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Country Labels Rethink Vids

Cost Just One Reason For Cutbacks

W BY BRETT ATWOOD
and DEBORAH EVANS PRICE

NASHVILLE—Concerned about
the money they are pouring into mu-
sic videos, labels
here are re-evalu-
ating whether clips
are the most bene-
ficial use of their
marketing  and
promotion dollars.
Several country la-
bel executives say
they plan to cut
back on elip pro-
duction.

Music videos
typieally cost
$40,000-$70,000 to
produce; more ambitious productions
can approach or surpass the $200,000
level.

“Sometimes money is wasted on a
video,” says Janice Azrak, Warner/
Reprise senior VP of creative serv-
ices. “If you’ve got a video that’s
screaming for production, [then]

Regional Distribs
Guard Their Turf

@ BY CHRIS MORRIS

MORGAN

PHOENIX—Traditional regional in-
dependent dis-
tributors main-
tain that they
can survive in a
rapidly shrink-

ifzf?/?z/
/I{W

\ ing market-
place by con-

tinuing to service the localized needs
(Continued on page 107)

DefJam

10th ANNIVERSARY

A SILLEOARD ADVERTISING SUPPLEMINT
SEE PAGE 31

you've got to do it. But it really is a
case-by-case situation. Personally, 1
have pulled back a little bit on higher
budget videos just because the money
is better spent by giving it to the sales
department so
they can get shelf
space. If T don’t do
that fourth video
on an album, I may
take that $50,000
to $60,000 and give
it to the sales de-
partment.”

RCA Label
Group chairman
Joe Galante agrees
that money spent
on videos can often
be more effectively
spent elsewhere. When asked it RCA
is shooting fewer videos than it used
to, he says, “Yes, and there will con-
tinue to be [fewer produced]. We've
met with our managers and most of

(Continued on page 117)

Blue Gorilla Relishes Its
Oshorne Breakthrough

W BY CARRIE BORZILLO

LOS ANGELES—Rarely does a new
artist emerge with a voice so distinctive
and a sound so innovative
that hordes of radio and
video programmers and
journalists scramble to
be first to dub her the
next big thing.

Joan Osborne has
done just that with her
riveting major-label de-
but, “Relish,” released by
Blue Gorilla/Mercury on
Mareh 21. The album
melds gospel, soulful
blues, and undeniable
pop/rock hooks with
Iyries that are rife with spiritual and
sexual undertones.

The support and her relentless tour-
ing have made the Anchorage, Ky.-
bred, New York-based singer a Heat-
seekers Impact Artist.

LOS ANGELES—Modern rock
act Weezer, rapper Skee-Lo,
R&B trio TLC, rockers Dave

Matthews Band, and Euro-
pean dance
act Real Me-
Coy are the @

leading con-
tenders for
the 1995
Billboard
Music Video
Awards.
The awards will be presented Nov.,
10 at the close of the 17th annual Bill-
board Musie Video Conference at the
Loews Santa Monica Hotel in Los
Angeles. The ceremony will be host-

5 3\‘.

DAVE MATTHEWS BAND

Weezer, TLC Lead Noms For
Billboard Music Vid Awards

ed by Critique recording artist David
Hasselhoff, the star and executive
producer of television’s “IBaywatch”
and “Baywatch Nights.”
Skee-Lo,

8
TLC, Dave

TLC Matthews
Band, and
Real McCoy each have three.

This year, for the first time, the
winners will be determined on-site at
the conference. [Sach registered at-
tendee will be eligible to vote during

(Continued on puge 20)

Weezer
is the top
nominee,
with four
nods, while

OSBORNE

After topping the Heatseekers chart
for the week ending Oct. 21, “Relish”
broke into the top half of The Billboard
200 at No. 94 the following week. This
week, “Relish” is No. 73
on The Billboard 200,
with a 26.5% increase in
sales.

Modern rock, album
rock, triple-A. college,
and top 40 radio stations
nationwide have gotten
behind the latest single.
“One O'Us.”

The first offering, “St.
Teresa,” also received
support, but was serviced
only as an emphasis
track for triple-A and
modern rock radio as a warm-up to the
album.

Early radio supporters included such
heavyweights as modern rockers
KROQ Los Angeles, WNNX (99X) At-
lanta, and WKQX (Q101) Chicago; al-
bum rock outlets WNEW New York,

(Continued on page 108)

French Hit Invokes
Native U.S. Spirit

@ BY EMMANUEL LEGRAND

PARIS—A sacred spirit has invaded
France, and a multipronged market-
ing campaign is under way to make its
presence known.
“Sacred Spirits,”

Virgin's album of

Native American music and chanting
(released in IFrance as “Chants Et
Danses Des Indiens D’Amérique”),
and its single “Yeha Noha' topped the

(Continued on page 111)

THE MODERN AGE

The Rentals ‘Return’
With Maverick Debut

SEE PAGE 103
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ON K special occasion.

One SPECTACULAR voice.

“This Is CHRISTMAS”

His first Christimmas ALBUM.

llITHEH

6 b E B
‘00 ‘ f__/ Includes seven original compositions, featuring the future
wor* < holiday classics “Every Year, Every Christmas” and “This is Christmas.”

3L\
«e N\ PLUS renditions of three classic songs: “Have Yourself A Merry
4. Little Christmas,” “0 Come All Ye Faithful” and “My Favorite Things.”

S/\ -
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You’re a

songwriter and
your music’s
gone from the
garage to ‘
college radio.
You want the
highest

payments

for your
performances.
ASCAP is the
place to be. ; >
We were the

first to pay royalties on college IT PAYS TO BELONG TO

radio and we continue to conduct
the most representative survey of p

CO'lege 3 radio in the u SA. American Society of Composers, Authors & Publishers
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MCA, Geffen Defect From Record Clubs

NARM Study Spurs New Look At Distrib Channels

B BY ED CHRISTMAN

PHOENIX—Record clubs, a perennial
thorn in the side of retail, have suffered fur-
ther label defections.

At the National Assn. of Recording
Merchandisers’ annual wholesalers con-
ference, held here Oct. 20-25, Uni Distrib-
ution president John Burns announced
that MCA and Geffen have pulled out of
the clubs.

Earlier in the year, Virgin Records
chose not to renew its contracts with the
clubs (Billboard, April 23).

The decision by MCA and Geffen f{ollows
a study released by NARM earlier in the
year that found that 74% ol record-club
members are also heavy customers at mu-
sic retail. Moreover, the survey found that
price was a key consideration in buying
from record clubs, which generally adver-
tise discount offers, such as 10 CDs for one
cent.

Music retailers have long felt that the
record clubs cannibalize their sales and
that the club advertisements devalue the
CD. Moreover, they think it is unfair that
record clubs get a price advantage over re-
tail: The clubs license albums from labels
at about half the price that retailers pay.

The two record clubs, Columbia House
and BMG Music, generated about $1.5 bil-
lion in sales last year, according to the
Recording Industry Assn. of America.
Three of the six major music corpora-
tions—Sony Music, Warner Music, and
BMG—have a stake in the record club
business, while the other three—Poly-
Gram, MCA, and EMI—do not.

Bruce Resnikoff, executive VP/GM of
special markets and products for MCA
Musie Entertainment, says that a number
of fuctors influenced MCA’s decision not
to renew its contracts with the record
clubs. “The findings of the study are caus-
ing everybody to reassess their relation-
ships with the record clubs, retail, and the
other channels for distributing music,”
says Resnikoff. “The cannibalization fac-
tor has always concerned us, and, given
the fact that our deals with both clubs
were expiring this year, we decided at this
point not to renew them and to sit back
and do our own analysis to see if there is
cannibalization.”

After MCA analyzes the issue and the
various other distribution channels for
selling music, Resnikoff says, the driving
factor behind whatever decision MCA
makes will be to do “what is best for our

[ A S

has the story from Jakarta.
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FROM BLUEGRASS TO BIG TIME
Her records sell more than ever, she’s a hit on the charts, radio
airplay is surging, and booking inquiries are way up. For Alison
Krauss, winning four Country Music Assn. Awards was a major
career boost. Correspondent Jim Bessman reports.

EAST MEETS WEST WITH A SONG

About 60 composers—half from Southeast Asia and half from the
U.S.—are now gathered in Indonesia for Pacific Harmony, the first
songwriters summit of its kind. Far East bureau chief Mike Levin
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artists and company.”

Resnikol!t notes that MCA Music Enter-
tainment’s decision was made by its indi-
vidual labels. Geffen, which once before
pulled out of record clubs, autonomously
decided to do so again, while GRP is still
wrestling with the issue, he says.

GRP, whose suales are largely catalog-
driven, is still analyzing the NARM study,
according to Resnikoff.

GRP “may or may not continue with
record clubs,” Resniko!f says, but if it
does choose to continue, it may not be the
“standard” type of deal that labels have
with elubs.

During a panel discussion at the conven-
tion, PGD executive VP John Madison
said that PolyGram was reevaluating its
stance toward record clubs. However, he
indicated that the record company’s main
goal is to remove PolyGram titles from the
clubs’ discounts, such as the deal offering
10 CDs for one cent,

Executives at EMI, the other unaffiliat-
ed major, were unavailable for comment,
and Cema president Russ Bach did not ad-
dress the issue during the NARM panel
discussion.

Other executives, such as BMG Distribu-
tion president Pete Jones, Sony Music Dis-
tribution president Paul Smith, and WEA
executive VP George Rossi, defended
record clubs during the discussion. “There
will always be record clubs. and sure, it
does some cannibalizing of retail sales, but
it also grows the business,” said Rossi.

NARM executive VP Pam Horovitz de-
nied that the organization is “calling for
the end of clubs. But we want a level play-
ing field.”

Columbia House and BMG Music execu-
tives were unavailable for comment. How-
ever, when record labels have opted not to
renew record-club contracts in the past,
club executives have called the move a ne-
gotiating ploy.

PHOENIX—The Ingram Distribution
Group has shut down its rackjobbing op-
eration, and its former accounts are ex-
pected to switch to two competitors—
Eurpac Entertainment and Handleman.

The closing of Ingram’s rackjobbing
unit, which operated under the name In-
gram Merchandising Services, ends the
company’s foray in the music business.
At one point, La Vergne, Tenn.-based
Ingram had ambitions of creating a na-
tional one-stop group, but its lone facili-
ty in the Baltimore market was shut-
tered several years ago.

Ingram entered the rackjobbing busi-
ness about six years ago, establishing a
small presence among mass merchants.
In 1992, it entered the military-base
market by acquiring Encore Interna-
tional, a Columbia, Md.-based rackjob-
ber that at the time had about $30 million
in sales.

In a statement, Ingram Distribution
chairman/CEO Philip Pfeffer said that
the company has “tried diligently for six
vears” to compete as a rackjobber, but
has “not been successful.”

Ingram Closes Rackjobhing Unit;
‘Accounts Go To Two Competitors

Ingram has not stated who would pick
up its accounts, but sources at the Na-
tional Assn. of Recording Merchandis-
ers’” annual wholesalers conference here
said that Virginia Beach, Va.-based Eur-
pac would get Ingram’s military busi-
ness, while Troy, Mich.-based
Handleman is expected to add its retail
accounts.

Eurpac VP Chip Hall confirmed that
his company had been in touch with all of
Ingram’s military accounts and would
“begin servicing them immediately, with
the transition period probably running
until the end of the year.”

Eurpac’s accounts are exclusively mil-
itary. Earlier this year, the company was
awarded the worldwide contract for the
U.S. Navy.

Handleman president Steve Strome
says that his ecompany still has to solicit
former Ingram customers Pamida dis-
count department store chain and the
Duckwall-Alco web to see if they want to
transfer to Handleman. He declined to
comment further.
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Label Tests Digital Service To Radio

Atlantic Transmitting Music Via Computer

B BY CHUCK TAYLOR

NEW YORK—Atlantic Records
hopes to save time and money by
being the first major label to send
music releases via computer to ra-
dio stations across North America.
The company has begun testing
technology developed by Vancou-
ver-based Digital Courier Interna-
tional that allows a song to be down-
loaded in CD quality to the hard
drives of specially equipped com-
puters. A radio station, in turn, can
transfer the data to DAT, cart, cas-
sette, or directly onto the hard
drive of a digital workstation.
“This is an interesting tool to in-
crease the communication between

radio stations and record compa-
nies,” says Wally Nichols, manager
of promotion and new technology at
Atlantic. “We can exercise more
control over when product gets out
and ideally serve radio stations bet-
ter, hopefully, at the same time,
saving costs for us.”

DCI's digital transfer system was
originally designed as a method to
economically transfer spots to
Canadian radio stations. When
Nichols realized the potential of the
system for music delivery, he con-
tacted the company.

“The association came about be-
cause Atlantic heard of our ability
to deliver ads in CD quality to radio
stations. If we could do it for ads,

The Sales King. Walt Disney Records has achieved sales certification for 10
million units for its soundtrack to “The Lion King.” A commemorative plaque was
presented backstage at a Hollywood Bowl performance by Elton John, who
wrote the film’s music. Shown, from left, are Michael Eisner, chairman/CEO of the
Walt Disney Co.; Carolyn Beug, senior VP of Walt Disney Records; Chris Montan,
executive producer of feature animation film music at Disney; John; Hans
Zimmer, composer/producer; Michael Ovitz, president of Disney; and Peter
Schneider, president of feature animation at Disney.

Mercury Turns To Goldberg To Boost Market Share

B BY PAUL VERNA

NEW YORK—In a move seen by in-
dustry insiders as an effort to bolster
the sagging fortunes of Mercury
Records, industry veteran Danny Gold-
berg has replaced Ed Eckstine as the
label’s president.

The announcement was made Oct. 23
by Alain Levy, president/CEO of Mer-
cury parent PolyGram. In a prepared
statement, Levy says, “Danny Gold-
berg has a great track record as an
artist-friendly music executive with a
keen feel for trends in the marketplace.
I'm sure that he will fit well with the
other PolyGram label presidents. I look
forward to having him rebuild the ex-
isting artist roster and to have him dis-
cover and nurture new talent.”

The statement notes that Eckstine
will start a new label that will be “fund-
ed and distributed by PolyGram.” It
was unclear at press time whether Eck-
stine’s operation would have any direct
relationship with Mercury; nor was it
clear if Eckstine would try to revive the
Wing imprint, which he headed until he
took over as co-president of Mercury in
January 1991.

For Goldberg, the appointment
comes two months after his fall from
grace at the Warner Music Group,
where he had rapidly ascended from
president of Atlantic Records to chair-
man/CEO of Warner Bros. Records in
an upper-management shake-up at
Time Warner.

Asked if he weighed other options
before going to Mercury, Goldberg

GOLDBERG ECKSTINE

says, “I did have some other choices,
but the reality is there is a finite num-
ber of existing record companies. In
terms of wanting my family to be based
in New York, it was an even smaller list,
so I was grateful that this slot was avail-
able.”

He adds, “I had a choice of starting a
new company or working for some-

then why not do it for songs as
well?” says Remy Kozak, director
of marketing and products at DCL.
As a result, DCI is doing every-
thing it can to make the technology
inviting to U.S. radio. Since Au-
gust, the company has provided
IBM-compatible 486 computers
with product software and high-
quality ISDN transmission lines at
no cost to 250 U.S. radio outlets
(which, with combos and duopolies,
makes the technology accessible to
more than 500 stations, Kozak
says). DCI has already equipped
every major commercial radio sta-

tion in Canada.
“The quality is incredible,” says
(Continued on page 100)

Power Station Files Suit
Against Chemical Bank

B BY PAUL VERNA

NEW YORK—The Power Station
recording studio here is suing its
lender, Chemical Bank, for $6 million
in damages over alleged interference
with the company’s business.

In an action filed Oct. 19 in U.S.
Bankruptey Court for the Southern
District of New York, Power Station
charges Chemical with misrepresen-
tation, improper management, break
of fiduciary duty, and tortious inter-
ference.

Power Station founder Tony Bon-
giovi—who is the studio’s 71% own-
er—claims that Chemical’s interfer-
ence with Power Station’s business
forced the studio to default on its loan
and, on June 21, to file for Chapter 11
bankruptey protection.

According to the suit, Bongiovi ap-
plied for a loan from Chemical in 1988
to help him finance the construction
of an audio-visual studio at the Power
Station’s midtown Manhattan head-
quarters. On Jan. 10, 1989, Chemical
extended Power Station a $2.5 million

body. If I was going to work for some-
body, I couldn't imagine a better set of
circumstances.”

Goldberg brings to Mercury a
proven track record as manager and la-
bel president. Prior to joining the At-
lantic organization in January 1992,
Goldberg headed top artist manage-
ment firm Gold
Mountain En-
tertainment,
whose clientele
includes Bonnie
Raitt, Sonic
Youth, Hole,
and Nirvana.

At Atlantic, Goldberg signed label
deals with such hot indies as Matador
and Mammoth, which yielded hit
records by Liz Phair and Juliana Hat-
field, respectively. Goldberg also was
responsible for the signings of Hootie &
the Blowfish, Stone Temple Pilots, and
other hit-making acts to Atlantic.

Goldberg says he plans to take a
“hands-on” role in signing rock and pop
acts to Mercury. However, he notes
that it is too early for him to comment
about specific signings or even about
what A&R orientation the company
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Way To Go. Warner Bros. artists and executives attend the People for the
American Way “Spirit Of Liberty” awards dinner at the Beverly Wilshire Hotel in
Los Angeles. Warner Bros. Records vice chairman David Altschul was honored
with the Spirit of Liberty Award, and Pulitzer Prize-winning political cartoonist Paul
Conrad received a lifetime-achievement award. Shown, from left, are Rod
Stewart, Warner Bros. recording artist; Russ Thyret, Warner Bros. chairman of the
board/CEO; Altschul; and k.d. lang, Warner Bros. recording artist.

Change At Mute:
Wanagas Leaves,
Fotiadis Is Prez

NEW YORK—Two years after tak-
ing the reins as president of Mute
Records’ U.S. operation, Larry
Wanagas has stepped down to refo-
cus his career on artist management.
Effective Wednesday (1), Wana-
gas will be replaced by Mark Fo-
tiadis, who has been serving as the
label's GM/VP of marketing for the
last 2'2 years. Wanagas will direct
his primary attention toward clients
k.d. lang and
Erasure, both of Ay
whom have just :
released new
albums, while ¥ - ﬁ

maintaining a

loan and a $500,000 credit line, ac-
cording to the filing.

In early 1991, Bongiovi asked
Chemical if the studio could borrow
an additional $250,000 against its ac-
count receivables, which at the time
totaled $600,000, according to the
suit. Chemical’s loan officer, Steven
Tanklowitz, informed Bongiovi that
Power Station could not obtain a loan
against receivables because the stu-
dio’s receivables were already collat-
eralized with Chemical, according to
the suit.

However, Bongiovi notes in the suit
that he learned in early 1993 that
Chemical allegedly never had a lien
on Power Station’s receivables.

o
“Power Station justifiably relied on -

the representations made by Tan- relationship with

klowitz on behalf of Chemical ... by Mute on a con-

not seeking . .. another lender with sultancy basis.

whom it could have factored or “We're going FOTIADIS

to miss his lead-

ership and experience,” Fotiadis
says. “He took a very aggressive
approach to American signings to
the label and has positioned us well
for the future.”

Among those signings is Toenut,
which scored a moderate modern
rock radio hit with the single
“Mouthful Of Pennies.” Other
Wanagas signings include Thirty
Ought Six, which will release the al-
bum “Hag Seed” on Nov. 7, and Cit-
izens Utilities, which will offer the
set “Chemical” in March 1996.

Other corporate changes at Mute
include the resignation of Peter
Wright, who will leave his post of 10
years as VP of business affairs at the
end of 1995, and Jennifer Gross, who
left her gig as manager of publicity to
join MCA Records in a similar role.

Gross has been replaced by Car-
leen Donovan. Wright's job will not be
filled. Instead, Fotiadis says, Wright's
duties will be dispersed among sever-
al staffers already in place.

The final piece added to the Mute
corporate puzzle is Stephanie Rae,
who will handle much of Fotiadis’
previous responsibilities as director
of marketing and sales.

Fotiadis is not expecting any
changes to the label’s roster or
creative focus, noting that the
staff is already preparing for
releases slated for spring 1996.
“We're looking a solid and di-

(Continued on page 100)

pledged the accounts receivable,”

says the lawsuit.
In addition, Power Station charges
that Chemical unduly interfered with
(Continued on page 111)

might take under his stewardship.

“It’s too early to give a glib descrip-
tion of the product,” says Goldberg. “As
we speak, there's a number of new sign-
ings [from the A&R department]. I
haven’t even had an opportunity to lis-
ten to their music. I don't start official-
ly until next Monday, so [ have to im-
merse myself in what’s here before
making any judgments.”

Goldberg points to the success of
Crystal Gayle, Rusted Root, and Joan
Osborne as signs of Mercury’s vitality.
However, observers note that Mercury
has had a disappointing performance
recently. In the first nine months of
1995, the label had a 1.9% market
share.

Goldberg declines to comment on his
highly publicized departure from
Warner Bros., noting that he would
rather focus on the future than dwell on
the past.

“PolyGram is a major force in the
business,” he says. “I know I'm going
into something that has absolutely
great distribution, great international
success, and stable upper manage-
ment—which, to me, emotionally, is a

(Continued on page 100)
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Advisory Sticker Program To Be Enhanced
RIAA, NARM Want Parents Sufficiently Warned On Lyrics

M BY BILL HOLLAND

The record industry, reacting to criticism
that it has not made adequate efforts to pre-
vent minors from buying recordings with
offensive lyrics, announced plans Oct. 24 to
“enhance” its 10-year-old parental-guidance
stickering program.

Although the size and wording of the stick-
er will not change, the Recording Industry
Assn. of America and the National Assn. of
Recording Merchandisers say that they will
join forees to “implement a campaign that will
ensure the correct use of the existing logo and
foster greater awareness of the logo and its
meaning.”

The announcement, made during the annu-
al NARM wholesalers conference in Phoenix
Oct. 20-25, follows a June mandate by indus-
try leaders to review the program and make
recommendations to improve it (Billboard,
June 3).

The trade groups carved out six areas in
which the Parental Advisory Program would
be enhanced.

The RIAA will work with each label and
distributor to create an internal process that
ensures the correct size and placement of the
parental-advisory logo, to include the logo on
all point-of-sale material promoting stickered
products, and to work with retailers and
wholesalers to include the logo, or other
appropriate notice, in consumer advertising.

In addition, the program calls for record
companies to inform journalists and record
reviewers of a record’s stickered status,

encourage record clubs to clearly identify
recordings that carry a parental advisory
when depicting them in solicitation materials
or advertisements, and provide permanent
signage for retail display that identifies the
logo and describes its meaning.

In addition, the advisory label will be adapt-
ed to music videos, with language designed to
alert parents to explicit imagery as well as
lyries.

The decision to label a particular recording

‘It’s important that the
labels keep in control.’

“remains with each record label,” says RIAA
president/COO Hilary Rosen, adding that
“virtually every recording that has been the
target of public controversy has an advisory
on its cover. Clearly, we've been doing the
right thing—we just haven’t been doing it
loudly enough.”

Distributor and retailer reaction to the
announcement at NARM was positive. How-
ever, NARM executive VP Pam Horovitz and
other observers acknowledged that some
retailers may choose not to offer stickered
product. “Just as artists have rights, so do
retailers,” said Horovitz. Part of that right,
she added, is to respect the communities in
which they operate their stores.

Pete Jones, president of BMG Distribution,
said at a NARM panel that a campaign about
the sticker will “let some people know what

they are buying. From the industry’s stand-
point, it’s important that the labels keep in
control of the process.”

Steve Strome, president of Troy, Mich.-
based Handleman Co., said that the industry
needs to take a “leadership role in terms of
the advisory sticker.”

The debate over offensive lyrics was
renewed after protests and congressional
hearings on gangsta rap in 1994 and 1995,
including a contentious May 18 Time Warner
shareholders meeting, at which anti-gangsta
rap activists staged a protest.

Senate majority leader and presidential
candidate Robert Dole, R-Kan., unloaded a
barrage of criticism against Time Warner this
spring (Billboard, June 10).

As a result, the Warner Music Group asked
RIAA to interact with other companies and
“develop guidelines for placing more specific
labels on such musie.”

NARM and RIAA subsequently commis-
sioned focus groups of parents and teenagers
to determine attitudes toward lyrics, the need
to control the sale of music with explicit lyries,
and the level of parental awareness of the cur-
rent system.

The focus groups found that, despite the
RIA A efforts, many parents were unaware of
the decade-old sticker. The study also found
that parents are unaware of the specific music
their teens are listening to, and they object to
explicit and violent lyrics but “resist censor-
ship” as a solution.

(Continued on page 100)
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Music Industry’s Rights Battles Not Over

W BY JEFFREY L. GRAUBART

With the congressional passage of the per-
formance right bill last week (Billboard, Oct.
28), it is time for the music industry to focus
on two very different pieces of landmark leg-
islation that were introduced earlier this year.
Both of these proposals are of utmost impor-
tance to U.S. artists and creators.

The first of these proposes to provide moral
rights to certain U.S. creators.

The second proposes to extend copyright
duration by 20 years, from the current 50
years after the death of the creator to life plus
70 years.

Moral rights have been available to creators
throughout the industrialized world for more
than a century, but even with the new legis-
lation, they are not yet available at all to U.S.
creators. For example, songwriters are
excluded from the proposed moral-rights leg-
islation.

Since the moral-rights legislation was
introduced by representatives of film direc-
tors, cinematographers, and screenwriters—
who, for a number of years, toiled without
support from other creator groups to seek
U.S. moral-rights coverage—it is somewhat
understandable that U.S. songwriters are
excluded from this legislation.

It is quite clear, however, that had U.S. song-
writers acted with a unified voice, asserting
their wishes and desires as diligently as their

counterparts in the motion picture industry,
composers and lyricists would be included in
the proposed moral-rights legislation.

More important, had composers and lyri-
cists acted through a strong organization that
represented only their interests, the copy-
right duration extension of 20 years would
have built into it a “termination of transfer”
provision, by which the lengthened protection
of songs would not automatically extend
equally to the publisher and to the song-
writer’s heirs. Instead, the provision would
give the songwriter and his or her heirs the

‘Songwriters have had
their rights compro-
mised.’

Jeffrey L. Graubart is a Los Angeies-
based entertainment taw and intellec-
tual property attorney.

opportunity to have copyright ownership
revert back to the heirs sometime during the
proposed 20-year extended period. Such a ter-
mination right was built into the 1976 Copy-
right Act, which explicitly recognized the
rights of songwriters and their heirs. With-
out it, songwriters’s benefits from this legis-

lation will be greatly diminished.

The term-extension legislation was intro-
duced in the Senate by Sen. Dianne Feinstein
of California, who announced, “Not only do
movie and music companies strongly back this
bill as written, as one would expect, but book
and music publishers, performing rights soci-
eties representing America’s premier song-
writers and composers . .. concur that Con-
gress can and must pass this important
legislation.”

Undoubtedly, the performing rights soci-
eties have been even-handed in their support,
as should be the case since their membership
includes publishers and songwriters. But
without the assertion of their own indepen-
dent determination to have the right to
reclaim all or a portion of the proposed addi-
tional 20 years, songwriters have had their
rights compromised.

These recent legislative steps only high-
light the fact that the time has come for dis-
parate songwriter organizations, such as the
National Assn. of Songwriters, the Song-
writers Guild, the Nashville Songwriters
Assn. International, and the Society of Com-
posers and Lyricists, to create their own
umbrella organization, similar to the U.K.-
based Alliance of Composer Organizations.
Such an organization could become the effec-
tive, unified, and single voice of all U.S. com-
posers and lyricists. The need for such an
organization is manifest.

l Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily these of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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Congratulations to these PRS writer and publisher members
who were honored at the annual ASCAP PRS Awards on the 27th of October.
Their hit songs were among the most performed in 1994.

always

ANDREW BELL
VINCENT MARTIN
Sony Music Publishers Ltd.

but it’s alright
PIERRE TUBBS
Warner Chappel! Music Ltd.

don’t let the sun go down on me
ELTON JOHN
Big Pig Music Led.

dreams
TIMOTHY LAWS
Zomba Music Publishers Ltd.

everyday
PHIL COLLINS
Hit & Run Music (Publisking) Ltd.

hold on my heart

TONY BANKS

PHIL COLLINS

MIKE RUTHERFORD

Hit & Run Music (Publisking) Ltd.

hopelessly
ROBERT FISHER
BMG Music Putlishing Ltd.

i’ll stand by you
CHRISTINE KERR

Clive Banks Limited

EMI Music Pubiishing Lid.

my city was gone
CHRISTINE KERR

Clive Banks Limited

EMI Music Pubsishing Lid.

songwriter of the year
ELTON JOHN

publisher of the year

EMIMUSIC PUBLISHING LTD. g

song of the year
Everyday
PHIL COLLINS

film awards

Four Weddings and a Fureral
RICHARD RODNEY BENNETT

Mary Shelley’s Frankenstein
_ PATRICK DOYLE

media award
Designer Cool
ANDREW CLARK
IMMANUEL ELIAS
EMI Music Publishing Lt4

college award
Jesus & Mary Chain
Stoned & Dethroned
JAMES REID
WILLIAM REID
BMG Music Publishing Ltd.

pied piper award
PRESENTED TO

Cliff Richard

FOR HIS CONTRIBUTION

TO THE SONGWRITER

Roger Greenaway, VP and Dizector of European Operations,

Hit & Run Music (Publishing) Ltd. 4

the one
ELTON JOHN
Big Pig Music Ltd.

philadelphia freedom
ELTON JOHN
Biz Pig Music Ltd.

she drives me crazy

ROLAND GIFT

DAVID STEELE

EMI/Virgin Music Peblishing Ltd.

smoke on the water
IAN GILLIAN

¥ JONLORD

IAN PAICE
EMI Music Publishing Ltd.

" start me up

MICK JAGGER
KEITH RICHARDS
EMI Music Publishing Ltd.

tumbling dice

MICK JAGGER

KEITH RICHARDS
EMI Music Publishing Ltd.

what’s love got to do with it
TERRY BRITTEN
Mzaxe Music Ltd.

a whole new world
TIM RICE

with or without you
ADAM CLAYTON
DAVID EVANS

PAUL HEWSON
LARRY MULLEN

Blue Mountain Music Ltd.

Sean Devine, David Safir, Michael Stack,
ASCAP, 8 Cork Street, London WIX 1PB
Phone: 0171-439-0909

american society of composers, authors and publishers
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Walt Disney’s World On Ice Nov. 20-Dec. 31 Jan. 6 by calling Ticketmaster to charge
Nov. 1-5 Pre-Season NIT Chemical Bank Super Six by phone: (212)307-7171,

i e g . Jetball (201)507-8900, (516) 889-9000,
New York Knicks Nov. 22, 24 High School Basketba (914)454-3388, (203) 624.0033
Home schedule begins Boxing Returns to the Mecca Jan. 7 and (212)307-4111 for
Nov. 7 Oscar De La Hoya vs.“Jesse” James Letja Wizard of Oz on Ice A Christmas Carol Hotline.
Dalla-America-Morandi Dec. 15 Jan. 16-21 . » _

- " t at , C

Nov. 11 Clu'l‘ni('al f)’(l:{l; ECAC St. John’s Blg East Basketball (;Ir Z?ZZSi\;\CAnSGu} _OIZ’OTGICLZUP Sales
WTA Tour Championships Holiday Festival SJU vs. Louisville—Jan. 13 information, call (212) 465-6080.
(Formerly the Virginia Slims Dec. 27,29 SJU vs. Georgetown—Jan. 27
Championships) SJU vs. Notre Dame—Jan. 31 Rangers Hotline: (212) 303-NYRS
Nov. 13-19
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Sony’s Dance Pool Expands Globally

German Label Signing International Artists

B BY JEFF CLARK-MEADS

LONDON—Dance Pool, the Sony
Music label that has launched such in-
ternational acts as Jam & Spoon and
Culture Beat, is being expanded from
its base in Germany throughout Eu-
rope and into Canada, Latin America,
Australia, and Southeast Asia.

The move was announced by Guy
Brulez, VP of Sony’s European reper-
toire division, who is overseeing the
Dance Pool expansion. In each territo-
ry, Dance Pool is signing artists di-
rectly and striking licensing deals with
other labels, giving it rights to new
dance repertoire in as many interna-
tional markets as possible.

Recent additions to the Dance Pool
roster include the Dance Floor Virus,
signed to Dance Pool Spain; Sound Of
Seduction, signed to Dance Pool Den-
mark; River Series featuring Alex
Charles, signed to Dance Pool UK;
and Claudia Chinn, signed to Dance
Pool Belgium.

Artists who have been licensed from
independent labels for international

JAM & SPOON

marketing include Lords Of Acid,
through Dance Pool France, and
Jestofunk, through Dance Pool Italy.

“It was a logical step for the com-
pany to take, and very exciting as
well,” says Brulez. “In essence,
Dance Pool is a collection of highly ex-
perienced and totally music-motivat-
ed people, specialists in this type of
music who will make the best deals in
their particular country on a local and
international basis.

“With this new team—and with the
support of Sony Music Europe in key
areas, such as manufacturing, business
affairs, and information services—we

Blockbuster Soundtrack Hit
Raises Hopes For GCoolio Set

# BY HAVELOCK NELSON

NEW YORK—As they prepare to
drop Coolio’s second album, “Gangs-
ta’s Paradise,” ex-

ecutives at Tommy ‘
Boy Records are

hoping to parlay BOY

the success of the

artist’s million-

selling single of the

same name into an-

other blockbuster.

A hip-hop hymn featuring heavy-
weight vocalist L.V., the single
“Gangsta’s Paradise” is featured on
the MCA soundtrack to “Dangerous

Minds,” which has sold 845,000 units,
according to SoundScan. The song cat-
apulted Coolio toward bona fide pop
stardom when it ar-
rived on the heels of
his breakthrough
single, “Fantastic
Voyage,” which
came out in May
1994 and sold 1 mil-
lion units, accord-

ing to SoundSean.
“I jumped to an-
other level of the
business,” says Coolio, who is managed
by Paul Stewart of Los Angeles-based
(Continued on page 116)

COoOoLIo

can be very flexible and so respond
very quickly to other markets, which is
the key to success. The response has
been unbelievable, and I never expect-
ed territories outside Europe to want
to come to our party so soon.”

Dance Pool was founded as a depart-
ment of Sony Music Germany in 1985
under Hubert Wandjo, who is now
deputy managing director of the Ger-
man company. Dance Pool achieved la-
bel status in 1987 with such German
hits as “Das Omen” by Mysterious Art,
“Pump Ab Das Bier” by Werner

Wichtig, and Ben Liebrand’s success-
ful “Styles” album. Recent artists
launched internationally by Dance
Pool in Germany include Culture Beat,
Jam & Spoon, BG The Prince Of Rap,
and Pharao.

Banging Up The Chart. David Lee
Murphy is sporting his Heatseekers T-
shirt, which commemorates “Out With
A Bang,” his debut MCA Nashville
album, which reached No. 1 on the
Heatseekers chart for the week ended
Sept. 16. Murphy became a
Heatseekers Impact Artist when his
album cracked the upper part of The
Billboard 200 at No. 98 for the week
ended Sept. 23. This week, the album
is at No. 58.

LATIN -

M BY TRUDI MILLER ROSENBLUM

NEW YORK—TIsland Records wants
to make one thing clear: “Original
Soundtracks 1” by Passengers is not a
U2 album. Due on Island Nov. 7, the
project is an experimental collabora-
tion between Bri-
an Eno and U2
members Bono,
Adam Clayton,
the Edge, and
Larry Mullen Jr.,
with guest ap-
pearances by Luciano Pavarotti, DJ
Howie B., and Japanese singer Holi.
The advertising for the album does
not refer to U2 by name; instead, it
simply lists the musicians involved,
says Island director of marketing
Jonas Nachsin.
“The key to selling and marketing it
is to position it in such a way that U2
fans would not be disappointed,” says

Island’s Passengers:
Eno, U2 Members Team

Paul McGuinness, U2’s manager. “If it
was billed as ‘U2 and Brian Eno,’ there
was that danger. Eno came up with
the idea of calling [the group] Passen-
gers, because it means we can always
bring other passengers aboard.”
There will be no U.S. single; the full
(Continued on page 117)

New Sets Support Gay Rights

Reprise, Knitting Factory Give To Cause

@ BY MARILYN A. GILLEN

LOS ANGELES—The ongoing fight
for gay and lesbian rights is getting
some extra muscle from the music in-
dustry in the form of two new compila-
tion albums with proceeds targeting
gay and lesbian causes and concerns.

“Fiddlehead Salad,” on Reprise
Records, and “Out Loud,” on the Knit-
ting Factory Works label, share a dual
aim of raising both money and con-
sciousness, as well as the potential to
raise the profile of the featured acts,
many of whom are either unsigned or on
small labels.

The immediate goal of “Fiddlehead
Salad” is more pressing, however: de-
feat of a Nov. 7 ballot initiative in Maine
that opponents say would roll back or

eliminate protection of gay and lesbian
rights.

“Hatred and discrimination are
ugly,” says Howie Klein, president of
Reprise, who helped compile the 16-
track “Fiddlehead Salad” album.
“When they are the results of govern-
ment policies, they are a raison d’étre
for action. It is with aggressive pleasure
that Reprise can play even a small role
in helping to defend basic human rights
for any oppressed minority.”

Reprise became involved with the
“Fiddlehead Salad” project after being
contacted by members of the Maine
Won't Discriminate coalition, a broad-
based volunteer group working for de-
feat of the proposed measure, according
to Julie Larson, a Reprise A&R repre-

(Continued on page 116)
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And much more!

To register or exhibit call: Maureen Ryan at (212) 536-5002 or fax: (212) 536-5055
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“Best Recording of all Time”

The Messiah as never before in this unique 3disc digital production recordad live in Utah’s Salt Lake Mormon Tabernacle,

Experience the new technology of NightPro’s award winning EQ3/PreCC3 digital High Definition Recording System.

|

hy |
B rl g
v . Sir David Willcocks conducts

I gl the Mormon Tabernacle Choir and
g . ) four of the world’s leading oratorio soloists
’ Lorna Anderson soprano
» Paul Esswood countertenor
=) iy Neil Mackie tenor :
- Stephen Roberts bass baritone
and Igor Kipnis as harpsichordist with
the NightPro Symphony Orchestra.

