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Téd Hawkins Honored
With CD, Home Video
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& we got it,
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...the best radio morning show
prep in the business.

5Js entertainment

116 East 27th Street, New York, New York 10016
Phone: (212) 679-3200, ext, 220 Fax: (212) 679-3310

WANNA HEAR
A DIRTY STORY?

CDs can’t retreive quality data
and sound if they're dirty. So clean
up your act with Discwasher's CD
HydroBath. Its non-contact cleaning
is essential for every type of CD.

Available at computer, music,and
electronic stores everywhere.

CD HydroBath™

discwasher:

A Division of Recoton
2950 Lake Emma Road, Lake Mary FL 32746

© Copyright 1995 Recoton Corp..LIC, NY 11101, All ights raserved.

Joe Gocker Box

B BY J.R. REYNOLDS

LOS ANGELES—In celebration of
Joe Cocker’s silver anniversary,
A&M/PolyGram is releasing “The

RECORDS

COCKER

Long Voyage Home” worldwide on
Tuesday (21). The four-CD boxed set
features 63 digitally remastered
tracks spanning Cocker’s entire ca-
reer and includes 14 previously unre-
leased songs.
“On this boxed set there are tracks
I haven’t heard in years,” says Cock-
r. “It brings back a lot of great and
not-so-great memories. Most of all, I
(Continued on page 109)

IFPI In Moscow A
Sign Of Progress

B BY JEFF CLARK-MEADS

LONDON—As the international music
industry formalizes its presence in Rus-
sia, the people in the front lines of the
battle against piracy say that Western

bastion of commu-

companies need to
et | make more titles
‘ | available there if pi-
® ° ‘ rates are to be de-
| feated.
‘1 1 | They add, though,
| that it is not all bad
| news in the former
nism. Indeed, the
good news is the large measure of
progress Russia has made toward ac-
cepting Western standards and prac-
tices since the fall of the Soviel regime.
The Western industry’s presence in
Russia became official with the opening
(Continued on page 83)

. ﬂCHET FLIPPO

NASHVILLE—Twenty years ago
this month, Chip Davis’ first musieal
creation—truck-
er/singer C.W.
MeCall—debuted
on the Billboard
country chart with
the song “Con-
voy.” It went on to
be No. 1 for six
weeks and to sell
millions.

Twenty vears
later, the 47-yeur-
old composer/musician is watching
his latest creation—an invented group
named Mannheim Steamroller—close
in on the top of The Billboard 200 with
a Christmas album that has advance

DAVIS

orders of 3.5 million units.

The entity’s two previous Christ-
mas albums, in 1984 and 1988, sold
about 4 millien each.

On Nov. 15,
Davis and his
group embarked
on a six-week, six-
city Christmas
tour sponsored by
Sam Goody and
the Musicland
Group.

Meanwhile,
Davis’ company,
American Grama-
phone of Omaha, Neb., is shipping
tons of musie product directly to cus-
tomers, along with such items as cof-
fee, hot chocolate, candy, ties, watch-

(Continued on page 113)

Hot Tech,

Spike Jonze, TLC
. Lead Award Tally

B BY BRETT ATWOOD

Focus Of Billhoard Meet

Cool Vids

Technology Presents New
Challenges For Music Biz

@ BY MARILYN A. GILLEN

LOS ANGELES—“Waterfalls,”
the chilling TLC videoelip directed
by F. Gary
Gray of F.M.
Rocks, won
the Maximum
Vision award
at the 17th an-
nual Billboard
Music Video
Awards, held TLC
Nov. 10 at the
Loews Santa Monica (Calif.) Beach
Hotel.
The clip was honored for its role in
(Continued on page 103)

LOS ANGELES—The new oppor-
tunities and challenges presented by
developing tech
nologies emerged
as a central theme
at the 17th annual
Billboard Musie
Video Conference,
which examined the
future of the music
and musie video in-
dustries through
the lens of what is possible now.
New copyright issues in the age
of CD Plus and online music de
{Continued on page 104) I

Enya Taps Druidic
‘Memory’ On Reprise

SEE PAGE 5

|

WEA Policy Takes
On Loss-Leaders

@ BYED CHRISTMAN

NEW YORK—In a move lauded by
most music merchants, WEA be-
comes the second major to take a
strong stance on the loss-leader prie-
ing strategies that have been ravaging
the music retail
account base
over the past
two years.
WEA  has
just implemented a policy that sus-
pends reimbursement of all coopera-
tive advertising funds for any retailer
caught advertising its product below
the company’s minimum advertised
prices. The new policy, which punishes
violators with a 90-day suspension
from receiving any advertising money,
applies to in-store programs as well.
WEA executives decline to com-
ment on the policy, but according to
accounts that have spoken with WEA
sales representatives, the policy is
(Continued on page 107)
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') The self-titled new album from the

quadruple threat R. Kelly:
Singer,.songwriter, producer
and performer

The story so far... g

o The PLATINUM plus debut album ,7/
\ .
'

0 The QUADRUPLE PLATINUM second album

“e Over 5 Million sold World Wide
e U.K. - PLATINUM, Canada - GOLD. South Africa - GOLD

® So‘ld out dates with En Vogue and Arrested Development
e Nation wide SOLD-0UT 60 date headline tour with Salt ‘N Pepa
SOLD-0UT 2 consecutive nights at London’s Wembley Arena

He‘ produced and written songs for Michael Jackson,
Toni Braxton. Changing Faces. Johnny Gill. The Isleys and Quincy Jones

= 1994.#1 R&B and Hot 100 Producer Of The Year
’ = 1994 #2 R&B and Hot 100 Songwriter Of The Year __
= Named Billboard's 1994 R&B Artist Of The Year g
* Voted 1994 R&B Touring Artist Of The Year by Pol

i i

And now. the legend continues:

e ROHELLY

. The self-titled album shippgd PLATINUM!!

The first single and video

s
, « :“You Remind Me Of So ethlng
° - - shlpped GOLD!

. (’
' ®' » .5 Enters Billboard Hot R&B Sing e Chart
‘® Ente{s Bilthoard Hot 100 Sin e Ct rt #4

\KTA’I OAH . ‘

© 1995 Zomba Recording Corporation ‘.\ L Ey
A
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Management/Direction by Barry Hankerson
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BOBBY
VINTON

The Legendary Hit

Maker returns with

his all new album...
a new single ...
just in time for

the Holidays...

‘KISSIN
CHRISTMAS’
The new Single and Album

from Bobby Vinton on

Legacy/Epic
Records and Tapes

See Bobby Vinton Now in
BEBranson, NVo.
at The Vinton Theatenr

2 Shows Daily - April-December

KISSIN' CHRISTMAS

SELECTION #EK/ET64784 CALL 1-800-US-BOBBY
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Enya: ‘Memory,’

