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Consumer Music Mags Win Clout
Hot But Smaller Books Gain On Rolling Stone
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FOR THE HOLIDAYS

B BY MELINDA NEWMAN

NEW YORK—For the majority of
artists, there’s still nothing finer than
“getting your picture on the cover of

By sheer dint of its 1.2 million cir-
culation (according to the Audit Bu-
reau of Circulation), the biweekly
Rolling Stone is still the industry
leader in terms of size. With its

es 10 issues a year, has grown at a
tremendous pace and is cultivating
the R&B music fan. Its ABC numbers
will jump from 1995’s tally of 275,000
to 400,000 in January '96.

viBE

the Rolling Stone,” to quote Dr. Hook &
the Medicine Show’s 1972 hit “The Cov-
er Of ‘Rolling Stone.” ” But over the last
several years, a new crop of consumer
music magazines has opened up a
whole new world for readers, musi-
cians, advertisers, and publicists.

According to the 1995 edition of the
National Directory of Magazines,
there are 397 trade and consumer ti-
tles devoted to covering music.

Billboard Pioneer
Lee Zhito Dies

# BY IRV LICHTMAN

NEW YORK—Lee Zhito, who greatly
expanded the reach of Billboard’s cov-
erage of the music industry and, as
publisher and edi-
tor in chief in the
’60s and "70s, led the
magazine to pre-
eminence in its
field, was Kkilled
Dec. 8 when he was
struck by a car near
his home in Santa
Monica, Calif. He
was 77.

Zhito, who ended a nearly 50-year
career at Billboard in 1993, set in mo-
tion Billboard’s international music
business coverage, opening many bu-
reaus, among other initiatives.

(Continued on page 104)

ZHITO

monthly circulation of 450,000, Spin
has also become a powerhouse, not
only in terms of numbers, but also in
terms of industry clout.

Just as a whole generation has
grown up on Rolling Stone, an entire
new generation, the members of
which were not even born when
Rolling Stone launched in 1968, has
been weaned on 10-year-old Spin.

Two-year-old Vibe, which publish-

These top three consumer music
books are followed by a number of
magazines whose circulations may be
smaller, but whose influence 1s
strong, according to. music industry
executives.

Focusing more on the music than
the personalities of those who make it
are two monthlies: Guitar World, with
an ABC circulation of 208,000, and

(Continued on page 105)

8 BY ED CHRISTMAN

NEW YORK—In a move designed to
give more profit margins to the ailing
retail account base, PolyGram Group
Distribution is reducing the boxlot CD
prices for most of its front-

PGD Reduces Boxlot Prices,
Boosting Retail Profit Margins

moving to meet the needs of the ac-
count base. “Our customers have been
clamoring for more margins,” he says.
“Their financial health is weakened
because they are forced to sell prod-
uct” at lower prices to compete with
the discounters.

line product.
According to a PGD pol-
icy letter, the company is

PolyGram

Jerry Goldress, chair-
man of Torrance, Calif.-
based Wherehouse Enter-

lowering the boxlot cost of
its $16.98 line to $10.50 from $10.65,
and its $17.98 line from $11.39 to $11.
Also, the boxlot cost for $10.98 list
price cassettes will drop b cents to
$6.38. The price changes are effective
Jan. 25.

In making the changes, PGD presi-
dent Jim Caparro says that PGD was

tainment, regards the
PGD price changes favorably. “The
key to this is what it’s costing me and
what is [minimum advertised price].
And if that spread has increased, then
it is favorable to the specialty retailer
who needs margin in the business, and
to a degree it helps him.”
(Continued on page 106)

BETWEEN THE BULLETS @
’95 Album Overload

B BY GEOFF MAYFIELD

LOS ANGELES—It is make-or-
break time for some music mer-
chants, as the
torrent of shop-
pers scouring
for last-minute
gifts hits the
stores. Another
seasonal rush,
the one that
strained open-
to-buy dollars at
retail, ended
about a month ago, when the last
heavy slate of new albums blew in.
(Continued on page 106)

MORISSETTE

Kronos Surveyed
On Nonesuch

# BY BRADLEY BAMBARGER

NEW YORK—Marking a decade of
recording for Nonesuch this year, the

KRONOS QUARTET

Kronos Quartet has reason to be
proud. Having graduated from new-
wave classical provocateur to one of
the most prolific and important com-

{Continued on page 107)

BILLBOARD
AWARDS SHOW
PROPELS SALES
FOR COOLIO,
OTHER ARTISTS

" SEE PAGE 10

IN THIS JSSUE

Merry Xmas For Kenny G,
Mariah With ’94 Hits

SEE PAGE 10

GL@BAL MUSIC PULSE

Recapping '95 Music
Around The Planet

SEE PAGE 65
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AN APOLOGY TO
"‘OM WAITS

“Tom Waits is opposed to his
music, voice, name or picture
being used in commercials.
We at Levi Strauss & Co. have
long admired Mr. Waits’ work
and respect his artistic integrity
including his heartfelt views
on the use of his music in
commercials. From January to
June 1993 Levi Strauss Europe
authorised broadcasting in 17
countries a commercial for Levi’s
501 jeans called “Procession’
This commercial featured Tom
‘Waits’ song “Heart Attack and
Vine” performed by Screamin
Jay Hawkins. We obtained the
rights in good faith and were
unaware of Mr. Waits’ objections
to such usage of his composition.
We meant no offense to Mr.Waits
and regret that “Heart Attack
and Vine” was used against his
wishes and that the commercial

caused him embarrassment’

S

®
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Piracy Fighters In China Fear Killings

IFPI Withdraws Staff In Wake Of Violent Rumor

B BY JEFF CLARK-MEADS

LONDON—The battle against record piracy
in China has'entered its darkest chapter:
Professional killers have allegedly been hired
to murder anti-piracy personnel.

International labels body IFPI has with-
drawn its staff from its Canton, China, office
after hearing of contracts being taken out on
the lives of its employees.

IFPI director general Nic Garnett says the
organization views the threats as evidence
that international efforts to clean up the Chi-
nese market are having an effect.

Garnett says the Canton office has regu-
larly been visited by people making threats
against the staff; such incidents are regarded,
though, as a routine part of anti-piracy work.
‘What caused greater alarm was when the or-
ganization heard through its network of con-
tacts that professional killers had been hired.

“I had no hesitation in withdrawing IFPI
personnel from Canton, because their safety
is of paramount importance,” says Garnett.
“The fight against piracy is always a danger-
ous one. By stamping out piracy, we cost the
pirates millons of dollars, so they will stop at
nothing to prevent our activities.”

Garnett believes the situation was precipi-
tated by the fact that IFPI has been using
materials science to identify where CDs are
pressed. The country’s legitimate plants have
adopted the Source Identification code, which
allows each dise to be traced to its point of ori-
gin, but the eriminal sector is eager to remain
anonymous.

The withdrawal of IFPI staff from Canton
completes a bleak few weeks for the Western
record industry in the world’s most populous
country. On Nov. 29, Jay Berman, chair-
man/CEO of the Recording Industry Assn. of
America, told the U.S. Senate’s foreign rela-
tions subcommittee on East Asian and Pacif-
ic affairs that he was “very disappointed” by
China’s progress in closing illegal CD plants
as called for under the landmark Feb. 29
agreement between China and the U.S. (Bill-
board, Dec. 9).

Garnett emphasizes, though, that the fight
goes on. Not only is IFPI continuing to oper-
ate from its Shanghai, China, headquarters
and Beijing offices, but Garnett remains con-
vineed of the Chinese authorities’ desire to
assist.

He adds, though, that fundamental prob-
lems remain. Corruption and recalcitrance
among provincial authorities mean that the
central government’s desires are not effective-
ly implemented in the vast Chinese country-
side. A lack of coordination among the central

page.
WARNERVISION HAS A BUYER

THIS

SIZING UP THE DEPARTING YEAR

The editors, writers, and chart researchers at Billboard have pre-
pared this year-end double issue. Throughout, you will find recaps
of all the year’s key events. In the middle of it all is the special 86-
page Year in Music section, featuring 1995 year-end charts. And
starting on page 32 is the Critics’ Choice section,-in which Bill-
board staffers offer their “10 best” lists for the year.

STARS COME OUT AT BILLBOARD AWARDS
Highlights of the Billboard Music Awards show, including some of
the performers and winners, are featured on a special photo

WarnerVision president Stuart Hersch is about to close a deal to
buy the home video company from Time Warner. However, the

government agencies tackling the piracy prob-
lem indicates that the various departments are
often a hindrance to one anothers’ efforts.

Nonetheless, Garnett is hopeful that the
withdrawal from Canton will be temporary,
and he points out that the office has not been
closed, merely that the staff have been moved
to a safer location for the time being.

“We have seen death threats before, in
Taiwan and Thailand. We even had to close
the Bangkok office in 1990, but we went on to
clean up the market in Thailand,” says Gar-
nett. “This situation remains, though, very
disturbing. Anybody who says pirates are do-
ing nobody any harm clearly has to look at

this development very closely.”

The threat to the staff will be reduced, he
believes, by more effective action against the
pirates by the authorities. Garnett says he
anticipates a new initiative from the govern-
ment to coincide with the one-year anniver-
sary of the signing of the trade deal with the
Us.

In the meantime, the European Union is
continuing to exert pressure via China’s ne-
gotiations to join the World Trade Organiza-
tion. The latest round in the talks began last
week in Geneva, Switzerland. IFPI says it
has ensured that EU trade commissioner Sir
Leon Britten is informed of developments.

B BY BILL HOLLAND

WASHINGTON, D.C.—Music licensing in
restaurants, indecency on the Internet, and
enforcement of bootleg and counterfeit
laws were among the issues discussed on
Capitol Hill in the final days before Con-
gress left for its holiday recess Friday (22).

On Dec. 13, Sen. Hank Brown, R-Colo.,
co-sponsor of a bill that exempts restaura-
teurs and bar owners from paying back-
ground music royalties, met with represen-
tatives of ASCAP, BMI, the National
Restaurant Assn., and others to discuss
possible amendments to the pending Fair-
ness in Music Licensing bill. House mem-
ber staffers were also in attendance, in-
cluding those from the office of Rep. F.
James Sensenbrenner Jr., R-Wis., who
sponsored the House version of the bill,
H.R. 789.

The societies showed figures from the
Congressional Research Service that esti-
mated that more than 72% of restaurants
and.bars, particularly small facilities, would
be exempt under a compromise agreement
reached in October.

At the Dec. 13 meeting, performing-
rights groups suggested that big restau-
rant chains are behind the original bill,
which exempts all operations regardless of
size and is seen as far more harmful to the
societies.

The compromise was reached between
performing-rights groups and the National

Year-End Topics At Congress
Include Internet, Bootlegs

_ful to children” language originally in the

Licensed Beverage Assn. (Billboard, Nov.
11). The National Restaurant Assn., howev-
er, is not a party to that agreement.

Brown’s bill, S. 1137, also contains a pro-
vision that would offer a new type of per-
program license to religious broadcasters.
This provision is opposed by the perform-
ing-rights societies, which argue that Con-
gress should not intervene because there is
an outstanding lawsuit in the rate court in
New York over the issue.

The discussion was the third meeting
with Brown on the issue since the October
compromise.

On the issue of indecency, representa-
tives from the Recording Industry Assn. of
America met with members of a
Senate/House conference committee that
is reconciling the language in the giant
telecommunications reform bill. At issue
are last-minute changes in the bill aimed at
protecting children from offensive materi-
al on the Internet.

At press time, it was still unclear
whether bill architects will add a broad in-
decency statute to the section of the bill
dealing with online computer services.
Some lawmakers want to adopt the care-
fully tailored and narrowly focused “harm-

House bill. That standard would draw its
definitions from the Supreme Court Gins-
burg decision, in which content is judged
by a “work taken as a whole.”

