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With High-Density Discs Looming On Horizon,
Music Executives Ponder Format’s Potential
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DVD Standard
Raises New Issues

W BY SETH GOLDSTEIN
and EILEEN FITZPATRICK

NEW YORK—A single-format digi-
tal videodisc is on its way to the
movies.

B BY PAUL VERNA

NEW YORK—As the film, video, and
computer industries assess the poten-
tial impact of a powerful multimedia
CD proposed by an alliance of soft-

A medium that will hold nearly 10
times the amount of data of a conven-
tional CD and serve as a single carrier
for audio, video, and computer pro-
grams, the digital videodise is seen as
the eventual successor to the current
CD. Consequent-

The agreement
between opposing

DVD camps on a
unified standard

TIME WARNER

for hardware and

PHILIPS

ly, its ramifica-
tions for the mu-
sic industry are
enormous.

The high-den-

software, an-
nounced Sept. 15,

sity technology

means that Holly-
wood has achieved
the goal that elud-
ed it during the
Beta/VHS battle

TOSHIBA

SONY

behind the new
digital videodise
systems will of-
fer better sound
quality than con-

for VCR suprema-
cy. One technology will satisfy all re-
tail needs.

Sony/Philips and Toshiba/Time
Warner settled on a two-sided five-
inch disc that can hold up to a total of
18.8 gigabytes, or the equivalent of

(Continued on page 107)

Suit Shows Muddy
Mexican Royalties

B BY JOHN LANNERT

U.S. music publishers are becoming
increasingly alarmed over the contin-
uing delay in performance-royalty
payments owed them by Mexico’s au-
thors rights society Sociedad de Au-
tores y Compositores de Misica.

The delay in payments is tied to

(Continued on page 109)
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THE BILLBOARD SPOTLIGHT

SEE PAGE 53

ware and hardware manufacturers,
music industry leaders are beginning
to savor the opportunities presented
by the format.

ventional CDs,

since the discs will be recorded at a
sampling rate of approximately
twice the current norm of 44.1
(Continued on page 107)

W BY PAUL SEXTON

LONDON—On Sept. 12, Dolores
O’Riordan of the Cranberries took
to the stage in the rar-
efied atmosphere of
tenor Luciano
Pavarotti’s all-star
charity concert in
Modena, Italy. She
performed the band’s
best-known song,
“Linger,” with Duran
Duran’s Simon
LeBon and participated in a stellar
version of “Ave Maria.”

Her presence at such a glittering
occasion was the latest affirmation
of the Cranberries’ world-beating

Cranberries Are The Pick Of
Island’s International Crop

week it joined the rock elite repre-

THE CRANBERRIES

achievements.
As another measure of the Irish
group’s international status, this

sented on CD-ROM.
“Doors And Win-
dows,” a multimedia
project featuring mu-
sic from the band’s
two multiplatinum al-
bums, exclusive live
footage, and more,
was released in the
U.S.andthe UK. asa
collaboration between its record la-
bel, Island, and Philips.
Worldwide sales of the 1993 debut
set, “Everybody Else Is Doing It, So
(Continued on page 103)
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Madonna Gives Fans
‘Something To Remember’
With Maverick Ballad Set

SEE PAGE S

Piracy In China
Not Dissipating

W BY JEFF CLARK-MEADS

LONDON—China has reached the
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first milestone on its road to re-
spectability as a record market, but
(Continued on page 108)
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HEATSEEKERS

Korn Rises To No. 1
On Immortal/Epic

SEE PAGE 21
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Alvin & The Chipmunks ® & © 1995 Bagdasanan Productions. “SONY WONDER ~ and S35 are
of Sony Music Entertainment Inc. © 1995 Sony Music Entertainment Inc. & Chipmunk Records.

15 a

“Ten of the best Disney movie tunes
of all time at a slightly higher pitch.’

“When You Wish Upon A Chipmunk”
features all-new renditions of ten of the
best Disney movie tunes of all time.

o Colors Of The Wind from “Pocahontas”
o Hakuna Matata from “The Lion King”
o» He's A Tramp from “Lady And The Tramp”

...and many more!

of Sony Corp

ion/*Epic” Ag.
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More gold singles than any other
female artist in history.

Sales of more than 26,000,000 units combined ON
her last 3 releases.

And more awaY‘dS than we could count...
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2zt lfe~ OBRAY RAMSEY-MERLE HAGGARD-DIXIE CUPS- CANNON'S JUG STOMPERS:- BOB DYLAN
CHUCK BERRY - MARTY ROBBINS- CHARLEY PATTON -HOWLING WOLF- BOBBY BLUE BLAND

HENRY THOMAS - BUDDY HOLLY BONNIE DOBSON - WOODY GUTHRIE- JOSEPH SPENCE -JIMMIE REED
_REV. GARY DAVIS

G o - i

A special Grateful Dead project, in the works since last year, The Music Never Stopped: Roots of the Gratejul Dead is a
unique compilation of original versions of classic Grateful Dead cover tunes and features artists including Chuck Berry,
Charlie Patton, Buddy Holly, Bob Dylan, Woody Guthrie, Howlin’ Wolf and many more. This compilation (track listing
below) introduces Dead fans to the group’s seminal influences. In their 30-year career, the Grateful Dead has taken inspi-
ration and material from a stunning variety of American musical artists and traditions as displayed in this compilation.
This collection has been lovingly compiled by a group of Dead insiders including David Gans-producer of Gratefjul Dead
Radio Hour, Blair Jackson-author of Goin’ Down the Road: A Grateful Dead Traveling Companion (who has written a 24 page book-
let for this album), Henry Kaiser and others, all with the enthusiastic support of the Dead itself.

Tracks Include = TN
1. OBRAY RAMSEY Rain and Snow street

2. MERLE HAGGARD Mama Tried

3. DIXIE CUPS Iko lko pate

4. REV. GARY DAVIS Samson & Delilah er
5. CANNON'’S JUG STOMPERS Big Railroad Blues \ octob

6. MARTY ROBBINS El Paso 1‘1th

7. BOB DYLAN It’s All Over Now, Baby Blue

8. CHARLIE PATTON Spoonful

9. HOWLIN’ WOLF The Red Rooster

10. CHUCK BERRY The Promised Land

11. HENRY THOMAS Don’t Ease Me In

12. JIMMY REED Big Bess Man

13. BOBBY “BLUE” BLAND Turn On Your Love Light
14. BONNIE DOBSON Morning Dew

15. BUDDY HOLLY Not Fade Away

16. WOODY GUTHRIE Goin’ Down This Road Feelin’ Bad
17. THE PINDAR FAMILY w/JOSEPH SPENCE I Bid You Good Night

A note from the producer:

“Last month I spoke at length with my friend Jerry Garcia
about the recordings presented on this CD. Garcia’s
tremendous enthusiasm for this music and his detailed
knowledge and perceptive comments were both astonish-
ing and delightful. I had just received the poster of R.
Crumb’s cover art and was about to send it over to Jerry
last week when I heard of his death. Co-producer David
Gans and I consider this project to be a fitting tribute to
Jerry’ s love of and dedication to music. I will always
remember words that Jerry often said when asked about
his role in The Grateful Dead and in life in general, ‘I serve
the music.” We hope that this release will help to continue
that service to music and people, and that truly the music
will never stop.” —Henry Kaiser

Visit us on the Web — www.shanachie.com or E-mail us — shanachie @ haven.ios.com
www americanradiohistorv com
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No. 1 IN BILLBOARD

VOLUME 107 - NO. 39

* THE BILLBOARD 200 * 104
* CRACKED REAR VIEW * HOOTIE & THE BLOWFISH * ATLANTIC
BLUES 39
* FROM THE CRADLE * ERIC CLAPTON ¢ DUCK/ REPRISE
CONTEMPORARY CHRISTIAN 40
4 I'LL LEAD YOU HOME * MICHAEL W. SMITH * REUNION
COUNTRY 31
& THE WOMAN IN ME * SHANIA TWAIN * MERCURY NASHVILLE
GOSPEL 41
A BROKEN * WILLIAM BECTON & FRIENDS * WEB
HEATSEEKERS 21
* KORN ¢ KORN * iIMMORTAL
THE BILLBOARD LATIN 50 38
* DREAMING OF YOU * SELENA * EMI LATIN
POP CATALOG 72
* LICENSED TO ILL ¢ BEASTIE BOYS ¢ DEF JAM
R&B 23
* THE SHOW * SOUNDTRACK * DEF JAM/ RAL
REGGAE 39
* BOOMBASTIC * SHAGGY * VIRGIN
WORLD MUSIC 39
* BEST OF » GIPSY KINGS * NONESUCH
e THE HOT 100 ° 100
* FANTASY * MARIAH CAREY * COLUMBIA
ADULT CONTEMPORARY 94
* KISS FROM A ROSE + SEAL * ZTT/SIRE
COUNTRY 34
* | LIKE T, { LOVE IT * TIM MCGRAW * CURB
DANCE / CLUB PLAY
* EVERYBODY BE SOMEBODY 29
RUFFNECK FEATURING “YAVAHN" * mAW
DANCE /| MAXI-SINGLES SALES 29
* FANTASY * MARIAH CAREY * COLUMBIA
LATIN 36
* SINOS DEJAN ¢ LUIS MIGUEL * WEA LATINA
R&B 26
* FANTASY * MARIAH CAREY  COLUMBIA
RAP 24
* GANGSTA'S PARADISE *« COOLIO FEATURING L.V. * MCA
ROCK / ALBUM ROCK TRACKS 95
* TOMORROW * SILVERCHAIR * EPIC
ROCK / MODERN ROCK TRACKS 95
* COMEDOWN + BUSH * TRAUMA
* TOP VIDEO SALES -
% PLAYBOY: THE BEST OF PAMELA ANDERSON 83
PLAYBOY HOME VIDEO
HEALTH & FITNESS 85
4 KATHY SMITH'S NEW YOGA BASICS * WARNERVISION
KID VIDEO
% DISNEY'S SING ALONG SONGS: POCAHONTAS 84
WALT DISNEY HOME VIDEO
RECREATIONAL SPORTS
* SHAWN KEMP THE REIGNMAN * FOXVIDEO 85
J
RENTALS a2

% OUTBREAK * WARNER HOME VIDEO

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL
* IMMORTAL BELOVED * SOUNDTRACK * SONY CLASSICAL

CLASSICAL CROSSOVER
* SO MANY STARS * KATHLEEN BATTLE * SONY CLASSICAL

JAZZ
* MTV UNPLUGGED * TONY BENNETT * COLUMBIA

JAZZ | CONTEMPORARY
* ELIXIR « FOURPLAY * WARNER BROS

KID AUDIO
* POCAHONTAS * READ-ALONG * WALT DISNEY

NEW AGE
% CHRISTMAS IN THE AIRE
MANNHEIM STEAMROLLER * AVERICAN GRAMAPHONE

MUSIC VIDEO SALES
% PULSE * SONY MUSIC VIDEO

‘Something’ In The Way She Grieves

Manhattan is the eternal metropolis of the impatient heart, where
voung artists, poets, and seekers come first to reimagine themselves.
Occasionally, the expectant rovers return to reflect on the mature re-
sults. As the city embraces another autumn, a single woman named
Madonna looks down from her Upper West Side aerie and contem-
plates the equinoxes of the spirit as captured on “Something To Re-
member” (Maverick/Sire/Warner Bros., due Nov. 7), a 14-track trea-
tise of her best old and new balladry.

“Listening to this record took me on my own journey,” says Ma-
donna with a sad simile, shifting on the couch in her apartment over-
looking Central Park. “Each song is like a map of my life.”

Dressed almost austerely in a snug, black skirt and pink sweater,
her blond hair pulled back in a crisply tucked bun as she drinks hot
tea, the performer shows the tensile grace of someone who takes excel-
lent care of her physical form. The broad, rounded features of the care-
less, young diva who cut “Holiday” in 1983 have vanished, however,
replaced by a narrower, subtler countenance that

let me take dance lessons,” which served as a means of escape
from the family’s cr amped home in a black/Hispanic neighbor-
hood in Pontiac, Mich. Madonna was in the church choir and
acted in school musicals, while sharing her mother’s mantra-like
habit of idly intoning her favorite tunes. “As a teenager, [ loved
Aretha Franklin's ‘A Natural Woman,” and in high school I wor-
shipped Joni Mitchell and sang everything from ‘Court And
Spark,” my coming-of-age record.”

But her pivotal developmental trial was the death of her mother,
and as Madonna passes this fall afternoon discussing the themes
behind her often acutely wistful bdllads she ultimately says, “My
mother is part of a lot of my musie.”

Although love songs, such as “Live To Tell,” “One More Chance,”
and “I’ll Remember,” also invoke the early fever of a failed mar-
riage to Sean Penn, tensions with a stepmother who could not re-
place her lost parent, or later relationships that fell short, a larger

phantom overshadows each mourning of life’s

harsh experience has made handsome.

“I don’t really listen to my records once I've done
them,” she says. “I'm onto the next thing. And I think
most of the time when my records come out, people
are so distracted by so much fanfare and controversy
that nobody pays attention to the music. But this is,
for the most part, a retrospective, and I just wanted
to put it out in a very simple way. The songs, they
choke me up.” she adds with a nervous chuckle, “and
I wrote them. Isn't that weird? T can’t tell you how
painful the idea of singing ‘Like A Virgin' or ‘Material
Girl’ is to me now. I didn’t write either of those songs
and wasn't digging deep then. I also feel more con-
nected emotionally to the music I’'m writing now, so
it’s more of a pleasure to do it.”

Madonna has included three new songs on the col-
lection: a moody cover (in funky and orchestral ver-
sions) of Marvin Gaye's 1976 hit “I Want You,” which
was suggested and subsequently produced by Nellee
Hooper and features Massive Attack, and two bitter-

Music

TO MYEARS

by Timothy White

missed linkages.

“I think about my mother and a certain empti-
ness—a longing—in my songs,” Madonna explains.
“There are tragic, traumatic moments where I
think, ‘I wish that I could call my mother." It’s this
primal thing that has been a springboard for the
work I do.”

How did she learn her mother was gone?

“I was at my grandmother’s house. The phone
rang, and it was my father, and he told my grand-
mother that my mother had died. I’d just seen her
in the hospital. The rest of that day I blocked out—
I probably went outside and played. I was majorly
into denial and didn’t really understand.”

Poised on the edge of the couch, Madonna
pauses and gulps, growing glassy-eved. “And it un-
fortunately wasn't something that my father ever
really prepared us for or discussed afterward. I
suddenly developed a strange throwing-up disease,
where every time I would leave the house, I would

sweet serenades (“You’ll See” and “One More

Chance™), co-created with David Foster during the

third weekend of September in a whirlwind writing/recording session.
Shortly after this talk, she was to leave for London to start 1ecording
the music for the tilm version of “Evita,” the musical that was the toast
of Broadway in 1979—the year Madonna wrote her first song in the
basement of & dormant Queens, N.Y., synagogue.

“I remember calling up my father back in Detroit and making him
hear it on the tape recorder over the phone,” she confides, blushing.
“He said, ‘Oh, that’s very nice.” T telt proud. The song was called ‘Tell
The Truth.””

Thus, “Something To Remember” is a stock-taking exercise, as well
as a farewell to Madonna's first 15 years as a singer/songwriter, the
record’s pensive material delivering on the candid impulse that
launched her remarkable career. Born Aug. 16, 1958, in Bay City,
Mich., Madonna is the eldest daughter of six children boin to defense
engineer Sylvio Anthony Ciccone and the former Madonna Louise For-
tin. A self-assessed “roller-coaster Catholic,” she gew up sharing the
middle bunk in a three-tier bed with two of her sisters. “I didn’t have
any free time as a child,” she says. “My mother died of breast cancer
when [ was 7, and then my father remiarried when I was 10. I had
a lot of responsibility. taking care of my yvounger brothers and sisters.”

Like her siblings, Madonna was obliged to study music, specif-
ically piano. “But T couldn’t sit still, and I begged my father to

T, teg

WEEK

SPEC’S MUSIC TURNS TO SUPERSTORES

In the face of increasing competition from muitimedia retail giants,
one music chain felt the need to react, and the idea for the Spec's
superstore was born. Correspondent Sandra Schulman examines
the opening of Florida’s two largest music stores. Page 67

Xfm AWAITS LICENSING

Surprisingly, England has no full-time modern rock radio station.
But London's Xfm hopes to change that, and with the support of
major industry members, approval of an eight-year license is on
the horizon. Correspondent Mike McGeever reports. Page 93
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throw up. If T was away from my father, I threw
up. It was a nervous condition.”

In recent years, when Madonna was under attack for her frank
“Erotica” album and “Sex” book, the atist says she drew strength
from her late parent’s nonjudgmental “fervor” for tulfilling one’s
personal vision: “She had an unbelievable level of tolerance and for-
giveness. She was tremendously religious in a really passionate—
almost sexual—wuy, like she wus in love with God. It vou read the
letters she wrote, even when she was sick and dying, she was com-
pletely happy about everything. It was frightening, but there was
just that faith of hers. My mother loved to take care of people. My
older brothers and T were sometimes brutal to her, and she never
complained.”

It sounds like the materfamilias had an essential serenity. “Ex-
actly,” says her daughter. “And I could probably use more of it in
my life.”

A brisk September breeze catches the leafv seent vising from the
freshly mowed lawns of Central Park, the tangy end-of-season
smell betokening the coming solstice. Madonna shivers slightly as
she sips the last of her tea.

“I think my mother made people angry, because they couldn’t
shake her beliefs,” she coneludes in a near whisper. “*And she was
just 82 when she died—just a baby. Madonna Louise. So, basically,
I’'m here to take her place.”
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Mexico’s Royalty Issues Depend On NAFTA

l BY EDWARD P MURPHY

By now virtually everyone in the music pub-
lishing industry is aware of the ongoing dispute
in Mexico concerning the distribution of public
performance income by the Sociedad de Autores
y Compositores de Musica de Mexico (SACM).
For the past eight months, SACM has refused to
effect its distribution of certain collected per-
formance royalties to those music publishers who
do not also utilize SACM for the collection of
their mechanical royalties.

Aninternational dispute has resulted, the res-
olution of which may well depend on enforcement
of the North American Free Trade Agreement
and a change in Mexico’s copyright law. In order
to fully understand this important and complex
issue, some background information is necessary.

In the aftermath of NAFTA, the Mexican
Ministry of Public Education announced its
intention to undertake a comprehensive revision
of the Federal Copyright Law and, in April 1994,
invited interested parties to submit comments.
The National Music Publishers’ Assn., in con-
junction with the International Intellectual Prop-
erty Alliance, focused much of its input on the
perceived disparity between NAFTA and the
Mexican copyright law concerning the estab-
lishment and operation of authors’ rights soci-
eties.

Although the copyright provisions of NAFTA
are a relatively small component of the trade
accord’s massive overall scope, their primary
benefits for the U.S., Canadian, and Mexican
entertainment industries were the explicit adop-
tion of a “national treatment” standard (mean-
ing that each of the three participating countries
is required to accord to nationals of the others
treatment that is “no less favorable” than that
which it accords its own) and NAFTA’s commit-
ment to respect the full exercise, enjoyment, and
enforcement of rights by contractual rights hold-
ers.

Of great significance to the SACM dispute is
the fact that NAFTA’s national treatment oblig-
ations extend to cross-border trade in services.
With certain limited exceptions, service
providers may not be required to maintain an
office in, or be a resident of, a NAFTA country
as a condition of operation. Citizenship or per-
manent residence requirements for profession-
al service providers are also to be phased out.

Mexican law, however, requires that member-
ship and management of authors’ societies be
limited to Mexican nationals and foreigners liv-
ing in Mexico. Because Mexican law enables
SACM to collect royalties within that country,
regardless of whether or not the representation
of the repertoire being collected upon has been
formally entrusted to that society, U.S. and Cana-
dian music publishers and their local represen-
tatives are left with a situation whereby a de
facto Mexican monopoly has the full right and
authority to set royalty rates and collect royalty
payments for the use of music—without any
input from them whatsoever. As a result, U.S.
and Canadian publishers have also had higher
rates of commission assessed against their col-
lections than their Mexican counterparts.

In our June 1994 comments to the Mexican
government, we stressed that to be consistent
with its NAFTA obligations, Mexican copyright
law must explicitly provide that collecting soci-
eties are obligated to pay royalties on the basis
of national treatment and should not be allowed
to discriminate against foreign rights holders.
We also noted that, due to NAFTA's commitment
to the full exercise, enjoyment, and enforcement
of rights by contractual rights holders, the copy-
right law should not require that claims for roy-

alties may be asserted only through a local, Mex-
ican society.

We further stated that affiliation with collect-
ing societies should be voluntary and that rights
holders should be able to choose freely whether
to participate in collective administration. Rights
holders should have the flexibility to organize
themselves voluntarily regarding the collection,
administration, and allocation of royalties, in
order to get the greatest benefit from the
exploitation of their works. Creating competition
could result in reduced administrative fees and
amore timely distribution of collected proceeds.

‘[Collecting
societies]
should not be
allowed to dis-
criminate
against foreign
rights holders.’

Edward P. Murphy is
president/CEO of the
New York-based
National Music
Publishers’ Assn.

Finally, we noted that, according to NAFTA,
rules of establishment should not contain nation-
ality or domiciliary requirements, and that par-
ticipation in the society should not be limited to
individuals but should be open to musie publish-
ing companies.

While provisions concerning authors’ societies
are common in copyright laws around the world,
particularly in Europe, their application in Mex-

S LETTERS

GOOD HEALTH FOR THE GEESE

Michael Greene’s commentary on musi-
cians’ health problems (Billboard, Sept. 16)
may be well-meant, but it misses the single
most important health factor regarding musi-
cians: their state of poverty and/or financial
insecurity.

Although the record company will provide
health benefits for its most lowly A&R man,
most musicians under contract, not having
performed enough sessions to qualify for
their union health plan, are barely covered, if
at all. While the A&R man is being flown, put
up in good hotels, ete., the musician is paying
for himself to drive thousands of miles on few
hours’ sleep in a van, sharing a hotel room
shower with a bus full of companions, playing
in smoky (and yes, loud) places—all to pro-
mote the sales of a record that the record
company gets the lion’s share of.

At a time when the musie world is trum-
peting its outrageous profit margins each
year, the general state of the musician’s con-
traet is so usurious it would make even Ralph
Nickleby (a Dickens character) chuckle with
glee. As a shareholder of some record com-
pany stock, I for one wouldn’t mind a little
less profit in return for better upkeep of the
geese laying these golden eggs.

Peter Kaye
Santa Monica, Calif.

ico is significantly different, because Mexican
law explicitly prohibits musie publishers from
joining SACM’s membership. By contrast, Euro-
pean authors’ societies (with the singular excep-
tion of Greece) all have music publishers repre-
sented on their respective boards of directors.

Although SACM had included music publish-
ers in its distribution scheme, relations have
always been strained, and publishers have had
very little influence in the collection or distribu-
tion of their broadcast and performance income.
And, until eight months ago, mechanical rights
had traditionally been considered outside of the
scope of SACM’s monopoly, with the majority of
musie publishers licensing these private uses
directly to record companies.

SACM'’s attempt to add mechanical royalties
to its monopoly has been aided by Mexico’s delay
in releasing its draft copyright law amendments.
This delay, coupled with key personnel changes
within the Mexican Ministry of Public Educa-
tion, has resulted in stalled bilateral discussions
with the U.S. government, to the particular
detriment of music publishers in the U.S. and
Canada under NAFTA.

Thus, while the litigation brought by SACM
in Mexico against music publishers and record
companies is proceeding, the music publishing
community is receiving no public performance
income, a portion of which has been unilaterally
placed in an escrow account by SACM.

NMPA has brought the present controversy
and the egregious economic harm suffered by
the U.S. music publishing community to the
attention of the proper government authorities
in Washington. With talks scheduled in late sum-
mer, we will continue to monitor this situation
while working with our colleagues, both here at
home and south of the border, for an overall res-
olution of the problem.

ATIME TO ACT

Believing your editorial “Acts Of Con-
science...” (Billboard, June 17) would be
important reading, I cut it out to read later. I
only got to it recently, and I was staggered by
your clear, eloquent, accurate, and insightful
positions.

I have read few articles as perspicacious,
and, while I read only the excerpts from it,
the earlier editorial that you quoted (“Culture,
Violenee...”, Billboard, Dec. 25, 1993) sound-
ed equally remarkable. To have writing of this
calibre in a trade publication is notable.

I am faxing a copy to Sen. D’Amato of New
York, whose fax number is 202-224-5871; to
Sen. Majority Leader Bob Dole, whose fax
number is 202-228-1245; to my congress-
woman; and to President Clinton, whose fax
number is 202-456-2461; and I am sending a
copy to Sen. Moynihan of New York, who does
not have a public fax number (but whose mail-
ing address is United States Senate, Wash-
ington, D.C. 20510).

I urge your other readers to take action as
well, for as you said, “Every person must hold
fast to his or her better self and act accord-
ing to conscience.”

Thank you.

Jeb Stuart-Bullock
E.S.P Management Inc.
New York, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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Gloria Estefan opens the door to

another all-Spanish sensation.

“ABRIENDO PUERTAS?”

“Abriendo Puertas”(“Opening Doors”), is a |
”»

collection of ten original Latin tracks featuring “Abriendo Puertas,

the first single and innovative new video. 74l

“Abriendo Puertas” is the follow-up to “mi tierra,”
the Grammy® award-winning album that reigned #1 on Billboard’s

Latin chart for an unprecedented 62 weeks.

Now The Door Opens Even Wider.

Also available: the home video and
laser disc “Everlasting Gloria!” - a special
collection featuring 17 of her greatest videos,

including “Abriendo Puertas.” it
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Roseland Roast. Kevin Weatherly, PD of KROQ Los Angeles, is honored at the
seventh annual Industry Roast to benefit the T.J. Martell Foundation. Shown at
Roseland in New York, from left, are Burt Baumgartner, the Work Group; Del
Williams, Platinum Music; Jonas Cash, AIR; Kevin Ryder, KROQ; Weatherly; Gary
Wall, Wall Media; Keith Naftaly, Arista; Kid Leo, Columbia, who was chairman of
the event; “Bean” Baxter, KROQ; Michelle Santosuosso, KMEL; and Trip Reeb,
KROQ.

ASCAP Revamps Live-Show System

Royalties Based On Actual No. Of Plays

B BY DON JEFFREY

NEW YORK—ASCAP songwriters
and publishers are now receiving roy-
alties based on actual performances
of their songs on the 100 top-grossing
tours in the U.S.

Last year, when the licensing
agency began this new method of dis-
tributing payments to members for
live performances, the 50 top-gross-
ing tours were targeted.

The results are based on the previ-
ous year’s rankings of tours, as tabu-
lated by PollStar magazine.

In addition to those tours, ASCAP
monitors all performances at 10 se-
lected venues around the country, in-
cluding Radio City Music Hall in
New York, and distributes payments

MCA Records Launches Way Cool Music

Mike Jacobs Signed On For Alternative Expertise

B BY CRAIG ROSEN

LOS ANGELES—MCA Records con-
tinues its expansion into the modern
rock arena with the launch of Way
Cool Music Inc., a new joint-venture
label with independent promotion

powerhouse Mike
WAY

CoBL =

Jacobs will serve
MUSIC

as a consultant to
MCA, advising the
company and such
affiliated labels as
Radioactive, Kras-
now Entertain-
ment, (510) Records, Gasoline Alley,
and Fort Apache on all facets of busi-
ness relating to modern rock.

Says MCA Records president
Richard Palmese, “I'm very excited to
have Mike on board . . . This is another
important step in our developing alter-
native roster.”

Jacobs’ involvement in modern rock
dates back nearly 20 years. He once
worked with the late Rick Carroll,
onetime PD of modern rock KROQ
Los Angeles, in a consulting business.
Since 1979, Jacobs has worked as an
independent promotion man whose

star has risen with the mainstream ac-
ceptance of the format. Among the re-
cent success stories with which he has
been involved are Offspring, Green
Day, Bush, and Rancid.

“Doing those
records, particu-
larly for [Epitaph
owner] Brett
Gurewitz, who
didn’t have a pro-
motion depart-
ment, was great,”
says Jacobs. “The
next step for me
was to see if I
could find the bands and break them.”

The seeds for Jacobs’ deal were
planted in March at a Texas music con-
ference when the promotion man ran
into longtime friend Randy Miller,
MCA Records executive VP/GM of
marketing, says Jacobs.

Initially, Jacobs was not interested
in a label deal. When Palmese and
MCA Music Entertainment Group
chairman/CEO Al Teller attempted to
set up a meeting with him, his initial
response was that “these guys were
out of their minds,” he says. “But I had
a meeting with them and realized that

PALMESE

NEW YORK—PolyGram Video will
have a new head for the new year.

Bill Sondheim has been promoted
to president of the New York-based
independent, effective Jan. 1. He suc-
ceeds Gene Silverman, who leaves
the company at the end of the year to
pursue other career interests.

Sondheim, who has been senior VP
of sales and marketing since 1993, re-
ports directly to Jim Caparro, presi-
dent/CEO of PolyGram Group Dis-
tribution, and functionally to Stewart
Till, president of international of
PolyGram Filmed Entertainment. A
five-year PolyGram veteran, Sond-
heim will be responsible for oversee-
ing all domestic activities.

Since 1990, PolyGram Video sales
have grown 10-fold to an estimated
$100 million-$120 million. The bulk of
the gain came during Silverman’s

P’Gram Vid Taps Sondheim
As Silverman’s Successor

tenure, which saw the company ex-
pand into children’s, pro-football, and
fitness programming. Next year,
PolyGram launches the kid-vid series
“Wishbone,” fol-
lowing a PBS de-
but. Its hit movies
include “Four
Weddings And A
Funeral” and
“Priscilla, Queen
Of The Desert.”

Silverman’s
home-video expe-
rience began in
the late '70s, when he created Detroit-
based distributor Video Trend, which
was later sold to Major Video Con-
cepts. Afterward, he became sales VP
of Orion Home Video before joining
PolyGram in 1993.

SONDHEIM

SETH GOLDSTEIN

they were not so out of their minds.”

Jacobs was also swayed by (510)
Records heads Jeff Saltzman and
Elliot Cahn and Radioactive chief
Gary Kurfirst.

“It’s a logical progression for me,”
says Jacobs, “because for a lot of the
labels we were working for, we were
being asked to pick the singles, to do
the edits, create marketing plans, go
on the road and tour with the band,
and execute the marketing plans. To
actually become the label was the next
logical step for me.”

Palmese was impressed by Jacobs’
track record and contacts. “He’s really
well-connected in the alternative mar-
ket and has valued relationships with
radio programmers and with artists,
producers, and managers,” he says.
“And most importantly, he has rela-
tionships with a lot of independent la-
bel heads throughout the country ...
He is in the position to open doors and
link us with the entrepreneurs that are
delivering great musie.”

Jacobs was pleased by MCA’s will-
ingness to put “the right people in
place.”

Way Cool Music, which is based in

(Continued on page 103)

for songs performed at those sites to
the appropriate writers and publish-
ers.

John LoFrumento, executive
VP/COO of ASCAP, says that the No.
1 grossing tour of 1994 generated
about $300,000 in royalties to ASCAP
members this year. The No. 3 tour
generated $200,000. He declined to
disclose the total amount paid to
songwriters and publishers.

Under the system of distributing
royalties for concert performances
that existed before last year, venue
operators and tour managers paid li-
censing fees based on such factors as
the facility’s size. The money collect-
ed was distributed to writers and
publishers, according to the amount
of radio and TV airplay that songs re-

ceived. The operative axiom was that
songs played the most on the radio
are the ones performed the most in
concert.

With the new system, payments
are directly tabulated according to
actual live performances. ASCAP re-
quires tour managers or other con-
cert personnel to submit playlists for
all concerts.

“Our members were asking for
more specific and precise sampling
surveys, and this is a way of achieving
this,” says LoFrumento.

He says that 8% of the funds col-
lected, after operating expenses have
been deducted, has gone to the writ-
ers and publishers of the performed
songs, and 15% has gone into a gener-

(Continued on page 106)

B BY JEFF CLARK-MEADS
and ADAM WHITE

LONDON—Chrysalis Records
U.K. has come to the end of its quar-
ter-century history as a self-con-
tained, stand-alone record compa-
ny. On Sept. 18, EMI Music folded
the label—together with sister im-
print Cooltempo Records—into the
EMTI Records Group U.K. and Ire-
land, reporting to the latter’s presi-
dent/CEO, Jean-Francois Cecillon.

It was the most dramatic of sev-
eral changes made by EMI in the
U.K., which all involved divisional
downsizing and job losses. The com-
pany’s video production wing, Pic-
ture Music International, has been
folded into EMI International; and
the budget-album division, Music
For Pleasure, has been reorga-
nized, with its sales force integrated
into EMTI’s sales team.

It was the Chrysalis upheaval
that occupied most industry talk,
however, because of the company’s
long history—alongside Virgin

Chrysalis And Cooltempo
Downsized, Folded Into EMI

Records, it epitomized the wave of
creative, independent U.K. record
companies that developed in the
late 60s and early "70s—and be-
cause of the immediate exit of man-
aging director Roy Eldridge, a 24-
year company veteran, Directors
Ken Grunbaum (who headed
Cooltempo) and Mike Andrews
have also departed; the label’s self-
contained headquarters in Lon-
don’s Holland Park will be vacated.

An EMI spokesman says details
of the “restructured business” will
be announced shortly, but it is
thought that, in the future,
Chrysalis and Cooltempe will each
have four staffers—for A&R, press,
marketing, and support services—
and will share a promotion unit.
These will all be based at EMI
Records’ new U.K. headquarters in
west London.

EMI Music Europe president
Rupert Perry says, “The new struc-
ture will mean two autonomous op-
erations, both of which will report to

(Continued on page 109)
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Orange Crate’s Art. Shown above is a first look at the artwork from the highly
anticipated Brian Wilson/Van Dyke Parks album, *“Orange Crate Art.” The artwork
is a reproduction of Alfred R. Mitchell’s “‘Nipomo Hills.” Despite an earlier
announcement that the project would be delayed until 1996, Warner Bros. will
release the album Nov. 7. The record was delayed due to licensing complications
with the album artwork, which is from the La Mesa, Calif., collection of Mrs. Albert
Campbell, a noted collector of California landscapes. In addition, there had been
concern that the album would compete with another recent Wilson album, *| Just
Wasn’'t Made For These Times” on Karambolage/MCA (Billboard, Sept. 23).
However, both matters have been resolved. “There could be an analogy made
between this record and the mythical ‘Smile’ album,” says Bob Merlis, senior VP
at Warner Bros. Records Inc., of the delay. “Of course, the ‘Smile’ album never
came out. However, unlike ‘Smile,” we are confident that this album will in fact

make its new release date.”

MTV Europe Ad,
Programs Fined
For Sexy Content

B BY JEFF CLARK-MEADS

LONDON—MTYV Europe has been
fined $92,400 by British broadcasting
authorities for three breaches of
guidelines on sex and violence.

In imposing the fine, the Indepen-
dent Television Commission said it
took into account the fact that MTV
has had four previous warnings in the
past 18 months.

MTV was fined by the ITC for two
programs and one advertisement. A
$46,200 penalty was imposed for an
edition of “The Worst Of Most Want-
ed” that was broadcast at 9 a.m. on
Saturday, May 6, The ITC says its
“smutty banter” was inappropriate
for a time of day when children were
likely to be watching.

A $23,100 fine was imposed for the

(Continued on page 109)
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Our founding fathers held these truths to be self-evident:
LIFE, LIBERTY AND THE PURSUIT OF FUNK.

JAMES BROWN ISAAC HAYES THE O'JAYS

THE DRAMATICS CURTIS MAYFIELD SLY & THE FAMILY STONE
ARETHA FRANKLIN HAROLD MELVIN & THE SPINNERS

AL GREEN THE BLUE NOTES BARRY WHITE

Music FROM THE MOTION PICTURE

A HUGHES BROTHERS FILM

FEATURING:

Isaac Hayes ““Walk On By’ » Jesse & Trina “Where Is The Love”

ALSO INCLUDES “DEAD PRESIDENTS THEME?” BY DANNY ELFMAN

Available on Underworld/Capitol Compact Discs amd Cassettes

Film Opens October 4.

This Compiation ® £:199% Capitol Records, Inc. Motion Picture & Artwark Title © 1995 Hollywoud Pictares Company. Exeautive Album Producers: Albert Hughes & Allen Hughes & Darryl Porter
Co-Execuiive Album Producer: Bonnie Greenberg
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Management:

Miles Copeland -.Firstars Artist Mana
Booking agent: :

John Marx - William Morris Agency
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Yourself and

the Usual Thin

Alannah Myles is not your
average artist. She was
the Grammy-winning

voice behind the smash

hit “Black Velvet.” In fact,
she's one of the most
powerful and distinctivza
vocalists of our time.

And she's back to prove it
again with her long-awa ted
new album Ad-[AN-NAH
featuring the first singlz
“FAMILY SECRET.”

Produced by: Pat Moran

Call 1-800-ATLANTIC

FOR A QUICK MUSIC TUNE-UP
ONLY $1 PER CALL. UNDER

18 GET PARENT'S PERMISSION.
TOUCHTONE_PHONE REQUIRED
ATLANTIC RECORDS, NY, NY
{212)399-4433

Talk to us:
http://www.atlantic-records.com

a9
THE ATLANTIC GROUP

©1995 ATLANTIC RECORDING CCRP.
A TIME WARNER COMPANY
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Shawn Golvin’s ‘Live 88’ Issued At Last

Plump Releases Long-Out-Of-Print Live Acoustic Set

H BY JIM BESSMAN

NEW YORK—Shawn Colvin’s fabled
solo “live tape” has finally been reis-
sued, not by her label, Columbia
Records, but by Plump Records, the
new indie label launched by Colvin’s
New York management firm, AGF
Entertainment Ltd.

“Live '88,” which was released Sept.
5 exclusively through AEC Music Dis-
tribution, features solo acoustic per-
formances of many of the songs that
later surfaced in fuller form on
Colvin’s Grammy-winning 1989 Co-
lumbia debut album, “Steady On,” and
its 1992 follow-up, “Fat City.”

Mostly recorded April 15, 1988, at
the Somerville (Mass.) Theater, the
long-out-of-print tape was sold by
Colvin herself at performances, pri-
or to her signing with Columbia, and
has become a collector’s item.

i

“I sold maybe 5,000,” says Colvin,
“enough to definitely boost my income!
I sold 200 one weekend at the Philly
Folk Festival and had to drive back
home to New York on Saturday night
to get more. It played a really signifi-

Success Of ‘Mortal Kombat’
A Surprising Kick For TVT

TVT Records was in the right place
at the right time. When several major
labels passed on releasing “Mortal
Kombat: Original Motion Pjcture
Soundtrack,” the New York-baged in-
die label was armed and ready ta pick
up the project and complete it in a
mere three whkeks.

TVT staffers worked aroujid the
clock with music supervisor mharon
Boyle to finish compiling the Lechno
and industrial music for the sound-
track, press the CD, and havye it in
stores Aug. 15, in time for the [riovie’s
Aug. 18 opening.

The New Line film, which it heavy
onviolence and special effects, is based
on the popular martial arts video game.
Given the fact that other soundtracks
from movies based on video games,
such as “Street Fighter” (Priority) and
“Super Mario Brothers” (Capitol),
were disappointments, the success of
the “Mortal Kombat” soundtrack has

been a surprise.

The movie itself has been a major
surprise. It has spent three weeks at
No. 1 at the box office and has grossed
more than $63 million to date.

This week, the soundtrack, which
has sold more than 197,000 units, ac-
cording to SoundSean, is No. 12 on The
Billboard 200. It debuted on the chart
Sept. 9 at No. 40 before jumping to No.
15 and then, on Sept. 23, to No. 10.

“No one expected it to break the way
it did,” says Steve Gottlieb, president
of TVT. “I don’t think New Line count-
ed on it, and we didn’t count on it being
top 10 so fast. We’re very proud of the
music. This could be double-platinum,
and the fact that we already [shipped]
750,000 without a single is amazing.”

TVT did not service any singles from
the soundtrack until the week of Sept.
18, when the video edit version of the
Giorgio Moroder Metropolis mix of

{Continued on page 98)

cant role in spreading the word.”

At the time, Colvin, who has re-
turned to her former home base in
Austin, Texas, was reluctant to re-
lease an independent project, prefer-
ring to wait until she was signed by a
major. But, needing the money, she
“knuckled under,” taping two shows
on March 6, 1988, at the Ironhorse in
Northampton, Mass.

“I was opening for Loudon Wain-
wright and was really nervous, so I
taped another show at the Somerville
Theater, at a gig with me and Tracy
Chapman and Patty Larkin, and I was
in better form,” she says.

“Live '88” mainly derives from the
Somerville show, with two cuts, “Cry
Like An Angel” and “Knowing What I
Know Now,” coming from the Iron-
horse taping. The latter Colvin origi-
nal is a bonus track on the reissue, as

(Continued on page 106)
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B BY CARRIE BORZILLO

LOS ANGELES—As if waiting
nearly 10 years to land a record deal
with MCA was not trying enough,

David Lee Mur-

S i phy had to hold

i 4\ tight for yet an-

{ ,-'f HEAT /| other year be-

bl || fore the fruits of

II'II&’EKEGRE /! his labor finally
“>IMPAC! paid off.

b His debut al-
bum, “Out With
A Bang,” which was released Aug. 30,
1994, is just now making a significant
impact. This week, it jumps from No.
98 to No. 89 with a bullet on The Bill-
board 200 and is bulleted at No. 15 on
the Top Country Albums chart.
Murphy became a Heatseekers

Wilson Files Suit
Against Attorney;
Cries Negligence

B BY CHRIS MORRIS

LOS ANGELES—Brian Wilson of
the Beach Boys has filed a lawsuit
against his former conservator, at-
torney Jerome Billet, and his law
firm, Billet & Kaplan, alleging that
Billet’s negligence resulted in the
loss of millions of dollars in legal
fees and court settlements.
Wilson’s action—which is tied to
a pair of court cases that date back |
to the late '80s—was filed Sept. 19
in Los Angeles Superior Court.
The suit claims that Wilson suf-
fered “emotional distress dam-
ages” in excess of $10 million as the
result of Billet’s alleged activities.
It also maintains that, due to Bil-
(Continued on page 103)

Murphy Makes A Big ‘Bang’

MCA Debut Blasts Off With ‘Party’

. country band, Blue Tick Hounds.

Impact Artist when his album, pro-
duced by MCA Nashville president
Tony Brown, cracked the top half of
The Billboard 200 in the Sept. 23 is-
sue, aftei reach-
ing No. 1 on Heat-
seekers the
previous week.

According to
SoundScan, the
album has sold
more than 117,000
units.

Brown discov-
ered the Herrin,
Ill.-bred, Nashville-based artist in
1985 when he was playing with his

MURPHY

However, MCA did not sign Murphy
at the time, but ended up inking him
(Continued on page 101)

Secada’s First Love, Jazz,
Surfaces On EMI’s ‘Amor

B BY JOHN LANNERT

Love is all around Jon Secada these
days.

His Oct. 24 release on SBK/EMI
Latin, “Amor,” is a Spanish-language
collection of lush, jazz-tinged roman-
tic odes that is being aimed at both
Anglo and Latino fans.

“We expect this album to be a spe-
cial part of Jon’s catalog,” says EMI
Records’ senior VP/GM Larry Stes-
sel. “This record will not sell huge
records in a short period of time, but
over a nine- to 12-month period, we
could see sales of 300,000 or 400,000
units. And it will continue to be a very
consistent-selling record.”

“Amor” is the first full-length Span-
ish-language title being worked by
EMI Records’ pop division. “We
wanted this record,” says Stessel, “be-
cause it’s important to us to grow
Jon’s catalog and his career.”

For Secada, “Amor” represents a
change of pace that finds him discard-
ing his powerhouse delivery in favor
of an understated, more improvisa-
tional approach.

“I felt like I was back in college,
when I was first getting into jazz and

(Continued on page 106)
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B BY BRADLEY BAMBARGER

NEW YORK—Though subsequent-
ly acclaimed for such novels as “The
Sheltering Sky,” author Paul Bowles
made a name for himself as a com-
poser of concert and theater music in
New York in the

'30s. Through

the efforts of

Eos Musie and

BMG/Catalyst,

renewed interest in Bowles’ long-ne-
glected music seems to be develop-
ing with the success of a recent mu-
sical festival, the publication of a
book, and the recording of an album.
Not-for-profit production compa-
ny Eos Music presented a three-day
Music Of Paul Bowles Festival,
which included two concerts at New
York’s Alice Tully Hall on Sept. 19
and 21. On Sept. 20, a five-hour sym-
posium featured lectures and panel

Author Bowles’ Music
Celebrated In Festival

discussions of Bowles’ art and cul-
tural touchstones, as well as a
screening of the documentary “Paul
Bowles: The Complete Outsider.”

The events brought the 84-year-
old Bowles—who
has lived in Tang-
ier, Morocco, for
more than four
decades—to New
York for the time
since 1968.

According to
Jonathan Shef-
fer, artistic direc-
tor of Eos Music
and conductor of the Eos Ensemble,
Bowles’ music is “something that
needs to be heard. It’s a missing
piece in a big puzzle—that group of
composers in the '30s who used jazz
and Broadway to forge a new Amer-
ican sound.”

(Continued on page 103)

BOWLES

Seventh FarmAid Benefit In Kentucky Oct. 1
Ticket Sales High For 10th Anniversary Of Event

B BY CHET FLIPPO

FarmAid will observe its 10th an-
niversary with its seventh benefit
concert, because the organization’s
founders say the need for aidto
family farms still exists.

FarmAid co-founders John Mel-
lencamp, Willie Nelson, and Neil
Young will host the Oct. 1 event at
Louisville, Ky.’s Cardinal Stadium.

They will be joined by, among
others, Hootie & the Blowfish, the
Dave Matthews Band, BlackHawk,
Kris Kristofferson, John Conlee,
and the Supersuckers.

According to Mellencamp, Farm-
Aid’s roster has been pared down
from the mega-lineups of past
events. “As far as the concert goes,
the smaller bill makes a lot more
sense,” he says. “Obviously, all the
expenses are way down. By last
count, I heard we’re at something
like 42,000 tickets sold. At the last
one, we didn’t do that many, and
there were maybe 30 acts on that
bill.”

RebbeSoul: Choice Hits For Chosen People

Global Pacific Times Marketing Push For Holy Days

B BY TRUDI MILLER ROSENBLUM

NEW YORK—*“It’s cool. It's Jewish.”

That’s the message Global Pacific is
sending with its ads for “Fringe Of
Blue,” the label debut of RebbeSoul,
aka Bruce Burger.

The album offers soulful jazz/new
age interpretations of traditional Jew-
ish prayers. Highlights include
“Avinu,” the key prayer of Rosh
Hashanah and Yom Kippur, present-
ed in both a plaintive acoustic version
and a stirring electric rendition; and
“Hatikvah,” the Israeli national an-
them, which rises to a majestic “rock
opera” crescendo with sizzling lead
guitar licks. (One review compared it
to Jimi Hendrix’s rendition of “The
Star-Spangled Banner.”) ' '

There are also many international

touches: the West African rhythms of
“My Soul Thirsts For You,” the
Yemenite flavor of “Call To Free-
dom,” and the Russian balalaika on
“Tum Balalaika.”

Sonoma, Calif.-
based Global Pa-
cific became aware
of RebbeSoul in
1993, when label
president Howard
Sapper heard, and
" was impressed by,

“a self-titled, self-
produced CD that
included a version

BURGER

of “Avinu.”

“Then, about a year later, I got a
call from his manager, Billy Bass, who
told me Bruce had gone back and done
a whole new RebbeSoul album,” says

RECORD COMPANIES. Diana Baron
is promoted to senior VP of publicity
at A&M Records in Los Angeles. She
was VP of publicity, West Coast.

Jeff Jones is named VP of market-
ing and product development for Sony
Music in New York. He was VP of
marketing and artist development at
Elektra.

Carol Wright is appointed VP of in-
ternational marketing, Latin region,
for BMG Entertainment International
in Madrid. She was VP of artist mar-
keting for BMG Music Canada.

David Bendeth is named VP of
A&R for the RCA Records Label in
New York. He was VP of A&R at BMG
Music Canada.

Angel Records in New York pro-
motes Jay Barbieri to VP of creative
and production services. He was direc-
tor of record and creative production
for Angel/EMI Classics/Virgin Clas-
sics.

Jim Campbell is promoted to VP of

BARON JONES
artist marketing for BMG Music
Canada in Toronto. He was director of
artist and international marketing.
Faith Henschel is named VP of
field marketing, consumer marketing
group, for Capitol Records in Los An-
geles. She was VP of alternative mar-
keting and promotion for Elektra.
EMI Records Group North Ameri-
ca in New York appoints Judy Harper
senior director of strategic marketing
and Willie Smith director of strategic
marketing. They were, respectively,
director of video marketing for NBA
Properties and brand manager for

Sapper. “He sent us the CD, and it
just knocked our socks off. We kept
playing it in the office, and everyone—
not just Jewish people, but a lot of oth-
er people at the company—kept com-
ing in my office and saying, ‘This is so
beautiful! What is this?’ It really
touched everybody.”

Global Pacific signed multi-instru-
mentalist Burger, who rerecorded
some of the tracks and added others
to create “Fringe Of Blue.” “We had
one of our first presentations at the _
Navarre national sales meeting the
first week of August,” says Sapper.
“Avinu” got “a huge ovation, and we
were deluged with people asking for
the CD,” says Sapper.

“I knew then that this would be able
to cross over to the jazz, new age, and

(Continued on page 106)

WRIGHT BENDETH
Marlboro cigarettes.

Susanne Savage is promoted to se-
nior director of A&R administration
for Arista Records in New York. She
was director of A&R administration.

MCA Records appoints Kevin Rea-
gan senior art director in Los Angeles
and Dennis Boerner director of video
promotion in New York. They were,
respectively, senior art director for
Geffen and national director of video
promotion for EastWest.

Jonathan First is named GM of
edel America Records in New York.
He was founder and president of

The previous FarmAid benefit
concert was held in September
1994 in New Orleans.

FarmAid executive director Car-
olyn Mugar says there are two
clear reasons to do another benefit.
“First, we have
no money left.
Second, people
are doing good
work, and they
need money to
be able to con-
tinue.”

Mellencamp
says the focus of FarmAid has
shifted since the first heady con-
cert on Sept. 22, 1985, in Cham-
paign, Ill. “The goals of what peo-
ple thought FarmAid would
achieve 10 years ago are quite dif-
ferent than what the function is
now,” he says. “Pretty much now,
everybody has lowered their expec-
tations of what FarmAid can do.
Basically, FarmAid gives money to
crisis situations. That’s where most
of the money goes.”

g e L
il

Honorable Mention. Lava/Atlantic
recording artist Edwin McCain is
shown wearing his No. 1 Heatseekers
T-shirt to commemorate his debut
album, “Honor Among Thieves,” which
reached the top of the Heatseekers
chart Sept. 2. The singer/songwriter
just finished touring with Hootie & the
Blowfish and will continue on the road
throughout the fall.

Initially, he says, the emphasis
was on lobbying. “I went to Wash-
ington, D.C., in the beginning and
spoke with the House and the Sen-
ate, but people are pretty much
done with that aspect now. I went
to Washington with Willie, and the
guy we needed most to see just
asked, ‘You guys bring your gui-
tars? When we said no, he just got
up and left. And this country is rad-
ically different now from what it
was 10 years ago. We have, as a na-
tion, decided that everything is
worthless unless it has a high-dol-
lar sticker next to it. But now I kind
of view FarmAlid like the PTA. The
PTA is not gonna reconstruct
American education, but there’s a
place and a function for it.”

Mugar says that even though °
FarmAid is just “stemming the
tide” in the war against factory
farms taking over family farms, it
is accomplishing some good. She
points to the more than $12 million
that FarmAid has given in grants
over the past 10 years. The money
has gone to food and emergency re-
lief, hot lines, outreach, education
and scholarships, legal fees, pro-
gram support, land stewardship,
technical assistance, and self-help.
She notes that FarmAid has a small
staff and that 83 cents of every dol-
lar raised goes out in some form of
aid.

And, she adds, there is one im-
portant intangible. “This communi-

‘cates hope to the farmers when

they come here,” she says. “They
see these artists donating their
time and their expenses, and they

feel hope.”

This year’s concert will be broad-

cast on TNN the following day.

The night before the concert,
FarmAid will present an Ameri-
cana night in Louisville’s Palace
Theatre. The benefit Americana
Night Before FarmAid Concert
will feature Steve Earle, Bill
Miller, Parlor James, Jonell Moss-
er, Sue Medley, Mare Germino, and
Louisville artists Starbilly and
Bodeco.

BARBIERI CAMPBELL

Sound Entertainment Management.

Lesley Pitts is named VP of publici-
ty and artist development for Loose
Cannon Records in New York. She was
national director of publicity at Jive.

Susan Lietz is appointed director of
corporate communications for BMG
Entertainment in New York. She was
senior director of public relations and
corporate communications for EMI
Records Group North America.

John Berman is named director of
creative editorial for Elektra Enter-
tainment Group in New York. He was
manager of creative services.

CS

HENSCHEL

HARPER

Eddie Santiago is appointed diree-
tor of product development for At-
lantic Records in New York. He was
director of marketing for EMI.

PUBLISHING. Ed Arrow is named se-
nior director of copyright for MCA
Music Publishing in Los Angeles. He
was VP of business affairs for Leiber
& Stoller Music Publishing.

Neil Lasher is named senior direc-
tor of promotion and catalog exploita-
tion at EMI Music Publishing in New
York. He was head of rock promotion
for SBK and EMI Records.
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Cochrane On Road To Int’l Success
Capitol Artist Follows Up ‘Life Is A Highway’

H BY LARRY LeBLANC

TORONTO—Hearing Tom Coch-
rane’s blistering new Capitol Records
album, “Ragged Ass Road,” makes
one wonder just what the hell is going
on in the veteran Canadian singer/
songwriter’s personal life.

Co-produced by Cochrane and ex-
Red Rider keyboardist John Webster,
“Ragged Ass Road” came out in Can-
ada Sept. 19. Following release in
Europe, Australia, and Japan, Capitol
will release the record to the U.S. Nov.
7.

“It’s a very personal, very powerful
record,” says Tim Trombley, VP of tal-
ent acquisition and artist develop-
ment, EMI Music Canada.

It’s also one that is obviously strik-
ing a chord with its listeners. The first
Canadian single, “I Wish You Well,”
released Aug. 24, debuted at No. 1 on
the Record’s contemporary album ra-
dio chart, making it the first time a
record by a Canadian artist has done
s0. Only Bruce Springsteen’s “Murder
Incorporated” and the Rolling Stones’
“Love Is Strong” have equaled the
feat.

“Every station we expected to come
in across the country eame in at heavy
rotation out of the box,” says Peter
Diemer, VP of national promotion
EMI Music Canada.

The single will be released in the

U.S. Oct. 9 and will hopefully build on
the American success experienced by
Cochrane with his 1992 top 10 hit,
“Life Is A Highway.”

But Capitol isn’t
taking any
chances. “In Amer-
ica, the name Tom
Cochrane doesn’t
translate unless
you mention ‘Life
Is A Highway,””
says Denise Skin-
ner, Capitol Rec-
ords’ VP of mar-
keting. “We established a wonderful
hit, but I'm not sure if we established
Tom as an artist. It’s our job now to
tie ‘Life Is A Highway’ into ‘Ragged
Ass Road.” ‘I Wish You Well’ can do
that, and then we can [release] heavier
songs, like ‘Seream’ or ‘Crawl.””

The label will target album rock ra-
dio. “This is a pretty straight-ahead
rock’n’roll record, so AOR is going to
be a staple for us out of the box,” Skin-
ner says. “We want to get [a lot of] air-
play at AOR prior to the album going
out and then eventually cross it over
to top 40. Depending on how the ree-
ord develops at AOR, it could be a
quick cross to top 40.”

In Canada, “Ragged Ass Road” is
one of the most eagerly anticipated do-
mestic albums of the past decade.
Since recording the album “Hang On

COCHRANE

To Your Resistance” on Daffodil Rec-
ords in 1977 under the group name
Cochrane and fronting Red Rider for
seven albums from 1980 to 1989, Coch-
rane has been recognized as one of the
country’s most talented songwriters
and performers.

“Mad Mad World” has sold one mil-
lion units in Canada to date, according
to Diemer. Two singles, “Life Is A
Highway” and “No Regrets,” reached
No. 1 on the Record’s contemporary
album radio and contemporary hit ra-
dio charts, while “Sinking Like A Sun-
set” reached No. 1 at contemporary al-
bum radio and No. 3 at contemporary
hit radio. A number of other tracks
also received widespread airplay at al-
bum rock radio.

(Continued on page 41)
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Under The Stage And Dreaming. Members of the Dave Matthews Band relax
following a show at Los Angeles’ Universal Amphitheater. Shown in the front row,
from left, are band members Stefan Lessard, LeRoi Moore, and Carter Beauford.
In the top row, from left, are MCA Concerts president Jay Marciano, band member
Boyd Tinsley, MCA Concerts VP of talent Melissa Miller, Matthews, and MCA

Entertainment Services VP Larry Vallon.

MCA Album, Book To Spotlight 'Toon Tunes
Set, TV Speczal To Feature Alternatwe Rock Acts

M BY CRAIG ROSEN

LOS ANGELES—To  promote
“Saturday Morning,” MCA’s all-star al-
ternative album set for a Nov. 7 release,
the label will do the obvious and turn to
the tube and comic books.

An hourlong TV special, hosted by

Drew Barrymore and featuring original

Chynna Breaks Musical Ground On EMI Set
Wilson Phillips Smger Steps Out As Solo Artist

H BY LARRY FLICK

NEW YORK—As she braces for the
flurry of promotional activity surround-
ing the Nov. 7 release of “Naked And
Sacred,” sometime Wilson Phillips har-
monizer Chynna Phillips is philosophi-
cal about the fact that some will initially
be more interested in gossiping about
her personal life than the two-plus
years of effort that went into her EMI
solo debut.

“It is kind of weird to pour so much
of your heart into a project and know
that the first questions you're probably
going to hear are ‘How is Billy [Bald-
win, the actor to whom she recently
wed]?” or ‘Do you ever talk to Carnie
and Wendy [Wilson]? ” Phillips says
with a laugh. “But I have faith that the
music will win out in the end.”

EMI president Davitt Sigerson
agrees, adding that the attention should

CHYNNA PHILLIPS

ultimately work to the album’s benefit.
“Although we have absolutely no inter-
est in relying on Chynna's wedding or
past pop history to sell this record, I
will say that the energy and interest
around her is extremely positive,” he

 ANOTHER.
SHURE -

The SounD OF PROFESSIONALS... WORLDWIDE.™

4

says. “Given that, I think we can be
comfortable with the knowledge that we
have a record that is strong enough to
maintain and build upon that interest.”

“Naked And Sacred” will be launched
Oct. 10, when the label solicits top 40
and AC radio airplay for the title cut,
a hook-laden number helmed by vet-
eran pop producers Rick Nowels and
Billy Steinberg. Rhythm-crossover for-
mats will be served a dance-rooted re-
mix of the song by club icon David Mo-
rales at the same time. Sigerson sees
the single as potentially filling a current
void at radio.

“It’s a fairly straightfoward pop song
with a good tempo and energy,” he
says. “There really isn’'t anything on ra-
dio right now that sounds like it, though
it feels timely and accessible. It’s one of
those songs that grabs you immedi-
ately.”

“Naked And Sacred” is supported by
a stylish videoclip directed by Matthew
Rolston that will be serviced to all ma-
Jjor music-video outlets simultaneously
with the single’s impact at radio.

Although her schedule was still being
confirmed at press time, Sigerson says
Phillips will devote a considerable
amount of time promoting the project
at radio, with a heavy smattering of
television appearances. “In short, we
are going to work her bones until they
ache,” he says with a laugh. “I'm opti-
mistic that we'll still be actively work-
ing this album until well past this time
next year.”

Phillips’ visibility this season will be
enhanced by an appearance in an ABC-

(Continued on page 20)

cartoon clips and band performances,
will begin a three-month run on the Car-
toon Network Nov. 1.

Over that period, the special will air
on weekdays and Sundays in prime time,
on Fridays at late night, and, naturally,
on Saturday mornings.

In addition, Marvel Comics will pub-
lish a 32-page special edition with the
works of 10 comic book artists, dedi-
cated to the album.

“Saturday Morning” includes such
tracks as Liz Phair and Material Issue’s
take on “The Tra La La Song (Theme
From ‘The Banana Splits’),” the Ra-
mones’ version of “Spiderman,” and
Matthew Sweet’s rendition of “Scooby
Doo, Where Are You?”

The album is the brainchild of execu-
tive producer Ralph
Sall, who produced
each track and
wrote the TV spe-
cial. However, it’s
not the first time
that an alternative
rock act has taken
on a cartoon theme.
In the late "70s, Los
Angeles-based car-
toon punks the Dickies recorded a ver-
sion of “Gigantor.” Sall says he wasn’t
aware of the Dickies’ foray into ’toon
tunes until after he began his project.
(The Dickies also recorded a version of
“The Tra La La Song.”)

“Everyone I know watched cartoons
when they were kids,” says Sall, who
came up with the concept for the album
a few years ago. “At the time, there was
a lot of movie action going on with up-
dated versions of a property or fran-
chise, but they were never geared to-
ward the alternative-minded.”

Sall, whose previous efforts include
the Grateful Dead tribute album “Deadi-
cated,” pitched the alternative-leaning
cartoon theme album to MCA Records
president Richard Palmese and execu-

SWEET

TO OUR READERS

The Beat does not appear this
week. It will return next week.

THE RAMONES

tive VP of A&R Ron Oberman, who were
immediately interested in the project.

Others appearing on the album in-
clude the Butthole Surfers, Helmet, Col-
lective Soul, Violent Femmes, Dig, Wax,
Face To Face, Sublime, Frente!, the
Murmurs, Sponge, Toadies, Tripping
Daisy, the Reverend Horton Heat, Ju-
liana Hatfield and Tanya Donelly of
Belly, and the Presidents Of The United
States Of America.

Although the album packs a built-in
novelty factor, Sall says it’s not a joke.
“The idea of making a record with songs
from TV is that they are the ultimate
cultural unifier,” he says. “As soon as
you hear these songs, it all comes rush-
ing back. If you put any of these songs
on in a crowded room, it stops the
room.”

Joel Oberstein, GM of the Southern
California stores in the 35-store, Simi
Valley, Calif.-based Tempo Music &
Video, also feels the album will be a hit
with a certain crowd.

“Kids will react to it positively,” he
says. “Most of the artists are "70s kids
that are acknowledging their childhood
by recording those songs. As a child of
the "70s myself, I find it interesting. It’s
a goofy, fun thing.”

To those who grew up in the late '60s
and early "70s, the cartoon themes are as
meaningful as legitimate hit records,
Sall adds. “At the time, we had the Bea-
tles, a true, original rock'n’roll source,
but we also had the prefab version, the
Partridge Family, then the animated
version, the Archies. And they all ended
up on Saturday morning TV and with
No. 1 records, so, for kids, it was one big

(Continued on page 71)
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Matador’s Pizzicato Five Fashions Second Set For U.S.

H BY JIM BESSMAN

NEW YORK—With much of the music
industry already looking ahead to
Christmas, Matador Records/Atlantic is
focusing on Halloween for “The Sound
Of Musie By Pizzicato Five,” the second
Matador album from the fashion-crazy

Japanese pop-dance duo, and the firstto -

funnel through Matador/Atlantic.

The album, which features the duo’s
name in the title so as not to confuse
fans of the musical, will be issued Oct.
31. Like their 1994 U.S. domestic debut,
“Made In USA,” it compiles material
culled from numerous Japanese re-
leases, as well as including current fare
like first single “Happy Sad.” That
track is also the soundtrack single from
“Unzipped,” the acclaimed documentary
about fashion designer Isaac Mizrahi.

