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Jonatha
Brooke
Tells Her
Story On
Blue Thumb

SEE PAGE 7

THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO AND HOME ENTERTAINMENT

Marsalis To Trumpet Music
Fundamentals On PBS Series

ADVERTISEMENTS

HBLLVWOOD

WORLD CLASS MASTER\N “ “

jazz trumpeter,

H BY JIM MACNIE

Clarinets have wings, bulls change
shape, and batons are magic wands.
Almost anything
seems possible in
Wynton Marsalis’

latest project,
“Mursalis On Mu-
sie.”

The celebrated

along with quite a
few teammates
has formalized his
long-standing hob-
by of teaching in a
four-part series
scheduled to begin
Oct. 9 on PBS.

In addition to the prime-time na-

Nashville one

A Band For All Occa-sions: ‘
Mavericks’ Set Surprises

SEE PAGE 27

AUDIOBOOKS
& SPOKEN WORD

THE BILLBOARD SPOTLIGHT

SEE PAGE 43

WYNTON MARSALIS

tional broadeast. the program will be
made available on home video by Sony
Classical Film & Video beginning
Sept. 19. In addition, an accompanying
book written by
Marsalis and pub-
lished by Norton
will be packaged
with a music CD
that illustrates the
program’s plat-
forms.

The show was
conceived by the
trumpeter and
produced by
Emmy-winners
Peter Gelb and
Pat Jaffe of PBS
Channel Thirteet/WNET New York.

(Continued on page 92)

Parks , Wilson’s WB ‘Crate’

AUGUST 12, 1995

Magnatone’s Shelby Lynne
‘Restless’ For Radio Success

M BY DEBORAH EVANS PRICE
and TERRI HORAK

NASHVILLE—Ask anvone in the

country music in-
dustry to name
some of the most
impressive vocal-
ists in the genre,
and Magnatone
recording artist
Shelby Lynne will
surface regularly.

Recent proof of
Lynne's most-fu-
vored-singer sta-
tus includes guest
appearanees on al-
bums from Faith

Hill, Lari White, and the Mavericks
and she will open a number ol dates

COmpIetes A 30-Year Wait

l BY BRETT ATWOOD

LOS ANGELES—Almost 30 vears
after their aborted “Smile” collabora-
tion, Beach Boyvs mastermind Brian
Wilson has reunited with acelaimed
songwriter/pro-
ducer Van Dyke
Parks for the new
album “Orange
Crate Art,” due
for worldwide re-
lease Oet. 24 on

Warner DBros.
| Records.
| The album WILSON

‘ marks an anx-
iously anticipated reunion between
the two artists, after Wilson aban-
doned the now-infamous “Smile” ses-

b sions amid personal troubles, cre-
ative differences with the Beach

LBoys, and legal wranglings with

Capitol Records in 1967,
Wilson ealls his collaboration \Vlth
Parks “a good formula.”

‘He’s producing, and I'm singing,” ‘

savs Wilson. “A certain degree of
magie happens when we work togeth-
er.”

The new mater-
ial will debut
worldwide in ear-
Iy September on
Paul MeCartney’s

,@}g\

. svndicated radio

g‘?’; program, “Oobu

- S Joobu.”  “San
PARKS Francisco” and
the title track will

premiere on the show, which is syndi-
cated to more than 200 stations in the

U.S. by Westwood One.
In addition to the broadcast of
those two cuts, “Oobu Joobu” also will
(Continued on page 88)

SHELBY LYNNE

on Vince Gill’s tour this fall.

Such stints aren’t surprising, con-
sidering that Lynne's recording ca-
reer began when legendary Nashville
producer Billy
Shervill paired
her with George
Jones for her first
single in 1988.
Further, Willie
Nelson is a fan
and supporter
who frequently in
vites her to his
Texas  studio,
where they have
recorded a trea-
sure trove of un-
released songs.
With a jazz-inflected voice equall;

(Continued on page 89)

German Retail
- Sees Growth Spurt
- Despite Tax Burdens

B BY WOLFGANG SPAHR

HAMBURG—A growth spurt in
June helped the German music mar-

WESTERNHAGEN BON JOVI
ket te achieve a 6% increase in mar-
ket value ir the first six months of
1995, compared to the same period a

vear ago.
The growth was fueled by such ma-
jor international acts as Bon Jovi,
(Continued on page 87)

Gontinental Drift

Kathleen Turner Overdrive
Peels Qut In Atlanta

SEE PAGE 16
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OVER I MILLION
FANS THINK HE'S A GIANT.

He's the biggest male artist in contemporary Christian music with a huge following and gigantic inroads into the pop and adulr contemporary music charts. "I'll Lead You Home", Michael W. Smith’s newest retease with

14 songs produced by Patrick Lecnard, {Maconna, Kenny Loggins, Peter Cetera) follows on the heels of 6 million albums previously sold. 5 gold, 2 near platinums, his last #i pop single "l Will Be Here For You" on
Billboard's AC chart. a tep five pop single. 2 top ten pop singles, a Grammy and mulii-Dove awards. As one of People Magazine's "50 Mos: Beautiful People” in 1992 and an American Music Award winner for Favorite

New Artist/Adult Contemporary, Michael W. Smith just keeps getting bigger. On August 2ist, over 1000 Christian booksiores will be throwing pre-release parties, while over 100 Christian radio stations will.be pre-

miering "I'll Lead You Home" along with Michael W. Smith live on the Salem Radio Network. For a free compilation CD featuring 10 Reunion artisis, including Michael W. Smith, call (615) 340-9475, while supplies last.

MICHAEL W. SMITH " Produced by Patrick Leonard STREET DATE: Q

REUNION

MuUSIC YOi(J CANVB[LIEVEIN 1995 REUNION RECORDS. WORD DISTRIBUT!ON B MG DISTRIBUTION
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Arista Ends Most Successful Fiscal Year
Alternative To Be Next Focus Area For Growth

4 E 1999 ETERNAL + BONE THUGS N HARMONY - rurriess | 2O
M BY ED CHRISTMAN ous B.I1.G., which has passed the 1.5 million- diversification of A&R and genres of mu-
unit mark, according to Davis, and Faith, sic is contributing to our ability to have
% [RRGRTD EELO&%gLﬁACK oy cnscn |31 NEW YORK—Arista Records closed out  currently tearing it up at No. 6 on the Hot success.”
its most successful fiscal year with a bang  R&B Singles chart and at No. 29 on the Hot And even as diversification pays off for
June 30 when TLC, Monica, and the Notori- 100 Singles chart. Arista, the ecompany is moving to the next
CLASSICAL CROSSOVER 31 ous B.1.G. copped the No. 1, 2, and 3 spots level. In Nashville, DuBois has started two
X BAVARATTISIRRIENDSIZIAVARIOUSTARTISTS] “ronoon on the Hot 100 Singles chart. The label new labels, Career and Arista Texus. Re-
started its new year with those same artists ’ union, the Christian label recently acquired
COUNTRY 30 }lolding down the top three spots for the t by BMG, has also been placed under his do-
* THE WOMAN IN ME * SHANIA TWAIN * MERCURY NASHVILLE first four weeks. main.
According to compa- So far in 1995, Arista and its labels
ny executives, the fiscal have six albums that have each sold more
* YOUD PRE:;’,‘\I%ETE&(,\.EA?. HUM - rca 17 year that ended June 30 ﬂﬂNlV}.MRU than 500,000 units, according to Sound-
was the best in the la- 1975-1995 Scan.
1AZZ bel’s history, with U.S, They are TLC’s “CrazySexyCool,” near-
* THE BRIDGES OF MADISON COUNTY 23 - sales exceeding $300 ly 2.5 million units; Annie Lennox’s
SOUNDTRACK * MALPASO : million. Company exec- “Medusa,” more than 850.000; the Notori-
A %,’ § utives decline to hreak ous B.1.G.’s “Ready To Die,” approximately
JAZZ | CONTEMPORARY 23 P out profit and world- 675,000; Ace Of Base’s “Sign,” 575,000, and
H BREATHLESS * KENNY G * ARISIA DAVIS wide sales, but they Roy Lott, Arista’s executive VP/GM, the “Boys On The Side” soundtrack, more
point out that the mar-  says that the label’s recent hold on the top than 500,000.
POP CATALOG ket share for Arista labels, as surveyed by  three spots on the Hot 100 Singles chart In calendar 1994, which included the first
# LEGEND * BOB MARLEY AND THE WAILERS * Uk conG | 02 SoundScan, remains strong. Thus far this  shows that Arista’s diversification strate- half of Arista’s fiscal year, the label’s
year, Arista, which is celebrating its 20th gy has paid dividends. “None of the three biggest-selling albums were from Ace Of
R&EB anniversary, claims to be the top label in 1'ecpt:ds are pop records, and each is from Base, Kenny G, Tony Brarxton, Crash Test
& E. 1999 ETERNAL * BONE THUGS N HARMONY * ruriess | 12 %1121[; r}ct ts1lnglei€ tr}r: ;uﬁetzs{mlrel, 'Wltﬂl ;i a different product source,” he says. “The (Continued on page 88)
2% total, and the No. 2 label in tota R
current market share, with 7.3%. (Cur- -
N ;/Lgfﬂ'lq%g?g\ém 86 rent market share excludes catalog prod- Wherehouse Flles Cha ter 1 1 n
uct, tracking titles that have come out in p y
the last 15 months.) a - -
ADULT CONTEMPORARY 80 Arista president Clive Davis says that the M al or La b e Is owe d M I I I I o ns
s ['LL BE THERE FOR YOU * THE REMBRANDTS * EASTWEST company laid the bedrock for its success ap-
proximately five years ago when it began to
COUNTRY diversify the label’s portfolio in terms of the NEW YORK—Wherehouse Entertain-  product in the future.”
% | DIDN'T KNOW MY OWN STRENGTH 28 kinds of music it offers and the A&R ment, which has been maneuvering tor Billboard was unable to obtain documents
SeIEMORCANEIBNS sources that generate the music. months to avoid bankruptcy, finally suc-  listing the liabilities, but in other company
“It really started with Arista Nashville cumbed to its massive debt and filed for pro-  documents, Wherehouse’s debt included
* @?ﬂﬂgﬁ,ﬁ,’g&hgg még 28 and the successes down there that [label tection under Chapter 11 of the U.S. bank-  $110 million in junk bonds, a $49 million
+ SHANIA TWAIN * MERCURY NASHVILLE president] Tim DuBois and his wonderful ruptey laws. term loan due to the company’s bank, an al-
team have achieved,” says Davis. “They According to documents filed in U.S.  most completely drawn down $45 million re-
DANCE / CLUB PLAY 26 have a tremendous in-depth roster.” Bankruptey Court in Delaware, the 340-unit ~ volver loan, and approximately $75 million
ok BRECAXERCRYSTARWATERS It MERGLRY Nashville now accounts for about 20% of Torrance, Calif.--based chain listed assets of  in trade debt.
the label’s sales volume. $183 million and liabilities of $309.4 million. Wherehouse accumulated the debt when
DANCE / MAXI-SINGLES SALES 2% Davis says that after the successes in A company press release states that it was bought by an investment fund over-
% PLAYER'S ANTHEM * JUNIOR M.A.F.IA. * UNDEAS / BiG BEAT Nashville, Arista anticipated the changing Wherehouse defaulted on $1.65 millioninin-  seen by Merrill Lynch three years ago. At
face of R&B and entered into a joint ven- terest and principal payments due to its  the time, the investment fund acquired the
ture with L.A. Reid and Babyface, who bank on July 31 and on $7.15 million due to  chain for $275 million, of which $72 million
2 FISEID TIJA::PEIN AYSTe T T 33 formed LaFace. “They had a vision of start- bond holders on Aug. 1. was equity. The balance was raised through
ing their own company, and | shared the vi- Financial sources from the six major  debt financing.
sion that they could be the Motown of the record labels say that it is the biggest bank- According to the court documents, music-
R&B 21 ’90s.” ruptey filing ever made by an account. industry members owed by Wherehouse in-
* [ONE[MOREICHANCERATHEINOTORIOUSIE'1:GR21BADIROY On the heels of that joint venture came Wherehouse chairman Jerry Goldress  cluded PolyGram, owed $10.5 million;
one with Dallas Austin that resulted in the says, “One of the things that caused urgency  WEA, owed $8.2 million; BMG, owed $6.3
HOT R&B AIRPLAY 20 formation of Rowdy Records. Among that for thg ﬁling w_as_the giepletion qf cash. We million;.Sopy Music, owed $5._2 millioni
% HE'S MINE * MOKENSTEF * OUTBURST / RAL label’s successes are albums from Illegal had hit eredit limits with most of our major  Cema Distribution, owed $4.1 million; Uni
and the currently hot Monica. suppliers. That, coupled with large pay-  Distribution, owed $3.1 million; and Para-
HOT R&B SINGLES SALES About two years ago, the company start- ments due to senior debt holders, would  mount Pictures, owed $1.2 million.
ﬂ&“ﬁ&%’*’;gﬁ?’;ﬁ'z T.HBEN\;V;::T 20 ed Bad Boy Records with Sean “Puffy” have caused a difficult situation in getting ED CHRISTMAN
. Combs. That label has yielded the Notori-
RAP 27
e o S e . TH1IS WEEK IN BILLBOARD
4 AU ools St on - amormien cae on183] | VIDEOS WITH A CONSCIENCE Album Reviews 64  Latin Notas 32
Two recent music videos are unusual not for their look or subject  Artists & Music 7 Lifelines 73
matter, but for their humanitarian aims. The clips were made to h 4 |
4 ROSK | MODERN ROCK TRACKS _ |83] | raise funds for young victms of the war in Bosnia and the OKia-  pescicore' 14 The Modern Age 5 |
homa City bombing. Correspondent Douglas Reece has the story. -
oS g g =
HOT 1 s art Bea ewsmakers
* KISS FROM Aggs?-"sls':\LLA;er SIRE 84 WHITNEY AND BOBBY S STUDIO ) Classical/Keeping Score 31 Popular Uprisings 17
When the Russ Berger Design Group was hired to create an in- Cliob Li 36 Pro Audio 74
house recording studio, the project was for no ordinary client. The R Biist e AUC)
HOT 100 SINGLES SALES 84 homeowners are Whitney Houston and Bobby Brown, and they Comfnentarv . 6 R&B_ 18
* WATERFALLS * TLC * LAFACE wanted a state-of-the-art facility. Pro audio editor Paul Verna re-  Continental Drift 16 Radio 79
ports. Page 74 Country 27  The Rap Column 19
* TOP VIDEO SALES * B BPI COMMUNICATIONS « Chairman & CEO: GERALD S. HOBBS « President: Arthur F. Kingsbury Dance Trax 24 Retail 58
simmmornEmorrMmanbeson  |T0]) | <fomaieltapaskis bl ke i bt Deig Mae L fedbiovd  peciaationsion Shelf Talk 0 |
« Vice President: Glenn Heffernan « Chairman Emeritus: W.D. Littleford Independents 63 Single Reviews 65 |
LASERDISCS el roperty rghi avs veed e icense o S Besecs Pross Syosicanon renationaray e ENterel*Active File 66 SPngmmiEiaRUBISIEF S (§
4 STAR TREK GENERATIONS * PARAMOUNT HOME VIDEO 69 part of this publication may be reproduced, stored in any retrieval sy_stem, or lransmlm_ed, in any form or by any Execuﬁve Turntab|e 8 Studio Aclion 75 ’
means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of o
the publisher. BILLBOARD MAGAZINE (ISSN 0006-2510} is published weekly except for the last week in De- Global Music Pulse 41 They’re Playlng My Song 34
cember, One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annuai rate, Continen-
MUSIC VIDEO tai U.S. $249.00. Continental Europe £205. Billboard, Tower House, Sovereign Park, Market Harborough, Hits Of The World 40 Update 73
+ VIDEO GREATEST HITS - HISTORY * SONY MUSIC VIDEO 72 éfc'cfasnta?lr:a'f[ Eﬁﬁéﬁﬁ&?ﬁé?f ;‘732’.‘?"{”‘?.3,"TYS?E%Z’,"’&?L‘;ﬁi’i‘&'}!_’n"i;.°§'&_?ﬁ;§§‘:f£l&,‘?afﬁ?ﬁf?; Home Video 67 Video Monitor 36 l
Send changes f saares o Bl moar, PO, Box 2011, Marion, OH 933082011 Comert nd back comec s Hot 100 Singles Spotlight 87  Vox Jox 82 |
Cniversty Micrfime. 300 Norin Zeen Roat, Aun Abor, MiEn. AB106. For Group Suveeroton mormmion i International 37  CLASSIFIED 76
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" BILLBOARD I.I‘;:’E NIGHTCLUB BREAKING GROUND
e £ AL T R P & i # 3

¥ - The Billboard Musie Gronp has beilen j.,JTI'."'LLEId%rU; the first Billhoard Li:re

#

 stage and a state-of-the-art soand and light sy=tem. The Billboard charts will be

nightolub in Weat Hollpwood, Galif, sehediled to open i erly 1996, Bilthoard
Live, which is being developed by Jereold Pressman, president of Billboard Fn-
tertainment Marketing Ine., will combine alive eancert venme, a dance elub, and
anupsesle supper elub under the ambrells of the prestigios Hillboard name,

“Theeveation of Billhoard Live isanother sxumple ol our long-term plan to
paximiize the vidue of our flagship's nameplate throuph selective consumer pro-
jects,” says Howard Lander, president and publisher of the Billooard Music
Group. “We had jumerous oppartunities Lo enter the field previously, but wait-
ed until we hal 4 comfortable fit with an experienced operator.” il 7

Pressman uwns and operates several entertuinment. eorrplexes throughout
the eountry. Billboard Erteriainment Marketing is involved in producing the
arnnal Billhoard Aweeds, broadesst on the Fox television network.

The 12 (ksrmare-foot, three-level structure will feature a unique rotating

incorporated into the club’s design via numerous screens throughout the club,
pvings ciistomers the most up-to-date chart information.

. The decor, designed by the award-winning firm Railton & Associates, has a
Gothic feel, with plush fabrics and dramatic lighting. The downstairs area will
feature the rotating stage, a dancefloor, and dining on a beautiful, landscaped
patio outdoors. The upstairs area offers an intimate and elegant dining room, a
baleony, private opera boxes, and a fireplace.  ~

Each Billboard Live site will be linked via satellite, allowing audiences to view
live performances at other facilities around the world, and giving performers the
chance to participate in global jam sessions. «

Shown above breaking ground at 9039 Sunset Blvd., from left, are Jerrold
Pressman, president, Billboard Entertainment Marketing Inc.; Keith Press-
man, president, Billooard Live; Pat Brisson, VP, Billboard Live; and Georgina
Challis, senior VP, BPI Communications Inc.

Court Rules On ‘Red Robin’ Royalties
Song’s Ex-Publisher Wins Back TV Rights

H BY [RV LICHTMAN

NEW YORK—A U.S. appeals court
here has ruled on how performance
income should be distributed be-
tween a song’s former music publish-
er and the author or heirs who have
obtained rights to the composition.

The decision centers on long-
standing litigation between Bourne
Music and the heirs of songwriter
Harry Woods—operating as Calli-
coon Music—over revenue rights to
Woods’ “When The Red, Red Robin
Comes Bob, Bob, Bobbin’ Along,”
which was copyrighted in 1926.

The issue stems from the 1976 re-
vision of the Copyright Act, which
declares that authors or their estates
can recapture the rights to a song for
a 19-year extension beyond the 56-
year span of protection specified by
the 1909 Copyright Act.

Reversing a lower court’s January
1994 decision, a three-judge panel in
the 2nd U.S. Circuit Court of Ap-
peals ruled that the former music
publisher can continue to earn per-
formance fees for use of the song for
movies or programs broadcast on
TV, because it made those licensing
deals before it lost its rights to the
copyright.

The appeals court ruled that such
TV-show uses are independently
copyrighted, derivative works made
before the song’s heirs recaptured
the rights to the song.

The lower court’s decision on the
issue of TV performances of the song
was made by Judge Richard Owen of
the U.S. District Court in New York,
who is also a composer member of
ASCAP. The appeals court declared
that “the publisher is entitled to re-
ceive royalties from post-termination
performances of the audio-visual
work under terms of pre-termination
licenses governing performance

Lewinter Fired From Warner Music U.S.
Other Execs May Be Ousted From Domestic Unit

NEW YORK—The dismantling of
Warner Music U.S., a process initi-
ated with the firing of chairman
Doug Morris in June, appears to
have gained momentum with the dis-
missal Aug. 2 of president Mel
Lewinter.

Lewinter was fired by Warner Mu-
sic Group chairman Michael Fuchs
one day after he returned from an en-
forced one-month vacation.

Sources say attorneys for Warner
Bros. Records chief Danny Goldberg, a

Daniel Glass
To Rising Tide

NEW YORK—Daniel Glass, the
former president of EMI Records
in the U.S., is joining Rising Tide,
the joint-venture label established
recently by MCA and Doug Mor-
ris, the former chairman of Warn-
er Music U.S.

Glass, named executive VP of
the company, is Morris’ first major
executive appointment. Glass will
work out of Rising Tide’s head-
quarters in New York.

Morris appointee, are negotiating with
Time Warner music executives for a
mutual parting of the ways.

Sources indicated at press time
that Ina Meibach, an attorney who is
Warner Music U.S. executive VP,
would be leaving her post soon. Like
Lewinter, Meibach is a close associ-
ate of Morris.

Lewinter says he was told by
Fuchs that his dismissal was “for
cause,” but he was not given
specifics. Lewinter adds that he was
given one day to clear out his office.

A spokesman for Fuchs was un-
available for comment at press time.

Elkan Abramowitz, Lewinter’s
lawyer, tells Billboard at press time
that he plans to file suit in New York
Aug. 3 contesting Lewinter’s dis-
missal if he is not satisfied with rea-
sons cited by Time Warner lawyers
or “if he failed to connect with people
at Warner” by the end of that day.

Sources further indicate that
Warner Music U.S. would imminent-
ly dismiss senior VP Ken Sunshine
and his aid, Peter LoFrumento, who
had been hired by Morris earlier this
year to manage the division’s public
relations.

Fuchs’ dismissal of Lewinter ap-
pears to be on the same basis as that
of Morris. Time Warner eventually

spelled out its reasons for firing Mor-
ris in answering a suit brought by the
executive. The company said that
Morris had failed to communicate to
upper management problems con-
cerning the sale of “clean” CDs by
some staffers at Atlantic Records,
which Morris then headed. (“Clean”
CDs have no promotional markings
on them.)

Morris has gone on to create a new
label, Rising Tide Entertainment, in
a joint venture with MCA. If Morris
has intentions to hire any members of
his former staff at Warner Music
U.S., his Time Warner contract
blocks him from doing so for three
months after they leave the division.

Lewinter’s position at Warner Mu-
sic U.S. was held to be in jeopardy
because of his close relationship to
Morris, which goes back to 1970.

After Morris’ firing, Lewinter and
Meibach were put on enforced vaca-
tion through the month of July, sup-
porting rumors of their eventual de-
partures.

Sunshine also was ordered to take
a two-week vacation. Lewinter,
Meibach, and Sunshine have up to
four years remaining on contracts
they signed with Warner Music U.S.
in the past year.

IRV LICHTMAN

rights. It is irrelevant to disposition
of those royalties whether the musi-
cal arrangement in the audio-visual
work would qualify independently as
a derivative work.”

However, the appeals court af-
firmed the lower court’s ruling that
the song’s new copyright holders
were entitled to all radio perfor-
mances of the song.

The appeals court also agreed with
the lower court that Bourne could
not claim a special or derivative right

based on the original lead sheet of
the song.

A major legal component of the de-
cision is that the former music pub-
lisher carries the burden of proof in
establishing a derivative right to re-
ceive income on a song after it has
been recaptured by the author or his
heirs. In its case, Bourne cited an
original lead sheet arrangement of
the 1926 copyright by its predecessor
company, [rving Berlin Music. But

(Continued on page 89)

IUMA, Others To Launch
Lahels For ‘Enhanced CDs’

H BY MARILYN A. GILLEN

LOS ANGELES—The Internet Un-
derground Music Archive, which put

online music and musicians on the map,
record label designed to showcase
audience.

media, a division of the Santa Cruz,
breed of interactive record labels fo-
accessible via computers’ CD-ROM

is moving into the physical realm this
fall with the launch of an interactive
emerging talent to .
a wider, nonwired 0“0['"0
0fr+1inc RECOPUS
Records and Multi-
Calif.-based IUMA Offline Co., is the
latest in a small but blossoming new
cused on releasing “enhanced CDs.”
The dises add multimedia materials,
drives, to traditional albums playable
on standard audio CD decks.

Other entrants include San Diego-
based nu.millennia records, formed
earlier this year by former Compton’s
NewMedia executive Norm Bastin and
targeting the year’s end for release of
its first titles; and veteran multimedia
music developer lon, which will release
Todd Rundgren’s “The Individualist”
as an enhanced CD this month.

In addition, Los Angeles-based AIX
Entertainment is releasing titles on its
own multimedia label as well as pro-
ducing multimedia albums for other
companies; and Santa Monica, Calif.-
based Motion City Interactive, which
released its first multimedia album, the
self-titled “Velvet,” in April.

“You're not only adding value for
the consumer and hopefully broaden-
ing your potential audience, but
you're adding an extra edge to your

(Continued on page 66)

This story was prepared by Seth
Goldstein and Eric Boehlert in New
York and Marilyn A. Gillen in Los
Angeles.

NEW YORK—Disney’s $19 billion
purchase of Capital Cities/ABC will
merge more activities for the home
than “Home Improvement.”

The studio’s hit ABC television
show could represent a bevy of en-
tertainment ventures, including
video and multimedia, aimed at im-
proving viewers’ TV, VCR, and com-
puter use. There may even be some-
thing extra for radio listeners, unless
Disney decides that Mickey Mouse
and rough talk can’t coexist.

It definitely won’t be a marriage of
equals, however.

Like everyone else, Disney and
Capital Cities/ABC are feeling their
way in the CD-ROM market and on
the info highway and can be expected
to learn from each other. But Dis-
ney’s Buena Vista Home Video has
already written the definitive text in
the cassette market. With 1995 rev-
enues expected to near $2 billion,
Buena Vista is the industry’s colos-
sus, towering over ABC Video, which
has revenues estimated at $6 million-
$8 million for the year.

Both sides say that it is too early to
comment on the fate of ABC Video,
based in Stamford, Conn. Neverthe-
less, some observers believe the sim-
plest way to resolve problems of

ABC, Disney Not Equal Union

Overlap Problems Must Be Resolved

overlap would be to fold ABC Video’s
line of largely special-interest titles
into the Buena Vista catalog of chil-
dren’s, family, and mature titles,
such as “Pulp Fiction.”

Thanks to the Disney offer, by
press time, publicly traded shares of
Cap Cities/ABC had risen about 25
points.

ABC Video president Jon
Peisinger has been down this path
before. President of Vestron Video in
Stamford when the parent company
went bankrupt, Peisinger was hired
to establish Sony Music Video in
New York, only to see Sony manage-
ment reassign marketing responsi-
bilities to Columbia Pictures TriStar
and newly formed Sony Wonder.
ABC Video was an outgrowth of a
consulting assignment Peisinger un-
dertook in 1992, a decade after the
network first began to explore the
cassette potential of the program-
ming it owned.

The label, distributed by Para-
mount Home Video in a deal that will
likely end when Disney completes its
acquisition, is enjoying its biggest
success with the “Schoolhouse Rock”
series, says sales and marketing VP
Mark Gilula.

Gilula is less enthusiastic about
ABC Video’s soap opera cassettes,
such as “All My Children,” which
have been relegated to catalog sta-
tus, and the disappointing Tracy

(Continued on page 93) |
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KATHLEEN BATTLE

“SO MANY STARS”

WITH GROVER WASHINGTON, JE.

-

CYRUS CHESTNUT, CHRISTIAN MCEBRIDE, JAMES CARTER, CYRO BAPTISTA, STEVEN BERRIOS,

IRA COLEMAN, MARLON GRAVES, ANTONIO HART, TOM HARRELL, JON HERRINGTON, ROMERO LUBAMBO.

* Look for Kathleen Bartle in rare national television appearances to support album launch.
* “So Many Stars” will be serviced and worked at Jazz, NAC, Contemporary Christian, Gospel,
Black Music, Classical, Latin and Quiet Storm radio formats.
* Launch advertising includes fazziz, CD Review, Opera News, The New Yorker, Essence,
fazz Times, The New York Times Magazine, and New York Magazine. PP AVAILABLE ON

ﬁom’ CLASSICAL.
\ SK 68473

* “Spanish Cradle Song” video ctip features Kathleen Battle and Grover Washington, Jr.
SONY

* Kathleen Battle and special guest artists will open the Jazz at Lincoln Center ’95-"96 season s
with a “So Many Stars” concert on September 12.
— 5 . o r htrp:/fAvww.sonv.com
# Concert will be breadcast nationwide on NPR. & = Sy Sl s S o 195 Gt
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Performance Right Protects Songwriters

B BY PETER L. FELCHER

The performance-right proposal initia-
ted by record companies has provided a
wonderful opportunity for writers and
publishers to have their mechanical
rights clarified and confirmed.

The proposed legislation makes abso-
lutely clear that a mechanical royalty is
payable in each instance when, by the
digital transmission of a sound record-
ing, a copy of a phonorecord is made by
or for a recipient.

The compulsory license provisions are
available for invocation by either the rec-
ord companies or the transmitters, so
that access to songs for the purpose of
digital transmission has been assured.

Until the next industry rate proceed-
ings are held in 1997, the royalty payable
will be at the same compulsory license
rate as that in effect for the physical sale
of records. The proposed legislation con-
templates that in 1997—based on poten-
tial differences in the manner of distribu-
tion of records by conventional retail sale
and by digital transmission—different
mechanical royalty rate levels could be
established under the compulsory license
provisions.

A significant footnote to the proposed
performance-right legislation is that the
controlled composition clause in record
company contracts will not apply to the
rates for digital transmissions.

This means that whatever rate is set
for digital transmissions in 1997—either
by industry negotiation or by arbitra-
tion—is the rate that will apply. It will
not be subject to reduction by any art-
ist’s agreement with a record company.

Existing contracts and contracts
entered into by artists who control me-
chanical rights to pre-existing masters
are excepted. Notwithstanding these ex-
ceptions, this remains a significant in-
road in reducing the adverse effect that
controlled composition clauses may have
on the level of mechanical royalties.

Two major concerns among writers
and publishers regarding their perform-
ance-right income have come to be
known by some rather folksy expres-
sions: the “gatekeeper issue” and the
“pie theory.”

The “gatekeeper issue” centers
around the concern of writers and pub-
lishers that by granting record compan-
ies the exclusive right to license the per-
formance of sound recordings in the
areas covered by the proposed legisla-
tion, the record companies could control
when and where songs would be per-
formed. If record companies withheld li-
censes of sound recordings to multiple
outlets, performances of songs would be
limited as well. Such control on the part
of the record companies could reduce
performance income for writers and pub-
lishers.

The proposed legislation limits the rec-
ord companies’ exclusive licensing right
in the public performance of sound re-
cordings in several ways. This is to en-
courage the widespread licensing of the
performance right in sound recordings
and will result in widespread public per-
formance of songs.

Statutory, or compulsory, licensing is
available to all subscription transmitters

(with certain exceptions) when it appears
that the transmitter may be transmitting
for reproduction/distribution purposes.
In this situation, record-company control
will be restored.

‘The controlled
composition
clause will not
apply to digital
transmission.’

Peter L. Felcher is
general counsel to the
National Music
Publishers’ Assn. and
Harry Fox Agency in
New York and a
member of the law firm
of Paul, Weiss, Rifkind,
Wharton & Garrison.

The exemptions from the availability
of statutory licensing for transmitters
are triggered when the service is interac-
tive, when the transmitter plays more
than the permitted number of cuts from
an album within a specified time period,
when the transmitter publishes pro-
gramming schedules in advance, and in
various similar situations.

Procedures for setting the statutory
rate for licensing are set forth in the stat-
ute and provide for industry-wide negoti-
ation between transmitters and record
companies to establish voluntary agree-
ments, with arbitration as a backup in the
absence of voluntary agreements.

Limits, with exceptions, have also been
placed on the record companies’ right to
grant exclusive licenses to interactive
services. Again, this was done to prevent
narrow sound-recording licensing, which

DN LETTERS

A PERFORMANCE RIGHT COMPROMISE

Between Jay Cooper’s cogent and
compelling reasons why fairness re-
quires public performance compensa-
tion for singers and musicians (Bill-
board, July 29) and the broadcasters’
position that they are doing the music
business a service by playing records
and helping to promote records, lies a
compromise: why not a public perform-
ance royalty to singers and musicians
commencing five years after a record’s
initial release?

With the possible exception of classi-
cal, and perhaps a few other recordings,
most of the commercial action of a rec-
ord takes place within five years after
its initial release. This being so, the de-
cisions of the record companies and the
featured performers relative to the
making and initial release of a record
are based on events expected to take
place in the relatively immediate future
after a record’s release.

In considerably less than five years,
the bulk of the record sales usually have
taken place. The major career benefits
that performers receive, such as in-
creased attendance and financial guar-
antees for their live performances and

restricts performance income for songs.

There are also provisions requiring that
a record company that is licensing the
performance right in sound recording to
an affiliated entity make that sound re-
cording available to all similar transmit-
ter services on equally favorable terms.

The “pie theory” raises the concern that
songwriters and publishers may suffer
when transmitters begin paying new li-
cense fees to record companies. If the
transmitter also has an existing obligation
to pay writers and publishers for the per-
formanece of songs, it may claim that such
fees be reduced to accommodate for the
new payments.

To address this concern, the proposed
legislation contains provisions to the
effect that the license fees paid for the
public performance of sound recordings
are not to be taken into account in any ad-
ministrative, judicial, or other govern-
mental proceeding that sets or adjusts the
royalties payable to copyright owners of
musical works for the public performance
of their works.

In addition, the legislation provides
that Congress’ intent is that performance
fees for musical works are not to be redu-
ced as a result of the new public-perform-
ance right in sound recordings granted
under the proposed legislation.

Moving the proposed legislation
beyond the Senate Judiciary Committee
is only the first step—albeit an extremely
important one. The bill must now wind its
way through the full Senate, the House—
and then be signed by the president.
There is a long way to go. Stay tuned, or,
as might be said in this computer age,
stay logged on.

Excerpted from a speech given by Peter L.
Felcher at the National Music Publish-
ers’ Assn. annual meeting July 10.

additional opportunities in other media,
also have usually taken place within five
years after release.

At the end of that five years, the
“free” broadcasting usage will have
greatly diminished or ceased. The vast
majority of broadcasters playing a re-
cording after five years will be stations
that had nothing to do with originally
promoting the recording, who are then
doing nothing particularly significant to
increase anyone’s income other than
their own.

In order to diminish the administra-
tive burden, it would probably be best
for all records to have been deemed
“born” for administrative purposes on
Jan. 1 of the year in which they were
first released. Also, it may be that a
longer period should be prescribed for
classical—and possibly jazz—record-
ings.

This compromise first came to me
when I was employed by CBS and try-
ing to get the company to take positions
favorable to the music business that
might conflict with broadcasting inter-
ests.

Dick Asher
Boca Raton, Fla.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Jonatha Brooke Tells Her Own Story
Blue Thumb Debut Marks Solo Emergence

B BY TRUDI MILLER ROSENBLUM

NEW YORK—What’s in a name
change? For Jonatha Brooke, plenty.

The seemingly minor switch of her
band’s name from the Story to
Jonatha Brooke & the Story signifies
nothing less than a split from her mu-
sical partner of 12 years, Jennifer
Kimball, and the emergence of
Brooke as a solo artist (albeit one with
a backing band).

Although Brooke was always the
Story’s songwriter, the act’s image
was that of a duo known for its inter-
twining, harmonizing voices. Kim-
ball's departure “was very hard,”
says Brooke. “Twelve years is a long
time. We had a lot of history togeth-
er—it was like a divorce. But it was a
natural evolution . .. It really freed
me to do whatever I choose musically
and creatively.”

Kimball’s departure was the start of
an emotionally difficult period for
Brooke, which she ruefully calls “the
abyss.” “The same day Jennifer and 1
decided to go our separate ways, Elek-
tra dumped us,” Brooke says. “It was
not a great week.” (Her bitterness at
the industry surfaces on the song
“Where Were You?,” a stinging indict-
ment of record executives who care
only about sales figures, not about art.)

On top of that, Brooke’s parents,
who had been divorced for four years,
decided to remarry, “which is a con-
fusing thing for anyone to go
through,” she says.

Brooke works through that dark
period on “Plumb,” due Aug. 29 on
Blue Thumb. The album’s name has
great significance for Brooke. “You
can plumb the depths of something
and really work through it, or you can
see it as ‘the plumb line,” a very true
vertical that people use to build hous-
es and stuff. So I felt that ‘Plumb’
says it all: You have to go through a
lot of shit to get to the truth.”

Brooke is grateful for the support
of GRP president Tommy LiPuma,
who signed her to imprint Blue
Thumb. “Tommy was the one who
had originally signed me to Elektra,
so I had a history with him,” she says.

After she left Elektra, Brooke sent
LiPuma a demo tape. “He flipped out.
He kept calling, saying, ‘I have to sign
you; I want this album on my label.
Don’t go anywhere else until you talk
to me.’ I had a few options happening
at the time and had to weigh every-
thing, but the bottom line was,
‘Where will I be most taken care of?
Where will I be a priority?” And that’s
definitely Blue Thumb.”

LiPuma says, “She’s one of the real
unique talents of our time. The more
you listen to these songs and get a
sense of her lyrical talent and the way
she presents them, with this incredi-
ble voice and expression, there’s no
one quite like her.”

Blue Thumb plans to get the word
out about Brooke in as many ways as
possible, starting with fans of the
1993 Story album, “The Angel In The
House.” The acclaimed “Angel,”
which appeared on many critics’ best

JONATHA BROOKE

of the year lists, sold 100,000 units, ac-
cording to SoundSean.

“She has a fabulous sales base from
the previous record, and we're just
looking to take that fan base and ex-
pand on it,” says label manager Deb-
orah Kern. The label is sending teas-

PLVMS.
i J L

“PLUMB" ALBUM ART

er postcards to Brooke’s mailing list
of fans, as well as to press, radio, re-
tail, college campuses, and hip coffee-

houses and bookstores.
A three-track promo CD was
shipped to triple-A and college radio
(Continued on page 89)

COUNTRY+*LATIN-CLASSICAL=JAZZMUSIC VIDEO

B BY LARRY FLICK

NEW YORK—As European dance
music acts, such as Corona and Real
McCoy, continue to garner world-
wide pop success, U.S. major labels
are actively promoting the club-
rooted genre to mainstream audi-
ences here.

In fact, the distinctive hi-NRG
sound these acts have in common is
sparking signs of saturation akin to
the *70s disco movement.

Many hi-NRG acts combine dra-
matic female vocals and male rap-
ping with a musical foundation of
bright keyboard melodies and rac-
ing beats that clock in at an average
rate of 130 beats per minute. It is a
formula that has lead to Corona’s
gold-certified single, “Rhythm Of
The Night,” on Elektra, and Real

Club-Rooted Hi-NRG Sound
Finds Transatlantic Success

McCoy’s Arista album, “Another
Night,” which has spawned two top
10 hits and sold 752,000 copies, ac-
cording to SoundSean.

Real McCoy’s third single,
“Come And Get Your Love,” ad-
vances to No. 19
on the Hot 100
this week.

Other acts that
have scored pop
success with hi-
NRG singles in
recent weeks in-
clude Critique
newcomer Nicki
French, who reached No. 2 on the
Hot 100 with a cover of Bonnie
Tyler’s “Total Eclipse Of The
Heart,” Le Click with “Tonight Is
The Night” on Logic Records, and

(Continued on page 92)

CORONA

After 25 Years, MusmMasters Brmgs Bryndle Debut

B BY JIM BESSMAN

With the Aug. 15 release of its self-
titled debut album on MusicMasters
Records, the recently reformed Bryn-
dle—the veritable L.A. pop
singer/songwriter/musician/producer
supergrouping of Karla Bonoff, An-
drew Gold, Wendy Waldman, and
Kenny Edwards that first came to-
gether more than 25 years ago—Dbe-
comes a recorded reality.

Bryndle was originally formed in
1969 and recorded an album in 1970
for A&M that was never released.
The group disbanded the following
year.

Each of the members, of course,
went on to their own notable careers:
Bonoff as a songwriter and solo artist;
Gold as a songwriter, solo artist, Lin-
da Ronstadt band anchor, and co-

founder (with Graham Gouldman) of
Wax UK; Waldman as a songwriter,
solo artist, and country musie produc-
er; and Edwards (who, prior to the
first Bryndle, was a founding member
of the Stone Poneys featuring Ron-
stadt) as a member of Ronstadt’s solo
band and producer for Bonoff and oth-
ers.

Bryndle’s members had frequently
collaborated on various projects
throughout the intervening years.

“Qur first real dealings with the in-
dustry were as this band,” says Wald-
man. “The fact that we’ve come back
together is really telling—old-time
mystical stuff. We were walking a
path back towards each other and
didn’t know it.”

The name—*“a "70s-sounding cool
word,” says Waldman—is an inten-
tional misspelling of “brindle,” a

Reggae, Hip-Hop Is Right Stuff

‘Rub’ Compilations To Cross Genres

B BY CRAIG ROSEN

LOS ANGELES—The Right Stuff,
previously known as a reissue label,
will break into the new music and
reggae/hip-hop markets simultane-
ously when it re-
leases the three-
album “Inna Rub
A Dub Style” se-
ries Sept. 26.

The albums
come to Cema-dis-
tributed the Right
Stuff as a result of
a deal with Down-
Sound, a new label
designed to showcase the mix of hip-
hop and reggae music. The label was
founded by Josef Bogdanovich,
known for his work on acid-jazz com-
pilations.

LUKIE D

The three volumes of “Inna Rub A
Dub Style” feature both up-and-
coming acts (including Bounti Killa,
Elephant Man, Harry Todler, Nitty
Kutchie, and Boom Dynamite) and
veteran artists (including Frankie

-
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Paul, Sugar Minott, Pinchers, and
Johnny Osbourne).

Tom Cartwright, senior director
of product development, says the
Right Stuff became involved with

(Continued on page 78)

BRYNDLE

brownish or grayish animal streaked
or spotted with a darker color. A ma-
jor Byrds fan, Gold made the “y”
spelling change, also because it made
the word seem magical.

Shortly after Waldman and her
husband and frequent songwriting
partner, Brad Parker, returned to
Los Angeles in 1991 from a lengthy
stint in Nashville, Gold invited the
others over to view some old footage
of Bryndle playing a local high school.

“Everybody was laughing, and I
heard Andrew ask Chuck Plotkin, who
was also there and was our first pro-

ducer—another career launched by
Bryndle!—What went wrong?’ And
Chuck said, ‘Nothing! It was brilliant,
but it wasn’t the right time for it. You
guys just needed to go out and grow
up.’ Then he said, ‘I wonder what
would happen if you put it together
again? I'd always dreamed of hearing
this! Then someone else said, ‘I think
we should talk about it.””

The second incarnation of Bryndle
began in earnest early in 1992, culmi-
nating with the group authorship of 11
of the album’s 14 tracks (the other
three were written previously by
group members).

Waldman says that lead vocals were
“evenly spread” throughout the al-
bum to satisfy Bonoff’s fans, Gold’s,
and her own, and also to “expose our
great new star Kenny Edwards.” Un-
like his bandmates, “Bryndle” repre-
sents Edwards’ debut as a lead singer
and recording artist.

Co-producing the album with Bryn-
dle was Josh Leo, whom the group

(Continued on page 93)

Yanni Scores A Triple. Private Music/BMG executives present Yanni with a
customized plaque honoring the certification of triple-platinum sales of his album
“Live At The Acropolis.” The presentation took place at Radio City Music Hall in
New York at the close of Yanni’'s summer tour. Shown, from left, are Peter Jones,
president, BMG Distribution; Danny O’Donovan, Yanni's manager; Yanni; Ron
Goldstein, president/CEOQ, Private Music; Strauss Zelnick, CEO, BMG
Entertainment North America; and Giulio Proietto, senior VP of finance, Private

Music.
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‘Tapestry’ Certified For 10 Million
‘Bodyguard,’ Journey, TLC Also Cited

B BY CHRIS MORRIS

LOS ANGELES—Carole King’s
landmark 1971 album “Tapestry”
joined an elite society in July, when it
was certified for sales of 10 million
units by the Recording Industry Assn.
of America.

King’s quintessential singer/song-
writer collection, originally released
by Ode and later moved to Epic, be-
came one of only 26 albums to be cer-
tified for sales in excess of 10 million
by the RIAA. Just four other albums
stand at 10-times-platinum: AC/DC’s
“Back In Black,” Hammer's “Please
Hammer Don’t Hurt '"Em,” Lionel
Richie’s “Can't Slow Down,” and Pink
Floyd’s “The Wall.”

Another member of the 10-million-
plus club, the soundtrack for “The

Bodyguard,” reached certified sales of
15 million last month. The Arista al-
bum remains the best-selling album of
the '90s.

Journey's 1988 “Greatest Hits”
(Columbia) arrived at the 8 million
mark, putting the
arena-rock unit’s
compilation into
fifth place among
greatest-hits titles.
It trails the Eagles’
“Their Greatest
Hits 1971-1975"
(22 million), Elton
John’s “Greatest
Hits” (11 million),
Aerosmith’s “Greatest Hits” (8 mil-
lion), and Billy Joel's “Greatest Hits,
Volumes 1 & 2” (8 million).

TLC's “CrazySexyCool” (LaFace/

KING

Arista) hit quintuple-platinum,
pulling into a tie with Wilson Phillips’
1990 bow as the best-selling album by
an all-female group. In July, the R&B
trio also racked up its fourth platinum
single and sixth gold single with “Wa-
terfall.”

A mixed bag of artists collected
multiplatinum album awards for the
first time: soul icon Barry White, San
Francisco evergreen Jefferson Star-
ship, and hard-edged modern rock
unit Nine Inch Nails. Gathering their
first platinum albums were rappers 69
Boyz, Eric B. & Rakim, Method Man,
and DJ Quik; English modern rock
group Bush; and contemporary Chris-
tian act DC Talk. Modern rock group
Sponge, singer/songwriter Toni
Childs, and punk-funk trie Primus

(Contined on page 9.3)

Songwriter Files Gopyright
Suit Against Garth Brooks

This story was prepared by Deborah
Evans Price in Nashville and
Melinda Newwman in New York.

Garth Brooks is being sued for copy-
right infringement by Los Angeles-
based songwriter Guy Thomas. Seek-
ing more than $5 million in damages,
Thomas alleges that the Brooks hit
“Standing Outside The Fire,” co-writ-
ten with Jenny Yates, infringes on
“Conviction Of The Heart,” a tune
Thomas co-wrote with Kenny Loggins.

The suit, filed in U.S. District Court
in L.A. July 14, alleges that Brooks and
Yates heard the Loggins tune and
“wanted to compose and record a song
just like the original composition . . .
and did in fact compose and record a
song which is substantially similar to
the original composition.”

Cleveland Int’l Reborn As Full-Fledged Label

B BY JIM BESSMAN

Cleveland International, the pro-
duction company responsible in the
"70s and '80s for artists such as Meat
Loaf, Ian Hunter, and Slim Whitman,
has been reactivated in Cleveland by
its original co-founder, industry veter-
an Steve Popovich.

This time, though, it's as a full-
fledged record label. On Aug. 15,
Cleveland International will release a
self-titled album by Ian Hunter’s
Dirty Laundry, as well as albums from
Dutch acts the Watchman (“Peaceful
Artillery”), the Pilgrims (“Hurrah™),
and the Rest (“Domestic Affairs”).

On Aug. 30, the label will release
English popster David Essex’s “Liv-
ing In England” and Chicago Polish
polka king Eddie Blazonezyk’s “Polka
Time: 20 Of The Best.”

“For the first time, we’re a full-ser-
vice label with all different types of
music,” says Popovich, who's finalizing
a pact with a Midwest distributor and
says he has two major chains already
interested in buying direct.

‘There’s never been a better time

for indie labels,” says Popvich.
“Through the years, I've built up con-
tacts throughout the world who have
artists who sell [well] in their coun-
tries, but whose parent companies ...
here don’t want to release. So we're
looking to put out some of that prod-
uct, as well as to find the best of the
new and the best of
the quality, estab-
lished artists over
here.”

Cleveland Inter-
national’s second
slate of releases,
scheduled for Sept.
15, bears out
Popovich's eclecti-
cism, with albums
from major Danish acts Hanne Boel
and Michael Learns To Rock, as well
as the cast album to “Woody Guthrie’s
American Song,” a theatrical tribute
to Guthrie featuring the Pope Theatre
Company.

Popovich is also working on an all-
star tribute to Cleveland’s Slovenian
polka king Frankie Yankovie, whom
he brought to PolyGram’s country di-

POPOVICH

RECORD COMPANIES. Michael
Mauldin is appointed executive VP of
the black music division of Columbia
Records and senior VP of Columbia
Records Group in New York. He was
president of Entertainment Re-
sources International in Atlanta.

Mark Gorlick is promoted to se-
nior VP of promotion for MCA
Records in Los Angeles. He was VP of
promotion.

Capitol/Nashville names John
Rose VP of sales and Ron Stricker di-
rector of regional sales. They were,
respectively, manager of market de-
velopment and inventory control for
MCA Records/Nashville and director
of marketing for Trifecta Entertain-
ment.

Tom “Grover” Biery is promoted
to VP of alternative promotion for
Warner Bros. Records in Los Ange-
les. He was promotion/marketing
manager in Chicago.

Darryl Williams is promoted to VP

MAULDIN GORLICK

of A&R for Elektra Entertainment
Group in New York. He was director
of A&R.

Bruce Walker is promoted to VP of
Motown Records and GM of MoJazz
Records in Los Angeles. He was se-
nior director of MoJazz Records.

Jim Scherer is appointed VP of
A&R for Arista/Nashville and Career
Records. He was VP of creative ser-
vices for Sony Music Publishing/
Nashville.

Gary Farrow is named director of
communications for Sony Music UK.
in London. He was an independent

vision during his leadership there in
the mid-"80s. The label head is also li-
censing material for the “Agora Live”
series, which comprises "70s and early
'80s radio performances by major
rockers at Cleveland’s famed Agora
Ballroom, where Cleveland Interna-
tional and its Popovich Music Group
parent is located.

Additionally, Popovich is licensing
back from Sony original Cleveland In-
ternational cuts by such acts as Meat
Loaf, Jim Steinman, Ellen Foley, Ron-
nie Spector and the E Street Band,
and lan Hunter for a “Cleveland
Rocks” retrospective compilation.

‘A GREAT MUSIC TOWN’

In its first incarnation as a produe-
tion company, Cleveland International
was founded by Sam Lederman, Stan
Snyder, and Popovich, who hails from
the Pittsburgh area but moved with
his family to Cleveland in the '60s.

Operating as an indie label within
Epic Records, the company released
most of its productions through Epie.
Popovich had formerly run Epic’s
A&R department, which signed such

BIERY

ROSE
television and radio promoter.

Sony Classical in New York pro-
motes Steven Epstein to senior exec-
utive producer and Grace Row to ex-
ecutive producer. They were,
respectively, executive producer and
associate producer.

John Coppola is promoted to se-
nior director of top 40 promotion at
the Work Group in Los Angeles. He
was director of top 40/crossover pro-
motion for Chaos Recordings.

Ann Brubaker is promoted to se-
nior director of international market-
ing for Atlantic Records in New York.

acts as Michael Jackson, Boston, and
Southside Johnny & the Asbury
Jukes. He previously headed Colum-
bia’s promotion department.

Two years ago, after his stint at
PolyGram Nashville, Popovich re-
turned to Cleve-
land and scouted
talent for several
labels, including
Capitol, for whom
he secured local
rock act Dink. But with so much hap-
pening in Cleveland, he felt that the
time was right for relaunching Cleve-
land International.

“Cleveland’s always been a great
music town,” notes Popovich, who was
named by The Cleveland Plain Dealer
as one of the 25 most influential Cleve-
land natives in the city’s entertain-
ment industry (others included Bob
Hope, Henry Mancini, and Chrissie
Hynde).

“There are hundreds of live rock
bands: Nine Inch Nails has adopted
Cleveland, and their label Nothing
Records is here, and we also have

(Continued on page 15)

WILLIAMS

WALKER

She was director of international mar-
keting.

Yon Elvira is appointed director of
publicity at Virgin Records in New
York. He was senior account execu-
tive at Dan Klores Associates.

Chris McQuown is named director
of business technologies for MCA Mu-
sic Entertainment Group in Los An-
geles. She was associate director of
music information services for MCA
Ine.

PUBLISHING. Robin Godfrey-Cass is
appointed executive VP of West Coast

In addition to Brooks and Yates, the
suit also names Major Bob Music, Cri-
terion Music, No Fences Music, Es-
cudilla Music, the Harry Fox Agency,
and ASCAP as defendants and seeks
not only financial compensation, but an
injunction prohibiting further use or
performance of the song. Thomas is
also requesting a jury trial.

Thomas is a songwriter/guitar play-
er who has worked as Loggins’ gui-
tarist on and off since 1988. Thomas’
company, Southshore Music, owns
60% of “Conviction Of The Heart,”
with the remaining 40% interest in the
copyright belonging to Gnossos Music,
Loggins’ publishing company.

The song, featured on Logging’ al-
bum “Leap Of Faith,” peaked at No. 9
on Billboard’s Hot Adult Contempo-
rary chart on Dec. 21, 1991. Brooks’
song, “Standing Outside The Fire,”
reached No. 3 on Billboard's Hot Coun-
try Singles & Tracks chart March 26,
1994.

According to Loggins’ manager,
Denzyl Feigelson, Loggins does not
plan to file a suit against Brooks and
Yates. “I wouldn’t say it was a matter
of concern” for Loggins, Feigelson
says.

However, according to an attorney
familiar with copyright law, as co-
writer Loggins does not have to file
suit to reap the awards should Thomas
win. “In the absence of a specific writ-
ten agreement to the contrary, joint
ownership of copyright allows either of
the owners to go forward and act on the
other’s behalf. If one owner is making a
claim against a third party, then the
copyright’s co-owner would also bene-
fit from any action.”

“Standing Outside The Fire” first
appeared on Brooks’ 1993 album “In
Pieces,” which has been certified for
U.S. sales of more than 5 million. It is
also included on Brooks’ latest great-
est-hits package, which has sold more
than 6 million units in the U.S. since its
December release.

Brooks’ management company de-
clined to comment on the suit. Co-
writer Yates could not be reached by
press time.

SCHERER GODFREY-CASS
operations for EMI Music Publishing
in Los Angeles. He was managing di-
rector of Warner/Chappell in London.

Susanna Ng is appointed regional
managing director for EMI Music
Publishing Southeast Asia in Hong
Kong. She was director of Golden
Pony, an international music publish-
ing firm.

RELATED FIELDS. Rebecca Batties is
promoted to VP of international pro-
duction at MTV Networks in Los An-
geles. She was launch director of
VH-1 Germany.
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Kravitz Delivers Raw ‘Circus’ Sound
Virgin Artist Moves Past His Retro Image

B BY CARRIE BORZILLO

LOS ANGELES—Lenny Kravitz
has softened his extravagant retro
look and stripped down his sound
on “Circus,” his first album in two
years, due Sept. 12 on Virgin.

The self-produced “Circus” is the
singer’s first album without the use
of horns, and it contains fewer over-
dubs and synthesizers than his pre-
vious efforts, 1989’s “Let Love
Rule,” 1991’s platinum “Mama
Said,” and 1993’s double-platinum
“Are You Gonna Go My Way.”

“Lenny was a main component of
the return to the retro thing,” says
Phil Fox, director of product man-
agement at Virgin. “But he has mo-
dified things. There’s more depth to
this record than to [his] previous
records. I think it should expand his
audience.”

While Kravitz doesn’t say that
he’s thrown away the bell-bottoms
all together, he does say that he’s
“moved on” a bit from the retro
phenomenon he played a large part
in fueling.

“I’'m not the same,” he says. “In
the beginning, with ‘Let Love Rule’
in '89, people were laughing at me.
Three or four years later, everyone
[was] looking like me. It turned into
this thing I never wanted in the first

LENNY KRAVITZ

place. I didn’t want people to pay at-
tention to the clothes; it’s the music,
and to me there’s no such thing as
retro music. It's classic.”

Kravitz says he has wanted to
record without horns “for the last
two albums.”

“I wanted to strip it down to gui-
tar, bass, and drums,” he says.
“This album is more drum oriented
than anything I've done ... All of
my albums have been raw, but this
has even more of a live studio
sound.”

Fox says he doesn’t fear that
some of Kravitz's fans may have
outgrown the singer after the retro
craze fizzled.

“Lenny is enough of an artist that
people will be drawn to [the album]
and want to see where he is at to-
day,” says Fox. “Our first goal is to

Electrafixion Bows On Sire;
Reunion Tag Bugs Bunnymen

@ BY CRAIG ROSEN

It took an ill-fated collaboration be-
tween lan McCulloch and former
Smiths and current Electronic guitarist
Johnny Marr to reunite MeCulloch with
Will Sergeant, his onetime Echo & the
Bunnymen cohort.

“Burned,” the debut by Electrafixion,
due on Sept. 19 on Sire/EEG in the U.S.
and Sept. 18 on WEA UK. in England,
is the result of that reunion.

While the album rocks harder than
most of the Bunnymen’s recordings,
fans of that band are likely to be hopped
up over the fact that the singer and gui-
tarist have joined forces for the first
time since 1987’s “Echo And The Bun-
nymen.”

Electrafixion began to take root
when McCulloch, tired of life as a solo
artist, opted to collaborate with Marr.

“We did pretty much an album’s
worth of stuff, and then the tapes got
stolen—all the multitracks, masters,
and everything,” he says.

However, all was not lost. “Writing

ELECTRAFIXION

with Johnny was good,” McCulloch
says. “Every song was good, and we
were writing very quickly. He gave me
a lot of confidence back.”

Two songs from the sessions—"“Low-
down” and “Too Far Gone"—turned up
on “Burned” as Marr/McCulloch/Ser-
geant compositions. More importantly,
the collaboration led to McCulloch’s re-
grouping with Sergeant.

“It showed me again that writing
with someone is more enjoyable,” says
McCulloch. “Writing on your own can
be fulfilling, but it’s just better having
someone else to bounce things off. I've
always liked being the front man of a
band, because it’s more fun. It's a team
sport. You can pass the ball and watch
someone else do his tricks. Being solo
is like being a marathon runner: it gets
a bit lonely.”

The band was signed to WEA UK.
and Sire/EEG by Warner Music UK.
chairman Rob Dickens and Elektra En-
tertainment Group president Seymour
Stein, respectively, the same pair of ex-
ecutives that inked Echo & the Bunny-
men approximately 15 years ago.

“I've been on Warner since [ was 19,”
McCulloch says. “They've been good to
me, but I've been better to them.”

Fans got their first taste of Electra-
fixion in November 1994, when the
band’s debut EP, “Zephyr,” was re-
leased in the UK. In the U.S,, Sire/
Elektra serviced the EP selectively to
modern rock and college radio.

“Never” will be the first track from
“Burned” shipped to modern rock radio
on Aug. 8, while a four-track sampler,

(Continued on page 31)

go out and recapture his former fan
base. With those who were doubt-
ers during the last project, I think
they will finally see a very strong
side to Lenny with this album. Qur
goal is to win over all the doubting
Thomases. Also, there’s another
generation of people who have got-
ten into guitar-based rock again in
the last two years. In some ways,
we can introduce Lenny to [these]
people, too.”

John Gorman, PD at modern rock
WMMS Cleveland, says he believes
Kravitz’s place in rock is firm.

(Continued on page 23)
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Folk Heavyweights. Singer/songwriter Frank Christian is flanked by stars of the
folk music scene at the release party for his “From My Hands” album on Palmetto
Records. Pictured, from left, are songwriter Julie Gold, Cliff Eberhardt, Christian,
Nanci Griffith, and Patty Larkin.

STOCKING STUFFERS: It may still be sweltering out,
but the Christmas sweepstakes are already heating up.
A&M will release on Oct. 10 a Janet Jackson greatest-hits
package, “Decade 1986/1996.” The project will include 14
digitally remastered hits (can the general public really tell
a difference here?), plus two new tracks, “Runaway” and
“Twenty Foreplay,” co-written and co-produced by Jimmy
Jam, Terry Lewis, and Jackson (who also gets executive-
producer credit). The greatest hits are culled from Jack-
son’s A&M albums, 1986’s “Control” and 1989’s “Rhythm
Nation 1814,” as well as the song
“That’s The Way Love Goes” from

A&M Aims Jackson ‘Best Of’ For 4th Qtr.:
Imago’s Mann, Cole Land At New Labels

shows in San Diego and Salt Lake City ... Just in case
you've got some vacation days left, the American Assn. for
Nude Recreation has announced the lineup for Music-
Fest'95, an Aug. 11-13 extravaganza in Union City, Mich.,
where nudists will frolic to the strains of Foreigner, Kan-
sas, Starship, Blue Oyster Cult, and Eric Burdon. No
word on whether the bands will play in the buff.

POWER TO THE PEOPLE: Rare is the performer who
can give you goosebumps in 95-degree weather. Patti
Smith is such a performer. Smith

her 1993 Virgin album, “janet.”

“Runaway” will be serviced to ra-
dio Aug. 16, with a video, directed by
Marcus Nispel, coming shortly
thereafter. A companion home video
will also be released Oct. 10.

|MAGO-NEERING: After coming

appeared as an unannounced guest
on the second stage at Lollapalooza
in New York July 28, and what tran-
spired between artist and audience
during the 45-minute set won’t soon
be forgotten by any of the partici-
pants. Smith, who is working on her
first album for Arista in more than

thisclose to signing with Reprise, Ai-
mee Mann is now thisclose to sign-
ing with Geffen. So sure was the Re-
prise deal that a new Mann song had even appeared on a
sampler CD that WEA sends with its solicitation books to
retailers. The album is the same one that Imago had
planned to put out before that label and BMG terminated
their deal (Billboard, Jan. 7). The Imago logo may appear
on the album, too. Look for a January release ... Fellow
Imago artist Paula Cole is set to re-emerge on Warner
Bros. The label is reissuing her Imago debut, “Harbinger,”
Sept. 12. Imago president Terry Ellis declined comment.

NEW SIGNINGS: Epic has signed Tears For Fears. The
label plans to issue on Oct. 10 “Raoul And The Kings Of
Spain,” which former TFF home Mercury had been circu-
lating advances of since January but had not actually re-
leased ... Mercury has signed hot Vancouver bands Age
Of Electric and Limblifter.

THIS AND THAT: Madonna has approached Emilio
Estefan about producing the soundtrack to “Evita.” Al-
though the Alan Parker-directed movie, which also stars
Antonio Banderas, doesn’t start shooting until January,
the pair is expected to begin work on the soundtrack before
the end of the year. The soundtrack is not slated to have
any songs that were not in the Broadway musical . . . Mare
Nathan has been hired as an A&R exec at Doug Morris’
new MCA-distributed label, Rising Tide . . . Columbia Rec-
ords act Cry Of Love is looking for a new lead singer, who,
according to the band’s A&R exec, Josh Sarubin, should
sound like “a cross between Stevie Wonder and Steve Mar-
riott.” Vocal marvels should send tapes to Sarubin ¢/o Co-
lumbia’s New York office ... Pearl Jam has rescheduled
four of the seven concerts it canceled last month for Sep-
tember, ETM is reissuing tickets to original ticketholders.
Dates are not yet firm, but the band also plans to re-add

by Melinda Newman

seven years, gingerly approached
the stage, tenderly kissing and strok-
ing a toddler’s cheek before climbing
the small ramp. Once on stage, how-
ever, her ferocious spirit broke free as she spit out the
words to her poem “Piss Factory,” telling of dreams of de-
sire and longing before taking off her glasses and launching
into a searing “So You Want To Be A Rock’n'Roll Star” and
an ethereal, transcendent “Ghost Dance,” as well as a new
song—dedicated to Kurt Cobain—called “About A Boy.”

With her arms fluttering in the air and her constant tug-
ging at jeans several sizes too large, Smith cut an endearing
figure whose eagerness to be back on stage after a long ab-
sence (she has played only sporadically since the late "70s)
was infectious.

At one point, she thanked the audience for its energy, say-
ing she needed it during the arduous recording process. She
was so sincere that it was possible to imagine her carrying
a Mason jar, tagged “Energy—Lollapalooza audience 7/28,”
with breathing holes poked in the lid, into the studio. In turn,
she gave us strength and hope. In what seemed like a public
communion with her late husband, Fred “Soni¢” Smith, she
finished with a bone-rattling version of his “People Have The
Power,” screaming, “Fred ‘Sonic’ Smith. Don’t forget him.
Fred ‘Sonic’ Smith. Don’t forget him,” and leaving the stage.
A fellow journalist came up to me and asked, “When’s the
last time you cried at a rock'n’roll concert?” I thought I'd
been busted, but then I saw the tears in his eyes, too.

Smith’s new album, produced by longtime guitarist and co-
hort Lenny Kaye, is slated for an early 1996 release. In ad-
dition to Kaye, other musicians include keyboardist Luis
Resto, bassist Tony Shanahan, drummer J.D. Dougherty,
and Smith’s sister, Kimberly Smith, on backing vocals.
Among the new songs on the project will be “Farewell Reel,”
dedicated to her husband.

Assistance in preparing this column was provided by Craig
Rosen.
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B BY STEVEN MIRKIN

NEW YORK—Almost two years af-
ter the disappointing “Bad Vibes,”
Rykodisc’s attitude toward Lloyd
Cole’s fourth solo album, “Love Stor-
ies,” due in stores Sept. 19, is posi-
tively sunny.

Jeff Rougvie, the Salem, Mass.-
based indie’s director of A&R, de-
seribes the album as “very strong ...
an amazing record.” Ryko also sees
“Love Stories” as its first real Cole al-
bum “under the terms of our signing,”
according to director of marketing
John Hammond. Ryko picked up
“Bad Vibes” for U.S. distribution af-
ter the album had already been re-
leased in the UK. and had been avail-
able in the U.S. on import.

Ryko was both surprised and en-

LLOYD COLE

Lioyd Cole’s Ryko ‘Debut’
Aimed At Triple-A Demo

couraged by the fact that Cole’s fan
base in the industry does not seem to
have been eroded by the two-year
wait for “Love Stories” and by his
four-year absence from the stage. An
eight-city promotional tour for “Bad
Vibes” was warmly received. “We
weren’t sure what had become of
Lloyd’s audience and support, espe-
cially in the trade,” Hammond says.
“That’s the most important asset we
have to build on ... He’s got a lot of
fans out there.”

The process of making “Love Stor-
ies” would not seem to have engen-
dered such optimism. Recorded over
a year ago under what Cole calls “an
awful lot of pressure,” in the wake of
a career that had “sort of nose-dived,”
Cole originally brought a band into
the studio to make an electric “High-
way 61”-style record. Unhappy with
the results, he began recording demos
to “work out a plan for the album.”
Those demos became the core of the
album after Cole and producer Adam
Peters found that they sounded better
than the more formally recorded ver-
sions. The lineup comprised a drum
machine, Neil Clark and Robert
Quine on guitar, and Fred Maher on
percussion, and Cole describes the al-
bum as “simple, acoustic rock’n’roll
songs.”

Cole’s previous albums, both solo
and with his former band, the Com-
motions, have sold between 100,000

(Continued on page 16)
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22 Brides Say ‘I Do’ To New Band Members
Zero Hour Act Now ‘Full-Fledged Band’ With ‘Beaker’

M BY JIM BESSMAN

NEW YORK—When 22 Brides
launched Zero Hour Records in June
1994 with its critically lauded self-titled
debut album, the act consisted only of
two sisters, Carrie and Libby Johnson.
With the Sept. 19 release of “Beaker,”
however, 22 Brides has evolved into a
four-piece band.

Joining guitarist/vocalist Carrie and
bassist/keyboardist/vocalist Libby are

.guitarist/bassist John Skehen and

drummer Ned Stroh. “They’ve been
called ‘22 Grooms,’ ” says Zero Hour's
president, Ray McKenzie, who notes
that the expansion of the psychedelic-
folkish acoustic duo into a full-fledged
band is a major promotional concern.

“The big challenge is not to think of
22 Brides as an acoustic duo, but as a
four-piece rocking band,” says McKen-
zie. “The album cover has a picture of
the whole band, and that was a ‘con-
scious decision. [Carrie and Libby] are
also trying to get the full band involved
in interviews. They feel they were being
shortchanged as singer/songwriter folk
singers and sisters. They don’t want to
be thought of as the Indigo Girls, be-
cause they're not.”

Skehen and Stroh joined the Johnson
sisters a year ago, during 22 Brides’
long-running debut album tour; there-
fore, unlike “22 Brides,” which used
studio musicians, “Beaker” is a band al-
bum. “It’s a harder sound now,” says
McKenzie, “so maybe we’ll get more
people’s ears this time around, because
maybe people thought the first album
was too mainstream.” S

Noting that “Beaker” was co-produ-
ced by the Johnsons and Adam Lasus,
who did the new Helium album “and
other alternative indie rock-type
things,” McKenzie looks to take the
first single, “Lullabye,” to 22 Brides’
proven college/alternative base on the
album release date. The first week of
October, the song goes to commercial
formats, including triple-A, which sup-
ported the Brides’ debut. Indie promot-
ers have been hired to work both for-
mats, says McKenzie, who is seeking
showcase gigs at several upcoming in-
dustry conventions.

“We might even try top 40 later on,”
he says, “because [album tracks]
‘Crash’ and ‘Already Thrown’ have a
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22 BRIDES

commercial pop sound 4 la Lisa Loeb.”

There will also be a video for “Lulla-
bye,” one that McKenzie promises will
be a significant improvement over pre-
vious 22 Brides clips. “Those weren't as
exciting as their live shows,” he says,
“and they didn’t show how charismatic
they are in person.”

Touring will again be a major ele-
ment in promoting 22 Brides. A mini-
tour with surf-guitar king Dick Dale is
slated for October, and McKenzie ex-
pects the band to tour “everywhere” af-
terward, hopefully paired with big acts.
“They really paid their dues the last
year and a half, and they deserve that
kind of billing,” he says.

The heavy touring behind “22
Brides” paid off on the making of
“Beaker,” according to Libby Johnson.

“We got to work some songs out on the
road that we put on the record and
pretty much captured the live sound we
were going for,” she says. The time to-
gether on the road, adds Carrie John-
son, also strengthened the duo’s song-
writing. ©

“We've grown closer in that regard,”
she says. “There's more continuity in
the writing that comes from 24 hours a
day the last year and a half traveling
and doing everything else together—
every little thing we filtered through
each other.”

Lyrically, Libby notes, the songs are
“more personal” than even the often
painfully intense stories that marked
the Brides’ debut. However, Carrie,
acknowledging that she and her sister
“aren’t the jolliest of lyricists,” points to
such nonautobiographical songs as
“Henry”—a song about a kid who sees
his mother get raped—that stand out
from the album’s love songs, such as
“Already Thrown.”

Additionally, the personal nature of
“Beaker” comes out of the developing
relationships with the new band mem-
bers, says Libby. The album’s produc-
tion values, meanwhile, owe much to
L.asus’ preference for older instru-
ments and recording equipment.

(Continued on page 16)

Thirsty Ear Set Is Anything
But ‘Achilles Heel’ For Paul K

H BY DAVID SPRAGUE

NEW YORK—Paul K has survived pe-
riods of drug addiction, homelessness,
and imprisonment—trying enough to
lend a bluesman’s authority to the un-
easy blend of post-punk and outlaw
country that permeates “Achilles
Heel,” coming Sept. 19 on Thirsty Ear.

Although the album is the Kentucky-
based singer/songwriter’s sixth full-
length release (not including the more
than a dozen cassette releases he pack-
aged himself during the '80s), “Achilles
Heel” will be the first to receive wide
distribution through Thirsty Ear’s deal
with Koch International.

“This was the first time we actually
recorded an album all at once,” says
Paul K (who records under a truncation
of his given surname, Kopasz). “In the
past, we'd just go in when we could. We
lived kind of like the Joad family in “The
Grapes Of Wrath.””

That change in direction was self-

e

imposed: “Achilles Heel” was recorded
before Paul K and his backing band, the
Weathermen, signed with Thirsty Ear,
using money accrued from publishing
(the Afghan Whigs, among others, have
covered his songs) and European re-
leases.

“Like the great jazz artists of the '50s
and '60s, Paul has lived in a sort of cir-
cumstantial exile,” says Thirsty Ear
president Peter Gordon. “All the pieces
are there for him—a dedicated core of
fans, a good deal of press support—and
we just have to connect those dots with
a uniform approach to marketing.”

Gordon says that radio will be pivotal
in cementing those connections. While
no emphasis track has been chosen, he -
says the label will be resolute in its ap-
proach, keying on noncommercial out-
lets before moving on to triple-A.

“I think NPR is a natural for Paul,
since he’s such a statement-oriented
artist,” says Gordon. “He touches on a
lot of sensitive subjects in his songs.”

Indeed, “Achilles Heel” revisits such
frequent Weathermen topics as Amer-
ica’s economic inequities (“Add Up The
Bills”) and conspiracy theories (“Inter-
net Worm”). The 12-song set also
boasts a cover of “Tecumseh Valley,”
written by Townes Van Zandt, an artist
with whom Paul K seems to have much
in common.

“There’s something there, even
though when I first met Townes, I
thought, ‘Christ, don’t let me end up
like him,” ” says Paul K, laughing. “But
after awhile, I recognized that he’s one
of the few people I can think of with ev-
ery shred of his artistic integrity. That’s
worth a lot.”

While he’s been writing and perform-

(Continued on page 16)
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95.7% of
readers
worldwide
find Billboard
extremely
important
for work.

Billboard
trade
ads & editorial
are the primary
sources
retailers use
to find new
releases.

TOMMY LIPUMA

AD CLOSE: 8/22
ISSUE DATE: 9/16

Billboard’'s September
16th issue honors
Tommy LiPuma’s contri-
butions over the last 35
years to the music
industry. Our spotlight
celebrates his career
path - from promotion
man to A&R rep/pro-
ducer to label
founder/executive. This
issue also features cov-
erage on LiPuma’s hits
and GRP’s reactivation
of Blue Thumb, his
‘60s/70s imprint.

Contact
Pat Jennings
212-536-5136

NETHERLANDS
AD CLOSE: 8/29

ISSUE DATE: 9/23

With the appeal of its
vibrant dance music,
the Netherlands is mak-
ing great strides in the
world music market.
Our annual review of its
music includes a com-
prehensive state-of-the
art market address that
looks at the artists,
retail, music video mar-
ket, and efforts at
boosting the
Netherlands domestic
repertoire.

Contact

Christine Chinetti
171-323-6686

DOVE AUDIO
AD CLOSE: 8/29

ISSUE DATE: 9/23

Billboard's September
23 spotlight celebrates
a decade of Dove
Audio’s accomplish-
ments. This issue fea-
tures an inside look at
this audio-book pio-
neer’s beginnings, cur-
rent projects (including
its most recent book
and movie acquisi-
tions), and future goals.

Contact
Lezle Stein
213-525-2329

Reach Billboard’s c00.000 readers worldwide.

EAST/MIDWEST WEST SOUTHEAST FLORIDA AUSTRALIA
212-536-5004 - PH 213-525-2307 - PH 615-321-4294 - PH 305-441-7976 - PH AMANDA GUEST
212-536-5055 - FAX  213-525-2394/5 - FAX  615-320-0454 - FAX 305-441-7689- FAX  613-824-8260 - PH

KEN PIOTROWSKI JODIE FRANCISCO  LEE ANN PHOTOGLO ANGELA RODRIGUEZ 613-824-8363 - FAX
PAT ROD JENNINGS GARY NUELL WEST COAST LATIN

DEBORAH ROBINSON LEZLE STEIN 213-525-2307

KEN KARP DAISY DUCRET



www.americanradiohistory.com

WIOJRILIDIWIIIDJE,
TORIES 1995

f

SPECIA
D

I

AUSTRALIA COUNTRY MUSIC DIRECTORIES |
AD CLOSE: 9/5 AD CLOSE: 9/12 INTERNATIONAL ' oi?;?lm
TALENT & TOURING P STy
ISSUE DATE: 9/30 ISSUE DATE: 10/7 DIRECTORY purchase

Rising from "Down
Under”, Australian
talent continues to
impact the music
industry. Billboard’s
September 30th issue
taps into Australia’s
musical trends in A & R,
radio and marketing.
Our spotlight also con-

tains ARIA Week events,

a graphic list of ARIA
award nominees, and
an in-depth look at the
business relationship
between Australian
executives and their
Asian counterparts.

Contact
Amanda Guest
613-824-8260

Experiencing mega
success, country music’s
artists are being
embraced by audiences
worldwide. Billboard’s
October spotlight
addresses the overall
state of country’s mar-
ket. This annual review
will also include features
on country music artfists
from outside the U.S,, the
role of A&R executives in
the development of
projects, and year-to-
date charts on top artists
and top albums.

Contact
Lee Ann Photoglo
615-321-4294

AD CLOSE: 8/4

PUB. DATE: 10/11

This ultimate reference
guide contains over 16,000
listings including venues,
hotels, artists, agents,
personal managers, charter
services and more! Your ad
in the ITTD is the most
effective way to reach
promofters, lawyers, events
managers and merchandis-
ers around the world.

Contfact any representative.

products or
services as

aresult
of reading

individuals
read each
subscriber
copy of
Billboard.

Place your ad today!

LONDON FRANCE ASIA PACIFIC JAPAN ITALY
44-171-323-6686 - PH ~ 331-4549-2933 - PH 310-330-7888 - PH 213-661-8884 - PH 39-36-254-4424 - PH
44-171-323-2314 - FAX  331-4222-0366 - FAX ~ 310-330-7889 - FAX  213-661-8885 - FAX ~ 39-36-254-4435 - FAX

CHRISTINE CHINETTI FRANCOIS MILLET GRACE IP AKI KANEKO LIDIA BONGUARDO
ROBIN FRIEDMAN 81-44-433-4067 PH/FAX
TOKURO AKIYAMA
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2 Billboard Directories Honored Sony Weighs In
On ‘Enh d’ CD
Awards Given For Design, Layout | °" Ehnance
wardas iven ror pvesign, L.ayou
-
Two Billboard directories have  press, and finishing.” The organiza- Prlce Structure b u s | nes s BOXSCORE
g ; g : d 1 TOP 10 CONCERY GROSSES
been honored for outstanding design  tion comprises graphic arts compa-
. ai . i 8 g " ats Gl Attendance
and layout by a major graphic arts  nies from seven states. _ u BY MARILYN A. GILLEN - ARTIST(S) ‘ — o L — cﬂpaci?y bromater
trade group. The winning directories are | -
The Printing Industry Assn.of the  among 19 published by the Billboard LOS ANGELES—Sony Music has ROCREIDNES St Jakoh Stadum - July 29-30 | $5,56L673 b BCEGroiy
. . . . .. BLACK CROWES Basel, Switzerland (6,432,075 francs)  two
South presented Awards of Merit to  Music Group. Howard Lander, the weighed in on CD Plus pricing, set- $56.20 L uts
the 1994 Record Retailing Directory  group’s president and publisher, tling on a $22.98 list price for initial
and Nashville 615/Country Music  cites Billboard directories publisher multimedia album releases and
Sourcebook 1994 during its recent  Ron Willman, production manager $16.98 for its fourth release, an Alice oA = 1 T prvT = o
‘ . . . . . - . . - rammon uty ) N )y roup
annual me_etmg in Destin, Fla. _ Len Durham, art dix ectpr Jeff Nis- In Cham; EP. _ BLACK CROWES Mantpetler, France (16.427.900 francs)  sellout
According to PIAS, the competi-  bet, and database operations manag- The price structure is lower than 808 DYLAN $89.91/841.95
tion attracted “more than 1,000 en-  er Daniel Bale as key members of the previously discussed; Sony initially
tries in the areas of printing, pre- team that created the directories. cited a planned $26.98-list-equiva-
T i ,
ler_1t.(B1_llb_oard, J‘fm' 7). But Sonty .S VAN HALEN Riverport July 22-23 $971,866 39,898 Contemporary
Billseard pricing is in the middle of the antici- | qug Aoy peace Ampitheatre $3BR082450 1w Prots
Y pated pricing scale for “enhanced” Maryland Heights seffouts
1994 Record CD or CD Plus titles, which will s ;
. c . 5 '35: Belkin Prods.
ege range from standard album prices to SONIC YOUTH, HOLE, Pine Knob Music  July 19-20 | $830.285 2190 Cellar Door
I{etalllng nearly $25. CYPRESS HILL, Theatre $30.50 30,696, Ritual Inc
. Other major-label groups with CD P:zm:';llsuu 1 Clarkston. Mich. two shows
DlreCtO) y Plus titles in production, including Emcunmcunr g
40 DEALEES Warner Music and the EMI Records BOSSTONES
DEO VE . g .
Group North America, have yet to LOLLAPALOOZA "95: Molson Park July 23 $831,533 35,618 MCA Concerts
commit to a firm price. SONIC YOUTH, HOLE. Barrie, Ontarip (81,137,538 seffout Canada
New and unique pricing variations m’i‘:sis"’r"“ gggjgg“;o
can be expected before the full-scale BECK, JESUS LIZARD, ;
launch of CD Plus titles this winter. MIGHTY MIGHTY
At least one major label and an inter- RS
cggg:::,’;%’gw active-label newcomer plan to offer VAN HALEN Alpine Valley Music ~ July 29 $122315 4512 Tinley Park Jam
multimedia albums at standard au- SKIO ROW Theatre $40/$25 30,000 Corp
dio CD prices with a “locked out” e s East Troy, Wis. - il ]
multimedia element accessible post- THIRD AKNUAL WKLB Foxboro Stadium ~ July 29 $632.906 23,057 New England
sale for an additional fee. mﬁfg&%zg’smk Foxboro, Mass $45/$35/$9.50 25,000 (Flg:tril‘:raylsMusm
A new multimedia album category WALKER, MARK WKLB Radio
promises to add under-$15 product CHES':;gévHs':vaE"ﬁL
ot ai i vear Thic ni JOHN BERRY,
to retail shelves this year. This niche BROWN, STEVE WARINER
was spearheaded by Elektra & OTHERS
Records’ recent “Moby Disc” en- -
hanced EP, priced at $12.98. San VAN HALEN Worid Music Theatre  luly 28 $509.880 20543 Tinley Park Jam
Diego—based nu.millennia is planning (S]l:::LRAODV; = 4 Tinley Park, 11l $40/$35/$20/$15 28,000 Corp
a similarly low-priced line of multi-
media singles and EPs.
Sony Music’s four CD Plus titles, -
! all enhanced versions of existing al- 'T*g:mm‘mi :'veap;l: : July 29 ;;‘;967&:2]5 }gg‘g gon;emporarv
bums, will street Oct. 4, according to ERETUARINS Mr;lrpyllangaH:ghts, I A d =
Fred Ehrlich, Sony Music’s senior Mo. !
VP/GM of new technology and busi- |
ness development. In addition to Al- o — o
g i i q VAN HALEN Sandstone July 21 1,661 18.000 Contemporary
ice In Chalns’ the CD.PIUS titles are OUR LADY PEACE Amphitheatre | $35/$30/324.50 seliout Prods
a two-CD greatest-hits set by Bob Bonner Springs, Kan. [ New West
Dylan and albums by Mariah Carey i Presentations:
and Toad The Wet Sprocket. New
CD Plus titles in the works, Ehrlich ! L -
says, include an enhanced version of Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
ichael Jack s “HIStory” . Boxscores should be submitted to: Marie Ratliff, Nashville. Phone; (615)-321-4295, Fax: (615)-
| Michael Jackson’s tory” and a 327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
| separate CD Plus version of anew al- | —
bum from Michael Bolton that is due
this fall.

The second slate of titles is expect-
ed to include online links.
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MORE THAN 7000 Attraction
RETAILERS AND MASS Ever|
MERCHANDISERS READ
BILLBOARD EVERY WEEK - For Info & Video
CALL BILLBOARD CLASSIFIED Ca” -
FOR INFORMATION AND PRIVATE STUDIO TOUR 1-800-223-7524 (214) 394-0088
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CLEVELAND INT'L

(Continued from page 8)

Telare, one of the largest indie-
owned classical labels, and Ron
Shaefer’s World Renowned Sounds,
the nationally known polka distribu-
tor. There are the O’Jays, not to
mention Gerald Levert and the new
rap group Bone Thugs-N-Harmo-
ny.”

The reborn Cleveland Interna-
tional is a partnership of Popovich
and Cleveland businessman William
Sopko. Label staffers include
Popovich’s daughter, Pam, and Deb-
bie Banks, formerly director of
artist development at CBS
Records/Nashville and the former
manager of the Agora. Nashville-
based indie publicist Patsi Cox is
also on board.

On Aug. 30, Popovich will release
to radio,; press, and TV outlets a
promotional sampler cassette con-
taining two cuts from each album.

Popovich sees a niche for each of
his upcoming releases. “We'll key
into those markets where Ian’s had

[solo] success and [success] with .

Mott The Hoople,” says Popovich.

“A lot of people know who he is, and

now he’s perfect for the triple-A ®

format, as are the Watchman, kind

of a ‘roots’fusion’ thing produced
by Cowboy Jack Clements, who A
thinks that lead singer Ad Van ; LL . LL
Meurs is Holland’s answer to John e eal"t 0 e Ll,j LC OWLI/VLI/LI/LL %
Prine.” (
He stresses that the Hunter title
is not a solo album but a group ef-
fort; it features ex-Sex Pistol Glen
Matlock on bass.
The Rest’s set, says Popovich, is
“a wonderful pop record.” The Es-
sex title is a best-of that includes a

Shep Pettibone-produced version of = = l A = G P

his hit “Rock On” and his British hit Financia ssistance Grant Frogram
“What A Circus” from the London ==
production of “Evita,” in which he
played Che Guevara. That show’s
collaborator, Tim Rice, wrote the al-

e . provides critical support to music professionals
an exciting -fmd important Dut.ch n._n
R for rent, utilities, sustenance,
and his band, the Versatones,

e medicine/prescriptions, medical treatment,

“[Blazonezyk] is a one-man opera-
tion who has produced and distrib-
uted his own 47-album catalog and SUbStance abllse treatment)
self-books 200 dates a year,” says
Popovich. “Having worked with
v il HIV treatment, psychotherapy,
sell once you get it in the Wal-Marts

or Kmarts or Best Buys. On top of and Other baSiC neCCSSitieS .

that, he’s a wonderful guy whose
music has the same erossover poten-
tial as Cajun and Tejano.”

Popovich sees Cleveland Inter-
national as offering something
distinetly different for all formats.
“I've always been into everything,”
he says, “and I plan on continuing
the tradition of working with people |
that the major labels aren’t in-
terested in but still deserve a hear-
ing.”

For information please contact The MusiCares Foundation
3402 Pico Blvd., Santa Monica, CA 90405 - (310) 392-3777 - Fax (310) 392-2188

Reach For The STARS!
Moving? Relocating?
ARF YOU INTERESTED IN RESIDENTIAL

COMMERCIAL OR STUDIO PROPERTIES
Bt SURE TO READ THE ADS IN THE RF AL
ESTATE TO THE STARS CLASSIFIED
SECTION EVERY WEEK IN BILLBOARD
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ATLANTA: Not only does Kathleen Turner Overdrive have one of the best band
names going, the Atlanta quartet even has the blessing of its namesake. “Some-
how she caught wind of the name, and we talked to her husband and told him
what we were doing, and they were cool with it,” said guitarist/vocalist Ray
Dafrico. “They thought it was funny.” KTO came together about one and a
half years ago, after Dafrico (formerly of the Nightporters and Snatches Of
Pink), drummer Dave Johnson, guitarist/bassist Mae Carter, and Drivin’ N’
Cryin’ bassist Tim Nielsen went to a
Buzzcocks show together and were
inspired to jam. (Nielsen has since
been replaced by Ted Stickle.) “We
started off kind of as a joke,” Dafrico
said. “And it got serious real quick.”
The group soon found itself opening
for Joan Jett, the Smithereens, and
Offspring. Meanwhile, its self-re-
leased, self-titled CD has been getting
airplay on Atlanta stations WNNX
99.7-FM (99X) and WKLS 96.1-FM
(96 Rock). A thoroughly rocking ef-
fort that could drop-kick British
bands These Animal Men and Manic
Street Preachers back across the
Atlantic, the CD mixes a little Rolling Stones swagger with the pop chops and
glam harmonies of the New York Dolls, along with a dash of punk attitude
straight outta 1977. One major is already interested, and KTO is in the midst
of lining up New York shows for late August. Contact David Preschel at 404-
870-2814. KEN JOHNSON

KATHLEEN TURNER OVERDRIVE

TAMPA, FLA.: Short, sharp, and shocked is the approach Joe Popp takes with
its infectious brand of immediately gratifying punk-pop power. The trio boasts
musicians with deep roots in the Tampa Bay area’s vibrant alternative scene:
singer/guitarist and band namesake Joe Popp is the
former leader of Dogs On Ice, while singer/bassist Martin
Rice and drummer Jeff Wood worked together in Smash-
mouth. The group, formed in March, has opened for the
Toadies and Wayne Kramer, winning a loyal regional fol-
lowing via well-received performances at Club Detroit, the
Stone Lounge, the State Theatre, and a key Southeastern
Music Conference slot at the Parthenon. Buoyant hooks
and three-way vocal harmonies subvert guitar energy and
angst-of-the-working-stiff lyrics on the debut CD, “Com-
plex Machine,” available at the 55 Spec’s Music stores in
Florida. “It’s pop, but it still has that aggressive side to
it. I like the contrast there,” says Popp, who has contributed original music
to two locally produced plays. A music video by the band was featured in “The
Bones Of Danny Winston And Rib Ann Magee” at the Off Center Theater.
Tracks “Radiance” and “Me & Van Gogh” from “Complex Machine” have been
heard on hard rock station WXTB’s “Tampa Bay Rocks” show. Contact Jose
Tillan with Matt Entertainment at 305-668-0892. PHILIP BOOTH

JOE POPP

MIAMI: Muse has prospered, not under the glare of Florida sunlight, but under
the mystic spell of the moon over Miami. Working in self-imposed isolation, the
members of Muse—lead singer Paul Isaac, guitarist Gerson, bassist Ari, and
drummer Brett Thorngren—have been keeping their work slightly under
wraps since forming in 1992, while building a large and loyal local following by
playing at alternative dance clubs and opening for national acts. Out since May,
Muse’s first self-titled CD release was recorded live in the studio and mixed
by Thorngren’s father, Eric Thomgren (Squeeze, Talking Heads, Euryth-
mics). The band premiered many of the new songs at a concert in mid-July
at the 1,500-capacity Cameo Theater, Miami Beach’s big-
gest club venue. About half of the 1,000 CDs released have
already been sold. “They definitely have their own thing,”
says the elder Thorngren. “Creative songs and a real qual-
ity of lyries. It's vulnerable but accessible; it tells a great
story.” Says Issac, “We are very proud of this new CD. The
sound has become more raw and personal, and we're glad
we waited for the right opportunity to record. We are more
concerned with how it feels overall than with the individual
parts.” The members of Muse don’t hang out at the usual
Miami venues, and they tend to shun the spotlight unless they have something
good up their sleeves. “Working outside of any kind of scene makes you look
inside,” he says. “It makes you look at your reality and deal with it in the songs.”
Contact Jose Pudilo at Velocity Records, 305-531-1444. SANDRA SCHULMAN

MUSE

ROCK CLIMBING: June, featured in Continental Drift in the March 12, 1994,
issue, has signed with Beggars Banquet.

LLOYD COLE’S RYKO ‘DEBUT’ AIMED AT TRIPLE-A

(Continued from page 10)

and 120,000 copies in the U.S,, with the
exception of “Bad Vibes” and the Com-
motions’ 1979 album, “Mainstream,”
both of which were hampered by a lag
between U.K. and domestic releases,
losing substantial sales to imports.
Rougvie feels that the Commotions
were never able to generate any mo-
mentum in the U.S., and he considers
Cole’s first two solo albums “experi-
mental,” which made it “hard for Amer-
icans to get a handle on him.” Ham-
mond says that in the past, Cole “may
have gotten lost in the promo-driven,
hit-driven marketing strategies at some
bigger companies.” With “Love Stor-
ies,” he says, Cole “was very conscious
of making a real Lloyd album.”