(Continued on page 24)
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Paul Shore,

Packaging

Innovator, Dies At 74

H BY DON JEFFREY

NEW YORK—Paul Shore, who devel-
oped a small printing firm into the
largest publicly traded packaging com-
pany for the music and home video in-
dustries, died unexpectedly at his home
in Palm Beach, Fla., Dec. 10 at 74.

Shore founded New York-based
Shorewood Packaging and was its
chairman/CEOQ. At its next board meet-
ing, the company is likely to name his
son Mare, now president/COQ, as chair-
man/CEOQ, according to an informed
source.

Shore has been praised by friends
and colleagues in the industry for his
humanitarian achievements as well as
for his business acumen.

He was one of the founders in 1975 of
the T.J. Martell Foundation for
Leukemia, Cancer, and AIDS Re-
search, the largest music industry char-
ity. Foundation co-founder Tony
Martell, senior VP/GM of Epic/Associ-
ated, says Shore was “a constant ardent
supporter of [the foundation] from its
inception 20 years ago.”

Consortium
Settles On DVD
Name, Specs

NEW YORK—Nine electronics
and entertainment companies have
agreed on the final technical specifi-
cations and official name, DVD, for
what had been known informally as
the digital videodisc. At the same
time, the consortium continues to
ponder two vital issues—copyright
protection and patent licensing—
that will remain unsettled into 1996.

The agreement on details, an-
nounced in Tokyo Dec. 8, drops the
flag on the race to bring the first
high-density optical disc players to
market. Thomson Consumer Elec-
tronics has claimed that it would
have a $500 unit available in early
September 1996, followed by other
introductions stretching into early
1997 (Billboard, Sept. 30). However,
Thomson is rumored to be having
difficulties getting its chief supplier,
Toshiba, to fully commit to that
price and may be searching for an-
other source.

DVD players are expected initial-
ly to eost as much as $800. The low-
end price isn't feasible, says Emiel
Petrone, senior VP of Los Angeles-
based Philips Media.

Philips and Sony devised the
MMCD format that has been meld-
ed with Toshiba and Time Warner’s
SD design to create a single, back-
ward-compatible system capable of
playing either side of a 5-inch opti-
cal dise, which can be encoded with
one or two layers of information.
One side is considered sufficient for
most home entertainment uses.

Movies using Dolby AC-3 sur-
round sound are the headline act,
says Petrone. “I think this is more
of a video product.” He wants to en-
list the Video Software Dealers
Assn. to educate its members about
the format. In that market, Petrone
adds, DVD will unofficially mean
digital videodisc.

SETH GOLDSTEIN

Mel Ilberman, chairman of Sony In-
ternational, says, “The first thing that
struck me about him was that he was a
very tough businessman, but there was
a sweetness about him. He knew how to
work with people.”

Even Shore’s competitors recognized
his qualities, both as businessman and
as a person of strong
character.

Richard Block,
chairman of packag-
ing company AGI,
says, “His great sue-
cess might be initial-
ly attributed to his
invention and innov-
ative accomplish-
ments, but I would
argue that he rose above the rest of us
because of his effect on the spirit and
the motivation of people around him.”

Ellis Kern, president of WEA Inc.,
Warner Music’s manufacturing, distrib-
uting, and packaging company, says,
“Paul was about competing on the basis
of quality and service. He also loved to
get a fair price for his product.”

Indeed, Shore was known as a
shrewd, inventive, and tireless busi-
nessman who developed Shorewood
Packaging into a company with rev-
enues approaching $400 million this fis-
cal year.

Shore was born in Brookiyn, N.Y., in
1921 and served during World War IT
with the U.S. 8th Air Force. In 1948,
with his brother Sam, now deceased, he
started Shorewood Press in New York,
a printing firm that sold printed album
covers to the music industry throughout
the '50s.

In the '60s, Shore invented the
Shorepak, a one-piece record jacket
printed directly on bleached board,
which was a replacement for the old
method of gluing a paper with graphics
onto a board. The first multiplatinum al-
bum to use the Shorepak was the Beat-
les’ “Abbey Road” in 1968. After that,
the one-piece album jacket became the
packaging standard for the industry.

In the late ’60s-and early *70s, Shore-
wood formed a joint venture with CBS
Records for packaging in the U.S. and

(Continued on page 104)

SHORE

Meeting The First Lady. First Lady
Hillary Rodham Clinton, left,
compliments Atlantic recording artist
Jennifer Love Hewitt on her
performance at a Democratic Party
fund-raiser at the Boston Park Plaza
Hotel. Hewitt performed “Free To Be A
Woman™ from her Atlantic debut
album, “Let’'s Go Bang.”

Billhoard Awards Yield Sales Reward
Big Media Boost For Performers, Winners

B BY CARRIE BORZILLO

LOS ANGELES—Retailers are citing
the Dee. 6 telecast of the Billboard Mu-
sic Awards on Fox Broadeasting Co. as
a dramatic sales booster for many of the
artists who appeared on the show.

Albums by Hootie & the Blowfish,
TLC, Kenny G, Coolio, Shania Twain,
Brandy, Luther Vandross, Live,
Michael Bolton, and the Goo Goo Dolls
experienced jumps in sales this week
ranging from 18% to a whopping 50%.

“It looks like most of the artists [on
the show] did see a bigger-than-average
increase in sales this week,” says Bob
Bell, new release buyer for the 320-store
Wherehouse Entertainment chain
based in Torrance, Calif. “Most of our
hits were up about 40%, but Coolio was
up about 70% and Hooti€ and Shania
were up more than average.”

While sales are naturally up during
the holiday gift-giving season, Al Wil-
son, senior VP of merchandising at the
166-store Milford, Mass.-based Straw-
berries chain, says that performing on
such a “highly visible medium certainly
goes a long way. It goes much longer
than just appearing on the show.”

“It's always difficult to tell what was
seasonal increases vs. this medium, but
it has to add to it,” says Wilson. “Hootie
has been a good seller all year long, but
it had stabilized for a while. Now, we
see a substantial increase.”

“Cracked Rear View,” the multiplat-
inum Atlantie debut from Hootie & the
Blowfish, who performed with Al Green
and a gospel choir on the show, remains
at No. 7 on The Billboard 200, but saw a
39.48% sales increase, according to
SoundScan.

One of the biggest increases in sales
was Kenny G’s Arista album “Breath-
less,” which vaults 24 positions on The
Billboard 200 to No. 86 and posts a
50.38% sales increase.

Doug Smith, senior buyer at the 152-
store National Record Mart chain
based in Carnegie, Pa., however, says
that sales increases for such artists as
Hootie & the Blowfish, TL.C, Twain,
Live, and Kenny G could be attributed
more to the Billboard Music Awards
than to seasonal buying habits.

Twain’s Mercury Nashville album
“The Woman In Me” climbs one posi-
tion to No. 12, posting a 35.31% in-
crease; Coolio’s “Gangsta’s Paradise”

on Tommy Boy moves two positions to
No. 15, with sales up 33.18%; Luther
Vandross’ LV/Epic set “This Is Christ-
mas” moves No. 35-31, with sales up
31.24%; the Goo Goo Dolls’ Metal
Blade/Warner Bros. album “A Boy
Named Goo” moves No. 47-43, with a
41.35% increase.

Michael Bolton’s “Greatest Hits
1985-1995” on Columbia falls one posi-
tion to No. 25 but still posts a sales jump
of 18.29%, and Brandy’s self-titled At-
lantic debut leaps 12 positions to No.
119, with a 34.39% sales increase.

Presenters and winners who didn’t
perform on the show also experienced
impressive sales gains.

“CrazySexyCool,” by LaFace/
Arista’s TLC, moves up two spots to No.
10, with a 33.26% increase, and “Throw-
ing Copper,” by Radioactive/MCA’s
Live, moves three positions to No. 57
and posts a 35.94% sales increase.

SHOW TRIGGERS HOT 100 GAINS
In addition, songs performed on the
Billboard Music Awards showed

progress on the Hot 100 Singles chart,
particularly Coolio Featuring L.V.’s
“Gangsta’s Paradise” (which was sung
live on the program with surprise guest
Stevie Wonder). The track ascends a
notch, No. 5-4. L.V.’s own “Throw Your
Hands Up/Gangsta’s Paradise” races
from No. 88 to No. 65 with a bullet.

The Goo Goo Dolls’ “Name” moved
from its four-week stay at No. 9 to No.
8 with a bullet on the Hot 100 (and No.
15-14 with a bullet on the Hot Adult
Contemporary chart).

Shania Twain’s “(If You're Not In It
For Love) I'm Qutta Here!” leaped No.
94-86 with a bullet on the Hot 100, be-
sides hopping from No. 21 to No. 15
with a bullet in the Airpower slot on the
Hot Country Singles & Tracks chart.

Hootie & the Blowfish, who per-
formed a spirited medley of “Hold My
Hand” and “Take Me To The River”
with Green, saw their latest single,
“Time,” advance No. 31-27 with a bullet
on the Hot 100 and No. 22-18 with a bul-
let on the Hot Adult Contemporary
chart.

A flurry of TV appearances has

sonal album, “Miracles: The Holiday
Album,” to 302,000 units for the week
of Dec. 4-10.

The 69% gain breaks the Top Pop
Catalog Albums single-week record,
which was set the previous week,
when “Miracles” sold more than
178,000 units.

The increase also pushes Kenny G
past Mannheim Steamroller’s new
“Christmas In The Aire” for the first
time this year on the Top Christmas
Albums chart (see page 71). The

~ Steamroller title sold 255,500 units in
the week ending Dee. 10.

The push follows Kenny G’s Dec. 1
stop on “Tonight Show With Jay
Leno” and subsequent appearances
onthe ABC and CBS morning shows,
“Live With Regis & Kathie Lee,” and
Fox’s Dec. 6 broadcast of the Bill-

More Retail ‘Miracles’
For Kenny G’s Yule Disc

pushed sales of Kenny G’s 1994 sea- -

_ and that of the previous record-hold-

board Music Awards.

If it qualified for The Billboard 200
(Christmas albums are only eligible
to appear on current charts during
their first year of release), “Miracles”
would rank No. 3, behind the Beatlés’
“Anthology 1” (403,500 units sold
during the week) and Mariah Carey’s
“Daydream” (370,000 units).

Another '94 seasonal title, Carey’s
“Merry Christmas,” is also coming
on strong, with 125,500 units sold
during that week, good for No. 3 on
Top Christmas Albums and No. 2 on
the catalog list. Carey’s single-week
sales rank fourth in catalog chart his-
tory behind the two Kenny G titles

er, Mannheim Steamroller’s “A
Fresh Aire Christmas,” which sold
more than 144,000 units the week
ending Dee. 26, 1993.

" GEOFF MAYFIELD

Viacom Drops Label Plans—For Now
Meanwhile, EMI Music Denies That It’s For Sale

B BY DON JEFFREY

NEW YORK—Viacom has put on hold
plans to start or acquire a record com-
pany, according to executives, although
the company will continue to operate a
task force to study the music business.

Viacom president Frank Biondi said
at a PaineWebber media investment
conference here that the timing was not
right to form a new label because there
are currently too many start-ups.

“We have not done anything yet
about a record business,” said Biondi.
“I think principally because starting a
label right now seems to us to be very
difficult from a timing perspective.
You've got tons of new money in the
marketplace in very experienced
hands, ranging from Mo Ostin to Doug
Morris to Danny. Goldberg. They’re go-
ing to be spending a lot of money ¢has-
ing presumably the same people any

start-up label would. So we sort of said,
‘Let’s see where all that settles out.” ”

Commenting on the possibility of ac-
quiring a record company, Biondi made
it clear that Viacom did not intend to
pay a heavy price to get into the busi-
ness.

Responding to a question, Biondi
used EMI Music as an example of a ma-
jor record company that “may be” for
sale but is probably too expensive.

He said that he did not know if EMI
was in fact on the auction block but
added, “Maybe it’s got a very big price
tag, which everybody seems to believe.
I think we would obviously look at it,
but I believe it would totally be a price-
based decision.”