North American inquiries: 1-800-644-4883

In the U K., Europe, Japan and the Pacific Rim
Contact President Records (44) 171-837-5020
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o In Memorium

incredible recording is, sadly, the final
ind.greatest achievement for Academy Award

ning r ing engineer and producer John Mosely,

who recently-lost his life in a plane crash.
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Artists & Music

Atlantic Multimedia Unit

Debuts With

LOS ANGELES—Atlantic Records
is joining its fellow major labels in en-
tering the multimedia future, though

it is following its own unique path in

The label has formed an in-house
multimedia divi-
sion charged with
overseeing the " r\:(:"\l
duction of all At~ FASFFARTIC
lantic multimedia
titles, from en-
hanced CDs to CD-ROMs, as well as
the label’s cutting-edge Internet
World Wide Web site, which is at
http://www.atlantic-records.com.

The department is also readying the
the multi-artist “Spew Plus” sampler.
The disc is due in music and computer
software stores by Christmas at $10,
according to Atlantic senior VP Karen

doing so.

creation and pro-

with development and maintenance of
release of its first enhanced CD title,
Colamussi, who announced the new di-

Fired Maverick Ass’t
Files Suit Claiming

Sex Discrimination
B BY CRAIG ROSEN

LOS ANGELES—A former pro-
motion assistant at Maverick
Recording Co. has filed a $750,000
wrongful-termination suit against
the label, its co-CEQ Madonna, and
onetime Maverick VP of R&B pro-
motion Ed Strickland, claiming sex
and pregnancy discrimination and
a hostile work environment.

In addition, the former employee
alleges that she was asked to over-
look illegal activities, including
“payola” and an association with
convicted madam Heidi Fleiss.

In the suit, filed Oct. 20 in Supe-

(Continued on page 116)

‘Spew Plus’

vision and the appointment of its di-
rector, Sandy Smallens.

In addition to Smallens, formerly di-
rector of media/interactive services,
the multimedia department includes
associate director of creative develop-
ment Steve Yanovsky, manager of
multimedia Chris Otto, production
manager Karen Kizis, and administra-
tive assistant Adam Militello. Online
editor Nikke Slight, of the artist rela-
tions and media services department,
also works closely with the multimedia
department.

The five-person unit, which over-

(Continued on page 20)

The Wait Is Over. Celebrating the premiere of the “Waiting To Exhale”
soundtrack on Arista Records from left, are Babyface, soundtrack producer;
Whitney Houston and Angela Bassett, the film’s co-stars; Forest Whitaker, the
film’s director; and Clive Davis, Arista president.

Jazz Musician Don Cherry Dies At 58

Brass Player’s Innovations Drew On World Music

W BY JIM MACNIE

Multi-instrumentalist Don Cherry,
who died Oct. 19, leaves behind a sub-
stantial discography that documents his
skillful forays into jazz and world music.

While some jazz players become spe-
cialists, fine-tuning specific notions or
honing one idea until its essence is re-

vealed, Cherry made an art of moving .

laterally. He realized that there was a
lot of turf out there to be covered, and
by the time his work was ended by he-
patitis-induced liver cancer, his investi-
gations had taken him around the globe
several times.

The Oklahoma-born Cherry, one of
Jjazz's more lyrical brass players, died at
58 near Malaga, Spain. He was at the
home of his stepdaughter, pop singer
Neneh Cherry.

A Los Angeles resident in the ’50s,
Cherry studied the music of trumpeter
Fats Navarro and was interested in the
intricacies of bop. But he was also a pro-
gressive thinker, and when he met Or-
nette Coleman late in the decade, his
imagination was put to full use.

Bassist Charlie Haden was part of
the Coleman ensemble. “When I first
met Don, it was in a little club in Watts,

RECORD COMPANIES. Angel Records in
New York promotes Deborah Dugan
to executive VP, Judy Sarra to prod-
uct manager and manager of artist re-
lations, Bernice Mitchell to product
manager and manager of artist rela-
tions, and Edward Grauer to manag-
er of business affairs. They were, re-
spectively, VP of business affairs and
development, telemarketing rep, co-
ordinator of artist relations, and attor-
ney for the label.

James F. Noonan is named senior
VP of corporate communications for
Warner Music Group in New York.
He was VP of corporate affairs for
HBO.

The RCA Label Group in Nashville
appoints Mary Hamilton VP of cre-
ative services/video product and Re-
nee Bell senior director of A&R. They
were, respectively, senior director at
the RCA Label Group and VP of A&R
for Liberty Records.

Margo Scott is named senior direc-

NOONAN

DUGAN

tor of business and legal affairs for At-
lantic Records in New York. She was
counsel at Sony Music Entertain-
ment.

Robert Haas is promoted to senior
director of U.S. sales for BMG Clas-
sics in New York. He was director of
U.S. sales.

Nick Bedding is appointed nation-
al director of adult formats for Capitol
Records in Los Angeles. He was na-
tional manager of AC and triple-A
promotion at Callahan & Associates,
an independent firm.

Gary Harrison is named director

U

DON CHERRY

with Billy Higgins playing drums. But
he was playing piano then. I thought he
was a pianist! Then [ met Ornette, and
before I knew what was going on we
were at Don’s house every day, re-
hearsing, with him on trumpet. Those
were happy times, playing new music.”

The initial studio documentation of
Coleman’s unmistakable tunes is avail-
able on Contemporary’s “Something
Else” and “Tomorrow Is The Question.”
The albums show Cherry’s adeptness at
negotiating Coleman’s squirrelly
themes.

The bulk of the band’s output is docu-
mented on the six dises that make up

¥ A0 B RN

s

HAMILTON

of A&R for Mercury Nashville. He
was a staff writer for Patrick Joseph
Music.

Christine Wolff is appointed direc-
tor of East Coast publicity for MCA
Records in New York. She was man-
ager of publicity at Warner Bros.

Hugh Waddell is appointed direc-
tor of publicity and artist develop-
ment at Decca Records in Nashville.
He was publicist for Johnny Cash and
the House of Cash.

Mark Wagner is appointed nation-
al director of commercial radio at
Alias Records in Los Angeles. He was

Rhino’s “Beauty Is A Rare Thing: The
Complete Atlantic Recordings.”

Ed Blackwell, a longtime Cherry as-
sociate, was the drummer for the string
of classic Coleman records made be-
tween 1959 and 1961.

On these landmark sessions, Cherry
played what became his signature in-
struments, the pocket trumpet and cor-
net, both diminutive compared to their
full-sized counterparts. The instru-
ments account for the somewhat deli-
cate sound he attained.

Cherry’s first horn was made in Pak-
istan, and his view of the unusual instru-
ment was typically unique.

“I think of it as a tonsil,” he told jour-
nalist Francis Davis in a 1983 interview.
“I use it to sing. This horn’s a light in-
strument, and its timbre’s close to the
sound of my own voice.”

Cherry used the horn to launch a life-
time’s worth of profound collaborations.
In 1960, he cut his first date as a leader
on Atlantic’s “The Avant Garde,” with
John Coltrane as a sideman. The title
referred to the designation that main-
stream boppers applied to the music of
Coleman, Cherry, and other unortho-
dox improvisers.

(Continued on page 108)

HAAS BEDDING
account merchandising rep at WEA
Distribution.

Diane Blankumsee is appointed
associate director of urban visual
marketing for Capitol Records in New
York. She was associate director of
urban visual marketing at Epic/550
Music.

PUBLISHING. Gary Overton is ap-
pointed executive VP/GM of EMI Mu-
sic Publishing Nashville. He was per-
sonal manager for Alan Jackson.
Steve Toland is promoted to VP of
administration for Bug Music in Los

¥

Hoon’s Death
Clouds Future
For Blind Melon

Less than a week after the death of
lead singer Shannon Hoon, the remain-
ing members of Blind Melon have made
no decision about the group’s future.

Hoon, 28, was found dead of an ap-
parent accidental overdose Oct. 21 on
the band’s tour bus in New Orleans.
Autopsy results were not available at
press time.

At the time of Hoon’s death, the band
was on tour sup-
porting its second
album for Capitol
Records, “Soup.”

Blind  Melon
formed in Los An-
geles in 1990. In ad-
dition to Hoon, the
band members are
Glen Graham, Brad
Smith, Christopher
Thorn, and Roger Stevens.

Blind Melon rose to prominence in
1993, when the single “No Rain” from
the group’s double-platinum, self-titled
1992 Capitol debut soared to the top of
Billboard’s Modern Rock Tracks and Al-
bum Rock Tracks charts. The song also
reached No. 20 on the Hot 100 Singles
chart. More enduring than the tune was
its Samuel Bayer-produced videoclip,
which brought to life the tap-dancing
Bee Girl featured on the album cover.

Hoon wrote the majority of the
band’s lyrics, while the other four mem-
bers individually focused on the music.
However, Hoon was quoted as saying it
would be wrong to assume he was the
band leader. “There’s no leader of this
band, and there never will be,” he said
in the band’s biography. “That’s the
key. You can’t control how the public
perceives you—people see rock'n’roll
bands as the guitar player and the
singer—but that’s not Blind Melon.
We're fortunate that every person in
this band can write a great song.”

After the release of its debut, the
band spent much time on the road,
opening for a number of acts, including
Guns N’ Roses, Neil Young, and Lenny
Kravitz, as well as headlining its own

(Continued on page 108)

HOON

TOLAND

OVERTON

Angeles. He was head of the copyright
department.

John Van Meter is named direc-
tor of creative services at Sony Mu-
sic Publishing Nashville. He was
professional manager at Zomba En-
terprises.

RELATED FIELDS. Geoffrey Selzer is
named VP of creative development for
Disney Interactive’s Edutainment’
and Multimedia Group in Los Ange-
les. He was an independent producer
and designer of CD-ROMs at his com-
pany, One Blue Eye Productions.

BILLBOARD NOVEMBER 4, 1995

www americanradiohistorv com

13


www.americanradiohistory.com

Artists & Music

Simple Machines: A Well-0Oiled Indie

Label Enjoys Its Distinction From Majors

W BY DAVID SPRAGUE

NEW YORK—The once well-defined
line between indie and major has
blurred considerably, what with intri-
cate distribution deals and unusual
alliances. But in the eyes of Jenny
Toomey and Kristin Thomson, co-own-
ers of the Arlington, Va.-based Simple
Machines label, the distinctions are still
readily apparent.

“I see bigger
labels as creating a
need for their
records through
ads, videos, and
hype, whereas we
find a need and
then meet it,” says
Toomey, who han-
dles promotion for
Simple Machines
and serves as front
woman for folk-tinged Tsunami, the
label’s largest-selling act. “We won’t
press up 10,000 CDs and then find a
way to sell them. We do presales well in
advance and go from there.”

In the case of the label’s 59th and
most recent release, “Salt Lick” by the
two-bass duo Retsin, that meant an ini-
tial pressing of 2,500 CDs, which
Toomey says is being replenished, since

‘Farm Team’

RETSIN

it has sold through.

“We use six or eight distributors,
depending on the release,” says Thom-
son, who says that about half of the
label’s releases are manufactured by
Chicago’s Southern Records. “On the
records we manufacture ourselves, we
do alot of mail order, and the bands end
up selling a lot of records on the road
themselves.”

Michael Bull, buyer for Caroline Dis-
tribution, handles many Simple

Machines releases

‘ and says that

| they’re “consis-

\ tent,” if not always
huge, sellers.

SIMPLE MACHINES “The very big

chains have yet to

make a real commitment, but regional

chains, and, of course, mom-and-pops,

have shown a lot of support,” says Bull.

“We did very well with Scrawl, and con-

sistently do well with Tsunami.”

Tsunami, which most recently
released “World Tour And Other Des-
tinations,” a compilation of the band’s
early singles, is the label’s biggest sell-
er at such retailers as New York-based
Kim’s Underground. Store manager
Chris Vanderloo says that most Simple
Machines releases do well at his store.

“We always sell a whole lot of Tsuna-

HighTone

Has Big-League Potential

W BY TERRI HORAK

The growth of 12-year-old HighTone
Records is yet another example that
with entrepreneurial spirit, lots of per-
severance, and a love of music, an inde-
pendent label can have success with lit-
tle support from mainstream
commercial outlets.

“Recently, I've looked at what’s going
on here—we have 115 titles out—and
it just boggles my mind that we have
that many records out,” says Larry
Sloven, managing partner of HighTone.

While predominantly an American
roots music label, such successful
releases from HighTone as surf mae-
stro Dick Dale’s recent “Unknown Ter-
ritory” and “Tulare Dust: A Songwrit-
ers’ Tribute To Merle Haggard” reflect
the label’s eclectic roster.

Founded in 1983 by Sloven and pro-
ducer/partner Bruce Bromberg, Sloven
says, “Bruce and I like country more

(HIGHTONE RECORDS))

than anything, but I don’t know that we
had ‘specific plans for what kind of
music we were going to do.”

Nevertheless, their earliest instinets
paid off. The label’s first signing was
blues-oriented guitarist Robert Cray,
whose first release, “Bad Influence,”
was anything but for the label.

HighTone retained the rights to pro-
duce and collect royalties on two Cray
releases once he signed to a major
label. Cray’s breakthrough, the Mer-
cury/HighTone release “Strong Per-
suader,” has sold more than 2 million
copies, according to Sloven.

Other HighTone artists who have
since signed with majors include Jim-
mie Dale Gilmore (Elektra), Joe Ely
(MCA), and Joe Louis Walker (Poly-
Gram).

Sloven only sees the upside to the
typical indie role of farm team for the
majors. “I consider most of the artists
we deal with to be
friends, and I'm
happy for them to
go on to bigger
success,” Sloven
says.

“In some cases
it helps us, too,
because if they’re
out there on tour
getting a big push
from their label, it can’t help but help
our existing catalog to sell also.”

Keeping acts on the road continues
to be the basis of the label’s marketing
efforts. And unlike other grass-roots
independents, most HighTone artists
don’t sell their records at shows.

“Part of [touring] is to try to get
stores to stock the releases, and if
nobody’s asking, then it’s kind of self-
defeating: The stores don’t get the
impression that there’s a demand.”

HighTone has been distributed by
Koch for three years. Previous to that
association, it went through regional
distributors.

Aside from tour-date advertising,
HighTone’s biggest marketing expens-
es are the occasional video and inde-
pendent radio promoters “when appro-
priate.”

While specialty shows on college and
public stations are the main avenue of
radio exposure for HighTone artists,

(Continued on page 22)

FLORES

mi records, but things like the Franklin
Bruno album and the last record by Ida
will sell about 30 or so, which is very
good for a label that size,” says Vander-
loo. He notes that Ida’s complex guitar-
pop stylings and the group’s local roots,
as well as Bruno’s reputation as leader
of lo-fi pop darlings Nothing Painted
Blue may have helped boost sales of
those specific titles, but he points out
several reasons for Simple Machines’
suceess.

“They make sure their stuff is very
reasonably priced,” says Vanderloo.
“When we buy CDs from them, they're

(Continued on page 22)

Love You Live. The members of Live are presented with commemorative bricks
from the Walk of Fame at the 31,000-seat CoreStates Center, which will open in
Philadelphia in September 1996. Shown, from left, are concert promoter Electric
Factory’s Bill Rogers; band members Patrick Dahlheimer, Chad Taylor, Chad
Gracey, and Ed Kowalczyk; CoreStates Spectrum president/CEO Peter A.
Luukko; and Live managers Peter Freedman and David Sestak.

ROCKING THE HOUSE: What’s the mark of a stel-
lar bar band? By the end of the second song, the drum-
mer’s arms are slick with sweat, and the bass player has
already settled into a groove that sets the tone for the
rest of the night.

Such was the case with Joe Grushecky & the House-
rockers during the band’s set at Tramp’s in New York
Oct. 18. A good bar band also displays great joy at being
on stage in any dive, knowing that a lucrative recording
contract and a five-night stand at Madison Square Gar-
den are probably not in its future. Somehow, just getting
to play for the public is enough. So
imagine how Grushecky must have

Bar Band Answering To A New Boss;
Ray Davies Gets Down ‘To The Bone’

Davies will admit that his sibling is a good guitar play-
er, but that’s about it. He also recalls, with wry bitter-
ness, his dealings with sometimes sleazy music indus-
try types.

In his encore, Davies said, “It never really worked out
for us.” However, millions of record buyers would dis-
agree, as would anyone at the Academy that night. And
I'm not so sure that Davies himself believes it.

The show is headed for Australia, but Davies brings
it back to the U.S. in the beginning of 1996 for a nation-
al outing. Don’t miss it.

It looks as if Davies, as a solo act
or as the Kinks’ leader, is headed to

felt when Bruce Springsteen said,
“Yes, I think I would like to produce
your album, and, by the way, let’s go
on tour together. We'll play your
stuff.”

The result is “American Baby-
lon,” a solid chunk of roots rock-
'n’roll released by Razor &Tie. It’s

the new label helmed by Steve Mur-
phy, chief of Angel and EMI Clas-
sics. Murphy could not be reached
for comment at press time.

THIS AND THAT: If today is Mon-
day, than this must be London, Van-

easy to see what Springsteen sees
in Grushecky. After getting kicked
around for years—a stint on MCA
never coalesced into any kind of real breakthrough—
and keeping his day job as a special-education teacher
until a few weeks ago, Grushecky remains a true believ-
er in the music. At 47, he’s not young anymore, except
for when he’s on stage and Springsteen looks him in the
eye and says, “Let’s go.”

Five songs into the set, Springsteen appeared, and it
felt like the temperature in the already-sweltering room
rose another 50 degrees. Springsteen instantly took
over as bandleader just by his sheer presence.

Though the men are alike in a number of ways, includ-
ing musical sensibility and a certain physical similarity,
their performing styles couldn’t be more disparate.
Grushecky basically stands there and plays, while the
music courses through Springsteen’s body and out
through the guitar. But the enjoyment the two men
shared was palpable.

FOR THE REAL magic, however, one had to search
no further than the Academy the next night, when Ray
Davies held forth for more than two hours with his new
one-man show, “To The Bone.” Davies read passages
from “X-Ray: An Unauthorized Autobiography,” deliv-
ered anecdotes about growing up and his nascent music
years, and performed a number of songs from the early
Kinks period, as well as newer, unreleased material.
Quite the thespian, Davies had an entertaining, sly man-
ner that was by turns biting and poignant, as he
recounted his life through the breakup of the original
Kinks around 1972.

Thankfully, time has not made Davies sentimental.
His disdain for his brother Dave still shows through.

by Melinda Newman

« Elton John and Rod Stewart will perform at the Los

couver, and Tangier, Morocco, Those
wacky, jet-setter guys from Def
Leppard, out plugging their great-
est-hits set, “Vault,” performed acoustic concerts in
three continents Oct. 23. They started in Morocco, then
went to England, and finished the day in Canada.

Reprise is obviously hoping that TV lightning will
strike twice. It is releasing “Closer To Free,” the theme
song from the Fox TV show “Party Of Five” on Nov. 14.
The BoDeans originally recorded the song for their
1993 album “Go Slow Down” but recorded a new take
for the show. The label is hoping that radio will be there
for them . .. Oingo Beingo wraps up its farewell tour
Saturday (28) .. . Because the 18-minute version just
wasn’t long enough, Arlo Guthrie has rerecorded “The
Alice’s Restaurant Massacree” to mark the 30th
anniversary of the Thanksgiving opus. The new edition
clocks in at 22:21.

ON THE CHARITY TIP: Eric Clapton will be pre-
sented with the Silver Clef award at the eighth annual
Nordoff-Robbins dinner Nov. 15 in New York . . . Attor-
ney Allen Grubman will receive the Spirit Of Life
Award from the City of Hope National Medical Center
and Beckman Research Institute on Wednesday (1).

Angeles event.

A benefit concert for Bosnian orphans, organized by
Renaissance singer Annie Haslam and Yes guitarist
Steve Howe, will take place Nov. 21 at New York’s Irv-
ing Plaza. The show will feature members from a num-
ber of classic rock groups, such as the Moody Blues,
Foreigner, and Electric Light Orchestra, as well as
Phoebe Snow and Cheap Trick.
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lt’s pretty clear. Thirty million albums sold. Last year's triple platinum Greatest Hits. And ten

platinum albums in a row. Now, IT’S A MYSTERY, the first aloum Bob Seger has produced on his
own and his first studio album in four years, is destined to become number eleven. Add an extensive
TV and radio campaign from release through
Christmas, national TV appearances and whispers
of a possible tour, and the picture is crystal clear:
when it comes to Bob Seger selling albums,

it's really no mystery at all.

BOB SEGER

& THE SILVER BULLET BAND

IT°S A, MYSTERY featuring the single “Lock and Load”

PRODUCED BY BOB SEGER * MANAGEMENT: PUNCH ANDREWS (2anes

--------

1995 CAPITOL RECORDS . INC
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Seattle’s Her Fault Kicks Off Strictly Rhythm Rock Imprint

B BY LARRY FLICK

NEW YORK—What is an indepen-
dent dance music label to do once it
has successfully dominated its tar-
geted market? Start a rock music
division, of course. At least that’s
what the folks at the influential
Strictly Rhythm Records are doing
with Bittersweet Records, a sub-
sidiary that will be christened on Dec.
5 with “Heritage” by Seattle
pop/punk outfit Her Fault.

Bittersweet is being spearheaded
by Bari G., Strictly Rhythm’s VP of
promotion for the last five-plus years,
and will issue approximately four
albums a year. She says the roster
will eventually have a stylistic range
that will include “everything from the
most aggressive to the most ambient
music. We have no desire to pigeon-
hole this label with one sound.”

While maintaining her Strictly
Rhythm duties, Bari G. is running the
new label with Vinny Segarra, a New
York musician who also operates the
7-inch-only Mint Tone Records and is
a five-year veteran of Dutch East
India Trading.

“Even though I’ve been here for so
long, I actually come from a rock
background,” Bari G. says, “and as
much as I still really enjoy working in
dance music, I have been looking for-
ward to eventually working in this
field, too. I'm optimistic that Bitter-

sweet can have the same kind of suc-
cess that Strictly Rhythm has had
within a couple of years.”

In the past six
years, Strictly

Rhythm has

become one of the

most powerful

indies in the

international

dance music
RECORDS scene. Its top-
selling acts
include Reel 2
Real, Barbara Tucker, Armand Van
Helden, and Roger Sanchez.

At this point, Bittersweet compris-
es solely Bari G. and Segarra, who
are splitting administrative, market-
ing, and A&R duties, with an eye
toward adding personnel to the fledg-
ling company early next year. No one
fronm the Strictly Rhythm staff other
than Bari G. is involved with the new
label. “For the sake of both labels, it
seemed like a smart idea to keep
them separate,” she says. “I'm bet-
ting that people in rock music don’t
even know what Strictly Rhythm is,
which is not necessarily a bad thing.”

With “Heartfelt Summer,” the first
single from “Heritage,” currently hit-
ting modern rock and college radio,
Bari G. and Segarra are negotiating Bit-
tersweet’s next two signings. “Actually,
we're looking at having our second
album out there by February,” she says.

HER FAULT

“Heritage” sees Her Fault begin-
ning its sixth year as a trio under the
creative guidance of Erik Stenerson—
a self-described “lonely songwriter
dude” raised in Poulsbo, a small Scan-
dinavian-heritage town on the Puget
Sound in Washington state. “That
song actually captures the essence of
most of the songs on the album,” Sten-
erson says. “They’re about summers
gone hy—and about old friends who
you don't talk to anymore, but kinda
miss and remember with a sad smile.”

Produced by the band within the
hallowed walls of Egg Studio in Seat-
tle, “Heritage Summer” is fueled by
the lean, but unmistakable chemistry
of singer/songwriter/guitarist Sten-
erson with longtime pals Pzt Conner
and Jim King, on drums znd bass,
respeetively. Such concise and conta-
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gious numbers as “More Than A Day”
and “Already Been Through This” are
cast in a musical mold that should
click with kids who have spent their
cash on Green Day and Rancid, while
also unabashedly wearing the influ-
ence of such bands as the Replace-
ments and Hisker Dii.

“We tried real hard to just make a
great, catchy album that didn’t get
caught up in what any other band is
doing or has done, though it’s fair to
be a product of your surroundings
and influences,” says Stenerson.

Her Fault is slated to begin a club
tour of the U.S. in January that should
keep the band busy well into the
spring. It is a prospect that Stenerson
and buddies find exciting. “A lot of
guys have bands and spend all of their
time drinking and drugging,” he says.
“But we'’re total workaholics. We've
worked too hard to get to this point to
blow it. I'm not really sure what’s
going to happen tomorrow, but it
should be pretty cool.”

Prime Prine. John Prine, playing with
a full-size band for the first time in sev-
eral years, stopped at New York’s Bea-
con Theater in September. He is tour-
ing behind his most recent album,
“Lost Dogs & Mixed Blessings” on Oh
Boy Records. (Photo: Chuck Putin)

business il
1 TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
FARM AID: Cardinal Stadium Oct. 1 $1,2713,875 47.044 Farm Aid Inc
WILLIE NELSON, Kentucky Fair & Expo $50/$25 sellout
JOHN MELLENCAMP, NEIL Center
YOUNG, JOHN CONLEE, Louisville, Ky
HOOTIE & THE BLOWFISH,
DAVE MATTHEWS BAND,
SUPERSUCKERS.
BLACKHAWK
ELTON JORN Palace of Aubum Oct. 6-7 $1,191,455 U511 Cellar Door
Hills $39.50/829.50 two seli-
Auburn Hills, Mich outs
JIMMY PAGE & ROBERT Palace of Auburn Oct. 15 $624.608 19.542 Cetlar Door
PLANT Hills $45/827.50 seliout Belkin Prods
KOKD TAYLOR & HER Auburn Hills. Mich
BLUES MACHINE
VAN HALEN Glen Helen Oct. 7 $588,190 24,175 PACE Concerts
BROTHER CANE Blockbuster Pavilion $35/825 30,000
SKID ROW Devere. Calif
JIMMY PAGE & ROBERT Shoreline Oct. 7 $561,556 20724 Bill Graham
PLANT Amphitheatre $40/319.50 seliout Presents
Mounta:n View, Calif
JIMMY BUFFETT & THE Blockbuster Desert ~ Oct. 10 $527.382 18,839 PACE Concerts
CORAL REEFER BAND Shy Pavilien $42/832/323 seliout
MARSHALL CHAPMAN Phaenix
DIANA ROSS Radio City Music Halt  Oct. 13-14 $506,580 11870 Radio City Music :‘
New York $60/840/335/830  two Hali Prods |
selouts
JIMMY PAGE & ROBERT Montreal Forum Oct. 18 485,988 16.707 Oenald K. Donald
PLANT Montreal ($650,495 seltout Prods
TEA PARTY Canadian)
$55/$39.50/829.50
DAYID BOWIENINE INCH South Park Meadows  Oct. 14 $474763 18.276 PACE Concerts
NAILS Austin, Texas $30.50 18.000
JIMMY PAGE L ROBERT Cal Expo Oct. 6 $429.812 14.500 Bill Graham
PLANT Amphitheatre $29.50 seliout Presents
Sacramento. Calit
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratiiff, (615)-321 -4295.
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Grand Prize wisner Sandra Howell pictured with Quincy Jones.

OFFICIAL ENTRY FORM, RULES & PRITES

First Prizes

1. Send the following with each entry:
(a.) Completed entry form (or photocopy). All signatures must be original.
(b.) Each submission requires only one song per audio cassette including your name and full address on
cassette label.
(c.) Lyrics typed or printed legibly in English. In Latin category, lyrics may be in Spanish with an English
transtation. In Jazz category, lyrics not required.
{d.) Check or money order made payable to 7th Annual Billboard Song Contest, or credit card approval for
$15.00 (U.S.) for each entry submitted
COUNTRY Contestant’s name, full address and song title must appear on each item along with any co-author's names
Tow.Hakdek, E’:i!e noutar ‘;I'Im eriod Z(I'hjlpﬁ“c?p[e)i 7th Annual Billboard Song Contest, P.0. Box 35346, Tulsa, OK 74153-0346. ENTRIES MUST
i % " . Mail entries to: nnual Billboard Song Contest, P.0. Box , Tulsa, -
kgt St detiar b . = BE RECEIVED NO LATER THAN NOVEMBER 30, 1995.
I ‘! 3. Each song submitted must be contestant’s original work. Songs can be no longer than five minutes.
. y Contestant may enter as many songs as he/she wishes, but each song must have its own entry form and
be recorded with only one song on a separate cassette accompanied by typed or printed lyric sheet. Check,
money order or credit card payment must reflect the total number of entries submitted. Contestant may
enter in more than one category; each submission constitutes a separate entry, requiring its own entry form,
entry fee, cassette and lyrics. Entry fee is not refundable. Bilboard Song Contest not responsible for late,
lost, damaged, misdirected, postage due, stolen or misappropriated entries. CASSETTES ANO LYRICS WILL
NOT BE RETURNED. L
4. PRIZES and estimated maximum retail value: One (1) Grand Prize — $5,000 cash, BMG Publishing con-
tract for winning song, Red Bear amp ($1,298), and a Gibson Specialty Guitar based on category won:
Rock—Les Paul Standard Plus ($2,925); Pop—Les Paul ‘57 Goldtop Reissue ($2,950); R & B/Rap—
Nighthawk Standard ($1,300); Jazz—L-4CES ($2,950); Gospel—Chet Atkins SST ($1,965); Country—
J-45 Western ($1,599); Latin— Chet Atkins CE ($2,065). Six (6) First Prizes (one in each category exclud-
ing the Grand Prize winner) $1,000 cash, BMG Publishing contract for winning song and a Gibson"Specialty
Guitar based on category won. Seven (7) Second Prizes (one in each category) Gibson Epiphone PR-350
Guitar, ($379). Seven (7) Third Prizes (one in each category) Gibson Accessory pack ($175). The top

Grand Prize

a i 500 songwriters in the contest will receive a pair of BluBlocker Sunglasses, ($60 value). 2,500 Honorable
JAZZ Mention Certificates of Achievement to writers judged among best.
Erwin Wenzlaff & LATIN 5. Contest open to persons averaging less than $5,000 per year total royalties earned from music since 1990

Rosario Mzlgar

3 4 r including prize winnings from previous song contests.  Employees of Billboard Magazine, Billboard
White Plains, NY/"Terruno Mio”

E(#xllg:';ﬂ” ;oﬂg;'ysl\l‘iguhrr”l Publications, Inc., J.A. Halsey and Associates, Inc., BMG Muglc/Benelsmann Inc., Gibson Guitars, Joseph
’ b Sugarman and Associates and their families, subsidiaries, affiliates, advertising, public relations-and pro-
J L motion agencies are not eligible.

6. Winners will be selected by a Biue Ribbon Panel under supervision of an independent judging agency whose
decision in all matters pertaining to the contest is final. Blue Ribbon Panel will be comprised of noted pro-
fessional songwriters and other music industry professionals who may be substituted due to availability or
at Contest discretion. Semi-finalists will be selected for consideration of Blue Ribbon Panel by prefiminary
panels supervised by songwriting professionals. All song entries judged equally on Originaiity, Lyrics,
Melody and Composition. Production and performance quality not considered. No duplicate winners in a
single category. Winners will be determined by March 31, 1996. No transfer and no substitution of prizes
except as necessary due to availability, in which case a prize of equal or greater value will be awarded.
Division of prizes among co-authors is responsibility of winners and awarded to first name on entry form.
All prizes will be awarded. Taxes responsibility of winners. Void where prohibited. All federal, state and locat
laws and regulations apply.

7. Winners wili be notified by mail and must sign and return aftidavit of eligibility/liability/publicity release
within 14 days of notification date. Song contest affidavit includes statement that winner's song is origina!
work and he/she holds all rights to song. Failure to sign and return such affidavit within 14 days or provi-
sion of false/inaccurate information therein will result in immediate disqualification and alternate winner will
be selected. Affidavits of winners under 18 years of age at time of award must be countersigned by parent
or legal guardian. Affidavits subject to verification by Ice, Inc. and its agents. By accepting prize the winner
releases sponsors from all liability regarding prizes awarded. Entry constitutes permission to use winners'
names, likenesses and voices for future advertising and publicity purposes without additional compensa-

POP
Sandra Howell
Valley Village, CA/"I'l Heve ta Fall in Love”

R&B/RAP
Dan Yessian & Curtiss Boon2 tion.

FOR ADDITIONAL ENTRY FORM OR WINNERS LIST, SEND SELF-ADDRESSED STAMPED ENVELOPE TO:
7TH ANNUAL BILLBOARDe SONG CONTEST (PLEASE SPECIFY ENTRY FORM OR WINNERS LIST) PO.
BOX 35346, TULSA, OK 74153-0346. REQUESTS FOR ENTRY FORMS MUST BE RECEIVED BY NOV. t
1995. REQUESTS FOR WINNERS LIST MUST BE RECEIVED BY FEBRUARY 29, 1996. IF YOU HAVE ANY

Farmington Hills, Mi//"Then Came You”

Chris Reardon, Tomy Lopacinski COUNTRY COUNTRY QUESTIONS REGARDING CONTEST CALL 918-627-0351, MON-FRI BETWEEN 9AM AND 5PM CENTRAL TIME.
Eddie Anzvueto James Evbanks, Tina Lorralne
Fairfax, VA/"One and Only” Tim Mathews Paden Gity, WV OFFICIAL ENTRY FORM
& Josh Bernard “I Don’t Meon Later, | Meon Now”
Los Angeles, (A
“Take It From Me” GOSPEL NAME —
Patsy Hamlin
GOSPEL Winstan-Safem, NC ADDRESS -
Clifford Branch, Jr. “Love Thry Me”
& Phillis Branch CITY _ ) STATE P _
Brooklyn, NY JAZZ
“Came Together” Kayle Brecher PHONE NUMBER { Yy - | _ AGE
Upper Darby, PA
JAZZ “The Pride Inside of Me" (check one) MC CJ VISA [J DISCOVER [J CARD NUMBER: _ —
Pat O’Donnell
Nutley, W)~ LATIN SIGNATURE = EXP DATE__
”w“m"g Game Orlcndo Sulinas (1t paying by credit card)
Alvarada, TX
LATIN “Que No Hay Otra Mujer” Check or money order for $15 per song shoutd be made payable to: Tvw ANNUAL BILLBOARDe SONG CONTEST
4 ~I Ravl Sebazco (check one) SONG CATEGORY:
GOSPEL #‘ D';""" Carmier POP CIROCK ) COUNTRY CILATIN [JR&Bor RAP CIPOP [1JAZZ [) GOSPEL/CONTEMPORARY CHRISTIAN
Penny Lea Minnick, Buz New tork, NY Hec Stephens
Bonnie Miller & Velda Record Cada Dio Mis & Arline Udis Song Title
Houston, "X/"We're Gonna March up fo That Throne™ New York, NY 9 == = — —
ouston, 'e’re Gonna March up to That Throne pop "It Hagpens Every Time"

We Thank Our 6th Annual Blue Ribbon Ponel of Judges:

Chairman: Quincy Jones, David Foster, Carole Bayer Sager,
The Moody Blues, Roy Clark, David Benoit, Lou Raw's,
Bruce Lundvall, Gary Hines, and the late, Selena.

We Also Thonk Our Co-spensors:
BLuyBocKer BMG 'b
= 2=

o

STRINGS,,

Music Publi '

Rick Suchow
Greenlawn, NY
“Someday”

R&B/RAP

Mick Marderosian
& Sid Sham

Fresno, (A

"I Hod Foith”

ROCK

Neil Herman
Larchmont, NY

“Time | Earned My Wings”

R&B/RAP

Bill Hagans

& Nicole Hagans
Tulsa, OK

“Say Yau Will”

ROCK

David Hilker

& John Costello
Phoenix, A7

“Notive to Love”

We will add your.name to our mailing list for Song Contest information and music/entertainment industry opportu-
nities. If you do not want to receive this material check here; (0]

MAIL YOUR ENTRY TO: 7TH ANNUAL BILLBOARD. SONG CONTEST  P.0. BOX 35346, TULSA, OK 74153-0346 ¢
Phone 918-627-0351
Be sure to sign this form after carefully reading the official rules.
This entry form may be photocopied for additional entries as needed.
1 certify that | have read and understand the 7th Annual Billboarde Song Contest Official Rules and | accept the
terms and conditions of participation in this contest as stated in the official rules. If entrant is under 18 years oid,
the signature of a parent or guardian is required.

Signature - Date

Parent/Guardian Signature __ _Date
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WEEZER, TLC LEAD NOMINATIONS FOR BILLBOARD MUSIC VIDEO AWARDS

(Continued from page 1)

the three-day event. A compilation reel
with a sampling of each nominated video
and local video show will play continu-
ously near the voting booths at the con-
ference, ensuring that each voter has an
opportunity to become familiar with the
nominees.

The 1995 awards cover nine musical
genres: pop/rock, contemporary Christ-
ian, rap, hard rock/metal, dance, coun-
try, R&B/urban, and alternative/mod-
ern rock, and a new category, jazz/AC.
Additionally, there are two annual spe-
cial awards: the Maximum Vision
Award, which recognizes the clip that
best advances an act’s career, and the
best-director honor.

Six clips are nominated for Maximum
Vision: Weezer’s “Buddy Holly,” Skee-
Lo’s “I Wish,” TLC’s “Waterfalls,” Dave
Matthews Band’s “What Would You
Say,” Des’ree’s “You Gotta Be,” and
Shania Twain’s “Any Man Of Mine.”
Last year’s winning clip was Green
Day’s “Longview.”

Des’ree and Twain are multiple nomi-
nees, as are Green Day, Michael and
Janet Jackson, PJ Harvey, Diana King,
Monica, the Bucketheads, Scatman
John, Jars Of Clay, CIV, Filter, and the
Toadies.

The nominees for best director in-
clude three directors who are signed to
Hollywood, Calif.-based Satellite Films,
including last year’s winner, Spike
Jonze.

Jonze is recognized for his work on
the “Happy Days”-inspired Weezer clip
“Buddy Holly.” Other Satellite talents
nominated for best director are Mark
Kohr, who shot Green Day’s “When |
Come Around,” which is up for best al-
ternative/modern rock clip; and Mark
Romanek, who directed Michael and
Janet Jackson’s high-budget “Scream,”
which is nominated for best pop/rock
clip.

