“EL SUBLIMINOSO”
NEE
IN STORES
APRIL 2, 1996

CD/CS » X2/4-34168

NAIOS

.J._.JL__JLAL

dacape

ABC CLASSICS

WPAN

White Cloud

rion

Master recordings

NAXOS OF AMERICA INC,
1165 Marlkress Rd. Cherry Hill N.J. 08003
FOR A FREE CATALOG
CALL 180075 NAXOS

R&B Mines New
Classic Soul

B BY J.R. REYNOLDS

LOS ANGELES—R&B music could
be on the brink of a creative renais-
sance, as artists begin tapping into a
classic soul sound—reminiscent of Cur-
tis Mayfield and Marvin Gaye—but

D'ANGELO RICH

layering it with a contemporary flavor.
Included in this new wave of acts are
EMTI’s D’Angelo, LaFace’s Tony Rich,
and Columbia’s Maxwell (Billboard,

Jan. 13).
“Brown Sugar,” D’Angelo’s plat-
inum-certified debut, which was re-
(Continued on page 86)

Echos Achieve
Global Prestige

B BY WOLFGANG SPAHR
and ADAM WHITE

HAMBURG—The new wave of Ger-
man talent, which continues to make
its presence felt at home and abroad,

REAL McCOY

was proudly showcased Feb. 23 at the
1996 Echo Awards, held at the Con-

gress Center here.
Successful exports—Real McCoy,
(Continued on page 101)
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Magical History Tour: Harrison

Previews ‘Anthology Volume 2’
Fab Songsmith Foretells ‘Vol. 3,” Solo Set

H BY TIMOTHY WHITE

An occasional feature column of

analysis and opinion regarding
music industry issues by Bill-
board’s editor in chief.

LONDON—“You mustn’t disap-
point people who are counting on
you,” says George Harrison, his soft-
spoken admonishment poised mid-
way between a maxim and a mantra.
Like any avid record
buyer/ collector, Harri-
son has known his mo-
ments of disappoint-
ment. and misplaced
trust, and the memory
of one such incident still
stings.

“I can tell you some-
thing that was a real
disappointment,” he
moans, recalling an inci-
dent from 1955, when
the 12-year-old Beatle-
to-be had his heart set
on a certain rock’n’roll
talisman. “I’d got the money, and I
wanted ‘Rock Around The Clock’ by
Bill Haley, and I asked somebody to
get it for me, somebody in my family,
and [ couldn’t wait to get that record.
And they came home, and they gave
me this record and said, ‘Oh, they
sold out of Bill Haley, so I got you
this one.” It was the Deep River
Boys.” An R&B vocal quartet formed

HARRISON

during the ’40s at Virginia’s Hamp-
ton Institute, the HMV POP/RCA
Victor crooners were a far cry from
Haley’s antic rock’n’roll act on the
Brunswick label. “I thought, ‘Awww
no, fuckin’ hell” ” says Harrison. “It
was such a disappointment—that
was the first record I didn’t get.”

One of four children raised on fa-
ther Harold Harrison’s salary as a
bus driver, George says that, even as
a fledgling Beatle, “I didn’t really
have any money until af-
ter we’d been to Ger-
many,” referring to the
rock combo’s stints play-
ing the Kaiserkeller, the
Top Ten Club, and other
bistros in Hamburg. “By
| that time, it was 62, and
I was getting records at
[band manager] Brian
Epstein’s shop [a branch
of North End Music
Stores at 12-14 White-
chapel in the center of
Liverpool], and then we
were just trying to get
everything.”

More than three decades later,
Beatles fans are equally hopeful of
acquiring everything of enduring
worth still cached among the Fab
Four’s personal effects and in the
Abbey Road Studios vaults. Thus,
Capitol Records/Apple Corps Ltd./
EMI Records Ltd. are jointly due to

(Continued on page 87)
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Philips Classics Celebrates
The Art Of Alfred Brendel

SEE PAGE 11
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Grammys Led By
Morissette, Seal

B BY CHRIS MORRIS

LOS ANGELES—Speaking back-
stage at the Grammy Awards here
Feb. 28, lifetime achievement hon-

MORISSETTE MITCHELL

LENNOX

oree Stevie Wonder made a comment
about contemporary songwriters that
could also stand as a summation of the
evening’s awards.

(Continued on page 97)

Phish Phenom Airs
Jazz On Elektra

B BY JIM MACNIE

NEW YORK—Seeking alternatives to

ANASTASIO

marketing strategies is what helped
catapult Phish to its phenomenal level
(Continued on page 100)
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““YOU'VE GOT A FRIEND IN ME”

From the original TOY STORY soundtrack written by Randy Newman. Performed by Randy Newman and Lyle Lovett.
Nominated for Best Song by the Academy of Motion Picture Arts and Sciences.
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Contention Clouds Pending DVD Intro

VSDA Seeks Consensus On Rental, Sell-Through

W BY SETH GOLDSTEIN

NEW YORK—The sound and fury sur-
rounding DVD is intensifying.

In the past couple of weeks, Toshiba held
what it calls the world’s first consumer
demonstration of a DVD player, at a hard-
ware expo sponsored by a New Orleans re-
tailer; the Video Software Dealers Assn. sent
a letter signed by its board and 75 members
asking suppliers to support VSDA packaging
guidelines and rental and sell-through of
DVD titles; and a DVD copy-protection plan
came closer to a legislative and technical so-
lution.

Whether all this translates into a success-
ful market introduction of DVD players this
fall remains to be seen. Even optimists, such
as Pioneer Electronics, acknowledge that
there will be not much time between ap-
proval of a production model, in mid-sum-
mer, and scheduled retail arrival in Septem-
ber or October.

Pessimists, such as Sony and Philips, al-
though confident about long-term prospects,
doubt that much will happen this year. Nei-
ther company is exhibiting at the Electronic
Industries Assn.’s Digital Destination show-
case in Orlando, Fla., May 23-25, considered
by many as the dress rehearsal for DVD’s
fall debut.

Hollywood, the source of nearly all the
movies that will make up DVD’s entertain-
ment programming, still has not completely
committed itself to the new format. Warner
Home Video, Columbia TriStar Home Video,
MCA/Universal Home Video, and MGM/UA
Home Entertainment are vocal supporters;
Disney, 20th Century Fox Home Entertain-
ment, and Paramount Home Video have re-
mained quiet.

The threat of a DVD format war has van-
ished, but many executives still don’t want to
take a public position, says Charles Van
Horn, executive director of the trade group
ITA, which has DVD on the agenda of its an-
nual March seminar. The uncommitted are
loath to talk until key concerns, such as copy-
right protection, are resolved.

Even lesser issues, such as DVD packag-
ing, could be contentious. Until recently,
Time Warner subsidiary Ivy Hill had the
field to itself. But a new arrival, Clear-Vu
Products in Westbury, N.Y., has been mak-
ing rounds of the studios with a jewel-box de-
sign that, it claims, meets or exceeds indus-
try criteria. “I was out there to build a
consensus,” says president Michael Lax. Ob-
servers say one point in Clear-Vu’s favor is
that it gives rival studios an alternative to

‘SAVED’ BY THE RHYTHM

Larry Flick has the story.
FINE-TUNING THE FORMAT

spondent Steve Traiman reports.

Lander -

Its music is house, funk, and reggae with an Anglo-pop perspec-
tive, but World Wide Message Tribe is more than just another
dance act. Beneath the beat is a Christian message. Dance editor

Enhanced CDs and other music-themed multimedia are not
meeting sales expectations, so record labels are taking a hard
look at their marketing and development strategies. Corre-

0 BPI COMMUNICATIONS « Chairman & CEO: GERALD S. HOBBS - President: Arthur F. Kingsbury
* Executive Vice Presidents: John B. Babcock Jr., Robert J. Dowling, Martin R. Feely, Howard
Senior Vice Presidents: Georgina Challis, Paul Curran, Ann Haire, Rosalee Lovett
* Vice President: Glenn Heffernan « Chairman Emeritus: W.D. Littleford

©Copyright 1996 by BPI Communications Inc. No part of this publication may be reproduced,
stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechani-
cal, photocopying, recording , or otherwise, without the prior written permission of the publisher.
BILLBOARD MAGAZINE (ISSN 0006-2510) is published weekly except for the last week in De-
cember, One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual
rate, Continental U.S. $265.00. Continental Europe 215 pounds. Billboard, Tower House, Sover-
eign Park, market Harborough, Leicestershire, England LE16 9EF. Registered as a newspaper at
the British Post Office. Japan 109,000 yen. Music Labo Inc., Dempa Building, 2nd Floor, 11-2,
1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Second class postage paid at
New York, N. Y. and at additional mailing offices. Postmaster: piease send changes of address to
Billboard, P. O, Box 2011, Marion, OH 43305-2011. Current and back copies of Billboard are
available on microfilm from Kraus Microform, Route 100, Miliwood, N.Y. 10546 or Xerox Univer-
sity Microfitms, 300 North Zeeb Road, Ann Arbor, Mich. 48106. For Group Subscription informa-
tion call 212-536-5261. For Subscription Information call 1-800-745-8922 (Outside U.S.: 614
382-3322). For any other information call 212-764-7300. Printed in the U.S.A.

buying DVD boxes from a Warner Home
Video corporate relation.

Warner has been upsetting at least one re-
tailer. President Warren Lieberfarb’s oft-
stated position that DVD titles should be
priced for sell-through infuriates Peter Bal-
ner of New Jersey-based Palmer Video. Bal-
ner says his rental livelihood is threatened,
and, in the face of competition from such new
services as direct satellite delivery, “I don’t

TOSHIBA

|

need to hear that from someone who’s sup-
posed to be on our side,” he adds. VSDA’s
Feb. 14 letter, which Balner signed, asked
that the “specific interests of rental retailers
... be fully addressed.”

The three-day demonstration of DVD in
the New Orleans suburb of Metairie, La., in-
dicated consumer demand, according to
Toshiba new products marketing manager
Craig Eggers. “They were impressed,” says
Eggers of the approximately 700 people who
viewed the Toshiba exhibit, which was part
of Alterman Audio’s annual Sight & Sound
new-product display.

Alterman’s Steven Cronvich agrees.
“There was a lot of interest,” he says. “DVD
is going to be the way to go.” He rates DVD
picture and sound quality “at least as good”
as laserdisc.

In the demo, Toshiba used the same proto-
type and software—a sampler of Warner
Home Video movies, including “Batman For-
ever” and “Outbreak”—it displayed at the
Consumer Electronics Show in January in
Las Vegas. Also, the prices quoted for DVD
players, starting at $499, haven’t changed.

However, the engineering sample brought
to the Quality Hotel in Metairie will need to
be tweaked two more times before Toshiba
can schedule manufacturing and fourth-
quarter shipments. First, Toshiba must in-
stall circuitry that prevents the playing of a
DVD movie in overseas markets where the
same feature is still in theaters. Home video
release in the U.S. is generally months earli-
er than in other countries.

Such territorial “flagging” isn’t consid-
ered difficult, but copy protection is, because
it involves legislation and technology. The
Motion Picture Assn. of America and the
EIA’s Consumer Electronics Manufacturers
Assn. are putting the last touches on a pro-

(Continued on page 86)

B BY CRAIG ROSEN

LOS ANGELES—Capitol Records has
folded its urban music division into EMI
Records in a move that Charles Koppelman,
chairman/CEO of EMI-Capitol Music
Group North America, says will put “artists
at the individual companies where they can
best be served.”

As a result of the merger, approximately
18 staffers in Capitol’s urban department
were let go, and some acts may be dropped.

Koppelman says that the move is de-
signed to allow Capitol Records president/
CEO Gary Gersh to focus on Capitol stars,
such as Bonnie Raitt, Bob Seger, and
Richard Marx, while continuing to develop
rising modern rock talent, such as Foo
Fighters, Everclear, and Radiohead.

Capitol urban acts Portrait, Mad Cobra,
and Channel Live are the only artists con-

Capitol Moves Urban Division
To EMI; 18 Staffers Laid Off

firmed at press time to be making the move
to EMI. Koppelman says that EMI Records
president Davitt Sigerson is better equipped
to market and promote urban product.

Sigerson says other acts may also make
the move. “Right now, we are in the process
of meeting with people and assessing
things,” he says.

“Davitt has been concentrating quite
heavily in the urban business and has, in a
very short period of time, been able to break
Rappin’ 4-Tay, D’Angelo, and AZ,” says
Koppelman. “So everybody wins here.”

While some of the urban acts are moving
to EMI, Capitol will retain a few, such as
Tracie Spencer and Spearhead, while
Rachelle Ferrell while remain with Blue
Note.

Despite speculation that the urban music
department merger is the first step in tidy-

(Continued on page 101)
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RIAA Among Decency Act Opposers

Constitutionality Of New Law In Question

H BY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America joined
four primary commercial online ser-
vice providers—America Online,
CompuServe, Microsoft, and Prodi-
gy—in filing a lawsuit Feb. 26 that
challenges the constitutionality of the
Communications Decency Act, which
is part of the new Telecommunica-
tions Act of 1996.

The Decency Act section of the law
prohibits the display of sexual and ex-
cretory material deemed “patently of-
fensive” in “a manner available to a per-
son under 18 years of age.”

In the brief, the challengers charge
that “in light of how information is
stored and transmitted on the Internet,
this provision is effectively a ban on cer-
tain speech that is suitable for adults.”

They also charge that “the only way a
speaker can avoid the ban is [to] verify
the identity and age of each listener—
something that would be extremely
burdensome for any content provider
and virtually impossible for an individ-
ual or noncommercial speaker.”

Jay Berman, RIAA chairman/CEO,
says the legal challenge is “an extension
of the effort we’ve had for almost 10
years now in the debate over lyrics and
the intrusion into the process of self-
regulation. In regard to this particular
situation, we have grave doubts over the
ambiguities that surround the indecen-
cy provisions.”

The recording industry has warmly
embraced the online medium in the
last year, with many labels opening
elaborate Internet World Wide Web
sites in which visitors can find news
about upcoming releases and can view
videoclips and listen to audioclips from
new records.

“This won’t go through, because it
is clearly unconstitutional,” says
Howie Klein, president of Reprise
Records, which has an online site.
“There is absolutely no question in my

mind about that.”

The 22-group coalition suit, which in-
cludes publisher/writer/journalist orga-
nizations and civil-liberties groups, is
the second to be filed in U.S. District
Court in Philadelphia since the telecom-
munication rewrite bill was signed into
law by President Clinton Feb. 8 (Bill-
board, Feb. 17).

The first, American Civil Liberties
Union vs. Justice Department and
Janet Reno, includes the ACLU and 19
smaller service users; it was filed the
day of the signing and has temporarily
blocked enforcement of the new law.

Both suits, according to lawyers, are
identical and charge that the Decency
Act’s “indecency” amendment is un-
workable, unconstitutional, and effec-
tively bans protected free speech.

Lawyers met with a three-judge pan-
el of the court Feb. 27, and the court de-

cided to consolidate the two cases under
one docket.

There will be evidentiary hearings
March 21-22, at which the court will de-
termine whether to let stand a prelimi-
nary injunction that now blocks en-
forcement of the new act.

“What the two suits represent is the
broad spectrum of people that will be af-
fected by this law,” says Emily Whit-
field, ACLU spokeswoman.

“On the ACLU side, it’s the Internet
users and the Internet service
providers, the people not so much in the
mainstream,” she adds. “In the new
suit, those represented are more of the
mainstream, ‘corporate America’
groups, which will also be affected.”

The complaint, according to the brief,
does not challenge governmental regu-
lation of categories of nonprotected
speech, such as obscenity.

Under New Management. Artist managers Stephen Macklam, left, and Sam
Feldman flank their newest client, Joni Mitchell. The 1995 Billboard Century
Award recipient signed with Vancouver-based S.L. Feldman & Associates for
worldwide management. Mitchell's latest Reprise album, *‘Turbulent Indigo,” won
this year's Grammys for best pop album and for album package art direction.

Geffen Launches Budget Gold Line
Label To Target Ancillary Retail Markets

B BY DOUGLAS REECE

LOS ANGELES—On March 12, Gef-
fen Records will bow the budget Gef-
fen Gold Line with the rerelease of 55
titles.

Geffen has teamed with MCA Special
Markets & Products, which will market
the line, with distribution by Uni.

Bruce Resnikoff, executive VP/GM of
MCA Special Markets & Products, says
that Gold Line CDs will be priced from
$6.98 to $9.98, while cassettes will range
from $2.98 to $5.98.

Albums in the first batch include
XTC's “Nonsuch,” Whitesnake’s “Slip
Of The Tongue,” and the “Days Of
Thunder” soundtrack.

According to Jeff Magid, director of
catalog development and production at
Geffen, the Gold Line will concentrate
on albums that have proven appeal at re-
tail.

“These are largely titles that have
been selling consistently but over the
years have gone from frontline to mid-
line to budget,” says Magid.

“It isn’t so much about squeezing the
last drop out of these catalog tiles,” he
adds, “but giving them a whole new life
at a different price point.”

Magid says that MCA Special Mar-

kets & Products was brought on to mar-
ket the line after Geffen worked with the
label on previous rereleases, such as
Asia’s “Astra” album.

Though the Gold Line will be distrib-
uted to music retailers, Resnikoff says
that key outlets will include Wal-Mart,
Kmart, and other ancillary markets.

“It became clear in our discussions
that there would be new and addition-
al opportunities to market what is now
becoming a very broad catalog at Gef-
fen to new buyers in new markets,”
Resnikoff says. “Really, what we want
to accomplish is to create ineremental
business through ancillary markets.”

Resnikoff says that marketing will in-
clude significant retail-based advertis-
ing, endeap displays, special bins, and
center aisle promotions.

Sources say that Geffen will initially
ship nearly 1 million units.

The strength of Geffen’s brand name,
says Resnikoff, will supplement sales ef-
forts.

“There is a lot of excitement at retail,
because the Geffen name is one that rep-
resents something significant, and this is
the first time they have launched a pro-
gram of this sort,” says Resnikoff. “Gef-
fen and good rock’n’roll are synony-
mous.”

Opinion Divided
On New Category
Names For Doves

B BY DEBORAH EVANS PRICE

NASHVILLE—In announcing the

nominees for this year’s Gospel Mu-
sic Assn. Dove Awards, the GMA
ry names (Billboard, Feb. 24).
__ Though some
T OV sent clarifica-
tion of a specific

AWARDS changes involv-
ing the black

cant, reflecting deeper discord
about proper gospel monikers and
Inresponse to feedback from the
African-American gospel communi-
committee decided to change the
category names from contempo-
the year and contemporary black
gospel album to pop/contemporary

unveiled changes in several catego-

simply repre-

genre, the name

gospel categories are more signifi-
appropriate categorization,

ty, the GMA’s Awards and Criteria

rary black gospel recorded song of

(Continued on page 15)

IFPI, EU To Take Stance
Against Chinese Piracy

B BY JEFF CLARK-MEADS

LONDON—The deteriorating state of
the Chinese record market is about to
precipitate a new Western response.

Following stated disappointment
from the U.S. about the lack of progress
toward legitimacy in China (Billboard,
Feb. 10), the European Union—home
of three of the major record compa-
nies—appears ready to bring its weight
to bear on the problem.

International labels body IFPI has
been meeting with EU trade officials in
connection with the first anniversary of
Europe’s copyright protection agree-
ment with China in April.

IFPI director general Nic Garnett

says that the EU’s DG1 trade commis-
sion is “taking a far more aggressive
stance for the record industry now.” He
adds, “I anticipate that on the anniver-
sary of the agreement, we will see some
really tough talking from the commis-
sion. The signals from [trade commis-
sioner] Sir Leon Brittan are that they
are getting ready to launch a major ini-
tiative.”

Garnett describes the situation in
China as “rapidly deteriorating,” for
two central reasons: the lack of effective
action against piracy and the reneging
of the Chinese authorities on their
agreement to give Western companies
access to their market.

(Continued on page 101)

Japan To Extend C’right Period
Succumbs To Pressure From U.S., EU

B BY STEVE McCLURE

TOKYO—Japan will revise its copy-
right law this fall to extend the pro-
tection period for sound recordings
from 25 to 50 years.

Prime Minister Ryutaro Hashimo-
to, speaking with President Clinton at
a press conference after his Feb. 23
summit in Santa Monica, Calif., said
that from a strictly legal viewpoint,
the protection-period extension could
be debated among members of the
World Trade Organization, but it is
important that Japan not stand alone
on the issue.

“We should follow the trend in oth-
er major countries and respect out-
standing artists, such as the Beatles,
[Elvis] Presley, and others,” he said.

Following the announcement by
Hashimoto, an official of the Educa-
tion Ministry’s Cultural Affairs
Agency said that the Copyright Law
would be revised accordingly. “We’ll
try to get the relevant legislation
passed during the next session of Par-
liament this fall,” an agency official
told Billboard.

The Japanese government is also
reportedly considering raising fines

for violators to 1 million yen ($9,523).

The policy change will likely put
out of business the manufacturers
and sellers of legal but unauthorized
albums of pre-1971 musie, who can be
found doing business near rail sta-
tions and other crowded areas all over
Japan.

Cheaply packaged unauthorized
compilations featuring such artists as
Presley, the Beatles, and the Beach
Boys sell for 1,000 yen ($9.40) or less,
compared with the roughly 1,500 yen
($14.15) charged for import albums
and the 2,500 yen ($23.60) charged for
foreign product pressed in Japan.

Foreign repertoire accounts for the
vast majority of unauthorized prod-
uct sold in Japan. The rollback will
apply also to Japanese repertoire.

The Recording Industry Assn. of
Japan’s 30 member companies, which
account for more than 90% of prere-
corded music sold in Japan, already
pay neighboring-rights royalties on
pre-1971 product.

The U.S. and the European Union,
in separate complaints filed with the
WTO, had earlier put pressure on
Japan to push back its protection pe-
riod (Billboard, Feb. 24).

Scotti Bros. Gets New Moniker
Along With New Distribution Pact

B BY CARRIE BORZILLO

LOS ANGELES—After securing a
new distribution deal with WEA and
adopting a new moniker, the company
formerly known as Scotti Bros. has set

its sights on acquiring imprints and in-
tensifying its marketing efforts.
Under the newly christened All
American Music S
Group, the name l’
Scotti Bros. will

continue to live on

as one of the com- '

pany’s labels. Scot- L =

ti Bros.’ roster in-

cludes James Brown, “Weird Al”
Yankovie, and Skee-Lo.

All American Music Group also in-
cludes the urban/rap-oriented Street
Life label (Yella, Tina Moore, and Shi-
ro) and the alternative and rock-leaning
Backyard (Young Dubliners).

The name change reflects an in-
crease in synergy between All Ameri-
can Musie Group and its parent compa-

ny, All American Communications; the
companies will now be located under
one roof in Santa Monica, Calif.

All American Communications also
includes All American Television,
which produces and syndicates the
widely successful TV shows “Bay-
watch,” “Baywatch Nights,” and “The
Price Is Right.”

All American Music Group will not
be affiliated with any of the WEA la-
bels. Instead, it will be a free-standing
label group within the WEA system.

Chuck Gullo, who had been president
of Scotti Bros. and is now president of
All American Musice Group, says, “We
Jjust hooked up with the biggest distrib-
ution company in the world. They have
a more layered and genre-oriented
staff with their marketing people. All of
the marketing [for All American Music
Group artists] will be done with WEA
in conjunction with us. With BMG, they
were more of a sales and distribution
company for us.”

(Continued on page 100)
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Germany’s Echos Reflect Rise In Musical Power

B BY THOMAS STEIN

The Americans have the Grammys, and the
British have the Brit Awards. The Germans
have the Echo.

To mention the German record-industry
prize in the same breath as the most famous
music awards of the world would have, just
four short years ago, produced an indulgent
smile. One would have been branded unreal-
istic. Today, no one is laughing!

And when, last week, the German music
industry met in Hamburg for the fifth Echo
awards ceremony (see story, page 1), there
were top international stars present as well
as the cream of German artists, who, with
their numerous worldwide chart successes,
effortlessly provided an exciting, cosmopoli-
tan flair to the occasion.

There is hardly an event that better
demonstrates the new self-awareness of the
German music industry than the Echo
awards. Germany has finally established
itself as one of the sources of top caliber
repertoire, on par with the classical global
pop suppliers of the U.K. and the U.S.

How did it happen? Well, dance happened,
and techno happened. The boom in techno
music marks an important stage in the cul-
tural history of our country. As I said at the
opening ceremony of PopKomm last year,
techno was the first musical trend of world-
wide importance to come from Germany.

For the first time, it is not just we who are
bending an ear to London, New York, or Los
Angeles to catch the latest trends; now, the
gurus of the international music scene are
homing in on rehearsal rooms in Frankfurt
and Berlin because they think they will find
the hippest sounds there. It’s not just us look-
ing toward Los Angeles when the Grammys
are being awarded; now, the American and
British media look to Germany when the
Echo awards are presented. One of the Echo

award categories was even determined by
MTV Europe viewers.

In November 1991, [ said in Billboard that
the exchange of repertoire between our coun-
try and the great music nations must not
remain a one-way street, My vision has come
true: it’s now a two-track route.

We have to thank the growing awareness
of our partners worldwide for this change.
They have become as open to musical trends
from Germany as our country—due to post-
war developments—always was for interna-
tional music trends.

“The world has
become as open
to musical
trends from Ger-
many as our
country always
was for interna-
tional trends”

Thomas Stein is presi-
dent of Bundesverband
der Phonographischen
Wirtschaft, the German
record industry associa-
tion, and president of
BMG Entertainment
International Germany/
Switzerland/Austria.

The success of German product in the
international charts last year was so phe-
nomenal that I would like to mention a few
highlights here. Real McCoy had a platinum
album in the U.S., La Bouche climbed the
charts, Scatman John sold 5.5 million units
with two singles and one album; Enigma has
been on The Billboard 200 for 200 weeks with-
out a break with the album “MCMXC A.D.,”

IN SUPPORT OF ALTERNATIVE SOUL

I have been following J.R. Reynolds’
columns [The Rhythm and the Blues] on the
dilapidated condition of the black music scene
for several weeks, and
I must tell you, truer
words were never spo-
ken. Time and again,
talented R&B musi-
cians are lost in the
shuffle of this “single-
oriented” genre after
one or two albums
because record labels
can’t, or won't, promote singer/song-
writer/musicians in this genre. Terence Trent
D’Arby, Living Colour, Dionne Farris,
Des’ree, the Family
Stand, and Me’shell
NdegéQcello are all lucky
to have one or two suc-
cessful singles, much less
albums. While the quality
of these acts remains
consistent, the promo-
tional zeal on the part of
record companies wanes
after an amazingly brief

THE TIME

BRAND NEW HEAVIES

period of time.
Week after week, Reynolds’ column has

and there has also been success with Jam &
Spoon, Culture Beat, Sven Viith, Westbam,
U96, Sin With Sebastian, and Scooter.

We are happy to register another develop-
ment that is in harmony with the chart sue-
cess around the globe: Domestic repertoire
has never been so popular in Germany itself.
Last year, about 50% of record sales here
were generated by German product; that is
almost twice the figure of two years ago.

This breathtaking development is best doc-
umented by the memorable date of Nov. 7,
1995. That was the day on which seven of the
top 10 albums on the German charts were
from German acts: Pur, Die Fantastischen
Vier, Die Arzte, BAE, Die Schlumpfe, Bohse
Onkelz, and Herbert Gronemeyer—bands vir-
tually unknown beyond German-speaking
territories.

On that Tuesday in November; only megas-
tars Simply Red, Mariah Carey, and AC/DC
were able to stand their ground against this
assault.

This demonstrates two phenomena. First:
All of the above-mentioned German top 10
bands sing in German. A new generation is
growing up that finds it perfectly natural to
express itself in its mother tongue and is no
longer always striving to copy Anglo-Ameri-
can cultural models. Many young kids in
Hamburg or Cologne want to do their own
thing and are therefore open to the use of the
German language.

Second: When seven of the top 10 bands are
from the domestic market and about 40% of
market volume is generated by national prod-
uct, it then follows that the international
standing of Germany’s record companies gets
a boost.

Today we can be sure: We can do a large
proportion of our business with our own
product. We are very happy about that, and it
is one of the reasons that we are celebrating
the Echo Awards this year.

LETTERS

mirrored my own
thoughts and ideas as
how to deal with the mal-
ady, the proposed format
for “alternative soul,” and
especially the proposed
focus on live bands gar-
nering a live audience to
create a solid and loyal
fan base just like any
other white rock band. Bands like the Spin
Doctors and Blues Traveler would not have
the fan bases needed for their eventual break-
throughs unless they had had the support
they needed to tour relentlessly.

I caught Morris Day

and the Time at Tramps
W

D’'ARBY

a couple of nights ago.
Let me tell you, they
rocked the house! I can
only imagine what they
were like 15 years ago.
Two shows, packed to the
rear of the house, which
they set on fire. If the
industry could only focus
on the newer talents that could incite this type
of fan loyalty and live performance frenzy, we
would see a broader base of black music and
fewer disappearing artists.

L

NDEGEOCELLO

People who are true lovers of soul music
should not have to reach back to the heyday
of Sly Stone or Stevie Wonder (although
always a pleasure) to
hear great soul music.
The Brand New Heavies
sell out gigs all over the
country. We should be
able to hear their best
stuff on the radio. If
black music stations can
be so successful with old
R&B formats, there is no
reason they can’t incor-
porate new, contemporary soul artists into
their playlists.

THE FAMILY STAND

My ultimate goal is to
start a label that would
focus on black rock’n’-
soul acts along the lines
of the acts listed here.
One day “alternative
soul” will be a legiti-
mate genre of music. It
will happen.

Bryan Tollin

Director of promotion
Jellybean Recordings Inc.
New York

FARRIS

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its managernent.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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ITB SWEEPS 1996
BRIT AWARDS!

UK Agency Scores Major Triumph at Top British Music Awards
with 16 Nominations and 5 Winners!

International
Talent

Booking

| THE WINNERS: | _ THE NOMINEES: |
SUPERGRASS EIEIL YOUNG
Best Newcomer est International Male Solo Artist nominee
ALANIS MORISSETTE .
Best International e L SR
e ACK CREENDAY
Best British Dance Act g?BSrEsh Newcomer nominee
BJORK e U
Best International Female Ty a Brits hnAet st
Solo Artist SUPERGRASS

B tB t hV l
CﬂN GRATULATIQNS Tﬂ ALL 0UR WIN VERS & NOMINEES!

From Barry Dickins, Rod Macsween, Martin Horne, Charlie Myatt, Mike Dewdney, David Levy and Scott Thomas

STOP PRESS! - RUMOURS OF BRIT WINNER ABOUT TO ANNOUNCE NEW ASSOCIATION WITH ITB...
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INDIES

ISSUE DATE: MAR. 30

AD CLOSE: MAR. 5

The independent label
market continues to grow,
prosper and embrace
newcomers into its
successful niche within
the music industry.
Billboard's March 30th
issue will contain an
annual review of the state
of the indie market,
highlighting their
current/future roles and
recapping the indie label
charts of the year. Other
spotlight coverage will
explore how indies obtain
the attention of retail

and radio.

Contact:
Ken Piotrowski
212-536-5223

SOUTH AFRICA

{ ISSUE DATE: APRIL 6
AD CLOSE: MAR. 12

In the magazine's
first-ever spotlight on
South Africa, Billboard
correspondent Arthur
‘Goldstuck reports on the

| “new” music industry
| movement and its growth.
| This special April 6th

issue explores the

! orinciple radio outlets in

South Africa, major
venues, upcoming tours
and the creative makeup
of the market - including
capsule reports on the
diversity of genres and
companies active in this
exciting territory!

Contact.
Christine Chinetti
44-171-323-6686

200ire's 200,

ISSUE DATE: APRIL 6

AD CLOSE: MAR. 12 |

New Age Music continues
to expand and blur into
other musical genres and

. styles such as world,

ambient and vocals.
Billboard spotlights this
music's direction and
surveys the growing
number of radio programs
that are helping New Age
artists attract larger
audiences. This special
will also contain short
portfolios on some of the
genre's most successful
artists and labels.

Contact:
Lezle Stein
213-525-2329
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VITAL REISSUES

ISSUE DATE: APRIL 13
~ AD CLOSE: MAR.19

~ Billboard's senior writer

Chris Morris takes the

. pulse of the 1996 reissues

. market in our April 13th

. issue. This Spotlight will
include reporting on the
market's current state,

. trends and new directions.
Editorial coverage will also

. focus on reissues activity in
the UK, while containing
Billboard’'s most ambitious
guide ever to forthcoming
domestic and foreign
product releases.

Contact.
Robin Friedman
213-525-2302

“ <

by oty s

> M

-

= |
=4

-

N




T

f NASHVILLE MUSIC
'PUBLISHING

' ISSUE DATE: APRIL 20 |

AD CLOSE: MAR. 26 |

. Billboard's April 20th
| issue explores the
dynamics of Nashville's
. music publishing market.
In this Spotlight, Chet
Flippo explores all facets
of this creative community
from the labels specializ-
ing in performing song-
writers to the presence of
Contemporary Christian
music publishers. Other
features include a look at
activities planned for Tin
Pan South and the
representation of country
music writers in the
soundtrack arena.

|

Contact:
Lee Ann Photoglo
615-321-4294

SPECIALS
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| Contact:

212-536-5136
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" PHIL RAMONE

. [SSUE DATE: MAY 11
AD CLOSE: APRIL 16

Known as the “Pope of
Pop,” Phil Ramone is
revered by his peers as
one of the industry’s all-
time greatest producers.
In our special May 11th
issue, Billboard pays
tribute to his unparalleled
accomplishments over the
last three decades. This
salute will include an
overview of his career, an
intensive Q & A interview,
a discography of his work
and testimonials from
artists who have worked
with him in the past.

Pat Rod Jennings

ecders waridiwile

NASHVILLE 615/COUNTRY

-

Place your
ad today!

- EAST/MIDWEST
212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI
PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

“« = -

'MUSIC SOURCEBOOK

" PUBLICATION

DATE: MAY 8 14

2578
AD CLOSE: MAR. 15 =y

Nashville 615/Country Music
Sourcebook is the most
inclusive, informative directory of
business-tc-business listings for
the Nashvilte region and world-
wide country music market.
Reach top record executives,
music publishers, venue and
hotel personnel in the Nashville
area. and agents throughout the
world, who tum to this directory
for guidance in making important
decisions every day. Call today
and eserve your space!

Contact:
New York:
Ron Willman
212-536-5025
Los Angeles
Dan Dodd
213-525-2299

. wesT
213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN
ROBIN FRIEDMAN

615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

613-9824-8260 - PH
613-9824-8263 - FAX
AMANDA GUEST

44-171-323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
CATHERINE FLINTOFF

331-4549-2933 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

213-525-2307
DAISY DUCRET

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX

AKI KANEKO

39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX
LIDIA BONGUARDO
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B BY BRADLEY BAMBARGER

NEW YORK—On the dual occa-
sion of pianist Alfred Brendel's
65th birthday and his silver ju-
bilee with Philips Classics, the la-
bel is celebrating with a deluxe
boxed set, ““The Art Of Alfred
| Brendel.”

Due March 13, “The Art Of Al-
| fred Brendel” surveys the major
touchstones of Brendel’s reper-
| toire—Haydn, Mozart, Beethoven,
Schubert, Liszt, Brahms, and
Schumann—over the course of 25
CDs. Comprising rarities and live

performances as well as vintage
and recent studio gems, the set
serves both as a feast for Brendel’s
ardent admirers and as an ideal in-
troduction to his work.

“For years, I've wanted to write
an article recommending certain of
my recordings,” Brendel says.
“But with so many albums to go
back to, that would take too much
time. This set will do for now. It
gives an overview of my compos-
ers—or rather the composers who
have been kind enough to lend
themselves to me.”

One of the great pianists of the
postwar era, Brendel has been re-
nowned for his uncommon balance
of intellectual rigor and emotional
depth since winning a Busoni Com-
petition prize in 1949. With a
repertoire ranging from Bach to
Schoenberg, his artistry is one of
reconciling dichotomies: tradition
with innovation, spontaneity with
perfection, humor with the sub-
lime.

Key among Brendel’s accom-

‘Brendel Feted With Bo
Philips Set Spans 25 Years |

plishments has been his
championing of composers previ-
ously thought limited. His render-
ing of Liszt’s demonic virtuosity
as fierce poetry contributed to the
rehabilitation of the composer’s
reputation. And by plumbing the
many moods of Schubert’s
sonatas, from abject melancholy
to unfettered joy, he helped
broaden the view of that compos-
er’s piano works.

Featuring more than 30 hours
of music, “The Art Of Alfred

Brendel” is broken into five
containers, or capboxes. Each
concentrates on a composer or
pair of composers and contains
five CDs and a booklet with a spe-
cially commissioned essay. Also in
the set is a bonus disc containing
Liszt’s “Christmas Tree” suite
from Brendel’s first recording
session in 1951.

Highlights of the box include
Brendel’s profoundly moving take
on the little-heard “Theme And
Variations” from the Brahms
String Sextef No. 1; the myriad
glories of his Schubert, here in ana-
log form, previously unissued on
CD; a live rendition of the Beetho-

(Continued on page 80)

B BY ELENA OUMANO

“Dancehall Queen,” a feature-
length production directed by U.K.-
born Jamaican Don Letts and Briton
Rick Elgood, began 4 five-week shoot
in Kingston, Jamaica, Feb. 11.

It is the first in a series of low-bud-
get films set in Jamaica and planned
for theatrical and home video release
by the new Island Jamaica Films,

formed by Island Records founder

Chris Blackwell. Each film will have a
companion soundtrack album avail-
able on Island Jamaica Records, part
of the Island label group.

Island Jamaica Films’ plan of mak-
ing approximately three movies set in
Jamaica per year has been made fea-
sible hy the utilization of state-of-the-
art, low-cost digital video rather than
costly film. The budget for “Queen,”
for example, is just over half a million
dollars.

“[Executive producer Blackwell’s|
ultimate aim is to release his own
video label and create a genre of films
with an identity,” says Letts. “Film
costs are so expensive now that one
film gets made in Jamaica every 10
years. Now, with this new technology,
it’s possible to execute ideas for a lot
less money.”

Letts is also putting together the
“Dancehall Queen” soundtrack,
which will feature some of Jamaica’s
hottest dancehall artists. The sound-
track album is due to launch simulta-
neously with the film’s planned world-
wide release in August.

Although the company’s focus is
primarily on the home video market-
place, the producers anticipate a the-
atrical release for their films, but no
commitments have yet been made.

“This is quite a unique production,”
says co-producer Carl Bradshaw, a
Jamaican actor best known for his
chilling portrayal of Jose, the antago-
nist to singer Jimmy Cliff’s outlaw
Ivan in Perry Henzell's 1972 cult clas-
sic, “The Harder They Come.” “It’s
probably one of the first digital

movies; we're the forerunner for this
new film form.”

Video distribution for “Dancehall
Queen’ and other Island Jamaica
Films titles will be through Poly-

SLAND
JAMAICA ,

LETTS

Gram, which also distributes Island
label group albums.

Despite the dancehall setting and
the film’s title, “Queen” is first and
foremost a serious drama; it is music-
driven rather than music-dominated.
“[There are] only four days of dance-
hall scenes out of the whole shoot,”
Letts says. “That gives you a sense of
the ratio between dancehall and
storyline.”

| Jamaican Movies And Soundtracks
Focus Of New Island Film Company

The movie deliberately skirts “the
stereotypical reggae/marijuana im-
ages,” says Letts. * ‘Queen’ deals with
a lot more social issues that have
worldly applications. Whether or not
vou like reggae, you'll be able to iden-
tify with the characters and their
struggles in the story. It’s very much
a woman'’s story, a woman's point of
view.”

The storyline follows the struggles
and ultimate self-awakening of a 30-
vear-old single mother fighting to
survive in a Kingston ghetto. “Her
way out to financial freedom is her
discovery that she has the talent to be
a dancehall queen,” says co-producer
Caroline Pfeiffer.

The style of the film will be “very
natural, without compromise,” Pfeif-
fer adds. “Chris Blackwell wanted
us to reflect the natural Kingston
ghetto environment. Our resources
are limited. If we can bring in some-
thing for a price, then we should
shoot it true and pure. That’s the in-

(Continued on page 80)

Outpost Wins Contract With Heavily
Courted Singer/Songwriter Hayden

B BY CRAIG ROSEN

LOS ANGELES—Geffen’s new Out-
post Recordings has won the war for
Hayden. The 24-year-old gravel-
voiced singer/songwriter, who hails
from Toronto, had been courted by
several major labels over the last few
months (Billboard, Feb. 17).

According to Hayden’s co-manag-
er, William Tenn of Pandyamoni-
um/Wm. Tenn Artist Management,
the deal was sealed with Outpost Feb.
23, making Hayden the label’s first
signing.

The formation of Outpost, run by
former Smashing Pumpkins manager
Andy Gershon, R.E.M. producer Scott
Litt, and onetime Virgin A&R execu-

tive Mark Williams, was announced
earlier this year (Billboard, Feb. 3).

Tenn calls the Outpost trio “three
amazing characters” and notes that
the backing of Geffen Records was a
key factor.

A remastered version of Hayden’s
album “Everything I Long For,” mi-
nus the tracks “Bunkbed” and “I Al-
most Cried,” may be released as early
as June on Outpost, Tenn says.

In an unusual twist, the Outpost
deal is worldwide, except for Canada,
where “Everything I Long For” and
future Hayden releases will continue
to go through Pandyamonium/Wm.
Tenn’s independent Hardwood
Records in cooperation with Hamilton,
Ontario-based Sonic Unyon Records.

Primifive streak

Rootsy. Rocking. Soulful. Slightly rraunchy.

(plus some other stuff you wouldn’t expect)

the LYK FX
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Glass Named Prez Of Universal
Label Has Distrib, Production Deals

B BY DON JEFFREY

NEW YORK—Daniel Glass has
been named president of Universal
Records, the MCA label that Doug
Morris started last year.

New York-based Universal will
be a full-fledged label alongside
such wholly owned MCA Music la-
bels as MCA Records, Geffen
Records, and GRP Recording Co.

Last year, after leaving Warner
Music Group, Morris formed Rising
Tide Entertainment as a joint ven-
ture with MCA. Several months lat-
er, Morris was named chairman/
CEOQ of MCA Music Entertainment,
replacing Al Teller. Rising Tide was
folded into MCA, and its name was
changed to Universal, which is the
name of MCA Inc.’s film and TV
studio. “It’s a tremendous name,
with worldwide recognition,” says
Glass, who reports to Morris.

Glass, the former chief of EMI
Records, was hired last August as
executive VP/GM of Rising Tide.

Glass has hired Will Botwin as
second in command and executive
VP in charge of A&R. Botwin was an
artist manager at Side One Manage-
ment, where he represented such
acts as Lyle Lovett, John Hiatt, Los
Lobos, Nanci Griffith, Lisa Loeb,
Liz Phair, and Mark Isham.

Steve Leeds, who was formerly at
Island Records, heads promotion.
Kim Garner, who was with Ray
Daniels Management, is in charge of
marketing. Marc Offenbach, who
was with Relativity, is the chief of
sales, and Tom Derr, who comes
from RCA Records, heads product
management.

The staff numbered 30-35 at press
time. According to Glass, the fully
staffed label will have 40-50 people.
He says he is still building the la-
bel’s R&B department.

Universal has forged distribution
deals with a number of independent
labels, for which it will handle pro-
motion, marketing, and other ser-
vices if needed. “Our army gets in-
volved when they want us to,” says
Glass.

The latest distribution deal is
with Santa Monica, Calif.-based
Mojo Records, an alternative rock
label with acts including Goldfinger
and Real Big Fish. Other label pacts
are with New York-based Zero
Hour Records, an indie rock label
with a nine-act roster; Pallas, a
Chicago-based hip-hop label; and
Groove Nation Records, the Los An-
geles-based dance/R&B label of
Lina Santiago, whose single “Feels
So Good” was Universal’s first re-
lease, Jan. 2.

Universal has
also created pro-
duction deals for
in-house A&R ex-
ecutives who op-
erate their own
imprints; for ex-
ample, Kedar
Massenberg’s
Kedar Entertain-
ment and Mark Pitts’ By Storm En-
tertainment.

“We have an interesting major
record company that operates like
an independent—an A&R-oriented,
street-savvy label,” says Glass.

In addition, Universal will be do-
ing marketing and distribution for
Uptown Records, an MCA Music-
owned label whose president is rap-
per Heavy D.

The first aloum release for Uni-
versal will be from Mojo alternative
band Goldfinger in March. In May,
an album from another alternative
band, Ho-hum, will go out to retail.

Universal expects to release 15-20
albums this year, says Glass, includ-
ing product from its various distrib-
ution deals.

Glass, who is 39, started in the
music business as a club DJ. He then
ran Sam Records with his father-in-
law and label founder Sam Weiss.
After that, he joined EMI Music and
worked at its major labels Chrysalis
Records, SBK Records, and EMI
Records, for which he was presi-
dent/CEO. He left EMI in 1994.
Glass is co-founder and president of
LIFEbeat, the music industry orga-
nization that is fighting AIDS.

GLASS

RECORD COMPANIES. MCA Records
in Los Angeles appoints Abbey
Konowitch executive VP and Jayne
Simon senior VP of marketing and
sales. They were, respectively, GM
for Maverick Records and head of
sales for Geffen/DGC Records.

Laurie Burke is promoted to VP
of advertising and merchandising
for Warner Bros. Records in Los
Angeles. She was senior director of
advertising and merchandising.

EMI-Capitol Music Group North
America in New York names Mike
Gabriel VP of financial and adminis-
trative systems and Peter Lopez di-
rector of contract services. They
were, respectively, senior director of
financial management and director
of business administration for At-
lantic Records Group.

BMG Music Canada in Toronto
appoints Cathy Pitt VP of opera-
tions and human resources and pro-
motes Jim Campbell to VP of artist

KONOWITCH

SIMON

and international marketing, Tim
Williams to VP of sales and cus-
tomer service, and Louise Allen to
manager of business affairs and
business development. They were,
respectively, VP of operations for
HMYV Canada, VP of artist market-
ing, VP of national sales, and senior
coordinator of business affairs and
human resources.

Stephen K. Peeples is promoted
to senior director of creative editor-
ial and online media for Rhino En-
tertainment in Santa Monica, Calif.
He was senior director and co-de-

PolyGram Bows
New Chronicles
Reissue Imprint

B BY CRAIG ROSEN

After successfully developing
catalog titles in the PolyGram fam-
ily, PolyGram Group Distribution
will launch a Chronicles imprint to
exploit reissue opportunities with
repertoire not on the PolyGram
group of labels.

The new imprint, funded and dis-
tributed by PGD, debuted Feb. 27
with “Reach For The Sky,” a two-
CD Billy Squier anthology.

The new Chronicles imprint
doesn’t mean that PolyGram’s cata-
log development department has
exhausted its own resources, says
Bill Levenson, Chronicles VP of
A&R, catalog development.

That department will continue to
compile reissues for the PolyGram
group of labels, including Mercury,
Polydor, Island, Verve, and A&M,
which will also continue to sport the
long-standing Chronicles name.

Projects featuring PolyGram
repertoire include Eric Clapton’s
“Crossroads 2,” a four-CD live ret-
rospective, due in April on Poly-
dor/Chronicles, and remastered
versions of Elton John'’s first six al-
bums on Island/Chronicles, out
Feb. 20.

“There is enough in the Poly-
Gram vault to keep us busy,” says
Levenson. “This is just a new
business opportunity to look for
artists available and craft quality
records.”

Forthcoming projects from the
new imprint include an anthology
from Brian Auger’s Oblivion Ex-
press, several Marc Bolan/T. Rex
reissues, and albums by singer/
songwriter Tony Joe White.

Levenson says that the new im-
print will likely focus on six non-
PolyGram artists a year but that
the catalog development depart-
ment’s primary responsibility will
still be PolyGram repertoire.

EXECUTIVE

BURKE GABRIEL
partment head for media relations.

HOLA Recordings in New York
appoints Mimi Valdés creative di-
rector and Leslie Greene director of
business and legal affairs. They
were, respectively, assistant direc-
tor for Vibe magazine and director
of business affairs for Jellybean
Productions.

BMG Entertainment in New York
promotes Steve Gawley to director
of legal and business affairs and
Greg Irikura to associate director
of business and legal affairs. They
were, respectively, associate direc-

TURNTABLE

Jer

ky Boys Saga Continues;

Select Sues Comedy Team

NEW YORK—In an ongoing legal
dispute, Select Records is suing
platinum comedy duo the Jerky
Boys and their original label, Flori-
da indie Detonator Records, for
breach of contract. The action was
filed Jan. 16 in New York Supreme
Court for the County of New York.

The action was filed just prior to a
breach-of-contract suit filed in the
same court against Select by the
Jerky Boys, whose real names are
John Brennan and Kamal Ahmed
(Billboard, Feb. 10).

Select’s attorneys have filed a mo-
tion to consolidate the two suits un-
der one docket, according to a
spokesman at the court clerk’s of-
fice. So far, no ruling has been made
on that motion.

In its action, Select claims that
the Jerky Boys refused to deliver
master recordings for a third al-
bum. The group’s first two releases
for Select—its self-titled debut and
“The Jerky Boys 2”’—both went
platinum.

Select charges that the Jerky
Boys refused to make masters for
the third album “unless their agree-

ments were renegotiated to provide
substantially higher advances and
royalty rates than those provided by
the Select agreement and reduced
their commitment to make master
recordings for future albums.”

The suit charges that the Jerky
Boys demanded advances of $1 mil-
lion on each of their upcoming al-
bums under the contract and sought
to reduce the number of albums in
the contract from eight to six.

The complaint says negotiations
ensued, to no avail, eventually lead-
ing to the filing of the suit.

Additionally, Select claims that
the Jerky Boys “offered master
recordings to third parties” in viola-
tion of their obligations to the label.

Select seeks damages of $15 mil-
lion in the suit from the Jerky Boys
and $15 million from Detonator.

Jerky Boys attorney Brian Ca-
plan says, “We deny the claims that
were made against my client. When
and if we have our day in court in
front of the jury, we're confident the
jury will decide the Jerky Boys are
in the right.”

PAUL VERNA

Take That Dishands; Lawsuit
By Former Member Withdrawn

LONDON-—The saga of Take That,
the U.K.’s biggest band of the ’90s
so far, has ended with the proverbial
whimper rather than a bang.

The demise of the all-singing, all-
dancing, five-boy group from Man-
chester began last year, when Rob-
bie Williams departed the fold.
Then, at the beginning of February,
the remaining four announced that
they were calling it a day.

However, Williams lit the fuse for
a media explosion when he initiated
legal action to nullify his recording
contract with BMG U.K. and to halt
the release of a Take That greatest-

hits package.

All came to naught, however, on
the steps of the High Court in Lon-
don Feb. 26, when, minutes before
the case was due to be heard, it was
announced that Williams was with-
drawing his actions and his case
against Arista in the U.S.

While BMG chairman John Pre-
ston expressed his regret that
Williams had not spoken to the com-
pany before initiating legal action,
the singer was even more contrite.
“I am extremely sorry I ever
brought the case,” he said.

JEFF CLARK-MEADS

PITT PEEPLES

tor of legal and business affairs and
an associate at Shearman & Ster-
ling.

MCA Music Entertainment in
Universal City, Calif., promotes
Craig Bamsey to director of busi-
ness development and Margaret
Rosato to manager of business de-
velopment. They were, respectively,
associate director and coordinator of
business development.

Tommy Boy Music in New York
names Michelle Willems art direc-
tor, Barry Koven associate director
of production, and John Pecoraro

y < #
«* 4
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VALDES

LEACH

manager of business affairs. They
were, respectively, art director for
Sony Music, production manager for
Aligned Audio, and business affairs
coordinator for PolyGram Records.

Kenny Di Dia is promoted to na-
tional sales manager for American
Recordings in Burbank, Calif. He
was national sales coordinator.

PUBLISHING. James R. Leach is
named creative director of urban
music at Famous Music in Los An-
geles. He was head of Leach Enter-
tainment Enterprises.

12

BILLBOARD MARCH 9, 1996

(A



Artists & Music

Richard Thompson Shows Two Halves
Capitol Double Set Spans Acoustic, Electric

l BY MELINDA NEWMAN

NEW YORK—Richard Thompson
has a suggestion for how to listen to
his new double CD, “You?Me?Us?”:
“The 19 tracks aren’t all on one
album, so you don’t have to play it all
at once,” he says. “If you get really
sick of me, you can play 10 tracks of
me, then 10 tracks of Manilow, then
your Moby Grape’s greatest hits
album, then Pava-
rotti, and then my

other [disc].”
However, it's
unlikely that

Thompson -afi-
cionados will stop
after just one disc.
The April 16 Capi-
tol release, which
will sell for the
price of one CD, includes a disc of
acoustic material, dubbed “Nude,”
and an electric disc, “Voltage
Enhanced.” Three of the songs
appear in both-acoustic and electric
versions. The album will also be
available on one cassette.

“We were a little surprised when
we first found it was a double
album,” admits Denise Skinner,

THOMPSON

Capitol Records VP of marketing.
“And until we heard it, there were
a few of us who were a little skepti-
cal. Richard is a marketing exer-
cise, but it is just such a pleasure to
work with him—his creativity and
his songs. Richard becoming a huge
star is probably not going to hap-
pen, but he has a loyal fan base, and
he will as long as he puts out
records, because he’s such a trea-
sure.”

Thompson says that by dividing
the material into two halves, he
“could put a wider range of materi-
al on one project. I can split up the
really slow stuff or the stuff that’s
15 verses and kind of indulgent, and
I don’t have to have it on the same
half that has the 2%-minute radio
single. The songs belong in the same
package, but not necessarily on the
same disc.”

Lyrically, “You?Me?Us?” mines
territory familiar to Thompson fans.
The guitarist’s lightning-precise, sly
playing accompanies tales of torn
relationships, jealous lovers, and
malcontents who can’t stop them-
selves from making wrong moves.
“That’s where fiction gets interest-
ing,” says Thompson. “It’s where

The Jesus Lizard Gives
Capitol Its Best ‘Shot’

l BY DAVID SPRAGUE

NEW YORK—Over the years, the
Jesus Lizard has developed a repu-
tation as one of America’s most
exhilarating live bands—thanks to
the antic presence of dervish-like
front man David Yow—as well as one
of the most determinedly indepen-
dent bands around.

But after six releases on Chica-
go’s Touch and Go label (and a one-
off live disc on Giant’s now defunct
Collision Arts imprint), the quartet
has made a move its members often
said was unthinkable: It has signed
to Capitol Records, which will
release its label bow, “Shot,” on
April 16.

“We were pretty apprehensive
about signing, but we tried desper-
ately to find dirt on [Capitol] and
couldn’t find any,” says Yow. “For the
most part, we're dealing directly
with people we've known for years,
and that obviously makes things eas-
ier.”

Judging by the economical yet
harsh strains of “Shot,” the Windy
City quartet hasn’t changed its
basic modus operandi one iota. Gui-
tarist Duane Denison’s jagged, brief
fretboard runs snake between the
well-mortared rhythmic pulse pro-
jected by bassist David Wm. Sims
(who played with Yow in the seminal
pre-Lizard combo Scratch Acid) and
drummer Mac McNeilly. Gnashing
songs, such as “Thumbscrews” and
“Skull Of A German,” should
assuage any concerns longtime fans
might have—which is exactly what
Capitol wants to do.

“The thrust is that neither the

band nor management wants to take
the core audience for granted,” says
Capitol marketing director Stacey
Conde, who worked with the Jesus
Lizard in her previous capacity as
Touch and Go’s publicist.

“We’ll be doing vinyl about four
weeks ahead, which the band will be
putting out on its own label in order
to ensure it gets into the right
places,” says Conde. “We’re also
looking at doing flexi-discs for retail
giveaways ... in general, the kinds
of things the band feels comfortable
with.”

A single won’t be chosen from the
album (which ships to college radio
March 21) for as long as three
months, according to Dave Ayers,
VP of A&R at Capitol. “We’ll be
aggressive in letting people know
the record is out, but there are no
target dates, because this isn’t that
kind of band. We’re looking to dou-
ble their sales base, which stands at
about 50,000 in the States and about

(Continued on page 44)

you're reading a story or watching a
film, and something happens that
kind of twists it, and you get
involved in it . . . Songs are supposed
to touch other people, touch your
spirit.”

But don’t call Thompson melodra-
matic. “It’s OK to have a little [wist-
fulness] in your material. As long as
it doesn’t drift over into outright
sentiment or nostalgia, you're OK,”
he says. “I wish I could be ickily sen-
timental—there’s a lot of money in
that. I wish I could write like Joan
Collins.” Really? “No,” Thompson
replies with a laugh, clearly morti-
fied at the idea.

Thompson’s poignant lyrics and
melodies have found a home on

(Continued on page 16)

A Show Of Support. Mick Jagger, left, showed up at the Bottom Line in New
York to view the performance by his younger brother, Chris. The younger Jagger
is touring in support of his new album, “Rock The Zydeco,” on Curb.

ARMCHAIR A&R: In the Dec. 24, 1994, issue, I
wrote an article titled “Bands To Bank On: An Honor
Roll Of America’s Unsigned Talent” that highlighted
several unsigned acts I felt were ready to go from
regional favorites to national up-and-comers. Here’s
an update on where my predicted stars of tomorrow
are today.

* THE VERVE PIPE: The East Lansing, Mich.-
based quartet will have its RCA debut released March
26. “Villains” will undoubtedly bring comparisons to
Live, not only because Jerry Har-

An Update On ‘Bands To Bank On’:
From Verve Pipe To The Box Set

short of putting us in regular rotation,” says manag-
er Marc Margolis. “They’ve been playing us since
the Billboard article came out.” In fact, Box Set was
the only unsigned band on KFOG’s most recent sam-
pler.

* LAURA LOVE: Thinking internationally, Love
signed a licensing deal with German label ZYX,
which is releasing a compilation of her music in
Europe. Stateside, Love is in serious discussions with
several labels. Courted for years, Love has been con-

tent to run her own label, but

rison produces both bands, but
because they share a hazy, charm-
ingly ragged quality. The Verve
Pipe is less intense than Live, but
just as lyrically elliptical. Top
songs on the diverse album include
“Freshmen,” a bittersweet,
acoustic tale of unrequited love

according to her manager, Mary
McFaul, “the deal for Laura
has always been, ‘If someone
can give me a deal like I treat
myself on my own label, I'l]
think about it.” ” In the mean-
time, Putumayo released a com-

with lush, thick vocals from Brian
Vander Ark, the sprightly, poppy
“Real,” and the compelling, guitar-
driven “Reverend Girl.” Given the
Verve Pipe’s strong Midwest base, where it has sold
more than 25,000 albums, RCA should be able to cre-
ate a success story & la the Dave Matthews Band,
which also came to the label with an established core
of fans.

* KYLE DAVIS: The Richmond, Va.-based
singer/songwriter has inked a production deal with
Phil Ramone, who has worked on a number of cuts
with Davis. “He will have a home with a major label
real soon,” says Ramone, who is negotiating with a
number of record companies about starting his own
imprint, similar to Rick Chertoff’s Blue Gorilla label.
After Ramone’s business manager gave Ramone a
copy of Davis’ independent album, “Kyle drove from
Virginia to my house in upstate New York, and he had
so many ideas for good songs, and he had so much per-
sonality,” says Ramone. “He came, and he sang in the
living room and just played songs. You jusf have an
instinet about someone.”

