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Smashing Pumpkins Shatter
Doubts On Virgin Double Set

@ BY CRAIG ROSEN

LOS ANGELES—On Oct. 24, Virgin
Records worldwide will release the
Smashing Pumpkins’ “Mellon Collie
And The Infinite Sad-
ness,” a sprawling, two-
CD opus of new materi-
al that will likely
separate the Chicago-
based band from its al-
ternative rock peers.

It’s a risky move for
Virgin and the Pump-
kins. In the CD era, double-disc pack-
ages are usually reserved for great-
est-hit sets or live albums, not 28 new
songs. In fact, few rock artists have
dared to release so much new materi-
al at once since the CD became the
dominant configuration for recorded
musie.

EU’s Int’l Oddity:
Trans-Shipment

B BY JEFF CLARK-MEADS
and MARC MAES

LONDON—The first high-profile
test of the prac-
tical effects of

A Europe’s new
trans-shipment
phenomenon is
now taking
place.

Under the European Union’s newly
established open borders, retailers in
any EU country can purchase their
stock from any supplier in the 17 EU

(Continued on puge 121)
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SMASHING PUMPKINS

In 1991, Columbia and Geffen re-
leased, respectively, Bruce Spring-
steen’s “Human Touch” and “Lucky
Town” and Guns N’ Roses’ “Use Your
Hllusion I” and “Use Your Illusion I1.”
But rather than issuing
the albums as double
CDs, both labels opted
to put them out as sepa-
rate single-CD releases.

The Pumpkins are
one of modern rock’s
brightest commereial
and artistie forces. The
band’s last studio album, 1993’s
“Siamese Dream,” has sold more than
3.4 million copies in the U.S., accord-
ing to SoundScan.

Outside the U.S., the Pumpkins
have had the most suecess in Canada,
where “Siamese Dream” has been
certified quadruple-platinum (400,000
units). The band has also achieved
platinum sales in Australia (70,000

(Continued on page 120)

Goo Goo Dolls Get A ‘Name’

WB Trio Splashes With Surprise Hit

B BY CARRIE BORZILLO

LOS ANGELES—When Johnny
Rzeznik, singer/guitarist of the Goo
Goo Dolls, reflects on his band’s nine
years of relentless touring and
recording, he’s not bit-
ter.

Rather, the singer,
who is basking in the
glow of a No. 1 Modern
Rock Tracks hit with
“Name,” says it’s a
blessing in disguise that
the road to success has
been long and winding.

“I’ve been forced to be a patient
person,” says the 29-year-old singer
of the Buffalo, N.Y -based trio. “If it
would’ve happened when I was 19,
when 1 started the band, I probably
would’ve been dead. The best times
have been since we started touring
for this album.”

The Goo Goo Dolls have a solid base
with fans and at album rock from

W BY STEVE McCLURE

TOKYO—Shibuya means “bitter
valley” in Jdp(mese, but it is where
some of Japan’s
sweetest sounds
can be found.

The Tokyo dis-
trict is the epicenter
of Japanese youth
culture, where new
musie, fashion, and
other pop trends
are born and picked
up by the media. It’s
home to what is billed as the world’s
biggest record store and myriad
smaller outlets that make it one of the

best places on the planet to buy mu-

Diving Into Shibuya’s
Heady Music Microcosm

sie.

Shibuya’s “live houses” offer pop
pickers a chance to catch tomorrow’s
superstars while they’re still paying
their dues. Its
larger clubs and
halls feature a be-
wilderingly rich
array of estab-
lished acts from
Japan and around
the world.

Despite the
media’s best ef-
forts to define a
Shibuya “sound” in music or “look”
in fashion, the essence of Shibuya is
its sheer variety. Reggae, rap, acid

(Continued on page 64)

GOO-GOO-DOLLS

their four previous albums, a few sin-
gles, and years of touring with such
acts as the Replacements and Soul
Asylum. However, it wasn’t until the
band’s latest album, “A Boy Named
Goo,” that the threesome found suc-
cess. The album was is-
sued March 14 world-
wide on Warner Bros./
Metal Blade (Music To
My Ears, Billboard,
Feb. 25).

The album topped the
Heatseekers chart on
Sept. 23 and moves 14
spots to No. 60 with a bullet this week
on The Billboard 200, where it shows
a 23% sales increase.

The Goo Goo Dolls became Heat-
seekers Impact Artists when “A Boy
Named Goo” broke into the top half of
The Billboard 200 on Saturday

(Continued on page 117)

Billboard TV Show
Lands Top Artists

NEW YORK—Three of this year’s
hottest stars and one perennial giant
are among the early slate of artists
confirmed to per-
form at the 1995
Billboard Music
Awards.

TLC, Hootie &
the Blowfish, Sha-
nia Twain, and
Michael DBolton
have accepted in-
vitations to perform on the show,
which will be broadeast Dec. 6 on Fox
from the historie New York Coliseum.

(Continued on page 113)

HOOTIE & THE
BLOWFISH

BIlLLBOARD SPOTLAGHTS

SEE PAGE 39

GLOBAL MUSIC PULSE

Uminosachi Serves Up
‘Indonesian Sea Food’

SEE PAGE 79
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That’s what you get in royalties for live
pop concerts unless you belong to ASCAP.

ASCAP is the

first and only to (|

pay royalties

to songwriters and music publishers for LIVE pop concerts!
Think about it. ASCAP and only ASCAP surveys the songs of the
top 100 touring acts and 10 major venues. If you want to get

paid more for your music, there’s only one smart choice.
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Megamerger Poses Myriad Questions

* THE BILLBOARD 200 * . ‘ ¥ K
« yceE AT SR e s Time Warner/Turner Execs Jockey For Position’
i s
CLASSICAL I 66 H BY E”_E_EN FITZPATRICK Coast Video. WEA Distribution handles pick,
* IMMORTAL BELOVED * SOUNDTRACK * SONY CLASSICAL pack, and ship operations for Warner's video
LOS ANGELES—The merger of Time i ry labels and could take on Turner and New
CLASSICAL CROSSOVER 661 Warner and Turner Broadcasting System 3 Line to consolidate those functions.
* SO MANY STARS * KATHLEEN BATTLE * SONy CLASSICAL | will ereate the second-largest video company Some observers think the eight units could
, in the world, but how its eight individual be combined into two.
COUNTRY '35] companies will mesh may be determined by ~ Hersch. Cesinger says, “Competing companies
* ALLIWANT * TIM MCGRAW * CURS who can check their egos at the door. Lieberfarb is a major contender for overall want to differentiate product, and they don’t
Including distributed video labels, the  leadership, in light of his aggressive stance want to dilute ‘A’ product with ‘B’ produét.”
~ HEATSEEKERS ‘25| Time Warner/Turner conglomerate consists  on digital videodise, which is expected to re- In Cesinger’s scenario, Time Warner could
* HOME * DEEP BLUE SOMETHING * RAINMAKER / INTERSCOPE | of Warner Home Video, Turner Home En-  launch video for the next century. Turner’s  set up two divisions, in which one would han-
tertainment, New Line Home Video, acquisition of New Line and the explosion of dle high-profile titles from New Line and
JAzz 65] MGM/UA Home Video, HBO Video, LIVE  releases from both companies since theunion ~ Warner and the other would handle Turner
N el DISANBORNEIEETRA Home Video, WarnerVision Entertainment,  automatically put Snyder and Einhorn atthe  and HBO made-for-cable movies and special-
[ and Time-Life Video. top of the list. interest product.
:’gﬁ;ﬁgﬂ:ﬁytﬁﬂﬁg |65 Time Warner chairman Gerald Levin has Hersch,_ on the other hand, hgs t_aken But Cesin_ger and Adgrps say Time Warn-
already put HBO operations under the Turn-  WarnerVision from a fledging special-inter- er will take its time deciding how to restruc-
KID AUDIO er umbrella. It was unclear.at press time how  est sqppligr to controlling nearly 75% of the ture the staff. “I don't see anything happen-
% POCAHONTAS * READ-ALONG * WALT DISNEY 88| that move would impact Michael Fuchs, who  exercise video market. ing in the near term,” says Adams. “Time
heads HBO, in addition to serving as chair- “On the Turner side they’ve done a good Warner will be thinking about it quite hard
NEW AGE I man of Warner Music Group. job at growing the video division, but New for about a year.”
* CHRISTMAS IN THE AIRE |60 “Everyone’s jockeying for position,” says  Line is where 99% of the business is,” says a According to a statement from Turner, the
MANNEEIM S T AR O R AMERCAN GRAMAPHONE an industry source, “and they all want to be  source familiar with the company. “Snyder,  deal should take six to nine months to close,
POP CATALOG =5 king of the hill.” however, has taken the high road and estab- and until then “it’s business as usual.”
* LICENSED TO ILL » BEASTIE BOYS * DEF JAM As big as the combined companies will be,  lished himself as she leader.” The merger is unlikely to have any effect
. they still will be overshadowed by Buena In addition to personnel issues, consolida- on Warner’s music business, as Turner does
R&B ‘ Vista Home Video. tion is more immediate in such areas as du- not operate any labels or music publishing
* THE SHOW * SOUNDTRACK * DEF JAM / RAL 29 According to Carmel Valley, Calif.-based  plication and distribution. Warner uses Tech- companies and its cable networks don’t pro-
Adams Media Research, after the merger  nicolor Video Services, and Turner uses West gram music videos (Billboard, Sept. 9).
« THE HOT 100 * ‘ Time Warner/Turner will have a 17.7% mar-
* FANTASY * MARIAH CAREY * COLUMBIA 15 ket share, which includes rental and sell- _ _ R,
through revenues. | - ‘
ADULT CONTEMPORARY 108 _ Buepa Vista, which_ earned more than $1 G Ia “t Reco rds Re d u ces staﬂ
* KISS FROM A ROSE * SEAL * ZIT/SIRE billion in revenues during the first six months y
of 1995, maintains a healthy 33% share.
COUNTRY 37 “With kid vid making up 60% of the sell- N u m b er Of Ye a rI R e I e ase s
* [ LIKE IT, | LOVE IT * TIM MCGRAW * CURS through business, it would be tough for any- y
one to catch [Buena Vista),” says Adams Me-
DANCE / CLUB PLAY 33 dia Research president Tom Adams. B BY DON JEFFREY having discussions,” says Azoff. “The situ-
* TURN IT OUT * LABELLE * MCA Industry analysts say the megamerger is . ation is unresolved at the moment.”
unlikely to produce significant layoffs. “Time NEW YORK-—Having extended a joint-ven- Azoff says a downsized Giant can handle
DANCE / MAXI-SINGLES SALES 33 Warner is not incurring a significant amount ture agreement through the year 2001 with  only two or three Medicine releases a year,
* FANTASY * MARIAH CAREY * COLUMBIA of debt,” says Steve Cesinger, VP of media at Warner Bros. Records, Giant Records is un-  rather than the five or six the label has
Los Angeles-based investment banking firm dertaking a restruc-  planned.
LATIN 598 Greif & Co. “The goal is to expand the com- b turing that has result- “Irving and I are figuring out how to
A INOSIDEIANKCICUISIMIGUEE™ WEATATIN pany, and that’s where the pressure is.” edinat least 19 layoffs  deal with Medicine,” says the label’s
Cesinger says the challenge will be to de- and a one-third reduc-  founder, Kevin Patrick. “I don’t want to
T MA?::CAREY . 27| termine each company’s strengths and weak- m  tion in the number of dro_p acts, but Medicine doesn’t fit into the
nesses and to “redeploy management” to projected album re- limitations he has. So we're looking for an-
7RE ‘ ga‘i‘n maximum efﬁciepc_v. _ _ - ]?ases per year. _ other home for the Medicine Label.” _ f
* GANGSTA'S PARADISE » COOLIO FEATURING Lv.  mca | 28 There are executives on both sides who Irving Azoff, Giant’s founder and chair- _The 3-year-old New York-based Medi- :
are competent, and the ego factor is a signifi- man, says that no members of senior man-  cine has a six-aet roster that includes the
cant obstruction,” says Cesinger. “The ones agement have been laid off, but that some  Cramps and Green Jelly.
R%cga&ﬁggﬂ,:\‘/ggm;%g(s 109]  with the best skill sets will rise to the top.” positions will be changed or are now under Meanwhile, some departments within
Among the eight separate company heads, negotiation. Giant Records are being reorganized. In
ROCK / MODERN ROCK TRACKS ; a few stars are clearly on the rise, including Giant had employed approximately 80 R&B, which underwent a restructuring
* NAME * GOO GOO DOLLS * METAL BLADE {'09 Warner Home Video president Warren staffers. earlier this year (Billboard, Jan. 14), A&R
Liebertfarb, Turner executive VP Stuart Sny- The fate of the Medicine Label, a joint  executive Jeffrey Bowens has been laid off.
» TOP VIDEO SALES - der, New Line president/CEO Stephen Ein- venture with Giant, is in question. “We'’re (Continued on page 113)
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Video Nets, Ticketmaster Fight AIDS

LIFEbeat Show Raises $500,000 For Cause

B BY BRETT ATWOOD

LOS ANGELES—VH1, MTV, and
BET are teaming with LIFEbeat and
Ticketmaster to raise awareness and
money to combat HIV/AIDS.

The music video networks are partic-
ipating in a series of high-profile, cable-
cast promotions aimed at educating
viewers about the threat of HIV/AIDS,
as well as netting donations for the non-
profit organization.

On Aug. 22, VH1 cablecast the 90-
minute special “The LIFEbeat Benefit
Concert—The Beat Goes On 2,” which
contained performances by Gloria Es-
tefan, Chris Isaak, Sarah McLachlan,
the Dave Matthews Band, and Isaac
Hayes. The music video channel insert-
ed several fund-raising segments into
the program, which was repeated sev-
eral times on the channel in September.

LIFEbeat teamed with VH1 and
Ticketmaster in 1994 for the cablecast
benefit concert “The Beat Goes On,”
which raised approximately $100,000.
However, the response to this year’s
event was considerably larger.

To lure more donations this year,
LIFEDbeat and VH1 offered an incen-
tive package of five CDs and a collector
T-shirt, which was created by fashion
designer Todd Oldham, for a donation

of $39.99. As a result of the promotion,
VH1 raised $500,000 for LIFEbeat.
Ticketmaster donated a fully staffed
toll-free phone line, as well as fulfill-
ment and processing costs for the in-
centive promotion.
“This really shows the power of

orderof

_ LieBeat (o

TV,” says VH1 president John Sykes.
“This response was incredible. The
people who should get credit for this
are the artists and the audience, who
showed that they were willing to reach
into their pockets to show that

(Continued on page 100)
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VH1 president John Sykes, left, and Ticketmaster president/CEO Fred Rosen,
second from left, present a check for $500,000 to LIFEbeat president Daniel
Glass, second from right, and LIFEbeat executive director Tim Rosta. The money
was raised through a VH1/Ticketmaster effort, “The LIFEbeat Benefit Concert—

The Beat Goes On 2.”

NEW YORK—W:ith scheduled per-
formances by Brandy, the Corrs,
Simply Red, Silk, and Joshua Kadi-
son, as well as an all-star lineup of
radio group heads, consultants,
record executives, air personalities,
and programmers, the Billboard/
Airplay Monitor Radio Seminar and
Awards is shaping up to be one of
the year’s most exciting industry
gatherings.

Set for Oct. 12-14 at the Marriott
Marquis here, the seminar will ad-
dress crucial topics facing radio ex-
ecutives—with a heavy emphasis on
music programming—while the
awards program will celebrate the
broadcast industry’s best and
brightest. WRCX Chicago morning
man Mancow Muller will host the
Oct. 14 ceremonies.

Last year’s inaugural Bill-
board/Airplay Monitor Radio Semi-
nar established the event as a
leader, particularly by eschewing
the traditional panelist format in fa-
vor of using select session modera-
tors, or facilitators, and encourag-
ing participation from session
attendees. s

The event kicks off with an open-

Billhoard/Monitor Seminar, |
Awards Promise Excitement

MASON MULLER

ing-night cocktail reception Thurs-
day, Oct. 12, at the Supper Club,
with entertainment by EMI record-
ing artist Joshua Kadison.

Sessions open the following
morning with radio group heads
Dan Mason (Group W), David
Pearlman (American Radio Sys-
tems), Herb McCord (Granum), and
Scott Ginsburg (Evergreen) gather-
ing under the heading, “By Next
Year One Of These Men Will Own
Your Station,” to discuss the dawn
of deregulation and the avalanche of
blockbuster deals sweeping the ra-
dio landscape.

Here is a rundown of other ses- |
sions:

« Modern rock programmers Bill
Gamble (WKQX Chicago) and John

(Continued on page 119) |

B BY SETH GOLDSTEIN

NEW YORK—Buena Vista Home
Video has picked a quiet time on the
sell-through calendar to release its
first hot title of 1996.

“Pocahontas” will arrive at retail
March 6 at $26.99, with two eross-
promotions that will lower the price
by $10. Mass merchants and other
discounters are expected to whittle
the suggested list to Buena Vista’s
minimum advertised price of $16.95.
Consumers applying the full rebate
would get the title for less than $7.

The Disney animated feature will
street almost a year to the day after
“The Lion King,” the current the-
atrical and home video record-hold-

Sales Frenzy Expected For
’96 ‘Pocahontas’ Release

er. But trade sources who doubt that
sales lightning will strike twice be-
lieve “Pocahontas” will settle at 14
million-16 million cassettes, far
short of the 26 million copies of “The
Lion King” that
reached retail-
ers. “Pocahon-
tas” brought in
$140 million at
the box office,
versus $300 million for “The Lion
King.” Even 15 million tapes, how-
ever, should bring Buena Vista
wholesale revenues of $240 million-
$250 million, which would be difficult
for any competing studio to equal.
Buena Vista thinks that it could do
(Continued on page 117)

Wootton’s Mission: Save U.K. Indie Retailers
New BARD Chief: Small Stores Can’t Compete With Chains

B BY JEFF CLARK-MEADS

LONDON—The new leader of the
U.K.’s music dealers is on a mission to
reverse the dramatic decline of the in-
dependent retail sector.

Richard Wootton, who was elected

chairman of the British Assn. of

Record Dealers Sept. 21, is uniquely
qualified for the task: as the head of a
one-store operation, he is the quintes-
sential indie.

Wootton’s election is unusual, since
most of BARD’s previous presidents
have come from the ranks of the U.K.’s
largest record retailers.

Wootton’s background makes him
acutely aware of the decline of the
small indie retailer and the potential
repercussions this has for all other
parts of the record industry.

Figures collated by the British

Alison Steele, FM’s ‘Nighthird,’ Dies

B BY ERIC BOEHLERT

NEW YORK—Alison Steele, a pio-
neer who helped to shape rock radio
and knock down industry barriers fac-
ing women, died here Sept. 27 from
stomach cancer. She was 58.

A veteran of the
¢ airwaves for more

Jthan 30 years,
Steele became a
New York phe-
nomenon in the
’60s and '70s as
“the Nightbird,”
captivating a gen-
eration of burgeon-
ing rock fans while
doing overnights on WNEW-FM.

With her sultry voice, poetry read-
ings, and background flutes, Steele
tapped into the Age of Aquarius, the
counterculture, and, most important,

STEELE

the heart of rock’n’roll.

On board for the birth of commer-
cial rock radio, Steele remained syn-
onymous with the music until the end,
hosting overnights at classic rock
WXRK (K-Rock) New York. In June
of this year she was forced to leave
the station because of her illness.

Ironically, Steele’s big career
break came not at a rock station but
at then-struggling WNEW-FM,
which in 1966 was putting together
the air staff for its all-women format.
(At the time, FM stations were the
poor stepchildren of AM powerhous-
es and often searched for program-
ming gimmicks.) Steele was selected
from among 800 applicants.

Less than two years later, WNEW-
FM switched to progressive rock.
Steele was the lone woman to make the
transition and was given the overnight
shift. “The Nightbird” was born. “She

decided to make the best of it,” says
jock Jo Maeder (“the Rock’'n’Roll
Madame”), who befriended Steele dur-
ing the early '90s at K-Rock.

At the height of her popularity,
Steele won Billboard’s FM Personali-
ty of the Year award in 1976, the first
woman to capture that prestigious
honor.

Steele remained at WNEW-FM
during the "70s, at one point adding
music director duties. Through the
years she added many lines to her re-
sumé as one of VH1’s first VJs, an en-
tertainment reporter for CNN, and a
jock at both WNEW-AM and WPIX
in New York.

Born in Brooklyn, Steele worked
hard to mask her thick city accent,
which was belied by her sophisticated
on-air delivery. Over the years she re-
ceived numerous offers to leave New
York but remained in her hometown.

Phonographic Industry indicate that
the number of small indie stores de-
clined from 1,159 in 1984 to 601 last
year. In addition, medium indies

indies declined
from 375 to 282.
Says Wootton,
“My feeling is that
we lose about 10%
B AR lﬂ
S right.”

Wootton, whose own store, the
4,000-square-foot Ainley’s, is in the in-
dustrial city of Leicester, England, ar-
gues that neither record companies

dropped from 673 to 397 in the same
of stores a year, so
I'd say those fig-
nor retail chains can afford to be with-
out the indies.

[ period, and large
ures are about
“The multiple retailers, in a sober

moment of reflection, realize that their
long-term health and profitability rests
on a successful, profitable, and healthy
independent sector. That is because if
the indies weren’t there to break new
bands and promote new product, then
there wouldn’t be any depth of product
for the multiples to stock.”
Nonetheless, Wootton believes the
multiples have inadvertently caused
much damage to the indie sector,.
“While the chains spend a lot of time
competing with each other, it’s the in-
die—to whom they wish no ill—that
gets caught in the crossfire.”
Wootton adds that he feels record
companies should also recognize the
important role indies have traditionally
played in helping them break new acts.
Indie stores historically have been
more prepared to stock and promote
(Continued on page 28)

B BY CHRIS MORRIS

LOS ANGELES—Independent la-
bel Roadrunner Records and
rap/urban label Next Plateau
Records, which is headed by veter-
an producer and A&R executive Ed-
die O’Loughlin, have forged a new
partnership, described by O’Lough-
lin as “a 50-50 joint venture.”
Roadrunner was founded in Ams-
terdam in 1981 by Cees Wessels; in
1986, the company opened its U.S.
-offices in New York. The U.S. oper-
ation, headed by VP/GM Doug
Keogh, experienced its initial suc-
cess with metal and hard rock acts
but has diversified in recent years

Roadrunner, Next Plateau
Form ‘A&R-Driven’ Venture

to encompass such groups as goth-
pop unit Type O Negative and
roots-rock band Blue Mountain
(Billboard, Oct. 22, 1994).

Keogh sees the partnership with
Next Plateau as both an expansion
of Roadrunner’s genre scope and a
fresh infusion of A&R savvy.

“There’s a level of consideration |
that’s beyond musical genres, which
is A&R talent,” Keogh says. “We're
an A&R-driven company, and our
artists, as our A&R people bring
them in, lead us into new growth. In
this case, it’s going to be major
growth, because it’s a major devel-
opment for us—it’s a new type of

(Continued on page 119)
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’95: A Break In Country’s Continued Growth?

l BY BRUCE HINTON

Country music has had five years of major
growth. As an industry, we might do well to
reflect on our achievements and come to
terms with 1995, a year that is generally
understood to be flat. If it is true that record
sales and hard ticket sales will not push the
country music industry to new levels, should
’95 be viewed as a breather in an overall
growth pattern, or do we engage in hand-
wringing about the present and, worse, the
unknown?

I would suggest that we can only study a
chart reflecting growth in the overall, and the
achievements of our recent past will serve as
a platform for continued growth. Yes, there
are more artists than the proverbial funnel at
radio can handle, but this simply reflects the
nature of our capitalistic system. Since there
is unrestricted access to the marketplace, the
industry will continue to put out more records
until oversaturation results in diminishing
profits and the need for the less successful to
pull back.

I sincerely believe that inherent in all of
this, ultimately, is a higher level of artistry, as
competition dictates that only the best will get
through and truly connect with the consumer.
At radio, we seem to be at a period in which

the passive listener, with an indifferent or neg-
ative reaction, is given more clout than ever,
while the active voice—the one who buys tick-
ets and records and dials the request lines—
has a reduced role in affecting airplay. Even
though this approach at radio is concerning in
the short term, the marketplace will ulti-
mately dictate that exciting radio, hot “safe”
programming, will drive the Arbitron ratings,

‘The vitality of
this music will
transcend bor-
ders.’

Bruce Hinton is chair-
man of MCA/Nashville.

and great artistry and diversity will reward
broadcasters with more time spent listening.

In the past, country music was almost exclu-
sively an artist-driven business. Although our
superstars are still carrying the day, much of
today’s action is about hit songs, with the
artist playing somewhat of a secondary role.
However, viable new artists are emerging
through this period and will become the super-

stars of tomorrow. None of today’s superstars
were overnight wonders, and if the develop-
ment of our emerging artists moves ahead
incrementally, then so be it, if this process
develops headliners who can sustain for the
long haul,

As this process takes place domestically,
country music will be even better positioned
to expand into the international marketplace.
Such artists as Vince Gill, the Mavericks, and
Trisha Yearwood have already committed to
developing the international market as part of
their annual touring. As great country music
artists like these support the collective mar-
keting efforts of the industry, obvious syner-
gies will develop.

Historically, there has been little opportu-
nity abroad for radio exposure of country
music, but we’re seeing that start to change.
Further, as Country Music Television contin-
ues its global expansion, new and exciting
opportunities will develop worldwide. The fact
that CMT is becoming “a radio station with
pictures” in various countries makes the
potential opportunities seem boundless.

Country music and its lyrics have always
reflected the heartfelt passion of the every-
man, and I have no doubt that the vitality of
this music will transcend borders as a greater
international market is exposed to it.

CLASS CONSCIOUSNESS

I want to compliment Billboard on the excel-
Jent coverage of Classical Music Month in the
August 26th
issue. It is not
very often that
someone deliv-
ers on ev-
erything they
promise. Bill-
board has done

so and more.
On behalf of
NARM'’s Com-
mittee on Clas-
sical Music and the Classical Music Coalition,
many thanks for all your efforts on our behalf.
Joseph V.R. Micallef
Allegro Corporation
Portland, Ore.

VENTILATION SYSTEM

In the article entitled “Money The Real
Issue in Copyright Laws” in your September
23rd edition, Edward M. Cramer, comment-
ing on the “Red, Red Robin” (Woods v.
Bourne) and the “Who's Sorry Now” (Miller
v. Synder) cases, asks rhetorically: “Where
were the bulk of professional songwriters
when these cases were being prepared and
argued?” He adds that “the reason for their
inaction remains a mystery to me.”

What inaction? The cases were briefed bril-
liantly and argued forcefully by able and
learned counsel representing both sides, the
“Who's Sorry Now” case by two distinguished
former Federal judges. The issues were fully
ventilated.

John S. Clark
Abeles Clark Osterberg and Prager
New York

GONE BUT NOT FORGOTTEN
Your obituary on Difosco “Dee” Ervin (Bill-

LETTERS

board, Sept. 23) doesn’t mention the alias
under which he made records and your read-
ers therefore may not realize that he was actu-
ally Big Dee Irwin, who had a Top 40 single
on Dimension Records in the summer of ’63
with a revival of the 1944 Johnny
Burke/Jimmy Van Heusen song, “Swinging
On A Star.” In Britain, this record, on which
Big Dee dueted with fellow Dimension artist
Little Eva, was even more successful, No. 7
there in January 1964.

Before going solo, Dee sang lead with the
Pastels, whose classic 1958 [No. 4] R&B Best
Seller “Been So Long” (which Dee co-wrote)
is currently available on Rhino’s “Doo Wop
Box” and on MCA’s “Chess Rhythm & Roll”
collection.

Alan Warner
The Alan Warner Show
Los Angeles

NOT KIDDING AROUND

The children’s music industry is proud to be
officially recognized with the publication of
Billboard’s first Top Kid Audio Chart in the

BEETHOVEN

September 9 issue. The children’s entertain-
ment industry, certainly an important seg-

ment of this business to the entertainers, pro-
ducers, marketers, and distributors of such
recordings, has fought long and hard for
respect and recognition within the musie
industry at large.

Billboard’s Top Kid Audio chart adds recog-
nition and authority to the claims we have been
making all along: children’s music sells!

So while I congratulate you for this addi-
tion, I also strongly object to the exclusion of
recordings more than two years old from the
chart. The two-year rule has excluded a title
like The Children’s Group’s “Beethaven Lives
Upstairs” from consideration for the chart,
regardless of sales.

Evergreen is the buzz word of the industry,
but it is also the foundation. With the release
of Classical Kids’ newest recording, “Hallelu-
jah Handel!,” The Children’s Group will sell
more “Beethoven Lives Upstairs” in its sixth
year of release than in any of its previous
years’ availability.

I hope you will reconsider your chart crite-
ria.

Michelle Henderson
Managing Director
The Children’s Group
Ontario, Canada

Billboard Director of Charts Geoff Mayfield
reponds: If catalog titles were eligible for Top
Kid Audio, the acclaimed “Beethoven Lives
Here” would still fall short of the chart, but
the larger issue of whether older titles should
be included was answered by a canvass of
children’s suppliers. Further, test charts run
prior to publication included a title that has
been deleted by its label. This chart uses the
same criteria used by all of Billboard's albwm
charts with the exception of classical—titles
two-years-old and absent from all Billboard
charts for three straight months are deemed
catalog. This allows maximum exposure for
newer titles.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard o its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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THE MUSEUM OF
TELEVISION & RADIO
FIRST ANNUAL
RADIO FESTIVAL

CELEBRATING RADIO’S 75™ ANNIVERSARY

OCTOBER 23 THROUGH NOVEMBER 3
* 10 SEMINARS % 5 LISTENING SERIES % LIVE BROADCASTS

TALK RADIO

» Talk Radio Revolution with Rush Limbaugh

« Talk Radio and Politics with Charlie Brennan, Ed Koch, Lynn
Samuels, Jay Severin, Cliff Zukin

. Talk Radio’s Other Voices with Imhotep Gary Byrd, Michael
Delli Carpini, Ken Hamblin, Larry Josephson, Ray Suarez

- What's All This Talk About Talk Radio? with Randall Bloomquist,
Barry Farber, Michael Harrison, Andy Kohut, Ed McLaughlin,
Dr. Laura Schlessinger

TRIBUTES and REUNIONS

« “See You on the Radio” with Charles Osgood
 An Evening with Garrison Keillor
« Counting Down with Casey Kasem

- Legends of Top 40 Radio with Dean Anthony, Ed Baer,
Harry Harrison, Jocko Henderson, Dan Ingram,
Hal Jackson, Chuck Leonard, Gary Stevens

# 33\’ . =
* Many stars of Let’s Pretend Casey Kasem

« Hot Formats in radio today with Craig Ashwood, Vinny Brown, ' .i_ 1
Tom Calderone, David Dye, Russ Mottla e ates

For more information and a detailed schedule of all the live broadcasts, seminars, and listening series during the Radio Festival, contact Chris Catanese,
Radio Festival Coordinator at (212) 621-6735 (fax (212) 621-6765). Audience participation is encouraged during seminars.

Major funding for the First Annual Radio Festival has been provided by The Hearst Corporation, Infinity Broadcasting Corporation, The Interep
Radio Store, and Norman J. Pattiz, Chairman, Westwood One Inc. Additional support has been provided by The Arbitron Company, EFM
Media Management, and Gannett Broadcasting. * The Museum would also like to thank Ralph Guild and Robert F.X. Sillerman for funding the

position of Radio Festival Coordinator.

\l THE MUSEUM OF TELEVISION & RADIO

25 WEST 52 STREET NEW YORK, NY 10019-6101 (212) 621-6600
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Grateful Dead Live 72 Set Selling Briskly

Arista Marketing Band’s Catalog

B BY TRUDI MILLER ROSENBLUM

NEW YORK—Arista’s new distribu-
tion deal with Grateful Dead Recorls
got off to a lively staut Sept. 26, with the
release of “Hundred Year Hall,” a previ-
ously unreleased two-record live album
recorded in April 1972 at Jahrundert
Halle in Frankfuit.

On theday of'its release, record stores
reported brisk sales. “It’s doing very
well, better than T expected,” says John
Bauer, rock buver for Tower Records in
uptown Manhattan. *“The Dead’s new
releases always do well the first week or
two, hecause the fans come out for then.

3ut I'm sure [Gareia's] death added ex-
tra interest to the release.

Jennifer Barnes, manager/buyer of
Bay Area Records & Tapes in San Fran-
cisco, says, “People have heen asking
about it for weeks.”

In the wake of Garcia’s death Aug. 9

(Billboard, Aug. 19), Arista is treading
carefully with the album's marketing.
“There’s not a reference at all [to Gar-
cia's death| in the campaign,” savs Roy
Lott, Arista executive VP/GM. “The al-
bum wis in the works and scheduled for
release, with Jerry’s full support and en-

Atlantic Forms 1st Division
Geared To Gay Consumers

N BY LARRY FLICK

NEW YORK—In an unprecedented
move by a major label, Atlantie
Records has formed a division geared
specifically toward marketing its re-
leases to gay and lesbian record buy-
ers.

Noted music journalist Peter Galvin
has been tapped to head the division as
VP of product development, gay mar-
kets. He will focus on developing a
sales presence for the label in gay
bookstores, independent record shops,
clothing outlets, vestaurants, and ho-
tels, among other venues,

Galvin will also explore other av-
enues of promotion to the gay market,
including direct-mail, sampler and
coupon giveaways, and magazine sub-
scription premiums.

“This is about inclusiveness and ac-
knowledgement of a market that has

always existed,” Galvin says. “As the
first major label to create a depart-

ment devoted to the gay market, At-

lantic is sending a very public signal

that it is a company that fosters cre-
ual expression, re-
gardless of sexual
orientation.”

VP Vicky Ger-
maise sees the department as an effort
by the label to better serve an individ-
way it aims o serve the African-Amer-
ican or Latin markets. “This is a com-
munity that has been largely ignored
long overdue for a major label to be
sensitive to its interests—and to dispel
the myth that it has narrow musical in-

ativity and individ-
| pr— @

Atlantic senior
ual demographic, mueh in the same
by the music industry,” she says. “It is
terests.”

(Contirwed on page 120)
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Under New Deal

dorsement, before he passed away. Tt
was something Jery wanted to happen.
[t would have seemed wrong to walk
away from it |after his death].”

There is no emphasis track or video,
says Lott, because “the Dead were nev-
er'really a singles band.” Instead, the en-
tire album has been serviced to album
rock and triple-A radio.

WMMR Philadelphia is playving four
tracks from the album. “Without a
doubt, it will do well,” says music direc-
tor Ricki Hofberg. “The Dead have a fol-
lowing evervwhere.”

Arista is promoting the release with
in-store posters, point-of-purchase ma-
tevial, and consumer advertising in mu-
sic and entertaimment magazines and
newspapers, Lott says.

Ads mention 15 additional albums—
nine from the band and six solo sets—
that Arista will begin distributing in Oc-

(Contivined on page 113)

SPi;l Doctors Sue
Miller Beer Over
Tune Used In Ad

W BY DOUGLAS REECE

LOS ANGELES—The Spin Doc-
tors and their publishing company,
Mow B'Jow Music, have sued
Miller Brewing Co. and several
other companies for copyright in-
fringement and other alleged viola-
tions. The suit centers around a
television spot for Miller Lite Ice
heer.

The suit, filed Sept. 21 in U.S.
District Court here, alleges that
Milwaukee-based Miller; its adver-
tising agency, the Leap Partner-
ship in Chicago; and the company
that produced the commercial’'s
soundtrack, Trivers/Myers Music
in Manhattan Beach, Calif., in

(Contivued on page 121)

LATIN -

B BY LARRY FLICK

NEW YORK-—As the single “Back
For Good™” continues to climb the
Hot 100, Arista vocal
quartet Take That is
sprinting toward its
goal of transferring
massive global success
into U.S. stardom,
Julleted at No. 19 on
the Hot 100 this week,
the acoustie-framed
pop ballad has sparked
considerable multifor-
mat radio airplay and
sales since its July 25 release. To
date. 136 top 40, crossover, and AC
stations are playving the track, ac-
cording to Broadcast Data Systems,

TAKE THAT

]

Arista’s Take That Grabs
For Elusive U.S. Market

while SoundScan reports singles |
sales at 78.000 units. I
“This is exciting in that our prima-
ry approach to promoting this
record has been to let
the song stand on its
own.” says Tom En
nis, VP of produet de-
velopment at Arista.
“We knew that we
were dealing with an
extraordinarily strong
song. and it’s proving
itself well. It's taking
hold without any hype
from the label.”
Although most U.S. consumers
are just being introduced to Take
That, the act has attained superstar
(Continued on page 119)

Bill Miller Spreads Wings
On Rockin’ Reprise Debut

u BY DEBORAH %YANS PRICE

NASHVILLE—Bill Miller’s new al-
bum, "Raven In The Snow,” released
Sept. 26 on Reprise. represents sever-
al changes for the singer/songwriter.
His major-label debut. “The Red
Road™ on Warner Western, paid trib-
ute to his Native American heritage
and earned him an opening slot on Tori
Amos’ Under the Pink tour. “Raven In
The Snow™ is a more rock-oriented
project and is being worked by Waurn-
er’s progressive music department.
Miller sayvs he told Warner
Nashville president Jim Ed Norman
that he felt “real limited” at Warner
Western. “I said, I want to rock. So
can I get out of this corral?” He said,
‘There’s big field out there. Take a
run.’ I really credit Warner for giving
me the freedom to do this album.”
Norman is enthusiastie about the

Nashville-based singei's latest album
and says that the label will use all its
resources to expose Miller's music “to
the widest possible audience.”
Norman hopes
that “everyone who
has ever been a Bill
Miller fan goes
right along with
him in his explo-
ration of his art.”
Miller grewup in
poverty on the
Stockhridge-Mun-
see Indian Reser-
vation in Central Wisconsin. At a con-
cert approximately 15 years ago. he
et Michael Martin Murphey, who en-
couraged him to move to Nashville.
Inthe vears that followed, Miller re-
leased five independent albums and
toured extensively on the college. club,
(Continued on page 119)
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MILLER

Original Motion Picture
Music By John Williams & The London Symphony

MENT IS BACK...

JI rfj=
Soundtrac

|i|.l

BIGGER, BOLDER AND BETTER!

The first Indiana Jones adventure with music by John Williams & The London Symphony is now available, once
again, after being OUT OF PRINT FOR OVER 5 YEARS. The original two-track master mixes of the original sound-
track have been interwoven with 30 ADDITIONAL MINUTES, previously unavailable, TOTALING 74 MINUTES.
Included is a specially created 24 PAGE BOOKLET containing interviews with John Williams as well as liner notes,
photos and sketches, made available exclusively by LucasFilm, that were not on the original release.

DCC Compact Classics 9301 Jordan Ave., Suite 105, Chatsworth,CA 91311 o (818) 993-8822 ¢ FAX (818) 993-0605
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Artists & Music

B BY JIM BESSMAN

NEW YORK—Hard-rocking, hard-
playing Baton Rouge, La., band
Becky Sharp’s self-titled album is
the first release for Mike Jacobs’
Way Cool Music/MCA imprint.

Jacobs says the album, due Oct.
10, “makes a statement about the
kind of things we're going to do.
We'll spend a lot of time breaking
this band.”

A former indie alternative radio
promoter, Jacobs is gearing his
marketing plan around alternative
radio, which is already being serv-
iced with the first single, “Beach
Ball,” which will go to commerecial
radio the first week of October.

“Becky Sharp” was originally re-
leased on the Baton Rouge, La.-
based indie label Chemical City, an
outgrowth of local retailer Paradise
Records. The album was remas-
tered for Way Cool along with two
new songs.

CD Pads Becky Sharp’s Resumé
‘Beach Ball’ First Way Cool Release

BECKY SHARP

“It was like a really good re-
sumé,” says guitarist Christopher
Benton of the Chemical City ver-
sion. “A lot of clubs don’t take you
seriously unless you have a CD. If
it's a handwritten tape, they toss it
in the trash, but with a CD you're a
legitimate band! So we were able to
get into clubs a lot easier, and from
that point we sent it out to radio sta-
tions and labels and management
companies.”

(Continued on page 117)

Exec Sues Sony
For Meat Loaf
Back Royalties

B BY CARLO WOLFF

CLEVELAND—Cleveland Enter-
tainment wants to put Sony Enter-
tainment on trial here, to wrest what
it claims are at least $5.2 million in
back royalties on sales of Meat Loaf's
“Bat Out Of Hell” album.

Steve Popovich, the veteran record
executive who headed Cleveland En-
tertainment, filed a $50 million civil
suit against Sony and its CBS
Records division in the Cuyahoga
County Court of Common Pleas on
Sept. 18, claiming he was defrauded
out of millions in royalties linked to
the 1977 album.

(Continwed on page 117)

Christian Music’s Top Labels Collahorate
Sparrow, Word, Reunion To Release ‘WOW 1996’ Set

B BY DEBORAH EVANS PRICE

NASHVILLE—Three of the Christ-
ian music industry’s top labels—
Sparrow, Word, and Reunion—have
joined forces for “WOW 1996: The
Year’s 30 Top Christian Artists And
Songs,” a compilation album featur-
ing current singles by Amy Grant,
Steven Curtis Chapman, Michael W.
Smith, DC Talk, Carman, the News-
boys, Point Of Grace, Susan Ashton,
4HIM, and Twila Paris. The street
date for the project is Nov. 7.

“I'm very excited about WOW,”
says Sparrow president Bill Hearn. I
can’t recall this ever happening in the
industry, where three major compa-
nies have come together, put their in-
dividual concerns aside, and really
worked together in what I feel is real-
ly going to advance Christian music.”

The labels have committed to issue
three WOW albums. “The albums will
come out each year around the first of
November and [will be] geared to-
ward heavy Christmas shopping
time,” Hearn says. “So there will also

Chick, Past And Present. Chick Corea celebrates his new deal with MCA Music
Publishing. MCA has acquired Corea’s catalog and has entered into a co-
publishing agreement with Chick Corea Music for his current work as an artist on
Stretch/GRP Records. A five-CD Corea retrospective, *‘Music Forever And
Beyond,” is due early next year. Shown, from left, are Carol Ware, VP of creative
services, MCA Music Publishing; Irwin Griggs, VP of special projects, MCA Music
Publishing; Ron Moss, Corea’s manager; Gayle Moran-Corea and Chick Corea;
Jay Boberg, president, MCA Music Publishing; and John Alexander, executive
VP, creative services, MCA Music Publishing.

RECORD COMPANIES. Paul Alofs is
named president of BMG Music
Canada in Toronto. He was presi-
dent of HMV Canada.

Gilbert Hetherwick is promoted
to senior VP of international mar-
keting for Sony Classical, dividing
his time between New York and
London. He was senior VP of mar-
keting for Sony Classical USA.

Priority Records in Los Angeles
appoints Scott Young VP of special
markets and business development,
Amy Bloebaum national manager
of media relations, and Brian
Shafton regional sales manager,
West Coast. They were, respective-
ly, managing director of merchan-
dising at Ticketmaster, national
manager of media relations at Rela-
tivity, and director of credit services
at Priority.

Terry McGill is promoted to VP
of urban promotion for Street
Life/Scotti Bros. Records in Los

ALOFS HETHERWICK
Angeles. He was national director of
field promotion in Dallas.

Maude Gilman is promoted to
VP of creative services for Arista
Nashville. She was senior director
of creative services.

Don Kamerer is appointed VP of
sales for Magnatone Records in
Nashville. He was West Coast pro-
motion manager.

Tracy Gershon is named VP of
A&R for Veritas Music Entertain-
ment in Nashville. She was senior
director of talent acquisition for
Sony Music Publishing Nashville.

TURNTI

P

YOUNG

MCGILL

Jann Hendry iz promoted to na-
tional director of rock promotion for
Reprise Records in Los Angeles.
She was local promotion represen-
tative for the Carolinas.