Myth & Melody
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* ALICE IN CHAINS * ALICE IN CHAINS * COLUMBIA 1%
BLUES T The Druids of Celtic history are named for dru-vid (or derw- Records. )
e AT T 65 | ydd), Welsh for “oak-knowledge,” since the people of this ancient But it was not until October 1988 that the elusive, nonconcer-
STEVIE RAY VAUGHAN & DOUBLE TROUBLE * EPIC culture worshipped the woodlands as the eternal source of tizing Enya became a superstar with the British release of “Orin-
earthly wisdom. And like Merlin of Arthurian legend, Druid oco Flow (Sail Away),” the single from her then impending
co':ifgrf’m}:\fgg::g"‘” 67 priests made wands of branches from the sacred yew, hazel, and ~ WEA/Geffen album “Watermark.” The song seized the Irish air-
i rowan timber to orient this botanical sapience for supernatural  waves the week U2 was to unveil its “Rattle And Hum” opus, and
T COUNTRY purposes. this writer was in a Dublin cab en route to the local premiere
f0)  * THE GREATEST HITS COLLECTION * ALAN JACKSON * ARSTA So when ethereal Irish singer/songwriter Enya decided to call ~ of U2’s companion film when RTE broadcast what was soon to
P her new album “The Memory Of Trees” (Reprise, due Dec. 5), be the No. I record in the U.K. U2 was forced to share its coun-
S— FRANKUNfN%ST';EE:-AMILY CHRISTVAS 66 | it was not an ecological homage to a plant form that could die try’s colleqtive pop consciousness that fall with Enya because,' as
KIRK FRANKLIN AND THE FAMILY + GOSPO CENTRIC ‘ out, but rather out of regard for what the foliage may one day  Dublin’s citizens openly confessed, they’d never heard anything
A recall about our fleeting activities. quite like “Orinoco Flow (Sail Away).”
L HEATSEEKERS 21 “I love the ambiguity of the idea,” says Enya, laughing, who Recalling the explosion of interest in the song, with its multi-
=g AT VIQSICIORCHRISTMAS <'S TEVENTCUREIS CRIARRAN -RsPARROW) poured her impressions into the record’s opening instrumental  farious abstractions concerning Venezuela’s Orinoco River, the
title track, “but it’s got more to do with what the trees have been  shores of Tripoli, and Avalon, the fabled Celtic afterworld known
,\L/J| *E?EfM',’,\fé‘(;E%ﬁ'.'?E;ﬁ,r'.“:Mﬂw 64 | through and their awareness of us, instead of our awareness of  as “the land of eternal youth,” Enya chuckles about the irony of
S I them. That’s why the Druids placed great impor- her accomplishments. “Back then, I actually
POP CATALOG - tance on trees and their spiritual power.” & thought I was still more likely to end up teaching
* MIRACLES: THE CHRISTMAS ALBUM  KENNY G * ARISTA This belief led to the earliest form of Irish writ- musie than making it,” she says. “And what’s
ing, called Ogham or “the tree alphabet,” its m“SIc funny, too, is that unlike Clannad, whose back-
R&B 23 | characters composing a secret seript with both ground was in traditional Irish songs, my back-
* DOGG FOOD * THA DOGG POUND * DEATH ROW / INTERSCOPE | ordinary and otherworldly meanings. According TO MY EARS ground was in classical music. Yet Nicky’s influ-
to legend, the system was devised by Ogma, god _ ences were totally different! He was a fan of Phil
N BOOMBgEquHAAEGGY . 65 of eloquence and literature. Enya herself per- ¥ : Spector and the Beach Boys. And Roma was a se-
ceives great importance in legend, its relation- rious poet studying Irish folklore. None of us re-
WORLD MUSIC ship to Irish heritage, and its modern impact on ally knew what was around the next cor-
# CELTIC CHRISTMAS - VARIOUS ARTISTS = wnonamne 02 | its people. ner”—specifically, cumulative world sales of 18
“I get inspiration from the countryside,” she million units for “Watermark,” 1991’s “Shepherd
* THE HOT 100 says. “I live in northwest Donegal on the Atlantic Moons,” and “The Celts,” which Reprise reissued
* EXHALE (SHOOP SHOOP} + WHITNEY HOUSTON * ARISTA 106 coast, and it’s quite wild, with mostly mountains, in 1992,
moors, and brown bogs filled with rushes. As with much of Enya’s musie, the melody for
ADULT CONTEMPORARY 98 There’s something terribly breathtaking about it, “Anywhere Is,” the addictive first single from
* ASTLAY ME DOWN + SOPHIE B. HAWKINS « COLUMBIA and it moves me to write melodies that can be up- “The Memory Of Trees,” was the impetus for
lifting, but which T personally find can be very Roma Ryun’s stanzas about the search for the
COUNTRY 60| emotional and draining. L temporal heaven all cultures call “home.”
] CHECKNESIORNO ™ ISEORGEISTRAN 1l “I’'m a verr-y private person,” adds the public- by Timothy White “That’s a subject I understand the best,” says
DANCE / CLUB PLAY | ity-shy, seldom-interviewed artist, her halting Enya, “because I can’t compose unless I'm home
* ['LL ALWAYS BE AROUND 58 English laced with the curled Donegal articula- ... 1in the Gaeltacht area of Donegal.”
Sk OMOSICRACTORMEEATIA S KaWE ISVICIBIAGKEMER tion of her childhood Gaelic. “I have to go so deep into myself Enya was born Eithne Ni Bhraonain on May 17, 1961, the
DANCE / MAXI-SINGLES SALES a to compose, so the place where I perform is not in public but in  daughter of musician/bandleader Leo Bhraonain and the former
 EXHALE (SHOOP SHOOP) * WHITNEY HOUSTON * ARISTA the studio.” Since 1982, her collaborators in this cloistered proe-  Maira Duggan, a music teacher at Gweedore Comprehensive
ess have been producer Nicky Ryan and his lyricist wife, Roma,  School in County Donegal. From age 11 to 17, Enya (she adopted
LATIN 63| who met Enya in 1979 when Ryan was managing Clannad, an  the phonetic spelling in the early ’80s) attended a convent college
* ABRIENDO PUERTAS * GLORIA ESTEFAN - EPiC Irish group in which Enya became a junior component. in Millford run by the Loretto order, studying music and art (she
| “It was Nicky who asked me to join Clannad,” says Enya, excelled in watercolor landscapes), before immersing herself in
e SHOOPTF‘\EH”NEY BT 28 “eve_n though it was a true family group [_Clannad 1< Gaelic for _the sounds reverberating from Leo’s Tavern, a pub her father ran
i family], with two of my brothers, Pol and Ciaran; a sister, Maire;  in rural Meenaleck that became Clannad’s proving ground.
RAP and two uncles, Noel and Padraig. So I did keyboards and back- “I was brought up Catholic,” says Enya, “but as you grow older,
X HEY LOVER * L.L. COOL J * DEF JAM/ RAL 27 1 ing vocals.” She participated, uncredited, on Clannad’s fifth al-  rather than attending Mass out of habit, you decide for yourself
bum, “Crann UlL,” in 1980 and was made a full member for the  what you want from religion. I'm the same with music, in that I
ROCK / ALBUM ROCK TRACKS 99 follow-up in 1982, “Fuaim.” can go for months without playing a radio or a CD, but when I
* NAME *+ GOO GOO DOLLS * METAL BLADE “All the while,” Enya continues, “I loved Nicky’s wonderful do, it’s usually to hear something like Rachmaninov’s ‘Piano So-
concepts of the layering of vocals, and Roma had wonderful stor-  nata No. 2’ or his ‘Rhapsody On A Theme Of Paganini’
ROCK / MODERN ROCK TRACKS 99 | ies from Irish mythology, so late in 1982 we decided to leave “My taste in music is like my choices of where I want to spend
* MY FRIENDS * RED HOT CHILI PEPPERS * WARNER BROS Clannad to see what we three could evolve together. Our first my time: climbing a hill overlooking the ocean or visiting Spain
. TOP VIDEO S - pr(')ject,was the theme 'music for David Puttnam’s film ‘The Frog to see flamenco dancing because of my mother’s Spanish roots,
ANl OREVERE: WS‘ARN\LEER =" - 86 | Prince; and then we did the soundtrack for a six-part BBC tele-  dating back to when ships of the Spanish Armada were wrecked
o | vision history of the Irish called ‘The Celts.”” off Ireland [in 1588] and her ancestors settled on Tory Island.
HEALTH & FITNESS The BBC was sufficiently excited by the results to issue it in “The Druids understood the meaning of remembrance and that
# THE GRIND WORKOUT HiP HOP AEROBICS * SONY MUSIC VIDED 87 1986 as the singer’s solo debut, “Enya,” its innovative ambient  the purpose of art is to bind people around a belief in continuity.
: Irish folk milieu attracting a U.S. licensing deal with Atlantic  This music is the sound of something being passed on.”
KID VIDEO -
% CINDERELLA * BUENA VISTA HOME VIDEO ' |___ T H I S W E E K I N B l L L B O A R D —
RECREATIONAL SPORTS 89
* SHAWN KEMP THE REIGNMAN * FOXVIDEO
® ‘ | SOUNDS OF THE SOAPS COMMENTARY 6  MERCHANTS & MARKETING 77
RENTALS | Forget the organ music: Daytime television dramas are now featur- Retail Track 80
Ot 1) MEUENAVSIAOMELIDES :88 | ing pop, country, and dance hits, and musical acts are even mak- A;?::l;i:x::: g :2 Declarations Of Independents 81
ing promotional appearances on the shows. Dance music editor The Beat 15 The Enter*Active File 84
No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS [ENECRAIEE =Nty Page 15 '°5°% > Home Video 85
CLASSICAL WEST COAST’S STUD!O CITY A Popular Uprisings 21 Sh(.eIf’Ta’l:: 86
y, ey Beinbtheip - A tremendous growth in musical activity in recent years has  RgB 22 Child’s Play 88
made Seattle one of the most dynamic and sophisticated record- Dance Trax 57
CLASSICAL CROSSOVER ing markets in the world, Correspondent Tom Phalen reports. Count 59 REVIEWS & PREVIEWS 9
% US AND THEM: SYMPHONIC PINK FLOYD Page 69 : ny
LONDON PHILHARMONIC [SCHOLES) * POINT MUSIC Latin Notas 63 PROGRAMMING 97
JAZZ I BP) COMMUNICATIONS - Chairman & CEO: GERALD S. HOBBS « President Arthur F. Kingsbury  Jazz/Blue Notes 65 Vox Jox 100
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Blues Revival Should Support Artists At Last

