ADVERTISEMENTS

winning
graphic
design
is FREE
with every
cassette
and CD
manufacturing
package from

Disc Makers.

-OYDISC MAKERS
Call today for your free 1996 catalog
1-800-468-9353

609-663-9030; fax 609-661-3458
http://www.discmakers.com

WANNA HEAR
A DIRTY STORY?

CDs can't retreive quality data
and sound if they're dirty. So clean
up your act with Discwasher’s CT
HydroBath. Its non-contact cleaning
is essential for every type of CD.

Available at computer, music, and
electronic stores everywhere.

CD HydroBath™

discwasher:

A Division of Recoton
2950 Lake Emma Road, Lake Mary,FL 32746

© Copyright 1995 Recoton Comp. LIC, NY 11101, Al ights res=rved

Angélique Kidjo Soars
On Mango’s Fine ‘fifa’

SEE PAGE 3

hi fi’s Spacehog:
It's In The Stars

B BY CARRIE BORZILLO

LOS ANGELES—Things seem to be
happening at the speed of light lor

SPACEHOG

Spacehog, as the band is a Heatseek-
ers Impact act less than three years
after its formation.

(Coutinued on page 105)
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Matador’s Guided By Voices
Are A Band On The Verge

SEE PAGE 11

FEBRUARY 24, 1996

MusicMasters Salutes Benny Carter

Celebration Hails Illustrious Life In Jazz

B BY JIM MACNIE

Well-known for his masterful horn
work, 89-year-old alto saxophonist/
composer Benny Carter has also
contributed a treasure
trove of pop tunes dur-
ing a career that has
spanned almost seven
decades.

MusicMasters is cel-
ebrating those compo-
sitions with the Feb. 27
international release of
“Songhook,” which fea-
tures 14 esteemed juzz
vocalists. The campaign for the title
includes a high-visibility date for
Carter at New York’s Lincoln Center
March 9.

“The enthusiasm level here is very
high,” says Steve Schoen, director of
sales and marketing for the Ocean,
N.J.-based label, which is distributed

worldwide by BMG. “Walk by a lot of
people’s offices, and you can hear dii-
ferent tracks from the record coming
out. That’s a great feeling.”

Among the vocalists that producers

CARTER - —

I-d Berger and Danny Kapilian as-
sembled for “Songbook” are Jon Hen-
dricks, Dianne Reeves, Peggy Lee,
Ruth Brown, Joe Williams, Bobby
Short, and Diana Krall. The album’s
15 songs include Carter classics such
as “Key Largo,” “When Lights Are
Low,” and “Cow-Cow Boogie,” along-

B BYED CHR_ISTMAN

NEW YORK—Although MCI’s
move into the direct marketing of
musie, via an 800 telephone number,
is said to be per-
forming below ex-
pectations, label
sales executives
say it is too early
to pass judgment
on the 3-month-
old initiative.

In November, MCI launched its
1-800 MUSIC NOW business with
great fanfare, saying it would entice
consumers to shop for music by
phone. At the time, Diamond Cre-

ative Partners, the company formed

Shop For Music By Phone?
Jury’s Out On MCI Service

i MIUSIC NOW

WE LOVE YOUR TASTE IN MUSIC .

to operate the venture, asked labels
to support the effort by handing
over thousands of dollars in cooper-
ative advertising funds.

Diamond Creative Partners exec-
utives were said |
to be touting the
service as having
the potential to
obtain a 2% mar-
ket share of The
Billboard 200,
which would place it among the 25
lavgest music accounts. But since
start-up, label executives say, there
has been little in the way of reorders.

On the other hand, 1-800 MUSIC
NOW is a runaway hit based on the

(Continued on page 103)
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side newer works.

Krall, Short, Williams, Hendricks,
and Reeves will also perform at the
Lincoln Center show, which will be
conducted by Wynton Marsalis.
Carter is “in the
throes’ of writing a
longer, more orches-
tral work for the bash.

““Songbook’ s
“something that Ben-
ny wanted to do for
years,” says Schoen.
“His songwriting tal-
which are

tremendous, have
been overshadowed by his skills as a
soloist and arranger, as well as his
soundtrack work. We think that some
of the all-star personalities involved
can help us get Benny’s name across

(Continued on page 16)

Seiko Sees The
‘Future’ In A&M

h\‘di

z z

This story was prepared by Chris
Monrvis in Los Angeles and Steve Mc-
Cluve in Tokyo.

RECORD

SEIKO

A&M Records believes that the time
is right for Seiko in the U.S. On May
14, the label will release “Was It The

(Contivued on puge 103)

SESAC Extends Pact With
Airplay Service BDS

SEE PAGE 12
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No one knows
where true talent

comes from.
only where

It goes.

)

[ QI”CLtV%;
congratulates all
ilgé? I”Cll"hﬂ@g;

ominees.

BLUE GORILLA

Joan Osborne

Best New Artist

Record of the Year

Album of the Year

Sang of the Year

Best Female Pop Vocal Performance
Best Female Rock Vocal Performanze

Producer of the Year, Rick Chertoff

=

Herbie
Hancock

Best Music Video,
Short Form

Robert Cray

Best Contemporary Blues Album

-

Vanessa

Williams

Best Female Pop Vocal Performance
Best Female R&B Vocal Performance
Best Ré&tB Song

Best Musical Show Album

1996 PolyGrom Records, Inc.
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Angélique Kidjo Fétes Freedom In ‘fifa’

Singer Angélique Kidjo perceives the freedom she experienced dur-
ing her idyllic childhood in the West African country of Benin as “what
T'd wish for anyone: complete independence of movement, yet every-
body, whether family or strangers, watches out for you.”

This concept of liberation via reciprocal caring is the essence of fifa—
the word for “cool, calm, and peaceful” in the southern Beninoise dialect
of Fon, as well as the title of Kidjo's vigorously spiritual fourth album
(and her first partially in English) for Mango Records, due March 19.
As Kidjo sees it, we are initially implanted, however temporarily, with
this impression of fifa. And it is only through the lifelong struggle to
regain it that we grasp its deeper meaning—and responsibilities.

“For me, everything comes with a bit more difticulty,” says Kidjo
with a crisp chortle, “and that just means that these things I want to
accomplish are important in my evolution. All of the songs on ‘fifa’ are
stories that reflect what I've been through emotionally. For instance,
the first song |a caroming welter of percussive and choral cries called
‘Sound Of The Drums’| is an answer to a question 1

Hébrail produced the sensational new record, which mingles the
rhythmic and rhetorical might of modern gospel, rap, and Afro-pop with
the earthy drive of Kidjo's trumpet-like vocal vim (a Paris-trained jazz
shout rippling with bluesy zilin forms descended from the folklore-
steeped Fon village of Abomey). All attempts at creating a hit-bound
universal ascension of world beat, hip-hop, and top 40 urban pop will
have to form a flight path behind “{ifa,” which swoops around listeners
on wings of sonic fire.

There are sobering issues enmeshed in this achievement, how-
ever, and they concern the voodoo-borne interconnections of
guardian angels, ghosts of bygone slaves, and children raised to
heed both spirits’ admonishments. As reflected in the newly re-
published “The Interesting Narrative” (Penguin Classics, 1995)
by Olaudah Equiano, a Benin native from the 1700s who was sold
into slavery at the age of 10 by his own people, the legacy of
Kidjo’s homeland is a complex one facing contemporary re-exam-

ination. In the memoir, penned after he bought

was asking myself since a trip back to Benin in 1994:
‘T've been away for so long that T wonder/If the sound
of the drums still has its power.’

“The second song [and first single| from the record,
“Wonibo Lombo,” is about how dance describes and af-
fects our lives, the dance in this case being the one
when you're possessed by the gods in a voodoo cere-
mony.

“Like most people from Benin,” Kidjo explains, “I
am an animist [one who believes in the worship of the
spirit in all things, the central tenet of voodoo]. I prac-
tice voodoo in addition to my other religion, which is
Catholicism, and my great-uncle Daagho Hounon is a
well-known voodoo chief.

“Respect for ancestors is very big in my life,” adds
Angélique, one of three daughters and six sons of
postal worker, photographer, and part-time banjo
player I'ranck Kidjo and his choreographer wite,
Yvonne. “After I was horn fon July 14, 1960, in the
coastal city of Cotonou],” says Kidjo, “my baptism cer-

MUsic

TO MY EARS

by Timoth

his freedom and became a successful journalist/
businessman, Equiano writes, “When a trader
wants slaves, he applies to a chief for them. Ac-
cordingly, [the chief] falls on his neighbors, and
a desperate battle ensues. If he prevails and
takes prisoners, he gratifies his avarice by selling
them.”

“These stories are true,” says Kidjo sadly, “and
after many years under communism, the first
thing done by the new democratic government
[Benin’s President Nicéphore Soglo was elected
in 1991] was to resume a festival called the Route
of the Slaves, where we retrace the itineraries in
Quidah that slaves had to follow to board slave
ships. We must overcome the bitterness created
by those who gave up our culture by selling each
other’s family members.

“As you mention, regarding that ‘Narrative’
book,” Kidjo continues, “many of those Benin
slaves went to America or the Caribbean, then

A’.s.r
y White

emony took place in Ouidah, the town of my ancestors.

“When a mother has a baby girl, she shaves all the hair from her
head and the baby’s head, too. This my mother did, and, as a baby,
I stayed with her for seven days in a special place called the Room of
the Assins in Ouidah that’s filled with all these ancient pictures, relics,
and fetishes of my relatives. During the ceremony, the voodoo chiefs
call the spirits of these ancestors and ask, What spirit will guide this
baby all her days?’

“I was the only girl in my family for centuries who got a male spirit
to guide her, and his name is Linhounhinto. He died nearly a hundred
years ago, and he was known as a very honest man, very mad with an-
yone who lies to him, and very strict. In fact, my mother tried at first
to chase his spirit away during the ceremony because she knew from
his reputation that he would be very tough on me. But it was too late;
our spirits became linked.”

So Linhounhinto is a guardian angel?

“Exactly! And when he’s ungry with me, 1 can feel it. He tests me
and tests my surroundings, too, the people who are closest to me.” Not
the least of which are Kidjo's husband, noted bassist/arranger Jean Hé-
brail, whom she wed in Paris in August 1987, and their 3-year-old
daughter, Naima. “None ol my family could believe T was a wife until
they met my white French husband,” the feisty Kidjo says, laughing,
“hecause | was such a tomboy as a child, being the goalie for my broth-
ers’ soccer games and swearing I’d never matry or be a slave {o aman!”

got free and came back home, bringing African-
American musical influences, like gospel, with them! I realized
this in December 1994, when I canceled a local tour in order to
tape field recordings of music in central and northern Benin—
where I'd never traveled before.”

That ambitious project was the resolution of a moral crisis
Kidjo confronted when planning her most extensive West Afri-
can concert trek since her refusal to play pro-communist music
forced her to move to France in 1980. “It’s not possible, ex-
penses-wise, to tour in West Africa without the sponsorship of
cigarettes or alcohol,” she notes. “I rejected my Philip Morris
sponsors to fight against the double-nicotine cigarettes I believe
they sell to my people.”

Instead, Kidjo and her husband journeyed from Benin’s capi-
tal of Porto Novo to hamlets like Korontiere to tape flutes. cow
horns, and bamboo percussion, saying, “Let’s spread Benin’s
true culture.” And when they entered the Muslim town of Mani-
gri, smiling women hugged them and sang “welcome home” in
gospel harmony.

All these tield recordings and more are woven into “fifa” in a
loving manner that would make Equiano and his lineage proud.

“The lesson in life, which any child feels, is that we’re supposed
to take care of each other. But how much longer,” Angélique
Kidjo wonders, “until we all learn this?”
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How Effective Are Canadian Content Laws?

B BY ROB ROBSON

Canadian content (Cancon) regulations have
created a stigma against Canadian artists
domestically and internationally, and it’s time
that serious consideration was given to their
real effectiveness and ultimate necessity.

On Jan. 18, 1971, the Canadian Radio-tele-
vision and Telecommunications Commission
imposed Cancon regulations (currently 30%)
on radio broadcasters to stimulate growth of
the domestic music industry. There were
growing pains. Many of those early releases
were, to put it kindly, not on a competitive
level with their foreign counterparts. Sta-
tions ghettoized their Canadian selections
into the late evening and weekends. New
songs by Canadian artists were not met with
anticipation of “the next big thing™ but with
the need to meet a bureaucratic quota,

Over the years, the quality has improved,
but that initial stigma became o ingrained
in broadcasters’ minds that the ghettoizing
of Cancon continued at many stations until a
few years ago, when stations were legislat-
ed to play at least 25% Canadian content
between 6 a.m. and 7 p.m. Mondays to Fri-
days.

The criteria for Cancon are defined by the
“MAPL" system: musie, artist, production,
lyries. You need two of four parts to qualify.
But if vou, like Bryan Adams, recorded in
London and co-wrote songs with a couple of
Englishmen, you’re out of luck. Adams didn't
wholly write either the music or lyrics to
“(Everything I Do) I Do It For You™ and had
the nerve to record out of the country, so the
song satisfied only one part of MAPL (artist)
and was thus not Cancon, The regulations
were altered shortly after its release to give
half-point credits for inusic and/or lyries that
are collaborations with foreigners, but it's
ridiculous that the only country in the world
that doesn’t consider recordings by Bryan
Adams to be Canadian is his own.

The CRTC says the regulations were
imposed to create a market for Canadian
music in Canada. It can’t be questioned that
more Canadian artists are on Canadian radio
now than were a quarter of a century ago—
making our stations distinctively different
from those in the U.S.—and that airplay has
started and sustained many domestic careers
over the years. In this way, the regulations can
be considered a cultural success.

But have the regulations really created a
market for Canadian music in Canada, or have
they just given the impression that Canadi-
ans are buying what they 're hearing” On Jan.
22, only 11 of 75 titles on the retail chart of
The Record, Canada’s leading music trade
paper, were by Canadians. Fourteen percent
of the c¢hart is nothing to brag about after 25
years of Cancon.

With 2'2 decades of music to draw on, the
regulations perpetuate a gold system for
Canadian records with no incentive for broad-
casters to play new Canadian talent. Why
play an unproven artist when an established
hit by Rush or the Tragically Hip will satisfy
the Conimission just as well? Unfamiliarity is
the biggest tune-out at radio. Unless you pro-
gram a current-intensive station, such as
CFOX Vancouver, why take the chance on
plaving anyvthing new?

At many stations, Canadian currents get
fewer spins than their international counter-
parts. They are treated as second-class

quota. Shania Twain, one of the biggest inter-
national country stars of 1995, didn't get out
of medium rotation at some stations in Cana-
da because she was born here, While not all
stations are like that, there are enough to
cause concern at many Canadian record com-
panies, as was illustrated in an article in the
Febh. 3 issue of Billboard by Canada corre-
spondent Larry LeBlanc, “Canadian Songs
Fight For Airplay.”

The regs have also created a world-wide
credibility problem for any Canadian artist
that is lucky enough to battle the odds and

“The regulations
have created a
worldwide credi-
bility problem.”

Rob Robson is a four-
time national award-win-
ning radio programmer
in Canada and is music
director at CFOX Van-
couver, a station recog-
nized for its leadership
role in support of Cana-
dian artists.

become a commercial or chart suceess in this
country. How many international radio and
record executives can honestly say that they
have never looked at a No. 1 song in Canada
by a Canadian and thought, to some degree,
“Well, they had to play it.” Ironically (and
hypocritically, it would seem), the CRTC has
allowed some border markets to play signifi-
cantly less Cancon in order to make the sta-
tions more competitive in attracting Canadi-

THRILLA IN MANILA

On behalf of Mariya’s Mistress, I would
like to thank you for the feature article on
the band in your Global Music Pulse column
(Billboard, Nov. 4, 1995). With the great
popularity of your magazine here in the
Philippines, your positive review gave our
band a big boost in terms of radio airplay
and sales.

Your support of the international alterna-
tive scene serves as an inspiration for us to
strive harder to become part of that global
music scene!

Carla A. Abaya

Lead vocalist
Mariya's Mistress
Makati, Metro Manila
Philippines

INSIGHTS INTO CELINE

You know why [ renew my Billboard sub-
scription every yeat? [t's
because 1 enjoy articles
like Larry LeBlane's
informative Celine Dion
piece (Billboard, Jan. 27),
which gave me a sneak
peek at Dion’s upcoming
album, with background
information that certain-
lv wouldn’t be found in
any other publication—

LETTERS

an listeners away from U.S, signals.

In a perfect world, the Cancon regulations
would be abolished, broadcasters would con-
tinue to support Canadian talent as much or
more than they do currently, and the myth of
manufactured Canadian hits would be
removec from the international marketplace
forever—but that won't happen. Cancon has
been in this country longer than our own con-
stitution and will remain for many years to
come,

That said, there are nonetheless some steps
that can be taken to improve the situation.

If the artist is a Canadian citizen, anything
the artist releases should automatically be
Cancon. The music, lyrie, and production por-
tions of MAPL should remain to help out
those particular segments of the music com-
munity, but artists like Anne Murray, k.d.
lang, and Celine Dion (and the stations that
play them) shouldn’t be penalized because
those performers decide to record a song in
Los Angeles that was written by an Ameri-
can. Their passports don’t change; why should
their status? This also eliminates any of the
collaboration problems of the past.

Songs by new artists (the first two albums
by an artist or group) played in current rota-
tion should receive double credit per play. This
allows gold-based stations to play older Cana-
dian songs and stili get eredit but gives broad-
casters added incentive to give up-and-com-
ing talent airplay.

This probably seems like an accounting
nightmare to American programmers, but
here in Canada, we're used to it. After all,
besides Cancon, we still have the hit/nonhit
rule that doesn’t allow FM stations to play
more than 49.9% hits. But don’t get me start-
ed on that.

very insightful. After reading the article, I

also reserved some space in my record col-
lection for Celine Dion’s new album.

Brian Mickelson

Milwaukee

TAKING INTERNS

In response to the Commentary on
internships (Billboard, Jan. 20), M. William
Krasilovsky and C.K. Lendt make a solid
point. The burden of educating students
rests primarily with colleges and universi-
ties. But, as they said, “interning can be
crucial to landing a job.”

Let’s put the blame where it belongs. It
is the industry that often uses students as
cheap labor. If the music industry offered
puaying jobs, students could receive training
on the job instead of through unpaid intern-
ships. Because these jobs are not offered,
educators must do the next best thing to
ensure an entry-level job for a graduate.
While still in school, I was offered a part-
time job at Relix. Believe me, I did more
than “run errands and chat with junior-
level employees.” After graduation I was
offered the full-tiine position I now hold.
Internships have their place, but so do pay-
ing jobs.

Phyllis Antoniello
Associate Editor
Relix magazine

=== e = recordings that must be aired simply to hit a  and the executive quotes and strategies were Brooklyn, N.Y.
& — -
- e
Articles and letters uppearing on this page serve as a forum for the expression of views ot general interest. The opinions offered here are not necessarily those of Billboard or its management.
Bi"bOGI'd Music GI’OUP Letters should be submitted to the Letters Editor: Cammentaries should be submitted to Commentary Editor Susan Nunziata, Biliboard, 1515 Broadway, New York, N.Y. 10036
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Congratulations
On Your

Nomination

Best Performance

“The most successful Latin American pop-

rock‘group ever. It is now time to take
Mana more seriously.”

THE LOS ANGELES TIMES

«__ the most important Latin rock
g-r.(;up around... @ CroSS between

F » h.77
- and INXS, but in Spanish._
Sting an THE NEW YORK TIMES

“Best Border Crossing: Mana”
GOOD MORNING AMERICA - Best Bets ‘96 &3

w7

CUANDO LOS ANGELES LLORAN
I Argentina, Bolivia, Chile, Colombia, Mexico, Uruguay, Venezuela
: Central America

DONDE JUGARAN LOS NINOS
us.
Argentina, Bolivia, Chile, Mexico, Spain

-

RDS SOLD IN THE US. -_

WARNER MUSIC INTERNATIONAL
A FAMILY OF ARTISTS IN A WORLD OF MUSIC

© 1996 Warner Music International. &4 Warner Music Group Company. *Career sales.
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® BY BILL HOLLAND
and STEVE McCLURE

WASHINGTON, D.C.—The U.S.
and the European Union initiated a
World Trade Organization case
against Japan Feb. 9 for its failure to
amend its copyright laws to halt the
piracy of pre-1971 U.S. recordings.

In announcing the case, the first
presented by the U.S. to the WTO
under a new settlement mechanism,
U.S. trade representative Mickey
Kantor says that Japan’s failure to
amend its copyright law to achieve
parity with the worldwide standard
of 50 years’ protection is costing U.S.
companies about $500 million a year.
Japan is the second-largest market
in the world for U.8. recordings.

Early reaction by Japanese offi-
cials indicates a conciliatory stance,
according to industry insiders, al-
though the government has not yet
reacted officially.

U.S., EU Charge Japan With
Not Amending C’Right Laws

A major Tokyo daily ran a story
Feb. 5 saying that the Japanese gov-
ernment has informally decided to
extend the protection period in what
insiders call “a trial balloon” floated
by the Cultural Affairs Agency to
gauge public reaction.

In its Feb. 5 edition, the authori-
tative Nihon Keizai Shimbun daily
economic newspaper quoted un-
named government sources as say-
ing that Japan would roll back its
neighboring rights protection peri-
od to 50 years. The source report-
edly said that although the existing
25-year period does not violate
WTO regulations, it is “desirable”
to integrate Japan’s protection-pe-
riod standards with those of the
U.S. and Europe.

There was no mention of when
such a change would take place.

A spokesman for Japan's Cultural
Affairs Agency, which deals with

(Continued on page 97)

‘Babe’ Could Bring Home Bacon
Oscar Noms Should Spur Video Sales

B BY EILEEN FITZPATRICK

LOS ANGELES—Among this year’s
Academy Award nominees available
in video stores, the little pig named

BEA ..

James Cromwell with Babe.

“Babe” stands to benefit the most
from the annual hoopla that will like-
ly make retail registers plump with
profits.

Separately, Buena Vista Home
Video gave retailers something to
look forward to with the announce-
ment that “Toy Story” will be re-
leased Oct. 30.

The computer-animated film,
which retailers say could surpass
sales of “The Lion King,” was nomi-
nated for three Academy Awards, in-
cluding best song for “You've Got A
Friend” by Randy Newman; best
score, also by Newman; and best orig-
inal screenplay.

Although marketing and pricing
have yet to be finalized, the title will
have five promotional partners, in-
cluding General Mills, Kodak, and
Burger King. The final two partners
have vet to be determined.

Nominated for seven Academy
Awards, including best picture,
“Babe” will arrive in stores March 19
from MCA/Universal Home Video.
The 68th annual Academy Awards
will be broadecast on ABC March 25.

MCA is planning a full pig push be-
ginning March 17 with extensive tele-
vision advertising.

“We're fortunate with the timing of
the title's release being so close to the
Oscar telecast,” says MCA VP of
marketing Craig Relyea. “The mo-
mentum has been building on ‘Babe;
and this gives retailers more opportu-

nity for added awareness.”

The film, which is about a pig who
yearns to be a sheep dog, won a Gold-
en Globe Award for best picture last
month.

“Even without the nominations,”
says Trans World Entertainment
video buyer Mark Galeo, “we expect
‘Babe’ to bring home the bacon for
us.”

“Babe” will be competing against
another MCA product, “Apollo 13,”
which was also nominated in the best
picture category.

Other best picture nominees in-
clude Paramount Home Video's
“Braveheart,” set for a March 12
rental release, Buena Vista Home
Video’s “The Postman (Il Postino),”
and Columbia TriStar Home Video's
“Sense And Sensibility.” The latter

(Continued on page 105)

PolyGram Reports
Slight Increases
In Sales, Profits

® BY JEFF CLARK-MEADS

LONDON—PolyGram has an-
nounced its eighth successive year of
sales and profits growth, while simul-
taneously expressing its disappoint-
ment at the performance of some of
its headline album releases.

For the year ending Dec. 31, the
group saw sales increase 2.3% to $5.3
billion, while income from operations
increased 1.4% to $654.6 million.
However, when it reported the re-
sults in London Feb. 14, the company
claimed that those increases are sig-
nificantly understated.

The increases are expressed in
terms of the Dutch guilder, in which
PolyGram reports. President/CEO
Alain Levy and CFO Jan Cook took
pains to stress that one reason for
the ostensibly small increases was
the growing strength of the guilder

(Continued on page 53)

Fonovisa Makes Gains Against Piracy
Ruling Involves Third-Party Liability

@ BY JOHN LANNERT

The 9th U.S. Circuit Court of Ap-
peals in San Francisco has issued a de-
cision that could curtail the sale of coun-
terfeit tapes and CDs at swap meets
and flea markets across the country.

The ruling has broader implications
for third-party liability issues raised
by emerging technologies, such as on-
line services, according to some indus-
try observers.

On Jan. 25, judges Mary M.
Schroeder and Arthur L. Alarcon and
senior U.S. district judge Owen M.
Panner ruled jointly that independent
Latino label Fonovisa could prosecute
a Fresno, Calif., swap-meet owner and
its individual operators in civil court

for sales of pirate product by vendors
who leased their premisea.

The court opinion culminated a
three-year wrangle that began in

|

s

FonaVvisa, INC.:

1993, when Fonovisa filed a suit alleg-
ing contributory and vicarious copy-
right and trademark infringement
against Cherry Auction Inc., Richard
Pilegard, W.D. Mitchell, and Mar-
garet Mitchell.