* BOX SET: Expect a third album from this
delightfully quirky, San Francisco-based outfit later
this spring. The band’s first two albums, released
independently and distributed through MS, have sold
more than 15,000 units. The group—Iled by Jeff
Pehrson and Jim Brunberg—has been playing live
consistently, including opening for Todd Rundgren
and Bob Weir and Rob Wasserman. In April, Box Set
will headline a gig at the Filmore for the first time.
Triple-A KFOG San Francisco “has done everything

by Melinda Newman

pilation of Love’s music, “which
bumped up her visibility a
notch,” notes McFaul. “We see
bins for Laura all over the coun-
. try. Putumayo’s distribution
with REP is very good. They got her some triple-A
play.” Love, who plays more than 100 dates a year, has
been expanding her following into the Midwest. “She
played the Ann Arbor [Mich.] Folk Festival in Janu-
ary before 4,000 people,” says McFaul. The next new
territory is the Southwest, where she’ll tour this sum-
mer.

* PATSY FOSTER: Philadelphia-based sing-
er/songwriter Foster has decided to broaden her coun-
try roots rock appeal. “I'd say my style is now more
triple-A,” she says. “I'm not focusing anymore on try-
ing to fit into a certain market. There’s still some
country, but I'm just writing.” Writing has been one of
Foster’s strong suits: She’s a past winner of the
“Philly Rock Guide” songwriter competition, a former
finalist in Musieian’s Best Unsigned Bands contest,
and a semifinalist in Billboard’s songwriter competi-
tion. This month, Foster will take some of her new
songs into the studio with producer Philip Nowlan to
record a five-song EP to send to labels, publishers,
and radio. Nowlan has worked with such artists as the
Police, Billy Joel, and Sophie B. Hawkins, for whom
he assistant-mixed and played bass on her hit “As I
Lay Me Down.” “I don’t think the new material’s going
to be available commercially, at least not for a while,”
Foster says. “but I'll make sure the local radio sta-
tions get it because they’re already asking me for new
material.” While writing new material, Foster still
(Continued on page 16)
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Shudder To Think’s Larson Spins Dramatic Mind Science On Epic

l BY BRADLEY BAMBARGER

NEW YORK—*“The best rock rec-
ords have a stagelike quality, a ro-
manticism—drama,” says Nathan
Larson. “And that’s what’s so great
about a lot of classical musie. No
matter what, you want your
records to be like that: poetic, chal-
lenging.”

Larson, lead guitarist of art-core
band Shudder To Think, has applied
that credo in spades to his eleetric,
eclectic side project, Mind Science
Of The Mind. Due April 16 from
Epie, the group’s self-titled debut
album stakes out a space where the
glam groove of T. Rex and the grand
gestures of mystical composer
Alexander Scriabin collide.

From the fierce guitar rock of
“Infidels (When Your Hips Came
Loose)” and “Science Of The Mind”
to the abstractly spiritual balladry
of “Oceans” and “Skirts To Suffer
On,” Mind Science’s album sounds
like little else. The closest refer-
ence point would be Shudder To
Think’s milestone 94 album, “Pony
Express Record.” But as Mind Sci-
ence includes members from high-
profile indie rockers Helium and
the Dambuilders, the album has a
broader feel.

On “Mind Science,” Larson sings
and plays lead guitar and bass,
Helium front woman Mary Timony
plays rhythm guitar, and Joan

MIND SCIENCE OF THE MIND

Wasser and Kevin March of the
Dambuilders play violin and drums,
respectively.

To a degree, the complex time sig-
natures and boldly dissonant chord
voieings characteristic of Shudder
To Think are present in Mind Sei-
ence. But overall, the effect is more
direct. “Mind Science is more
organic and straight,” says Larson,
adding that he wrete the songs the
week before the band went into the
studio.

Much of the immediacy of “Mind
Seience” stems from the fact that
Larson taught the players the fresh-
Iy eonceived material as they
recarded, playing live in a circle fae-
ing one another. The result was so
efficacious that the sessions—
helmed by Shudder producer Ted
Niceley—taught Larson that “if you
have the spirit, you can record
quickly and painlessly.”

One enabler’of this quick creativ-
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ity is the fact that Mind Science is
a collective of intimates. Larson has
known Timony since high school in
Washington, D.C., and Wasser was
Timony’s roommate and fellow
music student at Boston University.
Wasser introduced Larson to
March, who went to Boston’s
Berklee School of Musie. -

Larson, an intuitive artist who
taught himself guitar only a few
years ago, says his studied band-
mates were “patient” with his idio-
syncratic technique and lack of for-
mal musical knowledge. And
learning from others is one of the
reasons he wanted to record with
musicians outside Shudder To
Think.

“I thought I had a body of work
that I hadn’t accessed in playing in
Shudder,” Larson says. “And it’s a
great thing to step outside what you
usually do and extend yourself.
What you learn you can bring back
to the band.”

Epic seems enthusiastic about
Mind Science, not least because of
Larson’s infectious ereativity. “His
vision is very attractive,” says Chris
Poppe, senior director of marketing
for Epic. “And it’s his vision: the
musie, the band bio, the photos, the
videos, and the packaging—he even
painted the band portraits.”

While Mind Science’s diverse
background is a plus artistically, it
makes promoting the album a chal-
lenge. As Poppe says, “Everyone in
the band is in another band, so they
can’t tour much or even commit to
TV appearances right now.”

The marketing approach for
Mind Science has Epic leaning on
Shudder To Think’s profile at col-
lege radio and the media, with the
label building awareness through a
campaign in which a new promo-
tional item is sent out each week.
First up is a CD sampler to
acquaint retailers, radio, and the
press with the album; it comprises
key tracks “Infidels,” “Oceans,”
“Science Of The Mind,” and “Do
You Rule?” Also, a trilogy of videos
featuring songs from the sampler is
planned. ‘

The consensus at radio and retail
is that the appeal of Mind Science is
a given with the followings of the
members’ other bands. Pat Ferrise,
musie director of WHFS Washing-
ton, D.C./Baltimore, which played
Shudder To Think’s single “X-
French Tee Shirt” 15-20 times a
week for a while, says, “From what
I’ve heard of it, the Mind Science
record is pretty cool. I think if
you're a Shudder To Think fan,
you’ll definitely be interested in
Nathan’s stuff, and Helium and
Dambuilders fans should be

FOR THE RECORD

The article in the Feb. 24 issue
on Capitol’s tripl3fastaction con-
tained erroneous information
that was provided by the label.
Dave Frey’s Silent Partner Man-
agement, which mahages tripl3-
fastaction, is sending 10,000 post-
cards to the band’s fan list to
create awareness for its debut,
“Broadcaster,” due April 2.

intrigued, too.”

At Atlanta’s Criminal Records,
owner Eric Levin says Helium’s
Matador album “The Dirt Of Luck”
has been one of his best-selling
indie titles, and the Dambuilders’
“Encendedor” on EastWest has also
sold well. “Pony Express Record”
galloped out the door, he adds, and
Shudder To Think played an in-
store at Criminal last year in front
of a rapt crowd.

“Mind Science should do well
because the people who are inte the
other bands are really into the
bands,” Levin says. “And in Shud-
der’s case, their core following from
the band’s indie days on Dischord
stuck with them when they jumped
to a major label. That’s rare, but it’s
because the band put out a record
that transcends labels.”

Not wholly a studio concoction,
Mind Science plans to play shows
this spring in New York, Boston,

Washington, D.C., and Philadelphia
and may do some radio promotion in
the cities along the way. A few sum-
mer dates are a possibility, too,
depending on the activities of the
members’ other bands.

Currently, Shudder To Think is in
the studio, and Helium is preparing
to record. The Dambuilders are on
tour in Australia with Jeff Buckley.
Mind Science is booked by Brook-
lyn, N.Y.-based Vertigo Booking.

With “Mind Science Of The
Mind,” Larson and company pro-
duced a work that is adventurous
and immediately appealing, yet Lar-
son says the pursuit of a personal
muse has its hazards. “With some-
thing like this, you take the risk
that the end result could be con-
strued as pretentious or stupid,” he
says. “But you have to take that risk
in order to come up with something
that’s exciting and uniquely yours.”

: BOXSCGORE
SRV MANCIE I Y . 10 10 CONCERT GROSSES
Gross Attendance
ARTIST(S} Venue Date(s) Ticket Price(s) Capacity Promoter
BOB SEGER Civic Arena Feb. 24 $480,575 17,320 DiCesare-Engler
SEVENTH HOUSE Pittsburgh $30/425 seffout Prods
BOB SEGER Madison Square Gar- Feb. 21 $443,845 12,803 Delsener/Slater
JOHN HIATT den $35/425 18533 Enterpnises
New York
BOB SEGER Centrum In Worces-  Feb. 17 $412.830 14,258 Don Law Co,
ter $30/825 seflout
Worcester, Mass.
ROD STEWART Knickerbocker Arena  Feb. 22 $391,041 10,312 Delsener/Slater
Albany, N.Y $40/829.50 15,530 Enterprises
ROD STEWART Hartford Civic Center Feb. 23 4316822 Delsener/Stater
Hartford, Conn $41/430.50 15,163 Enterprises
BOB SEGER Miami Arena Feb.9 $3471.240 unsa Cellar Door
Miami sollout C&C Concerts
BOB SEGER Orlando Arena Feb. 7 $334.550 11,254 Cellar Door
Orlando, la $30/825 sellout C&C Concerts
BOB SEGER Hartford Civic Center Feb. 19 $325,330 Metropolitan Enter-
JORN HIATT Hartford, Conn $32132%6 11,166 tainment Group
PATTI LABELLE Merriam Theatre, Feb. 14-18 | $316,660 BASE Electric Factory Con-
DEE LEE University of the Arts $39 50/435 8750, five | certs
Phitadelphia shows
AC/DC America West Arena  Feb. 14 $314,108 12731 Evening Star Prods.
POOR Phoenix $24.50 sellout
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashvile. Phone: (615)-321-4295, Fax: (615)-327-
1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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NEW CATEGORY NAMES FOR DOVE AWARDS

(Continued from page 5)

gospel recorded song and pop/con-
temporary album.

Additionally, the traditional black
gospel recorded song and album cate-
gories became simply traditional
gospel album and recorded song.

“We have had changes of several
category names, and I think that is re-
flective of our overall desire to have
accurate titling, accurate names as-
signed to styles of musie,” GMA pres-
ident Bruce Koblish says. “We have
been doing many things to continually
try to build relationships with all the
various music communities that are
out there, and because we are an um-
brella organization, we want to be sen-
sitive to that.

“With the African-American com-
munity we have had several discus-
sions that there was this sensitivity to
the word ‘black’ being used in the cat-
egory,” Koblish adds. “So much of
that discussion was initiated from the
sensitivity from that community. And
we wanted to be not only accurate
with titling things, but certainly we
would not want to do anything in our
awards process that had any kind of
slur associated to it.”

The controversy concerning the
black gospel categorization was
fueled last year when the husband/
wife duo Angelo & Veronica (he’s Ital-
ian, she’s Latin) won a Dove for con-
temporary black gospel recorded
song for their single “God Knows.” A
subsequent issue of Ebony magazine
ran an article with the headline “Are
Whites Taking Over Gospel Music?”

“I did not like that article because it
brought another level of separatism
that we don’t need, especially in the
Christian community,” says Dr. Bob-
by Jones, host of BET’s “Bobby Jones
Gospel.” He feels the tone of the arti-
cle was not representative of the feel-
ings of everyone in the African-Amer-
ican community.

“So what if they did [win] it,” Jones
says. “We embrace everybody that
lifts the Lord [with] the gospel sound.
Soit wasfine. .. The sound was black,
and that’s why we accept Angelo &
Veronica into this marketplace.”

For their part, Angelo and Veronica
Petrucci were somewhat hurt by the
Ebony piece and uncomfortable about
winning the award.

“I didn’t understand at all,” Ange-
lo says. “I couldn’t believe we had
won in that category. We are not a
black gospel group ... We wanted to
give it back.”

Everyone interviewed for this arti-
cle spoke positively about Angelo &
Veronica and their talent, but some
questioned if that category was the
right place to recognize them. Others
felt the win in that category was ap-
propriate.

“I would interpret that as proof that
the term ‘black gospel’ refers to musi-
cal style, not any kind of racial her-
itage,” says Stephen Speer, chairman
of.the Awards and Criteria commit-
tee. “I think we have a long string of
precedents in dealing with this as a
style of musie, and it’s not a color-
based, racial-based [award}. With An-
gelo & Veronica winning that award,
that would seem proof to me that it’s
not a racial categorization. It’s a musi-
cal-style categorization.”

Others don’t share that view. Tere-
sa Hairston, publisher of the
Nashville-based bimonthly Gospel To-

day, says she was offended by the
term “black gospel.” “There is no oth-
er music, that I know of at least, that
is identified by the color of the skin of
the people who sing it and perform it,”
Hairston says. “It was an obvious
racist attachment. It made everyone
question why nonblacks would be
granted awards in that field, and it
also pigeonholed the people who were
in that field.”

“This is about a style of music, and
we have always acted on that basis,”
Koblish says. “You don’t have to live
in the South to do Southern gospel.
There are a lot of Southern gospel
groups from other parts of the United
States.”

Hairston, however, doesn’t feel the
term black gospel was just a reference
to style. “Soul was a stylistic term. I
don’t know that gospel and black are
not synonymous. I think in the main-
stream mind, gospel and black are
synonymous,” she says.

To the Southern gospel community,
however, those two words are not syn-
onymous. Some members are not hap-
py with the categories called simply
gospel. They feel it’s confusing, be-
cause the Southern gospel awards
were once known simply as gospel.

When the Dove Awards began in
1969, everything was referred to as
gospel. In 1977, the awards for what is
now known as Southern gospel music
were renamed traditional gospel. 1987
was the first year the awards were
termed Southern gospel.

Aletter to the GMA from Paul Heil,
president of the Southern Gospel Mu-
sie Guild, notes that the group is con-
cerned about the adjective “black” be-
ing dropped. The group feels there
needs to be another adjective inserted
to further clarify the music.

The letter reads: “We are very con-
cerned about the category designa-
tions. We believe they will create a
tremendous amount of confusion . ..
‘Traditional gospel’ is used to desig-
nate one of the formerly black gospel
categories. If you'll recall, it was just a
few years ago that the Dove Award
for traditional gospel album of the
year and traditional gospel song of the
year represented what we recognize
today as the Southern gospel album
and song categories . . . It would be
better for the GMA to retire the term
‘traditional gospel’ entirely than to
change its meaning completely from
its previous use.”

Koblish says it was members of the
African-American community who
originally suggested the categories be
called “black gospel.” In recent
months, when the GMA received feed-
back that the term was no longer ac-
ceptable, it asked for a new one that
would be more specific than just
gospel. .

“We had actually sent out a memo
to several in the African-American
community and asked them for that
[other] adjective,” Koblish says. “The
fax we sent out said, ‘contemporary
blank gospel’ and ‘traditional blank
gospel.” We sent it out to poll several
people in black gospel musie, and we
got basically no answer back, which
meant there was nothing to put in the
blank.”

Hairston approves of the new cate-
gory names and doesn’t feel there
needs to be further clarification.
“They got a response,” she says. “And

the response was we don’t need anoth-
er adjective.”

There are other opinions on the
subject. Says Speer, “If the word
‘black’ has become offensive, fine, give
us another word so that we can differ-
entiate it, and when we all come to-
gether in the Gospel Music Assn., we
can differentiate your kind of gospel
music from the Blackwood Brothers’
kind of gospel music from the Grand
Ole Opry, Charley Pride, Barbara
Mandrell [country] gospel kind of mu-
sie.”

Hairston responds, “If we revisited
how the structure of those who named
it was determined, those who named
everything probably came from one
community,” she says. “They were not
represented, at that time, across lines
where they would have more input
from everybody. It was a different

time, and that was almost 10 or 20
years ago when it started. So I don't
think it’s valid to say it's confusing be-
cause 20 years ago we named it such
and such.”

A potential hot potato in this year’s
nominations is contemporary Christ-
ian artist Michael W. Smith’s nomina-
tion in the contemporary gospel
recorded song of the year category for
“Crown Him With Many Thorns.”

“Are we broadening it so that all
people can get into the category?”
asks Tribute artist Yolanda Adams.
“Michael W. Smith, to me, doesn’t
sing gospel. If you are talking about a
person like Gary Oliver, who does sing
gospel, or Carman, who does have
gospel things on his albums, [that’s
different]. [But] Michael W. Smith is
very contemporary Christian.”

Adams, however, had no problem

with Angelo & Veronica winning the
award. “I didn’t mind that, because
they are gospel singers,” she says.

One thing that all parties involved
agree on is that open communication
is the key to resolving these differ-
ences. “I hope that it doesn’t take
everybody too far out of what they are
supposed to be doing because of the
argument about whether it’s black
gospel or gospel period. That’s not
even a point,” Adams says. “Let’s get
together so some of us can be recog-
nized and so we can get about the
business of ministry. That’s the basic
thing.”

The Dove Awards will be presented
April 25 in Nashville.

Assistance in preparing this story
was provided by Lisa Collins in Los
Angeles.
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RICHARD THOMPSON SHOWS TWO HALVES

(Continued from page 13)

National Public Radio, especially on
the syndicated radio program
“Mountain Stage.”

“He’s one of the core artists on
‘Mountain Stage,’ for the reason that
he’s much admired, not only by us,
but by everyone in the music busi-
ness, and he’s one of the truly great
songwriters,” says Larry Groce, co-
producer and host of the program.
“Obviously, he hasn’t achieved
superstar pop status, but he has cer-
tainly achieved superstar status
among people in the industry.”

Commerecial airplay for Thompson
has always been iffy, but Skinner
says, “We might get lucky at radio,
with triple-A being as strong as it
is.” The focus track, “Dark Hand
Over My Heart,” will go to triple-A
and college radio as part of a six-
song sampler that will be serviced
March 21.

Concurrently, Thompson will play
showcases in New York and Los
Angeles for label, radio, and retail
executives. “There are personnel
changes, not only at radio and retail,
but here at Capitol,” says Skinner.
“With these showcases, we can get
people into Richard who wouldn’t
necessarily know [about him].”

Skinner says that one of the best
ways to sell Thompson albums is to
have people hear them, so the new
CD will go to 5,000 retail stores
through an in-store delivery system.
Additionally, the album will be fea-
tured prominently at listening posts
for the first 90 days of its life.

Indie retailers will be serviced
with copies for in-store play direct-
ly by Capitol. “You have to take care
of the indies with Richard,” says
Skinner. “A lot of his [fans are]
eclectic themselves, so I don’t know
that Musicland is a place where a lot

of people buy Richard Thompson
albums.”

Mark Burton, buyer for the Elec-
tric Fetus record store in Min-
neapolis, acknowledges Thompson’s
affinity with the indie shopper. “His
last albums have shown that he has
a big cult following in our store,”
says Burton. “Even without hearing
it, we have great anticipation for the
new album.”

Retailers will receive merchan-
dising banners utilizing some of the
icons used on the album’s cover art.
“With the icons in the packaging,
we also came up with the idea of
doing a promotional sticker sheet
that would have several phrases
from the albums and the icons, and
people could peel them off and have
fun.”

Capitol will run a consumer ad
campaign in national magazines that
appeal to Thompson fans, such as
the Utne Reader, and will advertise
in regional and local magazines,
such as L.A. Weekly and Creative
Loafing.

Thompson will support the new
album the way he usually does—by
touring. He’s tentatively slated to
perform at small amphitheaters this
summer, perhaps with Joan Arma-
trading, and may do a theater tour
in September.

Thompson’s live show has become
almost as revered for his self-depre-
cating, bitterly funny, between-song
patter as it has for the music. The
chatter originally started out of ner-
vousness, says Thompson. “I didn’t
really play solo that much until the
late "70s. You can get a lot of mileage
out of being the tortured poet, but
I'd be opening shows solo for bands
before an alien audience, and I'd
think, ‘God, what am I going to do?

AUDIENCE.
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How To DELIGHT AN
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They’re paying no attention.” So I
thought, I have to get more aggres-
sive, stage-wise. I started shouting
at the audience and being much
more upbeat on stage, and it sort of
worked. I'd get encores, and I'd
think, ‘This is very strange.” Some-
times I find myself cracking jokes,
and I force myself to stop, because
it’s inappropriate, and some people
don’t think I'm remotely funny any-
way.”

The liner notes for “You?Me?Us?”
tout an upcoming Thompson biogra-
phy that is unauthorized, although
he cooperated with the author.
Despite his trepidation at being the
subject of a book, Thompson figures
he is just as deserving of a biogra-
phy, if not more so, than anyone. “If
you go into a music shop, there’s a
book section, and it has all these
people for whom I have no respect at
all, and they all have books out. I
think, hell, if they have one, and
their lives are incredibly uneventful,
I might as well have one, too.”

THE BEAT

(Continued from page 13)

plays as many as four gigs a week.

« THE DELILAHS: In substan-
tive discussions with a major label,
the profile of the Minneapolis-based
Delilahs keeps getting higher. The
jangley pop band won best new pop
band at the Minnesota Music
Awards in 1994 and best pop band
last year. It played before 13,000
people at a benefit for the Min-
neapolis Basilica, sharing the bill
with the BoDeans, the Freddy
Johnson Band, Martin Zeller, and
Lucky Dube. “Dying To Build A
Bridge,” the band’s newest album,
co-produced by Trip Shake-
speare/Semisonic’s John Munson,
was released last fall on local Octo-
ber Records and has been picked up
for national distribution by Alter-
native Distribution Alliance, Warn-
er Music Group’s independent dis-
tribution arm. Touring throughout
the Midwest, the band has opened
for Chris Isaak and Blessid Union
Of Souls, among others.

* POMEGRANATE: It’s been a
year of retrenching for this Oak-
land, Calif.-based trio, which
replaced its bass player last spring,
and as leader Gavin Canaan says,
“laid low,” as it worked on new
material and hammered out a deal
with San Francisco-based label
Treat & Release. Pomegranate is
the second band signed to the label,

| after Blinker The Star, which was

subsequently picked up by A&M.
“Don Ron,” “a purposefully cheeky
name because our material can be
kind of brooding, so we wanted
something silly for the title,” says
Canaan, will come out in April.
Now, the band is “very eager” to
tour behind the new album. “We're
trying to find a booking agent or
manager who can get something
going; that’s where Treat &
Release will come in handy,” says
Canaan. One high point in the last
year? Opening for Big Audio
Dynamite at the Filmore. “Mick
Jones just came into our dressing
room and introduced himself. I
couldn't believe it, I was such a big
Clash fan,” says Canaan.

Gontinental Drift

CLEVELAND: The frans have generated considerable excitement among regional
club audiences, critics, and radio programmers with their yin-yang amalgam of noisy
guitars, off-kilter time changes, and ethereal vocals. Released in December 1995, the
band’s self-issued, 13-song CD “Spirograph” has nearly sold out its 1,000-unit press-
ing and was named the No. 1 local release by three critics in Cleveland Scene’s “Top
Five Favorite Releases Of 1995,” and the band was voted
best new band in the magazine’s annual Best of North-
east Ohio readers poll. “It’s really gratifying and sur-
prising,” says bassist Greg Golya. “These were just
demos. We knew there was some interest, but we really
just had it in our minds to make something to offer to
friends.” Brothers Brett (drums) and Derek Lashua
(guitars) and Golya wound up far from the frans’ origi-
nal point of sonic origin. “We were really into Ride when
we started this. I figured Derek and I could handle the
vocals. Luckily, we didn’t have to do that,” Golya says.
First-time vocalist Mandy Lascko joined after one audi-
tion, and though the band’s shoegazer inclinations are still
evident, her limbey; emotive soprano has become the foun-
dation of the group's signature sound—a gritty cross between Innocence Mission and
Throwing Muses woven through the band’s left-field blend of jazz, rock, and rhythm.
Two singles from “Spirograph” have received consistent airplay on local commercial
alternative station WENZ. The frans have opened for Letters To Cleo, the Cran-
berries, Howlin’ Maggie, Toad The Wet Sprocket, Dink, and Miranda Sex Gar-
den and regularly headline dates in Ohio, New York, West Virginia, and Pennsylva-
nia, where they've been added to the playlist of modern rock WXVX Pittsburgh.
Contact Derek Lashua at 216-688-8901. KYMBERLI HAGELBERG

the frans

BOSTON: During the past two years, Jules Verdone has emerged as one of the city’s
brightest lights with her sharp songwriting and solid stage show. Verdone writes
smart, poetic songs with striking images and ideas while maintaining a keen ear for
melody and hooks. “When I first started writing, it was simply for my own personal
med,andlwasn’tt]mﬂnngabouthowpeo— 2

ple would receive it,” Verdone says. “Butit’'s

changed subtly over the years, and I think
T've developed my songs into something
more.” She recently released a single on
Feralette Records featuring “You're Com-
ing Back” and the popular “Baltimore Or
Less.” Both have received heavy airplay on
WFNX’s “Boston Rocks” show, WBCN's
“Boston Emissions,” and WAAF Worces-
ter, Mass.” “Bay State Rock.” But that is
just a small slice of her songbook, as she has
finished recording 10 songs produced by
Jon Lupfer (co-owner of Q Division Stu-
dios in Boston). Verdone has played to full
houses at such local clubs as TT the Bear’s
and the Middle East and has recently opened for such acts as Freedy Johnston and
Scarce. Verdone isn’t worried about getting pigeonholed into the just-another-woman-
from-Boston ghetto. “People are going to do that because it's an easy way to describe
what I do. Actually, 'm in pretty good company if I am putinto that genre,” she says.
“Some of my favorite music is made by women, and if people want to put me into that
category, well, there are far worse places to be lumped.” Contact Grant Blaisdell at
617-437-9065. KEN CAPOBIANCO

JULES VERDONE

WEST PALM BEACH, FLA.: Inhouse is an unusual band, even by South Florida’s
off-beat standards. Fronted by identical twins Gin and Evi Weintraub, Inhouse has
been building a rabid following by playing coffeehouses and clubs and opening for
Fleetwood Mac and the Cowboy Junkies
at Palm Beach County’s top venues. The sis-
ters began as an acoustic duo in 1992, mix-
ing originals and covers to stretch out long
gigs. By the end of 1993, they had added Phil
Kalasz on bass, Steve Williams on drums,
and Andy Stein on guitar. An early CD, “5
Wooden Chairs,” quickly sold several hun-
dred copies. Inhouse has been playing as
many as 25 dates a month. Its self-described
“alternative acoustic” music is colored by the
twins’ unique harmonies. The band’s current
CD, “The Beautiful Soup,” fulfills the
promise of Inhouse’s live shows and features
such intensely lyrical songs as “The Hiding Box” and “Flying With The Angels.” Pro-
ducer Tom Dowd says, “Their lyrical concept is fresh, and the whole band is good.”
On their vocal pitch and timing, he says, “It would take others years to get where they
are.” Contact Inhouse at 407-832-6397. SANDRA SCHULMAN

INHOUSE
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS

F INDING THEMSELVES:
" Without a perfect format match
for Fun Lovin’ Criminals at
radio, EMI is taking a grass-
roots approach with the band’s
debut, “Come Find Yourself,”
released Feb. 20.

The album walks a fine line
between rock and hip-hop and
lightheartedly pays homage to
N.Y.-flavored crime. It fea-
tures an interesting array of
jazzy rock and a Beastie

Dee Bomb. South Central
L.A. rapper Dazzie Dee wili
tour with Ice Cube or E-40
in support of his G-Vine
debut, “Where's My
Receipt?,” due March 19
on the Cema-distributed
label. Cube, Coolio, and K-
Dee of Compton’s Most
Wanted are among the
guests on the DJ Battle-
cat-produced set. “Unda
Da Table” will go to R&B
radio in April.

Boys-like style mixed with
snippets of movies (“Pulp Fic-
tion”) and familiar songs
(Lynyrd Skynyrd’s “Free-
bird”).

“We're taking a more grass-
roots approach starting with
the aggressive pricing of
$11.98 and $7.98, which we

haven’t really done before,”
says Larry Braverman,
senior director of marketing
at EMI. “This is not radio-dri-
ven. We'll go when the time is
right, probably late spring,
after we've developed a pres-
ence and awareness for the
band.”

The first single for album
rock and modern rock radio
will be “Scooby Snacks.” The
song may be remixed for urban
radio formats, says Braverman,
but the primary focus is rock
radio.

To help set up
the album, a four-

Frost, Smile Now, Die Later

FOR THE

@

Hog Tied. Geffen's Hog kicked off a West Coast swing Feb.
27-Saturday (9) in support of its debut, “Nothing Sacred,”
due March 12. More dates will follow. The L.A.-based band’s
first single, “Get A Job,” is racking up spins on such album
rock stations as WAAF Worcester, Mass.

REGIONAL HEATSEEKERS #1's

MOUNTAIN

song cassette sam-
pler polybagged
with Warp maga-
zine was sent to the
magazine’s 10,000-
plus subscribers in
January. The sam-
pler was also mail-
ed to subscribers of
a number of fan-
zines, including

Al

EAST NORTH CENTRAL
Stabbing Westward,

(Cifarelli), lead singer of the
in-your-face, alterna-punk
band Drill.

One listen to Drill’s self-
titled debut, due Tuesday (5)
on Ric Wake’s DV8 label (dis-
tributed through A&M), and
Lucia’s statement makes lots
of sense.

The album is filled with
songs like the first single, “Go
To Hell,” which features such
emotional lyrics as, “I'd sure
like to wish you well/But I
hope to God you go to hell.”
Another track, “You

NORTHEAST
Gal

‘ Suck,” features the
consummate line, “I

Wither Bister Bum + Posl |

[A

¥

know that I'm not all
there and I'm in-
clined to lose my
mind.” Lucia says the
album is a way of

Big Brother. EMI

college reps and
Cema distribution
staffers also passed
out the samplers at
select concerts and
events.

Advertisements will run
through the summer in fan-
zines and snowboarding and
skateboarding magazines.

The label also distributed
FLC beanies and large, round,

- attention-getting stickers and

windbreakers modeled after
Bureau of Aleohol, Tobacco
and Firearms jackets to hip
retailers and industry taste-
makers,

The New York-based trio
has been playing in the North-
east and will likely head to

THE REGIONAL

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
1. Garbage Garbage
2. Kenny Wayne Shepherd Ledbetter Heights
3. 37 Brotherhood
4. Nick Cave & The Bad Seeds Murder Ballads
Enrique Iglesias Enrique Iglesias
Ruby Salt Peter
Frost Smite Now, Die Later
Jewel Piece Of You
Richie Rich Half Thang
10. Big Mountsain Resistance

oENam

SOUTH CENTRAL
La Mafia Un Millon De Rosas
Terri Clark Terri Clark
La Tropa F A Un Nuevo Nivel
Mystikal Mind Of Mystikal
Lonestar Lonestar
Ghetto Twinz Surrounded By Criminals
Ganksta N-I-P Psychotic Genius
Pete Astudillo Como Te Extrano
. Jerald Daemyon Thinking About You
10. Rhett Akins Thousand Memories

Y R N

Europe this spring due to
strong response to the album
in England and France, says
Braverman. A West Coast tour
is also in the works.

T O HELL AND BACK: “I
finally got to the point where
I felt like a can of soda shaken
one too many times, and it all
came pouring out,” says Lucia

S 1 A ~ MIDDLE ATLANTIC “turning myself in-

WEST NORTH CENTRAL 2 Unlimited, Hits Unlimited side out.”

Terrl Clark, Terri Clark < e .

oot o 8 Z I would hope peo-
[ SOUTH ATLANTIC ple will listen to this
— e  Mad Skiltz, From Where??? record and see a
H Garbage, Gorbage I\ V strqng f.emale,.noyt
) one in pain, who isn’t
SOUTH CENTRAL | afraid to show vulner-
La Mafia, Un Milfon De Rosas ability,” says Lucia,
—— | who sounds a bit like
~N Siouxsie Sioux of

Siouxsie & the Ban-
shees possessed by Trent
Reznor.

The label is working “Go To
Hell” to college, metal, album
rock and modern rock radio
starting Wednesday (6).

Beth Tallman, director of
product development at A&M,
says the label is searching for
a tour for Drill. The band has
already done a few treks with
the Genitorturers and Gang
Of Four.

TIDBITS: Solo pianist
Margie Adam is beginning

PIRISIIN G S.

HEATSEEKERS CHART ¢ BY CARRIE BORZILLO

to turn some heads at
jazz/AC radio. Such notable
artists as Janis Ian have
praised her seventh Pleiades
Records set, “Soon And
Again.” Adam’s song “Her-
itage” will be on Musician
magazine’s March CD sam-
pler ... After its dates with
Spacehog and God Lives
Underwater, Way Cool Music
/MCA’s Mr. Mirainga hits
the road with GLU and Ruth
Ruth Monday (4)-March 16

Hi Five. Watch for Non-

chalant—whose single “5
O’Clock” is No. 31 on Hot
R&B Singles, No. 5 with a
bullet on Hot Rap Singles,
and No. 79 on Hot 100
Singles—on BET's “Rap
City” Monday (4) and
“Soul Train” March 30. The
singer's MCA debut, “Until
The Day,” is due March
26. She’s performing at
two People’s Expos: Sat-
urday (9) for WKYS/WMMJ
Washington, D.C., and
March 16 for WERQ (92Q)
Baltimore.

... Cleopatra’s Die Krupps
will team with Frontline
Assembly and Numb March
23-April 26.
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LaFace’s Society Of Soul Bears A ‘Brainchild’

H BY J.R. REYNOLDS

LOS ANGELES—Despite the fact
that “Brainchild,” the debut set by
LaFace act Society Of Soul, is not
scheduled for release until late April,
the group has already proved its cre-
ative talent and consumer appeal.

“Brainchild” was produced by the
hot trio collective called Organized
Noize—which also produced and co-
wrote TLC’s No. 1 Hot 100 single
“Waterfalls,” along with the platinum
album debut by OutKast—and the pro-
ducers are also three of Society Of
Soul’s five members.

Rico Wade, Ray Murray, and Patrick
“Sleepy” Brown are Organized Noize.
Wade and Murray remain primarily
behind the scenes, while Brown serves
as the group’s lead vocalist.

Rounding out Society Of Soul is
female vocalist Espraronza Griffin and
spoken-word artist Ruben “Big Rube”
Bailey. Each of the group’s members
write, and their songs are licensed
through Stiff Shirt Musie.

“Brainchild” offers listeners meaty

messages that are based on a socially

conscious-belief that people should
always maintain respect for one anoth-
er.
Backing the group’s positive words

SOCIETY OF SOUL

is a fluid, midtempo R&B style that
features updated takes on the core
sounds of such artists as Curtis May-
field and Sly Stone.

Angela Bofill Locates Her
Cachet With ‘Slow Motion’

[l BY DAVID NATHAN

LOS ANGELES—After a three-year
recording hiatus and a career spanning
10 albums and several labels, singer/song-
writer Angela Bofill is assuming a new
level of ereative control with “Love In
Slow Motion.”

Slated for international release April
23 on Cachet Records/Shanachie Enter-

inment, “Love In Slow Motion” was co-
produced by Bofill and Rex Rideout. The
vocalist, whose songs are licensed
through Purple
Bull Musie, co-
wrote 10 of the
album’s 11 cuts.

“This is the most
writing I've ever
done for one al-
bum,” says Bofill,
who relocated to
the East Coast in
1995 after living for
several years in Northern California.

“T hit it off with Rex the first time we
hooked up,” she says. “We wrote just one
song— All She Wants Is Love’—and I
played it for [Cachet director] Danny
Weiss. He loved it, and after we talked, I
signed with the label.”

The situation was similar to that when
Bofill signed her first recording deal in
1978 with GRP Records after label exec-
utives heard the piano-and-vocals demo
of “I Try,” a track that ended up on the
artist’s 1979 sophomore album, “Angel Of
The Night.”

“Love In Slow Motion” is musically sim-
ilar to Bofill's earlier recordings. Label
executives hope that the set’s classic style
will appeal to-R&B and jazz/AC stations.

The artist’s decision to make a new
album wasn’t automatic, especially con-
sidering the performance of her last set.
In 1993, Bofill recorded “I Wanna Love
Somebody” for Jive Records. However,
the vocalist felt she lacked the creative
input necessary for the project to be a

BOFILL

commercial success. “I Wanna Love
Somebody” peaked at No. 51 on the Top
R&B Albums chart and sold 38,000
copies, according to SoundScan.

The label plans an all-out blitz on the
project. Shanachie Entertainment media
and artist development executive VP R.
Wayne Martin says, “Signing Angela
Bofill is a natural for us. We've been suc-
cessful in the contemporary jazz field [in
the past]. Now, we’re coming with a core
[R&B] artist, and we anticipate a very
strong response.”

Three weeks before street date,
Cachet will service jazz/AC stations with
the album. Soon after, R&B stations will
receive the album, along with a yet-to-
be-determined single.

Six recently hired regional marketing
reps—in Washington, D.C., San Fran-
cisco, Los Angeles, Boston, New York,
and Philadelphia—will work the project
at retail and offer support for the live
dates that Bofill does in those markets..

The singer characterizes the materi-
al on “Love In Slow Motion” as highly
personal. The title cut was co-written
with Narada Michael Walden, who pro-
duced Bofill’s 1983 top five R&B hit,
“Too Tough.” He also worked with her
on her three albums for Arista.

Bofill regards another track, “Real
Love,” as autobiographical. “I'm at a
stage in my life where I don’t have the
patience anymore for anything that’s not
real,” she says.

“Guess You Didn’t Know” was
inspired after attending.a Maze Fea-
turing Frankie Beverly concert at the
Warner Theater in D.C. and seeing an
attractive person in the audience. “ ‘Are
You Leaving Me Now?’ was probably
the most difficult for me to record
because it touched on a situation I was
going through at the time,” Bofill says.

In addition to continuing U.S. dates,
European and Far East tours are
planned for 1996. Bofill is booked by
Associated Booking Corp.

Big Rube says, “Our whole concept is®

that the group is a model of how society
should be as a whole—all pulling togeth-
er for the common good. Even though
we all think differently and may have
differing views, we can still come togeth-
er without degrading each other.”

He says the most challenging part of
“Brainchild” was putting it together so
that as many people as possible could
appreciate it. “There’s three things we
knew we had to have to reach folks: a
good track, subject matter that was
relevant to everyone, and, lastly, orig-
inality.”

Although a logistical snag led to a
half-year delay in the release of
“Brainchild,” label executives are con-
fident they can build on existing con-
sumer curiosity about the group.

The original release schedule for the
album and its singles was turned
upside down when the video to
“Pushin’,” the first single, heated up
faster than expected last May. “We got

a lot of early interest in the clip, which
resulted in heavier than expected play,”
says LaFace COO Dorsey James. ‘As a
result, consumers were going to retail
to buy the record, which wasn’t sched-
uled to arrive until August, the same
time it was scheduled for service to
radio.”

By the time “Pushin’ ” was finally in
stores, video rotation had decreased,
and consumer interest waned.

“E.M.B.R.A.C.E.,” the second sin-
gle, is scheduled to be serviced to radio
and retail April 1. Although the single’s
clip was serviced to BET and local
video outlets in mid-January, the label
is encouraging programmers to put it
in light rotation until the radio and in-
store date.

Label executives regard “Brain-
child” as an album project, as opposed
to a single-driven enterprise. “We're
focusing hard on college stations,” says
James. “We want to also concentrate
heavily on mix show jocks because of

the reputation that Organized Noize
has established in the rap community.”

The label’s marketing campaign will
begin on a national scale, and as it’s
honed, the target will be markets
where airplay is greatest.

As the project begins to develop, the
act will embark on a national promo-
tional tour that will include visits to
independent retailers that are fre-
quented by grass-roots consumers.
The group, which is managed by
Atlanta-based Leon Saunders, will also
play selected promotional gigs and will
be backed by the live band Little John
& the Chronicles.

“Brainchild” has not yet been sched-
uled for release internationally, but
James claims demand for the album
has been strong at European radio
because of “Pushin’.” “This group
plays the perfect kind of musie for
European markets,” he says, “and
we're looking forward to working Soci-

ety Of Soul overseas.”

TRENDSETTERS? The systematic extermination of
black music at Capitol Records is complete (see story, page
3). Although the company says that R&B staff and acts will
be rolled over to EMI Records, Capitol’s ties to the R&B
community have effectively been severed. Is that the end of
it, or is there more black musie “downsizing” on the indus-
try’s horizon?

Of the six distribution companies, Cema, the distribution
arm of EMI-Capitol Music Group North America, has the
smallest R&B presence. On the Top R&B Albums chart this
week, there are only two sets released through EMI Music
that feature all-new material: D’Angelo’s “Brown Sugar”
and AZ’s “Doe Or Die.”

It’s one thing for a label to experience a dip in success.
But the equation becomes more
complex when companies
throughout a distribution sys-
tem lack the fiscal and philo-
sophical commitment to keep
the bottom from falling out of
one of the world’s most popular
music genres.

It should be mentioned that
in 1995, R&B and rap sold 132.2
million albums, aceording to
SoundSecan. This represents a
market share of 21.5%.

On a positive note, credit
Cema-distributed Virgin with making slow but steady
progress in black music by acquiring Noo Tribe and, most
recently, Rap-A-Lot Records. But for a label to be legiti-
mate in a genre, it must do more than buy its way into the
game; it must develop talent from within with more quali-
ty acts, such as Shaggy and After 7.

A joint statement released Feb. 23 by Capitol Records
president Gary Gersh and EMI Records president Davitt
Sigerson declared that both the EMI and surviving Capi-
tol R&B artists will “benefit by receiving focused A&R,
marketing, and promotion attention from a specialized,
hands-on staff.” This is ironic in that if a bona fide black
music department had been in place at the house that Nat
built, there may not have been a need for Capitol to fire 18
people, most of whom were black.

Rhythm
and the
Blues _

ON A LIGHTER NOTE: It’s unlikely that anyone this side
of the pope could make a group of battle-hardened industry
soldiers stand in a ballroom, hold hands, and recite a pledge
of peace, prosperity, and harmony. But that’s exactly what
happened when Quincy Jones took the podium during the

Capitol Records Setting A Bad Example;
Quincy Jones NARAS’ High Priest Of Music

by J. R. Reynolds

. CORRECTION: Last week in this space, the label for R&B

sixth annual NARAS MusiCares celebration, which was
held Feb. 26 at the Century Plaza Hotel in Los Angeles.
Jones was honored as MusicCares’ Person of the Year,
and during his acceptance speech, he delivered a positive
oration that touched on a variety of topies, including the
need for rap acts to stop promoting violent images. “No
more mind pollution; now it’s about mind solution,” he said.
Jones also called for an end to the bitter East Coast/West
Coast rivalry. “The hip-hop nation has the power to change
things, and it’s time to become more political,” he said.
The power of recording artists can be daunting. Remem-
ber “We Are The World”? And how about the central role
that Stevie Wonder played in the campaign to designate
Martin Luther King’s birthday a national holiday—just
by writing a single song?

SPEAKING;J OF Wonder, who
was a featured performer dur-
ing the MusiCares dinner: The
Motown artist was honored at a
posh soiree thrown by his label
on a sound stage at L.A.’s
Raleigh Studios.

The event featured perfor-
mances by Take 6, Jon Secada,
DAngelo, Johnny Gill, Zhane,
Horace Brown, Shaggy,
Michael Sambello, Coolio with
L.V., Brian McKnight, and Mary J. Blige.

After accepting a huge plaque commemorating his work,
Wonder said, “I always remember how it was [before I
became successful] and what it took to be where I am today.”

o/

act Colour Club and rapper Shorty-Mac was incorrectly
identified. Vertex/J VC is the proud label of these two acts,
which impressed tradesters who attended this year’s Urban
Network Power Jam in Palm Springs, Calif.

OTHER INDUSTRY INTEL: Former MCA act the
Newtrons have signed to Raging Bull/AEC and have put
the finishing touches on their latest offering, “A Long Time
Coming.” The album is slated for May, with the single hit-
ting the airwaves in April . .. Gap Band founder Charlie
Wilson is releasing a solo set through Intersound in June.
The still-unnamed project will include a performance by
Mercury’s Brian McKnight and will have none other than
Dr. Dre as one of its producers.
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immediately got added to BET and the 32 | 22 | 19 | 10 | FUNKORAMA ¢ REDMAN
Box.” (M) (T) INTERSCOPE 95691 */AG
To push things along, Rafiq, 3129 | 32| 30 (JCE(EMP)(ST') t%ﬁ,?g&%%i”u& BENZ ¢ LOST BOYZ
Smoothe’s manager, says he arranged [~ T T T RIDIN LOW ¢ LAD. FEATURING DARVY TRAYLOR
“a bunch of promo shows, mainly on the (©) (D) (T) HOLLYWOOD 64004
Northeast.” He describes Smoothe’s  |(35)| 34 | 25 | 8 | COOLIEHIGH ¢ CAMP LO
""T H&B sets as ener:getic and engaging. Rafiq 3% | 19| 17 | 18 | HURRICANE @ THE CLICK
says the artist has recently begun per- (C)(T) (X) SICK WID" (T 42335/JIVE
 SINGLES | forming paid dates. 9 |2 | o | | T00HT + CooLio
FE 1EE Trigger The Gambler, Smoothe’s = =1 == ~="=1"71ir0w YOUR SET IN THE AIR & CYPRESS HILL
£1¢09 ¢1¥|3 brother, is featured-on “Broken Lan- (C) (M) (T} (X) RUFFHOUSE 78042/COLUMBIA
2|58 | nme 2% | 5| TITLE guage” and will debut as a Def Jam NEWD | 1 | LAFAMILIA # FROST
i3 2 | ARTIST (LABEL/DISTRIBUTING LABEL) E) 3| 2| aRTIST (LABEL/DISTRIBUTING LABEL) i . : 3 (C) (D) (T) RUTHLESS 154 7/RELATIVITY
' solo artist later this year. He, along EAST 1999 © BONE THUGS-N-HARMONY
19| 2| GBSt arvenr) 14 8 | FOSoN CLAN (WALO) with“anoiher I‘Shy me}rl‘ ?amed Krist, 40 | 36 | 29 | M | o)) rurhLess 6332RELATIVITY
usually inhabit Smoothe’s stage shows. | NEED YOU TONIGHT & JUNIOR M.A.F..A. FEAT. AALIYAH
2|16 fﬁﬁ/\?%‘ﬁ BEAR (UNION/WARLOCK) 15|20 18 3&%&'5‘;‘5? g-ggé: (EEASTWEST/EEG) To help market Smoothe, Profile 4 30 3 15 EI(':)(T) UNDEAS/BIG BEAT 98097/A$MA _
3 ; inni HE RIDDLER (FROM “BATMAN FOREVER"”) & METHOD MAN
3(14] 2 | REMA essmecanvimn 16115 | 3 | T wRetneRvOUS) will work with Def Jam. Beginning | 42 | 37 | 35 | 18 | (50 Ty )
this month, the two companies will col- NEWD | 1| | KEEP ON KEEPIN' ON ¢ MC LYTE FEATURING XSCAPE
8|2 | SHCK s csress) 17]19| 5 | DARK SUN RIDERS o) laborate on a promotional tour con- (C) (T) FLAVOR UNT/EASTWEST 64302/EEG
i i CLICK -SHORTIES
4 | 5 | WHY YOU TREAT ME SO BAD 18|17 | 6 | 1 GOT DAT FEELIN' centrating on the Midwest and West B =12 | Gmmsmeszom =
SHAGGY FEAT. GRAND PUBA {VIRGIN) D.J. KOOL (CLR) Coast. 5 INCARCERATED SCARFACES/ICE CREAM & CHEF RAEKWON
3 | 3 | FAIRGROUND 19| 23| 17 | SOME ENCHANTED EVENING S 3 |3 | 2 | @0 oupssszemca
SIMPLY RED (EASTWEST/EEG) THE TEMPTATIONS (MOTOWN) UM)N SUM,N Little Kim, the lead 4% 39 28 4 g'("nv(xv)%%mg%?ggME SO BAD @ SHAGGY FEAT. GRAND PUBA
- ) g
16| 2 | RANGhE CREOARERSAL (12| 7| B2 voice on Junior M.A.F.LA.’s singles 7| 5 s | Y'ALL AIN'T READY YET & MYSTIKAL
NO LOVE WITHOUT HATE SMOOTH Get Money” and “I Need You Tonight palll B (€) (T) BIG BOY 42331/)IVE
7| 3 | SUNZ OF MAN (WU-TANG) | —| 1 | ¥E& My Cousin (PRIORITY) (both on Undeas/Big Beat/ 4 | 38 | 2 | 2 (I(’:I)\g)E(a)%!)VIRé\b%v o] & JAMAL
N ; i Atlantic), is in the studio working on -
BOUNCE IT Y'ALL LIVIN' PROOF )
| 5 | Kizz¥ Rock oy son 22| 18| 17 | GrouP HOME (PAYDAYAONDONASLAND) a solo set. Currently, she’s showeased 50 | 42| 7 {é‘,??,’ 5.3’{,‘“?23’{,%6 SHRDISHIEIE
DON'T CRY 3 HEADZ AIN'T REDEE on Skin Deep’s debut single on Loose WREKONIZE/SOUND BWOY BURIAL © SMIF-N-WESSUN
0] 2|3 | siaarimanner sros, B8 | | saacioonsur e e Cannon . . . The sound ofg AK Skills’ 0% 18 15 o0mwweckooiermemous
WASSUP, WA % ’ LI
s MSAGSSGM (PENALTY/TOMMY BOY) 242429 ATow#PU\YERsSS(PREMEDITATED/WB) Check The Flavor” (Tn_l Crlmma_l)’ CJ (O Records with the greatest sales gains this week. ®Videoclip availabifity. ® Recording Industry Association
GEORGY PORGY SAFE SEX, NO FREAKS track produced by the irrepressible  of America (RiAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
12|64 5|5 - . e
3*D (TRISTAR) FUNKMASTER FLEX & THE GHETTO CELEBS (WRECKNERVOUS) Lord Fmesse, 18 knotty and mesmer- ?CO) (l:sfor ;:tassenei snngleI bll\;tle;lsl; (n:nglcatels catallogb Tlt;’m(t;;r) Efor cnassene ma)ul—smgleI ;assetz%s\l,nglel unavallablle.
sos . . assette single availabili single availabili assette maxi-single availability. inyl maxi-single
13(13(4 gév/\grjsl::fca SOUNDTRACKS/MCA) Ez?ct::i?‘gaxn:&r‘:iestti I}’I'a\% ;%p 25 singles under No. 100 1Z1ng and hardcore mEtaphoncal' ::leggﬂ:zsg)r‘v;r:‘f single availability. (X) CD maxi-single availability. © 1996, Billboard/BP! Communications,

BILLBOARD MARCH 9, 1996 19



Bilboard.

HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
RE&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-

LECTED, COMPILED, AND PROVIDED BY SoundScan®
FOR WEEK ENDING MARCH 9, 1996
z 8 z =
n O 4 = %) Or =
ob|pElEo0|o%] TITLE ARTIST |23 of|pE| g 22| TITLE ARTIST | %3
F2|S2| 32| =8| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & = 32| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
— ——— ——
LEFLAUR LEFLAH ESHKUSHKA & HELTAH SKELTAH AND O.G.C. ASTHE FAB 5
B e T T TO*K:O;) No. 1 * *”; g e W @ S1 | 1 | 12| 73500Re 8ABY PAUL (P.HENDRICKS JMONAIR,LBUSH B.POWELL SPRICE,D.YATES) | (€) T) DUCK DOWN 53223/PRIORITY 3
3| — e b BEC- AR : : 1 FEELS LIKE THE FIRST TIME & INTRO
&Y RKELLY (RKELLY) {C){D) (M3 (1) (V) 00 JVE 42373 GD| 62 | 11| 4 | S L e e O M ATAN TR | 52
: NOT GON' CRY (FROM “WAITING TO EXHALE") & MARY J. BLIGE *
2 | 1 ] 1] 7 ] sagveace easvrace) (© (D) (1 V) ARISTA 12987 | | 93 [ 46 | 38| U RY%:L?(ETEIR% ORI OMETINGS © (DS[\,EKEZEI;,I 1
SITTIN' UP IN MY ROOM (FROM “WAITING TO EXHALE") ® & BRANDY
3 2 2 11| BaByrACE (3ABYFACE) (C) (D) (M) {T) (X) ARISTA 1-2929 2 * % % GREATEST GAINER/A]RPLAY * % %
@ I 5 5 ALL THE THINGS (YOUR MAN WON'T DO) (FROM “DON'T BE A MENACE...") ¢ JOE 4 68 75 5 UKNOWHOWWEDU & BAHAMADIA 54
JOE,J.THOMPSON (J.THOMAS, J.THOMPSON, M. WILLIAMS) (C) (D) (V) ISLAND B54530 SKi (A.REED,A.WILLIS) {€) M) 1) (X) CHRYSALIS 58517/EMI
)| 9| — | 2 | LADY @ D'ANGELO | ¢ 55 | 556 | 49 | 19 | HOOKED ON YOU ®SILK | o
D'ANGELO,R.SAADIQ (D'ANGELO,R.SAADIQ) _ () (D) (V) EMI 58543 SOULSHOCK,KARLIN (SOULSHOCK,A.MARTIN,K.JONES K KARLIN) (C) (D) (T) (X) ELEKTRA 64359/EEG
6 5 3 | 21 | BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT ® & MONICA | 50 2 | AIN'T NO PLAYA & RAPPIN' 4-TAY | 56
SOULSHOCK KARLIN,DAUSTIN,C.WOLFE (0.AUSTIN.C WOLFEA MARTIN,C SCHACK K KARLIN} (C} D} (M) {T) (X) ROWDY 3-5052/ARISTA i~ S.KEITH (A.FORTE,S KEITH,S.LACY) (M) (T) (X) CHRYSALIS 58527*/EMI
7 3 4 13 NO ONE ELSE & TOTAL 4 * % % G G /s T AR
1.OLIVIER,S.COMBS (T.ROBINSON, J.C.OLIVIER) (C) (D} (M) (T} (X) BAD BOY 7-9042/ARISTA REATEST AINER/DALES
| 19 | 4 | 'WILLSURVIVE ® CHANTAY SAVAGE | ¢ (D 93 | 9 | 3 | SETUFREE PLANET SOUL | 57
S HURLEY (D.FEKARIS,F_J PERREN) (C) (D) (T) (X) RCA 64492 G.ACOSTA (N.RENEE) {0) IT) (X) STRICTLY RHYTHM 12362
SPACE AGE & EIGHTBALL & MJG
* % * HOT SHOT DEBUT * % % 58 | 58 4 | SMOKE ONE (P.SMITH.M.GOODWIN) (C) (D) (T) SUAVE 1545/RELATIVITY 5
( : ) DO YOU WANT TO & XSCAPE 9 FUNKORAMA & REDMAN
NEW) ! D.SIMMONS (D.SIMMONS) {C) {7} (X} SO SO DEF 78263/COLUMBIA 59 59 101 ¢ roae (R NOBLE,J.DAVIS A MUHAMMAD, M.TAYLOR M. MORALES, D.ROBINSON, 0. WIMBLEY) (M} (T} INTERSCOPE 95691/AG 5
10 7 7 14 SOON AS | GET HOME @ & FAITH EVANS 3 60 53 m 5 WELCOME @ ERICK SERMON i
C.THOMPSON,S.COMBS (F.EVANS,C.THOMPSON,S.COMBS) (C) (D) (M) (T) {X) BAD BOY 7-9040/ARISTA ROCKWILDER,E.SERMON (E.SERMON,D.STINSON) (C) D) (T) DEF JAM/RAL 577790/ISLAND
11 [ 11 | 9 | 15 | ONESWEET DAYA @ MARIAH CAREY & BOYZ Il MEN | 5 61 | 52 | 57 | 13 | BEWAREOF MY CREW (FROM “ATHIN LINE BETWEEN LOVEANDHATE) @ LB CREW FEAT. TRAY D& SOUTH SENTRELL | 5,
W AFANASIEFF M CAREY (M CAREY,M MCCARY, N MORRIS, W MORRIS.S STOCKMAN, WAFANASIEFF} (C) (0) (M} (T) (V) {X) COLUMBIA 78074 SNOOP DGO DOGGAT HUTTON (R GLLI0H J STAPS.TDAVS S CONERLY D WILLIANS LT HLTFON.C BROADUS LTROUTHAN) G0 T JCMAC LT722WARKER BROS
@ 12 12 14 NOBODY KNOWS & THE TONY RICH PROJECT 12 62 55 8 13 GOIN' UP YONDER @ M.C. HAMMER FEAT. ANGEL BURGESS & THE SAN JOSE COMMUNITY CHOIR 38
T.RICH (J.RICH,D.DUBOSE) (C) (D) (M) (T) LAFACE 2-4115/ARISTA C.TORRELL,M.C. HAMMER (W.HAWKINS,M.C. HAMMER) (C) {D) GIANT 17717/WARNER BROS.
13 3 10 5 GET MONEY & JUNIOR M.A.F.I.LA. FEATURING THE NOTORIOUS B.1.G. 8 63 66 4 AIN'T NOBODY & DIANA KING 6
£2 ELPEE (THE NOTORIOUS B.L G LITTLE KIMLPORTER B BEDFORD R AYERS.S STRIPLIN) (C) (T) UNOEASIBIG BEAT 98087ATLANTIC H.TUCKER (H.WOLINSKI) (C) (T) (X) WORK 78228
WHERE DO U WANT ME TO PUT IT & SOLO 1,2,3,4 (SUMPIN' NEW) & COOLIO
14 15 8 11 JJAM,T.LEWIS {J.HARRIS I1I,T.LEWIS,M.HORTON} (C) (D) (T) (V) {X) PERSPECTIVE 587512 8 NEW) ! J.CARTER (A.IVEY JR.,A.SEAR) (C) (D) (T) TOMMY BOY 7721 =
TONITE'S THA NIGHT @ & KRIS KROSS SOUL FOOD & GOODIE MOB
15 | 10 6 14 1| DUPRLLLDUPRLR PARKER JR.K HARRISON,T.CRUM R AIKENS,R.NEALCSATCHELL) _ (C) (D) (M) (1 RUFFHOUSE 78092.COLUNBIA 6 NEWD 1| GROANIZED NOITE (ORGANIZED NOIZE R BARNETT T.BURTON.C.GIPP WXNIGHTON B.BENNETT) () (D) (1) LAFACE 2 4145 ARISTA 65
NEW D) 1 DOINIT & LLCOOLJ 16 66 61 53 5 MICROPHONE MASTER @ DAS EFX (FEATURING MOBB DEEP) 39
R.SMITH (LL COOL J,B.R.SMITH) (C) (D) (T) DEF JAM/RAL 576120/ISLAND EASY MO BEE (A WESTON, W.HINES,0.HARVEY JR ) (C) (T) (X) EASTWEST 64309/EEG
FU-GEE-LA & FUGEES WHITE HORSE/NASTY DANCER KILO
1711313 I e (N.JEAN,S MICHEL,L.HILL,A.MCGRIER,T.MARIE,S.GIBBS) _ (C) (M) (T) (X) RUFFHOUSE 78195/COLUMBIA 13 67| 713 5 | KILO.0J TAZ,C.ORSEY (A ROGERS,S MCINTOSH,T.STAHL,J. GULDBERG) (C) (T) WRAP 349/ICHIBAN 67
WHO DO U LOVE & DEBORAH COX GAMERS & THE CONSCIOUS DAUGHTERS
1912 B | L CAMPBELL (L.L.CAMPBELL ILV.BENFORD) (©) (D) (M) (T) (0 ARISTA 1-2050 | 18 07 3 | M.MOSLEY (KSMITHC.GREEN) (C}(T) PRIORITY 53216 |, 68
19 18 16 19 LOVE U 4 LIFE & JODECI 8 69 57 57 13 COLD WORLD & GENIUS/GZA FEATURING INSPEKTAH DECK 57
D.SWING (DEVANTE 4HISDAMNSELF) (C) (D) (T) UPTOWN 55133/MCA RZA (R.DIGGS,G.GRICE,J. HUNTER,S. WONDER £ .DEBARGE) (C) (T) GEFFEN 19391
20 2 5 CAN'T BE WASTING MY TIME (FROM "DON'T BE A MENACE...") @ MONA LISA FEAT. LOST BOYZ 20 NEW ) 1 MISSING ® & EVERYTHING BUT THE GIRL 70
BUTTNAKED TIM DAWG MR SEX | ANTOINE A EVANS, L AUSTIN, PATTERSON.G OUNCAN,LOST BOYZ,C MARTIN) (C)(D3T) ¥y ISLANO 854538 B.WATT,T.THORN,J.COXON (T.THORN,B,WATT) (C) (T) (X) ATLANTIC 87124
@ 2 2 6 A THIN LINE BETWEEN LOVE & HATE H-TOWN 21 @ 82 55 18 HURRICANE & THE CLICK 31
R.TROUTMAN (R.POINDEXTER,R.POINDEXTER, J. MEMBERS) (C) (D) JAC-MAC 17699/WARNER BROS. STUDIO TON (M.WHITEMORE,E STEVENS,B.JONES,D.STEVENS, T.STEVENS)  (C) (T) (X) SICK WID' IT 42335/JIVE
22 22 17 22 I MISS YOU (COME BACK HOME) (FROM “NEW YORK UNDERCOVER") & MONIFAH 16 72 72 3 REAL LIVE SH*T & REAL LIVE FEATURING K-DEF & LARRY-O 72
HEAVY D (HEAVY D,T.ROBINSON) (C) (M) (T) (X) UPTOWN 55107/MCA K-DEF (K.HANSFORD,L.WRIGHT) (C) (T) (X) PIRATE/BIG BEAT 98113/ ATLANTIC
HEY LOVER A & LLCOOLJ IF YOU’'RE NOT GONNA LOVE ME RIGHT DIANA ROSS
23 116 | 18 | 18 | gep ot LovER TONE (R.TEMPERTON, LL COOL J) (©) (D) (M) (T) (V) DEF JAMRAL 577498/1SLAND | 3 NEWD ! N.M.WALDEN (M.SEWARD) () (D) 1) MOTOWN Bsoass | 13
o | 17| 1| 1a | WEGOTIT & IMMATURE (FEATURING SMOOTH) | 1 74 | 6 | e | 4 | EASTSIDELB ® TWINZ | g
C.STOKES,S.MATHER (C.STOKES,S.MATHER,J.CARTER,A. TOUSSAINT) () (D) (T) MCA 55148 WARREN G (D. WILLIAMS,N.WATTS,S.GREENE,H.REDD) (C) (D) (T) G FUNK/RAL 577792/ISLAND
25 21 15 16 EXHALE (SHOOP SHOOP) (FROM “WAITING TO EXHALE") A & WHITNEY HOUSTON 1 80 o 2 C’'MON 'N RIDE IT (THE TRAIN) & QUAD CITY DJ'S 75
BABYFACE (BABYFACE) {C) (D) (M) (T} (V) (X) ARISTA 1-2885 C.C.LEMONHEAD, L MCGOWAN (C.C.LEMONHEAD,J.MCGOWAN,BWHITE) (C) (M) (T) () QUADRASOUND/BIG BEAT 980BZ/ATLANTIC
2% 2% 5 KEEP TRYIN' & GROOVE THEORY 2% 78 82 4 BABY, BABY, BABY & JESSE 76
B.P.WILSON (B.WILSON,A.LARRIEUX,L.LARRIEUX) (C) (D (T) EPIC 78197 S.GRISSETTE,T.CHAPMAN (S.GRISSETTE,J.CAMPBELL,T.CHAPMAN,KENDRICK) (C1 UNDERWORLD 58448.CAPITOL
27 _ 2 STAIRWAY TO HEAVEN & PURE SOUL 27 77 69 69 2 WINGS OF THE MORNING & CAPLETON 54
A-HAQQ ISLAM,K.JORDAN,D.WANSEL (K. GAMBLE,L.HUFF) (C) (D) (X) STEP SUN 98086/INTERSCOPE J.SMITH,P.LEWIS (C.BAILEY,A.JONES,A.ISBELL,0.REDDING) () (D) (M) (T) AFRICAN STAR/RAL 57719&/ISLAND
28 2 18 9 VISIONS OF A SUNSET (FROM “MR. HOLLAND'S OPUS") & SHAWN STOCKMAN 18 78 65 61 14 TOO HOT & COOLIO 31
S.STOCKMAN (S.STOCKMAN) (C) (D) {X) POLYDOR 580962/A&M 8.DOBBS (A.IVEY,JR.,B.DOBBS,G.BROWN) (C) D) (T) (V) TOMMY BOY 7718
29 23 23 6 EVERYDAY & EVERYNIGHT YVETTE MICHELLE 23 19 71 63 12 JUST TAH LET U KNOW EAZY-E 30
FUNKMASTER FLEX (M.BRYANT) (C) {D) (T) LOUD 64489/RCA E.WRIGHT (E.WRIGHT A. TROTTER IV,R.PACE) (C) (D) (T) RUTHLESS 5532/RELATIVITY
30 o ) WIND BENEATH MY WINGS & GERALD LEVERT & EDDIE LEVERT, SR. 30 80 64 67 20 SORRY, | & WILL DOWNING 45
G.LEVERTE.NICHOLAS (L HENLEY J SILBAR) (C) (D) EASTWEST 64306/ EEG W.DOWNING,R RIDEQUT (W.DOWNING,R.RIDEQUT A. CHRISTIAN) (C) MERCURY 852410
@ 32 39 3 5 O'CLOCK & NONCHALANT 31 81 77 79 15 | REMEMBER BOYZ 1l MEN 30
BAM,LONNIE KAPIN (NONCHALANT,D.STATEN,SR. A SIMMONS, JR. K.LFERGUSON,JR.,R.DILL,A.HARRISON} (C} (T) MCA 55075 TIM & BOB (N.MORRIS,W.MORRIS,$.STOCKMAN,T_KELLY,B.ROBINSON) {C) (D} {T) MOTOWN 860480
35 35 4 EVER SINCE YOU WENT AWAY & ART N’ SOUL 32 82 76 - 2 KEEP IT REAL & JAMAL 76
T.C.RILEY (T.C.RILEY,TRACY,LATTREL) (C) (D) NATURE BOY/BIG BEAT 98112/ATLANTIC E.SERMON (J.PHILLIPS,E.SERMON) (C) (M) @) (X) ROWDY 3-5066/ARISTA
33 3] 28 19 WHERE EVER YOU ARE & TERRY ELLIS 10 83 87 81 16 | REFUSE TO BE LONELY PHYLLIS HYMAN 59
DENZIL FOSTER,T.MCELROY (DENZIL FOSTER,T.MCELROY) (C) (D) (X) EASTWEST 6436 1/EEG N.MARTINELLI,J.FRIEDMAN (J.FRIEDMAN A RICH,N.MARTINELLL,P.HYMAN) () (D) PIR 14238/200
3 | 29 | 29 | 15 | YOU WANT THIS PARTY STARTED ® SOMETHIN' FOR THE PEOPLE | 9g 84 | 89 | 89 | 19 | FUNNY HOW TIME FLIES ®INTRO | 5
SOMETHIN' FOR THE PEOPLE.M LOMAXA MECLINTON L) YOUNG,R HOLIOAY.C.WILSON 1A MCCLINTON M LOMAX, (C)10; WARNER BROS. 17753 D.HALL (K.GREENE,D.HALL) (C) (T) ATLANTIC 87093
JESUS TO A CHILD & GEORGE MICHAEL MOVE YA BODY & MAD SKILLZ |-
B | B |2 3 | G.MICHAEL (G.MICHAEL) (C) (D) (v) DREAMWORKS 59000/GEFFEN | 22 88 | 9 7| DJ CLARK KENT (D.LEWIS,C.KENT,B.EASTWOOD,.0SBORNE) (C) (T) BIG BEAT 98 100/ATLANTIC 8
NEW ) 1 KEEP ON, KEEPIN' ON & MC LYTE FEATURING XSCAPE 36 86 84 78 14 EAST 1999 & BONE THUGS-N-HARMONY 39
J.DUPRI (J.DUPRI,MC LYTE,M.JACKSON) (C) (T) FLAVOR UNIT/EASTWEST 64302/EEG D.J.U-NEEK (BONE,D.J.U-NEEK,TONY C) () (D) {T) RUTHLESS 6332/RELATIVITY
@ NEW ) 1 WOO-HAH!! GOT YOU ALL IN CHECK & BUSTA RHYMES 37 87 75 65 9 BROKEN LANGUAGE/HUSTLIN’ & SMOOTHE DA HUSTLER 65
R.SMITH (T.SMITH,R SMITH) {C) (M) (T) (X) ELEKTRA 64335/EEG DR. (D.SMITH,T.PITTMAN,T.SMITH) (C) (T) (X) PROFILE 5440
TELL ME @ & GROOVE THEORY ILLUSIONS & CYPRESS HILL
3 [ 3] 25 38| gphuson (B.WILSON,A.LARRIEUX,D.BROWN) © O MW EPC 77961 | 3 NEWD ! MUGGS (MUGGS.FREESE) (©) (M) () (00 RUFFHOUSE 782221C0LuMBIA | 55
39 | 34 | 27 | 227 | WHOCANIRUNTO @ @ XSCAPE | 89 | 73 | 74 | 14 | YOUR HEART'S IN GOOD HANDS ® ALGREEN | 4
J.DUPRI (ROEBUCK,SIMMONS ALSTIN,JR.) (C) (D) SO SO DEF 78056/COLUMBIA N.M.WALDEN (D.WARREN) (C) MCA 56142
YOU PUT A MOVE ON MY HEART @ QUINCY JONES INTRODUCING TAMIA GIMME YOURS & AZ
40 | 36 | 30 | 21 | guincy JoNES (R TEMPERTON) (C) (D) (¥) QWEST 177%1 WARNER BROS, 16 7 | 80 | 12 | Prockiay (€)(T) () EMI 68512 31
41 | 33 | 37 | 24 | FANTASYA ® MARIAH CAREY | | 91 | g1 | 6o | 18 | THROW YOUR HANDS UP oLV, | 4
M.CAREY,D.HALL,5.COMBS (M.CAREY,C.FRANTZ,T.WEYMOUTH,D. HALL,A BELEW S.STANLEY} () (D) (M) (T) (V) (X) COLUMBIA 78043 M.THOMPSUA.J WILLIAMS.D. RASHEEQ () WILLIAMS K BLUE A EDWAROS,ACRISS,.. SANOERS,S WONOER) C) (1) (x) TOMMY BOY 7699
42 | 45 | 3 | DON'T WASTE MY TIME ® SA-DEUCE | 47 92 | 74 | 62 | 5 | COOLIEHIGH * CAMP LO | 52
D.MCCLARYMALLEN, THE MECCA DN BROS. (P.P.LOUISJABERCROMBIE,T.NASH.O.MCCLARY. MALLEN)  (C) (T) (X) MECCA DONEASTWEST 64383 EG JOCKO,SKI (S.WALLACE,S WILDS,A.ROBERTS) . (C) (T) PROFILE 5445
43 | 40 | 3 | 17 | DIGGIN'ON YOU ® OTLC | 93 | 86 | 86 | 12 | RIDIN'LOW # LAD. FEATURING DARVY TRAYLOR | 19
BABYFACE (BABYFACE) (C) (D) (M) (T) (X) LAFACE 2.4119/ARISTA R.PRELISS (R.“RIKKO"PREUSS,D.WILSON) (C) (D) (T) HOLLYWOOD 64004
| 50 | 5 | ALLINEED ® JESSE POWELL | g4 94 | 85 | 85 | 14 | HOW WE ROLL & THE BARRIO BOYZZ | 8
DR. FREEZE (P.L.STEWART,S.SALTER, T.NKHEREANYE) (C) (T) (X) SILAS 55136/MCA MASS ORDER (M.VALENTINE,L.HILL,K.VENEY,E.HANES,M.DENNE K.GOLD) (C) SBK 58498/EMI
45 | 37 | 33 | 10 | LET'S PLAY HOUSE # THA DOGG POUND FEATURING MICHEL'LE | o 95 | 83 | 83 | 5 | SEXY & MAYSA | g3
DAT NIGGA DAZ (MICHEL'LE,SNOOP DOGGY DOGG,KURUPT.DAT NIGGA DAZ NATE DOGG) _(C) (D) DEATH ROW 53230/INTERSCOPE R.NEVIL,S.DUBIN (S.DUBIN,R.NEVIL,S.GARRETT) (C) (T) (X} BLUE THUMB 307 1/GRP
46 39 31 12 DON'T GIVE UP (FROM “DON'T BE A MENACE...") @ |SLAND INSPIRATIONAL ALL STARS 28 96 79 64 11 LIKE MARVIN GAYE SAID (WHAT'S GOING ON) SPEECH 59
S.BROWN,D.LAWRENCE (S.BROWN,D.LAWRENCE) (C) (T) (X) ISLAND 854478 SPEECH (M GAYE A.CLEVELAND,R.BENSON,SPEECH) (C) (T) (V) (X) CHRYSALIS 58494/EMI
47 4 6 GIVE ME THE NIGHT & RANDY CRAWFORD 47 97 9] 93 15 | NEED YOU TONIGHT & JUNIOR M.A.F.I.A. FEATURING AALIYAH |- 43
R.DROESEMEYER (R.TEMPERTON) () (T) (X) BLUEMOON 98090/ATLANTIC DJ CLARK KENT (TRITE.LITTLE KIMKLEPTO,C KENTP.RUSHEN,B.GEORGE G CHARLES,C BEDEAU) _(C) (T) UNDEAS B BLAT 98097/ATLANTIC
ANYTHING @ & 3T FAST LIFE & KOOL G RAP
48 | 41 1 42 | 23 | oyr ACKSON.TIACKSON,TJACKSON) (© (D) (T) M) 77913/550 Music | 22 98 ] 96 | 92 | 15 | lckwith (NWILSONABESTN JONES) (€) (1) COLD CHILLINVEPIC STREET 78081/EPIC_| %2
49 49 56 4 PHYSICAL FUNK & DOMINO 49 99 95 100 15 WHAT'S UP STAR? (FROM “THE SHOW") & SUGA )
DOMINO (DOMINO) (C) (D) {M) (T) OUTBURST/RAL 577794/ISLAND R LAWRENCE,D ANGELIT/ T JACKSON K JASPERR.LAWRENCE D ANGELITLB WHITE S HUDMAN) (€) (D) (T) JM3 RAL 5774321SLAND
50 43 36 17 STILL IN LOVE & BRIAN MCKNIGHT 24 100 | 92 94 3 WHAT'S YO' NAME KENNETH MANGRAM 92
et B.MCKNIGHT (B.MCKNIGHT,B.BARNES) (C) (D) MERCURY 856896 LHOWCOTT.B.WARD (J.HOWCOTT B.WARD) (C) QWEST 17021/WARNER BROS.

(O Records with the greatest airplay and sales gains this week. @ Videoclip availability. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.
(V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Biltboard/BPI Communications.
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems'’ Radio Track service. 88 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron llstener data. This data is used in the Hot R&B Singles chart

el [ x1&|=
z |z £)12|e
o TITLE ) & TITLE
.E S ARTIST (LABEL/DISTRIBUTING LABEL) E = = ARTIST (LABEL/DISTRIBUTING LABEL)
TELL ME
* % NO.1 % 38 | 31 | 33 | GRGOVE THEORY (EPIC)
SITTIN' UP IN MY ROOM VISIONS OF A SUNSET
1| 2 | 13 | Branoy arista) Lwkatto 1] 3838 | 11| SN STOCKMAN (POLYDOR/AGM)
2 | 3 | 15 | DOWN LOW (NOBODY HAS TO KNOW) | | 49 | 35 | 23 | WHERE EVER YOU ARE
R. KELLY FEATURING RONALD ISLEY QIVE) TERRY ELLIS (EASTWEST/EEG)
()| 4 | 8 | ALLTHETHINGS (YOURMAN WONTDO} | | 49 [ 42 | 7 | WIND BENEATH MY WINGS
JOE (ISLAND) GERALD LEVERT & EDDIE LEVERT, SR. (EASTWEST)
NOT GON' CRY FANTASY
4 1 14 MARY J. BLIGE (ARISTA) 42 40 27 MARIAH CAREY (COLUMBIA}
LADY 5 0'CLOCK
5|5 | 1| panceio emn ()] 46 | 3 | RoncuaLanT (vcay
6 | 6 | 28 | BEFORE YOU WALK OUT OF MY LIFE | | 44 | 41 | 22 vou PUT A MOVE ON MY HEART
MONICA (ROWDY/ARISTA) ES INTRODUGING TAMIA (QWESTWE)
CALIFORNIA LOVE WOO-HAH!! GOT YOU ALL IN CHECK
(D] 79 Rroumaoppmiron | (D] 52 | 3 | B0tk RniMies (ELEKTRAEEG)
NO ONE ELSE YOU WANT THiS PARTY STARTED
()] 9 | 18] Tra (840 BOY/ARISTA) 46 | 44 | 14 | SSUETHIN FOR THE PEOPLE (WARNER BROS )
ALWAYS BE MY BABY DON'T GIVE UP
(D] 11| 3 | JARAH CAREY (CoruMBIA) 47| 45 | 14 | |SUAND INSPIRATIONAL ALL STARS (ISLAND)
DO YOU WANT TO DIGGIN' ON YOU
10 | 8 | 20 | ySeapE (50 SO DEF/ICOLUMBIA) 49 | 23 | 1/C G AFACE/ARISTA
SOON AS | GET HOME STILL IN LOVE
11| 10 | 23 | FAi7H EVANS (BAD BOY/ARISTA) 50 | 16 | GRIAN MCKRIGHT (MERCURY)
1 WILL SURVIVE DON'T WASTE MY TIME
20 | 27 | cHaNTAY SAVAGE (RCA) S| 4 | SADEUCE (MECCA DON/EASTWEST/EEG)
KILLING ME SOFTLY LET'S PLAY HOUSE
(1D 39 | 2 | FORERS (ROFFROUSKCOLUMBIA 51 [ 48 | 15 | 73005 POUND FEAT, MICHEL'LE (DEATH ROW)
LET IT FLOW SCENT OF ATTRACTION
1914 TONI BRAXTON (ARISTA)} @ 65) 2 PATRA DUET WITH AARON HALL (550 MUSIC)
LOVE U 4 LIFE ALL | NEED
15 |12 | 19 | jopec: werownmca) (5353 | 5 | JEsse rowiit (SILAS/MCA)
WHERE DO U WANT ME TO PUTIT (YOU TO BE) BE HAPPY
(D) 17 | 14 | &G trerspecve 54 471 12| R keLy wive)
1 MISS YOU (COME BACK HOME) 1 SHOT YA
17|16 | 25 MONIFAH (UPTOWN/MCA) @ 5913 LL COOL J (DEF JAM/RAL/ISLAND)
TONITE'S THA NIGHT DON'YT RUSH
18 | 13 | 18 | ¢Ris kROSS (RUFFHOUSE/COLUMBIA 56 [ 54| 3 | Sitk (ELEKTRAEES)
(19)[ 23 | 6 | CAN'T BE WASTING MY TIME 57| 55| ¢ | GIVE ME THE NIGHT
MONA LISA FEATURING LOST BOYZ (1SLAND} RANDY CRAWFORD IBLUEMOON/ATLANTIC)
ONE SWEET DAY SLOW JAMS
20 (21|21 MARIAH CAREY & BOYZ It MEN (COLUMBIA) 2 QUINCY JONES (QWEST/WARNER BROS.)
DOIN IT FEELS LIKE THE FIRST TIME
(@] 28| 4 | 0% ol (DEF JAM/RAL/ISLAND) (59 72| 2 | k6 (ATLANTIC)
GET MONEY THIS IS HOW IT WORKS
22|15 | 15 | [UnioR MAF. A (UNDEASBIG BEATATLANTIC) 1 | 7(C WaPACE/ARISTA)
EXHALE (SHOOP SHOOP) HAVE | NEVER
23| 22 | 19 | \GTNEY HOUSTON (ARISTA) 74| 2 | 2'FEW GOOD MEN (LAFACE/ARISTA)
HEY LOVER WHAT DID | DO TO YOU?
24 | 14120 | {15060 ) (DFF JAMRALISLAND) 63 | 2 | TERRY ELLIS (EASTWEST/EEG)
WE GOT IT LIKE THIS AND LIKE THAT
%5 18 Y IMMATURE (FEATURING SMOOTH) (MCA) 63 62 | 25 MONICA (ROWDY/ARISTA)
KEEP TRYIN' KISSING YOU
26 25| 7 | GRoovE THEORY (EPIC) 84 | 57 | 4 | FaiTh EVaNs (RisTA)
NOBODY KNOWS RENEE
[2D)] 30 | 12 | SIZ70RY aets vhoseCT (LAFACE/ARISTA) 1 | Cost BOvZ 1sLanD)
A THIN LINE BETWEEN LOVE & HATE AIN'T NOBODY
32| 5 | H.TOWN (JAC-MAC/WARNER BROS.) 86|56 | 3 | FATH EVANS (BAD BOVARISTA)
29026 7 FU-GEE-LA @ 1 NEW YORK, NEW YORK
FUGEES (RUFFHOUSE/COLUMBIA) HA DOGG POUND (DEATH ROW/INTERSCOPE)
WHO DO U LOVE NEVER KNEW LOVE
3027 | 8 | DEBGRAH COX(ARIETA) B8 [ 60 | 5 | GLETA ADAMS (FONTANAMERCURY)
EVERYDAY & EVERYNIGHT LET'S LAY TOGETHER
31|24 | 11 | WETTE MICHELLE (LOUD/RCA) 70 | 6 | T ISLEY BROTHERS (ISLAND)
STAIRWAY TO HEAVEN ISN'T IT SCARY
(32|34 | 5 | BlResout (STEP SUN/INTERSCOPE) T0[67 | 2 | 1ON 5. (vAB YUM/550 MUSIC)
BABY, BABY, BABY, BABY, BABY... UKNOWHOWWEDU
(3333 | 14| RAG1LY (IVE) (1D 1 | BAHAMADIA (CHRYSALIS/EM)
(33) 37 | 5 | EVER SINCE YOU WENT AWAY 72 | 69 | 21 | HOOKED ON YOU
ART N' SOUL (NATURE BOY/BIG BEAT/ATLANTIC) SILK (ELEKTRA/EEG)
KEEP ON KEEPIN' ON YOU REMIND ME OF SOMETHING
(3935 | 4 | KE LYTE (FLAVOR UNIT/ELEKTRAEEG) 13|58 | 21| g Keviy ve)
WHO CAN | RUN TO y ONE FOR THE MONEY
36 29| 31 | xsCape (50 50 DEF/COLUMBIA) 1 | HORACE BROWN (MOTOWN)
COUNT ON ME TRADE IN MY LIFE
(BD] 43| 2 | SOHREY HoUSTON & cecewmans arista) | | 79| 71| 5 | Rketiy uive)
O

Records with the greatest airpiay gains. © 1996 Billboard/BPI Communications.

HOT R&B RECU

HIlENT AIRPLAY

1| 1| 12| ONE MORE CHANCE/STAY wiTH ME 11| ON THE DOWN Low
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) BRIAN MCKNIGHT (MERCURY)
21312 ALREADY MISSING YOU 15 1 ANGER
GERALD LEVERT & EDDIE LEVERT, SR, (EASTWEST) BLAHZAY BLAHZAY (FADER/MERCURY)
30519 DON'T TAKE IT PERSONAL 16 1 GANGSTA'S PARADISE
MONICA (ROWDY/ARISTA) COOLIO FEAT. L.V. (MCA SOUNDTRACKS/MCA)
WATERFALLS BEST FRIEND
412|114 TLC (LAFACE/AR)STA) 1713)21 BRANDY (ATLANTIC)
CREEP o CRUISIN'
5 [ 11|40 | S iHracearistay 18 1| GanGeLo M)
BROKENHEARTED CANDY RAIN
6162 BRANOY (ATLANTIC) 1817135 SOUL FOR REAL (UPTOWN/MCA)
711912 THIS IS HOW WE DO IT 201415 BOOMBASTIC
MONTELL JORDAN (PMP/RAL/ISLAND) SHAGGY (VIRGIN)
8 | 8 |20] CAN'T You sEE 21| 20| 4 | HEAVEN
TOTAL FEAT. THE NOTORIOUS B..G. (TOMMY BOY) SOLO (PERSPECTIVE)
9|7 (5 | TILYOU DO ME RIGHT 22| | 26 | GRAPEVYNE
AFTER 7 (VIRGIN) BROWNSTONE (MJJ/EPIC)
10411 YOU USED TO LOVE ME 2311813 SENTIMENTAL
FAITH EVANS (BAD BOY/ARISTA) DEBORAH COX (ARISTA)
IF YOU LOVE ME BROWN SUGAR
11| 16| 37 | growNSTONE (MLVEPIC) 24|22 | 14| pangELo (eMn
SOMEONE TO LOVE | WANNA BE DOWN
12|12) 17 . BABYFACE (1B YuMssoMuser) | | 29 | 25 | 35 | granDy aTtANTIO
19 | WATER RUNS DRY Recurrents are titles which have appeared on the Hot R&B
I BOYZ Il MEN (MOTOWN) Singles chart for 20 weeks and have dropped below the top 50.
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FOR WEEK ENDING MARCH 9, 1996

TITLE (Publisher — Licensing Org.) Sheet Music Dist. -
1,2, 3,4 (SUMPIN' NEW) (T-Boy, ASCAP/Boo Datdy,
ASCAP/Screen Gerns-EML BMI)
5 0"CLOCK (ARALC. ASCAP/Deez Nutz, ASCAP)
AINT NOBODY (Copyright Cortrul)
AINT NO PLAYA (Find-A-Way, ASCAP/Rag Tep, BM) Cfompnled from a national sutrsa%ple of POS (point of sale) equipped key R&B retail stores which report number
ALL I NEED Copyright Corir of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart SoundScan®
ALL THE THINGS (YOUR MAN WON'T 00) (FROM DON'T BE L
A MENACE...) (Fade 2 Biack ASCAP/Tallest Tree. ASCAPAUban
Agercia, ASCAP/PolyGram it ASCAP) ===z ===
ANYTHING (ToThe Tee, BMD e e = [ B
BABY, BABY, BABY (J £, ASCAP/Carptel-Trndy, ASCAPAWeaner Sle & | nme ool E | ne
Crappel, ASCAPTociski, ASCAP/King Kendrick, BMYCarmbone, ASCAP) | 3| = | ARTIST (LABEL/OISTRIBUTING LABEL) Z | S| = | ARTIST (LABEL/DISTRIBUTING LABEL)
BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE — LET'S PLAY HOUSE
w%mw;%ﬂ” Mﬂgmm * % NO.1 * % 38 | 30 | 10 | 730366 POUND FEAT, MICHELLE (DEATH ROW)
HMEM (D} 3 | 2 | POWNLOW INOBODY HAS TOKNOW) | (39 | 34 | 30 | GANGSTA'S PARADISE
BEWARE OF MY CREW (FROM A THIN INE BETWEEN LOVE . COOLIO FEAT. L.V. (MCA SOUNDTRACKS/MCA)
AND HATE) (Doggy Style, BMYSaja, BMY/Sangs Of Lastrada, BMI) 21117 NOT GON' CRY @ _ 1 SET U FREE
BROKEN LANGUAGE/HUSTUIN' (Protoors, ASCAPNext Level MARY J. BLIGE (ARISTA) PLANET SOUL (STRICTLY RHYTHM)
Gruove. ASCAPHI Playee, ASCAP) LADY BEWARE OF MY CREW
CANTT BE WASTING MY TIME (FROM DON'T BE A MEN- (D49 | 2 | Bandewo emn 41|36 | 13 | B C. CREW UAC-MAC/WARNER BROS.)
ACE...) (Molown, BVMass Avene, BMYPolyGram Int], BMVanessa,
5 SITTIN' UP IN MY ROOM YOU WANT THIS PARTY STARTED
ﬁPMTV&SGBMPMG&MPMSaMm 4 | 2 | 11| Branpy carista) 42[ 80 | 7 | SOMETHIN FOR THE PEOPLE (WARNER BROS.)
¢ ) i ALL THE THINGS (YOUR MAN WON'T DO) COLD WORLD
CMON'N R'DEE%“"E TRAIN) (Cecil BMYSa-+et. (B[ 4]5 JOE (ISLAND) 43| 31| 13 | GENivs/azA (GeFFEN)
LD Wi (Careers-BMG, BMYRameoca, BMYGZA GET MONEY WHERE EVER YOU ARE
&&L&P&*m ASCAPWEM 615 |5 | Minormaria unoeasseseamaruantior | |44 [ 37| 19 | Yermr eitis (EASTWEST/EEG)
COOLIE HIGH (Pronons, ASCAP/Shectia Dol ASCAP/Sctin S, 7| 7 | 15 | ONE SWEET DAY 45| a1 | 3 | PHYSICAL FUNK
ASCAP/bockin The Box ASCAP) MARIAH CAREY & BOYZ Il MEN (COLUMBIA) DOMINO (DUTBURST/RAL/ISLAND)
DIGGIN' ON YOU (Ecaf, BMYSory/ATV Songs, BM HL 88|13 NOBODY KNOWS 1 | MISSING
DOIN IT (1. Cool ) ASCAP/Def Jam, ASCAP/Sadyah, BMI) THE TONY RICH PROJECT (LAFACE/ARISTA) EVERYTHING BUT THE GIRL (ATLANTIC)
DONT GIVE UP (FROM DON'T BE A MENACE...) (Star Bown,

. NO ONE ELSE WELCOME
mmmm?m 816 |13 TOTAL (BAD BOY/ARISTA) 411395 | rick SERMON (DEF JAM/RAL/ISLAND)
ASCAP/Baty Bg ASCAP) " 10 9 | 14| O s oo ol MBIA) | 2 I (i oy L ——
DOWN LOW (H0BODY HAS T0 KNOW) ' T E/COLY DAS;F;((jA;x;iBI DEEP)E( : EST/EEG)

- 1,23, N’ NEW,

%"mmm T BV BactieLoo, BV 11 [ 11| 11 | F(1GEES (RUFFHOUSE/COLUMBIA) (49) 1| 2ot (Toknmv BOY)
EAST 1999 (Ruthiess Attack, ASCAP/Mo Thug ASCAP/Dalaz-N- @ 154 | WILL SURVIVE 50|42 |16 YOU PUT A MOVE ON MY HEART
Sente, BVVHeern, BV Dorkdis, BMUSangs Of PobyGram, BVDHL CHANTAY SAVAGE (RCA) QUINCY JONES INTRODUCING TAMIA (GWEST/WE)
EASTSIDE LB (Kee-Drick BVY/Wamer-Tamertane, BMYBack Eye, @ — |1 | DOINIT 51|44 | 12 | GOIN' UP YONDER
ASCAPB, ASCAP) LL COOL J (DEF JAM/RAL/ISLAND} M C HAMMER (GIANT/WARNER BROS.}
EVER SINCE YOU WENT AWAY (Neture Boy, ASCAP/ T’ Ded. WHERE DO U WANT ME TO PUT IT YOU REMIND ME OF SOMETHING
BMYBeautiui Mess, BVYFaz, BM) 14| 14|11 5500 (perspecTIvE) 52 [ 48 | 17| g keLiy Wive)
EVERYDAY & EVERYNIGHT (Furkamaster Flex BMM. Biyart, BMI)

BEFORE YOU WALK../UKE THIS AND... AIN'T NO PLAYA
DHALE (SHOOP SHOOP) (FROM WAITING TO EXHALE) 15| 13 | 21 | wonica (RownwAmsT{\l)J (53 57 | 2 | RhNentrar (CHRYSALIS/EMI)
(Ecaf, BMY/Sony/ATV Songs, BMYFox Fim, BM) WBMHL "
FANTASY (Rye. BV Sory ATV Sorgs, BMYMeered, ASCAP/PobGram 166 | WHODOYLOVE o 54|50 | 17 | DIGGIN ON YoU |
Intl, ASCAP/Stone Jam, ASCAP/Ness, Nitty & Capone, ASCAPMB, = SGETIHONE <
ASCAP) HLMWEBM ON AS | Gl WHITE HORSE/NASTY DANCER
FAST LIFE Qhde, ASCAP/SH D ASCAP Beow The S 1710 | 14 | E7H EVANS (BAD BOVARISTA) 611 6 | wilo (WRAP/ICHIEéAN)
ASCAP/Zormbe, ASCAP) WBM 18|12 3 | JESUS TO A CHILD 56 47| 9 | DON'T GIVE UP
FEELS LIKE THE FIRST TIME (Frabensha, ASCAP/Ness. Nity & GEORGE MICHAEL (DREAMWORKS/GEFFEN) ISLAND INSPIRATIONAL ALL STARS (ISLAND)
Capore, ASCAPWB, ASCAP) DO YOU WANT TO UKNOWHOWWEDU
FU-GEE-LA (Sorty/ATV Tunes, ASCAP/Tete San Ko, ASCAPOtwerse a9 —| ! XSCAPE (SO SO DEF/COLUMBIA) K BAHAMAD}A (CHRYSALIS/EMI}
Creation, ASCAP/MciNeta, ASCAPMidnight Magnet, ASCAPEMI A, ,

N 5 O'CLOCK SOUL FOOD

?m’(’lsmmmﬂw 28 | 3 | RONCHALANT (McA) (58) 1 | GOODIE MOB (LAFACE/ARISTA)

VISIONS OF A SUNSET WINGS OF THE MORNING
ruuuvmnmz FLIES (Frabenshiaw, ASCAP/Siore Jam, 20 [ 18| 9 | SHAWN STOCKMAN (POLYDOR/ASM) 59 | 5L | 20 | CAPLETON (AFRICAN STARIRALISLAND)
GAMERS (Seady Mobbir, BVWEM Bcwwood, BMYBeauliul Mess, 22|17 | 17 | HEY LOVER 60 | 53 | 24 | FANTASY
B2 Daxghas Orty Dok, ASCAP/337, ASCAP) LL COOL J (DEF JAM/RAL/ISLAND) MARIAH CAREY (COLUMBIA)
GET MONEY (B Poppa, ASCAPAUas, BVVEZ Eee, ASCAP/AF), 23|19 14| WEGOTIT 61|46 | 2 | KEEP 1T REAL
ASCAP/EM Apr, ASCAP/lustin Cormbs, ASCAP) HL IMMATURE (FEATURING SMOOTH) (MCA) JAMAL (ROWDY/ARISTA)
GIMME YOURS (Lie s A Bich, ASCAP) 24 | 20 | 22 | ANYTHING 62 | a5 | 21 | cRUISIN'
GIVE ME THE NIGHT (Rodsongs, ASCAP/Aimo, ASCAP) WBM 3T (MJJ/550 MUSIC) D'ANGELO (EMI)
GOIN’ UP YONDER (Bud Johv, BMVEMI Chistian, BMD

A THIN LINE BETWEEN LOVE & HATE JUST TAH LET U KNOW
:gm"wwm%w 25 | 21| 6 | .10WN ACMAGWARNER BROS) 83 [ 55 | 12 | Ea7v.£ (RUTHLESSRELATIVITY)

(Young Legend, ASCAP/EM Blackwood,

CAN'T BE WASTING MY TIME AMERS

WMMWMW /EM Casadia, 2626 | 5 | \ONa USA FEATURING LOST BOVZ tisLanD) | [ 8D 2| THE CONSCIOUS DAUGHTERS (PRIORITY)
e, ASCAP) EVERYDAY & EVERYNIGHT BROKEN LANGUAGE/HUSTLIN’

g%v WEROLL (ares Ha & Valrtie, ASCAPScoen Grns-EM. 21 [ 28| 6 | \WETTE MICHELLE (LOUD/RGA) 85| 54 | 9 | SMOOTHE DA HUSTLER (PROFILE)
HURRICANE (Zomba, A -40, BM/B-Legit. BMYD- | MISS YOU (COME BACK HOME) SPACE AGE
WWT.MM ore Ort, BMIE 28 | 25| 20 | \oNiFAM (UPTOWN/MCA) 86 |56 | 3 | FIGHTBALL & MJG (SUAVE/RELATIVITY)
IF YOU'RE NOT GONNA LOVE ME RIGHT (Dacara, 29122116 EXHALE (SHOOP SHOOP) 6716031 ELL ME
ASCAP/Grabiuce Sy, ASCAPAarmes Chiappel, ASCAP) WHITNEY HOUSTON (ARISTA) GROOVE THEORY (EPIC)
ILLUSIONS (MCA ASCAP/Saud Assasins, ASCAP/BMG, ASCAP His LOVE U 4 LIFE REAL LIVE SH*T
From Da Bong, ASCAP/Bopper Spack Sun's, BMD 3023|119 JODEC) (UPTOWN/MCA) 0|2 REAL LIVE FEAT. K-DEF & LARRY-O (PRATE/BIG BEAT)
1 MISS YOU (COME BACK HOME) (FROM NEW YORK

WOO-HAH!! GOT YOU ALL IN CHECK ILLUSIONS
UNDERCOVER) (EM Aprl ASCAP/E-Z-Duz-& ASCAPAMB, GD| | 1 | YR Rewes (ELEKTRA/EEG) (B —| 1 | ereasnii (RUFFHOUSE/COLUMBIA)
I NEED YOU TONIGHT (neas, ASCAP/Clak's Tue Furk (32)| 43 | 2 | WIND BENEATH MY WINGS 70 63| 2 [ ALL) NEED
e i e e e
IR LONELY ASCAP/ UNKORAMA
AS(‘EA?MW%PMQ&GMW (33 32 | 14 rergaaiaooac T ErBaouxoomy | [ 71| 58 [ 10 | Reoman anTeRscope)
BMINelana, BMMusic By Candelght ASCAP) WEM 34129 (22 CELL THERAPY 72168 |30 JEEPS, LEX COUPS, BIMAZ & BENZ
| REMEMBER (vandermool, BMYAynaw, BMYShawn Patick, GOODIE MOB (LAFACE/ARISTA) LOST BOYZ (UPTOWN/MCA)
BMVEnsin, EVTyme For e, BV Buter i BMDHL (35) 35 | 5 | KEEP TRYIN' 73| 64 | 14 | RIDIN' LOW
 WILL SURVIVE (PolGram Int1, ASCAP/Pemren-Vibes, ASCAP) HL GROOVE THEORY (EPIC) L.A.D. FEAT. DARVY TRAYLOR (HOLLYWOOD)
JESUS TO A CHILD Dk Leaty, ASGAP/Chippel ASCAP) WML STAIRWAY TO HEAVEN COOLIE HIGH
JUST TAH LET U KNOW mm»{swmm 36 (27| 2 | Bygesout (STEP SUN/INTERSCOPE) 75| 4 CAMP LO (PROFILE}
KEEP IT REAL &Aﬁf?&émwpmm 3733 | 23 | DANGER 75|52 [ 18 | HURRICANE

BLAHZAY BLAHZAY (FADER/MERCURY) THE CLICK (SICK WID' IT/JIVE)

ASCAP)
KEEP ON, KEEPIN' ON (SoSo Def, ASCAP/EMIApri,

C) Records with the greatest sales gains. © 1996 Billboard/BP1 Communications and SoundScan, inc.

'ASCAP/Brocidyn Based, ASCAP/Top Bl ASCAP/Mgac, BV
Crappel, BM)

KEEP TRYIN' (Elza's Voice, ASCAP/Groove 78, ASCAP/AIma,
ASCAP/lzop, BMYSony/ATV Songs, BM) HLWBM

LADY (Ah-choo, ASCAP/1 200 AM, ASCAP/Rtwthm, ASCAP/PolyGram
IntLASCAP)

LEFLAUR LEFLAH ESHKUSHKA (Baby Paul, BM/AVr. Malu,
ASCAP/Doughaut, ASCAP/Stranglerman, ASCAP)

LET'S PLAY HOUSE (Suge, ASCAP/Emoni's, ASCAP)

LIKE MARVIN GAYE SAID (WHAT'S GOING ON) (iobete,
ASCAP/Sione Agake, BMI) WBM

LOVE U 4 LIFE (EM April ASCAP/DeSwing ich, ASCAP) HL
MICROPHONE MASTER (Straight Out Da Sewer, ASCAP/Bee Mo
Easy, ASCAP/EMI Apr, ASCAP/Cellar To The Addict, ASCAP/Sewer
Slarg ASCAP HL

MISSING (Sany/ATV Tree. BMI)

MOVE YA BODY (Forever Peopie, ASCAP/Zomba, ASCAP/Barry .
Eastmond, ASCAP/Aimo, ASCAP/March 9, ASCAP/Clark's True Funk.
BM)WBM

NOBODY KNOWS (loe Shade. BMYSiff Sht, BMYD'Jon, BM) CLM
NO ONE ELSE (umping Bean, BMY)ustin Combs, ASCAP/EMI Aprd,
ASCAP/Evede. ASCAP/BOP, ASCAP/Zomba, ASCAR/Air Contral, ASCAP)
HMBM

NOT GON' CRY (FROM WAITING TO EXHALE) (Ecaf,
BMSony/ATV Songs, BMYFox Fim, BM) WBM

ONE SWEET DAY (Sor/ATV Songs, BMYRye, BMYSony/ATV Tunes,
ASCAPWallyworld, ASCAP/Biack Partther, BMWanderpool, BMYAaw,
BMYShawn Patrick, BM)HL

PHYSICAL FUNK (Geto lam, ASCAP/Alink ASCAP/Chrysaks, ASCAP)
REAL LIVE SH*T (Ghetio Man, ASCAPfFatneck, BM)

RIDIN' LOW (Rido, BMY)

SET U FREE (Nacine Reree, BMD

2 R 8 8N & 8

R B 3 5

SEXY (Almo, ASCAP/Dubin, ASCAPAWB, ASCAP/Hee Bee Dooint,
ASCAP/Black Chick ASCAP/Dresden, ASCAP) WBM

SITTIN’ UP IN MY ROOM (FROM WAITING TO EXHALE) (Ecaf,
BMYSony/ATV Sorgs, BMYFox Fim, BM)WBM

SOON AS | GET HOME (Ctyna Baby, BMWJarice Combs, BMVEM
Blackwood, BMyNirth Sest Tunnel, BMYustin Combs, ASCAP/EMI
Apri ASCAP) HL

SORRY, t (Wil Down, ASCAPAUnde Bucdies, ASCAP/PolyGram it
ASCAPNectivty, SESAC)

SOUL FOOD (Organzed Noge, BMYSH Stit, BMYGoodie Mob,
BM/Bg Sexy, ASCAP)

SPACE AGE (Money-N-Pocket, ASCAP)

STAIRWAY TO HEAVEN (Mghty Three, ASCAP)

STILL IN LOVE (PolyGram Int], ASCAP/Cancelled Lunch,
ASCAP/Songs Of PolyGram, BMYBrandan Bames, BMI)

TELL ME (Aimo, ASCAP/Groove 78. ASCAP/izop, BMYSory/A TV Tree,
BMYDream Team, BM)WBMHL

ATHIN UINE BETWEEN LOVE & HATE (Cotiion, 8MIWIN Or Lose,
BMWVamer-Tamertane, BM)WBM

THROW YOUR HANDS UP (T-grl, BMAarge Variely, BMVG's Orly,
BMVA Jamatt 9, BMyMaurice Thompsan, ASCAP/Feeln Bue,
ASCAP/Story Teler, ASCAP/Jobete, ASCAP) WBM
TONITE'S THA NIGHT (SoSoDef, ASCAP/EMI April ASCAP/Gobe At
BMWMorikezk, BMyPlay One, BMRightsong BMDHL

T0O HOT (T-Boy, ASCAP/Boo Darkdy, ASCAPMIno Funk, BMYSecond
Decarde, BMWames-Tamerane, BMI) WBM

UKNOWHOWWEDU (Red Handed, ASCAP)

VISIONS OF A SUNSET (FROM MR. HOLLAND'S OPUS)
{Shawn Paick, BMVEnsign, BMYSangs Of PalyGram, BMI) HL

WE GOT IT (Zomba, ASCAP/Hookrman, BMYSean ‘The Mysto”

9

=8

® 8 & 8 9y =

Mather, ASCAP/Fe-Mac, ASCAP/Screen Gerns-EMI, BMI) WBMHL
WELCOME (Esick Sermon, ASCAP/Zombia, ASCAP fFurky Noble,
ASCAP) WBM

WHAT'S UP STAR? (FROM THE SHOW) (Henchmen, BMALHR
g:/éwmmmwmw

WHAT'S YO' NAME (Nu Soud, BMVining, BM Straght Up Street,
BMYCareers-BMG, BMY)

WHERE DO U WANT ME TO PUT IT (EM Apri, ASCAP/Fyee Tyrme.
ASCAP/EMI Blackwood, BMiHep The Bear, BMI)
WHERE EVER YOU ARE (Two Tufi-Enuff, BMVEM Biackwood, BMI)
H

WHITE HORSE/NASTY DANCER (Ol BMWoke Moke & Noke.
BVI/Santron, BMVWB, ASCAP) WEM

WHO CAN § RUN TO (Wamer-Tamerlane, BV WBM

WHO DO U LOVE (MCA ASCAP/Art & Riwthm, ASCAP/Zomba,
ASCAP/Gradingon, ASCAP) WBIMHL

WIND BENEATH MY WINGS (Wamer House of Music, BB
Cold ASCAP)

WINGS OF THE MORNING (rving, BM) WBM

WOO-HAH!! GOT YOU ALL IN CHECK (TZah's, BMYSadiyals,
BV

YOU PUT A MOVE ON MY HEART (Rodsongs, ASCAP/AITD.

ASCAP) WBM
YOU REMIND ME OF SOMETHING (Zomba, BMR Kely, BM)

WBM

YOUR HEART'S IN GOOD HANDS (Realsongs, ASCAP}
WBM

YOU WANT THIS PARTY STARTED (unkie Funk BMYBlew i
BMWhoke Nine Yardds, BMMadmum Stength, ASCAP)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
- STORE SALES REPORTS COLLECTED, COMPILED,
I . AND PROVIDED BY SoundScan”
FOR WEEK ENDING MARCH 9, 1996 ™
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TLC, Jackson, D’Angelo, Monica Top Noms For Soul Train Music Awards

LOS ANGELES—LuFuce trio TLC
leads all recording acts with fouy nomi-
nations for the 10 annual Soul Train Music
Awards. Winners will be announced
March 29 during the two-howr syndicated
telecast from the Shrine Auditorium.

Scoring three nominations each are
Epic's Michael Jackson, EMI debut
artist DYAngelo, and new Rowdy vocalist
Monica.

MCA artist Patti LaBelle will be hon-
ored with the show’s most prestigious dis-
tinction, the Heritage Award, for career
achievement. Platinum-selling Motown
group Boyz [T Men will receive the Sammy

Davis Ji: Award as entertainers of the year:
The awards show will be co-hosted by
Anita Baker, Brandy, and L.L. Cool J.
Following is a complete list of nominees:
R& B/soul single—female: Mary J.
Blige, “I'm Goin’ Down™; Brandy, “Broken-
hearted”™; Whitney Houston, “Fxhale (Shoap
Shoop)™; Monica, “Like This And Like
That " * Before You Walk Out Of My Life.”
R&B/soul single—muale: D'Angelo,
“Brown Sugar”™: Michael Jackson, *You
Are Not Alone™; MontellJordan, “This Is
How We Do It"; Seal, “Kiss Irom A Rose.”
R& B/soul single —group, band, or
duo: Boyz 11 Men, “Water Runs Dry”;

Groove Theory, “Tell Me”; Jodeci,
“Love U 4 Lite"; TLC, “Watertalls.”
R& B/soul album of the year—
female: Mary J. Blige, “My Life”;
Mariah Carey, “Daydream”; I'aith
Evans, “Faith”; Monica, “Miss Thang.”
R&B/soul album of the year—mule:
DAngelo, “Brown Sugar”; Michael Jack-
son, "HIStory: Past, Present and Future—
Book I'; Quiney Jones, “Q's Jook Joint™;
Brian McKnight, *T Remember You.”
R&:B/soul album of the year—group,
hand, or duo: Jodedi, “The Show; The After
Party, The Hotel™; Solo, “Solo™; TLC,
“CrazySexyCool"; Xseape, “Off The Hook.”

Rap album: 2Pac, “Me Against The
World™; Bone Thugs-N-Harmony, " k.
1999 I5ternal”™; Coolio, “Gangsta’s Par-
adise™; Method Man, “Tical.”

R&B/soul or rap song of the year:
Whitney Houston, “lxhale (Shoop
Shoop)™; Method Man Featuring Mary J.
Blige, “T'll Be There For You"/*You're All
I Need To Get By™; The Notorious B.IG.,
“One More Chanee™; TLC, “Watertalls.”

R&:B/soul orrap new artist: VAngelo,
“Brown Sugar™; Faith, “You Used To Love
Me™; Junior MAALELA., “Plaver's Anthen™;
Monica, “Don’t Tuke Tt Perxonal (Just One
Of Dem Days).”

R& B/soul or rap musie video: Coo-
lio Featuring L.V., "Gangsta’s Par-
adise™; Dr. Dre, “Keep Their Heads
Ringin’ "; Michael Jackson and Janet
Jackson, “Scream”; TLC, “Waterfalls.”

Jazz album: Fourplay, “Elixir™;
Boney James, “Seduction™; Keiko Mat-
sui, “Sapphire”: Pat Metheny Group,
“We Live Here.”

Gospel album: Yolanda Adams, *More
Than A Melody™; Shirley Caesar. "He
Will Come™; Kirk Franklin & the Fami-
lyv, “Kirk Franklin And The Family
Christinas”; The New Life Community
Choir Featuring John 12 Kee, “Show Up!"”
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World Wide Message Tribe Spreads ‘Rhythm’n’Ministry’

DANCEFLOOR DELIVERANCE:
Are you ready for it? Quite frankly, we
were not sure that we were upon our
introduetion to “We Don’t Get What We
Deserve” by World Wide Message
Tribe, a Christian club act offering a self-
described blend of “rhythm’n’ministry.”
Sure, we have always warmly welcomed
the occasional spiritual revelation during
a late-night twirl, but were we really
interested in being “saved” by a group
with a diva and a drum machine? Proba-
bly not.

Well, the good news is that World Wide
Message Tribe’s lyrical ministry is large-
ly rooted in elevating levels of internal
positivity and promoting a sense of spir-
ituality that allows ample room for per-
sonal interpretation. Carefully con-
structed songs, such as “Revival,”
“Revolution,” and “Sweet Salvation,” the
album’s slammin’ first single, can be
ingested on literal Christian terms or
simply serve as a source of optimism and
forward-reaching energy—two things
we certainly can use in large quantities.

Musically speaking, this Warner
Alliance collection is as club-credible and
stylistically diverse as it is lyrically
earnest. Primary Tribe-men Andy
Hawthorne, Zarc Porter, and Mark
Pennells proudly wear the influence of
their native Manchester, England, as they
infuse their house, funk, and reggae pro-
duction with a pointed Anglo-pop per-
spective.

“Revolution” strobes with Euro-NRG
vibrancy and a hook that is as potent as
anything you have heard rattling on top
40 airwaves in recent months, while
“Sweet Salvation” begs for mass con-
sumption with plush house foundation
and a chorus that permanently sticks to
the brain upon impact. On both cuts,
singer Elaine Hanley is an extremely
charismatic presence, driving the words
home with a soulful urgeney that is mild-
ly reminiscent of Robin S. and CeCe
Peniston. She also smokes during “I'll
Always Believe In You,” another single-
worthy anthem that is built with a syn-
copated groove that would make Giorgio
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by Larry Flick

Moroder grin with pride.

So, are we now “saved”? Hardly. But
we are certainly uplifted by such warm
vibes. Try it and see if you agree.

HOUSE CLEANING: Given the No. 1
club success of “If [ Were You,” it is little
wonder the folks at Warner Bros. have
invested in a virtual barrel of dance
remixes for k.d. lang’s new single, “Sex-
uality.” Actually, lang has such an ardent
following in clubland, we cannot help but
wonder if the chameleon-like artist has
given any thought to cutting a jam for the
street from seratch. T'would be a nice 1i’]
nod to this loyal sector:

Fantasizing aside, the post-production
lineup for this single consists of Angel
Moraes, DJ Krush, Tony Maserati, and
Teri Bristol—each of whom reinvents
the song from a radically different musi-
cal point of view. There isn't a dud in the
bunch, though some mixes are far more
durable than others. Moraes comes from
a strictly underground angle, with a
bumpin’ tribal mix that will likely draw
comparisons to Junior Vasquez, while
DJ Krush effectively thickens the track
with trip-hop density, and Maserati lays
lang’s voice over a jazz-tinged jeep beat.

Bristol scores the highest marks with
a gloriously textured and romantic ver-
sion of “Sexuality” that will sweep you off
your feet with its ginger disco pace and
rushes of strings, horns, and other
assorted sound effects. Her work here
indicates that her evolution from solid DJ
to formidable producer is complete. Her
work in recent months has rarely been
less than an utter joy.

Bristol’s handiwork is also evident on
“I Want To Love,” a yummy; sugar-coat-
ed confection by Euro-NRG act Whig-

Honors At MIDEM. Italy's DWA Records was among the labels honored at
MIDEM in Cannes. Thanks to a roster from which originated such top interna-
tional club acts as Corona, Double You, and ice MC, DWA was cited as ltaly's
No. 1 single sales label for 1995 and collected 16 gold and platinum record
awards. Corona was recognized at MIDEM as best female artist. Pictured, from
left, are Steve Allen, WEA Records U.K.; Roberto Zanetti, president, DWA; and
Francesco Bontempi, producer of Corona.

field. With this single, the Curb group is
wisely aiming to broaden its groove hori-
zon to include the house underground.
Bristol and Johnny Fiasco, her collabo-
rator for this track, had a field day with
Larry Pignagnoli and Davide Riva’s
original creation (an arrangement pleas-
antly rife with disco-conscious bells and
whistles) by injecting tribalistic conga
rolls and earthy, minor-keyed organ lines.
The result is a single that is now equally
accessible to pastel-shaded tea dances
and hardecore house parties.

For those of you who are ready to final-
ly file the Nightcrawlers’ perpetually
reissued “Push The Feeling” in the past,
there is “Should I Ever (Fall In Love),”
minted in an essential Arista UK. dou-
ble pack that overflows with sturdy and
instantly recognizable remixes by David
Morales and Uno Clio. Throughout the
track, singer John Reid carefully walks
the line between white-knuckled soul-boy
posturing and smooth pop preening. The
song has a vintage disco feel (a definite
plus these days), which both Morales and
the Uno Clio lads exploit to maximum
and positive effect.

Todd Terry adds his golden touch to
“I'll Take You There” by Naked City
NYC Featuring Catherine Russell, lac-
ing the house-lined invitation to horizon-
tal bliss with galloping percussion and
plush keyboards that underline the
melody and keep it as prominent as
upstart belter Russell’s saucy vamps.
Festive times will be had by all who are
wise enough to investigate this Ton-A-
Records release.

SEASON OF THE SIREN: Wondering
who will be this season’s strapping new
diva? The smart money is on Miami’s
Gladezz, who storms into club eon-
sciousness with the wildly contagious
“When You Need Somebody” on Mush-
room Records.

Under the studio guidance of Allen
George, Fred McFarlane, and Darryl
James, she unleashes ear-piercing notes
and sauecy vamps that transcend the
track’s familiar pop/house tone. You can
hear the two years of schooling this
skilled vocalist (who is quite personable
and photogenic—major labels, please
take note) received touring the States as
one of the youngest members of Ray
Charles’ backing group, the Rablettes.
We’re grateful that she is not the vietim
of dub-happy remixes, which are provid-
ed by Serial Diva (crisp and poppy),
Stonebridge (lush and disco-conscious),
and Vasquez (reliably dramatic and
forceful). Pick a version and spin it until
you drop.

Speaking of sirens, we are tickled and
heartened by the news that RuPaul will
soon be back on the boards with a new
recording. The drag superstar has
teamed up with punk icon Henry Rollins
for a cover of the Lipps, Inc. disco bauble
“Funky Town,” to be included on “Won-
derama,” Elektra’s forthcoming compi-
lation of one-hit-wonder covers that is due
in June.

Good o!’ Ru is at his playful best here
and sparks a downright giddy perfor-
mance from the normally angst-ridden
Rollins. We are still choking with laugh-
ter over a chat exchange between the two
during which Rollins exclaims, “Wrap
your long legs around my fine frame,”
while Ru calls for his “pussy-cat wig” on
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Don’t Stop The Jam. Orbik artist Karel, right, bonds backstage with Bronski
Beat leader Steve Bronski after a gig in San Diego. The twe recently completed
recording a eover of the Sylvester hi-NRG classic “Don’t Stop,” planned for
release on Orbik in March. The cut will also be featured on Los Angeles-based
Karel's still-to-be-titled sophomore eollection, which features vocal appearances
by Jeannie Tracey and former Snap siren Thea Austin.

their motorbike ride to “funky town.”
Talk about your chemical pairings!
Remixes of this future novelty smash zre
in the works. We can hardly wait.

Other danee input into “Wonderama”
has Moby bravely revisiting Devo's
“Whip It.” Should e fierce.

N ICE’N’EASY: After a long and
deservedly successful run with “One
Sweet Day,” pap princess Mariah Carey
revs up the pace to a charming funk level
with “Always Be My Bahy.” yet another
mad-catchy cut from her current “Day-
dream” opus. Produced by La C with Jer-
maine Dupri, the track crackles with
sing-along refrains and a finger-poppin’
beat. The two remix the song to chilled
jeep effect, adding harmonies by Xscap-
e and arap by Da Brat. The end result is
a languid groove that will wash over radio
airwaves and urbanized dancefloors like
a cool, fresh bireeze.