“It’s a quirky fashion movie about a
perfectionist who’s very creative and
detail-oriented, in many ways like
[Yasuharu} Konishi,” says Terri Mac-
Millan of Medius Entertainment, which
manages Pizzicato Five, or P5 for short,
outside Japan. Record collector and film
buff Konishi is the founder/conceptual-
ist and chief composer of the decade-old
P5; vocalist Maki Nomiya, formerly of
Japanese pop band Portable Rock,
joined in 1990.

P5’s music has been compared with
Deee-Lite and St. Etienne and reflects
Konishi’s eclectic and far-reaching pop
tastes. In his liner notes to “Sound Of
Musie,” he invokes such sources, influ-
ences, and evocations as Sergio Mendes,

- Van McCoy, the Five Americans, Burt
Bacharach, Japanese techno-pop group
the Plastics, Steve Miller, Donovan, and
the “Bye Bye Birdie” soundtrack.

“We don’t like to limit ourselves with
one type of music,” says Konishi. Mac-
Millan adds that musically, “P5 fits in
everywhere and nowhere. In America

PIZZICATO FIVE: Maki Nomiya and
Yasuharu Konishi.

you'd put them down as alternative pop,
though I call ‘Happy Sad’ ‘alternative
Motown.””

In P5’s highly visual live perform-
ances, the music is accented by fashion
plate Nomiya’s onstage get-up. Hence,
the Halloween street date.

“They're about costumes and dress-
ing up, full theatricality and spectacle,”
says Matador’s national sales director
Patrick Amory. “They’re all about
style.”

Halloween balls and parties are set to
herald the release of “The Sound Of
Music” in New York, Los Angeles, San
Francisco, Chicago, Seattle, Detroit,
and Miami, says Amory. Party favors
will involve trick-or-treat bags contain-
ing “Happy Sad” cassette singles and
P5 skateboard stickers. The bags will

also be given away at retail during the
day.

Also at retail, says Atlantic VP of
product development Michael Krumper,
will be several different posters high-
lighting the act’s visual orientation.
Amory further expects extensive mer-
chandise to include drink coasters and
limited-edition "50s-style flight bags.

Creativity is also evident in the album
and single packaging, in keeping with
P5’s Japanese practice, says Krumper.
The CD-5 is wrapped in a mylar bag and
features artwork from “Unzipped.” The
elegant album Digipak is in black,
white, and silver, and contains an indi-
vidually numbered “Carte Pizzicato”
credit card. A phone number printed on
the card encourages holders to call for
fan club and contest information, the
latter involving a drawing by Nomiya at
the end of the year to award a free trip
to see P5 perform anywhere in the
world.

The card numbers will also be used in
announcing radio contest winners of P5
merchandise. Amory adds that an
American Express parody campaign
will feature “Pizzicato Five Accepted
Here” signage and print ads. “Credit
cards and shopping are part of the
glamour image they want to put
across,” he says.

Radio promotion will include the
“loyal” college and alternative stations
that have previously supported P5, says
MacMillan, “even if ‘Happy Sad’ isn't a
college-sounding song.” Noting that
“Made In USA’s” “Twiggy Twiggy”
made “significant inroads” at commer-
cial alternative stations, Krumper says
Atlantic is targeting those stations and
looking toward pop formats. The single
was to go “straight to top 40” Sept. 19,
according to Amory. .

Matador/Atlantic is also targeting the
dance market with a 12-inch of the sin-

Mute America Provides Voice For Young Bands
Thirty Ought Six Set Exempllf" es Label’s Agenda

B BY STEVEN MIRKIN

NEW YORK—Mute Records has usu-
ally been associated with the somberly
“arty” side of rock: Nick Cave, Dia-
manda Galas, Einstiirzende Neubau-
ten. But with the Nov. 7 release of
Thirty Ought Six’s “Hag Seed,” Mute
America hopes to change all that and
cobble out a particularly American
identity for itself.

The Portland, Ore., trio is miles away
from the usual Mute fare, with loud, en-
ergetic, dynamic songs fronted by Sean
Roberts’ melodic basslines and highly
emotive vocals. Instead of opium rever-
ies of fin de siécle Berlin, Thirty Ought
Six (the name of a high-powered rifle)
recalls Fugazi and fellow Northwest
bands, including Pearl Jam.

This doesn’t faze Adrian Janssens,
Mute America’s manager of A&R, the
first A&R executive hired by the U.S.
label. “The agenda is different here in
America, and this is the first time we
decided to develop young bands from
North America for the world.”

He feels that the fact that the label
has been in business four years, with a
full staff working Mute’s UK. releases
here, works to its advantage. And, he
adds, the label] has a reputation as being
artist-friendly.

a
X b
THIRTY OUGHT SIX: Sean Roberts,
Ryan Paravecchio, and David Biunk.

That reputation was partly what at-
tracted Thirty Ought Six to Mute
America. Roberts says Mute’s history
of long-term support for artists “who
have no interest in courting commercial
success” was an important factor in the
band’s signing.

The first priority for Mute is to make
sure that the mdustry doesn’t pigeon-
hole the band. Mark Fotiadis, Mute
America’s VP/GM, feels the label has
already started to do that with its series
of 7-inch single releases. Thirty Ought
Six’s single, “T'alon” backed with “Mor-
eau,” was well received by college radio
and was added to about 50 playlists, a
“phenomenal” number for a vinyl re-
lease, he says.

With that positive response to the
single in hand, Fotiadis is hopeful that

the album will do well on college charts
and then gain a foothold in the commer-
cial alternative format. An emphasis
track for commercial alternative radio
has yet to be chosen, but Fotiadis says
Mute will give that song a “proper com-
mercial alternative campaign,” includ-
ing pressing a CD single; also, funds
have been budgeted to produce a video.
In addition, Fotiadis foresees hiring an
independent promoter to help work the
album.

One way the domestic signings will
manifest themselves will be through
touring. As opposed to British bands,
who come to the U.S., tour for three
weeks, and go home, the label will be
able to schedule tours of longer than
three months. “The band will tour as
much as they want to,” Fotiadis says,
and Roberts says the band is ready to
hit the road. It will play a series of dates
in mid-October on the West Coast, and
Roberts hopes to play a few shows in
the East before the holidays. Extended
touring, he says, will probably start
early next year. Live performances
have already been scheduled at events
heavily attended by the industry to pro-
mote Thirty Ought Six and the label’s
other signing, Atlanta’s Toenut, as well
as to boost Mute America’s new profile.

(Continued on next page)

gle remixed by Kenny “Dope” Gonzalez
of Masters at Work. As for tour plans,
Krumper says P5 will undertake a two-
week U.S. tour in February. “When I
first saw them, it struck me that they're
what Andy Warhol would create if he
were putting together a band for the
'90s,” says Krumper. “Their use of vide-
otape images during the show is really
innovative, and they sample from every
area of pop culture, reflecting their per-
vasive knowledge of pop music.”
Pizzicato Five is also releasing its

latest Japanese Columbia/Triad al-
bum, “Romantique '96,” on Oct. 1.

“Their focus is still Japan,” says
MacMillan, “so it was a big concession
for them to be in America, when they
should have been promoting in Japan.
But they want to support ‘The Sound
Of Music By Pizzicato Five.” They're
a big cult act in Japan with main-
stream sales, but going to America
was always a dream they never took
seriously.”

FEEL THE WARMTH. FEEL THE WELCOME.
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& WILSHIRE
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& Beautifully renovated rooms.

« In-room fax.

+ Complimentary fitness center
and Olympic-sized pool.

& Cellular phones available.

All at a price that adds warmth to your welcome.
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your professional travel
agent, 1-800-HILTONS,
or the Beverly Hilton at
310-285-1307. Ask for
The Executive Rate, Plan
Code PY.
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This is where it happens. The key
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closing, The signing. The deal. The
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Beverly Hills.
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MUTE AMERICA PROVIDES VOICE FOR YOUNG BANDS

(Continued from preceding page)

The marketing approach to the band
is to build slowly and steadily. As Jen-
nifer Gross, national director of artist
development, explains, “You have to
work from the fanzine level up.” She

will set up feature stories in the band’s
base, moving down the West Coast to
Los Angeles, and then head East. A
tour earlier this year with Sunny Day
Real Estate gave the band pockets of
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Beginning October 1, 1995
~ CARL PRITZKAT

support in Austin, Texas, and Minnea-
polis.

Retail will also start from the band’s
Pacific Northwest base. Fotiadis’ first
priority will be to get the record in ev-
ery record store in Seattle, Portland,
Ore., and other Pacific Northwest mar-
kets, while focusing on mom-and-pop
stores and smaller, hipper, more adven-
turous chains. Sale pricing and position-

ing will be emphasized, as well as get-
ting the album onto listening stations.
The label will try to place the band in
developing-artist programs, especially
in the Northwest, while posters will be
sent out to 1,600 accounts nationwide.
Mute America will back up tours with
co-0p, quarter-page ads in each town
and will make sure the record is sale
priced and in stock when the band ar-

CHYNNA BREAKS MUSICAL GROUND ON EMI SET

(Continued from page 18)

TV remake of the classic musical “Bye
Bye Birdie,” in which she takes on the
role made famous by Ann-Margret. “I
wasn't looking to do any film at the time
I was offered the role,” she says. “But
how I could turn down such a great op-
portunity? It was so much fun.”

From a creative perspective, “Naked
And Sacred” gave Phillips a much-
needed opportunity to explore musical
ground inappropriate to Wilson Phil-
lips.

“There are different things that I
have been wanting to try with my voice
that would never have worked inside
the confines of a harmony group,” she
says, indicating the raspy edge she dis-
plays on cuts like the neo-psychedelie
pop ditty “When 2000 Comes” and the
sprawling power ballad “Just To Hear
You Say That You Love Me.” “What
Wilson Phillips does, it does well and it
works well for me. But I really needed
to grow and open myself up to new
ideas.”

Part of that growth included working
with a variety of songwriters and pro-
ducers that included Desmond Child,
Eliot Wolf, and Family Stand group
members Peter Lord and Jeffrey
Smith—all of whom Phillips says chal-
‘lenged her approach to composing and
performing. “I think the result is songs
with a lot. of variety and textural differ-
ences. But at the same time, the album
feels cohesive and whole—kind of like
different parts of a single personality.”

Although she is enjoying the freedom
of life as a solo artist, Phillips is not rul-
ing out a Wilson Phillips reunion. “We
are definitely talking about eventually
going back into the studio again, maybe
sometime next year,” she says. “There
is a certain kind of magic when we per-
form together that we could never per-
manently put behind us. Aectually, I

Roger Christi

an Marketing

7027 Twin Hills Avenue Suite One Dallas, Texas 75231 (214) 265-9292 / 265-8786 Fax
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Michael Fracasso
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Craig Peyton
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Wyckham Porteous

Aggressive Retail/Alternative Marketing And Consulting

Member of

NAIRD

Representing True Artists!

think we’ll come to each other with a
fresh energy because we are all doing
different things.”

Phillips says she is also eyeing the
prospect of writing material for a sec-
ond solo album next year.

“I feel like I've only scratched the
surface of where I want to go as an art-
ist,” she says. “The possibilities are
truly endless.”

rives.

When it comes to its own profile,
Mute America will take the same meas-
ured, long-term approach. “Over the
past six months,” Fotiadis says, “we’ve
been doing our mailings, targeting col-
lege radio, the mom-and-pops, fan-
zines,” and, in addition to bringing new
music, exposing the label’s “new atti-
tude to those places.” Janssens has de-
vised a three-year plan to promote the
new Mute. “It’s going to take a year to
stop people saying, ‘Oh, Thirty Ought
Six, they’re on Mute; it’s some kind of
electronic stuff,” and get the industry
pumped up. It will take a year to con-
vince the consumer, and by the third
year, we should have a roster of nine or
10 acts that will be just as competitive
as the best independent label.”

Mute’s founder, Daniel Miller, is “ab-
solutely” behind the program, and
Janssens adds that, in time, he hopes
people will see Mute’s signings in the
same league as Matador or Sub Pop.

: ‘ BOXSCORE
ST AN .. 10e 10 coceRT crosses
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
“GEORGE STRAT Alamodome Sept. 3 $1.275880 40.25 PACE Concerts
VRICE GRLL, JEFF FOXWORTHY San Antonio, Texas 3354307820 41,200
PATTY LOVELESS, MARK
| CREswY
EDLIO KAYAIRA, AN
" RERRERA
| ROD The Gorge Sept. 2-3 $1,000,410 5 MCA Concerts NW
STEWART/SANTANA/JEFF George, Wash, $75/330 32,000,
BECK two shows
AJ.CROCE
ERIC CLAPTOR CoreStates Spectrum  Sept. 13-14 | $908.098 p: §8 ;] Electric Factory
~CLARENCE "GATEMOUTH™ Phifadelphia $45/$32.50 30,000, Concerts
BROWN wo shows
| PEARL JAM Tad Gormley Sept. 17 $888,552 ¥ <] Beaver Prods.
RAMONES Stadium $23.50 sellout
New Orieans
ERIC CLAPTON Miami Arena Sept. 5-6 $753.181 184 Fantasma Prods.
CLARENCE “GATEMOUTH™ Miami $39.50/$29.50 two sell-
BROWN outs
JIAMY BUFFETT & THE Meadows Music Aug. 20 $121.8% b %753 Metropolitan
CORAL REEFER BAND Theatre $53/836/325 sellout Entertainment
Hartford, Conn. Nederlander
v Drganization
REM. ThunderDome Sept. 9 $560,075 18,853 Fantasma Prods.
RADIONEAD St. Petersburg, Fla. $35/327.50 seliout
ERIC CLAPTON ThurderDome Sept. 7 $521,037 1nm Fantasma Prods.
CLARENCE “GATEMOUTH™ St. Petersburg, Fla. $39.75/329.75 seflout
BROWN
VAN HALEN The Gorge Sept. 16 $518,350 18,500 MCA Concerts NW
BROTHER CANE Geargg, Wash. 336.25/823.75 sellout
ERKC CLAPTﬁN Charlotte Coliseum  Sept. 10 $491,682 15,697 Cellar Door
CLARENCE “GATEMOUTH” Charlotte, N.C. $39.50/$29.50 seflout
BROWN
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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COMPILED FOR WEEK ENDING SEPT. 30, 1995 FROM A NATIONAL SoundScan@ The Heatseekers chart lists the best-selling ti i i 3 i
g titles by new and developing artists, defined as those who have never appeared in the
% = SAMETEORARETAIUESTOR EEANDIRACHK gg&%ﬁngpgzgspggb%%Egy I I I top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
0 & 5 Sla% ! ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
X l; 9 g ; % | ARTIST TITLE (O Aibums with the greatest sales gains. © 1995, Billboard/BPI Communications and SoundScan, Inc.
= © | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
*xx NO.1 % x % 21 20 4 CIV LAVA 92603/AG (10.98/15.98) Civ
@ 3 19 | KORN IMMORTAL 66633/EPIC (9.98 EQ/15.98) KORN @ — 1 JAWBREAKER DGC 24831*/GEFFEN {10.98/16.98) DEAR YOU
@ 4 7 DEEP BLUE SOMETHING RAINMAKER/NTERSCOPE 92608/AG (10.98/15.98) HOME @ = 1 KATHLEEN BATTLE SONY CLASSICAL 68473 (10.98 EQ/15.98) SO MANY STARS
(3D 7 | 5 | TAKE THAT arista 18800 9.98/15.38) NOBODY ELSE 24 | 21 | 17 | DIANA KING work 64189+/coLUMBIA (10.98 EQ/15.98) TOUGHER THAN LOVE
4 5 13 | JOAN OSBORNE BLUE GORILLA 52669%/MERCURY (10.98 EQ/15.98) RELISH 25 24 21 RHETT AKINS pecca 11098/MCA (10.98/15.98) A THOUSAND MEMORIES
5 2 11 BRYAN WHITE asvLUM 616122 (9.98/15.98) BRYAN WHITE 26 27 7 TRU NO LIMIT 52983*/PRIORITY (10.98/15.98) TRUE
6 6 5 EDWIN MCCAIN LavA 92609/AG (10.98/15.98) HONOR AMONG THIEVES 27 | 29 | 10 | THE IMMORTALS VERNON YARD 39629/VIRGIN (9.98/15.98) MORTAL KOMBAT
@ 15 5 TERRI CLARK MERCURY NASHVILLE 26991 (10.98 EQ/15.98) TERRI CLARK 32 4 POINT OF GRACE WORD 5608/EPIC (9.98 EQ/15.98) THE WHOLE TRUTH
§ 8 12 MOKENSTEF OUTBURSTRAL 527364 /ISLAND (10.98/15.98) AZZ 12z 29 23 ] BUJU BANTON LOOSE CANNON 524119*/ISLAND (10.98/15.98) 'TIL SHILOH
LI EU B2 D B D ) Ual 2l 2] — | 1 | ROBBEN FORD AND THE BLUE LINE BLUE THUMB 7004/GRP HANDFUL OF BLUES
10 | 14 | 1l | BROTHER CANE vira s0564 10981539 SEEDS | I(31)| 36 | 3 | WILLIAM BECTON & FRIENDS wes 145/nTeRsouN (9 98/13.98) BROKEN
11 9 5 B.G. KNOCC OUT & DRESTA OUTBURST/RAL 527839*/ISLAND (10.98 EQ/15.98) REAL BROTHAS
TEURST/RA S5TIBLAND SEYID® A @ — 1 MAZZ emi LATIN 30913 (8.98/12.98) SOLO PARA TI
@ 19 5 | GARBAGE ALMO SOUNDS 80004*/GEFFEN (10.98/16.98) GARBAGE
33| 25 14 | KENNY CHESNEY BNA 66562/RCA (9.98/15.98) ALL | NEED TO KNOW
13 16 14 | HUM Rca 66577 (7.98/15.98) YOU'D PREFER AN ASTRONAUT
34 28 | 100 | ADAM SANDLER @ WARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU
14 11 10 | JEFF CARSON MCG CURB 77744/CURB (10.98/15.98) JEFF CARSON @
— 1 EDWYN COLLINS NONE 58 (9.98/14.98) GORGEQUS GEORGE
15 | 12 | 4 | RON KENOLY inTeciTy 02392 (11.98/17.98) SING OUT WITH ONE VOICE | =2 B 498
36 31 5 KITARO poMO 71005 (10.98/16.98) AN ENCHANTED EVENING
16 18 4 RAY BOLTZ wORD 41601/EPIC (9.98 EQ/15.98) THE CONCERT OF A LIFETIME
17 13 5 PATRA 550 MUSIC 67094+/EPIC (10.98 EQ/15.98) SCENT OF ATTRACTION 37 | 30 2 GEOFF MOORE & THE DISTANCE FOREFRONT 5129/CHORDANT (10.98/15.98) HOME RUN
18 | 17 | 2 | JARS OF CLAY ESSENTIAL 5573/BRENTWOOD (10.98/15.98) JARS OF CLAY 38 | 33 | 62 | TYPE O NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES
— |1 E.S.G. PERRION 53973+/PRIORITY (10.98/16.98) SAILIN' DA SOUTH 3 | 35 | 5 | JEWEL ATLANTIC 82700/46 (7.98/11.98) PIECES OF YOU
20 | 22 | 7 | LETTERS TO CLEO GIANT 24613/WARNER BROS. (10.98/15.98)  WHOLESALE MEATS AND FISHES 40 | 38 | 2 | DARYLE SINGiETARY GIANT 24606/WARNER BROS. (10.98/15.98) DARYLE SINGLETARY
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ROCK YOUR PANTS OFF:
Atlantic Records has teamed
with CK Calvin Klein jeans
and Rolling Stone magazine
for a seven-market tour and
retail promotion, which runs
Sept. 11-Oct. 14.

The campaign, dubbed
“Roek Your Pants Off,” helps
to promote Francis Dun-
nery’s new Atlantic album,
“Tall Blonde Helicopter,” re-
leased Sept. 5, and Boxing

Stories To Tell. Irish singer/
songwriter Maura O’Connell
appears on TNN's “Music
City Tonight” Thursday (28)
to promote ““Stories,” her
debut on Rykodisc’s
Hannibal imprint. The Jerry
Douglas-produced album
includes songs from the
likes of John Gorka and
Mary Chapin Carpenter and
features musical guests
James Taylor and Cheryl
Wheeler. “Hit The Ground
Running” is the first single
for triple-A radio.

Gandhis’ self-titled Mesa/
Atlantic album, which was re-
leased in October 1994. The
two acts make up the “Rock
Your Pants Off” tour, which
runs Oct. 3-14.

WEEKLY

COVERAGE OF

With every $45 purchase of
CK Calvin Klein jeans, cus-
tomers receive two free tick-
ets to one of the seven Dun-
nery/Boxing Gandhis shows
and a compilation CD featur-
ing the two acts and other
Atlantic artists, such as Jewel,
Edwin McCain, and Smile.

A coupon is included in the
compilation for $2 off any al-
bum from one of the featured
artists at Musicland.

To promote the campaign,
clothing stores will air a video
reel of the artists’
clips, place counter
cards at all cash =
registers, and take |
out full-page news-

R « U P R

HOT PROSPECTS FOR THE HEATSEEKERS

Groovy. Jazz singer
Steven Kowalczyk will play
two sets at night at Arthurs
in New York every Tuesday,
Wednesday, and Thursday
for six weeks starting Sept.
20 to promote his Atlantic
debut, “Moods And
Grooves.” The label is also
planning to market him
through its new gay
marketing department.

REGIQGNAL HEATSEEKERS #1'5

paper ads.

In addition, two
full-page ads will
run in Rolling
Stone, and Atlantic
is placing ads in
college newspa-
pers.

Also, posteards i
were mailed to tl

WEST NORTH CENTRAL

| MIDDLE ATLANTIC
Bryan White, Bryan White “

Deep Blue Something, Home
¥

| 5

CHART BY

A West Coast residency in
Los Angeles, San Francisco,

and Seattle will follow.
Atlantic is aggressively pro-
moting Dunnery’s residen-
cies. The first week in each
city, the label will run a full-
page ad in the local weekly pa-
per. The second week, a 60-
second radio spot, produced
by Dunnery himself, will air.
The third week, a quarter-
page ad will run in the same
paper. The album is also spe-
cially priced and positioned at
retail in his tour

markets.
I MOUNTAIN NORTHEAST
Ko, Kom Letters To Cleo, Wholesale Meats & Fishes R OACH -
o : B FORD RE-
\| EAST NORTH CENTRAL TURNS: With
|_| Ko, Kom Roachford’s first
= T U.S. release in

four years, “Per-
manent Shade

= ]
SOUTH ATLANTIC

PACIIC |
Joan Osboine, Relish

N

Rolling Stone sub-
seribers in the tour
markets and to de-
partment stores’
top jeans custom-
ers.

At the concerts, consumers
receive an exclusive CK back-
pack with a Rolling Stone T-
shirt and a cK one fragrance
sample.

“This was the perfect tim-
ing for Francis, because his al-
bum just came out,” explains
Vicky Germaise, senior VP at
Atlantie, on why these partic-
ular acts were chosen for the
tour. “We already loved Box-
ing Gandhis and knew it was
a problem record at radio.
We’ve always been looking for
nontraditional avenues for

! SOUTH CENTRAL
E.S.G.. Sailin' Da South

THE REGIONAL ROUNDUP
Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN NORTHEAST

1. Korn. Kern 1. Letters To Cleo, Wholesale Meats..

2. Bryan White, Bryan White 2. Korn, Korn

3. Terri Clark, Terri Clark 3. Jonatha Brooke & The Story, Plumb

4. B.G. Knocc Out & Dresta, Real Brothas 4, Edwyn Collins, Gorgeous George

5. MoKenStef, Azz 12z 5. Joan Osborne, Relish

6. Take That, Nobody Else 6. Kathleen Battle, So Many Stars

7. Jetf Carson, Jeff Carson 7. Take That, Nobody Else

8. Deep Blue Something, Home 8. Buju Banton, 'Til Shilch

9. Robben Ford & Blue Line, Handtul Of Biues 9. Patra, Scent Of Attraction

10. Joan Osborne, Relish 10. Garbage, Garbage

them, and this fit.”
Boxing Gandhis’ next sin-
gle, “Speak As One,” will be

Dunnery is on an East
Coast residency tour in New
York, Boston, Providence,

Edwin McCain, Honor Among Thieves

Of Blue,” the
band takes a
simpler ap-

proach to its mu-
sic and a less
anxious view of
breaking big
stateside.

The band, led
by South Lon-
doner Andrew
Roachford, mixes funk and
soul with rock and pop on its
Epic debut, released Sept. 19.

Roachford says he’s not ex-
pecting to take the U.S. by
storm. However, he does hope
that the crossover success of
Seal and Des’ree may help
pave the way for a successful
return to American audiences.
However, Chris Poppe, mar-
keting director at Epic, cites
Hootie & the Blowfish as the
band in whose footsteps

serviced to triple-A and album
rock stations in a few weeks.

R.I., Philadelphia, and Roch-
ester, N.Y., through Sept. 30.

Roachford may be following.
“Things have changed from

N G S

CARRIE BORZILLO

when I first went to America,”
says Roachford. “Seal and
Des’ree have shown that
black artists are more than
R&B. People are more open-
minded to accepting different
music from black artists.”
Poppe says that the label is
taking a long-term approach
to marketing the album,
which took more than a year
to reach double-platinum in
Australia. The album has

Hidden Treasure. Modern

rockers such as KROQ Los
Angeles are giving 1,000
Mona Lisas’ punk version of
Alanis Morissette’s “You
Oughta Know” a spin. The
song is the hidden bonus
track on the L.A. band’s self-
titled RCA EP, due Tuesday
(26). A cassette sampler of
the band, which hits the
road Wednesday (27), is
distributed in the
September issue of skate
magazine Big Brother.

been out internationally for a
year.

Indie  promoter
MecClusky is working the al-
bum to triple-A radio and the
first single, “Only To Be With
You,” to top 40 radio.

Jeff
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The Smooth Sounds Of Silk Are Back

Elektra Act Waxes Romantic On 2nd Set

B BY J.R. REYNOLDS

LOS ANGELES—Platinum-certified
Elektra recording act Silk has pulled
back on its sexually aggressive lyrics in
favor of a more romance-tinged style
for its sophomore set, “Silk.” The move
is designed to show consumers that the
quintet is in the music business for the

.

SILK

long haul.

Silk comprises Gary “Big G” Glenn,
Gary “Little G” Jenkins, Jonathan Ras-
boro, Jimmy Gates, and Timothy Ca-
meron.

The Atlanta-based group burst onto
the music scene in 1992 with its Keith
Sweat-produced album “Lose Control,”
which went to No. 1 on the Top R&B
Albums chart and sold 1.7 million units,
according to SoundScan.

The album produced three top 10
hits, including the sexually sizzling

“Freak Me,” which held the No. 1 spot
on the Hot R&B Singles chart for eight
weeks in 1993.

However, for “Silk,” the group says
it was time to take a less overt ap-
proach. Says Glenn, “We want to have
a long, diverse career and didn’t want
to be pigeon-holed into the Freak Me’
thing.”

As a result, the group parted ways
with producer/artist Keith Sweat, who
discovered the act and originally signed
Silk to his Keia label.

“Creatively, he taught us a lot about
music, but we wanted to move in direc-
tions that were different from what his
vision of our music was,” says Glenn.

Another measure the five vocalists
took to steer their image toward a more
traditionally styled R&B act was the
use of a diverse group of producers.
“This album is critical to our career,
and we wanted to assume more respon-
sibility for its success,” says Glenn.

Producers on “Silk” include Dave
Hall, Gerald Levert, Soul Shock & Kar-
lin, HOP, Wookie Stewart, Darin Whit-
tington, and Silk.

The group’s members wrote three
tracks on the album and are interested
in writing more in the future, but they
wanted to use the best songs possible
on the album.

Elektra black music senior VP Ri-

Al Green’s ‘In Good Hands’
For R&B Return On MCA

# BY DAVID NATHAN

LOS ANGELES—AI Green is primed
for a secular career renaissance. The
veteran gospel vocalist has a greatest-
hits collection on Billboard’s charts and
has made a series of national television
appearances. Now, MCA is preparing
to release “Your Heart’s In Good
Hands,” Green's first domestic R&B al-
bum in 18 years.

“Your Heart’s In Good Hands” de-
buts Nov. 7 and includes eight cuts
from “Don’t Look Back,” a collection
originally issued outside the U.S. by
BMG International in August 1993.

Denny Diante, VP A&R/producer at
MCA, says MCA Music Entertainment
Group CEO Al Teller became aware of
the BMG album last year when Green
was recording “Funny How Time Slips
Away” with Lyle Lovett for MCA’s
“Rhythm, Country & Blues” album.

“We worked out a deal to release [the
BMG album] here,” says Diante. “I
wanted to make some improvements, so

FOR THE RECORD

Due to a production error, a photo
ran in last week’s issue with the
wrong caption. Of course, we know
that was James Brown, pictured
with fellow Scotti Bros. artist Skee-
Lo following a show by the two at
the House of Blues in Los Angeles.

we dropped five of the original songs,
remixed four tunes, and added the two
new tracks.”

The MCA version of “Your Heart'’s
In Good Hands” will be released only in
the U.S.; the original set remains li-
censed to BMG for all other territories.

Green co-wrote six tracks on the
MCA album, which includes guest ap-
pearances by the
Memphis Horns,
Wayne Jackson,
and Andrew
Love—the horn
section that played
on Green’s records
during the "70s.

The first single
from “Your
Heart’s In Good
Hands” is the title cut, which was pro-
duced by Narada Michael Walden and
written for Green by Diane Warren.
The record will be serviced Oct. 9 to
R&B, top 40, crossover, and AC sta-
tions.

The 10-track album also includes the
cut “Could This Be The Love,” pro-
duced by Jodeci’s DeVante Swing,
which will be the second single; five
tracks produced by David Steele and
Andy Cox of Fine Young Cannibals,
including a cover of the Temptations’
“Don’t Look Back”; and three tunes
from the album’s executive producer,
Arthur Baker.

“When people hear this album, they’ll

GREEN

(Continued on page 24)

chard Nash says the absence of the
high-profile Sweat on “Silk” doesn’t
pose an identity problem for the proj-
ect. “Keith was a great contributor on
the first album, but consumers viewed
Silk as an entity separate from the
work Keith did as producer,” he says.

Silk is no longer associated with
Sweat’s Keia label, and “Silk” will be
released directly through Elektra.

On Tuesday (26), the label’s field
staff is hand-delivering promotion co-
pies of the first single, “Hooked On
You,” to mix-show jocks and record
pools. “We want to personally re-intro-
duce Silk to as many people around the
industry as possible, says Nash. “We
want to show them just how serious we
are about this record.”

“Hooked On You” ships Oct. 3 to

(Continued on page 2})

Must Be Love. The members of University/StepSun/Iinterscope quartet Pure Soul
are surprised by Amos Keaton of Camden, N.J., independent retailer Dazz Il Drive
Thru, center, who baked a cake in celebration of the act’s debut single, “We Must
Be In Love.” Flanking Keaton, from left, are Pure Soul’s Shawn Allen, Keitha
Shepherd, Kirstin Hall, and Heather Perkins.

LATE NITE NOTES: Underworld/Capitol recording
artist Hami has gone nocturnal. Joining the ranks of
such late-night bandleaders as Kevin Eubanks, Hami
serves as musical sidekick on Buena Vista Television’s
new syndicated moonlight talk session “The Stephanie
Miller Show.”

However, in Hami’s case, he’s his own regular side-
man: Before each show, he records himself playing from
an assortment of the 14 instruments with which he’s pro-
ficient. Then, during the
show, he plays along, us-
ing whatever instrument
strikes his fancy.

The result is a more in-
timate, club-like environ-
ment than on other shows.

The first guest/sonic
craftsman to sit in with
Hami on “The Stephanie
Miller Show” was Atlantic

The
Rhythm
and the

Blues .

Underworld’s Hami In Moonlit TV Gig;
New Jazz Set From Atlantic’s Albright

Oct. 9 issue. Flip through for the fabulous female frame
that’s “poured in a leather dress.”

Watley's second single, “The Way,” drops Oct. 3 and
features a remix courtesy of the hot production posse
Organized Noize, of “Waterfalls” fame. The single’s clip
will be directed by award-winning lenser Keith Ward.

Meanwhile, the vocalist travels way east to perform
at Astel Hall in Hiroshima, Japan, Oct. 22, where she
kicks off a two-week concert tour of the Orient. Expect
a U.S. tour to follow soon
after.

EARBONE’S connected
to: The Charles R. Drew
University of Medicine
and Science, in conjunc-
tion with Arrowhead
Mountain Spring Water,
presents the fifth annual
Jazz at Drew Legacy Mu-

Jazz  artist  Gerald
Albright, who gave great
sax while Hami delivered
exceptional bass-guitar licks. The final product was some
orgasmic fusion-jazz interludes.

Hami’s debut hip-hop/R&B/jazz set, “The Funky De-
scendant,” more adequately demonstrates the artist’s
multiple talents, which include writing, producing, and
arranging (Billboard, April 22). Ironically, the late-night
one-man band’s second single is titled “I'm Tha’ One Ya
Slept On.” 1t hits radio Nov. 2.

EBONY MOON RISING: Speaking of Gerald
Albright, the talented woodwind veteran has turned in
a must-have straight-ahead jazz set. “Giving Myself To
You” offers enough variety and emotional musicality to
also please the saxophonist’s fusion fans.

Sidemen featured on this 11-track wonder form an ar-
ray of musical constellations of such jazz luminaries as
George Duke, Bobby Lyle, Joe Sample, Stanley
Clarke, Cyrus Chestnut, Ndugu Chancler, and Harvey
Mason.

Albright is one of the few jazz instrumentalists who
can swing both contemporary and traditional. He de-
serves attention.

ANOTHER CELESTIAL BODY: Avitone/Bellmark
artist Jody Watley’s curvaceous physique will be high-
lighted in a “Best Bods” feature in People magazine’s

by J. R. Reynolds

sic Series and Cultural
Marketplace Oct. 7-8 at
the campus of Drew Uni-
versity in Los Angeles.

The event will feature the talents of Donald Byrd &
the New Blackbyrds, Ndugu Chancler, Ernestine
Anderson, Milt Jackson, the Eastern Rebellion Fea-
turing Cedar Walton, Billy Higgins, Ralph Moore,
David Williams, and a host of others.

Proceeds from the concert series go toward student
scholarships. For tickets, call 213-563-9390.

BLUES LOVERS who enjoy kickin’ it “Love Boat”-
style might want to sail the Caribbean on the Ultimate
Rhythm & Blues Cruise 4, scheduled for Jan. 7-14,
1996.

Artists scheduled to perform during the nautical voy-
age include Taj Mahal, War, Koko Taylor & the
Blues Machine, Lonnie Brooks, Magic Dick/Jay
Geils Bluestime, and Latimore.

Also during the cruise, the second annual URBC
Blues Society summit will convene, along with several
blues industry workshops, at which participants will
share information concerning the management and
promotion of blues.

The cruise includes several ports-of-call and other
non-industry-related activities. For more information,
contact representatives of the Ultimate Rhythm &
Blues Cruise in Kansas City, Mo.

22

www.americanradiohistorv.com

BILLBOARD SEPTEMBER 30, 1995


www.americanradiohistory.com

Bilboard

FOR WEEK ENDING SEPTEMBER 30, 1995

TOP R&B ALBUMS.
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F LAVA IN YA EAR: “Fantasy” by Mariah Carey (Columbia) comes in with
a bang, debuting at No. 1 on the Hot R&B Singles chart, along with debuting
at No. 1 on the Hot R&B Singles Sales chart. This single, which uses the Tom
Tom Club’s “Genius Of Love” as a bed, has a remix by Sean “Puffy” Combs
that features a rap break by OI’ Dirty Bastard. This remix is very popular
at R&B radio, which is helping to make “Fantasy” No. 2 on the Hot R&B
Airplay chart. “Fantasy” has a very healthy lead in total points and will most
likely sit at No. 1 for a few weeks.

With the largest increase in total points “I Hate U” by the artist formerly
known as Prince takes a big jump on the chart, moving 124. This is the first
week that “I Hate U” has the benefit of a full week of sales. Last week, it
debuted early because of street-date violations.

|

TRAFFIC JAM: Because of the No. 1 debut of “Fantasy” and the big jump
by “I Hate U,” “Brokenhearted” by Brandy (Atlantic) gets pushed back de-
spite strong gains in both sales and airplay. This record is far from over and
should have no problem bouncing back next week. “Brokenhearted” is actually
a duet by Brandy and Wanya Morris of Boyz Il Men.

“Runaway” by Janet Jackson (A&M) has the second-largest increase in to-
tal points but manages to move up only one position, 7-6, because the competi-
tion is very thick in the top 10. “Heaven” by Solo (Perspective), “Tell Me”
by Groove Theory (Epic), and “Sentimental” by Deborah Cox (Arista) all
forge their way into the top 10 this week—7, 8, and 10, respectively.

F AMILY REUNION: R&B'’s first father-and-son team makes a grand entry
on the Hot R&B Singles chart this week. “Already Missing You” by Gerald
& Eddie Levert Sr. debuts at No. 28, This is the first single from their upcom-
ing “Father And Son,” due out Tuesday (26). This is not the first time the
two have collaborated; that was with “Baby Hold On To Me” (from Gerald’s
“Private Line” album), which went to No. 1 on the Hot R&B Singles chart.
Given the history of the Levert family—Eddie’s with the O’Jays and Gerald’s
with the group Levert, his solo career, and as a popular songwriter/producer—
this duet album promises to deliver more classic R&B hits. “Already Missing
You” is currently top 10 at eight stations, including WZAK Cleveland, WPLZ
Richmond, Va., and WWIN-FM Baltimore.

QUICK CUTS: “Love T.K.O.” by Regina Belle (Columbia) gets back on
track this week and rebullets at No. 30. “Love T.K.0.” is No. 1 at WWIN Bal-
timore and top 10 at five others, including WCDX Richmond, WMMJ Washing-
ton, D.C., and WBLS New York. “MC’s Act Like They Don’t Know” by KRS-
ONE (Jive) picks up in airplay this week. It is now top five at WHTA Atlanta
and WOWI Norfolk, Va. “Pretty Girl” by Jon B. (Yab Yum/550 Music) makes
airplay gains—it is receiving top 10 action at KDKS Shreveport, La., WTLZ
Saginaw, Mich., KSJL San Antonio, Texas, and WMMJ Washington, D.C.

GREATEST GAINERS: “Temptations” by 2Pac (Interscope) wins the Grea-
test Gainer/Sales award and is runner-up for the Greatest Gainer/Airplay
award. “Temptations” is top 10 at WHTA Atlanta, WJHM Orlando, Fla., and
WVEE Atlanta. “West Up!” by WC & the Maad Circle (Payday/London/Ts-
land) is the winner of the Greatest Gainer/Airplay award. It is top 10 at KKBT
Los Angeles and WEJM Chicago.

HOT R&B
SINGLES

BUBBLING UNDER.

R&B

SOUNDS OF SILK

(Continued from puge 22)

R&B, crossover, and top 40 stations.

In an effort to increase industry
awareness of the first single, thematic
promotional items, such as Silk key-
chains and faux handcuffs, will be in-
cluded with product.

The label plans to utilize personnel
from distributor WEA to reinforce its
efforts to spread the word about Silk’s
return. “Our own sales department will
also be tapped to distribute Silk free-
bies and tchatehkas to retailers,” says
Nash.

A “coming soon” poster campaign de-
signed to create awareness among con-
sumers will precede the Oct. 10 retail
arrival of “Hooked On You.”

A national promotion tour will be
conducted in late October/early No-
vember and will initially cover the ma-
Jjor markets.

A clip of the single was being shot at
press time and will be serviced Oct. 9
to BET, MTV, the Box, and appropriate
local video shows around the country.

Despite the fact that Silk is deliver-
ing a more ‘“grown up” record, the
group will retain its hip, youthful look.

AL GREEN’S BACK

(Continued from page 22)

hear a guy who won’t change his style,
no matter who’s hot this week,” says
Green, who stopped recording secular
albums after he was ordained as pastor
of the Full Gospel Tabernacle Church
in 1976.

Green’s last R&B chart appearance
was in 1989, when an Al B. Sure! remix
of “As Long As We're Together”—from
his fourth Word Records set, “I Get
Joy”—peaked at No. 25 on the Hot
R&B Singles chart.

Green says his shift in musical gears
will not affect his current consumer
base. “I don’t think my gospel audience
will have a [negative] reaction to my
new album,” he says.

“They really understand that I was in
the music business before 1 started
making gospel albums and that the mu-
sic [on this album] is a part of me,” he
says.

Consumer interest in Green’s classic
R&B style seems to be growing. His
“Greatest Hits” set, released by the
Right Stuff/Capitol in June, is at No.
127 on The Billboard 200 and No. 36
and the Top R&B Albums chart. It has
sold 38,000 units, according to Sound-
Scan.
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Hot Rap Singles.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

) % B COLLECTED, COMPILED, AND PROVIDED BY SoundScan®
oE| eS| X s %
LUl 28 |53| €5 | TILE QIR aRmisT
2| 32| x| 30| LABEL & NUMBER/DISTRIBUTING LABEL

*%x*NO. 1% %%
GANGSTA'S PARADISE (FROM “DANGEROUS MINDS™) @ COOLIO FEATURING L.V,

(C) (D) MCA 55104 5 weeks at No. 1
2 2 138 | /GOTSONIT® & LUNIZ

(C) (D) (T) NOO TRYBE 38474

SUGAR HILL ® & AZ

(©) (T) () EMI 58407 -

HOW HIGH (FROM “THE SHOW!")
(C) (T) (X) DEF JAM/RAL 9924/ISLAND
BOOMBASTIC/IN THE SUMMERTIME A
(C) (T) (V) (X) VIRGIN 38482

1ST OF THA MONTH

(C) (M) (T) (X) RUTHLESS 633 L/RELATIVITY

11 | PLAYER'S ANTHEM @
(C) (M) (T) (X) UNDEAS/BIG BEAT 98149/AG

© REDMAN/METHOD MAN

¢ SHAGGY

& BONE THUGS-N-HARMONY

¢ JUNIOR M.AF.LA.

ONE MORE CHANCE/STAY WITH MEA @ THE NOTORIOUS B.1.G.

@mummb@m.—
E=3
=
=

. 4 bl (D) (M) (T) BAD BOY 7-903 J/ARISTA

9 ) 4 MC’S ACT LIKE THEY DON'T KNOW ® KRS-ONE
(©) (T) (X) JIVE 42319
REAL HIP HOP ® DAS EFX

10 10 = 2 (C) (T} (X) EASTWEST 64387/EEG

¢ THE DOVE SHACK

11 | 11 | 11 | 13 | SUMMERTIME IN THE LBC (FROM “THE SHOW!")
{C} (D) (M} (T) G FUNK/RAL 9382/ISLAND
FADES EM ALL & JAMAL
% 2z 3 (C} (D) (T} ROWDY 3.5042/ARISTA
JEEPS, LEX COUPS, BIMAZ & BENZ & LOST BOYZ
13 15 7 (C) (M) (T) {X) UPTOWN 55062/MCA
4] 1210|223 |!WsHe @ SKEE-LO

{C) (T) {X) SUNSHINE 78032/SCOTT| BROS.
* % * GREATEST GAINER * * *

(5| 43 | 3 | 3 | TEMPTATIONS & 2PAC
(C) (M) (X} INTERSCOPE 98120/AG 1
8 | — | 2 | westup @ WC & THE MAAD CIRCLE
() (D) (M PAY_DAY/LONDON 50258/ISLAND -
(aD| 16 | 12 | 8 | L2PASSIT @ THE D&D PROJECT FEATURING D&D ALL-STARS
{C) (M) (T) {X) ARISTA STREET 1-2846/ARISTA
2 | 16 | a4 | SITTIN' ON CHROME @ MASTA ACE INCORPORATED
(C) (T} (X) DELICIOUS VINYL 58452/CAPITOL
18 | 1] 20| § | SULTRY FUNK & M.C. HAMMER FEATURING VMF
(C) (D) {X) GIANT 1779 1/WARNER BROS.
20 | 15 | 14 | 4 | RETURN OF THE CROOKLYN DODGERS (FROM “CLOCKERS") @ CROOKLYN DODGERS 95

(C) (M) (T) 40 ACRES AND A MULE 55114/MCA

WHATZ UP, WHATZ UP @ PLAYA PONCHO FEATURING L.A. SNO
(C) (M) (T) (X) SO SO DEF 77958/COLUMBIA

A | 17| 2B 10

@ 30 o 2 Y'ALL AIN'T READY YET & MYSTIKAL
(C) (T) BIG BOY 42331/JiVE
( ::) 27 31 10 GIRLSTOWN & SUPER CAT
(C) (M) (T) (X) COLUMBIA 77850
FOE LIFE & MACK 10
24 19 18 1 (C) (T) PRIORITY 53192
WHERE'S DA PARTY AT? & DOUG E. FRESH
2 2 9 (C) (T) {X) GEE STREET INDEPENDENT 0612/{SLAND
ROUND & ROUND & TWINZ
26 20 25 14 (C) {D) (M) (T) G FUNK/RAL 9384/ISLAND
27 22 17 2 I'LL BE THERE.../,YOU'RE ALL I...A & METHOD MAN/M.J. BLIGE
(C) (M) (T} (X) DEF JAM/RAL 1878/ISLAND
SO MANY TEARS & 2PAC
28 23 19 4 {C) {M} (X} INTERSCOPE 98145/AG
BANKHEAD BOUNCE & DIAMOND FEATURING D-ROC
NEW » ! (C) (T) (X) EASTWEST 64380/EEG
30 21 13 17 FEEL ME FLOW @ & NAUGHTY BY NATURE
{C} (T) (X) TOMMY BOY 682
WASSUP, WASSUP & A-TOWN PLAYERS
40 40 5 (C) (T) (X) PREMEDITATED 17803/WARNER BROS.
32 29 % 1 GLACIERS OF ICE/CRIMINOLOGY & CHEF RAEKWON
(C) (D) (T) LOUD 64375/RCA
G| w2 | n| s | S ® BEENIE MAN
(C) (T} ISLAND JAMAICA 0140/ISLAND

SPRINKLE ME
(C) (T) (X) SICK WID' IT 42298/JIVE

| 8| 2|5 © £-40 (FEATURING SUGA T)