An Excellent Choice. BMG Distribution executives celebrate the launch of
the “Their Choice Is Yours” campaign, which is running in conjunction with
Black History Month. The program, co-sponsored by American Express,
promotes individual responsibility within a community and will run in 20 cities.
The event kick-off at New York’s Apollo Theater featured a performance by
Arista’s Deborah Cox. Pictured, from left, are Lioyd Wirshba, VP/GM, American
Express Co.; Pete Jones, president, BMG Distribution; Terri Rossi, VP of
marketing, BMG Distribution; Strauss Zelnick, president/CEQO, BMG
Entertainment North America; and attendee Carolyn Jones, president/CEO,

Carolyn Jones Advertising.

MCA’s Int’l Initiative Continues With
Opening Of Latin American Offices

B BY JOHN LANNERT

MCA is completing the final leg of
its ambitious internationalization ini-
tiative by opening offices in Latin
America.

In the past four months, MCA has
set up shop in Brazil, Argentina, and
Mexico. _ _

Zach Horowitz, |
president of the [MCA
MCA Music En- |
tertainment |
Group, says the
record company has “a special inter-
est in the Latin music business, and
going into Latin America for the first
time will give us an outlet for our
artists in territories where we control
our own destiny.”

The company is searching for a se-
niot VP for Latin America, who will he
based in Miami.

Over the past 2'/: years, MCA has
launched nearly 30 offices around the
world.

The company has complemented its
Latin American thrust with a distrib-
ution agreement between its distribu-
tion company, Uni Distribution, and
prominent tropical/Latin jazz imprint
RMM.

Citing RMM as “the most impor-
tant tropical/salsa label in the coun-
try,” Horowitz says that MCA and
RMM could team on crossover Eng-
lish-language projects involving

RMM artists India and Marce Antho-
ny.

Horowitz says that he and RMM
president Ralph Mercado are dis-
cussing a marketing campaign for
Lina Santiago, a Uni-distributed
artist on Universal Records, who is
climbing the Hot 100 with the single
“Feels So Good (Show Me Your
Love).”

A Spanish-language counterpart to
the track is expected to be worked by
RMM.

A third prong of MCA’s Latin ini-
tiative was the signing last year of
Gustavo Santaolalla to a label deal.
Horowitz says that under the terms of
the accord, the highly regarded song-
writer/producer from Argentina “will
be finding and producing for us a
number of artists which may be re-
leased first in Argentina or Mexico.
But we have high hopes that, over the
years, he will bring us artists that will
work not only in Latin America, but
also in the United States.”

Santaolalla has just finished produc-
ing an album by Argentinian comedic
actress Juana Molina that which will be
released in Argentina later this year.

Horowitz says an office for the U.S.
Latino market will be opened in Mia-
mi “within a year.” Moreover, he
stresses that MCA is on the prowl to
expand its presence in Latino markets
in North and South America.

(Continwed on page 5.3)

In late 1993, Cherry Auction filed a
motion to dismiss Fonovisa’s suit, and
the case was thrown out by a district
court judge in Fresno. The circuit
court opinion reversed that dismissal.
This is the first lawsuit of its kind to
reach federal appeals court.

José Zorrilla, lead attorney repre-
senting Fonovisa, hailed the ruling,
saying, “This is a landmark decision,
because it holds owners and operators
of swap meets and flea markets liable
for sales of pirate merchandise by its
licensed vendors.”

The opinion is binding only on the
district courts in the 9th Circuit. But
Zorrilla notes that the ruling is the
first of its kind issued by a circuit court

(Continued on page 106)

1995 Receipts,
Distribs Break
ASCAP Records

B BY IRV LICHTMAN
NEW YORK—Marilyn Bergman,
ASCAP president/chairman of the
board, reported record dollars in re-
ceipts and distributions in 1995 during
the performing right society’s annual
membership meeting in Los Angeles
Feb. 15.

ASCAP says the implementation of
new policies over the past three years,
particularly with regard to increased
monitoring and internal economies, has
played a key role in increasing distribu-
tion dollars to writer and publisher
members.

Total receipts for the vear increased
3.3% over those of 1994, the previous
top year. According to Bergman, re-
ceipts hit $436.8 million in 1995, up from
$422 7 miilion in 1994.

In 1995, ASCAP distributed a
record $356.7 million to members and
foreign affiliated societies, 11.3% more
than the previous vear. This, too, set a
record against the previous top year of
1994, when distribution dollars hit
$314.8 million.

Domestic distributions showed a
10.2% increase to $253.9 million from
$230.4 million in 1994, the previous
record year.

Foreign distribution to members hit
$102.8 million in 1995, compared to
$88.4 million in 1994, an increase of al-
most 16.3%.

Says Bergman, “This dramatic
growth echoes our continuing efforts to
license U.S. repertoire worldwide, while
working to ensure the protection of per-
forming rights royalties for all song-
writers, composers, and music publish-
ers at home.”

ASCAP’s operating expenses for
1995 declined 1.8% to $78.8 million,
down from $80.3 million in 1994. The ra-
tio of operating expenses to receipts
also decreased, from 18.99% in 1994 to
18.04% in 1995.

“We've increased our distribution by
25% since 1993, the year before we in-
stituted [dramatic] changes,” says John
LoFrumento, ASCAP’s executive
VP/COO.

In spite of a reduction in its U.S. staff
from 840 at the end of 1993 to 536,
LoFrumento says, TV surveys have in-
creased from 30,000 hours to 2 million
programs a year. (LoFrumento ex-
plains that even if the programs were

(Continued on page 104)
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AGI SaLuTEs THE GRAMMY
NOMINATED ART DIRECTORS

CATEGORY 70
Best Recording Package

NEiL Young, Mirror Ball
REPRISE RECORDS
ArTt DirRecTOR GARY BURDEN

“I had worked on several of Neils
albums in the past, including Gold Rush
and Tonights The Night, which is why 1
think he called me for this project. He
was looking for something that captured
a licdle of the mystery of album art back
in the *60s and 70s. Something that broke
out of the mold of a litde plastic square.

“The package is basically one-color,
printed on chipboard and I added an
interactive element by taking an old pic-
ture of Neil, cutting it up and putting
the pieces in the booklet. Its a free
poster, with some assembly required.”

* * *

Jont MrrcueLL, Tirbulent Indigo
REPRISE RECORDS
Art Director RoBBIE CAVOLINA

“This is a very warm, intimate and per-
sonal record, like being invited into
Joni’s home. I wanted to capture that in
the art, as well as showcase Joni’s paint-
ings. We actually hung the pictures she
selected in her house, to help capture
her living environment. The bookshelf
is also in her home.

“The original package was all paper,
first to enhance the friendly feel, and
secondly to do our part for the envi-
ronment. | wanted the whole album to
open up and invite you in, the way the
music does.”

H.D. ZINKER, Mountains of Madness
ENERGY RECORDS
ART DIRECTOR STEFAN SAGMEISTER

“The band approached me with the
project, providing a tape and a copy of
the lyrics. The theme of the album
was angst and madness and it imme-
diately reminded me of an incident [
witnessed in the streets of New York
when an ordinary looking man sud-
denly went completely crazy. It
seemed like a perfect metaphor.

“The effect was achieved by exact
printing of complimentary colors that
changes the face of a calm man into a
maniac when you remove the booklet
from its red-tinted jewel case.”

* * *

Various Arrists, This is Fort Apache
MCA Recorps
Art DirRecTOR TiM STEDMAN

“The concept was to present a sam-
pling of bands that had recorded at
Forc Apache Studios in Boston,
announcing the deal MCA had made
with Gary Smith, Fort Apache’s owner,
to bring new music to the label.

“We wanted to introduce people to
Fort Apache. We put an aerial map on
the cover, while inside, images bring
you closer and closer. The booklet has
photographs of the studio’s neighbor-
hood and 360 degree views, one inside
and the other outside. It’s like taking a
trip to the actual site.”

February, 1996

PeARL Jam, Vitalogy
Epric RECORDS
ART DIRECTOR JOEL ZIMMERMAN

“I had a great time working with the
band, T always do. They're a very creative
bunch of guys and [ think the results
speak for themselves.”

CATEGORY 71
Best Recording Package - Boxed

Brinp MELON, Sowp
CariroL RECORDS
Axrrt Directors Bunp MELON, JeFrrey Fey,
CHRis Jones, ToMMY STEELE

“While the idea of using a menu-motif
and a diner setting was entirely the
band’s, there was a lot of creative
exchange that went on. Everyone was
involved. The guy eating soup on the
front is the bands producer, Andy
Wallace. The letters in the alphabet soup
actually had to be fabricated to be seen

clearly and the diner itself we found in
New Jersey. Some of the booklet collages
were created by the late Shannon Hoon,
but the most touching aspect of his con-
tribution is the ultrasound of his baby
son that he wanted included.”

Interviews by Davin Seay, author and music

business journalist, Los Angeles.

Photography by Deborah Fletcher, Chicago.

THE PeT SHopr Bovs, Alternative
EMI Recorps
ArT DiRECTOR MARK FARROW

“The Pet Shop Boys have always been
interested in pushing the limits. The
album’s first title was Besides and we
had already taken the photos, which
were very dark and moody.

“Then the band decided to change
the name to Alrernativewhich is when |
got the idea of using lenticular photog-
raphy. It gives you the choice of viewing
one or another image and worked per-
fectly with the album concept. Happily,
the photos fit the process, especially
considering that the faces are in fencing
masks, which provided the perfect grid
for the lenticular effect.”

* * *

PiNk FLoYD, Pulse
CorumBsia ReEcorps
ART DIiRECTOR STORM THORGERSON

“The guiding impulse behind the
album concept was that it was a live
recording. We wanted the artwork to
be alive in some way and speculated on
a lot of approaches: a package that
would make noise, change colors or
move around.

“We settled on the blinking LED
light because lighting is such an impor-
tant part of a Pink Floyd concert and
we made it pulse to suggest the heart-
beat at the beginning of the song ‘Dark
Side of the Moon.” The effect we were
aiming for was artwork that would say
‘Hello!" to you from across the room.”

AEROSMITH, Box of Fire
Corumsia REcorps
ART DIRECTOR ALLEN WEINBERG

“This project was one of the most satis-
fying in my career because it gave me
the chance to fulfill a creative concept
I've had for years. I've always been fasci-
nated with the visual possibilities of a
cube of fire and when [ was approached
for ideas for an Aerosmith box set, my
first thought was to call it Box of Fire.
The group loved the approach and [
finally had the opportunity to realize a
long-cherished concepr.

“The match, which opens the box
when you symbolically ‘light’ it, was
the most expensive component of the
package. They cost ninety cents each
and were hand-painted in four colors.”

* * *

Frank Zappa Civilization Phaze Il
EMI Recorps
ART DIRECTOR GAIL ZAPPA

“Frank had an approach to art direc-
tion that was similar to assembling a
band: you find people whose talents
vou respect, put them together and,
sometimes, the results far exceed
your expectations.

“That was the case with this album,
which 1 consider to be his master-
work. He knew that this would be his
last recording and he paid very close
attention to every aspect of it, includ-
ing working with artist Uri Belashov
on the concept for the cover painting.
Frank’s approach to album art is that
it should give people an idea of the
music they are going to hear inside
and there’s no better example of that
than this album.”

AGI would like to congratulate all artists,
record labels, creative staff, and packaging companies involved
with bringing forth excellence in design.

BrRINGING YOU CREATIVE PACKAGING Sorutions- AGI

5055 Wilshire Boulevard, Suite 410
Los Angeles, California 90036

800-856-4244

www americanradiohistorvy com

800-838-4244

1776 Broadway, 23rd Floor
New York, New York 10019

1950 North Ruby Street
Melrose Park, Illinois 60160
800-226-4244
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Guided By Voices Led To Studio

Matador Set Offers Baroque Power Pop

B BY BRADLEY BAMBARGER

NEW YORK—Prolific savants of
skewed power pop Guided By Voices are
on the verge of graduating from lo-fi
kingpins to modern rock spoilers with
“Under The Bushes Under The Stars,”
the band’s second Matador album and
its first recorded in a traditional studio.

Due March 26, “Under The Bushes
Under The Stars” represents an in-
spired leap from Guided By Voices’ pre-
vious nine albums and sundry singles,
which were recorded over the past 10
years as pop-art projects in various
Dayton, Ohio, basements and living
rooms.

“We made the 4-track recordings out
of necessity, and now we've grown out of
it,” says Guided By Voices singer and
main songwriter Robert Pollard. “But,
we still learn the songs as we record
them, to give them the immediacy that

rock has to have.”
Compulsive music makers, the mem-
bers of Guided By Voices kept writing

and recording even after turning in the
album—eventually recalling and over-
hauling “Under The Bushes” three

John Pfeiffer, Veteran RCA
Classical Producer, Dies

B BY HEIDI WALESON

NEW YORK—John F. “Jack” Pfeif-
fer, an executive producer at BMG
Classics/RCA who recorded many of
the greatest classi-
cal artists of the
century during his
unbroken 47-year
association with
the label, is consid-
ered by many to be
the last link with
the golden age of
recording.

He died of a
heart attack Feb. 81in his New York of-
fice. He was 75.

Pfeiffer produced recordings by
such legendary artists and ensembles
as the violinist Jascha Heifetz; pianists
Vladimir Horowitz, Artur Rubinstein,

PFEIFFER

and Van Cliburn; harpsichordist Wan-
da Landowska; soprano Leontyne
Price; conductors Arturo Toscanini,
Leopold Stokowski, Fritz Reiner, Eu-
gene Ormandy, and Charles Munch;
and the Philadelphia, Chicago, and
Boston symphony orchestras.

He began his career as the industry
was switching from 78s to LPs (and
the short-lived classical 45) and
recording activity was exploding to
keep pace with the change; at the end
of his life, he was bringing those
recordings to a new public by way of
large-scale CD reissue programs.

The 65-disc “Heifetz Collection,” re-
leased in October 1994, has been nom-
inated for a Grammy Award.

Pfeiffer balanced technical exper-
tise with a relaxed, humane rapport
with the artists with whom he worked.

(Continned on puge 95)

times. The band ended up producing the
bulk of the album itself, after sessions
with Breeders boss Kim Deal yielded
five tracks and time with indie-rock au-
teur Steve Albini produced two.

Even with the sonic upgrade and per-
sistent futzing, “Under The Bushes”
shouldn’t disappoint the Guided By
Voices cult. Those enamored of the
band’s past conflations of indie-rock
spirit and British Invasion sensibili-
ties—as on last year’s “Alien Lanes”
from Matador and 1994’s “Bee Thou-
sand” from Scat—should be overjoyed by
the new album’s 24 tightly wound mar-

(Continued on page 86)
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B BY TERRI HORAK

NEW YOEK—Sam Goody has
signed on as the music retail spon-

Sam Goody, ESPN Team
For X Games Music Promo

as part of free daylong events de-
signed to promote ESPN’'s X

“X Games”
promotion,
which this year
is using music

sor for ESPN’s
sa .
mgoody

to help attract
young viewers.

The promotion, the X Games
Road Show, is a 12-city tour that be-
gins Marck 30 in Miami and runs
through June 22 in Boston. Alterna-
tive bands will be featured on-site

Games competition, which will air
on the network June 24.
Now in its
&
the X Games
&J’lns (formerly
=7 | called the Bx.
treme Games)
boarding, biking, snow skating,
and other fast-paced outdoor activ-
ities.
“This partnership represents a

second yvear,
feature “extreme’ forms of skate-
(Continued on page 34)

New David Bowie
BMG Set Spawns
Int’l Art Contest

NEW YORK—BMG Entertain-
ment International has sponsored
an international art competition
that relates to the “arty cult sta-
tus” of David Bowie’s new album,
“Outside.”

Held in 11 countries, the contest
asked participants to convey their
version of the album’s contents in
painting or sculpture.

The winners in each country will
be part of the final competition
scheduled for Tuesday (20) at Le
Monde de L’art Gallery in Paris.
The contest will be judged by
Bowie, artist Hermann Nitsch, and
BMG Entertainment Internation-
al VP of international marketing
Christoph Ruecker.

The event coincides with the end
of the European leg of Bowie's
world tour in support of “Outside.”
The winner will be awarded
$25,000 for tuition to further his or

(Continwed on page 97)

NPR Starts Classical Music Label
To Help Provide Income, Prestige

B BY DON JEFFREY

NEW YORK—In the wake of con-
gressional budget cuts for public
broadcasting, National Public Radio
has started & classical record label as
a means of increasing revenues for its
cultural offerings.

The label, NPR Classics, will mar-
ket record-

says the offerings will range from
“major artist retrospectives to poten-
tially new artists. ‘Performance To-
day’ finds hot new talent and broad-
casts it.”

Spearheading the label will be Roe
and “Performance Today” senior pro-
ducer Don Lee. The show has 1.2 mil-
lion listeners, according to Roe.

ings of perfor-
mances from
the archives
and future

cal artists in
venues around
the country and

The program
o

records classi-

programming

of the popuiar two-hour daily NPR
classical music show “Performance
Today.”

Ben Roe, the show's music produc-
er, says that the label will begin oper-
ating in March and that CDs will be
available at retail as late as the fall.

The worldwide distributor for
NPR's releases will be Allegro, the
Portland, Ore.-based independent dis-
tributor, which handles about 120 la-
bels, many of which are classical.

Joe Micallef, president of Allegro,

presents live
performances in the studio about once
every two weeks. “We're building up
the archive all the time,” says Roe,
adding that the show is “in the busi-
ness of uncovering the next genera-
ticn of talent.”

Initial funding for the label has
been provided by NPR. But, Roe says,
he expects NPR Classics to become
self-sustaining and provide profits for
“Performance Today™ and its broad-
caster.

(Continued on page 104)
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M BY DEBORAH EVANS PRICE

NASHVILLE—Michael W. Smith
and DC Talk’s Toby McKeehan lead
the list of nominees for the Gospel Mu-
sic Assn.’s 27th annual Dove Awards,
which will be held at the Grand Ole
Opry House here on April 25.

This year marks the introduction of
several award categories, as well as
the renaming of a number of other
categories.

Smith is nominated in seven cate-
gories, including artist and male vo-
calist of the year. McKeehan has the
potential to win eight awards. He was
nominated for four as a member of
DC Talk: two for songwriting credits
and two producer nominations as part
of the Gotee Bros. production team.

Other multiple nominees include

Michael W. Smith, DC Talk’s
McKeehan Top Dove Noms

4HIM, Point Of Grace, Steve Taylor,
CeCe Winans, and the multi-artist
“My Utmost For His Highest” album,
each with six nods. Steven Curtis
Chapman, Lar-
nelle Harris,
and Jars Of
Clay each re-
ceived five nom-
inations.

Jars Of Clay’s
nominations in
the categories of new artist and group
of the year reflect the band’s rapid as-
cent in the past year.

“It’s exciting to see that there are
some new faces, some new people be-
ing recognized,” says GMA president
Bruce Koblish. “I think the whole in-
dustry is excited about Jars Of Clay.

(Continued on page 104)

m
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Motown Lays Off 21 Staffers
Firings Part Of Move To New York

LOS ANGELES—Motown Records,
engaged in what it describes as “a
limited corporate reorganization,”
has terminated 21 employees. The
move is part of the label’s plans to re-
locate its headquarters from Los An-
geles to New York.

Most of the staffers released
were midlevel personnel, according
to sources. No senior executives
have been let go, according to a
source.

The personnel changes, which
had been expected, come in the
wake of Andre Harrell’s installation
as Motown president/CEO (Bill-
board, Oct. 14, 1995).

Harrell developed a reputation
with his impressive run as presi-
dent and founder of Uptown
Records, which broke such cutting-
edge R&B acts as Mary J. Blige and
Jodeci.

Commenting on the changes, the
label issued a prepared statement

Feb. 12 that said, “Motown’s new
management team has taken steps
to restructure in order to make the
company stronger for the future and
the current competitive environ-
ment, [and] a certain number of po-
sitions, mostly in the Los Angeles
offices, have been affected by this
restructuring.”

The statement goes on to say that
the restructuring in no way alters
the current size of Motown’s core or-
ganization, referring to the fact that
Motown has significantly bolstered
its A&R department in recent
months. With the layoffs and recent
additions, the label maintains a staff
of 165.

According to sources, when the
relocation is complete, the label
plans to retain a satellite staff in Los
Angeles roughly the size of its cur-
rent New York staff.

J.R. REYNOLDS

RECORD COMPANIES. Gary Baddeley
is appointed VP/GM for Robbins En-
tertainment in New York. He was an
attorney with Phillips Nizer Ben-
jamin Krim & Ballon.

Ken Gullic is named VP of sales at
Relativity Records in New York. He
was national director of product de-
velopment at RED Distribution.

Lisa Markowitz is promoted to se-
nior director of publicity for Epic
Records in New York. She was direc-
tor of publicity.

The Enclave in New York names
Leyla Turkkan a senior A&R execu-
tive. She was executive VP/GM of
TAG Recordings.

Joanne Oriti is promoted to direc-
tor of communications for Sony Music
Entertainment in New York. She was
manager of communications.

Arista Records in New York names
Bill Wilson associate director of
product management and Ari Martin
associate director of artist develop-

BADDELEY GULLIC

ment. They were, respectively, man-
ager of product management and
product manager for Epic Records.
In Los Angeles, Arista names Catrin
Walz director of travel management.
She was director of office services.

Island Records’ black music divi-
sion in New York names Morace
Landy national director of promotion
and Ane Roseborough director of
marketing. They were, respectively,
Northeast regional manager and
marketing manager.

Greg “English” Jones is named
manager of field promotion for Loose

Boyz Il Men To Head Label At Sony

Act Maintains Motown Recording Deal

M BY J.R. REYNOLDS

The four artists who compose Mo-
town R&B group Boyz II Men have
entered into a joint venture with Sony
Music Entertainment to create
Stonecreek Recordings.

The announcement of the world-
wide venture, which will be funded
and distributed by Sony, was made by
Boyz II Men members Nathan Mor-
ris, Michael McCary, Shawn Stock-
man, and Wanya Morris, and Sony
Music Entertainment president/COO
Thomas D. Mottola.

“[Boyz 1T Men’s] level of success
and proven abilities as songwriters
and producers will serve as a powerful
magnet for attracting new talent to
both Stonecreek and other labels with-
in the Sony system,” says Mottola.

The deal with Sony will allow
Stonecreek releases to be marketed

_SESAC, BDS
To Monitor
 More Genres

NEW YORK—Perfrrming righit
society SESAC is hroadening its
ties to Broadeasi Duls Systems,
the airplay recognition and mani-
toring service, to eneimpass gen-
res beyond the Spanish-language
music field. o

_ Among the additional genres to
be monitored, effective April 1,
are top 40, album rock, adult con-
temporary, country, modern rock,
R&B, and adult alternative.

By making a deal with BDS in
1994, SESAC became the first
performance right group to use
BDS’ technology, which has
tracked Latin music for
SESAC/Latina, SESAC’s self-
contained subsidiary.

(Continued on page 95)

E T U

MARKOWITZ TURKKAN
Cannon Records in New York. He
was Northeast regional manager of
urban radio/street promotion for
Scotti Bros.

PUBLISHING. Derek Alpert is promot-
ed to VP of motion picture music for
Rondor Music International in Los
Angeles. He was senior director of
music development.

Ellen Moraskie is named VP,
Latin  musiec  division, for
Warner/Chappell Music in Miami.
She was director, Latin America, for
Sony Music Publishing.

RNTABLE

and promoted through Columbia
Records Group, Epic Records Group,
and associated labels, depending on
the creative direction of each act.

The association with Sony also cre-
ates alternative outlets for applying
the quartet’s
acknowledged
skills as writ-
ers, arrangers,
and producers
to artists with-
in the Sony
system, in ad-
dition to those signed directly to
Stonecreek.

Morris says, “This deal gives us a
creative avenue to do things that we
would not be able to as Boyz 1T Men.
We're not just sticking to R&B music.
We'll be signing hip-hop, jazz, pop ...
all kinds of acts that will allow us to ex-
plore our creative potential.”

STONECREEK

Morris and Mottola declined to dis-
cuss financial details surrounding the
deal.

Boyz I1 Men maintains its exclusive
recording deal with Motown. Motown
president/CEO Andre Harrell says,
“Motown is looking forward to contin-
uing its recording relationship with
Boyz II Men for many releases to
come. I wish them the best of luck and
much success in their new venture.”

PolyGram president/CEO Alain
Levy says that PolyGram—Motown’s
parent company—was approached
with the idea, “had words” with the
band about it, but ultimately declined.

Another PolyGram executive puts
the time frame for these discussions
at six to nine months ago, prior to
Harrell’s arrival at Motown.

Levy adds, “We want artists to con-
centrate on their own careers rather

(Continued on page 97)

Short Wait For ‘Exhale’

Video Set For Sell-Thru In April

M BY SETH GOLDSTEIN

NEW YORK—Whitney Houston is
expected to work wonders for 20th
Century Fox Home Entertainment.

The best-selling album “Waiting To
Exhale,” which slips from its reign at
No. 1 to No. 2 on this week’s Billboard
200, has prompted Fox to release the
movie of the same name as a sell-
through video April 23.

Houston stars in the feature, which
has grossed about $65 million since it
went into theaters late last year.

The studio estimates that consumer
purchases will top 4.5 million cassettes,
says Fox Home Entertainment market-
ing senior VP Bruce Pfander. At press
time, album sales had reached 3.1 mil-
lion units, according to SoundScan. Fox
plans to fully exploit the cross-promo-
tional potential of the video and the CD,
especially in record chains.