Both Hammond and Rougvie see tri-
ple-A as the element that will make the
difference between this and Cole’s pre-
vious efforts. Rougvie thinks the format
could push “Love Stories” to the gold-
record level, adding, “It’s the right rec-
ord for them.” Hammond expects that
Cole will still find “quite a bit of support
in the alternative world, but Lloyd is
getting older and that informs his writ-
ing and his musical style,” so the label
will concentrate first on triple-A, with
alternative a close second.

Characterizing Cole’s audience as “a
little upscale,” Hammond will also be
seeking opportunities with what he calls
“trend-oriented fashion retailers.” The
label is talking with the Urban Outfit-
ters chain about a cross-promotion and
will be servicing “all levels of fashion

retailers” and cafes and restaurants
with copies of the album for in-store
play. Hammond says this form of pro-
motion is “pretty underutilized, consid-
ering the impact it has.” He also sees
the possibility for Cole to be featured in
fashion spreads in magazines along the
lines of Details and GQ, “a clearly great
audience, the style-conscious side of al-
ternative.” Along the same lines, Cole
has been “seriously thinking about”
getting British designer Paul Smith to
sponsor his tour.

In more traditional retail outlets,
Hammond says stores will be supported
with co-op advertising, both out of the
box and in conjunction with a nation-
wide tour in late fall, as well as posters
and other visual displays. Although Cole
doesn’t believe the “method of getting
retailers to realize that we appreciate
what they do has been worked out yet,”
he will be meeting with retailers and ra-
dio programmers, and performing a
few, specially selected in-store dates.

Cole is wary of overpromoting the al-
bum. “I have a feeling it’s the kind of
record that people need to say, ‘Oh,
have you heard the new Lloyd Cole rec-
ord? 1t’s good.” And that’s why I think
Ryko is a good label for it, because their
strengths are radio and retail.” Ham-
mond returns the compliment: “Lloyd’s
always been concerned with the whole
record he’s putting out and not just the
hit ... He might not necessarily be a
platinum artist, but he is a really valua-
ble artist to a label like Rykodisc.”

THIRSTY EAR DEBUT FOR PAUL K

(Continued from page 10)

ing for more than a decade (he esti-
mates he’s written over 1,000 songs to
date), Paul K didn't fully focus his ener-
gies on music until after a late-'80s ar-
rest encouraged him to kick a long-
standing heroin habit.

Paul K’s subsequent recording ca-
reer has spawned releases on small in-
dies like Homestead and Fiasco, as well
as European label MMG. All of his al-
bums spotlight a highly literate lyrical
style rife with nods to pulp fiction writ-

22 BRIDES SAYS ‘I DO’

(Continued from page 10)

“There was a lot of noise and buzz and
hissing, and we didn’t mind,” says Car-
rie. “I didn’t want a sparkling clean rec-
ord—we’d done that album last time.”

Named after Skehen’s cat, “Beaker,”
notes Libby, also connotes “science ex-
periments you mix stuff up in, and one
thing we really like about the record is
that we did a lot of different stuff;
harder stuff for us—like ‘Sunday Best,’
which Carrie sings by herself; songs [on
which] we didn’t use harmonies the
same way throughout every track; and
a lot more—and had fun. The themes
are serious, but we don'’t take ourselves
as seriously.”

“Beaker” marks the first sophomore
album for a Zero Hour artist. “They’ve
been our best seller by far, so basically,
we'll continue to do more of the same—
but with more visibility,” says McKen-
zie. “We toured them 14 months last
time, because they were a new band,
and we were a new label, but this time
people know the band and the label, so
it should be easier to reach the initial
fan base and then expand on it.”

ers like Jim Thompson, as well as his
deep-seated Christianity.

“I read a lot and I read real fast, so
I guess I just have more stimuli,” he
says. “It helps keep me out of trouble.”

Thirsty Ear will service retailers
with samplers of Paul K’s earlier mate-
rial, accompanied by an extensive press
kit. Gordon notes that the album’s unu-
sual artwork will provide striking point-
of-purchase material, as well as promo-
tional opportunities.

“It’s a working crossword puzzle,
with the clues inside, and it’s as difficult
as you’d expect, given Paul's educa-
tional background,” says Gordon, refer-
ring to the singer’s debate scholarship
at the University of Kentucky. “We’ll be
doing promotions and giving prizes to
people who can solve it.”

Thirsty Ear will also focus on keeping
the Weathermen on the road, undertak-
ing a series of regional tours that spread
out from cities (like Chicago, Minneapo-
lis, and New York) where Paul K's pro-
file is highest. “It is a several-tiered
plan,” says Gordon. “We’ll spread out
our ad dollars over the campaign, and
we’ll have the band do in-stores along
the way wherever it’s feasible.”

While Paul K admits that his habit of
maintaining a certain distance from
business matters is slowly abating, he
clearly hasn’t begun to view the enter-
tainment world through rose-colored
glasses. “I can't think of anything that
[Thirsty Ear] hasn’t done for us,” he
says. “But it’s still an uphill battle.”

He says that he still becomes very
frustrated “when we go out on tour—
I probably [get that way] every five
miles or so. At the same time, I've
never lost my eagerness. I've tempered
it with cynicism, but it’s still there.”

S

INSTRUCTIONS:

LISTEN,
WORK YOURSELF
INTO A LATHER,
REPEAT.

SHAMPOQ We Are Shampoo

Meet Jacqui and Carrie, two punk

princesses ' from Plumstead
England. They call themselves
Shampoo. Melody Maker calls
them,“the best girlpop duo in the
history of the world.

After a meteoric rise through
the indie record ranks in the
U.K., "We Are Shampoo” went
double platinum in Japan and
quite crazy in Britain. "The
album features the singles
“Trouble”, “Delicious” and “Viva
La Megababes”, as well as two
U.S. bonus tracks. Now it is
America’s turn to worship
Shampoo: a tandem of attitudes
and tattoos, with pop hooks so
powerful you won't be able to
wash them out of your mind.

WE ARE SHAMPOOQO (x2/a-35084)
Album available now.

THE 3 OF CLUBS TOUR
Featuring:
THE SURFING BRIDES,
hHEAD and
THE DAISIES
starting August 14th.
Three great bands for one low price.

For more info - irsinfo@aol.com
COMING OCT. 10™:

FRAMPTON COMES ALIVE It
(X2/4-34368)

it

anti-established 1979

©I1995 1 R 5. Records
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BILLBOARD'S HE ATSEEKERS ALsum cHART
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HONORABLE DEBUT:
Lava/Atlantic sure lucked out.
Edwin McCain’s friendship
with Darius Rucker and Mark
Bryan of the chart-topping
Hootie & the Blowfish will
likely help pave the way for the
talented new singer/song-
writer, whose debut, “Honor
Among Thieves,” is due Aug.
15.

Rucker sings and Bryan
plays guitar on the first single,

Guitarless Gusto. Ben
Folds Five, a Chapel Hill,
N.C.-based piano/bass/
drum trio, joins the
Midwest leg of Better Than
Ezra's tour Aug. 16-21.
Before those dates, the
Passenger/Caroline band,
whose self-titled debut is
racking up triple-A radio
play, plays with Southern
Cuiture On The Skids
Thursday (10) in
Charleston, S.C.

“Solitude,” and Rucker ap-
pears in the video for the song.

What more can a label ask
for? Well, an opening slot for
four weeks of Hootie’s summer
tour starting Aug. 15. The
added bonus is that the
Charleston, S.C.-based artist’s

WEEKLY

COVYERAGE

album, produced by Paul Fox
(Victoria Williams, XTC),
stands on its own musically and
lyrically.

“We saw [McCain] open for
Hootie this winter, heard the
tapes on March 10, which was
a Friday, and did the deal on
Saturday,” says Lava presi-
dent Jason Flom. “What I saw
in Edwin is exactly what Lava
is looking for—a career artist.”

Fox was quickly called to
produce the album so it could
be released before the four
weeks of touring
with Hootie.

Daniel Savage,
Lava’s VP of mar-

HOT

PROSPECTS

FOR

THE HEATSEEKERS

Heaven-Sent. The Young
Gods are in the midst of a
minitour to support their
fourth full-length album,
“Only Heaven," released
Aug. 1 on Interscope. The
trek wraps up with an Aug.
18 gig at the Troubadourin
Los Angeles. The Swiss
band will likely embark ona
more extensive tour this
winter.

REGIONAL HEATS

MOUNTAIN

Perfect _St_rgn_ger,__Yf:u Have The Right To Remain Silent

keting, says the
marketing efforts
are geared toward
creating a “big im-
pression out of the
box.”

The week of July
31, a chain letter
with 10 coupons for
$2  off “Honor
Among Thieves” at IV
Blockbuster stores
was mailed to 10,000
fans, mainly in the
Southeast.

The label also
teamed with Mad-
aket Records, which releases
the rock sampler CD series
“Aware,” which has featured
MecCain and Hootie. With the
release of the sampler, 100,000
copies of a four-page newslet-
ter were sent out with features
on McCain, Hootie, and
“Aware.”

The newsletters will also be
handed out at select HORDE
shows and at the MecCain/
Hootie dates.

On the radio front, modern
rockers WNNX (99X) Atlanta,
WZRH New Orleans, and

A

WEST NORTH CENTRAL
| Hum,You'd Prefer An Astronaut

EEKERS #1'5§

I NORTHEAST

Buffalo Tom, Sieepy Eyed

CHART

modern rock, Capricorn is hop-
ing the band could be this
month’s Dave Matthews Band
or Hootie & the Blowfish.

The label may get its wish.
The band’s 1993 album, “Wait-
ing For The Night,” sold 90,000
copies and its self-titled 1992
debut sold 28,000, according to
SoundScan. Meanwhile, the
band has been on the road con-
stantly for the past two years.
Its third album, “North Avenue
Wake Up Call,” is due Tuesday
(8).

While triple-A
and album rock
stations  have
supported the

7 EAST NORTH CENTRAL

Hum, You'd Prefer An Astonaut Vﬁ?

band, the label
says it’s getting
early interest
from  modern
rock program-

—

MIDDLE ATLANTIC :
 Hum, You'd Prefer An Astronaut mers as well. For

| : B e tlet
SOUTH ATLANTIC ocl;ﬁcea;o and

Perfect Stranger, You Have The Right To Remain S:Ienl

KTCZ Minnea-

[

SOUTH CENTRAL

\

Perfect Stranger, You Have The Right To Remain Silent

N

THE

REGIOMNAL

Ry,

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

Perfect Stranger, You Have The Right To
Buju Banton, 'Til Shiloh

MoKenStet, Azz 12z

Hum, You'd Prefer An Astronaut

The Jazzmasters, The Jazzmasters Il
William Becton, Broken

Corona, Rhythm Of The Night

Hezekiah Walker, Live In New York By
Jeft Carson, Jeff Carson

Brother Cane, Seeds

bt e N ot .

—

. Hum, You'd Prefer An Astronaut

*, Brother Cane, Seeds

. Perfect Stranger, You Have The Right To
. MoKenStef, Azz lzz

. Jeff Carson, Jeff Carson

Toadies, Rubberneck
. The Jazzmasters, The Jazzmasters [t
The Dayton Family, What's On My Mind

1

2

3

i

5

&, Tnpping Daisy, | Am An Elastic Firecracker
T

&

L]

0

10. Nicki French, Secrets

WEQX Albany, N.Y,, are play-
ing the song, along with many
triple-A and album rock out-
lets. Beginning Monday (7), the
video will air on “VH1 Cross-

roads.”

FREDDY'S BACK: With the

polis and album
rocker WRFX
Charlotte, N.C.
are among its
early believers.
The first single
from the set is
“Hold On To Midnight.”

“This is a giant leap forward
for the band musically,” says
Mark Pucci, senior VP/GM at
Capricorn. “It has a much
broader appeal and goes be-
yond triple-A and rock. It was
the most-added across the
board at triple-A, and now
we're getting new rock bites
and expecting CHR this time,
too.”

The label kicks off the al-

CARRIE BORZILLOD

town of Chicago at midnight on
Monday (7).

In addition to fans chatting
with the band via CompuServe
there, fans at a Tower in San
Francisco also will be linked up
for the chat. At midnight,
“Hold On To Midnight” will be
uploaded for users to hear.

The first 30 CompuServe us-
ers will receive autographed
copies of “North Avenue Wake
Up Call.”

Progress Report. The
Rake's Progress, which
regularly draws masses of
teen girls to its N.Y. gigs, will
tour through the fall in
support of its Almo Sounds/
Geffen debut, “Altitude.” It
teams with Honey/Go!
Discs/London’s Drugstore
July 28 for dates through
Aug. 15 and will play a
WAXQ (Q104) N.Y.-
sponsored show Aug. 27.

Other in-stores are scheduled
for Thursday (10) at Crow’s
Nest in Chicago and various
other Midwest stores in August.

A full tour will begin in Sep-
tember. The band—which, by
the way, doesn’t include any-
body named Freddy Jones—is

bum’s release with the first in-  in the running for a good portion
Freddy Jones Band primed to  teractive in-store at Tower of Blues Traveler’s dates, ac-
cross over from triple-A to Records in the band’s home- cording to Pucci.
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FARTISTS & MUS

Soul i Soul Turns Up The Volume To 5
Virgin Act Making ‘Believers’ With Fifth Set

[l BY J.R. REYNOLDS

LOS ANGELES—From across the At-
lantic comes the return of the Virgin
music collective Soul IT Soul, bringing
with it “Vol. V—Believer,” a CD brim-
ming with an eclectic assortment of soul-
stirring sounds that the label hopes will
satisfy the evolving tastes of U.S. R&B
listeners.

“Vol. V—Believer,” which hits stores
Sept. 26, offers traditional R&B, funk,
and dance-oriented tracks but also
delves into more progressive sounds,
such as jungle, world-influenced hip-
hop, and reggae.

Says Virgin R&B promotion VP
Waymon Jones, “This is [Soul IT Soul’s]
most musical effort, but [the music]
doesn’'t dominate over their socially con-
scious lyrics. Rather, it. complements
them and creates a unifying creative

As a working DJ, Soul II Soul
founder/producer/writer/arranger
Jazzie B. says his desire to continually
produce atypical music tends to go deep-
er than that of the average artist.

“We try to elevate instead of assimi-
late,” he says. “Earlier, we were looked
upon as a dance act. Now we’re looked
upon as an R&B act. We consider our-
selves more eclectic; what we've done is
gone a little bit more for melody, as
opposed to focusing so much on trac|

“Vol. V—Believers” features a famil-
iar cast of Soul II Soul vocal contribu-
tors, including Jazzie, Caron Wheeler,
Penny Ford, and Melissa Bell.

- The set also introduces vocalists

Stacy Francis, Nikkolai “Sensi” Daniel,
and Charlotte Kelley, and taps the pro-
duction and writing talents of Juni

Morrison, Simon Law, Jason Chue, and
Taxman. .

Jazzie, whose given name is Beres-
ford Romero, regards the latest Soul I1
Soul set as a breakthrough because it
was conceived as an album project, as
opposed to the group’s past endeavors,
which were singles-driven.

SOUL Il SOUL

“There was a lot less pressure on me
during the creation process, because I
got to record an entire album and then
go back and think about which ones
would be singles,” he says.

Soul IT Soul burst onto the American
music scene in 1989 with “Keep On
Moving,” its No. 1 Hot R&B Singles hit
from the double-platinum debut album
with the same name. The album’s innova-

. tive rhythms and cool, U.K. melodies

took the set to No. 1 on the Top R&B
Albums chart and earned the group two
Grammy awards: best R&B perfor-
mance by a duo or group with vocals, for
“Back To Life (However Do You Want
Me)” featuring Wheeler, which went to
No. 1 onthe Hot R&B Singles chart; and
best R&B instrumental performance, for

Margi Coleman, Priority’s First R&B
Artist, Brings Emotion To The Label

LOS ANGELES—Soothing, earthy
vocals are hardly the sort of sounds
you’d expect from Priority Records,
which is traditionally a haven for hard-
edged rap acts. But soft and subtle
rhythms are just what the label’s first
R&B artist, Margi
Coleman, delivers
on “Margi,” her
debut set.

“We're trying to
expand from being
just a West Coast

2  rap label,” says

vy § *  Priority artist-

COLEMAN development man-

ager Tim Reid II

(Billboard, June 10). “Margi,” which

streets Sept. 19, is described by Reid as
“a soul album, but not retro.”

“It’s also not a '90s R&B synthesized
kind of thing,” he says. “It’s dense, with
a lot of instrumentation, and it has com-
plex arrangements with complex emo-
tions.” )

Coleman produced and wrote half of
the album’s 15 tracks and collaborated
with Courtney Branch and Tracy
Kendrick of Total Trak Productions on
the balance.

Lyrically, “Margi” embraces relation-
ship issues that affect today’s woman,
but from the Los Angeles-based artist’s

own spiritual perspectw

Says Coleman, “Most of the songs
were kind of emotional because of the
various personal things in them. [
express myself best vocally with
midtempo songs, which I can perform
Mt.’l

Coleman says her role as writer/
producer on the project was difficult,
because of the predominantly male envi-
ronment (executives, producers, engi-
neers, ete.) in which she and other
female producers must work.

“Tt was hard dealing with all the men,
because there were a lot of ‘no’s’ and dif-
ferences of perspective,” she says. “But
I just stayed strong and kept believing
in myself and my work.”

Priority began its marketing cam-
paign for “Margi” nearly a year ago,
when it released the single “Winnin’ Ova
You.” The record’s videoclip featured
Coleman communing with nature in a
forest, clad in self-designed African
garb and sporting a large Afro.

“The video established her as a spiri-.

tual being and nature lover, which is who

she is in her personal life,” says Reid.
Coleman’s current single, “Let Me
Down Gently,” was serviced to R&B
adult stations on July 12. It was distrib-
uted at R&B mainstream on July 25.
(Continued on page 22)

the track “African Dance.”

The same year, Soul II Soul was nom-
inated in the best new artist category,
but lost out to Milli Vanilli.

However, Soul II Soul was unable to
sustain consumer enthusiasm on subse-
quent albums. The group’s follow-up
project, “Vol. II—1990—A New
Decade,” peaked at No. 14 on the Top
R&B Albums chart; its 1992 album,
“Vol. III Just Right,” managed to reach
No. 32.

Virgin executives decided to release
the group’s 1993 set, “Vol. IV—The
Classic Singles '89-'93,” in the U.K. only.

However, Virgin executives are hope-
ful that growing U.S. consumer interest
in U.K.-flavored R&B will carry over
when it releases “Vol. V—Believer.”

The U.S. and U.K. first single, “Love
Enough,” which features the vocals of
Ford, was serviced July 28 to main-
stream R&B and crossover radio sta-
tions. The label plans to follow up at top
40 and other appropriate formats.

“We want to maximize exposure of

(Continued on page 22)

Motown Moment. Motown founder Berry Gordy, left, and longtime Motown
recording artist Smokey Robinson were special guests at a luncheon recently in
the mansion of Playboy magazine founder Hugh Hefner. Gordy was the subject
of the featured interview in the magazine’s August issue.

HERE’S THE SCORE: R&B producers, writers, and
composers in search of new opportunities might want to
consider scoring films, a line of work that can offer cre-
ative outlets different from regular album recordings.

Just ask composer/producer/bassist Stanley Clarke,
who has scored enough movies that Epic Soundtrax is
releasing “At The Movies,” a compilation of his film work.
The record hits retail Tuesday (8).

Says Clarke, “With film composing, you often have a

lot more freedom to do

things you wouldn’t be
able to do on a regular stu-

dio album. You get to cre-
Blves .

ate a lot more tone levels:
happy, sad, angry, action,
love, and even spiritual.”
Clarke has been scoring
steadily for about six
years, and he saysit's a

good way of improving

Film Scoring Proves Fruitful For Clarke;
Acoustic Jazz Focus Of Hip Bop Essence

JAZZSONICS: New York-based Silva Screen Records,
which issues classical and soundtrack records, has creat-
ed Hip Bop Essence, an imprint focusing on acoustic jazz.

The first release is “Primal Blue”—featuring composi-
tions by Oliver Nelson, John Coltrane, and Kenny
Burrell that are performed by Burrell, Craig Handy,
Tim Hagans, Cedar Walton, Ron Carter, and Lenny
White. The second release is “The Essence Of Funk,”
which features compositions by Lee Morgan, Nat
Adderley, and Eddie
Harris that are per-
formed by Bennie Mau-
pin, Donald Harrison,
Tom Browne, Billy
Childs, Ron Carter, and
White.

Both sets will be re-
leased in October.

Hip Bop Essence should
not to be confused with its

musicianship.

“When you're making
records, for the most part,
you're dealing with music that’s usually rhythmic, and if
it’s a radio record, it almost has to have vocals,” he says.
“There’s no such rules with film scores.”

“At The Movies” features tracks from such Clarke film
scores as “Panther,” “Passenger 57,” “Higher Learning,”
“Poetic Justice,” “Boyz N The Hood,” “Little Big
League,” “What’s Love Got To Do With It,” and “Tap.”

According to Clarke, the time is right for R&B com-
posers to get their “ear” in the door, because many of
today’s younger directors are working more frequently
with fresh talent. “A lot of them are not going to the vet-
eran scorers, but to artists they grew up listening to.”

While there are many routes into the scoring business,
Clarke suggests obtaining a tenured agent who is
already on the inside and can get your name to the right
people.

A potential downside to film scoring is the number of
people who have input on a scorer’s work. Clarke says,
“When I first started scoring, [producer] George Duke
thought I was the most unlikely guy to go into film scor-
ing because a lot of people put their two cents in, where-
as on a studio album, nobody’s telling you what they’re
looking for.”

by J. R. Reynolds

sister imprint, Hip Bop,
whose specialty is contem-
porary jazz.

ARETHA FRANKLIN'S untitled autobiography, writ-
ten in tandem with author David Ritz, has found a pub-
lishing home with Villard, a division of Random House.
Franklin will reportedly receive a $1.25 million advance
for what will surely be an interesting account of one of
R&B’s most respected vocalists.

WANT THE BLUES? Rounder Records act Blues-
time, the year-old band formed by harmonica player
Magic Dick and guitarist Jay Geils—who were founding
members of the J. Geils Band—will be performing on the
20-date August leg of B.B. King’s blues tour, which began
Aug. 4 at Seattle’s Day Amphitheater and ends Aug. 30
at New York’s Paramount. The band’s self-titled debut,
which was released August 1994, blends straight-ahead
Chicago blues with swinging jump jazz.

I N THE KNOW: Atlantic artist Brandy, who recently
performed to an enthusiastic sellout audience at the House
of Blues in Los Angeles, was named spokeswoman for the
1995 Sears/Seventeen Peak Performance Scholarship

(Continued on page 22)
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16 15 10 10 | NAUGHTY BY NATURE TOMMY BOY 1111* (11.98/15.98) POVERTY'S PARADISE l 68 ;) :nggg:"%"z;\:’:g“ LZ400VERRATS 06116:38) GOOOFELLAS
17 | 16 | — | 2 | GURU CHRYSALIS 34290/EMi (10.98/15.98) JAZZMATAZZ VOL. || NEW REALITY | 16 6 60 | 46 1 13 f Lo 0US VINYL 32873+ CAPITOL (3.58/15.98) SITTIN' ON CHROME | 19
18 | 17 | 12 | 14 | MOBB DEEP @ Loup 66480+/RcA (9.98/15.98) THE INFAMOUS | 3 82 | 91 | 141 | KENNY G A* arista 18646 (10.98/15.98) BREATHLESS | 2
19 | 2 18 35 | MARY J. BLIGE A? UPTOWN 11156%/MCA (10.98/15.98) MY LIFE 1 n 75 67 61 | 69 BOYZ A RIP-IT 6901 (8.98/15.98) NINETEEN NINETY QUAD 13
20 [ 18 | 13 | 16 | SOUNDTRACK A PRIORITY 53359* (10.98/15.98) FRIDAY | 1 (2] 38 | — | 7 | various ARTISTS arista 18780 10 9815 98) THE D&D PROJECT | 39
21 | 21 | 17 | 48 | BOYZ I MEN A° MOTOWN 0323 (10.98/16.98) IR 73| 49 | 62 | 16 | VARIOUS ARTISTS D-SHOT PRESENTS BOSS BALLIN BEST IN THE BUSINESS | 15
2|21 6 | GRAND PUBA ELEKTRA 61619*/EEG (10.98/15.98) 2000 5 AT 6 | FIFTH WAED JUVENILZ Sy P
DEADLY GROUN
23 25 20 17 MONTELL JORDAN A PMP/RAL 527179%/ISLAND (10.98/15.98) THIS IS HOW WE DO IT 4 UNDERGROUND/RAP-A-LOT 40531/NOO TRYBE (9.98/13.98) Y
24| 26| 26 | 6 | MOKENSTEF OUTBURSTRAL 27364*/ISLAND (10.98/15.98) azzizz | 2 75 | 70 [ 40 | 18 | SOUNDTRACK @ ToMMYBOY 1114 (11.98/16.98) NEW JERSEYDRIVEVOL. 1 | 3
25 [ 22 | 21 | 44 | BRANDY A atiantic 8261046 (5.9815.98) BRANDY | 6 16 | 73 | 73 | 46 | ANITA BAKER A’ ELEKTRA 61555/EEG (10.98/16.98) RHYTHM OF LOVE | 1
2% | 19 15 | 20 | E-40 @ sickwio' 17 415581vE (10.98/15.98) IN A MAJOR WAY | 2 77 | 63 | 50 | 13 | AARON NEVILLE aaM 540349/PERSPECTIVE (10.98/16.98) TATTOOED HEART | 50
211 27 | — 1 2 | BUJUBANTON LOOSE CANNON 524119*/ISLAND (10.98/15.98) TILSHILOH | 27 78 | 69 | 55 | 13 | STEVIE WONDER @ MOTOWN 530238 (10.98/16.98) CONVERSATION PEACE | 2
28 | 28 | 19 | 18 | SOUL FOR REAL @ UPTOWN 11125/MCA (9.98/15.98) CANDYRAIN | 5 79 | 88 | 77 | 47 | USHER LAFACE 26008/ARISTA (9.98/15.98) USHER | 25
29 | 29 | 26 | 29 | BROWNSTONE @ My 57827/€piC (10.98 EQ/15.98) FROM THE BOTTOM UP | 4 % 65 | 56 | 7 | SHABBA RANKS EpiC 57801 (10.98 EQ/15.98) A MISHABBA | 2
EW 1 MARION MEADOWS RCA 66623 (9.98/15.98) BODY RHYTHM
* % * HOT SHOT DEBUT* * * (81)| NEWD RCA il R il
NEW ) 1 TRU PRIORITY 52983* {10.98/15.98) True | 30 82 | 76 T 81 | 44 | KARYN WHITE WARNER BROS. 45400 {10.98/15.98) MAKE HIM DO RIGHT | 22
fr— (83)| RE-ENTRY 36 HOWARD HEWETT CALIBER 1008 (9.98/14.98) IT'S TIME 29
31 | 3 16 8 C-BO AWOL 7197 (9.98/14.98) TALES FROM THE CRYPT 4 .
84 81 65 12 MAD LION WEEDED 2006*/NERVOUS (10.98/15.98) REAL TING 20
321 3 |27 10 | JON B. vAB YUM/550 MUSIC 66436/EPIC (10.98 EQ/15.98) BONAFIDE | 24
85 | 89 | 98 | 41 | BARRY WHITE MERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS | 70
33 | 32 | 30 | 34 | KIRKFRANKLIN AND THE FAMILY @ KIRK FRANKLIN AND THE FAMILY 6
GOSPO CENTRIC 72119 (9.98/13.98) 86 66 36 6 MC BREED WRAP 8148/ICHIBAN (10.98/15.98) BIG BALLER 17
B
OL' DIRTY BASTARD @ WU-TANG CLAN A
10331 B I8 659 EEG (10.98/15.98) RETURN TO THE 36 CHAMBERS | 2 87 | 74 | 80 | 80 | [CU566336+ReA ST 1505 ENTER THE WU-TANG (36 CHAMBERS) | 8
B | ¥ | 2 5 | TONY THOMPSON GIANT 24596/WARNER BROS. (10.98/15.98) SEXSATIONAL | 17 88 | 92 | 85 | 21 | MYSTIKAL BIGBOY 12 (9.98/14.98) MYSTIKAL | 56
36 | 31 25 5 SPECIAL ED PROFILE 11463* (10.98/16.98) REVELATIONS | 12 89 | 90 | 68 | 34 | VANESSA WILLIAMS A WING 526172/MERCURY (10.98 EQ/16.98) THE SWEETEST DAYS | 25
37 | 35 | 28 | 22 | ADINA HOWARD @ MECCA DON/EASTWEST 61757/EEG (10.98/15.98) DO YOU WANNA RIDE? 7 90 | 8 75 | 23 | DJ QUIK @ PROFILE 1462* (10.98/16.98) SAFE + SOUND 1
40 | 34 | 43 | BARRY WHITE A? A&M 540115/PERSPECTIVE (9.98/13.98) THE ICON IS LOVE 1 o | 93 | 24 ms&ggggﬁgyggﬂsl = SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 1 | 33
| 39 | 36 | 29 | 20 | KUT KLOSE KEINELEKTRA 61668/EEG (10.98/15.98) B SURRENDER | 12 —
92 77 72 41 SOUNDTRACK A7 DEATH ROW/INTERSCOPE 92484*/AG (10.98/16.98) MURDER WAS THE CASE 1
{#)| NEWD 1 | THE JAZZMASTERS JvC 2049 (9.98/15.98) THE JAZZMASTERS 1 | 40 e B R Ry a T e T
S . JIVE 41527 (10. .
4 EW UNDTRACK McA 11228 (10.98/17 DANGEROUS MINDS 4]
;‘8 ; 317 ;c;THOD VAN oo R e NGER N i 94 85 | 70 37 | CHANTE MOORE SILAS 11157/MCA (10.98/15.98) A LOVE SUPREME 11
DE| A */ISLAND (10.98/16.98 TICAL
TR S SKEE.Lo AT N o230 N 22 3 RE-ENTRY | 35 | ICE CUBE @ PRIORITY 53921* (10.98/15.98) BOOTLEGS & B-SIDES 3
-LO SUNSHINE 75486/5C0 0S. (9.98/15.98) | WISH
TRETRET : B.OTE EN:’:I:PRIASE LGRS i 96 | 62 | 42 4 FUNKDOOBIEST IMMORTAL/EPIC STREET 67038*/EP(C (10.98 EQ/15.98) BROTHAS DOOBIE | 35
.O.N.E. 98/14.98) F
RIONEVERREHODZCL SR e A7 oA 97 84 69 41 SCARFACE A RAP-A-LOT 39946*/NOO TRYBE (10.98/15.98} THE DIARY 2
H | 2|y 7 | WILLIAM BECTON & FRIENDS INTERSOUND 9145 (9.98/14.98) BROKEN | 37 NEWD T | GANGSTA PAT 102102 109815.98) oo | s
46 | 43 | 44 | sg | BONE THUGS N HARMONY A’ CREEPIN ON AH COME UP (EP) | 2 —
RUTHLESS 5526*/RELATIVITY (7.98/12.98) 99 79 84 58 | BLACKSTREET A INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET T
47 | 46 | 35 8 ALL-4-ONE @ BLITZZATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS | 31 100 [ 97 | — | 77 | ZAPP & ROGER @ REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with muitiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. B indicates past or present Heatseeker titie. ©1995, Billboard/BP| Communications, and SoundScan, Inc.

Mobb Deep Gets Splattered By DJs In ‘Infamous’ Paintball Competition

MOBB DEEP’S LATEST single,
“Survival Of The Fittest” (Loud/RCA),
is all about the brutal battles being
waged in the streets of New York.

On July 8, the group’s members, twin
MCs Havoc and Prodigy, participated
in a different kind of clash—a same-
named competition at Paintball Long

ing efforts of these “forgotten hitmak-
ers,” according to Loud VP of street
promotion and marketing Jonathan
Rifkind.

At a reception the day after the com-
petition—the DJs prevailed three
games to two—plaques were presented
commemorating the gold-certified suc-

July 12-15 in Jamaica.

The festival was started 18 years ago
by a collective known as Synergy, as a
means of “uniting the world through
music.” It developed in Montego Bay
and briefly shifted to Kingston in 1994,
This year, it was held on the 800-acre
Dover estate, amid the rolling hills over-

various degrees of the Bob Marley
ethos. Overall the music felt as cool and
indigenous as a tropical breeze.
President Brown urged everyone in
the crowd to clean up their acts; San
Diego’s Big Mountain reported that
“Jah’s works are going strong in our
neighborhood,” before dropping more

Island, a recreational combat zone in by Havelock Nelson cess of Mobb Deep’s “The Infamous”  looking the resort towns of Discovery  encouragement (“Keep your head to the
Medford, N.Y. and Wu-Tang Clan’s platinum-certified  Bay and Runaway Bay. sky!”); and Mutabaruka warned,
The duo teamed with some of their  hip-hop jocks in paintball warfare. “Enter The Wu-Tang: 36 Chambers.” Inthis green, natural atmosphere,the  “Revolution must come . . . freedom

labelmates—Cella Dwellas, Raekwon
The Chef, and Ghostface Killer from
Wu-Tang Clan—along with staffers
from Loud Records, to engage 20 or so

The event—notable for bringing so
many turntable stars togethet for the
first time—was arranged by Loud to
show appreciation for the groundbreak-

MERCILESS, Bounti Killa, Beenie
Man, and Mutabaruka are some of the
stars who shined at Reggae Sunsplash

emphasis was on consciousness, black
pride and dignity. It seemed everyone—
except perhaps Lady Saw, whose raw
act defines slackness—was fueled by

must come!”
The bands supporting the soloists
were amazingly tight, sounding as if
(Continued on page 22)
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m m
TITLE (Pubiisher — Licensing Org.) Sheet Music Dist.
82 1,2 PASSIT (Gifted Pearl. ASCAP/Spinnas Chorce, ASCAP/
Entertaining, BMVBOP, ASCAP/Bucktown USA. ASCAP/Bootzamp
™ Clik, ASCAP/Misam. ASCAP/Joseph Cartegena, ASCAP) M
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 85 R&B stations 35  AFFECTION (A Diva. BMVRghtsong ASCAP/Birocuar, ASCAP) Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 63 ALL GLOCKS DOWN (Warner-Tamerlane. BMI/Stolen of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. Souls, ASCAP/Shades Of Brooklyn, ASCAP/Target ioimldlsi:irl@
Practice, ASCAP/Misam, ASCAP) WBM
= N 81 ALL OUT OF LOVE (BB&E, ASCAP) = T
£15|3 4|3 47 ASK OF YOU (FROM HIGHER LEARNING) (PolyGram 5503 a3
2[(3|¢ 2|29 Int'l, ASCAP/Tony Toni Tone, ASCAP/Beechwood, ER R z(2|¢
2|5 |8 |TITLE 2lp|E TITLE BMI/Toshiba-EMI, BMI) HL 25| 8| TITLE o |5 | E | TITLE
Z | S | £ | ARTIST (LABEL/DISTRIBUTING LABEL) I | S| £ | ARTIST (LABELDISTRIBUTING LABEL) 36 BE ENCOURAGED (Red Rewmar, SESAC) Z | 5| = | ARTIST (LABEL/DISTRIBUTING LABEL) E | S| = | ARTIST (LABELDISTRIBUTING LABEL)
14 BEST FRIEND (Human Rhythm, BMI) -
MOTIONS :
*kx NO.1 % 3833 | 21 | EMOT (LUKE) 2 BOOMBASTIC (LivingSting, ASCA/P/MaIaco, BMI) H/L * & NO.1 & & 423 %ﬁﬁﬁ'ﬁggﬁéﬁﬁﬁmso‘)h‘m
HE'S MINE N 7 BROWN SUGAR (Ah-choo, ASCAP/12:00 AM, ASCAP; LONE MORE CHANCE/STAY w|m M
2|12 MOKEN'gTEF (OUTBURST/RAL) 1 wkatNo i 50| 3 | SOMETHIN 4 DA HONEYZ PolyGram Int'l, ASCAP/)azz Merchant, ASCAP) HL 118 “THE NOTORIGUS B.LG. (BAD BOY) 8 whs E‘” 39 [31]25] | LIKE
2N MONTELL JORDAN (PMP/RAL/ISLAND) N R T T T KUT KLOSE (KEIWELEKTRAVEEG)
velle,
(2| 12| 6 | YOU ARE NOT ALONE 40|30 | 8 | SPRINKLE ME ASCAP/WB, ASCAP/South Of Soul, ASCAP/12 AM, 2 | 2 | 14| BOOMBASTIC 40|33 | 10 | MIND BLOWIN'
MICHAE CIACKSONIERIC) EOISICKIWIDIITAIVE) ASCAP/Late Hours, ASCAP/EMI Blackwood, BMI/Janice SHAGGHIVIRGIN SMOTHT N TALE)
3| 1 | 19| WATERFALLS __| 1 | BROKENHEARTED Combs, BMI/PolyGram Int'l, ASCAP) WBM/HL (3l 4 | 4 | PLAYER'S ANTHEM 41|47 5 | AFFECTION
TLC (LAFACE/ARISTA) BRANDY (ATLANTIC) 75 CHAMPION (Songs Of PolyGram, BMI/Germaine. JUNIOR MAF.JA (UNDEAS/BIG BEAT/ATLANTIC) JODY WATLEY (AVITONE/BELLMARK)
4| 3| 10| ONE MORE CHANCE i 42141 | ¢ | BE ENCOURAGED BMI/Eppic, SOCAN) 4 | 3| 10| FREEK'N YOU 24| 5 | MY UP & DOWN
THE NOTORIOUS B.1.G. (BAD BOV/ARISTA) WILLIAM BECTON & FRIENDS (INTERSOUND) 55 COLORS OF THE WIND (FROM POCAHONTAS) JODECI (UPTOWN/MCA) ADINA HOWARD (MECCA DONEASTWEST/EEG)
BROWN SUGAR MY UP AND DOWN (Wonderland, BMI/Walt Disney, ASCAP) HL 1 GOT 5 ON IT ALL GLOCKS DOWN
(10| 1 D'ANGELO (EM) a40|7 ADINA HOWARD (MECCA DONEASTWEST/EEG) 60 COME ON HOME (Ensign, BMI/Lane Brane. (3 7|10 LUNIZ (NOO TRYBE) 4344113 HEATHER B. (PENDULUM/EMI)
BM!/Famous, ASCAP/Suga Wuga, BMI/Plaything, ,
BEST FRIEND AFFECTION ' 3 HE'S MINE SHIMMY SHIMMY YA
6 | 5| 20| Branpy aTLaNTIO 4 (39| 8 | {00y WATLEY (AVITONE/BELLMARK) 2 gg"‘/z":hisolﬁd(‘?hgm'ﬁs‘l&v'gllf.\s in (?)U(f\;- ASCA;) 6 | 5 | 10 | MOKENSTEF (OUTBURST/RALASLAND) 44139 | 10| 5 DIRTY BASTARD (ELEKTRAVEEG)
7|6 10| SOMEONEIOAONE | oo | ()] 5 | LOUE AMRTION AL, on o Coman SCAPwEN | (D) 8 | | SR 5] 2| 10| HEVER COMMALET 10U 0
e LOVEWME EA:EN J ) 52 CRIMINOLOGY/GLACIERS OF ICE (Ramecca, el A LI gy e
B - DON’ N LIVEIM
8 | 10 | FarTH (BAD BOV/ARISTA) 85| 2 | sol0 (PeRsPECTIVE) gmm:;:;ﬁfn?/g;ﬁeﬁ BMC"EMIMellowSmoke, 8 | 6 | 16| yonich (ROWDY/ARISTAY 46149 | 2 | GNYX (DEF JAWRALISLAND)
BOOMBASTIC | CAN'T TELL YOU WHY 9 DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS) YOU USED TO LOVE ME FROGGY STYLE
() 11| 12| Soevvinamo 43| 5 | BROWNSTONE (MIJEPIC) (DARP., ASCAP/Aro Dredite, BMYNu Rhythm And Life, (D} 9| 7 | Yo (oh0 sOVARISTA) 4736 | 12| NOTTIN' NYCE (POCKETOWNIIVE)
"TIL YOU DO ME RIGHT SCREAM BMY/EMI April, ASCAP/Full Keel, ASGAP/Deep Technology, BROWN SUGAR WATER RUNS DRY
1099 AFTER 7 (VIRGIN) 4813711 MICHAEL JACKSON & JANET JACKSON (EPIC) ASCAP/Def Jam, ASCAP/LL Cool J, ASCAP) HLWBM R D'ANGELO (EMI) 48143115 BOYZ Il MEN {MOTOWN)
: : 42 EMOTIONS (Bishstick, BMI/Pac Jam, BMI) WBM
DON'T TAKE IT PERSONAL . : WATERFALLS LIFESTYLES OF THE RICH & SHAMELESS
L} 4 117 | yonica (ROWDY/ARISTA) 69 | 2 | Bovzil me ivotown) 2 gg:%m-f T%NG 100 (Eryl Aprl, ASC‘\P/SouI(]nSouI. W 10| 10| 3¢ (GaracearisTA) 43| 35| 15| {67 BOVZ (UPTOWN/MCA)
P/WB, ASCAP/Evelle, ASCAP/Jeily's Jams, ASCAP/Jumping
FEELS SO GOOD THE MANY WAYS - FEELS SO GOOD SHY GUY
(32 15 | 10 | f5care (30 S0 EF/COLUMBIAY 53| 5 | USHER (LAFACE/ARISTA) n gﬁ‘twwf%%ﬁmigﬁémww 12112 | 8 | yschpE (50 SO DEF/COLUMBIA) 30| 41 | 17 | lana KING (WORK/COLUMBIA)
augnty, .,
137119 CAN'T YOU SEE 5142|483 Joy ASCAP/Rhinelander, ASCAP) WBM 1311515 SOMEONE TO LOVE ity 1, 2 PASS IT
TOTAL FEAT. THE NOTORIOUS B..G. (TOMMY BOY) BLACKSTREET (INTERSCOPE) 11 FEELS S0 G0OD (So So Def. ASCAP/EMI Aprl JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) - THE D&D PROJECT (ARISTA STREET)
FREEK ‘N YOU CURIOSITY ASCAP/Air Control, ASCAP) HL "TIL YOU DO ME RIGHT SURVIVAL OF THE FITTEST
141 14 {13 | Jopeci wprownimca) (8D 52| 3 | Fikon RALL siasivea) 67 FIRE (Dinky B, ASCAP/BMD, ASCAP) 18] 6 | AFTER 7 (VIRGIN) 52|54 | 9 | Y1088 DEEP (LOUDIRCA)
15 | 13| 25 | WATER RUNS DRY’ (53) 50| 2 | SENTIMENTAL 50 FOE LIFE (Real An Ruff, ASCAP/Gangsta Boogie. 15| 14 | 10| FEEL ME FLOW 53 | 48 | 19 | EMOTIONS
BOYZ 1} MEN (MOTOWN) DEBORAH COX (ARISTA) ASCAP/WB, ASCAP) WBM NAUGHTY BY NATURE (TOMMY BOY) H-TOWN (LUKE)
| WANNA LOVE LIKE THAT IT'S BEEN YOU 45 FREAK LIKE ME (Hanes, Hill And Valentine, SPRINKLE M FREAK LIKE ME
16|16 |13 TONY THOMPSON (GIANT/WARNER BROS.) 54|22 ANITA BAKER (ELEKTRAEEG) ASCAP/Rubber Band, BMI/PolyGram Int’l, BMI) 16178 E-40 (SICK WID' IT/IVE) 34130 | 27 ADINA HOWARD (MECCA DONEASTWEST/EEG)
61 FREAK ME BABY (Pottsburg, BMUUjima. BMUHey Skimo, BM)
WE MUST BE IN LOVE 1 WILL SURVIVE . ’ : CRIMINOLOGY/GLACIERS OF ICE HOW DEEP IS YOUR LOVE
(@D 19 | 10 | Pke'souL oTep suNNTERSCOPE) (ED)| 58 | 16 | ¢,fantar SAVACE (keal 5; ::ggz;i g%{éExl l;pnl, QSQZ/PSSw;ng Mobé ,ﬁfAP) HL 17 {16 | 5 | EAEKWON (LOUD/RCA) 5556 [ 5 | PoRTRAIT (CAPITOL)
aking Lare usiness.
1 ST OF THA MONTH YOU CAN'T RUN I'LL BE THERE. . /YOU'RE ALL THE MANY WAYS
20 | 6 | 3oNE THUGS N HARMONY (RUTHLESSRELATMTY) 64| 7 | UANESSA WILLIAMS (WING/MERCURY) 8 5:%:: J:éeg')&';;gsym:;ai%ﬁ;? ﬁggﬁbﬁgﬁ”m 18 | 13 | 18 | \ETHOD MANM J. BLIGE (OEF JAM/RAL) 36 |46 | 8 | |SHER (LAACE/ARISTA)
1GOT S ONIT FEEL THE FUNK Brane, BMI/Pol |m"|, ASCAP, Kn Hangs, ASCAP) PULL UP TO THE BUMPER MVP
271 7T | LUNIZ (NoO TRYBE) 72| 2 | {mATURE (MCA) 64 Gﬁ,n[en Zl/yp&ﬁrsa: So Def, ASC/AI;EMﬁpfiT‘gS 32| Z | paTRA (550 MUSIC) 57|59 2| gig 1 coumaim
20| 21 | 28 | SRAPEVYNE 58 | 43 | 16 | FROGGY STYLE ASCAP/My Worid, ASCAP) HL 20| 19| 7 | S0 MANY TEARS 58| 53 | 22 | KEEP THEIR HEADS RINGIN;
BROWNSTONE (MJJ/EPIC) NUTTIN' NYCE (POCKETOWN/JIVE) 2 PAC (INTERSCOPE) 1Y)
31  GRAPEVYNE (Brown Girl, ASCAP/Night Rainbow, ASCAP/Stpne OR. DRE (PRIORI
21| 18 | 26 | CRAZY LOVE | 1 | wHO CAN [ RUN TO Jam, ASCAP/Ness, Nitty & Caporie, ASCAP/WB, ASCAP) WBM/HL | 1 | SOMETHIN' 4 DA HONEYZ 63 | 2 | WHATZ UP, WHATZ UP
BRIAN MCKNIGHT (MERCURY) XSCAPE (SO SO DEF/COLUMBIA} 37 HEAVEN (EM! April, ASCAP/Flyte Tyme, ASCAP/New MONTELL JORDAN (PMP/RAL/ISLAND) PLAYA PONCHO FEAT. L.A. SNO (SO SO DEF)
Perspective, ASCAP)
1 LIKE THERE IT IS ) 2 WE MUST BE IN LOVE SO N LOVE WITH YoU
223125 kyrkiose (KEIVELEKTRAVEEG) 60| 55| 5 | BARRY WHITE (AGM/PERSPECTIVE) 3 g:pth’cAlNE (Ma;ml. MMV?\%NQ% ASCAP/L (@) 28| 9 PURE SOUL (STEP SUN/INTERSCOPE) 60 [ 60 | 10| J'x.v. (MAVERICK/WARNER BROS.)
ja, BMUSongs Of Lastrada, BMURubber WBMH
EVERY LITTLE THING | DO WARM SUMMER DAZE g ' ' | WISH HUMAN NATURE
23117 | 18 | SouL FOR REAL (UPTOWNMCA) 741 2 | yYBE USLAND) ] 89 :\‘SEgA:';’:'cch g“sacli\g;‘)‘y' ASCAP/Warner Chappel, (@] 29| 10| 530 sunsrinesscorn sros) 73| 3 | MADONNA (MAVERICK/SIRE/WARNER BROS.)
I'LL BE THERE. . /YOU'RE ALL I. LISTEN ME TIC (WOYOI EP IS i SCREAM LOVE DON'T LOVE NOBODY
24| 22| 20 | \ETHOD MANM ). BLIGE (DEF JAMRAL) 6261 | 5 | HoTaNort Aot i g&“'fcgf;z'_%,;%ug,;g :EL {Gibb Brothers, 241201 9 | GickAeL Jackson & JaneT Jackson epicy | | 82| 61| 4 | Bl PERRY (BLUE THUMB/GRPIMCA)
YOU BRING ME JOY MIND BLOWIN' 65 HUMAN NATURE (WB, ASCAP/Webo Girl, | CAN'T TELL YOU WHY THE I.N.C. RIDE
25| 26)13 MARY J. BLIGE (UPTOWN/MCA) 63 145 | 11| SlioorH N.TuvE) ASCAP/Stone Jam, ASCAP/Frozen Soap, (2] 40| 5 | LROwnSTONE (MERIC) 63 | 45 | 17 | \as7a ACE INC. (DELICIOUS VINYLICAPITOL)
29| ¢ | ON THE DOWN LOW 6463 ¢ | LOVE DON'T LOVE NOBODY ASCAP/Wizeman, ASCAP/EMI April, ASCAP) HL/WBM 26 | 22| 11 | BEST FRIEND 64| 65| 30 | BIG POPPA
BRIAN MCKNIGHT (MERCURY) PHIL PERRY (BLUE THUMB/GRP/MCA) 40 | CAN LOVE YOU LIKE THAT (Diamond Cuts, BMV/ BRANDY (ATLANTIC) D THE NOTORIOUS B.1.G. (BAD BOY/ARISTA)
THIS IS HOW WE DO IT SHY GUY Wonderland, BMU/Grtenan, ASCAP/Second Wave, ASCAP/Ful FOE LIFE GIVE IT 2 YOU
25U MONTELL JORDAN (PMP/RAL/ISLAND) 65|47 |20 DIANA KING (WORK/COLUMBIA) Keel, ASCN;/FnengsAndAngels, ASCAP) HL/WE;M 7|25\ 12 MACK 10 (PRIORITY) 65 | 57 ng DA BRAT (SO SO DEF/WORK/COLUMBIA)
30 | CAN'T TELL YOU WHY Ueddrah, ASCAP/Cass 1]
SO MANY TEARS FIRE ; EVERY LITTLE THING | DO TELL ME
28| 26 | 11 | 554¢ (inTERSCOPE) 66 | 48116 | Sigway B 10MoTOWN) - E%U;‘Kil‘{\ESA:?:SOCN'ZUPWQSIFEAPT);’”Z”ane 28 | 21 | 18 | S50 FOR REAL (UPTOWNMCA) — | 1 | GRGOVE THEORY (EPIC)
mer- b
PLAYER'S ANTHEM 1 CAN LOVE YOU LIKE THAT i CAN'T YOU SEE WHO’S THE BIGGEST
311 4 | JUNIORMAF 1A (UNDEA/BIG BEATATLANTIC) 67 | 5 | AL-6-ONE (BLITZZATLANTIC) gx's/:;gﬁ:‘i'sgm//mf A\Tg:ﬂel\égf\é;’ cjl‘;; 29126 | 19 | Tora rear. HE NoToRIoUs B1G. Tommy Bov | | 87 | 98 | 4 | BuSHwiICK BILL (RAP-A-LOT/NOO TRYBE)
30 | 28 | 11 | FEEL ME FLOW 68 | 66| 6 | 1LIKEIT (1 WANNA BE WHERE YOU ARE) 10 1 GOT 5 ON IT (Stackola, BMI/True Science, 30 | 30 | 20 | CRAZY LOVE 70| 2 | SUMMERTIME IN THE LBC
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35|28 RAPHAEL SAADIQ (EPIC SOUNDTRAX/550 MUSIC) 0625 THE WHISPERS (CAPITOL) ASCAP/12 A, BMI/Kakalaka, BMI) @ 8|2 SOLO (PERSFECTIVE) —|1! A FEW GOOD MEN (LAFACE/ARISTA)
29 1 LIKE (Irving. BMI/Nu Soul. BMI/Short Dolls, BMI) WBM
ELL ME FRIDAY A ! COLORS OF THE WIND EAR MAMA
46| 3 | GROOVE THEORY (EPIC) — | 2 | ice CUBE (PricRITY) 20 :;'E'T- :5 (TCHERE F%’fﬁéom% RTE ALLI;N’:VEJH; IO 33135| 6 | VANESSA WILLIAMS (HOLLYWOOD) 71|64 | 23| 3'5C (NTERSCOPE)
36| 13 | NEVER GONNA LET YOU GO I [1wisk oo R e 37| 8 | LISTEN ME Tic (wovon 72| 62 | 10 | PUT YOUR BODY WHERE YOUR MOUTH IS
TINA MOORE (STREET LIFE/SCOTTI BROS.) SKEE-LO (SUNSHINE/SCOTT! BROS.} 95 ILL SEND YOU ROSES (Sony, BMVEcat, BVYSolar, BMI/ INI KAMOZE (EASTWEST/EEG) SEAN LEVERT (ATLANTIC)
SUGAR HILL FOE LIFE A [ 3 i FREAK ME BABY NEVA GO BACK
39383 AZ (EMI) 13(60|6 MACK 10 (PRIORITY) 14 m"x;ﬁ%ﬁ":ggl{nﬁ?;f'gmﬁf;ﬁ%mmm 3| 23}19 DIS "N’ DAT (EPIC STREET/EPIC) 13167]10 SPECIAL ED (PROFILE)
36| 32| 28 | FREAK LIKE ME 74| 57| 19| GIVE T 2 YOU 79 THE L.N.C. RIDE (DAMASTA, ASCAP/Varry White, 51| 2 | ON THE DOWN LOW __| 1 | WHERE'S THE PARTY AT
DEF/WORK/COLUMBIA ASCAP/lza, BMI/Po Int'l, ASCAP . FRESH TREET IND
ADINA HOWARD (MECCA DONEASTWEST/EEG) DA BRAT (SO SO DEF/WORK/COL ) /iza, BMI/PolyGram Int'l, ) BRIAN MCKNIGHT (MERCURY) DOUG E. FRESH (GEE STREET INDEPENDENT)
44| 7 | PULL UP TO THE BUMPER 7573 g | I'M WHAT You NEED 72 IT'S BEEN YOU WNlr}eYards.AS()lP/AvnOr\e,AS()lP/ 37134 | g | 1 CAN LOVE YOU LIKE THAT @ __| | | LOVELY THANG
s PATRA (550 MUSIC) CHANTE MOORE (SILAS/MCA} Unobsky, BMMusic Corp. Of Amenca, BMV/O'Hara, BMI) ALL-4-ONE (BLITZZ/ATLANTIC) KUT KLOSE (KEIVELEKTRAVEEG)
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e e s o Eﬁs%ﬁgﬁ:ymgmggﬂgﬁ;m’s‘g?{ﬂw Zomba, BMI/Ramal, BMUMWamer-Tamerlane, BMI) WEM 54 THERE IT 1S (Seven Songs, BMI/Super Songs,
11212 17 h ¢ 83 ROUND & ROUND (Tripploc, ASCAP/Wayniac, ASCAP/Divided, BMI/Zomba, BMI/Warner-Tameriane,
SHERITAEACE/ARISTA) BARRYAWHITE{IAM/BERSRECTIVE) April, ASCAP/Bee Mo Easy, ASCAP/Lost Boyz, BMI) HL ASCAP/Warren G, ASCAP) BMI/Ramal, BMI/Jobete, ASCAP/Zane, ASCAP) WBM
2| 5| 4| BABY 15]12| 2 | KEEP THEIR HEADS RINGIN' ol LU B(WI‘)’YO;) (Irving, BM/Rondar, 38 SCREAM (EMI April, ASCAP/Flyte Tyme, ASCAP/Mijac, 39 THIS IS HOW WE DO IT (Chrysalis, ASCAP/Mo’
BRANDY (ATLANTIC) DR. DRE (PRIOR(TY) " u’cE !!c!ar;glk ‘(l)ﬁ'mbtﬂsrnl)wa) M Bml/WarnerJamenane, BMI/Black Ice, BMI) WBM Swang, ASCAP/Qji's, BMI/Def American, gMI/Warner-
3| 1|2 | FOR YOUR LOVE 16| 24 | 2 | NEXT TIME 48 LOVE AMBITION (CALL ON MgE) (ngman Rh hmcoBMml)) 66 SHIMMY SHIMMY YA (Wu-Tang, BMI/Ramecca, BMI) Tamertane, BMI/Nomad-Noman, BMI) WBM
STEVIE WONDER (MOTOWN) GLADYS KNIGHT (MCA) 10 Yé g 58 SHY GUY (FROM BAD B0YS) (Diana King, BMI/World 13 °TIL YOU DO ME RIGHT (Sony, BMI/Ecaf, BMI/Kmel, BM{)
T OTTNGUETIE BI1G POPPA 51 LOVE DON'T LOVE NOBODY (Wamer Tamerane, BM) WBi Of Andy, ASCAP/W'NR, ASCAP/Kingsley Gardner 84 TOMORROW ROBINS WILL SING (Sevelor Moris, ASCAP) WEM
4 | 317 | BROWNSTONE (MIJEPIC) 17115 | 4 | THE NOTORIOUS B.L.G. (BAD BOV/ARISTA) 27 LOVEL:T”“NG (Deep 3"‘;’&‘1' ASCAP/S“"“ALS)S'}\;- BM Nation Of Sout, BMI/EMI Blackwaod, BMI) 69 TONITE (EMI April, ASCAP/D.AR.P., ASCAP)
= NDY FAIN 1811613 | WHEN U cRY 1 cRY 3 L:; ;"C::O[‘::“X‘;C%?Al"o égf;‘g‘gAJ;)%M /Ness, 70 SO IN LOVE WITH YOU (Bil-Man, BMVOne Four Three, BM/ 56 WARM SUMMER DAZE (Lean Slates, BMI/Sangs Of
5| 41 5 | SOUL FOR REAL (UPTOWN/MCA) 1 JESSE (UNDERWORLD/CAPITOL} 3 WIRHME, Howe Sound, BMY/Peermusic, BM/Linda's Boys, BMI) HL/WBM PolyGram, BMi/Long Dough, BMI/Irving, BMI) WBM
77 MIND BLOWING (Vertical City, BMI/PMA, BMI) 25 SO MANY TEARS Uoshua's Dream, BMI/Interscope 5 WATERFALLS (Organized Noize, BMY/StH Shirt, BMi/Belt
6lslnz|! WAB‘NQTEAE TDlgWN 19181 20 SER';?PBFLYGE RTaTC) 49 MIND BLOWIN' (Zomba, ASCAP/Fe-Mac, ASCAP/Art & Pearl, BMI/Warmer-Tamerlane, BMI/Grand Imperiat Star, ASCAP/ Tizbiz, ASCAP/Pebbitone, ASCAP)
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7 111110 | creep 20| 17| 15 | ON BENDED KNEE ASCAP/Bavina. ASCAP) WBM/HL Bull, ASCAP/Jobete, ASCAP) WBM 94 THE WAY THAT YOU LOVE (EMI Blackwaod
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0| 7] 4| RS ee v e B B e Justn, ASCAP/EM Apr, ASCAP b, ASCAP) HLABH BMI/Sam & Mike, BMI) WEM 85 WHATZ UP, WHATZ UP (Pepper Drive, BMI)
22 ON THE DOWN LOW Carreled Unch ACAPPAGaM LA 78 STaY WITH ME (EMI Blackwood, BMI/Benny's Music, 71 WHEN YOU LOVE SOMEONE (Hazen, ASCAPMinding Brook
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12[14 4 | DEARMAMA 25|22 | 10| THIS LIL' GAME WE FLAY » ML S e ’(‘éc:gz/gfgp";’lsgj;nsc“"’ 76 SUMMERTIME IN THE LBC (EM Bockwood BMUBe Nuts, BM) ASCAP/EMI April, ASCAP/Joel Hailey, ASCAP/Nintn
0 , 80  SURVIVAL OF THE FITTEST (Careers-BMG, BMI/BMG, Street, ASCAP/Justin Combs, ASCAP) HL
. BMJ/ixat, BMI/Grace Jones, ASCAP/PolyGram Int’l, SCAP/luvenile Hell, ASCAP/Albert Johnson, ASCAP) HL 6 YOU USED TO LOVE ME (Chyna Baby, BMI/Janice Comb:
BEFORE | LET YOU GO hich h 4 on the Hot R&B ASCAP/Juvenile Hell, Ibert Johnson, ME (Chyna Baby, anice Combs,
18] 9 | 11| BUACKSTREET (INTERSCOPE) etk on 50 waaks o have dropped beow the 10p 50. ASCAP/Chenan, ASCAP) HL 41 TELL ME (Almo, ASCAP/Groove 78, ASCAP/Jizap, BMI/EMI Blackwood, BMI/Ninth Street Tunnel, BMI) HL
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Artists & Music

by Jim Macnzie

KURT RENDITION: Jazz artists have long en-
joyed interpreting pop tunes, but turning grunge into
gracefulness is a new twist. Maybe it began when
New York’s Knitting Factory regulars Spanish Fly
(Steve Bernstein on slide trumpet, Marcus Rojas on
tuba, Tronzo on guitar) nudged “Heart Shaped Box”
toward Louis Armstrong’s “Potato Head Blues.”
That was back before Kurt Cobain tragically opted
for another kind of nirvana.

A few more jazzers have now adapted tunes of the
grunge gods, retooling them to fit a personalized
schema. The broad, modern palette of the Charlie
Hunter Trio isn’t a shocking place to discover the
Seattle punk trio’s “Come As You Are” (with a
“Smells Like Teen Spirit” lick as a salutation). On
Blue Note’s impressive “Bing Bing Bing,” the guitar-
ist unearths a slew of harmonic variations in the tune.
But the rarefied air of a recital hall is an odd place
to find a meditative take on “Box.” A new installment
of Concord’s “Live At Maybeck” series finds it inter-
preted by pianist John Colianni. The tune gets a
ghostly treatment, perhaps an appropriate approach
given the fate of “he composer.

BONE MARROW: . recent sound that has taken a
while to subside is tl at of Slideride, the trombone
foursome of Ray Ancerson, George Lewis, Gary
Valente, and Craig Harris, splashing through Duke
Ellington’s “The Jeep Is Jumping” (a tip of the hat
by Duke to his man Johnny Hodges) at the Knitting
Factory. The tune’s irresistible melody brought out
the band’s glee, and tethered the kind of rambunc-
tious strolls each player took during the evening. The
piece is on their new, self-titled hatART disc, a live
date, and though it was Valente who proclaimed a
love for the tune, it follows up on an Anderson passion

for Dukish material. Back at Christmas time, he,
Dutch percussionist Han Bennink, and Irish guitar-
ist Christy Doran oozed through a luscious version
of “Just Squeeze Me” on hatART’s “Azurety,” a swell
date of unabashed liberties that surely didn’t get
enough notice.

KIBBLES & BITS: The image of expatriates oper-
ating in the more hospitable domain of Europe re-
mains a powerful one. Just recently, saxophonists
Tim Berne and Marty Ehrlich concurred that with-
out overseas gigs, their cash flow would suffer a ma-
jor squeeze. The chance to hear how the improvisers
of the '40s and ’50s fared in France can be heard on
the first 10 volumes of the Disques Vogue series of-
fered by BMG Classics. Each of the records is titled
“In Paris,” and the artists in action include Roy
Eldridge, Lionel Hampton, Coleman Hawkins,
Thelonious Monk, and Joe Turner.

Listen beyond the creaky sound of some editions,
and you'll often hear jewels. Any series that adds to
the Lucky Thompson canon—one volume splits its
67 minutes between him and Gigi Gryce—is jake by
me ... Here in an “Apollo 13”-inundated atmos-
phere—Ron Howard’s film (“Das Boot In Space”) is
tops at the box office as I type—it wouldn’t be right
to gloss over some tangential intergalactic tidbits.
What's got to be one of the best song titles that Sun
Ra never came up with belongs to Raymond Scott.
“Dedicatory Piece To The Crew And Passengers Of
The First Experimental Rocket Express To The
Moon” is the closing track on the ultra-entertaining
“Celebration On The Planet Mars: A Tribute To Ray-
mond Scott” (Koch) by the Beau Hunks Sextette.

Some of the best song titles that Sun Ra did con-
ceive—like “Disco 3000” and “Lullaby For Real-
ville” —will be featured on the quite impressive
“Wavelength Infinity,” a Ra tribute disc (with pro-
ceeds going to the remaining Arkestra members) on
the Ratascan label. It features pieces by Thurston
Moore, Eugene Chadbourne, Elliott Sharp, the
Cocktails, Eddie Allen & John Tchicai, and
NRBQ. We'll talk more about it soon. It’s due Aug.
19.

KRAVITZ DELIVERS RAW

(Continued from page 9)

“I don't think he lost any audi-
ence because the retro thing is
gone,” says Gorman. “The thing
with Lenny is he has a lot of differ-
ent styles to him. I heard the first
single, and it’s definitely sparked
my interest to hear the rest of it.”

That single, “Rock N’ Roll Is
Dead,” will be serviced to modern
rock, album rock, triple-A, college,
and top 40 radio stations on Aug.
16.

On the single, Kravitz attacks the
rock'n’roll lifes yle and how fame
can take one fur: her from his roots.
The title track e amines how fame
can make one's li ‘e a circus.

While Kravitz’ lyrics have regu-
larly included ele:nents of spiritual-
ity, they do so even more on this al-
bum.

Of the album’s 11 tracks, four
songs—‘Beyond The Seventh
Sky,” “God,” “The Resurrection,”
and “In My Life Today”—have
spiritual connotations.

“I guess the more successful I
get, the more I pull away and get
into my spiritual side,” says Kra-
vitz. “Fame doesn’t mean anything;
it's great, but it doesn’t mean any-
thing on the inside. Fame without
substance has no self-worth. I
guess the more I go around and ob-

‘CIRCUS’ SOUND

serve, the closer I want to be to
God, because that’s more real than
what’s out there.”

Further explaining the meaning
behind “Rock N’ Roll Is Dead” and
“Circus,” Kravitz says, “It gets
more like a circus with all this
stuff—management people, fans,
bankers, investment people. It’s
like, ‘My God. What happened?’ It
gets harder to be yourself.”

No matter how demanding tour-
ing and the business end of making
music gets for Kravitz, he says he's
not looking to retire anytime soon.

“I'm not a Pearl Jam—white
middle America’s favorite,” he
says. “If I didn’t tour and do videos,
my ass would be over. [Pear] Jam]
is a different thing; they're white. I
don’t mean to get racial ... For in-
stance, they made it big from when
they came out, and they’'ve sold a
billion records. They can [neglect
touring or tangle with Ticketmas-
ter] and it doesn’t hurt them.
Whereas I'm still developing.

“I do love the freedom of being
able to play music and support my
family,” he continues. “There are
worse things than having to do an
interview. A lot of guys work real
hard at getting a deal, then com-
plain the whole time. Well, if they

don’t like it, then play in a bar.
That’s cool. I may do that someday.
But it's hypocritical for guys to get
a deal and then talk shit.”

The label plans to launch “Cir-
cus” with what Fox describes as “a
major concert event” on the East
Coast at a yet-to-he-determined lo-
cation around Sept. 9.

On Sept. 8, Kravitz is scheduled
to appear on “Late Show With Da-
vid Letterman.” He will grace the
cover of Rolling Stone in
September.

On Sept. 11 at midnight, the
Tower Records store at 4th Street,
and Broadway in New York City
will host an in-store to promote the
album.

In addition, Virgin is renting fwo
buses, with wrapped-around art-
work of Kravitz, to run on their reg-
ular routes in New York and Los
Angeles in September, October,
and November. (These attention-
grabbing buses have also been used
by Arista for TLC and by Motown
for Stevie Wonder).

Following that, a billboard cam-
paign will advertise Kravitz's U.S.
tour, which starts in late-De-
cember. In September, he will em-
bark on an extensive tour and pro-
motional trip to Europe.
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Dance
Gonzalez Prepares More Batches Of Bucketheads

BUCKETHEAD O’ DOPE: Of the
numerous adjectives we might list to

describe Kenny “Dope” Gonzalez, -

shy and quiet would be the last to
spring to mind. But those are the
first words from the mouth of the
producer/DJ—deservedly lauded
throughout the club world for craft-
ing hard, con- -
frontational
dance rhythms to
match his hulk-
ing street repu-
tation—when
asked to sum
himself up dur-
ing a recent con-
versation.

“But it's true,”
he exclaims, laughing at the sur-
prise his response triggers. “I really
do prefer to just chill and keep to
myself. Any kind of reputation I
might have is because I respond
honestly to people who get negative
with me. But I'm cool. And as far as
being in the limelight goes, the truth

Twirlin’ With Pride. The recent San Diego Gay & Lesbian Pride Festival was

is that it makes me feel weird.”

Judging from the activity sur-
rounding his latest project, the
Bucketheads, Gonzalez should
learn to-get comfy with an even
larger dose of attention. Born out of
a burst of inspiration in his Brook-
lyn, N.Y., home studio last year, the
one-man Henry Street/Big Beat re-
cording act is surfing top 40 air-
waves with “The Bomb! (These
Sounds Fall Into My Mind)”’—an
unassuming 1i’l jaunt back in time
that is packed with more than a
savvy twist or two.

More than a mere exercise in em-
ulation, the song (which nicks nug-
gets of horn from Chicago’s “Street
Player”) and its stellar subsequent
album, “All In The Mind,” show
Gonzalez drawing a logical line link-
ing the blind bliss of the '70s with
the more aware but consciously es-
capist context of '90s house music.
The binding threads of that line are
not totally tangible or explainable,
but they do capture the essence of

fueled by a slew of clubland’s renegade hi-NRG acts. Among those on the bill
were Orbik artist Karel, PR Records diva Thea Austin, and ZYX trio Bronski Beat.
Karel is stomping in support of his new album, “Dance . .. Or Else,” and its first

.single, “Live To Tell,” while Austin is promoting her uptempo cover of Patti Smith’s
“Because The Night.” Bronski Beat is working on its first ZYX album, which is
due in stores before the year's end. The set will likely include a collaboration with
Karel. Pictured, from left, are Steve Bronski, Austin, and Karel.
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by Larry Flick

why the world remains in a decid-
edly retro frame of mind: physical
and emotional release.

For all of its historic reverence
and psychological subtext, though,
the largely instrumental “All In The
Mind” develops several intriguing
house and hip-hop ideas. In fact,
Gonzalez says the original catalyst
for the project was his desire to toss
a curveball at the young Turks who
have been collecting cash by copping
the distinctive sound of his work as
both a solo producer and half of the
exalted Masters At Work with
‘“Little” Louie Vega.

“I was tired of everyone being on
the same tip as we were,” he says.
“Everything out there sounded the
same. I was bored. And I thought,
‘Yo, I gotta come with something
different.” The album was knocked
out that same week. I just hit a vibe
that felt right and kept going.”

Once the tracks were completed,
Gonzalez shared his creation with
buddy Johnny “D” DeMairo, who
divides his time between running
the Northcott-distributed Henry
Street and handling dance musie

- promotion at Atlantic Records. The

anthemie first single, “Whew!,” was
issued via Henry Street to instant
DJ props. The breakthrough hit,
“The Bomb!,” followed shortly
thereafter, and the universally posi-
tive response of stateside jocks and
radio programmers in the U.K. and
Europe led to an album deal with
Big Beat. “I knew we had something
special, but this was wild,” Gonzalez
says with an excited laugh. “I re-
member hearing [‘The Bomb!’] on
the radio in London about four or
five months ago, and I bugged! It’s
deep to know that your music is
traveling around to people’s houses
everywhere.”

With “All In My Mind” ready to
roll into retail, Gonzalez is busy
putting together ideas for a live
Bucketheads show that will tenta-
tively have musicians jamming on-
stage while he occasionally kicks
turntable beats from the DJ booth.
“We're still working out the details,
but I do know that it’s going to be
anything but an ordinary show,” he
says, with a self-deprecating
chuckle. “And you won't be seeing
me onstage. I'm not going for that.”

In the meantime, Henry Street
has just issued the underground-
geared “Come And Be Gone” on a
limited 12-inch-only pressing, “to
thank the DJs who were there first,”
says DeMairo. The next phase of
Big Beat’s radio campaign begins in
early October with the bright and
quickly familiar “Got Myself To-
gether.” Gonzalez is anxious for the
project to take flight since he al-
ready has the second Bucketheads

album in the can. “It’s not just a con-
tinuation of this album,” he says.
“There’s a lot of growth and new
ideas.”

And if that is not enough, Gonza-
lez is logging long hours in the stu-
dio with Vega, putting the finishing
touches on an album under the
name Nu Yorican Soul. Due at the
top of '96 on GRP Records in the
U.S. and Talkin Loud abroad, the
collection will fuse club rhythms
with Latin and jazz flavors and fea-
ture contributions from Salsoul Or-
chestra mainstay Vince Montana,
musician Roy Ayers, and divas
India and Jocelyn Brown. It is one
of several forthcoming projects with
Vega that should finally squash on-
going rumors of strife between the
two.

“We've been together for four
years now, and I think of Louie as
a brother,” Gonzalez says. “We
come from different backgrounds,
and we nevér planned to stop doing
stuff on our own. But people need
something to talk about. So they see
us branching out and need to start
rumors. But we’re tight, and there’s
nothing that can change that.”

AND THE WINNER IS: Josh
Wink, Moby, and the Future
Sound Of London were among the
fortunate folks honored at the first
Electronic Dance Music Awards,
which were presented July 27 in
New York. Produced by Nervous
Records and Project X magazine,
the evening saw trophies doled out
to some of the club community’s
more cerebral and experimental
producers, DJs, musicians, and rec-
ord labels. Winners were tallied
from ballots from Project X readers.

Wink’s alter ego, Winx, was cited
in the best track category for his re-
cent hit “Don’t Laugh” on Nervous.
Moby won the pioneer award, while
the Future Sound Of London won
best ambient artist honors. Other
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. FREE CHANTE MOORE mca iMPORT

. IT'S GONNA BE ALRIGHT DEEP ZONE
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. MERCY CERRONE CERRONE IMPORT

. EX-JUNKIE AJAX z00
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THEORY RS
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1. SOLDIERS OF DARKNESS SUNZ OF
MAN wu-TanG

2. LOVELY THANG KUT KLOSE
KEIVELEKTRA

3. THE NOD FACTOR MAD SKILLZ
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BIG BEAT
. TONIGHT'S THE NIGHT BLACK-
STREET INTERSCOPE
5. SCARE HIM BOUNTY KILLER PROFILE

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

winners inclu led Junior Vasquez
for best DJ, Danny Tenaglia for
best remixer, Tribal America for
best U.S. indie, and Junior Boys
Own for import label. Los Angeles
indie Moonshine Records took home
the trophy for best license/compila-
tion label, while producer/spinner
Keoki’s edition of the company’s
Journey by DJs CD series was
noted as best compilation.

Among the evening’s highlights
was an opening video montage of
the nominees. Acknowledging clips
that included the Orb, Plastikman,
and Winx, Nervous Records honcho
Michael Weiss said, “Most of these
videos are only shown in Europe.”
Upon the crowd’s enthusiastic re-
sponse to the montage, he added,
“[This]) shows how much room there
is right now for a dance video show.”

ALBUM NOTES: With its
S.0.8./Zoo Entertainment debut,
“Take Your Time (Do It Right),”
Max-A-Million proves to be the
most consistently appealing act to
emerge from the young but fertile
field of talent developing under the
guidance of Chicago’s 20 Fingers
posse.

Unlike other recent 20 Fingers
protégés Gillette and Roula, both
of whom appear to be straining
against the limitations that accom-
pany traveling the narrow novelty
record route, Max-A-Million de-
pends on solid singing, rapping, and
traditionally structured songs to get
over. Despite the misfire of covering
Marvin Gaye’s untouchable “Sexual
Healing,” the set scores with such
pop-flavored  confections as
“Hangin’ On,” with its summery
shuffle beats; the jeep/hip-hop inter-
pretation of the S.0.S. Band’s title
track; and the ragga-house anthem
“Fat Boy,” which is already a cross-
over radio/mix-show staple. Addi-
tionally, group members A’Lisa B.,
Duran Estevez, and Tommye are
more than videogenic; they are ac-
complished vocalists with chops that
will carry them beyond studio tricks
and dancefloor trends. Keep an eye
on’em.

Canadian club ingenue Carol Me-

-dina also steps forward with a

promising first album, “Secret Fan-
tasy,” a Quality Records release
that could make a realistic bid for at-
tention from programmers who are
hot on hi-NRG at the moment. Her
girlish, raspy style is often reminis-
cent of ‘E.G. Daley—a nice match
for the tirelessly twirly beats and
sugary synths that dominate the set.
It is little surprise that the single
“Tell Me You Love Me” is a favorite
among stateside NRG jocks, given
its sing-along chorus and twinkling
hook. The racing, tambourine-
shakin’ title cut and giddy pop/funk
rendition of the forgotten Captain
& Tennille chestnut “You Never
Done It Like That” (we want to
meet the person who suggested cov-
ering that one!) are equally viable
single selections that could also click
at pop radio.
On the compilation tip, Emotive
(Continued on next page)
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Records offers “The Future Sound
Of New York,” a set of previously
available singles from the indie’s
vaults, tightly beat-mixed by Junior
Vasquez, while the Los Angeles-
based Rampant Records kicks hard
with “The Sound Of The Left-Coast
Nation.” DJ Durant Chambers
does a fine job of beat-blending the
tracks, which swerve in and around
house, tribal, and trance vibes.

While we are hanging with those
dedicated Rampant folks, we want
to recommend “Too Tough” by As-
cendance, its strongest 12-inch sin-
gle to date. Producer Paul Grogan
(sometimes known as Mr. Funk-
ster) has quite a way with an acid
groove, as evident in the record’s
batch of varied mixes. Listen
closely.

BEATS’N‘PIECES: Need a
Donna Summer fix? As the peer-
less diva continues to assemble
tunes for her forthcoming Mercury
album, we advise you to leap into the
limited U.K. 12-inch pressing of “I
Feel Love,” mixed to virtual perfec-
tion by Rollo and Masters At
Work. There is also a remastered
version of the 1977 original produc-
tion by Giorgio Moroder, as well as
a previously unavailable remix of
her 1994 club hit, “Melody Of Love,”
by Junior Vasquez (does this child
ever take a nap?). There are no
plans to release this collectible here,
so snag a copy of the Manifesto/
Mercury import while ya can.

Add East 17 to the list of cutie-pie
teen faves that are making convine-
ing transitions into more adult-
driven music. The male vocal group
actually appears to be on the verge
of underground club credibility with
“Hold My Body Tight”—thanks in
large part to slammin’ deep house
mixes by the venerable Danny Ten-
aglia. He clearly gets more at ease
producing vocal records with each
venture, and this is among his better
efforts. Fleshing out the double-
pack of mixes are Lenny Bertoldo
and Charley Casanova. Bertoldo
has become a reliable source for
pop/NRG jumpers, while Casanova

5 ATe

Dance

has a left-of-center view of house
music that sets him apart from the
pack. Both do a fine job here.

On Sept. 21, quirky British pro-
ducer/tunesmith Norman Cook
bows his first album under his now-
popular underground moniker Piz-
zaman, appropriately titled “Pizza-
mania.” Overseen by Cook with pals
Tim Jeffries and J.C. Reid (aka the
Playboys), the Cowboy Records re-
lease features the lively dancefloor
staples “Sex On The Streets” and
“Tripping On Sunshine,” as well as
potential hits “Hello Honky Tonks”
and “Gottaman.” Perhaps the most
gratifying aspect of this project (still
up for grabs in the States) is its com-
bination of sunny pop melodies with
a friendly fusion of techno, deep
house, and retro-funk rhythms.
Easy on the brain, vigorous to da
booty.

Billie Ray Martin disciples
should be on the lookout for “Run-
ning Around Town,” the official fol-
low-up to her recent smash, “Your
Loving Arms.” Brian “B.T.” Tran-
seau produced this smoker with a
trance/house urgency that comple-
ments Martin’s expectedly melodra-
matic performance. The two were
behind the board for the easily pro-
grammable Jacob’s Ladder remix.
This should keep everyone happy
until the singer’s long-awaited debut
album, “Deadline For My Memor-
ies,” is unleashed in early October.

Looks like the lads in West End
have another crossover pop hit on
their hands with “Love Rules,” a
whirly and infectious kicker
penned by pedigree tunesmiths
Simon Climie and Lamont Doz-
ier.

Issued on First Avenue/RCA in
the U.K., the track is already mak-
ing the grade with tastemaker
DJs on the formidable potency of
varied 12-inch mixes by Lenny
Fontana, Marc “MK” Kinchen,
Chris & James, and Dick Van
Dyke (no, not him, silly). A nice
way to usher in an album—which
West End should be doing this fall.
Next step: A long-deserved state-
side label deal.

Albita On A Roll. Crescent Moon/Epic artist Albita, center, celebrates backstage
after a recent gig in New York. The Latin chanteuse is promoting the title track
from her debut album, **No Se Parece A Nada," which is getting widespread club
play. Albita is pictured with producer/Crescent Moon head Emilio Estefan, left,
and Gloria Estefan, whose new Epic collection, "“Abriendo Puertas,” is in stores
Sept. 26. The title cut from that album will soon go to clubs, with post-production
by Bobby D’Ambrosio, Teri Bristol, and Pablo Flores.
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4. MR. PERSONALITY (RADID MIX) - Gillette
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% | 15 10 11 | GOD'S AN ASTRONAUT LOGIC 53015 BLUNT FUNKERS 23 18 | 43 3 WHERE'S DA PARTY AT? (T) GEE STREET INDEPENDENT/4TH & B'WAY 440 612/ISLAND 4 DOUG E. FRESH
27 | 14 | 7 | 13 [ ovecomova puene 12684mo0T TITO PUENTE JR. & THE LATIN RHYTHM (% ;Z ;11 ig ;':IT;;YM:HT:“::VSZ?))(”’ ® EASTWEST;ms/EEG o D;T':'Bt\/;'\:sis_
X) ELEKTRA 66128/EEG !
* % * POWER PICK* * * I 26 | 24 | 13 8 | BEST FRIEND (1) (X) ATLANTIC 85577/AG & BRANDY
35 | 4l 4 | PARTY GIRL (TURN ME LOOSE) KING STREET 1027/RELATIVITY ULTRA NATE J @ 59 | 25 B st o EETE S e
23 | 19 | 20 | 12 | CHERCHEZ LA FEMME EPIC PROMO SEORIA ESTEFAN 28 | 25 | 22 | 9 | SURVIVAL OF THE FITTEST ) (0 LOUD 64355RCA ® 1IOBB DEEP
30 | 16 | 14 | 12 ] THE FEELING AQUA BOOGIE 012 SUGAR 29 | 23| 17 | 6 | RELAX (T mERCURY 2061 CRYSTAL WATERS
31 | 31| 36 5 | EVERYBODY LISTEN MOONSHINE MUSIC 88416 GYPSY QUEENS 30 | 26 | 29 | 23 | TOTAL ECLIPSE OF THE HEART (T) (x) CRITIQUE 15539 @ NICKI FRENCH
32)| 36 | 42 4 | WANT U MOTOWN PROMO @ ROSIE GAINES 35 | 38 5 D G T ®BIGL
33)| 38 | 45 | 3 | SCATMAN (SKI-BA-BOP-BA-DOP-BOP) RCA 64379 SJSCATMAN, JOGIN 32 | 32 | 23 | 11 | ILIKE IT (| WANNA BE WHERE YOU ARE) (1) ELEKTRA 66131/EEG @ GRAND PUBA
37 | 43 | 4 | MAGIC CARPET RIDE SME 9014 THE MIGHTY DUB KATS 4 | 27 | 30 | BIG POPPA'WARNING (M) (T) () BAD BOY 7-9020/ARISTA @ THE NOTORIOUS B.J.G.
* % * HOT SHOT DEBUT* % % 34 | 28 | 30 | 7 | FALLIN'IN LOVE (T)(X) LOGIC 59018/RCA @ LA BOUCHE
@ NEW D 1 HUMAN NATURE MAVERICK/SIRE 41880/WARNER BROS. ¢ MADONNA 35 13 2 LIVE ! (T) DEF JAM/RAL 4363/ISLAND @ ONYX
NEWD | | | EVERYBODY BE SOMEBODY MAW 0002/STRICTLY RHYTHM RUFFNECK FEATURING "YAVAHN" RE-ENTRY | 3 | 1 wisk (m 00 sunsrine 78032/5corTi BROS ® SKEE-LO
40 | 48 | 3 | BOOM BOOM BOOM AUREUS 1100 @ THE OUTHERE BROTHERS | 37 | 37 | 41 | 14 | BABY BABY (M) (T) (X) EASTWEST 66138/EEG © CORONA
38 | 26 | 19 [ 12 | THE WAY THAT YOU LOVE WING 6771/MERCURY ® VANESSA WILLIAMS 38| 27| 16 4 | HEART OF GLASS (T) (X) BRILLUANT/CHRYSALIS 58387/EMI  BLONDIE
41 | — | 2 | PULL UP TO THE BUMPER 550 MusiC 77970/EPIC ® PATRA 45 | 28 | 8 | FEELS SO GOOD (M) () (X) SO S0 DEF 77920/COLUMBIA @ XSCAPE
a0 | 29 | 2l 11 | MARTA'S SONG 550 MUSIC 77901/EPIC ® DEEP FOREST 40 | 16 | 14 8 SPRINKLE ME (T) (X) SICK WiD' IT 42297/JIVE ® £-40 (FEATURING SUGA T.)
46 | — 2 RELEASE DA TENSION POWER MUSIC 014 - DJ DUKE 41 | 35 6 | TAKE YOUR TIME (DO IT RIGHT) (T) (X) $.0.5. 14231/200 _® MAX-A-MILLION
4 | 43 | — 2 SWEETEST DAY OF MAY TRIBAL AMERICA 58414/L.R S JOE T. VANNELLI PROJECT NEW ) 1 SOMETHIN’ 4 DA HONEYZ (M) (T) (X) PMP/RAL 6963/ISLAND ® MONTELL JORDAN
43 | 34 | 27 | 8 | JUKE-JOINT JEZEBEL WAX TRAX! 8732/TVT KMFDM RE-ENTRY | 10 | SHY GUY (W) (T) (X) WORK 77679/COLUMBIA o @ DIANA KING
4 | 39 | 33 7 | POSSESSION ARISTA PROMO ® SARAH MCLACHLAN 4 | 30 | 2 7 | MY LOVE IS FOR REAL (T) (X) CAPTIVE 38493/VIRGIN B & PAULA ABDUL
NEWD 1 | X-CUSES (CHILD PLEASE) VESTRY 007/STRICTLY RHYTHM BLACKTIVITY FEAT. M. FOWLER & D. MARTIN 4 | 8 | - 2 | HE'S MINE () OUTBURST/RAL 1705/ISLAND ___—_O—MOKENSTEF
NEW ) 1 BAD THINGS LOGIC 59021 - N-JOI RE-ENTRY 3 AS LONG AS YOU'RE GOOD TO ME (T) (X) BRILLIANT! 58406/EMI JUDY CHEEKS
4 | 4 ] 50 4 NO SE PARECE A NADA CRESCENT MOON 77919/EPIC & ALBITA 47 |31 | 2|1l 2 ALL GLOCKS DOWN (T) (x) PENDULUM 58367/EMI ® HEATHER B.
NEWP | | | FALLEN ANGEL RADIOACTIVE 55086/MCA # TRACI LORDS 48 | 38 | 34 7 | DIVA/WARM LEATHERETTE (T) (X) TRIBAL AMERICA 58433/L.RS.  CLUB 69 FEATURING KIM COOPER
NEW ) 1 | OFFICER WHERE'S YOUR BROTHER? (GET HER) STRICTLY RHYTHM 12349 MOREL'S GROOVES PART 8 RE-ENTRY | 9 | THE POINTS (M) (7) (X) MERCURY 6937 @ VARIOUS ARTISTS
50 | 33 [ 16 13 | SPACE COWBOY WORK 77827/COLUMBIA & JAMIROQUAI 50)| RE-ENTRY 2 MY UP AND DOWN (1) (X) MECCA DON/EASTWEST 66120/EEG © ADINA HOWARD

(O Titles with the greatest sates or club piay increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1995, Billboard/BP1 Communications.

Long Island, New York is where DONNA BARRET calls home. Her debut E% Three years ago DOUBLE YOU became an While "THINK ABOUT THE WAY" is still strong on the air at Power 96 in
release "THE REAL THING™ is vocal house at it's best! Call this Ca International superstar when "PLEASE DON'T Miami... we drop da bomb! "IT'S A RAINY DAY" is the strongest Euro record
confusing... MO-DO is an ltalian artist who sings in German and wants g GO" was releases to international critical acclaim E ’ i released here to date! Also from the red hot Robyx
2 to conquer Americal Along with the Rednex 2 SR and pop chart success! Then "RUN TO ME" has o . camp that gave you Double You, Corona &
% and Corona this was one of the biggest Pan 2 . took Top 40/Crossover Ef g Netzwerk. The Italians loved 08 @ =
3 f European  hits  of ] g% = o eadiy radio by storm! Look S :i: it, the French loved it, but :
2 last year. Now it's S N ] for him on tour this g g America will flip over it! w=
2 America's turn  to g summer performing "THAT'S THE WAY | LIKE . S e £ Check out the remixes on
[ . chant "EINS, ZWEI, = IT"."WHAT'S UP" was the surprise hit of '94 and v & & "THANK GOD I'M A
e : POLIZEI" on the 8 "HOT STUFF" will do the same in '95! Please g COUNTRY BOY" by The RIO BRAVO. Hoe-Down, &
dancefloor! On the air in New Orleans on 2 don't overlook "LOVELY LULLABY"! From the = hillbilly house music remixed for the U.S. by Tulsa
KLRZ go Kahuna! & dancefloor to the airwaves this summer! native Ron Hester!
ZYX-MUSIC DISTRIBUTION LTD. 72 Otis Street - West Babylon - New York 11704 Phone: 516-253-0800 / Fax: 516-253-0128
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Ralph’s Back. Former “Nashville Now" host Ralph Emery has returned to the
Nashville Network with “The Ralph Emery Show,” a talk/variety show
broadcast live from Nashville’s Opryland Hotel. Presented by American
General Life and Accident Insurance Co., the one-hour series airs weekday
mornings at 9 a.m. EST. Pictured, from left, helping Emery celebrate the new
show are Jeanne Pruett, Ray Stevens, Emery, American General CEO Jim
D’Agostino, Gaylord Entertainment VP/COO Dick Evans, Tom T. Hall, and TNN

VP/GM Kevin Hale.

B BY DEBORAH EVANS PRICE

NASHVILLE—With three plati-
num albums and such songs as “Lit-
tle Rock,” “In This Life,” and “Love,
Me” to his credit, Collin Raye has
established himself as an artist with
a good ear for quality material. With
the release of his new album, “I
Think About You,” Epic plans to
build on that foundation and in-
crease both consumer and industry
awareness by focusing on the musie.

“This campaign for Collin is not
about sizzle, and it’s not about re-in-
venting the wheel,” says Connie
Baer, VP marketing and artist de-

THE MAVERICKS are more than living up to their
name with their third MCA album. “Music For All Occa-
sions” (due Sept. 26} is an eclectic collection of blues,
Tex-Mex, a surprising duet, and—most of all—tributes
to the country-crooner era of the ’50s and ’60s. The al-
bum art itself invokes the elaborate, stylized, garishly
colored pop album covers of the 50s, right down to the
lounge lizard liner notes. The album itself will be re-
leased on limited edition vinyl at a listening party Sept.
12 at the House of Blues in Los Angeles. The CD date

is Sept. 26.
“It’s funny how it came
Nashville

about,” says lead singer

Raul Malo, who wrote or
co-wrote nine of the 11
songs and co-produced the
album with Don Cook.
“We're such fans of that
whole era, from the musie,
to the cars, to the stars, to —
the clothes. There’s just so ™
much serious stuff going
on these days, so much
dark stuff, that nobody
seems to have fun anymore, and if they do have fun, it’s
usually involving pain. Like kids in the mosh pits, which
is OK, but that stuff hurts. So, we’re just doing our part
to help people remember those times. There was some
cool stuff.”

Drummer Paul Deakin contributed the album title.
“I was in a garage band in high school, and our card
read, ‘Standard Music For All Occasions . .. And Lawn
Service.” So that seemed to fit. We had
started listening to Ray Conniff and
Percy Faith on the bus as a gag, so we
could do an intro song like ‘A Summer
Place’ in our show. Then it went even fur-
ther, and we thought of an album with
that kind of feel to it, especially the cover
art concept. I think it’s an artistic state-
ment on that era. It was just to have fun
with an album cover.

“All of our pictures before have been
very serious and no one was smiling, and
really this is a band that was started for us to have a
good time. We were all working in different cover bands
in Miami and wanted to hear some good honky-tonk mu-
sic, so we had to play it ourselves. I never thought we'd
get a gig, much less a record contract.”

