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Angélique Kidjo Soars
On Mango’s Fine ‘fifa’

SEE PAGE 3

hi fi’s Spacehog:
It’s In The Stars

B BY CARRIE BORZILLO

LOS ANGELES—Things seem to be
happening at the speed of light for

MPACT

Spacehog, as the band is a Heatseek-
ers Impact act less than three years
after its formation.

(Continued on page 105)

Billbsard Spollighis
Childrens
Entertatnment

SEE PAGE 61

SPACEHOG

$5.50 (U.S.), $6.50 (CAN.), £4.50 (UK.)

B BY JIM MACNIE

Well-known for his masterful horn
work, 89-year-old alto saxophonist/
composer Benny Carter has also
contributed a treasure
trove of pop tunes dur-
ing a career that has
spanned almost seven
decades.

MusicMasters is cel-
ebrating those compo-
sitions with the Feb. 27
international release of
“Songbook,” which fea-
tures 14 esteemed jazz
vocalists. The campaign for the title
includes a high-visibility date for
Carter at New York’s Lincoln Center
March 9,

“The enthusiasm level here is very
high,” says Steve Schoen, director of
sales and marketing for the Ocean,
N.J.-based label, which is distributed

CARTER

NEWSPAPER

®

MusicMasters Salutes Benny Carter

Celebration Hails Illustrious Life In Jazz

worldwide by BMG. “Walk by a lot of
people’s offices, and you can hear dif-
ferent tracks from the record coming
out. That’s a great feeling.”

Among the vocalists that producers

Ed Berger and Danny Kapilian as-
sembled for “Songbook” are Jon Hen-
dricks, Dianne Reeves, Peggy Lee,
Ruth Brown, Joe Williams, Bobby
Short, and Diana Krall. The album’s
15 songs include Carter classics such
as “Key Largo,” “When Lights Are
Low,” and “Cow-Cow Boogie,” along-

B BY ED CHRISTMAN

NEW YORK—Although MCI’s
move into the direct marketing of
music, via an 800 telephone number,
is said to be per-
forming below ex-
pectations, label
sales executives
say it is too early
to pass judgment
on the 3-month-
old initiative.

In November, MCI launched its
1-800 MUSIC NOW business with
great fanfare, saying it would entice
consumers to shop for music by
phone. At the time, Diamond Cre-
ative Partners, the company formed

Shop For Music By Phone?
Jury’s Out On MCI Service

WE LOVE YOUR TASTE IN MUSIC g

to operate the venture, asked labels
to support the effort by handing
over thousands of dollars in cooper-
ative advertising funds.

Diamond Creative Partners exec-
utives were said
to be touting the
service as having
the potential to
obtain a 2% mar-
ket share of The
Billboard 200,
which would place it among the 25
largest music accounts. But since
start-up, label executives say, there
has been little in the way of reorders,

On the other hand, 1-800 MUSIC
NOW is a runaway hit based on the

(Continued on page 10.3)

Matador’s Guided By Voices
Are A Band On The Verge

SEE PAGE 11
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side newer works.

Krall, Short, Williams, Hendricks,
and Reeves will also perform at the
Lincoln Center show, which will be
conducted by Wynton Marsalis.
Carter is ‘“in the
throes” of writing a
longer, more orches-
M] tral work for the bash.

‘““Songbook’ is

“something that Ben-
ny wanted to do for
years,” says Schoen.
*“His songwriting tal-
ents, which are
tremendous, have
been overshadowed by his skills as a
soloist and arranger, as well as his
soundtrack work. We think that some
of the all-star personalities involved
can help us get Benny’s name across
(Continued on page 16)

Seiko Sees The
‘Future’ In A&M

This story was prepared by Chris
Morris in Los Angeles and Steve Mc-
Clure in Tokyo.

gl REC RDS

SEIKO

A&M Records believes that the time
is right for Seiko in the U.S. On May
14, the label will release “Was 1t The

(Continued on page 10.3)
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SESAC Extends Pact With
Airplay Service BDS

SEE PAGE 12
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Angélique Kidjo Fetes Freedom In ‘“fifa’

Singer Angélique Kidjo perceives the freedom she experienced dur-
ing her idyllic childhood in the West African country of Benin as “what
T'd wish for anyone: complete independence of movement, yet every-
body, whether family or strangers, watches out for you.”

This concept of liberation via reciprocal caring is the essence of fifa—
the word for “cool, calm, and peaceful” in the southern Beninoise dialect
of Fon, as well as the title of Kidjo's vigorously spiritual fourth album
(and her first partially in English) for Mango Records, due March 19,
As Kidjo sees it, we are initially implanted, however temporarily, with
this impression of fifa. And it is only through the lifelong struggle to
regain it that we grasp its deeper meaning—and responsibilities.

“For me, everything comes with a bit more difficulty,” says Kidjo
with a crisp chortle, “and that just means that these things I want to
accomplish are important in my evolution. All of the songs on ‘fifa’ are
stories that reflect what I've been through emotionally. For instance,
the first song [a caroming welter of percussive and choral cries called
‘Sound Of The Drums’] is an answer to a question I

Hébrail produced the sensational new record, which mingles the
rhythmic and rhetorical might of modern gospel, rap, and Afro-pop with
the earthy drive of Kidjo’s trumpet-like vocal vim (a Paris-trained jazz
shout rippling with bluesy zilin forms descended from the folklore-
steeped Fon village of Abomey). All attempts at creating a hit-bound
universal ascension of world beat, hip-hop, and top 40 urban pop will
have to form a flight path behind “fifa,” which swoops around listeners
on wings of sonic fire.

There are sobering issues enmeshed in this achievement, how-
ever, and they concern the voodoo-borne interconnections of
guardian angels, ghosts of bygone slaves, and children raised to
heed both spirits’ admonishments. As reflected in the newly re-
published “The Interesting Narrative” (Penguin Classics, 1995)
by Olaudah Equiano, a Benin native from the 1700s who was sold
into slavery at the age of 10 by his own people, the legacy of
Kidjo’s homeland is a complex one facing contemporary re-exam-

ination. In the memoir, penned after he bought

was asking myself since a trip back to Benin in 1994:
‘T've been away for so long that I wonder/If the sound
of the drums still has its power.’

“The second song [and first single] from the record,
‘Wombo Lombo,” is about how dance describes and af-
fects our lives, the dance in this case being the one
when you're possessed by the gods in a voodoo cere-
mony.

“Like most people from Benin,” Kidjo explains, “I
am an animist [one who believes in the worship of the
spirit in all things, the central tenet of voodoo]. I prac-
tice voodoo in addition to my other religion, which is
Catholicism, and my great-uncle Daagbo Hounon is a
well-known voodoo chief.

“Respect for ancestors is very big in my life,” adds
Angélique, one of three daughters and six sons of
postal worker, photographer, and part-time banjo
player Franck Kidjo and his choreographer wife,
Yvonne. “After I was born [on July 14, 1960, in the

Music

TO MY EARS

by Timothy White

his freedom and became a successful journalist/
businessman, Equiano writes, “When a trader
wants slaves, he applies to a chief for them. Ac-
cordingly, [the chief] falls on his neighbors, and
a desperate battle ensues. If he prevails and
takes prisoners, he gratifies his avarice by selling
them.”

“These stories are true,” says Kidjo sadly, “and
after many years under communism, the first
thing done by the new democratic government
[Benin’s President Nicéphore Soglo was elected
in 1991] was to resume a festival called the Route
of the Slaves, where we retrace the itineraries in
Ouidah that slaves had to follow to board slave
ships. We must overcome the bitterness created
by those who gave up our culture by selling each
other’s family members.

“As you mention, regarding that ‘Narrative’
book,” Kidjo continues, “many of those Benin

coastal city of Cotonou],” says Kidjo, “my baptism cer-
emony took place in Ouidah, the town of my ancestors.

“When a mother has a baby girl, she shaves all the hair from her
head and the baby’s head, too. This my mother did, and, as a baby,
I stayed with her for seven days in a special place called the Room of
the Assins in Ouidah that’s filled with all these ancient pictures, relics,
and fetishes of my relatives. During the ceremony, the voodoo chiefs
call the spirits of these ancestors and ask, ‘What spirit will guide this
baby all her days?”

“I was the only girl in my family for centuries who got a male spirit
to guide her, and his name is Linhounhinto. He died nearly a hundred
years ago, and he was known as a very honest man, very mad with an-
yone who lies to him, and very strict. In fact, my mother tried at first
to chase his spirit away during the ceremony because she knew from
his reputation that he would be very tough on me. But it was too late;
our spirits became linked.”

So Linhounhinto is a guardian angel?

“Exactly! And when he’s angry with me, I can feel it. He tests me
and tests my surroundings, too, the people who are closest to me.” Not
the least of which are Kidjo’s husband, noted bassist/arranger Jean Hé-
brail, whom she wed in Paris in August 1987, and their 3-year-old
daughter, Naima. “None of my family could believe I was a wife until
they met my white French husband,” the feisty Kidjo says, laughing,
“because I was such a tomboy as a child, being the goalie for my broth-
ers’ soccer games and swearing I'd never marry or be a slave to a man!”

v‘ FH LS “WEEK

TAKING HOME THE VICTOIRES

France’s premier music awards, the Victoires de la Musique, went
to established acts Celine Dion and Johnny Hallyday, but new-
comer rap acts Alliance Ethnik and Ménélik were winners as well.
Correspondent Emmanuel LeGrand reports. Page 40A

BRINGING BACK THE LONGFORM

Music video suppliers are using leaner, meaner approaches to
improve sales of longforms, which once glutted the market. Now,
selectivity and low prices are the rule. Correspondent Catherine
Applefeld Olson has the story. Page 47
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slaves went to America or the Caribbean, then
got free and came back home, bringing African-
American musical influences, like gospel, with them! I realized
this in December 1994, when I canceled a local tour in order to
tape field recordings of music in central and northern Benin—
where I'd never traveled before.”

That ambitious project was the resolution of a moral crisis
Kidjo confronted when planning her most extensive West Afri-
can concert trek since her refusal to play pro-communist music
forced her to move to France in 1980. “It’s not possible, ex-
penses-wise, to tour in West Africa without the sponsorship of
cigarettes or alcohol,” she notes. “I rejected my Philip Morris
sponsors to fight against the double-nicotine cigarettes I believe
they sell to my people.”

Instead, Kidjo and her husband journeyed from Benin’s capi-
tal of Porto Novo to hamlets like Korontiere to tape flutes, cow
horns, and bamboo percussion, saying, “Let’s spread Benin’s
true culture.” And when they entered the Muslim town of Mani-
gri, smiling women hugged them and sang “welcome home” in
gospel harmony.

All these field recordings and more are woven into “fifa” in a
loving manner that would make Equiano and his lineage proud.

“The lesson in life, which any child feels, is that we’re supposed
to take care of each other. But how much longer,” Angélique
Kidjo wonders, “until we all learn this?”
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How Effective Are Canadian Content Laws?

H BY ROB ROBSON

Canadian content (Cancon) regulations have
created a stigma against Canadian artists
domestically and internationally, and it’s time
that serious consideration was given to their
real effectiveness and ultimate necessity.

On Jan. 18, 1971, the Canadian Radio-tele-
vision and Telecommunications Commission
imposed Cancon regulations (currently 30%)
on radio broadcasters to stimulate growth of
the domestic music industry. There were
growing pains. Many of those early releases
were, to put it kindly, not on a competitive
level with their foreign counterparts. Sta-
tions ghettoized their Canadian selections
into the late evening and weekends. New
songs by Canadian artists were not met with
anticipation of “the next big thing” but with
the need to meet a bureaucratic quota.

Over the years, the quality has improved,
but that initial stigma became so ingrained
in broadcasters’ minds that the ghettoizing
of Cancon continued at many stations until a
few years ago, when stations were legislat-
ed to play at least 25% Canadian content
between 6 a.m. and 7 p.m. Mondays to Fri-
days.

The criteria for Cancon are defined by the
“MAPL” system: music, artist, production,
lyrics. You need two of four parts to qualify.
But if you, like Bryan Adams, recorded in
London and co-wrote songs with a couple of
Englishmen, you’re out of luck. Adams didn’t
wholly write either the music or lyries to
“(Everything I Do) I Do It For You” and had
the nerve to record out of the country, so the
song satisfied only one part of MAPL (artist)
and was thus not Cancon. The regulations
were altered shortly after its release to give
half-point credits for music and/or lyrics that
are collaborations with foreigners, but it’s
ridiculous that the only country in the world
that doesn’t consider recordings by Bryan
Adams to be Canadian is his own.

The CRTC says the regulations were
imposed to create a market for Canadian
music in Canada. It can’t be questioned that
more Canadian artists are on Canadian radio
now than were a quarter of a century ago—
making our stations distingtively different
from those in the U.S.—and that airplay has
started and sustained many domestic careers
over the years. In this way, the regulations can
be considered a cultural success.

But have the regulations really created a
market for Canadian music in Canada, or have
they just given the impression that Canadi-
ans are buying what they’re hearing? On Jan.
22, only 11 of 75 titles on the retail chart of
The Record, Canada’s leading music trade
paper, were by Canadians. Fourteen percent
of the chart is nothing to brag about after 25
years of Cancon.

With 2% decades of music to draw on, the
regulations perpetuate a gold system for
Canadian records with no incentive for broad-
casters to play new Canadian talent. Why
play an unproven artist when an established
hit by Rush or the Tragically Hip will satisfy
the Commission just as well? Unfamiliarity is
the biggest tune-out at radio. Unless you pro-
gram a current-intensive station, such as
CFOX Vancouver, why take the chance on
playing anything new?

At many stations, Canadian currents get
fewer spins than their international counter-
parts. They are treated as second-class
recordings that must be aired simply to hit a

quota. Shania Twain, one of the biggest inter-
national country stars of 1995, didn’t get out
of medium rotation at some stations in Cana-
da because she was born here. While not all
stations are like that, there are enough to
cause concern at many Canadian record com-
panies, as was illustrated in an article in the
Feb. 3 issue of Billboard by Canada corre-
spondent Larry LeBlane, “Canadian Songs
Fight For Airplay.”

The regs have also created a world-wide
credibility problem for any Canadian artist
that is lucky enough to battle the odds and

“The regulations
have created a
worldwide credi-
bility problem.”

Rob Robson is a four-
time national award-win-
ning radio programmer
in Canada and is music
director at CFOX Van-
couver, a station recog-
nized for its leadership
role in support of Cana-
dian artists.

become a commercial or chart success in this
country. How many international radio and
record executives can honestly say that they
have never looked at a No. 1 song in Canada
by a Canadian and thought, to some degree,
“Well, they had to play it.” Ironically (and
hypocritically, it would seem), the CRTC has
allowed some border markets to play signifi-
cantly less Cancon in order to make the sta-
tions more competitive in attracting Canadi-

THRILLA IN MANILA

On behalf of Mariya’s Mistress, I would
like to thank you for the feature article on
the band in your Global Music Pulse column
(Billboard, Nov. 4, 1995). With the great
popularity of your magazine here in the
Philippines, your positive review gave our
band a big boost in terms of radio airplay
and sales.

Your support of the international alterna-
tive scene serves as an inspiration for us to
strive harder to become part of that global
music scene!

Carla A. Abaya

Lead vocalist
Mariya's Mistress
Makati, Metro Manila
Philippines

INSIGHTS INTO CELINE
You know why I renew my Billboard sub-
seription every year? It's
because I enjoy articles
like Larry LeBlanc's
informative Celine Dion
piece (Billboard, Jan. 27),
which gave me a sneak
peek at Dion’s upcoming
album, with background
information that certain-
DION ly wouldn’t be found in
any other publication—
and the executive quotes and strategies were

LETTERS

an listeners away from U.S. signals.

In a perfect world, the Cancon regulations
would be abolished, broadcasters would con-
tinue to support Canadian talent as much or
more than they do currently, and the myth of
manufactured Canadian hits would be
removed from the international marketplace
forever—but that won’t happen. Cancon has
been in this country longer than our own con-
stitution and will remain for many years to
come,

That said, there are nonetheless some steps
that can be taken to improve the situation.

If the artist is a Canadian citizen, anything
the artist releases should automatically be
Cancon. The musie, lyrie, and production por-
tions of MAPL should remain to help out
those particular segments of the music com-
munity, but artists like Anne Murray, k.d.
lang. and Celine Dion (and the stations that
play them) shouldn’t be penalized because
those performers decide to record a song in
Los Angeles that was written by an Ameri-
can. Their passports don’t change; why should
their status? This also eliminates any of the
collaboration problems of the past.

Songs by new artists (the first two albums
by an artist or group) played in current rota-
tion should receive double credit per play. This
allows gold-based stations to play older Cana-
dian songs and still get credit but gives broad-
casters added incentive to give up-and-com-
ing taient airplay.

This probably seems like an accounting
nightmare to American programmers, but
here in Canada, we're used to it. After all,
besides Cancon, we still have the hit/nonhit
rule that doesn’t allow FM stations to play
more than 49.9% hits. But don’t get me start-
ed on that.

very insightful. After reading the article, I

also reserved some space in my record col-
lection for Celine Dion’s new album.

Brian Mickelson

Milwaukee

TAKING INTERNS

In response to the Commentary on
internships (Billboard, Jan. 20), M. William
Krasilovsky and C.K. Lendt make a solid
point. The burden of educating students
rests primarily with colleges and universi-
ties. But, as they said, “interning can be
crucial to landing a job.”

Let’s put the blame where it belongs. It
is the industry that often uses students as
cheap labor. If the music industry offered
paying jobs, students could receive training
on the job instead of through unpaid intern-
ships. Because these jobs are not offered,
educators must do the next best thing to
ensure an entry-level job for a graduate.
While still in school, I was offered a part-
time job at Relix. Believe me, I did more
than “run errands and chat with junior-
level employees.” After graduation I was
offered the full-time position I now hold.
Internships have their place, but so do pay-
ing jobs.

Phyllis Antoniello
Associate Editor
Relix magazine
Brooklyn, N.Y.

Articles and letters appearing on this page serve ax a forumn for the expression of views of greneral interest. The opinions offered here are not necessarily those of Billboard or it management.

Letters should be submitted to the Letters Fditor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billhoard, 1515 Broadway, New York, N.Y. 10036
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Congratulations
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Best Performance

‘The most successful Latin American pop- |

rock‘group ever. It is now time to take
Mana more seriously.”

THE LOS ANGELES TIMES
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H BY BILL HOLLAND
and STEVE McCLURE

WASHINGTON, D.C.—The U.S.
and the European Union initiated a
World Trade Organization case
against Japan Feb. 9 for its failure to
amend its copyright laws to halt the
piracy of pre-1971 U.S. recordings.

In announcing the case, the first
presented by the U.S. to the WTO
under a new settlement mechanism,
U.S. trade representative Mickey
Kantor says that Japan'’s failure to
amend its copyright law to achieve
parity with the worldwide standard
of 50 years’ protection is costing U.S.
companies about $500 million a year.
Japan is the second-largest market
in the world for U.S. recordings.

Early reaction by Japanese offi-
cials indicates a conciliatory stance,
according to industry insiders, al-
though the government has not yet
reacted officially.

U.S., EU Charge Japan With
Not Amending C’Right Laws

A major Tokyo daily ran a story
Feb. 5 saying that the Japanese gov-
ernment has informally decided to
extend the protection period in what
insiders call “a trial balloon” floated
by the Cultural Affairs Agency to
gauge public reaction.

In its Feb. 5 edition, the authori-
tative Nihon Keizai Shimbun daily
economic newspaper quoted un-
named government sources as say-
ing that Japan would roll back its
neighboring rights protection peri-
od to 50 years. The source report-
edly said that although the existing
25-year period does not violate
WTO regulations, it is “desirable”
to integrate Japan'’s protection-pe-
riod standards with those of the
U.S. and Europe.

There was no mention of when
such a change would take place.

A spokesman for Japan’s Cultural
Affairs Agency, which deals with

(Continued on page 97)

‘Babe’ Gould Bring Home Bacon
Oscar Noms Should Spur Video Sales

H BY EILEEN FITZPATRICK

LOS ANGELES—Among this year’s
Academy Award nominees available
in video stores, the little pig named

mml

James Cromwell with Babe.

“Babe” stands to benefit the most
from the annual hoopla that will like-
ly make retail registers plump with
profits.

Separately, Buena Vista Home
Video gave retailers something to
look forward to with the announce-
ment that “Toy Story” will be re-
leased Oct. 30.

The computer-animated film,
which retailers say could surpass
sales of “The Lion King,” was nomi-
nated for three Academy Awards, in-
cluding best song for “You’ve Got A
Friend” by Randy Newman; best
score, also by Newman; and best orig-
inal screenplay.

Although marketing and pricing
have yet to be finalized, the title will
have five promotional partners, in-
cluding General Mills, Kodak, and
Burger King. The final two partners
have yet to be determined.

Nominated for seven Academy
Awards, including best picture,
“Babe” will arrive in stores March 19
from MCA/Universal Home Video.
The 68th annual Academy Awards
will be broadcast on ABC March 25.

MCA is planning a full pig push be-
ginning March 17 with extensive tele-
vision advertising.

“We're fortunate with the timing of
the title’s release being so close to the
Oscar telecast,” says MCA VP of
marketing Craig Relyea. “The mo-
mentum has been building on ‘Babe,’
and this gives retailers more opportu-

nity for added awareness.”

The film, which is about a pig who
yearns to be a sheep dog, won a Gold-
en Globe Award for best picture last
month.

“Even without the nominations,”
says Trans World Entertainment
video buyer Mark Galeo, “we expect
‘Babe’ to bring home the bacon for
us.”
“Babe” will be competing against
another MCA product, “Apollo 13,”
which was also nominated in the best
picture category.

Other best picture nominees in-
clude Paramount Home Video’s
“Braveheart,” set for a March 12
rental release, Buena Vista Home
Video’s “The Postman (Il Postino),”
and Columbia TriStar Home Video’s
“Sense And Sensibility.” The latter

(Continued on page 105)

PolyGram Reports
Slight Increases
In Sales, Profits

W BY JEFF CLARK-MEADS

LONDON—PolyGram has an-
nounced its eighth successive year of
sales and profits growth, while simul-
taneously expressing its disappoint-
ment at the performance of some of
its headline album releases.

For the year ending Dec. 31, the
group saw sales increase 2.3% to $5.3
billion, while income from operations
increased 1.4% to $654.6 million.
However, when it reported the re-
sults in London Feb. 14, the company
claimed that those increases are sig-
nificantly understated.

The increases are expressed in
terms of the Dutch guilder, in which
PolyGram reports. President/CEO
Alain Levy and CFO Jan Cook took
pains to stress that one reason for
the ostensibly small increases was
the growing strength of the guilder

(Continued on page 53)

Fonovisa Makes Gains Against Piracy
Ruling Involves Third-Party Liability

B BY JOHN LANNERT

The 9th U.S. Circuit Court of Ap-
peals in San Francisco has issued a de-
cision that could curtail the sale of coun-
terfeit tapes and CDs at swap meets
and flea markets across the country.

The ruling has broader implications
for third-party liability issues raised
by emerging technologies, such as on-
line services, according to some indus-
try observers.

On Jan. 25, judges Mary M.
Schroeder and Arthur L. Alarcon and
senior U.S. district judge Owen M.
Panner ruled jointly that independent
Latino label Fonovisa could prosecute
a Fresno, Calif., swap-meet owner and
its individual operators in civil court

for sales of pirate product by vendors
who leased their premises.

The court opinion culminated a
three-year wrangle that began in

|

Fonavisa, INC.:

s

J

1993, when Fonovisa filed a suit alleg-
ing contributory and vicarious copy-
right and trademark infringement
against Cherry Auction Inc., Richard
Pilegard, W.D. Mitchell, and Mar-
garet Mitchell.

An Excellent Choice. BMG Distribution executives celebrate the launch of
the “Their Choice Is Yours™ campaign, which is running in conjunction with
Black History Month. The program, co-sponsored by American Express,
promotes individual responsibility within a community and wiil run in 20 cities.
The event kick-off at New York's Apollo Theater featured a performance by
Arista’s Deborah Cox. Pictured, from left, are Lloyd Wirshba, VP/GM, American
Express Co.; Pete Jones, president, BMG Distribution; Terri Rossi, VP of
marketing, BMG Distribution; Strauss Zelnick, president/CEO, BMG
Entertainment North America; and attendee Carolyn Jones, president/CEO,

Carolyn Jones Advertising.

MCA’s Int’l Initiative Continues With
Opening Of Latin American Offices

B BY JOHN LANNERT

MCA is completing the final leg of
its ambitious internationalization ini-
tiative by opening offices in Latin
America.

In the past four months, MCA has
set up shop in Brazil, Argentina, and
Mexico. R,

Zach Horowitz,
president of the MCA |
MCA Music En- |
tertainment J
Group, says the
record company has “a special inter-
est in the Latin music business, and
going into Latin America for the first
time will give us an outlet for our
artists in territories where we control
our own destiny.”

The company is searching for a se-
nior VP for Latin America, who will be
based in Miami.

Over the past 2'/: years, MCA has
launched nearly 30 offices around the
world.

The company has complemented its
Latin American thrust with a distrib-
ution agreement between its distribu-
tion company, Uni Distribution, and
prominent tropical/Latin jazz imprint
RMM.

Citing RMM as “the most impor-
tant tropical/salsa label in the coun-
try,” Horowitz says that MCA and
RMM could team on crossover Eng-
lish-language projects involving

RMM artists India and Mare Antho-
ny.
Horowitz says that he and RMM
president Ralph Mercado are dis-
cussing a marketing campaign for
Lina Santiago, a Uni-distributed
artist on Universal Records, who is
climbing the Hot 100 with the single
“Feels So Good (Show Me Your
Love).”

A Spanish-language counterpart to
the track is expected to be worked by
RMM.

A third prong of MCA’s Latin ini-
tiative was the signing last year of
Gustavo Santaolalla to a label deal.
Horowitz says that under the terms of
the accord, the highly regarded song-
writer/producer from Argentina “will
be finding and producing for us a
number of artists which may be re-
leased first in Argentina or Mexico.
But we have high hopes that, over the
years, he will bring us artists that will
work not only in Latin America, but
also in the United States.”

Santaolalla has just finished produc-
ing an album by Argentinian comedic
actress Juana Molina that which will be
released in Argentina later this year.

Horowitz says an office for the U.S.
Latino market will be opened in Mia-
mi “within a year.” Moreover, he
stresses that MCA is on the prowl to
expand its presence in Latino markets
in North and South America.

(Contined on page 53)

In late 1993, Cherry Auction filed a
motion to dismiss Fonovisa’s suit, and
the case was thrown out by a district
court judge in Fresno. The circuit
court opinion reversed that dismissal.
This is the first lawsuit of its kind to
reach federal appeals court.

José Zorrilla, lead attorney repre-
senting Fonovisa, hailed the ruling,
saying, “This is a landmark decision,
because it holds owners and operators
of swap meets and flea markets liable
for sales of pirate merchandise by its
licensed vendors.”

The opinion is binding only on the
district courts in the 9th Circuit. But
Zorrilla notes that the ruling is the
first of its kind issued by a circuit court

(Continued on page 106)

1995 Receipts,
Distribs Break
ASCAP Records

H BY IRV LICHTMAN

NEW YORK—Marilyn Bergman,
ASCAP president/chairman of the
board, reported record dollars in re-
ceipts and distributions in 1995 during
the performing right society’s annual
membership meeting in Los Angeles
Feb. 15.

ASCAP says the implementation of
new policies over the past three years,
particularly with regard to increased
monitoring and internal economies, has
played a key role in increasing distribu-
tion dollars to writer and publisher
members.

Total receipts for the year increased
3.3% over those of 1994, the previous
top year. According to Bergman, re-
ceipts hit $436.8 million in 1995, up from
$422.7 million in 1994.

In 1995, ASCAP distributed a
record $356.7 million to members and
foreign affiliated societies, 11.3% more
than the previous year. This, too, set a
record against the previous top year of
1994, when distribution dollars hit
$314.8 million.

Domestic distributions showed a
10.2% increase to $253.9 million from
$230.4 million in 1994, the previous
record year.

Foreign distribution to members hit
$102.8 million in 1995, compared to
$88.4 million in 1994, an increase of al-
most 16.3%.

Says Bergman, “This dramatic
growth echoes our continuing efforts to
license U.S. repertoire worldwide, while
working to ensure the protection of per-
forming rights royalties for all song-
writers, composers, and music publish-
ers at home.”

ASCAP’s operating expenses for
1995 declined 1.8% to $78.8 million,
down from $80.3 million in 1994. The ra-
tio of operating expenses to receipts
also decreased, from 18.99% in 1994 to
18.04% in 1995.

“We've increased our distribution by
25% since 1993, the year before we in-
stituted [dramatic] changes,” says John
LoFrumento, ASCAP’s executive
VP/COO.

In spite of a reduction in its U.S. staff
from 840 at the end of 1993 to 556,
LoFrumento says, TV surveys have in-
creased from 30,000 hours to 2 million
programs a year. (LoFrumento ex-
plains that even if the programs were

(Continued on page 104)
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Gl SAvuTES THE GRAMMY
NOMINATED ART DIRECTORS

CATEGOl.lY 70 _
Best Recording Package

NEei. YounG, Mirror Ball
RerrISE RECORDS
ArT DIRECTOR GARY BURDEN

“I had worked on several of Neil’s
albums in the past, including Gold Rush
and Tonights The Night, which is why |
think he called me for this project. He
was looking for something that captured
a litle of the mystery of album art back
in the ‘60s and ‘70s. Something that broke

out of the mold of a little plastic square.

, ,‘t S

“The package is basically one-color,
printed on chipboard and I added an
interactive element by taking an old pic-
wure of Neil, cutting it up and putting
the pieces in the booklet. It’s a free
poster, with some assembly required.”

* * *

Jont MitcHELL, Tirbulent Indigo
Reprise Recorps
ART DIRECTOR ROBBIE CAVOLINA

“This is a very warm, intimate and per-
sonal record, like being invited into
Joni’s home. I wanted to capture that in
the art, as well as showcase Jonis paint-
ings. We actually hung the pictures she
selected in her house, to help capture
her living environment. The bookshelf
is also in her home.

“The original package was all paper,
first to enhance the friendly feel, and
secondly to do our part for the envi-
ronment. I wanted the whole album to
open up and invite you in, the way the
music does.”

H.P. ZiNnkeRr, Mountains of Madness
ENErRGY RECORDS
ART DIRECTOR STEFAN SAGMEISTER

“The band approached me with the
project, providing a tape and a copy of
the lyrics. The theme of the album
was angst and madness and it imme-
diately reminded me of an incident 1
witnessed in the streets of New York
when an ordinary looking man sud-
denly went completely crazy. It
seemed like a perfect metaphor.

“The effect was achieved by exact
printing of complimentary colors that
changes the face of a calm man into a
maniac when you remove the booklet
from its red-tinted jewel case.”

* * *

Vartous Arrists, This is Fort Apache
MCA Recorps
ART DirecTOR TiM STEDMAN

“The concept was to present a sam-
pling of bands that had recorded at
Fort  Apache Studios in Boston,
announcing the deal MCA had made
with Gary Smith, Fort Apache’s owner,
to bring new music to the label.

“We wanted to introduce people to
Fort Apache. We put an aerial map on
the cover, while inside, images bring
you closer and closer. The booklet has
photographs of the studio’s neighbor-
hood and 360 degree views, one inside
and the other outside. It’s like taking a
trip to the actual site.”

February, 1996

——

PEARL JaM, Vitalogy
Eric Recorps
ART DIRECTOR JOEL ZIMMERMAN

“I had a great time working with the
band, I always do. They're a very creative
bunch of guys and I think the results
speak for themselves.”

CATEGO'RY 71
Best Recording Package - Boxed

BLinp MELON, Soup
CaprtoL RECORDS
Art DIRECTORS BLIND MELON, JEFFREY FEY,
CHris Jones, ToMMY STEELE

“While the idea of using a menu-motif
and a diner setting was entirely the
band’s, there was a lot of creative
exchange that went on. Everyone was
involved. The guy eating soup on the
front is the band’s producer, Andy
Wallace. The letters in the alphabet soup
actually had to be fabricated to be seen

clearly and the diner itself we found in
New Jersey. Some of the booklet collages
were created by the late Shannon Hoon,
but the most touching aspect of his con-
tribution is the ultrasound of his baby
son that he wanted included.”

Interviews by Davin Seay, author and music
business journalist, Los Angeles.

Photography by Deborah Fletcher, Chicago.

Tue Per Suwor Bovs, Alternative
EMI Recorps
ART DIRECTOR MARK FARROW

“The Pet Shop Boys have always been
interested in pushing the limits. The
album’s first title was Besides and we
had already taken the photos, which

were very dark and moody.

“Then the band decided to change
the name to Alternative which is when I
got the idea of using lenticular photog-
raphy. It gives you the choice of viewing
one or another image and worked per-
fectly with the album concept. Happily,
the photos fit the process, especially
considering that the faces are in fencing
masks, which provided the perfect grid

for the lenticular effect.”

* * *

Pink FLoyp, Pulse
Corumsia Recorps
ART DIRECTOR STORM THORGERSON

“The guiding impulse behind the
album concept was that it was a live
recording. We wanted the artwork to
be alive in some way and speculated on
a lot of approaches: a package that
would make noise, change colors or
move around.

AEROSMITH, Box of Fire
Corumsia REcorps
ART DIRECTOR ALLEN WEINBERG

“This project was one of the most satis-
fying in my career because it gave me
the chance to fulfill a creative concept
I've had for years. I've always been fasci-
nated with the visual possibilities of a
cube of fire and when [ was approached
for ideas for an Aerosmith box set, my
first thought was to call it Box of Fire.
The group loved the approach and 1
finally had the opportunity to realize a
long-cherished concept.

“The match, which opens the box
when you symbolically ‘light’ it, was
the most expensive component of the
package. They cost ninety cents each
and were hand-painted in four colors.”

* * *

Frank Zappa Civilization Phaze I1]
EMI Recorbs
ART DIRECTOR GAIL ZAPPA

“Frank had an approach to art direc-
tion that was similar to assembling a
band: you find people whose talents
you respect, put them together and,
sometimes, the results far exceed
your expectations.

“We settled on the blinking LED
light because lighting is such an impor-
tant part of a Pink Floyd concert and
we made it pulse to suggest the heart-
beat at the beginning of the song ‘Dark
Side of the Moon.” The effect we were
aiming for was artwork that would say
‘Hello!” to you from across the room.”

“That was the case with this album,
which 1 consider to be his master-
work. He knew that this would be his
last recording and he paid very close
attention to every aspect of it, includ-
ing working with artist Uri Belashov
on the concept for the cover painting,
Frank’s approach to album art is that
it should give people an idea of the
music they are going to hear inside
and there’s no better example of that
than this album.”

AGI would like to congratulate all artists,
record labels, creative staff, and packaging companies involved
with bringing forth excellence in design.

BrRINGING You CREATIVE PAackaGING SorLuTioNs- AGI

5055 Wilshire Boulevard, Suite 410
Los Angeles, California 90036

800-856-4244

800-838-4244

1776 Broadway, 23rd Floor
New York, New York 10019

1950 North Ruby Street
Melrose Park, Illinois 60160
800-226-4244
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Guided By Voices Led To Studio

Matador Set Offers Baroque Power Pop

B BY BRADLEY BAMBARGER

NEW YORK—Prolific savants of
skewed power pop Guided By Voices are
on the verge of graduating from lo-fi
kingpins to modern rock spoilers with
“Under The Bushes Under The Stars,”
the band’s second Matador album and
its first recorded in a traditional studio.

Due March 26, “Under The Bushes
Under The Stars” represents an in-
spired leap from Guided By Voices’ pre-
vious nine albums and sundry singles,
which were recorded over the past 10
years as pop-art projects in various
Dayton, Ohio, basements and living
rooms.

“We made the 4-track recordings out
of necessity, and now we’ve grown out of
it,” says Guided By Voices singer and
main songwriter Robert Pollard. “But,
we still learn the songs as we record
them, to give them the immediacy that

rock has to have.”
Compulsive music makers, the mem-
bers of Guided By Voices kept writing

and recording even after turning in the
album—eventually recalling and over-
hauling “Under The Bushes” three

John Pfeiffer, Veteran RCA
Classical Producer, Dies

W BY HEIDI WALESON

NEW YORK—John F. “Jack” Pfeif-
fer, an executive producer at BMG
Classics/RCA who recorded many of
the greatest classi-
cal artists of the
century during his
unbroken 47-year
association with
the label, is consid-
ered by many to be
the last link with
the golden age of
recording.

He died of a
heart attack Feb. 8 in his New York of-
fice. He was 75.

Pfeiffer produced recordings by
such legendary artists and ensembles
as the violinist Jascha Heifetz; pianists
Viadimir Horowitz, Arturr Rubinstein,

PFEIFFER

and Van Cliburn; harpsichordist Wan-
da Landowska; soprano Leontyne
Price; conductors Arturo Toscanini,
Leopold Stokowski, Fritz Reiner, Eu-
gene Ormandy, and Charles Munch;
and the Philadelphia, Chicago, and
Boston symphony orchestras.

He began his career as the industry
was switching from 78s to LPs (and
the short-lived classical 45) and
recording activity was exploding to
keep pace with the change; at the end
of his life, he was bringing those
recordings to a new public by way of
large-scale CD reissue programs.

The 65-disc “Heifetz Collection,” re-
leased in October 1994, has been nom-
inated for a Grammy Award.

Pfeiffer balanced technical exper-
tise with a relaxed, humane rapport
with the artists with whom he worked.

(Continued on page 95)

Black History.

times. The band ended up producing the
bulk of the album itself, after sessions
with Breeders boss Kim Deal yielded
five tracks and time with indie-rock au-
teur Steve Albini produced two.

Even with the sonic upgrade and per-
sistent futzing, “Under The Bushes”
shouldn’t disappoint the Guided By
Voices cult. Those enamored of the
band’s past conflations of indie-rock
spirit and British Invasion sensibili-
ties—as on last year’s “Alien Lanes”
from Matador and 1994’s “Bee Thou-
sand” from Scat—should be overjoyed by
the new album’s 24 tightly wound mar-

(Continued on page 86)
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B BY TERRI HORAK

NEW YORK—Sam Goody has
signed on as the music retail spon-
sor for ESPN’s
“X  Games”
promotion,
which this year
is using music
to help attract
young viewers.
The promotion, the X Games
Road Show, is a 12-city tour that be-
gins March 30 in Miami and runs
through June 22 in Boston. Alterna-
tive bands will be featured on-site

| Sal
~got;®

New David Bowie
BMG Set Spawns
Int’l Art Contest

NEW YORK—BMG Entertain-
ment International has sponsored
an international art competition
that relates to the “arty cult sta-
tus” of David Bowie’s new album,
“Outside.”

Held in 11 countries, the contest
asked participants to convey their
version of the album’s contents in
painting or sculpture.

The winners in each country will
be part of the final competition
scheduled for Tuesday (20) at Le
Monde de L’art Gallery in Paris.
The contest will be judged by
Bowie, artist Hermann Nitsch, and
BMG Entertainment Internation-
al VP of international marketing
Christoph Ruecker.,

The event coincides with the end
of the European leg of Bowie’s
world tour in support of “Outside.”
The winner will be awarded
$25,000 for tuition to further his or

(Continued on page 97)

Sam Goody, ESPN Team
For X Games Music Promo

as part of free daylong events de-
signed to promote ESPN’s X
Games competition, which will air
on the network June 24.
Now in its
3 second year,
the X Games
(formerly
called the Ex-
treme Games)
feature “extreme” forms of skate-
boarding, biking, snow skating,
and other fast-paced outdoor activ-
ities.
“This partnership represents a
(Continued on page 34)

BN =
BT <zph,

NPR Starts Classical Music Label
To Help Provide Income, Prestige

H BY DON JEFFREY

NEW YORK—In the wake of con-
gressional budget cuts for public
broadcasting, National Public Radio

has started a classical record label as
a means of increasing revenues for its
cultural offerings.