Also nominated are F.M. Rocks’ F.
Gary Gray, who is the eye behind TLC’s
“Waterfalls,” which is nominated for
best R&B/urban clip, as well as Maxi-
mum Vision; and Dreamchaser Produc-
tions’ Maria Mochnacz, who shot PJ
Harvey’s “Down By The Water,” which
is nominated for best modern rock clip.

The artist nominees were selected in a
multistage process. First, more than 100
major and independent labels were in-
vited to submit lists of clips for consider-
ation. Individual videos released be-
tween Sept. 1, 1994, and Aug. 31, 1995,
were eligible in only one genre, although
artists could be submitted in any applic-
able category.

In the next stage, the names of poten-
tial nominees in the nine genres were
submitted to separate nominating pan-
els, comprising music video program-
mers, independent promoters, produc-
ers, and media experts in those specific
areas.

The Maximum Vision nominees were
chosen by a panel of Billboard editors
and chart managers from among all the
nominated clips. The same panel select-
ed the five nominees for best director.

The Billboard Music Video Confer-
ence and Awards runs Nov. 810 and in-
cludes the second annual MultiMedia
Expo, as well as a complete schedule of
panels on music video and multimedia
topics. This year’s keynote speakers are
Quincy Jones and Herbie Hancock, who
will discuss their current multimedia
projects and the creative elements that
link musie, video, and multimedia. For
further conference information, call 212-
536-5002.

Here is a complete list of this yvear’s
nominees:

MAXIMUM VISION CLIP
TLC, “Waterfalls” (LaFace/Arista);

SKEE-LO
Dave Matthews Band, “What Would
You Say” (RCA); Skee-Lo, “I Wish”
(Sunshine/Scotti Bros.); Des’ree, “You
Gotta Be” (5650 Music); Weezer, “Buddy
Holly” (DGC/Geffen); Shania Twain,
“Any Man Of Mine” (Mercury
Nashville).

’ BEST DIRECTOR

Spike Jonze, for Weezer’s “Buddy
Holly” (Satellite Films); F. Gary Gray,
for TLC’s “Waterfalls” (F.M. Rocks);
Mark Romanek, for Michael & Janet
Jackson’s “Seream” (Satellite Films);
Mark Kohr, for Green Day’s “When [
Come Around” (Satellite Films); and
Maria Mochnacz, for PJ Harvey’s
“Down By the Water” (Dreamchaser
Productions).

POP/ROCK

Best Clip: Dave Matthews Band,
“What Would You Say” (RCA); Michael
Jackson & Janet Jackson, “Sceream”
(Epic); Tom Petty, “You Don’t Know
How It Feels” (Warner Bros.); Seal,
“Kiss From A Rose” (ZTT/Warner
Bros.); Jill Sobule, “I Kissed A Girl” (At-
lantic); Des’ree, “You Gotta Be” (550
Music).

Best New Artist Clip: Better Than
Ezra, “In The Blood” (Elektra); Dave
Matthews Band, “What Would You
Say” (RCA); Dionne Farris, “I Know”
(Columbia); Hootie & the Blowfish,
“Hold My Hand” (Atlantic); Jon B. Fea-
turing Babyface, “Someone To Love”
(550 Music/Epic).

Best Local/Regional Show: “Cali-
fornia Music Channel,” San Francisco;
“Kiss TV,” Hartford, Conn.; “The Music
Machine,” Belleville, N.J.; “Top 40
Videos,” Burbank, Calif.; “Music Link,”
Denver. .

CONTEMPORARY CHRISTIAN

Best Clip: Carman, “Great God”
(Sparrow); Jars Of Clay, “Flood” (Es-
sential/Brentwood); Cindy Morgan, “I'll
Stand” (Word); PFR, “Wonder Why”
(Vireo/Sparrow); John Schlitt, “Show
Me The Way” (Word); Steve Taylor,
“On The Fritz” (Warner Alliance).

[billbearers

17th annual

conference & awards

Best New Artist Clip: Jars Of Clay,
“Flood” (Essential/Brentwood); Car-
olyn Arends, “Seize The Day” (Re-
union); Marty Raybon, “Daddy Talks To
Jesus” (Sparrow); Michael Sweet, “Ain’t
No Safe Way” (Benson Music Group);
Three Crosses, “This Is Not My Home”
(Benson Music Group).

Best Local/Regional Show: “Be-
lieve,” Starkville, Miss.; “Lightmusic,”
Wall, Pa.

RAP

Best Clip: Da Brat, “Give It 2 You”
(So So Def/The Work Group); Dr. Dre,
“Keep Their Heads Ringin’ ” (Death
Row); Craig Mack, “Flava In Ya Ear”
(Arista); Naughty By Nature, “Feel Me
Flow” (Tommy Boy); the Notorious
B.I.G., “One More Chance” (Bad
Boy/Arista); Skee-Lo, “I Wish” (Sun-
shine/Scotti Bros.).

Best New Artist Clip: Brandy, “I
Wanna Be Down” (Atlantic); D&D All-
Stars, “I...Z ... Pass It” (Arista); Ju-
nior M.A.F.LLA., “Player’s Anthem”
(Undes/Big Beat/Atlantic); Mobb Deep,
“Survival Of The Fittest” (RCA); Skee-
Lo, “I Wish” (Sunshine/Scotti Bros.).

Best Local/Regional Show:
“Video Music Box,” New York; “Magic
Video,” Austin, Texas; “Phat Clips,” St.
Louis; “FM Video,” College Place, Md,;
“Video Fusion,” San Francisco; “Hot
Traxxs,” San Diego.

JAZZ/AC
Best Clip: Tony Bennett/k.d. lang,
“Moonglow” (Columbia); Herbie Han-
cock, “Dis Is Da Drum” (Mercury); Roy
Hargrove, “Roy Allan” (Verve); Jeff
Lorber, “Say Love” (Verve); the Rip-
pingtons, “I'll Be Around” (GRP); Tom
Scott, “Don’t Get Any Better” (GRP).
Best New Artist Clip: Chris Botti,
“Like I Do Now” (Verve); Martin Page,
“In The House Of Stone & Light” (Mer-
cury); Alfonzo Blackwell, “Love No
Limits” (Scotti Bros.); Colour Club,
“Freedom Words” (JVC Music); Boxing
Gandhis, “If You Love Me (Why Am 1
Dyin’)” (Masa/Atlantic).
Best Local/Regional Show: “Jazz

WEEZER

Alley TV,” Arvada, Colo.; “Spectrum Of
Jazz,” Indianapolis.

HARD ROCK/METAL

Best Clip: Bad Religion, “Incom-
plete” (Atlantic); CIV, “Can’t Wait One
Minute More” (Atlantic); Filter, “Hey
Man, Nice Shot” (Reprise); Stone Tem-
ple Pilots, “Interstate Love Song” (At-
lantic); Toadies, “Possum Kingdom” (In-
terscope).

Best New Artist Clip: CIV, “Can’t
Wait One Minute More” (Atlantie);
Everclear, “Heroin Girl” (Capitol); Fil-
ter, “Hey Man, Nice Shot” (Reprise);
Mad Season, “River Of Deceit” (Colum-
bia); Toadies, “Possum Kingdom” (In-
terscope).

Best Local/Regional Show: “Raw
Time,” Austin, Texas; “Metal Masters,”
Tampa, Fla.; “Metalmania,” Dayton,
Ohio; “Wicked Dream Productions:
Hardrock TV,” Scotts Valley, Calif.;
“The Mike Pachelli Show,” Tampa, Fla.

DANCE

Best Clip: the Bucketheads, “The
Bomb!” (Atlantic); Gloria Estefan,
“Everlasting Love” (Epic); Real McCoy,
“Another Night” (Arista); Seatman
John, “Scatman” (RCA); Tom Jones, “If
1 Only Knew” (Interscope); Luscious
Jackson, “Here” (Capitol).

Best New Artist Clip: the Bucket-
heads, “The Bomb!” (Atlantic); Real Mc-
Coy, “Another Night” (Arista); Real Mc-
Coy, “Come And Get Your Love”
(Arista); Seatman John, “Scatman”
(RCA); Toshi, “Funk It Up” (Columbia).

Best Local/Regional Show: “Groove
TV,” Los Angeles; “Flux,” San Francis-
co; “California Music Channel,” San
Francisco; “Acid House Mix/Power
Play,” Newark, N.J.; “The Music Zone,”
West Palm Beach, Fla.

COUNTRY
Best Clip: John Berry, “Standing On
The Edge Of Goodbye” (Capitol/Nash.);
Mary Chapin Carpenter, “Shut Up And
Kiss Me” (Columbia/Nash.); George
Ducas, “Lipstick Promises”
(Capitol/Nash.); Alison Krauss, “When

You Say Nothing At All” (BNA); Shania
Twain, “Any Man Of Mine” (Mer-
cury/Nash.); John Michael Mont-
gomery, “Sold” (Atlantic).

Best New Artist Clip: 4 Runner,
“Cain’s Blood” (Polydor); BlackHawk,
“That’s Just About Right”
(Arista/Nash.); Terri Clark, “Better
Things To Do” (Mercury/Nash.);
George Ducas, “Lipstick Promises”
(Capitol/Nash.); Ty England, “Should’ve
Asked Her Faster” (RCA).

Best Local/Regional Show: “A.M.
With Haywood Henson,” Tampa, Fla.;
“Country Video Clips,” St. Cloud, Minn.;
“Ousley Productions/Country,” Birm-
ingham, Ala.; “Viva & Jerry’s Country
Videos,” Minneapolis.

R&B/URBAN

Best Clip: Boyz IT Men, “Water Runs
Dry” (Motown); Coolio Featuring L.V,
“Gangsta’s Paradise” (MCA); Diana
King, “Shy Guy” (the Work Group);
Monica, “Don’t Take It Personal (Just
One Of Dem Days)” (Rowdy/Arista);
TLC, “Waterfalls” (LaFace/Arista);
Shaggy, “Boombastic” (Virgin).

Best New Artist Clip: Brandy,
“Baby” (Atlantic); Brownstone, “If You
Love Me” (MJJ/Epic); Montell Jordan,
“This Is How We Do It” (OQutburst/Def
Jam/Island); Diana King, “Shy Guy”
(the Work Group); Monica, “Don’t Take
It Personal (Just One Of Dem Days)”
(Rowdy/Arista).

Best Local/Regional Show:
“California Music Channel,” San Fran-
cisco; “FM Video,” Baltimore; “Hot
Traxxs,” San Diego; “Video Jamz,”
Charleston, S.C.; “Video Music Box,”
New York; “Rhythms,” San Diego.

ALTERNATIVE/MODERN ROCK

Best Clip: Bad Religion, “21st Centu-
ry (Digital Boy)” (Atlantic); Green Day,
“When I Come Around” (Reprise); PJ
Harvey, “Down By The Water” (Island);
Nine Inch Nails, “Hurt”
(Nothing/TVT/Interscope); Weezer,
“Buddy Holly” (DGC/Geften).

Best New Artist Clip: Bush, “Every-
thing Zen” (Trauma/Interscope); Alanis
Morissette, “You Oughta Know” (Mav-
erick/Reprise); Lucas, “Lucas With The
Lid Off” (Atlantic); Portishead, “Sour
Times” (Go! Discs/London/Island);
Spearhead, “Hole In The Bucket” (Capi-
tol); Weezer, “Buddy Holly” (DGC Gef-
fen).

Best Local/Regional Show: “Bo-
hemia After Dark,” Portland, Ore.;
“JBTV,” Chicago; “Music Link,” Denver;
“Noise Bazaar,” Kenosha, Wis.; “Sec-
ondary Emission,” Omaha, Neb.; “Tele-
tunes,” Denver; “Velocity,” St. Lous; “Big
Video Dynamite’s Blast Off,” New York.

ATLANTIC CREATES MULTIMEDIA DIVISION

(Continued from page 13)

sees an in-house multimedia lab, is in-
tended to serve as a vital and accessible
resource for Atlantic staff and artists
alike, says Smallens, who assumes the
new post of Atlantic senior director of
multimedia. “Most of the artists on the
roster who come through town now will
sit down with us in the lab, to'get up to
speed with what we are doing and to of-
fer us their feedback on what they’d like
to see,” Smallens says. “And everyone
else at the label is in here, too, to keep a
hand in things.”

Colamussi notes that the division “is
not a tangent or an offshoot—it is a new
part of Atlantic Records. Ourintent is to
take multimedia and weave it into the
fabric of Atlantic Records, and at the
same time to take Atlantic Records and
weave it into the fabric of multimedia.”

Atlantic senior VP/GM Ron Shapiro

credits the early efforts of Colamussi,
Smallens, and the other members of the
new department—which has been qui-
etly revving up since January—with al-
ready succeeding in that goal.

“At this point, multimedia is always
positioned as a significant element in
launching every career,” Shapiro says.
“As we lay out the product development
plan for any act now, we say, ‘And mul-
timedia? It’s a given that we will con-
sider what role it can play, whether
through online marketing or something
like ‘Spew Plus,” and that’s a testament
to the excitement generated by Sandy
and Karen, as well as by our artists.”

“Spew Plus,” developed by New
York-based Rev Entertainment, is in-
tended to serve the dual purpose, Cola-
mussi says, of introducing music buyers
to new artists and to a new technology.

The project grew out of the label’s
Spew fanzine/CD compilations and
maintains that publication’s emphasis
on irreverent humor.and musical hip-
ness, Smallens says.

“We think this is going to be a real im-
pulse item,” says Smallens, “because
even if you look at it as just an audio
disc, it’s a great buy. But you also get
the music videos and the interviews
thrown in.”

“Spew Plus,” playable in both Macin-
tosh and PC computers, includes one full
audio track playable on conventional CD
decks from nine Atlantic Records Group
artists: Jill Sobule, CIV, Collective Soul,
Dragmules, James Carter, rusty, the In-
breds, Jewel, and Sugar Ray.

The multimedia track, peppered with
tongue-in-cheek false-error messages
and offbeat antics, includes computer

animation, biographies, lyries, live
video, and interviews. Rev also incorpo-
rated a new software-based compres-
sion technology developed by the Duck
Corp. to allow for inclusion of full-
screen, full-motion videos.

The hope is to turn “Spew Plus” into
a regular promotional series similar to
the CD version, Smallens says.

Atlantic expects to release its first
artist-specific enhanced CDs and/or
CD-ROMs in the first half of 1996.

“Ultimately, the decision will be
artist-driven,” says Shapiro. “But 1
can't honestly think of any of our gold
and platinum artists with albums due
next year who haven’t already ex-
pressed interest in this. I don’t think
we could stand in their way if we want-
ed to.”

MARILYN A. GILLEN
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Soul Pun /2 O5&
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Restoring the soul of America...

...by loving its children
440 S. LaSalle Suite 2320 « Chicago, IL 60605 ¢ 312-922-9378

Yow cam be 4 Hf@ﬁﬂdxg torr this Chris s

e America has 15 million hungry children

e Feed The Children, Soul Purpose Records and you can do something incredible NOW by giving all the children
Christmas in 1995, Each radio station has the unique opportunity to design a charity promotion that delivers impact

e Radio Stations are the heroes!

1) Feed The Children will transport a truckload of food (525,000 avg. value) to each Radio Station’s shelter, charity, or
pantry of choice. This is your Holiday promaotion for your community and it only costs $6000.00. Be creative with your
advertisers. First come. First serve. No limit on quantity of trucks.

2) Call 800-NOW-1862 for your exclusive Holiday Heroes Radio Promotion

PR Co. Blanco & Peace will coordinate newspaper & TV features for your local Holiday Hero story

EXCLUSIVELY DISTRIBUTED BY MS DISTRIBUTING CO. 1-800-688-3383

FEED THE |
CHILDREN
Long Island, NY ~ Hanover Park, Il Canaga Park, CA Sparks, NV ‘
718-392-1930 708-582-2888

S —

818-704-5200 702-358-8400
718-392-2760 fax  708-582-8448 fax

P.O. Box 36 « Oklahoma City, OK « 73101-0036

818-704-0777 fax  702-358-9658 fax

FEED THE CHILDREN has distributed over 225 million
pounds of relief commodities to the world of the needy.
Today, Feed The Children programs supplement
95,000 meals per day.
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Artists & Music

Contingntal Drif

GREENSBORO, N.C.: The world finally seems to be catching up with Geezer
Lake. The Greensboro band has been warping select minds with its intense,
melodic noise (which one reviewer rightfully compared to Chet Baker jam-
ming with the Jesus Lizard or Big Black) since 1991, yet industry folk are
just starting to take notice of the
inventive foursome. “It always felt
right to us, and it's been really frus-
trating for the past several years,
because a lot of people didn’t get it or
didn’t appreciate it. But we never
changed for that reason,” says gui-
tarist Eric Shepherd. Now, he says,
“people are finally starting to come
around.” Indeed, the band has sever-
al indies sniffing around it. Just out
on Geezer Lake’s own label (D-Tox
Records) is the group’s second CD,
“Hearts Won'’t Try This,” a mature,
focused collection that showcases the
group’s improved songwriting. Sales of the band’s first CD, “Feet In Mud
Again,” and two Geezer Lake singles stand at more than 5,000 units. The
quartet, which includes bassist Harrison Cannon, trumpeter/vocalist Jim
Clodfelter, and drummer Scotty Irving, spends much of its time on the road.
Ever the workaholics, the band has appeared on two compilations this year and
on “Who The Hell,” a Richard Hell tribute on N.C. label Cred Factory, and
has a single due on Chicago’s Thick Records. Cannon and Clodfelter, mean-
while, can be heard on the new solo album by Barry Black (aka Archers Of
Loaf front man Eric Bachmann.) Contact the band at 910-370-1573 or Rock
Salomon at 212-421-6640. KEN JOHNSON

GEEZER LAKE

LOS ANGELES: Although they write songs about being too stoned to go to
the store and purchase the necessary ingredients for a tuna-fish sandwich,
the members of the Uninvited are proving themselves capable at other
endeavors. The band has sold more than 6,000 copies of “Pop This” and
“Too High,” both on its Roarshack Records, while hustling up airplay at
128 radio stations nationwide. In the awards department, the quartet took
home the award for best acoustic
hand for the clip “Successful Vege-
tarian” at last year’s MTV Beach-
house Band Search and, more
recently, collected awards for three
of the four categories in which it
was nominated at this year’s L.A.
Music Awards. The Uninvited is the
house band at Santa Monica, Calif.,
club 14 Below, taking the stage at
least once a week. One might expect
a more serious sound from such
hard-working individuals. However,
Steve Taylor (guitar) and his brother, JT Taylor (guitar, mandolin), along
with Bill Cory (bass) and Bruce Logan (drums) keep their songs light
with quirky, narrative lyrics and upbeat, addictive grooves. Strong vocal
harmonies divulge the Taylor brothers’ bluegrass-influenced upbringing.
JT provides an unusual yet apt deseription of the band’s musie, calling it an
“alternative-groove-roots-pop-rock hybrid,” with “a pop heart, a rock soul,
and country bad breath.” The Uninvited has opened for the Young Dublin-
ers and Firehose. Contact 14th Street Music Management’s Alan Miller
at 310-451-5040. DOUG REECE

THE UNINVITED

MIAMI: Unity in any state music scene is rare, but Florida has achieved it
with this summer’s formation of the nonprofit Florida Music Assn. The orga-
nization, which has chapters in Miami, as well as Tampa and Orlando, Fla.,
holds monthly showcases and panels on the music industry. Helaine Blum,
former booker for Fort Lauderdale, Fla.’s top alternative club, Squeeze, and
manager of mood rockers Black Janet (Continental Drift, Billboard, May 7,
1994), has been named executive director. “The goal is to give musicians and
music industry professionals access to important information,” Blum says.
“Jt’s also networking opportunities and state and national resources.” The
chapter events rotate monthly between each city and generally include an
afternoon of panel discussions followed by an evening showcase of local bands.
Members are entitled to retail discounts, a quarterly newsletter, health insur-
ance, and representation at national conferences. An FMA CD sampler of 15
bands is in the works. The steering committee, which oversees the organiza-
tion’s policies, includes Max Borges, director of the NARAS Florida chapter;
Island Records’ Joe Galdo; Jam Magazine’s Darrel Massaroni; Tom Mor-
ris, Morrisound Recording Studio, and Rich Ulloa, manager of Mary Kar-
1zen and For Squirrels. Contact Blum at 305-741-7730. SANDRA SCHULMAN

HIGHTONE HAS BIG-LEAGUE POTENTIAL

(Continued from page 14)

the label has had some sporadic success
with commercial stations. Cray’s sec-
ond release got some support from
album rock, and the Lonesome
Strangers had a top 35 country single
in 1989, “but it didn’t help much” Sloven
says.

“It seems to me that whenever
there’s a format we can compete at, it
lasts for a while, but if it’s a successful
format it gets co-opted by the majors—
like triple-A—and then we can’t com-
pete there.”

Last year, HighTone acquired the
catalogs of blues labels Testament and
Advent Records, from which the label
has reissued about 15 titles this year.

Sloven says that the label has been
looking for complementary catalogs to
purchase, but that “there doesn’t seem
to be too much left to buy.”

HighTone has also released two reg-
gae reissues this year on its Outa!
Records. The imprint licenses music
from Jamaican producers through an
A&R rep.

Sloven says the benchmark for a
good seller depends on the release.
“We've got Testament titles that have
sold 5,000 copies,” he says. “I consider
that very good because they’re records
that are 30 years old and don’t require
a lot of promotion.”

While diversifying is a way to guard
against fluctuating demand for the
label’s core genres, expanding the
international market is also a key goal.

To that end, the label hired a Euro-
pean marketing director, based in
Amsterdam, earlier this year, as well
as a publicist in England. In addition to
Sloven, HighTone has four staffers in
its Oakland, Calif., headquarters.
Bromberg handles his producer duties
from Los Angeles. Sloven says that
international sales have “grown
tremendously” in the past couple of
years and that he has attended
MIDEM for the past four years. “I
never knew what I was missing,” he
says of the business done at the confer-
ence.

The label has done promotions based
around a low-priced sampler and
encourages acts to tour in Europe.
Sloven maintains an active relationship
with HighTone’s overseas distributors
and next year will probably assemble a
touring package that will provide the
opportunity for more full-blown pro-
motions.

Many HighTone artists already have
international followings, including
Rosie Flores and Tom Russell. Flores,
who has just released “Rockabilly
Filly,” has been working steadily in
Europe since 1987, and Russell is pop-
ular enough in Norway to land a book
publishing deal.

Russell, whose “The Rose of San
Joaquin” is his debut for HighTone, also
co-produced the “Tulare Dust” tribute
with HighTone core artist and former
Blaster Dave Alvin. For Russell, the
relationship with HighTone marks the
long-term record contract of his career.
“It’s about time for me really. There’s a
video involved, so it’s a step up.”

HighTone has serviced the clip of the
title track to video outlets and is send-
ing the album to triple-A radio. “Larry
and Bruce’s taste coincides with what
I like to listen to,” says Russell. “When
we went to them with the Haggard
tribute idea, they said, ‘Go ahead, do
whatever you want.” We seem to be on
the same wavelength about music, so
it’s not all business. We talk about music

alot,” Russell says.

Flores, whose album also has a
videoclip, has been a cornerstone of the
Los Angeles alternative country music
scene for the last decade. The perfect-
ly titled “Rockabilly Filly” is Flores’
second album for the label.

“When I got a chance to sign to
HighTone, it gave me a chance to
resurge, producing my music myself
and writing my own songs,” she says.

HighTone’s latest release is “Sleeping
With A Stranger,” the debut from James
Armstrong. “We'’re always looking for
good young blues artists, and we think
we've found one in James,” Sloven says.

Sloven says he has never considered
selling the label. “This is what we do,
and I'm too young to retire; though
Bruce isn't,” he says, chuckling.

SIMPLE MACHINES

(Continued from page 14)

wholesaled so that we can sell them for
under $10—which is what they ask—
and still make money on them. They
also still do vinyl, at least on most
things, which people who shop here still
look for.”

Toomey and a now-departed partner
formed the label five years ago, with the
intent of releasing a single by Geek (a
band that counted the embryonic mogul
as a member). When that project grew
into a four-band EP (comprising Geek,
Hated, Lungfish, and Edsel), Simple
Machines was on its way to carving a
niche within an unflaggingly do-it-your-
self Washington, D.C.-area scene
anchored by such labels as the long-run-
ning Dischord. Thomson joined forces
with Toomey four years ago.

“People talk a lot about a D.1.Y. ethic,
but I just see what we do as displaying
respect for music and for humans,” says
Toomey. “We work with people and
music we like, and there’s no way we’ll
ever sign a band to a five-album deal or
anything. We’re not immune to bands
wanting to stretch out and move on, but
if everything went under tomorrow, 1
think we’d still be friends with the peo-
ple we’re associated with.”

Although Toomey says no major
labels have approached her and Thom-
son offering P&D deals, there have been
instances where they’ve had to rebuff
advances from labels eager to use the
Simple Machines logo as a credibility
enhancer.

“I've been offered lots of money to lis-
ten to tapes and put out 7-inch singles,
and I always say we're not interested,”
she says. “Not only is this important to
me, but we have a lot of people who buy
everything we put out because they
share our aesthetic—we owe them
something.”

That core aesthetic—generally
marked by engaging pop hooks and
unabashedly no-frills presentation—is
common to such bands as See Saw
(whose full-length debut will appear on
Simple Machines early in 1996) and
indie veteran Scrawl (an edgy all-female
band that presaged the riot-grrrl move-
ment). Similarly, many of the label’s
releases—particularly its compilation
CDs—give voice to the political views
of the principals.

“We try to do as many benefit things
as we can,” says Toomey. “ ‘Fortune
Cookie Prize’ {a Beat Happening trib-
ute album] raised $11,000 for Sasha
Bruce House, an organization for youth

(Continued on page 29)

¢TE GUSTA
EL ROCK EN
ESPANOL?

S1 TE GUSTA LEE ESTO.

FOCO

NUESTROS PRIMEROS
ARTISTAS EN ESPANOL

Heroes Del Silencio hail from
Zaragoza. Spain. They've expe-
rienced huge success as part of
the growing wave of ROCK EN
ESPANOL that's sweeping
Mexico, South America, Europe
and now the UNITED STATES.
They teamed up with producer
Bob Ezrin (Pink Floyd, Peter
Gabriel, Kiss) on "AVALAN-
CHA." They will begin touring
Mexico in January and will start
touring the UNITED STATES in
mid-February.

Heroes Del Silencio llegan
desde Zaragoza, Espana. Ellos
estan teniendo un exito gque
esta creciendo como una ola
que arraza con Mexico, Sud
America, Europay ahora ESTA-
DOS UNIDOS. "AVALANCHA"
fue producido por Bob Ezrin
(Pink Floyd, Peter Gabriel,
Kiss). En enero iniciaran una
gira por Mexico que continuara
por todo ESTADOS UNIDOS a
mediados de Febrzaro.

HEROES DEL SILENCIO
AVALANCHA (X2/4-35530) Album
available November 7th. 1995.

COMING SOON - LEAVING LAS VEGAS
DRIGINAL MOTIDN PICTURE SOUND-
TRACK FEATURING THE MUSIC OF
STING, DON HENLEY, MIKE FIGGIS,
THE PALLADINDS AND NICDLAS CAGE.
CD AVAILABLE NDV. 7™ (X2-36071})

TRIBAL | Ex DoRaDo | (MIEIIISFHERE]
PNGEL | gaisaBER | riMAL

l.lz.s..‘.SOUND BUSINESS
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BILLBOARDS H E AT S E E K E [R S.ALBUM CHART

COMPILED FOR WEEK ENDING NOV. 4, 1995 FROM A NATIONAL SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
% o SAMPLE OF RETAIL STORE AND RACK gghlﬁ%?ngpgsgspggb%ggEgv I I I I ' I I top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
%] 5 5 Sty E!E ! ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
Iz | ¢ ; Z | ARTIST TITLE (O Albums with the greatest sales gains. © 1995, Billboard/BPi Communications and SoundScan, Inc.
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(1) 2 2 DEBORAH COX ARISTA 18781 (10.98/15.98) DEBORAH COX 22 8 2 LIFE OF AGONY ROADRUNNER 8924 (10.98/16 98) o - UGLY i
2 | 3 | 10 | TAKE THAT arista 18500 9.98/15.98 NOBODY ELSE | J(28)| — | 1 | KAUSION tencr mos 2002 t10.98/16.98) SOUTH CENTRAL LOS SKANLESS
3 1 2 MYSTIKAL BIG BOY 41581/JIVE (10 98/15.98) MIND OF MYSTIKAL 34 4 JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART
(4D 7 | 10 | EDWIN MCCAIN Lava 92609/AG (10.98/15.98) HONOR AMONG THIEVES %5 | 29 | 9 | RAYBOLTZ worD 4160V/EPIC (9.98 EW15.98) THE CONCERT OF A LIFETIME
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6 5 10 | TERRI CLARK MERCURY NASHVILLE 26991 (10.98 EQ/15.98) TERR! CLARK 21 | 24 | 16 | BROTHER CANE ViRGIN 40564 (10.98/15 98) SEEDS
7 | 11 | 16 | BRYAN WHITE asaum 616122 (9.98/1598) BRYAN WHITE 28 | 27 | 5 | OCTOBER PROJECT epic670191i0.98 £Q/15 98] FALLING FARTHER IN
13 4 HEATHER NOVA BIG CAT/WORK 67019/COLUMBIA (10.98 EQ/15.98) o OYSTER | 2 23 15 JEFF CARSON McG curs 77744/0;5“0.9;15.98) JEFF CARSON
|9 10 9 GURES OURU 1A P S eb e ool i ClETE OCE 30 | 14 8 | THE MOFFATTS POLYDOR NASHVILLE 527373 (9.98/13.98) THE MOFFATTS
10 12 6 EDWYN COLLINS BaR NONE 58 (9.98/14.98) GORGEOUS GEORGE @ _ 1 TRU NO LIWiT 52983+/PRIORITY (10 98/15.98) TRUE
20 3 SEVEN MARY THREE / 2633/AG (10 Xt AMERICAN STANDARD I
@ MAMMOTHIATLANTIC 926330R8 (10 9615 58) £ 32 32 17 | MOKENSTEF QUTBURST/RAL 527364*/ISLAND (10.98/15.98) AZZ 122
12 9 2 JT THE BIGGA FIGGA STRAIGHT OUT THA LABB 53981 */PRIORITY (10.98/16.98) DWELLIN' IN THE LABB
g 33 37 15 THE JAZZMASTERS jvc 2049 (9.98/15 98) THE JAZZMASTERS Il
13 [ 2 MR. BUNGLE WARNER BROS. 45963* (10.98/15.98) DISCO VOLANTE
— | 1 | THE CORRS 1a3/1ava 92612/46 (10.98/15.98) FORGIVEN, NOT FORGOTTEN
19 7 JARS OF CLAY ESSENTIAUSILVERTONE 41580/JIVE (10.98/15.98) JARS OF CLAY o
. 3 1 BANTON 9*/1 (10.98/15.98} 'TIL SHILOH
(15)| 17 | 3 | POINT OF GRACE worp ssosepic 998 /15,981 THE WHOLE TRUTH | | | 38 | 14 | BUW LOOSE CANNON 524 |15 SLAND ¢
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@ 35 2 BONEY JAMES WARNER BROS. 45913 (10.98/15.98) ] SEDUCTION @ — | 104 | ADAM SANDLER ® wARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU
18 | 18 | 3 | CRIPS DANGEROUS/PUMP 6739/WARLOCK (10.98/15.98) NATIONWIDE RIP RIDAZ 38 | 31 | 3 | BLOODS DANGEROUSPUMP 6738 WARLOCK (10.98/15.98) DAMU RIDAS
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CTHART + BY CARRIE BORZILLO

ROCKING TO NO. 1: The
highest debut in the Regional
Roundups this week comes
from Joe Grushecky & the
Houserockers. “American Ba-
bylon,” the group’s second Ra-
zor & Tie album, bowed at No.
1 in the Middle Atlantic region.

The album was produced by
Bruce Springsteen, who sings
and plays guitar and mandolin
on it. He also co-wrote a few
tracks and played with Gru-

Heroic Debut. Toronto-
based funk rock outfit
glueleg will swing through
the States in November in
support of its first U.S. full-
length release, *Heroic
Doses” on Pure Records.

Dates so far include Nov.
17 in New York and Nov.
18 in Buffalo, N.Y. KUKQ
Phoenix is among the
modern rockers on the first
single, “Mr. Pink.”

shecky at six East Coast dates
in October. Grushecky will hit
the road once again, without
Springsteen, in mid-No-
vember. (See The Beat, page
14.)

Meanwhile, triple-A radio
has taken a liking to the tracks
“Chain Smokin’” and “Dark
And Bloody Ground.” The lat-
ter was written with Spring-
steen.

HORSING AROUND: At
first, A&M Records planned to
have independent label Rico-
chet Records work 16 Horse-
power’s self-titled EP to help
set up the band’s major-label
debut in February. But as
Beth Tallman, director of
product development at A&M
says, “it turned out so good, we
had to put it out under us.”
Ricochet released the EP
Aug. 22 to have product in
stores in time for the Denver
band’s dates with the Inno-
cence Mission, as
well as its few gigs
with the Violent F:
Femmes in August

5

Jamaican Prophet. “Prophecy,”
the highly anticipated debut from
Kingston, Jamaica, dancehall
artist Capleton drops Nov. 7 via
African Star/RAL/Island. The first
single from the album, “Wings Of
The Moming,"” is No. 64 on Hot
R&B Singles, No. 18 on Hot Rap
Singles, No. 3 on Hot Dance
Music’s Maxi-Singles Sales, and
No. 88 on Hot 100 Singles this
week.

REGIONAL HEATS

MOUNTAIN
Take That, Nobody Else

and September. A&
M is now putting its
muscle behind the
release, which will
be reissued on the
label Nov. 7.

The band incor-
porates banjo, flat-
top bass, slide gui-
tar, and a turn-of-
the-century instru-
ment called the
bandoneon, among
other instruments,
into its original
country/rock sound.

Dates with
Shane MacGowan & the
Popes run Nov. 14-25. The
trek stops in Carrboro, N.C.,
Atlanta, St. Louis, Columbia,
Mo., Chicago, Denver, San
Francisco, and Los Angeles.

Tallman says the label plans
to focus heavily on working the
first track, “Haw,” to roots mu-
sic-oriented stations, but plans
to hold off on triple-A until the
band’s full-length debut,
“Sackeloth ‘N’ Ashes,” hits the
streets Feb. 6.

“The whole point is to give
them an organic beginning and

JTThe Blgga Flgga Dwellln InThe Labb

SOUTH CENTRAL 5
Mystikal, Mind of Mystikal i

EAST NORTH CENTRAL
Insane Clown Posse, Riddle Box

EEKERS #1

|' NORTHEAST
Heather Nova, Oyster

WEST NORTH CENTRAL

Bryan White, Bryan White

“\
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REGIONAL

SOUTH ATLANTIC

ROUNDUP

=
MIDDLE ATLANTIC
|V Joe Grushecky. Amencan Babylon
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Edwin McCain, Honor Among Th:eves

Rotating top-10 lists of best-selling tities by new & developing artists.

MOUNTAIN
Bryan White, Bryan White
Terri Clark, Tern Clark
Take That, Nobody Else
Mystikal, Mind Of Mystikab
Edwin McCain, Honor Among Thieves
Garbage, Garbage
G. Love & Special Sauce, Coast To Coast...
Mr. Bungle, Disco Voiante
Deborah Cox, Deborah Cox
Crips, Nationwide Rip Ridaz

...
PUWENONHWN -

MIDDLE ATLANTIC
Joe Grushecky, Amenican Babylon
Life Of Agony, Ugly
Deborah Cox, Deborah Cox
Take That, Nobody Else
Edwyn Collins, Gorgeous George
Garbage, Garbage
Pure Soul, Pure Soul
Buju Banton, 'Til Shiloh
October Project, Falling Farther In
Mr. Bungle, Disco Volante

...
POWENIUIW N

something to tour around,”
says Tallman.

Since college radio has had
the EP since August, A&M
will service the format with

“Heal On The Shovel,” the
first single from “Sackeloth
"N’ Ashes,” in late-November,
while roots music outlets are
still being worked with “Haw.”

During the MacGowan tour
dates, A&M will focus on get-
ting exposure on local and re-
gional video shows in each
market. The clip for “Haw”
was shot by A&M director of
video production John Camp-
bell.

REGIONAL HAPPEN-
INGS: Newcomers this week
in the South Central Regional
Roundup include David Lee
Garza Y Los Musicales’ EMI
Latin release **Algo Difer-
ente,” which is
No. 20, and
Heather Nova's
Work album
“Oyster,” which
is No.21...The
Blenders’ self-
titled  album,
which is the first
release on the
Musicland
Group’s Orchard
Lane Music rec-
ord label, is No.
14 in the West
North Central
Regional
Roundup this
week.

GEM OF CLE-
VELAND: Restless Records
is getting feedback from
Gem’s first single, “Suburban
Girl,” from its debut, “Hexed,”
released Sept. 26. The song re-
cently won five nights in a row
on modern rock WMMS Cle-
veland’s “The Buzzard Battle”
show, in which listeners vote
for their favorite new songs.
Crosstown WENZ is also
playing the catchy alterna-pop
ditty.

COVETED INVITA-
TIONS: Pearl Jam invited

talented Virgin singer/song-
writer Ben Harper to open
for its Nov. 4 gig in San
Jose, Calif. Harper is also
headlining a Northeast club
tour Nov. 7-19 ... Natalie
Merchant asked A&M’s the
Innocence Mission back
for the second leg of her
tour, which kicks off Nov. 12
in Seattle.

ROAD WORK: Triple X

Loopy Tunes. Techno act
Loop Guru, which folds
dance, world music, and
electronic rhythms into its
Waveform album, “Duniya
(The Intrinsic Passion Of
Mysterious Joy),"” is
starting to get some action
at commercial radio
outlets, such as modern
rock WFNX Boston. The
album has already made it
to the top of such college
playlists as University of
Michigan's WCBN.

Records’ the Voluptuous
Horror Of Karen Black is
in the midst of a mini-tour,
which includes dates with
White Zombie and the
Cramps in Irvine, Calif., on
Saturday (28), San Diego on
Sunday (29), and Las Vegas
on Tuesday (31) ... Mali-
cious Vinyl’s Shrine kicks
off a tour Friday (27) that
wraps up Nov. 13.