G| ¥ | 28
36
31
38

23 ALL GLOCKS DOWN & HEATHER B.
{C) (T} (X) PENDULUM 58367/EM!
11 MVP ¢ BIGL

32| A4
31 | 30

(C) (T) (X) COLUMBIA 77940

g | THIS THAT SH*T
(M) (T} (X) JIVE 42303*

& KEITH MURRAY

CLAP YO HANDS & NAUGHTY BY NATURE

AR £1|3 Green’s visibility was heightened % 3| 4
XA £1%|2 reen's vIsibility was heightene (€) {T) (X) TOMMY BOY 703
25| & | TTE 2|5 [ 8| TITLE when he was inducted into the Rock and 39 | 33 | 35 [ 7 | THE NOD FACTOR & MAD SKILLZ
= | 3 | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) = | 3 | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) ROH Hall Of FaIne thlS year. He helpe(l WS]E(;);;; BDE:T 9PSA14R24AYGAT7 e =
BANKHEAD BOUNCE ALL MY LOVE, ALL THE TIME . i ?
1| 41 2 | GiamOND FEAT. D-ROC (EASTWEST/EEG) hy 1| PRINCE MARKIE DEE (MOTOWN) comm(etmO{'dte th‘; OI_)I?tn“}g (()Jfl thel Or(i 40 | 35 | 29 | 3 | (¢ w00 capiroL sBags
anization’s new facility in Clevelan
U SHOULD BE MINE FAITH g WHAT YOU WANNA DO? & KAUSION
21216 J. SPENCER (MOTOWN) 151610 LORDS OF THE UNDERGROUND (PENDULUM/EMI) Sept. 2. NEW) ! (C) LENCH MOB 2001
WASSUP, WASSUP COMIN' OFF During the ceremony, Green per- 4 | 3 | 32 | 2 | FREAK ME BABY # DIS ‘N' DAT
3 {1416 | owniaiers preveomareomaanrros) | | 18| | 1| jAMMIN G (sTREET BEAT) S i . yn h D , g (C) (T) EPIC STREET 77845/EPIC
formed his first duet with Aretha @ > COMIN' OFF * JAMMIN G
4i—1|1 '{S_é.yh(l\lllER\ew)AT YOU WANT 1l gJUgL!Jh'I'l(E(IF}RgIF?IESZE Frgnklin, which was a highlight of the (43| NEW ! () (T) (X) STREET BEAT 002
SNGHEMDEANGS RO nationally televised event. M3l s SCHIM)I(WEYLESK}#RIL\AMY \/(A ¢ OL’ DIRTY BASTARD
5 [ —1 L | Mack 10 (PRIORITY) 181 17| 8 | 56" KNOGE OUT & DRESTA (UTBURSTRALASLAND) MCA black music collective senior . )ml‘lz £4419/EEG -
VP David Harlesto id G to 15 39 [ LIVE!!! (FROM “THE SHOW!") & ONYX
6183 |PUSHIN 19| | 1 | LET LOVE LEAD THE WAY avid Harleston considers Lreen (C) (D} (T) DEF JAM/RAL 9620/ISLAND
SOCIETY OF SOUL (LAFACE/ARISTA) ALDIN BIRDETTE (DUR) be a quintessential soul man whose mu- 46 | 39 | 25 7 | ALITTLE OF THIS & GRAND PUBA
71131 3 | Love mEsTIL ) 7| 8| sPECIAL sic is as relevant today as it was 18 (0).(0 (X ELEKTRA 6438HEES
CHAKA KHAN (MCA) GARY TAYLOR FEAT. BRIDGETTE BRYANT (MORNNG CREW! ‘« N - . 47 4 43 3 50/50 LUV @ B.G. KNOCC OUT & DRESTA
& e R vears ago. “We're dealing with an | 47 | # {C) (D) (M) (T) OUTBURST/DEF JAM 97 16/ISLAND
8 (12| 3 | &5 Noiveau wpm 20| 28| 3 | SONDOR MAN WU TANG) across-the-board demo with Al, so 27 | & | 37 | BIG POPPA'WARNING A © THE NOTORIOUS B.I G,
I aki iq ¢ ] . (C) (D) (M) (T) {V) (X) BAD BOY 7-9015/ARISTA
CALL IT WHAT YOU WANT GHETTO GIRL we're making this as much about Al as
9 |—| ! | woneco tucar 22|21 | 3 | gorr eastwesTees) about the music on the album,” says | 49 | 38 | 37 | 24 | LIFESTYLES OF THE RICH AND SHAMELESS & LOST BOYZ
10] 9 | 12 | DUNKEY KONG 23| 23| 2 | BACK TOGETHER AGAIN Harleston. N . RE-ENTR SURVIVAL OF THE FITTEST & MOBB DEEP
KILO (WRAP/ICHIBAN) FULL FORCE (CALIBER} A couple of television spemals are un- \ 15 0 () (X) LOUD 64356/RCA
THIS THAT SH*T NO WOMAN NO CRY . . 3
1166 KEIT?{ MURRAY UIVE) 4125) 4 WORL-A-GIRL (ELEKTRA/EEG) der deyelopm_ent, and the marketmg (O Records with the greatest sales gains this week. # Videoclip availability. ®Recording Industry Association
BABY LOVE I'LL MAKE YOU FAMOUS campaign will include an extensive con- of America (RIAA) certification for saies of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
121181 2 | §o1 coriny 25| —| 1 | DRAYOUNGSTA'S ILLY FUNKSTAZ (POP ART) sumer-oriented advertising blitz, no. (l:s for cassette single. 'Aster(isk indicates catalogbnumber is for cassette maxi-single; cassette si\r}gle unavailable.
R . : : (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-singie
131510 ﬁlgo%lﬁhg?HEEL&%EERS\/FEEF&%&%TENSHSWEI Bubbling Under lists the top 25 singles under No. 100 ?a‘l‘lgswn Iidyslt’A }Ildgo 12 ‘?{SO }()ilaf}ned availability. (V) Vinyl singie availability. (X) CD maxi-single availability. © 1995, Biliboard/BP| Communications,
! which have not yet charted. or our rearts In Goo andas. and SoundScan, Inc.
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TITLE (Publisher — Licensing Org.} Sheet Music Dist. -
85 1, 2 PASSIT (Gifted Pear!, ASCAP/Spinnas Choice,
ASCAP/Entertaining, BMi/Zomba, ASCAP/Bucktown
USA, ASCAP/Bootcamp Clik, ASCAP/Misam,
ASCAP/EMI April, ASCAP) WBM
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 86 R&B stations 22 1STOF THA MONTH (Ruthless Attack, ASCAP/Mo Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- AL . of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron Ilstener data. This data is used in the Hot R&B Singles chart. Thug, ASCAP/Dollarz-N-Sense, BMI/Keenu, BIi) SonoScan®
61 ALL 1 CAN DO (Rondor. BMI/Sony, BMI) TTILUL
== PR — 28 ALREADY MISSING YOU (Divided. BMI/Zomba,
x|z < | x|z BMI/Ramal, BMi/Warner-Tamerlane, BMI} x| x| =z xlx|z
1|3 glE|s 34 ANYTHING (Zomba, ASCAP/Isaya He's Funky, £l1e¢3 gg)5
2|5 | & | TITLE 2|4 | & | TITLE ASCAP/PolyGram Int'l, ASCAP/Dat Nigga Funky, 2|5 (3] nme 2|z 18| ne
£ [ S| £ | ARTIST LABEL/DISTRIBUTING LABEL) E | S| 2 | ARTIST LABEUDISTRIBUTING LABEL) ASCAP/12 AM, ASCAP/Almo, ASCAP/Sailandra, ASCAP) £ | 3 [ = | ARTIST (LABEUDISTRIBUTING LABEL) Z | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
= : 43 ARE YOU READY? (All Sitver, ASCAP/Pebbitone, = ;
29 HOW HIGH i
** NO. 1 *x 38 42| 7 | REDMAN/METHOD MaN (DEF JAM/RAL) éSCAP/Ha)rdBr:;lr/nsvsr;oAig:ngmjngze.Bl;\ASI(/:{\;/';ZHBM” *x NO.1 »* 38135 5 | sovzii men votown)
YOU ARE NOT ALONE E ENCOURAGE 40 BE ENCOURAGED (Red Rewmar, SESAC) - FANTASY DON'T TAKE IT PERSONAL
1| 13 | MGHAEL JACKSON (EPIC) 7 whsattio, 1| |39 | 40 | 13| BEENCOURAGED @ o1 i e (H[:;;. e ! 1 | \wariaH CAREY (CoLUMBIA) 1 whatto.1| [ 39|31 |23 | DOR T TAKE 1T B ER
21 4 | 4 | FANTASY 40 | 35 | 13 | TONIGHT'S THE NIGHT 14 BOOMBASTIC/IN THE SUMMERTIME (LivingSting, 2| 1| 7 | GANGSTA'S PARADISE 40) — | 1 | TEMPTATIONS
£ MARIAH CAREY (COLUMBIA) BLACKSTREET (INYERSCOPE) ASCAP/Malaco, BMI) HL COOLIO FEATURING L.V. (MCA) = 2 PAC (INTERSCOPE)
BROKENHEARTED CURIOSITY 5  BROKENHEARTED (Human Rhythm, BMI/Young Legend, ASCAP) - | HATE U = WEST UP!
3128 BRANDY (ATLANTIC} 41(41]10 AERON HALL (MCA) 17 BROWN SUGAR (Ah-choo, ASCAP/12:00 AM, 3742 4 (NPG/WARNER BROS.) 41143 2 WC & THE MAAD CIRCLE (PAYDAY/LONDON/ISLAND)
ASCAP/PoiyGram Int'l, ASCAP/Jazz Merchant, ASCAP) HL
| HATE U YOU CAN'T RUN YOU ARE NOT ALONE a7 BE ENCOURAGED
413 |5 | & (NPeWaRNER BROS) 4237 | 9 | VANESSA WILLIAMS (WING/MERCURY) 66 CAN | TOUCH YOU..THERE? (Warner Chappell, 4| 2] 5| WichAEL JACKSON (€PIC) 42193 | 10 | Wil Taw: BECTON (NTERSOUND)
& “TIL YOU DO ME RIGHT LOVE T.K.0 LA ERe el ey Sl 1GOT 50N IT PULL UP TO THE BUMPER
B RUNAWAY LOVE DON'T LOVE NOBODY ASCAP/WB, ASCAP/South Of Soul, ASCAP/12 AM ' ) SUGAR HILL 1 CAN'T TELL YOU WHY
(8115 | B | JANET JACKSON (a&M) 4143 | 13| 5yl beRRY (BLUE THUMB/GRP) ASCAP/Late Hours, ASEAP/EM( lélackwood BM/Janice 6] 8 | 13| 7 ¢emn 44136 | 12| grownsTONE (MIEPIC)
711218 WHO CAN | RUN TO (45) 62 | 2 LIKE THIS AND LIKE THAT Combs, BMI/PolyGram Int'l, ASCAP) WBM/HL 714 BROKENHEARTED 4540 | 8 1,2 PASSIT
- XSCAPE (SO SO DEF/COLUMBIA) N MONICA (ROWDY/ARISTA) 81 CLAP YO HANDS (Naughty, ASCAP/WB, L BRANDY (ATLANTIC) THE D&D PROJECT (ARISTA STREET/ARISTA)
8 | 7 |17 You USED TO LOVE ME )| 54| 5 | PRETTY GIRL ASCAP/Colgems-EMI, ASCAP/B. Feldman & Co., BMI) 8110/ 3 | RUNAWAY 46/ 53| 7 | CURIOSITY
FAITH EVANS (BAD BOY/ARISTA) D JON B. (YAB YUM/550 MUSIC) 44 COME WITH ME (Music Corp Of America, 2 JANET JACKSON (A&M) 20 AARON HAL - (MCA)
—3 BMI/Cameo Appearance By Ramses, ASCAP/Vandy, J 5
BROWN SUGAR TONITE HOW HIGH CAN | TOUCH YOU...THERE?
916 | 18] pancerotemn 41| 52| 6 | AFew GooD MEN WAFACE/ARISTA) i éi%’;/t’loc‘\é ‘:Eggz‘iiggt ihﬂgﬁ%?% ASCA:) HL 9] 4| 6 | rebmanieTron wan outeursTRaustano) | A1) 55| 3 | NicHaeL BOLTON (cOLUMBIA)
VI N' arner Bros., —
10)( 11 | 6 | GANGSTA'S PARADISE 4§) 49| 8 | LWIsH ASCAP/Caledonian, ASCAP) WBM 10|11 | 9 | HEAVEN 48) 52| 4 | SITTIN' ON CHROME
22 COOLIO FEATURING L V. (MCA) n SKEE-LO (SUNSHINE/SCOTT! BROS.) 38 CUROSITY (FROM DANGEROUS MINDS) (BN ot ASCAPalin SOLO (PERSPECTIVE) MASTA ACE INC. (DELICIOUS VINYL/CAPITOL}
. V) g
TELL ME ARE YOU READY? 11 TELL ME SULTRY FUNK
11110 10 | groovE THEORY (EPIC) 455 | 4 | obaies Mok 33 [D,e(f,;a.;eﬁsféwgs;:sogﬁt"kfsg‘;m?;FSC[;R DAYS) A1) 17| 8 | GRGOVE THEORY (EPIC) 49 (38| 6 |} HAMMER (GIANTWARNER BROS.)
121141 9 SENTIMENTAL 503912 | CAN'T TELL YOU WHY (D.AR.P., ASCAP/Afro Dredite, BMI/Nu Rhythm And Life, 12 5|21 BOOMBASTIC/IN THE SUMMERTIME 501505 PRETTY GIRL
= DEBORAH COX (ARISTA) BROWNSTONE (MJJ/EPIC) BMI/EMI April. ASCAP/Full Keel, ASCAP/Deep T I SHAGGY (VIRGIN} JON B. {YAB YUM/550 MUSIC}
139 {17 | WEMUST BE IN LOVE w161 2 COME WITH ME ASCAP/Def Jam, ASCAP/LL Coo! J, ASCAP) HL/WBM 131915 1 ST OF THA MONTH 5139 4 RETURN OF THE CROOKLYN DODGERS
PURE SOUL (STEP SUN/INTERSCOPE) 3L SHAI (GASOLINE ALLEY/MCA) 77 FADES EM ALL (EMI April, ASCAP/Big Poppa, BONE THUGS-N-HARMONY (RUTHLESS/RELATVITY) CROOKLYN CODGERS ‘95 {(MCA)
§ ASCAP/Justin, ASCAP/Bee Mo Easy, ASCAP) .
HE'S MINE ) TEMPTATIONS D PLAYER'S ANTHEM LOVE AMBITION (CALL ON ME)
14]8 |19 MOKENSTEF (OUTBURST/RAL/ISLAND) (92) 64| 2 2 PAC {INTERSCOPE) 1 FANTASY (Rye, BMI/Sony, BMI/Metered, 14)6 11 JUNIOR M.AF.) A {UNDEAS/BIG BEAT/ATLANTIC) 52| 41| 5 JASON WEAVER (MOTOWN)
= ASCAP/PotyGram Int'l, ASCAP/Stone Jam, 3
i HEAVEN | WANNA LOVE LIKE THAT e . ONE MORE CHANCE/STAY WITH ME ) LOVE T.K.O.
150171 9 | 5610 perspecTivE) 53 |48 | 20 | 10Ny THOMPSON (GIANTWARNER BROS.) n ?igﬁ%’:":ib’xﬁé\‘& c;‘t’;’”:-séig;‘xéwﬁ ASCAP) 15112 | 15 | 7ig noToRIOUS B.1.6. (BAD Bov/aRisTA) | | 99| 63 | 3 | ReGiNa BELLE (coLumBial
aughty, )
ON THE DOWN LOW 04| HANDLE OUR BUSINESS i ‘TIL YOU DO ME RIGHT 7 WHAT ABQUT OUR LOVE?
16 | 13| 13 | BRIAN MCKNIGHT (MERCURY) 541 60 | 4 | ToNY THOMPSON (GIANTWARNER BROS.) - ?:gﬁg/gg"&%%"ﬁgo‘\ssfgz :lggAP/EMI o 16115113 | \eeR7 RGN 54) 1 | MAYSA (BLUE THUMB/GRP)
17l 21 | 25 | SOMEONE To LOVE 550 | | | WEST UP! ASCAP/Air Control, ASCAP) HL 1720 | 5 | SENTIMENTAL 55|42 | 9 | WHATZ UP. WHATZ UP
4 JON B. FEAT. BABYFACE {YAB YUM/550 MUSIC) | [ WC & THE MAAD CIRCLE (PAYDAY/LONDON/ISLAND) 25 FEEL THE FUNK (FROM DANGEROUS MINDS) i DEBORAH COX (ARISTA) PLAYA PONCHO FEAT. L A. SN (SG 50 DEFCOLUMBIA)
18116117 ONE MORE CHANCE/STAY WITH ME 56 | 44 | 18 SO MANY TEARS (Zomba, BMI/Hookman, BMI) WBM 181317 HE'S MINE (560 71| 2 Y'ALL AIN'T READY YET
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) 2 PAC (INTERSCOPE) 74 FOE LIFE (Real An Ruff, ASCAP/Gangsta Boogie, MOKENSTEF (OUTBURST/RAL/ISLAND) s MYSTIKAL (BI5 BOY/IVE)
WATERFALLS 7 AIN'T NUTHIN' BUT A SHE THING ASCAP/WB, ASCAP) WBM YOU USED TO LOVE ME 7 GIRLSTOWN
19( 18| 26 TLC (LAFACE/ARISTA) Sl —| 1 SALT-N-PEPA (LONDON/ISLAND) 24 FREEK'N YOU (EM! Aprit, ASCAP/DeSwing Mab, ASCAP) HL 1916 | 14| £AiTH EvANS (BAD BOV/ARISTA) 5764 5 SUPER CAT (COLUMBIA)
— 3 GANGSTA'S PARADISE (FROM DANGEROUS MINDS) (T- ,
| WATER RUNS DRY YOU.MAKE ME FEEL LIKE)... MC'S ACT LIKE THEY DON'T KNOW TONITE
20)| 24132 | goyz 11 MEN (MOTOWN) 58|51 4 {AARYJ. BLIGE(UPTOWN/MCA)) gOYaASC%O//S/O “Z?';ASSAP/BE?A mdz. ASt?AP/La"y (181 4 | (RIINE LIVE) 58159 | 7 | A7Ew 00D MEN (LAFACE/ARISTA)
anders, BMI/Songs olyGram, adcastie,
FEELS SO GOOD LOVE DON'T LIVE HERE ANYMORE BROWN SUGAR | CAN LOVE YOU LIKE THAT
21| 20| 17| XSCAPE (50 SO DEF/COLUMBIA} 59 | 57 | 3 | FaiTH EVANS (8AD BOVIARISTA) BM/Jobete, ASCAP/Black Bull, ASCAP) HL/WEM 2|14 | 18| §iNGELD EMD 59 44115 | o4 onE (BLTZZATLANTIC)
59 GIRLSTOWN (Zomba, ASCAP/Wild Apache, 3 TG
BOOMBASTIC IF YOU WANT IT ASCAP/Eri , ASCAP 22 N THE DOWN LOW FOE LIFE
22|19 13| giacay wiraihy 60 | 58| 6 | SouLFoR REAL (UPTOWNMCA) 55 HANDL/ET)CUS;%";NESS (ngypooh ASCAP/Waco 22122 | 3 | BRIAN MCKNIGHT (MERCURY) 60 | 45 | 19 | {20k 10 (PRIORITY)
3|23 BEST FRIEND 6153/ 14| MY UP AND DOWN ASCAP/Slap Roc, BMI) 23121116 WE MUST BE IN LOVE 61|54 2 | IFFYOU WANTIT
BRANDY (ATLANTIC) ADINA HOWARD (MECCA DONEASTWEST/EEG) 7 HEAVEN (EM) April, ASCAP/Fiyte Tyme, ASCAP/New PURE SOUL (STEP SUN/INTERSCOPE) SOUL FOR REAL (UPTOWN/MCA)
24| 22| 20 | FREEK ‘N YOU 62) ] | MC'S ACT LIKE THEY DON'T KNOW Perspective, ASCAP) 24| 19| 17 | FREEK'N YOU 62 | 46 | 22 | SOMEONE To LOVE
JODECI (UPTOWN/MCA} d D KRS-ONE (JIVE) 16 HE’S MINE (Mo Ken, ASCAP/AIl Init, ASCAP/Hami Wave, JODECI (UPTOWN/MCA) JON B. FEAT. BABYFACE {YAB YUM/S50 MUSIC)
e, ASCAP/Controversy, ASCAP/WB, ASCAP/Songs Of Lastrada,
\ SUGAR HILL SUMMERTIME IN THE LBC KISS FROM A ROSE WHERE'S DA PARTY AT?
)27 10| 37 e 63 | 471 5 | THE DOVE SHACK (G FUNK/RAL/ISLAND) BMI/Songs Of PoléGram, BMI/Rubbc;r Band, BMI) WBM/HL 25| 23| 3 | SEAL (ZTT/SIREMWARNER BROS.) 63| 60| 5 | DOUG . FRESH (GEE STREET/ISLAND)
] 20 HOW HIGH (FROM THE SHOW!) (Funky Nable,
26 PLAYER'S ANTHEM BEFORE YOU WALK OUT OF MY LIFE 513 FEEL THE FUNK ROUND & ROUND
(26) 34 | 11| §niormar.ia wnoeassic eatariantic) | | 84 | 59 | 5 | Monica (RowovaRisTA) g;‘g\Péa"];“vs’a'ésc“gﬁl’)'cﬁj\‘;’é“a"' ASCAP/Careers- 26) 33 | 2 | |\MATURE (MCA) 64 | 47| 4 | TWiNZ (G FUNKRALISLAND)
b u-Tang,
7 FEEL THE FUNK EVERYDAY IT RAINS i WATERFALLS I'LL BE THERE.../YOU'RE ALL
21433 | 9 | IyaatURE Mca) 65 | 63| 2 | ARy J. BLIGE (DEF JAWRALISLAND) 13 :gg\ﬁ;‘sz‘o‘:‘g’;a(ﬁgéﬁsﬁﬁgﬁegga?”' 20 | 24 | 17 | 5(C (CAFACEIARISTA) 85 | 49 | 21 | [0S AR ol G (DEF JAMIRAL
28 | 26 | 24 | DON'T TAKE IT PERSONAL, 56) —| 1 ALL i CAN DO ASCAP/Wizeman, ASCAP/EMI April, ASCAP) HL/WBM 28 | 25| 2 | REAL HIP HOP 6615114 SO MANY TEARS
MONICA (ROWDY/ARISTA) 3 TINA MOORE (STREET LIFE/SCOTTI BROS.) 72 1 CAN LOVE YOU LIKE THAT (Diamond Cuts, BMIMonderand, DAS EFX (EASTWEST/EEG) 2 PAC (INTERSCOPE)
29 30 | 17 | LOVE AMBITION (CALL ON ME) 67 | 56 | 14 | PULL UP TO THE BUMPER BMI/Criterion. ASCAP/Second Wave, ASCAP/Full Keef, 29| 27| 7 | TONIGHT'S THE NIGHT 67| 62| 3 | ARE YOU READY?
= JASON WEAVER (MOTOWN) PATRA (550 MUSIC) ASCAP/Friends And Angels, ASCAP) HL/WBM BLACKSTREET ({INTERSCOPE) B Dy PEBBLES (MCA!
48 | CAN'T TELL YOU WHY (eddrah, ASCAP/Cass
1 ST OF THA MONTH ) GIRLS TOWN g SUMMERTIME IN THE LBC COLORS OF THE WIND
0513 BONE THUGS-N-HARMONY {RUTHLESS/RELATIVITY) (68) 73] 2 SUPER CAT (COLUMBIA} County, ASCAP/Red Cloud, ASCAP) WBM 0129 THE DOVE SHACK (G FUNK/RAL/ISLAND) 68 |56 | 13 VANESSA WILLIAMS (HOLLYWOOD)
53 IF YOU WANT IT (EMI April. ASCAP/Soul On Sout,
) ALREADY MISSING YOU ) KICK YOUR GAME ! - ALREADY MISSING YOU LISTEN ME TiIC (WOYOl)
(3L} 38| 3 | Gharoe tobit LoveRt, sr (eastwestieee) | |89 69 | 4 | T CH AracE Aot :gg:gg"lar AS‘;CPI{ E;:;‘;CASC{‘P{T We"ée MAI?%V lé"‘\:e'v 1| Geralb & enniE LEVERT, SR, teastwestiees) | | 89| 65 | 15 | (NTkaMoze (EASTWEST/EEG)
am ell, ansta Lean,
CAN'T YOU SEE 1 WHAT ABOUT QUR LOVE? i FEELS SO GOOD BEST FRIEND
32| 29| 26 | yoraL rear THE NoTorious 816, rommy Bovt | [19] 75| 2 | Wavsa (BLUE THUMB/GRP) L Lgggp%?i;‘ISGS';"’%‘&'I%ZSMK'Q;S Sgr';!'}g%ngs of Al 32| 28 | 15| 3ScaPe 50 SO DEF/COLUMBIA) 70 | 57 | 18 | GRANDY ATLANTIC)
CRAZY LOVE MIND BLOWING Nations, BMt er-Tamerl . BMU/EM! B 1, ) FADES EM ALL y _ BANKHEAD BOUNCE
33 |32 | 33 | GRIAN MCKNIGHT IMERCURY) L1671 7 | Gavio Josias (miy B;III?Tn;o Tutv/-\z::f]frBl\ichvr;l\rl]le ! - 330 611 3 | JamaL (ROWDVIARISTA) (L 1| DIAMOND FEAT. D-ROC (EASTWEST/EEG)
343114 1GOT 5ONIT 712 1 {OVE ENUFF 4 | HATE U (Controversy, ASCAP/WB, ASCAP) WBM 430/ 8 SOMETHIN’ 4 DA HONEYZ 12|88 17 FEEL ME FLOW
LUNIZ (NOO TRYBE) 1L SOUL 1l SOUL (VIRGIN) 52 1 WANNA LOVE LIKE THAT (Ecaf, BMI/Sony Songs, MONTELL JORDAN (PMP/RAL/ISLAND) NAUGHTY 8Y NATURE (TOMMY 8OY)
@‘ 36| g | vBIN 73| 46 | 18 FEEL ME FLOW BMI/Zomba, ASCAP/Donril, ASCAP) HL/WBM 35]3 |7 JEEPS, LEX COUPS, BIMAZ & BENZ 7 —1 1 WASSUP, WASSUP!
B0OYZ II MEN (MOTOWN) NAUGHTY 8Y NATURE (TOMMY BOY) 49 | WISH (Orange Bear, BM!) LOST BOYZ (UPTOWN/MCA} e A-TOWN PLAYERS (PREMEDITATEDWARNER BROS.) |
= s 78 JEEPS, LEX COUPS, BIMAZ & BENZ (EMI April,
CRUISIN HUMAN NATURE | WISH CRIMINOLOGY/GLACIERS OF ICE
36)150 | 4 | BANGELO @Emn 741 70| 6 | FIADONNA ‘MAVERICKSIREMWARNER 8R0S 1 :gg:: r\BneeTMo gasy, f;\\SS%:F;// Lcﬁ B%Yt?v A:gé‘:;‘)/messa- 36| 32| 17| skrrio (sUNSHINESSCOTTI BROS) 14| 67 | 12 | Ger RaeKwON (LOUDRCA)
ly Two Sons, yde Otis, - E
SOMETHIN’ 4 DA HONEYZ | MISS YOU (COME BACK HOME; COME WITH ME SLAM
37| 28| 10| §ONTELL JORDAN (PMPIRALISLAND) 715]72| 2 | yoniran PTG iCAT ] gg :(lllss; ESSMMX xgg;%:;%"&“:ﬁmﬁcxﬂ T?R’J)al(éﬁicgzl) [37] 37| 4 | Shal (GASOUINE ALLEVMCA) B8] | T | Beenie man astanp samaicaisiano)
) Records with the greatest airplay gains. © 1995 Bltlboavd/BPI Commumcatlons 88 LISTEN ME TIC (WOYOW) (Irving. BMI/Rondor, ) ") Records with the greatest sales gains. © 1995 Billboard/BPI Communications and SoundScan, Inc.
BMI/Longitude, BM{) WBM
HI"' H&B HEB“HHENT AIHP[AV 32 LOVE AMBITION (CALL ON ME) (Human Rhythm, BMI) , !
56 LOVE DON'T LOVE NOBODY (Warner-Tameriane, BMI) WBM Tamerlane, BMI/Cleveland's Own, BMI) WBM 99 THIS IS NOT A GOODBYE (Warner-Tamerlane, BMi/Big
73 LOVE ENYFF (Jazzie B, PRS/EMI Virgin, PRS/EMI, 10 SENTIMENTAL (EMi April, ASCAP/D A.R.P Herb's, BMI/Back 2 Da Gettc, ASCAP/Ms. Mary's, BMI)
11112 ggolwﬁwg(w g LABUABVAR, CEE{’FACM RisTA PRS/EMI April, ASCAP/EMI Blackwood, BMI) ASCAP/WB, ASCAP/Nuthouse, ASCAP/EMI Blackwood, 9 “TIL YOU DO ME RIGHT (Sony Tree, BMI/Ecat,
! 35 LOVE T.K.0. (Warner-Tamerlane, BMI) WBM BMI/Deborah Cox, BMI) WBM/HL BMI/Kmel, BMD )
7172 | 3|THISIS HOW WE DO IT 15 | 20 | 24 | PRACTICE WHAT YOU PREACH 87 THE MANY WAYS (B, ASCAP/Stone Jam, ASCAP/Ness, 67  SITIIN' ON CHROME (DAMASTA. ASCAPMarry White. ASCAP) HL 30 TONIGHT'S THE NIGHT (Doneil, ASCAP/Zomba, ASCAP/T Lucas,
MONTELLEIORDANIEMERACISLAND) BARRYAWHITEAM/EERSRECTIVE) Nitty & Capone, ASCAP/AI-Q-Dev. ASCAP) WBM 79 SLAM (EMI Blackwood, BMI/EMI, BMI/Promuse, ASCAP/Smokin” Sound, ASCAP/Tadej, ASCAP) WBM
3lal2 LIKE 6l55 1 BABY 37 MC’S ACT LIKE THEY DON'T KNOW (Zomba, ASCAP/BDP BMI/Special Ed, BMI/Howie Tee, BMI) 45 TONITE (EMI April, ASCAP/D.AR.P., ASCAP)
KUT KLOSE (KEIA/ELEKTRA/EEG) BRANDY (ATLANTIC) ASCAP/Gifted Pearl, ASCAP/EMI April, ASCAP) WBM/HL 60 SO MANY TEARS (Joshua's Dream, BMI/Interscope 29 VIBIN' (Vanderpool, BMI/Aynaw, BMI/Shawn Patrick,
EVERY LITTLE THING | DO COME ON 76 MIND BLOWING (Vertical City, BMI/PMA, BMI) Pearl, BMI/Warner-Tamerlane, BMI/Grand Imperial BMI/Ensign, BMI/Bee & Tee, BMI/B_urtq Jinx, BMI) HL
4 13| 2 | soUL FOR REAL (UPTOWNIMCA) 17110 12| GigRy WHITE (AGMPERSPECTIVE) 63 MY UP AND DOWN (Chle, ASCAP/Maximum Strength. Thug. BMI/Publowyalike. BMi/Triboy, ASCAP/Black 23 WATERFALLS (Organized Noze. BMI/Stif Shirt, BMI/Belt Str,
CANDY RAIN RED LIGHT SPECIAL ASCAP/Too Slow U Blow, ASCAP/Stankey Chank, ASCAP) Buil, ASCAP/Jobete, ASCAP) WBM ASCAP/ Tizbiz, ASCAP/Pebbitone, ASCAP/EM! April, ASCAP) HL
5 | 8 112 | 50Ul FoR REAL (UPTOWNMCA) 18117 11| 7iciaracEmRisTA) 82 THE NOD FACTOR (Forever People, ASCAP/Lester 21 SOMEONE TO LOVE (Sony Tree, BMI/Ecaf, BMI) HL 36 WATER RUNS DRY (Sony Tree, BMI/Ecaf. BMI) HL
fernandez, ASCAP/VRI-JON, BMI) 34 SOMETHIN' 4 DA HONEYZ (Chrysalis, ASCAP/Mo 18 WE MUST BE IN LOVE (Played Like A StepSun,
69|14 L’;gxﬁs%&\‘ﬁmiw‘c) 19217 IJB(L)AYCKSTREET (INTERSCOPE) 19 ONE MORE CHANCE/STAY WITH ME (B¢ Poppa ASCAP/Justin, Swang, ASCAP/0ji’s, BMI/Nomad-Noman, ASCAP/Black Art Of War. ASCAP)
: ASCAP/EMI Aprit, ASCAP/lobete, ASCAP) HLAWBM BMi/Warner-Tamerlane, BM|/Songs 0f PolyGram, 52 WEST UP! (Base Pipe, ASCAP/Woopteewoo,
717 | 7 | FREAK LIKE ME 200119 THINK OF YOU 15 ON THE DOWN LOW (Cancelled Lunch BMi/Madcastie, BMI/Second Decade. BMI) RL/WBM ASCAP/WB, ASCAP/Gangsta Boogie. ASCAP/Real An
ADINA HOWARD (MECCA CONEASTWESTIEEG) SSHERIEARACE/ERISTA) ASCAP/PolyGram Int'l, ASCAP) HL 80 STAY WITH ME (EM Blackwood, BMI/Benny's Music, Ruff ASCAP/Mycenae, ASCAP)
8l M3} 6, ]| AsKiorsrou 21| 16|15 | | APOLOGIZE 21 PLAYER'S ANTHEM (Undeas, ASCAP/Clark's True Funk, BM/Steve Harvey, BMI) 54 WHAT ABOUT OUR LOVE? (PalyGram Int', ASCAP/Uncie
RAPHAEL SAADIQ (EPIC SOUNDTRAX/550 MUSIC) | P01 1 | ANITABAKER (ELEKTRAEEG) BMI/EMI April, ASCAP/Justin, ASCAP/Big Poppa, ASCAP) HL 13 SUGAR HILL (Tricky Track, BMI) ' Buddies, ASCAP/EM| Blackwood, BMI/EM), BM))
9ls |2l LL BE THERE.../YOU'RE ALL I.. 92| |38 YOUR BODY'S CALLIN' 39 PRETTY GIRL (Sony Tree, BMI/Ecal, BMI) WBM/HL 65  SULTRY FUNK (All Seeing Eye, ASCAP/PolyGram int't, ASCAP/Better 70 WHATZ UP, WHATZ UP (Pepper Dnye. BMI)
METHOD MAN/M.J_ BLIGE (DEF JAMRAL) | R. KELLY (JIVE) 57 PULL UP TO THE BUMPER (Songs Of PolyGram, Days, BMI/Songs Of PolyGram, BMI/Rap And More, BMI) 86 WHERE'S DA PARTY AT? (Entertaining, BMI)
BMI/Ixat, BMI/Grace Jones, ASCAP/PolyGram Inf. 47 SUMMERTIME IN THE LBC (Big Nuts, BMVEMI April ASCAPYHL 84 Y'ALL AIN'T READY YET (Zomba, ASCAP/Chin Checkin', ASCAP)
10| 6| 6 | kLS BEEN YOU raveee) 23| 22|19 | LWANNA BE DOWN ASCAP/Chenan, ASCAP) AL 83 TAKE ME HIGHER (Gratitude Sky, ASCAP/Marner 2 YOU ARE NOT ALONE (Zomba, BMI/R Kelly,
51 REAL HIP HOP (Straight Out Da Sewer. ASCAP/EMI Chappell, ASCAP/Kalamazoo, ASCAP) BMI/Warner-Tamerlane, BMI/Black Ice, BMI) WBM
SHY GUY WHEN CAN | SEE YOU p i
1|19 [ 7 | SHY G orkicoLUMBIA) 2 36" VA Ak (ePic) April, ASCAP/Cellar To The Addict, ASCAP) 8 TELL ME (Almo, ASCAP/Groave 78, ASCAP/Jizop, 64 YOU BRING ME JOY/I LOVE YOU (MCA, ASCAP/Mary
68 ROUND & ROUND (Tripploc. ASCAP/Wayniac, BMI/Sony Tree, BMi/Dream Team. BMI) WBM/HL J. Blige, ASCAP/EMI April. ASCAP/Joel Hailey,
1211818 BEEORE | LET YOU cGO 25123 | 22 | ON BENDED KTNEE ASCAP/Warren G, ASCAP/PolyGram Int't, ASCAP) HL 50 TEMPTATIONS Uoshua's Dream, BMV/Interscope ASCAP/Ninth Street. ASCAP/Justin Combs, ASCAP) HL
BLACKSTREETH(INTERSCORE) SOVZIIMENIMOTOWNY) 6 RUNAWAY (Black Ice. BMIEMI April. ASCAP/Flyte Pearl, BMI/Warner-Tamerlane, ASCAP/Saja, 46 YOU CAN'T RUN (Sony Tree, BMU/Ecaf. BMI)
13|12 | 9 | FOR YOUR LOVE Recurrents are titles which have appeared on the Hot R&B Tyme, ASCAP) WBM BMI/Songs Of Lastrada, BMI/Funky Knoble. 12 YOU USED TO LOVE ME (Chyna Baby, BM{/Janice Combs,
STEVIE WONDER (MOTOWN) Singles chart for 20 weeks and have dropped below the top 50 69 SAME ONE (Divided, BMI/Zomba, BMI/Ramal, BMI/Warner- BMI/Bridgeport, BMI/Bee Mo Easy, ASCAP) BMI/EMI Blackwood, BMI/Ninth Street Tunnel, BMH) HL
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Hard Times A Blessing For

IT IS HEARTENING to see that
the coldness of this industry will not
keep gifted belter Michael Watford
down for more than a minute. After
arecent dark phase, during which he
was dropped from EastWest Records
and ended his alliance with the
Smack Productions posse, he
rebounds with the wonderfully opti-
mistic “Love Changes Over,” his first
single for the up-and-coming Hard
Times label.

Watford’s gospel-reared style has
gotten smoother with time and expe-
rience, and he boldly illustrates the
potential link between spirituality
and sensuality on this song, which he
wrote with its producers, Pete
Heller and Terry Farley. Heller and
Farley dress Watford’s voice in the
requisite rolling piano lines, as well
as piles of pillowy strings and a firm,
R&B-coated bassline.

In other mixes of “Love Changes
Over,” DJ Pierre brings his signa-
ture Wild Pitch sound to the table to
useful effect, while Hard Times’ res-
ident DJ/production team, the Salt
City Orchestra (aka Miles Hol-
loway and Elliot Eastwick), makes
an intriguing impression with a
remix that strips the track down to
a lean, hip-swaying groove that
serves Watford’s voice extremely
well. Cannot wait to hear more from
this promising new team.

Watford has already completed a
second single for Hard Times, “I Am
What I Am,” for which the singer
has teamed up with Chicago legend
Marshall Jefferson. That track will
tentatively be available in November
and will sport remixes by Farley and
Heller, among others. According to
Hard Times president Steven
Raines, Watford will soon enter the
studio with Inner City mastermind
Kevin Saunderson for cuts that will
be featured on Watford’s first album
for the U.K.-based indie label.

The next logical step would be for
a smart U.S. major label to come to
the party with a contract. Do we
dare be so hopeful?

THEN AGAIN, we are learning
that residence at a stateside major
shouldn’t always be considered the
definitive mark in a dance music
artist’s career. The most recent
example is Zimbabwean siren Roza-
11a, who has been dropped from
Epic’s roster less than three months
after the stateside release of her see-
ond album, “Look No Further.”

According to Frank Ceraolo,
director of marketing at the label,
the move is due to lack of sales action
for the project. “It’s important for
people to know that sometimes deci-
sions like these are not made because
of the creative strength of a record,
but because of numbers—and not
necessarily domestic numbers,” he
says. “The sad thing is that this
record was not a hit internationally.
Her success here was highly depen-
dent on success in the U.S.”

“Look No Further” garnered
acclaim in the mainstream for its
feisty and cohesive blend of club,
R&B, and pop sounds. Since no one
from the label was available to com-

Dauce
TRAX
by Larry Flick

ment on the matter, we are left to
ponder and speculate the circum-
stances.

In the end, we believe that there is
a label out there with the vision and
energy to make Rozalla the star she
deserves to be. But it is important to
remember that for every fledgling
dance act signed to a major (even one
with the crossover potential of Rozal-
la), there is always at least one
superstar and a handful of rock
bands getting all hands called to pro-
motion deck. Food for thought.

IN DA MIX: Every time we watch
another disco-era diva step forward
with a new project (and there sure
have been a lot of ’em lately), we feel
compelled to hunt down Loleatta
Holloway—easily one of the best to
emerge during that period—and ask
her what exaetly it will take to get
her back into the recording studio.

Until she picks up the phone with
an answer (where are ya, doll?), we
will have to be content with “The
Queen’s Anthems,” a compilation of
tribal house reconstructions of such
vintage Holloway jams as “Dream-
ing” and “Love Sensation” by pro-
ducers including Andrew Komis,
Terrence Parker, and the Oxford
Boys.

Available on U.K. indie 6x6
Records, “The Queen’s Anthems”
relies heavily on several quirky, sam-
ple-happy concoctions by producer
Johnny Vicious, who deftly tweaks
and bends vocal bits from several
songs and sews them inside grooves
that are downright irresistible. The
set’s cheeky title cut is already a
proven smash, as is the equally infec-
tious “Stand Up.” For those who
need a history lesson, original ver-
sions of “Hit And Run” and “Love
Sensation” close the collection.

Speaking of Vicious, his Vicious
Muzik Records chugs along with two
new notable items. “Brooklyn A
Train” by Houztown is a fairly hard
and direct deep-house dub that ben-
efits tremendously from the mixing
input of Height 611, whose imagina-
tive way with a synth is matched by
his forceful percussion breaks.

The more commercial of the two
Vicious Muzik releases is “The Sal-
soul Megamix” by the Salsoul Crew
(aka Vicious and a posse of his close
studio pals). Try to keep track of the
samples on this smokin’ double pack,
which features a must-hear rework-
ing of the elassic “Magic Bird Of
Fire.”

With the onset of “The Sunshine
After The Rain,” Euro-NRG act
New Atlantic sheds its innocuous
moniker and puts its energy behind
promoting its charming and highly
photogenic front woman, Berri. At a
time when there are too many oddly
named acts of this ilk with imageless

female voices, focusing on creating a
distinetive look and sound for Berri
is a wise decision.

The singer lives up to the chal-
lenge with a playful performance
that should be attractive to a variety
of audiences. Dancing Divaz and
Two Cowboys have a go at remixing
“The Sunshine After The Rain,”
with the former striking the more
sturdy balance between hearty
rhythms and infectious melody. A
winner from 3-Beat Records in Liv-
erpool, England.

Hangin’ on an NRGetic vibe for a
moment longer, Dance Music Author-
ity honcho Gary Hayslett displays
potential as an A&R mogul as the
executive producer of “DMA Dance,”
a cute compilation of European
twirlers on the Los Angeles-based
Interhit Records. The track listing is
a savvy blend of well-known hits,
such as “Don’t You Wanna Know” by
Abigail and “Let The Beat Go On”
by Dr. Alban, with lesser-known
nuggets, such as “Where R U Now”
by T-Spoon (first heard on the Bel-
gian No More Records) and
“Change” by Italo-siren Molella. A
festive time will be had by all who
give this one a whirl.

KNOCKIN’ BEATS: Simply Red’s
sterling new EastWest album,
“Life,” is previewed with “Fair-
ground,” a rattling pop/soul number
that rumbles with tribal percussion
bites from the 1993 crossover hit
“Give It Up” by the Goodmen. Mick
Hucknall’s warmly familiar voice is
perfectly at home in a batch of
remixes that range from atmospher-
ic trance to sultry house. Rollo and
Sister Bliss get caught up in the
romantic drama of the song, weaving
a new arrangement that sweeps with
cinematic grandeur, while Cziz Hall
and Steve Christian underline
Hucknall’s performance with a gal-
loping groove and fleshy disco key-
boards. Finally, John Graham goes a
little too left of center with an ambi-
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Michael Watford

Starr Gives Thanks. Enduring pop/dance singer Brenda K. Starr celebrates the
release of “Thank You,” the first single on her own Faith Records in New York.
Produced by popular New York turntable artist Ronnie Ventura, the record is dis-
tributed by the independent Substance Records and is beginning to gather air-
play in clubs and on crossover radio mix-shows throughout the U.S. Starr is cur-
rently dividing her time between promotional appearances and writing materiai
for an album due in early '96. She is also scouting new talent for Faith and will
be presently announcing her first signings. Pictured, from left, are Starr, Ventura,
and Substance director of A&R and promotion Anthony Holland.

ent/electro remix that does not quite
jibe with the song—though the music
on its own merit is quite nice. We
would like to hear more of Graham’s
work.

Among the more appetizing
morsels on the menu of East Coast
underground jams right now is an
imaginative double-A-sided 12-inch-
er by 6 String B Boyz, aka poten-
tially prominent New York producers
DJ Choco and Aleks de Carvalho.
The two wrap a shoulder-shakin’
deep-house groove around a throaty
sex vamp by the ever-visible
Michelle Weeks, cushioning her
wonderfully mind-numbing “deep
down” mantra with a rolling, single-
fingered piano line and whooshing
organs.

Once you get past the two club-
ready mixes, jolt your brain with the
unexpectedly funky downtempo
original version, which allows Weeks
to prove her mettle as a songstress
above and beyond the sometimes lim-
iting realm of disco.

For a radically different mood, go
to the flip side of this oh-so-essential
single on No Mystery Records and
swim through the lovely “People Of
The World.” With its nimble jazz gui-
tar licks, silken disco strings, and
rousing voeal chants of the track’s
title, we were left with the aftertaste
of a vintage M.F.S.B. recording. Del-
ish ...

Although Kenny “Dope” Gonza-
lez and “Little” Louie Vega are
keeping mighty busy with a long list
of high-profile projects, the two
clearly enjoy grabbing the opportu-
nity to simply go into the studio and
jam. For evidence, investigate “The
Bounce,” a dark and trippy dub they
offer under the name KenLou and
release on their own New York indie,
Masters At Work Records. There is
not a lot to chat about, other than
that the bassline is phat, the synth
loops chewy, and, overall, a sweaty
good time should be had by all. For
added fun, dip into the dreamy

“Gimme Groove” on the B-side.

Xaviera Gold’s long-promised
cover of the Donna Summer classic
“Bad Girls” finally surfaces on Base-
ment Boys’ self-named indie label.
The Baltimore-based production
team was at the helm of the track,
urging Gold to deliver a sassy vocal
that befits the nature of the original
recording. The Boys’ groove is
mighty tasty, as is the chewy
bassline provided by Terry Hunter
and Aaron Smith in the UBQ Bad
Vibe dub.

The forward-thinking folks from
Chicago’s experimental Organico
Records and San Francisco act Dub
Tribe have pooled their resources to
form Imperial Dub Recordings,
which will aim to dig deep into the
quirky and ever-broadening elec-
tronic dance music scene. Look for
“Unification” by Dub Doctor, aka
producer/DJ Doc Martin, to chris-
ten the indie early next month.

We have to admit that we are still
spending the occasional minute or
two chuekling over Franklin
Fuentes’ dishy bitch-queen ranting
on this past summer’s Rageous
underappreciated anthem “Tyler
Moore Mary.” Well, we have our fin-
gers crossed that the fun follow-up,
“Turn It,” will meet with wider
approval.

Fuentes’ tongue is typically sharp
as he urges his girlies down da run-
way, while producer/composer Jerel
Black’s music deftly straddles the
fence between disco froth and mus-
cular tribal aggression. A Strietly
Rhythm release that is workin’ ovah-
time. ..

You can always count on NiteBeat
Records in Miami to offer house
dubs that are numerous notches
above the pack in quality. Its latest
crop of releases is highlighted by
“Da Winkki Waxx Project,” a slam-
min’ EP that rambunctious young
producer Geroge Acousta recorded
under the name the Wax Head.
Cathartie grooves abound.
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2 2 2 8 'HUMAN NATURE MAVERICK/SIRE 41880/WARNER BROS. & MADONNA 2 1 4 MC'S ACT LIKE THEY DON'T KNOW (T) (X) JIVE 42321 ¢ KRS-ONE
@ 4 8 6 TURN IT OUT MCA 55113 LABELLE | 3 1 28 d REAL HIP HOP (T) (X) EASTWES] 66103/EEG & DAS EFX
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@ s |u]ls PANINARO 95 EMI 58370 # PET SHOP BOYS 6 5 6 5 | YOU ARE NOT ALONE (1) () EFIC 78003 @ MICHAEL JACKSON
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8 | 5 | 3 | 12 | LOVEAND DEVOTION EiGHT BAL 69-70 $lOUCARDWELlS 9 | 10 | 15 | THE BOMB! (THESE SOUNDS FALL...) (M) (T) (X) HENRY STREET IS RE 41 957 ® THE BUCKETHEADS
(9)] 18| 27 | 4 | vou ARE NOT ALONE Eric 78003 @ MICHAEL JACKSON B :
107 |4 g NO MORE “I LOVE YOU'S" ARISTA 1 2851 & ANNIE LENNOX * % % GREATEST GAINER * * *
@ 42 2 STAY TOGETHER (T) (X) STRICTLY RHYTHM 024 & BARBARA TUCKER
11 | B3] 19 8 | FALLEN ANGEL RADIOACTIVE 55086/MCA & TRACI LORDS
= — 11 J 17 | BOOMBASTIC/IN THE SUMMERTIME (T) (0 VIRGIN 38496 ® SHAGGY
@ 19 | 23 7 UNCONDITIONALLY BOLD! SO0UL 2006 SAUNDRA WILLIAMS
13| 6 | 6 | 11 | PARTY GIRL (TURN ME LOOSE) KING STREE! 1027/RELATIITY ULTRA NATE L1719 [y SUGAR HILL 000 Ew 53407 Sl
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39 2 | FANTASY coLUMBIA 78044 @ MARIAH CAREY 18 | 12 | 16 | 8 | 1,2 PASSIT (T (X ARISTASTREET 1-2847/ARSTA @ THE D&D PROJECT FEATURING D&D ALL-STARS |
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22 | 15 | 7 | 12 | DON'T GIVE ME YOUR LIFE FFRR 120 071 ® ALEX PARTY RE-ENTRY | 4 | MAGIC CARPET RIDE (T) (X) SM.JE 9014 THE MIGHTY DUB KATS
23 [ 11 | 9 | 11 | MAGIC CARPET RIDE swe 9014 THE MIGHTY DUBKATS | | 21 | 18 | 14 | 6 | VIBIN' ()00 morowN 040  ®BOYZIMEN
28 | 36 | 4 | | WANNA B WITH U CURB EDEL 77086 o @ FUNFACTORY 31 | 13 | 8 | HUMAN NATURE vy (1) (0 MAVERICK/SIRE 41880 WARNER BROS. ® MADONNA
@ 31 | 37 3 | BRING BACK MY HAPPINESS ELEXTRA 66096/EEG MOBY | 73 13 | 11 | 11 | COME AND GET YOUR LOVE (1) ARisTA 1 2866 ¢ REAL MCCOY
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| 21 ] 21 | 15 [ 9 | PULLUP TO THE BUMPER 550 MUSIC 77970/EPIC opaRa | | 26 | 16 ] 18 | 6 | THIS THAT SH*T () (M () JvE 42303 O [ MU |
28 | 30 | 40 | 4 | FREEK'N YOU UPTOWN 55081 /MCA & JODECI 7 | 1 2 | SEARCH FOR THE HERO/PADLOCK (1) (X) EPIC 78022 & M PEOPLE
29 | n3 41 4 THE HORN RIDE TRIBAL AMERICA 58303/t R.S E N_d RE-ENTRY 2 SITTIN' ON CHROME (T (; DELICIOUS VINYL 58452/CAPITOL @ MASTA ACE Ih;EOEQEER;\TEIT
30 | 32 | 39 4 | AFRO-LEFT coluvai 78045 ® LEFTFIELD 1 29 | 27 | 15 | ONE MORE CHANCE/STAY WITH ME (M) (T) BAD BOY 7-9032/ARISTA & THE NOTORIOUS B.I.G
31 | 32 | 33 | 5 | 17'S GONNA BE ALRIGHT sUB URBAN 19 DEEP ZONE FEATURING CEYBIL JEFFERIES 30 | 28 | 38 | 15 | 1GOTS5ONIT (1) NOOTRYBE 38474NVIRGIN SN2
(32| a0 | 47 | 3 | ANOTHER DAY curs 77084 o & WHIGFIELD GU)| 40 [ 32 [ 4 | cLAP YO HANDS (1) (0 TOMMY BOY 703 @ NAUGHTY BY NATURE
@ 38 | 45 3 | HOLD MY BODY TIGHT LONDON 0313/ISLAND @ EAST 17 2|0 |1 9 | SCATMAN (SKI-BA-BOP-BA-DOP-BOP) (1) (x) RCA 64379 ¢ SCATMAN JOHN
* * * HOT SHOT DEBUT* % % 33 | 26 | 35 | 16 | FREEK'N YOU (M)(T)(X) UPTOWN 5504 1/MCA © JODECI
NEW ) 1 | STAY TOGETHER STRICTLY RHYTHM 024 ® BARBARA TUCKER. 38 | 15 | 5 | SAFE SEX, NO FREAKS (T) WRECK 201 70/NERVOUS FUNKMASTER FLEX & THE GHETTO CELEBS
% | 2 | 21 12 | HEART OF GLASS BRILLANT/CHRYSAL'S 58387/EN1 ® BLONDIE @ 46 | 34 6 | WATCH WHAT YOU SAY (T) (X) CHRYSALIS 58438/EM! @ GURU FEATURING CHAKA KHAN
15 2 | CRAZY COOL CAPTIVE 38510VIRGIN & PAULA ABDUL NEWD | | | LUVCONNECTION (T)(x)ELEKTRA 66098/EEG SAIOW nlEl
37 [ 24 | 10 | 10 | COME AND GET YOUR LOVE ARISTA 12856 # REAL MCCOY 3 an 7| TONIGHT'S THE NIGHT (M) (T) (X) INTERSCOPE 95740/AG ® BLACKSTREET
38 | 27 | 24 | 11 | YEHA-NOHA viRGN 38501 @ SACRED SPIRITS 38 | 32 | 31 | 14 | YOUUSED TO LOVE ME (M) (T) BAD BOY 7-9026/ARISTA ® FAITH EVANS
13 2 | 1 KNOW A PLACE nERVOUS 20150 KiM ENGLISH | 38 | 21 | 26 | 4 | JEEPS, LEX COUPS, BIMAZ & BENZ (M) (1) UPTOWN 55063/MCA ® LOSTBOYZ
42 | 50 | 3 | HIDEAWAY SLIPNSLIDE IMPORT/DECONSIRUCTION DE'LACY NEW) 1 | BETTER THAN YOU (T) (X) STRIC/LY RHYTHWM 022 ELAN
41 | 37 | 32 | 6 | PRIMAL SCREAM THERAPY DIGITAL DUNGEON 1206 THE WITCH DOCTORS 41 | 39 | — | 7 | BRING BACK MY HAPPINESS (1) (X) ELEKTRA 66096/EEG MOBY
42 [ 25 [ 17 | 13 | BUILD IT WiTH LOVE RaDIOACTIVE 55057/14cA LONDONBEAT 42 | 44 | 41 | 7 | THE NOD FACTOR (1) (X) BIG BEAT 95743/AG # MAD SKILLZ
43 | 47 | 49 | 3 | LUV CONNECTION ELEKTRA 66098/EEG ® TOWA TEI RE-ENTRY | 17 | LICK IT (1) (X)5.0.5. 2008200 # ROULA
RE-ENTRY | 9 | I FEEL LOVE MANIFESTO IMPORTMERCURY DONNASUMMER | | 44 | 30 | 20 | 6 [ PanINARO ‘95 ) o mi seare ® PET SHOP BOYS
NEW ) I | TAKE ME HIGHER vorown 0133 # DIANA ROSS 45 | 23 |2 9 | PULL UP TO THE BUMPER (T) () 550 MUSIC 77970/EPIC & PATRA
NEW ) 1 TONIGHT IT'S PARTY TIME INTERHIT 10158 OUTTA CONTROL a6 | 3| 8 HE'S MINE (M) OUTBURST/RAL 1705 ISLAND ® MOKENSTEF |
NEW ) 1 DESTINATION ESCHATON EPIC78038 & THE SHAMEN 41 | 3 [ 2 |16 | 1 wisH oo sunsiine 78032/SCOTTI BROS ® SKEE-LO
NEW ) | DON'T MAKE ME WAIT EASTERN BLOC IMPORT/PWL LOVELAND a8 | 2 40 6 WE MUST BE tN LOVE (M) (T) (X) STEP SUN/INTERSCOPE 95737/AG & PURESOUL
L IRA [ 16 [ 14 | FALLIN'IN LOVE LOGIC 59018/RCA - % LA BOUCHE NEW ) 1 | SUMMERTIME IN THE LBC () (1) G FUNKRAL 9383/1SLAND # THE DOVE SHACK
NEWD | | | EENYMEENY (SWEET TEMPTATION) QWEST 43578WARNER 8R0S RUFFNEXX SOUND SYSTEM RE-ENTRY | 2 | WHERE'Z DA' PARTY AT? (M) (1) (X) CAP/TOL 53446 & MILKBONE

(O Tities with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxt-single availability. © 1995, Biltboard/BP! Communications.

A R :...............................
® o , Including: S
.SI( : On It. ® Incisive editorial addressing the key issues in music, °
. ™ marketing, programming and promaotion. :
23 RIDGMOUNT STREET, LONDON WCI1E 7AH, UK ®» Music Monitor’'s unique charts, using BDS airplay data -
from stations electronically monitored 24 hours a day, °
UK - £89.00 -OIP\‘(:EA;W - 7 days a week, and Gallup retail data. .
ROPE - £107. :
CONTINENTAL EU 3 Also: °
7 US.A. - 5“:7\’?’%%?;195_00 ® Radio station playlists- summaries of each record’s :
ASIA & RESTO performance — The latest music news from around the o
globe — The top 20 greatest airplay gainers. °
o
TUNE IN TO BRITAIN’S MUSIC — SUBSCRIBE NOW!  CONTACT: sue Dowman TEL: 171 323 6686 FAX: 171 323 2314/16 e
L i S ; Part of the Biliboard Music Group. 3 [ ]
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Shenandoah Enjoys Resurgence
Resilient Capltol Act Earns Two CMA Noms

W BY JIM BESSMAN

NASHVILLE—Win or lose, Shenan-
doah’s Country Music Assn, nominations
in the vocal group and vocal event cate-
gories have capped a remarkable resur-
gence for a resilient act that, more than
once, was all but written off.

“T've worked with them for six years,”
says manager Bill Carter, “and in that
time they’ve declared bankruptcy,
changed record labels twice, and lost a
longtime member. Yet, through every-
thing, the band has stayed focused, and
their fan base and support from country
radio has continued to grow:”

Certainly there are hotter acts out
there, as indie promoter Skip Stevens,
who has worked many of Shenandoah’s
recent hit singles, notes. “But the fact that
they've gone through the things they've
gone through and are back getting top five
records and higher is incredible,” he says.

The CMA Awards nominations, which
are Shenandoah’s first since 1992, obvi-
ously reflect renewed industry support.
But William Morris VP Greg Oswald
directly correlates the nominations with a
resurgence in popularity as evidenced by
the act’s bookings.

SHENANDOAH

house sales increase across the board—
nearly a 10-point increase since last year.
“They have a higher image and profile
and visibility from the hit records and
other efforts surrounding the album, and
I can feel it in the fair buyers who are
more willing to buy more dates at higher
prices. But they ve also consistently deliv-
ered unbelievable shows with perfect pro-
fessionalism. It’s one thing to slip or bare-
ly hold on or hold position, but it’s another
to grow. These guys are tough—they
made a great album and are out there
delivering in what is clearly the most com-
petitive environment on the road country
(Continued on puge 35)

her latest video,

Shelby’s The One. Magnatone executives visited Shelby Lynne on the set of

“I'm Not The One,” which is a Hot Shot Debut on CMT. Pictured,
from left, are Magnatone Entertainment COO Colin Stewart, Magnatone Enter-
tainment CEO Jim Mazza, video director Roger Pistole, Lynne, and Magnatone
Records president Brent Maher.

Though the group hasn't increased its
concert schedule to more than its approx-
imately 120 dates per year over the last
three years, Oswald says that its average
price per engagement has increased by
more than $2,500 since the 1994 release
of the album “In The Vicinity Of The
Heart”

“Theyre selling more tickets, and peo-
ple are willing to pay more,” says Oswald,
pointing to Shenandoah’s current 86%

Ricky Skaggs Is Back On
‘Solid Ground’ On Atlantic

l BY DEBORAH EVANS PRICE

NASHVILLE—“It seems like right
before the baby comes is the hardest
time,” Ricky Skaggs says as he prepares
for the release of his
debut Atlantic
album, “Solid
Ground.” “Albums
are almost like chil-
dren. We've really
been trving to birth
this new sound, and I
really think this
album is a new
sound.”

With a fall marketing campaign geared
toward educating radio and retail about
Skaggs' new music, Atlantic is set to
release the project Nov. 7.

“We've been wanting something new
and different than what we've been doing
in the past,” Skaggs says. “Musically, there
are some sounds on there that I haven't
heard before and I haven’t done before.
The songs themselves are real fresh and
different. I think they have some real
truth to them. It’s a country album. For
any country listener, I think they’ll enjoy
this record, but there’s something else to
it that’s hard to explain.”

Atlantic’s VP of sales and marketing,
Bob Heatherly, says the label plans to
aggressively work Skaggs’ new release.
“We're going after the feature space in all
the stores—Wal-Mart, Kmart, etc.,” he
says. “Ricky has given us just a wonder-
ful album. I've always been a fan of his over
the years. With his new album, he’s given
us a wonderful package to work with.
We've even included him as part of the
marketing team to help us strategize on
how to work the new project. We have
together what we call a BAT team. It

SKAGGS

stands for Business Area Team. We call in
key people from different areas of an
artist’s career and have them help with the
project all the way through the first year.”

Heatherly says letting consumers know
Skaggs has new product available is key
to the campaign. “We're working with the
racks and the retail accounts to have them
treat Ricky as a priority and making sure
we get the music to the fans by having it
visible through feature album of the
month, and to do all the things you would
normally do, such as endcaps,” he says.
“The response from the accounts has been
wonderful. They're looking forward to the
new music.”

For Skaggs, signing with Atlantic
Records was almost like a homecoming.
Even though he’s never been a part of the
Atlantic roster before, he has a long his-
tory with Atlantic executives. Atlantic
VP/media Lynn Shults was one of the first
Nashvillians to discover the Kentucky
native, and Atlantic Nashville president
Rick Blackburn was the first to sign him
to a record deal.

“Lynn Shults was the first person I
played my music for in Nashville who real-
ly got excited,” Skaggs says. “Lynn want-
ed to signed me to United Artists when
he was working over there, but he got over-
ruled by some people in California. But he
believed in me so much, and believed in
what I was doing, that he called up Black-
burn and set up a listening time. I brought
in the music, and he loved it.”

Skaggs says he’s enjoying being asso-
ciated with Blackburn again. “It’s really
great to be back with Rick again,” he says.
“I think of all the people in Nashville, Rick
probably knows me and knows my music
better than anyone in town. Meaning no
disrespect to the other labels, Rick is the

(Continued on page 35)

TWAIN“S MARK: As expected, Shania Twain dominated
the Canadian Country Music Awards held in Hamilton, Ontario,
Sept. 18 by the Canadian Country Music Assn. She was named
female vocalist of the year and won honors for single of the year
for “Any Man Of Mine,” album of the year for “The Woman In
Me,” Society of Authors, Composers, and Music Publishers of
Canada song of the year for “Whose Bed Have Your Boots Been
Under,” and video of the year for “Any Man Of Mine.” She also
received a triple-platinum award for sales in Canada in excess
0f 300,000 for the album “The Woman In Me.” Michelle Wright
was the Bud Country Fans’ Choice entertainer of the year,
Charlie Major was male vocalist of the year, Prairie Oyster
won for best vocal duo or group of the year, vocal collaboration
of the year went to Jim Witter and Cassandra Vasik, the Vista
(Rising Star) Award was claimed by Farmer's Daughter, the
top-selling album (foreign or domestic) was Garth Brooks’
“The Hits,” and Gene Mac-

Twain Dominates Canadian Awards;
BR-549 Signed To Arista, Finally

land, Tanya Tucker, and Wade Hayes.

Cledus T. Judd (no relation) has received letters from
lawyers for Don Henley and Michael Jackson that hint
broadly that those two artists are unhappy with his parodies
of them. David Ball, on the other hand, actually helped Judd
work up his parody of Ball . . . Naomi Judd has signed with
the Elite modeling agency.

A TIME OF HEALING: Warner/Reprise Nashville is
releasing a special album to benefit survivors and vietims’ fam-
ilies of the April 19 Oklahoma City bombing. The recording
was inspired by the April 23 memorial service organized by
Oklahoma first lady Cathy Keating, which featured the Okla-
homa City Philharmonic Orchestra, along with President
Clinton and the Rev. Billy Graham. After an overwhelming
public response and requests for recordings of the service,

Keating and the Philhar-

Lellan was voted into the
CCMA Artist Hall of Hon-

our -
RerropLiy raves NaShVIl e

BR-519 have finally been C\

signed by a major label.
Arista inked the Lower
Broadway band this week

Wear on Lower Broadway.

Mike Janas and Jozef Nuyens will produce the act . . . Warn-
er Reprise Video has released the longform video of Travis
Tritt’s new album of the same name, “Greatest Hits—From
The Beginning.” The release contains 10 videos.

Linkster Vince Gill will host a Mini Vinny golf tournament
and clinies Oct. 14 at the Little Course in Franklin, Tenn., for
budding golfers aged 9-12. Among those joining Gill will be
Dean Dillon, Amy Grant, Gerry House, Janis Gill, and
Daniel Winans . .. Happy 96th birthday to Gov. Jimmie
Davis. The Country Music Hall of Famer was, as you know,
two-term governor of Louisiana and wrote such classics as
“You Are My Sunshine” and “It Makes No Difference Now:”
He has also been a professor of history and a wonderful gospel
artist. A great man.

Randy Travis is hosting a multi-artist concert Nov. 7 at the
OpryHouse to benefit Operation Smile, which provides med-
ical treatment for children’s facial deformities . . . Neal
McCoy, Ricky Lynn Gregg, and Tracy Byrd join forces for
an Oct. 1 benefit in Longview, Texas, for the East Texas Angel
Network, which helps families with children with terminal or
life-threatening diseases . . . Mark Collie hosts his second
Celebrity Race for Diabetes Cure Oct. 11 at the Nashville
Motor Speedway. Bobby and Donnie Allison will be racing,
along with a flock of country artists ranging from Brooks &
Dunn to Faith Hill, Raul Malo, Tracy Lawrence, Ty Eng-

and celebrated the signing ing “Amazing Grace,” Warn-
with a jampacked party _— er Alliance artist Kim
at—where else?—its home , = Boyce performing “Not Too
office: Robert’s Western b?/ Chet F l’LppO “ar From Here,” and a new

monic approached WRN
president Jim Ed Norman,
who had already had a
working relationship with
the Philharmonic. They
decided to rerecord perfor-
mances from the memorial
service, adding fiddler
Mark O’Connor perform-

symphonic arrangement of
“God Bless America”—marking the first time that the family
of Irving Berlin has approved an arrangement variation.

SANJEK ENTERTAINMENT of Nashville is exporting
Nashville country to Australia, in a co-venture with the Dol-
phin Music Group of Australia and Roadshow Music. The new
label, called NashWest Records, has as its first venture a com-
pilation album of 17 American and four Australian artists.
The album, “New Country Vol. 1,” is being promoted exten-
sively throughout Australia, says president Rick Sanjek. He
notes that CMT’s emerging Australian presence, as well as
the recent conversion of Sydney’s 2SM radio station to 24-
hour country, bode well for country music Down Under. A sec-
ond album is planned for October.

WATERMELON RECORDS of Austin, Texas, is set to
release an essential sampler of that city’s diverse country com-
munity. Writer Robb Patterson conceived the idea and co-
produced it with Mike Stewart at Arlyn Studios. “Austin
Country Nights” includes Dale Watson, Don Walser, Monte
Warden, the Derailers, Ted Roddy, and others. Noting that
Austin remains the best city for live music in the world, Pat-
terson says he wanted to capture some of that sound on CD.

Asswstance m preparing this cobemn provided by Leavry Le Blane.
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13 10 12 8 ?&‘3’;’5?5?1’3%‘{2%) THIS THING CALLED WANTIN' AND HAVIN' IT ALL | 10 52 | 46 | 48 | 56 | PATTY LOVELESS @ EPIC 64188/SONY (9.98 EQ/15,98) WHEN FALLEN ANGELS FLY 8
14 | 12 | 13 | 78 | TIM MCGRAW A* CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 53 | 53 | 50 | 51 | TOBY KEITH @ POLYDOR NASHVILLE 523407 (10.98/15.98) BOOMTOWN 8
(15)| 13 | 17 | 18 | DAVID LEE MURPHY Mc 11044 (10.98/1598) OUTWITHABANG | 13 94 | 44 | 40 | 73 | PAMTILLIS A ARISTA 18758 (9.9815.98) SWEETHEART'S DANCE | 6
16 | 11 11 4 DOLLY PARTON COLUMBIA 67140/SONY (3.98 £Q/15.98) SOMETHING SPECIAL | 11 55 | 50 | 49 | 60 | JOE DIFFIE A EPIC 64357/SONY (10.98 EQ/15.98) THIRD ROCK FROM THE SUN 6
701!l 3 S‘U%l;l;%g 22?,1‘5',“9‘3,5 YOU HAVE THE RIGHT TO REMAIN SILENT 7 56 | 47 | 47 | 22 | TY HERNDON EPiC 66397/SONY (7.98 EQ/11.98) ) _ WHAT MATTERED MOST 9
18 1% 5 9 TRACY BYRD wch “24 el I 6 57 | 51 54 14 | KENNY CHESNEY BNA 66562/RCA (9.98/15.98) ALL I NEED TOKNOW | 39
19 18 16 5 ALABAMA RCA 66525 (10 99/15.98) T " 58 56 55 168 | MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (10.98 EQ/15.98) COME ON COME ON 6
0 | 17 ] 19 13 | BRYAN WHITE ASrLUM 61642 (10.98/15.98) BRYAN WHITE | 17 59 | 37 | 35 | 71 | TRAVIS TRITT A WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 3
60 | 58 | 61 | 214 | BROOKS & DUNN A° ARISTA 18658 (9 98/15.98) BRAND NEW MAN 3
@ % | 31 | 67 | VINCE GILL A wca 1104:];8/:‘2;“: P WHEN LOVE FINDS YOU. | 2 61 | 55 | 57 | 57 | THE TRACTORS A ARISTA 18728 (9.98/15,98) THE TRACTORS 2
22 | 19 | 18 | 73 | REBA MCENTIREA: MO 10994 (10981558, READIVVITING 2 62 | 57 | 56 | 61 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPERHITS | 34
23 15 | 14 | 51 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1 I 52 M COLLIN RAYE A Eric 5335250NY (9.98 EQ/15.98) BEee LT
2% | 2 2 67 | TRACY BYRD A MCh 10991 (10.98/15.95) NO ORDINARY MAN 3 — 64 72 4 DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98) DARYLE SINGLETARY | 64
25 | 23 | 20 | 85 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK | 15 65 | 59 | 58 | 50 | MARY CHAPIN CARPENTER A COLUMBIA64327/SONY (10.98 EQ/16.98)  STONES IN THE ROAD 1
26 | 21 | 22 | 52 | TRACY LAWRENCE A ATLANTIC 82656/AG (10.98/15.98) | SEE 1T NOW 3 66 | 66 | 64 | 14 | CONFEDERATE RAILROAD ATLANTIC 82774/AG (10.98/15.98) WHEN AND WHERE | 21
27 | 22 | 21 | 5 | TY ENGLAND Rca 66522 (9.98/15.98) TY ENGLAND | 13 67 | 60 | 62 | 154 AARIT?TT 118551'((?(? gh;/gjgg) A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) | 1
NEW b 1 | SAMMY KERSHAW WERCURY NASHVILLE 528536 (10,98 EQ/16.98) THE HITS: CHAPTER 1 | 28 68 | 61 | 65 | 134 | BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
31 46 6 TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EQ/15.98) TERRI CLARK | 29 69 | 62 59 | 66 | DAVID BALL A WARNER BROS. 45562 (9.98/15.98) THINKIN’ PROBLEM 6
30 | 24 | 23 | 64 | ALAN JACKSON A° ARISTA 18759 (10.98/15.98) WHO | AM 1 70 | 67 | 63 8 | JUNIOR BROWN MCG CURS 77783/CURB {6.98/9.98) JUNIOR HIGH (EP) | 54
31 | 27 | 27 | 37 | WADE HAYES ® COLUMBIA 66412/SONY (9.98 EQ/15.98) OLD ENOUGH TO KNOW BETTER | 19 71| 69 | 70 | 149 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (3.98/15.98) LIFE'S A DANCE 4
32 | 25 | 26 | 13 | GEORGE JONES AND TAMMY WYNETTE wmca 11248 (10.98/16.98) oNE | 12| T 71 73 52 | CHARLIE DANIELS EPiC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 50
33130 | 29 28 | JOHN BERRY CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE 12 13 73 | 74 11 | THE MOFFATTS POLYDOR NASHVILLE 527373 (9.98/13.98) THE MOFFATTS | 48
34 | 28 | 25 | 12 | JEFF CARSON MCG CURB 77744/CURS (9.98/15.98 JEFF CARSON | 22 74 | 65 | 60 | 16 | JAMES HOUSE EPIC 57501/SONY (7,98 EQ/11.98) DAYS GONE BY | 48
35 | 29 | 28 | 35 | JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8 98) THE REDNECK TEST VOLUME 43 | 19 75 | 63 | 66 | 51 | CLAY WALKER A GIANT 24582/WARNER BROS. (10.98/15.98) IF 1 COULD MAKE A LIVING 4

Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested iists. Tape prices marked EQ, and alt other CD prices, are equivaient prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. B indicates past or present Heatseeker title. © 1995, Biliboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-llmrd .I-n cn“nll' calalu Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ~SQundScan®
I ® ™ FOR WEEK ENDING SEPTEMBER 30, 1995 II n
x x % = > x % =
28 | BE | ARTIST TmE [ €5 | |28 |5Y g
== | 3% | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 2|3z 20
1 1 PATSY CLINE A°® MCA 12+ (7.98/12.98) 196 weeks at No. 1 GREATEST HITS | 228 | 14 13 COLLIN RAYE A EPIC 4B983/SONY (9.98 EQ/13.98) IN THIS LIFE 7
2 2 HANK WILLIAMS, JR. ® CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 42 15 16 ALAN JACKSON A‘ ARISTA 8681 (9.98 EQ/13.98) DON'T ROCK THE JUKEBOX 16
3 3 REBA MCENTIRE A° MCA 4979+ (7.98/12.98) GREATESTHITS | 226 16 15 COLLIN RAYE A EPIC 47468/SONY (9,98 EQ/13.98) ALLICANBE | 20
4 6 HANK WILLIAMS MERCURY NASHVILLE 823293 (7.98 EQ/10.98) 24 GREATESTHITS | 34 17 19 | THE BELLAMY BROTHERS CURB 42298/MCA (4.98/11.98) GREATEST HITSVOL. (Il | 35
5 4 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATEST HITS | 80 18 20 GEORGE STRAIT @ wmcCa 10450 (9.98/15.98) TEN STRAITHITS | 66 |
6 5 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 228 19 ALABAMA A RCA 6825 (7.98/11.98) ALABAMALIVE | 97 |
7 7 BILLY RAY CYRUS A MERCURY NASHVILLE 510635 (10.98 EQ/16.98) SOME GAVEALL | 19 20 | — | ALABAMA A RCA61040(9.9813.98) GREATEST HITSVOL.2 | 51
8 8 GEORGE STRAIT A’ MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 22-8—_ ~21 17 MARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8.98 E0/13.98) SHOOTING STRAIGHT IN THE DARK | 43
9 9 SHANIA TWAIN MERCURY NASHVILLE 514422 (9,98 EQ/15.98) SHANIA TWAIN 9 22 21 CONFEDERATE RAILROAD A ATLANTIC 82335/AG (9.98 15.98) CONFEDERATE RAILROAD 12
10 11 GEORGE STRAIT A’ MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 226 23 23 JOHN ANDERSON A BNA 61029/RCA (9.98/13.98) SEMINOLE WIND | 31
1 12 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 213 24 22 ALABAMA A* RCA 7170% (9.98/13.98) GREATEST HITS | 201
12 10 PATSY CLINE mca 2038 (7 98/12.98) THE PATSY CLINE STORY 6_0— 25 18 WILLIE NELSON A’ COLUMBIA 237542/SONY (9.98 EQ/13.98) GREATEST HITS | 50
13 14 WAYLON JENNINGS A* RCA 8506* (8.98) GREATEST HITS 100 Catalog albums are older titles which are registering significant sales. © 1995, Billboard/BPI Communications and SoundScan, Inc.
BILLBOARD SEPTEMBER 30, 1995 31
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RIAA - ENHANCED
(EXPANDED SECTION)

AD CLOSE: OCT 10

e ISSUE DATE: NOV. 4

readers
worldwide
find Billboard
extremely
important
for work.

Billboard's expanded
section explores the new
format of enhanced CDs and
how it will effect major and
independent record labels,
developers of enhanced CD
products and manufacturers
of CD-ROM software and
hardware. In addition, this
section will examine the
artists’ interest in this exciting
» . topic, and the diversity of
Billboard new products to arrive this
trade fall. Coinciding with this spe-
ads & editorial cial section will be RIAA retail

are the primar and consumer information
- X dedicated entirely to this new

so.urces technology.
retailers use
to find new Contact

Deborah Robinson

eleases.
i ity 212-536-5016

EAST/MIDWEST WEST
212-536-5004 - PH 213-525-2307 - PH
212-536-5055 - FAX ~ 213-525-2394/5 - FAX

KEN PICTROWSKI JODIE FRANCISCO
PAT ROD JENNINGS GARY NUELL

DEBORAH ROBINSON LEZLE STEIN
KEN KARP

WuYrYcYom 1 INIG

Rj...

10th year anniversary

Billeoard

DEF JAM-10TH
ANNIVERSARY

AD CLOSE: OCT 10

ISSUE DATE: NOV. 4

Billboard chronicles
the 10-year evolution of
Def Jam in its
November 4th issue.
Features will include an
intferview with Def Jam
founder Russell
Simmons, coverage of
acts that Def Jam
helped break, and
other ancillary
properties that the
company is involved
with, including Phat
Fashion. Be a part of
this celebratory salute
to this highly successful
label.

Contact
Ken Piotrowski
212-536-5223

615-320-0454 - FAX
LEE ANN PHOTOGLO

FLORIDA/
LATIN AMERICA

MIDEM 30TH

AD CLOSE: OCT 17

ISSUE DATE: NOV. 11

Midem’s musiC market has
become "THE" annual
meeting venue for the
music industry, bringing
members of the music
industry together from all
over the globe. With over
2,696 companies and 9,740
international registrants, it
has certainly earned its
reputation as an exciting,
informative event where
deals are “done”
Billboard’s Spotligh- will
provide a review o” the

evolution of Miderr, as well
as a preview of its future,

Contact
Gene Smith
212-536-5001

fieach Billboard’s c00.000 readers worldwide.

SOUTHEAST
615-321-4294 - PH

AUSTRALIA

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

MEXICO/

WEST COAST LATIN

613-824-8260 - PH
613-824-8363 - FAX
AMANDA GUEST

213-525-2307
DAISY DUCRET
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RAP DIRECTORIES
AD CLOSE: OCT. 24 AD CLOSE: OCT, 31 INTERNATIONAL o?;?.‘;.fff:.’d ‘
BUYER’S GUIDE

ISSUE DATE: NOV. 18

The beat goes on In
Billboard’s November 18th
issue. A guide to the
worldwide club scene, this
annual spotlight offers a
comprehensive run-down
on what’s spinning in the
cutting-edge clubs of
different locales (including
England, Italy, Spain and
the States). From the
places you'd expect to
the most remote venues,
this issue will be a clip and
save reference to the

ISSUE DATE: NOV.25

Billboard's Spotlight on rap will
survey the state of music and
the market, the past year's
trends and styles, and take you
overseas fo report rap activity
in the UK., France, ltaly, Japan
and Australia. Additional cov-
erage will include rap acts that
are taking to on-line sites and
CD-Roms; the trend toward
urban stations using rappers as
broadcast talent - who's where
and how they fare on radio;
and a report on members of
the successful group, the Wu-

AD CLOSE: OCT. 4

PUB. DATE: DEC. 13

A global directory of
record labels, home
video companies, audio
book publishers, music
publishers, wholesalers,
accessory manufactur-
ers, raw materials, CD
replicators, and tape
duplicators (to name a
few listed categories),
the IBG is the bible of

retailers
purchase
products or
services as
aresult

of reading :
Billboard.