Pfander says the studio is discussing
opportunities with Arista Records,

Houston’s label, but acknowledges that
time is short. The decision to price the
movie for sale instead of rental was
made only in the past two weeks.

“We don’t have the same planning
horizons as usual,” Pfander notes.

Nonetheless, he’s confident Fox can
develop sufficient demand among
blacks, who made the movie a surprise
hit, and a wider audience intrigued by
the popular soundtrack.

“Music is going to have a greater im-
pact now than it did during the theatri-
cal [run],” Pfander predicts.

Retailers will enjoy ample room to
price-promote the video. “Exhale” car-
ries a suggested list of $19.98, but
chains can go as low as $12.95 without
violating Fox’s minimum-advertised-
price policy and losing co-op ad dollars.

“Exhale” is Fox’s second R-rated
feature, after “Speed,” to go the sell-
through route, normally a haven for
family titles. “We wrestled with it,”
Pfander says.

ALPERT MORASKIE

Simon Potts is appointed head of
Island Entertainment Music Publish-
ing. His last music-industry position
was senior VP of A&R at Capitol
Records.

Peermusic in New York names
Manuel Mosquera VP of finance and
Brooke Wixson controller. They
were, respectively, controller and as-
sistant controller.

BMI in Los Angeles promotes Jes-
sica Young to director and Elisa
Randazzo to associate director of
writer/publisher relations, West
Coast. They were, respectively, asso-

WILLIAMS

POTTS

ciate director of writer/publisher re-
lations, Los Angeles, and executive
assistant to the assistant VP of
writer/publisher relations.

RELATED FIELDS. Michael S.
Williams is named CFO of the
Recording Industry Assn. of America
in Washington, D.C. He was director
of finance at the Pomona Valley Hos-
pital Medical Center.

Susie Penley is promoted to man-
ager of print advertising for Poly-
Gram Holding in New York. She was
media planner.
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Capitol’s tripl3fastaction Revs Up
‘Broadcaster’ Set Follows Speedy Deal

BY CARRIE BORZILLO

LOS ANGELES—While tripl3-
fastaction may have named itself
after a description on the Gold
Bond medicated powder container,
its moniker could also describe the
swiftness with which the Chicago
band received a label deal.

To say things happened fast for
this band, known for its feedback-
laden, fuzz guitar approach and
energetic live shows, is a bit of an
understatement.

Formed in 1993, tripl3fastaction
played a few high-profile showeas-
es that attracted flocks of A&R
reps in summer and fall 1994, and a
month or so later the group was
signed to Capitol.

As if the A&R feeding frenzy
wasn’t whirlwind enough, tripl3fas-
taction has also been on the road
since its inception with such artists
as Juliana Hatfield, Buffalo Tom,
and labelmates Supergrass and
Menthol. The band will likely tour
for the rest of 1996.

On April 2, Capitol will release
the debut album, “Broadcaster,”
which was produced by Don Flem-
ing (Teenage Fanclub, Sonic Youth).

Producer Brad Wood also recorded
two tracks—the album’s first sin-
gle, “Revved Up,” and “Sally Tree.”

“It all happened pretty fast,”
says Wes Kidd, lead singer/gui-
tarist/songwriter of tripl3fastac-
tion, which is represented by Blues
Traveler manager and H.O.R.D.E.
tour co-founder Dave Frey. “The
drummer, Brian [St. Clair], and I
had been together in shitty bands
for like 10 years, and about a year
after we started playing as
tripl3fastaction, we got all these
people asking for tapes. It was
goofy, really stupid. The whole
thing made me sick.”

Singer/Songwriter Rothberg Is
EMI’s ‘Underground’ Discovery

H BY PAUL VERNA

NEW YORK—The minute EMI
Records senior VP Brian Koppelman
met Patti Rothberg, he knew he
wanted to sign her.

“She’s one of those artists you
come across once in 10 years,” he
says of the 23-year-old, New York-
based singer/songwriter, who was
discovered busking in the subway
here.

For Rothberg,
the feeling was
mutual. “I knew
that Brian was
the one who lis-
tened and got it,”
she says, recall-
ing her live audi-
tion at Koppel-
man'’s office.

On her April 2 EMI debut,
“Between The 1 & The 9,” Rothberg
performs alternative rock with
mature, thought-provoking lyrics
about strained relationships—songs
of yearning and anthems of self
empowerment. The album ends with
a hidden track that details Roth-
berg’s experiences as a street per-
former.

Rothberg wrote all of the songs on
her album, many of them during a
year in Paris from 1992 to 1993. A
gifted visual artist, Rothberg painted
a self-portrait for the album cover
and made drawings to go with each
song lyric.

The first single, “Inside”—which
will be serviced to modern rock,
album rock, triple-A, and college sta-
tions March 4—is an acoustic rocker
that sums up its generational-angst

ROTHBERG

theme in its first line: “Haven’t done
a thing today/I'm just sittin’ around
wastin’ time away.” Another of the
album’s highlights is the opener,
“Flicker,” a dreamy tune with defi-
ant lyrics that rebuke an ex-lover

While some of Rothberg’s edgier
songs, such as “Treat Me Like Dirt,”
might invite comparisons to the
angry lyricism of Alanis Morissette,
Rothberg insists she’s not “an angry
young woman with all this vengeful-
ness. It’s just that I have all this emo-
tion, and I'm saying, ‘Look at this
pattern that all the girls that I know
go through and even a lot of the guys
I know go through.” And it’s not just
a guy/girl thing either. I hardly con-
sider myself a male basher. In fact,
I’m a male advocate.”

In anticipation of the album’s
release, Rothberg, who is booked by
Creative Artists Agency, and her
band are on the road playing club
dates throughout the Northeast,
according to EMI senior director of
marketing Dane Venable.

“We're also making 25,000 cassette
samplers with ‘Inside,” ‘Treat Me
Like Dirt,” and ‘Flicker’ to begin
passing out at some of her gigs,” says
Venable.

“At radio, the reaction has been so
strong that we're having to already
slot things in,” he continues. “Joel
Folger at [commercial alternative
KDGE] Dallas liked it so much he
asked that Patti be on both of the sta-
tion’s Dallas spring festivals. We've
also had a tremendous response from
Bruce Warren at [triple-A] WXPN
Philadelphia.”

At the club level, the response has

(Continued on page 18)

The experience also served as
lyrical inspiration for Kidd on such
songs as “Bird Again,” which is
about getting back to his normal
state of mind after being wooed for
months by labels.

“I’d get Ahmet Ertegun—Ahmet
Ertegun!—calling me, wanting to
fly me in for lunch. That was the
strangest thing,” says Kidd. “Some
meetings, people would sit around
and kiss your ass. At others we had
[a label head] screaming at us,
telling us we didn’t know what . ..
we wanted to do. It was all really

(Continued on page 15)

Our Gang. Reprise Records celebrates the signing of New York trio Darlahood.
Shown, from left, are band member David Seltar, Reprise A&R rep Sue Drew,
band member Luke, Reprise Records president Howie Klein, band member Joe
Magistro, and Warner Bros. VP of legal affairs Rick Streicker.

THE YEAR OF THE WOMAN: As clichéd as it sounds,
it’s true. The top three Grammy nominees, Mariah Carey,
Alanis Morissette, and Joan Osborne, are female, and
plenty of other women scored nominations. But who will
walk away with the most trophies? That’s the question as
we make our predictions for Feb. 28.

Record of the year: One Sweet Day” by Carey and
Boyz I1 Men. It’s sappy; it shows that superstars Carey
and the Boyz play well with others and have great cross-
format appeal. My choice is “Gangsta’s Paradise” by Coo-
lio Featuring L.V.

Album of the year: Look! No “Unplugged” albums are
nominated. The Grammy goes to Carey’s “Daydream,”
although Morissette could sneak in with a major upset.

Grammy Predictions Underscore Focus
On Women; MCA Pub Finds President

I'm rooting for “Run-Around” from Blues Traveler.

Best hard rock performance: “Spin The Black Circle”
by Pearl Jam.

Best metal performance: Can you imagine Gwar get-
ting on stage during the telecast to accept this award? It
will never happen. The winner is Nine Inch Nails for
“Happiness In Slavery.”

Best rock album: Petty’s “Wildflowers.”

Best alternative music performance: The Grammy goes
to Nirvana for “MTV Unplugged In New York,” but my
vote goes to Foo Fighters. Either way, Dave Grohl’s going
home with a (&rammy.

Best female R&B vocal performance: The Academy
loves Anita Baker, but this award should go to Brandy

Song of the year: In general cate-
gories such as this, the Grammy vot-
ers tend to be very conservative. This
means that the award will probably
go to Michael Jackson’s “You Are
Not Alone,” which was written by R.
Kelly. My nod goes to Osborne’s
“One Of Us,” written by Eric Bazil-

for “Baby.”

Best male R&B vocal perfor-
mance: “Baby’s Home” by Barry
White.

Best R&B album: There should
be no doubt. The Grammy goes to
“CrazySexyCool” by TLC.

Best female country vocal per-

ian. Given the Academy’s fondness
for all things Disney/Alan Menken,
I'm very surprised that “Colors Of
The Wind” from the “Pocahontas”
soundtrack isn’t nominated.

Best new artist: What a strong category this year. Com-
bined, the five nominees have sold a staggering 25 million
albums. Half of those belong to Hootie & the Blowfish,
whom I think should win, but I have a twitchy feeling that
the Grammy will go to Morissette. That’s cool, too.

Best female pop vocal performance: The Grammy vot-
ers love Bonnie Raitt, who's up for “You Got It,” and they
love “Colors Of The Wind” co-writer Menken; Vanessa
Williams garnered a nod for that track. But I still think
the Grammy will go to Carey’s “Fantasy.”

Best male pop vocal performance: My vote goes to Seal
and “Kiss From A Rose.” The Grammy goes to Jackson’s
“You Are Not Alone.”

. Best pop performance by a duo or group with vocal:
“Let Her Cry” by Hootie & the Blowfish.

Best pop album: Odds on favorite is Carey for “Day-
dream,” but-don’t be surprised if sentimental favorite Joni
Mitchell wins for “Turbulent Indigo.”

Best female rock vocal performance: After a few years’
absence because of a lack of nominees, this category
returns. It's padded, but I'm just happy it’s back. The
Grammy goes to Morissette for “You Oughta Know,” even
though every voting journalist cast a ballot for PJ Har-
vey’s “Down By The Water.”

Best male rock vocal performance: “You Don’t Know
How It Feels” by Tom Petty.

Best rock performance by a duo or group with vocal:
It’s conceivable that the award could go to the Eagles for
“Hotel California,” although NARAS has got to be hoping
that the Grammy goes to a song written in this decade.

by Melinda Newman

formance: Riding the crest of her
Country Music Assn. sweep, I pre-
dict a win for Alison Krauss for
“Baby, Now That I've Found You.”
Kraus is great, but my favorite is
“Safe In The Arms Of Love” by Martina McBride.

Best male country vocal performance: “Go Rest High
On That Mountain” by Vince Gill.

Best country performance by a duo or group with vocal:
“Here Comes The Rain,” the Mavericks.

Best country song: This is a tough call, but I'm going
with “Gone Country,” written by Bob McDill and per-
formed by Alan Jackson.

Best country album: I'm still baffled by Junior Brown’s
nomination for his self-titled album. Yes, it’s good, but it
really seems like a stretch, given that he receives no air-
play, and that, after the nomination announcement, most
country fans were scratching their heads, muttering,
“Who?” If the goal was to spotlight an artist who deserves
recognition, fine, but it hasn’t worked. The Grammy goes
to “The Woman In Me” by Shania Twain, but my vote
goes to “Music For All Occasions” from the Mavericks.

Best song written specifically for a motion picture or for
television: As I've mentioned, the Academy gets all gooey for
Menken, who’s nominated here as co-writer (with Stephen
Schwartz) of “Colors Of The Wind,” but it also bows at the
altar of Barry Mann and Cynthia Weil, who co-wrote (with
James Horner) “Whatever You Imagine” from “The Page-
master.” A song no one heard from a movie no one saw. The
Grammy goes to “Colors Of The Wind.”

OTHER NEWS: Look for David Renzer to move to L.A.
as head of MCA Music Publishing. The company’s presi-
dency has been vacant since Jay Boberg went to MCA
Records last year. Renzer is president of Zomba Publishing.
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Twila Paris Has New Look But Familiar Sound On Latest EMI Set

B BY DEBORAH EVANS PRICE

NASHVILLE—With a change in
record companies from Star Song to
sister EMI Christian Music Group
label Sparrow and a startlingly dif-
ferent photo on the cover, Twila
Paris’ new album, “Where I Stand,”
could be anticipated as a radical
musical departure.

A few things might have been dif-
ferent in the making of the April 2
release, but Paris’ fans will be

happy to know that they can expect
music in the vein of what has made
Paris the Gospel Music Assn.’s
female vocalist of the year for the
last three years and one of contem-
porary Christian music’s premier
singer/songwriters.

Well known in the contemporary
Christian community for such songs
as “The Warrior Is A Child,” “Run-
ner,” “Every Heart That Is Break-
ing,” “Destiny,” and “God Is In Con-
trol,” Paris has developed a

AN OPEN LETTERTO RECORD COMPANIES

I have spent the better part of the last 12 years endeavoring to become the best
songwriter I could possibly be. T've released 3 albums to college radio and
received enough airplay to know I can reach people. But through the years
I've paid little to no attention to networking and promotion. Quality of my
writing has always come first but in this business being marketable is as
important, if not more, to getting noticed and signed. Now though, I'd like to
be heard, and I'd like to retain my ideals in the process. So, my idea for you
is this: I will donate 100% of my songwriter rovalties to children’s charities,
on every record I make for whatever company wants me. If you can’t market
that, you can’t market anything. You can make lots of money and I can make
music.and help people. Cynics beware. I'm not rich. I wait on tables for a
living. This is real. It's on the table for whoever wants it.
Thank You.
RD.

1-312-935-1848
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reputation as a formidable artist
whose music is embraced not only
by Christian radio but by church
audiences. With the release of
“Where I Stand,” Sparrow hopes to
broaden that appeal to the main-
stream market.

“Our plan right now is to intro-
duce Twila. She’s never really had
an introduction to mainstream
retailers,” says Sparrow marketing
VP Jenny Lockwald. (Her last
album on Star Song was released
before EMI's 1994 purchase of the
label.)

“We're going to familiarize them
with the fact that she is a major con-
temporary Christian music artist.
We’ll do that by really going after
the facts with them—how many
Dove Awards she has won, the fact
that she is a staple in the church
with songs in hymnals, how many
units she has sold—and solidifying
with them that she is a valid, selling
artist.”

When asked why she left Star
Song and signed with Sparrow,
Paris says, “I had 11 years at Star
Song. I have wonderful friends and
felt like a lot was accomplished
there, but there are times when you
feel like God is saying that it’s just
time to move on. It [wasn’t] any sort
of negative thing.”

Though Sparrow is hoping Paris
will draw aavider audience with this
release, it won’t be at the expense of
her old fans. “Where I Stand” fea-
tures the songs of faith and encour-
agement for which Paris is known.
Musically, Paris says, she and pro-
ducer Brown Bannister engineered
a few changes.

“I think we were smack in the
middle of AC with the last record,
and I think we still are,” Paris says.
“We wanted the texture to be slight-
ly different on this album, and the
main change we made was, rather
than having two electric guitars on
the basic sessions, we had one elec-
tric and one acoustic. So, without
becoming an acoustic album, it’s a
little more acoustic-oriented, a lit-
tle bit warmer texture all the way
through.”

Fans may also be surprised at
Paris’ look on the album cover.
Instead of her usual bangs and sub-
tle makeup, the photo features an
extreme close-up of Paris’ face, with
her hair pulled back and minimal
makeup. Attendees of a recent
Christian retailers convention didn't
recognize her on the promotional
materials at the Sparrow booth.

“It startled everyone,” Paris
admits. “We wanted to do something
really fresh and different ... and I
said I've always wanted to do one of
those photographs where it’s mini-
mal makeup, the hair is back off the
face, and it really [is just] the face
and eyes. You feel like you're really
getting inside the person. It’s not
about glamour. It captures the per-
sonality, the person inside.”

The album is also a reflection of
the person inside in terms of its
music. “Even though songs like ‘Not
Afraid Anymore’ and ‘Hold On’
[are] addressed to other people, all
the way through this album, there
are definite elements that are vul-
nerable and revealing of where I
am,” she says. “I think the cover
goes with that.”

M-—‘I

Paris has always been known for
writing all her own material, and
she continued to do that on “Where
I Stand,” with the exception of
“Faithful Friend,” which was co-
written with Steven Curtis Chap-
man. Paris says Sparrow president
Peter York really pushed her to
write material for this project.
“Peter York, as an A&R guy, really

challenged me,” Paris says. “I
brought in my batch of songs, and
he encouraged me to think about
going back and writing some more
... I thought, ‘We are only three to
four weeks out from starting the
album, and I don’t know if I can
write inspired songs on demand.” ”

But Paris found she could rise to
the occasion. The first single,
“Faithful Friend,” which will be
released to Christian radio March
8, was one of the last songs written
for the album. “Steven actually
inspired the lyries to the first
verse,” Paris says. “And of course,
later, he actually wrote the verse
that he sings because . . . I realized
this needs to be a duet, and whoev-
er is singing it needs to write the
second verse so it would be comple-
mentary to the first.”

Although Sparrow has no plans to
push a single to mainstream radio,
the label anticipates “Faithful

(Continued on next page)
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CAPITOLS TRIPL3FASTACTION REVS UP

(Continued from page 13)

demented.”

Kidd says the band chose Capitol
partly because it was the label's
senior VP of promotion, Phil Costel-
lo, who brought the band’s demo
tape to Capitol president/CEO Gary
Gersh, instead of an A&R executive.

“Usually, A&R forces radio into
liking the musie,” says Kidd. “But
for the radio guy to be into it, we
felt confident. And then when a
bunch [of Capitol executives] came
to see us and we sat down and had a
good conversation, it seemed right.”

The marketing efforts for break-
ing the band have concentrated on
touring and tour marketing, such as
getting radio, retail, press, and
Cema representatives out to shows
and handing out five-song cassette
samplers at the gigs.

One key element is to hammer
away at markets region by region,
beginning with the Midwest. The
band’s tour with Menthol, which
wrapped Feb. 15, marked its third
swing through the Midwest since
Capitol signed the act in fall 1994.

“We’re marketing this as an
album-driven project,” says Clark
Staub, senior director of marketing
at Capitol. “We feel this record has
a lot of great songs, and we intend
to take this well into next year.”

Capitol will get even more
aggressive when tripl3fastaction,
which is booked by Creative Artists
Agency, hits the road for its first
West Coast jaunt March 18-30 with
labelmates Everclear and London
Records’ Hagfish. Key dates
include three nights at the Roxy in

Los Angeles March 20-22, including
a double show on March 21, when
tripl3fastaction will play the Alli-
gator Lounge in Santa Monica,
Calif.,, after its Roxy performance.
The tour also includes an already
sold-out show March 28 at the
5,500-seat Seattle Arena.

Capitol will support the West
Coast tour with print ads for both
of its bands. To drive fans to retail,
discount coupons for “Broadcaster”
will be given away at the shows.

“We're going all out for this tour,

TWILA PARIS HAS NEW LOOK BUT FAMILIAR SOUND

(Continued from preceding page)

Friend” to be a major hit at Chris-
tian stations. Mark Rider, PD at
WAYM-FM Nashville, hasn’t heard
the single but says he’s open to giv-
ing it a shot. “[Sparrow] is really
trying to take her to that next level.
She has always been thought of as
a little more inspirational, whereas
Steven is not. He’s more contempo-
rary, obviously,” Rider says. “Even
though she used to be pretty con-
temporary, they kind of made her
more middle of the road as years
went by. Maybe this is them bring-
ing her back to center, which [
think is a really good idea.”

In addition to promoting heavily
to radio, Sparrow plans a big push

at retail that will involve banner
boards and counter easels promot-
ing the release and offering con-
sumers special prerelease reser-
vation forms to reserve a copy of
the album prior to street date.
Lockwald says the label may sta-
tion greeters at retail entrances to
show consumers where to find the
album.

Paris has served as the spokes-
woman for the San Luis Obispo,
Calif.-based Parable Group, an
organization that represents 350
independent Christian bookstores
nationwide. Paris’ involvement
with Parable will aid in promoting
the album. Plans call for Parable to

run a teaser in its March product
catalog, and it will hold a big cam-
paign in the catalog to coincide
with the album’s release.
Lockwald feels the album will be
a hit with Christian radio and the
church crowd who have always
made Paris’ music part of their
worship services. To make sure the
church audience is aware of the
release, Sparrow plans a special
promotion with Worship Leader
magazine. The promotion involves
a brochure that will teature Paris
and Sparrow labelmates Cheri
Keaggy and Steve Green, spot-
lighting songs that would be appro-
priate for use in church services,

such as “Honor And Praise.” Lock-
wald says Sparrow plans to distrib-
ute the brochures at worship-leader
conferences across the country this
year.

Fans will have the chance to hear
Paris perform the music from
“Where I Stand” live when she
embarks on her fall tour. The open-
ing act and other specifics are still
in the works, but Paris is anxious to
hit the read. “It’s a lot of fun for

e,” she says. “I love being in the
studio, but I also love doing the
songs live, and all the lights add to
giving the song a somewhat differ-
ent life than on the album. That has
always intrigued me.”
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including a tour poster designed by
Coop, who did the artwork for
Lords Of Acid’s last album cover
and Nirvana tour posters,” says
Staub

Another part of the awareness
campaign will be a posteard mail-
ing to 10,000 fans on Frey’s and
Blues Traveler’s fan list. In an
effort to create a fan list for
tripl3fastaction, the mailing will
feature a bounce-back card for fans
to receive the five-song cassette
sampler.

With touring as important to the
band as it is to the label and man
agement, Kidd says the goal of the
album was to capture the band’s live
feel as much as possible. The album
even features an extended jam of
“Superstar” (a possible future sin-
gle) that clocks in at nearly 10 min-
utes, as well as three other songs
that are approximately five minutes
each.

“It’s so important to get the live
thing down,” says Kidd. “You see so
many great bands live and the
record sucks. We totally wanted our
record to sound like our shows do.”

On the radio front, Capitol plans
to work college radio fiercely to
create a base. The first single for
modern rock radio, “Revved Up,”
will be worked to the format start-
ing March 25.

Modern rocker WKQX (Q101)

(Continued on puge 19)
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MUSICMASTERS SALUTES BENNY CARTER

(Continued from page 1)

to a wider audience.”

Carter also sees the dise drawing in
new fans for his tunes. “These days, it
seems there are many more popular
singers than there are popular instru-
mentalists,” says Carter, who also plays
trumpet, trombone, tenor sax, clarinet,
and piano. “Singers sell the big records.
Ax listeners, we attach ourselves to
words, to the emotions and stories
around the lyrics. I'm really an instru-
mentalist, a melodist. There are many
songs that I've played that I don't really
know the words to. But with the gener-
al publie, they are very important. So
this might help.”

Carter is also likely to gain attention
from two other releases. Rhapsody
Films has issued Harrison Engle’s 1989
Carter documentary “Symphony In
Riffs"” on video for the first time. The ti-
tle sold in record stores, $21.99 list price.
In June, Verve will reissue “The New
Jazz Sound,” a two-disc set.

The timing is right for “Songhook,” ac-
cording to Schoen. “Benny has received
a great level of support with fellow musi-
cians, jazz press, and radio as well. But 1
think we're lagging a little bit on the con-
sumer end. One of the things we are hop-
ing for with this record is to expand his
base. Considering that the guy has re-
ceived the lifetime achievement award
Grammy and two additional Graminys,
there’s considerable upward movement
available at the retail level. It could al-
ways be bigger for him.”

The album is a follow-up to the Gram-
my Award-winning 1994 disc “Elegv In
Blue” on MusicMasters. The label also
released the album “Best Of Benny
Carter” in 1995, “but that was just to
keep us visible until this one was ready,”
savs Schoen.

MusicMasters began its campaign

From left, Carter with Bobby Short.

for “Songbook™ in November 1995 at
the JazzTimes Convention in New
York. The label placed “a little teaser”
from “Songbook” in gift bags received
by all registrants. It was a three-track
cassette that included “All That Jazz,” a
duet between Carmen Bradford and
Kenny Rankin; “Only Trust Your
Heart” by Reeves; and Hendricks’ take
on “Cow-Cow Boogie.”

“The intention was to get people’s at-
tention and let them know the scope of
the project,” says Schoen. “Most were
knocked out by the concept, saving, ‘Oh
man, this is the kind of project we've
been waiting for’”

Gary Vercelli, music director of
KX.JZ Sacramento, Calif., thinks radio
should get excited, too. “I would consid-
er this for heavy rotation,” he says. “It’s
a testament to Benny as a composer,
soloist, and arranger. It doesn't sur-
prise me that some of the great singers
of this time would line up to get in-
volved. Williams epitomizes Benny's el-
egance on the horn in the interpretation
of ‘T Was Wrong," which would be a pow-
er track here at the station. They also
sequenced the material well; there are
lots of strong tunes at the front.”

Vercelli says vocal dises are on the
rise. “Vocals are a real important ele-
ment in terms of holding the listener.

We're infusing more vocals into our ro-
tation, and so far, it's good. The down-
side is that there aren’t enough quality
jazz vocalists compared to the numbers
of quality instrumentalists. But this
record is wonderful; it would be right
for drive-time play.”