EMP’s parent, London-based Thorn
EMI, has denied that the record com-
pany is for sale, but speculation contin-
ues. This week, sources in the U.K. said
that Walt Disney Co. was interested in

buying EMI Music. These rumors first
surfaced several months ago and were
denied (Billboard, Aug. 5).

A Thorn spokeswoman said, “EMI is
not for sale and has never been for sale.”

Thorn EMI has said it plans to “de-
merge,” however, which means that it
would sell a stake in the music company
to the public. But the spokeswoman as-
serted, “It is not our intention that we
would surrender control in EML.”

Disney declined comment.

Viacom formed a task force last year
to study the music business and make
recommendations to the board. A
spokeswoman says the task force,
which comprises representatives of
three Viacom businesses—Block-
buster, MTV, and Paramount—is still
extant. But she confirms that plans to
get into the music business are on hold.

Most observers say it would be nat-

(Continued on page 107)
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Editorial

Industry Infighting Is Self-Sahotage

Labels Have Duties To Employees, Artists, Fans

Over the past two years, the
record industry has experi-
enced an upheaval within the
ranks of its upper management
that makes Hollywood’s myth-
ic power struggles of yore
seem quaint by comparison.
Whether the object is money,
corporate clout, or both, we've
witnessed pitched battles in
the executive suites that have
brought upper-echelon leader-
ship in the record business to
the threshold of chaos.

In a grim game of musical
chairs, executives who have
played long-term roles in help-
ing build companies have
repeatedly been forced out by
their parent conglomerates in
order to make room for other
human chess pieces, who them-
selves have been displaced by
corporate instability. Uprooted
from their logical settings,
bruised egos now swollen with
ire and insecurity soon add to
the general turmoil. Experi-
enced employees fear for their
jobs under each uncertain sub-
sequent regime, and promising
artists recoil from establishing
solid new ties because they
question whether the people
signing them will still be in
place when the dust settles
and their new albums are
delivered.

As all of us know, this is an
industry built on relationships,
with the majority of people
joining its ranks in their late
adolescence and often remain-
ing committed to its goals and
urgencies until the end of their
days. Granted, it’s also an
industry sometimes predicated
on high-stakes risks. But most
of the music business is about
the creative and humanistic
ideals expressed in the best
efforts of the artists. When we
all work to live up to those
ideals, we enhance the mag-
netism of this industry for the
young talents who will ensure
its future and continued
growth.

As 1995 comes to a close,
however, the music industry

has generated almost as much

press worldwide for the top-
level infighting at record labels
as it has for its artistic output.
Whether they are fledgling

~ staffers, middle management,

or artists who have invested
time, effort, and trust in their

‘Frankly, is any exec-
utive at any level
more important

than the best
unsigned artist
poised to unveil his
or her most inspired
expressions? Humili-
ty is the best policy
in the arts, and the
business of music
must respect and
reflect this maxim.’

career paths, many people now
feel a grievous sense of anxiety
and jeopardy as they await the
new year.

Will their jobs be there in
’96? Will their labels continue
in their present form? Will
A&R philosophies endure as
more than slick lip service?
Will the nurturing, responsive
cultures that helped make
many companies respected,
artist-driven institutions still
exist given the increasingly
brittle and mistrustful envi-
ronment?

As the past has shown, a
cynical, hollow climate in the
music business makes for the
detached “corporate rock”
mentality that the public dis-
dains and intuitively rejects.
Given the multimergers that
have made so many music and
entertainment companies
ultra-monolithic, the ultimate
matnageability of these un-
wieldy and often internally

conflicted giants must be
assessed soberly. With or with-
out the bureaucratic corporate
empires, the best music will
flourish simply because it
doesn’t need a megastructure.

Frankly, is any executive at
any level more important than
the best unsigned artist poised
to unveil his or her most
inspired expressions? Many of
the most successful superviso-
ry minds in our industry’s his-
tory accepted long ago the cau-
tionary wisdom of this open
question and never lost sight of
its gravity. If excellence is the
aim, then humility will always
be the best policy in the arts,
and the business of music must
respect and reflect the endur-
ing might of this maxim.

All of us are primarily here
to either share our artistic
instincts or support those who
do, because such actions and
alliances ennoble our culture,
as well as contribute to its eco-
nomic health and social cohe-
sion. The public is drawn to
music as a hopeful, life-enhanc-

~ing exposition of our civiliza-

tion. However lucrative the
music field may be, if wealth
and power become its most
pronounced goals, then the
deeper meaning and spiritual
uplift of its stock in trade will
diminish, the sour aftermath
ensuring that the industry’s
material rewards shall like-
wise shrink.

Talent in the service of
truth and high purpose will
always prevail in the end, leav-
ing many a would-be power
broker stranded on the side-
lines or soundly defeated. In
1996, the leadership of our
industry must remember that
its first responsibility is to the
artists and the community of
professionals and fans that sus-
tains them. Those who forget
these duties promote the eyni-
cism that invites failure and
the arrogance that precipitates
a downfall.
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Artists & Music

Soundtracks Are New
Enhanced-CD Frontier

B BY MARILYN A. GILLEN

LOS ANGELES—Seemingly born for
the role, enhanced CDs are entering
the soundtrack market this month with
the release of the first two multimedia
e albums keyed to
major movies.
Launching
~BRECORDOS ~ concurrently
with their respec-
tive films’ theatrical openings are
Academy Award-winning composer
John Williams’ score to the Oliver
Stone film “Nixon,” which opens
Wednesday (20) from Cinergi/Holly-
wood Pictures/Illusion Entertainment,
and the John Debney/London Sym-
phony Orchestra soundtrack to the
Carolco/Forge Productions adventure
movie “Cutthroat Island,” which hits
screens Friday (22) and is being dis-
tributed by MGM/UA.

Each multimedia album includes the
full musical soundtrack playable on
standard audio CD decks, along with
behind-the-scenes video footage, bi-
ographies, inter-
views, trailers, film
clips, and more ac-
cessible via a com-
puter’s CD-ROM
drive.

The ground-
breaking “Nixon”
enhanced CD, in
stores Tuesday
(19), will also mark the debut of Stone’s
Ilusion Records, which is releasing the
soundtrack through Hollywood
Records. The new imprint will be used
for release of future soundtracks to
films by the award-winning filmmaker,
many of which are also expected to be
released as enhanced CDs.

The “Cutthroat Island” soundtrack
also marks the debut of a fledgling la-
bel, Los Angeles-based nu.millennia
records, which was born earlier this
year with a mandate to release interac-
tive music titles.

The label is a division of San Diego-
based nu.millennia inc., which has also
started a Nashville label and a distrib-

ution arm.

Unlike Ilusion/Hollywood Records’
“Nixon” soundtrack, which will be
available only as an enhanced CD at
$16.98, nu.millennia is taking a dual au-
dio/multimedia tack to the “Cutthroat”
project, according to nu.millennia
chairman/CEO Norm Bastin.

“This is a brand-new marketplace—
nobody really knows what to expect
from putting out something like an en-
hanced soundtrack,” Bastin says. “So
we thought we would do this first one
as a market test, to judge what the re-
sponse rate would be from people who

(Continued on page 22)
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Latin Toast. Uni Distribution president John Burns, left, and RMM president
Ralph Mercado celebrate the new long-term, exclusive-distribution agreement
between the two companies. Under the agreement, Uni will handle salsa/tropical
Latin label RMM's audio and music video product throughout the U.S. and Puerto
Rico. RMM's roster includes such artists as Celia Cruz, Tito Puente, and India.

Keith Wood Appointed GEO Of Caroline

Vernon Yard Joins Ex-Prez At New Distributor

B BY CHRIS MORRIS

LOS ANGELES—Keith Wood, presi-
dent of Vernon Yard Recordings, has
been named CEO of indie label/distrib-
utor Caroline Records Ine. in New
York. Vernon Yard, distributed by Vir-
gin Records since its formation in Sep-
tember 1992, will be marketed, distrib-
uted, and manufactured by Caroline,
effective Jan. 1.

Vernon Yard is
an  alternative-
skewed imprint
with a roster includ-
ing such acts as the
Auteurs, Acetone,
Low, the Seymores,
and Maids Of Gravi-
ty; it also released two albums by the
now-defunct U.K. band the Verve.

Prior to the founding of Vernon
Yard, Wood served as president of Car-
oline, which is wholly owned by Virgin
Records U.K. In early 1993, he was suc-
ceeded as Caroline president by Dun-
can Hutchison.

Since Hutchison’s departure to head
AEC Musie Distribution in 1994, Caro-
line has been run by a triumvirate of ex-
ecutives: VP of A&R and label opera-

VERNON YARD
RECORDINGS

RECORD COMPANIES. Cassandra
Goins is appointed president of Tuff
Gong International in New York.
She was VP of Shang Records and
consultant to Tuff Gong.

Warner Bros. Records names Joe
McEwen senior VP/director of A&R
in New York and Peter Standish VP
of product management in Los An-
geles. They were, respectively, VP
of A&R at Sire Records and product
manager at Warner Bros.

Dave Goodman is promoted to
VP of operations, planning, and ad-
ministration for Sony Music in New
York. He was senior director of ad-
ministration and finance.

Mercury Nashville promotes
John Grady to senior VP of sales
and Ken Robold to VP of finance
and administration. They were, re-
spectively, VP of sales and director
of finance.

Chris Hauser is promoted to VP
of promotion at Warner Alliance in

GOINS

MCEWEN

Nashville, He was director of nation-
al promotions,

Mark Pinkus is promoted to se-
nior director of licensing and special
products for Rhino Records in Los
Angeles. He was director of licens-
ing.

Diane Valensky is named direec-
tor of national video promotion for
EMI Records (EMI/Chrysalis/SBK)
in New York. She was director of
video promotion for Geffen.

Mike Marrone is named director
of promotion at Rykodisc in Salem,
Mass. He was PD at KIOT Albu-

EXECUTIVE

tions Lyle Preslar, COO Matthew
Flott, and Sun Valley, Calif.-based VP
of sales and distribution Rick Williams.

With Wood’s arrival, Preslar has de-
parted the company. Wood indicates
that some “bureaucratic changes” in-
volving Caroline’s label staff will take

place in the near future.

Wood says that his return to Caro-
line and Vernon Yard’s shift from Vir-
gin grew out of discussions with Ken
Berry, Virgin Music Group chair-
man/CEO and
EMI Internation-
al president/CEOQ;
Charlie Dimont,

EMI Internation-
al senior VP; and Phil Quartararo, Vir-
gin America president.

“I made it clear that I thought Ver-
non Yard was a very viable, interesting
label, but that we needed to do some-
thing to make it operate better,” Wood
says. “Essentially, we felt with Vernon
Yard that we needed to implement this
change to help with the development of
the label. I talked about getting closer
to Caroline.”

Wood believes that the shift of Ver-
non Yard to Caroline will allow the com-
pany’s roster an opportunity for organ-

GOODMAN

STANDISH

querque/Santa Fe, N.M.

Lori O’Brien is appointed associ-
ate director of sales development at
Island Records in New York. She
was senior field representative at
the Detroit branch of PGD.

Josh Lerman is promoted to man-
ager of international media relations
for Atlantic Records in New York.
He was media relations coordinator
in the international department.

Harve Pierre is appointed associ-
ate director of black music for the
RCA Records Label in New York.
He comes to RCA from Bad Boy En-

TURNTABLE

ic growth.

“[Caroline] is a company that is of-
fering something like Vernon Yard two
things, very significant things,” Wood
says. “It can offer us the ability to de-
velop an act and grow a band from the
grass roots up with its in-house sales
team, very much a customized situa-
tion. But with its regional sales force, it
is able to put a record into the market-
place with the power and the control of
amajor distributor.

“It allows the act to grow exponen-
tially. There isn’t such an urgency for
the thing to work fairly well directly out
of the box. It’s not that you don’t want
to, and my ambitions are certainly no
lower than they ever have been, or than
they were [when Vernon Yard was at]
Virgin. Very definitely, we want to sell
one-quarter of a million records on al-
bum one, if that’s what it’s going to do.”