M BY DAVID LESS

The popular lyric “hey, hey, the blues is all
right” has become an unofficial anthem of
sorts for the grass-roots blues revival. With
an unprecedented increase in the number of
blues clubs, magazines, recordings, and tours,
the music seems to be on track to gaining
acceptance among the mainstream audience.
Many of the major record companies either
have a blues line or are planning to introduce
one into their catalogs.

In a U.S. Census Bureau report conducted
for the National Endowment for the Arts that
tracks changing tastes in American music
from 1982-1992, blues showed the most dra-
matic percentage change in popularity.
According to the August 1994 survey report
by American Demographics, “The number of
adults who like blues, R&B, and soul music
leapt from 43 million in 1982 to 75 million in
1992.”

The House of Blues chain of clubs, Eric
Clapton’s platinum-selling “From The Cra-
dle” CD and tour, Billboard’s new Top Blues
Albums chart, and B.B. King’s status as a
pitchman for everything from Northwest Air-
lines to M&Ms all would indicate that there
are greater paydays and better recognition
for long-toiling blues artists.

Unfortunately, the truth is that B.B. King
still tours constantly, and heir apparent
Buddy Guy has yet to break out with the com-
mercial success enjoyed by younger acts
whose music is often derivative of these blues

FESTIVALS PART OF FOLK CIRCUITRY

Writing in response to the latest edition of
Billboard (“Modern Troubadours Further
Folk Music,” Nov. 11), I thank you for dedi-
cating long overdue attention to the numer-
ous folk musicians and their unique role in
music today. You focused on many wonderful
and diverse artists, and the writers did a fine
job of covering the many aspects of this
industry, including one huge dilemma: lack of
radio airplay.

Folk music seems to be a “special” genre,
yet its appeal is massive. Why do folk music
artists have a hard time getting radio air-
play? Perhaps their brutal honesty will never
be able to co-exist with the commercialized
way of most radio in America today. Maybe
this issue of Billboard will open up the ears of
radio programmers nationwide; since the
singer/songwriter has such a hard time get-
ting on mainstream radio, he or she in effect
has a hard time selling records. As your writ-
ers pointed out, live performances are the
best marketing for their recordings.

Folk musicians spend their summers play-
ing at music festivals to large crowds so they
can come back and tour all winter, and they
sell a lot of merchandise at festivals. And
since there is a lack of exposure from radio,
the promoters in certain areas are dependent
on festivals in order to “supply” an audience.
Our festival, the Rocky Mountain Folks Fes-
tival in Colorado, is one of the premier folk
festivals in the world today. We also have an
intensive seminar, held before the festival
each year, called the Song School, which is
designed for aspiring songwriters. This year,
our faculty includes artists you mentioned,

innovators. The number of professional man-
agers, agents, club owners, producers, and
record labels that earn their income exclu-
sively from blues is surprisingly small. Even
the House of Blues is forced to book main-
stream commercial talent due to the appar-
ent lack of support for blues acts.
Ultimately, blues music can become an
industry in the same manner that pop, rap,
country, and other musical styles have
evolved. It is important that the entertain-
ment community strive to provide a source of
adequate income for these pioneers in Amer-

‘Blues music
can become an
industry.’

David Less is executive
director of the Blues
Foundation.

ican music. While most of today’s music stems
from the blues, many of the innovators of
blues are living in substandard housing and
lack adequate medical care and insurance.
The introduction of Billboard’s Top Blues
Albums chart is a significant first step
toward that goal. Blues music is used in com-
mercials for everything from beer to candy to
macaroni and cheese. The international

tourism business in Memphis, “home of the
blues,” will exceed $1.6 billion in 1995, and
signature clubs are opening for B.B. King,
Buddy Guy, and Koko Taylor-

Contemporary blues artists are accessible
to the mainstream listener and usually deliv-
er solid performances that encourage danc-
ing. Nightelubs that offer blues often report
low cover charges but high food and beverage
revenues and strong merchandise sales. But
the music is still most often presented in
clubs. Only a few blues acts play large halls
in concert settings.

Perhaps blues will never produce the sales
revenues that pop, rap, and country music
generate. It is important to remember that
rap began as a grass-roots musical form, and
country has been experiencing its main-
stream popularity for less than 10 years. It is
good business to anticipate trends and devel-
op audiences for records, tours, and mer-
chandise. There is also a moral obligation to
support the artists that have allowed our busi-
ness to grow.

Several nonprofit organizations are work-
ing to establish financial security and recog-
nition for blues artists. In addition to the
Blues Foundation, worthy groups include the
Rhythm & Blues Foundation, the Blues Heav-
en Foundation, and the House of Blues Foun-
dation. Please take the time to get involved
and join major supporters, such as Gibson
Guitars, Pointblank/Virgin Records, the
Warner Music Group, and others, as we estab-
lish an industry that supports the blues.

LETTERS

pictured, or wrote about: Patty Larkin, Dar

Williams, John Gorka, Greg Brown. My point

is the incredible importance of all music fes-

tivals for folk music artists; it seems that

most successful modern troubadours work
their way through the festival circuit.

Giovanna Gioffre

Planet Bluegrass

Lyons, Colo.

INSIGHT & FORESIGHT
Fleming, Tamulevich & Associates would
like to say thank you for the article (“Booking
Agency Has Folk Appeal,” Billboard, Nov. 11)
on our agency. It is gratifying to be recog-
nized for the work we have done and will con-
tinue to do and especially gratifying since it
has, for the most part, been in a field that has
customarily been considered “marginal.”
We would also like to commend you on hav-
ing the insight and foresight to not only rec-
ognize what is going on in folk music, but to
enlist the services of writers like Scott
Alarik who know and understand the field.
Traditionally, when the industry looks at folk
music they do it from the outside, with writ-
ers who seldom know, understand, or respect
what they are reporting on. Our hats are off
to you for not falling victim to that trap and,
in doing so, perhaps opening the eyes of
many people.
David Tamulevich
Fleming, Tamulevich & Associates
Ann Arbor, Mich.

