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IN MUSIC NEWS 

APRIL 6, 1996 

Def Leppard Gets Edgy 
On New Mercury Album 
SEE PAGE 12 

THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO AND HOME ENTERTAINMENT 

ADVERTISEMENTS 

WANNA HEAR 
A DIRTY STORY? 

CDs can't retreive quality data 
and sound if they're dirty. So clean 
up your act with Discwasher's CD 
HydroBath. Its non-contact cleaning 
is essential for every type of CD. 

Available at computer, music,and 
electronic stores everywhere. 

CD Hydrobate 

MUSIC TO MY EAR 

Atlantic's Everything But 
The Girl Tells Its Tender 
Love Story 'Walking' 
SEE PAGE 3 

discvvasher Ivers, `Riverdance': 
Luck O' Labels' Irish 

BY BRADLEY BAMBARGER 

NEW YORK—St, Patrick's Day must 
have felt like Christmas for labels 

,VE-I -S WHELAN 

Green Linnet and Celtic Heartbeat 
this year. 

Kindled by a sold-out run of the tra-
ditional Irish music/dance revue 
"Riverdanee" at Radio City Music Hall 

(Continued on page 116) 

Carlos Santana To Receive Digital Delivery 

'96 Billboard Century Award Comes To Radio 
IM BY CHUCK TAYLOR 

Guitarist Melds Rock, Jazz Fusion, Salsa 
• By BRADLEY BAMBARGER 

NEW YORK—From Woodstock '69 
and the glory days of the 
Fillmore West to Wood-
stock '94 and beyond, the 
career of Carlos Santana 
has been marked by a 
questing, inclusive spirit. 
As a guitarist, composer, 
and bandleader, Santana 
has forged a singular voice 
while embracing a world of 
music. Above all, he has re-
mained resolute in his pur-
suit of community and com-
munion in art. 
For his uncommon accomplishments 

and continuing influence, Santana has 
been named the 1996 recipient of the 
Century Award, Billboard's highest 
honor for creative achievement. San-
tana will be presented with the Centu-

SANTANA 

ry Award live in December at the Bill-
board Music Awards. The internation-
ally telecast program will be broadcast 

in North America on Fox 
Television. 
The announcement of 

Santana's upcoming re-
ceipt of the Century Award 
makes known the fifth of 
the initial group of five 
artists selected for annual 
recognition, following a 
confidential yearlong con-
sultation in 1991-92 by Bill-
board editor in chief Timo-
thy White and Billboard 
president and publisher 

Howard Lander with hundreds of 
artists and industry professionals. The 
four prior honorees, revealed in se-
quence, have been George Harrison 
(1992), Buddy Guy (1993), Billy Joel 

(Continued on page 117) 

South Africa's Live Industry 
Healthy, But Venues Limited 

II BY ARTHUR GOLDSTUCK 

JOHANNESBURG—On Jan. 13, 
the Johannesburg area played host 
to three events that 
would have been 
unthinkable just a 
few years ago: Eng-
land and South 
Africa met at the 
Wanderers stadium 
in an internation-
al cricket match; 
South Africa's na-
tional soccer team met Cameroon at 
the Soccer City stadium for the open-
ing game of the African Nations Cup 
tournament; and, at the Loftus Vers-
feld stadium, which normally plays 

host to rugby fans, Luciano Pavarot-
ti performed the first of two concerts 
before an ecstatic crowd. 
Although there were "sold out" 

signs at all three 
venues, it was the 
Pavarotti appear-
ance that proved to 
South Africans, 
once and for all, 
that they were back 
in the international 
mainstream. Tick-
ets for two perfor-

mances sold out months ago, within 
hours of going on sale. 