BILLBOARD NOVEMBER 4, 1995

wwWwW americanradiohistorvy com

23


www.americanradiohistory.com

R&B

ARTISTS

& MUSIC

Outburst Makes An Impact

Label Breaks Both R&B And Rap Acts

B BY J.R. REYNOLDS

LOS ANGELES—Established in 1992,
Los Angeles-based Outburst Records
is a joint venture
with Rush Associ-
ated Labels that is
steadily making a
name for itself as
a4 company that
can break acts in
both R&B and
rap.

Outburst’s cor-
nerstone act is
rapper Domino, whose self-titled 1993
set peaked at No. 10 on the Top R&B
Albums chart and sold 669,000 copies,
according to SoundScan.

The label, which is distributed
through PGD, plans to release Domi-
no’s yet-to-be-
titled follow-up
album in January
1996. “Physical
Funk,” the first
single, will be
released in Febru-
ary.

Outburst de-
buted two new
acts in 1995. In
June, the label released “Azz Izz” by
R&B trio MoKenStef. The album
peaked at No. 24 on the Top R&B
Albums chart and to date has sold
109,000 units, according to SoundScan.
The group’s first single, “He’s Mine,”
peaked at No. 2 on the Hot R&B Sin-
gles chart.

“Sex In The Rain,” the act’s second
single, was released to radio Oct. 3 and
had a healthy 322 detections at 40 sta-
tions for the week ending Oct. 18,
according to Broadeast Data Systems.

In August, the label released “Real
Brothas” by rap act B.G. Knoce Out &
Dresta. The set reached No. 15 on the
Top R&B Albums chart and has sold
50,000 copies, according to SoundScan.
“50/50 Luv,” the group’s debut single,
peaked at No. 27 on the Hot Rap Sin-
gles chart.

Outburst president/CEO Anthony
“Anti” Lewis says he founded the label

LEWIS

JESSIE

because he wanted more control over
his artists’ destiny. A less than fruitful
production deal with his group Twice
The Trouble, which was briefly signed
to Giant, led to the creation of Out-
burst. “Things didn’t work out with
that project, and I knew from that
experience that I needed to be more
independent to make things happen for
artists,” he says.

In 1991 Lewis developed a closer rela-
tionship with a passing acquaintance,
Outburst VP “Greedy” Greg Jessie, who
was working as a manager for such
artists as DJ Quik, Tone Loc, AMG, and
Second To None. He also had his own
production company, Split Image.

Because Lewis and Jessie shared
similar creative and business visions,
they agreed to form Outburst a year
later, and the company’s first artist
was Domino. “We were fortunate that
Domino had the kind of music that got
people’s attention early on,” says
Jessie.

Outburst was initially slated to be
distributed independently through
Independent National Distributors
Inc. But prior to inking the deal in
November 1993, Lewis and Jessie
released Domino’s first single, “Getto
Jam”—a record that heated up so
quickly that it ignited a bidding war
for the start-up label. “Getto Jam” was
No. 1 on the Hot Rap Singles chart for
six weeks and peaked at No. 4 on the
Hot R&B Singles chart.

“We started getting calls from all
these major-label heavyweights,” says
Jessie. “They were throwing phat
money at us to do a deal. We went with
[Rush Associated Labels/PGD}
because they gave us the kind of cre-
ative and business control we wanted.”

Outburst plans to release three to
four albums per year. “We want to give
each of our acts as much attention as
we can, which is how we’ve managed
to do so well to this point,” says Lewis.

Acts slated for 1996 projects include
Houston-based hip-hop/R&B act Code
3, whose debut single is scheduled for
release the end of the first quarter, fol-
lowed by an album in the second quar-
ter. Rap artist Jiboh and hip-hop/R&B

Solo Gigsters.

The members of Perspective act Solo perform their current sin-
gle, “Heaven,” during a recent visit to the Box offices in Miami. Pictured, from

left, are vocalists Daniele Stokes, Eunique Mack, and Darnell Chaves and bass
player Robert Anderson.

vocalist Nétra have albums scheduled
for release in the third quarter.

As a result of their desire to remain
self-sufficient, Jessie and Lewis creat-
ed the team’s publishing company, All
In It Music.

They plan to broaden their business
scope by eventually venturing into
other entertainment sectors, including
soundtracks and films. “We want to
get into all aspects of show business,
because it provides you with increased
opportunities to expose your recording
artists,” says Lewis.

Penalty Venture. Penalty Recordings president Neil Levine signs a deal to form a
joint venture between his label and Tommy Boy Music. The label's current singles
are "Death Be The Penalty” by Shabazz The Disciple and “Hip 2 The Game'' by
Lord Finesse. Pictured, from left, are Lord Finesse, Tommy Boy senior VP Dan
Hoffman, Levine, Tommy Boy president Monica Lynch, and Shabazz The Disciple.

ANGELO GOLD: No, that’s not some exotic variety
of cannabis, but a description of EMI's new prince of
soul’s album, “Brown Sugar,” which recently was certi-
fied gold. The announcement has label executives flying
high.

The grass-roots project has been loitering in the top 15
on the Top R&B Albums chart for the 16 weeks since its
June 20 debut and is currently No. 11. The first single,
the title track, hit No. 5 on the Hot R&B Singles chart,
and “Cruisin,” the set’s second single, is at No. 12 in its
third week on the chart.

D’Angelo’s manager, Kedar Massenburg, says that cre-
ating an enduring project hasn’t been easy and points to
the unique duality surrounding the enterprise as one rea-
son for its from-the-ground-up
success.

Says Massenburg, “D’Ange-
lo became legit in the R&B
mainstream with ‘You Will
Know’ [from the ‘Jason’s
Lyric’ soundtrack], which he
wrote and produced. But he
earned credibility on the
streets with ‘Brown Sugar,’ a
metaphoric song that was ini-
tially billed as an anthem to
pot smokers by featuring the
image of a marijuana leaf on
the front of the [promotional] product.

“But the song could also be interpreted as a romantic
ode to the ladies,” he continues, “and once it began catch-
ing on in the mainstream, we backed off from the street
interpretation.”

There was also some calculated ambiguity regarding
the artist’s image. D’Angelo’s vocals and lyrics have an
understated quality to them, but he looks street hard,
which again contributes to the disparity surrounding who
he is.

Says Massenburg, “We wanted to set him apart from
other R&B artists, so we had him dress like an ordinary
kid from down the block, but we added a few intangibles
to create a mystique, so he wasn’t completely accessible.”

Massenburg says the album has at least three more sin-
gles in it, and he is anxious to dispel speculation that
D’Angelo might be just another one-album wonder. From
the beginning, the manager refused to allow the artist to
perform track dates and insisted on promo dates that fea-
tured a three-piece combo—a drummer, bass player, and
D’Angelo on piano.

“The kid is only 21, and we wanted people to see that he
was proficient on the keys and a legitimate writer/pro-
ducer with the potential to develop,” he says.

SPEAKING OF GOLD: Brian McKnight’s latest Mer-
cury set, “I Remember You,” has been quietly selling.
Despite grumbles from observers that the set failed to
“meet their musical expectations, consumers seem to dis-

D’Angelo’s Dualities Earn Him Gold;
What s In Store For Mercury R&B Acts?

by J. R. Reynolds

agree; the project was recently certified gold. The artist’s
current single is “On The Down Low.”

SPEAKI NG OF QUICKSILVER: It will be interesting
to see what newly appointed Mercury president/CEO
Danny Goldberg (see story, page 6) has in mind for the
label’s R&B roster.

Mercury has a slew of artists on the Hot R&B Singles
chart, including Brian McKnight, Will Downing,
Vanessa Williams, J. Quest, Issac 2 Issac, and rap act
Blahzay Blahzay.

Meanwhile, departing head honcho Ed Eckstine will
remain in the PolyGram family in some capacity. Accord-
mg to a Mercury representative, he will complete the

long-awaited Lionel Richie
_ project and will also work on
the next Vanessa Williams
album. No word on when either
of those sets will be released.

S OUL TRAIN 25TH SET:
Don't forget about “The Soul
Train 25th Anniversary Hall Of
Fame Special,” which tapes
Thursday (2) at the Shrine
Auditorium in Los Angeles.
The show is hosted by Arsenio
Hall, and labels are loaning
their big-guns to the special, so expect a star-studded spec-
tacular, as well as a fun-filled stroll down memory lane.
The program will air Nov. 22 on CBS.

IN HONOR OF the 10th anniversary of the national hol-
iday celebrating Dr. Martin Luther King’s birthday,
Elektra Entertainment and Orphan Madhouse Enter-
tainment will issue “Stone Of Hope (Time Just Keeps On
Slipping),” a single with proceeds benefitting the King
Center in Atlanta.

Artists participating in the recording session, sched-
uled to take place Thursday-Sunday (2-5) in Atlanta, are
Brandy, her brother Ray J Norwood, Subway, 702, For
Real, Xscape, Monica, Immature, Jason Weaver, Usher,
Five Young Men, Jon B,, and Mista. Organized Noize
and Blue & L-Rock share writer/producer credits.

The single is scheduled for release Jan. 10, two weeks
before the King holiday.

LISTEN FOR the music of Elektra acts Ini Kamoze,
Grand Puba, Das EFX, Da Youngstas, Brand Nubian,
Boys Choir Of Harlem, Pete Rock, and Atlantic artist
Brandy during the film documentary “Harlem Diary:
Nine Voices Of Resilience.”

The 96-minute piece, produced by the Discovery Chan-
nel and in theaters in Los Angeles and New York, profiles
the lives of nine young people living in Harlem, N.Y.

The Discovery Channel will televise the documentary
Feb. 25 as part of its Black History Month celebration.
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Go, MC Shan Racer, Go!; Luongo Rolls ‘Big Phat’ Benefit

IT’S ALL GOOD: At press time, leg-
endary old-school rapper MC Shan
was scheduled to participate in the
third annual New York City Grand
Prix for Multiple Sclerosis on Sunday
(29). The starting line for the road
race was in New York’s Battery Park
City, with the course stretching
through 1% miles of Manhattan’s
financial district. As tribute to his role
as producer and writer for Canadian
reggae star Snow, the name of the car
Shan drove was “Informer One” . . .
John Luongo has assembled a com-

pilation called “The Big Phat Ones:
Hip-Hop Vol. 1,” which features tracks
from the most-popular rap videos to
air on the Box. The set includes hits
by Salt-N-Pepa (“Shoop”), Coolio
(“Fantastic Voyage”), Method Man
(“Bring The Pain”), and Craig Mack
(“Flava In Ya Ear”). Proceeds from
the album’s sales will benefit the T.J.
Martell Foundation, which aids chil-
dren afflicted with cancer.

The third annual Rap Roast is set
to take place Nov. 16 at the Puck
Building in New York. In 1993, Red

RAP ,

Colnmn ..

by Havelock Nelson

Alert was honored. Last year, Ed
Lover & Doctor Dre were recog-
nized. This year, props will be paid to
Funkmaster Flex. Among the people

roasting him will be Flex’s manager
and party promoter Jessica Rosen-
blum, Bad Boy CEO Sean “Puffy”
Combs, Tommy Boy president Moni-
ca Lynch, WQHT New York PD
Steve Smith, rapper Biz Markie,
DJ/Tommy Boy artist Big Kap, and
Red Alert. Organizers of the event are
Sean Pecas, Rene McClean, Grace
Harry, and the Persaud brothers
(Mark, Michael, and Irwin). Pro-
ceeds from the event will benefit the
Children’s Hope Foundation, which
helps children with AIDS.

J.T. Thompson and Juanita
Williams of Los Angeles-based Dove
Entertainment have formed an orga-
nization called the Hip-Hop Hall of
Fame Foundation. In May, the foun-
dation will produce “The Hip-Hop
Hall Of Fame Awards Show,” which
will be taped at New York’s Apollo
Theater for subsequent syndication.
The producers are also planning to
assemble a soundtrack album featur-
ing performers from the show.

On Oct. 23, producer and Illtown

(Continued on page 25)
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] ]
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
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are efectronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- BMI/Andrea Martin, BMI) WBM of units sold to SoundScan, inc. This data is used in the Hot R&B Singles chart.
g
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 10 ALREADY MISSING YOU (Divided, BMI/Zomba SoundScan®
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2|5 |8|TITLE 2|5 || TITLE Biackwood, BMIAWHo Knows, BMIMCA, BMILo-Mo, BMI) | | 2 | & | & | TITLE 2|5 (8| TmE
= | 5| 2 | ARTIST (LABEL/DISTRIBUTING LABEL} £ | 3| 3 | ARTIST (LABEL/DISTRIBUTING LABEL) 51 BE ENCOURAGED (Red Rewrmar, SESAC) = | 5 | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) £ | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
; 1 GOT 50N IT 41 BOMDIGI (Stone City, ASCAP/National League, ASCAP) WBM ] AINT NUTHIN' BUT A SHE THING
% NO.1 x 12|19 | L S0T Rod v 28 BOOMBASTIC/IN THE SUMMERTIME (LvingSting * % NO.1 % » 38 30 | 3 | SALT-N-PEPA (LONDONASLAND)
WHO CAN | RUN TO ASCAP/Malaco, BMI/Broadiey. ASCAP/PolyGram, ASCAP) HL FANTASY
(1)) 2 | 13 | S GoSoDEFROUMBA 2visaniot| (39| 38| 12| HOWHIGH o @ o AVRALISLAND) 5 BROKENHEARTED (Human Rhythm, BMI/Chrysalis, 11 1| 8 | aRIRH CAREY (COLUMBIA) 6 whs ot No. 1 [ e
ASCAP/Young Legend, ASCAP)
FANTASY BE ENCOURAGED i : WHO CAN | RUN TO 1 MISS YOU (COME BACK HOME)
2 1 9 MARIAH CAREY (COLUMB!A) 40|18 WILLIAM BECTON & FRIENDS (INTERSOUND} 24 BROWN SUG,AR (Ah-choo, ASCAP/12:00 AM, ASCAP/ @ 3 4 XSCAPE (SO SO DEF/COLUMBIA) 4|2 MONIFAH (UPTOWN/MCA)
PolyGram Int'l, ASCAP/Jazz Merchant, ASCAP) HL
(Dl 4 | 15| TELL ME 41|36 | 7 | TEMPTATIONS 73 CAN I TOUCH YOU...THERE? (Warner Chappeli, 3 | 2 | 12| GANGSTA'S PARADISE | | HoOKED oN You
GROOVE THEORY (EPIC) 2 PAC (INTERSCOPE) ASCAP/Mr. Bolton's, BMI/Zomba, BMI/Warner- COOLIO FEATURING L.V. (MCA SOUNDTRACKS) SILK (ELEKTRA/EEG)
4 | 3 | 13 | BROKENHEARTED 42131 | 15 | SUGAR HILL Tameriane, BMI/Out Of Pocket, ASCAP) WBM 4| a|13] TELLME 42|35 | 14| SUMMERTIME IN THE LBC
BRANDY (ATLANTIC) AZ (EMI) 18 CELL THERAPY (Organized Noize, BMI/Stiff Shirt, GROOVE THEORY (EPIC) THE DOVE SHACK (G FUNK/RAL/ISLAND)
(5 6 | 3 | YOU REMIND ME OF SOMETHING 45| g | LOVE DON'T LIVE HERE ANYMORE BMI/Goodie Mob, BMI) . (5 7 | 10| SENTIMENTAL 43|24 | 10| PRETTY GIRL
R. KELLY (JIVE) FAITH EVANS (BAD BOY/ARISTA} 20 COME WITH ME (Music Corp. Of America, BMI/Cameo DEBORAH COX (ARISTA) JON B. (YAB YUM/550 MUSIC)
Appearance By Ramses, ASCAP/Vandy, ASCAP/MCA, ' y
EXHALE (SHOOP SHOOP) YOU PUT A MOVE ON MY HEART . LIKE THIS AND LIKE THAT Y'ALL AIN'T READY YET
® 1 | WHITNEY HOUSTON (ARISTA) 56 1 4 | o JONES INTRODUCING TAMIA (QWESTME) 2 é??(l:JAE{ﬁ.S(L)BOt;TBMI/Y;)S')g:;} ASCAP) HL 8| 513 | WoNich (ROWDY/ARISTA) 491 7 | WsTikaL (Bl BOVANVE)
ISIN’ {Bertram
SENTIMENTAL ANYTHING i CELL THERAPY HE'S MINE
1| 7| 18 B e oRAN cox (RRisTA 49 4 | ONYINRE, 76 CURIOSITY (FROM DANGERQUS MINDS) (EM Apri, 9 | B o Ol 45| 39 [ 22 | HS N Er (OUTRURST/RALISLAND)
UNaA ASCAP/Dalvin DeGrate, ASCAP/Mass Confusion, ROREN —
g [ -8 |l AubAwAY 46 | 46 | 18 | LT OF THA MONTH ASCAP/MCA, ASCAP) 8| 6|9 |BROKENHEARTE 46| 41| 12 | TONIGHT'S THE NIGHT
JANET JACKSON (A&M) BONE THUGS-N-HARMONY (RUTHLESS) 49 DANGER (Copyright Control} BRANDY (ATLANTIC) BLACKSTREET (INTERSCOPE)
9|5 |10| LHATEU 47|50 | 17 | LOVE AMBITION (CALL ON ME) 74 EAST SIDE RENDEZVOUS (A.L.T., BMI/0.G Enius, 9 | 12| 1| HEAVEN 47| 45| 21 | WE MUST BE IN LOVE
4 (NPG/WARNER BROS.) JASON WEAVER (MOTOWN) BM1/Overexposed, BMI/French Lick, BMI/Too Brown, SOLO (PERSPECTIVE) PURE SOUL (STEP SUNINTERSCOPE)
ALREADY MISSING YOU WHERE IS THE LOVE Too Down, BMI) RUNAWAY ON THE DOWN LOW
118 GERALD & EDDIE LEVERT, SR. (EASTWEST/EEG) 6313 JESSE & TRINA (CAPITOL) 68 FADES EM ALL (EMI April, ASCAP/Big Poppa. 10/10]8 JANET JACKSON (A&M) 48|47 |14 BRIAN MCKNIGHT (MERCURY)
ASCAP/Justin, ASCAP/Bee Mo Easy, ASCAP)
EAVEN 1| WANT YOU BACK . LIQUID SWORDS YOU USED TO LOVE ME
1110 | 14 | $50'5 (PERsPECTIVE) — | 1 | PURE SOUL (STEP SUN/INTERSCOPE) 1 FANTASY (Rye, BM!/Sony, BMI/Metered, ASCAP/ W11 3 | GeRils/aza (GEFFEN) 4342 13 | Fair Evans (BAD BOVARISTA)
PolyGram Int'l, ASCAP/Stone Jam, ASCAP/Ness, Nitty &
CRUISIN' LOVE T.K.O. 1 GOT 5 ONIT A NATURAL WOMAN
1319 | 5ANGELO (e 50139 | 11| ReGiNABELLE (coLuMBIA) Caponie, ASCAP/WB, ASCAP) HL/WBM 1218 | 22| | iz oo TRYeE) 50| 34| 3 | NARY J. BLIGE (UPTOWN/MCA)
DIGGIN' ON YOU t NEED YOU TONIGHT - e FEEL THE FUNK JEEPS, LEX COUPS, BIMAZ & BENZ
215 51(52( 5 ASCAP/Air Control, ASCAP) HL 1717 51138112 h b
TLC (LAFACE/ARISTA) JUNIOR MAF LA (UNDEAS/BIG BEAT/ATLANTIC) 15 FEEL THE FUNK (FROM DANGEROUS MINDS) IMMATURE (MCA SOUNDTRACKS/MCA) LOST BOYZ (UPTOWN/MCA)
14| 9 | 18| YOU ARE NOT ALONE 52|53 | 18 | LOVE DON'T LOVE NOBODY (Zomba, BMi/Hookman, BMI) WBM 14 | 15| 18 | SUGAR HILL 52|50 | 3 | EAST SIDE RENDEZVOUS
MICHAEL JACKSON (EPIC) PHIL PERRY (BLUE THUMB/GRP) 55 FUNNY HOW TIME FLIES (Frabensha, ASCAP/Stone AZ (EMI) FROST (RUTHLESS/RELATIVITY)
15| 12 | 21 | 'TIL YOU DO ME RIGHT (53)| 54 | 6 | AIN'T NUTHIN' BUT A SHE THING Jam, ASCAP) 15| 14| 10 | YOU ARE NOT ALONE 53| 43| 9 | MC'S ACT LIKE THEY DON'T KNOW
AFTER 7 (VIRGIN) SALT-N-PEPA (LONDON/ISLAND) 9 GANGSTA'S PARADISE (FROM DANGERQUS MINDS) MICHAEL JACKSON (EPIC) KRS-ONE (JIVE)
HOOKED ON YOU WEST UP! (T-Boy, ASCAP/0/B/0 ltsef, ASCAP/Boo Daddy, ASCAP/Larmy ICE CREAM KISS FROM A ROSE
27| 3 | Sk (FLEKTRAEED) 60 | 6 | WC & THE MAAD CIRCLE (PAYDAY/LONDON) Sanders, BMI/Songs Of PolyGram, BMi/Madcaste, 16| 16| 4 | Giigeratkwon (LOUD/RCA) 54148 | 8 | Cral(ZTT/SIREWARNER BROS.)
BMUJobete, ASCAP/Black Bull, ASCAP) HL/WBM
YOU USED TO LOVE ME CELL THERAPY : RS = WHERE EVER YOU ARE TEMPTATIONS
17| 14122 | £4iTH evans (BAD BOVARISTA) (B9( 70| 2 GOODIE MOB (LAFACE/ARISTA) n 2!3%&\?)\/’2%5 (Zomba‘,\g\ggér/v\cg:\: Apache, L61) || [sWHEREIEY 2y 55 (51| 6 | JEMPTATIONS
ric Sermon, -
LIKE THIS AND LIKE THAT FUNNY HOW TIME FLIES Y ALREADY MISSING YOU CAN | TOUCH YOU...THERE?
07 MONICA (ROWDY/ARISTA) @ 2z INTRO (ATLANTIC) 2 :ngbglaogzoiuém)iss (Da"eY ERSCARRaT 8|6 GERALD & EDDIE LEVERT, SR. (EASTWEST/EEG) 8|8 MICHAEL BOLTON (COLUMBIA}
SOON AS | GET HOME ALL | CAN DO 8 HEAVEN (EMI April, ASCAP/Fiyte Tyme, ASCAP | HATE U - LIVIN' PROOF
%5 FAITH EVANS (BAD BOY/ARISTA) 5714716 TINA MOORE (STREET LIFE/SCOTTI BROS.) Perspectifze AS(‘:’RP) GAR yte Tyme NEW 1901317 & (NPG/WARNER BROS.) 1 GROUP HOME (PAYDAY/LONDON/ISLAND}
201 18| 11 | GANGSTA'S PARADISE | 1 | LovEU 4 LIFE 31 HE'S MINE (Mo Ken, ASCAP/ANl init, ASCAP/Hami Wave, 20|18 | 9 | COME WITH ME | | | GHETTO PARADE
COOLIO FEAT. LV. (MCA SOUNDTRACKS/MCA) JODECI (UPTOWN/MCA) ASCAP/Controversy, ASCAP/WB, ASCAP/Songs 0t Lastrada, SHAI (GASOLINE ALLEY/MCA) BOSSMAN AND THE BLAKJAK (4 LIFE)
21| 15| 18 | ON THE DOWN Low 59058114V , BMI/Songs Of PolyGram, BMI/Rupber Band, BMI) WBM/HL 21| 4 | RUNNIN' 59|57 | 7 | REAL HIP HOP
BRIAN MCKNIGHT (MERCURY) BOYZ It MEN (MOTOWN) 14 HOOKED ON YOU (EMI Casadida, BMI/Rendor, THE PHARCYDE {DELICIOUS VINYL/CAPITOL) DAS EFX (EASTWEST/EEG)
BMi/Young Legend, ASCAP)
WE MUST BE IN LOVE RESPECT HOW HIGH OVE T.K.0.
22| 19| 22 | piRe SOUL (STEP SUNINTERSCOPE) 1| THA DOGG POUND (DEATH ROWINTERSCOPE) 30 HOW HIGH (FROM THE SHOW!) (Funky Noble, 22119 | 1| Repmanenon man outeursTRausLanD) | | 90 [ 52 | 8 | REGiNa BELLE (COLUMBIA)
ASCAP/Zomba, ASCAP/Erick Sermon, ASCAP/Careers-
23| 17| 22 | ONE MORE CHANCE/STAY WITH ME | | g1 | 48 | 16 | PLAYER'S ANTHEM BNIG, BMI/W- Tang. BMI) HUWBM (@) 27| 3 | BOMDIGI 61153 7 | WEST UP
THE NOTORIOUS B.1.G: (BAD BOY/ARISTA) JUNIOR MAF.1LA. (UNDEAS/BIG BEAT/ATLANTIC) y g ERICK SERMON (DEF JAM/RAL/ISLAND) WC & THE MAAD CIRCLE (PAYDAY/LONDON)
——— B AnGER 95 | CAN'T STAND THE PAIN (Human Rhythm, BM)) e e
BROWN X L ] 'N YOU
24|16 | 23 [ SANGELD €M | 1| BLANZAY BLAHZAY (FADERMERCURY) 3 IT(;ﬁgCl;EMAl)MH(LCareers BMG. BMI/Ramecca, BMI/Wu 33| 3| panceLo emn 62|55 | 22 | Joneei wetownmcn
()| 29 | 10| PRETTY GIRL 63|55 9 | ARE YOU READY? 71 IF YOU WANT IT (EMI Aprl, ASCAP/Soul On Soul, (@) | 1 | LAST DAYz 63 | 61 | 14 | WHATZ UP, WHATZ UP
JON B. (YAB YUM/550 MUSIC) PEBBLES (MCA) ASCAP/WB, ASCAP/Evelle, ASCAP/Jumping Bean, BMU/ely's ONYX (JMJ/RAL/ISLAND) PLAYA PONCHO FEAT. LA. SNO (S0 S0 DEF)
33| 3 | ONE SWEET DAY 64 | 65| 7 | WHAT ABOUT OUR LOVE? Jams, ASCAP/Gansta Lean. BMI/O/B/0 ftself, BMI) WBM 26122 | 10| VIBIN' 64| 56 | 22 | WATERFALLS
MARIAH CAREY & BOYZ 1t MEN (COLUMBIA) MAYSA (BLUE THUMB/GRP)} 21 1 GOT 5 ON IT (Stackola, BMi/True Science, BOYZ I MEN {(MOTOWN) TLC (LAFACE/ARISTA)
v ASCAP/Triple Gold, BMI/Say King IV, BMI/Songs 0f All
FEEL THE FUNK TONIGHT'S THE NIGHT . THROW YOUR SET IN THE AIR GIRLSTOWN
27723 | 14| |uMATURE (MCA SOUNDTRACKSMCA) 85 | 64 | 23 | giacksTREET UNTERSCOPE) Nations, BMI/Warner-Tameriane, BMI/EMI Blackwood, 32 | 4 | CYPRESS HILL (RUFFHOUSE/COLUMBIA) 85 | 60 | 10| SijpeR caT (coLuMBIA)
BMI/Two Tuff-Enuff, BMI) WBM
BEFORE YOU WALK OUT OF MY LIFE TELL ME WHAT YOU LIKE -t PLAYER'S ANTHEM SITTIN' ON CHROME
37| 10 | jionicA (ROWDY/ARISTA) ~| 1| cv (upTownmvca) 11 1 HATE U (Controversy, ASCAP/WB, ASCAP) WBM 28| 20 | 16 | JynioRmAF 1A (UNDEASEIG BEATATLANTIO) | | B8 | 59| 9 | PlasTa ACE ING. (DELICIGUS VINYLICAPITOL)
WHERE EVER YOU ARE MIND BLOWING 5 TR g LN ER B SATRoL (20 BROWN SUGAR CURIOSITY
32| 5 68| 10 Rob, ASCAP/Shekia, BMI) 40| 23| B! 676312
TERRY ELLIS (EASTWEST/EEG) DAVID JOSIAS (LAVA/ATLANTIC) 32 | MISS YOU (COME BACK HOME) (FROM NEW YORK D'ANGELO (EMI) AARON HALL (MCA)
SOMEONE TO LOVE Y'ALL AIN'T READY YET UNDERCOVER) (EMI April, ASCAP/E-Z Duz-It, ANYTHING SOMETHIN' 4 DA HONEYZ
302230 JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) 42 MYSTIKAL (BIG BOY/JIVE) ASCAP/WB, AS%;P/EVe‘ﬁeI. ASCAP) HL/WBM 36| 4 3T (MJJ/550 MUSIC) 686813 MONTELL JORDAN (PMP/RAL/ISLAND]
31124 | 28 HE'S MINE 69 (5111 TONITE 63 IT'SIN GOD’'S HANDS NOW (Sony Tree. BMI/We Care, 3125/ 10 1ST OF THA MONTH 69 16212 TONITE
MOKENSTEF (OUTBURST/RAL/ISLAND) A FEW GOOD MEN (LAFACE/ARISTA) ASCAP/Sony. ASCAP/Built On Rock. ASCAP/Copyright BONE THUGS-N-HARMONY (RUTHLESS) A FEW GOOD MEN (LAFACE/ARISTA)
COME WITH ME DAMN THING CALLED LOVE Management, ASCAP) "TIL YOU DO ME RIGHT ARE YOU READY?
320307 SHAI (GASOLINE ALLEY/MCA} 2 AFTER 7 (VIRGIN) 92 | WISH {Orange Bear, BMH) 32(2 |18 AFTER 7 (VIRGIN} 10548 PEBBLES {MCA}
; 78 JEEPS, LEX COUPS, BIMAZ & BENZ (EMI April
WATERFALLS MC’S ACT LIKE THEY DON'T KNOW . DANGER WASSUP, WASSUP!
33|28 | 31 | 7IC araceaRIsTA) 11|59 ] 6 | (RS Bue Uive) ﬁggﬁf;ﬁeTMo gaSY: QSSE:AA\\FF”//E:OSS Bgﬂ, AASSC(?:F{;/?{'FSSG- 331 241 5 | GlANZAY BLAHZAY (FADER/MERCURY) 1117415 | 5T6WN PUAYERS (PREMEDITATEDMWE)
ly Two Sons, lyde Otis.
43| & | HEYLOVER 72 (69 11| IEYOU WANTIT e 69 JUST FOR MY MAN (Seventh Seal, ASCAP/Trembal, ASCAP) | | 34 | 23 | 26 | BOOMBASTIC/IN THE SUMMERTIME | | 77 | g | 14 | PULL UP TO THE BUMPER
L.L. COOL J (DEF JAM/RAL/ISLAND} SOUL FOR REAL (UPTOWN/MCA) 89 KISS FROM A ROSE (FROM BATMAN FOREVER) (SPZ BM) i DGEGS (EM (;LI,- PATRA (550 MUSIC}
35| 25 | 24 | BOOMBASTIC 73|62 | 7 | EVERYDAY IT RAINS 61 LAST DAYZ (Acoustic Lady, ASCAP) 35(37] 8| Fa (TD| — | 1 | ! CAN'T STAND THE PAIN
SHAGGY {VIRGIN} MARY J. BLIGE (DEF JAM/RAL/ISLAND} 6 LIKE THIS AND LIKE THAT/BEFORE YOU WALK OUT JAMAL (ROWDY/ARISTA) JASON WEAVER (MOTOWN}
36 | 34 | 22 | FEELS S0 GOOD _| 1 | BompIGi OF MY LIFE (EMI April, ASCAP/D.A.R.P., ASCAP/WB, 36| 20 | 20 | ONE MORE CHANCE/STAY WITH ME | 4 | ¥ YOU waNTIT
XSCAPE (S0 SO DEF/COLUMBIA) ERICK SERMON (DEF JAM/RAL/ISLAND) ASCAP/Nuthouse, ASCAP/AImo, ASCAP/Salandra, THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) SOUL FOR REAL (UPTOWN/MCA)
3| 41 | 7 | 1 MISS YOU (COME BACK HOME) | | | LOOK WHAT YOU'VE DONE ASCAP/EM! Casadida, BMI/EMI Blackwood, BMI) 37 (31| 2 | WINGS OF THE MORNING | 10| SULTRY FUNK
MONIFAH (UPTOWN/MCA) [ ASANTE (COLUMBIA) 33 LIQUID SWORDS (GZA, ASCAP/Ramecca, BMI) CAPLETON (AFRICAN STAR/RAL/ISLAND) M.C. HAMMER (GIANT/WARNER BROS.)
- - 3 - — 62 LOOK WHAT YOU'VE DONE (Trauma Unit, - et —
D Records with the greatest airplay gains. © 1995 Billboard/BPI Communications. ASCAP/BMG. ASCAP/The Lady Roars, BMI) O Records with the greatest sales gains. © 1995 Biilboard/BP1 Communications and SoundScan, Inc.
57 LOVE AMBITION (CALL ON ME) (Human Rhythm, BMI)
HnT “&B HEG“R“ENT AI“PI_AY 66 LOVE DON'T LOVE NOBODY (Wamer-Tamerane, BM)WBM 47 gunNIN' (Beetjunkye, BMI/EMI Blackwood, 42 VIBIN' (Vanderpool, BMY/Aynaw. BMI/Shawn Patrick,
—— R . — gg tgzi iR"I:NéVQ’E'(";;nT:&I“:; 'E’;:Vm; gi“:dy BMI/Ephcy, ASCAP) HL BMV/Ensign, BMI/Bee & Tee, BMI/Butter Jinx, BMI) HL
11313 14 )14 129 | iana King. Ot Andy, 4 SENTIMENTAL (EMI April, ASCAP/D.ARP., 36 WATERFALLS (Organized Noize, BMI/Stitf Shirt,
BRANDY{IATEANTIC) BARRVAWHITEA(AS M/RERSRECTIVE) ASCAP/WNR, ASCAF/Kingsiey Gardner Nation Of Soul, BMD ASCAP/WB, ASCAP/Nuttiouse, ASCAP/EM) Blackwood, BMI/Belt Star, ASCAP/ Tizbiz, ASCAP/Pebbitone,
9 11| 2 | WATER RUNS DRY 15|10 11 | 1S BEEN YoU 43 LOVEU 4 LIFE (EM! Apri, ASCAP/De Swind Mob, ASCAP) BMI/Deborah Cox, BMI) WBM/HL ASCAP/EMI April, ASCAP) HL
BOYZ Il MEN (MOTOWN) ANITA BAKER (ELEKTRA/EEG) 52 MC'S ACT LIKE THEY DON'T KNOW (Zomba. ASCAP/BOP, g5 gEX IN THE RAIN (Mokenstef, ASCAP/Ma'Phil, ASCAP) 25 WE MUST BE IN LOVE (Played Like A StepSun,
3| | 1 | pon'T TAKE IT PERSONAL 16|18 7 | ILL BE THERE. /YOU'REALL 1. ASCAP/Gifted Pear, ASLAP’E’Vg_AD”gASW’ WBMAL 38 SOMEONE TO LOVE (Sony Tree. BMI/Ecaf, BMI) HL ASCAP/Black Art Of War, ASCAP)
MONICA (ROWDY/ARISTA) METHOD MAN/M_J. BLIGE (DEF JAMRAL) 83 MIND BLOWING (Vertical City, BMI/PMA, BMI) 76 SOMETHIN' 4 DA HONEYZ (Chrysatis, ASCAP/Mo’ 50 WEST UP! (Base Pipe, ASCAP/Woopteewoo,
CAN'T YOU SEE CREEP 91 THE NOD FACTOR (Forever People. ASCAP/Lester Swang, ASCAP/ji's, BMI/Nomad-Noman, ASCAP/WB, ASCAP/Gangsta Boogie, ASCAP/Real An
4| 21 2| Tora rear nae nororous BiG mommveon | | 17| 19 | 22 | R CAracemRisTay Fernandez, ASCAPAVRI-JON, BMI) BMi/Warner-Tamerlane, BMI/Songs Of PolyGram, Ruff, ASCAP/Mycenae, ASCAP) WBM
T FREAK LIKE ME 75 UL SKOOL (EMI Apr, ASCAP/Bovina, ASCAP/Groove Child, BMi/Madcastle, BMI/Second Decade. BMI) HL/AWBM 65 WHAT ABOUT OUR LOVE? (PolyGram Inf', ASCAP/Uncie
8| | SRR o bicAl 18 | 11 12 | R e (VMECCA DONEASTWEST/EEG) BMISongs Of PolyGram, BMYRun Devine, ASCAP/Protoons. g3 SRRy, I (Will Down, ASGAP/Uncle Buddies, Buddies, ASCAP/EMI Blackwood, BMIVEMI, BMI)
ASCAP/Rush Groove ASCAP/Def Jam, ASCAP) ASCAP/PolyGram Int'l, ASCAP/Nectivity, SESAC) 82 WHAT YOU WANNA DO? (Lench Mob, ASCAP/Gangsta
ST NG [ I i —— 19| 24| 11| ASK O O OUNDTRAXS50 MUSIC 26 ONE MORE CHANCE/STAY WITH ME (B Poppa. ASCAP/ 21 SUGAR HILL (Tricky Track, BMI) Boogie, ASCAP/WB, ASCAP) WBM
Justin. ASCAP/EMI Apr, ASCAP/Jobete, ASCAP) HLAEM 58 SUMMERTIME IN THE LBC (FROM THE SHOW!) (Big 86 WHATZ UP, WHATZ UP (Pepper Drive, BMI)
7| 4| g | THIS Is HOW WE DO IT 2017 | 16 | BABY 23 ON THE DOWN LOW (Cancelied Lunch, Nuts, BMIEMI April, ASCAP) HL 17 WHERE EVER YOU ARE (Two Tuff-Enuff, BMI/EMI
MONTELL JORDAN (PMP/RAL/ISLAND} BRANDY (ATLANTIC) ASCAP/PolyGram Int'l, ASCAP) HL 93 TAKE ME HIGHER (Gratitude Sky. ASCAP/Warner Blackwood, BMI)
g | 12| 7 | EVERY LITTLE THING 1 DO 216112 s0¥ 88  ON THEM THANGS (Real An Ruff, ASCAP/ASB, ASCAP) Chappell, ASCAP/Kalamazoo, ASCAP) WBM 2 WHD CAN | RUN TG (Warner-Tameriane, BMI) WBM
SOUL FOR REAL (UPTOWN/MCA) BLACKSTREET (INTERSCOPE) 46 PLAYER'S ANTHEM (Undeas, ASCAP/Clark's True Funk, 3 TELL ME (Aimo, ASCAP/Groove 78, ASCAP/Jizop, 64 WINGS OF THE MORNING (Irving. BMI) WBM
ERAVINOVE 24 | BODY & sOUL BMI/EMI Apeil, ASCAP/Justin, ASCAP/Big Poppa, ASCAP) HL BMY/Sony Tree, BMI/Dream Team, BMI) WBM/HL 53 YALL AIN'T READY YET (Zomba, ASCAP/Chin
9] 6 | 3 | BRIAN MCKNIGHT (MERCURY) 2 4 | ANITA BAKER (ELEKTRAEEG) 22 PRETTY GIRL (Sony Tree. BMI/Ecaf, BMI) WBM/HL 35 TEMPTATIONS (oshua's Dreari, BMY/nterscope Checkin’, ASCAP) WBM
o0 LT SEFORETNETOUIco 87 PULL UP TO THE BUMPER (Songs Of PolyGram, Pearl, BMI/Warner-Tamerlane, ASCAP/Saja, 13 YOU ARE NOT ALONE (Zomba, BMI/R Kelly,
10| 7 | 19| gRowNSTONE (MI/EPIC) 23| 20| 23 | g ACKSTREET (INTERSCOPE) BMi/xat, BMI/Grace Jones, ASCAP/PolyGram Int'l BMY/Songs Of Lastrada, BMI/Funky Knoble, BMI/Warner- Tameriane, BMI/Black ice, BMI) WBM
T SHIBENDED KEE - ﬁiﬁf”ﬁfﬁ?@? ?SStCaA;:“HOL . BMI/Bridgeport, BMI/Bee Mo Easy, ASCAP) WBM/HL 84 YOU CAN'T RUN (Sony Tree, BMI/Ecat, BMI)
197 24122125 MOTOWN ) LRI, 60 THROW YOUR SET IN THE AIR (Soul Assasins, ASCAPMCA, 44 (YOU MAKE ME FEEL LIKE) A NATURAL WOMAN (FROM
RUTIKLOSE (REWELERTRAEED) BOYZ IMEN(MOTOWH) April, ASCAP/Cellar To The Addict, ASCAP) ASCAP/Hits From Da Bong, ASCAP/BMG, ASCAP) HL NEW YORK UNDERCOVER) (Screen Gerns EWY, BM) HL
12| § | 17 | CANDY RAIN 25 | 23 | 15 | RED LIGHT SPECIAL 80 THE RUN AROUND (Songs Of PolyGram, BMI/Songs Of 15 TjL you DO ME RIGHT (Sony Tree, BMVECat, BMUKmei BM) 45 YOU PUT A MOVE ON MY HEART (Rodsongs,
SOUL FOR REAL (UPTOWN/MCA) TLC (LAFACE/ARISTA) Mercurial, BMi/Penny Funk, BMI) 54 TONIGHT'S THE NIGHT (Donri, ASCAP/Zomba. ASCAP/ ASCAP/Aimo, ASCAP)
13119 24 | 1 WwANNA BE DOWN Recurrents are titles which have appeared on the Hot R&B 7 RU"“‘:QZA(E)'““ Ice, BMI/EMI April, ASCAP/Fiyte T Lucas. ASCAP/Srmokin’ Sourd, ASCAP/Tade, ASCAP) WEM 19 YOU USED TO LOVE ME (Chyna Baby, BMVJanice Combs,
BRANDY (ATLANTIC) Singles chart for 20 weeks and have dropped beiow the op 50. Tyme, WBM 67 TONITE (EMI April, ASCAP/D.A.R.P., ASCAP) BMVEM Blackwood, BMUNinth Street Tunnel, BMI) HL
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Artists & Music

TOP CONTEMPORARY JAZ1 ALBUMS .