FIRST RECORDING N 1927

Carter’s accomplishments are legion.
Critic Peter Watrous once said that dis-
covering his body of work is like discov-
ering “a lost continent.” Along with
Johnny Hodges and Charlie Parker,
Carter is often said to have created the
modern saxophone language. “There
are no others even vaguely similar,” erit-
ic Stanley Crouch once wrote.

Carter, a New York native, worked
club dates in Harlem as a teenager, play-
ing C-melody saxophone. Pianist Willie
“the Lion” Smith convinced him to
switeh to alto in 1924, and a blessed com-
panionship was formed. (In the late 205,
he also picked up the trumpet, which he
still plays.) He put his first arrangement
on disc in 1927, under the auspices of
Fletcher Henderson. After a short stint
leading his own large group, he worked
with two highly respected units: the
Chocolate Dandies and McKinney's Cot-
ton Pickers.

Word got around regarding the clever
nature of his charts, and Carter wrote
arrangements for the Ellington group
as well as pieces that helped spark the
rise of Benny Goodman’s band.

His own orchestras became deified,
even by an overseas audience. In 1934,
he took an extended trip to France, the
U.K., and the Netherlands, where he
made a point of integrating his bands.

Back home by 38, his credentials as an
arranger were by then impeccable. The
style of his alto playing began to be seru-
tinized, and many considered him one of
the most individualistic voices of the day.

By 1943, he was on the West Coast,
swept up in the plentiful work offered
by the television and movie industry.

In 1945, Hollywood, Calif., was his
home, and Carter regularly wrote film
scores, including those to “The Snows
Of Kilimanjaro,” “The Five Pennies,”
and “Flower Drum Song.”” He also
wrote the music for many episodes of
the TV series “M-Squad.”

When “Further Definitions,” now a
classie, came out in 1961, it proved that
the glitz of Tinseltown did nothing to
mar Carter’s essential jazz skills. His
writing for reeds—he also did wonder-
ful work for Count Basie at the time—
was plush yet gutsy.

All his subsequent activity, especial-
ly his sublime improvising throughout
the '80s, has heen heard as it should
be: as the inventions of a wizard. The
“Songhook” pieces remind the listener
how supple, rich, and romantic his
work can be.

“I don’twrite what I call ‘jazz tunes,’”
Carter says. “If you hark back to the be-
ginning of the jazz movement, most of
the songs were just songs that were
written for everyone to enjoy, played
just the way they were. Look at all the
wonderful Tin Pan Alley tunes that
were done by, say, Louis Armstrong.
They were just lovely songs. It was the

”

way he did them that made them jazz.
Jazz players have done just as much
with Cole Porter and Gershwin tunes as
they have with songs that were written
strictly as jazz pieces.”

Carter says that he never puts his pen
down for long. “Hearing the old songs
being sung by these people inspires me
to go onwriting. When I see the response
[to these tunes], I want to go forward.”

Some of the tunes on “Songbook” are
new. Carter wrote “I Was Wrong” for
Williams and “You Bring Out The Best
In Me” for Short.

“Bobby walked into the studio with
the sheet in his hand and a smile on his
face,” says Carter. “He said, ‘Gee, you
really know how to write a song for me.”
I was flabbergasted.”

Krall’s track, “Fresh Out Of Love,” is
also new. For the singer, it was a lesson
to record with Carter. The title cut to
her first GRP disc was Carter’s “Only
Trust Your Heart.”

“It’s an honor to work with him,”
Krall says. “But better, it’s fun to study
how hig music works up close. We did
everything live. To sing a composer’s
music with the composer, especially if
he's this innovative saxophonist and
arranger, is a real learning experience.”

Some tracks have an air of mystery. “I
See Yon” was written 50 years ago and
was heard by nobody except Carter and
lvricist Kaye Parker until Lee recorded
it on “Songhook.”

Carter says he has never recorded
“Cow-Cow Boogie.” “It was done for a
motion  picture
called ‘Ride 'Em
Cowboy' with Ab-
bott and Costello,”
he says. “Thenit had
the big record by
Ella Mae Morse and
was also done by
Mel Torme and oth-
ers,eventhe Judds.”

Carter doesn'’t like to script the dy-
namics in the studio.

“I’d read that his approach to things
was very spontaneous,” Krall says.
“That’s what jazz is all about. I was con-
cerned that 1 wouldn't he prepared. But
the studio was very relaxed. At the end of
the afternoon, he actually gave me a stack
of his tunes, the sheets. What a present.”

Carter says that with Krall he wanted
“everything to be just right, but I also
wanted her to be comfortable and sing it
as she felt it. So we were loose. She has
such a natural feel, so natural that |
wonder where she got it at such a young
age.”

Carter’s extended works have a knack
for sounding simultaneously elaborate
and cozy; blues motifs are often found in
the center. Carter thinks that the or-
chestral language has changed since his
early days, “but not drastically so.”

“Today’s musicians are much more
formally trained,” says Carter. “There

MARSALIS

are plenty of things that [ know now that
I wish [ knew then.”

The Lincoln Center bash will be a real
help to the “Songhook” launch, says
Schoen. “It's a wonderful opportunity
that vou don't often get with a record re-
lease. We're also letting retailersin New
York know all about it. Hopefully, that
will translate into regional breakout ac-
tivity as well.”

Schoen says that international mar-
keting will mirror the 1S, plans and that
any tour dates Carter schedules world-
wide will be supported with advertising.

At HMV’s Cambridge, Mass,, store,
jazz buyer Roger Koehnlein says,
* ‘Songbook’ really could be something
special. Benny's not a high-profile sell-
er up here, but I personally like him—
the way he structures his solos has
heen very influential. Records by
singers sell well these days, and this
will probahly be his most impressive
dise, sales-wise. We also play this kind
of stuff in the store.”

Schoen says MusieMasters primed
the pump at BMG's corporate gathering
in New Orleans last month. “Benny was
the featured artist in the jazz portion of a
video we showed at the BM(G convention.
It was to get the field and sales people hip
to our big priority. It’s nice when you
have that kind of excitement. That trans-
lates to retail, radio, and all those things.
Like, ‘Man, that Benny Carter record is
great; what elge you got going””

Following are highlights from Benny
Carter’s extensive discography.

* “A Study In Frustration: The Fletcher
Henderson Story” (Columbia/Legacy).
In 1928 and 1929, Carter took over the ar-
ranging duties for Henderson’s unit from
Don Redman. This enabled him to write
crafty, almost serpentine ensemble pas-
sages and hear them played perfectly by
one of the most sharply honed horn sec-

tions of the era. There are 10 Carter cuts
on this boxed set. Each shows how com-
plex and communicative the action of a
big band can be. “Blazin’ ” and “Wang
Wang Blues” are examples of elaborate
experiments that simply exude joy.

o “All Of Me” (RCA/Bluebird). Most of
these orchestra tracks are from the early
’40s, right before Carter moved to Cali-
fornia. They prove that his arranger’s
palette contained an extraordinary array
of hues. Some pieces are stately, some
mysterious, and some swing hard enough
to keep dancers on the floor for a week.

e *3,4,5: The Verve Small Group Ses-
sions” (Verve). Carter’s alto inventions
had always been intriguing, but as he
grew older, they became even more pre-
cise, resourceful, and captivating. Any
session that found his horn in high relief
is extremely valuable, and this compila-
tion of small group dates from the early
'50s is nothing short of exquisite. Eight

A Sampling Of Benny Carter Recordings: 1928-1993

tracks are historic: the trio teams with
drummer “Papa” Jo Jones, and pianist
Teddy Wilson takes interplay to an extra-
ordinary level, making almost every
phrase by the group sound novel.

e *“Jazz Giant” (Contemporary). This
septet with Ben Webster and Barney
Kessel is less about arrangement and
more about soloing. Never doubted as a
soloist, Carter nonetheless reached a new
degree of articulation on this set, released
in 1958. Turning the corner toward a place
where technique becomes an invisible
ally, Carter makes the blues sound like
the richest language on earth.

* “The Complete Roulette Studio Record-
ings Of Count Basie And His Orchestra”
(Mosaic). The best gathering of Carter’s
composing and arranging for the second
great Basie big band is found on the last
part of a must-have boxed set. No less dra-
matic than his TV scores (*“M-Squad
Theme” is enclosed here), the work he did
for Basie at the start of the '60s put some
lilt into the hard-driving orchestra. There
are exquisitely placed silences, deluxe pas-
sages in which one section of horns erupts
a8 another swoops downward, and fanfare
melodies by the truckload.

e “Further Definitions” (Impulse!). Af-
ter an extended string of writing for tele-
vision and film, Carter signed up with the
most happening jazz label of the '60s for a
date that unified four masters of the sax
in its front line. Coleman Hawkins, Char-
lie Rouse, Phil Woods, and Carter rode
the supple, luxurious material written for
the session. “Reeds'n’ rhythm” is how this
1961 disc is often described, and the de-
sign of ways for the two essential band
components to coexist is one of Carter’s
lasting achievements.

* “A Gentleman And His Music” (Con-
cord). Almost all who record with him
claim Carter to be utterly relaxed in the
studio, but in 1985 this lighthearted
septet, which included trumpeter Joe
Wilder, created the sound of a sigh. Ben-

ny’s expertise with the blues vernacular
creates the kind of certitude that genuine-
ly disarms the listener. In this refined at-
mosphere, not one note is out of place.

e “Central City Sketches” (MusicMas-
ters). In 1987, Carter again got a chance
to lead a big band, this time the American
Jazz Orchestra, a repertory ensemble as-
sembled to play exactly the kind of classic
works that Carter wrote. At the time, he

BENNY

R

said that leading the band was a “luxury.”
This live record captures some of his best-
known tunes, including “Doozy,” “When
Lights Are Low,” and the title suite, com-
posed for the occasion and conducted by
Carter. The overall tone of the disc is both
erudite and chummy.

e “Legends” (MusicMasters). In 1993,
Carter, 86, shared the studio with older
genii Hank Jones and Doc Cheatham and
young adepts Christian MeBride and
Lewis Nash. His playing is pared down to
nothing but the essentials, and his melod-
ic acumen is bolstered to incredible
heights. It’s easy to hear; several of these
tracks are duets with Jones, whose own
discriminating artistic sense bars any un-
necessary moves. On “Wonderland” and
“People Time,” it’s obvious that grace ean
be a strong suit when it comes to ex-
changing formidable ideas with an equal-
ly talented cohort.

JIM MACNIE
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Gravity Kills - Guilty

#1 most added Alternative Radio
Album street date: March 5th
On tour now with

Sister Machine Gun

Sister Machine Gun - Burn
Top 10 Coliege Radio

High Octane Tour

cruising the country

February, March
and April.

George Huntley - Brainjunk
Connells singer songwriter
solo effort in stores now

and AAA February 21.

Top Ten Album of the Year
Larry LeBlanc Billboard

Top Ten Album of the Year
Nick Robinson Music Week

“...spiritual heir of Brian Wilson”

“it's the whole notion of the
studio as playpen.” vinage voice

Dancehall Kings 1 & 2, &
Dancehall Queens

Big up to the Dancehall Kings
& Queens massive!

Featuring Bounty Killer,

Ninja Man, and Lady Apache
Top 20 Billhoard Reggae Chart!

ha

G/Z/R - Plastic Planet
featuring

Geezer Butler (Black Sabbath)
& Burton Bell (Fear Factory)
#1 Metal -Hits/FMQB/Gavin.

V7]

|

V]

RECORDS

RECORDS

N

Mortal Kembat

Platinum soundtrack

Featuring: KNFDIVI, Type 0 Negative,
Fear Factery and G6//Z/R

5 months on Billboard Top 100

Mic Geronimo - The Natural
#9 Rap single - Hits

2nd smesh single

“Where tver-You Are”

‘ dropping February 28th

ID

Psykosonik - Unlearn
#11 Billboard Club Play
#1 Net

#1 Midwest Dance

Top 10 EVERYWHERE!

=\

Royal Fush “Movin’ on your weak Production” - need we say more. Heavy TVT Soundtrax next release featuring music by Evan Dando,  OFFBEAT A Red Hot Sound Trip AIDS benefit compilation featuring music
“Phat! Phat! Phat! - KCSB. First single out commercial. Thurston Moore and The Connells. by DJ Krush, My Bloody Valentine, Moby, Soul Coughing and More.

ACCORDING TO SOUNDSCAN, TVT SOLD MORE ALTERNATIVE ALBUMS IN 1995 THAN: EMI, MERCURY, ARISTA, LONDON, CHRYSALIS, SUB POP, HOLLYWOOD, CARJLINE, EAST WEST, ATLAS AND Z00.
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ROTHBERG

or sharing your wonderous talents with us...

thank you.

or being nominees and winners. ..

congratulations.

Tre Buaenly U Hoted

cod Bongadbs

(Continued from page 13)

been no less impressive, according to
Venable. He credits Steve Weitzman,
owner of New York haunt Tramps,
for spreading the word on Rothberg
and booking her in key time slots.

“He has been the biggest support-
er,” Venable says of Weitzman.
“Besides putting her on a bill at
Tramps twice so far, he’s had a lot of
people from all different types of
media call us and come up to us, just
asking who Patti Rothberg is.”

Beyond the club appearances and
radio push, EMI will promote
“Between The 1 & The 9” with a
print campaign, appearances on syn-
dicated radio shows and at the Pol-
lack Convention, and a video that will
be serviced to MTV, which has
already expressed an interest in
Rothberg, according to Venable.

The label also plans to include
Rothberg in its spring “developing-
artist program,” which offers retail-
ers discounts, extended dating, and
additional co-op funds as an incentive
to buy deeply on the album.

Furthermore, Rothberg will have
her own page on the EMI World
Wide Web site on the Internet,
according to Venable. He adds that
EMI will release “Between The 1 &
The 9” in all major territories outside
the U.S.

Rothberg was introduced to Kop-
pelman by her manager, Alicia Gel-
ernt, whose sister was Koppelman’s
law school classmate. It was Gelernt
who discovered Rothberg busking in
the subways between the platforms
for the 1, 9, and L trains at 14th
Street.

“Alicia came up and said, ‘What’s
going on?’ I said, ‘I'm just kind of sit-
ting here in the subway playing gui-
tar, ” recalls Rothberg. “So she said,
‘How much do you make an hour
doing this?’ I said, ‘Five dollars, if
I'm lucky.” And she said, ‘Well why
don’t you come with me. I know this
guy who has a home studio, and you
can make some tapes.’ I was out of a
job and totally frustrated, so I went.”

Gelernt introduced Rothberg to
“Little” Dave Greenberg, a recording
enthusiast with a home studio. The
three formed an instant bond,
recording songs at Greenberg’s stu-
dio and calling themselves “the firm.”

In fact, the chemistry between
Rothberg and Greenberg was so
strong that when Koppelman signed
the artist he insisted that Greenberg
produce her album, even though he
had no prior experience working on
a major project.

“With an artist like Patti, the
record company needs to be as
transparent as possible. We're allow-
ing her to become comfortable
enough to be who she is. That’s why
we didn’t want to put her with a big-
time record producer,” says Koppel-
man.

Rothberg says she relishes the
attention lavished on her by EMI and
the early press response to her work
(she has received mentions in The
New York Times and The Philadel-
phia Inquirer).

However, she says, her feet remain
planted firmly on the ground.
“Maybe some day it will all catch up
to me, but I don’t think it really will,”
she says. “I have what I wanted. I
wanted a job.”

Then she adds, wistfully, “I'm
gonna miss playing in the subway.”
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RICHMOND, VA.: If the songwriting approach of the Dave Matthews Band
were to absorb the upheat rhythms of ska and reggae, the result would sound
like Fighting Gravity. Yet, a flair for diverse and imaginative composing
isn’t the only thing these eclectic Virginia bands share; both have ridden a
huge wave of independent suc-
cess.“For an unsigned band, we're
very pleased with the response we've
received,” says guitarist/vocalist
David Triano. The band has sold a
whopping 52,000 units of its first two
releases, “Shishskabob” and “No
Stopping, No Standing.” And
although the band’s newest effort,
“forever=1 day,” has been out only a
month, it shows equal sales promise
and is already receiving airplay on
college stations from Virginia Beach,
Va., to Killington, Vt. Equally
impressive is the band’s drawing
power; it has been packing them in
at colleges and in clubs along the
East Coast from the Carolinas to
New England. Club booker Paul
Manna says, “These guys do amaz-
ing everywhere they go.” Fighting
Gravity has also contributed tunes to a pair of compilations on Bob Records
(“Ska Gone South” and “Ska Cover To Cover™). The lineup of the 7-year-okl
group includes lead vocalist Schiavone McGee, percussionist Mike Boyd,
keyboardist Eric Lawson, bassist David Peterson, saxman Karl Von
Klein, and trombonist John Utley. As Killing Gravity, they’ve shared the
stage with the Bodeans, the Connells, Eck-A-Mouse, Juliana Hatfield,
and, of course, the Dave Matthews Band. Contact Frank X. Weber at FMI
Inc. at 516-862-0721. J. DOUG GILL

FIGHTING GRAVITY

FORT LAUDERDALE, FLA.: The members of Nectar have been buzzing
around since late 1994 after their former bands, Planet Boom and Vel-
vet Revolution, broke up in the same week. “We were all together in the
same rehearsal studio bumming out in the hallway,” says vocalist Randy
Bates, “but then we started eyeing each other’s bands for a new lineup.”
That lineup became guitarist Sean
Snyder, drummer/percussionist
Chris Johns, and bassist Dave
Poole, whose day job is as a tattoo
artist and who has left his mark on
several band members. The band’s
music, which is an aggressive com-
bination of alternative rock, metal
lite, and melodic liquid grooves, is
given the full treatment on its new
self-titled, 11-track CD, recorded
at Live Wire Studios and mastered
at Fuller Sound. The single “Celebration” is the most requested song on
local high school station WKPX, and airplay has extended to commercial
stations WZTA Miami and WSHE Fort Lauderdale and the University of
Miami’s WVUM, where the band recently performed a live on-air acoustic
set. Nectar has been heavily touring the state and is planning an ASCAP
showease in New York and a gig at the SXSW Music Conference in Austin,
Texas. The band recently inked a management deal with John Tovar
Musice Group, which has worked with Marilyn Manson, the Mavericks,
and the Goods. Contact John Tovar at 305-275-8242.

SANDRA SCHULMAN

NECTAR

MILWAUKEE: Pet Engine had no intention of releasing a second CD any-
time soon, but the attention given to a demo of its song “Place To Breathe”
by new rock station WLUM Milwaukee forced the group’s hand. With con-
sistent airplay—and a spot on a successful local band bash co-sponsored
by the station and local alternative weekly newspaper The Shepherd
Express—came a public clamor for Pet Engine material. The band’s four-
song EPB, “Musicalbum,” released by Milwaukee’s Don’t Records, shows
greater focus than the full-length album released two years ago. Incon-
gruous "70s rock guitar solos and instrumental bridges have disappeared,
permitting an unencumbered appreciation of guitarist Steve Ziel’s talent
for penning garagey Midwestern rock tunes with pop hooks. Don’t Records
has not started to promote the new disc outside of Milwaukee, but Pet
Engine has been working hard during the past few years to cover the Mid-
west club circuit. Contact Don’t at 414-224-9023. DAVE LUHRSSEN

TRIPL3FASTACTION

(Continued from page 15)

Chicago has already shown support
for the band by playing its two 7-

inch singles, a 1994 version of

“Revved Up”/“Sally Tree” on the
defunct Limited.Potential Records
and 1995’s “Ronnie’s. Pants”/“Aero-
smith” on the local Hit It! label. PD
Bill Gamble says there’s anticipa-
tion for the album.

“Good music comes before local
musiec, but when we have good local
music, it’s the best of both worlds,”
says Gamble. “People really like
them in town.”

Prior to the release of “Broad-
caster,” Capitol is issuing three
promotional 10-inch vinyl sets fea-
turing all of the songs from the
album, plus the additional track
“Bed Head.” The sets go out Feb. 29
to college radio, select press, and
indie retail accounts to further
awareness.

Capitol also has its sights set on
markets outside of the U.S. The
band will play in London Feb. 29 for
EMI executives, local booking
agents, and promoters. An interna-
tional release date for “Broadcast-
er” hasn’t been set yet, but the label
plans to work the album in and out
of the U.S. for some time to come.

Costello adds, “It doesn’t matter
how long it takes to break this act.
We stick to records here. We've
done it with Everclear and Radio-
head, and we’ll do it with them.”

BEACH RESORT

1501 Callins Avenue »Miami Beach, FL

1-800-327-8757

Deluxe, Full-Service Oceanfront Hotel
Located in Heart of Art Deco District
Oceanfront Swimming Pool with Originat
Art Deco Dive Platform

V.I.P. Suites and Townhomes

Wardrobe & Casting Room

Production Offices

Rooftop Shooting Location

Rooftop Fitness Center

An Irving Cowan Enterprise

*Sagle/Double occupancy. Taxes:and gratuifies not incluced Based on availabilty. Some restricions apply:

Jazz, Rythm

Dance, Latin/Ad

Top-Pop

The plan is to be a highly
the buyer with inside kny
rentiate itself from mor
range of merchandise.
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Dipl. Psych. Thomas Losch__
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STEP SUN/INTERSCOPE 92638/AG (10.98/16.98) PURE SOUL
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2 31 16 MANDY PATINKIN NONESUCH I .
12 14 9 JERALD DAEMYON GRP 9829 (9.98/16.98) THINKING ABOUT YOU J A 13592/0G(10.98116:58) CCARENIEE
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H APPY HAPPY, JOY JOY:
After extensive touring and a
massive setup on the part of
Columbia, dog’s eye view’s
debut  album, “Happy
Nowhere,” is finally starting to
make some serious sales
strides. -

This week, the album saw a
62% increase in sales over last
week, according to SoundScan.
The album, which was avail-
able in select retail outlets Oct.

Rich Debut. Rich
McCready nabs a string of
dates with Tracy Lawrence
and Toby Keith Feb. 25-
March 9. McCready'’s first
single, “Hangin’ On,” from
his self-titled Magnatone
debut, due Tuesday (20},
is No. 60 with a bullet on
Hot Country Singles &
Tracks. McCready is also
scheduled to play some
festivals this summer.

10, 1995, to coincide with the
band’s tour dates, but was
released nationwide Jan. 30,
has sold more than 10,000
units, according to SoundScan.

The recent sales surge can
be partly attributed to the clip
for the first single, “Every-

thing Falls Apart,” being
placed in regular rotation on
MTYV Feb. 5, as well as airplay
on VH1 and modern rock and
album rock radio. “Everything
Falls Apart” is No. 39 with a
bullet on Modern Rock Tracks
and No. 24 with a bullet on
Album Rock Tracks this
week.

Before Columbia signed the
band, the group’s lead
singer/songwriter Peter Stu-
art toured with Counting
Crows and on the Tori Amos
and Cracker tour in

OF HOT PROSPECTS

Cat Call. As triple-A airplay
on the cat Mary’s debut
album, “Her High, Lonesome
Days,” mounts, the folk/rock
trio embarks on its first
national tour Saturday (24)-
April 26. The album was
released Oct. 3 on the new
Orchard Music Group label,
run by producer Richard
Dashut (Fleetwood Mac,
Matthew Sweet).

REGIONAL HEATSEEKERS #1's

1994 (Billboard, Jan.
6). Billed as dog’s ||

Frost, Smile Now, Die Later

MOUNTAIN

e §

eye view’s Peter
Stuart, the singer
opened the shows
either solo or accom-
panied by a bass
player. He also sold
demos at the gigs
and built a loyal fan
base.

Stuart frequently
converses with those
fans via E-mail. In

L

\

EAST NORTH CENTRAL
Mystikal, Mind Of Mystikal |

NORTHEAST
Garbage, Garbage

efforts was its college cam-
paign, which included a direct-
mailing to 107,000 college
dorm rooms, a college TV buy
featuring the EPK, and classi-
fied ads in college papers that
read, “If you saw Counting
Crows or Tori Amos, then
you’ve got a dog’s eye view of
Peter Stuart.”

The materials sent directly
to dorm rooms also contained
teasers, as well as information
on the band and its release.

Dog’s eye view will embark

on a club tour next

month, which includes
| a Mareh 7 stop at the

e |

Ia

WEST NORTH CENTRAL
Terri Clark, Terri Clark

v

~ MIDDLE ATLANTIC
For Squirrels, Example |
— — - - 1_1

Troubadour in Los
Angeles.

P ERFECTION:
Nate Ouderkirk’s
debut album, “Per-
fect Wave,” 1-800-

4

PACIFIC
Garbage, Garbage

fact, Bridget Roy,
director of market-
ing at Columbia,
says that the dog’s
eye view World
Wide Web site is now the most
active of all the Sony sites and
that Stuart is one of the label’s
most active users—and
schmoozers—on the Internet.
Once signed to Columbia,
Stuart embarked on what Roy
calls the label’s most extensive
radio, press, and retail promo-
tional tour in the label’s recent
history. A four-song CD sam-
pler and electronic press kit
were among the materials
used to introduce the band to
the masses.
“We heard feedback from

SOUTH CENTRAL

SOUTH ATLANTIC

Wilo, Get This Party Started j

Prime-CD’s first
offering from its
alternative imprint,

v

N\

T

La Mafia, Un Miflon De Rosas r!

!