Wood’s arrival will lead to some or-
ganizational changes at Caroline and
Vernon Yard.

Wood says, “When I ran the compa-
ny before, clearly I ran the company,
but I also ran the label. That’s not the
intention here. The label will basically
have a head in the very near future.”

(Continued on page 106)

Anita Baker Asks
For Release From
Elektra Contract

® BY J.R. REYNOLDS

Elektra Entertainment Group is
asking a New York court to determine
the validity of its recording contract
with Anita Baker.

The action comes as a result of the
artist’s request to be released from her
recording contract with Elektra. Bak-
er says she is dissatisfied with the la-
bel’s marketing and promotion efforts
of her latest album, 1994’s “Rhythm Of
Love,” and alleges contract breaches.

In a prepared statement released
by the label on Nov. 28, Elektra says
that it received a letter from “an attor-
ney purporting to terminate the exclu-
sive recording agreement between
Elektra and Anita Baker,” and that

‘the label “had no choice but to take ap-

propriate legal steps to protect its con-
tract rights.”

The artist contends that efforts to
market and promote “Rhythm Of
Love” were impeded following the tu-
multuous transition of senior execu-
tives within the Warner Music Group,
including the exit of then-Elektra
Records chairman Bob Krasnow.

Baker says, “One week before my
album was to be released, the Warn-
er/Elektra shakeup happened. Then,
in the middle of the release of my sec-
ond single, ‘I Apologize,’ [kéy execu-
tives and support personnel] in the
black music division were fired. Con-
sequently, I had to hire and pay for in-
dependent marketing, promotion, and
publicity people; I had to do all this
through my own expenditures.”

According to Elektra’s suit, which
was filed in U.S. Southern District
Court of New York in November, Bak-
er plans to contest her contract with
Elektra and has threatened to com-
mence action in California, asserting
that the contract is unenforceable un-
der California law.

Elektra’s suit claims that the terms
of the contract, which was signed in
1988, provide that state and federal
courts in New York have exclusive ju-

(Continued on page 107)

HAUSER

GRADY

tertainment/Arista Records, where
he was national director of promo-
tions, director of A&R, director of
street promotions, and director/edi-
tor of Bad Boy Films.

PUBLISHING. Brian Roberts is pro-
moted to senior VP of finance and
administration at the Zomba Music
Publishing Group in New York. He
was CFO/VP of finance.

Brentwood Music Publishing in
Brentwood, Tenn., appoints Dale
Mathews VP of publishing and Pete
Carlson director of publishing.

ROBERTS TENENBAUM

They were, respectively, VP of prod-
uct development for Brentwood Mu-
sic and director of publishing at
Harding Musie Group.

RELATED FIELDS. Bruce Tenenbaum
is appointed president of the Left
Bank Organization in Los Angeles.
He was senior VP of promotion at
MCA.

Rod Huff is named senior VP for
strategic planning at EMI Christian
Music Group in Nashville. He was
COO of Chordant Distribution
Group.
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America’s best independent distributor for America’s best independent labels.
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Pre-Millennium Blahs Are Setting In;
1995 Was The Year Of The Trendlet

IS IT JUST ME, or was 1995 an
also-ran kind of year when it came to
music? Sure, Hootie & the Blowfish
sold enough records to circle the
Earth 500 times, Alanis Morissette
put out a quadruple-platinum seller
that I can’t listen to without blush-
ing, and it was a full-time job keep-

TIIE TUP . HTf}RIEH

. lﬂme& T‘hamuu JJ.H'] li'e-el !11
it Buvers, But Few @thc
At Im :

Lo s Warner Musie Group Flayy
i Musical Chairs _ 0 Agalnl i

: "'T"@.-en'lx Fivi: "r'd_utr.':-e Alter
-Brﬁwku;g Up TTLR., BLaLl{*& ﬁ.rt.f_

. E&mpuwpr Amaripa i‘i:rrm Up
Tl [Tt b Tt Warners Wain:
st Ealls Shave Of Intersoope.

* Following The Death Of Jerry
Geitredia; The Grateful Dead Eoad
A0-Yeur Career.

ing up with changes at Warner Music
Group, but there just wasn’t that
much else going on. Have we already
settled into a pre-millennium
malaise?

CHECK THE CALENDAR: Most
of the sales action in 1995 came from

Quicksilver. The members of Aus-
tralia’s Silverchair, all of whom are in
their teens, made a big leap into the
American market in 1995 with their
Epic debut, “Frogstomp.” The single
“Tomorrow” was named the Modern
Rock Tracks song of the year.

records that came out in 1994 but
didn’t hit their stride until this year.
For example, at this time last year,
Hootie & the Blowfish’s “Cracked
Rear View,” Live’s “Throwing Cop-
per,” and TLC’s “CrazySexyCool”
were each hovering around the
500,000 sales mark. They have now
sold, respectively, 11 million copies,
5 million (“Throwing Copper” went
to No. 1 exactly one year after its
debut on The Billboard 200), and 7
million. Although it was released last
year, Garth Brooks’ “The Hits” sold
most of its 8 million copies in 1995.
Also released in 1994 and a major
1995 contender: the Dave Matthews
Band’s RCA debut, “Under The
Table And Dreaming,” which has
been certified double platinum.
Among albums that were not
issued until 1995, top sellers are
Morissette’s “Jagged Little Pill” and
Mariah Carey’s “Daydream,” both
at 4 million. Bone Thugs-N-Harmo-
ny’s “E. 1999 Eternal” has sold more
than 2 million, while the “Pocahon-
tas” soundtrack
has been certi-

and get on with their lives.

IF IT WEREN'T FOR BAD LUCK,
I’d have no luck at all award: Jack-
son shares the award this year with
the members of R.E.M., all of whom,
except for Pete Buck, underwent
emergency surgery at some point
during the act’s ’95 world tour. First
(and most seriously), Bill Berry had
brain surgery while on tour in
Switzerland, then Michael Stipe
went under the knife to fix a hernia,
and Mike Mills had intestinal

surgery. Throughout, the band man-
aged to have one of the highest
grossing and most critically ae-
claimed tours of the year.

WILL THEY, WON'T THEY?
First Pearl Jam sets up tour dates
with tickets sold via ETM, then,

after only a few

fied for sales of
3 million. Mich-
ael Jackson’s
“HIStory: Past,
Present And
Future—Book 1”
has been certi-
fied for sales of

BEA

dates, lead
singer Eddie
Vedder gets

sick and the
tour gets can-
celled. A few
dates are re-
scheduled, but
very little of the

5 million. Since
the album is a
double set, that
translates to 2.5
million units. So basically, no album
released in 1995 matched the top sets
released last year.

SPEAKING OF MICHAEL: “HIS-
tory: Past, Present & Future”
doesn’t look like it has much of a
future. Epic boasted that it would
promote this -album through two
Christmases. At this point, we bet
they’d settle for one. The album,
while certified for 5 million in sales,
has hardly performed to retailers’
expectations. Those eynics tempted
to believe that Jackson’s recent
physical collapse was a publicity
stunt to raise ratings for his HBO
concert were certainly hushed when
the special was postponed, effective-
ly snuffing his chance to boost holi-
day sales. We recommend that in
1996, Epic issue Jackson’s greatest
hits as a package, add the one or two
singles left to work from “HIStory,”

by Melinda Newman

s = Henry Rollins of Rollins Bund

L e

THe Sauun oF PtDFESWHALS. Womvioe: ™

planned tour
actually gets
played. And so
the year in
touring went. No one expected a re-
peat of the powerhouse tours of 1994,
when the Rolling Stones and Pink
Floyd each surpassed the $100 mil-
lion mark in ticket sales, but this
year didn’t even come close. Among
the few U.S. outings that did put
smiles on promoters’ faces, in addi-
tion to R.E.M., were tours by Rob-
ert Plant/Jimmy Page, Reba Mc-
Entire, George Strait, Tom Petty,
Live/PJ Harvey/Veruca Salt, Van
Halen, and Elton John.

M ILESTONES: One of the top
touring bands of the last few decades
hung up its spurs this year when the
Grateful Dead officially called it
quits several months after leader
Jerry Garcia died of a heart attack.
Garcia had come back from the dead
S0 many times over the years that it
seemed inconceivable that he wouldn’t
pop up at his own memorial service
and joke that he’d cheated death one
more time. After much soul search-
ing and rumors that the band would
go on with replacements, such as
Carlos Santana, the group announ-
ced that it was over. We wonder what
Garcia thinks of that decision . ..
Frank Sinatra turned 80 Dec. 12,
and while he’s still with us, it seems
certain that his touring days are
behind him as well. Thank God the
music lives on no matter what hap-
pens to the mortals who bring it to
us.

TRENDS: Well, we didn’t have
many of those pesky tribute albums
to kick around this year, though a
couple seeped through and quickly

GARTH BROOKS

weeks.)

“I1,” Boyz II Men, Motown (1)

Epic (2)
“Pocahontas,”

Virgin (1)

“R. Kelly,” R. Kelly, Jive (1)

THE CHART TOPPERS

The following is a chronological listing of releases that logged time
at No. 1 on The Billboard 200 in 1995. The figures in parentheses are
the number of weeks each title spent at No. 1 in 1995. Titles that
debuted at No. 1in 1995 are indicated in bold type. (Note: “II” by Boyz
11 Men spent four weeks at No. 1 in 1994; “The Lion King” spent nine

“The Hits,” Garth Brooks, Capitol Nashville (8)
“Balance,” Van Halen, Warner Bros. (1)

“Greatest Hits,” Bruce Springsteen, Columbia (2)

“Me Against The World,” 2Pac, Interscope, (4)

“The Lion King,” soundtrack, Walt Disney (1)

“Throwing Copper,” Live, Radioactive/MCA (1)

“Friday,” soundtrack, Priority (2)

“Cracked Rear View,” Hootie & the Blowfish, Atlantie (7)

“Pulse,” Pink Floyd, Columbia (1)

“HIStory: Past, Present And Future—Book 1,” Michael Jackson,

soundtrack, Walt Disney (1)

“Dreaming Of You,” Selena, EMI Latin (1)

“E. 1999 Eternal,” Bone Thugs-N-Harmony, Ruthless (2)
“Dangerous Mmds ” soundtrack, MCA Soundtracks (4)
“Jagged Little Pill, » Alanis Morissette, Maverick (2)
“Daydream,” Mariah Carey, Columbia (3)

“Mellon Collie And The Infinite Sadness,” Smashing Pumpkins,

“Dogg Food,” Tha Dogg Pound, Death Row (1)
“Alice In Chains,” Alice In Chains, Columbia (1)

“Anthology 1,” the Beatles, Apple/Capitol (3)

'BONE THUGS-N-HARMONY

died. We didn’t have a swarm of
female girl-group clones either. The
best we could come up with were a
few trendlets: movie stars’ groups
signing record deals, such as John-
ny Depp’s P (Capitol) and Keanu
Reeves’ Dogstar (Zoo); residency

Carey Carrles On. It was no idle day-
dream for Mariah Carey when her lat-
est Columbia album, “Daydream,”
debuted at No. 1 on The Billboard
200. The album’s first single, “Fanta-
sy,” also bowed at No. 1 on the Hot
100 Singles chart. Carey yielded the
No. 1 single position to Whitney Hous-
ton for one week before her duet with
Boyz Il Men, “One Sweet Day,” leapt
into the top spot.

tours; solo albums by former female
band members (Natalie Merchant,
Chynna Phillips, and Terry Ellis);
and artists appearing in more than
one band at the same time (Mike
Patton in Faith No More and Mr.
Bungle; Matt Sharp in the Rentals
and Weezer).

IN THE PINK: Women continued to
rule the charts in 1995. With “Take
A Bow,” Madonna had her longest-
running stint at the top of the Hot
100 Singles chart in more than 10
years. Newcomers Morissette (she
just keeps coming up), Monica,
Brandy, and Faith Evans all
showed their strength, while peren-
nials Mariah Carey and Whitney
Houston yielded no ground. The
most bittersweet success was expe-
rienced by the late Selena, whose
posthumous crossover triumph made
it clear that she’d only begun to show
her talents when she was murdered
this spring.