Rick Gershon is appointed direc-
tor of publicity for Warner Bros.
Records in Los Angeles. He was di-
rector of West Coast publicity for
A&M.

Lisa Jefferson is promoted to di-
rector of press and artist develop-
ment for Elektra Entertainment
Group in Los Angeles. She was as-
sociate director of press and artist

be a ‘WOW 1997 and ‘WOW 1998." "

Hearn says the idea for the project
came from a series in the mainstream
music market. “It’s a modified ver-
sion of the very successful NOW se-
ries in England,” Hearn says. “It's a
series of product that has been put
out over the last 15 years by EMI in
England, partnered with Virgin and
PolyGram. It's one of the more prof-
itable series EMI puts out.”

Hearn took the idea to Reunion and

Word and found them to be enthusi-
astic partners. “I am excited to be a
part of presenting a high quality, ag-
gressively marketed piece like this to
the market,” says Reunion president
Terry Hemmings. “We based this
project on the NOW model, and we
certainly expect the same impact. We
hope that it will grow to the place that
people will anticipate its release
every year.”

Adds Hearn, “We're going to mar-
ket it with aggressive marketing dol-
lars, and we're going after the gener-
al market as well as the Christian
marketplace. We're really trying to
show people that Christian music is
very quality-oriented. It's slick. It's
great, and it really appeals to the
masses.”

One of the album’s strongest points
is that it contains new material. “About
eight of the 30 songs are brand-new
singles from new records this fall,”
Hearn says. “There are 30 different
songs and 30 different artists. There
are new singles from Clay Crosse,

(Continied on page 82)

Merengue Hit Fuels Passion,
Maybe Murder, In Caribbean

B BY KARL ROSS

SAN JUAN, Puerto Rico—The song
“El Venao" is literally hitting with a
bullet here, as the island’s top law en-
forcement official alleges that the gal-
loping merengue anthem may have
triggered a spree of heat-of-passion
homicides in August.

“I don’t have any hard evidence
that ‘El Venao' has promoted any
killings,” says Puerto Rico’s chief of
police, Pedro Toledo. But he says that
given ‘“‘the machista culture that
Puerto Rico has, ‘El Venao’ could
have been a factor in as many as four
slayings.”

Additionally, authorities in the Do-
minican Republic attribute two
deaths to the song’s lyrics about an

BRADLEY

BRABEC

development.

Chuck Thompson is named di-
rector of media relations and artist
development for RCA Label Group
in Nashville. He was VP/director of
publie relations for Ken Stilts Co.

PUBLISHING. ASCAP names John
LoFrumento executive VP/COO in
New York. He was managing direc-
tor/COO. In addition, ASCAP
names Todd Brabec senior VP in
Los Angeles, Al Wallace senior VP
in New York, Connie Bradley VP
in Nashville, Roger Greenaway

unfaithful wife.

“Venao” is a Caribbean Spanish
contraction of the word “venado,”
which literally means *deer” or “veni-
son.” Within the context of the song,
however, “venao”
is an insulting la-
bel slapped on un-
suspecting victims
of romantic mis-
conduct, whose
metaphoric
“antlers” indicate
their naiveté.

“El Venao” was
released by a
small New York label, Montano
Records. The track was composed by
Ramén Orlando and recorded by his

(Continned on page 121)

ORLANDO

GREENAWAY

HUGHES

VP in London, Peter Boyle VP in
New York, and Karen Sherry VP
in New York. They retain their re-
spective titles of West Coast direc-
tor of membership, director of op-
erations, Southern regional
director of membership, London
director of membership, chief econ-
omist, and director of communica-
tions.

Laurie Hughes is promoted to
VP of legal and international affairs
at SESAC in Nashville. She retains
her position as general counsel.
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| readers
worldwide
find Billboard
extremely
important
for work.

Billboard
trade
ads & editorial
are the primary
sources
retailers use
to find new
releases.
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RIAA - ENHANCED CD

(EXPANDED SECTION)
AD CLOSE: OCT 10

ISSUE DATE: NOV. 4

Billboard's expanded

section explores the naw
format of enhanced CDs and
how it will effect major and
independent record labels,
developers of enhancad CD
products and manufazturers
of CD-ROM software cnd
hardware. In addition this
section will examine tre
artists” interest in this exciting
topic, and the diversity of
new products to arrive this
fall. Coinciding with tris spe-
cial section will be RIAA retail
and consumer information
dedicated entirely to this new
technology.

Contact
Deborah Robinson
212-536-5016
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{0th year anniversary

DEF JAM-10TH
ANNIVERSARY

AD CLOSE: OCI. 10

ISSUE DATE: NOV. 4

Billboard chronicles
the 10-year evolution of
Def Jam in its
November 4th issue.
Features will include an
inferview with Def Jam
founder Russell
Simmons, coverage of
acts that Def Jam
helped break, and
other ancillary
properties that the
company is involved
with, including Phat
Fashion. Be a part of
this celebratory salute
to this highly successful
label.

Contact
Ken Piotrowski
202=536-5223

MIDEM 30TH

AD CLOSE: OCT 17

ISSUE DATE: NOV. 11

Midem’s music market has
become "THE” annual
meeting venue for the
music industry, bringing
members of the music
industry together from all
over the globe. With over
2,696 companies and 9,740
international registrants, it
has certainly earned its
reputation as an exciting,
informative event where
dedls are "done”.
Billboard’s Spotlight will
provide & review of the

evolution of Midem, as well
as a preview of its future.

Contact
Gene Smith
212-536-5001

Reach Billboard’'s 200,000 readers worldwide.
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AD CLOSE: OCT 24 AD CLOSE: OCT, 31 INTERNATIONAL OverBlie
, of Billboard
BUYER’S GUIDE i

ISSUE DATE: NOV. 18

The beat goes onin
Billboard’s November 18th
Issue. A guide to the
worldwide club scene, this
annual spotlight offers a
comprehensive run-down
on what’s spinning in the
cutting-edge clubs of
different locales (including
England, Italy, Spain and
the States). From the
places you'd expect to
the most remote venues,
this issue will be a clip and
save reference to the
world’s most prominent
dance community
happenings.

Contact
Ken Piotrowski
212-536-5223

ISSUE DATE: NOV. 25

Billboard's Spotlight on rap will
survey the state of music and
the market, the past year's
trends and styles, and take you
overseas fo report rap activity
in the UK., France, Italy, Japan
and Australia. Additional cov-
erage will include rap acts that
are taking to on-line sites and
CD-Roms; the trend toward
urban stations using rappers as
broadcast talent - who's where
and how they fare on radio;
and a report on members of
the successfut group, the Wu-
Tang Clan and how they have
produced successful albums
for several other huge artisfs.

Contact
Ken Piotrowski
212-536-5223

AD CLOSE: OCT. 4

PUB. DATE: DEC. 13

A global directory of
record labels, home
video companies, audio
book publishers, music
publishers, wholesalers,
accessory manufactur-
ers, raw materials, CD
replicators, and tape
duplicators (to name a
few listed categories),
the IBG is the bible of
“who to calt” and
“where to find it” for
smart industry profes-
sionals worldwide.

Contact any representative.

purchase
products or
services as
aresult
of reading
Billboard.

individuals
read each
subscriber
copy of
Billboard.

Place your ad today!

LONDON FRANCE ASIA PACIFIC JAPAN ITALY
44-171-323-6686 - PH  331-4549-2933 - PH 310-330-7888 - PH 213-661-8884 - PH 39-36-254-4424 - PH
44-171-323-2314 - FAX  331-4222-0366 - FAX ~ 310-330-7889 - FAX  213-661-8885 - FAX ~ 39-36-254-4435 - FAX

CHRISTINE CHINETTI FRANCOIS MILLET GRACE IP AKI KANEKO LIDIA BONGUARDO
ROBIN FRIEDMAN 81-44-433-4067 PH/FAX
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Raitt’s ‘Road’ Has Many Lanes
Capitol Double Lie Set On

B BY CHRIS MORRIS

LOS ANGELES—Capitol Records
A&R VP Tim Devine sees Bonnie Raitt’s
two-CD live album “Road Tested,” due
Nov. 7, as a multipurpose record.

“To me, this is a combination of great-
est hits, boxed set, fantastic live docu-
ment, anthology—all in one,” says
Devine.

Shows recorded in July at the
Schnitzer Auditorium in Portland, Ore.,
and the Paramount Theater in Oakland,
Calif., served as the basis for the album.
The Oakland shows were also videotaped
for a public TV special and a home video
release.

Says Raitt, who has been heavily
involved in post-production on both the
album and TV projects, “To say I've
heard enough of my voice and seen
enough of me and my band on film is
putting it mildly.”

Raitt’s fans have had a long wait for a
live release—almost 25 years. Her
recording career, which stretches back
to 1971, has seen Raitt release 13 studio
albums.

“T’ve just been waiting for the right
opportunity,” the singer/guitarist
explains. “I had some breakthrough with
my music. If you put out a live record of
unknown material to people, it’s just a
cult bootleg. With three strong-selling

BONNIE RAITT

albums under my belt, I had an oppor-
tunity to pick from some great songs.”

“Road Tested,” which was co-pro-
duced by Raitt and Don Was, serves as
a summary of Raitt’s fruitful career. It
includes blues and folk staples of her
early live shows, such as Mississippi
Fred McDowell’s “The Kokomo Medley”
and John Prine’s “Angel From Mont-
gomery,” as well as songs drawn from
her three multiplatinum Capitol albums,
“Nick Of Time,” “Luck Of The Draw,”
and “Longing In Their Hearts.”

Mercury Act Oleta Adams
Gets Funky On ‘Moving On’

il BY DAVID SPRAGUE

NEW YORK—As the '90s have pro-
gressed, Oleta Adams has established
herself as one of the most stellar ballad
singers, with such songs as the cross-
format hit “Get Here.” But with “Mov-
ing On,” due Nov. 7 on Fontana/Mercury,
the singer/keyboardist has decided to
loosen up and, in
her own words,
“get a little bit
funkier, a little
more earthy”

“The first
artists to really
influence me were
people like Rober-
ta Flack and
Donny Hathaway,
which taught me to
love control,” says Adams. “I'm still com-
fortable in that place, but it was fun to
stretch a little on this record, to mix
things up a little bit.”

In order to facilitate that artistic
expansion, Adams worked with several
new producers, including Vassel Ben-
ford, the Detroit native who crafted
Jade’s sultry sound. Fans of her torchi-
er singing needn’t be alarmed, however:
Tracks produced by Michael Powell
(noted for his work with Anita Baker)
maintain the R&B intensity that Adams
is known for.

“The album is different in that there
are more uptempo songs,” says Bas Har-
tong, Mercury senior VP of A&R. “But
taken as a whole, it’s still tailor-made for
NAC, and that will be our focus.”

“Moving On” will be serviced to radio
in its entirety shortly before its com-
mercial release, but promotion of a sin-

ADAMS

gle (most likely “Never Knew Love”)
won't commence until after the first of
the year, according to Madelyn Scarpul-
la, Mercury director of product devel-
opment.

“The fourth quarter is a difficult time
to work a first single, and the outlets
that Oleta is strongest at aren’t single-
driven in general,” says Scarpulla.
“We've sent out tapes and gotten very
strong response on about five of the
songs.”

The decision to release “Moving On”
in November, rather than wait for a first-
quarter push, was made in conjunction
with Fontana in the U.K., to which
Adams was signed following her stint
with then labelmates Tears For Fears.

“In some ways, we have to work
around her European schedule,” grants
Hartong. “She’ll be there a lot through
October and then come back for promo-
tional work here.”

It’s likely that Adams will make the
rounds of daytime television shows
before the end of the year, Scarpulla
says, adding that the label will work an
already-completed video for “Never
Knew Love” to VH1 and BET. “Oleta
has had a great history there for us,” she
says.

Retailers will be approached with a
preholiday campaign heavy on “simple,
classy-looking [point-of-purchase] mate-
rial,” says Scarpulla. That will be con-
solidated in the first quarter, with Mer-
cury targeting upscale urban audiences,
in conjunction with a tour that’s still in
the planning stages.

“We know her audience is adult, and
we know it leans toward females,” says
Scarpulla. “So we’re going to keep her

(Continued on page 24)

TV, Home Vid

“I knew it was going to be a two-
record set,” Raitt says, “because
there’s no way to get in the folk and
blues side and the rock’n’roll side and
new material.”

Six previously unrecorded songs
appear on the set, including “Rock
Steady,” a hard-rocking duet with
Bryan Adams, which will be the
album’s first single; “I Believe I'm In
Love With You,” a Fabulous Thunder-
birds number featuring T-Birds front
man Kim Wilson; and a startling cover
of the Talking Heads’ “Burning Down
The House,” which is tentatively set as
the second single.

(Continued on page 24)

A Song For The Children. Paul Simon, left, Annie Lennox, center, and Pete
Townshend take a bow at a benefit for the Children’s Health Fund at the Para-
mount in New York. Simon hosted the concert, which also featured Wynton
Marsalis, among others. (Photo: Chuck Pulin)

SPIN DOCTORS: SpinART Records, the nifty
New York indie that gave such acts as Suddenly,
Tammy! and the Dambuilders their start, has
inked a new deal with Giant Records. The label,
now home to Lotion and Pool, among others, had
previously aligned itself with Columbia Records
(Billboard, May 28, 1994).

The split with Columbia was a mutual one. “It’s
fair to say that most of the individuals who were
involved with bringing us to Sony had basically
all left for various reasons,”’
says Jeff Price, who runs the

SpinART Records Joins With Giant For
Overhead, Caroline For Distribution

headed by John Scher. Leon was most recently
senior VP of international for EMI. The new
label, still unnamed, will be based in New York.
No word yet on distribution.

FOR SQUIRRELS: Following the fatal car acci-
dent of For Squirrels singer Jack Vigliatura and
bassist Bill White, the band has decided to go on
with plans to release its 5560 Music/Sony debut,
“Example” on Tuesday (3). The remaining band

members, drummer Jack Grei-

label with partner Joel
Morowitz. “Both companies
realized the goals we’d initial-
ly set upon were hard to
achieve under the new strue-
ture.”

SpinART began scouting
other labels and had basically

go, who suffered a broken back
in the crash, and guitarist
Travis Tooke, are continuing
on with the band, although it
has yet to be determined if they
will add members.

c APRICORN RISING: Capri-

decided to go with Elektra,
according to Price, when Giant
came calling. Ultimately, and
Price says somewhat unexpectedly, Giant came up
with the best package.

The deal with Giant works on several different
levels. Although Price and Morowitz retain com-
plete ownership of the label, Giant supplies
spinART with the overhead for its New York
office and pays for putting out new albums (all
costs are recoupable). Once an album is complet-
ed, it will come out with only the spinART label,
via Caroline distribution. “We do our own thing
and market it and bust our butts and Giant leaves
us alone,” says Price.

Step three comes when an act or album grows
to the point that it will go through Giant’s dis-
tributor, WEA. At this point, Lotion is the only
band that will go through WEA, and even that
move is slated only for the band’s 1996 album. A
Lotion EP, “The Agnew Funeral,” will go through
Caroline when it comes out in a few weeks. “We’ll
go to the mom-and-pops and say, ‘I know it sucks
that the album is going through major distribu-
tion, but here’s the EP, and it will be a good cat-
alog selling piece for you. When the album comes
out in January, here’s a list of one-stops you can
get it from.””

In additional to Lotion and Pool, spinART’s
roster includes the Technical Jed, the Apples In
Stereo, Trampoline, and Zeke Fiddler.

THIS AND THAT: Watch for Michael Leon to
be named as the head of the label being formed
by the freshly hatched joint venture between
Ogden Corp. and Metropolitan Entertainment,
the concert promotion and management firm

by Melinda Newman

corn Records has just released
its first venture into the film
market, the soundtrack to New
Line Cinema’s “National Lam-
poon’s Senior Trip.” The album includes previ-
ously unreleased cuts from Matthew Sweet, the
Jayhawks, and 311, as well as tracks from Mor-
phine, the Muffs, God Lives Underwater, Our
Lady Peace, Seven Day Diary, Phunk Junkeez,
Hayride, Daisyhaze, Ian Moore, and Shovel-
jerk, whose first single, “Killing My Buzz,” is
already getting play at a number of modern rock
stations. The song will also be featured on Shovel-
jerk’s Capricorn debut, which will be released in
February.

According to Capricorn senior VP/GM Mark
Pucci, the record company wanted to expand into
the soundtrack market as a way to raise the pro-
file of its artists as well as the label in general.
He says, “This project came about through our
New York-based director of college promotion,
Harvey Schwartz,” who's credited as the sound-
track producer. Schwartz had been in touch with
New Line about potential projects, and this was
the outcome. “Some other labels were in the bid-
ding,” says Pucci, “but New Line looked at what
we were doing and our bands and our distribution
[via RED] and picked us.”

Capricorn is now holding discussions with New
Line about other projects, as well as with some
independent studios. “It’s hard for someone like
Capricorn to compete with Warner Bros. Records
or other labels who are advancing big bucks
upfront,”” says Pucci. “We’re not in a position
where we can do that kind of thing, but we think
this project provides us with a breakthrough
where people in the film community will see that
we’re a viable player.”
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Rights Societies’

' Restaurant Fees

Proposal Rejected

B BY BILL HOLLAND

WASHINGTON, D.C.—Months of
negotiations between restaurateurs
and ASCAP, BMI, and SESAC end-
ed when a restaurant and tavern
coalition rejected the rights soci-

| eties’ efforts to broaden proposed

laws that would exempt some back
ground-music users from licensing
fees.

The restaurateurs, spearheaded
by the National Restaurant Assn.
have bills pending in Congress that
would exempt them from paying for
what they term “incidental” radio or

| TV music played over music systems.

They argue that songwriters are
already paid by the broadcast sta
tions for the music.

The societies counter that if the
piped-in music serves as an enhance-
ment for restaurant customers, much
like tablecloths or flowers, the own
ers should pay, and that the legisla
tion would destroy general licensing,
as restaurant owners would serve
only no-fee music to customers.

In May, following hearings on the
House bill, H.R. 789, Rep. Carlos
Moorhead, R-Calif., chairman of

| the House Intellectual Property
| Subcommittee, suggested that the

factions iron out their differences
outside Congress (Billboard, May
13).

A May proposal from the societies
offered to increase the square
footage of restaurants meriting a fee
exemption, while a July proposal
would allow restaurants to use up to
four speakers, regardless of size, and
still merit an exemption.

The Copyright Act allows an ex
emption in restaurants and taverns if
music is played “on a single receiving
apparatus of a kind commonly used
in private homes,” and if there is no
cover charge.

In a Sept. 22 letter rejecting the
societies’ proposals, Katy McGregor,
NRA government affairs legislative
representative, wrote, “Unfortunate
ly, the substance of the [July| pro-
posal is essentially no different from
the proposal made by the societies in
May 1994 . .. An amendment based
on square footage or number of re-
ceivers simply will not meet the rea-
sonable needs of the members of the
coalition.”

Marilyn Bergman, president and
chairman of the board of ASCAP, is
“disappointed’” by the response.
“The issue of private property is very
important to us,” she says. “We con-
tinue to be flexible, and they're
stonewalling.” BMI and SESAC offi-
cials also express disappointment

| with the coalition’s response

The restaurant coalition is also de-
manding access to repertoire, codes
of conduct for society employees, and
arbitration.

In addition to fighting H.R. 789
and the Senate companion bill, S.
1137, the rights societies are dealing
with state restaurant licensing bills.
Legislation in 13 states was defeat-
ed, but eight similar bills have
passed, and legislation is pending in
28 other states.
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Priority’s New
Rugburns Get
Past Novelty

l BY DAVID SPRAGUE

NEW YORK—The way Priority Records
sees it, the Rugburns’ label debut, “Tak-
ing The World By Donkey,” gives the
record company a band that could fit snug-
ly within the confines of any number of
genres. Label and band alike, however,
hope that no one will use the “n-word”
when discussing the San Diego quartet.

“No one involved with this project sees
the Rugburns as a novelty band,” says
Priority artist development executive
Dan DeVita. “There’s a humor in what
they do, but it comes more in the form of
a slightly skewed viewpoint on things.”

“Taking The World By Donkey,”
which is due for an Oct. 31 release,
exudes an NRBQ-styled party-rock vibe,
exhibiting the musical fluidity that Steve
Poltz and Robert “Doc” Driscoll have
developed over more than a decade (and
several independent releases) together.

“We never consciously set out to be
‘eclectie,’ ” says singer/songwriter Poltz.
“But the songs evolved as we were play-
ing punk bars, Irish pubs, and coffee-
houses. That’s when we figured out we
were [eclectic].”

Priority hopes to put the band—now a
quartet, fleshed out by bassist Gregory
Page and a drummer known simply as
Stinky—into as many of those venues as it
can in the coming months. “We're looking
at 300 dates in the next year,” says DeVita.

He says the band will complement
those shows with in-store performances,
as well as radio appearances along the
lines of the 30-date promotional tour that

You demand experience and
N\ commitment behind the scenes.
Poltz and Driscoll just completed. . AOI‘l Entel'tainment/ CNA g’iveS you bOth.

“They built a strong base with ‘Me
And Eddie Vedder, ” says DeVita, refer- ’ Aon Entzrtainment has been a leader  years. Their loss control experts can

gzgw“ﬁizﬁil;zg]mﬂ%‘mﬁm: in entertainment insurance since 1962.  help you prevent many claims and help

et this spring. “They've got a strong base | & We focus o.r efforts exclusively on ser-  reduce insurance costs by creating a
at commercial alternative, and we feel vicing the entertainment industry and safer workplace. If a claim should arise,

t ‘War, the first emphasis track, : :
s il IR Rt we understand the specific needs of the  CNA has the expertise to handle

While “Me And Eddie Vedder” was | i - music industry. it quickly.
the Rubgurns” introduction to a national The CNA Insurance Companies have Experience and commitment are what

udience, the band has had a stron . . .
. following = quite . time. & been committed to offering property/  you can expect from Aon Entertainment/

“We just played wherever we eould, ; casualty products and value added ser- ~ CNA. Contact your independent agent or
including on the street,” says guitarist ; g : :
Driscoll. “We kept putting out tapes of vices continuously for nearly one hundred  broker for more information.
our own, and since we just saw it as a g . I
hobby, there wasn’t much real pressure.” Complete, customized insurance for the music industry.

The band doesn’t exactly come across

as upt‘i‘ght in tbe wake of .its signing, Aw ® Aon Entertainment,Ltd. cNA
either. “Donkey” blends squirrely obser- Insurance Services 1-800-235-2202
vational pieces, such as “Tree HUgger 7 Los Angele= * New York = Chicago * Toronto = London For All the Commitments You Make®
and “Pile On The Hangover,” with pure Coverage is underwritten by property/casualty companies of the CNA Insurance Companies. CNA is a registered service mark of the
pop nuggets (the chiming ““Til The Next CNA F nancial Corporation, the parent zompany of the CNA Insurance Companies/CNA Plaza/Chicago, IL 60685.
Day Comes”). Similarly, the Rugburns’
live show is studded with off-the-wall cov-
ers and Poltz’s Borscht-belt shtick.

“We’re hoping to make the most of
their visual impact through things like
the electronic press kit we've just com-

(Continued on page 24)

BILLBOARD OCTOBER 7, 1995



www.americanradiohistory.com

Artists & Music

H BY DEBORAH EVANS PRICE

NASHVILLE—Sparrow Records is
looking to start a “R.1.0.T.” at retail
this fall with Car-
man’s Oct. 31 re-
lease, “R.1.0.T.
(Righteous Inva-
sion Of Truth).”
The album will be
supported by a
special “R.1.O.T.
Kit” fan pack,
radio promotions,
an aggressive re-
tail merchandis-
ing campaign, and an accompanying
publication called the “R.I1.0.T. Man-
ual.” Phase two of the marketing
plan includes the release of two
videos and a 90-city tour in 1996 that
will stop at several major stadiums.

Sparrow moved up the album’s
Nov. 7 street date by a week to take
advantage of the fact that the first
single, “No Monsters,” provides an
opportunity for Halloween promo-
tions. Carman will premiere the “No
Monsters” video Oct. 31 on Trinity
Broadcasting Network’s “Praise The
Lord.” “It’s a big song, and it’s got a
great video. It’s typical Carman
style,” says Sparrow president Bill
Hearn. “He’s got an alligator man
and all these monsters in it. It’s quite

HO_LYWO0O0OD
2/E76-873¢0

o

CARMAN

With an All-Star Line-Up FEATURING;

MIKE STARR * RAY GILLEN
AL ROMANO ¢ BOBBY RONDINELLI

X-MEMBERS OF;
Alice In Chains, Black Sabbath, Rainbow,
atage. Badlands and Gillian

To Send mour Limited Edition Color Picture Disc Cd or
Cassette 12 Page color Booklet Please Send Check or
Money Order (or Fax 914-476-0343) to;

Sun Red Sun Records CD's ©@$11.99 each
PO. Box 323 Cass. @ $8.99 each
Dobbs Ferry, N.Y. 10522 (Add $1.50 for shipping , PLUS Tax)

distributor
-about a label.

~ George Scarlett
National Product Manager
TOWER RECORDS

At A’legro, we’re in the business
of representing your business.
Building relationships. Moving

L responsively. Learning your

' specific and unique needs.
Excecding expectations under
the watchful eye of the label
and the retailer. Never forgetting
thzt people are the foundation
of every business transaction.
Which speaks volumes not just
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1-800-288-2007
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dramatic.”

On Halloween, Sparrow plans par-
ties in more than 150 retail outlets,
where, dubbed as “R.I1.0.T. head-
quarters,” participating stores will
premiere the new clip as well as a
video presentation that Carman
filmed especially for the premiere
night parties. Between the release
date and Nov. 4, “R.1.O.T.” will be
sale-priced at $8.88 for cassettes and
$14.88 for CDs. (After this period,
prices will increase to $10.98 for cas-
settes and $16.98 for CDs.) Atten-
dees of the Halloween activities will
receive coupons for dollars off other
“R.I.O.T.” products and Carman
back catalog. Sparrow has also part-
nered with Christian clothing com-
pany Living Epistles on a special
“No Monsters” T-shirt, which will be
used as a special giveaway during
the release parties.

Carman Reads Retail The ‘R.1.0.T.” Act

Sparrow Act Known For Concerts Pushes Album Sales

In addition to “R.1.0.T.” cassettes
and CDs, Carman fans can satiate
their appetites for new product via
the simultaneous release of the
“R.1.LO.T. Kit” and the “R.1.0.T Man-
ual,” written by Carman and Ron
Luce, president/CEO of the Okla-
homa-based Christian youth organi-
zation Teen Mania Ministries. The
manual will retail for $9.95 .

The manual and the recording are
both part of the limited edition
“R.1.O.T Kit,” a metal tin that also
includes a “R.I.O.T.” T-shirt, a
“R.1.O.T.” dog-tag necklace, a pin,
and coupons worth $10 in savings on
Carman’s back catalog and the
upcoming two-part longform
“R.1.O.T.” video. The kits will be
available in both cassette and CD
formats and will retail for $27.95 and
$29.95, respectively.

(Continued on next page)

business e
v TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
| GEORGE STRAIT Alamodome Sept. 3 $1,275.860 40.257 PACE Concerts
YINCE GILL, JEFF San Antonio, Texas $35/$30/$20 41,200
FOXWORTHY
PATTY LOVELESS, MARK
CHESNUTT
EMILIO NAVAIRA, RAM
HERRERA
ROD STEWART Gorge Sept 2-3 $1.090,410 21.639 MCA Concerts NW
SANTANA, JEFF BECK AL George, Wash. $75/330 32,000,
CROCE two shows
ERIC CLAPTON CoreStates Spectrum  Sept. 13- $908.098 26.193 Electric Factory
CLARENCE “GATEMOUTH" Philadelphia 14 $45/832.50 30,000, Concerts
BROWN two shows
PEARL JAM Tad Gormley Sept. 17 $865.552 36,832 Beaver Prods
RAMONES Stadium $23.50 seliout
New Orleans
ERIC CLAPTON Miami Arena Sept. 5-6 $753,161 13.314 Fantasma Prods
CLARENCE “GATEMOUTH™ Miami $39.56/829.50 two
BROWN seifguts
JIMMY BUFFETT & THE Meadows Music Aug. 20 $721.836 26373 Metropolitan
CORAL REEFER BAND Theatre $53/836/$25 sellout Entertainment
Hartford, Conn. Nederlander
Organization
REM. ThunderOome Sept. 9 $560.075 18,853 Fantasma Prods
RADIOHEAD St. Petersburg, Fla. $35/327.50 ssliout
ERIC CLAPTON ThunderDome Sept 7 $521 837 1B Fantasma Prods.
CLARENCE “GATEMOUTH" St. Petersburg, Fla $39.75/829.75 sefiout
BROWN
VAN HALEN Gorge Sept. 16 $518,350 18,500 MCA Concerts NW
BROTHER CANE George, Wash. $36.25/$23.75 seltout
ERIC CLAPTON Charlotte Coliseum  Sept. 10 $481 682 15,697 Cellar Doar
CLARENCE “GATEMOUTH” Charlotte, N.C. $39.50/$29.50 seffout
BROWN
Copyrighted and compiled by Amusemerit Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratiiff, Nashvilte. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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CARMAN READS RETAIL THE ‘R.1.0.T.” ACT

(Continued from preceding page)

“R.I.O.T.” will be distributed
through Chordant Distribution to the
Christian marketplace and to the
mainstream through CEMA. The
R.I.O.T. Manual and the “R.I1.0.T
Kit” will only be available through
Chordant.

According to J.R. Hernandez,
music manager at Theophilus Bible
Store in Houston, posters promoting
Carman’s new release are already
generating customer inquiries. Her-
nandez says his store has ordered
double the amount of produet it nor-

mally would, stocking up with 600
cassettes and 400 CDs. “The outlook
is pretty good,” he says. “Carman
always sells real well for us. When he
released ['93 album] ‘The Standard’
video, we doubled the order on that,
and it flew out. So anything Carman
does, we know to order a good
amount, because his stuff always
sells pretty good.”

Carman thinks this release is in
keeping with what his fans have
come to expect. “For me, it’s not
always saying a new thing,” he says.

“I look at someone like Billy Graham,
and I see the thing that has made
him great is that he has been consis-
tent down through the years. When
he gets up behind the mierophone,
you’re not waiting for him to say
something new. You're waiting on
him to say what he has been brought
there to say, on a larger scale but
with the same conviction, enthusi-
asm, and consistency down through
the years . .. How disappointed we’'d
all be if he took Jesus out of the
equation. So on the ‘R.I.O.T" record I

wanted to be consistent.”

Carman has six gold albums to his
credit, and though he’s always had
great support at retail, his accep-
tance at Christian radio has been
rather uneven. Most feel that he’s
more of a live act than a radio act.
“Carman traditionally sells gobs and
gobs of records with no airplay,” says
Michael Wilson, music director at
WAYM Nashville. “He’s a great
entertainer and a great performer,
but a lot of the musie he does is real
novelty oriented, and it just doesn’t

. ic
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translate well on the airwaves in the
eyes of a lot of programmers.”

Despite that feeling, Sparrow will
service “No Monsters” to Christian
radio’s AC, top 40, and inspirational
formats Oct. 31. A second single,
“Amen,” will come out in time for
Christmas. In January, “Step Of
Faith” will go to the above formats,
while “Whiter Than Snow” will go to
gospel radio.

Sparrow plans to utilize Carman’s
visual appeal to promote “R.1.0.T.”
through live shows and videos. Car-
man currently holds the record for
the highest-attended Christian con-
cert in history, as a result of his
Texas Stadium show in Dallas in
1994 that drew more than 71,000
fans. Carman hopes to repeat or sur-
pass those attendance figures on his
1996 tour, which will take him to
more than 90 cities and will include
stops at the Pontiac (Mich.) Silver-
dome, the Thunderdome in St.
Petersburg, Fla., the Anaheim
(Calif.) Stadium, and the Astrodome
in Houston.

“For me, Texas Stadium wasn’t a
pinnacle, it was just the beginning of
the next era of the ministry,” Car-
man says. “It was necessary to do
that and go through all the trauma of
putting together a stadium concert,
which is a whole different ballgame.”

Hearn says Sparrow believes Car-
man’s tour will be one of the biggest
in Christian musie. “He’s expecting
to play before 1.3 million people,”
Hearn says. “We’re going to be fol-
lowing along the tour with local
advertising and marketing, and
that’s going to be a big part of our
second-phase campaign. He’s going
to be taking a band for the first time.
He’s taking six dancers, and he’s
always had the video screens. It’s
going to be huge for us.”

One of the most unusual aspects of
Carman’s tours is the fact that his
shows are usually free. At most venues,
Carman performs strictly for what is
known in Christian circles as “love
offerings,” or donations. These dona-
tions, combined with royalties and
other income, which are put into a min-
istry fund, are the sources of revenue
that cover overhead on his tours.

Another key part of the second
phase of the “R.I.O.T.” campaign will
be the release of two video packages
to retail, one in January, and the sec-
ond in June. Carman says, “Each
music-video package we release is
going to have four concept videos on
it, and in between the concept videos
there will be a recurring storyline.
And at the end of part one, it will con-
nect to part two ... so when you put
the two together, you’ll have almost a
full-length movie, with musie videos
and a story line and action and all
sorts of stuff.”

In addition to touring and the 1996
video releases, Carman fans can catch
him on his show, “Times 2,” which airs
Saturday nights on Trinity Broadecast-
ing Network. “It’s almost like a combi-
nation of ‘Hard Copy,” ‘20/20,” ‘Unsolved
Mysteries,” and Jay Leno,’ all rolled up
in one,” Carman says. “It has comedy,
drama, on-location interviews, live con-
certs, and music videos, and it’s got
preaching all centered around a par-
ticular theme ... It's a great witness-
ing tool and a new era in Christian pro-
gramming. I'm very excited about
that.”
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Gontinental Drift

VIRGINIA BEACH, VA.: Though you might presume the Hollowbodies to be
spare, given the band’s name, this trio’s mix of pop, punk, and twang is as aggres-
sive and enveloping as anything since the Replacements. Spearheaded by cousins
Phillip (guitar/vocals) and Shea Roe-
buck (bass/vocals), the 4-year-old
ensemble began as an acoustic group
and was soon lost in the cover-band rut
of the band’s resort hometown. (Actual-
ly, Virginia Beach is home to only one
band member; the others live in New
York and Los Angeles.) “We sculpted
our sound out of thin air,” says Phillip.
Still, he credits the band’s many club
appearances (primarily on the East
Coast) with helping to shape the Hol-
lowbodies’ raw and raucous, yet melod-
ie, sound. Since catching the ear of attor-
ney Jonathan Cohen while playing at a
New York subway stop, the Roebucks’ sound has connected with lovers of stripped
down rock’n’roll on both coasts. It’s also attracted players, as former Dig drum-
mer Anthony Smedile left his major-label alternative band to join the Roebucks.
“Lame,” the first release on the band’s own Muna Tea Records, which came out in
June, sold out of its initial 2,500-unit pressing in slightly more than two months.
The single, “Driver;” is grabbing airplay on numerous radio stations, including mod-
ern rock WROX Norfolk, Va. Two other tracks from “Lame,” “I Don’t Understand
Me Like You Do” and “Shame,” were added to triple-A WKOC (the Coast) Virginia
Beach within weeks of the album’s release. Add to the mix a recent Northwest stint
with the Posies and the watchful eye of entertainment attorney Elliot Groffman,
and the Hollowbodies are onto something with results that promise to be anything
but lame. Contact Cohen at JCM at 212-581-9489. J.DOUG GILL

THE HOLLOWBODIES

CHARLOTTE, N.C.: The most refreshing thing about Muscadine is its attention to
detail. While it’s all too easy these days to funnel youthful exuberance with a few
chords through loud amps and make plenty of racket, this band values studied
craftsmanship. “We’re constantly scratching stuff and serutinizing things, lyrics
and melodies,” says vocalist/guitarist Jonathan Wilson of himself and his song-
writing partner, vocalist/guitarist Benji Hughes. “We have a filtering process.”
That’s more than evident on such songs as “Tickets To The Show,” “Dignity,” and
a slew of other sharp originals. Indeed, the band, which also includes drummer Tre
Taylor and bassist Jason Rarnirez, has
more than two albums’ worth of mate-
rial on tape. The impeccably written
and arranged tunes are quite potent
moody pop that brings to mind the
early 70s work of John Lennon, Todd
Rundgren, and Warren Zevon. Butit’s
far from simple retro rehash, as the
quartet fuels things with just the right
amount of 90s distorted-guitar crunch.
After only four months on the live
scene, Muscadine (rhymes with wine) has generated substantial local excitement,
recently capturing the critics’ pick for best new band of the year in Creative Loaf-
ing magazine’s year-end poll. Wilson and Hughes attribute their success to good
timing. “T think it has something to do with the fact that we just happened to meet
another partner that could write songs on the same wavelength,” Wilson says.
Contact the band at 704-291-9357 or Donnie Graves at Pacific Management Ser-
vices at 213-874-9559. KEN JOHNSON

MUSCADINE

ST. LOUIS: The Mississippi River Music Festival returned for its third year Sept.
15-17. The local sponsor, newsweekly The Riverfront Times, worked with a plan-
ning staff from Austin, Texas, and input from 14 similar Midwest publications to
present 200 acts in 15 clubs. MRMF program manager Brent Grulke admits that
there were no acts at the level of Veruca Salt, who played the fest last year just
before signing with DGC/Geffen. However, he points to increased wrist-band sales,
strong response to panels, and the participation of more midlevel regional bands
as the event’s major achievements. Also this year, says Grulke, “more people were
checking out bands that were new to them. They weren't just out supporting the
bands they knew and loved.” Still, the big excitement was over St. Louis’ the Urge,
whose ASCAP showease set attracted a minor media circus. The seven-piece band,
complete with two trombones and a trumpet, played music from its new CD,
“Receiving The Gift Of Flavor,” after strong opening sets by Suede Chain (Cham-
paign, I1L.) and Outhouse (Kansas City, Mo.). Other bands achieved a large level
of notoriety as the event progressed, including Nashville's the Evinrudes and
Fleming & John; St. Louis’ Fragile Porcelain Mice, Radio Iodine, Stir, and
Sugarstickygirl; Omaha, Neb.’s Frontier Trust and Shovelhead; Chicago’s Rob-
bie Fulks and Nectarine; Minneapolis’ Godplow; Cedar Falls, Iowa’s House Of
Large Sizes; Milwaukee's Loblolly; and Cincinnati’s Shag. BRIAN Q NEWCOMB

RAITT'S ‘ROAD’ HAS MANY LANES

(Continued from page 18)

Of the latter, Raitt says, “ ‘Burning
Down The House’ just kills me. I love the
tune . . . I said to myself, “‘We've gotta put
this right next to “Love Sneakin’ Up On
You” one of these days, cause they have a
similar clavinet thing goin’ on.’ So that was
my idea for this tour.

“It ended up taking off so much that we
[were] closing the show with it, and next
thing we knew it was getting mentioned in
all the reviews, and people were standin’ up
and dancing around when we played it. I
think it surprised everybody; including me.”

Besides Adams and Wilson, special
guests on the album include Jackson
Browne, Bruce Hornsby, and R&B pio-
neers Charles Brown and Ruth Brown.

The latter two toured with Raitt this
summer, of which she says, “I wanted to
expose my audience to them, if they
weren’t familiar with them.”

Some other guest shots happened
almost catch-as-catch-can. In Browne’s
case, she says, ‘Jackson was in the middle
of making his record, so he flew up the day
before we shot and recorded, and we only
had a couple of [rehearsals] with him ...
He has never sung his song in a different
key and tried to sing a harmony part. He
was a real champ to do it.”

Adams was also set to work on an
album, but, Raitt says, “When his album
got postponed, that meant that he could
come in and do this duet with me, because
he just wrote [‘Rock Steady’] for me—he
wasn't expecting to come in and sing it
with me.”

“Rock Steady” will be serviced to top
40, albumn rock, triple-A, and AC Oct. 23;
it will be servieed internationally on the
same date. Devine says, “Obviously, with
Bryan Adams’ international star appeal,
this will be a significant record for us all
around the world.”

A single-CD, 16-track version of “Road
Tested” will be issued day-and-date inter-
nationally with the U.S. release.

“In The Spotlight—Bonnie Raitt: Road
Tested,” the 90-minute PBS special taped
at the concerts, will air Nov. 28. VH1 will
also air a half-hour special about the mak-
ing of the album and TV show on an unde-
termined date prior to the PBS broadcast.

“We're obviously hoping that [the PBS
special] will be received as well as some of
the specials like the Eagles’ and Yanni’s,
which have driven those records to multi-

platinum status,” Devine says.

A Capitol home video version of “Road
Tested,” priced at $14.98, ships Nov. 21.

Devine says that Capitol will make the
album one of four major releases in its
Christmas TV ad campaign,; spots for the
record will rotate with ads for the Beat-
les’ “Anthology,” Bob Seger’s “It's A Mys-
tery,” and the Frank Sinatra birthday col-
lection “Sinatra 80th: All The Best.”

Devine adds, “We have an extensive
print campaign leading up to the PBS spe-
cial, with a particular focus on television
and entertainment daily newspaper sec-
tions on Fridays and Sundays the week-
end before the airing.”

Retailers believe that Raitt’s loyal fan
base should make “Road Tested” a popu-
lar seasonal piece.

Howard Appelbaum, executive VP at
the 18-store Kemp Mill Musie chain in
Beltsville, Md., says that while some
artists see a lag in their popularity, “Bon-
nie Raitt remarkably has never been like
that. People have always embraced her: It's
a testament to her musicality. The pro-
jeet’s going to do very, very well. She’s a
perennial favorite.”

Al Wilson, senior VP/head buyer at the
165-store Strawberries chain, based in
Milford, Mass., says the live set “certain-
ly fills a niche for adult stuff. This could be
areal sleeper.”

Raitt will be doing press and TV
interviews to promote the album. On
Oct. 24, she and her father, the famed
Broadway baritone John Raitt, will
appear on “Late Show With David Let-
terman,” backed by a 42-piece orches-
tra. (The pair perform three duets on
John Raitt’s current Angel release,
“Broadway Legend.”)

After her promotional duties are fin-
ished, she says, “I’'m going to take a little
hiatus at the end of the year, because I've
never taken more than two weeks in my
entire 25 years.

“I read an interview with Springsteen
years ago where he said he got really good
at doing the road, but he forgot how to do
his life,” she adds. “At some point you get.
lost personally in the shuffle, and you have
to come home and just find a way to have
as much fun being a lowercase Bonnie
Raitt as you do being the persona that

you're stoking.”

OLETA ADAMS GETS FUNKY ON ‘MOVING ON’

(Continued from page 18)

extremely visible in outlets, like Borders
and Barnes & Noble, as well as retailers,
like Best Buy and Circuit City.”

Adams, who got her start on the lounge
cireuit of her native Kansas City, Mo.,
came to international attention as a tour-
ing member of Tears For Fears. With her
1990 solo bow, “Circle Of One,” Adams
made an impression as singer, player, and
composer—a combination that distin-
guishes her from most of her peers.

“It helps to be able to articulate what
you want, as opposed to being one of
those test-tube babies who can only exist
in the studio,” she says. “I want to be
able to make a left turn or a right turn
whenever I want, rather than wait for
someone to tell me when to make one.”

On her third album, Adams adds the
role of producer to her resumé, working
the board on two of her originals, “New
Star” and “You Need To Be Loved.”

“I wanted to push myself, simply
because I knew how easy it would be for
me to coast at this point,” she says.

“There is an audience for what I've done,
but I'm always looking for new people to
communicate with, and I think I'll find
them with this album.”

THE RUGBURNS

(Continued from page 21)

pleted, which is hosted by [bizarro rock
legend] Wildman Fischer,” says DeVita.