From such humble beginnings, they’ve done pretty
well for themselves. After a slow start (sales of about
17,000 on the first album) and a long, rocky road with
country radio, they're now on the eve of releasing one
of the most-awaited albums of the year.

The Mavericks Produce ‘Music For All
Occasions,” And They’re Proud Of It

by Chet Flippo

the MAVERICKS #2222

MCA/Nashville chairman Bruce Hinton feels the
band is right on course. “From the first day, we were
on a deliberate course to take them to mainstream and
country America, and we’ve accomplished that. They've
never had a top 10 single, yet the last album is past plat-
inum. The fan and sales base is there. Now, I really want
to go to country radio and not only have the success
we've had, but build on it. ’'m talking No. 1 record. When
we're finally embraced by country radio, I'm talking dou-
ble platinum. I think we have the single we need with
‘Here Comes The Rain.’”

MCA VP for national
promotion Scott Bor-
chetta is equally optimis-
tic about the Mavericks’
future. He feels that, while
the album is indeed a
slight departure, every-
thing they do is a slight
departure. “This album is
still the Mavericks,” he
says. “But it’s got the best
songs they’ve ever writ-
ten. There’s a huge buzz
on. The single is being added out of the box. I think
there’s a very high level of awareness for the Mavericks.
People are wanting-to play them, and we just had to give
them the songs, give them the musie.”

Co-producer Don Cook, whose own history with the
band is interesting, just smiles when the concept of the
album as “ballroom country” is mentioned to him. “If
you're a hardeore Mavericks fan, then this album is your
dream,” he says. “It’s even farther-reach-
ing than the last album, and I think there
are going to be some real strong emotions
in people’s reactions.”

Cook was initially hesitant to work with
the band when MCA approached him to
produce the last album. “My instinet told
me that my love for commerciality would
mess with their artistic process. I thought
what they were doing was very arty and
personal. We got together and had some
pretty serious discussions about art vs.
commerce, and I think both camps realized that we both
wanted to be on the other’s side. I think it’s turned into
a really neat chemistry.”

The single, which Malo wrote with Kostas, is indica-
tive of that chemistry, Cook feels. “There is something
commercial and magical and retro about that song that
probably appeals to my love of old ’60s rock’n’roll. Most
of the material on this album came from right-brain de-
cisions, done in an automatic way.”

(Continued on page 29)
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velopment for Epic. “It’s about the
message, and the message is the
music. The marketing campaign is
really about looking at the weight of
Collin’s  career
and the songs that
he has cut. We
want to effec-
tively make sure
that we tell that
story.”

Baer says that
although Raye
has always sold
well, Epic hopes
to sell even more with the new re-
lease. “Our goal is to take him to
double-platinum status, and we feel
that from a marketing perspective,
the way to do that is through the
musiec, because his previous albums
all continue to sell years later,” Baer
says. “If we are effective at telling
that story, people will connect all
those standards to Collin. And what
the story is about is quality and
emotions.”

Epic senior VP Doug Johnson
thinks Raye is an artist whose po-
tential is yet to be tapped. “To me,
Collin Raye is one of those artists
with . whom we haven’t nearly
reached his potential,” Johnson
says. “It’s not like platinum is his
limit. It’s a frustration to want to
reach [beyond] that, but it’s also ex-
citing to feel like there’s that much
room to still go.”

To continue finding the best qual-
ity songs the publishing community
has to offer, Raye listened to mate-
rial at a unique gathering he and
Johnson held at Sammy Bs, a popu-
lar Music Row eatery. They re-
served the restaurant’s upper floor
and invited top songwriters, such as
Hugh Prestwood (“The Song Re-
members When”), Mike Reid (“In
This Life”), Tony Arata (“The
Dance”), Tom Douglas (“Little
Rock”), and Gary Burr (“What Mat-
tered Most”) to join them and play
the songs they wanted to piteh for
Raye’s new album.

“It seemed like a real logical way
to listen to some great music,” Raye
says. “When you hear the demo, it’s
one thing, but when you hear the ac-
tual songwriter do it, you get more
in tune with where the song is com-
ing from. In order for them to write
that, they've had to have felt some-
thing, and then when you see them
sitting there with their eyes closed,
you know that they have a lot of
themselves in the song. And the
crew that showed up, I couldn’t have
been more honored to think that
those guys would take the time to
come and play their songs for me.
They don’t need to play for anybody.
Everybody is clamoring for their
songs.”

The evening was fruitful for Raye
and the songwriters, as he did rec-
ord some of the songs he heard that
night on the new album. “I got al-
most half the songs on the album
from those four or five hours hang-
ing out,” Raye says. As a result of
that evening, he recorded “Love Re-
mains” by Tom Douglas and Jim

RAYE

Collin Raye Is Not About Sizzle

For Epic Artist, Music Is The Message

Daddario, “The Time Machine” by
Gary Burr, “What If Jesus Comes
Back Like That” by Doug Johnson
and Pat Bunch, and two Hugh
Prestwood songs: “On the Verge”
and “Heart Full Of Rain.”

Epic’s Johnson says that song-
writers respect Raye and appreciate
how he treats their songs. He says
that whenever he plays a song for a
songwriter to get his or her reaction
to an artist’s interpretation, there’s
always some hesitation on the part
of the writer and a little concern as
to what’s been done with his or her
creation. However, of the reaction to
Raye’s recordings, Johnson says,
“Every time, there is an immediate
sigh of relief and extreme excite-
ment. [It’s] the feeling that you get
when hear something that you're a
part of, and you know it’s real, and
you know it’s great, and there’s pas-
sion in it. I love seeing that on
writer’s faces, and it always happens
when they hear their cut by Collin
Raye.”

Though Raye’s music is applanded
by eritics and sells well, he’s not an
artist who has a high profile at the in-
dustry’s award shows. “To me, he’s
one of the greatest singers out
there,” Johnson says. “And for some
reason, sometimes in our market
when you talk about great singers,
Collin gets overlooked. I think this
album has some bold enough things
on it that people are not going to be
able to overlook that fact ... While
nobody ever should have ignored a
Collin Raye [album], I think this al-
bum will make it impossible to. He’s
not only nice, he’s a great talent.
He's a great singer. He’s a great art-
ist, and he’s got a lot of soul. All those
things are evident on the album.”

There is speculation that Raye
may get overlooked because he
chooses to live in Texas. “We ask
ourselves that question,” Johnson
says, “but he has elected to poten-
tially suffer from not being right in

(Continued on page 29)

Here Comes The Bride. RCA
recording artist Aaron Tippin and
longtime girlfriend Thea Corontzos
were married July 15 in a Greek
Orthodox ceremony in Nashville.
Following the ceremony, friends,
family, and music industry friends
joined the happy couple for a reception

in Opryland Hotel's Tennessee

ballroom.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
o BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 149 COUNTRY STA-
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" &'I'H ABKS WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
FOR WEEK ENDING AUGUST 12, 1995 ™
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S : ! 1 | RULANGE (5.TWANRIANGE (€) (V) MERCURY NASMVILLE 856 448 | | 59 | 13} 3 :/'Il\gthéHOTT(RSJTLRANOGbé)G ENOPGHRIDSAY NG (c.) (\?)l;\ﬁl(é"[(AHl}-\ZV&v.‘,"(l 48
10| 2| 3| 12| ANDSTILL & REBSMEENIIREN] ™ SHE CAN'T LOVE YOU & BOY HOWDY
T.BROWN,R MCENTIRE (L.HENGBER,T.L JAMES) (V) MCA 55047 50 | 53 7 e ERERI e EETE ST RISTARE] A R
@ 16 19 1 IN BETWEEN DANCES & PAM TILLIS 1 L = -
P TILLIS,S.FISHELL (C BICKHARDT,B.ALFONSO) (V) ARISTA 1-2833 * % * HOT SHOT DEBUT * * %
.12 17 7 SHE AIN'T YOUR ORDINARY GIRL ALABAMA 12 | LIKE IT, 1 LOVE IT & TiM MCGRAW
L E.GORDY JR. ALABAMA (R.JASON) (C) (v) RCA 64346 NEW ) 1 | | STROUD,B/GALLIMORE (5.DUKES,J.S ANDERSON M.HALL) (©) V) CURB 76961 | °°
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o 7 13 | FINISH WHAT WE STARTED * DIAMOND RIO | 1o J.STROUD,R. TRAVIS,D.MALLOY (T.JOHNSON) (C) (v) GIANT 17818
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*x*x*NO. 1* % * 14 | 13 | 12 | 7 | 1DIDN'T KNOW MY OWN STRENGTH na 64357 LORRIE MORGAN
11 1 | 1 | 7 | ANYMAN OF MINEAWHOSE BED... MERCURY NASHVILLE 856 448 7weeksatho.l  SHANIATWAIN | |5 16 | 16 | 5 | SHOULD'VE ASKED HER FASTER Rea 66280 TY ENGLAND
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3 2 2 7 | WHEN YOU SAY NOTHING AT ALL BNA 64329 ALISON KRAUSS & UNION STATION AD| 20 | 21 | 5 | THIS IS ME MISSING YOU epc 77870 JAMES HOUSE
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@ NEW)D 1 ONE BOY, ONE GIRL EpiC 77973 COLLIN RAYE (O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with multimiflion titles indicated by a numeral following the symbol. © 1995, Billboard/BP}
13 8 I 8 6 REDNECK STOMP WARNER BROS. 18116 JEFF FOXWORTHY Communications and SeundScan, Inc.
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Country

ARTISTS & MUSICH

1. 8. 8.8.0.0 8.8 8.0 ¢

by Wade Jessen

MUSICAL MUSCLES: Lorrie Morgan controls, the No. 1 slot on Bill-
board’s Hot Country Singles & Tracks for the first time in more than two
years with “I Didn’t Know My Own Strength,” one of three new cuts on
her first best-of package (BNA). Morgan’s name has appeared at the top
of the chart twice before, in 1993 with “What Part Of No” and in 1990 with
“Five Minutes.” A Grand Ole Opry member since 1984, Morgan first ap-
peared on our singles chart in 1979 with “Two People In Love.” In addition
to her three No. 1 titles, Morgan has charted 21 other singles, including
eight top 10 songs. Two of those tracks were duets, the first a 1979 outing
with her father, George Morgan, “I'm Completely Satisfied With You,” and
the second a 1990 pairing with her late husband, Keith Whitley, “ 'Til A
Tear Becomes A Rose.” Morgan is enjoying her most successful album to
date, “Greatest Hits,” which holds at No. 7 on Top Country Albums and
dips slightly, 56-59, on The Billboard 200.

THE BEST MEDICINE: Jeff Foxworthy scoops up Greatest Gainer nods
on both Top Country Albums and The Billboard 200. Foxworthy’s new
Warner Bros. set, “Games Rednecks Play,” wins the trophies based on unit
gain, with an increase of more than 30,000 units over last week; this hurls
the comedian to No. 2 on the country list and No. 9 on the big chart. Mean-
while, Foxworthy’s Laughing Hyena collection, “Sold Out” (68-53), picks up
Top Country Albums’ Pacesetter award, with an increase of more than 39%.

ONE BOY, ONE GIRL, ONE HIT: Collin Raye (Epic) blasts onto Top
Country Singles Sales at No. 12 with “One Boy, One Girl,” marking that
chart’s highest debut since it was launched in the July 1 issue. Raye’s single
bests Jeff Foxworthy’s No. 14 debut last week, “Party All Night” (Warner
Bros.). Sony Nashville sales VP Mike Kraski says Raye’s powerful first
week can be linked directly to the strength and immediacy of the song’s
message. Kraski says that consumers flocked to retail after hearing the
song on the radio and that this strong reaction bodes well for Raye’s forth-
coming album, “I Think About You,” which is released Aug. 23. Kraski adds
that since Raye’s prior performance on retail singles has not been outstand-
ing, this accomplishment is éspecially gratifying. Meanwhile, “One Boy, One
Gir]” jumps 38-30 on our airplay chart . . . Mary Chapin Carpenter’s three
Columbia entries on Top Country Albums and Top Country Catalog Albums
take notable jumps after her July 26 PBS special, “Live At Wolf Trap.”

SAFE REFUGE: Contrary to persistent Music Row speculation that Asy-
lum would be closing its Nashville doors, label chief Kyle Lehning says that
executives at parent company Elektra Entertainment Group are absolutely
committed to the label’s success, and that recent meetings with EEG chair-
man Sylvia Rhone, vice chairman Aaron Levy, and Elektra president Sey-
mour Stein reinforced that commitment. Concurrent to those meetings,
Bryan White’s Asylum single, “Someone Else’s Star,” qualifies for Air-
power status on Hot Country Singles & Tracks (20-18). The cassette single
moves 12-11, while White’s self-titled debut album jumps 40-84 on Top
Country Albums. Clint Black also earns Airpower stripes at No. 17 with
.the title cut from his “One Emotion” set on RCA. &

NASHVILLE SCENE

(Continued from page 27)

One very unexpected cut on the al-
bum is the duet Malo does with Tri-
sha Yearwood of the old Frank and
Nancy Sinatra classic “Something
Stupid.” Malo kept it a secret from
Cook until the last minute. “He was
afraid I'd react with horror,” Cook
says. “But it was so much fun and so
cool that it had to be on the album.
Raul’s a fan of lush, orchestrated pop,
almost easy-listening music.”

Malo says, “As a songwriter, I
think it's a brilliant song: the lyrics,
the rhyme schemes, melody—every-
thing. Me and Trisha have always
thought about singing something to-
gether. We didn’t want to do an old
country song like a George and
Tammy thing that’s already been
done a lot. We just said, ‘Let’s give it
a shot.’

“Once we recorded it, we wanted to
record it over and over, it was so in-
credible. It was the last song we re-
corded. Everybody was on such a
high that we canceled the last session
and said, ‘This album is done.” It'll
probably piss off a few people, but
you've got to do that to please a lot of
people.”

As far as pleasing or displeasing
potential audiences, Cook says he’s
unsure. “It’s hard to talk about radio
and the Mavericks in the same
breath. I think Raul is so true to his
personal vision, and the guys are so
into the Mavericks’ musie, that it isn’t
that they’re not into radio. It's just
that they're trying real hard to be
Mavericks.”

The band’s guitarist, Nick Kane,
agrees. “From being a strait-laced
country band, we've evolved into
what we are today, which is a combi-
nation of all of the styles we love. It
seems like all of our roots have come
out and we've been given license to
put on whatever style we enjoy most.

“I don’t even know what we are to-
day. Robert [Reynolds, the bassist]
has gone back to his British invasion
pop stuff. I'm heavily into '50s R&B
and rockabilly, along with Chet
Atkins and Jerry Reed. Raul’s into
the crooners from the late ’50s and
'60s. We've gotten more secure in
what we do, and we've gotten tighter.
But, hell, we don’t know what we’re
doing. This album is the biggest risk
the band has taken so far. I hope it
does well.”

Reynolds agrees with that assess-
ment. “Raul is a real believer in our
musical vision,” he says. “It’s like,
‘Here’s the goal, and we're going di-
rectly toward it. Take care of the mu-
sic, and the rest will fall into place.
But I feel much stronger about this
group than I did two years ago.

“We’re more relaxed in the studio,
and we mostly record live as a band.
It’s mostly track vocals rather than
[composite] vocals. Raul’s a very com-
petent singer: He knows phrasing
and he knows pitch. And Don Cook
allows things to remain very human
in the studio. We did have another
bridge to cross this time, since Nick
hadn’t recorded with us before.”

“We did overdub a few things,”
Malo says, “but I love going in and
recording live. Studio perfection is
great, but it doesn’t have any grit,
it doesn’t have any whiskey on it.
You've gotta throw some dirt on
that thing. There’s a lot in country
music that sounds like adult con-
temporary from the '70s. So, it's
funny here that we’re doing well
playing old-time shuffles. People
forgot what it was like, because
they've gotten used to this James
Taylor-ish sounding country music.

COLLIN RAYE’S NOT ABOUT SIZZLE

(Continued from page 27)

everybody’s face on a day-to-day ba-
sis, because he feels like it would
take away from the time he’s able to
spend with his kids.”

Johnson admits it may not be a
path everyone would take, but as a
father, he supports Raye’s decision.
“Thank God there’s somebody who is
real and has a conviction about his
family and his kids and is willing to
pay the price—if there is a price.
How can you feel negative about
somebody who is willing to pay the
price for the right reasons?”

Raye readily admits that his son
and daughter are a priority, and
though he’s not a full-time member
of the Nashville community, he en-
joys the time he spends in Music
City. He does feel that living in
Texas may give him a little different
perspective.

Baer thinks that’s a plus. “We be-
lieve people are hungry for music

Most all the stuff I hear on the radio
sounds like James Taylor.

“Back with ballroom country, if
you took the fiddle out of Bob
Wills’ band, what you had was
Benny Goodman. All it is, is just
great music. One reason Elvis was
so successful was because he sang
all kinds of music. Linda Ronstadt
can pretty well record whatever the
hell she wants to. I love artists
like that, and that’s how I see my-
self.

“We love country music, and we
also love all other kinds of music. I
don’t want somebody telling me
‘you can’t do that because you're in
country.” Well, that’s a bunch of
shit. We do what we do, and our
fans, bless their hearts, are the ones
who make the difference. They
don't care what we play. As long as
we don't suck, they're gonna dig it.”

The group’s immediate plans are
to tour the U.S. with Mary Chapin
Carpenter through the end of the
year. “We’ll head to Europe in Jan-
uary,” says Mavericks manager
Frank Callari. “I think their future
on the international front is unlim-
ited.”

that has meat,” she says. “Collin is an
artist who lives in Texas. He goes to
Wal-Mart and the local diner, and he
probably has a better sense of what
the people are into than us, because
he’s one of them.”

Baer says Raye’s songs impact
people’s lives. A prime example is the
fact that the number for Al-Anon
was included at the end of the video
for “Little Rock,” and more than
50,000 people called the organization
as a result.

Raye says his goal is to keep mak-
ing musie that touches people. “The
issue is the value of the songs,” he
says. “It’s not what the single did, it’s
what it does. [If it] goes to No. 1,
that’s great. It helps sales and the
overall picture, but what it does is
what should have some importance
... It inspired people. It brought
happiness to people. That’s what’s
important.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

VITLE (Publisher — Licensing Org.) Sheet Music Dist.

David Aaron, ASCAP/Endless Frogs, ASCAP/Bob-A-Lew,
ASCAP) WBM

66 I'M IN LOVE WITH A CAPITAL U (Almo, ASCAP/Sony
Tree, BMI/Terilee, BMI} WBM/HL

Warner-Tamerlane, BMI/Under The Bridge, BMI) HL/
B

46 ALL | NEED YO KNOW (Love This Town, ASCAP/David WBM
Aaron, ASCAP/Murrah, BMI) WBM 75 FRIDAY NIGHY STAMPEOE (Careers-BMG, BMI/Warner
10 AND STILL (Starstruck Writers Group, ASCAP/ Chappell, ASCAP) HL
Starstruck Angel, BMI) HL 27 HALFWAY OOWN (Mighty Nice, BMI/Laudersongs, BMI/
60 ANY GAL OF MINE (Not Published) Blue Water, BMI}
9 ANY MAN OF MINE (Loon Echo, BMI/Zomba, ASCAP) 53 A HEARY WITH 4 WHEEL DRIVE (Yo Man, BMI)
WBM 59 HEAVEN BOUND (I'M READY) (EMI Blackwood, BMI/
55 BABY, NOW THAT I'VE FOUND YOU (BMG, ASCAP) HL Right Key, BMI/Linde Manor, BMI)
70 BEIN' HAPPY (Tori Taff, ASCAP) 73 HONEY I DO (Sony Tree, BMI/Little E, BMI/Mighty Nice,
42 BETTER THINGS Y0 DO (Great Cumberland, BMI/ BMI/Al Andersongs, BMI)
Diamond Struck, BMI/Tom Shapiro, BMi/Sony Tres, 1 | DIDN'T KNOW MY OWN STRENGTH (Maypop, BMI/
BMI) WBM/HL Nineteenth Hole, BMI/Bellarmine, BMI} WBM
33 BIG OL' TRUCK (Songs Of PolyGram, BMI/Tokeco, BMI) 3 | DON'T EVEN KNOW YOUR NAME (WB, ASCAP) WBM
HL 56 IF | AIN'T GOT YOU (Almo, ASCAP/WB, ASCAP/Big
6 BOBBIE ANN MASON (Starstruck Writers Group, Tractor, ASCAP) WBM
ASCAP/Mark D., ASCAP) HL 71 IF | WAS A DRINKIN' MAN (EMI Tower Street, BMI/MCA
29 OARNEDIF | DON'T (OANGED IF I DO} (Sony Tree, BMI/ Canada, SOCAN/Sold For A Song, SOCAN/Brother Bart,
Acuff-Rose, BMI) WBM/HL ASCAP)
23 DON'T STOP (Sony Tree, BMI/Great Cumberland, BMI/ 40 IF | WERE YOU (Soundbeam, BMI/Full Keel, ASCAP/
Diamond Struck, BMI) WBM/HL Farrenuff, ASCAP) WBM
26 OOWN IN TENNESSEE (EMI April, ASCAP/Ides Of 34 IF THE WORLD HAO A FRONT PORCH (TLE, ASCAP/
March, ASCAP) HL Lac Grand, ASCAP/Muy Bueno, BMI/Sony Tree, BMI/
72 DUST ON THE BOTTLE (N2D, ASCAP} Terilee, BMI) WBM .
43 FALL IN LOVE {Sony Cross Keys, ASCAP/Kim Williams, 58 | LET HER LIE (Big Giant, BMI/Dr. Vet, BMI/Little
ASCAP/Acuff-Rose, BMI) WBM/HL Dakota, BMI)
62 FEMALE BONOING (Longitude, BMI/August Wind, BMI/ 50 | LIKE IT, | LOVE IT (Emdar, ASCAP/Texas Wedge,
Coyote Moon, BMI) WBM ASCAP)
18 FINISH WHAT WE STARTED (Careers-BMG, BMI/ 61 | LIKE THE SOUND OF THAT (Love This Town, ASCAP/

48
1

22
54
21

68
4
15
44

~

63
51

30
17

I'M NOT STRONG ENOUGH Y0 SAY NO (Zomba, ASCAP)
IN BEYWEEN OANCES (Almo, ASCAP/Craig Bickhardt,
ASCAP/Scarlet's Sister, ASCAP) WBM

| THINK ABOUT IV ALL THE VIME (New Don, ASCAP/
New Hayes, ASCAP/Irving, BMI) WBM

| WANNA GO Y00 FAR (Careers-BMG, BMI/Doo Layng,
BMI/rving, BMI/Colter Bay, BMI) WBM

| WANY MY GOODBYE BACK (Longitude, BMI/August
Wind, BMI/Hendershot, BMI/Sydney Erin, BMI/Cave
Berg, BMI) WBM

JENNY COME BACK (Tom Collins, BMI/New Court, BMI)
WBM

JUST MY LUCK (Mighty Nice, BMI/Wait No More,
ASCAP/Blue Water, ASCAP/PolyGram Int’l, ASCAP) HL
LEAD ON (Acuff-Rose, BMI/Maypop, BMI/Wildcountry,
BMI) WBM

LET'S GO TO VEGAS (Al Over Town, BMI/Sony Tree,
BMI) WBM

A LITTLE BIT OF YOU (WB, ASCAP/Big Tractor, ASCAP/
Atmo, ASCAP/Daddy Rabbit, ASCAP) WBM
MISSISSIPPI MOON (Tony joe White, BMI/Screen
Gems-EMI, BMI/High Horse, BMI) HL

MY HEART WILL NEVER KNOW (Galewood, BMI/Ensign,
BMI/Kidbilly, BMINssy Moon, BMI) HL

NOT ON YOUR LOVE (Stroudacaster, BMI/Baby Mae,
BMI/Warner-Tamerlane, BMI) WBM

ONE BOY, ONE GIRL (EMI Biackwood. BMI/Mark Alan
Springer, BMI)

ONE EMOTION (Blackened, BMI/rving, BMI) WBM

57 PARTY ALL NIGHT (Shabloo, BMI/Max Laffs, BMI)

13 PARTY CROWD (N2D, ASCAP/American Romance,
ASCAP)

52 SAFE IN THE ARMS OF LOVE (Irving, BMI/Fortunate
Moon, BMI/La Rue Two, BMI/Zanesville, BMI) WBM

12 SHE AIN'T YOUR ORDINARY GIRL (Suzi Joe, BMI/My
Split, BMI)

49 SHE CAN'T LOVE YOU (Full Keel, ASCAP/Farrenuff,
ASCAP/Longitude, BMI/Farren Curtis, BMI/August Wind,
BMI/Areles, BMI/Mike Curb, BMI) WBM

25 SHOULO'VE ASKED HER FASYER (Littie Brg Town, BMI/
American Made, BMI/Mighty Nice, BMI/AI Andersong,
BMI} WBM/HL

68 SLOW ME OOWN (Recluse, BMI/Magnasong, BMI/
Sneaky Snake, BMI/Welbeck, ASCAP/EMI Aprit, ASCAP)
HL

14 SOLD (THE GRUNDY COUNTY AUCTION INCIDENT) (OF,
ASCAP/Robroy West, BMI) WBM

18 SOMEONE ELSE'S STAR (Acuff-Rose, BMI/Mile, ASCAP)
WBM

41 SOMETIMES | FORGET (Issy Moon, BMI/Kidbilly, BMI/
Amvra, BMI/Sierra Home, ASCAP)

74 SOUTHERN GRACE (Square West, ASCAP/Howlin' Hits,
ASCAP/Sony Tree, BMI/Edisto Sound, BMI/Sony, BMI)
WBM/HL

38 SUMMER'S COMIN' (Blackened, BMI/Irving, BMI) WBM

35 TELL ME | WAS DREAMING (Post Oak, BMI/Brass Crab,
BMI) HL

37 TEXAS TORNADO (Sony Tree, BMI) HL

24 THAT AIN'T MY TRUCK (Great Cumberland, BMI/
Diamond Struck, BMI/Sony Tree, BMI) WBM/HL

67 THAT ROAD NOT TAKEN (Himownself's, ASCAP/Wood
Newton, ASCAP/Miss Pammy's, ASCAP/South Paw,

BMI/Terry Rose, BMI/Woodfile, BMI)
31 THAT'S JUST ABOUT RIGHT (Warner-Tamertane, BMI)

WBM

32 VHEY'RE PLAYIN' OUR SONG (Alabama Band, ASCAP/

Wildcountry, ASCAP/Miss Blyss, ASCAP/Starstruck

Writers Group, ASCAP/Mark D.. ASCAP/Little Big Yown,

BMI/American Made, BMI) WBM/HL

THIS IS ME MISSING YOU (Madwomen, BMI/Sony Tree,

BMI/Warner-Tamerlane, BMI/Resaca Beach, BMI/

Alabama Band, ASCAP/Wildcountry, ASCAP) WBM/HL

36 (THIS THING CALLED) WANTIN' ANO HAVIN' IV ALL
(WB, ASCAP/Samosonian, ASCAP/Avalon Way, ASCAP)
WBM

39 THREE WOROS, TWO HEARTS, ONE NIGHT (Music
Corp. Of America, BMI/Mark Collie, BMI/Housenotes,
BMI) HL

16 WALKING TO JERUSALEM (Sony Tree, BMI/Katy's
Rainbow, BMI/Starstruck Writers Group, ASCAP/Mark
D.. ASCAP) HL

28 WHEN AND WHERE (Almo, ASCAP/Bamatuck, ASCAP/
Irving, BMI/Kybama, BMI) WBM

64 WHO NEEDS YOU (Acuff-Rose, BMI/AMlabama Band,
ASCAP/Wildcountry, ASCAP) WBM

45 WHY WALK WHEN YOU CAN FLY (Why Walk, ASCAP)

65 THE WOMAN IN ME (NEEDS THE MAN IN YOU) (Loon
Echo, BMI/Zomba, ASCAP)

20 YOU BETTER THINK TWICE (Benefit, BMI/Longitude,

BMI) WBM

YOU HAVE THE RIGHT TO REMAIN SILENT (Co-Heart,

BMI)

-~

4 YOU'RE GONNA MISS ME WHEN I'M GONE (Sony Tree,
BMI/Buffalo Prairie, BMI/Showbilly, BMI/Don Cook, BMI)
HL
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COMPILED FROM A NATIONAL SAMPLE
- | OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
BIIl rd T“ P N TRY A lB M s PROV'DEDBY il
FOR WEEK ENDING AUGUST 12, 19®95 ™ Ill“l
5B 8|2 21 |E|E|8|2 3
z 2 » &} a 3z 2 ) &) a-
2| 5| 3| €| ARTST TITLE | = 2| 5| 3| €| ARTST TITLE | =
— 3 o~ b3 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} a - 3 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT} o
_ Axx*NO. Tx %% 38 | 26 | 22 | 44 | CLAY WALKER A GIANT 24582/WARNER BROS. (10.98/15.98) IF I COULD MAKE A LIVING | 4
1 1 1| 2 3?@?;&%&:2 s ST ke i i THE WOMAN INME | 1 39 | 42 | 39 | 66 | PAM TILLIS A ARISTA 18758 (9.98/15.98) SWEETHEART'S DANCE | 6
= - 40 | 39 | 34 | 15 | TY HERNDON EPIC 66397/SONY (7.98 EQ/11.98) WHAT MATTERED MOST 9
@ 3 - ) JEF;’ FOXWORTHY*W;:N:( g?i;gﬁ?_;ﬂgngn g *G:I:AES R ny 2 41 | 38 | 35 | 11 | DAVID LEE MURPHY McA 11044 (10.98/15.98) _ ) OUT WITH ABANG | 35
3 - ? 18 | JOHN MICHAEL MONTGOMERY A’ ST ey 1 42 | 37 | 32 | 50 | THE TRACTORS A ARISTA 18728 (9.98/15.98) THE TRACTORS 2
ATLANTIC 82728/AG (10.98/16.98) 43 | 43 | 40 | 58 | DIAMOND RIO @ ARISTA 18745 (9.98/15.98) LOVE A LITTLE STRONGER | 13
4 4 3 33 | GARTH BROOKS A° CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 44 | 41 | 36 | 60 | VINCE GILL A McA 11047 (109815.98) OENIL OV D60 2
5 | 5 | ¢ [N ALISON ogg‘,‘g‘sgss/l‘s‘%) NOW THAT I'VE FOUND YOU: A COLLECTION | 2 50 | 47 | 161 | MARY CHAPIN CARPENTER A" Bonconmoml 2
(6] 6 | — | 2 [ TRACY BYRD nca 11262 (109815.98) LOVE LESSONS | 6 46 | 34 | 28 | 27 | NEAL MCCOY @ ATLANTIC 82727/aG (10.98/15.98) YOU GOTTA LOVE THAT | 10
7 ] 7 | 3 JESE LORRIE MORGAN BNA 66508 (10.98/16.98) GREATESTHITS | 3 47 | 44 | 42 | 43 | PATTY LOVELESS @ EPIC 64188/50NY (9,98 EQY/15.98) WHEN FALLEN ANGELS FLY | 8
8 | 8 | 6 |81 | JEFFFOXWORTHYA YOU MIGHT BE A REDNECK IF... | 3 65 | 64 | 20 | JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL | 48
9 9 7 71 | TIM MCGRAW A* CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 49 | 48 | 43 7 KENNY CHESNEY BNA 66562/RCA (9.98/15.98) ALL | NEED TO KNOW | 39
10 | 10 | 9 [ 66 | REBA MCENTIRE A’ MCA 10994 (10.98/15.98) READ MY MIND | 2 52 | 62 | 9 | JAMES HOUSE EPIC 57501 {7.98 EQ11.98) DAYS GONE BY | 50
11 1 8 60 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN 3 51 | 46 | 37 | 59 | DAVID BALL A WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6
12 | 12 | 10 | 44 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN | 1 @ 5 | 57 | 4 | THE MOFFATTS POLYDOR NASHVILLE 527373 (9.98/13.98) THE MOFFATTS | 52
13 | 13 | 11 | 57 | ALAN JACKSON A’ ARISTA 18759 (10.98/15.98) WHO | AM 1 * % * PACESETTER * % %
14| 18] 16 6 EUERFQI;E% gl;g;lkgg%E YOU HAVE THE RIGHT TO REMAIN SILENT | 14 @ 68 | 66 | 18 | JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) SOLDOUT | 53
15 | 15 | 13 | 45 | TRACY LAWRENCE A ATLANTIC 82656/AG (10.98/15.98) | SEE 1T NOW 3 54 | 49 | 50 | 150 | GEORGE STRAIT A’ MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1
16 16 12 64 | TRAVIS TRITT A WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 3 5% po 551 ! ERODKSIGBUNM R RoNscnlios) 2o BRAND NEW MAN 3
171 17|15 6 | GEORGE JONES AND TAMMY WYNETTE wcA 11248 (10.98/16.98) ONE | 12 5674053 10T DN WILUIE'NELSOM conw6A1au/50n(6 96 EG/3.98) SUPER HITSYL %
18 | 20 | 17 | 78 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK | 15 5 | 56 | 52 [ Lo T eaton A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) |
19 | 18 | 21 | 21 | RICK TREVINO COLUMBIA 66771/SONY (9.98 EQ/15.98) LOOKING FOR THE LIGHT | 18 58 | 51 | 48 | 44 | TOBY KEITH @ POLYDOR NASHVILLE 523407 (10.98/15.98) BOOMTOWN | 8
20 | 19 14 10 | DWIGHT YOAKAM REPRISE 45907/WARNER BROS. (10.98/15.98) DWIGHT LIVE 8 59 | 54 | 5 12 | 4 RUNNER POLYDOR NASHVILLE 527379 (9.98/13.98) 4 RUNNER | 27
21 21 18 | 38 | GEORGE STRAIT A MCA 11092 (10.98/15.98) LEAD ON 1 ﬂ 58 60 | 25 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES | 49
2| 2 19 | 44 | ALABAMA @ RCA 66410 (10.98/15.98)  GREATEST HITS VOL 3 8 62 58 | 142 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 4
@ 35 | 38 | 43 | CLINT BLACK @ RCA 66419 (10.98/16.98) ONE EMOTION 8 62 | 57 | 49 [ 16 | VARIOUS ARTISTS cOLUMBIA 67020/SONY (9.98 EQ/15.98)  NASCAR: RUNNIN' WIDE OPEN 13
24 | 23 | 25 | 79 | JOHN MICHAEL MONTGOMERY A® ATLANTIC 82559/AG (10.98/15.98) KICKIN' ITUP | 1 63 | 63 | 61 | 45 | CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 50
25 | 24 | 20 | 53 | JOE DIFFIE A Epic 54357/50NY (10.98 EQ/15.98) THIRD ROCK FROM THE SUN | 6 64 | 61 | 54 | 127 | BROOKS & DUNN A" ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN | 2
26 | 25 | 24 | 30 | WADE HAYES COLUMBIA 66412/SONY (9.98 EQ/15.98) OLD ENOUGH TO KNOW BETTER | 19 65 | 60 | 53 | 41 | YARIOUS ARTISTS o KEITH WHITLEY/A TRIBUTE ALBUM | 29
45 | 41 | 43 | MARY CHAPIN CARPENTERA STONES IN THE ROAD | 1 66 | 64 | 63 | 90 | FAITH HILL A WARNER BROS. 45389 (9.98/15.98) TAKE ME AS 1AM | 7
47 | 46 | 28 | JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 | 28 * % * HOT SHOT DEBUT* * % .
26 | 27 | 30 | 27 | SAWYER BROWN @ CURB 77689 (10.98/15.98) GREATEST HITS 1990-1995 | 5 NEWDP | | | JUNIOR BROWN MCG CURB 77783CURE (6.989.98) JUNIOR HIGH | 67
36 | 44 5 JEFF CARSON MCG CURB 77744/CURB (9.98/15.98) JEFF CARSON | 30 68 | 67 | 73 | 45 | MARK CHESNUTT @ DECCA 11094/MCA (10.98/15.98) WHAT AWAY TOLIVE | 15
31 | 30 | 31 | 21 | JOHN BERRY CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE | 12 69 | 70 | 75 | 71 | JOHN BERRY @ CAPITOL NASHVILLE 80472 (9.98/13.98) ] JOHN BERRY | 13
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Recent Films Creating New Fans For Beethoven
London Records To Reissue Soltz s Symphony No. 9

U2 MEETS SIR GEORG: With the
“Immortal Beloved” soundtrack riding
high, and Beethoven with it, London
Records wants America to remember
that even though Sony did the record,
Sir Georg Solti, its conductor, belongs
to them. So on Aug. 15, London will re-
issue and repackage Solti’s 1988 per-
formance of Beethoven’s Symphony
No. 9 with the Chicago Symphony and
Jessye Norman and get ready to sell it
to all those new Beethoven fans.

Why now? Solti is conducting
Wagner’s “Die Meistersinger Von
Nuremberg” in Chicago in September.
The two-part concert, with Jose Van
Dam, Karita Mattila, Ben Heppner,
and the Chicago Symphony Orchestra
& Chorus, will be presented on Sept.
23-24 and Sept. 26-27, recorded by Lon-
don, and released in early 1997, mark-
ing Solti’s 50th anniversary of exclusiv-
ity with London/Decca and his 85th
birthday. Greg Barbero, London’s VP,
expects “tremendous visibility for Sir
Georg” around the dates, with lots of
national press and feature profiles. Add
that to the movie buzz, and there’s a
chance to reach a broader market. Says

Classical
KEEPING
SCOR[j;

by Heidi Waleson

Barbero, “When you say ‘classical mu-
sic’ to most people, they think ‘Beetho-
ven’s Ninth."”

To get the record out there, London
is creating a 30-second TV spot that
links Beethoven’s Symphony No. 9 to
pop legends. A few seconds of music by
the likes of Bob Marley or the Police
will be followed by a voice-over: “You
already own these classics. Time to add
another.” The spot will then cut to Solti
vigorously conducting the symphony.
The spot will run on VH1 in the morn-
ings, 50 times a week, for two weeks in
September. Barbero figures that Beet-
hoven is more likely to pick up a wide
audience than the core Solti repertoire
now on the market—he doesn’t see

The Gang’s All Here. PolyGram Classics & Jazz gathers its sales force for its biannual
National Sales Meeting, held in June in New York. Shown, from left, are John Newcott,
regional manager, East Coast, jazz; Gerry Courtney, director of national accounts;
Lynne Hoffman-Engel, senior VP of sales and marketing; Steve Winn, regional director,
East Coast, classics; David Belote, regional manager, Midwest; Dee Ferrick, regional
manager, South; David Neidhart, VP of sales and marketing; and Mark Bodien, regional
manager, West Coast. Longtime veterans celebrating anniversaries were Ferrick,
enjoying her 20th year with the company, and Courtney and Winn, with 15 years each.

ELECTRAFIXION BOWS ON SIRE

(Continued from page 9)

featuring that song, “Lowdown,” and
two nonalbum tracks, “Holy Grail” and
“Land Of The Dying Son,” will go to
college radio. A video of “Burned” will
be serviced to MTV at approximately
the same time. In the UK., “Lowdown”
will be issued on Aug. 29.

According to Zsuzsanna Murphy, a
product manager for EEG, the com-
pany will carefully promote the fact
that McCulloch and Sergeant are work-
ing together again.

“We don’t want this to be perceived
as a reunion of Echo & the Bunnymen,”
she says. “It’s a new band with a new
sound, but we won't hide the fact that
this is Ian and Will’s new band. The
Bunnymen and Ian and Will's solo work
have had a loyal fan base, and we want
to capitalize on it and expand on it.”

Some of those fans are working at re-
tail. “There are people out there, like
me, who are huge Echo & the Bunny-
men fans, and they’ll be really excited
about it,” says Judy Neubauer, director
of retail advertising and promotions for
the 30-store, Simi Valley, Calif.-based
Tempo Music and Video. “The diehard

many impulse purchases for the con-
ductor’s new “Traviata” recording, for
example. And he has hopes for some
help from an upcoming film, “Virtuos-
ity,” which stars Denzel Washington.
The film features a robot whose mem-
ory contains the profiles of all the grea-
test villains in history, such as Hitler
and Attila the Hun, and one good
guy—Sir Georg Solti.

MARTHA ARGERICH ON FIRE:
The Martha Argerich recording of
Rachmaninoff’s Piano Concerto No. 3
with Riceardo Chailly and RSO Ber-
lin mentioned in last week’s column is
not in fact a rerelease, but the first CD
of a live recording made in Berlin in
1982, available before only on pirated
copies. This explosive performance,
Argerich’s only one of the piece (which
she says she will probably never record
again) is coupled with her live 1980 re-
cording of Tchaikovsky’s Piano Con-
certo No. 1 with Kiril Kondrashin and
the Bavarian Radio Orchestra. The
dise will be out on Philips Classics on
Aug. 15.

GOULASH FOR ALL: Qualiton Im-
ports Ltd., which distributes 154 classi-
cal, jazz, blues, world musie, and sound-
track recordings in the U.S,, is holding
its annual sales meeting in Budapest at
the end of August. The Qualiton team
will be exploring its cultural roots in the
home of Hungaroton, its first American
import 33 years ago, and taking in some
Hungarian pastry, in addition to plot-
ting strategy for "95-'96.

IT’S TWINS: One of those 154 Quali-
ton labels, the Swedish Bis, has come
up with its own take on the PolyGram
twofer craze: 10 sets of “Twins,” boxed
sets with two CDs for the price of one.
Two examples: both versions of the Si-
belius violin concerto plus “The Tem-
pest” and a double portion of “Lute Mu-
sic In Venice, 1500-1600” played by

(Continued on page 36)

fans will buy it no matter what, and if
[modern rock] KROQ [Los Angeles]
gets behind it, then it will be a smash.”

For McCulloch and Sergeant to get
back together, the pair had to bury
some ill will that erupted after Sergeant
opted to continue Echo & the Bunny-
men following McCulloch’s departure.

“It was pointless,” McCulloch says of
the band’s decision to carry on. “That’s
why we didn’t speak for four years. I
felt let down. It was the worst idea pos-
sible.”

Now the subject of the McCulloch-
less Bunnymen rarely comes up be-
tween the two. “Will knows it was a mis-
take, and that’s basically it,” McCulloch
says.

The British press has compared
MecCulloch’s path from Echo & the
Bunnymen to solo artist to Electra-
fixion to Bob Mould’s move from
Husker Du to solo artist to Sugar.
McCulloch and Sergeant’s regrouping
actually has more in common with
Jimmy Page & Robert Plant.

Like Led Zeppelin's John Bonham,
the Bunnymen’s drummer, Pete De

Freitas, died (in a 1989 motorcycle acci-
dent), and Bunnymen bassist Les Pat-
tinson wasn't invited to join Electrafix-
ion, just as John Paul Jones wasn’t
asked to be part of the Page and Plant
project.

“I thought it just had to be me and
Will, and that we have to be the obvious
focus,” he says. “That way it could be
something different.”

Yet McCulloch doesn’t necessarily
welcome the comparison of his situation
with Page and Plant. “Will liked Led
Zeppelin, but I never liked them my-
self,” McCulloch says. “I thought all
that kind of music was horrible. From
them to Yes to Genesis, I avoided it like
the plague.”

Besides, when Electrafixion hits the
road—the band will play the Reading
Festival on Aug. 26, tour the UK. as a
support act for the Boo Radleys in
October, and tour the U.S. in
November—it has no plans to perform
any Bunnymen songs, acoustically or
electrically. “Plus, I don’t look like I'm
59,” adds McCulloch, “I look like I'm
26.”
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Monsters 0f Rock Go South; ‘Macarena” Makes Tracks
Nots

OZZY GOES SOUTH: Grammy win-
ning artist Ozzy Osbourne kicks off
his first Latin American tour Aug. 26
at the amphitheater in Monterrey,
Mexico. Among the dates the former
Black Sabbath front man will per-
form are three Monsters of Rock
events that he will headline. Among
the supporting acts appearing at the
Monsters of Rock shows are Alice
Cooper, Faith No More, and Mega-
deth.

Joining Osbourne on his trek south
of the border are former Black Sab-
bath bandmates Geezer Butler
(bass), Deen Castronovo (drums),
and Joe Holmes (guitar). Osbourne’s
Sept. 25 concert at the La Rinconada
Stadium in Caracas, Venezuela, will
be broadcast live to more than 300
record stores in Canada, Japan, and
the U.S. The show will also be seen on
Sony’s JumboTron screen at New
York’s Times Square.

Osbourne’s upcoming Sony album,
“Ozzmosis,” is due to ship Sept. 26.
The record was produced by Michael
Beinhorn (Soul Asylum, Red Hot
Chili Peppers, and Soundgarden).

MORE MACARENA: Let the “Ma-
carena’” cover war begin. Los Del
Mar’s rendition of “Macarena,” a re-
cent No. 1 smash in Canada, has been
picked up for the U.S. by Critique/
BMG. Los Del Mar is a studio outfit
lead by Miami-born singer Wil Ve-
loz. Several major market Anglo sta-
tions have added the record, includ-
ing KIIS-FM Los Angeles, which has
begun rotating the cut along with an
English-language version by the
Bayside Boys that has just been re-

by John Lannert

leased by RCA/BMG. Los Del Rio’s
original track is now at No. 26 with a
bullet on Hot Latin Tracks.

ACOUSTIC EL TRI: Mexico’s pio-
neer rockers, El Tri, are scheduled to
appear on MTV Latino’s “Un-
plugged” program on Saturday (12).
The band will perform tracks from its
latest WEA Latina album, “Una Rola
Para Los Minusvalidos.” Meanwhile,
MTV Latino has been active on other
fronts. The network sold its program
“Conexién” to Channel 4 in Panama

and Channel 9 in Chile. Channel 9 has
also bought “Beavis And Butt-head,”
“Top 20 MTV,” and “Videos Coolisi-
mos.”

MTV Latino has also signed an ad-
vertising deal with shoe manufaec-
turer Adidas that calls for Adidas
spots to run during the channel’s
sports show, “Al Borde.” The pact
marks the first time that Adidas has
participated in a pan-regional TV
campaign in Latin America.

On July 29, MTV Latino announced
its five nominees for Latin video of
the year: “La Ingrata,” Café Tacuba
(Warner Music México); “Circo
Beat,” Fito Paez (Warner Music
Argentina); “Luz, Amor Y Vida,”
Santana (Island); “Mate,” Todos Tus
Muertos (Del Cielito/DBN); and “Dé-
jate Caer,” Los Tres (Sony Music
Chile). The winning video will be re-
vealed Sept. 7 at the MTV Video Mu-

sic Awards. Incidentally, MTV’s top
20 countdown currently sports seven
or eight Spanish-language videos,
about double the count from a year
ago.

ROADWORK: AFG Sigma’s super-
star pop ballad group Los Temerar-
ios are scheduled to headline the
Latin portion of the Fort Bliss Sum-
merfest on Aug. 13 at Fort Bliss in El
Paso, Texas. Also set to appear are
Tejano stars Emilio (EMI Latin) and
La Diferenzia (Arista-Texas), Ve-
disco’s venerable cumbia outfit La
Sonora Dinamita, and Rodven’s
sexy merengue ensemble Las Chicas
Del Can. Sponsored by Marlboro Mu-
sic, the show will be produced by Car-
denas, Ferniandez & Associates.
Marlboro and CFA are teaming, as
well, at the Colorado State Fair Aug.
20, where label Balboa’s star, singer/

Soda Stéreo’s ‘Sueio’ Becomes Reality
Argentinian Rock Group Finally Debuts On BMG

Il BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—Two years after
signing a million-dollar contract with
BMG Argentina, superstar trio Soda
Stéreo finally has delivered “Suefio
Stéreo,” a sophisticated set that once
again establishes the group as the pre-
mier pop/rock act in Argentina.

“One of [the] initial ideas,” says front
man, multi-instrumentalist, and com-
poser Gustavo Cerati, “was to use clas-
sical instruments, such as live strings,
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and mix them with electronic effects,
such as samplers. The result is not
100% techno, trance, or rock, but the
album covers all of those styles.”

BMG’s A&R director Luis
D’Artagnan Sarmiento says the label
shipped 50,000 copies in June, adding
that he expected the record to quickly
reach platinum (60,000 units sold). On
June 29, BMG introduced the album to
various domestic and international me-
dia via an extravagant midday bash
that boasted an outstanding perform-
ance by Cerati and his bandmates, Zeta
(bass) and Charly Alberti (drums).

So far, the album’s first single, “Ella
Usé Mi Cabeza Como Un Revélver,”
has become a radio smash in Argentina.
Equally popular is the song’s video,
which rose No. 6-4 on MTV Latino’s
July 28 Top 20.

Recorded in Buenos Aires and Lon-
don, Soda Stéreo’s seventh album
teems with well-crafted songs that
steer clear of the familiar verse/chorus/
verse structure, yet are still commer-
cially viable.

Alberti says the production of the al-
bum, which was interrupted last year
by the death of Zeta’s son in a car acci-
dent, was an arduous task fraught with
“many moments of indecision and great
doubt surrounding our meeting after
two years without playing together. We
ended up with renewed enthusiasm and
more songs than ever before.”

To hasten the album’s completion,
the band decided to escape domestic
distractions in Buenos Aires by travel-
ing to London, where they laid down
the vocals and mixed the record.

“We understood what the record was
really about when we got to London,”
says Cerati, “because up to then it was
just a handful of songs that never
seemed to get finished.”

SODA STEREO

While in London, Soda Stéreo con-
tacted club DJs and producers in an ef-
fort to bone up on the latest remixing
techniques. Ace producer Paul Oaken-
fold has promised to work with the
group, although no recording dates
have been confirmed.

“Sueno Stéreo” is set to drop Aug.
15 in the U.S,, and that country is
also a potential stop in the band’s in-
augural trek throughout Latin
America. Touring plans, however,
depend whether the group decides
to embark on an extensive tour or a
series of shorter stints.

“We are on the defensive because
we still remember how our last tour
pulled us apart,” says Cerati. “Our
first wish is to tour [for] four weeks,
take a few days off, and then begin
another leg of the tour.”

songwriter Joan Sebastian, is
booked to top a bill of Latino perform-
ers. Rounding out the lineup are Emi-
lio, Melody/Fonovisa’s noted mariachi
songstress Beatriz Adriana, and
Balboa’s solid regional Mexican act
Banda La Costefia.

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
S AGUA DULCE, AGUA SALA (PSO Ltd., ASCAP/Foreign
Imported, BMI/NM8, ASCAP)
28 AUNQUE ME DUELA EL ALMA (Musart, ASCAP)
39 CONFESION DE AMOR (Copyright Control)
31 CONOCI A TU ESPOSO {(Copyright Control)
37 CORAZON DE ANGEL (Copyright Control)
9 DIME LA VERDAD (SUCH A MYSTERY) {(Copyright
Control)
24 DIVINO AMOR {Copyright Controf)
33 EL DINERO (Copyright Control)
21 EL EJEMPLO (Tigres Del Norte, BMI)
29 EL GATO DE CHIHUAHUA (Garmex, BMI)
3 EL PALO (BMG Songs, ASCAP)
12 ESPERANDOTE (Nota, ASCAP)
40 ESTAREMOS JUNTOS (Insignia, ASCAP/Mundo Nuevo,
SESAC/Famous. ASCAP)
10 GATA SIN LUNA (Don Cat, ASCAP)
32 HASTA QUE AMANEZCA (Vander, ASCAP)
2 | COULD FALL IN LOVE (Sony Tunes, ASCAP/Yellow
Elephant, ASCAP/Sony, ASCAP)
19 LA TRAMPA (Fonovisa, SESAC)
26 MACARENA (Copyright Control)
20 MAGIA (Emoa, ASCAP)
18 M1 CHICA IDEAL (Copyright Control)
30 MUJER PROHIBIDA (Uni Musica, ASCAP)
7 NADIE (Mafiola, ASCAP/Larrinaga, ASCAP/Warner
Chappell, ASCAP)
8 NO HA PARADO DE LLOVER (Copyright Contro)
17 NO ME DEJES (Famous, ASCAP/Insignia, ASCAP)
27 NO PUEDO VIVIR SIN TI (Peer Int'l., BMI)
36 NOTENGO DINERO (BMG Songs, ASCAP)
6 0JOS QUE HAN LLORADO (EI Conquistador, 8MI)
13 PARA ESTAR CONTIGO {Livi Music, ASCAP/JKMC.
ASCAP)
22 PARECE QUE NO (Marfre, BMI)
38 PERO NO (Sesac)
16 PRESUMIDAS S.A. (Vander, ASCAP)
11 QUIEN SOY YO SIN ELLA (QUEM SOU EU SEM ELA)
(Peer Music Ltd., BMI)
23 SITE VAS (Copyright Control)
15 TAL PARA CUAL (De Luna, BMI)
14 TE CONOZCO BIEN (EMOA, ASCAP)
34 TUERES MI REFUGIO (Copyright Control)
25 TUERES (Arista-Texas Music, ASCAP)
1 TUSOLO TU (Peer Int'l., BMI)
4 UNA MUJER COMO TU (Mas Latin, SESAC)
35 YA (Golden Sands, ASCAP)

MUSIC4,
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ASK FOR MARTHA
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Hot Latin Tracks.

FOR WEEK ENDING AUGUST 12, 1995

g
Broadcast Data Systems

mﬁ‘ﬂfp‘

HERMANS ROSARIO

COMPILED FROM A NATIONAL SAMPLE OF AiR LA UPPLIED BY BROADCAST
=z DATA SYSTEMS' RADIO TRACK SERVICE. 94 LA MUSIC STATIONS ARE
N, «| g O E ELECTRONICALLY MONITORED 24 HOURS A AY 7 DAYS A WEEK
24| 2u | 2Q | €2 | ARTIST TITLE
2| 3% | wx | 2O LABEL/DISTRIBUTING LABEL PRODUCER {SONGWRITER)
* A NO, Tx %%
1 1 1 5 SELENA ¢ TU SOLOTU
EMI LATIN 4 weeks at No, | J.HERNANDEZ {F.VALDEZ LEAL}
@ 3 2 7 SELENA 4 | COULD FALL IN LOVE
EMI LATIN K.THOMAS (K.THOMAS)
3 4 4 5 JUAN GABRIEL EL PALO
ARIOLA/BMG JUAN GABRIEL (JUAN GABRIEL,
4 ) 3 14 M. A. SOLIS Y LOS BUKIS UNA MUJER COMO TU
FONQVISA M.A.SOLIS (M.A.SOLIS)
5 5 5 g JULIO IGLESIAS ¢ AGUA DULCE, AGUA SALA
SONY R.ARCUSA (DONATO,ESTEFANO,BATT}
6 6 7 A BRONCO 0JOS QUE HAN LLORADO
FONOVISA BRONCO (J.G.ESPARZA)
7 71 6 | 12 | LAMAFIA & NADIE
SONY M.LICHTENBERGER JR. (A.LARRINAGA)
8 | 8| g | g | MANA & NO HA PARADO DE LLOVER
WEA LATINA FHER A GDNZALES (FHER A.GONZALES)
9 q 11 6 MARTA SANCHEZ & DIME LA VERDAD
POLYGRAM LATINOQ C.DE WALDEN,M.DI CARLO (C.DE WALDEN,M.DI CARLO,M.HARRIS) |
15 18 5 EDNITA NAZARIO GATA SIN LUNA
Ew LATIN K.C.PORTER.E NAZARIO (LA, ARQUEZ‘
1l | | 7 | LosFucvos . QU!EN SOY YO SIN ELLA
RODVEN MQTTA {7 DI s;AMARﬁﬂ
* % * AIRPOWER * % %
TITO ROJAS ESPERANDOTE
19 2 3 MP. J.MERCED (A.BARONI} . |
13 14 13 & LIBERACION PARA ESTAR CONTIGO
FONOVISA D.CHAVEZ MORENQ (R.LIVI R.PEREZ)
14 13 10 11 MARC ANTHONY TE CONOZCO BIEN
SOHO LATINO/SONY S.GEORGE (0.ALFANNO)
15 12 12 8 TIRANOS DEL NORTE TAL PARA CUAL
FONOVISA J.MARTINEZ PARA (L.PEREZ)
16 1 9 10 BANDA ZETA PRESUMIDAS S.A.
FONOVISA ZE LUIS {ZE LUIS)
17 17 2 6 THE BARRIO BOYZZ & NO ME DEJES
L d § SBK/EMI LATIN K.C.PORTER (M.FLORES)
BANDA MACHOS MI CHICA IDEAL
NEW » 1 FONQVISA J.ALFARQ (H.ORTIZ)
i ANA BARBARA LA TRAMPA
NEW» ) MUSIVISA/FONOVISA A.PASTOR (F.BARRIENTQS)
JERRY RIVERA MAGIA
20 19 10 SONY C.SOTTO (0.ALFANNO)
21| 18| 15| 8 | LOS TIGRES DEL NORTE EL EJEMPLO
FONOVISA T.N. INC. (T.BELLO}
@ 29 20 11 INTOCABLE PARECE QUE NO
EMI LATIN J.LAYALA (J.MARTINEZ)
PEDRO FERNANDEZ SI TE VAS
21 21 6 POLYGRAM LATINO M.SOMONTE (P.FERNANDEZ)
PORTO LATINO DIVINO AMOR
NEW » 1 RODVEN R.ENCARNACION (R.BARRERA)
LA DIFERENZIA TU ERES
29 3 3 ARISTA-TEXAS/BMG M.MORALES,R.MORALES (M.C.SPINDOLA)
25 31 3 LOS DEL RIO MACARENA
ARIOLA/BMG LOS DEL RIO (A.ROMERQ MONGE,R.RUIZ)
27 = 2 LOS HUMILDES HNOS. AYALA NO PUEDO VIVIR SIN TI
FONOVISA E ELIZONDQ (A.CHAVEZ)
28 16 16 13 VICENTE FERNANDEZ AUNQUE ME DUELA EL ALMA
SONY P.RAMIREZ (J.SEBASTIAN}
31 27 Il LOS HURACANES DEL NORTE EL GATO DE CHIHUAHUA
UNICO/FONOVISA G.GARCIA (M.RUBALCAVA)
HECTOR TRICOCHE MUJER PROHIBIDA
28 1 — [ 2 | ropven VURRUTIA(COELACIVA)
VICENTE FERNANDEZ CONOQCI A TU ESPOSO
NEW » 1 P.RAMIREZ (M.URIETA)
GRACIELA BELTRAN HASTA QUE AMANEZCA
NEW » 1 EMI LATI R.GUADARRAMA (J.SEBASTIAN)
LOS CAMINANTES EL DINERO
@ NEW » 1 LUNA/FONOQVISA A.DE LUNA (P.GARZA)
CLAUDIO & TU ERES MI REFUGIO
3 . 2 RODVEN R.PEREZ BOTIJA (R.PEREZ BOTLIA)
EMILIO & YA
3 32 30 12 EMI LATIN R.NAVAIRA (R.NAVAIRA)
36 30 o 2 ANA GABRIEL NO TENGO DINERQO
SONY A.GABRIEL (JUAN GABRIEL)
37 2% 29 7 LOS MIER CORAZON DE ANGEL
FONOVISA LOS MIER (J.MARIA LOBO)
JAILENE & PERO NO
38 3 3 EMI LATIN B.CEPEDA (C.MOSQUEA)
RITMO ROJO CONFESION DE AMOR
NEW » 1 FONORAMA/FONOVISA 'NOT LISTED (J.QLIVER)
40 23 8 MILLIE & ESTAREMOS JUNTOS

K.C.PORTER (K.C.PORTER,M.FLORES)
REGIONAL MEXICAN

EMI LATIN

TROPICAL/SALSA

28 STATIONS 18 STATIONS 54 STATIONS
1 EDNITA NAZARIO EMI LATIN 1 TITO ROJAS M.P. 1 SELENA EMI LATIN
GATA SIN LUNA ESPERANDOTE TU SOLO TU

2 MANA WEA LATINA
NO HA PARADO DE LLOVER

3 SELENA EMI LATIN
| COULD FALL IN LOVE

4 MARTA SANCHEZ POLYGRAM
LATINO DIME LA VERDAD

5 JULIO IGLESIAS sony
AGUA DULCE, AGUA SALA

6 PORTO LATINO RODVEN
DIVINO AMOR

7 THE BARRIO BOYZZ SBK/EMI
LATIN NO ME DEJES

8 WILKINS RCA/BMG
QUE HAS HECHO DE M

9 CLAUDIO RODVEN
TU ERES M! REFUGIO

10 JULIAN WEA LATINA

2 MARC ANTHONY SOHO LATI-
NO/SONY TE CONOZCO BIEN
3 JERRY RIVERA sONY

MAGIA
4 HECTOR TRICOCHE ROD-
VEN MUJER PROHIBIDA
5 SELENA EMI LATIN
1 COULD FALL IN LOVE
6 JAILENE EMI LATIN
PERO NO
7 ZONA ROJA MAX/SONY
POR TU CULPA
8 OLGA TANON WEA LATINA
AUN PIENSO EN TI
9 MARTA SANCHEZ POLYGRAM
LATINO DIME LA VERDAD
10 REY RUIZ soNy

2 JUAN GABRIEL ARIOLA/BMG
EL PALO

3 BRONCO FONOVISA
0J0S QUE HAN LLORADO

4 LA MAFIA soNY
NADIE

5 M. A. SOLIS Y LOS BUKIS
FONOVISA UNA MUJER...

6 TIRANOS DEL NORTE FONO-
visA TAL PARA CUAL

7 LIBERACION FONOVISA
PARA ESTAR CONTIGO

8 LOS FUGITIVOS RODVEN
QUIEN SOY YO SIN ELLA

9 BANDA ZETA FONOVISA
PRESUMIDAS S.A.

10 BANDA MACHOS FONOVISA

EN LAS NUBES MINTIENDO MI CHICA IDEAL
11 CHARLIE MASSO sony 11 KINITO MENDEZ EMI LATIN 11 SELENA EMI LATIN
AUNQUE TU NO ESTES LA PEGUE | COULD FALL IN LOVE

12 DONATO & ESTEFANO SONY

12 EDNITA NAZARIO EMI LATIN

12 LOS TIGRES DEL NORTE

SINTI GATA SIN LUNA FONoVISA EL EJEMPLO
13 MILLIE EMI( LATIN 13 LOS HERMANOS ROSARIO 13 ANA BARBARA
ESTAREMOS JUNTOS KAREN/POLYGRAM LATINO LA.. MUSIVISA/FONOVISA LA...

14 M. A. SOLIS Y LOS BUKIS
FONOVISA UNA MUJER...
15 MYRIAM HERNANDEZ WEA
LATINA NO HACE FALTA. ..

14 CARLOS ALBERTO J&N/EMI
LATIN COMO UNA PELICULA

15 THE BARRIO BOYZZ SBK/EM!
LATIN NO ME DEJES

14 INTOCABLE EM) LATIN
PARECE QUE NO

15 LOS HUMILDES HNOS,
AYALA FONOVISA NO...

Records showling an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart

93-01

“Bistibuid

O

for more than 20 weeks will not receive a bullet, even if it registers an |ncrease in detections Airpower awarded to those records which attain
600 detections for the first time. If two records are tied in number of g%vs the record being played on more stations is placed first. Records
below the top 20 are removed from the chart after 26 weeks. © 1995 Billboard/BPI Communications, Inc.
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Songwriters & Publishers

ARTISTS & MUSIC

Cherry Lane Expands Its Pickings
Print Division Head Targets New Products

HEBY IRV LICHTMAN

NEW YORK—When Ted Piechocinski,
a lawyer who set his sights on a music
publishing career, came aboard Cherry
Lane Music a year ago as chief of the
print division, he says he spent a good
deal of time reviewing the company’s
“varied roster and existing works to
determine the di-
rections to proceed
in (in] the future.”

According to
Piechocinski, “Two
areas in which we
definitely are ex-
panding our pres-
ence are in the
areas of keyboard
and educational
products.” Piechocinski served as the city
of Cleveland’s assistant director of law
before joining Cherry Lane.

Inrecent years, Cherry Lane has seen
itself as an innovator in the development
and establishment of standards for “play
it like it is” transcriptions of music by

PIECHOCINSKI

superstar acts. Among the stellar names
published are Metallica, Guns N’ Roses,
Van Halen, Joe Satriani, Soundgarden,
and Sepultura.

“While we certainly continue to feel
that our expertise in presenting ‘play it
like it is’ folios of leading rock artists is
extremely important from a domestic
and international sales standpoint, we
are taking definite steps to further
expand and broaden our overall base of
artists, genres covered, and catalog selec-
tions available,” says Piechocinski.

Hardly limited to a single genre of
music, Cherry Lane already commands
attention in pop and country, including
print-music representation of such acts
as Barbra Streisand, Bonnie Raitt,
Lenny Kravitz, Roxette, Johnny Cash,
Hal Ketchum, Liz Story, and John
Denver.

Regarding keyboard projects,
Piechocinski will develop more folios
along the lines of its long-standing series
of Erroll Garner jazz piano folios. He
says Cherry Lane will continue to “use
his jazz influence as the cornerstone of

EET T

General Public has signed an exclusive global co-publishing arrangement with

Famous Music. Shown after a recent appearance by the group at the Palace in

Los Angeles, from left, are band manager Jon Blaufarb, Charlery, and Famous

Music president Ira Jaffe. General Public is on a summer tour of the U.S. for the
first time in nine years in support of its new album, “Rub It Better.”

our jazz piano offerings as we expand this
category.”

“Similarly, we have long had a strong
base of educational-type products, such
as our ‘Riff By Riff series of books cover-
ing top rock artists, that serve to analyze
and present all of the distinctive riffs of
the artists.”

The response has been strong enough,
Piechocinski adds, to begin developing
audio/folio packages that explore, for gui-
tarists and pianists, particular genres of
music, such as blues, jazz, and rock. The
series is called “The Great Riffs Series.”

Top among Cherry Lane’s matching
folio sellers in the last year has been
Soundgarden’s “Superunknown,” which
Piechocinski says has sold 20,000 copies,
an amount that constitutes a hit in the
music print field. “We hit that kind of
Seattle grunge nerve. We tapped into the
group at the right time. We did the deal
in °89, and while the first two matching
folios did well, they really took off with
‘Superunknown.””

While Piechocinski says the music
print consumer is “willing and eager to
support a wide variety of music print
formats and packaging,” he continues
to soberly view the “skyrocketing costs
of raw paper, the bane of all kinds of
printed products worldwide.” He raised
that point recently in a Billboard
Spotlight special section on music pub-
lishing. “It is a delicate balance between
continuing to present attractive folios
that include, in today’s competitive
market, four-color photo pages and
graphics with reasonable price pointing
that does not unduly place the burden of
rising costs on consumers,” he said in
the Spotlight article (Billboard, June 3).

Piechocinski, whose musical back-
ground includes a stint from 1975-78 as a
saxophonist and arranger with an Army
band in what was then West Berlin, says

~ that “one of the most exciting aspects of

my job is to be listening and exploring
artists in rock one minute, pop the next,
followed by jazz and classical repertoire

... Through these kinds of concerted
efforts and development discussions and
sessions with my in-house A& R staff, we
are constantly expanding our roster and
areas of product development.”

“Please Send Me Someone
To Love”
Published by EMI-Blackwood
(under license from ATV
Music) (BMD

Austin, Texas-based singer/songwriter
Stephen Bruton isknounasa
“somguriter’s songwriter” and a world-
class guitarist. On his new dos records
album “Right On Time,” Bruton decid-
ed to include the Percy Mayfield clas-
sic “Send Me Someone To Love.” The
song was first recorded by Mayfield
and topped Billboard’s R&B chart in
1950. In 1957 the Moonglows took it to
No. 5 on the R&B chart and No. 73 on
Billboard’s pop singles chart. It was cut
again in 1961 by Wade Flemons, peak-
ing at No. 20.

THEY'RE PLAYING

“] was introduced to the song
through Geoff Muldaur, who used to
sing the song,” says Stephen Bruton,
referring to Muldaur’s stint with the

Better Days band. “What —

prompted me to do the song
was I have a friend who is an
actor, Peter Coyote. He
came to a sound check of
mine in Northern California,
and he just yelled the song
[title]. So we started doing the
song during sound checks. I
remembered what a great song it
was, and with me doing the solo
album, I had gotten more and more
confident in my singing. Not that I'm
a great singer, but it just fit the mood
of my shows.

MY SONG’

W oA NS

“T just love the melody and all the
chords. It didn’t feel like I was doing
someone else’s song. It felt like part
of my material, as great songs kind of
lend themselves to whatever you
want them [to]. They’re cha-

meleon-like. Actually, I had

written a song a long time ago

that was real similar to it, but

when I played the two side by

side, I [said), ‘You know what?
On my album I think I'm going
to do “Please Send Me Someone

To Love” because it added to what's
going on on the album.’

“Tt didn’t sound like I suddenly took
a left. It just seemed like a continua-
tion of the same album, and that’s the
reason I did it.”

NO.T SONG CREDITS

TITLE -

VOB OIT B

- U B LS HE e

HOT 100 SINGLES
WATERFALLS - Organized Noize, Marqueze Etheridge, Lisa Lopes * Organized

Noize/BMI, Stiff

hirt/BMI, Belt Star/BMI, Tizbiz/ASCAP, Pebbitone/ASCAP

HOT COUNTRY SINGLES & TRACKS
| DIDN'T KNOW MY OWN STRENGTH « Rick Bowles, Robert Byrne * Maypop/BMI,
Nineteenth Hole/BMI, Bellarmine/BMI

HOT R&B SINGLES
ONE MORE CHANCE « The Notorious B.I.G. * Big Poppa/ASCAP, Justin/ASCAP, EMI
April/ASCAP

HOT RAP SINGLES
ONE MORE CHANCE - The Notorious B.|.G. * Big Poppa/ASCAP, Justin/ASCAP, EMI
April/ASCAP

HOT LATIN TRACKS
TU SOLO TU + Felipe Valdez Leal * Peer Int'l./BMI

La Cienega’s Case Leaves
Copyright Issue Unresolved

L THE WAY: With support from
music publisher groups and licensing
organizations, the U.S. Supreme Court
is being asked to turn aside a 9th U.S.
Circuit Court of Appeals ruling that held
that release of recordings was a publica-
tion of a recorded work, putting that
work in the public domain unless federal
statutory protection has been secured.

That’s not the way it should work,
say legal representatives of La
Cienega Music, which filed a copy-
right infringement suit against the
rock band ZZ Top, claiming that its
1974 hit “La Grange” was an infringe-
ment on John Lee Hooker’s “Boogie
Chillen.” The latter was first released
on record in 1948 and registered for
copyright in 1967, the music publish-
er claims. A

community, the U.S. Justice De-
partment has given its OK for perfor-
mance right groups ASCAP, BMI,
and SESAC to jointly discuss respons-
es to HR 789, a bill introduced by U.S.
Rep. James Sensenbrenner, R-Wis.,
that would grant new exemptions to
copyright liability for restaurants,
among other music licensees.

“This decision by the Justice
Department clears any issues concern-
ing the ability of the performing right
organizations to jointly respond to HR
789,” reads a joint statement from BMI
president/CEO Francis Preston,
ASCAP president/chairman Marilyn
Bergman, and SESAC vice chairman
Vincent Candilora. These groups
have entered into negotiations with the

restaurant in-

U.S. district dustry and
court in Cali- others who spon-
fornia dis- sor HR 789, at

missed the suit
in 1992 and in-
validated the
“Boogie Chil-

Words&-Music

the request of
congressman
g Carlos Moor-
head, chairman

len” copyright
because the
song had been
released on rec-
ord before it was registered for copy-
right and because a formal copyright
notice was not affixed to each record
distributed.

This decision was affirmed for the
most part by the federal appeals court.
La Cienega Music, as well as its indus-
try supporters, argue that the appeal
court’s ruling “completely contradicts
the music industry’s established prac-
tice of releasing records without first
securing federal copyright protection
forthe song” and says it has court deci-
sions to back up its claim.

The Supreme Court is expected to
decide in the fall whether to hear the
appeal. At the July 10 annual meeting
in New York of the National Music
Publishers’ Assn., officials cited the
case as one of the major unresolved
issues facing the music publishing
community.

As for La Cienega Music, it is op-
erated in Los Angeles by Bernard
Besman, 82, who is credited with dis-
covering and recording Hooker in
1948. He has published 600 songs by
more than 20 other artists, including
Todd Rhodes, Milt Jackson, and
Sonny Stitt.

IN ANOTHER DEVELOPMENT
of interest to the musie publishing

by Irv Lichtman

of the House
subcommittee
overseeing intel-
lectual property.

NEW ASCAPPANEL MEMBER:
Radio personality/producer Felix
Hernandez is now a member of
ASCAP’s pop awards panel. The
panel, with six members who are not
members of the performing right
society, make annual monetary
awards to ASCAP writer members
whose works are performed substan-
tially in media not surveyed by
ASCAP, as well as members whose
catalogs have what ASCAP calls
“unique prestige value.” He replaces
Bob Jones, another New York-area
radio personality, who had served on
the panel for 10 years. Other pan-
elists include Peter Filichia,
William Ivey, Peter Keepnews,
Peter Stone, and Billboard’s senior
talent editor, Melinda Newman.

PRINT ON PRINT: The following
are the best-selling folios from Music
Sales Corp.:
1. Eric Clapton, “A Life In The
Blues” (guitar tab).
2. Bob Dylan, “MTV Unplugged.”
3. Pink Floyd, “The Division Bell”
(guitar tab and piano/vocal editions).
4. “West Side Story: The Songs.”
5. John Lee Hooker, “Vital
Blues Guitar.”
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Music Video

ARTISTS & MUSIC

Oklahoma, Bosnia Aid From Videos
Alan, Hisham Proof Of Industry’s Generosity

M BY DOUGLAS REECE

LOS ANGELES—Philanthropy is
very much alive in the music video
industry. Two examples are clips by
new age musician Hisham and inde-
pendent folk-rock act Joseph Alan
that aim to raise funds for vietims of
the Bosnian war and the Oklahoma
City bombing, respectively.

Both videos address turmoil in
different parts of
the world, yet
they share an in-
terest in remind-
ing us how inno-
cent children
often end up as
the vietims of
adult politics.

Alan’s  clip,
‘“Oklahoma’s
Burning,” lacks the support of an
established label or the star power
of other high-profile charity proj-
ects. However, Three and Seven
Productions, which produced the
clip, is still managing to make head-
way with its first effort, known as
the Memory Project.

With the goal of constructing a
new Oklahoma City memorial day-
care center, the company has mo-
ved quickly to raise funds through
the sale of Alan’s CD single.

Three and Seven debuted the
video in Oklahoma City on July 22
at the Healing The Heartland bene-
fit concert.

For the clip, Three and Seven
president David Tenenbaum em-
ployed friend and short-film direc-
tor Andrew Nisker.

Nisker says his experience with
guerrilla filmmaking came in handy
during production, which took place
in Toronto from May 31 to June 20.

Pooling donations from Reuters,
Kodak, and animator Ben Hillman,
Nisker assembled what he de-
seribes as a “three-in-one video,”
consisting of news footage, per-
formance shots of Alan, and anima-
tion.

Alan,

HISHAM

who collaborated with

Nisker on the look of the clip, says,

Sweet Sensations. Zoo Entertainment artist Matthew Sweet is shown here

“I find that a lot of things run with
hidden agendas. This web has been
created, and the children end up be-
ing the flies. They get caught, and
then they get the worst of it, and
that breaks my heart.”

The Tower Records chain, which
is carrying the single, has pledged
$1 per unit sold, while Bayside Dis-
tributors are donating 25 cents per
unit to the Memory Project.

Another attempt at raising funds
for children in need is being under-
taken by TFM Records recording
artist Hisham. The clip for “World
Of Absence,” the title track from
the musician’s latest album, is tied
into a project designed to provide
relief to the war-stricken children of
Bosnia.

The video was shot by horror film
director Bill Sachs, who took a
somewhat similar approach to that
of the Alan clip.

Using news footage that was pro-
vided by the United Nations Bosnia
Delegation, Sachs interspersed
graphic images of burning build-
ings, fatally injured children, and
other war imagery with perform-
ance footage of Hisham taken on a
“war-torn” Los Angeles sound

stage.

Broadcasters who play the clip
will be asked to show a special 800
number that will enable viewers to
purchase prepaid calling cards. Tel-
ephone calling-card company Life-
saver Communications has agreed
to donate 25% of the revenue gener-
ated by these cards to Children Un-
der Siege, a group dedicated to dis-
tributing funds to Bosnia’s children

life

music - for

love

THE MEMORY PROJECT LOGO

through organizations such as Uni-
cef, the Red Cross, and Doctors
Without Borders.

Additionally, Hisham will donate
part of his royalties to the fund.

Hisham, speaking of how the
plight of Bosnia’s children has re-
ceived little notice, says, “People
have been saddened, they've been
shocked, and yet they haven’t done
much to help. These children are
suffering horribly, through no fault
of their own.”

PRODUCTION NOTES

LOS ANGELES

Jake Scott is the eye behind
Bush’s “Comedown” clip.

Jason Matzner and Brendan
Lambe co-directed Jezebelle’s
“Testosterone” clip. The video was
produced by Roger Roth of Water-
line Pictures, and Lawrence Sher
directed photography.

NASHVILLE
Tracy Lawrence’s “If The World
Had A Front Porch” video was shot
by Marc Ball, and Anne Grace pro-
duced. Denver Collins directed
photography on the Scene Three
production.

performing his new video “We're The Same” with actresses from the shoot.
Pictured, from left, are Sweet, Tami Moss, Seana Sears, and Amy Raasch.

NEW YORK

Jeff Kennedy directed Red Hot
Lover Tone’s “Wanna Make Moves”
video for Blast.

Director Richard Murray recently
shot the “Confession” eclip for TVT
modern rock act Birdbrain. The
voyeurist-themed video was produced
by Aaron Kosta. Wells Hacket di-
rected photography for the Notorious
Pictures production.

Grover’s debut clip “Yeah, I'm
Dumb’ was directed by Norwood
Cheeks of Moxy Music.

Otis & Shugg’s new video “Keep It
On Real” was directed by Guy Guillet.
Steven Hens produced the Interscope
act’s clip, and Neil Shapiro directed
photography.

OTHER CITIES

Tryan George lensed the track
“Purple Barrel” for Dirt Merchants in
Boston. The clip is a production of
Smash Films.

Megadeth’s “Reckoning Day” video
was shot at various tour locations by di-
rector Jerry Behrens. Michelle Pea-
cock produced.

Kamala Dawson directed the bene-
fit clip “Addams Mountain” for Canyon
Cove Entertainment. Proceeds from
the clip, which features Greg Morris,
Kamala Dawson, Bart Braverman,
and Addam Thompson, will benefit
needy families in the San Bernadino
Mountains in Southern California.

Neil Pollock is the eye behind
Letters To Cleo’s “Awake” clip, while
Nicole Hirsch produced.

Sonia Dada’s “Planes & Satellites”
clip was shot by director Mick Hag-
gerty in New Mexico.

Jamiroquai Clip A Bust;
CMT Herd Heads South

HIGH TIMES: Jamiroquai singer
Jay K has rerecorded the controver-
sial lyrics of his U.S. club hit “Re-
turn Of The Space Cowboy” for its
video release. Some U.S. video out-
lets have expressed concern about an
earlier edit of the clip, which could
be interpreted as endorsing the use
of marijuana.

“We're having a lot of trouble get-
ting it played in the U.S.,” says Jay
K. “The controversy has a lot to do
with pot and, to some extent, the
freedom to choose whether or not to
use it. The song has lots of meanings,
but that seems to be the one that peo-
ple are focusing on.”

After an initially weary
reaction to the clip’s first
edit, Jay K went into the
studio and rerecorded
part of the vocals.

For the video edit, the
word “cheeba,” which is
slang for marijuana, was
changed to “freeba.” The
lyric “gotta get high” was
changed to “gotta get sly.”

In addition, marijuana
leaves that appear in the
video have been digitally
blurred so that they are
not recognizable in the
new clip.

“It’s a good video, and 1
just want to make sure
that it gets played,” says
Jay K. “I'm not saying
that people should go out
and stick needles in their
arms, but I feel that I should be al-
lowed to say what I want to say.”

MOO-VING ON: Has Country Mu-
sic Television spent too much time
out in the pasture? Flying cows are
painted on the sides of its truck,
which is fitted with video monitors
and is being used to promote the
channel to new regions. The CMT
Dance Ranch Truck headed to South
America on July 29, where it is
scheduled to tour for the next three
months. The first stop is Rio de Jan-
eiro, Brazil, where the 49-foot truck
will hook up with a popular Brazilian
country music band. Other planned
stops include Sao Paulo, Barueri,
and Campinas.

The unusual promotion is part of
CMT'’s effort to bolster awareness of
its recently launched programming in
the area (Billboard, July 1).

Back in the U.S.,, CMT and sister
country network The Nashville Net-
work are using a special “shrink
wrap” technique to turn two buses
into massive mobile billboards. Buses
in New York City and Chicago are
being wrapped in transparent vinyl
that contains advertisements for the
country channels. Those infamous
flying cows and the CMT logo will ap-
pear on one side of the bus, while
TNN'’s logo and pictures of various
country acts will adorn the other.

OUT AND ABOUT: The Pet Shop
Boys have ditched their infamous
sexual ambiguity in favor of highly
homoerotic, in-your-face imagery for

THE

by Brett
Atwood

their latest clip, “Paninaro '95.” Se-
minude male dancers strut around
the aloof act, who appear to be obliv-
ious to the same-sex couples embrac-
ing around them. Perhaps the most
controversial scene in the club elip is
a brief shot of two males engaged in
a mock sex act. The clip, which was
directed by Howard Greenhalgh for
Why Not Films, promotes a remixed
version of the song, which originally
appeared on the 1986 album “Disco.”

DEADLY DANCING: Dead Can
Dance singer Lisa Gerrard says
that she was initially “a bit worried”
to pass creative control of her first
solo videoclip, “Sanvean,”
to director Nigel Grier-
son.

“I'm learning not to get
in the way of other people’s
creativity,” says Gerrard.

The video, produced by
Daniel Fleet, is shot in
grainy black and white and
depicts a woman in her
bridal gown wandering
aimlessly through natural
settings. Her emotions
range from elation to sor-
row, and a mysterious child
observes her madness.

“I gave Nigel the free-
dom to shoot ‘Sanvean’ his
own way,” says Gerrard.
“I am very much at ease
with his concept. The song
is about physical separa-
tion and the internal reun-
ion that follows it. Nigel chose to in-
terpret the song differently. He saw
the song as a symbol of the stereo-
types that women face. “We face a
lot of pressure to live a very fairy-
tale type of existence. We are sup-
posed to just get married, and every-
thing will be fine. In reality, mar-
riage is one of the most difficult
experiences of human relations that
one can ever have. This video’s mes-
sage is that marriage is an old ritual
that supports an untrue stereotype
that can be very destructive.”

RYDER ROCKS ON: Actress Win-
ona Ryder will direct the video for
Victoria Williams’ cover of Spirit’s
“Nature’s Way.” Williams will tour
with Ryder’s boyfriend, Dave
Pirner, and his band, Soul Asylum,
later this year.

REEL NEWS: Dodonna Bicknell
has been named head of production
at Epoch Films ... Director Paul
Taylor joins Clifton, N.J.-based
Public Pictures ... Music-video di-
rector Scott Lloyd Davies joins
Canyon Pictures . . . Director of pho-
tography Denver Collins joins
Scene Three.

MARCELLO ON THE MOVE:
MCA senior director of video promo-
tion Pam Marcello joins Virgin for
VP of video promotion duties.
Former Eastwest manager of video
promotion Dennis Boerner replaces
Marcello’s vacant MCA video promo
slot.
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FOR WEEK ENDING JULY 30, 1995

Billboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* & NEW ADDS # * LISTINGS SUBMITTED BY THE QUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

X |

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 D’angelo, Brown Sugar
2 The Notorious B.I.G., One More Chance
3 Mary J. Blige, You Bring Me Joy
4 Brandy, Best Friend
5 Total, Can't You See
6 Brian McKnight, On The Down Low
7 2Pac, So Many Tears
8 TLC, wWaterfalls
9 Mokenstef, He's Mine
10 Michael Jackson & Janet Jackson, Scream
11 Jodeci, Freek 'n You
12 Faith, You Used To Love Me
13 After 7, 'Til You Do Me Right
14 Shaggy, Boombastic
15 Xscape, Feels So Good
16 Jody Watley, Affection
17 Ini Kamoze, Listen Me Tic
18 Monica, Don't Take It Personal
19 Montell Jordan, Somethin’ 4 Da Honeyz
20 Brownstone, | Can't Tell You Why
21 Brownstone, If You Love Me
22 Tina Moore, Never Gonna Let You Go
23 Tony Thompson, | Wanna Love Like That
24 The Whispers, Come On Home
25 Patra, Pull Up To The Bumper
26 Pure Soul, We Must Be In Love
27 Dionne Farris, | Know
28 Impromp2, Enjoy Yourself
29 Michael Speaks, Whatever You Need
30 Stevie Wonder, Tomonow Robins Will Sing

* & NEW ADDS &

Michael Jackson, You Are Not Alone
Guru Feat. Chaka Khan, Watch What You Say
RuPaul, Free To Be

Sout Il Soul, Love Enuff

Dionne Farris, Don't Ever Touch Me Again
Isaac Hayes, Thanks To The Fool
Max-A-Million, Take Your Time (Do it Right)
Mary Wilson, U

Terence Trent D'Arby, Holding On To You
Count Bass D, Sandwiches

Ultimate Kaos, Some Girls

CMY

CoUNTaY MUSIC TILIVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 James House, This Is Me Missing You
2 Lorrie Morgan, | Didn't Know My Own Strength
3 Alan Jackson, | Don't Even Know Your Name
4 Diamond Rio, Finish What We Started
S Lee Roy Pamell, A Littie Bit Of You

6 Tracy Lawrence, If The World Had A Front...
7 Perfect Stranger, You Have The Right To...

8 Bryan White, Someone Else’s Star

9 Tracy Byrd, Walking To Jerusalem
10 Jeff Carson, Not On Your Love
11 Rick Trevino, Bobbie Ann Mason
12 John Michael Montgomery, Sold
13 Pam Tillis, In Between Dances
14 Brooks & Dunn, You're Gonna Miss Me When...
15 The Mavericks, Here Comes The Rain
16 Billy Ray Cyrus, The Fastest Horse In...
17 Shenandoah, Heaven Bound t
18 Sawyer Brown, (This Thing Called) Wantin'...
19 Clint Black, One Emotion t
20 Toby Keith, Big O Truck t
21 Collin Raye, One Boy, One Girl t
22 Billy Montana, Rain Through The Roof
23 Tim McGraw, { Like It, | Love It
24 Joe Diffie, 'm In Love With A Capital "U”
25 Carlene Carter, Love Like This t
26 Daryle Singletary, | Let Her Lie t
27 Kenny Chesney, All | Need To Know t
28 Helen Darling, Jenny Come Back
29 Reba McEntire, And Still
30 Tanya Tucker, Find Out What's Happenin'
31 Wade Hayes, Don't Stop
32 Terri Clark, Better Things To Do t
33 Dwight Yoakam, Please, Please Baby
34 Shelby Lynne, Slow Me Down
35 Boy Howdy, She Can't Love You
36 Junior Brown, Highway Patrol
37 Ty Hemdon, | Want My Goodbye Back
38 Shania Twain, Any Man Of Mine
39 Confederate Railroad, When And Where
40 George Jones & Tammy Wynette, One
41 Alison Krauss, Baby, Now That I've... T
42 Philip Claypool, Swingin’ On My Baby’s...
43 Kim Richey, Just My Luck
44 Holty Dunn, Cowboys Are My Weakness
45 Steve Wariner, Get Back
46 Mark Collie, Three Words, Two Hearts...
47 Brett James, Female Bonding
48 4 Runner, A Heart With 4-Wheel Drive
49 Lisa Brokop, Who Needs You
50 Woody Lee, | Like The Sound Of That

t Indicates Hot Shots

* ¥ NEW ADDS &

Blackhawk, I'm Not Strong Enough To Say No
Neal McCoy, If | Was A Drinkin' Man
Ron Wallace, I'm Listening Now
Sammy Kershaw, Your Tattoo

Travis Tritt, Sometimes She Forgets

J_,-.

TELEVERON®
Continuous programming
1515 Broadway, NY, NY 10036

1 TLC, waterfalls
2 Seal, Kiss From A Rose
3 Alanis Morissette, You Oughta Know
4 Naughty By Nature, Feel Me Flow
5 Skee-Lo, | Wish
6 White Zombie, More Human Than Human
7 Hootie & The Blowfish, Only Wanna Be With You
8 U2, Hold Me, Thrill Me, Kiss Me...
9 Blues Traveler, Run Around
10 Sponge, Molly

11 All-4-One, | Can Love You Like That
12 The Notorious B.1.G., One More Chance
13 The Rembrandts, I'll Be There For You
14 Cotlective Soul, December

15 Live, Lightning Crashes

16 Bon Jovi, This Ain't A Love Song

17 Neil Young, Downtown

18 Rod Stewart, Leave Virginia Alone
19 Weezer, Say It Ain't So

20 Sheryl Crow, Can't Cry Anymore

21 Dave Matthews Band, Ants Marching
22 Jon B. Feat. Babyface, Someone To Love
23 Spearhead, Hole In The Bucket

24 Monica, Don't Take It Personal

25 Live, White, Discussion

26 Soul Asylum, Misery

27 Gin Blossoms, Til | Hear It From You
28 Blind Melon, Galaxie

29 Dr. Dre, Keep Their Heads Ringin’
30 Better Than Ezra, In The Blood

31 R.E.M., Crush With Eyeliner

32 Silverchair, Tomorrow

33 Chris Isaak, Somebody's Crying

34 Filter, Hey Man Nice Shot

35 Stone Temple Piots, Interstate Love Song
36 Boyz Il Men, Water Runs Dry

37 The Ramones, | Don't Want To Grow Up
38 Madonna, Human Nature

39 Primus, Wynona's Big Brown Beaver
40 Bush, Come Down

41 Shaggy, Boombastic

42 Michael Jackson & Janet Jackson, Scream
43 Scatman John, Scatman

44 Beastie Boys, Sabotage

45 Jennifer Trynin, Better Than Nothing
46 Jodeci, Freek 'n You

47 Hootie & The Blowfish, Let Her Cry
48 D’angelo, Brown Sugar

49 Offspring, Self Esteem

50 Montedl Jordan, Somethin’' 4 Da Honeyz

** Indicates MTV Exclusive

* & NEW ADDS & #&

Hole, Softer, Softest
Korn, Blind
Van Halen, Not Enough

JTNN

THE NASHVILLE NETWORK.
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Alan Jackson, | Don't Even Know Your Name
2 Pam Tillis, In Between Dances
3 Shenandoah, Heaven Bound
4 Clay Walker, My Heart Will Never Know
S Shenandoah, Darned If | Don't
6 James House, This Is Me Missing You
7 Rick Trevino, Bobbie Ann Mason
8 Lorrie Margan, | Didn't Know My Own Strength
9 Shania Twain, Any Man Of Mine
10 John Michael Montgomery, Sold
11 Willie Nelson & Curtis Potter, Tum Me...
12 Lee Roy Parnell, A Little Bit Of You
13 Reba McEntire, And Still
14 George Jones & Tammy Wynette, One

15 Joe Diffie, I'm In Love With A Capital “U”
16 Brooks & Dunn, You're Gorina Miss Me When...
17 Tracy Byrd, Walking To Jerusalem
18 Tim McGraw, | Like It, | Love It

19 Clint Black, One Emotion

20 Ty England, Should've Asked Her Faster
21 Diamond Rio, Finish What We Started
22 Alison Krauss, Baby, Now That I've...
23 Mark Coltie, Three Words, Two Hearts. ..
24 Shelby Lynne, Slow Me Down

25 Jeff Foxworthy, Party All Night

26 Aaron Neville, For The Good Times
27 Wade Hayes, Don't Stop

28 Carlene Carter, Love Like This

29 Daryle Singletary, | Let Her Lie

30 Sawyer Brown, {This Thing Called} Wantin'...

* & NEW ADDS & #&

Billy Ray Cyrus, The Fastest Horse In A....
Kieran Kane, This Dirty Little Town
Tracy Lawrence, If The Woird Had A Front Porch
The Mavericks, Here Comes The Rain

MUSIC FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 The Rembrandts, I'll Be There For You
2 Bryan Adams, Have You Ever Really Loved...
3 Michael Jackson & Janet Jackson, Scream
4 Seal, Kiss From A Rose
5 Hootie & The Blowfish, Let Her Cry
6 Hootie & The Blowfish, Only Wanna Be With You
7 Blues Traveler, Run Around
8 Boyz il Men, Water Runs Dry
9 Vanessa Williams, Colors Of The Wind
10 Blessid Union Of Souls, | Believe
11 Dionne Farris, | Know
12 Bon Jovi, This Ain't A Love Song
13 Sheryl Crow, Can't Cry Anymore
14 Chris Isaak, Somebody's Crying
15 Natalie Merchant, Carnival
16 Hootie & The Blowfish, Hold My Hand
17 Collective Soul, December
18 Bette Midler, To Deserve You
19 Elton John, Made In England
20 Melissa Etheridge, I'm The Only One
21 Melissa Etheridge, If | Wanted To
22 Elton John, Believe
23 Curtis Stigers, This Time
24 Des'ree, You Gotta Be
25 Annie Lennox, A Whiter Shade Of Pale
26 Madonna, Human Nature
27 Van Halen, Can't Stop Lovin' You
28 Dave Matthews Band, Ants Marching
29 Martin Page, In The House Of Stone And...
30 Rusted Root, Send Me On My Way

& & NEW ADDS & #&

Gin Blossoms, Til | Hear From You
Edwin McCain, Solitude

Take That, Back For Good

Neil Young, Downtown

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OUTLETS FOR

THE WEEK ENDING AUGUST 12, 1995.