“who to call” and T R
world’s most prominent Tang Clan and how they have Nortran To- el 1 tor individuals
dance community produced successful albums smnart Industry profes- read each
happenings. for several other huge artists. S rcs R subscriber
Contact Contact copy of

Ken Piotrowski
212-536-5223

Ken Piotrowski
212-536-5223

Contact any representative.

Billboard.

Place your ad today!

LONDON FRANCE ASIA PACIFIC JAPAN ITALY ‘o
44-171-323-6686 - PH ~ 331-4549-2933 - PH 310-330-7888 - PH 213-661-8884 - PH 39-36-254-4424 - PH
44-171-323-2314 - FAX  331-4222-0366 - FAX ~ 310-330-7889 - FAX  213-661-8885 - FAX  39-36-254-4435 - FAX

CHRISTINE CHINETTI FRANCOIS MILLET GRACE IP AKI KANEKO LIDIA BONGUARDO
ROBIN FRIEDMAN 81-44-433-4067 PH/FAX

TOKURO AKIYAMA
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS’ RADIO TRACK SERVICE. 150 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
- 'I'H A K WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
FOR WEEK ENDING SEPTEMBER 30, 1995
z z =z
o 5 = @ Q
2B lpS|sq| 92| TITLE ARTIST | %3 el |pE| 2o Q% TITLE ARTIST |25
T2 | 32| JF| 23| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & 2| 32|25 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | &' &
* x % NO. 1% %% 42 | 53 | 3 | §pickasu o parton o puton A LunmiA g o7 | 38
1 1 1 8 | LIKE IT, | LOVE 1T IweeksatNo. 1 @ TIM MCGRAW 1 19 3 20 18 IN BETWEEN DANCES & PAM TILLIS 3
1.5TROUD,B.GALLIMORE (S.DUKES.J.S. ANDERSON, M.HALL) {C} {v) CURB 76961 P.TILLIS.S.FISHELL (C.BICKHARDT,B.ALFONSO) (V) ARISTA 1-2833
ONE BOY, ONE GIRL @ COLLIN RAYE TEQUILA TALKIN’ LONESTAR
QD[ 2 | 5 | W | DGRt bean s Hodbe v SPRINGER S SHITH) Cwercrrers | ° 40 | 46 | 7 | D CookWwWILSON (B.LABOUNTY.C WATERS) (0 ) Ba easzs | 0
IF THE WORLD HAD A FRONT PORCH @ TRACY LAWRENCE
4 9 10 J.STROUD {T.LAWRENCE,P.NELSON,K BEARD) (C} (V) ATLANTIC 87119 ’ 63 o 2 EER%%}Q,JSE%A%R(’DFAQWELL&D_H,OGLEssv‘, ¢ GEOR{%EAEI?&; 4
| THINK ABOUT IT ALL THE TIME JOHN BERRY
@] s 8 | 13 | ) BOWEN.C.HOWARD ID.SCHUTZB.LIVSEY) CAPITOL NASHVILLE ALBUM CUT | 44 | 88 | 5 ?&(?M,ENS(E&ISH SRRTRFMOCINA e \((/I)NM%AE 5%1}95 42
SHOULD’VE ASKED HER FASTER € TY ENGLAND
S | 3 1 6 | 1 | GrUNDIS (B.DIPIERD.AANDERSON.) KLEMICK) ©wiRcAGaze0 | ° 434 ) 2|3 ISHLQTTEB[%AFE (EEJLIAD_'EEEAELEV, &?&,B%g% 4
SHE'S EVERY WOMAN GARTH BROOKS
G| 8 | 10| 4 | PRS0 o sawosrooks capiToL NASHVILLE ABUMCUT | © 4 | 45 | 7 | HERECOMES THE RAIN ¢ TH%M@}QE&%&% 44
HALFWAY DOWN PATTY LOVELESS - ;
: 15 | B | EGORDY.R ULAUDERDALE) @ Epcrose | 45 | 31 | 11 | 15 %E?o?w?&mmr (OYITONKHGERTRY GEOR(%EMCSAT?SAOg 7
BETTER THINGS TO DO & TERRI CLARK o - — -
14 19 12 K.STEGALL,C.WATERS (T.SHAPIRO,T.CLARK,C.WATERS) (C) (V) MERCURY NASHVILLE 852 046 8 46 43 39 19 QQR%WSNT,L_LMLCENTIRE (LHENGBER T L JAMES) ¢ REBA M%EL\‘QQE 2
12| 14 [BEl LET'S GO TO VEGAS & FAITHHILL | g YOUR TATTOO @ SAMMY KERSHAW
@ S HENDRICKS (K.STALEY) (C) (V) WARNER BROS. 17181 47 | 49 | 49 6 B.CANNON N.WILSON (KOSTAS,J TEMPCHIN) RISt bce 1l 44
101212 DDgO'\CJJVKT(f‘SJA(I)r\IEI SHAPIRO) <c)(’v>\%ﬁ?§m'2%%§ 1 52 | 5 il LOVE LESSONS ¢ TRACHIBYRD F
COOK(CRAINS T T.BROWN (J.KILGORE, T HEWITT,M.POWELL,5. MAJORS) (C) (V) MCA 55102
@ i3 16 10 | 'M NOT STRONG ENOUGH TO SAY NO € BLACKHAWK | 1 49 50 51 6 EVERY LITTLE WORD HAL KETCHUM | g9
gz’g"’;ug#‘g"‘ﬁa (i’ ‘(‘é’L’(‘nglL'/igz AREYNOLDS,J.ROONEY (M.HUMMON,H KETCHUM) (v} MCG CURB 76965
12 7 b 13 N /) IT'S NOT THE END OF THE WORLD & EMILIO
JSTROUD EBLACKIC!BUAGKIHINICHOUAS) (IRGATGH 381 9L | 52 | 7 | 5BrCKETT (P NELSON.L BOONE.E CLERK) (©) capiToL nashviLE s8azz | 90
17 | 25 | 8 | PO Ob e e B (50| 5 | 55 | 4 | WHEN A WOMAN LOVES A MAN ® LEE ROY PARNELL | 5
| 5 | 5 | & | NOMAN'S LAND # JOHN MICHAEL MONTGOMERY | 11 S.HENDRICKS,L.PARNELL (M.LUNA,R.VAN HOY) (V) CAREER 1-2862
€D, S.HENDRICKS {J.S.SHERRILL,S SESKIN) (C) (V) ATLANTIC 87105 57 | 9 | TROUBLE ¢ MARK CHESNUTT | 59
THAT AIN'T MY TRUCK ® RHETT AKINS | 3 7.BROWN (T.SNIDER) {C) (v) DECCA 55103
e d ’ 2L | WRIGHT (1 SHAPIRO.CATERS £ k) e % 63 4 SSIB\l\JICE(Ir.\Iré}‘-lIAsM%EIEAE&YR’\MTEOMPSON M.D. SANDERS) (").(Vﬁz(‘?%I'_(UJ;E%';‘OOO 3
THIS CALLED) WANTIN’ AND HAVIN' IT ALL € SAWYER BROWN : — — = = ——
D71 e ek e e R ¢ v) cua 76955 | 16 55 | 58 | 4 | BILL'S LAUNDROMAT, BAR AND GRILL @ CONFEDERATE RAILROAD | 54
PR e e B.BECKETT (M.GERMING,J A. STEWART) (C) (V) ATLANTIC 87104 | 7 |
* * * AIRPOWER * * % (55| 59 | 65 | 3 | ANYTHING FOR LOVE ® JAMES HOUSE [ 55
51 27 10 SAFE IN THE ARMS OF LOVE & MARTINA MCBRIDE 17 D.COOK (J.HOUSE,P.BARNHART,S. HOGIN) (C) (V) EPIC 7798_2~L
M.MCBRIDE,P.WORLEY,E SEAY {P.ROSE.M.KENNEDY,P.BUNCH) {C} (V) RCA 64345 * x * HOT SHOT DEBUT % * *
* * x* AIRPOWER * * % NEW) | 1 | INPICTURES ALABAMA | 55
5 | 2 | 7 | SOMETIMES SHE FORGETS * TRAVIS TRITT | 15 £.GORDY, JR. ALABAMA (J.DOYLE B.E.BOYD) {C) (V) RCA 64419 .
G.BROWN,T.TRITT ($.EARLE) (v) WARNER BROS. 17792 G| » l _ | 7 | BORN IN THE DARK DOUG STONE | 57
J.STROUD,D.STONE (C.HINESLEY) _____colmBla78039 | 7' |
* % * AIRPOWER * % % NEWP | | | "M ASTRANGER HERE MYSELF " & PERFECT STRANGER | g
ALL | NEED TO KNOW & KENNY CHESNEY 19 C BROOKS.T TUTHILL (D LINDSEY,M.LINDSEY,M.KEITH) {C) (v) CURB 76969
20| 29 | 10 | g GECKETT (SSESKINM.ASPRINGER) (C) (V) BNA 64347 2 | 73 | 3 | HONKY TONK HEALIN' ® DAVID BALL | s
B.CHANCEY D BALL,T POLK) (v) WARNER BROS 17785 | ™ |
* % x AIRPOWER * % % 80 | 60 | 59 | 5 | IFITWEREME RADNEY FOSTER | 59
5 | | g | 1WANNA GO TOO FAR o TRISHA YEARWOOD | 9o S FISHELL.R FOSTER (R FOSTER K RICHEY) (C) (V) ARISTA 1-2861 |
G.FUNDIS (L.MARTINE JR.,K.ROBBINS} (v} MCA 65078 66 74 4 WHO'S COUNTING € WESLEY DENNIS | ¢
TS R * TOBY KETH | 12 K.STEGALL 5 KELTON (R SPRINGER,T.MARTIN R WILSON) (¥) WERCURY NASHVILLE 852 286 |
21 15 v 12 RAIN THROUGH THE ROOF @ BILLY MONTANA
N.LARKIN,H.SHEDD (T.KEITH) (V) POLYDOR NASHVILLE 579 574 62 | 58 | 6l 7| I MCKELLD.FLINT,B.MONTANA (B.MONTANA L WATSON) ) MAGNATONE 2101 | °
THE WOMAN IN ME (NEEDS THE MAN IN YOU) @ SHANIA TWAIN 22 ; = T 1
27 1 30 | 8 | R IANGE(S.TWAIN.RJ.LANGE) (V) MERCURY NASHVILLE 852206 63 | 64 | 72| 5 fER%CHF’I(EED"(’;AR'gEE‘ERLSQVE PHI (Lc'ﬁv?c'-@g*;ggoe% 63 l
2% 31 10 | LET HER LIE @ DARYLE SINGLETARY 23 WALKI 0' - 1 1
J.STRUUD R TRAVIS,D.MALLOY (T.JOHNSON) (C) V) GIANT 17818 64 | 65 | 62 | 18 NG TO JERUSALEM ¢ TRACY BYRD | 5
: T.BROWN (S.HOGIN,M D. SANDERS) (C) (V) MCA 55049 | |
28 32 3 IF | WAS A DRINKIN' MAN @ NEAL MCCOY 2 3
BLEEGKEN O LB 1) [Pty e 85 | 69 | 70 | 5 | ) dFFron pwONENAomaLuACe (£ LLpREoan O ALAcE | & |
25 25 28 16 THREE WORDS, TWO HEARTS, ONE NIGHT @ MARK COLLIE 25 : = = — : (G |
J.STROUD,M.COLLIE (.COLLIE,G. HOUSE) (C) (V) GIANT 17855 66 | 67 | 64 | 13 | PARTY ALL NIGHT @ JEFF FOXWORTHY | 53 |
HEAVEN BOUND (I'M READY)  SHENANDOAH | 4o 5 ROUSE (S ROUSE J FOXWORTHY) (C) (v) WARNER BROS 17806
3 |36 (S ¢ ook mLNDET (C) (V) CAPITOL NASHVILLE 58442 67 | 68 | 54 | 16 | DOWNIN TENNESSEE MARK CHESNUTT | 23
NOT ON YOUR LOVE @ JEFF CARSON - - -
21 ) 20 | 13 ] 18 | CHowARD (T MARTIN RWILSON.T MARTIN) (©) (v MCG CURB 76954 | | 68 | 72 | 60 | 20 ;IS)IV?ETLW[;?JAB?)'IS\Q/MEng?LTLEN%BLE) . ?wml(s)r'\j\? 2R7|3% 19
| WANT MY GOODBYE BACK € TY HERNDON - — - — -
28 | 19 | 7 | 17 | D IOHNSON (P.BUNCH.D.IOHSON.5.BERE) © w Epic 77985 | ! 69 | 70 | 68 | g | ANY GAL OF MINE GINO THE NEW GUY | 54
w | o | 3 | oNmMYowN * REBA MCENTIRE | 79 G RUBERTO (G RUBERTO) NO LABEL 4
7.BROWN,R.MCENTIRE (B.BACHARACH,C SAGER) (C) () MCA 55100 70 | 61 | 50 | 15 | IFIAIN'T GOT YOU MARTY STUART | 46 '
G 5| LIFE GOES ON & LITTLE TEXAS | 3 D.COOK (C.WISEMAN, T.BRUCE) V) MCA 55069 ‘
C DINAPOLLD GRAU.LITTLE TEXAS (D GRAY.T.MCHUGH K. FOLLESE) (v} WARNER BROS. 17770 NEWD | | THESE ARMS @ BAKER & MYERS | 7
8 I 5 BACK IN YOUR ARMS AGAIN LORRIE MORGAN 31 N.LARK!N,M . HOLLANDSWORTH (G.BAKER,F.J MYERS) {C} (VI MCi; CURB 76967
J.STROUD (J.F KNOBLOCH,P.DAVIS) (C) (V) BNA 64353 ol »n | | 2 | Kisses DON'T LIE @ GEORGE DUCAS | 79
22 30 2 17 YOU'RE GONNA MISS ME WHEN I'M GONE & BROOKS & DUNN | R.BENNETT (G DUCAS M.P.HEENEY) (C) CAPITOL NASHVILLE 58464
$.HENDRICKS,D.COOK {K.BROOKS.D.COOK,R. DUNN) (V) ARISTA 1-2831 73 71 66 12 | BABY, NOW THAT I'VE FOUND YOU ¢ ALISON KRAUSS & UNION STATION | 49
53 ) WHISKEY UNDER THE BRIDGE BROOKS & DUNN | 33 A.KRAUSS (J MACLEQD T MACALLAY) (C) ROUNDER 4601
“n S.HENDRICKS,D COU# (D COOK,K .BROOKS,R.DUNN) (V) ARISTA 1-2770 NEW ) 1 THE TROUBLE WITH LOVE ¢ ROB CROSBY 74
34 29 18 14 SHE AIN'T YOUR ORDINARY GIRL ALABAMA ) JCRUTLAHHELL (R CROSB.5.LEMAIRE) (C) RIVER NUKTH 3006
E.GORDY.JR..ALABAMA (R.JASON) (C) (v) RCA 64346 RUB-A-DUBBIN’ & KEN MELLONS
35 37 35 20 A LITTLE BIT OF YOU @ LEE ROY PARNELL 2 @ NEW » 1 J.CUPIT (D.GOODMAN,S.P.DAVIS,B.HOBBS) (C) (vi EPIC 78066 & _I
_“Y | SHENDRIKS,L PARNELL (T.BRUCE,C WISEMAN) (v) CAREER 1-2823
48 | 67 | 3 | WHO NEEDS YOU BABY & CLAY WALKER | 35 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
J.STROUD (C. WALKER R BOUDREAUX K. WILLIAMS) (0) (V) GIANT 17771 attain 3000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
45 47 9 ggé&)&(ééw%k&?% ﬁ?FéR%%N%Egvgrg)Lov'NG YOU A4 A(Acﬁ(%’\é&ff;g’\; 37 Cassette single availability. {D) CD single availability. (M) Cassette maxi-singie availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-

ability. (X} CD maxi-singie availability. © 1995, Billboard/BPI Communications
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B "m]rd n nu“‘lp I“ es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY Soundlsi«iflv
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S| =5 2 v & ndE| =& 2 7] E
Tu|low| 28| =2$ To|lu |G| €$
£2| 32| «<S |35 | TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST E2|32 |~ | 36| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
x4+ *NoO. 1% % % 14 | 10 8 14 | WALKING TO JERUSALEM mca 55049 TRACY BYRD
1 ] 1 6 | 1 LIKEIT, | LOVE IT CuRs 76961 4 weeks at No. 1 TIM MCGRAW 15 | 14 | 14 | 14 | ANGELS AMONG US o 62643 ALABAMA
2 | 3 | 3 | 14 | YOU HAVE THE RIGHT TO REMAIN SILENT CURB 476956 PERFECT STRANGER 16 | 15 | 19 | 3 | IFIWASADRINKIN' MAN ATLANTC 87120 NEAL MCCOY
(3)| © | 4 | 8 | ONEBOY,ONE GIRL erc 77575 COLLIN RAYE NEWDP | | | BETTER THINGS TO DO MERCURY NASHVILLE 852 045 TERRI CLARK
4 | 2 ] 2 | 14 | ANY MAN OF MINE/WHOSE BED... ® MERCURY NASHVILLE 856 448 SHANIA TWAIN NEWP | | | LOVE LESSONS mca 55102 TRACY BYRD
(5)| 8 | 10 | 7 | 'M NOT STRONG ENOUGH TO SAY NO amisia L 2657 BLACKHAWK 3 2 | THAT'S AS CLOSE AS I'LL GET TO LOVING YOU RcA 64352 AARON TIPPIN
8 | 5 | 5 | 14 | NOT ON YOUR LOVE moo CURS 76954 JEFF CARSON 21 [ | 2 | IT'S NOT THE END OF THE WORLD CAPITOL NASHVILLE 58432 EMILIO
bi 6 6 14 WHEN YOU SAY NOTHING AT ALL BNA 64329 ALISON KRAUSS & UNION STATION 21 17 15 5 BABY, NOW THAT I'VE FOUND YOU ROUNDER 4601 ALISON KRAUSS & UNION STATION
8 | 7 | 7 | 9 | PARTYALL NIGHT warneR 8ros. 17806 JEFF FOXWORTHY 22 | 16 | 18 | 8 | DON'T STOP coiumsia 77954 WADE HAYES
] q 9 13 SOMEONE ELSE’S STAR ASYLUM 64435 BRYAN WHITE 23 18 16 13 REDNECK STOMP WARNER BROS. 18116 JEFF FOXWORTHY
10 T T 12 T8 | LET'S GO TO VEGAS warner 8705, 17181 FAITH HILL 24 | 19 | 17 | 5 | (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL CURB 76955 SAWYER BROWN
11 12 1 12 SHOULD'VE ASKED HER FASTER RcA 64280 TY ENGLAND 25 22 20 14 I'M STILL DANCIN’ WITH YOU coLumBIA 77842 WADE HAYES

(O Records with the greatest sales gains this week. ®Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
certification for saies of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1995, Biliboard/BPI
Communications and SoundScan, Inc.
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CAPITOL'S SHENANDOAH ENJOYS RESURGENCE

COUNTRY

2 888 0886 8 ¢4

™

will debut on next week’s charts.

by Wade Jessen

BOX, BY GEORGE: George Strait bursts onto Billboard’s Top Country
Albums at No. 11 with “Strait Out Of The Box.” a four-disc career retro-
spective, posting sales of more than 14,000 units. This is the highest-debut-
ing boxed set on that chart since Billboard began using point-of-sale infor-
mation in May 1991, and it’s the highest-charting multidisc package on the
country list since Patsy Cline’s “Collection” peaked at No. 29 on Jan. 4,
1992. The Strait set enters The Billboard 200 at No. 63 and contains sever-
al of Strait’s first sides for Texas-based D Records.

MCA Nashville chairman Bruce Hinton says the early demand for the set
has surprised some retail accounts that historically haven’t been particularly
enthusiastic about stocking boxed sets. Hinton thinks the individualized
local marketing plans for this set, coupled with Strait’s enormous appeal,
helped set this new benchmark for multidisc packages. He adds that the
package’s appeal is heightened by the unreleased sides, the elaborate book-
let, and the inclusion of Strait’s current single, “Check Yes Or No,” which
is bulleted at No. 41 on Billboard’s Hot Country Singles & Tracks.

WITH A BULLET: Travis Tritt (Warner Bros.) hooks Hot Shot Debut
honors on Top Country Albums with his first hits collection, “From The
Beginning,” which jumps on that list to No. 3, his highest-debuting album,
Tritt’s previous set, “Ten Feet Tall And Bulletproof,” entered that list at
No. 4 in 1994. The new Tritt album sold more than 39,000 copies, popping
onto The Billboard 200 at No. 21. The set contains his radio hits, including
the traditional ballad “Sometimes She Forgets,” which reaches Airpower
status on Billboard’s Hot Country Singles & Tracks at No. 18. Tritt, a Grand
Ole Opry member since 1992, appeared on “Late Show With David Letter-
man” on Sept. 12, which may have contributed to the strong debut. Mean-
while, BlackHawk (Arista) debuts with its sophomore project, “Strong
Enough,” entering the country list at No. 4 and The Billboard 200 at No. 22.

GOING FOR FOUR: Tim McGraw (Curb) commands No. 1 for a third
consecutive week on Billboard’s Hot Country Singles & Tracks with the
raucous “I Like It, I Love It,” and it looks like he could hold the fort again
next week. Meanwhile, the cassette single racks up a fourth week at No. 1
on Top Country Singles Sales. McGraw’s single outsold the No. 2 title by a
4-to-1 margin. McGraw’s third album, “All I Want,” hit retail Sept. 19 and
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(Continued from page 30)

music’s ever had. It all adds up.”

Regarding “In The Vicinity Of The
Heart,” Carter is quick to credit Don
Cook for his production touch. Besides
producing the band’s Capitol Nashville
(formerly Liberty) label debut, Cook pro-
duced its preceding 1993 “Under The
Kudzu,” the last of two Shenandoah
albums for RCA.

“I didn’t want them to stop being
Shenandoah, but to bring in a a new kind
of energy to the group,” says Cook,
reviewing some of the group’s hits under
his production aegis. “So we branched out
a bit, with wilder ‘energy’ stuff, like Janie
Baker’s Love Slave,’ and tried to incorpo-
rate dance music, like in ‘If Bubba Can
Dance (I Can Too).” We also tried typical-
ly emotional stuff like ‘Il Want To Be Loved
Like That.’ But with Shenandoah, there’s
always a certain element of fun in the
music, because they're very upbeat and
positive guys, and [current single] ‘Heav-
en Bound (I'm Ready)’is indicative of that
feeling.”

Cook also singles out Shenandoah’s hit
duet with Alison Krauss on the current
album’s first single, “Somewhere In The
Vicinity Of The Heart,” which many feel
opened the door for the now platinum-plus
bluegrass artist at country radio. But
Shenandoah vocalist Marty Raybon sees
it differently.

“I would say Alison Krauss was help-
ful to us,” says Raybon. “People say we
gave her a break, but she’s what we fell in
love with and what we wanted on the
record, and she helped us”

Releasing that cut as the album’s first
single, says Capitol Nashville’s senior VP
of promotion Bill Catino, was a “gutsy
move,” considering it was a ballad and
more a Raybon/Krauss vehicle than
Shenandoah’s. “But it brought attention
back to the act,” he says.

The duet, Catino adds, is “one of those
26-week records that’s still getting
[Broadcast Data Systems] plays more
than some currents out there.” The song
has helped make the aloum Shenandoah’s
fastest-selling in its 10-year career, he
says, comparing sales fueled by Capitol
Nashville singles with RCA’s.

“Based on peak airplay times, our
SoundScan on every single to date has
outdone that of ‘Bubba’ or ‘I'll Go Down
Loving You,” ‘T Want To Be Loved Like
That,’ and Janie Baker’ When they were
doing 3,000-4,000 a week, we were doing
6,000-8,000 a week, and 12,000-15,000
sometimes, when we peaked with ‘Some-
where In The Vicinity’ ”

Catino says that album has sold more

than 25,000 copies and looks to the forth-
coming ballad single “Always Have,
Always Will” to drive it closer to gold.
“We're still working ‘Heaven,’ and [pre-
ceding single] ‘Darned If I Don’t (Danged
If I Do)’ is still getting a ton of spin,” he
says. “So every song has had extremely
strong radio acceptance by an audience
that they haven’t had in awhile.”

Thus, notes Stevens, the groups’ series
of recent radio hits is particularly impres-
sive. “From a country radio perspective,
that’s a very difficult position to overcome:
when you have a few records that don’t
make it for whatever reason,” he says,
“you get considered a has-been. But
they’re such good guys and always there
to help radio with their needs for phone
calls to the stations or interviews on the
air or backstage at shows. And they've
always been radio friendly in their sound.”

Indeed, Cook has been pleased not only
to see Shenandoah’s sales base pick up,
but to hear all the positive response in the
Nashville community directed to him.
“Other producers and publishers come up
and say, ‘That new Shenandoah record is
my favorite song on the radio,” ” says
Cook. “When your peers and col-
leagues—the harshest critics of all—say
nice things, there must be something
going on.”

Senior VP/GM at RCA Label Group
Randy Goodman, meanwhile, says that,
based on Shenandoah’s resurgent sales,
he anticipates seeing more RCA catalog
in the pipeline. At Capitol Nashville, Cati-

no even envisages a 10th-anniversary
album.

“They’ve been down a pretty tough
road over the last several years,” adds
Capitol Nashville president/CEO Scott
Hendricks. “It seems like they’ve had to
jump over more hurdles than most bands
should ever have to, but we really believe
in them here and are working our butts
off for them. Our best strategy remains
very simple: find great songs. We have one
of country music’s greatest singers and
the band harmonies to pull it all off. ”

For Shenandoah, the good news is that
the phone is ringing. As Raybon notes, it's
been a real climb. In addition to a 1989
lawsuit over the band’s name, the resul-
tant bankruptey, and the label changes
from Columbia to RCA to Capitol, the
group has had to cope with the departure
of Stan Thorn, and Raybon’s recent self-
titled solo gospel album for Sparrow
added to presumptions that the band was
breaking up, Raybon says.

“You don’t realize how far down in the
pit we were,” he says. “We had good
records in the top 10 and still no momen-
tum. People thought, ‘Those guys are
over; and there have been times when we
could have laid this mess down. But we
have so many fans that care about us, and
now the industry’s embraced us once
again. That’s what’s so special and pre-
cious about country music: People are
loyal, and radio is loyal. We've certainly
been blessed. An act that was gone has
been revitalized.”

SKAGGS IS BACK ON ATLANTIC

(Continued from page 30)
first and only place in town I wanted to

Skaggs’ new album covers a lot of musi-
cal territory-—from the Bill Anderson-
penned tune “Can’t Control The Wind” to
a cover of the late Harry Chapin’s “Cat’s
In The Cradle.” “It came out better than
any of us hoped,” Skaggs says of the latter
tune. “The song itself has so much to say
in it. I think with the treatment that we
did, [we tried] to stay fairly [respectful] of
its arrangement, but again trying to cross
that bridge to a new listening audience and
a new generation.”

Heatherly says Atlantic plans a cam-
paign at radio to make everyone aware of
Skaggs’ new release. “We'll be doing our
standard radio blitz with Ricky in terms
of radio spots around the country—buy-
ing time on country radio and CMT and
that sort of thing,” he says. “We're going

to visit radio and retail with Ricky, and we
plan to do a lot with the concert tour; hav-
ing people come out and see his show,
because he’s such a showman.”

The first single/video from the album
is the tune *“Solid Ground.” “It’s been near-
ly four years, if not four years, since I've
had a single at radio,” Skaggs says, but he
doesn’t feel apprehensive about country
radio’s reception. “As crazy as it might
seem, I still trust radio. I believe in coun-
try radio. I really do. I believe they will
play a hit song. If you give them a great
song, they will play it.

“I don't think I've made any enemies at
radio. I don’t think I've burned bridges.
I've always tried to be good to them and
accommodate them when they’d come to
our shows. I think we've got a lot of friends
there, and I think we still can have success

there again.”

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

19 ALL | NEED TO KNOW {Love This Town, ASCAP/David
Aaron, ASCAP/Murrah, BMI) WBM

46 AND  STILL  (Starstruck
ASCAP/Starstruck Angel, BMI) HL

69 ANY GAL OF MINE (Not Published)

55 ANYTHING FOR LOVE (Sony Tree, BMI/Taylor Rose,
BMI) HL

73 BABY, NOW THAT I'VE FOUND YOU (BMG, ASCAP) HL

31 BACK IN YOUR ARMS AGAIN (Almo, ASCAP/Garlicky,
ASCAP/Paul And Jonathan, BMI) WBM

8 BETTER THINGS TO DO (Great Cumberland, BM|/Dia-

mond Struck, BMI/Tom Shapiro, BMI/Sony Tree,
BMI/Mike Curb, BMI) WBM/HL

21 BIG OL TRUCK (Songs Of PolyGram, BMI/Tokeco, BMI) HL

54 BILL'S LAUNDROMAT, BAR AND GRILL (Sony Cross
Keys, ASCAP/GMMI, ASCAP/Millhouse, BMI/Songs Of
PolyGram, BMI) HL

57 BORN IN THE DARK (House Of Dust, BMI/First Write,

Writers  Group,

BMI)

41 CHECK YES OR NO (John Juan, BMI/Victoria Kay,
ASCAP)

10 DON'T STOP (Sony Tree, BMI/Great Cumberland,
BMI/Diamond Struck, BMI/Mike Curb, BMI) WBM/HL

67 DOWN IN TENNESSEE (EMI April, ASCAP/Ides Of
March, ASCAP) HL

13 DUST ON THE BOTTLE (N2 D, ASCAP)

49 EVERY LITTLE WORD (Careers-BMG, BMI/Songs Ot
PolyGram, BMI/Foreshadow, BMI) HL

23

58

FEEL LIKE MAKIN' LOVE (Badco. ASCAP)

FINISH WHAT WE STARTED (Careers-BMG, BMI|/Warn-
er-Tamerlane, BMI/Under The Bridge, BMI) HL/WBM

GO REST HIGH ON THAT MOUNTAIN (Benefit, BMI}

WBM

HALFWAY DOWN (Mighty Nice, BMI/Laudersongs,
BMI/Blue Water, BMI) HL

HEAVEN BOUND (I'M READY) (EM| Blackwood,
BMI/Right Key, BMI/Linde Manor, BMI) HL

HERE COMES THE RAIN (Sony Tree, BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angeis, BMI) HL
HONKY TONK HEALIN' (EMI Blackwood, BMi/Forrest
Hills, BMI) WBM/HL

IF | AIN'T GOT YOU (Aimo, ASCAP/WB, ASCAP/Big
Tractor, ASCAP) WBM

IF IT WERE ME {(PolyGram Int'l, BMI/St. Julien,
BMI/Mighty Nice, BMI) HL

IF | WAS A DRINKIN' MAN (EMI Tower Street,
BMI/MCA Canada, SOCAN/Sold For A Song,
SOCAN/Brother Bart, ASCAP) HL

IF THE WORLD HAD A FRONT PORCH (TLE,
ASCAP/Lac Grand, ASCAP/Muy Bueno, BMI/Sony Tree,
BMI/Terilee, BMI} WBM/HL

| LET HER LIE (Big Giant, BMI/Dr. Vet, BMY/Little
Dakota, BMI)

I LIKE IT, | LOVE IT (Emdar, ASCAP/Texas Wedge,
ASCAP/Rick Hall, ASCAP) WBM

I'M A STRANGER HERE MYSELF (Cross Timbers,

BMI/Bright Like The Sun, BMI/Forerunner, BMI/Palm
Island, BMI)

65 I'M LISTENING NOW (New Haven, BMI/Music Hill,
BMI/AMR, ASCAP/Sierra Home, ASCAP) WBM

11 I'M NOT STRONG ENOUGH TO SAY NO (Zomba,
ASCAP) WBM

39 IN BETWEEN DANCES (Almo, ASCAP/Craig Bickhardt,
ASCAP/Scarlet’s Sister, ASCAP) WBM

56 IN PICTURES (BMG, ASCAP/Careers-BMG, BMI}

4 | THINK ABOUT IT ALL THE TIME (New Don,

ASCAP/New Hayes, ASCAP/Irving, BMI} WBM

50 IT'S NOT THE END OF THE WORLD (Sony Tree, BMI/Ter-
ilee, BMI/O-Tex, BMI/Sony Cross Keys, ASCAP) HL

20 | WANNA GO TOO FAR (Careers-BMG, BMI/Doo
Layng, BMI/Irving, BMI/Colter Bay, BMI) WBM/HL

28 | WANT MY GOODBYE BACK (Longitude, BMI/August
Wind, BMI/Hendershot, BMI/Sydney Erin, BMI/Cave
Berg, BMI) WBM

38 | WILL ALWAYS LOVE YOU (Velvet Apple, BMI) WBM

72 KISSES DON'T LIE (PolyGram Int’l, ASCAP/Veg-0-
Music, ASCAP/Songs Of PolyGram, BMI/Bantry Bay.
BMI)

45 LEAD ON (Acuff-Rose, BMI/Maypop, BMI/Wildcountry,
BMI) WBM

9 LET'S GO TO VEGAS (All Over Town, BMI/Sony Tree,
BMI) WBM/HL

30 LIFE GOES ON (Howlin' Hits, ASCAP/Square West,
ASCAP/Kicking Bird, BMI/Thomahawk, BM|/Careers-
BMG, BMI/Breaker Maker, BMI) WBM/HL

35 A LITTLE BIT OF YOU (WB, ASCAP/Big Tractor,
ASCAP/Almo, ASCAP/Daddy Rabbit, ASCAP) WBM

48 LOVE LESSONS (Saddle Tan, BMI/Acufi-Rose,
BMI/Hewitt, ASCAP) WBM

14 NO MAN'S LAND (Al Over Town, BMI/Sony Tree,

BMI/New Wolf, BMI/Love This Town, ASCAP/David
Aaron, ASCAP) WBM/HL
27 NOT ON YOUR LOVE (Stroudacaster, BMI/Baby Mae,
BMI/Warner-Tamerlane, BMI) WBM
2 ONE BOY, ONE GIRL (EMI Blackwood, BMI/Mark Alan
Springer, BMI) HL
12 ONE EMOTION (Blackened, BMI/Irving, BMI) WBM
29 ON MY OWN (New Hidden Valley, ASCAP/Carole Bayer
Sager, BMI) WBM
66 PARTY ALL NIGHT (Shabloo, BMI/Max Laffs, BMI)
62 RAIN THROUGH THE ROOF (Magnasong, BMI/Red
Quill, BMI/Killer Boy, BMI/Semi Quaver, BMI)
75 RUB-A-DUBBIN’ (Goodman Walker, BMi/Beckaroo,
BMI/Shoot Straight, ASCAP)
17 SAFE IN THE ARMS OF LOVE (irving. BMI/Fortunate
Moon, BMI/La Rue Two, BMI/Zanesville, BMI) WBM
53 SAVE THIS ONE FOR ME (EMI April, ASCAP/ldes Of
March, ASCAP/Starstruck Writers Group, ASCAP/Mark
D., ASCAP) HL
34 SHE AIN'T YOUR ORDINARY GIRL (Suzi Joe, BMI/My
Split, BMP)
6 SHE'S EVERY WOMAN (BMG, ASCAP/Major Bob,
ASCAP) WBM/HL
5 SHOULD'VE ASKED HER FASTER (Little Big Town,
BMI/American Made, BMI/Mighty Nice, BMI/Al Ander-
song, BMI) WBM/HL
18 SOMETIMES SHE FORGETS (WB, ASCAP) WBM
40 TEQUILA TALKIN' (Hidden Planet, BMI/Ensign,
BMI/Great Cumberland, BMI) WBM/HL
15 THAT AIN'T MY TRUCK (Great Cumberland, BMI/Dia-
mond Struck, BMI/Sony Tree, BMI/Mike Curb, BMI)
WBM/HL
43 THAT ROAD NOT TAKEN (Himownself's, ASCAP/Wood
Newton, ASCAP/Miss Pammy's, ASCAP/South Paw,

BMI/Terry Rose, BMI/Woodfile, BMI)

37 THAT'S AS CLOSE AS I'LL GET TO LOVING YDU
(McJames, BMI/LR.S., BMI/Bugle, BMI/rving, BMI/AImo,
ASCAP/Tikki Merm, ASCAP/Siren, SABAM) WBM

71 THESE ARMS (Zomba, ASCAP/Dixie Stars, ASCAP)

16 (THIS THING CALLED) WANTIN' AND HAVIN' 1T ALL
{(WB, ASCAP/Samosonian, ASCAP/Avalon Way, ASCAP)
WBM

25 THREE WORDS, TWO HEARTS, ONE NIGHT (Music
Corp. Of America, BMI/Mark Collie, BMI/Housenotes,
BMI) HL

74 THE TROUBLE WITH LOVE (Music Corp. Of America,
BMI{Santee River, BMi/Blackwood, BM\/Ticket To Ride,
BMI

52 TROUBLE (Bro ‘N Sis. BMI/Keith Sykes, BMI)

64 WALKING TO JERUSALEM (Sony Tree, BMI/Katy's
Rainbow, BMi/Starstruck Writers Group, ASCAP/Mark
D., ASCAP) HL

51 WHEN A WOMAN LOVES A MAN (Major Bob,
ASCAP/Sony Tree, BMI/True South, BMI) WBM/HL

33 WHISKEY UNDER THE BRIDGE (Sony Tree, BMI/Don
Cook, BMI/Buffalo Prairie, BMI/Showbilty, BMI)

36 WHO NEEDS YOU BABY (Lori James, BMi/Linda Cobb,
BMI/That's A Smash, BMI/Sony Cross Keys,
ASCAP/Kim Williams, ASCAP) HL

61 WHO'S COUNTING (EMI April, ASCAP/Stroudacaster,
BMI/Baby Mae, BMI) WBM/HL

22 THE WOMAN IN ME (NEEDS THE MAN IN YOU)
{Loon Echo, BMI/Zomba, ASCAP) WBM

32 YOU'RE GONNA MISS ME WHEN I'M GONE (Sony
Tree, BMI/Buffalo Prairie, BMI/Showbilly, BMI/Don
Cook, BMI) HL

47 YOUR TATTOO (Songs Of PolyGram, BMI/Seven
Angels, BMI/Night River, ASCAP) HL
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by John Lannert

ASCAP DOES 180: In cool contrast to its sweltering
outdoor event held last vear, ASCAP went indoors to
host the third annual El
Premio ASCAP and
delivered a smooth pro-
gram highlighted b
well-received perfor-
mances from Tropi-
Jazz/Sony trumpeter
Humberto Ramirez and
BMG luminaries Juan
Gabriel and Raul di
Blasio.

Staged at the glitzy
Miami Beach, Fla., night-
club Tropigala, El Pre-
mio ASCAP feted its member songwriters and pub-
lishers (Billboard, Sept. 23). Di Blasio proved an affable

GABRIEL

| host, sprinkling humor and humility in nearly equal

doses. ASCAP currently owns the most titles on Bill-
board’s Hot Latin Tracks chart.

Di Blasio, by the way, has just finished his latest
album, due out later this year. Famed studio whiz Phil
Ramone produced; Emilio Estefan Jr. served as advis-
er

Billboard.

FOR WEEK ENDING SEPTEMBER 30, 1995

PAPAL PERFORMANCES: SBK/EMI Latin star Jon
Secada is slated to appear Oct. 7 at New York’s Central
Park as part of Pope John Paul II’s U.S. visit. His
superstar mentor Gloria Estefan is due to perform for
the Pope on Oct. 27 during a ceremony to commermorate
the 50th anniversary of his ordination as a priest.

M ISCELLANEA: Argentinian retail giant Musimun-
do reports that the 1995 MTV Video Music Awards
sparked a 50% increase in album sales of “Cracked Rear
View” by Atlantic stars Hootie & the Blowfish. There
was also heavy demand for TLC’s “CrazySexyCool”
(LaFace/Arista) and Alanis Morissette’s “Jagged Little
Pill” (Maverick/Reprise/Warner). Unfortunately,
“CrazySexyCool” was out of stock and “Jagged Little
Pill” had not been released in Argentina . .. Sammi
Gonzalez has been appointed PD of KICK-FM Dallas.
She joined the station in August as a midday DJ.

THE RITE OF STRINGS: Jean-Luc Ponty, Stanley
Clarke, and Al Di Meola—are set to play Sunday (24)
in Caracas, Venezuela, and Monday (25) in San Juan,
Puerto Rico. A&M/Perspective legend Barry White is
booked to play Monday (25) through Wednesday (27) in
Sao Paulo, Brazil, and is slated to appear Friday (29) and
Saturday (30) in Rio de Janeiro, Brazil. All of these
shows are being produced by Miami promotion company
Water Brother Productions . . . Selena’s record-tying 10-
week run at the top of Hot Latin Tracks ended this week
as her ballad “Ta Sélo Tu” (EMI Latin) is displaced by
Luis Miguel’s “Si Nos Dejan” (WEA Latina).

Assistance in preparing this column was provided by
Marcelo Ferndndez Bitar in Buenos Avres.

Hﬂl Latin Tracks.
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28 STATIONS

TROPICAL/SALSA
18 STATIONS

Broadcast Data Systems
Yy / / /4
I -
l [ COMPILED FROM A NATIONAL SAMPLE OF AIRPLAV SUPPLIED BY BROADCAST ]
- DATA SYSTEMS’ RADIO TRACK SERVICE. 93 LATIN MUSIC STATIONS ARE
e z | O E ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
oL S ¢<| ARTIST TITLE
Zz|s=z 2 | LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER) |
i * % xNO. 1% % %
D o | LUIS MIGUEL SI NOS DEJAN ‘
WEA LATINA 1 week at No. 1 L.MIGUEL, K.CIBRIAN {).A.JIMENEZ)
@ 5 | 2 | 7 | LOSTIGRES DEL NORTE GOLPES EN ELCORAZON
‘ s ° b _FONOVISA . INC. (R.VALENCIA) |
3| 1 | 1| 1] SELENA @ TU SOLO T ]
‘ @ 3 7 | MA SOLSY LOS BUKIS SERA MEJOR QUE TE VAYAS |
| | FONOV OUiS (M ASOLIS) |
s | s | o | u SELENA # | COULD FALL IN LOVE
EMI LATIN - OMAS (K THOMA
@ 7 [ n ]3| maz ESTUP]DO ROMANTICO
S~ | EMILATIN NZALEZ (P ASTUDILID R VELA)
D] 12| 15| 3 | crisman VUELVEME A QUERER
MELODY/FONQVISA . - _J AVENDANO LUMRS (J AVENDAND LUMHRS
MARC ANTHONY SE ME SIGUE OLVIJANDO
8 | 6| 6| 1 Aprioidiay '
* % * AIRPOWER % * *
@] 1 g | 3 | GLORIA ESTEFAN @ ABRIENDO PUERTAS
P EPIC/SONY £ ESTEFAN JR, K.SANTANDER {K SANTANDER) |
| * % % AIRPOWER * * % l
THALIA PIEL MORENA
14 | 20| 3 | JAAGN £.ESTEFAN JR. K SANTANDER (K SAXTANDER} !
| * % * AIRPOWER * % * [
a| 5 | RICKY MARTIN TE EXTRANO, TE OLVIDO, TE AMO
SONY K.C.PORTER {(C.LARA) |
()| 10 | 9 | 3 | JUANCABRIEC AN 157 |
ARIQLA/BMG UAN GABRIEL (JUAM GABRIEL
13| 9 | 5 | 7 | CARLOSVIVES LA TIERRA DEL OLVIDO
9 ILYGRAM LATINO __ CVIVESRBIA 3L BENAVIDES
BANDA ZETA REVENTON UNISEX
wifog, | 7 |L3F | BANR
L I
1 2 | g | BANDA MACHOS MI CHICA IDEAL
RN FONOVISA ALFARG (H.ORTI
ELSA GARCIA LA LUNA SERA LA LUNA
_.ﬂ)_ 18 . 23 6 E.GARGIA (M MARRDQUD |
| LA MAFIA ® NADIE |
11 | 17 13 19 N _M.LICHTENBERGER JR. (A.LARRINAGA] _
Il - " iLlJNI__IO IGLESIAS BAILA MORENA
t 1 1
GUARD ANES DEL AMOR  PARA QUIERO UN CORAZON
_+ a a 4 ARIOLA/BM ! _ o QUE A.PASTOR (P.CALDERON) |
LOS CAMINANTES EL DINERO
20 16 12 8 LLINA/FONOVISA DE | A l
% | 36 | 3 | EMILIO # IT'S NOT THE END OF THE WORLD i
CAPITOL NASHVILLE/EMI LATIN ECKETT (P.NELSON,L BOONE E RK)
@| 2 5 | INTOCABLE LA MENTIRA |
EMI LATIN J.LAYALA (MOT LISTED
2 | 5 | JERRY RIVERA AHORA QUE ESTDY SOLO
1 SONY JRETY |
) | "ALEJANDRO FERNANDEZ  COMO QUIEN PIERDE UNA ZSTRELLA
4 | 26 | » | 5 | ALE e TR |
30 2 E EL GR}\JND(VII?MBO B Tl ”Blvo DIGAS (QUE NO
- PIMPINE PASE LO QUE PASE
3 2 I .LY.’"{IAM L'K%h. L.GALAN ,L;'QN.L GLAN
ANA BARBARA LA TRAMPA
2 19 10 8 1 MUSIISA/FONOVISA APASTOR (F BARRIENTOS) |
LOS DEL RIO @ MACARENA
28 | 20 | 14| 10 ] folaaue - S DEL RIQ (AROMERO MONGE R RULZ) |
MANNY MANUEL SIJNA VEZ
NEW» 1 MERENGAZO/SONY JER )
@G| » | 5 | MICHAEL SALGADO e CRUZ DE MADERA
LGi Loz
LOS PALOMINOS LA LLAMA |
@ NEw» 1 M.LICHTENBERGER JR_(M.BENIT: |
GD[ o | w| s [ RO L EERERES
MICHAEL JACKSON @ YOU ARE NCT ALONE
@ NEW D 1 EPIC/SONY o MJACKSON.R KELY (R.KELLY)
Los FUGITIVOS VELETA LOCA
NEW D) 1 P.]@rrF?\_ (LAGUILE) |
% | % | 8 VICENTE FERNANDEZ B E\IO?RI ATU 553&5‘02
LOS CANTANTES EL VENAO
36 21 16 ! MONTANC VALQY R ORLANDO)
NEWD | | _T&mps DEL NORTE TRAMP{A MORT,AL |
BANDA TORO TE LLEGARA M! OLVIDO
NEWD | | | 200 N.SIGALA R ESQUEDA UUAN GABRIEL
NEWD | | | ESMI TALAMANTEZ CON EL TIEMPO
_FONOVISA  RTALAMANTEZAVARGAS (A VARGAS)
40 | 31 | 38 | 3 | OLGATANON UNA NCCHE MAS |
WEA LATINA O.TANON (R.VASQUEZ) |

REGIONAL MEXICAN
53 STATIONS

1 CRISTIAN MELODY/FONOVISA
VUELVEME A QUERER
2 RICKY MARTIN SONY
TE EXTRANO, TE OLVIDO
3 CARLOS VIVES POLYGRAM
LATINO LA TIERRA DEL.
4 LUIS MIGUEL WEA LATINA
SI NOS DEJAN
5 THALIA EMI LATIN
PIEL MORENA
6 PIMPINELA POLYGRAM LATI
NO PASE LO QUE PASE
7 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS
8 MANA WEA LATINA
HUNDIDO EN UN RINCON
9 DONATO & ESTEFANO SoNY
Y BAILO
10 SELENA EM! LATIN
| COULD FALL IN LOVE
11 ALEJANDRO SANZ WEA LATI
NA LA FUERZA DEL.
12 MARC ANTHONY SOHO LAT!
NO/SONY SE ME SIGUE
13 WILKINS RCA/BMG
QUE HAS HECHO DE MI
14 EDNITA NAZARIO EMI LATIN
GATA SIN LUNA
15 PORTO LATINO RODVEN
DIVINO AMOR

1 MARC ANTHONY SoHO LAT!
NO/SONY SE ME SIGUE
2 JERRY RIVERA SONY
AHORA QUE ESTOY SOLO
3 MANNY MANUEL MERENGA
20/SONY S UNA VEZ
4 EL GRAN COMBO FONOVISA
NO DIGAS QUE NO
5 LOS CANTANTES MONTANO
EL VENAO
6 JOHNNY RIVERA
SONERQ/SONY DEJAME.
7 INDIA SOHO LATINO/SONY
OELLAOYO
8 OLGA TANON WEA LATINA
UNA NOCHE MAS
9 JAILENE EMI LATIN
SOY UNA DAMA
10 REY RUIZ soNY
EL REY DEL MUNDO
11 RICKY MARTIN SONY
TE EXTRANO, TE OLVIDO
12 CRISTIAN MELODY/FONOVISA
VUELVEME A QUERER
13 GIRO SDI/SONY
SI TU SUPIERAS
14 MICHAEL JACKSON
EPIC/SONY YOU ARE NOT.
15 TITO NIEVES RMM/SONY
NO ME QUEDA MAS

1 LOS TIGRES DEL NORTE
FONOVISA GOLPES EN EL
2 SELENA EMI (ATIN
TU SOLO TU
3 M. A SOLIS Y LIS BUKIS
FONOVISA SERA MEJOR
4 LUIS MIGUEL WEA (ATINA
SI NOS DEJAN
5 MAZZ EMi LATIN
ESTUPIDO ROMANTICO
6 JUAN GABRIEL ARIOLA/BMG
CANCION 187
7 BANDA ZETA FCNOVISA
REVENTON UNISEX
8 BANDA MACHOS FONOVISA
MI CHICA IDEAL
9 LA MAFIA SoNY
NADIE
10 ELSA GARCIA EviI LATIN
LA LUNA SERA LA LUNA
11 LOS CAMINANTES
LUNA/FONOVISA EL DINERO
12 INTOCABLE EM! LATIN
LA MENTIRA
13 EMILIO cariToL
NASHVILLE/EMI LATIN IT'S
14 MICHAEL SALGADO JoEY
CRUZ DE MADERA
15 ALEJANDRO FERNANDEZ
SONY_COMO QUIEN.

(O Records showing an increase In defections over the previous week, regardless of chart movemen
for more than 20 weeks will not recemve a bullet, even If it registers an increase

detections, Airpower awarded to tf
600 detections for the first ime. If two recards are tied in number of ptays, the record being played on more stations is ptaced first. Records
below the top 20 are removed from the chart after 26 weeks. © 199! Ey

t. A record which has beel the chart

ose records which attain

lboard/BP) Communications, in
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Artists & Music

Sony Puts Argentina Into ‘Trance’

l BY MARCELO FERNANDEZ BITAR

BUENOS ATRES—Nuevo Rock Argenti-
no, a multi-act concert tour modeled on
Lollapalooza, has produced a fast-rising
act called Babasénicos.

“Trance Zomba,” the second Sony
album by the versatile rock band once
described as the “Argentine Beastie Boys,”
has sold 15,000 copies—a respectable tally
for an alternative act. The band’s launch
concert last year at Buenos Aires’ Broad-
way Theater drew an unexpected sellout
crowd of 1,200.

Babasénicos lead singer Adridn
Dargelés says that both the group and
Sony executives were astonished by the
attendance, adding that the label is sur-
prised by the band’s professionalism. “We
constantly show them projects with
detailed budgets and schedules,” says
Dargelés.

Sony executives are so high on alterna-
tive rock, in fact, that they signed
Babasénicos’ good friends Los Brujos,

BABASONICOS

another staple act of the 3-year-old Nuevo
Rock Argentino series.

Babasénicos were inked by Sony in 1993
after the label’s A&R director, Sergio Gar-
cia, asked Gustavo Ceratio and Daniel
Melero, members of then Sony act Soda
Stéreo, to recommend acts to sign.

Both Ceratio and Melero immediately
suggested Babasonicos, which previously
co-opened a concert for Soda Stéreo. Other
acts opening for Soda Stéreo on that bill
came to represent a new generation of rock
groups popularly known as Los S6nicos

LRTANA.
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® Best Prices Guaranteed
® Catalogs and Flyers
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(the Sonic Ones).

Babasonicos’ Sony debut, “Pasto,” yield-
ed the first single, “D-Generation,” which
contained a rebellious, anthemic chorus:
“Something is happening in my genera-
tion, and we don’t care about your opinion.”

A video for “D-Generation,” made by
Dargel6s and the band’s guitarist, Uma-T,
showed the band members mixing hippie
and skater clothes with a pro-marijuana
attitude that permeates “Pasto,” which lit-
erally means “grass” in Spanish.

As alive act, Babasénicos put on an ever-
changing show that has featured the band
dressing as futuristic Japanese cartoon
characters, auto racers, Hawaiian tourists,
and actors in a 3D movie (with each con-
certgoer receiving a pair of 3D glasses).

“We consider ourselves freaks,” says
Dargelds, “because we like low-budget B-
movies, comic books, and pulp fiction. Cur
music involves attitude, image, and audio.”

The septet’s sophomore album, “Trance
Zomba,” boasted the hit “Malén” and fea-
tured what the band calls “musical
odysseys”—image-laden vignettes
describing such urban subcultures as
roller-skating gangs, surfers, and hardecore
rock fans.

Having just concluded its Trash-O-
Rama tour in the U.S. and Mexico,
Babasonicos have begun work on their
upcoming third album, tentatively titled
“Dopadromo.” Co-producing the new
album with the band is Andrew Weiss, for-
mer bassist with the Rollins Band and pro-
ducer of Ween.

“We sent Weiss the second album, and
he immediately called to say he liked our
mixture of different styles,” says
Dargel6s.The band expects to play Chica-
go and New York later this year:
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LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist
9 ABRIENDO PUERTAS (FIPP. BMI)

23 AHORA QUE ESTOY SOLO (PSO Ltd., ASCAP/Geminis
Star Corp.. ASCAP)

18 BAILA MORENA (Livi Music, ASCAP/Rafa Music
ASCAP)

12 CANCION 187 (BMG Songs, ASCAP)

24 COMO QUIEN PIERDE UNA ESTRELLA (Uni Musica,
ASCAP)

39 CON EL TIEMPO (Copyright Control)

35 CONOCI A TU ESPOSO (Copyright Control)

30 CRUZ DE MADERA (San Antonio Music, BMI)

20 EL DINERO (Copyright Control)

36 EL VENAO (Copyright Control)

6 ESTUPIDO ROMANTICO (Peace Rock, BMi/Lone
lguana, BMI)

2 GOLPES EN EL CORAZON (Tigres Del Norte EM..
BMI)

5 1 COULD FALL IN LOVE (Sony Tunes, ASCAP/Yellow
Etephant, ASCAP/Sony, ASCAP)

21 IT'S NOT THE END OF THE WORLD (Sony Tree,
BMI/Terilee, BMI/Sony Cross Keys. ASCAP/0-Tex
Music, BMI)

31 LA LLAMA (Copyriglit Control)

16 LA LUNA SERA LA LUNA (EMI April, BMI)

22 LA MENTIRA {Copyright Control)

13 LA TIERRA DEL OLViDO (Copyright Control}

27 LA TRAMPA (Fonovisa, SESAC)

28 MACARENA (Copyright Contro!)

15 MI CHICA IDEAL (Jam Entertainment, BMI)

17 NADIE (Mafiola, ASCAP/Larrinaga. ASCAP/Warner
Chappell. ASCAP)

25 NO DIGAS QUE NO (Decel, BMI)

19 PARA QUE QUIERC UN CORAZON (BMG Songs
ASCAP)

26 PASE LO QUE PASE (Copyright Control)

10 PIEL MORENA (FIPP, BMI)

14 REVENTON UNISEX (Copyright Control)

8 SE ME SIGUE OLVIDANDO (BMG Music. BMI)
4 SERA MEJOR QUE TE VAYAS (Mas Latin, SESAC)
1 SI NOS DEJAN (Unichappeil, ASCAP)

29 SI UNA VEZ (Peace Rock, BMI/EMI Blackwood,
BMI/Five Candel, BMI)

11 TYE EXTRANO, TE OLVIDO, TE AMO (Copyright
Controf)

38 TE LLEGARA MI OLVIDO (BMG Songs, ASCAP}

37 TRAMPA MORTAL (Luna, BMI)

32 TU PIERDES MAS (Copyright Control)

3 TU SOLO TU (Peer Int'l., BMI)
40 UNA NOCHE MAS (WEA Latina. ASCAP)
34 VELETA LOCA (Copyright Control)
7 VUELVEME A QUERER (Fonovisa. SESAC}
33 YOU ARE NOT ALONE (Zomba, BMI/R Kelly, BMI)
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"Billboard Latin 50

Compiled from a national sample of retail store and rack sales reports collected, compited, and provided by

1 SELENA EMI LATINEMI/EMI
LaTIN DREAMING OF YOU
2 GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS
3 JULIO IGLESIAS soNnY
LA CARRETERA
4 VARIOUS ARTISTS
ARIOLA/BMG MACARENA MIX
5 LUIS MIGUEL WEA LATINA
SEGUNDO ROMANCE
6 M. A. SOLIS Y LOS BUKIS
FONOVISA POR AMOR A M.
7 MANA WEA LATINA
CUANDO LOS ANGELES.
8 LUIS MIGUEL WEA LATINA
ROMANCE
9 JOSE LUIS RODRIGUEZ
RODVEN LO MEJOR DE.
10 THALIA EMI LATIN
EN EXTASIS
11 LOS DEL RIO ARIOLA/BMG
A MI ME GUSTA
12 MANA WEA LATINA
DONDE JUGARAN LOS.
13 GIPSY KINGS ELEKTRAEEC
GIPSY KINGS
14 CARLOS VIVES POLYGRAM
LATINO CLASICOS DE LA.
15 GIPSY KINGS ELEKTRA MUSI
CIAN/EEG LOVE & LIBERTE

TROPICAL/SALSA

1 CARLOS VIVES POLYGRAM
LATINO LA TIERRA DEL..
2 GLORIA ESTEFAN EPIC/SONY
Mi TIERRA
3 MARC ANTHONY SOHO LATI-
NO/SONY TODO A SU..
4 JUAN LUIS GUERRA 440
KAREN/BMG GRANDES..
5 SOUNDTRACK ELEKTRAVEEG
THE MAMBO KINGS
6 LOS HERMANOS ROSARIO
KAREN/POLYGRAM LATINO
7 EL GENERAL RCA/BMG
ES MUNDIAL
8 JERRY RIVERA SONY
MAGIA
9 ALBITA CRESCENT
MOON/EPIC/SONY NO SE
10 INDIA SOHO LATINO/SONY
DICEN QUE SOY.
11 KINITO MENDEZ JEN/EMI
LATIN EL HOMBRE.
12 VARIOUS ARTISTS RODVEN
MERENGUE EN LA CALLE.
13 TITO NIEVES RMM/SONY
UN TIPO COMUN
14 MANNY MANUEL MERENGA-
Z0/SONY REY DE CORA...
15 TITO ROJAS M P
POR DERECHO PROPIO

=z 1 =

% § 9z ;‘ ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* & & NO.1T % » &
1 1 ] SELENA EMI LATINEMI 34123/EMI LATIN 9 weeks at No. 1 DREAMING OF YOU
2 2 25 GIPSY KINGS NONESUCH 79358/AG THE BEST OF GIPSY KINGS
3 3 78 SELENA A ewmi LaTIN 28803 BB AMOR PROHIBIDO
* & * Hot SHOT DEBUT * » %
@ NEWD | MAZZ emiLATIN 30913 [E SOLO PARA T
_5. 4 12 JULIO IGLESIAS sony 81604 LA CARRETERA
% % & GREATEST GAINER * * %

(6)| 6 | 11 | VARIOUS ARTISTS arioLA 29136/8MG MACARENA MIX
7 5 6 CARLOS VIVES POLYGRAM LATING 528 531 E-E LA TIERRA DEL OLVIDO
8 7 56 LUIS MIGUEL A WEA LATINA 97234 SEGUNDO ROMANCE
@ 10 9 JUAN GABRIEL ARIOLA 29580/BMG EL MEXICO QUE SE NOS FUE

10 | 8 | 21 | LOS TIGRES DEL NORTE roNOvisa 6030 EL EJEMPLO |
1 |9 38 | SELENA EMILATIN 30907 12 SUPER EXITOS
12 11 13 VARIOUS ARTISTS RODVEN 3209 CUMBIA TRISTE
13 | 12 [ 117 | GLORIAESTEFAN A EpiC 5307/50NY _ MITIERRA
[ 14 15 16 | MARC ANTHONY SOHO LATINO 81582/SONY TODO A SU TIEMPO
@ 22 18 M. A. SOLIS Y LOS BUKIS @ FONOVISA 0505 POR AMOR A M! PUEBLO
16 13 11 JUAN LUIS GUERRA 440 KAREN 29418/BMG GRANDES EXITOS
17 18 16 INTOCABLE EMi LATIN 32632 OTRO MUNDO
18 17 96 SELENA @ EMi LATIN 42770 LIVE!
19 14 29 LA MAFIA SONY 81520 EXITOS EN VIVO
20 | 16 | 21 MANA WEA LATINA 99707 CUANDO LOS ANGELES LLORAN
21 23 | 117 | SOUNDTRACK ELEKTRA 961240/EEG THE MAMBO KINGS
22 | 25 ) LOS HERMANOS ROSARIO KAREN C169/P0LYGRAM LATINO  LOS DUENOS DEL SWING
23 19 | 117 | LUIS MIGUEL A WEA LATINA 75805 ROMANCE
24 26 17 VICENTE FERNANDEZ soNY 81565 AUNQUE ME DUELA EL ALMA
25 20 91 SELENA @ EMI LATIN 42635 ENTRE A MI MUNDO
33 | 37 | ELGENERAL RCA210908MG ES MUNDIAL
21 | 21 12 | JERRY RIVERA sONY 81583 MAGIA
28 29 25 SELENA Y GRACIELA BELTRAN EMI LATIN 32639 LAS REINAS DEL PUEBLO
| ?_9 1 36 117 LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE M! PADRE
30 24 12| _ALBITA CRESCENT MOON/EPIC 66966/SONY NO SE PARECE A NADA
31 27 51 INDIA SOHO LATINO 81373/SONY DICEN QUE SOY
(32)| 39 | 2 | J0SE LUIS RODRIGUEZ roven 3212 LO MEJOR DE...
33 | 28 | 16 | LOS PALOMINOS SONY 81567 EL GANADOR
NEWD | THALIA e ATIN 35217 EN EXTASIS
@ 42 14 LOS DEL RIO ARIOLA 18570/BMG A MI ME GUSTA
36 32 6 BANDA MACHOS FONOVISA 6034 MI CHICA IDEAL
37 | 31 | 117 | MANA @ WEA LATINA 50818 DONDE JUGARAN LOS NINOS
38 41 10 LOS FUGITIVOS RODVEN 3205 ILUSIONES
39 34 30 PEDRO FERNANDEZ POLYGRAM LATINO 526 175 MI FORMA DE SENTIR
@ 45 32 BRONCO FONOVISA 6029 ROMPIENDO BARRERAS
41 35 | 117 | GIPSY KINGS A ELEKTRA 60845/EEG GIPSY KINGS

42 37 6 KINITO MENDEZ J&N 35164/EMI LATIN EL HOMBRE MERENGUE—
43 | 30 72 CARLOS VIVES POLYGRAM LATINO 518 884 CLASICOS DE LA PROVINCIA
44 38 25 VARIOUS ARTISTS RODVEN 3182 MERENGUE EN LA CALLE 895
45 40 35 GIPSY KINGS ELEKTRA MUSICIAN 61599/EEG LOVE & LIBERTE
4 | 47 | 4 | LOS CAMINANTES LuNa 4047/FONOVISA POR ESE AMOR
RE-ENTRY | BANDA MAGUEY FONOVISA 9266 LA ESTRELLA DE LOS BAILES
RE-ENTRY | CARLOS Y JOSE FONOVISA 9286 EL CIELO ESTABA LLORANDO
RE-ENTRY ROCIO DURCAL ARIOLA 27228/8MG HAY AMORES Y AMORES
50 | 43 | 26 | GRACIELA BELTRAN EMILATIN 20343 TESORO

REGIONAL MEXICAN

1 SELENA EMI LATIN
AMOR PROH!8IDO
2 MAZZ EMI LATIN
SOLO PARA TI
3 JUAN GABRIEL ARIOLA/BMG
EL MEXICO QUE SE NOS...
4 LOS TIGRES DEL NORTE
FONOVISA EL EJEMPLO
5 SELENA EMI LATIN
12 SUPER EXITOS
6 VARIOUS ARTISTS RODVEN
CUMBIA TRISTE
7 INTOCABLE EMI LATIN
OTRO MUNDO
8 SELENA EMI LATIN
LIVE!
9 LA MAFIA sONY
EXITOS EN VIVO
10 VICENTE FERNANDEZ sony
AUNQUE ME DUELA EL..
11 SELENA EMI LATIN
ENTRE A MI MUNDO
12 SELENA Y GRACIELA BEL-
TRAN EM) LATIN LAS.
13 LINDA RONSTAOT ELEK-
TRA/EEG CANCIONES DE.
14 LOS PALOMINOS sONY
EL GANADOR
15 BANDA MACHOS FONOVISA
MI CHICA IDEAL

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi
cation for sales of 500,000 units. A RIAA certification for sales of 1 miltion units. Greatest Gainer shows
chart's largest unit increase. BB indicates past and present Heatseeker titles, © 1995, Biltboard/BP|

Communications and SoundScan, Inc.
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FOR WEEK ENDING SEPTEMBER 30, 1995

TOP WORLD MUSIC ALBUMS.