It has been five momentous years 
since the release of Nelson Mandela 

(Continued on page 109) 

With digital technology demon-
strating ever-increasing might over 
the music industry, the familiar 
practice of a new record hitting a 

  radio program-
mer's desk might 
soon be supplant-
ed with a song be-
ing fired downline 

e to a station PC's 
hard drive. 
A number of ma-

  jor labels have be-
gun utilizing a sys-

tem that allows CD-quality music to 
be sent electronically to radio stations, 
potentially offering dramatic savings 

(Continued on page 101) 

Ruff House's 
Fugees Score 
BY J.R. REYNOLDS 

LOS ANGELES—By combining a 
long-term setup campaign and non-

FUGEES 

stop touring with the release of singles 
capable of crossing multiple formats, 

(Continued on page 100) 

SEE PAGE 59 

RETAIL TRACK 

NARM News: Blockbuster Video 

Adding Music To Its Stores 
SEE PAGE 84 
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LA BOUCHE 
The album -   

The first single He My Laver" - -77""/ "'- 
Now the second single 

"Sweet Dreams" is EXPLODING! 
Management: Thor Enterprises 
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THE GOLDEN AGE 
featuring "I Hate My Generation 
Album available April 2 on CD, cassette, and 1 50 gram vinyl LP 
Produced by Dennis Herring and David Lowery Milted by Andy Wallace 
Jackson Haring Bill Graham Management 
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Everything But The Girl: 'Walking' Tall 
To profess knowledge of experiences one hasn't had is to be a real 

fool rather than someone's opinion of one. In contrast, Everything 
But The Girl is so honest about its own seasoned imprudence that 
the twosome makes music on the subject that feels heroic in its tri-
umphs over chronic delusion or self-deception. 

"I think the angst in our records comes from our own charac-
ters," says Tracey Thorn, half of the veteran vocal/composing team 
that includes longtime professional and romantic partner Ben Watt. 
"But our music reached a stage in 1991 where it lost its tension and 
spirit and became more soothing than anything else. It's been 
reawakened in the light of Ben's illness and everything we went 
through during that period—which exploded a lot of certainties and 
an element of complacency that [had] crept into our lives, while 
informing a lot of the songwriting." 
The infirmity Thorn refers to is the severe abdominal and chest 

pain that sent a frightened Watt into one of London's biggest teach-
ing hospitals June 26, 1992; his grave discomfort was finally diag-
nosed as Churg-Strauss Syndrome, a rare life-threatening disease 
that "destroys the body's connective tissues and blood 
vessels," in Watt's words, "by activating the body's 
immune system against itself." As for the songwrit-
ing that has since corresponded with Watt's thus-far 
successful treatment (although he permanently for-
feited much of his intestines and muscle mass), it can 
be found on the 1994 collection "Amplified Heart," 
whose "Missing" single, a Todd Terry-remixed epi-
log on elusive love, took two continent-hopping years 
to make the exceptional album a global smash. 
"Walking Wounded," the duo's new Blanco Y 

Negro/Atlantic disc (due May 21), is even more 
sophisticated—and hopeful—in its dissection of 
life's abrupt dilemmas and the inward debates they 
invite. "Even songs that aren't specifically about our 
recent threatening experiences show we've had our 
once-mellow perspective undermined," Thorn 
observes calmly. "There's a real acknowledgment on 
the new album of all kinds of troubles and suffering, 
but often the characters in the songs are survivors." 
The new record's initial singles (the foreboding 

title track in the U.K., the fibrillating "Wrong" in the 
U.S.) represent further advances in Thorn and Watt's proficiency 
at bending the jungle/drum-and-bass dance rhythms of London's 
clubs and New York's deep house scene to their own neo-jazz-pop 
purposes. But the unsung greatness of Everything But The Girl, 
which has made some of the paramount pop records of the '80s and 
'90s, shines forth on the track that follows the aforementioned pair 
on "Walking Wounded," a flawless bit of heartbreak-synchronized 
belles-lettres called "Single." There is little data shared in the song 
beyond the aesthetics of loneliness and disjunction, but the psychic 
pattern is clearly drawn: "I'll put my suitcase here for now/I'll turn 
the TV to the bed/But if no one calls and I don't speak all day/Do I 
disappear?" 
Thorn explains that the lyrics were written by "just imagining 

what it would be like to be single, having been part of a couple for 
such a long time. I just went away for a few days doing some work, 
and I found myself in a hotel alone, which is unusual. And I thought, 
'Hang on, what would that be like if this [situation] were more per-
manent?' People seem to live their lives these days in ever-decreas-
ing units; we've gone from the family to the couple to the single per-
son. So the song is about being on your own, and I like its emptiness, 

its directness, and the way it seems to hook listeners from the first, 
people saying, 'God, I've felt that.'" 