*k kNO. T4 %
1 1 | 151] KENNY GA®  ARISTA 18646 96 weeks at No. 1
BREATHLESS
2 2 | 9 | FOURPLAY  WARNER BROS. 45922
o ELIXIR
@ 3 | 2 | BONEYJAMES  WARNER BROS. 45913
SEDUCTION
4 4 | 16| THE JAZZMASTERS e 2049 BB
THE JAZZMASTERS It
5 5 |18 WAYMAN TISDALE  MO0JAZZ 0552/MOTOWN
POWER FORWARD
6 6 | 4 | MICHAEL FRANKS  WARNER BROS. 45998
ABANDONED GARDEN
7 7120 INCOGNITO  FORECAST BOOONERVE
100 DEGREES & RISING
NEW D | SOUNDTRACK  ANTILLES 9310/VERVE o
9 8 | 12 | STANLEY CLARKE/AL DI MEOLA/JEAN-LUC PONTY
GAl SABER 34167/I.R.S. THE RITE OF STRINGS
13 | 56 | PHIL PERRY  GRe 4026 PURE PLEASURE
11 | 9| 4 | ALEX BUGNON  Rca 66665 .
TALES FROM THE BRIGHT SIDE
@ 16| 3 | VARIOUS ARTISTS
GRP 9827 A GRP ARTISTS' CELEBRATION OF THE SONGS OF THE BEATLES |
13 | 10| 5 | TOWER OF POWER  tpic 67218
SOULED OUT
14 [ 11 9 | J- SPENCER  MOJAZZ 0551/MOTOWN
BLUE MOON
@ NEw) | WAYNE SHORTER  veRve 9224 P
IGHTS HS)
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by Jim Macnie

THE REVERED Folkways label documented America’s
music in a panstylistic manner, including blues, experimen-
tal, ethnic, classical, bluegrass, poetry, electronic, and, yup,

About 100 jazz titles were once available, and the lumi-
naries are impressive. James P. Johnson, Bunny Berrigan,
and Art Tatum all had Folkways records in the bins at cne
point. So it’s quite impressive that the first jazz artist to be
brought into the CD era by the label is Mary Lou Williams.
The Smithsonian Institution’s Center for Folklife and Cul-
tural Studies currently administers the label’s work, and just
released on Smithsonian/Folkways are the pianist/compos-
er’s “Zodiac Suite” and “Zoning.” The first disc is a session
from 1945 reminiscent of the classic duets between Duke
Ellington and bassist Jimmy Blanton, with melodies as
vivid and memorable as those found in Tchaikovsky’s “The
Nuteracker Suite” or Ellington’s “Black, Brown And Beige.”

“Six pieces on the new issue have never been heard by the
public,” says the Rev. Peter O’Brien, who managed the
pianist for 11 years. “And some takes of the titles that were
previously released are different. The version of ‘Virgo, for
example, is infinitely better. I'm not a musicologist, but
nobody in jazz was doing quite what Mary Lou was at that

The second disc is a trio session recorded for her own
Mary label 29 years later. The aesthetic gulf between the

two is minimal. The same advanced compositional sense and
wholehearted delivery is heard in each. Williams could shape
blues and gospel motifs into modernist treatises.

Smithsonian print ads in trade mags such as Down Beat
and Jazz Times—citing Williams’ accomplishment as the
first woman inducted into the Down Beat Hall of Fame—
have alerted fans to the newly formatted music. The graph-
ically impressive discs are compelling when you see them in
store racks. One pal recently snapped up both, licking his
lips with a “Yeah, I've been waiting for these” look on his
tace.

Jazz fans have most recently seen Williams as part of the
royalty gathered together in Jean Bach’s “A Great Day In
Harlem,” the Oscar-nominated decumentary that visually
embellished the origin of and activity around jazz’s most
famous group portrait. The release of the independent film
was one of the jazz events of the year, garnering mucho
attention from the mainstream press. The film is scheduled

for retail release Nov. 7 by ABC Video. Retail price is $19.95.
|

HE WAS PLAYING blues, but as Joe Louis Walker bent
and stretched his guitar lines during a recent performance,
the improv goals of jazz were achieved. The New York gig
was the kickoff event to a national public education campaign
called “Get Hip To Hepatitis.” Walxer worked his magic on
the title track from the new multi-artist disc “Red Blooded
Blues™ on the Arsenal label, now in stores.

The record’s liner notes explain the downside of the dis-
ease—which surgeon general Denna Shalala warns is
spreading at distressing rates—and a portion of the pro-
ceeds from the sales goes to both the American Liver Foun-
dation and the Blues Heaven Foundation, which are co-spon-
soring the campaign. (Hepatitis was the root cause of jazz
musician Don Cherry’s recent death.)

Lucky Peterson, John Hammond, and Bo Diddley also |

performed at the show. Walker’s latest is “Blues Of The
Month Club” on Verve.
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SIMPLE MACHINES

(Continued from page 22)

at risk. We also gave some organizations
space to put educational material in the
‘Neapolitan Metropolitan’ compilation.”

Although widely known for concep-
tually driven volumes of 7-inch singles,
such as the seminal “Working Holiday”
series, the label has recently been con-
centrating on album releases. That deci-
sion stems from both the glut of singles
entering mom-and-pop retailers and the
low profit margin on individual sales.

“If we sell 1,000 copies, which is the
most we’'d do on a less-known band, we
make 25 cents per single,” says Toomey.
“And once you split that with the band,
it’s not a good deal for anyone.”

The next three months will see a
number of full-length releases on Sim-
ple Machines, which will celebrate its
fifth anniversary this winter. Greens-
boro, N.C.-based experimental popsters
the Raymond Brake will issue “Piles Of
Dirty Winters” in early November, fol-
lowed by a still-untitled set by
singer/songwriter Danielle Howle.

“We're working to do a lot more with
these releases,” says Thomson. “Bands
that want to do more posters and stuff,
we'll try to accommodate. We're also
looking to do more with college radio,
which is an expense we haven’t been
able to afford until recently.”

Although Simple Machines only ser-
vices about 100 stations, the label has
done very well at college outlets, such
as WPRB Princeton, N.J., WHRB
Cambridge, Mass., and KCOU Colum-
bia, Mo.

“The whole state of ‘indie’ has
changed a lot over the past couple of
years,” says Toomey, “and we're dealing
with that. The only ideology we want to
maintain is that we’ll only deal with
music we love and people we like. That’s
about as complicated as it gets.”
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Dear Russell:

We remember you
rapping back in the day
on “Chillin’ In The Spot.”

It’s great to see how much

you have accomplished
in 10 short years.
Congratulations on

Def Jam's

10th Anniversary

From your friends at Jive Recordsé]][%

© 1995 Zomba Recording Corporation
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One Def Decade

From Rap To R&B, Def Jam Has Always Stressed Development Of Both Artists And Execs
' By LR. REYNOLDS

n 10 years, Rush Communications founder/CEO Russell
Simmons has taken Def Jam from being a small indepen-
dent rap label and has parlayed it into an entertainment
conglomerate—spanning musie, film, television and fash-
ion apparel—that is worth an estimated $66 million.

The Rush cornerstone remains label collective Def Jam
Music Group, which has successfully gained a foothold in sev-
eral genres and features acts ranging from the R&B sounds of
Montell Jordan and MoKenStef to rapper Method Man.

Def Jam was originally created in a small dormitory room on
the campus of New York University by Rick Rubin in 1984.
Rubin says he had no serious financial expectations when the
label was formed. “All I wanted to do in the beginning was just
put out some cool-sounding rap records,” he says.

His association with Simmons began after hearing of his

soon-to-be partner’s successful management company, Rush
Productions, which represented some of the biggest names in
rap at that time—including Kurtis Blow, Whodini and Run-
DMC.

After meeting at a party and discovering similar interests,
the two joined forces—with Rubin specializing in production
and Simmons handling much of the marketing.

The first album released through the label was LL Cool J's
“Radio” in 1985. The album was certified platinum and peaked
at No. 6 on the R&B chart. The label followed with the Beastie
Boys’ wildly popular “Licensed To Ill” album. The set hit the
No. 1 spot on The Billboard 200 in 1986, and Def Jam was well
on its way.

However, Rubin says the very things that elevated rap
musie from a strietly grassroots genre is what made him

Rapping With Russell:

AQ&A WithThe CEQ

ussell Simmons is a private man. He’s rarely seen in the

midst of the action. Instead, he’s off to one side: observ-

ing, contemplating, calculating. His quiet demeanor

reflects his personality, but it belies his shrewd market-

ing and deal-making skills. He’s confident about himself
and his endeavors, but in a relaxed way. Jeans and sneakers are
his gear of choice. And while his ear’s tuned to the street, his wal-
let is tuned to Wall Street—with numerous business ventures
throughout the entertainment industry.

In the early days, Simmons regarded Def Jam simply as a
means for getting rappers a fair shake and promoting their
careers. Today, the company not only has perhaps the most rec-
ognizable name and logo in rap, it also represents a growing
entertainment empire with no boundaries in sight.

BILLBOARD: What were your initial impressions when you first
decided to go into business with Def Jam co-founder Kick
Rubin?

RUSSELL SIMMONS: I was all set to do a deal with probably EMI,
or some other major that was after me. He wanted to put togeth-
er an independent record label with me. I said okay, but I was
still gonna make this other deal on the side. But after working
with Rick—developing Def Jam from an independent point of
view—I came to realize that he was one of the most talented pro-
ducers I'd ever met. So what we did was take the Def Jam label

Continued on page 42

By JR. REYNOLDS

Label staple LL Cool J

decide to leave the label.

“When rap became popular, there were more opportunities
to make money, which paved the way for all the copycat acts,”
he says. “Everything started sounding the same, which was
totally against what rap was originally all about.”

Rubin left Def Jam in 1988 and founded Def American. The
Beastie Boys also parted ways with the label the same year,
following a dispute over royalties, and signed with Capitol
Records.

Nevertheless, Simmons endured the setbacks. By the end of
1987, Def Jam had released Public Enemy’s debut album, “Yo!
Bum Rush The Show.” While the set reached only No. 28 on

e L A e o B a8 S S LA

The Rush cornerstone remains
label collective Def Jam Music
Group, which has successtully
guined' a foothold in several gen-
res and features acts rangin
from the R&B sounds of Monte

Jordan and MoKenStef to rapper
Method Man.

the R&B chart, it was critically acclaimed in the rap communi-
ty. It solidified Def Jam’s reputation as the premiere rap label
and opened the gate for even more hip-hop acts.

Meanwhile, Simmons’ management company continued to
thrive. Bill Adler, who currently owns New York-based
Rhyme And Reason Media, worked at Rush Productions from
1984 to 1990 as the company’s publicity director. Adler says
the firm provided eritical guidance and career development for
its clients, who in turn helped Def Jam further reinforce its
own identity as an entity that cared about the welfare of rap
artists.

Says Adler, “It was like Motown in the '60s, in terms of artist
development. The music was being marketed to everyone.
Russell and Rick never thought of rap in ghettoistie terms.

“The hype was that this was the new rock 'n’ roll, and there
was great focus and commitment, which ultimately made his-
tory from an African American music perspective.”

The early years of Rush and Def Jam fostered other young
executive talent that would go on to make a mark in the music
industry. Motown president/CEO Andre Harrell initially
worked as VP of Rush following his artist career as part of the
rap act Dr. Jeckyll & Mr. Hyde.

Says Harrell, “Being a rapper before coming on board as an

Continued on page 38

32 A BILLBOARD ADVERTISING SUPPLEMENT

www americanradiohistorvy com

BILLBOARD NOVEMBER 4, 1995


www.americanradiohistory.com

| o?o;zgzzz-;zx/;zﬁrv;/sf
N 10Years

of cHang 1Y,
LHE [A0E

O LHENAY S
PolyGlrar

|

-

g
Tz

. 4 ”
%':. ( © 1995 PolyGram Records InC

A FF— rooemuee B PolyGram ¢ :

- m (oY et osen OCke!

o Ll am  [odhdor| DR R @oeen rocke

- l«: | PHILIPS ~z.... | 6 i ~ PolyGram A\\ -
s y 1 polvdor —_— A A

Nashville ISLAND ok I\



www.americanradiohistory.com

ef

dam

10th year anniversary

rtists Heard ‘Round

the World

The Label Has Been Home To An Array Of Hip-Hop Trailblazers

By MARLYNN SNYDER

ef Jam impresario Russell Simmons’ early mantra,

“We don’t make records, we build artists,” has had a

long-lasting effect. Since the label’s humble begin-

nings, born in a dorm room at New York University in

1984, it has been a consistent group of diverse, hard-
working artists that have made Def Jam one of hip-hop’s most
treasured, and most recognized, trademarks.

“Classies,” a four-CD, 54-track boxed set to be released this
month [Billboard, Sept. 2], not only serves as a promotional
snapshot of Def Jam’s 10 years of accomplishment on the
streets, but is a wide-ranging example of the amazing artist
roster that brought the label to world prominence.

EARLY DISCOVERIES

Def Jam’s first artist, 16-year-old James Todd Smith, blew
up as LL Cool J (for Ladies Love Cool James). Hailing from
St. Albany, Queens, LL heard through street connections what
the fledgling label was trying to achieve and sent Rick Rubin
(Def Jam’s co-founder) a hastily put together demo tape. After

spending additional time in the studio refining LL’s sound and
recording his loud, aggressive, braggadocio-laced raps, the
label released “I Need A Beat,” the first record for LL and for
Def Jam. The single connected with b-boys and 'round-the-
way girls, quickly selling 100,000 copies.

The label’s next success, the Beastie Boys, were quite a dif-
ferent story. Adam Horovitz, Adam Yauch and Michael
Diamond (who adapted the monikers King Ad-rock, MCA and
Mike D., respectively) were raucous, foul-mouthed Jewish kids
from middle-class backgrounds who predated slacker culture.
In addition to partying and skateboarding, they already had
recorded a freaky little jam called “Cookie Puss,” which estab-
lished a following in underground clubs.

“Licensed To I11,” the Beasties’ 1986 debut album, soared to
the top of the Billboard 200, proving rap’s strong crossover
potential, and marking the first time a white act made a major
dent in the emerging hip-hop culture. The album also success-
fully merged the rebellious forms of rap and rock, attracting a
wide audience.

Beyond The Music

Lie growing number of projects falling under the Rush
ommunications masthead has expanded the domain of “the
king of rap” into new regions. Russell Simmons’ involvement
in commerce, ranging from television and film to artist man-
agement and retail clothing, has made him a prominent figure

in businesses far beyond his record label.

With this penetration, Rush Communications is not only bringing
hip-hop culture to a new level of exposure and commereial sophisti-
cation, but is defying the conventional stereotype that black-owned
businesses do not cater to a mass audience.

“Just about all of American pop culture came from black
America, but no black companies own a significant piece of that,”
says Simmons. “What I hope to see in my lifetime is black compa-
nies owning some decent equity in what black culture is in
America.”

Looking over Rush Communications’ litany of ventures, it’s evi-
dent that the second-largest black-owned company in the nation is
nearing those goals.

SLBG MANAGEMENT

No matter what the project, Simmons has always emphasized his
role as artist manager. In most Rush Communications efforts,
Simmons traces success back to the performers, saying that he only
hopes to provide the proper vehicle for his artists’ development.

Russell Simmons Raps On The Door To Mass Culture, Bringing Hip-Hop To Film, TV And Fashion

By DOUGLAS REECE

........ s P o &Lf’ i

Russell Simmons also focuses on Phat Furmﬁ:s ions and film (with Def Pictures
partner Stan Lathan).

It follows that artist management would be an essential part of
the visual media Simmons is working in. In fact, SLBG
(Simmons/Lathan/Brillstein/Grey) could be described as the glue
holding many of the non-musical ventures of Rush Communications
together.

Commenting on the collective wealth of contacts and the great

Continued on page 38

| Def Jam stars of the past, present
and future {clockwise from top
left): Twinz, Beastie Boys,
MoKenStef

Spring 1987 brought
the introduction of per-
haps one of rap’s most
resonant political voices:
Public Enemy. Referred
to as “the Black Pan-
thers of Rap,” the group
brought a dense, frac-
tured sound to the per-
cussion-heavy hip-hop
landscape. Lead rapper
Chuck D’s strong, clear
statements of black empowerment took rap in a new direction,
redefining the harder edges of an art form that came up from
the street. Sidekick Flavor Flav’s often comical ravings on wax
and stage antics added a strange balance and distinctive edge
to Public Enemy’s persona.

“Yo! Bum Rush The Show,” the group’s 1987 debut, turned
an important corner in rap. Public Enemy’s lyrical content
shifted away from the familiar “I'm the baddest”-type of

“Classics,” a four-CD, 54-track
boxed set to be released this
month, not only serves as a pro-
motional snapshot of Def Jam’s
10 years of accomplishment on
the streets, but is a wide-ranging
example of the umuzinlg artist
roster that brought the label to
world prominence.

machismo, to a more conscious vibe of black nationalism.
Initially seen as controversial, the group’s militant outlook
caught on quickly with young record buyers of all races.

Slick Rick was another New York-based success story.
Born Ricky Walters in England, the rapper grew up in the
Bronx and was pulled into the developing hip-hop scene like
many of his contemporaries. He adopted a faux British accent
to his distinctive delivery, and his reputation was built on his
appearance on Doug E. Fresh’s “The Show” and “La-
Di-Da-Di,” two tracks that are still considered landmarks in

Continued on page 36
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ARTISTS
Continued from page 34

discussions of hip-hop history.

While Def Jam established an early pattern of success with
a hot-selling stable of rap artists, it had its share of misses as
well. Early rap signings Davy D and Original Concept (which
featured Dr. Dre of “Yo! MTV Raps”) failed to catch fire at
retail. Initial efforts by the label to expand its presence in the
R&B genre also had mixed results. After the surprise success
of Oran Juice Jones' obscure ballad “The Rain,” Def Jam
failed to maintain excitement at radio and retail with projects
from Tashan, Alyson Williams, Blue Magie and Don
Newkirk.

URBAN EXPANSION

As Def Jam’s reputation as an urban groundbreaker grew,
the company expanded, forming Rush Associated Labels
(RAL) in 1990. This allowed Def Jam to continue breaking cut-
ting-edge artists through smaller, street-oriented boutique
labels.

JMJ Records, which was started by Run DMC deejay Jam
Master Jay, brought hardcore rap act Onyx to Def Jam in
1993. Its debut set, “Bacdafucup,” surpassed the platinum
mark, while the single “Slam” became a b-boy anthem (“Let
the boys be boys!”).

One of the label’s biggest crossover success stories came
through its alliance with Violator Records. Violator CEO Chris
Lighty (who is also Def Jam’s VP of A&R) signed Long Beach
rap producer Warren G to the label after convincing him that
he also had strong skills as an artist. The producer, whose half-
brother is Death Row Records co-founder Dr. Dre, finally
agreed and released his G-funk-drenched debut, “Regulate...G
Funk Era,” which quickly shot beyond double platinum.

Continued on page 46

| 1987 3) Public Enemy, “It Takes A Nation Of Millions To Hold Us Back” {42, 1)
SiNncGLIS
1) LL Codi J, ") Need Love” (1) 1989

THE Years Have Bee NUMBERED
A Recap Of Def Jam's Appearances On The Billboard Charts

Def Jan’s first 10 years have been filled with memorable successes. The st below is a year-by-year review of the label’'s—and its offiliates'—top-charting singles and albums.
The peak position for singles refers to Billboard's Hot R&B Singles chart; the album peak shows the highest position reached on the Billboord 200, followed by its peak on Tap
R&B Albwms. The peak positions represent each title’s ultimate peak and will not necessarily correspond with the peak registered during the listed chart year.

Ranks for each chart year were defermined by the same methodologies used to calculote Billboard's Year In Music charts. For singles from chart year 1986 through 1993,
and for albums from 1986 through 1991, Billboard used o complex inverse paint system, in which titles were awarded points, based on rank, for each week they appeared on
the weekly chart. The data base from Hot R&B Singles was used to calculate standings for the singles, while points from The Billboard 200 were used to determine album ranle.

The clbwm lists from chart year 1992 through this year reflect an accumulation of units sold, based on SoundScan data, for each week the title appeared on The Billboard
200. Singles recaps from chart year 1993 through the current year are an accumulation of sales and airplay points for each week titles appeared on Hot R&B Singles, with mon-
itored airploy registered by Broadcast Data Systems and sales calculoted by SoundScan.

1986 (chart year 11/17/85 - 11/15/86) 3) Oran Juice Jones, “Juice” (44, 1)

SinGLES

1) Oran Juice Janes, “The Rain” (1) 1988
2) LL Cool J, “1 Can't Live Without My Radio” (15)
3) Beastie Boys, “Hold It Now, Hit * {55)

ALBUMS
1) Oran Juice Jones, “Juice” (44, 3)
“anly Def som album to oppeor on The Billboard 200 ar Top R&B Albums during this chart year.

SINGLES

1) LL Cool J, “Goin’ Back Te Cali* {12)

2) Public Enemy, “Don’t Believe The Hype* (18)
3) Public Enemy, “Bring The Naise” {56)

ALsums
1) Soundtrack, “Less Than Zero® (31, 22}
2) LL Cool J, “Bigger And Deffer* (3, 1)

2} LL Cod ), “¥'m Bod” (4)
3} Beastis Boys, “It's The New Style* (22)
Arsums

1) Beastis Boys, “License To llI“ {1, 2)
2) LL Cool J, “Bigger And Deffer” (3, 1)

SINGLES

1) Alyson Williams, “Sleep Talk" (3)

2) Slick Rick, *Children’s Story” {5)

3) LL Coal J, “I'm That Type Df Guy” (7)

Continued on page 56

from your partners at SLBG Entertainment

36

A BILLBOARD ADVERTISING SUPPLEMENT

BILLBOARD NOVEMBER 4, 1995
wwWw americanradiohistorv com


www.americanradiohistory.com

R

R e S ;

I Lt et St =
(il _"?' E’-L& ':||Tﬁﬁj_r:s‘
A SR

e
LARRRREE L SR

MIEillg?)

Gongratulations
Russel Simmons
& Lyor Cohen on

Lo &>

Cdn jDEgomn?

1388
= PONER
e

| T i1
.- 1
| e A |

r e ——y
P R
- .y )

S I W SRR ) S

BG
HGIBD/ Def Jam

Loud Records

A

 Epic Recards

- HEIBD

Y PETER THOMAS ENTERTAINMENT GROUP-1G0 VARICK ST 1274 FL New YORK, NY 10013 212228.5273 raxdar g

ANVWW Ame ANracaion Or Om



www.americanradiohistory.com

ef
am

10th year anniversary

DEF DECADE
Continued from page 32

executive, I knew what the concerns were for the acts, so the
label understood the artist’s point of view.”

Harrell says Def Jam and Rush were run in a somewhat
unorthodox manner because of the unique relationships it was
able to forge, both at the street level and in the broader music
business community. “Rick had an understanding about what

Public Enemy’s 1987 “Yo! Bum
Rush The Show’’ album was criti-
cally acclaimed in the rap com-
munity. It solidified Def Jam’s
reputation as the premiere rap
label and opened the gate for
even more hip-hop acts.

the white kids wanted, and Columbia could get it into the
stores,” he says. “Def Jam knew exactly what the whole scene
was about—black and white. It was a perfect combination.”

EQUAL OPPORTUNITIES

Another Rush/Def Jam alumni is Loose Cannon president
Lisa Cortes, who worked at Rush for four years. She began in
1986 as an assistant to current Def Jam COO Lyor Cohen, who

e
R e

Def Jam Regulator Warren G

at the time was a Rush tour manager and had various duties at
the label. By the time Cortes left, she was head of the Def Jam
A&R department.

Cortes says that, despite rap’s early days as a male-domi-
nated genre, Def Jam was a spawning ground for female exec-
utives. “Russell understood that rap was selling to women as
well as men,” she says. “So there was always a role for women
within the company.”

Other former female Def Jam executives include Faith
Newman, who is currently an A&R director at Columbia, and
Tracy Waples, now senior director of A&R at Capitol.

Current female Def Jam employees include the label’s for-
mer president and current Rush Communications president
Carmen Ashhurst, visual promotion VP Rhonda Cowan,

Continued on puge 51

BEYOND THE MUSIC

Continued from page 3}

influence of partners at SLBG, Simmons says, “It is a more far-
reaching and powerful management team than any African
American has ever had.”

Managing actors and comedians, SLBG has a stable of talent that
includes Bill Bellamy, Adele Givens and Reggie McFadden. Though
the agency focuses on non-musical artists, it is highly aware of the
possibilities for synergy with Def Jam on soundtracks and other
aspects of television and film procluction.

“We certainly plan to take advantage of the wealth of material
and talent in the Def Jam family,” says Stan Lathan. “We have some
of the most talented young performers in the business, and we have
every intention of using those resources.”

THE BIG PICTURE

Simmons, who began his film career by translating the growing
popularity of hip-hop onto the big screen in movies such as “Krush
Groove” (1985), “Tougher Than Leather” (1988) and this year’s
“The Show,” has been expanding his repertoire with a wide slate of
new movies.

Working with noted director Abel Ferrara (“Bad Lieutenant”),
Simmons has produced “The Addiction,” a modern-day vampire
fable far removed from the break-dancing storyline in “Krush
Groove.”

“The vision for Rush Communications has changed slightly,”
says Simmons, “Ninety percent of what we do has been based
around young black eulture. But I don’t exclude myself from the
rest of the world. That’s why we are working on films like ‘The
Addiction.’

*“White people don’t always know black people in terms of mak-
ing a black film that is accurate and honest. But certainly, by living
in a white world, I must know white people. So there’s no reason I

Continued on page 48

montell
jordan

~congratulates

and the entire

for ten years of

MANAGEMENT

RUSSELL SIMMONS
LYOR COHEN

EFjaAM FAMILY

hip hops’ Deffest Jams.

Thanks for taking a chance on a
6’8”’ brotha with R&B flava!

Thomas Cunningham & Kristin Hudson for MadMoney Management

38

A BILLBOARD ADVERTISING SUPPLEMENT

www americanradiohistorv com

BILLBOARD NOVEMBER 4, 1995


www.americanradiohistory.com

www americanradiohistorvy com


www.americanradiohistory.com



www.americanradiohistory.com

THE BOX SET

1985 - 1995

THE HISTORY OF DEF JAM,

THE HISTORY OF HIP HOP
This never before available 4 CD
set contains 59 ciassic songs from
ground bireaking rap/R&B artists
that set new trends in
black musie.

IN STORES NOV. 21, 1995



www.americanradiohistory.com

v

To Russell and Lyor
and everyone at Def Jam

Thank You and Congratulations
for a decade of business
that has felt more like friendship.

Here's to continued success in the future.

With love and respect,
John King, Laura King
and the entire staff of
Chung King Studios

CHUNG KING oTUDIDS

170 VARICK ST. NYC 10013 212 463 9200 FAX 212 255 3310

af

am

10th year anniversary

Q&A WITH THE CEO

Continued from puage 32

and make that the deal—instead of a Rush company, or whatev-
er we would have called it, with Sony.

BB: When Def Jan opened its doors, you continued your
involvement with Rush Management, representing talent.
Wasn't it hard to shift gears from management interests to label
nterests?

RS: The only reason we started the label was because I hated
the record-company mindset at the time. Their mentality
regarding the artist was fucked. I always worked with the artists
like they were forever, and with record companies like they were
the vehicle for the artists. There was never any long-term vision
for Rush Communications or for Def Jam; there was only a vision
for each artist. It wasn't like I was trying to make a lot of money

Public Enemy No. 1 af Def Jam

with Def Jam. I was just trying to get the artist to be successful,
and that would make me a lot of money. So the 10-year anniver-
sary is not a celebration of Def Jam’s success as much as the fact
that LLL Cool J is coming out at the same time with a new album.

BB: Thut says « lot for you and the relationships that you've
Sformed wilh your artists.

RS: That’s what it’s about. It’s like developing pieces of real
estate or something. Everything you build should be built to last.
1 think [the 10-year anniversary]| is a celebration of the fact that
Public Enenmy can be in England burning the Def Jam flag and
somebody cares nine year later. Or LL Cool J can be releasing
his record simultaneously with the [Def Jam anniversary] boxed
set. Or the Beastie Boys—they’re still out there doing tours
somewhere, right now. That’s what this celebration is more than
anything—that these artists are still here. It’s not a big deal for
a record company to be around for 10 years. But it’s great that
the artists that founded the company are still here.

BB: How has rap music changed from buck in the day to now?

RS: Now each artist is more specific in terms of what his niche
is. Old Run DMC albums were all over the place, because they
had to represent everything. All the things that people liked
about rap could be on one album back then. Now people have
their niche, because it’s so competitive. The other big difference
is that the companies believe in the music now, and they’re
spending a little money.

BB: Do you have a feel for where rap music is going, suy in the
next five years?

RS: Absolutely not. It's a creative business, and it would go to
hell if you or I could predict where it was going to go. I'll tell you
one thing about the lyrical content: You got a lot of the guys who
are really aggressive, angry and frustrated, and they don’t know
why. But a lot of them are going to figure out why, and then a lot
of them are going to become a lot more political. Instead of just
making social statements, they’ll become more politically moti-
vated.

BB: So is that one of your gouls—to put angry, disadvantaged
artists in a position to become enlightened, and develop a more
Continued on page 44
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Q&A WITH THE CEO

Continued from puge 42

Sfocused agenda by sending them out in the world on concert
tours?

RS: Yes. Some of the artists end up becoming more aware and
express themselves in a more constructive way. Others still only
want to cater to the “last days of our lives, stick your fingers in
there and get yours at all cost” kind of thing that a really frus-
trated street kid who has no alternatives can relate to. I like
them both.

BB: Do you find it hard wearing all these different hats?
You're into fashion, film, television...and still into music.

RS: But it’s all one audience. It must be hard for [PolyGram
president/CEQ] Alain Levy, because he’s got a billion different
kind of people he’s selling records to. I'm selling records to the
same people in Amsterdam that I'm selling to in New York. And
regardless of what I'm selling—whether it’s clothing or any-
thing—it’s all directed to the same audience, worldwide. It's the
same mindset that we're trying to capture: the young hip-hop
culture.

BB: When you started Def Jam, 10 years ago, did you envision
it becoming as successful as it is?

RS: We did [the film] “Krush Groove” 10 years ago, in 1985, It
was not a conscious effort to get into the film business; it was just
another vehicle for the artists. The artists wanted to make a rap
movie. And we did. But now I've made a conscious effort to do a
lot of the things I'm doing as part of developing our more global
view of doing business.

“There was never any long-term
vision for Def Jam; there was only
a vision for each artist. So the 10-
year anniversary is not a celebra-
tion of Def Jam's success as much
as the fact that [the label’s first
artist] LL Cool J is coming out at
the same time with a new
album.”

BB: You have several associated labels, and I know that, as a
businessman, you see them as money-making ventures. But on
another level, I'm wondering if you're entering these partner-
ships to create opportunities for young entrepreneurs to make
their mark.

RS: I believe that OQutburst can be the next Def Jam, and the
fact that we're involved with them and share a lot of the same
music philosophies about the business makes us feel good about
what we’re doing.

BB: What do you see as your greatest challenge as you move
into the next 10 years?

RS: Well, before, we didn’t have any plans, just day-to-day sur-
vival. But over the last few years, we’ve seen possibilities. Tt
would be good if some black companies could operate at a level
financially commensurate with the contributions that are made
from black culture. Right now, no black corporation is competi-
tive with any white corporation in a business making money from
black culture. That's one of the things we see as a long-term goal.

BB: You recently came back from a business trip to Europe.
Any plans for Rush Communications to expand its scope on an
international scale?

RS: We looked at a bunch of opportunities, including a Def Jam
cafe in Amsterdam. We looked at starting up a label with French
and Dutch rappers, because they’re coming out with so many
popular compilations of their hot artists.

BB: How important is the international market for African-
American business people?

RS: I think we should sell our shit to everybody. [The majori-
tyl, 60% or 70% of our records are sold to white kids, so what’s
that say? B
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1986

Run DM.Cs “King of Rock” becomes the first hip hop video ever added to the Video Jukebox, an experimental channel then reaching
20,000 homes in Miami. On its first day, “King of Rock” smashes all previous request records. Run D.M.C. is on Profile Records, but is
managed by Rush Management.

1987
The channel is renomed The Jukebox Network and now reaches 400,000 households. Run D.M.C. breaks down musical barriers with
“Walk This Way” featuring Aerosmith's Steven Tyler and Joe Perry.
Penn & Teller join Run D.M.C. for “It's Tricky".
Whodini, recording for Arista but also in the Rush house, first appear on the Jukebox with “Freaks Come Out Night” and “Rap Machine”.

1988

Another double dose of Whodini with “One Love” and the unforgettable "Big Mouth”. Public Enemy revs it up with “Bring The Noise”.
Run D.M.C. confinues its Jukebox domination with “You Talk Too Much”.

More Run D.M.C. with “Mary Mary” while L.L. drops “I'm In Love”".

D.J. Jazzy Jeff & The Fresh Prince, recording for Jive but managed by Rush hit hard with “Parents Just Don‘t Understand”.
Public Enemy’s “Night of the Living Baseheads" assaults the Jukebox.

1989
“Girls Ain't Nothin’ But Trouble”, more wisdom from DJ Jazzy Jeff and The Fresh Prince”.
Slick Rick tells his “Children’s Story”.
Public Enemy returns to “Fight The Power”.
Slick Rick drops “Hey Young World”. L.L. Cool J hits with “I'm That Type of Guy”.
3rd Bass steps onto the Jukebox with Steppin’ To The AM. It's o double shot of LL with “One Shot at Love” and the immortal “Big Ole Butt”.
Oran “Juice” Jones tells the gritty tale of “Pipe Dreams”.
“| Think | Could Beat Mike Tyson” is another D) Jazzy Jeffy & The Fresh Prince smash on The Jukebox Network.
“It's The Gas Face, the Gas Face, the Gas Fo..a..0..00..ce” ... that's right, everybody got a “Gas Face” from 3rd Bass.

1990
L.L. drops “Jinglin Baby” on the Jukebox.
"911 Is A Joke" becomes Public Enemy’s biggest video ever.
LL. Cool J rocks the country with “Mama Said Knock You Out”. Public Enemy’s scathing “Burn Hollywood Burn” scorches the Jukebox.