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
. Terri Clark Terri Clark
. Jim Brickman By Heart
. Linda Davis Some Things Are Meant To Be
Mystikal Mind Ot Mystikal
Kenny Wayne Shepherd Ledbetter Heighits
3T Brotherhood
Golden Smog Down By The Old Mainstream
. Lonestar Lonestar
The Nixons Foma
10. Son Volt Trace

CONONpwNE

MIDDLE ATLANTIC
For Squirrels Example
Group Home Livin' Proof
Garbage Garbage
Kenny Wayne Shepherd Ledbetter Heights
Adam Sandler They're All Gonna Laugh At You
Jewel Pieces Of You
Mandy Patinkin Oscar & Steve
Barenaked Ladies Shoebox (EP)
Deborah Cox Deborah Cox
Buju Banton 'Til Shiioh

SROJOESIPINERYWINS)

—

the EPKs that we don’t always
hear from them, so we feel it
really got watched,” says Roy.
“Peter is such a funny, person-
able, yet complex person

underneath. He really con-
nects and hits home with peo-
ple.”

One of the most interesting
parts of the label’s marketing

1-800-Prime-CD
Alternative, is begin-
ning to get a smat-
tering of airplay with
various tracks.

Modern rock
WNEW New York
placed “These Are The
Things” in regular rotation
this week, and triple-A WCBR
Chicago is playing “Psychosis
Of Hip.”

The folk-inflected singer/
songwriter, whose voice is at
times reminiscent of Lou
Reed, is garnering rave
reviews in such publications as
Alternative Press, New York's
Daily News, and Minnesota-
based Cake. New York-based
Ouderkirk is in the midst of
rehearsing a new band with
which to tour.

FOR THE HEATSEEKERS CHART ¢ B8Y CARRIE BORZILLO

REGIONAL HAPPEN-
INGS: Richie Rich’s “Half
Thang” on Shot Records
clocks in at No. 6 in the Pacif-
ic Regional Roundup . . . EMI
Latin’s Bobby Pulido’s self-
titled set bows at No. 23 in the
South Central Regional
Roundup.

ROADWORK: 550 Music’s
Echobelly hits the road March
3-April 4 . . . Pianist Jacky
Terrasson’s first leg of his
world tour begins Tuesday

Night Songs. Latin
singer/songwriter Soraya
opens for Natalie Mer-
chant Feb. 9-March 7.
Soraya’s debut album,
“On Nights Like This,” is
the first release under
Island’s venture with Poly-
Gram Latino. Island is
working the English ver-
sion of the album, while
PolyGram Latino is work-
ing the Spanish version.
“Suddenly” is the first sin-
gle for triple-A and AC
radio.

(20) and wraps up May 27.
Tuesday also marks the
release of Terrasson’s second
Blue Note album, “Reach.”
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Golden Tale. Larry Robinson, music supervisor/executive producer of the
soundtrack to “Tales From The Hood,” celebrates the Recording Industry Assn.
of America’s gold certification of the album with his collaborators. Shown, from
left, are artists Spice 1 and E-40, the film's director Rusty Cundieff, Robinson,
MCA national rap promotion director Brian Sampson, the Click’s B-Legit, and
Spice 1 manager Chaz Haye.

l BY HAVELOCK NESLON

NEW YORK—EMI rapper Bahama-
dia pulls together such a diverse col-
lection of songs on her debut set,
“Kollage According To Bahamadia,”
that it's easy to see how the project
got its title.

“I don’t ever focus on a particular
form or format when I'm writing,”
she says. “What I come up with real-
ly just depends on the vibe I feel from
a track.”

“Natural” is how Bahamadia
describes the earthy poetic style on
her album, which hits streets April 2.
For it, she draws on creative elements
from rap's colorful past. “I feel there
are so many speech patterns you

IN TODAY'S IMPATIENT music husiness, most near-
sighted strategists pass on small game in favor of hag-
ging the big elephant. Everyone is pushing to score
the big single or sign the “hottest flavor of the day.”

Such is also the case with touring, as lahels and
managers hit mainly major markets, bypassing cities
with smaller populations or that aren’t home to an all-
important radio station.

Savvy businesspeople realize that it’s more prudent
to have a dozen smaller sources of income, rather than
a single big one. Yet most continue to favor the “giant
step” approach.

“Labels need to pay more attention to secondary
markets because they can get vital exposure for their
baby acts, which fuels the
fire for major-market
action,” says Sandra Wads-
worth, president of Port-
land, Ore.-based Unforget-
table Entertainment.

Wadsworth’s concert pro-
motion company hosts the
annual Northwest Black
Music Month Celebration,

The
Rhythm
and the

L.A. And N.Y., Secondary Markets Offer
Plenty Of Places To Tour For Bahy Acts

Blues

turn a small market visit into a boon for developing
acts, and many of them go the extra mile to insure an
artist’s visit is profitable and productive.

For example, when Motown act Impromptu arrived
in Portland to play a 100-seat show, Wadsworth had
arranged a number of exposure vehicles for the act.

“Normally we have more time to prepare, but in this
case we had only 10 days to put the showcase togeth-
er,” she says. “But we were still able to schedule a lot
of things to get the word out on the group.”

Among the activities were a guest performance on
the city’s local morning TV show “A.M. Northwest,” a
feature in the local newspaper, and several retail vis-
its—all scheduled for the day of the group’s arrival.

Wadsworth says, “People
here are starving to see live
recording acts, and Im-
promptu’s CDs sold out in
almost every store they vis-
ited. They also sold out the
show, and people got the
chance to meet with the
group after their perfor-
mance and received promo-

which is in its third year and
runs June 6-9 in Portland.

“It’s a great opportunity
for label acts to gain expo-
sure in our market and for the industry to get a taste
of the quality music talent we have to offer,” says
Wadsworth.

With the old chitlin cireuit defunet, touring through
secondary markets can often be a erap shoot, with
shady or inept coneert promoters increasing the risk
of losses for labels and managers.

the exposure that you can get, but you really have to
be careful of who you do business with,” says Herb
Trawick, who manages Mercury artist Brian Mc-
Knight.

“I'm speaking from experience when I say that
there’s got to be a way for you to know just who you're
dealing with,” Trawick says.

“A lot of local promoters are just street hustlers who
are in it for the quick buck and don’t care ahout the
artist or have a respect for the concert promotion busi-
ness,” says PPat Richardson, president of Nortolk, Va.-
based promotion company Voices Productions.

“At the club level, vou’ll find younger people who are
in it for prestige of saying, ‘I got so-and-so to play at
the club,” " Richardson says.

However, there are promoters out there who can

by J. R. Reynolds

“I'm all for going into secondary markets hecause of

tional produet.”

Richardson agrees that
secondary-market  con-
sumers are more apprecia-
tive of artists when they make concert stops, which is
reflected at the bottom line. “Record sales go up when
an act comes to town,” she says.

Richardson’s promotion company also goes above
and beyond the call of duty, researching booked acts
prior to their shows, especially if they're developing
talent. “We track sales and airplay to determine if an
aet will appeal to a erossover crowd and to see how
much of a push we need behind a show,” she says.

Methods that Richardson uses to promote concert
dates include offering ticket giveaways on the radio
and coordinating with retailers and labels for time
buys. Richardson says, “We have our own in-house ad
agency, which we use to blanket the market. We also
conduet extensive flier campaigns using a street team
that distributes them throughout the market.”

Tips for finding a reputable promoter in a sec-
ondary market with which you're not familiar? Aside
from using common sense, consult major booking
agencies, such as William Morris or ICM for referrals.
Richardson also suggests reaching out to local radio
stations.

“Ask the PD, GM, or the promotion person who
they'd recommend,” she says.

could incorporate into your music,”
she says. “That’s the way it was done
back in the day, when [performers]
combined whatever to he original.”

Bahamadia proudly proclaims her
music-scene arrival as the dawn of a
new age on the track “Spontaneity,”
and she sticks to this lyrical-lord
manifesto
throughout most
of the set’s 15
cuts.

She says, “At
present, I speak
the new begin-
ning, when every
other trend fell
short.”

On tracks pro-
duced by DJ Premier, Beatminerz,
Original Flavor, N.O. Joe, and the
Roots, her revolving rhymes actively
mix metaphors and flip flows. Her
delivery is patient and relaxed.

“I feel rap music should he like a
conversation,” she says. “I shouldn’t
be velling at you or talking over your
head.”

As a native of Philadelphia,
Bahamadia follows in the footsteps of

BAHAMADIA

Bahamadia’s ‘Kollage’ Of Diversity
EMI Rapper Has Earthy, Poetic Style

rap acts Steady B., Schoolly D, and
DJ Jazzy Jeff & the Fresh Prince.
Initially a DJ, she became a rapper
after witnessing the emergence of
such female MCs as Lady B., Sha-
Rock, and Salt-N-Pepa.

In 1989, she was spotted by a tal-
ent scout while free-styling. “I'll
rhyme for anybody,” she says.

As a result, she gained a production
deal. In 1992, she released the single
“Funk Vibe"” on I-Key Records and
guest-rhymed on several local jams.

In 1993, she hooked up with Guru
of EMI duo Gang Starr after Cecely
Chapman, her manager, sent him a
demo tape.

As a member of the Gang Starr
Foundation (a collective of artists
associated with Gang Starr), Ba-
hamadia was featured on “Total
Wreek,” a single from Guru's 1994
“Tll Kid” sampler. The track kept
underground heads ringing until last
year, when Bahamadia completed a
cameo on Big Kap's Tommy Boy sin-
gle “Da Ladies.”

In 1995, Bahamadia performed a
duet with Guru on “Respect The

(Continued on page 27

Trio Art N’ Soul Delivers Its
Band ‘Touch’ On Big Beat

l BY HAVELOCK NELSON

NEW YORK—In an effort to market
Art N’ Soul, a soul band that takes a
heavy acoustic approach on its debut
album, “Touch Of Soul,” Nature
30yv/Big Beat/Atlantic Records execu-
tives plan to blitz the R&B community
with live promotional tours.

Big Beat president Craig Kallman
says, "It was the live element that was
so attractive. I thought they could real-
lv develop into a premier R&B/soul
group that also has tremendous
crossover potential.”

Co-produced by Timothy Christian
Rilev from Tony Toni Toné, “Touch Of
Soul,” which streets March 26, serves
hooky, heartfelt lyrics over curvy, sym-
pathetic soundscapes consisting of
gentle drums, acoustic guitars, Fend-
er-Rhodes keyboards, and hazy-sound-
ing synthesizers.

Such songs as “Stay With Me,” “Spe-
cial,” and “Ever Since You Went Away,”
the first single, attempt to go bevond
clichéd R&B emotional appeals.

Excecutives hope that live perfor-
mances, despite their expense, will
endear Art N’ Soul to radio program-
mers, Kallman says, *It's going to be a
situation where we're not going to be
able to track-date this group to every
station in the country, like you would
sometimes do with acts [like this].”

The label will arrange club dates
close to the album release date “in
appropriate venues that are able to sup-
port the band’s full setup” and will have
the trio perform at radio-sponsored
coneerts, says Kallman. “We're going to
apply every effort we can to support the
stations, both urban and crossover”

Some observers are calling Art N’
Soul “retro-nouveau,” like D'Angelo.

However, members of the group,
which currently has no manager, are
shunning comparisons to other acts,
including Boyz IT Men. Lead vocalist
Traey, who also plays keyboards and
bass, says, “We're not a voeal group; we
don’t do a cappella. We're a band.”

ART N’ SOUL

Rounding out Art N Soul are Dion
(drums) and Lattrell (kevboards and
drums). The band came together in
1988, “We all clicked,” recalls Tracy.
“As soon as we met, we started writing
and rehearsing together.”

After recording a homemade demo,
the band connected with Rilev. “Me,
Tim, and Dion attended the same
chureh,” says Lattrell. “In fact, watch-
ing Tim play drums is what started me.”

According to Lattrell, Riley also
helped the group—whose compositions

(Continued on page 27)
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Too Short’s ‘Retirement’; Suga-T “Hustlin’ With Solo Set

SHORT STOP: Recently, Too Short
announced he’s retiring. You can call me
a cynical culture critic, but I've got the
feeling “Album Number Ten” won't be
the last Short set we'll be seeing.

As a performer who has been
rhyming for more than 15 years, Short
has rap in his blood. He has even said,
“Music is all I know.”

Throughout his career; however, Short
has also been a shrewd businessman. He
knows the nuts and bolts of the industry
with a hole in the middle, and though he
could sustain his lifestyle with income

from his label, Dangerous Music, and his
two recording studios, he also could be
positioning himself for a better solo deal.
To him, retirement could be just anoth-
er way to say “strike.”

SO SO SWEET: Straight from the
streets of Vallejo, Calif., Suga-T is one
of first members of the Click (the crew
of her brother, E-10) to venture into solo
waters. Her Sic-Wid-it/Jive debut album,
“Paper Chasin’ (4eva Hustlin'),” ships
Feb. 27 and spits mad attitude. In per-
son, though, Suga engages in down-

The _ !
RAP
Column.

by Havelock Nelson

home, everyday chit-chat about family
and life. We're also told that along with
records and stages, she makes public
displays over the telephone. In the Bay

Area, she has a spiritual line on which
prison inmates can call for words of
inspiration; in addition, she’s got a sex
line, which can also be inspirational.

FU LL STOP: With “Bounce” (Quality),
Sir Mix-A-Lot and DJ Magic Mike
team up to announce a new pre-fab
dance craze for da ladies. Magic and Mix
slide their voices over a bassy track like
mercury and try to convince all the
shorties to “let those big ones go.” The
song drips dynamism and spine-tingling
atmospheries, g0 go go, get it, get it . ..