MUSICAL CHAIRS: Heads were
spinning in 1994 when Bob Krasnow,
Mo Ostin, and Lenny Waronker left
Warner Music Group because, in
part, they didn’t want to report to col-
league Doug Morris, who had been
promoted to head the company’s U.S.
operations. But all that activity was
just a preview of events to come. By
the end of 1995, not only was Morris

(Continued on page 26)
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You demand experience and
commitment behind the scenes.
Aon Entertainment/CNA gives you both.

Aon Entertainment has been a leader  years. Their loss control experts can
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music industry. it quickly.
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ENHANCED CD

(Continued from page 18)

bought the album and wanted the mul-
timedia element.”

To pinpoint consumer preferences,
nu.millennia will send an audio-only CD
of “Cutthroat Island” into record stores
at $15.98 but pack in a coupon good for
a free copy of the enhanced album.

A small shipping-and-handling
charge for the enhanced CD version of
the album will be added, Bastin says.

“Right now, [industry] people are
saying, ‘Do consumers really buy these
enhanced CDs for the multimedia, or
aren’t they just buying them for the
music? ” Bastin says. “We'd like to be
able to test that theory.”

Beginning in January, nu.millennia
will migrate the enhanced CDs directly
to retail, Bastin adds.

VITAL NEW BUSINESS?

“Cutthroat Island” director/producer
Renny Harlin and ICM brought the
soundtrack project to nu.millennia,
Bastin says. Harlin notes, “We wanted
to create a unique soundtrack experi-
ence that truly brought the excitement
of the film immediately into the home.”

The “Nixon” project grew out of a col-
laboration between Stone, his executive
music producer Budd Carr, Hollywood
Records’ senior VP of A&R/sound-
tracks Mitchell Leib, and Irvine, Calif -
based software developer Graphix
Zone, which was already in production
on a CD-ROM “Nixon” spinoff, due out
March 18.

“I think it just occurred to us all at
once that here would be a perfect vehi-
cle for film music—an audio/visual al-
bum,” says Kip Konwiser, head of busi-
ness development at Graphix Zone,
which produced the multimedia portion
of the enhanced CD.

“Tobe able to listen to the soundtrack
as well as view clips and trailers from
the movie and go behind the scenes dur-
ing the filming is a mind-blowing con-
cept,” says Chuck Cortright, presi-
dent/CEO of Graphix Zone. “I think this
is definitely the start of what will be a vi-
tal new market for everyone involved.”

The “Nixon” enhanced CD sound-
track includes trailers for the feature
film and Graphix Zone’s forthcoming
CD-ROM, Konwiser says—cross-pro-
motions expected to help drive sales
everywhere from the box office to the
record store to the computer retail
channel.

“Everyone hates the word ‘synergy’
now, but it’s a good concept,” Konwiser
says. “You've got a chance to marry
powerful music from the best com-
posers in the business with powerful vi-
suals created by the best people in their
business. And it’s not a forced mar-
riage—it makes perfect sense.”

“I do believe this will drive some
record sales, and it’s a wonderful pro-
motion for the film,” says Leib.“When
we can get the soundtrack out further in
advance of the film, then you will really
start to see an impaect.”

Leib says he “definitely” intends to
do more enhanced soundtracks of films
on Disney’s 1996 slate, and developer
Graphix Zone has already been ap-
proached by other companies to do
more enhanced-CD soundtrack pro-
Jjects, Cortright adds.

Nu.millennia also has two more on
tap for 1996, Bastin says, while MCA is
among the labels that have announced
plans to explore the enhanced-CD
soundtrack market in 1996.

BILLBOARD DECEMBER 23, 1995



www.americanradiohistory.com

for a /!n ther reco

|
|

PENSACOLA, F
HUNTSVILLE, A
CHATTANOC
LirTLE ROCK,
AUGUSTA, GA-AUG
GREENSBORO, Nt
CHARLESTON, WV.
MOLINE, IL-THE
TOLEDO,
LAKE CHARLES, LA~
SHREVEPORT, LA-
JACKSONVILLE, FL -
ALBANY, NY-Jay
ROANOKE, VA-
HAMPTON, V¢
MONROE, LA-
JACKSON, M
BATON ROUGE,
WORCESTER}

\
\

sACOLA Civic CENTER
N BrRAUN Civic CENTER

, TN-UTC ARENA

~BARTON COLISEUM
RicHMOND Crvic CENTER

FREENSBORO COLISEUM

ARLESTON Civic CENTER

K OF THE QUAD CITIES

~-SAVAGE HALL
CHARLES Civic CENTER
CH MEMORIAL COLISEUM
"RANS MEMORIAL COLISEUM

§'H. Gray Civic CENTER

ANOKE C1vic CENTER

Bl AmpProN COLISEUM
i ~rOE Crvic CENTER

SSISSIPPI COLISEUM

“RIVERSIDE CENTROPLEX

IA-THE CENTRUM

PROVIDENCE, RI-PROVIDENCE Crvic CENTER
BALTIMORE, MDD-BALTIMORE ARENA
ERIE, PA-ERIE Civic CENTER
RICHMOND, VA-RICHMOND COLISEUM

TamprA, FL-FLOR
MiAmI,
FT. MYERS,
LA CROSSE,
NASHVILLE, TN-
LOs ANGELES, CA:
SAN BERNARDINO, C
HoOusTON, T
NEW YORK, NY.
HERSHEY,
Kansas Crty, KS-
ST. Louis, MO-
INDIANAPOLIS, IN-

STATE FAIRGROUNDS
MIAMI ARENA

EE Crvic CENTER

CROSSE CENTER
WOOD AMPHITHEATRE
/ERSAL AMPHITHEATRE

LEN HELEN BLOCKBUSTER
JODLANDS PAVILION
D10 CiTy Music HALL
ERSHEY STADIUM
VDSTONE AMPHITHEATRE
ERPORT AMPHITHEATRE
:R CREEK MusIC CENTER

CHARLO
RALEIGH,
WASHINGTON,
MILWAL
DETROIT,
C‘
COLUMBU!
CAMDEN, NJ-BLog¢
PITTSBURGH, PA:
SYRACUSI
ALLENTOW
AMES, 1A-HILT
GREENBAY, WI-BRC
EDMON

A .. .
‘'O Ulrciy :A/z:-;/



www.americanradiohistory.com

SOUTH BY SOUTHWEST

MUSIC & MEDIA CONFERENCE

MARCH 13-17, 1996
AUSTIN CONVENTION CENTER
AUSTIN, TEXAS

90

10th anniversary

The Tenth Annual SXSW Music and Media Conference will draw 5000 music and media
industry professionals from around the world to Austin, Texas for three days of panel
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Artists & Music

(Continued from page 17)

Tropicana Season’s Best Juices, which
will offer a $3.50 rebate with purchase of
the video and three juice products.

Tropicana, which is owned by MCA
parent Seagram, was the cross-promo-
tional partner for MCA’s “Apollo 13.”

MCA will offer a $5 rebate with pur-
chase of “Babe” plus any one of seven
“Francis The Talking Mule” videos.

Kairey says that the family-friendly
“Babe” is positioned to capture pre-
Easter sales, with Tropicana delivering
the all-important supermarket distribu-
tion channel.

Also on March 19, kid adventurer
Johnny Quest will launch Turner Home
Entertainment’s Cartoon Network
Video label.

Four tapes from the Hanna-Barbera
series, containing two episodes each,
will be available at $12.98; there will also
be a 90-minute Turner Network Televi-
sion “Johnny Quest” telefilm priced at
$14.98.

But the videos will be pulled from the
market June 30, and all “Johnny Quest”
episodes currently airing on Turner’s
Cartoon Network will stop in April
1996.

The marketing strategy is an attempt
to build demand for “The New Adven-
tures Of Johnny Quest,” scheduled to
debut on the Cartoon Network in Sep-
tember 1996.

“This is the first and only time these
titles will be released,” says Turner ex-
ecutive VP/GM Stuart Snyder. “And it
is the only time consumers will be able

~ kind of name you want representing
your name, simply call us toda

ALLEGRO

—

“They give
distributors
a dood name.

- Craig Dory, President/CEQO
THE DORIAN GROUP, LTD.

CONSUMERS SQUEALING FOR ‘BABE’

to own these videos.”

Tie-ins include a $3 rebate with Pills-
bury’s Green Giant vegetables, exclu-
sive “Johnny Quest” merchandise
through Little Debbie’s snack cakes, a
discount at Days Inn, and an in-store
promotion with the 21 Planet Holly-
wood restaurants.

Snyder says episodes from the new
animated “Johnny Quest” will probably
be released on video in early 1997.

While the Cartoon Network has
more than 8,000 hours of animated pro-
grams, mainly from Hanna-Barbera,
“Johnny Quest” will be the only videos
released under the new label in 1996.

But the company is looking to create
brand identity for the label, despite the
lack of a consistent flow of product, Sny-
der says.

“It’s not our objective to take a tradi-
tional marketing approach by throwing
out alot of titles,” says Snyder. “There’s
asense of urgency to buy with the mora-
torium, and we selected ‘Johnny Quest’
because it’s the best character-driven
product.”

Turner VP of distribution Bob Prud-
homme adds that “Johnny Quest” will
benefit from consumers herding into
stores to check out “Babe.”

“I doubt you'll have retailers, or con-
sumers, making a choice between buy-

ing ‘Babe’ or ‘Johnny Quest,’ ” Prud-
homme says. “We’re not going to have a
problem placing our produect, and we
think ‘Johnny Quest’ will get the ulti-
mate piggy-back marketing effect.”

Although Turner hinted that the next
release on the label would be “Scooby
Doo” in July 1996, executives declined
to elaborate on plans for the pooch.

Turner has been unable to find a mar-
keting hook for the Hanna-Barbera cat-
alog since it acquired the library in 1991.
Nearly all of the library was put on
moratorium in 1992 when the market
was choked with product.

Only a few “Flintstones” videos were
made available last year to capitalize on
the release of the Universal live-action
film. Other Hanna-Barbera video re-
leases include “Greatest Adventure Sto-
ries Of The Bible,” “Timeless Tales,”
and assorted Christmas titles.

Snyder says that Cartoon Network
Video is a “whole new launch” for the
product. “T reminded my team that they
shouldn’t even care about what Hanna-
Barbera did in the past.” .

“Babe” and “Johnny Quest” fill out a
first-quarter schedule that includes
Buena Vista Home Video’s “Pocahon-
tas” and Columbia TriStar Home
Video’s “The Indian In The Cupboard.”

YEAR-END TOPICS AT CONGRESS

(Continued from page 9)

The RIAA and other content
providers support the harmful-to-mi-
nors statute and oppose an indecency
standard, which is already the bane of
radio broadcasters that have brought
the issue to the Supreme Court for re-
view because of its vague and overreach-
ing components.

The bill, a rewrite of the 1934 Com-
munications Act, is still not in final form.
It encompasses local long-distance and
cable companies and traditional radio
and TV station owners, who are seeking
ownership cap reform (see story, page
93).

RIAA also met with lawmakers about
the inclusion of a bootleg sound-record-
ing section in a broader anti-counterfeit-
ing bill in the House Intellectual Proper-
ty Subcommittee.

The measure, H.R. 2511, sponsored

by Rep. Bob Goodlatte, R-Va., was
marked up by the subcommittee Dec.
13. The bill is supported by the Interna-
tional Anti-Counterfeiting Coalition,
which includes the Motion Picture Assn.
of America and RIAA.

The bill would amend the criminal
code to make counterfeiting subject to
RICO racketeering statutes, which
would give federal prosecutors broader
power in fines and seizure not only of bo-
gus product but of proceeds derived
from profits from the illegal enterprises.