The label, NPR Classics, will mar-
ket record-
ings of perfor-
mances from >
the archives \M)
and future =
programming
of the popular two-hour daily NPR
classical music show “Performance
Today.”

Ben Roe, the show’s music produc-
er, says that the label will begin oper-
ating in March and that CDs will be
available at retail as late as the fall.

The worldwide distributor for
NPR’s releases will be Allegro, the
Portland, Ore.-based independent dlis-
tributor, which handles about 120 la-
bels, many of which are classical.

Joe Micallef, president of Allegro,

Too strong to be silent.

says the offerings will range from
“major artist retrospectives to poten-
tially new artists. ‘Performance To-
day’ finds hot new talent and broad-
casts it.”

Spearheading the label will be Roe
and “Performance Today” senior pro-
ducer Don Lee. The show has 1.2 mil-
lion listeners, according to Roe.

The program

’ records classi-

/g% cal artists in

P m 7 venues around

the country and

presents live

performances in the studio about once

every two weeks. “We're building up

the archive all the time,” says Roe,

adding that the show is “in the busi-

ness of uncovering the next genera-
tion of talent.”

Initial funding for the label has
been provided by NPR. But, Roe says,
he expects NPR Classics to become
self-sustaining and provide profits for
“Performance Today” and its broad-
caster.

(Continued on page 104)
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B BY DEBORAH EVANS PRICE

NASHVILLE-Michael W. Smith
and DC Talk’s Toby McKeehan lead
the list of nominees for the Gospel Mu-
sic Assn.’s 27th annual Dove Awards,
which will be held at the Grand Ole
Opry House here on April 25.

This year marks the introduction of
several award categories, as well as
the renaming of a number of other
categories.

Smith is nominated in seven cate-
gories, including artist and male vo-
calist of the year. McKeehan has the
potential to win eight awards. He was
nominated for four as a member of
DC Talk: two for songwriting credits
and two producer nominations as part
of the Gotee Bros. production team.

Other multiple nominees include

Michael W. Smith, DG Talk’s
McKeehan Top Dove Noms

4HIM, Point Of Grace, Steve Taylor,
CeCe Winans, and the multi-artist
“My Utmost For His Highest” album,
each with six nods. Steven Curtis
Chapman, Lar-
nelle Harris,
and Jars Of
Clay each re-
ceived five nom-
inations.

DOVE

AWARDS

the categories of new artist and group
of the year reflect the band’s rapid as-
cent in the past year.

“It’s exciting to see that there are
some new faces, some new people be-
ing recognized,” says GMA president
Bruce Kobligh. “I think the whole in-
dustry is excited about Jars Of Clay.

(Continued on page 104)
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Motown Lays Off 21 Staffers
Firings Part Of Move To New York

LOS ANGELES—Motown Records,
engaged in what it describes as “a
limited corporate reorganization,”
has terminated 21 employees. The
move is part of the label’s plans to re-
locate its headquarters from Los An-
geles to New York.

Most of the staffers released
were midlevel personnel, according
to sources. No senior executives
have been let go, according to a
source.

The personnel changes, which
had been expected, come in the
wake of Andre Harrell’s installation
as Motown president/CEO (Bill-
board, Oct. 14, 1995).

Harrell developed a reputation
with his impressive run as presi-
dent and founder of Uptown
Records, which broke such cutting-
edge R&B acts as Mary J. Blige and
Jodeci.

Commenting on the changes, the
label issued a prepared statement

Feb. 12 that said, “Motown’s new
management team has taken steps
to restructure in order to make the
company stronger for the future and
the current competitive environ-
ment, [and] a certain number of po-
sitions, mostly in the Los Angeles
offices, have been affected by this
restructuring.”

The statement goes on to say that
the restructuring in no way alters
the current size of Motown'’s core or-
ganization, referring to the fact that
Motown has significantly bolstered
its A&R department in recent
months. With the layoffs and recent
additions, the label maintains a staff
of 165.

According to sources, when the
relocation is complete, the label
plans to retain a satellite staff in Los
Angeles roughly the size of its cur-
rent New York staff.

JR.REYNOLDS

RECORD COMPANIES. Gary Baddeley
is appointed VP/GM for Robbins En-
tertainment in New York. He was an
attorney with Phillips Nizer Ben-
jamin Krim & Ballon.

Ken Gullic is named VP of sales at
Relativity Records in New York. He
was national director of product de-
velopment at RED Distribution.

Lisa Markowitz is promoted to se-
nior director of publicity for Epic
Records in New York. She was direc-
tor of publicity.

The Enclave in New York names
Leyla Turkkan a senior A&R execu-
tive. She was executive VP/GM of
TAG Recordings.

Joanne Oriti is promoted to direc-
tor of communications for Sony Music
Entertainment in New York. She was
manager of communications.

Arista Records in New York names
Bill Wilson associate director of
product management and Ari Martin
associate director of artist develop-

GuLLIC

BADDELEY

ment. They were, respectively, man-
ager of product management and
product manager for Epic Records.
In Los Angeles, Arista names Catrin
Walz director of travel management.
She was director of office services.

Island Records’ black musie divi-
sion in New York names Morace
Landy national director of promotion
and Ane Roseborough director of
marketing. They were, respectively,
Northeast regional manager and
marketing manager.

Greg ‘“English” Jones is named
manager of field promotion for Loose

EXECUTIVE

Boyz Il Men To Head Lahel At Sony

Act Maintains Motown Recording Deal

B BY J.R. REYNOLDS

The four artists who compose Mo-
town R&B group Boyz II Men have
entered into a joint venture with Sony
Music Entertainment to create
Stonecreek Recordings.

The announcement of the world-
wide venture, which will be funded
and distributed by Sony, was made by
Boyz II Men members Nathan Mor-
ris, Michael McCary, Shawn Stock-
man, and Wanya Morris, and Sony
Music Entertainment president/COO
Thomas D. Mottola.

“[Boyz II Men’s] level of success
and proven abilities as songwriters
and producers will serve as a powerful
magnet for attracting new talent to
both Stonecreek and other labels with-
in the Sony system,” says Mottola.

The deal with Sony will allow
Stonecreek releases to be marketed

SESAC, BDS
To Monitor
More Genres

NEW YORK—Performing right
society SESAC is broadening its
ties to Broadcast Data Systems,
the airplay recognition and moni-
toring service, to encompass gen-
res beyond the Spanish-language
musice field.

Among the additional genres to
be monitored, effective April 1,
are top 40, album rock, adult con-
temporary, country, modern rock,
R&B, and adult alternative.

By making a deal with BDS in
1994, SESAC became the first
performance right group to use
BDS’ technology, which has
tracked Latin music for
SESAC/Latina, SESAC’s self-
contained subsidiary.

(Continued on page 95)

MARKOWITZ TURKKAN
Cannon Records in New York. He
was Northeast regional manager of
urban radio/street promotion for
Scotti Bros.

PUBLISHING. Derek Alpert is promot-
ed to VP of motion picture music for
Rondor Music International in Los
Angeles. He was senior director of
music development.

Ellen Moraskie is named VP,
Latin music division, for
Warner/Chappell Music in Miami.
She was director, Latin America, for
Sony Musie Publishing.

TURNTABLE -

and promoted through Columbia
Records Group, Epic Records Group,
and associated labels, depending on
the creative direction of each act.

The association with Sony also cre-
ates alternative outlets for applying

the quartet’s
—I acknowledged

skills as writ-
ers, arrangers,
and producers
| to artists with-
in the Sony
system, in ad-
dition to those signed directly to
Stonecreek.

Morris says, “This deal gives us a
creative avenue to do things that we
would not be able to as Boyz II Men.
We're not just sticking to R&B music.
We'll be signing hip-hop, jazz, pop ...
all kinds of acts that will allow us to ex-
plore our creative potential.”

Morris and Mottola declined to dis-
cuss financial details surrounding the
deal.

Boyz II Men maintains its exclusive
recording deal with Motown. Motown
president/CEO Andre Harrell says,
“Motown is looking forward to contin-
uing its recording relationship with
Boyz II Men for many releases to
come. I wish them the best of luck and
much success in their new venture.”

PolyGram president/CEOQO Alain
Levy says that PolyGram—Motown’s
parent company--was approached
with the idea, “had words” with the
band about it, but ultimately declined.

Another PolyGram executive puts
the time frame for these discussions
at six to nine months ago, prior to
Harrell’s arrival at Motown.

Levy adds, “We want artists to con-
centrate on their own careers rather

(Continued on page 97)

Short Wait For ‘Exhale’

Video Set For Sell-Thru In April

B BY SETH GOLDSTEIN

NEW YORK—Whitney Houston is
expected to work wonders for 20th
Century Fox Home Entertainment.

The best-selling album “Waiting To
Exhale,” which slips from its reign at
No. 1 to No. 2 on this week’s Billboard
200, has prompted Fox to release the
movie of the same name as a sell-
through video April 23.

Houston stars in the feature, which
has grossed about $65 million since it
went into theaters late last year.

The studio estimates that consumer
purchases will top 4.5 million cassettes,
says Fox Home Entertainment market-
ing senior VP Bruce Pfander. At press
time, album sales had reached 3.1 mil-
lion units, according to SoundSecan. Fox
plans to fully exploit the cross-promo-
tional potential of the video and the CD,
especially in record chains.

Pfander says the studio is discussing
opportunities with Arista Records,

Houston’s 1abel, but acknowledges that
time is short. The decision to price the
movie for sale instead of rental was
made only in the past two weeks.

“We don’t have the same planning
horizons as usual,” Pfander notes.

Nonetheless, he’s confident Fox can
develop sufficient demand among
blacks, who made the movie a surprise
hit, and a wider audience intrigued by
the popular soundtrack.

“Music is going to have a greater im-
pact now than it did during the theatri-
cal [run],” Pfander predicts.

Retailers will enjoy ample room to
price-promote the video. “Exhale” car-
ries a suggested list of $19.98, but
chains can go as low as $12.95 without
violating Fox’s minimum-advertised-
price policy and losing co-op ad dollars.

“Exhale” is Fox’s second R-rated
feature, after “Speed,” to go the sell-
through route, normally a haven for
family titles. “We wrestled with it,”
Pfander says.

g

MORASKIE

ALPERT

Simon Potts is appointed head of
Island Entertainment Musie Publish-
ing. His last music-industry position
was senior VP of A&R at Capitol
Records.

Peermusic in New York names
Manuel Mosquera VP of finance and
Brooke Wixson controller. They
were, respectively, controller and as-
sistant controller.

BMI in Los Angeles promotes Jes-
sica Young to director and Elisa
Randazzo to associate director of
writer/publisher relations, West
Coast. They were, respectively, asso-

POTTS WILLIAMS

ciate director of writer/publisher re-
lations, Los Angeles, and executive
assistant to the assistant VP of
writer/publisher relations.

RELATED FIELDS. Michael S.
Williams is named CFO of the
Recording Industry Assn. of America
in Washington, D.C. He was director
of finance at the Pomona Valley Hos-
pital Medical Center.

Susie Penley is promoted to man-
ager of print advertising for Poly-
Gram Holding in New York. She was
media planner.
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Capitol’s tripi3fastaction Revs Up
‘Broadcaster’ Set Follows Speedy Deal

l BY CARRIE BORZILLO

LOS ANGELES—While tripl3-
fastaction may have named itself
after a description on the Gold
Bond medicated powder container,
its moniker could also describe the
swiftness with which the Chicago
band received a label deal.

To say things happened fast for
this band, known for its feedback-
laden, fuzz guitar approach and
energetic live shows, is a bit of an
understatement.

Formed in 1993, tripl3fastaction
played a few high-profile showcas-
es that attracted flocks of A&R
reps in summer and fall 1994, and a
month or so later the group was
signed to Capitol.

As if the A&R feeding frenzy
wasn't whirlwind enough, tripl3fas-
taction has also been on the road
since its inception with such artists
as Juliana Hatfield, Buffalo Tom,
and labelmates Supergrass and
Menthol. The band will likely tour
for the rest of 1996.

On April 2, Capitol will release
the debut album, “Broadcaster,”
which was produced by Don Flem-
ing (Teenage Fanclub, Sonic Youth).

S8 AT N
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TRIPL3FASTACTION

Producer Brad Wood also recorded
two tracks—the album’s first sin-
gle, “Revved Up,” and “Sally Tree.”

“It all happened pretty fast,”
says Wes Kidd, lead singer/gui-
tarist/songwriter of tripl3fastac-
tion, which is represented by Blues
Traveler manager and H.O.R.D.E.
tour co-founder Dave Frey. “The
drummer, Brian [St. Clair], and I
had been together in shitty bands
for like 10 years, and about a year
after we started playing as
tripl3fastaction, we got all these
people @sking for tapes. It was
goofy, really stupid. The whole
thing made me sick.”

Singer/Songwriter Rothberg Is
EMI’s ‘Underground’ Discovery

. BY PAUL VERNA

NEW YORK--The minute EMI
Records senior VP Brian Koppelman
met Patti Rothberg, he knew he
wanted to sign her.

“She’s one of those artists you
come across once in 10 years,” he
says of the 23-year-old, New York-
based singer/songwriter, who was
discovered busking in the subway
here.

For Rothberg,
the feeling was
mutual. “I knew
that Brian was
the one who lis-
tened and got it,”
she says, recall-
_ ing her live audi-
tion at Koppel-
man'’s office.

On her April 2 EMI debut,
“Between The 1 & The 9,” Rothberg
performs alternative rock with
mature, thought-provoking lyries
about strained relationships—songs
of yearning and anthems of self
empowerment. The album ends with
a hidden track that details Roth-
berg’s experiences as a street per-
former.

Rothberg wrote all of the songs on
her album, many of them during a
year in Paris from 1992 to 1993. A
gifted visual artist, Rothberg painted
a self-portrait for the album cover
and made drawings to go with each
song lyric.

The first single, “Inside”—which
will be serviced to modern rock,
album rock, triple-A, and college sta-
tions March 4—is an acoustic rocker
that sums up its generational-angst

ROTHBERG

theme in its first line: “Haven’t done
a thing today/I'm just sittin’ around
wastin’ time away.” Another of the
album’s highlights is the opener,
“Flicker,” a dreamy tune with defi-
ant lyries that rebuke an ex-lover

While some of Rothberg’s edgier
songs, such as “Treat Me Like Dirt,”
might invite comparisons to the
angry lyricism of Alanis Morissette,
Rothberg insists she’s not “an angry
yeung woman with all this vengeful-
ness. It's just that I have all this emo-
tion, and I'm saying, ‘Look at this
pattern that all the girls that I know
go through and even a lot of the guys
I know go through.’” And it’s not just
a guy/girl thing either. I hardly con-
sider myself a male basher. In fact,
I’m 2 male advocate.”

In anticipation of the album’s
release, Rothberg, who is booked by
Creative Artists Agency, and her
band are on the road playing club
dates throughout the Northeast,
according to EMI senior director of
marketing Dane Venable.

“We're also making 25,000 cassette
samplers with ‘Inside,’” ‘Treat Me
Like Dirt,” and ‘Flicker’ to begin
passing out at some of her gigs,” says
Venable.

“At radio, the reaction has been so
strong that we're having to already
slot things in,” he continues. “Joel
Folger at [commercial alternative
KDGE] Dallas liked it so much he
asked that Patti be on both of the sta-
tion’s Dallas spring festivals. We've
also had a tremendous response from
Bruce Warren at [triple-A] WXPN
Philadelphia.” .

At the club level, the response has

(Continued on page 18)

The experience also served as
lyrical inspiration for Kidd on such
songs as “Bird Again,” which is
about getting back to his normal
state of mind after being wooed for
months by labels.

“I'd get Ahmet Ertegun—Ahmet
Ertegun!—calling me, wanting to
fly me in for lunch. That was the
strangest thing,” says Kidd. “Some
meetings, people would sit around
and kiss yout ass. At others we had
[a label head] screaming at us,
telling us we didn’t know what . ..
we wanted to do. It was all really

(Continued on page 15)

Our Gang. Reprise Records celebrates the signing of New York trio Darlahood.
Shown, from left, are band member David Sellar, Reprise A&R rep Sue Drew,
band member Luke, Reprise Records president Howie Klein, band member Joe
Magistro, and Warner Bros. VP of legal affairs Rick Streicker.

THE YEAR OF THE WOMAN: As clichéd as it sounds,
it’s true. The top three Grammy nominees, Mariah Carey,
Alanis Morissette, and Joan Osborne, are female, and
plenty of other women scored nominations. But who will
walk away with the most trophies? That’s the question as
we make our predictions for Feb. 28.

Record of the year: “One Sweet Day” by Carey and
Boyz II Men. It's sappy; it shows that superstars Carey
and the Boyz play well with others and have great cross-
format appeal. My choice is “Gangsta’s Paradise” by Coo-
lio Featuring L..V.

Album of the year: Look! No “Unplugged” albums are
nominated. The Grammy goes to Carey’s “Daydream,”
although Morissette could sneak in with a major upset.

Grammy Predictions Underscore Focus
On Women; MCA Pub Finds President

I'm rooting for “Rur--Around” from Blues Traveler.

Best hard rock performance: “Spin The Black Circle”
by Pearl Jam.

Best metal performance: Can you imagine Gwar get-
ting on stage during the telecast to accept this award? It
will never happen. The winner is Nine Inch Nails for
“Happiness In Slavery.”

Best rock album: Petty’s “Wildflowers.” ,

Best alternative music performance: The Grammy goes
to Nirvana for “MTV Unplugged In New York,” but my
vote goes to Foo Fighters. Either way, Dave Groh!’s going
home with a Grammy.

Best female R&B vocal performance: The Academy
loves Anita Baker, but this award should go to Brandy

Song of the year: In general cate-
gories such as this, the Grammy vot-
ers tend to be very conservative. This
means that the award will probably
go to Michael Jackson’s “You Are
Not Alone,” which was written by R.
Kelly. My nod goes to Osborne’s
“One Of Us,” written by Eric Bazil-

for “Baby.”

Best male R&B vocal perfor-
mance: “Baby’s Home” by Barry
White.

Best R&B album: There should
be no doubt. The Grammy goes to
“CrazySexyCool” by TLC.

Best female country vocal per-

ian. Given the Academy’s fondness
for all things Disney/Alan Menken,
I'm very surprised that “Colors Of
The Wind” from the “Pocahontas”
soundtrack isn't nominated.

Best new artist: What a strong category this year. Com-
bined, the five nominees have sold a staggering 25 million
albums. Half of those belong to Hootie & the Blowfish,
whom I think should win, but I have a twitchy feeling that
the Grammy will go to Morissette. That’s codl, too.

Best female pop vocal performance: The Grammy vot-
ers love Bonnie Raitt, who's up for “You Got It,” and they
love “Colors Of The Wind” co-writer Menken; Vanessa
Williams garnered a nod for that track. But I still think
the Grammy will go to Carey’s “Fantasy.”

Best male pop vocal performance: My vote goes to Seal
and “Kiss From A Rose.” The Grammy goes to Jackson's
“You Are Not Alone.”

Best pop performance by a duo or group with vocal:
“Let Her Cry” by Hootie & the Blowfish.

Best pop album: Odds on favorite is Carey for “Day-
dream,” but don’t be surprised if sentimental favorite Joni
Mitchell wins for “Turbulent Indigo.”

Best female rock vocal performance: After a few years’
absence because of a lack of nominees, this category
returns. It's padded, but I'm just haopy it’s back. The
Grammy goes to Morissette for “You Oughta Know,” even
though every voting journalist cast a ballot for PJ Har-
vey’s “Down By The Water.”

Best male rock vocal performance: “You Don’t Know
How It Feels” by Tom Petty.

Best rock performance by a duo or group with vocal:
It’s conceivable that the award could ge to the Eagles for
“Hotel California,” although NARAS has got to be hoping
that the Grammy goes to a song written in this decade.

by Melinda Newman

formance: Riding the crest of her
Ceuntry Music Assn. sweep, I pre-
dict a win for Alison Krauss for
“Baby, Now That I've Found You.”
Kraus is great, but my favorite is
“Safe In The Arms Of Love” by Martina McBride.

Best male country vocal performance: “Go Rest High
On That Mountain” by Vince Gill.

Best country performance by a duo or group with vocal:
“Here Comes The Rain,” the Mavericks.

Best country song: This is a tough call, but I'm going
with “Gone Country,” written by Bob MeDill and per-
formed by Alan Jackson.

Best country album: I'm still baffled by Junior Brown’s
nomination for his self-titled album. Yes, it’s good, but it
really seems like a stretch, given that he receives no air-
play, and that, after the nomination announcement, most
country fans were scratching their heads, muttering,
“Who?” If the goal was to spotlight an artist who deserves
recognition, fine, but it hasn’t worked. The Grammy goes
to “The Woman In Me” by Shania Twain, but my vote
goes to “Music For All Occasions” from the Mavericks.

Best song written speeifically for a motion picture or for
television: As I've mentioned, the Academy gets all gooey for
Menken, who’s nominated here as co-writer (with Stephen
Schwartz) of “Colors Of The Wind,” but it also bows at the
altar of Barry Mann and Cynthia Weil, who co-wrote (with
James Horner) “Whatever You Imagine” from ‘“The Page-
master.” A song no ane heard from a movie no one saw. The
Grammy goes to “Colors Of The Wind.”

OTHER NEWS: Look for David Renzer to move to L.A.
as head of MCA Music Publishing. The company’s presi-
dency has been vacant since Jay Boberg went to MCA
Records last year. Renzer is president of Zomba Publishing.
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Twila Paris Has New Look But Familiar Sound On Latest EMI Set

Il BY DEBORAH EVANS PRICE

NASHVILLE—With a change in
record companies from Star Song to
sister EMI Christian Music Group
label Sparrow and a startlingly dif-
ferent photo on the cover, Twila
Paris’ new album, “Where I Stand,”
could be anticipated as a radical
musical departure:

A few things might have been dif-
ferent in the making of the April 2
release, but Paris’ fans will be

happy to know that they can expect
music in the vein of what has made
Paris the Gospel Music Assn.’s
female vocalist of the year for the
last three years and one of contem-
porary Christian music’s premier
singer/songwriters.

Well known in the contemporary
Christian community for such songs
as “The Warrior Is A Child,” “Run-
ner,” “Every Heart That Is Break-
ing,” “Destiny,” and “God Is In Con-
trol,” Paris has developed a

AN OPEN LETTERTO RECORD COMPANIES

1 have spent the better part of the last 12 years endeavoring to become the best
songwriter I could possibly be. I've released 3 albums to college radio and
received enough airplay to know I can reach people. But through the years
I've paid little to no attention to networking and promotion. Quality of my
writing has always come first but in this business being marketable is as
important, if not more, to getting noticed and signed. Now though, I'd like to
be heard, and I'd like to retain my ideals in the process. So, my idea for you
is this: I will donate 100% of my songwriter royalties to children’s charities,
on every record I make for whatever company wants me. If you can’t market
that, you can’t market anything. You can make lots of money and I can make
music and help people. Cynics beware. I'm not rich. I wait on tables for a
living. This is real. It's on the table for whoever wants it.
Thank You.
R.D.

1-312-935-1848
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reputation as a formidable artist
whose musie is embraced not only
by Christian radio but by church
audiences. With the release of
“Where I Stand,” Sparrow hopes to
broaden that appeal to the main-
stream market.

“Qur plan right now is to intro-
duce Twila. She’s never really had
an introduction to mainstream
retailers,” says Sparrow marketing
VP Jenny Lockwald. (Her last
album on Star Song was released
before EMI’s 1994 purchase of the
label.)

“We're going to familiarize them
with the fact that she is a major con-
temporary Christian music artist.
We’ll do that by really going after
the facts with them—how many
Dove Awards she has won, the fact
that she is a staple in the church
with songs in hymnals, how many
units she has sold—and solidifying
with thém that she is a valid, selling
artist.”

When asked why she left Star
Song and signed with Sparrow,
Paris says, “I had 11 years at Star
Song. I have wonderful friends and
felt like a lot was accomplished
there, but there are times when you
feel like God is saying that it’s just
time to move on. It [wasn’t] any sort
of negative thing.”

Though Sparrow is hoping Paris
will draw a wider audience with this
release, it won't be at the expense of
her old fans. “Where I Stand” fea-
tures the songs of faith and encour-
agement for which Paris is known.
Musically, Paris says, she and pro-
ducer Brown Bannister engineered
a few changes.

“I think we were smack in the
middle of AC with the last record,
and I think we still are,” Paris says.
“We wanted the texture to be slight-
ly different on this album, and the
main change we made was, rather
than having two electric guitars on
the basic sessions, we had one elec-
tric and one acoustic. So, without
becoming an acoustic album, it’s a
little more acoustic-oriented, a lit-
tle bit warmer texture all the way
through.”

Fans may also be surprised at
Paris’ look on the album cover.
Instead of her usual bangs and sub-
tle makeup, the photo features an
extreme close-up of Paris’ face, with
her hair pulled back and minimal
makeup. Attendees of a recent
Christian retailers convention didn’t
recognize her on the promotional
materials at the Sparrow booth.

“It startled everyone,” Paris
admits. “We wanted to do something
really fresh and different ... and I
said I've always wanted to do one of
those photographs where it’s mini-
mal makeup, the hair is back off the
face, and it really [is just] the face
and eyes. You feel like you're really
getting inside the person. It’s not
about glamour. It captures the per-
sonality, the person inside.”

The album is also a reflection of
the person inside in terms of its
music. “Even though songs like ‘Not
Afraid Anymore’ and ‘Hold On’
[are] addressed to other people, all
the way through this album, there
are definite elements that are vul-
nerable and revealing of where I
am,” she says. “I think the cover
goes with that.”

Paris has always been known for
writing all her own material, and
she continued to do that on “Where
I Stand,” with the exception of
“Faithful Friend,” which was co-
written with Steven Curtis Chap-
man. Paris says Sparrow president
Peter York really pushed her to
write material for this project.

challenged me,” Paris says. “I
brought in my batch of songs, and
he encouraged me to think about
going back and writing some more
... I thought, ‘We are only three to
four weeks out from starting the
album, and I don’t know if I can
write inspired songs on demand.””

But Paris found she could rise to
the occasion. The first single,
“Faithful Friend,” which will be
released to Christian radio March
8, was one of the last songs written
for the album. “Steven actually
inspired the lyries to the first
verse,” Paris says. “And of course,
later, he actually wrote the verse
that he sings because . . . I realized
this needs to be a duet, and whoev-
er is singing it needs to write the
second verse so it would be comple-
mentary to the first.”

Although Sparrow has no plans to
push a single to mainstream radio,
the label anticipates “Faithful

“Peter York, as an A&R guy, really (Continued on next page)
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CAPITOLS TRIPL3FASTACTION REVS UP

(Continued from page 13)

demented.”

Kidd says the band chose Capitol
partly because it was the label’s
senior VP of promotion, Phil Costel-
lo, who brought the band’s demo
tape to Capitol president/CEO Gary
Gersh, instead of an A&R executive.

“Usually, A&R forces radio into
liking the musiec,” says Kidd. “But
for the radio guy to be into it, we
felt confident. And then when a
bunch [of Capitol executives] came
to see us and we sat down and had a
good conversation, it seemed right.”

The marketing efforts for break-
ing the band have concentrated on
touring and tour marketing, such as
getting radio, retail, press, and
Cema representatives out to shows
and handing out five-song cassette
samplers at the gigs.

One key element is to hammer
away at markets region by region,
beginning with the Midwest. The
band’s tour with Menthol, which
wrapped Feb. 15, marked its third
swing through the Midwest since
Capitol signed the act in fall 1994.

“We're marketing this as an
album-driven project,” says Clark
Staub, senior director of marketing
at Capitol. “We feel this record has
a lot of great songs, and we intend
to take this well into next year.”

Capitol will get even more
aggressive when tripl3fastaction,
which is booked by Creative Artists
Agency, hits the road for its first
West Coast jaunt March 18-30 with
labelmates Everclear and London
Records’ Hagfish. Key dates
include three nights at the Roxy in

Los Angeles March 20-22, including
a double show on March 21, when
tripl3fastaction will play the Alli-
gator Lounge in Santa Monica,
Calif., after its Roxy performance.
The tour also includes an already
sold-out show March 28 at the
5,500-seat Seattle Arena.

Capitol will support the West
Coast tour with print ads for both
of its bands. To drive fans to retail,
discount coupons for “Broadcaster”
will be given away at the shows.

“We're going all out for this tour,

TWILA PARIS HAS NEW LOOK BUT FAMILIAR SOUND

(Continued from preceding page)

Friend” to be a major hit at Chris-
tian stations. Mark Rider, PD at
WAY M-FM Nashville, hasn't heard
the single but says he’s open to giv-
ing it a shot. “[Sparrow] is really
trying to take her to that next level.
She has always been thought of as
a little more inspirational, whereas
Steven is not. He’s more contempo-
rary, obviously,” Rider says. “Even
though she used to be pretty con-
temporary, they kind of made her
more middle of the road as years
went by. Maybe this is them bring-
ing her back to center, which I
think is a really good idea.”

In addition to promoting heavily
to radio, Sparrow plans a big push

at retail that will involve banner
boards and counter easels promot-
ing the release and offering con-
sumers special prerelease reser-
vation forms to reserve a copy of
the album prior to street date.
Lockwald says the label may sta-
tion greeters at retail entrances to
show consumers where to find the
album.

Paris has served as the spokes-
woman for the San Luis Obispo,
Calif.-based Parable Group, an
organization that represents 350
independent Christian bookstores
nationwide. Paris’ involvement
with Parable will aid in promoting
the album. Plans call for Parable to

run a teaser in its March product
catalog, and it will hold a big cam-
paign in the catalog to coincide
with the album’s release.
Lockwald feels the album will be
a hit with Christian radio and the
church crowd who have always
made Paris’ music part of their
worship services. To make sure the
church audience is aware of the
release, Sparrow plans a special
promotion with Worship Leader
magazine. The promotion involves
a brochure that will feature Paris
and Sparrow labelmates Cheri
Keaggy and Steve Green, spot-
lighting songs that would be appro-
priate for use in church services,

such as “Honor And Praise.” Lock-
wald says Sparrow plans to distrib-
ute the brochures at worship-leader
conferences across the country this
year.

Fans will have the chance to hear
Paris perform the music from
“Where I Stand” live when she
embarks on her fall tour. The open-
ing act and other specifics are still
in the works, but Paris is anxious to
hit the road. “It’s a lot of fun for
me,” she says. “I love being in the
studio, but I also love doing the
songs live, and all the lights add to
giving the song a somewhat differ-
ent life than on the album. That has
always intrigued me.”

including a tour poster designed by
Coop, who did the artwork for
Lords Of Acid’s last album cover
and Nirvana tour posters,” says
Staub.

Another part of the awareness
campaign will be a postcard mail-
ing to 10,000 fans on Frey’s and
Blues Traveler’s fan list. In an
effort to create a fan list for
tripl3fastaction, the mailing will
feature a bounce-back card for fans
to receive the five-song cassette
sampler.

With touring as important to the
band as it is to the label and man-
agement, Kidd says the goal of the
album was to capture the band’s live
feel as much as possible. The album
even features an extended jam of
“Superstar” (a possible future sin-
gle) that clocks in at nearly 10 min-
utes, as well as three other songs
that are approximately five minutes
each.

“It’s so important to get the live
thing down,” says Kidd. “You see so
many great bands live and the
record sucks. We totally wanted our
record to sound like our shows do.”

On the radio front, Capitol plans
to work college radio fiercely to
create a base. The first single for
modern rock radio, “Revved Up,”
will be worked to the format start-
ing March 25.

Modern rocker WKQX (Q101)

(Continued on page 19)
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to a wider audience.”

Carter also sees the disc drawing in
new fans for his tunes. “These days, it
seems there are many more popular
singers than there are popular instru-
mentalists,” says Carter, who also plays
trumpet, trombone, tenor sax, clarinet,
and piano. “Singers sell the big records.
As listeners, we attach ourselves to
words, to the emotions and stories
around the lyrics. I'm really an instru-
mentalist, a melodist. There are many
songs that I've played that I don’t really
know the words to. But with the gener-
al public, they are very important. So
this might help.”

Carter is also likely to gain attention
from two other releases. Rhapsody
Films has issued Harrison Engle’s 1989
Carter documentary “Symphony In
Riffs” on video for the first time. The ti-
tle sold in record stores, $24.99 list price.
In June, Verve will reissue “The New
Jazz Sound,” a two-disc set.

The timing is right for “Songbook,” ac-
cording to Schoen. “Benny has received
a great level of support with fellow musi-
cians, jazz press, and radio as well. But I
think we're lagging a little bit on the con-
sumer end. One of the things we are hop-
ing for with this record is to expand his
base. Considering that the guy has re-
ceived the lifetime achievement award
Grammy and two additional Grammys,
there’s considerable upward movement
available at the retail level. It could al-
ways be bigger for him.”

The album is a follow-up to the Gram-
my Award-winning 1994 disc “Elegy In
Blue” on MusicMasters. The label also
released the album “Best Of Benny
Carter” in 1995, “but that was just to
keep us visible until this one was ready,”
says Schoen.

MusicMasters began its campaign

From left, Carter with Bobby Short.

for “Songbook” in November 1995 at
the JazzTimes Convention in New
York. The label placed “a little teaser”
from “Songbook” in gift bags received
by all registrants. It was a three-track
cassette that included “All That Jazz,” a
duet between Carmen Bradford and
Kenny Rankin; “Only Trust Your
Heart” by Reeves; and Hendricks’ take
on “Cow-Cow Boogie.”

“The intention was to get people’s at-
tention and let them know the scope of
the project,” says Schoen. “Most were
knocked out by the concept, saying, ‘Oh
man, this is the kind of project we’ve
been waiting for.” ”

Gary Vercelli, music director of
KXJZ Sacramento, Calif., thinks radio
should get excited, too. “I would consid-
er this for heavy rotation,” he says. “It’s
a testament to Benny as a composer,
soloist, and arranger. It doesn’t sur-
prise me that some of the great singers
of this time would line up to get in-
volved. Williams epitomizes Benny’s el-
egance on the horn in the interpretation
of ‘I Was Wrong,’ which would be a pow-
er track here at the station. They also
sequenced the material well; there are
lots of strong tunes at the front.”

Verecelli says vocal discs are on the
rise. “Vocals are a real important ele-
ment in terms of holding the listener.

MUSICMASTERS SALUTES BENNY CARTER

We're infusing more vocals into our ro-
tation, and so far, it’s good. The down-
side is that there aren’t enough quality
jazz vocalists compared to the numbers
of quality instrumentalists. But this
record is wonderful; it would be right
for drive-time play.”

FIRST RECCRDING IN 1927

Carter’s accomplishments are legion.
Critic Peter Watrous once said that dis-
cavering his body of work is like discov-
ering “a lost continent.” Along with
Johuny Hodges and Charlie Parker,
Carter is often said to have created the
modern saxophone language. “There
are no others even vaguely similar,” crit-
ic Stanley Crouch once wrote.

Carter, a New York native, worked
club dates in Harlem as a teenager, play-
ing C-melody saxophone. Pianist Willie
“the Lion” Smith convinced him to
switch to alto in 1924, and a blessed com-
panionship was formed. (In the late "20s,
he also picked up the trumpet, which he
still plays.) He put his first arrangement
on disc in 1927, under the auspices of
Fletcher Henderson. After a short stint
leading his own large group, he worked
with two highly respected units: the
Chocolate Dandies and McKinney’s Cot-
ton Pickers.

Word got around regarding the clever
nature of his charts, and Carter wrote
arrangements for the Ellington group
as well as pieces that helped spark the
rise of Benny Goodman’s band.

His own orchestras became deified,
even by an overseas audience. In 1934,
he took an extended trip to France, the
U.K., and the Netherlands, where he
made a point of integrating his bands.

Back home by ’38, his credentials as an
arranger were by then impeccable. The
style of his alto playing began to be scru-
tinized, and many considered him one of
the most individualistic voices of the day.

By 1943, he was on the West Coast,
swept up in the plentiful work offered
by the television and movie industry.

In 1945, Hollywood, Calif., was his
home, and Carter regularly wrote film
sceores, including those to “The Snows
Of Kilimanjara,” “The Five Pennies,”
and *‘Flower Drum Song.” He also
wrote the music for many episodes of
the TV series “M-Squad.”

When “Further Definitions,” now a
classic, came out in 1961, it proved that
the glitz of Tinseltown did nothing to
mar Carter’s essential jazz skills. His
writing for reeds—he also did wonder-
ful work for Count. Basie at the time—
was plush yet gutsy.

All his subsequent activity, especial-
ly his sublime improvising throughout
the ’80s, has been heard as it should
be: as the inventions of a wizard. The
“Songbook” pieces remind the listener
how supple, rich, and romantic his
work can be.

“I don’t write what I call ‘jazz tunes,””
Carter says. “If you hark back to the be-
ginning of the jazz movement, most of
the songs were just songs that were
written for everyone to enjoy, played
just the way they were. Look at all the
wondertul Tin Pan Alley tunes that
were done by, say, Louis Armstrong.
They were just lovely songs. It was the

way he did them that made them jazz.
Jazz players have done just as much
with Cole Porter and Gershwin tunes as
they have with songs that were written
strictly as jazz pieces.”

Carter says that he never puts his pen
down for long. “Hearing the old songs
being sung by these people inspires me
to go on writing. When I see the response
[to these tunes], I want to go forward.”

Some of the tunes on “Songbook” are
new. Carter wrote “I Was Wrong” for
Williams and “You Bring Out The Best
In Me” for Short.

“Bobby walked into the studio with
the sheet in his hand and a smile on his
face,” says Carter. “He said, ‘Gee, you
really know how to write a song for me.’
1 was flabbergasted.”

Krall’s track, “Fresh Out Of Love,” is
also new. For the singer, it was a lesson
to record with Carter. The title cut to
her first GRP disc was Carter’s “Only
Trust Your Heart.”

“It’s an honor to work with him,”
Kurall says. “But better, it’s fun to study
how his music works up close. We did
everything live. To sing a composer’s
music with the composer, especially if
he’s this innovative saxophonist and
arranger, is a real learning experience.”

Some tracks have an air of mystery. “I
See You” was written 50 years ago and
was heard by nobody except Carter and
lyricist Kaye Parker until Lee recorded
it on “Songbook.”

Carter says he has never recorded
“Cow-Cow Boogie.” “It was done for a
motion  picture
called ‘Ride 'Em
Cowboy’ with Ab-
bott and Costello,”
he says. “Then it had
the big record by
Ella Mae Morse and
was also done by
Mel Torme and oth-
ers, even the Judds.”

Carter doesn't like to script the dy-
namics in the studio.

“T'd read that his approach to things
was very spontaneous,” Krall says.
“That’s what jazz is all about. I was con-
cerned that I wouldn’t be prepared. But
the studio was very relaxed. At the end of
the afternoon, he actually gave me astack
of his tunes, the sheets. What a present.”

Carter says that with Krall he wanted
“everything to be just right, but I also
wanted her to be comfortable and sing it
as she felt it. So we were loose. She has
such a natural feel, so natural that I
wonder where she got it at such a young
ag,e‘”

Carter’s extended works have a knack
for sounding simultaneously elaborate
and cozy; blues motifs are often found in
the center. Carter thinks that the or-
chestral language has changed since his
early days, “but not drastically so.”

“Today’s musicians are much more
formally trained,” says Carter. “There

MARSALIS

are plenty of things that I know now that
I wish I knew then.”

The Lincoln Center bash will be a real
help to the “Songbook” launch, says
Schoen. “It’s a wonderful opportunity
that you don’t often get with a record re-
lease. We're also letting retailers in New
York know all about it. Hopefully, that
will translate into regional breakout ac-
tivity as well.”

Schoen says that international mar-
keting will mirror the U.S. plans and that
any tour dates Carter schedules world-
wide will be supported with advertising.

At HMV’s Cambridge, Mass., store,
jazz buyer Roger Koehnlein says,
“‘Songbook’ really could be something
special. Benny’s not a high-profile sell-
er up here, but I personally like him—
the way he structures his solos has
been very influential. Records by
singers sell well these days, and this
will probably be his most impressive
disc, sales-wise. We also play this kind
of stuff in the store.”

