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Atlantic’s Everything But
The Girl Tells its Tender
Love Story ‘Walking’

SEE PAGE 3

Ivers, ‘Riverdance’:
Luck 0’ Labels’ Irish

B BY BRADLEY BAMBARGER

NEW YORK—St. Patrick’s Day must
have felt like Christmas for labels

IVERS

WHELAN

Green Linnet and Celtic Heartbeat

this year
Kindled by a sold-out run of the tra-
ditional Irish music/dance revue
“Riverdance” at Radio City Music Hall
(Continued on page 116)
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NEWSPAPER

Carlos Santana To Receive
’96 Billboard Century Award

Guitarist Melds Rock, Jazz Fusion, Salsa

Bl BY BRADLEY BAMBARGER ry Award live in December at the Bill-
board Music Awards. The internation-

ally telecast program will be broadcast

NEW YORK—From Woodstock '69

and the glory days of the
Fillmore West to Wood-
stock '94 and beyond, the
career of Carlos Santana
has been marked by a
questing, inclusive spirit.
As a guitarist, composer,
and bandleader, Santana
has forged a singular voice
while embracing a world of
music. Above all, he has re-
mained resolute in his pur-
suit of community and com-
munion in art.

For his uncommon accomplishments
and continuing influence, Santana has
been named the 1996 recipient of the
Century Award, Billboard’s highest
honor for creative achievement. San-
tana will be presented with the Centu-

SANTANA

in North America on Fox
Television.

The announcement of
Santana’s upcoming re-
ceipt of the Century Award
makes known the fifth of
the initial group of five
artists selected for annual
recognition, following a
confidential yearlong con-
sultation in 1991-92 by Bill-
board editor in chief Timo-
thy White and Billboard
president and publisher
Howard Lander with hundreds of
artists and industry professionals. The
four prior honorees, revealed in se-
quence, have been George Harrison
(1992), Buddy Guy (1993), Billy Joel

(Continued on page 117)

B BY ARTHUR GOLDSTUCK

JOHANNESBURG—On Jan. 13,
the Johannesburg area played host
to three events that
would have been
unthinkable just a
few years ago: Eng-
land and South
Africa met at the
Wanderers stadium
in an internation-
al cricket match;
South Africa’s na-
l tional soccer team met Cameroon at

the Soccer City stadium for the open-
| ing game of the African Nations Cup
| tournament; and, at the Loftus Vers-
| feld stadium, which normally plays

South Africa’s Live Industry
Healthy, But Venues Limited

host to rugby fans, Luciano Pavarot-
ti performed the first of two concerts
before an ecstatic crowd.

Although there were “sold out”
signs at all three |
venues, it was the |
Pavarotti appear- |
ance that proved to |
South Africans, |
once and for all, |

|

that they were back
in the international
mainstream. Tick-
ets for two perfor-
mances sold out months ago, within
hours of going on sale.

It has been five momentous years |
since the release of Nelson Mandela l‘
(Continued on page 109) |

Def Leppard Gets Edgy
On New Mercury Album

SEE PAGE 12
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Digital Delivery
Comes To Radio

B BY CHUCK TAYLOR

With digital technology demon-
strating ever-increasing might over
the music industry, the familiar
practice of a new record hitting a
radio program-
i mer’s desk might
l soon be supplant-
|
[

—_——

ed with a song be-
ing fired downline
to a station PC’s
hard drive.

A number of ma-
jor labels have be-
gun utilizing a sys-
tem that allows CD-quality music to
be sent electronically to radio stations,
potentially offering dramatic savings

(Continued on page 101)
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RuffHouse’s
Fugees Score

H BY J.R. REYNOLDS

LOS ANGELES—By combining a
long-term setup campaign and non-

FUGEES

stop touring with the release of singles
capable of crossing multiple formats,
(Continued on page 100)
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RETAIL TRACK
NARM News: Blockbuster Video
Adding Music To its Stores

SEE PAGE 84
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Everything But The Girl: “Walking’ Tall

To profess knowledge of experiences one hasn’t had is to be a real
fool rather than someone’s opinion of one. In contrast, Everything
But The Girl is so honest about its own seasoned imprudence that
the twosome makes music on the subject that feels heroic in its tri-
umphs over chronic delusion or self-deception.