Artists & Music

Clasrical

] E Compiled from a national sample of retail store and rack sales  SoundScan
"§' 15 reports collected, compiled, and provided by ll"
@ | 45 {4E| TITLE
£ | S |25/ LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* &% NO.1 & %
1 1125 BEST OF GIPSY KINGS
NONESUCH 79358/AG 5 weeks at No. 1
2 2 |30 THE LION KING: RHYTHM OF THE PRIDE LANDS @ LEBOM
WALT DISNEY 60871 -
3 3|3 THE LONG BLACK VEIL @ THE CHIEFTAINS
RCA 62702
4 R THE MASK AND MIRROR LOREENA MCKENNITT
WARNER BROS. 45420 [I§
85 6|3 CELTIC VOICES: WOMEN OF SONG VARIOUS ARTISTS
N NARADA 63921
6 5|4 THE BROTHERS MCMULLEN SOUNDTRACK
ARISTA 18803
@ 7 | 44 ALEGRIA CIRQUE DU SOLEIL
RCA 62701
CESARIA EVORA CESARIA EVORA
@ RE-ENTRY NONESUCH 79379/AG
9 9 |29 CLANNAD THEMES CLANNAD
CELTIC HEARTBEAT/ATLANTIC 82737/AG
10 | 8 |31 CELTIC LEGACY: A GLOBAL CELTIC JOURNEY VARIOUS ARTISTS
NARADA 63916
GIPSY KINGS A GIPSY KINGS
11 |04 ELEKTRA 60845/EEG
12 112 KAWAIPUNAHELE KEALI'l REICHEL
PUNAHELE 001
( ﬁ 15|17 HAWAIIAN SLACK KEY GUITAR MASTERS: INSTRUMENTAL COLLECTION ~ VARIQUS ARTISTS
2/ DANCING CAT 38032/WINDHAM HILL
14 {1293 LOVE & LIBERTE GIPSY KINGS
ELEKTRA MUSICIAN 61599/EEG
15 |14 |18 A DIFFERENT SHORE NIGHTNOISE
WINDHAM HILL 11166
TOP BLUES ALBUMS.
% k& NO.1 & %
1 115 FROM THE CRADLE A® ERIC CLAPTON
DUCK/REPRISE 457 35/WARNER BROS. 4 weeks at No. 1
3 HANDFUL OF BLUES ROBBEN FORD AND THE BLUE LINE
@ /| NEWD BLUE THUMB 7004/GRP B

COVER TO COVER
ARISTA 18770

SOME RAINY MORNING
MERCURY 526867

THE JEFF HEALEY BAND

" ROBERT CRAY |

LIVE ‘92/'93 ALBERT COLLINS AND THE ICEBREAKERS
! POINTBLANK 40658/VIRGIN o ]
4 | 5 | BLUES JIMI HENDRIX
MCA 11060

5 | 5 | CHILL OUT JOHN LEE HOOKER

POINTBLANK 40107/VIRGIN

6 | 5 | ROLL OF THE DICE
PRIVATE MUSIC 82130

THE FABULOUS THUNDERBIRDS |

wmwm@hw
E
v

ESSENTIAL BLUES
HOUSE OF BLUES 1149

TEXAS SUGAR/STRAT MAGIK

VARIOUS ARTISTS

CHRIS DUARTE GROUP

i 10 | 8 | 5 | sitverTone 41506/VE
KEB' MO’ KEB' MO’
11 |9 1 5 | okew s78e3EPic
STANDING ON THE BANK TAD BENOIT
(12)|NEWD | 50000, o B ]
g BLUES OF THE MONTH CLUB JOE LOUIS WALKER
(13)|NEWD | 0> e,
14 (12| 5 ONE FOOT IN THE BLUES 77 TOP
WARNER BROS. 45815
15 | 11] 5 BOOTY AND THE BEAST POPA CHUBBY
OKEH/550 MUSIC 66949/EPIC
* 4 NO.1 & % [
7 1 1|10 BOOMBASTIC SHAGGY
(1) VIRGIN 40158* 10 weeks at No. 1
2 205 SCENT OF ATTRACTION PATRA
550 MUSIC 67094 |
3 | 3 | 17| NATURAL MysTIC BOB MARLEY & THE WAILERS
TUFF GONG 524103*/ISLAND -
4 4|13 TOUGHER THAN LOVE DIANA KING
WORK 64189*/COLUMBIA
5 5 g ‘TIL SHILOH BUJU BANTON
LOOSE CANNON 524119+/ISLAND R
6 6 110 FREE LIKE WE WANT 2 B ZIGGY MARLEY AND THE MELODY MAKERS
ELEKTRA 61702%/EEG
7 7 I'§ THE STRUGGLE CONTINUES SUPER CAT
COLUMBIA 64197
8 87 LYRICAL GANGSTA INI KAMOZE
7| EASTWEST 61764/EEG
9 9 |14 A M| SHABBA SHABBA RANKS
EPIC 57801
“I7 REAL TING MAD LION
(100] 11} 18 | Weenep 2008+/nervous
1 |0l 2 HERE COMES THE HOTSTEPPER INI KAMOZE
| columBia 67056* - - N
ST BAD BOYS INNER GIRCLE
(12)] 12| 87 | giG geat 9o261/6
REGGAE GOLD ‘95 VARIOUS ARTISTS
13 | 13|15 Jpyaor >
PROMISES & LIES A UB40
14 14| 87 VIRGIN 88229
( ﬁ‘) 151 2 RUDE BWOY REGGAE VARIOUS ARTISTS
19) PRIORITY 53068

Albums wth the greatest sates gains this week. @ Recording Industry Assn. Of America {RIAA) certification for sales of 500,000
units; & RIAA certification for saies of 1 million units with each iti million i by a numeral ing the symbol. All
albums available on cassette and CD. *Asterisk indi vinyl available. i past and present Heatseekers titles © 1995,
Billboard/BPI Communications and SoundScan, Inc

KEEPING
SCORE

by Heidr Waleson

| ¥ ] .
IVIUSICAL CHAIRS: Two labels are getting new top U.S. executives.
Deutsche Grammophon veteran Alison Ames is moving to Angel Records
to become VP of EMI Classies on Oct. 1, while Albert Imperato, former-
ly director of publicity for Deutsche Grammophon U.S., becomes the Yel-
low label’s U.S. VP, replacing Karen Moody, who moves on to an as-yet-
unspecified job at PolyGram.

Ames, who joined Deutsche Grammophon in 1973 and has filled opera-
tional and production posts there, will take charge of EMI Classices’ U.S.
operations, directing the U.S. release schedule for the company’s world-
wide classical recording program (including Vir-
gin Classics), developing compilation and reis-
sue product especially for the U.S., and
-overseeing and expanding EMI’s U.S. talent ros-
ter, which now includes such artists as Sarah
Chang, Ruth Ann Swenson, Awadagin Pratt,
and Thomas Hampson. The label, which releas-
es about 325 records annually here, has not had
an overall U.S. leader: Its last executive was
Tony Coronia, head of local A&R, who retired
last year. “In the past four years, we have been
able achieve a market share [22.5%, according
to the company] and a sales dimension that is
substantial enough to merit attracting someone
of Alison’s stature to lead the label in its own
right,” says Steve Murphy, president of Angel,
EMI Classics’ parent company here. “Alison will lead the classical team
and take EMI Classics to the next phase. She is one of the smartest peo-
ple I’ve met in this industry.”

Ames was DG’s U.S. label head for nine years; in 1988, she moved into
the company’s A& R department as executive producer for Leonard Bern-
stein. Most recently, Ames has been DG’s VP for A&R in the U.S. and
executive producer for such artists as Gil Shaham, the Emerson Quar-
tet, and Orpheus. “I needed a change,” Ames says. “I've been at DG a long
time, and the next step would have meant moving to Hamburg. I also want-
ed more day-to-day activity in selling records, in addition to getting them
made.” Ames hopes to continue some of her executive-producer functions
in her new shop, and she has some thoughts about new artists she’d like to
sign but she won't be raiding DG. “I’'m planning to have some fun,” she
says.

Albert Imperato, who brought you Gil Shaham on the Weather Chan-
nel, as well as the “Ecstatic Living Room” promotion in New York, has
been running the shop at Deutsche Grammophon U.S. since September.
The ebullient Imperato, 33, who started at PolyGram in sales eight years
ago and has been with DG for five years, says he got into the business
because of DG. “I was in Vienna during my sophomore year in college. I
had never heard classical music before, but I heard Leonard Bernstein
conduct the Vienna Philharmonic, bought his Beethoven cycle on DG,
and immediately started collecting DG records. The artists who attract-
ed me to DG are no longer here, but we’re building a whole new profile
for the label, with people like Gil.” Upcoming Imperato plans include a
“major push” for the music of Messiaen, and his ambitions for classical
music border on the Messianic: “We’re not successful until a local newsper-
son gets on television and says, ‘Here’s your latest local classical event,””
he says.

Chris Roberts, head of U.S. PolyGram Classics & Jazz and soon to be
worldwide president of PC&J as well (Billboard, Sept. 16), dubs Impera-
to a “perfect combination” of history with the label, unconventional cre-
ativity, and personality. “It represents a significant change for DG,”
Roberts says. “There’s potential with this marketing unit to translate the
kinds of successes we’ve had with artists like Gil [to more artists and
recordings].” Roberts says that plans for Karen Moody may call for her to
be a PolyGram liaison with classical music entities that are not record
companies, such as artist management organizations, radio, and orches-
tras.

AMES

»FRENCH FINDS: The Orchestra & Chorus Of The Opéra De Lyon
and Kent Nagano go from strength to strength with their burgeoning
catalogue on Erato. The most recent is a reconstruction of Debussy’s
uncompleted opera “Rodrigue Et Chiméne”, from a version assembled by
Richard Langham Smith and orchestrated by Edison Denisov. Written
and abandoned when Debussy was 28, “Rodrigue” hearkens back to the
19th century yet foreshadows the creation of “Pelléas Et Mélisande.” The
performance is a worthy successor to Lyon’s recent superb “La Damna-
tion De Faust” (Berlioz) with Susan Graham, Thomas Moser, and José
Van Dam.

ALLIGATOR:

OUR BLUES
MEANS BUSINESS

"genvine houserockin' music"

For 2k years, Alligator Records
has released the finest quality
blues and roots rock music with
the label support to match.

*THE ALLIGATOR RECORDS *

*CHRISTMAS COLLECTION*

XMAS 9201
THE ALLIGATOR RECORDS
CHRISTMAS COLLECTION

There's only one holiday title that
can fill a stocking with Genuine
Houserockin' Music.

The Alligator Records Christmas
(ollection features 1k yuletide
songs from our best known artists
and we've already filled over
60,000 stockings with it.

The Alligator Records
Christmas Collection
includes contributions from:

Koko Taylor e Charlie Musselwhite
Tinsley Ellis o Saffire—The Uppity
Blues Women o Elvin Bishop
Lonnie Brooks e Son Seals e Little
Charlie and the Nightcats e Kenny
Neal e William Clarke o Katie
Webster o (larence "Gatemouth”
Brown e Lil' Ed and the Blues
Imperials o Charles Brown

Xmas Xtras

@ Advertising in national blues
publications Living Blues,
Blues Revue& Blues Access

@ Poster and in-store play copies
available upon request

Available from these fine
independent distributors:

Action @ Associated
Bayside @ Big State ® (RD
DNA@ MS @ OldFogey @

Passport @ Record Depot
Select-0-Hits @ Silo ® Tant

Member of
NAIRD
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THIS WEEK
2 WKS. AGO
WKS. ON CHART

Compiled from a national sample of retail store SoundScan®
and one-stop sales reports. i

ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

* % NO. 1T %%
MICHAEL W. SMITH

REUNION 0106 4 weeks at No. 1 I'LL LEAD YOU HOME

PETRA  WORD 9624 NO DOUBT

ronwemeanone ssmmesm e Artists & Music
Top Gontemporary l:hmsnan

HiGHER
GROUND

VARIOUS ARTISTS  WORD 0604 MY UTMOST FOR HIS HIGHEST

RON KENOLY  INTEGRITY 02392 SING OUT WITH ONE VOICE

RAY BOLTZ woORD 41601 THE CONCERT OF A LIFETIME

AMY GRANT A?  MYRRH 6974/WORD HOUSE OF LOVE

KIRK FRANKLIN AND THE FAMILY ®

GOSPO CENTRIC 72119/CHORDANT KIRK FRANKLIN AND THE FAMILY

JARS OF CLAY  ESSENTIAL 5573/BRENTWOOD JARS OF CLAY

VARIOUS ARTISTS

SPARROW 1445/CHORDANT AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL

ewmﬂamhwwm
—
—
~
23

POINT OF GRACE  WORD 5608 THE WHOLE TRUTH

by Deborah Evans Price

CAMP RADIO: Warner Alliance recording artist Steve
Camp is hosting a nationally syndicated live call-in radio pro-
gram called “No Compromise With Steve Camp.” The show
airs Sundays from 5-6 pm. EST on the Salem Radio Net-
work. The concept for the show was developed by Camp’s
manager and Renaissance Communications president Joe
Battaglia. Camp’s guests include evangelical leaders, au-
thors, and artists discussing issues of concern to Christian
audiences. Warner Alliance, Thomas Nelson, and Compas-
sion International are the program’s initial sponsors.

his responsibilities will be absorbed by other executives in
the company ... At press time, no replacement had been
named for Z Music Television president Ken Yates, who re-
signed last month.

TURNING POINT OPENS DOORS: Brian Smith, former
manager of publicity, print media, for Sparrow Communica-
tions Group, has opened Turning Point Media Relations, a
Nashville-based public relations firm. Clients include Chris-
tian pop rocker Kenny Marks, Southern-gospel veterans
the Nelons, Christian country duo Seneca, new Myrrh art-
ist Grover Levy, and the Christian Country Music Assn.’s
reigning vocalist, Susie Luchsinger.

On a personal note, Smith was one of the publicists who
encouraged me to begin writing about Christian music, and
he was responsible for the very first article I wrote for Bill-
board as a freelancer several years ago. He'’s always had a
vision for getting his artists coverage in mainstream outlets
as well as the core of Christian publications. I wish him all
the best in this new endeavor.

NEWS NOTES: Charlie Peacock’s new production com-
pany, re:think, has obtained the rights to his self-titled 1986
Island album. The album is out of print and hasn’t been avail-
able in the Christian market or on CD. The critically ac-
claimed album was produced by Nigel Gray, who produced
the Police’s first three albums. Peacock and Brent Bour-
geois served as co-producers. The re:think version of “Char-
lie Peacock” will feature five bonus tracks, including previ-
ously unreleased tunes. Look for this project to surface on
a hot, Nashville-based indie label.

Diamante is distributing Grapetree Records, a Christian
rap label founded by Knolly Williams, publisher of “Hea-
ven’s Hip Hop” . . . CeCe Winans has recorded a duet with
her pal Whitney Houston called “Count On Me.” Written
by Houston and Babyface, the song will be on the sound-
track for Houston’s upcoming fitm, “Waiting To Exhale.”

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) cer-
tification for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates vinyl available. [l indicates past or present Heatseeker title. © 1995, Billboard/BP1 Communications.
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11 | 10| 3 | GEOFF MOORE & THE DISTANCE  FOREFRONT 5129/CHORDANTER ~ HOME RUN The show is being broadcast, from the U.S. cities that
12 |13 yE%Y#YIZEZEOCE%MMUNITY CHOIR FEATURING JOHN P. KEE e Camp is visiting on his current tour. Listeners are encour-
aged to participate in the broadcast by calling 800-281-8255
(3)| 19 | 59 | NEWSBOYS _ STARSONG 8814/CHORDANT GOING PUBLIC or via the Internet by contacting Camp’s address, which is
14 | 12| 12 | YOLANDA ADAMS  TRiBUTE 5921D1A0EMEE  MORE THAN A MELODY ml‘)‘}?ﬂet@eﬂ.t:hal-net- Camp says his goal f011f %he show lsﬂt;o
15 | 16 | 12 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR S e eit i con ey Ssuesy ol irgmegish-
BENSON 4168 [ LIVE IN NEW YORK BY ANY MEANS NECESSARY lical perspective.
15 [ 61 | STEVEN CURTIS CHAPMAN @  sparOw 1408/CHORDANT @B HEAVEN IN THE REAL WORLD c . .
16 & HANGES: Twila Paris has left Star Song Records after
17 |18 | 147| DC TALKA  FOREFRONT 3002/CHORDANT FREE AT LAST 11 years with the label and will begin recording for Sparrow.
Both labels are owned by EMI as part of EMI Christian
13| 7 | RICH MULLINS REUNION 7726 BROTHERS KEEPER ; SV ¢
1t - = e Musie Group and are distributed by EMI’s Chordant Dis-
19 [ 17| 7 | OUT OF THE GREY  SPARROW 1466 GRAVITY tribution. Brown Bannister will produce Paris’ Sparrow de-
23 | 101| MICHAEL W. SMITH ®  REUNION 008&WORD  FIRST DECADE 1983-1993 but, which is scheduled for spring 199. .
Jerry Weimer has resigned his position as executive VP
SUSAN ASHTON , “ . .
21 | 20| 2 | Samvowsiszz - SUSAN ASHTON SO FAR, THE BEST OF SUSAN ASHTON: VOLUME ONE Ofw‘;l;vdn}:fi‘;ﬁz %fizggzeg;?lft- EO- I’(Iie is lea"mgI to b?‘ffgf,ne
part b .-based company Inspiration
22 | 25| 101| CARMAN @  SPARROW 1387/CHORDANT B8 THE STANDARD Cruises and Tours. Word doesn't plan to replace Weimer:;
23 | 21| 15| CLAY CROSSE  REUNION 4727/WORD TIME TO BELIEVE
24 | 24| 75 | AUDIO ADRENALINE  FOREFRONT 3012/CHORDANT DON'T CENSOR ME
25 | 22| 26 | ANOINTED  WORD 67051 CALL
g | DONALD LAWRENCE & TRI-CITY SINGERS —
3 SPARROW 1480/CHORDANT BIBLE STORIES
27 | 27 | 13 | VARIOUS ARTISTS  K-TEL 6171 TODAY'S BEST CHRISTIAN HITS
28 | 26 | 30 | HELEN BAYLOR  WORD 66443 THE LIVE EXPERIENCE
39 | 85 | POINT OF GRACE  WORD 26014 POINT OF GRACE
30 (28|49 | 4HIM  BENSON 4046 THE RIDE
(31) |NEWP | VARIOUS ARTISTS  DIADEM 6529 HOT GOSPEL
32 |31 | 48 | BEBE & CECE WINANS  SPARROW 1417/CHORDANT RELATIONSHIPS by Jim Maenie
(33) |Re-ENTRY VARIOUS ARTISTS , G .
BRENTWOOD 5519 AMERICA'S 25 FAVORITE PRAISE & WORSHIP SONGS VOLUME 3 ET HIP: The Brooklyn Academy of Music’s Next
34 | 4 | 12 | AARON JEOFFREY  STARSONG 8819/CHORDANT AARON JEOFFREY Wave Festival brings some of the smartest progres-
sive music programming to the New York area. For
@ RE-ENTRY| PFR  SPARROW 1452/CHORDANT GREAT LENGTHS its 1995 edition, it turns to clarinetist/composer Don
36 | 35 l 47 | ASHTON/BECKER/DENTE  SPARROW 1389/CHORDANT  ALONG THE ROAD Byron to host a two-weekend session of hipness. The
program is titled “Alternative Jazz: The Next Wave.”
(37) [RE-ENTRY| RAY BOLTZ  wORD 5473 MOMENTS FOR THE HEART It begins Oct. 13 with drummer Phil Haynes’ “Four
RE-ENTRY| TWILA PARIS  STARSONG BBOS/CHORDANT BEYOND A DREAM Horns & What?” ensemble sharing the bill with Paul
Bley & Friends (which includes bassist Steve Swal-
RE-ENTRY| CRYSTAL LEWIS  METRO ONE 0140/DIAMANTE HYMNS low and drummer Paul Motian). On Oct, 14, Byron's
40) [RE-ENTRY| STEVE GREEN  SPARROW 1412/CHORDANT PEOPLE NEED THE LORD own group shares the stage with the Bley contingent.

The program resumes Dec. 1 with the Dave Douglas
Sextet (whose Black Saint disc “Parallel Worlds” con-
flated the classical and jazz realms) joined by the gui-
tar duo of Vernon Reid & Bill Frisell (the two docu-
mented their teamwork years ago with “Smash &
Scatteration” on Gramavision). The final night, Dec. 2,
sees both guitarists on a bill with a band led by trom-
bonist Ku-Umba Frank Lacy.

“For the past 10 years or so,” says Byron, “the me-
dia has presented a rather screwy debate between a
group of young musicians whose definition of jazz
seemed pointedly narrow and anyone whose music
they disliked. This type of conflict is not new to the
jazz world, which has always had two sides: a liberal,
new music side, and a conservative, idiomatic side.
Without both sides, this music would not have reinven-
ted itself so many times in its short history. Our aim
is to bring some balance to the debate by presenting
some of today’s ‘alternative’ jazz in a setting that will
help elevate its status.”

Byron’s latest disc for Nonesuch, “Music For Six
Musicians,” is a groovy treatise on the integration of

rhythm and melody, as well as the creator’s take on
Latin music’s intricacies and joie de vivre.

KIBBLES & BITS: Miles Goodman, who produced
the successful “Color And Light: Jazz Sketches On
Sondheim” (which ran for six months on the Top Jazz
Albums chart) is in the studio with a promising col-
laboration, that of trumpeter Terence Blanchard and
vocalist/pianist Ivan Lins. Ostensibly, they’ll be look-
ing for a link between Brooklyn, N.Y., and Brazil.
Goodman also produced Blanchard’s “The Billie Holi-
day Songbook.”

A month ago in New York, vocalist Kathy Rosins
mixed Miles Davis’ tricky “Four” into her repertoire
of self-penned tunes. It sounded fab; Rosins’ darting
lines bounced ideas off of Walt Szymanski, her capa-
ble foil at the fluegelhorn. For her West Coast gig at
Los Angeles’ Jazz Bakery on Aug. 31, she had some
heavy hitters on her team, including pianist Eric
Reed. Reports were quite positive. Perhaps that will
help move her new dise, “All In A Dream’s Work .. ..,”
which is on the Schoolkids label. “Four” is included on

,the set. Reed, Szymanski, Rosins, and company will all

collaborate at Manhattan’s Blue Note club on Dec. 18.

Country singers recently did it for the Mercury la-
bel, a consortium of guitarists recently did the same
for the NYC label, and now the créme de la créme of
contemporary jazz dudes are on the case—interpret-
ing Beatles’ songs, that is. “(I Got No Kick Against)
Modern Jazz” is slated for release Tuesday (26). The
title may come from Chuck Berry’s “Rock & Roll Mu-
sic,” but the record contains versions of “In My Life”
by Spyro Gyra, “Eleanor Rigby” by Chick Corea,
“The Long And Winding Road” by George Benson,
and “The Fool On The Hill” by Tom Scott. Particu-
larly interesting is McCoy Tyner’s “She’s Leaving
Home.”
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Artists & Music  Ton G | Alb
0p wOSNEI AINUMS.
° g Compiled from a national sample of retail store and rack sales SoundScan®
7 m 58|82 reports collected, compiled, and provided by [T
[ z v | ©
” é’ 5 %’ f_\ARBgLIZLUMBER/DISTRIBUTING LABEL TITLE
formed in July 1994—on gospel’s ever-growing * % NO.1 % %
map. (D) 1 | 16 | WiLLIAm BECTON & FRIENDS
With the July release of the first act signed to the e L AT
label —a female ensemble named NuJoi that is be- 2 | 2 | 115 KIRK FRANKLIN AND THE FAMILY ® KIRK FRANKLIN AND THE FAMILY
ing compared to the Clark Sisters—Soaries is a SR TR e
great deal closer to that goal. The release has been 3 |3 |3 ngS#E%ILAFCOMMUNm CHOIRRERTICNGEOMILEHEE SHOW UP!
. . picked up by more than 60 radio stations for airplay HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
by Lisa Collins and has advance sales exceeding the goal of 5,000 4 |5 |12 genson 4168 oB CIVE IN NEW YORK BY ANY MEANS. .
units set by the distributor. On Sept. 13, Soaries cel- 5 | ¢ | 13| THE CANTON SPIRITUALS  BLACKBERRY 1610MALACO LIVE IN MEMPHIS I
PARTING COMPANY: Glorious Records execu- ebrated the release of his third album, “One In The
tive director Brian Williams says that the label is  Spirit,” from the AME Zion National Mass Choir. @®|w|s3 ggg&k%o%éﬁgggsﬁnigﬁ HREETVESTNGERS BIBLE STORIES
ending its 20-month union with Integrity Music. (A second release, “Brand New Vision” by Kim SHIRLEY CAESAR
Williams—who founded the label in 1987—is in the Rutherford, shipped to retail stores last month.) 1 | 7| 8] woro e7301PiC SHIRLEY CAESAR LIVE...HE WILL COME
process of securing funds to purchase the assets Soaries, a former artist manager who counts 23| 71 | CHICAGO COMMUNITY CHOIR  AMBASSADOR 47005/REDEMPTION  WE GIVE YOU PRAISE
that were created jointly by Glorious and Integrity. Commissioned, BeBe & CeCe, Tramaine Hawk-
“My plans are to continue with Glorious Music and ins, and Fred Hammond as onetime clients, hopes 9 | 6 | 11| YOLANDA ADAMS  TRIBUTE 3592 Wl MORE THAN A MELODY
take it to the next phase,” Williams says. “I really  to increase his artist roster from eight acts to 12 NEW) | EDDIE JAMES & THE PHOENIX MASS CHOIR  FRESH WINE 001 HIGHER
think the move to Integrity was one of the best next year and has an impressive lineup of releases
things for Glorious. I have benefited greatly from for the label’s five-year deal with Chordant Distri- NEW) | KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOR
the experience, and there are no harsh feelings. All  bution through spring 1999. They include a January
that will change is my address and phone number.” release from Keith Dobbins & the Resurrection 12 | 8 | 49 | DOTTIE PEOPLES ATLANTA INTL 10200 ON TIME GOD
The partnership will officially be dissolved Nov. Mass Choir. 13 | 11| 5 | VANESSA BELL ARMSTRONG. VERTY 43011 THE SECRET IS OUT
1. Artists signed to Glorious include Kim Stratton, Soaries has maintained close ties with Hammond
Daniel Winans, Keith Staten, and Yvonne Lewis. (one of Proclaim’s chief producers) since stepping 14 | 9 |55 | HELEN BAYLOR  wORD 66443/EPIC Wl THE LIVE EXPERIENCE
A statement from Chris Long, VP of creative down as his manager in 1990 to take over the pas- 13| 5 | GEORGIA MASS CHOIR  MALACO 7117 LORD TAKE ME THROUGH
groups at Integrity, says, “Williams is pursuing the torate of First Baptist Church of Lincoln Gardens
possibility of purchasing the label and its assets in Somerset, N.J. 16 | 12|71 | GMWA WOMEN OF WORSHIP  ALEHO INTL MUSITYSCOT 3006ATLANTAINTL  IT'S OUR TIME
from Integrity Music.” It’s still too soon to fully measure consumer re- 17 | 20 | 33 | FRED HAMMOND & RADICAL FOR CHRIST
Long also reaffirms Integrity’s commitment to  sponse to his initial releases, but Soaries is putting BENSON14008 THE INNER COURT
“producing praise and worship music for the Afri- his money in high-end packaging and broad-based 18 |19 65 EEOREPE‘C%E%‘,FQ%E;QEEKNESS AFRICA TO AMERICA: THE JOURNEY OF THE DRUM
can-American church. This commitment is demon- cross-marketing campaigns. “We understand the .
strated in the upcoming ‘Praise In The House’ al- cultural significance of gospel over and above the 33| 5 | GMWA WOMEN OF WORSHIP  ALEw0 INTL MUSIC 0080ISTARSONG  JESUS IS THE NAME!
bum, featuring the group Radical For Christ and Christian relevance,” he says. “What we did prior 20 | 17 | 123] THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS
produced by Fred Hammond. This album will be to releasing NuJoi was to develop a liaison Youth
released in November and will appear on the Integ- For Christ.” 21 | 15| 17 | MIGHTY CLOUDS OF JOY  INTERSOUND 9147 POWER
rity label.” For Kim Rutherford’s release, Proclaim part- | | 99 | 4 [119] MISSISSIPPI MASS CHOIR malAco6013 1T REMAINS TO BE SEEN
s nered with Time Life Books for a cross-marketing
OARING: To break a new label and a new artist strategy spotlighting the publisher’s African-Amer- (23)| 31 | 13 | NORTH EAST OHIO MASS CHOIR  REDEMPTION 75001 NO FAILURE
at phe same time isva'big challenge, but it is just the ican Heritage Series. The series—being advgrtised 24 | 24 | 95 | YOLANDA ADAMS  TRiBUTE 3937 SAVE THE WORLD
thing that’s driving 44-year-old DeForest on Rutherford’s CD booklet—offers a33% discount
“Buster’” Soaries in his quest to put his New to those who mention the ad with subsequent book 25 | 26 | 29 | REV. JAMES MOORE W/ THE MISSISSIFEI MASS SHOR & UNIVERSITY
Brunswick, N.J.-based label, Proclaim Records and CD purchases. 3% | 35| 13| THE JACKSON SOUTHERNAIRES walaco2e72  THE WORD IN SONG
27 | 21| 43 | BEBE & CECE WINANS  CAPITOL 28216 RELATIONSHIPS
- 28 | 18 | 17 | TRI-STATE MASS CHOIR Il PARADISE 7011/TYSCOT WORTHY
COC,HRANE ON ROAD TO INT'L SUCCESS 29 | 28 | 51 | STEPHANIE MILLS  GOSPO CENTRIC 72123/CHORDANT  PERSONAL INSPIRATIONS
(Continued from page 1) HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
EMI Music Canada’s aggressive  which had eluded him with Red Rider In the album’s centerpiece, “Just 30 | 16 | 67 | genson 10971ca: LIVE IN ATLANTA AT MOREHOUSE COLLEGE
campaign for “Ragged Ass Road” has  in the '80s. Scream,” for example, Cochrane’s lyr- 31 |30 | 12 | MICHAEL FLETCHER  soUND OF GosPEL 216 HIGHEST PRAISE
included advance station-sponsored “It was gratifying to finally break ics stingingly rebuke himself and his
playback parties, customized radio through in the U.S.,” he says. “Previ-  wife over the disintegration of their | 32 | 32| 24 | SLIM & SUPREME ANGELS  INTERsOUND 9144  STAY UNDER THE BLOOD
spots at album rock radio stations in  ously, you had a lot of people saying, relationship. “I had a hard time [re- 33 |29 | 39 | THE MISSISSIPPI CHILDREN'S CHOIR  MALACO 4469 A NEW CREATION
10 cities, and a nationally syndicated ‘He’s a success [in Canada] because cording] that song because I originally
90-minute Soundsource Radio Net- he’s Canada’s own, and [Canadians] felt it was a scathing one-sided indict- RE-ENTRY \',vég#;EELZI%OMAS ETEEINER YORK soug VX'L'EBEBRY THE HOLY GHOST
work special that will feature a live embrace him because of that.” There ment,” he says. “I could hardly sing it. RICKY DILLARD'S NEW GENERATION CHORALE
performance from Manta Sound in  was the specter hanging over me that I had the guitar lick and the key hook, 35 |36 l 19 | Malaco 6019 HALLELUJAH
Toronto, an interview, and highlight I was an esoteric artist, and people but I was playing hide-and-seek with RE-ENTRY| DOROTHY NORWOOD R
tracks from the album. outside Canada couldn’t relate to me. the lyrics. Finally, I said, ‘Whether MACACOI4167 LIVE” WITH THE GEORGIA MASS CHOIR
While his star has not risen as high  That was put to bed with ‘Mad Mad  this emotion stands or not, 'm docu- 37 |22 27 ANOINTED  WORD 67051/€PIC THE CALL
in the U.S,, the success of “Mad Mad World.”” menting a feeling and a chunk of m TR =
World,” which sold 525,000 units in the That success also gave him the free-  life with this song.’ Y 38 |35) DARYL COLEY IS 2 OO
US., according to SoundScan, bodes  dom to write his most intimate album “I guess I use [songwriting] as a 39 |34 4 SISTERS OF GLORY WARNER BROS. 45990 GOOD NEWS IN HARD TIMES
well for continued growth. to date. On “Ragged Ass Road,” the cleansing,” Cochrane adds, alluding to ;
Cochrane was iirmensely pleased 43-year-old Cochrane graphically and the album’s confidential nature. “It’s NEINTRHSNORTHICAROTINAWIASSICHOIR _camu = A B

that “Mad Mad World” gave him a
firm foothold in the U.S. marketplace,

painfully details the spiralling con-
flicts of*his marriage.

(ri 1a shens)n1. a mode of con-
nection between or among things
2. a pmg compilation featuring Mike

== Jackson, Jerry Hutchinson, Glendora
Reed & others 3. an 11 cut cd with urban
& traditional gospel flava

1. On your desk
2. In your retail bin
3. In your cd player NOW!!!

PMG Records A Mnchewa Productions Company PO. Box 798 Bowling Green Statian 10274

© 1995 PMG Records anOIislsﬂ

for more information about this release from the hottest new label in Gospel send a S.A.S.E. or

contact Michewa Productions at 212-864-0921

- fax: 212-864-0921

unavoidable at this stage. You have to
write about what [you’ve] gone
through.”

Cochrane wrote eight of the album’s
12 songs himself. He co-wrote “Crawl”
with Bill Bogert and recorded three
songs by Vancouver-based songwriter
Annette Ducharme that greatly
lighten the overall tone of the album.
Ducharme also wrote “Sinking Like A
Sunset” on “Mad Mad World.”

Cochrane balks at the notion of the
album being too dark. “Both ‘I Wish
You Well’ and ‘Wildest Dreams’ are
pretty positive songs, but ‘Ragged Ass
Road’ is certainly another foil to the
personal songs on the album,” he says.
“I was inspired by Ragged Ass Road
in Yellowknife [Northwest Territor-
ies], but it’s not specifically about that.
‘Ragged Ass Road’ is not specifically a
real place but a place of the mind.”

(O Records with the greatest sajes gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units;
ARIAA certification for sales of 1 milion units with each additional milfion indicated by a numeral following the symbol. All albums avaiabie
on cassette and CD. *Asterisk indicates vinyl avatlable. (fB} indicates past or present Heatseeker titles. © 1995, Billbcard/BP! Communications.

You don’t know
how good today’s
Gospel sound can
be until you hear
Tony Warren’s

“I Know Too Much...”

New From:
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NO.T SONG CREDITS

SESAC’s Gandilora Jumps To ASCAP
Vet Exec Moves Amid Other Changes

B BY IRV LICHTMAN

NEW YORK—You could think of Vin-
cent Candilora, former longtime presi-
dent of performance-right group
SESAC, as the “player to be named
" with his arrival at ASCAP as di-
rector of licensing. His move follows
SESAC’s deals last year that brought
ASCAP writer stalwarts Bob Dylan and
Neil Diamond into the SESAC fold.

Candilora’s defection to ASCAP
(Billboard, Sept. 23) after a 26-year ca-
reer at SESAC, comes in the wake of
several SESAC staff departures and
rumor of writer exits.

Candilora is technically replacing
Barry Knittel, who left last year. How-
ever, the position has been “restruc-
tured and upgraded,” says an ASCAP
spokeswoman. One significant change is
that a director of business affairs, a
post to be filled soon, will report to Can-

dilora, who is a lawyer.

Candilora most recently served as
SESAC's vice chairman and director,
and his move to ASCAP comes on the
heels of some staff reshuffling at the
performing-right group, which is now
being run day-to-day by Bill Velez, who
was named managing director/COO
earlier this year.

With Velez’s broader responsibilities
out of Nashville, Candilora’s SESAC
role was primarily involved in long-
term projects, carrying the title of vice
chairman and director.

On the issue of several staffers who
have recently left the company, co-
chairman Freddy Gershon terms it a
“natural evolution” of SESAC’s aggres-
sive demeanor and “new mindset” since
it was acquired a few years ago by Ger-
shon, Ira Smith, and Stephen Swid.
Gershon says all departing staff is be-
ing replaced.

Creative Side Stays Focus Of
peermusic’s New GOO/Sr. VP

NEW YORK—The protection of song-
writers’ and music publishers’ rights re-
mains a central theme as Kathy Span-
berger takes on new responsibilities as
COO/senior VP of peermusic, the 68-
year-old independent publishing giant.

Spanberger’s entire 15-year career in
publishing has been spent at peer,
where she once served as managing di-
rector in Australia for the internation-
ally minded company, which has 35
wholly owned branches around the
world.

Now she is relin-
quishing her super-
vision of peermu-
sic’s headquarters
in Los Angeles and
her responsibilities
for foreign opera-
tions to concen-
trate on peermu-
sic’s U.S.
operations; Spanberger’s previous duties
are being inherited by Virginia Bowen.
Spanberger reports to president/CEO
Ralph Peer 11, whose father formed the
company in 1928.

Spanberger, who will continue to
oversee peermusic’s creative staffs in
New York, Los Angeles, and Nashville,
says that while technology may dictate
different approaches to the creation of
a song, such as sampling, the quality of
the song will remain central to its power
to emotionally touch its audience and
earn royalties over the long term. “If
music is being used to accent a video
game, for example, one may be basically
selling a video game, but it's going to do
better in the marketplace if its quality,
including the musie, is high.”

Spanberger, who is president of the
Assn. of Independent Music Publishers,
says that the song role in the music
community must be “clearly separate
from that of other copyrights. It's im-
portant to continue to protect, negotiate
for, and pay for music on a separate ba-

SPANBERGER

sis. I'm worried about bundling of songs
with other copyrights. I'm not seeing
this right now. But we have to watch out
for this and remember to treat song
copyrights as an asset unto itself.”

Although it has extensive holdings in

Latin songs, Spanberger is looking to
expand its base in this market with
branch offices in Miami and representa-
tion in Texas, where peermusic hopes to
establish a catalog in Tejano music.

And with her broad new responsibili-
ties in mind, Spanberger says she will
deepen her contacts with the creative
community and that of the smaller, but
aggressive, independent label scene. Af-
ter all, her first jobs in the music indus-
try were positions with the Motown and
ABC labels.

Being in the industry was “something
I always wanted to do,” she says. That
interest, she adds, was forged by the
fact that her father served as West
Coast ad director for Billboard.

IRV LICHTMAN

Velez says, “It was expected. The
company is going through a major
change in philosophy, [one] we think is
for the better, and we think the changes
in staff are for the better.”

Velez, himself a former ASCAP and
BMI executive, notes that SESAC has
recently hired staff from ASCAP and
BMI. For example, Pat Collins, for-
merly of ASCAP, is now involved in
SESAC licensing.

SESAC spokesman Gary Voorhies
says, “The work force, the number of
people the Nashville office employs, has
actually grown in the past 18 months by
about 20%. Right now, we have about 60
employees in the Nashville office.”

More importantly in terms of the
long-range picture, Gershon addresses
word of writer defections from SESAC.
To Gershon, the SESAC philosophy, in
relation to gaining negotiating clout
with broadcasters, is to put less empha-
sis on writers who have many collabora-
tors, and, therefore, put SESAC in the
position of “bargaining for pieces.”

“We want writers who control the
words and lyrics or writers who have
been working in tandem for many
years, such as Elton John and Bernie
Taupin,” Gershon says. Other writer
losses, he adds, would be the result of
“key man” clauses that can be used as
a result of Candilora’s switch to
ASCAP.

As for Candilora, he will report to
John LoFrumento, managing director/
CEO of ASCAP, out of Nashville. A
statement said he will oversee all as-
pects of ASCAP’s domestic-licensing
operations and will actively seek to
“further expand [ASCAP’s] licensing of
performance rights throughout the
[U.S.).”

Along with Candilora’s appointment,
Thomas Valentino has joined ASCAP
as director of planning. Valentino, for-
merly senior director of writer/pub-
lisher relations at BMI, will take “an ac-
tive role in the strategic development
and planning of the society.” He contin-
ues to be based in New York and will
also report to LoFrumento.

Assistance in the preparation of this

story provided by Deborah Evans Price
in Nashville.

Facing A New Relationship. Gloria Estefan has signed a subpublishing deal
with EMI Music Publishing for the world excluding North America. Shown, center,
is Martin Bandier, chairman/CEO of the publishing company, visiting the superstar
writer/performer and her husband and manager, Emilio Estefan, in Miami. The
deal covers the Gloria Estefan/Miami Sound Machine catalog and future
recordings of Estefan’s songs, including her Spanish-language album, “Abriendo

Puertas.”

THITLE -

THE HOT 100
FANTASY - Mariah Carey, Chris Frantz, Tina Weymouth, Dave Hall, Adrian Belew, Steven Stanley  Rye
Songs/BMI, Sony Songs/BMI, PolyGram Intemmional/ASCAP Meterod/ASCAP Stone Jam/ASCAP, Ness Nitty &
Capone/ASCAP, WB/ASCAP

HOT COUNTRY SINGLES & TRACKS
{ LIKE IT, | LOVE IT « Steve Dukes, Jeb Stuart Anderson, Markus Hall * E
Hall ASCAP

HOT R&B SINGLES
FANTASY « Mariah Carey, Chris Frantz, Tina Weymouth, Dave Hall, Adrian Belew, Steven Stanley * Rye
Songs/BMI, Sony Songs/BMI, PolyGram Intemntlonal/ASCAP Meterod/ASCAP Stone Jam/ASCAP, Ness Nitty &
Capone/ASCAP, WB/ASCAP

HOT RAP SINGLES
GANGSTA'S PARADISE (FROM DANGEROUS MINDS)« Artls Ivey , Jr.,
Boy/ASCAP, O/B/0 Itselt/ASCAP, Boo Daddy/ASCAP, Larry Sanders/BMI Jobete/ASCAP, Black Bul/ASCAP

HOT LATIN TRACKS
* Jose Alfredo Jimenez « Unichappell/ASCAP

St NOS DEJAN

WO LT E e

= U oR LR R e

[ASCAP, Texas ge/ASCAP, Rick

Sanders, Doug Rasheed, + T-

EMI Music Gets Romantic;
Lots O’Lyric At Centenium

ROMANTICS HITS TO EMI: Songs
by the Romantics, who have plenty of
"70s and '80s hits to their credit, are
now the music publishing property of
EMI Music, which is said to have won
them after eight months of weighing
offers. The catalog, for which no pur-
chase price was announced, contains
such hits as “That’s What I Like About
You,” “Talking In Your Sleep,” and
“One In A Million.” In addition to the
commercial disc success, the catalog is
bolstered by the jingle usage from
such premier companies as Ford Mo-
tor Co. and Budweiser, while “That’s
What I Like

rosa, Atahualpa Yupanqui, Chico
Novarroe, Waldo Belloso, Richard
Mochulsko, Atilio Stampone, Eladia
Blazques, Cacho Castana, and San-
dra Mihanovich.

CLASS SUIT: A class action suit,
with the estate of Irving Berlin as the
plaintiff, has filed a copyright infringe-
ment action in U.S. federal court in
New York against New York-based la-
bel Stash Records and its owner, Ber-
nard Brightman. The action charges
that Stash has not obtained licenses or
paid copyright royalties for songs it
has recorded

About You” of-
ten makes the
rounds of TV
sports presenta-
tions.

CENTENIUM

WIII'IIS&HIISII: .
“simply [has vio-

and released
instead

lated] the copy-
rights without
acknowledging

BUYS HITS:
Centenium En-
tertainment Inc., the Beverly Hills,
Calif.-based music publishing company
headed by Arthur Braun, who oper-
ated the U.S. unit of Dick James Music
for 15 years, has acquired the O'Lyric
Music catalog, which contains all the
songs written by Tom Shapire, a BMI
songwriter of the year. Songs include
“T Live For Your Love,” a BMI million
performance song recorded by Nata-
lie Cole, as well as “Never Give Up On
A Good Thing,” a hit for George Ben-
son and most recently recorded by
Monie Love.

According to Braun, O’Lyric con-
tains 25 charted singles, of which nine
were top 10 on various Billboard
charts and six earned BMI awards for
most performed song. No purchase
price was disclosed.

CATALOG PURCHASE: peermusic
has acquired the repertoire of Mario
Kaminsky’s Edifon S.R.L., which has
a catalog rich in songs from Argen-
tina’s rock community going back 25
years, according to Ralph Peer II,
chairman/CEOQ of peermusic. No pur-
chase price was disclosed. Edifon
S.R.L. is the publishing wing of lead-

ing independent label Microfon.

Songs in the catalog are by such Ar-
gentine writers as Spinetta, aka Invis-
ible or Pescado Rabioso, Lito Neb-
bia, Meris, David Lebon, Charly
Garcia, and Nito Mestre. Other South
American writers in the catalog in-
clude Aldo Monges, Alfredo Zitar-

by Irv Lichtman

having done so.”

HALL WORK-
SHOPS: The National Academy of
Popular Music, parent of the Song-
writers’ Hall of Fame, has arranged
five new songwriter workshops for the
fall, reports projects director Bob Le-
one. He says classes, which began the
week of Sept. 18, will be given by writ-
ers Jeff Franzel and Henry Gaffney,
music executive Bob Cutarella, and
entertainment attorney Wallace Col-
lins. For more information, contact
NAPM headquarters in New York.

ASCAP WORKSHOPS: ASCAP has
dates for its 1995 East Coast and West
Coast Extended Songwriters’ Work-
shops, a series for advanced writers
sponsored by the ASCAP Foundation
that focus on the “discovery, develop-
ment, and edueation of songwriters.”
A select group of advanced writers will
be taken through eight intensive ses-
sions, held twice a week for four
weeks. In the East, the workshops be-
gin Oct. 3, while those in the West be-
gin Oct. 15.

The workshops are free to all. For
details, contact ASCAP headquarters
in New York and Los Angeles.

PRINT ON PRINT: The following
are the best-selling folios from Cherry
Lane Music:

1. Van Halen, “Balance.”

2. Soundgarden, “Superunknown.”

3. “Jekyll & Hyde,” vocal selections.
4. Guns N’ Roses, “Anthology.”

5. Steve Morse, “Structural Damage.”
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Hologram Printing To Thwart Piracy
Nimbus’ 3-D iD Uses ‘Covert Graphics’

H BY PAUL VERNA

NEW YORK—In an effort to counter-
act piracy and make its mark, literally,
on the CD-replication industry, Nim-
bus Manufacturing Inc. has introduced
a process that allows the printing of
holograms on the surface of a disc,
with no resulting loss in playing time
or quality.

The process, 3-D i*D, is a joint ven-
ture between Charlottesville, Va.-
based Nimbus and Applied Holo-
graphics of the UK.

Lyndon Faulkner, president/CEO of
Nimbus’ holding company, Nimbus CD
International, says, “Each year, billions
of dollars are lost and creative efforts
diminished by the outright theft of
copyright material in the music and
software industries through counter-
feiting and piracy. Three-D i*D holo-
grams offer probably the most effec-
tive deterrent against CD piracy
available today, and at the same time,
provide stunning and dramatic graph-
ics, which are unparalleled in label
art.”

Applied Holographics CEO David
Tidmarsh adds that his company and
_ Nimbus are capable of encoding
“covert” images on a disc, that is , holo-
grams that cannot be seen by the
human eye but can be scanned by opti-

cal readers.

“The importance of 3-D i*D’s covert
imaging capability cannot be under-
stated,” says Tidmarsh. “Holographic
images possess the largest informa-
tion-storage capacity of any known
visual medium. Codes, symbols, and
other features can be ‘hidden’ within
the hologram during the origination
process and, when combined with the
use of visual or automatic verification,
... the result is a hologram that is eas-
ily authenticated and that cannot be
effectively copied.”

Losses caused by the piracy of pre-
recorded music totaled $2.25 billion
last year, according to the IFPL.

In addition to deterring CD coun-
terfeiting, the 3-D i D process promis-
es to bring a new source of revenue to
Nimbus and Applied Holographics in
the form of royalties on a patent, which
is still pending.

“What we're going to do is work to
license this capability to the majors,”
says Faulkner. “If an artist had their
CDs manufactured by a major and
encoded with 3-D i*D, the Nimbus/
Applied Holographics joint venture
would get a royalty on the patent, just
like Sony and Philips get a royalty
from all the other manufacturers” for
the manufacture of conventional CDs.

What distinguishes the 3-D i*D holo-

| AUDIO TRACK

NEW YORK

GUITARIST VERNON REID, for-
merly of Living Colour, stopped at
Big House Recording to finish tracks
for his upcoming project, “Masque,”
due for release on an undisclosed
Sony label. The sessions were pro-
duced on a Neve 8078 and Studer
A800 by Tio Masero and Prince
Paul and engineered by Glen
Kolotkin with assistance from sec-
ond engineer Mark Mason.

LOS ANGELES

AT ENCORE STUDIOS in Bur-
bank, Dwight Yoakam worked on an
upcoming Liberty Records project
with producer Pete Anderson, engi-
neer Judy Clapp, and assistant David
Betancourt. Also at Encore, engi-
neer Tom Lord Alge mixed several
projects, including albums by Epic’s
QOasis, Radioactive’s Dig, and Warner
Bros.’ Seven Day Diary.

NASHVILLE

AT THE SOUND EMPORIUM,
Hank Williams Jr. worked on an
upcoming Curb Records project with
producer Chuck Howard and engi-
neers Bob Campbell Smith and
Craig White; Ricky Skaggs over-
dubbed and mixed for his upcoming
self-produced Atlantic Records pro-
ject with co-producer Mac McAnal-
ly and engineers Alan Schulman
and Ken Hutton; and Yo Yo Ma
taped an interview for an upcoming

gram process from other, similar tech-
niques is its ability to spread a holo-
gram across the entire surface of a
disc, rather than confining the image
to a small portion of the CD.

Nimbus will charge clients a setup
cost ranging from $500 to $3,000 for
the holographic process, according to
Faulkner. Beyond that initial invest-
ment, the printing cost for the new
dises will not exceed that of five-color
picture discs.

Faulkner says that a “significant
quantity” of the discs manufactured on
a daily basis are five-color picture discs
and that the majority of Nimbus’ repli-
cation work is five-color or offset.

To show the graphic impact of 3-D
i*D, Nimbus has created a demo disc
containing an animated hologram
photo in a small quadrant of the disc
and a sample of holographic images
throughout the rest of the product’s
surface.

No 3-D i+D discs are in the market-
place yet, but Faulkner says he is nego-
tiating with several “household name”
clients for release of hologram CDs. He
anticipates commercial releases in the
U.S. by Christmas and adds that the
process can be applied to any mass-
market CD type, including audiodiscs,
enhanced CDs, and CD-ROMs.

episode of the CBS-TV show “60 Min-
utes.”

OTHER LOCATIONS

AT MUSIC LAB Recording in Jack-
sonville Beach, Fla., artist/producer
Michael Fitzgerald wrapped his lat-
est Chain Of Fools project for
Rimshot Records, recording on three

Alesis Adats and Digidesign’s Studio
Designer I1. Fitzgerald engineered
the sessions with studio owner Roy
Love.

Please send material for Audio Track
to Paul Verna, Pro Audio/Technology
Editor, Billboard, 1515 Broadway
New York, N.Y. 10036; fax: 212-536-
5358.

French ASF Elects Members

Recording Studio Assn.’s Objectives Set

PARIS—The Assn. of French Record-
ing Studios (Assn. des Studios d’En-
registrement Francais or ASF) elected
the following board members at its
annual meeting: president Jean-Louis
Rizet (Studio Ramsés), VP Didier
Lozahic (Studio Zorrino), general sec-
retary Philippe Besombes (Studios du
Chesnay), deputy general secretary
Erika Chenielet (Digipro), and trea-
surer Georges Peullault (Studio
E.G.BP).

Past president Roland Guillotel
(Guillaume Tell Studios) and past VP
Claude Sahakian (Studio Plus XXX)
declined to serve new terms, citing
pressing obligations to their respective
facilities. However, both said they
would remain members of the associa-
tion and pledged to continue support-
ing it.

Among the ASF board’s resolutions
were to try to mediate the country’s
ongoing royalty dispute between the

phonographic association and the
rights collection society. The ASF also
vowed to help its studio members
expand into multimedia and compete
in the international market; attempt to
forge closer links with the trade
groups of the film and TV industries;
contribute to the training of future
audio professionals; publish the “Guide
To Recording In France”; and enhance
the existing French Minitel, an early
type of online system.

Newly appointed president Rizet
told attendees, “Regroup with other
international trade organizations. Con-
sider a connection to the Internet.
Succeed in signing worldwide agree-
ments. Be able to provide statistics
from our recording industry. Welcome
small, midrange, and top studios, but
also post-production studios, to join us
at the ASF. These are just a few of our
objectives that we wish to achieve.”

GUILLAUME J. SCHOUKER

Rubin Sings. RCA Novus recording artist Vanessa Rubin has been working
on her upcoming album, “Vanessa Rubin Sings,” at Signet Sound in Hollywood,
Calif. Shown at the sessions, from left, are co-producer Miles Goodman, Rubin,
and co-producer Oscar Castro-Nieves.

newsline...

SONY UNLEASHES DIGITAL BOARD: Sony Broadcast & Professional
Europe unveiled its long-awaited OXF-R3 digital console, a high-end, fully
automated recording and mixing board aimed at music and TV/film sound-
track production facilities, in London Sept. 9. The unit, known as the
Oxford console, has 48 channel faders, 16 group faders, and two sets of
assignable controls for the number and type of processing channels. It is
capable of working in up to 8-bus digital surround and is built to handle
expansion beyond 100 channels, according to Sony. Furthermore, the OXF-
R3 is compatible with AES/EBU, SDIF-2, and MADI formats and has a
powerful interface to Sony’s DASH machines. It also has analog inputs
and outputs. The unit is scheduled to have its first U.S. showing at the
upcoming Audio Engineering Society Convention in New York.

PRO PEOPLE ON THE MOVE: Bill Robinson is named national sales
and marketing manager for the DOD/Digitech division of Harman Musie
Technology. He was previously managing director for SoundTech Profes-
sional Audio . . . TimeLine Inc. makes the following appointments: Peter
Swientek, regional manager for Asia/Pacific and manager of radio mar-
kets; Michael MacDonald, director of product marketing; and Cynthia F.
Jones, marketing communications manager. They were, respectively, a
veteran of the pro audio and video industries; marketing manager at Yama-
ha Corp. North America; and a veteran of the communications industry.
TimeLine is also bolstering its North American sales team with four new
appointments: Michael Donahue, Mediasound national manager; Alan
Hardiman, regional manager, Eastern North America; Ray Niznik, West-
ern regional sales manager; and Theodor Price, sales program manager.
They were, respectively, managing director of Amsterdam-based Elec-
trogig, director of sales for Synclavier Co., VP of Siemens Audio Inc., and
national marketing manager at Mail Boxes Inc.

SOUTH BEACH SPARS WITH THE BEST: South Beach Studios, the
Miami facility owned by Island Records chairman Chris Blackwell, has
joined the Society of Professional Audio Recording Services, according
to a SPARS statement. The studio has recently been active with numer-
ous high-profile projects, including sessions by R. Kelly (Jive), David
Bowie (BMG/Virgin), Willie Chirino (RMM/Sony), and Tracy Bonham
(Island). South Beach president Joe Galdo says, “These artists come to
our studio because we give musicians what they want, and we offer them
a creative environment that has energy, professionalism, and is lots of
fun.”

BRIEF LY: Lexicon, Studer, and Studer Editech have opened a New York
office, according to a statement from the company ... The Dallas-based
Russ Berger Design Group has won the Texas Society of Architects’ award
for excellence in interior architecture for its work on Whitney Houston’s
private recording studio (Billboard, Aug. 12). The acoustical/architectur-
al consulting firm will be featured in the November/December issue of
Texas Architect.
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PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING SEPTEMBER 23, 1995) i
CATEGORY | HOT 100 R&B COUNTRY ALBUM ROCK CLUB PLAY |
TITLE GANGSTA'S YOU ARE NOT I LIKE IT, TOMORROW EVERYBODY BE
Artist/ PARADISE ALONE 1 LOVE IT Silverchair/ SOMEBODY
Producer Coolio Feat. L.V/ | Michael Jacksor/ | Tim McGraw/ K. “Caveman” Ruffneck Feat. Yavahn/
(Label) D. Rasheed R. Kelly J. Stroud Shirley g-i- '}éc?(.afdsm
{MCA) M. Jackson B. Gallimore (Epic) S Wirllsc‘Jrrlls
(Epic) {Curb) (MAW)
RECORDING ECHO SOUND CHICAGO RECORD- | LOUD FESTIVAL STARDUST
STUDIO(S) {Los Angeles) ING COMPANY (Nashvitle) (Sydney, AUSTRALIA)| {Montclair, NJ)
Engineer(s) Bob Morse (Chicago, IL) Julian King Kevin Shirley Saheer Wilson
Bruce Swedien
Peter Mokran
| RECORDING Trident Vector Neve VR 72 SSL 4000E Neve 8058 Trident Series 24
I CONSOLE(S) with Flying Faders
i MULTITRACK/ | Studer A827 Studer A827 Otari DTR-900 MCi 24 Saturn 624
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From the newest acts to the hottest venues, promoters, suppliers
and equipment manufacturers, Billboard’s 1996 International
Talent & Touring Directory is the only worldwide directory
to the entertainment industry. Finally, everything you need to
book talent, promote tours, and take care of business is in one
single, easy-to-use reference source!

You get over 16,000 listings in the U.S. and 22 countries world-
wide! ¢/Agents & Managers +/Sound & Lighting Services
v'Venues v/Clubs v/Hotels v/Instrument Rentals ¢Staging &
Special Effects o/Security Services «/Charter Transportation
v’Merchandisers

Save time, save worry and make money —

order the 1996 International Talent & Touring
Directory today!

Order multiple copies for your entire staff!
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[ YES! Pplease send me Billboard’s 1996 International Talent & Touring Directory.
| am enclosing $95 per copy plus $5 shipping and handling ($12 for international
orders.) NY, NJ, CA, TN, MA, IL, PA & DC piease add applicable saies tax.

# of copies
Charge $
Card #
Signature (required)
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Name
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to my: [J American Express [] MasterCard: [] Visa
Exp. Date

Company
Address
City, State. Zip
Piease note: Orders are payable in U.S. funds drawn on a U.S. bank only. All sales are final.
Mail coupon to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701.
For fastest service call 1-800-223-7524 or 1-800-344-7119.

In NY call (212) 536-5174. In NJ call (908) 3563-4156.
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WHILE IT TAKES APPROXIMATELY

4L MILLION YEARS FOR A LUMP OF COAL

TO TURN INTO A DIAMOND,

STUDIO CONSOLE TECHNOLOGY WILL
EXPERIENCE A SIMILAR METAMORPHOSIS
DURING 4 DAYS IN OCTOBER.

Check out Booth 144 at the AES Show for a first look at our revolutionary new digital console. SONY
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SYDNEY—The Sydney-based Edels
Music Stores chain has been forced into
receivership, after lead financier the
National Australia Bank moved in to
appoint accounting firm Deloitte Touche
Tomatsu as receivers.

Neither the bank nor Edels manage-
ment will comment on what caused the
move. The firm’s PR executive, Cecilia
Haddad, says that the members of senior
management were in discussion with
financiers to fix the problem. “It is slow-
ly but surely moving forward,” she says.
“Management are trying to do every-
thing they can to ensure [the receiver-
ship] is only temporary.”

Edels Chain In Receivership
Retailer Says Move Is Only Temporary

Sources at Deloitte suggest that the
block sale of the company is under review.
The Australian retail market has been
soft for the last few years, with at least
one other major music retail chain said
to be in trouble. But last summer, Edels
made a $50 million takeover bid for the
beleaguered Brashs chain (later pur-
chased by Singapore-based developer
Ong Beng Seng) and launched an $11.4
million expansion over three years to
expand from six stores in Sydney to 36
along the East Coast. However, so far,
only two new outlets have been estab-

lished, both in Sydney.
CHRISTIE ELIEZER

Juarez Exits P’Gram lberica

Moves To Grupo Prisa; Bestard Upped

MADRID—Ele Juarez is to leave
his post as president/CEO of Poly-
Gram Iberica in Madrid after
boosting the company’s fortunes
in the video and cinema sectors,
he announced Sept. 18. Juarez is

Warner Succeeds With
Midprice In Singapore

SINGAPORE—Trying to solve
a slump in Singapore’s retail
market, Warner Musie experi-
mented with the city-state’s
first full-scale, midprice cam-
paign and has been over-
whelmed by the results.

The project started in
August, and within four weeks
Warner recorded a 300% jump
in sales. Marketing manager
Kathleen Tan offered 100
titles, each with a sticker price
of $11, and shipped 30,000

(Continued on page 49)

to be replaced in mid-October by
Francisco Bestard, currently
PolyGram’s managing director in
Mexico.

Juarez is moving to the Spanish
media holding giant Grupo Prisa
in the newly created post of direec-
tor general of audio-visuals. Prisa
includes Canal Plus, the country’s
only pay-TV station, and Spain’s
largest radio company, Cadena
SER.

Juarez joined PolyGram in
Madrid in May 1993, and one of
his main tasks was to boost the
label’s revenues from film and
video. “I set up our video and cin-
ema arms here, and they have
increased from a 15% to a 21%
market share in two years, to go
from second to first spot in the
market,” says Juarez. “This new
job will cover all my previous
experience at 20th Century Fox
and CBS Fox in the U.S., Latin
America, and Spain.”

HOWELL LLEWELYN

U.K. Sales Conferences Set Goals

DUBLIN—The new president of EMI Records Group UK.
and Ireland, Jean-Francois Cecillon, has been talking about
the need for the company to be even more creatively driven. At
its sales conference here Sept. 10-12, he put EMI’s artists
where his mouth was.

Cecillon may even have set new standards for the partici-
pation of artists in the annual round of U.K. sales conferences.
Live performances by almost 20 acts, from Sir Cliff Richard

to Blur to classical tenor Roberto Alagna to

chanteuse Holly Cole, were woven into

product presentations during the conclave.

The 400 or so delegates heard artist after

artist play and sing, up close and personal, in a conference

room at the Burlington Hotel. The sets ranged from a cappella

to acoustic to electrie, from newcomers and industry veterans
alike.

A number of retailers present in Dublin were impressed, as
was seasoned artist manager Jim Beach. “This is so much bet-
ter than what you usually get [at sales conferences],” he said.