T H E

MUSIC TELEVISION
YOU CONTROL
Continuous programming

1221 Collins Ave
Miami Beach, FL 33139

AMERICA’S NO. 1 VIDEO
Bone Thugs N Harmony, 1st Of The Month

BOX TOPS

Jodeci, Freek'n You

Junior M.AF.ILA., Player's Anthem
Mack 10, On Them Thangs

B.G. Knocc Qut & Dresta, D.P.G./Killa
Luniz, 1 Got 5 On It

Adina Howard, My Up And Down

2 Pac, So Many Tears

Bushwick Bill, Who's The Biggest
Primus, Wynona's Big Brown Beaver
Pure Soul, We Must Be In Love
TLC, Waterfalls

Patra, Pull Up To The Bumper

MC Hammer, Sultry Funk

Dana Dane, Chester

AZ, Sugar Hill

OF' Dirty Bastard, Shimmy Shimmy Ya
Mokensteff, He's Mine

Notorious B.I.G., One More Chance
Too Short, Top Down

Dis-N-Dat, Freak Me Baby

Ice Cube, Friday

ADDS

Bob Marley, Keep On Movin'
Collective Soul, Smashing Young Man
Coolio, Gangsta's Paradise

Dove Shack, Summertime In The LBC
Faith, You Used To Love Me

Fear Factory, Replica

Flotsam & Jetsam, Smoked Out

Gin Blossoms, Til | Hear it From You
Los Del Mar, Macarena

Mad Skillz, Nod Factor

Method Man/Redman, How High
Michael Jackson, You Are Not Alone
Onyx, Live

Selena, | Could Fall In Love

Soul For Real, If U Want It

Take That, Back For Good

MOR

musicCv

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Billy Montana, Rain Through The Roof
The Rembrandts, I'll Be There For You
Peter Buffett, No Turning Back
Eagles, Learn To Be Still

Vanessa Mae, Toccata And Fugue

The Doors, The Ghost Song

Aaron Neville, Can't Stop My Heart...
Jann Arden, Could | Be Your Girl

John Denver, For You

Deep Forest, Marta's Song

Bob Dylan, Knockin' On Heavens Door
Jordan Hill, Remember Me This Way
Michael Jackson, Childhood

Elton John, Believe

Larry & Lee, L.A. Underground

Pink Floyd, Time

Alison Krause & Union Station, Baby, Now That...

Vanessa Williams, Colors Of The Wind
George Jones/Tammy Wynette, One
ie &

The Blowfish, Only Wanna Be...

Six hours weekly
1 Centre Street, Room 2704
New York, NY 10007

Roftin Razcals, Ah Right

Lords Of The Underground, Faith
Big L, MVP

Adina Howard, Freak Like Me
Grand Puba, | Like It

Patra, Pull Up To The Bumper
Junior M.AF.L.A., Player's Anthem
Kut Klose, | Like

Milkbone, Keep It Real

Pure Soul, We Must Be In Love
The Roots, Proceed

Mobb Deep, Survival Of The Fittest
Raekwon, Glaciers Of Ice

X-Scape, Feels So Good

Shaggy, Boombastic

Pudgee, On The Regular

Mokensteff, He's Mine

Terrance Trent D’Arby, Vibrator
Shabazz The Disciple, Death Be The...
Beenie Man, Slam

m’
EUROPE
Continuous programming

Hawley Crescent
London NW18TT

U2, Hold Me, Thrill Me, Kiss Me,...
Diana King, Shy Guy

Scatman John, Scatman’s World
Edwyn Collins, A Girl Like You

Bjork, Army Of Me

Michael Jackson & Janet Jackson, Scream
Bon Jovi, This Ain't A Love Song

Sin With Sebastian, Shut Up
Nightcrawlers, Surrender Your Love
Bryan Adams, Have You Ever Really...
Whigfield, Think Of You

Offspring, Self Esteem

Green Day, When { Come Around

La Bouche, Falling In Love

East 17, Hold My Body Tight

Pulp, Common People

Offspring, Gotta Get Away

Live, Selling The Drama

Shaggy, In The Summertime

Seal, Kiss From A Rose

R
JELEVISION

Continuous programming
2806 Opryland Dr
Nashville, TN 37214

Christatari, Listening

Big Tent Revival, Two Sets Of Joneses
Guardian, See You In Heaven

Three Crosses, This Is Not My Home
Whitecross, Goodbye Cruel World
Walter Eugenes, Crawl

Point Of Grace, Dying To Reach You
Jars Of Clay, Flood

Cindy Morgan, I'll Stand

Geoff Moore, Home Run

DC Talk, Wish We'd All...

John Elefante, This Is What...

Amy Grant, Big Yellow Taxi

Rich Mullins, Brother's Keeper (ADD)
Amy Morris, I'm A Believer (ADD)

One hour weekly
216 W Ohio
Chicago, IL 60610

The Ramones, | Don’t Wanna Grow Up
Sponge, Molly

Tripping Daisy, Blown Away

CIV, wait One Minute More
Tripping Daisy, My Umbrella

Neil Young, Downtown

Tripping Daisy, | Got A Girl

Green Apple Quickstep, Los Vargas
Engine 88, Mongoes

Mike Watt, Piss Bottle Man

Gas Huffer, More Of Everything
Hum, Stars

Lunachicks, Edgar

R.E.M., Crush With Eyeliner

Blind Melon, Galaxic

Mad Season, | Don’t Know Anything

RAGE

T3 Frinay HioHTs 1as

1/2-hour weekly
46 Gifford St
Brockton, MA 02401

Ben Lee, Pop Queen

Liz Phair, Jealousy

Silverchair, Tomorrow

Dag, Sweet Little Lass
Lunachicks, Edgar

Mike Watt, Piss Bottle Man
Dandelion, Weird out
Spearheard, Hole In The Bucket
China Drum, Barrier

Our Lady Peace, Naveed

Fred Schneider, Coconut
Heather Nova, Walk This World
Bettie Serveert, Something So Wild

Artists & Music

TRANSFORMER:
THE LOU REED STORY
By Victor Bockris
(Stmon & Schuster; $25)

“If you play all my albums in a row
... you're following a person. A person
I've tried to make really exist for you.”
Lou Reed.

Writer and Reed associate Victor
Bockris helps to fortify that real person
by detailing the life of this mythic rock
figure with “Transformer,” a tough,
clear-eyed bio that rips through rock’s
experimental years, tracing Reed’s de-
viant tracks.

Best known for his biographies of
Andy Warhol, Keith Richards, and Wil-
liam S. Burroughs, Bockris offers an
authoritative account of Reed, dissect-
ing each chapter of the Rock’n’Roll An-
imal’s life; from his Lower East Side
salad/amphetamine days in New York,
through the aborted 1993 Velvet Un-
derground reunion tour.

Those surrounding Reed and his ca-
reer provide the meat of this story,
while Bockris provides the legwork,
sifting through four decades’ worth of
interviews and press clippings, as well
as his own Q&As.

The book follows Reed from his re-
bellion against his Long Island, N.Y.,
parents, who attempted to “cure” his
homosexuality by subjecting him to
electroshock therapy, through his
heady days at the helm of Velvet Un-
derground, to the elder statesman’s
1989 magnum opus release, “New
York.”

Reed’s genius, writes Bockris, was
his ability to seduce brilliant collabora-
tors into action. But the singer’s para-
noia and insecurity forced a constant
revolving cast of characters into the
drama that was Reed’s life.

The artist’s notorious obsession with
misery and megalomania (Reed once
gladly took pal Warhol’s advice on
stage lighting: use a dramatic white
spotlight the way Hitler did during his
rise) made him an intriguing and mar-
ketable prince of suffering. Behind each
project, though, lay a trail of disgrun-

KEEPING SCORE

(Continued from page 31)

Jakeb Lindberg. Bis is packaging the
CDs with a 52-page catalog—just in
case you'd like more from the label—
and putting a rare Swedish postage
stamp on each cover for the philatelists
in the shop.

NEW AND OLD AMERICAN music:
The fall lineup at New World Records
includes new recordings of music by
such American composers as Arthur
Foote (“Complete Works For Violin
And Piano”), Edwin London (“Auri-
cles,” “Apertures,” and “Ventricles”),
and Robert Ashley (“Superior Seven”
and “Tract”). New World is also paying
tribute to the late baritone William
Parker with a two-disc series of music
compiled from the label’s 200-LP an-
thology of American music. The first
disc, “An Old Song Resung,” includes
some unusual songs based on Native
American themes by Arthur Farwell
and Charles Wakefield Cadman;
songs by Ives, including some early
ones on French texts; as well as pieces
by Griffes. William Huckaby and Dal-
ton Baldwin are the pianists.

LOU REED

£

AicToOR BOCKRIE:

tled associates—like bandmate John
Cale—who swore never to work with
Reed again.

A purebred destruction junkie,
Reed’s iconoclastic career path broke
down conventional tenets of rock. When
RCA released 1975’'s “Metal Machine
Musie,” he pushed for an attached dis-
claimer: “Warning: no vocals. Best cut:
none. Sounds like: static on a car radio.”

Bockris (whose writing focuses more
on the psychology behind Reed’s ree-
ords than their musical makeup) shows
how the singer suffered and survived
for his art through drugs and marriage,
divorce and sobriety. Hating the medi-
ocrity that he saw creeping into rock—
“Frank Zappa is the most untalented
bore who ever lived,” he once snap-
ped—Reed revolted against his own
commercial potential time after time,
earning himself a long-lasting reputa-
tion as a rockn’roll purist. (That rep,
however, didn’t stop him from taking a
walk on the wild side for Honda scoot-
ers in 1985.)

A counterculture original, Reed
helped lay the groundwork for today’s
alternative rock. Here, Bockris peels
back the black leather and separates
the music from the self-doomed man.

DOUG FERGUSON

THE BEST IN
(ONTEMPORARY
CHRISTIAN VIDEOS
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Intfemational

More Top-Shelf Acts Tour Russia

Various Problems Still Crimp Circuit

M BY ERKIN TOUZMOHAMMED

MOSCOW—The future of Russia as a
touring destination for Western bands
remains under the spotlight.

Positive indications of the country’s
receptivity toward artists came this
summer with Moscow shows by Rox-
ette, Joe Cocker, Elton John, Julio Igle-
sias, Diana Ross, and the Manhattan
Transfer. However, Rod Stewart and
Bon Jovi were due to play the 100,000-
capacity Luzhniki Stadium July 8 and 9,
respectively, but the gigs were canceled
due to “security reasons,” according to
InterMedia, press agency for promoters
ARS and LIAT.

The shows would have been the big-
gest in Moscow since Michael Jackson
played here in 1993. An InterMedia
spokesman says the concerts were
called off because the police could not
guarantee the artists’ safety in the wake
of hostages taken in Budennovsk by
Chechen militia.

The Stewart and Bon Jovi shows
were heavily advertised, but a source
says, “Those shows could never have
happened—they were announced less
than a month before, and you can't sell
a 100,000 [seat]
stadium in that
time.”

There have been
two other recent
cancellations:
Blood, Sweat &
Tears’ show was
called off—though
the band’s lack of
profile here meant
that virtually nobody noticed—while
Jimmy Page & Robert Plant’s shows bit
the dust with much more fanfare.

The former Led Zeppelin men were
due to play as part of the Stars Among
Stars festival—a show supported by the
Moscow authorities—which was due to
take place in Red Square on July 30.
Their appearance was called off amid

JOHN

LONDON—Denmark Street, the
“Tin Pan Alley” of London—where
artists ranging from the Rolling
Stones to Paul Simon to the Sex Pis-
tols did business with British record
and publishing companies—was the
site of a street party staged July 24
before 500 people by EMI Music
Publishing U.K. to celebrate its re-
ceiving the Queen’s Award for Ex-
port Achievement.

EMI, whose West End publishing
offices on Charing Cross Road over-
look Denmark Street, was one of
three British music companies this
year to receive the prestigious
award for export sales, along with
Lighting Export and the theater
production company Cameron

Mackintosh. In 1994, the award was
won by EMI Records U.K.
“Winning the Queen’s Award for

o

For EMI Music Publishing U.K.,
Award Deserves A Street Party

Peter Reichardt, center, managing director of EMI Music Publishing U.K.,
was joined by Martin Bandier, left, chairman/CEO of EMI Music Publishing
Worldwide, in accepting the Queen’s Award for Export Achievement. The
award was presented by Field Marshall the Lord Bramall, the Lord
Lieutenant of London, the Queen’s emissary, right.

Export is a major athievement for
EMI Musie Publishing, but also rec-
ognition from the highest level of the
music business,” says Peter
Reichardt, managing director of
EMI Music Publishing U.K.

As the colorful music business his-
tory of Denmark Street was re-
counted by MC and broadcaster
Paul Gambaccini, the closed-off
block was filled with hundreds of
U.K. musie executives and artists,
including Damon Albarn of Blur,
Madness band member Suggs, Chris
Difford and Glenn Tilbrook of
Squeeze, and Richard Drummie of
Go West.

“The street party was a resound-
ing success,” says Reichardt, “with
everyone getting into the spirit of
the history that the street repre-
sents.”

F

acrimony involving the show’s promot-
ers and the artists’ agent in Russia, to
the great disappointment of the thou-
sands of fans who had been eager to see
them. The matter may now have to be
resolved legally.

The difficulties facing the live sector
in Russia range from political instability
to economic and legal complications—
conditions that don’t exist in the West.

Says Antoli Isaenko, one of Moscow’s
leading stage designers and production
managers who has worked on the John
and Ross tours, “We are still weak on
the legal side. For example, while we
tried to fulfill every detail in Elton
John's rider—like the number and color
of apples—we overlooked a major ele-
ment: Does the show [as defined in the
contract] mean just Elton John and his
band or does it mean Elton John and his
band and the light show and everything
else? The contract wording was very
vague, so we had to provide extra equip-
ment at our own expense.”

Russian businesspeople are ham-
pered by the lack of experienced enter-
tainment lawyers in the country, a re-
sult of the fact that their services were
not needed under Communism and that
there has been insufficient time under
Russia’s new regime to train the first
generation.

The live sector here is also hindered

(Continued on next page)

M BY MARC MAES

BRUSSELS—One year after Dutch
company Wijnen Beheer took control
of the Belgian musie retail group
HVH Megastore, the HVH concept is
being expanded to Brazil and, later,
to Spain.

Wijnen, which also owns the Tele-
sonic CD plant, acquired the chain for
$15 million last year (Billboard, Au-
gust 1). After the purchase, Wijnen
closed HVH’s cut-price stores, the
Record Breaker group, and closed
one HVH store.

Says Wijnen managing director
Jean Wijnen, “Today we have 18 op-
erational, with seven others to follow
in 1996, and we have a market share
of 30% here, with estimated revenues
of $90 million annually.”

Now an HVH Megastore is to be
opened in Brazil, at the Nova Amer-
ica shopping complex in Rio de Jan-
eiro. The company has also taken an
option on 8,000 square feet of space
for a second outlet in the Nova shop-
ping complex just south of Rio at
Nova Iguacu, Brazil.

Says Wijnen, “We were invited on
a trade mission to Brazil when we at-
tended this year’s MIDEM, and Ivan
Haesen [HVH general manager] and
myself were introduced to shopping-

Belgian Retailer HVH To
Launch In Brazil, Spain

mall development company Conshop-
ping, representatives of the Brazil
Chambers of Commerce, and the
country’s major record companies.”

According to Wijnen, Conshop-
ping’s market research showed that,
within three years, there will be
scope for an additional three HVH
Megastores in Rio plus seven in Sao
Paulo, Brazil. Wijnen adds that his
company has formed a joint venture
with the Brazilian developer to over-
see HVH’s projects in Brazil.

Wijnen Beheer continues to search
for new markets for HVH, and future
plans for Europe include outlets in
Spain, where Barcelona and Madrid
are a priority for Wijnen.

“We are on the lookout for ter-
ritories with room to move,” says
Wijnen, “and because we have no
scope for expansion in Holland and
Germany, we look to other markets,
like Spain and Portugal.”

In its home market of Belgium,
HVH is aiming to boost its presence
with what Wijnen claims to be the
country’s biggest media campaign.

Starting Sept. 5, Wijnen has
booked daily advertising and spon-
sorship slots with the Flemish TV
network VT'M. The campaign will run
for the rest of the year and will be ac-
companied by in-store promotions.

Scatman John To Show U.S. His ‘World’

B BY ELLIE WEINERT

MUNICH—The success of 53-year-old
American jazz singer/pianist John
Larkin reads like a modern-day fairy
tale.

Larkin, who has his home in Los
Angeles, made his name among jazz
fans via his performances at festivals
around the world and on the piano bar
circuit across Europe. Now he has
found fame among a wider audience
with an international hit Euro-pop
dance single.

Indeed, one of the most successful
singles in Europe this year is “Scat-
man” by Larkin working as Seatman
John. The single is now out in the U.S,,
and an album, “Scatman’s World,” is
due there in mid-September.

The story of Scatman John's rise to
prominence is related by Manfred Zih-
ringer, owner of Danish label Iceberg
Records.

Zihringer says, “I met John Larkin
in Frankfurt when he gave me some
demo tapes of his bebop renditions. For
a whole year, I tried to find a record
company that would be interested in re-
leasing a production of scat vocals com-
bined with pop music, but no one
wanted to sign a 50-year-old artist.”

However, Axel Alexander, head of
A&R at BMG Ariola Hamburg, shared
Zahringer’s enthusiasm that the con-
cept would work. Says Alexander,
“When I heard the demo tapes, I would
have bet any amount of money that this
project was a sure-fire hit.”

SCATMAN JOHN

Alexander introduced Larkin to local
producers Tony Catania and Ingo Kays,
who put Larkin’s scat style to a dance
beat. Larkin wrote his own lyries to Ca-
tania’s music.

Zéhringer, who owns the master re-
cordings, says, “We truly believed that
this would be a top 20 chart hit, but we
never expected such massive suceess.”

At first, the single was slow to build,
as it did not easily sit within conven-
tional radio formats. Then, when Euro-
pean radio finally recognized its poten-
tial, it started being broadecast more
often than the news.

Jim Sampson of Bavarian radio sta-

tion BR3 says, “The debut single was a
terrific idea, and although we were
presenting the song for many months,
it was very important that Scatman
John was willing to come over to do ra-

dio interviews.”
Alexander adds, “His personality
(Continued on page 39)

Report Shows
Decline Of U.K.
Indie Retailers

LONDON—The U.K.’s inde-
pendent retail sector is being
decimated, but the country’s art-
ists are fighting back after three
years in the creative doldrums.
According to the British Pho-

B P X

nographic Industry’s 1995 Sta-
tistical Handbook, the number of
small indie stores has almost
halved in 10 years, from 1,159 in
1984 to 601 this year. However,
the good news is that in 1994,
British acts accounted for 50.6%

(Continued on next page)
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Italy’s FIMI Plans Attack On Piracy

Labels Group Also Targets Bootlegging

B BY MARK DEZZANI

MILAN—A determined new crack-
down on Italy’s record pirates, bootleg-
gers, and CD rental organizations has
been announced by FIMI, the country’s
major-labels association, following its
annual general assembly.

FIMI president Gerolamo Caccia Do-
minioni, who is also president of Warner
Music Italy, says that an annual budget
of more than 1 billion lira ($625,000) will
be spent on attacking piracy at its
source.

“For the first time, we are creating a
separate structure employing four full-
time professionals to combat piracy,”
says Caccia Dominioni, adding that the
new task force will be in place by the
end of September and will be working
toward defined targets and objectives.

“A carefully planned and well-
managed strategy backed up with seri-
ous investment is bound to bring posi-
tive results,” he says, referring to the
failure so far to bring the Italy’s piracy
problem under control.

Figures released by international la-
bels body IFPI, which is giving the
FIMI campaign moral and financial
support, show Italy’s trade in pirated
music accounts for 21% of total market
value. Pirate products sold are valued at
$142 million annually, and one of every
two prerecorded cassettes sold is an
unlicensed copy, according to IFPI.

Ttaly is rated fifth worldwide in terms
of the value of pirated market share,
and 10th in terms of quantity. Among
the industrialized nations, Italy is first
in terms of pirated music consumption
per capita.

FIMI says that the trade in boot-
legged concert recordings will also be
tackled by the new task force. Esti-
mates put Italian bootleg exports at be-
tween 10 million and 15 million units,
with 2 million units sent to Japan alone.
“We have an international obligation to
restore the equilibrium,” says Caccia
Dominioni.

Arnold Bahlmann, senior VP of BMG
Music Europe and president of its
Italian affiliate, BMG-Ricordi, is calling
on Italian authors-rights society SIAE
to apply new anti-bootleg legislation.
“Ttaly has now adopted European Union
directives on copyright, but they have to
be enforced,” Bahlmann says. “The role
of the SIAE in approving bootlegs will
also have to change.”

Italy has adopted EU directive 92/100
(concerning rental and neighboring

rights) as law, effective from the start of
this year. But the position of bootleggers
remains ambiguous. In May, a Rimini
court ordered the return of 20,000 CDs
seized by the fiscal authorities from the
Riccione-based CD Music Co.

Despite Italian law now stipulating
that performers retain the exclusive
right to grant permission for the repro-
duction of their performances, SIAE
says the organization still recognizes
what it calls “live legalized” recordings.

Italy’s antiquated copyright laws,
passed by Benito Mussolini’s govern-
ment in 1941, allowed for live recordings
to be reproduced and sold if the bootleg-
record producer had obtained the origi-
nal concert recording indirectly. If it
could be shown that the producer had
not made the original recording himself,
and if he deposited a copyright fee for
the benefit of the author of the pieces re-

produced, the SIAE granted its official
stamp to the product.

According to STAE, while recordings
made after the ratification of the EU di-
rective will not be sanctioned by the or-
ganization, the law is open to interpreta-
tion regarding recordings made prior to
the beginning of this year. “We are deal-
ing with the problem of retroactive ap-
plication of the law,” SIAE says.

Commenting on the FIMI/IFPI anti-
piracy task force’s chances for success,
Bahlmann says, “The HQ of piracy is in
the south of the country, which means it
will not be easy.” His remark refers to
the involvement of organized crime syn-
dicates such as the Mafia in pirate trade.

But Caccia Dominioni says he is confi-
dent that organized crime groups can be
tackled. “The magistrates in Italy are
active in the fight against the Mafia, and
we are very confident of their support.”

U.N. Building Threatens Jazz Event
North Sea Fest May Have To Move

AMSTERDAM—A new United Na-
tions building is casting a shadow
over the future of what organizers
claim to be one of the world’s lead-
ing jazz events.

A new headquarters for the
U.N.’s Organization for the Prohibi-
tion of Chemical Weapons is being
built on the site in the Hague near
the Nederlands Congresgebouw,
where the North Sea Jazz Festival
has been held since 1976.

Historically, the festival organiz-
ers have set up a 6,500-seat tent,
known as the Garden Pavilion, on
the site. Festival director Theo van
den Hoek says, “If we lose the tent,
the festival might be in great dan-
ger.”

The Hague’s civic authorities are,
however, trying to assist. Rob van
de Laan, the city’s head of economic
affairs, says that the festival is re-

garded as of great artistic and eco-
nomic importance to the Nether-
lands in general and to the Hague in
particular. “It means that we will do
our utmost to find a new and [appro-
priate] location for the Garden Pa-
vilion.”

The 20th edi-
tion of the North
Sea Jazz Festi-
val, held July 14-
16, attracted a
record crowd of
71,000 people,
9,000 more than
in 1994. Concert-
goers came from as far as the U.S,,
Japan, and the U.K. Headliners on
the 15 stages included the Count Ba-
sie Orchestra, the Manhattan
Transfer, B.B. King, Neneh Cherry,
Tito Puente, Wilson Pickett, and
George Benson. WILLEM HOOS

CHERRY

MORE TOP-SHELF ACTS TOUR RUSSIA

(Continued from preceding page)

by having to charge ticket prices that
are prohibitive to many would-be con-
certgoers. According to Russian statis-
tics agency GosStat, the average weekly
wage is $71; tickets for John’s shows
ranged from $20-$360, with a compara-
ble range for Ross and Iglesias.

REPORT SHOWS DECLINE OF U.K. INDIE RETAILERS

(Conlinued from preceding page)

of all albums sold in the U.K.,
compared with 49.3% in 1993 and
48.2% in 1992, U.S. artists had
37.9% of all albums sales.

The BPI’s annually published
Statistical Handbook is the most
comprehensive assessment availa-
ble of the U.K. record business.

The 1995 version confirms the
perception that small retailers have
been in decline since the CD boom
of the mid-'80s. In addition, me-
dium-sized indies have dropped
from 673 in 1984 to 397 this year,
and large indies have declined from
375 to 282. The issue is a cause for
concern for record companies that
have historically regarded the inde-
pendent retail sector as a major av-
enue for presenting new talent.

In contrast, many of the large
music-retail chains have expanded
in the last 10 years; the most
marked examples are Our Price’s

There only so many wealthy people
here, so the front rows at the John,
Ross, and Iglesias shows in June were
filled by many of the same faces, for
whom such a position is a sign of social
status.

As would be expected, some people

growth from 93 stores to 299 and
HMV’s from 37 to 88. Virgin Retail,
which sold 77 stores to the Our
Price chain in 1988, has increased
from nine outlets in 1990 to 27 last
year.

The British remain the fourth most
active record buyers in the world. The
average of 3.1 albums bought per
head in 1994 stands behind the U.S.
(4.0) and Switzerland and Norway
(3.4 each). The U.K., currently the
world’s fourth-largest national record
market, has declined from 9.5% of the
total value of world sales in 1988 to
6.7% last year. A total of 56% of Bri-
tish households own a CD player.

Pop music remains dominant in the
U.K. market with 39.2% of all album
sales, followed by rock (28.4%), dance
(11%), classical (8.8%), easy listening
(7.2%), country (2.3%), and jazz
(1.6%).

JEFF CLARK-MEADS

are trying to circumvent the system
with forged tickets. When a pop show in
Yekaterinburg was canceled due to poor
sales, the promoters handed out refunds
for one-third more tickets than they had
sold.

Russia’s promoters tend to try to
minimize their financial risk by present-
ing artists with guaranteed pulling
power—the likes of John, Paul McCart-
ney, and Stewart—whose status also
makes it easier to attract sponsors.

Fewer promoters look toward emerg-
ing domestic talent. However, those
that do include the recently resurrected,
formerly state-owned Gosconcert, which
is planning a series of jazz shows; Sa-
mant Co., which has scheduled a classi-
cal series for the fall; and FeeLee, a
smaller company handling mainly indie
and cult tours that has aspirations to
bring Tom Waits here.

Promoters are aware, however, that
the tastes of the Russian public do not
automatically mirror those of Western
fans. Indeed, Russians are considerably
more conservative. In the most credible
Russian charts are albums by Scottish
rock band Nazareth, whose Western
heyday was in the early "70s; Deep Pur-
ple’s 20-year-old “Stormbringer”; two
albums from Uriah Heep; two from
King Crimson; and five from Abba.

In the days of the Soviet Union, there
was no competition in the live sector in
Russia—all tours were handled by Gos-

concert. That company’s subsequent de-
cline has made room for the emergence
of a plethora of new companies, many of
whom, expectedly, have no experience
in the entertainment industry.

The competition between these new
companies is strong—as evidenced by
the Cocker, John, Ross, and Iglesias
tours in the same month—but, because
of Russia’s political instability, they are
unable to plan shows well in advance.

Even Gosconcert had to act quickly
for the Manhattan Transfer’s concert in
Moscow, signing contracts with the
band only two weeks before the show.

The new companies entering the live
arena have caused disquiet among the
more established firms, and not just be-
cause of the competition they represent.
Veteran promoters regard the new op-
erations—whose previous trading activ-
ities in alcohol, oil, tobacco, and banking
have given them significant financial
backing—as having an inexperience in
music that damages the reputation of
the whole Russian live sector.

These companies are able, however,
to attract and pay for big names. But,
what motivates these companies is often
not the commercial profit, but the
higher profile for their other activities
via the publicity a big-name Western
artist attracts. Traditional promoters
who make their living from ticket sales
have an extremely dim view of such a
commercial philosophy.
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Japan Songwriter Royalties Show Slight Increase In 95

Hl BY STEVE McCLURE

TOKYO—Japanese performance/me-
chanical rights society JASRAC’s
copyright fee collections for the year
ending March 31 rose 3.1% to 78.7 bil-
lion yen ($884.6 million).

That compares to the 84.1 billion
yen ($944.9 million) fiscal 1994 collee-
tions projection made by JASRAC
last year.

That somewhat disappointing re-
sult is traceable to last year’s flat
sales of prerecorded music, which
caused audio dise royalties, the big-
gest single mechanicals category, to
rise just 1.6% to 34.3 billion yen
($385.4 million), compared to last
year’s 12.6% increase. Overall me-
chanical rights collections were up

3.3% to 48.6 billion yen ($546.1 mil-
lion).

Mechanicals, including videocas-
settes and other categories, account
for 61.7% of JASRAC’s collections.
JASRAC distributes about 25% of its
collections to foreign rights holders.

Performance rights royalties to-
taled 23.3 billion yen ($261.8 million),
maintaining a healthy growth rate of
4.6% over fiscal 1993, with the rise in
karaoke collections slowing to 6.2%
compared to the previous year’s
19.9%, for a total of 8.3 billion yen
($93.3 million) in sing-along revenues.
JASRAC had projected karaoke reve-
nues of 9.95 billion yen ($111.8 mil-
lion).

Record-rental fees continued to fall
in fiscal 1994, by 3.7% to 4.6 billion

yen ($51.7 million) as the ban on
rental of new foreign product for one
year after release, which went into ef-
fect at the beginning of 1992, contin-
ued to cut into renters’ revenues.

Fiscal year 1994 also saw JASRAC
collect its first royalties, totaling 26.3
million yen ($295,000), from makers
of digital recording equipment.

Two of the top three compositions
in terms of royalties collected in fiscal
1994 were written by hotshot pro-
ducer Tetsuya Komuro. His song
“Survival Dance,” performed by Avex
Trax dance act trf and published by
Fujipacific Music and Prime Direc-
tion (Avex’s publishing arm), copped
the Gold Prize, while “Boy Meets
Girl,” published by Prime Direction
and also performed by trf, got the

SCATMAN JOHN TO SHOW U.S. HIS ‘WORLD’

(Continued from page 37)

opens all doors, and we look forward to
presenting Larkin live on stage with a
band to give the artist Scatman more
credibility.”

The video to “Scatman” was given B
rotation by German music TV channel
Viva as well as being presented by
MTV Europe. “Although the song was
danceable, we had no club or chart posi-
tions until we released a version re-
mixed by DJ/producer Alex Christen-
sen,” says Alexander.

“Seatman” climbed to No. 2 in Ger-
many, selling 600,000 copies—platinum

status is 500,000 units—as well as hold-
ing the No. 1 spot on the Music & Media
Eurochart Hot 100 Singles for 11
weeks, on the strength of chart-topping
positions in Scandinavia, Austria,
Switzerland, France, the Netherlands,
Belgium, Spain, Italy, and Turkey. The
single also went to No. 1 in Singapore
and peaked at No. 3 in the UK.

Los Angeles’ Radio Express, which
has charts that it distributes to 500 sta-
tions worldwide, presented “Scatman”
as “border breakout” in its world
charts, meaning that it was breaking

out of Europe into other regions.

The follow-up single, “Scatman’s
World,” was released across Europe in
mid-June and within four weeks had
climbed to No. 3 in Germany. Alex-
ander says that the single is selling ap-
proximately 50,000 copies per week in
Germany.

The album of the same name entered
the German charts at No. 91 on July 24.

Asked about his scatting talent on a
TV show, Larkin—who has a pro-
nounced stutter—stated, “In order to
get this good, you first have to stutter.”

Bronze Prize. The Silver Prize went
to “Innocent World,” written by Ka-
zutoshi Sakurai, published by Toy’s
Factory Music Publishing and per-
formed by Mr. Children.

Winner of the Foreign Work Prize,
awarded to the overseas composition
that garnered the largest amount of
royalties in fiscal 1994, was again
“Anderlecht Champion/Ole Ole Ole,”
which is used a theme song by Ja-
pan’s J-League professional soccer
association. The writer is J. Deja
Armath, the publisher is Hans Kus-
ters Music N.V., and the Japanese
subpublisher is Fujipacific Music.

Meanwhile, the dispute between
JASRAC and the Koga Music Foun-
dation over the new JASRAC build-
ing shows no signs of ending anytime
soon. At JASRAC’s annual member-
ship meeting last month, society offi-
cials said they would continue their
suit against Koga despite the Tokyo
District Court’s efforts to get the two
sides to reach an out-of-court compro-
mise, citing the “bad feeling” among
the JASRAC membership concerning
Koga.

The dispute concerns a controversial
decision by the previous JASRAC ex-
ecutive leadership to give Koga an in-
terest-free loan toward the construec-
tion of Koga’s new headquarters. In
exchange, JASRAC was to occupy
eight floors of the 11-story building and
pay rents lower than those prevailing
in the “bubble economy” of the late

'80s. JASRAC members criticized the
deal, key JASRAC executives re-
signed, and the new leadership froze
payments.

Koga and JASRAC then sued each
other, and in January, JASRAC asked
that criminal charges be filed against
four former society executives for their
role in the deal.

Members who attended the annual
meeting also heard that JASRAC will
open two more branch offices this year:
one in the central Japanese city of Na-
gano in September and another in
Tokyo’s Ueno district in October, for a
total of 23 branch offices. In addition,
JASRAC will expand three other
branch offices.

As aresult, collections in the current
fiscal year are expected to improve sig-
nificantly over 1994, officials told the
membership.

In related news, Misa Watanabe,
chairman of Watanabe Music Publish-
ing, has been unanimously re-elected to
another three-year term as president
of the Music Publishers Assn. of Japan.

In a statement announcing Wata-
nabe’s re-election, the MPAJ says the
vote reflected not only her achieve-
ments over the past three years, but
also her “determined attitude” in coun-
tering charges concerning her role in
the JASRAC/Koga fracas. The state-
ment also says that over the past three
years MPAJ membership has in-
creased to 244 members, representing
almost all Japanese music publishers.
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1 | 4 | LOVE LOVELOVE DREAM COME TRUE epic 1 1 | MACARENA LOS DEL MAR auaLity 1 1 | WISH YOU WERE HERE REDNEX 7vx 1 1 | PDURQUE TU... CELINE DION CoLUMBIA
2 | 2 | GOING GOING HOME H JUNGLE WITH T avextRax | 2 | 2 | LICKIT ROULA sos 2 | 11 | SCATMAN'S WORLD SCATMAN JOHN Rca 2 | 3 | YEHA NOHA INDIENS SACRED SPIRIT viRGIN
3 |NEW| KOINO WANA SHIKAKEMASYO FUNK THE 3 | 3 | THISIS HOW WE DO IT MONTELL JORDAN pmp 3 | 2 | ALICE (WHO THE X IS ALICE?) GOMPIE aRioLA 3 | 2 | SCATMAN SCATMAN JOHN BMG
PEANUTS epic 4 4 THINK OF YOU WHIGFIELD FUTURETELAQUALITY 4 4 SHUT UP SIN WITH SEBASTIAN arioLA 4 17 ODE TO MY FAMILY CRANBERRIES isLanD
4 1 ANATA DAKEWO SOUTHERN ALL STARS vicTor 5 5 SCREAM M. JACKSON AND J. JACKSON Epic/sONY 5 5 KLEIN MAUS DAS MODUL MOTOR MUSIC 5 5 SIMPLE ET FUNKY ALLIANCE ETHNIK DELABEL
5 | 3 | LOVE ME, | LOVE YOU B'Z 8MGROOMS 6 | 6 | YOU'REALLINEED.. METHOD MAN DErFsamsony | 6 | 7 | SHY GUY DIANA KING sony 6 | 6 | HAVE YOU EVER REALLY... B. ADAMS POLYDOR
6 | 6 | NAMIDA GAKIRARI SPITZ POLYDOR 7 | 7 | HAVE YOU EVER REALLY... B. ADAMS A&m/PGD 7 | 14 | AGIRLLIKE YOU EDWYN COLLINS viRGIN 7 | 4 | THE BOMB! BUCKETHEADS tmi
7 | NEW| TOTSUZEN FIELD OF VIEW zaiN 8 8 TOTAL ECLIPSE OF... NIKKI FRENCH criTioue 8 9 HOLD ME, THRILL ME, KISS ME, KILL ME U2 8 11 SHY GUY DIANA KING cotumsia
8 5 TOMORROW MAYO OKAMOTO TOKUMA JAPAN 9 9 YOUR LOVING ARMS BILLIE RAY MARTIN wARNER ISLAND/ATLANTIC 9 10 HAKUNA MATATA JIMMY CLIFF & LEBO M waLT
9 [ NEW /| STOP THE MUSIC NAMIE TOSHiBA EMI BROS /WEA 9 13 BOOM, BOOM, BOOM OUTHERE BROTHERS zvx DISNEY
10 |NEW| SUBETEHA HONTODE USA KAKONE KOMEKOME | 10 | 10 | SHY GUY DIANA KING COLUMBIASONY 10 | 11 | ICHLIEB’ DICH PUR INTERACTIVE 10 | 7 | PUSH THE FEELING ON NIGHTCRAWLERS
CLUB sony 11 | 11 | HOLD ME, THRILL ME... U2 ATLANTICWEA 11 | 6 | HAVE YOU EVER REALLY LOVED A WOMAN? POLYGRAM
ALBUMS 12 | 12 | THIS AIN'T A LOVE SONG BON JOVI MERCURY/PGD BRYAN ADAMS aam 11 | 8 | BEMYLOVER LA BOUCHE pOLYGRAM
1 |NEW/| MIKIIMAI LOVE OF MY LIFE ror LFE 13 13 PIPE DREAMZ YAKQO BOZ quaLiTy 12 10 SEX ON THE PHONE E-ROTIC INTERACTIVE 12 14 HOLD ME, THRILL ME... U2 ISLAND/ATLANTI
2 2 MAKI OHGURO LA. LA. LA. BGLAM 14 14 SQUARE DANCE SONG BKS & ASHLEY MaciSAAC 13 8 MIEF! DIE DOOFEN ariOLA 13 16 TH!IS AIN'T A LOVE SONG BON JOV] MERCURY
3 1 KYOUSUKE HIMURO SINGLES 1988-1994 ARM 14 15 DEEP MARUSHA URBAN MOTOR 14 15 OVER MY SHOULDER MIKE & THE MECHANICS
TOSHIBA/EMI 15 15 ANOTHER DAY WHIGFIELD FUTURETEL/QUALITY 15 17 BE MY LOVER LA BOUCHE ariOLA VIRGIN
4 3 MISATO WATANABE SHE LOVES YOU epic 16 | 16 | SOMEDAY I'LL BE... BON JOV| MERCURY/PGD 16 |NEW| NEVER FORGET TAKE THAT rca 15 |NEW| THIS IS THE WAY ETYPE poLvDOR
5 5 VARIOUS ARTISTS AVEX DANCE MATRIX '95 avex 17 | 17 | TAKE A BOW MADONNA MAVERICKWEA 17 |NEW| IBELIEVE CELVIN ROTANE EDEL 16 | 12 | BACK FOR GOOD TAKE THAT rca
TRAX 18 | 18 | DON'T TAKE IT PERSONAL MONICA ARISTA/BMG 18 | 12 | FRIENDS SCOOTER eoel 17 | 9 | I'VEGOT ALITTLE... MN8 cOLUMBIA
6 12 | DIANA KING TOUGHER THAN LOVE Sony 19 | 19 | COLORS OF THE WIND VANESSA WILLIAMS 19 | 16 | SELF ESTEEM OFFSPRING EPITAPH 18 | 13 | ZOMBIE CRANBERRIES isLanD
7 | 6 | TRF HYPERMIX 4 AvEX TRAx HOLLYWOODMWEA 20 | 19 | THERE IS A PARTY D.J. BOBO £am 19 | 18 | NO NO NO(NO LIMIT) LES SCHTROUMPFS
8 4 AKINA NAKAMOR! LA ALTERACION MCAVICTOR 20 | 20 BELIEVE ELTON JOHN ROCKET/ISLAND ALBUMS POLYGRAM
9 | 7 | SMAP SMAP 007 vCToR ALBUMS 1 | 2 | DIESCHLUMPFE TEKKO IST COOL-—VOL. 1 emi 208 INEWHE [SCREAMIIMEURACKSON &1l ACKSONKERIG
10 | 9 | CHAGE & ASKA CODE NAME 1 PONY CANYON 1 1 MICHAEL JACKSON HISTORY—PAST, PRESENT 2 1 BON JOVI THESE DAYS MERCURY ALBUMS
™ AND FUTURE—BOOK 1 EPIC/SONY 3 3 DIE DOOFEN LIEDER, DIE DIE WELT NICHT BRA 1 1 CELINE DION D'EUX coLumsia
NETHERLANDS tsticnting Mega Top 50) 8/5/95 2 | 2 | UVE THROWING COPPER wMCAUNI T ' 2 | 2 | INDIENS SACRED SPIRIT CHANTS ET DANSES
THIS | LAST 3 | 3 | BONJOVI THESE DAYS MERCURY/PGD 4 | 4 | MICHAEL JACKSON HISTORY: PAST, PRESENT DES INDIENS D'AMERIQUE viRaIN
week |week| SINGLES 4 4 NEIL YOUNG MIRROR BALL REPRISEWEA AND FUTURE—BOOK 1 epic 3 B MICHAEL JACKSON HISTORY: PAST, PRESENT
1 | 2 | PASSIE CLOUSEAU em 5 5 | HOOTIE & THE BLOWFISH CRACKED REAR VIEW 5 | 6 | GREEN DAY DOOKIE RePRiSE AND FUTURE—BOOK 1 e
2 | 1 | 1 WANNA BE A HIPPY TECHNOHEAD tofL ATLANTICWEA 6 | 5 | PINKFLOYD PULSE tm 4 | 6 | CRANBERRIES NO NEED TO ARGUE istanp
3 | 4 | SHYGUY DIANA KING soNy 6 | 6 | SOULASYLUM LET YOUR DIM... COLUMBIA/SONY 7 | 9 | KELLY FAMILY OVER THE HUMP Kei-uiFE 5 5 | FREDERICKS GOLDMAN JONES DU NEW
4 | 3 | BEMYLOVER LA BOUCHE smwaRIOLA 7 | 7 | BIORK POST ciektrawea 8 | 13 | TAKE THAT NOBODY ELSE Roa MORNING AU ZENITH coLumeia
5 | NEw| HET IS ACN NACH GUUS MEEUWIS arcape 8 | 8 | VARIOUS ARTISTS BATMAN FOREVER ATLANTC/ 9 | 8 | OFFSPRING SMASH eriraph 6 | 14 | SOUNDTRACK GREASE roivoor
6 | 8 | SCATMAN'S WORLD SCATMAN JOHN BMc WEA 10 | 10 | NEIL YOUNG MIRROR BALL waRNER 7 | 9 | NOA ACHINOAM NINI GeFren
7 | 9 | JULIEJULY BERT HEERINK CNRMUSIC 9 | 9 | FOOFIGHTERS FOO FIGHTERS caproucema 11 | 7 | CAUGHTINTHE ACT CAUGHT IN THE ACT OF BN 4 || AoHNNYHATLYDAY TORADARNERCURY
8 5 | DANA JE DA HELE NACHT MET MIJ DE SJONNIES | 10 | 10 | COLLECTIVE SOUL COLLECTIVE SOUL amanTic/ LOVE 2vx 9 7 | PINKFLOYD PULSE em
CNR MUSIC WEA 12 19 LA BOUCHE SWEET DREAMS aRIOLA 10 10 NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
9 7 MISSING EVERYTHING BUT THE GIRL WARNER 11 11 PINK FLOYD PULSE COLUMBIA'SONY 13 | NEW| SCATMAN SCATMAN'S WORLD rca 11 12 ALLIANCE ETHNIK SIMPLE ET FUNKY DELABEL
10 10 HARDCORE VIBES DUNE POLYDOR 12 12 CRANBERRIES NO NEED TO ARGUE istanD/PGO 14 12 PRINZEN SCHWEINE ARIOLA 12 11 FRANCIS CABREL SAMEDI SOIR SUR... columeia
ALBUMS 13 | 13 | ANNIE LENNOX MEDUSA RCABMG 15 | 11 | BJORK POST poLvcraM 13 | 16 | SOUNDTRACK BAD BOYS sauatt
1 5 CLOUSEAU OKER emi 14 1‘4 HOLLY COLE TRIO TEMPTATION ALERT 16 | NEW| ROLLING STONES VOODOO LOUNGE viRGIN 14 |NEW | DEEP FOREST BOHEME columBia
5 1 | BON JOVI THESE DAYS mMeRcURY 15 | 15 | SHANIA TWAIN THE WOMAN IN ME MERCURY/PGD 17 | 14 | ADIEMUS SONGS OF SANCTUARY Emi 15 | 13 | VERONIQUE SANSON SANSON COMME ILS
3 | 2 | RENEFROGER LIVE IN CONCERT omo e | K [ RERERCONE o, casisires 18 | 15 | REDNEX SEX & VIOLINS 7rx LIMAGINENT wea
4 | 4 | ANDRERIEU STRAUSS & CO. MERCURY 17 | 17 | TLC CRAZYSEXYCOOL LaFacE/emG 19 | 16 | WESTERNHAGEN AFFENTHEATER wea O] b2 || ESNOOH! JHESHIOAYSHercony
5 | 3 | VANGELIS 1492 THE CONQUEST OF PARADISE | 18 | 18 | TEA PARTY EDGES OF TWILIGHT emicema 20 | 17 | E-ROTIC SEX AFFAIRS iremacrive 178 Koyl DIRESTRASHENEAINKEBECHRERY
e NER 19 | 19 | VARIOUS ARTISTS PIRATE RADIO 3 auaLity 18 |NEW ti\émmgﬂgimlir;ggsow JUNE & WEIKL
6 7 BZN SUMMER HOLIDAY MERCURY 20 20 VAN MORRISON DAYS LIKE THIS POLYDOR/PGD Al e
7 | 8 | YOUP VAN'T HEK SPELEN MET JE LEVEN ARCAGE ’r 20 | 17 | DALIDA COMME ST FETAIS LA omanso
8 | 6 | LIVE THROWING COPPER Mca &&
9 | 10 | OMEHENK IS NIET MEER TE HOUWE! ARCADE
10 INEw| JULID IGLESIAS LA CARRETERA sonv . ITALY (Musica e Dischi) 7/31/95 (FIMY) 7/26/95
| » © 1995, Biliboard/BPi Communications (Music Week/ © CIN) 8/5/95 &lEsK qusJ( SINGLES
AUSTRALIA (2ustraiian Record Industry Assn.) 8/6/95 e sy SINGLES witx|wiik| ALBUMS 1| ;gi COLOUR INSIDE TIPLCAL new musiciLup
e 1 |NEW| NEVER FORGET TAKE THAT rca 1 | 1 | SUPERGRASS | SHOULD COCO PARLOPHONE Sl Bl S e e
wEEK (weex|  SINGLES 2 1 | BOOM BOOM BOOM OUTHERE BROTHERS sme/ 2 | 2 | PAUL WELLER STANLEY ROAD 60! Discs A BEE B Ry e e
1 1 | HOLD ME, THRILL ME, KISS ME, KILL ME U2 ETERNAL 3 | 3 | BONJOVI THESE DAYS MeRCURY = 1 A | mreisoe At e
ISLAND/ATLANTIC 3 2 | SHY GUY DIANA KING WORKCOLUMBIA 4 6 | MICHAEL JACKSON HISTORY: PAST, PRESENT 6 4 | TWO CAN PLAY THAT GAME BOBBY BROWN
2 2 HAVE YOU EVER REALLY LOVED A WOMAN? 4 5 KISS FROM A ROSE/'M ALIVE SEAL zvv AND FUTURE—BOOK 1 epic . MCA
BRYAN ADAMS A& 5 | 3 | ALRIGHT/TIME SUPERGRASS PARLOPHONE 5 | 30 | SEAL SEAL zm7 7 | NEW| HIDEAWAY DA'LACY FuuL Time
3 | 5 | INSENSITIVE JANN ARDEN Atm 6 | 8 | TRYMEOUT CORONA ETERNALWEA 6 | 8 | SAXMOODS BLOWING FREE omo 8 | 7 :vfo-/;g?MN WITH ME) PLAYAHITTY wickeD &
4 | 3 | SHYGUY DIANA KING CoLUMBIA 7 | 4 | HOLD ME, THRILL ME, KISS ME, KiLL ME U2 7 | 11 | TAKE THAT NOBODY ELSE aca 3 1 +8 || EFcTe ok o o s
5 | 6 | DON'TSTOP (WIGGLE WIGGLE) OUTHERE ISLAND/ATLANTIC 8 | 5 | WETWET WET PICTURE THIS pRECIOUS 10 | 9 | INFINITY U.S.U.RA/DATURA TeEmscomssc
BROTHERS LIBERTY/FESTIVAL 8 |NEW| IN THE NAME OF THE FATHER BLACK GRAPE ORGANISATION e
6 | 20 | SOMEBODY'S CRYING CHRIS ISAAK WARNER RADIOACTIVE 9 | 7 | ALISON MOYET SINGLES coumsia ALBUMS
7 | 8 | THIS IS HOW WE DO IT MONTELL JORDAN 9 | 6 | INTHE SUMMERTIME SHAGGY FEATURING 10 | 10 | CRANBERRIES NO NEED TO ARGUE istanp 1 1 | 883 LADONNA, IL SOQUAE IL GRANDE... Rt
POLYGRAM RAYVON VvIRGIN 11 9 CELINE DION THE COLOUR OF MY LOVE epic 2 2 ZUCCHERO SPIRITO DIVINO POLYDOR/POLYGRAM
8 7 LOVE & DEVOTION REAL McCOY BmG 10 7 A GIRL LIKE YOU EDWYN COLLINS SETANTA 12 | 32 R.E.M. MONSTER WARNER BROS. 3 5 RAF MANIFESTO CcGD/EASTWEST
9 | REN| USURE DO STRIKE UBERTY/FESTVAL 111} 9 3 1S FAMILY DANA DAWSON emi 13 | 12 | ™ PEOPLE BIZARRE FRUIT DECONSTRUCTION 4 4 GIANLUCA GRIGNANI DESTINAZIONE PARADISO
10 | 18 LET HER CRY HOOTIE & THE BLOWFISH WARNER 12 | NEW| THEHELLEP TRICKY VS. THE GRAVEDIGGAZ aTh+ 14 | 13 0ASIS DEFINITELY MAYBE CREATION CGD/EASTWEST
11 | NEW | ALICE, (WHO THE X IS ALICE?) STEPPERS FESTIVAL By a6 | 4 JODECI THE SHOW, THE AFTER-PARTY, THE 5 3 PINO DANIELE NON CALPESTARE IL FIORE NEL
12 | 4 | MOUTH MERRIL BAINBRIDGE GOTHAWEBMG 13 |NEW| WATERFALLS TLC Larace HOTEL UPTOWNMCA DESERTO CGD/EASTWEST
13 | 9 | MYLOVE IS FOR REAL PAULA ABDUL viRGINvEM! 14 | NEW f{';‘rgc'rg (THE HALLELUJAH SONG) MOZAIC 16 | 14 | EDWYN COLLINS GORGEOUS GEORGE SETanTa g 161 g'A':'\‘I:T'-g;ED FPUALZSZE E";'T
= NIEIW g'ESTSYZZO:'R:ER?\f?RiE%LE ) 15 | 12 | STUCK ON U P) AND DUNCAN BMGTELSTAR A M B g - S T 8 | 9 | BONJOVI THESE DAYS Mercury
16 |NEW| FOREVER YOUNG N-TRANCE Festiva. 16 | 14 | KEEP WARM JINNY muLTiFLY 18 | 27 | BLUR PARKLIFE FOOD/PARLOPHONE 9 | 8 | TAKETHAT NOBODY ELSE MG
17 |NEW| UNDER THE WATER MERRIL BAINBRIDGE siock | 17 [NEW| BLUE MONDAY—95 NEW ORDER LonoonenG 19 | 16 | BJORK POST ONEUTTLE INDIAN 10 | 7 | NOMADI LUNGO LE VIE DEL VENTO con/easTwesT
18 16 BABY BRANDY WARNER 18 | NEW| PANINARO '95 PET SHOP BOYS PARLOPHONE 20 15 PINK FLOYD PULSE &M
19 | 13 | THE BOMB! (THESE SOUNDS FALL INTO MY 19 |NEW| WEIRD REEF sonvs2 21 | 23 | VAN MORRISON DAYS LIKE THIS EXILEPOLYDOR SPAIN (vemrwe 72295
MIND) BUCKETHEADS Emi 20 | 10 | 'l BE THERE FOR YOU/YOU'RE ALL | NEED TO 22 | 21 | KIRSTY MacCOLL GALORE—THE BEST OF KIRSTY | Twis | LAST
20 | 10 | THIS AIN'T A LOVE SONG BON JOVI MERCURY vl :Y METHODIMATAIMZREI 3B R GESoel o m?cg(:tl VRN ncs BEGGARON A BEAGH | VN | WEEK SINGLES
ALBUMS 21 1111 ONEAMED ME O EGL I F bR DOVER OF‘EOLJ’\‘ARG’I‘N HANICS 1 1 | SCATMAN'S WORLD SCATMAN JOHN Rca
1 1 | CELINEDION THE COLOUR OF MY LOVE Eric ROBSON GREEN & JEROME FLYNN Rca ailmmal oy 2 PUSH THE FEELING ON NIGHTCRAWLERS max
0 CAN PLAY THAT GAME BOBBY BROWN mca/ MUSIC
2 | 8 | CHRISISAAK FOREVER BLUE warnER 22 |NEW| THE AFRO-LEFT EP LEFTFIELD FEATURING DJUM BTG =1 7 SR e
3 4 TINA ARENA DON'T ASK coLUMBIA HARD HANDS/COLUMBIA 25 1 17 ROLLING STONES VOODOO LOUNGE viRGIN A : TRY ME OUT CORONA RCA
4 3 LIVE THROWING COPPER McCA 23 | 16 | YOU DO SOMETHING TO ME PAUL WELLER co! 26 | 34 | PORTISHEAD DUMMY GolgeaT 5 5 GET IT UP SENSITY WO??LCSCOYNEGRO
5 | 2 | BONJOVI THESE DAYS MERCURY e 27 | 28 | BON JOVi CROSS ROAD MERCURY e o
6 5 MICHAEL JACKSON HISTORY: PAST, PRESENT 24 15 LOVE ENUFF SOUL Il SOUL virGiN 28 | 29 EL AMITRISTWISTED Saen 6 6 CADA DiA LA LOCURA SUMMER BEER crRrysaLs
L) (U 2=[EI0T0Td e i eyl Lt WRSAIAT 29 | 20 | FOO FIGHTERS FOO FIGHTERS ROSWELLCAPITOL N g ] et lET T gt
7 7 SOUNDTRACK BATMAN FOREVER WARNER 26 | 18 | PERFECT LIGHTNING SEEDS epic 30 | 31 | CHEMICAL BROTHERS EXIT PLANET DUST iunion 8 4 SCREAM MICHAEL JACKSON & JANET JACKSON
8 | 6 | FOO FIGHTERS FOO FIGHTERS VIRGINEMI 27 |NEW| LOSTINLOVE UPYER RONSON FEATURING MARY AT EPIC .
9 9 BJORK POST POLYDOR PEARCE MI-LIFE/POLYDOR 31 oy LA G A e 9 | NEW| HEY-A-WA ALDUS HAZA Lucas GINGER
10 | 19 | DOORS THE BEST OF THE DOORS warner ZERIRLS B IRTONE DR EM g ther 2R0s, 32 | 36 | BEAUTIFUL SOUTH CARRY ON UP THECHARTS | 0 | | MHEBIRD KING OF HOUSE maxwo
11 | 11 | JOSHUA KADISON PAINTED DESERT SERENADE | 29 | 21 [ BIG YELLOW TAXi AMY GRANT asm Ao ALBUMS
EMI 30 |NEW| SALVA MEA (SAVE ME) FAITHLESS CHEEKYEMG 33 | 24 | ANNIE LENNOX MEDUSA fca 1 1 | JULIO IGLESIAS LA CARRETERA SONY
12 | 12 | RICK PRICE TAMBORINE MOUNTAIN coLumsia 31 |NEW| OIVE TO PARADISE EUROGROVE avex 34 NEW| R.EM. AUTOMATIC FOR THE PEOPLE WARNER BRGS. 2 | 2 | ANTONIO FLORES COSAS MIAS RcA
13 | 14 | DEEP FOREST BOHEME coumsia 32 | 33 | EVIDENCE FAITH NO MORE SLASHLONDON 35 |NEw | LIGHTNING SEEDS JOLLIFICATION Epc 3 | 3 | JUAN LUIS GUERRA GRANDES EXITOS ARIOLA
14 | 10 | GREEN DAY DOOKIE WARNER 33 | 26 | ZOMBIE ADAM FEATURING AMY ETERNALWEA 36 |NEw| REEF REPLENISH sonvs? 4 | 4 | LUZ COMO LA FLOR PROMETIDA HispAVOX
15 |NEW| REAL McCOY ANOTHER NIGHT emc 34 | 20 | WHOOMPH! (THERE IT IS) CLOCK MEDIA 37 1 26 | GURU JAZZMATAZZ VOL. ll—THE NEW REALITY 5 | 5 | BONJOVI THESE DAYS MERCURY
16 | 18 | SOUNDTRACK PULP FICTION mca 35 | 19 | HAPPY MN8 cotumBia COOLTEMPO 6 |NEW| KETAMA DE AKI A KETAMA MERCURY/POLYGRAM
17 | 16 | SHERYL CROW TUESDAY NIGHT MUSIC CLUB 36 |NEW| TROUBLE SHAMPOO FOOD/PARLOPHONE 38 |NEW| PULP HIS'N'HERS istanp 7 | 6 | MICHAEL JACKSON HISTORY: PAST, PRESENT
AaM 37 [NEW| GALAXIE BLIND MELON capiroc 39 | 22 | ROLLING STONES JUMP BACK—THE BEST OF '71- ANCIGOIURE=BO0KIYERC
18 |NEW| HOOTIE & THE BLOWFISH CRACKED REAR 38 | 31 | COMMON PEOPLE PULP isiano '93 VIRGIN 8 | 7 | ALEJANDRO SANZ ALEJANDRO SANZ Ill wARNER
WINDOW wARNER 39 | 22 | VM ABELIEVER EMF AND REEVES AND 40 | 38 | GREEN DAY DOOKIE resrise 9 9 CRANBERRIES NO NEED TO ARGUE isLaND
19 | 13 | JODECI THE SHOW, THE AFTER-PARTY, THE MORTIMER PARLOPHONE 10 | 8 SACRED SPIRIT CANTOS Y DANZAS DE LOS
HOTEL mca 40 | 30 | THINK OF YOU WHIGFIELD SySTEMATIC INDIOS AMERICANOS VIRGIN ESPANA
20 |NEW ! JiM MORRISON AN AMERICAN PRAYER WARNER

Hits Of The World is compiled at Billboard/London by Christine Price, Contact 71-323-6686, fax 71-323-2314/2316.

‘New’ indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD

N U E o

IRELAND «rpi irelang) 7/27/95

< <> ~a | |
EUROCHART HOT 100 #5955 'theon
THIS
WEEK wuz'gt SINGLES
1 1 SHY GUY DIANA KING WORK/COLUMBIA
2 3 HOLD ME, THRILL ME, KISS ME, KILL ME U2
ISLAND/ATLANTIC
3 2 HAVE YOU EVER REALLY LOVED A WOMAN?
BRYAN ADAMS aam
4 SCATMAN'S WORLD SCATMAN JOHN iceBERG
5 7 BOOM BOOM BOOM OUTHERE BROTHERS stip/
ETERNALUWEA
6 5 WISH YOU WERE HERE REDNEX Jive
7 6 BE MY LOVER LA BOUCHE wmci
8 8 SCREAM MICHAEL JACKSON & JANET JACKSON
EPIC
9 9 THIS AIN'T A LOVE SONG BON JOVI MERCURY
10 10 SCATMAN SCATMAN JOHN iCEBERG
ALBUMS
1 1 BON JOVI THESE DAYS MeRcuRrY
2 2 MICHAEL JACKSON HISTORY: PAST, PRESENT
AND FUTURE—BOOK 1 epic
3 3 PINK FLOYD PULSE emi
4 4 BJORK POST MOTHER
5 6 OFFSPRING SMASH EPITAPH
6 8 CRANBERRIES NO NEED TO ARGUE isLaND
7 | NEW| SCHLUMPFE TEKKNO IST COOL VOL. 1 Emi
8 7 GREEN DAY DOOKIE RePRiSE
9 9 NEIL YOUNG MIRROR BALL reprise
10 9 CELINE DION D'EUX epic

BELGIUM (Promuvi 8/1/95

THIS | LAST
WEEK | WEEK
1 1
2 2
3 4
4 3
5 7
6 8
7 10
8 9
9 10
10 5
1 3

3
3 2
4 4
S 7
6 6
7 8
8 5
9 9
10 INEW

SINGLES

CONQUEST OF PARADISE VANGELIS easTwEST
POUR QUE TU M'AIMES ENCORE CELINE DION
EPIC

HAVE YOU EVER REALLY LOVED A WOMAN?
BRYAN ADAMS agm

'74-'75 CONNELLS em

BE MY LOVER LA BOUCHE HANsA
VERBORGEN VERDRIET WENDY VAN WANTEN
JRP

SCATMAN SCATMAN JOHN Rrca

THINK TWICE CELINE DION coLumBia
NOCTURNE SECRET GARDEN MERCURY
SCATMAN SCATMAN JOHN Rca

ALBUMS

CELINE DION D'EUX epic

GERT & SAMSON SAMSON VOL. 5 pHiLIPS
MICHAEL JACKSON HISTORY: PAST, PRESENT
AND FUTURE—BOOK 1 epic

VANGEL!IS 1492—THE CONQUEST OF PARADISE
EASTWEST

CELINE DION THE COLOUR OF MY LOVE epic
THERAPY INFERNAL LOVE asm

OFFSPRING SMASH epiTaPH

BON JOVI THESE DAYS MERCURY

BJORK POST poLyDOR

PINK FLOYD PULSE tmi

THIS
WEEK

1
2

3

10

oOUdH WN —

LAST
WEEK

NEW
1
2
4
3
NEW
NEW
NEW
NEW

10

SINGLES

NEVER FORGET TAKE THAT Rrca

BOOM BOOM BOOM OUTHERE BROTHERS stir/
ETERNAL

HOLD ME, THRILL ME, KISS ME, KILL ME U2
ISLAND/ATLANTIC

SHY GUY DIANA KING woRK/COLUMBIA

KEY TO MY LIFE BOYZONE potLyDOR

TAKE THE CHAINS AWAY BRENDAN KEELEY
COLUMBIA

Ki1SS FROM A ROSE SEAL zr

ALRIGHT SUPERGRASS PARLOPHONE

RIGHT NOW/MY DESTINY WHO'S EDDIE RracLan
ROAD

THIS AIN'T A LOVE SONG BON JOVI MERCURY
ALBUMS

BON JOVI THESE DAYS MERCURY

SOUNDTRACK PULP FICTION mca

R.E.M. MONSTER WARNER BROS.

VARIOUS DANCE MANIA 95—VOL. 3 PURE MUSIC
CRANBERRIES NO NEED TO ARGUE isLanD
VARIOUS BEST CLASSICAL ALBUM IN THE WORLD
EVER emi

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS.
MICHAEL JACKSON HISTORY: PAST, PRESENT
AND FUTURE—BOOK 1 epiC

VARIOUS DRIVE TIME VOL. 2 pino

CELINE DION COLOUR OF MY LOVE epic

AUSTRIA (Austran IFPAustrian Top 30) 7/16/95

DEN MARK (IFPI/Nielsen Marketing Research) 7/30/95

THIS
WEEK

1

N o~ VNN bw N

w

0N S

9

10

LAST
WEEK
2

3

—_

O U~

NEW
NEW

N W o—

~N O 00

NEW

10

SINGLES

HAVE YOU EVER REALLY LOVED A WOMAN?
BRYAN ADAMS POLYGRAM

LASS UNS SCHMUTZIG LIEBE MACHEN DIE
SCHRODERS WARNER

WISH YOU WERE HERE REDNEX tcro
SHUT UP (AND SLEEP WITH ME) SIN WITH
SEBASTIAN BmG

SCHLUMPFEN COWBOY JOE DIE SCHLUMPFE emi
THIS AIN'T A LOVE SONG BON JOVI MERCURY
CONQUEST OF PARADISE VANGELIS wARNER
SCATMAN'S WORLD SCATMAN JOHN BMG
MIEF DIE DOOFEN BmG

ADIEMUS ADIEMUS Emi

ALBUMS

BON JOVI THESE DAYS mERCURY

PINK FLOYD PULSE emi

MICHAEL JACKSON HISTORY: PAST, PRESENT
AND FUTURE—BOOK 1 sonv

DIE SCHLUMPFE TEKKNO IST COOL emi

ELTON JOHN MADE IN ENGLAND MmeRCURY
OFFSPRING SMASH Emv

DIE SCHRODERS FRISCH GEPRESST waRNER
VANGELIS 1492—THE CONQUEST OF PARADISE
WARNER

DIE DOOFEN LIEDER DIE DIE WELT NICHT BRAUHT/
BMG

GREEN DAY DOOKIE waRNER

SINGLES

DUB 1 DUB ME & MY EMI-MEDLEY

21 GO'NAT HISTORIES TIMM & GORDON RepLaY
SHY GUY DIANA KING sONY

WELCOME SOUND OF SEDUCTION
PLADECOMPAGNIET

HOLD ME, THRILL ME, KISS ME, KILL ME U2
WARNER

HAVE YOU EVER REALLY LOVED A WOMAN?
BRYAN ADAMS agm

HOLD ON JAMIE WALTERS WARNER

SELF ESTEEM OFFSPRING BORDER

THINK OF YOU WHIGFIELD scanDinavian
SCREAM MICHAEL JACKSON & JANET JACKSON
SONY

ALBUMS

JAMIE WALTERS JAMIE WALTERS warNER
CELINE DION THE COLOUR OF MY LOVE epic
MICHAEL JACKSON HISTORY: PAST, PRESENT &
FUTURE—BOOK 1 sony

ROCAZINO BEDSTE—ALL MY LOVE MERCURY
KIM LARSEN GULD OG GRONNE SKOVE EMI-MEDLEY
ROD STEWART A SPANNER IN THE WORKS
WARNER

DANSER MED DRENGE SA LENGE VI ER HER
PLADECOMPAGNIET

GREEN DAY DOOKIE warNER

GOOMBAY DANCE BAND CARIBBEAN BEACH
PARTY waRNER

POUL KREBS SMA SENSATIONER PLADECOMPAGNIET

NORWAY (verdens Gang Norway) 7/15/95

THIS

LAST
WEEK

PORTUGAL <Portugavarp) 7/25/95

THIS | LAST
WEEK | WEEK
1| 8
2 |1
3 | 2
4 | 3
5 | 4
6 | 7
7| s
8 |NEw
9 |NEw
10 | 10
1|1
2 | 8
3| 2
4 | a
5 | 4
6 | NEW
7 | NEW
8 |NEW
9 |NEW
10 | NEW
THIS | LAST
WEEK | WEEK
1|1
2 | 6
31|
4 |NEW
5 | 5
6 | 3
7| 8
g8 | 9
g | 7
101 10

ALBUMS

VARIOUS NUMERO 1 sony

PINK FLOYD PULSE em

BON JOVI THESE DAYS MERCURY

VARIOUS DANCE POWER 95 wviDisco

VANGELIS 1492—THE CONQUEST OF PARADISE
EASTWEST

AMALIA RODRIGUES O MELHOR DE AMALIA Emi
CELINE DION THE COLOUR OF MY LOVE coLumsia
JULIO IGLESIAS LA CARRETERA coLumBia
VARIOUS DANCE MANIA 95 vibisco

VARIQUS SO SUCESSO vipisco

WEEK SINGLES
1 1 '74-'75 CONNELLS Emi
2 2 SHY GUY DIANA KING sony
3 3 YOU SUCK MURMURS AMERICA mca
4 | 4 | HOLD ME, THRILL ME, KISS ME, KILL ME U2
WARNER
5 5 BE MY LOVER LA BOUCHE BMG ARIOLA
6 6 ALICE (WHO THE X IS ALICE?) GOMPIE BM™G
7 7 SCATMAN'S WORLD SCATMAN JOHN BMmG
8 9 WISH YOU WERE HERE REDNEX BmG
9 8 HAVE YOU EVER REALLY LOVED A WOMAN?
BRYAN ADAMS A&M/POLYGRAM
10 10 STATUS KU SOLFAKTOR X Emi
ALBUMS
8 JOHN LENNON THE JOHN LENNON COLLECTION
EMI
2 3 GYLLENE TIDER HALMSTADS PERLOR PARLOPHONE
3 1 MICHAEL JACKSON HISTORY: PAST, PRESENT &
FUTURE—BOOK 1 sony
4 2 D.D.E. DET E' D.D.E.-DET...BESTE NORSKE GRAM
5 5 FREE THE SPIRIT PAN PIPE MOODS POLYGRAM
6 |[NEW | SCATMAN JOHN SCATMAN'S WORLD BwmG
7 10 DIANA KING TOUGHER THAN LOVE sony
8 4 CLIFF RICHARD CLIFF RICHARD'S BESTE emi
9 6 PINK FLOYD PULSE Emi
10 INEW | BEACH BOYS PURE GOLD emi
HONG KONG ¢rri Hong Kong Group) 7/29/95
WEEK | weex| ALBUMS
1 1 LESLIE CHEUNG FONDNESS rock
2 3 FAYE WONG THE SOUND OF FAYE WONG cinepOLY
3 4 EKIN CHENG LIFE BMmG
4 2 JACKY CHEUNG ALLERGY WORLD pOLYGRAM
5 5 ALEX TO MY ALEX Rrock
6 |[NEW/| ANITA MUI SINGER capITAL ARTIST
7 |NEW| JOYCE LEE | LIKE TO BE LOVED rir10
8 |NEW| EMIL CHAUG LOVE WILL FOLLOW RroOCK
9 |NEW| EMIL CHAU YOU STAND BY ME rock
10 7 AARON KWOK PURE LEGEND waRNER

GLABAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

U.K.: This year’'s WOMAD festival at Rivermead, Reading, 35 miles west of London, played
host to the most distinguished lineup of Arab musicians ever. Six acts from the Middle East
and North Africa represented many styles of Arabic music. The Master Musicians Of Jajouka
played traditional pipe and drums music from the South of Morocco. The man being hailed
as “the new Khaled,” Algerian performer Hamid El Baroudi, made a bold crossover attempt
by presenting a selection of famous Moroccan and Algerian songs using mainly Western instru-
mentation. There was a fascinating contribution by the group Bustan Abraham (the Garden
of Abraham), a collaboration between Israeli and Palestinian musicians from Israel, that prov-
oked both admiration and resentment among the audience members, given the politically
charged peace talks between the Palestine Liberation Organization and the Israeli government.
But the most exciting performance of the festival came from the Ziryab Trio, which featured
oud (an Arabic lute-type instrument) virtuoso Taiseer Ilias. A name to watch out for, Ilias
is one of the most impressive musicians to emerge in the Arabic world in recent years. Accom-
panied by Naseem Dakwar on violin and Zohar Fresco on rig (tambourine), and joined on
some numbers by Emanuel Mann on bass, Ilias performed a number of classical compositions
by old Arabic and Turkish composers. Classical Arabic music has traditionally failed to impress
many people outside the Arab world, but this was a performance to rank among the best any-
where. Like a modern Paganini, Ilias’ playing was fast, furious, and technically superb. Anyone
who doubts the merits of Arabic classical music will find his or her argument difficult to sustain,
in light of this man’s brilliance.

MUHAMMAD HIJAZI

NEW ZEALAND: For more than two decades, the wild side of '60s New Zealand rock’n’roll has
largely been overlooked. But now a sudden flurry of activity is putting that era back into per-
spective. Roger Watkins’ book, “Hostage To The Beat,” a sequel to his survey of Wellington
bands between 1955 and 1970, “When Rock Got Rolling,” shines the spotlight on the thriving
Auckland scene of the same period. An alphabetical directory of bands, incorporating anecdotes

eevarewueeeevewereo.... and discographies where relevant, the book brings to light
i at least one hundred groups never previously acknowledged.
e %%1 If the book has a failing—and the author concedes that er-

= + rors will be corrected in the second edition—it is that it
doesn't dig deep enough and is too circumspect in describing
the social dimension of drugs, rebellion, and mischief. That’s
where “Social End Product” comes in. A handsome 60-page
magazine by John Baker and Andrew Schmidt, it lifts the
lid on the garage band rock scene of the ’60s, linking it to
the spirit of punk that emerged a decade later and giving
voice to many wonderful stories of madness and mayhem
played out to a rock’n'roll soundtrack. Baker is the man re-
sponsible for compiling “Wild Things” (Flying Nun), an ex-
ceptional collection of ’60s New Zealand garage-band music released three years ago and still
attracting international orders. Last month, Baker launched the equally rowdy follow-up, “Wild
Things I1,” along with an album by ’60s rockers Chants R&B, and singles by Smoke and the
Blue Stars (whose thrashy, trashy single “Social End Product” gave the magazine its title).
All releases are on vinyl, of course. As the song says, “It’s yesterday once more.” GRAHAM REID

G

% £ e
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AUSTRALIA: Melbourne-based singer/songwriter Merril Bainbridge has broken two records
with her quirky single “Mouth.” She has become the first Australian woman to top the Austra-
lian Record Industry Assn. sales chart with a self-penned debut record. Her six-week stay at
the top is also the longest ever achieved by a woman. A songwriter since her mid-teens, when
she taught herself piano, Bainbridge was discovered performing on the acoustic circuit by Koy-
oko Mashita of Sapphire Musie, who pitched a three-track demo to Gotham Records, a BMG-
affiliated label set up by singer John Farnham and producer Ross Fraser. Bainbridge’s album,
“The Garden,” released last month, boasts many interesting textures, particularly in her vocal
style, with its echoes of Tori Amos, Juliana Hatfield, and Karen Carpenter. “Vocally, I like
creating an intimacy, so that you feel you're right there, and you hear every little sound,” Bain-
bridge says. The trick, apparently, is to record when she’s hungry. “It really changes the tone
of my voice,” she says. The album is due to be released in South Africa and some Asian and
European territories. CHRISTIE ELIEZER

GERMANY: The open-air concert season is in full swing, with many big international acts ap-
pearing at established rock events, such as the Rock Over Germany shows (in Liineburg and
Munich) and Rock Am Ring, which this year celebrated its 10th
anniversary with shows at the Niirburg Ring motor racing track

reTTvsenvesrwnw

zng()UR LE MERTIE

»

certs (the local promoter of this year’s Rolling Stones tour).
This year, the three-day event featured Carl Orff’s opera “Car-
mina Burana,” Beethoven’s Symphony No. 9, which includes the
triumphant “Ode To Joy,” and Richard Strauss’ “Also Sprach
Zarathustra,” performed by the Bavarian Radio Orchestra under the direction of Paris-born
American conductor Lorin Maazel. The event attracted a crowd of 48,000 over three days.
ELLIE WEINERT

» 1

and the Olympie Stadium in Munich. But rock music no longer E = i
has a monopoly on such events, and due to the growing interest ! é H
in classical music, it too is being taken out of the concert hall =1
and made accessible to a broader audience in the great outdoors. RS
For the past three years, the annual concert at Munich’s Konigs- g
platz has been the largest classical open-air event in Europe, ac- {} f
cording to Munich-based promoter Franz Abraham of Art Con- = !
‘

i
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International

BMG Has World Confah

INTERLAKEN, Switzerland—The first BMG
Entertainment World Conference was held July 9-13 at
the Grand Hotel Victoria Jungfrau and Casino Kirsaal
conference center here. The gathering drew 125
attendees from 42 countries who work for companies in
BMG’s North America, International, TV/Film Europe,
and Storage Media divisions.

It's “all for one and one for all” as BMG Entertainment'’s
board members come together at the close of the
conference. Shown, from left, are Thomas Mclntyre,
executive VP/CFO, BMG Entertainment; Rudi Gassner,
president/CEO, BMG Entertainment International; Rolf
Schmidt-Holtz, president, TV/Film Europe; Michael
Dornemann, chairman/CEO, BMG Entertainment; Strauss
Zelnick, president/CEO, BMG Entertainment North
America; and Uwe Swientek, CEO, Electronic Storage
Media & Technology.

Enjoying the beautiful Swiss scenery on a boat ride, from
left, are Hugh Goldsmith, managing director, RCA Records
(U.K)); Andre Selleneit, managing director, Hansa
Musikproduktion GmbH; Gerhard Florin, managing
director, BMG Ariola Miller GmbH; Jay Moses, senior
VP/GM, BMG Interactive Entertainment; Gary Dale, senior
VP, international, BMG Interactive Entertainment; and
Danny Strick, senior VP/GM, BMG Music Publishing.

International executives meet and mingle
at the convention. Shown, from left, are
Ed Chan, managing director, the PRC &
Hong Kong, BMG International; Swee
Wong, managing director, BMG Music
Taiwan Inc.; Christoph Schmidt,
executive VP, German speaking
territories, BMG Ariola Musik GmbH; and
Frankie Cheah, managing director, BMG
Music (Malaysia).

-
BMG France president Herve
Lasseigne, left, and Arista Nashville
president Tim DuBois observe the
presentations.

ltalian recording artist Eros Ramazzotti
performs for conference attendees.

L2 -
BMG International recording artist Eros Ramazzotti is
congratulated following his performance at the conference.
Shown, from left, are Roy Lott, executive VP/GM, Arista;
Arnold Bahlmann, senior VP, central Europe region, BMG
Entertainment International; L.A. Reid, co-president, LaFace
Records; Strauss Zelnick, president/CEO, BMG
Entertainment North America; Rudi Gassner, president/CEOQ,
BMG Entertainment International; Ramazzotti; Franco Reali
managing director, G. Ricordi & Co.; Clive Davis, president,
Arista; Michael Dornemann, chairman/CEO, BMG
Entertainment; and Monti Luftner, Monti Media.

RCA’s Dave Matthews Band celebrates the platinum
certification of its album “Under The Table And Dreaming”
with BMG executives. Shown in front row, from left, are
band members Carter Beauford, Stefan Lessard, LeRoi
Moore, and Dave Matthews; Michael Dornemann,
chairman/CEO, BMG Entertainment; band member Boyd
Tinstey; and Butch Waugh, senior VP of national
promotion, RCA. In back row are Bob Jamieson, president,
RCA; Rudi Gassner, president/CEO, BMG Entertainment
International; Joe Galante, chairman, RCA Label Group
Nashville; Strauss Zelnick, president/CEO, BMG
Entertainment North America; Dr. Mark Wossner,
president/CEOQ, Bertelsmann AG; Pete Jones, president,
BMG Distribution; and Jack Rovner, senior VP of marketing
and ventures, BMG Entertainment North America.

Enjoying the festivities, from left, are
Guenter Hensler, president, BMG
Classics; John Perrachon, senior VP
of operations, BMG Direct and
president, BMG Direct Ltd.; Eva Saks,
VP of legal and business affairs, BMG
Entertainment North America; and
Worth Linen, president, BMG Direct.

e M ay

Socializing at the convention, from left,
are Ron Goldstein, president/CEO,
Private Music, Jeremy Marsh,
president, music division, BMG
Records (U.K.) Ltd.; and Pete Jones,
president, BMG Distribution.

Canada

Songwriter Shirley Eikhard
Records Again After 8 Years

H By LARRY LeBLANC

TORONTO—Singer/songwriter Shirley
Eikhard considers this Aug. 4 a special
day. It marks the release of her new al-
bum, “If I Had My Way,” on the Denon
Canada label and the North American
release of the Warner Bros. film “Some-
thing To Talk About,” for which she
wrote the title song.

Eikhard's career has been in high
gear ever since Bonnie Raitt picked
“Something To Talk About” as the lead-
oft single from her “Luck Of The Draw”
album in 1991. It reached No. 5 on Bill-
board’s Hot 100 Singles chart.

It was the deaths of two friends—
Barry Hebscher and Anne Murray man-
ager Leonard Rambeau, as well as the
encouragement of singer Sylvia Tyson of
Ian & Sylvia—that led Eikhard to rec-
ord after an eight-year layoff spent con-
centrating on songwriting. “I wanted
this recording as a tribute to Barry, be-
cause he had always wanted me to do an-
other album,” she says. “He was 31
years old, a beautiful man, and he died
of AIDS. His death brought home to me
how fragile and how fleeting life is. I'm
40 this year, and I wanted to be able to
document who I am now. Sylvia also
kept pushing for me to record again.

“I've really been fortunate [in music)
because Anne Murray befriended me as
a kid and Sylvia was a mentor,” Eikhard
adds. “I also studied with Cleo Laine,
who was a role model for me as well.
Watching those women helped ground
me and gave me some life rules of show
business early on.”

Co-produced by Eikhard and her
long-time keyboardist, Evelyn Datl, “If
1 Had My Way” was recorded at Reac-
tion Studios and Inception Sound Stu-
dios in Toronto. She was backed by a
group consisting of Datl, Rob Piltch
(guitar), Peter Blakney (bass), George
Koller (acoustic and fretless bass), and
Gary Craig (drums). “I knew what 1
wanted with the album because of all of
the demo experience I've had,” says Eik-
hard. “I went for a real acoustic sound.”

Working as a songwriter for the past
few years, Eikhard had plenty of stock-
piled songs from which to choose. The
only song written specifically for the al-
bum was “It Takes Some Gettin’ Used
To.” “These are 10 songs I really love,”
Eikhard says. “Many of them are songs
T've tried to place with other artists, and
I was frustrated I hadn’t been able to
get anybody to do them.”

Eikhard is virtually unique in Cana-
dian music in that she has grown up in
the business. In Sackville, New Bruns-
wick, where she was born, her father
Cec played bass and her mother June
played fiddle in their own group, the
Tantramar Ramblers. When Shirley
turned 11, she was given a $150 Kay
electric guitar and penned her first com-
position, “Candlelight And Wine” (“a
terrible song”), in the basement of her
home in Oshawa, Ontario. Her parents
introduced her to country musie, and she
discovered the folk music of Canadians
Gordon Lightfoot, Joni Mitchell, and Ian
& Sylvia.

At her first public performance at a
fiddling festival in Colbourg, Ontario,
the 12-year-old newcomer sang Light-
foot’s “Early Morning Rain” and Bobbie
Gentry’s “Ode To Billy Joe.” The follow-
ing year, after seeing an ad in a Toronto

newspaper asking new songwriters to
audition for the Mariposa Folk Festival,
Eikhard beat out 52 applicants to per-
form alongside her idols, Mitchell, Ian &
Sylvia, and Bruce Cockburn.

After seeing Eikhard perform back-
stage at a country jamboree in Oshawa,
rhythm guitarist and Merle Haggard
band member Bobby Wayne told Capitol
U.S. staff producer Earl Ball about her.
Ball asked her to come to Nashville to
audition. Chet Atkins also got in touch,
asking her to sign with RCA. Instead,
she accepted an offer from Capitol Rec-
ords U.S,, and her album “Shirley Eik-
hard” was released when she was 16,

But the album and two singles that
followed didn't sell. Despite winning two
RPM Weekly Gold Leaf Awards (the
forerunner of the Junos) for Canada’s
top female country singer in 1972 and
1973, and having her songs recorded by
Atkins, Murray, and Kim Carnes, Eik-
hard was facing the prospects of career
fade-out at age 17. By this time, she had
also drifted far away from her country
and folk music roots. “I was listening to
Antonio Carlos Jobim, Paul Desmond,
Chet Baker, and Chick Corea,” she says.

In 1975, Eikhard signed with the Attic
Records here and recorded three al-
bums, “Child Of The Present,” “Let Me
Down Easy,” and “Horizons.” The al-
bums were not big sellers despite sub-
stantial national radio airplay of her ver-
sions of Lindsay Buckingham’s “Don’t
Let Me Down Again” and Christine
McVie’s “Say You Love Me.”

After departing Attic in 1978, Eikhard
began to concentrate on honing her
songwriting (she recorded her last al-
bum, “Taking Charge,” in 1987 on
WEA). In 1981, Emmylou Harris re-
corded her song “GoodNews” and a few
years later did “Maybe Tonight,” which
gave Eikhard a career boost. A Nash-
ville visit in 1985 resulted in her co-writ-
ing “Kickstart My Heart” with Chris
Waters and Madeline Stone, which
Alannah Myles recorded on her 1989
Atlantic debut.

“When I was 30 I made a 10-year
plan,” says Eikhard. “I vowed by the
time I was 40 to have the finest vocalists
in the world singing my songs. Since
then Bonnie, Alannah, Anne Murray,
and Emmylou did my songs.”

Eikhard says she’s now looking for-
ward to performing again. “I'm proud of
this album, so I want to tour as much as
I can. Once the album gets going full
force here, I want to look for a US. re-
lease.”

SHIRLEY EIKHARD
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AUDIDBO0KS
it SPOKEN

A-Books "da:
First-Half Sales
alirge, Thanks To

Glubs, Libraries And
Audio-Only Stores

ncient scribes might not recognize some of the transformations

the printed page has lately made. But observers of the bustling

audiobook-market surely do: For the first quarter of 1995, busi-

ness is up 25% over the same period in 1994. Billboard’s annual
Spotlight surveys the (domestic and international) market, scopes out

third- and fourth-quarter product and puts an ear to the spoken-word

world of Poemfones and poetry slams. The whole story starts here.

BY TRUDI MILLER ROSENBLUM
Following the audiobook
industry’s dramatic leaps forward
i 1992 and 1993 (which saw
many new markets opening up 1o
audio, and annual sales increases
of 30% and 40%), 1994 settled
into a year of steady growth.
Rather than adding extensive
new markets, the industry suc
cessfully strengthened the mar
kets it alreadv had, with sales
mcreasing 1 7% over the previ-

oS year. ARy

But with the onset ol" /

1995, the audiobook mar-
ket has shifted into high
gear, with lireworks and |
bells ringing. The first §
quarter of 1995 saw a
dramatic 25% increase in
audioboaok sales over the |
same period of 1994,
Mainstream awareness is
higher than ever belore. ¥
and business is expanding

on every {ront. Consider the

loltowing: .

AUDIOBOOK CLUBS: 11 one

ol which is expected to further
raise audiobooks’ public profile.

0.4 FEVER: O.]. Simpson’s “1 Want
To Tell You” audioboek trom
Time Warner Audiobooks re-
ceved massive media atiention.
luring many curious (rial-waich-
ers to try an andiobook for the
tirst time. This was lollowed by
“Kato Kkaelin: The Whole Truth”
fiom Harper Audio and "The
Private Diary OI' A Simpson
juror: Behind The Scenes
S\ Of The Trial Ol The
Century” from Dove
Audio (which previously
. published “Nicole Brown
| Simpson: Diary Ol A Lile
truerrupted”).

)

RENTAL: Audiobook
rental in video stores
and supermarkets has
increased dramancall
y The number of video

stores renting audio has
increased 50% since 1993
says Terryv Lipelt, VI
of marketing and mer-

year, no fewer than Amlﬂ HIEE ﬁﬂﬂ ﬂﬁﬂﬂmﬂ HUUSE chandising at Rezound

three audiobook clubs neneme“ fl‘l]lﬂ 1 mnm "em
00 “Inerview Wil The
Vampire.”

have sprung into
heing, from major
chvect-response compa-
nies Columbia llouse
Doubleday and the
independent Herrick Co. In
addition to svimbolizing audio-
books’ increasing popularny, the
clubs “have had a tremendous
impact on public awareness,” says
Audio Publishers Assn. president
George Hodgkins. The clubs
have launched ad campaigns in
mainstream consumer publica-
tions like Entertainment Weekly,
People and TV Guide and done
huge direct-response mailings, all

International. One
study showed that 18%
of all U.S. video stores
now rent audia. Super-
markets with video-
|'t‘]1|il| dC])le‘lInCll[S
have also added audio to the mix
and now make up half of
Rezound’s account base. “Ou

business doubled in 1994 {ron
1993, and we fully anticipate it 1o
double again this vear,” says
Lipelt. To encourage this,
Resound recently instituted a
price cut on its top five titles each
month and did a demographic
analvsis ot audiobook histeners in
Continued on page 45
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AUDIUBUUKS & SPUREN WURI

AUDIDBODKS *95
Continued from page 43

different geographic areas to bet-
ter advise its accounts.

Ingram Entertainment, mean-
while, launched a new program
this year for rental outlets:
Automatic Audiobooks, a simple
turnkey program that enables
retailers to stock the top audio-
book titles each month, pre-
selected and packaged in rental
boxes, with POP support. Since
launching the program in
January, Ingram’s rental account
base has quintupled, says ingram
audiobooks manager Chris
Fowler. “I’he biggest trend we see
is the rental business growing,”
says Fowler. “Sellthrough is grow-
ing as well, but I think rental’s
really going to take off through
next year.”

DRUGSTORES, GROCERIES, MASS MER-
CHANTS: These outlets, which did
very well with the impulse-priced,
sensationalistic O.]. audio, have
increasingly begun carrying
audiobooks as a matter of course.
Unlike other retailers, these out-
lets often focus on the im-
pulse-priced
product of
companies
like Romance
Alive and
Durkin
Hayes’
Paperback
Audio. In
addition,
“Discount
outlets like
Sam’s and
Price Clubs
move a fair amount of tapes,” says
Carolyn Willis, marketing man-
ager of Harper Audio. “Even if
people don’t buy them there,
they see them there, and that
builds awareness.”

FAYE D. RESIMICK
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LIBRARIES: Libraries, which previ-
ously carried only a smattering of
audiobooks, if they carried any at
all, have become firm supporters.
“The demand in libraries has
gone through the roof,” says Judy
McGuinn, director of advertising,
marketing and promotion at

. Time Warner Audiobooks. “Last
year, a lot of libraries were just
beginning to think about audio.
They would ask us, ‘Why should
we carry this?’ This year, every-
body’s carrying it, and they’re ask-
ing questions about our replace-
ment-tape policy! People who
haven't visited a library in years
are coming in to borrow audio-
books. One librarian in a rural
area told me her patrons listen to
audiobooks while driving their
tractors. Between last year and
this year, it’s like night and day.”

NEW PUBLISHERS: New audio pub-
lishers are springing up all over,
most of them focusing on a par-
ticular niche: Passion Press (erot-
ic literature), Ziggurat Pro-
ductions (full-cast dramatizations
of science-fiction works), 213CD
(spoken word and eclectic, artistic
audiobooks) and Naxos Audio-

books (budget-priced classic liter-
ature accompanied by classical
music) are just a few of the
brand-new audiobook companies
launched in 1995. Meanwhile,
existing niche companies strength-
ened their business.

“There’s more breadth of
product this year,” observes
Michael Viner, founder of Dove
Audio. “There’s starting to be
more room in audio for things
other than the [book] bestseller
list, which is a very encouraging
trend.”

AUDIO-ONLYS: Likewise, new
audiobook-only stores are pop-
ping up all over, with more set to
open later this year. The grand
total of these stores in the U.S. is
now somewhere between 108 and

150.