There is no word yet on when (or if)
there will be uptempo mixes of “Always
Be My Baby,” but we just know that the
savvy folks at Columbia Records will lis-
ten closely o this cutie and agree that it
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will slam over a soaring house beat. Noth-
ing like a little positive projection, eh?
After you are done chillin’ with Carey.
bathe in the bliss of “The New Groove,” a
Blue Note Records compiilation that pairs
acid-jazz and hip-hop renegades with
classic recordings from the jazz label’s
catalog. Brilliantly inspired in its execu-
tion, the album’s brighter moments
include the Angel’s interpretation of
“Kofi” by Donald Byrd, the Large Pro-
fessor’s take on “Hummin’ ” by Can-
nonball Adderley, and Diamond D.’s
version of “Summer Seng” by Ronnie
Foster. If there was ever a project that
could bond audiences from hip-hop, acid-
jazz, and old-school jazz cultures, this is it.

BACKING BILLIE: While Elektra
Records continues the push behind Bil-
lie Ray Martin’s sterling “Imitation Of
Life” at the club level, EastWest U.K.
is starting to throw promotional ener-
gy behind a 12-inch of the deliciously
ethereal “Space Qasis”—deftly recon-
structed into epic, spine-crawling
anthems in separate mixes by Brian
“B.T.” Transeau and Vasquez. We
certainly urge DJs to seek out this
nifty jam, but to not transfer overall
support from the stateside single onto
this jam. Try to make room for 'em
both.

On the whole, this project needs as
much-domestic action as possible. With
Elektra recently shifting the stunning
“Deadline For My Memories” album
from its previously planned March
release into limbo, we as a community
must rally behind Martin. Clubland
desperately requires the prominence of
such a well-rounded arfist.

Of course, it boggles the brain that
Elektra is apparently so apprehensive
about issuing this set. It has been
shown time and again that there is a
pop audience for dance music with the
substance of such Martin tunes as
“Imitation Of Life” and “Your Loving
Arms.” All that is needed is a little
vision and commifment from the label
in question. For proof of that point, ask
the folks at Atlantic. The time and TLC
they gave to “Missing” by Everything
But The Girl, a single first released
last summer, eventually pushed it into
the top five of Billboard’s Hot 100.
Something for the power players at
Elektra to ponder.
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at is about
0 change...

In the space of five short years, 2

Unlimited have climbed some of the
highest mountains there are in the
music business. Arguably the best-
known pop duo in the world, 2
Unlimited has racked up a staggering
14 consecutive Top 10 international hit
singles—a feat that has propelied the
act into an exalted league that includes
such pop royalty as Michael Jackson,
Abba and Madonna.

The recent release of the greatest-
hits package “Hits Unlimited” has a
two-fold purpose: celebrating the past,
while bracing fans for an exciting new
career phase. Part of that new career
phase will see the charismatic team of
vocalists Ray Slijngaard and Anita Doth
and producers/group masterminds
Jean Paul de Coster and Phil Wilde
conquering the few mountains left to
climb—starting with attaining a higher

level of visibility in the U.S.

Continued on page 26
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5TH ANNIVERSARY Continued from page 25

In no way should that imply that 2 Unlimited has been unsuccessful in
the States—quite the opposite, actually. In fact, industry pundits have
dubbed the act as the country’s “best unknown pop group” because the
musie is certainly unavoidably prominent here. Tracks like the now-
classic “Get Ready For This” and “Twilight Zone” have received saturat-
ing airplay in nightclubs, television sports programs, malls, boutigues,
even aerobic workout sessions. Several chords into nearly any 2 Unlimited
jam will draw an impassioned “I love this song!” from even the most casu-
al pop-music listener.

The next obvious step is translating that energy into chart positions and
visual recognition that is fully reflective of this country’s connection with
the music.

“Teamwork is the key,” says Jurgen Kordeletsch, president of Radikal
Records, the act’s label in the U.S. “We’ve got the material. And we have
a track record that proves 2 Unlimited’s previous success and influence
on pop music in America. It's been a somewhat slow build in this coun-

try—but it has been steady and always forward-moving.”

< UNLIMITED

Vocalists and mountain-conquerors: Doth and Slijngaard

MUSIC-BUSINESS FAIRY TALE
Carl Strube, president of Critique/BMG Records, which distributes
Radikal and 2 Unlimited in the U.S., wholeheariedly agrees. “Our focus is
going to be on making the consumer aware that this is the group that famil-

iar songs like ‘Get Ready For This’ come from,” he says. “We plan to sup-

port this new record with a massive advertising campaign,
as well as a large felevision-advertising blitz. The great thing
is we have an incredible story to tell.”

They certainly do. 2 Unlimited’s resume reads like a

music-business fairy tale. Over the last three years, the act
has been presented with over 150 gold and platinum record awards at
MIDEM. Their three albums, “No Limits,” “Get Ready” and “Real Things,”
have sold in excess of 1 million units in the U.S. alone. In fact, “Real
Things” entered the Billboard Hits Of The World Chart at No. 1 in 1995.

“I must admit that all of this success has been really unexpected,” says
Doth. “We came to this group with a completely open mind. To be at a stage
where we are releasing a greatest-hits album seems inconceivable.”

Slijngaard adds that the group has always maintained such an active
pace that there was never time fo calculate the number of hits racked up,
or monitor sales and chart positions. “For us, the thrill has always been in
performing and solidifying the connection you can experience with an
audience that enjoys your work,” he says. “There is no greater joy than
when you are onstage and the audience has an energy that lifts you fo a
higher level. It's the greatest reward for all of the hard work.”

DEFINING PERSONALITIES

2 Unlimited formed during the 1991 techno-dance music movement
that saw numerous successful parinerships between Belgian producers
and Dutch rappers. That year, such acts as Quadrophonia, T99 and L.A.

Continued on page 28
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Tracks like the now-classic
“Get Ready For
This” and “Twilight
Zone’’ have received
saturating airplay in
NIGHTCLUBS, TELEVISION
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Style enjoyed massive international club and radio hits. This musical
movement, however, was not fully defined with a tangible personality until
de Coster and Wilde gave birth to 2 Unlimited.

Previously, the two had scored a Top 10 U.K. and European smash with
“Don’t Miss The Party Line” by Bizz Nizz. “We were looking to expand to
the next level and put together an act,” says de Coster.

Prior to their union under the 2 Unlimited banner, Slijngaard was a chef
at Schipjol Airport in the Netherlands and Doth was in the traffic-wardens
division of the Amsterdam police. Slijngaard’s previous experience as a
breakdancer and rapper, and Doth’s past as a rapper/singer with her group

the Trouble Sisters, brought them to the attention of de Coster and Wilde.

“For us, says Ray Slijngaard, “the thrill has been in performing and
solififying the connection you can experience with an audience

sSB
unlimited
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congratulations on

H’ﬂﬁ Unliwited
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Mushroom Group Of Companies.
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Liberation Records 9 Dundas Lane Albert Park, Vic Australia 3206
fax: 61 3 9696 7460

oys your work.”

“In Ray and Anita, we not only found the perfect faces and voices of 2
Unlimited; we also found collaborators with a fine talent in songwriting,”
de Coster says. Unlike their many of their contemporaries, Slijngaard and
Doth have never been puppets at the mercy of Svengali-like masters. They
have co-penned most of the material on their albums.

“Having that kind of input has been key,” Slijngaard says. “| could never
be a part of a situation that didn’t aliow for my creative expression and
growth.”

That growth has included an eventual transition into a more diverse
creative realm for the team. Aithough the hard-edged synth sound that
countless other acts have duplicated remains 2 Unlimited’s primary sig-
nature, each album has seen injections of R&B, funk and garage-house
sounds—adding miles to its longevity.

“It's always been a matter of not merely keeping up with the changing
times and trends, but to aim to stay ahead of them,” de Coster says. “You
cannot sustain a career of any weight or length on a singular sound or
concept.”

UNLIMITED INTERACTION

The breadth of 2 Unlimited’s music is nicely captured on “Hits
Unlimited,” which is bolstered by a spree of fun hi-tech goodies. Among
the items complementing the disc is “New Limits—One Night With 2
Unlimited,” a CD-i (or interactive-CD) that is being released by home-
audio equipment manufacturer Philips in conjunction with the act’s
Belgian label, Byte Records.

“New Limits” is a primary element of a broad campaign by Philips
Interactive Media (PIM) to increase sales of its CDi players. On “New
Limits,” Slijngaard and Doth serve as hosts of an exploration of eight audio
tracks and five video clips, as well as a documentary segment that fea-
tures live-performance footage, interviews with the act and an interna-
tional accounting of 2 Unlinsited’s success, merchandise and a prize quiz.

“This is the perfect act to do a project like this with,” says Kordeletsch.
“2 Unlimited has always been at the forefront of innovation in music and
media. This is the next logical step.”

On a more traditional promotional level, “Unlimited Hits” features sev-
eral new cuts, including the single “Do What’s Good For Me”—as well as
a home-video compilation of the duo’s videos. A clip of the new single,
directed by Nigel Simpkiss, will be included in the lineup.

“Part of the huge appeal of 2 Unlimited is its striking visual style,” says
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Strube. “The home video captures that quite well. Like the album itself, the
video perfectly introduces the best elements of this act 1o people, while
giving something fresh and interesting to the many who are already
plugged in.”

In approaching the new era of 2 Unlimited, all parties involved maintain
a good balance of positivity, philosophy and exhausting energy.

“I’s difficult to guess what comes next,” says de Coster. “So much of it
is left to chance and luck. But we're always working hard and seeking to
create a higher standard for pop and dance music.”

Doth says she is happy just for the opportunity to survey ail that has
happened over the past five years. “When | listen to the greatest-hits
album, it’s like a diary unfolding for me,” she says. “Everything has hap-
pened so fast and furious. And | wouldn’t change that for anything in the
world. It has been pure bliss—and | can feel that things are only going to

get better in the future.” =

Hits Unlimited

Discography & Selected Highlights

SINGLES

+ GET READY FOR THIS (1991)
No. 1in the U.K.

Worldwide sales: 540,000
units

+ NO LIMITS (1993)
No. 1 in the U.K., Norway,
Holland, Ireland, Sweden and
on Eurochart Hot 100
Worldwide sales: 2.3 million
units
ALBUMS
+ TRIBAL DANCE (1993)
No. 1 in Portugal, Finland and
on Eurochart Hot 100
Worldwide sales: 734,000
units

+ GET READY! (1992)

Worldwide sales: 2 million-
plus units

+ NO LIMITS (1993)
No. 1 in Holland and on
European Top 100 Albums
Worldwide sales: 3 million-
plus units

+ THE REAL THING (1994)

No.1 in Finland, Holland and
on Eurochart Hot 100

Worldwide sales: 633,000

7+ REAL THINGS (1994)

| No 2 on European Top 100
Albums chart
Worldwide sales: 1.7 million
units

+ HITS UNLIMITED (1995)

4+ Other compilation albums, which have been issued exclusively in certain international
markets, have sold in excess of a quarter million units total.

(Compiled by Robbert Tilli)

COMMON-MARKET CHARTBUSTERS

In five short years, the Dutch duo has racked up
14 international hits and has utilized its telegenic pres-
ence to give techno an appealing face the world over.

BY ROBBERT TILLI

he Dutch like to claim the incredible success of Euro dance act

2 Unlimited as their own, but that is only half the story. True, the

act is fronted by two Netherlands artists—rapper Ray Slijngaard
and singer Anita Doth. But the concept of 2 Unlimited has been master-
minded by two Belgians, producers/composers Jean-Paul de Coster and
Phil Wilde. Together, they see “No Limits” in conquering the world.

Their combined efforts have made a multi-million-selling act out of 2
Unlimited, a five-year career highlighted by the 1993 hit single “No
Limits,” which sold 2.3 million copies worlidwide, almost half of their
total amount of single sales.

The “No Limits” album, their second of four, has surpassed the 3-
million sales mark. The current “Hits Unlimited” compilation album
should add a few more to their total of more than 8 million album units
sold worldwide.

“It all grew out of a project | oversaw before with my partner Phil
Wilde,” recalls Byte records managing director Jean-Paul de Coster.
“With ‘Don’t Miss The Party Line’ by Bizz Nizz, we enjoyed a Top 10 U.K.
hit in 1990. We then decided to work on productions together.”

In May 1991, the two finished an instrumental techno track that they
christened “Get Ready For This.”

“That 12-inch single became a club hit, and we invited rapper Ray
Slijngaard 1o have a go at it. We had worked with him before on ‘Money
Money,” an unreleased single by Bizz Nizz. By September, he returned
the tape to us. To our surprise, he had also added the female vocals of a
certain Anita Doth, a traffic warden from Amsterdam. He told us she was
a good friend of his out of the city’s nightlife. Ray discussed the possi-
bility of forming a duo to front the project.”

GIVE THEM SOMETHING VISUAL

As 2 Unlimited was about fo break in the U.K.—“Get Ready For This”

eventually peaked at No. 2—de Coster didn’t hesitate and accepted the

proposal. “If you want continuity for your projects, you better give them

something visual too,” he says. “That way, the kids out there can easily
relate to it. For reasons of constant development, you also need to
release a single every three months, followed by a new album every one
and a half years. If you break that sequence, you'll run into serious prob-
lems.”

A string of hits across the world followed, now compiled on the new
sampler “Hits Unlimited.” While the skeptics labeled them “one hit won-
ders,” 2 Unlimited became proper career artists, with album sales to
match.

Unarguably their biggest hit was 1993's “No Limit” off their second
album, “No Limits.” The single reached No. 1 in 35 countries and topped
the Eurochart Hot 100 Singles chart published weekly by Billboard’s sis-
ter trade weekly Music & Media. It also topped the M&M year-end sin-
gles chart in the same year.

On the prestigious U.K. chart, the record spent six weeks in the top
slot. The “No Limits” album reached No. 1 on Music & Media’s European
Top 100 Albums chart as well.

INTERNATIONAL SIGNAGE

2 Unlimited is a household name everywhere you go, or more pre-
cisely, wherever Toco International managing director Ton Van Den
Bremer goes. His firm is responsible for the web of deals Byte Records
has spun around the world.

Apart from the Benelux, where Byte itself is taking care of business, 2
Unlimited is signed to: Radikal Records in the U.S.; PWL in the U.K.; ZYX
in Germany, Switzerland and Austria; Scorpio in France; Alabianca in
ltaly; Blanco Y Negro in Spain; Mushroom in Australia; and Quality in
Canada, among others.

Van Den Bremer, who lives “out of the suitcase” and is in airplanes
about 300 times a year, remembers his first contacts with Byte very well.

“I was at the MIDEM trade fair in France in 1990 when Peter

Continued on page 30
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< UNLIMITED

CHARTBUSTERS Continued from page 29

Robinson—-at the time with PWL, now MD at Dome Records—asked me
something about ‘Don’t Miss The Party Line,’ that single by Bizz Nizz.
Reportedly, it was a big buzz in British clubland,” Van Den Bremer recalls.

“He presumed it was signed to Bite, which was one of the CNR labels

| dealt with. Little did we know that it was signed to Byfe, which sounded
exactly the same. On the spot, | found out de Coster’s phone number, and
we closed a deal over the phone. Back home, we turned it into a five-year
deal.

“| feel privileged to have been with 2 Unlimited from the ‘cradle stage.’

XAVIER CLAYTON

Songwriter/Producer/Artist
Dance/R&B/Pop

POSTBUS 44

2600 BERCHEM 2
BELGIUM

TEL / FAX 32-(0)3-218 55 05
or contact

Geert Byttebier at
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FAX32-(0)2-452 49 43
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It's good to see how Ray and Anita have grown from kids to
world stars.” The same words of praise are echoed by 2
Unlimited manager Michel Maartens of CBA Artists, based
in the Dutch music-industry city of Hilversum. “When they
surfaced, many parents feared that house and techno could
damage their children,” Maartens recalls. "It was associated with pills
and nightly escapades. But Ray and Anita proved to be the acceptable
faces of techno. When mom and dad saw they were harmless pop
stars—which is essentially what they still are—all mistrust was over. In
my opinion, their popularity is still increasing, because they’re very
telegenic. Growing up in the MTV era, they understand the power of TV
like no one else. I've read, in a British magazine, that the camera is in
love with them as well.”
PRINT OVER RADIO

Another element in the ongoing popularity of 2 Unlimited is the duo’s
state of independence.

“They’re not your average puppets on a string like you see with so
many other dance acts,” stresses Maartens. “They are as career-driven
as all the rock bands | used to work with in the past. They write and
devise their own lyrics and videos. These people are really involved in
what they do.”

Apart from Holland, radio airplay didn’t play an important role
in breaking 2 Unlimited. “At home, radio just dug those sing-along

Continued on page 34
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CHARTBUSTERS continued from page 30

choruses, which are vital elements in our songwriting,” comments de
Coster. The country’s leading afternoon radio program on national pop
outlet Radio 3 FM/Hilversum renamed itself “The Magic Friends,” after
one of the singles off the 1991 debut album “Get Ready!”

In the U.K., 2 Unlimited became two-time winners of the most-craved
popularity polis in teen magazine Smash Hits—for best newcomer in
1992 and best dance act in 1993. In November 1994, the duo was nom-
inated best dance act at the inaugural MTV Europe Music Awards.

MTV Europe championed them from the very beginning, ultimately cli-
maxing in a three-hour MTV special upon the launch of the third album,
“The Real Things,” at Disneyland Paris in 1994.

Originally, the U.K. and the Benelux proved to be the strongest mar-
kets for 2 Unlimited, but these territories have since been equalled—if
not overtaken—by France and the German-speaking countries.

The single “No Limits” has sold more than 655,000 copies in the GSA
territories, 557,000 copies in the U.K., 352,000 in France and 156,000 in

the Benelux markets. Sales figures for the “No Limits” album have

Cover stories: 2 Unlimited's official fan-club publication

exceeded 592,000 units in the GSA markets, 294,000 in the Benelux
markets, 254,00 in the U.K. and 268,000 in France.
TESTING THE FANS

To remain consistent chartbusters, de Coster and Wilde understand
the necessity of changing, but within the restrictions of the Euro-dance
concept—the male rapper and the female singer.

“We have included three new songs on the compilation album, which
we first thoroughly tested with selected members of the fan club,” says
de Coster.

“Whereas we thought we'd come up with something profoundly dif-
ferent—possibly even too much—they reminded us it was still very
much 2 Unlimited. But, at the time, we hadn’t even included the vocals.

Apparently, there's a typical 2 Unlimited sound.”

That sound is best described by a good chorus from the
female singer, a male rap and a strong synth hook,
although they don’t shy away from the occasional ballad.
De Coster, the uncrowned king of the so-called Euro-dance
concept, acknowledges that the style has been copied by
other acts—many of whom have by now all but disappeared from the
scene.

“Yeah, we've had 14 hits in a row,” says de Coster. “If you're five
years going strong, you’re hardly a one-hit wonder anymore. But mind
you, success is more than just the sum of good songs, productions and
live performances.”

In 1994, 2 Unlimited appeared before its biggest audience ever: half
a million people at the Parkpop festival in The Hague.

“Through Toco, we had our international exploitation right,” adds de
Coster. “| prefer to carry on with independent labels, as we've got more
artists on our roster who they can break in a bigger way than a major
ever could. I’'ve got nothing against majors, though—in Holland, for
instance, Sony Music is handling our distribution—but for them, it’s
harder to build up a band from scratch.”

Asked which direction the Euro-dance genre will take, de Coster pre-
dicts a slight retreat from a poppy to a more clubby sound. “The chorus
from their last single, ‘Do What's Good For Me,’ he notes, “was less of a

sing-along. A quotable one-liner was more like it. But, then again, the

new single, ‘Jump For Joy,” is again vintage 2 Unlimited.” m
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From The Heart. Garth Brooks ard Trisha Yearwood performed a duet together
for the first time when they appeared on the syndicated program “Crook &
Chase” Feb. 12. They sang “Like We've Never Had A Broken Heart.” Shown,
from left, are Brooks, Yearwood, Lorianne Crook, and Charlie Chase.

Il BY DEBORAH EVANS PRICE

NASHVILLE—While performing at
a Music City nightclub, paying his dues
before he inked a deal with RCA, Keith
Gattis encountered an audience mem-
ber claiming to be a psychic. She told
Gattis he was the reincarnation of a
legendary country artist. She wasn’t
sure which one, but said he was defi-
nitely a throwback to an earlier era in
country music.

With the April 16 release of Gattis’
self-titled debut release, country radio
programmers and listeners may whole-
heartedly agree with her assessinent.
_ Gattis’ style is an energized amalgam

2t

of sounds reminiscent of Del Reeves,
Buck Owens, and George Jones, but
with a definite '90s kick. RCA is so sure
Gattis will win over radio that the label
is taking a less-is-niore approach in
introducing the new act.

“We're just going out with the music
and an 8-by-10 photo,” says Mike
Wilson, VP of
national promotion
for RCA. “We've
done a couple of

RCA’s Gattis Is Keeping It Country

Promo Strategy: No Gimmicks, Just The Music

shuffle kinds of songs, like a George
Jones kind of thing—we would get a
backbeat of a drum that is really vip-
ping and powerful. We did some really
old [style] country music, drove it as
hard as we could, and kept it country
at the same time.”

Keeping it country comes naturally to
Gattis. A native of Austin, Texas, he
began playing guitar at 16 and put
together a band that played locally. “We
played at a little restaurant across the

ads, and basically
the ads are stat-
ing, ‘No promo
tour. No showeas-

street from our school. They had a
Valentine's dance, and that was our first
gig,” Gattis recalls. “We all made $50,
and we thought we were pretty hot stuff.

Smokin’ Armadillos Gather No Moss;
More Companies Flock To Music Row

ON THE ROW: Smokin’ Armadillos have an interesting
history. Their self-titled MCG Curb debut album, which
ships March 12, is not their first work. The band members—
who range in age from 18 to 26—develeped playing clubs
in their home state of California.

The group started about two years ago, when Armadil-
los founder Josh Graham wrote a country rap song called
“I'm A Cowboy” and began performing it at talent shows
and banquets. The band coalesced around him and record-
ed a homegrown CD titled “Out Of The Burrow,” which has

sold nearly 200,000 units, according to MCG Curb. The
record was released by the band through independent dis-
tributfon and sales at shows. The Armadillos will debut on
TNN'’s “Prime Time Country” April 9.
Can it be? Another new -
record company in town?

Say hello to Avex-Critique x I
Records. Its first Nashville I
release is “Straight To You” as w e |
by MC Potts. Marty Hag-

gard is also on the label. —_— |

Another Music Row new-
comer is Arnholt-Fox
Advertising, a division of
Los Angeles-based enter- ™
tainment advertising agen-
cy B.D. Fox & Friends.

Heading the office here is

Tom Arnholt. Another

new company in town is Stephen Yake Productions. The film
and video production company relocated here from Tulsa,
Okla.

Hot weekend shows continue at the original Ernest Tubb
Record Shop on lower Broadway. On Feb. 23, Travis Tritt
rocked the joint for a capacity crowd. The show was broad-
cast live on local WSM-AM . .. Just up the street from
E.T’s, the Ryman Auditorium has a erowded concert sched-
ule: Alison Krauss & Union Station, March 16; Hal
Ketchum, Waylon Jennings, Mark Collie, and John Jar-
rard, March 12 (benefit for the American Diabetes Foun-
dation); Lari White, March 20 (beuefit for YMCA); John
Prine, March 30; and the Mavericks and Junior Brown,
April 6. .. Collin Raye, Toby Keith, Neal McCoy, and Joe
Diffie will perform at a benefit for Texas Special Olympics
May 23 at Cowboys Stadium in Dallas.

Steve Hauser exits Pace Concerts Southeast and the
Starwood Amiphitheater to be senior agent at the William
Morris Agency here. .. Trisha Walker International is send-
ing four country acts on a six-country European tour in
April. Travis Tritt, Confederate Railroad, Victoria Shaw,
and Charlie Daniels will play together and separately in
London; Paris; Rotterdam, the Netherlands; Dublin; Inter-
laken, Switzerland; and Stuttgart, Germany. Highway 101
will join them for the final show;, April 20 in Stuttgart.

by Chet Flippo

ON DISC: The Country Music Foundation is putting
tagether a boxed set of the history of African-American
contributions to country music. Warner Bros. will release
the set in February 1997 ... Razor & Tie's reissue series
continues to fill a void. Its catalog now includes titles by Joe
Stampley, Billy Joe Shaver, Merle Haggard, the Louvin
Brothers, George Jones, Bobby Bare, Johnny Cash and
Waylon Jennings, and Speedy West and Jimmy Bryant.

The latest packages cover Moe Bandy and Billy “Crash”
Craddock. “Honky Tonk Amnesia” documents Bandy'’s hits
chrondlogically from 1974 to 1983. “Crash’s Smashes” is a com-
pilation of 19 hits by “Mr. Country Rock” from 1971 to 1979.
Interesting, isn't it, that many of the best country reissues are
coming from a small label in New York?

JOHNNY CASH has
signed with Bug Musiec.
His publishing compa-
nies—House of Cash,
Song of Cash, and Family
of Man—hold 260 song
titles. Bug senior VP
Garry Velletri says, “This
came about in an interest-
ing way. In meetings with
John, we learned that his
songs had never really
been exploited with TV
and film and old-fashioned
song-plugging. The ‘Dead Man Walking’ people came to him
to commission that song. But there had been no active cam-
paign to work his stuff. He’s one of the great American
songwriters of the 20th century, but he’s always been
regarded as more of an icon, a TV star; and a performer.”
Velletri says his first move will be a Cash compilation
for an aggressive film placement campaign. Cash cele-
brated his 64th birthday Feb. 25 with a packed show at the
House of Blues in Los Angeles. He was joined on-stage by
Tom Petty, Heartbreakers Mike Campbell and Howie
Epstein, daughter Carlene Carter, and wife June Carter
Cash ... Scott Hendricks tells us that he’s just signed
his first new artist since taking the helm of
Capitol/Nashville: a Louisiana native named Trace
Adkins. “To say I'm excited is an understatement,” Hen-
dricks says. “I met him at the Nashville airport about six
months ago through a friend. He's 6 feet 6 [inches], 240
pounds, and his voice is bigger than his body. His voice is
an octave lower than anybody else’s. The last time any-
thing like this hit me between the eyes was when I first
heard Ronnie Dunn sing. When Buck Owens heard
[Adkins], Buck said, ‘Finally, they sent us a singer who can
realiy sing.” Trace has a big, round voice, but he’s also got
an edge to it.” Hendricks is producing Adkins’ debut
album, which is set for a May release.
(Contined on puge 39)

es. No hype. Just
great music.’

“It’s pretty sim-
ple. That’s our whole approach ...
That'’s how excited we are about the
music. We think the musie is strong
enough to stand on its own, and the
feedback so far is just that.”

Wilson says RCA has heard from
radio that there are too many artists
out on promo tours and that the sta-
tions don’t always have time for numer-
ous visits by artists. In order to respect
radio’s time limitations—and believing
that the music stands on its own with-
out gimmicks or excessive pushing—
the label is having its regional radio
promotion people take the music to sta-
tions, priming them for the March 11
release of Gattis’ debut single, “Little
Drops Of My Heart.”

“Everything I write is traditional,”
says Gattis, who wrote eight of the
album’s 10 cuts. “I don’t say I'm going
to write a pop song, and then we'll try
to make it country. I'm a country guy
at heart and soul. The main thing we
tried to do is produce a sound [focus-
ing on] me and my guitar and the
songs. Then we tried to add, as [pro-
ducer Norro Wilson] puts it, a real
kick-in-the-butt, '90s kind of attitude.

“So on the songs where it might have
a little laid-back feel—slower two-four

GATTIS

“A lady was there and offered us a
Jjob that night. So the next weekend, we
went and played in a honky-tonk,
against my mother’s wishes, made
some more money, and I decided this
was what I wanted to do.”

Gattis and his band entered a com-
petition sponsored by the Future
Farmers of America and won the state
finals, performing before a crowd of
8,000 in San Antonio, Texas. At the
nationals in Kansas City, Mo., atten-
dance was 26,000, and by then, the per-
forming bug had bitten Gattis pretty
hard. He stayed in Texas, however, and
went to college, graduating with a
degree in performing arts technology.
He spent a summer break honing his
stage skills touring with Mason Dixon.

Then it was on to Nashville to pur-
sue a deal. “The first day I was in
town, I got a job at a steel guitar shop,”
Gattis says. “I really wasn’t doing what
I wanted to do, but I was still in the
business. That’s where I met Marty
Stuart and steel guitar player Hal
Rugg.” (Stuart and Rugg contributed
to Gattis’ album.)

Before long, Gattis found himself
playing in clubs around Nashville. “I
got a job down at Barbara’s in Printers
Alley working as a guitar player and
singer there, working six nights a week

(Continued on page 39)

Five Million Sold. On Feb. 7, exactly one year to the day that Shania Twain's
album “The Woman In Me” was released, she celebrated its quintuple-platinum
certification with a party at Nashville's Trilogy restaurant. Joining her were Mer-
cury/Nashville president Luke Lewis, left, and Recording Industry Assn. of Ameri-
ca chairman/CEO Jay Berman.
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RCA'S GATTIS IS KEEPING IT COUNTRY

(Continued from page 37)

from 9 p.m. till 3 a.m. for $25 a night,
no tips, and the whole band made that.”

Gattis graduated to touring and
spent time on the road, first in Marty
Haggard’s band and later touring with
Johnny Paycheck. “I’ve been real for-
tunate to play music with different
people,” Gattis says. “I learned a lot
from Mason Dixon about road life, get-
ting along with others, things to do and
not to do, the ways to handle people,
and ways to handle your band. I'm
probably always going to be good to my
band, because I've always been a band
member. So I'll treat my guys as good
as I can. I have a lot of respect for good
musicians.

“With Marty I learned the dos and
don’ts about talking to the crowd,
addressing certain issues on stage.
And with Paycheck, he is just a legend
and a really good guy. I learned how to
sing standing beside Paycheck,
because when you get somebody that
is really talented, it just rubs off, and
he's got it.”

Gattis’ career picked up steam when
he met manager Jim Dowell. He intro-
duced the young artist to producer Wil-
son, whose credits include Tammy
Wynette, George Jones, Charley Pride,
and Sammy Kershaw. Wilson took Gat-
tis to RCA and helped him land a deal
with the label.

Gattis says the folks at RCA and
Wilson gave him a lot of free reign in
working on the album, and he's satis-

TO OUR READERS

To our readers, Country Corner
will return next week.

fied with the finished product.
“They’ve all taken a big chance on me
and let me do the sound and the things
that I do,” he says. “I really can’t thank
those guys enough for letting me do my
thing. They’ve been really good to me.”

In addition to the regional radio pro-
motion team, RCA executives are trav-
eling by bus to make promotional stops
across the country and push Gattis’
album, among others. Tommy Daniel,
VP of RCA Records, says the label may
take him to a few retail accounts to
perform brief acoustic sets, and they
have plans to secure listening posts
and shelf space at retail.

But their main thrust is at radio.
“The bottom line is radio,” Daniel says.

“If radio gets buzzed and juiced about
it, we’ve got a winner. We can chase
anything and make it happen.”

With an act as hardeore as Gattis, is
RCA getting feedback that says he’s
too country? “No, we really haven't,”
Wilson says. “Even stations in the
Northeast say, ‘Wow, that’s really cool.
It reminds me of Dwight Yoakam or
Dwight Yoakam meets George Jones.'
It is country, but it’s got that edge to it.
It just jumps out.”

Carson James, operations manager
at WLWI Montgomery, Ala., agrees.
“I've heard a few cuts and was really
impressed,” says James. I thought it
was good. I think we need that more
baritone feel back in there, kind of like

Wade Hayes and Daryle Singletary.
think those are the ones that are going
to be around longer. I thought there
was a lot of richness in his delivery.”

To whet radio listeners’ appetites for
the new single, RCA released Gattis’
“Little Drops Of My Heart” video the
last week in February. The clip was
filmed in a cave outside Austin.

“I had the idea for a couple of years
that it would be a cool place to do a
photo shoot,” Gattis says. “When we
were discussing the first video, I got to
thinking about the cave and thought it
would be perfect. So they let me do my
thing in the cave, and it worked out
great. It wasn't an easy task. I'm very
proud of it.”

Plans call for Gattis to perform at
South by Southwest and at the Hous-
ton Livestock Show and Rodeo. Tour
plans for the spring and summer are
still uncertain. “I’m holding out for a
little while,” Gattis says. “I don’t want
to go out until there is demand for me.
I don’t want to go out just to go out. I'd
rather wait until I have a couple of
good singles.”

Daniel feels confident that good
times are just ahead for Gattis. “For us
it’s about a unique sound and a unique
voice breaking through the clutter,” he
says. “That’s what we believe Keith
Gattis is. We think he is going to break
through [with] his uniqueness. There
is nothing out there like it.”

NASHVILLE SCENE

(Continied from page 37)

Nashville just keeps getting wackier:
How’s this for an act at 328 Perfor-
mance Hall: a band comprising Steve
Cropper, Billy Preston, Mark Farn-
er, and Felix Cavaliere. That's about
200 years of the most diverse music you
can imagine on one stage and repre-
sents the legacies of Booker T. & the
MG’s, the Beatles, the Rolling
Stones, Grand Funk Railroad, and
the Young Rascals. This happens
Thursday (7). . . Emmylou Harris
received a lifetimme achievement award
at the 1996 Orville H. Gibson Guitar
Awards Feb. 2. The last time the award
was given, it went to B.B. King in 1991
... Due to a computer error, last week’s
Brooks & Dunn article did not include
the following: Their management is
Titley/Spaulding & Associates, they
are booked by Rick Shipp at the
William Morris Agency, and their pub-

lisher is Sony/ATV Songs LLC doing
business as Tree Publishing Co. . ..
Reprise artist Bill Miller and Warner
Western artist Robert Mirabal are
both nominated for a First Americans
in the Arts award for Outstanding
Musical Achievement. Miller was nom-
inated for his 1995 album, “Raven 1n
The Snow” (produced by Richard
Bennett), and Mirabal for his 1995
album, “Land” (produced by Mike
Wanchic).

GARTH BROOKS has done it again:
88,000 tickets sold for dates at Lan-
dover, Md’s U.S. Air Arena April 2-6.
He broke his own sell-out record at the
venue ... Shania Twain drew a
record-breaking crowd estimated from
10,000 to 20,000 fans for an autograph
session at the Mall of America in Min-
neapolis Feb. 10. The event was spon-

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

47 1969 (Warner-Tamerlane, BMI/Patrick Joseph.
BMI/WB. ASCAP/Denny Henson, ASCAP) WBM

41 ALL | WANT IS A LIFE (G.I.D., ASCAP/Royathaven,
BMI) WBM

54 ALL OVER BUT THE SHOUTIN' (EM!, ASCAP/Prince-
ton Street, ASCAP/EMI April, ASCAP/0f Music, ASCAP)

30 ALL YOU EVER DO IS BRING ME DOWN (Sony/ATV
Tree. BMI/Raul Malo. BMI/Mighty Nice, BMI/AI Ander-
songs. BMI) HL

42 ALMOST A MEMORY NOW (WB, ASCAP/EMI Apnl
ASCAP/loe David, ASCAP/Stroudacaster, BMI)

69 ALWAYS HAVE, ALWAYS WILL (Sony/ATV Tree,
BMI/Terilee, BMI/Sony/ATV Cross Keys, ASCAP/WB,
ASCAP) HL/WBM

3 THE BEACHES OF CHEYENNE (Old Boots, ASCAP/EMI
April, ASCAP/Rope And Dally. ASCAP/No Fences.
ASCAP/Major Bob, ASCAP) WBM/HL

16 BIGGER THAN THE BEATLES (Timbuk One.
ASCAP/MRBI, ASCAP/Chickasaw Roan. ASCAP/Emdar.
ASCAP/Texas Wedge, ASCAP) WBM

55 COUNTRY CRAZY (Square West. ASCAP/Howlin' Hits,
ASCAP/Longest Oay, ASCAP/Great Cumberland,
BMI/Fugue, BMI} WBM

57 C-0-U-N-T-R-Y (New Haven, BMI/Music Hill.
BMI/Dusty Drake. BMI/Cross Keys, ASCAP/Kim
Williams, ASCAP)

35 COWBOY LOVE (EMI Tower Street, BMI/EMI Black-
wood, BMI) HL

65 DOES THAT BLUE MOON EVER SHINE ON YOU
(Songs Of PolyGram, BMI/Tokeco, BMI/Bill Green, BMI)

43 EVEN IF | TRIED (Tom Collins. BMI/AMR. ASCAP/Sier-
ra Home. ASCAP) WBM

39 EVERY TIME MY HEART CALLS YOUR NAME (EM}
Tower Street. BMI/EMI Blackwood. BMI) HL

52 GONE (THAT'LL BE ME) (Coal Dust West, BMI/Warn-
er-Tamerlane, BMI) WBM

50 GRANDPA TOLD ME SO (Murrah. BMt/Tom Collins,
BMI) WBM

53 HANGIN' ON (Magnatone, ASCAP/Maraine, ASCAP)

36 HEADS CAROLINA, TAILS CALIFORNIA (EM) Black-
wood, BMI/Ty Land. BMI/Starstruck Wniters Group.
ASCAP/Mark D.. ASCAP) HL

20 HEART'S DESIRE (Songs Of PolyGram, BM/Bamey &
Arney. BMI/Lee Roy Parnell, BMI) HL

25 HEAVEN IN MY WOMAN'S EYES (Ghtterfish,
BMI/Carpad, BMI)

66 HOLDIN® ON TO SOMETHING (Kicking Bird.
BMI/Thomahawk. BMI/Hamstein Cumberland,
BMI/Dramond Struck, BMI/Mike Curb, BMI) WBM

8 HYPNOTIZE THE MOON (Galewood. BMI/Ensign,
BMI/Zena. ASCAP) WBM/HL

58 IF | WERE YOU (Sony/ATV Tree, BMI)

6 IF YOU LOVED ME (Sony/ATV Tree, BMI/Terilee.
BMI/Hamstein Cumberland, BMI/Tom Shapiro, BMI)
WBM/HL

23 (IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE!

(Loon Echo, BMI/Zomba. ASCAP) WBM

5 | KNOW SHE STILL LOVES ME (O-Tex. BMI/Hit Street.
BMI/Malaco, BMI) HL

1 FLL TRY (WB, ASCAP/Yee Haw. ASCAP) WBM

53 I'M NOT SUPPOSED TO LOVE YOU ANYMORE (Acuff
Rose. BMI) WBM

67 ) THINK ABOUT YOU (New Don, ASCAP/New Hayes,
ASCAP/Love This Town, ASCAP)

28 1T MATTERS TO ME (Starstruck Writers Group.
ASCAP/Mark D.. ASCAP/New Haven, BMI/Music Hill,
BMI) WBM/HL

73 IT°S MIDNIGHT CINOERELLA (Sony/ATV Cross Keys.
ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No
Fences, ASCAP/Careers-BMG, BMI/A Hard Day's
Write, BMI) WBM/HL

31 IT'S WHAT | DO (Hamstein Cumberland, BMI/Tom
Shapiro, BMI/Mike Curb, BMI/Diamond Struck. BMI)
WBM

24 1T WORKS (Alabama Band, ASCAP/Wildcountry,
ASCAP/EM! Blackwood. BMI/Mark Atan Springer, BMI)
WBM/HL

19 IT WOULDN'T HURT TO HAVE WINGS (Warner-
Tamerlane, BMI/Miss Holly, BMI/Hapsack, BMI/Great
Galen. BMI) WBM

64 LET YOUR HEART LEAD YOUR MIND (Smokin’
Armadillo, BMI)

38 LIKE THERE AIN'T NO YESTERDAY (Rick Hall,
ASCAP/Watertown, ASCAP/Fame, BMi) WBM

40 LONG AS | LIVE (Maypop, BMY/Wildcountry,
BMI/Makin’ Chevys, BMI/Wonderland, BMI/Will Robin-
songs, BMI)

71 LONG HARD LESSON LEARNED (Almo,
ASCAP/Holmes Creek, ASCAP/Bienville, BMI)

56 THE LOVE THAT WE LOST (MCA. ASCAP/Gary Burr,
ASCAP/Acuff-Rose, BMI) WBM/HL

74 MY HEART HAS A HISTORY (Starstruck Writers Group,
ASCAP/Mark D., ASCAP/Warner-Tamerlane, BMI/Polly-
wog. BMI/Socan, BM1)

13 NO NEWS (Sony/ATV Tree, BMi/Katy's Rainbow,
BMY/Simply lrresistible, BMI/Starstruck Writers Group,
ASCAP/Mark D.. ASCAP) HL

10 NOT THAT DIFFERENT (W.B.M_, SESAC/K.T Good.
SESAC/Spoofer. BMI) WBM

46 NOW THAT'S ALL RIGHT WITH ME (Songs Of Poly
Gram. BMI/Seven Angels, BMI) HL

72 ONLY YOU (AND YOU ALONE) (Tro-Hallis, BMI)

17 OUT WITH A BANG (N2 D, ASCAP/Brian’s Dream.,
ASCAP)

44  PARADISE (PolyGram Int’l, ASCAP/Ranger Bob.
ASCAP/Murrah, BMI) WBM/HL

27 READY, WILLING AND ABLE (DreamCatcher.
ASCAP/Little Gila Monster, ASCAP/Moon Catcher.
BMI/Son Of Gila Monster, BMI)

61 REDNECK SON (PolyGram Int’l. ASCAP/Jacque

Remembers, ASCAP)

60 REMEMBER THE RIDE (Sony/ATV Cross Keys,
ASCAP/Major Bob, ASCAP) WBM/HL

45 RING ON HER FINGER, TIME ON HER HANDS
(Sony/ATV Tree, BMI/Egypt Hollow, BMI/My Choy,
BMI/Copyright Management, ASCAP) HL

68 RIPPLES (Miilhouse, BMI/Ashwords, BMI/Songs Of
PolyGram, BMI) HL

23 THE RIVER AND THE HIGHWAY (Housenotes.
BMi/New Oon, ASCAP/New Hayes. ASCAP}

51 ‘ROUND HERE (Travelin’ Zoo, ASCAP/Myrt & Chuck’s
Boy, ASCAP/Club Zoo, BMI) CLM

62 SHE GOT WHAT SHE DESERVES (Criterion.
ASCAP/Escodilla, BMI/Bobby Fischer, ASCAP/Songs In
Black Ink, SESAC/CMI, SESAC)

75 SHE NEVER LOOKS BACK (Mighty Nice. BMI/Lauder-
songs. BMI/Warner Source, SESAC/Dyinda Jam.
SESAC)

18 SHE SAID YES (BMG, ASCAP/Sony/ATV Tree, BMI) HL

34 SHE'S GOT A MIND OF HER OWN (Irving, BMI/New
Hayes, ASCAP/New Don, ASCAP) WBM

37 SOMEONE ELSE’S DREAM (Almo. ASCAP/Daddy Rab-
bit, ASCAP/Big Tractor, ASCAP/WB, ASCAP) WBM

14 SOME THINGS ARE MEANT TO BE (Nocturnal Eclipse
BMI/Michael Garvin, BMI/Ensign, BMI/BMG-Careers,

BMI) HL
32 STANDING TALL (EMI Blackwood. BMI/Ben Peters.
BMI) HL
48 TEN THOUSAND ANGELS (Island Bound.
ASCAP/Famous, ASCAP/Pier Five, BMI) HL
7 TO BE LOVED BY YOU (MCA, ASCAP/Gary Burr,
ASCAP/AImo, ASCAP/Brio Blues, ASCAP) WBM/HL
11 TOO MUCH FUN (Hamsten Stroudavarious.
ASCAP/Curtis Wright, ASCAP/Maypop. BMI/Wildcoun-
try. BMI) WBM
8  WALKIN® AWAY (Almo. ASCAP/Anwa, ASCAP/Daddy
Rabbit, ASCAP) WBM
21  WHAT DO | KNOW (Starstruck Ange!, BMI/EMI Black-
wood, BMI/Sony/ATV Cross Keys. ASCAP/AIl Around
Town, ASCAP) WBM/HL
12 WHAT | MEANT TO SAY (Sony/ATV Tree, BMI/Don
Cook, BMI/Katy's Rainbow, BMI/Sony/ATV Cross Keys,
ASCAP/Mill Village, ASCAP) HL
33 WHEN BOY MEETS GIRL (Great Cumberland.
BMI/Diamond Struck, BMI/Sony/ATV Tree, BMI/Tom
Shapiro, BMI) WBM/HL
48 WHO'S THAT GIRL (Careers-BMG. BMI/Zomba,
BMI/G.I.D.. ASCAP) WBM/HL
2 WILD ANGELS (Longitude, BMI/August Wind.
BMI/Great Broad. BMI/Sony/ATV Tree, BMI) WBM/HL
26 WITHOUT YOUR LOVE (Mighty Nice, BMI/Al Ander
songs. BMI/Blue Water, BMi/Almo. ASCAP) WBM
63 YEARS FROM HERE (Zomba, ASCAP/Dixie Stars,
ASCAP/Zomba, BMI/Tuneover, BMI) WBM/HL
4 YOU CAN FEEL BAD (Longitude. BMi/August Wind.
BMI/Great Broad. BMi/Mighty Nice. BMI/Blue Water.
BMI) WBM/HL
70 YOU'D THINK HE'D KNOW ME BETTER (Lonesome
Dove. BMI/Ensign, BMI)
15 YOU GOTTA LOVE THAT (Almo, ASCAP/Bamatuck,
ASCAP/Irving, BMI/Kybama, BMI) WBM
22 YOU WIN MY LOVE (Zomba, ASCAP) WBM

sored by the mall and Sam Goody . . .
Tom T. Hall’s first new studio album
in eight years has an April 2 release
date. The Mercury album will be titled
“Songs From Sopchoppy.”
BlackHawk’s Henry Paul was hon-
ored with Henry Paul Day in his native
Tampa, Fla., Feb. 2. On Feb. 10, the band
made its Grand Ole Opry debut . . . Doc
Watson's Merle Fest 96 is scheduled for
April 25-28 in Wilkesboro, N.C. Events
will include guitar and banjo ehampi-
onships, a mandolin contest, the Learning
Stage, the Dance Stage, a songwriting
seminat, a coffeehouse showease, activities
for “little pickers,” creekside workshops,
and artist visits to all Wilkes County
schools. Performers will include Watson,
Alison Krauss & Union Station, Sam
Bush, Béla Fleck & the Flecktones, the
Nashville Bluegrass Band, Bill Monroe,
Hal Ketchum, Blue Highway, Jerry
Douglas, John Hartford, Peter Rowan,
Bill Keith, Mike Seeger, Tony Rice, the
Rankin Family, the New Lost City
Ramblers, and Leftover Salmon. Event

sponsors include Burger King, Gibson
U.S.A., and Tyson Foods Ine.

Watson will also be a headliner at
RockyGrass: the 24th annual Rocky
Mountain Bluegrass Festival set for Aug.
9-11 in Lyons, Colo. He’ll be joined by
Laurie Lewis & Grant Street, the Sel-
dom Scene, the Del McCoury Band, and
the Bluegrass Patriots.

Leftover Salmon will also perform at
the 23rd annual Telluride (Colo.) Blue-
grass Festival June 20-23. The band will
be joined by Steve Earle, Michelle
Shocked, Maura ’Connell, the
Oshourne Brothers, Norman Blake,
and the David Grisman Quintet.

Minnie Pearl has been hospitalized in
Nashville’s Centennial Medical Center
following a stroke . .. Doug Stone was
hospitalized in Louisiana due to recur-
rent chest pains. He had a heart attack
last December and a quadruple heart
bypass three yvears ago . .. The dress
that Mavericks guitarist Nick Kane’s
wife, Kim, wore at the Grammys was
fashioned entirely from guitar picks.

Billboard’s definitive dual-directory to the
Nashville (615) region and the Country Music

business nationwide!

Nashville 615/Country
Music Sourcehook 1995

Bibeand

Fil

Nashville 615 gives you 25 cat-
egories of non-country entertain-
ment contacts all prefixed by the
(615) area code: ® Record Labels ®
Distributors ® Manufacturers ¢
Instrument Rental ® Hotels *
Charter services and much more!

Country Music Sourcebook
provides vital information for peo-
ple, products & services involved

COUNTRY Mmusic SOURCERGON

in the U.S. & Canadian Country Music scene:

® Personal Managers ® Booking Agents ® Country Artists ® Music
Publishers ® Radio Stations ® Concert Promoters ® Tour Venues
* Record Producers ® Plus Canadian Country Radio & Venues.

If you are on the way to Nashville or need a country music con-

tact, this is the directory for you!

[

To order your copy today for just éso plus $5 ship;igg and handling (§1 5 for

international orders) call toll-free 1-800-223-7524 or 1-800-344-7119, In NY
call (212) 536-5174. In NJ call (308) 363-4156. Or mail this ad with your
payment to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701.
Add applicable sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S.

funds only. All sales are final.

BDCM3055
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COMPILED FROM A NATIONAL SAMPLE
= OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY  SoundScan=
FOR WEEK ENDING MARCH 9, 1996 y ™ II
— [
x x [} = N x [} S =
glElelz 2 ElE|elz g
212128 1121226 <
2| % | | €| ARNST TITLE | = 2| 2| | €| ARTIST TITLE | 5
[= 5 o~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 5 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
*x *NO. 1% x % * % * GREATEST GAINER * * %
1 1 55 HANIA TWAIN A MERCURY NASHVILLE 522886 (10,98 £¥16.98} I 18 weeks atNo. 1 THE WOMAN IN ME 1 _ VARIOUS ARTISTS .
! = - NGB 18 vetis st o 67 2| COLUMBIA 67510/50NY (10.98 EQ/15.98) NASCAR: HOTTER THAN ASPHALT | 38
2 2 — % OO ETRETIIEE T (eI REVELATIONS 2 39 40 43 32 TRACY BYRD @ MCA 11242 (10.98/15.98) LOVE LESSONS
3 3 2 18 | ALAN JACKSON A ARISTA 18801 (10.98 16.98) THE GREATEST HITS COLLECTION 1 20 8 3 74 | ALABAMA & RCA 66410 (10.98/15.98) GREATEST HITS VOL. 1 8
(4| 5 | 4 | 3 | NEILDIAMOND coLumMBh 6738250NY (1098 EQ1698) TENNESSEE MOON | 1 41 | 42 | 42 | 22 | LITTLE TEXAS warNeR BROS. 46017 (10,9815 98) GREATEST HITS | 17
5 4 3 14 | GARTH BROOKS A’ CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 2 9 3 7 DWIGHT YOAKAM ® REPRISE 46051 WARNER BRO5 10 98 16 98) — 5
6 6 6 14 | VINCE GILL A MCA 11394 (10.98/16.98) SOUVENIRS 3
50 | 56 | 20 | LEEROYPARNELL WE ALL GET LUCKY SOMETIMES | 43
7 7 5 | 26 | FAITH HILL @ WARNERBROS 45872 (1098 16 98) ITMATTERS TOME | 4 CAREER 18790 ARISTA (10.98/15.98) [
JEFF FOXWORTHY A
8 8 8 63 GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 4“4 4l 38 | 11l WARNER BROS 45314 (9.98 15.98) I YOU MIGHT BE A REDNECK IF. 3
9 9 7 5 TRACY LAWRENCE ATLANTIC 82866 AG (10.98/15.98) TIME MARCHES ON 5 45 | 45 | 44 | 126 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1
10 10 10 23 TIM MCGRAW A CURB 77800 (14 98 1 38) ALL | WANT 1 46 43 41 28 | ALABAMA @ RCA 66525 (10.98/15.98) IN PICTURES 12
11 12 11 19 | CLAY WALKER GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 11 47 4 45 52 | RHETT AKINS DECCA 11098 MCA (10.98/15.98) BB A THOUSAND MEMORIES | 45
12 | 11 9 | 21 | REBA MCENTIRE A MCA 11264 (10.98/16.98) STARTING OVER | 1 49 | 53 | 16 | PAMTILLIS ARISTA 18799 (10.98'15.98 ALLOF THIS LOVE | 25
13 16 15 48 i?:$|c'v:;l2$;'8ﬁ\%LllmghfzggMERYA JOHN MICHAEL MONTGOMERY 1 49 52 47 96 | REBA MCENTIRE A’ MCA 10994 (10 38 1% 98) READ MY MIND 2
51 DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98 DARYLE SINGLETARY 50
14 13 12 21 COLLIN RAYE @ EPIC 67033 SONY (10.98 EQ/15.98) | THINK ABOUT YOU 5 30 & P S & . 2
15 19 18 41 | DAVID LEE MURPHY ® wcA 11044 (10 98 15.98) B OUT WITH A BANG 10 51 48 18 74 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15 98) WAITIN' ON SUNDOWN 1
52 4 40 4 JOHN ANDERSON BNA 66810/RCA (10 98'16.98 PARADISE 40
16 | 18 | 16 | 24 | TRAVISTRITT @ @ oneo GREATEST HITS - FROM THE BEGINNING | 3
WARNERIBROSYH600 IUIO-28/16 98] 53 | 53 | — | 2 | LARIWHITE Rca66742 (10981598 BB DON'T FENCE ME IN | 53
A 7 H BLE WITH TH H| 10
I 19 - 3 RATTYALOVELESS ERIC 6726950V 105815 58) THE TROU TH THE TRUT 54 | 58 52 | 108 | THE MAVERICKS A mca 10961 (9.98/15.98) B WHAT A CRYING SHAME 6
XWO BROS. (10 X AM EDNECKS PLAY 2
e 17 - §31 | IEFFFO RTHY A WARNER GROS, 4585610 96/16 98) GAMES R PL 55 | 54 54 | 51 | JOHN BERRY @ CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE 12
MAVERICK * (10.98/ MUSIC FOR ALL OCCASION
al 2 4| THE ERICHSINCAL 7l oe 0 USIC FOR ALL ons g 56 59 58 | 109 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82559/AG (10.98/1¢.98) KICKIN'IT UP l
2 2 2l X BRYANWHITE @ sSrunElsi ks oiwis s I AL B 57 57 55 | 108 | BLACKHAWK A ARISTA 18708 (9.98/15 98) BLACKHAWK 15
21 22 20 90 | VINCE GILL A’ MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 61 ~= 2 RICOCHET COLUMBIA 67223 SONY (10 98 £Q 15 98 S FeoCE 58
22 14 17 24 | GEORGE STRAIT A" MCA 11263 (39.98/49.98) STRAIT QUT OF THE BOX 9 59 60 57 80 | WILLIE NELSON COLUMBIA 64184 SONY 15 95 £Q.9 96) SUPER HITS 3
23 | 20 22 29 | TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EQ/16.98) (IR TERRICLARK | 20 60 | % 50 | 110 | FAITH HILL A WARNER BROS. 45389 (9 98 15 9% (B RN 7
ALISON KRAUSS A 0
24123 | 24155 | gounpeR 0325+ (9 9815.98) NOW THAT I'VE FOUND YOU: A COLLECTION | 2 63 | 59 | 17 | JUNIOR BROWN NCG CURB 77783/CURB (6.98.98) () JUNIOR HIGH (EP) | 54
25 25 27 22 | MARTINA MCBRIDE @ RCA 66509 (9.98/15.98) WILD ANGELS 17 62 | 46 46 9 DOUG SUPERNAW GIANT 24639 WARNER BROS. (10.98/15.98) B YOU STILL GOT ME 42
26 | 26 | 29 | 18 | AARON TIPPIN RCA66740 (9 98/15.98) TOOLBOX | 12 69 | 64 | 67 | CHARLIE DANIELS EPIC 54182/SONY (5 98 EQ/9 98! SUPER HITS | 50
30 | 31 | 35 | LORRIE MORGAN @ BNA 66508 RCA (10 98/16.98) GREATESTHITS | 5 64 | 64 | 62 | 237 | BROOKS & DUNN A" ARISTA 18658 (9 9815 98) BRAND NEW MAN | 3
28 | 28 | 30 | 101 | TIM MCGRAW A‘ CURB 77659 (9.98 15.98) NOT A MOMENT TOO SOON 1 65 | 65 | 66 | 79 | PATTY LOVELESS @ EPIC 64188 SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8
* % * PACESETTER * % % 66 | 68 | 61 | 190 | MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (1098 EQ/1698) ~ COMEONCOMEON | 6
3% | 39 6 | LONESTAR BNA 66642/RCA (9.98/15.98) [ LONESTAR | 29 67 | 51 | 60 | 23 | THE MOFFATTS POLYDOR NASHVILLE 527373 (10.98/14.98) B THE MOFFATTS | 44
30 [ 29 | 28 | 60 | WADE HAYES @ COLUMBIA 66412 SONY (9.98 EQ/15.98) OLD ENOUGH TO KNOW BETTER | 19 68 | 71 74 | 50 | NEAL MCCOY @ ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT | 10
3 32 26 4 LINDA DAVIS ARISTA 18804 (9.98/15.98) IR SOME THINGS ARE MEANT TO BE 26 69 72 71 80 | THE TRACTORS A’ ARISTA 18728 (9.98'15 98) B THE TRACTORS 2
32 21 25 24 BLACKHAWK @ ARISTA 18792 (10 98/15.98) STRONG ENOUGH 4 70 62 65 68 | GEORGE STRAIT A MCA 11092 (10 98 15 38) LEAD ON 1
33 | 34 | 32 | 180 | GEORGE STRAIT A°MCA 10651 110.9815.98) PURE COUNTRY (SOUNDTRACK) 1 71 | 66 63 | 35 | JEFF CARSON MCG CURB 77744/CURB (9.9815.98) JEFF CARSON 22
34 | 31 | 33 | 12 | JOE DIFFIE EPIC 67405SONY (10.98/15.98) LIFE'S SO FUNNY | 28 712)| RE-ENTRY | 23 | SAMMY KERSHAW MERCURY NASHVILLE 528536 (10.98 EQ/16.98) THE HITS/CHAPTER 1 | 19
35 | 37 | 36 | 22 | EMILIO CAPITOL NASHVILLE 32392 (9.9813.98) LIFEISGOOD | 13 73 | 73 | 70 | 75 | TRACY LAWRENCE A ATLANTIC 82656/AG (10.98/15.98) ISEEITNOW | 3
36 | 36 | 37 | 90 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN 3 VARIOUS ARTISTS .
T 4 | 74 | 69 20 SPARROW 51445/CHORDANT (9.98/13.98) AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL | 41
3133 1 3 | 7 | Deceai2e0mca (10.9816.98) NOT FADE AWAY (REMEMBERING BUDDY HOLLY) | 19 75 | 75 | 73 | 146 | BROOKS & DUNN A‘ ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN | 2

(O Atbums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral fallowing the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. & 1996, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-"mrd Tu cou “ll‘ calaln AI h“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScanc
I ® ™ FOR WEEK ENDING MARCH 9, 1996 III“

& .
28|58 | ARTIST nme [ 5| |28 5E g3
=2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) s Fz |33 ELS)

1 1 PATSY CLINE A° MCA 12*(7.98/12.98) 211 weeks at No. 1 GREATEST HITS | 251 14 15 MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT | AM 15
2 2 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11 98) SHANIA TWAIN 32 15 16 WYNONNA A* CURB 10529'MCA (10.98/15 98) WYNONNA | 27
3 3 REBA MCENTIRE A® MCA 4979* (7 98/12.98) GREATEST HITS | 249 16 14 GARTH BROOKS A " CAPITOL NASHVILLE 93866 (9.98 13.98) NO FENCES 16
4 9 HANK WILLIAMS, JR. ® CURB 77638 (6.989.98) GREATEST HITS, VOL. 1 63 17 18 WAYLON JENNINGS A" RCA 8506 (8.98) GREATEST HITS | 114
5 7 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7 98 EQ'11.98) 24 GREATEST HITS | 50 18 19 ALABAMA A RCA 6825 (7 9811.98) ALABAMA LIVE | 112
6 4 GEORGE STRAIT A’ MCA 42035 (7.98 12,98 GREATEST HITS, VOL. 2 | 249 19 22 DWIGHT YOAKAM A’ REPRISE 45241/ WARNER BROS. (10.98/15.98) THIS TIME 7
7 6 GEORGE JONES A EPIC 40776 SONY (5.98 EQ/9.98) SUPER HITS | 230 20 17 GARTH BROOKS A CAPITOL NASHVILLE 80857 (10.98,16.98) IN PIECES 13
8 10 GEORGE STRAIT A MCA 5567° (7.98,12.98) GEORGE STRAIT'S GREATEST HITS | 245 20| 25 GARTH BROOKS A" CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE 9
9 8 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 247 2 23 | THE BELLAMY BROTHERS CURB 42298/MCA (4.98/11.98) GREATEST HITS VOL. llI 49
10 9 JOHN MICHAEL MONTGOMERY A ATLANTIC 82420/AG (9 98/15 98) LIFE'S ADANCE | 13 23 | 21 | ALABAMA A RCA 61040 (9.9813.98) GREATEST HITSVOL. It | 62
11 11 PATSY CLINE mca 4038 (7.98/12.98) THE PATSY CLINE STORY | 76 24 KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98'15.98) TWENTY GREATEST HITS | 107
12 13 BILLY RAY CYRUS A" MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL | 4l 25 COLLIN RAYE A EPIC 47453 SONY 9 98 EQ 13 981 ALLICANBE | 30
13 | 12 | KEITH WHITLEY A RCA 2277 (9 98/13.98) GREATEST HITS | 97 Catalog albums are older titles which are registering significant sales. 1996, Billboard/BPI Communications and SoundScan, Inc
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Artists & Music

Eddie Daniels, Dave Douglas Harness
Crossover Power Of The ‘Third Stream’

M IXOLOGY: The blend of classical
and jazz is usually deemed “third-
stream” music, and the nature of
that hybrid has become quite pliable.
Remember when the Modern Jazz
Quartet straddled the two styles
with “Blues On Bach” in the ’70s?
Clarinetist Eddie Daniels is aware
of kindred elements between the
genres as well.