Most artists elected to perform new material from upcom-
ing releases. Richard, for instance, previewed his “Songs From
Heatheliff” album with “Misunderstood Man,” a single due
soon. The album, featuring Olivia Newton-John on five tracks,
will follow at the end of October. Richard’s “Songs From
Heathcliff” stage show is due to be staged in arena-size UK.
venues in Newcastle, Birmingham, and London in October
1996.

Eternal offered the second single from its imminent “Power
Of A Woman” album, titled “And I Am Blessed,” and former
Eternal member Louise Nurding presented her first solo
effort, “Light Of My Life.”

Richard, Eternal, Nurding, and Dana Dawson, among oth-
ers, sang live vocals to track, but Tasmin Archer, D’Angelo,
and Cole brought accompanying musicians to the Burlington
stage, while John Hiatt and the Finn brothers (Neil and Tim)
performed simply with guitars.

The nine-piece Kelly Family also played live; Alagna sang
arias to the guitar accompaniment of his two brothers. His
offering yielded a standing ovation from the EMI crowd; later,
the room cheered Blur’s performance of “The Universal,” its
next UK. single.

The live performances were alternated with more conven-
tional, video-driven product presentations, which nonetheless
revealed the strength of EMI’s holiday schedule. Its release
lineup includes the first of the Beatles’ two-CD anthologies,
tying in with the six-part documentary airing on the ITV net-
work; Queen’s “This Could Be Heaven” album, featuring the
last work of Freddie Mercury; and a new, TV-marketed com-
pilation series titled “That’s . . .,” featuring various genres,
which is intended to complement the million-selling “Now!”
hits line.

Sony’s ‘Heartheat’

B BY ADAM WHITE

LONDON—The U.K.’s ITV network expected 20 million
people to watch the death of Kate Rowan on Sept. 17. Sony
Music TV executive Kit Buckler hopes he can reach just
1.5% of them.

Rowan was the character, played by actress Niamh
Cusack, who fell vic-
tim to leukemia on

S M - Sunday in Yorkshire

O n y U s I C Television’s popular

soap opera series

“Heartbeat,” which

is set in the ’60s. However, she is “alive” on the front cover

of “Heartbeat: Forever Yours,” the latest and fourth Sony

compilation to tie in with the ITV weekly show. About

90,000 copies of the 40-track set were shipped to U.K.
retailers Sept. 18.

“This project sums up what I want to achieve with Sony
Musie TV,” says Buckler, the division’s director of concept
marketing. “I call it the IBM philosophy: the best ideas, the
strongest branding, and fantastic musie.” His sales target
for “Heartbeat: Forever Yours” is 300,000 units.

That is not all Buckler is striving to achieve. His depart-
ment is charged with improving Sony Musie’s share of the
U.K. compilations business, in which, company executives
concede, it has been outperformed by such competitors as
PolyGram, Telstar, Global, and Virgin.

This is a dynamie, growing market sector. The number
of releases has doubled since 1990, and T'V-advertised com-
pilations (which have their own chart, separate from the
artist chart produced by Chart Information Network) were
estimated to have taken as much as 40% of the total UK.
album market in August.

It is also an increasingly competitive field: PolyGram has
a slew of new titles coming for the Christmas season, while
Global TV has 10 new releases planned. EMI, which says
it has sold 4.3 million copies of the “Now!” line in the past
12 months, has a new (32nd) volume in the series out in
November, and is debuting the “That’s ...” multigenre
series in October. It is also tying in with tabloid newspa-
per The Sun to promote “The Greatest Party Album Under
The Sun” on television.

Such growth and activity was acknowledged by Sony
Musie U.K. chairman/CEO Paul Burger during the com-
pany’s sales conference in Brighton, England, Sept. 16-18.
“After reversing our policy in the ever-growing compila-
tions market,” he told delegates, “we have this year enjoyed
two No. 1 albums with ‘Top Of The Pops’ and ‘The Best Of
Heartbeat.” ”

(Continued on page 49)
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International

Sony Europe’s Strategy Session

Managing directors of Sony Music Europe companies convened in
England recently for a three-day session to review A&R initiatives and
business strategy. The meeting, at Tylney Hall in Hampshire, was also
attended by other European executives and the senior management of
Sony Music International. Artist performances were by Gary Kemp, K’s
Choice, Massimo Di Cataldo, and Alison Moyet.

performs a showcase set at Tylney Hall. Pictured, from left, are Sony Music
Entertainment UK. chairman/CEO Paul Burger; Sony Music International
chairman Mel llberman; Sony Music International president Bob Bowlin; Moyet;
Sony Music Entertainment senior VP Peter Asher; Columbia Records U.K.
managing director Kip Krones; Moyet’'s manager, Debbie Rawlings; Sony Music
Entertainment Europe’s Paul Russell; and Sony Music Entertainment Europe
senior VP/GSA Jochen Leuschner.

Italy’s Franco Cabrini, left, and GSA’s Jochen Leuschner, second from left, enjoy
an informal moment with Sony Music Entertainment Sweden managing director
Sten af Klinteberg and Sony Music Entertainment Europe VP/European
repertoire division Guy Brulez, right.

K’s Choice playad a set at Tylney Hall, prior to the September release in Europe
of its new album, “Paradise In May.” Pictured, from left, are the band's manager,
Christophe Turcksin; A&R consultant Annie Roseberry; Sarah Bettens of K's
Choice; Sony Music Entertainment Belgium managing director Patrick Decam;
and Gert Bettens of K's Choice.

Comparing notes are, from left,
managing directors of Sony Music
Entertainment companies in Greece,
Denmark, and the Czech Repubilic:
Dimitris Yarmenitis, Jan Degner, and
Suzanne Smetana, respectively.

foe

/’--I

Mel llnerman, left, congratulates Italian
artist Massimo Di Cataldo, center,
after his showcase set. Pictured, at
right, 1s Sony Music Entertainment
Italy president/managing director
Franco Cabrini.

Enjoying a drink together, from left,
are Sony Music Entertainment Spain
president Claudio Conde and Sony
Music International executive VP Tom
Tyrrel.

- el X L
¥ i ) &
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Taking the long view are Sony A&R executives from around Europe, pictured
with, in the front row, from left, Peter Asher, Sony S2 U.K. managing director
Muff Winwood, Paul Russell, and GSA’s Jochen Leuschner.

Sony Music Entertainment Europe VP of business affairs Sylvia Coleman takes a
break from business to relax with, from left, the managing directors of Sony
affiliates in Norway, Ireland, and Turkey: Rune Hagberg, John Sheehan, and
Melih Ayracman, respectively.

W .

Britain’s Gary Kemp, tormer lead singer of Spandau Ballet, takes center stage
prior to playing a showcase set at the Sony conclave. Pictured, from left, are
Sony Music Entertainment Europe’s Paul Russell; Sony Music Entertainment
U.K. VP/international Brian Yates; Kemp’s manager, Steve Dagger; Kemp; Bob
Bowlin; Paul Burger; and Columbia Records U.K. A&R director Mick Clark.
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Labels Revitalize Hong Kong Scene

l BY MIKE LEVIN

HONG KONG—Two new labels are
starting to breathe life back into
Hong Kong’s dormant domestic
music industry with a unique
approach to Chinese repertoire.

Both have assembled rosters that
many feel can compete with the
major international labels, and each
has already sent one artist to the
top of the local charts during the
past two months.

This success, though, has come as
no surprise. The newcomers—one
an indie and the other under the
huge PolyGram umbrelila—are
being steered by two of Hong
Kong’s most experienced industry
executives.

Landow Lee started Musiec
Impact two years ago, but gained
instant ecredibility in July by
snatching local icon Andy Lau from
Warner Music (not such a big shock
when one considers that Lee has
been Lau’s manager for five years).

Another former Warner employ-
ee figures in Go East. Paco Wong
was Warner’s Hong Kong managing
director for 14 years before accept-
ing PolyGram Far East president
Norman Cheng’s offer to start a
new record company in March.

In true local entrepreneurial
style, both companies are taking
the best of the local scene and
adding value with new twists. They
have steered away from traditional
pop-idol development and produe-
tion, preferring to cover a much

broader spectrum of activities and
win back the disenchanted young
consumer.

Music Impact is combining A&R
functions with management, film

PolyGram

production, and a strong China
focus.

“Without looking at the bigger
picture of music as a form of enter-
tainment, we couldn’t compete,”
says Lee. “Basically, we are willing
to try anything.”

The label’s roster of 18 artists
has a strong Cantonese emphasis,
though Lee says aimost all of them
will eventually record in Mandarin.
Lau’s first Mandarin release for the
label, “Real Forever,” hit No. 1 in
both Hong Kong and Taiwan. Lau’s
unsurpassed popularity as an actor
will also boost Impact’s plans.

Go East is being even more
adventurous, with four labels,
including one dedicated to alterna-
tive repertoire—a sharp break
from PolyGram’s near-absolute pop
orientation in Chinese markets.

“Our goal is to sell records, what-
ever the type of music,” says Wong.
“I don’t think anyone is limiting
themselves to only one style any-
more.”

The Go East imprint will focus on
Cantonese and Mandarin pop and
has had an early success with the

SONY’S HEARTBEAT

(Continued from page 47)

Moreover, Sony has cut a new joint-
venture deal with BMG for a compila-
tion entitled “This Year’s Love Is For-
ever,” due before Christmas. It will
feature material from both companies’
labels, including hits by Take That,
Celine Dion, Robson & Jerome, Tina
Arena, TLC, Des’ree, and Annie
Lennox, as well as tracks from EMI
and PolyGram, among others.

“This Year’s Love” is one of six Sony
Music TV projects lined up for the hol-
iday season, but for the next few
weeks, Buckler and his team will be
watching the progress of “Heartbeat:
Forever Yours.” He says the first and
third TV-backed compilations of '60s
oldies sold 250,000 and 150,000 copies,
respectively; the second (which was
not promoted on TV) sold 50,000 units.

“This is the first time we've released
an album on top of the series,” Buck-
ler said in Brighton, “and there are
another ten episodes [of the soap] to
run before Christmas.” Aside from the
TV expenditure, the compilation
should benefit from concurrent pro-
motion by VCI and Reed Publishing
for their respective “Heartbeat” home
video and book releases.

“Heartbeat: Forever Yours”
includes vintage hits by the Troggs,
the Righteous Brothers, Cliff Richard,
Brian Hyland, the Four Tops, Dusty
Springfield, Peter & Gordon, Roy
Orbison, and Marvin Gaye. “Our mar-
keting campaign is refined from the
experience of selling nearly half a mil-
lion ‘Heartbeat’ albums before,” said

Buckler, who has been in charge of
Sony Music TV for seven months.
“We're still finding our feet in this
market,” Buckler says. He expects the
division to make “significant progress
next year, particularly if we can estab-
lish a strong brand with the ‘Top Of

The Pops’ series.”

That exploits the identity of
Britain’s most popular music TV show,

a chart countdown aired weekly on
BBC1. The second “Top Of The Pops”

volume is due in November.

Another key Sony Music TV release
in October is the 16-track “Music
From The Movies Vol. 1,” including
hits by Elton John, Seal, Phil Collins,
Annie Lennox, David Bowie, Harry
Connick Jr., and the Bee Gees. Among
the marketing ploys is a 60-second
movie commerecial in theaters screen-
ing the new Hugh Grant film “Nine
Months.”

More unusual is “Odd Man Out,” a
compilation featuring such young U.K.
bands as Oasis, Ned’s Atomic Dustbin,
Reef, and Leftfield.

It is themed to snowboarding, and
aside from the TV spend, Sony will
advertise the 18-track set on London
alternative rock station XFM during
its one-month Restricted Service
Licence run in October.

This is a stretch from the type of
audience that watches “Heartbeat,”
but a measure of the ground Sony
Music TV is striving to cover by tap-
ping into Britain’s booming compila-
tions business.

Cantonese debut of Kelly Chan’s
“Whatever Will Be, Will Be,” which
shot to Hong Kong’s No. 1 spot in its
second week. Go East has four
other artists under contract.

The Musician label has already
signed five alternative bands and
will arrange the reunion of Hong
Kong top ’80s duo Tat Ming Pair in
October.

The Red Star label is dedicated
to singers and bands from Beijing
and has a roster of eight, including
the all-girl Cobra. The Kitty
imprint will focus on Japanese-lan-
guage repertoire, although it has
yet to sign any acts.

WARNER SUCCEEDS WITH MIDPRICE IN SINGAPORE

(Continued from page 47)

units, including releases by the
Doors, Tracy Chapman, the
Eagles, James Taylor, and Lobo.
Each CD contained inlay sheets
offering information on the titles
available, and order forms were sup-
plied at checkout counters. Warner
spent about $21,000 on television
advertising for the campaign.
“August has traditionally been a
quiet month for the industry, and

U.S. and Japan.

newsline...

EMI BELGIUM has acquired a majority stake in indie dance label Antler Sub-
way. EMI says the label will continue to be run autonomously by founders
Maurice Engelen and Roland Beelen and will serve as an outlet for all of EMI
Belgium’s dance repertoire. Antler Subway is already home to Digital
Orgasm, Praga Kahn, Lord Of Acid, and Jade 4U; its releases will now be
licensed by EMI and available via EMI affiliates worldwide, except in the

WARNER MUSIC Europe is to market and distribute product from U.S.-based
label Sub Pop Records in continental Europe under a new agreement between
the companies. Sub Pop will continue to operate independently in the UK.

EMI INTERNATIONAL has appointed Irving Schiosberg managing director of
EMI South Africa. He joins the company from RPM Records, part of the
CNA Gallo Group, where he has been managing director for ten years. RPM
represented Virgin’s interests in South Africa from 1983 to 1990.

since midprice has previously only
been in limited stores, we felt that we
should attempt an
across-the-board
campaign,” says Tan.
“At first retailers
were resistant
because it has been
difficult in the past to
enforce price control,” she adds. “But
because we price-stickered each CD

and informed consumers through TV,
it made retailers confident that the
campaign would work.”

Retailers were also pleased with
the results. “Our back-catalog sales
improved by 10% to 15% as a result
of the campaign,” says Tower
Records’ manager, Kelly Chew.
“WEA was efficient in stock avail-
ability and clever in knowing just
what titles to feature.”

Malaysia’s Baizura Splits With Sony

l BY ALEXANDRA NUVICH

KUALA LUMPUR, Malaysia—
The music industry here wit-
nessed its first high-profile
divorce when R&B singer Ning
Baizura cut her ties with the local
Sony affiliate.

A low court ruled in May that
the contract was invalid because
19-year-old Baizura had signed as
a 16-year-old minor.

The dispute has only recently
been concluded, though, with the
end of an associated argument
over what songs she may perform
on stage.

In the court case over Baizura's
contract, Sony argued that the
singer had signed in good faith,
with her parents as witnesses, and
that the label had made money for
her from two 1993 albums. The
releases sold a combined 130,000
units and earned revenues from
product tie-ins with Sony hard-
ware and a cellular phone service.

But a source close to Baizura
says the artist felt that “things
weren’t right with Sony in terms
of artistic input and promotion.”

She has since signed a world-

Looking for a Back Issue of
BILLBOARD?

To purchase, call
800-745-8922

or
(Outside U.S.) 614-382-3322

wide recording contract with
BMG, and the company plans to
release a new album in Malaysia,
Singapore, and Indonesia before
the end of the year and a second
one internationally in mid-1996.
The court ruling threw up
another issue for Malaysian
artists. In its wake, Sony applied

for an injunction to stop Baizura
from performing the material she
had recorded under contract.
However, both sides have now
“amicably settled the dispute,”
say the singer’s lawyers, Tang
and Yoges, allowing Baizura to
perform all her songs in publiec.

Lyttieton Voted Off Board
Of Performing Right Society

LONDON—Trevor Lyttleton, pub-
lishing director and activist, lost his
battle to retain his place on the
board of U.K. author’s rights body
the Performing Right Society at its
annual general meeting Sept. 14.

An unprecedented resolution for
his dismissal had been moved by
Pete Waterman, head of the PWL
group and its All Boys Musie pub-
lishing arm and a former PRS
board member, who resigned prior
to the organization’s extraordinary
general meeting in May following a
row with Lyttleton.

Waterman accused Lyttleton of
asking an excessive number of ques-
tions about the operation of the soci-
ety, “hijacking it,” and adding to
administration costs as PRS staff
sought to provide answers. PRS has
estimated these costs at 100,000
pounds (approximately $154,000)
for the period from November 1993
to August this year.

Lyttleton defended himself at the
Sept. 14 meeting by referring to the
record vote that had elected him to
the PRS board in the wake of the

costly PROMS system episode. The
PROMS computer was intended to
revolutionize the society’s mam-
moth data-processing needs but was
abandoned in 1993, by which time it
was apparent that the design was
unsuitable for PRS (Billboard, Sept.
16).

Lyttleton described the vote as a
mandate for him to ask “hard ques-
tions,” but at the end of a sometimes
acrimonious debate, he was voted
off the board by 5,536 votes to 3,270.

In a statement issued later, Lyttle-
ton said, “I am proud to have stood
firm, in a just cause, to my election
commitment to PRS members to
ensure transparency and accountabil-
ity at PRS. In the face of the unequal
struggle, against the combined forces
of 22 council members [and] their and
PRS’ vast forces and resources, I con-
sider obtaining the support, in just
three weeks, of some 40% of PRS’ vot-
ing membership to be a highly
respectable outcome.”

He concluded, “The questions will
not go away.”

NIGEL HUNTER
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HITS OF THE

WORLD

© 1993 BiIboGKd / 8P Communicanons e M
JAPAN (vempa publications Inc.) 9/25/95 CANADA (The Record) 9/4/95 GERMANY (compiled by Medra Control) 9/19/95 FRANCE (SNEPAFOPTite-Live) 9/16/95
THIS | LAST THIS | LAST THIS | LAST THiS [ LAST
WEEK |WEEK| SINGLES week |weex | SINGLES WEEK |WEEK | SINGLES weeK |week| SINGLES
1 1 | HELLO, AGAIN MY LITTLE LOVER Tov's FACTORY 1 1 | MACARENA LOS DEL MAR quaLiTy 1 | 2 | I WANNABEA HIPPY TECHNOHEAD INTERCORD 1 | 2 | SCATMAN'S WORLD SCATMAN JOHN 8MG
2 | 2 | LOVE LOVE LOVE DREAMS COME TRUE Epic 2 | 2 | TOTAL ECLIPSE OF... NICKI FRENCH crimioue 2 | 1 | BOOM, BOOM, BOOM OUTHERE BROTHERS 7vx 2 | 1 | YEHA NOHA INDIENS SACRED SPIRIT VIRGIN
3 | 3 | SEESAW GAME MR.CHILDREN TOY'S FACTORY 3 | 3 | YOU'REALL I NEED.. METHOD MAN periawsony | 3 | 16 | SIEIST WEG FANTASTISCHEN VIER sony 3 | 3 | POURQUETU.. CELINE DION coumsia
4 | 4 | DONNAIIKOTO SMAP victoR 4 | 4 | LICKIT ROULA sos 4 | 3 | AGIRLLIKE YOU EDWYN COLLINS ViRGIN 4 | 4 | SHYGUY DIANA KING COLUMBIA
5 | 5 | FEEL LIKE DANCE GLOBE AvEx TRax 5 | 6 | SCREAM MICHAEL JACKSON EPIC/SONY 5 | 7 | WATERFALLS TLC ARoLA 5 | 8 | HAVE YOU EVER REALLY... B. ADAMS POLYDOR
6 | 7 | TOTSUZEN FIELD OF VIEW zan 6 | 5 | THINKOF YOU WHIGFIELD FUTURETELQUALITY 6 | 5 | EINSONGNAMENS SCHUNDER ARZTE 6 | 7 | MELODY TEMPO HARMONY BERNARD
7 | & | SORAWO MINAYO SHARANQ BmG vicTOR 7 | 7 | ONEMORE CHANCE NOTORIOUS B.I.G. ARISTABMG METRONOME LAVILLIERS & JIMMY CLIFF BARCLAY
8 8 SAYONARA HA IMAMO KONOMUNE NI IMASU 8 8 SHY GUY DIANA KING COLUMBIA/SONY 7 11 YOU ARE NOT ALONE MICHAEL JACKSON EpiC 7 6 YOU ARE NOT ALONE MICHAEL JACKSON Epic
ZARD B-GRAM 9 9 THIS IS HOW WE DO IT MONTELL JORDAN pmp 8 4 SCATMAN'S WORLD SCATMAN JOHN rca 8 9 GENERATION OF LOVE MASTERBOY BaRCLAY
9 | 9 | KOINO WANA SHIKAKENASAYO FUNK THE 10 | 10 | HUMAN NATURE MADONNA MAVERICKMWEA 9 | 6 | ALICE(WHO THE X IS ALICE?) GOMPIE arioLa 9 | 5 | SIMPLEET FUNKY ALLIANCE ETHNIK DELABEL
PEANUTS epic 11 11 HAVE YOU EVER REALLY... B. ADAMS A&M/PGD 10 9 ENDLESS SUMMER SCOOTER £DEL 10 | 10 ODE TO MY FAMILY CRANBERRIES istanp
10 | 10 | ANATA DAKEWO SOUTHERN ALL STARS vicToR 12 | 12 | YOUR LOVING ARMS BILLIE RAY MARTIN warner | 11 | 8 | WISH YOU WERE HERE REDNEX zvx 11 | 12 | SCATMAN SCATMAN JOHN BMG
ALBUMS BROS /WEA 12 | 10 | SHUT UP (AND SLEEP WITH ME) SIN WITH 12 | 11 | '74-'75 CONNELLS emi
1 2 SCATMAN JOHN SCATMAN'S WORLD BMG vICTOR 13 | 13 | HOLD ME, THRILL ME... U2 ATLANTIC/WEA SEBASTIAN ARiOLA 13 |NEW| LA VOIE DU MELLOW MELLOWMAN EASTWEST
2 5 TOSHINOBU KUBOTA SUN SHINE, MOONLIGHT 14 | 14 | THIS AIN'T A LOVE SONG BON JOVI MERCURY/PGD 13 | 12 | HAVE YOU EVER REALLY... B. ADAMS aam 14 | 14 | PUSH THE FEELING ON NIGHTCRAWLERS
SONY 15 15 PIPE DREAMZ YAKQO BOZ auauty 14 14 EXPERIENCE RMB URBAN MOTOR BARCLAY
3 1 LENNY KRAVITZ CIRCUS TOSHIBA emi 16 16 SQUARE DANCE SONG BKS & ASHLEY MACISAAC 15 | NEW| STARS CHARLY LOWNOISE & MENTAL THEQ 15 13 NO NO NO (NO LIMIT) LES SCHTROUMPFS f1D
4 | 3 | ANNRI OPUS 21 FoRLIFE A&M URBAN MOTOR 16 | 20 | SURRENDER YOUR LOVE NIGHTCRAWLERS BmG
5 | 4 | RYOUKO SHINOHARA LADY GENERATION epic 17 | 17 | SOMEDAY I'LL BE... BON JOVI MERCURY/PGD 16 | 18 | KISS FROM A ROSE SEAL wea 17 | 15 | THIS AIN'T A LOVE SONG BON JOVI MERCURY
6 | 6 | RITCHIE BLACKMORE'S RAINBOW STRANGERIN | 18 | 18 | ANOTHER DAY WHIGFIELD FUTURETELQUALITY 17 |NEW| BOOMBASTIC SHAGGY viRGIN 18 | NEW | SHIMMY SHAKE 740 BOYS HAPPY MUSC
US ALL BMG VICTOR 19 |NEW| GANGSTA’S PARADISE COOLIO FEATURING L.V, 18 | 13 | SHY GUY DIANA KING coLuMBIA 19 | 18 | NE M'OUBLIE PAS JOHNNY HALLYDAY MERCURY
7 7 DIANA KING TOUGHER THAN LOVE sony MCAUNI 19 | NEW | EINE INSEL MIT ZWEI BERGEN DOLLS UNITED 20 | NEW| FRUIT DE LA PASSION FRANCKY VINCENT ARCADE
8 |[NEW| MIKI IMAI LOVE OF MY LIFE for ure 20 | 20 | DON'T TAKE IT PERSONAL MONICA ARISTA/BMG EWR ALBUMS
9 |NEW| SOUNDTRACK AISHITEIRUTO ITTEKURE epc ALBUMS 20N [REoN ENEVERIEDRCETRIERENLISuCE 1 | 1 | CELINEDION D'EUX coumsia
10 | 9 | MAKIOHGURO LA.LA.LA. BGRaM 1 | 2 | SOUNDTRACK DANGEROUS MINDS ATLANTICWEA Ol l:bgliIgESNTEUERLAND 2 | 2 | CRANBERRIES NO NEED TO ARGUE isianp
— 2 | 1 | HOOTIE & THE BLOWFISH CRACKED REAR VIEW INTERCORD 3 | 6 | REDHOT CHILI PEPPERS ONE HOT MINUTE
NETHERLANDS tsticnting Mega Top 50) 9/16/95 ATLANTICAWEA 2 |NEW| FANTASTISCHEN VIER LAUSCHGIFT sonv WARNER BROS
THIS | LAST 3 3 LIVE THROWING COPPER mcauNI 3 |NEW| RED HOT CHILI PEPPERS ONE HOT MINUTE wea 4 4 MICHAEL JACKSON HISTORY: PAST, PRESENT
WEEK |WEEK| SINGLES 4 | 4 | ALANIS MORISSETTE JAGGED LITTLE PILL 4 | 4 | TLC CRAZYSEXYCOOL aRoLA AND FUTURE—BOOK 1 pic
1 1 | HET IS EEN NACHT GUUS MEEUWIS & VAGANT MAVERICK/WEA 5 | 3 | KELLY FAMILY OVER THE HUMP KEL LIFE 5 | 5 | JOHNNY HALLYDAY LA LORADA MERCURY
ARCADE 5 | 5 | TLC CRAZYSEXYCOOL LAFACE/BMG 6 | 2 | DIE SCHLUMPFE TEKKNO IST COOL VOL. 1 Emi 6 | 3 | INDIENS SACRED SPIRIT CHANTS ET DANSES
2 4 STARS CHARLY LOWNOISE & MENTAL THEO 6 6 CRANBERRIES NO NEED TO ARGUE ISLAND/PGD 7 8 EDWYN COLLINS GORGEQUS GEOQORGE vIRGIN DES INDIENS D'AMERIQUE vIRGIN
FoLmoR 7 | 7 | SEAL SEALINl zmv 8 | 5 | BONJOVI THESE DAYS wercury 7 | 17 | LENNY KRAVITZ CIRCUS virein
3 [NEW| YOU'VEGOT A FRIEND RENE FROGER & FRIENDS 8 | 15 | SOULASYLUM LET YOUR DIM... COLUMBIA'SONY 9 6 | GREEN DAY DOOKIE REPRISE 8 7 MANO SOLO LES ANNEES SOMBRES EASTWEST
0OPG
9 | 16 | VARIOUS ARTISTS CLUB EURO 2 ARIOLABMG 10 | 7 | LABOUCHE SWEET DREAMS aRioLA 9 | 13 | BERNARD LAVILLIERS CHAMPS DU POSSIBLE
4 | NEW| RAINBOW IN THE SKY D) PAUL ELSTAK MIDTOWN | 19 | o | COLLECTIVE SOUL COLLECTIVE SOUL ATLANTIC/ 11 | 9 | ROLLING STONES VOODOO LOUNGE wiRGin BARCLAY
5 | 2 | PASSIE CLOUSEAU emi WEA 12 | 10 | MARLA GLEN THIS IS MARLA GLEN ARIOLA 10 | 12 | FREDERICKS GOLDMAN JONES DU NEW
6 NEW | HET BUSIE KOMTZ0O HOLLENBOER BUNNYMUSIC 11 8 SOUNDTRACK BATMAN FOREVER ATLANTIC/WEA 13 |NEW| LENNY KRAVITZ CIRCUS wiRGiN MORNING AU ZENITH coLumBia
7 5 WATERFALLS TLC BMG 12 12 SHANIA TWAIN THE WOMAN IN ME MERCURY/PGD 14 11 MICHAEL JACKSON HISTORY: PAST, PRESENT 11 8 FRANCIS CABREL SAMEDI SOIR SUR... coLumsia
8 3 KISS FROM A ROSE SEAL waRNER 13 11 MICHAEL JACKSON HISTORY: PAST, PRESENT AND FUTURE—BOOK 1 EpiC 12 14 MAXIME LE FORESTIER PASSER MA ROUTE
9 | 6 | YOUARE NOT ALONE MICHAEL JACKSON sony AND FUTURE-BOOK 1  epicisony POLYDOR
15 | 13 | OFFSPRING SMASH EpmapH
10 | 7 | JE HOEFT NIET NAAR HUIS VANNACHT MARCO 14 | 13 | VARIOUS ARTISTS TOWER OF SONGPOST aamGD | 16 | 17 | DIE DOOFEN LIEDER, DIE DIE WELT NICHT 13 | 9 | LESSCHTROUMPFS LA SCHTROUMPF PARTY
BORSATO POLYDOR 15 | 10 | BON JOVI THESE DAYS MERCURVPGD BRACHT ARIOLA (yo!ly ro
ALBUMS 16 |NEW| SILVERCHAIR FROGSTOMP EPIC/SONY 17 | 12 | SCATMAN JOHN SCATMAN'S WORLD rca 14 | NEW| BLUR THE GREAT ESCAPE emi
1 | 1 | CLOUSEAU OKER tmi 17 | 17 | ANNIE LENNOX MEDUSA ReaBMG 18 | 15 | SELIG HIER sonv 15 | 16 | PINKFLOYD PULSE em
2 | 3 | RENEFROGER LIVE IN CONCERT bino 18 [NEW| COLIN JAMES BAD HABITS wea 19 | 16 | CAUGHT IN THE ACT CAUGHT IN THE ACT OF SO | SV LTI AT R BN N O RIS
3 | 2 | BERT HEERINK STORM NA DE STILTE cnr 19 | 18 | FOO FIGHTERS FOO FIGHTERS cAPITOLCEMA LOVE zvx 17 | 18 | SCATMAN JOHN SCATMAN'S WORLD sma
4 | 6 | TLC CRAZYSEXYCOOL MG 20 | NEw| OUR LADY PEACE NAVEED Epic/sony 20 | 18 | TAKE THAT NOBODY ELSE rea 18 | 15 | NOA ACHINOAM NINI GEFFEN
5 | 4 | CELINEDION THE COLOUR OF MY LOVE sonv . 19 |NEW| SUPREME N.T.M. PARIS SOUS LES BOMBES sonv
6 | 7 | ANDRERIEU STRAUSS & CO. meRcury m m 20 | 19 | VERONIQUE SANSON SANSON, COMME ILS
7 | 8 | LIVE THROWING COPPER wmca GIMAGINENITERWER
8 | 5 | VAN DIKHOUT VAN DIK HOUT sonv : \"‘ ™ (Musica e Dischi) 9/12/95 (FIMI) 9/18/95
9 |NEW| YOUP VAN 'T HEK SPELEN MET JE LEVEN CnR m h.. ] (] ITALY
10 INEW! ROLLING STONES JUMP BACK (BEST OF) viRain © 1995, Billboard/BPI Communications (Music Week/ © CIN) ~ 9/23/95 m'& wlﬁ}( SINGLES
THIS | LAST THIS [ LasT :
AUSTRALIA (Austratian Record Industry Assn.) 9/24/95 e lWeik| SINGLES wEEK |week| ALBUMS 1 1 [ HIDEAWAY DE'LACY FuLL TivE
2 |NEW| ME AND YOU ALEXIA FEAT. DOUBLE YOU owa
THIS | LAST 1 |NEw| BOOMBASTIC SHAGGY vIRGIN 1 |NEW| BLUR THE GREAT ESCAPE FOOD/PARLOPHONE 3 | NEW| YOU ARE NOT ALONE MICHAEL JACKSON Epic
week | weex| SINGLES 2 | 1 | YOUARE NOT ALONE MICHAEL JACKSON Epic 2 |NEW| RED HOT CHILI PEPPERS ONE HOT MINUTE A A O Ei e e
1 1 | KISS FROM A ROSE SEAL WARNER BROS 3 | 2 | STAYIN' ALIVE N-TRANCE FEATURING RICARDO WARNER BROS. 5 | 2 | THE COLOUR INSIDE T1.PLCAL new muscaup
2 | NEwW| FANTASY MARIAH CAREY coLumsia DA FORCE ALL ARGUND THE WORLD 3 3 PAUL WELLER STANLEY ROAD cO! DISCS 6 5 31S FAMILY DANA DAWSdN
3 2 ALICE, WHO THE F..K IS ALICE STEPPERS FESTIVAL 4 | NEW/| FANTASY MARIAH CAREY columsia 4 6 TLC CRAZYSEXYCOOL LAFACE/ARISTA 7 3 SCATMAN'S WORLD SCAT AEM'
A\ A || i FeE 5 | 3 | PLLBETHERE FOR YOU REMBRANDTS eastwest | 5 |NEW| LENNY KRAVITZ CIRCUS viRaiv A o N ORLD SCATMAN JOHN ri
3 \TIVE JANN ARDEN 6 |NEW| RUNAWAY JANET JACKSON aam 6 | 4 | MICHAEL JACKSON HISTORY: PAST, PRESENT Wl N Ree
e ] e KNOW  ALANIS ORISSETTE 7 |NEW| LA LALAHEY HEY OUTHERE BROTHERS st/ AND FUTURE—BOOK 1 Eric S [ UL S L MR DT
H MORI
o eh e TA KN ETERNAL 7 | 1 | LEVELLERS ZEITGEIST Crina 10 | 10 | SHY GUY DIANAKING wORKCOLUMEIA
7 | 7 | YOU ARE NOT ALONE MICHAEL JACKSON epic 8 | 9 | WHO THE F**K IS ALICE? SMOKIE FEATURING 8 | 2 | CHARLATANS THE CHARLATANS BEGGARS BANQUET ALBUMS
8 5 | UNDER THE WATER MERRIL BAINBRIDGE GoTH ROY CHUBBY BROWN wag 9 | 24 | PORTISHEAD DUMMY GO!BEAT 1 | NEW|[ A vn:)mm PRENDILO TU QUESTO FRUTTO
9 5 THE SUNSHINE AFTER THE RAIN BERRI 10 7 OASIS DEFINITELY MAYBE CREATION AMARO BEeINZ
BMG
9 [NEw| STAYIN' ALIVE N-TRANGE resmva FFRREEDOM/LONDON 11 | 9 | SEAL SEAL N zrmwen 2 | 1 | 883 LADONNA, IL SOGNO E IL GRANDE INCUBO
10 | 11 | SCATMAN—REMIXES SCATMAN JOHN BvG 10 | 6 | CANITOUCH YOU... THERE? MICHAEL BOLTON 12 | 12 | CELINE DION THE COLOUR OF MY LOVE eric RTIMUSIC
11 | 10 | RIGHT TYPE OF MOOD HERBIE BMG P 13 |NEW| INSPIRATIONS PAN PIPE DREAMS PURE MUSIC 3 | 2 | ZUCCHERO SPIRITODIVINO poLyoor
AR e . 11 | 4 | COUNTRY HOUSE BLUR FOODPARLOPHONE 14 |NEW| REMBRANDTS L.p. easrwest 4 | 3 | PINODANIELE NON CALPESTARE ! FIORI NEL
13 | 9 | LETHERCRY HOOTIE & THE BLOWFISH warner | 12 | 8 | WATERFALLS TLC Laraceiaista 15 | 5 | BOYZONE SAID AND DONE poLvooR DESERTO copeaswest
il 13 | 7 | POUR QUE TU M'AIMES ENCORE (TO LOVE ME w e D i e 5 |NEW| REBERTO VECCHIONI IL CIELO CAPOVOLTO em
AGAIN) CELINE DION epic 6 | 6 | IRENE GRANDI IN VACANZA DA UNA VITA cco
" 1 UPERGRASS
i‘; NIE?N TWRAYT:?EF?\EESC?LF::O’::GCOLUMBIA 14 | 11 | HIDEAWAY DE'LACY StmNSLIDEDECONSTRUCTION 1; ii zR ANBERRf‘ES'sg?\}’ELE%CTgC/?Rgﬁ"EO’:&:; 7 | 4 | GIANLUCA GRIGNANI DESTINAZIONE PARADISO
15 |NEW| STAY WITH ME ERASURE mute MERCURY
A s e 17 | 19 | ALICE (WHO THE X IS ALICE?) GOMPIE HaBANA 20 | 15 | BON JOVI THESE DAYS wercury WARNER BROS.
CoLUMBIA : 18 | 13 | CLOSE TOYOU WHIGFIELD SYSTEMATICLONDON 21 | 11 | BLACK GRAPE TS GREAT WHEN YOU'RE 9 |NEW| LENNY KRAVITZ CIRCUS viRGIN
19 | 14 | LIGHTNING CRASHES LIVE mc 19 [NEW| CRY INDIA UMBOZA rosmivaem STRAIGHT...YEAH RAGIOACTIVE 10 | 5 | RAF MANIFESTO CGD/EASTWEST
20 |NEW| RUNAWAY JANET JACKSON agm 20 {NEW | 1 HATE YOU PRINCE wWARNER BROS. 22 | 10 | DIANA ROSS TAKE ME HIGHER Emi SPAIN (Tvearwe) 91395
ALBUMS 21 | 10 | ROLL WITH IT OASIS Ccreation 23 | 16 | MARY BLACK CIRCUS GRAPEVINE THis | LAST
1 |NEW| RED HOT CHILI PEPPERS ONE HOT MINUTE §§ i; I,EGLrRTsE J’Sﬁ.‘f’ 33 scsﬁisﬁhb‘\sﬁﬁiﬁm?x’f" 24 ) 22 | ALISON MOYET SINGLES coLumain weex (weew| SINGLES
25 |NEW | MIRAGE CLASSIC GUITAR MOODS roLvgram TV
2 [NEW :.VQ:JN;\T r:(R;Zvnz CIRCUS VIRGINEMI SLAND 26 |NEW| M PEOPLE NORTHERN SOUL rea ; Néw :;YHTE}:(ISPZ(;N;;.EA&SR%‘: e
3 1 | CELINE DION THE COLOUR OF MY LOVE Epic 24 | 12 1 ILUV U BABY ORIGINAL ORE/L RECORDINGS 27 |NEW| CLOCK IT'S TIME... MEDIAMCA 3 | 5 | ELTIBUKUN PROYECTO 1 usic
) MAX MUSI
4 | 2 | LIVE THROWING COPPER mca 25 | 20 | PARTY UP THE WORLD D:REAM mAGNETEASTWEST 28 | NEW| JIMI HENDRIX THE ULTIMATE EXPERIENCE 4 |NEW| GETITUP SENSITY WORLD PRODISC/DANI
5 3 | TINA ARENA DON'T ASK COLUMBIA e AU LIOE B R EN A HOLYGREMITY 5 2 ESTRES EX-3 GINGER MUSIC
1 - ENI MUSIH
6 | 4 | CHRISISAAK FOREVER BLUE wARNER BROS 27 | NEW) FCANT TELL YOU WHY BROWNSTONE wuueric 29 | 17 | TAKE THAT NOBODY ELSE Rca 6 | 10 | ALLRIGHT DOUBLE DIVISION CONTRASENADANI
£ b 28 16 | FEEL LOVE DONNA SUMMER MANIFESTO/MERCURY 30 36 BEAUTIFUL SOUTH CARRY ON UP THE CHARTS 7 00 DAGO
UL LET o 1ST AVENUERCA 31 |NEW| MEAT LOAF HITS OUT OF HELL epic o | o | Roeaen )
9 | 6 | BOB SEGER & THE SILVER BAND 30 |NEW! | WANT TO LIVE GRACE pEreEcTo =l e A-WA ALDUS HAZA LUCAS/GINGER
GREATEST HITS e = = ATV ErOWINE LLSIEh) BT 10 | 4 | PUSH THE.. NIGHTCRAWLERS maxmusic
10 | 8 | URGE OVERKILL EXIT THE DRAGON GEFFENMCA 1 SSLEORS OF THE WIND WILLIAMS waLY | 33 | 29 | BLUR MODERN LIFE IS RUBBISH FOOD/PARLOPHONE AR
ISNEY
11 | 11 | JEFF BUCKLEY GRACE (TOUR PACK) cotumaia 32 |NEw! DIABLO GRID pEconstRucTion 34 | 35 | FOO FIGHTERS FOO FIGHTERS rosweL 1 |NEW| EL ULTIMO DE LA FILA LA REBELION OE LOS
12 ]9 | HOOTIE & THE BLOWFISH CRACKED REARVIEW | 33 |NEW/| OOH-AH-AA (1 FEEL IT) EYC GASOLNE ALEWMCA 35 |NEW| CRANBERRIES EVERYBODY ELSEISDOINGIT,S0 | , | | | HowBRES RAMA crtwsms o
13 | 14 | REAL MCGOY ANOTHER NIGHT 34 | 27 | KiSS FROM A ROSE/N'M ALIVE SEAL zrtiwea WHY CAN'T WE? ISLAND NTON S C MIAS Rrea
R B Momss’::ng E\G GE% uB#GLE oL 35 {NEW| THE HEARTS FILTHY LESSON DAVID BOWIE rca | 36 | 25 | M PEOPLE BIZARRE FRUIT DECONSTRUCTION 3 | 2 [ JULIOIGLESIAS LA CARRETERA sony
s ;4[ LT 36 | 31 | 7475 CONNELLS Tvinonbon o | ol TS s S v 4 | 3 | JUAN LUIS GUERRA GRANDES EXITOS ARIOLA
15 | 15 | SEAL SEAL (1ST AND 2ND ALBUMS) wamnersros | 37 | 24 | LIKE LOVERS DO LLOYD COLE Fontana 38 INEW| TRICKY MAXINQUAYE 4TH+Bwa | | Luz CoMo LAFLOR PROMETIDA rsmavox
16 | nbw| M PEOPLE BIZARRE PEOPLE ams 38 {NEW| THE MORNING AFTER (FREE AT LAST) STRIKE 39 | 37 | LEFTFIELD LEFTISM HARD HANDSICOLUMBIA 6 | © | ALEJANDRO SANZ ALEJANDRO SANZ I warner
FRESH 40 | 26 | OFFSPRING SMASH epirapH
17 |NEW| ARMIK GYPSY FLAME mRa 39 INEW| CATCH A FIRE HADDAWAY Looc 7 | 5 | KETAMA DE AKI A KETAMA MERCURY
18 | 13 | SEAL SEAL waRNER BROS. 40 | 22 | FIND ME (ODYSSEY TO ANYOONA) JAM & SPOON 8 |NEW| PABLO MILANES Y VICTOR MANUEL EN BLANCO
19 [NEW| JIMIHENDRIX THE ULTIMATE EXPERIENCE FEATURING PLAVKA Epic o | s Lg]:gg% AR(I)OLA o
POLYDOR VON KARAJAN ADAGIO KARAJAN II
20 | 10 | COLD CHISEL CHISEL/YOU'RE THIRTEEN... (LIVE} DEUTSCHE GRAMMOPHON
WARNER BROS 10 7 CFIINF DION THE COLQUR OF MY I QVF sonY

Hits Of The World is compiled at Biliboard/London by Bob Macdonald. Contact 171-323-6686, fax 171-323-2314/2316.

'New’ indicates first entry or re-entry into chart shown.
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SINGLES

YOU ARE NOT ALONE MICHAEL JACKSON Epic
SCATMAN'S WORLD SCATMAN JOHN ceserG
SHY GUY DIANA KING WORK/COLUMBIA

HAVE YOU EVER REALLY LOVED A WOMAN?
BRYAN ADAMS agMm

BOOM BOOM BOOM OUTHERE BROTHERS stip/
ETERNAL/WEA

HOLD ME, THRILL ME, KISS ME, KILL ME U2
ISLAND/ATLANTIC

POUR QUE TU M'AIMES ENCORE CELINE DION
EPIC/COLUMBIA

| WANNA BE A HIPPY TECHNOHEAD MOKUM/EDEL
WISH YOU WERE HERE REDNEX Jive

SHUT UP (AND SLEEP WITH ME) SIN WITH
SEBASTIAN SING SING

ALBUMS

MICHAEL JACKSON HISTORY: PAST, PRESENT
AND FUTURE—BOOK 1 epiC

BON JOVI THESE DAYS MERCURY

GREEN DAY DOOKIE RePRISE
CRANBERRIES NO NEED TO ARGUE isLanD
PUR ABENTEUERLAND INTERCORD

CELINE DION D'EUX EpiC/COLUMBIA
SCHLUMPFE TEKKNO IST COOL VOL. 1 em
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SINGLES

YOU ARE NOT ALONE MICHAEL JACKSON SONY
WATERFALLS TLC 8mc

I'LL BE THERE FOR YOU REMBRANDTS waRNER
BROS.

WARPED RED HOT CHILI PEPPERS WARNER BROS.
| CAN LOVE YOU LIKE THAT ALL-4-ONE waRNER
BROS.

HOW DEEP IS YOUR LOVE PORTRAIT emi

| CAN'T TELL YOU WHY BROWNSTONE sony
ROCK AND ROLL IS DEAD LENNY KRAVITZ VIRGIN
SHY GUY DIANA KING sony

DON'T TAKE IT PERSONAL MONICA emG
ALBUMS

HOOTIE & THE BLOWFISH CRACKED REAR VIEW
WARNER BROS.

CELINE DION THE COLOUR OF MY LOVE sony
TLC CRAZYSEXYCOOL sma

LIVE THROWING COPPER &mG

REAL McCOY ANOTHER NIGHT ema

JANIS JOPLIN 18 ESSENTIAL SONGS sony
CRANBERRIES NO NEED TO ARGUE I1stanp
SOUL ASYLUM LET YOUR DIM LIGHT SHINE sony
MICHAEL JACKSON HISTORY: PAST, PRESENT
AND FUTURE—BOOK 1 sony

GREG JOHNSON VINE STREET STORIES £mi

BELGIUM (Promuvi 9/22/95

SWITZERLAND (Media Control Switzeriand) 9/15/95
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SINGLES

SCATMAN'S WORLD SCATMAN JOHN Rrca
SHY GUY DIANA KING WORK/COLUMBIA

| WANNA BE A HIPPY TECHNOHEAD €epeL
SHUT UP (AND SLEEP WITH ME) SIN WITH
SEBASTIAN ariOLA

POUR QUE TU M'AIMES ENCORE CELINE DION
COLUMBIA

YOU ARE NOT ALONE MICHAEL JACKSON tpic
CONQUEST OF PARADISE VANGELIS EasTwesT
HAVE YOU EVER REALLY LOVED A WOMAN?
BRYAN ADAMS asMm

HET IS EEN NACHT... (LEVENSECHT) GUUS
MEEUWIS EN VAGANT x-PLO MUSIC

NEVER FORGET TAKE THAT rca

ALBUMS

CELINE DION D'EUX coLumsia

CELINE DION THE COLOUR OF MY LOVE coLumsia
DE SMURFEN SMURFENPARTY Emi

LES INDIENS SACRED SPIRIT virGIN

WILL TURA BLOED, ZWEET EN TRANEN TOPKAPI
VANGELIS 1432—THE CONQUEST OF PARADISE
EASTWEST

MICHAEL JACKSON HISTORY: PAST, PRESENT
AND FUTURE—BOOK 1 epic

OFFSPRING SMASH epitapH

GERT & SAMSON SAMSON VOL. 5 pHiLIPS

JOE DASSIN LE MEILLEUR DE JOE DASSIN
COLUMBIA
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SINGLES

WISH YOU WERE HERE REDNEX zvx

HAVE YOU EVER REALLY LOVED A WOMAN?
BRYAN ADAMS AsMm

ALICE, WHO THE X IS ALICE? GOMPIE 8mG
BOOM BOOM BOOM OUTHERE BROTHERS
POLYDOR

| WANNA BE A HIPPY TECHNOHEAD ROADRUNNER
SCATMAN'S WORLD SCATMAN JOHN smG
SHY GUY DIANA KING sony

YOU ARE NOT ALONE MICHAEL JACKSON sONY
SHUT UP (AND SLEEP WITH ME) SIN WITH
SEBASTIAN MG

HOLD ME, THRILL ME, KILL ME, KISS ME U2
WARNER BROS.

ALBUMS

CELINE DION D'EUX epiC

SINA WEIBLICH INTERCORD

PUR ABENTEUERLAND INTERCORD

LA BOUCHE SWEET DREAMS sma

RED HOT CHILI PEPPERS ONE HOT MINUTE
WARNER BROS.

SCATMAN JOHN SCATMAN'S WORLD smG
SOUNDTRACK DON JUAN DEMARCO poLYGRAM
MICHAEL JACKSON HISTORY: PAST, PRESENT
AND FUTURE—BOOK 1 epic

BON JOVI THESE DAYS MERCURY

883 LA DONNA, IL SOGNE E IL. GRANDE INCUBO
FONIT CENTRA
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SINGLES

DET VACKRASTE CECILIA VENNERSTEN cnRr
OH, BABY ALL SONIC DREAM COLLECTIVE
REMIXED/SONY

THIS TIME I'M FREE DR. ALBAN DRBMG

BOOM BOOM BOOM OUTHERE BROTHERS FLew
PITCH

SHUT UP (AND SLEEP WITH ME) SIN WITH
SEBASTIAN SING SING

A GIRL LIKE YOU EDWYN COLLINS SETANTAMIRGIN
COMMON PEOPLE PULP istanp

KISS FROM A ROSE SEAL WARNER BROS.

KEEP THEIR HEADS RINGIN' DR. DRE PRIORITY/
VIRGIN

YOU ARE NOT ALONE MICHAEL JACKSON epic
ALBUMS

RED HOT CHILI PEPPERS ONE HOT MINUTE
WARNER BROS.

IDDE SCHULTZ IDDE SCHULTZ mca
SOUNDTRACK PULP FICTION mca

SOPHIE ZELMANI SOPHIE ZELMANI epiC

FRANK ZAPPA STRICTLY COMMERCIAL RykoDISC
GYLLENE TIDER HALMSTADS PARLOR PARLOPHONE
PAUL MCCARTNEY ALL THE BEST PARLOPHONE
RITCHIE BLACKMORE'S RAINBOW STRANGER IN
US ALL Reca

LENNY KRAVITZ CIRCUS virGIN

PETER LEMARC BOK MED BLANKA SIDOR MNw
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PORTUGAL (Portugavarp) 9/19/95

SINGLES

TUHAT YOTA SAMULI EDELMANN & SAN} Rrca
SHUT UP (AND SLEEP WITH ME) SIN WITH
SEBASTIAN SING SING

SUA MUISTOISTANI POIS EN SAA YO roko
SHY GUY DIANA KING sony

SAKSAAN KLAMUDIA KRAKLUND

ATMOSFEAR WALTARI ELECTROLAVEMI
DESTINATION ESCHATON SHAMEN ONE LITTLE
INDIAN/SONY

RUNAWAY JANET JACKSON A&M/POLYGRAM
DON'T LET THE FEELING GO NIGHTCRAWLERS
ARISTA

COUNTRY HOUSE BLUR FOOD/PARLOPHONE

ALBUMS

RED HOT CHILI PEPPERS ONE HOT MINUTE
WARNER BROS./WEA

E-ROTIC SEX AFFAIRS INTERCORD/EMI

LA BOUCHE SWEET DREAMS wmcismG
ALKAKONE TAHTIKAAREN TAA rca
OFFSPRING SMASH EPITAPH/SPINEFARM

JOEL HALLIKAINEN KELLASTUNEET KIRJEET
FAZER/WARNER BROS.

SCATMAN JOHN SCATMAN'S WORLD ICEBERG/K-TEL
LENNY KRAVITZ CIRCUS virGIN

DIANA KING TOUGHER THAN LOVE sony
BLUR THE GREAT ESCAPE FOOD/PARLOPHONE

ARGENTINA (ARGENTINA PRODUCTIONS) 8/95

GLABAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

SERBIA: Within the last year, there has been an unexpected rise of an urban rap scene in this enclave
of the former Yugoslavia in Eastern Europe. It began with a few specialist radio shows and took
off when one of them featured a demo recording by an artist named Gru. The first rapper to use
the Serbian language, Gru brought a unique style and honesty to his work, which quickly won him
a deal with the traditionally folk-oriented label Jugodisk. With the release of his debut album, “Do
You Have The Right?,” his career exploded, paving the way for other rap artists, such as Sunshine
and the latest new hope, C-Ya, which is currently in the studio finishing its debut album, also for
Jugodisk. The sudden success of rap may be explained by the nonexistence of urban mainstream
and pop music here. There has always been a clash between the rural and urban sectors of Serbian
society, and in a popular culture that has been dominated by rural, folk musie, urban rap has simply
filled the vacuum. The rappers’ lyrics tend to focus on the gangster lifestyle and urban reality in
general, although some groups, such as Robin Hood and Belgrade Posse, use their songs to express
strong political views. However, all rap acts here are united by a common distaste for anything rural.
Musically, the groups mix U.S. influences (from the East and West coasts) with some truly Serbian
touches. None of the groups has a “live” DJ, and most of the songs are created by use of samples
in the studio. While these acts might rap about life in the ghetto, they don’t want to create a musical
one. They have already changed the music business in Serbia and are now hungry for wider commer-
cial acceptance. STAJIC ALEKSANDER

GERMANY: Engel Wider Willen is a four-piece band that has been gaining widespread attention,
thanks to its novel mixture of classical, rock, and techno music and the flamboyant image of front
man Hermann Voges. The group’s name, which means “angels against their will” or “involuntary
angels,” is a title originally bestowed upon the castrated male singers (castratos) who were required
to sing the high parts in the choirs of the 17th and 18th centuries, when women were not allowed
to participate in such activities. Founded three years ago, Engel Wider Willen comprises Siegfried
Rossert (bass guitar/tenor vocals), Martin Ruhland (ma-
rimba/MID]I vibraphone/percussion/baritone vocals), Thomas
Simmel (drums), and Voges, who is a countertenor (not a cas-
trato, but close) and flutist. All four have studied classical mu-
sic, but apart from Voges, who performs in a bishop’s red robes
and hat and puts across his high-pitched vocals in an almost
operatic style, the sound is closer to heavy rock with a slightly
punk edge. Singing in German, Italian, Latin, and English, the
group combines Gregorian chorales and Renaissance poly-
phonic vocal arrangements with elements of rock and jazz on its groundbreaking, self-titled debut
album on Transformer Records. Engel Wider Willen’s current single features acclaimed 70-year-
old actress and singer Hildegard Knef performing a techno remake of one of her most successful
songs, “Von Nun An Ging’s Bergab” (That’s When Things All Went Downhill). The song is featured
on the soundtrack to a documentary of Knef’s life scheduled to reach movie theaters in October.
ELLIE WEINERT

FRANCE: While continuing his duties as GM of Mercury records in France, Yves Bigot has taken
a look back at his professional and personal life as a music lover in a thoughtful and entertaining
book called “Au Nom Du Rock” (In The Name Of Rock), published by Stock in French only. The
book covers 40 years of rock through 40 interviews with artists, including Beb Dylan, U2, Mick
Jagger, and Frank Zappa. Readers will be surprised to find former president Frangois Mitterrand
among the 40 chosen. “What he said about music was not very interesting,” Bigot admits. “But 1
wanted to show that during his tenure, France has opened up to all sorts of music.”

EMMANUEL LEGRAND

NEW ZEALAND: It has been a case of conquest by stealth for Straw People, whose album “Broadcast”
(Sony) recently went platinum (15,000 sales) and has spent nearly a year on the charts. The duo
of Paul Casserley and Mark Tierney—which, uniquely for such a successful act, does not perform
live—has a knack for discovering superb, unknown singers and bringing them together with hot,
established musicians, such as trumpeter Greg Johnson. The music ranges from ambient dance
tracks (the duo’s “Ave Maria” appears on the German ambient collection “Serenity Dub”) to hypnotic
ballads, and much of it is ideally suited for use in soundtracks. (A Straw People track, “Wings Of
Desire,” is to be featured in the forthcoming Gus Van Sant movie “To Die For.”) The duo’s single,
“Trick With A Knife,” has also attracted considerable attention in Australia, where, equally stealthily
and without any promotion, it has crept toward the top 50.

GRAHAM REID

SPAIN: It is one thing to perform the obscure mysteries of pure flamenco
music on a bare stage to foreign audiences unclear about the route being
taken by the intricate Spanish guitar playing and mournful singing. It
is quite another to package such music as an electrifying “flamenco bal-
let,” encompassing both the purest and newest elements of an ancient
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International

WHEN AIMEE MANN was vis-
iting London to promote her 1993
album “Whatever,” she was pleas-
antly surprised to discover the
extent of her popularity here. “I did
an interview on GLR in London, and
Chris [Difford of Squeeze] heard
it and faxed the radio station to say
he really liked the record,” she
recalls. Difford’s view of the solo
debut from the former
'Til Tuesday front
woman was widely
shared in the UK.,
where Mann drew a par-
ticularly strong response
for her literate and inti-
mate songwriting. She
toured the U.K. in 1993
as opening act for World
Party, then as a headlin-
er, including a sold-out
show at the Shepherds
Bush Empire theater in
London.

More tour dates, open-
ing for Squeeze, followed
in 1994, and for a few months last
year, Mann took up residence in
London’s Notting Hill Gate neigh-
borhood. The mutual affinity
between Mann and England has led
to the decision to release her forth-
coming album, “I’m With Stupid,”
Oct. 30 in the U.K. and Europe, well
ahead of its U.S. arrival in early
1996.

After the demise of Imago
Records, Mann’s label for “Whatev-
er,” the songwriter signed with Gef-
fen Records (which is marketed by
MCA Records outside North Amer-
ica) for the release of “I'm With
Stupid.” About that title ... “Peo-
ple consider me to be pretty dour,”
concedes Mann, whose work is actu-
ally marked by a wit and edge
earned, in part, through years of
music-business battles.

First came her struggles with
Epic Records after 'Til Tuesday
broke up, then the shutdown of
Imago, leaving in limbo this new
album, which Mann had ready for
release early this year. “When we
got the record on Geffen,” recalls
Michael Hausman, Mann’s man-
ager, “the first thing that [Geffen
president] Ed Rosenblatt told me
is that they needed to set up the
record properly.” That bolstered the
case for a European release ahead
of the U.S.

“I’'m With Stupid” was recorded
predominantly in Boston and Los
Angeles. But for a week or so last
summer, Mann and her producer
Jon Brion set up shop at Konk Stu-
dios in London, where Difford and
Glenn Tilbrook of Squeeze and for-
mer Suede guitarist Bernard But-
ler contributed their talents to the
album.

Aside from the early release of
“I’'m With Stupid” in Europe, what
is unusual about the plan for the
album is that Mann will likely relo-
cate temporarily to London later
this year, instead of just flying in for
the quick promo trip. “There’s
always this problem where things
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Mann Finds Rewards
In English Connection

happen in the U.K. very quickly,”
explains Hausman. “You might get
a call on Monday that they want to
do a TV show on Thursday.”

But for Mann, her sojourns in
England have personal as well as
professional rewards. ‘A lot of peo-
ple feel that if they’re not getting
attention in their own country, it
would be bizarre to expect another
country to embrace
them,” she says. “To me
it was a shock that my
last album was so well-
received. To find out that
Chris Difford was a fan
and thought I was a
great lyric writer, that
was pretty gratifying.”

Like many music fans
in their mid-30s, Mann
has a fondness for Eng-
land that owes a lot to
the influence of the Bea-
tles. But her talent as a
songwriter, and her pop-
ularity here, are both
rooted in something far more fun-
damental to English culture than its
pop music.

“To me, English is such an amaz-
ing language because it has such a
wide vocabulary to choose exactly
the right word,” says Mann. “Where
lyries are concerned, I think most
people just drop the ball. I'm some-
one who absolutely loves the lan-
guage.”

BORDER CROSSINGS: In the wake
of U.S. sales gains driven by her
appearance at the 1995 MTV Video
Music Awards in New York (Billboard,
Sept. 23), Alanis Morissette is off to
bolster her growing fan base in
Europe. The compelling young singer
performs Thursday (28) at Subter-
ranea in London, while “Hand In My
Pocket,” the second U.K. single from
her debut album, ‘Jagged Little Pill,”
is set for release in Britain Oct. 16. ..
Arista/Nashville act the Tractors
haul into London to perform Oct. 1 at
the Shepherds Bush Empire, as part
of a European tour.

Gang Of Four bring their endur-
ing punk-pop back to the U.S. with
a club tour opening Oct. 5 in Boston,
supporting the band’s current
album, “Shrink Wrapped.” The disc
has been released on the Castle
Communications label When!
Recordings in the U.K. and on Cas-
tle/Alliance in the U.S. ... Atlantic
act Collective Soul opens a Euro-
pean tour Oct. 9 in Munich ... An
acoustic retrospective tour brings
Nanci Griffith across the ocean for
a tour of the U.K. and Ireland that
opens Oct. 3 in Cork and includes a
date at London’s Royal Albert Hall
Oct. 11.

Home & Abroad is a biweekly col-
wmn spotlighting the actwity of the
international music business and
artists outside their home markets.
Information may be sent to Thom
Duffy 23 Ridgmount Street, Lon-
don, WC1E-7AH or faxed to 44-171-
323-2316.

Canada

Solomon Interprets Gershwin Faves

Jazz Inspiration Violinist Fuses Genres

Il BY LARRY LeBLANC

TORONTO—For two decades, jazz and
classical violinist Lenny Solomon has
been widely hailed as one of Canada’s top
studio and concert musicians. With the
release of his second solo album, “The
Gershwin Sessions,” on Jazz Inspiration
Records, he’s seeking an international
profile as well.

The album, distributed in Canada by
MCA Records Canada, features his
inspired interpretations of such Gersh-
win evergreens as “Fascinatin’
Rhythm,” “Liza,” “A Foggy Day,”
“S’'wonderful,” and “Slap That Bass”
performed with his regular quintet line-
up of Reg Schwager (guitar), Shelly
Berger (bass), Phil Dwyer (piano), and
Barry Romberg (drums), plus guest
Guido Basso (fluegelhorn).

“It wasn't as difficult to approach
Gershwin’s music as it was to choose his
music because of the wealth of his cata-
log,” says the Toronto-based, classically
trained Solomon about the new album.
“I found 14 tunes that really appealed to
me and that were fun to play. It was
important to get tunes I related to on the
violin and that made sense for me to
translate to the violin. The Gershwin
[songs] are a foil for me to improvise and
to develop the music.”

Performing in an appealing, impro-
visatory acoustic jazz/swing style,
Solomon’s trio (with Schwager and Berg-
er) and quintet are well known in Cana-
da for performing '30s and *40s pop, jazz,
Broadway, and Tin Pan Alley composi-
tions by such American songwriters as
Gershwin, Duke Ellington, Cole Porter,
Jerome Kern, and Harold Arlen.

“While wearing the swing hat, my
idea is to rework well-known material for
the jazz violin rather than trying to dis-
cover some unknown nuggets,” explains
Solomon. An in-demand local session
player since the mid-"70s, Solomon has
recorded extensively with other per-
formers, including Liza Minnelli, Ruby
Braff, and Canadians Anne Murray,
Raffi, and John McDermott. Additional-
ly, he has appeared on stage with Robert
Plant and Jimmy Page, Diahann Carroll,
Murray, MeDermott, and Canadian
country group Prairie Oyster. With his
trio, he has appeared with the Toronto
Symphony Orchestra and the Winnipeg
Symphony Orchestra.

Solomon rates being concert master
for Plant and Page’s show at the Sky
Dome here March 27, 1995, as one of his
career’s high points. He’s working again
with the British duo in Buffalo, NY,, Oct.
19. “Plant and Page’s people called me to
put together a string section for them for
the Toronto concert,” he says. “I [hired]
people who knew who Led Zeppelin was
and were excited to be there. It was such
a great concert.”