In other activities on Capitol Hill,
RIAA officials gave key Senate and
House staffers demonstrations on Nov.
13 showing the amount and quality of
sound recordings, graphies, and music
videos downloaded from the Internet.

The demonstrations are slated to be
repeated in January and February.

NEW YORK—Industry pundits who
deery the lack of quality new music
will be stunned to learn that Billboard
staffers leaned overwhelmingly in fa-
vor of new or developing artists in
their annual top 10 lists (see page 32).
Canadian rocker Alanis Morissette
was the clear winner, with nine men-
tions of her breakthrough album,
“Jagged Little Pill,” or tracks from it.
Notably, six Billboard staffers
ranked Morissette’s album among
- their three favorite works of the year.
- The runners-up were two other
newcomers: Blue Gorilla/Mercury
artist Joan Osborne (eight mentions)
- and Almo Sounds/Geffen rock band
Garbage (seven).

Billhoard Gives Thumbs Up
To New, Developing Artists

Edwyn Collins, Oasis, Elastica, the
Goo Goo Dolls, Smashing Pumpkins,
and the Rolling Stones received five
nods apiece; turning up on four lists
were Radiohead, the Jayhawks, Coo-
lio Featuring 1.V., Foo Fighters, and
PJ Harvey.

If Billboard had offered a prize for
diversity, the Stones would have won
it, as each of their citations was for a
different work: a single, an album, a
CD-ROM, and two concerts.

Thirty-six Billboard staff members
contributed Crities’ Choice lists, which
are based solely on taste and are not
related to any of the charts that ap-
pear elsewhere in the magazine.

PAUL VERNA
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Thanks «:?*, Elton, Tina, k.d.,

The Pretenders plus our
designers, guests, nominees
and presenters.

You made this the biggest

night in our history.
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(Continued from page 20)

gone, but Warner Music Group was
minus Bob Morgado, Michael
Fuchs, Mel Lewinter, Danny Gold-
berg, and Interscope Records. Ostin
and Waronker are firmly entrenched
as heads of DreamWorks SKG’s new
label, which goes through MCA-
owned Geffen; Krasnow is head of
Krasnow Entertainment, which is
distributed through MCA. And head
of MCA? Morris. Kind of makes you
wonder what it was all for, doesn’t it?
This would make a great TV movie,
just like “Barbarians At The Gate” or
“The Late Show.” We have the perfect
channel to do it: HBO. Call it a hunch,
but we bet they aren’t interested.

WAKE ME IN 1996: Retailers had
a tough time in 1995: by the Dec. 16
issue, album sales were up a negligi-
ble .5 % over 1994, hardly the results

one would expect in a year when
most of the superstars put out new
albums. The Red Hot Chili Pep-
pers, David Bowie, Lenny Kravitz,
Soul Asylum, Paula Abdul, Can-
dlebox, Faith No More, Green Day,
Cypress Hill, and Rod Stewart are
just some of the acts whose albums
fell far short of expectations. Retail-
ers waited like little birds with their
mouths open waiting to be fed by
labels, and instead of nice fat, juicy
worms, they got a few dry crumbs.

IN THE COURTS AND OTHER
HALLOWED HALLS: Following a
yearlong inquiry, the U.S. Justice
Department dropped its investiga-
tion into Ticketmaster ... A Birm-
ingham, England-based secretary
successfully sued UB40 after a
judge ruled that a poem she had

given to former band member Javid
Khan was the basis for the band’s
“Don’t Break My Heart” ... Song-
writer Guy Thomas sued Garth
Brooks and Jenny Yates, alleging
that their song “Standing Outside
The Fire” too closely resembled
“Conviction Of The Heart,” written
by Thomas and Kenny Loggins . . .
M.C. Hammer’s former business
partner Felton C. Pilate sued the
performer for $72 million, alleging
breach of contract.

Michelle Shocked filed a $1 mil-
lion suit against PolyGram and Mer-
cury, claiming that her contract vio-
lated the 13th Amendment of the
Constitution, which forbids slavery
... The Spin Doctors sued Miller
Brewing Co., alleging that the brew-
er violated the band’s copyright by
using music similar to the group’s, as

A storm of love is brewing for miles

"INTRODUCING "

Pomantic pop S~ Aynamic vocals meet
(I the debut velease of Sandy  Street

The Only Thing Missing Is The LABEL

Major & Large Independent Labels, take a closer look at this
exciting new artist, Sandy Street ! Contact Robert DeSimone
for a next day promotional kit. . .........(1-800 2-STREET )
11300 Los Alamitos Blvd., Los Alamitos, CA. 90720

e 0 N : ‘
Hooting Their Own Horn. It would be
hard to imagine any group having a
finer year than Hootie & the Blowfish
did in '95. The band’s Atlantic Records
debut, “Cracked Rear View,” sold
more than 11 million copies, tying it
with Led Zeppelin’s untitled fourth
album for the label’s best-selling
album ever. Shown, from left, are band
members Soni, Darius Rucker, Mark
Bryan, and Dean Felber.

well as a similar-looking band, in its
commercials . . . Former Guns N’
Roses member Gilby Clarke sued
the band for misappropriation of his

name and likeness.

WANTED: SWM: We've men-
tioned it before, but it bears repeat-
ing. Where are the male solo rock
artists? Guess how many appear on
the Dec. 16 Modern Rock Tracks
chart? Nada, zip, goose egg, donut
hole. The Album Rock Tracks chart
fares better, because that format
does recognize the existence of men
over 30 years of age (as does the
Beat). Filling slots on that chart are
Ozzy Osbourne, Kenny Wayne
Shepherd, Bob Seger, Don Henley,
Joe Satriani, Tom Petty, and Stevie
Ray Vaughan. With the exception of
Shepherd, everyone on that list has
been on the charts for more than 20
years. They obviously experienced
great career development, but what
about everyone who has come since
then?

WE’VE GOT OUR EYE ON YOU:
Artists who first made an impact this

(Continued on page 28)
business [
m TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s} Capacity Promoter
. EAGLES 4 Tokyo Dome Nov. 14-15 $7,588.236 86,000 Udo Artists
4 Tokyo (774.000.000 yen)  two
$88.24 sellouts
| EAGLES Yokohama Arena Nov. 11- $4,313,724 40,000 Udo Artists
‘ Yokohama, Japan 12,20-21 (440.000.000 yen)  four
$107.84 selfouts
EAGLES Koshien Stadium Név. 9 $2,647,059 30,000 Udo Artists
Osaka, Japan {270.080.000 yem)  sellout
$88.24
EAGLES Flinders Park Nov. 29- $2,461,528 39,981 Frontier Touring Co.
MELISSA ETHERIDGE Melbourne, Australia 30, Dec. 2 {$3.282,090 three
Austrahan) seffouts
$93.75/§51
EAGLES Algha Stadium Nov. 6 $2,333,518 40,000 462 Inc. Tom
Honoluiu $85/850/435 saflout ] Moffaft Prods.
EAGLES Cricket Ground Dec. 9 $2317,815 40,000 Frontier Touring Co.
MELISSA ETHERIDGE Sydney (43,090,500 sallout
Australian)
$93.75/$51
EAGLES Fukuoka Dome Nov 18 $2,294,118 30,000 Udo Artists
Fukuoka, Japan (234,000,000 yen)  sellout
_ $88.21
EAGLES Western Springs Nov. 25 Sl.aGljllQ 40,000 Frontier Touring Co
MELISSA ETHERIDGE Stadium {$2.363,260 N . seilout
Aucktand, New $71.50/841.28
Zealand
- EAGLES Brishane Dec. 6-7 $1,762,758 21,858 Frontier Touring Co.
MELISSA ETHERIDGE Entertainment Centre ($2.350.344 two
Brishane, Australia Australian) sellouts
. $93.75/851
LUCIAND PAVAROTTI USAir Arena Dec. 1 $1,206,945 - 18,256 Rudas Organization
Landover, Md. $200/$85/$45/810°  seflout
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: {615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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Mar sa l ,' s o n Mus ,‘ c Critics Everywhere Are Singing I Praises:

““Marsals On Msic is cways fo to wotch, and the host
Vit e (Wynton Marsalis) has clearly met his goal 1o engoge and
e hominate” ~ The Washington Pot
i fr s e i B
J “Bitious and lovdable.. . Morso holdsthe projct
togethr mstrfully.He comects easily and grcefully with

4§ -f a the young audience....ond he scores his points effortlessly...
Agem.” = The New York Times

o o S o

g o
:

“Comparisons 10 Leonard Benstens fumed Young Pecple’s
Contertsare appropriate, This is bound to i
‘genration of musidans..Dig in. You'l dig it.” ~ USA Todey

“Daservals) o roundof applaese.” ~ Cicogo rbune

“A visuall and curally imogincve ¢xaminaion of the fonde-
mentols ofjozz od dassical musc...

Los Angeles Tines

/ \; -
s seen on PBS. “Marsolis On Music” Availoble on four hour-long home videos or us a Deluxe Boxed Set from Sony Classical Film & Videa.

omExco

Captured The Imagination of Kids and Critics Alike.
THE COMPOSERS' SPECIALS .1 s of family entertainment programs from Sony Classical Film & Video.

a child
s Ty
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(Continued from page 26)

year from whom we expect to hear
bigger things: Alanis Morissette,
Garbage, Better Than Ezra, Joan
Osborne, Silverchair, the Presi-
dents Of The United States Of
America, Foo Fighters, and Martin
Page.

BEATLEMANIA: What does it say
about the current music crop when
the album that had the biggest first

week of the year is from a group that
broke up 25 years ago? Buoyed by an
ABC documentary that aired over
three nights, the Beatles’ “Antholo-
gy 1” sold a staggering 855,500 units
during its first week. The double-CD
set will be followed by two more
chronicles in 1996.

HAVEN’T WE ALREADY DONE
THIS: Activist C. DeLores Tucker

RELEASTES

FRom

HAWAI'I

TREAT YOURSELF TO A TRIP TO

PARADISE

S TEN AIZEARA

Here are the latest from members of the Hawai'i Academy of
Recording Arts — a charitable, non-profit organization
promoting the music of Hawai'i.

A Bright Hawaiian Christmas / Teresa Bright
All Access / Kapena
Babooze! / Frank DeLima
Comin-at ‘cha / SKI-103
Coming Home for Christmas / The Hongos
Diane & Da Boyz in California / Diane &
Da Boyz
E Ala E / Israel Kamakawiwo‘ole
Fixed / Tone Deaf Teens
Flying With Angels / Na Leo Pilimehana
Genuine Article / Out Takes
Hawaiian Living / Sean Na‘auao
Hawaiian Touch / Barey Isaacs &
George Kuo
Heartbeats / Bill Rezentes
Ho'okupa - The Gift / Moses Kahtamoku
Ho'omana'o / Paka Smith
Hoo'ollina - The Legacy / Kahumoku Fumily
if | Had The World / Tropical Wine
Ka Lihi Kai ‘O Ka'ena / Kanilau
Ka Manawa Pono / Uluwehi Guerrero
Kani Ke Ho'alu / Ozzie Kotani
Ke'ala's Mele / Leonard Kwan
Kolohe Girl / Loke Sasil

Local Vocal Kauai-Style Island Flavor
| Various Artists

Maui's Hawaiian Cowboy / Danny Estocado

Martin Pahinui / Martin Pahinui

Massive / Ho'Aikane

Moe ‘Uhane Kika / Keola Beamer

Na Mele ‘Ohana / Hau‘ula

Naupaka / Nuupaka

Nightwing |l / Nightwing

P.S. With Love / Vizion

Palolo / Palolo

Passion! / Kaleo O Kalani

Pekelo's Hana / Pekelo

Proud to Be/ The Brothers Cazimero

Rhythm Oil / Mejo Hand

2nd Voyage / Hoalohalike

Service To The King / Tropical Knights

Simply Said / Bruddah Ku‘ulei

Sistah Robi / Robi Kahakalas

Slack Key Tradition / Various Artists

Songs of Liliuokalani / The Galliard String
Quartet

Sweet Memoty / Hlona Irvine

Sweet Lahaina Nights / Hawaiian Heart
featuring Frank Hewett

The Next Step / Island Rhythms

Ukulele Lady / Keith & Carmen Haugen
Ukulele Stylings #1 / Various Artists
Words Just Don't Come Easy / Jesse Rivera
World's Got To Choose / Del Beazley

R Fo%r‘:more information call the Hawai'i Academy of Recording Arts (808) 235-9424

and former education secretary
William Bennett’s Empower Amer-
ica challenged Time Warner over
distribution of albums that con-
tained violent and misogynistic
lyrics. A particular point of ire was
the company’s partial ownership of
Interscope, label home to Snoop
Doggy Dogg and 2Pac Shakur, two
of the acts Bennett and Tucker
found most offensive. Time Warner
CEO/chairman Gerald Levin man-
dated the creation of parental advi-
sory guidelines. Shortly after the
crusade began, Time Warner sold off
its share of Interscope but claimed
that Empower America had nothing
to do with the decision. We beg to
differ.