FOLK’S ALLIANCES THRIVING
Billboard’s extensive coverage of folk
music is proof positive that the genre is thriv-

ing. I especially appreciated the diverse pro-
files of performers, labels, and organizations.
The labels (both major and independent),
broadcasters, and Billboard’s reporters
deserve credit for exposing folk music to
broader audiences in recent years.

The efforts of another singular organiza-
tion, the North American Folk Music Alliance,
have benefited folk music. The Alliance was
founded in 1989, with offices in Washington,
D.C,, to increase public awareness of the vital
importance of folk music—contemporary, tra-
ditional, and multicultural. Moreover, the
Alliance brings together the entire interna-
tional folk music community—musicians, pre-
senters, promoters, broadcasters, historians,
and others. Through this membership and its
efforts at advocacy, the Alliance is able to cre-
ate new opportunities for all who make folk
music possible.

Julia Ann Mucci
BUZZ Promotion to Public Radio
New York

‘ORANGE CRATE’ IS ART
Last evening I had the opportunity and,
quite frankly, the privilege to listen to the
“Orange Crate Art” CD reviewed in Bill-
board (Oct. 28). Van Dyke Parks’ brilliant and
stunning masterwork makes a compelling
case that, on vocal merits alone, Brian Wil-
son has no equal. And when you combine
Brian’s abilities as a composer, arranger, pro-
ducer, vocalist, and lyricist, he is the best who

has yet lived.

Jerry Weiss
Valley Forge, Pa.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitte to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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B BY SETH GOLDSTEIN

NEW YORK—Kmart, the trou-
bled discounter that is a major
source of home video sales, report-
edly is reshaping its sell-through
strategy.

Sources indicate that the chain,
second in size to Wal-Mart, has
decided to focus more of its atten-
tion on hit movies and less on
nontheatrical children’s titles and
special-interest releases.

The change could be bad news
to vendors that have spent the
better part of 1995 trying to find a
place in Wal-Mart’s new hierarchy
of video purchases. The chain be-
gan buying direct from favored
suppliers earlier this year, start-
ing with the studios and extending
the relationship to major indepen-

Kmart’s Home Vid Changes
Add To Pressure On Vendors

dents.

Supermarkets, however, are
coming to the rescue with year-
round sell-through programs to
take the place of spot promotions
geared to the holidays. New York-
based Promotional Concepts
Group has created a display to be
changed every four weeks by part-
ner Distribution Services, which
currently stocks grocery stores
with The National Enquirer and
The Star. “It’s a very creative ap-
proach,” says Orion Home Enter-
tainment president Herb Dorf-
man.

But grocery stores don’t give
sell-through the respect it has re-
ceived from the mass merchants,
whose actions have suppliers con-
cerned.

(Continued on page 112)

Commentary On
Work For Hire
Raises Questions

NEW YORK—Entertainment attor-
ney Joseph Anderson claims that
“significant portions” of a law-journal
article he authored were lifted “ver-
batim” in a Commentary on work-for-
hire agreements written for Billboard
by attorney Wallace Collins.

Collins states that he never read
Anderson’s article prior to writing his
Commentary for Billboard.

Anderson’s article, titled “The
Work Made For Hire Doctrine And
California Recording Contracts: A
Recipe For Disaster,” appeared in
the spring 1995 edition of the Hast-
ings Communications And Entertain-
ment Law Journal, also known as
Comm/Ent.

Collins’” Commentary, which ap-
peared in the Oct. 14 issue of Bill-
board, is titled “Implications Of Work
Made For Hire.”

Both pieces discuss California’s
work-for-hire doctrine and its poten-
tial impact on recording contracts.

Hastings College of the Law at the
University of California sent a de-
mand letter dated Nov. 6 to Collins
giving him until Nov. 13 to “substanti-

(Continued on page 107)

Fuchs Out; Film
Chiefs To Helm
Warner Music

B BY DON JEFFREY

NEW YORK—Another thunder-
bolt has struck Warner Music
Group. Michael Fuchs, chairman/
.CEO of the music group since May,
was fired Nov. 16 and has been re-
placed by Terry Semel and Robert
Daly, co-heads of Time Warner
movie and video company Warner
Bros. Pictures. )
In a statement, Time Warner
chairman Gerald Levin described
(Continued on page 107)

3M To Stop Making Audio, Videotape
Studios May Pay More For Movie Orders

B BY SETH GOLDSTEIN
and EILEEN FITZPATRICK

NEW YORK—3M’s bolt-from-the-
blue announcement that it will cease
making audiotape and videotape a
year from now will likely force the
studios to pay more for the tens of
millions of prerecorded movies they
order from duplicators.

That, in turn, could bring about in-
creases at retail, reversing the
steady decline of sell-through prices.
Videotape suppliers, faced with 40%
increases in raw-material costs since
1993, could use the help. “Margins
are very tight,” says consultant Dick
Kelly, president of Cambridge Asso-
ciates in Stamford, Conn. “I've heard
it’s as little as 2% to as low as zero.”

For years, videotape suppliers
have been crying that shrinking mar-
gins made it difficult—some say im-
possible—to turn a profit in the $15

A Classic Month. BMG executives raise a toast and present a plague to
celebrate BMG Classics’ most successful month ever, with October gross sales
in excess of $10 million. Shown, from left, are Pete Jones, president, BMG
Distribution; Bob Haas, senior director of U.S. sales, BMG Classics; Cor Dubois,
senior VP of marketing worldwide, BMG Classics; and Steve Vining, VP/GM,
BMG Classics U.S.

billion home video industry. “We've
got to raise our prices, because they
are just too damn low,” says one.

The studios have fought off any
suggestion of an increase. But by
common consent, that string of vieto-
ries is about to be broken, suggests
David Cuyler, president of Rank
Video Services America, which du-
plicates cassettes for Paramount
Home Video, MCA/Universal, and
Columbia TriStar, among others.

“The studios are run by very as-
tute people who will take appropri-
ate steps to assure a long-term sup-
ply,” Cuyler says. “Where a major
profit stream is involved, they’ll act
responsibly.”

Cuyler views the 3M decision as a
wake-up call. “It’s sobering when a
company as well-managed and as well-
positioned reaches a decision that it no
longer wants to be in this business. We
ignore this at our peril.”

3M is unquestionably well-posi-
tioned. Consultant Laurence Lueck
says 3M accounts for 20%-25% of
shipments to duplicators, a major
chunk of 1994 audiotape and video-
tape sales of $650 million. 3M’s plant
in Hutchinson, Minn., is one of three
suppliers in the U.S. to coat raw
tape—Sony in Dothan, Ala., and Fuji
in Greenwood, S.C., are the others—
and the only one capable of supply-
ing components such as magnetic ox-
ides, Lueck notes.

Coated tape comes in three formu-
lations, ranging from B grade at 8.5
cents per 100 feet to A at 9.5 cents
and AA at 10 cents. Because of pric-
ing pressures, says Lueck, “you see
more B grade than ever before.” But
he hastens to add that quality has
improved dramatically in recent
years.

Given chronically low margins,

(Continued on page 109)

Restaurant Group Rejects
Licensing Compromise

B BY BILL HOLLAND

WASHINGTON, D.C.—The Na-
tional Restaurant Assn. has reject-
ed the compromise music licensing
agreement between ASCAP, BMI,
and SESAC and the major licensed
beverage establishment trade
group.

Instead, NRA will continue to
pursue harsher federal legislation
to chop the fees that compose a ma-
jor part of music licensing revenue.

However, the compromise agree-
ment makes the passage of the
harsher bill unlikely, say sources
close to the issue.