Solomon also recently finished a run
as concert master for the local produc-
tion of ‘Joseph And The Amazing Tech-
nicolor Dreamcoat.” Despite having per-
formed as a musician in local productions
of “The Phantom Of The Opera,” “Anne
Of Green Gables,” and “The Wizard Of
0z,” Solomon has no aspirations of per-
forming in a long-running musical.

“I prefer to be available for subbing
in,” he says. “When you play the pit, you
play the exact same music, the exact
same notes in the same places every per-
formance. I'd like to sit in the pit once
and see what happens next.”

Solomon began piano studies at 6 and
violin at 7, training with violinists Albert
Pratz and Steven Staryk. After high
school, he studied music for a year with
violinist Otto Armand at McGill Univer-
sity in Montreal and played violin in the
National Youth Orchestra and the Hamil-
ton Philharmonie.

It was almost pre-ordained that
Solomon become a musician. He is the
son of Stanley Solomon, principal violist
of the Toronto Symphony Orchestra
from 1949-83 and member of the Parlow
String Quartet (1948-58) and Hart
House Orchestra (1954-68). At 78, Stan-
ley still performs with the Hamilton

LENNY SOLOMON

Philharmonie. In the '60s, Stanley
Solomon Concert Artists Management
represented such top Canadian classical
artists as Sheila Henig, Erica Goodman,
and Mary Simmons.

While his early intention was to follow
in his father’s footsteps at the Toronto
Symphony Orchestra, Solomon was side-
lined by pop music as a teenager. At 14,
he started playing electric guitar in a
Ventures-styled local rock band, the
Pathfinders, and figured he’d found his
life’s vocation.

“I was given this wonderful classical
background with harmony and theory
lessons, while pop music has always been
a big influence on my life,” he says.
“Today, I live and breathe music. I still
practice every day. Some days all day. I'll
do technical exercises, some bebop licks,
perhaps a classical concerto. In a way,
[practice]is a life jail sentence. You've got
to keep that performance edge up.”

In 1969, Solomon teamed up with a
boyhood school friend, guitarist Myles
Cohen, to form the folk-rock duo Myles
& Lenny, which made its debut that year
at the Mariposa Songwriters Contest. In
1972, while Solomon was still at MeGill,
the duo released the single “Time To
Know Your Friends” on GRT Records of
Canada. The record failed to catch on,
and the two left the label. Solomon, how-
ever, was intrigued enough by pop music
to drop out of McGill to pursue per-
forming full-time with Cohen.

In 1975, Myles & Lenny signed with
Columbia Records of Canada and
recorded the album “Myles & Lenny.” A
mix of folk, country, and rock, the album
contained two national hits, “Hold On
Lovers” and “Can You Give It All To
Me.” Myles & Lenny toured extensively
on their own and opened Canadian shows
for Frank Zappa, Linda Ronstadt, Billy
Joel, the Beach Boys, the Nitty Gritty
Dirt Band, and Harry Chapin.

To adapt to performing Myles &
Lenny’s rock- and folk-styled musie,
Solomon moved away from his rigid clas-
sical training for inspiration. “I listened
to guitar and wondered how I could do
that on violin for pop musie,” he says.

“Then I listened to synthesizers and
developed a vibrato style based on gui-
tar and synthesizer. It’s a quality of
vibrato you hear in a lot of pop music, but
it’s absolutely the wrong way to vibrate
and get tone in the classical world.”

Solomon readily acknowledges the
obstacles of musicians with classical
backgrounds performing in other musi-
cal genres if they’re not well-versed in
the varied subtleties of what they’re
playing. “You can’t have played and lis-
tened to classical music all your life and
then swing if you're not aware of what it
is to play [that musie] or to listen to the
bass,” he says. “You have to listen to the
feel and then hop on the merry-go-round.
You have to get into the groove with the
other musicians, play along, and let [the
music] go round and round.”

Around the time he was performing
in Myles & Lenny, Solomon became
involved in local jingle session work,
which, he says, considerably broadened
his musieal perspective. “For 15 or 20
years, the music scene here was com-
mercial driven. I'd go to McLear Place
studio for a country session, then to
Manta Sound to play classical, and then
to Sounds Interchange and play bebop.
It was a great environment to broaden
my musical spectrum.”

In 1976, despite winning a Juno
Award for most promising group and
having a strong follow-up album with “It
Isn’t The Same,” Myles & Lenny part-
ed ways. After the split, Solomon put
together the Lenny Solomon Band,
which toured nationally for several years.
Next, he co-founded the classical ensem-
ble Quintessence, which recorded the
album “Quintessence” for Duke Street
Records in 1985. In 1990, Solomon left
the group to put together his jazz trio
and to record the album “After You've
Gone,” released independently in Cana-
da and by Bay Cities in the U.S.

Last year, Solomon’s trio toured
nationally across Canada and completed
an eight-city U.S. concert tour. After the
U.S. release next February of “The
Gershwin Sessions” on Jazz Inspiration,
distributed by Independent National
Distributors Inc., the trio will embark on
a 15-date U.S. tour. The album is also
being released in Holland by Jazz Inspi-
ration via a distribution agreement with
Kelsy's Distribution.

I MAPLE
BRIEFS

JIM CAMPBELL has been appoint-
ed VP of artist and international
marketing at BMG Music Canada;
Samantha Miller has been named
director of promotion and publicity at
Mercury/Polydor.

AMONG THE Canadian artists
signing on to appear at the 1995
Much Music Video Awards on Sept.
28 in Toronto are Sarah McLachlan,
Moist, the Odds, Treble Charger, the
Dream Warriors, Raggadeath, Kevin
Parent, and Charlene Smith. Also
joining the three-hour broadcast will
be Alanis Morissette from a studio in
Helsinki and Jann Arden from a stu-
dio in Strasbourg, France.
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he Australian music incustry buzzed w.th excitemant
earlier this year as a higa-profile meetir:g was held for
the fizst time with the natioral governmert officials in
the capital city of Canberra. It tackled such problems
as the country’s ailing Live-music scene;, radio’s mini-
mal support for new acts and the cempet.tion that the
music business faces from other forms of enter-ainment.
But some young entrepreneurs and med a commentators
were skeptical of the Contemdorary Music Industry
Summit in March. Seeking government aisl, -hey said, was
symptomatic of the old grard panicking n thz face of its
ecreasing influence rather than crzatively embracing
changing trends.

CHANGING WITH THE TIMES

Australian music has been in the throes of change for
some time. But 19S5 was -he year whzn—led 2y the phe-
nomenal sLccess of the teenzge grungz act silverchair and
their U S. hit albun, *Frogszomp”—the new guard took
charge.

The national, non-cemrercial, youth radio aetwork JJj
(commonly known as Triple J) chamrpioned new music
from home and abroad, set trends and krcke ratirgs
records. Four-year-ald indie Shock scored its first No. 1 sin-
gle and album and became a wajcr player. The
Lollapalooza-influenced arnual Big Day Ou: grew from a

single-city event to a national tour incorposating New °

Zealand. The five-year-cld, independzn: Mushroem

Aussie phenem silverdhair

|

BY GHRISTIE ELIEZER

Distribution Service (MDS) reporwed a 70% increase in
sales.

Music fans in Australia were signal.ng loud and clear: No
more recycling.

Significantly, it was a yzar that b:g Elasts of the '80s
remained on the outer edze of the actier. Midnight Oil,
Crowded House, John Farnham and INXS 100k sahﬁaticals,
and Jimmy Barnes relocated to Franec.

A pre-Summit press statement by Midright Oil manager
Garry Morris criticized radio’s relierce on classic hits and
the prevalent influence of Americen cul:zure {or stifling
homegrown music. But his pronouncemeat inadvertently
sent out the wrong message. “Every taree-legged dog has its
day,” quipped Wendy Boyes-Hunter. manager of The Cruel
Sea, commenting on the changing o7 the guard in

Newconter Max Sharam may swing throvh the U.S. and Europe.

AMVW americanradiohistorvy com

Australian music (while slyly offering a plug for the title of
The Cruel Sea’s new album, “Three Legged Dog”).

Australia’s rew acts claim no problems with consumer
attitudes or radio playlists. Within the first four months of
1995, domestic albums by silverchair, The Cruel Sea and
You Am [ each debuted at No. 1. To put that in context, the
four previous Aussie acts to debut at No. 1 on the album
chart—INXS, Ratcat, the Oils and AC/DC—achieved that
only over the course of a decade. In July, Tumbleweed’s
“Galactaphonic” debuted at No. 0.

“These bands have given the industry confidence again,”
says Kim Frankiewicz, managing director of MMA Music
Publishing and rooArt. This was quite a change from 1994,
when only three domestic acts appeared in the year-end
chart: Jimmy Barnes, John Farnham and INXS.

“[Last year} was a particularly slow year for Australian
music,” observes lan Wallace, chart manager for the
Australian Record Industry Association (ARIA), “but 1
wouldn't go so far as to call it a slump.”

New players, many scarcely out of their teens, rose to the
challenges of minimal venues and radio support. “Without
expectations and demands to tailor their music, musicians
looked at the positive and allowed their creativity full rein,”

Continued on page 66
Dave Graney 'N’ The Coral Snakes have that “Soft 'n’ Sexy Sound.”
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During 1994/95
we sold 1,028,227
concert tickets in Australia
and New Zealand
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1994/95 TOURS—TORI AMOS, BIOHAZARD, BODYCOUNT WITH ICE T, MICHAEL
BOLTON, GARTH BROOKS, JOE COCKER, THE CRANBERRIES, SHERYL CROW, CHAKA
DEMUS & PLIERS, BEN ELTON, THE GRID, INCOGNITO, JANET JACKSON, JAMIROQUAI,
RICKIE LEE JONES, RONNY JORDAN, JOSHUA KADISON, LIVE, M PEOPLE, MACHINE HEAD,
MASSIVE ATTACK, NINE INCH NAILS, PANTERA, PET SHOP BOYS, LOU REED, SALT 'N' PEPA,

SLAYER, SPEARHEAD, THERAPY?, UB40, VIOLENT FEMMES, WHITE ZOMBIE.

BEASTIE BOYS, BECK, BUFFALO TOM, DINOSAUR JNR, HELMET, HOLE, LUSCIOUS JACKSON,
THE OFFSPRING, PAVEMENT ...cO-PROMOTED WITH GOLDEN SOUNDS

iINaUGURAL ALTERNATIVE NATION FESTIVAL...COPROMOTED WITH FRONTIER TOURING CO.

The artists we toured here for the first time have gone on to sell
more than 2 million albums in these markets alone

MICHAEL

PRESENTS

When you're serious about breaking Australia and New Zealand
MCP PTY LTD PO BOX 3030, PRAHRAN EAST, VICTORIA, 3181, AUSTRALIA. PHONE 61 -3'-9509 7666. FAX: 61-3-9509 4944

PHOTOGRAPH: DAVID ANDERSON
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The ninth annual ARIA Awards will be presented Oct. 2 by the
Australian Record Industry Association. Here is a look at the nominees
in key categories.

BEST ALBUM
Christine Anu, “Stylin’ Up” (White/Mushroom)
Tina Arena, “Don’t Ask” (Sony)
The Cruel Sea, “Three Legged Dog” (Redeye/Polydor)
silverchair, “Frogstomp” (Murmur/Sony)
You Am 1, “Hi-Fi Way” (rooArt/Warner)

BEST SINGLE
Tina Arena, “Chains” (Sony)
Merril Bainbridge, “Mouth” (Gotham/BMG)
Nick Cave & The Bad Seeds, “Do You Love Me” (Mute/Liberation)
Max Sharam, “Coma” (EastWest/Warner)
silverchair, “Tomorrow” (Murmus/Sony)

BEST GROUP
Nick Cave & The Bad Seeds
(Mute/Liberation)
Crowded House (EMD
The Cruel Sea (Redeye/Polydor)
silverchair (Murmur/Sony)
You Am I (rooArt/Warner)

BEST FEMALE ARTIST
Christine Anu (White/Mushroom)
Tina Arena (Sony)

Merril Bainbridge (Gotham/BMG)
Kylie Minogue (Mushroom)
Max Sharam (EastWest/Warner)

BEST MALE ARTIST
Diesel (EMD)
Paul Kelly (White/Mushroom)
Ed Kuepper (Hot)
Rick Price (Sony)
Chris Wilson (White/Mushroom)

Tina Arena

BEST NEW TALENT
Merril Bainbridge (Gotham/BMG)
Magic Dirt (Au Go Go/Shock)
Max Sharam (EastWest/Warner)
silverchair (Murmu/Sony)
The Truth (Mushroom)

SONG OF THE YEAR

Tina Arena, “Chains,” Tina Arena
(Sony)

Merril Bainbridge, “Mouth,” Merril
Bainbridge (Gotham/BMG)

Daniel Johns/Ben Gillies,
“Tomorrow,” silverchair (Murmur/Sony)

Neil Murray, “Island Home,” Christine Anu (White/Mushroom)

Max Sharam, “Coma,” Max Sharam (EastWest/Warner)

Ed Kuepper

BEST ABORIGINAL/ISLANDER RELEASE
Christine Anu, “Stylin’ Up” (White/Mushroom)
Kev Carmody, “On The Wire” (Festival)
Ruby Hunter, “Thoughts Within” (White/Mushroom)
Tiddas, “Changing Times” (Id/Mercury)
Yothu Yindi & Neil Finn, “Dots On The Shells” (Mushroom)

BEST INDEPENDENT RELEASE
Def FX, “Ritual Eternal” (MDS)
Ed Kuepper, “Character Assassination” (Hot)
Magic Dirt, “Life Was Better” (Au Go Go/Shock)
Single Gun Theory, “Flow Rivers Of My Soul” (Volition)
T.1.S.M., “Machiavelli And The Four Seasons” (Shock)

ﬂllﬂ EMMWIIIN

SILVERGHAIR

Artist: stLvERCHAIR

Album: “FrROGSTOMP”

label: MURMUR/SONY

Management: JOHN WATSON
MANAGEMENT

Publisher: su_vERCHAIR MUSIC

Booking Agent: TRADING POST
AGENCY (AUS), ICM (U.S),
WASTED TALENT/FAIR
WARNING (U.K., EUROPE)

nescribed by Sony’s street-ori-

ented imprint Murmur as

“loud, obnoxious, intelligent,
beguiling, dynamic and totally
accessible,” silverchair turned Oz
rock on its ear and sent it spinning in a welcome new direction. The
three underage rockers from the industrial city of Newcastle—who
beat 800 other acts in a national demo competition and were adopt-
ed by the JJJ radio network—came storming out of nowhere in 1994
with two No. 1 singles, “Tomorrow” and “Pure Massacre.” After caus-
ing near-riots at this year's Big Day Out festival and touring berween
school commitments, Daniel Johns, Ben Gillies and Chris Joannou
recorded a debut album, “Frogstomp,” in nine days, and it went
straight to the top of the ARIA album chart. With radio reaction and
sales also registering strongly through Epic Records in the U.S. and
tour dates in Europe, silverchair can do no wrong in the home mar-
ket. Its sound, seemingly pitched between Black Sabbath and '90s
grunge, has been adopted simultaneously by the teen, alternative and
pub-rock markets. Australia is, Murmur label manager John
O’Donnell says, “hungry for their stink.” —Glenn A. Baker

DIESEL

Arlist: p1ESEL

Album: “soLID STATE RHYME”

Label: emi

Management; MICHAEL
GUDINSKI MANAGEMENT

Publisher: em1 MusiC

Booking Agent: PREMIER
HARBOUR AGENCY

frer winning kudos as guitarist
and songwriter on earlier

albums, U.S-born Mark
Lizotte—aka Diesel—established
his credentials as a producer of
note with his third solo album, “Solid State Rhyme,” which debuted
in the Top 10 last November. Recorded in Diesel's home studio in
Sydney with Diesel playing more than half the instruments, the album
mixed his deep-rooted love for '60s soul and Motown with multicul-
tural textures. “1 wanted a real album, not just a bunch of hit singles,”
he explains. “1 guess I was also striving for it to sound like my own
favorite albums. | paid attention to the way things sounded.” Singles
“All Come Together” and “15 Feet Of Snow™ went Top 20, and the
album went gold (35,000 units). Airplay in Germany and Denmark
led to a summer tour through Europe with Diesel’s brother-in-law,
Mushroom artist Jimmy Barnes. —Christie Eliezer

CHRISTINE ANU

Artist CHRISTINE ANU

Album: “styLiN up”

Label: WHITE/FESTIVAL

Management: ROBERT BARNHAM MANAGEMENT
Publisher: MUSHROOM MUSIC

Booking Agent: PREMIER HARBOUR AGENCY

Island narive, now hailing from Sydney, who trained and graduat-
ed as a teacher at the Aboriginal And Islander Dance Theatre
school and toured the world with the Bangarra Dance Theatre.

Ihe sensual, physically striking Christine Anu is a Torres Strait

Mushroom Records” White Label
paired her with producer David
Bridic for the recording of her Top
20 debut album, “Stylin’ Up,” a
blend of indigenous Australian,
funk, rap, hip-hop, soul and reg-
gae. “Hopefully, 1 bring elements
of my training in theater to what 1
do with my music,” says 24-year-
old Anu. “I feel really privileged to
have two forms of expression,
through dance and music.” Anu’s
music has enjoyed an exceptional-
ly broad and enthusiastic accep-
tance. Juice magazine described
“Stylin’ Up” as “one of the most
exquisite cross-cultural hybrids to
be produced in this country. Anu has created one of the most sublime
and stylish reflections of Australia’s cultural melting pot ever to be
recorded.” —G.AB.

[ GRAN
GORAL SNAKES
Arlist: DAVE GRANEY 'N'

THE CORAL SNAKES
Albom; “THE SOFT'N’SEXY
SOUND”
Label: io/MERCURY
Management; CORAL SNAKES
AFFAIRS
Publisher: PO1LYGRAM
Booking Agent: PREMIER
ARTISTS

allads inspired by the sul-
Btry sexiness of Curtis Mayfield and 1saac Hayes, Jim Morrison hid-

ing out as the singer of a Melbourne Doors tribute band, a KGB
agent sent as a rock star to undermine Western values, a bush poem
vindicating extramarital relationships—these are just some of the ele-
ments in “The Soft'n’Sexy Sound.” The second Top 10 album from
Dave Graney "N’ The Coral Snakes, which follows last year's “You
Wanna Be There But You Don’t Wanna Travel,” confirms the act’s
place as one of the most intelligent and articulate in the country. “All
the pieces fell together,” observes manager Mick Geyer of the band's
widening popularity. Hf negotiations for the U.K. release of the album
prove successful, later this year the band will tour Europe, where sev-
eral members achieved cult attention in the '80s as members of the
Moodists. —C.E.

MERRIL BAINBRIDGE

Arlist MERRIL BAINBRIDGE

AlbUm; “THE GARDEN"

Label: GOTHAM/BMG

Management: 001 PRODUCTIONS

Publisker; sApPHIRE MUSIC

Booking Agent: PREMIER
HARBOUR AGENCY

Melbourne singer/songwriter,
Merril Bainbridge achieved

two records when her debut
single, “Mouth,” reached No. 1 on
the ARIA charts. It was the first
time an Australian female per-
former topped the charts with a self-written debut, and the six-week
stay for “Mouth” at the top was also the longest run at that position
for a female Australian artist. The single’s success was a triumph for
Kyoko Mashita of Sapphire Music, who discovered Bainbridge and
pitched a three-track demo to Ross Fraser of Gotham Records. The
acoustic artist—who taught herself piano and lists Tori Amos, Juliana
Hatfield and Karen Carpenter as influences—attracted attention for
her unique vocals: “I don’t think about why it’s different,” says
Continued on page 56
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AUSTRALIA
I

Asian Execs Discuss The Chances For
Music Made In Australia

he Austratian music industry in recent years has increasingly set

it sights on breaking artists in neighboring markets in the Asia

Pacific region. What perspective can executives in Asia offer to

their counterparts Down Under? Billboard Far East bureau
chief Mike lLevin reports.

ANDY YAVASIS, Sony director of marketing, Asia

“1 don’t think that Australian music fits into Asia any better than
other Western music. Here, all that matters is the song, lf an
Australian like Tina Arena can produce a
ballad that catches Asians, then it isn’t
much different than Mariah Carey.

“We've had lots of success with Rick
Price over the years, because his ballads
can be aimed at this market. Also, Price
has made the eflort to come to the region
olten on promaosion and concert tours. It
also comes down to getting rhe support of
the labels™ offices in each country, which
means getting to know how they feel
about the music.

“I really don’t think thar the Ausiralian
music industry has made a huge eftort to understand what Asian
tastes are. That doesn’t mean they haven't studied the market; | just
don’t think it’s a 1op priority.”

GALVIN WONG, £ 0 regional maiketing manager for international
repertoire

“It’s hard 1o break Australian music from the ground up because
it doesn’t usually show up in the Biltboard charts and you have 1o
create a buzz. | think {Australian music
promoters| have come to rely on [affiliaies
in the region] to point them in the right
direction for promotion and marketing.

‘Australians are starting to understand
the need lor long-term commitment when
breaking a band in Asia. It takes two or
three albums 10 get in and get the band
well-known enough to sell. There is much
less brand—or band—Iloyalty here. and
the strategies are quite different from what
they are used 10. Ot cowrse. none of this
matters if the songs aren’t right for the
region.

“Our A&R policy is based a great deal on crossover appeal and not
just following the format in the home market. A band like Crowded
House can easily sell because it is known around the world. But we
are working one rock group called Chocolate Starfish—a niche band
in Australia~—that we are trying to promote to a broader audience
{here].

LEVEN m,jormer MCA regional markering
manager for international repertoire

“i find Australians do well because gen-
erally they are more available to travel out
here and therelore maintain a high level of
visibility. This is very important in a mar-
ket where tew people know Western
music. It also allows them 1o project a
friendlicr image.

On average, Australian music is not
really considered any different from all
other Western music. But [ do find
{Australians| to be more cooperative,
more willing to do what it takes to sell music here, fike having the
artisis do vocals 10 backing tracks [during promotions]. They also
cost less [than U.S. artists).

AUSSIE ARTISTS
Continued from page 55

Bambridge. “Mavbe it's because | don't cat belore a session because u
changes my vocal tones.” Her debut album, "The Garden.” was
released i July in Australia and has been picked up through BMG for
release in South Africa, as well as territories in Europe and Asia.

—C.E.

MAX SHARAM

Artist Mmax sHARAM

RIbUm: “M1.1 10N YEAR
GIRL”

Label: FASTWEST (AUS).
WARNER (OTHER
TERRITORIES)

Milllil!]ﬂlllﬂlll.'
MANAGEMENT ONLY

Publisher: :m1 nvusic

Booking Agent: prisiER
1{ARBOUR AGENCY

onderfully lett-of-cen-

ter Max Sharam is a e

21st-century diva who
went straight 1o the top ol the charts with the singles "Coma™ and “Be
Firm™ and enjoyed Top 10 status this year with her album “Million
Year Girl.” It is an arresting work, well-stocked with infectious pop
hooks, sweeping orchestration. lovingly cralted poctic pieces, capti-
vating clectric roning, operatic flourishes. an evocative weave ol hit-
tersweet tunes of love and lite, solid dance beats—and a fine remake
of Melanic’s “Lay Down.” The starkly individual Sharam crafted her
musical vignettes after working internationally lor three years, includ-
ing a vear in Japan and a Ewopean jaunt, during which she took the
lead in an lralian rock opera and carned acclaim at the Cole Porter
Festival in Geneva. “1 always felt something was missing in Australia,”
she savs, “and 1t was hard to break rules here in the "80s. Furope con-
firmed thar you are allowed to be passionate, expressive, romantic,
sexual—to be yourself.” Sharam'’s career is guided by former INXS co-
manager Gary Grant —G.AB.

T.L.§.M.

Artist T1.5.m

Album: “\tACHIAVEL LI AND
THE FOUR SEASONS”

label: siiock

Management. sai AR 1 ARTISTS
MANAGEMIENT

Publlisher: poLYGRAM MIUSIC

Booking Aent; SMARTARTISTS
MANAGEMENT

espite heing a huge draw

on the indie tive cireuir lor

10 years and cutting a
series of college-radio hits like
Defecare On My Face” and
"All Homeboys Are Dick-
heads™ members of the swirical act T.1.S.M. (This Is Serious, Mum)
remain deliberarely unknown. They appear onstage in ski masks and
other disguises and conduct interviews only by phone or fax. With the
album “Machiavelli And The Four Scasons” hreaking T.LS M. into the
Top 10, member Ron Hitler-Barassi insists the band’s appeal has
always been populist despite the theatrics. “Go to any suburban rail
way station, pick six commuitets worrying more about getting to work

“They do have a disadvantage because Australian charts do not
concern Asia and do nor have the status of the U.5. charts. But
mavbe this is also a small advantage because there are lewer [pre-
conceived notions) among Asian consumers.

“We put a lot of marketing emphasis on Indecent Ohsession and
were able 1o sell more than 160,000 records because we were able
1o start from the bottom and push their melodious hallads.”

MIGHAEL SMELLIE, 571G senior VP and
Asia-Pacific regional divector

“There has been a trend in recent years
for Australian artists to flocus more on Asia
hecause of the natural geographic advan-
tages. Promotion tours and concerts are
proving to be highly successiul because
they provide a betier appreciation of how
the industry works. In this sense, they are
doing a better job than the U.S. artists.

“1f you look at a group like the Southemn
Sons, you can see that they sell well
hecause their manager understands many
of the |Asian] idiosyncrasies. Right now, Tina Arena is everywhere. |

by 7:30 than the drag of existenual creativity, put them in a balaclava
and you get T.1LS. M. We sell ourselves as wrashv pop disco, because
we re the window ol popular culure. —CE.

Artist: our HOUSE

Single: “our HouSE”

[alel: pANCENITAIDS
Management: nips

Publisher: vustiroom MuSIC
Booking Agent. mi>s

111

cre’s not enough qualiy
house music coming out
of Australia, and rhat’s
something we wanted to investi-
gate, since we both have a ot ol
house intluences,” explains
Scan Quinn on why he formed
Our House with fellow Mel-
bourne DJ/producer KCee
Taylor, who is also a member of
the dance act Submerge. Our
House's reputation as remixers for domestic acts—including Quench,
Bextea and Loka—widened when the duo’s eponymous debut single
became a white-label club hit months betore its olticial release in late
July. A European release of the “Our House” single. through Foreign
Policy/Mushroom, comcided with an inviaation to the duo to remix a
track for the U.K. act Diss-Cuss. Quinn had already achieved overseas
recognition with his other band, Quench, on the Australian dance
label Sirius. Quench followed Top 10 success with “Dreams” last vear
in Spain and France, by striking deals with Edel (Scanainavia),
Active/Panic Music (France) and DanceStrect (GSA region) for its cur-
rent single, "Be Good To Me.” —C.E.

SOUTHEND

Artist: souTHEND

Album: “FaNATICALL Y
REMINED”

label: vouroN

Management: sou THEND
PRODUCTIONS

Publisher: sony nuUSsIC
PUBLISHING

Booking Agent: vor imioN
MANAGEMEN |

ormed in 1992 the Svdne

rechno outlit Southend

quickly established 1sell
on the domestic dance scene,
first on a late-"92 dance com-
pilation called “High™ and
then ayear later with rthe mini-alhum “Fanatcal.” A dance-party dray
in Sydney and Brishane, the four-picce crossed over lasi vear, when
the club anthem “The Winner Is..” went lop 10 on the ARLA pop sin-
gles chart. Following the single. the band hic the road plaving 1o pop
audiences. “They're the epitome of Australian dance acrs because they
can plav live, which is nor necessarily the case overscas.” says Andrew
Penhallow, manager of Volition Records. “A lot of local audicnces who
got burned by rouring acts who couldn’t reproduce their records were
in cftecr brought back 1o dance.” A follow-up single. “If You Believe
cotinued Southend's domestic crossover success and was released 1n
Europe mid-August on Sensoria/Edel. The band continues ro rour
with an album due early nexe vear. —C.E.

don’t know how that has translated into sales, but the promotion of
her image has worked cxtremely well.

“But there is a still a long way to go. because Asia is changing all
the time and you have to pay very close attention to be part of it.”

JEFF MIIIIIIM, Channel V dircctor of music and artist velations

“The only push I've seen has been by
Sony and Warner for theiv Australian
artists. It seems (o have worked for two
reasons: One is a good understanding of
what it takes to be in Asia, and the other
is a real commitment by artist managers.

“L have to admit I've never felt an
Australian music vibe in Asia, probably
because Asia doesn’t really care if
Australia is part of the region or not. But
Australians tend to be keener lisieners
than the U.5. or U.k.. and that helps.

“But I think rhe real advaniage is that
Australians are more in tune with their heritage in their music than
orher Western artists are. This promotes identity and originality,
and this style really appeals o Asian sensibilities.” ll
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INTHE 01 NEWS

EXPORT MUSIC AUSTRALIA and Austrade are currently showcasing

three acts—Christine Anu, PTP and Tommy Emmanuel—through
Singapore, Malaysia and Hong Kong. A similar venture next year will
visit India for the first time. Ausmusic is finalizing plans to promote
Aborigine music through the region, with four-city tours next March
and October.

ALBERT PRODUGTIONS, one of Australia’s earliest indie record compa-
nies—whose roster has included AC/DC, the Easybeats, the Angels,

John Paul Young, Flash & The Pan and Rose Tattoo—has opened a new

London operation headed by Robbie Williams, with Barry Andres
named A&R manager in Sydney. “We are probably the first record pro-
duction/publishing house/studio to be digitally linked across the
world,” says general manager Fifa Riccobono.

TINA AII[NA, signed to Sony Music Australia, has seen major success in
Europe in the past year with the hit “Chains” from her debut album,
“Don’t Ask.” The breakthrough for Arena came fol-
lowing a presentation to the European labels late
last year by Sony Australia CEO and managing
director Denis Handlin. A follow-up single,
“Heaven Help My Hit,” has gone Top 10 on the
Music Monitor Hot 100 in the U.K.

THE AUSTRALIAN MUSIC RETAILERS Association

holds its inaugural convention at the Sydney
Exhibition And Convention Centre, Sept. 30 to

L3¢ -
Mental As Anything

T hree [l

who comes’

to Australia
should
know:

1.1t gets hOt.

2 .The currency looks like

Monopoly money.

We're Brashs, Australia's largest music retailer. We've got stores across the country, we sell one in

every five CDs bought in Australia and we've been in the business 130 years. So we know more

about the Australian music scene than anyone. That's why we've played host to some of the

biggest names in the business: Rolling Stones, Boys Il Men, Celine Dion, Tom Jones, Bryan Ferry,

Chris Isaak, Tony Bennett and Michael Bolton, just to name a few. So if it's retail expertise

you're after, or just a friendly local, you know who to see. Look us up next time you're Down Under.

Call 61 3 9630 0400 or fax 61 3 9630 0521

Brashs

Oct. 2. While retailers, wholesalers and record companies attend the
exhibition and workshops, AMRA chairman Barry Bull hopes its semi-
nars and discussions will effectively deal with retail's pressing problems.
AMRA 95 coincides with ARIA Week and the Australian International
Music Show, which features 150 exhibitors, and keynote speeches by
Pamela Horovitz, executive VP of NARM, and Michacl Lee, Australia’s
minister lor communications and the arts.

POLYGRAM MUSIG PUBLISHING :his year signed Mental As Anything

(including their catalog), Cameron Allan, the Hard-Ons catalog and
Fellaheen act Ben Lee. Direct sub-publishing deals included Primus,
Bill Laswell, Kitaro and Ace Of Base. Joint ventures
were made with MMA Music for administration of
acts including You Am 1 and Screaming Jet;
with the Central Australian Aboriginal Music
Association (CAAMA) to develop Aboriginal
artists; and with Music Laundry to develop coun-
try music writers, including hot counury property
Beccie Cole. The company’s Mutiny label (estab-
lished with Tokyo's Kitty Records) continued to
release and promote local acts Falling Joys, Ripe,
Swirl and the Fireballs in Japan, while another ini-
tiative, Eternity Records, set up last year to showcase unknown original
artists, found success domestically with Rebecca’s Empire, Atlas
Strings, Charlotte Grace and Blue Million Miles.

MUSHRDOM MUSIC GROUP chairman Michael Gudinski has been

appointed to the Board of the Victorian Arts Centre Trust, as part of its
move into contemporary music. Gudinski says he was interested in
bringing regular rock concerts to Art Centre venues, including the
15,000-capacity Myer Music Bowl, and hopes to resuscitate the
Melbourne Music Festival, which was abandoned after the Victorian
Rock Foundation collapsed with debts of $150,000.

AFTER §3 MILLION worth of Australian sales and a Top 30 album in
America, silverchair decided it was high time they got a manager. They
didn't have to look too far, despite tempting offers from big names here
and overseas. Their choice was Sony’s director of international market-
ing, John Watson, who, along with Murmur’s John O’Donnell, discov-
ered and signed silverchair and helped the 15-year-olds’ parents guide
their career to date.

FOLLOWING SHOCK RECORDS’ success with its Hello Mr. Wilson pub-

lishing in Japan and the act Bodyjar, the company has made further
inroads with the Pearly Gatecrashers. The act, which first surfaced in
Japan on last Christmas’ Trattoria/Polystar compilation “The World
Shines Brightly,” issued its “Spectacular!” album through King Records
and signed a publishing deal with Fujipacific. The band also had two
tracks on a compilation titled “Music Couture” through Singapore’s
Valentine Music Productions. Another Shock act, Ripe, issued “The
Plastic Hassle” in Japan on Mutiny/Kitty.

EMI’S UPGOMING domestic releases include the Finn Brothers (Neil
and Tim of Crowded House/Split Enz
fame), indie popsters the Mutton Birds,
jazz/blues stylist Vince Jones and country -
rock performer James Blundell; the latter
two have strong bases in Germany and
Canada, respectively. Coming up in the
first quarter of "96 is Diesel’s next solo
album and a release for ex-Seekers singer
Judith Durham, while country veteran
Slim Dusty will celebrate his 50th year of
recording with his 89th—yes, 89th—
album for EMI. Virgin is launching
pop/dance male performer Christian and
Chocolate Starfish’s second album, “BOX,” next month. Starfish’s ardu-
ous touring schedule (450 gigs in 18 months) no doubt helped its plat-
inum debut find success in Europe, Asia and Latin America.

MCA MUSIC PUBLISHING has extended its Australian and New Zealand

deal with guitar maestro Tommy Emmanuel—now based in San
Francisco at the request of his U.S. label Epic—for the rest of the world.
Peter Hebbes, Sydney-based managing director of Asia-Pacific opera-
tions, predicts greater acquisition of local writers and international cat-
alogs in the coming year, in the wake of management changes in the
uUs.

Chocolate Starfish

TWO DIRECTORIES recently published provide a comprehensive contact
list for the local industry. The Australian Music Industry Directory, now in
its sixth year and available on Apple’s eWorld, retails for US$40 from
Immedia! (3 Rose St., Chippendale, NSW 2008). Connections Contacts,
from the publishers of the monthly technology magazine Connections,
retails for AUS$9 from Connections Publishing (PO Box 439, Epping,
NSW 2121).

FESTIVAL MUSIG publishing expanded its local country catalog with
agreements with Glen Ford, Michael Gent, Keith Glass, Roger Ansell,
Peter Tiller and Colin McCall, as well as pop writers Rob Strom and Alex
Harding. The company renewed deals with Olivia Newton-John, Don
McLean and Janis lan; gained representation of Canada’s The Music
Publisher, France's Rive Droite and USA’s Fricon Entertainment
Company, Enemy Music and M&G Music; and acquired catalogs by
Anita Baker, Ron Wood, Gordon Lightfoot and Arrow.
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Distributed La

.- Movieplay I#ernaticnal, Blaricum C

»Company, G-een Linmet, Xenophile, Fedb
Miramar, Oas® Prodictions, Ri%ing:Szar =
Records, Lauching Stock, Nuova Era, MilzF&®
Dischi, Fono, Trackerate; Duck Record
Spoken Word & Comedy '

Available for Export : :
Leading Austsalian Labels,& Artists:

- Australia’s lea:hng distributor
of quality music

‘sProfessional marketing

*Superior profit and
customer satisfaction.

tel'61 2 9905 0199
fax 61 2 9905 6372

ADRIAN BOHM PRESENTS

INDIGO GIRLS
JOE JACKSON

PAT BENATAR
MORPHINE
DES’REE

ZAP MAMA
SEPULTURA
SACRED REICH
OTTMAR LIEBERT

SANDRA BERNHARD
BODYCOUNT/CE T
MICHELLE SHOCKED
ELVIS COSTELLO

GRAHAM PARKER
MEGADETH

44 FOURTH AVEMUE, ST PETERS. SOUTH AUSTRALIA, 5009

TEL: (618)-363 02 2 FAX: (618) 363 1231

THEY MIGHT BE GIANTS
NED’S ATOMIC DUSTBIN
LOREENA McKENNITT

CeExRErR ANTUNES ¢ STEVE BuLL ¢ MaRK CALLAGHAN ¢ CHARLIE

CHAN ® ALAN DARSIN

ARGUS COLLECTION - STATE LIBRARY OF VICTORIA

STUART FRASER ¢ PauL GRAY *® PETE
FEMS_=¥ ® SEAN KALLY ® STEVE KILBEY ® LiZARD TRAN ® ROGER
MAasZN ® WENDY MATTHEWS ¢ LisA MAXWELL ® DAN MuULLINS
RicaARD NEWELL ® NIK PHILPOTT ® LAURIE POLEC ® RICE PRICE
Coua_as STEPHEN RAE RENEGFADE FUNK TRAN ¢ CIND~ RyaN
SNG_= GUN THEORY ¢ SIRIUS MUSIC ® SKUNKHOUR ® SOUTHEND
CAvE STZEL ® JON STEVENS ® LLCvD SWANTON ¢ NIARGARET URLICH
VisioN FOUR 5 ¢ THE WHIPPER SNAPPERS (ANNETTE CROWE)

Sony Music Publishing‘(AustraIia)

For further informatiom contact: Tel 61 2 332 0384 Fax 61 2 331 1377

BY NICK S. MARVIN

hile the traditional pub circuit tor Australian acts may be
depressed in some areas, the country’s concert circuit is
| booming—with every style of music, and acts ot every
level. Ticker prices have crept past the $100 (U.S. $72)

B mark for the hest scats at some outdoor shows and around
$3O to $+O for theaters and 1,000-capacity clubs. With shrewder mar-
keting and closer alliances with record companies, promoters are
ensuring any losses are minirmal

GETTING WHAT THEY PAY FOR

‘Some ticker prices were high, but people will pay to see their favoriie
acts,” observes Adrian Bohm, who adds that Australia is proving to be
a market where an act’s live audience can be three 1imes as large as its
record-sales base. In the first six months of the year, Adnan Bohm
Presents doubled its 1994 promotion tally with a dozen tours, includ
ing Indigo Girls, Joe Jackson, Zap Mama, Luka Bloom, Graham Parker
and the T'ureys

Michael Coppel Presents
also promoted 12 acts in the
same period, from Janet
Jackson, Sheryl Crow and
the Cranberries to club
orientated Jamiroquai, M
People. lce-T and Spearhead
to heavy rockers Live and
Machine Head

The Rolling Stones’ tirst
visit in 22 years drew
110,000 fans for the Paul
Dainty Corporation. The
F'rontier Touring Company's
presentations included  Bon Jovi’s big in Jakarta.
R.C.M., Pcarl Jam, Kiss
Roachford, Dionne Farnis, Chris Isaak and 20 overseas acts for its rain
drenched Alternate Nation tour.

T'he Big Day Out festival shows, promored by Crearive Entertainment
through Australia and New Zealand, featured 10 mternational acts

As competition hears up (a bidding war has begun tor Barbra
Streisand, Bette Midler and Michael Jackson next year), promoters
increasingly are looking north toward the growing markets ol the Asia
Pacitic region to extend their business and promouon alliances. Frontier
Touring. for example, has been active in the region for some ume, as
have others

ASIAN ALLIANCES

“If we are ralking to management about an act coming to Australia. it
makes sense in a marketing sense, trom the word go. to co-promote
their Asia activities,” says Peter Lyster-Todd, VP of the Paul Daint
Corporation Europe, who coordinates that company’s Asia tours
Dainty is helping to stage upcoming tours 1n the region by Take That
and the Highwaymen. Lyster-Todd notes that Pau! Dainty has formed
alliances with Lushington Entertainments ol Singapore to help promotc
regional tours

Asia has opened up ro the sort of artists we tour here,” says Garry
Van Egmond of GVE Enterprises. “Acts that never would have thought
of playing that region are going there. Bon Jovi played to something like
70,000 in Jakarta and 60,000 m Kuala Lumpur. You've got 1o realize
Perth is closer to Singapore than to Sydnc

Van LEgmond. who believes Australia should be viewed as part of Asia
has struck a deal with Asian promoters whereby intemational acts com
ing to Australia and New Zealand will extend their tour north. It's more
cosi-clfective, he says, and more alluring for a Western act to play 15

Continued on page 63
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That specialist is Pacific Mirror Image. The largest and longest established CD manufacturer in Australia. Microsoft.
IBM. Polygram and BMG are among those who put their CD's in our hands with services that include premastering.
mastering. replication. print and packing. And with expertise that ranges from CD Audio. CD Rom and CD Video to

CD Interactive. Photo CD and Mutltiplatform CD. If you've got discs to produce. you’'ll feel a lot better with PMI.

W PACIFIC MIRROR IMAGE

4 WOODCOCK PLACE, LANE COVE, NEW SOUTH WALES 2066 AUSTRALIA. TELEPHONE 61 2 418 3044. FACSIMILE 61 2 418 3175.
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are just fun. e

So far this year...

Pearl Jam
R.EM.
KISS -
Grant Lee Buffalo
Chris Isaak
Roachford
Superg’roove
Faith No More
]eff Buclzley
s I Urg’e Overlu]l
o Tlna Arena
Mlg’l'lty Morplun
Power Rang’ers
Midnight Oil
Crowded HouSe
Totn Jones
Bon Jovi
Jimmy Barnes

The Eagles
Mellssa Etheridge

DlOl‘ll‘le Farns

i

»

Rock & Roll: i
Lrea]zing’ down the barriers

FRONTIER TOURING CO

AUSTRALIA « SOUTH EAST ASIA - NEW ZEALAND

* MICHAEL GUDINSKI « MICHAEL CHUGG « PHILIP JACOBSEN « COLLEEN IRONSIDE -

9 DUNDAS LANE ALBERT PARK VICTORIA AUSTRALIA 3206 PO BOX 158 ALBERT PARK VICTORIA AUSTRALIA 3206 PHONE {61-3) 9690 3000 * FAX: (61-3) 9699 7527
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CONCERT BUSINESS
Continued from page 60

gigs in the region rather than eight.

Duet Productions, which presented/promoted Elton John and Kenny
G in the region, has an office in Hong Kong. It booked Oz acts TP,
Christine Anu and Margaret Urlich at the Hard Rock Cafe there last
month. Frontier Touring co-promoted
R.E.M. and Pearl Jam through their
Southeast Asian spring dates, and Plant
and Page, in conjunction with
Singapore’s Victor Susu, later in the
year.

But varying production and ticketing
standards, and the diverse cultures of
the Asian region, provide additional
problems tor concert promoters. Hair
length, lyrical content, threat of expul-
sion tor bad behavior, bureaucratic cor-
ruption and red tape, currency restric-
tions and political instability may be
factors for international tours in Asia,
depending on the territory.

Lyster-Todd says promoters can help
advise managers of Western acts in these
areas. “You need people who are au fait with what is required to achieve
your ends,” he says.

Glenn Wheatley of International Management Group agrees that the
potential for promoters is enormous but adds, “We tave a way to go.
Anyone dazzled by China's populaiion and thinking they can just walk
in are in for a shock. The bureaucracy is a nightmare.” Wheatley says he
“struggled through the jungle” when he booked his star client John
Farnham {or four shows in China just before the Tiananmen Square
massacre in 1989 and says it’s not something he’d do again in a hury.
“India’s a far better option,” he says, “because it’s at least got the gov-

Pearl Jam visited the Asian frontier.

ernment structure to get business done.”

Harley Medcalf of Duet Productions suggests the trick is to realize that
“they have such varying musical tastes that you have to view Asia not as
a market but as a collection of markets.” If you have the infrastructure
in place, he adds, there’s no difference hetween 1ouring an act through
Singapore or New Zealand.

DFALING DIRECT

Others, like Michael Coppel, argue that as Asian promoters develop
the resources and contacts to approach Western acts directly, there is
less need for Australians to play a coordinating role. Distance compro-
mises their understanding of the market that makes them major players
at home. “There was some opportunity for us [some years back] to
package tours and take them there, but all that is changing,” says
Coppel, who promoted tours by U2 four times there. “It’s becoming
more unusual for Australian promoters to take acts in there. I think, in
the long term, the local Asian promoters will become established play-
ers. They're based there; they know their market; they know the cul-
ture; they know where the appeal of
each group lies.”

Bohm, who successfully promoted
tours by Stephane Grappelli through
Asia some years ago (“l involved local
people whom 1 knew and trusted and
had no problems™), says he will repeat
the exercise only “if the situation arose.
I have cnough to keep me going in
Australia, and it’s hard enough keeping
on top ol everything here.”

The trend is to establish co-promotion
relationships with Asian counterparts
who’d know which pitfalls to avoid.

While some, like Ken West at Creative
Entertainment. are cautious about such
moves, believing that “adding 20% to
the cost by being a middle agent is dis-
respectful to the act,” the decision has probably already been made for
Australian promoters.

Western acts, aware of Asia's market potential, are themselves insist-
ing rours extend further in the Pacific region than Australia and New
Zealand. Says Peter Noble, who has presented the likes of Buddy Guy
and Albert King, “A major blues act that I am currently negotiating with
will only come to Australia if Asia is included in the tour, and that’s hap-
pening across the board.”

(Additional reporting by Christie Eliezer and Thom Duffy)

it

Alternative Station Wins Fans And Influences Labels

BY KATHERINE TULIGH

hen radio station 2]] began broadcasting in Sydney on Jan.
19, 1975, it tummed the city’s radio scene on its ear.
Part of the government-run Australian Broadcasting
Corporation network, 2]] was to provide an alternate service
for the youth market. By launching with Skyhooks’ “You Just Like Me
*Cause I'm Good In Bed,” a song banned elsewhere, the station signaled
its groundbreaking attitude and strong commitment to Australian
music.
The arrival of commercial FM radio to Australia five years later saw rat-
ings for 2J] plunge as listeners flocked to new FM outlets.

DOMINANT RETURN

But when managing director Barry Chapman initiated the national
launch of the station in 1989, J]J—or Triple J, as it is now commonly
called—became an ongoing success story, grabbing 30% of the 18-to-
24 audience in Brisbane
Adelaide and Perth, and a
considerable slice of the
Sydney and Melbourne
markets.

By January 1995, the
Triple ] nerwork had moved into 18 regional centers, building its audi-
ence to over 2 million. By the end of 1996, that could rise to 3 million,
as its signal extends into 27 other areas ol the country.

“The revolution for the station really began when Barry Chapman
stepped in,” says Michael Gudinski, chairman of the Mushroom Group.
“[It] was running too wild. Chapman was someone with commercial
radio experience, and he saw the potential of being the only non-com-
mercial national station. He smoothed the rough edges and made it
more appealing to a lot of youth.”

Continued on page 64
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Wearing the alternative tag, Triple ]'s broad playlist—from heavy
metal to indie 10 dance. with the occasional Top 20 song mixed in
tapped an audience disentranchised with commercial classic-rock for-
mats. Last year, Triple ] announced it had drawn 80,000 new listeners
over a two-month period, a 16% growth. It is seen as a major tastemak-
er, having championed such bands as Nirvana and Pearl Jam long before
its rivals.

‘We've been accused of being more commercial [since the national
launch], but our music tastes have changed very little over the years,

) says Stuart Matchett, the station’s acting general manager. “It's more a
K l N G case of commercial radio now playing bands we’ve been playing all

EXPORTS along. They've moved closer to us rather than the other way around.

Continued from page 63

POSITION OF INFLUENCE
The network’s national influence has made a significant impact on
record companies. “If we get a track on Triple J, it gives us the seal ot
approval,” observes Michael Manos, director of marketing and opera
tions at Virgin. “When we walk in [to commercial stations], they ask us
it Triple J is playing it
Adds Matchett, “Triple J can now influence the charts, and that has
made the recoid companies really take notice. They feel if we add it, it
will chart—and commercial stations who generally go by the charts are
more likely to play it.
Paul Dickson, manag-
NEW ZEALAND'S LEADING EXPORTER OF ALL MAJOR & INDEPENDANT FINISHED PRODUCT. Elifsxcgkﬁga?elﬂég
that the company’s cur-
P.0. Box 9555 Auckland, New Zealand. rent A&R policy is
Telephone {649) 378 8867 Fax (649) 378 8048. pitched at the Triple ]
market for this reason
‘We decided we would
travel the indie route
{frather] than make a
[costly] assault on com-
mercial radio,” he says
2 Becoming core artists
M D s The Independent Choice B for Triple ] heightened
} the profiles of Red

] Eye/Polydor acts the
When you need an Australian partner Clouds and The Cruel

you look for the people who provide Sea, 1o such an extent . :
the latter made a major  Tnple ] wus first to play Regurgitator.

* Sales « Marketing breakthrough in 1993
e Promotions ' y Ay with its album “The Honeymoon Is Over” surpassing double platinum
i . (150,000 units) and winning five ARIA Awards. “That kind of success
would never have happened i Triple J hadn't laid the groundwork
e A generous bar tab 3 9 Dickson points out.

Mark Pope, Warner's A&R director, also sees Triple J's audience as an
k \ important target. “Listeners at other stations may not necessarily go out
know and care enough about the music - E and buy the records they hear,” says Pope. “Triple J's listeners buy a lot
g ' ot music.” This, combined with the network’s high local-music quota
(35% to 40% of its playlist) and very little back catalog, is highly advan-
i tageous for new domestic artists. Warner’s new acts Kulchah, Max
The growing roster of international \ 8 J Sharam and Regurgitator were first heard on Triple J. “It gives us a vital
inroad,” Pope says

The network was instrumental in the country’s greatest success sto
with Edwyn Collins, Alex Party, N of late—silverchair—airing the Newcastle grunge tmo's demo long before
it signed to Sony’s street-oriented imprint Murmur. Denis Handlin
managing director and CEO of Sony Australia, describes as “crucial
local development for world class labels - .\___ Triple J's role in the growth of the Murmur label. “Triple | continues to
. - 3 u ! ~e__ - rove there is a large audience out there for this music.” he says.
INegilaibla. Covate B ATohl s Aguie, ’ Even bands consgidered cult acts have suddenly found a new audience
WaxTrax / TVT, All Saints, Headhunter, AUSTRALIA'S through the network. T.1.5. M., formed in Melbourne in 1985, celebrat-
ed its tirst Top 40 hit this year when Tnple ] aired “(He’ll Never Be An)

Reatt, Bl CUSMETh et Nkirr, L A R G E ST E X PO RTE R OI’ Man River” trom the album Machlavelll And The Four Seasons.”

Rumour, XL, Moonshine, Ubiquity, Wal forcing Shock Records to issue the track as a single
O Sourd; Profile, Sefahtat . O FR ECO RD E D MU S IC While a T.1.S.M. album previously would have sold 6,000 o 10,000

¢ Product Management

But above all, you need peosle who

to optimise your artist's potential

successes now includes major chart hits

The Spaghetti Surfers, Clubhouse znd

copies, its latest disc is “well on its way to gold (35,000 units),” says

7| ——Z '\ 3 IJ jjﬂsi * O) David Williams, co-managing director of Shock Records. “Fhat’s the dif-

Last quarter releases from e Brian Erno / terence Triple J can make.
: _ ﬁ When Barry Chapman was appointed CEO for the commercial MMM
Jabidabibles Rt Gysesi T 354 F}R Eﬁu l I i % *j: network in May this year, the move was seen as acknowledgement from
Straw ° Barry Adamson ¢ DJ Krush the commercial radio sector of Triple J's intluence. The poorly rated
" " MMM station in Sydney changed format. “Initially, we moved away
Contact Us Now from Triple J, but now we are moving closer to 1t by giving the station a
Phone + 61 39482 3666 more contemporary sound,” adimits Duncan Campbell, MMM's nation
Fax + 61 3 9482 3501 or + 61 3 9482 3873 al programming director. “Those changes have been a result of Barry’s

arrival at the station.

SHREToesi SEBREI0NGY RS A a0 24 ngh Slreel Norlhcole AUSII’(]“(] 3070 ‘Chapman’s move to MMM, " says Virgin’s Manos, “is a fair indicarion
* E Mail mds@mushroom.com.au that the classic-rock format is now dead and buried in Australia.” |l

e Keyboard Money Mark
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OVER A CENTURY OF HITS

PUBLISHING o RECORD PRODUCTION o STUDIOS

BALLEREAKER HARD AS A ROCK YOU SHOOK ME ALL NIGHT LONG IT'S A LONG WAY TO
THE ~OP HIGH VOLTAGE TNT DIRTY DEEDS CONE DIRT CHEAP LET THERE BE ROCK
POWERAGE IF YOU WANT BLOOD (YOU'VE GOT 1T) HIGHWAY TO HELL 3ACK IN BLACK
FOR “HOSE ABOUT ROCK FLICK OF THE SWITCH FLY ON THE WALL WHO MADE WHO
BLOVY UP YOUR VIDEO RAZORS EDGE FRIDAY ON MY MIND GOOD TIMES LOVE IS IN THE
AIR VW/AITING FOR A TRAIN BAT OUT OF HELL YOU TOOK THE WORDS R GHT OUT OF MY
MOUTH I'D DO ANYTHING FOR LOVE TAKE A LCNG LINE SHADOW BOXER ALL BY MYSELF
BLUE SKIES BLUE MOON AS TIME GOES BY HEARTBREAK HOTEL ARE YOU LONESOME
TON GHT CLOSE TO YOU IN THE MOOD BYE BY= BLACKBIRD | ONLY HAVE EYES FOR YOU
LULLABY OF BROADWAY 42ND STREET LIVING DOLL GOOD VIBRATIDNS STAND BY YOUR
MAN DON'T GET AROUND MUCH ANYMORE SIDE BY SIDE SWEET GEORG'A BROWN LITTLE
GREEN APPLES HERE COMES SUMMER EVERLASTING LOVE | FEEL GOOD GOOD TIMES
SING@NG IN THE RAIN | GET AROUND WOULLCN'T IT BE NICE STAY BLUE SUEDE SHOES
TWO OUT OF THREE AIN'T BAD HELP ME RHONDA PARADISE BY THE DASHBOARD LIGHT
HEAVEN CAN WAIT OVER THE RAINBOW WHEN YOU'RE SMILING JUST CGNE LOOK WE'RE
IN THE MONEY MONEY ALWAYS CALIFORNIA SIRLS CALIFORNIA HERE | COME ON THE
SUNNY SIDE OF THE STREET WINTER WONDERLAND STORMY WEATHER CHATTANOOGA
5 CHGO CHOO GOD BLESS THE CHILD STANDING IN THE RAIN MEMORIES ARE MADE OF
THIS SLOOP JOHN B PUTTIN® ON THE RITZ PENNIES FROM HEAVEN DO IT AGAIN SIDE BY
SIDE HAVE YOURSELF A MERRY LITTLE CHRISTMAS EL CONDOR PASA GET SMART GLORY
OF LOVE MARY’S BOY CHILD FOR THE GOOD TIVES SHUFFLE OFF TC BUFFALO AIN'T THAT
A SHAME LAND OF 1000 DANCES YESTERDAY'S HERO LIVING DOLL AMAPOLA
SOPHISTICATED LADY RIP (ROCK IN PEACE) ONE FOR MY BABY A30UT A QUARTER TO
NINE WHAT A DIFFERENCE A DAY MAKES PENNSYLVANIA 65000 KANSAS CITY SOMEWHERE
MY _OVE (LARA'S THEME) TURN AROUND LOOK AT ME BYE BYE BLACKEIRD SHADOW OF
YOUR SMILE (LOVE THEME) LAST WALTZ BAD BCY FOR LOVE SURFIN' SAFARI SHE'S SO FINE
STGMPIN' AT THE SAVOY WE CAN'T BE BEATEN TWIST MARSEILLES ANNIVERSARY SONG
(OH HOW WE DANCED) COMIN DOWN APACHE YOU'LL NEVER KNDW SENTIMENTAL
JOLRNEY BE WITH YOU GRCOVIN' MOONLIGHT SERENADE HEY ST PETER I'LL MAKE YOU
HAPPY BLUEBERRY HILL CEST Sl BON (IT'S SO GQOD) AIN'T MISBEHAVIN" EVIE (PARTS 1/2/3)
MINNIE THE MOOCHER WHEN | GROW TOO OLD TO DREAM MUSIC GOES ROUND MY
HEAD GOT TO GO TO TOWN LOLLIPOP SHAZOW BOXER LITTLE DELCE COUPE SHAKE
RATTLE AND ROLL SOUTH OF THE BORDER SAY St SI MANARA HE'S SO UNUSUAL
EVERLASTING LOVE ROCKIN ROBIN HOKEY PZKEY I'VE GOT THE WCGRLD ON A STRING
HEROES AND VILLAINS ONE NIGHT ALL OF ME ZIAMONDS ARE A GIRL'S BEST FRIEND DEAD
RINGER FOR LOVE DELILAH FROSTY THE SNO'WMAN LAURA YOU MADE ME LOVE YOU
NEVER BE ANYONE ELSE BUT YOU FOR ME TELL _AURA | LOVE HER YOLR LOVE MABELLENE
BAS3IN STREET BLUES LIPSTICK ON YOUR COLLAR IN THE MOOD THAT OLD FEELING LOVE
LETTERS IN THE SAND HAWAII DARLIN THE BREEZE AND | DON'™ SIT UNDER THE APPLE
TREE DARLING JE VOUS AIME BEAUCOUP LITTLE HONDA BEER BARREL POLKA SAVE ME KISS
TG BUILD A DREAM ON & THOUSANDS MORE

ALBERT PRODUCTIONS
J. ALBERT & SON IPTY LTDHD
ALBERT STUDIOS

g

The ORIGINAL Independent Music Company In Australia

AUSTRALIAN OFFICE LONDON OFFICE

9 RANGERS ROAD 8-10 COLEBROOKE PLACE
NEUTRAL BAY 2089 BER LONDON NI 8)D
AUSTRALIA UNITED KINGDOM

TEL: 612 9953 6038 PRODUCTIONS TEL: 43 171 704 8888
FAX: 612 9953 1803 FAX: 34 171 704 2244
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THE NEW GUARD
Continued frem page 53

says Sreven Hindes cf The Big Backyard radio show. “In a way, the end
of the pub-rock tradition freed the music.”

MORE DIVERSE THAN EVER

The resuli has been a greater diversity of styles within Australian music
than ever. A proliferation of specialist fanzines and college radio shows
has provided sympathetic exposure Clubs showcasing these energetic
guitar bands, hip-hop acts and jazz-fusion combos became packed again.
A&R execurives launched bidding wars.

Warner placed its bets on Max Snaram, Kulchah, Regurgitator and
iNsuRge. Sony signed Yummy Fur and Farenheit, while its street
imprint, Murmur, wan the six-label bidding battle for Melbourne’s
Automatic and also signed Ammonia and Blueboitle Kiss.

PolyGram's Mercury and Polvdor labels—either directly or through
indie assaciates Redeye, Hall A Cow. Eternity and Id—wooed
Spiderbait, Cranky, the Fauves, Magnetic, Rebecca’s Empire and Drop
City. MDS picked up Blackeyed Susans. Rabher, Paintstripper, Killjoys,
Loka, Our House arxd Nemo.

Mushroom's roster widened with the Jaynes and Swoop. lts White
Records signed the Mavis's, Rail and Dollop, while the developinent
label Bark worked with Header, Polyanna, Burning Orphans, Presto,
Manic Suede and Dirty Birds. Shock’s roster additions included Bodyjar,
Pearly Gatecrashers, Shreen, Glide and Alchemists.

BMG tock in Anti-Anti, Suiciety and Boots Collective (and highlighted
many more newcomners on the AC/DC wribute project “Fuse Box”), while
its Gotham City subsidiary released discs by singer/songwriters Merril
Bainbridge, Nick Howard and Richarc Pleasance.

The role of A&R has shifted, from finding short-term hit-makers 10
long-term commitment. “We're afier marathon runners, not spriniers,”
agrees Sony CEO Denis Handlin. “It’'s a partnership between acts, labels
and management, not an ‘us vs. them’ siruation.’

The wave of consumer exciternent exter:ded to the dance scene, which

Mushroom
Exporti :

—k

Specialising in fast turnzrounds especially
for Japan, South East Asia.

Specialises in CO singles

Always offering test orices

Daily product information by fax
Detziled product knowledge on
Aastralian only releases

Ail Australian released tit:es availasle

Contact : Mushroom Exports

* Rowen Lindsay, Sales Mamager

ot oot - psssesatsrre

* Phone 612 7310 7599 » Fax 612 9310 2338
* E Mail mds@mushroom.com.au

A member of the Mushroem Grous of Compan’es

has grown 150% in the last two years, according to MDS managing direc:
tor Scott Murphy. Club DJs now have the power to break records.
Severed Heads, Boxcar, ltch-F & Scratch-E, Single Gun Theory and
Southend, after heing forced to create alternate marketing in the (ace of
minimal mainstream support, linally cracked the Top 40. Domestic acts
like Pendulum and Quench tound success in Europe.

STREETWISE VALUES

The attitude of the young acts and industry entrepreneurs is marked by
a suspicion of '80s corporate practices and a reliance on streetwise, do-
it-yourself values. The young turks are

With audiences clearly behind the new music, radio exposed acts who
were unknowns a year before. It made stars out of Christine Anu, Merril
Bainbridge, The Truth, Kulchah and Max Sharam, and acknowledged
Autohaze, Cranky, Temple Gods, Rail and Magnetic, among others. The
MMM network poached T:iple J's Barry Chapman to head its contem-
porary direction. Radio is responding partly to listener demands and
partly to government warnings that perceived lack of support for new
Aussie music would torteit chances of buying tuture radio licenses

Adds Wamers’ Pope, “Ihe Anglo-Saxon image from the pub-rock cir-
cut has been replaced by an acknowledgement of the multicultural tace
of this country

cerrainly more financially savvy.

Gone is that '80s belief that you had 1o
spend a fortune on records and videos to
get airplay, and get into debt 10 tour over-
seas,” says Roger Grierson, managing
director of PolyGram Publishing.

Adds Cameron Adams, music editor of
Beat magazine, “Obviously they want
hits, but not at the expense of artistic
iniegrity and longevity. They’re cautious.
Some tum down tempting oflers in order
to continue recording on independent
labels until they're in a stronger position
to dictate terms. They’ll only sign for
Australia and will seek their own deals abroad ”

Mark Pope, head of A&R at Warners, says, “Theyre less inclined to let
the record company make their success; they put in the work them
selves.

Andrew Penhallow, manager of dance label Volition, applauds their
“brashness and [attitude] that they’ll one day take on the world—and
rightfully so. Boxcar and Severed Heads initially found greater success in
North America and Europe.

Bands with cult followings in Ausiralia also have found international
champions and supporters. Henry Rollins produced Adlelaide’s Mark Ol
Cain and released the album in the U.S. on his own label. Pavemeni
enlisted The Dirty Three fora U.S. spring tour. The Beastie Boys recruit-
ed 17-year-old guitarist Ben Lee of Sycdney’s Noise Addicts to their Grand
Royale label. Californian power-punkers All worked on the debur album
by Melbourme’s Bodyjar, which generated enough sales in Japan for a
tour there in October. Autohaze, D.1.G., Pray TV, Regurgitator,
Powderfinger, UTE (from Adelaide, now London-based), Max Sharam,
Blackeyed Susans and Kim Salmon & The Surrealists are undertaking vis-
its to the U.S. and/or Europe this year. Sine, Skunkhour, the Verys and
Nine Inch Richard have atrracted indie label interest abroad. Melbourne
guitar band Magic Dirt and country singer Keith Urban signed direct
deals with Warmner Bros. in the U.S.