Despite, or more likely because of,
the attention, Tha Dogg Pound’s
debut, “Dogg Food,” came onto The
Billboard 200 at No. 1. The Death
Row/Interscope release was distrib-
uted through Priority, but by year’s
end, Interscope had not permanently
linked with a new distributor.

HAPPY HOLIDAYS: Last year, we
were bemoaning our lack of comput-
er technology. This year, we’re happy
to announce that we got an E-mail
address for Christmas. In addition to
the usual means, you can reach me at
mnewman@billboardgroup.com.

GOODBYE: Jerry Garcia, Selena,
Eazy-E, Shannon Hoon, Ted
Hawkins, Charlie Rich, David
Cole, Denny Cordell, Charlie
Minor, the Fillmore East, the Jay-
hawks, Julius Hemphill, Rory Gal-
lagher, Wolfman Jack, Art Taylor,
Vivian Stanshall, Albert “Sunny-
land” Slim, the Grateful Dead,
Melvin Franklin, Don Pullen,
Marty Paich, Sterling Morrison,
Chuck Greenberg, Maxene
Andrews, Don Cherry, Phyllis
Hyman, and Lee Zhito.

Bowie's Back. On his first world
tour in several years, David Bowie
played at Brendan Byrne Arena in
East Rutherford, N.J. Bowie has
signed with Virgin Records in the U.S.

A Serious
Cabinet
for Radio,
Studio, DJ,
Distributor, |
Collector,
& Serious
Retailer.

&,2CAN-AM
14 Years Of Performance

800-387-9
In Canada Call: 800-
Tel: 905-475.6622 Fax 905-475-1154

It’s
Stackable,

Lockable &
Comes with
Dividers & Backstops.

PROFESSIONAL ARTIST MANAGEMENT, LTD.

Business, Tax and Tour Support for Performing Artists

TOM HUGHES 800-610-7625

Post Office Box 755
Shelburne, VT 05482
802-985-5333 802-862-2899

212:439-4928 - New York  615-254-6428 - Nashville 207-781:7447 - Portland

THE ROYALTY NETWORK

SPECIALIZING IN:
Royalty Statement Preparation
Administration of Publishers Catalogs
Preparation of Audits/Audit Rebuttals
Royalty Tracking for Publishers/Songwriters
Mechanical/Sync/Master Licensing

(718) 382-3272

ONE LOOK AT OUuR RATES
TeLLs You WE KNow
How To DELIGHT AN

AUDIENCE.

At The Mayflower Hotel on Central Park
West, guests are strolling distance from
Lincoln Center, The Metropolitan Opera
House, Carnegie Hall, the theater district, and many famous muse-
ums and art galleries. Other features you’ll applaud include guest
rooms with serving pantries, suites with spectacular views of the
park, a fully equipped exercise facility and reasonable rates. Please
call us for reservations: 1-800-223-4164 or 212-265-0060. Mention
Code AF': Travel Agent Access Code GD.

ENTERTAINMENT RATES*
$130 $140 ¥150-°160 *165-*185
Single: Double: Suite: Single/Double
Standard/Parleew Standard/Park View Standard/Park View

T
THE MAYFLOWER HOTEL
ON THE PARK ¢ NEW YORK

15 Central Park West at 61st Street, New York, N.Y. 10023-7709. Fax: 212-265-0227.

*Per night. Subject to availability. Not applicable to groups.
Taxes and gratuities not included. Advance reservations are suggested.
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- AMOR PROHIBIDO

- Pete Astudillo

. A.B. Quintanilla Ill
AQ Three Music

Blackwood Music, Inc.

ice Rock Publishing

~ F. “Estefano” Sa

- Kike Santander =~
Foreign Imported Pr
Publishing, Inc.

CON LOS ANOS QUE ME QUEDAN
" Emilio Estefan

Gloria Estefan

Foreign imported Productions and
- Publishing, Inc.

' 'x:onomm DE FLORES
~ Juan Luis Guerra
-idltora El Conuco, Inc.

bu@&é
Jairo Varela
Sony Latin Music Publishing Inc.

EL NUMERO UNO
Rafael Perez Botija (S

EL ON.czAv"-‘hﬁ‘k I

José De Jesus Navarro
' De Luna Publishing Co.
EL PACHUCO BAILARIN

[

José Luis Alva
Luis Alva Musik

LATIN A°

LA LLAMADA
Pete Astudillo

. Decel Music, Inc.

- Luis Alva Musik g -_4 1

GUERITA
Gerardo Cardenas
Jam Entertainment, Inc.

HASTA EL FIN
Kiko Cibrian
Warner-Tamerlane Publishing Corp.

HASTA LA MIEL AMARGA
Evangelina Perez Musccﬁ.(SACM)
peermusic ]

HASTA QUE ME OLVIDES
Juan Luis Guerra
E ial De Musica GAL S.A. de C.V.

(SASEN MI BUEN AMOR

F. “Estefano” Salgado &y
~ Foreign imported Productions
Publishing, Inc.

MI TESORO =
Cornelio Reyna Cisneros (SACM)
Pedro Reyna Cisneros (SACM)

Warneiﬁlumerlane Publishing
Corp.

SUENO DE AMOR
Juan Carlos Vazquez (S
De Luna Publishing Co.

.:..

Alejandro Alonso

Foreign Imported Productio
Publishing, Inc.
TE HE PROMETIDO .
Leo'Dan (SADAIC) —
EMI-Blackwood Music, Inc. 3
Melogruf Editorial (SADAIC}

NO DEBES JUGAR e
A.B. Quintanilla Il

Ricky Vela

AQ Three Music 1
EMI-Blackwood Music, lnc._i ry
Lone Iguana Music -

" MAS Y MAS
José Luis Alva

TE QUIERO MI AMOR y
Marvin Roy Palacios

mwc Co. i,

i
TU MEJOR AMIGO
Alvaro Torres
A. T. Romantic

NUNCA DEJES DE SONAR
José Luis Soto
Cuberoot Music

PENSANDO SIEMPRE EN TI

it Luis Borrego
. J sor Music

TV THEME AWARDS

: )'q./.‘
. TE
: uvardo Lora
: a Unica Publishing
: J'H’W

s m UNA LAGRIMA
]OSE LUIS ALVA ' José Luis Alva
Luis Alva Musik
QUE LASTIMA
Alvaro Torres
A.T. Romantic

SI TE VAS

Jesus Eduurdo
Beso
Sonnid v

ALVARO TORRES

¥ F. “ESTEFANO” SALGADO
‘ A.B. QUINTANILLA llI

s SONGWRITERS OF THE. YEAR

Visit BMI on the Internet at http://bmi.com/

CRISTINA THEME

Carlos S. Oliva

Camilo S. Valencia
e

ESTA CLASE DE AMOR
Theme from “Tres Destinos”
Bravulio Garcia (SGAE)

OCURRIO ASI THEME
Carlos S. Oliva
Camilo S. Valencia

SIMPLEMENTE MARIA
Theme from
“Simplemente Maria”
José Antonio Farias
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CHARLIE PEACOCK

(Continued from page 17)

pany to release books and is negoti-
ating an agreement for worldwide
distribution.

In addition to Swartzendruber,
Peacock’s staff at re:think includes
Nick Barre as director of marketing
and creative development, Katy Krip-
paenne as creative coordinator, and
Andi Ashworth as director of admin-
istrative affairs. Peacock will serve
as president/director of A&R.

Peacock brings with him an
impressive list of credits. A product
of the Northern California club scene
of the late '70s and early '80s, Pea-
cock produced several independent
projects before he made his major-
label debut with a self-titled album
on Island in 1986 (which will resur-
face on re:think sometime next year).
He has toured with the Fixx, Gener-
al Public, and the Red Hot Chili Pep-
pers.

Since relocating to Nashville in
1989, Peacock has become a force in
the contemporary Christian industry.
His credits as a songwriter include
co-writing Amy Grant’s hit “Every
Heartbeat” and Margaret Becker’s
“Say The Name.” He has produced
albums for Becker, Out Of The Grey,
Lisa Bevill, Brent Bourgeois, and
Cheri Keaggy. As an artist, he’s
recorded four albums for Sparrow
Records, including 1994’s “Every-
thing That’s On My Mind.”

In 1991, Peacock and his wife pur-
chased a historic church building in
Nashville and started the Art House,
a nonprofit organization that has held
seminars and workshops by noted
professors, artists, and theologians,
as well as literary discussion groups,
songwriter forums, and other events.

Peacock says that re:think will be
a very artist-driven label. He doesn’t
perceive it as a Christian label or
mainstream label, but just as a

R— o oTany ot dlEedibyeany RETAILER HYPERVENTILATED “Ano Ds AROUND THE WORLD WENT WILD.

labels or categorization. .He says he o
T g I 2 & S0 PIONEER PUSHED THE ENVELOPE. WITH THE NEw CDJ-500I1 anp 1ms TEN minuTe, 8
FROEgs "Wt IWkeall] wang s & ON-THE-FLY LOOPING AND MASTER TEMPO PITCH CORRECTION. AND THE NEw DJM-500 58

is l'e:.thmk’ the process an.d see if
there isn't 4 better way to do i, 2 way | Mixer, with Auto BPM, BEAT SYNCHRONIZED EFFECTS AND PITCH SHIFTER.
o improve upon the way things are .

done, whether it’s business in terms

of promotion and marketing or the THINK OF THEM LIKE TWO STICKS. EITHER ONE CAN BURN,

artists we sign,” he says.

Peacock sees re:think’s book divi- BUT WHEN YOU RUB 'EM TOGETHER, YOU START A FIRE.

oy P

< e
LI

sion as complementing its musical = .
-eleases. “I love books, and I wx ———iSer Ay
L The NEw CDJ-50011 an DJM-500 Mire.

e IF YOU CAN'T STAND THE HEAT,
book.s," he says. “If they trust ?;h,e STAY OUT OF THE KITCHEN

music product we put out, if it’s
something they enjoy that causes ;
/

them to think and entertains them,
then I hope they’ll trust us with the
books we put out.”

In addition to operating re:think,
Peacock will continue to produce for
other record companies. He’s work-
ing with new Sparrow artist
Michelle Tumes and on Eric Cham-
pion’s new Essential release.

Reach For The STARS!
Moving? Relocating?

ARE YOU INTERESTED IN RESIDENTIAL.
COMMERCIAL OR STUDIO PROPERTIES?
BE SURE TO READ THE ADS IN THE REAL
ESTATE TO THE STARS CLASSIFIED
SECTION EVERY WEEK IN BILLBOARD.

©1935 PIONEER NEW MEDIA TECHNOLOGIES, INC.

BILLBOARD DECEMBER 23, 1995


www.americanradiohistory.com

Artists & Music

[ D500 Mixer
+ Aut0 BPI COUNTER: MEASURES TWO SOURCES SIMULTANEOUSLY, FOR PERFECT BEAT MIXING.