His new recital, “The Five Sea-
sons: A New Vision Of Vivaldi’s Four
Seasons For Chamber Orchestra
And Jazz Quartet,” attempts to
bridge the gap. Shanachie released
it Feb. 20 and has utilized its genre-
stretching breadth in order to dou-
ble the sales impact. “The press
reaction tells us that this is defi-
nitely going to fall in both areas,”
says director of publicity Cindy
Byram. “Reviews will appear in
both classical and jazz magazines.
Our distributor is Koch, and it is
making sure the record is filed in
both sections [at retail].” Shanachie
has also hired an independent PR

Billboard.

Jegy
BLUE
NOTES

by Jim Macnie

firm to work the release in the clas-
sical realm, including radio.

For an even more extravagant
piece of work, jazz trumpeter/com-
poser Hannibal has united with the
Chicago Symphony Orchestra for
a live recording of his oratorio
“African Portraits” on Teldec. It’s a
narrative that assesses the African-
American experience from the slave
markets to the jazz clubs on New
York’s 52nd Street. And it’s getting
mucho raves. CNN’s “Showbiz
Today” aired a feature about
“African Portraits” Feb. 20, and crit-
ics have been effusive. The Boston
Phoenix deemed it “a masterpiece.”

FOR WEEK ENDING MARCH 9, 1996

Top New Age Albums.

NARADA 64009

i é L, Compiled from a national sample of retail store and rack sales

s |z |5 reports collected, compiled, and provided by SoundScan®

@ |5 |2%|TITLE ]

£ | = |Z3] LABEL & NUMBER/DISTRIBUTING LABEL ARTIST

* * NO.1 % %

1 112 THE MEMORY OF TREES A ENYA
REPRISE 46106/WARNER BROS. 8 weeks at No. 1

2 2 1222 SHEPHERD MOONS A* ENYA
REPRISE 26775/WARNER BROS.

3 |3 |02 LIVE AT THE ACROPOLIS A YANN}
PRIVATE MUSIC 82116

4 |4 BY HEART JIM BRICKMAN
WINDHAM HILL 11164

5 |55 LIVE AT RED ROCKS @ JOHN TESH
GTS 528754
IN MY TIME A YANNI

6 | 6 | 150 pRvare Music 82106

7 7 170 FOREST ® GEORGE WINSTON
WINDHAM HILL 11157

8 |8 |30 NOUVEAU FLAMENCO A OTTMAR LIEBERT
HIGHER OCTAVE 7026

9 96 VOICES VANGELIS
ATLANTIC 82853/AG

10 | 10| 33 AN ENCHANTED EVENING KITARO
an) 71005 m
TEMPEST JESSE COOK

11 |12 NARADA 63035

12 {12 2 BELOVED DAVID LANZ

A THOUSAND PICTURES
HIGHER OCTAVE 7084

g

NEW)

CRAIG CHAQUICO

WINDHAM HILL 11139

VIVA! OTTMAR LIEBERT + LUNA NEGRA
14 15|38 EPIC 66455
15 |14 | 20 NO WORDS JIM BRICKMAN

g

NARADA 63922

o | HIDDEN BEAUTY: THE EVOLUTION OF SOUND

VARIOUS ARTISTS

17 19111 NARADA DECADE VARIOUS ARTISTS
NARADA 63911
18 |18 9% CELTIC TWILIGHT VARIOUS ARTISTS
HEARTS OF SPACE 11104
| LOVE YOU PERFECT YANN!
19 | 13 | 37 | s1va AMeRICA 1015
20 |16 |18 THE MUSIC OF THE GRAND CANYON NICHOLAS GUNN
REAL MUSIC 1422
21 |17 |9 MONTEREY NIGHTS JOHN TESH
GTS 528748
GYPSY FLAME ARMIK
(2D |Re-ENTRY| 53 grren
23 |22 [128 HOURS BETWEEN NIGHT + DAY OTTMAR LIEBERT + LUNA NEGRA
EPIC 53804
HINTERLAND STRANGE CARGO
NEWD | ;scovery 77033

ACOUSTIC PLANET

24 l 70 HIGHER OCTAVE 707

N
o

CRAIG CHAQUICO

O Albums wth the greatest sales gains this week ® Recording industry Assn. Ot America (RIAA) certification for sales of 500,000
units; A RIAA certification for sales of 1 nullion units with each additional million indicated by a numeral following the symbol. All
albums available on cassette and CD. *Asterisk mdicates vinyl available. [JJ indicates past and present Heatseekers titles ¢ 1996,

Billboard/BPI Communications and SoundScan, Inc

A month ago, New York’s Knitting
Factory hosted an evening of impro-
visers interpreting Euro chestnuts
dubbed “TuTTi’s Knit Classical
Mutations.” Guitarist Gary Lucas
disassembled Wagner’s “Das Rhein-
gold,” and trumpet buzz of the
moment Dave Douglas played
Stravinsky and Kurt Weill.

Adapting classical pieces to his
own aesthetic is a sizable part of
Douglas’ career. The title of his 1993
Soul Note dise, “Parallel Worlds,”
referred to the confluence of jazz
and classical, and the disc opened
with a Webern piece. And “Constel-
lations,” a hatART record by Dou-
glas’ Tiny Bell Ensemble contains a
great teasing of Schumann’s “Van-
itatus Vanitatum.” (“Constellations”
is a surprisingly brisk mover for
such retail shops as Cambridge,
Mass.” HMYV, according to jazz
staffer Ethan Gould, who says,
“We’ve been running out of it con-
stantly.”) Douglas’ upcoming “Five”
on Soul Note continues the trend.

While we’re on the subject of Dou-
glas, those who are interested in
learning more about the inspiration
for his well-received “In Our Life-
time” (NewWorld) can turn to
“Booker Little And Friend,” reis-
sued earlier this year on Bethlehem.
Trumpeter Little died in 1961 at the
age of 23, but he had already made
an impact with Max Roach, Eric
Dolphy, and others. On “Lifetime,”
Douglas interprets some Little
tunes and crafts originals inspired
by the trumpeter’s bittersweet
sound.

More aspects of these parallel
worlds will reveal themselves June
11, when Sony Classical and Colum-
bia Jazz, respectively, release two
discs by Marcus Roberts, “Por-
traits In Blue” (which includes
Gershwin’s “Rhapsody In Blue”)
and “Time And Circumstance” (per-
formed by the pianist’s touring jazz
trio).

TEAMWORK: The Jazz Foundation
of America, a not-for-profit concern,
was founded to help aging artists
unable to cope with “medical, finan-
cial, and career-development needs.”
The funds that the organization col-
lects go out with lots of heart. To
wit: “An Evening Of Cool Jazz, Bop
& Swing,” which took place Feb. 23
at New York’s Town Hall. The retro-
spective package of ’50s tunes,
arranged and conceived by musical
director Don Sickler, was a fund-
raiser for the foundation.

The band included Eddie Bert,
Jerry Dodgion, Cecil Payne,
Benny Powell, Jerome Richard-
son, and Frank Wess. The founda-
tion honored jazz vets Payne, Mari-
an McPartland, Jonah Jones, and
Bruce Lundvall with the annual
Lifetime Achievement Award at a
post-show party, The first three are
extraordinary musicians; the fourth
is president/CEQ of Blue Note
Records. All are heroes.

The fete raised $20,000. Donations
can be sent to 1200 Broadway, Suite
7D, New York, N.Y. 10001.

Billboard,,
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Top Jazz Alhums.

& é & COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK
I SALES REPORTS COLLECTED, COMPILED, AND PROVIDED 8Y §:ndScan®
o
© | |8Z| ARTIST | TITLE
E | 2 |E3| aseL & NoMBERDISTRIBUTING LABEL I I l I I I
*x x*NO. 1% % x
@ 2 |16 SOUNDTRACK  PANGAEA 360711.R.S 1 week at No. 1
LEAVING LAS VEGAS
2 1] 7 VAN MORRISON WITH GEORGIE FAME & FRIENDS
VERVE 529136 HOW LONG HAS TH!S BEEN GOING ON
3 3|18 TONY BENNETT  COLUMBIA 67349
HERE'S TO THE LADIES
4 4|87 TONY BENNETT ®  cOLUMBIA 66214
MTV UNPLUGGED
5 5 | 3 | ELLIS & BRANFORD MARSALIS  coLUMBIA 67369
LOVED ONES
6 6|3 JOHN MCLAUGHLIN  VERVE 529828
THE PROMISE
7 7 |48 DAVID SANBORN  ELEKTRA 61759/EEG
PEARLS
ELLA FITZGERALD  vERVE 519804
9 [115 > THE BEST OF THE SONGBOOKS
9 |10 45| WYNTON MARSALIS & ELLIS MARSALIS
COLUMBIA 66880 JOE COOL'S BLUES
ROSEMARY CLOONEY  CONCORD 468!
13[4 M g DEDICATED TO NELSON
11 | 8 | 39 | SOUNDTRACK  MALPASO 45949/WARNER BROS,
THE BRIDGES OF MADISON COUNTY
12 | 12| 3 | GEORGE DUKE  WARNER BROS. 46132
MUIR WOODS SUITE
JACKY TERRASSON  BLUE NOTE 35739/CAPITOL
(13) |INEW D © REACH
TRE 125 GERALD ALBRIGHT  ATLANTIC JAZZ 82829/AG
GIVING MYSELF TO YOU
JOE LOVANO
NEW) BLUE NOTE 29125/CAPITOL QUARTETS LIVE AT THE VILLAGE VANGUARD
SOUNDTRACK  HOLLYWOOD 61357
16 |19 (125 SWING KIDS
17 |14 )20 KEITH JARRETT
ECM 21577 AT THE BLUE NOTE: SATURDAY, JUNE 4TH 1994 1ST SET
18 |17 4 JOHN PIZZARELLI  Novus 63191/RCA
AFTER HOURS
23 | 28 | ANTONIO CARLOS JOBIM
VERVE 525472 THE GIRL FROM IPANEMA: THE ANTONIO CARLOS JOBIM SONGBOOK
BILLIE HOLIDAY  VERVE 513943
20 | 20 |105 BILLIE'S BEST
RACHELLE FERRELL  BLUE NOTE 27820/CAPITOL R
n 18| 4 /CAPITOL B FIRST INSTRUMENT
2 (ulz CHET BAKER  BLUE NOTE 28262/CAPITOL
MY FUNNY VALENTINE
HARRY CONNICK, JR.A  COLUMBIA 53172
23 |16 (141 25
CHET BAKER T
NEW) E BLUE NOTE 35739/CAPITOL N i
TONY BENNETT  COLUMBIA 57424
5|2 I 17 STEPPIN' 0UT

T0P

GCONTEMPORARY JAZZ ALBUMS .

* % *NO. 1% x %
1 1 | 11| QUINCY JONES @  GWEST 45875WARNER BROS. 11 week at No. 1
Q'S JOOK JOINT
KENNY G A ARISTA 18646
2 2 169 BREATHLESS
@ 3 | 12 | JERALD DAEMYON  cre 9829 B
THINKING ABOUT YOU
4 5 |16 RANDY CRAWFORD  BLUEMOON 92662/AG
NAKED AND TRUE
5 4|16 WILL DOWNING  MERCURY 528755
MOODS
BONEY JAMES  WARNER BROS, 45913 BB
®|7|n = SEDUCTION
7 6 |27 FOURPLAY  WARNER BROS. 45922
ELIXIR
8 |8 |16 NAEE
EMI 35704 NAJEE PLAYS SONGS FROM THE KEY OF LIFE- A TRIBUTE TO STEVIE WONDER
THE JAZZMASTERS  JvC 2049 B
9 [10|34 &s THE JAZZMASTERS Il
14| 7 | BOBBY MCFERRIN  BLUE NOTE 31677/CAPITOL BANGIZOOM
1 1l SOUNDTRACK  ANTILLES 529310/VERVE
GET SHORTY
12 | 9|57 JOHN TESH PROJECT 615 528753
SAX ON THE BEACH
JOHN TESH PROJECT 75528751
13 12|95 SAX BY THE FIRE
14 | 15| g8 | GEORGE BENSON  WARNER BROS. 46050
THE BEST OF GEORGE BENSON
15 |13 /15| DAVID SANBORN  WARNER BROS, 46002
LOVE SONGS
0BBY CALDWELL .
19 (16| B se— SOUL SURVIVOR
@ 22 | 2 KEIKO MATSUI  WHITE CAT 77727/UNITY
SAPPHIRE
24|17 MAYSA  BLUE THUMB 7001/GRP
MAYSA
19 [16] 5 AVENUE BLUE  BLUEMOON 92658/AG
NAKED CITY
20 |20 |37 INCOGNITO  VERVE FORECAST/TALKIN LOUD 528000/VERVE
100 DEGREES AND RISING
21 | 1866 DAVID SANBORN  WARNER BROS 45768
THE BEST OF DAVID SANBORN
PAUL TAYLOR  COUNTDOWN 77725
2 (21|11 ON THE HORN
23 |17 | 21 | VARIOUS ARTISTS
GRP 9827 A GRP ARTISTS' CELEBRATION OF THE SONGS OF THE BEATLES
ALEX BUGNO
RE-ENTRY GHON)  [Eeakteis TALES FROM THE BRIGHT SIDE
@ RE-ENTRY] NORMAN BROWN  M0JAZZ 0301/MOTOWN

AFTER THE STORM

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol. Al albums available on cassette and CD. *Asterisk indicates vinyl available.
[EB indicates past or present Heatseeker title. ¢ 1996, Biliboard/BP! Communications, and SoundScan, Inc.
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A Brazilian Balladeer Makes Two For The Nipper

NIPPER TO NELSON: BMG Brasil's
press corps is trumpeting the fact that
only two artists in the history of RCA
have received the Nipper, a trophy por-
traying the company’s famous canine
symbol that is given as a lifetime-
achievement award.

The first recipient was Elvis Pres-
ley. The second is Brazilian veteran bal-
ladeer Nelson Gongalves, who picked
up the prized statuette 55 years after
debuting with RCA. To commemorate
the event, BMG has just dropped “Nel-
son Gongalves—O Mito,” a three-CD
retrospective containing 71 tracks
recorded between 1941 and 1990.

With his creamy baritone and Latin-
lover persona, the 76-year-old
Goncalves maintained a steady career
despite a troubled personal life and
mercurial music climate. In 1945,
Goncalves’ biggest hit was “Maria
Bethinia,” which so touched a Bahian
housewife that she named her daugh-

ter after the song. More than 40 years
later, Gongalves performed “Maria
Bethinia” with Caetano Veloso, broth-
er of the famous singer whose name
was inspired by the tune.

Gongalves cut duets with many other
Brazilian stars, among them Bethania
herself, Chico Buarque de Hollanda,
Milton Nascimento, Fagner, Joanna,
Elizeth Cardoso, and even rock singer
Lobao. Gongalves was accompanied by
the best musicians, ranging from Dino
Sete Cordas in the '40s to Raphael
Rabello in 1990.

c ONFERENCE UPDATE: Con-
firmed to perform showcases at Bill-
board’s seventh annual International
Latin Music Conference are EMI Latin
Tejano upstart Bobby Pulido, Poly-
Gram/Island  singer/songwriter
Soraya, fast-rising Sony star Shakira,
and Sir George/Sony urban Latino act
DLG. The three-day confab is slated

#HABLAMOS SU IDIOMA +

e

MANHATTAN LATIN MUSIC CENTER

DlSlrIIluldnra one Stofl+
ELmea - vgﬂGAN Y commqu“

H Toll Free
1-800-745-4509

7 5“° sem\G“
DOS CENTRICOS New York Miami g Member of
LOCALES PARA e Tel: “
SERVIRLE A (212) 563-4508  (305) 591-7684
d USTED....

Fax: Fax:
(212) 563-4847  (305) 477-0789

by John Lannert

for April 29-May 1 at the Hotel Inter-
continental in Miami.

Billboard’s April 29 showcase will be
sponsored by CD/cassette manufac-
turer AmericDisc. Sponsoring the
April 30 showcase is U.S. performing
right society ASCAP. The “Writers In
The Round” songwriters set will be
sponsored by Warner/Chappell Music
Inc. Warner/Chappell’s new Latin divi-
sion, by the way, has inked exclusive
songwriter deals with Fernando Oso-
rio and Adridn Possé, plus a worldwide
(except for Argentina) administration
deal with Sony Argentina star act Los
Fabulosos Cadillacs.

Participants confirmed for the panel
“The State Of Tejano” are Manolo
Gonzalez, VP, Southwest operations,
EMI Latin; Bob Prado, PD, KXTN-
FM San Antonio, Texas; Cameron
Randle, VP/GM Arista Texas; and Gil
Romero, PD, KQQK-FM Houston.

BMI LATIN GETS AFFILIATED:
BMI Latin has announced the follow-
ing signings of composers and publish-
er's: mega-star singer/songwriter Juan
Luis Guerra, renewal agreement;
Ramén Orlando, composer of the
recent merengue smash “El Venao™;

TODO EN MUSICA LATINA

TANGO - FOLKLORE - ROCK ARGENTINO
MERENG - CUMBIA - SALSA

Catalogo gratis.

Ofertas todos los meses.

Envios a todas partes del mundo.

distribuidora belgrano norte s.r.l.
Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina.
Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400.

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN
MUSICA LATINA
EN EL MUNDO
SIN DUDA,
SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Streat Miomi, FL 33144 + Local: (305) 262-7711 * Fax: (305) 261-6143

LATIN TRACKS A-Z

TITLE (Publisher - Licensing Org.) Sheet Music Dist.
0 AMANECI EN TUS BRAZOS (BMG Songs, ASCAP)
1 AMOR (Fonomusic, SESAC)
7 ANIMAL (Vander, ASCAP)
8 COMO TE EXTRANO (A.Q.IIl Music, BMI/EMI
Blackwood, BMI/Peace Rock, BMI)
39 COMO VOY A OLVIDARLA (Edimonsa, ASCAP)
22 COQUETA (Copyright Control)
32 CUANDO EL DESTING SE COBRA (Copyright Control)
15 DESVELADO (Copyright Control)
11 ENAMORADO DE UN FANTASMA (Edimonsa, ASCAP)
30 ERES ASI (Famous, ASCAP/Insignia, ASCAP)
13 ESO ME GUSTA (Vander, ASCAP)
14 ES POR T (FIPP, BMI)
3 EXPERIENCIA RELIGIOSA (Unimusica,
ASCAP/Fonomusic, SESAC)
9 HAY QUE PONER EL ALMA (EMOA, ASCAP)
4 JUAN SABOR () Faries, BMI}
18 LA CARRETERA (Copyright Control)
33 LAGRIMAS DE ALEGRIA (Sony Latin, BMI)
16 LA ZAMBITA (Fonomusic, SESAC)
21 MALA MUJER (Soimar Music, SESAC)
29 MANDAME FLORES (AY, AY, AY) (Striking, BMI)
37 MAS Y MAS (Zomba Golden Sands, ASCAP)
6 ME ASUSTA PERO ME GUSTA (Fonomusic, SESAC)
35 MI BENDITA TIERRA (BMG Songs. ASCAP)
31 MIFORMA DE SENTIR (Fonomusic, SESAC)
12 MUNDO DE AMOR (Zomba Golden Sands, ASCAP}
17 NADA CONTIGO (LA BANQUETA) (Vander. ASCAP)
24 NO LLORARE POR TI (Solmar, SESAC)
20 NO PUDE DETENER Mi LLANTO (Edimonsa, ASCAP)
23 NO PUEDO MAS (Jam Entertainment, BM!)
5 POR AMOR A MI PUEBLO (Mas Latin, SESAC)
28 QUIEN (Copyright Control)
19 QUIERC Y NECESITO (Vander. ASCAP)
36 SE VA SE VA (Firstper, ASCAP)
34 S1TU TE VAS (Fonovisa, SESAC/Unimusica, ASCAP)
25 TE AMARE (Rhinestone Jacket, ASCAP/Ramirez
C.A.R., ASCAP/Ettiene Music, ASCAP/Schosh, ASCAP)
26 TU COMO ESTAS (Copyright Control)
40 TU NO TIENES CORAZON (720. BM!/Tohui. ASCAP)
2 UN MILLON DE ROSAS (Mafiola, ASCAP/Larrinaga.
ASCAP)
27 VAMOS AMARLA LOS DOS (Vander. ASCAP
38 YA SEQUE ES EL FINAL (FOREVER BY YOUR SIDE)
(Copyright Control)

Elida Reyna, lead singer of Tejano act
Elida Y Avante; Yudith Oviedo, com-
poser of El Gran Combo’s recent hits
“No Digas Que No” and “La Chica De
Mis Suefios”; Bohemia Suburbana, a
fine Guatemalan rock act signed to
Radio Vox; Ricardo Osorio, composer
of Wilkins’ 1994 hit “Que Me Pasa
Contigo”; Demetrio Farias, film score
composer of “Un Mexicano En El
Norte”; Alex Sanches, film score com-
poser of “Tierra Caletefio”; AAG Music
Co., which is owned by actor Andy
Garcia; and Cachaco, a composer
signed to Fonovisa.

GETTING CAUGHT UP: Colombian
record label Sonolux has opened an
office in Coral Gables, Fla., as Sonolux
USA. The label is being distributed by
Sony ... “Vamo’ A Pambicha’,” a festive
record from Canadian-based merengue
crew Papo Ross & Orquesta Pam-
biche, has received a Juno nomination
for best global album. The Juno
Awards show, Canada’s annual music
awards ceremony, is set to take place
March 10 at Copp’s Coliseum in Hamil-
ton, Ontario. Papo Ross records for
Montreal imprint Cross Current/

Billboard Entertainment
Marketing Announces Deal
To Produce Spanish Radio

Countdown Shows.

See “Homefront,” page 101.

FUSION II1.

Country Music Television and TVA
Brazil have formed an equity partner-
ship in CMT Brazil, a new Portuguese-
language network dedicated to Ameri-
can and Brazilian rural sounds. Under
the terms of the agreement, TVA Brazil
will have 75% equity in the network;
the CMT partnership (Gaylord Enter-
tainment and Group W Satellite Com-
munications) will have 25% equity. TVA
is a joint venture owned by Abril
Group, Falcon International Communi-
cations, Cap Cities/ABC/Hearst, and
Chase Manhattan Bank.

On March 26, metal/punk label Epi-
taph Records is scheduled to release
“Firme,” a Latino counterpart to the
label debut by Mexican-American
ska/punk act Voodoo Glow Skulls. ..
El Dorado Spanish rock act Héroes
Del Silencio launched an extensive
U.S. tour Feb. 23 at Fandango’s in Oak-
land, Calif. . . . Heart On-RTP/Sony has
signed Puerto Rican rapstress Lisa M.

RMM ROLLIN’: RMM salsa siren
India is cutting a Latin jazz album with
Tito Puente and the Count Basie
Orchestra titled “Jazzin.” The record
is set to drop in May ... Elsewhere,
RMM has inked multitalented Isidro
Infante as a recording artist and A&R
director.

RMM president Ralph Mercado is
hinting that Marc Anthony might be
cutting an English-language record as
part of a joint release with RMM and
MCA. Mercado is particularly pleased
with Anthony’s role in the upcoming
film “The Substitute,” which stars Tom
Berenger, because, as Mercado relates
with a chuckle, Anthony's character “is
killed late in the movie.

“I remember that when [salsa idol]
Willie Colén was making movies, he
got killed before the credits started

rolling at the beginning,” he adds.

JACKSON SPIKES RIO: Always in
need of controversial publicity, Michael
Jackson winged into Rio de Janeiro
Feb. 9 to film a video for his upcoming
single “They Don’t Care About Us.”
The production took place despite
objections from Rio’s municipal author-
ities, who feared that the clip would
produce negative images of a city
angling to host a future Olympic
Games.

Film director Spike Lee, who
helmed the video, said in a press con-
ference that “the world won’t find out
about Rio’s condition through Michael
Jackson—it’s never been a secret.”

The intrigue surrounding Jackson’s
trip intensified Feb. 12, when Rio's
biggest newspapers contended that
Rio’s drug lords “co-produced” the
video. Lee’s crew was filming in Dona
Marta, a poverty-stricken “morro” or
“favela,” as the hillside slums overlook-
ing Rio are called, which is the fief of a
drug kingpin known only as “Marcin-
hoVP.”

Jacksor's dressing room in Dona
Marta was at the home of one of
Marcinho’s imprisoned associates,
Ronaldinho. Lee, director of the film
“Do The Right Thing,” said he “did the
right thing” by paying off Marcinho VE
“The police have very little power
here,” said Lee. “Even in New York,
sometimes we have to pay to film in
some places.”

“Nonsense,” countered Rio’s securi-
ty secretary Hélio Luz, who added,
“Lee was a sucker if he paid the drug
dealers.” Luz said that the local police
were able to guarantee security for the
film crew and its paler-than-ever
superstar.

Skylight, the Brazilian production
company assisting in the video shoot,
denied payments to drug dealers,
affirming only that the Dona Marta
residents’ association was connected to
the filming.

To complicate matters, Marcinho VP
began giving interviews that suggested
that he was somehow involved in the
video project. But Luz said that the
person identifying himself as Marcin-
ho VP was an imposter.

Mysteriously, the real Marcinho VP
showed up, confirming himself as
authentic. While affirming that he
“knew what was going on” with the film
project, Marcinho VP said that he had
been given no money. He noted that the
residents’ association had received
$5,000.

Meanwhile, Jackson embarked on a
blissful helicopter tour of Rio, saying
that it was “a beautiful city.” He later
went to a shopping mall, gave presents
to children, and waved to a crowd out-
side of his hotel. Jackson’s latest trip to
Rio was a far cry from his 1991 visit,
when he would not leave his hotel. Dur-
ing that stay in Rio, a car in which he
was riding struck and severely injured
two students. (They still hope to receive
compensation from Jackson, since
Brazilian law contains no reparations
for this kind of accident.)

When Jackson exited his hotel to
leave Rio on Feb. 12, people in the
streets applauded. Local politicians
were likely doing the same.

Assistance in preparing this colwnn
was provided by Enor Paiano in Sao
Panlo, Brazil.
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Hot Latin Tracks.

vy

COO\SPILEg gROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

FONOVISA

z TEMS’ RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONS Al
- « | Sy ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
%’ﬁ 5& 3 Q% ARTIST TITLE
2| 3% | & | 2G| LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER)
* % *NO. T4 % %

1 1 8 CRISTIAN & AMOR

MELODY/FONOVISA 6 weeks at No. 1 D.FREIBERG {C.CASTRO)

2 2 8 LA MAFIA UN MuLLON DE ROSAS

SONY M.LICHTENBERGER JR_ (A

4 10 5 ENRIQUE IGLESIAS L 4 EXPERIENCIA RELIGIOSA

FONOVISA R.PEREZ-BOTLIA (C GARCIA Al ONSO)

5 5 5 LA TROPAF & JUAN SABOR

EMI LATIN L FARIAS | FARIAS (I FARIAS)

9 8 7 M. A SOLIS Y LOS BUKIS POR AMOR A MI PUEBLO

FONQV| M.ASOLLS (M ASOLIS M MARRGGUIN)

7 9 5 ANA BARBARA ME ASUSTA PERO ME GUSTA
FONOVISA APASTOR (JNAZAR} |

3 BRONCO ANIMAL

BRONCO (L. GUADAILUPF FSPARZA}

3 4 21 PETE ASTUDILLO
EMILATIN ABQ
10 2 4 VICTOR MANUELLE

* -COMO- TE EXTRANO
HAY QUE PONER EL ALMA

S.GFORGE (QALFANNG) |

3 3 13 LUIS MIGUEL

AMANECI EN TUS BRAZOS

NEASAIING
8 5 13 LIBERACION & ENAMORADO DE UN FANTASMA
FONOVISA LIBERACION (H.PONY GONZALEZ}

LOS TUCANES DE TIJUANA

glElR SEIECISISISIEIN (S

nl s S TU , & MUNDO DE AMOR
ALACRAN/EMI L ATIN GEELIX (M. QUINTERO LARA} |

15 18 7 PESADO ESO ME GUSTA

FONQVISA JALFARQ {1 GUADALUPF FSPARZA]

14 | 12 | 12 | 5 | JONSECADA . _®ESPORTI

18 28 5 BOBBY PULIDO 0 DESVELADO

NLAILN _ELIZONDO LLAVENA

* % * AIRPOWER % * %
NEW ) 1 FFA"ER gALIVARES RLA ZAM I?ATA

CHENCENE

E
3| | 2 | JULOIGLESIAS

+* % % AIRPOWER * * %
38 el 2 LOS TIRANOS DEL NORTE  NADA CONTIGO (LA BANQUETAE
FONQVISA J.MARTINEZ (F. CH; I

* % * AIRPOWER * * %

LA CARRETERA
USA (R.LIVLR FERRO,

—
-]

23 | 25 (RSN NUR RS US.

* % % AIRPOWER * * %

QUIERQ Y NECESITO

LSERASTAN O SERSTAY.
* % % AIRPOWER * % %

20 | 21 | 10 | INTOCABLE

%6 | 33 | 5 | LOSREHENES NO PUDE DETENER M! LLANTO
FONQVISA NOT LISTED (J.TORRES,S.GUZMAN}

A | 16 | 20 | 5 | INDUSTRIADEL AMOR MALA MUJER
OVIS AT 260

OQUETA

LLAYALA (LPADILLA)

2 23 14 IE.é)Niv'lfSIERES DEL NORTE

NO PUEDO MAS
ININC (T.BELIO) |

BEE

NEW ) 1 LOS DINNOS

NO LLORARE POR TI

FONQVISA AMITCHELL A SOLIS)

25 22 15 b RM_M%MRC ARTHONY, S.GEORGE MANTHONY (A RAMIREZ 'RT[E WT) B‘-'E

o | — | 2 | DOMINGO QUINONES e soronalY COMO ESTAS

@] » | — | 2 | MANDINGO VAMOS AMARLA LOS DOS
FONOVISA

NA IEN

2| 1] 7 | 12| FRRRSERNANDE 1LPATRON (F RLIEL)

29)| 7 | 25 | 6 | SPARX

(L ANT(

MANDAME FLORES (AY, AY, AY)
MORRIE (LANTONIO) |

30 21 19 7 THE BARRIO BOYZZ ERES AS|
G T PORTER (M F] ORFQ)
GIRO MI FORMA D S NTIR
3 Y 13 8 SDI/SONY E E AMPQ)

35 32 5 EZEQUIEL PENA

FONOVISA

CUANDO EL DESTINO SE COBRA [

)
(33 30 | 35 | 12 | FAMA

LAGRIMAS DE ALEGRIA

GALVAN

34 19 11 ) F%B}E&JE IGLESIAS

TU TE VAS

® S|
R.PEREZ-BOT(IA (EIGLESIAS R MORALES)

JUAN GABRIELﬁ

M| BENDITA TIERRA
35 32 2 7 JUAN GABRIEL ({UAN GARRIE
@] | 1o | 5 | PMENES o B SR
MAZZ Y MAS
3 28 1Y) 5 EMILATIN “r\’ALLs L LOPEZ)
38 | 33 | — | 2 | GISSELLE YASE QUE ES EL FINAL
RCA/BMG S
NEW ) 1 LOS CARDENALES DE NUEVO LEON COMO VOY A OLVIDARLA
FOR SA r\ r\ Euu
RE-ENTRY 9 LA DIFERENZIA TU NO TIENES CORAZON
ARISTA TEXAS/BMG R.MORALES,M.MORALES (R CASTILLON,M C.SPINDOLA)
TROPICAL/SALSA REGIONAL MEXICAN
21 STATIONS 20 STATIONS | 59 STATIONS
1 CRISTIAN MELODY/FONOVISA 1 VICTOR MANUELLE sonY 1 1 LA MAFIA SONY
AMOR HAY QUE PONER EL ALMA I UN MILLON DE ROSAS
2 JON SECADA SBK/EMI LATIN 2 DOMINGO QUINONES RMM 2 CRISTIAN MELOOY/FONOVISA
ES PORTI TU COMO ESTAS AMOR
3 ENRIQUE IGLESIAS FONO- 3 MARC ANTHONY RMM 3 LA TROPA F EMI LATIN
ViSA EXPERIENCIA... TE AMARE JUAN SABOR
4 THE BARRIO BOYZ2Z SBK/EMI 4 GIRO s0I SONY 4 BRONCO FONOVISA
LATIN ERES ASI MI FORMA DE SENTIR ANIMAL
5 DONATO & ESTEFANO SONY 5 GISSELLE RCABMG l 5 PETE ASTUDILLO EMI LATIN
ESTOY ENAMORADO YA SE QUE ES EL FINAL COMO TE EXTRANO
6 RICARDO MONTANER EMI 6 ALEX D'CASTRO POLYGRAM l 6 ANA BARBARA FONOVISA
LATIN SOY TUYO ROOVEN DISCULPAME ME ASUSTA PERO ME..
7 JOSE JOSE ARIOLA BMG 7 HECTOR TRICOCHE POLY 7 M. A. SOLIS Y LOS BUKIS
NO VALIO LA PENA GRAM ROOVEN DIME SI FONOVISA POR AMOR A..
8 JULIO IGLESIAS sonY 8 CRISTIAN MELODY/FONOVISA 8 LIBERACION FONOVISA
LA CARRETERA AMOR ENAMORADO DE UN.
9 MILLIE EMI LATIN 9 MANNY MANUEL MERENGA 9 LOS TUCANES DE TIJUANA
CON LOS BRAZOS ABIERTOS Z0.RMAY M| PROBLEMA ALACRAN EMI LATIN. MUNDO...
10 MANA WEA LATINA 10 KAOS -1 SONY 10 PESADO FONOVISA
EL RELOJ CucCU ME HACES FALTA ESO ME GUSTA
11 ROCIO DURCAL ARIOLA/BMG 11 EDGAR JOEL POLYGRAM ROD 11 BOBBY PULIDO EMI LATIN
QUE DE M! VEN NO JUEGES MAS.. DESVELADO
12 RICKY MARTIN soNy 12 LOS ILEGALES ARIOLA/BMG 12 FITO OLIVARES FONOVISA
A MEDIO VIVIR LA MORENA LA ZAMBITA
13 DI BLASIO ARIOLA/BMG 13 TITO NIEVES RMM 13 LOS TIRANOS DEL NORTE
PENELOPE MI PRIMER AMOR FONOVISA NADA CONTIGO
14 YOLANDITA MONGE wWEA 14 JOHNNY RIVERA fMM 14 LOS REHENES FONOvISA
LATINA ANTES DE TI TE ME PERDISTE NO PUDE DETENER MI.
15 SHAKIRA soNy 15 RIKARENA AN EMI LATIN 15 INTOCABLE EMI LATIN
L ESTOY AQUI ME HICIERON OLVIDAR COQUETA

Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
r mare than 20 weeks will not receive a bullu even if it reglslers an increase in detections. Aupom r awarded to those records which attain

for the first time If two re ber of plays, the record bein,

ayed on more stations s placed first. Records

ng pla
below the tup 20 are removed from the Lnan after 26 weeks 1996 Hlboard BPI Communications, Inc

i RISTIAT
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&l Sonids Megico

o
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COMPACT DISC AND CASSETTE
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CORPORATE HEADQUARTERS: 7710 HASKELL AVENUE, VAN NUYS, CA 91406 » 818/782-6100 FAX 818/782-6162
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TOP CLASSICAL ALBUMS .,

Artists & Music

5;: Compiled from a national sample of retail store and rack sales g5, ngscan
2 x5 reports collected, compiled, and provided by |||||||
E
£ |z|8
2 |5 | ¢ |ARTIST UlyiHz
Z | = | £ | LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)
* x NO.1 % %
1 1163 SOUNDTRACK @ IMMORTAL BELOVED
SONY CLASSICAL 66301 {9.98 EQ/15.98) 36 weeks at No. 1
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A
2 | 2 |103| ynoi1 55138 (1098 15 98) CHANT
CECILIA BARTOLI
(3| 6 | 23 | [onbon 448300 116,98 £ 16.98) A PORTRAIT
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS
4 | 3 |19 anrL 55504 1698 1* 98 CHANT Il
5 | 4 |78 | CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A - 14e 3 TENORS IN CONCERT 1994
6 | 5 | 3| CARRERAS, DOMINGO, PAVAROTTI EHTA) & N
SAINT PAUL CHAMBER ORCH.(MCFERRIN)
9 1 32 | SONY CLASSICAL 64600 (9.98 EQ/15.98) PAPER MUSIC
YO-YO MA
8 | 7| 8 | sonycLassicaL 67173 9.98 Ev15 98) DVORAK: CELLO CONCERTO
EMANUEL AX, YO-YO MA & FRIENDS
9 | 10| 2 | sony cLASSICAL 61964 (9.98 EQ15 98) SCHUBERT: TROUT QUINTET
ANTHONY WAY/STANISLAS SYREWICZ
10 | 8 | 16 | {onpoN 448165 (1098 EQiL6.98) THE CHOIR
BERLIN PHILHARMONIC (KARAJAN)
11 | 11| 40 | pg ass: 11008 £Q/16 98) ADAGIO
JULIAN LLOYD WEBBER
15| 2 | priCiPs 442426 (10.98 EQ/16.98) LULLABY
CECILIA BARTOLI
RE-ENTRY] |onDON 443452 (10.98 EQ/15.98) ORI AR
ANONYMOUS 4
14 |12 | % | SONY CLASSICAL 62006 (9.98 EQ/15.98) EINHORN: VOICES OF LIGHT
SEQUENTIA
(5| RE-ENTRY| DETSCHE HARMONIA MUNDI 77346 (9.98/15.98) VOICE OF THE BLOOD

10

P CLASSICAL GROSSOVER,,

1 Claryical
KEEPING
SCORE

TMJ

by Heidr Waleson

PIAN IST SIGNED: Pianist Peter Serkin has retwrned to
RCA with a three-year, six-disc contract. His first title under
the deal arrived in stores Feb. 27. The recording, **. . . in real
time,” is a remarkably personal document in that all nine of the
pieces on it were written for Serkin.

Seven pieces stem from a commission-
ing project that Serkin undertook in 1989,
when he asked 10 composers to write
pieces for him and presented them in an
18-city USS. recital tour: Peter Lieberson’s
ethereal “Bagatelles” leads off the pro-
gram; also on the disc are works by Oliv-
er Knussen, Hans-Werner Henze,
Alexander Goehr, Luciano Berio, Leon
Kirchner, and Toru Takemitsu, who
contributed “Les Yeux (los I1.” Tukemit-

su, who died Feb. 20 at 65, wrote seven
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works for Serkin.

A second dise of contemporary repertoire is scheduled for
the fall.

Serkin’s association with RCA dates back to the ’60s, when
he made several solo recordings and discs of chamber music
with the ensemble Tashi, including a landmark performance
of Messiaen's “Quartet For The End Of Time.” The next Serkin
release (May 14) will feature Bach’s “Italian Concerto” and
“Goldberg Variations,” the work with which Serkin made his
1965 New York recital debut.

Upcomming recordings include works for two pianos by Max
Reger and Ferruccio Busoni with Andras Schiff and a pro-

-an of Stravinsky with Oliver Knussen conducting the Cleve-
land Orchestra. The pianist is playing recitals in Berkeley,
Calif,, on Sunday (3); Seattle on Wednesday (6); Olympia, Wash.,
on Thursday (7); and Austin, Texas, on Iriday (8); upcoming
U.S. engagements include concerto appearances with the Day-
ton Philharmonic (April 17) and the Kansas City Symphony
(May 5).

TAKEMITSU LEGACY: Takemitsu, who died of cancer in
Tokyo, was the fist Japanese composer to become widely known
in the West. His spare yet sensual music evoked the sensibili-
ties of the East through Western musical forms and instru-

ments. He wrote 91 scores for Japanese filmmakers, including
Akira Kurosawa.

Takemitsu’s music has been championed by clarinetist
Richard Stolzman, conductor Seiji Ozawa, and guitarists
Julian Bream, John Williams, and David Starobin, in addi-
tion to Serkin. “Fantasma/Cantos,” a work for clarinet and
orchestra, won the 1994 Grawemeyer Award; Stolzman record-
ed the piece with the BBC Orchestra and conductor Tadaaki
Otaka for RCA.

Also in Tukemitsu's extensive discography is a collection of
guitar works, including “To The Edge Of Dream” with John
Williams, the London Sinfonietta, and Esa-Pekka Salonen
on Sony Classical, and “November Steps” with Ozawa and the
Saito Kinen Orchestra on Philips.

A\ L MUST HAVE PRIZES: The National Assn. of Record-
ing Merchandisers Convention’s Classical Music Reception on
March 24 in Washington, D.C., will give two organizations the
opportunity to honor individuals who have been carrying the
flag for classical music. First up is the award for 1996 music
educator of the year; it was established in 1995 by the Classical
Music Coalition, the folks who brought us Classical Music Month.

The award is intended to “recognize educators who have made
outstanding and unique contributions to the teaching of classi-
cal music.” The winner will be chosen by Jane Alexander of the
NEA, Dr. John Mahlmann of the Music Educators National
Conference, and Wynton Marsalis.

The nominees, submitted by members of the coalition, are
David Circle (Shawnee Mission, Kan.), Ilene Cooper (San
Diego), Melissa Cox (Arizona), Alfred Jarrett (Buffalo, N.Y.),
Mark Jordan (Chicago), Peggy Krasin (River Fulls, Wis.), Judy
Moore (Cleveland), DeVonna Murrin (Edina, Minn.), Chris-
tine Sezer (Howell, N.J)), Ira Shankman (New York), Marsha
Kindall Smith (Natick, Mass.), Susan Watson (Pensacola,
Fla.), Renee Westlake (Montana), and Robert Winter (Los
Angeles).

New on the award scene will be National Public Radio's “Per-
formance Today” classical music awards, also slated for pre-
sentation at NARM. Ben Rowe, music producer of the NPR
program, is spearheading the awards and wants to create an
honor “between the Grammy and the Gramophone for classical
music-making in the 1S, with the same aesthetic and concept
of taste-making and artist-breaking that we do on the show:”

Nominees will be drawn from commercially available CDs
released in the US. in 1995, as well as from artists who have
appeared on the show but are not yet on records. Nominees in
six categories, including debut performer of the year and artist
of the year (the person who, through music, appearances, and
outreach, makes the best case for the art form), as well as judges,
will be annonunced shortly:
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The 7-yvear-old band extended its
reach somewhat on last year's Lol-
lapalooza tour, which helped boost
sales of its final Touch and Go
release, “Down” (which has sold
25,000 copies, according to Sound-
Scan, although many of the band's
albums are sold through nonmoni-
tored outlets). The tour gained Yow
some extra notoriety in Cincinnati,
where he landed in jail following a
performance in which he completely
disrobed—not an uncommon sight to
Jesus Lizard fans.

“They're so thrilling and scary
live, and part of that can’t necessar-
ily come through stereo speakers,”
says Avers. “That said, I still think
they've made a record that does cap-
ture a lot of it, particularly where
Yow is concerned.”

“Shot” is the first Jesus Lizard
record to be produced by someone
other than Steve Albini. It was
recorded with GGGarth Richard-
son, who was suggested to the band
by Melvins leader Buzz Oshourne.
“Steve played a huge role in our

be time to move on,” says Yow.
“We’ve always tried to keep things
uncluttered, but I think [‘Shot’]
brings out certain elements a little
more."”

It certainly allows for easier
access to Yow's bug-eyed vocals,
which are particularly potent on
“Trephination” and “Too Bad About
The Fire,” a harrowing composite of
tabloid news stories. Retailers who
have heard “Shot” are eager to sce
how the band's fans respond to the
new disc.

“They're the kind of band that
appeals to people who want the real
marrow of musie,” says Mike Lind-
sey, buyer for Birmingham, Ala.
based Magic Platter. “I'm convinced
that fans will like the new album,
since it is very, very tough. And I
think we'll do better with it, since
they'll have a higher profile in this
market, which tends to get into
things a little later.”

Conde says the label will do its
best to raise that profile, both on a
retail level (through a strong

giveaways, such as “Shot™ shot
glasses) and among consumers who
might appreciate the band’s strong
visual appeal.

“We're working on an interactive
computer game, which features the
band members as characters,” she
says. “But mostly, we're relyving on
the bhand to keep up its maniacal
touring pace.”

Booked by Billions and Billions
(an agency founded by Boche Bil-
lions, who also manages the band),
the Jesus Lizard is scheduled to
embark on an extended road trek
that will begin later this month in
Europe. It will kick off an American
leg in mid-April with two Chicago
dates celebrating the release of
“Shot.”

“Iven though we are getting
older, as long as I'm still physically
capable of doing it, there's nothing
I'd rather do than tour,” says Yow.
“At least this way, I'm able to plan
my personal life so that I'm always
in a place like Australia in January.
It's a very human way to live.”
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Gotta Love Alanis. Multiple-Grammy nominee and BMI-
affiliated artist/writer Alanis Morissette visits with industry
executives before performing for a capacity crowd at New
York's Roseland. Pictured, from left, are John Alexander,
executive VP, MCA Music Publishing; Del Bryant, senior VP
of performing rights, BMI; Morissette: Charlie Feldman, VP
of writer/publisher relations, BMI; and Jeff Cohen, senior
director of writer/publisher relations, BMI.

;! = = .
No Fools Here. Columbia recording artist Nancy Wilson,
left, embraces BMG Music Publishing singer/songwriter
Larry Loftin backstage following her performance at the
Blue Note. Loftin's composition “A Fool In Love" is on Wil-
son's new album.

The Legend Lives On. EMI Music Publishing has pur-
chased the complete catalog of the late Dan Hartman,
including such hits as “| Can Dream About You” and “Free
Ride.” Pictured, from left, are Alan Bomser, attorney, Solo-
vay, Marshall & Edlin; Francois Mobasser, attorney, Solovay,
Marshall & Edlin; Robert H. Flax, executive VP, EMI Music
Publishing Worldwide; Clark Miller, VP of business and legal
affairs, EMI Music Publishing; Paul Marshall, attorney, Solo-
vay, Marshall & Edlin; Howard Wattenberg, attorney, Grub-
man, Indursky, Schindler & Goldstein; and David Weinberg,
attorney, Grubman, Indursky, Schindier & Goldstein.

Literacy Leaders. ASCAP members Jimmy Jam and Terry
Lewis co-chair the Literacy Lyric Project, which is sponsored
by ASCAP and the International Assn. of African American
Music. The workshop program for inner-city high school stu-
dents encourages improvement of reading skills through
songwriting and music production. Pictured after the unveil-
ing of the program, in the front row from left, are Helen Little,
music director, WBLS New York; Jam; and Marilyn Bergman,
president/chairman, ASCAR Pictured in the back row, from
left, are John LoFrumento, executive VP/COO, ASCAP;
Frankie Crocker, air personality, WBLS; and Rodney Shear-
ley, co-national director of promotions, Perspective Records.

Under Oath. industry leaders recently appeared before
the House Judiciary Subcommittee on Courts and Intellec-
tual Property. Pictured testifying at the copyright protection
act hearings, from left, are Edward P Murphy,
president/CEO, National Music Publishers' Assn.; Frances
Preston, president, BMI; and Jack Valenti, president,
Motion Picture Assn. of America.

Songwriters & Publishers
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HOT 100 SINGLES
ONE SWEET DAY - Mariah Carey, Michael McCary, Nathan Morriss, Wanya Morriss, Shawn Stockman,
Walter Afanasieff « Sony Songs/BMI, Rye/BMI, Sony Tunes/ASCAP, Wallyworld/ASCAFP, Black Pan-
ther/BMI, Vanderpool/BMI, Aynaw/BML, Shawn Patrick/BMI

HOT COUNTRY SINGLES & TRACKS
I'LL TRY + Atan Jackson « WB/ASCAP, Yee Haw/ASCAP

HOT R&B SINGLES
DOWN LOW (NOBODY HAS TO KNOW) « R. Kelly * Zomba/BMI, R. Kelly/BMI

HOT RAP SINGLES
GET MONEY - The Notorious B...G., Littie Kim, Lamont Porter, B. Bedford, R. Ayers, S. Striplin * Big
Poppa/ASCAP, Undeas/BMI, EZ Elpee/ASCAP, AFI/ASCAP, EMI April/ASCAP, Justin Combs/ASCAP

HOT LATIN TRACKS
AMOR - Cristian Castro * Fonomusic/SESAC

Gould Displayed Grace And Wit;
‘Du Barry’ Gets ‘Encores!’

MORTON GOULD, who died Feb.
21 at the age of 82, was an accom-
plished composer. He also represent-
ed thousands of his colleagues as
president of ASCAP (Billboard,
March 2).

He was blessed with grace and wit.
He also loved a good joke and a
humorous outcome to serious busi-
ness. In a telephone call to Irving
Berlin some six months before the
great songwriter’s 100th birthday in
1988, Gould said that it was time to
plan the celebration of the chrono-
logical milestone. “What’s your
hurry?” Berlin asked.

And, to an acquaintance who had a
preference for musical theatre, Gould
signed a folio of his 1995 Pulitzer
Prize-winning work “Stringmusic”
with, “Bet you can’t hum this!”

WHAT SWELL PORTER: The
musical libretto got bigger play in the
decade that followed the opening of
Cole Porter’s “Du Barry Was A
Lady” in De-

score, it is that it is heavy with “laun-
dry list” songs that are on target yet
often run out of steam.

Many will recognize “Well, Did
You Evah!” as the song Frank Sina-
tra and Bing Crosby sang so engag-
ingly in the Porter film musical
“High Society” (1957) and think it
was used to bolster the “Du Barry”
score. But the score doesn’t need bol-
stering, and the song was introduced
in the show. And while we’re on the
subject, the song is the show-stopping
duet by Scott Ware and Liz Larsen.

Top billing went to two pros, the
veteran Robert Morse and the
newer fine talent Faith Prince.
Morse did everything he could, with-
out alienating the audience, to imitate
Lahr, while Prince held to her own
brassy ways. Their numbers,
enmeshed in nonsense about a lowly
nightclub attendant who is trans-
ported back to the reign of Louis
XYV, are uniformly top Porter, includ-
ing “Friendship,” “But In The Morn-
ing, No,” and

cember 1939. It
was the last
musical of the
"30s to open on
Broadway. As

& i["“t'—‘[ I:‘.‘ l"‘..L
for Porter, his ot e livilge fepe it e

“It Ain’t Eti-

solo turns are
“Give Him The
Oo-La-La,” “Kai-

-
quette.”
Among her
™
7. 7 7

librettos contin-
ued to take a
second seat to
his scores for
the rest of his career, but who is com-
plaining?

A major hit in its time, the show’s
coupling of stars Ethel Merman and
Bert Lahr was one good reason that
it got a delightful concertized pre-
sentation—what else is new?—as the
first presentation this year of the
winning series “Encores! Great
American Musicals In Concert.” “Du
Barry Was A Lady” had four perfor-
mances Feb. 15-17 at New York’s City
Center.

Even though the show is not as hit-
laden as his earlier “Anything Goes”
and later “Kiss Me, Kate,” like his
vastly underrated “Out Of This
World” (1950), “Du Barry Was A
Lady” continuously flows with engag-
ing tunes and masterly lyrics. Indeed,
“Friendship” still has public identity,
and, at one time, a terrific Porter bal-
lad, “Do I Love You?,” was considered
a standard, or at least a minor one.
Only in this day and age do standards
fade into total obscurity.

If there is any criticism of the

by Irv Lichtman

ti Went To
Haiti,” “When
Love Beck-
oned,” and
“Come On In.” As for the onetime
evergreen “Do I Love You?,” it was in
the most capable company of baritone
Burke Moses, who also does hand-
somely by a rare Porter ballad, “It
Was Written In The Stars,” which has
a moody melody with an ersatz Mid-
dle Eastern flavor—hey, Porter, did-
n’t always find the beguine beguiling.

Fortunately, for those of you who
missed the brief revisit of “Du Barry
Was A Lady,” plans call for a cast
album of the proceedings on DRG
Records, which has had rights to the
“Encores!” shows (it recorded last
year’s “Call Me Madam,” “Out Of
This World,” and “Pal Joey™).

PRINT ON PRINT: The following

are the best-selling folios from Music

Sales Corp.:

1. Natalie Merchant, “Tigerlily.”

2. Seal, “Seal.”

3. AC/DC, “Ballbreaker” (guitar tab).

4. Tori Amos, “The Bee Sides.”

5. Paul Simon, “Paul Simon
Complete” (revised edition).
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Effanel Rolls With The Times Ahoard Monster Truck

M BY PAUL VERNA

NEW YORK—Randy Ezratty must
have been the kind of kid who just kad
to have the truck with all the bells and
whistles: the lights that flashed, the
wheels that turned, the doors that
opened, the sirens that wailed. No voice
of reason was going to convince him to
settle for anything less.

As an adult, Ezratty hasn’t changed
much. He's still determined to have the
coolest truck on the block, and—start-
ing next month—he will. By the time
he rolls to his next gig, the founder and
owner of remote recording company
Effanel Music will be traveling in style
in an expandable trailer he calls L.7.
Why the name?

“It’s Effanel’'s seventh system, and
the term L7 means ‘square’ in beatnik
lingo,” explains the mild-mannered
Ezratty, whose boyish grin makes him

appear younger than his 40 years.

“The unit’s most prominent feature
is its ability to expand, on-location, into
a spacious, square-ish control room,”
he adds. “It is the world’s first mobile
recording studio whose control room
walls expand outward to create a spa-
cious, studio-like environment. Its 14-
foot width and 10-foot ceilings resem-
ble some of the world’s finest
stationary control rooms.”

Ezratty notes that expandable trail-
et's are common in the video, military,
and medical fields, but not in the music
recording world. To his knowledge, L7
is the first such unit of its kind to be
fully operable in both the expanded
and “closed-wall” modes.

“Some of Effanel’s best location
recordings have been made at places
where an expanding unit would not fit,”
says Ezratty.

Not content to simply park the truck

Ezratty’s Magic Rack

in Effanel’s garage in the Chelsea sec-
tion of Manhattan and let it sit idle
until the next time the phone rings,
Ezratty has built a spacious, comfort-
able studio next to the garage where
artists can re-
hearse at leisure
and then “plug in”
to the truck when
they're ready to
record. In other
words, when it’s
not on location, the
truck serves as a
fully functional
control room.
And what a control room. The first
company to install an SSL console in a
mobile unit, Effanel now sports a vari-
ety of state-of-the-art recording
options, including a 56-channel array
of discrete, ultra-high-quality John
Hardy microphone preamps; a 60-
channel George Massenburg Labs
HRT 9100 line mixer with switchable
input/output eonfigurations and a cus-
tom P&G fader pack (see sidebar); 40
channels of Neve 33115 mike pre-
amps/equalizers; a 600-point Mogami
patch bay that facilitates numerous
configurations for multitrack or direct-
to-stereo recording; a Sony 3348
DASH recorder; twin Otari MTR-90
24-track analog machines with Dolby
SR; six Tascam DA-88s; and the
SSL—a 52-input, 4000 G-Plus console
with Ultimation. The SSL, incidental-
ly, has been modified to be able to con-

EZRATTY

trol the audio path through the GML
mixen

The artistic community has
responded with overwhelining enthu-
siasm to Effanel’s recording system
and philosophy. Among the company’s
impressive list of clients are Bruce
Springsteen, Natalic Merchant, Wyn-
ton Marsalis, Roy Hargrove, PJ Har-
vey, the Goo Goo Dolls, Whitney Hous-
ton, U2, the Rolling Stones, Paul
Simon, Paul McCartney, and many oth-
ers.

Furthermore, Effanel is the record-
ing company of choice for various MTV
shows, including “Unplugged” events
and the cable channel’s Video Music
Awards and “120 Minutes”; the Gram-
my Awards; the Billboard Music
Awards; and other top awards shows.

Besides Ezratty—who considers
himself “a real hands-on owner” and a
recording engineer—Effanel’s full-
time staff consists of mixing engineer
and partner John Harris (“My key
man, without a doubt,” says Ezratty);
Brian Kingman, a recording engineer
who was instrumental in the design of
the new truck; technical specialist .John
Bates, who also assists on gigs; studio
manager Jane Marvin; and general
assistant Ricardo Reid.

Effanel also retains “producer in
residence” Mark Hutchins, a young
musician and recording enthusiast who
joined the company as an assistant and
quickly graduated to engineer and
sound mixer. Although Hutchins is not

a full-time Effanel staffer, he is inte-
gral to the company’s success, accord-
ing to Ezratty.

A native of Los Angeles, Ezratty cut
his teeth assisting in the city’s studios
before landing in the Fleetwood Mac
camp in the late "70s. By 1980, he had
become 50 enamored of the concept of
“recording in places other than a con-
trol room” that he started his own com-
pany to do just that.

“I needed to travel a little bit, so I
became a road mixer; and then I decid-
ed I needed to get back into the studio,
so I thought the perfect combination
was remote recording,” says Ezratty.