“I think the angst in our records comes from our own charac-
ters,” says Tracey Thorn, half of the veteran vocal/composing team
that includes longtime professional and romantic partner Ben Watt.
“But our music reached a stage in 1991 where it lost its tension and
spirit and became more soothing than anything else. It’s been
reawakened in the light of Ben’s illness and everything we went
through during that period—which exploded a lot of certainties and
an element of complacency that [had] crept into our lives, while
informing a lot of the songwriting.”

The infirmity Thorn refers to is the severe abdominal and chest
pain that sent a frightened Watt into one of London’s biggest teach-
ing hospitals June 26, 1992; his grave discomfort was finally diag-
nosed as Churg-Strauss Syndrome, a rare life-threatening disease
that “destroys the body’s connective tissues and blood

its directness, and the way it seems to hook listeners from the first,
people saying, ‘God, ['ve felt that.””

Consciously or otherwise, Thorn and Watt have made their mutu-
al devotion a lens by which they can analyze the contemporary dis-
integration of every little unselfish thing that once assured fidelity.
In all they’ve done together since they dueted in July 1983 on a bare
version of Cole Porter’s “Night And Day” for London’s Cherry Red
indie label, one hears the progression of a deepening love affair.

“We were both signed as teenagers to Cherry Red but never met
until we attended Hull University,” says Watt. “I'd seen Tracey play
in pubs with her band, the Marine Girls, a minimalist, no-drums
trio that was like the Shangri-Las meet the Raincoats [and whose
1981 ‘Beach Party’ and 1983 ‘Lazy Ways’ albums were an acknowl-
edged blueprint for later L.A. and Seattle acts, such as Hole]. [ put
a message out on the university’s paging system saying if Tracey of
the Marine Girls was around, could she meet me in the reception
area. She was in the building and came along! I said, ‘I'm Ben, and
I'm on Cherry Red, too. Did you bring vour guitar?’”

“Ben was very funny, very dynamic, and very high-

vessels,” in Watt’s words, “by activating the body’s
immune system against itself.” As for the songwrit-
ing that has since corresponded with Watt’s thus-far
successful treatment (although he permanently for-
feited much of his intestines and muscle mass), it can
be found on the 1994 collection “Amplified Heart,”
whose “Missing” single, a Todd Terry-remixed epi-
log on elusive love, took two continent-hopping years
to make the exceptional album a global smash.
“Walking Wounded,” the duo’s new Blanco Y
Negro/Atlantic disc (due May 21), is even more
sophisticated—and hopeful—in its dissection of
life’s abrupt dilemmas and the inward debates they
invite. “Even songs that aren’t specifically about our
recent threatening experiences show we’ve had our
once-mellow perspective undermined,” Thorn
observes calmly. “There’s a real acknowledgment on
the new album of all kinds of troubles and suffering,
but often the characters in the songs are survivors.”
The new record’s initial singles (the foreboding

Music

TOMYEARS

by Timothy White

ly motivated,” Thorn recalls tenderly. “Those are
very attractive qualities.”

Watt was born Dec. 6, 1962, in Barnes, West Lon-
don, the sole child of accomplished actress/journal-
ist Romany’s second marriage (she had had four chil-
dren previously) to Scottish jazz bandleader Tommy
Watt, whose popular orchestra issued two albums
(“It Might As Well Be Swing,” 1959; “What’s Cook-
ing,” 1962) on the George Martin-run Parlophone
label.

“George Martin called my dad up early on,” notes
Watt with a laugh, “and he said, ‘Tommy, ['ve got
these four kids from Liverpool. Do you want to go
halves on the arrangements for them? No? Well,
they’re called the Beatles, anyhow. Look out for
them!"”

If the younger Watt lost out on a linkage with the
Fab Four and suffered through a “prickly adoles-
cence” with his musical parent, his father’s infec-

title track in the U.K., the fibrillating “Wrong” in the

U.S,) represent further advances in Thorn and Watt’s proficiency
at bending the jungle/drum-and-bass dance rhythms of London’s
clubs and New York’s deep house scene to their own neo-jazz-pop
purposes. But the unsung greatness of Everything But The Girl,
which has made some of the paramount pop records of the '80s and
’90s, shines forth on the track that follows the aforementioned pair
on “Walking Wounded,” a flawless bit of heartbreak-synchronized
belles-lettres called “Single.” There is little data shared in the song
beyond the aesthetics of loneliness and disjunction, but the psychic
pattern is clearly drawn: “I’ll put my suitcase here for now/I'll turn
the TV to the bed/But if no one calls and I don’t speak all day/Do [
disappear?”