1991

“Two Minute Brother” puts BWP in control of the Jukebox for about a minute.
“Pop Goes The Weasel” pops for 3rd Bass.
Public Enemy ignites with “Can’t Truss It".

1992

Flavor Flav dares Jukebox viewers to Bungee Jump in a wild on-oir promotion (Flavor never makes the jump.)

The channel is renamed THE BOX, Music Television You Control. and now reaches 16 million viewers in the U.S. and the UK.
Eric and Parrish take the opportunity to make some dollars as EPMD's “Crossover” snares big calls.

Here he... comes. A solo MC Serch releases “Here It Comes".

Onyx “Throw Your Guns In the Air” blasts off on THE BOX, on the way to a platinum debut.

1993
“Back Seat of My Jeep” puts L.L. back on THE BOX.
Biohazard and Onyx team up to slam THE BOX with the Bionyx mix of “Slam”.
An explosive Onyx BOXtalk shows how easy it is to buy o gun in the streefs. BOX viewers get a load of Boss when “Deeper” blows up.
Erick Sermon goes solo with “Stay Real” and tells the real story on BOXtalk.
Lisette Melendez is o “Goody Goody” on THE BOX.
Domino blows up large with “Ghetto Jam”.

1994
PE's Terminator X brings Whodini back onto THE BOX with “It All Comes Down To Money.”
South Central Cartel joins the Def Jam posse and hits with “Seventeen Switches.”
The Warren G National D) Search Contest on THE BOX involves 16 major market radio stations and reaches a combined TV/radio
audience of over 50 million households. DJ Rectangle wins the finals at the Palladium in NYC and goes on tour with the multi-platinum
Warren to the G.
Warren G confinues his BOX hot streak with “Do You See” while Method Man brings it with “Bring The Pain”.
“The Return of the Hip Hop Freaks"... Nice N’ Smooth on THE BOX.

1995
Montell Jordan shows 22 million households how to do it on THE BOX, as “This is How We Do tt" explodes into yet another multi-phatinum debut.
Method Man and Mary J. Blige team up with “I'll Be There For You/You're All | Need To Get By”
Twinz and Dove Shack combine on Week 4 on the 95 Dayz of Summer.
Dove Shack rolls with “Summertime in the LBC.” Method Man and Redman ask “How High?”
Mokenstef moves to #1. Def Jam is still in control of THE BOX.

We could fill another 10 pages like this, but basically what we’re trying to say is...

HISTORY CONTINUES to UNFOLD
for DEF JAM and THE BOX. ..
—HAPPY 10TH to RUSSELL and the DEF JAM FAMILY
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Continued from page 36

(Warren G has since started his own label, G-Funk Records,
which has released two aets, the Dove Shack and the Twinz.)

More recently, Def Jam has continued to keep its well-tuned
finger on the urban music pulse. Method Man, a member of the
popular rap crew Wu-Tang Clan, released his solo debut,
“Tical,” which surpassed expectations by reaching platinum
status. On the R&B side, Montell Jordan scored with his debut
single and album, “This Is How We Do It.” (The single, ironi-
cally, samples Slick Rick’s “Children’s Story.”)

In addition, street/R&B trio MoKenStef has made a splash
with the debut single, “He’s Mine,” from the “Azz [zz” album.
The three Los Angeles—based women started their careers
dancing on stage and in videos for rap artists.

CHARTS
Continued from page 36

ALBums

1} LL Cool J, “Walking With A Panther” (6, 1}

2) Slick Rick, “The Great Adventures Of Skick Rick” (31, 1)

3) Public Enemy, “It Takes A Nation Of Millions To Hold Us Back” (42, 1)

SINGLES

1) LL Cool J, “The Boomin’ System” (6)

2) Alyson Williams, “ Need Your Lovin',” OBR (5)
3) Alyson Williams, “Just Call My Name,” OBR (4)

ALpums

1) Public Enemy, “Fear Of A Black Planet” (10, 3)
2) 3rd Bass, “The Cactus Album” (55, 5)

3) LL Coot J, “Mamma Said Knock You Out” (16, 2)

SINGLES ‘
1) LL Cool J, “Around The Way Girl” (S}

2) Public Enemy, “Can't Truss It (9)

3} 3rd Bass, “Pop Goes The Weasel” {26)

ALBums

1) LL Cool J, “Momma Said Knock You Out” (16, 2)
2) 3rd Bass, “Derelicts Of Dialeat” (19, 10}

3) Public Enemy, “Apotalypse 91...Enemy Strikes Black” (4, 1)

Montell Jordan

1992

SINGLES

1) Alyson Witliams, “Can’t Have My Man,” 0BR (7)
| 2) Alyson Williams, “Just My Luck,” OBR {6)

3) EPMD, “Crossover,” RAL {14)

ALsums

1) Public Enemy, *Apocalypse 91....Enemy Strikes Block” {4, 1)
2) EPMD, “Business Never Personal,” RAL (14, 5)

3) Public Enemy, “Greatest Misses” (13, 10)

1993

SiNGLES

1) Onyx, “Slam” (11)

2) Boss, “Deeper,” RAL {28) 3 v
3) LL Cool J, “Back Seat Of My Jeep/Pink Cookies In A Plastic Bag” (24}

ALBums s
1) Onyx, “Bacdafucup” {17, 8) %

2) LL Coot J, “14 Shots To The Dome,” {5, 1)

3) Boss, “Born Gangstaz,” RAL (22, 3)

1994

SINGLES

1) Domino, “Getio Jam,” Outhurst {4) - 3
2) Warren G, “This DJ," Violator (14)

3) Domino, “Sweet Potatoe Pie,” Outhurst (13)

ALBUMS
1) Warren G, “Regulate...6 Funk Era,” Violater {2, 1)
2) Damino, *Domino,” Outhurst {39, 10)
3) Public Eneny, “Mus Sick-N-Hour Mess Age’' (14, 4)
1995 e
| SINGLES 7
1) Mantall Jordan, “This Is How We Do'it,” PMP (2)
2) Method Mean/Mary 1. Elige, “1'll Be There For You/You're All | Need To Get By” {13)
3) MoKenStef, “He’s Mine,”Outhurst {19)

e e i

ALBums
1) Montell Jordan, “This Is How We Do It,” PMP (12, 4)
2) Method Man, “Tical” {4, 1)

3) Warren G, “Regulate. .G Funk Era,” Violator {2, 1)
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BEYOND THE MUSIC
Continued from page 38

can't make a film with white images o1 a black film that has great
crossover possibilities. [The black community alone] cannot buy all
the movie tickets that I want to sell.”

Other films that exemplify the new range of Simmons’ film work
are current productions, “The Funeral,” a gangster film, and “The
Nutty Professor.” a remake of the Jerry Lewis comedy starring
Eddie Murphy.

This year also marked the advent of a new branch at Rush
Communications. Def Pictures, in which Simmons has teamed with
longtime partner Stan Lathan, is geared to start producing smart-
budget films in the near future. PolyGram Filmed Entertainment
has been signed for distribu-
tion.

“We believe that our audi-
ence is more sophisticated
than the industry gives it
credit for. We plan on making
economically sound films
that we can use to attract new
filmmakers and take bigger
risks with subject matter,”
says Lathan.

Simmons, relating his ulti-
mate goal for the new compa-
ny, quips, “When I grow up, I want to be [producer] Brian
Grazer...and I want Stan to be Opie [director Ron Howard].”

DEF COMEDY JAM

Meanwhile, on the small sereen, Rush Communications continues
to produce its popular comedian-based series on HBO, “Russell
Simmons’ Def Comedy Jam.” Now in its fifth season, the show has
proven itself to be a major draw for the network.

“The ‘Def Comedy Jam’ has a huge white audience and major
crossover appeal,” says Simmons. “But the show is very aggressive
and more exclusively black than anything on TV. It's full of insice
jokes, but people break their necks trying to tune to it.”

DOWN ON THE FARM

For some, Simmons may not seem to be a tailor-muade contender
in the severely competitive clothing industry. The entrepreneur,
however, would caution observers not to confine their image of him
to communications projects.

Simmons, who advised LL Cool J to trade in his cowhoy hoots for
a pair of sneakers, is entering the clothing business in grand fash-
ion. Phat Farm, Rush Communieations’ venture into retail apparel,
is outfitting a bevy of middle- to upper-end clientele, including hip-
hop and rap’s most visible acts, celebrities and urban/suburban b-
boys and girls alike.

In its first year of operation, Phat Farm's single Soho store
grossed $2 million. Part of the success behind Rush Com-
munications’ clothing venture is in large part due to Simmons
hands-on participation. He has involved himself in everything from
picking fabries and cuts to assisting with store design. In fact, along
with designer Omar Muir and director of publie relations Dana Hill,
Simmons is a key member of the store’s relatively small team.

“We don’t have a hundred designers, but we're certainly compet-
itive,” says Simmons. “We’ve got more flavor and we know who our
audience is.”

The store’s line leans toward more-sophisticated designs, with
classie plaid button-clowns, polos and twill pants, but stays true to its
street origins, with leather jackets and hotpants, oversize jeans,
sweats and tees. Most items retail for less than $100.

As a result of the great variety in the line, nearly every trend
magazine, from Vibe to i-D, as well as high-end fashion giants such
as Elle and Mirabella, have featured the store’s wares. The oft-
quoted phrase spun by Sitnmons is that the clothes are designed for
vounger people and for “60-year-old Jewish men.”

Of course, it doesn’t hurt that some of Def Jam’s most revered
and influential artists are dressing in Phat Farm fashions for photo
shoots, concerts and interviews, as well as showing up for the occa-
sional in-store. The likes of Warren G and Montell Jordan are pro-
viding high-protile exposure for the company’s flamboyant gear.

Not to say that Phat Farm is merely a label phenomenon. Artists
not affiliated with Def Jam, such as Michael Jackson and Uptown
artists Mary J. Blige and Soul For Real, and even actress Pamela
Anderson and supermodel Tyra Banks, are also publicly sporting
Phat Farm.

Television is getting into the act, too. Fox’s “New York

Continued on page 50

Christopher Walken and Lili Taylor star in
the Simmons-produced "Addiction.”
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Continued from page 48

Undercover,” nicknamed “Phat Farm Undercover” by store
employees, frequently features lead characters decked out in cloth-
ing with bold Phat Farm logos. The show, seen by 7 million house-
holds in the 1994-95 season, is effectively the largest runway a cloth-
ing company has every walked.

Still, Phat Farm faces its unique challenges. “Everybody wants
to be my partner, but no one wants to distribute my clothing the way

I'd like to be distributed,” says Simmons. “We should be next to
Calvin Klein, Guess and Polo, but that real estate has been reserved
for white-only.”

These problems, however, will be remedied soon, according to
Simmons. At the beginning of the year, the rap/fashion/film/TV
mogul teamed with Sony Signatures, the entertainment merchan-
dising arm of Sony Software, which will become the store’s licensee.
“There are a couple of deals coming up that will make Phat Farm
very aggressive in the marketplace. With our distribution, we're
going to out-market everyone,” says Simmons.

WHAT NEXT?

Simmons and his associates are by no means resting on their past
accomplishments. One of the new projects currently in development
stages is the opening of a theme-based restaurant in New York. As
for existing businesses, Simmons sees even further potential.

“I would say if our clothing company would do the kind of gross
billing that Tommy Hilfiger does, our record company would have
billing like Geffen, and our film company were to be in the position
of Imagine Pictures, we will have accomplished some of our short-
term goals,” says Simmons. “We really believe each one of these is
attainable now.” B
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Executive
Excellence:

Who's Who At
DefJam

By MARLYNN SNYDER

ef Jam’s suite of offices, located

in New York City’s artsy Soho
district, is a hotbed of activity.
An army of young, dedicated

staffers works at driving the
business forward with long hours and a col-
lective sense of humor. Here’s a look at the
management team at the helm of this thriv-

ing organization.

LYOR COHEN,
00

COO Lyor Cohen has been
at Def Jam 11 years and says
his current job description in-
cludes “everything from main-
tenance to budgets to signing
groups to being a therapist—
for both artists and employ-
ees.” His most important role,
he says, is “motivating our
workforce in non-traditional
ways to maintain a flavorful
yet effective business climate.
Also, defining and communi-
cating a point of view, the rea-
son Def Jam works, both
inside and outside the company.”

Cohen has his sites set on the future, the next 10 years, dur-
ing which Def Jam will become “a more full-service, teen-aged
entertainment company.”

WES JOHNSON,
Senior VP, Promotions and
Marketing

“I put out fires!” says 8-year
Def Jam veteran Wes John-
son. “Actually, I'm focused on
the initial impressions our
artists make in the market-
place. It's my job to see that
they’re hitting hard with that
initial impact. Radio is [one of]
the main focuses of exposure,
so the image of the artist is
important, whether we're
bringing it to the public, or to
an MD or PD.”

Def Jam’s promotions and
marketing senior VP started as a radio personality in the
Washington, D.C./Baltimore/Virginia area and also spent time
in a promotion position with Great Bay Distributors. He’s
worked in concert promotions and with Bill Stephney [cur-
rently CEO of StepSun Music], who first brought him to the
attention of Russell Simmons. Johnson is responsible for
building the label’s staff.

Johnson says he enjoys “training and bringing young execs
up through the ranks. And getting the respect of the owners
allows me to do my job. I know that I'll be able to retire from
this company.”

Regarding the future direction of Def Jam, Johnson says,
“We’re moving into different genres of music we’re not neces-
sarily known for, like rock, reggae and more R&B [in addition
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to Montell Jordan and MoKenStef]. It’s my job to see that
those projects are marketed and promoted to the best of our
ability.”

KEVIN LILES, VP/GM,
Promotions

“As the head of promotions,
my office is an information
center,” says Kevin Liles.
“Basically, I'm the center of all
artist activities. [ do a lot of
planning and forecasting—
anything concerning the pro-
moting of our artists.”

Liles started as a recording
artist on a D.C.-based indie
label and co-wrote “Girl You
Know It’s True,” which was ;
recorded by Milli Vanilli. L
Wanting to learn the business
side of the industry, he took a street promotion job at Def Jam
three years ago.

Liles says he’s especially proud of “setting up the West Coast
region. I feel like I've been able to assemble one of the best pro-
motional teams across the country. Also, I'm proud of starting
Def College Jam, a series of concerts where our artists will per-
form during homecoming events at major black colleges.

“People always talk about the last 10 years,” says Liles. “We
want to take Def Jam from a major indie to a major label.
We're still interested in being a power in urban musie, but we
want to diversify. We will always, however, appeal to the
young urban consumer.”

JULIE GREENWALD, VP,
Marketing

Marketing VP Julie Green-
wald, who deseribes her role as
“keeper of the timeline of
releases,” says, “The most
important thing is planning
the promotional and commer-
cial calendars. Everything—
promo items, videos, posters,
ads—comes out of the market-
ing department; we do all the
budgeting.”

Greenwald got her start at

Def Jam three years ago as assistant to COO Lyor Cohen. She
also worked with Rush Management, where she managed A
Tribe Called Quest, EPMD, Brand Nubian and others, before
moving on to the promotions department.

“I came from promotions and built the marketing depart-
ment from scrateh,” says Greenwald. “Our first artist was
Warren G—a triple-platinum artist!

“Our marketing staff is young, bright and creative. We have
to find new avenues to promote Def.Jan. You can’t just put out
a video or give away stickers. For instance, coming up is ‘The
Show—The Tour,” where groups from the film will tour black
colleges for a ticket price of $10. We're always trying to find
the next level to reach our consumers.”

CHRIS LIGHTY,
VP, A&R (and CEQ of Violator
Records)

Chris Lighty traveled

around the world in 1987-88 axs
road manager for A Tribe
Called Quest, Jungle Bros and
De La Soul in association with
Rush Artist Management and
learned firsthand what it took
to break a rap record. In 1991,
he started Violator Records,
whose artists include Fat Joe,
Beatnuts and Warren G. At
Def Jam two years, the A&R
VP is responsible for “coordi-
nating the creation of albums.”

“I'm making sure the artist’s vision comes through, that the
final project represents how the artist wants to express him-
self,” says Lighty, who notes that his greatest accomplishment
was “definitely the Warren G project, which sold 3 million.
Also, getting the new LL Cool J album [“Mr. Smith,” which
will be released Nov., 21| finished for the fourth quarter!”

Looking toward the future, Lighty says, “We want to keep
expanding and growing. It’s all about building entrepreneur
situations and spawning smaller Def Jams through the sys-
tem—like Dante Ross' label, No Doubt, and Warren G's G-
Funk Records. We want to have affiliates that are selling 3
million or 4 million records apiece; we're striving to be a 100-
million-plus-selling company in the next two years. We're also
moving into other areas of R&B and alternative musie, but
we'll always keep it real on the street side.” W

|

DEF DECADE

Continned fron page 48

marketing VP Julie Greenwald, college promotion director
Chonita Floyd, director of video production Heidi Smith, A&R
administration director Linda Burke, legal counsel Gail
Huggins and national promotion senior director Johnnie
Walker.

EXPANDING HORIZONS

Simmons’ desire to broaden the sceope of his musical empire
from a creative perspective came in 1990, when he formed
Rush Associated Labels, a collective of joint ventures and label
imprints.

The goal of RAL was to allow his burgeoning corporation to
penetrate other music genres, without diminishing Def Jam's
identity as an East Coast rap label. It was also a means of
empowering other young entrepreneurs who shared Simmons’
passion for making music.

RAL currently has several affiliate labels. JMJ was founded
by Jason Mizell, and scored platinum sueccess in 1993 with
“Bacdafucup,” by Onyx. Violator, headed by Chris Lighty,
released Warren G’s 1994 debut album, “Regulate...G Funk
Era,” which sold 2.4 million copies, according to SoundScan.
and was No. 1 on the Top R&B Albums chart for three weeks.

Warren G's own G-Funk Records recently released product
on its acts the Twinz and Dove Shack, while PMP. run by Paul
Stewart, features popular artist Montell Jordan.

Outburst, formed by Greedy Greg and Anti, boasts a roster
that includes such acts as Domino, BG KnoceOut & Dresta,
and MoKenStef. RAL’s first reggae label, African Star, is
headed by Stuart Brown. Its debut artist is Capelton.

Newly formed labels Juicee Entertainment. run by Kurt
Wouodley; King Records, founded by Scott Koenig; and No
Doubt. headed by Dante Ross, all plan to release produet
sometime in 1996.

The influence of Def Jam on young music-business entre-
preneurs has had an indelible impact, even among non-RAL
executives.

Says Sean “Puffy” Combs, president/CEO of Bad Boy
Entertainment, one of the hottest labels in the musie business,
“My company follows Berry Gordy's and Russell's blueprint
for success. The obstacles Russell’s had to overcome to be a
winner are phenomenal. I admire the accomplishments that
he's been able to achieve, and hope that I'll be able achieve the
same kind of success that he's been able to demonstrate on a
consistent basiz.” Wl
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Todd Terry Thriving In Midst Of Hard Times

TODD’S HARD TIMES: It is rough-
ly 4 a.m. in what is normally a fair-
ly quiet corner of Leeds, England.
On this recent balmy night, some-
thing unique has lured a veritable
army of nighterawlers to congre-
gate in this corner. Beneath a faux
sky of swirling lasers and colored
strobe lights, the congregation of
distinctive personalities seems to
have metamorphosed into a singu-
lar, primal sea of gnashing and
grinding of flesh. For a split sec-
ond, the kind of unity that one fan-
tasizes about becomes a fleeting
reality. There are no differences
based on race, sexuality, or poli-
tics—just the universal bliss of a
transcending experience.

The ear-shattering screech of a
battered disco whistle punctures the
air. It is followed by a round of
cathartic whoops that rattle the
senses with an earthly reminder of
the walls containing this experience,
as well as the masterful turntable
artist who controls its every mood
and nuance. This synergistic force is
- the Hard Times club and legendary
DJ/producer Todd Terry.

The fruits of this experience have
been culled into “A Night In The Life
Of Todd Terry,” which is far more than
a beat-mixed compilation of dance dit-
ties. It deftly captures the essence of
Terry’s incomparable skills and Hard
Times’ unusual energy.

Examining these two entities sep-
arately, it comes as little surprise
that they cause such glorious sparks
together. The brainchild of farmer-
turned-clubland mogul Stephen
Raine, Hard Times began its young
but influential life Aug. 7, 1993, in
Mirfield, England, a West Yorkshire
village. Moments after its doors were
opened, the drowsy U.K. club scene
was positively vibrating from excite-
ment surrounding the venue—not to
mention the refreshingly unjaded
attitude of Raine, whose unwavering
passion for the dance musie genre
lured him from a reclusive life of
feeding sheep and milking cows into
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Breakouts: Titles with future chart po(en(ial,-
based on club play or sales reported this week.

the concrete trappings of the musie
business.

Over two years, Hard Times has
changed locations several times,
inhabiting such unusual venues as an
old church in Huddersfield, England,
the mammoth Bagley’s film studio in
London (the site of one of the UK.’s
largest garage-styled parties to
date), and, eventually, a state-of-the-
art center in Leeds. Numerous club-
land heroes have graced Hard Times’
turntables, but few have shaken the

Dauce
TRAX |
by Larry Flick

walls with the power and drama of
Todd Terry.

But that is hardly a surprise. Terry
is among those who is not satisfied
unless he leaves his audience in an
exhausted, sweaty heap—whether he
is weaving turntable magic behind the
decks or concocting his own grooves in
the recording studio. His roots stem
back to the ’80s, when he worked as a
DJ in New York. Early on, he knew
that jocking someone else’s jams would
not be enough.

“I would listen to these records, and
I'd hear everything that the producers
either forgot to put in or didn’t have the
imagination to come up with in the
first place,” he says, with a hint of
deserved bravado. “I knew that I
couldn’t be content with just playing
records that I could make better.”

With that kind of focus, it was not
long before Terry was fiddling around
recording studios, eventually landing a
deal with the independent Cutting
Records. .

“Before long, I was doing it all,” he
says, chuckling at the memory of
remixing and producing everything
from sample-happy deep-house to slick
pop/freestyle. “I wanted to be well-
rounded and capable of handling any-
thing that came my way.”

But Terry did more than passive-
ly field the curves of a fickle music
industry. He carved out his own niche
as a renegade with an intangibly
original style that many have been
trying to imitate for years. And all
the while, he was refining his DJ
mixing skills. “A Night In The Life
Of Todd Terry” succeeds in the
seemingly impossible task of cap-
sulizing both sides of Terry’s gifts.
Much of the material was either
crafted by Terry or offered on his
New York-rooted indie, Freeze
Records. Those jams that aren’t his
sound as if they could be under the
touch of his fingers on the turntable.

Seemingly in the flash of a drum
roll, night has given way to the warmth
of the morning sun. Restored to their
distinctive personalities and bodies,
punters fan out and return to their
respective lives. Few can put a finger
on it, but all feel changed, uplifted, and
willing to carry the memory of that
blissful rush into their day-to-day exis-
tence. Ah, the power of rhythm . .. in

the right hands, it can change the
world.

H OUSE WORK: In revisiting his
underground hit “Heaven Knows (I
Can’t Understand)” for Tribal Ameri-
ca Records, rising producer Angel
Moraes deftly affirms his ongoing
groove growth, as well as his ability to
hang tough among (and potentially sur-
pass) clubland’s finest. Over the space
of this two-record set, he freshens up
the track with snappy elastic basslines,
subtle new keyboard progressions, and
rattling percussion that smartly never
overpowers the loose but memorable
hook or belter Basil Roderick’s
vibrant vamping.

Another winner from the halls of
Tribal America this week is Eric Kup-
per’s follow-up to his brilliant 1994 EF,
“The K-Scope Project.” More than
anything Kupper has worked on in the
past year, the EP exhibits an aggres-
sive approach to rhythm, while weav-
ing fluid, mind-numbing melodies.
Peak-hour DJs need to spend some
time absorbing “Stonk” and “Purple
Daizies”—and then instantly share 'em
with their audiences. We are glad to
report that Kupper is currently assem-
bling additional tracks for a full-length
K-Scope album, which should be out in
the coming months.

When ya need a taste of experimen-
tal dance musie in quick bites, never
look further than the Los Angeles-
anchored Moonshine Records for
expansive compilations that thorough-
ly trace the origins and renegades of
any particular sound. With that in
mind, trip-hop novices are advised to
investigate “The Real Trip: Further
Self-Evident Truths” and “The Trip-
Hop Test, Part Two.”

“The Real Trip” is culled from
the vaults of Rising High U.S.A.
Records and is bolstered by the
inclusion of the atmospheric “Reed-
in’ ” by Wagon Christ and “Moon-
light Medicine,” which couples
alterna-rock band Ride with Por-

Moby’s Lifestyle. Elektra artist Moby paused recently from his stint as the opening

act on the Red Hot Chili Peppers’ European tour to perform at a benefit for LIFEbeat,
the music industry’s AIDS awareness/fund-raising organization, at Metronome in
New York. The event was sponsored by Lifestyles condoms, which announced the
winners of its create-your-own-condom-commercial contest that night. Meanwhile,
Moby is promoting his latest single, “Bring Back My Happiness,” and is putting the
finishing touches on a double-CD remix collection, which will be available before the
end of this year. Pictured, from left, are LIFEbeat project coordinator Thom Allcock,
DdJ dB, Moby, and LIFEbeat executive director Tim Rosta.

tishead. Truly genius stuff.

“Trip-Hop Test” is a moody mosa-
ic of mind-bending vibes, including
“Let Me In” by the Chemical
Brothers, “Indian Summer” by
Danny Saber, and “Keep Hope.
Alive” by the Crystal Method. Good
for chillin’ or wigglin’.

Further into the realm of compila-
tions, fans of jazz-leaning club grooves
should have a swim through Impulse
Records’ four-CD series of vintage
recordings by Archie Shepp, Mingus,
Sonny Rollins, and Oliver Nelson.
Each album has been remastered to
crisp perfection and will provide a
much-needed view into the inspiration
for a score of acid-jazz acts. Utterly
delicious . . .

Fans of Frankie Knuckles’ cur-
rent Virgin album, “Welcome To The

Love And Joi. EightBall diva Joi Cardwell celebrated the completion of the video
supporting her latest single, “Love And Devotion,” at New York’s Splash! ciub. The
clip is being serviced to local television outlets and nightclubs by ZTV, which assem-
bles monthly reels of underground dance music videos. Cardwell aiso recently fin-
ished recording the seasonal single “My First Christmas With You,” which EightBall
plans to release next month. Shown, from left, are Kip Lavinger, production manager,
EightBall; Marla Metelski, national club sales, ZTV; Cardwell; Max Leinwand, director
of programming, ZTV; and Paul “P.C.” Claudio, national club sales, ZTV.

Real World,” should start jogging to
the nearest import shop for a copy of
“Walking,” the set’s latest single
overseas. The gospel-spiked houser
makes nifty use of Adeva’s forceful
pipes while spurring the song’s
riotous chorus with thunderous choir
chants. At this point, the label is not
planning to release this one in the
States.

One of the more bummin’ pieces of
news we have to deliver this week is the
departure of George Maniatis from
the ranks of London Records. Maniatis
is moving back to his native Vancouver
to oversee the operation of Nettwerk
Records. In his several years as Lon-
don’s director of A&R, creative integri-
ty and adventurous spirit have pre-
vailed. And under his watchdog eye,
such acts as Goldie, Gabrielle, and
Jimmy Somerville had a fighting
chance at mainstream promotion. We
are hopeful that his efforts will have
made a lasting impression on those who
remain at London.

G ROOVELINE: The singles and pro-
duction catalog of Chicago’s 20 Fingers
have been culled into an eponymous
must-have compilation on Zoo Enter-
tainment/S.0.S. Records. Although we
confess to being only minimally
amused by “Short Dick Man” by
Gillette, it actually kinda works when
placed in the context of this album.
Perhaps we are just a little overheated
by the steamy slant of “Sex Machine”
by Katrina and “Lick It” by Roula.
Added pleasure is derived by the inclu-
sion of Max-A-Million’s recent
crossover radio hits “Fat Boy” and
“Take Your Time.”

The U.K.-headquartered Free-
town Records is stoking up for a nice
warm winter season of reasons that
will be highlighted by the return of
ex-Imagination soul man Leee
John—who is starting to thrill R& B-
minded spinners with “Mighty
Power Of Love,” which was produced

(Continued on next page)
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I Q. I
FOR WEEK ENDING NOV. 4, 1995 ™
CLUB PLAY MAXI-SINGLES SALES
5 COMPILED FROM A NATIONAL SAMPLE g COMPILED FROM A NATIONAL SUB-SAMPLE OF Po; (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
oxl =2 3 = OF DANCE CLUB PLAYLISTS. wiloxle > STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan®
gHl| 2H|3g| €5 TITLE ARTIST IR ES: g% TITLE l BIRIL ARTIST
3| 53| ~2 | 28| LABEL & NUMBER/DISTRIBUTING LABEL 23z |~2 LABEL & NUMBER/DISTRIBUTING LABEL
* kA NO. T4 &% * kA NO. T4 & &

1 1 1 7 | FANTASY COLUMBIA 78044 3 weeks at No. 1 ® MARIAH CAREY 1 1 6 | FANTASY (M) (1) (X) COLUMBIA 78044 6 weeks at No. 1 @ MARIAH CAREY
@ 2 4 6 STAY TOGETHER STRICTLY RHYTHM 024 & BARBARA TUCKER 2 2 ) 5 TELL ME (T) (X) EPIC 78068 @ GROOVE THEORY
@ 3 9 8 | RUNNING AROUND TOWN SIRE 66086/EEG @ BILLIE RAY MARTIN @ 3 | 34 | 3 | WINGS OF THE MORNING (M) (T) AFRICAN STAR/RAL 7199/ISLAND ® CAPLETON
@ 7 | 20 | 4 | rLLALWAYS BE AROUND MCA 55146 @ C+C MUSIC FACTORY FEAT A.S.K. M.E. & VIC BLACK @ 26 | — | 2 | RUNNIN'(T) (0 DELICIOUS VINYL 58483/CAPITOL @ THE PHARCYDE
(5)| 5 | 13 | 6 | TAKEME HIGHER MoTowN 0433 @ DIANA ROSS # & % GREATEST GAINER & * %

@ 8 | 19 | 5 | AUTOMATIC LOVER (CALL FOR LOVE) ARISTA 1-2877 @ REAL MCCOY (5)] 36 | — | 2 | LIVIN' PROOF (M) () PAYDAYILONDON 00771SLAND @ GROUP HOME
@ 11 23 5 BELIEVE IN ME GEFFEN 22104 RAW STYLUS 6 5 3 6 RUNAWAY (T) () A&M 1225 @ JANET JACKSON
14 | 25 | 5 | SOIN LOVE MOONSHINE MUSIC 83422 ELLI MAC 1 4 8 4 | SENTIMENTAL (M) (T) (0 ARISTA 12892 @ DEBORAH COX

9 | 4 | 2 | 8 | WECAN MAKE IT STRICTLY RHYTHM 023 MONE 8 | 7 | 171 6 | SET UFREE M STRICTLY RHYTHM 12362 PLANET SOUL

10 9 15 14 | | FEEL LOVE MANIFESTO IMPORT/MERCURY DONNA SUMMER 9 6 7 5 DANGER (T) FADER 0076/MERCURY S Y U]
@ 18 | 27 | 5 | SAYA PRAYER ARISTA 12882 TAYLOR DAYNE | 22 | 33 | 17 | SUGAR HILL (1) (0 EMI 58207 oAz
(D] 20 | 31 | 4 | rRUNAWAY aem 1225 SR ANEIRIACKSON 11| 11 [ 10 | 4 | 1GOT DAT FEELIN' ) (D CLR 5214 D.J. KOOL

13 13 16 7 CRAZY COOL CAPTIVE 38510VIRGIN ® PAULA ABDUL 12 8 1 3 AUTOMATIC LOVER (CALL FOR LOVE) () (T) ARISTA 1.2877 ® REAL MCCOY

14)| 22 | 29 | 5 | PADLOCKepic78022 M REOREF, 1310} 5 4 | BOMDIG! (M) (T) DEF JAW/RAL 7197/ISLAND @ ERICK SERMON
15 | 10 12 8 BRING BACK MY HAPPINESS ELEKTRA 66096/EEG. MOBY 14 | 13 9 3 SAY A PRAYER () (0 ARISTA 1.2882 IORIDAVNE
16) 25 | 28 6 DESTINATION ESCHATON EPIC 78038 @ THE SHAMEN 15 9 6 1 ICE CREAM (T) LOUD 64425/RCA @ CHEF RAEKWON
17)| 29 | 42 | 3 | REACH STRICTLY RHYTHM 12380 CI{MORVINIVANG 21 | 48 | 3 | riLALWAYS BE AROUND )M (0MCA 55146 @ C+CMUSIC FACTORY FEAT ASK. ME. & VIC BLACK
18 | 6 | 3 | 9 | YOUARENOT ALONE EPiC 78003 SIMICHIAEImACKSON 17 [ 15 | 35 | 3 | CELL THERAPY ) 00 LAFACE 2.4114/ARISTA ® GOODIE MOB
19 | 17 | 14 | § | FREEK'N YOU UPTOWN 55041/MCA ¢ JODECI 18 [ 17 | 11 | 9 | MC'S ACT LIKE THEY DON'T KNOW (1) () JivE 42321 @ KRS-ONE
20 | 15 | 10 | 8 | 1WANNABWITH U CURS EDEL 77086 SIRUN CACTORY 19 | 12| 2 | 3 | LiQuID SWORDS/LABELS (T) GEFFEN 22106 @ GENIUS/GZA
21 | 19 | 8 | 11 | PANINARO 'G5 EMI 58370 B @ PET SHOP BOYS 20 | 18 | 13 | 11 | HOW HIGH (T) {X) DEF JAMRAL 9925/SLAND @ REDMAN/METHOD MAN |
22 | 16 | 6 NS TURN IT OUT Mca SOUNDTRACKS 55113MCA LABELLE | (1) 25 | 29 | 8 | miSSING m 0 atuantic 856206 ® EVERYTHING BUT THE GIRL
23 12 12 | UNCONDITIONALLY BOLD! SOUL 2006/BOLD! SAUNDRA WILLIAMS 22 | 14 19 3 LIKE THIS AND LIKE THAT (T) ROWDY 3.5053/ARISTA © MONICA
24 | 21 | 1 P10 | TRY ME OUT EASTWEST 66099/EEG SCORONA L [(23)] 43 | 42 [ 5 | AMOVER LA COLITA () (x) GROOVE NATION 78048/SCOTTI BROS. ARTIE THE 1 MAN PARTY
* % % POWER PICK* & % 24 | 16 | 12 | 4 | THROW YOUR SET IN THE AIR (M) (T) (X) RUFFHOUSE 78046/COLUMBIA @ CYPRESS HILL
41 | — | 2 | ABRIENDO PUERTAS {OPENING DOORS) EPIC 77977 @ GLORIA ESTEFAN * % #HOT SHOT DEBUT* %
(26)] 37 | 49 | 3 | HELLO RcAPROMO STATE OF GRACE NEW ) 1 | HEAVEN KNOWS () TRIBAL AMERICA 58429/.R S. ANGEL MORAES FEATURING BASIL RODERICK
42 | — | 2 | rVEBEEN WAITING k48018 MAYDIE MYLES (26)| NEWD T EnERGY M aqua BooGIE 020 DEVONE'
28 | 23 | 21 | & | ANOTHER DAY CURB 77084 @ WHIGFIELD 21 | 20 [ 27 | 7 | TAKE ME HIGHER m 00 MoTown 0433 # DIANA ROSS
29 | 31 | 39 | 4 | VOICES IN MY MIND DA GROOVES 128 VOICGES) 28 | 19 | 18 | 20 | THE BOMB! (THESE SOUNDS FALL...) () (1) () HENRY STREET/BIG BEAT 95747AG @ THE BUCKETHEADS
30 | 30 | 37 | 8 | LUVCONNECTION ELEKTRA 66098/EEG SATOWAITEI 29 | 24 | 20 | 16 | PLAYER'S ANTHEM () (T) (X) UNDEAS/BIG BEAT 95750/AG @ JUNIOR MAFLA,
31 | 24 | 9 | 13 | EVERYBODY BE SOMEBODY MAW 0002/STRICTLY RHYTHM RUFFNECK FEATURING “YAVAHN" 48 | 39 | 6 | EVERYBODY BE SOMEBODY (T) MAW 0C02/STRICTLY RHYTHM RUFFNECK FEATURING “YAVAHN"
(32)] 43 | 44 | 3 | (WHEN IKISS YOU) | HEAR CHARLIE PARKER PLAYING LOGIC 53023 SPARKS 31 ] 27 | 15 BR8N REAL HIP HOP (T) (X EASTWEST 66 103/EEG OIDASIER X
33 | 27 | 17 | 11 | FREE SILASALBUM CUTMCA CHANTE MOORE 32 | 35 | 25 | 9 | BROKENHEARTED (T (X) ATLANTIC 85551/AG @ BRANDY
34)| 45 | — | 2 | SHINE L0GIc5%2 @ ERIRE | [(@3)] 39 [ — | 2 [ 1 miss you (cOME BACK HOME) () () 00 UPTOWN 55132McA ® MONIFAH
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(Continued from preceding page)

with typical tender loving grooves by
Mood II Swing.

Also coming from Freetown in the
coming weeks is “Pleasure,” another
in a string of sultry housers by Janet
Rushmore, and “The Moonchildren,”
an EP of stark dubs by Chicago’s
underrated Chris Gray.

Elsewhere in the world, Canadian
stylist Shauna Davis is inching closer
to a long-deserved label deal in the U.S.
on the strength of “Get Away,” a
smashing collaboration with Sweden’s
indomitable Stonebridge. Available via
Warner Music Sweden, the track has
been drawing props for its unabashed

poppiness and sinewy house rhythms.
We adore Stonebridge for so shame-
lessly picking his own musical pocket
and adding bits of his classic Robin S.
production “Show Me Love” to this
track. Hey, why not, right? Especially
when it works this well. There are also
some harder-edged remixes, provided
by Johnny Boy and Rob Below, which
are well worth checking out. The best
news, though, is that this charming
young singer is starting to garner
some attention. She has serious star
power.