Schoen says MusicMasters primed
the pump at BMG’s corporate gathering
in New Orleans last month. “Benny was
the featured artist in the jazz portion of a
video we showed at the BMG convention.
It wasto get the field and sales people hip
to our big priority. It’s nice when you
have that kind of excitement. That trans-
lates to retail, radio, and all those things.
Like, ‘Man, that Benny Carter record is
great; what else you got going?”

Following are highlights from Benny
Carter’s extensive discography.

* “A Study In Frustration: The Fletcher
Henderson Story” (Columbia/Legacy).
In 1928 and 1929, Carter took over the ar-
ranging duties for Henderson’s unit from
Don Redman. This enabled him to write
crafty, almost serpentine ensemble pas-
sages and hear them played perfectly by
one of the most sharply honed horn sec-

tions of the era. There are 10 Carter cuts
on this boxed set. Each shows how com-
plex and communicative the action of a
big band can be. “Blazin’ ” and “Wang
Wang Blues” are examples of elaborate
experiments that simply exude joy.

» “All Of Me” (RCA/Bluebird). Most of
these orchestra tracks are from the early
’40s, right before Carter moved to Cali-
fornia. They prove that his arranger’s
palette contained an extraordinary array
of hues. Some pieces are stately, some
mysterious, and some swing hard enough
to keep dancers on the floor for a week.

* “34,5: The Verve Small Group Ses-
sions” (Verve). Carter’s alto inventions
had always been intriguing, but as he
grew older, they became even more pre-
cise, resourceful, and captivating. Any
session that found his horn in high relief
is extremely valuable, and this compila-
tion of small group dates from the early
’50s is nothing short of exquisite. Eight

A Sampling Of Benny Carter Recordings: 1928-1993

tracks are historic: the trio teams with
drummer “Papa” Jo Jones, and pianist
Teddy Wilson takes interplay to an extra-
ordinary level, making almost every
phrase by the group sound novel.

 “Jazz Giant” (Contemporary). This
septet with Ben Webster and Barney
Kessel is less about arrangement and
more about soloing. Never doubted as a
soloist, Carter nonetheless reached a new
degree of articulation on this set, released
in 1958, Turning the corner toward a place
where technique becomes an invisible
ally, Carter makes the blues sound like
the richest language on earth.

i

* “The Complete Roulette Studio Record-
ings Of Count Basie And His Orchestra”
{Mosaic). The best gathering of Carter’s
composing and arranging for the second
great Basie big band is found on the last
part of a must-have boxed set. No less dra-
matic than his TV scores (“M-Squad
Theme” is enclosed here), the work he did
for Basie at'the start of the '60s put some
lilt into the hard-driving orchestra. There
are exquisitely placed silences, deluxe pas-
sages in which one section of horns erupts
as another swoops downward, and fanfare
melodies by the truckload.

' “Further Definitions” (Impulse!). Af-
ter an extended string of writing for tele-

vision and film, Carter signed up with the :

ost happening jazz label of the 60s for a
date that unified four masters of the sax
inits front line. Coleman Hawkins, Char-
lie Rouse, Phil Woods, and Carter rode
the supple, luxurious material written for
the session. “Reeds'n’ rhythm” is how this
1961 disc is’often described, and the de-
sign of ways for the two essential band
components to coexist is one of Carter’s

* “A Gentleman And His Music” (Con-
cord). Almost all who record with him
claim Carter to be utterly relaxed in the
studio, but in 1985 this lighthearted
septet, which included trumpeter Joe
Wilder, created the sound of a sigh. Ben-

ny’s expertise with the blues vernacular
creates the kind of certitude that genuine-
ly disarms the listener. In this refined at-
mosphere, not one note is out of place.

» “Central City Sketches” (MusicMas-
ters). In 1987, Carter again got a chance
to lead a big band, this time the American
Jazz Orchestra, a repertory ensemble as-
sembled to play exactly the kind of classic
works that Carter wrote. At the time, he

BENNY
CARTER

|
A

said that leading the band was a “huury.”
This live record captures some of his best-
known tunes, including “Doozy,” “When
Lights Are Low,” and the title suite, com-
posed for the occasion and conducted by
Carter. The overall tone of the discis both
erudite and chummy.

¢ “Legends” (MusicMasters). In 1993,
Carter, 86, shared the studio with older
genii Hank Jones and Doc Cheatham and
young adepts Christian McBride and
Lewis Nash. His playing is pared down to
nothing but the essentials, and his melod-
ic acumen is bolstered to incredible
heights. It's easy to hear; several of these
tracks are duets with Jones, whose own
discriminating artistic sense bars any un-
necessary moves. On “Wonderland” and
“People Time,” it’s obvious that grace can
be a strong suit when it comes to ex-
changing formidable ideas with an equal-
ly talented cohort.

JIM MACNIE

16

BILLBOARD FEBRUARY 24, 1996



Spookejkm Nllodes of...

Top Ten Album of the Year

Gravity Kills - Guilty Larry LeBlanc Billboard

#1 most added Alternative Radio

Mortal Kombat

S

. Top Ten Album of the Year

Platinum soundtrack

Album street date: March 5th

Nick Robinson Music Week

Featuring: KMIFDM, Type 0 Negative,

“...spiritual heir of Brian Wilson”
“it’s the whole notion of the
studio as playpen.” village Voice

On tour now with
Sister Machine Gun

Dancehall Kings 1 & 2, &
Dancehall Queens

Big up to the Dancehall Kings
& Queens massive!

Featuring Bounty Killer,

Ninja Man, and Lady Apache
Top 20 Bilboard Reggae Chart!

Sister Machine Gun - Burn
Top 10 College Radio

High Octane Tour

cruising the country

Fegruary, March “ dropping February 28th

‘\
el

G/Z/R - Plastic Planet
] George Huntley - Brainjunk

Connells singer songwriter
solo effort in stores now
and AAA February 21.

Geezer Butler (Black Sabbath)
& Burton Bell (Fear Factory)
#1 Metal -Hits/FMQB/Gavin.

Fear Factory and 6//Z/R
5 months on Billkoard Top 100

ha

Mic Geronimo - The Natural .
#9 Rap single - Hits
2nd smash single
“Where Ever You Are”

s

Psykosonik - Unlearn
#11 Billboard Ciub Piay
#1 Net

#1 Midwest Oance

Top 10 EVERYWHERE!

A TR
\*

Royal Aush “Movin’ on your weak Production” - need we say more. Heavy TVT Soundtrax next release featuring music by Evan Dando,

OFFBEAT A Red Hot Sound Trip AIDS benefit compilation featuring music
by DJ Krush, My Bloody Valentine, Moby, Soul Coughing and More.

“Phat! Phat! Phat! - KCSB. First single out commercial. Thurston Moore and The Connells.

ACCORDING TO SOUNDSCAN, TVT SOLD MORE ALTERNATIVE ALBUMS IN 1995 THAN: EMI, MERCURY, ARISTA, LONDON, CHRYSALIS, SUB POP, HOLLYWOOD, CAROLINE, EAST WEST, ATLAS AND Z00.
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or sharing your wondevous talents with us...

thank you.

or being nominees and winners. ..

congratulations.

The Bovonly Hls Hoted

aod Bongels

ROTHBERG

(Continued from page 13)

been no less impressive, according to
Venable. He credits Steve Weitzman,
owner of New York haunt Tramps,
for spreading the word on Rothberg
and booking her in key time slots.

“He has been the biggest support-
er,” Venable says of Weitzman.
“Besides putting her on a bill at
Tramps twice so far, he’s had a lot of
people from all different types of
media call us and come up to us, just
asking who Patti Rothberg is.”

Beyond the club appearances and
radio push, EMI will promote
“Between The 1 & The 9” with a
print campaign, appearances on syn-
dicated radio shows and at the Pol-
lack Convention, and a video that will
be serviced to MTV, which has
already expressed an interest in
Rothberg, according to Venable.

The label also plans to include
Rothberg in its spring “developing-
artist program,” which offers retail-
ers discounts, extended dating, and
additional co-op funds as an incentive
to buy deeply on the album.

Furthermore, Rothberg will have
her own page on the EMI World
Wide Web site on the Internet,
according to Venable. He adds that
EMI will release “Between The 1 &
The 9” in all major territories outside
the U.S.

Rothberg was introduced to Kop-
pelman by her manager, Alicia Gel-
ernt, whose sister was Koppelman’s
law school classmate. It was Gelernt
who discovered Rothberg busking in
the subways between the platforms
for the 1, 9, and L trains at 14th
Street.

“Alicia came up and said, ‘What's
going on? I said, ‘I'm just kind of sit-
ting here in the subway playing gui-
tar, ” recalls Rothberg. “So she said,
‘How much do you make an hour
doing this?’ I said, ‘Five dollars, if
I'm lucky.’ And she said, ‘Well why
don’t you come with me. I know this
guy who has a home studio, and you
can make some tapes.’ I was out of a
job and totally frustrated, so I went.”

Gelernt introduced Rothberg to
“Little” Dave Greenberg, a recording
enthusiast with a home studio. The
three formed an instant bond,
recording songs at Greenberg’s stu-
dio and calling themselves “the firm.”

In fact, the chemistry between
Rothberg and Greenberg was so
strong that when Koppelman signed
the artist he insisted that Greenberg
produce her album, even though he
had no prior experience working on
a major project.

“With an artist like Patti, the
record company needs to be as
transparent as possible. We're allow-
ing her to become comfortable
enough to be who she is. That’s why
we didn’t want to put her with a big-
time record producer,” says Koppel-
man.

Rothberg says she relishes the
attention lavished on her by EMI and
the early press response to her work
(she has received mentions in The
New York Times and The Philadel-
phia Inquirer).

However, she says, her feet remain
planted firmly on the ground.
“Maybe some day it will all catch up
to me, but I don’t think it really will,”
she says. “I have what I wanted. I
wanted a job.”

Then she adds, wistfully, “I'm
gonna miss playing in the subway.”
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TRIPL3FASTACTION |

I — — .
] |
(Continued from page 15) !
Chicago has already shown support
for the band by playving its two 7-
- inch singles, a 1994 version of
>

“Revved Up”/“Sally Tree” on the B
defunct Limited Potential Records .
50\\“‘ each S/

and 1995’s “Ronnie’s Pants”/“Aero-
smith” on the local Hit It! label. PD
Bill Gamble says there’s anticipa-
tion for the album.

“Good music comes before local
RICHMOND, VA.: If the songwriting approach of the Dave Matthews Band music, but when we have good local
were to absorb the upbeat rhythms of ska and reggae, the result would sound music, it’s the best of both worlds,”
like Fighting Gravity. Yet, a flair for diverse and imaginative composing says Gamble. “People really like
isn’t the only thing these eclectic Virginia bands share; both have ridden a them in town.”
huge wave of independent suc- Prior to the release of “Broad-
cess.“For an unsigned band, we’re caster,” Capitol is issuing three
very pleased with the response we've promotional 10-inch vinyl sets fea-
received,” says guitarist/vocalist turing all of the songs from the
David Triano. The band has sold a album, plus the additional track
whopping 52.000 units of its first two “Bed Head.” The sets go out Feb. 29
releases, “Shishskabob” and “No to college radio, select press, and
Stopping, No Standing.” And indie retail accounts to further
although the band’s newest effort, awareness.

“forever=1 day,” has been out only a Capitol also has its sights set on
month, it shows equal sales promise markets outside of the U.S. The
and is already receiving airplay on band will play in London Feb. 29 for
college stations from Virginia Beach, EMI executives, local booking
Va., to Killington, Vt. Equally agents, and promoters. An interna-
impressive is the band’s drawing tional release date for “Broadcast-
power; it has been packing them in er” hasn’t been set yet, but the label BEACH RESORT
at colleges and in clubs along the | plans to work the album in and out T A ; e avingiCowaniEntemniise
East Coast from the Carolinas to of the U.S. for some time to come.
New England. Club booker Paul Costello adds, “It doesn’t matter
FIGHTING GRAVITY Manna says, “These guys do amaz- how long it takes to break this act. - - - 757
ing everywhere they go.” Fighting We stick to records here. We've
Gravity has also contributed tunes to a pair of compilations on Bob Records done it with Everclear and Radio-
(“Ska Gone South” and “Ska Cover To Cover”). The lineup of the 7-year-old head, and we’ll do it with them.”
group includes lead vocalist Schiavone McGee, percussionist Mike Boyd,
keyboardist Eric Lawson, bassist David Peterson, saxman Karl Von
Klein, and trombonist John Utley. As Killing Gravity, they’ve shared the
stage with the Bodeans, the Connells, Eek-A-Mouse, Juliana Hatfield,
and, of course, the Dave Matthews Band. Contact Frank X. Weber at FMI
Inc. at 516-862-0721. J.DOUG GILL

5 ; =
FORT LAUDERDALE, FLA.: The members of Nectar have been buzzing p ) ! i Y Mega-CD and

around since late 1994 after their former bands, Planet Boom and Vel- o 3

vet Revolution, broke up in the saume week. “We were all together in the i L I Th S th Of G

same rehearsal studio bumming out in the hallway,” says vocalist Randy 1 . p n e Ou ermany
Bates, “but then we started eveing each other’s bands for a new lineup.”

That lineup became guitarist Sean . . . v . . . .
Snyder, drummer/percussionist For a large client in the publishing hu;'mcss. who is planing to open a 3000 sq.ft. »Medien und

Chris Johns, and bassist Dave Musikhaus« in the South ()t'(}crm‘ln\gﬂ September 1996 we are looking for labels. distributors
e oSS ARNCO LR a0 and promotion agencies, who specialize in

artist and who has left his mark on
several band members. The band’s é
music, which is an aggressive com- h l S l l G l
Jazz, Rythm&Blues, Soul, Blues, Gospel,
°
self-titled, 11-track CD, recorded NECTAR Dance, Latl Adu'l Contemporary and
at Live Wire Studios and mastered
at Fuller Sound. The single “Celebration” is the most requested song on TOp'POp.

bination of alternative rock, metal
lite, and melodic liquid grooves, is
local high school station WKPX, and airplay has extended to commercial
stations WZTA Miami and WSHE Fort Lauderdale and the University of

esat the

Deluxe, Full-Service Oceanfront Hotet
Located in Heart of Art Deco District
Oceanfront Swimming Pool with Original
Art Deco Dive Platform

V.I.P. Suites and Townhomes

Wardrobe & Casting Room

Production Offices

Rooftop Shooting Location

Rooftop Fitness Center

“Single/Double occupancy Taxes and gralues 1ot nciuded Based on availabildy. Some restnctions apply

given the full treatment on its new

Miami’s WVUM, where the band recently performed a live on-air acoustic The planis to be a highly

set. Nectar has been heavily touring the state and is planning an ASCAP the buver with inside kn

showcase in New York and a gig at the SXSW Music Conference in Austin, D

Texas. The band recently inl%ed a management deal with John Tovar rentiate _"‘\(“ from mor : ]

Music Group, which has worked with Marilyn Manson, the Mavericks, range of merchandise. .l Aﬁ:_ E E-

and the Goods. Contact John Tovar at 305-275-8242, & J ‘g} }L =_1 I ,J
SANDRA SCHULMAN

Next to the CD's theg@will be a lar .E Kew MEERWREChion. 1 CD-Rom- and Mu]ﬁﬁwdm Depart-
MILWAUKEE: Pet Engine had no intention of releasing a second CD any- ment and an Inter llﬂgullc "

,’/

time soon, but the attention given to a demo of its song “Place To Breathe” ,_ ! >
by new rock station WLUM Milwaukee forced the group’s hand. With con-

sistent airplay—and a spot on a successful local band bash co-sponsored If vou have ‘lnvlh‘m"@\o offer for this new and exiting venue., plcﬂﬁ(’ contact:
by the station and local alternative weekly newspaper The Shepherd j

Express—came a public clamor for Pet Engine material. The band’s four-

song EB, “Musicalbum,” released by Milwaukee’s Don’t Records, shows | Dlpl PS\C'I Thomas LOSCh

greater focus than the full-length album released two years ago. Incon- BUSlneSS Consultant

gruous "70s rock guitar solos and instrumental bridges have disappeared, { Gcorgenslr. 114

permitting an unencumbered appreciation of guitarist Steve Ziel’s talent 80798 Miinche

for penning garagey Midwestern rock tunes with pop hooks. Don’t Records sunchen

has not started to promote the new disc outside of Milwaukee, but Pet (‘;crmumy

Engine has been working hard during the past few years to cover the Mid-

west club circuit. Contact Don’t at 414-224-9023. DAVE LUHRSSEN

e ,,—-———Bb————S<—S5S)Tg: = — e —
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BLLBOARDS H E AT S E E K E [R $.ALBUM CHART

COMPILED FOR WEEK ENDING FEBRUARY 24, 1996 FROM A NATION- SoundScan® The Heatseekers chart lists the best-selling titl nd developing artists, defined as those who have neve ed in the
&, | AL SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I I I l l (] top 100 of The Billboard 200 chart. When aneaslggnrl‘?:aghes this Ier\JrleI,gtheIZIbum and the artist's s subse;uent e
o 33 — 5 o COMPILED, AND PROVIDED BY ately ineligible to appear on the Heatseekers chart. Al albums are available on cassette and CD. *Asterisk indicates vinyt LP is
FTu|Lw Qg ARTIST TITLE available. (O) Albums with the greatest sales gains. © 1996, Billboard/BP1 Communications.
E o= = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
*x k& NO.1 % & & 21 | 12 | 17 | THE CORRS 143/LAVA 92612/AG (10.98/15.98) FORGIVEN, NOT FORGOTTEN
3 | 26 | TERRICLARK MERCURY NASHVILLE 526991 (10.98 EQ/16.98) TERRI CLARK 22 | 26 | 4 | ENRIQUE IGLESIAS FONOVISA 0506 (9.98/13.98) ENRIQUE IGLESIAS
2 2 14 | KENNY WAYNE SHEPHERD GIANT 24621/WARNER BROS. (10.98/15.98} LEDBETTER HEIGHTS 23 | 27 | 26 | EDWIN MCCAIN LAVA 92597/AG (10.98/15.98) HONOR AMONG THIEVES
((3)| 5 | 14 | 3T muys50 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTHERHOOD 24 | 25 | 36 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES
((4)| 10 | 23 | JARS OF CLAY ESSENTIAUSILVERTONE 41580/IVE (10.98/15.98) JARS OF CLAY 25 | 22 | 7 | SON VOLT WARNER BROS. 46010 (10.98/15.98) TRACE
(5)| 6 | 18 | MYSTIKAL BiG BOY 41581 /WVE (10.98/15.98) MIND OF MYSTIKAL 26 | 29 | 28 | THE IMMORTALS VERNON YARD 39629NIRGIN (9.98/15.98) MORTAL KOMBAT: THE ALBUM
6 4 26 | GARBAGE ALMO SOUNDS 80004*/GEFFEN (10.98/16.98) GARBAGE 7 21 8 DOUG SUPERNAW GIANT 24639/WARNER BROS. (10.98/15.98) YOU STILL GOT ME
(7)| 8 2 | LINDA DAVIS ARISTA 18804 (9.98/15.98) SOME THINGS ARE MEANT TO BE 10 kB | RUBY CREATONWORK 67358/00LUMBIA (10.99/15.95) SALT PETER
8 FOR SQUIRRELS 550 MUSIC 67150/EPIC (7.98 EQ/11.98 EXAMPLE
! ! OR sQ =0 J 29 | 24 | 12 | GROUP HOME PAYDAY/FFRR 124079*/ISLAND (10.98/16.98) LIVIN’ PROOF
(C9)| 11 | 20 | JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART
30 | 28 3 FUN FACTORY CURB EDEL 77824/CURB (10.98/15.98) FUN-TASTIC
15 | 120 | ADAM SANDLER @ WARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU :
a | i 15 | PURE SOUL STEP SUN/INTERSCOPE 92638/AG (10.98/16.98) PURE SOUL
1 9 20 | JEWEL ATLANTIC 82700/AG (7.98/11.98) PIECES OF YOU 5 7 %
MANDY PATINKIN NONESUCH 79392/AG (10.98/16.98B! SCAR TEVE
12 | 14 | 9 | JERALD DAEMYON GRe 9829 (2.98/16.98) THINKING ABOUT YOU ONESUCH T9s02Meil0amne® OSHARES
(13)| 18 | 3 | sTaBBING WESTWARD columaiaseis2 (9.98 Ewis 98 WITHER BLISTER BURN + PEEL | |B3)| — | 1 | KILO WRAP 81471CHIBAN (10.98/15.98) GESHISTFARWIASIARIED
14 | 13 13 | TERRY ELLIS EASTWEST 61857/EEG (10.98/16.98) SOUTHERN GAL — 1 THEHIXONS Ich lilenoli e os) FOMA
20 | 25 | POINT OF GRACE WORD 67049/EPIC (9.98 EQ/15.98) THE WHOLE TRUTH 35 | 30 | 13 | DARYLE SINGLETARY GIANT 24606/WARNER BROS. {10.98/15.98) DARYLE SINGLETARY
16 | 16 | 2 | LA MAFIA sony 81722 (8.98 E/13.98) UN MILLON DE ROSAS 3 | 38 [ 13 [ BONEY JAMES WARNER BROS. 45913 (10.98/15.98) SEDUCTION
D] 23 | 4 | LoNESTAR ena sesazrea 0.9815.98) LONESTAR — | 1 | CRISTIAN MELODY 0510/FONOVISA (9.98/13.98) £L DESEO DE OIR TU VOZ
18 17 16 | FROST RUTHLESS 1504*/RELATIVITY (10.98/16.98) SMILE NOW, DIE LATER 38| 3 4 LOUD LUCY DGC 24733/GEFFEN {9.98/12.98) BREATHE
19| 1 2 | FRANK BLACK AMERICAN 43070/WARNER BROS. (10.98/15.98) THE CULT OF RAY — | 1 | BARENAKED LADIES REPRISE 46183/WARNER BROS. (7.98 CD) SHOEBOX (EP)
20 19 18 | DEBORAH COX ARISTA 18781 (10.98/15.98) DEBORAH COX — 1 DONALD LAWRENCE & TRI-CITY SINGERS CRYSTAL ROSE 51480/SPARROW (9.98/13.98) BIBLE STORIES

PCOPULAIR"UPIRISINN GG S.

BILLBOARD’'S WEEKLY COVERAGE OF HOT PROSPECTS

H APPY HAPPY, JOY JOY:
After extensive touring and a
massive setup on the part of
Columbia, dog’s eye view’s
debut album, “Happy
Nowhere,” is finally starting to
make some serious sales
strides.

This week, the album saw a
62% increase in sales over last
week, according to SoundScan.
The album, which was avail-
able in select retail outlets Oct.

Rich Debut. Rich
McCready nabs a string of
dates with Tracy Lawrence
and Toby Keith Feb. 25-
March 9. McCready'’s first
single, “Hangin’ On,” from
his self-titled Magnatone
debut, due Tuesday (20),
is No. 60 with a bullet on
Hot Country Singles &
Tracks. McCready is also
scheduled to play some
festivals this summer.

10, 1995, to coincide with the
band’s tour dates, but was
released nationwide Jan. 30,
has sold more than 10,000
units, according to SoundScan.

The recent sales surge can
be partly attributed to the clip
for the first single, “Every-

thing Falls Apart,” being
placed in regular rotation on
MTV Feb. 5, as well as airplay
on VH1 and modern rock and
album rock radio. “Everything
Falls Apart” is No. 39 with a
bullet on Modern Rock Tracks
and No. 24 with a bullet on
Album Rock Tracks this
week.

Before Columbia signed the
band, the group’s lead
singer/songwriter Peter Stu-

. art toured with Counting

Crows and on the Tori Amos
and Cracker tour in
1994 (Billboard, Jan.
6). Billed as dog’s

Frost,

Cat Call. As triple-A airplay
on the cat Mary’s debut
album, “Her High, Lonesome
Days,” mounts, the folk/rock
trio embarks on its first
national tour Saturday (24)-
April 26. The album was
released Oct. 3 on the new
Orchard Music Group label,
run by producer Richard
Dashut (Fleetwood Mac,
Matthew Sweet).

REGIONAL HEATSEEKERS #1's

eye view’s Peter
Stuart, the singer
opened the shows
either solo or accom-
panied by a bass
player. He also sold »
demos at the gigs

and built a loyal fan S A =z <
base. [ [/' SOUTH ATLANTIC
Stuart frequently — — Kilo, Get This Party Started
converses with those l G-J;Q.c. ';Ebw. ] -
e ek

fans via E-mail. In

MOUNTAIN i
, Smile Now, Die Later
— 7“_—_"‘q"‘;l'

EAST NORTH CENTRAL
Mystikal, Mind Of Mystikal

NORTHEAST

e

efforts was its college cam-
paign, which included a direct-
mailing to 107,000 college
dorm rooms, a college TV buy
featuring the EPK, and classi-
fied ads in college papers that
read, “If you saw Counting
Crows or Tori Amos, then
you've got a dog’s eye view of
Peter Stuart.”

The materials sent directly
to dorm rooms also contained
teasers, as well as information
on the band and its release.

Dog’s eye view will embark

__on a club tour next
J month, which includes
a March 7 stop at the

WEST NORTH CENTRAL
Terti Clark, Terri Clark

A

A
A

MIDDLE ATLANTIC
For Squirrels, Example

Troubadour in Los
Angelés.

P ERFECTION:
~ Nate Ouderkirk’s
‘ debut album, “Per-

feet Wave,” 1-800-

Prime-CD’s first

fact, Bridget Roy,
director of market-
ing at Columbia,
says that the dog’s
eye view World
Wide Web site is now the most
active of all the Sony sites and
that Stuart is one of the label’s
most active users—and
schmoozers—on the Internet.
Once signed to Columbia,
Stuart embarked on what Roy
calls the label’s most extensive
radio, press, and retail promo-
tional tour in the label’s recent
history. A four-song CD sam-
pler and electronie press kit
were among the materials
used to introduce the band to
the masses. .
“We heard feedback from

SOUTH CENTRAL
La Mafia, Un Midon De Rosas |

offering from its
alternative imprint,

\

Y
THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
. Terri Clark Terri Clark
Jim Brickman 8y Heart
Linda Davis Some Things Are Meant To Be
Mystikal Mind Of Mystikal
Kenny Wayne Shepherd Ledbetter Heights
3T Brotherhood
Golden Smog Down By The Old Mainstream
Lonestar Lonestar
. The Nixons Foma
10. Son Volt Trace

CENAmALN-

MIDDLE ATLANTIC
For Squimets Example
Group Home Livin' Proof
Garbage Garbage
Kenny Wayne Shepherd Ledbetter Heights
Adam Sandler They're All Gonna Laugh At You
Jewel Pieces Of You
Mandy Patinkin Oscar & Steve
Barenaked Ladies Shoebox (EP)
Deborah Cox Deborah Cox
10. Buju Banton ‘Til Shiloh

WENAUHWN -

the EPKs that we don't always
hear from them, so we feel it
really got watched,” says Roy.
“Peter is such a funny, person-
able, yet complex person

underneath. He really con-
nects and hits home with peo-
ple.”

One of the most interesting
parts of the label’s marketing

= 1-800-Prime-CD
Alternative, is begin-
ning to get a smat-
tering of airplay with
various tracks.
Modern rock
WNEW New York
placed “These Are The
Things” in regular rotation
this week, and triple-A WCBR
Chicago is playing “Psychosis
Of Hip.”

The folk-inflected singer/
songwriter, whose voice is at
times reminiscent of Lou
Reed, is garnering rave
reviews in such publications as
Alternative Press, New York’s
Daily News, and Minnesota-
based Cake. New York-based
Ouderkirk is in the midst of
rehearsing a new band with
which to tour.

FOR THE HEATSEEKERS CHART < BY CARRIE BORZILLO

REGIONAL HAPPEN-

INGS: Richie Rich’s “Half

Thang” on Shot Records

clocks in at No. 6 in the Pacif-

ic Regional Roundup . .. EMI

Latin's Bobby Pulido’s self- -
titled set bows at No. 23 in the

South Central Regional

Roundup.

ROADWORK: 550 Musiec’s
Echobelly hits the road March
3-April 4 . . . Pianist Jacky
Terrasson’s first leg of his
world tour begins Tuesday

Night Songs. Latin
singer/songwriter Soraya
opens for Natalie Mer-

- chant Feb. 9-March 7.
Soraya’s debut album,
“On Nights Like This,” is
the first release under
Island’s venture with Poly-
Gram Latino. Island is
working the English ver-
sion of the album, while
PolyGram Latino is work-
ing the Spanish version.
“Suddenly” is the first sin-
gle for triple-A and AC
radio.

(20) and wraps up May 27.
Tuesday also marks the
release of Terrasson’s second
Blue Note album, “Reach.”

20
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Golden Tale. Latry Robinson, music supervisor/executive producer of the
soundtrack to “Tales From The Hood," celebrates the Recording Industry Assn.
of Ameriea’s gold certification of the album with his collaborators. Shown, from
left, are artists Spice 1 and E-40, the film's director Rusty Cundieff, Robinson,
MCA national rap promotion director Brian Sampson, the Click's B-Legit, and

Spice 1 manager Chaz Haye.

M BY HAVELOCK NESLON

NEW YORK—EMI rapper Bahama-
dia pulls together such a diverse col-
lection of songs on her debut set,
“Kollage According To Bahamadia,”
that it’s easy to see how the project
got its title.

“I don’t ever focus on a particular
form or format when I'm writing,”
she says. “What I come up with real-
ly just depends on the vibe I feel from
a track.”

“Natural” is how Bahamadia
describes the earthy poetic style on
her album, which hits streets April 2.
For it, she draws on creative elements
from rap’s colorful past. “I feel there

are so many speech patterns you

IN TODAY'S IMPATIENT music business, most near-
sighted strategists pass on small game in favor of bag-
ging the big elephant. Everyone is pushing to score
the big single or sign the “hottest flavor of the day.”

Such is alse the case with touring, as labels and
managers hit mainly major markets, bypassing cities
with smaller populations or that aren’t home to an all-
important radio station.

Savvy businesspeople realize that it's more prudent
to have a dozen smaller sources of income, rather than
a single big one. Yet most continue to favor the “giant
step” approach.

“Labels need to pay more attention to secondary
markets because they can get vital exposure for their
baby acts, which fuels the
fire for major-market
action,” says Sandra Wads-
worth, president of Port-
land, Ore.-based Unforget-
table Entertainment.

Wadsworth’s concert pro-
motion company hosts the
annual Northwest Black
Musie Menth Celebration,
which is in its third year and
runs June 6-9 in Portland.

“It’s a great opportunity
tor label acts to gain expo-
sure in our market and for the industry to get a taste
of the quality music talent we have to offer,” says
Wadswaorth.

With the old chitlin circuit defunct, touring through
secondary markets can often be a crap shoot, with
shady or inept concert promoters increasing the risk
of losses for labels and managers.

“I’'m ali for going into secondary markets because of
the exposure that you can get, but you really have to
be careful of who you do business with,” says Herb
Trawick, who manages Mercury artist Brian Mec-
Knight.

“I'm speaking from experience when I say that
there’s got to be a way for you to know just who you're
dealing with,” Trawick says.

“A lof of iocal promoters are just street hustlers who
are in it for the quick buck and don’t care about the
artist or have a respect for the concert promotion busi-
ness,” says Pat Richardson, president of Norfolk, Va.-
based promotion company Voices Productions.

“At the club level, you'll find younger people who are
in it for prestige of saying, ‘I got so-and-so to play at
the club,” " Richardson says.

However, there are promoters out there who can

The
Rhythm
and the

Blues !

L.A. And N.Y., Secondary Markets Offer
Plenty Of Places To Tour For Bahy Acts

by J. R. Reynolds

turn a small market visit into a boon for developing
acts, and many of them go the extra mile to insure an
artist’s visit is profitable and productive.

For example, when Motown act Impromptu arrived
in Portland te play a 400-seat show, Wadsworth had
arranged a number of exposure vehicles for the act.

“Normally we have more time to prepare, but in this
case we had anly 10 days to put the showcase togeth-
er,” she says. “But we were still able to schedule a lot
of things to get the word out on the group.”

Among the activities were a guest performance on
the city’s local morning TV show “A.M. Northwest,” a
feature in the local newspaper, and several retail vis-
its—all scheduled for the day of the group’s arrival.

Wadsworth says, “People
here are starving to see live
recording acts, and Im-
promptu’s CDs sold out in
almost every store they vis-
ited. They also sold out the
show, and people got the
chance to meet with the
group after their perfor-
mance and received promo-
tional product.”

Richardson agrees that
secondary-market con-
sumers are more apprecia-
tive of artists when they make concert stops, which is
reflected at the bottom line. “Record sales go up when
an act comes to town,” she says.

Richardson’s promotion company also goes above
and beyond the call of duty, researching booked acts
prior to their shows, especially if they're developing
talent. “We track sales and airplay to determine if an
act will appeal to a crossover crowd and to see how
much of a push we need behind a show,” she says.

Methods that Richardson uses to promote concert
dates include offering ticket giveaways on the radio
and coordinating with retailers and labels for time
buys. Richardson says, “We have our own in-house ad
agency, which we use to blanket the market. We also
conduct extensive flier campaigns using a street team
that distributes them throughout the market.”

Tips for finding a reputable promoter in a sec-
ondary market with which you’re not familiar? Aside
from using common sense, consult major booking
agencies, such as William Morris or ICM for referrals.
Richardson also suggests reaching out to local radio
stations.

“Ask the PD, GM, or the promotion person who
they’d recommend,” she says.

could incorporate into your musie,”
she says. “That’s the way it was done
back in the day, when [performers]
combined whatever to be original.”

Bahamadia proudly proclaims her
music-scene arrival as the dawn of a
new age on the track “Spontaneity,”
and she sticks to this lyrical-lord
manifesto
throughout most
of the set’s 15
cuts.

She says, “At
present, [ speak
the new begin-
ning, when every
other trend fell
short.”

On tracks pro-
duced by DJ Premier, Beatminerz,
Original Flavor, N.O. Joe, and the
Roots, her revolving rhymes actively
mix metaphors and flip flows. Her
delivery is patient and relaxed.

“I feel rap music should be like a
conversation,” she says. “I shouldn’t
be yelling at you or talking over your
head.”

As a native of Philadelphia,
Bahamadia follows in the footsteps of

BAHAMADIA

Bahamadia’s “Kollage’ Of Diversity
EMI Rapper Has Earthy, Poetic Style

rap acts Steady B., Schoolly D, and
DJ Jazzy Jeff & the Fresh Prince.
Initially a DJ, she became a rapper
after witnessing the emergence of
such female MCs as Lady B., Sha-
Rock, and Salt-N-Pepa.

In 1989, she was spotted by a tal-
ent scout while free-styling. “I'll
rhyme for anybody,” she says.

As a result, she gained a production
deal. In 1992, she released the single
“Funk Vibe” on I-Key Records and
guest-rhymed on several local jams.

In 1993, she hooked up with Guru
of EMI duo Gang Starr after Cecely
Chapman, her manager, sent him a
demo tape.

As a member of the Gang Starr
Foundation (a collective of artists
associated with Gang Starr), Ba-
hamadia was featured on “Total
Wreck,” a single from Guru’s 1994
“I1l Kid” sampler. The track kept
underground heads ringing until last
vear, when Bahamadia completed a
cameo on Big Kap’s Tommy Boy sin-
gle “Da Ladies.”

In 1995, Bahamadia performed a
duet with Guru on “Respect The

(Continued on page 27)

Trio Art N’ Soul Delivers Its
Band ‘Touch’ On Big Beat

M BY HAVELOCK NELSON

NEW YORK—In an effort to market
Art N’ Soul, a soul band that takes a
heavy acoustic approach on its debut
album, “Touch Of Soul,” Nature
Boy/Big Beat/Atlantic Records execu-
tives plan to blitz the R&B community
with live promotional tours.

Big Beat president Craig Kallman
says, “It was the live element that was
so attractive. [ thought they could real-
ly develop into a premier R&B/soul
group that also has tremendous
crossover potential.”

Co-produced by Timothy Christian
Riley from Tony Toni Toné, “Touch Of
Soul,” which streets March 26, serves
hooky, heartfelt lyrics over curvy, sym-
pathetic soundscapes consisting of
gentle drums, acoustic guitars, Fend-
er-Rhodes keyboards, and hazy-sound-
ing synthesizers.

Such songs as “Stay With Me,” “Spe-
cial,” and “Ever Since You Went Away,”
the first single, attempt to go beyond
clichéd R&B emotional appeals.

Executives hope that live perfor-
mances, despite their expense, will
endear Art N’ Soul to radio program-
mers. Kallman says, “It’s going to be a
situation where we're not going to be
able to track-date this group to every
station in the country, like you would
sometimes do with acts [like this].”

The label will arrange club dates
close to the album release date “in
appropriate venues that are able to sup-
port the band’s full setup” and will have
the trio perform at radio-sponsored
concerts, says Kallman. “We're going to
apply every effort we can to support the
stations, both urban and crossover.”

Some observers are calling Art N’
Soul “retro-nouveau,” like D’Angelo.

However, members of the group,
which currently has no manager, are
shunning comparisons to other acts,
including Boyz IT Men. Lead vocalist
Tracy, who also plays keyboards and
bass, says, “We're not a vocal group; we
don’t do a cappella. We're a band.”

ART N’ SOUL

Rounding out Art N’ Soul are Dion
(drums) and Lattrell (keyboards and
drums). The band came together in
1988. “We all clicked,” recalls Tracy.
“As soon as we met, we started writing
and rehearsing together.”

After recording a homemade demo,
the band connected with Riley. “Me,
Tim, and Dion attended the same
church,” says Lattrell. “In fact. watch-
ing Tim play drums is what started me.”

According to Lattrell, Riley also
helped the group—whose compositions

(Continued on page 27,
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Too Short’s ‘Retirement’; Suga-T ‘“Hustlin’ With Solo Set

SHORT STOP: Recently, Too Short
announced he's retiring. You can call me
a cynical culture critic, but ['ve got the
feeling “Album Number Ten™ won't be
the last Short set we'll be secing.

As a performer who has been
rhyming for more than 15 vears, Short
has rap in his blood. He has even said,
“Music is all I know.”

Throughout his career, however, Short
has also been a shrewd businessman. He
knows the nuts and holts of the industry
with a hole in the middle, and though he
could sustain his lifestyle with income

from his label, Dangerous Musie, and his
two recording studios, he also could he
positioning himself for a better solo deal.
To him, retirement could be just anoth-
er way Lo say “strike.”

S() SO SWEET: Straight from the
streets of Vallejo, Calif.. Suga-T is one
of first members of the Click (the crew
of her brother, E-10) to venture into solo
waters. Her Sie-Wid-it/Jive debut album,
“Paper Chasin' (4eva Hustlin'),” ships
I'eb. 27 and spits mad attitude. In per-
son, though, Suga engages in down-

by Havelock Nelson

home, everyday chit-chat about family
and life. We're also told that along with
records and stages, she makes public
displays over the telephone. In the Bay

Area, she has a spiritual line on which
prison inmates can call for words of
inspiration; in addition, she's got a sex
line, which can also he inspirational.

FULL STOP: With “Bounce” (Quality),
Sir Mix-A-Lot and DJ Magic Mike
team up to announce a new pre-fab
dance craze for da ladies. Magic and Mix
slide their voices over a bassy track like
mercury and try to convince all the
shorties to “let those big ones go.” The
song drips dynamism and spine-tingling
atmospherics, 50 go go, get it, get it ...