APA AGTIVITY: Not surprisingly,
with all this growth, the Audio
Publishers Assn. has seen its
membership jump a whopping
75% this year. The trade group
now has 153 members—66 regu-
lar members (meaning publish-
ers) and 87 affiliates (meaning
audio-only stores, libraries and
other related professionals). In
June, the APA held its first-ever
convention, a one-day smorgas-
bord of seminars and discussions
that presi-
dent George
Hodgkins
hopes to
eventually
expand into a
full-fledged
trade show.
“We are also
making an
effort to de-
velop con-
s umer
awareness
and promotion programs in a
much more aggressive way than
in the past,” he says.

RESPECT AND COMPLAINTS: Perhaps
the most welcome change for
audio publishers is the increasing
respect and attention they're get-
ting from bookstores. “They used
to just throw in an audio section
and say, ‘OK, I've got audio, I'm
covered’,” says Seth Gershel, VP
and publisher of Simon &
Schuster Audio. “Now these book
retailers are taking a hard, critical
look at their sections and asking,
“Am I doing as much business as 1
could be doing? How can we bet-
ter merchandise what we have?’

“Our strength has always been
audios published simultaneously
with the hardcover, but retailers
didn’t take advantage of that,”
Gershel continues. “Now they're
finally starting to play to that
strength, merchandising the
audio and hardcover together. If
they don’t have the audio the
same day as the hardcover, they
complain to us—which is great,
because it means they’re paying
attention! It used to be that they
didn’t care if it came out the same
month.”

With all the flurry of activity,

Continued on page 46

Lively hit

Great Audio Expectations

Fall and winter reads include Batman, Hillerman, Grichton’s post-

‘Jurassic” novel and Sharon Stone’s anow White.

BY ED DWYER

ecause they boast famous
authors or popular topics or
celebrity readers, certain
new audio titles are released
with especially great expec-
tations. Billboard asked
major audiobook publishers to tell us
which titles they have in the pipeline
for fall and winter release that they’re
counting on to create excitement in
record, video and bookstores in com-
ing months. Here’s what they had to
say.

At Harper Audio, the September
release of Grammy-nominee Erma
Bombeck’s latest, “All I Know About
Animal Behavior I Learned in
Loehman’s Dressing Room,” should
cause smiles all around. As with her
previous audio efforts, the hilarious
Bombeck does her own reading.
Harper Audio is also banking on the
September release of mystery writer
Tony Hillerman’s “Finding Moon™ to
move briskly. Set in Southeast Asia
instead of the U.S. Southwest,
“Finding Moon” marks a radical
departure for Hillerman and is tout-
ed as the book he’s wanted to write
for 20 years.

Also on the mystery fiction front,
Harper Audio is planning a special
September promotional push
around Edgar Award-winner Lisa
Scottoline’s first audiobook, “Run-
ning From The Law,” which is read
by “Raiders Of The Lost Ark” star
Karen Allen.

In a classic vein, Harper Audio will
launch a CD series of unabridged,
full-cast performances of the plays of
William Shakespeare from the famed
British Caedmon line of recordings.
Beginning with “Julius Caesar” in
September, the CD series will feature
such stage luminaries as Ralph
Richardson, Anthony Quayle, John
Geilgud and Vanessa Redgrave, as
well as cover art by Maurice Sendak
and introductory comments by
Harold Bloom.

SHERLOCK’S SIDEKICK, AUDIO DLCERS
At Durkin Hayes Publishers,
there’s growing excitement over the
September release of “A Monstrous

Novemher premises

audiobooks market in October with
“Teenage Wasteland: The Legend
Of The Who” and again in January
with “Smoke And Mirrors: The
Grateful Dead Story.” Both band bios
were written by Jeffrey Giuliano and
contain never-before-released inter-
views with band members. Durkin
Hayes is also counting on healthy
sales from “Talk To The Doctor,” a
single-cassette, 85-minute paperback
audio series that begins a monthly

Football Hall Of Fame—draw paral-
lels between decisions made in the
locker room and in the board room.
Among gridiron greats heard
describing their personal approaches
to management are Bill Walsh,
Dennis Green and Marty Schotten-
heimer.

Another October release expected
to inspire sales for Time Warner is
“Handbook For The Soul,” a collec-
tion of original essays on the state of
the soul today by the world’s most
respected self-help authors and spir-
itual figures, edited by Richard
Carlson and Benjamin Shield with a
forward by Marianne Williamson.

Holy box office! “Batman: The
Ultimate Evil” by Andrew Vachss is
looming as Time Warner's big
November entry. In the adventure-
with-a-message, millionaire Bruce
Wayne meets a social worker who
reveals to him the horrors of child
abuse. After which, Batman reaches a
new level of insight while he solves an
insidious crime.

Time Warner's “Puerta Vallarta
Squeeze” by Robert James Waller
also promises to hit huge in
November. Waller reads his steamy
novel about an American writer and
his beautiful Mexican lover who wit-
ness the murder of an American
naval officer.

DEEP WELLES

At Dove Audio, hopes are high for
the September release of “1 Will Sing
Life,” poems and stories by seven
kids who have faced life-threatening
ilinesses and attended Paul
Newman’s Hole In The Wall camp.
Among the celebrity readers fea-
tured on the collection are Tom
Cruise, Michael Douglas, Whoopie
Goldberg and Dustin Hoffman. In
September, Dove will also release
“The Orson Wells Collection,” a his-
toric anthology of the great
actor/director’s readings from classic
and contemporary literature by such
authors as Truman Capote, John
Cheever, Edgar Allan Poe, Ernest
Hemingway and Mark Twain.

Dove’s fairy tales may come true in

Darki Hayes plans t roek the andisbooks market in Qctober with “Teenage Wasteland: e Leqend Of The Wie”
ahd again in January with “Smake And Mirrars: The Grateful Dead Story.”

Regiment Of Women” by novelist
Laurie King, acclaimed author of
“The Beekeeper’s Daughter.” Like
“Daughter,” King'’s latest tale con-
cerns the exploits of a feisty
American girl who becomes Sherlock
Holmes’ sidekick. Expectations are
also high for the October release of
“For Crime Out Loud,” a collection
of eight original mysteries written for
the spoken-word medium and edited
by Robert J. Randisi. Among the con-
tributors are Loren Esteliman, John
Lutz, Nancy Bickard and Jeremiah
Healy.

Durkin Hayes plans to rock the

rollout in October. Host Frederick
Flach will talk to top experts in the
field about such common complaints
as insomnia, ulcers, arthrits,
headaches and back pain.

LOCKER ROOMS AND BOARD ROOMS

From Time Warner Audiobooks
comes word that “Game Plans For
Success” by Ray Didinger could be
their big October winner. Didinger
takes listeners behind the scenes of
the NFL and into the minds of the
men who make the tough decisions.
In their own words, 10 top coaches—
including four members of the

October with the release of “Sharon
Stone Reading Snow White,” in
which the sultry superstar reads a
new version of the children’s classic
specially written for her. Another
fanciful Dove Audio October hopeful
is “Carnival Of The Animals,
Country,” with music by Camille
Saint-Saens and lyrics by Ogden
Nash, performed by country singers
Lynn Anderson, Roseanne Cash and
Emmylou Harris, among others. The
one-cassette, 30-minute release will

also be available on CD.
In December, Dove plans to set
Continued on page 52
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SPEAKING ENGLISH

stajpe

A 3|l|ilJlEl‘3lllIil|ilY ald poor consumer-awareness havent
spoken-word from becoming the U.X.'s fastest-growing

home-entertainment form. Poetey, Pepys and Shakespeare's plays

top the charts,
BY PETE DEAN

LONBON—In the U.K., spoken-word is
currently the fastest-growing home-
entertainment format, attracting con-
siderable interest from book publish-
ers, music companies and retail stores,
who all want a piece of the action.

Having dipped its toe in the water
through its classical-music division,
Warner Music is set to make major
moves in the final quarter of this year.
Sony is readying itself for a spoken-
word launch. Disney has changed its
sales and distribution set-up and is
due to announce a major launch.
Publisher MacMillan is expected to
enter the market soon, while Enter-
tainment U.K,, the product supplier
for Woolworth, is due to launch its
own low-price spoken-word label this
month.

What is clear about the U.K. mar-
ket, compared to the U.S,, for exam-
ple, is the importance of radio-linked
titles, especially connected to the
“quality” nationwide channels BBC
Radio 2 and BBC Radio 4, and the
success of upmarket fiction. “The
Diaries Of Samuel Pepys,” plays by
Shakespeare and many poetry titles
have all topped the charts.

Best-sellers have included radio
broadcast-linked sports titles such as
“An Evening With Johnners,” a popu-
lar radio sports-broadcaster. Sales
have topped 90,000 units at a price
tag of 10.99 pounds ($16.50).
Upmarket literary biography (linked
to a major book launch) such as Alan
Bennett’s “Diaries” and cult comedy
such as Steve Coogan’s “Knowing Me
Knowing You” series have also
topped 50,000 units for individual
titles.

The industry is split between those
who believe the market is entertain-
ment-based and those who feel it is
more literature-based and belongs in
bookstores. Some support an
impulse-purchase price tag of 4.99
pounds ($7.50) for twin-pack titles,
and others feel the market can hold a
recommended retail price of 9.99 to

12.99 pounds
($14.98 to
$19.48).

DOUBLING MARKET

The spoken-
word market in
the U.K. is
guesstimated at
a current 20
million pounds total ($30 million)
retail worth. Although some observers
believe the market has doubled in the
past 18 months, the lack of new trade
figures for more than a year makes it
impossible to confirm such estimates.

The distribution pie is currently
carved up among The BBC Radio
Collection, the market leader, whose
sales topped 6.2 million pounds ($9.3
million) in the 12 months ending

Upmarket bio

March 1995; print publishers such as
Hodder Headline, Harper Collins,
Penguin and Random House; and
record companies, including EMTI’s
Listen For Pleasure, Castle,
PolyGram’s Speaking Volumes and
BMG’s Talking Volumes.

The chief retailer is the WH Smith
chain, which has seen spoken-word
sales rise 25% in the past 12 months.
Greater consumer-awareness, better
product and more promotional and
marketing activity are reasons given
for the increase.

Spoken-word is being stocked in
varying degrees by other newsstand
chains, bookstores and record stores,
the most active being Virgin, Our
Price, HMV and Tower. Unlike the
U.S., there is just one dedicated
audio-book retailer in the U.K,, the
London-based Talking Bookshop,
which also has its own wholesaling
and direct-mail services.

The largest vetail increase, howev-

er, could be through the “third mar-
ket” or non-specialized retailers. It is
this area that Alistair Giles, sales and
marketing product manager for
Harper Collins Audiobooks, believes
will see the largest spoken-word
increase in the next couple of years. “1
would predict sales to increase by 10
to 20% in book shops over the next
couple of years until a plateau is
reached when they get to a level of

& space that they consider does it jus-

tice,” he says. “I would expect record
shops to grow by 30 to 40%, while the
non-traditional sector I see growing
50% year on year,”

A SURFEIT OF MARKETING

Harper Collins recently committed
itself to a major year-long marketing
campaign starting in mid-1995, which
began with a non-traditional market-
grabbing summer promotion on
authors such as Jeffrey Archer,
Barbara Taylor Bradford and Ruth
Rendell. Two twin-pack catalog titles
could be bought for 9.99 pounds
($14.98).

It is this type of promotion and
marketing backup that retailers are
demanding. Spoken-word overall has
suffered from a surfeit of marketing
activity, with consumer awareness of
the market still poor.

Although the three main product
genres—kids’ entertainment (40%}),
comedy (40%) and books on tape—
have existed for some years in various
forms (especially kids and comedy),
the industry is suffering from its
hybrid structure. A print-based major
company producing classic novels on
tape bears little similarity, for exam-
ple, to an independent label setting
up live comedy recordings.

In the retail sector, this is manifest-
ed in differing departments handling
spoken-word. John Menzies, for
example, spoken-word has recently
been switched from its music to book
departments in the 75 stores stocking
the product.

“Spoken-word is getting to the
stage where it’s getting to be two very
different markets,” says Menzies’
senior music buyer Chris Elvery. “It
became obvious that we are dealing
with two distinct types of customer.”

Aiming to consolidate the market
are the publishers’ body the Spoken
Word Publishers Association and the
industry trade paper, Talking Business,
which is launching its own marketing
awards this October in an attempt to
help bring more focus into the mar-

ket. W

RISING STANDARDS AND A PR PUSH FOR
THE GERMAN MARKET

BY WOLFGANG SPAHR

HAMBURE—Sales of audiobooks are on
the rise in Germany, which prompted
recording media manufacturer BASF
to establish the Word Cassette

books and spoken-word titles on cas-
sette in Germany. Currently, the WCI
has nine member companies: BASF
Magnetics (Mannheim), BMG Ariola

TeBiTo (Landsham), Verlag Norman
Rentrop (Bonn), Verlag und Studio
fur Horbuchproduktion (Belter-
shausen) and WASCO Audio-Video

L]

AUDIDBODKS *95
Continued from page 45

some things remain constant.
Simon & Schuster remains the
industry leader, capturing
approximately a third of the mar-
ket with with such titles as “The
Book Of Virtues,” “The Hot
Zone” and “Forrest Gump,”
along with perennial bestsellers
like “The Seven Habits Of Highly
Effective People.” Simon &
Schuster recently reissued
“Apollo 13" (originally called

“Lost Moon”) to tie in to the sum-
mer movie.

The industry’s other major
players are Random House, with
titles like Tom Clancy’s “Debt Of
Honor” and the movie tie-in of
Anne Rice’s “Interview With The
Vampire”; BDD Audio, whose
hits include best-selling author
John Grisham’s “The Chamber”
and “The Rainmaker”; Dove
Audio, with the 500,000-copy-
selling “Bridges Of Madison
County” and well-known O.].
tapes; and Harper Audio, whose
hits include the immensely popu-
lar “Men Are From Mars, Women
Are From Venus” and other best-
selling non-fiction titles.

DIGESTING AND MABKETING: Random
House, which experimented with
a focused media blitz in Atlanta
last year, plans a huge campaign
for its fall list, which has new titles
by Anne Rice, Michael Crichton,
Tom Clancy, Toni Morrison and
others. The campaign will
include a 10-city TV and radio
campaign. Dove Audio, which

“Last year. 4 o of libraries were just egianiag t thisk abaut andio. They would ask es, “Why
Sheuld we carry this? This yean everybody's carrying it and fhey're asking qoestions abeut
ur peplacement-tape policy. Poaple who haven' visited a fbeary in years are coming in o
burrew aadiobooks. —Judy McSuins, Time Warner Audiobooks

went public this year, has teamed
with Reader’s Digest to promote its
audiobooks through the maga-
zine's extensive catalogs and
direct-marketing efforts.

But with all this expansion,
there are stll frontiers to con-
quer. Record stores remain hesi-
tant about carrying audiobooks
(although combo/media stores
like Media Play and On Cue rou-
tinely carry them). “Record stores
should give more attention to the
potential of spoken-word audio,”
says Seth Gershel. “People who

buy records don’t just buy
records—they like other forms of
entertainment too. If a record
store has the right audience—for
example, classical aficionados or
jazz aficionados—audiobooks can
do well there. Record stores
should look at audiobooks as a
means to expand their offering to
the customer.”

Some audiobook publishers
have gotten a foot in the door of
music stores by promoting titles
with a music slant or a teenage
orientation. B&B Audio’s Barbra
Streisand bio “Her Name Is
Barbra” sold 6,000 copies in
record stores, and Time Warner
uses its ties with WEA distribution
to get into major music chains
with titles like “No One Here Gets
Qut Alive” and “Batman For-
ever.”

Three new audiobook labels
launched by music-industry vet-
erans may help open that door
wider: 213CD, launched by alter-
native-music icon Henry Rollins;
Naxos Audiobooks, launched by

Continued on page 54

campaigns, the development of uni-
form packaging for audiobooks and
the implementation of a high-techni-
cal standard of quality as planned by
recording media producer BASF.

A study conducted on behalf of
BASF Magnetics by Understanding
And Solutions, a British market-
research institute, brought home to
the German market the fact that
audiobooks have been big business in
the U.S. for years. However, U.S.
enthusiasm for audiobooks and spo-
ken-word tapes has not yet spread to
Europe. According to the WCI, sales
in German came to 131 million marks
($59.3 mithion) in 1994—but titles tar-
geted at children account for two-
thirds of those sales, with educational
titles the second-largest market seg-
ment, or 10% of all sales. In contrast,
in the U.K., literature and non-fiction
titles account for 35% of all sales,
according to the study commissioned
by BASF.

which records best-sellers by authors
such as Ephrain Kishon, Rosamunde
Pilcher, Giacomo, Oscar Wilde and
Michael Ende.

“Demand for spoken literature is
large and growing all the time,” says
Werner Klose, CEQ of Karussell.
“Titles range from the autobiogra-
phies of famous contemporaries, clas-
sics of erotic literature, to best-sellers
and children’s stories.”

Best-sellers produced by other
companies include Jostein Gaar-
dener’s “Sophie’s World” (Hor-
Verlag) and Thomas Mann novels
such as “Joseph And His Brothers”
(Deutsche Grammophon).

So far, audiobooks have been avail-
able only in book shops, but that’s like-
ly to change. “In the long term, we
want to sell audiobooks wherever CDs
and cassettes are sold,” explains
Michael Schneider, marketing man-
ager at Karussell. “We see a gap in the
market here.”

Audinbaok sales in Germany came to 131 million marks (359.3 million] in 1994, bet ttes targeted atchildren aceoun for we-thinds of thase sales, with educationa itles the seegnd-targest markel seqmest, or 10% of al ales.

Initiative (WCI) at the Frankfurt
Book Fair in 1994.

The WCl is a public-relations orga-
nization that aims to promote audio-

(Hamburg), Der HorVerlag
(Munich), Eurotape Audio-und
Video-Programmtrager/Produktion
(Berlin), Goldmann Verlag (Munich),

Vertriebs GmbH (Reinheim).
According to the WCI, its goals

include promoting press coverage of

the audiobook industry, advertising

GLASSICS DF ERBTIC LITERATURE
One of the leading producers of
audiobooks in Germany is Karussell, a
member of the PolyGram Group,

Where Karusell offers audiobooks
on cassette, other companies such as
HorVerlag also have plans for
spoken-word CDs in the future. H
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Cover your eyes

Open your ears

Experience thes¢

new releases fro

Seven years in the writ-
ing, this definitive biog-
raphy is the work of

two men whose empa-

thy and experience with
Jim Morrison uniquely
prepared them to reccunt
this modern tragedy.
Together they tell the story
of a genius who shot like a
rocket across the musical
horizon, then fell in burning
fragments as his life went
out of control.

Rock's golden age is
recaptured by Pamela
Des Barres in her own
oresentation of her
200k I'm With The
Band. Confessions of a
True Groupie, a collec-
tion of memories of life
in rock n' roll's fast lane
in the late 60s and early
70s, including a selec-
tion of music highlights.

The first ever recording
of William S. Burroughs'
Naked Lunch. A lend-
mark audio presentation
read by the author him-
self, Naked Lunch is the
unnerving tale of &
monumental descent
into the hellish world of
a narcotics addict.

This full-cast audio
dramatization is the
follow-up to the best-
selling audios Star Wars:
Dark Empire and Tales
of the Jedi. Wall-to-wall
sound effects from Lucas
Film and John Williams'
musical score draw lis-
teners into the exciting
Star Wars universe.

From leading fitness
expert Kathy Smith
comes this exciting
interval training walkfit
workout for maximum
fat-burning results.
Kathy's great motivation
and easy-to-follow
coaching keeps you
in top form as you
walk your way to
weight loss.

Available in your local music, video, or book stor¢
©1995 Warner Audia Video Entertainment. All Rights Resarve:
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The Long And Short Of It

Abridged, Unabridged K books Gompete For
Direrent ‘Readers, Difterent Dollars

BY DEBBIE GALANTE BLDGK

Would you like to hear Anne
Rice’s new novel read to you by
the fireplace on a blustery autumn
night? For a lot of people, that
answer is “Yes.” And that doesn’t
mean every last word written in
her book will be read. Although
some publishers and retailers feel

range. However, many of the spe-
cialty retail outlets rent cassettes,
thereby taking away “money” as a
factor in deading which format is
preferable, according to Bob
Heller, owner of New York-based
Heller Audio Books. One publish-
er, Brilliance Corp. of Grand
Haven, Mich, also softens the

“We tfer 25,000 unabridged (les, and | 6an say tha if we lot nat ortin
of our business, we would sl survive, We fve in the M visual sociey,
ald ahrifged audiohooks address a market need.” —Edvard Richards

the word “abridged” has a stigma
attached to it when used in con-
nection with audiobooks, the
word does not seem to be nega-
tively affecting audiobook sales.
Admittedly, the trend is toward
longer abridgements, but most
sources told Billboard the market
for abridged titles will always be
there because consumers live with
time and money restraints.

The cutoff point for purchasing
an audio title, according to retail-
ers, seems to be in the $30-t0-$39

money issue. With its own patent-
ed process, Brilliance’s audio-
books can have three hours of lis-
tening on one 90-minute cassette.
Thus, the price difference
between the unabridged and
abridged versions of a book can be
$23.95 and $16.95 respectively.
The question then becomes, “So
then, why not buy an unabridged

title?”
All publishers told Billboard
that, with consumers becoming
Continued on page 56
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The Spoken World:
Poets Phone Home, Poe’s Raven

apeaks And The Major
) jors Word Up

he term spo-
ken word is as
| large and
meaningless
| as the term
~alternative

music. Some define spo-
ken word as the umbrella
for everything other than music: audiobooks, poetry read-
ings, performance pieces (monologues, political satire),
historic speeches and comedy. Others say it’s non-
book-based recordings. Still others define spoken word as
poetry or performance-based only. This last definition
fractures even further as artists like Reg E. Gaines, Maggie
Estep and D Knowledge, among others, record or per-
form poetry with a band, thus creating a yet unnamed
sub-genre. Or perhaps a new genre entirely.

For the purposes of this Billboard Spotlight, spoken
word is defined as anything other than book-based
recordings, with a special emphasis on poetry and perfor-
mance pieces. This definition does not exclude perfor-
mance compilations by writers who read excerpts from
published works; for example, Hubert Selby Jr.’s May
1995 release “Live In Europe 1989”7 (213CD), on which he
reads from several works, published and unpublished,
including a portion of “‘Strike” from his classic work “Last
Exit To Brooklyn.”

e

R/

BY KASTY THOMAS

On the performance side, Rykodisc’s Voices Series will
release a CD in October by Lydia Lunch, formerly of the
bands Teenage Jesus And The Jerks, and Exene
Cervenka, founding member of Los Angeles” X, entitled
“Rude Hieroglyphics,” a recording of the most controver-
sial performances from their roadshow of social commen-
tary. “We don’t want to appeal to one spoken-word audi-
ence,” says David Greenberg, Rykodisc’s executive
manager. “Our stuff has to be able to go into both record
and non-record stores. It has to appeal to music buyers.”

Highbridge Audio, whose marketing techniques for
spoken word do not focus on record stores, plans fall
releases for Garrison Keillor’s “Prairie Home Christmas”
and the “Cape Cod Radio Mystery Theater Vol. 6,” a fully
dramatized recording of a radio broadcast featuring
Richard Thomas. Jim Brannigan, VP of Highbridge
Audio and former president of the Audio Publishers
Association, says “The record-store market is not a big
part of where we sell. We are in most national book and
independent stores, although some large chain record
stores, like Musicland, have bought from us. The in-store
browser is our biggest customer. We do listening stations
in some outlets, like Musicland’s MediaPlay, and we are
looking to go on-line.”

Continued on page 50
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FROM THE HOTTEST FICTION
T0 THE NEWEST NONFICTION—
BDD AUDIO’S BESTSELLERS
WILL WORK FOR YOU!

Prepack and spinner rack options available.
Ask your sales representative for details.

BDD

{M:DOUBLEDAY DELL AUDIO FUBLISHING

Audiobooks—A Whole New Way of Being Entertained! = aa U &y
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EDWARD HERRMANN
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BILL MOYERS

THE
LANGUAGE
OF LIEE

A Festival of Poets

THZ AL SOUHD) TRATK 7O THE PBS SERIES

SODICED 5 DAVID CALKIN AN FURELC ATFAIS TEAFVRVGH
a A DOVRLDAY PROOVETION ]

Member, Audio Publishers Asssociation
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Whether it’s a Billboard Chart Hit or a New York Times Bestseller,
SKMA has the audio tape that will make your words sound clear
__and your music sound brilliant.

Professional Audio Duplicating Tape

ECX COBALT CHROME SKMA SKX PREMIUM FERRIC
ECX COBALT TYPE II SH STANDARD FERRIC

PROFESSIONAL PRCDUCTS

© 1995 SKMA, INC., 4041 Via Oro Avenue, Lcng Beach, CA 90810 (800) 331-5729 Outside CA, (800) 237-8372
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SPOREN WORD
Continued from page 48

LDU REED NEVERMGRE

New York’s NuYo
Records, owned by poetry
activist  Bob Holman,
poet/playwright  Sekou
Sundiata, Bill Adler and Jim
Coftman, plans for 1995 to
include the Halloween
release for the 150-vear
anniversary of Poe’s “The feqt. Gaines
Raven,” with performers
including Lou Reed and Chris-
topher Walken. They also intend
to releuase a second volume ol
“Grand Slam: Best Of The
National Poeiry Slam.” [sce side-
bar]. Co-owner Sundiata, a fea-
tured performer in Bill Moyer’s
“Language Of Lite” TV and video
series, also has plans for a 1995
release.

Alternative Tentacles, the label
created in 1979 by Jello Bialra to
record his band the Dead
Kennedys, is now a clearinghouse

for political satire a la Jello. This Jello Biafra

year’s live, triple-CD set. “Beyond

The Valley Of The Gift Police,” was
released in January. Greg Werck-
man, label manager, savs “Most of
our business is with record stores.
Jello’s [spoken word] records are
usually filed under ‘rock’ under
Dead Kennedys, but the people
who find them in bookstores and
don’t know who Jello is are into him
for difterent reasons than the kids
who buy him in, say, a Tower
Records. Our booksiore buyers are

ranbom HOUSE REETCTIGEEREL+ERE

MEMNOCH
THE DEVIL

THE FAMPIRE CIRONICLES
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ANNE RIS
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The Lost World
Read by Anthony Heald

4 cassettes / $23.50
Also available on CD
4CD’s / $27.50
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William §. Burroughs

0 Knowledge

older, more conservative and usual-
ly more politically active.”

GOBAIN, KESEY AND VAN ZANDT
Tim/Kerr Records of Portland,
which released the William Bur-
roughs/Kurt Cobain cotlaboration
“The Priest Thev Called Him” in
1993, is an eclectic label of which spo-
ken word is just one facet. Lasi

January's “Talking Rain: Spoken

Word And Music From The Pacific
Northwest” featured 18 spoken-
word artists and their collaborators—
including novelist Ken kesey, film-
maker Gus Van Zandt and new
talents like writer Blake Nelson, rap-
per Pete Miser and writer/perform-
ers Melody Jordan and Alyssa
Burrows.

Another regional spoken-word
album is “A Snake In The Heart,” a
compilation of Chicago spoken-word
performers by Tia Chucha Press.
This collection features perfor-
mances by poets with music ranging
from {lamenco to jazz to funk.
Michael Warr, 1884 recipient of a
NEA Creative Writing Fellowship for
Poetry, director of Chicago’s Guild
Complex litcrary-arts center and a
performer on the album, states that
“I am always dismayed by the artifi-
cial wall that is put up between writ-
ing and music, writing and dance,

writing and visual art. Any study of

ancient culture proves that these dis-
ciplines were always interwoven.”

While “A Snake In The Heart” was
released in 1994, it has gotten nation-
al attention of late because Tia
Chucha is now distributed by
Northwestern University Press and
because the American Booksellers
Association now holds its conventions
in Chicago, where this year the
album received high visibility.

Vanessa Baou

Word Beat’s first reis-
sue. The package
includes the original
liner notes in addi-
tion 1o annotation by
Burroughs biograph-
er Barry Alfonso and
photos from the
Burroughs archives.
In September, the
label will also release
“Great Presidential
Speeches: The
Library Of Congress
Presents llistoric Presidential
Speeches 1908-1993.”

The Poemtone (212-631-4234),
brainchild ol Tomato Records’ label
manager Jordan Trachtenberg and
poet/performer Todd Colby, will be
the basis for a Tomato compilation
tentatively titled “"Poemfon: New
Word Order.” Originally set up in
Muarch *95, the Poemlone leatures a
dilterent artist each month and a dif-
ferent poem each day with message
space available for listeners to leave a
poem, critique or praise. Past “fone”
poets include Todd Colby, Edwin
Torres, Bob Holmman and Shanon
Ketch. Marketing for the album will
focus on colleges and will employ the
internet.

Peter Gabriel’s world-music label
Real World has a spoken-word/music
label, Meta Records. which will
release Paul Bowles’ “Baptism Of
Solitucle” in September. The CD fea-
tures readings from his many novels,
essays and poetry, and ambient
sounds provided by Bill Laswell, pro-
ducer and Meta tounder. The album
will be distributed through Caroline
Records to music outlets, paying spe-
cial attention to bookstores who carry
music, such as Barnes & Noble,
Bassins and Borders.

“FEARLESS FEMINIST PORN”

Recent major-label spoken-word
releases include D Knowledge (“All
That And A Bag Of Words."Qwest),
Reg E. Gaines (“Sweeper Don’t Clean
My Street,” Mercury) and Vanessa
Daou (“Zipless,” MCA/Krasnow
Entertainment). All three are words
and music, thus allowing for major
crossover potential in terms of mar-
keting, with CD-bin placement in
both music and spoken-word sec-
tions.

Other labels worth watching are
Hollywood, Calif.-based Catasonic
Records, whose releases include
artist and Catasonic co-founder
Weba Garretson’s “Welcome To
Weba World” and the compilation
“Gynomite: Fearless Feminist Porn,”
vivid performances by female Los
Angeles writers that allegedly put all
other erotic CDs to shame.

“Word Up” on Virgin Canada pro-
vides a continental overview of poetry,
including Toronto dub poetess Lillian
Allen and Drunken Boat singer and
MTV-poet in residence Todd Colby.
Henry Roliins’ new spoken-word label
213CD released four CDs on May 15,
which included the aforementioned

{

Tom Clancy’s Op-Center:

Hear the newest bestsellers from Random House Audio.

Mirror Imaﬂe
2 casscttes / $1&(0

RANDOM HOUSE Z\U DIOBOOKS

For further information, please call Random House Audio at 212-940-7732

“EXPRESS” READING

Rhino Word Beat, the spoken-
word division of Rhino Records, ear-
lier this year reissued “Call Me
Burroughs” by Beat writer William
Burroughs. The album features
readings from “Naked Lunch” and
“Nova Express.” Previously released
in Europe in 1965 and out of print
almost immediately, this is Rhino

Selby album and Exene Cervenka’s
“Surface To Air Serpents.”

Veteran spoken-word label New
Alliance has had an active year.
Releases thus far include Julie
Ritter’s (former Mary’s Danish gui-
tarist/vocalist) tour journals, similar
to Henry Rollins’ “Get In The Van,’
and Noah Young's “Freaks: No Fear
Of Contagion.” Half a dozen spoken-

Continued on page 52
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NAXOS AUDIO BOOKS

Classic Literature with Classical Music
50 Titles Availiable on CD and cassette
Suggested Retail Only
$4.98 per cassette and $5.98 per CD
Spinner rack and Floor Display
avaliable

Call for more Information and Catalog
(609) 751-4744

Naxos Of America Inc. 1165 Marlkress Rd.
Cherry Hill N.]J. 08003

Member of

NAIRD

NAXOS

SPOKEN WORD
Continued from page 50

word recordings are scheduled for
post-August release, among them
stand-up comedian/actor Larry
Hankin’s “Poems And Stories” (a stu-
dio version of Hankins’ live show),
writer Danny Weizmann's “Holly-
woodland” and musician-poet Paul
Body’s “Hostage To The Beat.” In
addition to muliiple releases, New
Alliance, founded by Greg Ginn, for-
mer Black Flag member and co-
founder ol SST Records, has been
host to “Word Wednesday”evenings
of New Alliance artists reading at the
SST retail store in Los Angeles.
Smithsonian/Folkways, a spoken-
word mainstay since the "50s, had a
big month in January with Langston
Hughes’ “The Voice Of Langston
Hughes,” a compilation of previously
released material by the poet, and

“From Fields To Factory: Voices Of

The Great Migration,” reminiscences

= 7
4 ven the Wise Old Owl
can’t tell a book

by its cover . . .

: . « . €xXcept
when the book

IN HOUSE: tells you!

nﬂlTE
TYPESETTING- BDOK /
LAYOUT-DESIGN-
PRINTING-GRAPHICS 56th
STATE-OF-THE-ART HX-PRO YEAR...

MASTERING & DUPLICATING S )
OROP SHIPPING & QUICK TURN-AROUND  NAIRID

RAINBO RECORDS & CASSETTES
1738 BERKELEY ST.  SANTA MONICA, CA 90404

SPOKEN WORD
AUDIO CASSETTES
Professionally manufactured and packaged by

(310) 829-3476 » FAX: (310) 828-8765

Vol. 1” (NuYo Records).

The 1393 National Poetry Slam

Slam poetry is competitive performance poetry, and it’s very very good.
The 1995 National Poetry Slam in Ann Arbor, Michigan (Aug. 9-12), is
the culmination of year-long city-based competitions, a four-day event in
which hundreds of poets compete for team and individual prizes. The 24
teams are from 22 U.S. cities, Montreal and Sweden. The poems are not
submitted for review or edited by anyone except the poet, and the result
is as honest. In addition (o the slam, this year’s event features a variety of
poetry events and workshops open to general participation.—K.T.

The 1993 slam is available on “Grand Slam: The National Poetry Slam,

N— |

of workers who migrated from cotton
fields to cities.

Spoken word, whatever that
means, is alive and well and fractur-
ing on a daily basis as each sub-genre

GREAT ENPECTATIONS

Continued from page 45

ears burning with the release of
“Jackson Family Values: A Private

Diary,” an inside look at life in the
Jackson lamily compound by
Margaret Maldonado Jackson, the
former common-law wife of
Jermaine Jackson.

COLIN POWELL’S JOURNEY

For its 10th anniversary, Random
House Audio plans to blow out the
candles in September with the heavi-
ly promoted release of “The Lost
World” by Michael Crichton. The
“Jurassic Park” author’s latest guar-
anteed mega-seller will be offered on
both cassette and CD. A major pro-
motional push and national advertis-
ing tour is also schedded for the
September release of “My American
Journey: An Autobiography,” by
Colin L.Powell with Joseph Persico.
Former Chairman of the Joint Chiefs
of Staft and possible presidential can-

i didate Powell will visit 16 cities to flog

4,000

CAI.I. 1-800-328-1 639

Bt e oo

000 Video Retailers in America make money
with Rezound's Audio Book Rental System

WHy DON!

—= REZOIWND,

You?

YOUR ONLY FULL-SERVICE,
RENTAL-READY
AUDIO BOOK RESOURCE

r

© 1994 Rezound Internatlonal Inc. » 5353 Nathan Lane o Mlﬁneapolls, MN 55442

tights for its piece of the pie. Poets
could be the next rock siars; poetry
could become the language of the
masses. Stay (uned. B

his memoir.

Random House Audio also plans
to take a big bite of the fall audiobook
market with the release of the fifth
mstallment in the “Vampire Chron-
icles” by Anne Rice, “Menoch The
Devil.” In addition, the company will
releasc Rice’s “Interview With The
Vampire” in a three-CD, special gift-
box edition. Speaking of successful
audio series, it's no secret that
Random House expects killer num-
bers for “L Is For Lawless,” the latest
alphabet mystery by Sue Grafion,
which hits shelves in September.
Likewise for Ken Follett’s latest
adventure, “A Place Called Free-
dom,” and the second in Tom
Clancy’s Op Center intrigues,
‘Mirror Image,” which is slated for
October release.

MYST-TRILOGY FIRST

Over the holidays, Random House
Audio expects legendary numbers
for “Myst: The Book Of Atrus,” the
first of the Myst trilogy by Robyn and
and Rand Miller, which 1s being
released on cassette and CD.
Anticipation’s also running high for
“The Final Judgment” by Richard
North Patterson, whose previous
audio releases have been big sellers.
On the horizon: Random plans a
huge backlist offer in January that
will feature a special 3-D point-of-
purchase piece and radio spots for
co-op advertising.

THUS SPAKE SPOCK

From Brilliance Corporation come
bold predictions that trekkies and
non-trekkies alike will mindmeld
with “1 Am Spock” by Leonard
Nimoy. Read by the author, Nimoy’s
much-anticipated followup to “I Am
Not Spock” is slated tor a September
release in both abridged and
unabridged forms. In a more serious
vein, Brilliance hopes to provoke
thoughtful dialogue with the
September release ol Jonathan
Kozol’s “Amazing Grace,” a sobering
look at the inequalities in American
society and how they affect black and
hispanic children in inner cities.

In October, Brilliance auns to rat-
tle the foreign-policy establishment
and ring up sales with the release of
“The Politics Of Diplomacy” by for-
mer Secretary of State James Baker,
which is read by the author.

In November, Brilliance will
unveil 1 major in-store promotional
push behind the release of “Golden
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Eye” by John Gardner, designed to
tie in with the release of the long-
awaited new James Bond film star-
ring Pierce Brosnan.

HOLLYWOOD “RORSE WHISPERER”

At Bantam Audio, “Coming
Home” by Rosamunde Pilcher is
shaping up as a major late-August
release. The first novel in five years
from the acclaimed author of
“September” is read by Lynne
Redgrave. Another hot Bantam
entry into the audio sweepstakes is
the September release of “Horse
Whisperer” by Nicholas Evans,
which is read by Peter Coyote. Evans’
first novel was bought for $3.5 mil-

THE BOOK ON FOUR CASSETTES

from Harper in September

STEPHEN

KING |

LAWNMOWER

AND OTHER
STORIES FROM

NIGHT SHIFT

from Bantam im Geteber

lion, and Robert Redford will star in
and direct the Hollywood Pictures
film.

On the business-title beat, Bantain
Audio expects big results from the
“Soros On Soros” by George Soros,
one of the most successful fund man-
agers in the world. The September
release 1s described as a melding of
Soros’ investment philosophy with
his personal memoir as a Jew grow-
ing up in Hungary during World
War 11. In October, “The l.awn-
mower Man And Other Stories From
The Night Shilt” by frightmeister
Stephen King goes on sale in time for
Halloween. King’s five short stories
are presented unabridged, read by
John Glover.

In carly November, Bantam Audio
will romance the cash registers with
“Five Days In Paris,” the unabridged
latest novel {rom perennial best-sell-
er Danielle Steel. Later that same
month, Bantam will also proudly

Continued on page 54
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GREAT EXPECTATIONS
Continued from page 53

release “All The World’s A Stage,” a
collection of Shakespeare speeches
recorded by the BBC that includes
performances by the likes of Richard
Burton, Vivien Leigh and Laurence
Olivier on cassette and CD.

BEN BRADLEE LDOKS BACK

Heavyweight Simon & Schuster
Audio has jam-packed its fall and
winter lincup with potential big hit-
ters. In a much-anticipated October
release, tormer Washington Post exec-
utive editor Ben Bradlee looks back
upon his extraordinary rise to the
top of American journalism in “A
Good Life,” which is read by Bradlee.
Also set for an October release is the
sure-to-be-hilarious “The Autobio-
graphy of Larry Sanders” by Larry
Sanders/Gary Shandling. The “real
life” story of television’s favorite neu-
rotic talk-show host is rcad by the
“author.”

In November, Simon & Schuster
Audio plans to push the boundaries
of current political wisdom with the
release of “Common Sense” by for-
mer New York governor Mario
Cuomo, which is read by Cuomo.
Also coming in November, America’s
most beloved movie dimwit is cap-

tured on audio with the release of

“Gump & Co.” by Winston Groom,
which is read by Groom. Finally in
November, presidential politics,
power and personal courage portend
unforgettable biography with the
release of “Lincolun” by David
Herbert Donald.

THE FIRST LADY’S FODTSTEPS

Weighing in as Simon & Schuster
Audio’s major December release is
“Tt Takes A Village, And Other
Lessons Children Teach Us” by First
Lady Hillary Rodham Clinton, in
which Mrs. Clinton draws upon her
experiences and observations as a
mother and child-advocate to sug-
gest ways (o better f,umly and com-
munity life. lollo\\mg in the foot-
steps of such previous Simon &
Schuster Audio-published first ladies
as Barbara Bush and Rosalynn
Carter, Mrs. Clinton will read the
abridgement. l

AUDIOBDOKS "95
Continued from page 46

classical mrusic label Naxos; and
Audioscope and Kid-tel, launched by
the K-tel record label.

All three imprints are distributed
by music distributors and one-stops,
which makes it easier for record
stores to give them a try.

All segments of the audiobook
industry expect 1995 to continue as a
phenomenal growth year. “What
excites me the most is that all these
changes come from consumer
demand,” says the APA’s Hodgkins.
“There 1s a conscious effort at stores
to cross-promote with books and to
be aware ol audio as frontlist prod-
uct. There’s enormous growth in
libraries. There are three andiobook
clubs. All these changes are caused
by the fact that more people are
aware of audio and are more inter-
ested in buying or renting audio.” W

AEN WUhI

“Seaw While” will be read by Skaron Stane. for Dave {Ociober],

Your STORE OF THE 90's

Telescan, the leader in interactive marketing
brings you the first compact affordable
"BOOKS ON CASSETTE " Listenting Station

Bi-Monthly Snippets of up to 45 of the
Top Books on Cassette
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in the Store

« Small Footprint
Numeric Touchpad
+ Color Graphics
Large LED Readout
 Automatic Shutoff
+ 16 Gauge Steel
Low Price

We guarantee our systems will help sell more product!
For free catalog & information call: 1-800-835-7072
B telescam oz vier i Burlingame, California 94010 « voice 415-692-8700  fax 415-697-9145

THE PUBLISHING MILLS
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All You Need to
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i

Donald $. Passman

The bestselling handbook by entertainment
attorney Donald S. Passman, now on audio!

THE ICE OPINION by Ice T

INDIE award-winner
for best spoken

word by rap’s
original gangsta
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MUSIC
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Leave everyone else

speechless

When it comes to the spoken word, on ‘CD or cassette, the rest of the industry talks a big game.

ny sales office tarrytown tel. 914.631.2800
u.s. manufacturing facility
1600 rich rd, richmond, IN 47374

tel. 317.962.9511 tel. 800.927.7749

corporate headquarters

toronto, canada

tel. 800.268.3529

Only one company really puts it's money where it's mouth is - CINRAM. Whether you're a
specialty house with o limited edition or o publishing giant with o multi-

million copy best seller, only CINRAM has the technical edge
ond expertise to make your product shout out to consumers.
Creatively we package every form of spoken word
product. Innovative concepts are designed that
specifically sell yaur title on time ond an target. And
when it comes to qUOIifY CINRAM is one of only
eleven DOlbY approved duplicators in all of
North America. We've set a standard of excellence

that lets your work speak in the clearest voice

possible. And that leaves everyone else speechless.

cinram all action for your

talk

PAPERBACK AUDIO” CONTINUES TO ROCK!
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AUDIO PUBLISHING AT ITS BEST!

Hear Jimi Hendrix recollect both his humble
beginnings and the stellar fame he later found.
For the first time too, Eric Clapton and friends
reveal the intimate details of the master blues
man’s career. Discover the amazing life and
times of Elvis — in his own words! Listen to
rock and roll stars and other showbiz insiders
as they tell the stories of music legends.

All the titles in the Audio Rockumentary line

run 60-90 minutes long and retail for only

$4.99 each. Call now to reserve your 30-copy

self-shipper, $149.70 retail — $85.33 net

price; quantity discounts available.
“For-the fan, the newcomer, forthe curious... -
this is a traffic builder and should fly out of
any store it gets into. A winning series.”

- Mdwest Record Recap

PAPERBACK AUDIO™

withthe King

0-88646-753-5

conversations

NOW AVAILABLE IN THIS

BEST-SELLING SERIES:

* The Lost Beatles Interviews — Beatlemania

* Rock and Roll Confidential — Talking with the Beatles
¢ Paul McCartney — Behind the Myth

¢ Dark Horse — The Private Life of George Harrison
* John Lennon — Forever

¢ The Unauthorized Rod Stewart

¢ Eric Clapton — At the Crossroads

¢ The Rolling Stones Story

¢ If Six Were Nine — The Real Jimi Hendrix

* Aerosmith — Up Close and Personal
* Elvis — Conversations with the King

FORTHCOMING TITLES:

Teenage Wasteland — The Legend of the Who
(October '95)

Smoke and Mirrors — The Grateful Dead Story
(January '96)

This is the future of Rock History

USA

1-800-962-5200
One Colomba Drive, Niagara Falls, NY 14305
Phone (716)298-5150 Fax (716)298-5607

PAPERBACK AUDIO™ only from Durkin Hayes

CANADA 1-800-263-5224
3375 North Service Road, Burlington, ON L7N 3G2
Phone (905)335-0393 Fax (905)332-3008
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| ALL I KNOW ABOUT ANIMAL REHAVIOR
I LEARNED IN LOEHMANN'S DRESSING ROOM

Erma Bombeck

Over 20 million books sold

0-59451-573-7 / $17.00 US / $28.95 Can.
3 hours / 2 cassetles / October

FINDING MOON
Tony Hillerman
Orzr 220,000 Hillerman audiobooks in print

0-69451-553-2 / $25.00 US / $33.50 Can.
6 hours / 4 cassettes / Octaber

HIGH TIDE IN TUCSON

ESSAYS FROM NOW OR NEVER
Barbara Kingsolver
Bestselling author of PIGS IN HEAVEN

0-69451-577-9 / $17.00 US / $22.95 Can.
3 nours / 2 cassettes / October

LOVE IN ANOTHER TOWN
Barbara Taylor Bradford
Over 48 million books in print

0-63451-598-1/ $17.00 US / $22.95 Can.
3 heurs / 2 casseltes / Octeber
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Kevin J. Anderson
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0-68451-620-1 / $17.00 US / $22.95 Can.
3 hours / 2 cassettes / December
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25,000 audiobooks of each Siddons title in print
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ABRIDGED, UNABRIDGED
Continued from page 48

more sophisticated listeners, many
andiobooks are six howrs long—com-
pared to 70 minutes long just five
vears ago. Lileen Huuon, Brilliance’s
VI and editorial divecror, says. "The
time investiment needed 1o listen 1o
an unabridged program is olien jusi
too much. Unabridged customers
tend to be heavy readers. \bridged
customers ofren are just looking to
discover new authors through audio,
and many ol thein are just looking for
sheer entertaimment or [something to
do] on their commutes to work or
when thev are exercising.

Carolyn Willis, associate director ol
marketing for Harper Aucio, New
York, observes that “Busy book-buy-
ers ofien purchase abridged audio
versions of titles that are on their

Best Sellers’ Richards.

reading list but may not be at the
top.

STIGMATIZING THE “A-WORD”

Alan Livingsion, president and co-
owner of BookTronics, a Houston-
based relailer, says, the problem with
abridged versions is the word
“abridged.” “It is an outdated term
that doesn’t deline the audio mar-
ket,” claimms Livingsion. “BBooks are
actuallv ‘adapied for audio’ much like
how a book is adapted tor a movie.
Abridged books are a unique lorm of
entertainment and attract a different
audience than an unabridged title
will.

Edvard Richards, president of Best
Seller Aundio Books, Phoenix, \riz.
says, “We otfer 25,000 unabridged
titles, and I can say that if we lost tha
portion of our business, we would still
survive. We live in the MTV visual
socicty, and abridged audiobooks
address a marker need.”

Britliance's Hutton feels that
“Abridged audiobooks are ‘no move
the book’ than is a movie, so they
need 10 be looked at in a different
context than an unabridged version.”

Jenny Frosi, VP and publisher of
Baniam Doubleday Dell Audio
Publishing, New York. turther distin-
guishes the genre: “"Abridged pro-
duciions are more soplisticated, with
music and sound effects, .ind most ol
the ume celebrities do the reading.

DIFFERING MARKETS
The markets {or unabridged and
abridged rides are different right now
as illusirated bv Paul Rush, president
of Austin—based Farlul Of Books.
Says Rush, “We carrv three versions

ol Stephen Covey’s 7 Habits Of
Highly Elfective People’; the original
one-tape abridged version, a lour-
tape abridged version and a six-tape
unabridged version. (Abridgements
were done by Simon & Schuster, and
the unabridged version was handled
by the Covey Lustiture.) All three ve:
sious sell.”

llowever, Rush clearlv feels his
clients want inore unabridged choic-
es. “With the excepiion of business
and personal-growrh genres.” he
savs, “there scems 1o be a phasing o
of the two-cassetic abridgiments and a
move toward longer lour-to-six-tape
abridgments as well as unabridged
versions of books. Many of our cus-
tomers leel that an abridged title is
not an accurate representation ol
what a book is all about.”

Others agree with Rush. “Although
we think there will always be markels
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Boods On Tape’s Singleton

for abridged and unabridged ver-
sions of a book, I think people will
deinand mmore unabridged versions
as they become more accustomed to
the andiobook format,” says Barbaia
Singleton. acquisitions director at
Newpori, Calif —based Books On
Tape, a company that only ollers
unabridged titles.

Another company with a sirong
commitment to offering the whole
hook is Nightengale Conant, a self-
help publisher in Niles. 1. “\Ve have
always offered unabridged program-
ming to our core customers through
direct mail-order,” explains VP Jim
Reising. “As far back as eighi years
ago, we were ollering retail versions
of product on six cassetres. However,
recently we began licensing titles 1o
Simon & Schuster for abridging. We
realize that most people will not
spend $60 1o $80 when they go to
purchase a title in an audiobook
store.”

WRITING FOR THE EAR

Although most audiobook buyers
have no problem with purchasing an
abridgement. some-die hard readers
still do take offense 1o the format.
Seth Gershel, VP and publisher of
Simon & Schuster Audio, New York,
feels that “The word ‘abridge’ ofters a
negative reaction instantancously for
nou-listeners. The popular miscon-
ception is that we abridge without the
author’s permission, but, in fact, the
author plays a big part in the abridge-
ment of his/her book.”

For example, Simmon & Schuster
offers David McCullough’s book
‘Truman” in abridged form.
McCullough says, “Writing for the

N & oPUREN WUBI

eye and writing for the ear are two
different things. And the abridge-
ment of “Truman’ tor the ear was
extremely skilltul, and the results
very much to my liking.

Only after reading a book does
Niagara Falls-based Durkin Hayes
decide whether it can be adapted for
audio, savs B.|. Wood. marketing
direcior, who says the company has
adapted for audio several classics
such as |aines Fenimore Cooper’s
“The last Of The Mohicans.
According to Wood, “Reviews of
these adaprations have been very
good. For example, Charles Dickens,
who was paid by the word. translates
well because abridgements are not so
wordy.

Par Johnson, publisher at Ney
York’s Random House Audio
Publishing, agrees that some titles can
olten benefit from some editing. “lo

Siman & Sehusler's Gershel

mstance, many sell-help hooks can he
adapted 10 90 minures.” slie says.

Michael Viner, president of Dove
Audio. Beverly Hills, says adaptations
can not be judged on the same crite-
ria as a book. “You know,” Viner
explains, “the first children’s hook
was only printed 100 years ago.
Stories have been communicated
through spoken word from genera-
tion ro generation; thus abridged ver-
sions ol a book are natural,” and are
likelv 1o remain popular through the
generations as well. #ll

WHAT'S 50
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Your ears can hear things you
wouldn’t think possible. Including
the superiority of our voice tape.

After the human ear, there may be no better system for capturing
sound than BASF audio duplicating tapes for spoken word.

BASF invented magnetic tape back in the 1930s, and we have
perfected it to the point that our Ferro and music grade Ferro 49
tapes feature higher output with less distortion and rub-off than
competitive tapes for clearer, crisper performance. Our advanced
slitting techniques result in reliable imaging of sound, even after
hundreds of plays. And for listeners who enjoy unabridged audio
versions of novels, our long length tapes offer the same consistency.

For details on BASF ferric tapes for spoken word, contact us at
1-800-225-4350 (Fax:1-800-446-BASF); Canada 1-800-661-8273.
Because you can’t imagine the earful you'll get from customers
if you use a lesser tape.
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Their Aim Is True. Awards are given out at Dart Distributing Inc.’s sixth annual
sales convention at Izaty's Golf & Yacht Club on Lake Mille Lacs in Onamia, Minn.
Shown, from left, are sales manager Dean Heikes; sales/service representative
Jeff Pagano, who received the first-ever Bill Taylor Award for outstanding
accomplishments; sales/service representative Todd DuBay, who was named
representative of the year; and director of sales and marketing Patrick Kirsch.

BIBLIOUS®a] .

B BY TRUDI MILLER ROSENBLUM

NEW YORK—A new consumer survey
commissioned by the Audio Publishers
Assn. has turned up some unexpected
results concerning who is buying audio-
books and where they’re being bought.

Departing from earlier studies that
showed audiobook listeners split fairly
evenly between men and women, the
survey found that two-thirds of listen-
ers are women.

And, although bookstores and direct
mail catalogs remain the most common
places to buy audiobooks, a surprisingly
high number of respondents say they
buy audiobooks at discount stores and
music stores—26% and 17% of re-
spondents, respectively.

Although audiobooks are usually
thought to be most popular in the West,

Waco, Texas, Record Shop An Oldies Haven
Entering Mike’s Music Box Is A Trip Back In Time

B BY DON JEFFREY

WACO, Texas—"I guess you could
say I'm an oldie-but-goodie boy,”
says Mike Zilem, proprietor of
Mike’s Music Box here. He’s been a
music retailer specializing in nostal-
gia for less than two years now, and
he says he got into the business by
“sheer accident.”

About two years ago, Zilem and
Nelda, his wife of 28 years, were
selling knickknacks at a flea mar-
ket. To attract customers as well as
entertain himself, he would play

The co-owners of Mike's Music Box are
Mike and Neida Zilem. (Billboard photo)

tapes from his own collection, which
included many oldies. People would
come by and ask if the tape being
played was for sale. At first he
would say no, but then he decided
that if people were willing to buy his
music, he needed to figure out what
to charge.

“I"d put some ridiculous price on
it, and they’d buy it,” he says, still
somewhat astonished. Realizing
what people would pay for used re-
cordings, he began looking through
newsletters for sources of music at
discount prices.

“My first order was for 25-50
tapes,” he recalls. “I started selling
them at $4.99 apiece. I did so well,
1 wanted to open a store. So with
$500 I borrowed from my mother, I
rented this little-bitty shop.”

He actually opened two shops,
but he doesn’t like to talk much
about Roeck-n-Roll Heaven and
Blues Highway, the place he shut
down after a few months of paying
too high rent in a bad location. But
he still keeps the signage for that
short-lived emporium outside his
present shop, “in case people was
looking for me.”

Come October, it will be two
years since he starting running
Mike’s Music Box. It is a modest
space, a corrugated metal shed on a
commercial strip in working-class
South Waco, between Baylor Uni-
versity and its sports stadium. The
1,000-square-foot store used to be
the offices of a company that rented
out similar sheds for storage. Zilem
says he is “content” with his space,
although on one recent 101-degree
day he pointed out, “It is metal and
we are burning up.” But he feels se-
cure about his investment when he
leaves the store at night and locks
the gate on an 8-foot-high barbed-
wire-topped fence that surrounds
the property.

Stepping inside the shop is a trip
back in time. There is a poster of
Jim Morrison and a Janis Joplin
Drive street sign, as well as door
beads, lava lamps, wind chimes, in-
cense, flags, black lights, and smok-
ing paraphernalia.

Music accounts for at least 50% of
total sales. Zilem’s inventory con-
sists of about 550 CDs, 1,600 cas-
settes, and 3,000 vinyl records. New

(Continued on page 62)

the study found that a full one-third of
audiobook listeners live on the East
Coast. Altogether, 11.3 million house-
holds in the U.S. have used spoken-
word audio in the past year.

George Hodgkins, president of the
APA, noted that the number of audio-
book fans on the East Coast was
“higher than we expected.” He also cau-
tioned that the surprisingly high female
response could indicate merely that fe-
males are more likely to respond to
questionnaires, rather than proving that
most audiobook listeners are female.

In locating audiobook fans, NFO Re-
search Inc., the company that did the
study, sent a screening questionnaire to
80,000 households across the U.S. Of
those, 9,600 indicated they had used
spoken audio in the past year. From
that group, 1,250 were sent the full au-
diobook questionnaire, and of those, 804
responded. The results were analyzed
by Frankenberry & Associates.

Other findings remain unchanged
from the previous survey two years ago.
The average age of listeners remains at
45, and the average household income
of listeners is $49,000, which is $2,000
higher than the previous survey. “But
that’s to be expected, with inflation,”
Hodgkins says.

Survey Examines Audiobook Buying

Results Show Most Listeners Are Women

In choosing an audio title, subject
matter was most important to 71% of
respondents, while author’s reputation
was most important to 17%. Only 1%
named the reader as the most impor-
tant criterion. The most popular catego-
ries were general fiction and self-help/
psychology.

Cars remain the most popular place
to listen to audiobooks; 55% of respond-
ents listen in cars, vs. 37% who listen
at home. In addition, 556% of respond-
ents say they listen to audiobooks more
than an hour a week.

When purchasing audiobooks, 55% of
respondents buy from bookstores, 28%
from direct mail catalogs, 26% from dis-
count stores, 17% from music stores,
7% from video stores, and 4% from gas
stations or truck stops. Only 3% named
audio-only stores as their source for
purchasing  audiobooks, which
Hodgkins suggests is a result of the
small number of audio-only stores—
only 110-150 in the U.S.

When listeners rent audiobooks,
mail-order rental catalogs are the pri-
mary source, followed by video stores.
Music stores and audio-only stores
were also mentioned.

Of those who borrow audiobooks

(Continued on page 61)

B BY DON JEFFREY

Alliance Raises $325 Mil,
Partly To Fund Acquisitions

NEW YORK—Fast-growing whole-
saler and independent distributor Al-
liance Entertainment Corp. has
raised $325 million in new finanecing
that will be used in part to pay for re-
cent acquisitions.

Alliance issued $125 million worth
of 11.25% debt securities and ex-
panded a bank credit facility to $200
million.

Initially, Alliance anticipated sell-
ing $110 million worth of notes. Its
credit facility was previously capped
at $176 million.

The company says that $40 million

in proceeds will be used to fund the
acquisitions of INDI Holdings Inc.
and One Way Records Inc. The rest
will be used to pay down borrowings
under existing credit facilities and re-
lated costs.

President/CFO Anil Narang says
that the financing will “help position
Alliance Entertainment to continue
its growth for the long term.”

In June, Alliance agreed to buy
INDI, an independent distributor of
musie, for $26.5 million in cash and
notes and the assumption of $18.2
million in debt. INDI had operating
cash flow (earnings before interest,

(Continued on page 61)
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Refail

2nd Quarter Sales
Up For Musicland;
Net Loss Surges

B BY DON JEFFREY

NEW YORK—Musicland Stores re-
ports that second-quarter sales rose
21.5% on the strength of new super-
stores. But the net loss more than tri-
pled.

For the three months that ended
June 30, Minneapolis-based Musicland
says revenues increased to $331.7 mil-
lion from $273.1 million in the same pe-
riod a year ago.

The net loss widened to $7.5 million
from $2.2 million last year because of
higher operating costs and interest ex-
penses, and lower same-store sales in
the mall stores.

Sales from Media Play and On Cue
superstores operating at least one year
rose 19.1% from the same quarter last
year. Overall superstore sales in-
creased 172% to $93.1 million,

Same-store sales for mall concepts
Sam Goody, Musicland, and Suncoast
Motion Picture Co. declined 3.4%.
Overall mall sales were down 0.6% to
$235 million.

Musicland operated 1,422 stores at
the end of the quarter: 846 Sam Goodys
and Musiclands, 387 Suncoasts, 64 Me-
dia Plays, 109 On Cues, 15 UK. music
stores, and one Readwell’s bookstore.
During the quarter the company
opened 13 Media Plays, 17 On Cues,
four Suncoasts, and one Sam Goody. It
closed 10 music stores.

Jack Eugster, chairman/CEQ, says,
“Our 1995 strategies—to expand Media
Play, to restructure mall music stores
through increased gross margin and ex-
pense reductions, and to leverage over-
head expenses against rising sales—
helped us achieve expected perform-
ance in the second quarter and first
half. We expect to see continued pres-
sure on performance in the third and
fourth quarters as we open additional
Media Play stores and respond to the
aggressive industry environment. How-
ever, we expect to see the benefit of ma-
turing full-media superstores in 1996.”

In the quarter, Musicland’s overall
gross profit margin declined to 37.2%
from 39.1% in the same period last
year. Strong competition from other re-
tailers hurt margins, especially in the
malls.

For the six months that ended
June 30, sales rose 25% to $678.1
million from $542.5 million. The net
loss increased to $13.8 million from
$4.3 million. Superstore sales rose
197% to $184.4 million, or 27.2% of
total company sales. Same-store
sales for the six months increased
22.5%. While mall sales increased
2.2% to $486.7 million, same-store
mall sales declined 1.4%.

The company says its total square
footage in the first half increased
46.9% to 8.2 million from the same
period the year before.

In March Musicland opened a
715,000-square-foot distribution cen-
ter in Franklin, Ind., that is
“handling more than half of the com-
pany’s volume.”

Musicland’s stock closed at
$10.125 a share in New York Stock
Exchange trading after the numbers
were disclosed. The 52-week trading
range is $6.75 to $18.50.

Successful Music Merchandising
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Music For A Song ® Mercer. PA ® CD depariment

"‘-'5._ SR
i "CM%M i Introducing the mid-line MARKET fixtures
(EIE S | ' for the CD and Cassette starting at $399. The
CD/Cassette sits on a non-grooved beveled
tray. Stocking and re-distribution within the

fixture is easy and no adapters are needed for

double CDs. These fixtures are compatible
with all current jewelbox-only frames.

We offer you lighted wall fixtures and floor
gondolas. Fixture accessories include corners,
lockable doors, side panels, endcaps and signs.
Fixtures are constructed of steel and require
no tools for the 5 minute assembly process.

For over 10 years LIFT has been helping
retailers build and grow in the competitive
retail environment. LIFT fixtures are space
efficient and ergonomically designed to pro-
vide your customers with easy access to the
music product.

d ! o r Also available: Magazine, Book and Video fixtures.

L g
.

Music For A Song ¢ Mercer, PA ® Cassette department

LIFT Discplay, Inc., 115 River Road, Edgewater, NJ 07020 Phone 201/945-8700 Fax 201/945-9548 LIFT@

Systems with future
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Where you’re not just
another number...
We VALUE our customers!

oKnowledgeable

& friendly sales reps
ready to answer any
questions

#CompactDiscs
eCassettes
LOW

PRICES eVideos
* GREAT
SERVICE «
EXCELLENT
FILL. ..
WHAT MORE COULD
YOU WANT!

+Same Day shipping
eWeekly Mailer
elnquire about

FREE NEXT DAY
DELIVERY

NAIRD

MEMBER

o(CD Singles
oCassette Singles

oCD-ROM

®Accessories

Impact Music:800:899+DISC (5472)

Compact Discs
Cassettes
Uideos
Laserdiscs

DISTRIBUTORS, INC. "CCESSU”ES

Excellent Seruice

Super Prices

Best fills

Knowledgeable SalesReps.

Same Day Shipping

DeepCatalog

Customer Satisfaction
buaranteed!

Tired of leaving messages on

voice mail and hoping some-
one will call you back?
YOU SHOULD HAVE

CALLED H.L.!

1=800<180=T1Ie

LOCAL: 3059262710 « FAR. 3052616143
6940 S.W. 12 Street Miami, FL 33144

SERVICE IS OUR MAIN PRIORITY

£T THE

YOU DESERVE!

Let our retail experts keep you ahead of
this ever-changing industry.

Hot Pricing / Weekly Spccials
Highest Fill Rate In The Industry

145,000 + Title Inventory
Next Day Delivery

€lectronic Ordering
Personalized Service

CD ONE STOP

CD'S, TAPES, MUSIC VHS AND LASERDISC, ACCESSORIES,
BLANK TAPES, AND MORE.

Ask for our new store info-pack!

(800) 388-8889 ex: 323 (203) 798-8852 fox

Starship Sells To One-Stop;
Sony Cuthacks Affect Sales

DEALINGS: Retail Track hears
that the long-anticipated deal be-
tween One-Stop Music House and
Starship Music has finally been
signed, with the former agreeing to
buy the retail stores of the latter.
Principals of the companies didn't
return phone calls seeking com-
ment, but sources say that the deal
gives One-Stop Musie House a total
of 27 outlets. The 12 Starship stores
are expected to be changed to One-
Stop Music House’s store name,
Peppermint Musie, almost immedi-
ately.

TWO-STEP SHUFFLE: Amidst
the cutbacks at Sony Music (Bill-
board, Aug. 6), Columbia has finally
filled its head of sales slot with Tom
Donnarumma,

company; David Toole, COO at CD
One Stop, has been named CFO for
the one-stop group; and Alan Tuck-
man, COO at Bassin Distributors,
has moved into strategic planning at
the corporate level. In their places,
three branch managers will be
named, including Al Kalnin, a 13-
year veteran at Abbey Road, who
will head up that operation, and
Craig Hadeen, formerly with
Ingram Merchandising, who will
join the company in October to over-
see CD One Stop. The replacement

for the position at Bassin Distribu- |

tors has yet to be decided.

The three branch managers will
report to Toole, who in turn will re-
port to Ron Nicks, CEO for the one-
stop group. In other moves, Mike

Donahue has

the Sony Music
Distribution
New York
branch  man-
ager, who is be-
ing named VP of
sales at the la-

RETAILJ
TRACK &

by Ed Christman

been named VP
of domestic
sales, and Gus-
tavo Bello has
been named VP
of international
sales.

bel. He replaces
Rich Kudolla,
who has left the label.

Meanwhile, the cutbacks reported
last week impacted the sales efforts
at Columbia and Epic, as well as at
the distribution company. Columbia
and Epic saw their regional sales ef-
forts cut in half, leaving each with
two regionals. And Sony Music Dis-
tribution, amidst much job shuffling,
saw a net drop of 15 positions, con-
firms Danny Yarbrough, president
of the company.

Among those leaving are Jim
Hawn, VP of national accounts, and
Bruce Bench, sales manager for
the company’s Midwest branch. Re-
placements for the two, respec-
tively, are Jim Allen, a Sony sales
representative, who has been
named director of national accounts,
and Sharon Nelson, a Sony sales
representative, who has been
named Midwest sales manager.

In another move at the distribu-
tion company, Ron Piccolo, VP of
field sales, once again assumes re-
sponsibility for overseeing the New
York branch, replacing Donnar-
umma.

According to those familiar with
the situation, the cutbacks in the
Sony Musie Distribution field staff
were made in response to the
changes in the account base, which
has been undergoing consolidation.

NEXT STOP: The Alliance Enter-
tainment Corp. has begun to roll out
its consolidation plans for its one-
stop group, which consists of CD
One Stop in Bethel, Conn.; Bassin
Distributors in Miami; and Abbey
Road in Santa Ana, Calif. According
to Ian Henderson, deputy COO of
Alliance Entertainment Corp., “We
will consolidate the three one-stops
into one company, headquartered in
Florida. The three existing ware-
houses will become branch opera-
tions, headed up by branch manag-
ers.”

As part of that move, Jim Dobbe,
COO for Abbey Road, has left the

As part of the
restructuring,
back-office duties such as adminis-
tration and accounting will be conso-
lidated into the 240,000-square-foot
office and warehouse complex that
Alliance has just bought in Coral
Springs, Fla. As for the timing of the
moves, Henderson says that much
will depend on “when we can get ac-
cess” to the Coral Springs facility.

While many speculate that the
company will also move to consoli-
date purchasing and sales, company
insiders say that there must be local

sales and purchasing activities at |
each of the branches; otherwise, the |

company’s ability to respond to local
markets will be hindered. However,
he did indicate that there will be a
role for some centralized purchasing
and sales activities.

ALTHOUGH MUSIC-CHAIN
conventions are scarce this summer,
the independent distribution com-
munity is picking up the slack. This
week, New Hope Park, Minn.-based
Navarre has its sales convention in
Minnesota; and Secaucus, N.J.-
based INDI has its meet in
California. Later in August, Quali-
ton Imports, the Long Island City,
N.Y.-based distributor, will have its
annual sales meeting in Budapest.
According to a press release, Quali-
ton will bring over its American
sales team to fine-tune marketing
and promotional strategies, as well
as to preview new product coming
out on some of the labels distributed
by the company.

MAKING TRACKS: Due to the
restructurings at Sony Music and
Alliance Entertainment Corp., a
couple of hard-working fellows are
looking for opportunities. Jeff Pat-
ton, regional sales manager for
Epic, covering the Southeast and
Southwest, has left the label; he can
be reached at 404-843-3048. And
Mike DeFazio, director of sales at
Abbey Road, has left the wholesaler;
he can be reached at 714-262-1245.

ADVERTISEMENT
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Sing-Along!

[
TwAS MONTHS BEFORE
Christmas
Yet in every house
Consumers were craving
The sound of the Mouse

At Walt Disney Records
We’ve created with care
A great Christmas sing-along
To which none can compare

With “Jingle Bells”
and “Frosty”
With “Jolly Old Saint Nick”
A gorgeous book with lyrics
On August 29th will ship!

v

The all-new Disney Christmas |

Sing-Along features ten holi-
day classics introduced by
your favorite Disney characters.
The sing-along cassette comes
with a 22-page songbook
featuring bright, cheery
artwork and full lyrics. What

better way to get into the

holiday spirit?

v

Ask your Walt Disney Records
sales representative for more
information.

v

Share the Music
of Disney
at our website:
http://www.records.disney.com/
Coming this fall.

© DISNEY
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ALLIANCE RAISES $325 MIL, PARTLY TO FUND ACQUISITIONS

(Continued from page 58)

taxes, depreciation, and amortization)
of $3.9 million on sales of $108.7 million
last year.

One Way Records, a distributor of
budget label recordings, and an affili-
ated budget compilation label, Deja Vu
Music, were acquired by Alliance in
June for $18.5 million in cash, notes,
and stock. Alliance agreed to refinance
One Way’s $3.2 million debt. In 1994,
One Way had earnings of $3.8 million
on sales of $26.8 million.

After the notes offering, Alliance’s
long-term debt rose to about $240 mil-
lion.

The New York-based company’s
sales increased from $200.5 million to
$535.2 million last year as a result of in-
ternal growth and several acquisitions.
Its net profit rose from $2.6 million to
$12.8 million. Operating cash flow went
up from $12.6 million to $38.8 million.

If INDI and One Way had been in-
cluded in Alliance’s results last year,
the company would have had net prof-
its of $7.1 million on sales of $573.9 mil-
lion.

In addition to buying distributors,
Alliance has been acquiring music la-
bels at which the proprietary products
carry higher profit margins than dis-
tributed product. Last year, Alliance
purchased two labels, Castle Commu-
nications, which licenses thousands of
copyrighted masters by such rock
groups as Black Sabbath, the Kinks,
and Motorhead, and Concord Jazz,
which has more than 600 masters by
such artists as Rosemary Clooney and
Mel Torme.

Last year, the company began to im-
plement the consolidation and modern-
ization of its distribution operations. In
a financial document filed in June in

Staying intouch With The Customer. Jeffrey Wong, center, was named the
millionth holder of the intouch card at Strawberries’ Boylston Street store in

Baoston. As the millionth customer to use the intouch in-store listening system,

Weng received promotional materials and a $250 Strawberries gift certificate.

Shown, from left, are Strawberries director of sales promotion Paul Grasso, Wong,

and intouch president Josh Kaplan.

DIVIDER CARDS

QUALITY PRINTING
QUALITY PRODUCT
QUALITY SERVICE

FOR A FREE
CATALOG

800/648-0958

GOPHER
PRODUCTS

DID YOU KNOW...

WHEN RECORD COMPANIES HAVE POSITIONS
TO FILL - THEIR #1 CHOICE IS ALWAYS

BILLBOARDS CLASSIFIED SECTION -
WE GET QUICK RESULTS!!

CALL
1-800-223-7524

FAX: 212-536-5055

connection with the notes offering, Alli-
ance says that it expects to have the
program ‘“‘substantially completed
within the next 12 to 18 months and be-
lieves its operating margins will in-
crease through efficiencies resulting
[from it].”

In the two-year period ending Dec.
31, 1996, Alliance expects to make cap-
ital expenditures of about $25.6 million,
of which $15 million will be used to pur-
chase and outfit a new facility in Coral
Springs, Fla. Approximately $4 million
is to be spent to expand the company’s
proprietary management information
system.

Alliance expects to transfer and con-
solidate some warehouse operations to
Coral Springs, Santa Fe Springs, Ca-
lif., and Sao Paulo, Brazil.

Through DisqueMusic and Brasison,
which were acquired last year, Alliance
is one of the largest distributors of mu-
sie in Brazil.

In the U.S,, Alliance is the largest
operator of one-stop wholesalers,
largely through its acquisitions of such
companies as Bassin, Abbey Road, and
CD One Stop. It also acquired the inde-
pendent music distribution ecompany
Encore Distributors.

For the three months that ended
March 31, net sales rose from $93.5
million to $150.2 million. The gross
profit margin increased from 15.2% to
19.1%, largely because of the independ-
ent distribution operations in Brazil
and proprietary product sales in the
U.S. Net profit rose from $1.1 million
to $1.4 million.

At press time, Alliance’s stock closed
at $9 a share in New York Stock Ex-
change trading. Its 52-week range has
been $4.375 to $10.125. With 34.5 mil-
lion shares of stock outstanding, the
company’s market capitalization is
$310.5 million.

AUDIOBOOK SURVEY

(Continued from page 58)

without charge, 57% get their audio-
books from libraries, while 41% borrow
from friends.

In addition to the APA survey, many
other sources of audiobook information
have sprung up recently. The APA is
putting together its own site on the
Internet’s World Wide Web, and it will
have a directory page of sources for
buying and renting andiobooks, a page
of links to Web sites related to spoken
audio, and a page of links to APA mem-
bers’ home pages. The APA has also
sponsored a mailing-list forum on the
Internet, accessible via any online serv-
ice. The free service allows publishers,
audiobook stores, listeners, and other
interested parties to discuss various au-
diobook topics by simply posting a mes-
sage. The message is automatically sent
to all subseribers via E-mail.

Meanwhile, BookZONE, a *virtual”
bookstore on the World Wide Web, has
launched a service called “I Street,”
which puts audio publishers’ catalogs
online.

AudioFile, a magazine of audiobook
reviews based in Portland, Maine, has
published “Audiobooks On The Go,” a
collection of 400 reviews, and the “Au-
diobook Reference Guide,” which lists
audiobook publishers, distributors,
abridgers, directors, producers, record-
ing studios, duplicators, packaging
manufacturers, and publications.

Billooard.
Blw' SEVEN|

ESSENTIAL REFERENCE GUIDES |

1. Intemational Buyer’s Guide: Tr e worldwide masic & video I

business-to-business directory jampacked with record & video co’'s,
music publishers, distributors & more. $109

2. International Talent & Touring Directory: T1e source for
U.S. & International talent, booking agencies, facilities, services &
products. $85

3. Record Retailing Directory: Detaled information on thousands
of independent music stores & chain operations acrcss the USA. $135

4. Intemational Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry. $5C

5. Nashville 615/Country Music Sourcebook: The most
comprehensive resource of business-to-business listings for the I

Nashville region & country music genre. $50

6.@ The Power Book: The uitimate guide to radio and
record promotion. Lists Radio Stations, Record Companies, Radio
Syndicators and Top 100 Arbitron Markets. $75

7. Intemational Latin Music Buyer’'s Guide: Th=2 essential
tool for finding business contacts in the letin music marketplace. $60

Mail in this ad with check or money order or call today!
For fast service call: 1:800-223-7524 or 1-800-344-7119.
In NY call (212) 536-5174. In NJ call (908) 363-4156.

Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701
Please add $5 per directory for shipping ($12 for internaticnal orders)

Add applicable sales tax in NY, NJ, CA, TN, MA, IL, P4 & DC.

Orders payable in U.S. funds onlv. All sales are final. BDZZ3065
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The 1995 Musicians
Guide to Touring
and Promotion

FEATURES: :

e Major & Indie label A&R directory

College & Commercial radio

Local directories for over 160 cities in

US and Canada (including Club Tatent

Buyers, Local Media Contacts &

Record Stores)

e Showcases & Music Conferences

e On-Line Services for Musicians LS

e Also available on floppy disk for PC or )
Mac. Print mailing labels, search for it
clubs by city, state, style, capacity—
great for management and planning'

,, p— P S ————

ORDER YOURS TODAYI

Please send me______copies of the 1995 Musicians Guide to Touring and Promotion.
Enclosed is my check/money order for $8.95 each ($9.95 in Canada, $10.95 overseas).

Please send me copies of the 1995 Musicians Guide and fioppy disk. Enclosed
is my check/money order for $36.95 per set ($38.95 in Canada, $41.95 overseas). Sorry,
disk not available seperately.

Please ¢circle format: pC MAC

(Prices include all shipping and handling. US Funds only please)

Name A —
Address . -
City, State, Zip

Send a check/money order to Musicians Guide, PO Box 2163, Marion, OH 43305-2163
RBBTGS-4
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FOR WEEK ENDING AUGUST 12, 1995

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES .
g g REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan® O
S0
28 | 58| ARTIST Il nmee | ¢<
T2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) 20
* % NO.1 x %
BOB MARLEY AND THE WAILERS A® LEGEND
1 1 TUFF GONG 846210*/1SLAND (10.98/16.98) 36 weeks at No, 1 | 210
BEASTIE BOYS A° LICENSED TO ILL
2 2 DEF JAM 527351/ISLAND (7.98 EQ/11.98) 141
JIMMY BUFFETT A° SONGS YOU KNOW BY HEART
3 i MCA 5633* (7.98/11.98) 218
VAN MORRISON A BEST OF VAN MORRISON
4 3 POLYDOR 41970/A&M (10.98/16.98) 11
NINE INCH NAILS A PRETTY HATE MACHINE
5 6 TVT 2610 (9.98/15.98) 99
BOYZ Il MEN A® COOLEYHIGHHARMONY
6 4 | MOTOWN 530231 {9.98/15.98) 36
SOUNDTRACK A® GREASE
1 5 POLYDOR 825095/A&M (9.98/15.98) 37
ENYA THE CELTS
8 10 | REPRISE 45681/WARNER BROS. (10.98/16.98) 5
PINK FLOYD A" DARK SIDE OF THE MOON
9 9 CAPITOL 46001* (9.98/15.98) 221
JAMES TAYLOR A’ GREATEST HITS
10 8 | WARNERBROS.3113*(7.98/11.98) _ 219
CREEDENCE CLEARWATER REVIVAL A’ CHRONICLE VOL. 1
11 11 FANTASY 2* (10.98/17.98) 126
PINK FLOYD A" THE WALL
12 12 | COLUMBIA 36183" (15.98 EQ/31.98) 221
JIMI HENDRIX @ THE ULTIMATE EXPERIENCE
13 | 13 | MCA10829(109817.98) 14 |
LIVE ® MENTAL JEWELRY
14 24 RADIOACTIVE 10346/MCA (9.98/15.98) 18
STEVE MILLER BAND A® GREATEST HITS
15 16 | CAPITOL 46101 (7.98/11.98) 216
ELTON JOHN A™ GREATEST HITS
16 15 | ROCKET 512532/ISLAND (7.98/11.98) 209
THE DOORS A’ BEST OF THE DOORS
17 14 | ELEKTRA 60345/EEG (12.98/19.98) 204
JANIS JOPLIN A° GREATEST HITS
18 19 | COLUMBIA 32168 (5.98 EQ/9.98) 170
JOURNEY A® JOURNEY'S GREATEST HITS
19 18 | COLUMBIA 44493 (9.98 EQ/15.98) 221
ENYA A® WATERMARK
20 20 | REPRISE 26774/WARNER BROS. (10.98/15.98) 197
METALLICA A* ...AND JUSTICE FOR ALL
21 21 ELEKTRA 60812/EEG (9.98/15.98) 207
GRATEFUL DEAD A® THE BEST OF SKELETONS FROM THE CLOSET
22 17 | WARNER BROS. 2764 (7.98/11.98) 111
ERIC CLAPTON A® TIME PIECES - THE BEST OF ERIC CLAPTON
23 22 | POLYDOR 800014/A&M (7.98 EQ/11.98) 218
WHITE ZOMBIE A LA SEXORCISTO: DEVIL MUSIC VOL. 1
24 23 | GEFFEN 24460 (9.98/13.98) 14
EAL A SEAL
25 | 27 | SIRE 26627/ WARNER BROS. (9.98/15.98) 26
EAGLES A ™ HOTEL CALIFORNIA
26 25 | ELEKTRA 103/EEG (7.98/11.98) 124
A THE JOSHUA TREE
2 26 | ISLAND 842298* (10.98/16.98) 174
MADONNA A° THE IMMACULATE COLLECTION
28 28 | SIRE 26440*/WARNER BROS. (13.98/18.98) 21
EAGLES AZ GREATEST HITS 1971-1975
i) 31 ELEKTRA 105*/EEG (10.98/15.98) 221
METALLICA A® RIDE THE LIGHTNING
30 33 MEGAFORCE 60396/EEG (9:98/13.98) 198
NIRVANA A BLEACH
31 36 | suBPOP34*(10.98/15.98) 68
SOUNDTRACK RESERVOIR DOGS
32 | 32 | MCA105411(10.98/15.98) 20
LYNYRD SKYNYRD A BEST-SKYNYRD'S INNYRDS
33 | 29 | MCA42293(7.98/12.98) 89
GREEN DAY @ KERPLUNK
kL) 35 | LOOKOUT 46* (7.98/10.98) 4]
LED ZEPPELIN A" LED ZEPPELIN IV
35 38 | ATLANTIC 82638/AG (10.98/15.98) 188
ANNIE LENNOX A DIVA
36 46 | ARISTA 18704 (10.98/15.98) 13
METALLICA A° MASTER OF PUPPETS
31 37 ELEKTRA 60439/EEG (9.98/15.98) 197
OFFSPRING IGNITION
38 | 30 | EPITAPH 86424*(9.98/15.98) 29
PATSY CLINE A® GREATEST HITS
39 39 | MCA 12*(7.98/12.98) 210
FLEETWOOD MAC A° GREATEST HITS
40 44 | WARNER BROS. 25801 (9.98/16.98) 184
SANTANA A’ GREATEST HITS
41 — | coLumBla 33050 (7.98 EQ/11.98) 25
SOUNDTRACK A’ TOP GUN
42 — | CoLUMBIA 40323 (7.98 EQ/11.98) 65
YANNI A REFLECTIONS OF PASSION
43 41 PRIVATE MUSIC 2067 (10.98/15.98) 71
MEAT LOAF A" BAT OUT OF HELL
4 50 | CLEVELAND INT'L 34974%/EPIC (7.98 EQ/11.98) 188
NEIL YOUNG A* HARVEST
45 34 | WARNER BROS. 2277+ (7.98/11.98) 21
CHICAGO A’ GREATEST HITS 1982-1989
46 — | REPRISE 26080/WARNER BROS. (9.98/15.98) 184
CAROLE KING A" TAPESTRY
4 COLUMBIA 34946 (7.98 EQ/11.98) 39
AC/DC A® BACK IN BLACK
48 47 | ATLANTIC 92418/AG (10.98/15.98) 116
GLORIA ESTEFAN A° GREATEST HITS
49 — | EPIC 53046 (10.98 EY/16.98) 10
MICHAEL JACKSON A™ THRILLER
50 48 | EPIC38112* (10.98 EX16.98) 50

Catalog albums are older titles which have previously appeared on The Biliboard 200 Top Albums chart
and are registering significant sales. ® Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP

is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices

marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices.

indicates past or present Heatseeker title. ©1995, Billboard/BPI Communications, and SoundScan, Inc.
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WACO, TEXAS, RECORD SHOP AN OLDIES HAVEN

(Continued from page 58)

CDs and cassettes are bought from
Valley Record Distributors and
other one-stops and cutout dealers.
For hard-to-find recordings, he re-
lies on a retailer/wholesaler in
Pennsylvania called the Attic. “We
lean on him quite a bit,” Zilem says.
“When I call him, he’s usually got
it.”

Vinyl and used product come
from collections people are selling.
“People bring in as many as 1,000 at
one time,” he says. “I work with
them until we get the right price.”
But he adds that he’s “not doing
that great” with vinyl albums. “I've
got some out on consignment across
the street with the pawnshop.”

Zilem sells all vinyl for $2.99,
whether the album is a collectible or
not. “The waiting game” doesn't in-
terest him. He says, “I'd rather get
the $2.99 than sit for five years and
try to get $20.” Cutout cassettes sell
for $4.99. He says they are “factory
fresh” tapes that may have a mis-
print on the packaging or some
other imperfection that makes them
unsalable at bigger stores. Used
tapes sell for $1.99; used CDs go for
$2.99. New CDs range from $11.99-
$20. Imports and other hard-to-find
titles are in the upper range.

Customers are mostly interested
in his stock of old R&B and blues
recordings. Soul artists like Al
Green and Otis Redding and blues-
men, such as Freddie King and B.B.
King, are big sellers. So are local
bands from Waco and Austin,
Texas. Recently, Zilem was promot-
ing the first remastered recording
on CD (“Medusa”) of a popular Aus-
tin rock band of the "70s called Tra-
peze, whose members went on to
Deep Purple, Whitesnake, and Ju-
das Priest. He says he was selling
the album for $15.98 until he saw
one of his competitors had it at
$11.99. Now he sells it at that price,
too.

“Mostly the store caters to the
blues, unless it's special-ordering
hard-to-find roek’n’roll,” he says.
“Sixties rock is kind of dead in the
water. Everybody’s got it. But blues
is hard to come by.”

Before he assembled his collec-
tion of nostalgia, Zilem, 46, worked
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Nostalgia is a big part of the
merchandising at Mike's Music Box.
(Billboard photo)

at a number of other businesses,
some of them related to musie. For
a while, he was a mobile DJ who
carried his record collection of old-
ies to area nightclubs that couldn’t
afford to hire bands.

He was in the nightclub business
himself, running places called
Chevy’s Old Time Rock-n-Roll and
Bluejean Blues. But he says he got
tired of the night life and sold both
places.

Zilem is a local boy, and like many
Waco people, he has had it up to his

hairline with people who ask about
the infamous Branch Davidian site
or seek directions to get there. He
takes pains to tell everyone that
Waco got a bad rap in the national
media because David Koresh’s com-
pound was actually 17-20 miles out
of town.

The regular clientele at Mike’s
Music Box runs the gamut from po-
licemen and doctors to college stu-
dents. Zilem says, “A lot of people
are just reminiscing, checking out
things from their past.”

Mike's Music Box is a metal shed on a commercial strip in South Waco, Texas.
(Billboard photo)
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Former CBS Records President To Start Label
Yetnikoff Exploring Indies For Rumored Combine

WONDERING ABOUT WALTER:
A published report that surfaced July
27 said former CBS Records president
Walter Yetnikoff would be starting a
new label venture, funded to the tune
of $70 million by the English invest-
ment banking firm Goldman Sachs
Ltd.

The hook for Declarations of Inde-
pendents was the notion that Yet-
nikoff’s new company would be a par-
ent company for a cluster of
independent labels, and that Yetnikoff
would probably seek to distribute the
venture through the indies.

Late in 1994, word came that Yet-
nikoff was getting ready to launch a
boutique label that would take the
name of the venerable New York club
the Bottom Line (Billboard, Dec. 24).
That imprint could be a part of the
currently rumored combine.

After checking in with a couple of
national independent distributors, we
can confirm that Yetnikoff is indeed
exploring the indie waters—but it’s
uncertain at this point how close he is
to an actual decision about lining up on
the indie side.

One source says that senior execu-
tives at his company had a meeting
with Yetnikoff. “It was a general con-
versation,” the source says. “The
idea’s [just] an idea, and he’s putting
the pieces together ... It's a pie-in-
the-sky type thing right now.”

The source adds that Yetnikoff “is
talking to everybody” in the indie com-
munity.

Well, maybe not everybody. The
head of another national indie said
that the new venture was news to
him—even though an individual who
brokered a complex financial deal for
his company met with Yetnikoff last
year to discuss the establishment of a
musie publishing concern.

The most compelling evidence of
Yetnikoff’s indie interests comes from
yet another distribution executive,
who says he had a meeting last week
with a domestic dance label that has a
current European hit; the label presi-
dent said he had met the day before
with Yetnikoff, who had said he was
exploring the possibility of buying into
several indie labels.

This distribution source adds that
Yetnikoff may be partnered in his ven-

DECLARATIONS
ey
INDRPENDENTS..

by Chris Morris

ture with RED founder and ex-CEQ
Barry Kobrin, who left the company
in March 1994 after Sony completed
its purchase of the distributor.

Obviously, this is only the beginning
of a very interesting story.

FLAG WAVING: “I wanted to make
a record like the ones I grew up with,”
says singer/songwriter/guitarist Den-
nis Brennan. Talking about the al-
bums he admires, such as the Rolling
Stones’ late-'60s/early-"70s works, he
says, “Every song on those records is
different. You don’t hear that type of
stuff anymore.”

Well, you do if you listen to Bren-
nan’s Upstart Records album “Jack-
In-The-Pulpit.” In his jocular resumé,
the Boston native lists his “education”
as Barry & the Remains, Howlin’
Wolf, Buck Owens, the Sonics, Otis
Redding, and the Stones, and you can
hear quite a bit of this curriculum (and
others—we picked up some Van Mor-
rison) on this beautifully written
roots-rock record. Our favorite line:
“The chip on my shoulder became the
boulder on my back.”

“What I do is totally unfashionable,”
Brennan says. “It just is. I can’t
change it. I don’t look at it as a retro
thing ... [but] the style is not heard
right now.”

Brennan has been developing his
playing and wordsmithing through
more than two decades of work with
Boston bands. One of his bands landed
a development deal with Capitol and
cut demos for CBS. However, the la-
bels wanted something like the Hoot-
ers and, Brennan says, “We could see
that wasn't what we were about.”

At one point, Brennan gave up mu-
sic completely and went to work in a
warehouse. “It wasn’t any big deal,”
he says. “I had a couple of kids, and
it was time for me to pay attention to

that.

“It definitely gave me a little bit of
perspective,” he says of the break
from music. “After a year of not play-
ing, the songs tumbled out.”

Those songs, and some older ones,
are played on “Jack-In-The-Pulpit” by
an outstanding group of home-grown
musicians that includes guitarist Duke
Levine and drummer Billy Conway
of Morphine.

“This is a great time in Boston,”
Brennan says. “You have opportuni-
ties to play. It’s not like New York or
Los Angeles, where you play once or
twice a month for industry people. You
can work four or five times a week.”

Brennan plans to take his show on
the road for a Southern tour in
September.

TEL (800) 228-6988

FAX (909) 598-3867
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Album Reviews

EDITED BY PAUL YVERNA

P> JIMMY BUFFETT
Barometer Soup

PRODUCER: Russell Kunkel
Margaritaville/MCA 11247

Mr. Margaritaville checks in with a
delightful new album that celebrates the
soul of his hometown of Key West, Fla.,
with appropriately summery, festive tunes.
Highlights range from the jazzy, cabaret-
styled “Blue Heaven Rendezvous” to the
Caribbean-flavored title track to the
easygoing, country-rock lilt of “Barefoot
Children” to the souk-influenced “Lage
Nom Ai.” Buffett covers all his tropical
bases on an album as remarkable for its
varied color palette as for its consistently
strong writing.

DEBBIE GIBSON

Think With Your Heart

PRODUCER; Deborah Gibson

SBK/EMI 33374

In her continuing efforts to establish
herself as a credible, adult contemporary
artist, onetime teen star Debbie Gibson
delivers an album of well-written,
passionately performed piano ballads and
pop tunes. Despite the absence of a sure-
fire smash, much of the material here
stands a good shot of obtaining AC and top
40 airplay, including string-adorned ballads
“For Better Or Worse,” “Didn’t Have The
Heart,” and “Dancin’ In My Mind,” and
cover of Carole King’s “Will You Love Me
Tomorrow?” Gibson also shows she has
rock chops, burning it up on “Dontcha
Want Me Now?”