+ BEAT SYNCHRONIZED EFFECTS: WHEN USED WiTH THE AuTo BPM COUNTER, YoU CAN
BB Dciiv FcO, PAN AND FLANGE TO THE BEAT OF THE MUSIC-OR TO ANY SPEED YOU LIKE!

AR+ F10ER START PLAY:  RAISING THE FADER OF EACH CHANNEL, OR USIG THE CRoss FACER
WL OVERRIDE THE PAUSE CONTROL AUTOMATICALLY, AND START THE KUSIC IMEDIATELY,

e+ Faper Back CUE PLAY: PuLLING THE FADER DOWN, OR THE CROSS FADER BACK
08 1L RETURN YOU TO YOUR CUE POINT, DO 1T FAST, AND YOU GET A SCRATCH-LIKE EFFECT.

B!+ PiTci SHIFTER: WITH A TURNTABLE OR OTHER CD PLAYER, IT FUNCTIONS AS A MASTER
TeuP0 CONTROL, CHANGING TEMPO WITHOUT ALTERING THE PITCH. WITH A MICROPHONE
1T GAN BE USED TO ALTER YOUR VOICE.

(L g
|y +3 BAND EQ ON EACH CHANNEL: AS LOW AS -20cB, WHICH ALLOWS YOU T0 VIRTUALLY
i ELHINATE INSTRUMENTS OR VOCALS FROM 4 X,

= — o - - |

o
o,

WSTERTRFO

gu—
L

+ LONG LOOP: FROM A SINGLE FRAME (.013 SECONDS), TO A MAXIMUM OF 10 FULL MINUTES. —
+ MASTER TetpO CONTROL: CHANGE TEMPO +-10%, WITHOUT ALTERING PITCH,
+ Reat Tiwe Cut 40 Real Tiwe Loop IN/OUT: Loor on cue oumme vour srow. o

+ RELOOP: RETURN TO THE PREVIOUS LOOP PHRASE, OR SKIP A PORTION OF A SONG.
+ Auto CUE / ManuaL CUE; ESTABLISH CUES AUTOMATICALLY, OR SET MANUALLY.

D: JUST ROTATE THE OVERSIZE JOG DIAL.

NOW THAT YOU KNOW HOW HOT THEY ARE,
CALL 800-782-7210 TO FIND OUT WHERE THEY ARE.

\) PIONEER

The Art of Entertainment
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HIGHTONE

(Continued from page 17)

Rhino’s first retail outlet in L.A.

Bromberg’s work ultimately found
its way into Rhino’s label catalog: Just
this month, the company reissued on
CD Lightnin’ Hopkins’ “Los Angeles
Blues,” an album produced by
Bromberg and released on Vault
Records in 1969 as “California Mud-
slide (And Earthquake).” Rhino owns
the Vault catalog.

According to Bromberg, he first
approached Rhino in the early ’80s,
seeking financing for an album by
Cray. He says, “Nothing happened.
Probably, if it had, there wouldn’t
have been a Hightone.”

Bromberg adds that Hightone had
“some real preliminary discussions”
with Rhino seven or eight years ago
regarding a deal, but nothing materi-
alized.

Foos says, “Our paths were always
crossing, and when [Bromberg] start-
ed Hightone Records, I said, ‘Some-
day we’d be interested in distributing
you.’ I guess the time was never right.
Then I think they finally got frus-
trated with independent distribution,
and we entered an agreement.”

While Bromberg feels the move to
Koch in 1992 was a good idea (“If we
hadn’t done that, we might have gone
down the tubes,” he says), he main-
tains that some of his label’s recent
product could have benefited from
major distribution.

“We felt [in the cases of] a couple
of the records that did pretty well,
[such as] the Dick Dales and the
Merle Haggard tribute record
[“Tulare Dust”] ... if we’d have had
a little bit heftier distribution, we
might have sold a lot more of them,”
Bromberg says. “That was frustrat-
ing.”

Says Sloven, “It’s clear that WEA
distribution is the best there is, and
we had an opportunity and took it. I
never would have taken it if it hadn’t
been through Rhino, because I think
a label like ours would have gotten
lost at WEA or any major distribu-
tor. But Rhino does, in a marketing
sense, the same type of product that
we do.”

Rosenberg says of Hightone,
“We're sorry to see them go, and we
wish them luck.”

Hightone maintains a staff of four
in its Oakland office, utilizes Myers
Media in Nashville for its publicity,
and retains Austin, Texas-based
manager Mike Crowley as a tour con-
sultant. It will continue to handle its
own marketing and promotion work.

The first Hightone album to be dis-
tributed under the terms of the Rhino
deal will be “Songs Of Faith And
Inflammation” by the comedic roots
performer the Rev. Billy C. Wirtz.
Sloven says that the label plans to
record a live album by Dave Alvin in
the first quarter of '96; Buddy Miller
and Dale Watson will cut new studio
albums in January or February, for
release later in the year.

The label will promote its roster
early in the year with the Hightone
Records Roadhouse Revival, a 19-
date package tour featuring Alvin,
Watson, Miller, Wirtz, and Big Sandy
& His Fly-Rite Boys.

Sloven says, “We're going to every
market where there’s a WEA branch
or sales office, plus a few more, so it’s
going all over the country, starting in
Austin on Feb. 15 and ending in Los
Angeles on March 9.”
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BRETT
ATWOOD

Enter*Active/Music Video
Editor

1. Radiohead, “The Bends” (Capitol). An incred-
ible record. "Nuff said.

2. Extra Fancy, “Sinnerman” (Diablo Musica).
Left-of-center rock from the corner of the clos-
et.

3. “Garbage” (Almo Sounds/Geffen). Butch Vig
unloads a stunning debut.

4. Passengers, “Original Soundtracks 1”
(Island). Brian Eno and U2 team for this fine
exeursion into ambience and minimalist rock.
5. Air Miami, “Me. Me. Me.” (4AD). Contains
the year’s harshest hook: “Please, please some-
one kill me soon.”

6. Ani DiFranco, “Not A Pretty Girl” (Right-
eous Babe). Independent music for independent
minds.

7. The Roots, “Do You Want More?!!1?71”
(DGC/Geffen). The Roots scratch the samples
and create homegrown hip-hop for the mind,
body, and soul.

8. Leftfield, “Leftism” (Columbia). Ambient
disco meets Bristol beats. The dance communi-
ty may never be the same again.

9. Chris Knox, “Songs Of You & Me” (Caroline).
Tall Dwarf stomps out short but strong tunes.
10. Various artists, “Decadence” (Nettwerk). An
incredible five-disc retrospective.

BRADLEY
BAMBARGER

Senior Writer

1. Dmitry Sitkovetsky/New European Strings,
J.S. Bach: “Goldberg Variations” (Nonesuch).
2. Chavez, “Gone Glimmering” (Matador).

3. James Blood Ulmer, “In The Name Of ...”
(DIW/Columbia).

4. Glenn Branca, “Symphony No. 9” (Point).

5. “Dirty Three” (Touch And Go).

6. Tie: Hesperion XX, Henry Purcell: “Fan-
tasias For Viol” (Astree); Christopher Hog-
wood, et al., Purcell: “Ten Sonatas In Three
Parts” (L’Oiseau-Lyre).
7. Chris Whitley,
(Work/Sony).

8. Keith Jarrett, G.F. Handel: “Suites For Key-
board” (ECM New Series).

9. Tie: Ketil Bjornstad, “The Sea” (ECM); Bill
Frisell Band, “Go West” (Nonesuch).

10. Honorable mentions: Robert Fripp, “A Bless-
ing Of Tears” (Discipline); Radiohead, “The
Bends” (Capitol); Kronos Quartet, “Performs
Philip Glass” (Nonesuch); Rinaldo Alessandri-
ni, “150 Years Of Italian Musie, Vol. II, Organ”
(Opus 111); Morphine, “Yes” (Rykodisc).

JIM
BESSMAN

Special Correspondent

“Din Of Eecstasy”

1. Kris Kristofferson, “A Moment Of Forever”
(Justice). KK’s refocus on love songs, together
with another topnotch Don Was production,
makes this disc so much more than just a wel-
come return by one of country’s greatest living
tunesmiths.

2. k.d. lang, “All You Can Eat” (Warner Bros.).
Fulfilled the pop promise of “Ingenue” and then
some, and while the approach was subtler, it was
equally substantial.

3. Jane Siberry, “Maria” (Reprise). This time it’s
the Jazz Jane, just the latest guise of the most
intriguing and rewarding artist in pop.

4. Elvis Costello & the Attractions at the Bea-
con Theatre. Five nights in New York preview-
ing new material that will surely find its way
onto this list next year.

5. Dwight Yoakam, “Gone” (Reprise/Warner
Bros.). A career record by the country leader
due to its broad musical scope, owing plenty, no

BILLBOARD’S EDITORS AND WIlI'I'EIlS PII:I( THEIR
TOP 10 RECORDS, VIDEOS, AND GONGERTS OF 193995

doubt, to producer/guitarist Pete Anderson.

6. Keith Frank, “Movin’ On Up” (Maison de
Soul). New directions in zydeco from the hottest
genre act in South Louisiana, shining here with
original material and two splendid covers, Bob
Marley’s “Rebel” and “The Jeffersons” TV
theme.

7. Lisa Loeb & Nine Stories, “Tails” (Geffen).
Easily proved there was more to the “Stay (I
Missed You)” girl than just another pretty smile,
brainiac glasses, and MTV hit.

8. Alison Krauss’ CMA party: four nominations,
four wins. Whether or not it ushers in a new era
for indie and/or bluegrass artists in commercial
country musie, it was a glorious, unforgettable
night.

9. Rancid, “ ... And Out Come The Wolves”
(Epitaph). Best punk rock since the Clash.

10. Mary Karlzen, “Yelling At Mary” (Atlantic).
Refreshingly plain, old-fashioned, straight-
ahead, guitar-driven rock’n’roll, done without
pretense or fake attitude, kid pandering.

CARRIE
BORZILLO

Heatseekers Features
Editor

1. Alanis Morissette, ‘Jagged Little Pill” (Mav-
erick/Reprise/Warner Bros.).

2. Wilco, “A.M.” (Sire/Reprise).

3. “Garbage” (Almo Sounds/Geffen).

4. Smashing Pumpkins, “Mellon Collie And
The Infinite Sadness” (Virgin).

5. “Foo Fighters” (Roswell/Capitol).

6. Mick Harvey featuring Anita Lane, “Intox-
icated Man” (Mute).

7. Tie: Green Day, “Insomniac” (Reprise);
“Elastica” (DGC/Geffen).

8. Edwyn Collins, “A Girl Like You” (Bar
None/A&M).

9. Folk Implosion, “Natural One” single, from
the “Kids” soundtrack (London/Island).

10. Coolio Featuring L.V, “Gangsta’s Paradise”
single (MCA Soundtracks).

DALET
BRADY

Associate Director Of
Special Issues

1. Elvis Costello, “Kojak Variety” (Warner
Bros.).

2. R.E.M., Nov. 3 at the Glen Helen Blockbuster
Pavilion in Devore, Calif.

3. Alanis Morissette, “Jagged Little Pill” (Mav-
erick/Reprise/Warner Bros.).

4. Seal, June 30 at the Greek Theater in Los
Angeles.

5. 20/20, “20/20 & Look Out!” (Oglio Entertain-
ment Group).

6. “Toe” (GSP).

7. Moby, “Everything Is Wrong” (Elektra).

8. Greenberry Woods, “Big Money Item” (Sire).
9. Matthew Sweet, “100% Fun” (Zoo).

10. Jonathan Richman, Feb. 17 at the Trouba-
dour, in Los Angeles.

FRED
BRONSON

Contributor

1. Glenmark/Eriksson/Stromstedt, “Glen-
mark/Eriksson/Stromstedt” (Metronome Swe-
den). Three Swedish superstars team up with
superstar results.

2. Peggy March, “Die Freiheit Fran Zu Sein”
(Koch International Germany). Years after “I
Will Follow Him,” she sounds better than ever.
3. Nicki French, “Secrets” (Critique). Stock &
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