New York-based Jamekee Communica-
tions will present the Peace & Luv Con-
cert Series March 8-10 in Nassau,
Bahamas. Das EFX, Adina Howard,
Nadine Sutherland, Spragga Benz,
the Jazzhole, the Toasters, and Rogu-
ish Armament are some of the early
entries in the lineup. With support from
the Bahamian tourist ministry, the pro-
ducers want to develop the event into an
annual spring-break alternative for col-
lege students. To that end, they plan on
taking a scaled-down Peace & Luv pack-
age on the road to college markets.
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ANOTHER ALBUM DEBUTS #1

#1R&B - #1 RAP - #3 POP
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SOON AS | GET HOME @ & FAITH EVANS
1 121 C7HOMPSON,S COMBS (F EVANS,C.THOMPSON.S COMBS) (C) (D) (M) (T) (X) BAD BOY 7-9040,ARISTA — 2 gg«ﬁolﬁﬁ)hrigNK O DT 5%%%’}3%% 56
WHERE DO U WANT ME TO PUT IT & SOLO
| JJAM.T LEWIS LJ.HARRIS HI.T.LEWIS M. HORTON) (C) (D) (T) (V) (X) PERSPECTIVE 587512 2|1 gz?x‘??oﬁ;%%é%cs, HUNIER'S wonom,s&eﬁggfﬂus/ GZA FEATURING 'N%PEKGTE’F\F?ND!E% 57
ONE SWEET DAY A & MARIAH CAREY & BOYZ || MEN
9 B G REY MCCARY.N MORRIS. # MORRIS S STOCKMANJW AFANASIEFE. C (D)W (1) '+ 11 LULUMBIA 8074 — |2 ghfoAK(L:EN/é?P.ESMITH,M.GOODWIN) ® m&gﬁs‘gg’j&kﬁ;m& 58
GET MONEY & JUNIOR M.AF.ILA. FEATURING THE NOTORIOUS B.1.G.
3 e SIS ARG 66 | 8 F%m??f*o%tw\,ﬁwm MUHAMMAD.M.TAYLOR M HORALES [ ROBINSON.D WIMBLEYs PR, 4 - 9?5';41/'\2 .
12 WE GOTIT & IMMATURE (FEATURING SMOOQTH) 60 51 16 THROW YOUR HANDS UP &LV 42
C.STOKES.S. MATHER (C.STOKES,S. MATHER, J.CARTER.A. TOUSSAINT) (C) (D) (T) MCA 55148 M.THOMPSON. ) WiL JAbAs,D RASHEELS ) WILLIAMS X BLUE A EDWARDS A CRISS.L SANDERS. 5 WONDER) C)11) (%) TOMMY BOY 7699
NOBODY KNOWS & THE TONY RICH PROJECT
121 TRicH U RicH.0.DUBOSE (€) (D) (M) (T) LAFACE 2 4115 ARISTA 61 9 |12 gg&ﬂoﬂm_m_ & DOBES. G BROWN DT 10N J@Sﬂ%‘g 3
FU-GEE-LA & FUGEES
@ 9 S.REMI [N.JEAN,S.MICHEL,L.HILL.A.MCGRIER,T.MARIE} {C) (M} (T} (X} RUFFHOUSE 78195/COLUMBIA 92 3 ﬁ)((?yon-u.Ey ?\INGAHACES_WILDS,A ROBERTS) (c)g])‘p|qcoApr|L'\/:5P54L4105 62
14 16 | HEY LOVER A , . ¢ LLCOOL J 63 45 | 19 | JUST TAH LET U KNOW EAZY-E | 3
RED HOT LOVER TONE (R TEMPERTON.LL COOL J) (C) (D) (M) (T) (V) DEF JAM RAL 577494 ISLAND E WRIGHT E WRIGHT 4 TROTTER IV R PACE (C) (D) {T) RUTHLESS 5532 RELATIVITY
15 14 EXHALE (SHOOP SHOOP) (FROM “WAITING TO EXHALE") A & WHITNEY HOUSTON 64 61 9 LIKE MARVIN GAYE SAID (WHAT’S GOING ON) SPEECH 59
BABYFACE BABYFACE) (C) (D) (M) (T} (V} (X) ARISTA 1 2885 SPEECH ‘M GAYE.A CLEVELAND R BENSON SPEECH) (C) (T) (V) (X) CHRYSALIS 58494 EMI
LOVE U 4 LIFE & JODECI , YY) A HUST
16 17| 5SwING DE/ANTE AHISDAMNSELF) (C) (D) (T) UPTOWA 453 338CA 82 7 Eﬁ?",ﬁ#w&?&ﬁeﬁ{.ﬂﬂSTL'N s OOT,HE D ?o%i L:E% 65
17 20 | MISS YOU (COME BACK HOME) (FROM “NEW YORK UNDERCOVER”) & MONIFAH 9 AIN'T NOBODY & DIANA KING 66
HEAVY 1 'HEAYY D T ROBINSON) (C1 My 1) X) UPTOWN 55107 MCA - H.TUCKER (H.WOLINSKI) 1C) 111X WORK 78228
7 VISIONS OF A SUNSET (FROM “MR. HOLLAND'S OPUS") & SHAWN STOCKMAN 67 57 18 SORRY, | & WILL DOWNING 4
5 STULKUAN S STOCKMAN) C} D) (X) POLYDOR 580962 ASM W DUWIG R RIDEOUT (W DOWNING.R.RIDEOUT.A.CHRISTIAN) Ci MERCURY 552410
2 | WILL SURVIVE & CHANTAY SAVAGE 68 P EASTSIDE LB & TWINZ 58
5 HUR(EY D FRARIS F J PERREN) (CI D) T X)RCA 4432 WARREM 5 D WILLIAMS.N WATTS S GREENE.H REDD) (C) (D) 'T1 G FUNK/RAL '+ 7792/ISLAND
3 CAN'T BE WASTING MY TIME (FROM “DON'T BE A MENACE...") & MONA LISA FEAT. LOST BOYZ 77 18 WINGS OF THE MORNING & CAPLETON 54
BUTTNARED T1M DA MA SEA A AN JNE & VANS J AUSTIN T PATTERSON 3 DUNCAN LOST BOYZC WARTIN  © D' 7, SLAND 554238  SMITH.P LEWIS (€ BAwLET A JONES.A ISBELL.O REDDING) C) (D} M} (T AFRICAN STARRAI 577198 ISLAND
4 WHO DO U LOVE & DEBORAH COX 70 64 20 LOOK WHAT YOU'VE DONE & ASANTE Y]
L CAMPBELL L L CAMPBELL Il V BENFORO (C) (D) 34T X ARISTA 1.2950 T PEREZ K PEREZ T PEREZ K PEKEZSABELLE C) (M) T COLUMBIA 77998
FEELS LIKE THE FIRST TIME & INTRO
* * * HOT SHOT DEBUT * % % 2| N.HODGE (K GREENE.N HODGF) © M AlaNTic 87080 | 1
JESUS TO A CHILD @ GEORGE MICHAEL REAL LIVE SH*T & REAL LIVE FEATURING K-DEF & LARRY-O
@ 1| GMICHAEL (GMICHAED (CH{DIDREAMNORKS!SI0CRCEREEN NEWD | | | ofF i HANSFORD L wRiGHT: - C. T, % OIRATE BIG BEDAT 98%13 arwic | 72|
WHITE HORSE/NASTY DANCER KILO |
EVERYDAY:‘ :VSQVSSHETATEST GAINER/AIRPLAY :v:TT*E' i 76 3 | KiLO.DY TAZ.C.DORSEY (A ROGERS.SMCINIOSH.1 STAHL J GULDBERG) © 1) wiap 3a91cBaN | 1 |
L .
@ 4| FUNKMASTER FLEX (M BRYANT) {C) (D) (T} LOUD 64489 RCA 74 7 MR YOUR HEARTS IN GOOD HANDS CAUGREEN | 47 l
UKNOWHOWWEDU & BAHAMADIA
P 9" LINE*B:TV‘:EE?FOEIQLEI-ISATT-EGA'NER/SALES (™ ad J_ 81 3 | sKiarEEDAWILLISI (€3 M) (1)) CHRYSALIS 58517 €M1 | 12
4 R.TROUTMAN (R.POINDEXTER R.POINDEXTER, ). MEMBERS) (C) (D} JAC-MAC 17699/WARNER BROS. NEW ) 1 SQQASESS,K SMITHASGREEN ¢ THE CONSCIOUS D,é{ggnlggse 76
TELL ME @ # GROOVE THEORY THROW YOUR SET IN THE AIR ® CYPRESS HILL
25 31 | 5P WiL50N /B WILSON A LARRIEUX.D BROWN) (€) Dy 11 A1 EPIC 77961 mn 71 120N 1 GaSE MUGGERUD.SFREESE) ) (VLTI RUEFHOUSE AR oL UMBIANIL MO0
KEEP TRYIN’ & GROOVE THEQRY ) -N-
3| 5P WILSON & MILSONA LARRIEUK L LARRIEUX) () 1D) (1) EPIC 78197 8 62 | 12 E?ELEIEE%%NEVD JU-NEEK.TONY.C) ’C‘?CD',\‘ E lﬂ‘ﬂ&i'ﬂ,ﬁ‘;}!ﬁ"ﬁﬁvﬁ‘ﬂ 39
27 20 WHO CAN)I RUNTO ® ) & XSCAPE 19 56 13 | REMEMBER BOYZ Il MEN 30
J.DUPRI 'ROEBUCK. SIMMONS ALSTIN.JR.) (C) (D) SO SO DEF 78056 'COLUMBIA TIM 3 BOB ‘N MORRIS.W MORRIS,S STOCKMAN T KELLY B ROBINSON Ci (D) {T) MOTOWN 860480
28 17 WHERE EVER YOU ARE & TERRY ELLIS R GIMME YOURS & A7
DENZIL FOSTER. T MCELROY (DENZIL FOSTER, I MCELROY) C1(D) (X) EASTWEST 54361 EEG 80 58 | 10 | Jeock @z (Ce o EM1 58512 |, O
14 | YOU WANT THIS PARTY STARTED ¢ SOMETHIN' FOR THE PEOPLE 81 [ REFUSE TO BE LONELY PHYLLIS HYMAN | sg
You -.PUT AMov 2 VA 2700 8 HOLIDAYS QU‘IV » c 2 EsﬂllNTRObLJ'C N(‘;E;V/:MI; 69 | 14 |\ MARTINELLILFRIEDMAN () FRIEDMAN A RICH.N.MARTINELLL.P HYMAN) Ci D PIR 14238700
30 19 EJON YRR EART UGy : BABY, BABY, BABY & JESSE
QU DR SR RMEER IO D O TS LWARNER BROS, = | 2| SGRISSETTE T.CHAPMAN (5 GRISSETTE.) CAMPBELL.T CHAPMAN KENDRICK) \C) UNDERWORLD 58428 CAPITOL | O
3 10 DON'T GIVE UP (FROM “DON'T BE A MENACE...") @ ISLAND INSPIRATIONAL ALL STARS 84 3 SEXY & MAYSA 83
S BROWN.D LAWRENCE (S. BROWN.D LAWRENCE (C) (T) 1X) ISLAND 854478 R.NEVIL.S.DUBIN (S.DUBIN.R.NEVIL.S.GARRETT) (C) (T) BLUE THUMB 3071 GRP
32 97 | FANTASYA ® MARIAH CAREY 84 79 | 20 | INCARCERATED SCARFACES/ICE CREAM ® CHEF RAEKWON | 37
M.CAREY.D.HALL S COMBS (M CAREY.C FRANTZ.T WEYNOUTH.D HALL.A BELEW.S STANLEY) £C) (D) (M) {T) ) X) COLUMBIA 78043 RZA (R.DIGGS.C. WOODS) (C) (D) (T) LDUD 64426/RCA
33 8 LET'S PLAY HOUSE & THA DOGG POUND FEATURING MICHEL'LE 85 18 12 HOW WE ROLL & THE BARRIO BOYZZ 18
DAT NIGGA DAZ MICHEL LL 5%00° 20t 526G 4R IPT DAT NIGGA DAZNATE DOGG)_ .C).0) DEATH ROW 53230 INTERSCOPE MASS ORDER (M.VALENTINE,LHILL,K.VENEY E HANES M DENNE.K.GOLD) C) SBK 58498 EM!
34 15 DIGGIN' ON YOU @ & TLC 86 70 10 RIDIN' LOW ¢ L.A.D. FEATURING DARVY TRAYLOR 70
BABYFACE (BABYFACE) (C) (D) (M} (T) (X) LAFACE 2 41 19/ARISTA R.PREUSS (R."RIKKO"PREUSS.D.WILSON) () (D) (T) HOLLYWOOD 64004
@ 2 EVER SINCE YOU WENT AWAY & ART N' SOUL 87 3 HEINY HEINY & 95 SOUTH 87
T.C.RILEY (T C RILEY TRACY LATTREL) (C) (D) NATURE BOY. BIG BEAT 98112 ATLANTIC A.BARTLEY.C.SPENCER (A.BARTLEY,C.SPENCER T WEEKS) (C) (D) (1) {X) RIP-IT 9521
15 STILL IN LOVE & BRIAN MCKNIGHT 88 63 20 RUNNIN’ & THE PHARCYDE 35
B.MCKNIGHT (8 MCKNIGHT B.BARNES) (C) (D) MERCURY 856896 J.DEE (D STEWART.T.HARDSON.E. WILCOX.J YANCY) (C) (T} (X) DELICIOUS VINYL 58483 CAPITOL
20 CELL THERAPY ¢ GOODIE MOB 89 65 17 FUNNY HOW TIME FLIES ¢ INTRO 25
ORGANIZED NOIZE_ORGANIZED NOIZE R BARNETT T BURTON.C.GIPP W KNIGHTON) _(C) (D! M 1T LAFACE 2-4113 ARIST D.HALL (K.GREENE,D.HALL (C1(T) ATLANTIC 87093
15 YOU REMIND ME OF SOMETHING A & R. KELLY 90 54 11 LOVE OF MINE & EARTH GYRLZ 54
RKELLY (R.KELLY) (C) (D) JIVE 42344 K.RYAN (K.RYAN) (C) (T) CAPITOL 58441
| | 50CLOCK - s ¢ NONCHALANT 91 67 | 16 | | WANT YOU BACK @ PURE SOUL | 9
BAM.LONNIE,KAPIN (NONCHALANT,D.STATEN.SR. A SIMMONS,JR_K L FERGUSON.JR RDILLA HARRISON 1) MCA 55075 T.RILEY (T.RILEY S, BLAIRE.K ANDERSON) (C) (D) (M) (T} (X) STEP SUN 98108/INTERSCOPE
19 | CRUISIN' * D'ANGELO 9 68 | 13 | FASTLIFE ® KOOL GRAP | 4
D'ANGELO (W.ROBINSON M.TAPLIN! (C) (D) (1) (X) EMI 58468 BUCKWILD tN WILSON.A.BEST.N.JONES (C) (T} COLD CHILLIN' EPIC STREET 78081 ’EPIC
21 DANGER & BLAHZAY BLAHZAY 93 86 13 | NEED YOU TONIGHT & JUNIOR M.A.F.I.A. FEATURING AALIYAH 3
P.F.CUTTIN.OUTLOUD (OUTLOUD.P f CUTTIN) (C) (T) (X) FADER 127049/MERCURY DJ CLARK KENT (TRITE LITTLE KIMKLEPTO.C.KENT.P RUSHEN,B GEORGE.G CHARLES.C BEDEAU} (G (T) UNDEAS BIG BEAT 98097 ATLANTIC
ANYTHING @ & 3T WHAT'S YO' NAME KENNETH MANGRAM
21 ] 37 17 JACKSUM TACKSON T JACKSON (C) (D) (T) MJJ 779135550 MUSIC NEW D 1 | JHiOWCOTT.B.WARD L HOWCOTT B.WARD) (c) QWEST 17021 WARNER BROS | 04
22 | ALREADY MISSING YOU ® GERALD LEVERT & EDDIE LEVERT, SR. 95 | o7 ] ¢ | 5 | MOVE vA BODY ® MAD SKILLZ | g9
G.LEVERT E.NICHOLAS (G.LEVERT E.T.NICHOLAS) (C) (D) EASTWEST 64374/EEG DJ CLARK KENT (D.LEWIS,C.KENT,B.EASTWOOD,J.OSBORNE) (C) (1) BIG BEAT 98100/ATLANTIC
WELCOME & ERICK SERMON SET U FREE PLANET SOUL
3 | ROCKWILDER.£.SERMON (E.SERMON.D.STINSON) (C) (D) (T) DEF JAM RAL 577790 ISLAND NEWD ' | Gacostan.Renee (€) T) (X STRICTLY RHYTHM 12362 | 20
| | DON'T WASTE MY TIME & SA-DEUCE 97 74 | 16 | DAMN THING CALLED LOVE ® AFTER 7 | 33
e THE 05 7 B < ARERROMBIET NASH O NCCLARY M ALLEN. <€) 1106 MECCA DO EASTWEST 64383 £1G BABYFACE.JON B. (JON B.) (C) (D) VIRGIN 38521
28 GANGSTA'S PARADISE (FROM “DANGEROUS MINDS") A & COOLIO FEAT. L.V. 98 85 16 THE RIDDLER (FROM “BATMAN FOREVER™) ¢ METHOD MAN 41
{0 RASHEED A IVET # 1 VANDH K L HASHI EL.S WONDER) (C) (D) MCA SOUNDTRACKS 55104 MCA PRINCE RAKEEM (C.SMITH.R.DIGGS,N.HEFTI) (C) (D} (T) ATLANTIC 87100
4 | GIVE ME THE NIGHT & RANDY CRAWFORD 99 89 | 12 | IT'SALL ABOUT YOU # ADINA HOWARD | s5g
R DRIESEMEYER R TEY©ERTON) (C) (T} (X, BLUEMOON 98090 ATLANTIC J CORANTE L HARRIS (A MARTIN L HARR!S.G JAMES.).CORANTE & HENDERSON.Q D (C {T)X) MECCA DON EASTWEST 6437 EEG
11 | GOIN' UP YONDER @ MC. HAMMER FEAT. ANGEL BURGESS & THE SAN JOSE COMMUNITY CHOIR 100 80 | 13 | WHAT'S UP STAR? (FROM “THE SHOW™) _®SUGA | p
C.TORRELL,M C HAMMER (W.HAWKINS M.C. HAMMER) (C) (D) GIANT 17717, WARNER BROS. R LAWRENCE D.AN(&LT T JACKSON.K JASPER R LAWRENCE D ANGELITLE WHITE S HUDMAN D) (1) JMJ RAL 577432 1SLAND |

(O Records with the greatest airplay and sales gains this week. @ Videoclip availability. @ Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for casselte maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M} Cassette maxi-single availability. (T) Vinyl maxi-single availability.
(V) Vinyl single availability. (X) CD maxi single availability. ¢ 1996, Billboard BP| Communications.
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Tribune Entertainment Company & Don Cornelius Productions Proudly Present
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Patti La Belle

THE 1996 HeriTAGE AWARD
FOR OUTSTANDING CAREER
ACHIEVEMENTS IN THE FIELD OF
ENTERTAINMENT

Boyz Il Men
THE: 1996 Saxmy Davis Jr.
AWARD FOR OUTSTANDING

ACHIEVEMENTS IN THE FIELD OF
ENTERTAINMENT DURING 1995

To order preferred seating/
after party tickets, please
call 310 859-1633
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= a
TITLE (Publisher - Licensing Org.) Sheet Music Dist.
39 5 0'CLOCK (ARALC, ASCAP/Deez Nutz. ASCAP}
66 AINT NOBODY (Copyright Control)
™ 50 ALL I NEED (Copyrght Contro) ™
Compiled from a national sample of airplay supplied by Broadcast Data Systems'’ Radio Track service. 88 R&B stations 5 ALLTHETHINGS (YOUR MANW(NI’IX))(FR‘(M D(NTBEA‘ Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- MENACE.) (et 2B ASCAP Talest T ASCAP i Aty ASCAP) of units sold to SoundScan, inc. This data is used in the Hot R&B Singles chart
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart 43  ALREADY MISSING YOU (Dnaded, BMY/Zomba, BM/Ramal, SoundScan®
BMIWamer-Tameriane. BM)) WBM
42  ANYTHING (To The Tee, BMI) ' >
= ol B 82  BABY, BABY, BABY (Li Ed, ASCAP/Campbel- Trndy. g e
S R ASCAPMamer Chiappel, ASCAP/Todski, ASCAP/Hng Kendnck. E 8 -
2 UL 2 |z | g | TITLE BMUCambone, ASCAP) 2 TITLE 2|5 5| e
S ARTIST (LABEL/DISTRIBUTING LABEL) = | 5| = | ARTIST (LABEL/DISTRIBUTING LABEL) 3 BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND = ARTIST (LABEL/DISTRIBUTING LABEL) = | = | = | ARTIST (LABEL/DISTRIBUTING LABEL)
, LIKE THAT (EM| Apnil, ASCAP/D AR P ASCAPNuthousse, '
DON'T GIVE UP 5 0'CLOCK
* * NO.1 » % 38 | 29 | 12 | SN INSPIRATIONAL ALL STARS (ISLAND) ASCAP/Satandra, ASCAP/EMI Casacida, BMVEM! Blackwood. * % NO.1 % % (3®) 1 | RoNCHALANT (uca)
NOT GON' CRY BAAImo, ASCAP) HLWBM NOT GON' CRY
1| 112 e suek [ARISTA)  SwhksatMo. 1| |39]28 |12 EA&!LF&%E BABY, BABY, BABY.. 52 BEWARE OF MY CREW (FROM A THIN LINE BETWEEN )15 MARY J, BUIGE (ARISTAT  JwksatNo, 1| |39]35] 3 ‘E'g%((:s%w&o,q (DEF JAM/RAL/ISLAND)
LOVE AND HATE) (Doggy Style. BMV/Saja. BMI/Songs Of N ;
(Z) 2 |11 | SITTIN' UP IN MY ROOM (20)| 45 | 3 | EVER SINCE YOU WENT AWAY Lastradia, BMD) (7)) 2 | 9 | SITTIN' UP IN MY ROOM (70) 41 | 10 | GOIN' UP YONDER
BRANDY (ARISTA) ART N' SOUL (NATURE BOY/BIG BEAT/ATLANTIC) 54 BROKENHEARTED {t R BVIC i BRANDY (ARISTA) M.C. HAMMER {GIANT/WARNER BROS )
DOWN LOW (NOBODY HAS TO KNOW) WIND BENEATH MY WINGS ASCAPAoung Legerd, ASCAP/Pecct, ASCAP) WEM NO ONE ELSE YOU PUT A MOVE ON MY HEART
D) 3 | 13| RRELYONES 41[40 | 5 | GERAD LEVERT & EDDIE LEVERT, SR, (EASTWESD BROKéVNMLENGUAGE/HUSTLIN’ (Protoons, ASCAPNed Level (D) 4| 11] 7L (BAD BOV/ARISTA) 4(39| 14 ES INTRODUCING TAMIA (QWESTWE)
(@] 11| 6 | ALL THE THINGS (YOUR MAN WONTDO) | |47 | 3 | |7 | YOU WANT THIS PARTY STARTED Groove, ASCAP/Hil Playaz ASCAP) (@) 10| 3 | GET MONEY 42 (33| 10| JUST TAH LET U KNOW
JOE (ISLAND) SOMETHIN' FOR THE PEOPLE (WARNER BROS.) CAN'T BE WASTING MY TIME (FROM DON'T BE A MEN- JUNIOR MAF |.A. (UNDEAS/BIG BEAT/ATLANTIC) EAZY-E (RUTHLESS/RELATIVITY)
5| 5 |26 | BEFORE YOU WALK OUT OF MY LIFE | |73 g | 7 | KEEP ON KEEPIN' ON ACE...) (Motowm. BM|Mass Averwe. BMVPo o I (5) | 1 | JESUS TO A CHILD (@) 55 | 5 | YOU WANT THIS PARTY STARTED
MONICA (ROWDY/ARISTA) MC LYTE (FLAVOR UNIT/ELEKTRA/EEG) BMVanessa, ASCAP/My Two Sans, ASCAP/Clyde Otis, GEORGE MICHAEL (DREAMWORKS/GEFFEN} SOMETHIN' FOR THE PEOPLE (WARNER BROS )
ASCAP/Mr.Sex, ASCAP/EMI April, ASCAPYHL
LADY STILL IN LOVE e - SOON AS | GET HOME HURRICANE
(&) 7|9 D'ANGELO (EMI) 44| 30 | 14 | BRIAN MCKNIGHT (MERCURY) ki %LB{W':)ERAPV (Organized Noize, BMUStii Shirt, BMYGoode 6| 3 | 12| ZairH EvANS (BAD BOV/ARISTA) 44|40 | 16 | THe cLick (Sick wiD' 1T/IvE)
CALIFORNIA LOVE DIGGIN' ON YOU [ TONITE’S THA NIGHT CRUISIN'
T 6| 7 | Zacrear.ororeaor roumanoeatrow | | 49| 31| 21 | 1ic T AracEARISTA) 5 me'%m- BMVGZA T | 5| 12| kRis kROSS (RUFFHOUSE/COLUMBIA) 45|38 | 19 | Gancelo emn
NO ONE ELSE YOU TO BE) BE HAPPY H (Protoons. ASCAP/Shesba Dok, ASCAP/Sat BEFORE YOU WALK../LIKE THIS AND... WINGS OF THE MORNING
18| 16 TOTAL (BAD BOY/ARISTA) 46 (6110 E? KELLY (JIVE)D e ‘S:t(y):tl;: m&mhhﬂmmﬂ o Satn 8 8|19 MONICA (ROWDY/ARISTA) @ 68| 18 CAPLETON {AFRICAN STAR/RAL/ISLAND}
9 | 4 |21 | SOON AS I GET HOME 47| 41 | 24 | ALREADY MISSING YOU 40  CRUISIN' (Bertram, ASCAP) WBM 9 | ¢ | 13| ONE SWEET DAY 47 | 45 | 22 | FANTASY
FAITH EVANS (BAD BOY/ARISTA) GERALD LEVERT & EDDIE LEVERT, SR, (EASTWEST} 97 DAMN THING CALLED LOVE (Sony/ATV Songs, BMINah Yum. MARIAH CAREY & BOYZ Il MEN (COLUMBIA) MARIAH CAREY {COLUMBIA)
DO YOU WANT TO DON'T WASTE MY TIME BMWibzekect, BM) FU-GEE-LA FUNKORAMA
12| 18 | Xscape (50 SO DEFICOLUMBIA) 54 | 2 | SA’DEUCE (MECCA DON/EASTWEST/EEG) 41 DANGER (Copyrigt Control 10 7 | 9 | FOGeEs RuFFHOUSE/COLUMBIA) 48[ 47| 8 | EDMAN (NTERSCOPE)
) 34 DIGGIN' ON YOU (Ecaf, BMU/Sony/ATV Songs, BMI) HL
HEY LOVER CRUISIN NOBODY KNOWS 0 HOT
11| 13 | 18 | {000 J (DEF JAMRALISLAND) 49 [ 51| 25| SanGeLO (EM1) 31 DON'TGIVE UP (FROM DONT BE A MENACE...) (Star (D] 9 [ LL | PRETORY Rick prosect waracemmistay | |49 | 50 | 12 | 508 Gommy son
Brown, BMYD Lawrence, ASCAP/Crystal Aire, ASCAP}
1 MISS YOU (COME BACK HOME) TWENTY FOREPLAY ALL THE THINGS (YOUR MAN WON'T DO) THROW YOUR SET IN THE AIR
(12 19 | 23 | LoNian (UPTOWN/MCA) 50 39 | L1 | JANET JACKSON (A&M) ® DONT/;V;;;MV"ME (Max & Ro. ASCAP/BoodaMax. D) 16| 3 | T (ISLAND) 50 (49| 20 | CypRess HILL (RUFFHOUSE/CGLUMBIA)
TONITE'S THA NIGHT LIKE THIS AND LIKE THAT N- WHERE DO U WANT ME TO PUT IT DON'T GIVE UP
® 17116 KRIS KROSS (RUFFHOUSE/COLUMBIA) 51146 |23 MONICA (ROWDY/ARISTA) L Esggﬁgiim?mmnmm 1/"05 nlgwpﬁmwnml 2|9 SOLO {PERSPECTIVE) 514817 ISLAND INSPIRATIONAL ALL STARS (ISLAND)
@ 14|15 | WE GOTIT 52|44 |29 BROKENHEARTED EASTSIDE LB (Kee-Drick, BMyWarer-Tameriane, BMIBlack 141115 HEY LOVER 52537 BROKEN LANGUAGE/HUSTLIN’
IMMATURE (FEATURING SMOOTH) (MCA) BRANDY (ATLANTIC) Eye. ASCAPAVB, ASCAP) LL COOL J (DEF JAM/RAL/ISLAND) SMOOTHE DA HUSTLER (PROFILE)
(1) 15 | 12 | WHERE DO U WANT METOPUTIT | |53 37 | |3 | LET'S PLAY HOUSE EVER SINCE YOU WENT AWAY (Nature Boy. ASCAP/Taor's 15|13 12 | WEGOTIT 53 | 46 | 29 | TELL ME
SOLO (PERSPECTIVE) THA DOGG POUND FEAT, MICHEL'LE (DEATH ROW) Dad, BMyBeautrful Mess. BMVF atz. BMI) {MMATURE (FEATURING SMOOTH) {(MCA) GROOVE THEORY (EPIC)
EXHALE (SHOOP SHOOP 5 0'CLOCK 23 EVERYDAY & EVERYNIGHT (Funkmaser Flex BV Bryert. BM) VISIONS OF A SUNSET RIDIN' LOW
16|10 17 WHITNEY LOUSTON (Amsm) 1 NONCHALANT (MCA) 15  EXHALE (SHOOP SHOOP) (FROM WAITING TO EXHALE) 717 SHAWN STOCKMAN (POLYDOR/A&M) 544312 L.A.D. FEAT DARVY TRAYLOR (HOLLYWOOD)
(Ecaf, BMYSony/ATV Songs. BMUFax Fiim, BMI) WBMHL
LOVE U 4 LIFE ALL | NEED LOVE U 4 LIFE SPACE AGE
1718 | 17| fopec iwerownmica) (5956 | 3 JESSE POWELL (SILAS/MCA) 32 FANTASY (Rye. W/Awwﬁw% . 1|15 17 | JopEc) werownmca) (55) 1 | EIGHTBALL & MIG (SUAVE/RELATIVITY)
18| 9 | 19 | ONE SWEET DAY 56 | 43 | 19 | YOU REMIND ME OF SOMETHING Capore, Agw),;m WHLIWBMm — 18 | 14 | 14 | EXHALE (SHOOP SHOOP) 56 | 54 | 17 | HOOKED ON YOU
MARIAH CAREY & BOYZ Il MEN (COLUMBIA) R. KELLY (JIVE) 92 FAST L'":E e AS(‘AP/SMD@\ ASCAP/B TheS WHITNEY HOUSTON {ARISTA) SILK (ELEKTRA/EEG)
GET MONEY GIVE ME THE NIGHT ASCAP/Zomba, ASCAP) ' ' 5 | WILL SURVIVE COOLIE HIGH
2313 JUNIOR M A F.I A. (UNDEAS/BIG BEAT/ATLANTIC) 5753 |4 RANDY CRAWFORD (BLUEMOON/ATLANTIC) 71 FEELS LIKE 'i'HE meME (Frabensha, ASCAP/Ness. Nity a2 CHANTAY SAVAGE (RCA) @ |2 CAMP LO (PROFILE)
(20) 21 | 12 | LET 1T FLOW (58) 19 | EVERYDAY IT RAINS & Capone, ASCAPAVB, ASCAP) (70)| 36 | 4 | ATHIN LINE BETWEEN LOVE & HATE | |58 | 51 | 24 | FADES EM ALL
TONI BRAXTON (ARISTA) S MARY ). BLIGE {DEF JAM/RAL/ISLAND) 13 FU-GEE-LA (Somy/ATV Tunes, ASCAP/Tete San Ko, H-TOWN (JAC-MAC/WARNER BROS.) JAMAL (ROWDY/ARISTA}
(7D | | ALways BE my BABY 59 | 49 | 19 | HOOKED ON You ASCAP/Otverse Creation, ASCAPMcNela, ASCAP Midright (7D)| 25 | 4 | WHO DO U LOVE 59|52 | 3 | UKNOWHOWWEDU
MARIAH CAREY (COLUMBIA) SILK (ELEKTRA/EEG) Magnet. ASCAP/EMI Apni, ASCAP/Salaam Rermi. ASCAP) HL DEBORAH COX (ARISTA) BAHAMADIA (CHRYSALIS/EMI)
53 FUNKORAMA (Zomba, ASCAP) WBM
TELL ME 1 SHOT YA 1 MISS YOU (COME BACK HOME) COME WITH ME
22|20 31 GROOVE THEORY (EPIC) 1 | LCcooL ) (OEF sammaLtSLAND) 83 FUNNvm TIME FLIES (Frabenshaw. ASCAP/Stone Jam. 22| 22| 18| powiran (UPTOWN/MCA} 60 44125 | g (GASOLINE ALLEY/MCA)
WHO CAN | RUN TO WOO-HAH!! GOT YOU ALL IN CHECK L ANYTHING | NEED YOU TONIGHT
23| 16 | 29 | %5Chpe (50 50 DEF/COLUMBIA) (6D 1 | BUSTA RHYMES (ELEKTRA/EEG) 7 G&‘x&m%w ASCAPI Ead‘/vssm?dmm o B[ 23| 20| 570055/550 Musio B1 | 62 | I3 | ) ORMAF 1A FEAT. AALIVAH(UNDEASBIG BEAT)
| WILL SURVIVE WINTER WARZ GSTA ' ) 3 CAN'T BE WASTING MY TIME STILL IN LOVE
(22|25 CHANTAY SAVAGE (RCA) 1 GHOSTFACE KILLER, MASTA K (ISLAND) e &Nmmgsmﬁomiwmggs 24183 MONA LISA FEATURING LOST BOYZ (ISLAND) 62|58 | 14 BRIAN MCKNIGHT {(MERCURY)
CAN'T BE WASTING MY TIME WELCOME BMU/Songs Of PolyGram, BMMaccaste, BMUJobete, ASCAP/Black CELL THERAPY EAST 1999
@ 4814 MONA LISA FEATURING LOST BOYZ (ISLAND) 63575 ERICK SERMON (DEF JAM/RAL/ISLAND) Bull, ASCAPY HLWBM 5| 24|20 GOODIE MOB {LAFACE/ARISTA) 63 | 60 | 12 BONE THUGS-N-HARMONY {(RUTHLESSRELATMTY)
(76)| 38 | 9 | EVERYDAY & EVERYNIGHT ) | | AIN'T NOBODY (FAITH EVANS) 10 GET MONEY (Bg Poppa, ASCAP/Undeas, BMVEZ Elpee. (76)| 26 | 8 | LET'S PLAY HOUSE (53) | | GAMERS
YVETTE MICHELLE (LOUD/RCA) = FAITH EVANS (BAD BOY/) ASCAP/AR. ASCAP/EMI Apni, ASCAP/Justin Combss, ASCAP) THA DOGG POUND FEAT. MICHEL'LE (DEATH ROW) THE CONSCIOUS DAUGHTERS (PRIORITY)
80 GIMME YOURS (Lite Is A Bich, ASCAP}
FU-GEE-LA PHYSICAL FUNK EVERYDAY & EVERYNIGHT NASTY DANCER/WHITE HORSE
(@42 s FUGEES (RUFFHOUSE/COLUMBIA) (62 1| bomino (OUTBURST/RAL/ASLAND) 47 GIVE ME THE NIGHT (Rodsongs. ASCAP/Almo. ASCAP) WBM (0|4 YVETTE MICHELLE (LOUD/RCA} (&) 74| 4 KILO (WRAP/ICHIBAN)
48  GOIN' UP YONDER (Bux John, BMVEMI Chistian, BMI)
NOBODY KNOWS TRADE IN MY LIFE DANGER JEEPS, LEX COUPS, BIMAZ & BENZ
28|25 | 10 | ii¢ Tony RicH PROJECT LaracesarisTa) | |66 158 | 3 [ RIKeLLY LivE) 87 HEINY HEINY (iackare, ASCAP/Bahary, ASCAP) 28 | 21| 21 | ByabizAY BLAHZAY (FADER/MERCURY) 66 [ 67 | 28 | 7557 Bz (WPTOWNMCA)
WHO DO U LOVE KISSING YOU PR e o WHERE EVER YOU ARE PHYSICAL FUNK
@ 336 DEBORAH COX (ARISTA} 67175( 2 FAITH EVANS (ARISTA) = mwﬂmwsmm 228|017 TERRY ELLIS (EASTWEST/EEG) @ 1 DOMING (OUTBURST/RAL/ISLAND}
KEEP TRYIN' NEVER KNEW LOVE sacida, BV WBMAHL ’ BEWARE OF MY CREW ICE CREAMINCARCERATED SCARFACES
(B0 47 | 5 | BEER T RYLORY €PIC) B 68]] 3] D oG e G TANAMERCURYI = ?OWWE% e & e ASCAPIS: B (B0 29 | 11 | BE e REw DAL MACWARNER BROS) 68 | 69| 20 | Cir RAEKWON (LOUD/RCA)
(D) 34 | 3 | ATHIN LINE BETWEEN LOVE & HATE | | gg | 65 | |3 | THROW YOUR HANDS UP 55 HURRICANE (Zomba, BMV/Tone Only, BMVE-40. BM/B-Legt. (3D 42 | 11 | COLD WORLD 69 | 66 | 30 | HEAVEN
H-TOWN (JAC-MAC/WARNER BROS ) LV. (TOMMY BOY) BMYD-Shot, BMI/Suga T. BMI) WBM GENIUS/GZA (GEFFEN) S0L0 (PERSPECTIVE)
32|27 | 9 | VISIONS OF A SUNSET 70| 59 | 13 | GOIN' UP YONDER 171 MISS YOU (COME BACK HOME) (FROM NEW YORK 37| 30 | 28 | GANGSTA'S PARADISE 70| 57 | 20 | WHO CAN 1 RUN TO
SHAWN STOCKMAN (POLYDOR/A&M) M C. HAMMER (GIANT'WARNER BROS.) UNDERCOVER) (EMI April. ASCAP/E-7-Duz-t. ASCAPWB, COOLIO FEAT, L.V. (MCA SOUNDTRACKS/MCA) XSCAPE (SO SO DEF/COLUMBIA)
ASCAP/Evelle, ASCAP) HLWBM
FANTASY DANGER : KEEP TRYIN' THE RIDDLER
33|35 | 25 | Mapian cAREY (coLUMBIA) 1|67 [ 17 | BianzaY BLAHZAY (FADER/MERCURY) % mmcmﬂ;zm';ﬂc;mﬁmﬂM (Careers-BMG. (3D 34| 3 | £Rogwe THEORY (EPIC) 71|63 ] 16 | yjeriio man (atLanTic)
v I/ Rarmecca, -Targ,
34 | 24| 21 | WHERE EVER YOU ARE 21 —| 1)] SONT RusH 1 NEED YOU TONIGHT Urdeas ASCAP/Clark's Tue Funk BMY | | 34 | 19 | 2 | MICROPHONE MASTER n21l61g| 3] [§THEONNOURHANDSIUR
o e T
¢ E M
35| 26 | 20| " jones INTrooUGING Tamia (awesTwey | | 73 | 62 | 15 | Gl DowninG iMercury) e mm%&%Mﬁwgﬂm 3D 37| 12 FELTA SR O AS T SOk 0w | [LD) 34 | T5E NOTORIOUS B.L.G. (BAD BOY/ARISTA)
(36) 36 | 3 | STAIRWAY TO HEAVEN 74 | 52| 4 | LET'S LAY TOGETHER BMUNetana, BMMusic By Candedght ASCAP) WBM 36| 31| 15| YOU REMIND ME OF SOMETHING 74 | 59 | 13 | FAST LIFE
PURE SOUL (STEP SUN/INTERSCOPE) THE ISLEY BROTHERS (ISLAND) 79 1 REMEMBER (Vanderpool, BMYAyraw, BMVShawn Patrck, R_KELLY (JIVE) FOOL G RAP (COLD CHILLIN/EPIC STREET/EPIC)
(37 73 | 2 | DOINIT 75 [ 71 | 27 | GANGSTA'S PARADISE BMYEnsign. BMY Tyme For Fiyte. BMYButter i, BMI) HL 37132 | 15| DIGGIN' ON YOU | | TAKE A LOOK
LL COOL J (DEF JAM RAL/ISLAND) COOLIO FEAT L.V (MCA SOUNDTRACKS/MCA) IT'S ALL ABOUT YOU (rvin, BMVEMIVirzn:. ASCAP/Chiean TLC (LAFACE/ARISTA) JSON (HOLLYWOOD)
O Records with the greatest airplay gains. © 1996 Billboard/BPI Communications. mmmmwmwmmm Dizpers. O Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
“uT H&B “Ec“H“ENT AI“plAv 91 | WANT YOU BACK (Donnl, ASCAP/Zomba, ASCAP/Blaire.
BMVSey G, BM) WM BMVAyaw, BMYShawn Pabick, BMI) HL Globe At, BMVMartezk, BMI/Play One, BMVRightsong, BM) HL
19 1WILL SURVIVE (PolyGram It ASCAP/Porten Vioes, ASCAPYHL 5 PHYSICAL FUNK (GeoJam ASCAP/AI It ASCAP/Civysals ASCAP) 61 TOO HOT (T-Boy, ASCAP/Boo Daddy, ASCAPMino Funk
WATERFALLS BOOMBASTIC 22 JESUS TO A CHILD (Dick Leahy, ASCAP/Chappel, ASCAP) e -
1(1]12 13 72 REAL UVE $**T (Ghetio Man, ASCAP/Fatneck. BM) BMi/Second Decade, BMWames-Tamerdane, BMI) WBM
WL SHECTHMEEI) 63 JUST TAH LET U KNOW (Rutess Attack. ASCAP/Rage OA 98 THE RIDDLER (FROM BATMAN FOREVER) (Rameoco, 75 UKNOWHOWWEDU (Rec Handed ASCAP)
2| 2 | 10| ONE MORE CHANCE/STAY WITH ME | {15 | | SENTIMENTAL Poyohapain, ASCAP/Amo, ASCAP/Ace Ace ASCAP) WEM BMVWo-Tang, B Caroers BMG, BMUNer, ASCAP) L 18 VISIONS DF A SUNSET (FROM MR. HOLLAND'S OPUS)
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) DEBORAH COX (ARISTA) 26 KEEP TRYIN' (Biza's Voice, ASCAP/Groove 78, ASCAP/AImo. 8 RIDIN' LOW (Rkko, BM)) (Shawn Patrick, BMVEnsin, BM/Songs Of PolyGram, BMD HL
3| 3| 3| T YoU DO ME RiGHT 16|12 2 | HEAVEN o S S T S 1L 8 RUNNIN' Bocturioe. BWVEM Bckwood BWERhoy ASCAPIHL 11 WE GOT IT Comba, ASCAPHookiman, BMSean “The Mysti”
AFTER 7 (VIRGIN) SOLO (PERSPECTIVE) 51 LEFLAUR LEFLAH ESHKUSHKA (Baby Paul, BMiM:. Maidu. 9 SET U FREE (Nadne Renee, BMI) Mathes, ASCAPFe-Mac, ASCAP/Screen Gems-EM, BM) WBMHL
4 | s |17 DON'T TAKE IT PERSONAL 17 |15 [24 | TH1S 15 HOw wE DO 1T - strsmuwsz (&%Wrwg’ 83 SEXY (Ao, ASCAP/Dubin, ASCAP/W, ASCAP/Hee Bee Doonk 44 WELCOME (Erick Sermon, ASCAP/Zomba, ASCAP/Funky Noble,
MONICA (ROWDY/ARISTA) MONTELL JORDAN (PMP/RAL/ISLAND) IKE MARVIN GAYE S Aluvmw Tl'Es nollriMON ) ASCAP/Black Chick, ASCAP/Dresden. ASCAP) WBM ASCAP) WBM
AT SRown[SDGAR 64 LIKE 'Am o WBl(ﬁ HAT'S GOING ON) (lobete. 2 SITTIN' UP IN MY ROOM (FROM WAITING TO EXHALE) 100 WHAT'S UP STAR? (FROM THE SHOW) (Henchmen, BMUIN
5| 5|9 | BRIAN MCKNIGHT (MERCURY) 18 | 24| 12| pangeLo €MD) 70 LOOK wsmmer YOU'VE DONE (Trauma Uit ASCAP/BNG, (Ecat, BMVSony/ATV Songs, BIVFax Fim. BM) WBM Hil Bity’z BMYMstery Systems, BM/Ba-Dake, BM/Seven,
ERNTTCUEE EONAWT JThe Ly Roars, ASCAP L) i 7 SOON AS | GET HOME (Chyna Baby. BMUJance Combs, BMV/Super Sorgs. BMI)
6| 4|18 | N YOl S ousaic.movmyaon | [19]16] 3 | RENAWAY N aam © Lwovz e gt LIS wa/éﬂ Blla:;'v'md Bmvmmsueammwwmmm % \g&ws Yo Bw';w (P)luSwI.BMVWIE BMISraght Up Steet
YOU USED TO LOVE ME WATER RUNS DRY 16 LOVE U 4 LIFE (EMI Apni, ASCAP/DeSwing Mob, ASCAP) HL Down, ASCAPAncke Buddies, ASCAP/PolyGraim i, ASCAP,
T|6(9 FAITH EVANS (BAD BOY/ARISTA) 201917 BOYZ Il MEN (MOTOWN) 53 MICROPHONE MASTER (Straight Out Da Sewer, ASCAP/Bee o &R&Lmsm i ’ %w,wm%mggw) e
8 | 9|15 SOMEONE TO LOVE 21|23 | 15 | FREEK'N You N AT o /et TaThe Addct 58 SPACE AGE (Money-N.Pocket ASCAP) 28 WHERE EVER YOU ARE (FwoTufnul BVVEM Bkl BVDH.
JONB. FEAT. BABYFACE (YAB YUM/S50 MUSIGEPIC) JODECI (UPTOWN/MCA) FSewer Stang ASCAP) HL 36 STILL IN LOVE (PolyGramnf), ASCAP/Cancelled Lunch, 73 WHITE HORSE/NASTY DANCER (O BMUKoke, Moke &
CREEP GRAPEVYNE % MOVE YA BODY (Forever Poople. ASCAPZmba, ASCAP/Bany | ASCAP/Songs Of PolyGram, BMBrandon Baes. BM) Noke, BMVSaetron, BMYWB, ASCAP) WM
9 | 11|38 7T tAracearista) 22| 20| 25 | GROWNSTONE (MIVEPIC) m)%” "/Neno. ASCAPMarch 9. ASCAP/Clark's True 25 TELL ME (Amo, ASCAP/Groove 78, ASCAP/Jizop. BMY/Somy/ATV 21 WHO CAN ) RUN TO (Wamer-Tamertare, BMI) WBM
. Tree, BMDream Team. BMI) WBMHL 21 WHO DO U LOVE (MCA ASCAP/At & Rhythim, ASCAP/Zomba,
CANDY RAIN CRAZY LOVE ]
10 1433 | SouLFoR REAL (wPTOWNMCA) 23| 21| 17 | GRiaN MCKNIGHT (MERCURY) li :g%ONUEVEKLNSOEWS %ﬁmomnmsmmﬁ 24 RTHIN LINE BETWEEN LOVE & HATE (Cotibon, BMYWin Or ASCAR) WEM
= ; Uumping Bean, BMY/ i Lose, BMWamer-Tamestane, BMI) WBM WINGS OF THE MORNING (ining BM)) WBM
11| — |15 | SOk ReacioPTonen 2| 17) 13| BEQMIF toureursTRauisLaND) ey e e 60 THROWYOUR HANDS UP (15 BMilargsVarty,BYGs 30 YOU PUT A MOVE ON MY HEART (Rodsongs, ASCAP/AkT
L ASCAP) HLWBM Only, BMVA lamatt 9, BMyMaurice Thompson, ASCAP/Feeln Bive, ASCAP) WBM
12| 7 | 19| BEST FRIEND 25|22 | 6 | YOU ARE NOT ALONE 1. NOT GON' CRY (FROM WAITING TO EXHALE) (Ecal ASCAP/Story Tele. ASCAP/Jobete, ASCAP) WBM 38 YOUREMIND ME OF SOMETHING Corria BVUR Kely BVDWEM
SeADVIATEANTIC) aletal 00 () (A . m‘gw- BMV;%F"“- Bmww S 77 THROW YOUR SET IN THE AIR (Soul Assasins, ASCAPMCA. 74 YOUR HEART'S IN GOOD HANDS (Reaisorgs. ASCAP) WBM
13| 10 35 | 'F YOU LOVE ME Recurrents are titles which have appeared on the Hot R&B ; b (Sory/ATV Songs. BMURye, WVSW/ ASCAPHits From Da Bong, ASCAP/BMG, ASCAP) HL 29 YOU WANT THIS PARTY STARTED (uride Funk BMIVBieu Joi.
BROWNSTONE (MIJ/EPIC) Singles chart for 20 weeks and have dropped below the top 50, unes, ASCAP/Wallyword, ASCAP/Black Parther. BMIA/anderpool. 6 TONITE'S THA NIGHT (So.SoDef, ASCAP/EMI Apn, ASCAP/ BMVWhoke Nine Yards, BMYMaxmum Strengh, ASCAP)
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ARISTA‘S APEX: Arista locks up the top four slots on the Hot R&B
Singles chart. Beyond that, the label has dominated the No. 1 posi-
tion on the singles list so far this year and, in fact, has held the top
slot since the Nov. 25, 1995, issue. The run began with the first
release from the “Waiting To Exhale” soundtrack, Whitney Hous-
ton’s “Exhale (Shoop Shoop),” for eight weeks, followed by Moni-
ca’s “Before You Walk Out Of My Life”/“Like This And Like That”
for two weeks (Rowdy/Arista), and Mary J. Blige’s “Not Gon’ Cry”
for the past four weeks.