PAW

Death To Traitors

PRODUCERS: Clif Norrell & Paw

A&M 31454 0370

Although this up-and-coming alternative
rock trio from Lawrence, Kan., has yet to
make the album that will push its career
over the top, its sophomore effort offers
hints that such a breakthrough is on the
way. The album’s most impressive’ and
compelling moment is the troubling “Hope
I Die Tonight,” which opens with an easy
groove reminiscent of the Gin Blossoms
and then explodes into a Nirvanaesque
furor. Other highlights of a release that
plays to alternative rock sensibilities
include the revved-up “Swollen,” the bluesy
“Built Low,” and the catchy “Seasoned
Glove.” A fine release from a promising
band.

WEEDS

Maggie Dowling

PRODUCERS: Maggie Dowling, Jack Sherman

MO Records 1994

Promising indie release by powerfully raw-
voiced Connecticut singer/songwriter
mingles bleak but luminous narrative
ballads with sensual storytelling that rocks
with a left-field allure. College and
alternative formats will appreciate such
highlights of this effective, no-frills
collection as the scalding “16 Days Of
Rain,” erotically world-weary “Walking On
Water,” funky “You Got It Right,” eloquent
“House Of Lies,” and the laceratingly
ironic “Peace And Love.” Contact MD
Records, 33 Soundview Road, Westport,
Conn. 06880.

RAP

P> RAEKWON

Only Built 4 Cuban Linx

PRODUCER: The RZA

Loud 666673

Artist is another loose part from the
mighty Wu-Tang Clan. His set, which
follows albums by Method Man and OI
Dirty Bastard, features Ghost Face Killer
(aka Tony Starks) on most of the tracks.
They drop deep street knowledge over
rugged basement beats sporting clipped
strings, woozy pianos, and butt-naked noise

SPOTLIGHT

KRIS KRISTOFFERSON

A Moment Of Forever

PRODUCER: Don Was

Karamboiage/Justice 2001

Like Bruce Springsteen’s “Nebraska”
or Neil Young's “Harvest Moon,” the
latest work from the well-traveled Kris
Kristofferson is a milestone recording
representing some of the finest writing
of his career, presented in an
appropriately stripped-down setting
that spotlights the songeraft. The lovely
acoustic guitar intro to the title track
sets the pace for an album that never
wavers in quality, from swinging
country heartbreaker “Good Love
(Shouldn’t Feel So Bad)” to touching
paean to Native American culture
“Johnny Lobo” to stirring rocker
“Between Heaven And Here” to spine-
chilling “Road Warrior’s Lament.” A
transcendent work, in league with the
artist’s finest output to date.

that haunts. Sonically, it’s cleaner than the
previous Wu shots, but it's still (way) more
urban streets than condo suites. The cut
“Wu-Gambinos” spotlights RZA, Master
Killa, and Method Man, as well as Ghost
Face Killer from da Clan.

JAZIZ

P> THE RITE OF STRINGS

PRODUCERS: Stanley Clarke, Al DiMeola & Jean-Luc Ponty
Gai Saber/LR.S. 34167

Stanley Clarke, Al DiMeola, and Jean-Luc
Ponty, three musicians who made their
names with jazz-rock fusion in the "70s,
band together in the '90s for an enjoyable
trio set that artfully leaps the boundaries
between jazz, rock, and even world music.
Standouts of a set marked by clear, clean,
can’t-fudge-it musicianship include the
romantic rhythms of “Indigo,” the funky,
rocky changes of “Renaissance,” the
sweetly swaying melody of “Change Of
Life,” and the jazzy, uptempo tilt of
“Chilean Pipe Song.” Album is showing
strength at retail, as evidenced by its
appearance on the Heatseekers chart.

Jr RON HOLLOWAY

Struttin’

PRODUCER: Todd Barkan

Milestone 9238

Sophomore release from Washington, D.C,,
tenor man Ron Holloway is a powerful,
diverse disc whose personnel includes
Kenny Barron, John Scofield, Victor Lewis,
and Dr. Lonnie (formerly Liston) Smith on
Hammond B-3 organ. Highlights of a
strong, savvy set include the catchy Latin
swing of Dori Caymmi’s “Amazon River,”
the aggressive funk of Gene Ammons’
“Jungle Strut,” and a slow, sensitive take
on Tadd Dameron’s “Soultrane.”
Holloway’s sole composition is the
multitextured, Miles Davis-inspired
“Cobra.” He’s also adept at standard
transmission, finding fresh angles on “How
Long Has This Been Going On?” and
“Come Rain Or Come Shine.”

SPOTLIGHT

PATRICK O’HEARN
Trust

PRODUCER: Patrick O'Hearn
Deep Cave 1001

Patrick O'Hearn is one of the pioneers of
modern instrumental musie, and his
1985 solo debut, “Ancient Dreams,”
remains influential. “Trust” maintains a
fidelity to that sound—brimming with
dark, vaguely ethnic rhythms, O'Hearn’s
rubbery bass work, and the kind of lush,
textured electronic timbres that have
been his trademarks. With some old
friends, including guitarists David Torn
and Peter Maunu and drummer Terry
Bozzio, O’'Hearn sports a languorous
sound design and makes a poetic,
portentous melodic understatement.
Just as O'Hearn defined the early years
of new age powerhouse Private Music,
“Trust” will define his new Deep Cave
label. Contact: 212-988-CAVE or
DeepCave( aol.com.

P> NICHOLAS GUNN

The Music Of The Grand Canyon

PRODUCER: Nicholas Gunn

Real Music 1422

Flutist Nicholas Gunn probably could have
applied the music on this album to any
concept, but “The Music Of The Grand
Canyon” is a more suitable theme for Real
Music’s gift-shop marketing strategies.
Gunn’s compositions, however, always aspire
to Grand Canyon-style grandeur. Heroic
themes, vocal chants, and African-influenced
percussive rhythms propel Gunn’s flute
through expansive compositions with
synthesizer orchestrations and a filigree of
acoustic guitar and piano. “Grand Canyon”
should easily rise out of the shopping
soundtracks, and it will probably have the
same effect on radio.

SPOTLIGHT
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VARIOUS ARTISTS
Free Willy 2: The Adventure Home

PRODUCERS: Various
MJJ/550 Music/Epic Soundtrax 67259

All-star soundtrack to sequel to feel-
good hit “Free Willy” teems with
potential radio smashes, starting with
Michael Jackson’s “Childhood” (from his
current “HIStory: Past, Present And
Future—Book 1”). Disc also features
performances of the Bob Dylan nugget
“Forever Young” by eldest Jackson
sibling Rebbie Jackson and rock idols
the Pretenders, Exposé’s “I'll Say Good-
Bye For The Two Of Us,” the
Brownstone/Spragga Benz collaboration
“Sometimes Danein’,” 3T°s “What Will It
Take,” and “Lou’s Blues” by guitar
prodigy Nathan Cavaleri. A showcase for
MJJ talent, and a likely hit trove for pop
and R&B radio.

WORLD MUSIC

Y FRANCISCO MARIO

Retratos

PRODUCER: Francisco Mario

Milestone 9232

Milestone’s World Music series releases the
American debut of two albums by
extraordinary Brazilian composer/guitarist
Francisco Mario, who died in 1988 after an
HIV-tainted blood transfusion. Mario’s crisp
fretwork frames his lean, acoustic sound, but
his tunes—most running under three
minutes—develop into sophisticated mini-
concerti. Highlights of a graceful, engaging
set include bittersweet melodies like “Ginga”
and “Triste Sao Paolo,” the rhapsodic hooks
of “Sonho Nordestino,” the glistening
counterpoint of “Triviola,” the frenetic
fanfare of “Roeca,” and a smattering of
neoclassical themes such as “Vida Nova,”
“Choro Em Bach,” “Pulsagao,” and “Barroco
Mineiro.”

JOHNNY HODGES AND HIS ORCHESTRA

Hodge Podge

REISSUE PRODUCER: Bob Irwin

Epic/Legacy 66972

For those unaware that alto saxophonist
Johnny Hodges was the defining player of
Duke Ellington’s band—if not of jazz
itself—these 1938-39 sessions will be
persuasive. Tunes were composed by
Hodges or Ellington (often both), with
piano and charts by the Duke and ducal
stalwarts Cootie Williams, Harry Carney,
Sonny Greer, and a young Billy
Strayhorn. Standouts include the
percolating pulse of “Rendezvous With
Rhythm,” the mesmerizing aura of “Dooji
Wooji,” the poignant peals of “Good Gal
Blues,” and the smoldering, unusually
textured “Wanderlust.” Vocalists
dominate other simultaneously released
Legacy titles, with Ella Fitzgerald, Sarah
Vaughan, and Nina Stmone among the
protagonists.

VITAL REISSUES.

FREDDIE HUBBARD

Ready For Freddie

REISSUE PRODUCER: Michael Cuscuna

Blue Note 32094

Cut in 1961, Freddie Hubbard’s fourth
Blue Note date details an explosively
creative period in the trumpeter’s
career, He is backed here by Wayne
Shorter on tenor, Art Davis on bass,
Bernard McKinney on euphonium, and
Coltraneans McCoy Tyner and Elvin
Jones on piano and drums,
respectively. The progressive combo
swings hard with suech Hubbard
themes as the brisk “Arietis,” the
labyrinthine “Birdlike,” and the
intriguingly aceented “Crisis.” Also
includes two alternate takes, one of
which is Shorter’s broad, brash “Marie
Antoinette.” Released with other fine
Blue Note sessions by Shorter, Andrew
Hill, Lou Donaldson, Walter Davis Jr.,
and Dizzy Reece.

LATIN

Y YORDANO

Sabor De Cayena

PRODUCERS: Lorenzo Barriendos, Yordano di Marzo
SDI/Sony 81587

Long overdue return by sorely underrated
troubadour from Venezuela finds grainy
voiced raconteur expertly melding moving
confessionals about personal relationships
and sociopolitical concerns with pulsating
hybrids of Afro-Caribbean, pop, and rock
strains. Best radio bets are smooth, mid-
tempo romantic entries “Besos En La
Lluvia,” “Ojos De Miel,” and “De Verdad
Verdad.”

Y LOS HISPANOS

Magia

PRODUCER: Gilberto Santa Rosa

SJ/CDT 1000

Powerhouse Puerto Rican retailer Casa de
los Tapes (CDT) bows label venture with a
gorgeous package of lush standards
performed to shimmering perfection by
venerable vocal quartet. Smart production
by famed salsero turned active helmsman
Santa Rosa never allows deep sentiment of
love-struck odes, such as “Ta Y Yo and
“Amor Perdéname,” to ferment into treacly
melodrama. Contact 809-765-3604.

| COUNTRY |

TERRI CLARK

PRODUCERS: Keith Stegall and Chris Waters

Mercury 1094

This debut album is an impressive first
outing by someone who moved to Nashville
straight out of high school and was waiting
tables and singing for tips at Music Row’s
Gilley’s not too many years ago. She wrote
or co-wrote 11 of these 12 songs and has a
big, strong, exuberant yet controlled
country voice. The single, “Better Things To
Do,” shows her sense of country roots
blended with modern-day concerns.

CONTEMPORARY CHRISTIAN

ANGELO & VERONICA

Give Your Life

PRODUCERS: Fred Hammond, Ciiff Branch, Angelo Petrucci
&TedT.

Benson 84418-4051

Husband-and-wife duo Angelo & Veronica
Petrucei’s third album is yet another
satisfying collection of pop energy and
R&B grooves. These Berklee College of
Music alumni honed their vocal skills on
the Boston music scene before moving to
Nashville. They bring all the power and
passion of their live show to these finely
crafted songs, with Veronica’s
stratospheric vocals putting an indelible
stamp on the uptempo tunes. Every cut is
a winner, but among the standouts are
“Better Way,” “Give Your Life,” and
“Come To Jesus.”

P> YOLANDA ADAMS

More Than A Melody

PRODUCERS: various

Tribute 790113-592

Yolanda Adams affirms her place as one of
gospel’s leading lights, displaying a jazzy,
R&B feel that reflects the delicate touch of
jazz man Ben Tankard, who produced
seven of the album’s 10 tracks. Alternately
smooth as silk and hot as coals, Adams
gently purrs on “Open Arms” and “Trust
And Believe,” while letting go with both
barrels on the inspired ballads “The Good
Shepherd” and the Bebe Winans-written
and -produced “What About The
Children.” With gritty assertiveness,
Adams just as readily proves herself
master of the massive groove on “Gotta
Have Love.” An indelible calling card from
a major talent at the top of her form.

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections
of works by one or more artists. PICKS (p») : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (%) : New releases, regardless of chart potential, highly recommended because of their musical merit.
MUSIC TO MY EARS (JJ) : New releases deemed Picks which were featured in the "Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to
Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036. Send R&B albums to J.R. Reynolds, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.
Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Marilyn Gillen (L.A.), Havelock Nelson (rap/N.Y.); Irv Lichtman (Broadway/cabaret/N.Y.); Heidi Waleson (classical/N.Y.); Drew Wheeler (jazz/N.Y.);
Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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P> ANNIE LENNOX A Whiter Shade Of Pale (4.49)
PRODUCER: Stephen Lipson

WRITERS: K. Reid, G. Brooker

PUBLISHER: Tro-Essex, ASCAP

Arista 12851 (c/o BMG} (cassette single)

Lennox effectively captures the
melancholy, almost forlorn tone of this oft-
covered tune. Rendered with a smooth,
synth-heavy hand that pop and AC radio
programmers will dig, this interpretation
gratefully doesn’t ape previous
recordings. Rather, Lennox and producer
Stephen Lipson opt for more internal,
subtle emotion that freshens and renews
the impact of the song. Another fine
moment from “Medusa.” By the by, check
out the dance remixes of “No More ‘I
Love You's’” that are included on the CD
format of this single.

P> PAULA ABDUL Crazy Cool (3:57)
PRODUCERS: V. Jeffrey Smith, Peter Lord

WRITERS: P. Lord, V.J. Smith, S, St. Victor
PUBLISHERS: EMI-April/Leosun/Arvernal/Maanami,
ASCAP

REMIXERS: Jon Lind, Keith Cohen, V. Jeffrey Smith, Peter
Lord, Sam Ward, Bad Boy Bill, Spero Pagos

Virgin 11007 (c/o Cema) (cassette single)

Second single plucked from Abdul’s fun
and noteworthy “Head Over Heels”
collection is a slinky pop/funk shuffler that
reunites her with “Spellbound” producers
the Family Stand. Abdul has evolved into
quite the seductress, as evident in her
pouty delivery of this song’s smoldering
words. She is aided by a moist, grinding
bassline and breezy backing chants.
Single should prove to be an easy sell at
top 40 and crossover radio. Urbanites may
want to investigate the more edgy, Dallas
Austin-produced additional track “The
Choice Is Yours.”

P> ROD STEWART This (4:18)

PRODUCER: Trevor Horn

WRITERS: M. Jordan, J. Capek

PUBLISHERS: WB/JammvBibo, ASCAP

Warner Bros. 7602 (cassette single)

Produced by Trevor Horn, Stewart is
engaging in this sweeping ballad, which is
filled with the sounds of fragile violins and
gentle guitars. Beautifully crafted lyries
complement the lush orchestration, which
will satisfy those who like their Stewart on
the sensitive side. This the second solid
single from “Spanner In The Works.”

BLOODHOUND GANG Kids Incorporated (2.03)
PRODUCERS: Bloodhound Gang

WRITER: M. Cruz

PUBLISHER: Over The Rainbow, ASCAP

Cheese Factory/Underdog 7114 (c/o Columbia) (CD single)
If this is not already the theme song for
a children’s show, it should be. This fast-
paced punk rock track is tons of fun and—
best of all—it is easy to sing along to.
Gather ’round the kids and form a mosh
pit for the whole family! From the album
“Use Your Fingers.”

TIA Slip'n'Slide (2:58)

PRODUCER: Steve C. Thomas

WRITERS: Sunne, Tia

PUBLISHER: Sunmaster, BMI

Ichiban 326 (CD single)

Tia works up quite a sweat on this jiggly
bass bumper. Where the song lacks in
original ideas, it makes up with ample
heavy breathing and ear-pleasing
keyboard effects. Armed with a plethora
of remixes, Tia is aiming to take on
crossover, pop, and club audiences. The
strongest possibility is crossover radio,
which never seems to have enough booty
jams in rotation. Contact: 404-419-1230.

DEBBIE DEB There's A Party Goin' On (3.33)
PRODUCERS: Calvin Milis 11, Carlton Mills

WRITERS: C. Mills I, C. Mills, D. Deb

PUBLISHER: Whooping Crane, BMI

REMIXER: Mohammed Moretta

Pandisc 133 (CD single)

Deb shimmies admirably on this frenetic
ditty, which combines old-schoo! freestyle
and electro-pop flavors. Her voice is
limited, but she has lots of energy and a
sweet style that makes the track work
well. For the house-minded, go for
Mohammed Moretta’s racing remix.
Contact: 305-557-1914.

SOULTRY [I'll Get Mine (3:45)

PRODUCER: QDIIl

WRITERS: QDtII, X. Preston, K. Jackson, K. fohnson, J.
Hibbert

PUBLISHERS: Deep Technology/Full Keel, ASCAP; Soultry
Productions, BMI

Motown 374631 (c/o PGD) (cassette single)

Latest male vocal quartet to step into the
R&B radio arena sports a considerable
amount of style and technical prowess. This
percussive midtempo old-school jam is
chock full of warm keyboard ambience and
pillowy harmonies—not to mention hip-
thrusting sensuality. R&B tastemakers
would be smart to open their minds to this
thoroughly satisfying and instantly
memorable single.

FULL FORCE FEATURING NINE & BARBARA
TUCKER Back Together Again (2:12)

PRODUCERS: Full Force, Lucien George Sr., Elmando "Cito”
George

WRITERS: J. Mtume, R. Lucas, Nine

PUBLISHER: not listed

Forceful/Caliber 2016 {12-inch single}

Venerable R&B act takes on this pop/soul
chestnut, made famous by Roberta Flack
and Donny Hathaway, with mostly positive
results. The group’s trademark harmonies
are as tight and springy as ever, and guest
diva Tucker fits in just fine. The weak link
is Nine’s faux-toasting, which often sounds
forced and out of step with the smooth
context of the production. Club heads are
given a house mix that features vamps by
longtime Full Force protégé Cheryl
“Pepsii” Riley.

SERRON  Summer Rain (6:18)

PRODUCERS: Darkan, Serron

WRITERS: Serron, J.C.S.

PUBLISHER: not listed

REMIXER: Catfish

Network 01 (CD single)

Augusta, Ga., native deserves high marks
for trying to do more than create a cookie-
cutter R&B jam. Wearing his Prince
influences proudly on his sleeve, Serron
paints romantic images that are fraught
with sexual tension and urgency. The
problem is that the track would need a
tighter edit in order to make the grade. But
if you have the time, this is a worthy effort—
particularly the acoustic Unplugged mix,
which best showcases the song’s haunting
melody. Contact: 706-722-7949.

* FRANKIE KNUCKLES FEATURING ADEVA
Passion & Pain (3:53)

PRODUCERS: Frankie Knuckles, Danny Madden

WRITERS: F. Knuckles, P. Daniels, D. Madden
PUBLISHERS: Def Mix/BMG Songs/Patricia Daniels, ASCAP;
Danvic, BMi

Virgin 11002 (c/o Cema) {cassette single)

While club DJs are served “Whadda U
Want (From Me),” R&B radio is courted
with this jeep-smart throw-down from
Knuckles’ fine second album, “Welcome To
The Real World.” Veteran dance musiec
belter Adeva displays a previously untapped
soul style that works extremely well in this
funk-rooted context. Factor in a killer hook
and a groove that would sit comfortably next
to TLC and Brandy, and you have a
potential smash. Give it a whirl.

SKILLZ Just For My Man (4:06)

PRODUCERS: Robert D. Palmer, Paul Ring

WRITER: not listed

PUBLISHERS: Seventh Seal/Treamal, ASCAP

Raging Bull 9007 (CD single)

Chicago-rooted female quartet has been
racking up kudos on Gladys Knight’s tour—
and rightly so. They bring a few interesting
twists to the tried-and-true new-jill-swing
formula, most notably a fluid phrasing style
that gives the requisite harmonies a nice
bounce. A cute single that deserves
immediate play on both R&B and pop
stations. Contact: 818-566-1388 .

COUNTRY

P> TRAVIS TRITT Sometimes She Forgets (3.45)
PRODUCER: Gregg Brown

WRITER: S, Earle

PUBLISHER: WB, ASCAP

Warner Bros. 17792 (7-inch single)

The first single from Tritt’s forthcoming

greatest-hits package is an incredible

rendition of a great Steve Earle tune. It
has an intriguing calypso flavor that plays
appealingly against the solid country
lyric. And the single’s strongest asset is
Tritt’s vocal. Undeniably one of the finest
voices in any genre, Tritt delivers the
song with heartfelt authority. A sure bet
for country radio, this is one of the
format’s best singles this year.

P> SHANIA TWAIN The Woman In Me (3:57)
PRODUCER: Robert John "Mutt” Lange

WRITERS: R.J. Lange, S. Twain

PUBLISHERS: Loon Echo, BMt; Zomba Enterprises, ASCAP
Mercury 1479 (c/o PolyGram) (cassette single)

After two uptempo radio smashes,
Mercury releases the title cut from
Twain’s hot-selling album. Judging from
her winning streak at country radio this
summer, this single will likely follow its
predecessors up the charts. Twain’s voice
sparkled with personality on the two
previous singles, and on this one she
seems to gain some momentum on the
chorus, but on the verses it seems like she
doesn’t quite get a vocal grasp on this
song.

P> MARTINA McBRIDE Safe In The Arms Of Love
(3:14)

PRODUCERS: Martina McBride, Paul Worley, Ed Seay
WRITERS: P. Rose, M.A. Kennedy, P. Bunch
PUBLISHERS: Irving/Fortunate/La Rue Two/Zanesville, BMI
RCA 64345 {c/o BMG) (7-inch single)

A well-written tune by Pam Rose, Mary
Ann Kennedy, and Pat Bunch with a
wonderful melody that sounds custom-
made for country radio. McBride ably
does her part on the tune and is nicely
complemented by the backing vocals.
Sounds like a winner.

D> NEAL McCOY If | Was A Drinkin’ Man (3:18)
PRODUCER: Barry Beckett

WRITERS: J.B. Rudd, B. Hill

PUBLISHERS: EMI Tower Street, BMI; MCA Music Canada/
Sold For A Song, SOCAN; Brother Bart, ASCAP

Atlantic 6308 (cassette single)

The title may suggest a rowdy ode to
wilder days, but in reality this is a
thoughtful ballad about how a man copes
with his lover’s departure. The lyric says,
“If I was a drinkin’ man like I used to be/
I’d get myself a bottle and you'd be
history.” McCoy has a warmth to his voice
and smoothness to his delivery that make
this extremely listenable. This record is
further proof that though he took a while
to hit, he is so good and so deserving of
his current acceptance at country radio.

Y LINDA RONSTADT High Sierra (3.56)
PRODUCERS: George Massenburg, Linda Ronstadt
WRITER: H.L. Allen

PUBLISHERS: Coburn/Silverhill, BMI

Elektra 9284 (cassette single)

Hauntingly beautiful. An instant
reminder of the depth, strength, and
power of Ronstadt’s timeless voice.
Lovely harmony vocals and gentle,
understated mandolin and fiddle make
this record an aural delight. A wonderful
song and stellar delivery. This should find
a welcome home at country radio.

* BILLY MONTANA Rain Through The Roof
(3:24)

PRODUCERS: Jim McKell, Billy Montana, David Flint
WRITERS: B. Montana, J.K. Watson

PUBLISHERS: Magnasong/Red Quill/Killer Boy/Semi
Quaver, BMI

Magnatone 2101 (7-inch single)

Another fine outing from the good folks at
Magnatone. Montana has an immensely
likable voice and is a wonderfully gifted
songwriter. This is one of those songs
anyone who has ever been in a love that
has endured against the odds will want to
make their personal anthem. It is a tough
climate for independent artists these
days, but radio should pay particular
attention to this man.

DANCE

P> LaBELLE Turn It Qut (9:44)
PRODUCER: Shep Pettibone
WRITERS: S. Pettibone, S. Feldman
PUBLISHER: ShepSongs, ASCAP
REMIXER: Frankie Knuckles

MCA 3504 (c/o Uni) {12-inch single)

Patti LaBelle, Sarah Dash, and Nona

Hendryx briefly reunite for a spirited 1i’l
dance twirler from the imminent
soundtrack to “To Wong Foo.” The trio
sounds as if they never stopped singing
together, skipping through producer
Shep Pettibone’s springy groove with
playful abandon. Frankie Knuckles comes
to the table with remixes that toughen up
the bassline and bring deliciously plush
retro-disco vibes to the song. DJs will
have a field day with the double-pack of
mixes, while popsters will be more than
happy with the festive album version.
How ’bout a whole album, ladies?

(* })10USE CULTURE The Groove Has Got Me
7:10

PRODUCER: Maurice Joshua

WRITERS: M. Joshua, E. Matthews

PUBLISHERS: Odoru, BMI; Blak Beatniks, ASCAP
REMIXERS: Terry Hunter, Aaron Smith, Joey “the Don"
Donatello, Georgie Porgie

Vibe 026 (12-inch single)

There is nothing quite like a house music
groove concocted by one of Chicago’s
greatest producers, Maurice Joshua. This
vibrant new effort affirms the fact that his
knack for hard, insinuating percussion is
now matched by an evolving flair for
brain-sticking hooks. Be ready for this
gem to trigger countless hours of
uncontrollable twitching. Enjoy. Contact:
312-755-9393.

* DJ PIERRE Mind Bomb (Blow It Up) (no timing
listed)

PRODUCER: DJ Pierre

WRITER: N. Jones

PUBLISHERS: Strictly Rhythm/Kik Da Bass, ASCAP
REMIXER: DJ Pierre

Strictly Rhythm 8 (CD single)

Producer Pierre has not offered a jam this
inspired and invigorating in a long, long
time. One of five slammers on his phat
new “Mind Explosion” EP, this hypnotic
house music anthem trips with crazy vocal
loops and a bucket o’ wicked sound effects
that build to a maddening climax. Pump
this one at peak volume and watch the
children of da night squeal in ecstasy.
Contact: 212-254-2400.

PETER CETERA WITH CRYSTAL BERNARD (I
Wanna Take) Forever Tonight (3:56)

PRODUCER: Peter Cetera

WRITERS: Carmen, Goldmark

PUBLISHERS: Songs Of PolyGranV/Eric Carmen/New
Nonpareil/WB, BM|

River North 4542 (CD single)

Cetera reappears on the indie River
North Records, once again bending that
instantly recognizable tenor vocal range
over a glossy, if somewhat formulaic
power ballad. “Wings” TV actress Crystal
Bernard is a surprisingly bright spot,
revealing a charming, girlish voice that
will help push this over the top with
hedging AC radio programmers. This
first single from the album “One Clear
Voice” sounds like the theme to a movie
yet to be made. We can see the rolling
credits now. Contact: 615-327-0770.

* DIANE LINDSAY Lifetime Love (3.78)
PRODUCER: Diane Lindsay

WRITER: D. Lindsay

PUBLISHER: Slightly Tortured, BMI

Cityscape 222 (CD cut)

Although the title suggests the onset of
yet another power ballad from the pop
music factory, Lindsay’s worldly, but
earnest vocal style and intelligent lyrics
take the listener in an interesting and
somewhat different direction. Vibes of
hope and bliss are balanced with honest
images that make this a love song for
realists. Pretty cool, eh? An excellent
choice for AC and triple-A formats.
Contact: 818-994-8246.

ROCK TRACKS

Y FAITH NO MORE  Evidence (3:54)
PRODUCERS: Andy Wallace, Faith No More
WRITER: not listed

PUBLISHER: not (isted

Slash/Reprise 7572 (c/o Warner Bros.) (CD promo)

Can this possihly be the same Faith No

More that brought us the antsy modern
rock classics “We Care A Lot™ and
“Epic”? The San Francisco-rooted act
plays it mellow on this impressive pop
gem. Subtle funk guitar riffs glide over
a steady stream of casual drumming and
understated orchestration. The reserved
atmosphere is enhanced further by an
intoxicating, but extraordinary, vocal
performance. “Evidence” provides
positive proof that it pays to keep the
Faith.

* HEATHER NOVA Walk This World (3:48)
PRODUCER: Youth

WRITER: H. Nova

PUBLISHER: Big Life, BMI

Big Cat/Work 7222 (c/o Sony) (CD promo)
Welcome to Nova territory. Let the
sweeping orchestration, soaring vocals,
and spacey lyrics be your guide. Nova’s
dreamy vocal lingers somewhere
between Edie Brickell and Natalie
Merchant. The stripped-down live
version, which is also on the CD single,
is an equally impressive excursion.

SUGAR RAY 10 Seconds Down (3:36)
PRODUCER: McG

WRITER: Sugar Ray

PUBLISHER: Warner/Chappell, BMI

Atlantic 6338 (CD single)

These loud, boisterous rockers produce
head-banging music that will keep those
brains a-bobbin’. With a few punk-
influenced rhythms to boot, Sugar Ray
kicks out some hard rockin’ riffs that are
well worth digging. The CD single also
contains a live version of “Mean
Machine,” which was recorded during a
taping of the ill-fated “The Jon Stewart
Show.”

SONIA DADA Planes And Satellites (3:57)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Capricorn 3037 (CD single)

Album rock radio should be high on this
rootsy effort. It begins with a few gentle
acoustic guitar riffs, then gradually
erupts into an earthy rocker. The
straightforward rhythms come from
spare drum beats and playful piano
strokes. From the album “A Day At The
Beach.”

REDBELLY Fire In The Hole (4.03)

PRODUCERS: Kelly Gray, Redbelly

WRITERS: Fury, Henry, LaScot, Wohl

PUBLISHER: Jerk & Stather, ASCAP

EastWest 9213 (c/o Elektra) (CD single)

Fans of Stone Temple Pilots, Bush, or
Sponge already know the formula.
Aggressive rock lyrics are delivered by a
screechy, but strong male vocal. Add
some dark grooves and meaty guitars for
an instant modern rock experience.
Douse at your own risk.

CISCO Microphone Jones (4:16)

PRODUCER: not listed

WRITERS: F. Soto, Chase

PUBLISHERS: Chase My Music/Rondor, ASCAP; Lingart,
ggalni Bros. 78040 (c/o BMG) (CD single)

Cisco the Frisco Mack demonstrates his
slick rap style over an uptempo beat,
filled with saucy female backing vocals.
Old-school vinyl seratching joins the jam
about halfway through, adding a hip-hop
flavor to the funk-filled flow. From the
Scotti Bros. album “Spittin’ Lingo.”

KRUCKED M-AGE | Want You (no timing listed)
PRODUCERS: Preston Middleton, fustine Craft
WRITERS: P. Middleton, J. Craft, K. Laster, F
Washington

PUBLISHERS: Phoenix America, BMI; Kiye, ASCAP
Nubian 1000 (CD single)

Hailing from Newark, N.J., and Austin,
Texas, this quartet drops a low-key rap
track that could heat up several house
parties this summer. Mellow shout-outs
and rough-neck lyrics pound against
hardcore beats to form a feel-good
groove that could conquer other recent
summer hip-hop entries. Contact: 713-
747-7467.

PICKS (p) : New releases with the greatest chart potential. CRITIC'S CHOICE (%) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally adpropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributor: Brett Atwood (L.A.)
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Zevon To Play First On-Screen Virtual Gig

@ BY MARILYN A. GILLEN

LOS ANGELES—When Warren Ze-
von takes the stage Wednesday (9) at
the L.A. House of Blues, he'll be play-
ing to an empty room, but to a very real,
responsive audience at the 22nd annual
SIGGRAPH convention across town.
The experimental broadcast, being
held in conjunction with the new tech-
nology trade show, will be the first live
concert to tap into an interactive TV
technique developed by New York Uni-
versity’s Interactive Telecommunica-
tions Program. The technique allows
viewer interaction with other viewers

and an on-screen ‘“virtual environ-
ment.” Dubbed “YORB: The Electronic
Neighborhood,” the process uses a hy-
brid of existing TVs, telephones, and
digitally rendered environments to cre-
ate interactive communities in which
“people can hang out with one another
without regard to physical distances,”
says Nick West, interactive TV coordi-
nator for the ITP.

For the last two and a half years, var-
ious “YORB” worlds have been accessi-
ble weekly as a show on New York’s
Manhattan Cable system. Viewers call
in by telephone and queue up to enter
the on-screen 3D world; only four peo-

ple are allowed in at once, but everyone
can watch the proceedings. The four
“inside” the show are represented on-
screen as cartoon characters; viewers
“interact” by punching commands into
their push-button telephones.

The process takes another step for-
ward with the Zevon broadcast, which
employs videoconferencing technology
from Danvers, Mass.-based PictureTel
Corp. and high-speed phone lines to
connect the Los Angeles Convention
Center, where the SIGGRAPH show is
being held, to the concert venue. While
part of the environment will be virtual,
viewers at the SIGGRAPH show will

LOS ANGELES—It’s no wonder the
multimedia and music industries have
been doing an increasingly heated
mating dance lately, judging by a new
forecast that ranks the two sectors
first and second, respectively, in pre-
dicted annual growth for all com-
munications industry market seg-
ments over the next five years.
According to the ninth annual
“Communications Industry Forecast,”
published Aug. 3 by investment bank-
ers Veronis, Suhler & Associates, in-
teractive digital media’s predicted
20% compound annual growth (to
$14.2 billion in total spending) and mu-
sic’s 9.4% growth (to $18.9 billion) out-
pace the industry sector as a whole.
The communications industry is proj-
ected to grow 6.8% over the 1994-99
period, to nearly $324 billion in adver-
tiser and end-user spending. Con-
sumer end-user spending alone is tar-
geted to hit $197.4 billion by 1999;
interactive digital media (including on-
line access, CD-ROM software, and
video game software) is projected to
account for $14.2 billion of the total.
The two sectors’ spawn, music and
video on CD-ROMs, doesn’t fare so
well, however. “Although CD-ROM is
a highly versatile technology, it re-

Huge Growth Predicted For Multimedia, Music

Forecast Of Rosy Future For Internet; Doubts For CD-ROM

mains to be seen whether consumers
will use it as a format for listening to
music,” the 300-plus-page report
states. “Music listening is a leisure ae-
tivity that generally does not take
place in the same location as the com-
puter, and it often occurs outside the
home.” Pricing will be key to making
inroads for the product sector, the
bankers predict, noting that consum-
ers have been shown in the past to be
extremely sensitive to prices when
buying recorded music, perhaps more
8o than in any other market sector.

Still, CD-ROMs are given high
marks in the area of computer games
and related entertainment software.
This interactive digital media market
subsegment is projected to lead the
growth curve for packaged PC/multi-
media software over the next five
years, as consumers increasingly use
their PCs for playing games. Spending
on the game category alone totaled
$716 million in 1994, according to Ver-
onis, Suhler, with the average con-
sumer spending more than $23 on
these types of titles in 1994. CD-ROM
game spending per household is pre-
dicted to rise to $47 by 1999.

Close behind in terms of strong CD-
ROM growth projections (at more

than 20%) are educational software
and reference titles. Prices, though,
are predicted to continue to fall in all
categories. Growth rates are predica-
ted on a prediction that by 1999, 53.3%
of the 45 million computer households
will have CD-ROM drives, up from
21.5% in 1994.

Software for dedicated video game
consoles (from the existing Sega Gene-
sis and Nintendo systems to the new
Sega Saturn and Sony PlayStation) is
also projected to rise, although only at
a 7.6% annual rate, compared with
nearly 24% in the previous five-year
period. There will be approximately 48
million U.S. households with video
games by 1999, the report projects, an
increase of 10 million over 1994.

Online spending will lead the overall
interactive pack, though, in terms of

rates, the report predicts. By
1999, an estimated 22,5 million house-
holds subseribing to either a commer-
cial online service or an Internet pro-
vider will spend a combined $6.1 billion
in subseriptions, the report predicts.

The Internet gets the rosiest
growth forecast of all, however, and is
predicted to overtake commercial
services in terms of access subscrip-
tions by 1998. MARILYN A. GILLEN

see an actual live broadeast of Zevon
performing a set within the 3D world,
West says.

Telephone access, limited to four
people at a time (represented as figures
sitting in the audience), grants viewers
a chance to interact, in ways such as
looking around the club, requesting lyr-
ics for a particular song being per-
formed, checking out the playlist, and
holding up lighters to signal approval.

“You get a sense of actually being in
an audience with other people and, at
the same time, are able to access all
these other media, such as set lists and
background information and related
videos, for instance,” says Mare Schil-
ler, VP of new media for House of
Blues. “And the great thing is that this
isn't rosy-glasses future technology. We
are doing this with off-the-shelf tech-
nology.”

“We are doing now what the Web can
do in five years,” says West. “The cool
thing to realize is, interactive TV
doesn't have to be rocket science.”

Some strides along the same lines
have been made online to date; earlier
this year, the Seattle-based Starwave
Corp. assisted in the online broadecast
of a real-time concert by the band Sky
Cries Mary. Computer viewers of the
show were able to E-mail requests for
specific camera angles, something they
did with great enthusiasm, according to
Starwave executives. On other fronts,
“multi-user domains” are beginning to
appear online, in which individuals be-
come on-screen characters and can in-
teract with other users within a com-
puter-generated environment; several
companies have shown interest in using
the technology to create virtual venues.

Schiller admits that the YORB ITV
technology demonstration is just a
small first step toward a possible future
of “virtual concerts,” but it is a road
that House of Blues intends to help
map. “Frankly, nothing can replace be-
ing at a show and having that musician
[before] you,” he says. “But obviously,
not everyone can come to every show.
This can make the experience more real
and immediate and engaging for them.”
The SIGGRAPH conference and exhi-
bition runs Aug. 6-11.

NEW ‘ENHANCED CD’ COMPANIES

(Continued from page 4)

profile in a crowded music market-
place,” says Jerry Witt, co-owner of
Motion City Interactive. The label
plans to release two more multimedia
albums in the coming months and five
titles next year. “It helps you stand
apart,” says Witt.

TUMA co-founder Robert Lord sees
the label offshoot as a natural comple-
ment to the online site, which has
served as an increasingly prominent
showease for signed and unsigned
bands to promote both themselves and
their music directly to the general pub-
lic (via direct sales of their albums) and
to the record industry (Billboard, June
10).

“We are in touch with so much talent
every day that it makes sense to be
able to help them get to that next level,
and {label president] David Kessel has
the experience and talent to do that,”

says Lord. “Off*line is going to take
advantage of the IUMA site as a pri-
mary A&R place, and it will also lever-
age a lot of our technology to help mar-
ket and sell its product.”

The online world will play a key and
unique role in the activities of Off*line,
says Kessel, whose music-industry
background includes a long stint with
Phil Spector Productions.

“We are taking the concept of a rec-
ord label into the future by tapping into
both traditional avenues of scouting
talent and selling product and into new
areas, such as online marketing and
promotions,” Kessel says. “We'll be do-
ing extensive online marketing, but we
also have a staff in place to service the
college and alternative radio market-
places. We'll sell CDs online, but we
also plan to be aggressive about get-
ting into record stores.”

Valley Records is handling distribu-
tion into the record-store channels,
Kessel says. Cathy Lincoln, formerly
of Warner Bros. and Capitol Records,
is Off*line’s marketing director.

Furthering the online emphasis,
Off*line albums will include a direct on-
line-access link. As part of a venture
with San Jose, Calif.-based Netcom, an
online service provider, albums will
boast embedded software designed to
allow customers who do not already
have an Internet account to instantly
open one with Netcom, at a cost of
about $20 per month.

The software will also send users di-
rectly into the Off*line Records site on
the World Wide Web, where label art-
ists will be promoted.

Off*line launches in September with
the release of a compilation CD featur-
ing such artists as Whistle Pigs, Junk

Sick Dawn, the Champs, Zealots Of
The Round Table, and Poppy, most of
whom were picked up from IUMA,
Kessel says, and the rest were found
via traditional scouting in clubs.

The label will follow in October
with a new album by Inger Lorre,
formerly of the Geffen Records act
the Nymphs, which is being produced
by Andrew Weiss. “Inger is an exam-
ple of the other side of our two-
pronged approach,” Kessel says,
“which is that we will seek out new
talent from [UMA, but at the same
time we will bring name talents to the
site.”

Off*line enhanced CDs will be pro-
duced using AIX's i-trax “expanded
pregap” approach, Kessel says, and
will be priced as standard albums.
Eight to 12 albums are planned for
release in the first year.

Sony Revs Up
For PlayStation

SONY’S SLOW BUILD of awareness for
its forthcoming PlayStation video-
game system launch, which has in-
cluded small-scale demos at concerts
and club raves, is about to kick into
high gear with a marketing campaign
that will tap into Sony’s music and
home video divisions. Beginning this
month, Sony Computer Entertainment
of America, Sony’s U.S. PlayStation
marketing unit, is setting up a “pre-
launch reservation program,” similar to
that used for high-profile video game
debuts, at major and independent re-
tailers nationwide in anticipation of
what SCEA executives believe will be
“overwhelming demand” for the $299
system.

Customers who sign up at any of
10,000 stores nationwide are guaran-
teed first dibs on buying a game con-
sole on launch day, Sept. 9, and imme-
diately receive an interactive CD
sampler playable on both existing CD
decks and (once customers get it) the
PlayStation. Among the acts confirmed
for inclusion are the The, Korn, and
Dag.

Video buyers also are being tar-
geted, with plans to include Sony
PlayStation ad trailers on at least four
forthcoming Columbia/TriStar home
video releases, according to SCEA pro-
motions director Charlotte Taylor
Skeel. Though the films were still being
set at press time, one of the likely can-
didates is “Johnny Mnemonic.”

ELSEWHERE ON THE video game front,
Sega, which launched its own next-gen-
eration set-top gaming contender, the
Saturn, May 11 in the U.S., is making
its first play for the PC games market-
place. Sega has entered a licensing
agreement with a computer-chip maker
that will see it translate some of its Sa-
turn games to a high-end PC environ-
ment. Sega will develop PC CD-ROM
games that support the NV1 “multime-
dia accelerator” chip developed by the
Sunnyvale, Calif.-based NVIDIA Corp.
The chips will be incorporated into
computer add-in boards, and both the
chips and the games are optimized for
use with Pentium computers.

Sega says it will announce this fall
which Saturn titles it will port over to
the NV1 environment; it plans to bun-
dle its NV1 titles in with multimedia
products from a variety of add-in card
suppliers and PC parts manufacturers
“in time for the holiday selling season,”
according to a company spokeswoman.

Sega, long a vocal proponent with
fellow gamer Nintendo of the idea that
PCs aren’t seen as game machines,
hasn't completely abandoned that posi-
tion, merely softened it. Says Sega of
America president Tom Kalinske,
“While most home-based interactive
entertainment will happen in the family
room, the population of home PC users
who want to take a break from tradi-
tional office applications with high-end
PC games with arcade-quality graphics
and speed is definitely growing.”

Kalinske predicts the PC gaming
market could reach 20%-25% of the
video game market by 1999.

Got something to share? E-mail the
Enter*Active File with quibbles and
newsbits at MGillenbb@AOL.com.
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DICTURE | Formats Jockey For Movie Market | <ox;’ ‘Lion’
THNS €| Studios Boost Interest By Linking Releases | Lead Pack For

By Seth Goldstein M BY STEVE TRAIMAN utors. However, interest has flagged sey says. “We’ll make a complete list of =

G elsewhere. For example, MGM/UA  Philips Media titles available to all 3DO Buena VISta
LITTERATI: You can’t accuse NEW YORK—If Santa Claus has any Home Video is conspicuous by its ab-  warranty owners, also promoting the

Star Video VP Wayne Mogel of technological smarts, the Christmas sence, after contributing more than new upgrade model geared toward @ BY PETER DEAN

modesty. holidays should see greater purchases two-dozen titles. truly interactive titles.”

Mogel, chairman of the Video of movies on CD from retailers stocking Executive VP David Bishop had no Kelsey says the Panasonic 3DO roll- LONDON—Buena Vista Home
‘Software Dealers Assn. convention a wider catalog. official comment, but as a prominent out in all 2,300 Wal-Marts is proceeding Video is aiming to end the year
in Los Angeles next July, has as- There are two formats Kris Kringle member of the DVD SD Alliance, nicely. with a roar rather than a whimper.
sembled a wish list of people he could be lugging down chimneys with MGM/UA is said to be gearing up for Sega marketing and customer serv- The Disney label is backing the

would like to keynote the show. It care. One is the Video CD using MPEG  the format’s launch with a catalog of ice VP Bud Werner reports a major U.K. release of its key fourth-quar-
includes Bill Clinton, Hillary Clin- 1, with a maximum of 72-74 minutes of 250 titles. Nevertheless, Philips has  promotion tied to fourth-quarter re- ter title, “The Lion King,” with a
ton, and Tipper Gore; a key execu- full motion on dise; the other is CD-  plenty to keep it occupied. leases for the new Saturn system of in- record-setting marketing budget,
tive from DreamWorks SKG; Mi- ROMs for IBM-PC or Macintosh com- In September, the company’s CD re-  teractive game versions of “Congo” and which will significantly boost in-
crosoft’s Bill Gates; and Michael puters presenting movies on Quick- leases include Orion’s “Robocop 3” and ~ “Street Fighter: The Movie” from Ac- dustry outlays during the holiday

Ovitz of Creative Artists Agency. Time. Paramount’s “An Officer And A Gentle- claim Entertainment. The older Sega season. Buena Vista already ac-

That’s for openers. For the clos- Still reserved for a future Christmas  man,” “The Accused,” and “The Brady = CD system, meanwhile, continues to be counts for more than one-third of
ing 'night banquet and best videos is the heavily publicized—and fought Bunch Movie.” The latter is also a can-  promoted for its Video CD capabilities. the U.K.’s total video expenditures.
ceremony, Mogel proposes renting over—digital videodise. It’s due at the  didate for a day-and-date release with Apple Computer wants its bite of the And this lion has some brawny

the Dorothy Chandler Pavilion, earliest in late 1996, from either or both  the tape. October’s titles are all from  market as well. Duncan Kennedy, cubs. Buena Vista is releasing “The
‘scene of the Academy Awards, for a the SD (Super Density) Alliance, Paramount, among them “Fatal Attrac-  QuickTime product line manager, notes Fox And The Hound” Oct. 24,
ceremony that would make Oscar headed by Toshiba, Time Warner, Mat-  tion” and “Beverly Hills Cop 2.” the wide appeal of Voyager’s “A Hard backed by a generic advertising
proud. Maintaining tradition, VSDA sushita, and Pioneer, and MMCD PolyGram Video joins the November ~ Day’s Night,” the first full-length movie campaign to promote the title and
could host a “Hollywood legends” (MultiMedia CD Group), spearheaded  schedule with “Kalifornia,” joining Par-  available for the computer, and the the entire Disney label. The finan-

cocktail party and skip dinner. by Sony and Philips. Each of the incom-  amount’s “Another 48 Hours,” “China-  more recent “This Is Spinal Tap,” at cial support is “as if it was the first
Mogel wants “a huge splash” to patible systems can play up to 270-280  town,” and “Crocodile Dundee.” $34.95 list. Both were released during release of a disappearing classic,”

exploit what’s likely to be the con- minutes on a 5-inch dise with MPEG 2~ The 3DO Alliance, including Pana-  the Video Software Dealers Assn. con- says marketing director James

vention’s only appearance in L.A. capabilities. sonie, LG Electronics/GoldStar, and  vention in Dallas in May in a hybrid Thickett.

“[The studios] will be looking over That’s later. For now, the growing 3DO itself, formally launched its joint  version for Mac computers. A Quick- “The Fox And The Hound” is a

our shoulders to see how their video number of set-top owners of CD-i, 3DO,  promotional efforts at the Electronic  Time for Windows package for IBM- surprise replacement for the anti-

divisions are doing,” he says. Sega Saturn, and Sega CD players, as  Entertainment Expo multimedia con-  compatible PCs arrives this month. cipated “101 Dalmatians.” Also in
In fact, the studios’ reaction to well as multimedia computers boasting  ference in May in Los Angeles. The Responsible for the Criterion Collec- the package are a “Pocahontas”

VSDA has been a concern to internal or external CD-ROM drives, availability of the Philips Media movies  tion of classic movies on laserdisc, Voy- sing-along cassette, “Pulp Fiction,”
tradesters worried that back-lot at- provides a largely untapped market for  through an adapter module was a high-  ager’s Peter Becker says about half the and “Tim Burton’s The Nightmare
tractions will overwhelm Conven- features. light of the show. 200 titles have add-on interactive ele- Before Christmas.”

tion Center exhibits. But Mogel Philips Media marketing VP Steve LG Electronics began shipping its  ments ideal for QuickTime. “We've got Thickett says, “We're aiming
doesn’t see problems, only opportu- Sandborg says the company is making new Digital Video Module for Gold-  six to eight titles in a short pipeline,” he ourselves at a broader market by
nities, and he doubts VSDA will “si- progress. “We're seeing evidence of  Star’s 3DO player a few weeks later. At notes, “and just shipped ‘The Day After appealing to the traditional Disney
phon anyone off” the show floor. Di- MPEG 1 acceptance, with most movies ~ $199.99 suggested list, the add-on unit ~ Trinity,” based on Robert Oppen- audience as well as . . . to nontradi-

viding the three partying nights available on two Video CDs,” he notes.  was bundled with LIVE Home Video’s  heimer’s making of the A-bomb.” (Continued on page 72)
among the six majors, Mogel envi- “Broad expansion of titles is the key for ~ “Total Recall,” which is priced at (Continued on page 72)
sions two after-hours events daily. near-term, and we see more consumers  $49.95. The module “adds incredible

“That’s the time to bring people fascinated by movies on their TVs  versatility to the 3DO platform,” says
out.” As for the show, he says, through CD-i or on their computers.” HiMedia group VP Jim Ireton. “The
“Let’s have the business taken care Sandborg also predicts a big boost  top-rated system in the video gaming
of in the Convention Center.” from the newly introduced CD-i/PC  universe expands its reputation as a
Mogel has visited VSDA head- MPEG 1 playback board that focuses family entertainment center by playing
-quarters in L.A. to pitch his ideas to on in-home computer usage, in combi- movies like *Total Recall.” This is truly
“the two Jeffs,” president Jeffrey nation with Philips’ line of LMS CD- the future of interactive entertain-
Eves and chairman Jeff Pedersen. ROM drives. ment.”
H Hollywood is willing to test the wa- Other major releases will be promo-
OPING IT HELPS: Kuitur/ ters while awaiting DVD. Arriving day  ted by LG for its 3DO system through
White Star’s “Bob Hope Remem- and date with the VHS release in the holidays and into 1996, he adds.
bers World War I1” will receive a October, Philips Media expects to intro- Panasonic, which introduced its first
heavy dose of television coverage duce its edition of Paramount’s 3DO system last year, is taking a differ-
later this month when NBC broad- “Congo.” Sales are anticipated to sur- ent tack, according to Gene Kelsey, as-
casts the video as part of its 50th an- pass a similar “Forrest Gump” dual re-  sistant GM of the interactive media di-
niversary coverage. Hope, an NBC lease in April. “We were pleased with  vision. The company isn’t using
regular for decades, arranged the the ‘Gump’ results,” Sandborg says, “as  established retail channels, instead
deal independent of Kultur presi- it was the first time we really got be-  shipping direct to consumers later this
dent Dennis Hedlund. hind a Video CD movie title. The addi- year from Panasonic fulfillment. Japan- -
Hedlund’s task is to exploit the tion of a bonus 39-minute ‘The Making  ese consumers, who have taken more g fA Ca “hir Do isnIGHfansliahiskn
exposure to hike sales of the title, Of Forrest Gump’ dise and a ‘box of  quickly to 3DO, already have the oppor- a;:‘: :z-:r‘a)nceg:‘ agﬁ;wooj,pg;lsi: ');sM agiéOCZstfe. V%ﬁzgah;c A/Universal H Omset

repriced to $14.95. He says he’s al- chocolates’ consumer tie-in promotion  tunity to buy the unit. Video announced the Oct. 13 release of the movie. The sell-throu A

-, : : . ! . H gh edition
ready taken orders for 12,000 |  both helped at retail.” . _ With an improved 3DO Multiplayer, s oypected to scare a few million consumers into buying the tape at $22.98
copies, on top of the 40,000 for the Most of the titles bearing the Philips  incorporating MPEG 1 playbacl;, due in suggested list. Accompanying Casper are Jeff Brown, Pepsi-Cola public
original $49.95 video, book, and CD Media label through year-end are from  the states later this year on in early oo manager, left, and Andrew Kairey, MCA/Universal marketing and sales

package. Paramount and Orion Home Entertain- 1996, “there’s no point in wide distribu-  ¢onior vp
ment, both of which are steady contrib-  tion of a separate add-on module,” Kel- -
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=
Top Video Rentals
E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS
= 5|3
22|58 =
:: E % TITLE (Rating) Il;lasl::mhng Label, Catalog Number ::r';:lr’::;rs
_ . kkk NO.14xx*
116 .wﬁnmm:{mat : mfmmﬁ AR j:;m
2| 2 | 6 | DISCLOSURE R) Wamer Home Video 13575 BlEns Suies
3| 3| 8 | INTERVIEW WITH THE VAMPIRE (®  Wamer Home video 13176 Toeliese
'~|4 6 | 2 | NELL(PG-13) Foxvideo 8737 .
5 | 31| 2 | STAR TREK GENERATIONS (PG) Paromount Home Vigeo 32968 m:ik’“;:jfa“:i'
6 | 4 | 6 | MURDER IN THE FIRST (R Wamer Home Video 13895 A
T 112]2|naee Paramount Home Video 32678 %;g::::ins
8 | 5| 8 | LEGENDS OF THE FALL (R Columbia TriStar Home Video 78723 frﬁ:o’:t‘mpkms
9 (11| 4 | READY TOWEAR® el ata e Tritin
107 |7 |JuNioR (613 i . -
11 |10 | 16 | THE SHAWSHANK REDEMPTION (R} Columbia TriStar Home Video 74593 30'“,;‘:"’;’:::““
12 [NEWD | BOYS ON THE SIDE ®) Wamer Home Video 13570 mr‘;‘ff;““i‘i":’rﬁe'
13| 8 | 7 | brop ZONE B Paramount Home Video 32734 é":;'egui‘;"”
14 (9 | 5 | LrTTLE woMEN (PB) Columbia TriStar Home Video 01023 ¢ ror gy
15 16| 2 | mmormaL eeLOVED B0 Columbia TriStar Home Video 74763 27 002"
16 | 14 | 5 | STREET FIGHTER (PG-13) ﬁﬁ%ﬁ’;‘“&";’ i Jean-Claudevan Damme
17 [ 13 | 11 | THE PROFESSIONAL (R) Lolumbia TriStar Home Video 74743 é:;gf;;an
1 s s o0 T
19 (17| 2 | BAD cOMPANY (R Eﬁ‘éﬁ'ls'v‘.’iéﬁlmmivvm 21571 E::?e::erkli?shbume
20 [ 15| 4 | THE LAST SEDUCTION ) PolyGram Video 8006344613 ora 1o
21|18 | 3 | DEATH AND THE MAIDEN (R) ?:r:el;irllieo:in;t\:::i?\ment3011 ;if:%?gs:yeaver I
22 [NEWD> | BEFORE SUNRISE (R) Columbia TriStar Home Video 06686 JE:'I}Z"D':;)‘;‘“ '
Bn]uansovn  pwesteemueoion
w23 | ammsw Mo o Sminet B T
25 | 24 | 4 | EAT DRINK MAN WOMAN (NR) Halmark Home Entertainment 30013 w16 - "8
26 (19| 4 | coBB R Wamer Home Video 13365 Tommy Lee Jones
21|27] 9 | ALow bowN DRTY sHaME®) *gjgﬁz“\’,f;ﬁﬁ’;fm;e;gf? Keenen fvory Wayans
28 | 26 | 10 | SPEECHLESS (PG-1) MGM/UA Home Video M905102  Scne Keaton
8|5 | 1 oo moow s lamrem
30 |29 | 4 | SCARLETT (R) Cabin Fever Entertainment 950 #T;gem‘;'";gmm
31 (21| 4 | MIXED NUTS (PG-13) Columbia TriStar Home Video 01013 3$.m§?2hn
32 NEWD | ReD ® T it W
33|30 | 9 | RiCHIE RICH (PO) Wamer Home Video 17500 e
34 |32 | 19 | THE SPECIALIST ®) Wamer Home Video 13574 S e
B
36 | 25 | 13 | FORREST GUMP (PG-13) Paramount Home Video 32583 Tom Hanks
3781 2 DARKMAN 1i: THE (g MCA/Universal Home Video Amold Vosloo
RETURN OF DURANT Uni Dist. Corp. 80978 Larry Drake
38 NEWD> | THE BRADY BUNCH MOVIE (PG-13)  Paramount Home Video 32678 Z:fy"{:;‘;"“
39 | 37 | 20 | STARGATE (P6-13) Live Home Video 60190 il =
40|36 | 3 | sauaNTo: A waRRIOR'S TALE 0 g;'::i\fi";: :g::x:g o6E L’:’:fg:c':

@ |TA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for
nontheatrical tities. < ITA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at retail for theatrically reieased programs, and of at least, 50,000 units and
$2 million at suggested retail for nontheatrical titles. © 1995, Billboard/BPI Communications.

Video Previews

EDITED BY CATHERINE APPLEFELD

Neil Young, “Human
Highway,” 83 minutes,
Warner Reprise Video,
$19.98.

It takes only minutes to see
why this Young vehicle—
directed by and starring the
rocker—enjoyed only a
minuscule theatrical run
when it was released in
1983. The self-proclaimed
anti-nuclear fantasy-
musical, which also includes
Dennis Hopper, Dean
Stockwell, Devo, Russ
Tamblyn, Charlotte
Stewart, and others,
features Young as a geek
garage mechanic who works
at a gas station adjacent to
a roadside diner down the
street from a Three Mile
Island-type plant. Yes, this
is probably the only chance
fans will get to witness
Young and Devo cranking
out an industrial rendition
of the Kingston Trio’s
“Worried Man” and “Out Of
The Blue And Into The
Black,” but the story line is
haphazard and might leave
fans wondering whether
they’ve unknowingly been
through some sort of -
nuclear holocaust and lost
their minds.

B CHILDREN'S

“Schoolhouse Rock,”
ABC Video, about 30
minutes each, $12.95 each.

For 20 years, “Schoolhouse
Rock,” one of the founders
of the “edutainment”
movement, has empowered
children (and a cult adult
following) with fun lessons
that take them to such
ports as Conjunction
Junection and Capitol Hill.
In time for the back-to-
school season come four
newly configured titles —
“Grammar Rock,”
“Multiplication Rock,”
“Science Rock,” and
“America Rock” —and
each contains new-to-video
material. Although these
videos probably won’t need
them, cross-promotional
opportunities abound.

Electronic Arts will soon
debut CD-ROM versions
of the programs, and in
November, Atlantic
Records will release an
album featuring
contemporary bands’

renditions of classic
“Schoolhouse Rock”
tunes.

“You Can Fly A Kite,”
Blackboard
Entertainment (800-
YOU-CANI1), 30 minutes,
$12.95.

The simple joys of flying a
kite are explored in the
second in a series of live-
action videos that depict
young people participating
in invigorating activities.
The program begins by
showing a group of pals
vegging in front of the TV
and then reveals how they
quickly become engrossed-
in the outdoor glory of kite
flying. The children
demonstrate the basics of
constructing a homemade
kite, the often-difficult task
of getting it to stay in the
air, and the boundless fun
that awaits when a gust of
wind really get things going.
With its fun footage and
solid, useful information,
“Kite” is superior to the
previously released “You
Can Ride A Horse.”

HEALTH/FITNESS

‘“Denise Austin: Hit The
Spot,” PPI Entertainment
(201-344-4214), 30 minutes
each, $9.98 each.

Austin’s four new target
workouts were expressly
created for people who
want to concentrate on.
specific trouble spots and

may not have the hour-plus,

to devote to a full-bodied
routine. Each video—
aimed at the arms and bust,
buns, thighs, and abs,
respectively—contains a
warm-up and series of 10-
minute exercises that
participants can do all at
once or in segments on
really time-tight days. Spot
training is made all the
more enjoyable as a result
of Austin’s continual
encouragement and the
beautiful beach
background of Puerto Rico.
Low price should help
render these titles heavy-
hitters at retail.

DOCUMENTARY

‘“Bob Hope: Memories Of
World War I1,” Kultur/
White Star Video (908-229-
2343), approximately 50
minutes, $14.95. )

Patriotic, albeit somewhat -
self-indulgent video
features much of the
material included in the
previously released “Bob
Hope Remembers World
War II” video and CD
collection. What’s new here
are an additional 20 minutes
of remembrances from
Hope and his wife, Delores,
along with friends and
former co-workers
Charlton Heston, Frances
Langford, Dorothy
Lamour, and Ed McMahon.
Hope reads letters, looks at
old photos, and basically
just talks in bits and pieces
about his role in keeping the
GIs happy. The video
definitely has an audience,
but it remains to be seen
whether those who bought
the boxed set will purchase
this title as well. Those who
can’t get enough of Hope on
video should check out the
recent golf title “Shanks
For The Memory.”

‘“Microsoft Windows 95
Video Guide,” GoodTimes
Home Video, 60 minutes,
$19.95.

GoodTimes is anticipating
its biggest shipments ever,
courtesy of this perky how-
to hosted by Jennifer
Aniston and Matthew Perry
from TV’s “Friends.” Billed
as the world’s first (and, we
can only wish, only) cyber-
sitcom, the video reveals the
intricacies of Microsoft’s
soon-to-be released
software—including the
user interface, its plug-and-
play capabilities, file and
disc access, and more—via a
script penned by one of the
“Seinfeld” writers. The
creators certainly get kudos
for originality, but the
thought that Windows 956
purchasers are going to
shell out another 20 bucks
to learn how to use it seems
like a bit of a stretch.

Alexandria, VA 22305.

Video Previews is a weekly look at new titles at sell-through prices.
Send review copies to Catherine Applefeld, 3817 Brighton Court,

ANIMATION

“The Secret Adventures
Of Tom Thumb,” Manga
Entertainment/PolyGram
Video (800-428-4434), 57
minutes, $24.95.

It’s twisted, yes, but this
month’s featured Japanese
anime adventure from
Manga is a gem of a film
with a decidedly adult take
on the British fairy tale. The
story emerges from the
gloom-and-doom of an
urban tenement, where the
reluctant hero is born and
begins his perilous journey.
Directed and written by
Dave Borthwick—who
implements the technique
of pixilation (animating
human movements frame
by frame)—this project
received high honors at
several international film
festivals and should garner
a similarly warm reception
at retail outlets. To make
the proceedings even more
intense, the score comes
courtesy of Led Zeppelin -
alumnus John Paul Jones.

“Babel II,” “Casshan:
Robot Hunter,” Orion
Home Video (310-201-

0798), 30 minutes each,
$9.98 each.

Orion is getting into the
anime department as well,
with the release of
adaptations of two Japanese
comics from Streamline
Pictures. As with a
continuing comic-book
adventure, each complete
story line is sold in four
video volumes at $9.98 each.
Customers who want the
whole picture, therefore, will
have to purchase all four.
“Casshan” follows the
heroics of a fearless hunter
who wages war against the
Black King and his army of
robots to save civilization.
“Babel II” chronicles the
story of a young boy chosen
to protect mankind from the
forces of evil. As with most
anime titles, extreme
violence is par for the
course.

FOR THE RECORD
The video “NBA Jams:
The Music Videos” is
distributed by CBS/Fox
Video, not Sony Music
Video, as previously
noted.
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Home Video I

Russians And Kilts: ‘Zhivago,” ‘Rob Roy’ Come To Laserdisc

MGM/UA bows “Rob Roy” with
Liam Neeson and Jessica Lange
(wide or pan-scan, $44.98) on laserdisc
Oct. 10. The Scotch saga will be pre-
ceded by the Sept. 26 release of the
Russian epic “Dr. Zhivago 30th Anni-
versary Edition” (wide, remastered,
extras, $99.98).

COLUMBIA. TRISTAR launches
Sam Raimi’s “The Quick And The
Dead” ($34.95) with Sharon Stone and
Gene Hackman this month, along with
John Singleton’s “Higher Learning”
with Ice Cube and Laurence Fish-
burne ($39.95), and “Red Hot,” “No
Contest,” and “Hideaway” ($34.95

Billboord,

each).

Due in September are Suri Krish-
namma’s “A Man Of No Importance,”
with Albert Finney, and “Arctic Blue,”
with Rutger Hauer ($34.95 each), plus
eight notable titles from the Columbia
library, all with new digital transfers.
“The Deep” has 53 minutes of addi-
tional footage and is priced at $49.95
(wide, restored). As for the others,
“The Way We Were” (wide), “Mr.
Smith Goes To Washington” (restored),
Howard Hawks’ “His Girl Friday” (la-
ser debut), and “Boyz N The Hood”
(wide) are $34.95 apiece, while “The
Krays,” “The Natural” (side 3 CAV),
and “The Buddy Holly Story” (wide)

are $39.95 each.

Out now from Columbia TriStar are
“Immortal Beloved” (wide, $39.95) and
Louis Malle’s “Vanya On 42nd
Street,” “Little Women,” and “Mixed
Nuts” (wide, $34.95 each).

AUTUMN SCI-FI: On Oct. 3, Colum-
bia TriStar offers eight new sci-fi titles.
Leading the way are four more titles
for the Ray Harryhausen Signature
Collection: “Jason And The Argon-
auts,” “Earth Vs. The Flying Saucers,”
“The Three Worlds Of Gulliver,” and
“Mysterious Island.” Each, with new
digital transfer, is $34.95. Making laser
debuts are “The Revenge Of Franken-

FOR WEEK ENDING AUGUST 12, 1995

LASER
SCANS.

by Chris McGowan

stein,” with Peter Cushing, “Ber-
serk!,” with Joan Crawford, “The 27th
Day” ($34.95 each), and “Marooned,”
with Gene Hackman (wide, $39.95), all
with new digital masters or transfers.

WARNER has just released the
medical thriller “Outbreak” (wide,
$39.95), which is sensational on laser-
disc, and two very collectible boxed
sets. An expanded edition of “Wyatt
Earp” (director’s cut, wide, CAV, ex-
tras, $149.98) adds 20 minutes to Law-

interest titles. One is the Nonesuch
Dance Collection, which includes such
contemporary works as Twyla Thaip’s
“The Catherine Wheel,” the Mark
Morris Dance Group’s “The Hard
Nut,” and the Kirov Ballet’s “The
Stone Flower” ($39.95 each). It also
carries such Penthouse Video titles as
“Girls Of Penthouse 3" and “Women In
Uniform” (both CAV, $29.95), for those
in pursuit of nubility.

MORE MUSIC: In Image’s “Opera
Imaginaire” ($29.99), contemporary
European animators interpret opera
standards. Epic Music Video has “Mi-
chael Jackson HIStory: Video Greatest
Hits” ($34.98), while Warner Reprise
offers “R.E.M. Parallel” ($34.98).

VOYAGER’S “The Day After Trinity”

@ ITA gold certification for a minimum of 125,000 units or a dotiar volume dollar of $9 million at suggested retail for theatrically released programs, or of at

least 25,000 units and $1 million at suggested retail for nontheatrical tities. < {TA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatri-
cal tittes. © 1995, Billboard/BPI Communications.

] rence Kasdan’s theatrical version and  (extras, $49.95) presents Jon Else’s
., includes the screenplay, interviews, a 1981 documentary about J. Robert
book, and more. Oppenheimer, who headed the devel-
“The History Of Rock'n’'Roll” (560 opment of the atomic bomb, and adds
. . p B
- mins., $159.98) is an extravaganza that  audio commentary by director Else and
features hundreds of songs and inter- scholars Michael Renov and B. Ruby
& COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. VIEWS culled from vintage concer} and  Rich.
<1 s =3 archival footage. Also out: “Just L
Slelz2 8y | Cause,” “Boys On The Side,” and UMIVISION is about to launch “The
zle g - Princioat s g w %,E “Born To Be Wild” (each wide, $34.95). Hidden,” with Kyle MacLachlan
) z 4 a rincipa o2 = © : “ 2 a??
T TITLE . e | § | 3% (price TBA), “Antarctica” (IMAX
z Distributing Label, Catalog Numbe Perf x| @ 7 g PN ]
- e e e = — MCA/UNIVERSAL’S “The Hunted,”  $39.95), and “Neil Young And Crazy
%% NO. 1 *x»x % with Christopher Lambert and Joan House: The Complex Sessions” (CAV,
Paramount Home Video William Shatner Chen, and “Out Of Annie’s Past” (each  $29.95) on disc.
1 | NEWD | STAR TREK GENERATIONS Pioneer Entertainment (USA) L.P. 32988 _ Patrick Stewart 199 | PG | 4498 | 994 0R) are set for Aug. 29. Outnoware  Also out now are “The Films Of Mer-
[y ” @ ” b ” ¥ . i
] Tom Cruise Darkman II” and “Double Dragon” edith Monk” ($39.95), which swings
2 | 1 | 7 | INTERVIEW WITH THE VAMPIRE Warner Home Video 13176 K 199 | R 19981 o0oh wide, $34.98). from ? edie(;r al France to 19th-cen
~m i Ellis Island, and “Magicians Of The
3 THE FALL Home Video 78726~ BradPitt - 194 | R | 3485 z .
> ji & [EGENDERT e Anthony Hopkins W ARNERVISION ENTERTAIN.  Earth” ($89.95), which explores four
8 i ic Vi ) MENT (formerly A*Vision) has an im-  fascinating cultures in distant parts of
4 | 13| 3 | PINKFLOYD: PULSE golumbiaphusiclideo Pink Floyd 1995 | NR | 3098 I ! !
Sony Music Video 50121 oy pressive catalog of music and special- the globe.
New Line Home Video Jim Carrey
9 z 3 DUMB AND DUMBER Image Entertainment 3004 Jeff Daniels 1994 1 PG-13 | 39.99
6 | 3 | 5 | pIsCLOSURE Warner Home Video 13575 ELUEE By 1994 | R [ 3098 — Enter The Future ot: T
e —— e Digital Entertainment with ... ‘
! ouchstone Home Video ohnny Depp
1 1 3 ED WOOD Image Entertainment 2758 Martin Landau 1394 R 3999 L s ERS
8 | 11 | 11 | THE PROFESSIONAL Columbia TriStar Home Video 74746 eaniieno 1994 | R | 3495 E— b l ————
UNLIMITED, INC
9 | 6 | 11 | THE SHAWSHANK REDEMPTION Columbia TriStar Home Video 58706 1/ Robbins 1994 | R 3985 ’ g 1
Morgan Freeman
MICHAEL JACKSON: VIDEO Epic Music Video A , , Wholesale Distribution of ,
10| 8 | 5 | GREATEST HITS-HISTORY Sony Music Video 50123 MicHae! Jackeon a5 | "R (2o Laser Video Discs, CD-1, CD's, CD-V, %D-ROM, Videos, Accessories, etc
. {us CD-l and CD-ROM Hardware
11| 4 | 13 | FORREST GUMP B Horme Vde0 1Ay Lp. 32583 Tom Hanks 1994 | PG-13 | 49.98 & pP -l e . |
— e Competitive Pricing! o Family 'ne crated!
12| 9 | 19 | STARGATE LIS T HuTlRussel l90a | R | 448 2 . ) ' g ; p'
Pioneer Entertainment (USA) L.P. 20190 James Spader - ® Qutstanding Scrvice! ® Excellent Fills!
13 | NEWD | LITTLE WOMEN Columbia TriStar Home Video 01026 gyyoem oy 1994 | PG | 3498 1643 Fenimore Rd.« Hewlett,NY 11557 Tel:516-295-1910 - Fax: 516-569-1266
Miramax Home Entertainment Irene Jacob T
14 | NEWD | RED Image Entertainment 4373 Jean-Louis Trintgnant 1994 R 3999
Touchstone Home Video Ellen Barkin
15 | NEWD | BAD COMPANY Image Entertainment 2757 Laurence Fishburne 1995 | R 3999
FoxVideo Arnold Schwarzenegger
16 | 12 | 25 | TRUE LIES Image Entertainment 8640-85 Jamie Lee Curtis 1994 i ugas
PolyGram Video Linda Fiorentino
171 22 | 3 | THELAST SEDUCTION image Entertainment 8006344611 Bill Pullman 193 | R | 3495 CAN hurt yO u
Miramax Home Entertainment Isabelle Adjani
L8Y MKW} QU EERIHARGET e[ i S S En ARl | I Don't get caught in the darlk. Norwallc
MCA/Universal Home Video X - ] s ,
L I D ST Uni Dist. Corp. 42366 T ) | Distributors Inc. offers discounts up to
20 | 10 | 7 | MARY SHELLEY'S FRANKENSTEIN Colimbia TriStar Home Video 78716 Kcnnein Branagh 1900 [ R | 3995 389 on premivm laser disc titles.
21 | NEWD | 1. Paramount Home Video Meg Ryan woon | pe | 3008 GET THE FACTS
DAR'(MAN Y PIZ::S Entertm}:ment (:SA) L.P. 32678 Tim Robbins ‘ALL l ’S 'I ()LL [‘ Rl“l“ Ar[
5 M niversal Home Video Arnold Vosloo
22 | NEWD | oc'nuRaNT Uni Dist. Corp. 42195 Larry Drake 1905y R 3498 1 ( 8 O O) 8 7 7 O 1
! Whoopi Goldberg ‘ ; 2!
23 | NEWD | BOYS ON THE SIDE Warner Home Video 13570 Mary-Louise Parker | 19%5 | R | 3498
Hollywood Pictures Home Video John Turturro - . st .
24| 17| 7 | Quiz SHOW Image Entertainment 2558 ey — 1994 | PG-13 | 39.99 le\l\'gél\KDl:lsln l_bllltg s lluc.
New Line Home Video Sigourney Weaver N 0 L ‘_lo wood Circle
25 | NEWD | DEATH AND THE MAIDEN Image Entertainment 3011 Ben Kingsley o] ® 38 k Anaheim. CA 92801

(800) 877-602)
FAX (714) 995-0423

(714) 995-8111
DISTRIBUTORS INC.
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Home Video

RE-ASSESSING REBATES: When
packaged-goods companies started
teaming up with the studios to offer
cash rebates, it was one of those “win-
win” marketing gimmicks that studio
executives dream about. But now the
breakthrough strategy needs some
fine-tuning, according to retailers.

The main reason, they say, is that
the price of new releases has been
knocked so low that consumers don’t
consider rebates much of an incentive.
There’s no motivation to buy the cur-
rent title or required catalog, pretty
much killing incremental sales.

Most rebate
structures are

Rebates Too Much Work To
Compete With Low Prices

Title selection is a critical area. Dis-
ney wins on two counts with its cur-
rent General Mills cereal promotion.
First, consumers buy lots of cereal,
and second, they can’t seem to get
enough Disney classics to add to their
kids’ libraries.

Columbia TriStar Home Video may
be taking a chance by offering a $5 re-
bate when consumers buy the newly
repriced “Legends Of The Fall” with
a copy of “A River Runs Through It,”
“Rudy,” “The Last Action Hero,” or
“In The Line Of Fire.”

“Legends” arrives in stores Sept.
26 priced at
$19.95 and will

proofs of pur-
chase, buying
stamps, and

too complicated. ~ 3 A
And collecting ll]!‘lll1
all the required

TALK

by Eilileen Fitzpatrick

be followed by a
repriced “Little
Women” in
October.

Says Wood-
ward, *“ ‘Leg-

waiting four to
six weeks for a
$5 check isn’t thought to be much of
a payoff.

“You need something besides a re-
bate,” says Angie Woodward, video
buyer for Reel Collections, which is
owned by distributor Waxworks/Vi-
deoWorks. “There’s a new generation
of consumers that don'’t care about the
rebate when they can buy a new re-
lease for $15.”

Rosemary Atkins, product VP of
Boston-based Videosmith, says the
chain doesn’t even advertise most re-
bates. “From a customer service
standpoint, it’s hard to communicate
those offers,” she says. “Consumers
in a mass merchant or supermarket
look for them, but for us it’s not a pri-
ority.”

There are exceptions, however.

Woodward and Atkins praised
MCA/Universal Home Video’s
“Casper” plan, which offers a free 12-
pack of Pepsi with the title and the
purchase of one of the other videos in-
volved with the promotion. What
makes it a winner is the widespread
appeal of Pepsi, the simplicity of the
promotion, and the fact that the other
titles have proven track records. In-
cluded in the promotion are “Beetho-
ven,” “Beethoven’s 2nd,” “Land Be-
fore. Time II,” “We're Back! A
Dinosaur’s Story,” “The Flintstones,”
and “The Little Rascals.”

Even Atkins says she'll probably
advertise the Pepsi offer at Video-
smith stores. But retailers are not as
enthusiastic about a rebate offer from
Borden, a partner in a promotion for
“It’s A Wonderful Life.” Says Wood-
ward, “Not too many people need
evaporated milk.”

That holiday offer from Republic Pic-
tures Home Entertainment requires
consumers to buy the title and two Bor-
den products in order to get a $5 re-
bate. Products include Eagle Brand
sweetened condensed milk, Nonesuch
mincemeat, and Borden eggnog.

The film, a perennial holiday favor-
ite, is celebrating its 50th anniversary
and lists for $14.98 or $19.98 for a re-
mastered version. But is there anyone
out there who doesn’t already own a
copy of “It’s A Wonderful Life?”

ends’ is a good
tivle, but adult-
themed movies don't sell as well as
kids’ product, and a $5 rebate is not
a big enough drive for consumers to
purchase the other titles.”

She expects that Re2l Collections
will sell more copies of “Legends” by
promoting the film with an in-store
contest in which consumers can win a
full-size standee of Brad Pitt as part
of the point-of-purchase package.

Some titles may not need a tie-in
partner. Paramount Home Video cer-
tainly didn’t need one to sell 12 million
units of “Forrest Gump.”

But that may be the exception to
the rule. “Gump” star Tom Hanks
nixed all deals and didn’t want his face
plastered on a million cereal boxes.
An MCA/Universal source says that
Hanks may put the same restriction
on the studio’s “Apollo 13,” a candi-
date for direct-to-sell-through re-
lease. The source adds, “We're re-
viewing the contract right now.”

Despite getting shut out of doing
business with this year’s Oscar winner
for best picture, packaged-goods com-
panies still want video. “Brand equity
is eroding,” said Co-Op Promotions
consultant Michelle Colson at the
Supermarket Video 95 conference
held July 20-21 in Los Angeles.
“There’s an upheaval in brand loyalty,
and building sales with fewer dollars
without having to lower prices is a big
challenge.”

Video provides promotional part-
ners with a way to cut costs and to
create that marketing sizzle that used
to excite retailers. Supermarket
chains excel in developing in-store
promotional campaigns for movies,
which, in many cases, are a new prod-
uct for them (Billboard, Aug. 5).

For the most part, supermarkets
and packaged goods don’t need a big
rise in market share in order to con-
sider a promotion successful. Often, a
Jjump of less than 1% is considered a
huge success in this highly competi-
tive field. When mass merchants
carry cross-promoted product, it’s
icing on the cake for the studios.

The bottom line: Despite changes,
videos and packaged-goods compan-
ies still need each other.

Billboard,

FOR WEEK ENDING AUGUST 12, 1995

:E( COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
« | x| 35
O w |z g
z| 2|0 -2 72
=12l % o °% | ¥ | ga
2158 |¢ TITLE Label Principal 52| £ ?7’
= i} z Distributing Label, Catalog Number Performers x| @& |6a
*%x%x NO. 1 x %%
PLAYBOY: THE BEST OF PAMELA Playboy Home Video
11 1] 5| ANDERSON Uni Dist. Corp. PBVO790 Pamela Anderson 1995 | NR | 19.95
2 2 13 | FORREST GUMP Paramount Home Video 32583 Tom Hanks 1994 | PG-13 | 22.95
X Columbia Music Video ’
3 4 7 | PINK FLOYD: PULSE Sony Music Video 50121 Pink Floyd L1995 | NR | 24.98
Walt Disney Home Video .
4 | 3 | 22 | THE LION KING Buena Vista Home Video 2977 Animated 1994 | G | 2699
Miramax Home Entertainment
5 | 5 | 8 | THE CROW Buena Vista Home Video 3034 Brandon Lee 199 | R | 1999
MICHAEL JACKSON: VIDEO Epic Music Video )
6 | 6 | 6 | GREATEST HITS-HISTORY Sony Music Video 50123 Michiael Jackson 1985 | NR | 1998
. Arnold Schwarzenegger
1 7 9 | TRUE LIES FoxVideo 8640 Jamie Lee Curtis 1994 | R | 1998
DISNEY’S SING ALONG SONGS: Walt Disney Home Video )
8 NEW)D POCAHONTAS Buena Vista Home Video 4814 Animated 1995 | MR | 1299
X f MTV Music Television
9 | 16 | 3 | THE JERKY BOYS: DON'T HANG upP Sony Music Video 49682 The Jerky Boys 1995 | NR | 1498
PLAYBOY: THE GIRLS OF HAWAIIAN  Playboy Home Video - )
0|9 |1 TROPIC Uni Dist. Corp. PBY0771 Various Artists 1995 | NR {1995
FAR FROM HOME: THE ADVENTURES ) Mimi Rogers
11 | 8 | 6 | oF YELLOW DOG FoxVideo 8730 Bruce Davicon 1994 | PG | 1998
PLAYBOY: PLAYMATE OF THE Playboy Home Video ) -
12 | 1 11 YEAR 1995 Uni Dist. Corp. PBVO773 Julie Lynn Cialini 1995 | NR | 1995
Walt Disney Home Video Jason Scott Lee
13 | 10 | 10 | THE JUNGLE BOOK Buena Vista Home Video 4604 Cary Eiwes 1994 | PG | 2299
14 | RE-ENTRY | BARAKA MPI Home Video 7060 Various Artists 1995 | NR | 2998
15 | RE-ENTRY | UNDER SIEGE Warner Home Video 12569 Steven Seagal - 1992 R 1498
16 | NEWD | LITTLE RASCALS COLL.: VOL. 13 Cabin Fever Entertainment 134 The Little Rascals 1995 [ NR | 1495
BEAVIS & BUTT-HEAD: THE MTV Music Television .
171 31 10 | FNAL JUDGEMENT Sony Music Video 49658 Animated 13051 [l wnRa 111898
PENTHOUSE: WOMEN IN AND Penthouse Video " )
18 | 19 | 13 | 5T OF UNIFORM WarnerVision Entertainment 50787-3  Various Artists 13951 N8y 119195
PLAYBOY'S EROTIC FANTASIES: Playboy Home Video . .
18 | 17 | 11 | FORBIDDEN LIASONS Uni Dist. Corp. PBVO780 VariousJAists D[ [[INR] 1935
20 | 20 | 8 | R.E.M.: PARALLEL Warner Reprise Video 3-38426 R.EM. 1995 [ NR [ 19.98
Penthouse Video
21 | 18 [ 6 | PENTHOUSE: PET ROCKS WarnenVision Entertainment 50794-3 Sex Monks 1995 [ NR | 1995
. Bruce Willis
22 | 28 | 56 | DIE HARD FoxVideo 1666 Bonnic Bedelia 198 | R | 1498
PENTHOUSE: INTERNATIONAL Penthouse Video : )
23| 15| 6 | AMATEUR VIDEOS WarnerVision Entertainment 50795-3  Yarious Artists | il e
MCA/Universal Home Video Sam Neill
24 | 14 | 43 | JURASSIC PARK O Uni Dist. Corp. 82061 Laura Dern 1993 | PG-13 | 2498
| New Line Home Video .
25 | 21 | 27 | THE MASK Turner Home Entertainment N4O1 1 Jim Carrey 1994 | PG-13 | 19.98
. Macaulay Culkin
26 | 12 | 9 | RICHIERICH Warner Home Video 17500 John Larroquette 1994 | PG | 2296
27 | 22 | 72 | YANNI: LIVE AT THE ACROPOLIS A® BMG Video 82163 Yanni 1994 [ NR | 1998
) Susan Sarandon e
28 | 27 | 4 | THECLIENT Warner Home Video 13233 Tommy Lee Jones 1994 | PG-13 | 19.98
29 | NEWD | LITTLE RASCALS COLL.: VOL. 14 Cabin Fever Entertainment 135 The Little Rascals 1995 | NR | 14.95
THE GRIND WORKOUT HIP HOP MTV Home Video ) )
30 29| 4 AEROBICS Sony Music Video 49659 Various Artists 1995 | NR | 1298
MCA/Universal Home Video John Goodman
31 | 34 | 28 | THE FLINTSTONES Uni Dist. Corp. 42150 Rick Moranis 1994 | PG | 1498
Island Video :
32 | RE-ENTRY | THE BOB MARLEY STORY @ PolyGram Video 4400823733 Bob Marley And The Wailers | 1990 | NR | 1495
33 | 23 | 47 | RESEVOIR DOGS Live Home Video 68993 e e 9902 | R | 1098
i MGM/UA Home Video Jeff Bridges
KR EY 4 BLOWN AWAY Warner Home Video 105129 Tommy Lee Jones 1994 R 19.98
CYNDI LAUPER: TWELVE DEADLY Epic Music Video .
35 | NEWD | CyNS. AND THEN SOME Sony Music Video 49196 Cyndi Lauper 13351 e (111998
N i Jack Nicholson
36 | RE-ENTRY | BATMAN Warner Home Video 12000 Michael Keaton 1989 | PG-13 | 1998
PENTHOUSE: GIRLS OF Penthouse Video . .
37 1 31 112 | peNTHOUSE-VOL. 3 WarnerVision Entertainment 50790-3 ~ Various Artists 199 | AR | 19.95
I SNOW WHITE AND THE SEVEN Walt Disney Home Video .
38 | 33 | 35| pwarrs Buena Vista Home Video 1524 Animated 1997 | G 2699
. Keanu Reeves
39 [ 36 | 37 | SPEED FoxVideo 8638 Dennis Hopper 199 | R | 1998
R I John Travolta
40 | 32 | 40 | GREASEA Paramount Home Video 1108 Dlivia Newton-John 1977 | PG | 1495

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retaii. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested
retail. ® ITA gold certification for a minimum of 125,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units and $1
million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar voiume of $18 million at retail for theatrically
released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1995, Billboard/BPI Communications.
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Home Video

Billboard

FOR WEEK ENDING AUGUST 12, 1995

T M | v- ﬂ
(1 L 1 y
FOX,” ‘LION’ LEAD PACK FOR BUENA VISTA = —
(Continued from page 67) . = COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES
. X . . ,f ] <o REPORTS COLLECTED, COMP{LED, AND PROVIDED BY SoundScan© Do
tionals.” grossing feature worldwide, at $747  ies to trade up and buy the real thing. | % | % | & L[ LLLL £8
Making the most noise this autumn,  million, and the No. 1 video in the U.S, Buena Vista will repeat its U.S. tie- 2 | % | ¢ |TITLE, Label Principal g a;s‘;
of course, is “The Lion King,” due with almost 30 million units sold, in with Burger King—not for cas- = | 3 | 3 |Distributing Label, Catalog Number Performers = oS
Sept. 19, backed by a five-week televi-  worth an estimated $400 million-$450  settes, but for “Lion King” figurines. |
\ : . ot 2 L : * % NO.1 & %
sion and 4,500-site poster campaigns.  million wholesale. In the UK., “The  About 50 million were bought with VIDEO GREATEST HITS-HISTORY )
The movie is ranked as the No. 2 Lion King” has brought in 24 million  American fast-food purchases. 1| 2 | 6 | £ic wusic Vigeo Sony Music Video 50123 Whatiedl e L1938
pounds (about $40 million) at the box “The Lion King” carries a wholesale PULSE _
office, ranking it No. 4 theatrically. price of 11.21 pounds ($18). Dealers | 2 | ! | 7 | Coumbia usic video Sony wusic video 50121 findifloyd il
N EW MOVIE FO RMATS Bueng Vista’s research indicates  who stick to the §uggested list of %6.99 3 | 5 | 73 | Lve AT THE acroPOLIS &° o F Iaa
(Continued 67 that 5 million consumers want to own  pounds ($27) will have a margin of BMG Video 82163 d
ontinued from page 67) a copy of “The Lion King.” At the 22.5%, generous on either side of the OU MIGHT BE A REDNECK IF. .. /
' L ! 4| 4 |2|YOUM AJREDNE CKilh: woxy Jeff Foxworthy v | 798
Voyager also offers a Windows ver-  same time, however, there are a large  Atlantic. Warner Reprise Video 3-38416 :
sion of “For All Mankind,” a documen- number of pirated copies on the coun- Buena Vista is hoping the new 5 | 5 | 3 | HELL FREEZES OVER A’ - i (-
tary on the Apollo moon missions terfeit market, the predictable results terms will discourage cutthroat dis- Geffen Home Video Uni Dist. Corp. 39548
($39.95 list), and “Our Secret Century,”  of the time lag between U.S. and UK.  counting, which has soured the release 6 | RE-ENTRy | SHINDIG PRESENTS: THE RIGHTEOUS BROTHERS oo e s |om
a new series of 12 short films from the  video release. of other key titles in the past. UK. Rhina Video Warnervision Entertainment 1450 ]
Rick Pralinger Archives that is being To ensure consumer interest, the chief Phil Jackson says, “I believe that 7 | 8 | 37 | LIVE! TONIGHT! SOLD OUT!: A i " 150
released in two sets in September and  studio will be testing an instant-win  retailers now realize that there is no Geffen Home Video Uni Dist. Corp. 39541
November. “We'll be watching the mar-  lottery, which will be offering safari  extra market share in dropping the 8 | 14 | 20 | NBA JAM THE MUSIC VIDEOS T At & |
ket carefully for fourth quarter '95 or  holidays as the grand prize. Disney price. The reaction time from their EB5/koxVideolhioxVideola 301
early '96 release for other titles,” says  says the contest is one of several in- competitors is so fast that there is no g | 7| 7 |PARALLEL o & |
Becker. centives to get owners of pirated cop- gain.” Warner]Reprise/\idéol3; 38426
THE BOB MARLEY STORY @ Bob Marley And
10 10| 40 Isiand Video PolyGram Video 4400823733 The Wailers LF 11495
AN HOUR WITH TIM .
L] BARBRA-THE CONCERT A* !
12|13 | « Columbia Music Video Sony Music Video 50115 Barbra]Stieisand LF 2498
MURDER WAS THE CASE
u 13 9 % WarnerVision Entertainment 50625-3 Snoop Doggy Dogg LF (1698
THIRD WORLD CHAOS
I r ® 14 6 4 Roadrunner Video 0994-3 Sepultura LF (1998
. . KEEPER OF THE STARS
Billboard’s 100th Anniversary Issue | * i scmmtne o o e e
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1612 2 | ;o= e Cyndi Lauper (F 1998
o o o o Epic Music Video Sony Music Video 49196
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ention of thc playcr p] WarnerVision Entertainment 52000-3 Robert Plant ’
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19|17 | 67 |LVE Ray Stevens LF |1698
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ition. The mosta ory of ent t between PolyGram Video 440081189
o 0 LIVE AT RED ROCKS A
o covers, it Is a nd truly ry event. 23| 39 | 21 | [IVE AT RED ROCK John Tesh (F {1998
______ THE WILDLIFE CONCERT
24 16 6 Sony Music Video 49710 dohnjPenvey LF |19.98
Ord dividual copies @$ 251 20 | 12 Evc:Ll\(lng: ?74759 :AAKING OF YOUTHANASIA Megadeth ¢ 1a8
. apitol Video
Speaial bulk discount offer!
g 26|38 | 37 |IANET@® Janet Jackson (F (1998
Ord Oor more¢ copies @ $7 Virgin Music Video 77796
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PolyGram Video 8006332193 & [*
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32 3y Geffen Home Video Uni Dist, Corp. 39546 Aerosmith LF 2498
[~ o — ] (A w1 193] 26 | 51 | 200 TV: LIVE FROM SYDNEY @ U2 r |
Island Video PolyGram Video 8006313733
OARD 100TH ANNIVERSARY ISSUE ORDER
MARIAH CAREY A .
34 318 Columbia Music Video Sony Music Video 49179 MariahlCarey LF 1998
fOr SA
BOTAGE @ .
35|34 | 481 C o viceo 77787 Beaste[Boys IF. || 1558
THANK YOU ABBA
. 30|15 ) Abb LF 1995
Charge to: 0 American Expre U Visa 3 PolyGram Video 8006323833 5 B
OUTLANDOS TO SYNCHRONICITIES .
gard #, ( ired) Exp.Datc 37|36 | 9 | poiyGram video 8006348273 The Police LF (1995
ignature (require
REBA IN CONCERT @ .
Name: 38 | 40 [ 152 | e Music video uni Dist Corp. 10380 RebaiMcEntire LF 1438
i:gnpany/ Title: 39|27 3 :;['lfbg‘ry%e"gg’géza" The Canton Spirituals | LF {3295
ress:
WOODSTOCK 94 A . .
City/State/Zip: 40 | RE-ENTRY | | am video 8006333673 Vatiousihrtists T Jlj2ess
Mail coupon with payment: SOFRIAA gold cert. for sales of 25,000 units for videcfw ;l(r;g(;gso ® RIAA gold cert. for sales of 50,000 units for
R s or LF videos; A RIAA platinum cert. for sales of . units for video singles; A RIAA platinum cert.
Billboard, Adam Waldman, 1515 Broadway, New York, NY 10036 or fax credit card orders to: 212-536-5294 for sales of 100,000 units for S or LF videas; < RIAA gold cert. for 25,000 units for SF or LF videos cer-
tified prior to April 1, 1991; @ RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to
April 1, 1991. LF long-form. SF Short-form. VS Video single. ©1395, Biltboard/BP! Communications.
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date

[ CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars, and
other events. Send information to Cal-
endar, Billboard, 1515 Broadway, New
York, N.Y. 10036.