“I'd never done it. I knew of the
Wally Heider trucks, and I knew how
it was done properly. But the idea of
not being able to put it on an airplane
and take it to Europe—the idea of not
being able to leave solid ground—
weirded me out, so I did all this
portable stuff. The time was right. It
became popular to record outside of
studios, and we were right there. We
were the only guys doing it at the
time.”

When it came to picking a name,
Ezratty chose Effanel—a stylized
spelling of the initials ‘F” and ‘L, which
fans of gonzo journalism will instantly
identify as shorthand for the Hunter
S. Thompson masterpiece “Fear And
Loathing In Las Vegas.”

True to the maverick spirit of “Fear
And Loathing,” Ezratty did not go by

(Continued on next page)
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Effanel Music’s custom-built, portable, high-resolution tracking and mix-
ing system consists of 54 John Hardy mike preamps, shown at right, which
are positioned onstage or just offstage, as close as possible to the microphones;
a 60-channel GML 9100 line mixer (center strip) with a custom P&G fader
pack (shown on stand); and 40 Neve 33115 mike preamps/equalizers, all dis-
crete (left strip).

Below the bank of Neves is a 600-point Mogami patch bay that facilitates
various configurations, including 24-track analog, 48-track digital, and direct-
to-stereo recording. The patch bay allows components to be added only when
necessary, keeping the signal path as direct as possible, according to Effanel
owner Randy Ezratty.

The system cost Effanel an estimated $200,000, says Ezratty.

“Putting those mike preamps on-stage and plugging the output of those
things right into the tape recorders makes me feel as if there’s nobody touch-
ing us as far as the quality of what goes onto tape,” says Ezratty, beaming.

“We’ve taken the best parts of the older Neve boards and combined them
with the mind-boggling transparency of George Massenburg’s mixer and John
Hardy’s microphone amps. I dare say it might be the finest-sounding track-
ing and mixing system in the world.” PAUL VERNA

I
BILLBOARD’S NO. 1 SINGLES (WEEK ENDING MARCH 2, 1996) '
CATEGORY HOT 100 R&B COUNTRY MODERN ROCK CLUB-PLAY
TITLE ONE SWEET DAY NOT GON’ CRY WILD ANGELS WONDERWALL WHO DO U LOVE
Artist/ Mariah Carey & Mary J. Blige/ Martina McBride/ Qasis/ Deborah Cox/
Producer | Boyz Il Men/ Babyface M. McBride, P. Worley | 0. Morris David Morales
| (Label) W. Afanasieff (Arista) E. Seay N. Gallagher (Arista)
| M. Carey (RCA) (Epic)
[ {Columbia}
RECORDING | CRAVE/HIT FACTORY | THE TRACKEN PLACE | THE MONEY PIT ROCKFIELD QUAD
STUDIO(S) {New York) (Los Angeles) {Nashville} (Gwent, SOUTH WALES)| (New York}
Engineer(s) I Dana Jon Chapppelle Brad Gilderman Ed Seay Owen Morris Hugo Dwyer
Jay Healy, Nick Brine
[ David Gleeson
RECORDING ] SSL 8000G/Neve VRSP | Euphonix CS 2000 Trident 80 Neve VR with Flying SSL 4072E with
CONSOLE(S) tegend Faders and Recall G computer
with Flying Faders Automation
RECORDER(S) Sony 3348 Sony 3348 Mitsubishi X-850 Studer A827 Studer A800
MASTER TAPE Ampex 499 Ampex 467 Sony V1K 3M 996 Ampex 499
MIX DOWN SONY STUDIOS/ RECORD PLANT THE MONEY PIT ORINOCO QUAD
STUDIO(S) CRAVE (Los Angeles) {Nashville) {London) {New York)
Engineers(s) (New York) “Bassy” Bob Brockmann| Ed Seay Owen Morris Hugo Dwwyer
Mick Guzauski
CONSOLE(S) SSL 4096G SSL 4000G Plus with | Trident 80 Neve VR with Flying SSL 4072E with
Ultimation Faders G computer
RECORDER(S) Sony 3348 Studer A820 Sony 5000 Otari MTR 90 Studer AB00
Magneto Optical
MASTER TAPE Ampex 467 3M996 M.0. disc Ampex 456 Ampex 499
MASTERING GATEWAY FUTURE DISC GEORGETOWN ABBEY ROAD STERLING SOUND
Engineer Bob Ludwig Eddy Schreyer MASTERS Nick Webb George Martino
Carlos Grier
Denny Purceli
CD/CASSETTE Sony BMG BMG Sony BMG
MANUFACTURER

© 1996, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales.
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EFFANEL ROLLS

(Continued from preceding page)

the rule book (if 4 rule book even exist-
ed for his line of work). Effanel’s first
gig was in the western African coun-
try of Ghana recording Mick Fleet-
wood’s solo album, “The Visitor.”

“Mick had heard that I’d put this
portable recording system together,
and he said, ‘Perfect, we’ll take it to
Africa, ” recalls Ezratty.

*“The whole concept of Effanel was
to record anywhere. I wanted it all to
fit in a small trailer and drag it all over
the place. In those days, because
machines were so big and the conven-
tional wisdom was that you had to mon-
itor in a control room, it was against
the grain. A lot of it was naiveté on my
part. [ just thought it would work. Now
everybody’s doing it, so I guess the
concept just caught on.”

Unsure where he wanted to be at
any given time, Ezratty moved on after
the success of the Fleetwood project.
He relocated to Paris, changed his
mind, and headed back to Los Angeles
On the way, he stopped in New York
and was seduced by the city’s autumn
charm. “I thought, “This is it, this is the
place, I'm not going back to L.A.," " he
says.

Once he established himself on the
East Coast, Ezratty carned a reputa-
tion as one of the world’s top portable
recordists. He did numerous high-pro-
file projects, including Bryan Ferry’s
“Boys And Girls,” U2's “The Unfor-
gettable Fire,” Pat Metheny’s “Trav-
els,” Paul Simon in Zimbabwe, Tina
Turner in Rio de Janeiro, and the
Amnesty International tour.

As more and more artists embraced
the concept of portable recording and
began doing it themselves, Ezratty
responded by building a truck and
branching out into the mobile business.
An uncompromising audio profession-
al, he upped the ante for mobile com-
petitors by installing an SSL console
in his truck.

“The idea of putting a console in a
truck that the artist’s engineer could
sit at comfortably made sense,” says
Ezratty. “If you're doing a show with
U2 or whomever, Kevin Killen or Bob
Clearmountain can sit there and feel
comfortable with the work surface and
get a better mix than me driving my
custom-built mobile recording studio
console. And Bob was really doing a lot
of stuff on the road, so the SSL, was a
godsend.”

As rewarding as mobile recording
has been to Ezratty, he is now focusing
his attention on Effanel’s new station-
ary setup.

“We're figuring out a pretty good
way of growing old gracefully,” says
Ezratty. “We're taking the literally mil-
lion dollars’ worth of gear that we own
and then another $400,000 studio con-
sole, parking it, and going after record
projects like every other studio in this
town.

“Today, Yoko Ono is in there
rehearsing, John Harris is mixing Our
Lady Peace in the truck, and next
week the truck will go up to Central
Park to do the [sound for the] pope—
and Yoko will still be there in the stu-
dio. Then, in two weeks, all of it will
come together. Some other band will be
in the studio that we want to record. So
we're keeping the stuff working and
people working.”

Ezratty may call this process “grow-
ing old,” but he’s still the kid with the
cool truck.

Studio Acti
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Motown’s Harrell Takes Global View

President/CEO Recognizes Value Of International Market

B BY ADAM WHITE

LONDON—As Motown Records’ U.S.
operations continue to undergo reor-
ganization and restructuring (Bill-
board, Feb. 24), president/CEO Andre
Harrell says he is well aware that the
company has global obligations, too,
and that, historically, international
markets have played a vital role in
Motown’s fiscal health.

Last month, Harrell made his first
overseas trip since joining the label in
September. In London, he says, he met
with managing directors from Poly-
Gram companies worldwide “to get a
feel for what they like and how they're
used to doing business and to let them
know we have a commitment to com-
ing overseas and introducing artists to
them at the beginning of a record’s
release.”

The Motown chief says he is famil-
iar with Europe from his time as pres-
ident of Uptown Records, when he
made several trips across the Atlantic
with such artists as Jodeci, Mary .J.

BMG Records

M BY CHRISTIE ELIEZER

SYDNEY—BMG Records here has
bought Castle Communications Aus-
tralasia.

BMG already owned 70% of Castle,
and its acquisition of the remaining por-
tion caps a liaison that has produced a
series of joint ventures.

BMG acquired its initial stake in the
10-year-old independent company three
years ago, attracted by Castle’s high
share in the budget audio markets in
Australia (33% at the time of purchase)

Blige, and Heavy D.

“The U.K.,, in particular, had a real
interest in soul music,” says Harrell.
“Just seeing some of the artists who
were contemporaries [of Uptown acts]
when [ was first over here—Alexander
O’Neal, Luther
Vandross—helped
me to understand
that there was a
passion for the
soulful singers,
the great singers.”

In that vein, he
says, he expects
the forthcoming
Motown album by
Johnny Gill to click
in Europe.

Former Uptown singer Horace
Brown, now signed to Motown, is
another priority international act,
according to Harrell. “He came here
before and worked when he had a
record on an MCA compilation, ‘Taste
Your Love.' [London R&B-formatted
radio station] Choice played it a lot, and

HARRELL

and Asia (with reported annual rev-
enues of $4 million).

Because of the acquisition, BMG Aus-
tralia managing director James Glicker
says, “we now are among the leaders in
budget audio
with the Pre-
mium Mas-
ters range,
and we have
12 months operating as BMG Castle
Video, combining the BMG music video
library with the Castle line.”

Another joint effort, TV advertising

ER IOR C5

Watch This Space, Man. EMI Music Publishing U.K. has signed Jas Mann of
Babylon Zoo to a worldwide publishing deal. Babylon Zoo's debut single,
“Spaceman,” has been No. 1in 11 countries since its use in a Levi's TV com-
mercial. Shown, from left, are Mann with EMI Music Publishing managing direc-
tor Peter Reichardt.

Horace did live performances for pay,
so generally he had some exposure.”
Motown releases Brown'’s single,
“One For The Money,” in Europe this
month, with an album to follow in June.
Although Harrell is charged with
renewing Motown’s fortunes in the

centrate on artists
with domestic ap-
peal. “I'm thinking
about the world
agenda and the pop

U.S., he says he

will not only con-
MOTOWN®

agenda,” he says.
“The one thing
about Motown is that you have to make
music for everybody. So I'm paying
attention to pop culture all over the
world. And it seems that dance music is
big in a lot of European territories—
not necessarily R&B dance, but more
like club dance.”

Thus, speaking of Motown act Zhane,
which had some previous European suc-
cess, Harrell says, “I've been focusing
them to come with four or five dance

Buys Out Castle Australasia

music company Startel, has became
market leader in 18 months, generat-
ing nearly $3 million,

While announcing the sale of his
remaining share, Castle Australasia
managing director/founder John Evans
also said that he was leaving the com-
pany “‘to exercise my entrepreneurial
urges and stay independent.” Some of
Castle’s staff will be absorbed in the
takeover.

Industry sources put Castle’s annu-
al turnover at $14.8 million. Under
Evans, the company worked back cat-
alog with shrewd marketing, selling
more than 100 million albums. Aside
from being one of the earliest to spot
the Asian region’s potential, Evans was
a pioneer here in direct marketing and
home shopping.

A 10-CD classical music collection
sold almost 300,000 units domestically,
150,000 in Asia, and 50,000 in New
Zealand. An Elvis Presley CD
/video/phone card package has been a
brisk seller since Christmas.

A joint deal with a tobacco company
that included two packs of cigarettes
with an album of Sony and EMI tracks
sold 2 million units. Two tracks licensed
to PolyGram’s “Priscilla, Queen Of The
Desert” soundtrack for $15,000 have
yielded more than $750,000 in royalties
for the company after the movie’s sur-
prise international acclaim.

“The home marketing sector is going
to be enormous now that pay TV has
finally arrived,” Evans told Billboard.
“It is going to completely take the local
industry by surprise.”

records, because that’s basically how
they introduced themselves to the
market last time. But we’ll also work
with some big pop producers on the
ballad side, like David Foster types,
and make a big, big record that fits who
Zhane are: singer/songwriters.”

Likewise, Harrell is aware that
soundtrack albums can be a powerful
marketing tool for international mar-
kets and says Motown’s deal for the
new Barry Levinson film, “Sleepers,”
will be just such a platform. “The
movie takes place in the '70s in Hell’s
Kitchen, and we'll put Boyz IT Men on
it, probably a lot of catalog music, and
hopefully introduce a couple of new
artists.

“We're going to work closely with
Barry. He has Robert De Niro, Brad
Pitt, Jason Patrie, Dustin Hoffman—
so the movie's a big one. It’s due in
September. We'll probably get the
soundtrack out in August.”

Harrell says he recognizes that
much of Motown’s international stand-
ing derives from such heritage artists
as Stevie Wonder and Diana Ross, and
he says their ability to sell albums
today “has a lot to do with the posi-
tioning and the launch.”

He continues, “Stevie is a potential
soundtrack artist—for the whole
soundtrack of a particular film. Diana
can launch an LP with a major televi-
sion special and tour. With big-name
artists, you take them to a place only

(Continued on next page)

Cecchi Gori
Starts Label

B BY MARK DEZZANI

MILAN—Italy’s largest film pro-
duction and distribution company,
the Cecchi Gori Group, is launching
a record label. Cecchi Gori Music
will build a roster of new artists
and release soundtracks of the par-
ent company’s movie productions.
CGM, while operating out of
Milan, will have its legal offices at its

parent’s Rome

headquarters.
EMI Music
CECCHI GOR1
MUSIC

Publishing will
be A&R consul-
tant and admin-
istrator for the
label, and Sony
Music Italy will
handle distribution.

Says Maurizio Cercola, who has
joined the company as head of mar-
keting and promotion from Italian
indie RT1 Music, “We are focusing
on four strands: film and TV sound-
tracks, dance, pop, and [compila-
tions).”

Cercola continues, *“We plan 10-
12 album releases in our first year,
approximately one a month start-
ing in March, and by next year we
hope to have an artist prepared to
enter the Sanremo Song Festival.”

Another ex-RTI employee, radio
producer Alex Peroni, has been
appointed to head dance and rock
compilation projects.

CGM’s initial release schedule

(Continued on next page)

yet been announced.

€s.

newsline...

EMI MUSIC and HMV group parent company Thorn EMI are to sell Fona,
a Danish chain of music and consumer electronics stores. The 53-store chain
is one of Denmark’s largest music outlets and is the only music operation
under the Thorn side of the group; EMI and HMV both come under the
aegis of EMI. The sale of Fona is regarded as part of Thorn EMI’s move
toward demerger (Billboard, March 2). Fona has been steadily increasing
profits in recent years, and in the year ending March 31, 1995, it had rev-
enues the equivalent of $220 million.

THE SECOND Great British Country Music Awards are to be held at the
BBC'’s Pebble Mill studios in Birmingham, England, March 21, The awards,
staged by the British Bluegrass Music Assn. and the British Country Music
Assn. in partnership with a number of country music magazines, will be
broadeast on BBC Radio 2 March 28. A spokesman for the organizers says
there will also be a TV broadcast of the ceremony, although details have not

THE BRITISH PHONOGRAPHIC Industry has welcomed sentences of more
than five years on two record counterfeiters. The sentences were imposed
by Norwich Crown Court on Trudy Grady and Nicholas Norman for con-
spiracy to defraud following a 1994 raid on a house in Norwich in which
3,000 counterfeit copies of Tori Amos’ album “Under The Pink” were seized.
BPI head of anti-piracy operations David Martin says, “I am very pleased
with the sentences, which really underline the serious nature of the offens-
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International

Sanremo Song Fest Uncovers Stars

B BY MARK DEZZANI

SANREMO, Ttaly—Italy’s principal
musical showease, the Sanremo Song
Festival, an annual televised song com-
petition, took place in the Riviera
resort town Feb 19-24.

While traditional Italian carzone
took the two main prizes this year, non-
mainstream ar-
tists made a
strong showing
and were leading
the competition
halfway through
the marathon six-
day presentation.

Divided into two
sections, emergent
and established ar-
tists battle over six
nights on prime-time TV, debuting new
songs, while a public jury of 1,500
selects the winners. One of the event’s
main attractions is the fact that the
section for new artists can create stars
overnight through mass TV exposure.
Some of Italy’s top artists, including
Eros Ramazzotti and Laura Pausini,
were launched into international star-
dom in this manner.

Despite sliding TV ratings for this
year’s event, the final evening of the
contest pulled 13.86 million viewers for
the RAIUNO network, a 63% share of
all TV viewing Saturday evening—an
impressive result for music program-
ming, which is generally ignored by

PAUSINI

prime-time TV during the rest of the
year. Last year’s event broke viewing
records, with more than 17 million
viewers (a T5% share).

Although the careers of most of
Italy’s major performers have profit-
ed from previous appearances at San-
remo, many of them now stay away,
regarding the competitive element as
debasing. Efforts to trransform the fes-
tival into an awards gala have failed
due to the fear of losing by artists and
their record companies. The sheer pop-
ularity of the competitive element and
the polemic that always surrounds the
result is now an integral part of the
Sanremo Festival, which, in its 46th
yeay, is regarded as an institution in
Italy.

Among the established artists com-
peting in this year’s so-called “Big”
section were Luca Barbarossa, Enrico
Ruggeri, Paola Turci, Amadeo Minghi,
Al Bano, Ivana Spagna, Massimo Di
Cataldo, and last year’s winners, Gior-
gia and Neri Per Caso.

The public jury, which has a young
profile this year for the first time in
order to better represent record buy-
ers, awarded first place in the Big cat-
egory to the accomplished singer-song-
writer Ron, for his self-written “Vorrei
Incontrati Fra’ Cent’anni” (I'd Like To
Meet You In 100 Years) on WEA. A tra-
ditional sentimental love ballad, it was
performed as a duet with Tosca, who
lifted the song with her sweet voice.

WEA Italy managing director Mas-

simo Giuliani says it was a deserved
victory for Ron, who, despite a 25-year
solo career, is better known for song-
writing, including the music for Lucio
Dalla’s elassie hit, “Cosa Sara.”

The first prize in the newcomers
section went to Syria, an effervescent
18-year-old, with another classic San-
remo-style ballad, “Non Ci Sto” (I

Don’t Agree),
written by Clau-
dio Mattone and
released by Sony/

b Easy.

; Italian music
critics unanimous-
ly agreed that the
festival’s big win-
ner this year in
terms of original-
ity and establish-
ing a long-term career prospect was
Marina Rei, who, despite leading the
newcomers section midway, finished
third. She was, however, awarded the
critics’ prize.

Rei’s song “Al Di La’ Di Questi Anni”
(On The Other Side Of These Years) on
Virgin is a beautifully constructed soulful
ballad with a gospel dimension supplied
by the London Gospel Choir. All Rei’s
songs are co-written with Frank Minoia.

Next year, the Festival will address
the common complaint about its dura-
tion by returning to its original three-
or four-day format. At present, the
competing songs are repeated nightly
over the six days.

RAMAZZOTTI

Rock The Vote Campaign Gets
Launched With London Party

Tlhis story was prepared by Tom
Ferguson, manag ing editor of Music
Monitor.

LONDON—British artists, industry
executives, and politicians turned
out in London Feb. 18 for the launch
of the Rock the Vote campaign,
aimed at encouraging young people
to vote.

The keynote speech at the launch
party was delivered by BMG U.K.
and British Phonographic Industry
chairman John Preston in his capac-
ity as chairman of Rock the Vote.

Opposition Labour Party deputy
leader John Prescott was also in
attendance at the event, although in
his speech, Preston, an active
Labour supporter and personal
friend of party leader Tony Blair,
was keen to emphasize the cross-
party nature of the campaign.

“All the main political parties have
realized that this is a genuinely apo-
litical attempt to address what is a
serious issue—a decline in voting
levels by young people,” he said.
“This is an issue that is above party
polities.”

Emphasizing Preston’s point, a
message from Prime Minister John
Major was distributed at the launch.
In it, Major welcomed “any nonpar-
ty political organization that encour-

Boys’ Choir’s Angelis’: Spain’s New ‘Soul’ Music

B BY HOWELL LLEWELLYN

MADRID—Two years after stunning the
music industry with the huge success of
the Gregorian chants of the choir of clois-
tered monks at the Santo Domingo de
Silos monastery, Spain is again courting
our celestial and musical souls.

First behind the monks were the nuns.
A choir of Benedictine nuns from north-
ern Spain entered the charts in Decem-
ber with their own offering of plainsong,
although by early February, after five
weeks on the charts, the album “Cantate
Domino, Alleluya” had climbed to just No.
22. 1t has sold less than 50,000 units,
according to the nuns’ Spanish TV label,
RTVE Muisica.

Faring much better, though, is a so-
called “white voices” choir from one of the
world’s best-known monasteries, El Esco-
rial, located just north of Madrid.

El Escorial is a fully functioning reli-
gious center and claims one of the world’s
most prestigious boys’ choirs, Elbosco.
EMI-Hispavox has decided to tap the spir-
itual vein, which has been reflected not
only by monks and nuns but by such acts
as Enigma and Sacred Spirit, by record-
ing the choir within the monastery’s walls.

By early February, “Angelis” by El-
bosco had spent 10 weeks in the upper
regions of the charts, peaking at No. 4,
with sales exceeding 150,000 units.

EMI international product manager
Boris Aguirreche points out that, unlike

other spiritual acts, Elbosco used no pre-
recorded material. Instead, the boys’
divine voices combine with minimal instru-
mental backup and an English-language
male voice that occasionally lapses into a
type of “church-rap.”

The boys’ choir uses some female voices,
but their model for “Angelis” is the sound
of the castrated singers of the Italian Mid-
dle Ages, rather than the earlier and more
biblical Gregorian chant.

“However; the music is angelic, and that
is why it is selling,” says Aguirreche. “The
woices of the boys are the wings that lift you
to heaven. Over the centuries, astrologers,
physicians, and architects have attributed
magical qualities to El Escorial, and we
think this comes across in the recording.”

MOTOWN’S HARRELL TAKES GLOBAL VIEW

(Continued from preceding puge)

they can go, to platform an LP’s ini-
tial release.

“To compete with how [radio] for-
mats are teen-oriented, for the active
record buyer, you have to make that
artist and that album an event, bring
attention to it in a grand way.”

Asked about Wonder’s two album
releases in 1995—and the prospect
that he will not, based on his track
record, make another album for
years—Harrell says, “Both those LLPs
were complete and on their way when
I got here. One was at the end of its
[life]; one was just getting ready to
come out. But it’s too early for me to
tell you what we want to do [with his
next project].”

Harrell's predecessor, Jheryl Busby,
used MIDEM last year to relaunch

Tabu Records as Motown's “world

music” imprint, with such artists as
Lucky Dube, Femi Kute, Ke Shaw, and
Terry Lin. “I think they were dissolv-
ing that as I came in,” he notes.

However, Harrell does say that the
label remains interested in Ultimate
Kaos, the young British band signed to
Wild Card/Polydor at home and to
Motown for North America.

“I just saw their video and heard the
LE” Harrell says. “I like the way they
look; they remind me of Jodeci in their
attitude, how they looked and per-
formed in the video. We can make the
right record.”

Harrell concludes, “I realize that
with Motown, you must have a cer-
tain class about the way you do
things. Motown means black excel-
lence—on a grand scale, as well.
The one thing that made me want to

take this opportunity [to lead the
company] was to be in a position to
make superstars. That you could do
things in a first-class fashion: that
when you knew you had quality
product, you could put it out on the
good china.

“[PolyGram president] Alain
Levy is very passionate about want-
ing to see Motown be a world power
again. He's been very supportive
about giving me all the tools and
resources to make it happen.

“Motown is still the best name in
the entertainment business, and I
think in the record business, with-
out question, it has the most recog-
nizable name anywhere in the
world. You could be in Asia, and [
bet you people would know what
Motown is.”

Unlike the Gregorian chants of the
monks and nuns, ‘Angelis” uses rhythms
that would not be out of place in any con-
temporary genre. The 13 tracks even con-
tain hints of trance and techno.

ages young people to express their
views in a general election.” Mes-
sages of support were also received
from Blair and Liberal Democrat
leader Paddy Ashdown.

Rock the Vote is run by five direc-
tors: Preston, John Booth (of
Banker’s Trust), journalist Matthew
Parris, Kate O'Rourke (of the Lon-
don club Ministry of Sound), and
Charles Stewart-Smith (of public
relations company Luther Pendrag-
on). A nonprofit organization, it has
applied for charitable status.

According to Preston, the cam-
paign will fall into two phases. “The
first [starting in April] is about
making the process of registering to
vote easier. Working with the rele-
vant authorities, we will be produc-
ing simplified voter registration
forms.”

These forms will be made widely
available in clubs, record stores, and
at concerts, and Rock the Vote will
set up a system for processing them
at a central point.

The second stage will involve a
“high-profile campaign” to encour-
age people to use their vote. Accord-
ing to a recent survey by MORI, a
market research organization, 15%
of those in the 18-24 age group have
no intention of voting in the next
general election.

Artists who have offered their
support to Rock the Vote will take
part in this second stage of the cam-
paign, says Preston. Among them
are the Boo Radleys, Radiohead,
Teenage Fan Club, and M People.

Also endorsing the campaign are
Tower Records, concert promoter
Harvey Goldsmith and the Brixton
Academy, a London venue.

CECCHI GORI

(Continued from preceding page)

includes “Il Mondo Di Mario Cecchi
Gori,” a double-CD compilation paying
tribute to the company’s late founder
and showcasing selections from Cecchi
Gori Group’s library of 200 sound-
tracks; the soundtrack for the film
“Storie D’Amore Con I Crampi” (A
Love Story With Cramps); and
“Agitare Prima Dell'Uso” (Shake Well
Before Use), a rock album from the
label's first signing, singer/songwriter
Emanuele Terzo.

Cecchi Gori Group director general
Roberto Natrici says, “The record label
has a natural synergy alongside our
other media interests. We are not just
entering the music business for profit,
but to participate and enjoy an indus-

try which touches the lives of young
people.”

Robertson Taylor Moves

LONDON—Entertainment insurance
brokerage Robertson Taylor has been
forced to move its headquarters as a
result of the recent IRA bomb attack
on London’s Docklands. The firm’s
office there suffered extensive dam-
age, but the seven employees present
when the bomb exploded were not
hurt. The firm’s new address is 40
Marsh Wall, London E14; telephone
numbers are unchanged.

Dreamy. Swedish band Sonic Dream Coliective is pictured at the Sony
Rehearsal Rooms in London after its showcase set for the managing directors of
Epic U.K., Sony Publishing, and Sony Music Europe. The band is signed to Swe-
den’s Remixed Records and licensed to Sony. Pictured, from left, are Guy Brulez,
VP of Sony’s European Repertoire Division, and band members Linn Engstrom,

Andes Wagberg, and Jon Hallgren.
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9 | 6 | FOREVER MAYO OKAMOTO TOiUMA JAPAN 1o | 11 GANGESTAS PARAD'SERCOOL'O MCA 10 |NEW| CHILDREN ROBERT MILES tom 9 | 12 | SOIREE DISCO BORIS sonv
10 | 7 | GATTSUDAZE! ULFULS roswsnem LD | |L2)| [BUCLETRWITHIBUREEREEVIINCSRSMASHIBE 11 | 9 | GANGSTA'S PARADISE COOLIO FEATURING L.V. 10 | 13 | BEAUTIFUL LIFE ACE OF BASE sasctav
RUMEKINS RGN 1 | 11 | JESUSTOA CHILD GEORGE MICHAEL
ALBUMS 12 | 11 | SETUFREE PLANET SOUL QuALITY MCA RRe
1 Inewl TRE THE UVE 13 | 13 | BACK FOR GOOD TAKE THAT rca 12 |NEW| RAINBOW TO THE STARS DUNE viRGIN 12 | 8 BALANCE TOI RECIPROCK sonv
AVEXTRAX 14 | 16 | HEYLOVER L.L. COOL J OEF sau 13 | 11 | LOVE IS THE PRICE D.J. BOBO easiwesT 13 | 16 | 1GOT50NIT LUNIZ viRGin
2 | 2 | ULFULS BANZAI TOSHIBAENI 15 | 14 | CANITOUCHYOU ... THERE? MICHAEL BOLTON | 14 | 12 | LAND OF DREAMING MASTERBOY poLvcran 14 | 10 | ILVOLO ZUCCHERO roivDOR
3 | 1 | KAZUMASA ODA LOOKING BACK runtouse COLUMIA 15 | 14 | EARTH SONG MICHAEL JACKSON epic LN ATHERIANDISONRBOYZONERROLO0R
4 | NEW| TAKAKO OKAMURA BRAND-NEW EASTWEST JAPAN 16 | 18 | SHUT UP (AND SLEEP WITH ME) SIN WITH 16 | 13 | DOH WAH DIDDY FUN FACTORY toeL 16 | 20 | TOO HOT COOLIO rommy BoY
5 3 GLAY BEAT OUT! POLYDOR SEBASTIAN Rca 17 | NEW| LOVE MESSAGE LOVE MESSAGE 17 15 BUMP BUMP 740 BOYS sony
e 17 | 19 | YOU'LL SEE MADONNA mMavERICK ROLGRAEY 18 | 19 | VOYAGE EN ITALIE LILICUB REmARK
6 4 SPITZ SORA NO TOBIKATA POLYOOR 18 | NEW ! AS LAY ME DOWN SOPHIE B, HAWKINS cOLUMBIA 18 | NEW | ANYTHING 3T sue 19 |NEw| BOOM BOOM BOOM QUTHERE BROTHERS Ewmi
7 6 CARPENTERS | NEED TO BE IN LOVE THE BEST 19 | NEW | GOLDENEYE TINA TURNER virRGIN 19 16 | FATHER AND SON BOYZONE roLYDOR 20 |NEW | CREEP RADIOHEAD POLYGRAM
OF THE CARPENTERS POLYOOR 20 |NEW| 1979 SMASHING PUMPKINS viRGIN 20 { 17 | WONDERWALL OASIS sonv ALBUMS
8 5 MAKI or'iGURo BACK BEATS NO. 1 B GRAM ALBUMS ALBUMS 1 1 CELINE DION D'EUX coLuMEIA
9 9 ICE WE'RE IN THE MOOD  1oSHIBAEMI 1 1 ALANIS MORISSETTE JAGGED LITTLE PILL wmaverick 1 1 DIE TOTEN HOSEN OPIUM FURS VOLK easTwisT 2 4 MARIAH CAREY DAYDREAM coLumeia
10 |NEW ! ENYA THE MEMORY OF TREES wea 2 2 OASIS (WHAT'S THE STORY) MORNING GLORY? epic 2 2 FOOL'S GARDEN DISH OF THE DAY INTERCORD 3 2 MYLENE FARMER ANAMORPHOSEE poLyDOR
3 | 3 | SMASHING PUMPKINS MELLON COLLIEANDTHE | 3 | & | 0ASIS (WHAT'S THE STORY) MORNING GLORY? 4 | 3 | MICHAEL JACKSON HISTORY: PAST, PRESENT AND
NETHERLANDS s iega 10 50 DL FUTURE BOOK 1 1
ICIINEILCEaNI0n 4 | 4 | VARIOUS ARTISTS OH WHAT A FEELING mca R 5 | & | QUEEN MADE IN HEAVEN emi
THIS | LAST 5 | 7 | PRESIDENTS OF THE UNITED STATES OF AMERICA | 4 | 7 | PUR ABENTEUERLAND wrercoro 6 | 10 | CRANBERRIES NO NEED TO ARGUE istano
WEEK|WEEK SINGLES THE PRESIDENTS OF THE UNITED STATES OF 5 | 10 | NICK CAVE & THE BAD SEEDS MURDER BALLADS | 7 | 7' | ACE OF BASE THE BRIDGE BARCLAY
AMERICA COLUMBIASONY ITERCORD 8 | 20 | OASIS (WHAT'S THE STORY) MORNING GLORY?
i 1| 15 MILJOEN MENSEN FLUITSMA&VANTIN ONO | g | g | ASHLEY MACISAAC HI HOW ARE YOU A&n pGO 6 | 3 | MADONNA SOMETHING TO REMEMBER wea N ( ! )
2 | 2 | HAVE YOU EVER BEEN MELLOW PARTY ANIMALS | 5 MARIAH CAREY DAYOREAM . 50NY
o H COLUMBIA SORY 7 | 4 | ENYA THE MEMORY OF TREES wea 9 | 18 | SMASHING PUMPKINS MELLON COLLIE AND THE
EOEL 8 | 5 | HOOTIE & THE BLOWFISH CRACKED REARVIEW | g | 5 | QUEEN MADE IN HEAVEN
3 6 SPACEMAN BABYLON ZOO emi ATLANTIOWARNER s Iuew!| SEFOLTURA OGS IV EMI INEINITE SADNE-SS VIRGIN i
4 |NEW| CHILDREN ROBERT MILES v 9 | 9 | JOAN OSBORNE RELISH MERCURYFGD 10 |New | SCHURZENIAGER TRAUME SIND STARKER 10 | 16 | PIERRE PERRET CHANSONS EROTICOQUINES
5 | 3 | ZONDER JOU SIMONE KLEINSMA & PAUL DE 10 | 10 | TORI AMOS BOYS FOR PELE EASTWESTWARNER RERJERIE EAS ST
LEEUW sonv 11 | 11 | BUSH SIXTEEN STONE INTERSCOPEWARNER 11 | 13 | ACE OF BASE THE BRIDGE wiironone I NS g ANEIBIRKINGVERSIONS U RC Y
12 | 13 | SHANIA TWAIN THE WOMAN IN ME MERCURY.PGD 12 8 MARIAH CAREY DAYDREAM coLumeia 12 [NEW| SEPULTURA ROOTS musipisc
6 | 4 | ADEMNOOD LINDA ROOS & JESSICA omo 13 | 12 | FRANCIS CABREL SAMEDI SOIR SUR LA TERRE
=1 [ 5N FATHERIAND SONE BOYZONE N coiveon 13 | 12 | MADONNA SOMETHING TO REMEMBER 13 | 12 | KELLY FAMILY OVER THE HUMP ewmi
" COLUMBIA
8 | 10 | JUMPFORJOY 2 UNLIMITED evic v || e G B R MR wln fn'fc3%3&?503?@?@?7Q’stf S eaenT NG | 18 | @ | POW Wow POW WO sewanx
9 |NEW| PER SPOOR GUUS MEEUWIS & VAGANT wi0cNR | 15 | NEw | GIN BLOSSOMS CONGRATULATIONS I'M SORRY FUTURE BOOK 1 e 3Lt 15 | 13 | BIG SOUL HIPPY SHAKE sonv
10 | 5 | WAARDELOOS TINA, TOOS & TESSA cnk TEE 16 | 8 | ToRiAtoS ver " PE 16 | 15 | JOHNNY HALLYDAY PAROLES D'HOMMES weRCURY
ALBUMS 16 | 16 | SOUNDTRACK WAITING TO EXHALE ARISTABMG J 05 BOYS FOR PELE €astwest 17 | 14 | ALAIN SOUCHON DEFOULE SENTIMENTALE virciN
17 | 15 | VARIOUS ARTISTS DANCE MIX 95 quaLiTy 17 | 15 | SOUNDTRACK DANGEROUS MINDS wca 18 | NEW | LES ENFOIRES A U'OPERA COMIQUE sony
1 1 HELMUT LOTTI GOES CLASSIC BMG 18 19 VARIOUS ARTISTS MASSIVE DANCE HITS weawarner | 18 | NEW | LOU REED SET THE TWILIGHT REELING wea 19 11 VERONIQUE SANSON SANSON, COMME ILS
2 7 AD VISSER AD VISSER'S BRAINSESSIONS ARcADE 19 | 18 | COLLECTIVE SOUL COLLECTIVE SOUL ATLANTICWARNER 19 | 17 | ARZTE PLANET PUNK METRONOME UIMAGINENT .. . wea
3 | 5 | MARCO BORSATO ALS GEEN ANDER POLYDOR 20 | 19 | ENYA THE MEMORY OF TREES WEAWARNER 20 |NEw! DEEP PURPLE PURPENDICULAR Rca 20 [NEW| E-TYPE MADE IN SWEDEN POLYGRAM
4 | 2 | ENYA THE MEMORY OF TREES wARNER
5 | 3 | CELINEDION D'EUX columsia ITALY (vosics e pisch
N L2 chi/FIMI
6 | 8 | TORIAMOS BOYS FOR PELE waRNER ™ L ol R L
7 6 | ANDRE RIEU WIENER MELANGE MERCURY THIS | LAST
8 | 4 | OASIS (WHAT'S THE STORY) MORNING GLORY? ™ WEEK\WEEK| SINGLES
EPIC | | 1 1 CHILDREN ROBERT MILES 0ISCOMAGIC
9 |NEW| COOLIO GANGSTA'S PARADISE ria ¢ 1996, Billboard/BPI Communications (Music Week/ ¢ CIN) 2 3 JESUS TO A CHILD GEORGE MICHAEL viRGIN
10 | NEW | K'S CHOICE PARADISE IN ME sony THIS | LAST THIS |LAST 3 | 2 | GANGSTA'S PARADISE COOLIO FEATURING L.V.
WEEKWEEK| SINGLES WEEKWEEK ALBUMS MCA
AUSTRALIA (205 aiian Record Industry Assn.) 1 |NEW| DON'T LOOK BACK IN ANGER OASIS CREATION 1 | 2 | OASIS (WHATS THE STORY) MORNING GLORY? 4 | 5 | SPACEMAN BABYLON ZOO tmi
e SlLAST 2 | 3 | CHILDREN ROBERT MILES DECONSTRUCTION CREATION 5 | 7 | SOINLOVEWITH YOU DUKE rivinG
WEEKWEEK| SINGLES 3 2 | ANYTHING 3T musgpic 2 5 | ALANIS MORISSETTE JAGGED LITTLE PILL 6 6 IT HURTS TI-PI-CAL fLinG
1 1 BOOMBASTIC SHAGGY virciN 4 1 SPACEMAN BABYLON ZOO em MAVERICK/REPRIST 7 |INEW/| X-FILES D.J. DADD 01scoMAGIC
M PRGN e 5 |NEw! PERSEVERANCE TERROVISION TOTALVEGAS 3 | 4 | MPEOPLE BIZARRE FRUIT/BIZARRE FRUIT i 8 | 8 | POLARIS DREAM REXANTHONY o6 1T
3 3 BREAKFAST AT TIFFANY'S DEEP BLUE SOME- 6 | 10 | 1 WANNA BE A HIPPY TECHNOHEAD MoxuMm 4 | gfLCSESTT;UngNEXPEmNG . 9 | 10 | 1 DON'T WANNA BE A STAR CORONA DISCOMAGIC
THING EASTWEST 7 | 4 | IGOT50NIT LUNIZ NOO TRYBENIRGIN QUAUWM':‘ 1AA7 S 10 | 4 | MYSTIC MOTION DELURA/BILLIE RAY MARTIN f1YiNG
4 | 4 | BEMYLOVER LABOUCHE smc 8 | 5 [ LIFTED LIGHTHOUSE FAMILY WILD CARDIPOLYOOR -
5 | 10 | ONEOF US JOAN OSBORNE MERCURY 9 |NEW| DISCO'S REVENGE GUSTO MANFESTOMERCURY 5 | 8 | PULP DIFFERENT CLASS istanp ALBUMS
6 | 7 | IT'SOHSOQUIET BJORK poLvpOR 10 | NEW | FALLING INTO YOU CELINE DION eric 6 | 7 | RADIOHEAD THE BENDS pARLOPHONE 1 | 2 | ZUCCHERG SPIRITODIVINO PoLvoC
7 | 5 | GIVE ME ONE REASON TRACY CHAPMAN wia 11 | 6 | ONEOF US JOAN OSBORNE BLUE GORILLAMERGURY ; 132 :?k’TLU‘g’E‘IJLgRDgL{‘T’“;%;(’AD 60! DISCS 2 | 1 | VASCOROSSI NESSUN PERICOLO ... PER TE emi
8 | 8 | DIGGIN'ON YOU TLC &mG 12 | NEW| HALLO SPACEBOY DAVID BOWIE Rca . CRam Y 3 ANTONELLO VENDITTI PRENDILO TU QUESTO
9 | 14 | MISSING EVERYTHING BUT THE GIRL wea 9 | 16 | OASIS DEFINITELY MAYBE CREATION
13 7 STEREOTYPES BLUR FOOD/PARLOPHONE FRUTTO AMARO RiCORDI
10 | 15 | GET DOWN ON IT PETER ANDRE MUSHROOM FESTIVA 10 | 17 | MICHAEL JACKSON HISTORY: PAST, PRESENT AND
14 | 15 | GIVE ME A LITTLE MORE TIME GABRIELLE co: 4 | 7 | ENYA THE MEMORY OF TREES wea
11 | 11 | HEYLOVER L.L. COOLJ MERCURY FUTURE—BOOK 1 €pic
12 | 6 | TELL ME GROOVE THEORY tic g 11 | 9 | SIMPLY RED LIFE eAsTwesT 5 | 3 | ELTONJOHN LOVE SONGS ROCKETMERCURY
13 | 9 | DON'TTAKE IT PERSONAL MONICA BuG 15 | NEW| LET YOUR SOUL BE YOUR PILOT STING Aaw 12 | 23 | BOYZONE SAID AND DONE poLYDOR 6 | 8 | JOVANOTTI LORENZO 1990-1995 MERCURY
14 | 19 | POWER OF A WOMAN ETERNAL em 17 | 9 | 1JUST WANT TO MAKE LOVE TO YOU ETTA 13 | 33 | BLUR THE GREAT ESCAPE FOOD:PARLOPHONE 7 5 | MADONNA SOMETHING TO REMEMBER wea
15 |NEW| SPACEMAN BABYLON ZOO emi JAMES cHESSItICA 14 | 11 | 3T BROTHERHOOD muiyePic 8 | 9 | LIGABUE BUON COMPLEANNO ELVIS wia
16 | 12 | ONE SWEET DAY MARIAH CAREY & BOYZ Il MEN | 16 | 38 | EARTHSONG MICHAEL JACKSON tric 15 | 20 | CAST ALL CHANGE POLYOOR o |NEw!| QUEEN MAOE IN HEAVEN em
COLUMBIA 18 | 12 COUNT ON ME WHITNEY HOUSTON & CECE 16 | 22 | SKUNK ANANSIE PARANOID & SUNBURNT ONE LITTLE
17 | 18 | *TILYOU DO ME RIGHT AFTER 7 viRoiv WINANS ARISTA ol Rt
18 |NEW| PEACHES PRESIDENTS OF THE UNITED STATES OF | 19 | 14 | SMOKE GETS IN YOUR EYES JOHN ALFORD tovE | 17 | 18 | MARIAH CAREY DAYDREAM ColumBiA SPAlN
AMERICA colunsia THIS 18 | 6 | SAW DOCTORS SAME OL TOWN sHAuTown (TVE/AFYVE)
9 | 13 | LUMP PRESIDENTS OF THE UNITED STATES OF ; i
1 R 20 | NEW| DARK THERAPY ECHOBELLY FAUVERIYTHM KING 19 | 28 | CELINE DION THE COLOUR OF MY LOVE tPic THIS | LAST
-OLUME! 21 | 16 | SLIGHT RETURN BLUETONES SUPERIOR QUALITY/A&M 20 | 14 | BABYLON ZOO THE BOY WITH THE X-RAY EYES  |wEEK|WEEK| SINGLES
20 [NEW/| 1979 SMASHING PUMPKINS VIiRGINEMI
22 | 13 | DOUSTILL? EAST 17 onpoN EMI
ALBU " ’ 1 1 | JESUS TO A CHILD GEORGE MICHAEL viRGIN
mMS 23 |NEW| DOWN LOW (NOBODY HAS TO KNOW) R. KELLY 21 | 13 | CHER IT'S A MAN'S WORLD wea 2 4 | LIFTUUP 2 FABIOLA GINGER
1 1 | OASIS (WHAT'S THE STORY) MORNING GLORY? IVE 22 | 19 | ROBSON & JEROME ROBSON & JEROME Rca
CREATIO™ "ONY 24 | NEW| FUN FUN FUN STATUS QUO WITH THE BEACH 23 | 29 LIGHTNING SEEDS JOLLIFICATION gpic 3 10 | CARNAVAL/CARNIVAL 2 IN A ROOM max
2 2 LIVE THROWING COPPER RADIOACTIVE MCA BOYS POLYGRAM TV 24 | 10 | MEAT LOAF WELCOME TO THE NEIGHBORHOOD 4 5 | D-SIGUAL D-SIGUAL GINGER
3 | 3 | PRESIDENTS OF THE UNITED STATES OF AMERI- VIRGIN 5 | 6 | NUNCASINTI ZAR max
25 | NEW| BE MY LOVER (REMIX) LA BOUCHE ARiSTA
ch i pesoms o e oSS o g ') oot ature wee o | 22\ 2| S cumspreoor ey, | |2 | cooronaen e
& I WARNER -
4 | 7 | ALANIS MORISSETTE JAGGED LITTLE PILL wea 27 | 17 | OPEN ARMS MARIAH CAREY coLumein ot § 7 |NEW| SEXBUMP TWIST MO-DO max
5 5 SMASHING PUMPKINS MELLON COLLIE AND THE 28 8 HYPERBALLAD BJORK ONE ULITTLE INDIAN 27 2 MADONNA SOMETHING TO REMEMBER 8 3 CHILDREN ROBERT MILES GINGER
INFINITE SADNESS VIRGINEMI 29 23 THE RIVERBOAT SONG OCEAN COLOUR SCENE o A 9 8 EX-P-CIAL EX-3 GItGER
6 | 4 | NEILDIAMOND TENNESSEE MOON columeia McA 10 |NEW| TONIGHT KRYSS CONIRASERA
7 | 13 | TLC CRAZYSEXYCOOL emG 30 | 32 | WONDERWALL OASIS creation E R [ AL(’)“VEEVVSSKZ"QERESJ:’;S:RCURV
8 | 6 | TOMMYEMMANUEL CLASSICAL GAS coLunEia 31 |NEW| CRUISIN' D'ANGELO cootrempo N VIS i) ol il ALBUMS
9 | 11 | BJORK POST rotvinr 32 | 24 | YOU LEARN ALANIS MORISSETTE MAVERICKREPRISE 1 | | GLORIA ESTEFAN ABRIENDO PUERTAS Epi
0 a TRACY C| ING 31 34 ETERNAL POWER OF A WOMAN 1ST AVENUE/EM!
1 HAPMAN NEW BEGINN WEA 33 | 20 | WHAM BAM CANDY GIRLS FEATURING SWEET y ) 2 OASIS (WHAT'S THE STORY) MORNING GLORY?
11 | 15 | SHAGGY BOOMBASTIC viRG 32 |NEW| BLACK GRAPE IT'S GREAT WHEN YOU'RE
PUSSY PAULINE veairGiN CREATION'SC
12 | 10 | ELTON JOHN LOVE SONGS MERCURY % o G R STRAIGHT . .. YEAH! RapioaCTIvE G L
13 | 16 | MARIAH CAREY DAYDREAM coLumsia 33 | MISSING EVE BUTT L BLANCOY 33 |NEW|{ SIMPLYRED PICTURE BOOK EASTWEST 3 | 5 | NINOBRAVO 50 ANIVERSARIO POLYDOR
12 | 20 | FINN FINN e NEGROETERNAL 34 |NEW| LEFTFIELD LEFTISM HARD HANDSICOLUMBIA 4 | 8 | SOUNDTRACK MENTES PELIGROSAS McA
15 | 12 | NICK CAVE & THE BAD SEEDS MURDER BALLADS | 35 |NEW ] HYPNOTIZIN' WINX XLRECOROINGS 35 | 26 | NEIL DIAMOND TENNESSEE MOON cotmsia 5 | 6 | LUZ COMO LA FLOR PROMETIDA iispavox
LIBERATIONIFESTIVAL 36 | 18 | NEVER NEVER LOVE SIMPLY RED eastwest 7/ 36 | NEW| CORRS FORGIVEN, NOT FORGOTTEN ATLANTIC 6 2 KETAMA DE AKI A KETAMA MERCURY
6 9 | GRE MNIAC wia 37 | 26 | ONEBYONE CHER wea 37 | 38 | BJORK POST ONE LITILE INDIAN ’
L REENIDAYRINSOMNIZG 7 |NEW| ENRIQUE IGLESIAS ENRIQUE IGLESIAS EATD
17 |NEW| DWIGHT YOAKAM GONE wiA wARNER 38 | NEW| DOMINATION WAY OUT WEST DeCONSTRUCTION/RCA | 38 | NEW | BRUCE SPRINGSTEEN THE GHOST OF TOM JOAD ’
18 | 18 | ENYA THE MEMORY OF TREES weA 39 | 37 | FATHER AND SON BOYZONE POLYOOR COLUMBIA 8 | 4 | ENYA THE MEMORY OF TREES waRNER
19 | 17 | TORIAMOS BOYS FOR PELE tasiwesT 40 |NEW| COLD WORLD GENIUS/GZA FEATURING D’ANGELO | 39 |NEW| RADIOHEAD PABLO HONEY PARLOPHONE 9 7 | ELBOSCO ANGELIS Hispavox
20 | 14 | SOUNDTRACK WAITING TO EXHALE emc GETFEN 40 | 31 | QUEEN MADE IN HEAVEN PARLOPHONE 10 INEW| ROXETTE GREATEST HITS Hispavox
Hits Of The World is compiled at Billboard/London by Bob Macdonald and Alison Smith. Contact 171-323-6686, fax 171-323-2314/2316. ‘New' indicates first entry or re-entry into chart shown.
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SONY
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MCA

JESUS TO A CHILD GEORGE MICHAEL virGIN
SPACEMAN BABYLON ZOO emi

MISSING EVERYTHING BUT THE GIRL wARNER
WE'VE GOT IT GOIN' ON BACKSTREET BOYS
ZOMBA/JIVE

POCAHONTAS—UNE LEGENDE INDIENNE NATIVE
SONY

WONDERWALL OASIS sony

GOLDENEYE TINA TURNER emi

DIEU M'A DONNELA FOI OPHELIE WINTER waRNER
1 GOT 50N IT LUNIZ vIRGIN

ALBUMS
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CELINE DION D'EUX cowwmsia

MYLENE FARMER ANAMORPHOSEE poLYDOR
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OASIS (WHAT'S THE STORY) MORNING GLORY?
SONY
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QUEEN MADE IN HEAVEN emi
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SINGLES

CHILDREN ROBERT MILES POLYGRAM
SPACEMAN BABYLON ZOO emi

GANGSTA'S PARADISE COOLIO FEATURING L.V.
MCA

MISSING EVERYTHING BUT THE GIRL waRNER
WE'VE GOT IT GOIN' ON BACKSTREET BOYS sMG
LEMON TREE FOOL'S GARDEN INTERCORD

ICH FIND DICH SCHEISSE TIC TAC TOE 8mG
EARTH SONG MICHAEL JACKSON sony

JESUS TO A CHILD GEORGE MICHAEL emi
CAPTAIN JACK CAPTAIN JACK em

ALBUMS

GOTTHARD GOTTHARD sMmG

CELINE DION D’EUX sony

DIE TOTEN HOSEN OPIUM FURS VOLK waRNER
MADONNA SOMETHING TO REMEMBER waRNER
OASIS (WHAT'S THE STORY) MORNING GLORY?
SONY

COOLIO GANGSTA'S PARADISE wARNER

ELTON JOHN LOVE SONGS POLYGRAM

MARIAH CAREY DAYDREAM sony
SOUNDTRACK DANGEROUS MINDS mca

ACE OF BASE THE BRIDGE POLYGRAM

SWEDEN «»

FINLAND (Seura/IFPI Finland)

THIS (LAST THIS |LAST
WEEKWEEK| SINGLES WEEKWEEK| SINGLES
1 1 | SPACEMAN BABYLON ZOO emi 1 1 | SPACEMAN BABYLON ZOO emi
2 | 2 | GANGSTA'S PARADISE COOLIO FEATURING L.V. 2 | 3 | ELECTRIC LEILA K MEGAREEL ART
wea 3 | 2 | JESUS TOACHILD GEORGE MICHAEL virain
4 | 7 | YOUSHOULD BE DANCING E SENSUAL DANCE POOL
' N
3| s sgg:agus TU M'AIMES ENCORE CELINE DIO 5 | NEW| | WISH SKEE-LC aeotesas
6 E A
4 |NEW| DON'T LOOK BACK IN ANGER OASIS CReATION & :;g::ﬁ:ggfg I BT
5 | 3 | MISSING EVERYTHING BUT THE GIRL eervawer | 7 | new | PUNK ROCK SONG BAD RELIGION DRAGNET
6 NEW | ONE OF US JOAN OSBORNE MERCURY 8 4 HAJONNUT EP APULANTA Lewvy
7 4 JESUS TO A CHILD GEORGE MICHAEL wiRGIN 9 8 BABY BOY ME & MY MeEDLEY
8 6 | WISH SKEE-LO MeGa 10 6 MOOD 4R PARLOPHONE
9 |NEW| HEY LOVER L.L.COOLJ DEF Jam ALBUM
10 |NEW| DO YOU KNOW (WHAT IT TAKES) ROBYN micocwer | | || Juor SIL:NPM JARI SILLANPAA siry
ALBUMS 2 6 | ME &MY ME &MY MeDLEY
1 1 | NICK CAVE & THE BAD SEEDS MURDER BALLADS 3 4 | ADIEMUS SONGS OF SANCTUARY VIRGIN
MUTE 4 3 AIKAKONE TAHTIKAAREN TAA RcA
2 | 2 | NORDMAN INGENMANSLAND SoneT [ 'T:IE’R"’C"‘V':V‘:ASOMETH'NG UM
3 | 4 | ENYA THE MEMORY OF TREES warNER
4 | 7 | HANNEBOEL BEST OF HANNE BOEL MeDLEY Al ::BY"ON LS AR 3
5 | 5 | VIKTORIA TOLSTOY FORALSKAD em 7 | 5 | ELTON JOHN LOVE SONGS ROCKETMERCURY
6 | 8 | JOAN OSBORNE RELISH MERCURY 8 |NEW| LUPAUS KAIJA KARKINEN & ILE KALLIO
7 | 6 | ALANIS MORISSETTE JAGGED LITTLE PILL WARNER .
8 |NEW| MARIA MCKEE LIFE IS SWEET GerreN 9 |NEW | NICK CAVE & THE BAD SEEDS MURDER BALLADS
9 |NEW| ROBYN ROBYN IS HERE RICOCHET MUTE/POKO
10 | 10 | CELINE DION D'EUX cowmsia 10 |NEW | DEEP PURPLE PURPENDICULAR Rca
PORTUGAL rortozaiare) CHILE +er chie)
THIS | LAST THIS LAST
1 | 1 | DELFINS O CAMINHO DA FELICIDADE aRioLA
2 | 2 | ENRIQUE IGLESIAS ENRIQUE IGLESIAS HOME/®BAT 1 | 6 | DEFRANCISCO MARGARITA CAFE CON AROMA DE
3 | 7 | NICKCAVE & THE BAD SEEDS MURDER BALLADS POLYGRAM
MUTE 2 | 2 | JULIO IGLESIAS LA CARRETERA sony
4 | 8 | MADONNA SOMETHING TO REMEMBER WARNER
5 | 3 | XUTOS & PONTAPES XUTOS AO VIVO ANTENA 3 3 |NEW| MADONNA SOMETHING TO REMEMBER wagner
POLYDOR 4 | 3 | RICKY MARTIN AMEDIOVIVIR sony
7 |NEw | OE DASSIN LE MEILLEUR OF SO DASSIN cownpn | 5 | 5 | CMIQUITITAS LA MUSICA DE CHIQUITITAS sonv
MBI
8 | 6 | ROXETTE DON'T BORE US—GET TO THECHORUS | 6 | 4 | LUIS MIGUEL EL CONCIERTO waRNER
emi 7 | 10 | ELTON JOHN LOVE SONGS RockemmeRcURY
9 |NEW| BRYAN FERRY & ROXY MUSIC MORETHANTHIS | g |nEw| CRISTIAN EL DESEO DE OIR TU VOZ sne
VIRGIN
10 |NEW| JOSE MARIO BRANCO MUDAM-—SE OS TEMPOS 9 | 1 | VARIOUS ARTISTS TODOS A BAILAR sony
M 10 |NEW| ZIMBABWE CUESTION DE HONOR 8MG
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

SPAIN: As you would expect in the land that gave its name to the Spanish guitar, flamenco wizards
abound here, yet many believe the country lacks fine pop and rock guitarists. However, Joan Bibiloni,
a 43-year-old session guitarist, begs to differ; and he has coordinated a multi-artist album, “Palabra
De Guitarra” (Word Of Guitar) on RCA, designed to correct what he considers a mistaken impres-
sion. The album boasts 15 pop standards, performed by 15 guitarists without vocals or other instru-
ments apart from a dash of percussion. Of the guitarists, most are session musicians and only three
are well known: flamenco rock pioneer Raimundo Amador, Ariel Rot of the band Los Rodriguez,
and Javier Vargas, who heads the Vargas Blues Band. Among the numbers performed are “Moon
River,” “Message In A Bottle,” and “Bridge Over Troubled Waters.” “Spain equals most countries
in its rich core of rock guitarists, which is the result of a long acoustic flamenco tradition,” says
Bibiloni, who has recorded with Kevin Ayers, Larry Coryell, and Jon Anderson. “This project is
an old dream of mine. The album is a celebration of a generation of musicians who are as important
as those born in Memphis, New York, or London.” HOWELL LLEWELLYN

POLAND: CD-ROM is still in its infancy here, but Polish record company Digiton, in conjunction
with CD-ROM Galleries Inc. of California, has started lim-
ited production of the discs. Last year, with the help of Pol-
ish Television 1 and many record companies, Digiton
released “Przeboje Muzycznej Jedynki,” a CD-ROM that
includes videoclips of such popular Polish acts as T. Love,
Nazar, Varius Manx, and Wilki. This was followed by the
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recent release of “Chopin Multimedia,” a four-part guide to § | g
the life and work of the great Polish composer and pianist. § 2 :
More CD-ROMs are in the pipeline, including “Leksykon : o :
Polskiej Muzyki Rozrywkowej” (Lexicon Of Polish Pop | 3
Music) and “Bilinski Goes Multimedia,” a biography of the A Sbbbbdeb bl bbb St
popular music composer. BEATA PRZEDPELSKA

BALKAN REGION: In a testament to the enduring popularity of singer/songwriter Branimir “John-
ny” Stulic, the Komuna record company in Belgrade, Serbia, is releasing 15 CDs that cover the
complete works of the remarkable artist. Stulic began his career during the late '70s as the leader
of new wave band Azra from Zagreb, Croatia. During the band’s early years, he became known
as a harsh critic of the communist system, which earned him instant popularity. In the mid-'80s
he moved to the Netherlands but returned for occasional visits and continued to record and pub-
lish his music. After the breakup of Yugoslavia, he stopped making music. But his popularity con-
tinued to thrive, even among the younger generation, prompting the Zagreb-based Croatia
Records (formerly Jugoton) to reissue some of his albums on CD. At the same time, his work con-
tinued to circulate extensively in Serbia, mainly on bootlegged cassettes. Then, at the end of last
year, Stulic reappeared in Belgrade, and Komuna began officially releasing his entire catalog.
The first album to appear was “Anali,” a double CD featuring some 50 previously unreleased
songs. The material is partly his own and partly covers of traditional Macedonian and Serbian
folk songs. The next album was “Sevdah Za Paulu Horvat,” which features recordings made in
Sarajevo just before the start of the civil war, followed by a reissue of the debut album by Azra.