That Oct. 27 agreement between
the National Licensed Beverage
Assn. and ASCAP, BMI, and
SESAC set new standards for music

European Societies Oppose EMI Agency

Existing Collection Groups Claim Breach Of Agreement

B BY NIGEL HUNTER
and JEFF CLARK-MEADS

LONDON—Two of Europe’s
biggest mechanical royalty collec-
tion societies are suggesting that
EMI Music Publishing’s new inter-
national collection agency contra-
venes the company’s licensing
agreements.

Dissatisfied with the central li-
censing practices of existing soci-
eties, EMI has set up its own inter-
national collection agency, Music
Rights Society Europe (Billboard,
Nov. 18).

MRSE is administering EMI’s
pan-European copyrights in the 10
songs on Simply Red’s new album,
“Life,” circumventing the existing
societies, which, EMI says, have
gone too far in concessions to record
companies.

.Before the establishment of
MRSE, the mechanical royalties for
“Life” would have been paid by Sim-
ply Red’s record company, Warner
Music Europe, to German collecting
society GEMA under Warner’s cen-
tral European licensing deal with

GEMA.

However, GEMA spokesman
Hans-Herwig Geye says, “EMI has
an agreement with Bel {an umbrella
agency for GEMA, the U.K.’s Me-
chanical Copyright Protection Soci-
ety, and French organization
SDRM] to collect mechanical and
performance rights income on exist-
ing and future repertoire for Eu-
rope. This agreement does not per-
mit any variation.”

MCPS chief executive Frans De
Wit says, “Under our membership
agreement, what [EMI is] trying to
do is not permissible.”

CATALYST FOR CHANGE
EMI says that MRSE is intended
to be a catalyst for change in accept-

ed central licensing practices.
MCPS says it is discussing with
EMI what those changes might be
and other implications of the estab-
lishment of MRSE. Ironically, it is
understood that an MCPS plan to
set up a similar pan-European col-
lection agency some time ago floun-
dered largely because EMI Music
Publishing declined to participate

(Billboard, Feb. 12, 1994).

MRSE has already served its pur-
pose, though, in that it has brought
central licensing to the top of the
music industry’s agenda and has
caused other publishers to watch
the issue closely.

John Brands, managing director
of MCA Music in the Netherlands,
says, “It’s an interesting test case,
and that could lead to something
positive. Speaking personally, I
would love to start a collection soci-
ety tomorrow specializing in the
cream, collecting for million-selling
acts and letting someone else collect
for the rest.”

However, Brands cautions,
“There’s hardly ever an album
with just one publisher involved, so
what happens if one or two songs
are published by others who don’t
want to go through this arrange-
ment?”

Martin Costello, managing direc-
tor of Complete Music in the U.K,,
feels EMI may have a more Machi-
avellian purpose in mind. He says,
“This has nothing to do with the ef-

(Continued on page 113)

fee exemptions of establishments
that play “incidental” background
music on radio or TV, based on spe-
cific business-space size and sound-
system size (Billboard, Nov. 11).

The NRA says the agreement
does not go far enough.

A tentative meeting to discuss the
acceptability of the compromise
agreement was scheduled between
restaurant and music industry par-
ties and Sen. Hank Brown, R-Colo.,
sponsor of the pending Senate bill.

Sources close to the issue say that
Brown may decide to move forward
with his original bill, which would
exempt all restaurant and bar own-
ers from paying fees for “inciden-
tal” background music over radio
and TV and would require rights so-
cieties to provide access to reper-
toire, and disclosure of fees paid by
neighboring establishments.

If passed, that bill and its House
version, could put a dent in general
music-licensing income, according
to the performing rights societies.

Brown has introduced another
wrinkle to the controversy by hold-
ing up action on separate legislation
of vital interest to the performing
rights societies—the copyright-
term extension from the current life
of the author plus 50 years to life
plus 70—until the matter of music-
licensing reform is settled.

NRA legislative representative
Katy McGregor, speaking for the

(Continued on page 112)

Sony, Visa Link
To Form Webh Site

B BY MELINDA NEWMAN

NEW YORK—BYy joining forces with
Visa, Sony becomes the first major
record company to link with a credit
card company to form an Internet
World Wide Web site that will be not
only promotional, but is designed as a

money maker as well.
Dubbed Sony Station, the site will
offer traditional Web features, such
(Continued on page 109)
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What’s on ROCKnROM?

500,000,000 Facts
1,000,000 Unique Words
800,000 Recordings
400,000 Works

200,000 Products
100,000 Writers

90,000 Artists

62,000 Popularity Charts
30,000 Publishers
15,000 Dates

12,000 Places

10,000 Producers

9,000 Arrangers

7,000 Biographies/Reviews
6,000 Labels/Companies
5,000 Studios/Venues
4,000 Engineers/Mixers
600 Roles

300 Genres

300 Photographs

There is simply nothing like it.

ROCKNROM is a new CD-ROM for MPC that has
compressed a mindbending amount of data onto 1
disc; detailed information on every singlz, album
and track of the last 40 years of popular music.

Only ROCKNROM shows the relationshios and
never-ending cycle of the world of music where a
Writer composes a Work, which an Artist makes
into a Recording, which are grouped together as
a Product, which either climbs the Popularity
Charts or does not - causing a Writer to pen
another song - and on and on it goes.

Like Sex, Drugs and Rock n Roll itself, you're
going to love it, it's absolutely addictive. From
Concept & Popularity Analysis, Fact & Trivia
Generating to Automatic List Making &
Cataloging, ROCKNROM contains the a [-time
best intellectual property, including Billboard,
Chart Information Network, and the Mechanical
Copyright Protection Society.

300 600

+3 Genres Roles

A one year subscription includes the initial disc
plus three quarterly update discs, all at the
staggering low price of $1,500 + Sales Tax. Just
try to do it for less. There is simply nothing like
it. On= fact, idea or analysis may return the price
many times over.

Have ROCKNROM rushed to you by ordering on
our Te ephone hotline 1-800-747-8013 and
receive a 14 day trial with full money back
guarantee if you're not completely satisfied.

Or why not call for your FREE demo disc.

The Mac version for ROCKNnROM is coming soon
so call now to have a priority copy reserved.

l‘.r ;l/; JZ///;/ V Michael Wadleigh

/7

@ Penguin Electronic System

TO ORDER CALL THE ROCKnROM HOTLINE NOW ON 1-800-747-8013
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Street Artist Remembered In Studio
Ted Hawkins CD Video Have Rare Material

M BY CHRIS MORRIS

LOS ANGELES—In what is described
by participants as a “labor of love,”
singer/songwriter Ted Hawkins is be-
ing remembered posthumously with the
first U.S. CD release of a powerful 1985
recording session and a full-length
home video that details the street musi-
cian’s remarkable history.

Hawkins, who plied his trade for
years on the Venice, Calif., boardwalk
and Santa Monica, Calif.’s Third Street
Promenade, died Jan. 1 (Billboard, Jan.
14). In 1994, his first major-label album,
DGC’s “The Next Hundred Years,” won
widespread press acclaim.

Evidence Music in Conshohocken,
Pa., has issued “Songs From Venice
Beéach.” The album of solo perfor-
mances features the biting original
“Ladder Of Success” and gritty covers

of songs associated with Sam Cooke,
Curtis Mayfield, Webb Pierce, Charley
Pride, Bobby Bland, the Temptations,
and Brook Benton.

On Monday (20), Geffen Home Video
will issue “Ted Hawkins: Amazing

The Great Country Debate:
Do New Hits Fit The Format?

M BY PHYLLIS STARK

It’s something of a country Catch-
22,

First, radio programmers com-
plained that there were too many
sound-alike records and artists out
there. Now, a slew of ‘““different
sounding” singles has met with resis-
tance at radio, re-opening the age-old
debate about which records sound
“country” enough.