Thorn explains that the lyrics were written by “just imagining
what it would be like to be single, having been part of a couple for
such a long time. I just went away for a few days doing some work,
and I found myself in a hotel alone, which is unusual. And I thought,
‘Hang on, what would that be like if this [situation] were more per-
manent?’ People seem to live their lives these days in ever-decreas-
ing units; we've gone from the family to the couple to the single per-
son. So the song is about being on your own, and I like its emptiness,

THIS WEEK

A RAPPING REUNION

The Geto Boys are back, this time with their original lineup and a new
album titled “The Resurrection.” On it, Bushwick Bill, Scarface, and
Willie D. deliver their familiar brand of social and political commentary.
Rap columnist Havelock Nelson has the story. Page 28

BATTER UP AT VIDEO

Spring is here, and baseball fans can look forward to indulging their
favorite pastime at the video store. Vendors are hoping for a home
run in tape sales. Home video editor Seth Goldstein reports.

Page 88
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tious affinity for Stan Getz enabled Ben to conceive
the Everything But The Girl sound he now calls
“21st-century bossa nova.”

Thorn, meanwhile, was the Sept. 26, 1962, offspring of accoun-
tant Dennis Thorn and wife Audrey, growing up in Brookmans Park,
Hertfordshire, with two siblings and a household piano she terms
“an aspirational piece of suburban furniture that only [ went near.”
Years of classical study and a punkish band, Stern Bops, predated
Thorn’s literature major at Hull U., where she read Samuel Beck-
ett by day and rocked Everything But The Girl by night (the name
was borrowed from a local second-hand shop).

The “natural cool and Latin tonality” Watt admires in Thorn’s
voice became the guidance system for a glimmering series of jazz-
pop records (principally “Eden,” 1984; “Idlewild,” 1988; and
“Worldwide,” 1991) whose previous acme was the Tommy LiPuma-
produced “The Language Of Life” and its 1990 radio perennial,
“Driving.” An equally winsome cut on the pre-eminent “Walking
Wounded” is the repentant “Mirror Ball.”

“People are often hooked,” Thorn ventures, “by the surface appeal
of songs that later resonate through their lives.” Watt agrees:
“That’s us, and also our cry, our desire. We’ve been given a rebirth,
and feel very inspired.”
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Ediforial

Missing At NARM: Product Presentations

In a darkened auditorium six years ago, in
the midst of what seemed to be a routine video
presentation, a huge crowd of unsuspecting
music industry officials were stunned by the
first few notes of a singer they had never heard
nor heard of. This normally stodgy throng
responded with applause that morning, prac-
tically before her name had been revealed; and
for special emphasis, she showed up at that
evening’s dinner for a duet with Michael
Bolton.

It was the moment that planted the seed for
Mariah Carey’s sequoia-sized career. But,
there could be no such moment at this year’s
National Assn. of Recording Merchandisers
convention, because, in a move reminiscent of
the old ’60s slogan “What if they gave a war
and nobody came?,” distributors pulled the
plug on product presentations.

Citing concerns over return on investment,
and noting time and again that sharp buyers
should already be aware of upcoming releas-
es, distributors just said no to presentations.
So, although many accounts and suppliers
hailed the March 22-25 NARM in Washington,
D.C., as an especially productive convention, it
felt like the guest of honor was missing.

Carey isn’t the only superstar who turned
NARM into a debutante ball: During the past
dozen years, the meet also launched multi-
platinum debuts for Whitney Houston and
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Tracy Chapman, as well as Anita Baker’s first
No. 1 album. Retail’s support for Chapman
was particularly crucial, because her set was
practically gold by the time radio found “Fast
Car.” And someone must have thought the con-
fab had significance in setting up Houston,
Baker, and Carey, since as a gesture of thanks
all three returned to the meeting to headline
events in subsequent years.