New York-based Jamekee Communica-
tions will present the Peace & Luv Con-
cert Series March 8-10 in Nassau,
Bahamas. Das EFX, Adina Howard,
Nadine Sutherland, Spragga Benz,
the Jazzhole, the Toasters, and Rogu-
ish Armament are some of the early
entries in the lineup. With support from
the Bahamian tourist ministry, the pro-
dueers want to develop the event into an
annual spring-break alternative for col-
lege students. To that end, they plan on
taking a scaled-down Peace & Luv pack-
age on the road to college markets.
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v LIKE THAT (EMI Apnil, ASCAP/D AR P, ASCAPNuthouse, ,
DON'T GIVE UP " 5 O’'CLOCK
* % NO.1 % % 38| 29 [ 12 | |STAND INSPIRATIONAL ALL STARS (SLAND) ASCAP/Sallarkira, ASCAP/EMI Casadida, BMVEM Blackwood, *x % NO.1 & » — | 1 | NoNCHALANT tca
NOT GON' CRY BMyAImo, ASCAP) HLAWEM NOT GON' CRY
U |12 pareJ briae WRISTA  Swisatno 1] | 39|28 | 12| BABY, BABY, BABY, BABY, BABY... 52 BEWARE OF MY CREW (FROM A THIN LINE BETWEEN U5 | wiary S, BlGE RIS Bwisatne 1] |39 |35 | 3 | WELCOME @ ARALISLAND)
@ SITTIN' UP IN MY ROOM EVER SINCE YOU WENT AWAY LOVE AND HATE) (Dogzy S, Bul/Saa BM/Sngs Of @ SITTIN' UP IN MY ROOM . GOIN' UP YONDER
2 |1 451 3 A Lastrada, BM) 219 (40)| 41 | 10
it BRANDY (ARISTA) ART N'SOUL (NATURE BOY/BIG BEAT/ATLANTIC) 54 BROKENHEARTED (Human Ryt BMUClrysals BRANDY (ARISTA} M C. HAMMER (GIANT/WARNER BROS )
@ 3|13 DOWN LOW (NOBODY HAS TO KNOW) a1l s WIND BENEATH MY WINGS ASCAPAoung Legend, ASCAP/Pecot. ASCAP) WBM @ 411 NO ONE ELSE 4103914 YOU PUT A MOVE ON MY HEART
R KELLY (JIVE) GERALD LEVERT & EDDIE LEVERT, SR (EASTWEST) BROKEN LANGUAGE/HUSTLIN' (Protoors, ASCAP/Next Lexel ' | TOTAL (BAD BOVARISTA) QUINCY JONES INTRODUCING TAMIA (QWESTWE)
(D) 11| 6 | ALLTHE THINGS (YOURMAN WONT DO} | | 49 | 37 | |7 | YOU WANT THIS PARTY STARTED Groove, ASCAP/HIl Playaz, ASCAP) (2 10| 3 | GET MONEY 42 |33 | 10 | JUST TAH LET U KNOW
1O (ISLAND) SOMETHIN' FOR THE PEOPLE (WARNER BROS ) CAN'T BE WASTING MY TIME (FROM DON'T BE A MEN- JUNIOR MLAF 1A, (UNDEAS/BIG BEAT/ATLANTIC) EAZY-E (RUTHLESS/RELATIVITY)
5 | 5 |25 | BEFORE YOU WALK OUT OF MY LIFE 50| 2 | KEEP ON KEEPIN' ON ACE...) (Motonn, BUVMass Avere. BMIPobGram I, (5) |1 | JESUSTOACHILD 55| 5 | YOU WANT THIS PARTY STARTED
MONICA (ROWDY/ARISTA) MC LYTE (FLAVOR UNIT/ELEKTRA/EEG) BMINVanessa, ASCAP/My Two Sons, ASCAP/Clyde Otis. l GEORGE MICHAEL {DREAMWORKS/GEFFEN) SOMETHIN' FOR THE PEOPLE (WARNER BROS.)
ASCAPMIr Sex. ASCAP/EMI Apnl, ASCAP) HL |
LADY STILL IN LOVE . o SOON AS | GET HOME HURRICANE
B 7|9 D'ANGELO (EMD) 44130 | 14 | 5pian MCKNIGHT (MERCURY) CELLBW)ERAPV (Organized Nowe, BMYSH Shirt. BMIGoodee 6 | 3 [ 12| Puimi Evans (BAD BOY/ARISTA) 4180 | 16 | TEClick (Sick wior iTives
MOh' 17 *
71 6| 7 | CALIFORNIA LOVE 45| 31|21 | DIGGIN' ON YOU COLD WORLD (Careers BMG, BMURamecca, BMVGZA, 7| 5|12 | TONITE'S THA NIGHT 45|33 | 10 | CRUISIN
T R 42N) DEATHROW) ) . RIS KROSS (RUFF
ZP:;CEEA DED:EA:\D TROUTM TLC (LAFACE/ARISTA) e Bilserve ;;FJ:SYOU t‘jVA:iunglfcm::wlzm) D'ANGELG (EMI) e
N NE ELSE (YOU TO BE) BE HAPPY Protoons. ASCAP, ASCAP; ../UKE AND... WINGS OF THE MORNIN
18 | 16 | 107AL (BAD BOVARISTA) J 46 61| 10| {7 (v owe) = g?g:';%gip(/mm%‘emg&%am" =l 8| 8| 19| Jonich (ROWOV/ARISTA 68 | 18 | Cap|ETON (AFRICAN STAR/RAL/ISLAND)
1
9 | 4 | 21| SOON AS1GET HOME 47 | 41| 24 | ALREADY MISSING YOU 40 CRUISIN (Bertram, ASCAP) WBM 9 | 6 | 13| ONE SWEET pay 47115 | 22 | FANTASY
FAITH EVANS (BAD BOY/ARISTA) GERALD LEVERT & EDDIE LEVERT, SR (EASTWEST) 97 DAMN THING CALLED LOVE (Sor/ATY Sorgs. BMIAab Yurn, MARIAH CAREY & BOYZ Il MEN (COLUMBIA) MARIAH CAREY (COLUMBIA)
DO YOU WANT TO DON'T WASTE MY TIME BMWVibzelect, BMI) FU-GEE-LA FUNKORAMA
12|18 XSCAPE {SO SO DEF/COLUMBIA) 54| 2 SA-DEUCE (MECCA DON/EASTWEST EEG) 41 DANGER (Copyright Control) 078 FUGEES (RUFFHOUSE/COLUMBIA) 8478 REDMAN (INTERSCOPE)
f 34 DIGGIN' ON YOU (Ecaf, BMISory/ATV Songs. BMI) HL
HEY LOVER CRUISIN 8 NOBODY KNOWS TOO HOT
11113 118 [ (50000 ) (DEF JAM/RALISLAND) 49 1 51| 25 | GianceLo emn 31 DON'T GIVE UP (FROM DON'T BE A MENACE...) (Star 9 | 1] vie Tonv rice rovect asaracearista) | |49 9012 | cootio rommy soy)
Brown, BMVD Lawrence, ASCAP/Crystal Are, ASCAP)
1 MISS YOU (COME BACK HOME) TWENTY FOREPLAY - ALL THE THINGS (YOUR MAN WON'T DO) THROW YOUR SET IN THE AIR
a2 19 | B | mONiFAH UPTOWNNCA) 30| 39 | 1| jaReT AcKSON (&M 4 DON T/;Vas:;zm T"‘)"E {Max & Ro. ASCAP/BoodaMa 16| 3 | Torastan) 30 | 49 ] 20 | CyPRESS HILL (RUFFHOUSE/COLUMBIAI
T ASCAP ASCAP)
TONITE'S THA NIGHT LIKE THIS AND LIKE THAT N WHERE DO U WANT ME TO PUT IT DON'T GIVE UP
171 16 | (g1 kROSS (RUFFHOUSE/COLUMBIA) SL 146 | 23 | GoNicA (ROWDY/ARISTA) L g]s; 18?\2391 <M%§Mmﬁ§(§w Mgmﬁ’m}“‘m 1219 | soio ipersecTive) 51| 48| 7 | |SIAND INSPIRATIONAL ALL STARS (ISLAND}
141 15 WE GOT IT 52 | 44| 29 BROKENHEARTED EASTSIDE LB (Kee-Dnck, BMIWamer-Tameriane, BM/Black 1411115 HEY LOVER 52 (53| 7 | BROKEN LANGUAGE/HUSTLIN'
IMMATURE (FEATURING SMOOTH) (MCA} BRANDY (ATLANTIC) EW,ASWNVB‘ASU\P) LL COOL J {(DEF JAM/RAL/JISLAND) SMOOTHE DA HUSTLER (PROFILE)
15| 12 | WHERE DO U WANT ME TO PUT IT 53 37| 13| LET'S PLAY HOUSE EVER SINCE YOU WENT AWAY (Nature Bay, ASCAP/Tayior's 15113 ] 12| wegoTIT 53| 46 | 20 | TELL ME
SOLO (PERSPECTIVE) THA DOGG POUND FEAT MICHELLE (DEATH ROW) Dad, BMyBeautful Mess, BMIFatz, BMI IMMATURE {FEATURING SMOOTH) (MCA) GROOVE THEORY {EPIC)
EXHALE (SHOOP SHOOP) 5 0'CLOCK 23 EVERYDAY & EVERYNIGHT (Funkimaster Flex VM, Bryard, BMD VISIONS OF A SUNSET RIDIN' LOW
1611017 WHITNEY }(-K)USTON (ARISTA) |1 NONCHALANT (MCA} 15 EXHALE (SHOOP SHOOP) (FROM WAITING TO EXHALE} 1717 SHAWN STOCKMAN (POLYDOR/A&M) W e L A.D. FEAT DARVY TRAYLOR (HOLLYWOOD)
(Ecaif, BMI/Soy/ATV Songs, BMIFox Filn, BMI) WBMML
LOVE U 4 LIFE ALL | NEED LOVE U 4 LIFE SPACE AGE
171 8 | 17| Topeci werown mca (9] 56 | 3 | f55¢ Mowerk snasmecn 2 msv (Rye. ﬁm@w“%ﬁs BM:SMC.??A%J& e 1105 | 17 | Soneci uprownimcay D | 1 | BGnTaAce & MG (SUAVERELATIVITY)
18| o | 10| ONE sweET DAY 56 | 43| 19| YOU REMIND ME OF SOMETHING e s 18 | 14 | 14 | EXHALE (SHOOP SHOOP) 56| 54 | 17 | HOOKED ON YOU
MARIAH CAREY & BOYZ if MEN {COLUMBIA) R KELLY GIVE) o FA‘?T' LIFE (il ASCAP/Sll Dz’ ASCAP Below Th Sufc WHITNEY HOUSTON (ARISTAI SILK (ELEKTRAVEEG)
GET MONEY GIVE ME THE NIGHT ' ' ' | WILL SURVIVE COOLIE HIGH
3113 JUNIOR MA F.I A (UNDEAS/BIG BEAT/ATLANTIC) 57 3 4 RANDY CRAWFORD (BLUEMOON/ATLANTIC) n ﬁﬁgﬁgfsﬁﬁlﬂmg (Frabensha, ASCAP/Ness, Nm 21 2 CHANTAY SAVAGE (RCA) AR CAMP LO (PROFILE)
LET IT FLOW EVERYDAY IT RAINS & Capone, ASCAPAVB. ASCAP) A THIN LINE BETWEEN LOVE & HATE FADES EM ALL
A N N e ey 19 | WARY J. BLIGE (DEF JAM/RAL ISLAND) 13 FU-GEE-LA (Sony/ATV Tunes, ASCAP/Tete San Ko, _36 4 | HTOWN (JAC.MAC/WARNER BROS ) 981511 241 [ RowoviARISTA)
ALWAYS BE MY BABY HOOKED ON YOU ASCAP/Dbverse Creation. ASCAP/McNella, ASCAP Midnight WHO DO U LOVE UKNOWHOWWEDU
1 MARIAH CAREY (COLUMBIA 3949119 SILK (ELEKTRA/EEG) Magnet, ASCAP/EMI Apnl. ASCAP/Salaam Reni ASCAP) HL 2|4 DEBORAH COX (ARISTA) 39523 BAHAMADIA (CHRYSALIS/EMI)
59 FUNKORAMA (Zomba. ASCAP) WBM
TELL ME 1 SHOT YA | MISS YOU (COME BACK HOME) COME WITH ME
22|20} 31| Groove THEORY (EPIC) | 1| 17Coou s toer sammaLisLAND) 83 FUNNY HOW TIME FLIES (Frahershaw. ASCAP/Stone Jam, 22| 22| 18 | poniran WPTOWNACA) B0 | 44 25| Sal (GASGLINE ALLEYMCA)
ASCAP) WBM
WHO CAN | RUN TO WOO-HARH!! GOT YOU ALL IN CHECK . ANYTHING 1 NEED YOU TONIGHT
23 1629 | §5cape 150 50 DEF/COLUMBIAY —| 1 | BUSTA RHYVIES (FLEKTRAFEG) W m?ﬁgmm:‘ﬁxg&w B“"Ck&?ﬁ&vg&’m“ 2] 23| 20 3¥muss0 wusicy BL | 62 | 13 | JuNGRMAF LA FEAT ALIVAH (LNDEASEIG BEAT, |
24 [ 22| 25 | 1 WILL SURVIVE 1 | WINTER WARZ 46 GANGSTA'S PARADISE (FROM DANGEROUS MINDS) (T 24| 18| 3 | CAN'T BE WASTING MY TIME 62|58 | 14| STILLIN LOVE
CHANTAY SAVAGE (RCA) GHOSTFACE KILLER, MASTA K (ISLAND) BOVMCAP/O/B/O NMVWMDW‘ASWMW&M. MONA LISA FEATURING LOST BOYZ ({SLAND) BRIAN MCKNIGHT (MERCURY}
CAN'T BE WASTING MY TIME WELCOME B of im, BM/Madcaste. BMVjobete. ASCAP/Black CELL THERAPY EAST 1999
48| 4 | Vo usa reaturin LosT sovz stanor | | B3 97| 9 | eRick SErmion oer ammaListaND) Bull%) H%Mxhw 25| 24] 2| Gooie Mok (aFAcEARISTA 63160 | 12 | oo mucsitarvony utHessrav
EVERYDAY & EVERYNIGHT AIN'T NOBODY (FAITH EVANS) 10 GET MONEY (Bg Poppa. ASCAP/Undeas, BMVEZ Epee. LET'S PLAY HOUSE GAMERS
38| 9 | WETTE MICHELLE (LOUD RCA —| 1| Farmu evans (a0 sov) ASCAP/AFI, ASCAP/EMI Aprl, ASCAP/Justn Combs, ASCAP) 26 | 8 | FD0GS POUND FEAT MICHELLE DEATH ROW) L | THE CONSCIoUS DAUGHTERS (PRIORITY
80 GIMME YOURS (LfaIs A Bitch, ASCAP)
FU-GEE-LA PHYSICAL FUNK EVERYDAY & EVERYNIGHT NASTY DANCER/WHITE HORSE
42| 5 | FGRES (RUFFHOUSE/COLUMBIA) 1 [ DoMNG (OUTBURS T/RALISLAND} 47 GIVE ME THE NIGHT (Rodsorgs, ASCAP/Almo ASCAP) WBM 27| 20| 4 | $VErTe MICHELLE (LOUD/RCA) T4 | 4 | KILO (WRAP/CHIBAN)
48  GOIN' UP YONDER (Bud John, BMVEMI Chistian, BMI) PP
NOBODY KNOWS TRADE IN MY LIFE DANGER JEEPS, LEX COUPS, BIMAZ & BENZ
28| 25| 10} S5t Tony rick PRosecT (aracEArisTA) | | B8 [ 98| 3 | R KELLv Oive) 87 HEINY HEINY Uackaroe, ASCAP/Bahary, ASCAP) 28| 21| 21 | GA\7aY BLANZAY (FADERMERCURY) 66 | 67 | 28 | {557 movz UPTOWNIMCA)
WHO DO U LOVE KISSING YOU Rl o | WHERE EVER YOU ARE PHYSICAL FUNK
S | DEBORAH COX (ARISTA) 87| 75| 2 | Fuith Evans (arisTa) e g&%fmgmﬁxmgﬁﬁw B'ad‘m" 231 28| 1V | YeRRy ELLIS (EASTWESTEEG) | 1| DOMING (OUTBURST/RALASLAND)
KEEP TRYIN' ) NEVER KNEW LOVE Casadida, BMDWBMHL ‘ BEWARE OF MY CREW ICE CREAMINCARCERATED SCARFACES
471 5 | Groove THEORY (EPIC) 681 3 | GLETA ADAMS (FONTANA/MERCURY) 85 HOW WE ROLL (Heres Hi & Vakerty e, ASCAP Soesn Gerns.EML BM) 29 | 11| 75 CRew UAC-MAC/WARNER BROS ) 68 | 69 | 20 | CriEF RAEKWON (L OUD/RCA)
A THIN LINE BETWEEN LOVE & HATE THROW YOUR HANDS UP 55 HURRICANE (Zomba. BMVTone Only. BMIVE-40, BMVB-Legt. COLD WORLD HEAVEN
34| 3 | L.TOWN (IAC-MAC WARNER EROS ) 89 166 | 13 | |5 Tommy sov) BMD-Shat, BM/Suga T. BMI) WEM 42| 11| Gemusiaza Gerrens 69 ‘66 30| soo (erspecTive)
VISIONS OF A SUNSET GOIN' UP YONDER 17 MISS YOU (COME BACK HOME) (FROM NEW YORK GANGSTA'S PARADISE WHO CAN | RUN TO
j277]9 SHAWN STOCKMAN (POLYDOR A&M) 7005913 M C HAMMER (GIANT'WARNER BROS } UNDERCOVER) (BMI Apnl, ASCAP/E-Z-Duz-#t. ASCAPAWB. 32|30 28 COOLIO FEAT LV (MCA SOCUNDTRACKS/MCA) 7015720 XSCAPE (SO SO DEF/COLUMBIA)
ASCAP/Evelle, ASCAP) HLAVBM : -
FANTASY ANGER . KEEP TRYIN THE RIDDLER
3335|275 | pamian carey coLumBial TL| 67 | 17| Blabizay BLAHZAY (FADERMERCURY) 8 :SN“?;R';CERATEWV(JA?FAC;;/':ﬁCREAM (Careers- BIYG, ®| 34| 3 | GROOVE THEDRY (EPICI 1 63l 16| WETHOD MAN (ATLANTIC)
mecca, u-Targ, I T T
WHERE EVER YOU ARE DON'T RUSH 0 MICROPHONE MASTER THROW YOUR HANDS UP
341 241 21 | TERRV LS (EASTWEST £EG) 1| K ELEKTRAEES) I NEED YOU TONIGHT (ndeas, ASCAP/Clark's True Funk BV 34019 | 2 | JhSErn (FeaT. mosE DFER (EAsTwEsTEEG | | 12 ] 6] | 131 [V Tommy Bov)
i by [ LEFLAUR LEFLAH ESHKUSH i@) |34 | ONE MORE CHANCE/STAY WITH ME
. YOU PUT A MOVE ON MY HEART SORRY, | i EF KUSHKA ONE M
3526120 Q JONES INTRODUCING TAMIA (QWEST WB) 13162115 WILL DOWNING {MERCURY) 2 g%mzﬁf%%thl{i&?gﬁ?m @ 37|12 HELTAH SKELTAH& O GC. AS THE FAB 5 (DUCK DOWN) | 34 THE NOTQRICUS B 1 G (BAD BOY/ARISTA)
36| 3 | STAIRWAY TO HEAVEN 74 52| 4 | LET'S LAY TOGETHER BMY/Nelana, BMVMusic By Candelglt. ASCAP) WBM 36131 | 15| YOU REMIND ME OF SOMETHING I 74| 59 | 13 | FAST LIFE
PURE SOUL (STEP SUN/INTERSCOPE) THE ISLEY BROTHERS (ISLAND) 79 | REMEMBER (Vanderpool, BMVAymaw, BMI/Shawn Patnck. R KELLY GIVE) | KOOL G RAP (COLD CHILLIN/EPIC STREET/EPIC)
(37 73| 2 | DOINIT 75| 71 | 27 | GANGSTA'S PARADISE BMEnsign, BMVTyme For Fiyte, BMVButter . BMI) HL 37|32 15| DIGGIN' ON YOU | | TAKE A LOOK
LL COOL J {DEF JAM RALISLAND} COOLIO FEAT LV (MCA SOUNDTRACKS/MCA) 99 IT'S ALL ABOUT YOU (irving BMVEM: Virgn, ASCAP/Chilean TLC (LAFACE/ARISTA} @ JSON (HOLLYWOOD) l
C) Records with the greatest airplay gains. ¢ 1996 Billboard/BPI Communications. lSSVMnD%lIISKeeG JI g&;ﬁﬁgﬂosmmﬂwm Deapers. ‘ C) Records with the greatest sales gains. ‘€. 1996 Billboard/BPI Communications and SoundScan, Inc.
Hn.l. H&B HEB“HRENT AIHP[AY 91 | WANT YOU BACK (Dornl, ASCAP/Zomba, ASCAP/Blaure,
BMYSexy Girl, BMi) WBM BMUVA B
. ynaw. BMIShawn Patnck, BMI) HL Globe Art, BMYMontezk, BMIPlay One. BMURightsong, BMI) HL
19 | WILL SURVIVE (PobyGram Inf1, ASCAP/Perten Vies, ASCAPYHL - 655 PHYSICAL FUNK (Geto Jorn ASCAP/AL I, ASCAPCrvysaks ASCAP) 61 TOO HOT (T-Bay, ASCAP/Boo Dackly, ASCAPAno Furk.
1| 1| 12| WATERFALLS 14 18| 13 | BOOMBASTIC ZZQQESUSITD AICHILDIDCK Leat FOCAT G el E0CET) 72 REALLIVE S**T (Ghetto Man, ASCAP Fatreck, BM) BMUSecond Decade, BVIAamer-Tamerane, BM) WBM
TLC (LAFACEAR(STA) B SHAGGY (VIRGIN) 63 JUST TAH LET U KNOW (Rutiless Atiack ASCAP/Rage Of A 98 THE RIDDLER (FROM BATMAN FOREVER) (Ramecca, 75 UKNOWHOWWEDU (Red Handed, ASCAP)
{515 |10 oNE MORE cHANCE/STAY WITH ME | | 15{ | | | SENTIMENTAL Poychiopath, ASCAP/Amo, ASCAP/ce Ace, ASCAP) WEM BMIANL-Targ, BV Careers-BMG. BVMile. ASCAP) HL 18 VISIONS OF A SUNSET (FROM MR. HOLLAND'S OPUS)
l THE NOTORIOUS B 1 G (BAD BOY/ARISTA) DEBORAH COX {ARISTA) KEEP TRYIN' (Biza's Voe, ASCAP/Groove: 78, ASCAP/Almo, 86 RIDIN' LOW (Rikko, BMI) (Shawn Patnck, BMVEnsign, BMYSongs Of PolyGrarm, BMI) HL
f ASCAP/Jzop, BMVSony/ATV Songs, BMI) HLABM 88 RUNNIN ASCAP Hookerian, BMI/Sean .
'TIL YOU DO ME RIGHT AVEN {Beetpunkye, BMYEMI Blackwood, BMVEphcy, ASCAP) HL 11 WE GOT IT omba, in. BMVSean “The Mystro
30303 arer s ovrGig 18 |12 2 | 550 iperspecTive) 51 LEFU/%Z;E‘OF‘F“ ES*/‘SKUZSHKA (BZ’A"SYC:?;;L BIUM. Madu. 9 SET U FREE (Nadine Rence, BM) Meather, ASGAP/Fe-Mac, ASCAP/Screen Gems- EM, BM) WEMHL
B SCA \SCAF german, 83 SEXY (Almo, ASCAP/Dubin, ASCAPWB, ASCAP/Hee Bee Dooin 44 WELCOME (Enck Sermon, ASCAP/Zomba, ASCAP/Funky Noble.
O NG N A O e T N 2l A e Rl vy 33 LET'S PLAY HOUSE (Suge. ASCAP/Ermon's. ASCAP) ASCAP Bk Chil, ASCAP Dresden, ASCAP) B ' ASCAP) WEM g
ON THE DOWN LOW BROWN SUGAR 64 LIKE “ggi'x;@vﬁ)“v'v%’&w“” § GOING ON) lobete, 2 SITTIN' UP IN MY ROOM (FROM WAITING TO EXHALE) 100 WHAT'S UP STAR? (FROM THE SHOW) (Henchmen M
5(51]9 18124112 g \SCA g {Ecaf, BMYSony/ATV Songs, BMI/Fax Fitm, BMI) WBM Hill Billy'z. BMMistery Systems, BMVBa-Dake, BMI/Seven,
N MCKNIGHT (MERCURY) D'ANGELO (EM0) g \
BRIAN MCKNIGHT 70 LOOK WHAT YOU'VE DONE (Trauina Uni, ASCAP/BMG. 7 SOON AS | GET HOME (Chyna Baby, BMVlance Combs, BMIVStiper Sorgs, BMD
g | 4| 18| CANTYOU SEE 19| 16| 3 | RUNAWAY ASCAP/The Lady Roars. ASCAP/PobyGram Int1, ASCAP) BMVEM! Blackwood, BMVNirth Street Tunnel, BMUustin Corbs, 94 WHAT'S YO' NAME (Nu Soul, BMUInng, BMUStraight Up Street.
TOTAL FEAT THE NOTORIOUS B G (TOMMY BOY) JANET JACKSON (A%M) 90 LOVE OF MINE (K-lar, BM) ASCAP/EM) Aon, ASCAP) HL BMVCareers. BMG. BM)
7|6 | o | YOU USED TO LOVE ME 20| 19| 17 | WATER RUNS DRY 16 LOVE U 4 LIFE (EM| Al ASCAP/DeSwng Mob. ASCAP) HL 67 SORRY, | (Wit Down, ASCAPAUncee Bucdies, ASCAP/PolyGram 8  WHERE DO U WANT ME TO PUT IT (EMIApnl, ASCAP/Fiyte
| FAITH EVANS (BAD BOY/ARISTA) BOYZ Il MEN (MOTOWN) 53 MICROPHONE MASTER (Straght Out Da Sewer. ASCAP/Bee Int1, ASCAP/Nectty, SESAC) Tyme, ASCAP/EM Blackwood, BMHelp The Bear, BMI)
[ SOMEONE TO LOVE 21123 | 15 | FREEK'N YOU o Easy, ASCAP/EM Apil ASCAP/Celar To The Addict. 58 SPACE AGE (Morey-N-Pocket, ASCAP) 28 WHERE EVER YOU ARE (TwoTufi-Enudf BMVEM Bacword BVDHL
8| 9| 15| JoNE FEAT BABYACE (YAB YUME50 MUSICEPO) JODEC! (UPTOWN MCA) ASCAP/Sewer Siang, ASCAP) HL 3 STILL IN LOVE (PolyGram Intl, ASCAP/Careled Lunch, 73 WHITE HORSE/NASTY DANCER (Ofk, BMIKoke, Moke &
GRAPEVYNE 95 MOVE YABODY (Forevex Peopie, ASGAP,Zomba, ASCAP/Bany ) ASCAP/Songs Of PolyGram, BMI/Brarion Bames, BM) Noke, BMYSartron, BMIWE, ASCAP) WEM
9 [11]38 | SREEP  iristas 22| 20| 25 | GROWNSTONE (MUVEPIO) Eastmond, ASCAP/AImo, ASCAP/March 9, ASCAP/Clark's Tue TELL ME (Ao, ASCAP/Goowe 78, ASCAP/zop, BMUSony/AIV Z1 WHO CAN | RUN TO (Wamer Tamerane, BMI) WBM
Y LoV Funk, BMI) WBM , Tree. BMDream Team, BM) WBMHL 21 WHO DO U LOVE (MCA ASCAP/Avt & Rithem, ASCAP/Zomba,
10 14| 33 | CANDY RAIN.  ownmca: 23| 21| 17| GRAZY LOVE 1 vercuRY) 12 NOBODY KNOWS (e Shack, BWYSHf St BMADIn BMICIM 29 A THIN LINE BETWEEN LOVE & HATE (Coblion, BMIWin Or ASCAP) WBIM
SOUL FOR REAL (UPTO N MEA 4 NO ONE ELSE umping Bean, BMI/Justn Combs, ASCAP/EMI Lose, BMWamer Tamerane, BMI) WEM 69 WINGS OF THE MORNING (g, BMI) WBM
EVERY LITTLE THING | DO HE'S MINE Aprl ASCAP/Evelle, ASCAP/BDP. ASCAP/Zomba. ASCAP/Ar R HANDS UP (T-grl, BV Lange Variety, BMVG 30 YOU PUT A MOVE ON MY HEART (Rodsongs. ASCAP/Almo,
11} — | 15| SoUL FOR REAL (UPTOWRMCA] 24| 17| 13| [iGKENSTEF (OUTBURST RALISLAND) Cont, ASCAP) HUWEM 60 &‘5%‘:\”"%‘;%“9 wv‘:nagmgﬂﬁmmv@ﬁdﬁ; B&HUWBMM Songs.
12 19 | BEST FRIEND 25| 22| ¢ | YOU ARE NOT ALONE 1 NOT GON' CRY (FROM WAITING TO EXHALE) (ccaf. ASCAP/Story T, ASCAP/Jobete, ASCAP) WEM 38 YOU REMIND ME OF SOMETHING Cormta BVVR Kely BVD WEM
/ BRANDY (ATLANTIC) MICHAEL JACKSON (EPIC) BMSony/ATV Song%( BMVFox Film, BMI WBM — 77 THROW YOUR SET IN THE AIR (Soul Assasins, ASCAP/MCA 74 YOUR HEART'S IN GOOD HANDS (Realsongs. ASCAP) WBM
9 ONE SWEET DAY (Sormy/ATv Songs, BMIRye, BM ASCAP/Hits From Da Bong, ASCAP/BMG, ASCAP) HL 29 YOU WANT THIS PARTY STARTED (unkse Funk, BMBleu loh
IF YOU LOVE ME titles which h d on the Hot R&B ; ' '
13110 | 35 | BrownsTonE MAERIC) A bl e ) Tunes. ASCAP/Wallyworkl, ASCAP/Black Parther, BMUA/anderpen. 6 TONITE'S THA NIGHT (5050 Def, ASCAP/EMI Apl. ASCAP/ BMI/Whoe Nine Yards, BMUMaxmum Stength, ASCAP)
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THEDA SANDIFORD-WALLER'S R &B BI"bOOI’d( FOR WEEK ENDING FEBRUARY 24, 1996
. ! COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
S[(}-I 0N (Continued from page 21) ol ol 552 COLLECTED, COMPILED, AND PROVIDED BY - So,ndScan®
! LW “ N 2
T Architect” from “Jazzmatazz Vol. 2.7 | 28| 2 | 5g| €£| TITLE BIRIl ARTisT
“Those records paved the way for =2 |32 | x| 5| LABEL& NUMBER/DISTRIBUTING LABEL
A us,” says EMI marketing director * & x NO. 1/GREATEST GAINER * % &

RISTA’S APEX: Arista locks up the top four slots on the Hot R&B Gary Beech. “They did fairly well on | 3 4 3 | GET MONEY © JUNIOR M.A.FLA. FEAT. THE NOTORIOUS B.I.G.
Singles chart. Beyond that, the lubel has dominated the No. 1 posi- the street, which was what we want- (IS A L weekatho. 1
tion on the singles list so far this year and, in fact, has held the top ed to happen.” ()| 1 | 1 [EEE TONITE'S THA NIGHT @ Sal{RISINROSS
: o o e 4 . o - : M= £ (C) (D) (M) {T) RUFFHOUSE 78092/COLUMBIA
slot since the Nov. 25, 1995, issue, The run began with the first EMI plans to establish Bahamadia FU-GEE-LA ® FUGEES
release from the “Waiting To Exhale” soundtrack, Whitney Hous- as a credible MC one step at a time. @ Z Z 9 | (© M) () 00 RUFFHOUSE 78195/COLUMBIA
ton’s “Exhale (Shoop Shoop),” for eight weeks, followed by Moni- “We’re positioning her as a rap 4 4 3 15 | HEY LOVERA & LLCoOLJ
ca’s “Before You Walk Out Of My Life”/“Like This And Like That” artist,” Beech says. “The fact that (g:E(E‘L(“,Ar:TE)gAEE;JAM'RAL577494"SLAND © GOODIE VOB
for two weeks (Rowdy/Arista), and Mary J. Blige’s “Not Gon’ Cry” she’s a woman is obvious, and we don’t ®| 7 5 1 2 1 &5 M () LAFACE 2-41 1 3/ARISTA
for the past four weeks. feel a need to say she’s the dopest @ 8 7 g | LET’S PLAY HOUSE & THA DOGG POUND FEAT. MICHELLE
D female MC, blah, blah, blah.” {C) (D) DEATH ROW/INTERSCOPE 53230/PRIORITY

ON'T JUDGE A BOOK BY ITS COVER: Effective with this issue, The Bahamadia campaign began | 7 | 6 | 6 | 21 | DANGER @ @ ercury © BB
five major-market R& B-leaning top 40/rhythm-crossover stations Ia;t Dgcember, whep EMI began dis- - 1o | 11 | BEWARE OF MY CREW @ LB CREW FEAT TRAY D AND SOUTH SENTRELL
have been added to the Hot R&B Singles panel. Consequently, the tributing 20,000 units of a three-song B (it (C) (D) (T) JAC-MAC 17722/WARNER BROS
change causes a number of records on Hot R&DB Airplay to get sampler to the music communityand  |(§)| 16 | 23 | 11 (%ﬂ‘;)%ggﬁll-ggm @ GENIUS/GZA FEAT. INSPEKTAH DECK
pushed backward despite increased spins: No. 24, “I Will Survive” general consumers. Copies were also ; z A

a . ; . GANGSTA'S PARADISE (FROM “DANGEROUS MINDS") A7 & COOLIO FEAT. LV.
by Chantay Savage (RCA); No. 25, “Nobody Knows” by the Tony shipped to press, retail, radio, and 10 8 28 | 1£)(D); MCA SOUNDTRACKS 55104/MCA
Rich Prg]ect (LaFace/Avista); No. 32, “Visions Qf A Sunset” by those on the Source magazine’s VIP 1 s | 3 | MICROPHONE MASTER @ DAS EFX (FEAT. MOBB DEEP)
Shawn Stockman (Polydor/A&M); No. 41, “Wind Beneath My list. Product was also distributed by (C)(T) (X) EASTWEST 64309/EEG _
Wings,” and No. 47, “Already Missing You,” by Gerald Levert & the label’s national street promotion 1310 14 (LCE)F(%‘gSCLKEE'éevHNEgg’;gﬁ,ﬁngm @ HELTAH SKELTAH AND 0.6.C. AS THE FAB 5
Eddie L‘evertA Sr. (IlastWest); and I‘\IOA 57, “(_}ive Me The _Night” by team. ‘ NEWD 1| 50cLock © NONCHALANT
Randy Crawford (Bluemoon/Atlantic). Despite the gains in airplay, Beech says, “We ineluded “Uknow- (C) {T) MCA 55075
these songs have not yvet penetrated the stations that were added to howwedo,” “True Honey Buns,” and “w! |l 3 (\:)V)(EDL)C’T?[%FEJAM/RAL 79 LAND @ ERICK SERMON

P ) 5] . . P e L | E “TY. » = t = ey il L

the .pfn.ml.. Be assul ed, though, that these' records’ runs are not over; .D(l .Ia\y’n, to show off her different o1 15 | 11 | 17 | GOIN UP YONDER @ IC.FAYNER FEAT ANGCLBURGESS & THE WU 05E CONNLNTY CHOR
during this adjustment week, the chart is congested. flavors. (15) (C) (D) GIANT 17717/WARNER BROS.