DON’T JUDGE A BOOK BY ITS COVER: Effective with this issue,
five major-market R&B-leaning top 40/rhythm-crossover stations
have been added to the Hot R&B Singles panel. Consequently, the
change causes a number of records on Hot R&B Airplay to get
pushed backward despite increased spins: No. 24, “I Will Survive”
by Chantay Savage (RCA); No. 25, “Nobody Knows” by the Tony
Rich Project (LaFace/Arista); No. 32, “Visions Of A Sunset” by
Shawn Stockman (Polydor/A&M); No. 41, “Wind Beneath My
Wings,” and No. 47, “Already Missing You,” by Gerald Levert &
Eddie Levert Sr. (EastWest); and No. 57, “Give Me The Night” by
Randy Crawford (Bluemoon/Atlantic). Despite the gains in airplay,
these songs have not yet penetrated the stations that were added to
the panel. Be assured, though, that these records’ runs are not over;
during this adjustment week, the chart is congested.

On the other hand, the record that benefits the most from the
panel change is L.L. Cool J’s “Doin It” (Def Jam/RAL/Island),
which surges 73-37 on the airplay chart, due primarily to top 10 air-
play from three of the added stations: dual reporters WIMH Greens-
boro, N.C., and KBXX Houston, along with WQHT New York.

STRONG SALES STORIES: On the strength of his No. 5 bow on
the Hot R&B Singles Sales chart and airplay from 11 R&B stations,
George Michael’s “Jesus To A Child” (DreamWorks/Geffen) earns
this week’s Hot Shot Debut at No. 22 on the Hot R&B Singles chart.
The song also debuts at No. 3 on Hot 100 Singles Sales and at No. 7
on the Hot 100 Singles chart.

This marks Michael’s first appearance on the Hot R&B Singles
chart since 1993’s “Killer”/“Papa Was A Rolling Stone” (Hollywood),
which peaked where it debuted, at No. 88. The singer has had one
No. 1 R&B single in his career, 1988’s “One More Try” (Columbia)

. Early reaction to D’Angelo’s “Lady” single (EMI) inspires a 61%
increase in sales for his “Brown Sugar” album (7-4). As a result, the
title wins Top R&B Albums’ Greatest Gainer award for a third con-
secutive week.

ZSOON: 2Pac’s highly anticipated release “All Eyes On Me” (Death
Row/Interscope) debuts at No. 68 on Hot R&B Albums one week
early because of street-date violations. Expect the album to jump
to No. 1 next week, when it will make a loud debut on The Billboard
200.

HOT R&B

BUBBLING UNDER

SINGLES

A AEE
z(2|e z (2|2
2| G| W | TITLE @ |5 | 8| TITLE
£ | S | = | ARTIST (LABEL/DISTRIBUTING LABEL) TS| = | arnst (LABEL/DISTRIBUTING LABEL)
1| 2| 4 | FORREAL 141415 LIVIN’ PROOF
JACKAL THE BEAR (UNION/WARLOCK) GROUP HOME (PAYDAY/LONDON/ISLAND)
| 1 | C’'MON N’ RIDE IT 15 2 EVERYBODY WANTS TO BE A GANGSTA
QUAD CITY DJ'S (BIG BEAT/ATLANTIC) DAZZIE DEE (CAPITOL)
3 || | DONTCRY 16| 5 | 3 | DARK SUN RIDERS
SEAL (ZTT/SIRE/WARNER BROS.) DARK SUN RIDERS (ISLAND)
41313 WHY YOU TREAT ME SO BAD 171727 WASSUP, WASSUP!
SHAGGY FEAT. GRAND PUBA (VIRGIN) A-TOWN PLAYERS (PREMEDITATED/WB)
5|62 GIN & JUICE 1812516 BANKHEAD BOUNCE
DEVANTE (MCA SOUNDTRACKS/MCA) DIAMOND FEAT. D-ROC (EASTWEST/EEG)
6 |20 § | HANDS IN THE AIR 19| 16 | 10 | SOMETIMES I MISS YOU SO MUCH
DOUG E. FRESH (GEE STREET/ISLAND) P.M. DAWN (GEE STREET/ISLAND)
11—=1]1 FAIRGROUND 20(18] 2 GEORGY PORGY
SIMPLY RED (EASTWEST/EEG) 3°D (TRISTAR/COLUMBIA)
g || 1 | NO LOVE WITHOUT HATE 21| 15| 11 | THE CLOSER | GET TO YoU
SUNZ OF MAN (WU-TANG) FOURPLAY (WARNER BROS.)
9 (10| 3 | CRIME saGA 22| 21| 2 | MONEY MAID (FALLIN' IN LOVE)
SHABAZZ THE DISCIPLE (PENALTY/TOMMY BOY) SLOW PAIN (THUMP)
100913 BOUNCE IT Y'ALL 23 1 WHAT GOES UP (REMIX)
KIZZY ROCK (TOMMY BOY) MACK DA MANIAK (SELECT)
1|7 5 | soSENSITIVE 24| | 4 | HEADZ AINT REDEEBLACK SMIF N WESSUN
MAREE (GAMMA} BLACK MOON/SMIF-N-WESSUN (WRECK/NERVOUS)
1 GOT DAT FEELIN' LAP DANZ
12111} 4 53 kool (LR 25| 24| 3 | ToP SECRET (BELLMARK)
B{—j1 aARL(’JEEVﬂ’VAXNE‘ExC%NERVOUS) Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

R&B

BAHAMADIA

(Continued from page 21)

Architect” from “Jazzmatazz Vol. 2.”

“Those records paved the way for
us,” says EMI marketing director
Gary Beech. “They did fairly well on
the street, which was what we want-
ed to happen.”

EMI plans to establish Bahamadia
as a credible MC one step at a time.
“We're positioning her as a rap
artist,” Beech says. “The fact that
she’s a woman is obvious, and we don’t
feel a need to say she’s the dopest
female MC, blah, blah, blah.”

The Bahamadia campaign began
last December, when EMI began dis-
tributing 20,000 units of a three-song
sampler to the musie community and
general consumers. Copies were also
shipped to press, retail, radio, and
those on the Source magazine’s VIP
list. Product was also distributed by
the label’s national street promotion
team.

Beech says, “We included “Uknow-
howwedo,” “True Honey Buns,” and
“Da Jawn,” to show off her different
flavors.”

In mid-December, a double-sided
12-inch of “Uknowhowwedo”/“True
Honey Buns” was mailed to DJs and
mix-show jocks across the country.
The vinyl went to retail in January,
and EMI’s urban promotlons staff
will begin a heavy radio campaign for
airplay on Monday (19).

“In conjunction with what’s hap-
pening at urban radio,” Beech says,
“we’ll continue to further develop the
underground level.”

For example, during the first week
of March, one month before “Kollage
According To Bahamadia” ships to
retail, EMI will service a double-vinyl
set of the title to street DJs and mix-
ers nationwide.

One week after the promotional sin-
gle’s vinyl release, a clip was serviced
to local and national video programs.

ART N’ SOUL

(Continued from page 21)

are administered by Nature Boy
Music—sharpen its songwriting skills.
“We picked up on his mature, musical
vibe,” Lattrell says.

In January 1994, Art N’ Soul’s new,
reworked demo arrived at Big Beat.
Dave Moss, the label’s senior director
of A&R, says, “[Kallman] and I both
got a tape. There were four songs on it,
and although they [were somewhat
under-produced], I noticed a difference
I didn’t hear on other R&B demos. The
chord changes were absolutely bril-
liant.”

“Radio has been the force driving
Art N’ Soul,” says Big Beat marketing
director Glenn Orenstein. “Ever Since
You Went Away,” which arrived at
retail Jan. 30, received 200 spins,
according to BDS, “even though its
official impact date at crossover radio
wasn’t until early February,” he says.

For the week beginning Feb. 5, the
single received 648 detections at 55
R&B and crossover stations, including
KBXX (the Box) Houston and WOWI
Norfolk, Va., according to BDS.

Orenstein says a videoclip was
released to local shows Jan. 2 and is
appearing on the Box and BET.

Thirty-second video spots are sched-
uled to run on the Box two weeks prior
to the album’s release date. The same
spot will run for three weeks in con-
Jjunction with the album’s release.
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= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
> > ‘Q o E COLLECTED, COMPILED, AND PROVIDED BY soundscaI,I,@
U IZ4H | L2<| TITLE ARTIST
E § 5 Z | E{; ; QI) LABEL & NUMBER/DISTRIBUTING LABEL I I I
* % * NO. 1/GREATEST GAINER % * *
(D] 3 | a | 3 | GET MONEY @ JUNIOR M.A.F.|.A. FEAT. THE NOTORIOUS B.G.
(C) (T} UNDEASIBIG BEAT 98097/AG 1 weeh at No. 1
@ 1 1 12 TONITE'S THA NIGHT ® @ KRIS KROSS
(C) (D) (M) (T) RUFFHOUSE 78092/COLUMBIA
@ 2 2 g | FU-GEE-LA  FUGEES
(C) (M) (T) (X) RUFFHDUSE 78195/CDLUMBIA
4 4 3 {5 | HEYLOVER A @ LLCOOLJ
(C) (D) (M) (T) (V) DEF JAM/RAL 577434/ISLAND
@ 7 5 | 20 | CELL THERAPY & GOODIE MOB
(C) (D) (M) (T) LAFACE 2.4113/ARISTA
@ 8 7 g | LET’S PLAY HOUSE & THA DOGG POUND FEAT. MICHELLE
(C) (D) DEATH ROW/INTERSCOPE 53230/PRIORITY
7 6 6 | 21 | DANGER & BLAHZAY BLAHZAY
(C) (T) (X) FADER 127049/MERCURY
9 19 | 11 | BEWARE OF MY CREW @ LB.C.CREW FEAT TRAY D AND SOUTH SENTRELL
(C) (D) (T) JAC-MAC 17722/WARNER BROS
@| 16 |2 |n COLD WORLD ® GENIUS/GZA FEAT. INSPEKTAH DECK
(C) (T) GEFFEN 19391
10 | 8 | 28 | GANGSTA'S PARADISE (FROM "DANGEROUS MINDS") A’ @ COOLIO FEAT LV,
(C} (D) MCA SOUNDTRACKS 55104/MCA
1l s | a 3 | MICROPHONE MASTER @ DAS EFX (FEAT. MOBB DEEP)
(C) (T} (X) EASTWEST 64309/EEG
@ 13 | 10 | 1a | LEFLAUR LEFLAH ESHKUSHKA © HELTAH SKELTAH AND 0.G.C. AS THE FAB 5
(C) (T) DUCK DOWN 53223/PRIORITY
5 O’CLOCK © NONCHALANT
@ NEW ’ 1 (C) (T) MCA 55075
ul 2| s 3 | WELCOME @ ERICK SERMON
(C) (D) (T) DEF JAM/RAL 577731/ISLAND
@ 15 | 11 | g1 | GO UPYONDER @ MC. HAMMER FEAT ANGEL BURGESS & THE SAN JOSE COMMUNITY CHOR
(C) (D) GIANT 17717/WARNER BROS
16 | 1 9 10 | JUST TAH LET U KNOW & EAZY-E
(C) (D) {T) RUTHLESS 5532/RELATIVITY
HURRICANE @ THE CLICK
1 14 13 15 (C) (T) (X) SICK WID' IT 42335/JIVE
WINGS OF THE MORNING & CAPLETON
31 26 18 (C) (D) (M) (T} AFRICAN STAR/RAL 577198/ISLAND
19 | 18 | 15 | § | FUNKORAMA ® REDMAN
(M) (T} INTERSCOPE 95681*/AG
TOO HOT & COOLIO
20 20 12 12 (C) (D) (T) TOMMY BOY 7718
21 | 19 | 16 | 20 | THROW YOUR SET IN THE AIR © CYPRESS HILL
(C) (M) (T} (X) RUFFHOUSE 78042/COLUMBIA
22 | 23 | 21 | 15 | BROKEN LANGUAGE/HUSTLIN' & SMOOTHE DA HUSTLER
{C) (T) (X) PROFILE 5440
23 | 17| 14 | 14 | RIDIN LOW @ L.A.D. FEATURING DARVY TRAYLOR
(C) (D} (T) HOLLYWOOD 64004
SPACE AGE @ EIGHTBALL & MJG
I 2 (C) (D) (T) SUAVE 1545/RELATIVITY
@ 33 | 38 | § | COOLIE HIGH & CAMP LO
(C) (T) PROFILE 5445
FADES EM ALL ® JAMAL
26 2 17 2 (C) (D) (M) (T) ROWDY 3-504 2/ARISTA
97 | 2 | 2 5 | UKNOWHOWWEDU & BAHAMADIA
(C) (M) (T) (X) CHRYSALIS 5851 7/EMI
28 | 27 | 28 | 13 | ! NEED YOU TONIGHT @ JUNIOR M.A.F1.A. FEAT. AALIYAH
(C) (T) UNDEAS/BIG BEAT 38037/AG
29 | 25 | 24 | 12 | EAST 1999 & BONE THUGS-N-HARMONY
(C) (D) (T) RUTHLESS 6332/RELATIVITY
GAMERS & THE CONSCIOUS DAUGHTERS
NEw ’ l (C) (T) PRIORITY 53216
@D| 3 | 33 ¢ | WHITE HORSE/NASTY DANCER @ KILO
(C) (T) WRAP 349/ICHIBAN
32 | 30 | 29 | 28 | JEEPS, LEX COUPS, BIMAZ & BENZ # LOST BOYZ
(C) (M) (T) UPTOWN 55062/MCA
PHYSICAL FUNK ¢ DOMINO
@ NEW ’ I (C) (D) (M) (T) OUTBURST/RAL 577794/ISLAND
34 | 32 | 27 | 20 | INCARCERATED SCARFACES/ICE CREAM & CHEF RAEKWON
(C) (D) (T) LOUD 64426/RCA
35 | 28 | 22 | 16 | THE RIDDLER (FROM “BATMAN FOREVER") & METHOD MAN
(C) (D} (T) ATLANTIC 87100
ONE MORE CHANCE/STAY WITH MEA @ THE NOTORIOUS B.I.G
4 40 3 (C) (D) (M) (T) BAD BOY 7-303 1/ARISTA
FAST LIFE & KOOL G RAP
3 25 20 13 (C) (T) COLD CHILLIN/EPIC STREET 78081/EPIC
a4 | — | 2 | WHYYOU TREAT ME SO BAD @ SHAGGY FEAT. GRAND PUBA
(C) (T} (X) VIRGIN 3852%
39 | 24 | — | 2 | EASTSIDELB & TWINZ
(C) (D} (T) G FUNK/RAL 577792/ISLAND
GIMME YOURS ® AZ
40 34 30 9 (C) (T} (X) EMI 58512 |
Y'ALL AIN'T READY YET & MYSTIKAL
4 3 3 2 (C) (T) BIG BOY 42331/JIVE
MOVE YA BODY & MAD SKILLZ
42 29 3 5 (C) (T) BIG BEAT 98100/AG
|| g 5 | REALLIVE SH*T # REAL LIVE FEAT. K-DEF & LARRY-O
(C) (T) (X) PIRATE/BIG BEAT 98113/AG
44 | 38 | 30 | 14 | WREKONIZE/SOUND BWOY BURIAL ® SMIF-N-WESSUN
(M) (T) (X) WRECK 20161*/NERVOUS
RUNNIN’ & THE PHARCYDE
45 41 31 20 (C) (T) (X) DELICIQUS VINYL 58483/CAPITOL
FOR REAL # JACKAL THE BEAR
46 49 8 4 (C) (T) (X) UNION 183/WARLOCK
SUGAR HILL @ ® AZ
4 50 83 34 (C) (T) (X) EMI 58407
NO LOVE WITHOUT HATE SUNZ OF MAN
NEW ’ ] (M) (T) (X) WU-TANG 009*
49 | 2 ' 42 | 12 | WHAT’S UP STAR? (FROM “THE SHOW") © SUGA
(C) (D) (T) JIMJ/RAL 577432/ISLAND
HEINY HEINY & 95 SOUTH
RE-ENTRY 3 C Q) (T) (X) RIP-IT 9521

(O Records wit the greatest sales gains this week. ® Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availabifity. (V) Vinyl single availability. (X) CD maxi-single availability. € 1996, Billboard/BP! Communications,
and SoundScan, Inc.
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The ‘Beat’ Of New York No Victory For Dance Community

ON THE RADIO: The speculation is
finally over. After months (make that
vears) of back-room whispering about
the possibility of a dance-driven radio
station hitting the airwaves of New
York—the No. 1 market in the U.S.—
comes WKTU, the self-proclaimed
“beat” of da Big Apple. So why aren’t
we smiling?

Sure, the offering of a station with
even a slight dance context is prefer-
able over another rock or hip-hop sta-
tion on a dial that is already overpow-
ered by both formats. But after
monitoring WKTU's first few days,
we are not wildly encouraged by a
playlist that leans more on music
made during the bygone days of poly-
ester than on even the solidly proven
mainstream fodder of Planet Soul or
Ace Of Base.

Certainly, rendering a verdict on the
station’s quality at this point would be
completely unfair. We plan to monitor
WKTU for far longer than a few days
before fully addressing its value. We
hope those of you with access to the
station will do the same and keep an
open mind and heart. However, we also
ask that listeners be discerning and not
passively accept such programming
choices as “Electric Boogie” by Mar-
cia Griffiths (which was heard during
morning drive time at least once this
week) for too long.

Caught up in the excitement of final-
ly being tossed a bone, some of our col-
leagues are already rushing to pro-
claim WKTU an unqualified victory
and a healthy development for the
dance music community. So far, neither
is completely true. As much as we
adore the occasional twirl back in time,
no genre or art form can flourish (or
even survive) on the perpetual regur-
gitation and revisitation of past glories.
We have never labored under the delu-
sion that hardcore house or trance will
ever be welcome on mainstream radio.
We would happily settle for an evenly
weighted blend of oldies and current
pop-friendly rhythm jams, Then—and
only then—will we sound the trumpets
of victory. Our fingers are crossed that
such a moment is not adrift in the unre-
alistic and untouchable distance.

RISING PROFILE: While Profile

Pance

by Larry Flick

Records has long been a solid player in
the club field, it is now aiming to expand
and strengthen its presence with the
formation of QPM Records. Headed by
veteran journalist and A&R exec Brian
Chin, the label begins its maiden voy-
age into public view this month with

“Think Twice,” an uptempo cover of

the popular Celine Dion ballad by
Heartbeat Featuring Lauraine.

Chin laughs at the various names
industry insiders have attached to the
letters QPM. “Maybe we'll have a con-
test and pick the most imaginative one
and use it,” he says. Actually, QPM was
inspired by what a DJ pal of Chin
refers to as the “quality piano moment”
required of any great dance record.
Cute.

Cute is also an apt description for
“Think Twice,” which has been effec-
tively accelerated to a giddy Euro-
NRG pace by producers Gary Miller
and Martyn Norris. Fans of the Dion
recording will need a minute or two to
digest this sugary morsel, which races
along at too fast a clip to fully capture
the melodrama of the original. But
when placed among the dross of pop-
geared dance cuts currently bouncing
around the pop perimeter, it wafts
along like a refreshing breeze. Hard-
headed underground punters should
seek pleasure elsewhere.

“Think Twice” draws the intended
line of contrast between QPM and its
sister Profile subsidiary Sm:)e Com-
munications, which often mines more
experimental rhythm terrain. Chin
says QPM will cover “the more tradi-
tional forms of dance musie,” with a
musical mix ranging from “crossable”
fare to the dubby efforts of producers
Jason Nevins, Mitch Moses, and
Jazzy Nice.

“I think dance music needs to build
a constituency, instead of fragmenting,
which is what's been happening for the
last three years,” Chin says. “I want
QPM to bring a variety of ideas togeth-
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er and not specialize in one specific
dance form.”

The label’s second single is due at
the top of Mareh, and it will be a remix
of “No Reason To Cry” by Latin/pop
siren Judy Torres. The track was orig-
inally signed to Profile by current
Maxi Records president Claudia
Cusetta during her A&R tenure at
Profile in 1987. Glenn Friscia, Danny
Coniglio, Chris Giocllo, and Richie
Santana remixed the track.

At this point, QPM will be a single-
driven label, though Chin is hopeful
that the success of such singles as
“Think Twice” will lead to full-length
albums. For now;, though, he is wisely
taking it one track at time.

Jungle Enriches Voice

Reprise Act Shows Spiritual, Sedate

W BY MICHAEL PAOLETTA

NEW YORK—Three years ago,
Reprise act Babble released its tech-
no-dub debut, “The Stone,” to wide-
spread critical and club DJ acclaim. In
the time between that project and the
forthcoming “Ether,” the group’s
founding members and guiding lights,
former Thompson Twins members
Alannah Currie and Tom Bailey,
packed their bags and left urban Lon-
don for the exotic jungles of Matakana,
New Zealand.

“We were completely demented,”
says Currie. “It was one of those late-
night instances where we decided to
move to New Zealand, which started a
huge madness, really. We bought a
piece of land on the northern coast and
just thought we would come here and
record the album. But then we realized
that we first had to build a house and a
studio.

“For one year, we lived in a tiny two-
bedroom shack in the middle of the
muddy woods, with a telephone that
kept falling off the wall,” Currie con-
tinues with a laugh. “[It was] a totally
different living situation from our days
in London. I remember thinking, ‘We
used to be pop stars, now look at us!’
But now; it’s become my paradise.”

Situated north of Auckland,
Matakana is not a locale that would
appeal to your typical cosmopolitan
urbanites—let alone pop stars. But
Currie, who was born and raised in
New Zealand, and Bailey, who hails
from Yorkshire, England, are anything
but typical. And “Ether,” produced by
the group (which also includes elec-
tronic wiz Keith Fernley), takes an
equally atypical stance.

Like the substance for which it is
named, “Ether”—due in stores April
23—is a spacy, mystical, and often heav-
enly journey that illustrates a unique
way of intermingling trip-hop, under-
ground dance, ambient, pop, and Indi-
an influences. But how accessible is it?

“We're not really dealing in pop
music now,” says Currie. Whereas the
Thompson Twins—which boast a cat-
alog of hits, including “Hold Me Now;"
“Lies,” and “In The Name Of Love"—
were a full-on pop band, complete with
pointedly melodic and memorable

I N THE MIX: One of the more
refreshing entries to be met with
warmth by the British club communi-
ty in recent weeks is “I've Had
Enough” by Arista U.K. newcomer
Ivan Matias. Eagle-ears will recall the
song’s original version by missing-in-
action Epic singer Denitria Champ.
Interestingly, Frankie Knuckles han-
dled production of both incarnations,
bringing a more subtle and muscular
groove to the Matias recording. A bevy
of remixers have had their way with
the track, with C.J. Mackintosh strik-
ing the most even balance between ful-
filling dancefloor and radio require-
ments. For a harder edge, go to the

hooks, Babble's intention is to be more
personal, more adventurous, and much
more honest in its composition and per-
formance. *“We used to write with an
audience in mind,” says Currie, “but 1
don’t think we do that anymore.”
Sergio Goncalves, national director
of dance/specialty radio promotion at
Reprise, appears undaunted by this
confession. “Of course, ‘Ether’ will be
a challenging project to market,” he

BABBLE

says. “But because the music is so bril-
liant, spiritual, and moody;, it allows us
to tap into a variety of areas. We know
that the traditional top 40 market does-
n’t embrace this style of music right
now. What we’re finding, though, is
that there are many alternative, col-
lege, and some triple-A stations that
now host specialty shows, usually dur-
ing the midnight hours, which feature
many styles of new music. We'll be tap-
ping into that territory.”

Goncalves adds that the label will
also stock the disc in nontraditional
music-buying outlets, such as bou-
tiques and bookstores that sell spiritu-
al items. “We're also going to work at
getting the disc played in some of the
cooler lounges, bars, and coffeehous-
es,” he says. “Of course, we’ll also be
working heavily at the club level.”

The set’s first single, “Love Has No
Name,” features the sultry vocals of
Teremoana Rapley and is the only song
on the album that does not feature
Currie or Bailey on lead vocals. “Ini-
tial response from the club jocks to this
track has been really positive,” says
Goncalves. “It appears that everyone is
liking this one—Dboth the remixes by
Todd Terry and the mixes done by the
group. People are really listening to it.
getting into the song’s cool vibe and
left-of-center sensual lyrics.”

hypnotic, mildly trance-spiked Fathers
Of Sound version.

Matias is currently assembling
material for his first album. No word
vet on whether or not Arista’s stateside
arm will participate in the project. We
hope it will. It has been a little while
since the label has thrown its support
behind a strong, young, male solo per-
former.

After 10 years with EMI Records in
the U.S., Pet Shop Boys have joined
the ranks of Atlantic Records. Part-
ners Neil Tennant and Chris Lowe
have already completed the act’s next
album, which is slated for release in
September.

Of Babbhle

Side On ‘Ether’

The lyrics for “Love Has No Name,”
as well as for the album’s other tracks,
were born out of diaries Currie kept
during the first seven months in New
Zealand. “I was trying to communicate
with people in other places, both on an
astral and a spiritual level,” says Cur-
rie. “It was like trying to connect the
new life with no life. I was trying to
access this otherworldliness.”

“It was rather strange,” Bailey says.
“After several months, Alannah start-
ed tearing pages out of her diaries and
throwing them at me. She'd stopped
speaking by then, so I just started
working music around her written
words, mixing Indian music and every-
thing from dub to the rave to ambient
sounds we’d brought along with us.”

Currie jumps in, adding, “I think it’s
the only album that we really had to
make. It was our lifeline with our-
selves, with our security. There’s some-
thing very moody and sensual about it
that can only be defined by hearing.
It's a strange weave of all the strands
of our lives. It really felt like we had to
get this stuff out, or we'd go mad.”

Billboard.
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GLUB PLAY

1. FEELS SO GOOD (SHOW ME YOUR
LOVE) LINA SANTIAGO universal
. REACHIN' INSTINCT JseLLyBean

. REAP (WHAT YOU SOW) VERNESSA
MITCHELL SounD PROOF IMPORT

2
3
4. LOVE HAS NO NAME BABBLE reprise
5

. LOVE HIM ANYWAY SHERREE
FORD-PAYNE ALMO sOuNDS

MAXI-SINGLES SALES

1. 5 O'CLOCK NONCHALANT mca

2. THE LOVER THAT YOU ARE PULSE
EE&LUAKING ANTOINETTE ROBERSON

3. MUST STAY PAID BROADWAY wreck
4. IMITATION OF LIFE BILLIE RAY MARTIN

5. Vgl-tlé\T GOES UP MACK DA MANIAK
SELECT

Breakouts: Titles with future chart potential,
based on club play or sales reported this week
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HOT DANGE MUSIC.

CLUB PLAY MAXI-SINGLES SALES
-4 COMPILED FROM A NATIONAL SAMPLE =z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
) O )& OF DANCE CLUB PLAYLISTS. o2 x| 2 O = STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN. INC. Sy ndScan®
zQ| €| TITLE ARTIST 2y gtﬁ xg| €< TITLE IIIII" ARTIST
~Z 2O LABEL & NUMBER DISTRIBUTING LABEL 2|32z 20 LABEL & NUMBER DISTRIBUTING LABEL
**x xNO. 1% % * x *NO. 1% % %
2 3 11 DAY BY DAY CAJUAL 234 1 week at No. | DAJAE 1 2 12 | SOGN AS | GET HOME (M} (T) (X} BAD BOY 7-9049/ARISTA 2 weeks at No. 1 & FAITH EVANS
(2)] 3 8 7 ENERGY AQUA BOOGIE WING 852637 MERCURY DEVONE | 2 2 SITTIN' UP IN MY ROOM (M) (T) (X) ARISTA 1-2974 & BRANDY |
3 8 12 5 WHO DO U LOVE ARISTA 1 2943 DEBORAH COX 3 3 3 9 FU-GEE-LA (M) (T) (X) RUFFHOUSE 78194 COLUMBIA ® FUGEES |
(&) 11| 17| 5 [ THE NEW ANTHEM Locic 59034 N-JOI FEATURING MARK FRANKLIN AND NIGEL CHAMPION * % * GREATEST GAINER * * *
@ 6 10 | 10 | FREEDOM (MAKE IT FUNKY) STRICTLY RHYTHM 12420 BLACK MAGIC @ 18 9 22 | SET U FREE (T) (X) STRICTLY RHYTHM 12428 PLANET SOUL
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7 | 7 [ 1l | 8 | CATERPILLAR MOONSHINE MUSIC 88419 KEOK] 6 | 5 2 | MICROPHONE MASTER (1) (x) EASTWEST 66020/EEG @ DAS EFX (FEATURING MOBB DEEP)
13 | 14 5 | THE WINDING SONG SIRE 66019EEG DOUBLEPLUSGOOD @ 1 5 ‘16 BE MY LOVER (T) (x) RCA 64445 © LA BOUCHE
9 | 4 | 1 | Il | WHEN COLUMBIAIMPORT SUNSCREEM 8 | 7 | 4 | 4 | EVERYDAY & EVERYNIGHT (1) LOUD 64450/RCA ® YVETTE MICHELLE |
10 5 /| 10 | TREAT ME RIGHT ONE PLANET 10302 TEMPLE OF THE GROOVE ()] 17 | 11 | 8 | STAYIN' ALIVE (1) (0 RADIKAL 15562 AVEX CRITIQUE @ N-TRANCE
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13 16 21 6 DREAM COME TRUE GROOVILICIOUS 006 STRICTLY RHYTHM ANGELA LEWIS 12 10 7 3 FUNKORAMA (M) (T) INTERSCOPE 95691 AG & REDMAN
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27 | 39 | 3 | TRES DESEOS (THREE WISHES) EPIC PROMO @ GLORIA ESTEFAN {
25 | 31 | 4 | SET ME FREE crisan 24880 MIISA * * % HOT SHOT DEBUT * * *
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32 | 21 | 19 | 11 | PEOPLE DEEPER 0002 DEEPER FEATURING KAREN POLLARD G3D)| NEWD B 110 LOVE WITHOUT HATE s B watencom SUNZ OF W
33 | 22 | 13 | 12 | FINGERS & THUMBS (COLD SUMMER'S DAY) MUTE ELEKTRA 66053 EEG ¢ ERASURE @ 5 I 32 | 17 | 1 MISS YOU (COME BACK HOME) ‘M .1 () UPTOWN 55132 MCA © MONIFAH
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Stage Is Set For Jo Dee Messina

Curb Spent Eight Months Preparing For Her Debut

l BY DEBORAH EVANS PRICE

NASHVILLE—With her debut single
*“Heads Carolina, Tails California”
climbing the Hot Country Singles&
Tracks chart, Curb artist Jo Dee Messi-
na's career is off to a promising start.