Maybe last year’s three-hour blocks in San
Diego were exorbitant, but is it possible that
the right measure lies somewhere short of
zero hours, particularly with regard to Heat-
seekers candidates and other new artists?
And, with imagination, creativity, and, most
important, focus, isn’t it possible to produce a
meaningful pitch for a reasonable cost?
Although astute buyers do know about tomor-
row’s releases, would any buyer six years ago
have had a total comprehension of Carey’s
powerful voice and appeal had that buyer not
seen the reaction to her talents? Probably not,

There are other values attached to these
forums, like educating those retail executives
who have responsibilities other than buying.
And, when a couple of veteran attendees can
amuse a suite full of folks quoting punch lines
from an 8-year-old A&M presentation, one is
reminded that product spiels also serve to
establish and enhance a company’s image. The
presentation format also gave prior conven-

tions a sense of flow in which every vendor
had a guaranteed moment in the spotlight,
rather than having to choose between one of
several competing off-campus events.

Most important of all, since the product
presentations have customarily been the most
popular mass events of any NARM conven-
tion, giving all attendees a shared experience
they could discuss afterward, they have
always proved to be the most dramatic com-
mon agenda-setter for the task that lies
beyond each annual confab: selling lots of
records with belief, effectiveness, and enthu-
siasm.

Fortunately, the convention was not totally
devoid of music, thanks to nuggets like k.d.
lang’s stellar scholarship-dinner set, the mar-
velously informal country “Guitar Pull” with
Carlene Cartey, Suzy Bogguss, Pam Tillis, and
Mary Chapin Carpenter; the gospel brunch;
the Club DiverCity showcases, and the star-
studded (Buddy Guy, the Corrs, Richard Marx,
Kathleen Battle, Four Tops, Temptations,
Trisha Yearwood) night at Constitution Hall,

But many attendees left NARM feeling
thirsty for more music linked directly to the
new releases that will fuel the industry’s '96
profits and passions. Let’s hope distributors
will again rethink their stance and quench
that vital thirst at next year’s event. After all,
this is show business.

COMMENTARY

Black Alternative Radio: Responding To A Need

@ BY VERDINE WHITE and RICK SCOTT

What do Me’shell NdegéQOcello, Incognito,
Lenny Kravitz, Seal, Marcus Miller, George
Duke, Jamiroquai, the Brand New Heavies,
Des'ree, and Dionne Farris have in common?
They are some of the finest voices in soul
music—and you won’t hear any of
them on black or urban radio sta-
tions.

These artists are pushing the
creative envelope with their alter-
native messages, styles, rhythms,
and sounds. Their music deserves
to be heard by a wide audience, but
it isn’t, because the acts don’t have
a platform on black radio as it
exists today. Forward-thinking
radio program directors, there-
fore, need to take the initiative and
build them a platform, in the form of a bold new
radio format—black alternative radio.

Today’s radio formats—urban, alternative,
country, jazz, top 40, etc.—are the proverbial
square holes: formulaic and cookie-cutter. Many
R&B artists, both black and white, are adven-
turous round pegs that will never fit into these
predefined boxes.

Melding elements of blues, jazz, fusion, folk,
and alternative rock, progressive R&B artists
don’t fit the typical urban radio playlist, which
predominantly boasts such admittedly talented
artists as Brandy, 2Pac, TLC, Boyz II Men, and
Snoop Doggy Dogg.

Alternative R&B artists’ music challenges
their listeners; commereial black radio stations
prefer to promote artists whose music appeals
to the masses. Alternative R&B artists prefer a
less-predictable sound that defies categoriza-
tion, and that makes them a tough fit at urban-

radio stations.

Cutting-edge R&B, in fact, doesn’t perfectly
fit any existing radio format. Some of these
artists have garnered attention from new adult
contemporary and AC radio stations. Others
have landed on the playlists at alternative rock
radio. On the broadeast side, Black Entertain-

‘Cutting-edge
R&B doesn’t
perfectly fit any
existing radio
format’
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ment Television has done a commendable job of
airing videos by many of these artists, despite
their lack of radio airplay.

But it’s not enough. The artists deserve and
need more exposure. New methods of reaching
the widest possible audience for this rich music
form need to be employed.

That’s where a new radio format must come
to the rescue, as other radio formats have done
before for other types of music.

In the late *70s and early '80s, for example,
college radio embraced the punk rock and new

wave scenes. Such bands as U2, R.E.M., Talk-
ing Heads, and Pet Shop Boys were, in fact, once
played only on college radio.

As college radio became saturated with the
sounds of “alternative” music, records began to
sell. Commercial radio stations and video out-
let