Among the songs that have been ac-
cused by programmers of being too
rock, too AC, or

even too R&B- !ﬁ TR ”'
sounding  for CI |
country radio are

Garth Brooks’

“The Fever,” Reba McEntire’s “On
My Own,” Bryan White’s “Someone
Else’s Star,” Dwight Yoakam’s “Noth-
ing,” Shania Twain’s “(If You're Not

In It For Love) I'm Outta Here” and
her previous hits, and various recent
BlackHawk titles.

At the center of
the debate is
whether pop and
rock influences
are the new scape-

A goat for country
m radio’s recent au-
=————| dience decline or if
those influences

were as much a part of what allowed
country to expand its base in the first
place as the new traditionalist artists
of the late '80s. Labels feel that pro-
grammers should let listeners decide;
PDs feel that they’'re hostages to
artists’ attempts to experiment and
expand their cores. About the only
thing nearly everyone agrees on is
that programmers are extra sensitive
(Continued on page 103)

Grace,” a 63-minute program contain-
ing a bounty of rare performance and
interview footage. The video, priced at
$16.98, will also be released by Image
Entertainment on laserdisc on Feb. 7,
at $39.99.

Nancy Meyer of the Cameron Orga-
nization, who managed Hawkins in the
last years of his life, says that “Songs
From Venice Beach” was financed and
recorded by H. Thorp Minister I1I in
Nashville in 1985.

“Thorp Minister was a young kid out
of college who just found Ted on the
beach, like almost everyone else, and
was enamored of his music,” Meyer
says. “He came fresh out of school, with
no real background in recording and
producing or record company business.”

Two cassettes’ worth of material were
recorded. For many years, Hawkins

(Continued on page 19)

Super Bowl XXX
Scores With New
Concert Series

M BY MELINDA NEWMAN

NEW YORK—The National Foot-
ball League is hoping to score a
touchdown with expanded Super
Bowl festivities the week of the big
game via the
first Super Bowl
concert series.
Signed on to
perform in
Phoenix during
the week preceding the Jan. 28, 1996,
Super Bowl XXX are Vince Gill,
Wayne Newton, Jeff Foxworthy,
and Rod Stewart. More performers
are expected to be added.
“We, as a league, are constantly
(Continued on page 19)

LATIN

« CLASSICAL -

NEW YORK—Tina Turner, Coolio,
the Goo Goo Dolls, and Al Green
have been added to the roster of
stars scheduled to perform at the
Billboard Music Awards at the New
York Coliseum here Dee. 6 .

The show, which will be broadcast
live on Fox, will feature the presen-
tation of special awards to Joni
Mitchell and Janet Jackson.
Mitchell will receive the Century
Award, Billboard’s highest honor
for creative achievement. Peter
Gabriel will present the award to
Mitchell.

Jackson, who has spent a total of
107 weeks at No. 1 on seven differ-
ent Billboard charts, will be pre-
sented with the Artist Achievement
Award for consistent artistic and

JALZL

B’hoard Awards Add Tina,
Honor For Janet Jackson

commercial success.
The Billboard Music Awards hon-
or the year’s No. 1 artists and songs

GOO GOO DOLLS

JACKSON

as determined by year-end data
compiled from Billboard’s weekly
and biweekly charts covering the
period from December 1994 to De-
cember 1995. Complete year-end

(Continued on page 107) |

World Music Festival Seeks
Sponsors, Artists, TV Ally

H BY CARRIE BORZILLO

LOS ANGELES—After nearly 10
years of planning, the World Music
Festival is slated to take place June 22
at the Los Angeles Memorial Colise-
um. However, Steve Robertson of the
Humanity Federation, the event’s
creator and executive director, still
has a long way to go.

Corporate sponsors, a television
carrier to air the event, and more than
a dozen artists still need to be secured
for the six-hour concert. Robertson
and Mike Mitchell, who was the exec-
utive producer of Live Aid, will serve
as executive producers of the event.

Despite its name, the event is not a
gathering of world music artists.
Rather, the show, which Robertson
hopes to have televised international-
ly, is aimed at raising awareness of the
violence in our society and its effects

WoRLDJATY

on children worldwide.
The other goal of the event is to
raise $756 million-$100 million through
(Continued on page 20)

the elegant
new ballad

from Diana Ross.
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Neil Young, Manager

Launch Vapor Records

B BY CRAIG ROSEN

LOS ANGELES—Prompted by
what he calls “a regeneration of mu-
sic,” veteran artist manager Elliot
Roberts and his client Neil Young
have joined forces with Reprise
Records to launch Vapor Records.

The label, owned by Roberts and
Young, will be marketed in part by
Reprise and distributed independent-
ly through the Alternative Distribu-
tion Alliance.

Vapor will bow Feb. 13 with the
soundtrack to the forthcoming Jim
Jarmusch film “Dead Men,” which

features musie

3 performed by

& Young and the po-
etry of William
Blake read by ac-
tor Johnny Depp.

However,
Young’s future al-
bums will be released by Reprise,
which recently re-signed the veteran
artist, who began his solo career with
the label in 1969.

Vapor will introduce its first sign-
ing with the release of the self-titled
album by Minneapolis-based quartet
Stonecutters on Feb. 27.

The label has also inked veteran
singer/songwriter Jonathan Rich-
man, who is working on his label de-
but with producer Andy Paley. In ad-
dition, Vapor is close to signing two
other acts, Roberts says.

“It’s very much like I remember it
being in 1966 or 1965, when 1 first
started, where music was really
turned on its ear, and it’s a whole new
ball game,” says Roberts. “There are
a lot more new great bands out there
now than probably ever before.

“We just felt that now is really a
good time for a small independent la-
bel that basically is driven by a man-
ager mentality.”

Over the last few years, Roberts
says, he has been regularly receiving
tapes from young bands. One such act
was Stonecutters, which have im-
proved dramatically over an 18-

VapoR
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month period, Roberts says. “I could
see that their songs were getting bet-
ter and better, so I asked them to
come to L.A., and we signed them,” he
says.

Roberts describes the “Dead Men”
soundtrack as “Brian Eno and Sonic
Youth meets Charles Bukowski.”

Young recorded the album by im-
provising on the electric guitar as he
watched the film. “So what we got was
an immediate physica, emotional re-
sponse to what he was watching,”
Roberts says. Depp’s recital of
Blake’s poetry was later overdubbed
onto the tapes.

Roberts calls Richman “one of the
most important figures in music. 1
thought the Modern Lovers were
every bit as influential as the Velvet

(Continued on page 20)

She’s Far From “Brokenhearted.” Atlantic executives present Brandy with a
plaque commemorating triple-platinum sales of her self-titled debut album and
gold or platinum sales for each of her singles: “Baby,” “| Wanna Be Down,” and
“Brokenhearted.” “Brokenhearted,” a duet with Wanya Morris of Boyz Il Men,
was recently a top 10 hit on Billboard’s Hot 100 and a No. 2 hit on the Hot R&B
Singles chart. Shown during the presentation at the Klipper Klub in New York,
from left, are Val Azzoli, Atlantic Group president; Brandy; and Ron Shapiro,

Atlantic Records senior VP/GM.

‘Goldeneye’ Theme Is Agent For Success
Virgin Soundtrack Marketed In Tandem With Film

B BY BRADLEY BAMBARGER

Through the years, James Bond
films have been reliable agents of sin-
gles chart success.

Artists from Paul McCartney,
whose “Live And Let Die” crested at
No. 2 in 1973, to
Duran Duran,
whose “View To A M
Kill” hit No. 1 in
1985, have crafted M
top-flight theme
songs with 007 as inspiration.

Virgin is plotting a similar path for
Tina Turner’s theme to the new Bond
flick, “Goldeneye,” with a multifari-
ous marketing strategy tied to the
MGM/United Artists movie.

Written by U2’s Bono and the Edge
and produced by Nellee Hooper of
Soul II Soul fame, the single “Golden-
eye” was released Nov. 7. The Virgin
Movie Music soundtrack album, fea-
turing the Turner song and the score
written by French composer Eric

‘A
LS1

E
SIC.