PETAR JANJATOVIC

ROMANIA: Although the members of folk/rock group Phoenix have long since dispersed to var-
ious countries—Germany, France, Sweden, Norway, the U.S., and here—the band’s legend lives
on. Convened 25 years ago in the town of Timisoara, Phoenix
forged a unique musical style, combining elements of ethnic and
folk music—including centuries-old carols and ritual songs—
with contemporary rock sounds and rhythms. After the revolu-
tion of 1989, the group reunited for a few concerts and TV
appearances, which were enthusiastically received by audiences
too young to have seen Phoenix in its heyday but still familiar
with its music. With the band members now settled in different
occupations, a long-term relaunch of Phoenix proved impossible.
But now, in a belated flurry of activity, the Electrecord label has
released a 77-minute compilation, “Phoenix—Evergreens,” which
documents the history of the group, beginning with its first hits.
Meanwhile, leader/main songwriter Nicolae Covaci has pub-
lished his autobiography, “Phoenix—Insa Eu” (Phoenix—But
Me). However, his book sheds no light on the dramatic way in
which the band was forced to flee communist Romania: The
members hid in their amplification equipment. That is a story that remains to be told in volume
two. OCTAVIAN URSULESCU

POSTA ROMANA K203

U.K.: While Asian music seldom interacts with the mainstream, there is an established and
expanding market for it here due to the efforts of specialist labels, such as the BMG-owned Mul-
titone, and ambitious independents, such as Keda. The vitality of the music was much in evi-
dence when Massalla, dubbed “the U.K.’s No. 1 Asian band,” launched its debut Keda album,
“A Taste Of ...,” on Valentine’s Day at a well-attended dinner and dance in north London. A big,
busy, hard-working band, Massalla played original numbers from its album, which was produced
by musician and label boss Kuljit Bhamra, along with a mixture of bhangra, love songs from
Bollywood films, and Westernized fusion with lyrics sung in Punjabi and Hindi. While most of
Keda's titles are aimed at the Asian market—both domestic and abroad—the label has recent-
ly tried to branch into the mainstream market with its KedaWorld Series, which has released
two albums by jazz artists Zak and Keith Waite. KWAKU
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Canada

Canadian Retail Feels Record Clubs’ Impact
Observers Say Giveaways ‘Cheapen’ The Art Form

B BY LARRY LeBLANC

TORONTO—A widespread protest by
major Canadian retail chains against
Columbia House’s co-sponsorship of the
25th anniversary Juno Awards (Billboard,
March 2) is being matched by growing
discontent among Canada-based labels,
publishers, artists, and management over
the terms of record-club deals and the
clubs’ impact on Canadian retail.

Industry observers estimate that
record clubs account for 30% of all record
sales in Canada, or an estimated $200 mil-
lion Canadian (approximately $145.5 mil-
lion) annually.

Last July, MCA Music Entertainment
Canada pulled out of record clubs. In the
U.S. last spring, Virgin Records said it
would not renew its record-club contracts
(Billboard, April 23, 1995), and later in the
year, MCA Records and Geffen Records
announced that they were pulling out of
the clubs (Billboard, Nov. 4, 1995).

As in the U.S,, the two major record
clubs in Canada are Columbia House—
co-owned by Sony Music Entertainment
and Time-Warner and operating in Cana-
da for 41 years—and BMG Direct Cana-
da, owned by BMG Music Services and in
operation for 18 months.

The heat on record clubs comes at a
time when Canada’s retail sector is frag-
menting. According to Canadian Record-
ing Industry Assn. statistics, the net value
of record shipments jumped 27% from
1993 to the end of 1995. However, in-
creased retail competition has resulted in
thinning gross margin levels at retail.
National electronic chains—such as Price
Club, Future Shop, and Quebec’s Adven-
ture Electronics—now sell records, while
the arrival of Tower Records in downtown
Toronto and the expansion of such music
retail chains as HMV Canada, A&B
Sound, Record On Wheels, Music World,
and Sunrise Records have all served to
increase retail competition.

CLUBS SHIFT FOCUS

Canadian retailers say that record
clubs are increasingly targeting teens and
20-year-olds and are selling more rock-
oriented product. They also maintain that
the clubs have shifted their promotional
strategies from secondary markets to
major urban centers, where retailers have
dominated for years.

Jason Sniderman, VP of Roblan Dis-
tributors of Toronto, which operates the
90-store Sam the Record Man chain, says,
“What clubs are doing now is encroach-
ing on established marketplaces.”

It is difficult to determine overall
domestic club sales in this country. The
majority of the licensing deals made by
the clubs are for North America, and their
sales are often blended with U.S. sales
figures. Record clubs are not part of the
CRIA and therefore do not report their
sales to that group.

“Record-club sales are probably one-
third of the [Canadian record] business
today,” says David Basskin, president of
the Canadian Musical Reproduction
Rights Agency, which issues mechanical
and synchronization licenses. *“‘Before
1992, it was only 12% of the business. The
rise has been heen due to the collapse of
the mom-and-pop record stores and grow-
ing interest in catalog shopping by Cana-
dians.”

According to Harjinder Atwal, senior
VP at Columbia House in Canada, the
estimate that clubs take a 30% share of

record sales “seems high.” But Atwal
declined to disclose the company’s sales
figures. Executives for BMG Direct were
unavailable for comment at press time.

Noting that there has been a “stagger-
ing increase in club sales in the past three
years,” Tom Berry, president of the Alert
Music label and manager of the Holly
Cole Trio, says, “Prior to three years ago,
club sales were addendum sales that did-
n't take away from sales from the record
company. Now, club sales are very signif-
icant, and record clubs are significantly
cutting into the retailer’s end.”

Other observers say that BMG Direct’s
entry into the market in late 1994 esca-
lated clubs’ impact. Leonard Kennedy,
president of the 100-member Retail Music
Assn. of Canada and president of Saturn
Distributing Inc., Toronto, says, “BMG’s
[eight-album] giveaway with no commit-
ment and Columbia House coming back
with an 11-for-a-penny [introductory
offer] caused an upheaval in the market-
place. Look at the clubs’ advertising sat-
uration on TV, radio, and print now. It’s
phenomenal.”

GIVEAWAY OFFERS

Industry observers unanimously slam
such introductory club offers as Colum-
bia House’s 11 CDs or cassettes for a
penny, which is combined with the oblig-
atory purchases at full price, and BMG
Direct’s offer of 11 CDs or cassettes for
the price of one, with ads that tout, “No
commitment to buy more, ever:”

“The giveaways are what's hurting the
industry,” says Kennedy. “The problem
with the giveaways is that nobody knows
how much is being given away.”

Many industry executives and artists
also express dissatisfaction with the way
the record clubs pay artists.

The Canada-based clubs are signato-
ries to a CMRRA mechanical licensing
agreement that they signed with major
and independent record labels in 1992.
According to that agreement, the clubs
operate on a reduced three-quarter
mechanical licensing rate. When the
agreement expires on Dec. 31, 1997,
Basskin says, there will be heated dis-
cussion about the rate.

Says Basskin, “Publishers are widely
dissatisfied with the three-quarter rate.
I’d like to see either the full rate or clubs
proving that their profit margin is con-
tained in the difference between a three-
quarter rate and the full rate.”

“We can’t compete,” says RMAC’s
Kennedy. “How can we, when the record
clubs license albums from labels at about
half what [retailers] pay. [The clubs]
should pay the same amount as we o for
the product.”

The clubs also operate on a reduced
artist royalty rate of one-quarter to one-
sixth the regular rate, and most artists
and songwriters are not paid on product
given away in the clubs’ low-price intro-
ductory offers.

“From the artists’ point of view, you
have to sell eight records to equal one sale
at retail,” says Ray Danniels, president of
Anthem Records and S.R.O. Manage-
ment, which handles Rush, Van Halen,
King's X, and Extreme. Danniels says he
will not release the next Rush and Van
Halen records until he has written con-
firmation from the labels that the record-
ings won't go into clubs.

Danniels says the clubs “are ruining
our business. [ have a problem with the
way artists are financially abused by

[clubs] and the way retailers are being
hurt.”

On July 1, 1995, MCA Entertainment
Canada pulled out of Columbia House and
BMG Direct when their contracts with
the clubs expired. MCA Canada president
Ross Reynolds says, “The deals weren't
attractive enough to offset the amount of
business we're losing at retail.”

Canadian entertainment lawyer Gra-
ham Henderson says that more acts could
negotiate clauses excluding record-club
sales in recording deals. “It’s not a deal
breaker, even with the labels who own
lelubs],” he says. “You don't have to be in
a great negntiating spot to obtain that con-
cession.”

Unlike most Canadian artists, singer/
instrumentalist Loreena McKennitt nego-
tiated her Warner Bros. distribution deal
with a stipulation that her recordings be
excluded from record clubs. “I know I
could sell more records, but I don’t see
why it has to be at the [reduced] price it
is,” she says. “If 'm going to take a roy-
alty break, the record company should
have to as well.”

McKennitt adds that the clubs’ special
offers devalue the product. “The con-
sumer hasn’t got a clue what it costs to
make a recording.”

Industry observers agree that such
offers diminish the perceived value of
recorded music. “Record clubs cheapen
our art form by these deals,” says Dan-
niels. “How can an artist be worth a $25-
$30 [concert] ticket if 11 CDs are worth a
penny?”

But some observers say that retailers
are partly to blame for lowering the per-
ceived value of music product. Stan Kulin,
president of Warner Music Canada, says,
“I don’t like the perception that CDs are
worth one-tenth of a cent. However; retail
has had [print] ads for years whetein the
big eye-catcher was the low value of prod-
uct in limited quantities. Also, retailers’
concern for the artist’s well-being didn’t
prevent them from selling blank tapes for
the past 25 years. What did they think
they were being used for?”

CLUBS HELP RETAIL?

Columbia House’s Atwal maintains that
record clubs and retail are complemen-
tary: Record clubs bring in incremental
business, and retailers benefit from the
advertising support clubs provide. “A lot
of nonmembers use our advertising as a
source of information when they go to
make a purchase at a record store,” he
says. “We're providing quite a sales lift
for them.”

A study on the impact of record clubs in
the U.S. was commissioned by the Nation-
al Assn. Of Recording Merchandisers last
year (Billboard, March 11, 1995). That
study, which surveyed 1,113 U.S. house-
holds, revealed that 74% of club members
had purchased five or more CDs or cas-
settes in the past year from retail, while
(9% of nonmembers had done so. Among
former club members, 80% had pur-
chased five or more music products in the
past year.

The study revealed that price was the
most common reason cited for buying
new or existing music from a club.

Danniels says it is imperative for the
music industry to be protective of musie
retailers. “In this business, we have a
sweetheart deal with retail,” he says.
“How many other businesses have stand-
alone stores for only their product selling
for an average of 30% to 35% markup?”
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Labels Fine-Tune New Formats
Multimedia Music Titles Have Slow Sales

B BY STEVE TRAIMAN

NEW YORK—Lackluster sales are caus-
ing some record labels to re-evaluate their
marketing and development strategies for
enhanced CD and other music-themed
multimedia formats.

Early sales figures show that con-
sumers are slow to embrace the fledgling
new formats. Still, many involved in the
production, marketing, and retailing of
the music-themed multimedia titles say
that patience and persistence are the keys
to the formats’ eventual success.

The best-selling music multimedia
titles are those with a price comparable
to that of a regular CD. The Rolling
Stones’ “Stripped” sold 514,000 units,
while Sarah McLachlan's “The Freedom
Sessions” sold 137,000 units, according to
SoundScan.

But most of the first multimedia music
titles—which have had high development
costs—have had much lower sales. As a
result, some developers may lower their
budgets for future multimedia music pro-
Jjects.

“We are looking much more closely at
the amount of money that we invest now;”
says Philips Media VP Ted Cohen.
“Whatever the investment, if you can’t get
twice the return on t, you are not going to
break even. A year or two ago, we might
have taken more chances. But now that
we are seeing the sales results of some of
these products, we realize that you can’t
continually run a business where you
spend $1 million on a title that may only
bring in $100,000 in revenue.”

Some developers are beginning to
lower their fees to work on music multi-
media titles, according to Jim McDer-
mott, national director of alternative sales
development at PolyGram.

*“The encouraging sign is that develop-
ers who a year ago demanded $50,000-
$70,000 plus expenses and three to four
royalty points on the back end have low-
ered their price to $30,000-$50,000 with
one or no points,” says MeDermott. “This
will be a year of evolution, and we know it
will take time to develop in the market-
place.”

Cohen says that he has been “disap-
pointed” by the overall consumer
response to multimedia music formats.

“Maybe it isn’t as intriguing to people
as the Internet, for some reason. In the
future, we will look at the possibility of
creating some of the content online and
not have as many assets on the CD itself.
The multimedia data on the dise can help
customize the multimedia environment,
while the content comes from the Inter-
net.”

Titles that charge extra for additional
multimedia content have fared below
expectations.

Sony Music Entertainment has
released four CD Plus titles at $22.98:
Alice In Chains’ “Jar Of Flies” has sokl
5,000 copies, “Bob Dylan’s Greatest Hits,
Vol. 3” has seld 3,000, Toad The Wet
Sprocket’s “Dulcinea” has sold 3,000, and
Mariah Carey’s “Merry Christmas” has
sold 2,000, according to SoundScan.

The Cranberries’ “Doors And Win-
dows” on Island/Fhilips Media has sold
5,000 units in jewel box and 2,000 in long-
box at $24.98, while Soundgarden’s ‘Alive
In The Superunknown” on A&M has sold
5,000 units at $19.98.

Commenting on the first releases,
Fred Erlich, VP/GM of new technology
and business development for Sony, says,
“It’s very encouraging as you can't judge
the viability of a product just by Sound-
Scan numbers. We have not put a lot of
[enhanced CD] umits in the marketplace,
and the sell-through percentage is good.
We will have a hybrid strategy going for-
ward, and while some versions may have
an added cost depanding on development
investment, there will be a substantial
number with free multimedia.”

“With about 20 front-line enhanced CD
products out, [labels have learned] that if
you put out a separate SKU at a signifi-
cantly higher price point, it's got to be
positioned as a collector’s piece,” says
McDermott.

Warner Music Group has found some
sales success with low-priced enhanced-
CD singles, including a recent release by
Natalie Merchant, which sold for $3.49.

Chris Tohey, senior VP of marketing

and new technologies for Elektra, says
that the Warner Music Group has many
more enhanced-CD album and single
titles in the pipeline. Many of these are
priced about $3 higher than their audio-
only counterparts.

“The biggest challenge is to get retail-
ers and consumers educated as to what
an enhanced CD is, which is a difficult
marketing problem in an in-store envi-
ronment,” says Tobey.

Indeed, some retailers are remaining
cautious about the new music formats.

“We still remember the MiniDisc,

{Continuned on puge 58)

— N

Individualist In The Twin Cities. Todd Rundgren appears at Computer City in
Minneapclis for a demonstration of his new enhanced CD, “The Indwvidualist.”

Will DVD Turn Video Renters Into Buyers?

Format Pricing, Competition Discussed At Seminar

H BY EILEEN FITZPATRICK

LOS ANGELES—DVD will not only
revitalize the home video industry
with mew and better products, but it
could be the turning point in convert-
ing renters irto buyers, according to
the format’s leading proponent, Warn-
er Home Video president Warren
Lieberfarb.

At the New Video Media Summit
hosted by Kagan Seminars Feb. 21 in
Los Angeles. Lieberfarb reiterated
the supplier’s plans to release product
for the format at sell-through prices,
stressing that the video industry must
begin teaching consumers to buy
rather than rent.

“It’s a big leap,” said Lieberfarb,
“but some consumers see perceived
value in buying a video.”

Careful not to violate any Federal
Trade Comn:ission rules, Lieberfarb
and other home video and hardware
executives batted around DVD price
theories at the seminar.

Although the sell-through video
market has experienced double-digit
growth over the past three years,

retail revenue from rental product is
the bulk of the business.

According to Kagan research, in
1994, consumers spent $9.39 billion on
renting videos, as opposed to $4.64 bil-
lion on buying them.

Lieberfarb added that video rental
is a “wonderful business,” but says
that it has “severe vulnerability due to
the lack of convenience” of having to
return the video to the store.

He added that DVD will attract buy-
ers based on its convenience and com-
pact size.

“Consumers may not have been
interested in collecting, because of the
size and styling of VHS,” he said.
“DVD will motivate a rather dormant
market.”

From the beginning of the DVD
debate, Warner has committed to sell-
through pricing in order to stimulate
hardware sales. Fellow panelist and
MGM/UA Home Video president
Richard Cohen agreed with Lieber-
farb’s strategy, even if it meant that a
supplier will lose money on initial DVD
titles.

“It comes down to defining where

your interests lie,” Cohen told the
audience of about 100 video and cable
executives. “At MGM, we may lose a
little money by releasing at sell-
through pricing. but so what? Our
interests lie in getting a large player
base.”

LIVE Home Video senior VP of dis-
tribution and marketing David Garber
predicted that DVD would most likely
follow today’s two-tiered pricing strat-
egy, in which the majority of titles are
released at rental prices, which are
dropped to sell-through prices three
to six months later.

“There will be too much of a loss of
revenue if you go straight to sell-
through with everything,” Garber
said. “I don’t see how yon can maintain
a business with that strategy.”

With the exception of MGM/UA and
Warner, suppliers have not revealed
specific pricing plans for DVD’s
launch this fall.

Following DVD’s U.S. launch,
Lieberfarb said, the technology will be
rolled out in Japan.

Blockbuster Entertainment Group

(Cantinued on page 74)
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Heavy Metal Rules, But That’s Not All
At Hit Records And Tapes In Dallas

B BY JEFFREY L. PERLAH

DALLAS—At Hit Records and Tapes,
the natural inclination is to look up. A
Led Zeppelin blimp, a U2 car, and a
gigantic selection of T-shirts, tapes-
tries, banners, and other items all hang
from the ceiling.

But things are also visually busy
down below, as life-size eardboard ver-
sions of Elvis Presley, Rod Stewart, and
other stars stand tall, and little Kiss
dolis hold their own ground.

The rear of the store is home to a
Rolling Stones pinball machine, which
is not for sale or even plugged in.
According to Ron Ross, owner of Hit
Records and Tapes, the machine is rare
and “probably worth more than the
store itself. It’s more of a memorabilia
piece. We would need an arcade license
to operate it.”

Carrying about 12,000 music titles,
Hit Records and Tapes, located on Gus
Thomasson Road in northeast Dallas, is
a record, tape, and CD store first and

Ron Ross, owner of Hit Records and
Tapes in Dallas, stands next to a
Rolling Stones pinball machine that he
says is “probably worth more than the
store itself.” (Photo: Jeffrey Perlah)

EXECUTIVE

DISTRIBUTION. Richard Bengloff is
promoted to VP of distribution oper-
ations at Sony Musie Distribution in
New York. He was VP of finance.

Mark Mayo is promoted to sales
manager at Rock Bottom in Atlanta.
He was regional salesman.

HOME VIDEO. Blockbuster Video
names Rich Ungaro divisional VP
of operations in Atlanta. He was VP
of operations at Starbucks Coffee.
Mimi Slavin is appointed execu-
tive director of promotions and mar-
ket research at 20th Century Fox
Home Entertainment in Beverly
Hills, Calif. She was marketing man-
ager of promotions for Nestlé USA.
Prism Entertainment in Los
Angeles appoints Gary Rubin to
president of Prism Pictures and
Nancy Lund VP of international
sales and promotes Denis Ballew to
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IS COMING SOONTO
A STORE NEAR YOU! < )

foremost, but it is also an eyeful of rock
culture. The overall effect is both nos-
talgic and wonderfully cheesy.

As for the shirts, the store carries
more than 500 styles, including 30 dif-
ferent Metallicas, 20 Megadeths, 20
Slayers, and 10 versions for both the
Misfits and Danzig, not to mention four
Sambhains. “It’s the best [music] T-shirt
selection in Dallas,” Ross boasts.

Most of the store’s decorations high-
light heavy metal, “because that’s what
makes the best T-shirts, posters, and
displays,” Ross continues. “Some peo-
ple walk in and think that all we carry
is heavy metal, but when they find out
we do have Carole King or George Ben-
son or Tammy Wynette, they flip out.”

Hit Records and Tapes opened in
1975, and Ross began working there
about four years later. He eventually
became a supervisor and bought the
store in 1987. The shop contains 3,500
square feet of retail space and another
2,500 square feet for its two warehous-
es and office.

Ross says that the store’s overall sales
are about $150,000 a year, a figure that
has been “really steady” throughout the
retailer’s life span. “When you're in a
neighborhood for so long, you can sur-
vive well,” he says. About 60% percent
of its annual sales are from music; 20%
from T-shirts, flags, and tapestries;
10% from videos; and 10% from posters,
stickers, patches, and buttons.

What sets the store apart, Ross
notes, is its ability to offer personal
attention and provide a personal touch.
Ross says the store will make a special
order for anything that is in catalog. “If
someone wants the very first Billy Joel
cassette, the chain store might say they
don’t carry it, whereas I will work my
hardest to get it for the person.”

What’s important to the owner is

TURNTABLE

o
UNGARO

BENGLOFF

VP of development/production. They
were, respectively, VP of acquisi-
tions and ancillary sales at Prism;
VP of sales and administration at
Island Pictures; and director of cre-
ative affairs at Prism.

Vickie Barber is promoted to
director of distribution and cus-
tomer operations for Turner Home
Entertainment in Atlanta. She was
customer service manager.

“being able to carry anything we want
and decorate any way we want,
whether we put up a Body Count dis-
play or a Jane’s Addiction display. The
chains and department stores are lim-
ited, especially in carrying things that
are controversial.”

Hit Records and Tapes makes sure
that it makes good use of its displays—
something that a lot of other record
stores do not practice, Ross says. “The
record companies are very good to us
because they know we use [the dis-
plays], and do not sell or give them away.
If Warner Bros. brings us a Madonna
stand-up, they know they ecan come back
in five years and see that it’s still here.”

Half the store’s titles are “pop, rock,
and metal,” Ross says. “Probably our
biggest sellers are heavy metal and
hard rock.” The store also sells a lot of
country musie and rap and carries a full
line of soundtracks, show tunes, and
comedy, as well as some easy listening,
classical, and Spanish recordings.
According to Ross, Hit Records and
Tapes stocks everything from “Patsy
Cline to the Dead Kennedys . .. And
now we're getting into industrial.”

He says he understands the chal-
lenges of catering to a population with
varied musical palates. “Someone might
come in and buy Alabama’s greatest
hits. Thirty seconds later, a kid will
come in and buy a Black Flag record.”

The store’s music titles are broken
down to about 8,000 cassettes and 3,000
CDs, with the rest in vinyl—a format
Ross is proud of. “We're a real record
store with real vinyl,” he notes.

“The record companies tried to kill
[vinyl], but you just can’t do that. People
are sitting at home with 500 albums,
and [many] don’t want to re-buy every-
thing on CD. People still like the
[album] liner notes and the size [of the
vinyl format]. If you take care of your
albums, they’ll last you forever. And of
course, a lot of the stuff on vinyl you
won'’t see on CD.”

The musie videos the store carries
span various genres, including hardcore
punk (a live Minor Threat video from
Dischord Records, for example). Only
about 5% of Hit Record’s musie product
is used.

Despite its Southern locale, the store
also carries a large collection of base-
ball eards—both new ones sold at the
register and collector editions that go
deep into the old-time New York Yan-
kees—impressively displayed at the
back of the store. The store also has sev-
eral large cardboard displays of ath-
letes, including Michael Jordan and Bo
Jackson.

Hit Records and Tapes’ devotion to
classic rock reflects Ross’ own tastes.
“Probably our favorite band is Aero-
smith, and I think up north we’re
known as an Aerosmith headquarters.
The band has visited us on a number of
occasions . . . And, of course, Aerosmith
are big Rolling Stones fans, and we're
Rolling Stones fanatics here.”

Besides the pinball machine, the
Rolling Stones’ name is even posted next
to the store’s name on the sign outside.

Hit Records and Tapes also places
much emphasis on what Ross calls “the
big four”: Led Zeppelin, Pink Floyd, the
Doors, and Jimi Hendrix. “It seems

(Continued on page 58)

newsline...

BLOCKBUSTER MUSIC stores’ revenues increased 4.7% to $585.2 mil-
lion in 1995 from $558.7 million in 1994, according to parent company
Viacom. But cash flow (or earnings before interest, taxes, depreciation,
and amortization) declined 28.8% to $33.1 million from $46.5 million the

previous year. The total number of stores dropped to 518 at year’s end
from 542 the year before. The fourth quarter indicated good news for
profitability, however, as the
musie stores’ revenues were up
6.3% to $201.3 million from
OM $189.43 million in the same

period the year before, and cash

flow rose 23.3% to $16.9 million

from $13.7 million. At Block-
buster Video, annual revenues increased 20.1% to $2.38 billion from
$1.98 billion the year before, as cash flow rose 22.5% to $784.8 million
from $640.4 million. But the fourth quarter was weak for the video unit,
as cash flow declined 18.1% to $187.1 million on a 23.5% increase in
revenues to $669.3 million. Viacom says that cash flow was down
because of an increase in rental tape amortization costs. Blockbuster
Video ended the year with 4,513 stores worldwide, a net increase of
444.

IMAGE ENTERTAINMENT has signed an exclusive licensing agreement
with Warner Home Video for the laserdisc release of 35 programs from
the MGM/UA library, which is distributed by Warner. The first two
releases under this deal will be “The MGM Composers’ Collection,”
which contains three musical features and lists for $124.98, and “Angels
In The Qutfield,” a 1951 baseball fantasy.

HANDLEMAN, the rackjobber and distributor of music and home video,
reports that music sales declined 9% to $200.1 million in the third fis-
cal quarter, which ended Jan. 31, from $219.2 million the year before.
The Troy, Mich.-based company attributes the decrease to “lower sales
to certain key customers resulting from customer shipment restrie-
tions as well as continuing softness in the retail music marketplace.”
Video sales were essentially flat at $111.9 million. Book sales fell 8% to
$14.8 million, and personal computer software sales rose 17% to $18.8
million. Handleman’s North Coast Entertainment, which distributes
proprietary musie, video, and PC software products, had a 38% increase
in revenues to $25.2 million. The company reports an overall net prof-
it of $1.1 million on $345 million in net sales, compared with a profit of
$11.1 million on $362.9 million in sales the year before.

SPELLING ENTERTAINMENT GROUP, a producer of films, TV programs,
and interactive entertainment, reports that its subsidiary Virgin Inter-
active Entertainment had a loss of $14.8 million in 1995 on a 15.7%
increase in revenues to $212.2 million. Spelling attributes the loss to

having no title in the fourth

quarter comparable to “The
Lion King” in the previous year,
as well as “delays in releasing a
significant number of VIE’s
titles and the shipment of fewer
than anticipated units to retail-
ers, reflecting, in part, the con-
tinuing reluctance by con-
sumers to purchase interactive
software product until the new-generation hardware platforms have
achieved a higher installed base.” Overall, Spelling reports a net prof-
it of $16.5 million on revenues of $664.4 million in 1995, compared with
a profit of $24.1 million on $599.8 million in revenues the year before.

SPELLING

ENTERTAINMENT GROUP 15

MOVIE GALLERY, a Dothan, Ala.-based home video rental chain, reports
that in 1995, net profits nearly tripled to $14.5 million on a more than
threefold increase in revenues to $123.1 million.

TURNER HOME ENTERTAINMENT plans to release two home video titles
in May linked to the 1996 Olympic Games: “100 Years Of Olympie
Glory” and “America’s Greatest Olympians.” Turner’s partners in a
promotion for the titles are Hanes, the underwear manufacturer, and
Panasonie, the consumer electronics company.

THE NATIONAL ASSN. OF RECORDING MERCHANDISERS has announced the
lineup of performers for the concert to be held the last night of NARM’s annu-
al convention, March 25 in Washington, D.C. The performers are Buddy Guy
(Silvertone/BMG Distribution), Richard Marx (Capitol Records/Cema Distri-
bution), Kathleen Battle (Sony Classical/Sony Music Distribution), Trisha
Yearwood (MCA/Nashville/Uni Distribution), and the Temptations and the
Four Tops (Motown Records/PGD). At press time, the act representing dis-
tributor WEA had not been confirmed. NARM has titled the concert, which
includes musical genres ranging from blues to country to classical, “Music In
America: Celebrating Our Industry’s Diversity.” Jane Alexander, chairwoman
of the National Endowment of the Arts, will be the host.
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Music Just Part
Of New Boxed Set
On King Records

ONE OF THE BETTER and more
educational historical compilations to
land on our desk in recent weeks is
the essential “The King R&B Box
Set,” produced by GMIL Ine.—the
Nashville company that has owned
the great King Records catalog since
1975—and distributed by Highland
Music in Dearborn, Mich.

The talent contained on this 85-
song collection is incomparable: Dur-
ing its hevday in the '50s and '60s,
the indie label released hit after hit
by such storied R&B acts as Bull
Moose Jackson, Roy Brown, Wy-
nonie Harris, Eddie Vinson, Ivory
Joe Hunter, the Dominoes (with
Clyde McPhatter), Dave Barth-
olomew, the “5” Royales, Little
Willie Littlefield, Big Jay Me-
Neely, Little Willie John, Bill

Doggett, Hank Ballard, Freddy
King, Johnny “Guitar”

?

Watson,

DECLARATION
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INDEPENDENTS.

by Chiis Morris

and, of course, James Brown.

But the boxed set also affords a
remarkable flv-on-the-wall look at
one of the most amazing indie label
operators of the era, Syd Nathan.
The fourth bonus disc includes thiree
specches by Nathan made to King
personnel from 1951 to 1954. These
tough, funny spiels offer today’s
indie an indication of how the busi-
ness was different in the '50s and
how some things remain unchanged.

In an address to his sales staff,
Nathan says that King “started off
as a mistake” when country musi-
cians who frequented Nathan's
Cincinnati store, Syd’s Record Shop,
talked him into releasing their
records. Retailing was tough, Nathan
sayvs: “It was like just trying to sell
grand pianas [sic] out in the desert,
but we done business "cause we knew
how to do business.”

Just how well Nathan knew how to
do business on the label side is ex-
plained in Colin Escott’s liner notes:
*Nathan tried to lick [hig] problems
by not only establishing his own stu
dio, his own pressing plant, and his
own printing press, but also his own
distribution svstem that, at one
point, extended to 32 wholly owned
branches that only sold King re-
cords. Later he had his own design
studio for LD jackets, and even a line
of record players. In other words,
Nathan controlled the entire process
{rom recording the song to plaving it
at home. Only the paper inner
sleeves for LPs were brought in from
outside.”

Incredible. No independent label
today can boast that kind of control.

But certain verities of the '90s held
true in 1954, when Nathan assem-
bled his A& R staff—which included
such legendary figures as Ralph
Bass, Henry Stone, and Henry
Glover—for a pep talk.

(Continued on puye 57,
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Merchants & Marke’ring

Blockbuster Denies Reports
That Music Web’s For Sale
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GIVEN THE frail health of musie
retailing, it seems as it every large
chain is burdened by a particular rumor
about its eventual fate. As such, Block-
buster Music is no exception.

Since Viacom bought Blockbuster
Entertainnent last vear, Blockbuster
Music has been beleaguered by rumors
that its new parent was disenchanted
with that aspect of the Blockbuster
business and wanted to unload the
chain. In fact, according to the specu-
lation, Viacom was so anxious to get out
of the music business that it planned to
simply shut down Blockbuster Music
stores, send the inventory back to the
manufacturers, and swallow a $450 mil-
lion investment.

The latter scenario, of course, is total
nonsense. But last week, fuel was
added to the fire when Tom Dooley,
deputy chairman at Viacom, reported-
ly stated at a financial conference in
Paris that the

ty to develop new artists and making it
harder to sell eatalog product, the
labels will move to “protect the value of
their intellectual property rights,” he
SAVS,

In the meantime, Blockbuster is
“examining ourr opportunities™ on how
and when to expand its business, he
says. “Our mandate, as the industry
consolidates, is to see if we can become
bigger and stronger.”

While everybody and anybody is for
sale now, the most visible “for sale™ sign
in the business is on the front lawn out-
side the headquarters of Wherehouse
Entertainment.  Knowledgeable
soutees say that Bloekbuster Music has
not been a factor in those proceedings,
thus far.

Berrard wouldn’t comment on the
Wherehouse situation, except to reit-
erate that the company was looking for
the “right opportunity.”

But he ended

company may
seek someone to
buyv or merge
with the 520-
store Blockbuster
Music because
the outlets aren't

RETAILE
TRACK

by Ed Christman [N

his conversation
with Retail
Track by sav-
ing, “We are not
ready to take in
our sail quite
yet. We haven’t

growing as fast
as its other oper-
ations, accortling to Bloomberg Business
News. Seemingly lending credibility to
that story, Viacom released its finan-
cials for the quarter and Blockbuster
Music by tar had the weakest cash-flow
margin of Viacon’s 10 major business
categories (see Newsline, page 54).

Needless to say, that report turned
out to be a public relations debacle for
Blockbuster Music, causing unrest
within the company, as well as among
its suppliers. In an effort at damage
control, Steve Berrard, president/CEQ
for Blockbuster Entertainment, ad-
dressed the issue, saying that the
Bloomberg report took Dooley’s com-
ments out of context.

“The fact is, we are not up for sale,”
he states. Although he concedes that
“there is no question that the musie
retuil [sector]is in trouble,” he sees this
as a period of great opportunity for
whoever will survive the downturn.

While some may speculate that Via-
com is unhappy about its participation
in music, Berrard says that just isn't so.
“IViacom chairman| Sumner Red-
stone thinks long-term,™ he adds.
“Music retailing is less than 2% of Via-
conr’s business. and as long as it doesn’t
lose money,” Blockbuster will continve
to be a plaver in music retail.

A Viacom spokesman says the com-
pany always looks at possible strategies
for its assets. On Blockbuster Music,
“we've made no decision. We're looking
at all of our options,” he says, and the
ones about which Dooley spoke are a
couple of them.

Speaking of the problems plaguing
music specialty merchants, Berrard
suyvs, "1 think [music retail | will be fine
long-term. Rationality will prevail.”
Eventually, the discounters will grow
tired of losing money on musie, he
argues. Also, the labels will become
niore active in proteeting the business.
Already, labels have strengthened min-
imunm-advertised-price policies. As it
becomes clearer that loss-leader pric-
ing of the hits is affecting labels™ abili-

wavered in our
cotnmitment to
the music chain. We opened 25 stores
last year, and we will open 15 this vear.”

MAKING TRACKS: Jeff Abrams,
senior VI’ of musie and video for Best
Buy, has given his notice. Abrams, who
engineered Best Buy's entry into sell-
ing music in 1986, was unavailable for
cominent. According to Minneapolis
sources, Abrams is not saying what his
destination would be, other than to
admit that he took a job at a company
located in a region of the country that
enjoys year-round warm weather. And
Retail Track further hears that eom-
pany is a certain music and video
wholesaler.

ANI) THE ENVELOPE PLEASE:
PGD recently held sales meetings and
announced company awards in Palm
Springs, Calif. PGD’s New York branch
won the branch of the vear award.
Sales representatives of the year
awards were presented to Curt Carl-
son of the Midwest branch, David Fos-
ter of the Northwest branch, and Joe
Courtney of the Southwest branch.
Steve Gallagher of the mid-Atlantie
branch was named video sales repre-
sentative of the vear, while Nodia
Breen of the New York branch and
Lori Anderson of the mid-Central
branch were presented with the single
sales specialist awards.

Also, Paul Dellafiora of the Los
Angeles branch was named alternative
artist development representative,
while Kenny Gilbert of the New York
branch and T.J. Miller of the South-
west branch scooped up the black artist
development rep awards. The field reps
honored were Sandy Bidinger of the
Southeast branch and Sam Dailey and
John Nicholson, hoth in the Southwest
branch. The college rep award went to
Billy Hutchins of the Northeast
branch and John Piadrahita of the
Southeast braneh, while D'Andre
Boldon of the mid-Central branch won
the black college rep award.

ADVERTISEMENT

The Fabulous Four
Are Back!

lv’s THE REUNION WE'VE
all been waiting for — our
favorite superstars shining in
a collection of their best-
loved songs for a spectacular
four-album tribute. That’s
right, Mickey, Donald, Gooty,
and Pluto are back together
again for Children’s Favorite
Songs. a stellar collection of
time-tested favorites with a
brand-new look.

Already a proven best-seller,
this product line has been
completely repackaged for
even greater Disney equity,
collectibility, and shelf
presence. The bold, new
graphics featuring this friendly
foursome are sure to grab
attention — as well as new
sales records. When this
product was repackaged just
four years ago, there was a
100 percent boost in sales, so
watch out!

As an added bonus, consumers
can look forward to $15 in
savings on fun Mickey Stuff
for Kids merchandise. So
don’t let this second chance
with a fabulous toursome
pass you by!

Ship date: 3/26
Street date: 4/9

Share the music
of Disney
at our website:
ttp://www.disney.com/DisneyRecords

Now on-line!

© DISNEY [
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DECLARATIONS OF INDEPENDENTS

(Continued from page 55)

In 54, the four major labels of the
day controlled 80%-85% of the busi-
ness, as Nathan tells his staff; a
month in which King sold 400,000
singles was a big one.

“We're in a tough business,” Nathan
says. “The majors are breaking their
backs trying to enter into this field,
and we've gotta stop 'em.”

And then Nathan says something
to his team that hits home with Dec-
larations of Independents. He points
out that Bass sold his Cadillac and
bought a Ford, and he uses it as a
metaphor for the competition in the
market between indie King and the
majors.

“Apply that to the King Record
Co., gentlemen,” Nathan says. “We've
got to get there in a Ford, while
they're trying to get there in a Cadil-
lac . .. It don’t ride quite as nice,
does it? But it’s a little easier to
park.”

How beautiful is that? The indie
sector today has grown to encompass
more than 20% of the market, but
Nathan’s metaphor still rings bril-
liantly true. In the indie-vs.-major
game, that old Ford is still logging a
lot of miles.

QUICK HITS: Tried & True
Musie, singer/songwriter Jerry Jeff
Walker’s Austin, Texas-based label
has signed an exclusive agreement
with Bayside Distribution in West
Sacramento, Calif. Walker’s current
release is “Night After Night” ...
Kosmo Vinyl, ex-manager of the
Clash, and Clay Harper, formerly
with the bands the Coolies and the
Ottoman Empire, have founded
(appropriately) a vinyl-only label,
Casino Royale, as an offshoot of
Harper's Casino Music in Atlanta.

The first release is “Roly Poly,” the
first of 12 vinyl 45s by Harper that
the label will issue this year . ..
Rimshot Records in Jacksonville,
Fla., has signed an exclusive distri-
bution deal with MS Distributing in
Hanover Park, Ill. Chain Of Fools’
album “100% Of Nothing” is the
first produet going out under the
deal.

F LAG WAVING: Singer/song-
writer/guitarist Joel R.L. Phelps left
Seattle band Silkworm, a former
Flag Waving fave, in July 1994, after
serving as co-founder of the Mon-
tana-bred quartet.

“There’d been a breakdown of our
personal relationship,” Phelps says.
“It was time for us not to be around
each other.”

But Phelps has stepped out on his
own with the striking solo record
“Warm Springs Night,” released by
Silkworm’s former label, El Recordo
Records in Seattle. (Silkworm, now
a trio, is signed to New York-based
Matador Records, which has just
released the group’s album “Firewa-
ter.”)

Phelps—who cut his album with
members of such Seattle groups as
Engine Kid, Jessamine, the
Defilers, and Citizen’s Utilities—
wrote the dark, stormy songs during
a particularly trying period.

He says, “All of those songs came
during one of the pivotal turning
points in my personal life—the end
of a relationship I had with this
woman in Seattle, of course, and a
long string of years with Silkworm.
Also, I was adopted, and I was start-
ing to look for my natural family at
that time; some of it comes from
those feelings.”

THE MOST
RELIABLE

CD LISTENING
STATIONS

IN

SOUND
INVESTMENT
IN QUALITY

Moper CDLS 106
59"H X 19"W X 23.5"D

FULL ONE YEAR WARRANTY

MobeL CDLS 212
56"H X 25.5"W X 23.25"D

INCLUDED

DEVELOPED BY

HIGH LEVEL MARKETING

TEL:(818)769-7700

FAX: (818)769-7133

8033 SUNSET BOULEVARD SUITE 3518 LOS ANGELES. CALIFORNIA 90046

It’s a high-voltage performance,
slammed home in a style that, Phelps
acknowledges, is derived in large
measure from Neil Young’s sound
on “Tonight’s The Night” and
“Zuma.” The title song, sung in a
keening wail by Phelps, is the most
powerful of a forceful, disturbing
collection of tracks.

Phelps, who has performed with
local friends in Seattle under such
apropos handles as the Downer Trio
and the Downer Quartet, will open a
series of East Coast and Midwest
dates in March for former Galaxie
300 duo Damon & Naomi. The shows,
which will be solo sets or duet perfor-
mances with drummer William Her-
zog, kick off Tuesday (5).

“I'm hoping we can get the trio or
quartet to go down our coast,” Phelps
says.

Sales giving you the Blues?
Rock & Roll with Gopher Cards!

Divider Cards

Shelf Talkers
Custom Styles
Printed

Blanks

Gopher Products 800-648-0958
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The Visible
Revolution

Now you can see and hear
music simultaneously. The
first station with visibly spin-
ning CDs, it will put a new
spin on in-store listening sta-
tions. Ask about our new
HIT 1 and HIT 5 stations,
built and designed for in-store
play. Simple and better by LIFT.

USA: Phone: 201/945-8700

Fax: 201/945-9548

Headoffice: Phone: +43/1/587 3838
Fax: +43/1/587 4509

LIFT.

Systems with future.

Merchants & Morke’ring

HEAVY METAL RULES, AT HIT RECORDS AND TAPES

(Continned from page 54)

they get passed on from generation to
generation,” he says. “The store’s been
here for over 20 years, and it's watched
most of the neighborhood grow up. Now;
you'll find lots of teenagers—who dis-
covered Hendrix and Zeppelin in their
big brother’s bedroom—saying, ‘Wow,
what is this? Those bands never stop
selling.”

Ross’ store also appreciates the sig-
nificance of the Ramones as pioneers of
punk. He was even wearing Ramones
sweat pants on the day he was inter-
viewed. “There wouldn’t have been any
punk musie if it weren’t for the
Ramones,” he says.

For its CD and cassette stock, Hit
Records and Tapes uses Southwest
Wholesale in Houston, one of the largest
one-stops in the South. “We can call
them and order at 6 in the evening, and
they’ll have it here at 10 the next morn-
ing,” he says. “We probably spend
$1,000 a week with them, and 50 grand
a year. Plus we don’t do any returns
with them either: We only buy what we
know we're going to sell.” Hit Records
and Tapes orders most of its vinyl from
PPhantom and Abbey Road.

The store orders its T-shirts from
Brockum in New York, its videos from
Musie Video Distributors in Morris-
town, Pa., and its posters, flags, ban-
ners, and sunglasses from Orion in
Cleveland.

Hit Records and Tapes’ main compe-
tition is the large chain retailers, includ-

Heavy metal T-shirts and other mer-
chandise hang from the ceiling of Hit
Records and Tapes. (Photo: Jeffrey
Perlah)

UNOLUE G

ENTERTAINMENT IS OUR BUSINESS
110 Denton Ave. New Hyde Park, NLY, 11040
Tel# (516) 294-5305 Tel.# (800) 294-5901

Fax# (516) 873-8660

NON-SPORTS / SPORTS / MOVIES
TRADING CARDS

HOT _IMPULSE ITEMS

GREAT PROFIT
FAST TURNOVER

Place them on the counter...
Watch Them

WE 8TOCK:
current / new release

Trading Cards, Phone Cards,
Card Supplles, Toys & Candy
- |

FULL SERVICE
ONE-STOP:

12" Vinyl Singles, LP's, CD's,
Cassettes, Cassette Singles,
Maxl Cassettes & CD Maxis

Hit Records and Tapes is located on
Gus Thomasson Road in northeast
Dallas. (Photo: Jeffrey Perlah)

ing Best Buy, Cireuit City, and Incredi-
ble Universe. Ross says his store is
among only a handful of “mom-and-pop”
record stores left in Dallas. “We're look-
ing at a city of about 2 million people,
and there’s less than a dozen indepen-
dent stores left,” he adds. “But we'll be
here long after the chains are gone.”

FINE-TUNING FORMATS

(Continued from page 5.3)

DCC, and CD+G [CD+Graphics],”
says Judy Neubauer, director of retail
advertising and promotion at Tempo
Music and Video, which has stores in
California and Hawaii. “We don’t want
to get burned again. This does seem to
have more credibility, though. At least,
we know that many consumers already
have the hardware to play these dises.”
Many efforts are under way to help
boost the profile of musie-themed multi-
media titles at retail.
(Continued on next puge)

" For Sony, Philips,
It’s Now CD EXTRA

H BY STEVE TRAIMAN

NEW YORK—Sony and Philips have
come up with a new name to market
the enhanced CD. Final specifications
for the Blue Book format now known
as CD EXTRA—and previously
referred to as CD Plus—have been
distributed to CI licensees and are
being made available to other devel-
opers.

The CD EXTRA name and mar-
keting logo are designed for both pro-
motional and packaging use. The new
logo may be paired with the Enhanced
Music CD system logo, which appears
on the disc to indicate compatibility
with both CD-audio and CD-ROM
specs. The final Blue Book specs were
established in consultation with the
Recording Industry Assn. of Ameri-
ca, the Recording Industry Assn. of
Japan, Microsoft, and Apple Comput-
er.

With final Blue Book specs just
published, existing and “in develop-
ment” enhanced-CD projects are
using a variety of other authoring
tools and formats. Many executives in
companies other than Sony and
Philips share the view of Chris Tobey,
Elektra senior VP of new technolo-
gies: “If the Blue Book format
becomes a de facto standard, we
would consider making that move,” he
says.

Billboard's
1996 International
Buyer's Guide

191 . .
The International Buyer's Guide
is an indispensable direc,t,ory for me

as an Indie one stopper.

Cole R. Patterson, Indie Go Music
Joondalup, Western Australia

Blloecrd

INTERRATIONAL grond
BOTERS GUIDE  fsse™
1346

THE WORLDWIDE
REFERENCE SOURCE FOR MUSIC, VIDED
AND HOME ENTERTAINMENT

FEATURING COMPLETE

More than Over 40
112,000 listings countries

EURUPE TERNATIONAL SECTIONS ;
EURUPEAN & IN listed

If you're interested in joining those weli-connected folks who do the

big deals, make the big money, and have the big fun in the music and
video business, we suggest that you order your own copy of
Billboard's International Buyer's Guide '96 before this year's press run
is completely sold out.

IBG '96 brings you record labels. music publishers, wholesalers
and distributors, manufacturers, service and supply companies,
home video companies. public relations firms, schools, entertain-
ment attorneys, tape duplicators, compact disc plants, and an
audio books section that has been doubled in size. Plus, you'll
find dozens of pages of informative ads, and an entire section of
manufacturing specification charts on blank tape.

With IBG '96, you will be able to:

@ Reach record buyers worldwide at retail and distributors,
importers/exporters.

@ Find the telephone number, fax or E-Mail number of companies
throughout the world.

W Get specifications on blank media inclusive of blank tape and diskettes.

@ Find manufacturers of jewel boxes and other service and supply
organizations.

@ Locate a publisher who may have interest in your catalog and/or specific
copyright.

This is the kind of information that can put you at the top of the

industry. And, best of all. it costs just $109 (plus shipping/han-

dling), which is practically nothing when compared to the stag-

gering cost of gathering this information on your own—particu-

larly when you consider that the guide is constantly being updated

by our research teams in both the U.S. and Europe.

FOR FASTEST SERVICE CALL
(800) 223-7524 OR (800) 344-7119.

In NY (212) 536-5174. In NJ (908) 363-4156.
Or send check/money order for $109 plus $5 S&H ($12 for interna-
tional orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ,

PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only.

All sales are final. BDBG3145
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‘Sailor Moon’ Takes A Shine To Cross-Rebates

HELLO, SAILOR: Kid Rhino has
cooked up a cross-rebate offer with
giant Japanese toy manufacturer
Bandai for the label’s newly released
audio product from the syndicated
television series “Sailor Moon.” The
soundtrack album “ ‘Sailor Moon’:
Songs From The Hit TV Series” and
book/audiotape release “Sailor Moon
Unnatural Phenomena,” which
streeted Feb. 27, are being tied in
with Bandai’s Sailor Moon doll line
“as long as the dolls are on the
shelf,” says Kid Rhino product man-
ager Sheila Dennen.

“On both cassettes and CDs,
there’s a burst saying, ‘Get $2 off
Sailor Moon adventure dolls! See

Billboard.

by Moira McCormick

inside for details.” ” says Dennen.
“On the booklets and j-cards are
perforated rebate forms.” Packag-
ing on Bandai’s coll line also fea-
tures a burst promoting $2 off the
audio product.

While the animated series is

FOR WEEK ENIDING MARCH 9, 1996

T K . d A d .
u n I “ I n ™
§ Compiled from a national sample of retail store and rack SoundScan®
« | = | & sales reports collected, compiled, and provided by  JJ NN
o Wi
wd
£ | £ | 5 | ARTIST/SERIES TITLE
%’ Z) %’ LABEL, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE)
- -
* ok x NO. 1 % % %
1 10 5 SING-ALONG WINNIE THE POOH
WALT DISNEY 60889 (10.98 Cassette) =
2 1 16 READ-ALONG @ TOY STORY
WALT DISNEY 60265 (6.98 Cassette)
3 3 19 VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND
WALT DISNEY 60863 (9.98/16.98)
4 2 27 VARIOUS ARTISTS @ CLASSIC DISNEY VOL. | - 50 YEARS OF MUSICAL MAGIC
WALT DISNEY 60865 (10.98/16.98)
5 7 % READ-ALONG A POCAHONTAS
WALT DISNEY 60258 (6.98 Cassette)
6 4 27 VARIOUS ARTISTS @ CLASSIC DISNEY VOL. It - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60866 (10.98/16.98)
7 6 10 VARIOUS ARTISTS A DISNEY CHILDREN'S FAVORITES VOLUME 1
WALT DISNEY 60605 (6.98/13.98)
8 5 97 BARNEY A BARNEY'S FAVORITES VOL. 1
SBK 27115/EMI (9.98/15.98)
9 13 | % READ-ALONG THE LION KING
WALT DISNEY 60254 (6.98 Cassette)
10 9 % KENNY LOGGINS @ RETURN TO POOH CORNER
SONY WONDER 57674/COLUMBIA (9.98 EQ/13.98)
11 8 2 BARNEY BARNEY'S SLEEPYTIME SONGS
BARNEY MUSIC 35101/EMI (9.98/16.98)
121l a BARNEY @ BAXRNEY'S FAVORITES VOL. 2
BARNEY MUSIC 28338/EMI (9.98/16.98)
13 12 9 VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS
WALT DISNEY 60819 (9.98/13.98)
SING-ALONG A POCAHONTAS
14 | RE-ENTRY WALT DISNEY 60876 (10.98 Cassette)
15 15 10 READ-ALONG CINDERELLA
WALT DISNEY 60204 (6.98 Cassette)
16 14 27 SING-ALONG A THE LION KING
WALT DISNEY 60857 (10.98 Cassette)
17 |16 | 19 VARIOUS ARTISTS MICKEY UNRAPPED
WALT DISNEY 60627 (9.98/16.98)
181172 CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS
BENSON 217 (3.98/6.98)
19 | 20 18 CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS
BENSON 218 (3.98/6.98)
20| 18| 27 VARIOUS ARTISTS FEAT. LEBOM @  THE LION KING: RHYTHM OF THE PRIDE LANDS
WALT DISNEY 60871 (10.98/16.98)
21| 24 | 12 CEDARMONT KIDS CLASSICS TODDLER TUNES
BENSON 056 (3.98/6.98)
22 | 21 9 VARIOUS ARTISTS A’ DISNEY CHILDREN'S FAVORITES VOLUME 2
WALT DISNEY 60606 (9.98/13.98)
23 | RE-ENTRY READ-ALONG POCAHONTAS: ISTEN WITH YOUR HEART
WALT DISNEY 60263 (6.98 Cassette)
2| 19| 2 VARIOUS ARTISTS THE MUSIC OF BISNEY'S CINDERELLA
WALT DISNEY 60886 (9.98/16.98)
25 | 2 16 CEDARMONT KIDS CLASSICS BIBLE SONGS
BENSON 216 (3.98/6.98)

Children's recordings: original soundtracks excluded. ® Recording Industry Assn. Of America (RIAA) certification for
sales of 500,000 units. A RIAA certification for sales of 1 million units, with multinrillior sellers indicated by a numeral fol-
lowing the symbol. Most albums available on cassette and CD. *Asterisk indicates viryl LP 's available. Most tape prices,
and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and al! other CD prices, are equivalent
prices, which are projected from wholesale prices. © 1996, Billboard/BPi Communications, and Soundscan, Inc.

reportedly huge in Japan (Dennen
compares its popularity to the
Mighty Morphin Power Rangers at
their height), “Sailor Moon” has yet
to catch fire here. (Dennen notes the
scareity of strategic time slots for
syndicated TV shows.) “Sailor
Moon” is an unusual cartoon action
series. It’s aimed squarely at girls,
with its five attenuated, shiny-eyed
superheroines: Sailor Moon, Sailor
Venus, Sailor Jupiter, Sailor Mars,
and Sailor Mercury.

Dennen says Kid Rhino plans to
zero in on the target audience even
further with a series of mall tours
beginning in April. Series creator
DIC Entertainment is “making a
strong effort to get a positive female
role model thing going,” she says.

THE FINAL FRONTIER: Little
did we suspect that Child’s Play
would inhabit the same sector of the
galaxy as “Star Trek,” but it’s come
to pass (and we're as delighted as a
Ferengi with a shuttleload of gold-
pressed latinum).

First, “Star Trek: The Next Gener-
ation’s” Patrick Stewart was nomi-
nated for a Grammy for, of all things,
best children’s spoken-word album,
for his Erato recording “Peter And
The Wolf.” (Well, it's probably ironic
only to “ST: TNG” devotees, who
know that the Enterprise’s Capt.
Jean-Luc Picard is more terrified of
kids than of Romulans, Cardassians,
and the Borg combined.) Stewart’s not
the first celebrity to tackle Proko-
fiev's picturesque masterpiece (Sting,
David Bowie, and José Carreras are
among his predecessors), but his rich-
ly traditional “Peter And The Wolf”
may be the definitive contemporary
version.

Not only has Stewart made con-
tact with the world of kids’ audio,
but so has castmate Brent Spiner.
Spiner, whose beautifully nuanced
portrayal of the android Lt. Cmdr.
Data is one of “Star Trek: The Next
Generation’s” most rewarding ele-
ments, guest-stars with a cast of
Chicago stage actors in the radio
comedy “The Snarkout Boys And
The Avocado Of Death.”

Based on the book by acclaimed
children’s author and humorist
Daniel Pinkwater, “The Snarkout
Boys” was taped before a howlingly
appreciative audience in Chicago
Feb. 12. It will be broadcast April 28
on the city’s commerecial classical
station, WFMT, as part of the ongo-
ing series “Chicago Theatres On
The Air”—and is being made avail-
able on audiocassette.

The series’ Los Angeles-based
producer, the nonprofit L.A. Theatre
Works, offers many of its radio pro-
ductions on tape via direct mail. Pro-
ducing director Susan Loewenberg
says retail distribution is being
negotiated. We'll keep you posted.

While “The Snarkout Boys” is
ostensibly aimed at an upper-grade
through teenage audience, it’s not
exclusively a kids’ production. It fea-
tures intricate wordplay, a wildly
ricocheting plot, and flurries of
intergenerational pop-culture refer-
ences. “It’s colorful and funny, and
there are a lot of fun words,” says
Spiner, “but I do think it’s for an
older audience—in the same way

that something like ‘Toy Story’ is
made for children, yet at the same
time it’s not.”

Spiner played “world-famous detec-
tive” Osgood Sigerson in “The Snark-
out Boys” with members of Chicago’s
Lifeline Theatre, which mounted the
piece as a full-scale stage production
last year. “They were fantastic to
work with—not that I wasn’t intimi-
dated by the fact that they'd played it
for four months,” says Spiner, “and 1
was going to walk in and wing it . . .
It's a funny little play. I think it'd be a
great TV series, actually.”

Spiner, who begins shooting the

next “Star Trek: The Next Genera-
tion” motion picture in April—and
who appears in a pair of imminent
movie releases, “Independence Day”
and “Phenomenon”—is also an
accomplished singer. He has one
independent album of Tin Pan Alley
standards to his credit. Called “Or
Yellow Eyes Is Back” (a reference to
Data’s gold contacts), the album is
distributed by Infinite Visions, of
Brewster, Mass. “I produced that
one and am dangerously close to
recouping my investment,” Spiner
says with a laugh. “I'd love to do
another one.”

LABELS FINE-TUNE NEW FORMATS

(Continued from preceding page)

Music and multimedia distributor
Navarre and its subsidiary Digital Enter-
tainment have helped arrange in-store
artist appearances at computer retailers
and special retail displays for enhanced
CDs.

“We’ve been successful in helping
nonmusic accounts—such as Comput-
er City, CompUSA, Babbages, Soft-
ware, Etc., and Barnes & Noble—cre-
ate merchandising strategies for
enhanced CD,” says Wim Stocks, GM
of Digital Entertainment.

In addition, the Recording Industry
Assn. of America recently launched a
multifaceted enhanced CD retail and con-
sumer education campaign, “See What
You Can Hear,” to inform consumers and
retailers about the music multimedia for-
mat.

The RIAA campaign includes an
“Enhanced CD Retail Reference
Guide” for store clerks, an online infor-
mation bureau and Internet home page,
new point-of-purchase promotional
materials for the enhanced CD, and a
new logo.

The Tec hu:,\ioi;n, al
Future of Music s,

enhanced €
: 'llgléjl

L NN L AN N

= Music For CD Audio Players
\ Multimedsa For CO-ROM Drives

This is Digital Entertainment's in-store
displayer for enhanced CDs.

“That’s Dumb, and that’s Dumber.”

It may be dumb, but it’s popular! The Dumb And Dumber
animated series is based on the Jim Carrey blockbuster film!
Since its premiere in October '95, Dumb And Dumber has
ranked #1 for ABC Saturday morning programming (beating
out Winnie The Pooh) and has been in the Top 5 for all

Saturday morning cartoons!