Priority will ship approximately 40,000
copies of “Taking The World By Donkey,”
says DeVita, who adds that particularly
receptive markets, such as Los Angeles,
Austin, and Cleveland, will be “saturated”
with product. Retailers will receive a five-
song in-store sampler (with clean edits of
songs that might offend bluenoses).

“We do take those people into consider-
ation,” says Poltz, tongue deeply in cheek.
*“We care a lot about what Bob Dole thinks,
As a matter of fact, we have a commemo-
rative gold record with his name on it—the
unedited version, of course.”

*french fries optional

gren (above) are: BRETT WHITE
(center)- vozals, guitar, MARCUS

GONZALES (left): bass, POSSUM
(right)- drums

Hailing from Los Angeles, gren have
made remarkable headway in a very
short time. The band was formed in
Spring of '94. Two of the songs on their
four song demo were picked up by-
I.R.S. for Volume One of its unsigned
band compilaton "Six Sided Single." A
record contracz soon followed.

Gren have just finished opening for the
Ramones on their U.S. tour and wili
continue tourimg this fall. Their debut
album was pmoduced by Tim O'Heir
(Belly, Dinosagr Jr., Sebadoh) of Fort
Apache Studios fame.

VARIOUS ARTISTS
MOTHER & CHILD
A CHRISTMAS CELEBRATION OF
MOTHERHOOD
Amy Grant
Olivia Newton-John
Shanice & Crystal Wilson
Martina McBride
Ce Ce Winans
Belinda Carlisle
Vesta
Suzy Bogguss
Wendy Moten
Beth Nielsen Chapman
Kindred Spirit
Executive Producer: Tena Clarke
CD/CS available Oct. 24th.
(X2/4-35173)

RORY GALLAGHER
A BLUE DAY FOR THE BLUES
CD available Oct. 24th. (X2-35783)

For more info - irsinfo@aol.com.

A

anti-established 1979

©IWS RS Records
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SECOND CHANCES: “Phan-
tom Center,” the stunning, yet
overlooked 1990 Chameleon al-
bum from Canadian-born folk
songstress Ferron is getting a
second chance via EarthBeat!/
Warner Bros. The album was re-
mastered and rereleased Sept.
26.

The new version features the
addition of the song “My, My,”
and a rerecording of album track
“Stand Up” with the Indigo

Digging Deep. Australian
singer/songwriter Paul
Kelly, formerly of the
Messengers, returns less
than a year after his last
album, “Wanted Man,”
made its way on critics’ top
10 lists in 1994 with “Extra
Mile” on Vanguard.
"Deeper Water,” “Give In
To My Love,” and the title
track are getting spins at
such triple-A stations as
WRLT Nashville and KSPN
Aspen, Colo. A U.S. tour
starts in late October.

Girls, which is the emphasis
track for triple-A radio.

“This is truly a great record,
but it barely got out there or pro-
moted,” says Naney Stein, VP of
promotion and special projects at

Warner Bros., who says the proj-
ect came together through Carl
Scotl, senior VP of artist rela-
tions and artist development at
Warner Bros.

Stein says the label is ap-
proaching the marketing of the
album, which also features a
guest appearance from Tori
Amos, a bit differently than
other releases.

It polled 90 triple-A stations to
ask which retailers cater to their
audience in their respective mar-

Wolffman Jazz. Former
bandleader of “The Arsenio
Hall Show" Michael Wolff is
on the road supporting his
new Jimco album
“Jumpstart!” His trio
includes bassist Christian
McBride and drummer Tony
Williams. The jazz pianist
plays a string of showcases
on both coasts from Oct. 10-
Nov. 28.

kets. KSCA Los Angeles, for in- REGIONAL HEATSEEKERS #1°'5
stance, named Virgin
Megastore and
Tower Sunset, while MOUNTAIN NORTHEAST
KGSR Austin, Texas, B. G. Knocc Out & Dresta, Real Brothas | G Love&SpecraI Sauce Coasf To Coast Mote!
cited Waterloo Ree- T ——— o = - =
ords. 7 EAST NORTH CENTRAL

The label then dis- Deep Blue Something, Home
patched product de- o /|
velopment reps in o E =
those markets for [ WEST NORTH CENTRAL MIDDLE ATLANTIC

some good old-fash-
ioned retail market-
ing, such as garner-
ing in-store play,
placement on listen- |

Son Vault. Trace

PACIFIC
JomOsbome gghsh

ing booths, and set-
ting up displays.

“This is the first
time our [product de-
velopment reps] re-
ally focused on a par-
ticular format per se,” says
Stein. “We're trying to go one
step further with this format and
do micromarketing . .. We know
it sells records, but it needs a lot
of attention at retail to follow up
the airplay.”

Ferron will kick off her club
tour Oct. 8 with a cyberchat on
the Internet hosted by home-
town triple-A station KMTT (the
Mountain) Seattle before her
show that night. The towr runs
through November,

ON THE TUBE: Reprise's

int /ﬁ_ﬂ

Deep Blue Something, Home

FLLITE =i

The band is on the road with
Sponge from Sunday (1) through
Oct. 16.

FEELING THE URGE: The
Urge’s popularity in its home-
town of St. Louis is starting to
branch out into such neighboring
markets as Kansas City, Mo.,
and Omaha, Neb.

The band’s Neat Guy Record-
ings debut, “receiving the gift of
flavor,” has been in St. Louis-
based Sound Disk-Tributors’ top
20 since its Aug. 17 release. It
peaked at No. 4 in
St. Louis and No.
8 in Kansas City
at Sound Disk-
Tributors’ 18-
store Streetside
Records chain, ac-
cording to Dan
Schaefer, buyer/
marketing man-

] ager at Street-

- 0
SOUTH ATLANTIC

SOUTH CENTRAL
Mazz, Solo Para Ti

T HE

REGIONAL

ROUNDUP

Edwin McCain, Honor Among Thieves

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
Son Volt, Trac
G. Love & Special Sauce, Coast To Coast.
Bryan White, Bryan White
Deep Blue Something, Home
Terri Clark, Tern Clark
The Flaming Lips, Clouds Taste Metallic
Brother Cane, Seeds
Edwyn Collins, Gorgeous George
Take That, Nobody Else
Joan Osborne, Relish

B [OLOES

MIDDLE ATLANTIC
Deep Blue Something, Home
October Project, Falling Farther In
G. Love & Special Sauce, Coast To Coast
Buju Banton, "Til Shiloh
Joan Osborne, Reiish
Take That, Nobody Else
Patra, Scent Of Attraction
CIv, Civ
Kool GRap, 456
Kathleen Battle, So Many Stars

O O ol

Poster Children can be seen on

Fox Kids Network from October

to December, starring in a public
service announcement as stu-
dents at a faux school for super-

heroes. The 90-second PSA,
which stresses the importance of
self-esteem, will feature the
band’s video for “Super Hero”
from its “Junior Citizen” album.

side.

According to
SoundSecan, the
album was No. 52
in Omaha and No.
45 in St. Louis for
the week ending
Sept. 17.

Meanwhile, the
first track from
the album, “Brainless,” has
scored top three phones at mod-
ern rock KPNT (the Point) St.
Louis and top five phones at
modern rock KLLZR (the Lazer)
Lawrence, Kan.

HARD AT WORK: Matt Sharp
and Cherielynn Westrich of the
Rentals hand-delivered the
band’s first single, “Friends Of
P.,” to 20 radio stations in 14 ¢i-
ties during a whirlwind five-day
promo towr, which began in L.A.
Sept. 18. Modern rock KROQ
Los Angeles is the first station

on board.

The Rentals are Sharp’s other
band. He also plays bass in
Weezer. The Rentals also fea-
ture Weezer drummer Pat Wil-
son, that dog.’s Petra and Ra-
chel Haden, Tom Grimley, who
produced that dog., and Rod
Cervera. Its Maverick/Reprise
debut, “return of the Rentals,” is
due Oct. 31.

M ORE ROADWORK: Cham-

Solo Shot. Dan Zanes has
come out of the woodshed
five years after leaving Del
Fuegos. The result is “Cool
Down Time,” his Private
Music solp debut, which he
made in a mere 12 days.
“Rough Spot” is the
emphasis track for triple-A
radio from the Mitchell
Froom-produced set. Zanes
will perform at McCabes in
Santa Monica, Calif., on
Saturday (30).

paign, Ill.'s Menthol tours Sun-
day (1) through Oect. 28 in sup-
port of its self-titled major-label
debut on Capitol . . . Zero How’s
22 Brides team with surf king
Dick Dale for East Coast dates
Friday (6)-Oct. 11, including
New York’s Irving Plaza Oct. 10.
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‘R. Kelly’ Is All The Image Jive Needs
Label Will Service Single Before Video

B BY J.R. REYNOLDS

LOS ANGELES—Like most record
companies, Jive Records is confident in
the musical talents of its artists. Howev-
er, unlike most labels, it is so sure of R.
Kelly’s musical mettle that it will initially
market the vocal-
ist’s self-titled third
album to counter
the  prevailing
“image first” doc-
trine and release
the first single,
“You Remind Me
Of Something,”
before it services
the videoclip.

Jive senior marketing director Jazzy
Jordan says, “Sometimes [the music
industry] gets so caught up in the imaging
of an artist that we forget about what real-
ly is important: the music. We're confident
that Robert’s music is strong enough to
go out before the video.”

In less than four years, Kelly has
become an R&B household name. And
while his creativity is undeniable, it is also
becoming somewhat enigmatic.

In addition to writing and producing
hits for some of the hottest, hippest tal-
ents around—ineluding Michael Jackson,
Aaliyah, and Toni Braxton—he has also
worked with more traditional artists, such
as Gladys Knight, the Winans, and David
Peaston.

Kelly’s apparent duality is exemplified
with his own solo projects. His 1991 debut
set, “Born Into The *90s,” was certified
platinum and reached No. 3 on the Top
R&B Albums chart. That set spawned
two No. 1 hits on the Hot R&B Singles
chart—“Honey Love” and “Slow Dance
(Hey Mr. DJ)”—both of which were laced
with romantic lyrics.

However, the 1993 follow-up, “12
Play” —which was No. 1 for nine weeks
on the Top R&B Albums chart and sold
2.9 million units, according to Sound-
Scan—featured four top 10 R&B singles
that bubbled with sexual overtones.
Among them was “Bump N’ Grind,”
which was No. 1 on the Hot R&B Singles
chart for 12 weeks.

KELLY

& MUSIC

On “R. Kelly,” which streets Nov. 14,
the artist has curtailed blatant carnal ref-
erences and replaced them with warm
expressions of romance.

Kelly says, “I recorded ‘12 Play’ the
way I did because it was how I was feel-
ing during that time. ‘R. Kelly’ came out
the way it did because that was the kind
of mood that T was in.”

Jordan attributes Kelly’s creative
changes to his growth as an artist. “A lot
of people will be surprised by Robert’s
level of sophistication on this album,” he
Says.

Despite the more-tempered messages
on “R. Kelly,” neither Jordan nor Kelly
has fears of losing the artist’s core audi-
ence of mid- to late teens. Instead, both
feel that the vocalist’s continuing evolu-
tion will garner greater consumer sup-
port.
“It’s going to open more doors for him
in other areas,” says Jordan. “He’s one of
the few true performers in R&B today
that can move as easily in one direction as
the next.”

In a further display of confidence in
Kelly’s creative abilities, the label is
bypassing the sure-fire beat-and-rhythm
track “Be Happy”—a peppy hip-hop
romp that includes the rhythmic vocal
cadences of the Notorious B.I1.G.—as the
first single in favor of the more mellow
“You Remind Me Of Something.”

Jordan says, “We didn’t want to be so
[commercially] obvious and release [‘Be
Happy’] first. We feel ‘You Remind Me Of
Something’ is more representative of
where Robert is going with his music and
will reach a broader audience.”

The single will initially be serviced to
mainstream and adult R&B and crossover
radio Oct. 9, then to top 40 soon after: The
record will be in stores Oct. 12.

“We're looking to have the video in
everyone’s hands by Oct. 24,” says Jordan.
“It will be a massive servicing to all
national shows, such as MTV, VH1, BET,
and the Box, as well as the local outlets.”

Public appearances will be an integral
part of marketing “R. Kelly,” and plans
for a concert tour will get under way
immediately following the album’s
release.

Music Knockout. The members of Gamma Records recording act

M.A R.E.E. (Music And Rhythm Equal Excellence) receive a visit from boxing
champ Evander Holyfield while recording their debut album, “So Sensitive,”
which is slated for release in early November. Holyfield’s words will be featured
on a track titled “Jesus Is Real.” Pictured with Holyfield, left, is M.A.R.E.E. vocalist
LeRoy Harris. Gamma is based in Dothan, Ala., and distributed by INDI.

A special “R. Kelly” listening party for
attendees of the National Black Pro-
grammers Coalition conference in New
Orleans is scheduled for Nov. 11. As the
album-release date approaches, a nation-
al “coming soon” campaign will be initiat-
ed in stores and with radio.

Several “midnight madness” sales have
been slated at key retailers the night
before the album is released to stimulate
further anticipation for “R. Kelly.”

Jordan says, “We'll be doing everything
you should do for a superstar, including
special retail standups and oversized
posters.”

Guy’s Coming Together. Former Guy members Damion Hall, left, Aaron Hall,
center, and Teddy Riley work around a piano at the Hit Factory in New York as
they prepare to record “Tell Me What You Like" for the “New York Undercover”
television soundtrack. The trio will begin recording a reunion album on
Uptown/MCA this fall; it is scheduled for release in 1996.

OF MUSIC & MEN: What are you personally doing to help
expand the realm of R&B music?

The International Assn. of African American Music held
its second executive consortium Sept. 12 in New York, and,
according to the meeting’s minutes, more than 60 executives
were in attendance. The meeting fostered a useful dialog
among peers.

Of particular interest was a comment that industryites
must formulate a career agenda for themselves.

That seemingly conspicuous strategy is apparently not so
obvious to a majority of midlevel and senior R&B executives
I spoke to recently. Most seemed to be either too busy, too
comfortable, or too myopic to discuss where they will be in
the next five, 10, or 15 years—
that is, beyond the frayed I-
want-to-run-my-own-label-
someday schtick.

It’s seary to think that the
highest paid, most influential
generals of this music sector
have few clear goals beyond their
next paycheck or contract. Yet,
in many cases, execs seem to

The
Rhwythm
and the

Blues

R&B Execs Should Have Career Agendas;
Worthwhile Entries From Dean James, Anointed

the song all the more worthwhile.

COMING TO A BIN NEAR YOU: With DAngelo and Guru
already on the table and making noise, the EMT family could
get an even greater boost when SBK/EMI issues “How We
Roll,” a blissful R&B/erossover collection from New York Lati-
no quintet Barrio Boyzz.

Set for release Oct. 24, the album delivers a broad-spec-
trum array of tracks that visit several R&B subgenres—from
traditional soul to hip-hop.

Hot Latin Tracks chart-watchers are already familiar with
this act, which hit No. 1 with “Cerca De Ti,” a remake of the
1970 Bread hit, and “Donde Quiera Que Estés,” a duet with
the late Selena. This should be an
interesting project to watch,
especially from a marketing and
promotion perspective.

New label Yab Yum, which is
hanging 10 with debut artist Jon
B.’s “Bonafide,” is already surf-
ing mix-show airwaves, clubs,
and record pools with “Crazy,”
the first single from its second

think there’s plenty of time to
get around to making plans
before the labels offer them the
inevitable pink slip.

Perhaps it’s now more readily apparent why it’s new jacks
who make most of the noise in this business: They’re still hun-
gry and filled with can-do enthusiasm. And maybe that's why
they’re not so anxious to make deals with seasoned showbiz
cats—too little vision and too much caution.

There’s more to life than being senior VP of a major: Imag-
ine the kind of operation that could be created if a half-dozen
head honchos anted up a reasonable portion of their six-figure
egos and mind-storm plans for a modest multimedia business.

The market is there, waiting to be tapped. All that’s need-
ed, as they say, is a few good people. The blueprint is already
there.

Maybe there’s already some super-secret R&B power-
broker cartel on the brink of announcing the creation of a new
international corporation specializing in exporting African-
American music and culture to Africa, Europe, and Asia.

Then again, maybe not.

MUSIC NOW: Brdjo/Ichiban sax man Dean James turns in
an easy-listening set to impress with “Can We Talk.” A former
student at Boston's Berklee College of Music, James executes
acute control over his instrument while maintaining an emo-
tional appeal that truly speaks to the ear ... Word/Epic act
Anointed is catching radio listeners who don’t pay close atten-
tion to lyries off guard. The group’s current single, “In God’s
Hand Now;” has a groove that doesn’t sound “inspirational.” It
is the catchy melody and powerful vocal delivery that initial-
ly snared this writer’s ear. On the repeat play, the full mean-
ing of the track’s positive message was digested, which made

by J. R. Reynolds

act, Wessyde Goon Squad, an
L.A.-based hip-hop aggregate.
The reggae-tinged, midtempo
first single hits radio Oct. 10 and
features a crazyv remix by Organized Noize. Look for the
group’s album, “Around The World,” in late January.

MAKIN’ MOVES: Shai group member Carl Martin has
made several staff appointments at his recently formed Carl
Martin Entertainment.

Charles “Chuck” Graham is the company’s VP/COOQ,
Chrys V. Kinchen is head of artist development, and Pock-
et Honore Jr. is musical director.

Dubbed C-ME, the Los Angeles-based company is an
umbrella entity for his combined record company, recording
studio, and film production concerns and is a joint venture
with MCA . . . School-boy chums musie journalist Scott Poul-
son-Bryant and producer Torey Thorpe have launched Mad-
house Entertainment, a New York-based multimedia label
that incorporates records, film, television, and new media pro-
duction.

HERE’S THE SCORE: Columbia Records is releasing the
score to director Spike Lee’s 40 Acres and a Mule Film-
works flick “Clockers.” The album will be released Oct. 31,
and trumpeter/composer Terence Blanchard taps an 83-
piece orchestra for the classical score, which represents a
departure from the artist’s familiar turf as a jazz quartet
player.

Blanchard also worked with Lee on “Mo’ Better Blues,”
“Jungle Fever,” and “Crooklyn.” His other film-scoring cred-
its include “Sugar Hill,” “The Inkwell,” “Trial By Jury,” and
the acclaimed PBS TV series “The Promised Land.”
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4 3 3 ) SOUNDTRACK A MCA 11225 (10.08/17.98) DANGEROUS MINDS 7 55 | 54 51 5 : J. SPENCER MO0JAZZ 0551/MOTOWN (10.98/15.98) BLUE MOON | 49
§ | 2 | 4 | 10 | BONE THUGS-N-HARMONY RUTHLESS 5539/RELATIVITY (10.98/15.98)  E. 1999 ETERNAL | | 96 | 45 | — | 2 | PEBBLES mcalli% SIRSIGHTFREHMEEEERMLE 49
6 5 7 5 | JUNIOR M.A.F.IA. UNDEAS/BIG BEAT 526147AC (1098715 98) CoNeERAe| 63 | 53 | 12 | WAYMAN TISDALE M0JAZZ 0552MOTOWN (10.98/15.98) POWER FORWARD | 48
58 | %6 50 SOUL FOR REAL A UPTOWN 11125/MCA (9.98/15.98) CANDY RAIN 5
7| 7 | & | 8 | RAEKWON GUEST STARRING TONY STARKS (GHOST FACEKILLER) o\ ot cmanun. | 2 % u (
LOUD 66663°/RCA (10.98/16.98) 59 | 61 | 58 | 41 | PHIL PERRY BLUE THUMB 4026/GRP (9.98/15.98) PURE PLEASURE | 50
8§ |9 |97 ?:;ZZI&CKN'GHT MERCIRY528280IN 0. I Q/LE 36 IIREMEMBERTYOR) | o 60 | 60 | 61 | 13 | TONY THOMPSON GIANT 24596/WARNER BROS. (10.98/15.98) SEXSATIONAL | 17
ABRNER e THE SHOW, THE AFTER PARTY, THE HOTEL | | 61 | 55 | 44 | 18 | NAUGHTY BY NATURE TOMMY BOY 1111% (11,98/15.98) POVERTY'S PARADISE | |
10 | 10 [ 10 | 12 | D'ANGELO emi 32629 (10.98/15.98) BROWN SUGAR | 5 62 | 57 | 64 | 88 ggﬂl&?ﬁ/&%&gzs - ENTER THE WU-TANG (36 CHAMBERS) | 8
QDL | | 7 | SOLO rerspecive ses0i7 (3081598 — solo [ 11 63 | 47 | 42 | 25 | MONTELL JORDAN A PMP/RAL 527179*/ISLAND (10.98/16.98) THIS IS HOW WE DO IT | 4
* % * HOT SHOT DEBUT * * » 9 | — | 2 | MAYSA BLUE THUMB 7001/GRP (10.98/16.98) MAYSA | 64
NEW ) 1 SOUNDTRACK uPTOWN 11342/MCA (10.98/17.98) NEW YORK UNDERCOVER 12 65 44 54 9 THE JAZZMASTERS JvC 2049 (9.98/15 98) THE JAZZMASTERS It 35
13 | 13 | 11 | 12 | LUNIZ @ NoO TRYBE 40523 (9.98/13.98) OPERATION STACKOLA | 1 66 | 59 | 55 | 51 | BARRY WHITE A’ A&M 540115/PERSPECTIVE (0 98/13.98) THE ICON IS LOVE | 1
14 12 12 45 | TLC AS LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL 7 67 71 68 50 | THUG LIFE INTERSCOPE 92360/AG (9.98/15.98) VOLUME 1 6
(5| 16 | 15 | 10 | MONICA @ rowby 37006/RisTA (1098115 98) MISS THANG | 9 68 | 68 | 60 | 30 | ADINA HOWARD @ MECCA DON/EASTWEST 61757/€EG (10.98/15.98) DO YOU WANNA RIDE? | 7
16 | 14 | 13 | 5 | TWINZ GFUNKRAL 527883*/ISLAND (10.98/15.98) CONVERSATION | 8 69 | 66 | 70 | 43 | THE DAYTON FAMILY PO BROKE L514*/RELATIVITY (9.98/16.98) WHAT'S ON MY MIND? | 38
17 | 15 | 14 | 15 | MACK 10 PRORITY 53938 (9.98/14.98) MACK10 | 2 NEWD | | | KOOL G RAP COLD CHILLIN/EPIC STREET 57808+/EPIC (10.98 EQ/15.98) 456 | 10
18 20 21 b 3 !
3 REGINA BELLE COLUMBIA 66813 (10.98 EQ/16.98) REACHIN' BACK | 18 9 | 85 | @ VAR|0g§wA§(T7|§;151 N SMOOTH GROOVES: A SENSUAL COLLECTION. VoL 1 | 33
19 | 22 | 18 | 54 | THE NOTORIOUS B.I.G. A BAD BOY 73000"/ARISTA (9,98/15.98) READY TODIE | 3 RHING 71853/AG (7.98/11.98) |
20 | 19 | 17 | 28 | 2PAC A inTERSCOPE 923996 (10.98/16.98) ME AGAINST THE WORLD | | 72 | 65 | 66 | 54 | GLADYS KNIGHT ® vca 10946 (10981598 JUSISGORSEIN| & !
13 73 75 | 149 | KENNY G A® ARISTA 18646 (10.98/15.98) BREATHLESS 2
21 18 15 10 | AFTER 7 VIRGIN 40547 (10.98/16.98) REFLECTIONS 7
74 | 64 71 55 | GERALD LEVERT A EASTWEST 92416/EEG (10.98/15.98) GROOVE ON 2
22 MICHAEL JACKSON A X
i 1o " EPIC 59000* (23.98 EQ/32.98) G STy PR B BN O F U R BT ! 85 73 16 | IMPROMP2 M0JAZZ 530541/MOTOWN (9.98/13.98) YOU'RE GONNA LOVE IT | 52
23 25 22 52 | BRANDY A? ATLANTIC 82610/AG (9.98/15.98) BRANDY 6 76 78 67 14 | GRAND PUBA ELEKTRA 61619+/EEG (10.98/15.98) 2000 5
24 | 24 | 23 | 11 | SHAGGY @ viRGiN 40158" (1098/15.98) BOOMBASTIC | 11 84 | 83 | 20 | MASTA ACE INCORPORATED DELCIOUSVINVL 32873*/CAPITOL (9.98/15.981  SITTIN'ONCHROME | 19
(25| 28 | 29 | 15 | WILLIAM BECTON & FRIENDS INTERSOUND 9145 (3 98/14 581 BROKEN | 25 78 | 69 | 63 | 16 | ALL-4-ONE @ BLITZZATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS | 31
26 | 21 20 5 THE DOVE SHACK G FUNK/RAL 527933*/ISLAND (10.98/15.98) THIS IS THE SHACK 13 79 | 8 69 5 JASON WEAVER MOTOWN 0322 (10.98/16.98) LOVE AMBITION | 69
2 ¥ )
:; 2;3 f 2 ;Rs ’::7;,'\:"':; 23:8;::?::;/‘\:&::/: s:o 10.98/16.98) INSIDET(F;tlj: ;g ol Bl ES&T“E‘?K?&EZ’?’:?R?“ LOBR/I7AS8) el SCUEEeRESs | B
29 97 26 | 43 | MARY J. BLIGE A’ UPTOWN 11156%MCA (10.98/15.98) MY LIFE ] 81 | 89 79 | 85 | ZAPP & ROGER @ REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9
30 | 30 | 24 | 6 | B.G.KNOCC OUT & DRESTA GUTBURST/RAL 527899/ISLAND (10.98/15.98) REAL BROTHAS | 15 82 | 70 | 65 | 27 | THE WHISPERS CaPTOL 30270 (1098/1598) TOAST TO THE LADIES | 8
83 76 86 94 | R. KELLY A“ JIVE 41527 (10.98/15.98) 12 PLAY 1
31 33 28 56 | BOYZ Il MEN A® MOTOWN 0323 (10.98/16.98) I 1
32 31 27 12 | SOUTH CIRCLE SUAVE 1518*/RELATIVITY (9.98/16.98) ANOTHA DAY ANOTHA BALLA 8 8 ] 5 13 SHEE L0 SUNSHINEy754B6/ECONT BR05H(9195/15.96) JDWISH 37
B | 29 | | 2 | ES.C. reRRON 539757Pm0mTY (10.9816.58) ST 1 98 | 84 | 8 | RAY LUV YOUNG BLACK BROTHER/ATLANTIC B2775+/AG (9.98/15 98) FOREVER HUSTLIN' | 39
34 | 35 | 39 22 | MOBB DEEP @ Loup 66480+/RCA (5 98/15.98) THE INFAMOUS 3 :(75 ;7Ew7: 14 | SEAN LEVERT ATLANTIC 82663/AG (10.98/15.98) THE OTHER SIDE 22
R *, N 7
3 | 37 | 35 | 16 | C-BO awoL7197 (9.9814.98) TALES FROM THE CRYPT | 4 (8D L. DAS EFX EASTWEST 61825+/EEC (10.9/15.38) HOEDJITEDOVN
36 | 36 | 34 | 8 | AL GREEN THE RIGHT STUFF 308B00/CAPITOL (10.98/16.98) GREATEST HITS | 34 RE-ENTRY | 63 | BLACKSTREET A INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET | 7
37 34 31 37 BROWNSTONE A 1)) 57827/EPIC (10.98 EQ/15 98) FROM THE BOTTOM UP 4 9 9 62 8 MICHAEL SPEAKS MECCA DON/ELEKTRA 61770/EEG (10.98/15.98) NO EQUAL 59
90 | 80 78 6 SUPER CAT COLUMBIA 64197* (10.98 EQ/15.98) (I THE STRUGGLE CONTINUES | 60
40 | 40 | 42 | KIRK FRANKLIN AND THE FAMILY ® KIRK FRANKLIN AND THE FAMILY | 6 L
AEREE GOSEOICENTRIC,7211I010198/13:96) 91 { 83 | — | 29 | CRIME BOSS SUAVE 3 (9.98/15.98) ALL IN THE GAME | 11
0 = lé BUSHWICK BILL RAP-A-LOT 40512*/NOO TRYBE (10.98/15.98) PHANTOM OF THE RAPRA ) 92 7 18 3 BLACK MENACE 516 507 0017 (10 98/15.98) DRAMA TIME I
BUIL) BANTON L00SE CANNON 526119ISUND (10.98115.95) AL L2 93 | 100 | 98 88 SNOOP DOGGY DOGG A* DEATH ROW/INTERSCOPE 92279%/AG (10.98/15.98) DOGGY STYLE 1
41 | 38 | 45 | 29 | MYSTIKAL BiG BOY 120VE (9.98/14.98) MYSTIKAL | 38 94 | 95 | 89 | 49 | BARRY WHITE MERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS | 70
42 | 39 36 10 | GURU CHRYSALIS 34290/EMI (10.98/15.98) JAZZMATAZZ VOL. || NEW REALITY 16 95 9 76 53 | ANITA BAKER A’ ELEKTRA 61555/EEG (10 98/16.98) RHYTHM OF LOVE 1|
46 | 32 | 14 | MOKENSTEF OUTBURST/RAL 527364~/ISLAND (10.98/15.98) azz 1z | 24 REENTRY | 2 | GUCE mor 4222 00815 08) CURE PRESSURE | 98
0 | 46 | 46 | SADEA’ Epic 66686 (1098 EQ16.98) DI B2y Cl 101 | I 97 | 88 | 80 | 2B | KUT KLOSE KEIWELEKTRA 61668/EEG (10.98/15.98) SURRENDER | 12
A L4 | 48 | 8 | PATRA s50MUsIc67094 (10981598) SCENT OF ATTRACTION | 28 98 | 79 | 82 | 47 | SCARFACE A RaP-A-LOT 39946NOO TRYBE (10 98/15.98) THE DIARY | 7
* % % PACESETTER * * * RE-ENTRY | 37 | VANESSA WILLIAMS A WING 526172/MERCURY (10.98 EQ/16.98) THE SWEETEST DAYS | 25
91 | 57 | 13 | B.O.N.E. ENTERPRISE STONEY BURKE 70020 (9.98/14.98) FACES OF DEATH | 29 100)| NEWP | 1 | JAYO FELONY iimaL 5240387SLAND (10,9816 98 TAKE ARIDE | 10

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numerat ol
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and €D prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1995, Billboard/BP] Communications, and SoundScan, Inc.
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SUZANNE BAPTISTE'S

RHYTHM
SILIION

AT THE TOP: “Fantasy” by Mariah Carey (Columbia) continues to hold
onto the No. 1 position on the Hot R&B Singles chart and moves into the
No. 1 slot on the Hot R&B Airplay chart. “Gangsta’s Paradise” by Coolio
Featuring L.V. slips into the No. 2 position, with a slight gain in airplay.
However, “Fantasy” has more than twice as many points as the No. 2 record.
Right on the heels of “Gangsta’s” is “I Hate U” by the artist formerly known
as Prince (NPG/Warner Bros.). This single is doing well, despite not hav-
ing a video. “Brokenhearted” by Brandy (Atlantic) rebullets at No. 4 with
a very strong week in sales.

MUSICAL CHAIRS: “Tell Me” by Groove Theory (Epic) has a strong
week in both sales and airplay, but because the top 10 is so crowded, it is
only able to advance one position, 8-7. “Heaven” by Solo (Perspective) gets
jumped by “Tell Me,” even though it is gaining in airplay and overall points.
But because sales have seemed to stall, it gets pushed back one position.
This single still has some life left in it. The release of the album is most like-
ly the reason that the single’s sales have slowed down. Solo’s self-titled album
is No. 11 on the Top R&B Albums chart.

G REATEST GAINERS: “Already Missing You” by Gerald & Eddie Lev-
ert Sr. (EastWest) wins the Greatest Gainer/Airplay award this week.
Recently, Gerald & Eddie performed on the season premiere of Black Enter-
tainment Television’s “Video Soul,” where they once again showed the world
how talented they are. This performance should help boost the sales of their
album, “Father & Son.” The set expresses love and demonstrates family val-
ues, and, regardless of background, there is something there that everyone
can relate to. “Already Missing You™ is top 10 at nine stations, including
WZAK Cleveland, WEDR Miami, and WBLS New York.

“Vibin’ ” by Boyz II Men (Motown) takes the Greatest Gainer honors.
This surge in sales is related to the new hip-hop remix that features Treach,
Craig Mack, Busta Rhymez, and Method Man. At radio, “Vibin’ ” is No.
1 at WAMO Pittsburgh and top 10 at six others, including WQMG Greens-
boro, N.C., WTLC Indianapolis, and WQOK Raleigh, N.C.

NEW MUSIC, NEW FACES: “Anything” by 3T (MJJ/Epic) enters the
Hot R&B Singles chart at No. 64 and is this week’s Hot Shot Debut. This
group is the latest finding of Michael Jackson, but he didn’t have to go too
far to find them, since they just happen to be his nephews—the sons of Tito
Jackson. Taj, Taryll, and Tito Joe make up the group. “Anything” was
written and produced by 3T and is top 20 at WPEG Charlotte, N.C., WROU
Dayton, Ohio, and WJTT Chattanooga, Tenn.

RECORDS TO WATCH: “All I Can Do” by Tina Moore (Scotti Bros.) is
starting to heat up the airways. It is top 10 at WYLD New Orleans and
WDMPZ Chattanooga, Tenn. Expect a high debut from “Who Can I Run To”
by Xscape (Columbia) next week. The single was in stores Sept. 26, which
makes it eligible for next week’s chart. It is already No. 4 on the R&B air-
play chart, and this has helped the album, “Off The Hook,” resurge in sales.
The album moves 6-3 on the Top R&B Albums chart.

R&B

THE RAP COLUMN

(Continued from page 28)

Fresh presents different aspects of
play—from sex games to playground
shenanigans to talk about bubble-gum
gangstas and plain ol’ escapist fun. He
courses through a sea of sonic variety,
touching on bassy Miami call-and-
response (“Freak It Out,” features
Luther “Luke” Campbell), loopy reg-
gae spice (Beenie Man guests on
“Hand In The Air”; Fresh provides
beat box backup on “Freaks,” which
stars his protégé Vicious), and liquid
R&B and woppy funk (missjones soul-
stirs “Doug E. Got It Goin’ On”; “I-
Ight” recontextualizes “Eric B. Is
President”).

Another cut, “The Original Old
School,” isn’t the greatest, but it's
notable for uniting Lovebug Starsky,
the Furious Five, Cold Crush Broth-

ers, and DJ Hollywood.

The producers of “Play” are Easy
Moe Bee, Todd Terry, Allstar, Chill
Will, Donovan Thomas, Beatminerz,
and Fresh.

THIS AND THAT: “Put out the
word Blahzay has emerged” are the
first words from “Danger” (Mercury)
by Blahzay Blahzay. With looped
bluesy coos, pugilistic beats, a sample
of Jeru the Damaja’s “Come Clean,”
and clipped alligator-bit-him guitar
notes, the jam sounds like pure tor-
ture. Representing the East Coast,
the rapper’s forceful voice drifts
threatening lines, such as “When we
move on your circuit, ya betta pray to
who you worship.”

In “A.WO.L."” (Premeditated), rap-

per RBX sounds about ready to strap
Dr. Dre into that electric chair from
Death Row Records’ logo, plug it in,
and pull the switch.

In the slippery gangsta-limpin’
track, RBX, who appeared throughout
Dre’s “The Chronic” album, claims he
wasn't fairly compensated for his con-
tributions and compares himself to Ice
Cube (perhaps referring to Cube’s dis-
missive remarks on “No Vaseline,”
which slammed the late Eazy-E for
noncompensation) and describes Dre
as “the new Jerry Heller.”

Heller was the head of Eazy’s Ruth-
less Records organization.

B.G. Knoccout & Dresta are on a tour
with Bone Thugs-N-Harmony that
began a 10-city run Sept. 21 in Houston.
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o |m | & TITLE 2|z |5 | TmE
E g z ARTIST (LABEL/DISTRIBUTING LABEL) E 3|z ARTIST {LABEL/DISTRIBUTING LABEL}
1| 1|3 | BANKHEAD BOUNCE 1 1 | Pic-A-NIC

DIAMOND FEAT, D-ROC (EASTWEST/EEGY SIR JINX (RAGING BULL)
9 [14] 2 | ALL MY LOVE, ALL THE TIME 15| 9 | 2 | CALLIT WHAT YOU WaNT

PRINCE MARKIE DEE (MOTOWN) MONTECO {MCA)
3| 2|7 | UsHOULD BE MINE 16| 11| 7 | THIS THAT SH*T

1 J.SPENCER (MOTOWN) KEITH MURRAY (JIVE}

4| 3|7 | WASSUP WASSUP 171121 3 | BABY LOVE

A-TOWN PLAYERS (PREMEDITATED/WB} S.0.L. (COPIA)

LOVE ME STILL
CHAKA KHAN (MCA) 1815|111

FAITH
LORDS OF THE UNDERGROUND (PENDULUM)
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erindividual copies@$15¢
bulk discount offer!f
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618 |s|ELTGo N R - Charge to: Q American Expre Q Visa
CLUB NOUVEAU (RIP-IT) LB MORNI Card # Exp.Date
PUSHIN' SUMMER BREEZE . .
716 | & | SOCIETY OF SOUL (LAFACEARISTA 20| 17| & | 5/quik PROFILE Slgnaturc (rcqulred)
g | _| 1 | 1T's N GoD'S HANDS Now 21| 13| 11| SPELLBOUND AND SPEECHLESS Name:
ANQINTED {(WORD/EPIC} INCOGNITO (TALKIN LOUDNVERVE FORECAST) C / = ]
o | 4| 7 | TELL ME WHAT YOU WANT 2| 19| 2 | LET LOVE LEAD THE wa ompany/Title:
TEDDY (VIRGIN} ALDIN BIRDETTE (DUR) Address: .
MPERATURE'S RISING V'LL MAKE YOU FAMOUS 3 3 =
10)—|1 ;\rA%BB DEEJ(LLJOUD/RCA) 23| 25| 2 | pxvQUNGSTAS ILLY FUNKSTAZ (POP ART) City/State/Zip:
DUNKEY KONG DON'T GO THERE ; .
11]10 | 13| R W RAmicHIBAN) i —| 1] 24K mcai Mail coupon with payment:
MYSE 50/50 LUV i i : -536-
n2f|pq[fju [STREAT MYSECTm = = ) 8]0 | BBy T CUTERSTRAD Billboard, Adam Waldman, 1515 Broadway, New York, NY 10036 or fax credit card orders to: 212-536-5294
13(23| 3 | BACK TOGETHER AGAIN Bubbling Under lists the top 25 singles under No. 100
FUNMFORCHICATIBER) which have not yet charted.
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Billboard

FOR WEEK ENDING OCTOBER 7, 1995

R&B SINGLES A-Z

TITLE {Publisher - Licensing Org.) Sheet Music Dist.

22 1ST OF THA MONTH (Ruthless Attack, ASCAP/Mo
Thug. ASCAP/Doilarz-N-Sense. BM!/Keenu, BMI}
ALL | CAN DO (Rondor, BMI/Sony, BMi/trving,
BMi/Andrea Martin, BMI) WBM
ALREADY MISSING YOU (Divided, BMI/Zomba.
BMI/Ramal, BMI/Warner-Tameriane, BMI)
ANYTHING (Zomba. ASCAP/isaya He's Funky, ASCAP/
PolyGram Int'l, ASCAP/Dat Nigga Funky, ASCAP/12 AM,
ASCAP/AImo, ASCAP/Sallandra. ASCAP)
ANYTHING (To The Tee, BMI)
ARE YOU READY? (Al Silver, ASCAP/Pebbitone.
ASCAP/Hard Hands, ASCAP/Beane |ribe. ASCAP/EMI
Blackwood, BMI/Who Knows, BMI/MCA, BML/Lo-Mo, BMI)
BE ENCOURAGED (Red Rewmar, SESAC)
BEST FRIEND {(Human Rhythm. BMI)
BOOMBASTIC/IN THE SUMMERTIME {LivingSting,
ASCAP/Malaco, BMI) HL
4 BROKENHEARTED (Human Rhythm, BMI/Young
Legend, ASCAP)
BROWN SUGAR (Ah-chioo. ASCAP/12:00 AM, ASCAP/
PolyGram Int'l, ASCAP/Jazz Merchant, ASCAP) HL
CAN | TOUCH YOU. . .THERE? (Wainer Chappell,
ASCAP/Mr. Bolton's, BMI/Zomba. BMI/Warnes-
Tamertane, BMI/Out Of Pocket, ASCAP) WBM
CAN’T YOU SEE (FROM NEW JERSEY DRIVE}
{Evelle, ASCAP/WB. ASCAP/South Of Soul, ASCAP/12
AM, ASCAP/Late Hours, ASCAP/EMI Blackwood.
BMI/ianice Combs, BMI/PoiyGram Int’l, ASCAP) WBM/HL
CLAP YO HANDS (Naughty, ASCAP/WB, ASCAP/
Coigems-EMI, ASCAP/B. Feldman & Co., BMI) WBM
COME WITH ME (Music Corp. Of America,
BMI/Cameo Appearance By Ramses. ASCAPAandy,
ASCAP/MCA, ASCAP/G.Spot, BMI/Yppahc. ASCAP) HL
CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros.
ASCAP/Caledonian, ASCAP) WBM
CURIOSITY (FROM DANGEROUS MINDS) (EMI Apal. ASCAP/
Dahan Derate, ASCAPMass Cortfusion, ASCAPMCA ASCAP)
DANGER (Copyright Control}
DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS)
(DAR P, ASCAP/Afro Dredite, BMY/Nu Rhythm And Life,
BMUEM! April, ASCAP/Full Keel, ASCAP/Deep Technology,
ASCAP/Def Jam, ASCAPALL Cool §, ASCAP) HLAWBM
FANTASY (Rye, BMI/Sony, BMI/Metered, ASCAP/
PolyGram Int'l, ASCAP/Stone Jam, ASCAP/Ness. Nitty &
Capone. ASCAP/WB, ASCAP) HL/WBM
FEEL ME FLOW (Naughty, ASCAP/WB,
ASCAP/Rhinelander, ASCAP) WBM
FEELS SO GOOD (So So Def, ASCAP/EMI April,
ASCAP/Air Control, ASCAP) HL
FEEL THE FUNK (FROM DANGEROUS MINDS)
(Zomba, BMI/Hookman, BMI) WBM
FREEK'N YOU (EMI April, ASCAP/DeSwing Mob, ASCAP} HL
2 GANGSTA’S PARADISE (FROM DANGEROUS MINDS)
(T-Boy, ASCAP/0/B/O Htsett, ASCAP/Boo Daddy, ASCAP/Larry
Sanders. BMI/Songs Of PolyGram, BMI/Madcastle,
BMV/Jobete, ASCAP/Black Bull. ASCAP) HLWBM
GIRLSTOWN (Zomba, ASCAP/Wild Apache,
ASCAP/Eric Sermon, ASCAP) WBM
HANDLE OUR BUSINESS (Davey Pooh, ASCAP/Waco,
ASCAP/Stap Roc, BMI)
8 HEAVEN (EMI April, ASCAP/Flyte Tyme, ASCAP/New
Perspective. ASCAP)
HE’S MINE (Mo Ken, ASCAP/AN Init, ASCAP/Hami Wave,
ASCAP/Controversy, ASCAP/WB, ASCAP/Songs Of Lastrada,
BMI/Songs Of PolyGram, BMI/Rubber Band, BMI) WBM/HL
HOW HIGH (FROM THE SHOW) (Funky Noble,
ASCAP/Zomba, ASCAP/Enick Sermon, ASCAP/Careers-
BMG, BMI/Wu-Tang, BMI) HUWBM
HUMAN NATURE (WB, ASCAP/Webo Girl.
ASCAP/Stone Jam, ASCAP/Frozen Soap,
ASCAP/Wizeman, ASCAP/EMI April, ASCAP) HL/WBM
1 CAN LOVE YOU LIKE THAT (Diamond Cuts, BMY/
Wonderland. BMVCriterion, ASCAP/Second Wave, ASCAP/Full
Kee!, ASCAP/Friendts And Angels, ASCAP) HL/WBM
I CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass
County, ASCAP/Red Cloud. ASCAP) WBM
IF YOU WANT IT (EMI April, ASCAP/Soul On Soul
ASCAP/WB, ASCAP/Evelte. ASCAP/Twelve And Under.
ASCAP/Slam U well, BMI/Gansta Lean, BMI} WBM
11 1 GOT 5 ON IT (Stackola, BM/True Science, ASCAP/Triple Gold,
BMUlay King 1V, BMUSongs Ot All Nations, BMWamer-
Tamestane, BMVEMI Blackwood, BMI/Two Tuff Enuf, BMI) WBM
3 | HATE U (Controversy, ASCAP/WB, ASCAP) WBM
51 | WiISH (Orange Bear. BMI)
63 JEEPS, LEX COUPS, BIMAZ & BENZ (EMI April,
ASCAP/Bee Mo Easy, ASCAP/Lost Boyz, ASCAP/Vanessa.
ASCAP/My Two Sons, ASCAP/Clyde Otis, ASCAP) HL
JUST FOR MY MAN (Seventh Seal, ASCAP/Trembal, ASCAP)
KISS FROM A ROSE (FROM BATMAN FOREVER) (SPZ B
LISTEN ME TIC (WOYOI) {Irving, BMI/Rondor,
BMI/Langitude, BMI) WBM
LOVE AMBITION (CALL ON ME) (Human Rhythm, BMI)
LOVE DON'T LOVE NOBODY (Wamer-Tamertane. BMI) WBM
LOVE ENUFF (Jazzie B, PRS/EMI Virgin, PRS/EMI,
PRS/EMI April, ASCAP/EMI Blackwood, BM!)
LOVE T.K.0. (Warner-Tamerlane. BMI) WBM
MC'S ACT LIKE THEY DON'T KNOW (Zomba, ASCAP/BDP,
ASCAP/Gifted Pear, ASCAP/EMI Apni, ASCAP) WBM/ML
MIND BLOWING (Vertical City, BMI/PMA, BMI}
MY UP AND DOWN (Chile, ASCAP/Maximum Strength.
ASCAP/Too Slow U Btow, ASCAP/Stankey Chank, ASCAP)
THE NOD FACTOR (Forever People, ASCAP/Lester
Fernandez, ASCAP/VRI-JON. BMI}
ONE MORE CHANCE/STAY WITH ME (Big Puppa, ASCAP/
Justin. ASCAP/EN April. ASCAP/Jobete, ASCAP) HLAWBM
ON THE DOWN LOW (Cancelled Lunch,
ASCAP/PolyGram Int'l, ASCAP) HL
ON THEM THANGS (Real An Ruff, ASCAP/ASB, ASCAP)
PLAYER'S ANTHEM (Undeas, ASCAP/Clark's True Funk.
BMI/EMI April. ASCAP/Justin. ASCAP/Big Poppa. ASCAP) HL
PRETTY GIRL (Sony Tree, BMI/Ecaf. BMI) WBM/HL
PULL UP TO THE BUMPER (Songs 0f PolyGram,
BMI/Ixat, BMI/Grace Jones, ASCAP/PolyGram Int’l,
ASCAP/Chenan, ASCAP) HL
REAL HIP HOP (Straight Out Da Sewer, ASCAP/EMI
April, ASCAP/Cellar To The Addict, ASCAP)
RETURN OF THE CROOKLYN DODGERS (FROM
CLOCKERS) (Hittage, ASCAP/Getaloadotiatso,
BMI/Organimz, BMI/trving, BMI/Perverted Alchemist.
ASCAP/EMI April, ASCAP/Gifted Pearl. ASCAP) HL/WBM
ROUND & ROUND (Tripploc, ASCAP/Wayniac.
ASCAP/Warren G, ASCAP/PolyGram Int’l. ASCAP) HL
6 RUNAWAY (Black Ice, BMI/EMI April, ASCAP/Flyte
Tyme, ASCAP) WBM
9 SENTIMENTAL (EMI April, ASCAP/DA.RP..
ASCAP/WB, ASCAP/Nuthouse, ASCAP/EMI Blackwood,
BMI/Deborah Cox, BMI) WBM/HL
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u I n avTM
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 86 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This datais used in ihe Hot R&B Singles chart.
LK 5|53
z w 23w
2| | & | TITLE 2|z |8 |TITLE
s = | ARTIST (LABEU/DISTRIBUTING LABEL} 13 Z | ARTIST {LABEL/DISTRIBUTING LABEL)

CRAZY LOVE
* & NO. 1 & % 383334 BRIAN MCKNIGHT (MERCURY)
FANTASY A

2| 5 | MARIAH CAREY (COLUMBIA) 1 what No, 3 1| UL | e
YOU ARE NOT ALONE LOVE T.K.O.