RECORD COMPANIES. Allison Hama-
mura is named senior VP/GM, West
Coast, for Mercury Records in Los
Angeles. She was West Coast VP of
contemporary music at the William
Morris Agency.

Joe Riceitelli is promoted to se-
nior VP of promotion at Island
Records in New York. He was VP of
promotion.

Steve Vining is promoted to
VP/GM of BMG Classics in New
York. He was VP of sales and mar-
keting for RCA Victor.

Elektra Entertainment Group ap-
points Michelle Madison to VP of
black music promotion in Los Ange-
les and Rene McClean to national di-
rector of rap and street promotion in
New York. They were, respectively,
director of urban promotion at Capi-
tol and national director of rap pro-
motions at RCA.

Larry Hughes is named VP of pro-
motion for Mercury Nashville. He

RICCITELLI

HAMAMURA

was national promotion director for
MCA.

Lori Feldman is named VP of
video marketing and promotion for
Warner Bros. in New York. She was
senior director of video promotion at
Virgin.

Paul Bishow is promoted to VP of
artist and product development at
Priority Records in Los Angeles. He
was director of artist development.

Bille Woodruff is promoted to se-
nior national director of video pro-
duction at LaFace Records in At-
lanta. He was director of video

BN T

Serra, was issued Nov. 14.

The movie “Goldeneye” premiered
Nov. 13 in New York and will see na-
tionwide release Nov. 17 on more
than 3,000 screens.

According to
Julie Bruzzone,
Virgin’s director of
product manage-
ment, the label is
counting on the
strong heritage of
Bond theme songs
as well as the nov-
elty of Pierce Bros-
nan as Bond to cre-
ate a interest in the “Goldeneye”
musie.

“The Bond films have such a histo-
ry—everyone knows who James
Bond is—and there’s a real tradition
to the music in the movies,” Bruzzone
says. “ ‘Goldeneye’ will surely end up
being one of the bigger movies of the
year, and the soundtrack should fol-
low suit.”

TURNER

TURN

VINING MADISON
production.

Lenny Wohl is named director of
business and legal affairs for Atlantic
Records in New York. He was senior
director of legal affairs at PolyGram.

Nicole Frances is promoted to di-
rector of artist development at EMI
Records in New York. She was asso-
ciate director of artist development.

Blunt Recordings, the hip-hop
subsidiary of TVT Records in New
York, appoints Bryan Leach direc-
tor of artist development, Terry Fer-
guson national director of rap pro-
motion, and Wanda Snell director of

TABLE

Two high-impact events promoting
the “Goldeneye” single revolve
around what are to be Turner’s only
live performances of the song in the
foreseeable future. First, Turner will
perform “Goldeneye” Dec.3 on VH1's
fashion and music awards show. On
Dec. 6, Turner will sing the song on
Billboard’s music awards program
broadcast on Fox (See story, page
13).

A video for the “Goldeneye” single,
incorporating footage from the movie,
is in medium rotation on VH1. At ra-
dio, Virgin is working the “Golden-
eye” single to hot AC, R&B adult, and
top 40/rhythm-crossover stations. To
make the song an easier rogramming
choice for various formats, the single
has been remixed in AC, R&B, and
R&B adult versions.

Top 40 KKLQ (Q106) San Diego
has been concentrating on the R&B
adult mix, according to PD Greg
Stevens. “It sounds pretty good on

(Continued on page 17)

NARAS Showcase
To Spotlight
Unsigned Bands

B BY CARRIE BORZILLO

LOS ANGELES—1In its quest to find
avenues to showcase musical talent,
the National Academy of Recording
Arts and Sciences Foundation is hold-
ing the first Grammy Showcase of un-
signed rock and alternative bands, set
to begin in January.

The Grammy Showease is present-

ed in association
with the Record- Mosio
ing Industries 6”0’ %’%‘ﬁ
Music Perfor- fb
mance Trust and | & il
produced by the ion.
nonprofit *
NARAS Foun- Micas
dation with At-
lantic Records,
BMI Music Publishing, and Paper
magazine. Michael Greene, presi-
dent/CEO of NARAS, says he ex-
pects all major labels to get involved
in the project.

A group of 40 artists, agents, radio
station music directors, A&R repre-
sentatives, and music publishers will
Jjudge the 13 live showcases that will
be held in Los Angeles, New York,
Chicago, Atlanta, Boston, Dallas,
Nashville, San Francisco, Seattle,
and Washington, D.C. Venues have
yet to be determined.

The winning bands from each local
showcase will be flown to New York
or Los Angeles, depending on where
they are based, for regional competi-
tions in those cities in early February.
Those winners will advance to the na-
tional showcase on Feb. 27, the night
before the 38th annual Grammy
Awards at the Shrine Auditorium in
Los Angeles.

The winner will receive a produc-
tion deal from a yet-to-be-named ma-
Jjor label and will attend the Grammy
Awards and participate in other
Grammy-week celebrations, such as
the nominee receptions and the
Grammy in the Schools events. The
winning bands also receive a CD of
(Continued on page 17)

HUGHES

FELDMAN

rap publicity. They were, respective-
ly, co-founder of Big Kidz Entertain-
ment, manager of national rap pro-
motion at RCA, and account
executive at the Harvey Group.

Butch Hartfield is promoted to
Mid-South regional manager, black
music, for Arista Records in River
Ridge, La., responsible for securing
airplay in Louisiana and Mississippi.
He was a representative for Perspec-
tive Records.

PUBLISHING. Margaret Mittleman is
promoted to VP of talent acquisition

BISHOW MITTLEMAN
for BMG Songs in Los Angeles. She
was director of talent acquisition.

David Bishoff is named creative
manager of film and television music
for Bug Music in Los Angeles. He
was creative director at All Nations
Music Publishing.

RELATED FIELDS. Juana Beguemin is
appointed vice chairman/CFO at
PPL/MCI Entertainment Group in
Los Angeles. She was president of
International Investments Ine. in
Carson City, Nev.
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Soap Operas Bubble With New Music

Exposure On TV Dramas Can Turn Up Sales Volume

H BY LARRY FLICK

NEW YORK—The era of melodra-
matie organ music punctuating the
action of your favorite soap opera is
long gone. These days, pop, country,
and even dance hits regularly pepper
daytime dramas, creating fertile
ground f{or the exposure of new
releases to an audience that does not
normally tune in to radio or frequent
record stores.

“This is an audience with tremen-
dous passion and personal attach
ment to this entertainment medium,”
says Felicia Minei Behr, executive
producer of ABC’s “All My Chil-
dren.” “They always welcome the
opportunity to enhance their viewing
experience by owning an item—in
this case a musical recording—that
will remind them of a popular char-
acter or some other key point in a
storyline. For example, we have
always gotten countless requests on
how to track down songs from wed-
dings that happen on the show all the
time.”

To that end, soap producers are no
longer commissioning only original
music for their shows and are instead

RuPaul got a chance tb sing and act
on “All My Children.”

searching through retail racks and
charts, such as the Hot 100, for pro-
gramming inspiration. The result is
what Behr calls “more realistic tex-
ture and colors” on the overall canvas
ol a scene.

“If we’re doing a scene in a night-
club or a restaurant, for instance, it
adds a richness and tangibility for
the audience when you frame the
moments being played out with
music that one might actually hear
in those settings,” she says. “For us,
it’s also another effective way of

Raines Builds Creative Trust
With Acts In Diverse Fields

l BY DEBORAH EVANS PRICE

NASHVILLE—As founder/president of
Creative Trust, Dan Raines steers a man-
agement company that represents artists
and producers in the fields of contempo-
rary Christian, mainstream country, and
pop. For Raines, the common denomina-
tor in dealing with
diverse talents is
finding the strengths
of each creative
personality and
building on that
foundation.