On the other hand, the record that benefits the most from the In mid-December, a double-sided % | n 9 16 | JUST TAH LET U KNOW ® EAZY-E
panel change is L.L. Cool J's “Doin It” (Def Jam/RAL/Island), 12-inch of “Uknowhowwedo”/“True (€){D} {T) RUTHLESS 5532/RELATIVITY |
which surges 73-37 on the airplay chart, due primarily to top 10 air- Honey Buns” was muiled to D.Js and 170 14| 1316 %}fﬁﬁ:gérvﬁm T 42338/IIVE S
play from three of the added stutions: (111'(1.1 reporters WJMH Greens- mix-show jocks across the country. 351 | 26 | 18 | WINGS OF THE MORNING & CAPLETON
boro, N.C., and KBXX Houston, along with WQHT New York. The vinyl went to retail in January, (€) (D) (M) (T) AFRICAN STAR/RAL 577198/ISLAND |
S and EMI’s urban promotions staff 19 | 18| 15| 8 &?{}‘Kﬁ?@g‘oﬁi - = O

TRONG SALLES STORIES: On the strength of his No. 5 how on will begin a heavy radio campaign for TOO HOT * COoLio
the Hot R&B Singles Sales chart and airplay from 11 R&B stations, airplay on Monday (19). 0| 20 12| 12 | o) mrommysor 7718
George Michael’s “Jesus To A Child” (DreamWorks/Geffen) earns “In conjunction with what’s hap- 21 | 19 | 15 | 20 | THROW YOUR SET IN THE AIR @ CYPRESS HILL
this week’s Hot Shot Debut at No. 22 on the Hot R&B Singles chart. pening at urban radio.” Beech says, (CI{M)(T) () RUFFHOLISE 78042/C0LUMBIA
The song also debuts at No. 3 on Hot 100 Singles Sales and at No. 7 “we’ll continue to further develop the 2 | 3|2 16 gﬁgﬁfg‘Rg—Fﬁ?gAligGE/HUST“N ¢ SMOOTHE DA HUSTLER
on the Hot 100 S‘ingles Ch‘?.l't. ) under;rroun(l 19\’81.’? ] 7 17 14 14 RIDIN' LOW @ L A.D. FEATURING DARVY TRAYLOR

This marks Michael’s first appearance on the Hot R&D Singles For example, during the first week (C) (D) (T} HOLLYWOOD 64004

art since 1993’s “Ki P4 Paye 4 Lolli 2 - e “K. X SPACE AGE @ EIGHTBALL & MJG
cb wrt since 1993’s Kl.l]el /“Papa Was A Rolling St_on‘e (Hollywood), of Mai (‘h, one month befg: I\Qllage 40 B ) St {SASRELATIVITY
which peaked where it debuted, at No. 88. The singer has had one According To Bahamadia” ships to COOLIE HIGH e CAMP LO
No. 1 R&B single in his career, 1988's “One More Try” (Columbia) retail, EMI will service a double-vinyl 3 38 6 | (©)(7) PROFILE 5445
... Early reaction to D’Angelo’s “Lady” single (EMI) inspires a 61% set of the title {o street DJs and mix- 2% | 21 | 17 | 24 | FADESEMALL * JAMAL
e < for his “By ) - s T : (C) (D! (M) (T) ROWDY 3-5042/ARISTA
increase in sales for his “Brown Sugar” album (7-1). As a result, the ers nationwide. RGeS S YA
title wins Top R&B Albums’ Greatest Gainer award for a third con- One week after the promotional sin- 21 | 22 | 35 1 5 | o Wi (xi CHRYSALIS 58517/EMI
secutive week. gle’s vinyl release, a clip was serviced 98 | 27 | 28 | 13 | ' NEED YOU TONIGHT @ JUNIOR M.AFIA. FEAT AALIYAH
2 to local and national video programs. (€) T UNDEAS/BIG BEAT 98097/AG

SOON: 2Pac’s highly anticipated release “All Eyes On Me” (Death 28 |26 | 24|12 -%?(%;Tnl\ggﬁ-uzss ETRETTS S4B A/ e S L RO

l()“v/Ilmtel'scope? debuts at No. 68 on Hot R&DB Albums one week NEW; || GAMERS & THE CONSCIOUS DAUGHTERS
early hecause of street-date violutions. lixpect the album to jump ART N’ SOUL (C) (T) PRIORITY 53216
to No. 1 next weeck, when it will make a loud debut on The Billboard . 35 | 33 ¢ | WHITE HORSE/NASTY DANCER & KILO
200 (Com‘muedﬂ'om page 21) (C) (T) WRAP 342 ICHIBAN
are ‘admillistel'g(l by N‘(l.t.lll'e Bo_\j 2132928 (JCEEMF;\ST') bPET)((J'Sh?%g’é'M%LMAZ & BENZ # LOST BOYZ
Music—sharpen its songwriting skills. @ NEWD 1 PHYSICAL FUNK ¢ DOMINO
“We plcked up on his mature, musical - {C) (D} M} {T) OUTBURST/RAL 577794/ISLAND
vibe,” Laterell Says. 3 | 3 | 27 | 20 | INCARCERATED SCARFACES/ICE CREAM @ CHEF RAEKWON
. b 1 ! L )
In January 1994, Art N' Soul's new, 70,717 77 ™1™ 7T THE RIDDLER (FROM "BATMAN FOREVER") & METHOD MAN
reworked demo arrvived at Big Beat. C) (D} {T) ATLANTIC 87100
“I" H&B Dauve Moss, the label’s senior director 47 | 20 | 36 | ONEMORE CHANCE/STAY WITHMEA @ THE NOTORIOUS B.I.G.
ol A&R, says, “[Kallman| and I both B
o e y x h . FAST LIFE @ KOOL G RAP
™ SINGI-ES | got atape. There were foursongsonit, | 31 | & | 20 | 13 | ¢/ coup cuunepic streer 78osipic i
=T=12 =12 and although they [were somewhat M 2 WHY YOU TREAT ME SO BAD & SHAGGY FEAT GRAND PUBA I
£l1E13 gle|s under-produced], 1 noticed a difference ‘ECA;’T‘;‘I‘S’;G‘E';%” P
|2 |5 |8 | TmE 2|z | 5| TTLE I didw’ . ‘R&B 39 | 4 2 ‘ .
{ £ | 2 | % | ARTIST (LABEUDISTRIBUTING LABEL) = | = | £ | ARTIST (LABEL/DISTRIBUTING LABEL) disnigheaf _On other R&B demos. The (C) (D) {T) G FUNK/RAL 577792/ISLAND i
I o LVIN' PROOF chord changes were absolutely hril- 2 | 3 | 30 | o | GIMMEYOURS * A7 |
11 2| & | JacKaL THE BEAR (UNIONAWARLOCK) 14 1 141 15 | GROUP HOME (PAYDAY/LONDON/ISLAND) liant.” ) QD X EMI 58512 /
C'MON N' RIDE IT EVERYBODY WANTS TO BE A GANGSTA “Radio has been the force driving a1 | 3 | 32 |Wespt TALLAINT READYYET SAMHETIRAT
2 1| GUAD CITY D'S (BIG BEAT/ATLANTIC) 15| = | 2 | DazzE okt (capitol) Art N' Soul.” savs Big Beut marketin C) 1) BIG BOY 42331/IVE =
ul,” says Big Beu g
I : e * 42 | 29 | 3 | 5 | MOVEYABODY ® MAD SKILLZ
3| 1| DONTCRY ek anos) 16| 5 | 3 | DARKSUN RIDERS director Glenn Orenstein. “Ever Since (C) (T) BIG BEAT 98100/AG
L RZIISREN - BRos DARK 5“: vlv;\s§ B You Went Away,” which arrived at 43 | 45 | 47 | 5 | REALLIVESH*T @ REAL LIVE FEAT. K-DEF & LARRY-0
t q . 3 ’ a7
LRI R AR AL e 17| 17| 27 | RSN ERS Premepimarepme) retail Jan. 30, received 200 spins, (O} ) RIRATEIBIG BEATI981L3/AG,
T according to BDS, “even though its 44 | 38 | 34 14 | WREKONIZE/SOUND BWOY BURIAL ¢ SMIF-N-WESSUN
5 6 2 GiN & JUICE 18125116 BANKHEAD BOUNCE by . g ) & N {M) (T} (X) WRECK 20161*/NERVOUS
DEVANTE (MCA SOUNDTRACKS/MCA) DIAMOND FEAT. D-ROC (EASTWEST/EEG) official impact date at crossover radio 55 | a1 | 31 | 20 | RUNNIN' © THE PHARCYDE
6 1 20| § | HANDS IN THE AIR 191 16 | 10| SOMETIMES I MISS YOU SO MUCH wasn't until early February.” he says. (C) (T) (X) DELICIOUS VINYL 58483/CAPITOL
DOUG E. FRESH (GEE STREET/ISLAND) PM DAWN (GEE STREET/ISLAND) For the week beginning Feb. 5. the 1% 19 m 1 F?B sElﬁlll_ON — @ JACKAL THE BEAR
FAIRGROUN ORGY PORGY sinwle received 6 i at 5 (EDES
LR R R v —— (18| 2 | SRNGSARCo v single received 648 detections at 55 47 | 50 | 13 | 34 | SUGARHILL @ * Az
NO LOVE WITHOUT HATE T N | E T Tl R&B and crossover stations, including (©)(T) (X) EMI 58407
81— | 1| SUNZ OF MAN (WU-TANG) 21| 15| 11| FGURRLAY (WARNER BROS ) KBXX (the Box) Houston and WOWI NEW ) 1 | NOLOVE WITHOUT HATE SUNZ OF MAN
9|10 3 | GRIME saGa 22|21 | 2 | MONEY MAID (FALLIN' IN LOVE) Nerfolk, Ve preCrtin IO, WHAT'S UP STAR? (FROM “THE SHOW™) * SUGA
i SHABAZZ THE DISCIPLE (PENALTYTOMMY BOY) | | ©° SLOW PAIN (THUMP) Orenstein savs a videoclip was 49 42 | 42 12 O T e s
10| 9|3 |BOUNCEITYALL 23| | 1 | WHAT GOES UP (REMIX) released to local shows Jan. 2 and is [ HEINY HEINY # 95 SOUTH
cn . o Wil
:CZ)Z;:NST'I'(ITV: - :EAI:Z[Z\TN’\:A:E“;EEZE:; SMENWESSUN | | S hcaring on SR et S il B Ll conuong
715 MAREE (GAMMA) 24— 4 BLACK MOON/SMIF-N-WESSUN (WRECK/NERVOUS) Thn-ty—second video Sl)Ots are SCh(?(l_ (O Records with the greatest sales gains this week. #Videoclip availability. @ Recording Industry Association
| G T ' P DANZ uled to run on the Box two weeks Pr1Or'  of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of 1 miilion units. Catalog
2lula OT DAT FEELIN 25024 3 | LAPD
oL D.J. KOOL (CLR) TOP SECRET (BELLMARK) to the album’s release date. The same Fg).lcsforfassgrt? singlﬁ. ;A:}t]e:u;t; ?gicatels Zatal]oi‘n:ym(bar) 18 for r:ssette_maxn'-5|nglg{;?ftsyen’%s?glel unavanab:e
T . : : . assetle single availability. single availability. assette maxi-single availability. (T) Vinyl maxi-single
1311 yR%iET)v?LA(YwE‘éICB/NERVOUS) Bubbling Under lists the top 25 singles under No. 100 _Spot \.Vlll ! }m for three weeks in con- availability. (V) Vinyl single availability. (X} CD maxi-single availability. © 1996, Biltboard/BPI Communications,
' which have not yet charted. junction with the album’s release. and SoundScan. Inc.
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The ‘Beat’ Of New York No Victory For Dance Community

ON THE RADIO: The speculation is
finally over. After months (make that
vears) of back-room whispering about
the possibility of a dance-driven radio
station hitting the airwaves of New
York—the No. 1 market in the U.S.—
comes WKTU, the self-proclaimed
“heat” of da Big Apple. So why aren't
we smiling?

Sure, the offering of a station with
even a slight dance context is prefer-
able over another rock or hip-hop sta-
tion on a dial that is already overpow-
ered by both formats. But after
monitoring WKTU's first few days,
we are not wildly encouraged by a
playvlist that leans more on music
made during the bygone days of poly-
ester than on even the solidly proven
mainstream fodder of Planet Soul or
Ace Of Base.

Certainly, rendering a verdiet on the
station’s quality at this point would be
completely unfair. We plan to monitor
WKTU for far longer than a few days
before fully addressing its value. We
hope those of you with access to the
station will do the same and keep an
open mind and heart. However, we also
ask that listeners be discerning and not
passively aceept such programming
choices as “Electric Boogie™ by Mar-
cia Griffiths (which was heard during
morning drive time at least once this
week) for too long.

Caught up in the excitement of final-
ly being tossed a bone, some of our col-
leagues are already rushing to pro-
claim WKTU an unqualified victory
and a healthy development for the
dance music community. So fat, neither
is completely true. As much as we
adore the occasional twirl back in time,
no genre or art form can flourish (or
even survive) on the perpetual regur-
gitation and revisitation of past glories.
We have never labored under the delu-
sion that hardcore house or trance will
ever be welcome on mainstream radio.
We would happily settle for an evenly
weighted blend of oldies and current
pop-friendly rhythm jams. Then—and
only then—will we sound the trumpets
of vietory. Our fingers are crossed that
such a moment is not adrift in the unre-
alistic and untouchable distance.

RISING PROFILE: While Profile

Dauce ™

by Lavry Flick

Records has long been a solid player in
the club field. it is now aiming to expand
and strengthen its presence with the
formation of QM Records. Headed by
veteran journalist and A& R exec Brian
Chin, the label begins its maiden voy-
age into public view this month with
“Think Twice,” an uptempo cover of
the popular Celine Dion ballad by
Heartbeat Featuring Lauraine.

Chin laughs at the various names
industry insiders have attached to the
letters QPM. “Maybe we'll have a con-
test and pick the most imaginative one
and use it,” he says. Actually, QPM was
inspired by what a DJ pal of Chin
refers to as the “quality piano moment”
required of any great dance record.
Cute.

Cute is also an apt description for
“Think Twice,” which has been effec-
tively accelerated to a giddy Euro-
NRG pace by producers Gary Miller
and Martyn Norris. Fans of the Dion
recording will need a minute or two to
digest this sugary morsel, which races
along at too fast a clip to fully capture
the melodrama of the original. But
when placed among the dross of pop-
geared dance cuts currently bouncing
around the pop perimeter, it wafts
along like a refreshing breeze. Hard-
headed underground punters should
seek pleasure elsewhere.

Think Twice” draws the intended
line of contrast between QPM and its
sister Profile subsidiary Sm:)e Com-
munications, which often mines more
experimental rhythm terrain. Chin
says QPM will cover “the more tradi-
tional forms of danece musie,” with a
musical mix ranging from “crossable”
fare to the dubby efforts of producers
Jason Nevins, Mitch Moses, and
Jazzy Nice.

“I think dance music needs to build
a constituency, instead of fragmenting,
which is what's been happening for the
last three vears,” Chin says. “I want
QPM to bring a variety of ideas togeth-
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er and not specialize in one specific
dance form.”

The label’s second single is due at
the top of March, and it will be a remix
of “No Reason To Cry” by Latin/pop
giren Judy Torres. The track was orig-
inally signed to Profile by current
Maxi Records president Claudia
Cusetta during her A&R tenure at
Profile in 1987. Glenn Friscia, Danny
Coniglio, Chris Giocllo, and Richie
Santana remixed the track.

At this point, QPM will be a single-
driven label, though Chin is hopeful
that the success of such singles as
“Think Twice” will lead to full-length
albums. For now, though, he is wisely
taking it one track at time.

Jungle Enriches Voice

Reprise Act Shows Spiritual, Sedate

M BY MICHAEL PAOLETTA

NEW YORK—Three years ago,
Reprise act Babble released its tech-
no-dub debut, “The Stone,” to wide-
spread critical and club DJ acclaim. In
the time between that project and the
forthcoming “Ether,” the group’s
founding members and guiding lights,
former Thompson Twins members
Alannah Currie and Tom Bailey,
packed their bags and left urban Lon-
don for the exotic jungles of Matakana,
New Zealand.

“We were completely demented,”
says Currie. “It was one of those late-
night instances where we decided to
move to New Zealand, which started a
huge madness, really. We bought a
piece of land on the northern coast and
just thought we would come here and
record the album. But then we realized
that we first had to build a house and a
studio.

“For one year, we lived in a tiny two-
bedroom shack in the middle of the
muddy woods, with a telephone that
kept falling off the wall,” Currie con-
tinues with a laugh. “[It was] a totally
different living situation from our days
in London. I remember thinking, ‘We
used to be pop stars, now look at us!”
But now; it's become my paradise.”

Situated north of Auckland,
Matakana is not a locale that would
appeal to your typical cosmopolitan
urbanites—Ilet alone pop stars. But
Currie, who was born and raised in
New Zealand, and Bailey, who hails
from Yorkshire, England, are anything
but typical. And “Ether,” produced by
the group (which also includes elec-
tronic wiz Keith Fernley), takes an
equally atypical stance.

Like the substance for which it is
named, “Ether”—due in stores April
23—ix a spacy, mystical, and often heav-
enly journey that illustrates a unique
way of intermingling trip-hop, under-
ground dance, ambient, pop, and Indi-
an influences. But how accessible is it?

“We're not really dealing in pop
music now,” says Currie. Whereas the
Thompson Twins—which boast a cat-
alog of hits, including “Hold Me Now;”
“Lies,” and *In The Name Of Love"—
were a full-on pop band, complete with
pointedly melodic and memorable

I N THE MIX: One of the more
refreshing entries to be met with
warmth by the British elub communi-
tv in recent weeks is “I've Had
Enough” by Arista UK. newcomer
Ivan Matias. Eagle-ears will recall the
song’s original version by missing-in-
action Epic singer Denitria Champ.
Interestingly, Frankie Knuckles han-
dled production of both inearnations,
bringing a more subtle and muscular
groove to the Matias recording. A bevy
of remixers have had their way with
the track, with C.J. Mackintosh strik-
ing the most even balance hetween ful-
filling dancefloor and radio require-
nients. For a harder edge, go to the

hooks, Babble’s intention is to be nmore
personal, more adventurous, and much
more honest in its composition and per-
formance. “We used to write with an
Au(hence in mind,” says Currie, “but 1
don’t think we do that anymore.”
Sergio Gonealves, national director
of dance/specialty radio promotion at
Reprise, appears undaunted by this
confession. “Of course, ‘Ether’ will be
a challenging project to market,” he

BABBLE

says. “But because the nwsic is so bril-
liant, spiritual, and moody, it allows us
to tap into a variety of areas. We know
that the traditional top 40 market does-
n’'t embrace this style of music right
now. What we’re finding, though, is
that there are many alternative, col-
lege, and some triple-A stations that
now host specialty shows, usually dur-
ing the midnight hours, which feature
many styles of new music. We'll be tap-
ping into that territory.”

Goncalves adds that the label will
also stock the disc¢ in nontraditional
music-buying outlets, such as bou-
tiques and bookstores that sell spiritu-
al items. “We're also going to work at
getting the disc played in some of the
cooler lounges, bars, and coffeehous-
es,” he says. “Of course, we’ll also be
working heavily at the club level.”

The set’s first single, *Love Has No
Name,” features the sultry vocals of
Teremoana Rapley and is the only song
on the album that does not feature
Currie or Bailey on lead vocals, *Ini-
tial response from the club jocks to this
track has been really positive,” says
Goncalves. “It appears that everyone is
liking this one—both the remixes by
Todd Terry and the mixes done by the
group. People are really listening to it,
getting into the song’s cool wl)e and
left-of-center sensual lyries.”

hypnotic, mildly trance-spiked Fathers
Of Sound version,

Matias is currently assembling
material for his first album. No word
vet on whether or not Arista’s stateside
arm will participate in the project. We
hope it will. It has been a little while
since the label has thrown its support
behind a strong, young, male solo per-
former.

After 10 years with EMI Records in
the 11.S., Pet Shop Boys have joined
the ranks of Atlantic Records. Part-
ners Neil Tennant and Chris Lowe
have already completed the act’s next
album, which is slated for release in
Septembet.

Of Bahbhle

Side On ‘E'ther’

The lyries for *Love Has No Name,”
as well as for the album’s other tracks,
were born out of diaries Currie kept
during the first seven months in New
Zealand. I was trying to communicate
with people in other places, both on an
astral and a spirvitual level,” says Cur-
rie. "It was like trying to connect the
new life with no life. I was trying to
access this otherworldliness.”

“It was rather strange,” Bailey says.
“After several months, Alannah start-
ed tearing pages out of her diaries and
throwing them at me. She'd stopped
speaking by then, so [ just started
working music around her written
words, mixing Indian music and every-
thing from dub to the rave to ambient
sounds we'd brought along with us.”

Currie jumps in, adding, I think it's
the only album that we really had to
make. It was our lifeline with our-
selves, with our security. There's sonie-
thing very moody and sensual about it
that can only be defined by hearing.
It’s a strange weave of all the strands
of our lives. It really felt like we had to
get this stuft out, or we'd go mad.”
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FOR WEEK ENDING FEB. 24, 1996