Speaking of suecess in Sweden,
Virgin is hitting a home run in that

territory with “I Am,” the debut
album by urban/dance ingenue May-
omi. Given the decidedly pop slant of
most Swedish dance musie, the soul-
ful texture of “Commin’ At Ya,”
“Whatever 1,” and the title cut is
quite startling at first. Producers
Pete W. and P. Collen have a note-
worthy way with a groove and wise-
ly dress the young singer in plush
synths and strings that are in turn
stately and seductive.

Our pals Love To Infinity are back on
the boards with “Someday,” an uplifting
1i’l twirler on Mushroom Records that
picks up where the act’s recent hit,

“Keep Love Together,” left off. Resident
diva Louise Bailey is even more com-
manding a presence here than on past
efforts, while siblings Andy and Pete
Lee continue to grow as writers with a
knack for snappy hooks and chantable
choruses. We are so pleased that this tal-
ented trio is focusing more on its own
recordings and a little less on producing
the work of others. Next step, a full-
length album.

H ELP IS NEEDED: Friends and
family of famed eclub DJ Ray
Velasquez have started a fund-raising
foundation to help defray his medical

costs, following his brain aneurysm on
Oct. 2. The Kansas City, Mo.-based
turntable artist is currently in recov-
ery, though he suffered a partial loss
of vision. Like so many indie artists,
producers, and DJs, Velasquez does not
have medical insurance; thus, his need
to reach out for help from others.
Although the Peace, Love & Courage
Foundation was set up to assist
Velasquez, organizers are now looking
to utilize this organization as an ongo-
ing tool to help others in our commu-
nity who are similarly in need. For
information on how the citizens of club-
land can help, call 913-843-1320.
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Bigger Than Life. Reba McEntire is all over two Nashville Metro buses, which
are covered with her image and album cover. She unveiled them with MCA
Nashville senior VP of national promotion Scott Borchetta, left, and VP of sales

and marketing Dave Weigand.

H BY JIM BESSMAN

NEW YORK—Alison Krauss’ sur-
prise big sweep has translated imme-
diately into increases in sales and air-
play, booking inquiries, and her media
profile.

Myers Media, the Nashville-based
indie firm that represents Krauss and
her Rounder Records label, had to
install two additional phone lines to
field press and broadcast requests for
Krauss the day after the bluegrass
artist and first-time Country Music
Assn. nominee copped all four awards
for which she was nominated: Horizon

MAN WITH A MISSION: That man is Steve Popovich.
“America needs to know about Roger Vittorio Martin,”
says the man who is resurrecting the Cleveland Interna-
tional label. Martin, he explains, “is Cleveland’s only hillbil-
ly, he’s more hillbilly than anyhody in Nashville, and I can’t
get him played on country radio.”

Martin, who'is half Italian and half West Virginia coal
miner, came back from the Vietnam War with two Purple
Hearts and a morphine addiction. Over the past two decades
he’s been leading a hard-charging honky-tonk band—when
he wasn’t drying out in veterans hospitals or jails. “After he
got cleaned up,” says Popovich, “a detective turned me on to
him. Now he’s giving anti-drug lectures at high schools with
his son, who's a police officer.” Pppovich just cut a live album

with Martin, titled “Back
From The Dead.” It con-
]

polka, some Merle Hag-

gard and Dwight Yoakam, as m e
and a recitation by Martin’s

mother. One song from the ity 1
album—*“The Tribe Is

Alive”—is understandably

getting a lot of air time in

tains original material, a
Cleveland. ™

UPCOMING: That “Rock
The Smokies” I mentioned a
while back (Nashville Scene,
Billboard, Oct. 21) has a date: July 6, 1996, at Forks of the
River Entertainment Show Park in Newport, Tenn. . . . Lor-
rie Morgan and Jon Randall will perform with the
Nashville Symphony on Friday (3) and Saturday (4) at 8
p.m. at the Ryman Auditorium, the first in a forthcoming
series of contemporary music concerts . . . American Airlines
is endowing a scholarship that each year will allow one stu-
dent in the Middle Tennessee State University Department
of Recording Industry program to intern with a major label
in London and study at West Lothian College in Scotland.

REISSUES OF THE WEEK: This month the Country
Music Foundation releases a 24-song CD by Jean Shepard.
Titled ‘Jean Shepard: Honky-Tonk Heroine: Classic Capi-
tol Recordings, 1952-1964,” it includes extensive liner notes.

Sugar Hill Records has two projects of interest. In 1963
and 1964, Chris Hillman, Vern Gosdin, Rex Gosdin, and
Don Parmley recorded as the Hillmen. The album, titled
“The Hillmen,” was briefly released in 1970, reissued in 1981,
and now appears on CD for the first time. Also finally on CD
is the Seldom Scene’s 1979 classic album,“act four.”

TNN announces new hosts for the syndicated radio pro-
gram “The Nashville Record Review.” Katie Haas, now host
of the TNN dance program “Wildhorse Saloon,” will be
joined by WSM Nashville on-air personality Bill Cody. The
pair will take over the show in December. The weekly four-

by Chet Flippo

Promoting ‘Cleveland’s Only Hillbilly’;
Reissues From Shepard, Hillmen

hour top 40 countdown is heard on 314 stations.

MR. REYNOLDS GOES TO WASHINGTON: U.S. Rep.
Bob Clement, D-Tenn., has announced he’s appointing Mav-
ericks’ bass player Robert Reynolds as a delegate to the
first White House Conference on Travel and Tourism, Oct.
30-31. After all, who travels more than a touring musician?

RANDOM ACTS OF KINDNESS: Tracy Byrd hosted the
Big Bass Splash on Sam Rayburn Lake near his Beaumont,
Texas, hometown and helped raise $114,850 for the March of
Dimes . .. John Michael Montgomery hosted the 13th
annual Academy of Country Music Bill Boyd Golf Classic in
Burbank, Calif. The event brought in about $40,000 to ben-
efit the T.J. Martell Foun-
dation for cancer, AIDS,
and leukemia research for
children ... K.T. Oslin will
host the third annual
Country CARES Concert
(benefiting the local Coun-
cil on AIDS Resources,
Education, and Services)
Dec. 4 at the Grand Ole
Opry House. Performers
will include Pam Tillis,
Mary Chapin Carpenter,
Bryan White, John
Berry, and David Ball . . .
Mark Collie’s Race for Diabetes Cure raised more than
$400,000 for diabetes research. Kix Brooks won the celebri-
ty feature race at the Nashville Speedway. Ronnie Dunn
finished second, Tim Rushlow of Little Texas was third,
and T. Graham Brown was fourth . . . Lisa Brokop was so
moved by the message of her new single “She Can’t Save
Him” that she has recorded a series of public service
announcements for Al-Anon and Alateen . . . Sugar Hill
Records has received a 1995 Parents’ Choice Audio Award
for the album “Daddies Sing Goodnight.” It’s a collection of
bedtime songs by musicians who are also fathers, including
Doc Watson, Peter Rowan, Jerry Douglas, Leon Redbone,
Townes Van Zandt, Jesse Winchester, Chris Hillman,
and Jonathan Edwards.

Alan Jackson’s “Greatest Hits Collection” was shipped
internationally as well as domestically the week of Oct. 22.
It marks the first time the Country Music Assn. entertain-
er of the year has shipped product simultaneously in this
country and abroad. Markets include Australia, Austria, Bel-
gium, Canada, Denmark, England, Finland, Germany, Ice-
land, Japan, the Netherlands, New Zealand, Norway, Scot-
land, South Africa, Spain, Sweden, and Wales . . . CMT has
entered into a sponsorship deal with Wrangler for a daily
show on CMT’s European network. The program, “CMT
Wrangler Dance Ranch,” began its daily 5 p.m. (UK. time)
broadeast Oct. 23 for a six-month initial run.

Award, female vocalist of the year, sin-
gle of the year (with her band Union
Station) for “When You Say Nothing
At All,” and vocal event of the year for
the Shenandoah duet “Somewhere In
The Vicinity Of
The Heart.”

More telling,
the awardg pow-
ered broad jumps
on Billboard’s
sales charts.

On The Bill-
board 200, Krauss’
“Now That I've
Found You: A Col-
lection” was the Greatest Gainer for the
week following the awards, leaping
from No. 60 to No. 25. It was also the
Greatest Gainer on the Top Country
Albums chart, rising from No. 8 to No.
5.

On the Top Country Singles Sales
chart, “When You Say Nothing At
All” moved up a noteh from No. 7 to
No. 6, while “Baby, Now That I've
Found You” went from No. 24 to No.
23 and also re-entered the Hot Coun-
try Singles & Tracks chart at No. 73.

“Album sales more than doubled
over the week before, and stations
played both singles,” says Rounder
co-owner Ken Irwin, noting that his
label had basically “wrapped up” its
efforts behind “Baby, Now That I've
Found You.” (“When You Say Nothing
At AllL,” which was previously
released and promoted by BNA, was
the Alison Krauss & Union Station
track from the label’s “Keith Whit-
ley—A Tribute Album”). Noting that
Broadeast Data Systems-tallied spins
on both singles had “jumped consid-
erably” since the CMA Awards,

Rounder’s VP of national promo-
tion/publicity Brad Paul says that the
label has since reserviced “Baby, Now
That I've Found You” to reporting
stations along with a complimentary
Alison Krauss phone card and a note
thanking them for their support.

Rounder has also increased its pro-
motional efforts at retail. VP of sales
and marketing Susan Piver says that
programs continue or have just fin-
ished at every major account, espe-
cially the racks that have tallied the
bulk of the “Now That I've Found
You” collection’s 1.7 million sales.
Endcap promotions are under way at
Anderson Merchandisers, which
Piver credits with 26% of the album’s
total sales, and at Handleman, which
accounts for 16%. Chain programs
since the awards include listening
stations at Camelot and Circuit City,
placement in Borders’ print ads, end-
caps at Barnes & Noble and in both
the Alison Krauss and Hot Hits sec-
tions at Best Buy, and price and posi-
tioning promotions at Strawberries
and WaxWorks.

Manager Denise Stiff, meanwhile,
is fielding increased calls regarding
Krauss & Union Station’s 1996 tour
schedule. “It’s amazing how many
people have called to see if we've
tripled our price,” says Stiff, who
reassures talent buyers that Krauss’
awards “haven’t gone to anybody’s
head” in that respect. She adds that
the “ideal situation” for future dates

KRAUSS

Stardom Finds Alison Krauss

Surprise CMA Awards Sweep Boosts Her Career

would be small theaters or perform-
ing arts centers.

“It’s still an acoustic act,” says Stiff,
adding, “I don’t think the band wants
to get so big they can’t play [smaller
venues] like the Birchmere or the Bot-
tom Line when they want to.”

While forthcoming tour plans
haven’t been firmed up, Stiff says a
European trip in late January and
early February is on course, as well
as a Caribbean country music cruise
with Charley Pride and three or four
other acts in January and a date at the
summer Olympics in Atlanta. The
European swing, notes Irwin, has also
been pumped by the CMA Awards
show, which was broadcast a few days
later in Europe.

“We saw an increase in sales right

‘off,” says Irwin. “We knew the pro-

moters [Asgard Co.]} and distribution
company over there [Continental
Record Services] are very excited.”

But beyond the immediate surge in
Krauss product, airplay, and perfor-
mance demand, the lasting signifi-
cance of her CM A honors, both for her
and for the industry as a whole, is less
certain. Debate over how a bluegrass
artist on an indie label with only two
radio hits—not counting the Shenan-
doah duet—could so capture the CMA
electorate continues. Stiff is among
many in attributing the phenomenon
to support from other artists, many of
whom have long championed Krauss.

“A lot of artists—and business folk
as well—who like Alison’s work voted
for her,” says Stiff, citing the many
congratulatory phone calls, notes, and
bouquets that have come in from
Nashville’s artist community. “Cer-
tainly Rounder Records doesn’t have a
block of votes!”

“No, it wasn’t block voting,” echoes
Epic artist Joe Diffie, who was
“thrilled” by Krauss’ wins. “Her tal-
ent came through, and people appre-
ciated it.”

But Arista senior VP of sales and
marketing Mike Dungan notes that
even without a major label and com-
mercial radio presence, Krauss has
long been considered a “buzz artist”
in Nashville. “It’s well documented
that for several years now major
Nashville labels have tried without
success to lure her away,” he says.

(Continued on page 59)

No. 1 In The Apple. During Country
Music Assn. week, Victoria Shaw was
a guest DJ on WYNY New York with
Donna Hanover, who is married to
New York Mayor Rudolph Giuliani. Pic-
tured, from left, are Hanover and
Shaw.
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B | 7|7 8| e 77735?1'3)3;\1’295) THIS THING CALLED WANTIN' AND HAVIN'ITALL | 10 74 | 72 | 61 | 55 | MARY CHAPIN CARPENTER A COLUMBIA 64327/SONY (1098 EQ/16.98)  STONES IN THEROAD | 1
36 | 36 | 41 | 108 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 75 | 70 | 63 | 78 | PAM TILLIS A ARISTA 18758 (9.98/15.98) SWEETHEART'S DANCE 6

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimiltion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and ail other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacésetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1995, Billboard/BP| Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
- RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan®
Blllmrd@) Tﬂl] cnuntl‘v catalng Alh“msm FOR WEEK ENDING NOV. 4, 1995 I II“

x x % I~ x x % =
28| 24| ARTIST TITLE | €< 28 | o8 kS
== | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 £z |5z z35

1 1 PATSY CLINE A° MCa 127 (7.98/12.98) 201 weeks at No. 1 GREATEST HITS | 233 14 17 HANK WILLIAMS MERCURY NASHVILLE 823293 (7,98 EQ/10.98) 24 GREATEST HITS | 39

2 3 HANK WILLIAMS, JR. @ CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 47 15 15 VINCE GILL A? MCA 10140 (9.98/15.98) POCKET FULL OF GOLD | 27
3 % REBA MCENTIRE A’ MCA 4979* (7.98/12.98) GREATEST HITS | 231 16 13 KEITH WHITLEY @ Rca 6494 (7.98/11.98) DON'T CLOSE YOUR EYES | 11
4 4 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 218 17 21 COLLIN RAYE A EPIC 48983/SONY (9 98 EQ/13.98) IN THIS LIFE 12
5 5 KEITH WHITLEY A Rca 2277 (9.98/13.98) GREATESTHITS | 85 18 16 | WAYLON JENNINGS A* RCA 8506* (8.98) 4 GREATEST HITS | 105
6 6 GEORGE STRAIT A” MCA 42035 (7.98/12.98) ) GREATEST HITS, VOL. 2 | 233 19 | 23 PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY | 65
7 11 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 233 20 | 20 | COLLIN RAYE A EPIC 47468/SONY (9.98 EQ/13.98) ALL1CANBE | 25
8 ALABAMA A RCA €825 (7.93/11.98) ALABAMA LIVE | 102 21 19 | PATTY LOVELESS A EPIC 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL 3
9 8 SHANIA TWAIN MERcu-év NASHVILLE 514422 (9.98 EQ/15.98) SHANIA TWAIN 14 22 lg i REBA MCENTIRE A’ MCA 10400 (10.98/15.98) FOR MY BROKEN HEART 12
10 | 12 | BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (10.98 E/16.98) SOME GAVEALL | 24 23 | 22 | VINCE GILL A RCA 9814” (4.98/9.98) ) BEST OF VINCE GILL | 190

i 1—1— 10 THE BELLAMY BROTHERS CURB 42298/MCA (4.98/11.98) GREATEST HITS VOL. 11l 40 24 = JOHN ANDERSON A BNA 61029/RCA (9.98/13.98) SEMINOLE WIND 34
12 9 GEORGE STRAIT A? MCA 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 231 25 — | ALABAMA A RCA 61040 (9.98/13.98) GREATEST HITS VOL. 2 99
13 | 14 | ALAN JACKSON A’ ARISTA 8681 (9.98 EQ/13.98) DON'T ROCK THE JUKEBOX | 21 Catalog albums are older titles which are registering significant sales. © 1995, Billboard/BPI Communications and SoundScan, Inc.
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Bilboard.

FOR WEEK ENDING NOV. 4, 1995

HOT COUNTRY

SINGLES
&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 150 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

3 & &, S
w [ w
ob| 550 Q% TITLE ARTIST |35 25|58 | $g| €% | TIMLE ARTIST | %5
£z |3z 2 PRODUCER (SONGWRITER} LABEL & NUMBER/DISTRIBUTING LABEL | & & E2 |32 | J2| =35 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
REBECCA LYNN € BRYAN WHITE
*%xx NO. 1T % »xx 2 | u 5 B.J.WALKER JR..K.LEHNING (D.SAMPSON.S.EWING) (C) (V) ASYLUM 64360 8
DUST ON THE BOTTLE 2 weeks at No. 1 @ DAVID LEE MURPHY WHEN A WOMAN A MAN & LEE ROY PARNELL
@ ! ! 13 | 73RowN (.. MURPHY) (C) (V) MCA 54944 ) 0w 9 S.HENDRICKS,L,PARNELLI(-IS\L/UE\I?\,R.VAN HOY) (V) CAREER 1-2862 3
CHECK YES OR NO & GEORGE STRAIT THE CAR & JEFF CARSON
@ 4 8 7 T.BROWN,G.STRAIT (D.M.WELLS,D.H.OGLESBY} (V) MCA 55127 2 43 48 5 C.HOWARD (C.M.SPRIGGS,G.HEVDE_} (C) (D) {v) MCG CURB 76970 40
@ 5 g 11 NO MAN'S LAND ¢ JOHN MICHAEL MONTGOMERY | 3 4 38 31 18 ONE EMOTION @ CLINT BLACK 2
S.HENDRICKS {J.5 SHERRILL,S.SESKIN) (C) (V) ATLANTIC 87105 J.STROUD,C. BLACK (C.BLACK,H.NICHOLAS) (v) RCA 64381
4 3 1 9 SHE'S EVERY WOMAN GARTH BROOKS 1 42 32 14 18 HALFWAY DOWN PATTY LOVELESS | 6
A.REYNOLDS (v.SHAW,G.BROOKS) CAPITOL NASHVILLE ALBUM CUT £.GORDY,JR. (J.LAUDERDALE) (C) (v) EPIC 77956
@ 6 10 15 SAFE IN THE ARMS OF LOVE & MARTINA MCBRIDE 5 43 41 33 18 | THINK ABOUT IT ALL THE TIME JOHN BERRY 4
M.MCBRIDE P.WORLEY,E SEAY (P.ROSE,M.KENNEDY,P.BUNCH) (C) (V) RCA 64345 J.BOWEN C.HOWARD (D.SCHLITZ,B.LIVSEY) CAPITOL NASHVILLE ALBUM CUT A
@ 9 13 15 | LET HER LIE & DARYLE SINGLETARY 6 55 71 3 IF 1 HAD ANY PRIDE LEFT AT ALL & JOHN BERRY 44
J.STROUD,R.TRAVIS,D.MALLOY (T.JOHNSON) (C) (V) GIANT 17818 J.BOWEN,C HOWARD (J.GREENEBAUM, T.SEALS,E SETSER) _ (C) (V) CAPITOL NASHVILLE 58465 |
7 ) 2 15 I'M NOT STRONG ENOUGH TO SAY NO & BLACKHAWK 2 48 47 9 9AVE THIS ONE FOR ME @ RICK TREVINO 45 |
M.BRIGHT (R.J.LANGE) (C) (V) ARISTA 1-2857 S.BUCKINGHAM,B.CHANCEY (V.THOMPSON,M.D. SANDERS) (C) (v) COLUMBIA 77900 “
11 12 15 ALL | NEED TO KNOW & KENNY CHESNEY 8 46 1 49 6 RUB-A-DUBBIN’ & KEN MELLONS 4% !
B.BECKETT (S.SESKIN,M.A.SPRINGER) (C) (V) BNA 64347 J.CUPIT (D.GOODMAN.S.P.DAVIS,B.HOBBS) (C(VIEPIC78066 | ~
()| 12 | 15 | 14 | | WANNA GO TOO FAR ® TRISHA YEARWOOD | ¢ 47 | 47 | 46 | 19 | SHEAIN'T YOUR ORDINARY GIRL ALABAMA | 7 |
G.FUNDIS (L.MARTINE JR.,K.ROBBINS) (V) MCA 55078 E.GORDY JR.,ALABAMA (R.JASON) (C) (V) RCA 64346 i
15 | 18 | g | WHO NEEDS YOU BABY & CLAY WALKER | g 48 | 45 | 41 | 17 | DON'TSTOP @ WADE HAYES | o
J STROUD {C. WALKER,R. BOUDREAUX, X WILLIAMS) (C) (V) GIANT 17771 D.COOK (C.RAINS, T.SHAPIRO) (C) (V) COLUMBIA 77954 o
WHISKEY UNDER THE BRIDGE BROOKS & DUNN 49 | 20 | 25 [ 14 | HEAVEN BOUND (I'M READY) @ SHENANDOAH 94
AD| 1 | 17 o o b Cook cenobs R.oun W ArsiA 12770 | 1 g;(l)\?'bfmeLElNgEEALLY SONE © W CAP'T:LH?\;H&%(E;BXGS sl
17|16 | 12 SS%VEVRME%?SHEEARESRGETS v W’ARLFE‘QQ’QESTS';E 12 53 | 67 | 4 | S1RouD,B.GALLIMORE (G BURR) © W) CurB 76971 | V|
@ 19 21 10 BACK IN YOUR ARMS AGAIN LORRIE MORGAN 13 51 49 50 8 ANYTHING FOR LOVE & JAMES HOUSE 49
J.STROUD (J.F.KNOBLOCH,P.DAVIS) (C) (v) BNA 64353 D.COOK (J.HOUSE P.BARNHART, S.HOGIN) (C) (V) EPIC 77982
18 20 13 THE WOMAN IN ME (NEEDS THE MAN [N YOU) & SHANIA TWAIN 14 @ 57 62 4 NOT ENOUGH HOURS IN THE NIGHT & DOUG SUPERNAW 52
R.J.LANGE (S.TWAIN,R.J.LANGE) (C) (v) MERCURY NASHVILLE 852206 R.LANDIS (A.BARKER,R.HARBIN K.WILLIAMS) (C) (V) GIANT 17764
@ 0 2 10 LIFE GOES ON & LITTLE TEXAS 15 @ 5] 59 4 HEART HALF EMPTY & TY HERNDON FEATURING STEPHANIE BENTLEY 51
2 4 C.DINAPOLI,D.GRAU,LITTLE TEXAS (D.GRAY,T.MCHUGH,K.FOLLESE) (V) WARNER BROS. 17770 D.JOHNSON,E.SEAY {G.BURR,D.CHILD) (0] (SV) EPIC 78073
I'M A STRANGER HERE MYSELF & PERFECT STRANGER
16 | 10 | 6 | 13 :.SLTI}:%EDIE?GE\LIII(I)\A\(/)REEI(TSl.DUKESLJ,S_ANDERSON M.HALL) ’(l)' ?\//I) MJCRBG$6A9\6,Y 1 52 | 56 | B | BROOKS (D.LINDSEY M.LINDSEY,M.KEITH! © W cuRg 76969 | %
e -~ WHAT | MEANT TO SAY & WADE HAYES
* * * AIRPOWER % * % @ 69 | — 2 D.COOK (D.COOK,S. HOGIN,J. MCBRIDE) (C) (V) COLUMBIA 78087 %
& ALAN KNOCK, KNOCK & THE HUTCHENS
AD| 2 | a1 | 3 LR ,Lolé‘sﬁﬁ,ﬁm, ’ L(e; AR{é‘j’}iﬁ’;’} | 58 1 80 | 5 | JSiRountusaer,sTevens) aranticasumcor | 98
) : SHE SAID YES & RHETT AKINS
201 23| 13 tlaFaécxvzﬁTsé Emyg(thAN (C"N”\ELAA%\IT'\I/(I:%%%B 18 @ 5 | 6 3 | VIWRIGHT U.DOYLE RAKINS) (v) DECCA 55085 | °7
. - — 75 o 2 WHEN BOY MEETS GIRL P & TERRI CLARK 58
* * & AIRPOWER % * % K.STEGALL.C.WATERS (T.SHAPIRO,T.CLARK,C.WATERS) (C) (V) MERCURY NASHVILLE 852 388
HONKY TONK HEALIN’ @ DAVID BALL
25 28 6 &oﬁ;‘oszgﬁ&gm A (J.DOYLE B.E.EOYD) © w’?'ﬁéfw@ 19 39 | 50 54 8 B.CHANCEY (D.BALL,T.POLK) (v) WARNER BROS. 17785 5
—— 60 | 56 | 53 | 17 | BIGOL TRUCK @ TOBY KEITH | |5
* % * AIRPOWER * % % N.LARKIN,H.SHEDD (T.KEITH) (V) POLYDOR NASHVILLE 579 574
LEAD ON GEORGE STRAIT
24 27 10 :ga;f(égw%kgéi ﬁ%éégﬁﬂvg,g LOVING YOU % A@?&'\é&l\'zﬁg 20 61 54 57 8 T.BROWN,G.STRAIT (D.DILLON,T.GENTRY) {V) MCA 55064 7
66 - ) SMOKE IN HER EYES & TY ENGLAND 62
271 13 7 15 IF THE WORLD HAD A FRONT PORCH & TRACY LAWRENCE 2 G FLINDIS (H.PRESTWOOD) (C) (V) RCA 64405
J.STROUD .T.LAWRENCE,P NELSON K.BEARD) {C) (v) ATLANTIC 87119 62 64 5 THOSE WORDS WE SAID @ KIM RICHEY 6
2 7 3 17 BETTER THINGS TO DO & TERRI CLARK 3 R.BENNETT (K.RICHEY ANGELO) (C) (V) MERCURY NASHVILLE 852 300
K.STEGALL.C WATERS {1.SHAPIRO.T.CLARK,C. WATERS) (C) (V) MERCURY NASHVILLE 852 046 63 68 4 1 JUST CAN'T STAND TO BE UNHAPPY @ BOBBIE CRYNER | 63
23 23 26 8 | WILL ALWAYS LOVE YOU DOLLY PARTON & VINCE GILL 23 B.BECKETT,T.BROWN (H.PRESTWOOD) (C) (V) MCA 55099
S.BUCKINGHAM,D.PARTON (D.PARTON) COLUMBIA ALBUM CUT 64 66 6 THE TROUBLE WITH LOVE & ROB CROSBY 64
28 | 20 | 12 | TEQUILA TALKIN’ LONESTAR | 94 J CRUTCHFIELD (R.CROSBY.S. LEMAIRE) (C) RIVER NORTH 3006
D.COOK,W.WILSON (B.LABOUNTY C.WATERS) (C) (V) BNA 64386
25 | 5 | 5 | 14| LEP'SGOTOVEGAS ® FATH HILL | 5 * * & HoT SHOT DEBUT * * *
S.HENDRICKS (K.STALEY) (C) (v) WARNER BROS. 17181 | | NEW D 1 WHEN HE WAS MY AGE CONFEDERATE RAILROAD | ¢4
2% 30 16 GO REST HIGH ON THAT MOUNTAIN @ VINCE GILL 2 B.BECKETT (K.CHESNEY.D.LOWE.B LAWSON) ATLANTIC ALBUM CUT
T.BROWN (V.GILL) (VIMCAISS093 | 71 | 74 | 3 | LISTENIN’ TO THE RADIO & CHELY WRIGHT | 47
@ 3% | 45 4 | LIFE GETS AWAY CLINT BLACK | 97 E SEAY,H.SHEDD {S.RUSS S SMITH) (C) (V) POLYDOR NASHVILLE 577 282
J.STROUD,C.BLACK (C BLACK,H.NICHOLAS,T.SCHUYLER) RCA ALBUM CUT 68 | 65 1 HOME ALONE ® 4RUNNER | 65
31 | 2 g | LOVE LESSONS ® TRACY BYRD | 9g 65 B.CANNON, L.SHELL (D.W.WILSON,C.MORRIS) (V) POLYDOR NASHVILLE 577 040
T.BROWN (J.KILGORE,T.HEWITT,M.POWELL,S.MAJORS) {C) (V) MCA 55102 NEW » 1 ALWAYS HAVE, ALWAYS WILL SHENANDOAH 69
ON MY OWN & REBA MCENTIRE D.COOK (P.NELSON,L.BOONE,W.LEE) (V) CAPITOL NASHVILLE 18903
29 | 2 | 2 8 20 LoD I = e
T.BROWN,R.MCENTIRE {B.BACHARACH,C.SAGER) (C (V) MCA 55100 6 75 IF | COULD SEE LOVE & BRETT JAMES 68
34 38 7 TROUBLE # MARK CHESNUTT | 3 8 3 S,BOGARD M .CLUTE (5.BOGARD BJAMES) (C) {V) CAREER 12869
T.BROWN (1.SNIDER) (C) (V) DECCA 55103 o p i THESE ARMS ® BAKER & MYERS | o7
@ 3 39 5 DEEP DOWN ® PAMTILLIS | 31 N.LARKIN,M.HOLLANDSWORTH (G.BAKER F J. MYERS) (C) (V) MCG CURB /6967
P.TILLIS,M.POOLE (W.ALDRIDGE,J.JARRARD) (C) (V) ARISTA 1-2878 7 o 18 IF 1 AIN'T GOT YOU MARTY STUART 46
32 | % 19 15 | ONE BOY, ONE GIRL @ COLLIN RAYE | - ¢ D.COOK (C.WISEMAN,T.BRUCE) (V) MCA 55069
P.WORLEY,E.SEAY,J HOBBS (M A.SPRINGER,S.SMITH) {C) (V) EPIC 77973 73 o 17 PARTY ALL NIGHT @ JEFF FOXWORTHY 53
@ 35 36 12 HERE COMES THE RAIN ¢ THE MAVERICKS | 33 S.ROUSE (S.ROUSE. . FOXWORTHY) (C) (V) WARNER BROS. 17806
D.COOK,R MALO (R.MALO,KOSTAS) (C) (v) MCA 55080 NEWD 1 ALL | WANT IS A LIFE TIM MCGRAW | 74
34| 16 | 11 16 | (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL ® SAWYER BROWN | 1] " | J.STROUD,B.GALLIMORE (T.MULLINS,S.MUNSEY,D.PFRIMMER) CURB ALBUM CUT
M.MILLER,M.MCANALLY (R.SAMOSET,D.LOGGINS} (C) (v) CURB 76955 NEW D 1 WHEREVER YOU ARE TONIGHT KEITH WHITLEY | 75
@ 39 20 7 BORN IN THE DARK DOUG STONE | 35 S.LINDSEY,B.QUINN (K. WHITLEY,G.NICHOLSON,D.COOK) (C) (V) BNA 64424
_J.STROUD,D.STONE (C.HINESLEY) (V) COLUMBIA 78039 - T
.G], 37 37 12 IT’S NOT THE END OF THE WORLD @ EMILIO 36 (ORecords showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
BIBE CKEMIENELSON FBODNEE'CEARK), (C) CAPITOL NASHVILLE 58432 attain 3000 detections for the first time. @ Videoclip availability. Catatog number is for cassette single, or viny! if cassette is unavailable. (C)
44 21 4 y&g&g%ﬁ (D.YOAKAM.KOSTAS) REPRISE ALBE%‘&%&%?Q?&'\SA 37 Cgslsett? s)'\ ggD\e availabililty. (D)'Ctl;)lsmgle ?\éailgbgiltlyb (sz/(l:BaPSIS?:ne maxi-single availabitity. (T) Vinyl maxi-single availability. (V) Viny) singie avail-
: : i 2 ability. (X maxi-single availability. © 1995, Billboar ommunications.
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FOR WEEK ENDING NOV. 4, 1995

COMPILED FROMVA NATIONAL SAMPLE OF RETAIL STORE AND

RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ~SoundScan®

1
L

= z
HEEEA 23| 58| 4g| gk

Tz | S22 28| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST (=532 8 g TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
x**xx*NO. 1% % » 14 13 13 14 PARTY ALL NIGHT WARNER BROS. 17806 JEFF FOXWORTHF

1 1 1 11 | 1 LIKEiT, | LOVE IT CuRB 76961 9 weeks at No. 1 TIM MCGRAW 15 14 12 19 | NOT ON YOUR LOVE MCG CURB 76954 JEFF CARSON

2 2 3 4 | THE WOMAN IN ME (NEEDS THE MAN IN YOU) MERCURY NASHVILLE 852206 SHANIA TWAIN 21 | 24 | 3 | INPICTURES RCA64419 ALABAMA

3 3 2 .| 13 | ONE BOY, ONE GIRL EPiC 77973 COLLIN RAYE 17 16 15 17 | SHOULD'VE ASKED HER FASTER RCA 64280 TY ENGLAND

()] 4 | 5 [ 12 | 'M NOT STRONG ENOUGH TO SAY NO sRisTa 1-2857 BLACKHAWK 18 | 20 | 8 | IF!WAS ADRINKIN' MAN ATLANTIC 87120 NEAL MCCOY

5 6 4 19 | YOU HAVE THE RIGHT TO REMAIN SILENT CURB 476956 PERFECT STRANGER 19 | 17 | 19 | 19 | ANGELS AMONG US rca 62643 ALABAMA

6§ | 5 | 6 | 19 | WHEN YOU SAY NOTHING AT ALL BNA 64329 ALISON KRAUSS & UNION STATION 22 | 2 | 6 | SAFEIN THE ARMS OF LOVE Rca 64345 MARTINA MCBRIDE

7 7 7 7 | NO MAN'S LAND ATLANTIC 87105 JOHN MICHAEL MONTGOMERY 21 | 19 | 18 | 19 | WALKING TO JERUSALEM wmch 55049 TRACY BYRD

8 9 10 11 | LET'S GO TO VEGAS WARNER BROS. 17181 FAITH HILL 22 | 20 bl 19 | ANY MAN OF MINE/WHOSE BED... ® MERCURY NASHVILLE 856 448 SHANIA TWAIN

_—9 8 g 18 SOMEONE ELSE’'S STAR ASYLUM 64435 BRYAN WHITE @ 24 22 s IT'S NOT THE END OF THE WORLD CAPITOL NASHVILLE 58432 EMILIO

10 12 14 6 LOVE LESSONS MCA 55102 TRACY BYRD NEW D) 1 I LET HER LIE GIANT 17818 DARYLE SINGLETARY

11 | 10 | 11 | 5 | wHO NEEDS YOU BABY GianT 17771 CLAY WALKER (25)] NEWD | 1 | TEQUILA TALKIN' Bna%4386 LONESTAR
15 17 7 THAT’S AS CLOSE AS I'LL GET TO LOVING YOU Rca 64392 AARON TIPPIN (O Records with the greatest sales gains this week. @Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 11 16 6 BETTER THINGS TO DO MERCURY NASHVILLE 852 046 TERR! CLARK Ez::lfrlr:cjrtliggtifgr:ss:r‘\?Slgu:\drgclglno,qnucr,ms' with muitimiilion titles indicated by a numeral tollowing the symbol. © 1995, Billboard/BP1
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by Wade Jessen

WHO’S ON FIRST: Tim McGraw’s “All I Want” (Curb) recaptures the No.
1 slot on the Top Country Albums chart, displacing Reba McEntire’s “Start-
ing Over” (MCA), which falls to No. 3 with a 37% unit decline from prior-week
sales. The McGraw set debuted at No. 1 in the Oct. 7 issue, remained at No.
1 for two weeks, and was bumped to No. 2 by McEntire’s No. 1 debut Oct. 21.
After two weeks of unusually vigorous sales activity following the Oct. 4 Coun-
try Music Assn. Awards show, country album sales softened this week, which
prompted us to use lower bullet criteria for Top Country Albums and Top
Country Singles Sales than was used on our other album charts. On the album
chart, Shania Twain’s “The Woman In Me” (Mercury) squeezes into the No.
2 position, outselling McEntire by fewer than 600 units.

WALTZ ACROSS TEXAS: Clay Walker claims the Hot Shot debut at No.
11 on Top Country Albums with “Hypnotize The Moon,” which moved 20,000
units during its debut week and enters The Billboard 200 at No. 56. Giant GM
Alan Shapiro cites an upfront cable-TV ad campaign on TNN and CMT and
the strength of lead single “Who Needs You Baby” as factors in the early
retail success. Walker’s single bullets at No. 10 on Hot Country Singles &
Tracks after eight weeks of airplay. His first entry on Top Country Albums,
his self-titled 1993 set, peaked at No. 8 in January 1994, followed by “If I
Could Make A Living,” which debuted at No. 7 in October 1994 and peaked
at No. 4 in March. Walker is a native of Beaumont, Texas, which boasts a
prodigious history of other successful honky-tonkers, including George Jones,
Mark Chesnutt, and Tracy Byrd.

NEIGHBORING TEXAN George Strait sees his multidise set, “Strait Out
Of The Box” (MCA), post an increase of more than 4,000 units to win Great-
est Gainer honors and a 15-10 jump on Top Country Albums. The Strait box
and fellow Texan Ty Herndon’s “What Mattered Most” (Epic), which re-enters
the chart at No. 71, are the only titles on Top Country Albums that gained
units this week, which explains the absence of a Pacesetter award on the chart.

G EORGIA PINES: Alan Jackson’s affectionate cover of the George Jones
and Roger Miller classic “Tall, Tall Trees” (Arista) sprints up our airplay
chart (27-17) and leads the weekly Airpower honorees after just three weeks
of airplay. WKIX Raleigh, N.C,, has aired the Jackson tune a whopping 124
times during the past three weeks, more than any station monitored for chart
tabulation. Dave Anthony, PD at that station, says he began airing the song
the weekend prior to its shipment to radio after lifting the stereo audio from
CMT, where the Jackson video was already in rotation. Anthony says his audi-
ence became so excited about the song, he left it in heavy rotation once the
promo disc arrived the following Monday.

HONKY—TONK HISTORY: Jean Shepard, who spent six weeks at No. 1 on
the country chart in 1953 with “A Dear John Letter” (a duet with Ferlin
Husky), is the subject of a 24-song dise now available on Country Music Foun-
dation Records. That disc contains many of Shepard’s early Capitol hits,
including the duet with Husky. The release coincides with Shepard’s 40th
anniversary as a member of the Grand Ole Opry this month. The Country
Music Foundation has issued similar collections for Faron Young and Webb
Pierce. In areas where product is not available, the CMF can be reached at
800-255-2357.

(Continued from page 55)

“With the incredible airplay given to
‘Nothing At All’ and the inclusion of
this and the other new songs in a
‘greatest hits’ collection, the timing
was right for Alison’s music to find its
way into America’s homes. I, too, am
thrilled that she’s now joined the list
of artists who have pushed the enve-
lope and succeeded.”