AUGUST

Aug. 10-12, 13th Annual T.). Martell Founda-
tion Neil Bogart Memorial Fund Rock'n’Charity
Celebration, various locations, Los Angeles.
Amanda Eisner, 310-247-2980.

Aug. 10-13, Second International Country
Music Workshop, Music City Sheraton, Nashville.
615-329-2482.

Aug. 12, The Business Of Singing, forum on
issues affecting professional vocalists, presented
by the San Francisco chapter of NARAS, spon-
sored by Audio Technica, Transmission Theatre,
San Francisco. 415-749-0779.

Aug. 14, Fourth Annual TJ. Martell Team
Challenge For The Martell Cup Golf Tourna-
ment, Glen Oaks Club, Old Westbury, N.Y. Peter
Kauff, 212-888-0617.

Aug. 19-20, Entertainment Entrepreneurs
Conference, presented by the Entertainment Law
& Business Institute, New York Hilton, New York.
212-961-1180.

Aug. 19-20, Songwriters Weekend Work-
shop, presented by the Musicians Institute, the
Nationa! Academy of Songwriters, and Music Con-
nection magazine, Musicians Institute, Los
Angeles. 213-462-1384.

Aug. 21, Fourth Annual Bobby Hatfield Ce-
lebrity Golf Classic And Righteous Brothers
Concert, benefit for the Southem California chap-
ter of the Lupus Foundation of America inc., Los
Coyotes Country Club, Buena Park, Calif. 714-
833-3461.

Aug. 24-27, The BLAST Music Convention,
Omni Hotel, Jacksonville, Fla. 800-725-2788.

SEPTEMBER

Sept. 1, Music Business Talent Search, pres-
ented by Six-Pak Entertainment, CC's, Philadel-
phia. 800-572-4387.

Sept. 6-9, National Assn. Of Broadcasters
Convention, New Orleans Convention Center, New
Orleans. 202-429-5300.

Sept. 7, MTV Video Music Awards, Radio City
Music Hal!, New York. 212-258-8000.

Sept. 14, TJ. Martell Foundation 20th Anni-
versary Gala And Humanitarian Award Dinner,
honoring Clive Davis, New York Hilton, New York.
Muriel Max, 212-245-1818.

Sept. 16-18, Focus On Video '35, Intema-
tional Centre, Mississauga, Ontario. 416-531-
2121.

Sept. 19-20, VSDA Second Videogame And
New Technology Conference, Riviera Hotel & Ca-
sino, Las Vegas. 818-385-1500.

Sept. 30, BMI Country Awards Dinner, loca-
tion to be announced, Nashville. 212-586-2000.

OCTOBER

Oct. 2, ASCAP Country Awards, Opryland Ho-
tel, Nashville. 615-742-5000

Oct. 4, Country Music Assn. Awards, Grand
Ole Opry, Nashville. 615-244-2840.

Oct. 5, SESAC National Performance Activity
Awards, Springhouse Golf Club, Nashville, 615-
320-0055.

Oct. 5-8, Audio Engineering Society 98th
Convention, Jacob Javits Convention Center, New
York. 212-661-8528.

Oct. 5-9, Third Annual “How Can | Be
Down?” Hip-Hop Conference, sponsored by Pe-
ter Thomas Entertainment with panels by the Rap
Coalition, various locations, Miami Beach, Fla.
212-229-5213.

Oct. 7-8, Third Annual Michael Bolton Foun-
dation Celebrity Tennis Classic, Softhall Game
And Black Tie Gala, benefiting the Michael Bolton
Foundation to assist women and children at risk
from the effects of poverty and abuse, various lo-

cations, Stamford, Conn. 203-483-6463.

Oct. 7-10, American Academy Of Children’s
Entertainment Educational Conference, Orange
Country Convention Center, Orlande, Fia. 914-
993-9200.

Oct. 12-14, Billboard/Monitor Radio Confer-
ence And Awards, Marriott Marguis, New York.
212-536-5002.

Oct. 16, 13th Annual Academy Of Country
Music Bill Boyd Golf Classic, benefiting the T.J.
Martell Foundation, AmFAR, and the Shriners Hos-
pital for Crippled Chiidren, De Bell Golf Course,
Burbank, Calif. 213-462-2351.

Oct. 18, WOMEX '95, conference and trade
show for world music, European Parliament Build-
ings complex, Brussels. 011-32-3-455-6944.

Oct. 19-21, 20th Annual Friends Of Old-Time
Radio Convention, Holiday Inn North, Newark,
N.J. Jay Hickerson, 203-248-2887.

Oct. 20-22, Women In Music Business Assn,
Second Convention, location to be announced,
Nashville. 615-251-3101.

Oct. 20-25, NARM Wholesalers Conference,

Arizona Biltmore, Phoenix. 609-596-2221.

Oct. 21, How To Start And Grow Your Own
Record Label Or Music Prodyction Company,
seminar sponsored by Music Business File, Holi-
day Inn-Brookline/Boston, Boston. 508-526-7983.

Oct. 22-24, European Dance Music Conven-
tion, Jolly Hotel Carlton, Amsterdam. 011-44-31-
2154-25187.

Oct. 24-26, East Coast Video Show, Trump
Taj Mahal, Atlantic City, N.J. Diane Stone, 203-
256-4700 x124.

Oct. 24-26, REPLItech Asia, Singapore Inter-
national Convention and Exposition Centre, Singa-
pore. 212-643-0620.

NOVEMBER

Nov. 1, Spirit Of Life Award Gala, honoring
Allen J. Grubman of Grubman, Indursky, Schindler
& Goldstein, presented by the Music and Enter-
tainment Industry chapter of the City of Hope,
Century Plaza Hotel, Los Angeles. Scott Goldman,
213-626-4611 x6540.

Nov. 8-10, Billboard Music Video Confer-
ence, Loews Santa Monica Beach Hotel, Los
Angeles. 212-536-5002.

| LIFELINES

BIRTHS
Twin boys, Samuel and Daniel, to
Thomas and Jane Kapp, July 25 in
Mount Kisco, N.Y. He is the son of
veteran music industry executive
Mickey Kapp.

DEATHS

Judith Dvorkin, 67, of cancer, July
24 in New York. Dvorkin was a com-
poser, lyricist, and songwriter who
published her music under the pseu-
donym Judy Spencer. Her best-
known song is “Soft Summer
Breeze,” which has tallied more
than 1 million performances. Dvor-
kin's career was long and varied.
She was one of the original song-
writers for the children’s TV show
“Captain Kangaroo.” Her musical
play “Cyrano” was performed off-
off-Broadway and at the Brooklyn
Academy of Music. “What’s In A
Name?,” her one-act opera for chil-
dren, has been performed in schools
and libraries around the country.
She also wrote classical music,
including “Three Letters: John
Keats To Fanny Brawne,” “Suite
For Violin And Clarinet,” and
“Maurice: A Madrigal,” which was
commercially recorded. She is in-
cluded in two anthologies: J.T.
Howard’s “Our American Music”
and M. Stewart-Green’s “Women
Composers’ Works.” She also men-
tored many younger songwriters.
She is survived by her brother,
Spencer Dvorkin.

Laurindo Almeida, 77, of leukemia,
July 26 in Van Nuys, Calif. Almeida
was a Brazilian guitarist who helped

FOR THE RECORD

In the July 29 issue, estimates of
annual sales in the Latin music
business contained in the article
“Latin Music Has New Challenges
At Anglo Retail,” should have been
between $175 million and $200 mil-
lion wholesale.

Guitar Man. Don Felder of the Eagles visits the Gibson USA guitar plant in
Nashville, where he tried his hand at crafting a Les Paul Classic Premium Plus
guitar. The guitar was then signed by the Eagles and donated for auction to
the Edgehill Center, a Nashville institution that emphasizes arts for
underprivileged children. Shown, from left, are Bill Warfield and Gloria Reed-
Bene of the Edgehill Center; Felder; and Henry Juszkiewicz, chairman of
Gibson USA.

introduce Brazilian music to the
U.S. He began his career as a classi-
cal guitar virtuoso in Séo Paulo,
Brazil, then became a session gui-
tarist on Brazilian radio and a per-
former of Brazilian popular music in
nightclubs. In 1947, he moved to
Los Angeles, where he joined Stan
Kenton’s orchestra. In 1953, he led
an important recording session with
saxophonist Bud Shank that mixed
the sound of Brazilian popular mu-
sic with jazz improvisation. The al-
bum, “Brazilliance Vol. 1” (World
Pacific), was well-received for its ex-
perimental mixture of styles and in-
fluenced Stan Getz, who furthered
the popularity of bossa nova in the
U.S. In 1964, Almeida recorded
“Collaboration” (Atlantic) with the
Modern Jazz Quartet. He continued
to record and perform classical mu-
sic and made nearly 20 albums for
Concord Records. He is survived by
his wife, Deltra; his son, Laurindin-
iho; two brothers, Edgar and Ger-
aldo; and a sister, Gezina.

Kevin Altman, 22, cause of death
under investigation, July 26 in
Seawarren, N.J. Altman was the
bass player for rock group the
Mother Sound and had performed
with the band for years at clubs and
colleges on the East Coast. The
band was preparing for an extended
Eastern U.S. tour in mid-August.
Altman is survived by his parents,
Mare and Patricia, and his brother,
Keith.

Miklos Rozsa, 88, of complications
from a stroke, July 27 in Los
Angeles. Rozsa was a film musie
composer whose opulent scores won
three Academy Awards: for “Spell-
bound,” “A Double Life,” and “Ben-
Hur.” He was so prolific that he fre-
quently competed against himself
for honors: For example, in 1945 he
was nominated for Oscars for both
“Spellbound” and “The Lost Week-
end.” His other film scores include
“The Four Feathers,” “The Thief Of
Baghdad,” “The Jungle Book,”

“Criss Cross,” “Ivanhoe,” “Julius
Caesar,” “El Cid,” “The Asphalt
Jungle,” and “Time After Time.”
Rozsa also composed many works
for the concert hall, including tone
poems, rhapsodies, variations, and
concertos. His “Concerto For Vio-
lin” was premiered in 1956 by Jas-
cha Heifetz.

Born in Budapest, Rosza began
composing music and playing the vi-
olin when he was 5 years old. In
1931, he went to Paris and com-
posed chamber music. In the late
'30s, he met Alexander Korda, a fel-
low Hungarian who had launched
London Films with his brothers.
Korda commissioned Rozsa to cre-
ate music for “Knight Without Ar-
mour,” a 1937 film starring Marlene
Dietrich. After that, commissions
came quickly.

Rozsa is survived by his wife,
Margaret; his daughter, Juliet
Rozsa-Brown; his son, Nicolas; his
sister, Edith Jankay; and three

granddaughters.

Les Elgart, 77, of a heart attack,
July 29 in Dallas. Elgart was a band-
leader who wrote the theme song
for Dick Clark’s “American Band-
stand” TV show. During the '50s,
Elgart and his brother, Larry, led a
traditional-style big band, the Les &
Larry Elgart Orchestra, which rec-
orded for Columbia Records. The
brothers went their separate ways
in 1967, but the Les Elgart Orches-
tra continued to tour until Elgart’s
death.

In addition to bandleading,
Elgart produced more than 50 rec-
ords and played trumpet with the
bands of Charlie Spivak, Woody
Herman, Bunny Berigan, and Ray-
mond Scott.

Send information to Lifelines, c/o
Billboard, 1515 Broadway, 14th
Floor, New York, N.Y. 10036 within
six weeks of the event.

| GOOD WORKS

MORE GOOD WORKS: Atlantic
Records artist Brandy has been
named spokeswoman of the 1995 Sears/
Seventeen Peak Performance Scholar-
ship Program and Tour, which is de-
signed to support young women as
they seek to achieve personal goals. It
offers more than $50,000 in prizes,
awarded on the basis of a 150-word es-
say on personal achievement goals. The
artist will make appearances in five
cities, starting with Chicago’s Park
West Aug. 17, followed by Schaum-

. burg, IIl,, Aug. 19; Troy, Mich., Aug.

20; Torrance, Calif., Aug. 26; Wood-
bridge, N.J., Sept. 9; and Alexandria,
Va., Sept. 10. Brandy has had associa-
tions with several other charity groups,
including last fall's Earth Jams pro-
gram, with which she toured high
schools to give demonstrations on envi-
ronmental protection and recycling.
She is an ambassador for the Sabriya

Castle of Fun Foundation, which is in-
volved with outreach activities for ter-
minally ill children and teenagers. She
is also in the process of putting to-
gether a nonprofit organization for un-
derprivileged children who show prom-
ise in the arts that she plans to call the
Foundation of Love. Contact: Atlantic
Records at 212-275-2000.

CHALLENGE FOR CHARITY:
Vince Gill has challenged one and all
to “Vanquish Vince” on the golf course
Aug. 28 in Nashville as part of Berklee
College of Music’s 50th anniversary
celebration project to establish a Vince
Gill songwriting scholarship fund. For
those who wish to play against the
country star, a participation form is
available at Berkee College of Music,
Box 48, 1140 Boylston St., Boston,
Mass., or by calling 617-266-1400, ext.
8860.
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Pro Audio

‘Berger Designs Whitney Studio
New Home Facility Is State Of The Art

# BY PAUL VERNA

NEW YORK—For most musical art-
ists and audio professionals, a home
studio is a place where comfort and
convenience take precedence over the
state of the art. However, when the
studio owners are Whitney Houston
and Bobby Brown, no expense is
spared, no detail overlooked, and no
acoustic design firm short of the Russ
Berger Design Group hired to create
the ultimate in-house recording facil-
ity.

“This is not a commercial venture;
it’s a creative venture,” says Berger.
“The primary difference is you’re
working with the artist directly and
trying to custom-fit something that
meets their needs. You don't have to
satisfy a host of engineers, producers,
and visiting dignitaries.”

In order to accommodate his clients’
wishes, Berger worked with a crack
team consisting of systems expert Jim
Zumpano, an engineer who has
worked on several Houston records
through his affiliation with the pro-
duction team of L.A. Reid and Baby-
face; installation specialist Jim Wile of
Atlanta-based Comprehensive Techni-
cal Group; consultant Johnson
Knowles; general contractor Consoli-
dated Contracting Corp.; and a top-
level horticultural and landscape firm.

“One of the things we did initially
was take a tour of her home and saw

the way she liked to live and the things
she like to have around her,” says Ro-
bert Traub, Berger’s staff architect.
“Based on her home, obviously the
color purple is really important to her,
and she wanted it in_her new studio.
Also, she likes maple, so we used it in
the studio, and we used a kind of light-
ing that’s flexible enough to create the
mood she was after.”

The studio houses the first SSL
9000 board ever built, as well as
Studer 48-track digital, 24-track ana-
log, and mixdown decks. The control
room is monitored by a Quested sys-
tem.

In addition to a spacious control
room, the studio comprises a main re-
cording space with high ceilings and
clerestory windows, and a piano track-
ing room.

The recording spaces and control
room are separated by sloped, floor-
to-ceiling, sound-rated windows, al-
lowing unimpeded visual communica-
tion between the rooms.

Among the amenities at the facility

.are an indoor lap pool and guest house

in a wooded area adjacent to the re-
cording area, according to Berger.

In order to help the client visualize
the design concept, Berger and com-
pany created a computer-animated,
3D “fly-through” of the studio before
construction began.

“It’s difficult for a client to get a
good sense of scale from blueprints,”

EUROSOUNDS

_

A column by Zenon Schoepe on the
European pro audio industry.

U.K.

MILLBANK COMMUNICA-
TIONS has won the 3.6 million
pound bid to provide the public-ad-
dress system at Hong Kong’s new
Chek Lap Kok Airport, which is
expected to be fully operational by
1998. .

“This is the most prestigious
project in our industry this year,
and we’ve won it,” says Mel Hat-
chard, Millbank’s director of sales
and marketing. The airport will
house 300 check-in desks, large cli-
mate-controlled halls, concourses,
and shopping malls.

Construction of the airport is-
land is one of the engineering feats
of the century, with some 35,000
tons of explosives used to level the
mountainous island to just six me-
ters above sea level. The sea be-
tween Chek Lap Kok and Lam
Chau Island has been drained and
the land reclaimed to make a
1,248-hectare site that will be able
to accommodate more than 25 mil-
lion passengers a year.

ROD STEWART’S Spanner In
The Works tour is not using a sin-
gle floor monitor, but instead is
employing a world record 13 chan-
nels of Garwood Radio Station In
Ear Monitoring. “As a result of the

isolation on-stage there is a much
better [front of house] sound,” says
tour monitor engineer David Bry-
son.

THE RECENT GLASTON- -

BURY FESTIVAL employed Tur-
bosound systems on both of its
principal stages. The NME stage
had Floodlight enclosures flown 4
wide by 3 deep on each side with 15
2-by-18-inch bass enclosures. For
the Pyramid stage, Britannia Row
used 18 Flashlight enclosures and
20 bass bins stacked and flown in
two towers on either side with four
more Flashlight cabinets used as
delays behind the central mix
tower.

BELGIUM

MUNRO ASSOCIATES has
undertaken the complete acoustic
design of the new Videaudio film
and TV post facility in Brussels.
The site will house an AMX-Neve
Logic 2-equipped dubbing studio
with six-channel monitoring, an
ADR/foley room, two TV dubbing

theaters with Logic 3s and 24-

track AudioFiles, and a dubbing
suite equipped with an Amek
Angela and AudioFile.

DENMARK

TC ELECTRONICS has ex-
(Continued on next page)

says RBDG consultant Knowles. “By
modeling the design elements into a
3D animated video, we're visually
communicating complex concepts
through a medium we can all easily
understand.”

Now that the project has been com-
pleted, Berger derives satisfaction
from knowing that the studio is oper-
ating according to plan.

“Whitney is there now working on
a project, and that’s the most exciting
thing of all—that the room is being
used,” says Berger.

Berger ranks the Houston/Brown
facility as “one of the nicest” home
studio designs he has ever designed.
He should know: The 20-year veteran
of the studio design industry has also
worked on lavish home projects for
Mariah Carey, Michael Bolton, Steve
Miller, and Al DiMeola.

The Russ Berger-designed control room at Whitney Houston’s home studio,
featuring the first-ever-built SSL 9000 console, Studer 48-track digital and 24-track
analog recorders, and RPG diffusor blocks.

# BY MICHELE BOTWIN

LOS ANGELES—When pro-
ducer/mixer David Tickle arrived
in New York from England in 1977

to work with producer Mike Chap-
man, he felt certain the move was
the right decision.
Although he was
only 17 at the time,
Tickle—who broke
into the industry
taking backstage
photos for Police
manager Miles Co-
peland—had been
working for Ringo
Starr’s producer,
Terry Melcher,
and running the
studio on the
grounds of John Lennon’s 82-acre
U.K. home, Titinhurst Park in As-
cot. “It was a big decision to leave
Ringo and this big mansion,”
Tickle says. “But I made the
choice. And in the first year, Mike
had produced three or four No. 1
singles, and I had worked on all of
them.”

With Chapman, Tickle broke
such seminal late-'70s artists as
Blondie and the Knack, mixing
both groups’ breakthrough hits,
“Heart Of Glass” and “My Shar-
ona,” respectively. During the
same period, Tickle recorded and
mixed albums for Exile, Suzi Qua-
tro, Pat Benatar, Nick Gilder, and
independently produced a demo
for New Zealand sextet Split Enz.

Confident of the potential of
Split Enz, Tickle was eager to pro-
‘band. Although Chapman had ini-
tially expressed interest in signing

the group to his new Dreamland
Records label, the offer fell

duce a full-length album for the .

Veteran Producer Tickle Spotlights Vocal
Artistry In Adam Ant, Armatrading Projects

through, and Split Enz was left
without a label.

Frustrated, Tickle broke from
Chapman and was set to head back
to his native
England when
he decided to
pay a visit to
music attorney
Paul Schindler.
Coincidentally,
Michael Gudin-
ski, founder of
leading Austra-
lian indie Mush-
room Records, was visiting
Schindler at the same time. Im-
pressed by the Split Enz demo,
Gudinski signed the band to Mush-
room and asked Tickle to produce
its debut album for the label.

“It was ironic that I had this ar-
gument with Mike Chapman about
not signing Split Enz, because I
had wanted to produce them. I left
him, and three days later, I was off
to produce the band,” Tickle says.

Tickle subsequently worked
with, among others, Prince, Toni
Childs, U2, 4 Non Blondes, Joe
Cocker, Rod Stewart, Peter Ga-
briel, Jackson Browne, the Clash,
George Michael, and Sheila E.

Recently, Tickle completed
work on a slate of new and upcom-
ing releases. His projects have in-
cluded producing and mixing
Adam Ant’s “Wonderful” album
(Capitol), mixing the 1983 Atlanta
set from the two-disc Police live al-
bum on A&M, and producing and
mixing the upcoming Joan Arma-
trading album, “What’s Inside,”
due for U.S. release on RCA Vie-
tor/BMG Classics.

Tickle has been a fan of Arma-
‘trading since the ’70s, so he was
thrilled to produce her first album

B g AT

b

TICKLE

in five years and her first release
for the label.

“It just had all the elements that
I look for if I'm going to be in-
volved in a project,” says Tickle.
“It must be something I really like
or an artist I appreciate; I need to
feel I can add something to the art-
ist and bring something out be-
yond what the artist has tried be-
fore, and [I like] strong vocals,” he
says.

Tickle says he most enjoys
working with solo artists, because
he can cast parts to achieve the
best overall performance. While
Armatrading, encouraged by
Tickle, played all the guitar parts
on 12 of the 13 tracks on her al-
bum, Hojah Farah accompanied
the artist on acoustic guitar for
rhythm flavor on one song, and the
London Metropolitan Orchestra
supplied strings, which were rec-
orded at Abbey Road Studios.

To create an intimate sound that
would highlight Armatrading’s vo-
cal styling, Tickle tracked drums
and other instruments for 10 days
at A&M Recording Studios’ small
B room. He brought his own Eu-
phonix board and Neve gear to the
sessions.

“The room is a very hard, stone
room,” he says. “By recording with
the mikes close to the drums, we
got an intimate sound, which had a
power to it because of the sound of
the room. Also, everyone involved
was in close proximity to one an-
other, which comes out in the re-
cording. Since the communication
between people is so much faster,
everyone feels more connected.
You create the environment to cap-
ture the performance.”

Tickle’s favorite studio is the one

(Continued on next page)
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EUROSOUNDS

(Continued from preceding page)

panded its operations in Asia and
the Far East by relocating former
international marketing manager
Carsten Lebeck to Japan, where
he will work with Japanese distrib-
utor Otaritec. Lebeck has em-
barked on an 18-month executive
training program that includes 12
months of Japanese-language
training. He will then head TC’s
activities in the Asia-Pacific re
gion. -

FRANCE

PARIS-BASED POST FACIL-
ITY DOVIDIS has ordered Eur-
ope's first SSL Axiom Film Mixing
System, a variant of the digital Ax-
iom desk that is configured for film
dubbing in DTS, SDS, Dolby SR
D, HDTV, Dolby Surround, Dolby
Stereo, stereo, and mono.

Dovidis’ 48-channel desk has 24
mono and 24 stereo channels and a
range of dedicated film-related
hardware panels, automated sur-
round-sound panning, and Disk-
Track hard-disc storage. The facil-
ity was founded in 1950 as a film
production company with its own
shooting stage; audio post facilities
were added in 1963.

A PERFORMANCE OF GRE-
GORIAN CHANT and Grand
Orgue was recorded at Notre
Dame in Paris using Soundfield
microphones. Performed by
Schola Gregoriana from Cam-
bridge and directed by Mary
Berry with organ played by Phi-
lippe Lefebvre, the recording was
engineered by Brian Johnson and
Ken Blair for release on the Her-

ald label, sponsored by Rolls
Royce.

“The ability to change the posi-
tion and polar patterns of the mi-
crophone remotely from the
Soundfield control unit is invalua-
ble when recording in environ-
ments like Notre Dame,” says
Johnson.

AUSTRIA

VIENNA’S ANNUAL FESTI-
VAL WEEK in May employed a
large Meyer system and the lar-
gest-ever application of Lexicon’s
new Acoustic Reinforcement and
Enhancement System (LARES).
Classical concerts were held in the
plaza and park surrounding the
Rathausplatz City Hall, with at-
tendance of more than 30,000.

LARES is a patented system
that improves acoustics electroni-
cally in addition to increasing gain
before feedback by 12 to 18 dB
without EQ or filtering and provid-
ing control of acoustic parameters
in real time.

One LARES mainframe ran a dis-
tributed array of 16 Meyer UPMI
speakers mounted above the orches-
tra to provide appropriately timed en-
ergy for on-stage acoustics. The sec-
ond supplied delayed signals and two-
second reverberation using 16 speak-
ers mounted on 30-foot poles sur-
rounding the plaza area, some 110
feet from the stage, and pointed to-
ward the orchestra to simulate the
lateral reflections encountered in a
typical shoebox-shaped concert hall.

“This was the first time on this lo-
cation with classical music that we
were not criticized for spoiling the

DAVID TICKLE

(Continued from preceding page)

he created in the backyard cottage
of his Malibu Canyon home. When a
heavy, dark velvet curtain is drawn
from the sliding glass door, the
room is flooded with light. “It brings
in the outside, so there is a sense of
energy from the day itself, which re-
ally adds to the musie,” Tickle says.
“And after working in cities for
years, being able to walk outside in
peace and not hear traffie, just
birds, is incredible to me.

“It’s so disarming from normal
reality to the artists when they
come here,” he adds, motioning to
the Native American and African
objects decorating the control room.
“They forget about all their worries
and really relax. When people are
relaxed, you get the best perform-
ances from them.”

Tickle designed the room, which
is painted in earth tones, to make
the equipment less obtrusive.
“Since studios are equipment inten-
sive, people feel about two feet tall
comparatively,” he says. “I have all
the gear, but I just paid a lot of at-
tention to making the room as com-
fortable as possible.”

A film sereen drops down in front
of the console, because Tickle pro-
duces soundtracks, such as one for
“The Living Sea Featuring The Mu-
sic Of Sting” (A&M), an IMAX re-
lease that used THX Surround
Sound.

A computer system is hidden un-

der the Euphonix, which Tickle has
augmented with a rack APR and
Neve modules.

Tickle initially was drawn to mu-
sic because of its visual impact. Af-
ter seeing Disney’s “Fantasia” as a
child, he listened to classical musie
every night before bed and imag-
ined scenes.

“I would say, ‘Oh, there was a ship
at sea, there was a storm, and the
rocks were coming up, and there
was lightning over there,”” Tickle
says.

He began to write stories and
plays, which eventually led him to
enroll in screenwriting and direct-
ing classes at UCLA Extension five
years ago. Three scripts that Tickle
has developed are now in the works
for film production at independent
and major studios, with budgets
ranging from $1.5 million to $30 mil-
lion. Tickle sees a connection be-
tween producing records and direct-
ing.

“In film, a director has to capture
performance through the actors in
segments, just like a producer does
in making a record, capturing a gui-
tar part or vocal. There is a process
that is similar, because half of it is
set up technically to create the
magic.

“I find it thrilling to fuse the art
and the technical to end up with a
product that has captured incredi-
ble moments of feeling.”

music by amplifying it,” says Adolf
Toegel, principal sound designer.

SPAIN

A MEYER MSL-10A long-throw
speaker system is being used by Se-
villa Service for a multimedia show ti-
tled “Nit de Mar,” being staged daily
until October on a 120-by-50-meter
outdoor site in Maremagnum Square
in the old Barcelona Harbor. “The
speaker combines a very sharp hori-
zontal cutoff with very smooth verti-
cal coverage right to the front,” says
system designer Rafael Campos.
Sevilla Service previously used a
20-unit MSL3 and DS2 system with
eight DS2 midbass speakers for Expo

Enterprising Studio Pros. Mixer Rob Chiarelii, left, and producer Livio Harris
have been ensconced at Enterprise Studios in Burbank, Calif., mixing projects
for Adina Howard (MeccaDon), Michael Speaks (EastWest), Maleick (Elektra),

'92.

Billboard.

and Terri Dexter (EastWest).

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING AUGUST 5, 1995)
CATEGORY HOT 100 ’ R&B COUNTRY MODERN ROCK | ADULT CONT.
TITLE WATERFALLS ONE MORE CHANCE | | DON'T EVEN YOU OUGHTA KNOW| I'LL BE THERE
Artist/ TLC/ The Notorious B.I.G./ | KNOW YOUR NAME | Alanis Morissette/ FOR YOU
Producer Organized Noize S. Combs, J. Oliver | Alan Jackson/ G. Ballard The Rembrandts/
{Label) {Laface/Arista) R. Smith K. Stegall {Maverick) G. MacKillop
(Bad Boy/Arista) (Arista (EastWest)
RECORDING BOSSTOWN HIT FACTORY THE CASTLE MCA MUSIC MASTER CONTROL
STUDIO(S) (Atlanta) {New York) {Nashvitie) PUBLISHING (Burbank, CA)
Engineer(s) Nealhpogue Rich Travali John Kelton STUDIOS Gavin MacKillop
Tony Maserati {Universal City, CA)
Christopher Fogel
RECORDING SSL 4000G Neve VRP SSL 4056G API Legacy SSL 4000E
CONSOLE(S) SSL 4000G G computer
I MULTITRACK/ | Studer AB20 Studer A800 Otari DTR-900 i Alesis Adat Studer AB27/A80
2-TRACK
RECORDER(S)
(Noise reduction)
STUDIO Genelec 1033 Augsperger UREI: Yamaha NS10 Augsperger
| MONITOR(S) Yamaha NS10 UREI 838
MASTER TAPE | 3M 996 Ampex 499 Ampex 467 Ampex Ampex 499
MIX DOWN STUDIO LACOCO HIT FACTORY THE CASTLE BROOKLYN RECORDING| MASTER CONTROL
STUDIO(S) {Atlanta) (New York) (Nashville) STUDIO (Burbank, CA)
Engineers(s) Nealhpogue Prince Charles John Kelton {Los Angeles) Gavin MacKillop
Alexander Jimmy Boyelle
7 David Schiffman
CONSOLE(S) SSL 4064G Neve VRP SSL 4056G Neve 8078 SSL 4000E
with Ultimation G computer
MULTITRACK/ | Studer A827 Studer A800 Otari DTR-900 N Studer AS00 Studer AB27/A80
2-TRACK-
RECORDER(S)
(Noise reduction)
STUDIO Augsperger Augsperger UREI Custom TAD, Augsperger
MONITOR(S) Yamaha NS10 Genelec 1031A
Mastering Lab 10
MASTER TAPE | 3M 996 Ampex 467 Ampex 467 3M 996 Ampex 499
MASTERING HIT FACTORY HIT FACTORY MASTERMIX GRUNDMAN PRECISION
(ALBUM) Herb Powers Carlton Batts Hank Williams MASTERING MASTERING
Engineer Chris Bellman Stephen Marcussen
PRIMARY CD Sonopress Sonopress Sonopress WEA WEA
REPLICATOR Manufacturing Manufacturing
(ALBUM)
PRIMARY TAPE | Sonopress Senopress Sonopress WEA WEA
DUPLICATOR i Manufacturing Manufacturing
(ALBUM) l
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Call Jeff Serrette NY State - 212-536-5174 CALL TOLL FREE: 1-800-223-7524 .. Catl revare Tr vae cratcrs A

: Billboard Classified * 1515 Broadwa Regular Classified: $5.20 per word, minimum order: $105.00 **REAL ESTATE ._ro THE STARS** :
i S y DISPLAY CLASSIFIED: For Real Estate information call 1
. New York, NY 10036 =gy, B By i g (212) 536-5173 !
! 1" - 13 Issues 127.00 PER !
1 17 - 26 issues 119.00 PER |
: 21 2-5 3 6 - 505 5 BOX NUMBER: $20.00/RADIO HELP WANTED: $85.00 PER INCH $70.00 per inch .
J

SERVICES SERVICES

T 2UTHANNIVERSARY T V212 THAVENUE- BROOKLIY W12

TDK PRO SA BULK ;
CUSTOM LOADED HIGH BIAS (TYPE ) CASSETTES ' FBE'E CATALOG

AUDIO PRODUCTS |

UNLABELLED AND UNBOXED * MICHELEX CLEAR 5-SCREW SHELLS « CUSTOM LENGTHS AVAILABLE

[ Longtn c‘ochoTcaolc-mTc-ulcsojc-solcro c-80 | C-90 |  LENGTH % i
[Prce 5031 [$037 [S0.44 (3049 | S0.50 | 3053 (306! | 3068 lson ['s0s82 | - C-10.C-20 C-30 €-40,C-50 C-60/C-70 C-80 €-90; m!
MAXELL XLIl BULK Lases
CUSTOM LOADED CHROME HIGH BIAS (TYPE i) CASSETTES : TDK .5 30.35l390.44,99.53 .58 .63 P
UNLABELLED AND UNBOXED » MICHELEX CLEAR 5-SCREW SHELLS + CUSTOM LENGTHS AVAILABLE i g : ' SA ‘Q-'-DK

L | C-10[C20[C30 [C40 | C45 | C-50 [C60 | C-70 | C-80 | C-90 |
Price | $0.32 [ $0.37 [$042 [$052 | $0.54 | 50.56 3061 | $073 | 074 | 5083 |
PREMIUM ROUNDED-EDGE ALL CLEAR NORELCO BOXES » $0.13 each
10 up or 12 up Cassette Label tor Laser/ink Jet Pnnters $0.30 per Sheet {white)
$0.35 per Sheet {color-call for selection) Cassette insert Cards {J-Cards)
6 up $0.30 per Sheet (white) $0.35 per Sheet (color}
NOW! RECORDING SYSTEMS, INC. "Roeu‘:
32 WEST 39TH STREET, 9TH FLOOR, NEW YORK, NY 10018 ORpgp I
Telephone: 212-768-7800 » BO0-859-3579 * Fax 212-768-9740 Sppung
MASTER DISTRIBUTORS of: D03 axtryy
3M « AMPEX « BASF « DENON « DIC o FLUI » MAXELL « SONY « TDK « TELEX
AND MUCH, MUCH, MORE
Vo Accent VISA - MasterCar - Amencan Expreas or UPS COD Cash Orvy

I'27 .32.38.44.47 .52.67 .70 .76 @BASF

S2s
M'"’MUM

500 CASSETTES S$595

COMPOSITE NEGS FROM YOUR CAMERA READY ART
CASSETTE RUNNING MASTER
TEST CASSETTE

® APEX PRINTING ON CASSETTE
® 1000 x ONE-COLOR INSERT (500 FOR REORDER)
®* NORELCO BOX CELLO WRAPPED

REORIDER ANYTIME $385

TOOO 4-COLOR CASSETTES ¥-X-X-4
CASSETTE RUNNING MASTER
TEST CASSETTE
APEX PRINTING ON CASSETTE
2000 x 4-COLOR INSERTS FROM YOUR PRINT-READY Fiim
(1000 EXTRA FOR REORDER)
e NORELCO BOX SHRINK WRAPPED
REORDER ANYTIME $750
UP TO 22 MINUTES PER SIDE Ask for our tree brochure!!!

] Rainbo Records and €assettes
1738 Berkeley Street, Santa Monica, CA 90404 = (310) 829-3476 = Fax (310) 828-8765

From your CD Master
& label film.

Also, BEST PRICE & SERVICE in the industry for
Complete, Retail-Ready Packages - CD & Cassettes!

COMPACT DISCS + 89¢ EACH CALL FOR OUR CATALOG!
{Bulk from your C.D. ready master and label positives) minimum 1000 EURQE_AD'SKQ hTD_E 1 -800-455-8555

COﬂ\pICb D and Ca Pﬂu?’ Available in quanhhes of 250/500/]000 75 Varick Street, New York, NY 10013 ¢ FAX (212) 966-0456
1-800-874-4174 \ — J
CALL FOR A QUOTE
Digital Mastering Systems © Digital Audio Duplication ® Computer Graphics

NATIONAL TAPEDISC

10-48th Avenue North » Nashviile, T

PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES
woocssmianes | [ BASF| Y [AMPEX
Loaded 3 -

EASTERN STANDARD
PRODUCTIONS, INC.

With: CASSEFIZS:
BASF CHROMSE PLUS, || - m DIGITAL &
CHROME SUPSR SR &TDK PACKAGE  INCLUDES:
MAXRLL XL 8 . 'erJ ”.‘T—T' CLASS MASTER » CD'S IN JEWEL NEW CASSETTE
HOLLSIS BOXES « 2-COLOR LABEL » 4-COLOR BOOK AND &CD COMBO
HIGH BIAS TAPE INLAY CARD » SHRINKWRAP - CUSTOMER SUPPLIES:

m EXE I I SONY — - DAT MASTER OR 1630 » FINISHED COMPOSITE NEGA- PACKAGES!

TIVES & COLOR KEY FOR BOOK AND INLAY CARD
 FILM POSITIVE (S) FOR CD LABEL

FINEST CASSETTE DUPLICATION

CALL FOR 2= 764 5th Avenue, Brooklyn, New York 11232 S ¢
OURFREE € | In NewYor:Telephone mvav) 369-8273 @NR {4]15 ’ @6

CATALOG [ 24 Hour Fax: (718) 369-8275 Tationdl Recording Supphes inc. ClSTomISERVICE

FOR A FREE
BROCHURE

TOLL FREE 1-800-538-2336 P.O. BOx 7107 - BURBANK, CA 91510
. Fax (818) 569-3718

SERVICES

*
1-800-APD-DISC
(1-800-273-3472) APD quality CD & cassette
production services include: Printing, cover design

warehousing and storage. Dur exparts can halp you

free estumate and cataloque.

APD

AM[RI(AN PRO DIGITAL INC

WANRA &
wwawagy INC.

WORLD MEDIA GFIOUP

Complete services include;
CASSETTE DUPLICATION
COMPACT DiSC-CD ROM REPLICATION

DIGITAL MASTERING *GRAPHIC DESIGN*PRINTING
TOTAL PREPRESSeCUSTOM PACKAGING
SHIP ORDER FULFILLMENT

DUPLIGATION

NAIRD 1-800-400-4964
NAL M 8472 Brookville Road, 317-3B3-1113
Indianapolss. N 46239 FAX 317-363-0750

THE ONLY NUMBER YOU MEED

b - FOR MANUFACTURING

212 3468-0653

CD & CASSETTE OFFERS

1.000 CD AMuove + Blaenastor » Ton Cuier On Sody Primt -
Fow rage Beskist and Dey Oucd & 8 1 Cotor

(From DAT P c-.-- Brtntors Flim)

e
2l $1750
pp e e
e +.000 s
Lot Pt o § Cotor Pricd o Cansote Innert
o i rad
(From Dag Mastur and Princors Filen)
$923

it Typaweting and Doaigm Service
il Eatirte mnd oty Rt omonts

PROMOTION

National promotion, distribution and
marketing of the highest caliber. In
business 25+ years.

RCI RECORDS, INC.

4721 Trousdale Dr. Nashville, TN 37220
(615)833-2052 « Fax (615)833-2101
1(800)737-9752

| Il
etall Disc

SManufacturing
* CD, Cassette » Video Duplication

» Full Graphics

CALL FOR OUR BROCHURE

1-800-737-7624

Your music on
Compact Disc

Any quantity from 1to a zillion

(@
Lowest prices, Best service O|
Big Dreams Studio  708-945-6160

COMBINATION SPECIAL '

| 500 TAPES AND 500 CD'S
| OMPLETE RE TAIL Rf ADY PACKAGE 800 45 8 6405
Condination Sgcdyﬂdu v §2,355 \

Call For Free Catalog

(800) 355-4400
@ 1rosENV AL

AT A
192 WELSH D0AD HORSNAM. P& 19044

SN TP & CSSORE W
Widest Selection Anywhesol
b
v
=

1600068068006 0 04
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MANAGER,

REPLICATION

PRINTING en———

COMPLETE PACKAGING

GRAPHIC DESIGN STUDIO =
POSTERS
PERSONALIZED EXPERT SERVICE

o
1= TOTALCD, CD-ROM & CASSETTE

The Power
of Excellence ™

212 - 333 - 5953

330 WEST 58TH ST. NEW YORK, N.Y. 10019

NOILONAOYd

CUSTOM COMPACT DISCS
Affordable single copy CDs starting at
$35. Write, call or fax for information

46 PRODUCTIONS
42W557 Hawk Circle, St Charles, IL 60175
TEL (800) 850 5423
FAX (800) 203 1725

VICE PRESIDENT OF SALES

Large Manufacturer seeks professional individual
with extensive knowledge and experience in Audio
sales. Must also have experience in dealing with
the “Big 6” accounts, excellent management skills
and the ability to handle pressure. The ideal
candidate will be able to oversee multi office
locations and have at least 15 years experience.
Will work out of NY with moderate travel.
Competitive salary, benefits & incentives. Qualified
candidates only! Please send resume & salary
requirement to Billboard Magazine Box # 8262,
1515 Broadway, NY, NY 10036

COMPLETE!
RETAIL
READY! S4S INDUSTRIES

Digital Bin INCORPORATED
Cassette Duplication

CD Replication

Video Duplication
Digital Editing

Graphic Art Serviccges

a0

FREE CATALOG

FREE DIGITAL BIN DEMO
CALL 1-800-955-7271

A New Generation of Reusable
Software Security Packaging

» Seven Models — Including a
double CD Package

» Adapts to all EAS Technologies

» Increase Profits by Reducing
Theft

Call or Write Today for Brochure

and Samples

C & D Special Products, Inc.

309 Sequoya Drive
Hopkinsville, KY 42240
West Coast
800-366-4923

1-800-922-6287

1-800-TAPE WORLD or 1-800-245-6000
Wellbeat ony pricel 5.95 SHIPPING o FREE CAT.
SONY | MAEL K FUJI
JAT-120  749[0AT-120 7.99] DAT-120 6.99 {SVHS-TI206.69
JAT-120m0 999 XL11-90  169|SA-90 159 Jumosc7d 10.99
1120V 200XL116-50 209]SAx-90 199 [DR--90 69
175046 3.99|T120HGX 279] T-120EHG 249  DENON
NCTI20 1.79]ST-120  6.99] H-8120 599 |DAT-120 649
A0 ST120 5990ST-160  89)COR-74 999 |DAT-60 499

TAPE WORLD 220 SPRING ST., BUTLER, PA 16003. FAX 412-283-6298
OVER 500 DIFFERENT. SAME DAY SHIPPING. M-F 8-2

MARKETING
MANAGER

Are you ready
to apply your street smarts
to a career in Marketing?

If you have 5+ years of sales and/or marketing
experience in the street and are ready to join a major
hot shop, send your resume.

We are a successful and growing adult contemporary
label looking for a high energy professional to join our
N.Y. City-based mcrieting team. The ability to hit the
ground running and solve hands-on challenges, strong
interpersonal skills, enthusiasm and a BA are musts.

Please send resume and salary history to: BHA Box
#498, 555 Madison Avenue, New York, NY 10022.
An equal opportunity employer.

REAL ESTATE RATES
Rate $70
1 inch by 1 Column
See Coupon For Details

Smith Alster & Co.
Distributor and Rack-jobbers of Budget & Surplus
Entertainment Products

Music Buyer Account E e
Ideal candidate is motivated Ideal Candidate has excellent
with extensive background in communications and time
the Wholesale / Retail Music management skills coupled
Industry with well developed with knowledge of Music &
inventory system skills. Keen Video Retailing and contacts
knowledge of Budget and within retail & distribution
Cutout Product Helpful. areas.

Please send or fax resume with position of interest and salary requirements:
Smith Alster & Co. — Attention: Human Resources
P.D. Box 5168 - Fort Lauderdale, FL 33310
Fax (305) 351-0561

Artists & Repertoire

Columbia House, the world's largest direct marketer of audio and
video entertainment products, is looking for someone who loves all
types of music and knows what's going on in Rock, Alternative,

Rap and R&B.

will be considered.

1221 Avenue of the Americas
New York, NY 10020-1090.

EOE M/F/D/V.

If this is you, as Manager of A&R, you will plan, supervise and
execute the selections for our Music Club Magazines.

College degree and at least 3 years of music experience - retail,
label or radio - required. Familiarity with IBM PC and Windows-
related software is essential. Only resumes with salary information

Send your resume with salary history/requirements to:
Director, Recruitment, Columbia House

®
Rykodisc

National Director of Sales

Located in the Boston area. Experienced
and organized sales manager needed for
national and regional account interaction,
management of sales personnel and
departmental budget. Label sales or
distribution experience a must. Salary
based on experience. Fax resumes to
(508) 741-4506.
EQUAL OPPORTUNITY EMPLOYER

e ——
PRODUCTION ASSISTANT

VIDEO BUYER

Major distributor of video product
seeks knowledgeable, experienced
buyer. Candidate should have
significant experience in product,
vendors, and policies for both VHS
and Laserdisc formats. Markeling
knowledge and good people skills
are a must. Qualified candidates
should send resumes to: Bassin
Distributors, Attn: HR Dept. 15959
NW 15th Avenue, Miami, FL 33169

EOE / DFWP

R

Rykodisc
National Promotion Director
Experienced promotion professional with

®

contacts and energy needed to lead
label's efforts with commercial rock
radio formats and related areas,
manage promotion staff and independents.
Salary based on experience.
Fax resumes to (508) 741-4506.

Equal Opportunity Employer

WANTED TO BUY

Small music distributorship wanted
for purchase, must have accounts with
most major [abels. Please contact
Box # 8264
Billboard Magazine
1515 Broadway,
NYC, NY 10036

CASH -CASH-CASH
Top $ paid on CD's, Cassettes,
LP’s, Music Books, Rock
T-shirts. No quantity too big or
too small. Call 201-662-7600 or
Fax: 201-662-8060

Dynamic record company
seeks a highly motivated,
DETAIL ORIENTED,
individual to assist in our
production department.
You should be computer

literate and possess the
abilities to interact with
vendors and staff and be

able to perform

administrative duties.
Experience in production
and/or knowledge of the
industry is a plus. Salary
in mid-20s. Send resume
and cover letter to:
Box 8263, Billboard Classified
1515 Broadway
New York, NY 10036

WANTED TO BUY

SMITH.ALSTER

AND COMPANY ——

> Rudio Books - yideo Games
> Consumer > Computers

Electronics ;
> Videos > Compact Discs

> Laser Dises > Cassettes

(305) 351-0000
Fax: (305) 351-0561

“We are cash buyers of un-
wanted LP’s, Cassettes or
CD’s.” No quantity is too
large or small. We pay the
freight. Call:

(609) 890-6000.

(Continued on page 78)
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T e | REALESTATE TO THE STARS

Buy direct and save! While other people are
raising their prices, we are slashing ours. Major
label CD's, cassettes and LP's as low as 50¢. |
Your choice from the most extensive listings
available. For free catalog cail (609) 890-6000.
FAX: (609) 890-0247 or write
SCORPIO MUSIC, INC.
P.0. BOX A
TRENTON, NJ 08691-0020

ROCK AND SOUL
ELECTRONICS

470" 462 7th Ave, NY, NY 10018
212-695-3953/Fax 212-564-5358
For 20 years - N.Y. #1 Music Source

DISCOUNT PRICES
« Large selection on 12" vinyl & LP's
« CD’s « Cassettes - Blank Tapes

PRO D.J. Equipment
= Mixers = Cases « Turntables «
Cartridges « Mail Orders Available

FOR SALE AT LIQUIDATION PRICES!!!
* Used Alpha cassette keepers
« Sensormatic stand-ups
« JD Fixtures
« Security video monitors
« Listening stations
Call (301) 595-9880
ask for Sam

Paychedeiis - Heovy Wotel - 3

Punk © Joxs ' Blues * RES -

{
ls Campus Records H
$ wholesale Distrbutor of .
3 “Deletions/Overstocks” "PORT o
H ¥74 Albasy Shaker Rosd 2
'H Latham. NY 12010 esont ¢
H 1518) 7836698 jr
12 1518) 7836753 FAX s
£ For a Unique Blend of Independent and  *
. Major Label Closeouts and Oversiochs H
L: L LONISNPYL - MED » eeBBey . Fn0IIIe)] . Bnveg . :J‘

LOWEST PRICE!
* CD’s - LP’s - Tapes *
* Cut-Outs - Over Stocks *
* Budget - Midline *
* Call For Your Free Catalog Today!
MUSIC WORLD
8555 Tonnelle Ave., N. Bergen, NJ 07047
Tel: (201) 662-7600 Fax: (201) 662-8060

OPERA‘I’ING SUPPLIES

Jewel Boxes « CD Blisters
Security Packaging

Plastic & Paper Sleeves
Price Guns * Mailers * Dividers

WRAPPING & PACKAGING

The Jewelmaster~ Packagin% System
Retail-tevel shrinkwrapping. Does CD’s. Videos
cassetles, LP's, posters & more..only $189.95!

Low-cost shrinkwrapping ~olutions for
retailers & distributors . L-<ealers available!
Maones hack gudrantee

MUSIC AND MORE...
Budget & Cut-Out CD's. Tapes, LP's

Indie Labels +
Nm eluu Cumnu/R.Ags. Accessories « Blank Tape

RMANCE
| o] DISTRIBUTDRS

2 0Ax S7. New Brunswick NJ 08901
Tel:908.545.3004 Fax:908.545.6054

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD'S
TARGET MUSIC DISTRIBUTORS
7925 NW 66 th ST., DEPT J
Seages] MUAMIL FL 33166
ONLY Phone: (305) 591-2188
Fax : (305) 591-7210

YSL COMPUTER SYSTEMS
MEAN MORE PROFIT!

Call or fax today to see why YSL is undeni-
ably the leader in computer systems for
music and video retailers and wholesalers
We built 20+ years of music and video in
dustry experience into our computer systems
to help make your business more profitable

YOUNG SYSTEMS UMITED  Phonc ,404) 449-0338
Fax (404) 840-9723
Australia: (08) 338-2477
6185 Butord Hwy Ste C-100. Norcross. Ga 30071

RecordTrak

Inventory Management
For Record Stores

#=—= 800-942-3008

Fax 203-269-3930
Voice 203-265-3440

usicwavre”
POSitive Choice!

Complete POS / Inventory
Control for ALL your record
store needs! Available in
user selectible English or
Spanisht

Musicware USA the

6300 (reedmoor Rd.
Suite 138

Raleigh, NC 27612
(919} 833-5%33
FAK (l919’ 831—|900

w0 Eusop

APPAREL

S Ra_BE

AA O 8
LICENSED MUSIC APPARREL
"OVER 100 ARTISTS"
CALL FOR FREE CATALOG
DEALERS ONLY

1800328 0308

FACTORY DIRECT
*CD JEWELBOX STORAGE
CABINETS. In Stock Now. No
Waiting. Choice of colors, 2 sizes
2 drawer. 570 Capacity. $234
3 drawer. 855 Capacity. $289
Prices INCLUDE locks. Textured |
steel construction.
sCD JEWELBOX SHELF, 2-TIER.
Gridwall. Slatwall. Pegboard. 8
facings. capacity 64. 25" long,
double tier. Black. white. grey.
Adjustable dividers. "Flip-thru"
browsing. Use for CD-ROM !
Architectural Merchandising Floor
Plans at no cost or obligation.
¢JEWEL BOX OR LONG BOX
COMPACT DISC DISPLAYERS
sAUDIO CASSETTE DISPLAYERS
*LASER DISC DISPLAYERS
*VIDEO CASSETTE DISPLAYERS
*ELECTRONIC ARTICLE
SURVEILLANCE SYSTEMS

& & NEW! % %

+COMIC BOOK DISPLAYERS
*TRADING CARD DISPLAYERS
«COLLECTIBLES DISPLAYERS
For Gridwall. Slatwall. Pegboard.
*GLASS SHOWCASES
Stocked in Chicago, Baitimore,
Los Angeles, and London, England
Free 100 Page Color Catalog

1080004333543

Ask for Jim McFarland
Fax: 213 624-9022

1755 BROADWAY

AT 56TH STREET

THE CULTURAL HEART OF MANHATTAN

30,000 SQ. FT. FULL FLOORS

« Prominent tenants inciude
MCA and Geffen Records

« Prestigiously located at
the center of New York’s
entertainment district

Call Dennis Brady or Scott Resnick

+ Walk everywhe
convenience

Jack Resnick & Sons, inc.
Owner/Management
110 East 59th Street
New York, NY 10022

countryside.
$930,000.

Beautlful house in Surrey (U.K.).
Soundproof studio appx 500 sq ft.
Swimming pool, jacuzzi, sauna, gym. Five
bedrooms. Conservatory gardens. Large
garage. Good access central London &

(£585,000.)
Call Paul 011 44 1483 575 346 (tel)

ESTATE TO THE

T-SHIRTS

+ Exceptional design

« Professional service

- State-of-the-art facilities
‘re

212-421-1300

Reach For The STARS!
Moving? Relocating?

ARE YOU INTERESTED IN RESIDENTIAL
COMMERCIAL OR STUDIO PROPERTIES?
BE SURE TO READ THE ADS IN THE REAL

STARS CLASSIFIED

SECTION EVERY WEEK IN BILLBOARD

~ FRONT -

T-SHIRTS
704-542-9873 or (704) 542-0068
(RED ON WHITE)
MAIL TO: “NOT HELMS”
P.0. BOX 471322
CHARLOTTE, N.C. 28247
$14.95 + $2.00 S/H - MeLeXL

“Waxe Up
AMERICA”

PROTECT our
FREEDOM of
SPEECH

~BACK -

NOVELTIES

“otay sbp (20 ABun 78010 . (mitit o™

8038, K ryuami s ncriv
i) s
B bl
B Lyars Wi nis incicde
Phra d 3d
B i a2 o ez

YOU'D NEED AT LEAST |
FIVE DIFFERENT SOURCES

to get all of the information in the

ool n
AL

310-315-4815

MUSIC MERCHANDISE
The greatest varety of licensed product around'
POSTERS, T-SHIRTS. STICKERS. PATCHES
CAPS. JEWELRY. TAPESTRIES. BUTTONS. ETC
Same day shipping / NQ minimums
GET {T ALL WITH ONE CALL"!
DEALERS ONLY * 1-800-248-2238 » Cal
IZMACHARS POSTERS, INC
(305) 888-2238 / FAX: (305) 888-1924
7911 NW 72 AVE. SUITE 102 MEDLEY. FL 33166
SERVICE 1S OUR #1 GOAL'

FOR CATALOG

800-815-0503
(outside CA)

BUSINESS

PROSING Karaoke

Free Catalog: World's largest
selechon AllBrandsofequipment.
CD+G . LD's. VocalEliminators.

\ Players. Speakers. Mics

CSP P.O.BOX 1106
Bridgeview.IL 60455
1-800-800-8466

OPPORTUNITIES

(703) 715-8311.

LOOKING FOR-MUSIC RETAIL
SPECIALIZED CONSULTANTS TO
DEVELOP MUSIC STORE IN LATIN
AMERICA. MUST BE WILLING TO
TRAVEL. CALL MS. LANAS AT

THE RIGHT STUFF

(Continued from page 7)

DownSound after its unsuccessful
attempts to develop a reggae compi-
lation album. “It ended up just being
the same old thing with Bob Marley
and Ziggy Marley,” he says, “so we
hooked up with DownSound.”
Three weeks in advance of the re-
leases, the Right Stuff will issue a
single previewing each album—

| Lukie D’s “Use Ta Be Me Girl,”

Papa Yaie's “Badness Is Madness,”
and Determine’s “U Cannot Be
Trusted.” The singles will be re-
leased on CD at the new list price of
$2.99, while 12-inch vinyl will be ser-
viced to clubs and DJs.

On the radio front, the Right Stuff
will service the singles to a number
of formats. “It’s a real mix of hip-hop
and reggae, so we will send it to col-
lege and urban, along with alterna-
tive stations,” says Cartwright.

Videoclips are in the works for all
three tracks, and ads will be placed
in various hip-hop and reggae maga-
zines.

The label also plans to distribute
posters and stickers to clubs and re-
tail to promote the albums.

Bogdanovich says that the label
has “established a link between L.A.
and Kingston [Jamaica]” by estab-
lishing offices in both cities. “What
we are doing is a cross-cultural
thing,” he says. “We'’re trying to
blend hip-hop with reggae.”

DownSound signed on with the
Right Stuff with the assistance of
music industry veteran Ed Wright,
who is Bogdanovich’s chief adviser.

Although Cartwright says that
the Right Stuff will see how the first
three albums sell before issuing fu-
ture DownSound titles, Wright is
confident that the two labels will
have “an ongoing relationship.”

While Bogdanovich doesn’t rule
out the possibility of releasing full
albums by some of the artists in the
future, for now he is staying with the
compilation format so he can get the
music out as fast as possible.

On a recent trip to Kingston, Bog-
danovich commissioned the record-
ing of 26 tracks. “We recorded them
and mixed them within a two-week
period,” he says.

Producers including Andrew
Prendergast, Dread Flimstone, and
Johnny Rivers have worked on ma-
terial for the label.

Though he has yet to hear the
“Inna Rub A Dub Style” albums,
“Native” Wayne Jobson, who hosts
the Sunday night “Reggae Revolu-
tion” show on modern rock KROQ
Los Angeles, says he welcomes the
releases.

“Reggae has always kind of been
a cult music that never found its way
to get on the radio [except on spe-
cialty shows],” says Jobson. “By
mixing dancehall with hip-hop, it’is
now able to get on urban radio and
finally reach the urban audience as
well.”

Jobson, who is a fan of Bounti
Killa, Paul, Minott, and Pinchers,
also welcomes the samplers as.a way
to expose new artists: “A lot of new
artists have one or two good songs,
but don’t have enough good songs
for a whole album.”

Reach For The STARS!
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ARE YOU INTLRESTED N | RtS|DE"’H/\L
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Halt A Century And Counting. Recently celebrating its 50th year on the air

and believed to be the longest running radio program with a single host is
“Folksong Festival” featuring Oscar Brand on WNYC New York. For the
occasion, an all-star folk band was assembled. Pictured, from left, are Eric
Weissberg, Dave Sear, Arlo Guthrie, Josh White Jr., Tom Paxton, Brand, Pete
Seeger, Odstta, John Foley, Beverly White, and Richie Havens. (Photo by

Chuck Puiin)

AC Turns Away From Instrumentals
Stations Weigh Perception Vs. Track Record

B BY ERIC BOEHLERT

NEW YORK—Over the years, a steady
flow of instrumentals—including
themes from “Hill Street Blues,” “Bev-
erly Hills Cop,” and “Chariots Of
Fire’—have blossomed into hits at ra-
dio, particularly at AC.

However, despite a constant stream
of new singles, that trend has dried up
for the most part, as AC programmers,
concerned with their stations being
pegged as background music bastions,
swear off the vocal-less entries.

But at least one format music re-
searcher insists that instrumentals ac-
tually test well above average among
AC listeners and that programmers
needlessly overlook what could be a sta-

Stations Lend Hand To Hall Of Fame Event

Custom Magazine, Live Broadcasts Among Tie-Ins

M BY CARRIE BORZILLO

LOS ANGELES—Radio stations
nationwide are looking to tie in with
the Rock And Roll Hall of Fame
and Museum’s long-awaited open-
ing in Cleveland over Labor Day
Weekend in a variety of ways.
Dallas-based TM Century is
sponsoring a value-added promo-
tien with its customized monthly
Rock & Hall News magazine.
Westwood One Entertainment is si-
mulecasting the concert for the Hall
of Fame, which will also air on
HBO, Sept. 2. Additionally, McVay
Media has signed on as the consult-
ant to help organize station broad-
casts from the Hall of Fame.
MecVay is scheduling 50 radio sta-
tians and networks to broadcast live
fromr the Hall of Fame, beginning
with the ribbon-cutting ceremony
on Sept. 1. A radio studio has been
built at the museum, and MecVay is
encouraging stations to broadcast
from it beyond opening weekend,

il

according to Dave Popovich, VP of
adult contemporary at the Cleve-
land-based McVay, which donated
its services to the Hall of Fame.
The live concert being broadcast
by WWI1 features Bruce Spring-
steen, Little Richard, John Mellen-
camp, Soul Asylum, Snoop Doggy
Dog, the Kinks, Alice In Chains,

PROMOTIONS
& MARKETING

Melissa Etheridge, the Pretenders,
Aretha Franklin, Annie Lennox,
and the artist formerly known as
Prince, among others. The show
starts at 7:30 p.m. (EDT) at Cleve-
land Municipal Stadium.

Between performances, WW1
will air artist interviews and high-
lights of past Hall of Fame induc-
tion galas.

Meanwhile, TM Century, in con-
junetion with Saturday Corp., is in
the midst of securing stations that

i ﬁi&

Caught Stealing. Former Jane's Addiction front man and Lollapalooza co-
founder Perry Farrell, right, catches ‘“Modern Rock Live” executive producer
Howard Gillman offguard during a recent visit.

want their own Hall of Fame maga-
zines to give away to listeners.

Stations can purchase the 24- to
40-page, four-color, tabloid-size
magazine with four to 16 pages in
the center customized for each sta-
tion. The remaining pages are filled
by TM Century.

Stations can do whatever they
wish with their allotted pages,
including sell advertising, promote
the station and its personalities, and
post concert listings.

“This is not so much a format-
based magazine as a lifestyle maga-
zine,” says Rick Lemmo, VP of
sales and marketing at TM Cen-
tury. “The Rock And Roll Hall of
Fame attracts all kinds of formats
and demographics. 1t’s not just old-
ies.”

Lemmo says oldies, classie rock,
album rock, and '70s-based formats
are the prime targets of the promo-
tion. He expects the magazine to be
out in mid- to late September.

TM Century gives the participat-
ing stations templates to put to-
gether their customized pages. Af-
ter the station returns those
templates, TM Century produces
the magazine for the station.

The deal also includes distribu-
tion: TM Century will deliver the
customized magazines to five loca-
tions for the station. Depending on
market size and the station’s needs,
5,000-30,000 copies will be distrib-
uted. The station, naturally, can
also give the publications away on-
air or at remotes.

The pages produced by TM Cen-
tury feature news, articles, and
photos about Rock And Roll Hall of
Fame inductees. The cover will fea-
ture the station’s call letters, while
the back page belongs to a national
advertiser, which is secured by TM
Century.

The cost to the station is $4,500-
$12,000, depending on how many
pages it wants.

“We're hoping radio will sell it on
an annual contract basis,” says
Lemmo.

tion’s musical secret weapon.

The lack of instrumentals, says Eric
Norberg, who publishes the Adult Con-
temporary Music Research Letter, “is
one of the more spectacular examples
of AC PDs being out of touch with their
audience.”

Yet, he and label promotion execu-
tives routinely hear from programmers
who don’t want their stations (particu-
larly those that have upped their tempo
in recent years) to be confused with
“easy listening” or jazz/AC outlets,
where instrumentals are part of the ev-
eryday mix.

There’s also the perceived baggage '

of sounding too much like a new age
station. “Nobody says it in so many
words,” says Norberg, “but I'm sure
they associate [instrumentals] instantly
with that.”

Ironically, he says, it's the instrumen-
tals leaning toward new age that listen-
ers love because the songs are so me-
lodie, unlike many of the jazz-flavored
cuts that do make it onto the airwaves.

In recent years, the track record for
instrumentals at AC has been rather
thin. Saxophonist Kenny G's “Forever
In Love” went to No. 1 on the Billboard
Hot Adult Contemporary chart in early
'93, although none of his last three sin-
gles have cracked the AC top 25. Other
singles with respectable chart showings
in the last four years include David San-
born’s “Bang Bang,” Dave Koz’s “You
Make Me Smile,” and David Stewart
with Candy Dulfer’s “Lily Was Here.”

More recently, Jim Brickman's “An-
gel Eyes” and Kitaro’s “Dance Of Sar-
asvati,” while not charting, have been
winning converts, if just a handful at a
time.

Both, according to Norberg’s AC fo-
cus-group research, are among the
best-testing songs of the last 12
months.

No need to tell that to Larry Irons,
PD at KRNO-FM Reno, Nev. Since
testing “Dance Of Sarasvati” earlier
this year at night and then moving it
into heavy rotation during the day, the
station has logged 1,300 calls asking
about the flute-filled tune. (“I hate that
song,” the KRNO receptionist, tired of
answering Kitaro queries, tells Irons.)
That, at a soft AC station where a typi-
cal hit song may log 15-20 calls during
its entire run. “It’s probably the biggest
song in the history of this station,” says
Irons.

Heat On Street Beats. Warren G’s manager Wron G, left, visits SW Networks’

In networking with fellow AC pro-
grammers, Irons has passed along his
graphic success story, but none, he
says, have even tested the song.

Tim Smith, from Triple-Threat En-
tertainment, who began promoting the
single close to nine months ago, says a
total of 16 stations have picked up Kit-
aro’s single. In an AC universe of more
than 1,000 stations, that number is
minuscule.

But, the upside, says Smith, is that in
the markets where instrumentals do
connect, sales jump dramatically even
among notoriously passive and picky
AC listeners. According to Irons’ re-
port, Kitaro has sold 800 records in
Reno.

“I worry if the audience thinks {in-
strumentals] are too sappy,” says Tom
Holt, PD at WWLI Providence, R.I,,
explaining why he was originally reluc-
tant to play both Brickman’s and Kit-
aro’s cuts. “But it's been awhile since
T've seen a [listener] reaction like those
two.” Holt concedes that as a soft AC,
he has much greater leeway in dealing
with instrumentals than does a pop-con-
scious mainstream or hot AC competi-
tor.

Like Irons, when Holt finally gave in,
he started the instrumentals during
WWLI's nighttime dedication program
to gauge listener reaction. It's safe to
say that without the help of such popu-
lar late-night AC love shows, few—if
any—instrumentals would make it to
the airwaves.

“I hate for a daypart to go by and not
have an instrumental come up,” says
KLSY-FM Seattle operations manager
Bobby Irwin, who's clearly in the mi-
nority among his colleagues.

Not surprisingly, many promotion
people, well aware of the marketplace
hurdles, dread the prospect of working
instrumentals to AC. “They’re a pain in
the butt,” says an anonymous major-la-
bel AC promotion executive. “It’s such
a tough nut to get these things played.”

Nonetheless, new instrumentals con-
tinue to arrive at radio’s door, hoping to
become the exception to today’s rule.
Recent tracks include a quiet piano
piece from Clint Eastwood’s “The
Bridges Of Madison County” called
“Dough Eyes,” “Heart And Soul,” by
Lorie Line, “This Masquerade” by San-
born, and “Walkin’ To Freedom,” by
Jazzmaster featuring Paul Hardcastle,
who scored the 83 hit “19.”

“Street Heat” and producer Roxy Myzal to discuss the controversy over rap lyrics.
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COLUMBIA 77750 ::% al}iTles gg gg ga gg gg Wlfsvy nﬂ 15 13 16 17 12 wvKo R&B adult 30 36 42 27 36
e ETE © BLESSID UNION OF SOULS 4 32 30 34 3 /1 10 10 22 15 1.0 WCEZ pasy 20 23 21 34 32
9 7 7 | KDMX AC 31 25 31 31 34 WOLT-FM  country 27 25 21 24 21
10 | mlisuaéouousz OF STONE AND LIGHT # MARTIN PAGE KPS P 35 73 76 25 31 wamr TAMPA, FLA-—{21) wio et IR
cis rocl . . 6. 2 1 WOAYK-FM country 93 90 98 77 1.8 WLLD counts 33 31 28 36 2
10 | 10 | 6 |"37 | wErcory 8940 me abum 3023 25 24 28 WWRM ﬁ% 29 62 66 53 €1 WWCD album’ 79 25 75 26 33
cls rocl i . i . . 4 72 71 66 6.3 WCOL-AM N 17 16 14 16 14
(@) 1 | 14 [l RUN-AROUND @ BLUES TRAVELER WRR classical 19 27 26 26 22 WRLZ top 40 63 55 62 60 63  WBNS-AM sans 18 22 24 20 10
| A&M 0982 KSHN country 22 24 27 19 21  WxiB album 75 69 78 63 63  WLW Ac 15 L1 13 16 10
nE i eomEnwes | g @ raady mame kT HHggn W s 745
COLUMBIA 77801 religiou K . ) d ) ) £ X i 3
e N EREi ST KKDA-AM RSB 14 20 13 19 15  WRBQ-FM  country 61 64 55 64 53 SAN ANTONIO, TEXAS—(34)
B2 ls ADE IN ENGLAN ON JOHN KTCK sports 12 13 32 17 14 WOV easy 47 48 50 51 48  KXTN-AM-FM Spanish 85 98 92 83 100
__ROC'<LET2IO'32./I[SLAN2U - :lscss ; gpanish l.g 1.2 1.§ 1.% 1.3 WGUL-AM-FM adult std 38 40 42 36 43  KIFM top 40 68 75 79 9.2 9.2
WALK IN THE SUN & BRUCE HORNSBY 1-AM-FM  Spanish 5 6 3 8 L1 wwu oldies 39 32 42 36 42  KISS-FM albu 67 73 64 11 68
512 |5 | peantBumcur MIAMI—(11) wear JUsddes 83 44 40 14 38 WAk counly 56 59 59 52 68
L 9 43 41 41 36 Ky count 81 66 68 82 61
15| 18] 18 |': ;ﬁvlég({\K/SBlf%\%OOO/WARNERBROS 4 MADONNA WRMA Spanish 25 20 56 50 58  WSUN NT 29 32 21 29 25  KaXT T 62 66 72 65 56
' 34 | HOLD MY HAND * HOOTIE & THE BLOWFISH | WP A §1 67 60 55 32 wiwe o hsb TR il v i 22068 4 41 4
1 67 60 56 S. NP R 16 17 L1 16 17  KISA NT 42 48 47 41 43
_ls I 13 _13 | pTianTic 87230 wg& {(&BAS?uhl;t \ ig :; ﬁ :g ga wg:ro-m Rl&B adult ;; 21 13 23 18 wou NT 36 40 42 39 42
_top 40/ihythm 49 45 45 45 50 W ¢ls rock 8 40 42 70 14  KSMG AC 47 44 44 41 40
17 | 14 | 1 [EgEd BELIEVE oo @ ELTON JOHN Wil Spais 4166 45 43 4D WikZ NI 3 05 5 L1 12 KZEPEM  clsrock 43 45 49 37 38
v op 8 44 42 43 Al K2z 2/AC 35 24 27 35 36
18 | 19 | 20 | 3 | HOUSE OF LOVE # AMY GRANT WITH VINCE GILL | WLC AC 41 38 35 37 38 DENVER—(23) KSIL it 51 55 38 51 38
A&M 08 m(:)sl gount'ry'I 2% i; gg g? gg :'VJ(:O-FM ﬁoﬂuntry 317; gg 81 86 9.1 KLup adult std 33 23 27 27 29
I panis X : i . . . 5 99 75 6.9 KKYX count 24 30 23 25 28
! 19 17 15 i n&%‘?&'fm ¢ JAMIE WALTERS wI0D NT 36 34 39 42 35  KRFX cls rock 71 73 56 70 63  KRIO-FM Spam;yh 20 22 22 14 28
p—t— : - WK oldies 29 30 36 35 35 KOS AC 62 60 61 66 59  KCOR Spanish 18 21 24 27 22
20 201 19 &1 :5%%&%1;?5?'5 & DES'REE am §pg;ush gg 32 gg gg gg mk-m-m oldides 49 gg gg gg gg KROM Spanish 18 21 30 30 19
jaz : I I i i modern — 3. X X .
WTNI classical 27 29 33 30 21 KBl album 46 53 51 53 50 SALT LAKE CITY—(35
20l 22 [2 S (Bl VELLOW TAXI ® AMYGRANT | work . albym 25 21 19 24 25 KOS top 4mythm 49 39 41 45 45  KsF A 105 6(9.4)10.8 107
. | weeG 70's oldies 10 15 25 21 25 KALC AC 37 38 43 35 42  KRSP cls rock 47 59 51 54 69
22 21 17 a1 NO MORE “] LOVE YOU'S @ ANNIE LENNOX WOBA-AM Spanish 20 20 18 25 25  KBCO-AM-FM album 56 45 40 38 41  KSOP-AM-FM country 91 7.7 74 719 &7
ARISTA 1-2804 aé::o Mo 33 30 gg 24 gs ;xmnim 'A7é]'soldies 40 31 32 25 38  KSt NT 59 53 66 57 63
g - panis i . i i 4 KWM 44 50 29 29 37 KKAT country 82 79 67 61 6.0
D% |5 8| e 2 WL, mnlihhom ome  ganedome L0 4uga
panis| . : . k ) adult st 5 4 E d . KOD) oldies 34 35 36 35 49
2 2 24 11| TOTAL ECLIPSE OF THE HEART @ NICKI FRENCH WCMO-FM/  Spanish 12 1.0 8 14 16  KOD classical 28 25 27 24 30  Kuta top 40 40 31 47 48 48
[-<7- & " CRITIQUE 15539 Wé‘fﬂ i o 15 17 18 15 m]x :ﬂ 16 17 22 36 21  KBER album 40 50 39 38 45
LEARN TO BE STILL * L i 719 1 W 16 22 20 25 25 KALL NT 33 45 35 43 44
B | W | B EEH cerren aeovcoT BAGLES wggg-m Sphar!ish L7 }g %g 1.% irla ggg ” oy zg 1,? 29 %g H KBEE-FM  AC 21 45 39 35 43
. ethnic Z 10 10 6 I - sports 1 = I8 LT KDYLKOVO  adult std 30 39 38 41 38
% | 23| 16 [im LEAVEr}”o%Gg‘s!éALONE ¢ ROD STEWART WFTL NT 8 12 8 8-10 KCUV Spanish 7 5 5 6 15 KIRK modern 57 63 43 39 31
g:‘Rii;RwRA e hOOTIE £ THE ORI ATLANTA (12) KTCL modern 21 16 19 19 12 :w jazz/AC 22 23 29 22 28
| i — count § d .2 33 27
(D] 2 | % |GEd Ny e - wee t nziuz e mPr(u)RTLtAND' 0I7?9E.£;(9204)84 T op 40yt 38 27 30 33 20
- counry . ! i . . -AM- country : 5 . . . KISN-AM AC 22 11 17 29 19
()| 7 | z7 [:§| SOMEBODY'S CRYING @ CHRIS ISAAK WSB-AM  N/T 59 58 64 6] 72  KUPL-AM-FM country 83 80 62 66 12  KUMT album 3 14 14 13 17
b REPRISE 17872 WNNX modern 56 57 49 52 62  KIL-AM NT 70 70 75 81 12 KUTC country 15 29 18 21 11
28 | 29 | § | KEEPER OF THE FLAME MARTIN PAGE WPCH AC 61 69 72 65 61  KGON s rock 61 67 59 60 61  KCPWKMIB  AC 13 20 13 7 14
et | el gy w0 BE O gaban @ @ Hhiad
I ) . g 5 . X album : . . . . . i g 7 1
31 | 3» S|} COULD EALL IN LOVE SELENA WSTR top 40 52 56 49 57 52 KNSN-FM oidies 59 61 61 52 58 ;
EMI LATIN ALBUM CUT/EMI agg‘m Alcd g? g; gg 2; 44 :IK'E:I Acb gé 22 43 97 54 INDIANAPOLIS—(36)
| REMEMBER ME THIS S oldies 139 40 45 4 album 8 46 51 52 51  wFMS countt 140 137 120 11.6 141
EDIERER = By Ll AERRATEIE wace osfock 313 42 36 0 @ A 89 52 38 86 41 wrsa abum’ 124 137 118 120 129
country 7 4 . g d 3 N-AM adult std X 5 E 5 4 WIBC NT 89 82 87 85 15
(3D 35 | 38 | 3 CAN'TCRVANYMORE # SHERYL CROW WGST-AM  NT 38 38 33 36 29 KNI jazz/AC 15 43 49 28 33  WENS AC 78 63 61 53 63
Yl AM WAOK refigious 23 19 25 23 28  KNRK modern 15 13 18 20 38  WNAP oldies 56 54 80 53 55
13| 2| @ CAN'TSTOPMY HEART FROM LOVING YOU @ AARON NEVILLE WGST-FM N 18 23 25 25 28  KXL-FM 70's oldies 27 21 29 37 34  WIPl Al 54 57 48 71 54
2 | naMi10s8 WIZF jazz/ac 27 33 28 24 23 :xr\)r&-m AC :{g :]u gg }g 25 WICM  Res 61 52 70 53 53
sports . 1 2 p .1 W modern 45 51 40 41 8§82
* % * HOT SHOT DEBUT*** SEATTLE (13) KPDO-FM religious 13 14 14 13 12 weRL country 30 39 38 51 50
oR i & TAKE THAT Kvi 64 68 55 54 62  KOTK NT T 1 04 11 WHHR top 40/hythm 34 40 47 44 43
GO | New> | | | BASKFAR GO0D s KPS AM-FH E‘” 85 73 65 55 39 MILWAUKEE—(26) P L IR
i z -AM- ountry . . X . 3 — WMY adult std i 9 24 33 30
" KUBE tode/rhythm 55 52 54 61 59 WMIL country 86 88 83 94 18 WITS Ib 22 14 16 21 22
35| 22 | a1 ‘[ TS TOO LATE ¢ GLORIA ESTEFAN KBSG-AM-FM  oldies §6 52 51 50 51  WIM AC 107 80 88 76 14  WNDE i 18 15 21 17 11
KNOD modern 41 52 50 61 51  WKKY REB 46 50 68 66 13  WHZ easy 18 14 23 13 14
. 8 | — 7 | WATERFALLS & TLC K adult std 39 36 51 46 48  WKLH cls rock 73 69 66 55 67  WILC-AM R&B agult 17 20 12 12 13
= T Lo o dm Muouaom kKL elgnt R w20 GG
f ciassical . . N .. . “adult s .. .| . . X
[T 39 | 39 [¢%§5] SOMEONETO LOVE & 1 EFECRNaBAEYRIGE ] g AC 3538 36 45 31 WLZRAMAM dbhun 67 66 54 42 58 CHARLOTTE, N.C.—(37)
I KRPM-AM-FM country 48 38 37 38 31 WISN NT 50 50 67 52 571  WSOC-FM  country 11.2 100 11.4 100 10.5
18 37 34 75 UNTIL THE END OF TIME © FOREIGNER KIR-FM '70's oldies 31 41 38 37 36  WLUM modern 51 38 60 52 49  WPEG R&B 10.9 10.2 10.1 105 95
GENERAMA/RHYTHM SAFARI 53183/PRIORITY :IOS':IO album gg 33 33 46 33 WIR oAlgies :g 3335 3743 WRRCEW  alum 82 95 85 86 8.4
WHAT WOULD YOU SAY & DAVE MATTHEWS BAND 8 32 52 35 3. 2 47 37 34 31 WBT-AM NT 74 72 72 68 82
39 | 36 | 33 9 rea AA,_BUMCUT A W g& Act g; ?g gg gg gg wmn rAzlgssical %g gg gg gg 32 WIDR country 73 13 58 52 1.0
- . country 7 16 33 28 31 W 8 33 34 28 30  WEZC AC 49 38 53 57 52
NEWD | |- gg&&s&cﬁgTALONE @ MICHAEL JACKSON KRWM AC 27 20 26 23 28 WMWK AC 37 46 40 43 29  WED) top 40 49 50 45 54 47
: :rzrlru’rm 'Acw " 29 3 g? gg 21 aorcvg ;I:gm . 32 40 28 28 22 wWwMg oldies 48 48 43 51 48
(D Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to KR-AM ‘:pons 22 20 22 19 23 wrov R&B w 17 23 %g %g H W?E's"‘ :I((:iies g; g; gg gg :g
thase records which attain 600 detections for the first time. @ Videoclip availability. © 1995, Billboard/BP| Communications. :c'fasr rNe/IiTgious 1.; 1; 1.? H 1.: WGN NT 6 5 7 9 11  WBAV-FM RSB adut 40 40 45 39 37
IRO-FM 9 7 11 13 1. WXRC albu 27 21 16 18 28
m"' An““’ an]’EMPﬂnAnv n[l:l“m[""’ KNWX NT 12 18 6 13 14 KANSA§ CITY, Iz;\lg0é7—(7%77)5 by Misrrw adlal{nstd P I
country . K i . modern 1. g S5 15 18
WILL KEEP US Py MINNEAPOLIS/ST PAUL—(16)  prs REB 71 73 80 89 81  WFMX country I1 20 13 15 14
I 0 ol B S TR O I
- 5 album ! i : i 3 - oldies . g g 3
2 5 4 [ 15 | WILDNIGHT & JOHN MELLENCAMP/ME'SHELL NDEGEOCELLO WLTE AC 64 57 64 62 10  KCFX cls rock 45 46 66 65 6.2 NEW ORLEANS—(38)
MERCURY 858 738 KDWB top 40 68 62 64 73 63  KBEQ-FM  country 62 66 57 59 58  walE 12.4 137 136 13.0 143
s o [ ] B CENSEODR | woww mn  gegad omet BV qnuaid B e, HRAGW
SBK 58165/EMI - country X 3 2 4 3 . . . . -FM R&B aduf 1 9. ¢ 1 61
M THE ONLY DNE > ELEE A ETAERioee KSIP-FM AC 77 55 61 53 59  KARC album 38 57 59 39 53 wwL 84 84 73 72 686
4 | 4 2 b3 KEEY country 55 50 56 53 58 KMV top 40 47 39 40 40 45  WRNO “70's oldies 48 39 38 73 63
4 ISLAND 4068 XQaL oldies 52 54 57 39 51 S album 43 43 52 45 44 WIKL oldies 45 51 42 42 50
5 | 2 [ 5 [ega RONTO MY WINDOW ¢ MELISSAETHERIDGE | SONT&  shun R IE v R W B3 E2 5 38w a Danin
KREV/WREV-FMmodern 6 12 10 .7 21  KSF modern 36 35 22 26 31 WIS AC 56 53 51 50 46
B 7 [ 7 SR S.L| WANNA DG @ SHERYL CROW KLBB/WLOL  adult std 19 23 17 16 18 R classical 33 28 34 35 23 K2 jaza/AC 14 13 48 48 44
KMIZ jaz/AC 17 35 25 32 18  KCMO-AM  NfT 37 31 28 36 23 KMEZ R&B adult 38 43 46 42 37
7 6 6 24 | THESIGN ¢ ACE OF BASE KFAN sports 15 17 24 16 12 KFEZ easy 22 22 18 29 23 WILD-AM  religious 35 26 27 32 28
e ST. LOUIS—(17) KeCv-rn reiios HRRE W e byl
v -| religious S . ) ) religious 1. d . K 4
8 | —|— |k Lg%m,ﬁg,mwmyou e KMoX 147 149 1149 138 13.2 WYy adot s 36 23 33 28 26
WL country 88 91 72 89 81 NORFOLK, VA.—(32) WIRH modern 15 19 15 16 24
9 10 | — | 13| ALWAYS ¢ BON JOVI KEZK AC 69 65 65 83 80  WOWI R&B 100 116 106 9.2 105  KHOM oldies 20 15 14 4 13
MERCURVSSGS:G = —, . K ReB 18 ;g 1774 18 WOMS-AW-FM fou%y g«} 3 g; b3 ;; WSMB N/T 1113 11 14 13
:
10 | — | — | |z | BUTITSALRIGH & HUEY I HE NEW album 9 79 54 & 0 1 49 57 53 71
ELEKTRA 6452476 KYKY i 53 52 49 57 61  WHOR-AM-FM album 71 74 66 80 62 ORLANDO, FLA.—(39)
- - EES KPNT modern 29 25 29 40 43  WFOG AC 65 50 70 62 60  WWKA coutry | 82 67 85 83 84
Recurrents are titles which have appeared on the Hot Adult Contemporary chart for 26 weeks and KLOU oldies 36 32 34 36 42 WGH-FM country 79 89 65 67 59 .
have dropped below the top 20. WKBQ top 40 46 34 37 40 42  WICD jazz/AC 17 25 26 18 55 (Continued on next page)
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(Continued from preceding page)

Sp Su Fa W $p Sp Su Fa W $p Sp Su Fa W Sp Sp Su Fa W Sp Sp Su Fa W $p
cal Format '94 '94 94 '35 '95  Call Format '94 94 34 '95 "95  Call Format '94 94 '94 '95 '95  Call Format '94 '94 '94 'S5 '95  Call Format '94 "84 '94 '35 '95
MK R&B 90 91 87 18 81 Wi Ja/AC 11 20 12 25 35 WD RuB adutt 17 16 13 HONOLULU—(548)” R TULSA, OKLAA?(IGI(Z)Q —
WOMX-FM AC 90 72 81 60 7.0 -FM L . KWEN country L
WDBO NT 66 73 83 64 69 BIRMINGHAM, ALA.—(53) RICHMOND, VA —(56) KIKI-FM top 40/hythm 78 7.3 103 95 88  KBEZ AC 80 71 90 73 19
WMGF A 75 81 73 72 63  WZZK-AM-FM country 185 186 153 137 151 WCDX RuB 123 117 100 100 KSSK-AM  AC 82 92 80 85 79  KRMG AC 105 93113 92 718
WIS N 38 64 43 58 64 WEAN R4 114 107 106 110 105  WEHK cauntry e Ba NI 103 180 Koowrm  Hewaian 9% 87 88 90 7§  KMOD album 78 78 85 68 68
WIRR modern 47 51 44 51 63 WM AC 80 79 74 Bl 87  WIVR-EM AL 68 53 87107 88  KOMQ-AM-FM top 40 82 71 61 56 65 KSR T0sodes 19 18 22 63 62
WAL top 40 §9 §0 72 58 60  WERC NTT 80 76 84 68 67  WRVA At 120 93 89 106 79 KRR i 54 49 70 79 63  KMIZFM  modern 53 55 43 43 61
WoCL oldies 51 55 45 47 56  WIRR ¢ls rock 56 59 66 74 55  WRVQ 169 40 63 86 70 71 T1  KNE Hawaiian 64 68 46 54 60  KHTI 10p 40 71 57 57 53 58
WMMO AC a4 11 41 56 53 wooL aldies 38 51 60 42 53 WFLZ Ri 82 75 61 60 69  KALV oIS fock 75 73 61 40 55 KOO country 40 34 54 64 54
) jaz/AC 38 31 48 45 41 WAGG relgious 35 35 32 41 48 WAL album 62 61 60 67 58  KUMU-FM  easy 74 68 69 68 53  KVOO-FM  county 54 60 45 44 52
Wbiz album 39 42 36 46 36 WADI adul std 25 27 27 31 44 e A 82 65 57 53 54  KHVH odies 32 33 33 40 39 KRAY AC 55 41 39 43 48
WiTa els rock 34 32 29 30 33 WO AC 52 44 34 49 44  WLEE-PM  TYsades 32 39 30 28 40  KPOl modern 32 33 40 49 37 KOLL-EM  oldies 35 57 57 45 41
WHOO adut std 26 24 20 21 29 wilg 248 46 38 35 33 39 WNGO aloum 45 58 50 45 38  KDEO modern 18 20 22 28 33 Kew country 37 45 31 33 34
WCFB AC 33 28 24 23 24 WAV REB adul 48 39 41 30 31 W0l RiB 21 29 71 25 33 KUGD {a22/AC 28 T 0337 KEMUKNO)-FM religious U1 25 24 38 2
WWNZ N 13 79 10 15 13  WDIC-FM  religious 29 25 35 25 30 Wil country I5 4 1L 11 25 KCON-AM  Hawaiian 21 19 31 21 24 KMW R&E S IR
WILK-FM  religious 12 5 13 13 15  Wowe country B 21 27 31 24 WNKEM  country 21 18 23 24 25  KNDI religious 9 6 12 22 KeTo adult std 19 18 25 33 22
WPCY country 7 Ll L7 19 13
WONQ Spanish 8 13 8 14 10
MEMPHIS—(43)
WHRK 122 130 116 121 130
WOIA 168 adut 77 81 74 89 86
WRVR AC 61 66 75 56 15 M
KMS REB 77 55 57 70 T4 I,]
WGHKX country 81 85 80 65 74 ea lner us Cance e
WEGR album 75 68 61 74 63 y ' ‘,
WMC-FM AC 66 53 44 67 62
WMCAM N 57 56 58 42 46
WOGY country 45 42 52 48 41
WLOK relgious 50 38 54 65 38
WRXQ modern 35 29 27 30 34
WICE RB adult 15 77 30 26 30
WSRR-EM  0sodies 40 53 29 33 123 t t e ZZ t t
WBBP religious 17 12 10 11 20 ha S h bu On ha /
WMFS album g8 9 20
WPLK adylt std 15 18 23 10 15
WCRV religious 6 15 20 13 11
WREC NT 10 15 20 13 11
ROCHESTER, N.Y.—(44)
WBEE country 114 127 11.7 126 127
unsi gne and ca e/
WPXY fop 40 85 94 82 B3 91
WHAM N 108 97 135 118 8
v R 1% 4y 48 33 63
WELX oldie: 61 73 60 54 58
. TR Eillboard Online lets you point and °e 7 Y ?u /
W 9 46 5 : i . . g
WMAX-FM album 39 27 32 31 32 CUCI()’OUI'W&} thl'OUgh Blllbnards aS /
WBBF adul std 36 33 28 14 23 b ,
e e BRI RNE vastelectroaiclibraryofcharrsand /
NASHVILLE—(45) P
N TR asticles. whather you'rea comouter
WSM-FM  count 6 124 102 13.1 10, =
vt e 86 73188 % wiz or begirner. Youllalsog°tearly
WEDF albom 56 60 59 47 61
&’é’i{x ;‘E:‘uﬁk §§ i g-é Eg 3% access to Biilboard's current issue each
oldies 8 44 3 i y M
Wi 57 63 4 47 43 week and databases from The RIAA™.
WLAC-AM  NT 37 43 46 32 37 4 ] ; :
WICE-FM RSB adult 22 29 36 39 34 The All Music Guide™ and Music Video
e e B an m
W a i . . d . 1
WWTN i 17 21 25 19 21 Source™.
o S TR BT P AR
3 B B . . .
ok 6 D B = e Crder yourstarter kit today. Well
AMZ LOUISyILLE, 50Y.1E(145'88)l38 15.8 h : lati ft d
WAM. 2 . A . H A N
WHAS N 131 130 135 123 129 rush you installation sottwarsand a
WOlX top 40 75 68 48 65 10 ) T
WIEL  alun 56 54 47 40 57 users manual- plus we'll include
we oo 88 i3 &1 35 51
WOMF album 48 63 37 46 47 30 minutes of free time toCXFlOI‘C
WGz RB 61 63 68 84 44 i
WHKW count 8 . L i i
WAYG adull.ll'sytd 45 24 28 35 18 t cseerce'
waLL T0sodies 27 27 28 31 37
%’u‘r o 16 f% gg 32 % ]
modern B . .
WLRS AC 41 36 26 39 24 W °
WLLY religious 9 15 17 14 18
e b hen You Need To Know. Right Now:
WEST PALM BEACH, FLA.—(49) . :
country 73 90 74 81 85
WEAT-FM AC 67 89 76 46 8.2
moE BuHRE
eas! : . X .
we M, wenpy
album 4. b 4 3.
WEDR R4 34 25 30 29 313 ||
WRELbum 13 PhoneOrders 1:800-449-1402 FaxOrders 212-536:5310
gon  lpimim 90 R S 02
adutt st . 1. . . d 3
vzt Nl/J”_ 10 23 24 13 12 [ Rush me the Billboard Online starter kit for $79 AWINDOWS [OMACINTOSH [IDOS
oldies . . B . .
WHaT RéBat 16 18 13 11 20 and include details on exploratery time offer
WLVE jazihC 12 15 12 22 20 Name:
WKIS country 15 13 26 20 19
ﬁi&‘; glassical i% i;% n }fs ié | [ Send additional information Title:
WIZR bu g 2 13 L d
WS HE modern 74 18 18 13 14 Company:
B Maim, 18 10 21 15 13 (O Paymentenclosed for starter kit. Flease include 5 for o ¥
W Reat 6 3 3 h 3 shipping to USA addresses or $3 0 for international courier. Ailling Qdinees
WYl top 40 13 10 5 12
WRMA Spanish 6 — 4 7 12
WA T T a3 O Chargemy: OVisa UMastercard JAmex '
WLYF AC 28 24 21 11 10 Phone: Fax:
WQBA-FM Spanish 10 8 4 4 10
WIFX R 117 13 14 10 Card #: Billing address if different:
JACKSONVILLE, FLA.—(50) ;
album "81 84 103 1L1 120 Stgnature: EXP. Date:
ST | =
o cony % gg ?? % Zi 9] Bill my company - PO#: A Usage charges are billed separately and charged to your
j{ A ¥ A A .
L ,',;,’Egs 50 54 65 51 38 credit card or dtrectly to your company.
i p 40y 42 49 38 57 2 Billboard Electronic Publishing. 1515 Broadway New York. NY 10036
WOKV NT s 13 39 34 40
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Chancellor Purchases Shamrock In Latest
Eye-Popping Deal; KLSX L.A. Adds Talk

THE BIG GET BIGGER, and the dol-
lars just keep adding up as radio giants
remain very much in play.