Consciously or otherwise, Thorn and Watt have made their mutu-
al devotion a lens by which they can analyze the contemporary dis-
integration of every little unselfish thing that once assured fidelity. 
In all they've done together since they dueted in July 1983 on a bare 
version of Cole Porter's "Night And Day" for London's Cherry Red 
indic label, one hears the progression of a deepening love affair. 
"We were both signed as teenagers to Cherry Red but never met 

until we attended Hull University," says Watt. "I'd seen Tracey play 
in pubs with her band, the Marine Girls, a minimalist, no-drums 
trio that was like the Shangri-Las meet the Raincoats [and whose 
1981 'Beach Party' and 1983 'Lazy Ways' albums were an acknowl-
edged blueprint for later L.A. and Seattle acts, such as Hole]. I put 
a message out on the university's paging system saying if Tracey of 
the Marine Girls was around, could she meet me in the reception 
area. She was in the building and came along! I said, 'I'm Ben, and 
I'm on Cherry Red, too. Did you bring your guitar?' " 

"Ben was very funny, very dynamic, and very high-
•  ly motivated," Thorn recalls tenderly. "Those are 

very attractive qualities." 
Watt was born Dec. 6, 1962, in Barnes, West Lon-

don, the sole child of accomplished actress/journal-
ist Romany's second marriage (she had had four chil-
dren previously) to Scottish jazz bandleader Tommy 
Watt, whose popular orchestra issued two albums 
("It Might As Well Be Swing," 1959; "What's Cook-
ing," 1962) on the George Martin-run Parlophone 
label. 
"George Martin called my dad up early on," notes 

Watt with a laugh, "and he said, 'Tommy, I've got 
these four kids from Liverpool. Do you want to go 
halves on the arrangements for them? No? Well, 
they're called the Beatles, anyhow. Look out for 
them!' " 

If the younger Watt lost out on a linkage with the 
Fab Four and suffered through a "prickly adoles-
cence" with his musical parent, his father's infec-
tious affinity for Stan Getz enabled Ben to conceive 
the Everything But The Girl sound he now calls 

"21st-century bossa nova." 
Thorn, meanwhile, was the Sept. 26, 1962, offspring of accoun-

tant Dennis Thorn and wife Audrey, growing up in Brookmans Park, 
Hertfordshire, with two siblings and a household piano she terms 
"an aspirational piece of suburban furniture that only I went near." 
Years of classical study and a punkish band, Stern Bops, predated 
Thorn's literature major at Hull U., where she read Samuel Beck-
ett by day and rocked Everything But The Girl by night (the name 
was borrowed from a local second-hand shop). 
The "natural cool and Latin tonality" Watt admires in Thorn's 

voice became the guidance system for a glimmering series of jazz-
pop records (principally "Eden," 1984; "Idlewild," 1988; and 
"Worldwide," 1991) whose previous acme was the Tommy LiPuma-
produced "The Language Of Life" and its 1990 radio perennial, 
"Driving." An equally winsome cut on the pre-eminent "Walking 
Wounded" is the repentant "Mirror Ball." 

"People are often hooked," Thorn ventures, "by the surface appeal 
of songs that later resonate through their lives." Watt agrees: 
"That's us, and also our cry, our desire. We've been given a rebirth, 
and feel very inspired." 

THIS WEEK IN BILLBOARD 

A RAPPING REUNION 
The Geto Boys are back, this time with their original lineup and a new 

album titled "The Resurrection." On it, Bushwick Bill, Scarface, and 

Willie D. deliver their familiar brand of social and political commentary. 
Rap columnist Havelock Nelson has the story. Page 28 

BATTER UP AT VIDEO 
Spring is here, and baseball fans can look forward to indulging their 

favorite pastime at the video store. Vendors are hoping for a home 

run in tape sales. Home video editor Seth Goldstein reports. 