Raines is respon-
sible for the success
of the contempo-
rary Christian mar-
ket's top artist, Steven Curtis Chapman,
who has three Grammy awards, 27 Gospel
Musie Assn. Dove Awards, and three gold
albums to his credit. In recent years,
Raines has expanded the scope of Creative
Trust to handle clients outside the con-
temporary Christian genre. In addition to
Chapman, Creative Trust handles Chris-

RAINES

tian artist Carolyn Arends and producer
Brown Banister, whose roster includes
mainstream country singer/songwriter
Marcus Hummon, who records for
Columbia Nashville; new Warner Bros.
Nashville country artist Paul Brandt; pro-
gressive country producer Monroe Jones;
and pop producer Tommy Sims, who has
produced material for Michael Bolton,
Taylor Dayne, and Michael English and
played bass for Bruce Springsteen on his
“Human Touch” tour.

“T've never seen myself as just being a
[contemporary Christian music] manag-
er,” Raines says. “I think what drives us
is artists who move the art form forward.
Management is the same thing. If a man-
ager is good in the CCM business, and he
has relationships in the country business,
he'll be real good in the country business.
All the elements are the same. It's man-
agement, and that’s how we approach it.
So I really want the company to be known
as a Nashville company.”

Raines started Creative Trust in 1988
after working in various parts of the

(Continued on page 18)
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Philip Anselmo of Pantera
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THE SOUND OF PROFESSIONALS... WORLDWIDE.™™

shattering the unfair cliché that the
daytime television industry is lost in

some unreal alternate universe.”
The chemistry between the day-
time television industry and the
music business is so strong that acts
have begun to make promotional
appearances on soap operas. In the
last nine months, Reba McEntire has
performed on “One Life To Life,”
while RuPaul, Stevie Wonder, and
Blessid Union Of Souls have been
seen on “All My Children.” “General
Hospital™ has been a veritable hotbed
of music this year, with appearances
by B.B. King and Melissa Manches-
ter, as well as Latin music heartthrob
Ricky Martin as a cast regular. Over
the last few years, the show has fre-
quently showcased the talents of sax-
(Continued on page 16)

Songs In The Road. Mary Chapin Carpenter, center, receives the inaugural
Songs from the Heart Award from the National Assn. of Music Therapy and
the National Academy of Recording Arts and Sciences. Carpenter won the
honor, which recognizes artists whose songs highlight the spirit of music ther-
apy, for her song "John Doe No. 24.” The song is about a deaf and blind un-
identified man who spends his life in institutions. Pictured with Carpenter are
Dr. Andrea Farbman, executive director of NAMT, left, and Dr. Bryan Hunter,
president of NAMT.

AY IT AIN’T SO: After years as critical darlings and
commercial also-rans, the Jayhawks are no more. Mark
Olson, co-founder and singer/guitarist of the band, has
left to pursue other songwriting options. The Jayhawks’
other singer/guitarist, Gary Louris, tells Billboard,
“Mark Olson left the group, catching pretty much every-
one, including his label, by sur-

Jayhawks Have Flown The Coop;
Jono Manson Band Gets A Hand

rate what would have been Liberace’s 60th anniversary
in show business, Foundation Records is releasing “Lib-
erace Unplugged,” a collection of hits from his syndi-
cated television prograni, “The Liberace Show,” as well
as seven previously unreleased Liberace nuggets. The
liner notes include contributions from Doc Severinsen

and Boy George . .. From one leg-

prise, and the rest of the band is
deciding what direction to pursue.
But I think all of us will be mak-
ing music in some form; we're not
going back to, you know, washing
dishes or anything. But the Jay-
hawks as they stood are no more.
But there will probably be some-

e
LBEAL

end to another, Elvis Presley songs
have been covered in every lan-
guage imaginable. Except, perhaps,
Latin. But the wait is over. Musicol-
ogist Dr. Ammondt—he needs no
first name—has recorded @ number
of the King's most memorable
tunes, such as “It’s Now Or Never”

thing in some form coming out
somewhere at some time, to be
vague enough for you.”

That’s vague enough for us. So
a sad farewell to one of the bands that we all rooted for
and who made the days pass a little faster. Although
everyone grooved on their original tunes, I personally
felt that the band’s remake of Grand Funk Railroad’s
“Bad Time,” featured on its most recent American
recording, “Tomorrow The Great Grass,” was one of the
all-time great covers.

CH—CH—CHANGES: More Rising Tide hirings: Steve
Leeds has left Island for a senior position in marketing
and promotion at the new label. Also headed to Rising
Tide in a senior marketing capacity is Tom Derr, RCA’s
director of artist development . . . Cary Baker has left
PLA Media to become head of media at Discovery
Records.

THIS AND THAT: File under I'riends In High Places:
Singer/songwriter Jono Manson has fronted a band for
years. Said band routinely played at New York nightspot
Nightingales in the ’80s, when regular openers were
Blues Travelers and the Spin Doctors. Now, Blues
Travelers guitarist Chan Kinchla and bassist Bobby
Sheehan have contributed to Manson's A&M debut,
which comes out Dec. 5. Additionally, the Jono Manson
Band will open a strmg of Blues Traveler dates this fall

. Dogstar, which features Keanu Reeves on bass, has
signed with Zoo Entertainment. The band recently tin-
ished opening for Bon Jovi in Australia. . . . Singer/song-
writer Eleanor McEvoy, formerly with Geffen Records,
has signed a worldwide deal with Columbia. I.ook for a
spring release . .. Polish the chandelier. To commenio-

by Melinda Newnian

and “Love Me Tender,” in Latin. All
captured on “The Legend Lives
Forever In Latin” and available
from K-tel (who else?) . .. Rhino has
acquired 15 titles from the Emerson, Lake & Palmer
catalog and will stagger releases over the next several
vears . . . Bonnie Raitt will be featured on PBS’ “In The
Spotlight” Nov. 28.

’

TIS THE SEASON: LIFEbeat, a music industry
organization that raises money for AIDS, has lined up
a number of artists to participate in its annual Coun-
terAID fund-raiser. On Dec. 2, Lisa Loeb, Kathy Mat-
tea, Naomi Campbell, Faith Evans, members of
Sponge, and Dinosaur Jr.’s J Mascis will be among the
artists staffing cash registers at various New York
record retailers. Performers participating in Los Ange-
les include Coolio, Alice In Chains’ Mike Inez,
Me’shell NdegéOcello, and “Weird Al” Yankovic.
Additional artists will be announced as the event draws
closer.

ON THE ROAD: Bruce Springsteen starts his theater
tour Sunday (26) at the Wiltern Theater in Los Angeles

. The Red Hot Chili Peppers have postponed their
tour for at least two months due to drummer Chad
Smith's broken wrist . . . Anthrax starts a tour Nov. 26
in Boston. The large club tour is in support of the band’s
new Elektra album, “Stomp 442.” Opening are Life Of
Agony and the Deftones ... The Rentals are on the
road with Alanis Morissette through the end of Noven-
ber.

Assistance in preparing this column was provided by
Craig Rosen.
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SOAP OPERAS BUBBLE WITH NEW MUSIC

(Continued from page 15)

ophonist Dave Koz, who wrote the
song “Faces Of The Heart” as a new
theme for the program.

“Going on a soup is great fun for
an artist,” says RuPaul. “It puts a
new twist on performing, because it
places you in a context where you
are often not only called on to sing,
but also to act.”

To grasp fully the potential
music-buying audience reached via
soa] operas, one must realize that
“All My Children” plays to an esti-
mated 43 million viewers each day.
“I Believe” and “l.et Me Be The
One” by EMI act Blessid Union Of
Souls have been adopted as theme
songs to the romance of that show's
front-burner couple., Noah and
Julia. and have been played on the
show approximately three times pe