In a much-anticipated deal, and one
of the industry’s richest, Chancellor
Broadcasting buys Shamrock Broad-
casting. For $395 million, Chancellor
obtains 19 Shamrock stations, giving it
a total of 33 and making it the third lar-
gest radio-only company.

That blockbuster, announced Aug. 3,
came just three days after Disney an-
nounced its mammoth $19 billion pur-
chase of Capital Cities/ABC (see story,
page 4), and two days after Westing-
house Electric unveiled plans for a $5.4
billion purchase of CBS. In that pact,
Westinghouse would pick up, among
other assets, Black Rock’s radio net-
work and 21 radio stations. Overnight,
Westinghouse, already a radio heavy-
weight, could become the second-lar-
gest group operator in the country, with
39 stations.

If the deal goes through, Westing-
house’s radio signals will cover 35% of
the country, with four or more stations
in each of the top five markets.

Just weeks ago, Evergreen Media
purchased Pyramid Communications’
12 stations, giving Evergreen a total of
23 outlets (Billboard, July 29).

Expect even more eye-popping deals
if the proposed telecommunications de-
regulation bill pending before Congress
becomes law. The measure would elim-
inate limits on the number of stations a
single company can own.

A vote in the House of Representa-
tives was expected before Congress’
summer recess, which begins Aug. 4.

President Clinton'’s threat to veto
the bill brought cheers from the Coali-
tion for Broadcast Diversity, an ad-hoc
group of small broadcast companies,
and jeers from other industry players.

PROGRAMMING: KLSX DROPS ROCK

As rumored, classic rock bastion
KLSX Los Angeles, in an effort to du-
plicate ratings drawn by Howard
Stern, has pulled the plug on most of

its musie in favor of young talk. Follow-
ing Stern in the mornings will be the
team of Ken Ober (former host of
MTV’s “Remote Control”) and Susan
Olsen (“The Brady Bunch”); Kato Kae-
lin and ecomedian Bob Hellman in mid-
days; the Regular Guys Larry and Eric
for evening drive; Mother Love, 7-10
p.m.; Carlos Oscar, 10 p.m. to mid-

e

by Eric Boehlert
with reporting by Douglas Reece

night; and Yoxx for overnights. The
station’s new moniker is Real Radio
97.1. KLSX will continue with some
"80s-based rock on the weekends.

Kevin Stapleford exits as VP of pro-
gramming at XTRA-FM San Diego.

Following the sale of WHIX-FM
Jacksonville, Fla., to crosstown WIBT
(the Beat), WIBT GM Bruce Demps
and PD Nate Bell assume duties for
both stations. WHJX GM:' Rik Rogers
exits; PD Mickey Johnson remains as
promotion director.

Meanwhile, the M Street Journal re-
ports that crosstown WXQL has gone
dark, following the apparent collapse of
the LMA between owner Fred Mat-
thews and PD Mark “Jack the Bell-
boy” Picus.

Ron Bowen is out as PD at WQBK-
FM Albany, N.Y., which completes its
transition to modern rock.

Calvin Hicks is the new PD at
WSSX Charleston, S.C., replacing
Rich Bailey. Hicks arrives from
WWXM Myrtle Beach, S.C.

KKIX Fayetteville, Ark., assistant

newsline...

DAVID COPPOCK exits the president/CEO job at Colonial Broadcasting, which
owns five stations in Chattanooga, Tenn., and Montgomery, Ala. WLWI-AM-
FM Montgomery GM Rick Brown is handling Coppock’s duties on an interim

basis.

STAN MACK has been tapped as GM of KUPL-AM-FM/KKJZ Portland, Ore.
Mack, former VP/GM of crosstown KINK-FM, replaces Gregg Lindahl.

JEFF CLARK has been named GM of WRKZ Harrisburg, Pa., and local market-
ing agreement partners WQXA-AM-FM York, Pa. He previously was GM of

KFH/KXLK Wichita, Kan.

JOHN ABEL exits the National Assn. ef Broadcasters as executive VP/opera-
tions to become president/CEO of a new broadcast company formed by Chris-
Craft/BHC Communications and LIN Television Corp.

ROBERT CRAWFORD is promoted from CFO to president of Premiere Services

Group at Premiere Radio Networks.

STATION SALES: KLO Salt Lake City from KLO Broadcasting Co. to First
National Broadeasting for $312,500.

PD/p.m. driver Tom Travis takes over
as PD at KMVK Little Rock, Ark.

WRES Louisville, Ky., flips to
WHKW-AM and simulcasts from sister
WHKW-FM ... WBT-FM Charlotte,
N.C., flips calls to WWSN (Sunny).

KJYK Tueson, Ariz., flips ealls to
KKND (the End), after switching for-
mats from top 40 to modern rock.

Pending FCC approval, WEZW Mil-
waukee changes calls to WAMG (Magic
103.7). Operations manager Jim Mo-
rales becomes PD, taking over for Jim
Schaefer, who concentrates on pro-
gramming sister stations WEMP and
WMYX

WING Dayton, Ohio, has become the
eighth affiliate of WFBQ Indianapolis’
syndicated Bob Kevoian and Tom
Griswold morning show. Also, the show
has been extended one hour to accom-
modate affiliates in the Eastern time
zone. The 5%-hour show now begins at
5am.

Radio One Network, a subsidiary of
Rocky Mountain Radio, has signed a
deal with the Moons Mullin Co. of
Nashville to create a new satellite-de-
livered format, Go Country!

PEOPLE: BO TO MORNINGS

KZLA Los Angeles’ Bo Reynolds
moves from nights to mornings, replac-
ing John Garabo, who exits. KZLA PD
RJ. Curtis is accepting T&Rs for the
night slot.

Crosstown KJLH morning man Cliff
Winston adds APD/music director
stripes; MD Geoff Gill remains on as
production director.

Steve Harmon gets the nod as

KPLX Dallas’ permanent morning
man.

KLSY Seattle expands its nighttime
“Lights Out” show by four hours. Peter
Lukevich moves from weekends to
host 7-11 p.m., replacing Kelly Mar-
shall, who exits, while Randi Thomas,
from crosstown KRWM, takes over the
show’s second shift.

WTMX Chicago’s morning team,
Jim Patterson and Carl Faulken-

berry, has departed. Part-timer Kathy"

Hart will fill in until a replacement is
named, according to The Chicago Sun-
Times.

KHFI Austin, Texas, midday host
Krash Kelly is upped from assistant
MD to APD.

KTEG Albuquerque, N.M., hires new
MD Julie Hoyt, formerly of WCHZ
Augusta, Ga., to replace Scott Struber,
who is now PD. WCHZ replaces Hoyt
with Todd Haller, formerly of WEDJ
Charlotte, N.C.

KALC Denver night jock Cha Cha
moves to middays, replacing Chris Da-
vis, who exits the airwaves.

KRBE Houston late-nighter Larry
Davis moves to middays. Michele
Fisher, from KORA-FM Bryan, Texas,
takes over KRBE late nights.

Former WZJM (Jammin’ 92.3)
Cleveland morning man Johnny D.
moves to WVKS Toledo, Ohio, for af-
ternoons. Curt Kruse remains MD at
WVKS, but now handles afternoons at
co-owned WLQR. WLQR p.m. drive
jock Andi McKay takes over after-
noons at WVKS.

WENZ Cleveland evening jock Ted
Kowalski comes off the air to be full-
time production director.

Rocky Allen, Et Al. Deliver
WPLJ’s Talky ‘Showgram’

ROCKY ALLEN AND BLAIN
Ensley are busy doing a live inter-
view with an elderly woman who cap-

tured a fugitive on the FBI's most-

wanted list. At the same time, one
member of Allen’s team is ushering in
a comedian who is appearing on that
day’s show, another is at New York’s
Central Park trying to convinee tour-
ists to go for a carriage ride with him,
which he will broadcast via cellular
phone, and a third is setting up a bit
in which the thoughts of a visiting
journalist will be “exposed” on the
air.
It may sound like typical morning
show fare, but “The Rocky Allen
Showgram” actually airs weekday af-
ternoons from 4-8 p.m. on top 40/
adult WPLJ New York. In a market
where music-intensive afternoon
shows are the norm, Allen’s personal-
ity-based, phone-heavy show is
breaking the mold and generating
good ratings at the
same time. In the
spring  Arbitrons,
Allen’s show scored
an 8.4 18-34 share,
making it No. 4 in
that daypart. He also
was recently nomi-
nated for a Billboard/
Airplay Monitor ‘Ra-
dio Award for local air
personality of the
year. He previously
was nominated in
1992 for his work at
WPRO-FM  Provi-
dence, R.I.

Allen’s 15-year ca-
reer began in Cape
Girardeau, Mo. He
moved on to stations
in Lexington, Ky.; St.
Louis; Fort Myers, Fla.; Dayton,
Ohio; Grand Rapids, Mich.; and Buf-
falo, N.Y., and put in a previous tour
of duty in mornings at WPLJ before
transferring to sister station WPRO-
FM. He returned to WPLJ in his cur-
rent position in January 1993.

The “Showgram” staff consists of
five full-timers and a team of interns.
And while Allen’s name is in the
show’s title, he says, “I just play a
small part in it. There are five people
that bust their ass and make their liv-
ing off this show. It is a definite col-
laborative effort ... We hang out to-
gether away from the show, and
everybody’s equal.”

Allen has been teamed with on-air
partner Ensley since they worked to-
gethér at WLAV-FM Grand Rapids.
He calls Ensley “one of the major
creative forces behind the bits that
we come up with. He is the funniest
guy I know,” Allen says, “but I don’t
know anybody.”

The rest of the team consists of
producer Albert Reinoso, in-studio
producer Harry Kapsalis, and
Anthony “Onions” Caviglia, a former
intern who now contributes regular
bits, such as the Central Park car-
riage ride.

Among the stunts Caviglia has
broadcast are a trip through the
Indiana Jones ride at Walt Disney

Billooard..
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World and a visit to a live sex show.
He has also taken a New York cabbie
for a haircut and facial, had one of his
own teeth filled on the air while
broadeasting from a dentist’s office,
and arm-wrestled Carol Channing—
and lost.

The Central Park carriage stunt
proved to be a debacle. (It seems even
the tourists are suspicious in New
York; Caviglia ended up taking other
carriage drivers for a ride.) Never-
theless, the idea was funny, and Allen
says Caviglia comes up with bits like
that “all off the top of his head, com-
pletely unrehearsed and ad-lib. He is
a genius at”that—not a lot of people
realize how hard that is.”

Together, the “Showgram” team
makes for a testosterone-heavy mix
(they take a daily break to play catch
in the studio), with traffic reporter
Christina Lang only occasionally pro-
viding a female viewpoint. Despite
the fact that WPLJ
targets women, Allen
doesn’t believe the all-
male ensemble has
held them back.

“The show is about
entertainment, not
about who it skews
to,” he says.

Allen is reluctant to
pinpoint the elements
that make “Show-
gram” successful. “I
don’t analyze the
show,” he says. “Basi-
cally what entertains
us is what entertains
our listeners
We're just regular
guys doing our thing.

“We have fun on
the air every day.
People hear you having a good time,
and, even if stuff’s going on that’s not
necessarily funny, it sounds like fun
and that puts people in a good frame
of mind.”

One “Showgram” highlight was the
two broadeasts from the Ed Sullivan
Theater on Broadway over the last
two years. The station books the the-
ater when its regular tenant, David
Letterman, is on vacation, bringing in
top-level entertainers and its own
studio audience. Plans are already in
the works to do it again next year.

Allen enjoys much more autonomy
than most air personalities and claims
he hasn't gone over an air check with
a PD in 15 years. “I [prefer not] to
work in an environment where it has
to be micromanaged,” he says. “I
can’'t work when I have somebody
looking over my shoulder and threat-
ening me.”

Another thing that makes Allen
different from most people in this
business is that he’s not a fan of ra-
dio—or even music. He drives to
work in silence and never listens to
radio at any other time, not even to
check out the competition. Neverthe-
less, he still enjoys what he does for
a living. “When this job ceases to
amuse me,” he says, “that’s when I'll
qui ‘U

PHYLLIS STARK
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debut can be nerve-wracking. Some turn to

ine, others retreat. Shannon Hoon of Blind

Melon found a '64 Ford Galaxie. The band’s aptly

named single, “Galaxie,” debuts at No. 25 on the
Modern Rock Tracks chart.

“P'm an old-car fanatie,” says Hoon, calling from his
home in Lafayette, Ind. “It was a Matchbox fetish that
turned real. But I don't smash my new cars the way I did
with Hot Wheels. I have seven {cars] now. I just love them;
they’re like old pieces of time. The gadgets and the dash-
boards, and everything is so inefficient. They're so gaudy
and big and you can get your whole block in your car.

“I have an old farmer who lets me store them in his
barn, and I just bring them in town, fuel them up, lube
them up, bring them right back out there, and enjoy the

Billboard,,

R\I:]"CORDING THE FOLLOW-UP to a smash

little life I have in the drive from the farm into town.”
It was a white, 64 Ford Galaxie (69,000 miles; $2,000),

picked up while recording Blind Melon’s new record,

“Soup,” in New Orleans, that was immortalized in song.
“{The car] was just my escape, my comfort zone from a

“Were we just
lucky or do we
really know how
to put together
a record?™

—Blind Melon, |

lot of places that I found myself during my stay down there.
I think a lot of people probably think that [in the song] I'm
talking about the galaxies, as in the universe. And I've

FOR WEEK ENDING AUGUST 12, 1995 Billboard.
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always liked the idea of wordplay and ambiguously writing
about something so simple and making it sound so far out.”
Hoon bought the old Ford, as well as lots of other
local odds and ends, in search of “anything that I could
get that carried the vibe of New Orleans. That was a
testing time, I think, for all of us in a lot of ways. Making
the new record and trying to alleviate the pressure of
following up the first record, which surprised us. And 1
think that being in an environment where your willpow-
er is definitely tested—some night prevailing, some
nights not—you were posed with a lot of different ques-
tions and scenarios. We were like, ‘OK, here we go.
Now, were we just lucky, or do we really know how to
put together a record that is a record, as opposed to
making a record with singles on it?” Whatever played a
part in [that experience], I had to take home with me.”

FOR WEEK ENDING AUGUST 12, 1995

™
< ™ v e »| TRACK TITLE ARTIST « o 2| 2. | TRACKTITLE ARTIST
ez 2 ly® ALBUM TITLE (F ANY) LABEL/DISTRIBUTING LABEL 21z a2 ALBUM TITLE (IF ANY) LABEL/DISTRIBUTING LABEL _
* kA ANO. 14 & & * % ANO. Tx x %
4 5 7 AND FOOLS SHINE ON 1 week at No. 1 ¢ BROTHER CANE 1 1 1 g YOU OUGHTA KNOW 4 weeks at No. 1 & ALANIS MORISSETTE
SEEDS VIRGIN JAGGED LITTLE PILL MAVERICK/REPRISE
—_— e —— —
2 3 3 11 | ALL OVER YOU LIVE 2 2 3 5 THIS IS A CALL FOO FIGHTERS
THROWING COPPER RADIOACTIVE/MCA FOO FIGHTERS ROSWELL/CAPITOL
3 1 2 10 | HOLD ME, THRILL ME, KISS ME, KILL ME ® U2 @ 7 2 3 J.A.R. GREEN DAY
“BATMAN FOREVER" SOUNDTRACK ISLAND/ATLANTIC "ANGUS” SOUNDTRACK REPRISE
4 2 1 17 | DECEMBER @ COLLECTIVE SOUL @ 4 9 8 TOM"ORROW @ SILVERCHAIR
COLLECTIVE SQuL ATLANTIC FROGSTOMP EPIC
@ 5 6 10 | ONLY WANNA BE WITH YOU @ HOOTIE & THE BLOWFISH 5 3 2 10 | HOLD ME, THRILL ME, KISS ME, KILL ME ® U2
CRACKED REAR VIEW ATLANTIC “BATMAN FOREVER” SOUNDTRACK ISLAND/ATLANTIC
6 7 7 7 DOWNTOWN @ NEIL YOUNG @ 9 10 8 IN THE BLOOD & BETTER THAN EZRA
MIRROR BALL REPRISE DELUXE ELEKTRA/EEG
7 6 4 12 | MISERY @ SOUL ASYLUM 7 8 8 10 | SAYITAIN'T SO & WEEZER
LET YOUR DIM LIGHT SHINE COLUMBIA WEEZER DGC/GEFFEN
12 14 3 THIS IS A CALL FOO FIGHTERS 8 5 4 14 | MOLLY @ SPONGE
FOO FIGHTERS ROSWELL/CAPITOL ROTTING PINATA WORK
@ 14 15 5 TOMORROW @ SILVERCHAIR 9 6 7 8 | GOT A GIRL @ TRIPPING DAISY
FROGSTOMP EPIC | AM AN ELASTIC FIRECRACKER ISLAND
LITTLE THINGS @ BUSH STUTTER @ ELASTICA
10 8 8 15 SIXTEEN STONE TRAUMA/INTERSCOPE 1 16 6 ELASTICA DGC/GEFFEN
POSSUM KINGDOM @ TOADIES COMEDOWN & BUSH
u 10 12 10 RUBBERNECK INTERSCOPE @ 16 24 4 SIXTEEN STONE TRAUMA/INTERSCOPE
* )
1229 | 9 | 18] S000 BETITER THAN EZRA * % % AIRPOWER k & *
N- S TRAVELER o TIL | HEAR IT FROM YOU @ GIN BLOSSOMS
D] 15 | 13 | 14 | RUN-AROUND BLUES A&M @] z 2| “EMpiRE RECORDS" SOUNDTRACK aspt |
A HIGHER PLACE TOM PETTY CARNIVAL @ NATALIE MERCHANT
17 2 4 WILDFLOWERS WARNER BROS. 13 12 13 9 TIGERLILY ELEKTRA/EEG
IMMORTALITY PEARL JAM STARS & HUM
@ 16 16 b VITALOGY EPIC 14 13 1l 111 U preFeR AN ASTRONAUT RCA
MOLLY @ SPONGE ALL OVER YOU LIVE
16 1 1l 1 ROTTING PINATA WORK 15 10 6 15 THROWING COPPER RADIOACTIVE/MCA
17 13 10 17 MORE HUMAN THAN HUMAN & WHITE ZOMBIE 16 1 5 16 DECEMBER @ COLLECTIVE SOUL
ASTRO-CREEP: 2000 GEFFEN COLLECTIVE SOUL ATLANTIC
18 | 2 /] MUDDY JESUS IAN MOORE 17 15 18 8 BETTER THAN NOTHING @ JENNIFER TRYNIN
MODERNDAY FOLKLORE CAPRICORN COCKAMAMIE SQUINT/WARNER BROS.
1 .m ANTS MARCHING @ DAVE MATTHEWS BAND
F6U, GURHTA K*N:w* AIRPOWER;*AL*AN*IS MORISSETTE 20 5 7 UNDER THE TABLE AND DREAMING RCA
29 | — 2 d WYNONA'S BIG BROWN BEAVER @ PRIMUS
JAGGEDLITTLE PILL AR CREE RIS 19 | 18 | 14 | 10 | 7, ¢S From THE PUNCHBOWL INTERSCOPE
| DON'T KNOW ANYTHING @ MAD SEASON HEY MAN, NICE SHOT & FILTER
2l 32 3 ABOVE COLUMBIA 20 19 12 16 SHORT BUS REPRISE
TIL | HEAR IT FROM YOU @ GIN BLOSSOMS SMASH IT UP OFFSPRING
@ NEW) ! “EMPIRE RECORDS" SOUNDTRACK AGM 21 7 7 9 “BATMAN FOREVER" SOUNDTRACK ATLANTIC
@ % | 37 3 IN THE BLOOD @ BETTER THAN EZRA 22 | 23 23 7 ONLY WANNA BE WITH YOU @ HOOTIE & THE BLOWFISH
DELUXE ELEKTRA/EEG CRACKED REAR VIEW ATLANTIC
HEY MAN NICE SHOT @ FILTER MORE HUMAN THAN HUMAN & WHITE ZOMBIE
3 19 B 4 | Shorreus REPRISE B2 2 17 ASTRO-CREEP: 2000 GEFFEN
WYNONA'S BIG BROWN BEAVER @ PRIMUS WHITE, DISCUSSION @ LIVE
23 | 31 | 8 | 13Fs FROM THE PUNCHBOWL INTERSCOPE B |35 | 3 1 irowinG coprer RADIOACTIVE/MCA
JAR. GREEN DAY GALAXIE @ BLIND MELON
@ NEW ’ ! "“ANGUS" SOUNDTRACK REPRISE @ NEW ’ 1 SOUP CAPITOL
COMEDOWN @ BUSH WEIRD-OUT @ DANDELION
NEW ) 1 SIXTEEN STONE TRAUMA/INTERSCOPE 30 . 2 DYSLEXICON RUFFHOUSE/COLUMBIA
— NOT ENOUGH ¢ VAN HALEN RUN-AROUND ® BLUES TRAVELER
38 2 | suance WARNER BROS. @ % | % | FOUR ; M
STARS & HUM GOOD @ BETTER THAN EZRA
il 3 | You prerer an astRoNaUT RCA BB )20 | W e ELEKTRA/EEG
SHE GREEN DAY LITTLE THINGS & BUSH
2 2 2 13 DOOKIE REPRISE 3 2 19 19 SIXTEEN STONE TRAUMA/INTERSCOPE
o WHITE, DISCUSSION & LIVE AWAKE ETTERS TO CLEO
4 2 THROWING COPPER RADIOACTIVE/MCA 38 - 2 WHOLESALE MEATS AND FISH S 0 GIANT
WISER TIME @ THE BLACK CROWES MISERY @ SOUL ASYLUM
3 a7 19 15 AMORICA AMERICAN/REPRISE 3 z 15 13 LET YOUR DIM LIGHT SHINE COLUMBIA
@ 36 35 4 ANTS MARCHING & DAVE MATTHEWS BAND 32 3] 30 5 | DON'T WANT TO GROW UP & THE RAMONES
UNDER THE TABLE AND DREAMING RCA ADIOS AMIGOS RADIOACTIVE/MCA
| WALKED WANDERLUST IMMORTALITY PEARL JAM
B | 28|30 | T RCA OIEREAR: VITALOGY EPIC
1 GOT A GIRL @ TRIPPING DAISY VOW & GARBAGE
U 3 39 3 | AM AN ELASTIC FIRECRACKER ISLAND 34 28 2 9 GARBAGE ALMO SOUNDS/GEFFEN
RIVER OF DECEIT ® MAD SEASON CONNECTION ® ELASTICA
% 4 5 2 ABOVE COLUMBIA 3 3 3 % ELASTICA DGC/GEFFEN
STRANGE CURRENCIES ¢ REM. WAKE ME & RUSTY
3 | 17 13 MONSTER WARNER BROS. ¥ ] — 2 FLUKE HANDSOME BOY/TAG/ATLANTIC
WHAT WOULD YOU SAY & DAVE MATTHEWS BAND CRUSH WITH EYELINER & REM.
31 B |2 UNDER THE TABLE AND DREAMING RCA @ NEWD ! MONSTER WARNER BROS.
p— FLAT TOP GOO GOO DOLLS KISS FROM A ROSE * L |
38 | 39 2 A BOY NAMED GOO METAL BLADE/WARNER BROS. NEW ) ! SEAL m/smE/WARNERSBEf)\s.
CRUSH WITH EVELINER & REM. WE'RE THE SAME * HEW SWEET
NEW) 1 MONSTER WARNER BROS. NEWD 1 100% FUN MATT 200
~ BETTER THAN NOTHING @ JENNIFER TRYNIN NAME
RE-ENTRY 2 COCKAMAMIE SQUINT/WARNER BROS. NEW ) 1 A BOY NAMED GOO METAL g&l?g?v?rgﬂ%%%ss.
—— s, et

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 107 album rock stations and 59 modern rock stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections.

O moneerr

Week of July 23, 1995

@ Scream / Michael Jackson
@ Carnival / Cardigans,
@ Shy Guy/ Diana King
@ Scatman / Scatman John
® Army 0f Me / Bjork
® What's All This About / Linda Lewis
@ Rough ‘N’ Smooth / C. J. Lewis
® You Oughta Know / Alanis Morissette
Misery / Soul Asylum
@D This Ain't A Love Song / Bon Jovi
Q_D Jem/?arles & Edd—ie_
@ Colors Of The Wind / Vanessa Williams
@ Hyperbeat / Dulfer
@ Got To Keep Moving / Think Twice
® Waterfalls / TLC
@ 1 Can Love You Like That/ Alt 4 One
@ In The Summertime / Shaggy
@ Hold Me, Thrill Me, Kiss Me, Kill Me / U 2
@ Life {Standin’ On This World) / Ice
@ Adiemus / Adiemus
6 Too M-any Fishl—
Frankie Knuckles Featuring Adeva
@ This Is A Call / Foo Fighters
@ Moonlight Serenade / Chicago
@ Downtown / Neil Young
@ Marta’s Song / Deep Forest
@ | Know / Dionne Farris
@ A Whiter Shade Of Pale / Annie Lennox
@ These Are The Best Days Of Your Life /
Martine Girault
@ Make It With You / Carroll Thompson
@) My Love Is For Real / Paula Abdul

@ Back On The Road / Joan Armatrading

& You Can Cry On My Shoulder / Ali Campbelt
@ 1 want You / Rosie Gaines

@ Lovin’ You / Suburban Soul

@ Love Enuff / Soul 2 Soul

& Anokorononatsuni Bokuraha / Hooper

&) Every Day / Incognito

& KANSHA Shite{wah Wah Version}/ Smap
@ Leave Virginia Alone / Rod Stewart

@3 Only Words / The Federation

Somebody's Crying / Chris Isaak

@ Too Late To Be Good / Tuesday Girls

@ So In Love With You /U. N. V.

@ Beautiful One / Bill Cantos

@ Get Up And Dance / Freedom

@ Anatadakewo / Southern All Stars

@ Don't Take It Personal {Just One 0f Dem
Oays) / Monica

@ Avrittakeno Ai / Theatre Brook

@ Namidaga Kirari / Spitz

& Can't Cry Anymore / Sheryl Crow

Selections can be heard on
“Pioneer Tokio Hot 100"

every Sunday 1 PM-5 PM on
FM JAPAN / 81.3 FM in TOKYO

(O Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain 800 detections {Album Rock) or 700 detections (Modern Rock) for the first time 4 Videoclip availability. © 1995, Billboard/BPt Communications

81.3FM |-WAVE
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HOT 100 A-Z
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- TITLE (Publisher — Licensing Org.) Sheet Music Dist. .
37 ANY MAN OF MINE/WHOSE BED HAVE YOUR BOOTS
BEEN UNDER? (Loon Echo, BMi/Zomba, ASCAP} WBM
40 AS | LAY ME DOWN (Night Rainbow. ASCAP/Broken e
= Plate, ASCAP) HL
Compiled from a national sample of airpiay supplied by Broadcast Data Systems’ Radio Track service. 70 BABY BABY (Royx-SRO, GEMA) . ) . ; ) .
318 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impres- 63 BACK FOR GOOD (EMI Virgin, ASCAP) ﬁﬁ,’:ﬁgfﬂfffn'?maszfé'?ga'séﬂ%ps'ia‘ﬁ F:SCS {point of sale) equipped Sétalllggrgisn?;?gs pocktets whichlrepor
sions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data 42 BEST FRIEND (Human Rhythm, BMI) Ohy 3 } SoundScan®
is used in the Hot 100 Singles chart. 72 BIG YELLOW TAXI (Siquomb, BMI) WBM i
1= =12 51 THE BOMB! (THESE SOUNDS FALL INTO MY MIND) == 1= = & |2
& g 3 & g & (K-Dope/Northcott, BMI/Johnnick, BMI) g g & E ; 8
@ @ . o
z : é TITLE z o g Tme 4 :gg;z/a&:gglg;sEHiUMMERnME (LivingSting; 2|5 é TITLE 202 |8 mme
I X g I
E| 3| 2] armist (LABEL/DISTRIBUTING LABEL) £ | 3| = | ARTIST (LABEUDISTRIBUTING LABEL) 32 BROWN SUGAR (Ah-choo, ASCAP/12:00 AM, ASCAP/ T3tz ARTIST (LAB&/DISTRIBUTING LABEL)— T | 3| 2 | ARTIST (LABEUDISTRIBUTING LABEL)
IGOTSONIT PolyGram Int'l, ASCAP/Jazz Merchant, ASCAP) HL BEST FRIEND
* & NO.1T & * 83| 6 | \uniz ®oo TRVED) 38 CAN'T CRY ANYMORE (Warner-Tamerlane, BMI/OId * % NO.1 % 3837 | 11| granoy arianmio
KISS FROM A ROSE LIGHTNING CRASHES Crow, BMI/ignorant, ASCAP) WBM 111 |10! WATERFALLS FREAK ME BABY
(D 3 | 7 s SeRcETTAMREWB) 1 wh at No. 1 39135 | 28 | [UE (RADIOACTIVEIMCA) S8 CAN'T YOU SEE (FROM NEW JERSEY DRIVE) (Evelle, TLC (LAFACE/ARISTA) 3whsatho. 13 |39 | 38 | 15 | 5™\ 0T (€pic STREET/EPIC)
I'LL BE THERE FOR YOU ASCAP/WB, ASCAP/South Of Soul, ASCAP/12 AM. BOOMBASTIC/IN THE SUMMERTIME
2 | [ e e YL e 52| ua|[BEOMORROWA, ASCAP/Janice Combs, BMI/EMI Blackwood, BMI/Late 2|3 12| SO R HE 0142 7 | GEOR vhan £zra ELekTRNEED
Hours, ASCAP/PolyGram Int'l, ASCAP) HL/WBM
WATERFALLS . ; ) ONE MORE CHANCE/STAY WITH ME v
L B v e ey Il 7 COLORS OF THE WIND (FROM POCAHONTAS) Bk hotoet o oNi ooy A 213 | Bioierow el
(@) 4 | 11| ! CAN LOVE YOU LIKE THAT 42 40| ¢ | THISIS A CALL (Wonderland, BMI/Walt Disney, ASCAP) HL 4 | 4 | 16| DON'T TAKE IT PERSONAL 42| 40| 18 | CRAZY LOVE
ALL-4-ONE (BLITZZ/ATLANTIC) FOO FIGHTERS (CAPITOL) 19 COME AND GET YOUR LOVE (EMI Blackwood, MONICA (ROWDY/ARISTA) BRIAN MCKNIGHT (MERCURY)
RUN-AROUND ALL OVER YOU BMI/Novalene, BMI) HL HE'S MINE YOU HAVE THE RIGHT TO REMAIN SILENT
@ 5|18 BLUES TRAVELER (A&M) 45| 14 LIVE (RADIOACTIVE/MCA)} 99 CONNECTION (EMI, BMI/EMI Blackwood, BMI) HL @ 68 MOKENSTEF (OUTBURS T/RAU/ISLAND) 493 PERFECT STRANGER (CURB)
WATER RUNS DRY FEEL ME FLOW 60 CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros. FREEK'N YOU HAVE YOU EVER REALLY LOVED . . .
662 BOYZ Il MEN (MOTOWN) 467 NAUGHTY BY NATURE (TOMMY BOY) ASCAP/Caledonia Soul, ASCAP) WBM 6519 JODEC! (UPTOWN/MCA) SIEARY BRYAN ADAMS (A&M)
LET HER CRY 26 DECEMBER (Roiand Lentz. BMWamer Chappell, BMI) WBM PLAYER'S ANTHEM MAN NATURE
T | 8 | 18] HOOTIE & THE BLOWFISH (ATLANTIC) 45 (42|36 &?Eﬁgﬁ?&g{.‘s@?wo 93 DIED IN YOUR ARMS (EM| Virgin, BMI) HL 17 3| JUNOR MAF 1A (UNDEAS/BIG BEATIATLANTIC) 538 Hk’mﬁm (SAVEQICK/SIRE/WARNER BROS.)
3 DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS)
HAVE YOU EVER REALLY LOVED . .. . y j KISS FROM A ROSE AN'T Y
8 | 7|18 Brvan DamS (nam) 4719 | S Rermst e S 12] 7 | SEAC(ZTUSIREMARNER 8R0S ) 46 | 4019 | O T R NoToRUS 816 (Towy 0V
3 ul , ASCAP/Deep INology,
() 14| 6 | ONLY WANNA BE WITH YOU 47|41 |12 | moLLy ASCAP/Def Jam, ASCAP/LL Cool S, ASCAP) HL/WBM (Tl 11| 7 | COLORS OF THE WIND 47] 41 9 | MY LOVE IS FOR REAL
HOOTIE & THE BLOWFISH (ATLANTIC) g " VANESSA WILLIAMS (H D!
LT SEONGE{IWORK) 18 EVERY LITTLE THING | DO (EM Apr, ASCAP/Soul O Sou, i {HOLLY100D) PAULATABDUL (CAPTIVEMIRGIN]
THE BOMB! (THESE SOUNDS. . .) ASCAP/WB, ASCAP/Evelle, ASCAP/Taking Care Of Business, WHEN YOU SAY NOTHING AT ALL
w9 MONICA (ROWDY/ARISTA) 4913 THE BUCKETHEADS (HENRY STREET/BIG BEAD BMl/Jel/v\yA',sBJams mp/)umpinggeanngwn HL/WBhllI 99| skeelo (SUNSHINE/SCOTTI BROS.) 4843 141 ViSon KRAUSS & UNION STATION (BNA)
COLORS OF THE WIND MADE IN ENGLAND 23 FEEL ME FLOW (Naughty, ASCAP/WB, | CAN LOVE YOU LIKE THAT | WANNA LOVE LIKE THAT
38 VANESSA WILLIAMS (HOLLYWOOD) 491445 ELTON JOHN (ROCKET/ISLAND) ASCAP/Rhinelander, ASCAP) WBM 11019 ALL-4-ONE (BLITZZ/ATLANTIC) 4914511 TONY THOMPSON (GIANT}
{ COULD FALL IN LOVE T OF THA MONT 36 FEELS SO GOOD (So So Def, ASCAP/EMI April, 1GOT 50N IT PULL UP TO THE BUMPER
(3218 6 SELENA (EMI LATINEMI) 50{50| 4 éos;qr_ mucs‘:q HI?RMO’:JY (RUTHLESS) ASCAP/Air Control, ASCAP) HL (12| 21| 10 LUNIZ (NOO TRYBE) (G0 62| 2 | Farea (550 MUSIC)
78 FOE LIFE (Real An Ruff, ASCAP/Gangsta Boogie,
| BELIEVE MAN OF MINE/WHOSE BED HAVE. LETH
13 {10 | 24 | &ESSID UNION OF SOULS (EMI) (BD) 54 | 20 | WHAT WOULD YOU &Y ASCAP/WB, ASCAP) WBM 13113 | 14 | GHANIA TWAIN (MERCURY NASHVILLE) 51| 47| 2 | HE T SR buowrist aranmion
31 FREAK LIKE ME (Hanes, Hill And Valentine,
| KNOW M . " soMEONE TO LOVE FOE LIFE
14|12 [ 29| LiONNE FARRIS COLUMBIA) (32)| 55 | 36 | BETTER MAN | ASCAP/Rubber Band, BMI/PolyGram Intl, BMI) HL 14(14(13 8. FEAT RABvFACE tvas vumissomusicy | | 52 [ 50 9 | FOELIFE  orimy
T AR G R — 66 FREAK ME BABY (Pottsburg, BMIAJjima, ASCAP/Hey e =
PLAYER'S ANTHEM i NO MORE "'I LOVE YOU'S"
15 | 11} 16 | picki FRENCH (CRITIQUE) 59| 4 | [ IRORMAFIA (UNOEAYBIC BEAT/ATLANTIC) . ?:Enioﬁ'inlt))u (EM) Apr, ASCAP/DeSSwing Mob, ASCAP) HL 15| 8 | 10| NAUGHTY BY NATURE (TOMMY B0Y) 53 | 54 | 22 | ANNIE LENNOX (ARISTA)
THIS IS HOW WE DO IT SAY IT AIN'T SO 85 FROGGY STYLE (Taking Care Of Business, BMI) THIS AIN'T A LOVE SONG SHIMMY SHIMMY YA
16 | 15 | 23 | \ONTELL JORDAN (PMP/RALISLAND) 54 51| 7 | ZEEZER (DGC/GEFFEN) 98 GIVE IT 2 YOU (So So Def, ASCAP/EM: April, 16 |15 | 10| gonTiovi (veRcURY) 5495 | 8 | 5UDIRTY BASTARD (ELEKTRA/EEG)
YOU ARE NOT ALONE 1 GOT A GIRL ASCAP/My World, ASCAP) HL SCREAM FROGGY STYLE
D 2| 5 MICHAEL JACKSON (EPIC) 55(53| 4 TRIl?PING BAISY (ISLAND} 54 GLACIERS OF ICE/CRIMINOLOGY (Ramecca, 17] 7| 9 | RICHAEL JACKSON & JANET Jackson epicy | | 39 | 48 | 12 NUTTIN' NYCE (POCKET TOWN/JIVE)
YOU OUGHTA KNOW BMI/Wu-Tang. BMI/Careers-BMG, BMI/Mellow Smoke, YOU USED TO LOVE ME MY UP AND DOWN
191 9 | ALANIS MORISSETTE (MAVERICK/WE) 573 LM?RET%'REOE'ZJRA (ELEKTRAVEEG) BMI/Memory Lane, BMI) HL 23| 7 | FAITH (BAD BOV/ARISTA) 56|57 5 ADYINEHOWARD (MECCA DONEASTWEST/EEG)
33 GOOD (Tentative, BMI)
SOMEONE TO LOVE J FEELS SO GOOD | LIKE
19| 16 | 17| JoNB. FEAT. BABYFACE (Va8 YUMS50MUSIC) 63] 2 | 1NN Wb 16 HAVE YOUAES‘éi';/';E"LLngg:;’ /KA SOMQ;T/N 19 16| 8 | XSCARE (50 SO DEF/COLUMBIAI ST {5119 | k7 KLoSE (KEINELEKTRAVEEG)
b ‘omba, -Man, ew
20 [ 17| 15 | DECEMBER e 65| 3 | STUTTER Line, BMI/Sony, BMI/Screen Gems-EMI, BM) WBM/HL | [20)| 25 | 9 | BROWN SUGAR 58 | 4 | 23 | DEAR MAMA/OLD SCHOOL
COLLECTIVE SOUL (AT“‘g ) D ELASTICA (DGG/GEFFEN) 85  HEAVEN (EMI April, ASCAP/Fiyte Tyme, ASCAP/New DANGELOTEMN 2IRACHINTERSCORE)
EVERY LITTLE THING | DO BEST FRIEND Perspective, ASCAP COME AND GET YOUR LOVE WE MUST BE IN LOVE
2L 20| 16| SouiFor REAL (UPTOWN/MCA) 59136 |9 BRASNDY (ATLANTIC) 10 HE'SD e,;,',:z (Al Imt,) ASCAP/Mo Ken, ASCAP/Hami (@D 24| 8 REAL MCCOY (ARISTA) 633 PURE SOUL (STEP SUN/INTERSCOPE)
TIL | HEAR IT FROM YOU WALK IN THE SUN Wave, ASCAP/Controversy, ASCAP/WB, ASCAP/Songs Of TOTAL ECLIPSE OF THE HEART DECEMBER
@ 8|2 GIN BLOSSOMS (A&M) 62| 2 BRUCE HORNSBY (RCA) Lastrada, BMI/Saja, BMI/Rubber Band, BM) WBM/HL 2|18\ 17 NICKI FRENCH (CRITIQUE) 60| 8 COLLECTIVE SOUL (ATLANTIC)
SHY GUY 76 HEY MAN, NICE SHOT (Buddy Doiwer, BMB HL EVERY LITTLE THING | DO JEREMY/YELLOW LEDBETTER
23 | 22| 16 | BianaKING (WORK) B[y [N MRHCHING o rcay 25 HOLD ME, THRILL ME. KISS ME, KILL ME (FROM 23 | 19| 14 SoUiL FoR REAL (UPTOWN/MCA) 67| 5 | JEe o P
: BATMAN FOREVER) (PotyGram Int'l, ASCAP) HL
HE'S MINE ETTY " SHY GUY KING TO JERUSALEM
251 7 | MOKENSTEF (OUTBURST/RAL/ISLAND) 67| 3 j’o"; B (YA%'%MMO MUSIC) 50 HUMAN NATURE (W8, ASCAP/Webo Girl, 24120 | 16 | SRNAKING (WORK) 69 |3 #ﬁé\, BYRD (MCA) 2
JAR COMEOWN ASCAP/Stone jam, ASCAP/Frozen Soap, @ SUGAR HILL SO IN LOVE WITH You
25023 4 caken 72| 2 ASCAP/Wizeman, ASCAP/EMI April, ASCAP) HL/WBM 30]5 63|61 8
GREEN DAY (REPRISE) j AZ (EM)) NV b
ONE MORE CHANCE BUSH (TRAUMAINTERSCORE) 27 1 BELIEVE (EMI April, ASCAP/Tosha, ASCAP/Shapiro T R T ST T UNV !M:VERICNK/WARnER BROS.)
YOU USED TO LOVE ME i : M MIND BLOWIN'
26 | 24| 10 | 3 ENOTORIOUS B.1G. (BAD BOVARISTA) 70| 7 | YOU USED TO LOVE 6 'Bg:‘:‘fg‘vi 5&] /I‘.?:EA';)H:# (Ciamand Cuts. BMY 26| 27 8 | (13 (1SLAND/ATLANTIC) 64|56 | 9 | SuooTH (TN.T/IVE
BOOMBASTIC HUMAN NATURE Wondertand, BML/Criterion, ASCAP/Second Wave, ASCAP/Ful I'LL BE THERE../YOU'RE ALL |, LISTEN ME TiC (WOYOI)
@) %0 |3 SHAGGY (VIRGIN) 65 (58| 8 MADONNA (MAVERICK/SIRE/WARNER BROS.) Keet, ASCAP/Friends And Angels, ASCAP) HLABM )z METHOD MAN/M.J. BLIGE (DEF JAWRAL) 6568 4 N1 KAMOZE (EASTWEST/EEGY
HOLD ME, THRILL ME, KISS ME, KILL ME H 57 1 CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass WATER RUNS DRY ONLY WANNA BE WITH YOU
B2 G (ISLAND/ATLANTIC) 66|60} 17 SREEEN DAY (REPRISE) County, ASCAP/Red Cloud, ASCAP) WBM 281215 BOYZ Il MEN (MOTOWN) — | ! | Hoome & THE BLOWFISH (ATLANTIC)
FREAK LIKE ME 21 1GOT S ON IT (Siackola, BMVTrue Scence. ASCAP/Trpe Gol, SOMETHIN' 4 DA HONEYZ HE BOMB! (THESE SOUNDS. .
29| 28 | 26 | .oiNa riowaRD (MEcca DoweastwesTEE) | [BD] — | 3 ls,\gﬁg (SUNSHINE/SCOTTI BROS,) BM/Jay King IV, BMI/Songs OF All Nations, BMIMWames-Tamertane, | 1 | NONTELL JORDAN (PMP/RAL/ISLAND) €D —| 1! IHE BUCKETHE/&DS(HENRV STRE_T/BIG)BEAD
BMI/B/D tisef, ASCAP/Second Decade, BMIY WBMHL
IN THE HOUSE OF STONE AND LIGHT g ‘TIL YOU DO ME RIGHT
30 | 31 {35 | \AaRTIN PAGE (MERCURY) 68| 61|23 E&%‘B?A’;ﬂvmc) 30 g:ﬂ?/(()}:lﬂh(ﬁoxgbihg)l/;[ankly Scarlett, BMI/Insofaras, 35| 6 | AFTER 7 (VIRGIND 6858 27 | BABY Nt
(3D 37| 5 | AS LAY ME DOWN 69 68| 3 | FREEK'N You 95 ILIKE i (| WANNA BE WHERE YOU ARE) (Grand Puba, | | 31 | 28 | 27 | FREAK LIKE ME __| 1 | ON THE DOWN Low
SOPHIE B. HAWKINS (COLUMBIA) JODEC! (UPTOWN/MCA) ASCAP/Def Jam, ASCAP/12 A, BMI/Kakalaka, BMI) ADINA HOWARD (MECCA DON/EASTWEST/EEG) BRIAN MCKNIGHT (MERCURY)
COME AND GET YOUR LOVE WN SUGAR 62 | LIKE (Irving, BMI/Nu Soul, BMI/Short Dolls, BMI) WBM GLACIERS OF ICE/CRIMINOLOGY LIVE
(32| 36 | 12| Reat mccom ARSTA 70 (66| 2 | BROWN SUG a1 FLLBE ""EgRE FOR YOU/YOU'RE ALL | NEED TO _31_29 5 | RaexwoN (LOUD/RC 70165 | 2 | Ghvx (DEF JAWRALISLAND)
CAN'T CRY ANYMORE ROBI-ROB'S BORIQUA ANTHEM GET BY (Careers-BMG, BMI/Wu-Tang, BMI/Ramecca, SO MANY TEARS SURVIVAL OF THE FITTEST
33|34 | 5 | SHervL CROW (ARM) AD) 75| 2 [ SOEhnSIE Fac onr ot 8M1/Jobete, ASCAP) HL/WEM 33 31| 5 | 3oaC (NTERSCOPE) 11|64 | 8 | 3 Ors DEEP (LOUDRCA)
GOOD 65 | LOVE YOU/YOU BRING ME JOY (MCA, ASCAP/Mary RUN-AROUND BIG POPPA/WARNING
34132 | 23 | BETTeR THAN EZRA (ELEKTRAVEEG) (TD — | 14| SICK O MYSELE o) 1. Blige, ASCAP/EMI April, ASCAP/Joel Hailey, 34 | 33 | 13 | BjES TRAVELER (Aem) 72| 70| 30 | 8GN R N o sovmisTay
G ASCAP/Ninth Street, ASCAP/Justin Combs, ASCAP) HL R
THIS AIN'T A LOVE SONG g - MISERY TTON EYE JOE
35|27 | 11| goN Jovi (MERCURY) —1 ?&%ﬁgﬂs,\%%?g 91 TA:EAll-:;‘-C- %lglsp(ﬁAgASTfl‘rl{‘ISggg/A‘grgLWhﬂe, 3532] 7 | 500 AsvLum (coLumein) 13|66 |22 g?[mgx (BATTERY/JIVE)
23, olyGram Int'l,
MISERY 3 SPRINKLE ME OW DEEP IS YOUR
13629 13 | MERwum corumsny —| 1| Y 4 D o TN O AV 36|34 | 8 | RREEIERWD e 4175 | 2 ) B R o LOVE
CARNIVAL SMASH IT UP 86 | SAW YOU DANCING BM/Careers-BMG, BM) HL KEEP THEIR HEADS RINGIN’ GIVE IT 2 YOU
39 | 10| SATALIE MERCHANT (ELEKTRAJEEG) 75 | 71| 7 | GFFSPRING (ATLANTIC) 53 | WANNA B WITH U mgwwame,_ 37136 ] 21| br. ore tPrioRITY 75| %9 | 18| Gaarat is0 50 pEFMORK) _
Q Records with the greatest airplay gains. © 1995 Billboard/BP1 Communications. Tamerlane, BMI) WBM (O Records with the greatest sales gains. © 1995, Billboard/BP| Communications and SoundScan, Inc.
67 | WANNA LOVE LIKE THAT (Ecaf, BMI/Sony,
BMI/Zomba, ASCAP/Donril, ASCAP) HL/WBM
“nT lun HE RHENT AlnplAY 24 I WISH (Orange Bear, BMI) 61 PULL UP TO THE BUMPER (Ackee, ASCAP/Grace 80 SURVIVAL OF THE FITTEST (Careers-BMG, BMI/BMG,
83 JEREMY (Innocent Bystander, ASCAP/PolyGram tat'l, Jones, ASCAP/Ixat, BMI/Island, BMI) HL ASCAP/Juvenile Hell, ASCAP/Albert Johnson, ASCAP) HL
1|11 | HoLp My HaND 14| 20| 17 | HOUSE OF LQVE - ASCAP/Scribing C-Ment, ASCAP) 81 REMEMBER ME THIS WAY (FROM CASPER) 64 TAKE YOUR TIME (DO IT RIGHT) (Avant Garde,
HOOTIE & THE BLOWFISH (ATLANTIC) AMYGRANTWITHIVINCEIGIL(AS 2 KiSS FROM A ROSE (FROM BATMAN FOREVER) (SPZ BV (Warner-Tamerlane, BMI) HL/WBM ASCAP/Sigidi's Song, BMI/Interior, BMI)
211 |6 | ANOTHER NIGHT 15 | 21 | 104| TWO PRINCES 79 LEAVE VIRGINIA ALONE (Gone Gator, ASCAP) WBM 43 ROLL TO ME (PolyGram, ASCAP) HL 14 THIS AIN'T A LOVE SONG (Bon Jovi,
REAL MCCOY (ARISTA} SPIN DOCTORS (EPIC) 15 LET HER CRY (Monica’s Reluctance To Lob, 8 RUN-AROUND (Blues Traveler, BMI/lrving, BMI) WBM ASCAP/Agressive, ASCAP/April, ASCAP/Desmobile,
312 | ¢ | YousorTaee 161 6 | 2 | NoMORE I -1 LOVE You's” ASCAP/EMI April, ASCAP) HL 34 SCREAM/CHILDHOOD (FROM FREE WILLY 2) (EMI ASCAP/PolyGram Int'1, ASCAP) HL
DES'REE (550 MUSIC) ANNIE LENNOX (ARISTA) 69 LET ME BE THE ONE (Hit & Run, ASCAP/Tosha, ASCAP/ April, ASCAP/Flyte Tyme, ASCAP/Mijac, BMI/Warner- 35 THIS IS HOW WE DO IT (Chrysalis, ASCAP/Mo’
Barbasa, ASCAP/Shapim Bemstein & Co., ASCAPY HL/AWBM Tamertane, BMI/Biack Ice, BMI) Swang, ASCAP/Qji's, BMI/Def American, BMI/Warner-
4| 4|5 |TAKEABOW @ rewamnereros) | | 17|14 19 | NTERSTATE LOVE SONG o 88 LISTEN ME TIC (WOYOD) (irving, BMI/Rondor, 75 SHIMMY SHIMMY YA (Wu-Tang, BMI/Ramecca, BMI) Tameclane, BMI/Nomad-Noman, BMI) WBM
ORI BMI/Longitude, BMI) WBM 20 SHY GUY (FROM BAD BOYS) (Diana King, BMI/World 44 TIL YOU DO ME RIGHT (Sony, BMI/Ecaf, BMI/Kmel, BMI) HL
) Y 3] B i m— 18] 15144 | SET READY FOR THIS miaue) 52 MADE IN ENGLAND (Wiliam A Bong, PRS/Hanio, Of Andy, ASCAP/W'NR, ASCAP/Kingsley Gardner 89 TONIGHT IS THE NIGHT (Warner Chappell,
E ST ASCAP/WB, ASCAP) HL Nation Of Soul, BMI/EMI Blackwood, BMI) ASCAP/FMP/Edition Interaudio) WBM
6| 8|14 '™MTHEONLY ON 191836 92 MIND BLOWIN' (Zomba, ASCAP/Fe-Mac, ASCAP/Art 73 SICK OF MYSELF (EMI Blackwood, BMI/Charrn Trap, BMI) HL 12 TOTAL ECLIPSE OF THE HEART (Edward B, Marks,
MELISSA ETHERIDGE (ISLAND) JON SECADAI[SBR/EMI) & Rhythm, ASCAP/Afthythmusic, ASCAP/EMI Apri, 48 SOMETHIN' 4 DA HONEYZ (Mo’ Swang, ASCAP/Oj, BMV/Lost Boys, BMI) HL
71 5 | 33 | COME TO MY WINDOW 20| _ | 18| 100% PURE LOVE ASCAP/Bovina, ASCAP) WBM/HL BMI/Madcastie, BMI) 97  WALKING TO JERUSALEM (Sony Tree, BMIKaty's Ranbow,
MELISSA ETHERIDGE (ISLAND) CRYSTAL WATERS (MERCURY) 28 MISERY (WB, ASCAP/LFR, ACAP) WBM 74 SO IN LOVE WITH YOU (Bil-Man, BMVOne Four Three, BMY BMY/Starstruck Writers Group, ASCAPMark D, ASCAP)
8 | 9 |57 | FOUND ouT ABOUT YoU 21| | 7 | CREEP 94 MISSING (Sony, BMI) Howe Sound, BMAinda’s Boys, BMI) HLWBM 84 WARM SUMMER DAZE (Her She, BMI/Straight Outta
GIN BLOSSOMS (A&M) TLC (LAFACE/ARISTA) 56 MOLLY (SIXTEEN CANDLES) (It Made A Sound. 49 SO MANY TEARS Uoshua’s Dream. BMI/Interscope Daygo, BMI/Irving, ASCAP) WBM
v AROUND BMI/Plunkies, BMI/EMI Virgin, BMI) Pearl, BMI/Warner-Tamerlane, BMI/Grand Imperiat 1  WATERFALLS (Organized Noize, BMI/Stiff Shirt,
§|12]12 S&‘vz" |F{:ENE &5‘%&% 22| 24]3% Ec?f)rT BTAlég &Rusm 59 MY LOVE IS FOR REAL (BMG, ASCAP/Rhett Rhyme, Thug, BMI/Pubhowayalike, BMI/Triboy, ASCAP/Black BMI/Belt Star, ASCAP/ Tizbiz. ASCAP/Pebbitone. ASCAP)
ERIYT R REICT ASCAP/PJA. ASCAP) HL Bull, ASCAP/Jobete, ASCAP) WBM 9 WATER RUNS DRY (Sony, BMI/Ecaf, BMI) HL
10| 10 [ 21 | ALY WANNA DO 2al1] i) PTHEA R T ORATHE 68 MY UP AND DOWN (Chile, ASCAP/Masimum Strength, 45 SOMEBODY'S CRYING (C.Issak, ASCAP) WEM 87 WE MUST BE IN LOVE (Played Like A StepSun,
= ASCAP/Too Slow U Blow, ASCAP/Stankey Chank, ASCAP) 11 SOMEONE TO LOVE (Sony. BMI/Ecaf, BMI) HL ASCAP/Art Of War, ASCAP)
11|13 | 22 | WILD NIGHT 24 (22|44 5 ONE MORE CHANCE/STAY WITH ME (Big Poppa, 55 SPRINKLE ME (Zomba, BMI/E-40, BMI/Suga T, 82 WHEN YOU SAY NOTHING AT ALL (MCA ASCAP/Don Schitz
JOHN MELLENCAMP (MERCURY) ACEIOHBASEXARISTA) ASCAP/Justin, ASCAP/EMI April, ASCAP) HL BMI/Sam & Mike, BMI) WBM ASCAP/Screen Gerrs, ASCAP/Scariet Moon, BM) HLCUM
12 7| 3 | RUN Away 25| 25| 7 | CANDY RAIN 22 ONLY WANNA BE WITH YOU (Monica's Reluctance To 71 STUTTER (EMI, PRS/EMI Blackwood, BMI) HL 77 YOU HAVE THE RIGHT TO REMAIN SILENT (Co-
REAL MCCOY (ARISTA) SOUL FOR REAL (UPTOWN/MCA) Lob, ASCAP/EMI April, ASCAP) HL 39 SUGAR HILL (Tricky Track, BMI) Heart, BMI)
MR, JONES } H 4 on the Hot 100 13 PLAYER'S ANTHEM (Undeas, ASCAP/Clark's True Funk, 90 SUMMERTIME IN THE LBC (Big Nuts, BMI/EMI, 29 YOU USED TO LOVE ME (Chyna Baby, BMVJanice Combs,
13 | 23| 35 | COUNTING CROWS (DGC/GEFFEN) B e BMI/EMI April, ASCAP/Justin, ASCAP/Big Poppa. ASCAP) BMI/Tri World, BMI) BMIVEMI Blackwood. BMUNinth Street Tunnel, BMD HL
84 BILLBOARD AUGUST 12, 1995
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SINGE_ES
SPOTLIGHT.

by Jerry McKenna

HOLY NO. 1 SINGLE, BATMAN! It appears that “Kiss From A Rose” by
Seal (ZTT/Sire/Warner Bros.) is on its way to the top of the Hot 100. As was
the case last week, “Kiss” is once again the biggest point gainer on the chart.
It moves into the No. 2 spot, quickly closing in on “Waterfalls” by TLC
(LaFace/Arista), which has occupied the top spot for the past six weeks. “Kiss”
does capture the top spot on the Hot 100 Airplay chart this week, while “Wa-
terfalls” holds onto No. 1 on the Hot 100 Singles Sales chart. It should be a
close and interesting fight for the top next week.

GREATEST GAINERS: The second-biggest overall point gainer behind
“Kiss From A Rose” is “Player’s Anthem” by Junior M.A.F.L.A. (Undeas/Big
Beat/Atlantic), which moves 29-13. Its huge point gain can be largely attributed
to solid first-week sales on the cassette single. Only maxi-configurations were
previously available. The third-biggest point gainer, moving 30-22, is the winner
of the Greatest Gainer/Airplay award, “Only Wanna Be With You” by Hootie &
the Blowfish (Atlantic). It is already top five at 17 monitored stations, includ-
ing No. 1 at WDCG Raleigh, N.C., and WZNY Augusta, Ga. Next in line in over-
all point gains is “Colors Of The Wind” by Vanessa Williams (Hollywood). It
moves 9-7 on the Hot 100 and could prove to be a challenger for the top spot in
the weeks ahead. Rounding out the top five point gainers, at No. 21, is the win-
ner of the Greatest Gainer/Sales award, “I Got 5 On It” by Luniz (Noo Trybe).
It moves 21-12 on the sales chart, while also picking up No. 1 airplay at KPWR
(Power 106) Los Angeles and KKSS Albuquerque, N.M.

THE HOT SHOT DEBUT at No. 48 is “Somethin’ 4 Da Honeyz” by Montell
Jordan (PMP/RAL/Island). Its high entry is fueled by a No. 29 debut on the
sales chart. The second-highest debut at No. 56 is “Molly (Sixteen Candles)”
by Detroit-based group Sponge (Work). It is No. 1 at KJYK Tueson, Ariz., and
WMRQ Hartford, Conn. Among the other new acts making their first ap-
pearances on the Hot 100 are two hailing from England. At No. 63 is U.K.
megagroup Take That with “Back For Good” (Arista), and at No. 94 is “Miss-
ing” by Everything But The Girl (Atlantic). The Todd Terry remix of “Miss-
ing” has been a big single at both WPOW (Power 96) Miami and WHYT (Y100)
Miami for the last several months. Debuting at No. 95 is “Heaven” by Solo
(Perspective/A&M), the latest discovery from superstar producers Jimmy
Jam and Terry Lewis, and at No. 90 is “Summertime In The LBC” by Long
Beach, Calif., trio Dove Shack (G-Funk/RAL/Island). “Summertime” is
breaking out at KPWR (Power 106) Los Angeles, where it is No. 10.

QUICK CUTS: “Jeremy” by Pearl Jam (Epic) enters the Hot 100 this week
at No. 83, three years after peaking at No. 5 on both the Album Rock Tracks
and Modern Rock Tracks charts. It is one of several Pearl Jam titles recently
released as CD maxi-singles, making them eligible to chart on the Hot 100 for
the first time. The CD single for “Jeremy” also contains the studio version of
“Yellow Ledbetter,” which may be contributing to its sales . .. The No. 5 sin-
gle by the Notorious B.I.G. (Bad Boy/Arista) is now listed as “One More
Chance/Stay With Me” because the title of the song has been changed on the
cassette single.

e
. SINGLES

AEE gl8|3
2|32 LR
2|5 | & | nmeE 2|5 | & | TTE
Z | 3| 2 | ARTIST (LABEUDISTRIBUTING LABEL) T | S| 2 | ARTIST (LABEUDISTRIBUTING LABEL)
1113 SEND ME ON MY WAY 14242 NOT ON YOUR LOVE

RUSTED ROOT (MERCURY) JEFF CARSON {MCG CURB)
2133 KEEPER OF THE FLAME 15|14 | 10 | ALL GLOCKS DOWN

MARTIN PAGE (MERCURY} HEATHER B. (PENDULUM/EMI)
3(—11 BREAKFAST AT TIFFANY'S 16 1 WHY

DEEP BLUE SOMETHING (RAINMAKER) JAMIE WALTERS (ATLANTIC)
4117] 2 NOT ENOUGH 171201 3 GIRL IN MY EYES

VAN HALEN (WARNER BROS.) GIOVANNI {SIRE/WARNER BROS.)
5119] 2 ON THE DOWN LOW 18131 4 FALLIN IN LOVE

BRIAN MCKNIGHT {MERCURY) LA BOUCHE (LOGIC/RCA)
6(212 LIVE!!! 19 1 PARTY ALL NIGHT

ONYX (DEF JAM/RAUISLANQ) JEFF FOXWORTHY (WARNER BROS.)
11718 IMMORTALITY 20— 1 WHATZ UP, WHATZ UP

PEARL JAM (EPIC) PLAYA PONCHO (SO SO DEF/COLUMBIA)
893 HERE FOR YOU nl—|1 DON'T EVER -TOUCH ME (AGAIN)

FIREHOUSE (EPIC) DIONNE FARRIS (COLUMBIA)
9 12| 4 ROUND & ROUND 22| — 1|1 1,2 PASS IT

TWINZ (G FUNK/RAL/ISLAND) THE D&D PROJECT (ARISTA STREET/ARISTA)
10| 8 | 5 | DAUGHTER/YELLOW LEDBETTER 23| 25| 5 | DissIDENT

PEARL JAM (EPIC) PEARL JAM (EPIC)
Hl—1|1 SCATMAN (SKI-BA-BOP-BA-DOP-BOP) 24 —|1 RELAX

SCATMAN JOHN (RCA) CRYSTAL WATERS (MERCURY)
121161 3 NEVER GONNA LET YOU GO 2512212 HEAD LIKE A HOLE

TINA MOORE (STREET LIFE/SCOTTI BROS.) NINE INCH NAILS (NOTHING/TVT/INTERSCOPE}
1|7 E?EE#&”&(%/&\!%?STA) Bubbling Under lists the top 25 singles under No. 100

which have not yet charted.

GERMAN RETAIL SEES GROWTH SPURT

(Continued from page 1)

Michael Jackson, and Pink Floyd and
such top-selling domestic acts as
Marius Mueller-Westernhagen.

However, the burden of two years
of added taxation has taken its toll on
the German retail sector, which, until
June, had experienced flat sales this
year.

German trade federation BPW will
not publish official figures for the
first half of 1995 for another few
weeks. But sources say that approxi-
mately 113 million units have been
sold so far this year, representing
45% of the total unit sales for 1994.
CD singles appear to lead the pack.

Yet researchers working for BPW
expect the German music market to
increase in value only 2.8% in 1995,
0.5% more than the German inflation
rate.

The world’s third-largest record
market is suffering from the taxes im-
posed to cover the costs of reunifica-
tion. In 1993, a 10% surcharge was
placed on top of existing taxes to fi-
nance development work in the five
new states formed after the fall of
Communism in 1989. As a result, the
German people are finding little dis-
posable income, and the German re-
tail sector is facing lackluster con-
sumption.

Further, consumers will have to
deal with another 20% tax increase
that will go into effect in January
1996.

The situation is particularly acute
in the five new states created by the
former German Democratic Repub-
lic. Although 16 million people live in
eastern Germany (20% of the total
population), that region accounts for
only 10% of the total German record-

market sales of 4.3 billion marks ($5.5°

billion).

RETAILERS PLEASED WITH SALES

Despite the slow first half, retailers
and wholesalers say they are satisfied
with sales.

Konrad Pils, buyer for the whole-
saler Demmel in Ismaning, Bavaria,
says, “We are very pleased with our
performance, although we have no-
ticed a slight drop in sales since the
beginning of the second half of the
year. This is doubtless due to the fact
that a lot of people are on vacation in
the summer.”

Wolfgang Scheerer, product buyer
for the retail cooperative Interfunk in
Ditzingen, Baden-Wiirtemburt, says,
“The general weakness in consumer
activity is due to the weather, with
people preferring to spend their mon-
ey on vacations rather than CDs.” He
says sales have been up so far this
year.

According to Thomas Gerting of
L+P Schallplatten in Berlin, CD sin-
gles play a key role in the market.
“The CD single accounts for a large
proportion of total sales,” he says.
“For young people in particular,
there is a major difference between
paying $10 for a single and between
$25 and $26.50 for an album.”

Much of this demand has been
fueled by the rush of dance/pop sin-
gles by domestic acts.

According to market researchers
at some record companies, the sales
value of dance repertoire has grown
at double-digit rates and now ac-
counts for more than 10% of total
record sales.

Singles by national acts accounted
for 38% of sales in 1994; in the first
half of 1995, that figure was 43%. Last
year, 23.5% of album sales were for
those by national artists; so far in the
first half, that figure was approxi-

mately 23%, according to trade publi-
cation Der Musikmarkt.

Anja Russo, purchase chief for re-
tailer Tiemann in Wilhelmshaven,
says, “There is great demand for na-
tional dance titles. However, most
young people are unaware of the fact
that these are national acts. If the
group doesn’t sing in German, the
teenies do not consider them to be
Germans.”

A MAJOR MARKET FORCE

WEA artist Westernhagen has
been a major market force, with his
album “Affentheater” selling more
than 1.7 million units since its release
in September 1994. His tour was at-
tended by more than 850,000 people.

Retail chain Saturn, based in
Cologne, was satisfied with WEA’s
joint marketing campaign for West-
ernhagen, which, says company buy-
er Addi Schneider, “met with great
response.”

According to the labels, other acts
to have top-selling German-produced
albums in the first six months of 1995
include Pur, whose ‘‘Seiltaenzer-
traum” (Intercord) sold 1.4 million
copies; Schwester S, whose “S Ist
Soweit” (MCA) sold 120,000 units;
Die Doofen, whose “Lieder, Die Die
Welt Nicht Braucht” (Sing Sing) sold
730,000 units; and H-Blockx, whose
“Time To Move” (Hansa) sold 170,000
units.

Several national acts have
spawned hot singles on Der Musik-
markt’s chart in the first half of 1995,
including Sin With Sebastian, whose
“Shut Up And Sleep With Me” (Sing
Sing) has sold more than 250,000
units; Dune, whose ‘“Hardcore
Vibes”’ (Motor) has sold 400,000
units; and dance act Scooter (edel),
whose three singles have sold more
than 1.5 million units, according to
the labels.

Several German-language singles
made the top 10 in the first half of
1995: Die Doofen with “Mief!” (Sing
Sing); Das Modul with “Computer-
liebe” (Motor); XXL Featuring “Cool
Man” Steiner with “It’s Cool Man”
(ZYX); Die Prinzen with “Du Musst
Ein Schwein Sein” (Ariola); and
Schwester S with “Ja Klar” (MCA).

Other successful sellers were dance
titles, such as Scatman John with
“Seatman” (RCA), Mark 'Oh with
“Tears Don’t Lie” (Motor), La
Bouche with “Be My Lover” (Ariola),
E-Rotic with “Fred Come To Bed”
(Intercord), and Das Modul with
“Computerliebe” (Motor).

The level of success by national
acts in the singles charts prevented
Michael Jackson’s “Scream” from
making it into the top five.

Lario Teklic, purchaser at Virgin
Megastore in Frankfurt, says the
most interesting entry in 1995 has
been Jam & Spoon’s album “Hands
On Yello” and the single “You Gotta

Say Yes To Another Excess—Great
Mission” (Motor). The single has sold
100,000 units, with the album peaking
at No. 24 on the chart.

MUSIC VIDEOS BOOST SALES

Retailers attribute the continuing
advances made by German repertoire
to music videos. Retailers have no-
ticed increased sales of German-pro-
duced releases that have had active
promotion on MTV. This is also true
of releases on the three new music
channels, VIVA, VIVA 2, and VH-1.

Frank Hankel of the Schallplatte
Rambur store in Garmisch-
Partenkirchen, says, “When interest-
ing videos are shown on TV, it has a
great effect. We immediately register
an increase in our sales.” ’

However, some retailers see TV ex-
posure as a double-edged sword, par-
ticularly when it comes to interna-
tional artists. Says Stefan Abel of
retailer Music-Service in Uetersen,
“Problems arise when people ask for
songs that are being played by MTV
but are either not yet available or not
available at all in Germany.”

BON JOVI, JACKSON LEAD

Werner Nuernberger of Werner’s
Disco Shop in Gronau says he sells
60% international product and 40%
domestic.

Bon Jovi, Jackson, and Pink Floyd
are leading the international album
sales in Germany this year.

The Bon Jovi tour was sold out. The
album “These Days,” released here
June 19, has been certified platinum,
with sales of 500,000 units in Ger-
many, and has held the No. 1 spot on
the album chart in recent weeks. The
title remains ahead of the two-record
Jackson set, “HIStory” (Sony Music),
which has sold more than 400,000
units.

“Pulse” by Pink Floyd (EMI) also
has racked up sales of 400,000 units to
date.

Lario Teklic, purchaser at Virgin
Megastore in Frankfurt, says the top-
selling albums at the store in the first
half of 1995 were “Smash,” Offspring
(Semaphore); “Dookie,” Green Day
(Warner); “No Need To Argue,” the
Cranberries (Mercury); “Songs Of
Sanctuary,” Adiemus (EMI Electro-
la); “Medusa,” Annie Lennox (RCA);
and “Voodoo Lounge,” the Rolling
Stones (Virgin).

Irish act the Kelly Family has be-
come a phenomenon, attracting any-
where from 10,000-60,000 people to
its concerts, with hundreds of
teenagers following the group to all of
its concerts.

Its album, “Over The Hump,” on its
Kel-Life label, distributed through
edel, has spent 18 weeks in the top
five in Germany and has sold 1.86 mil-
lion copies. The album has sold
120,000 units in Austria and 140,000
in Switzerland.
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PARKS, WILSON’S WB ‘CRATE’ FINISHES 30-YEAR WAIT

(Continued from page 1)

air a new interview with Wilson, as well
as a never-broadcast meeting of Wilson
and McCartney.

“It’s a meeting of two masters of mu-
sic,” says “Oobu Joobu” producer Eddy
Pumer. “Brian does a rough scat of
‘Hey Jude’ at the piano with Paul. It
was totally impromptu, and it was rough
around the edges, but it was brilliant.”

The title track of “Orange Crate Art”
will likely be the first single and will be
serviced to triple-A radio, according to
Jeff Gold, Warner Bros. executive
VP/GM.

Although no specific U.S. or interna-
tional marketing plan had been pre-
pared at press time, the project will
likely benefit from a cluster of new pro-
jects due in the coming weeks.

A documentary on Wilson, “I Just
Wasn't Made For These Times,” will
begin airing on the Disney Channel
Aug. 27. The soundtrack from the spe-
cial, which contains new versions of 10
classic Wilson songs, will be released
Aug. 15 on Karambolage/MCA (Bill-
board, Aug. 5).

In addition, Capitol plans to issue a
“Smile” boxed set later this year (Bill-
board, Feb. 4).

Despite the high interest from those
familiar with the legacy of the Beach
Boys, some retailers point out that
there is no guarantee that a new gener-
ation of music buyers will be attracted
to “Orange Crate Art.”

“I don’t know if there is still a lot of
instantaneous demand for a record like
this,” says Jeff Abrams, VP/GM of 218-
store, Eden Prairie, Minn.-based Best
Buy. “It’s not a sure thing. Die-hard
Beach Boys fans who happen to know
the history of Wilson and Parks will
probably have genuine interest. How-
ever, the average music purchaser may
not be aware of the historical factor of
this record.”

Bobbie Hall, music buyer for the Los
Angeles Virgin Megastore, says that
the album may benefit from the public-
ity Wilson is receiving from the docu-
mentary and its soundtrack.

Wilson says he isn’t concerned about
conquering a new generation of record

buyers. “I don't care if it doesn’t sell at
all, we had fun doing it,” he says.

“When I was younger, I was always
running around and saying, ‘I've got to
get a top 10 record. Or, I've got to meet
[Phil] Spector. It was the whole youth
thing. It worked for a while, then I got
myself into trouble. I was living it up. I
spent 10 years trying to get myself
back in shape. I'm not as impulsive now
as [ once was. [ don’t have that feeling
of, ‘Oh, man! We’re gonna make a great
record today.’ That’s absent. That’s
gone and has been replaced by some of
the overall responsibilities of just hold-
ing on.”

Wilson says that he is baffled by the
attention “Smile” continues to receive.

“Maybe it is because there were a lot
of drugs involved at the time,” says Wil-
son. “Things are so different now. The
new material just kicks the shit out of
‘Smile.””

Parks calls the “Smile” sessions a
“failure.”

“We didn’t complete it, and I have
not had a sense of fulfillment about it

Collaborators Dissect Their ‘Orange’
Track-By-Track Description Of Forthcoming Set

Herve is a track-by-track breakdown
of the forthcoming Brian Wilson/Van
Dyke Parks album, “Orange Crate
Art,” due Oct. 24 on Warner Bros.
Records:

* “Orange Crate Art’’: The first
track to be recorded for the album, this
uptempo opener prompted Warner
Bros. president Lenny Waronker to
green-light an entire album of Wil-
son/Parks collaborations.

Waronker says a tape of the song sat
on his desk for a few weeks before he
realized what it was. “When I finally
played it ... It was clear that they had
to do more together. They had to do a
full album.”

The song “could have been written in
1900 or 1995,” Waronker adds. “It is
timeless.” Wilson says, “It reminded
me of the old Beach Boys vocals. I was
shocked to see that I was still able to
sing with sensitivity.”

* “Sail Away’’: “This song was
made for my voice,” says Wilson. “I
didn’t have to try too hard to sing it.”

The title was inspired by Randy
Newman’s 1972 song of the same
name. “I just wanted to tip my hat to
Randy,” says Parks. “I love his work.
It’s fair to say that I stole his title.”

Parks says that the song was further
influenced by his previous work with
musicians who perform calypso and
West Indian music, including Robert
Odin Greenidge on steel drums and
Darryl Francis “Chili” Charles on per-
cussion.

The song, the second to be recorded
for the album, has a “wonderful spirit”
to it, Waronker says.

* “Hobo Heart”: “I get sentimental
feelings when I hear this,” says Wilson.

The sweeping introduction has a
“yocal throwaway” that directly bor-
rows from the style of Harry Nilsson,
according to Parks.

“There are also a couple of drum
shots that remind me of Dennis Wil-
son,” says Parks,

* “Wings Of A Dove”: “Los Ange-
les was in the middle of one of the
longest rain spells in a long time,” says
Parks of the soaring, spiritual pop
song. “It had been raining for days, and
we all had become slightly frightened.
It reminded me of the story of Noah
and his ark. A dove landed on his ship

with an olive branch in its mouth. Noah
knew that God would spare him. I
thought that this was a good story to
put into a song.”

* “Palm Tree And Moon’’: The
dramatic melodies and multilayered
harmonies on this complex track posed
a bit of a vocal challenge for Wilson. “It
was a little too intricate,” he says. The
song “brought back some far-out feel-
ings for me.”

* “Summer In Monterey”: “This is
the most straight-
forward song on
the album,” says
Wilson, adding that
it may eventually
be released as a sin-
gle. “It could go far
up the charts.”

Parks envisions
the song as a
“broadside attack
on [noted producer] Terry Melcher.
He has done productions with the
Beach Boys in Monterey [Calif.], but I
wanted him to know that Brian is still
just as interested in Monterey as any-
one else. We are still interested in that
territory.”

* “San Francisco’’: Wilson’s fa-
vorite track on the album. He credits
Park’s strong arrangement skills for
making it work. “He stretched my vo-
cals about as far as they could go,” says
Wilson. “Nobody can make a better
arrangement than Van Dyke.”

The inspiration for the track came
from an oil painting of a stagecoach
that depicted miners on a bountiful re-
turn trip from gold-rush country, ac-
cording to Parks.

* “Hold Back Time”: “It’s a very
romantic song,” says Wilson. “It con-
tains one of my favorite lines: ‘We're in
each other’s arms, so, we'll hold back
time.”

Parks penned the song after hearing
the sound of a distant train in the still of
the night in Glendale, Calif. “It seemed
so far away to me at the time, yet so
close,” he says. “Though it was proba-
bly three miles away, I could hear it
clearly. Trains are very evocative sym-
bols of American progress.”

The sound of a train on the track is
reminiscent of the Beach Boys classic
1966 album, “Pet Sounds.”

* “My Jeanine’’: The harmony-

WARONKER

heavy song was inspired by the Lever-
ing Orchard in Orchard Gap, Va., ac-
cording to Parks.

“It’s an old apple orchard that still
produces apples to this day,” he says.
“My parents lived around there for a
long time, and I loved it as a child.”

The song was the third to be record-
ed for the album, and it contains Wil-
son’s favorite harmony on the disc.

* “Movies Is Magic.”’ Initially,
Parks says he was hesitant about in-
cluding this nostalgic track on the al-
bum. However, Waronker convinced
him it was worth keeping.

“It celebrates the life and death of
drive-in theaters,” says Parks.

Parks says that the a cappella end-
ing of the song was inspired by a
recording he heard of Wilson singing
“Auld Lang Syne.”

“Itis a very positive song,” says Wil-
son. “It’s a great way to bring the spir-
its up.”

* “This Town Goes Down At Sun-
set”: This 20-year-old song was writ-
ten by Michael Hazelwood. When
Parks discovered it, he was immediate-
ly inspired to include it on the album.

Hidden on the track is another
homage to “Pet Sounds.” Parks
recorded the barking of his dog,
Clementine, and subtly inserted it into
the instrumental lead of the track.
Many Beach Boys enthusiasts will re-
call that Wilson recorded the barking
of his dogs, Banana and Louie, for the
end of “Caroline, No” for the aptly ti-
tled “Pet Sounds.”

“It’s nice to have a Scottish terrier
immortalized on a popular music
record,” says Parks.

Parks brought in high trumpets that
recall those used in Johnny Cash’s
“Ring Of Fire” for part of the orches-
tration.

Wilson admits that he isn’t overly
enthusiastic about the song. “That is
the only song on the album that I don’t
like,” says Wilson, who declined to of-
fer further explanation.

* “Lullaby”: A moving interpreta-
tion of George Gershwin’s 1963 instru-
mental closes the album. “It was a re-
jected work of his that was discovered
in 1965. I've always had an instrumen-
tal on each record that I do,” says
Parks. “It was my prerogative as pro-
ducer to include it.”

over the past 30 years,” he says. “I've
lived with only the negative aspects of
it. Both Brian and I have lived with the
discomfort of having conceived this fail-
ure together.”

Yet, Parks says “Orange Crate Art”
has given the pair the opportunity to fi-
nally see a collaboration through to
completion.

“I knew that this might be my last
opportunity at Warner Bros. to proper-
ly honor Brian in a project, because of
the changing of the guard there,” Parks
says.

Over the past three years, both musi-
cians worked sporadically on the album
between other commitments.

“There was a high amount of specu-
lation and skepticism about whether or
not we would complete this record,”
says Parks. “There was only one believ-
er, and that was [Warner Bros.
Records Inc. president] Lenny
Waronker. His faith helped us get
through the insult of skepticism.”

Parks says that the first sessions
with Wilson went relatively easily. “We
did five double-voice vocals with Brian
singing the lead and harmonies in only
2'/2 hours.”

Still, the rekindling of the creative
juices did not come without effort, ac-
cording to Wilson.

“I would have trouble learning entire
songs,” says Wilson. “[Parks] would
teach me one line at a time. Sometimes
it took a long time to get it, but it turned
out really good. Some of the stuff
[Parks] writes, I don’t even know if I
can handle it. Apparently, I've run into
a music maker who is quite good.”

Parks says the album is a bit of a de-
parture lyrically for Wilson. “Brian
couldn’t be any more well known for be-
ing a musical icon of the Southern Cali-
fornia dream,” says Parks. “He’s al-
ready done that. This album, quite
accidentally, moves him north. I found

myself retreating to northern Califor-
nia to do this record, and a lot of these
pieces reflect the sensibilities of some-
where north of the Delta” (see story,
this page).

One song that did not make the al-
bum is a fully orchestrated version of
George Gershwin’s “Rhapsody In
Blue.”

“It just didn’t seem to make sense to
keep it on,” says Waronker, who served
as executive producer of the album. “It
didn’t fit in with the tone of the other
songs on the record.”

Parks and Wilson also recorded ver-
sions of George David Weiss and Bob
Thiele's “What A Wonderful World”
and George and Ira Gershwin’s “(Our)
Love Is Here To Stay,” neither of
which made the album.

Parks says that “(Our) Love Is Here
To Stay” was recorded in honor of for-
mer Warner Bros. Records chair-
man/CEO Mo Ostin and his wife, Eve-
lyn. “It was their sweetheart song,”
says Parks. “I wanted to include it for
them, but its sound was just outside the
record. Hopefully, we can incorporate
some of this unreleased material into
another effort.”

Parks and Wilson indicate that they
may record more standards later this
year for a follow-up album.

Wilson is also working on a forth-
coming album with producer and close
friend Andy Paley. The tracks will
probably end up on a solo album, but
could be recorded with a reunited
Beach Boys, Wilson says.

In March, Wilson reteamed with
Mike Love and Carl Wilson to record a
new track for the television show “Bay-
watch,” titled “Summer Of Love” (Bill-
board, March 18).

“We have about 40 incredible songs,”
says Wilson of his work with Paley. “T'll
be damned if we can only have 10 or 12
of them on one album.”

ARISTA ENDS MOST SUCCESSFUL FISCAL YEAR

(Continued from page 3)

Dummies, and Whitney Houston.

Doug Smith, a buyer at Carnegie,
Pa.-based National Record Mart, says,
“Arista can really break those pop
bands, can’t they? From Milli Vanilli
right through the Real McCoy, they
have a big pop record every year.” He
adds that Arista is excellent at setting
up albums with singles. “They always
have singles on the radio, getting a buzz
out there on the street before they re-
lease a record,” he says.

Similarly, Al Wilson, senior VP of
merchandising at Milford, Mass.-based
Strawberries, says that when analyzing
Arista, “you could take a sarcastic
stance and say that they spend enough
money to prefab the hits. But how many
labels fail at that strategy? The bottom
line is that Arista has the ability to spot
talent and then do what it takes to roll
that talent into hits.”

Despite Arista’s attempts at diversifi-
cation, some industry observers consid-
er it to be simply a pop label and point to
a lack of rock and alternative as weak-
nesses. According to SoundScan, at the
half-year mark, Arista had a 1.12%
share of the alternative rock album
market and a 0.6% share for hard rock
albums,

Lott acknowledges that Arista has
had its greatest success with pop but
says that the company has also been
very successful with rock. He cites
the Crash Test Dummies’ second al-
bum, “God Shuffled His Feet,” which
was certified double-platinum, and
Sarah McLachlan’s “Fumbling To-
wards Ecstacy,” which was certified

platinum.

Davis says that Arista has a tradition
in rock music to carry forward. Among
the artists that have albums in the la-
bel’s catalog are the Kinks, the Grateful
Dead, Patti Smith, and Lou Reed.

Moreover, Davis claims that while
Arista may have more pop than rock
hits, “our success ratio with [rock] is not
any different. When you look at a com-
pany like Jive, their market share may
not compete with the bigger labels, but
they hit the mark every time out.”

Arista strives for the same consisten-
cy, he adds. “The real question is the
success ratio. Other labels our size may
have 200 artists on their rosters, where-
as we have about 35.”

Davis says that the company has tar-
geted alternative rock as “the next area
that will be a source of tremendous
growth” for the label. In order to capi-
talize in that area, Arista has strength-
ened its A&R staff through the addition
of Steve Ralbovsky, formerly head of
A&R at Elektra; Kurt St. Thomas, the
former PD of WFNX Boston, who will
join the label Sept. 1; and Lonn Friend,
who will serve as VP of A&R on the
West Coast, says Davis. In addition to
beefing up the Arista A&R staff, Arista
has begun a joint venture with Jim
Guerinot’s Time Bomb Records.

Davis says that Arista is looking for-
ward to the challenge of trying to top it-
self in the current fiscal year. It already
has a good start. The company is about
to introduce a new artist named Debo-
rah Cox, who some say is shaping up as
a potential star. ‘

88

www americanradiohistorv com

BILLBOARD AUGUST 12, 1995


www.americanradiohistory.com

e T
MAGNATONE’S SHELBY LYNNE ‘RESTLESS’ FOR RADIO SUCCESS

(Continued from page 1)

adept at belting the blues, delivering
traditional country lyrics, sashaying
through Western swing standards, or
crooning torchy classics, Lynne falls
into the category of a “singer’s singer.”

“When Shelby sings, I feel that it
comes from deep down in her. In every
word and every movement, she makes
you feel it,” says Hill.

American Country Countdown host
Bob Kingsley echoes the recollections
of many when he describes the first
time he heard Lynne sing. “I was just
completely knocked out by her. She’s
got a voice in the same category as any
of the greats, including Patsy Cline.”

Lynne has always drawn high praise
from those in the industry, and with the
release of her new album, “Restless,”
Magnatone is hoping to expand her au-
dience beyond the industry and her
small consumer fan base.

“Restless,” released July 18, is a
straight-ahead country album with
such tunes as the Jamie O’Hara-
penned “Talkin’ To Myself Again,” the
two-stepper “Another Chance at
Love,” and the first single, “Slow Me
Down,” a driving tune steeped in rich
Southern imagery. The second single,
“I'm Not The One,” will be released
Sept. 11. A video has been produced for
the track.

“It really was a prize for me,” Lynne
says of the album. “I thought, ‘I don’t
care if anybody hears it; I'm really hap-
py with this.” ” Lynne says that Brent
Maher, Magnatone president and the
album’s producer, understands the fast
and live way she likes to work in the
studio. “Nine out of 10 songs, she was
sitting in the room with the musicians
and singing live,” Maher says. “She
wants to catch that magic the same way
the players do.”

Magnatone is a joint venture among
four partners: former EMI chairman
Jim Mazza, now Magnatone's CEO;
Maher; Nick Cua, executive VP/COO
of Magnatone Records and president
of Magnatone Artist Management; and
Roy Speer, co-founder and former
chairman of the Home Shopping Net-
work.

Mazza and Cua feel that Lynne’s
time is now. “Shelby is so diverse,” says
Cua. “In terms of her talent, her roots
are country; she’s all about country—
that’s where she comes from. However,
she’s bluesy, R&B, and there’s a jazz
kind of feel that she loves, as well.”

Cua and Mazza believe that live per-
formances will be integral to spreading
the news about Lynne and her new al-
bum. “People who haven’t seen her
perform before are completely mes-
merized and say, ‘I didn’t realize that
she was so great,” ” says Mazza.

“There are only a handful of artists I
would pick to go on the road with me,
and Shelby’s one of them,” says Gill.
“She’s a phenomenal singer and artist,
and I'm proud to have her with us for
the upcoming shows.”

RETICENCE AT COUNTRY RADIO

Country radio has never entirely
embraced Lynne. While Magnatone is
courting the industry more than ever
for “Restless,” the label is banking on
her intense and vibrant live perfor-
mances and video play on CMT and
TNN to broaden her fan base.

In addition, the label signed with the
Mitch Schneider Organization, a high-
profile public relations firm, to increase
Lynne’s mainstream profile, in particu-
lar with television bookings.

Video play was a significant factor in
the sales of Lynne’s last album, “Temp-
tation,” a big-band tip of the hat to Bob
Wills on the now-defunct Morgan
Creek Records. Since its release in

7

1993, that album has sold more than
120,000 copies, according to Sound-
Secan.

The album’s only charting single,
“Feelin’ Kind Of Lonely Tonight,”
peaked at No. 69 on the Hot Country
Singles and Tracks chart.

Lynne’s biggest-selling album,
1990’s “Tough All Over,” the second of
her three releases for Epic, has sold
144,000 units since 1991, according to
SoundScan. Her first record, “Sun-
rise,” was released on the label in 1989.

“Tough All Over” is Lynne’s only al-
bum to yield singles that made the top
30 on the country chart.

Both “Temptation” and “Tough All
Over” are still experiencing small sales
at retail. As for “Restless,” which is in
its first week of release, John Artale,
senior buyer for 150-store National
Record Mart in Carnegie, Pa., says, “It
certainly is promising to just put out a
few copies and get sales on them al-
ready. Somebody was waiting for that
record.”

Lynne headlined at Navarre Distrib-
ution’s national sales convention Aug. 3
and will play a few dates in October as
part of Wal-Mart’s ongoing country
music tour, in which developing artists
perform at various Wal-Mart outlets.
She will also perform at other music
stores around the country.

Despite her uphill battle at radio,
Lynne does have some supporters
there; the most outspoken is Mike
Meehan, PD at WCMS Norfolk, Va.

“The thing that drives me crazy is
that we have these talented people in
country music, and we chase them
away because of timid programming,”
Meehan says. “We've lost Lyle Lovett,
k.d. lang, and Nanei Griffith ... T don’t
want to lose Shelby Lynne. I hope she
has the patience to ride it out with
country radio and doesn’t give it up and
go off into pop.”

Lynne remains hopeful and deter-
mined that “radio will come around.”
She says, “I can’t foree it, but sooner or
later, I'm going to cut a record that will
flip their minds. Until then I'm going to
keep doing what I'm doing.”

A MUSICAL UPBRINGING

Born in Quantico, Va., where her fa-
ther was stationed as a Marine, Lynne
was raised in Jackson, Ala., surround-
ed by musical family members who
sang at weddings, funerals, and church
activities near their rural Alabama
home.

She credits her maternal grand-
mother, Laura Smith, with being a
tremendous influence. “We always had
music in the house, from Jimmie
Rodgers to Barbra Streisand,” Smith
says. “She had access to all kinds of mu-
sie. I had records by the Andrews Sis-
ters, the Mills Brothers. Even now
she’ll call and say, ‘Nanny, I need the
words to so and so.” The other day she
called and wanted some Jimmie
Rodgers stuff.”

Smith recalls her granddaughter
learning the ukulele and playing that
instrument until she was big enough to
play a guitar. Even when she was
young, Lynne’s talent would astonish
those who heard her. “ ‘She’s so tiny,’
people would say. ‘Where does that big
voice come from? ” Smith says. “When
Billy Sherrill heard the tape, he

thought she was 50 years old and
weighed 200 pounds. He was shocked

when he saw her.”

When she was 17, Lynne’s family life
was shattered when she and her
younger sister, Allison, saw their fa-
ther shoot and kill their mother before
turning the gun on himself.

the tragedy, Lynne
says, “You buck up,
and you do what
you have to do to
live.”

Lynne’s break in
came when Smith suggested she audi-
tion to become one of Opryland’s per-
formers. Lynne couldn’t quite see her-
self working at the Nashville theme
park, but she gave it a shot. Though she
didn’t get hired, a local Jackson busi-
sing demos. He was so impressed with
her talent that he sent a tape to
Nashville. The demo caught the atten-
tion of Nashville Network executives,
who asked the unknown girl from Al-
abama to appear on “Nashville Now,” a
the network’s flagship program at the
time.

“I had laryngitis and had to squ