2 1|14 MICHAEL JACKSON (EPIC} @ a7 REGINA BELLE (COLUMBIA)
BROKENHEARTED YOU CAN'T RUN
3 3 9 BRANDY (ATLANTIC) 42110 VANESSA WILLIAMS (WING/MERCURY)

@ 719 WHO CAN | RUN TO 42 39| 14 BE ENCOURAGED
XSCAPE (SO SO DEF/COLUMBIA} WILLIAM BECTON & FRIENDS (INTERSOUND)
| HATE U PRETTY GIRL

5 4 6 4 (NPG/WARNER BROS .} @ 466 JON B. (YAB YUM/550 MUSIC)

@ 1ln ELL ME 43701 SOMETHIN’ 4 DA HONEYZ
GROOVE THEORY (EPIC) MONTELL JORDAN (PMP/RAL/ISLAND})
SENTIMENTAL TONITE

@ 12|10 DEBORAH COX (ARISTA) a7 A FEW GOOD MEN (LAFACE/ARISTA)

8l6|7 RUNAWAY 46 | 44 | 14 | LOVE DON'T LOVE NOBODY
JANET JACKSON (A&M) PHIL PERRY {BLUE THUMB/GRP)
'TIL YOU DO ME RIGHT TEMPTATIONS

9 5|17 AFTER 7 (VIRGIN) 52| 3 2 PAC (INTERSCOPE)
GANGSTA'S PARADISE SUMMERTIME IN THE LBC

|7 COOLIO FEATURING L.v. {(MCA) 636 THE DOVE SHACK (G FUNK/RAL/ISLAND)
YOU USED TO LOVE ME ARE YOU READY?

118 |18 FAITH EVANS (BAD BOY/ARISTA) 915 PEBBLES (MCA)
ON THE DOWN LOW COME WITH ME

16 | 14 BRIAN MCKNIGHT (MERCURY) 51| 3 SHAI {GASOLINE ALLEY/MCA)
HEAVEN TONIGHT'S THE NIGHT

1510 SOLO {PERSPECTIVE} 5114019 BLACKSTREET (INTERSCOPE)

14 | 14 | 20 | HE'S MINE 58| 5 (YOU MAKE ME FEEL LIKE) . . .

| MOKENSTEF (QUTBURST/RAL/{SLAND) MARY J. BLIGE {UPTOWN/MCA)
BROWN SUGAR AIN'T NUTHIN' BUT A SHE THING

1519119 D'ANGELO (EM)) @ 5712 SALT-N-PEPA (LONDON/!SLAND)
16 | 13| 18 | WE MUST BE IN LOVE 54|50 | 13| | CAN'T TELL YOU WHY
PURE SOUL (STEP SUN/INTERSCOPE) BROWNSTONE (MJJ/EPIC)
SOMEONE TO LOVE B LOVE DON'T LIVE HERE ANYMORE
17| 26 JON B. FEAT RABYFACE {YAB YUM/550 MUSIC) @ 594 FAITH EVANS (BAD BOY/ARISTA)
WATERFALLS HANDLE OUR BUSINESS
1927 TLC (LAFACE ARISTA} 5654 5 TONY THOMPSON (GIANT/WARNER BROS.)
ONE MORE CHANCE/STAY WITH ME BEFORE YOU WALK QUT OF MY LIFE
191818 THE NOTORIOUS B.1.G. {BAD BOY/ARISTA) 64 6 MONICA (ROWDY/ARISTA}
WATER RUNS DRY ALL | CAN DO
20|20 33 BOYZ II MEN (MOTOWN) 66| 2 TINA MOORE (STREET LIFE/SCOTTI BROS.)
ALREADY MISSING YOU MC'S ACT LIKE THEY DON'T KNOW
2D\ 31| 4 GERALD & EDDIE LEVERT, SR. (EASTWEST/EEG) 62| 2 KRS ONE (JIVE)
BOOMBASTIC | WISH
2| 22|20 SHAGGY (VIRGIN) 60|48 9 SKEE-LO (SUNSHINE/SCOT71 BROS.)
CRUISIN' EVERYDAY IT RAINS

@ 3|5 D'ANGELO (EMI) @ 65] 3 MARY ). BLIGE (DEF JAM/RAL/ISLAND)
FEEL THE FUNK SOON AS | GET HOME

@ 27|10 IMMATURE (MCA) ! FAITH EVANS (BAD BOY/ARISTA)
FEELS SO GOOD IF YOU WANT IT

521118 XSCAPE {SO SO DEF/COLUMBIA) 63 _60 7 SOUL FOR REAL {UPTOWN/MCA)
DON'T TAKE IT PERSONAL WEST up!
2802 MONICA (ROWDY/ARISTA) 6455 2 WC & THE MAAD CIRCLE (PAYDAY/LONDON)
BEST FRIEND WHERE EVER YOU ARE
2723\ 28 BRANDY (AT_LANTKC) @ 1 TERRY ELLIS (EASTWEST/EEG)
PLAYER'S ANTHEM LOVE ENUFF
28126|12 JUNIORM.AF LA (UNDEAS/BIG BEAT/ATLANT(C)_ _72 2 SOUL i1 SOUL (VIRGIN)_
CAN'T YOU SEE 67) DIGGIN' ON YOU
2\ TOTAL FEAT. THE NOTORIOUS B.L.G. {TOMMY BOY) (ﬂ)_ l_ TLC (LAFACE/ARIS(A)
FREEK'N YOU WHAT ABOUT OUR LOVE?
3024121 JODECI (UPTOWN/MCA) @ 013 MAYSA {BLUE THUMB/GRP)
SUGAR HILL | NEED YOU TONIGHT
3125111 AZ (EMI) @) 1 JUNIOR M.AF.I.A. (UNDEAS/BIG BEAT/ATLANTIC)
LOVE AMBITION (CALL ON ME) MIND BLOWING
32129113 JASON WEAVER (NlOTOWNZ 700718 DAVID JOSIAS (IMI)
1ST OF THA MONTH | MISS YOU (COME BACK HOME)
33|30 14 BONE THUGS-N-HARMONY (RUTHLESS) ®_ 7503 MONIFAH (UPTOWN/MCA)
LIKE THIS AND LIKE THAT SO MANY TEARS

4|3 MONICA (ROWDY/ARISTA) 12|56 19 2 PAC (INTERSCOPE)

| GOT 5 ON IT KICK YOUR GAME
350341 15 LUNIZ(N_OO TRYBE) Ed _69 _5 TLC {LAFACE/ARISTA)
HOW HIGH GIRLS TOWN
8|8 REDMANMETHOD MAN (DEF JAM/RAL/ISLAND)_ 74683 SUPER CAT (COLUMBIA)
VIBIN' WHAT YOU WANNA DO?
3735 | 10 BOYZ )l MEN {MOTOWN) @ 2_ KAUSION (LENCH MOB)
{0 Records with 1he greatest airpiay gains. © 1995 Billboard/BPI Comimunications.
I — T
12| 4 | THIS IS HOW WE DO IT 14|11/ g | SHYGuUY
) MONTELL JORDAN (PMP/RAL/ISLAND) DIANA KING (WORK/COLUMBIA)
2 11| 5 | GRAPEVYNE 15|19 g | Joy
BROWNSTONE (MJJ/EPIC) BLACKSTREET (INTERSCOPE)
313|3|VLKE 16|13 {10 | FOR YOUR LOVE
KUT KLOSE (KEIA/ELEK 1 RA/EEG) STEVIE WONDER (MOTOWN)
4|6 |15 IFYOU LOVE ME 17 | 12 | 19 | BEFORE I LET YOU GO
BROWNSTONE (MJJ/EPIC) BLACKSTREET {INTERSCOPE)
5 | 4 | 3 | EVERY LITTLE THING | DO 18| 18 | 12 | RED LIGHT SPECIAL
SOUL FOR REAL (UPTOWN/MCA) TLC (LAFACE/ARISTA)
[ 1 | } WANNA LOVE LIKE THAT 19(14]18 REEP
TONY THOMPSON (GIANT/WARNER BROS.) TLC {LAFACE/ARISTA)
CANDY RAIN BABY
1 5113 SOUL FOR REAL (UPTOWN/MCA) 20|16 12 BRANDY (ATLANTIC)
87 lse FREAK LIKE ME 7nl2/10 THINK OF YOU
ADINA HOWARD (MECCA DON/EASTWEST/EEG) USHER {LAFACE/ARISTA)
IT'S BEEN YOU | APOLOGIZE
8 |10]7 ANITA BAKER {ELEKTRA/EEG) 22116 ANITA BAKER (ELEKTRA/EEG)
10| 9 | 3 | V'LL BE THERE../YOU'RE ALL ... 23 (17|13 | COME ON
METHOD MAN/M.J. BLIGE (DEF JAM/RAL) BARRY WHITE (A&M/PERSPECTIVE)
ASK OF YOU WHEN CAN | SEE YOU
s 7 RAPHAEL SAADIQ (EPIC SOUNDTRAYS50 MUSIC) 24| 24|37 BABYFACE (EPIC)
| WANNA BE DOWN DEAR MAMA
12123]20 BRANDY (ATLANT{C} B0 2 PAC (INTERSCOPE)
13115| 25 PRACTICE WHAT YOU PREACH Recurrents are titles which have appeared on the Hot R&B
BARRY WHITE (ASM/PERSPECTIVE) Singles chart for 20 weeks and have dropped below the top 50.

SITTIN' ON CHROME (DAMASTA. ASCAP/Varry White,
ASCAP/PolyGram int'l, ASCAP) HL

Billboard

FOR WEEK ENDING OCTOBER 7, 1995

Compiled from a national sub-sampie of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan®
1}
A BlB|3
E I ) EN I )
2|5 | 8| e 2518 | TITLE
= {3 | = | ARTIST (LABEUDISTRIBUTING LABEL) = | S| £ | ARTIST (LABEWDISTRIBUTING LABEL)
——
RETURN OF THE CROOKLYN DODGERS
* & NO. T & % (3D 51 | 5 | BRohtn BOBCERS 99 (ew
FANTASY .
1| 1| 2 | iaRiaH CAREY (COLUMBIA) 2 wisatno 1| |38 |34 | 9 | SOMETHIN 4 DAHONEYZ
21218 GANGSTA'S PARADISE 401039 | 24 DON'T TAKE IT PERSONAL
COOLIO FEATURING L.v. (MCA) MONICA (ROWDY/ARISTA}
@ 3|3 | |HATEU 4143110 PULL UP TO THE BUMPER
[~ £ INPG/WARNER BROS.} I PATRA (550 MUSIC)
BROKENHEARTED CAN | TOUCH YOU,..THERE?
Ok BRANDY (ATLANTIC} 47 4 MICHAEL BOLTON (COLUMBIA)
YOU ARE NOT ALONE LOVE T.K.O.
51 46| icme JACKSON (EPIC) 3|4 REGINA BELLE (COLUMBIA)}
I GOT 5 ONIT FADES EM ALL
6518 LUNIZ (NOO TRYBE) 4“4 JAMAL (ROWOY/ARISTA)
G» RUNAWAY WEST UP!
ED 8 | 4| JANET JACKSON (A&M) 45|41 3 WC & THE MAAD CIRCLE (PAYDAY/LONDON)
SUGAR HILL WHATZ UP, WHATZ UP
8|6 14|57 (EMI) 35 | 10 | plAva PoNCHO FEAT. LA SNO (SO SO DEF)
TELL ME PRETTY GIRL
(®[11]9 GROOVE THEORY (EPIC) 471501 6 | JonB a8 Yumsso MUSIC)
EAVEN BE ENCOURAGED
1011010 SOLO (PERSPECTIVE) 48142111 WILLIAM BECTON {INTERSOUND}
HOW HIGH ARE YOU READY?
w97 REDMANMETHOD MAN (OUTBURST/RALASLAND) 67| 4 PEBBLES (MCA)
SENTIMENTAL TONITE
@ 1716 DEBORAH COX (ARISTA) 8|8 |, FEW GOOD MEN (LAFACE/ARISTA)
1ST OF THA MONTH LOVE AMBITION (CALL ON ME)
1311316 | gone THUGS-N-HARMONY (RUTHLESS) 526 JASON WEAVER (MOTOWN)
PLAYER'S ANTHEM GIRLSTOWN
141412 JUNIOR MAF.IA {UNDEASBIG BEAT/ATLANTIC) (52| 57 | 6 SUPER CAT (COLUMBIA}
15012 22 BOOMBASTIC/IN THE SUMMERTIME 53145| 9| L 2 PASS IT
SHAGGY (VIRGIN) THE D&D PROJECT (ARISTA STREET/ARISTA)
16116 | 14 'TIL YOU DO ME RIGHT 54|48 | 5 SITTIN' ON CHROME
AFTER 7 (VIRGIN) MASTA ACE INC. (DELICIOUS VINYL/CAPITOL} |
17| 18 | 18| HE'S MINE 55| 54 | 7 | WHAT ABOUT OUR LOVE?
MOKENSTEF (QUTBURST/RAL/ISLAND) MAYSA (BLUE THUMB/GRP)
1815|186 ONE MORE CHANCE/STAY WITH ME 56 (49| 7 SULTRY FUNK
~° | THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) M.C. HAMMER (GIANT/WARNER BROS,)
BROWN SUGAR CURIOSITY
18121119 | 5iNeELo (EMI) 5746 8 | faron HALL (MCA)
FEEL THE FUNK WHERE'S DA PARTY AT?
%3 IMMATURE (MCA) 581636 DOUG E. FRESH (GEE STREETASLAND)
MC'S ACT LIKE THEY DON'T KNOW | CAN LOVE YOU LIKE THAT
a5 KRS-ONE (JIVE) 59|59 | 16| 4" one (BLITZZ/ATLANTIC}
201915 YOU USED TO LOVE ME 60| 44|13 | CAN'T TELL YOU WHY
FAITH EVANS (BAD BOY,ARISTA} BROWNSTONE (MJJ/EPIC)
Vv P ROUND & ROUND
(23|38 6 BOYZ )l MEN (MOTOWN) 61 /645 TWINZ G FUNK/RALASLAND)
ON THE DOWN LOW Y'ALL AIN'T READY YET
24122 10| gpian MCKNIGHT (MERCURY) 62|56 | 3 MYSTIKAL (BIG BOY/JIVE)
25| 25| 4 | KISS FROM A ROSE 63162123 SOMEONE TO LOVE
SEAL (ZTT/SIRE/WARNER BROS.) B JON B FEAT BABYFACE (YAB YUM/550 MUSIC)
WE MUST BE IN LOVE WHERE'Z DA’ PARTY AT
% | 23|17 PURE SOUL (STEP SUN/INTERSCOPE)} 2 MIILKBONE (CAPITOL)
TONIGHT'S THE NIGHT LISTEN ME TIC (WOYOI)
@D 29| 8 BLACKSTREET (INTERSCOPE) 6916 | 1y KAMOZE (EASTWEST/EEG)
REAL HIP HOP SO MANY TEARS
28|28 3 DAS EFX (EASTWEST/EEG) 66 | 66 | 15 2 PAC (INTERSCUPE)
3 2 ALREADY MISSING YOU 6716522 'LL BE THERE.../YOU'RE ALL ...
GERALD & EDDIE LEVERT, SR. (EASTWEST/EEG) METHOD MAN/M J BLIGE (DEF JAM/RAL)
FREEK'N YOU DN THEM THANGS
3024118 JODECI {UPTOWN/MCA) 1 | MACK 10 (PRIORITY)
COME WITH ME IF YOU WANT IT
315 | s (GASOLINE ALLEY/MCA) 69|61 3 SOUL FOR REAL (UPTOWN/MCA)
@ 35| 8 JEEPS, LEX COUPS, BIMAZ & BENZ 70|60 | 20 FOE LIFE
LOST BOYZ (UPTOWN/MCA) | MACK 10 (PRIORITY)
SUMMERTIME IN THE LBC ] BEST FRIEND
33130110 THE DOVE SHACK (G FUNK/RAL/ISLAND) 17019 BRANDY (ATLANTIC) N
WATERFALLS COLORS OF THE WIND
3412718 TLC {LAFACE/ARISTA) _72 68 | 14 VANESSA WILLIAMS {HOLLYWOOD)
TEMPTATIONS DANGER
(39) 40| 2 2 PAC (INTERSCOPE) | 1| BLaHZAY BLAHZAY (FADER/MERCURY)
| WISH WASSUP, WASSUP!
3613618 SKEE-LO (SUNSHINE/SCOTTI BROS.) 117312 | Town PLAYERS (PREMEDITATED/WB)
%
37|32 | 15 | FEELS SO GOOD 75| 74 | 13 | CRIMINOLOGY/GLACIERS OF ICE
il XSCAPE (SO SO DEF/COLUMBIA) | CHEF RAEKWON {LOUD/RCA)

D Records with the greatest sales gains. © 1995 Billboard/BPI Communications and SoundScan, Inc.
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43
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33

SLAM (EMI Bfackwood. BMI/EMI, BMI/Promuse,
BMI/Special Ed, BMI/Howie Tee, BMI)

SO MANY TEARS Uoshua’s Dream, BMI/Interscope
Pearl, BMI/Warner-Tameriane, BMI/Grand Imperial
Thug, BMI/Pubhowyatike, BMI/Triboy. ASCAP/Black
Bull, ASCAP/Jobete, ASCAP) WBM

SOMEONE T0 LOVE (Sony Tree, BMI/Ecaf. BMI) HL
SOMETHIN' 4 DA HONEYZ (Chrysaiis, ASCAP/Mo’
Swang, ASCAP/0Qji’'s, BMI/Nomad-Noman,
BMi/Warner-Tamerlane, BM!/Songs Of PoiyGram.
BMI/Madcastle, BMI/Second Decade, BMI) HL/WBM
SUGAR HILL (Tricky Track. BM!)

SULTRY FUNK (A Seeng Eye, ASCAP/PolyGrar Irtt], ASCAP/
Better Days, BM/Songs Of PolyGram, BMY/Rap And Maore, BMI)
SUMMERTIME IN THE LBC (FROM THE SHOW!) (Big
Nuts, BMI/EMI April, ASCAP) HL

TAKE ME HIGHER (Gratitude Sky. ASCAP/Warner
Chappell, ASCAP/Kalamazoo, ASCAP}

TELL ME (Almo, ASCAP/Groove 78, ASCAP/Jizop.
BMI/Sony Tree, BMI/Dream Team. BMI) WBM/HL
TEMPTATIONS Uoshua’s Dream, BMI/Interscope
Pearl, BMI/Warner-Tamerlane, ASCAP/Saja,
BMI/Songs Of Lastrada, BMI/Funky Knoble.
BMI/Bridgeport, BMI/Bee Mo Easy, ASCAP) WBM
THIS IS NOT A GOODBYE (Warner-Tamerlane, BMI/Big
Herb's. BMI/Back 2 Da Getio, ASCAP/Ms. Mary's, BMI)
‘TIL YOU DO ME RIGHT (Sony Tree, BMI/Ecaf,
BMI/Kmel, BMI)

TOGETHER FOREVER (Keep Your, ASCAP)
TONIGHT’S THE NIGHT (Donril, ASCAP/Zomba, ASCAP/

25
34
18

56

52
80
66

83
19

68

47
13

T Lucas, ASCAP/Smiokin’ Sound. ASCAP/Tadej, ASCAP) WBM
TONITE (EMI April. ASCAP/D.A.R.P., ASCAP)

VIBIN’ {Vanderpool. BMI/Aynaw. BMI/Shawn Patrick,
BMVI/Enssgn, BMI/Bee & Tee, BMI/Butter Jinx, BMI) HL
WATERFALLS (Organized Noize, BMI/Stiff Shirt.
BMI/Belt Star, ASCAP/ Tizbiz. ASCAP/Pebbitone
ASCAP/EMI April, ASCAP) HL

WATER RUNS DRY (Sony Tree, BMI/Ecaf, BMI) HL
WE MUST BE IN LOVE (Played Like A StepSun.
ASCAP/Black Art Of wWar. ASCAP)

WEST UP! (Base Pipe, ASCAP/Woopteewoo
ASCAP/WB, ASCAP/Gangsta Boogie, ASCAP/Real An
Ruff, ASCAP/Mycenae, ASCAP) WBM

WHAT ABOUT OUR LOVE? (PolyGram Int'l, ASCAP/

Uncle Buddies, ASCAP, EMI Blackwood. BMVEMI. BMI)
WHAT YOU WANNA DO? (Lench Mob, ASCAP/Gangsta
Boogie. ASCAP/WB, ASCAP) WBM

WHATZ UP, WHATZ UP (Pepper Drive, BMI)
WHERE'S DA PARTY AT? (Entertaining, BM!)

Y'ALL AIN'T READY YET (Zomba, ASCAP/Chin
Checkin'. ASCAP) WBM

YOU ARE NOT ALONE (Zomba, BMI/R Kelly,
BMI/Warner-Tamerlane, BMi/Black Ice, BMI) WBM
YOU BRIiNG ME J0Y/1 LOVE YOU (MCA. ASCAP/Mary J.
Blige, ASCAP/EMI Apni, ASCAP/Joei Hailey, ASCAP/

Ninth Street. ASCAP/Justin Combs, ASCAP) HL

YOU CAN'T RUN (Sony Tree, BMI/Ecaf, BMI}

YOU USED TO LOVE ME (Chyna Baby, BMI/Janice
Combs, BMI/EMI Blackwood, BMI/Ninth Street Tunnel,
BMI) HL
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Erasure Weaves A Plusher Pop T

ANDY BELL IS OUT of breath
as he rushes across the room to
answer the phone in his elegant
London hotel suite. The picture of
British grace, he politely greets
the next in a seemingly inter-
minable string of interviews—
even though he is privately wish-
ing for a five-minute cigarette
break alone. But not even a crav-
ing for quiet has quelled the usu-
ally press-shy singer’s desire to
discuss his and partner Vince
Clarke’s ninth album as Erasure.

ERASURE

“I'm feeling real good at the
moment,” he says, smiling as he
takes a deep cleansing breath and
settles down with a cup of tea.
“We’ve done this record that we're
both quite proud of, and so it's nice
to share that excitement. But the
experience of talking about myself
for long periods of time will always
feel quite weird. The whole trans-
action often feels a bit too artifi-
cial.”

But after 10 years, Bell is clear-
ly more comfortable in his role as
spokesman for Erasure—an act
that many had originally predict-
ed would have a brief run, given
keyboard wizard Clarke’s previous
early ’80s alliances with Depeche
Mode, Yaz, and the Assembly, all
of which held his attention for
brief periods of time. “It doesn’t
seem like we've been together for
so long, actually,” he says, his voice
trailing off, as if mentally tracing
each year. “We’ve always just
taken things a day at a time. We've
always approached each record
with a feeling of newness or a new
intention.”

On its latest self-titled effort on
Mute/Elektra, the duo fleshes out
its familiar recipe of bouncy synth
rhythms, soulful vocals, and hum-
mable pop hooks with lush
between-song electronic orches-
tration that links the material into
a singular, cohesive package. Itisa
fairly bold move for an act known
largely for its quick-bite pop con-
fections—but one that works per-
fectly. The flow of the delicate,
warmly romantic “Stay With Me”
into the more lively and samba-
fashioned “Love The Way You Do,”
for example, is sewn seamlessly
and with cinematic flair.

“The truth is that Vince has
always wanted to do a Pink Floyd
type of album,” Bell says with a
laugh. “And this is about as close
as we're ever going to get.”

Produced by Erasure with

TRAX [*
by Larry Flick

Gareth Jones and Thomas
Fehlmann this spring, the album
also shows Bell in top vocal and
lyrical form. While Clarke crafted
the music with Fehlmann, Bell laid
down his vocals with Jones, suc-
cessfully capturing loose, gritty
performances that, he says, are
“as close as possible to the sound
of me just singing away in my
front room at home.”

He also consciously tried to
write words that he describes as
being more meaningful and emo-
tional. The results are such songs
as the socially aware and empa-
thetic “Grace,” the blissfully
romantic “Angel,” and the warmly
spiritual “Rock Me Gently,” which
stands among Bell’s most touching
efforts to date. The latter two are
enhanced by the dramatic vocal
appearance of Diamanda Galas,
and “Rock Me Gently” also fea-
tures soaring harmonies from the
London Community Choir. Given
the depth of his work, it is inter-
esting to learn that Bell’s greatest
fear is he will never write a song
after the most recent one he has
completed.

“It’s one of my worst night-
mares,” he says. “And the thing is
that you can’t really do anything to
battle that kind of fear. You just
hope and pray that it will never
come true.”

One thing that Erasure fans will
have to do without for the foresee-
able future is the act on the con-
cert stage. “It’s just more of a
drain than either of us is willing to
endure right now,” he says, noting
the elaborate visual nature of the
act’s previous road jaunts. “We’ll
do it eventually, and I think the
next time will be smaller, more
intimate.”

A knock on the door of Bell’s
hotel room punctures a moment of
quiet thought. As yet another
interview bleeds into the next, Bell
brightens and prepares to begin
another recap of all that led to
Erasure’s new album. He lets out
another cleansing breath, pauses,
and then asks no one in particular,
“Where are my cigarettes? I could
sure use a quick smoke.”

NOW HEAR THIS: One of the
strongest new club albums to land
on our desk in recent memory is
not on a major label, nor does it
sport the name of a top-shelf pro-
ducer. “Golden” is 67 minutes of
pure house bliss from the brain of
Los Angeles upstart Stephen
Nixon, who heads Rhythm
Saints—a collective of talent not
to be ignored.

Available on the independent
N’Soul/Velocity Records, “Golden”
is simple enough in its approach. It

is fueled by spine-crawling
rhythms that exude the obvious
influence of classic Chicago and
New York house, as well as the
flair of U.K. garage and the quirk-
iness of the West Coast subter-
ranean scene. Only the hypnotic
“World” breaks the energetic pace
with its airy trip-hop percussion.

Mostly written by Nixon, the
songs are framed by taut, instant-
ly memorable melodies and lyrics
that are, by turn, philosophical,
inquisitive, and inspirational. Icing
on the cake is provided by a posse
of promising new singers that
includes Shade, J. Philip Gille-
spie, and Mike Heath, who bring
intangible, but considerable depth
to such single-worthy cuts as “For-
ever,” “Love Will See Us
Through,” and “Living Joy.”

Savvy adventurers may already
know Rhythm Saints from its 1994
debut, “Deep Sustained Booming
Sounds,” which reaped widespread
acclaim overseas. “Golden” picks
up where that project left off, but
with notable new maturity. If you
have not yet experienced Rhythm
Saints, grab a copy of both albums
and lose yourself in some of the
best dance music you will hear this
season.

VIBEOLOGY: On the beat-mixed
CD tip, “Little” Louie Vega and
Kenny “Dope” Gonzalez prove
why they are called the “masters
at work” on “Ministry Of Sound
Sessions 5,” a double-disc collec-
tion of hard-driving house anthems
on the multifaceted Ministry of
Sound indie label/production com-
pany. In addition to a number of
their own juicy gems, the jam list-
ing includes “Get Up Off Me” by
Dajae, “Gotta New Love” by
Donna Blakely, and “Love
Change Over” by Michael Wat-
ford. Natch, slammin’ breakdowns
and smooth segues abound. Wit-
ness the magic for yourself.

e Dance
Breakouls
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

For the retro at heart, dash out
for a copy of the third volume of
“The Best Disco In Town,” a two-
CD compilation made up mostly of
rare twirlies from the '70s. Even
familiar ditties like “Cuba” by the
Gibson Brothers sound fresh in a
context that includes “Love For
Hire” by the Richard Hewson
Orchestra and “When You're
Young And In Love” by Ralph
Carter. Grab this one on Hippo
Records, a Miami indie distributed
by ACE Music.

Experimental rock composer/
instrumentalist Mike Oldfield con-
tinues to delve into the realm of ambi-
ent dance music with “Let There Be
Light,” the first single from his forth-
coming Reprise opus, “The Songs Of
Distant Earth.” Producer extraordi-
naire Brian “B.T.” Transeau comes
to the table with a sprawling 13-
minute remix that expands on Old-
field’s melodically complex and spiri-
tually soothing creation and adds a
touch of trance rhythm urgency that
has formidable mainstream club
potential. For a more aggressive and
vigorous vibe, check out the Hardfloor
interpretation.

San Francisco’s fierce the RWJ
Projekt follows its underrated
“Taste Of Honey” single with the
equally anthemic “New York Sun-
day Morning,” a smoker that the
act assembled with production
input by Kurt Kurasaki. Dramat-
ic vocals and hard bass saturate
the track, which benefits from a
mainstream-friendly remix by
Maurice Fulton (a protégé of the
Basement Boys).

What a pleasant surprise it was
to find a new single from the sore-
ly under-appreciated Annette
Taylor in the mail this week. The
New York singer has hooked up
with British producer Chris King
for a festive cover of the nearly
forgotten Denise Lopez chestnut
“Don’t You Wanna Be Mine,” which

apestry

they recorded for ZYX Records as
the Real Deal. Loveland and
Proof complement King’s produc-
tion with timely remixes that will
court the favor of both house and
hi-NRG spinners, while Taylor
performs with the hunger of a bel-
ter who will no longer be ignor-
ed—and we believe her.

The eternally divine Bette
Midler sashays onto the dance-
floor via a battery of house remix-
es of her recent Atlantic single,
“To Deserve You.” Marc “M.K.”
Kinchen, “Bonzai” Jim Caruso,
and Arif Mardin (the song’s orig-
inal producer) each take a crack at
melting the diva’s voice into
springy rhythms that will tickle
the fancy of runway regulars with
solid results. Though it may be dif-
ficult to imagine the ethereal pop
ballad inside stylistic settings that
range from edgy and underground
to frothy and festive, it actually
works well—mostly on the
strength of Midler’s performance,
which is potent enough to hang
tough against such aggressive
grooves. Check it out.

As much as we totally agree
with pundits who call the term
“acid jazz” innocuous and obsolete,
we must confess to being at a loss
for a more accurate way of
describing dance music that melds
traditional jazz, funk, and hip-
hop—particularly since there are
acts like the Jazzhole concocting
jams that defy the boundaries of
simple description. The band’s new
Mesa/Bluemoon opus, “ ... And
The Feeling Goes Around,” deftly
moves from jams that are at once
rhythmically ready for urbanized
clubs, and then soothing enough
for a quiet evening at home. Call it
what you wish, but open your mind
to dance music that reaches
beyond the parameters of a house
beat.

Unity In Minds. Matthias Heilbronn, left, and Mike Delgado listen to their latest
collaboration, “Live In Unity,” a vigorous house-music anthem they recorded for
New York's Liquid Groove Records under the name Dangerous Minds, which
features Jeannie Febus on lead vocals. Heilbronn and Delgado have been mak-
ing waves in clubland in recent months with the single “it's Gonna Be Alright,”
which they cut as Deep Zone with singer Ceybil Jeffries, and “Music Take Me
Higher,” which they issued under the moniker Lift.
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A MUST BUY FOR ‘95!

Billboard’s 1995 Record
Retailing Directory

“Outstanding source material...an invaluable tool in
seeking new opportunities.” H. Brown, Impel Marketing

Billboard’s 1995 Record Retailing Directory provides the accurate

information you need to reach record retailers and sell them your
products and services.

number is for vinyl maxi-single, or cassette maxi-single if viny! is unavaitable. On Sales chart: (M) Cassette maxi-single availabifity. (T) Vinyt maxi-single avaitability. (X) CD

Relied upon by the entire record and video industry, Billboard’s 1995 Record Retailing
Directory contains over 7,000 listings of fuil-line record stores featuring chain stores,
chain headquarters and independents.

Packed with comprehensive listings that give you the information you require to reach
record retailers...phone and fax numbers, store names and acdresses. chain store planners
and buyers. Plus the 1995 RRD packs all this essential information into one compact 6 x
9 directory — so it’s easy 1o handle and take on the road.

Industry leaders agree—this source of reliable information is too valuable to be without.
To order your copy at $135 plus $5 shipping and handling (§12 for intemational orders)
call 1-(800) 344-7119. In NY call (212) 536-5174. In NJ call (908) 363-4156. Or send
check to: Billboard Directories, Dept. BDRD303S5, P.O. Box 2016. Lakewood. NJ 08701.
Get a jump on your competition! Order bulk copies for your entire

sales staff and marketing team — call us today for special rates!
Please add appropriate sales tax in NY. NJ. PA. CA. TN. MA. IL & DC. Orders payable in U.S. funds only.

All sules are final.
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Pam Tillis Produces Some ‘Love’
New Arista Album Shows Her In Expanded Role

H BY JIM BESSMAN

NASHVILLE—Besides the finished
product, Pam Tillis’ career has been
distinguished by her unusually high
degree of involvement in all aspects of
the recording process. On her new
Arista album, “All Of This Love,” set
to be released Nov. 7, Tillis has finally
taken the ultimate step.

“She’s now standing free as produe-
er—the first woman in quite a while
who’s produced her own album,” says
Tim DuBois, president of Arista
Records Nashville.

“But she’s always had a tremendous
amount of input on her albums,”
DuBois adds. “Just ask (former Tillis
producers) Steve Fishell or Paul Wor-
ley. The great thing about Pam is that
she’s not just an entertainer but an
artist who knows who she is and what
works for her and what doesn’t. She
not only writes a good portion of her
albums, but she also finds a good por-
tion of the rest. When she came to me
about producing herself, the only thing
that scared me was getting the paper-
work done!”

For Tillis, taking over the production
reins has enabled her to develop what
she refers to as her singular “sound
style” to the fullest.

“In Nashville, producers work with
multiple aets, and that kind of replica-
tion scares me,” she says. “Not that
they don’t make fine records, but I
wanted to stay away from that machine
because I’'m more of an individual mav-
erick soul. I'd rather go down my own
little path like I've always done, and it's
just me, now (as producer), so there
are no filters.”

Tillis’ new producer role is being
played up in Arista’s “All Of This Love”
promotional strategy, says DuBois.

“It’s a little late in the year com-
pared to when we'd usually be coming
out with a Pam album,” he says, “so
we’re going with a pricing-and-posi-
tioning program and pointing up that
this is a record produced by Pam, who's
also been CMA female vocalist of the
year since ‘Sweetheart’s Dance.” ” The
latter was her previous set and came
out in 1994.

The new album'’s first single, “Deep
Down,” was released Sept. 25.

"k

Dolly At The Opry. Dolly Parton performed recently at the Grand Ole Opry for

& MUSIC

“I never ever really worry about a
Pam album,” DuBois continues. “Tim-
ing is the only concern, because she’s
such a perfectionist. But she’s continu-
ing to grow in
stature and in
depth, and on this
album I finally got
to contribute a cou-
ple of songs out of
our A&R process.”

While decrying
the cliché, Dubois
cites “All Of This
Love’s” acoustic-
oriented “organic sound.” Tillis talks
of it being “more lush and painterly.”

She adds, “It doesn’t sound like
cookie-cutter country. There’s a kind
of ‘layered-up’ sound. You hear some-
thing different every time. I wrote only
two songs—*Tequila Mockingbird’ and
‘It’s Lonely Out There’—but what
became interesting as the producer
was that I spoke through the musicians
as an extension of me.”

The album is also more personal and
serious in tone, Tillis feels.

“The title ‘Deep Down’ is pretty
apt,” she says. “It tells you right off
where this [album] is coming from. It’s
all dolled up in emotional intensity,
unlike the last one, which was more
fun-spirited and nice—for heaven’s
sake, it was called ‘Sweetheart’s
Dance’!”

That last album was also “all about
accessibility,” Tillis adds. “This one’s
about maintaining that, of course, but
there was also the feeling that 1 could
go a little bit further or speak a little
more intimately with my audience.

“ ‘The River And The Highway,’
which Don Schlitz and Gerry House
wrote, is about the separation of the
sexes, and it’s a perfect example of a
song which wouldn’t go on the last
album but is a real centerpiece on this
one. It’s a little more ambitious. Musi-
cally, there’s a string section, and it’s a
notch above the average everyday lyric,
real visual and metaphoric and more
intense than a lot of things on the last
album.”

Tillis’ cover of Bruce Hornsby’s hit
“Mandolin Rain” is another example of
a song that wouldn’t have fit in previ-
ously. “I'm reluctant to cut something

TILLIS

the first time in seven years. Pictured at the post-Opry party, from left, are Sony
Music Nashville senior VP Scott Siman, Sony executive VP/GM Allen Butler,
Vince Gill, Blue Eye Records president Steve Buckingham, Parton, and Jim

Morey of Gallin, Morey, and Associates.
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that they call a ‘remake,” ” she says,
“but there just aren’t enough fabulous
songs to go around in Nashville right
now.”

Despite the differences from her
previous set, “All Of This Love” retains
Tillis’ unique sense of artistic freedom ¥
and experimentation within the con-
text of country musie tradition.

“I’'m lucky that my style is a non-
style,” she says. “I feel like a record-
ing equivalent of a character actress. I
cast myself in different roles and don’t
get typecast, and people expect that of
me. My material is always changing,
and it changes with me. I'm just glad
that an artist like me with all these
feelings can make a career in country
musie.”

“WE LOVE,

Helping Hoss. Columbia recording artist Ron Wallace showed his support
for Nashville radio personality Chuck “Hoss” Burns at a telethon in his honor to
benefit the St. Jude Children’s Hospital Pediatric AIDS Foundation. Burns, who
has AIDS, is retiring as midday radio personality at WSIX Nashville. Pictured,
from left, are Burns; Wallace; Jeri Mitchell, central regional country promotion
manager for Columbia Records; and WSIX PD Dave Kelly.

JUST WHAT NASHVILLE NEEDS: Another new record
label. Steve Earle, along with partners Jack Emerson and
Dub Cornet. is set to launch Mutiny Records with Earle’s next
album, in early 1996. The label will focus on alternative and
roots-music artists. No further details are available yet.

BLUEGRASS pioneers Bill Monroe and Earl Scruggs
attended an International Bluegrass Music Awards show for
the first time Sept. 21 in Owenshoro, Ky., and were lauded by
attendees. Mandolin award winner Ronnie McCoury was so
moved that he walked into the audience and gave his award to
Monroe, saying that Monroe “deserves it more than anyone.”

Alison Krauss was
named entertainer of the
year and female vocalist of

the year. Vocal group of the ]
year is Third Tyme Out,

and male vocalist of the year

is Ronnie Bowman.

SCene

SIGN OF THE TIMES:
Toby Keith’s Christmas

ly’s son, who worries that

Santa won'’t be able to find them to deliver a warm coat for his
mom and a job for his dad. Keith’s album, “Christmas To
Christmas,” also includes “Santa’s Gonna Take It All Back,”
“Hot Rod Sleigh,” and “Jesus Gets Jealous Of Santa Claus” . . .
Clint Black’s “Looking IFor Christmas” is an album of all self-
penned Christmas songs set for Oct. 10 release, as is the Trac-
tors’ “Have Yourself A Tractors Christmas,” which is a mix
of traditional and new material.

Porter Wagoner will ring the opening bell Oct. 2 at the New
York Stock Exchange to commemorate the Grand Ole Opry’s
70th anniversary and the start of Country Music Week . . .
Liza Minnelli was in town to record a duet with Donna Sum-
mer on the old Reba McEntire/Linda Davis hit “Does He
Love You” . . . Look for former Highway 101 mates Paulette
Carlson, Jack Daniels, and Curtis Stone to reunite . .. 1 MJ1
Broadeasting will carry a satellite broadcast of the audio por-
tion of the Country Music Assn. Awards telecast, as well as
four other CMA Awards-related features . . . Gary Overtonis
exiting as Alan Jackson’s manager to head up the EMI
Nashville office . . . Bill Crittenden has left the group 4 Run-
ner. No replacement has been named.