Though she might seem like the next
overnight suecess story in country
music, Dennis Hannon, GM of the Curb
Records Group and senior VP market-
ing for the Curb label, says Curb has
spent the last eight months preparing
radio and retail for Messina’s self-titled
debut

“There’s nothing I can think of that
we haven't done,” Hannon says. "From
the beginning we've involved radio in
this artist.”

Those efforts include Messina getting
acquainted with Curb’s regional promo-
tion staff and then hitting the road to
visit radio stations last fall. She also
opened nine shows for BlackHawk and
Tim MeGraw on their fall tour schedule,
which got her face and music in front of

large crowds in several key cities. Addi-
tionally, she was featured on a special
Curb showease held in the Bahamas.

Curb is also planning a radio special,
produced by Nashville-based Tim
Rilev & Associates,
that will air about
the time the second
single (yet to be
determined) is re-
leased, possibly in
May. On the retail
side, in January
Curb secured lis-
tening posts, cen-
ter-aisle promo-
tions and key merchandising space at all
the major outlets, including Musicland,
Camelot, Kmart, and Target.

“This is probably the best album
we've had from a debut artist on this
label,” Hannon says. “*When [ go back
and look at the first album that every-
one of our artists has delivered to us, [
can’t think of another album that has
been as strong as ‘Jo Dee Messina' . . .

MESSINA

Current, Upcoming Books
Show The Span Of Country

W BY CHET FLIPPO

The state of country musie scholar-
ship continues to improve. In spite of a
spate of gee-whiz books on country idols,
there is a steady production of solid
works chronicling the genre and record-
ing its history.

In addition to the current crop of
books, thuse coming in future months
include an oral history by Robert K.
Oermann, an anthology from the Jour-
nal of Country Music, and books by or
about George Jones, Carl Perkins, and
Rose Maddox.

Oermann’s work, a lavishly illustrat-

ed oral history, is titled “The Roots Of

Country: The Legends Of Country™ and
includes lengthy interviews with such
legends as Maybelle Carter and Johnny
Cash. It will be published in June by
Turner Publishing of Atlanta and coin-
cides with the airing of a six-hour TBS
special that Oermann is producing.

To celebrate the 25th anniversary of

its Journal of Country Music, the Coun-
try Music Foundation is publishing in
May (in conjunetion with the Vanderbilt
University Press) “The Country Read-
er: 25 Years Of The Journal Of Country
Music.” Paul Kingsbury edited the col-
lection of articles and reviews by such
writers as Roy Blount .Jr,, Nick Tosches,

and Peter Guralnick. The collection of

photographs includes works by Slick
Lawson, Jim McGuire, and Raeanne
Rubenstein.

In May, Vanderbilt/CMF Press is
bringing out “Ramblin’ Rose: The Life
And Career Of Rose Maddox” by Jonn-
y Whiteside. Her life has been a micro-
cosm of both American social history
and country music history. The hook also

presents the first complete account of

West Coast country music.

April will see publication of "I Lived
To Tell It All” by George Jones (with
Tom Carter) from Villard Books. Jones
promises to tell all at last about “my sor-

did past”"—from drugs and alcohol to
his marriage to Tammy Wynette and
their divoree, his underworld friends,
and his run-ins with the law:

A different and more sober account
comes in May with Carl Perkins’ "Go
Cat Go” (written with David McGee)
from Hyperion Books.

Among current books, Van-
derbilt/CMF Press has just reissued
1975's "Sing Your Heart Out Country
Bov™ hy Dorothy Horstman. The book is
a colleetion of lyries to more than 360
country songs, along with comments by
the artist or composer explaining how the
song came about. As an example, Webb
Pierce recounts how "There Stands The
Glass™ was almost not recorded because
of vehement opposition to that drinking
song by the Grand Ole Opry’s Jim Denny
and publisher Fred Rose.

Paul Kingsbury's opus on the Opry
has just been puslished by Villard. This
extensively illustrated history is printed
on heavy stock with hundreds of color
and black and white photographs. some
never before published. It stands as the
definitive book on the venerable Opry
and what it has meant to country music.

“Definitive Country: The Ultimate
Encyclopedia Of Country Music And
Its Performers” by Barry MeCloud
(Perigee Books) is anything but defini-
tive. To begin with, the book opens with
a full-page ad by Delta Airlines stating
that it was our sincere pleasure to help
coordinate the worldwide transporta-
tion requirements necessary to com-
plete the project.”

The project itself is an evratic mix of
sometimes thorough and sometimes
wrong entries. Birth dates are some-
times included, sometimes not. Fred
Rose’s marital status is listed as
“unknown,” Doug Sahm’s given name is
Sahm and not “Saldana” as listed, and
Kinky Friedman'’s birthplace of Rio
Duckworth is near Kerrville, Texas, not

(Continued on page 32)

She’s got everything that a record com-
pany looks for . . . She's not only got the
dream and the vision, she’s got the plan.”

Messina began working on that plan
early in life. Hailing from a small town
in Massachusetts, she began listening to
country music at 11 and was perform-
ing itin local clubs and jamborees while
barely in her teens. Her mother drove
her to gigs because she was too young
to have a driver’s license. But by the
time she was 16, she had her license and
her own band.

After moving to Nashville, her first
break came when she performed on
“Live At Libby’s,” a Saturday night

(Continwed on page 32)

John, Meet James. BNA artist John Anderson greeted James Taylor in Nashville
after Taylor performed with the Nashville Symphony. Shown, from left, are Ander-
son, Taylor, and Anderson associates Marvin Lee and Jim Della Croce.

l TALKED ON THE PHONE THE OTHER DAY with
John Keaton. He's a struggling country artist who came
from Roe, Ark., and now divides his time between New
York and Dallas. Lately, Keaton has been driving from
radio tower to radio tower in the South, pushing his cas-
sette single, working to set up his forthcoming indepen-
dent-label debut, on New York's KEM Records. His sin-
gle is his original “Gift Of Love,” backed with a country
remake of Wilson Pickett’s “634-5789."”

The fact that Keaton is a black country singer does not
seem to him to be a big deal. *I grew up on a farm listen-
ing to Conway Twitty and all that. and [ loved the musie,”
he says. "Charley Pride came along, and it was all the
same. My dad used to take Porter Wagoner and Jim Ed
Brown out duck hunting,

and [ would go along. Jerry
Clower would be there. I
was 9 or 10 years old and
playing guitar, and they
definitely influenced me.
When I started to write
songs, that's what came to
me naturally. Country and
gospel country.”

After many years of pop ™

Nashville

musie, he's gone back to
country. “People say to me,
*You shouldn’t do this.’
Some people are shocked
that I'm doing country. At this point in my life, I had to
listen to myself and I got tired of people saying [ shouldn’t
do this. People are gonna have to take me for what [ am,
as an artist. [t's important for me to get my material out.
My material just happens to be country. [t's material that'’s
closer to my heart and my roots. I've performed for every
kind of audience. The middle class is the country audience,
and the middle class is a lot of different people.

“I've played for whites and blacks and Latin Americans
and Indians and lots of others. For a while, a lot of people
thought blacks weren't into country musie and they did-
n't think it was good. Well, from one end of the spectrum,
we didn't listen to some of it because some of it was con-
sidered racial and it was. But that didn’t deter blacks from
listening to the musie, because the material was there. We
weren't listening just because of Charley Pride. There
were artists who made sense, really good sense. Aud the
musice told a story about where we were really from.”

After a pause, he says, "“So, ['ve come back and settled
down to my roots, to what I really am about and what
makes me feel good. I've been pop and everything else,
because it was a job. But, this is for me.”

LEGENDA RY INDEPENDENT record producer Huey
Meaux, who was arrested and charged in Houston Feb. 5
with possession of cocaine and child pornography (Bill-

by Chet Flippo

Keaton Returns To His Country Roots;
Producer Huey Meaux Is On The Run |

board, Nashville Scene, Feb. 17), disappeared after po:t-
ing $130,000 bail, aceording to Houston police. Houston |
police, as well as six bounty hunters from the bail bond
agency, are on his trail. After his disappearance, authori-
ties filed two additional counts of sexual assault against
him. A Houston civil court froze all his assets, including
thousands of hours of master tapes he has recorded of
Texas and Louisiana artists over the past four decades.
The injunction also eovers his rights to songs or albums.
There is an $11,000 reward for information leading to his
capture.

0 N THE ROW: Shania Twain, Tim McGraw, and
Tracy Byrd led the nominees for the third annual Coun-
try Dance Music Awards
show. They got three
apiece, while Wade
Hayes and John Michael |
Montgomery each re-
ceived two. The awards
ceremonies will take
place April 10 at
Nashville's Wildhorse
Saloon. The event is con-
ducted by Country Club
Enterprizes and spon-
sored by the Jack Daniel
Distillery and Wrangler
Western Wear Marketing

.. Riders In The Sky and their producer Joey Miskulin
will receive the Wrangler Award for outstanding tradi-
tional album during the 35th annual Western Heritage
Awards March 16 at the National Cawboy Hall of Fame in
Oklahoma City. The award is for their most recent album,
“Always Drink Upstream From The Herd.” The Riders
begin their third season on TNN with “Riders Radio The-
ater: The Television Show.”

RESTORATION IS now two-thirds complete on
Nashville's oldest surviving recording studio. RCA's Stu-
dio B on 17th Avenue South (now Music Square West) at
the corner of Roy Acuff Place is being completely restored
by the Country Music Hall of Fame and is operated by the
Country Music Foundation. The studio was the idea of
Chet Atkins and was built by Nasaville financier Don
Maddox, who leased it to RCA in 1957. It was here that
Atkins, as RCA chief, birthed what came to be known as
“the Nashville Sound.” Hits by Elvis Presley, Roy Orbi-
son, Dolly Parton, Hank Snow, and the Everly Broth-
ers were recorded there, and it looks now as it did then.
Studio B has been open to tourists since 1977, and four
years ago Don and Margaret Maddox donated it to the
CME: The next phase of restoration, installing the original
24-input recording console (and other cosmetic touches),
will allow the facility to be a working studio later this year.
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13 | 14 | GARTH BROOKS A’ CAPITOL NASHVILLE 93866 (9.98 13.98) NOFENCES | 14 Catalog albums are older titles which are registering significant sales. ¢ 1996, Billboard/BPI Communications and SoundScan, inc.

BILLBOARD FEBRUARY 24, 1996 31




Country

STAGE IS SET FOR JO DEE MESSINA

GOUNTRY

1.8 8.8 8.8.8 8.8 ¢ ¢

™

by Wade Jessen

THEY CAME TO NASHVILLE: With sales of 24,000 units, Neil Dia-
mond appears for the first time on Billboard’s Top Country Albums at No.
4 and enters The Billboard 200 at No. 31 with “Tennessee Moon.” Diamond
worked for a year with Nashville's top songwriters and producers to com-
plete the album. Mike Kraski, sales VP at Columbia Nashville, says mar-
keting and promotion efforts are being done in tandem with the label’s New
York-based pop staff. Kraski says this title will appeal to traditional coun-
try consumers because Diamond pays sincere homage to the genre, unlike
similar projects that may have appeared more predatory and exploitative
of country music.

Debi Fleischer, Columbia Nashville’s senior director of national promo-

tion, says “One Good Love,” a duet with Waylon Jennings that is the album’s
lead single, has been serviced to country radio. Meanwhile, Jerry Lembo,
Columbia’s VP of adult contemporary promotion, says his stations have
received the album, but no decision has beer. made regarding a lead single
for AC radio.

While this may be Diamond’s first country album, he has charted twice

on Billboard’s Hot Country Singles & Tracks with “You Don’t Bring Me Flow-
ers” (a duet with Barbra Streisand) in 1978 and “Forever In Blue Jeans” in
1979. Coincidentally, the Diamond/Streisand title entered that chart the same
week as did the top 10 country cover by Jim Ed Brown and Helen Cor-
nelius.

WELL. ALL RIGHT: While Shania Twain’s No. 1 title, "The Woman In
Me” (Mercury/Nashville), captures Greatest Gainer honors on Top Country
Albums with an increase of 11,000 units, our Pacesetter award goes to *Not
Fade Away (Remembering Buddy Holly),” wkich rises 40-19 for an increase
of 150%, a burst that places it at No. 119. Sheila Shipley-Biddy, Decca senior
VP/GM, says the sales spurt for that set was media-driven. In addition to a
two-hour special on TNN broadeast in two parts Feb. 5-6, Shipley-Biddy cred-
its exposure on network radio and other syndicated programs; CNN also did
a feature on this album.

AT THE RADIO RANCH: “*Some Things Are Meant To Be™ by Linda Davis
(Arista) is the only title to qualify for Airpower status on Hot Country Sin-
gles & Tracks, jumping 21-17 for an increase of more than 200 detections.
Airplay leaders for the Davis song include KOUL Corpus Christi, Texas (55
spins): KXKC Lafayette, La. (41 spins); KYCW Seattle (36 spins); WDOD
Chattanooga, Tenn. (36 spins); and WPOC Baltimore (36 spins). Leslie Faye,
PD at KOUL, says the contemporary-sounding Davis song is performing
exceptionally well in a hard-core traditional country market. Faye thinks
future singles from Davis’ new album will fare equally well at that station.
Unit sales on Davis’ album increase 20% over the prior week, jumping 28-26
on Top Country Albums, while the cassette single also gains 20%, rising 20-
19 on Top Country Singles Sales.

HAT TRICK: Terri Clark’s self-titled album (Mercury/Nashville) increas-
es 13%, topping our Heatseekers list, but dipping slightly on Top Country
Albums (21-22) and The Billboard 200 (129-130).

(Continued from page 30)

Kentucky radio show that helped launch
the careers of Tracy Lawrence and
Clinton Gregory. Byron Gallimore, VP
of Pride Music Group in Nashville,
heard Messina perform and set up a
meeting. Messina says she had had
enough offers that didn’t pan out to
make her wary, but when she met Gal-
limore, things were different. “I remem-
ber thinking, ‘This is crazy. These peo-
ple are too nice,” ” Messina recalls.

Gallimore took her in the studio and
began recording some demos to shop to
labels. It was during that time that she
met Tim McGraw, who wound up co-
producing the album with Gallimore.
“We just clicked,” Messina says. “Ever
since then, Tim and [ have been dear
friends.”

Messina landed a deal with RCA, but
then got lost in the shuffle when there
was a change in regime at the label. “By
the time I left RCA, everyone else that
had offered us a deal had signed a
female or two,” Messina says. “When [
first got my deal with RCA, Tim had
said, ‘When you make it big, don't for-
get me." The funny thing is he made it
big first and didn't forget me. Tim never
goes back on his word. He is such a good
man.”

However, Messina’s landing a deal
with Curb had more to do with her own
pluck than her friendship with McGraw.
Backstage at Curb’s Fan Fair show in
1994, she went up to Phil Gernhard, for-
mer Curb senior VP/GM, and told him
they needed a redhead on the label.
About that same time, Nashville pro-
ducer James Stroud (now president of
Giant Records Nashville), who had
heard her demo tape, came up to talk to
Gernhard, met Messina, and instantly
began raving about what he'd heard on
her tape. Gernhard requested a copy of
the session, and soon after Messina had
a deal.

The resulting album not only boasts
Messina’s gutsy vocals, but also has a
high caliber of songs by Nashville’s top
tunesmiths, including Mark D.
Sanders and Tim Nichols (who penned
“Heads Carolina, Tails California™) as
well as cuts by Jamie Kyle, Will Ram-
beau, Walt Aldridge, and Max D.
Barnes. (Messina also co-wrote one
cut with Aldridge called “Wing And A
Prayer.”)

“It took a year to find the songs for
this album,” Messina says of the process
she, McGraw, and Gallimore went
through. “And in April we'll start looking
again for the next album. If this album

does well, I don't want to let people down
on the next one.”

Messina is quick to praise Gallimore
and McGraw for their efforts and says
that despite his busy schedule, McGraw
was very involved in the project. “You
would be amazed at the input Tim had,”
she says. “We would send songs to Tim
on the road, and he would sit and listen
and send back the ones he liked . . . Then
came the recording of the album. Tim
had to be there . . . He did the work. He
didn’t just slap his name on it.”

The collaborative effort has paid off,
as radio is responding well to the single.
“It's an infectious little song,” says Dave
Block, PD at KWEN-FM Oklahoma
City. “It gets my toes tapping every
time.” Block has yet to see Messina per-
form live, but says he's looking forward
to the opportunity.

Says Hannon, “She is the kind of
artist who not only wants to get out and
work, but will definitely use touring as
the next step to propel her: Her live per-
formance is incredible, a tremendous
amount of energy and enthusiasm.”

Messina is booked by Creative Artists
Agency, which is negotiating about
upcoming tour plans. Also still in nego-
tiation is Messina’s management situa-
tion. She recently left McGraw’s com-
pany, Breakfast Table Management, and
is interviewing several prospective
managers.

“Tim McGraw has carried my load
forever . .. up until it was time for me to
make up my mind about management,”
Messina says. “I'm ready to make a
move, and Tim’s supportive. He's like a
bird [saying,] ‘OK, I've fed you and you
have your feathers, now go."”

NEW BOOKS SHOW SPAN OF COUNTRY
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Palestine, which is hundreds of miles
away.

Inclusion of entries is also problem-
atical: Tony Trischka gets three
columns and Delbert McClinton is
ignored; Vaughn Horton gets an entry
and his brother, Country Music Hall of
Fame member Roy Horton, does not.
Nudie is not here, nor is Branson, Mo.
The last 200-plus pages of this 1,132-
page volume contain various lists.

A book that’s beginning to stir up
some attention is the first definitive look
at West Texas music as a whole. “Prairie
Nights To Neon Lights” by -Joe Carr and
Alan Munde (Texas Tech University
Press) is a thorough, well-illustrated
look at the music scene that produced a
remarkable body of artists and music,
from Buddy Holly to Roy Orbison, Way-
lon Jennings, and Joe Ely, to name a few.

One major Texas figure who finally is
the subject of a biography is Milton
Brown, the often-overlooked developer
(just ahead of Bob Wills) of Texas swing.
“Milton Brown And The Founding Of
Western Swing” was written by Cary
Ginell with Roy Lee Brown (Milton’s
brother). Milton Brown and Wills left
the Light Crust Dough Boys and began
their own bands in the early 30s, Brown
ahead of Wills. Brown had been the
Dough Boys’ lead singer;, and his new
band on the dancehall circuit owed its
style to jazz and, later, a mixture of jazz
and country. They recorded for Bluebird
and Decca. Brown died at age 32 in 1936

from pneumonia, which came about
when a lung punctured in a car wreck
was not treated. His band broke up, and
Bob Wills took over the western swing
legacy.

Other notable, recent music biogra-
phies in print include “Lefty Frizzell:
The Honky-Tonk Life Of One Of Coun-
try Music’s Greatest Singers” by Daniel
Cooper (Little, Brown and Co.) and
“The Hank Snow Story” by Hank Snow
with Jack Ownbey and Bob Burris (Uni-
versity of [llinois Press). The former has
been reviewed here; the latter remains
one of the most forthright and candid
accounts of the life of a major country
artist whose career has spanned almost
its entire history.

As one example, Snow writes that
Col. Tom Parker, Elvis Presley’s man-
ager, “*has no conscience” and was “the
most egotistical, obnoxious human being
I have ever had dealings with.”

There are also two recent works
addressing country music as culture.
“Country Music Culture: From Hard
Times To Heaven” by Curtis W. Ellison
(University Press of Mississippi) is the
more successful of the two, primarily
because it limits its vision to reflecting
the culture that both gave birth to and
evolved around the music. “High Lone-
some: The American Culture Of Coun-
try Music™ by Cecelia Tichi (University
of North Carolina Press) is an overam-
bitious attempt to stretch country music
over a too-large canvas.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist

BM!1) WBM/HL

73 AT'S MIDNIGHT CINDERELLA (Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No
Fences, ASCAP/Careers-BMG, BMI/A Hard Day's
Write, BMI) WBM/HL

43 IT'S WHAT | DO (Hamstemn Cumberland, BMI/Tom Shapiro,

3 NOT THAT DIFFERENT (W.B.M.. SESAC/K.T. Good.
SESAC/Spoofer, BMt) WBM
50 NOW THAT'S ALL RIGHT WITH ME (Songs Of Poly-
Gram, BMI/Seven Angels, BMI) HL
52 ONLY YOU (AND YOU ALONE) (Tro-Hollis, BMI)
14 OUT WITH A BANG (N2 D, ASCAP/Brian’s Dream, ASCAP)

BMI/Michaed Garvin, BMI/Ensign, BMI/BMG-Careers, BMI) HL
36  STANDING TALL (EM! Blackwood. BMI/Ben Peters, BMI) HL
34 TALL, TALL TREES (Trio, BMI/Fort Knox, BMI) WBM/HL
58 TEN THOUSAND ANGELS (Island Bound.
ASCAP/Famous, ASCAP/Pier Five, BMI)
11 T0 BE LOVED BY YOU (MCA, ASCAP/Gary Burr,

54 1969 (Warner-Tamerlane, BMI/Patnick Joseph, Tower Street, BMI/EMI Blackwood, BMI} BMI/Mike Curb, BMI/Diamond Struck, BMI) WBM 27 PARADISE (PolyGram Int'l, ASCAP/Ranger Bob, ASCAP/Almo, ASCAP/Brio Blues, ASCAP) WBM/HL
BMI/WB, ASCAP/Denny Henson, ASCAP) WBM 7C THE FEVER (Swag Song. ASCAP/EMI 4pril, ASCAP/Rope 30 IT WORKS {Alabama Band. ASCAP/Wildcountry, ASCAP/EMI ASCAP/Murrah, BMI) WBM/HL 20 TOO MUCH FUN (Hamstein Stroudavarious, ASCAP/Cur-
56 ALL | WANT IS A LIFE (G.1.D.. ASCAP/Royalhaven, And Dally, ASCAP/OId Boots, ASCAP) WBM/HL Blackwood. BMI/Mark Alan Springer. BMI) WBM/HL 33 READY, WILLING AND ABLE (DreamCatcher, tis Wright, ASCAP/Maypop. BMI/Wildcountry, BMI) WBM
BMI) WBM GONE (THAT'LL BE ME) (Ccal Dust West, BMI/Warn- 23 1T WOULDN'T HURT TO HAVE WINGS (Warner- ASCAP/Little Gila Monster, ASCAP/Moon Catcher, 15 WALKIN' AWAY (Almo, ASCAP/Anwa, ASCAP/Daddy
71 ALL OVER BUT THE SHOUTIN® (EMI. ASCAP/Princeton er-Tamerlane, BMI) WBM Tamerlane, BMI/Miss Holly, BMI/Hapsack, BMI/Great BMI/Son Of Gila Monster, BMI) Rabbit, ASCAP) WBM
Street, ASCAP/EM) April, ASCAP/Of Music. ASCAP) 35 GRANDPA TOLD ME SO (Murrah, 8MI/Tom Collins, Galen, BMI) WBM 64 REDNECK SON (PolyGram Int'l, ASCAP/Jacque 29 WHAT DO | KNOW (Starstruck Angel, BMI/EMI Black-
37 ALL YOU EVER DO IS BRING ME DOWN (Sony/ATV Tree BMI) WBM 65 LADY'S MAN (Music Corp. Of America, BMI/Santee Remembers, ASCAP) wood, BMI/Sony/ATV Cross Keys. ASCAP/AIl Around
BMI/Raul Malo. BMI/Mighty Nice, BMI/Al Andersongs. BMI) HL 6@ HANGIN’ ON (Magnatone. ASCAP/Moraine. ASCAP) River. BMI) HL 69 REMEMBER THE RIDE (Sony/ATV Cross Keys Town, ASCAP) WBM/HL
61 ALMOST A MEMORY NOW (Mark Bright) 45 HEADS CAROLINA, TAILS CALIFORNIA (EMI Black- 53 LET YOUR HEART LEAD YOUR MIND (Smokmn’ ASCAP/Major Bob, ASCAP) WBM 5 WHAT | MEANT TO SAY {(Sony/ATV Tree, BMI/Don
63 ALWAYS HAVE, ALWAYS WILL (Sony/ATV Tree, wood, BMI/Ty Land. BMI/Starstruck Writers Group. Armadillo, BMI) 19 RING ON HER FINGER, TIME ON HER HANDS Cook, BMI/Katy's Rainbow, BMI/Sony/ATV Cross Keys,
BMI/Terilee. BMI/Sony/ATV Cross Keys, ASCAP/WB, ASCAP/Mark D., ASCAP) HL 40 LIFE GETS AWAY (Blackened, BMI/Irving, BMI/EMI (Sony/ATV Tree, BMI/Egypt Hollow, BMI/My Choy, ASCAP/Mill Viltage, ASCAP) HL
ASCAP) HL/WBM 48 HEART HALF EMPTY (Gary Burr, ASCAP/MCA, Blackwood, BMI/Bethlehem, BMI) WBM/HL BMI/Copynight Management, ASCAP) HL 31 WHEN BOY MEETS GIRL (Great Cumberland,
6 THE BEACHES OF CHEYENNE (0Old Boots, ASCAP/EMI ASCAP/EMI Apnil, ASCAP/Desmobile, ASCAP) HL 16 LIKE THERE AIN'T NO YESTERDAY (Rick Hall, 57 RIPPLES (Millhouse, BMI/Ashwords, BMi/Songs Of BMI/Diamand Struck, BMI/Sony/ATV Tree, BMI/Tom
Aprit, ASCAP/Rope And Dally. ASCAP/No Fences, 28 HEART'S DESIRE (Songs Of PolyGram, BMI/Bamey & ASCAP/Watertown, ASCAP/Fame, BMI) WBM PolyGram, BMI) HL Shapiro, BMI) WBM/HL
ASCAP/Major Bob, ASCAP) WBM/HL Arney, BMI/Lee Roy Parnell, BMI) HL 59 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Burr, 41 THE RIVER AND THE HIGHWAY (Housenotes, §5 WHO'S THAT GIRL (Careers-BMG, BMI/Zomba,
1 BIGGER THAN THE BEATLES (Timbuk One, 33 HEAVEN IN MY WOMAN'S EYES (Glitterfish, ASCAP/Acuff-Rose, BMI) WBM BMI/New Don, ASCAP/New Hayes, ASCAP) BMI/G.I.D., ASCAP) WBM
ASCAP/MRBI, ASCAP/Chickasaw Roan, ASCAP/Emdar. BMI/Larpad. BMI) 74 LOVE TO BURN (EM) April, ASCAP/My Pug, 25 ‘ROUND HERE (Travelin' Zoo, ASCAP/Myrt & Chuck's 2 WILD ANGELS (Longitude, BMI/August Wind,
ASCAP/Texas Wedge. ASCAP) WBM 13 HYPNOTIZE THE MOON (Galewood. BMI/Ensign. ASCAP/L.R S.. BMI/Bugle, BMI/Irving, BMI) Boy, ASCAP/Club Zoo, BMI) CLM BMI/Great Broad, BMI/Sony/ATV Tree, BM!) WBM/HL
32 CAN'T BE REALLY GONE (MCA. ASCAP/Gary Burr, BMi/Zena, ASCAP) WBM/HL 68 MY WIFE THINKS YOU'RE DEAD (Mike Curb, 62 SHE GOT WHAT SHE DESERVES (Criterron, 38 WITHOUT YOUR LOVE (Mighty Nice, BMI/Al Ander-
ASCAP) HL 12 IF YOU LOVED ME (Sony/ATV Tree, BMI/Terilee, BMI/Ham- BMI/Jamesion Brown, BMI) WBM ASCAP/Escodilla, BMI/Bobby Fischer, ASCAP/Songs In songs, BMI/Blue Water, BMI/Almo, ASCAP) WBM
44 COUNTRY CRAZY (Square West, ASCAP/Howlin® Hits, stein Sumberland, BMI/Tom Shapiro, BMI) WBM/HL 24 NO NEWS (Sony/ATV Tree, BMi/Katy's Rainbow, Black ink, SESAC/CMI, SESAC) 67 YEARS FROM HERE (Zomba, ASCAP/Dixie Stars,
ASCAP/Longest Day, ASCAP/Great Cumberland, 7 (IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE! BMI/Simply Irresistible, BMI/Starstruck Writers Group, 22 SHE SAID YES (BMG, ASCAP/Sony/ATV Tree, BMI) HL ASCAP/Zomba, BMI/Tuneover, BMI) WBM
BMI/Fugue, BMI) WBM (Loon Echo, BMI/Zomba, ASCAP) WBM ASCAP/Mark D.. ASCAP) HL 42 SHE'S GOT A MIND OF HER OWN (Irving, BMI/New 9 YOU CAN FEEL BAD (Longitude. BM)/August Wind,
26 COWBOY LOVE (EMI Tower Street, BMI/EMI Black 8 | KNOW SHE STILL LOVES ME (0-Tex. BMI/Hit Street, 10 NOT ENOUGH HOURS IN THE NIGHT (Sony/ATV Hayes, ASCAP/New Don, ASCAP) WBM BMI/Great Broad, BMI/Mighty Nice, BMI/Blue Water,
wood. BMI) HL BMI/Malaco. BMI) HL Cross Keys. ASCAP/Kim Williams, ASCAP/O-Tex, 75 SOLID GROUND (Marledge. ASCAP) BMI) WBM/HL
46 EVEN IF | TRIED (Tom Collins, BMI/AMR, ASCAP/Sier 4 I'LL TRY (WB, ASCAP/Yee Haw, ASCAP) WBM BMI/Hit Street, BM{) HL 66 SOMEONE ELSE'S DREAM (Almo, ASCAP/Daddy Rab- 21 YOU GOTTA LOVE THAT (Almo, ASCAP/Bamatuck,
ra Home, ASCAP) WBM 18 IT MATTERS TO ME (Starstruck Writers Group, 72 NOTHING (Coal Dust West, BMI/Warner-Tamerlane, bit, ASCAP/Big Tractor, ASCAP/WB, ASCAP) ASCAP/Irving, BMI/Kybama, BMI) WBM
49 EVERY TIME MY HEART CALLS YOUR NAME (EMI ASCAP/Mark D., ASCAP/New Haven. BMI/Music Hill, BMI/Songs Of PolyGram, BMI/Seven Angeis, BMI) HL/WBM 17 SOME THINGS ARE MEANT TO BE (Nocturnal Eclipse 47 YOU WIN MY LOVE (Zomba. ASCAP)
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HEAVEN IN MY WOMAN'S EYES TRACY BYRD
**x % NO. 1 % %% BD| 47 | 9 4 | T.BROWN (M.NESLER) wibcass1ss | 39
1 2 13 BIGGER THAN THE BEATLES 2 weeks at No. 1 & JOE DIFFIE 1 40 37 38 20 | LIFE GETS AWAY CLINT BLACK 4
J.SLATE,J. DIFFIE {J.S ANDERSON S.DUKES) (C) {v) EPIC 78202 ).STROUD C.BLACK (C.BLACK,H.NICHOLAS,T.SCHUYLER) (V) RCA 64442
WILD ANGELS & MARTINA MCBRIDE THE RIVER AND THE HIGHWAY & PAM TILLIS
@ b 9 13 M MCBRIDE.P.WORLEY E.SEAY (M BERG,G HARRISON.H.STINSON (C) (V) RCA 64437 2 4 4 5 P.TILLIS (G.HOUSE.D.SCHLITZ) (V1 ARISTA 12958 41
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@ 8 13 9 | KSToall A sAcks™ wiaRisTA 12041 | 49 | 50 4 | 7 SHAPIRO (C.JONES T SHAPIRO) C) CAPITOL NASHVILLE 58526 | 4%
@ 7 1 18 WHAT | MEANT TO SAY & WADE HAYES 5 6 45 g COUNTRY CRAZY LITTLE TEXAS 4
D.COOK (D.COOK.S HOGIN,J MCBRIDE) (C) (V) COLUMBIA 78087 C.DINAPOLI,D.GRAU,LITTLE TEXAS (P.HOWELL,C.JONES) WARNER BROS. ALBUM CUT
@ 12 12 12 THE BEACHES OF CHEYENNE GARTH BROOKS 6 50 54 5 HEADS CAROLINA, TAILS CALIFORNIA & JODEE MESSINA 45
ARErSOLDS © RUBERTS.B KENNEDY,G BROOKS) (V) CAPITOL NASHVILLE 19022 B.GALLIMUIRE.T M4°GRAW (T.NICHOLS,M D_SANDERS) (C) (D) (V) CURE F1/a€2
(IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE! & SHANIA TWAIN EVEN IF | TRIED & EMILIO
1 2 ! 15 1 & LANGE (S TWAIN R  LANGE) (C) (D) (V) MERCURY NASHVILLE 852206 | 48 | 49 B | BBECKETT (CAAULAN MUSICK.BREGAN) (C) CAPITOL NASHVILLE 55207 46
13 14 10 I KNOW SHE STILL LOVES ME GEORGE STRAéT 8 * % K HOT SHOT DEBUT * % &
T BFCAM,G STRAIT (A BARKER.M.HOLMES) (V) MCA 55163
YOU WIN MY LOVE & SHANIA TWAIN
@f || Eggm%? (ﬁﬁkﬁﬁﬁ’m, PATLY SOvE LEss | 9 NEWD | | | o/ linGE (RuNGD (C) (D) (V) MERCURY NASHVILLE 852138 |
10 4 3 20 NOT ENOUGH HOURS IN THE NIGHT & DOUG SUPERNAW 3 48 42 % 2 HEART HALF EMPTY & TY HERNDON FEATURING STEPHANIE BENTLEY 21
R.LANDIS (A BARKER,R. HARBIN.K WILLIAMS) (C) (v) GIANT 17764 REPRISE D.JOHNSON, £ SEAY (G.BURR.D.CHILD) (C) (V) EPIC 78073
EVERY TIME MY HEART CALLS YOUR NAME JOHN BERRY
@ 15 (18 | 8 ISRSSNL(S [\;/UE:DR,,? ;E:{)(,)U ©) (V) CU;Y;YNQN-NC/,\; 11 62 2 | TBOWEN,C HOWARD (G HEYDE .8 RUDD) CAPITOL NASHVILLE AtBumcut | ¥
& TRA W NOW THAT’S ALL RIGHT WITH ME & MANDY BARNETT
@ 17116 | 11 {,_chgffpkﬂ‘éﬁﬁ T“SHE\,,.RO, TRM(L:INIT‘.IC\ ALBREMN&E 12 52 | 5l T | B.SCHNEE K LEHNING (KOSTAS,T.PEREZ) oo asvium | 50
18 21 7 HYPNOTIZE THE MOON & CLAY WALKER 13 @ 54 56 4 GONE (THAT'LL BE ME) & DWIGHT YOAKAM 51
J.STROUD (S DORFF E.KAZ) (C} (V) GIANT 17704,REPRISE P_ANDERSON (D.YOAKAM) REPRISE ALBUM CUT
16 17 14 OUT WITH A BANG DAVID LEE MURPHY 14 52 51 52 5 ONLY YOU (AND YOU ALONE) & TRAVIS TRITT 51
T.BROWN (D.L MURPHY K TRIBBLE) (V) MCA 55153 G.BROWN,T.TRITT (B.RAM,A RAM) WARNER BROS. ALBUM CUT
19 2 1 WALKIN' AWAY & DIAMOND RIO 15 53 53 53 7 LET YOUR HEART LEAD YOUR MIND & SMOKIN' ARMADILLOS 53
M D CLUTE,T.DUBOIS.DIAMOND RIO (A ROBOFF.C WISEMAN) {C) V) ARISTA 1-2934 C.HOWARD (S MEEKS 1C: D) (V) MCG CURB 76976
16 3 5 16 LIKE THERE AIN'T NO YESTERDAY BLACKHAWK g 55 57 5 1969 @ KEITH STEGALL 54
M.BRIGHT (W.ALDRIDGE,M.NARMORE) (C) (V) ARISTA 1-2897 K.STEGALL,J.KELTON.C.CHAMBERLAIN (K.STEGALLG.HARRISON,D.HENSON) _ (C) (VDSMERCURV NASEHVILLE 852618
WHO'S THAT GIRL & STEPHANIE BENTLEY
* % * AIRPOWER * % % (@5)| 59 | 63| 4 T WILKES P WDRLEY (S BENTLEY.G.TEREN.D PFRIMMER 0w Epic 78238 |
SOME THINGS ARE MEANT TO BE & LINDA DAVIS ALL | WANT IS A LIFE TIM MCGRAW
@ 21| 22 | 13 | PAUESS (MGARVIN.G.PAYNE) (© ) ARiSTA 1-2896 | 1/ 5 | 8 7| J:STROUD,B.GALLIMORE (T.MULLINS,S MUNSEY,D.PFRIMMER) curs atBum cut | 9P
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RING ON HER FINGER, TIME ON HER HANDS REBA MCENTIRE 60 65 4 58
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IT WOULDN'T HURT TO HAVE WINGS MARK CHESNUTT 65 | 67 | 3 | SHE GOT WHAT SHE DESERVES FRAZIER RIVER | ¢
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Owners’ Split Divides Kokopelli Roster;
Getting To Know Pianist Mulgrew Miller

EXIT, STAGE RIGHT: Kokopelli
Records has suffered a split between
its two owners, Jim Geisler and Her-

bie Mann. Mann is in the process of

starting his own label, yet unnamed.
“Irrevocable differences” is the reason
for the parting, according to the
flutist/entrepreneur Mann. The part-
ners have split the roster, with Edward
Simon, Trio Da Paz, Brasilia, and
Bruce Dunlap going with Mann. He
also retains control of his own music,
which includes “some great stuff from
last year’s engagement at the Blue
Note club.”

Geisler will keep saxist David “Fat-
head” Newman, guitarist Cornell
Dupree, and saxist Bobby Watson.
Mann, who hopes to hook up his imprint
with an established company, was blue
when we spoke. Retail business is “kind
of like the Lusitania,”

space” to get decent retail profile.

Mann is deliberating about using
only the Internet and concerts to sell
his records. “You may not move the
same kind of numbers, but you don’t
have to worry about getting paid,” says
Mann. “For the past year and a half,
the music part was the easy part. It’s
the business that’s tough.”

Mann hopes to have his first release
in place by the late spring or summer.
Geisler and Kokopelli have got Dupree
and Newman going into the studio in
March. Geisler’s interpretation of the
split coincides with that of his ex-part-
ner. “We've had our successes,” he
says, “but the retail scene sometimes
sucks wind. Herbie says Lusitania; I
say Titanic. But we’re moving for-
ward.” Kokopelli’s latest release is
Watson’s “Urban Renewal.”

QU ESTION MUSICIANS and crit-
ies and you'll find that Mulgrew Miller
is considered one of the consummate
pianists on the scene. Now radio lis-
teners think so as well. Miller’s new
RCA/Novus album, “Getting To Know
You,” did “really well” at KXJZ Sacra-
mento, Calif., says music director Gary
Vercelli.

“Il hear a real smile in his music, the
way people used to talk about Errol
Garner. Mulgrew’s earlier albums
didn’t have the magic that this one
does,” says Vercelli. “ ‘Sweet Sioux’ is
one of our Power Tracks.” Miller’s lat-
est tour was kicked off with a week at
Manhattan’s Zinno club, where the
“Getting To Know You” material was
recast each evening.

The dise’s addition of percussionist
Big Black to Miller’s usual lineup of
musicians helps stress the syncopation
that's long been a part of Miller's play-
ing. Though it teems with finesse, the
record is ultimately about rhythmic
change-ups.

Concerts in Washington, D.C., con-
tinued on Feb. 9-10. Miller is slated to
be part of saxist Joe Lovane’s team at
New York’s Village Vanguard in early
March, celebrating Lovano’s new two-
CD set, “Live At The Village Van-
guard,” on Blue Note.