Dumb And Dumber: Get Down, Get Dumb is the perfect sound-

track companion to this hot animated series, featuring songs by

hit artists such as The Red Hot Chili Peppers, The Beat

Farmers, Todd Rundgren, and more! In addition, an original
track, “That’s Dumb!” has been
specially recorded for this album in
a hip, funkadelic style.

Don't be stupid. Get Dumb.

Y

Visit our Web site at
http://www.rhino.com
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Digital Hollywood Confah Explores Cyher Strategies

l BY BRETT ATWOOD

LOS ANGELES—The fate of the
enhanced CD and future developments in
Internet cybercasting were among the
hot topics at the Digital Hollywood con-
ference, held Feb. 20-22 at the Beverly
Hilton Hotel here.

The annual event attracted hundreds
of key decision makers in the entertain-
ment industry to discuss the latest devel-
ophents in entertainment on the Inter-
net and CD-ROM.

Music industry executives debated the
prospects of the enhanced CD during a
Feb. 20 panel on music and multimedia.

As many enhanced-CD and other
music-themed multimedia titles have fal-
tered at retail (see story, page 53), some
music executives are re-evaluating the via-
bility of the format in favor of music con-
tent on the Internet.

“I am quickly becoming a skeptic when
it comes to format-based multimedia,”
said American Recordings VP of mar-
keting/new media Mare Geiger: “I have a
problem with the idea that we are sup-

posed to be turning an audio product into
something like television or a game in one
fell swoop. It’s not in the realm of what
ourartistsdo ...

“We may be barking up the wrong
tree,” Geiger continued. “Some of the
most exciting things out there are done
on the Internet by fans. There is a lack of
them trying to sell something. If we put
a browser' on each record sold, we would
be doing a lot better job in this market
than we've been doing. It doesn’t seem
like we're priming the pump [with CD-
based multimedia products|, but the
Internet is.”

Some music label sites on the Inter-
net’s World Wide Web are beginning to
rival the content found on enhanced CDs.
Capitol Records is readying an advanced
Web site for modern rock act the Jesus
Lizard. The site uses “the Palace” soft-
ware to establish a Multi-User Domain
2D environment where users can wander
around and communicate with other fans
of the band, aceording to Capitol senior
VP of new media Liz Heller.

“It's a very graphical environment that

can be expanded by the fans themselves,”
said Heller. “They can add on their own
rooms or explore areas with a specific
topie.”

The Jesus Lizard site is expected to be
online by the end of March, she said.

Despite the wider use of the Internet
by the music industry, CD-based multi-
media products are still a priovity, accord-
ing to many executives. However, there
are some fundamental changes ahead in
the ereation, production, and marketing
of music-themed multimedia.

Many consumers and retailers arve still
uninformed about the enhanced CD for-
mat, according to Paul Atkinson, presi-
dent of numillennia records. “If we don't
inform the public that these titles exist,
then all else is lost,” he said.

*A lot of people who work in the labels
don’t even understand some of the differ-
ences [between CD-ROM, enhanced CD,
and CD Plus], so how can we expect the
consumer to?” asked Donna Cohen, senior
multimedia producer for Warner Music
Group.

The distribution of music-themed mul-

Toy Franchises Target CD-ROM Sales
New Software Titles On Display At Toy Fair

H BY STEVE TRAIMAN

NEW YORK—Established toy proper-
ties, such as Mighty Morphin Power
Rangers, Barbie, Dungeons & Dragons,
and Colorforms, are making the transi-
tion from toy-store shelves to computer
screens.

Retailers who made the scene at the
American International Toy Fair, held
Feb. 12-19 in New York, got a look at an
expansive flow of software titles aimed at
extending the popular toy franchises onto
CD-ROM. In addition, several other chil-
dren’s and “edutainment” titles were pre-
viewed at the trade show:

All of these forthcoming titles will he
backed by extensive cross-nerchandising
campaigns, and many will have their own
World Wide Web sites on the Internet.
Many of these new software titles will
likely be sold in the $20-$30 range, con-
siderably lower than the average software
price of $40-$50.

Saban Children’s Entertainment
Group, which recently formed a strategic
alliance with Fox Kids Network, show-
cased its first five titles, due before
December. Among the titles previewed in
its “Mighty Morphin Power Rangers”
series are the $19.98 releases “Print Kit,”
“Screen Savey;” “Coloring 3ook,” and “Jig-
saw Puzzles”; “Create-A-Movie” will retail
for $29.95. The spinoff TV series “Power
Rangers Z120,” which will debut on Fox
in April, will have a CD-ROM sidekick.
“ZEO PowerActive Math” and “ZEQO Pow-
erActive Words,” both $34.95, are the first
titles in the “PowerActive Learning” soft-
ware series.

All of Saban's software titles will be sold
in a slim-box clamshell package, which will
be merchandised in a 48-unit prepack
floor display.

Mattel Active expects to have 15 titles
for the fowrth quarter that feature its best-
known global brands, priced competitively
at an average of $30. Among its hot prop-
erties making the transition to the com-

Vtech's SmartKeys computer keyboard
was among the multimedia products on
display at the Toy Fair, held recently in
New York. The children’s product con-
tains a 17-note, two-octave musical
keyboard and the CD-ROM titles
“Countdown to Kindergarten” and
“Mice Melodies.”

puter are Barbie's “Fashion Designer,”
“Makeover Magic,” and “Magic Wand”;
Hot Wheels’ “Crash & Smash Off-Road
Racing” and “F/X Racing Mouse,” which
accelerates, brakes, revs up, and blows its
horn; See 'N Say's “Jungle Friends ABCs,”
“Farm Friends 123s,” and “Garden
Friends Colors & Shapes™; Polly Pocket's
“Adventures In Pollyville”; Cabbage Patch
Kids’ “Playtime”; and the “Fisher-Price
Parenting Guide.”

Playmates Toys plans to tie in with the
30th anniversary of “Star Trek” and the
video “Star Trek: The Next Generation,”
which is due this Thanksgiving, with new
“Starfleet Academy” action figures that
resemble four crew members as young
cadets: Capt. Picard, Cmdr. Riker, Lt.
Worf, and Lt. LaForge. Priced at $12.98,
each figure will come packed with a CD-
ROM that features interactive Acadeniy
lessons and cadet bios.

“Advanced Dungeons & Dragons: Vol.
1, Core Rules” from TSR Ine. brings the
complex fantasy world of the role-playing
card game to CD-ROM. Players will be
able to access samples from the disc at

TSR’s home page on America Online. The
title is due this August and will retail at
$59.95.

Gryphon Software’s *“Colorforms Com-
puter Fun Sets” is one of the few kids’
series to be released on 3Vz-inch floppies.
They are priced at $39.99. In the fourth
quarter, the company will release com-
puterized versions of Colorforms for char-
acters from “Sailor Moon” and “Mighty
Morphin Power Rangers.” Gryphon
already has electronic Colorforms sets for
“The Beginner's Bible” and *“Suzy's Zoo
Holiday Fun” and will likely shift all of its
releases to CD-ROM later this year.

VTech Industries is expanding its line
of SmartBytes interactive CD-ROMs
from six to 24 titles this year: All of these
releases will be usable with its SmartKeys
keyboard, priced at $79.99. VTech is also
readying the release of four elassics value-
priced at $14.99, including “Jack And The
Beanstalk.” In addition, the company will
release more titles in its “Adventures In
Learning” series, including “Sir Art The
Smart” and “Aesop’s Typing Tales” at
$29.99 and “Magellan” and “Tell Me Why”
at $39.99.

Broderbund is preparing an updated
version of its popular “Where In The
World Is Carmen Sandiego?” educational
title on CD-ROM. The title, due in July forr
an expected $59.95, uses geopolitical maps
from National Geographic for more than
50 countries. A new “Where in the U.S.A.
Is Carmen Sandiego?” version is promised
for the holidays.

KidSoft Select, a joint venture of Kid-
Soft and Good Housekeeping, has a value-
priced line of more than 30 CD-ROM
titles in jewel cases at a $12.99 suggested
street price. There’s also a “Compton’s
Children’s Encyelopedia”™ CD-ROM,
which contains the equivalent of 15 vol-
umes of encyclopedia information for
$12.99. The label recently signed with
BMG Distribution and Sonopress for ful-
fillment and manufacturing services for
its products.

timedia to computer and music retailers
has undergone dramatic changes in the
past nine months, according to Tom
MecGrew, VP of sales and marketing for
Cema.

“Two years ago, everyone wanted to
distribute directly to the retail accounts,
but now today everyone wants to sell
directly to the distributor because the
main retailers don’t want to buy from 55
different CD-ROM companies,” said
MecGrew. “They want to buy from only
one or two and maybe a distributor for all
the rest.

“I have to go to Ingram in order to get
in four or five major U.S. chains now. Two
years ago, I would pick up the phone and
talk to the buyers myself at CompUSA,
Babbage’s, and Software, Ete. . .. That’s
the state of the market today.”

During a panel on ¢ybercasting, many
World Wide Web site developers stressed
the importance of using audio- and video-
streaming technologies, such as RealAu-
dio and VDOLive, to encourage Internet
users to frequently “tune in” to online pro-
gramming.

“It’s 8 o’clock on Monday night. Does
the demographic turn on ‘Melrose Place’
or do they turn on Prodigy?” asked Jamie
Fragen, director of West Coast Internet
entertainment and marketing for Prodi-
gy. “We have to develop content that can
compete for the television viewer’s atten-
tion . . . We are a network.”

To accomplish that task, Fragen said,
content developers for the Internet and
for such commer-cial services as Prodigy
need to use the latest technological devel-
opments available.

Many Web site developers are aiming
to echo the programming strategies of
conventional television broadcasts by
scheduling online programs at a specific
day and time each week.

For example, both the Discovery Chan-
nel Online and MTV Online contain pro-
gramming that can be found only at a cer-
tain time each week. This use of
“appointment viewing” compels comput-
er users to revisit the site and develops
regular viewing habits, said Tom Hicks,
VP and publisher of Discovery Publish-
ing.

Original program content is the key
to winning repeat visits by Net surfers,
according to Lucy Hood, senior VP of
entertainment for NewsCorp/MCI. “It
isn't enough to re-purpose what is on
television onto the Internet,” said
Hood. “That’s not good enough any-
more.”

Fox Television is aiming to bring orig-
inal episodes of some of its television prop-
erties to the Internet. The network has
already put online an interactive episode
of the highly rated sci-fi show “The X-
Files.”

“We believe the future of this medium
is in coming back to the basics of enter-
tainment,” said Hood. It is not in devel-
oping sites that amount to little more than
publicity dumps for other products.”

Prodigy is aggressively developing its
own brand of content for both its com-
mercial online service and the Internet.
IFragen said that one of Prodigy’s sur-
prise hits is a simple online version of the
game checkers that allows players to
“chat” in text conversations on-screen as
they compete. The company has also
developed “Chat Soup,” which serves as
a*‘eyberguide” to all weekly celebrity and
topical “chat sessions” online.

Enhanced CD,
Net Guide Team

ATLANTIC BUNDLE: Atlantic Records,
Tower Records and Tower Books, and
Michael Wolff & Co. Inc. are teaming to
cross-promote the enhanced CD compi-
lation “Spew +” with the Internet music
guide “NetMusic.” Both products are
being sold together throughout March for
$20, about $10 less than if they were pur-
chased separately. The deal is available
exclusively at Tower Records and Tower
Books retail stores nationwide.

A countertop merchandiser that holds
the CD and book has been created for the
Tower promotion.

“This enables both products to get dis-
tribution in places that they normally
might not be,” says Michael Krrumper;,
VP of product development at Atlantic
Records. “The book is getting into music
retail, and the CD is getting into the book
retail channel.”

Both products are being promoted on
the Internet’s World Wide Web at
http:/Avrww.netspew.com.

SCI-FI CHANNEL NETCAST: The Sci-Fi
Channel has started a 24-hour simuleast
of its programming on the Internet at
http://www.scifi.com. Net surfers who
have CU-SeeMe video teleconferencing
software will be able to see the cable pro-
grammer when they visit the site.

Commercials that promote the site will
soon air on the Sei-Fi Channel, according
to Stacy J. Berman, manager of market-
ing communications for UUNET Tech-
nologies, which is partnering with the
cable channel to bring its programming
to the Web.

BROADWAY OPENING: Data Translation
is readying the release of a video com-
pression and capturing system that will
allow multimedia developers to bring full-
motion, VHS-quality video to the Inter-
net and CD-ROM for less than $1,000.
The Broadway video capture and
encoding system, which works with Win-
dows on PCs, will retail in May for about
$995. MPEG-enabled PCs will be able to
play back video that is ereated with the
product, which is aimed at consumers
who create business presentations, Web
pages, and CD-ROMs. Similar encoding
and compression hardware technology is
already available to multimedia content
developers but is priced much higher:
For Web surfers, the product’s release
will likely result in the availability of high-
er-quality Internet video that downloads
in only about twice the time it takes to play
back the full length of the video, accord-
ing to Lori Dustin, GM of the commercial
proclucts group for Data Translation.

ONLINE UNRAVELS: Rising consumer
interest in the Internet and the World
Wide Web will challenge the stamina of
proprietary online services, such as
America Online and CompuServe,
according to a new report from Cam-
bridge, Mass.-based Forrester Research.

The report “Online Unravels” also pre-
dicts that as content providers begin to
establish an independent presence on the
Web, they will form alliances to offer con-
sumers direct Internet connections.

Forrester predicts that consumers will
ultimately flock to the Internet’s open
network, rather than rely on the com-
mercial online services’ premium-priced
functions.
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Worth The Trek. Paramount Home Video added pizzazz io the launch of Holly-
wood Casino’s entertainment complex near Memphis. It provided the studio store
with copies of “Star Trek” titles and a visit by Capt. Kirk himself, William Shatner,
second from left. Also going where no cassettes have gone before were, from
left, Paramount Pictures executive Sheila Vogi, Hollywooa Casino VP of studio
and retail marketing Thomas Cantone, and Hollywood Casino president Ed Pratt.

& MARKET.I

B BY STEVE TRAIMAN

NEW YORK—Home video was no play-
thing to exhibitors at the American
International Toy Fair held here Feb.
12-19.

Hollywood studios used Toy Fair to
build consumer identification for the-
atrical releases that will appear as sell-
through titles via major cross-mer-
chandising campaigns. If trends hold,
these campaigns, which were on display
during the show, will drive video cus-
tomers into stores later this year and in
1997.

Meanwhile, in a quest for more atten-

DOWN ON RENTAL: FoxVideo’s decision to take “Wait-
ing To Exhale” directly to sell-through may be a coup for
mass merchants, but it’s “very disruptive” to the market.
says Alexander & Associates’ Bob Alexander. The decision
“goes against the structure” that has beern established ir
the 10 years sinee Alexander began tracking consumer
rentals and sales.

By pitching the title to big retailers, the studio robs video
stores of a rental exclusive, and it trades long-term revenues
for short-term gain, he suggests. Alexander fears the sirat-
egy could be catching:

‘Everyone’s talking about

it.” ! !
Early on, the studios cre-

ated a rule that allowed for |

direct-to-sell-through re-

lease only when theatrieal Tl_l = S

gross topped $100 million.
The policy is still in effeet,
with one major exception:

Industry Not Breathing Easy As ‘Waiting
To Exhale’ Goes Direct To Sell-Through

cash flow. They’re trying to sell whatever moves, to gener-
ate money for the production budget.” Mitchell says the
decision was based solely on data indicating that people
wanted to purchase the title, much as they did “Speed,”
another R-rated sell-through hit. But don’t expect similar
treatment for “Broken Arrow,” the action/adventure movie
starring John Travolta and Christian Slater, which should
gross $70 million-$80 million at the box office. Mitchell tells
us it’s going rental.

SOUTHERN EXPO-
SURE: Lightyear Enter-
tainment in New York has
won rights to mine the
National Film Board of
Canada’s treasure trove of
children’s titles, which have
won numerous awards,
including a few Oscars.
Two titles are scheduled

Family movies, such as
MCA/Universal’s “Beet-
hoven,” can fall far short of
the minimumi and still deliver seven-figure cassette arders.

Consider the lovable-monkey flick “Dunston Checks In,”
which FoxVideo will deliver May 28 at $19.98 suggested list.
The mavie was unloved at the box office, grossing just $10
million, but. says FoxVideo research director Deborah
Mitchell, “sell-through is the perfect home for the friend-
ly ape.” The studio expects to ship 3 million units, two-thirds
the goal set for “Exhale.” which had nearly $70 million in
box-oftice receipts.

Alexander agrees that family titles, like “Dunston,” are
ideal for the sales trade dominated by the big retail chains.
Where he and Mitchell part company is over “Exhale.” She
trusts her intent-to-purchase research, which indicates that
the R-rated tale of four black women will be a winner.
Alexander maintains that “relatively weaker films,” such
as “Exhale,” need rental revenues before they're repriced
for sell-through six months later. Paramount Home Video
employed the formula to perfection with “Ghast,” delivering
500,000-plus copies at one price and 2 million af another.

FoxVideo could book $40 million from 700.000 rental
copies of “Exhale,” including 150,000 leased to stores on
Rentrak’s 1evenue-sharing system, Alexander says. “And
they would still have sell-through in frent of them.” Skip-
ping rental, he adds, “completely disregards the rental eco-
nontcs of the market. It changes the consumer equation.”

When FoxVideo does play by the rules, it's thought to
bend them. One distributor complains that FoxVidea begins
promoting sell-through too soon after renta! reiease.
“Retailers get the impression that it’s always been for sale,”
he says. "It tends to make you a little more cautious.”

Alexander atiributes the decision tc the fact that 20th
Century Fox management is “under pressure to procduce

by Seth Goldstein

for June release and two
for August or September.

Aside from some scat-
tered releases, the Film Board has never been represented
in the U.S. Now it will be distributed by Warner Home
Video, which is absorbing the WarnerVision line, which
added Lightyear in 1995.

Lightyear has created a new label, Cartoon Festival, for
three of the four cassettes. Each is a 40-minute compilation
of four or five animated shorts at $12.95 suggested list; the
titles usually emphasize an award-winning segment, such as
June’s “The Cat Came Back And Other Fun Family Films”
and “Cactus Swing . . . " Lightyear has a 60-minute holiday
entry, “The Sweater And Other Fun Family Christmas
Films,” with the marquee story (about hockey) endorsed by
NHL legend Wayne Gretzky.

Why Cartoon Festival? “Cartoon” indicates to kids that
the films “are a lot of fun,” says Lightyear president Arne
Holland. “The word ‘festival’ connotes quality,” a green
light for parents. Meanwhile, Lightyear has repackaged its
best-selling Stories to Remember series and repriced
entries from $12.95 to $9.95. The facelift will be seen on 10
titles due in March and April.

THEY’VE EARNED IT: Vision Fund of America has
selected honorees for its 1996 annual awards banquet, to be
held May 13 at the Grand Hyatt in New York. The recipients
will be Ann Daly, president of Buena Vista Home Video;
Eddy Hartenstein, president of DirecTV; and Charles
Steinberg, president of Sony Business and Professional
Products Group. Daly is the first woman to be honored by
Vision Fund, which was established in 1983 to support the
efforts of the Lighthouse National Center for Vision and
Aging. For further information, contact Marjorie Dybec
at 212-821-9557.

Baby Boom Music seeks exposure for
“A Family Concert” with the Roches
and the Music Workshop For Kids.

tion from toy retailers, several kid-vid
labels placed new programs front and
center. These companies are also seek-
ing bigger licensing deals, motivated by
the success of Disney’s “Toy Story,”
which will have plenty of cross-promo-
tional heft when it arrives on cassette in
October.

MCA /Universal Merchandising is
pulling out all the promotional stops for
Universal Pictures’ May 10 release of
“Flipper;” starring Paul Hogan and Eli-
Jjah Wood, and the May 31 launch of
“Dragonheart” with Dennis Quaid and
Sean Connery. Both are strong sell-
through candidates for the fourth quar-
ter or early 1997. MCA hopes that these
titles will rival “Casper,” which became
one of the top sell-through hits of 1995’s
crowded fourth-quarter schedule.

“Flipper” will be promoted national-
ly by Pizza Hut in a multimillion dollar
effort targeting children and adults.
Kellogg USA is promoting the release
on Rice Krispies packages, while Jel

Videos Jump Into The Toy Chest

Cross-Merchandising Galore At Confab

Sert will distribute almost 10 million
“Flipper”-branded Mondo fruit squeez-
ers from May through August. Some 35
licensees are expected to produce near-
ly 500 property-inspired products,
including video games from Tiger Elec-
tronics and Ocean of America. Many of
these companies are likely to return for
the cassette campaign.

For “Dragonheart,” MCA/Universal
Merchandising has lined up 50 partners
worldwide and anticipates more than
1,000 property-inspired products. The
master toy licensee is Kenner, which
had the same role for the 1993 block-
buster ‘Jurassic Park.”

A national promotion with Cadbury
Beverages North America will support
the movie with more than 20 million
impressions on cans, bottles, and multi-
packs of 7Up, Crush, and Schweppes
products. Other multimedia opportuni-
ties include interactive storybooks from
Sound Source, audiobooks from Bril-
lance, and hand-held games from Tiger
Electronics.

Warner Bros. was at Toy Fair play-
ing up “Space Jam,” a movie that mixes
live action and animation and opens in
theaters this Thanksgiving. It stars
Michael Jordan and a number of
Looney Tunes characters, including
Bugs Bunny. (Jordan and Bugs teamed
up a couple of years ago in a major TV
ad campaign for Nike footwear:)

(Continned on page 63)

Revenue Sharing Bows In
U.K., Angers Indie Stores

B BY PETER DEAN

LONDON—The introduction of a
rental revenue-sharing scheme in a
major British supermarket chain has
angered independent retailers, who
fear a major threat to their liveli-
hood.

Small stores are already fighting
a losing battle with grocery stores
over the sale of hot new releases.
Until recently, rental was unexplored
turf, but supermarkets are making
inroads here as well—and in a way,
that hurts.

Asda, aided by Dallas-based Dis-
ney-owned Supercomm, has started
revenue sharing in four of its 190
stores as part of its entry into rental.
Individual titles are leased for 5
pounds ($7.50) with revenue split
between suppliers and Asda (the
percentages aren’t known). After a
revenue-sharing period of 60 days,
cassettes can be purchased for 4
pounds ($6) each.

The chain declines to comment on
specifics, but trade sources indicate
that Disney’s Buena Vista Home
Video prompted the installation and
is supplying the bulk of the titles.
Several other key vendors are await-
ing results and response from inde-
pendents.

Revenue sharing has been tested
in the U.K. before, with little suc-
cess. In August 1993, the Kingfish-
er-owned Titles chain began using a

system that leased purchased cas-
settes to retailers that needed a
break on price. Vendors were not
directly involved, and they did not
get a cut of the rental income.

For the studios, revenue sharing
has always been regarded as a way
of expanding copy depth, which is
considered important in the first few
weeks after the release date, when
demand is strongest. One of the
biggest difficulties is keeping track
of leased titles and the exact sales
generated by participating stores.

Independents have reacted as
expected to the Asda announcement;
some are calling for distributors to
think twice before sharing revenue
with grocery stores. “It’s the thin
end of the wedge,” says one Man-
chester-based store owner. “We are
being treated as second-class citi-
zens because we don’t get the deals
the [chains] are getting.”

Derek Mann, director general of
video retailer body Entertainment
Software Retailers Assn., doubts
that revenue sharing will become
widespread. *I think it would be
impossible to get distributors and
retailers to agree on the revenue
split,” he says.

Asda is not the only British super-
market making invoads into rental
this year. With four stores renting
tapes and 12 more due to begin
shortly, Tesco is another obvious can-

(Continued on puge 63)
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Image Entertainment CEO Skeptical About DVD

MG ON DVD: Image Entertainment
CEO Marty Greenwald says that his
firm is ready to release DVD titles “this
fall, if it’s possible,” but the laser indus-
try veteran remains skeptical about the
5-inch disc’s chances of conquering the
mainstream. He also believes that DVD’s
current quality has been misrepresent-
ed to the public.

“I think what Toshiba did at CES was
dishonest,” Greenwald says, referring to
the company’s demo at the Consumer
Electronics Show in Las Vegas in Janu-
ary. “They were running DVD with a line
quadrupler. Even bad videotape looks
good with a quadrupler: If I had done that
with a laser demo, people would jump all
over my case.”

Nevertheless, Greenwald reiterates
that Image “will get involved, if DVD
can deliver everything they say it will,

image seemed colder, flatter; and less life-
like.

Certainly DVD will improve by launch
date, but if the demo was more or less
what we're getting, then there definitely
will be many videophiles who will prefer
the warmth and depth of the laserdisc
image.

lMAGE bows the first laserdiscs of the
“X-Files” television series March 27.
Each $29.98 disc will include an intro-
duction by creator Chris Carter and two
episodes. The six shows on the initial
three releases will be “Pilot,” “Deep
Throat,” “Conduit,” “Ice,” “Fallen
Angel,” and “Eve.”

F ULLY CLIVE: MGM/UA has
released an outstanding special edition of
Clive Barker’s “Lord Of Illusions” (wide,

LASER
SCANS.

by Chris McGowan

lMAGE’s “The Band: The Authorized
Video Biography” (side two CAV, $39.99),
narrated by Harry Dean Stanton, fea-
tures 25 songs, rare concert perfor-
mances, and candid interviews with the

group.
“A Great Day In Harlem” ($39.99) is a
unique look at great jazz artists. It is nar-

Billboard,,

rated by Quincy Jones and features
archival performance footage. Also out:
the erotic thriller “Object Of Obsession”
with Erika Anderson (unrated, $39.99);
the mystical natural journey “Third
Stone From The Sun” ($39.99); the
action-adventure “Navy Seals” (new
widescreen transfer, $39.99) with Char-
lie Sheen and Michael Biehn; ‘Jeffrey”
(wide, $39.99), the acclaimed gay roman-
tic comedy with Steven Weber and
Patrick Stewart; and “Nine Months”
with Hugh Grant and Julianne Moore
(wide, THX, $39.98).

PIONEER‘S “Virtuosity” (wide, AC-3,
$39.98), directed by Brett Leonard and
starring Denzel Washington, is a hi-

tech thriller that will rock the house with
any AC-3 home theater system.

Also new from Pioneer: the nasty cor-
porate comedy “Swimming With Sharks”
with Kevin Spacey ($34.98), “Weekend
At Bernie's” (wide, $39.98), “The Brown-
ing Version” with Albert Finney and
Greta Scacchi (wide, $39.98), and the
Pioneer Special Edition release of “The
Thief Of Baghdad” (digitally restored,
$59.98), which presents the 1940 version
in its full Technicolor glory.

MPI has a nicely priced laserdisc of
“Help!” ($29.98), the 1965 Beatles film,
plus Ron Fricke’s “Baraka” (wide,
$39.98), a2 70 mm global visual epic that is
sensational to watch on laser.
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now White,” “Speed,” an addin = - -
Db DEMO: Philips Media demon-  and a whopping 45.9% increase in units | 12 | 5 | 13 | CRIMSON TIDE e T Qenze) Wesnington | 1995 | R | 4499
strated DVD at the Digital Hollywood  sold, compared to 1993's fourth quarter. Hol =
) d Pictures Home Vid
conference, held Feb. 20-22 at the Bever- It was a tough act to follow; and fourth 13| 7 | 9 | JUDGE DREDD Ir:a;:v (E)?nenga:rr::m ‘;’;‘21 . Sylvester Stallone 1995 | R | 39.99
ly Hilton Hotel in Beverly Hills, Calif. The = quarter 95 wasn’t up to it. FoxVideo Hu
N iy . . gh Grant
demonstration was an excerpt of “Four  Looking at last year’s overall picture, | 14 | NEWD | NINE MONTHS Image Entertainment 8924 Julianne Moore g ] e
Weddings And A Funeral” stored on a  in terms of units sold, music titles 15 Vidmark Entertainment ]
DVD disc and played on a Philips  dropped 17% compared to ‘94, with music 1813 | KiDs Pioneer Entertainment (USA) L.P 6311 ot Listed 155511 IR ]| 358
widescreen TV set. offerings in the $30-$60 range plummet- Orion Home Video Steven Weber
In our subjective opinion, the DVD  ing 25.4%. Meanwhile, special-interest 16 | NEWD | JEFFREY Image Entertainment 3294 Patrick Stewart d I [
image was better than that of VHS but  laser titles rose 5.5%, while the theatri- ) Julia Roberts
inferior to laserdisc. The resolution cal category fell 3.4%. 17 | 22 | 3 | SOMETHING TO TALK ABOUT Warner Home Video 14217 Dennis Quaid 1995 | R | 3498
approached that of laser; but the overall ] FoxVideo Bruce Willis
18 [ 14 | 28 | DIEHARD 2: DIE HARDER Image Entertainment 8906-85 Bonnie Bedelia 1990 | R [ 458
MGM/UA Home Video Ben Kingsley
19 | 12 9 SPECIES Image Entertainment ML105208 Natasha Henstridge 1935 R | 3498
Enter The Future of Digital Entertainment with... 20 | NEWD | THE INDIAN IN THE CUPBOARD Columbia TriStar Home Video 11646 {raure ket 1995 | PG [ 3495
LASERS UNLIMITED’ INC. 21 | 10 | 17 | BATMAN FOREVER Warner Home Video 15100 ]’;‘1'&’32; 1995 | PG-13 | 39.98
“ - 3 ” FoxVideo Bruce Willis
Where the Customer Comes First 22 | 20 | 5 | DIEHARD Image Entertainment 8905-85 Bonnie Bedelia 1988 | R | 4998
. = FoxVideo .
One SlOp Shoppmg e Excellent Fills e Deep Cata]og 23 | 13 | 44 | ALIENS |magle Entertainment 8761-85 Sigourney Weaver 1986 R [ 5998
Competitive Prices ® Family Owned and Operated 24 | neentry | LA FEMME NIKITA Vidmark Entertainment Anne Parillaud AN EY
. . y . Pi i P 7 :
Laser Discs, CD-ROM's, CD-I's, T-Shirts, Hats, Etc. h:;”:/’j;’;"a'”me\;’d(us") LELOCVBII JGea""e ";°’ia”
ome vVideo regory Fec
1643 Fenimore Rd.. Hewlett NY 11557 25 | NEWD | THE BIG COUNTRY Image Entertainment 7352 Jean Simmons 198 | NR [ 79.55
5 e

Ph 516-295-1910 Fax 516-569-1266

@ |TA gold certification for a minimum of 125,000 units or a doflar volume dollar of $9 million at suggested retail for theatrically released programs, or of at

least 25,000 units and $1 million at suggested retail for nontheatrical titles.

ITA platinum certification for a minimum sale of 250,000 units or a dolar

volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatri-

cal titles. © 1996, Billboard/BPI Communications.
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CBS/Fox Reissues ‘I, Claudius’ With Box

BBC Documentary, Cut Scenes Included With Series

B BY MOIRA McCORMICK

CHICAGO—After a two-year
absence from the market, the
acclaimed Masterpiece Theatre
series “I, Claudius” will be rere-
leased April 16 in a seven-volume
gift set by New York-based CBS/Fox
Video.

A lower price, new packaging, and
the inclusion of a bonus program, the
1965 BBC documentary “The Epic
That Never Was,” will provide the

REVENUE SHARING

(Continued from page 61)

didate for chainwide expansion.

Over the last two years, U.K. gro-
cery stores have had a dramatic
impact on the video retail market,
offering suppliers a new channel of
distribution while initiating cut-
throat price wars that have turned
hit sell-through titles into losers for
many stores. The independents fear
that the same will happen when
supermarkets enter rental.

Low overnight prices are already
part of the mix. Asda, Sainsbury’s,
and Tesco charge 2.50-3 pounds
($3.75-$4.50) for two nights’ rental of
recent blockbuster movies. The aver-
age overnight fee is 2.10 pounds
($3.15).

The pricing has already affected
independents in cities where rental
trials are taking place. One small
store reports that its rental income
has slipped 400 pounds ($600) per
week as a result of supermarket
competition.

marketing thrust, says Randi
Sharaf, marketing manager of
nontheatrical video for
CBS/FoxVideo.

According to Sharaf, the 13-hour
production was carried by PBS
Video for $149.95. For that price,
buyers got the entire televised
series plus scenes cut from the non-
commercial broadcast. CBS/Fox’s
set, which also includes the extra
scenes, retails for $129.98. The slip-
case art is white and, in addition to
the familiar mosaic portrait of
Claudius, features a close-up of
Derek Jacobi, who portrays
Claudius, along with a Roman colon-
nade, spread over the spines of the
seven videocassettes.

“The Epic That Never Was,” a
first-time video release, relates the
tale of the proposed 1937 movie “I,
Claudius,” which was to have
starred Charles Laughton, Merle
Oberon, Emlyn Williams, and Flora
Robhson. The project was serapped
following an auto accident involving
Oberon. “The Epic That Never
Was,” narrated by Dirk Bogarde,
includes interviews with several of
the principals, including Oberon,
Robson, and Williams, and rehearsal
and set-building scenes.

The Masterpiece Theatre edition,
which aired on PBS in the mid-"70s,
won four British Academy Awards
and an American Emmy. Based on
the books *“I, Claudius” and
“Claudius, The God” by Robert
Graves, who cribbed from the histo-
ries of Tacitus and Suetonius, the
series begins late in the reign of the
Emperor Augustus and ends with
the death of Claudius, one of his suc-

cessors, in the first century A.D.

Graves' novelization dealt with 50
years of intrigue, violence, and scan-
dals that consumed Rome’s ruling
family. The series offered choice
roles to British actors who would
later win worldwide acclaim, espe-
cially Patrick Stewart (“Star Trek:
The Next Generation) and John
Hurt (“Alien”).

Sharaf says CBS/Fox expects that
the lower price and bonus documen-
tary will attract “fans of the series
who never bought it before. The
audience for the set is the Master-
piece Theatre audience, and they’re
very aware of the show. It’s one of
the best and most renowned in the
Masterpiece Theatre collection.”

Stewart’s appearance, she notes,
may prove to be a purchasing incen-
tive for “Star Trek” fans. “There’s
always a demand for this sort of pro-
gramming,” Sharaf says.

CBS/Fox is making “a big push”
via catalogs, including Critics’
Choice and Signals. Sharaf adds,
“We’re doing a small amount of
retail promotion at chains like Sun-
coast and Musicland. Suncoast in
particular does well with BBC pro-
gramming.”

VIDEOS JUMP INTO THE TOY CHEST

(Continned from page 61)

The studio’s consumer products arm
is already creating a strategy for the
movie’s home video release in spring '97.
A simultaneous soundtrack album
release has been set with MCA
Records, plus a storybook and sing-
along tape on the Warner Kids label.

Game makers will be especially
prominent. Acclaim Entertainment is
producing a “Space Jam” equivalent for
Sega Saturn and Super NES (Ninten-
do); Sega Pinball is devising a “Space
Jam” pinball machine; and Tiger Elec-
tronics plans a “Space Jam” hand-held
line. An interactive kiosk with touch-
screen programming that showed how
the new animated character was creat-
ed drew considerable attention in the
Toy Fair showroom of master licensee
Playmates Toys.

Kid-vid specialists went to Toy Fair
to extend their retail franchise. Scholas-
tic’s “The Magic School Bus” collection
from the KidVision division of Warn-
erVision Entertainment added three
new episodes, at $12.95 each: “The
Magic School Bus Plays Ball,” ... Goes
To Seed,” and “. . . Kicks Up A Storm,”
available in clamshell and slipcase for-
mats.

Strong cross-merchandising should
result from the series’ third season on
PBS this fall, starring Emmy-winner
Lily Tomlin as the voice of Miss Frizzle.
The campaign includes the first “Magic
School Bus” nationwide tour, featuring
areplica of the yellow vehicle, which will

run through November and will visit
major retailers, libraries, museums,
theme parks, schools, and book fairs in
25 markets. Aboard the bus will be Kid-
Vision videos, Microsoft CD-ROMs,
Sega'’s Pico software and Genesis com-
puter games, and Hasbro toys to be
used for raffles and giveaways.

A four-month national consumer pro-
motion kicked off in February at
Denny’s restaurants, with more than 8
million menu PlayMats and stickers fea-
turing the yellow bus in 1,500 U.S. loca-
tions, plus Canada and Guam.

PolyGram Video touted two half-hour
segments of the “Bananas In Pajamas”
syndicated TV series, imported from
Australia. At $9.95, “Cuddles Avenue”
and “Birthday Special” are due in stores
March 19. This September; the show is
expected to be in 119 U.S. markets.
Retailers also can tie into the live cos-
tumed mall tour produced by Promotion
Management Network that made 14
stops from October through January
and will add four more in March and
April. Cross-merchandising products
are available from 24 U.S. licensees.

Saban Children's Entertainment
Group, which will have 14 animated
shows on networks and in syndication
TV this fall, promoted three titles from
the Mighty Morphin Power Rangers
All-Time Favorites Collector’s series, in
stores Jan. 30 at $12.95 each or in a spe-
cial-edition collector’s set at $29.95.
Consumer offers inside each video

include a free Slurpee from 7-Eleven
and coupons for Mighty Morphin
Adventure Books.

The new “Masked Rider” videos, due
in stores April 30 at $12.95, each offer
two episodes from the series plus bonus
footage. Tapes are packed with a free
glow-in-the-dark personalized Magno
or Combat Chopper bike license plate.
The purchase of two videos qualifies
consumers for a free Masked Rider
action figure.

Baby Boom Music in Minneapolis
showed off its first release, “A Family
Concert” featuring the Roches and the
Music Workshop For Kids, videotaped
at the Guthrie Theatre in Minneapolis
during a benefit concert for the Jacob
Wetterling Foundation. It features
selections from the Roches’ “Will You
Be My Friend?” and the Music Work-
shop’s “The Sky Blue Catfish,” both
released by the label. Counter displays
are available for videos, CDs, and cas-
settes in various combinations.

The Children’s Group in Pickering,
Ontario, expects to release “Tchai-
kovsky Discovers America” later this
year through BMG Distribution in the
U.S. and A&M/PolyGram Video in
Canada in the hopes of repeating the all-
media success of its “Beethoven Lives
Upstairs.” Audio received the first push
via a tour that debuted in November
1993 with the Calgary Philharmonic
Orchestra. Local-market tie-ins, includ-
ing video, should begin later this year.

Billboard.
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& COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
-
AEE
A
215|¢ Label Principal
£ | S| 5 | TITLE Rating Distributing Label, Catalog Number Performers
* %%k NO. 1 % % %
o Kevin Costner
1| 2|5 | WATERWORLD < {PG-13) MCAUniversal Home Video 42680 ot
2 | 9 | 3 | UNDER SIEGE 2: DARK TERRITORY (R}  Warner Home Video 13665 Steven Seagal
-13) Columbia TriStar Home Video 11613  Sandra Bullock
3| 1|7 | THE NET (PG-13
4 |5 | 4 | DESPERADO (R) Columbia TriStar Home Video 11653 Antonio Banderas
. Stephen Baldwin
5 |10 | 2 | THE USUAL SUSPECTS (R) PolyGram Video 8006302273 Gabril Byre
Julia Roberts
6 | 7 | 4 | SOMETHING TO TALK ABOUT (R) Warner Home Video 14217 Dennis Quaid
X Hugh Grant
T | 3 | 6 | NINEMONTHS (PG-13) FoxVideo 8924 e Hloore
Hollywood Pictures Home Video ] s
8 |36 | 2 | DANGEROUS MINDS (R) Buena Vista Home Video 5781 Michelle Pfeitfer
N Elizabeth Berkeley
9 | 4| 8 | SHOWGIRLS (NC-17) MGM/UA Home Video 905525 Kyle MacLachian
10| 6 | 9 | CLUELESS (PG-13) Paramount Home Video 33215 Alicia Silverstone
11|37 | 2 | VIRTUOSITY (R) Paramount Home Video 33144 Denzel Washington
. David Caruso
12| 11| 5 | JADE ®R) Paramount Home Video 32968 Linda Fiorentino
N Bruce Willis
13| 8 | 9 | DIE HARD WITH A VENGEANCE (R)  Foxvideo 8858 o o Melackson
14|12 | 5 | THE INDIAN IN THE CUPBOARD (PG)  Columbia Tristar Horme Video 11640 1% S0
Vidmark Entertainment 6311 Not Listed
15|16 | 3 | KIDS (NR) E 1
. Sean Connery
16| 14 | 9 | FIRST KNIGHT (PG-13) Calumbia TriStar Home Video 71173 po e 0
17 NEW D> | BEYOND RANGOON (R) Columbia TriStar Home Video 49323 Patricia Arquette
18 | 13 | 5 | LORD OF ILLUSIONS (R) MGM/UA Home Video 905200 Scott Bakula
Hottywood Pictures Home Video Sandra Bullock
1319 | 19 | WHILE YOU WERE SLEEPING (PG) Buena Vista Home Video 5396 Bill Puilman
Miramax Home Entertainment Linus Roache
20|20 | 6 | PRIEST®) Buena Vista Home Video 5325 Tom Wilkinson
Hollywood Pictures Home Video Denzel Washington
21 | 18 | 15 | CRIMSON TIDE (R Buena Vista Home Video 5255 Gene Hackman
. Bily Crystal
22 | 23 | 12 | FORGET PARIS (PG-13) Columbia TriStar Home Video 11993 py"\wicoe,
Walt Disney Home Video Steve Guttenberg
23|26 | 4 | THE BIG GREEN (°G) Buena Vista Home Video 6693 Olivia d'Abo
New Line Home Video Christopher Lambert
24115 | 9 | MORTAL KOMBAT-THE MOVIE (°G-13) Turner Home Entertainment N4310 Talisa Soto
. ) Steven Weber
25 [INEW D | JEFFREY (R) Orion Home Video 3294 Patrick Stewart
] Ben Kingsley
26 | 17 | 12 | SPECIES (R) MGM/UA Home Video 905208 Natasha Henstridee
MCA/Universal Home Video Tom Hanks
2125 | 13 | APOLLO 13 © (PG) Uni Dist, Corp. 82418 Kevin Bacon
I Kathy Bates
28 | 22 | 15 | DOLORES CLAIBORNE (R) Columbia TriStar Home Video 74753 101 lee "L eign
N Chris Farley
29 | 30 | 19 | TOMMY BOY (PG-13) Paramount Home Video 33131 David Spade
. Dylan Walsh
30| 24 | 13 | CONGO (PG-13) Paramount Home Video 33038 Laura Linney
31|33 | 2 | BUSHWACKED (PG-13) FoxVideo 8898 Daniel Stem
Hollywood Pictures Home Video
32|21 |9 | JUDGE DREDD (R) Buens Vista Homo Video 5261 Sylvester Stafione
Warner Family Entertainment
33 INEWD | THE AMAZING PANDA ADVENTURE (PG) - " Y 0 e Ryan Slater
34 INEWD | UNDER THE HULA MOON ) Tumer Home Entertainment 3388 o conen Baldwin
Emily Lioyd
§ Steve Buscemi
35 INEWD> | LIVING IN OBLIVION (R) Columbia TriStar Home Video 49186 |- " Gros
, Walt Disney Home Video
36|32 | 3 | AKIDINKING ARTHUR'S COURT (P6) o i T g Thomas lan Nicholas|
. . Edward James Oimos
37|27 | 3 | ROOSTERS (R) Cabin Fever Entertainment CF147 & Braga
3812819 THE ENGLISHMAN WHO WENT UP A ) Miramax Home Entertainment Hugh Grant
HILL 8UT CAME DOWN A MOUNTAIN Buena Vista Home Video 5258 Tara Fitzgerald
39 34| 7 | SAFER Columbia TriStar Home Video 11843 Julianne Moore
Miramax Home Entertainment John Travolta
40 | 31 | 24 | PULP FICTION ®) Buena Vista Home Video 1438 Samuel L. Jackson

@ ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for

nontheatrical titles.

ITA platinum certification for a minimum sale of 250,000 units or a dollar

volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and
$2 million at suggested retail for nontheatrica! titles. © 1996, Billboard/BPI Communications.
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READY TO RUMBLE: There aren’t
many Jackie Chan videos available in
the U.S., but one company is poised to
change that by karate-chopping its
way into the competitive sell-through
market with 10 titles starring the
Asian performer.

Thanks to Chan’s starring role in
New Line Cinema’s “Rumble In The
Bronx,” Simitar Entertainment has
been experiencing heavy orders for its
Chan features since they were
released last summer. Plymouth,
Minn.-based Simitar sold 100,000
copies each of three titles and a com-
bined 65,000

Simitar Gets Its Chops;
‘Baby Faces’ Multiply

able to make secured credit orders
through the site by April, Goetz says.
The address is http:/simitar.com.

BRINGING UP BABY: Suppliers
have been focused on the preschool
market for the last year. Now some
are zooming in on what could be called
the cradle market.

Special-interest house Brentwood
Home Video and start-up Cannon
Creek Media have released tapes fea-
turing adorable babies making funny
faces at the video camera. Both are
titled “Baby Faces.” MVP Video has
one called

units more as a “Baby Mugs.”

result of the S“FLF F Brentwood
publicity sur- 4 president Da-
rounding “Rum- y vid Catlin says
ble,” says pres- 4 that the rise of
ident Ed Goetz. by Eileen Fitzpatrick baby tapes is a
“We're rushing phenomenon

to get artwork

done on the

other seven in order to release them
as soon as possible,” he adds.

Available titles include “New Fists
Of Fury,” “Snake Fist Fighter,” and
volumes I and II of “Fearless Hyena.”
Each is priced at $14.95 in standard
play and $9.95 in extended play.

Chan is best known for his incredi-
ble stunt work and martial-arts acro-
batics in more than 40 movies. Only a
few have been legally distributed in
the U.S. Simitar has licensed its pack-
age from Televentures. Another 10
Chan movies are held by a U.K.-based
company, Goetz says, with the rest
tied up in legal battles in Hong Kong.

Chan tapes had been shipped by
Tapeworm, United American Video,
and the now-defunct Magnum Video.
However, the videos have been out of
circulation for a number of years.

Simitar’s other titles, due in stores
March 8, include “Half A Loaf Of
Kung Fu,” “Shaolin Wooden Men,”
“Snake & Crane,” “Arts Of Shaolin,”
“The Killer Meteors,” “To Kill With
Intrigue,” “Dragon Fist,” and “Spiri-
tual Kung Fu.” All are dubbed in Eng-
lish.

Meanwhile, Simitar has created the
New Family Movies label. Joining the
trend toward family entertainment
lines, New Family will debut with
three titles on March 26. Retail price
is $14.95. Titles include “G.Whillik-
er!,” “To Cross The Rubicon,” and the
animated “Basketball Fever.”

Goetz says that Simitar has been
acquiring titles for the label for about
one year and has 18 ready to go. A sec-
ond set will be released under the
Good Housekeeping name this spring.
Simitar licensed the magazine’s name
from Hearst Publications.

“With the Good Housekeeping
brand name, it's a good way to let con-
sumers know they’re getting quality
product,” says Goetz, who expects to
add releases periodically.

In addition, Simitar recently put up
a World Wide Web site on the Inter-
net offering 1,000 titles from its spe-
cial interest, exercise, and children’s
library. The company also has about
100 CD-ROM game titles available.
Retailers and consumers should be

that inspires

many imita-
tors. The videos are intended to keep
infants mesmerized for 30 minutes
while the babysitter or parents do
household chores.

“It’s a doting parent’s item, and
what’s going to happen is that there
will be too many of them on the mar-
ket,” Catlin says. “We wish we could
have an exclusive, but at least we were
the first to have national distribution.”

Brentwood’s “Baby Faces” has
already staked out its claim in Music-
land stores, while Los Angeles-based
Cannon Creek is shopping its tape to
the majors in search of a distribution
dea), according to president Stephen
Arthur. Catlin says that at least three
other baby tapes are being sold via
television direct response.

“This type of video could become a
video store staple, but I don’t think
consumers will go for multiple choic-
es,” Catlin says.

The Brentwood tape comes with
companion audiotapes, including cov-
ers from the “Pocahontas” sound-
track. Retail price is $14.99. Catlin
won't disclose sales figures; Cannon
Creek claims to be selling an incredi-
ble 40,000 units a week via its 800
number.

Although Catlin admits that con-
sumers are bound to be confused by
the fact that two videos have the same
name and different box covers, he
plans no legal action against Cannon
Creek. “Cannon had no knowledge
about our tape,” says Catlin, “and
when you're dealing with a phenome-
non, there are always a few other com-
panies following behind you.”

0LD MAN RIVER: Walt Disney
Home Video brings “Tom And Huck”
to video stores May 1, priced at
$19.99.

The latest movie version of Mark
Twain’s fictional heroes will include a
$5 rebate when consumers purchase
the title and any other in Disney’s
Family Film Collection, including
“The Shaggy Dog,” “Old Yeller,” “The
Love Bug,” “The Parent Trap,” and
“Escape From Witch Mountain.” The
offer expires July 31.

Billboard,
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é Efj § 28

- o - - =
; ;x Z TITLE el Erincigal %g g %Z‘
= S| = Distributing Label, Catalog Number Performers x| & |ad

**%x NO. T *x % x

1| 1| 6 | THE INDIAN IN THE CUPBOARD Columbia TriStar Home Video 11640 praocerin® 1995 | P6 | 2295
2 | 2 | 3 | STAR TREK GENERATIONS Paramount Home Video 32988 e 199 | p6 | 1495
33|13 m@gﬁg;,‘mﬁ BESTIGRIANNA iy g?:t.Hé)::. e Anna Nicole Smith | 1995 | NR | 19.95
4 | 6 | 151 | CINDERELLA e Animated 1950 | ¢ | 2699
5|4 |13]| apoLLO13 [J"rﬁ“[’;’s’t“"ggf:' o W 1995 | po | 2298
IO A e T
7 | NEWD | THE AMAZING PANDA ADVENTURE  \vaer Fomily Entertainment Ryan Slater 199 | pc | 1998
o |+ [ 5 | mesiccneen e e R
IOEE  aal —" e[| w [ e
109 |15 zkﬁﬁg\:,‘lg% VIDEO PLAYMATE e g?;”g;‘: R Various Artists 1995 | MR | 1995
11 | 5 | 9 | THE LAND BEFORE TIME itI L"frﬁ“[’;;’t“"g;f:' i Animated 199 | R | 1998
12 | 11 | 51 | STAR WARS TRILOGY FoxVideo 0609 v | 199 | pc | 49.98
i | 2 | SR O S et s [  [o
14 | 10 | 17 | BATMAN FOREVER Warner Home Video 15100 e 1995 | PG-13 | 19.96
o [wews | BSOS ERTWORN i o || |
16 | 16 | 35 Zhﬁg&g; HEIBESTRORIRZIWEEA i g?;”go"r‘s \ﬁgs/%mo Pamela Anderson 199 | R | 19.95
17 | 13 | 20 | caspeR Tha S T G 1995 | PG-13 | 2298
18 | 17 | 15 | PLAYBOY'S SISTERS e g?:t”g;‘: . Various Artists 1995 | AR [ 1995
19 | RE-ENTRY | THE LION KING it ARl e Animated 1994 | 6 |26
20 | 19 | 4 | SNOWBOARD BABES Efﬁcgis':f’g‘;g/_“:,eg”7oog Various Artists 195 | R | 9.5
21 15| 14 EF(()%/‘EEWILLY 2: MHETADVENTURE Warner Home Video 18200 Jason James Richter 1995 | PG | 22.98
22 | 24 | 3 | AKIDINKING ARTHUR’S COURT ot BT . Thomas lan Nicholas | 1995 | 6 | 1999
23| 23 | 4 | BABES, BIKES & BEYOND E";ﬁcgis':_"g‘;x . Various Atists 199 | NR | 995
24 | 25 | 3 | PENTHOUSE ON CAMPUS O O ertainment 50791.3  Various Attists 199 | R [ 19.95
25 | 20 | 4 | FANTASIES & SECRETS OF WOMEN E‘?\T&S."E‘;X‘?é’moos Various Artists 1995 | NR | 95
26 | 18 | 14 | LIVE FROM AUSTIN, TEXAS ® gg:fy“,&‘jjss'fc‘(/'ﬂ;% 50130 Slovie nay vaughan | 1995 | NR | 199
21| @ | 15 | oows avo oumese
28 | 26 | 75 | RESERVOIR DOGS Live Home Video 68993 i ey 1992 | R | 1498
30 | 32 | 6 | LIKE WATER FOR CHOCOLATE ey o) N S 1993 | R | 1499
31 | 3 | 14 | GORDY e Doug Stone 1995 | ¢ | 1499
2|22 |7 %%RgXR%’l‘ﬁc'A: GRATERUL Channel One 39733 Various Artists 1995 | NR | 9.95
| o | 1o | e AN POWERANGERS. s e o [
4| 27 6 ROLLING STONES: VOODOO LOUNGE  PolyGram Video 8006374833 Rolling Stones 1995 | NR | 19.95
35| 21 | 4 | IMMORTAL BELOVED Columbia Tristar Home Video 74763 oo Oqren 1995 | R [ 1995
36 | 39 | 14 | LUIS MIGUEL: EL CONCIERTO @ Wea Latina 11639 Luis Miguel 1995 | NR | 19.98
| o | o | gy RS ot T s w [
38 | 34 2 a':'sg F\Q/)%i?{hé:sle.l_‘l_l&TE\sNASN’T Live Home Video 60298 Brian Wilson 1995 | NR | 19.95
39 | NEW D | BABYMUGS! MVP Home Entertainment 14001 Various Artists 1995 [ NR | 995
40 | 37 | 13 | GRUMPY OLD MEN Warner Home Video 13050 x;;ete&"am’; " 1993 | P6-13 | 19.98

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested
retail. @ ITA gold certification for a minimum of 125,000 units or a doltar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1

million at suggested retail for nontheatrical titles.

released programs, and of at feast, 50,000 units and $2 million at suggested retail for nontheatrical titles. ¢ 1996, Billboard/BPi Communications.

ITA piatinum certification for a minimum sale of 250,000 units or 2 dolfar volume of $18 million at retail for theatrically
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SANDRA BULLOCK WON
WHILE YOU

Now You’ll Win 'Sulés -
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“Absolutely Enchanting!
Sandra Bullock
is wonderful to watch.”
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Prebook: March 19
Will Call: April 30 « NAAD: May 1
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AMERICA'S HEART IN
WERE SLEEPING

mﬂollywood’s «~

 New Star! ,
3 X
-

S$6 CONSUMER
SAVINGS!”

By mail with purchase of While You Were Sleeping JUST IN
PLUS any cther eligible video!' TIME FOR

OUR HIGHEST REFUND EVER MOTHER’S
ON RE-PRICED HITS! DAY!

**Complete detoils on moil-in certificote inside While You Were Sleeping video
Otfer good, ond purchases must be made, April 33, 1996, throuch June 30, 1996. in U.5.A. only. Void where prahibited.
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~ Miami Rhapsédéi?(Pﬁ-B = Sté.tl_(f‘#:2752) Ready To Wear (R — Stock #4438)
Mad Love (!’B-']3~ *-.‘"Smk_#fv'Tﬂ) Blue (R — Stock #2759) s\g

A Pyromaniac’s tove Story (PG —. Stock #4709} White [R — Stock #3039) s 428
Jefferson In Paris {PG-13 — Stock #4708) Red (R — Stock #4373) e
‘Queen Maigot (R — Stock #4439) % :

23 T
tEligibls fitles inciuoe these lited above AND While You Wi epih ¢ Suggested retail price.
3 B ; -

S4s% 48 On THESE
ROSANTIC HITS!

Offer Promoted On All Prepacks!

48-pc. While You Were Sleeping MIXED/Stock #7567

48-pc. While You Were Sleeping ONLY/Stock #7503

24-pc. While You Were Sleeping ONLY/Stock #7502

24-pc. While You Were Sleeping MIXED/Stock #7566 TUR“

Distibuted by Buena sista Home Videc, Burbank, CA 91521 THE m! MD
Prirted in U. S. A. © Hollywnod Pictures Compony:

B UP SALES!

OWER UP SALES ;




ONE OF THE TOP-GROSSING
Now PRICED TO OWN AT

. .
‘#n{ﬂhﬂr ‘-‘
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Consumers Save $6!
By mail with the purchase of Crimson Tide,

PLUS any one of these eligible videos:

Crimson Tide, Judge Dredd, Fighlander: The Final Dimension, Pulp Fiction,

Bad Company, Terminal Velocity, Color of Night, or Blood In, Blood Out.
Complete details inside Crimson Tide video, Mail-in offer good from

June 4, 1996 through August 5, 1996, in U.S.A. only. Void where prohibited.

* Over $90 Million At The Box Office!

+ Powerful Oscar-Winning Stars:
Denzel Washington (Best Supporting Actor, Glory)
Gene Hackman (Best Actor, The French Connection; Best Supporting Actor, Unforgiven)

Prebook: April 23 * Will Call: June 4
- NAAD: June 5

@ a3 A @ Distributed by Buena Vista Home Video. Burbank, CA 91521. Printed in U.S.A. w )
o A _,,,.,%, © Hollywood Pictures Company *Suggested Retait Price. 3 e



F“.MS OF ’95* " DENZEL WASHINGTON
JUST 519‘99! ) GENE HACKHWAY
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THE FAGE
OF THE UATIMATE
NUCLEAR SHOWDOWN,
ONE MR HAS RBSOLUTE powen,

RND ONE WA WiLL Do
ANYTHING TO STOP Hi.

DO SISO ERBY RUCk AR RRRCTEN Araneer Tl

Ty CRIMSON TIDE

FATHER'S DAY "N PONERHOUSE ACTION ThiLLER”

Stock #5255

~ TREPIWF

Also Avuilable At Just $19.991*

Highlander-The Final Dimension (R — #Stock 3619)
Pulp Fiction (Special Collector’s Edition — R — Stock #7197)

Bad Company (R — Stock #2757)

Color Of Night
(Exclusive Director’s Cut — R — Stock #2550)

Blood In, Blood Out (R — Stock #2015)

Terminal Velocity (PG-13 — Stock #3461) 'I'
| Offer Promoted On All Prepacks! THE PAGE
48-Pc. MIXED Crimson Tide /Judge }1‘/8;:( D'rMﬁDS Criln(n::r;s%e / Also Available:
{Shown) 24-Pc. MIXED Crimson Tide/ 9 4-P(. (rfmson T‘, de ONLY Stock #75:5 ' FOR ME r
24-Pe. MIXED Crimson Tide / Judge Dredd Stock #7539 S oy e e
Judge Dredd / Highlander Plus Power Poster, Shelf-Talkers,
Buttons And More!!

Stock #7511



Super Star Power With
Stallone In His Best

“u o ”
Non-Stop Action!

— Daily Variety

“A Lethal, Loud And Loaded
Action Adveniure"’ a

Consumers Save $6'

By mail with the purchase of Crimson Tide,
PLUS any one of these eligible videos:

Judge Dredd, Crimson Tide, Highlander: The Final Dimension, Pulp Fiction,

Bad Company, Terminal Velocity, Color of Night, or Blood In, Blood Out.
Complete details inside Crimson Tide videos. Mail-in offer good from

June 4, 1996 through August <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>