BOB ROMEO HAS been re-elected for the third time as
chairman of the board of the Academy of Country Music.
Gene Weed is again vice chairman. Romeo also announced
the following as directors-at-large: Ron Baird of Creative

Earle & Partners To Start A Mutiny;
Tohy, Clint, Tractors In Xmas Spirit

Artists Agency; Bill Catino, senior VP of promotion for Capi-
tol Nashville; Steve Dahl, GM of Monterey Artists; Bob
Kingsley, producer and host of “American Country Count-
down”; Mercury Nashville president Luke Lewis; and Giant
Records Nashville president James Stroud. ACM president
Scott Siman named as vice presidents at large John Briggs,
ASCAP Nashville director of membership relations; Don
Cook, senior VP of Sony Music Publishing Nashville; David
Corlew, president of Corlew O’Grady Management; Randy
Goodman, senior VP/GM of RCA Label Group Nashville;
Paul Hastaba, VP/GM of CMT, and Chuck Howard, presi-
dent of Diamond Storm Music.

THE SINGING SHERIFF
heads a flood of fall reissues.
Faron Young is the subject
of two retrospective releas-
es. His Mercury years
(1962-78) are covered in
“Faron Young, Golden Hits”
(Mereury), and his Capitol
years are captured on

single, which goes to radio “Faron Young: Live Fast,
Nov. 13, is about a homeless — Love Hard” (CMF Records).
family. “Santa I'm Right . The latter includes compre-
Here” deals with the fami- by Chet Flippo hensive liner notes as well as

a bonus cut of a live radio
transeript of the Willie Nelson song “Three Days” from
“Country Music Time,” an Air Force recruiting program.

Another release of note is “Roy Clark And Joe Pass Play
Hank Williams” (Ranwood). This was Joe Pass’ last recording
... Legendary songwriter Bobby Charles has released his
first recording since his 1972 self-titled LP on Bearsville.
“Wish You Were Here Right Now” (on Canada’s Edmonton,
Alberta, label Stony Plains Records, which has also reissued
the first album) features guest appearances by Neil Young,
Fats Domino, Willie Nelson, and Sonny Landreth.

ON THE ROAD AGAIN: Hoping to repeat the successful radio
tour that accompanied the launching of such artists as Lorrie
Morgan, Clint Black, Keith Whitley, and Restless Heart,
RCA Label Group Nashville’s chief executives are heading out
again. Chairman Joe Galante will head up an entourage that
includes senior VP/GM Randy Goodman, VPs Tommy Daniel
and Dale Turner, and promotion execs Mike Wilson and Ken
Van Durand. Dates and places will be announced.

FRIENDS FOR LIFE: A number of Nashville songwriters
have performed benefits at the Bluebird Cafe for Alive Hos-
pice, which helps those with life-threatening illness. Now, 19
of them have donated performances for Alive Hospice’s first
CD, titled “Friends For Life.” Performers include Lari
White, Rodney Crowell, Kevin Welch, and Mike Reid.
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COMPILED FROM A NATIONAL SAMPLE
[ ] OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

FOR WEEK ENDING OCTOBER 7, 1995 ¥ ™ IIII
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3 g ' £ &
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51582 2| |518|¢8)|2 Z
AEAEY - sl |2l le @ S
21 g | = | €| ARTIST TITLE | & 21 2| 2| €| ARTIST TITLE | 5
— 3 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 3 ~N = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
* * * NO. 1/HOT SHOT DEBUT* * % 40 | 38 | 104 | REBA MCENTIRE A*MCA 10906 (10.98/15.98) GREATEST HiTS VOLUME TWO
NEW ) 1 | TIM MCGRAW CURB 77800 (10.98/16.98) 1 week at No. | ALL | WANT 1 38 | 38 | 35 | 35 | NEAL MCCOY @ ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT | 10
2 1 1 33 | SHANIA TWAIN A? MERCURY NASHVILLE 522886 (10.98 EQ/15.98) THE WOMAN IN ME 39 | 32 25 14 | GEORGE JONES AND TAMMY WYNETTE MCA 11248 (10.98/16.98) ONE 12
3 p 2 10 | JEFF FOXWORTHY A WARNER BROS. 45856 (10 98/16.98) GAMES REDNECKS PLAY 2 40 | 39 41 86 | THE MAVERICKS A MCA 10961 (3.98/15.98) WHAT A CRYING SHAME 6
- TRAVIS TRITT . VARIOUS ARTISTS )
4 - % WARNER BROS. 46001 (10.98/16.98) GREATEST HITS-FROM THE BEGINNING 3 41 2 | — 2 SPARROW L 445/CHORDANT (3.98/13.98) iﬁ_AAZlNG GRACE: A COUNTRY SALUTE TO GOSPEL | 41
5 4 —_ 2 BLACKHAWK ARISTA 18792 (10.98/15.98) STRONG ENOUGH 4 42 44 32 46 GEORGE STRAIT A MCA 11092 (10.98/15.98) LEAD ON 1
6 ) 8 41 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 43 | 37 33 51 | CLINT BLACK @ RCA 66419 (10.98/16.98) ONE EMOTION 8
JOHN MICHAEL MONTGOMERY A
7 6 4 26 ATLANTIC 82728/AG {10.98/16.98) JOHN MICHAEL MONTGOMERY 1 44 | 41 36 | 23 | RICK TREVINO COLUMBIA 66771/SONY (9.98 £Q/15.98) LOOKING FOR THE LIGHT 17
8 3 6 5 COLLIN RAYE EPIC 67033/SONY (10.98 EQ/15.98) I THINK ABOUT YOU 5 45 46 42 28 | JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL | 27
9 | 7 | 5 | & | FAITH HILL WARNER 8R0S, 45872 (10.98/16 98) ) T MATTERS TOME | 5 47 | 43 | 158 | GEORGE STRAIT A® MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 1
10 9 7 13 é&d&&golg?s@gis&g L NOW THAT I'VE FOUND YOU: A COLLECTION 2 47 43 40 87 | JOHN MICHAEL MONTGOMERY A° ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1
98/15.98) I
34 13 EFF CARSON MCG CURB 77744/CURB (9.98/15.98) JEFF CARSON 22
11 11 - 2 GEORGE STRAIT MCA 11263 (39.98/49 98) STRAIT OUT OF THE BOX 11 ) & g f =
- 2 46 7 Y LOVELESS ® 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8
15 | 13 | 19 | DAVID LEE MURPHY MCA 11044 (10.98/15.98) [E OUTWITHABANG | 12 i Sl PATT ERIC 64 e
BROWN 98/15. ITS 1990-1995 5
14 [ 12 | 79 | TIM MCGRAW A" CURS 77659 (2.98/15.98) NOT A MOMENT TOO SOON | | D il I SAWYER S GREATESTH
14 10 9 13 | LORRIE MORGAN ® BNa 66508 (10 98/16.98) GREATEST HITS 5 51 | 48 52 26 | JEFF FOXWORTHY (AUGHING HYENA 2080 (4.98/8.98) SOLD OUT | 35
57 51 1% KENNY CHESNEY BNA 66562/RCA (9.98/15.98) ALL | NEED TO KNOW | 39
15| 12 | 5 | & | JEFFFOXWORTHYA RYerrpp—— I €))
- ' - 53 51 49 32 | TRISHA YEARWOOD @ wca 11201 (10.98/15.98) THINKIN' ABOUT YOU 3
16 | 11 | 5 | DOLLY PARTON COLUMBIA 67140/SONY (9.98 EQ/15.98) SOMETHING SPECIAL | 11
SAWYER BROWN 54 | 50 | 48 | 33 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES | 48
17113 1 10 P& ] Cone 77785 (10 9815.98) THIS THING CALLED WANTIN' AND HAVIN'T ALL | 10 55 | 49 | 45 | 18 | DWIGHT YOAKAM REPRISE 45907 WARNER BROS. (10.98/15.98) DWIGHT LIVE | 8
* % * PACESETTER ®* ®* % 56 | 58 | 56 | 169 | MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (10.98 E¥15.98)  COME ON COME ON 6
2l | % | 68 | VINCE GILLA MCA 11047 (1098/15.98) WHEN LOVE FINDS YOU | 2 57 | 55 | 50 | 61 | JOE DIFFIE A EPIC 64357/SONY (10.98 EC/15.98) THIRD ROCK FROM THE SUN | 6
* * * GREATEST GAINER* % * 58 | 53 53 52 | TOBY KEITH @ POLYDOR NASHVILLE 523407 (10.98/15.98) BOOMTOWN 8
28 | — | 2 | SAMMY KERSHAW MERCURY NASHVILLE 578536 (10.98 EW1698) = THE HITS: CHAPTER 1. | 19 59 | 60 | 58 | 215 | BROOKS & DUNN A- st 15658 59815 98) Prvm——— T (N
20| 17 | 14| 14| PERFECT STRARGE EER YOU HAVE THE RIGHT TO REMAIN SILENT | 7 60 | 54 | 44 | 74 | PAM TILLIS A ARISTA 18758 (9.98/15.98) SWEETHEART'S DANCE | 6
21 18 16 10 | TRACY BYRD @ MCA 11242 (10.98/15.98) LOVE LESSONS 6 61 6l 55 58 | THE TRACTORS A ARISTA 18728 (9.98/15.98) [E THE TRACTORS i
22 19 18 6 ALABAMA RCA 66525 (10.98/15.98) IN PICTURES 12 62 | 5% | 47 23 | TY HERNDON EPIC 66397/SONY (7.98 EQ/11.98) WHAT MATTERED MOST 9
23123 15 52 | BROOKS & DUNN AZ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1 63 62 57 | 62 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 34
NEWD | 1 | TRACY LAWRENCE ATLANTIC 82847/AG (10.98/15.98) TRACY LAWRENCE LIVE | 24 64 | 64 | 64 | 5 | DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98) DARYLE SINGLETARY | 64
25 | 22 | 19 | 74 | REBA MCENTIRE A® MCA 10994 (10.98/15.98) READ MY MIND | 2 65 | 65 | 59 | 51 | MARY CHAPIN CARPENTER A COLUMBIA 64327/SONY (1098 EQ/16.98)  STONES INTHEROAD | |
26 | 20 | 17 | 14 | BRYAN WHITE ASYLUM 61642 (1098/15.98) (i BRYAN WHITE | 17 66 | 63 | 54 | 87 | COLLIN RAYE A EPIC53952/SONY (9.98 £Q/15.98) EXTREMES | 12
2] | 24| 20 | 68 | TRACY BYRD A MCA 10991 (1098/15.98) NO ORDINARY MAN | 3 67 | 69 | 62 | 67 | DAVID BALL A WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM | 6
28 26 21 53 | TRACY LAWRENCE A ATLANTIC 82656/AG (10.98/15.98) I SEE IT NOW 3 68 | §7 60 | 155 | ALAN JACKSON A’ A LOT ABOUT LIVIN' {AND A LITTLE ‘BOUT LOVE) 1
ARISTA 18711 (10.98/16.98)
29 25 23 86 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK 15
73 | 73 | 12 | THE MOFFATTS POLYDOR NASHVILLE 527373 (9.98/13.98 THE MOFFATTS | 48
29 | 31 | 7 | TERRICLARK MERCURY NASHVILLE 526991 (10.98 EQ/15.98) (B TERRI CLARK | 29
70 66 66 15 | CONFEDERATE RAILROAD ATLANTIC 82774/AG (10.98/15.98) WHEN AND WHERE | 21
31 30 24 65 | ALAN JACKSON A’ ARISTA 18759 (10.98/15.98) WHO | AM 1
71 59 37 12 | TRAVIS TRITT A WARNER BROS. 45603 (1098/15.98) TEN FEET TALL & BULLETPROOF 3
(32)] 33 | 30 | 29 | JOHN BERRY CiPiTOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE | 12 —
72 | 75 63 52 | CLAY WALKER A GIANT 24582/WARNER BROS. (10.98/15.98) IF | COULD MAKE A LIVING 4
3| 0| 2 6 | TY ENGLAND RCA 66522 (9.98/15.98) TY ENGLAND | 13
73 68 61 | 135 | BROOKS & DUNN A‘ ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
34 31 27 38 WADE HAYES @ COLUMBIA 66412/S0NY (9.98 EQ/15.98) @8  OLD ENOUGH TO KNOW BETTER 19 —
74 | 70 | 67 E JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) IR JUNIOR HIGH (EP) | 54
35 | 35 29 36 | JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 19 CEIRGYICARN I
36 | 36 | 34 | 52 | ALABAMA @ RCA 66410 (10.98/15.98) GREATEST HITS vOL. 3 8 REGENTRN / CAREER 18790/ARISTA (10.98/15.98) I WEEREE IR SRENHEST | B

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with muttimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. BB indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc.
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B'Ilkmrd Tﬂ cn “ “ll‘ calalu Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScane
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5, 5,
28| 55| aRTIST e | €5| |28| 58 ¢<
2 | 32 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) S £33z 20
1 1 PATSY CLINE A°® MCA 12+ (7.98/12.98) 197 weeks at No. 1 GREATEST HITS | 229 i 14 i 13 WAYLON JENNINGS A‘ RCA 8506* (8.98) GREATEST HITS | 101
2 2 HANK WILLIAMS, JR. ® CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 43 T’)— T 14 COLLIN RAYE A EPIC 48983/SONY (9.98 EQ/13.98) IN THIS LIFE 8
3 3 REBA MCENTIRE A’ MCA 4979* (7.98/12.98) GREATEST HITS | 227 16 17 THE BELLAMY BROTHERS CURB 42298/MCA (4.98/11.98) GREATEST HITS VOL. Il 36
4 5 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATEST HITS 81 17 21 MARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8.98 EQ/13.98) SHOOTING STRAIGHT IN THE DARK 44
5 6 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 229 18 15 ALAN JACKSON A‘ ARISTA 8681 (9.98 EQ/13.98) DON'T ROCK THE JUKEBOX | 17
6 8 GEORGE STRAIT A’ mMCa 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 229 19 - VINCE GILL mCA 10140 (9.98/15.98) POCKET FULL OF GOLD | 23
1 4 HANK WILLIAMS MERCURY NASHVILLE 823293 (7,98 EQ/10.98) 24 GREATESTHITS | 35 20 19 ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE | 98
8 /L BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (1_0.98 E£Q/16.98) SOME GAVE ALL 20 21 23 JOHN ANDERSON A BNA 61029/RCA (9.98/13.98) SEMINOLE WIND 32
9 9 SHANIA TWAIN MERCURY NASHVILLE 514422 (9.98 EQ/15.98) SHANIA TWAIN 10 22 18 GEORGE STRAIT @ mCA 10450 (9.98/15.98) TEN STRAIT HITS 67
10 10 GEORGE STRAIT A2 MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 227 23 | 2 ALABAMA A RCA 61040 (9.98/13.98) GREATEST HITSVOL. 2 | 52
11 11 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 214 24 — KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 103
12 12 PATSY CLINE mca 4038 (7.98/12.98) THE PATSY CLINE STORY 61 25 24 ALABAMA A‘ RCA 7170* (9.98/13.98) o GREATEST HITS | 202
13 16 COLLIN RAYE A EPIC 47468/SONY (9.98 EQ/13.98) ALL 1 CAN BE _21J Catalog albums are older titles which are registering significant sales. © 1995, Billboard/BPi Communications and SoundScan, inc.
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Two powerful sourcebooks
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(AVAL(:ADE
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Cavalcade is simply the best talent source-
book on the market. In this informative
directory you'll get information on:

* musical entertainment of all types

¢ theatrical entertainment

» outdoor attractions

* circus, variety and specialty acts
PLUS a comprehensive listing of pro-
moters, producers, booking agents
and personal managers. No other
resource in the industry puts so much
information in your hands, at such a
cost-effective price. 1996 edition published
in December. $60

« AUDARENA STADIUM

International Guide & Facility

Buyers Guide

This comprehensive directory lists over
5,500 arenas, auditoriums, theatres,
performing arts centers, convention

ARTISTS & MUSIC

COUNTRY

2. 8. 0.0 6.0.8.¢.8 8.4

™

by Wade Jessen

]

TOP OF THE PAGE: Tim McGraw monopolizes the
No. 1 slots on three out of four country charts, as his
third album, “All I Want,” debuts at No. 1 on Top Coun-
try Albums, ending an 11-week stay in that position by
Mercury’s Shania Twain. McGraw is enjoying his
fourth week at No. 1 on Hot Country Singles & Tracks
with “I Like It, I Love It,” his raucous anthem of debil-
itation by love, which has controlled the No. 1 position
on Top Country Singles Sales for five consecutive weeks.
MecGraw’s previous set, “Not A Moment Too Soon,”
debuted at No. 1 on Top Country Albums in April 1994
and now bullets at No. 13.

Curb VP/GM Dennis Hannon says that McGraw’s
multiplatinum success with the prior title created pres-
sure for the artist and the label to repeat the same
results with the follow-up project, and that similar mar-
keting disciplines were employed for “All I Want.” With
sales of almost 110,000 units, the McGraw set also cap-
tures Hot Shot Debut honors on The Billboard 200 at No.
4.

McGraw’s album is one of only two titles to debut at
No. 1 on the country scorecard this year, the other being

John Michael Montgomery’s self-titled Atlantic set,
which entered at No. 1 in April.

N O REST: Vince Gill’s “When Love Finds You” takes
our percentage-based Pacesetter award on Top Coun-
try Albums for a second straight week, jumping 21-18
with a 12% increase over the previous week. Gill, the
Country Music Assn. entertainer of the year, also re-
enters Top Country Catalog Albums at No. 19 with his
1991 set, “Pocket Full Of Gold.” The strength of Gill's
single, “Go Rest High On That Mountain,” and a per-
formance of that song Sept. 20 on “The Tonight Show
With Jay Leno” contributed to the sales spurts. Gill's
single bullets at No. 36 on Hot Country Singles &
Tracks, while a duet outing with Dolly Parton on the
classic “I Will Always Love You” (Columbia) jumps 38-31.

Meanwhile, Sammy Kershaw’s “The Hits, Chapter
1” wins Greatest Gainer status on Top Country Albums
for an increase of more than 1,500 units. Kershaw's first
hits package for Mercury jumps 28-19, while Atlantic’s
Tracy Lawrence enters Top Country Albums at No. 24
with “Tracy Lawrence Live.”

OVER THE HURDLE: Daryle Singletary (Giant) is
our lone Airpower winner this week on Hot Country
Singles & Tracks, jumping 23-18 with “I Let Her Lie.”
His self-titled debut album holds steady at No. 64 on Top
Country Albums. Pam Tillis (Arista) swipes the Hot
Shot Debut on our airplay list with “Deep Down,” at No.
59.
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N . 41 SHE AIN'T YOUR ORDINARY GIRL (Suzi Joe, BMI/My
centers, exhibit halls, and grandstands in C 0 U NTRY S | N G LE S A-Z Split, BMI)
. 4 SHE'S EVERY WOMAN (BMG, ASCAP/Major Bob,
the United States, Canada and abroad. PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC i e e e o
ittle Big Town,
LlStInSS ar_e arranged 8808(§Dh|C6||y, . BMI/American Made, BMI/Mighty Nice, BMI/AI Ander-
alphabetically and by seating capacity. TITLE (Publisher — Licensing Org.) Sheet Music Dist. song, BMI) WBM/HL
ASCAP/New Hayes. ASCAP/Irving, BMI) WBM 16 SOMETIMES SHE FORGETS (WB, ASCAP) WBM
! . : 15 ALL | NEED TO KNOW (Love This Town, ASCAP/David 45 IT'S NOT THE END OF THE WORLD (Sony Tree, ~ 33 TEQUILA TALKIN' (Hidden Planet, BMI/Ensign,
AudArena provides information you Aaron, ASCAP/Murrah, BMI) WBM BMI/Terilee, BMi/O-Tex, BMI/Sony Cross Keys, ASCAP) BMI/Great Cumberiand, an(vu) WBM/HL -

; 46 AND  STILL  (Starstruck  Writers  Group, HL 40 THAT ROAD NOT TAKEN (Himownself's, ASCAP/Wood
need on maragement companies, ASCAP/Starstruck Angel, BMI) HL 17 | WANNA GO TOO FAR (Careers-BMG, BMI/Doc Layng Nowtan, ASCAP/Miss Pammy <. ASCAP/South Pav.
contacts, telephone numbers 70 ANY GAL OF MINE (Not Published) BMI/Irving. BMI/Colter Bay, BMI) WBM/HL Mi/Terry Rose, BMI/Woodfile, BMI

i 4 _p ,n b ! 53 ANYTHING FOR LOVE (Sony Tree, BMI/Taylor Rose, 35 | WANT MY GOODBYE BACK (Longitude, BMI/August 32 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU
addresses, capacity, size/square footage BMI) HL wind. BMI/Hendershot, BMI/Sydney Erin, BMI/Cave (McJames, BMI/LRS., BMI/Bugle, BMI/Irving,
d h 28 BACK IN YOUR ARMS AGAIN (Almo, ASCAP/Garlicky, Berg, BMI) WBM BMI/Almo, ASCAP/Tikki Merm, ASCAP/Siren, SABAM)
ana much more. ASCAP/Paul And Jonathan, BMI) WBM 31 | WILL ALWAYS LOVE YOU (Velvet Apple, BMI) WBM wBM
5 BETTER THINGS TO/?O {Great Cumberland, BMI/Dia- 72 KISSES DON'}’ LIE (PolyGram Int'l, ASCAP/Veg-0- gS IMESE ARMGS((:ZomlEa,)ASCAP/Dixle Stars, ASCAP)
i i i 1 i mond Struck, BMI/Tom Shapiro, BMi/Sony Tree, Music, ASCAP/Songs Of PolyGram, BMI/Bantry Bay, 3 (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL
Plus, our Buyers Guide Section lists firms that supply & service BMi/Mike Curb, BMI) WBM/HL BMD) (WB, ASCAP/Samosonian, ASCAP/Avalon Way, ASCAP)
these facilities, arranged by categories such as seating, lighting, 39 BIG OL' TRUCK (Songs Of PolyGram, BMi/Tokeco, BMI) 62 KNOCK, KNOCK (WB.M. SESAC/Extra lnnings, WBM
. HL SESAC/Warner-Tamerlane, BMI/Jeff Stevens, BMI) 71 THOSE WORDS WE SAID (Mighty Nice, BMi/Wait No
sound, consultants, etc. Two resources in one! $75 56 BILL'S LAUNDROMAT. BAR AND GRILL (Sony Cross 51 LEAD ON (Acuff-Rose, BMI/Maypop, BMI/Mildcountry, More, BMI/Blue Water, BMI/PolyGram Int'l, ASCAP)
Keys, ASCAP/GMMI, ASCAP/Millhouse, BMI/Songs Of BMI) WBM 37 THREE WORDS, TWO HEARTS, ONE NIGHT (Music
PolyGram, BMI) HL 8 LET'S GO TO VEGAS (All Over Town, BMI/Sony Tree, Corp. Of America, BMI/Mark Collie, BMI/Housenotes,
52 BORN IN THE DARK (House Of Dust, BMI/First Write, BMI) WBM/HL BMI) HL — —
. J BMI) 27 LIFE GOES ON (Howlin' Hits, ASCAP/Square West, 67 THE TROUBLE WITH LOVE (Music Corp. O America,
Two powerful sourcebooks from Amusement Business 68 CAN'T BE REALLY GONE (MCA, ASCAP/Gary Burr, ASCAP/Kicking Bird, BMi/Thomahawk, BMI/Careers- B Santee et BMI/Blacwood, B Ticke o id,
. e ; ASCAP) BMG, BMI/Breaker Maker, BMI) WBM/HL BMI
Your #1 resource for directories in the live 64 THE CAR (Diamond Storm, BMI/EMI Tower Streel, 43 LOVE LESSONS (Saddle Tan. BMi/Acuft-Rose, 47 TROUBLE (Bro "N Sis, BMVKe?sh Sykes. BM)
A . BMI/EMI Biackwood, BMI) BMI/Hewitt, ASCAP) WBM 65 WALKING TO JERUSALEM (Sony Tree, BMI/Katy's
entertainment industry. 23 CHECK YES OR NO (John Juan, BMiNictoria Kay, 12 NO MAN'S LAND (All Over Town, BMI/Sony Tree, Rainbow, BMI/Starstruck Writers Group, ASCAP/Mark
Em © © ASCAP) BMI/New Wolf, BMl/Love This Town, ASCAP/David D., ASCAP) HL
k-] © © © © © © 59 DEEP DOWN (Rick Hall. ASCAP/Watertown, Aaron, ASCAP) WBM/HL 48 WHEN A WOMAN LOVES A MAN (Major Bob,
ASCAP/Alabama Band, ASCAP/Wildcountry. 30 NOT ON YOUR LOVE (Stroudacaster, BMI/Baby Mae, ASCAP/Sony Tree, BMI/True South, BMI) WBM/HL
YES! Send me ASCAP/Miss Blyss, ASCAP) BMI/Warner-Tamerlane, BMI) WBM 25 WHISKEY UNDER THE BRIOGE (Sony Tree, BMI/Don
f C 11 DON'T STOP (Sony Tree, BMI/Great Cumberland, 3 ONE BOY, ONE GIRL (EMI Btackwood, BMI/Mark Alan Cook, BMI/Buffalo Prairie, BMI/Showbilly, BMI)
___copies of Cavalcade BMI/Diamond Struck, BMI/Mike Curb, BMi) WBM/HL Springer, BMI) HL 29 wm/)T NEEDS vsou BABY (Lori James, BMi/Linda Cobb,
75 DOWN IN TENNESSEE (EMI April. ASCAP/Ides Of 21 ONE EMOTION (Biackened, BMI/Irving. BMI) WBM BMI/That's A Smash, BMI/Sony Cross Keys, ASCAP)
- ___ copies of AudArena March, ASCAP) HL 24 ON MY OWN (New Hidden Valley. ASCAP/Carole Bayer AL
10 DUST ON THE BOTTLE (N2 D, ASCAP) Sager, BMI) WBM 61 WHO'S COUNTING (EMI April, ASCAP/Stroudacaster,
® 54 EVERY LITTLE WORD (Careers-BMG, BMI/Songs Of 66 PARTY ALL NIGHT (Shabloo, BMI/Max Lafs, BMI) BMI/Baby Mae, BMi/Hamstein Cumberland, ASCAP)
@ Payment enclosed {make check or money order payable to PolyGram, BMI/Foreshadow, BMI) HL 63 REBECCA LYNN (MCA, ASCAP/Acuff-Rose, BMI) WBM/HL z )
; ; 60 FEEL LIKE MAKIN' LOVE (Badco, ASCAP) 57 RUB-A-DUBBIN' (Goodman Walker, BMI/Beckaroo, ~ 19 THE WOMAN IN ME (NEEDS THE MAN IN YOU
Amusement Business. Paymenat must accompany order. Price 36 GO REST HIGH ON THAT MOUNTAIN (Benefit, BMI) BMI/Shoot Straight, ASCAP) {Loon Echo, BMI/Zomba, ASCAP) WBM
®  includes 1st class postage & handling.) WBM 14 SAFE IN THE ARMS OF LOVE (Irving, BMI/Fortunate 34 YOU'RE GONNA MISS ME WHEN I'M GONE (Sony
6 HALFWAY DOWN (Mighty Nice, BMI/Laudersongs, Moon, BMI/La Rue Two, BMI/Zanesviile, BMI) WBM Tree, BMI/Buffalo Prairie, BMI/Showbilly, BMI/Don
BMI/Blue Water, BMI) HL 50 SAVE THIS ONE FOR ME (EMI April, ASCAP/Ides Of Cook, BMI) HL
(] Q Charge to: 0 Visa QO Mastercard O AmEx 26 HEAVEN BOUND (I'M READY) (EMI Blackwood, March, ASCAP/Starstruck Writers Group, ASCAP/Mark 49 YOUR TATTOO0 (Songs Of PolyGram. BMI/Seven
BMI/Right Key, BMI/Linde Manor, BMI) HL D., ASCAP) HL Angels, BMI/Night River, ASCAP) HL
. 42 HERE COMES THE RAIN (Sony Tree, BMt/Raul Malo,
e Credit Card No. BM1i/Songs Of PolyGram, BMI/Seven Angels, BMI) HL
58 HONKY T?NK HEALIN' (EMI Blackwood, BMI/Forrest
ExD. - Hills, BMI) WBM/HL =
prife 73 IF I AN GOT YOU (Aimo, ASCAP/WB, ASCAP/Big M v D Best Selection of
= Tractor, ASCAP) WBM
® Signature: _ 22 IF | WAS A DRINKIN' MAN (EMI Tower Street,
BMI/MCA Canada, SOCAN/Sold For A Song.
SOCAN/Brother Bart, ASCAP) HL
® Name: [ 2 IF THE WORLD HAD A FRONT PORCH (ILE,
- ASCAP/Lac Grand, ASCAP/Muy Buena, BMi/Sony Tree,
BMi/Terilee, BMI) WBM/HL
Company: 18 1 LET HER LIE (Big Giant, BMI/Dr. Vet, BMI/Little an !ghere!
Dakota, BMI) =
O Address: C 1 I LIKE IT. | LOVE IT (Emdar, ASCAP/Texas Wedge. Plus all other categories!
ress: ASCAP/Rick Hall, ASCAP) WBM
55 I'M A STRANGER HERE MYSELF (Cross Timbers, | |f =T 7 ;
City,State: - BMI/Bright Like The Sun, BMi/Forerunner. BMI/Palm
.} 4 Island. BMI) .
Zip phone 74 I'M LISTENING NOW (New Haven, BMI/Music Hill, e g 3 3
: : BMI/AMR, ASCAP/Sierra Home, ASCAP) WBM ’
® i : o 7'M NOT STRONG ENOUGH TO SAY NO (Zomba, O’NEILL IND. CTR., 1210 STANBRIDGE ST., NORRISTOWN, PA 19401
Orders may be faxed to 615-327-1575 or mailed to:  Amusement Business, ASCAP) WBM
! Single Copy Dept., PO Box 24970, Nashville, TN 37202 44 IN BETWEEN DANCES E\l\slg:b)Av%%AhﬂP/Craig Bickhardt, CALL 80 0 888 0 486 VHS - LASERDISCS
ri 5 ,
e © © © © © © © © © © oows® 38 IN PICTURES (BMG, ASCAP/Careers-BMG, BMI) WBM NOW - = OVER 6000 TITLES
= 9 | THINK ABOUT IT ALL THE TIME (New Don.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
a BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 150 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
- &'I'H ABKS WEEK_ SONGS RANKED BY NUMBER OF DETECTIONS.
FOR WEEK ENDING OCTOBER 7, 1995 ™
z =z z z |
@ [y <} P S Q
2B |5 2g|gE| TME ARTIST |25 | |28 |55 s ¢%| TITLE ARTIST | 5
23z (|~2 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL et s 2|35z« ‘&” 20 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL & R
BIG OL’ TRUCK # TOBY KEITH
{ LIKE IT. [ LOVE IT * * x NO' 1 * * x TIM MCG 39 21 15 13 N.LARKIN,H.SHEDD {T.KEITH) (V) POLYDOR NASHVILLE 579 574 15
V 4 weeksatNo. 1 @ MCGRAW HAT ROAD N DIFFIE
1] L | 9 | STROUD,BIGALLIVORE (S.DUKES, .5 ANDERSON M. HALL (© V) CURG 76961 | | 40 | 84| 9 JTS.NE. JDIFFIE (E‘,EETLL%_’.(;EASLEY) JOEDIFFIE | 40
3 4 | 11 | IF THE WORLD HAD A FRONT PORCH # TRACY LAWRENCE | 41 | 30 | 29 | 15 | SHEAIN'T YOUR ORDINARY GIRL ALABAMA |
J.STROUD (T.LAWRENCE,P.NELSON K BEARD) (C) (v) ATLANTIC 87119 E.GORDY,JR ALABAMA (R_JASON) (C) (V) RCA 64346
3| 2 » | 11 | ONEBOY, ONE GIRL ® COLLINRAYE | 42 | 44 | 45 | § | HERE COMES THE RAIN ® THE MAVERICKS | 47
P.WORLEY,E.SEAY,J.HOBBS (M.A.SPRINGER,S.SMITH) {C){V) EPIC 77973 D.COOK,R.MALO (R.MALO,KOSTAS) (C) {V) MCA 55080
(D! s | 8 | 5 | SHE'S EVERY WOMAN GARTH BROOKS | 4 | 5 | 5 | LOVELESSONS ® TRACY BYRD | 43
A REYNOLDS (V.SHAW,G.BROOKS) CAPITOL NASHVILLE ALBUM CUT T.BROWN (J.KILGORE, T HEWITT M. POWELL,3. MAIORS) (C) (V) MCA 55102
(5)! & | 14 | 13 | BETTER THINGS T0 DO & TERRI CLARK | ¢ 44 | 39 | 34 | 19 | INBETWEEN DANCES & PAMTILLIS |
K.STEGALL,C.WATERS (T.SHAPIRO,T.CLARK,C WATERS) {C) (V) MERCURY NASHVILLE 852 046 P TILLIS,S FISHELL (C.BICKHARDT,B.ALFONSO) (V) ARISTA 1-2833
®| 7 5 | 14 | HALFWAY DOWN PATTY LOVELESS | ¢ 50 | 51 | g | !T'SNOTTHEEND OF THE WORLD & EMILIO | 4¢
E.GORDY,JR. (J.LAUDERDALE) {C} (V) EPIC 77956 B.BECKETT (P.NELSON,L.BOONE,E CLARK) {C) CAPITOL NASHVILLE 58432
(D] 11 | 13 | 11 | 'MNOT STRONG ENOUGH TO SAY NO & BLACKHAWK | 46 | a5 | 43 | 20 | ANDSTILL # REBA MCENTIRE | ,
M.BRIGHT (R.J.LANGE) {C} (V) ARISTA 1-2857 T.BROWN,R.MCENTIRE (L.HENGBER,T.L.JAMES) (V) MCA 55047 B
LET'S GO TO VEGAS & FAITH HILL TROUBLE ® MARK CHESNUTT
9 12 10 S.HENDRICKS K STALEY) {C) (V) WARNER BROS. 17181 8 5 5 3 T.BROWN (T SNIDER) (C) {v) DECCA 55103 4
9 | 1 6 | 14 | 'THINK ABOUT IT ALL THE TIME JOHN BERRY | 4 51 | 54 | 5 | WHEN A WOMAN LOVES A MAN & LEE ROY PARNELL | 45
J.BOWEN,C,HO!NARD (D.SCHLITZ,B.LIVSEY} CAPITOL NASHVILLE ALBUM CUT _— S.HENDRICKS,L.PARNELL (M.LUNA,R.VAN HOY} o (V) CAREER 1-2862
13| 17 | o | DUSTONTHE BOTTLE ® DAVID LEE MURPHY | |5 49 | 47 | 49 | 7 | YOURTATTOO @ SAMMY KERSHAW | 47 |
T.BROWN (D.L MURPHY) (C) (V) MCA 54944 B.CANNON N .WILSON {KOSTAS,J. TEMPCHIN) {V) MERCURY NASHVILLE 852 208
; SAVE THIS ONE FOR ME # RICK TREVINO
11|10 1013 [?COO%KHCS};%:T.SHAPIRO) (C)E)%ﬁgﬁamé%ﬁ 10 3 | % 3 | S BUCKINGHAM,B.CHANCEY (V.THOMPSON.M.D. SANDERS) (c) vy coLumBia 77500 | 30
NO MAN'S LAND # JOHN MICHAEL MONTGOMERY LEAD ON GEORGE STRAIT
14 ] B8 | 7 | HENDRICKS 1S SHERRILLS.SESKIN) © W arnTcarios | 12 | % | 316 | rrownssmaat o oionrcenta wimcssoss |
16 | 15 | 12 | (THISTHING CALLED) WANTIN' AND HAVIN' IT ALL # SAWYER BROWN | |3 (52)| 57 | 73 | 3 | BORN IN THE DARK DOUG STONE | 55
M.MILLER.M.MCANALLY (R.SAMOSET,D.LOGGINS) (C) {V) CURB 76955 J.STROUD,D.STONE (C.HINESLEY) {V) COLUMBIA 78039 _I
17 | 21 | 11 | SAFEIN THE ARMS OF LOVE # MARTINA MCBRIDE | |, (53)| 55 | 59 | 4 | ANYTHING FOR LOVE @ JAMES HOUSE | 53
M.MCBRIDE P WORLEY E SEAY (P.ROSE.M.KENNEDY,P.BUNCH) (C) (V) RCA 64345 D COOK (J HOUSE,P.BARNHARTS. HOGIN) (C) (V) EPIC 77982
@®| 19 | 24 | 11 | ALLINEED T0O KNOW ® KENNY CHESNEY | |5 54 | 49 | 50 | 7 | EVERYLITTLE WORD ‘ HAL KETCHUM | 4q
B.BECAITT = JESKIN.M.A SPRINGER) _(©)(V) BNA 64347 A.REYNOLDS.J) ROONEY (M HUMMON,H.KETCHUM) (v) MCG CURB 76965 | *” |
18 23 3 SOMETIMES SHE FORGETS & TRAVIS TRITT 16 @ 58 2 I'M A STRANGER HERE MYSELF & PERFECT STRANGER 55
G.BROWN T TH#ITT (S EARLE) (V) WARNER BROS. 17792 C.BROOKS, T.TUTH!LL (D LINDSEY,M.LINDSEY,M.KEITH} (C) (V) CURB 76969
| WANNA GO TOO FAR * BILL'S LAUNDROMAT, BAR AND GRILL @ CONFEDERATE RAILROAD
AD| 20 | 22 | 10 | (HAINEE TOD FAR s T e, 5 | 5 | 55 | 5 | eeeciermncerwno,a stewarn @ mAtaNTC 87108 | 2
RUB-A-DUBBIN’ @ KEN MELLONS
* % * AIRPOWER * * % _ T 2| JCUPIT (D.GOODMANS.P.0AVIS,B.HOBBS) (C) (V) EPIC 78066 | 5|
| LET HER LIE ® DARYLE SINGLETARY HONKY TONK HEALIN’ # DAVID BALL
2 | B | 1) Sroup R TRAVIS,0 MALLOY (T.J0HNSON) ©w e 17818 | 18 9 | 52 | 4 | 6cuncerpsa e wwener onos 1775 | %
2 [ o | MO eGSR YOD 8 ST | i s P Seon Bep iy # & |
J. . R V) MER ASHVI
- ] DEEP DOWN ® PAM TILLIS |
SHOULD'VE ASKED HER FASTER @ TY ENGLAND NEWD 1 ; e 59
20 5 3 18 G.FUNDIS (B.DIPIERO,A. ANDERSON, J KLEMICK) (C) (V) RCA 64280 3 F;S;LII-SLN:.;ZOI;LV\:('T;DR:-DSSIJEJARRARJ) PHIL PA(,;I‘_S;:;(Z)B(ZI? |
' I
ONE EMOTION ® CLINT BLACK @0 63 | 64 | 6 | FE . 5 | 60 |
A 12 / 4 J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) {V) RCA 6438] 2 iNl:lg?:FICESTJ;:(I):ﬁ:RS) o WE‘;LE);:U[;EIZIGI\?T;
@| | 5| 9 LFBEC%%%J%EEJQQTL)MAN _ (C)_‘(V)'\‘AELAAIQT'}AC%(;%E__‘ 22 61 | 61 | 66 | 5 ;ﬂgcc;\:(u;'z%ocNK(R SPRINGER,TMARTIN.R WILSON W MEqViR‘vr:i"E;:UTE(fSZEZNBg ¥
CHECK YES OR NO @ GEORGE STRAIT | 57 NEW) | | U ’ f 62
@] 4| 8 | 3 | Frouncsmat onwelsomosesen wucassizr | B : LTROUD AL L STEVENS) TN LENE L]
ON MY OWN ® REBA MCENTIRE | o5 NEWD | | E |63
2 | 3% ___4 T.BROWN.R.MCENTIRE {B.BACHARACH.C.SAGER) - (C) (V) MCA 55100 | 24_ i THETGRR e = R o S I 3
@ 53| 3 3 | WHISKEY UNDER THE BRIDGE BROOKS & DUNN | 95 1 (64) NEWD 1 JEOEW%DR(C . * JECEF_QﬁRSQH [ 64
__| SHENDRICKS.D.COOK (D.COOK,K.BROOKS R DUNN) (V) ARISTA 12770 | | e M. G. V) MCG CURB 76970_| [
% | 3 | 10 | HEAVEN BOUND ('M READY) ® SHENANDOAH | ¢ 65 | 64 | 65 | 19 | WALKING TO JERUSALEM s I
D. K {D.LINDE} (C) (V) CAPITOL NASHVILLE 58442 = == —— = — = T
30 | 35 | 6 | LIFEGOESON "~ @LITILETEXAS | 57 | | 66 | 66 | 67 | 14 | PARTYALLNIGHT & JEFF FOXWORTHY |5 |
| C.DINAPOLLD.GRAU,LITTLE TEXAS (D.GRAY.T.MCHUGH.K.FOLLESE) (V) WARNER BROS. 17770 e e ,—,————
e - | 7 » | THE TROUBLE WITH LOVE " ROB CROSBY | ¢;
31 | 38 | 6 | BACKIN YOUR ARMS AGAIN LORRIE MORGAN | 28 (6D J.CRUTCHFIELD /. CROSBY,S LEMAIRE} _(C) RIVER NORTH 3006 |
3 | 48 | 4 | WHO NEEDS YOU BABY # CLAY WALKER [ pg | NEWD | | ?s‘\r?oEDBBEG;ﬁEﬁlékg(gg;g & IIM MCGRAW | 68
J.STROUD (C WALKER,R BOUDREAUX, K. WILLIAMS) (C) (V) GIANT 17771 T r THESE 'A‘RMS - ° BKKER EMYERS | 70 |
30 21 20 19 yr?gwga% g%&\’»ﬁlkg\\{vﬁsm T MARTIN) (C):/)JnEcFGFcS?BRggS ! : ! ’ AR M HORTANOS WOR THIIGIBAKERSERTMFERS) CHVIMCG CURBI76967 | ©
- y —_— ! ANY GAL OF MINE GINO THE NEW GUY |
GD| = | @ | ¢ | |WILALWAYSTOVEYoU DOLLY PARTON & VINCE GILL | 5, 10169 ] 70 ] 9 | ruserroq ruptrio) nouase | ¥ |
.BUCKINGHAM,D.PART! D.PARTON) COLUMBIA ALBUM CUT 1
37 | 45 | § | THAT'S AS CLOSE AS I'LL GET TO LOVING YOU ® AARONTIPPIN | 5, | |@D| NEWD | | | THOSE WORDS WE SalD P——
| S.GIBSON (S.0WORSKY,P.JEFFERSON,J.LEYERS) (CI(VIRCAG4392 | “° | KISSESDONT LE WRGE_DUEVA'SA_ 5l
@ 40 40 8 TEQUILA TALKIN' LONESTAR T 33 12 2 75 3 R.BENHETT (G.DUCAS.M.P.HEENEY) (C) CAPITOL NASHVILLE 58464 |
D.COOk W.WILSON (B LABOUNTY.C.WATERS) (C) (V) BNA 64386 ! N IF ) AIN'T GOT Y6U K’lARTY STUART N
34 | 32 | 30 | 15 | YOU'RE GONNA MISS ME WHEN I'M GONE * BROOKS & DUNN | | | T3 70| 61 | 16 | a0k c wistran T BRUCE) e | 46
S.HENDRICKS.D.COOK (K BROOKS,D COOK,R.DUNN) V) ARISTA1-2831 { '™ LISTENING'NOW E— * RON WALLAEE T
3% | 28 | 19 | 18 é)’gﬁg‘;&“{'!ﬁ,&gg%ﬁ %ﬁ%’émm ¢ (TC‘)((F:EEI'C\‘DS': | 4] 6 | B9 | 8 | ) SCHERFRP WORLEY.R WALLACE (E HILLB REGAN (C} (V) COLUMBIA 78021 | 4
E X 0. SON.D. Vv, 7794 T N
INSON _ _ N DOWN IN
©2 | 11 | & | GORESTHIGH ON THAT MOUNTAIN ® VINCE GILL | 35 75 | 67| 68 | 17 | QO e MARK CHESNUTT | =8
=1 T.BROWN (V GILL) - (V) MCA 55098 - —— —
31 25 25 | 17 ]Sﬂ?&)%m/(%ﬁ%s(hpg{&gig&gs' ONE NIGHT ’(c,\)/l(e)RG}E\rEJ:TOl%gE 5 J (O Records showing an increase in detections over the previous week. regardless of chart movement. Airpower awarded to those records whi h
@ % |2 | WecruRes - BLABANA | | e e o e, (it oot b s e | s sl €
Y4 ) . ing| . assette maxi-singte availability. inyi maxi-single availability. (V) Viny! single avail-
=1 " | 1 | EGORDY.JR ALABAMA ().DOYLE B.E.BOYD) (C) (V) RCA 64419 | ability. (X) CD maxi-single availability. © 1995, Billboard/BP! Communications.
- COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND ]
Bi"mrd 0 n“n l' I“ es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScirlv
[ ™ FOR WEEK ENDING OCTOBER 7, 1995 II
I z =
%) O = S
2F| 55|85 ok of| 55| gk |
F2| 32| ~2| 35| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 2|33 | QF | 25| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
*%xxNO. 1% x % 14 | 14 | 10 [ 15 | WALKING TO JERUSALEM wmca 55049 TRACY BYRD
101 | | 7 | 1LIKE T, | LOVE IT cure 76961 5 weeks at No. 1 v mcoRaw | [(A5)] 18 [ | 2 | LOVE LESSONS meassi02 TRACY BYRD
(D] 3 [ 4 | 3 | ONEBOY, ONEGIRL eric /7973 COLLIN RAYE NEWD | | | WHO NEEDS YOU BABY cian~ 17771 CLAY WALKER
3 | 2 | 3 | 15 | YOUHAVE THE RIGHT TO REMAIN SILENT CURB 476956 PERFECT STRANGER 17 | — | 2 | BETTER THINGS TO DO MERCJRY NASHVILLE 852 046 IEAR CLAZ(SE
4 | 4 | 2 | 15 | ANY MAN OF MINE/WHOSE BED... ® MERCURY NASHVILLE 856 448 SHANIA TWAIN 18 | 15 | 14 | 15 | ANGELS AMONG US rea 62643 ALABAMA
(8| 5 | 8 | 8 | 'MNOT STRONG ENOUGH TO SAY NO ArisTa 1 2857 BLACKHAWK 19 | 23 | 3 | THAT'S AS CLOSE AS I'LL GET TO LOVING YOU Rca 64392 AARON TIPPIN
(6)[ 9 | 9 [ 14 | SOMEONE ELSE'S STAR ssviumeas3s BRYAN WHITE 20 | 16 | 15 | 4 | IF1WAS A DRINKIN' MAN A-LAvTIC 87120 ] NEAL MCCOY
T | 6 [ 95 | 15| NOTON YOUR LOVE mcG cuRs 76954 JEFF CARSON 22 | 16 | 9 | DON'T STOP coLuwBIA 77954 WADE HAYES
8 7 6 15 | WHEN YOU SAY NOTHING AT ALL BNA 64329 ALISON KRAUSS & UNION STATION 22 21 17 6 BABY, NOW THAT I'VE FOUND YOU ROUNDER 4601 ALISON KRAUSS & UNION STATION
9 8 7 10 PARTY ALL NIGHT WARNER BROS. 17806 JEFF FOXWORTHY 23 20 21 8 IT'S NOT THE END OF THE WORLD CAPITOL NASHVILLE 58432 EMILIO |
12 | 24 | 3 | NOMAN'S LAND ATLANTICE7105 JOHN MICHAEL MONTGOMERY | | 24 | 23 | 18 | 14 | REDNECK STOMP WARNER BRGS 18116 JEFF FOXWORTHY
1] 10| 11 [ 7 | LET'S GO TO VEGAS warner sros. 17181 FAITH HILL 25 | 24 | 19 | 6 | (THIS THING CALLED) WANTIN’ AND HAVIN' IT ALL CURB 76955 SAWYER BROWN |
12 11 12 13 | SHOULD'VE ASKED HER FASTER RcA 64280 TY ENGLAND (O Records with the greatest sales gains this week. @Recording Industry Assn. of America certification for sales of 500,000 units. & RIAA
13 13 13 5 DUST ON THE BOTTLE ca 54944 DAVID LEE MURPHY certificatipn Vfor sales of 1 million units, with muitimillion titles indicated by a numeral foilowing the symbol. © 1995, Biliboard/BPt
- Communications and SoundScan, Inc.
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Last year, 76 million product units roared out of stores, _

2,500 stations beamed the format, and the champagne flowed. T~
It’s still flowing, but the sobering up has begun.