I WAS GROUSING about the lack of
male jazz vocalists a while back (Jazz
Blue Notes, Billboard, Dec. 23, 1995),

he says. “A lot of

guys don’t know you have to buy shelf  Jimmy Rushing) on Verve’s

by Jim Macnie

but I neglected to mention that the
DMP label’s new midpriced imprint,
DMP Debut, has a gutsy guy scatting
and balladeering on his initial outing.
Giacomo Gates’ “Blue Skies” is the
first record released on Debut, which
intends to release six to eight projects
per year.

Jazz's pre-eminent young male voice,
Kevin Mahogany, is at work on a new
record for Warner Bros. The man who
bellows the old-school blues in the role
of Big Joe Turner (with dashes of
“Kansas
City” soundtrack—which has a great,
vital sound to it, by the way—has cut

Billboard

the Bonnie Raitt hit “I Can’t Make
You Love Me” in the studio. According
to one source, it had those in the stu-
dio all revved up. The tune is telling:
The record incorporates pop elements
that should extend Mahogany’s nation-
al profile. Currently untitled, it is
scheduled for release May 22.

R.I.I’.: Mercer Ellington had the
unenviable role of operating in his
father’s shadow, leading Duke’s band
since 1974. But those who took in sev-
eral of their gigs know Mercer’s stan-
dard of excellence was quite high. His
group rocked.

The Grammy-winning trumpet play-
er, arranger, and composer—he wrote
“Things Ain’t What They Used To
Be"—died Feb. 8 at the age of 76. He
had also conducted the Broadway
revue “Sophisticated Ladies” in the
early '80s, as well as his dad’s only
opera, “Queenie Pie.” He lived in
Copenhagen.
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PIANIST ON PARADE: Sony Classical paid tribute Feb.
8 to one of'its stalwarts, pianist Emmanuel Ax. Ax, who
has a Sony discography of more than 25 titles—ineluding
a sublime recording of Brahms' Fantasies Op. 116, Piano
Pieces Op. 119, and Piano Sonata No. 2 that was released
in December—uwas feted at a Sony Club luneh in New York
attended by retailers, media, and label
eXecs.

To work up an appetite, Ax did
walk-through retail visits at J&R
Music World, Tower, and twe HMV
stores in Manhattan, supported by in-
store display materials. He also did a
post-prandial interview at WQXR
New York.

Label head Peter Gelb lauded the
pianist as “a cornerstone of our A&R
policy,” pointing out that Ax both
plays the standard repertoire and investigates new musi-
cal areas. Ax has been with the label since 1981.

The tribute coincided with some large-scale media expo-
sure for the pianist. On March 14, Ax will be heard on
NPR's “Performance Today.” giving an interview and live
performances of Brahms. Axis also the driving force of a
new Sony recording of Schubert’s “Trout™ Quintet. which
features Yo-Yo Ma, Pamela Frank, Rebecca Young, and
Edgar Mever. The “Trout” Quintet was the centerpiece of
a Feb. 14 “Live From Lincoln Center” concert. " Yce-Yo Ma,
Emmanuel Ax And Friends,” which is billed as an evening
of “Hausinusik.” Artists on the recording also performed
at the event.

The Ax attention coincides with an anniversary: Ax and
Ma have been working as a cuo for 20 vears. (They also
perform Schubert's Sonata For Piano And Arpeggione on
the “Trout” recording.)

With his customary good humor, Ax brushed aside glow-
ing remarks about his Grammy Awards and this vear's
Grammy nomination, attributing them to “having the
great good fortune of playing with Yo-Yo." But as Sony
wanted to make clear, Ax has 4 formidable career apart
from his more famous colleague.

AX

Ax does share Ma's openness to experimentation, how-
ever, and will soon embark on a collaboration with Pablo
Ziegler. They will play two-piano arrangements of the
music of Argentinian tango master Astor Piazzolla on a
disc intended for fall 1996 release. Ax will also be record-
ing Richard Daniclpour’'s piano concerto with the Los
Angeles Philharmonic and will continue his Haydn evele
for the label.

VIETNAM LIVE: Sony Classical will get another series
of high-profile live events tied to a recording in April, when
the Boston Symphony and Seiji Ozawa give the East
(Coast premiere performances of Elliot Goldenthal's “I"ire
Water Paper: A Vietham Oratorio™ in Boston (Symphony
Hall, April 4 and 6), New York (Carnegie Hall, April 10 and
11). and Washington, D.C. (Kennedy Center, April 13).

Sony recorded the work in its world premiere perfor-
mances with the Pacific Symphony Orchestra under
Carl St. Clair (with soloists James Maddalena, Ann
Panagulias, and Yo-Yo Ma) in April 1995. The piece com-
memorates the 20th anniversary of the end of the Vietnam
War. The recording is to be 1eleased in April.

MORE VIENNA: Deutsche Grammophon has extended
its contract with the Vienna Philharmonic, continuing
a tradition dating back one-quarter of a century. Walter
Blovsky, the orchestra's GM, said that in the coming
vears, the Vienna Philharmonic will ¢ontinue to focus on
Viennese repertoire, including the Second Viennese
School. *while remaining open to newer influences where
these were likely to be of lasting value.”

Upcoming releases include John Eliot Gardiner’s first
recording of orchestral works with the Vienna Philhar-
monic (Chabrier), Claudio Abbado conducting Berg,
Zemlinsky's “Lyric Suite” with Giuseppe Sinopoli and
soloists Deborah Voigt and Bryn Terfel, and Sinopoli con-
ducting “Elektra.” Recording plans for 1996 include Gar-
diner and Abbado recording Bruckner, ’ierre Boulez
leading Mahler’s Symphony No. 5, and Andre Previn con-
ducting the music of Richard Strauss.

BARTOLI LIVE: Cecilia Bartoli fans turned out in
force to hear the mezzo make her Metropolitan Opera
debut in “Cosi Fan Tutte” on Feb. 8. The singer made her
first entrance, towing a huge piece of scenery, to enthusi-
astic cheers. Bartoli did not disappoint. offering a broad.
comical Despina, if relatively little evidence of the color
and nuance that make her recorded oeuvre so inviting.
And yes, she could be heard, though the role probably isn’t
the real test of this voice in the Met. Next stop, “Cener-
entola”?

SAM GOODY, ESPN TEAM FOR X GAMES MUSIC PROMO

(Continued from page 11)

more energized effort on our compa-
ny's part to position and promote our
brand as a relevant brand for a key
demographic segment, and that is the
same group that participates and
enjoys the extreme games,” says
Brian Maginnis, advertising director
for Request Media, the media and
marketing services division of Sam
Goody parent the Musicland Group.

ESPN hopes the music tie-in
will generate more of an “enter-
tainment-based audience,” accord-
ing to Paul Slagle, director of
integrated sales and marketing
for ESPN.

“Quite frankly, we thought the
music element was one that would
drive traffic more than the
sports,” he says. “It’s an integral
part of everything these kids do,
and we wanted to make it much
more a part of the X Games.”

Regional talent and many radio-
station partners have already
been lined up, according to Steve
Yanovsky, a music consultant who
is directing the talent and radio
elements of the promotion.

TVT act Gravity Kills, which
will perform in four cities, is the
first national act to commit, but
Yanovsky expects major-label
artists to appear in several mar-
kets.

On the retail front, Maginnis
says, “Extreme Games gives us
the abiiity to create an in-store
platform for ‘extreme music."” No
label participation has heen con-
firmed yet, but there are opportu-
nities for in-store promotion
through the summer, he says.

The games will receive e\posul e
in stores through the company’s
Request magazine, point-of-sale
sweepstakes, and other promo-
tional elements.

Sam Goody will have visibility
at the events via a stage banner
and other signage, as well as a
booth at each Road Show event. A
CD sampler and bounce-back
coupons are also being considered.
Negotiations are under way for
the chain to have a tie-in with a
radio sponsor.

The promotion is one of five

planned this year and is part of a
larger strategy by the chain to be
“proactive,” according to Marcia
Appel, VP of marketing and mer-
chandising for Musicland.

“What we're trying to do is not
only hook up with something
exciting for the consumer, but be
able to offer our vendors and our
advertisers in Request an oppor-
tunity to partner with us,” Appel
says.

Request Media created & similar
promotion for Sam Goody this
vear that targets the same audi-
ence as the X Games. “Magnavox
Presents UnVailed: The Ultimate
Band And Board Event” is a best-
unsigned-band search among col-
lege campuses that will culminate
in a three-day snowboarding com-
petition and band playoff in late
March in Vail, Colo.

Maginnis says the promotions
“fit with a more aggressive stance
we’re taking this vear in brand-
positioning and building excite-
ment at our store level.”
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TOP CLASSICAL ALBUMS .,

'g‘ Compiled from a national sample of retail store and rack sales SoundScan
< = |3 reports collected, compiled, and provided by i
¢ |2 |8
2 |5 | ¢ |ARTIST TITLE
Z | | £ | LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT
* % NO.1 % »
1 1161 SOUNDTRACK @ |MMORTAL BELOVED
SONY CLASSICAL 66301 (9.98 EQ/15.98) 34 weeks at No. 1
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A
2 | 2 | 101| aNGE( 55138 (10.98 15 98) CHANT
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS
3 | 3|17 anceL 55504 (10,9815 98 CHANT II
(D) 4 | 76 | SARRERAS, DOMINGO, PAVAROTTI(MEHTA) A 1.6 3 TENORS IN CONCERT 1994
ANTHONY WAY/STANISLAS SYREWICZ
@504 1591 149 KioRbonass 65 tro a6 o THE CHOIR
CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A
6 | 6 [ 283 [onoon 430233 (10.98 EQ/l6.08 IN CONCERT
CECILIA BARTOLI
7 | 21| [onpon 448300 (10.98 £@/16.98) A PORTRAIT
g6 [ YOYOIMA DVORAK: CELLO CONCERTO
SONY CLASSICAL 67173 10 98 EQ/15.98 :
BERLIN PHILHARMONIC (KARAJAN)
9 | 9| 38| pg assze2 (10.08 € 16 98) ADAGIO
SAINT PAUL CHAMBER ORCH.(MCFERRIN)
10 | 10 | 30 | Sony CuassicAL b460¢ o8 EQ/15.98 PAPER MUSIC
ANONYMOUS 4
11 | 11{] 3 | gony cuasstm saa8 10 o8 EQTL5.08 EINHORN: VOICES OF LIGHT
MINNEAPOLIS SYMPHONY ORCH. (DORATI)

RE-ENTRY| MERCURY LIVING PRESENCE 434360 (16.98 EQ) TCHAIKOVSKY: 1812 OVERTURE
13 |13 | 43 | HCIAND Py RO 16 08 PAVAROTTI IN CENTRAL PARK
14 | 12| 17 | SERSHWIN/WODEHOUSE GERSHWIN: THE PIANO ROLLS, VOL. 2
15 | 15| 5 | SEQUENTIA VOICE OF THE BLOOD

DEUTSCHE HARMONIA MUNDI 77346 (9.98/15.98

TOP CLASSICAL CROSSOVER,,

* x NO.1 * &

1 | | |18 | ONTMUSK sa6625 0198 cate0p > Mweni net HONIC PINK FLOYD
———
(D) 3 | 3] Sowv ceassion e22ss w.98 evissm SENSE AND SENSIBILTY
3 |2 (12| EHAK PERLMAN IN THE FIDDLER'S HOUSE
oo e
5 |5 | 36 | (onbon-sasaen 10 96 carie 0@ PAVAROTTI & FRIENDS 2
CED) 10 | % | SV EiRSSIcAt smavs 0 98 cans o0 SO MANY STARS
7 | 6 |42 | SINCINNATI POPS (KUNZEL) THE MAGICAL MUSIC OF DISNEY
9 | 28 | Wikorasis L1t 0.s@15.98 THE ROMANTICS
9 | 8 |107] VRGN se7e roa o THE PIANO
10 | 7 | 11| SO CoRsoch ese1s 98 Ears 98 WILLIAMS ON WILLIAMS
11 | 11|34 | VARIOUS ARTISTS HEIGH-HO! MOZART
12 | 12 | 111] {OHN WILLIAMS/ITZHAK PERLMAN @ SCHINDLER'S LIST
13 |13 | 2 | CHICAGO SYMPHONY (BARENBOIM)  oNNIBAL: AFRICAN PORTRAITS
14 | 14 | 151 | YARIOUS ARTISTS 1608 PAVAROTTI & FRIENDS
15 | 15| 29 | LESLEY GARRETT ANDREW LLOYD WEBBER: THE GREATEST SONGS

SILVA AMERICA 1044 {14.98/19.98)

TOP OFF-PRIGE CLASSICAL.,,

* x NO.1 x &

THE IDIOT S GUIDE TO CLASSICAL MUSIC

1|43 VARIOUS ARTISTS
18 weeks at No. 1

RCA 62641 (3.98)

VARIOUS ARTISTS

INFINITY DIGITAL 57243 (4.98 EQ) VIVALDI: THE FOUR SEASONS

VARIOUS ARTISTS

PHILIPS 454051 (5.49EQ/9.98 VIVALDI FOR VALENTINES

4| VARIQUS ARTISTS

INFINITY DIGITAL 61977 (4.98 EQ) INNER PEACE-CLASSICS FOR THE SPIRIT

VARIOQUS ARTISTS

INFINITY DIGHTAL 61976 (4.98 EQ) SENSUAL MOMENTS

3119 VARIOUS ARTISTS

INFINITY DIGITAL 57241 (4.98 EQ) TCHAIKOVSKY: BALLET SUITES

VARIOUS ARTISTS

INFINITY DIGITAL 61979 (4.98 EQ DINNER FOR TWO

VARIOUS ARTISTS

PRO ARTE 1030 (12.98/24.98) ROMANCE AND ROSES

51 VARIOQUS ARTISTS

INFINITY DIGITAL 64373 (4.08 £y CHOPIN: PIANO SONATAS; NOCTURNES

VARIOQUS ARTISTS

INFINITY DIGITAL 61975 (4.98 EQ PASSION FOR BEETHOVEN

CIECISIECICICIN s

15| § | VARIOUS ARTISTS

INFINITY DIGITAL 61974 (4.98 EQ) MOZART BY CANDLELIGHT

12 |12 | 75 | MO AR S TS o 20 CLASSICAL FAVORITES
13 | 11| 3¢ | YARIOUS ARTISTS o8 eq) CHOPIN: THE ROMANTIC PIANO
14 |10 | 24 | YARIOUS ARTISTS BEETHOVEN: PIANO SONATAS

INFINITY DIGITAL 57229 (4.98 EQ)

@®

VARIOUS ARTISTS

RE-ENTRY| | \einiry DiGiTAL 57216 (4.98 £Q

BACH: BRANDENBURG CONCERTOS 3,4 & 6

(O Atbums with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicat-
ed by a numerz/ following the symbol. Al albums available on cassette and CD. *Asterisk indicates vinyl avail-
able. [Bindicates past or present Heatseeker title. ¢ 1996 Billboard/BPI Communications and SoundScan, Inc.
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Fonovisa Decries RIAA In Piracy Fight

L»\TIN() PIRACY: After filing hundreds
of lawsuits against alleged counterfeiters
in the past several years, Fonovisa finally
hit pay dirt Jan. 25 when three judges in
an appellate court in San Franeisco ruled
that the label could take legal action
against Fresno, Calif., swap-meet owner
Cherry Auction for pirate activity that
took place on its pretises (see story, page
06).

The judges’ ruling essentially holds
ownets and operators of swap meets and
flea markets responsible and liable for
vendors who traffic illicit product, be it
cassettes, shoes, or watches.

The judges’ opinion offers the U.S.
Latino record industry a strong weapon
against counterfeiters plying their trade
at swap meets and flea markets.

Given the decision, it might be expect-
ed that José Zorrilla, lead attorney rep-
resenting Fonovisa in the successful civil
suit, would be content. But he's definitely
not.

Zorrilla complains that the Recording

by Jolin Lannert

Industry Assn. of America shonld have
played a leading role in the Cherry Auc-
tion case. “It was not fair for Fonovisa to
be the only one responsible for this law;”
says Zorrilla.

According to Zorrilla, the RIAA did
not want Fonovisa to file the suit against
Cherry Auction because, he says, the
RIAA “was afraid we were going to lose,
which would have resulted in a bad law forr
the industry.”

Zorrilla opines that the RIAA empha-
sizes criminal suits over civil ones and
therefore does not allocate sufficient
funds to prosecute civil cases. He is now
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exhorting other labels to follow the lead
of Fonovisa, which is an RIAA member,
and prosecute alleged counterfeiters on
their own aceord, instead of waiting for
the RIAA to take action.

Zorrilla may be wasting his efforts. At
least two label exees say they are paying
the RIAA to represent them in battling
record piracy, so they were not inclined to
take unilateral action against counter-
feiters.

Failing to enlist the support of the Lati-
no labels on an individual basis, Zorilla
plans to go to the Latino imprints to try to
establish a collective industry fund to
finance civil suits.

“I don't think the RIA A is addressing
the issue of { Latino piracy],” says Zorril-
la. “T'm not saving it's their fault, but they
haven't recognized the importance of civil
litigation in attacking this issue.”

Zorrilla says he has scheduled a meet-
ing with the RTAA to discuss Latin
record piracy on Feb. 27. “If they don't
contmit to do more for the Latin labels,
we're going to pull out of RIAA,” warns
Zorrilla.

Zorrilla's comments, of course, do not
jibe with the RIA A's version of what hap-
pened in the Cherry Auction case. Zor-
rilla and the RIAA are not seeing 0jo-to-
ojo on Latin piracy, either:

Jessie Abad, the RIA A VP anti-pira-
cy, civil litigation, emphasizes that she had
no knowledge of the Fonovisa lawsuit
when it was originally filed in 1993. But
when the case was dismissed a year later
and subsequently went to the appellate
court, Abad says, the litigation “was
brought to our attention, and we fully sup-
ported Fonovisa regarding the appeal of
this decision.”

Abad states that Fonovisa permitted

(Contirred on next page)
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LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
3 AMANECI EN TUS BRAZOS (BMG Songs. ASCAP)

AMOR (Fonomusic. SESAC)
31 ANIMAL (vander. ASCAP)
4 COMO TE EXTRANG (A.Q.II Music, BMI/EMI
Blackwood. BMI/Peace Rock. BMI)
36 CON BRAZOS ABIERTOS (Copyright Control
21 COQUETA (Copyright Control)
32 CUANDO EL DESTINO SE COBRA (Copyright Control)
28 DESVELADO (Copyright Control)
5 ENAMORADO DE UN FANTASMA (Edimonsa. ASCAP)
19 ERES ASI (Famous, ASCAP/Insignia, ASCAP)
18 ESO ME GUSTA (Vander, ASCAP)
12 ES POR TI (FIPP, BMI)
10 EXPERIENCIA RELIGIOSA (Unimusica.
ASCAP/Fonomusic. SESAC)
24 HAY QUE PONER EL ALMA (EMOA, ASCAP)
6 JUAN SABOR (J Faries, BMI)
35 LAGRIMAS DE ALEGRIA (Sony Latin. 8MI)
20 MALA MUJER (Solmar Music. SESAC)
25 MANDAME FLORES (AY, AY, AY) (Striking, BMI)
40 MARIA (Draco Cornelius. BM1/Sony Latin, 8MI/Mundo
Nuevo, SESAC/Insigmia, ASCAP/Famous. ASCAP)
17 MAS Y MAS (Zomba Golden Sands, ASCAP)
9 ME ASUSTA PERG ME GUSTA (Copyright Control)
37 ME GUSTAN GORDAS (Alejandro Mixy, BMI)
27 M1 BENDITA TIERRA (BMG Songs. ASCAP)
13 M1 FORMA DE SENTIR (Fonomusic. SESAC)
14 MUNDO DE AMOR (Zomba Golden Sands, ASCAP)
33 NO PUDE DETENER MI LLANTO (Edimonsa, ASCAP)
23 NO PUEDO MAS (Jam Entertainment, BMI)
8 POR AMOR A MI PUEBLO (Mas Latin, SESAC)
7 QUIEN (Copyright Control)
26 QUIERQ Y NECESITO (Vander. ASCAP)
16 SE VA SE VA (Firstper, ASCAP)
39 SINOS DEJAN (BMG Songs. ASCAP)}
22 S| QUISIERAS (Copyright Control)
11 S TU TE VAS (Fonovisa, SESAC/Unimusica. ASCAP)
34 SOY TUYO (Cirovega)
15 TE AMARE (Rhinestone Jacket, ASCAP/Ramirez
C.A.R., ASCAP/Ettiene Music, ASCAP/Schosh, ASCAP)
29 TONTA (San Antonio Music, BMI}
38 TU NO TIENES CORAZON (720. BMI/Tohui, ASCAP)
2 UN MILLON DE ROSAS (Mafiola, ASCAP/Larrinaga,
ASCAP}
30 VUELVEME A QUERER (Fonovisa. SESAC)
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|

Broadcast Data Systems
/[ [ l
OMPILED FROM A w-Th‘ -L SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
ATA SYSTEMS' R K SERVICE 96 LATIN MUSIC STATC“«SAREE_EC
‘ & < E TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK \
g ¢=| ARTIST TITLE
| & =5 | LABELDISTRIBUTING LABEL P NRITER)
[ * % *NO. 1% * %
M| 1 1 6 CRISTIAN & AMOR
N JOY/FONOVISA 4 weeks 3t N D.FREIBERG (C CASTRO
D) 2 2 | 6 LA MAFIA # UN MILLON DE ROSAS
INY M LICHTENBERGER
3| 3 | 3 | 11 | LuisMmiGuUEL AMANEC! EN TUS BRAZOS
WEA LATINA
4 5 5 | 19 PETE - ASTUDILLO . COMO TE EXTRANO
5 5 6 | 11 LIBERACION Y ENAMORADO DE UN FANTASMA
FONQVISA \ ¥ {H PONY GONZALEZ
@®| 9 | 3] 4 |LATROPAF ]  JUAN SABOR
EMI LATIN J.FARIAS J.FARIAS LJ.FARIA
7 7 10 | PEDRO FERNANDEZ QUIEN
== f— POLYGF H.PATRON (E.MOGUEL
8 8 5 | M.A sous 'Y LOS BUKIS ~ POR AMOR A M| PUEBLO
* % * AIRPOWER * * *
@ 18 34 3 ANA BARBARA ME ASUSTA PEpU N’E GUbTA
FONOVISA NAZAR)
11| 33 ] 3 | ENRIQUEIGLESIAS EXPERIENCIA RELIGIO:.A
— FON JIS_A R.PEREZ-BOTLIA (C.GARCIA
T 4 0 | ENRIQUE IGLESIAS . 5| TU TE VAS
£ FONOVISA R.PEREZ-BOTUA (EIG AS R.MOF
N SECA 0
Q2] 12 | 12 [ 4N 9N SECADA T ES FT’g‘R.T?I
GIRO MI FORMA DE SENTIR
13|10 10| 6 . o Tt (M SED AP
* % % AIRPOWER * * *
LOS TUCANES DE TIJUANA & MUNDO DE AMOR
19 23 3 ALACRAN/EMI LATIN G.FELIX IM.QUINTERD LARA}
MARC ANTHONY TE AWARE
15 13 9 4 RMM RGEMANTHONY AL )
25 | 39 | 3 | PIMPINELA . SE VA SE VA
> POLYGRAM LATING JGALAN ULGALAN L GALAN
MAZZ 0 MAS Y MAS
17 16 24 3 EMI LATIN
PESADO £SO ME GUSTA
18 14 15 5 FONOVISA ALFAR L,ESPARZA
THE BARRIO BOYZZ ERES AS|
19 15 14 3 SBIVEMI LATIN K.C.PORTER N FLORE
INDUSTRIA DEL AMOR MALA MUJER
24 38 3 FONOVISA A.W&LL A,RﬂRE. R VERDLLY
INTOCABLE QUETA
21 21 20 8 EMI LATIN JLAYALA (L.PADILLA
(@)| 27 | 17 | 13 | MICHAEL SALGADO SI QUISIERAS
Y PEZ (EMENDEZ R ORTEGA CONTRER.
2wl ol 6! 2 LONS TIGRES DEL NORTE NO PUED(T) MAS
e FONOVISA AELLO

31 2 VISTOR MANUELLE HAY QUE PONER EL /F\LMA
2% | 17| 19 4 FSF;‘AGXA MANDAME FLORES (AY, AY, AY)
26 22 2 3 JOSE MANUEL FIGUEROA 9UIER8 Y NECESfleO

FONOVIS SEBASTIAN () SEBASTIAN
@ 32 22 5 JUAN GABRIEL Ml BENDITA TIERRA
X ARIDLABMG JUAN GABRIEL (JUAN GABRIE

28 23 28 4 BOBBY PULIDO : [Q ESVELADO

LIZONE JAVENA

29 | 29 | 18 | 19 DAVID LEE GARZA Y LOS MUSICALES # TONTA
EMI LATIN SARZA “GONZALEZ (L RODRIGUEZ M, CISNER

30 26 25 )4 CRISTIAN VUELVEME A QUERER
& MELODYFONOVISA AVENDANO LUHRS (JAVENDANO LUHR

BRONCO IMAL

NEWD ! FONQVISA BRONCO HL" ZA

32 33 10 3 EZEQUIEL PENA CUANDO EL DESTINO SE COBRA
FONOVISA MASOLIS (M.E CASTRI

35 35 9 LOS REHENES NO PUDE DETENER Mi LLANTO

NOT LISTE RE GUZN

NEWD | | R_;ICARDOMONTANER

¢ SOY TUYO
NOT u»m RMONTANER

LAGRIMAS DE ALEGRIA

FAMA
30 30 10 SONY. ALVAN J.GALVAN (LGALVAN
39 | — | 2 | ELSAGARCIA CON BRAZOS ABIERTOS
o EMI LATIN RCIA (AHERNANDEZ
31 | 3 | — | 4 | GRUPOMOIADO Ve GUSTAN  GORDAS
LA DIFERENZIA TU NO TIENES CORAZON
NEW D 1 ARISTA-TEXAS RMORALES M.MORALES (R.CASTILL(
21 | LUIS MIGUEL ) NOS DEJAN
3 RE-ENTRY 21 LATINA LMIGUEL K \,_Fi RIAN (LA JIME?
a0 | 2 l N RICKY MARTIN  MARIA
SONY K.C PORTER (I BLAKE.K.C.PORTER,L.GOMEZ ESCOLAR)
POP TROPICAL/SALSA REGIONAL MEXICAN
21 STATIONS 20 STATIONS [ 59 STATIONS
1 CRISTIAN MELODY/FONOVISA 1 MARC ANTHONY RMM "1 LA MAFIA sony
AMOR TE AMARE UN MILLON DE ROSAS

2 JON SECADA SBK/EMI LATIN
ESPOR T
3 RICARDO MONTANER EMI
LATIN SOY TUYO
4 THE BARRIO BOYZZ sgK/EMI
LATIN ERES ASI
5 ENRIQUE IGLESIAS FoNO
vish EXPERIENCIA RELIGIOSA
6 DONATO & ESTEFANO soNY
ESTOY ENAMORADO
7 JOSE JOSE ARIOLA/BMG
NO VALIO LA PENA
8 MILLIE EMI LATIN CON LOS
BRAZOS ABIERTOS
9 LUIS MIGUEL WEA LATINA
AMANECI EN TUS BRAZOS
10 DI BLASIO ARIOLA/BMG
PENELOPE
11 LUCERO FONOVISA
LAZOS DE AMOR
12 CRISTIAN MELODY/FONOVISA
VUELVEME A QUERER
13 PIMPINELA POLYGRAM LAT
NO SE VA SE VA
14 ROCIO DURCAL ARIOLA/BMG
QUE DE M!
15 PEDRO FERNANDEZ POLY
GRAM LATINO QUIEN

2 GIRO SDI/SONY |
MI FORMA DE SENTIR

3 VICTOR MANUELLE sony |
HAY QUE PONER EL ALMA

4 DOMINGO QUINONES RMM
TU COMO ESTAS

2 CRISTIAN MELODY/FONOVISA

3 PETE ASTUDILLO EMI LATIN
COMO TE EXTRANO

4 LIBERACION FONOVISA
ENAMORADO DE UN

5 GISSELLE RCABMG 5 LA TROPA F EMI LATIN
YA SE QUE ES EL FINAL JUAN SABOR

6 CRISTIAN MELODY/FONOVISA 6 ANA BARBARA FONOVISA
AMOR ME ASUSTA PERO ME GUSTA

7 KAOS sDI/SONY
ME HACES FALTA

8 ALEX D'CASTRO POLYGRAM
RODVEN DISCULPAME

9 JERRY RIVERA sONY

SUAVE

10 HECTOR TRICOCHE POLY-
GRAM ROOVEN DIME SI

11 EDGAR JOEL POLYGRAM ROD-
VEN NO JUEGES MAS MAS Y MAS

12 JOHNNY RIVERA RMM 12 INTOCABLE EM! LATIN
TE ME PERDISTE COQUETA

13 TITO NIEVES RMM 13 MICHAEL SALGADO JoEY
MI PRIMER AMOR SI QUISIERAS

14 CELINES RMM 14 LOS TIGRES DEL NORTE

7 M. A. SOLIS Y LOS BUKIS
FONOVISA POR AMOR A MI
8 LOS TUCANES DE TIJUANA
ALACRAN/EM) LATIN MUNDO
9 LUIS MIGUEL WEA LATINA
AMANECI EN TUS BRAZOS
10 PESADO FONOVISA
ESO ME GUSTA
11 MAZZ M LATIN

AMIGOS FONOVISA NO PUEDO MAS
15 OLGA TANON WEA LATINA 15 INDUSTRIA DEL AMOR
EXITOS Y MAS FONOVISA MALA MUJER

(:) Records showing an mcrease in de‘et(‘lol'!s over me prekus week, regardless of chart movement, A record which has been on me chart
i I AWz

awarded to those records which attain
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(Continued from preceding page)

the Los Angeles-based attorney repre-
senting the RIA A to deliver the oral argu-
ment during the appeals process in the
Cherry Auction case. Further; Abad savs,
the RIAA., in conjunction with the Inter-
national Anti-Counterfeiting Coalition,
filed an amicus brief that was accepted
by the appeals court. The acceptance of
the joint amicus brief underscores the
seriousness of the ruling in the Fonovisa
suit.

While not naming Zorrilla directly,
Abad disputed his claim that the RIAA is
insufficiently attacking Latino piracy at
swap meets and flea markets.

“The flea-market problem is a big con-
cern for us, and to say that the RIAA is
not doing anything is a misinterpretation
of the facts,” says Abad. She points out
that the ruling “enables us to educate flea-
market and swap-meet owners of their
responsibilities, and we hope they’ll take
us seriously, so we can combat piracy.”

A 1995 RIAA report states that more
than 607 of counterfeit product seized by
the RIA A in the U.S. that year was by
Latino recording artists. According to the
report, 12 years earlier; Latino artists
accounted for 40% of seized product.

The piracy problems brought to the
RIAA, says Abad, come from member
labels. Therein lies the Latin piracy rub,
says Zorrilla. He suggests that the large
multinationals can-ying the most weight
with RIAA are not terribly concerned
with the Latino record muarket, which is
believed to represent a mere 2%-3% of
total album sales in the U.S.

Therefore, posits Zorrilla, the RIAA
does not give Latin piracy just attention.

Is Zorrilla right? To a degree, perhaps.
The RIAA certainly has helped the
domestic Latino industry mightily
through countless busts and confiscations
of counterfeit product. The RIAA haslent
strong support to improving copyright
laws in Puerto Rico and Mexico.

Still, there is no representative from
the Latino record industry sitting on the
executive board of the RIAA. In fact, the
RIAA does not even identify Latino music
as a separate genre in its published sales
reports. Hispanic music falls under the
sweeping category of “other.”

But if there is strength in numbers, it
would be wise for Fonovisa not to with-
draw from the RIAA but to join forces
with other Latino members of the RIAA
to form a lobbying bloc.

Such an effort was attempted two
vears ago, when RIAA chairman/CEO
Jay Berman met with U.S. Latino record
executives to plant the seeds for a Latin
committee. Lamentably, as one Latino
record executive recalls, the participants
from the labels were so contentious and
unprofessional during discussions that no
consensus could be established for a Lati-
no entity within RIAA.

A follow-up meeting never con-
vened.

CORRH( "TION: Anitem in Latin Notas
in the Febh. 17 issue about PolyGram
Brasil featured a list of 1995 sales figures
of the Brazilian record market that were
erroneously labeled “unit quantities.”
Actually, those nunibers were revenue tal-
lies in dollars. Thus, the ranking order of
the major labels, in terms of revenue,
along with their respective market
shares, should have read as follows: Poly-
Gram Brasil, $138,710,000(20.9% ); Sony
Music Brasil, $122,809,000 (18.5%); Warn-
er Music Brasil, $102,750,000 (15.5%);
EMI-Odeon Brasil, $99,258,000 (15% );
and BMG/Ariola Brasil, $96,189,000
(14.5%). The indie labels that account for
about 15% of Brazil’s total revenue of
$663,370,000 were Sigla/Som Livre,
$66,110,000 (9.9%); RGE, 26,516,000 (4%},
CID, $9,754,000 (1.5%); and Eldorado,
$1,276,000 (0.2%).

The following list contains the net unit
sales of the five majors with their respec-
tive market shares in parentheses: Sony
Brasil, 14,516,908 units (20.4%); Poly-
Gram Brasil, 14,174,643 units (19.9%);
Warner Music Brasil, 9,998,048 units
(14%); EMI-Odeon Brasil, 9,848,834 units
(13.8%); and BMG/Ariola Brasil, 9,712,379
units (13.6%). Indie companies con-
tributed slightly more than 18% of unit
sales. Again, leading the way was
Sigla/Som Livre, with 9,712,379 units
(10.8%); followed by RGE, 3,561,315 units
B%); CID, 1,632,211 (2.3%); and Eldora-
do, 125,576 units (.2%). The total number
of units sold in Brazil last year was
71,267,187.

The sales data above were provided by
Brazilian trade group Associacio
Brasileira Dos Produtores De Discos
(ABPD). Remarkably, the record label
with the highest revenue in 1995 did not
sell the most units.

So which label is No. 1 in Brazil? ABPD
president Manuel Camero points out
that while there are no official criteria for
determining the top label in Brazil, com-
pany revenues are a “more important”
indicator of a label’'s market performance
than unit sales. That is why, in Camero's
opinion, PolyGram was the leading label
in 1995 in Brazil.

No matter the opinion, Camero, Poly-
(Gram, and Sony are to be heartily con-
gratulated for divulging their official sales
stats. No other recording entity in Latin
America has gone public with official
sales numbers. Hopefully, trade organi-
zations and record labels from other coun-
tries in the region will come forth with on-
the-record figures. Nothing less than the
credibility of the individual markets is at
stake,

One final and very positive nota:
Camero says that ABPD expects to begin
publishing an official national retail sales
chart by the middle of 1996. The infor-
mation, Camero adds, may possibly be
compiled by computerized, point-of-pur-
chase sales at individual retail outlets.
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McGovern Votes For Clinton. Sterling Records artist Maureen McGovern
recorded tracks for her upcoming release at New York's Clinton Recording Stu-
dios. Shown at the sessions, from left, are chief engineer Ed Rak, McGovern,
Brian Panella of Sterling/Winters Management, and Sterling Records president
Mort Drosnes.

B BY DAVID JOHN FARINELLA

LOS ANGELES—.Just how many
more times does this have to happen?

A band records a demo tape that

pleases everyone from the producer

to the bass player, and it gets the band

signed to a major label. The band
analbum or two,
doesn’t get much
support, and negoti-
ates its way out of
the contract.

A couple of days
later;, the band tnem-
bers call their
friends in Pear! Jam
and the Red Hot
Chili Peppers and

rock supergroup. They call their
original producer/engineer and
record their first album. Just anoth-
er day in L.A., right?

Well. maybe not, but that’s what
happened with producer/engineer
Denis Degher and the band Rob
Rule. The supergroup, formed by
members of Rob Rule after that
band’s demise, goes by the nanie of
Thermador, and its debut album,
on Atlantic Records.

In addition to former Rob Rule
menibers guitarist/vocalist Rob Rule,
guitarist David King, and bassist
Chris “Wag” Wagner, Thermador
includes guitarist Stone Gossard firom
Pear] Jam and a rotating drum team
of the Red Hot Chili Peppers’ Chad
Smith and the Vandals’ Josh Freese.

The sessions were a casual collabo-
rative process, according to Degher.
Stone had some riffs, and Chad had
some grooves, and they just all came
together,” he says. “There was just
this chemistry going on where they
Jjust started hammering out songs
right on the spot. What was amazing
is that we cut three or four tracks the
first night. It was unbeiievable. It
really fell into place.”

And while this new work was fresh,
it was also reminiscent for Degher of

goes on to release
P R
F l

form an alternative
“Monkey On Rico,” is due March 12
“Robbie had some ideas for sangs,
his beginnings as a producer/engi-

Denis Degher’s Red Zone
Blends Old With New

neer.

“It. was a throwback to the earlier
recording days, where you get some
good musicians in the studio together,
and everybody just plays,” says
Degher. “It’s kind of more enjoyable,
as opposed to sitting in there punch-
ing all day long,” he adds with a laugh.

Actually, it’s a knowing laugh, con-
sidering that he has spent the major-
ity of his life in one commercial
recording facility o1 another: He start-
ed his career and his training as a
mastering engineer at Conway Stu-
dios and worked his way up to first
engineer and producer. He has been
at the helm of Red Zone Studios—
which used to be the “A” room of
Kendun Recorders—for the past nine

years.

In its heyday,
Kendun was home
to such hit al-
bums as Marvin
Gaye’s “Sexual
Healing” and
REO Speedwag-
on’s “High Infi-
delity,” plus pro-
jects by Quincy
Jones, Frank Zap-
pa, Ringo Starr, and George Harrison.

When he opened Red Zone, Degher
found a couple of rooms that were in
great shape. Originally designed by
Tom Hidley, the main room has stayed
the same under the Red Zone banner.
Degher says, “The old adage ‘don’t fix
it if it isn’t broken’ is in effect here.”

However, the control room has gone
through a bit of retuning. “The con-
trol room originally had a Tom Hid-
ley Westlake/Eastlake monitoring
system, but we brought in a different
monitoring system,” Degher says. So
he called in Vincent Van Haaff to
update the acoustics and equipment.

Since then, he has gone through a
couple of different boards, including
the original board and a Neve V series
{which he calls a $400,000 white ele-
phant), finally ending up with a 48-
input Trident 80C console, to which
he has added his own custom automa-
tion. And since the sound du jour
tends to be a tad warmer and more

(Continued on next page)

DEGHER

Bad Animals Turns To Audio Post
Recording Takes Back Seat At Seattle Complex

l BY PAUL VERNA

NEW YORK—Executives at Bad Ani-
mals, the Seattle facility co-owned by
Ann and Nancy Wilson of Heart and
audio industry veterans Steve and Deb-
orah Lawson, have decided to exit
music recording and concentrate on
the burgeoning audio post-production
business.

The home of such hit albums as
R.E.M.’s “Automatic For The People,”
Soundgarden’s “Superunknown,” and
Pear] Jam’s “Vs.,” Bad Animals has
earned a reputation as one of the
world’s premier recording studios.

President/CEQO Steve Lawson says,
“While we say we're getting out of the
recording of musie, there will still be
some music produced at Bad Animals.
Ann and Nancy Wilson and Heart will
still record here. There’s a select group
of artists we enjoyed working with in
the past, and we’ll continue to work
with them in our Studio X. We enjoy
our relationship with the guys from
Pearl Jam, Soundgarden, and Alice In
Chains. We probably don’t want to do
whole records, but if they’d like to mix
here, that would work; certain types of
overdubs would work also.”

Lawson notes that the rates for Stu-
dio X, which opened in 1991, will be
less competitive than they have been to

date, “It'll have to be a situation where
they want to work here and we want to
work with them,” says Lawson.

Lawson says the decision to concen-
trate on post-production was motivat-
ed by the higher profit margins that
exist in that sector

“While we were better known as
Bad Animals the recording place, we
were also big as an audio post house,
and our profits have come from that
side of the business.”