Country radio, Dungan observes,
has “opened doors to singles that push
the envelopes.” But how long that door
will remain open is unclear. Bob
Moody, group PD for the Nationwide
Communications Ine. network and PD
for country station WPOC Baltimore,
is glad the CMA has “empowered
smaller labels and more edgy artists,”
but he is reluctant to foresee a trend.

“Kentucky Headhunters won group
of the year, and that didn’t last long,”
says Moody. “Alison became female
vocalist of the year off two singles—
the Keith and Shenandoah songs more
than ‘Baby.” They had to be two pret-
ty special songs. If Alison stays a blue-
grass artist—and that’s what she
wants to do—I don't know if she’ll get
airplay. If you listen to the ‘Collection,’
I don’t know if anything else is a radio
record—maybe a possible edit of the
Beatles song [‘I Will’]—but every-
thing else is bluegrass or gospel.”

Indeed, Stiff readily acknowledges
the roles that Shenandoah and Capi-
tol, Whitley and BNA, and Whitley
tribute producer Randy Scruggs
played in facilitating Krauss’ accep-
tance at country radio, and he hopes
the format will now be supportive of
Krauss & Union Station’s own efforts.
Paul, after numerous conversations
with Rounder’s indie promoters of
Krauss’ last two singles and with
country radio programmers directly,
believes the majority of radio people
will now take Krauss more seriously.
He recognizes, however, that “a few
people perhaps are miffed for what-
ever reason that she made a clean
sweep—maybe it’s because they don’t
play her and it’s an indication that
they're wrong and they’'re not willing
to admit it.”

Warner Reprise Nashville senior
VP/GM Eddie Reeves, who says he
loves Krauss’ records and calls her
CMA wins “fantastic” and “very
deserved,” also questions their
impact. “I'm into physies, and for
every action there’s a reaction,” says
Reeves. “On the one hand [Krauss’

ARTISTS & MUSIC
KRAUSS FINDS STARDOM; CMA AWARDS GIVE HER CAREER BOOST

sweep] opens the possibility in peo-
ple’s minds that the country envelope
can expand more. But the reaction is
that people who don’t want that to
happen may get more close-minded.
It’s hard to tell.”

But just the fact that the Krauss
CMA sweep has created such a stir in
the country music arena is extremely
beneficial for everyone, says Reeves.
“When you create a stir, people start
thinking—and that’s good,” he says.
“When things aren’t being stirred,

vou start getting mold around the
edges and rotten stuff inside, and you
don’t like it anymore. Whatever the
long-term effects, this is very
healthy.”

As for Krauss, she headed straight
for the studio at 8:30 in the morning
the day after the awards show. “It's
business as usual,” says Stiff, who
adds that she hopes Krauss & Union
Station’s next studio album will be out
on Rounder by the second quarter of
1996.
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ESSENTIAL REFERENCE GUIDES

1. International Buyer's Guide: The worldwide music & video business-
to-business directory jam-packed with record & video co's, music publishers,

distributors & more. $109

region & country music genre. $50

equipment usage. $&0 $40

2. intemational Talent & Touring Directory: The source for U.S. &
Intemational talent, booking agencies, facilities, services & products. $95

3. Record Retailing Directory: Detailed information on thousands of
independent music stores & chain operations across the USA. $135

4. Intemational Tape/Disc Directory: All the info on professional services
& supplies for the audio/video tape/disc industry. $50

5. Nashville 615/Country Music Sourcebook: The most
comprehensive resource of business-to-business listings for the Nashville

6.®The Power Book Fall 1995 Edition & Spring 1996
Edition: The ultimate guide to radio and record promotion. Lists Radio
Stations (Country, Rock, R&B, Top 40), Record Companies, Radio
Syndicators and Top 100 Arbitron Markets. $75 each.

(Fall and Spring $119—order Spring edition now & save more than 40%—mails in March’96)
7. International Latin Music Buyer’s Guide: The essential tool for
finding business contacts in the latin music marketplace. $60
8.®Intemational Recording Equipment & Studio
Directory: All the facts on professional recording equipment, studios &

Mail in this ad with check or money order or call today!
For fast service call: 1-800-223-7524 or 1-800-344-7119.
In NY call (212) 536-5174.
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701
Please add $5 per directory for shipping ($12 for international orders).Add applicable
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In NJ call (908) 363-4156.
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COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

8 ALL | NEED TO KNOW (Love This Town, ASCAP/David

DUST ON THE BOTTLE (N2 D, ASCAP)

Aaron, ASCAP/Murrah, BMI) WBM 26 GO REST HIGH ON THAT MOUNTAIN (Benefit, BMI)
74 ALL | WANT IS A LIFE (G.1.D., ASCAP/Royalhaven, WBM

BMI) 42 HALFWAY DOWN (Mighty Nice, BMI/Laudersongs,
69 ALWAYS HAVE, ALWAYS WILL (Sony Tree, BMI/Terilee, BMI/Blue Water, BMI) HL

BMI/Sony Cross Keys, ASCAP/WB, ASCAP) 53 HEART HALF EMPTY (Gary Burr, ASCAP/MCA,
51 ANYTHING FOR LOVE (Sony Tree, BMI/Taylor Rose. ASCAP/EMI April, ASCAP/Desmobile, ASCAP)

BMI HL 49 HEAVEN BOUND (I'M READY) (EMI Blackwood,
13 BACK IN YOUR ARMS AGAIN (Atmo, ASCAP/Garlicky. BMI/Right Key, BMI/Linde Manor, BMI) HL

ASCAP/Paul And Jonathan, BMI) WBM 33 HERE COMES THE RAIN (Sony Tree, BMI/Raul Malo,
22 BETTER THINGS TO DO (Great Cumberiand, BMi/Dia- BMI/Songs Of PolyGram, BMi/Seven Angels, 8MI) HL

mond Struck, BMI/Tom Shapiro, BMI/Sony Tree, 68 HOME ALONE (Fianl Approach, BMI/MCA, BMI/Poly-

BMI/Mike Curb, BMI) wWBM/HL Gram International Tunes, SESAC/Craig Morris, ASCAP)
60 BIG OL' TRUCK (Songs Of PolyGram, BMI/Tokeco, BMI) 59 HONKY TONK HEALIN' (EM!I Blackwood, BMI/Forrest

HL Hills, BMI) WBM/HL
35 BORN IN THE DARK (House Of Dust, BMI/First Write, 72 IF | AIN'T GOT YOU (Aimo, ASCAP/WB, ASCAP/Big

MI) Tractor, ASCAP) WBM

50 CAN'T BE REALLY GONE (MCA, ASCAP/Gary Burr, 70 IF | COULD SEE LOVE (Warner-Tameriane, BMI/Ran-

ASCAP) cho Belita, BMI/Longitude, BMI/August Wind, BMI/Coy-
40 THE CAR (Diamond Storm, BMI/EMI Tower Street, ote Moon, BMI/Brett James, BMI) WBM

BMI/EMI Blackwood, BMI) 44 |F | HAD ANY PRIDE LEFT AT ALL (WB, ASCAP/East

2 CHECK YES OR NO (John Juan, BMi/Victoria Kay,
ASCAP)

31 DEEP DOWN ({Rick Hall, ASCAP/Watertown,
ASCAP/Alabama Band. ASCAP/Wildcountry,
ASCAP/Miss Blyss, ASCAP) wBM

48 DON'T STOP (Sony Tree, BMI/Great Cumberland,
BMI/Diamond Struck, BMI/Mike Curb, BMI) WBM/HL

18

21

64 th Street, ASCAP/Warner-Tamerlane, BMI/Yasa.
BMI) WBM

IF | WAS A DRINKIN' MAN (EMI Tower Street,
BMI/MCA Canada, SOCAN/Sold For A Song
SOCAN/Brother Bart. ASCAP) HL

IF THE WORLD HAD A FRONT PORCH (TLE.
ASCAP/Lac Grand. ASCAP/Muy Bueno, BMI/Sony Tree,

BMI/Terilee, BMI) WBM/HL

64 | JUST CAN'T STAND TO BE UNHAPPY (Careers-
BMG, BMI/Hugh Prestwood, BMI)

6 | LET HER LIE (Big Giant, BMI/Or. Vet, BMI/Little
Dakota, BMI) WBM

16 | LIKE IT, } LOVE IT (Emdar, ASCAP/Texas Wedge,
ASCAP/Rick Hall, ASCAP) WBM

54 I'M A STRANGER HERE MYSELF (Cross Timbers,
BMi/Bright Like The Sun, BMI/Forerunner, BMI/Palm
Island, BMI)

7 'M NOT STRONG ENOUGH TO SAY NO (Zomba,

ASCAP) WBM

19 IN PICTURES (BMG, ASCAP/Careers-BMG, BMI)
WBM/HL

43 | THINK ABOUT IT ALL THE TIME (New Don,
ASCAP/New Hayes, ASCAP/Irving, BM{) WBM

36 IT'S NOT THE END OF THE WORLD (Sony Tree.
BMI/Terilee, BMI/0-Tex, BMI/Sony Cross Keys, ASCAP)
HL

9 | WANNA GO TOO FAR (Careers-BMG, BMI/Doo

Layng, BMI/rving, BMI/Coiter Bay, BMI) WBM/HL

23 | WILL ALWAYS LOVE YOU (Velvet Apple, BMI) WBM

56 KNOCK, KNOCK (w.B.M.. SESAC/Extra Innings,
SESAC/Warner-Tamerlane, BMi/Jeff Stevens, BMI) wBM

61 LEAD ON (Acufi-Rose, BMI/Maypop, BMI/Wildcountry,
BMI) WBM

25 LET'S GO TO VEGAS (All Over Town, BMI/Sony Tree,
BMI) WBM/HL

27 LIFE GETS AWAY (Blackened, BMI/lrving, BMI/EMI
Blackwood, BMI/Bethlehem, BMI) WBM

15 LIFE GOES ON (Howlin' Mits, ASCAP/Square West,
ASCAP/Kicking Bird. BMI/Thomahawk, BMI/Careers-
BMG, BMI/Breaker Maker, BM1) WBM/HL

67 LISTENIN' TO THE RADIO (Starstruck Angel, BMI/EM!

Blackwood, BMI)

28 LOVE LESSONS (Saddle Tan,

BMI/Hewitt, ASCAP) WBM

3 NO MAN'S LAND (Al Over Town. BMI/Sony Tree,
BMI/New Wolf, BMI/Love This Town, ASCAP/David
Aaron, ASCAP) WBM/HL

52 NOT ENOUGH HOURS IN THE NIGHT (Sony Cross
Keys, ASCAP/Kim Williams, ASCAP/O-Tex, BMI/Hit
Street, BMI)

37 NOTHING (Coal Dust West, BMI/Warner-Tameriane,
Bth/Songs Of PolyGram, BMi/Seven Angels, BMI)
WBM

32 ONE BOY, ONE GIRL (EMI Blackwood, BMI/Mark Alan
Springer, BMI) HL

41 ONE EMOTION (Blackened, BMI/Irving, BMI) WBM

29 ON MY OWN (New Hidden Valtey, ASCAP/Carote Bayer
Sager, BMI) WBM

73 PARTY ALL NIGHT (Shabloo, BMI/Max Lafts, BMI)

38 REBECCA LYNN (MCA, ASCAP/Acuff-Rose, BMI) wBM

46 RUB-A-DUBBIN' (Goodman Walker, BMI/Beckaroo
BMI/Shoot Straight, ASCAP) WBM

5 SAFE IN THE ARMS OF LOVE (Irving BMI/Fortunate
Moon, BMI/La Rue Two, BMI/Zanesville, BM!) WBM

45 SAVE THIS ONE FOR ME (EMI April, ASCAP/Ides Of
March, ASCAP/Starstruck Writers Group, ASCAP/Mark
D., ASCAP) HL

47 SHE AIN'T YOUR ORDINARY GIRL (Suzi Joe, BMI/My
Split, BMI) WBM

57  SHE SAID YES (BMG, ASCAP/Sony Tree, BMI)

4 SHE'S EVERY WOMAN (BMG, ASCAP/Major Bob,
ASCAP) wBM/HL

62 SMOKE IN HER EYES (Careers-BMG, BMI/Hugh
Prestwood, BMI)

12 SOMETIMES SHE FORGETS (WB, ASCAP) WBM

BMI/Acuff-Rose,

17 TALL, TALL TREES (Trio, BMI/Fort Knox, BMI) WBM

24 TEQUILA TALKIN' (Hidden Planet, BMI/Ensign,
BMI/Great Cumbertand, BMI) WBM/HL

20 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU
(McJames, BMI/LRS., BMI/Bugle, BMV/Irving, BMI/Almo,
ASCAP/Tikki Merm, ASCAP/Siren, SABAM) WBM

71 THESE ARMS (Zomba, ASCAP/Dixie Stars, ASCAP)

HL/WBM

34 (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL
(WB, ASCAP/Samosonian, ASCAP/Avalon Way, ASCAP)
WBM

63 THOSE WORDS WE SAID (Mighty Nice, BMI/Wait No
More, BMI/Blue Water, BMI/PolyGram Int'l, ASCAP)

65 THE TROUBLE WITH LOVE (Music Corp. Of America,
BMI/Santee River, BMi/Blackwood, BMI/Ticket To Ride,
BMI) HL

30 TROUBLE (Bro N Sis, BMI/Keith Sykes, BMI)

55 WHAT | MEANT TO SAY (Sony Tree, BMI/Don Cook,
BMI/Katy's Rainbow, BMI/Sony Cross Keys,
ASCAP/Mill Village, ASCAP)

39 WHEN A WOMAN LOVES A MAN (Major Bob,
ASCAP/Sony Tree, BMI/True South, BMI) WBM/HL

58 WHEN BOY MEETS GIRL (Great Cumberland,
BMI/Diamond Struck, BMI/Sony Tree. BM})

66 WHEN HE WAS MY AGE (Acuft-Rose. BMI/Laci Mor-
gan, BMI/Collins Court, ASCAP)

75 WHEREVER YOU ARE TONIGHT (Sony Tree, BMI/Sony
Cross Keys, ASCAP)

11  WHISKEY UNDER THE BRIDGE (Sony Tree, BMI/Don
Cook, BMI/Buffalo Prairie, BMI/Showbiily, BMI) HL

10 WHO NEEOS YOU BABY (Lori.James, BMI/Linda Cobb,
BMI/That's A Smash, BMI/Sony Cross Keys, ASCAP) HL

14 THE WOMAN IN ME (NEEDS THE MAN IN YOU)
{Loon Echo, BMI/Zomba, ASCAP) WBM
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Along the crowded music- and video-

carrier horizon, each week seems to

bring news of revolutionary products.

Experience proves that some will incite

revolutions, while others won't.

Enhanced CD resides firmly in the for-

mer category. It allows artists to expand

the creative boundaries of their work—

and the music that consumers “play.”

Enhanced CD stands virtually alone. It’'s

the one new format to enjoy widespread

label commitment, growing consumer

awareness, retail anticipation and the

full support of the Recording Industry

Association Of America, which commis-

sioned this special supplement.

enhanced

SEE WHAT YoUu

CAN

HEAR

The versatile multimedia discs provide “a new palette for artists,”
and music and much more for consumers.

BY CHARLES PAIKERT

cady or not, here comes Enhanced CD.
The discs, which can be played on both an audio CD play-
er and a computer with a CD-ROM drive, combine music
CDs with an additional CD-ROM interactive multimedia-
software track filled with hundreds of megabytes of digitized
videos, graphics, 3-D animation, text and pictures.

The hybrid disc will be a “new palette for artists,” predicts Jordan
Rost, senior VP of marketing for Warner Music Group. Sarah
McLachlan, whose current Arista release, “The Freedom Sessions,” is
one of the first Enhanced CDs to hit the market (and, in its combined
audio and enhanced formats, already has sold over a quarter of a mil-
lion units), says the multimedia track “opens up a whole new world and

QUICK-GLANCE GLOSSARY

Enhanced CD: General term used to describe an audio compact disc that also contains muiti-
media computer data, which is playable in both an audio CD player and a CD-ROM drive attached to a
personal computer. Enhanced CD can refer to multi-session, mixed mode, pre-gap or hybrid CDs.

CD Plus: Term used by Sony and Philips and the RIAA to describe an Enhanced CD that utilizes
stamped multi-session technology as specified by the Blue Book standard.

CD-ROM: A compact-disc format that follows the Yellow Book standard for digitally storing com-
puter data or compressed audio and video data. Describes CDs containing multimedia data to be played
back on a CD-ROM drive attached to a personal computer.

Mixed Mode: Describes a type of Enhanced CD where Red Book audio and CD-ROM data share
the same space on the disc. Usually requires audio-CD users to manually skip the CD-ROM data located
in the first track of the disc.

Multi-session Driver: A software extension that is necessary for multi-session-compatible
CD-ROM drives ti be able to recognize and read compact discs that contain data in the multi-session or
Blue Book furmat.

Track Zero or Pre-Gap: Type of Enhanced CO that lengthens the pre-gap area of the com-
pact disc between index point 0 and index point 1 amd places the Yellow Book CO-ROM data inthis
“Track Zarg” area. Allows the disc to play Red Book audio from track one

Stamped Multi-session: Descrbes the technology that alloves two separate sessions of
data to be recorded on a cormpact disc. The Blue Book standard specifies that Red Book audio be placed
in tha first session, allowing audio-C0 players o read itas a normal audio CO. The Yellow Book CO-ROM
data is placed in 8 separate second sesston, where an audio-CO player cannot read it but a CO-ROM
drive can,

{Excerpted from "The Enhanced CO Fact Book™ by Josh Warner. Sponsored by Apple Computer, "Fact
Book” is a comprehensive and easy-io-use Guide for record labiels, artisis and music developers who
il imigre intoemalion on thi Enhanced CO formial -Reagers can download their own free copy of “The
Entiariced CO Fact Book” from the music arsas of the fallawing Ward Wide Web sites: :
W, B, appie. com oF At quicktine. appie com with mult-session drivers.

gives people more of a real fecl for
the artist than a written interview
might.”

Indeed, the computer-software
track on Mclachlan’s CD includes
home videos of a recent trip to
Thailand, photos and artwork
from her personal collection, inter-
views, lyrics and a concert itiner-
ary. The CD-ROM track for the
Enhanced CD version of Bob
Dylan’s  Columbia relcase
“Greatest Hits Vol. 3," released
last month, features 17 years
worth of Dylan lyrics, a year-by-
year and month-by-month time-
line and credits for every song on
every album recorded from 1972
to 1989, as well as photos, inter-
views and full-length videos.

Enhanced CDs are to liner
notes, in other words, what the
Pacific Ocean is to a pond.

ACT-FAN-WEB LINK

The interactive multimedia por-
tion of the discs will also include a
capacity for games, interaction
between artist and fan and a link
1o Web sites on the Internet.

“We want you to feel like you're
sitting in the same room with the
musicians,” says Todd Fearn,
CEO of Manhattan-based REV
Entertainment, one of the coun-
try’s leading music-multimedia
software developers.

However, not all Enhanced CDs
will have the same technical stan-
dards (see sidebar), and not all

Enhanced CDs will be able to play in all existing CD-ROM drives. In
fact, most industry experts estimate that as many as half of the current-
ly installed CD-ROM drives won't be able to play the new discs.

But most personal computers sold with CD-ROM drives in the last
two years shouldn't have any trouble playing the discs, and virtually all
new computers and CD-ROM drives are expected to be compatible

Fumbling toward enhancement: Sarah McLachlan’s was a pioneering E-CD.

with Enhanced CDs.

To solve the compatibility problem with older machines, many
labels, including Sony and EML, plan to bundle a scparate diagnostic
disc in the jewel box to check out a computer’s hard drive and, if pos-
sible, 1o install new drivers—the software intermediary between the
computer and the CD-ROM drive—that will allow the machine to play
the disc. The RIAA also has adopted this solution for its sampler.

TECHNICAL PHONE SUPPORT

Some older computers simply won't be able to play Enhanced CDs,
and label executives recognize that it’s critical to educate consumers to
avoid disappointment.

“A key concern in terms of the launching of this product,” says Joe
Keiner, senior VP of operations, EMI Records Group North America, “is
to make certain we minimize technical disappointments with the con-
sumer, We have to be realistic and recognize that a large portion of the
installed hardware base won't be able to play the discs.™ Toll-free tele-
phone numbers will be set up by EMI and other labels to provide tech-
nical support.

Continued on page R-30
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ormat’s First
Jiterings Are Here for The
Tolidays

BY STEVE TRAIMAN

16

[

{All prices are manufacturer’s suggested retail, and all release dates
and title information was supplied by the labels.)

onsumers should have more than 100 Enhanced CD (E-CD)

albums and singles to enjoy by the holidays. And many more

projects are in development by major labels, independents

and a broad array of production companies. While some ol
the newer releases are produced in the “Blue Book™ or “stamped
multi-session” standard, others use the track-zero or mixed-mode
formats.

The following list of titles now in stores or expected by year-end is
by no means complete, but it provides a sampling of the variety of
music genres and broad range of artists involved in the ledgling E-
CD marketplace.

BMG North America, according 10 Kevin Conroy, VP, marke[ing,
has Arista/Nettwork’s Sarah McLaughlan's “The Freedom Sessions”
($15.98), which shipped over 250,000 units this summer, and the
Bogmen's “Life Begins At 40 Million” ($15.98). BMG Classics had
“Classics On Line™ as its first E-CD release in October—with an
introduction to classical music on the multimedia track—as a mid-
line RCA Victor album ($9.98). A major E-CD release for early spring
is a two-disc set from James Galway on RCA Red Seal. Other projects
arc in the works at Arista, Arista/Nashville, RCA, RCA/Nashville,
Private Music and Zoo Entertainment.

EMI Records Group North America, reports Joe Kiener, senior VP
of operations, will have Angel Records’ “The Key To Classics™ E-CD
series, with six volumes featuring the music of Beethoven, Debussy,
Mahler, Mozart, Tchaikovsky and Vivaldi; and Right Stuff’s
“Supermodels In The Rainforest,” including tracks from Duran
Duran, Soul To Soul and
Enigma; plus projects underway
at Capirol Records and Capitol
Blue Note.

MEAT LOAF, BUFFET

Bob Bernstein, VP of corpo-
rate PR for MCA Music Enter-
tainment Group, informs that
the company will have a White
Zombie release on Gelfen. Early
next year, MCA plans releases of
E-CDs from Live, the Mavericks
and Meat Loal, and such newer
acts as Dime Store Hoods and
the Samples. A Jimmy Buflet E-
CD is anticipated, GRP Records
is expected to have its first jazz E-CDs out soon, and MCA hopes to
issuc the first E-CD Broadway soundtracks.

The PolyGram Group. according to Jim McDermott, national
director of alternative-music development, has the Cranberries’
“Doors And Windows™ out on Island/Philips Media ($24.98);
A&M’s Soundgarden with “Alive In The Superunknown” and

Continued on page R-6

A Zombie from Geffen

Judging A Book

By Its Color

The Industry Heads Toward An Enhanced-CD

Standard

BY JOSH WARNER

n the past year, representatives of Sony, Philips, Apple and

Microsoft, acting with input from the Recording Industry

Association Of America, have met 1o define a standard for a new

type of audio CD called Enhanced CD. To get this diverse group in

one room is hard enough, but to agree on a standard that will

change—or “enhance™—one of the most successful enterainment
formats has been more difficult.

Ironically, part of the challenge for this consortium is the success
some of its record-label members are alrcady having in creating
Enhanced CDs in the absence of any official standard. In the past year,
easy-to-use authoring software tools, from companies such as
Macromedia and Apple and an eager development community have
fueled development of Enhanced CDs. Several are doing well in stores
now. More are on the way.

So what’s the fuss about? Why spend time developing a standard for
Enhanced CDs when the industry seems to be doing fine without one?
To arrive at the proper answer requires some backtracking. In 1981,
Sony and Philips jointly published a standard for the audio CD called the
Red Book. Named for the color of the book it was published in, Red
Book defined the physical characteristics of the audio CD so that all CD-
player and disc manufacturers made their products to the same specifi-
cation. That way, every audio CD played and sounded the same way
when put in an audio-CD player, regardless of the manufacturer.

In 1986, Sony and Philips published the Yellow Book, which defined
the CD-ROM format for multimedia-capable personal computers.

Until recently, most multimedia discs targeting the music market were
full-blown CD-ROMs, such as
“Xplora: Peter Gabricl's Secret
World.” These discs followed the
Yellow Book CD-ROM standard
and were meant to be played in the
CD-ROM drive of your computer.

If you're keeping your books

COLORED BOOKS

The technical standards for compact discs are in a series of
“Books.” Each standard has a different colored cover.

However, it wasn't long belore several enterprising developers discov-
ered a way to work around what had become known as the Track One
problem. These developers hid the CD-ROM portion of the Enhanced CD
in the pre-gap area just before the first track of audio. The result: Listeners
don’t have to skip the first rack when playing the disc in an audio CD
player. This type of mixed-mode Enhanced CD, commonly referred to as
track zero or pre-gap, is what you'll lind in most stores today.

GOOD CD BEHAVIOR

The track-zero developers feel they have cleared a major hurdle. “For
audio-CD consumers, our Enhanced discs look and sound like a regular
CD. It's only when you put them into the CD-ROM drive of your com-
puter that they act differently. Then you get all this extra stuff,” says Mark
Waldrep of AIX Entertainment.

The fact that track-zero discs
behave like regular audio CDs is a
big reason why labels are develop-
ing the discs. But something else
is helping. Labels are discovering
their worst nightmare has yet to
come true.

“The news on tech support is
very good. After two months of
over-the-counter sales, less than
2% of the people who bought
cither of our Enhanced CDs have
called our tech support line,” says
Chris Tobey, senior VP of market-
ing and new technologies, Warner
Music Group. “Just as important,
there have been no calls from con-
sumers who had problems playing
the discs on their audio equip-
ment.”

RED + YELLOW = BLUE

Yet many labels and developers realize track zero may be an interim
solurion until Sony and Philips agrec on the final specifications for a new
Enhanced CD standard they announced in June. The new Enhanced CD
format, often called CD Plus, has its own book—Blue—and is based on
a technology called “stamped multi-session.” Like it sounds, the tech-
nology allows two separate sessions to be stamped, or placed, on the
same compact disc. The Red Book audio comes first in its own separate

TELLING THEM APART

Zero vack
{rwo-second gap for
index/guectory}

Session 1 Track 1
through 99 with music
{Red Book)

Session 2
with computer dats
(Yellow Book)

Zero track

12 second gap for
index/dwectory}

Track 1

with computer data
(Yellow Book}

Track 2

thiough 99 with music
{Red Book}

session, followed by interactive content. This is easier for the audio-CD
player: it reads the audio portion of the disc without ever knowing that
there's a second interactive session on the disc (see chart).

“Track zero allows you to put discs out now, which is what everyone
wants,” says Paul West, VP of studio operations for MCA Music
Entertainment Group. “But the
multi-session approach is an
attempt to create a new interna-
tional standard. Manufacturers
will know what kind of machines
they need to build. Software man-
ufacturers will have the tools and

straight, you can probably guess
what happened next. Software
developers mixed the two stan-
dards—or books—together to get
the best of both worlds: a CD that
displayed multimedia content
when placed in the CD-ROM drive
ol your computer and played
music when put in your audio CD
player. Aptly named mixed-mode,
these Enhanced CDs are on the
market now, such as Sarah
Mclachlan’s “Freedom Sessions”
on Arista.

But there’s a catch. A mixed-
mode disc requires you to manual-
ly skip over the first track when
playing the disc in astandard audio
CD player. That's because the first
track is generally reserved for the
CD-ROM portion, or Yellow Book,
and audio-CD players can only
read from the second track on.
where the Red Book audio begins
(see accompanying illustration).

Red Book CD Audio

Yellow Book CD-ROM

Green Book cD-l

White Book Video CD (renamed Karaoke CD)
Orange Book Recordable CD

Blue Book CD Plus

Blue Book is a CD format that delivers a full-featured interactive
experience on a multimedia-capable computer while acting exactly
like an audio CD in an audio-CD player.

Blue Book performs on numerous platforms, including PC and
gamlng platforms, traditional audio-CD players and future {or

“smart”} audio-CD players.

The Blue Book specification has been designed to facilitate access

for future audio players, including some or all of the followmg
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diagnostic procedures to create
discs that work in all machines.”

FUTURE COMPATIBILITY

Forward compatibility between
software and hardware is what
makes any standard worth the
eflort. One example: By following
the Blue Book Enhanced-CD spec-
ification, “smart” audio-CD play-
ers will know exactly what kinds of
data arc on an Enhanced CD and
where to find it. The “Plus” for
consumcrs—names of audio
tracks, albums, artists, liner notes
and lyrics—can be displayed by
the audio-CD player.

Some developers teel the CD
Plus [ormat olfers creative advan-
tages, too. “CD Plus defines a way
for music-related information—
composer information, lyrics, song
titles—to be organized in a stan-
dardized way,” says Ty Roberts,

Continued on page R-28
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Once you could sit for hours and explore an album’s

cool photos, artwork, liner notes, inserts and more.~
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audio samples for every song
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Continued from page R+

Monster Magnet's “1 Talk To Planets™ (both under $20); plus
projects underway for Island/Gee Street’s PM Dawn and at
Mercury.

HITS BY DYLAN, BOLTON AND TAYLOR

At Sony Music Entertainment, Fred Ehrlich, senior VP/GM, new
technology & business development, notes the label’s Ocrober
titles: Alice In Chains’ “Jar Of Flies” ($16.98); Bob Dylan’s “Greatest
Hits, Vol. 3,” Mariah Carey’s “Merry Christmas” and Toad The Wet
Sprocket’s “Dulcinea” (all $22.98); plus December releases Michael
Bolton’s “Greatest Hits,” James Taylor’s “Greatest Hits Live” and
Michael Jackson’s “HIStory.”

The Warner Music Group, reports Camille Hackney, manager,
new media product development, released the Atlantic sampler
“Spew+ " in October, with tracks from Jill Sobule, CIV, Collective
Soul, Dragmules, James Carter, Rusty, the Inbreds, Jewel and Sugar
Ray; Bush’s “Little Thing” E-CD threc-song super single on
Trauma/Interscope, with samples of 11 tracks from “Sixteen Stones”
in the CD-ROM track ($12.98); and Moby’s “Disc” on Elckira.
Projects under way include Tim
McGraw at Curb Records and both
the Joshua Redman Quartet and
Mike Oldfield at Warner Bros.,
among others.

ENHANCED “PRIDE LANDS”

AIX Entertainment and its i-trax
recording format developed by
Mark Waldrep have been at the
forefront of the new technology
since its first E-CD with a viable
“track one” solution. On its own
AlX Entertainment label are the
eponymous “Civilization” and “Zuriani” releases and Bahu Baru’s
“Blue Road.”

Among other i-trax projects already out or due by year-end are
Walt Disney Records’s Lebo B & Jimmy Cliff set, “Rhythm Of The
Pride Lands™; Benson Music Group’s “Three Crosses”; Bonaire's
“Saga”; and Cabana Boy Records’ Trae with the “Fear No Less Than
You” single and “Unimaginative” album.

DA Music’'s releases include Windows' “My Red Jacket™ and
Denny Jiosa's “Moving Pictures.” Domo Records releases Kitaro's
“An Enchanted Evening,” while Grindstone Records issues the
cponymous “The Obvious” and Honest Entertainment the “Kate
Wallace™ threc-song sampler and 10-track album. From Omnium
Records comes Boiled In Lead's “The Gypsy.”

o
Moby’s “disc

APPLE TAKES A “HEAD TRIPP”

Apple Computer has taken a lead role in creating E-CD develop-
ment tools, including its QuickTime and QuickTime VR, notes
David Pakman, interactive music-business development manager.
The company commissioned “The Enhanced CD Factbook,” a use-
ful 72-page primer on the new media that has been distributed to
more than 3,000 members of the Apple Multimedia Program
Interactive Music Track. The firm also helped underwrite “Head
Tripp,” a free multi-session E-CD from Polydor/Atlas that was fea-
tured on Macintosh-equipped kiosks at Tower Records stores in six
major college markets from Sept. 30 through Ocr. 20.

The 10 tracks included label artists with just-out or imminent
releases, including Eric Clapton, Velver Underground, Gene, Fig
Dish, Senser, Shed Seven, 8 Storey Window, Joya, under-
groundLOVERS and Love Battery. Apple toolkit projects are under-
way with several dozen major and emerging artists, plus various
genre collections at this time.

“TECHNOQO-SQUID EATS PARLIAMENT”

Ardent Records uses its proprietary AudioVision CD process with
the multimedia portion in the “pre-gap” area of the E-CD, according
to Claire Boger, director of multimedia/creative services. “Wce've
added no premium price and believe our E-CDs will play in about
70% of existing IBM-PCs and up to 95% of all Macs,” she notes.
Ardent releases include “Techno-Squid Eats Parliament” and 2
Minutes Hate's “Worm,” both out this past January through Philips
Media, with Hate’s “Let It Eat” out this fall; “Big Tent Revival™ on

Continued on page R-8

CREATIVE

QOutside Shops See To
It That Artists’ Ideas Are
Well-Developed

BY RICHARD HENDERSON

ing Crimson’s founder, guitarist Robert Fripp, has repeatedly

spoken of the need to function as a “small, intelligent, highly

mobile unit” in order to thrive in a potentially tumultuous

future. Models for such units, riding the growing waves made
by the seismic appearance of new computer technologies, may be
found in the new breed of developers who have met the Enhanced CD
on their own terms, often inventing new programming techniques and
interfaces designed to support their novel approach to the rapidly
evolving medium.

These shops represent the hands-on aspect of Enhanced CD cre-
ation, working in tandem with the new-media exccutives at the major
labels to create multimedia experiences without historical precedent.
For any one among them, it’s not enough to conceptualize and cre-
ate audio plus interactivity on a single disc, in a package that can
be understood and successfully operated by consumers

By necessity, these firms find themselves in the role of
de facto educator, bringing the record companies up to
speed on the latest techmcal developments, the better
for their clients to understand the chimerical entty
that is a multimedia CD. Here’s a look at who's
doing what...

NO NEED TO BE EXPENSIVE

The credit screen from “Civilization,” among the
initial Enhanced CD releases from Los Angeles’
AIX Entertainment, states that “AlIX provides
music multimedia for record compa
nies large and small,” furthering
their manifesto with the
thought that Enhanced
CDs don’t “need to be
expensive or a game
10 be fun and inter-
estesting.”

AIX president
and founder
Mark Waldrep is
not one for
doing things by
halves; in his
previous incar-
nation as a digi-
tal audio master-
ing engineer, he
worked concur-
rently with film stu-
dios and record labels,
provided research and
development for Sonic
Solutions and ran his own clas
sical record label whose recordings
he engineered. At present, some 30 E-CDs
of his design arc in the marketplace, with another 10 appearing before
Christmas, with several of these bearing the imprint of his own AIX
label.

“With my background in the record industry,” explains Waldrep,
“I've learned how to put together workable models for budgets and

Bob Dylan

time frames understandable by the majors. Other guys need teams of
developers, eight months and a lot of money.”

THE STONES STRIPPED

“The Enhanced CD is still evolving,” adds Waldrep.” Nobody knows
what it's supposed to be.” Of his willingness to work with small inde-
pendent labels and unsigned bands, he says that much new work
comes to AIX simply because “it is possible for an organization rhar
accepts the dara limits to produce an Enhanced CD. We had 1o start a
record company to prove this kind of disc could be retailed for the same
amount of money.”

Multimedia titles utilizing Waldrep's i-trax format soon to appear
includce the Rolling Stones’ “Stripped” for Virgin Records, with some 60
backgrounds unique to the project, the Bing Crosby and David Bowie
Christmas special and a Joshua Redman Quartet project for Wamer

Jazz. The ability to link to related sites on the Web from an Enhanced

CD will be emphasized on coming AlX-developed discs.

MUSIC-TECH SYNERGIES

With offices in San Diego and
Los Angeles, nu.millenniainc. isa
good example of the synergy that
exists between the music industry
and the pioneers of new technolo-
gies. A label that produces, releas-
es and distributes Enhanced CD
titles, the company was founded
in March 1995 by Norm Bastin,
chairman and CEO, who previ-
ously founded Compton’s New
Media, the largest CD-ROM pub-
lisher in the world. His partners
include nu.millennia records’
president Paul Atkinson, whose
decades of A&R experience at
RCA and MCA werc preceded by
his stint as a member of the Zombies; Bernie Taupin, creative consul-
tant famed for his songwriting collaboration with Elton John; and
Michael Lippman, head of the artist-management firm Lippman
Entertainment.

The label licenses artists from various labels for E-CD release, span-
ning a varicty of genres from rap to country. To date, these include
White Zombie, PM Dawn and Clay Walker. The first Enhanced CD title
for the label will appear in late November, with four additional titles
appearing in December and another seven slated for January "96.

Bastin notes that he constructed the company on the same business
model as Compton’s, to which he adds, *1 took all my best employees

from Compton’s to form this company.” In
Bush Bastin's view, “Consumers need
uniqueness. The discs can’t just be
interactive liner notes. You've
got to make the product
deep, so it’s not a one-shot,
so as to draw the user
back in over and over
again.

“Our Soundgarden
disc, ‘Alive In The
Superunknown,’
contains two and a
half hours of playing
time, in addition to
the music. We make
heavy use of 3-D envi-

ronments, employing
the same technology

used to create ‘Jurassic
Park’.”

SUGAR, GARTH AND DYLAN
David Russek, founder, owner and
president of Mixed Media Works,
describes his company’s history as “in business
for five years, as a division of Mixed Media Works, based
in New York. Our CD Plus projects for Sony and
Rykodisc are generated by Mixed Media Works; Mixed
Media Productions publishes Digital Culture Stream [a
CD Plus periodical]. We were the first at the Apple con-
ference to show a CD Plus [as yet unrelcased], done for
EMI, a project centered around a collection ol Garth
Brooks’ hits
“QOur [Enhanced CD] done for Rykodisc’s Sugar was the
subject of a recent article in Billboard (July 29th). For Sony, we
did the Bob Dylan [Enhanced CD] in Macintosh format; there was
also a Microsoft format [Enh<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>