BY GHET FLIPPO

On the surface, country music could not be in better shape.
Product is jumping out of the stores, radio continues 10 grow,
Nashville is a boomtown that successtully fought off the Branson
threar, new artists are swarming into town, studios are tlourishing,
new labels pop up like mushrooms, the publishing world conrinues
to consolidate here, the whole scene continues to attract talent of all
stripes, trom rockers such as Peter Frampton to Christian country
pertormers to Tejano country artists to songwriters from everywhere.

The support industry, from musical-equipment specialists to pub-
licity firms to realtors and caterers 10 you name it, is growing. Banks
here have Music Row branches now where the bankers know as
much about the country-music scene as they do ahout banking, and
their office walls are covered with gold and platinum albums and
their TVs tuned to CMT and TNN.

The bankers make office calls on Music Row for those too busy to
go to the bank. The Music Row branch post-oftice has a wall cov
ered with autographed 8x10s of the stars and wannale stars.

One big reason for all the smiles and bustle on the Row: the coun-
try-music industry sold 76 million units of product in 1994. Artists
are bursting out of the chute: Alison Krauss is at 1.6 million with a
bluegrass album, and John Michael Montgomery has surpassed 9
million units. The stories go on. Alabama, whose members met with
a certain level of resistance within the music community when they
showed up here as a self-contained band in 1980, has sold 50 mullion
albums and hecome an industry mainstay.

Labels continue to proliferate. As of today, here's a list of viable
country labels either headquartered or with a large footprint in
Nashville: Almo Sounds, Arista, Asylum, Atlantic, BNA, Capitol
Nashville, Career, Columbia, Cutb, Dead Reckoning, Decca, Door
Knob, D'Ville, Epic, Giant, Honest, Magnatone, MCA, MCG Curb,
Mercury Nashville, Polydor Nashville, RCA, River North, Rounder,
Step One, Veritas, Warner Reprise and Winter Harvesr. That's 28
labels. There is serious talk thar Monument Records, once a pow-
erhouse with Roy Orbison, Dolly Parton, Kris Kristofferson and
Willie Nelson, is being
revived.

Is there room for all of these
companies? The label heads think
so. Even though there is a very good
argument to be made that label-roster
size is determined by radio play, the labels
continue their expansion—the main exception
last year being the decision by the new regime at
Liberty to pare down, drop its sister label and return to
being Capitol Nashville.

Radio itself is paring down its playlists, a situation
that will likely engender its own shakeout. And radio
continues to grow, since the birth ot country radio at
WSB Atlanta on March 16, 1922 In 1961, the year
that the Country Music Association hegan keep-
ing tabs, there were 81 full-time country-music
stations in the U.S. By 1974, there were 856. In
1984, they totaled 2,265. Last year the number

oy .

«C

HUNKABILLY VICTIMS

I'he number of arrists is also increasing, and everyone says there is a
tinite limit, but no one does anything about it. And everyone decries the
proliferation of cookie-cutter hat acts, but no one does anything about
it, as long as they continue to chart and sell. Hunkabilly country is get-
ting crowded, and the first victims are showing up: as airplay becomes
more difficult to achieve, labels’ promorion departments are eyed as the

Banks here have Music Row branches now where the bankers know as
much about the country-music scene as they do about banking, and

their office walls are covered with gold and platinum albums and their
T¥s luned to GMT and ThN.

villains, and that's where the pink slips are landing. Next suspects will
be in A&R: It this record is so great, why isn't it being played?

We can also probably look for a cutback in the video wars. Country
videos are starting to cost close to $200,000 1o produce, as labels and
srars vie to outdo cach other. Some executives, wondering whether

videos actually make a ditference in breaking or marketing an act,

are starting to question the efficiency of their use. RCA, for exam-

ple, is not Joing videos on new releases by established artists
Alabama or hot new hand Lonestar.

ENCOURAGEMENT AND ENVELOPES

The most encouraging trend in the middie of
all this is the emergence of a number of
strong women artists who are pushing the

envelope of country. From Faith Hill
to Terri Clark, new women artists
are forging a brave path of
assertive songs. The hat acis’
novelty dirties pale before
them.

T wo
other trends
are emerging
trom today’s hotly
competitive market.
Onc is niche mar- \ -
keting, which is sclt- s
evident and is obvi-
ous in such ventures
as Joe Ely's Amtrak-
Tower Records tour.

was 2,427, and it's now over 2,500.

‘ Envelope-pushers: Terri Glark, Faith Hill

Now That The Whole World’s
“Gone Gountry,” Where’s Gountry Going?

=

Joe Ey: An Amtrak-Tower tour |

The other is more exclusive and elu-

sive. Vertical integration is becoming very evi-

dentin the movic industry, in which the primary rule is this:

software sells. Whoever controls the sofeware controls the

industry. In country's relatively short industry—as in the movies’

history—the labels were first in control, with a handful of record

titans discovering or grooming the stars and tightly controlling them

and their product.

That label regime gradually gave way to the era of the producer as
king, with the caretully sclected and carefully produced song as the
reigning form of software. The producers found and broke the stars.
Even though that still obrains 10 a certain extent, there is evidence of a
shift to a star system in which the star is vertically integrated: com-
pletely self-contained in terms of career control.

Examples are Garth Brooks and Reha McEnrire, who were the first
stars in country's history to so tightly conrrol their own destinies, from
such obvious signs as hiring their own managers—rather than vice
versa—to determining when rhey would issue product and what it
would be. These artists control everything but pressing and distribution.

Such self-determination is a very modern country rrend. You can
also sce traces of it emerging in such unorthodox but platinum acts as
the Tractors and the Mavericks, who are striving very much to be self-
contained and self-determined.

HEALTHY ALTERNATIVES

Nashville itself is expanding at a healthy clip. Music Row is so crowd-
ed that a Music Row 11 is emerging at downtown’s Cummins Station
office complex. Downtown itself, after the renovation of the Ryman,
is a healthy music-center, with the Wildhorse Saloon and Hard
Rock Cate thriving, soon to be joined by a lanet Hollywood.

The alternative-country music scenc on lower Broadway,
anchored by such live venues as Tootsie’s Orchid Lounge,
Robert’s Western Wear and Wolfy’s, is jumping nightly. On
i any given nighr, around 100 local venues are offering live
bl nusic of one species or another. The Chamber of Commerce
estimares that there arc about 25,000 people employed in
the overall music business in Nashville.

CONVERTING CHURCHES TO STUDIDS

The studio situation remains healthy. Studios here have
come a long way since the modern country studio era
began in 1945, when Decca’s Paul Cohen recorded Red
Foley in WSM’s Studio B.
New faciliries include Ocean Way, which is converting
the old Alamo church building on 17th Street into a stu-
Jio. The most ambitious project, however, is an expansion
by Masterfonics. Construction is nearing completion on
The Tracking Room, at 2 Music Circle East, which will be
an 8,500-squarc foor facility. The main room, at 73 feet by 33
feet, will easily house a symphony orchestra, while the five iso-
lation areas range from one-car-garage size ro two-car garage
size.

In his landmark book “Country Music U.S.A.,” historian Bill
Gontinued on page 42
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A&R Demystified

The days of someone walking

in off the street with their gultar and
playing a few tunes or leaving a
tape at the front desk to be Imaﬁ _m
gone. But just how do artist-and-repertoire
departments find their namesakes?

BY DEBORAH EVANS PRIGE

NASHVILLE—There’s a much-loved slogan heard around Music
Row for years that says “It all begins with a song.” Though no one
can argue with the importance of a great tune, one of the individu-
als most responsible for the song eventually reaching the audience
is the record label’'s A&R representative.

Actually, each label has an A&R (artist & repertoire) depart-
ment that ranges from a couple of staffers to several who seek out
and develop new talent for their label’s roster. In today’s highly
competitive country climate, label A&R executives have developed
a network of attorneys, managers, producers, club owners and radio
personnel that they depend on to alert them to artists they think
have the potential to be the next Garth Brooks or Shania Twain.

“There are many different ways of finding an artist,” Doug
Johnson, senior VP of Epic Nashville, says. “It may be at a showcase,
just out and about, or an attorney may call. We have a new kid on
Epic [who was] recommended by a manager I've had a lot of success
with.”

Johnson says demo singers are a rich pool of talent frequently
tapped by the record companies. “We listen to lots of tapes,” he says
of selecting songs for already-signed acts. “The writers will go out
and find people to sing their songs better than they can, and a lot of
our artists were found that way [including] Joe Diffie. A new artist
we have, Ron Wallace, was a demo singer. Stephanie Bentley was a
big demo singer.”

0DDS AND UNSOLICITED TAPES
Nashville A&R executives admit they rely heavily on referrals
because they just don’t have time to listen to unsolicited material.
The days of someone walking in off the street with their guitar and
playing a few tunes or leaving a tape at the front desk to be heard
are gone. “There comes a time when you just can’t do everything

 Tractors and Mavericks: unorthodox and platinum; John Michael
Montgomery: 9 million units

you'd love to do,” Johnson says, “and the odds of finding something
are slim compared to the odds of finding an artist by spending time
with the managers, songwriters or publishers you have relationships
with.”

RCA Label Group’s VP of A&R Thom Schuyler says A&R assis-
tant Mark Mason handles inquiries from people not represented by
someone. “There are several questions Mark asks, and if it's some-
thing we should pay attention to, we'll listen and respond. Mark has
developed a keen sense of who we should follow up with.”

Though it’s difficult for new acts to get a foot in the door, most
A&R reps feel talent will surface. “There’s a way to be heard,” Blake
Chancey, senior director of A&R at Columbia, says. “If it’s great,
there will be a buzz about it sooner or later. Somebody will hear it
and won’t mind telling somebody about it.”

DOING IT DUTSIDE NASHVILLE

How do acts who haven’t moved to Nashville get the attention of
Music Row executives? Paul Worley, executive VP of Sony
Nashville, urges artists to generate attention in their hometown.
“Surely there’s a local radio station in your market,” he says. “Find
those DJs and play them your music...and we get calls from club
owners who say, ‘These guys are packing my club, and something’s
going on here’.”

A&R executives say they have no hesitation when it comes to
flying to another city to check out a new act. “I go to showcases all
the time,” Magnatone president Brent Maher says. “I recently
jumped on a plane and went to Philadelphia to hear an artist. If
someone we respect says, ‘You should hear this artist,” we check it
out.”

WHAT REPS ARE LOOKING FOR

Just what are the A&R reps on Music Row looking for these days?
“I've always tried to look for some spark of originality,” says Maher
(who took the Judds to RCA for their first label deal), “something
that makes me feel they’re going to communicate and connect with
whoever listens to them. Obviously, I'm looking for someone who
can sing, but singing is half the issue. The other half of the issue is
they have to communicate. There has to be something in their
voice that when you hear the lyric, you buy into it.”

Larry Willoughby, MCA's director of A&R, says he goes to a least
two or three showcases a week looking for someone with a recog-
nizable voice and style. “Waylon Jennings, Dolly Parton and Willie
Nelson each created their own unique sound,” he says. “When you
heard them on the radio, you knew immediately who it was.”

GEDGRAPHIC HOT SPOTS

There seem to be certain hot spots of creativity around the coun-
try. Beaumont, Texas has yielded several artists, including Mark
Chesnutt, Clay Walker and Tracy Byrd. The Georgia music scene
has spawned numerous acts— Travis Tritt, Doug Stone and Alan
Jackson. QOklahoma contributed Garth Brooks, Vince Gill, Reba
McEntire and Brooks & Dunn'’s Ronnie Dunn, just to name a few.

“I'm really excited about what’s going on around Lower
Broadway,” Willoughby says of Nashville’s rejuvenated downtown
scene. “There are a lot of new faces, and they aren’t playing music

WHERE IS GOUNTRY GOING?
Gontinued from page 40

Malone predicted in 1968, “As country music becomes a mammoth
industry, it will act increasingly as big businesses invariably do: it will
attempt to obtain larger profits by marketing a product that a host of
consumers will buy. The product will become shinier and glossier; it
may even completely alter its shape. The salesmen who market it—the
entrepreneurs, the entertainers and the disc jockeys—will continue to
stress those techniques guaranteed to earn the most money.

“The performers, still for the most part Southerners not far removed
from rural backgrounds, will remain immersed in the characteristic
American drive for respectability and success. In this urbanized middle-
class quest there will be little room for a pure rural heritage. Every
change, every madification, every surrender to the ‘popular’ audience,
and even the destruction of country music itself, will be rationalized
under the general heading of ‘progress.”” How accurate is Malone’s pre-

diction? @

for the industry. They're playing for themselves.”

FITTING ARTISTS T0 ROSTERS

Once an A&R rep finds an artist he or she thinks has hit poten-
tial, then other factors must be evaluated. “If it’s something that
moves us musically and artistically, then it’s our job to back up and
look at it and look where our rosters are and where our business is
at,” Johnson says.

“After we believe in the magic, then we look at the commercial
potential and try to come up with decisions that make sense for Epic
and Columbia Records—where they are today, where we’re trying
to go...what kind of room we have...what other artists are on the
roster. So it’s indentifying something that feels special and analyz-
ing it to make sure it feels like good business too.”

Sony’s Worley agrees that label reps should ask questions before
signing an act. “There’s a responsibility factor in A&R,” he says. “Is
my company the right home for you? Are you going to thrive at my
company? These people are putting their lives in our hands. We
always remember that here at the company we have 24 careers
going at any given time, but each one of these people only has one
career, and we have to be responsible for them.”

Nurturing artists is a large part of the A&R process. Several
Nashville A&R reps were once artists themselves—Thom
Schuyler, Larry Willoughby and Mercury’'s VP of A&R, Keith
Stegall (who will continue his post at Mercury and also has his own
album due out in 1996).

“I've suffered frustrations working with record labels,” Stegall
says. “So I take my previous experience dealing with record labels
and try to apply that from the other side of the fence in dealing with
my artists and producers—making it as friendly a musical environ-
ment as | can. I try to make the producers and artists feel under-
stood and [let them know that] the music is the most important
thing.”

Schuyler agrees. “The first connection an artist has with the
record company is through the A&R department,” he says. “Then
once the contracts are signed, we bring the artists in and introduce
them to the RCA team and help them get to know the people work-
ing their record.”

According to Chancey, Sony takes a similar approach. “It’s up to
us to teach the artists what these people do for them,” he says. “So
we're not just handing it all over. This is a very important part of
our job. So when they begin dealing with these people [promotion,
publicity, marketing], they know who they are and how important
they are to them.”

MAKING AND MARKETING RECORDS

After an artist signs to a label, the actual development of the act
begins in earnest—selecting a producer, finding songs to record and
helping the artist hone his or her particular style and sound. This
process can take from six months to two years.

“I've always felt artist development was a critical component
before you start making a record,” Maher says. “With the Judds, I
worked with them a year before RCA ever heard them.”

Everyone admits breaking a new act is difficult, but the key seems

Gontinued on page 44
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.- ive Grammy Awa.rds
mcludmg 1995
‘Best Country Album
Stones In The Road

A celebrated PBS
“In The Spotlight” Special

Stones In The Road Tour
playing to over
1.2 million in the U.S.
SOLD OUT European Tour

Over eight million albums sold

We celebrate your fourth
consecutive CMA
Female Vocalist of the Year

nomination

Congratulations on an incredible year

and an extraordinary career.

From your Columbia family and labelmates.

P
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AGR DEMYSTIFIED
Gontinued from page 42

to be offering radio, retail and the consumers something different
:nd unique. Jim Scherer, Arista VI’ of A&R, says the Tractors are a
perfect example. “Ar Arista, we really look tor the unigueness fac-
tor,” he says, adding that kecping a freshness and excitement in the
music extends beyond new acts to the label’s entire roster.

REINVENTING ESTABLISHED ARTISTS

All A&R reps agree that nurturing the carcers of established
artists is just as important as Jdeveloping newcomers. “We're con-
stantly trying 1o help them ge: to another platcau and reinvent
themselves.” Scherer says. “If they've been doing one thing for
awhile and that works, that’s great. If not, what’s that next new
thing that will help them grow...to be a jump ahead of the game?”

Stegall says one thing that sometimes boosts an artist’s career is

“Is my company the right home for you? Are you going to thrive at my
company? These people are putting their lives in our hands. We always

remember that here at the company we have 24 careers going at any
given time, but each one of these people only has one career, and we
have to be responsibie for them.”—Paul Worley, Sony Nashville

changing producers. “If it’s not working, if what the artist and pro-
ducer are doing is not working, then it’s time to sit down and ask the
artist, ‘Do you want to continue in this place that you're going with
the music? How Jdo you feel about this? Do you want to change pro-
ducers?”

“A lot of times, it's a case where mayhe the record label just nceds
to have a little more input with the producer and the artist—
because an artist may be so comfortable with a producer, they don’t
want to change. And then sometimes you have a situation where an
artist and the producer have gone as far as they can possibly go

together, and it's time to make a change.”

SONG-SEARGHING

According to Schuyler, finding the right songs is of utmost impor-
tance whether (he act is new or a veteran. (Schuyler should know;
he penned the ultimate songwriter’s anthem, “16th Avenue.”) “You
have to deal with the fundamentals,” Schuyler says of working on a
project, and he feels “excellence in songwriting” is extremely criti-
cal to the success of a project.

“We spend a lot of time looking for songs for our artists,”
Willoughby concurs. “When one record is finished, we start imme-
diately looking for songs for the next one.”

Schuyler says one of the touchy situations in the business today is
dealing with artists who also write their own material. “In our market-
place, there is an abundance of writer/artists,” he explains. “One of the
tedious processes is trying to case a writer/artist into recording anoth-
er writer's song when someone else has written a song that is better.”

NEXT BIG THINGS

As 10 the future of country music and what A&R directors are
looking for to be the next big thing, they all admit that’s a difficult
question to answer, especially in light of the fact that many people
in the industry complain that what’s heard on country radio is
becoming too homogenized and boring.

“If we're not caretul here of what we're doing in Nashville, we run
the risk of becoming too systematic and too predictable,” Mercury’s
Stegall says. “To really be able to break artists—and [ don’t mean
stars——| mean artists, because my feeling is the artistry’s got to he
there first before the stardom comes.

“We have a lot of situations where you have a star born and the
artistry’s not there and it doesn’t sustain itself—I think we have to
be careful not to be too predictahle, too self-assured and too much
involved in the system of just cranking our music for the sake of
making money. Our mission at Mercury is to sign people we belicve
are arrists and help them make music that makes a difference in the
world, and not just another three minutes on the radio.”

Music Row’s labels seem to share the same mission, but as to what
road country music will rake to accomplish that goal remains to be
seen. “I think there's going to be some more country music come
in.” Worley says. “I think there’s a big void in rural-sounding coun-
try music. So I expect that will come forth, but I also think there’s
going to be stuff that pushes the envelope, like a [new Columbia
singer/songwriter] Marcus Hummon. If anything, there’ll be less
[music that is] just sort of right down the center—more stuff that
either goes back to the traditional, rootsy side or pushes the cnve-
lope out on the edges. ‘Different’ is going to be the [catchword]
from now on.”

HAMBURG-—Beginning his ca-cer as
a young German pop singer arout.d 30
years ago, Tom Astor has since gone

on to international recognition in

country-music circles and worzed

with the likes of Kris Kristoffer:on,

Willie Nelson, Johnny Cash and
Waylon Jennings. He released his first
country album, “Flieg Junger Ad.er,” . . - .
in 1980 on EMI/Electrola and a vear I;-cu“mry + pnp 'l'mm Asmr ‘
later represented Germany at the -

International Show of the Country

Music Association in Nashville.

[n 1983, the International Country Music Federation in Fort
Worth, Texas, named him Country Entertainer Ot 1he Year.

Astor has had a decisive influence on the German country-music
scene that emerged in the early "80s. His firsc big hit was “Hallo,
Guten Morgen Deutschland” in 1983 and was followed by “Take It
Easy: Nimm's leicht,” “International Airport” and “Sturm und
Drang.” On his current album ,“Ich Bin, Wie Ich Bin,” Astor blends
pop and country, performing original compositions and such country
classics as “The Most Beautiful Girl In The World"” and “Tennessee
Waltz,” singing them, of course, in German.

Among the female stars in German country music, Jill Morris has
been synonymous with the genre for more than a decade. A winner of
the German American Country Music Federation (GACMF) award
for singer of the year in 1993, Morris also won the Euro Disney
Country Music Award in Paris in October of that year, campeting
against more than 100 performers from Germany, Switzerkand and
Austria.

This past January, Morris was again voted singer of the year by the
GACME, and this month she will perform at the Grand Ole Opry in
Nashville. Her current album, “Perfect,” was released by T.C.S.

Planning and production for her next release will start this autumn
in Nashville; the record is Jdue from BMG Ariola Munich next
January. —WOLFGANG SPAHR

Gontinued mn page 46
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BOX SET AVAILABLE,
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CMT INTHE UK

BY TERRY HEATH

LONDON—Country Music Television has been working to over-
come initial music-industry Jdisappointment with its operation in the
U.K. through a new, high-profile marketing push abroad.

The 3.3 million-pound($5.1 million) advertising and promotion
campaign, announced in May and scheduled to run until the fall, is
boosting the credibility of the satellite- and cable-station in Britain,
according to record companies and country enthusiasts.

The campaign includes cable, satellite and terrestrial- TV expo-
sure, print advertising, outdoor posters and, in London, taxi adver-
tising. Its prime target is women aged 18-10-49, wooed with a
“Thelma And Louise” vision of freedom and the positioning line
“CMT: The Spirit Of America.”

Music executives hoped for a boon for country music in the U.K.
when CMT was launched here in 1993. But even with delivery to a
respectable 3.5 million U.K. households, and conviction among
labels and concert promoters that CMT was helping sell more prod-
uct, many expressed disappointment at how CMT presented itself in
the UK.

SHOWING MUSCLE IN LONDON

The lack of a London-based CMT representative had particularly
caused frustration, and in March Group W Satellite Com-
munications, which distributes CMT worldwide, appointed Stephan
Schulte as VP, GWSC Europe, a role that includes acting as a liaison
with record companies.

Lloyd Werner, execurive VP of GWSC, admitted that being
dropped by cable operator Cable London in Ocrober, amid accusa-
tions that CMT “was ignoring opportunities in the U.K.,” prompted
the decision to boost CMT's profile. The 3.3 million-pound cam-
paign “is a lot of money,” said Werner, "but we have to show some
commitment—some muscle—to let everybody know we are serious
about the U.K. We should have been marketing the service.”

Four months on, the results of the first phase of the U.K. campaign
are still being analyzed, and Schulte says updated audience figures
are forthcoming. “We are building bridges here,” he says. *We
believe we have given retailers and labels {in the U.K.] more reason
to be hopeful, and we are encouraging them to come to us with ideas
as well as launching our own initiatives.”

SURVEYING RETAIL

Tony Rounce, U.K. representative for the Country Music
Association, says CMT has turned the corner in the U.K. He says the
campaign “is definitely having an impact. We survey retail stores,
and the records being asked for are the acts being seen on CMT. "

Will McCarthy, former country-music buyer at Tower Records
and now a product manager with Chrysalis’ Hit label, has both a

Plans for WcBride include CMT. |

Continued from page 44

TORONTO—While Canada has had an active country-music scene
dating back some 60 years to Hank Snow and Wilf Carter (Montana
Slim), Canuck acts making a big impression south of the border have
been few and far between.

Why?

In the past, ever; Canada’s most-talented country acts were often
hindered by a scarcity of effective management and a less than busi-
ness-like approach to careers. This spun off into a number of negatives:
top local names found it tough breaking out nationally; major record
companies were wary of signing acts; and access to Nashville’s top
songwriters, musicians and producers was severely limited.

A strong sense of regional traditionalism, which doesn’t conform to
what has generally been accepted as country in the U.S., also exists in

Ganada’s Shania Twain, Hank Snow

Canada—from the Rankin Family’s heartfelt Celtic influences to lan
Tyson's vivid cowboy imagery to Stompin’ Tom Conners’ fervently
nationalistic messages delivered with a heavy East Coast drawl.

Even Shania Twain, who has become the hottest star in the genre
on both sides of the border, transcends country’s normally accepted
boundaries with the big bass drum sound of “Any Man Of Mine.”

“American country is so much into that cookie-cutter Nashville hit
machine,” says Canadian Country Music Association president Tom
Tompkins, “and there are very few Canadian artists who fall into that
realm, which I don't think is necessarily bad. You don't have to fall into
that mold to be successful.”

The CCMA stages Country Music Week every September, and
interest in its events—ranging from workshops to help independent
musicians and budding executives to a nationally televised awards
show (also carried on the Nashville Network and CMT Europe) hon-
oring the brightest stars in Canadian country—has increased consid-
erably in recent years.

BREAKING DOMESTIC BARRIERS

While they still may not sell as well as Garth Brooks, Reba McEntire
or Alan Jackson, in the past few years a handful of Canadian acts—
Michelle W¥'right, Prairie Oyster, George Fox and Charlie Major—
have broken through the domestic gold- and platinum-sales barriers. A
few others, including Lisa Brokop, Jim Witter and Patricia Conroy,
have also racked up respectable sales. Many of these acts have man-
agement based in Nashville and have either signed U.S. record deals
or have received interest from American labels.

The biggest story, however, has been Twain. While overcoming
great personal setbacks, the young woman from Timmins, Ont., has
now surpassed the double-platinum mark both at home and in the U.S.

Guatinued an page 52

COUNTEY MUBIC TOLEVISION.

GWSC’s Stephan Schuite

retail and record-company perspective on CMT. “Heavy rotation on
CMT meant I would always double an order [at Tower]. They've
helped me sell a lot of records,” he says. “From a label point of view,
CMT has to be the first call. Breaking a country act in the U.K. starts
with CMT, and it is very encouraging that they're spending the

money and showing real commitment.”

But McCarthy and others still call on CMT to have a stronger pro-
gramming presence in London, “because it's the programmers the
labels really need to talk to.”

Emma Hickey, senior product-manager at BMG, is also encour-
aged by CMT's higher profile. “I am looking at a release schedule for
next year that includes Clint Black and Martina McBride, and CMT
is definitely part of the plans,” she says.

Meanwhile, there are further signs that country music in the U.K.
may be pushing roward the “critical mass” necessary for major league
acceptance. The latest radio audience ratings show London AM sta-
tion Country 1035 achieving its best-ever results, matching other
London services Jazz FM and London News EM, with a 1.3% share of
the market.
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The only network that plays country music videos, 24 hours a day.
Nothing else like it. Nowhere else to get it. It’s the one place fans always
find their favorite stars playing America’s most popular music.
CMT: Country Music Television.
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COUNTRY MUSIC TELEVISION..
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TOP ARTISTS

TOP NEW ARTISTS

—-—-—9‘"5‘17 ",__ R — pimny’ q ]
COUN TS

YEAB-TO-DATF CHARTS

The receps in this Spotlight are based on the Hot Country Singles &
Tracks anc Top Country Albums charts that were published from the
start of the current chart year, Dec. 3, 1994, through the Sept. 9 issue, and
offer a year-to-dae progress report of 1995's Year In Music standings.

Lists based en Top Country Singles & Tracks are determined by accu-
mulated de ections, as monitored by Broadcast Data Systems, for each
week each sitie cppeared on the chart. The album chart recaps reflect
accumulate] sales units as calculated by SoundScan, for each week each
title appeared on Top Country Albums. The overall recaps, which reflect
activity onoth the singles and albums charts, are determined by an
inverse poin- system, with points awarded based on chart position for each
week a title appecred on either chart.

Pos. ARTIST [Nu. Of Charled Singles & Albums) Label
1 JOHN MICHAEL MONTGOMERY (7] Atlantic
2 REBA McENTIRE [7] MCR v
3 BRODKS & DUNN (7] Arista
4 ALAN JAGKSCN [8] Arista
9 GEORGE STRAIT (7] MCA
6 TIM McGRAW [4] Curb
7 TRACY BYRD {7] MCA
8 JEFF FOXWORTHY [3] Laughing Hyena
(3) Warner Bros.
9 GARTH BROOKS (9] Capital Nashville
10 VINGE GILL [8] MCA

Wade Hayes

T0P ARTISTS

Category—ARTIST [No. Of Charted Singles & Alhums) Label
Top Male: JOEN MICHAEL MONTGOMERY (7] Atlantic
Top Female: REBA MCENTIRE (7] MCA
Top Duo/Group; BRODKS & DUNN (7] Arista

1 5
l
JI:IY Iyp\h

ﬁinﬂ;i&-

supernaw

© 1995 GIANT RECORDS

Gategory—ARTIST [No. Of Charted Singles & Aibums) Label
New Male: WADE HAYES (4] Columbia
New Female: TERRI CLARK [2) Mercury Nashville
New Duo/Group: PERFECT STRANGER (2] Curh

T0P LABELS

Pos. LABEL [No. Of Charted Singles & Albums)

1 MCA [56)

2 ARISTA (39]

3 EPIE [32)

4 ATLANTIC (27)

5 WARNER BRDS. [25]

6 CAPITAL NASHVILLE [39]
T RCA [28]

8 COLUMBIA (33)

9 CERB (22]
10 MERGURY NASHVILLE [29]

TGP BISTRIBUTING LABELS

PnIS.Mg‘SIEg{BWHIE LABEL [No. Bf Charted Singles & Albums)
2 ARISTA [40)
3 WARNER BROS. (34)

A RCA (33)
9 CAPITOL NASHYILLE [39)

TGP ALBUMS

Pos. TITLE—Artist—Label
1 THE HITS—Barth Brooks—nGapitel Nashville
2 NOT A MEMENT T00 SOBN—Tim McRraw—Curb
3 :{Ilﬂlll_MIl:HMl MONTROMERY—John Michael Montgomery—
antic
4 THE WOMAN IN ME—Shania Twain—Mercury Nashville
5 THE TRACTORS—The Tractors—Arista
6 YOU MIGHT BE A REDNECK IE...—Jeff Foxworiby—Warner Bras.
7 WHO | AH—Alan Jackson—Arista
B LEAB ON—George Strait—MEGA
9 NOW THAT I'VE FOUND YOU: A GOLLEGTION—Alisan Krauss—
Rounder
10 WAITIN’ ON SUNDOWN—Brooks & Bunn—Arista

T0P ALBUM ARTISTS

Puos. ARTIST [No. Df Charted Albums] Label

1 GARTH BROBKS (6] Capitol Nashville

2 JOHN MICHAEL MONTGOMERY (3) Atlantic
3 JEEF FOXWORTHY (3] Llaughing Hyena

(2] Warner Bros.

4 TIM McGRAW (1) Curd

5 BRODKS & DUNN (3] Arista

6 ALAN JACXSOM [4) Arista

7 SHANIA TWAIN (1) Rercury Nashville

8 REBA McENTIRE (3] MCA

9 GEORGE STRAIT (3] MCA
10 MARY CHAPIN CARPENTER (2] Colambia

TOP ALBUM LABELS

Pos. LABEL [No. Of Charted Albums)
1 GAPITOL NASBVILLE [16]
7 MCA (19]
3 ARISTA [13]
4 ATLANTIC (9]
5 WARNER BROS. (8]

Perfect Sﬁanger

TOP ALBUM DISTRIBUTING LABELS

Pos. DISTRIBUTING LABEL (No. Of Charted Albums)]
1 CAPITAL NASHYILLE (16}
AL

1) —
4 WARNER BROS. (14] -
5 SONY (25]

W NASHVILLE

Gontinued on page 30
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TOP SINGLES

Pos. TITLE—Artist—label
1 SOLN (THE GRUNDY COUNTY AUSTION INCIDENT)—John
Michael Mantgamery—Atlantic
2 ANY MAN OF MINE—Shania Twain—Mercary Nashville
3 SUMMER'S CONIN"—Clint Black—REA
4 | CAM LOYE YOU LIXE THAT—John Mizhael Montgomery—Atlaatic
5 THINKIN’ ABRUT YeU—Trisha Yearwond—MGA
6 THIS WOMAN ARE THIS MAN—Clay Walker—Giant

 “SOMEONE ELSE’S

ASYLUM RECGRDS

£ 1595 Elck—a Entestaiumam Groups a diviion of Warnesr Communicaiions Inc. A Time Warmer Company.

7 THEY'RE PLAYIN' DUR SONG—Neal MeCoy—Atlantic

8 YOU AIN'T MUEH FUN—Tohy Keitk—Palyder Nashville
9 TELL ME | WAS DREAMING—Travis Tritt—Waraer Bres.
10 TEXAS TORNADD—Tracy Lawrerce—Atlantic

TOP SINGLES ARTISTS

Pos. ARTIST {Na. Of Charted Singles] Label
1 GLINT BIACK [4) RCA
7 GEORGE SERAIT (4] MCA
3 ALAN JACKSON (5] Arista
4 REBA MCENTIRE (4] MCA
5 JOHN MICHAEL MONTGOMERY (4) Atlantic

TOP SINGLES LABELS

Pos. LABEL [No. 0f Gharted Singles)
1 MGA [37]
2 ARISEA (25)
3 Enc (2]
4 ATLANTIG [18]
5 RCA [17]

SSTAR?”

From

Bryan's

acclaimed

self-titled

Produced by
Billy Joe Walker, Jr.
and Kyle Lehning

TDP SINGLES DISTRIBUTING LABELS
Pos. DISTRIBUTING LABEL [Na. Of Charted Singles)

1 MCA (37)
MCA.

2 ARISTA (28]
NASHVILLE

JEIPC(2)
4 ATLAKTIC (18]
9 RCA 117)

T0P PUBLISHERS

Pos. PUBLISHER [Ko. Of Charted Singles]
1 SONY TREE,BMI [42]
7 WB,ASCAP [16)
3 WARNER-TAMERLAE,BMI [15]
4 AGUFE-ROSE,BMI [19]
o Z0MBA,ASCAP [10]
6 ALMO.ASCAP [19]
7 IRVING,BMI [13]
8 EMI BIACKWOOD,BMI [12]
9 SONGS OF POLYGRAM BMI (18]
10 WHY WALK,ASCAP (4]

SONY TREE

TOP PUBLISHING CORPORATIONS

Pos. PUBLISHING CORPORATION [No. Of Gharted Singles]
1 SONY MUSIC GROUP [57]
2 WARNER/GHAPPELL MUSIC [49]

AL Do
= Ay
5 [M1 MUSIC [31) "é‘y»’

P UB LI S HI NG

Producer James Stroud

TP PROBUCERS

Pos. PRODUGER [No. Of Charted Singles)

1 JAMES STROUD [27]

2 DON COBK [20)

3 TONY BROWN [22]

4 SCOTT HENDRICKS [14]
o BARRY BEGKETT [16]

6 GARTH FUNDIS (9]

7 MARK WRIGHT [9]

8 KEITH STEGALL [9)

9 EMORY GORDY, JR. [5]
10 GHUCK HOWARD (7]

TOP SONGWRITERS

Pos. SONGWRITER [No. Of Charted Singles]

1 RONHIE DUNN [5)

2 MARK 0. SANDERS (6]

3 MARY GHAPIN CARPENTER [4]
4 TOM SHAPIRD [7]

S GLINT BLACK [4)

6 BOB DiPIERD [5]

7 VINGE GILL [6]

8 DENNIS LINDE [4)

9 BAYDEN NICHOLAS [3]
10 TOBY KHITH [4]
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GANADA
Continued from page 48

with her sophomore Mercury Nashville album, “The Woman In Me.”

“Shania is really going to open the door for a lot of people,” says
Tompkins. “What she’s showing is that, if you have the right things in
place, it doesn’t matter where you're from. Canadians aren’t inferior in
talent. Given the right opportunities, they can compete at any level in
country music.”

While the latest popularity surge in country music may have already
peaked in the U.S., most Canadians in the field feel there’s still room
to grow. The New Country Network-—soon to become CMT: Country
Music Television (Canada), after CMT acquired a 20% stake earlier
this summer—is giving national exposure to a wide variety of home-
grown acts, and CMT's involvement could open that up internation-
ally.

Toronto’s CISS-FM, in a market previously thought to be unfriend-
ly toward the genre, has become the third-most-listened-to country
radio station in the world, And while still maintaining its distinctive
artistic flavors, the Canadian country industry is now gaining a level of

sophistication heretofore unknown outside of Music Row.
—STEVE McLEAN

DUBLIN—Each summer, thousands of admirers converge on
Kincasslagh,

County Donegal, the hometown of Daniel O'Donnell, and stand
in line for hours to visit the O'Donnell homestead, where they’re
given a cup of tea or coffee, biscuits and a chance to chat with the
“Celtic Cowhoy” himself, taking home a certificate to mark the occa-
sion.

O'Donnell is Ireland’s most popular, domestic country-music star,
having sold more than 2.5 million albums to date. His latest release,
on Ritz Records, is a collection of duets with Mary Duff, a member of
his roadshow. After a 22-date Australian tour, O'Donnell was booked
for his latest U.K. concert swing beginning Oct. 15.

Closer links have been forged between Ireland and Nashville in the
past year. Songwriting workshops were staged in Dublin in May and
August, coordinated by Ralph Murphy, director of creative services at
ASCAPD in Nashville, and the Irish Music Rights Organization. The
likes of Mick Hanly, Eleanor McEvoy, Jimmy MacCarthy and Brendan
Graham have spent time in Nashville collaborating with American
country writers.

According to Irish music-publisher Clive Hudson, Hanly's song
“Past The Point Of Rescue,” a 1993 hit for Hal Ketchum, has
been played more than 1.4 million times on U.S. radio.

RTE national television recently aired a song-and-line-dance
series, “Country Cool,” with such local acts as Mick Flavin,
Louise Morrissey, Darren Holden, Sean O'Farrell, Mick Hanly
and John Hogan. Presenter Alan Corcoran described it as “the
first program to blend Irish acts with American videos, the idea
being to let people know the country scene is thriving, and that
if you like dancing, there are Irish bands to dance to.”

Sandy Kelly, one of Ireland’s biggest international names in
country music, recorded a duets album for K-Tel in 1993 with
Johnny Cash, Glen Campbell, Hal Ketcham, Willie Nelson and
Chert Atkins. Kelly, starring in a musical about the life of Patsy Cline,
played London’s West End last year after a 37-week UK. tour. For
1996, she has been offered a 10-month contract at a theater in the
country-music resort town of Branson, Mo.

Among other artists of note on the Irish country music scene are
Ray Lynam, Gloria, Big Tom McBride, Margo, Brendan Quinn, Susan
McCann, Brian Coll, Foster & Allen, Larry Cunningham, Philomena

Begley, Declan Nerney, Kathy Durkan, Dominic Kirwan, Frank
McCaffrey, Roly Daniels and T.R. Dallas. —KEN STEWART

MELBOURNE-—When Lee Kernaghan's new
ABC/EMI album “1959” went Top 10 in
the ARIA album chart this past July—
and outsold Michael Jackson and
Bon Jovi in the Deep North

state of Queensland, coun
Australian country music try's new
finally found its own breed

whose mem-

bers more readily—

albeit cautiously—mix urban pop themes
with traditional country.