Lawson continues, “I love the music
business, and my partners are inte-
grally involved in the music business,
but the long and short of it is that with
the competition in the music business
and the expense of maintaining a hap-
pening place, it just doesn’t pencil out.
We were paying our bills just fine, but
we weren’t making any money in that
business.”

To illustrate the eroding profitabili-
ty of music recording, Lawson notes
that studio rates “literally have not
gone up since 1970, and $1,000 was a
lot more in 1970 than it is now. That’s
because of all the home studios, the
artists and producers who build their
own rooms, and the rich kids who don’t
need to make money and make it difti-
cult for those of us who do.”

By contrast, audio post and multi-
media are areas that have blossomed

over the years in Seattle, and at Bad
Animals in particular. The studio has
recently worked on soundtracks for
award-winning commercials, the
Emmy-nominated program “Disney
Presents Bill Nve The Science Guy,”
and acclaimed multiniedia titles “A
Passion For Art” and *“Material
World.”

To make the conversion from musie
to post, Bad Animals plans to sell two
API consoles (which Lawson says have
been impeccably maintained over the
years), its Sony 3324 multitracks, and
some outboard equipment, including a
Dolby processor. The studio will keep
its Studer multitrack machines and
some of its select microphones, includ-
ing a pair of Neumann M-49 models.

“So many times, you go to these
equipment fire sales, and there’s a
bunch of junk there,” says Lawson.
“We're not going out of business, we’re
Jjust changing our business. We want to
move the stuff, but we don’t want to
give any of it away.”

The tracking rooms for Studios A
and B will be converted to a game room
and a Foley/ADR stage, respectively,
and their corresponding control rooms
will house new Avid AudioVision sys-
tems. Rooms C, D, and E are already
post-production suites and will contin-

(Continned on next page)

BILLBOARD’S NO. 1 SINGLES (WEEK ENDING FEBRUARY 17, 1996)

CATEGORY HOT 100 R&B COUNTRY ALBUM ROCK CLUB-PLAY
TITLE ONE SWEET DAY NOT GON' CRY BIGGER THAN THE THE WORLD | KNOW | THE LOVER
Artist/ Mariah Carey & Mary . Blige/ BEATLES Collective Soul/ THAT YOU ARE
Producer Boyz Il Men/ Babyface Joe Diffie/ E. Roland Pulse Feat. Antoinettte
(Label) W. Afanasieff (Arista) J. Slate, J. Diffie M. Serletic Roberson/

M. Carey (Epic) (Atlantic) Soul Solution

{Columbia) Hex Hector
RECORDING CRAVE/ THE TRACKEN PLACE | SOUNDSHOP CRITERIA REEL TIME
STUDIO(S) HIT FACTORY (Los Angeles) (Nashville) (Miami) (New York)
Engineer(s) (New York) Brad Gilderman Mike Bradley Greg Archilla Ernie Lake

Dana Jon Chapppelle Bobby Guy

Jay Healy,

David Gleeson
RECORDING SSL 80006G/ Euphonix CS 2000 Trident Vector 432 Neve 8078 Soundtracs Quartz
CONSOLE(S) Neve VRSP Legend

with Flying Faders
RECORDER(S) Sony 3348 Sony 3348 Sony 3348 Studer A820/A827 Sony MCI 24
MASTER TAPE Ampex 499 Ampex 467 Ampex 467 Ampex 456 Ampex 499
MIX DOWN SONY STUDIOS/ RECORD PLANT SOUNDSHOP MIX THIS REEL TIME
STUDIO(S) CRAVE (Los Angeles) (Nashville) (Pacific Palisades, CA) | (New York)
Engineers(s) (New York) “Bassy” Bob Brockmann| Mike Bradley Bob Clearmountain Emie Lake

Mick Guzauski Bobby Guy
CONSOLE(S) SSL 4096G SSL 4000G Plus with Trident Vector 432 SSL 4000G Plus

Ultimation Soundtracs Quartz
RECORDER(S) Sony 3348 Studer A820 Sony 3348 Sony 3348 Sony MCI 24
MASTER TAPE Ampex 467 3M996 Ampex 499 Ampex 467 Ampex 499
MASTERING GATEWAY FUTURE DISC GEORGETOWN PRECISION FRANKFORD WAYNE
Engineer Bob Ludwig Eddy Schreyer MASTERS Stephen Marcussen Tom Moulton
Denny Purcell

CD/CASSETTE Sony BMG Sony WEA WEA
MANUFACTURER

© 1996, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult

Contemporary, Club Play, and Dance Sales.
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DEGHER’S RED ZONE

(Continuned from preceding puage)

organic, Degher has dusted off his vin-
tage Neve 1073 pre-amps and has been
using older equipment of late.

Of course, he's got his share of all of
today’s best technology, including such
effects as the Lexicon 480-L, Eventide
2016, T.C. Electronics 2290, Eventide
H-3000, and the Yamaha SPX-90, to
name a few. He also boasts a variety of
microphones, including tube units, such
as the Neumann M-49 and the Sony C-
37A, as well as the Neumann U-87,
AKG-414, AKG-451, Electro-Voice RE-
20, and a bunch of Sennheiser 421s.

Artists and engineers using Red
Zone have access to an Otari MTR 90
MKIII 24-track, an Otari MTR 12
analog mastering deck, and a Sony
JH-110, as well as Panasonic and Sony
DAT muachines.

“I'm melding together quality vin-
tage equipment with some of the more
modern equipment, trying to create,
basically, a clean, punchy sound,” says
Degher of the equipment additions he
has made to Red Zone. “I was trained
to go for a clean sound. We didn’t have
digital reverb in 1979, when I started.
Well, there was the $25,000 EMT
250.”

Back then, Degher was still using
the Cooper Time Cube, which, he
explains, was a sealed box filled with
different lengths of garden hose, to
give either a 30- or 34-millisecond
delay.

“What I find interesting now is that
I have a facility that enables me and
various other clients to record in a
pretty live environment,” Degher says.
That environment also affords him the
opportunity to work in nearly any
genre, from the alternative vibe of
Thermador to the singer/songwriter
craft of Lesa MacEwan, whom Degher
has signed to his production company.
Other recent projects recorded at Red
Zone include an African-drum-laced
album by Tribe After Tribe.

*I hate to say I'm a generalist or a
renaissance producer, but I feel com-
fortable doing a lot of styles of music,”
says Degher. "It almost allows me to
bring something to the table that some
other people don't if they are locked into
a specific genre of music. I feel kind of
lucky that I've been able to do that.”

Then, with a smile, he says, "The
only thing I haven't done anything to
speak of is country; but I think I could
work in that vein too. Who knows
what’s going to knock on my door
next?”

BAD ANIMALS

(Continued from preceding page)

ue to function in that capacity, accord-
ing to Lawson.

He notes that Bad Animals is fully
wired for ISDN networking, and there
are plans to use the service to link with
facilities in New York, Los Angeles,
Chicago, and elsewhere.

While the conversion from music to
post takes place, Bad Animals’ record-
ing rooms are still thriving, with
Soundgarden recording in Studio A
and mixing in Studio X, according to
Lawson. "It's not like it’s some run-
down place,” he says.

Lawson plans to continue his active
involvement with the Society of Pro-
fessional Audio Recording Services.
He notes that he will serve on a panel
on niche marketing at a SPARS event
in Los Angeles in May.
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‘Blackbird’ Song Rights Disputed

At Issue Is Cocker’s Version On ‘Sleepless’ Album

M BY IRV LICHTMAN

NEW YORK—The question of which
publisher collects mechanieal royal-
ties from recordings of songs that
were licensed before being recap-
tured by the authors or their estates,
supposedly clarified in a 1985 U.S.
Supreme Court decision, has flared
up as an issue again in federal court.

The focus of the latest dispute is
Joe Cocker’s 1969 recording for A&M
Records of “Bye Bye Blackbird,”
which appears on the soundtrack to
the 1993 film “Sleepless In Seattle.”
The 1926 song, written by Ray Hen-
derson and Mort Dixon, was licensed
to Sony Music Entertainment for use
on the soundtrack album, which has
sold more than 1 million copies.

The plaintiff, Fred Ahlert Music
Corp., which does business as Olde
Clover Leaf Music, says it is owed
thousands of dollars that have been

collected by the previous
publisher/owner of the copyright. In
addition, the action says that if the
plaintiff is denied its claim, royalties
will be paid to heirs of Dixon who are
not entitled to them. Dixon died in
1956.

According to a filing in U.S. Dis-
trict Court in New York, Ahlert/Olde
Clover claims that defendant Warn-
er/Chappell Music, the song's pub-
lisher before beneficiaries of the
Dixon estate gained Dixon’s rights in
1982, has no rights to mechanical roy-
alties stemming from the sale of the
soundtrack album.

Under the 1976 revision of the
Copyright Act, an author or his or
her heirs can “terminate” the pub-
lisher’s rights and recapture rights
to a song for a period of 19 years
beyvond the original 56-year life of
the copyright.

Ahlert/Olde Clover, which acquired

Michael W. Smith Sells Cos. To
OMG, Signs Publishing Deal

M BY DEBORAH EVANS PRICE

NASHVILLE—Opryland Music
Group has purchased contemporary
Christian artist Michael W. Smith’s
two publishing companies, O’Ryan
Music and Whitney Katherine Music.
In addition, OMG has signed Smith to
an exclusive publishing agreement that
covers his current Reunion Records
album, “I'll Lead You Home,” and a
number of future projects. No pur-
chase price was announced.

“It was really hard,” Smith says.
“Those are my babies. [I’d had] the
publishing companies 13 years. There
was ‘Place In This World,” ‘T’ll Be Here
For You,” tons of songs. But it seemed
to be the right thing to do. I felt like 1
found a publishing company that had a
real passion for my music and could
really work this catalog.”

Smith’s music is a valued commodi-
ty because he is considered one of
Christian music’s top artists and is one
of the few to have garnered major
mainstream success. Among his more
popular singles are “Place In This
World,” which peaked at No. 6 on Bill-
board’s Hot 100 Singles chart in July
1991, and “I Will Be Here For You,”
which went to No. 27 in November
1992. “T'll Lead You Home” debuted at
No. 16 on The Billboard 200, one of the
highest debuts by a Christian act; on
the Top Contemporary Christian
chart, it held the No. 1 position for 11
consecutive weeks.

Opryland Music Group VP Jerry
Flowers says, “I think the personal
touch he found when he came over here
made the difference. I think once he
got over here and saw how the systems
work, how we approach things, and
how the people respond, he told us it
felt like family.”

Smith says he’s “excited” about hav-
ing his songs actively pitched. Before
the sale, Smith’s companies were

administered by Reunion Publishing,
but he has never had a song-plugger.
He says it was something he had
always wanted but was so busy that he
hacdl never taken the time to hire some-
one.

In addition to working his catalog to
the Christian, country, and pop mar-
kets, OMG will be promoting Smith’s
new efforts. “The futures deal I did
with them was a split-publishing
[agreement],” Smith says. “I've got to
come up with a name for the new com-
pany . .. We thought about Rocketown
Publishing [ Rocketown is the name of
Smith’s teen music venue outside of
Nashville], but we want to make sure
there’s not a conflict. I'll probably
decide within the next week.”

Smith says his wife, Debbie, who has
written with him such signature tunes
as “Friends,” was co-owner of the com-
panies he sold to OMG and will most
likely write for his new venture.

“I think they’ll really produce a lot of
activity on the catalog and the futures
deal. I think it’s another opportunity of
networking me with some other people
in terms of writing,” Smith says. “I
think it will spur me on. When I start
networking, it inspires me.”

OMG shares his enthusiasm. “I
believe this is the beginning of a new
chapter in his songwriting,” says OMG
creative manager Kendall Hewitt. “He
has expressed openness to writing
beyond his projects. I'm excited to have
the opportunity to work with him.”

OMG initiated its Christian music
division last spring. So far, the only
other Christian writer it has signed
has been hit tunesmith Jeff Borders,
and Flowers proudly reports that out
of 12 songs Borders has written for
OMG, the company has holds on eight
of them. Flowers sees the signing of
Smith and Borders as elevating OMG’s
profile and showing its commitment to
the Christian market.

publishing rights to the song in 1986
after making a deal with Dixon’s
heirs, claims an exception to a land-
mark decision by the U.S. Supreme
Court, That 1985 decision, in Mills vs.
Snyder, gave the music publisher
from the pre-termination period the
right to collect mechanical royalties
on licenses granted before the copy-
right was recaptured by an author or
the heirs.

However, Ahlert/Olde Clover says
that those rights are restricted to
A&M Records’ marketing of the
recording, not its use by another
label, a situation that requires the
issuance of a new license.

According to the action, Warner/
Chappell does not dispute Ahlert’s
rights to the Dixon portion of the
song or Ahlert’s synchronization deal
for the use of the Cocker recording
on the soundtrack to “Sleepless In
Seattle.”

But the suit charges that the Harry
Fox Agency, while not a party to the
action, incorrectly granted Warner/
Chappell a license to use the song on
the Sony soundtrack after it was
directed to do so by that publisher. At
press time, Fox legal representatives,
aware of the dispute, had no com-
ment.

“The question to be resolved by this
case,” says Robert Osterberg of New
York-based Abelman, Frayne &
Schwab, attorney for Ahlert/
Olde Clover, “concerns the whole
post-termination licensing procedure
of the Harry Fox Agency.

“At present, whenever a new form
of pre-termination recording is re-
leased after termination, the [Fox]
Agency issues the license on behalf of
the renewal publisher. That includes
soundtrack albums, greatest hits, and
any other compilations . . . That prac-
tice substantially diminishes the value
of the new publisher’s rights that
Congress intended to confer through
the termination provisions. In this
case, and probably many others, the
owners of the termination rights
expressly designated by Congress
also suffer.”

Osterberg says the decision in
Mills vs. Snyder, as well as a recent
U.S. Court of Appeals decision, sup-
ports the plaintiff. The Supreme
Court decision, he says, focuses on
the entire contractual relationship
in existence at the time of termina-
tion to decide who owns a song’s
rights.

In this case, Osterberg asserts, the
only license permitting use of the
song is held by A&M, and its appear-
ance on the Sony recording requires
a new license that only the new rights
holders can issue. In copyright par-
lance, the Sony soundtrack consti-
tutes a new derivative right.

“We've seen the [court] papers, and
obviously we disagree with the com-
plaint,” says Don Biderman, executive
VP/general counsel of Warner/Chap-
pell. “We’ll defend against it.”

As for the Henderson share of the
song, it’s understood that Warner/
Chappell and the current publisher of
his share have made an agreement in
principle in the matter.
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HOT 100

ONE SWEET DAY - Mariah Carey, Michael McCary,

G CREDITS

L d P U B LI S H E R

SINGLES
Nathan Morriss, Wanya Morriss, Shawn Stockman,

Walter Afanasieff + Sony Songs/BMI, Rye/BMI, Sony Tunes/ASCAP, Wallyworld/ASCAP, Black Pan-
ther/BMI, Vanderpool/BMI, Aynaw/BMI, Shawn Patrick/BMI

HOT COUNTRY SINGLES & TRACKS
BIGGER THAN THE BEATLES * Jeb Stuart Anderson, Steve Dukes * Timbuk One/ASCAP,
MRBI/ASCAP, Chickasaw Roan/ASCAP, Emdar/ASCAP, Texas Wedge/ASCAP

HOT R&B SINGLES
NOT GON’ CRY (FROM “WAITING TO EXHALE”) + Babyface + Ecaf/BMI, Sony Songs/BMI, Fox
Film/BMI, EMI Blackwood/BMI

HOT RAP SINGLES
GET MONEY + The Notorious B...G,, Little Kim, Lamont Porter, B. Bedford, R. Ayers, S. Striplin * Big
Poppa/ASCAP, Undeas/BMI, EZ Elpee/ASCAP, AFI/ASCAP, EMI April/ASCAP, Justin Combs/ASCAP

HOT LATIN TRACKS
AMOR - Cristian Castro * Fonomusic/SESAC

W/C’s Top 10 Love Songs;
Berlin’s ‘Purchase’ Returns

LOVE THEM DO: OK, we missed
our pre-Feb. 14 issue for the follow-
ing survey done by Warner/Chappell
Music that cites 10 of the publisher’s
all-time top-earning love songs. So
let’s say we’re way ahead of next
year’s Valentine’s Day. Words &
Music also thinks there are a few sur-
prises. Here’s the list:

1. “As Time Goes By” by Herman
Hupfeld (1931); 2. “When A Man
Loves A Woman” by Cameron Lewis
and Arthur Wright (1966); 3. “Wind
Beneath My Wings” by Jeff Silbar
and Larry Henley (1982); 4. “When
I Fall In Love” by Victor Young and
Edward Heyman (1952); 5. “Some-
one To Watch Over Me” by George
and Ira Gershwin (1926); 6. “I've Got
You Under My Skin” by Cole Porter
(1936); 7. “The Rose” by Amanda
McBroom (1977); 8. “Love Is Here
To Stay” by George and Ira Gersh-
win (1938); 9. “Save The Last Dance
For Me” by Doc Pomus and Mort
Shuman (1960); 10. “I Only Have
Eves For You”

searches by title or even a specific
word in the title, such as the all-too-
common “love.”

Songscape will be accessible at
http://www.genoagrp.com/genoagrp.

WEI‘(‘()ME BACK, STRANGER:
As Words & Music has happily stat-
ed with some frequency, the new
musical theater scene may be awful-
ly drab, but things couldn’t be
brighter in terms of productions of
oldies that rarely, if ever, get
revived.

At Carnegie Hall's Weill Recital
Hall in New York, where conduc-
tor/musical theater scholar John
McGlynn has done concert-version
revivals in recent years, a six-per-
formance concert version of Irving
Berlin’s 1940 hit “Louisiana Pur-
chase” starts its run June 19.

The musical, revived at Connecti-
cut’s Goodspeed Opera House more
than 20 years ago, has not had a pro-
duction in New York since its first

run. A sendup

by Harry War-
ren and Al
Dubin (1934).
One ironic
note: As a lyri-
cist, Ira Gersh-

2% EE'[i' =ife

Wards & Music:

o

of Southern
politics of the
era, the show
has a book by
' Morrie Rys-

kind, who a
decade earlier

win, who with
his brother
George leads
the pack with
two top 10ers, was not overly fond of
writing sweet love ballads.

N EW SONG DATABASE: Song-
scape, a database of music and
recording listings, will appear on
the Internet’s World Wide Web
March 1. Ron McGowan, VP of
business affairs at the Genoa Group
(Songscape’s parent), says the data-
base complements current services
offered on the Internet by per-
forming right groups ASCAP and
BMI.

Songscape will provide “creative
search methods based upon a vari-
ety of objective and subjective music
classifications,” McGowan says.
“Our researchers created and
assigned classifications for each
song in the database based on stan-
dard industry categories such as
performances, awards, hit informa-
tion, and usages.”

With this service, a music user can
search for songs by key word groups
or decades, along with conventional

by Irv Lichtman

shared a Pul-
itzer Prize for
his work on
“Of Thee I Sing,” which hada
score by George and Ira Gershwin.

One of Berlin's entries, “It’'s A
Lovely Day Tomorrow,” is not well-
known now, but it used to get around
and is one of Berlin's most engaging
anthems of optimism.

The music director is Rob Fisher,
a conductor who also knows those
neglected musicals. Interestingly,
Berlin will be sized up at Carnegie
Hall June 1 when Fisher hosts “Irv-
ing Berlin/Musical Theatre For
Teachers: A Workshop.”

PRINT ON PRINT: The following

are the best-selling folios from Hal

Leonard Corp.:

1. Red Hot Chili Peppers, “One Hot
Minute.”

2. Hootie & the Blowfish, “Cracked
Rear View.”

3. Allman Brothers Band, “Definitive
Collection—Vols. 1-3.”

4. Nirvana, “MTV Unplugged In
New York.”

5. “Toy Story,” soundtrack.
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ASIAN BREAKTHROUGH

Shiny, Impenetrable Images And “A

Schedule From Hell™:
Marketing
The Sino-I;p

oo

By Mike Levin

ndy Lauw is at the 1op of a 10-foot metal lamppost

looking out over a steelvard in Hong Kong's New

Ferritories. On the ground, a TV crew is won-
dering when he will come down so they can get on with
filming the singer’s music video.

For the Hong Kong press who follow Lau like
groupies, this is a prime photo op. For video director
Connie Tung. i's a delav. "C'mon. fun’s over,” she
snaps, but not 1o loudly. because Andy s more than
king of a rusted pole: he's one of the Kings of Chinese
music. and no one i Asia rags on a pop monarch.

The video shoot is a short one—lour hours, two loca-
tions and only one starlet—>Monique—who spends her
time wrapped i Andy’s muscled arms and gazing into
his smoldering eves. 1t's quick because Chinese music-
videos are formulaic—soft-edged clones of some nonde-

Andy Lau

script original—just like the repertoire Lau and his fel-
low Canto-Kings have been releasing for the past 15
vears.

But formulaic or not, Chinese pop music is \sia
Pacific’s favorite. For every Kenny G or Flion John
album tha sells across the region, Lau will sell threce.
This happens becanse the 34-vear-old is so firmly
entrenched as a star—not only in music but also in
movies (media time is limited, and companies must
maximize product exposure)—that it is difficult 1o think
ol pop music without him. Imagine Christimas without
Bing Crosby.

Lau’s fans sce him as a father figure, as a brother and
as a sex symbol. He's also a symbol of good times and
good feelngs. It's not so diflicult 1o understand; when

Continued on page APQ-2

THE ASIAN TRAIL

ouring Boosts
ales, But Foreign
cts Should Be
repared To

end Time And
ress The Flesh

here are two misconceptions

about Western music in Asia.

One is that big-name artists
sell themselves: and the other is
that any artist can tour anviime.

Regional marketing managers
seem to be the only ones to
understand that imternational
artists are no longer the sure-sell
thev once were. They'll tell you
Astan markets have 1o be worked
like a Mary Kay cosmeties semi-
nar—"network or dic.” And cven
after six countries and 60 promo-
tional interviews, foreign acts can
be easily forgotten because there
are few live-music venues avail-
able for concerts.

Some Westerners have under-
stood the clues, and two do 1t bet-
ter than anyone else. Kennv G
and Bon Jovi not only consistent-

Continned on page APQ--1

Kenny G is guaranteed access to con-
cert venues when he decides to tour.

PACIFIC TREND WATCH

Radio Turns U

Deregulation trends and a new breed of programmers

are helping Asia’s most important marketing tool

shed 1ts bad rep

-

By Mike Levin

here is no mistaking music-radio’s reputation across
Astaz inflexible management: boring middle-of-the-
road plavlists; and rote-minded D|s and programmers.

Radio miay still be a step or two out of synch
with listeners’ tastes, but deregulation trends
and a new breed of management and program-

collecting healthy pavola from record companies to do it
“There's a long way 10 go helore we get Western-style for-
matted radio, but the increase in new commercial stations is
making programnters think.” savs Mike Mackav., GV of
STAR Radio, the region’s only satellite-radio broadcaster.
Deregulation not only has allowed dozens ol new adver-
tiser-driven stations to grow, it has also helped dissolve anti-
quated Taws that for decades kept Japanese-language pro-
gramming out of Taiwan and South Korca,
and Chinese music out of Indonesia.
Althongh each country has separate and dis-
tinct laws, changes m one market have obvious
eftects on the others. When Malavsia allowed
commercial broadcasung for the first time in
late 1994, similar moves followed in
Indonesia, Taiwan and Thatland. Tt also

helped rvelax cable- and satellite-"T'V regula-
tions at home and in Singapore. Tt could have
been a coincidence. but not likely.

Throw in a healthy dose of government regulation and the
medium secms out ol step with satellite and cable TV and
diversifving consumer demands.

The trouble with reputations is that thev tend 1o stick
around alter reality has changed.

mer are changing the medium’s staid image.
With 100% penetration, it remains Asia’s most
umportant music marketing tool.

Radio has never really been exploited further ICRT Radio programmer Mike
than simply cdisseminating ambient music, and Ryan

PROGRAM EXPERIMENTS
Markets like Hong Kong, the Philippines
and Singapore have had open and saturated
Continued on page APQ-5
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o ARTISTS & MUSIC

TAIWAN—For major players in Chinese repertoire, Taiwan's
pivotal market position remains the main focus. BMG
Entertainment International’s recent purchase of instru-
mental and pop indic Elite Music is a move to strengthen its
competitive presence, as the major labels increasingly buy
up local companies. A new label, headed by Elite owner
David Jerng, will be established under BMG and will focus
on acts that can be distributed regionwide. Elite currently
has 25 artists on its roster, including Hong Kong actresses
Guan T'ze Lin and Lio Jah Ling.

L N ]
SOUTH KOREA— T'hree years of lobbying by international
music executives—led by Warner Music International and
Sony Music—could finally help the major labels increase the
number of non-domestic releases in Asia’s second-largest
established market. A recent announcement from Korea's
Ministry of Communications says the government plans to
reduce censorship restrictions on audio products released
by foreign-invested joint ventures. Although big domestic
record companies continue to insist this will hurt their busi-
ness, many feel the emergence of music publishing in the
country and inmternational trade pressure will allow interna-
tional subsidiaries to triple their number of releases within
two years.

LN ]
CHINA—Copyright protection continues to be a painfully
slow process in China. While the level of pirate CDs on the
strects of Hong Kong and Singapore appears to have
dropped, insiders at CD factories in southern China say the
output of counterfeit music albums in their arca during
1995 equalled that of 1994, contrary to reports by anti-pira-

Cy organizations.
They also say production of other pirate software, such as
games and videos, increased between 500% and 1,000%.
Despite U.S.-Beijing negotiations, experts claim the situa-
tion is unlikely to change for the next 10 1o 20 vears because
of the central government’s lack ol judicial control in arcas
where the factories are located.

o0 e
HONG KONG—M CA Music Entertainment International’s
whirlwind move into Asia has
provided some interesting
lessons for the industry. Lven M‘ A
with four new artists under ®
development and two more on
the way this year, MCA spent as much of its first year in the
region learning about real-estate and labor realities as it did
about A&R. After setting up MCA's regional office in Hong
Kong and seven country offices in seven months, senior VP
Greg Rogers feels the tabel will make a move into alternative
repertoire because it fits the personality of his staff. He also
sces a regionwide consolidation of distribution by all the
international labels to help control costs—and because some
markets still have restrictive import practices.

LA
SINGAPORE—Dick Lec’s new contract with Warner/Chappell
is raising music publishing consciousness [or an increasing
number of local songwriters. Singapore has been a regional
leader in all royalty payments, but with Warner/Chappell,
BMG Music Publishing and EM1 Music Publishing finally
establishing offices here during 1995, the market appears
ready to accept mechanicals as a major revenue-generator.
I'hese royalties rose 22% in 1994 and about 40% last year.
This is good news for composers like Eric Moo, Chen [ia
Ming and brothers Wei Shiong and Shi Shiong Lee, who
have broken out of the local market to sell their songs
regionally. Dick Lee hopes to use his deal with
Warner/Chappell 1o write for Broadway musicals.
L N ]

INDONESIA—Indonesia has yet to shake some aspects ol its
frontier image. Despite big improvements in copyright pro-
tection and retailing, international record companies are

finding that new foreign-investment laws are not as clear as
they once appeared. In November 1995, the local govern-
ment linally agreed to major-label purchases of local
licensees. But so far, only Warner Music International has
been able to complete the deal with Hemagita. Other labels
are hesitating because they sav tax regulations and severe
limitations on distribution and CD-importing make invest-
ment questionable. Most will keep the true extent of their
local dealings “under the table” for at least a vear until the
government relaxes restrictions.

LR N ]
MALAYSIA—A small wave of international alternative-music
sales that started in Hong Kong, Singapore and Taiwan dur-
ing 1995 is spreading to neighboring countries. In Malaysia,
music executives say they must now fit alternative into mar-
keting strategies—even if the volumes are nowhere near pop
ballads—il they are 1o keep current with young consumers.
When Western acts Green Day and Offspring passed the
50,000-unit mark last year, local subsidiaries of major labels

jumped on the bandwagon. Many cite airplay on new, pri-

vate radio stations like Time Highway as a showcase for new
music. Also, exposure in urban nightclubs and a growing
promotional presence in retail outlets are pushing A&R
executives to start the search for domestic alternative acts.
L N

TAIWAN—A wtrend toward nation-
alism is creating a new sound in
Taiwan. Bob Chen and his New
Formosa band are blending
Mandarin, Taiwanese, Hakkan-
ese and native aboriginal dialects
into modern grassroots pop,
encouraging people to “get along
together.” Rock Records is also
moving into a similar repertoire
with Black List, an indig-
enous=hased music group which
believe native Taiwanese music is
the base for virtually all Asian
styles. Rock artists Wu Bai &
China Blue are taking Taiwanese oldies and wrning them
into rock '’ roll anthems. Many in the industry enjoy the
trend, saying that the market needs new music and that this
new repertoire is not only creative but adds to a national
feeling.

Wu Bai & China Blue

MALAYSIA—Asian music-award
shows are so numerous and varied
that a lack of standardization gives
them litde effect on record sales. In
Malaysia, an exception to the rule
is forming. The “Anugcran
Industri Muzik” (Music Industry
Awards) are not only recognized as
a definitive industry benchmark,
they are also boosting sales for win-
ners. Bahasa R&B artist Ning
Baizura saw sales of her debut
album “Dekat Padamu” increase
tenfold to 200,000 units after winning 1993°s best-new-artist
award. With local media now adding an overall quality con-
sensus o the event, exccutives view cach award with enthusi-
asm. The third-=mnual affair will be held in March, featuring
17 awards from best English album o best sound engineer. l

Ning Baizura

CREDITS

Billhoard’s first Asia Pacific Quarterly was written by Mike Levin
in Hong Kong with reporting and contributions from Hiroshi
Fuji in Taiwan, Gary Van Zuylen in Thailand, Alexandra
Nuvich in Malaysia, and Philip Cheah and Gerrie Lim in
Singapore.

MARKETING AN IDOL
Continued from page APQ-1

he started his career, much of Asia was still experimenting with
the telephone.

His success has as much to do with rapid socioecconomic
development as it does with music. In the 1970s, record com-
panies like Warner and PolyGram lound a recipe of middle-of-
the-road ballads and cover versions that consmmers accepted as
their expression of a positive luture, and packaged it as con-
temporary entertainment. How else could a 15-year-old girl
and her father sit together on a Saturday night and sing the
same karaoke songs?

“Have you ever seen a Chinese person sing a sexy song? No
[label] wants it. [ The music industry ] is not about lile’s problems
and personal development; i’s about an emotional connec-
tion,” says Lau in excellent English. “My voice is far [rom per-
fect. [But] if my songs can move you, then it’s good music.”

SELF-CONTAINED UNITS
Asian celebrities are self-contained units—singers who act,
actors who sing—and all of them complete with shinyimpene-
trable images. They are surrounded by publicity machines that
never reveal human failings and a media that rarely asks.

IN THE 1970s, record
companies found a recipe
of MIDDLE-OF-THE-ROAD
BALLADS AND COVER
VERSIONS that consumers
accepted as their expression
of a POSITIVE FUTVRE,
and packaged it as CONTEM-
PORARY ENTERTAINMENT.
How else could a 15-YEAR-OLD
GIRL AND HER FATHER sit
together on a SATVRDAY
NIGHT and sing the same
KARAOKE SONGS?

In the midst of this, Law strides like a myth. But a mid-30s sex
symbol?

“IC’s nice sometimes, but its only part of my image. 10s act-
ing, the same as when 1 try to make people believe 'm a msi-
cian,” he explains.

IUs this ability to flash personal glimpses that endears him to
the public. Even Monique the model gushes abont how well he
connects with people and “understands his own heart”—a fan’s
way of saying that they don’t make them like this anymore.

400,000-UNIT “BUST”

Lau’s new Cantonese release in April and a Mandarin record
in the summer will be considered busts il they don’t sell a com-
bined 400,000 units. There is litde chance ol that happening,
because record companies still expect about 60% of their sales
to come [rom singers like Lau. And there are any number ol
ways to achieve that goal.

After the video shoot, there’s time for a quick bite before
heading off to TVB’s studios 1o appear in the top-rated “Jade
Solid Gold,” a Saturday-night Hong Kong TV staple feamring
four of the genre’s top stars singing to canned music in front ol
a teenage audience.

Then it's a few more interviews, a late-night ride back 1o the
recording studio Lau co-owns to linish off two tracks on the
new album, a couple hours of sleep and a morning flight to
northern China for six weeks ol shooting on Lau’s 85th leature
film.

Continued on page APQ-6
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MUSIC TELEVISION

Hear the buzz thats sweepmg through Asia.
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™ MERCHANTS
1 &MARKETING

TAIWAN—T wo wholesalers and more than 100 retailers have
ceasced operations during the past year, a result of declining
sales of Chinese pop music. The closure of the wholesalers has
lett several local vecord companies with hundreds of thou-
sands of dollars in unpaid bills. Many of the retail stores closed
because they could not compete with large chain stores now
domiating the market. Tower Records has opened its third
store, while local chains €D Link and Rose Records plan to
open about 50 branches nationwide during the next five years.
Label exccutives in Taiwan say they prefer chain stores
because they can keep a closer eye on their product and
because sales feedback is faster.

. L] L]
HONG KONG—1.ocal record retailing is
turning out to be almost as interesting as
the music product it sells. The opening
last year of HMV's 30,000-square-foot
megastore created a fundamental change
not only in how Hong Kongers buy their il
records, but which music they purchase. EXPRESS
Many, including tocal giant chain KPS, #*#® *®#n &
admit that HMV is almost singlehandedly shifting locals away
from mom-and-pop shops to deep-catalog stoves. This new
selection has also been behind a shift from Chinese pop idols
to new domestic and international artists, who now account for
well over half of all sales (compared to about 30% in 1994).
HMV will open its fourth local outlet this summer and has
plans to expand into Taiwan, Singapore, Malaysia and
Thailand in the near future. KPS plans to add six more stores
to its current 25 by the summer and has already spread to
Faiwan, where it operates two outlets in Taipei.

. L] L]

HMV

BAsIL A1 1T3 NESY

THAILAND—DParallel importing is gaining strength in Thailand
because retailers say international labels aren’t quick enough
with new releases and don’t hold sufficient stock. Tligh prices
on mid-line CDs are also hampering the introduction of new
product. Tower Records says it continues to purchase inside its
own network and use mail-order catalogs for large quantities.
fL.ocal retailer Jam Session says that even thongh taxes and pre-
mium shipping costs raise the price of direct imports, it is
worthwhile for stores that want to have new albums available
lor customers.

. . L]
SINGAPORE—T o capitalize on the synergy between neighbor-
ing markets, regional independent label Pony Canyon is team-
ing up with Thailand indie Fastern Sky Productions for mutu-
al artist releases. Pony Canyon will launch Eastern’s Thai pop
group Proud in Singapore, while Fastern will reciprocate with
Pony Canvon’s hardcore Singaporean rockers Stompin’
Ground in Thailand. The releases will be simitltaneouns in
March or April and will include live concerts in cach market.

L] . .
MALAYSIA—Following a ycear-and-a-half in which music spon-
sorship by Salem Cigarettes, was deemed inappropriate
because it “promoted smoking, drinking and mixing freely,”
the company is making a comeback on
the concert scene. It sponsored New
Year's concerts by local stars Ella and -
Zainal. During Salem'’s absence, live- @l’lsl}ef
music promotion was taken over by a ﬁ/g
host of new players, including local
publishers, labels and brewer Cavlsberg. ('hat beer-company
sponsorship would not promote drinking is one of the legal
ironies that exists in most Asian markets.) Most local executives
say they missed Salem’s promotional muscle and that the main
effect was fewer concerts during 1995, The company’s return
has been broadly welcomed, although some local managers
feel that more competition is better for the market. Il

TOURING
Continued from page APQ-1

Iy outsell all other Western artists, they are virtually guaran-
teed access to concert venues when they decide to tour.

“Consumers here like to see the artists, so if you aren’t will-
ing to spend time here, you just don’t get it,” says Shen Po
Chen, BMG Entertainment
International’s regional label
manager. “Kenny and his man-
ager know how to deal with peo-
ple in Asia. They understand
how to push a new album.”

For each release, the U.S. sax-
ophonist will make at least one
concert tour, often adding an
extra trip to South Korea, which
accounted for the majority
of regional sales for 1994’s
“Miracles” (1.3 million units)
and 1993’s “Breathless™ (1.5 mil-
lion).

BMG's country offices love
promoting the lyric-less ballads,
which fit so neatly into Asia’s
pop mentality. A proposed
March tour would be the highest
international priority for local
executives, who can work an entire catalog campaign around
a Kenny G tour.

SOURCING LOCAL TUNES
“[Kenny G] knows his target audience and is always sourc-
ing local tunes to blend with his music, which shows he cares
about the market,” says Caroline Quek, promotions manager
at BMG Singapore.
Kenny G included Chinese folk songs on his last two
albums: “Spring Breeze” on “Miracles” and “Jasmine Flower”

Bon Jovi shot the video for its “This Ain't A Love Song” in
Thailand.

sales. Yet many fans say the group is the only Western act they
expect to see perform regularly.

PolyGram Thailand says it considers Bon Jovi to be a long-
term investment and that live concerts are the best way to
build up promotional recognition.

MEDIA MECHANICS

Malaysia and Indonesia are
similar markets where the band
has a huge teenage fan base.
“Fhis mcans [Bon Jovi] is highly
dependent on media mechan-
ics,”  says  Paul  Nathan,
PolyGram Malaysia’s interna-
tional tabel chief. Often, music
executives aren’t prepared for
the consumer response.”

Nathan notes that the band’s
1995 concert near Kuala
Lumpur attracted 30,000 fans
but only boosted sales by about
20%, despite a strong two-week
promotional blitz by private
radio station Time Highway.
Victoria Music Center manager
Jenny Lim says retail demand
was three times higher than nor-
mal following the concert, but
that there was no catalog campaign ready at the time.

Across the Straits of Mallaca, a Jakarta performance in 1995
suffered a small amount of tan violence yet created a huge
demand for product. “Fhe concert was so successtul that it
created as big a sales push as I've ever seen for an interna-
tional artist. We didn’t have enough in stock to meet the
demand,” Anthony Shih, managing director of PolyGram
licensee Snara Sentral Sejati, said at the time.

Buteven the biggest names are not guaranteed sales success
by simply showing up in Asia. Strict performance-regulations

REGIONAL MARKETING MANAGERS seem to bhe the only
ones to UNDERSTAND that INTERNATIONAL ARTISTS
are no longer the SURE-SELL THEY ONCE WERE. They'll

tell you ASIAN MARKETS have to he WORKED like a
MARY KAY cosmetics seminar—“"NETWORK OR DIE.”

on "Breathless,” which contributed to combined sales of more
than 200,000 in Singapore, a market of only 3 million people.
A new tour could add between 20,000 and 50,000 units to cat-
alog sales.

In Hong Kong, both HMV and Tower say they devote
cntire store sections to Kenny G albums when he appears
locally. "For any artist who is so in tune with, and important
in, Asia, [BMG] is very prepared with everything we need,
such as promotional material and back-catalog albums,” says
HMV managing director Phillip Kung. “We can triple sales in
a matter ot days.”

In Taipei last vear, Tower reported a fivefold increase in
sales when Kenny G played two concerts. "1t depends on
which artist, but concerts are usually more helpful than pro-
motional tours,” says Tower’s regional store manager, Jagger
Yang.

BON JOVI’S COMMITMENT

Bon Jovi's performances are the best marketing tool avail-
able in Southeast Asian markets where rock music has a
strong following. PolyGram Thailand says the group’s annual
tours have pushed sales of its last two albums past the
200,000-unit mark. A proposed tour in June will be promot-
ed heavily on radio and T'V and is certain to boost sales of the
band’s entire catalog.

The band’s commitment to Thailand, which inchudes shoot-
ing its "This Ain't A Love Song” video there, has made Bon
Jovi a solid tavorite—although the video was panned by local
critics as “culturally insensitive” and may have hurt record

and a lack of adequate venues, a diminishing nomber ol large
promoters and a growing preference by local fans for local
[cheaper] artists are all exerting a dampening eftect on big-
scale international c<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>