International success is still a goal but a more realistic one, particular
ly as lower marketing and recording costs allow a quicker return. “The
Cruel Sea, Tiddas and Dave Graney "N’ The Coral Snakes can survive
financially in this country because their record deals allow them 0 easi-
ly recoup costs,” explains Grierson. “In that situation, overseas success
becomes a bonus, not an urgent goal. When you have an audience that
has wider tastes, thanks mainly to Triple J, bands no longer feel the urge
to go overseas—as Birthday Party did [in the late *70s], claiming they
weren't understood at home.”

Where once the Australian market could only sustain three or four top
acts selling 300,000 units each, it now has 10 mid-level acts moving
300,000. The shift of power and wealth allows musicians greater control,
which in wurn facilitates the creaiion of a unique music unhampered by
market research, budget limitations and outdated marketing attitudes-

a uniqueness, suggests Midnight Oil's Rob Hirst, that “will increase as
more musicians find freedom through marketing themselves on the
Internet.

You Am I debuted at No. 1.

EXCITEMENT AHEAD

“There’s no one mainstream dictated by corporate forces, just a whole
lot of tribes creating an awesome energy,” says Peter Farman of Boom
Crash Opera, who is not the only musician predicting “the most excit-
ing period of Australian rock since the 60s.”

Major labels hire club DJs and rock joumnalists to
oversee A&R and marketing, and look externally
for tresh approaches. “Record companies are get-
ting wise to the dangers of recycling old faces, " says
Lisa Treen, manager of the head-hunting company
Music Staft. “We're asked to tap {rom other
areas—Ilike TV, advertising and filins—especially
for marketing. But, the music industry is behind
the eight ball when it comes 10 remuneration [in
relation to the workload], and many newcomers
tend to leave after a year.

LEARNING INDIE LESSONS
The majors are taking lessons from the indies,
including the irrelevance of expensive videos and records, the impor-
tance of the independent retail network and the urgency of fresh mar-
keting ploys.

“They had to come to terms with the fact rhat patience and commit-
ment were very much virtues,” says John Foy, who set up Redeye
Records in Sydney 10 years ago to champion the “underground” music
that is now mainstream.

Overall, there is an appreciation that budgets have to be tailored for a
population of only 18 million, and that marketng budgets no longer
equate with display of commitment.

Sony’s new Melbourne label, Tri-Star, markets left-of-center records
and non-English-language repertoire through fanzines and ethnic radio.
EMI feeds some acts through indie distributors MDS 1o use its alterna-
tive retail and media contacts. It is expected that rooArt’s marketing
strategy of eschewing videos for TV/cinema campaigns and touring will
be widely adopted.

The indie sector feels no threar from the majors, contident its strength
comes from the ever-expanding non-Top 40 market that it understands
best Nevertheless, there is a determination ro maintain a separate
identity.

Frank Falvo of Shock commencds the cultural changes in the majors but
adds, “The best music in Australia has always come from the indepen-
dents. The majors are, by their nature, less able to change as quickly.

Adds Sebastian Chase of the long-running indie Phantom label, “We
brought in the concepts of one-album deals and A&R’ing in regional
areas; let’s see if the majors have that similar commitment to young
musicians.

The fact that rooArt broke ties with Wamer this year, and that per-
formers like Don Walker and Ed Kuepper stay with indie labels after
brief major-label status, confirms that skepticism of the majors is not
uncommon.

Has Aussie music gone through a sea change or just a self-cleansing
which occurs every five years? Chris M. Murphy, founder of rooArt and
tormer manager of INXS, thinks “it’s a cycle.”

INXS and Midnight Oil replaced big acts in their time,” he says, “and
the new chart makers will in their nme also be replaced.

The continuing appeal of acts like Diesel, Divinyls, Dragon, Mental As
Anything and Boom Crash Opera suggests audiences aren’t so much
buying into the Baby Boomer Vs. Slacker Generation argument as sup-
porting music that says something about their lives and times.

More importantly, with the triumph of silverchair in America, interna-
tional markets are once more looking closely at Australia’s domestic
music scene. And all signs are that the country has shed the generational
cultural and economic attitudes that failed to secure more global success
forits acts in the past. 1l

TINA ARENA
RICK PRICE

two of the great voices to come out of Australia...

already taking on the world

management: RALPH CARR for RCM INTERNATIONAL

29 Balmain Street Richmond, Melbourne VIC 3121 Australia. phone (61-3) 9428 4862. fax (61-3) 9429 9137
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Spec’s Ups The Ante In Florida

With Pair Of Miami S

Bl BY SANDRA SCHULMAN

MIAMI—Spec’s Music, facing exceed-
ingly tougher competition from con-
sumer electronics and book chains
carrying music, has turned to the super-
store format to help maintain its domi-
nant position in Florida.

With Best Buy this year joining Cir-
cuit City in Florida and bookstores like
Borders and Barnes & Noble adding

BEBlILLBCOARRDD
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15 COMING 500N TO
A STORE NEAR YOUW! &=

music, cafes, and newsstands, Spec’s
president Ann Lieff says she knew she
had to react.

“The way I saw
we could succeed
in this marketplace
was to be more en-
tertainment ori-
ented,” says Lieff.
“We had close to
60 stores in Flor-
ida and Puerto
Rico by 1993, but
they  averaged
6,000 to 10,000 square feet each and we
needed larger stores with larger selec-
tion of CDs, games, magazines, videos,
CD-ROMs, accessories—all that takes
up a lot of space. We had to make it a
real destination store for all ages—kids,
teens, working people, and older
adults.”

Thus, the Spec’s superstore idea was
born. Two Miami-area locations became
available: one in the small but bustling
community of Coconut Grove, and the
other a block away from the Atlantic
Ocean in tourist- and celebrity-clogged
South Beach, about a 20-minute drive
away. For each store, Spec’s took over
bilevel properties of 23,000 square feet.

LIEFF

Spec’s Music chairman and founder
Martin Spector enjoys the company at
the opening of the chain’s new
superstore in Miami’s South Beach
area.

When the sites opened this summer
they became the two largest musie
stores in the state, each carrying more
than 70,000 titles. Both stores are in
highly commercial, visible areas, but
each caters to a slightly different mar-
ket. Lieff calls them “billboard stores.”

“The idea was to design them like a
department store,” says Lieff, “with
boutiques, specialized sections for dif-
ferent tastes. This is driven by available
space and obviously we can’t do this
with every store, but we are looking at
two more locations in Fort Lauderdale
and Orlando. We can't open too many in
one city, and it will really depend on the
market as they are hard to get. Expan-
sion is planned for some of our smaller
stores, but not on this big a level.”

The Coconut Grove store opened in
late July with a weekend of live music
from Crescent Moon’s new Latin singer

uperstores

Albita, avant classical violinist Vanessa-
Mae, and several local bands signed to
independent labels carried by Spec’s.

The South Beach store, the largest
free-standing music store in Miami
Beach, contains a large cafe and a wide
selection of pop and dance music. A full-
time DJ plays continuous music. There
are 150 listening stations throughout
the store.

In addition, the store has a full-time
promotions director, Kristi Borges, who
has been hired to book weekly live en-
tertainment and handle cross-event pro-

(Continued on page 69)

The Spec’s Music superstore in bustling Coconut Grove, Fla., is bilevel and takes

in 23,000 square feet.

IPOs Fuel Growth Of Video Chains

Public Firms Are Gobbling Up Smaller Retailers

M BY SETH GOLDSTEIN

NEW YORK—Initial public offer-
ings are remaking the face of home-
video retailing.

In the past 2'% years, four re-
gional chains have raised more than
$500 million via IPOs and subse-
quent stock sales to finance the ac-
quisition of other independents and
the building of new stores. Each
member of the quartet—
Hollywood Entertainment, Movie
Gallery, Video Update, and Moov-
ies—has taken first steps toward
establishing a national presence ri-
valing Blockbuster’s. Combined,
they own and operate close to 1,000
outlets, with more on the way.

Encouraged by Wall Street’s re-
sponse, other retailers desire the
same friendly embrace. The latest
developments:

* Home Vision Entertainment in
Brunswick, Maine, is reportedly
ready to launch a $30 million IPO,
underwritten by Prudential Bache.
The proceeds will be used to con-

clude acquisitions already struck
and to initiate others.
* Giant Video in Marion, Ohio,
merged with West Coast Enter-
tainment earlier this year and
hopes to go public in the first quar-
ter of 1996.
Whether it does
UIDE“ depends in large
part on Thow
many of West
Coast’s 500 or so
franchisees par-
ticipate.
» Roadrunner Video in Louisville,
Ky., has just concluded a stock
swap with Business Data Group, a
shell corporation that already
trades in the over-the-counter mar-
ket. The new entity, Roadrunner
Video Entertainment, has applied
for a Nasdaq listing, eventually
leading to a private placement to
fund several planned acquisitions.
One other publicly traded com-
pany is on the outside looking in:
Choices Entertainment in Morris-
ville, Pa., was to have been the ac-

UPDNY.

quisition vehicle of JD Store Equip-
ment, but the merger fell apart
earlier this month and, with it, an
elaborate acquisition scheme
involving several hundred inde-
pendent outlets (Billboard, Sept.
23).

Thus far, the gobble-’em-up

MOVIE GALLERY

strategies of Hollywood Entertain-
ment, Movie Gallery, Video Up-
date, and Moovies in a retail envi-
ronment that is downright
unfriendly to individual entrepre-
neurs appears to be paying off,
notes analyst Curt Alexander of
Media Group Research in Provi-
dence, R.1. The banner headline on
his July 7 industry report said it all:
“Public capital fuels home video
growth.”

According to Alexander, each of
the four was generating cash flow
three to four times the rate of its ac-

(Continued on page 85)
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Audiobooks Take Flight With Airline Deals

Two Campaigns Target Travelers As Ideal Demo

B BY TRUDI MILLER ROSENBLUM BIBLIOTECH

NEW YORK—Audiobooks are tak-
ing to the sky, thanks to two innova-
tive programs that will promote the
products on airplanes,

On Nov. 1, Delta Airlines will
launch “Sounds Like A Good Book,”
a program that will feature audio-
books as part of the airline’s in-
flight entertainment. The program
was created by Don Edwards, pres-
ident of Toronto-based marketing
firm Don Edwards & Associates,
who last year launched a similar
program, “Heard A Good Book
Lately?,” on Canadian airlines Air
Canada and Sunquest Sky Service.
“Sounds Like A Good Book” will be
featured on all 7,500 Delta flights
each month that have audio enter-
tainment, reaching a potential 1.5
million passengers per month,

“If you look at the demographics
of the kind of people who are flying,
to a great extent, they match those
of the audiobook buyer,” says
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Delta Airlines’ *“Sounds Like A Good Book™ in-flight program will allow travelers

Edwards. “They are business peo-
ple of the appropriate age range,
they’re highly mobile, and they're
busy people. This way, they can
sample the product before they buy
it.”

The 60-minute program will fea-
ture eight five- to seven-minute ex-
cerpts, with a program host intro-
ducing each, to put the scene in
context, and mentioning the title,
author, reader, and publisher. The
excerpts will be changed every two
months.

The program will also mention
the toll-free number of the Audio
Book Club, run by the Herrick Co.,
and Delta’s in-flight Sky Magazine
will run the program listings next to
an ad inviting passengers to join the
Audio Book Club.

The November/December pro-
gram will feature excerpts from

P A

to hear excerpts from audiobooks, including the BDD and Simon & Schuster titles
shown. Also included, but not pictured, will be Colin Powell's "My American
Journey” and Michael Crichton’s “The Lost World,” both from Random House,
and Garrison Keilior's "‘A Prairie Home Christmas” from Highbridge.

DISTRIBUTION: BMG Distribution in
New York promotes Amy Basler to
manager, market research, and Pa-
tricia Schreiber to manager, label
liaison. They were, respectively, exec-
utive assistant and executive assist-
ant/convention planner.

RETAIL: Camelot Music in North Can-
ton, Ohio, names Vincent E.
Osborne VP of marketing and
Charles Marsh VP of information
systems. They were, respectively, VP
of marketing for the Sports Authority
and VP and director of systems devel-
opment for Edison Brothers Stores
Inc.

HOME VIDEOQ: Twentieth Century Fox
Home Entertainment International
in Los Angeles appoints Joseph Ken-

SCHREIBER

BASLER

dra VP of marketing, Susan Rentz
VP of publicity and promotions, Ju-
lian Montoya director of marketing,
and Ann Murphy director of creative
services. They were, respectively,
senior director of marketing at Pizza
Hut Inc., managing director at Ryan
Partnership, director of international
marketing and sales for FoxVideo,
and senior manager of packaging de-
sign for Mattel Toys.

Random House’s “My American
Journey” by Colin Powell and “The
Lost World” by Michael Crichton;
BDD Audio’s “The Horse Whis-
perer” by Nicholas Evans, “Coming
Home” by Rosamunde Pilcher, and
“Winnie-The-Pooh And The House
At Pooh Corner” presented by BBC
Radio; Simon & Schuster’s “Politi-
cally Correct Holiday Stories” by
James Finn Garner and “Gump &
Co.” by Winston Groom; and High-
bridge Audio’s “A Prairie Home
Christmas” by Garrison Keillor.

Meanwhile, in another part of the
sky, Earful of Books has contracted
with the In-Flight Phone Corp. of
Oakbrook, Ill., to market audio-
books on Continental, USAir, and
America West flights beginning in
October.

The In-Flight Phone Corp. in-
stalls small computer screens, joy-
sticks, and phone receivers on the
back of the participating airlines’
seats. Passengers can use computer
sereens to browse through In-
Flight’s collection of participating
retailers, which includes Land’s
End, 1-800 Flowers, and Sky Mall,
in addition to Earful of Books.

Currently, the system is available
on five flights each day, with 145
seats per flight. In-Flight’s target is
600 equipped planes by the end of
1996.

When Earful of Books’ screen
comes up, passengers see five cate-
gories with approximately 20 titles
in each, for a total of 100 audiobook
titles. The passenger can look at the
book jackets and read a synopsis of
the book written by Earful’s staff,
(In-Flight is working on an audio
component whereby customers can
hear excerpts of the books, but
that’s in the future.) The customer
can then pick up the phone receiver
and order the titles by swiping his
or her credit card.

Earful and In-Flight are also get-
ting ready to test on-board rentals
of audiobooks, says Tony Zavaleta,
executive VP of Earful of Books.

Audiobooks are “a natural” for
airplane travelers, he says. “People
are sitting for hours, and audio-
books are an entertaining way to
pass the time.”

¥
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KENDRA RENTZ
Saban Home Entertainment in
Burbank, Calif., names Larry Castro
director of sales and Sharon Gitles
marketing director. They were, re-
spectively, marketing manager for
Disney Interactive and marketing
manager for Turner Home Enter-
tainment.
Best Film & Video Corp. in Be-
verly Hills, Calif., appoints George
Rogers senior VP of sales and mar-

newsline...

READER’S DIGEST ASSN., the worldwide publisher and direct mar-
keter, reports that revenues from books and home entertainment
products (music and home video) reached $2.1 billion for the fiscal
year that ended June 30, 10% higher than last year on a comparable
basis. Comparable operating profit rose 11%. Video outperformed
other product lines, the company says, with a 26% rise in revenues,
which reflected “higher unit sales in the company’s three geographic
areas [U.S., Europe, and other].” Overall annual sales were $3.07 bil-
lion.

RHINO RECORDS, the Los Angeles-based reis-

sue label, plans to release a limited-edition

vinyl version of “The Heavyweight Cham-

pion: The Complete Atlantic Recordings Of

John Coltrane” on Nov. 21. The box will con-

tain 12 LPs and carry a suggested list price
of $179.98. The CD boxed set was released in August. The label plans
to manufacture only 3,000 numbered copies of the vinyl edition.

REPUBLIC PICTURES HOME VIDEO says it has sold about 50,000 units
of Stephen King’s “The Langoliers,” which represents a successful
transition from a TV movie to home video rental title. The company
offered retailers one free videocassette with the purchase of five units.
Republic has sold 100,000 units of King’s “The Stand.”

PRISM ENTERTAINMENT CORP., an independent
film and home video production company, says
sales for the second quarter, which ended July
31, jumped 37.8% to $5.4 million from $3.9 mil-
lion in the same period last year. The Los
Angeles-based company posts a quarterly net
profit of $66,000, compared with a loss of
$556,000 a year ago. For six months this year,
Prism reports net income of $499,000 on sales
of $11.3 million, compared with a loss of
$593,000 on sales of $8.9 million a year ago. The
company attributes the increases to a new sell-
through video program of 38 titles priced at $9.98, distributed by Tur-
ner Home Entertainment, which resulted in sales of more than $1 mil-
lion.

y N
PRISM

ENTERTAINMENT

ACCLAIM ENTERTAINMENT, a video game developer and marketer, re-
ports that its first titles for the new Sony PlayStation video game sys-
tem, “NBA Jam: Tournament Edition” and “Street Fighter: The
Movie,” have sold out at retail stores nationwide. The Glen Cove,
N.Y.-based company will introduce four
more titles for the PlayStation.

TRIBORO ENTERTAINMENT GROUP, a New
York-based film studio and distributor, an-
nounces a co-financing and distributing mo-
tion picture joint venture with Playboy En-
tertainment Group’s Mystique Films
subsidiary. The first film from this deal,
“Lap Dancing,” will be released domestically on home video in De-
cember. Triboro will handle video distribution in the U.S. and Canada
and Playboy will handle international.

AINSIEST R

Valienzi Johnson was West Coast re-
gional sales manager for Academy
Home Video. Davis was TV and video
marketing manager for CSI Interna-
tional Exports. Romirowsky was an
independent sales representative,
and Seiden was national sales man-

. R
CASTRO GITLES
keting, Susan Valienzi Johnson
Western regional sales manager in
Beverly Hills, Gary Davis Northeast-
ern regional sales manager in New
York, Sam Romirowsky Midwestern
sales manager in Chicago, and
Richard Seiden Southeastern re-
gional sales manager in New York.
Rogers was VP of marketing and
planning and VP of product acquisi-
tion for Wherehouse Entertainment.

ager at VIEW Video.

Dan Capone is appointed director
of marketing, sell-through, for Tur-
ner Home Entertainment in Atlanta.
He was director of multimedia mar-
keting.

Jim Pollan is promoted to senior
VP/GM of video at ETD in Houston.
He was VP of products and systems.

The National Captioning Insti-
tute in Vienna, Va., names Leslie D.
Sherman VP of marketing. She was
director of business development for
COMSAT Video Enterprises.
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SPEC’S UPS THE ANTE IN FLORIDA WITH PAIR OF MIAMI SUPERSTORES

(Continued from page 67)

motions with local theaters and cultural
organizations. Befitting South Beach’s
nightlife reputation, Borges put to-
gether an opening night with drag
queens lip-syneing in the windows, go-
go girls dancing on the counters, and
strolling models wearing music-themed
outfits. On hand to sign autographs
were celebrity impersonators of Rod
Stewart, Hulk Hogan, and Gloria Este-
fan. Close to 2,000 members of the
South Florida entertainment and busi-
ness industry attended.

The two stores came together in 18
months and share many features. They
both have well-stocked newsstands and
book areas. Spec’s management says it
has hired employees who are also musi-
cians or music lovers so that they bring
a genuine interest and energy to the
job. They can recommend product and
answer questions, not just ring up sales,
management says.

The design of the stores was aimed at
making all departments bright and at-
tractive with lots of merchandise visible.
The same color scheme of bright blue,
magenta, and yellow permeates the
stores with tiled support columns and
staircase floor tiles patterned after
black and white piano keys. Music notes
are etched in the glass staircase walls.
Cafes offer live music along with fla-

Merchants & Marketi

Spec’s Music’s Florida stores in Coconut Grove and South Beach have cafes that
offer live music along with flavored coffee drinks, rich desserts, and frozen treats.
Pictured above is the cafe at the Coconut Grove store.

The first floor of the Spec’s Music store in Coconut Grove, Fla., is well-stocked.

vored coffee drinks and desserts.

In the children’s departments, kids
can sample cassettes at listening sta-
tions and CD-ROMs can be played on
the Spec’s computer robot. These de-
partments feature playfully painted fur-
niture shaped like animals, video and
arcade games for older kids, and racks
built low so toddlers can browse. A gi-
ant screen plays animated movies, and
there are activities every weekend with

singers, performers, balloon makers,
and clowns. Sticker books, coloring
books, T-shirts, and hats round out the
selections.

“Mothers with children don’t usually
go to record stores,” says consultant
Linda Morgenstern Robbins. “But now
that videos and accompanying books
and tapes are such a huge portion of the
children’s market, it gave us an oppor-
tunity to create a section that could

Spec’s Miami Superstares Kid-Friendly

H BY MOIRA McCORMICK

As a major part of a plan to position
its two new Miami-area superstores as
destination centers, Spec’s Music has
created multimedia children’s depart-
ments.

In each of the 23,000-square-foot
stores in Miami Beach and Coconut
Grove, (see story on page 67), a 700-
square-foot “interactive playground”
contains a hands-on CD-ROM unit and
listening area, hundreds of music, video,
and CD-ROM titles, and music-related
merchandise—all displayed with the
needs and shopping habits of children in
mind.

“We have a tag line: ‘An amusement
park for your ears,”” says Linda Mor-
genstern-Robbins, the consultant hired
by Spec’s Music to develop the interac-
tive playgrounds. Morgenstern-Robbins,
who was the head of the former Sony
Kids’ Music (now Sony Wonder), is pres-
ident of Morningstar Media, a Deerfield
Beach, Fla., marketing and production
company for children’s media.

“We've always considered ourselves a
family store, and we've always carried
kids’ product,” says Ann Lieff, presi-
dent/CEO of Miami-based Spec’s Music,
a 47-year-old chain with more than 60
stores. What the company found,
though, was that its 5000- to 10,000-
square-foot stores did merely OK busi-
ness with children’s titles.

“It’s difficult to do well with that
genre in a smaller store; you have to
have space,” says Lieff. “With the two
new superstores, we allocated consider-
ably more space, planned special
events—and it's working. Kids are com-
ing with their parents, and they’re buy-
mg‘”

The children’s supersections in both
the Coconut Grove location (which
opened July 21) and the South Beach
site (which opened Aug. 18) carry a

Children’s audio star Joanie Bartels
frolics with youngsters in the children’s
department at a new Spec’s superstore
in Miami's Coconut Grove.

three-to-one ratio of video to audio, as
well as 50-75 (of the stores’ total 300)
CD-ROM titles. They also stock ancil-
lary merchandise, such as T-shirts, caps,
activity and coloring books, read-alongs,
and storybooks, says Morgenstern-Rob-
bins, as well as numerous gift sets.

She says the interactive playgrounds
are ‘“clearly demarcated: There’s a
blowup photo of two children on a sign
that says ‘Kids’; there’s also a very visi-
ble Disney sign. We have an arcade
crane with flashing lights and another
nonviolent arcade game. The message is,
“This is a place to play.” ” A major attrac-
tion, she adds, is Spec the Robot, who
has CDs for eyes and a CD-ROM moni-
tor for a mouth. “Kids can sit down and
use a robot, programs by Broderbund,
Disney, Humongous, Knowledge Adven-
ture, and others.” The robot, she notes,
is “strategically placed next to the adult
CD-ROM section. Many adults will
likely get into CD-ROM via their kids.”

Noah'’s Ark-themed tables and chairs
(child-sized, of course) form the listening
area. A pair of cassette players fastened
to each of the two tables, some with
headphones, are stocked with music and
story titles.

Morgenstern-Robbins says that two

major factors are necessary for success-
ful merchandising of kids’ product; both
are incorporated into Spec’s setup. One
is that even very young children can rec-
ognize logos and will pick what they
want themselves. With this in mind,
shelving was arranged with toddler
product on the bottom, “machines and
movers” titles the next level up, super-
heroes and TV-based product above
that, then book-based titles, and, on top,
product considered “parents’ buys,”
such as deluxe gift items. The second
merchandising factor is that titles move
better when arranged categorically.
Spec’s uses such categories as Public
TV, Friends, and Superheroes.

Saturdays are event days for the
Spec’s Miami-area superstores, which
have featured appearances by artists, as
well as costumed characters. One such
event, billed as “Spec*tacle For Kids,”
featured popular artists, face painters,
stilt walkers, jugglers, and clowns; an-
other week, it was the Mighty Morphin
Power Rangers.

In connection with Classical Music
Month, an actor costumed as Beethoven
was scheduled to appear, playing the
maestro’s music on piano and talking to
the audience about his life. Featured
product was Susan Hammond’s Classical
Kids line, from the Children’s Group
(based in Pickering, Ontario, and distrib-
uted by BMG). The Classical Kids video
“Beethoven Lives Upstairs” was to be
screened as well.

Morgenstern-Robbins says that the
interactive playgrounds at Spec’s are “a
wonderful way to attract the disenfran-
chised woman customer. She can bring
the kids and let them play while she has
a cup of coffee in our cafe or browses—
all the while being able to keep an eye
on the children, due to the purposely low
fixtures adjacent to the kids’ area. It’s
also a great place for dads to bring their
kids on a Saturday afternoon.”

bring in kids and parents together. It's
a safer environment than a mall, and
parents can shop for their own CDs or
retreat to our cafe for coffee and cake
without worrying about the kids.”
While both stores carry all formats of
music, the Coconut Grove store is loca-
ted in a strong retailing area, sur-
rounded by high-end merchants. Conse-
quently, that store caters to an older
demographic, featuring, for example, a
strong classical department in a sepa-

rate room decorated with murals of Mo-
zart and Beethoven. The South Beach
store is surrounded by nightclubs and is
slanted toward younger customers.
Dance music is well-represented in the
product mix. Spec’s works hard to tailor
the inventory to each store accordingly.
Lieff says that in-store appearances
by recording artists are bolstering the

two superstores.
The Coconut Grove store attracts fa-
(Continued on page 84)
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Navarre Nears Purchase
Of Intersound; Singly Twain

LET’S MAKE A DEAL: Navarre
Corp., the New Hope, Minn.-based mu-
sic and computer-software wholesaler,
has signed a letter of intent to acquire
Intersound, the Roswell, Ga.-based la-
bel, according to sources.

If completed, the deal would solidify
Navarre’s move into becoming an orig-
inator of material for entertainment
software. Navarre owns Digital Enter-
tainment, which develops and publishes
CD-ROM titles focusing on music and
entertainment.

Terms of the deal couldn’t be deter-
mined, as Navarre executives declined
to comment and Intersound execs did
not return calls for comment. Even
though a letter of intent has been
signed, many elements of the deal re-
main to be negotiated, which some

could mean both

THE SINGLES LIFE: It’s been a
while since the age-old question of
whether singles sales impact album
sales has had any play in this column.
Recently at the PGD convention (Bill-
board, Sept. 23), Retail Track ran into
Luke Lewis, president of Mercury
Nashville. Lewis, who used to oversee
audio distribution for Uni Distribution,
is no stranger to this debate, and he has
landed firmly in the camp ‘of those who
believe that singles sales do not canni-
balize album sales.

For the first single from Shania
Twain’s “The Woman In Me” album,
Mercury Nashville released a double-A-
sided single, “Any Man Of Mine” and
“Whose Bed Have Your Boots Been Un-
der.” The former recently hit the top
spot on Billboard’s Hot Country chart,
and the single
currently holds

sides are having
second thoughts.
Intersound, a
privately held
company, has
sales of about $30

sources suggest
r
RE

TRACK |

by Ed Christman {

down the No. 3
spot in the Top
Country Singles
Sales chart.
When the vinyl
single went away,

million. The label,
which sells di-
rectly to music-retail accounts, has a
strong classical music budget line in the
Classical Heritage series, as well as a
growing presence in the gospel and
country genres. The label also has di-
versified into jazz, new age, urban, and
rock music. Its artists include Kansas,
the Guess Who, the Gatlin Brothers,
the Bellamy Brothers, Peter Nero, Al
Hirt, and Doc Severinson.

Navarre derives revenues from three
different businesses. It has a national
distribution company, which handles
some 50 labels on an exclusive basis. It
also operates as a one-stop/distributor,
supplying wholesale clubs and other
discount merchants with product from
the six majors and various indie labels.

Navarre posted sales of $119.5 milion
in the year that ended March 31. Of
that, Billboard estimates that slightly
less than half came from music, with the
majority coming from computer soft-
ware. And of the company’s music busi-
ness, Billboard estimates that its inde-
pendent  distribution company
generated about $40 million in sales. Its
shares closed at $10.125 on Sept. 18.

The pending acquisition of Inter-
sound would give Navarre a higher-
margin business than distribution,
which generally works on 16%-25%
profit margins. But some independent
music label owners perceive it as a con-
flict on interest when an independent
distributor owns and distributes a label.
In those instances, there is a worry that
the distributor will favor its own label
over the other labels it distributes.

In order to defuse that concern, some
wholesalers, like Alliance Entertain-
ment Corp. and the Handleman Co.,
have acquired catalog labels, leaving
the highly competitive new-release
business for their distributed labels.
Intersound derives 60% of its revenue
from catalog product, according to
sources.

In addition to higher margins, the ac-
quisition of Intersound would enhance
Navarre’s already widely diverse cus-
tomer base with yet another distribu-
tion channel, Christian bookstores.

country labels be-
gan de-emphasiz-
ing singles sales and mainly relied on
airplay to promote albums. But the
overwhelming success of “Achy Breaky
Heart” in 1992 put Nashville back in the
singles business, and now some country
labels see singles as profit centers, not
merely as marketing tools to promote
albums.

In the case of Twain's double-A-sided
single, Lewis has let the single sell past
the 500,000-unit mark before cutting it
off in order to avoid returns, not be-
cause of a fear of lost album sales. The
songs on the singles have peaked in air-
play, he explains.

“Any Man Of Mine” is the only gold
single to come out of Nashville this
year, according to Mercury Nashville’s
VP of sales John Grady. Armed with a
gold single from an album that has al-
ready shipped more than 2 million units,
Lewis says, “I am getting fearless on
the cannibalization issue. I have re-
leased the third and fourth single.” That
cassette single contains the album’s title
track and “If You're Not In It For
Love.”

ALL ABOARD: A&M Records is join-
ing the growing list of labels that are
beefing up their field sales staff. In ad-
dition to its regional marketing staff of
four representatives, A&M is adding
four local reps. In explaining the move,
Ritchie Gallo, A&M’s senior VP of
sales and distribution, says, “The addi-
tional bodies will allow us to micromar-
ket better and bring more focus on baby
bands. We are bringing people in to sup-
plement [PGD’s] efforts in the best way
possible. It will give us more presence,
and it will improve our execution of en-
gineering records through the market-
place.”

Gallo declines to provide the markets
where the reps will be located. But he
says the local reps will help the label to
decide “which records are real and
which are not. It’s not always about
when you move forward with a project.”

Assistance in preparing this column
was provided by Frank DiCostanza.
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GE’I’I‘ING DOWN TO BASICS: As
many on the indie side of the record
business learn from hard experience,
there’s no such thing as beginner’s luck.
Anybody who decides to attempt to
make a living by running a label or play-
ing in a working band had better go into
the game armed with lots of knowledge,
for the School of Hard Knocks can be
one tough institution of higher learning.

‘We're constantly amazed by the num-
ber of neophytes who contact us at Bill-
board in their attempt to make a go of
it with just the haziest notion of how the
game is played. So we were cheered by
the arrival of a pair of new books by
savvy indie-music veterans that supply
a wealth of essential knowledge for the
start-up mogul.

Many readers are probably familiar
with Gary Hustwit’s “Releasing An In-
dependent Record.” The book, pub-
lished by Hustwit’s own company,
Rockpress, in San Diego, has just gone
into its fifth edition. Its subtitle, “How
To Successfully Start And Run Your
Own Record Label In The 1990s,” tells
the tale.

Hustwit, a former member of the SST
Records staff and organizer of San
Diego’s annual Independent Music
Seminar, lays down the basies about
preparing an indie record, be it a 7-inch
single or full-length CD. His tome in-
cludes handy directories of manufactur-
ers, music publishers, press, whole-
salers, retail stores, radio stations,
booking agents, and labels. He also in-
cludes helpful specimens of press re-
leases, ads, and contracts. For the label-

meister of tomorrow, this is the perfect -

place to start getting the facts.

The independent musician looking for
a similar dose of reality is directed to
Rockpress’ “Book Your Own Tour.” The
volume was written by Liz Garo, who
wears publicity and A&R hats at Rest-
less Records in L.A. Garo is a practiced
indie-band road warrior (“We've done
some time in vans, we've spent a few

INDEPENDENTS..

by Chris Morris

hours at sound checks, in our time,” she
says), and she supplies a handy road
map for touring acts in her book.

The fundamentals of gigging are laid
out in crisp form, and Garo offers a
handy state-by-state directory of ven-
ues, press, radio, record stores, and mu-
sie stores. There are also many helpful
hints about the basic tour tool, the van
(all should cock an ear to Mike Watt’s
words of the road), and some amusing
opinion pieces. Vets will crack a smile at
ex-Braindead Sound Machine member
Cole Coonce’s screed, which bears the
self-explanatory title “Touring Is Bull-
shit.”

If you're with an indie label or band
taking its first steps, we suggest you
check out these books before proceed-
ing to Point B; players may also want
to consult “The Musicians Guide To
Tour And Promotion,” a product of Bill-
board sister publication Musician.

“Releasing An Independent Record”
and “Book Your Own Tour” are distrib-
uted exclusively by Mix Bookshelf.

QUICK HITS: Gary Chappell, long-
time executive VP of Real Music in Sau-
salito, Calif., has exited the label to start
his own company, Boulevard Entertain-
ment, in San Anselmo, Calif. The new
imprint will target the adult record
buyer and will issue contemporary in-
strumental, adult contemporary, and
easy-listening product. Chappell can be
contacted at 415-459-4039 ... Dutch
roots and world-music label Munich
Records will be distributed in the U.S.

MCA ALBUM, BOOK TO SPOTLIGHT 'TOON TUNES

(Continued from page 18)

blur.”

Many of the cartoon themes may have
been overlooked at the time, because
they “were not written from the tradi-
tional rock critie perspective,” Sall adds.
“Most of them were churned out in a
Brill Building style at a time in history
when the best rock’n’roll was happening,
between 1968 and 1972.”

To record the artists on the album,
Sall traveled the globe, making stops in
Australia to record Frente!, in Atlanta
for Collective Soul, and in Texas for
Toadies, Tripping Daisy, and the
Butthole Surfers.

Most of the cartoon themes are rela-
tively short, so Sall was able to cram
nearly 20 cuts on the album. “It has an
overabundance of riches on it, because [
have the fans’ mentality,” he says. “If a
kid goes into a store and sees what’s on
it, he’ll see that it is a good value.”

Though the album is generally alter-
native rock, Sall says the artist lineup
gives the set some diversity: “Face To
Face, Wax, the Ramones, Toadies, and
Sublime all have punk underpinnings,
while Liz Phair and Matthew Sweet rep-
resent the pop side.”

At press time, MCA was still deciding
on a single, which it plans to ship to mod-

ern and rock radio on Oct. 16.

According to MCA executive VP/GM
of marketing Randy Miller, the label will
work the album at modern rock, album
rock, and hard rock stations.

It’s also possible that the Cartoon
Network TV special will be released on
home video in 1996. “After our exclusive
window with the Cartoon Network runs
its course, we will exploit it on other ca-
ble channels as well,” Miller says.

The special comic book will be pack-
aged with the CD for a limited edition
in December. “Marvel will help us dis-
tribute it to comic book stores, and we
will tie in the comic book with the re-
lease of the record,” Miller says.

MCA will also release a special lim-
ited-edition version of the album on
glow-in-the-dark vinyl.

The label will advertise the album in
a consumer ad campaign that will in-
clude alternative music magazines and
Saturday morning TV programming.

MCA also plans to hit the comie book
convention circuit. “We will have direct
sales at comic book conventions all over
the country,” Miller says. “We have a
whole list of the conventions, and we will
be at as many as we can with our college
marketing staff.”

by Distribution North America. The
firm has also established a U.S. market-
ing and promotion office in Austin,
Texas, headed by veteran producer/
manager Mike Stewart. Munich’s first
U.S. releases, due Oct. 3, include al-
bums by Rory Block and the late
Albert Collins.

Heavy metal act Iron Maiden has
joined the indie ranks with a deal with
CMC International in Zebulon, N.C.
The label will issue the band’s new al-
bum, “The X Factor.” Iron Maiden’s 11-
album eatalog will now be available
through New York-based Castle Rec-
ords; the Alliance Entertainment-dis-
tributed imprint will rerelease the titles
in October with bonus CDs containing
B-sides and extra tracks.

FLAG WAVING: Candye Kane re-
lates a conversation that she had re-
cently with singer/songwriter Dave
Alvin that says much about the com-
mereial frustration that comes from be-
ing able to do a lot well.

“We said we’re doomed to the idea
that [our music] won't fit in with what
people think it’s supposed to be,” Kane
says.

The San Diego-based voealist has
been grappling with people’s expecta-
tions for much of her career: A decade
ago, the ample Kane had a career in the
adult film business. “A lot of people
said, ‘If you lost some weight and ren-
ounced your evil past, you'd do great,””
she says.

Kane has done none of that, and, with
her second Antone’s album, “Knock-
out,” she continues to mess with peo-
ple’s notions of what she should sing.

Working with veteran producer Val
Garay, who cut some Kane demos for
CBS in the mid-'80s, the singer moves
beyond her blues and country roots, es-
saying material by Jack Tempchin,
Bob Dylan, Rickie Lee Jones, Kostas,
and Lowell George and Van Dyke
Parks.

Kane, who admits she made some
concessions in recording the album, also
confesses, “I was petrified that it would
come out a pop record. But it didn’t.”

In fact, it merely highlights the near-
effortless versatility of a powerful per-
former who never over-sings to put her
material across.

Kane, who points admiringly to sing-
ers who work in a variety of genres,

Merchants & Marketi
Required Reading For The Indie School Of Hard Knocks

such as Linda Ronstadt, says, “I'd like
to see really great singers doing records
in a lot of different styles. Why can't it
be done?”

She receives nice support from a stu-
dio band that includes such L.A. famil-
iars as guitarist Will Ray and pedal
steel player Greg Leisz. Her husband,

bassist Tom Yearsley of the Paladins,
also lends a hand.

Kane, who balances her own touring
schedule with that of the hard-working
Paladins, will strike out for a tour of
Northern California, the Pacific North-
west, and the Canadian coast on Sept.
26.
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Billboard,

FOR WEEK ENDING SEPTEMBER 30, 1995

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES -
- - REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan® i
2 | G5 | ARTIST | mime | ¢=
Z% | 35| (ABeL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) I I I II l £35
* % NO.1 % &
BEASTIE BOYS A° LICENSED TO ILL
1 1 DEF JAM 52735 LASLAND {7.98 £Q/11.98) § weeks at No. 1 | 148
BOB MARLEY AND THE WAILERS A°® LEGEND
2 2 TUFF GONG 846210*1SLAND (10.98/16.98) 217
JIMMY BUFFETT A? SONGS YOU KNOW BY HEART
3 3 MCA 5633* (7.98/11.98) 225
GRATEFUL DEAD A° THE BEST OF SKELETONS FROM THE CLOSET
4 4 WARNER BROS. 2764 (7.98/11.98) 118
NINE INCH NAILS A? PRETTY HATE MACHINE
5 5 TVT 2610* (9.98/15.98) 106
VAN MORRISON A’ BEST OF VAN MORRISON
6 6 POLYDOR 41970/A&M (10.98/16.98) 18
JIMI HENDRIX ® THE ULTIMATE EXPERIENCE
1 8 MCA 10829 (10.98/17.98) 21
ELTON JOHN A" GREATEST HITS
8 7 ROCKET 512532/ISLAND (7.98/11.98) 216
PINK FLOYD A" DARK SiDE OF THE MOON
9 9 CAPITOL 46001* (9.98/15.98) 228
PINK FLOYD A® ' THE WALL
10 14 COLUMBIA 36183* (15.98 EQ/31.98) 228
BOYZ Il MEN A® COOLEYHIGHHARMONY
11 11 MOTOWN 530231 (9.98/15.98) 43
ENYA THE CELTS
12 10 REPRISE 45681/WARNER BROS. (10.98/16.98) 12
STEVE MILLER BAND A°® GREATEST HITS
13 15 | CAPITOL 46101 (7.98/11.98) 223
SOUNDTRACK A® GREASE
14 12 | POLYDOR 825095/A&M (9.98/15.98) 4
JAMES TAYLOR A’ GREATEST HITS
15 17 | WARNER BROS. 3113* (7.98/11.98) 226
CREEDENCE CLEARWATER REVIVAL A* CHRONICLE VOL. 1
16 16 [ FANTASY 2*(10.98/17.98) 133
JOURNEY A® JOURNEY'S GREATEST HITS
17 2] | COLUMBIA 44493 (9.98 EQ/15.98) 228
ENYA A® WATERMARK
18 19 | REPRISE 26774/ WARNER BROS. {10.98/15.98) 204
JANIS JOPLIN A? GREATEST HITS
19 13 | cOLUMBIA 32168 (5.98 EQ/9.98) 177
THE DOORS A® BEST OF THE DOORS
2 18 | ELEKTRA GO345/EEG (12.98/19.98) 211
LIVE @ MENTAL JEWELRY
21 20 | RADIOACTIVE 10346/MCA (9.98/15.98) 25
METALLICA A* R ...AND JUSTICE FOR ALL
2 22 | ELEKTRA 60812/EEG (9.98/15.98) 214
ERIC CLAPTON A’ TIME PIECES - THE BEST OF ERIC CLAPTON
23 | 23 | POLYDOR BOOO14/A&M (7.98 EQ/11.98) 225
PATSY CLINE A° GREATEST HITS
24 | 25 | MCA12*(7.9812.98) 216
ANNIE LENNOX A DIVA
25 31 ARISTA 18704 (10.98/15,98) 20
MADONNA A® THE IMMACULATE COLLECTION
26 26 | SIRE 26440*WARNER BROS. (13.98/18.98) 28
U2 A" THE JOSHUA TREE
21 33 | ISLAND 842298* (10.98/16.98) 181
MEAT LOAF A BAT OUT OF HELL
28 2] | CLEVELAND INT'L 34974*/EPIC (7.98 EQ/11.98) 195
CAROLE KING A" TAPESTRY
29 28 | COLUMBIA 34946 (7.98 EQ/11.98) 46
GRATEFUL DEAD AMERICAN BEAUTY
30 24 | WARNER BROS. 1893 (7.98/11.98) 6
SEALA SEAL
3 29 | SIRE 26627/WARNER BROS. {9.98/15.98) 33
SANTANA A’ GREATEST HITS
32 34 | coLumBla 33050 (7.98 EQ/11.98) 32
SOUNDTRACK A’ TQP GUN -
33 30 | COLUMBIA 40323 (7.98 EQ/11.98) 72
EAGLES A” GREATEST HITS 1971-1975
34 36 | ELEKTRA 105*/EEG (10.98/15.98) 228
SOUNDTRACK RESERVOIR DOGS
35 35 MCA 10541 (10.98/15.98) 27
WHITE ZOMBIE A LA SEXORCISTO: DEVIL MUSIC VOL. 1
36 38 | GEFFEN 24460*(9.98/13.98) 21
AEROSMITH A® GREATEST HITS
ki 32 COLUMBIA 57367 (7.98 EQ/11.98) 215
EAGLES A* HOTEL CALIFORNIA b
38 48 | ELEKTRA 103/EEG (7.98/11.98) 131
VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOLUME 1
39 | — | WALT DISNEY 60605 (6.98/11.98) 20
LED ZEPPELIN A" LED ZEPPELIN IV’
40 39 | ATLANTIC 82638/AG (10.98/15.98) 195
METALLICA A® RIDE THE LIGHTNING
41 42 MEGAFORCE 60396/EEG (9.98/13.98) 205
AC/DC A" ' BACK IN BLACK
42 | 44 | ATLANTIC 92418/AG {10.98/15.98) 122
METALLICA A MASTER OF PUPPETS
43 41 ELEKTRA 60439/EEG (9.98/15.98) - 204
CHICAGO A’ ) GREATEST HITS 1982-1989
44 | 47 | REPRISE 26080/WARNER BROS. (9.98/15.98) 191
’ ELTON JOHN A GREATEST HITS 1976-1986
45 | 40 | MCA 10693 (7.98/12.98) 61
THE BEATLES A®° SGT. PEPPER'S LONELY HEARTS CLUB BAND
46 | 37 | CAPITOL 46442* (10.98/16.98) 105
FLEETWOOD MAC A’ GREATEST HITS
41 46 | WARNER BROS. 25801 (9.98/16.98) 191
EARTH, WIND & FIRE A* BEST OF EARTH, WIND & FIRE VOLUME 1
48 50 | ARC 35647/COLUMBIA (7.98 EQ/11.98) 8
LYNYRD SKYNYRD A BEST-SKYNYRD'S INNYRDS
49 | 49 | MCA 42293 (7.98/12.98) 95
GLORIA ESTEFAN A’ GREATEST HITS
50 | 43 | €Pic53046(10.98 EX/16.98) 12

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart
and are registering significant sales. ® Recording industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 miilion units, with multimillion seliers indicated by
a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP

is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices.
indicates past or present Heatseeker title. ©1995, Billboard/BPI Communications, and SoundScan, Inc.

Merchants & Marketin

Execs Gather At WEA Marketing Confah

BURBANK, Calif. —The WEA Marketing
Managers Convention brought together executives
from the Warner Bros. Records group of labels,
Elektra Entertainment, and the Atlantic Group,
as well as subsidiaries and distributed labels.
Attendees enjoyed performances from Interscope’s

i

WEA sales reps get ready to deliver the news on fall
releases from Warner, Elektra, and Atlantic. In front row,
from left, are Roger Helms, Nashville; Cory Connery, Los
Angeles; Jack Klotz, Atlanta; Dale Hill, Cleveland; Bill
Brown, Seattle; and Warren Pujdak, New York. In back row
are Fred Barsuglia, Philadelphia; Tony Niemczyk, director
of national sales; Lisa Crawford, Los Angeles; Ron
Hewlett, Detroit; Renee Fuhrman, San Francisco; Cathie
Inman, Miami; Fran Aliberte, senior VP of sales, WEA; Mak
Kelly, Baltimore/Washington, D.C.; Clare Koroly, Chicago;
Jim McAuliffe, Dallas; and Dann Cotter, Boston.

Fran Aliberte, senior VP of sales of WEA, center,
congratulates Pure Soul on its single “We Must Be In
Love." Pure Soul’s new album is due out in October on
University Releases/StepSun Music/Interscope. Shown with
Aliberte, from left, are Shawn, Kirsten, Keitha and Heather.

Members of Reprise group the Foreman socialize backstage following their
performance. Shown, from left, are Andy Corwin, the Foreman; Michael Fuchs,
chairman, Warner Music Group; Doug Whitney, the Foreman; Howie Klein,
president, Reprise; Kenny Rhodes, the Foreman,; Jim Ed Norman, president, Warner
Nashville; Jeannine Frank, the band’s manager; and Roy Zimmerman, the Foreman.

Pure Soul, Warner Bros.” Jennifer Trynin, 143
Records’ the Corrs, and Warner Nashville’s the
Foreman; attended a reception hosted by Qwest
Records CEO Quincy Jones; and heard a speech by
James Carville, senior political adviser to
President Clinton.

Atlantic Group marketing experts are
ready for action. Shown, from left, are
Pete Anderson, senior VP of sales,
Atlantic Records; Rick Froio, VP of
sales, Atlantic Records; Jason Flom,
president, Lava Records and senior
VP, Atlantic Records; Ahmet Ertegun,
chairman/CEOQ, Atlantic Group; Val
Azzoli, president, Atlantic Group; Dave
Mount, president/CEO, WEA; Ron
Shapiro, senior VP/GM, Atlantic
Records; Karen Colamussi, senior VP
of marketing, Atlantic Records; Vicky
Germaise, senior VP of product
development, Atlantic Records; Rick
Blackburn, president, Atlantic
Nashville; and Kevin Copps, senior
VP/GM, Atlantic Classics.

2 k8
New Qwest recording artist Tamia,
center, is welcomed to the WEA fold
by Fran Aliberte, senior VP of sales,
WEA, left, and George Rossi,
executive VP of marketing, WEA.

143 Records group the Corrs entertain the crowd with
songs from their label debut, “Forgiven, Not Forgotten,”
which was produced by David Foster.

Demonstrating WEA's sense of unity, from left, are Dave
Mount, president/CEO, WEA, producer Quincy Jones,
CEO, Qwest Records; Michael Fuchs, chairman, Warner
Music Group; and Russ Thyret, chairman, Warner Bros.
Records. At the convention, Jones previewed his new
album, “Q’s Jook Joint" on Qwest.

72

www.americanradiohistorv.com

BILLBOARD SEPTEMBER 30, 1995


www.americanradiohistory.com

The RetoolinC

& MARKETING

A MERCHANTS

This is the final of four special sections inaugurating
Billboard’s new Merchants & Marketing department.

Distribution
Drop-Ships And EDI Offer Answers To Quick-Replenishment
Challenges, But Retailers Ask “How Much?” And “How Soon?”

l BY DON JEFFREY

Many music retailers and distribu-
tors believe the time has come for
“quick response” product replenish-
ment.

Big discount chains like Wal-mart
have had great success in using this
system with many of their suppliers.
“This is how they’re able to seil their
products cheaper to the customer,”
says Ann Lieff, president of Spec’s

Musie.

With quick response, the manufac-
turers of a product—whether jeans or
CDs—would be responsible for auto-
matically replenishing inventory for
their retail accounts, basing their deci-
sions on fast-moving computerized data
on recent and historical sales trends.

Many music-industry observers say
that if this system were widely in place
it could result in considerable savings
for retailers on the costs of keeping and
transporting inventory. More impor-

From concept to reality: PolyGram’s Fishers, Ind. distribution center, com-
pleted in 1993.

tant, it could get the produet into the
stores and onto the shelves faster and
more often, where it could be turned
into higher sales.

Joe McFadden, senior VP of sales
and marketing for Cema Distribution,
says of quick-response, “It hasn’t real-
ly happened yet. But it’s imminent.
With one or two [retailers], it’s a very
high priority.” He expects to see some
serious movement on the issue in the
next six months.

DELAY OR PAY

Many retailers have been slow to
embrace quick-response because their
investments in warehouses have been
much greater than in the electronic
systems and the software necessary to
make fast-replenishment systems
work.

Gerald Weber, president of Block-
buster Music, notes “a lack of desire”
on the part of retailers who “have
invested a lot of dollars in the distribu-
tion arena.”

But now, with cutthroat competition
on record prices, merchants cannot
afford to delay much longer. As one

- music-distribution executive points out,

“It all changed when gross profits
dropped.”

While the industry awaits the slow
implementation of quick-response,
retailers and suppliers are discussing
and negotiating other issues involving
the movement of inventory.

TUNE IN, DROP-SHIP

Many retailers would like to see
more product shipped directly to stores
(drop-shipping), bypassing their ware-
houses and distribution centers (D.C.).

Some insiders point out that retail-
ers’ distribution centers often become
clogged with product and that it can
take from eight to 10 days in some
cases to get new product into stores.

And retailers who want more fre-
quent drop-shipping say that the mil-
lions of dollars invested in inventory in
warehouses could be freed up for build-
ing and renovating stores.

“We're really concerned with inven-
tory levels,” says Spec’s Lieff. “We
carry less in our warehouses and use
more outside sources to drop-ship in.”

Another retail executive, who spoke
on condition of anonymity, says, “As
retailers, we want vendors to do more
to replenish quickly. The reality and
the economics of what’s happening is
that we cannot afford our D.C. and our
inventory. We have to find ways to buy
product cheaply and get it quickly. The
vendors do not want to do that. They’re
interested in selling in bulk to the D.C.,
and then you have the headache.”

Nevertheless, there are those who
say the costs of frequent drop-shipping
to stores would be too high and that

EXPANDED S
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record companies would be unlikely to
bear them. Thus, the benefits of getting
quicker inventory would have to be bal-
anced against the higher shipping
expenses.

“They shouldn’t charge,” opines one
retail executive. “The vendors never
charged us for shipping. If we make the
minimums [orders), they shouldn’t. If
you control the way you order, and
meet the mininmums, you don’t incur the
cost.”

MEETING MINIMUMS
The trend of opening large super-
stores may favor more direct shipping

of product. Lieff says, “If you’re build-
ing bigger stores with higher volumes,
then you can meet the {ordering] min-
imums.”

Moreover, as Weber points out, “If
[drop-shipping] does the business, it
actually may be cheaper, if ordinarily
you wouldn’t have sold the product.”

At present, the percentage of total
product that is drop-shipped ranges
from 0 (for chains like Circuit City) to
nearly 100% (Tower Records, where
each store does its own buying). Block-
buster’s Weber estimates that 26% to
30% of his chain’s product is shipped

(Continued on page 74)

German Phononet System
Allows Retailers To Hold
Minimal Stock And Get
24-Hour Delivery

B BY WOLFGANG SPAHR

HAMBURG—In the past few
years, German record-retailing has
undergone dramatic structural
changes—and the development of new
distribution methods has been part of
that evolution. Where there were
15,000 retail outlets.in Germany in
1985, this figure has since shrunk to
8,000. Market observers go as far as
to claim that 80% of all retail record
sales are currently accounted for by a
mere 10% of the outlets. Major names
include Karstadt, WOM, Mediamarkt
and Saturn, with TMI and TVG oper-
ating as rack jobbers.

Udo Lauen, distribution director at
WEA Musik in Hamburg, says the
distribution service provided to retail-
ers by the record industry has
reached an optimum standard. In
some cases, 24-hour delivery setrvice
is available. Thus, retailers hold min-
imum stocks and are able to offer
almost the entire range of products in
their stores.

ORDERING DIRECT
“Our excellent inventory-manage-
ment systems allow the retailer to
monitor sales and therefore place his
order in good time,” says Lauen.
Thanks to Phononet, an electronic-

Where there were
15,000 retail outlets
in Germany in
1985, this figure
has since shrunk
to 8,000. Market
observers go as far
as to claim that
80% of all retail
record sales are
currently account-
ed for by a mere
10% of the outlets.

data transfer system similar to the
U.K'’s Electronic Record Ordering
System (EROS), retailers can now
place orders directly with record conm-
panies.

Over 400 stores are already making
use of these facilities, with a total of
nearly 700 outlets linked to Phononet.
Twice a week, Phononet automatical-

(Continued on puge 76)
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The Re’roolin= Of Retail
A MERCHANTS & MARKETING EXPANDED SECTION

There Are Over 10 National Distributors To Choose From.
We'll Make It Easy For You.

1-800-334-3394

From our diverse label selection to our helpful service, you'll find we make every
aspect of national distribution easy. Just pick up the phone and call. Easy os that..

1-800-334-3394

Your Ticket To First Closs Distribution.

US YOUR

OUTS

120
e 10,000 Titles in Stock and Counting...

e Same Day Shipping
® Custom Inventory Services
® Special Order Programs

FOUR-TIME WINNER OF NARM'S

ONE STOP OF THE YEAR
INCLUDING 1993 & 1994

Valley Record Distributors, Inc.

For more information and to receive our 800-page catalog
Call Toll Free: 800.845.8444 Fax Toll Free: 800.999.1794.
Outside U.S. call: 916.661.6600.

| QUICK-REPLENISHMENT

(Continued from page 73)

Many retailers have been slow to
embrace quick-response because
their investments in warehouses
have been much greater than in
the electronic systems and the
software necessary to make
fast-replenishment systems work.

Cema’s Joe McFadden

PolyGram’s Nick Johnson

directly to stores.

Almost all chains now have initial
shipments of new releases drop-
shipped, usually through United Par-
cel Service.

Paul Reese, VP of operations for
Cema Distribution, points out that
retailers “also want faster and more
direct shipments of catalog past the
warehouses, in order to expose cus-
tomers to different kinds of product
without having to inflate their invento-
II)Y.”

But some retailers are not calling for
more frequent direct shipments.

Joe Bressi, recently
retired senior VP at
Camelot Musie, is not
putting pressure on the
majors. “Our analysis
was that it was much
cheaper for us handling
it through our own
D.C.” He adds that it
takes too mueh time and
money to process prod-
uet in the individual
stores.

SAME-DAY SHIPPING
VIA EDI

The key to fast re-
plenishment is EDI, or
Electronic Data Inter-
i change. Through EDI,
i the vendor and retailer
communicate by elec-
ronic mailboxes on
computer networks. A
customer calls up the

service and places orders in the mail-
box. The distributor calls up the mail-
box, processes the orders, and hasit
shipped to the stores or D.C.s. Then an
invoice or advance shipping form is
transmitted back to the account which
can be used to check the product when
receive.

Nick Johnson, director of returns,
systems and procedures for Poly-
Gram’s distribution eenter in Fishers,
Ind., says, “If we get an order in early
today, we can ship it today. They’ll get
it tomorrow.”

(Continued on page 76)
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BMG Distribution

1540 Broadway, 37th floor
New York, NY 10036
Phone: 212 « 930 * 4000

Pete Jones -
President

Rick Cohen -
S Vice President, Sales

Rick Bleiweiss -
Sr. Vice President, Marketing

Al Reuben -
8r. Vice President, Interactive

Peter Pauison -
Vice President, Distributicn

George Clyne -
Vice President, Finance

Barry Levine -
Vice President, Marketing

Bob Morelli -
Vice President, Field Operations

Terri Rossi -
Vice President, Marketing

Rick Wilcoxen -
Vice President, National Sales

Yvonne Paoletti -

Vice President, National Video Sales

Marcy Brooks -
Nanager, Advertising

Corinna Chifari -
Nanager, Editorial Services

Jo-ann Ciavolella -
Manager, Sales Administration

Trudi Long -
Manager, Merchandising

Amy Basler -
Manager, Market Research

Pat Schreiber -
Nanager, Label Liason

Barry Gordon -
Manager, National Video Sales

Cary Fagan -
Mirector, National Single Sales

Boh Garbarini -
National Director, Gatalog Sales &
Development

Barbara Sass -
{Erector, Advertising & Sales
Administration

O FFICES
BMG Distribution

8750 Wilshire Blvd., 2nd floor

Beverly Hills, CA 90211
Phone: 310 358 » 4500

Karen Ross -
Director, Black Music Marketing

Wendy Schiesinger -
Director, Mainstream & Country
Marketing

Jeff Dodes -
Assoclate Director, Gollege &
Alternative Marketing

BOSTON - branch office
100 River Ridge Drive
Suite 105

Norwood, MA 02082-5028
Phone: 617 ¢ 255 « 0200

Mike Tawa - Branch Manager
Wayne Southards - Sales Manager
Frank Ursoleo - Marketing Manager

NEW YORK - branch office
1540 Broadway

33rd floor

New York, NY 10036-4088
Phone: 212 = 930 4614
Dickey Zwirn - Branch Manager

Larry Feldstein - Sales Manager
John Conway - Marketing Manager

WASHINGTON, DC - branch office
10001 Derekwood Lane

Suite 110

Lanham, MD 20708-4345
Phone: 301 » 731 = 3800

Steve Taylor - Branch Manager
Ed Climie - S8ales Manager
Rob Manstieid -Marketing Manager

ATLANTA - branch office
2210 Parklake Drive N.E.
Suite 100

Atianta, GA 30345-2811
Phone: 404 < 414 « 6200

Tom O’Flynn - Branch Manager

Susan Luke - Sales Manager
lan Boxall - Marketing Manager

. Coral Gables Plaza

2100 Ponce De Leon Blvd #860
Coral Gables, FL 33134
Phone: 305 » 445 « 0968

Phil Verolla - Sales Manager

DISTRIBUTION

= I

DALLAS - branch office
12160 Abrams Road

Suite 310

Dallas, TX 75243-4525
Phone: 214 « 480 « 5100
Daryl Booth - Branch Manager

Bob Navarette - Sales Manager
Carla Buchanan - Marketing Manager

DETROIT - branch office
5750 New King Street
Suite 150

Troy, Mi 48098-2696
Phone: 810 « 952 « 6500

Bob Bean - Branch Manager
Larry Ferris - Sales Manager
Mark Van Gorp - Marketing Manager

CHIGAGO - branch office

One South 450 Summit Avenue,
Suite 185

Oakhrook Terrace, ll 60181-3835
Phone: 708 » 268 * 6400

Nate Wolk - Branch Manager
Chris Balla - Sales Manager
Heidl Wendorff - Marketing Manager

MINMEAPOLIS - sales office
4570'West 77th Street
Suite 101

Edina, MN 55435-3414
Phone: 612 « 896 * 1300

Rick &hedd - Sales Manager

SEATTLE - branch office
12720 Gateway Drive
Suite 108

Seattie, WA 98168-3333
Phone: 206 « 241 » 9165

Charle Brown - Branch Manager
Len Fokosz - Marketing Manager

SAN FRANCISCO - sales office
150 Executive Park Blvd.
Suite 4000

San Francisco, CA 94134-2501
Phone: 415 « 330 0400

Charlie Clendenin - Sales Manager

LOS ANGELES - branch office
8750 Witshire Bivd., 2nd floor
Beverly Hills, CA 80211
Phone: 310 » 358 » 4000

Jerry Siihan - Branch Manager
Marc Garrett - Sales Manager
Jeff Ballenbery - Marketing Manager
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GERMAN SYSTEM

(Continued from page 73)

ly sends out up-to-the-minute details
of the participating recording compa-
nies’ new releases, cancellations and
amendments automatically to the
stores. This involves a product catalog
comprising over 100,000 order num-
bers, from which the retailer then
orders what he needs to cover his
requirements of catalog titles or cur-
rent best-sellers.

By the end of the year, Lauen
expects Phononet to be handling 40%

The Retooling

MERCHANTS &

3

of total order volumes. “In this way,
he explains, “our external sales force
can concentrate on what they’re sup-
posed to be doing, 1.e. providing prod-
uct information, consulting and mar-
keting. One-hundred-fifty retailers
already have electronic cash-register
systems, which allow all sules to be
monitored and also provide chart
data.”

JOBBERS WORK AT NIGHT
Rack jobbers in Germany have very
close ties with retailers. For example,
sales data is transferred to the central
warehouse by computer at night. The

MARKETING EX

computer then calculates the quanti-
ties required to replenish stocks in the
individual stores and sends the rele-
vant orders on-line to the distributors.

German distributors have adopted
drastic measures to put an end to
retailer imports. According to WEA’s
Lauen, retailers importing stocks
must expect a marked deterioration
in the terms and conditions granted
to them by German distributors. “We
invest considerable funds in sales pro-
motion and marketing and can there-
fore not allow importers to take the
pick of the crop at the expense of oth-
ers,” he remarks. W

- -
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Naidi With Our Musical Knowledge, Tﬁ:’
S ‘ . .y FFFFPs
RS\ We Run Circles Around Other Distributors. SR
iy =

We have a national sales staff that has a plethora of musical knowledge, from the obyi-
ous 1o the obscure. Nice to know when you need to hear the answers you're listening for.

1-800-334-33%4
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as respected for our sa
- as we are known for ¢
timely paymen
Creative marketing. Th
accessibility. If Al»tegm
kind of name you want re

your name, simply call us tot[a}k

1-800-288-2007
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“They give

distributors _
a ood name.

— Craig Dory, President/CEO

Of Retail

PANDED

QUICK-REPLENISHMENT

(Continued from page 74)

Not all retail chains are ready to reap
the benefits of EDI. Spec’s, for
instanee, is not on line yet with all the
majors. And some chains, like Trans

SECTION

our reps great leeway in assisting our
buyers.”

The sheer size of the market has
made that necessary. Bressi says,
“There are too many releases in too
many markets for our buvers to man-
age. We've needed the reps to micro-
manage, especially with lower-level

Implementation of quick-response
would, of course, require a unique rela-
tionship between vendor and retailer,
an honor systern of sorts. You wou