Kernaghan's first two albums, “The
Qutback Club” and “Three Chain Road,”
sold a combined 150,000 units (compared
to 5,000 for the average country release)
and secured him TV ads plugging burgers

and underwear.
Most significantly, with “1959,
Kernaghan says he made no deliberate
attempt to crack the pop charts. It is, says the
singer, “probably the most country record I've
ever made and lyrically the most Australian
record that I've produced.”

INFLUENTIAL ELVIS

l What helped Kernaghan were guest spots
| from crossover artists Gina jeffreys, Anne
Kirkpatrick and platinum-selling guitarist Tommy Emmanuel. The
title track acknow ledges how his major influences Elvis Presley, Chuck
Berry and Jerry Lee Lewis shaped the *50s.

“The important thing is that Lee’s success came from widening his
audience rather than going for a totally different market,” explains
Meryl Gross, head of contemporary music at ABC Music. The album’s
chart status, says Gross, “might bring a bit more attention to country
music and hopefully prove to people who don’t know much abour it
that it's not all abaut hay bales. But I don’t think it will solve the prob-
lems it faces.”

Those problems include a lack of airplay in major markets. Still,
country music is one of the fastest-growing segments of Australia’s
music industry, boasting a large and lucrative live circuit. Garth
Brooks’ '94 tour sold 90,000 tickets and broke merchandising records.

“As entertainment becomes more passive and interactive, coun-
try, folk- and warld-music will gain more popularity, because they're
based around storytelling and provide a strong link with tradition,”
says Warren Fahey. managing director of Larrikin Entertainment,

which has one of Australia’s strongest country rosters.

TECHNO-COUNTRY MIX

Among the new, adventurous, country crop are Larrikin’s Shot To
Pieces, from Wollongong, near Sydney. Their 1994 debut mixed coun-
try, R&B, gospel and rock and included a cover of Sting’s “Every
Breath You Take.” The five-piece plays fiddle, guitar, mandolin and
harmonica, but its eye is also set on dancefloors. Its single, “Gympie
Muster,” celebrates a country-music festival in the Queensland town
of Gympie—and includes a techno-dance mix on its flip side.

—CHRISTIE ELIEZER @

homegrown superstar for
the "90s.

“For a country artist
to make it into the
national Top 10 is a
real achievement,”
says Jl-year-old
Kernaghan. “Most of
our sales are non-
chart stores out in the
country.”

Kernaghan is still not
quite in the league of top
sellers Slim Dusty, who
next vear celebrates 50 years
in the business with his 89th
album for EMI, and John
Williamson, who's been touring

since the early '70s. But | pustraiia’s Slim Dusty and Michelle Wright

Kernaghan represents b

Homegrown superstar; Lee Kernaghan
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* Gountry’s Only 1999
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* [wo Straight
#1 Singles

- “Old Enough To
Know Better”

- “Pm Still Dancin’
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* “Don’t Stop” - .
Top Ten & SMOKIN’!

* [hree Consecutive
#1 Videos
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“Bob Kingsley’s

Oistand)

has helped establish ‘The Zee’
as the country music leader in L.A.
and Orange County. Our thanks to

American Country Countdown.”

“Because of
American Country Countdown’s

cmerﬂPg

there’s no need for us to produce
a local countdown show;
it is our local countdown show.”

R ] gs
ma EI in our market and

American Country Countdown
with Bob Kingsley is a big part of it.”

ne OF= . 7 For more information regarding
[I L-"U | M RN | American Country Countdown with Bob Kingsley,
HH b,U\l 1 ! i call Rabin Rhodes at 214-448-3376.
ey Qutside the U.S

SABC RADIOC NETWORKS call Radio Express at 213-850-1003
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INDEPENDENT LABELS Roundup

I ndependent labels are increasingly finding a niche in the country-music
mix, especially as the business attracts new audiences. In the wake of such
an indie success as Alison Krauss’ platinum-plus album on Rounder,
Billboard asked independent executives to walk about common concems.
Participants are Almo Sounds director Garth Fundis, Curb Records chair-
man Mike Curb, Magnatone president Brent Maher, River North president
Joe Thomas and VP/GM Eddie Mascolo, Rounder Records founders Ken
Irwin and Marian Leighton Levy and marketing and sales VP Susan Piver,
and Veritas chairman/CEQ Roy Wamsch and president Bud Schaetzle.

GONDUCTED BY CHET FLIPPO

Billboard: How did the Alison Kraiss campaign unfold?

Piver: We knew we had an incredible record that would sell hun-
dreds of thousands, but all the elements began to line up cosmically.
We went on the road months before the release to telegraph it to
everyone. We laid our a plan to get as many records out of the
chute as possible by streer date, which is very unusual
for us. We don't usually look at the U.S. as a sin-
gle market—we look at it as a jillion markets.
The main problem for independents is not
having enough product. We had T-shirts
made up for everyone at the warehouse
that read ‘No no-fills for Alison
Krauss.” And there were no no-fills.

BB: Is there pressure to repeat?

Piver: We're none of us building
sumimner houses. Alison can make
whatever kind of record she wants
to next, and we’ll work it the same
way. We haven’t expanded staff, we
haven’t acted as if this will repeat. We
know what our bread and butter is.

BB: What's the main advantage in being
independent?

Curb: We can move much faster than
majors, particularly when it comes to signing

known as a pressing and distribution agreement—such as the one we
have with WEA Distribution.

Thomas: We technically walk the line as far as independent goes,
because we have distribution through PolyGram. For an independent
label without a major distributor, the problems can be threefold: some-
times a smaller lahel will have a tougher time reacting to a hit record;
a smaller label may not be able to produce broad-scoped musical pro-
jects that would entail a large recording budget; and a smaller label
may have problems holding onto artists once they establish them as
potential hitmakers.

Maher: At Magnatone, many of the problems are the
saine as at the majors: competing for airplay, retail posi-
tioning and so on. Independents have the added pres-
sure of proving they are truly committed to being a
permanent part of the country music industry by
consistently releasing extraordinary prod-
uct and proving we are in it for
the long run—not

just as a

artists. For example, when the Perfect Stranger
record “You Have The Right To Remain Silent” started to
break, we were able to arrange to distribute it immediately. I spoke

Magnatone’s Maher

with the group’s lawyer and had the contract ready within 24 hours.
Major labels often have to go through layers of executives in Los
Angeles or New York.

Fundis: For me, a big advantage is that I don't have as hig a payroll
on my hands as a major, and so I don’t have to have constant product.
I don’t have to scramble to keep that product out there.

Mabher: [ think independent labels have traditionally been the lead-
ing edge for pop and rock. Why shouldn’t the same be true for coun-
try? If we take the initiative and truly become the leading edge of
country, then our opportunities will be unlimited.

Wunsch: 'm not clear on the definition of “country independent.”
[ feel the primnary differences between independents and majors are
financial resources, executive talent and distribution muscle.
Nashville in the past has been considered a music capital where the
major companies were the only players in the arena. But in the last few
years, independent country-music activity has almost tripled, to the
point where it has over 10% market share.

BB: What problems are unique to independents?

Fundis: We don't have a catalog to bank on, and we have to reach
in our pockets to keep things working.

Curb: “The biggest problem is distribution. I have found that the
best kind of distribution for independent record companies is what is

label for one artists or one type of consumer.

Wunsch: The biggest concern facing the serious independent may
be the misperception that independent means small or cheap or inad-
equate. But with what Curb and Rounder have done, it's a brand new
ball game in Nashville. Veritas will have all of the resources of a major
label focused on the building of a very few special artists careers.

BB: What do you offer an artist that a major cannot?

Schactzle: Huge amounts of focus, enthusiasm, commitment and
passion. No corporate distractions. We are going to be heaven for
the right artists and absolutely the wrong place for
those artists who have their own unbendable agenda.

Fundis: We can offer an artist a lot of attention, a full
promo staff and the Geffen sales force. Also, artists here
won’t have to compete with other artists at the label. That
happens, especially when it comes to CMA nomination time.

Irwin: Rounder, now in its 25th year with the same three
owners, offers a company with stability and continuity. We are
responsible only to ourselves. our staff and our artists.

Mascolo: At River North, we have only five artists signed,
and [ feel that each one is a top priority. We really do have

a small family here, but being small allows us to give each artist com-
plete attention.

BB: What's the future of independent labels?

Leighton Levy: With the indeperident part of the record industry
having posted gains in the past six months unmatched by all the
majors except one, the future gertainly looks brighter than ever. The
increased strength of independent distribution, marketing and pro-
motion will open doors to artists who would like an alternative to
those currently offeted.

Curb: Thege are going to be limits to how many artists can be suc-
cesstylly promoted by an individual label, based on the
fabel’s promotion staff. For example, we have two

labels—Curb and MCG/Curb—and those two labels
each have a complete national and regional promo-

tion staff. Each of those labels cannot handle nore
than eight mainstream country artists each.

“However, there are other formats, such as the

positive-country format and the progressive-coun-

try format. We have found a lot of success this year
promoting artists such as Junior Brown and Hank
Williams Jr., who are not played for the most part on
mainstream country radio.
[ would like to see four or five new independent coun-
try labels who are able to compete with the majors in the
same manner that Curb labels are now successfully competing
with the majors.
Wunsch: Independents have a history of being innovators,
and the general market-share for independent labels is increasing.

First quarter '95 statistics seemn to strongly reinforce that fact.

Independents are fighting their way through to the marketplace and

succeeding. The timing for Veritas seems to be perfect. We take pride
in being a Nashville alternative for certain very select artists.

Thomas: ] think it’s important for independent labels to retain
their integrity. The worst thing that could happen to independents, in
general, is to gain the support of radio and not follow through with
retail. Nothing is worse than when a PD at a station supports an inde-
pendent project and then finds that the records aren't in the stores.

There’s a real qualifying process; i.e., a new label has to be well- cap-
italized, have a great distribution deal, its own killer radio department,
and its own publicity and marketing departments. The music commu-
nity has been burned enough by fledgling labels that they’re a lot more
educated these days on who they’ll take chances with. It’s like those

investinent portfolios that are stamped: “For Qualified Investors
Only.”

Fundis: I don’'t think there is a finite country market. It’s like
pop music, always evolving. We have to reinvent ourselves
and make it new but not too new. If you can deliver, you
have a slot.

Maher: If the independent labels stay committed to
great music, we can offer fresh music to the listeners.
Many labels are following the pack instead of com-

mitting to new, fresh talent. We have all

seen how successful a label is when they
move boldly forward in this market, the way
Tim DuBois has done at Arista. Even though
Arista is not an independent label, DuBois runs it
with an independent attitude. I think Nashville is
ready for a few more labels to have that type of suc-
cess.

Mascolo: The labels with the hits will

survive.
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Nobody delivers country music fans like we do. And where the audience is,
advertisers follow. With cross-promotions and marketing alliances that can
send your artist to the top, TNN: The Nashville Network brings it all together.

® ®

THE NASHVILLE NETWORKs
WE ARE COUNTRY..,

© 1995 Group W Satellite Communications. THE NASHVILLE NETWORK. TNN and the TNN logos are registered service marks, and WE ARE COUNTRY is a service mark. of Opryland USA Inc.
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Billboard.

FOR WEEK ENDING OCTOBER 7, 1995

Hot Latin Tracks.

g

Broadcast Data Systems
r /)
COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
z DATA SYSTEMS' RADIO TRACK SERVICE. 93 LATIN MUSIC STATIONS ARE
- «lg |°% ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
28| 58| 2g ] €<| ARTIST TITLE
T2 |32 | k| TS| LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER)
* ok Ak NO. 1% % »

@ 1 4 3 LUIS MIGUEL @ S| NOS DEJAN
WEA LATINA 2 weeks at No. | LMIGUEL K.CIBRIAN JAJIMENEZ) |

@ 2 2 8 LOS TIGRES DEL NORTE GOLPES EN EL CORAZON

FONOVISA TN INC. (R VALENCIA)

3 3 | 13 SELENA & TU SOLO TU
EMI LATIN S HERNANDEZ (F VALDEZ LEAL) |

@ 7 12 4 CRISTIAN VUELVEME A QUERER

MELODY/FONOVISA J AVENDANO LUHRS (J. AVENDANO LUHRS)

5 4 3 8 M. A. SOLIS Y LOS BUKIS SERA MEJOR QUE TE VAYAS
FONQVISA o M.ASOLIS (M.ASOLIS) |

@ ) 15 4 GLORIA ESTEFAN & ABRIENDO PUERTAS

EPIC/SONY E.ESTEFAN JR. K SANTANDER (K.SANTANDER)

0 | 14| 4 | THALIA PIEL MORENA

EMI LATIN _E.ESTEFAN JR. K SANTANDER (K SANTANDER) |

8 6 7 4 MAZZ ESTUPIDO ROMANTICO
EMI LATIN J.GONZALEZ (P.ASTUDILLO R VELA) |

9 5 5 15 SELENA & | COULD FALL IN LOVE

EMI LATIN K.THOMAS (K. THOMAS)

10 8 3 5 MARC ANTHONY SE ME SIGUE OLVIDANDO

SOHO LATINO/SONY S GEORGE M.ANTHONY (R AMADO PEREZ)

1 13 3 RICKY MARTIN TE EXTRANO, TE OLVIDO, TE AMO

A SONY - K.C.PORTER (C.LARA)

(@)| 12 | 10| 4 | JUAN GABRIEL CANCION 187

ARIOLA/BMG JUAN GABRIEL (JUAN GABRIEL)

SELENA TECHNO CUMBIA

@ NEWD ! EMI LATIN AB.QUINTANILLA Il (A.B.QUINTANILLA Ill,P.ASTUDILLO)

18 30 ) JULIO IGLESIAS BAILA MORENA
| . SONY - R.ARCUSA (R.LIVI.R FERRO) _|

15| 1| s | g | BANDAZETA REVENTON UNISEX

FONOVISA - o ZE LUIS (ZE LUIS)

19 27 5 GUARDIANES DEL AMOR  PARA QUE QUIERO UN CORAZON

ARIOLA/BMG A.PASTOR (P.CALDERON)

@D| 16 | 18| 7 | ELSAGARCIA LA LUNA SERA LA LUNA

EMI LATIN _ E.GARCIA (M.MARROQU) |

o | 28| 4 | EMILIO @ NOES EL FIN DEL MUNDO

CAPITOL NASHVILLE/EMI LATIN B.BECKETT (P.NELSON i BOONE,E CLARK)

2% 37 3 PIMPINELA & PASE LO QUE PASE

POLYGRAM LATINO J.GALAN,LGALAN (J GALAN L GALAN)

20| 17| 17| 20 | LAMAFIA ® NADIE

SONY MLCHTENBERGER JR. (ALARRINAGA) |

24 2 > ALEJANDRO FERNANDEZ COMO QUIEN PIERDE UNA ESTRELLA

| SONY - N _P.RAMIREZ (H.ESTRADA) |

@ 29 2 MANNY MANUEL S| UNA VEZ
A MERENGAZO/SONY J.QUEROL (P ASTUDILLO) |
@ 32 40 ] MOJADO TU PIERDES MAS |
FONOVISA o LLOZAN (E.CHAVEZ MARQUEZ) |

2 2 16 ) LOS CAMINANTES EL DINERO
ol LUNAFONOVISA —— __ ADE LUNA (P.GARZA) |

| MANA " HUNDIDO EN UN RINCON
@ NEWD ! WEALATINA - FHER.A.GONZALES,] QUINTANA (FHER |

34 [ 2 LOS FUGITIVOS VELETA LOCA
Il RODVEN - __PMOTTA WLAGULE) |

27 | 2 | 22 | 3 | INTOCABLE LA MENTIRA
Lnf* EMI LATIN B B JLAYALA (NOT ISTED) |

m 37 9 TIRANOS DEL NORTE TRAMPA MORTAL

N/ ] L » FONOVISA ) MARTINEZ (E.TORRES) _

T

29 23 2 3 ggr:'\'vRY RIVERA AHORA QUE ESJR,YUS'_QE(.),
01 13| o | g | CARLOSVIVES " [ATIERRA DEL OLVIDO |
| - POLYGRAM LATINO C VIVES R.BLAIR (C.VIVES | BENAVIDES) |
1| 3 2 | LOS PALOMINOS LA LLAMA |
|2 | soNy __ M.LICHTENBERGER JR. {M.BENITO) |
@T RE-ENTRY 7 LAURA FLORES " PORQUE SE QUE ME MIENTES |
| nE FONOVISA - M.ASOLIS (MASOLIS)_|

@] NEW) 1 LOS RlELEROS DEL NORTE NO ME HAGAS MENOS

| TVEW FONOV o - J.S.LOPEZ (Y.ROMO)

| 331 2 MICHAEL JACKSON & YOU ARE NOT ALONE
EPIC/SONY M.JACKSON,R KELLY (R.KELLY) |

35 30 39 6 MICHAEL SALGADO & CRUZ DE MADERA
| + JOEY 1.5 LOPEZ (L.MENDEZ ALMEGOR) |

36 15 11 9 BANDA MACHOS MI CHICA IDEAL

FONOVISA J ALFARO (H.ORTIZ)

37 35 36 9 VICENTE FERNANDEZ CONOCI A TU ESPOSO
SONY P.RAMIREZ (M.URIETA) |

18 28 2 11 LOS DEL RIO & MACARENA
| 9| ARIOLA/BMG LOS DEL RIO (A.ROMERO MONGER RUIZ) |
39 38 BANDA TORO TE LLEGARA MI OLVIDO |

i FONOVISA N.SIGALA,R ESQUEDA (JUAN GABRIEL)

40 39 ) 2 ESMI TALAMANTEZ CON EL TIEMPO

FONOVISA R TALAMANTEZ A.VARGAS (A.VARGAS)

POP TROPICAL/SALSA REGIONAL MEXICAN
28 STATIONS 18 STATIONS 53 STATIONS

VUELVEME A QUERER
2 RICKY MARTIN SONY
TE EXTRANO, TE OLVIDO.
3 LUIS MIGUEL WEA LATINA
St NOS DEJAN
4 THALIA EMI LATIN
PIEL MORENA
5 MANA WEA LATINA
HUNDIDO EN UN RINCON
6 PIMPINELA POLYGRAM LATI
NO PASE LO QUE PASE

ABRIENDO PUERTAS
8 EDNITA NAZARIO EMI LAT!
DIME TU

Y BAILO
10 SELENA EM{ LATIN
| COULD FALL IN LOVE
11 MILLIE EM( LATIN
LA

12 JULIO IGLESIAS SONY
BAILA MORENA

LATINO ARENA 'Y SOL
NO/SONY SE ME SIGUE...

15 CARLOS VIVES POLYGRAM
LATINO LA TIERRA DEL...

1 CRISTIAN MELODY/FONOVISA

7 GLORIA ESTEFAN EPIC/SONY

9 DONATO & ESTEFANO SONY

13 MARTA SANCHEZ POLYGRAM
14 MARC ANTHONY SOHO LAT!

ZO/SONY S| UNA VEZ
3 JERRY RIVERA SONY

5 REY RUIZ soNY
EL REY DEL MUNDO
6 JOHNNY RIVERA
SONERO/SONY DEJAME

OELLAOYO REVENTON UNISEX
N 8 LOS CANTANTES MONTANC 8 ELSA GARCIA EMI LATIN
EL VENAO LA LUNA SERA LA LUNA

NO DIGAS QUE NO
10 GIRO Spi/soNY
SI TU SUPIERAS

UNA NOCHE MAS
12 MICHAEL JACKSON

13 JAILENE EM) LATIN
SOY UNA DAMA

14 RICKY MARTIN SONY
TE EXTRANO, TE OLVI

NO ME QUEDA MAS

1 MARC ANTHONY SOHO LATI
NO/SONY SE ME SIGUE.
2 MANNY MANUEL MERENGA-

AHORA QUE ESTOY SOLO
4 CRISTIAN MELODY/FONOVISA
VUELVEME A QUERER

7 INDIA SOHO LATINO/SONY

9 EL GRAN COMBO FONOVISA

11 OLGA TANON WEA LATINA

EPIC/SONY YOU ARE NOT

15 TITO NIEVES RMM/SONY

1 LOS TIGRES DEL NORTE
FONOVISA GOLPES EN EL

2 SELENA EMI LATIN
TU SOLO TU

3 LUIS MIGUEL WEA LATINA
SI NOS DEJAN

4 M. A. SOLIS Y LOS BUKIS
FONOVISA SERA MEJOR.

5 MAZZ EMI LATIN
ESTUPIDO ROMANTICO

6 JUAN GABRIEL ARIOLA/BMG
CANCION 187

7 BANDA ZETA FONOVISA

9 LA MAFIA soNY

NADIE

10 LOS CAMINANTES
LUNAFONOVISA EL DINERO

11 ALEJANDRO FERNANDEZ
SONY COMO QUIEN.

12 EMILIO capPITOL
NASHVILLE/EMI LATIN NO ES

13 TIRANOS DEL NORTE FONO-
VISA TRAMPA MORTAL

14 INTOCABLE EMI LATIN

DO LA MENTIRA

15 GUARDIANES DEL AMOR
FONOViSA _PARA QUE..

(O Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart

for more than 20

weeks will not receive 3 bullet, even (f it registers an inCrease in detections. Airpower awarded to those records which attain

600 detections for the first time. If two records are tied in number of s, the record being played on more stations Is placed first. Records

la
below the top 20 are removed from the chart after 26 weeks. © 199g EvﬂboarchP! Communications, Inc
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ASCAP’s Latin Gala

ASCAP feted its Latino member publishers and
writers Sept. 12 during its third annual El Premio
ASCAP Awards, held at the Tropigala nightclub in
Miami Beach, Fla. Ariola/BMG recording artist Juan
Gabriel was named composer of the year; Sony Discos
Music Publishing won publisher of the year. More
than 350 publishers, writers, and industry veterans
were on hand for the event, hosted by Ariola/BMG
recording artist Radl di Blasio.

Ario|a}BMG labeimates Raul di Blasio, left, and Juan Gabriel
team for a performance during the awards program.

Armando Larrinaga, second from left, was the composer of
“Vida,” which was named song of the year. On hand to
celebrate his triumph, from left, are Todd Brabec, senior VP,
ASCAP; Larrinaga; Ivan F. Alvarez, director of Latin repertory,
ASCAP; and John LoFrumento, executive VP, ASCAP

Executives from ASCAP and Sony Discos Music Publishing are
all smiles after Sony Discos Music Publishing won publisher
of the year. Shown, from left, are Todd Brabec, senior VP,
ASCAP; Harvey Shapiro, VP of finance/administration,
Sony Discos Music Publishing; Richard Rowe, president,
Sony Discos Music Publishing; Ellen Moraskie, regional
director Latin America, Sony Discos Music Publishing, and
Ilvan F. Alvarez, director of Latin repertory, ASCAP.

Juan Gabriel, center, beams h|s approval upon receiving
his compeser of the year plaque, as well as a kudo for his
hit “Pero Que Necesidad,” which also snared a publisher
award for BMG Songs Inc. Shown in the front row, from left,
are Jellybean Benitez, president, Jellybean Productions
Inc.; Gabriel; and Ivan F. Alvarez, director of Latin repertory,
ASCAP. Standing in the back row is Ron Solleveld, VP
international, BMG Music Publishing Worldwide.

LATIN TRACKS A-Z

TITLE (Pubiisher — Licensing Org.) Sheet Music Dist
6 ABRIENDO PUERTAS (FIPP. BMI)

29 AHORA QUE ESTOY SOLO (PSO Ltd . ASCAP/Geminis
Star Corp.. ASCAP)

14 BAILA MORENA (Livi Music, ASCAP/Rafa Music
ASCAP) #

12 CANCION 187 (BMG Songs, ASCAP)

21 COMO QUIEN PIERDE UNA ESTRELLA {(Uni Musica
ASCAP)

40 CON EL TIEMPO (Copyright Control)

37 CONOCI A TU ESPOSO (Copyright Control)

35 CRUZ DE MADERA (San Antoriio Music, BMI)

24 EL DINERO (Copyright Control) . g;owledgeac;ble Latin Service Reps. PHONE (619) 695-8863
8 ESTUPIDO ROMANTICO (Peace Rock, BMI/Lone @] t Prices Guaranteed

lgnana, BMI) ‘ « Catalogs and Fiyers FAX (619) 695-3768
A e ENIELGORAZONlgresDolcitetuar * 100% Retums* ( on recommended products)  TOLL FREE :  1-800-74-LATIN

‘H”E}B‘R‘E Selgt’:tlon :3
LRTTINR. G Latin

LATIN MUSIC DISTRIBUTOR

7960 SILVERTONE AVE e SUITE 116 ¢ SAN DIEGO o CALIFORNIA 92126

v

Musu:!

25 HUNDIDO EN UN RINCON (Copyright Control)
9 1 COULD FALL IN LOVE (Sony Tunes, ASCAP/Yetlow =

Elephant, ASCAP/Sony, ASCAP)
31 LA LLAMA (Copyright Control)

17 LA LUNA SERA LA LUNA (EM! April, BMI)
27 LA MENTIRA (Copyright Control)
30 LATIERRA DEL OLVIDO (Copyright Control)
38 MACARENA (Copyright Control)
36 M1 CHICA IDEAL (am Entertainment, BMI)
20  NADIE (Mafiola. ASCAP/Larrinaga. ASCAP/Warner
Chappell. ASCAP)
18 NO ES EL FIN DEL MUNDO (Sony Tree, BMI/Terilee.
BMI/Sony Cross Keys, ASCAP/0-Tex Music. BMI)
33 NO ME HAGAS MENOS (Zomba Golden Sands
ASCAP)
16 PARA QUE QUIERQ UN CORAZON (BMG Songs.
ASCAP)
19 PASE LO QUE PASE (Firstper Music. ASCAP)
7 PIEL MORENA (FIPP, BMI)
32 PORQUE SE QUE ME MIENTES (Mas Latin, SESAC)
15 REVENTON UNISEX {(Copyright Control)
10 SE ME SIGUE OLVIDANDO (BMG Music, BMI}
5 SERA MEJOR QUE TE VAYAS (Mas Latin, SESAC)
1 SI NOS DEJAN (BMG Songs, ASCAP)
22 SI UNA VEZ (Peace Rock. BMI/EMI Blackwood,
BMI/Five Candel. BMI)
13 TECHNO CUMBIA (A.Q.IIl Music, BMI/EMI Blackwood,
BMI/Peace Rock. BMI)
11 TE EXTRANO, TE OLVIDO, TE AMO (Copyright
Control}
39 TE LLEGARA MI OLVIDO (BMG Songs, ASCAP)
28 TRAMPA MORTAL (Luna, BMI)
23 TU PIERDES MAS (Copyright Control)
3 TU SOLO TU (Peer Int'l., BMI)
26 VELETA LOCA (Copyright Contral)
4 VUELVEME A QUERER (Fonovisa, SESAC)
34 YOU ARE NOT ALONE (Zomba, BMI/R Kelly, BMI)

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GXANDE Y MAS COMPLETA EN
MUSICA LATINA
EN EL MUNDO
SIN DUDA,
SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS!

LLAMENOS HOY!
1-800~-780-7712

6940 5. 12 Street Miami, FL 33144 * Local: (305 262-7711 * Fax. {305) 261-6143
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U.S. Record Companies Win Suit Against Puerto Rican Pirates

PIRATE PAYBACK: In what is
believed to be the largest monetary
payment ever granted in a music
piracy case, a judge for the U.S. Dis-
triect Court for Puerto Rico in San
Juan has awarded eight U.S. record
companies a total of $2.1 million for
copyright and trademark infringe-
ment, as well as court costs and attor-
neys’ fees. The Sept. 14 judgment cul-
minated a 1993 civil copyright and
trademark infringement suit filed by
the Recording Industry Assn. of
America.

The complaint was submitted on
behalf of Sony Music Entertainment
Inc., Sony Discos Inc., WEA Latina
Ine., WEA International Inc., Capitol
Records, BMG Music Inc., Fonovisa
Inc., and Musical Productions Inc.

The co-defendants in the case were
Pérez Printing, owned by Inmobil-
iarfa Atldntica Inc.; Marcelino Pérez
Soto, president, Inmobiliaria Atlin-
tica Inc.; Alberto Pérez Coldn, sec-
retary, Inmobiliaria Atlantica Inc.;
Néstor Pérez; and Héctor Cases

by John Lannert

Carreras. All of the co-defendants
were major manufacturers and dis-
tributors of counterfeit product in
Puerto Rico.

That civil lawsuit was the follow-up
to a raid carried out by Puerto Rican
authorities with the assistance of
RIAA representatives in September
1992 at Pérez Printing. Discovered at
the raid was a hi-tech manufacturing
and distribution facility capable of
producing 25,000 counterfeit cas-
settes per week. Approximately
30,000 counterfeit cassettes, 100,000
counterfeit insert cards, and equip-
ment and materials valued at approx-
imately $175,000 were snagged at the
raid.

+HABLAMOS SU IDIOMA +

MANHATTAN LATIN MUSIC CENTER
* niﬂribuidora one S10) ¢

Discos Compactos
Cassettes / Video=

Envios a todas
en E.U. y el Mundo Entero

partes

ENOS
R Ho

To.

DOS CENTRICOS New York Miami

LOCALES PARA r1¢y: Tel:
SERVIRLO A (212) 563-4508  (305) 591-7684
USTED...... Fax: Fax:

1-806- 74624509 (212) 563-4847

(305) 477-0789

QROD * KUBANEY « FONOVISA EMI/LATIN® COMBO « o

e\ﬁ“"

¢ 00" DE LA DISTRIBUIDORA MAS
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O

TOLL FREE:BDOD-329-7664
OR 305-621-0070 /FAX:621-0465

DISCOS COMPACTOS, VIDEOLASER, CASSETTES,

J51Q ANOS. WNILVT ¥VIM

ASK FOR MARTHA

ACCESORIOS, VIDEOS Y MUCHO MAS!
. [THOW HONW ® NIAGO™

" S1IH N3L 4Ol

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON’T ADVERTISE...

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
212-536-5174

NOTHING...

The RIAA later filed a criminal
copyright infringement lawsuit
against all of the co-defendants in the
civil complaint, among others. The co-
defendants were convicted of a mis-
demeanor in May 1993, one year
before Puerto Rico changed its copy-
right law, upgrading the crime to a
felony.

Jessie Abad, RIAA’s VP, anti-pira-
¢y civil litigation/regional anti-piracy
counsel, says Puerto Rico’s previous-
ly weak copyright law provided a
powerful motive for the civil lawsuit.

“The defendants were convicted
under the misdemeanor statute, so we
felt we needed to convey a strong pub-
lic message that we were not going to
tolerate this kind of illicit activity,”
Abad says.

M ICKY’'S LUCKY 11: Luis
Miguel’s “Si Nos Dejan,” now in its
second week atop Hot Latin Tracks,
is the Mexican superstar’s 11th chart-
topping hit, a record. Moreover, “Si
Nos Dejan” is Luis Miguel’s 20th top
ten single, also a record. His next
WEA Latina album, due to drop Oct.
17, is a live double album titled “En
Concierto.” Luis Miguel is in the mid-
dle of a 15-city tour of the U.S. and
Puerto Rico that is slated to eonclude
Nov. 5 at the San Jose (Calif.) Arena.

SUDDENLY, CID: With Warner
Music Brasil’s purchase of Continen-
tal two years ago, the Rio de Janeiro,
Brazil-based record company Com-
panhia Industrial de Discos, or CID,
emerged as the country’s oldest
domestic indie.

And now, says company president
Harry Zuckermann, CID is poised
to soar. “With a back catalog of 500
titles and a stronger approach on new
artists, we hope to establish our posi-
tion as a midsized company,” says
Zuckermann.

Among the high-profile new releas-
es are a three-CD series of legendary
guitarist Baden Powell, a six-CD
boxed set by opera diva Maria
Callas, and “Os Trés Malandros,” a
malandro or “gangster” parody of the
“3 Tenors” albums, featuring noted
samba singer/songwriters Moreira
da Silva, Bezerra da Silva, and
Dicré.

Other releases include two albums
by former Sergio Mendes & Brasil
’65 singer Wanda S4, three records
by sterling vocal quartet Quarteto
Em Cy, the first solo effort by guitar
virtuoso Zé Menezes, and the debut
of singer Simone Caymmi, wife of
flutist Danilo Caymmi. In addition,
CID is preparing an album with the
renowned Orquesta Tabajara, which
is petitioning the Guinness Book of
Records Assn. to be recognized as the
world’s oldest traveling orchestra,
with 60 years of performance under
the same conductor.

CID was founded as a record man-
ufacturer in the late '50s, but in the
mid-"60s, debt-ridden record produc-
ers began paying off CID with back
catalog, thereby converting the
record manufacturer into a record
label. In the late '60s, CID put out
several timely records, such as the
historic album of the 1967 Festival
Internacional da Cancdo, which intro-
duced Milton Nascimento. Further,
CID introduced Barry White and
Donna Summer to the Brazilian

market.

In the '80s, with the rise of promo-
tion and marketing expenses, Zuck-
ermann downsized CID to a lower-
profile label that released only
budget-line products specializing in
samba and international compendi-
ums.

Now, sporting a new batch of
releases, Zuckermann says, “Our
budget line is established, and we feel
that it’s time to grow again.”

STATESIDE BRIEFS: Ever-active
MTV Latino has launched on Cox
Communications in Phoenix and Ven-
tura County Cablevision in Ventura
County, Calif. . .. Soho Latino/Sony
Discos salsero star Marc Anthony is
cutting a track with Sony’s famed
Tejano act La Mafia for the band’s
upcoming album, due in February
1996 . . . Arranger/composer extraor-
dinaire Chico O’Farrill, who put out
a splendid Latin-rooted jazz album,
“Pure Emotion” (Milestone), in
August, is scheduled to be feted Nov.
30 during a Jazz at Lincoln Center
concert at the Lincoln Center for the
Performing Arts in New York. The

Billboard.

concert will boast the premiere of a
trumpet concerto commissioned by
Lincoln Center and composed for
Wynton Marsalis.

MVA BRASIL TO ENCORE: MTV
Brasil marketing director Patrick
Gouffaux says the $650,000 spent to
produce the inaugural Music Video
Awards Brasil held Aug. 31 was worth
it.

“We are turning a page, not only in
the video market, but also in the live
music market,” says Gouffaux, adding
that the awards event will become an
annual affair. Gouffaux asserts that
in the five years since MTV Brasil has
been on the air, domestic video pro-
duction has increased to account for
40% of MTV’s programming.

“Qur goal now,” states Gouffaux, “is
to change the percentage of videos to
60% domestic and 40% international,
which better reflects the music mar-
ket here.” According to Brazilian
research firm IBOPE, MTV has an
average weekly audience of 150,000.
MTYV has 3.5 million subscribers in
Brazil.

FOR WEEK ENDING OCTOBER 7, 1995

Tllll New Age Albums.

e
-

e | TITLE

THIS WEZE

A%

" | LABEL & NUMBER/DISTRIBUTING LABEL

Compiled from a national sample of retail slore and rack sales
reports coliected, compiled, and provided by SoundScan®
LU

ARTIST

1 | 2 | GHRISTMAS IN THE AIRE
AMERIH:AMN GRAMMHONE 1995

* % 'NO.1 % %

MANNHEIM STEAMROLLER
2 weeks &t No. 1

NOUVEAU FLAMENCO @
HIGHER OCTAVE 7026

1
2 |2 80 LIVE AT THE ACROPOLIS A° YANNI |
PRIVATE MUSIC 82116
3 13130 LIVE AT RED ROCKS @ JOHN TESH
GTS 4579
4 |4 200 SHEPHERD MOONS A* ENYA
REPRISE 26775/WARNER BROS A
5 5 | 11 | AN ENCHANTED EVENING KITARO
] DOMO 71005
IN MY TIME A YANNI
6 | 6 |128) priate music 82106 B
BY HEART JIM BRICKMAN
7 | 22 | winDHAM HILL 11164
8 |92 FOREST @ GEORGE WINSTON
| 7 | WiNDHAW HiLL 11157
9 |11l VIVA! OTTMAR LIEBERT + LUNA NEGRA
EPIC 66455
10

OTTMAR LIEBERT

BELOVED
NARADA 64009

[y
[y
oo
e

DAVID LANZ

@ 182 | A WINTER'S SOLSTICE V VARIOUS ARTISTS
WINDHAM HILL 11174 S—
13 12| 2 | QUEST OF THE DREAM WARRIOR DAVID ARKENSTONE
NARADA 64008
14 | 13 108 HOURS BETWEEN NIGHT + DAY OTTMAR LIEBERT + LUNA NEGRA
|l | EPIC53804
[ EUPHORIA (EP) OTTMAR LIEBERT
|_15_ _15 34 | EPIC 66862 B
16 | 14|50 "ACOUSTIC PLANET_ CRAIG CHAQUICO
HIGHER OCTAVE 7070 (&
MONTEREY NIGHTS o JOHN TESH
(A7) 20 | 70 | Grsas70
18 16| 72 CELTIC TWILIGHT VARIOUS ARTISTS
| HEARTS OF SPACE 11104 .
| LOVE YOU PERFECT YANNI |
i L!L: 9 17 | SILVA AMERICA 1015 ) I
MANDALA KITARO
20 | 17 | 51 | pomo 71001
i NARADA DECADE VARIOUS ARTISTS
i@ 22| 90 | naraDA 63911
WINTER SONG JOHN TESH
. 22 | 24|88 | Grsasra -
23 |21] 9 THE MUSIC OF THE GRAND CANYON NICHOLAS GUNN
REAL MUSIC 1422 —
E SHAHIN & SEPEHR
NEWD | cer ocrave 7076

NARADA 63915

25 |23 | 10 | BETWEEN FATHER SKY AND MOTHER EARTH

VARIOUS ARTISTS

(D Albums wth the greatest sales gains this week ® Recording Industry Assn. Of Amenica (RIAA) certification for sales of 500.000 units;
ARIAA certification for sales of 1 million units with each additional mitlion indicated by a numeral following the symbol. All albumns avail-

able on cassette and CD. *Asterisk indi vinyl

ilable. [ indi

past and present Heatseekers titles © 1995, Billboard/BPI

Communications and SoundScan, Inc.

60

www americanradiohistory com

BILLBOARD OCTOBER 7, 1995


www.americanradiohistory.com

conference & awards

November 8 - 10, 1995
The Loews Santa Monica Beach Hotel

HIGHLIGHTS & ATTRACTIONS

Opening night party hosted by MTV.
A live music showcase hosted by The Box & Epic Records.
And much, much more.......... watch Billboard for details.

“MEET THE ARTISTS” SUITES: Your chance to tape a
session with some of today’s hottest acts! Attention record labels -

call Maureen Ryan: 212-536-5002 to sign up your act!

MUSIC VIDE® FOCUS GROUP: Hear what young viewers
have to say about the latest music videos. Brought to you by New Jersey-

based marketing and research firm Music Marketing Network.

/JOIN'I’ KEYNOTE ADDRESS
by industry legend
QUINCY JONES and a
surprise guest who will
discuss the special
challenges of music
video and multimedia.

MULTIMEDIA EXPO II: Get a hands-on feel for the 7
latest products and services for new media. Call now to reserve 7
your booth! 4

The 17th Annual Music Video
Awards hosted by
interational recording artist
David Hasselhoff, star
and executive producer
of “Baywatch” and the
new fall series

S
//
CONTACT INFORMATION /,/ HEMSTEH:

P Cut out form

MAUREEN P. RYAN, Special Events Manager " . ail to:
212-536-5002 PH * 212-536-5055 FAX - Billboard Music

A
»°  Video Conference

“Qaywai*.(;h Nights.” DISCOUNT AIRLINE INFORMATION ,/’ attn: Maureen P. Ryan,
His self-titled U.S. album You are eligible for special discount fares from +»° 1515 Broadway,
was relegggd earlier ﬂ:jis L ‘ :meﬂ)can Aitr—)lin;s for tlravil tohCaIiforr;ia, N:vember/// 14th Floor, NY, NY 10036
year on Critique Records. David Hasselhoff - 10, 1995. To qua ify for these reduce ,*" or Fax to 212-536-5055.
rates, reservations must be booked directly . . .
’ This form may be duplicated. Please type or print
el Cal ] e clearly. Make all payments to Billboard Magazine
HOTEL ACCOMMODATIONS at 1'809'54?'9420- s~ '
The Loews Santa Monica Beach Hotel Please identify yourself as ,/ FIRST NAME:
1700 Ocean Avenue, Santa Monica, CA 90401 a Billboard Music Video = _#™ | agt
For reservations, please call 310-458-6700 and state that you're with the :ttendee e ,/, NAME:
i t.
BILLBOARD MUSIC VIDEO CONFERENCE . g 47 COMPANY:
Room rate $145.00 single or double. To insure room rate, reservations ,#° ADDRESS: B )
must be made by October 8, 1995. ’
,/ CITY: _ . o STATE: Zip COUNTRY:
REGISTRATION INFORMATION ,,’ PHONE: - FAX: -
sk $355.00 EARLY BIRD REGISTRATION F
2" 'MPAYING BY: CHECK[]] MONEYORDER[] VisA/MC[] AMEX ]

PAYMENT MUST BE POSTMARKED BY SEPTEMBER 29TH

’
payment must be postmarked by October 25th ’;’ CARDHOLDER'S NAME: o
$450.00 Full Registration ,”  CARDHOLDER'S ADDRESS: __ )

After October 25th and walk-up ,/' CARDHOLDER'S PHONE:
,’ CARDHOLDER'S SIGNATURE:

REGISTRATION FORM e
1995 Billboard Music Video ’,’ Credit cards not valid without signature & expiration date
Conference & REGISTRATION FEES ARE NON-REFUNDABLE!!
4
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Newsmakers
Appreciative Industry Honors Davis At Star-Studded Martell Dinner

Clive Davis, president of Arista Records, was named Humanitarian of
the Year by the T.J. Martell Foundation at the organization’s 20th
anniversary gala and humanitarian award dinner. More than 1,700
guests attended the Sept. 14 event, which raised more than $7 million
for leukemia, cancer, and AIDS research.

Davis celebrates with some of Arista’s top performers. Shown, from left, are L.A.
BMG Entertainment chairman/CEQO Michael Dornemann, center, and Atlantic Reid, president of Arista co-venture LaFace Records; Arista aitists Toni Braxton
Records group chairman/CEO Ahmet Ertegun, right, commend Davis on his honor. and Whitney Houston; Davis; and artists Aretha Franklin and Kenny G.

Though unable to attend in person,
Bruce Springsteen prepared a
vigeotaped tribute to Davis, who, as
former president of Columbia
Records, was influential early in
Springsteen’s career. Steven Tyler
and Carlos Santana also participated
in video tributes.

Members of the T.J. Martell board of directors pause to congratulate Davis on
his award. Shown, from left, are MTV Networks chairman/CEO Tom Freston, BMI Family members joining in the celebration, from left, are cousin Jo Schuman,;

president/CEQ Frances Preston, Davis, Epic and Associated labels senior - . sons Fred, Doug, and Mitch; wife Pam; Davis; and daughter Lauren Davis.
VP/GM Tony Martell, and Arista executive VP/GM Roy Lott.

Teddy Pendergrass captivates the
audience with “If You Don’t Know Me By
Now,” the 1972 hit by Harold Melvin &
the Blue Notes, on which he sang lead.

Kenny G, center, serenades Davis and others at his table. Shown, from left, are
lifestyle expert Martha Stewart, Davis, fashion designer Donna Karan, and

Karan’s husband, Steven Weiss.