CLUB PLAY
. FEELS SO GOOD (SHOW ME YOUR
LOVE) LINA SANTIAGO UNWVERSAL
. REACHIN' INSTINCT JELLYBEAN

. REAP (WHAT YOU SOW) VERNESSA
MITCHELL $SOUND PROOF IMPORT

. LOVE HAS NO NAME BABBLE Rreprise

. LOVE HIM ANYWAY SHERREE
FORD-PAYNE ALMO SOUNDS

MAXI-SINGLES SALES

1. 5 O'CLOCK NONCHALANT mca

2. THE LOVER THAT YOU ARE PULSE
E—E@JURING ANTOINETTE ROBERSON

3. MUST STAY PAID BROADWAY wRECK
4. gmgTATION OF LIFE BILLIE RAY MARTIN

5. WHAT GOES UP MACK DA MANIAK
SELECT

—
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Breakouts: Titles with future chart potential
based on club play or sales reported this week
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FOR WEEK ENDING FEB. 24, 1996
CLUB PLAY | MAXI SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
- - (Q CJ. & OF DANCE CLUB PLAYLISTS. - oz (Q O }6:- STORES WHICH REPORT NUMBER OF UNITS SOLD TO SCUNDSCAN. iNC Sound
28|38 (2| ¢35 | TmE ARTIST ou| g8 | Sg| €| TITLE ll“"l ARTIST
— o < [ %] LABEL & NUMBER/DISTRIBUTING LABEL 2|32 | x| 2O LABEL & NUMBER/DISTRIBUTING LABEL |
* % *NO. 1% % % * kx *NO. T % % i
2 | 3 | 11 | pavBY DAY cAluaL234 1 week at No. | DAJAE 1 | 1 | 2 | 12 | SOON ASIGET HOME (M (T} (X) BAD BOY 7-904S/ARISTA 2 wesks ai No. § @ FAITH EVANS
3 8 7 ENERGY AQUA BOOGIEAWING 85263 7MERCURY DEVONE 2 2 . 2 | SITTIN' UP IN MY ROOM (M) (T) (X) ARISTA 1-2974 ® BRANDY |
@ 8 |12 5 | WHO DO U LOVE ARISTA 1.2943 o DEBORAH COX | 3 3 | 3 9 FU-GEE-LA (M) (T) () RUFFHOUSE 78194/COLUMBIA ® FUGEES
([ 11 [ 17 | 5 | THENEWANTHEM (0615903 N-JOI FEATURING MARK FRANKLIN AND NIGEL CHAMPION * % * GREATEST GAINER % * %
@ 6 10 10 | FREEDOM (MAKE IT FUNKY) STRICTIY RHYTHM 12420 BLACK MAGIC @ 18 9 22 | SET U FREE (%) (X} STRICTLY RHYTHM 12428 PLANET SOUL
6 | 1 | 2 | 11 | THELOVER THAT YOU ARE JELLYBEAN 2506 PULSE FEATURING ANTOINETTE ROBERSON 5 1 6 | 1 | 22 | MISSING (1) (X ATLANTIC 85620/AG R T e
T [ 7 | 11 ] 8 | CATERPILLAR MOONSHINE MUSIC 88419 KEOKI | [7§ | 5 2 | MICROPHONE MASTER () (X) EASTWEST 66020/EEG ® DAS EFX (FEATURING MOBB DEEP)
13 | 14 | 5 | THE WINDING SONG SIRE 66019EEG DOUBLEPLUSGOOD I | 5 [ 16 | BE MY LOVER (1t ron sadss AT
8 | 4 | L | 1l | WHENcouwBAmPORT ELNCREEH 8 | 7 | 4 | 4 | evERYDAY & EVERYNIGHT (1) Loub caas0RcA ® YVETTE MICHELLE
10 7_| 10 | TREAT ME RIGHT ONE PLANET 10302 IEMECEIORSTEIGRODVE (D] 7] s | stanvavem X) RADIKAL 15562/AVEX-CRITIQUE - " N-TRANCE
11 | 15 | 15 | 7 | UNLEARN WAXTRAX! 8728/TVT PSYKOSONIK 10 | 8 6 5 | FEELS SO GOOD (SHOW ME YOUR LOVE) (1) (X UNIVERSAL 56004 LINA SANTIAGO |
20 | 27 | 4 | MUSICAESMI VIDA (ROBI-ROB'S BORIGUA ANTHEM PT.II) MCA MPOR] Ca CIMEE CEACTOR | 12 | 9| 9 | coLb worLD inaeiren 22210 ® GENIUS/GZA FEATURING INSPEKTAH DECK
13 | 16 | 21 | 6 | DREAM COME TRUE GROOVILICIOUS 006/STRICTLY RHYTHM ANGELA LEWIS | 12 1 10 1 7 | 8 | FUNKORAMA im) (71 INTERSCOPE 95651/4G * REDMAN |
14 | 14 ] 6 | 13 ] IFOUNDITMAN200 DAPHNE | ™13 | 4 | 13 | 21 | DANGER (1)l FADER 120081 MERCURY ® BLANZAY BLAHZAY |
| 16 | 9 | 4 | 12 | SHOOT ME WITH YOUR LOVE SIRE 66085/EEG S SRR 14 2 | CAN'T BE WASTING MY TIME 1) IsLanD 854539 @ MONA LiSA FEATURING LOST BOYZ
16 | 10 | 9 | 10 | TOMA piciTat punGeoN 1208 - EL CANTOR 15 1 9 8 | 4 | WHO DO U LOVE i (1) (5 ARISTA 1 2943 © DEBORAH COX_ |
17 | 12 5 12 | GOT MYSELF TOGETHER HENRY STREET/BIG BEAT 95697 ATLANIIC THE BUCKETHEADS | L 30 | — | 2 | WHAT A SENSATION (1) MAW 000S/STRICTLY RFYTHM KENLOU
27 | 39 | 3 | TRES DESEOS (THREE WISHES) £Pic PrOMO ® GLORIA ESTEFAN | 1
25 31 4 SET ME FREE (Chigan 24880 MiiSA | l * % * HOT SHOT DEBUT * * *
P S S e | NEWDP | 1 | SLEEPING WITH AN ANGEL (M) (T) (X) ARISTA 1.2983 REAL MCCOY
20|18 | 2 7 | THIS TIME AROUND EPIC PROMO MICHAEL JACKSON
20 12 21 EVERYBODY BE SOMEBODY (T) (x} MAW 0004/STRICTLY RHYTHM @ RUFFNECK FEATURING YAVAHN
* % * POWER PICK* * 19 | 16 | 17 | 18 | BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT W) 10 ROWDY 35057 42 ® MONICA |
2 s AU R oA 3 CE OF Base 22 | 26 | 11 | GETMONEYINEED YOU TONIGHT {1 UNDEAS 86 56AT 9569346 @ JUNIOR M AF LA FEAT THE NOTORIOUS B1G
22 | 19 | 20 | 8 | CHILDREN OF THE WORLD LIGHTYEAR 54166 SOUNDS OF BLACKNESS 2 ] 15 | 2 A e o
32 | 43 | 3 | AIN'T NOBODY WORK 78223/COLUMBIA ® DIANA KING 35 1 26 | 4 | MR KIRK (1) 00 SvoE 9030 PROFIE ol
31 | B ] 4 | GWMELUVYOSHITOSHIOOS TR, 30 3 ENERGY (1) AQUA BOOGIE WING aszwrw?curw - DEVONE |
25 | 17 | 16 | 10 | PASSION OF THE NIGHT LOGIC 590 ¢ CLUBZONE | 794 | 21 | 20 | 15 | WREKONIZE/SOUND BWOY BUREILL {t) (T) (X} WRECK 20161 NERVOS . SMIF-N-WESSUI\]_{I
33 | 40 3 IMITATION OF LIFE SIRE 66049/EEG - BILLIE RAY MARTIN | @ NEW > 1 CATERPILLAR (1) () MOONSHINE MUSIC 88419 ) KEOKI |
R S| R 2 A SR (A ¢ MIKE OLDFIELD 28 | 16 | 11 | NO ONE ELSE (M) (T) BAD BOY 7-9043/ARISTA & TOTAL |
) (SN GV BB G e Dol ST 27 [ 27 |19 | 13| LEFLAUR LEFLAH ESHKUSHKABLAH ) DUCk DOWN 53223 FRORITY @ HELTAH SKELTAH AND 0.6.C. AS THE FABS |
29 | 24 | 29 | 6 | LOVEINCMINORPURE2S CERRONE NEWDP | | | MIND FLUID () (1) () NERVOUS 20133 NU YORICAN SOUL
Clo (AT e B A TS e bl 39 | 25 | 13 | ONE SWEET DAY (v (1) (xl COLUMBIA 78075 ® MARIAH CAREY & BOYZ I MEN
31 | 26 | 26 | B | SHUT UP (AND SLEEP WITH ME) L0GIC 59033 @ SINWITH SEBASTIAN 30 | 29 | 23 | 12 | TONITE'S THA NIGHT tvi ) RUFFHOUSE 78093/COLUMBIA ® KRIS KROSS
32 | 21 | 19 | 11 | PEOPLE pePeR o002 DEEPER FEATURING KAREN POLLARD (3D)| NEWP | I | NOLOVE WITHOUT HATE 1 WU TavG 009 TR
33 | 22 | 13 | 12 | FINGERS & THUMBS (COLD SUMMER'S DAY} MUTE/ELEKTRA 66052 EEG @ ERASURE 15 l 32 | 17 | 1 MISS YOU (COME BACK HOME) ) (1 6 UPTOWN 5 T ® MONIFAH
42 2 ROMODRIE VD e ETENTIC SAEIEL BNV @ NEW b 1 PHYSICAL FUNK (M) (T) OUTBURST/RAL 577795/ISLAND ¢ DOMINO
(€N 2_| CARNIVAL CUTTING 364 _— ¢ 2 INAROOM 3 [ 19 [ — | 2| e ME LUV mvosmirosi oos ALCATRAZ
36 | 23 | 18 | 12 | 1SPECIALIZE IN LOVE ARISTA 1-292 o EXPOSE 35 | 25 | 15 | 22 | FANTASY (T} iX) COLUMBIA 78044 © MARIAH CAREY
| 37 | 3% | 3 8| HAPPY M 2032 - ECDIEESAESE 36 | 23 | 22 | 16 | HEY LOVER () (1) DEF JAMRAL 577495 ISLAND ® LLCOOLJ |
LI T R R A T - SISON | g7 | 13 | 41 | 3 | WELCOME m ver sawmal s777911s0an0 # ERICK SERMON
o (ol AL NP DREAMWORLD 38 | 2 | 10 | 14 | BEAUTIFUL LIFE ) 100 aRSTA 1 2018 @ ACE OF BASE
48 | — | 2 | GEORGY PORGY TRisTAR 36771 3:D 39 1 20 | 18 | 20 | TELL ME 1) 0o crc 78068 # GROOVE THEORY |
| 41 | 38 | 32 | 6 | EARTH SONG EP(C PROMO - @ MICHAEL JACKSON 40 | 43 | 28 | 3 | DON'TSTOP (WIGGLE WIGGLE) T} (X) AUREUS 1 & THE OUTHERE BROTHERS |
42 | 39 30 8 SUPERSTAR DJ MOONSHINE MUSIC 88424 CIRRUS RE-ENTRY g 1 SPECIALIZE IN LOVE (T) (X ARISTA | 297 EXPOSE
* % * HOT SHOT DEBUT* * % 42 | 32 | 20 | 3 | GIVE ME THE NIGHT (1 ) BLUEMOON 95660 AG @ RANDY CRAWFORD
NEW ) 1 THIS IS THE WAY STOCKHOLM IMPORT E-TYPE 43 | 38 | 33 | 19 | CELL THERAPY (M) (T} LAFACE 2 41 14/ARISTA o @ GOODIE MOB |
NEW D) 1 | BIG YELLOW TAXI REPRISE PROMO JONI MITCHELL 44 | 33 | 29 | 5 | WONDERWALL (x EPIC 78204 - # 0ASIS
NEW b 1 UNTIL WE MEET AGAIN KING STREET 1036 URBAN SOUL 45 | 4 7| AIN'T NOBODY (1) tx) WORK 78229,C0L UMBIA @ DIANA KING
46 | 40 | 36 6 | TIME TO GET DOWN ANGEL MORAES FEAT SALLY CORTEZ & OCTAVIA LAMBERTIS | NEW > 1| WHY YOU TREAT ME SO BAD 1) (x VIRGIN 38529  SHAGGY FEATURING GRAND PUBA |
NEWD | | | DON'TFALL IN LOVE NERVOLS 0146 o BYRON STINGILY RE-ENTRY | 5 | WHERE DO UWANT ME TO PUT IT (1) (x) PERSPECTIVE 588463441 * 5000 |
48 | 28 | 23 | 13 | ADDICTED BoLD! 2008 PLUTONIC NEW b 1 | LIGHT YEARS WORK 78077/COLUMBIA JAMIROQUAI
NEWDP | 1 | DON'TSTOP (WIGGLE WIGGLE) AUREUS 1200 @ THE OUTHERE BROTHERS RE-ENTRY | 3 | THE WINDING SONG (1) (9 SRE 66019 EEG DOUBLEPLUSGOOD
50 | 30 [ 28 [ 13 | coMEONHOMEEpcTroal CYNDI LAUPER 50 | 48 | 14 | THROW YOUR SET IN THE AIR (M) (T) (x, RUFFHOUSE 78217 COLUMBIA ® CYPRESS HILL |

(O Titles with the greatest sales or club play increases this week. ®Videocip availability. Catalog number 1s for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. ¢ 1996, Biltboard/BPI Communications.
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Stage Is Set For Jo Dee Messina

Curb Spent Eight Months Preparing For Her Debut

H BY DEBORAH EVANS PRICE

NASHVILLE—With her debut single
“Heads Carolina, Tails California”
climbing the Hot Country Singles&
Tracks chart, Curh artist Jo Dee Messi-
na's career is off to 4 promising start.

Though she might seem like the next
overnight success story in country
music, Dennis Hannon. GM of the Curb
Records Group and senior VP market-
ing for the Curb label, says Curb has
spent the last eight months preparing
radio and retuil for Messina’s self-titled
debut

“There’s nothing I can think of that
we haven't done,” Hannon says. “From
the beginning we’ve involved radio in
this artist.”

Those efforts include Messina getting
acquainted with Curb’s regional promo-
tion staff and then hitting the road to
visit radio stations last fall. She also
opened nine shows for BlackHawk and
Tim MeGraw on their fall tour schedule,
which got her face and music in front of

large crowds in several key cities. Addi-
tionally, she was featured on a special
Curb showease held in the Bahamas.

Curb is also planning a radio special,
produced by Nashville-based Tim
Rilev & Associates,
that will air about
the time the second
single (yet to be
determined) is re-
leased, possibly in
May. On the retail
side, in January
Curb secured lis-
tening posts, cen-
ter-aisle promo-
tions and key merchandising space at all
the major outlets, including Musicland,
Camelot, Kmart, and Target.

“This is probably the hest album
we’ve had from a debut artist on this
label,” Hannon says. “When I go back
and look at the first album that every-
one of our artists has delivered to us, 1
can’t think of another album that has
been as strong as ‘Jo Dee Messina’ . . .

MESSINA

Current, Upcoming Books
Show The Span Of Country

B BY CHET FLIPPO

The state of country music scholar-
ship continues to improve. In spite of a
spate of gee-whiz books on country idols,
there is a steady production of solid
works chronicling the genre and record-
ing its history:.

In addition to the current crop of
books, those coming in future months
include an oral history by Robert K.
Oermann, an anthology from the Jour-
nal of Country Music, and books by or
about George Jones, Carl Perkins, and
Rose Maddox.

Oermann’s work, a lavishly illustrat-
ed oral history, is titled “The Roots Of
Country: The Legends Of Country” and
includes lengthy interviews with such
legends as Maybelle Carter and Johnny
Cash. It will be published in June by
Turner Publishing of Atlanta and coin-
cides with the airing of a six-hour TBS
special that Oermann is producing.

To celebrate the 25th anniversary of
its Journal of Country Music, the Coun-
try Music Foundation is publishing in
May (in conjunction with the Vanderbilt
University Press) “The Country Read-
er: 25 Years Of The Journal Of Country
Musie.” Paul Kingsbury edited the col-
lection of articles and reviews by such
writers as Rov Blount Ji:, Nick Tosches,
and Peter Guralnick. The collection of
photographs includes works by Slick
Lawson, Jim McGuire, and Raeanne
Rubenstein.

In May, Vanderbilt/CMF Press is
bringing out “Ramblin’ Rose: The Life
And Career Of Rose Maddox” by Jonn-
v Whiteside. Her life has been a micro-
cosm of both American social history
and country music history. The book also
presents the first complete account of
West Coast country musie.

April will see publication of “I Lived
To Tell It All” by George Jones (with
Tom Carter) from Villard Books. Jones
promises to tell all at last about “my sor-

did past”—from drugs and alcohol to
his marriage to Tammy Wynette and
their divorce, his underworld friends,
and his run-ins with the law.

A different and more sober account
comes in May with Carl Perkins’ “Go
Cat Go” (written with David McGee)
from Hyperion Books.

Among current books, Vau-
derbilt/CMF Press has just reissued
1975’s “Sing Your Heart Out Country
Boy”" by Dorothy Horstman. The book is
a collection of lyrics to more than 360
country songs, along with comments by
the artist or composer explaining how the
song came about. As an exaniple, Webb
Pierce recounts how “There Stands The
Glass” was almost not recorded because
of vehement opposition to that drinking
song by the Grand Ole Opry’s Jim Denny
and publisher Fred Rose.

Paul Kingsbury’s opus on the Opry
has just been published by Villard. This
extensively illustrated history is printed
on heavy stock with hundreds of color
and black and white photographs, some
never before published. It stands as the
definitive book on the venerable Opry
and what it has meant to country music.

“Definitive Country: The Ultimate
Encyclopedia Of Country Music And
Its Performers” by Barry McCloud
(Perigee Books) is anything but defini-
tive. To begin with, the book opens with
a full-page ad by Delta Airlines stating
that “it was our sincere pleasure to help
coordinate the worldwide transporta-
tion requirements necessary to com-
plete the project.”

The project itself is an erratic mix of
sometimes thorough and sometimes
wrong entries. Birth dates are some-
times included, sometimes not. Fred
Rose’s marital status is listed as
“unknown.” Doug Sahm'’s given name is
Sahm and not “Saldana” as listed. and
Kinky Friedman’s birthplace of Rio
Duckworth is near Kerrville, Texas, not

(Continued on paye 32)

She's got evervthing that 4 record com-
pany looks for . . . She’s not only got the
dream and the vision, she’s got the plan.”

Messina began working on that plan
early in life. Hailing trom a small town
in Massachusetts, she began listening to
country music at 11 and was perform-
ing it in local clubs and jamborees while
barely in her teens. Her mother drove
her to gigs because she was too young
to have a driver’s license. But by the
time she was 16, she had her license and
her own band.

After moving to Nashville, her first
break came when she performed on
“Live At Libby’s,” a Saturday night

(Continued on page 32)

John, Meet James. BNA artist John Anderson greeted James Taylor in Nashville
after Taylor performed with the Nashville Symphony. Shown, from left, are Ander-
son, Taylor, and Anderson associates Marvin Lee and Jim Della Croce.

I TALKED ON THE PHONE THE OTHER DAY with
John Keaton. He’s a struggling country artist who came
from Roe, Ark., and now divides his time between New
York and Dallas. Lately, Keaton has been driving from
radio tower to radio tower in the South, pushing his cas-
sette single, working to set up his forthcoming indepen-
dent-label debut, on New York's KEM Records. His sin-
gle is his original “Gift Of Love,” backed with a country
remake of Wilson Pickett’s “634-5789."

The fact that Keaton is a black country singer does not
seem to him to be a big deal. “I grew up on a farm listen-

ing to Conway Twitly and all that, and I loved the music,”
he says. “Charley Pride came along, and it was all the
same. My dad used to take Porter Wagoner and Jim Ed
Brown out duck hunting,

and I would go along. Jerry

Clower would be there. I 2

was 9 or 10 years old and

playing guitar, and they as VI e
definitely influenced me.

When I started to write T
songs, that’s what came to CQV\Q

me naturally. Country and

gospel country.”

After many years of pop ™
music, he’s gone back to
country. “People say to me,

‘You shouldn’t do this.’

Some people are shocked

that I'm doing country. At this point in my life, I had to
listen to myself and I got tired of people saying I shouldn’t
do this. People are gonna have to take me for what I am,
as an artist. It's important for me to get my material out.
My material just happens to be country. It's material that’s
closer to my heart and my roots. I've performed for every
kind of audience. The middle class is the country audience,
and the middle class is a lot of different people.

“I’ve played for whites and blacks and Latin Americans
and Indians and lots of others. For a while, a lot of people
thought blacks weren’t into country music and they did-
n't think it was good. Well, from one end of the spectrum,
we didn’t listen to some of it because some of it was con-
sidered racial and it was. But that didn’t deter blacks from
listening to the music, because the material was there. We
weren't listening just because of Charley Pride. There
were artists who made sense, really good sense. And the
music told a story about where we were really from.”

After a pause. he says, “So, I've come back and settled
down to my roots, to what I really am about and what
makes me feel good. I've been pop and everything else,
because it was a job. But, this is for me.”

LEGENDARY INDEPENDENT record producer Huey
Meaux, who was arrested and charged in Houston Feb. 5
with possession of cocaine and child pornography (Bill-

by Chet Flippo

Keaton Returns_ fo His Country Roots;
Producer Huey Meaux Is On The Run

board, Nashville Scene, ['eb. 17), disappeared after post-
ing $130,000 bail, according to Houston police. Houston
police, as well as six bounty hunters from the bail bond
agency, are on his trail. After his disappearance, authori-
ties filed two additional counts of sexual assault against
him. A Houston civil court froze all his assets, including
thousands ol hours of master tapes he has recorded of
Texas and Louisiana artists over the past four decades.
The injunction also covers his rights to songs or albums.
There is an $11,000 reward for information leading to his
capture.

ON THE ROW: Shania Twain, Tim McGraw, and
Tracy Byrd led the nominees for the third annual Coun-
try Dance Music Awards
show. They got three
apiece, while Wade
Hayes and John Michael
Montgomery each re-
ceived two. The awards
ceremonies will take
place April 10 at
Nashville's Wildhorse
Saloon. The event is con-
ducted by Country Club
Enterprizes and spon-
sored by the Jack Daniel
Distillery and Wrangler
Western Wear Marketing
... Riders In The Sky and their producer Joey Miskulin
will receive the Wrangler Award for outstanding tradi-
tional album during the 35th annual Western Heritage
Awards March 16 at the National Cowboy Hall of Fame in
Oklahoma City. The award is for their most recent album,
“Always Drink Upstream From The Herd.” The Riders
begin their third season on TNN with “Riders Radio The-
ater: The Television Show.”

R ESTORATION IS now two-thirds complete on
Nashville’s oldest surviving recording studio. RCA's Stu-
dio B on 17th Avenue South (now Music Square West) at
the corner of Roy Acuff Place is being completely restored
by the Country Music Hall of Fame and is operated by the
Country Music¢ Foundation. The studio was the idea of
Chet Atkins and was built by Nashville financier Don
Maddox, who leased it to RCA in 1957. It was here that
Atkins, as RCA chief, birthed what came to be known as
“the Nashville Sound.” Hits by Elvis Presley, Roy Orbi-
son, Dolly Parton, Hank Snow, and the Everly Broth-
ers were recorded there, and it looks now as it did then.
Studio B has been open to tourists since 1977, and four
vears ago Don and Margaret Maddox donated it to the
CMF. The next phase of restoration, installing the original
24-input recording console (and other cosmetic touches),
will allow the facility to be a working studio later this year.
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COMPILED FROM A NATIONAL SAMPLE
[ ] OF RETAIL STORE AND RACK SALES
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0 6 4 4 1092 EEA T TR 02 SOUVENIRS 3 44 42 41 124 | REBA MCENTIRE A" MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1
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13 10 15 3 PATTY LOVELESS EPIC 67269/SONY (10.98/15.98) THE TROUBLE WITH THE TRUTH 10 : : :
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14 12 11 30 | JEFF FOXWORTHY A” WARNER BROS. 15856 (10.98/16.98) GAMES REDNECKS PLAY 2 52 52 50 BURE THE MAVERICKS & wor 10961 (999155 )»— G T e 5
MCA 1 L .98) [al
JOHN MICHAEL MONTGOMERY A’
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18 [ 17 [ 17 [ 39 | DAVID LEE MURPHY @ wica 11044 (10.98/15.98) BB OUTWITHABANG | 10 56 | 62 | 67 | 18 | LEEROYPARNELL @ @ o WE ALL GET LUCKY SOMETIMES | 52
* % * PACESETTER % % % 57 | 5 | 54 | 82 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 34
VARIOUS ARTISTS R
40 | 4 e A oI o5 NOT FADE AWAY (REMEMBERING BUDDY HOLLY) | 19 58 | 58 | 56 | 107 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82559/AG (10.98/15 98) KICKIN' ITUP | 1
20 19 19 88 | VINCE GILL A° MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 59 | 67 73 15 | JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH (EP) 54
21 | 18 | 16 | 34 | BRYAN WHITE @ ASvLUM 61642/EEG (10.98/15.98) BB BRYAN WHITE | 13 RE-ENTRY | 21 | THE MOFFATTS POLYDOR NASHVILLE 527373 (10.98/14.98) THE MOFFATTS | 44
22 21 21 27 | TERRI CLARK MERCURY NASHVILLE 526991 (10.98 E/16.98) TERRI CLARK 20 61 65 65 | 188 | MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (10.98 EQ/16.98) COME ON COME ON 6
23 | 22 | 22 | 20 | THE MAVERICKS McA 11257* (10.98/15 98) MUSIC FOR ALL OCCASIONS | 9 62 | 60 | 61 | 235 | BROOKS & DUNN A’ ARISTA 18658 (9.98/15.98) BRAND NEW MAN | 3
2% | 0 20 53 RA(;.JS&QQ»;?;%SQ;Q . NOW THAT I'VE FOUND YOU: A COLLECTION ? 63 55 | 48 33 | JEFF CARSON MCG CURB 77744/CURB {9.98/15.98) IR JEFF CARSON | 22
- 57 2 | 65 | CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 50
25 | 23 25 | 22 | BLACKHAWK @ ARISTA 18792 (10.98/15.98) STRONG ENOUGH 4 ) : R 0o
1 60 | 6 GEORGE STRAIT A MCA 11092 (10.98/15.98 LEAD ON 1
28 | — | 2 | LINDA DAVIS aRisTA 18804 (9.98/15.98) SOME THINGS ARE MEANT TO BE | 26 % 12 : :
= 3 57 77 | PATTY LOVELESS @ £riC 64188/SONY (9 98 EQ/15.98) WHEN FALLEN ANGELS FLY 8
21 | 24 24 | 20 | MARTINA MCBRIDE RCA 66509 (9 98/15.98) WILD ANGELS 17 B SR i v
59 53 Y ENGLAND RCA 66522 (9.98/15.98 TY ENGLAN 13
28 | 27 | 28 58 | WADE HAYES @ COLUMBIA 66412/SONY (998 EQ/15.98) OLD ENOUGH TO KNOW BETTER 19 Sl o) T RCA ( ) D] e
2/RCA (9. HS| ALL | NEED TO KNOW 9
29 | 25 | 23 16 | AARON TIPPIN RCA 66740 (9.98/15.98) TOOL BOX 12 B § & & I LGS Bl A seeeeRs deo T - 3
S— = VARIOUS ARTISTS
30 | 26 | 26 | 99 | TIM MCGRAW A‘ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 1 RE-ENTRY | 18 | (o CROW 51445/CHORDANT (0.0813 08 AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL | 4l
31 29 29 33 | LORRIE MORGAN @ BNA 66508/RCA (10.98/16.98) GREATEST HITS 5 70 68 59 73 | TRACY LAWRENCE A ATLANTIC 82656/AG (10.98/15.98) | SEE IT NOW
33 | 32 | 178 | GEORGE STRAIT A MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK} | 1 71 | 71 | 66 | 78 | THE TRACTORS A” ARISTA 18728 (9.98/15.98) THE TRACTORS | 2
33 31 30 10 | JOE DIFFIE EPIC 67405/SONY (10.98/15.98) LIFE'S SO FUNNY | 28 12 | 64 58 22 | SAMMY KERSHAW MERCURY NASHVILLE 528536 (10.98 EQ/16.98) THE HITS/CHAPTER 1 19
34 | 32 38 | 72 | ALABAMA A RCA 66410 {10.98/15.98) GREATEST HITS VOL. IlI 8 13 13 72 | 144 | BROOKS & DUNN A ARISTA 18716 (10.98/15 98) HARD WORKIN' MAN 2
35 | 30 | 27 | 15 | DWIGHT YOAKAM @ REPRISE 46051 WARNER BROS. (10.98/16.98) GONE 5 RE-ENTRY | 48 | NEAL MCCOY @ ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT | 10
36 | 37 39 20 | EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LIFE IS GOOD i 13 15 74 ] 63 19 | MARK CHESNUTT DECCA 11261 MCA (10.98/15 98) WINGS | 24

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ. and ali other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week indicates past or present Heatseeker titie. © 1996, Billboard/BPi Communications, and SoundScan. Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'“mrd .I.u cnu “ll‘ calalﬂ AI h“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ~ SoundScan®
I ® ™ FOR WEEK ENDING FEB. 24, 1996 III“
. I
N | 5.
238 | 55| arTisT nmee | 25| | 28| 5E g%
=3 | 3| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 =z |3z ES
1 1 PATSY CLINE A° MCA 12 (7.98/12.98) 209 weeks at No. 1 GREATEST HITS | 249 14 11 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATESTHITS | 95
2 3 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 30 15 16 JOHN MICHAEL MONTGOMERY A" ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 11
3 2 REBA MCENTIRE A ' mCA 4979* (7.98/12.98) GREATEST HITS | 247 16 17 ALABAMA @ RCA 66296 (9.98/15.98) CHEAP SEATS 5
4 6 HANK WILLIAMS A MERCURY NASHVILLE 823293 (798 £0/11.98) 24 GREATEST HITS | 48 17 18 WYNONNA A" CURB 10529/MCA (10.98/15.98) WYNONNA | 25
5 5 GEORGE STRAIT A’ MCA 42035 (7 98/12.98) GREATEST HITS, vOL. 2 | 247 18 19 GARTH BROOKS A’ CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES 11
6 4 HANK WILLIAMS, JR. @ CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 61 19 7 ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE | 110
1 8 GEORGE JONES A EPIC 40776/SONY (5.98 £0/9.98) SUPER HITS | 228 20 21 THE BELLAMY BROTHERS CURB 42298/MCA (4 98/11.98) GREATEST HITS vOL. Ilt | 47
8 15 PATSY CLINE Mca 4038 (7.98/12.98) THE PATSY CLINE STORY | 74 21 20 WAYLON JENNINGS A‘ RCA 8506* (8.98) GREATEST HITS | 112
9 9 THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11 98) A DECADE OF HITS | 245 22 22 DWIGHT YOAKAM A° REPRISE 45241/WARNER BROS. (10 98,15 98) THIS TIME i5
10 10 GEORGE STRAIT A MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 243 23 23 GARTH BROOKS A° CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE T
1 13 BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (7 98 EQ/11.98) SOME GAVE ALL | 39 24 . KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS 106—
12 12 MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT | AM 13 25 24 ALABAMA A RCA 61040 (9.98/13.98) GREATEST HITS VOL. I 60
13 14 GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES 14 Catalog albums are older titles which are registering significant sales. © 1996, Biliboard/BPI Co<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>