== ‘ : . : Davis greets Patti Smith, who
Annie Lennox opened the evening’s musical performances with a five-song set performed two numbers, including her
of material that spanned her career. hit “Because The Night.”
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Billeoard Online introt e
Associate Editor

Billboard Online has recruited one of the music
industry’s premier journalists, Larry Flick to pioneer
a number of exciting new enhancements starting
October 2. By expanding our scope, we're making
sure that users are kept absolutely up to date with
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DIVING INTO SHIBUYA’S HEADY MUSIC MICROCOSM

(Continued from page 1)

jazz, heavy metal, punk, ambient, “idol”
pop—name the genre, it can be found
in Shibuya’s clubs and live houses.

High school girls in sailor-suit uni-
forms, would-be home boys who have
the gangsta look just right, girls who
are too young to have experienced the
"70s firsthand wearing huge bell bot-
toms and ridiculously high heels, and
deeply tanned male and female mem-
bers of the “surfer tribe” are just some
of the fashion statements on view on
the area’s crowded, hyperactive
streets.

Shibuya is the kind of place where
people over 30 suddenly feel very old.
It’s also an assault on the senses.
Right-wing sound trucks blare their
hate-filled propaganda in a vain at-
tempt to gain the attention of the indif-
ferent crowds, discount stores’ loud-
speakers advertise the day’s specials at
ear-splitting volumes, and every type
of music under the sun issues forth
from record and clothing stores.

The area’s hundreds of restau-
rants—including one that still defiantly
serves whale meat—offer an olfactory
smorgasbord, while, less pleasantly,
Shibuya’s overloaded sewage system
often sends a rich pong into the air that
the area’s habitués pretend not to no-
tice.

In this diverse pageant exists a “Shi-
buya sound,” according to some observ-
ers.

Hisac Ariga, a staffer at concert pro-
motion firm Tachyon Co. and an aficio-
nado of Shibuya, says the area’s sophis-

Shibuya's plethora of record stores
ranges from the seven-floor Tower
Records outlet, top, to such specialty
shops as Manhattan Records, below,
which stocks only old jazz and funk
LPs and 12-inch singles.

ticated, stylish sound is embodied in
such acts as Pizzicato Five, Kahii Kari,
and Kenji Ozawa that “care more about
their sound than other pop musicians.”

Epic/Sony A&R staffer Ken Kishi,
who handles the duo Homeless Heart,
is more equivocal. “It’s difficult to say,
because there’s no strict meaning of
the term. It’s a little bit different from
other Japanese pop music—it’s closer

Tokyo’s Shibuya Entertainment District

i
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1) SHIBUYA STATION; 2) HACHIKO SQUARE; 3) TOWER RECORDS; 4) HMV; 5) SITE
OF 'HOKOTEN’; 6) EGGMAN; 7) CLUB QUATTRO / WAVE RECORD STORE; 8) MAN-
HATTAN RECORDS; 8) BUNKAMURA THEATER / MUSEUM COMPLEX; 10) CISCO;
11) DANCE MUSIC RECORD; 12) DISK UNION; 13) WARSZAWA,; 14) RECO FAN;

15) B.Y.G.; 16) LION COFFEE SHOP; 17) ON AIR EAST; 18) JEANS STORES

to the feeling of British or American
pop. It’s a flexible, light feeling.”

Katsumi Nishimura, executive direc-
tor of J-WAVE Music, the music pub-
lishing arm of Tokyo FM station J-
WAVE, agrees that it’s hard to de-
scribe the Shibuya sound or style. “It’s
very difficult—there’s a sort of com-
mon feeling, but you have to listen, see,
and feel it,” he says.

Visually, the area, especially around
Shibuya Station, almost always elicits
the same reaction from visitors to Ja-
pan: “Blade Runner.” The schizo-
phrenic mixture of neon, giant TV
sereens, huge billboards, air- and noise-
pollution indicators, Western and East-
ern motifs, and every architectural
style imaginable makes the area look
like a set from the classic 1982 Ridley
Scott film, especially on a rainy eve-
ning.

Any foray into this human mael-
strom begins in front of Shibuya Sta-
tion in the square named after the dog
Hachiko, the statue of which is one of
Tokyo’s best-known meeting spots. Be-
fore World War 11, Hachiko was re-
nowned for waiting every evening for
his master at the station, even after his
master’s death. The statue commemo-
rates Hachiko’s sense of devotion and
loyalty.

On any given day, dozens of people
gather in front of Hachiko, waiting for
their friends or dates in a sort of hom-
age to the canine.

Venturing into the heart of Shibuya,
the street scene unfolds in all its rich-
ness. On the main shotengai (shopping
street), vendors at the end of the Asian
hippie trail hawk cheap jewelry,
clothes, and other goods from the
Indian subcontinent and Southeast
Asia.

The sidewalks of Shibuya provide a
backdrop for some of the best street
musicians in the world, who offer an ec-
lectic choice of music. A one-man band
jostles for space with an electric sitar
player, a Scottish bagpipe player at-
tired in full highland regalia belts out
favorites, and a troupe of Peruvian mu-
sicians neatly decked out in traditional
Andean garb never seem to tire of play-
ing “El Condor Pasa.”

Loecal bands, such as kayokyoku (Ja-
panese pop) revivalists Kafu Kafu
Dogo Shico and Homeless Heart, per-
form sidewalk “street lives” to promote
their music. Late in the evening, a jazz

trio sets up in a narrow street bounded
by two tall buildings, causing their licks
to echo through the night.

Of course, many of Shibuya’s street
entertainers are fit for just that—en-
tertaining on the street—and not much
else.

Shibuya’s most traditional street en-
tertainers are the chindonya, colorfully
made-up and attired male and female
characters, who are hired by new res-
taurants and other establishments to
advertise in the neighborhood. They do
this by banging drums and cymbals
and playing clarinet. They have a
funky, retro appeal, and they’re a com-
mon sight in Shibuya, eccentric lefto-
vers from another era that blend in
with the area’s benign chaos.

Just up the road from Shibuya, the
street beside Yoyogi Park is closed to
cars on Sundays to make possible the
weekly hokoten (pedestrian paradise).
Bands ranging from the professional-
sounding to the simply awful assault
the eardrums of Sunday strollers in
what has become a famous ritual. Such
top bands as current favorites the
Boom got their start as hokoten bands.

Also on view there are the takeno-
kozoku (bamboo shoot tribe), young
men and women dressed in American-
style '50s garb who look like they’re
about to head off to the nearest rumble
or sock hop. The whole thing is highly
formalized and curiously sexless.

For many of these bands, the next
step after achieving hokoten fame is to
appear at a live house, such as the
nearby Eggman, a prime showcase
venue where bands try to sell them-
selves to jaded members of the media
and record company talent scouts.

Bands appearing at Eggman range
from hardcore punkoid ensembles,
such as female trio Jaco: neco, to
unclassifiable bands, such as the Psy-
cho Babys. The Babys’ lead singer’s
stage persona owes more than a bit to
Mare Bolan of T. Rex, while the key-
boardist’s dress and hairstyle make her
look like an extra from “Little Women.”

On the other side of Shibuya, at live
house La Mama, the emphasis is on the
local variety of hard rock and heavy
metal. Leather- and denim-clad youths
sport outrageous multicolored coifs
that say one thing very clearly: We re-
ject conventional society—since no es-
tablished Japanese company would
ever hire someone who looks like this.

At underground bar/club the Room,
the scene is much more laid-back and
consciously cool, as DJ Egaitsu demon-
strates his unfailing skill at picking just
the right tune for the right late-night
hour. “This is the kind of place that Shi-
buya-type people like to hang out in,”
says Tachyon’s Ariga. Places like the
Room are a breeding ground for
Tokyo's still-healthy acid-jazz move-
ment, a key person of which is producer
S-Ken.

“I'm making my music with a larger
vision than just ‘acid jazz,’” says S-
Ken, who takes his name from Lon-
don’s South Kensington subway sta-
tion. “The word ‘jazz’ itself means free
music, incorporating various styles. To
me, it’s very natural to mix different
styles, since our environment [in
Tokyo] is a chanpon [mixture].”

DIVERSE RETAIL SCENE

The ingredients for that mixture are
available at Shibuya’s many record
stores, where just about anything
that’s ever been committed to vinyl,
tape, or CD can be found.

Such Shibuya specialty record stores
as Dance Music Record, Warszawa,
and Manhattan Records stock nothing
but old jazz and funk LPs and 12-inch
singles for the benefit of Tokyo DJs,
producers, and rare-groove collectors.
Import chains, including Disk Union
and Cisco, boast amazingly deep cata-
logs of hard-to-find punk, independent,
and alternative releases. Many stores
unashamedly display bootlegs from all
points on the globe alongside legiti-
mate releases.

The high yen has caused Shibuya’s
import shops to slash prices radically.
One leading chain, Reco Fan, was re-

el

Wave’s second Shibuya store—
whose minimalist motif contrasts with
Tower’s brassy American style—is lo-
cated in the same building as Club
Quattro, one of the best places in Shi-
buya to hear live music. It's crowded,
smoky, and noisy, but the sense of im-
mediacy created by seeing top-notch
acts in such an intimate setting is worth
it.

Artists appearing at Quattro cover
every part of the musical spectrum,
ranging from Tokyo-based Iranian mu-
sician/performance artist Sadato to the
latest Tokyo girl groups and Japanese
surf music groups. Tickets to see a
show at a venue like Quattro cost 3,000
yen-4,000 yen, with one drink included.

Up Shibuya’s Dogenzaka slope from
Quattro are two very different estab-
lishments that offer a glimpse of Shi-
buya’s past nightlife. The bar B.Y.G. is
an early "70s holdout where customers
submit their requests to the house DJ
on printed forms. Here rock’n’roll
rules, with the Rolling Stones, Neil
Young, and Guns N’ Roses providing
the aural backdrop for B.Y.G.’s nonstop
party. If visitors are musically inspired,
a small studio downstairs can be rented
by the hour (along with instruments
and amps).

Next door to B.Y.G.—but several
universes away—is the Lion coffee
shop, which specializes in classical mu-
sic. Patrons sit in booths in silence—
strictly enforced by the management—
and sip their coffee as Beethoven or
Bruckner booms through an anti-
quated German stereo system whose
massive speakers dominate the small
theater-like space.

B.Y.G. and the Lion are holdovers
from an era when few people, especially

S e

Keniji Ozawa, left, is one of the artists who some observers say embody the

sophisticated but difficult to define “Shibuya sound.” Duo Homeless Heart, right,
and other bands perform live on Shibuya streets to promote their music.

cently selling new imported releases,
including “Made In England” by Elton
John, “To Bring You My Love” by PJ
Harvey, and “Slash’s Snakepit” by the
Guns N’ Roses guitarist, for the un-
heard-of price of 1,180 yen ($11.80).
Bigger stores, such as Tower and
HMV, so far have not gone below 1,490
yen ($14.90) for new releases.

Dominating the Shibuya scene is
Tower Records’ 53,000-square-foot
flagship store, which opened for busi-
ness in March. With its seven floors,
each dedicated to specific musical gen-
res, the outlet has an atmosphere of a
department store.

Tower’s bold move capped the Sac-
ramento, Calif.-based chain’s steady
expansion in Japan since it first set up
shop in the northern city of Sapporo in
1979. The opening of its first Shibuya
store in 1981 was a key part of the dis-
trict’s evolution into Japan’s center of
music and youth culture. HMV’s main
Japanese store is also in Shibuya, while
leading Japanese import chain Wave
has two outlets there.

students, could afford good home ster-
eos, so they frequented places where
they could hear music on state-of-the-
art systems.

Further up the hill in Dogenzaka is On
Air East, a 1,500-capacity hall where
Tokyo dub unit Audio Active, Sweden’s
Atomic Swing, and Seattle stalwarts
Mudhoney have recently played shows.
It’s a standing-room-only venue where a
can of beer costs 700 yen ($7) and most
shows start at 7 pm. and end by 9:30,
to give patrons enough time to make the
long commute home.

Instead of making that trek, many
couples opt to spend the night at one of
Dogenzaka’s many “love hotels,” which
cater to those seeking privacy for a dis-
creet rendezvous. Rooms can be rented
by the hour or the night. Depending on
how much you pay, a love-hotel room can
be starkly functional or fully equipped
with karaoke machine, minibar, and TV
and decorated in motifs ranging from
Parisian boudoir to early bondage.

On the fashion front, the never-ending

(Continued on page 120)
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by Jim Macnie

P RINT PROGRESSION: You've got to applaud a busi-
ness when it busts a major move, and Strictly Jazz, the
Atlanta-based mag with regional activities that have
proved fruitful, now has a national reach. What began two
years ago as a newsletter stressing the city’s elub, radio,
and retail jazz sectors has blossomed into a 36-page coast-
to-coaster geared to provide info on myriad scenes. Pub-
lisher Jacques A. Williams admits that it was a big deci-
sion to leap into the competitive game of print media
(circulation was 10,000 on the local level and has been
bumped to 60,000), but he adds, “it was also the obvious

Fourplay graces the cover of the October issue, which
offers listings, profiles, and record reviews. “The idea is
to be like TV Guide,” explains Williams. “You can pick up
an issue anywhere in the country and get filled in. The
articles are the same across the [country], but the pro-
gramming is different for each area. Our October issue
doesn’t just list happenings in Atlanta, but what’s taking
place in New York, L.A., Connecticut, wherever. And each
month we’re going to be adding a market. So if you're
traveling, you can pick it up across the states and in Cana-
da and know what’s happening at the clubs and restau-

It’s designed that way because of Williams’ one-time
frustration. An engineer for a pharmaceutical company,
he traveled a lot and was “privileged to check many a
scene.” But back home, his local Atlanta station didn’t play
all the music he encountered on the road, and there was
no way of finding out about what was going on in all the
locations. Thus, the Strictly Jazz newsletter was born.

DJs, PDs, musicians, Berklee grads, and “even guys
like Bob Baldwin, who has produced Grover Washing-
ton and Pieces Of A Dream,” contribute as writers. “So
there a lot of different views,” stresses Williams. The
growth spurt comes at an active time for Atlanta. “The
Olympics are coming,” Williams says, “as well as the

International Association of Jazz Eduecators, which will
be here for a convention in January. Plus, we have the
Gavin Convention in February. We're going to try and get
tie-ins with each. We're obviously not as big as Jazziz or
Jazz Times or Down Beat, so this is our opportunity to
have our fingers in it all.” The magazine is available at
most newsstands.

OLD/YOUNG/SWING/FUNK: The venerable vibist
Lionel Hampton sounds right at home romping with
decidedly younger pals on ModJazz’s new “For The Love
Of Music.” Guests include Joshua Redman, Stevie Won-
der, Dianne Reeves, Norman Brown, and Patrice
Rushen. Each helps the elder statesman trade swing for
a pop/funk proud of its breeziness. The radio-friendly
results sound like the groove thing suits Hamp’s colorful
instrument. It should be interesting to find out if jazz
radio gives the disc a pat on the back. Another venerable
vibist, Milt Jackson, sticks to the old-school bounce on
his new “Burnin’ In The Woodhouse” for Qwest. Youth,
too, defines the set. Trumpeter Nicholas Payton, bassist
Christian McBride, pianist Benny Green, and saxo-
phonist Jesse Davis are all part of a team that deeply
understand Bags’ work. Let’s keep checking to see which
language—fusion or bop—moves the most units.

VICTOI{Y: Chicago’s Orbert Davis Quartet has won the
10th annual Cognac Hennessy Jazz Search. On Sept. 22,
the Davis group and the Jeff Stitley Quartet (also from
Chicago), the Leslie Pintchik Trio (from New York), and
the Ralph Penland Polygon Quintet (from L..A.) all gave
performances at New York’s Bottom Line. Celebrity judge
Grover Washington was “blown away” by the overall
quality of finalists. The four bands were culled from more
than 350 submissions. Davis and associates received
$10,000 in prize money. Penland’s band got $5,000. The
two runners-up received $2,500 each. Congrats.

Got A Buzz On. Celebrating the release of their latest album, “Dreamland,” contemporary jazz group the Yellowjackets
also mark their return to Warner Bros. Records. Shown, front row, from left, are band members Bob Mintzer, Russell Fer-
rante, Wil Kennedy, and Jimmy Haslip. In the back row, from left, are Warner Bros. jazz department staffers Marylou
Badeaux, VP, product management; Randall Kennedy, senior director, marketing; Kathe Charas, marketing manager; Chris
Jonz, senior director, promotion; Jeff Levenson, VP; Matt Pierson, senior VP/GM; Sally Poppe, Yellowjackets’' co-manager,
Gary Borman Management; and Deborah Lewow, director, promotion, Warner Bros. jazz.
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by Heidi Waleson

HAIL AND FAREWELL: The St. Louis Sympho-
ny is celebrating its 17 years with its music director,
Leonard Slatkin (who departs for the National
Symphony after this season), with a six-CD set, “The
Slatkin Years.” Comprising live performances record-
ed for radio broadcast, the 21-work compilation
includes only one work recorded by the orchestra for
commercial distribution.

The set reflects
Slatkin’s eclectic and
pioneering attitude

toward repertoire. Vig-
orous exploration of con-
temporary American
music was an important
facet of the Slatkin
vears; here one will find
musie from each of St.
Louis’ four composers-
in-residence (Joseph
Schwantner, Joan
Tower, Donald Erb, and
Claude Baker), plus a
luminous performance of
John Adams’ “Harmoni-
um,” based on poems by Emily Dickinson.

The set also covers the British and Russian com-
posers with whose music Slatkin has become asso-
ciated and includes his trademark version of Mus-
sorgsky’s “Pictures At An Exhibition,” with
movements by different arrangers. The set fea-
tures performances by Slatkin’s mother, the cellist
Eleanor Aller; his wife, soprano Linda Hohen-
feld; and the SLSO chorus under Thomas Peck,
which was founded during Slatkin’s tenure.

The orchestra’s players and chorus members
donated their services for the project; all pro-
ceeds from the CD go to the orchestra’s perma-
nent endowment fund. The set is available for
$100 through the St. Louis Symphony; sets auto-
graphed and numbered by Slatkin are available
for $250.

SLATKIN

OPERA FOR ALL: The autumn deluge of opera
recordings has begun, and some of the new and
noteworthy include RCA Victor’s new “Lohengrin”
with Ben Heppner (Lohengrin), Sharon Sweet
(Elsa), Jan-Hendrick Rootering (Heinrich),
Sergei Leiferkus (Friedrich), Eva Marton
(Ortrud), and a cameo appearance by Bryn Ter-
fel (Herald), with Colin Davis conducting the
Bavarian Radio Symphony Orchestra And Cho-
rus. The conducting and the men take the prize
on this one: Heppner’s heldentenor is pure gold,

and Rootering and Leiferkus are thrilling.

Heppner also shines on a solo aria CD from
RCA. All the usual tenor aria suspects are here,
with the Munich Radio Orchestra and Roberto
Abbado. Also on the shelves, a brand-new “Travi-
ata” from Covent Garden and Sir Georg Solti on
Decca, in which the octogenarian Solti proves he
has lost none of his fire—the first act is especially
fevered.

Solti’s Violetta is the hot young Romanian sopra-
no Angela Gheorghiu, and she is a knockout—a
voice of weight and velvety richness, effortless
high notes, and personality to burn. Too bad the
guys (Frank Lopardo as Alfredo and Leo Nucci
as Germont) don’t rise to her standard.

FROM EMI CLASSICS comes a “Norma” with
Riccardo Muti and the forces of Maggio Musi-
cale Fiorentino. The story here is the Norma of
Jane Eaglen, the British soprano who saved the
day in 1994 when the Seattle Opera lost its
Norma at the last minute. She will be singing the
killer role in concert in New York this season.
Also on the disc are two fine new young artists—
Vincenzo La Scola as Pollione and Eva Mei as
Adalgisa.

And is there a Monteverdi revival? In rapid sue-
cession, we get three recordings of “Orfeo”: the
Artek/Gwendolyn Toth version on Lyrichord, one
by Concerto Vocale/René Jacobs on Harmonia
Mundi, plus an Erato rerelease of the 1968 record-
ing with Ensemble Vocal et Instrumental de
Lausanne and Michel Corboz.

On the more traditional front, Deutsche Gram-
mophon has come out with a festive compilation to
celebrate James Levine’s astonishing 25 years at
the Metropolitan Opera: “Maestro Of The Met:
James Levine And Friends” assembles a grab bag
of Met moments that show off the house’s power-
house orchestra and chorus, plus a few big names
like Placido Domingo, Luciano Pavarotti,
Hildegard Behrens, and Mirella Freni.

AND STILL MORE SOLTI: Greg Barbero, VP |
of London Records, insists that the 82-year-old
Sir Georg Solti “is the youngest artist on my
label.” Sir Georg spent the last week of Septem-
ber making a live recording (in two two-part con-
certs) of “Die Meistersinger” with the Chicago
Symphony Orchestra And Chorus and what he
called his “dream cast”—José van Dam, Karita
Mattila, and the ubiquitous Ben Heppner.

Solti’s last recorded “Meistersinger” was in
1975; before the concerts, he hinted that another
“Tristan” might be in the works, too: “I have no
idea how well I will survive ‘Meistersinger.’ Give
me a week.”

NEW NEW GROVE: Carl Fischer, Inc., the 122-
year-old New York music publisher, is distribut-
ing the new paperback edition of the New Grove
Dictionary of Music and Musicians to the musie
trade. The dictionary, which retails for $500, is
published in 20 volumes.

413

VARIOUS ARTISTS

PILZ RECORDS 449085 (5.99) MEDITATION: VOL. 1 & 2

6 |59

VARIOUS ARTISTS

MADACY 0201 (4.99/6.99) 20 CLASSICAL FAVORITES

VARIOUS ARTISTS

e L . CLASSICAL TREASURES SAMPLER

YEHUDI MENUHIN

ARG L VIVALDI: THE FOUR SEASONS

VARIOUS ARTISTS

PILZ RECORDS 449074 (5.99) MOZART: REQUIEM

VARIOUS ARTISTS

PILZ RECORDS 449075 (5.99) MOZART: ARIAS

VARIOUS ARTISTS

RCA 60831 (5.98/9.98) BEETHOVEN-GREATEST HITS

oo
E-

VARIOUS ARTISTS

L THE ONLY CLASSICAL CD YOU NEED

VARIOUS ARTISTS

12 112 | 11| pri(ips 446377 (5,98 £10.98) MOZART FOR YOUR MIND |
VARIOUS ARTISTS
13 [ 10 | 26 | YRIOU S AR s (2.98/4.98) THE VERY BEST OF BEETHOVEN
VARIOUS ARTISTS ,
RE-ENTRY| &7 oreoR0s 449052 (5.99) BEETHOVEN: SYMPHONY NO. 9
15 | 13 ‘ A [DE I T e 3 SCOTT JOPLIN-GREATEST HITS

RCA 60842 (5.98/9.98)
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A “Gift” Of Music. Celebrating the release of Erato’s “Simple Gifts” at a party at
New York’s American Craft Museum, from left, are Joet Cohen, conductor of the
Boston Camerata; Sister Frances Carra and Brother Arnold Hadd, members of the
Shaker community at Sabbathday Lake, Maine; John Newton, recording engineer
for the album; and Kevin Copps, senior VP/GM of Atlantic Classics/Erato. The
album features traditiona! Shaker music performed by Cohen and the Boston
Camerata with members of the Sabbathday Lake Shaker community.
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Euphonix Grows With IPO, Film Console =

Bay Area Manufacturer Names Carey VP Marketing

H BY PAUL VERNA

NEW YORK—Having captured the
hearts of such high-end home and
project studio operators as Kenneth
“Babyface” Edmonds, Hans Zim-
mer, Bruce Springsteen, Herbie
Hancock, and Stewart Copeland,
console manufacturer Euphonix
Systems Inc. is stretching into the
film, broadcast, and multimedia
markets with a renewed focus, a
revamped staff, and an initial pub-
lic offering.

In the past two months alone, the
T-year-old, Palo Alto, Calif.-based
firm appointed pro audio veteran
John Carey as its VP of marketing,
announced an IPO of 1.875 million
shares of common stock (at $8 per
share), and introduced a film-scor-
ing console that is intended to
increase the company’s market
share in the sound-for-picture uni-
verse.

Carey—who joined Euphonix
after serving in similar positions at
E-mu Systems and Otari Corp.—
says his mandate is “to enhance the
marketing support services of the
company, to allow us to realize our
own potential. The top management
of the company was well aware that
there was more room for us to
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tracked and overdubbed an Arista
project with producer Monty Powell

grow.”

The growth areas that Carey and
the rest of the Euphonix executive
board—CEOQO James Dobbie, presi-
dent Scott Silfvast, VP of market
development Andy Wild, and VP of
sales (Americas) Rick Plushner—
have identified are TV broadcast,
TV and film post-production, and
film rerecording.

“In the last
couple of months,
we’ve had great
success in our
sales in the
broadcast mar-
ket,” says Carey.
“CBS Sports
bought two sys-
tems, Fox’s flagship station in
Chicago put one in for on-air pro-
duction use, and we continue to be
very strong with networks in Aus-
tralia, where we have 10 consoles at
the Seven network, and Channel 9
has recently ordered a unit.”

For the film-scoring clientele, at
the upcoming Audio Engineering
Society convention, Euphonix will
introduce its CS2000F console—a
version of its signature CS2000 sys-
tem customized for such film-exclu-
sive applications as surround-sound
mixing.

CAREY

BK512S 1
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Tracy Silverman.

Billboard

Already, Euphonix has made con-
verts of such renowned film com-
posers as David Newman (“The
Flintstones”), Tom Newman (“The
Player,” “Scent Of A Woman”),
Hans Zimmer (“True Romance,”
“The Lion King”), and Carter Bur-
well (“It Could Happen To You,”
“Kalifornia”).

The CS2000 suite also includes
the “M” series, for music mixing;
the “B” system, introduced earlier
this year, for broadeast applications;
the “P” model, for video and TV
post-production; and the basic “D”
system, which is not specific to any
single application.

All Euphonix products are soft-
ware-based, modular, upgradable
systems that provide digital control
over an analog signal path. They
feature powerful dynamic automa-
tion, SnapShot Recall, and a control
surface that allows the user to
adjust virtually all settings from the
“sweet spot” in the control room.

The prices of the various models
range widely, from $150,000 to
$350,000, depending on the features
loaded into the product, the number
of channels, and other factors,
according to Carey, who notes that
Euphonix has sold approximately
200 consoles since going into busi-

(Continued on page 70)

ry Karlzen took time off her road
) to track two Christmas songs at
teria in Miami; the dates were
duced by Karlzen and engineered
Ron Taylor . .. At BearTracks in
‘fern, N.Y., Blue Note/Capitol
ording artist Cassandra Wilson
ed tracks for her upcoming album
1 producer Craig Street, engineer
n Kopelson, and assistant engi-
r Steve Regina.

1se send material for Audio Track
‘aul Verna, Pro Audio/ Technology
‘tor, Billboard, 1515 Broadway,
v York, N.Y. 10036; fax: 212-536-
8.

t worked on its upcoming Wind-

Ausic Annex in Menlo Park, Calif.

ymbers Danny Seidenberg and
.~ »-0up members Mark Summer and

P.M. Dawn Rising. Gee Street/Island Records act PM. Dawn stopped at Clinton
Recording's Studio A in New York to record orchestral overdubs for its latest pro-
ject. Shown, from left, are PM. Dawn member JC the Eternal, staff engineer Troy
Halderson, arranger Max Ellen, and PM. Dawn front man Prince Be.

newsline...

SMART STUDIOS of Magdison, Wis.—an alternative rock haven that has yielded hit
recards by the likes of Depeche Mode, L7, Nine Inch Nails, Nirvana, Smashing Pump-
kins, Sonie Youth, U2, and Urge Overkill—has added its second Uptown 990 Sys-
tem moving-fader package. Earlier this year, the facility retrofitted its 56-channel
Trident 80 Series B board with a 32-channel Uptown 990 System. Now, Smart’s Stu-
dio B is incorporating a 56-channel Harrison desk that was customized with Uptown
automation in 1990.

“The Uptown 990 Systems have been performing flawlessly,” says Smart owner
Brian Anderson. “Once you get used to it, it’s very intuitive in terms of its operation.
It allows you the freedom to totally focus on the mix without constantly thinking
about the automation.”

The System %0—maniifactied by Farmingdale, N.Y.-based Uptown Automation
Systems Inc.—consists of motorized audio faders, separate fader controller circuit
boards, a 486 automation computer with I/0 and timeendeMIDI boards, a control
panel, interface wiring, connectors, and a power supply.

Among Smart Studios’ recent clients are jazz producer Ben Sidran and Garbage—
an alternative rock “supergroup” that includes producers and Smart Studios part-
ners Doug Erikson, Steve Marker, and Butch Vig.

AUDIO INTERVISUAL DESIGN has appointed HHB Communications Inc. as its exchi-
sive UK. distributor for Brainstorm Electronics products, which include the SR-15
Distripalyzer timecode analyzer. AID VP Jim Pace says, “We are excited at the
prospect of HHB's involvement with the Brainstorm line of timecode problern solvers.
Simple but elegant tools to help today’s professionals are a trademark of both com-
panies.” HHB managing director Ian Jones adds, “Brainstorm leads the industry
with its timecode products. HHB is delighted to be able to provide its customers with
these cost-effective solutions to their timecode problems.”

STUDER EDITECH EXPANDS: Based on the success of its Dyaxis digital audio work-
station, Studer Editech has undertaken an across-the-board expansion of its engi-
neering, manufneturing, sales, and support departments, according to Studer Editech
managing director Guy McNally. The company’s manufacturing operation recently
moved to a 35,000-square-foot facility in San Leandro, Calif,, from its former site
across the bay in Menlo Park. Also, the sales, engineering, and user support depart-
ments have been expanded and are preparing to move shortly to 6,000-square-foot
premises, following the Oct. 5-8 Audio Engineering Society Convention, according
to a Studer Editech statement.

The expansion follows a year of record sales for Dyaxis systems worldwide and the
recent introduction of the company’s high-end, audio-for-video platform, the Post-
Trio.

Among the personnel changes at Studer Editech are the following promotions:
Peter Wilcox to head of engineering, Ridge Nye to VP of sales for North America,
Gus Skinas to sales and product manager of the international division, Bill Woods to
marketing manager, and Graeme White to a sales position at Studer Germany. Also,
Studer has established a new tech-support unit, according to a company statement.

SATIS-FACTION: The French Image and Sound Technical Trade Show—known by the
acronym SATIS—is scheduled to take place Monday-Thursday (2-5) at the Parc des
Expositions at Porte de Versailles in Paris. Among the topics to be covered at the
conference are the manufacture and cost of CD-ROMs; applications of new digital
formats in production, poat-production, and broadeasting; and developments in TV
production and broadeasting and video post-production,
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He listens. Half the year in the
studio. The other half on the road
as a live sound mixer. For Gregg
Rubin the challenge is to capture
the immediacy of music. After
hundreds of live performances
and countless hours in the studio,
he knows what music really
sounds like. What goes in his ear
is what gets laid down on Sony
Digital Audio Recording Media.

“It doesn’t matter if a perfor-
mance is great if the tape you're
recording it on, isn't. That's why
| trust Sony DAT tape for my
live and 2-track masters. In the
studio, | prefer Sony DASH tape.
It's so precise, and | can punch

as many times as | want without

compromising the quality of

the recording. And for live multi-
track recording, I've discovered
the DARS series for 8mm MDMS
— it's performed flawlessly. The
bottom line is that | know every-
thing I'm putting down is safe —
so the sound | hear the day of
the recording is exactly the

sound | hear the day of the mix.”

Whether you’re working in the
control room, on location or in
your basement, make the most
of every note. Sony Digital
Audio. After all, sound that
inspires is not a luxury, it's a
necessity. For a brochure call

1-800-955-SONY.

SONY

Converting the industry bit by bit.™

© 1995 Sony Elecironics Inc. Al rights reserved. Reproduction in whole or in part without Sony's written permission is prohibited. Sony and “Converting the industry bit by bit.” are trodemarks of Sony
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EUPHONIX GROWS WITH IPO, FILM CONSOLE

(Continued from page 67)

ness.

Carey says he considered joining
Euphonix as far back as 1993, but
the company did not have an appro-
priate position for him at the time.
“Since then, Euphonix continued to
grow and do well, so the stage was
set for another burst of growth,”
says Carey. “They felt around the
middle of this year that it was the
right time.”

Along with Carey’s appointment,
Euphonix has named veteran engi-
neer Benn Carr to product manag-
er and has promoted Peggy Blaze to
marketing manager from her previ-
ous post as marketing assistant.
These staff changes promise to

invigorate a company that has
already been fortified by its recent
IPO.

“The successful offering puts us
in a better position to continue the
work that we’ve begun and to fulfill
our future vision, which is to have a
totally automated studio environ-
ment,” says Carey.

He attributes the success of the
company’s products partly to a dis-
ciplinary shift in the studio indus-
try toward computer control. “This
is no longer bleeding edge, scary
stuff,” Carey says. “This is stuff
people are doing.”

While Euphonix pursues growth
opportunities in the multimedia

world, the traditional, music-based
clientele continues to embrace the
system. Among the company’s high-
profile clients are such prolific
artist/producers as Babyface,
Springsteen, Hancock, Copeland,
Ice-T, and Snap.

What draws so many music-based
artists to Euphonix consoles is their
flexibility, their sound, and their rel-
atively low price vis-a-vis SSL or
Neve boards.

Carey says, “In the composer,
personal-owned-studio market seg-
ment—the ‘I don’t have to impress
anybody’ kind of customer—those
are the people who love our stuff. It
allows them to work fast, and it

Billboard.

sounds wonderful. Successful
artists have learned that time is
their biggest asset, and the
Euphonix console is so completely
automated that what we hear again
and again, from our customers or
their engineers, is that the console
allows them to go ‘Bam! We’re
there.” It maximizes creative time,
rather than mechanical-reset time.”

Carey adds that Euphonix prod-
ucts tend to generate an “aha”
response from prospective cus-
tomers. “As we describe the system
to them and explain the way it can
help them do their work, they say,
‘Aha, I can’t believe it,” ” says Carey.
“So we ask ourselves, how do we get
people to the ‘aha’ level without sit-
ting people down in front of the con-
sole for a week?”

That is the challenge Euphonix
faces in the top echelon of the stu-
dio industry, where reactions have
not been as warm as elsewhere.
Recently, Record Plant chairman
Rick Stevens removed a Euphonix
system from his Los Angeles flag-
ship studio, citing the long learning
curve it required of freelance engi-
neers accustomed to SSL or Neve
environments.

Carey admits that the big-studio

niche “hasn’t been a strong point tor
Euphonix, and not because we don’t
have the stuff to get the job done.
It’s just an area where we need to be
understood. It takes some time [for
engineers] to get into it.

“The Euphonix is not a replica of
an SSL,” he continues, explaining
the Record Plant situation. “You
can’t say, ‘I know how to use an SSL,
so I should know how to use a
Euphonix.” It’s a software-config-
urable console.”

Carey 1s all too familiar with the
predicament of trying to carve a
niche into a market dominated by
huge players. “At Otari, it took me
15 years for people to stop saying,
‘Give me a Studer,” ” he recalls.

Nevertheless, Euphonix has made
some inroads into the big-studio uni-
verse, with such clients as Sarm
West in London, the Time Machine
in Landgrove, Vt., the Chicago
Recording Co., and independent
label American Gramophone’s stu-
dio.

“We think we've done a pretty
good job so far, and we want to
extend that into the future,” says
Carey, noting that the company’s
next step is to develop systems that
are fully digital.

Boyce’s “Faith.” Warner Alliance recording artist Kim Boyce worked on her
first Spanish-language record, “Por Fe” (By Faith), at Manzanita Recording Stu-
dio in Nashvilie. Shown, from left, are co-producer Bill Cuomo, vocal coach

Susana Allen, and Boyce.

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING SEPTEMBER 30, 1995)
CATEGORY HOT 100 R&B COUNTRY ALBUM ROCK CLUB-PLAY |
TITLE FANTASY FANTASY | LIKE IT, TOMORROW EVERYBODY BE
Artist/ Mariah Carey/ Mariah Carey/ | LOVEIT Silverchair/ SOMEBODY
Producer M. Carey M. Carey Tim McGraw/ K. "Caveman” Shirley| Ruffneck Feat.
(Label) D. Hall D. Hall J. Stroud (Epic) Yavahn/
(Columbia) (Columbia) B. Galtimore D.S. Richardson
] (Curb) D.A. Jenkins
S.B. Wilson
(MAW)
RECORDING CRAVE/HIT FACTORY| CRAVE/HIT FACTORY| LOUD FESTIVAL STARDUST
STUDIO(S) (New York) (New York) {Nashville) (Sydney, AUSTRALIA)| (Montclair, NJ)
Engineer(s) Jay Healy Jay Healy Julian King Kevin Shirley Saheer Wilson
RECORDING SSL 4000G Plus/ SSL 4000G Plus/ SSL 4000E Neve 8058 Trident Series 24
CONSOLE(S) Neve VRSP Legend | Neve VRSP Legend
with Flying Faders with Flying Faders
MULTITRACK/ | Sony 3348 + Sony 3348 Otari DTR-900 - MCl 24 Saturn 624
2-TRACK
RECORDER(S)
(Noise reduction}
STUDIO Custom Augsperger, | Custom Augsperger, | Yamaha NS10M Yamaha NS10 Tannoy PBM 6.5/
MONITOR(S) Tannoy Mastering Lab/ Tannoy Mastering Lab System 115
Custom Boxer 5 Custom Boxer 5
MASTER TAPE | 3M 996/Ampex 467 | 3M 996/Ampex 467 | Ampex 467 Ampex 467 Ampex 499
MIX DOWN HIT FACTORY HIT FACTORY LOUD ECLIPSE STARDUST
STUDIO(S) (New York) (New York) {Nashville, TN} (Sydney, AUSTRALIA) (Montclair, NJ)
Engineers(s) Jay Healy Tony Maserati Chris Lord-Alge Kevin Shirley Shaheer Wilson
CONSOLE(S) SSL 4096G Plus Neve VRSP Legend | SSL 4000E SSL 4000E Trident Series 24
with Ultimation with Flying Faders
MULTITRACK/ | Seny 3348/ Sony 3348/ Otari DTR-900 Panasonic SE 2700 | Saturn 624
2-TRACK- Studer A820 12" Studer A820 1/2"” w/ Apogee Filters
RECORDER(S) | (dolby SR)
(Noise reduction)
STUDIO Custom Boxer 5 Custom Boxer 5 Yamaha NS10M Yamaha NS10 Tannoy PBM 6.5/
MONITOR(S) Yamaha NS10 Tannoy DMT 12 System 115
MASTER TAPE | Ampex 499 Ampex 499 Ampex 467 Ampex DAT Ampex 456
MASTERING GATEWAY GATEWAY MASTERING LAB STERLING SOUND | EUROPADISK
(ALBUM) MASTERING MASTERING Doug Sax Ted Jensen Don Grossinger
Engineer Bob Ludwig Bob Ludwig :
PRIMARY CD Sony Sony MCA Sony Europadisk
REPLICATOR Manufacturing Manufacturing Manufacturing Manufacturing Manufacturing
(ALBUM)
PRIMARY TAPE | Sony Sony MCA Sony Europadisk
DUPLICATOR Manufacturing Manufacturing Manufacturing Manufacturing Manufacturing
(ALBUM)

© 1995, Biliboard/BPI Communications, Hot .100. R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult
Contemporary & Dance appear in rotation.

manufacturers + and more!

PA & DC. All sales are final.

Get the definitive manufacturer’s guide to producing
your pre-recorded product:

* Package design + Manufacturers of audio,

video & blank tape loaders » Tape custom

duplicators « CD & videodisc manufacturers

* Blank tape product charts & sales statistics |

« Shrinkwrap « Barcoding + Jewel box

GET BILLBOARD'S 1995

TAPE/DISC DIRECTORY

FOR FASTEST SERVICE CALL

(800) 223-7524 or {800) 344-7119. InNY (212) 536-5174.

in NJ (908) 363-4156. Or send check/money order for $50 plus $5 S&H ($12
for international orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood NJ 08701 .Please add applicable sales tax in NY, NJ, CA, TN, MA, IL,
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PROTOS BY NEIL SEIFFER
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Seund Quality Is High ©n Fiber-Optic Lines

BY DAN DALEY

here was a point, early on in the practical develop-
ment of the telephone, that Alexander Graham Bell
thought its real profitability lay in ransmitting music
into people’s homes. Now, a little over a hundred
years after its 1876 conception, the telephone is play-
ing music—and it sounds a lot better than Muzak on hold.

EDNET-WORKING

EDnet, the San Francisco—based audio data transmission
company that began as a means to move audio daia
between LucasFilm facilities in the Bay Area and Los
Angeles, has a new uncompressed, 44.1 kHz inter-
face currently being tested between Crescent
Moon Studios in Miami and Bob Ludwig’s
Gateway Mastering facility in Portland, Maine.
The system could open the floodgates for a tech-
nology that has, up till now. been used primari-
ly by the advertising community and 10 a lesser
extent by music producers and engineers as a
relerence medium, turming it into a true univer-
sal-distribution format.

Currently, Gateway and Crescent Moon are test-
ing 44.1 kHz, 16-bit transfers back and forth, using
a prototype of the new EDnet system, which was joint-
ly developed with Bellast, Norther lreland-based com-
pany Algorithmic. Previously, the EDner system offered the
ability to send compressed audio information over phone
lines in real time. That capability was [irst embraced by the
advertising community, often for final recordings lor voice-
over work, and 1o a lesser extent by the [ilm industry for
applications such as ADR. In both cases, it allowed taleni to
do voice work in one location and sync it up to picture—via
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time code on one phone channel—to audio tracks in other
locations, from across town 10 across oceans.

EDnet’s user base encompasses approximately 150 studios
in North America and that many in other locations globally.
As the divestiture of AT&T spurred growth and competition
among long-distance carriers and the newly created Regional
Bell Operaring Companies (RBOCs), Integrated Services
Digital Network (ISDN) Lines proliferated, evolving from

twisted copper pair wires into higher-grade lines such as T1
and light-conductive liber-optic lines, which eliminate
the need to boost audio signals every 300 yards.
EDnet’s nemwork system incorporaies the ability
of RBOCs to synchronize multiple phone lines so
that audio elements are carried on discrete lines
yet arrive together, further hroadening band
width, Fach development brought enhance-
ments to sound quality. But the data-compres-
] sion aspect, among others, limited interest and
| use within the music industry, waere it was
used mainly for remote monitoring. The 44.1
kHz uncompressed capability now undergoing
testing is likely to change that.

FHE NEXT GENERATION

“This system is the next generation,” says Scott
McConville, director of engineering a1 Gateway. “The way it’s
worked all along is that final mixes are sent to mastering
houses via Federal Express on DAT or Exabyte tapes. Masters
are sent back and forth tor approval by clients unil everyone’s
happy. The advantage here is that we can bypass the need to
physically send and receive the audio by sending it back and
Continued on page 72

AUDIO IN AN
INTERACTIVE WORLD
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BY STEVE TRAIMAN
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his is a watershed year for the
prolessional audio incustry.
“Audio In An Interactive
World” is thus an ideal theme
for the 99th Audio Engi-
neering Society (AES) convention,
expected to draw a record 15,000-
plus, Oct. 6 to 9 at New York City’s
Javits Convention Center.
Attendees from a-
round the globe will see
a record number of
exhibits and have a
chance to hear from
more than 100 papers
and participate in a
dozen workshops,
according to new AES
executive  director
Roger Furness. Special
events include a pre-
convention party for
the AES Educational
Fund, Oct. 5 at the
Sony Imax Theater; a
90-minute concert by a
re-created 50th-anni
versary Glenn Miller
Army Air Forces Or-
chestra, Oct. 7; and the
7th annual NARAS
Grammy Recording
Forum, Oct. 8 in the
Javits Auditorium.

THE FUTURE IS HERE

“I sort of teel that '95 for audio is
akin to when they lirst started TV
broadcasting,” observes eight-time
Grammy winner and keynoter Phil
Ramone. “Those of us who remem-
ber the big change then, realize we
are in the same place 1oday with
music—plus everything else. The
ne