Page 88 
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READY TO EXPLODE 
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RECORDS 

UNDERWORLD - SECOND 
TOUGHEST... 
Top 10 UK single 
It sounds like nothing you've 
ever heard and it makes you 
punch walls vviti joy. It is 
a record to transform dance 
music. -Mixmag 

New KMFDM 
coming in June 

THE LAST SUPPER 
Soundtrack 
Featuring KC & The Sunshine Band, 
UB 40, Sam Phillips, Birdbrain, 
Shonen Knife, and Score by 
Mark Mothersbaugh 
in stores April 2nd 

coming soon 
HEAVY Soundtrack 
featuring Evan Dando, Thurston Moore 
and The Connells. 

MORTAL KOMBAT 
Platinum soundtrack 
Featuring KMFONI. Type 0 Negative. 
Fear Factory and G//Z/R 
6 months on Billboard Top 100 

G//Z/R - PLASTIC PLANET 
featuring 
Geezer Butler (Black Sabbath) 
& Burton Bell (Fear Factonp 
#1 Metal Record-Hits/FMQB/Gavin. 

RECORDS 

MAN tel 

GRAVITY KILLS 
'Guilty' is the best song on the 
air right now." -Max ToIke Gavin 

#15 Heatseekers 
#1 Heatseekers -West North Central 
#44 Best Buy Top 150 Musicland 

On tour now with 
Sister Machine Gun 

RECORDS 

SISTER MACHINE GUN - BURN 
Top 10 CMJ Record 
Top 20 Metal Hils/FMQB/Gavin/CMJ 

High Octane Tour 
cruising the c3untry, 
March and April. 

GEORGE HUNTLEY - BRAINJUNK 
Connells singer songwriter 
solo effort in stores now 
Over 20 AAA stations already. 

NEW CONNELLS - WEIRD FOOD 
AND DEVASTATION coming in June 

PSYKOSONIK - UNLEARN 
#11 Billboard Club Play Record 
#1 Net Record 

CHAINSUCK - ANGELSCORE 
corning in May 

RECORDS 

:lurch:I I 1 

OF FRtA 

Spookry Ruben 6.1. -7 

DANCEHALL KINGS 1 & 2, 
and DANCEHALL QUEENS 
Big up to the Dancehall 
Kings and Queens massive! 
Featuring Bounty Killer. 
Ninja Man. and Lady Apache 
Top 20 Billboard Reggae Chart! 

(1611111. 

OFFBEAT - A RED HOT SOUNDTRIP 
AIDS benefit compilation featuring 
music by DJ Krush My Bloody Valentine. 

%* Moby , Soul Coughing and More 
"A highly creative high-concept 
compilation....worth exploring" -Spin 

SPOOKEY RUBEN - MODES OF... 
Top Ten Album of the Year 

Larry LeBlanc Billboard 
Top Ten Album of the Year 

-Nick Robinsoi Music Week 

"My favorite album of the year. by far. -
-Eric Mathews (Sub Pop Recording Artist) 

RECORDS 

MIC GERONIMO - THE NATURAL 
#9 Rap single - Hits 
2nd smash single "Wherever You Are" 
dropping April 2nd 

ROYAL FLUSH - GHE1TO MILLIONAIRE 
(debut album) 

next up on Blunt "IViovin' on your 
weak Production" - need we say more 
"Phut! Phut! ?hat!" - KCSB. 
First single out cominecial. 
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Editorial 
Missing At NARM: Product Presentations 
In a darkened auditorium six years ago, in 

the midst of what seemed to be a routine video 
presentation, a huge crowd of unsuspecting 
music industry officials were stunned by the 
first few notes of a singer they had never heard 
nor heard of. This normally stodgy throng 
responded with applause that morning, prac-
tically before her name had been revealed; and 
for special emphasis, she showed up at that 
evening's dinner for a duet with Michael 
Bolton. 

It was the moment that planted the seed for 
Mariah Carey's sequoia-sized career. But, 
there could be no such moment at this year's 
National Assn. of Recording Merchandisers 
convention, because, in a move reminiscent of 
the old '60s slogan "What if they gave a war 
and nobody came?," distributors pulled the 
plug on product presentations. 

Citing concerns over return on investment, 
and noting time and again that sharp buyers 
should already be aware of upcoming releas-
es, distributors just said no to presentations. 
So, although many accounts and suppliers 
hailed the March 22-25 NARM in Washington, 
D.C., as an especially productive convention, it 
felt like the guest of honor was missing. 
Carey isn't the only superstar who turned 

NARM into a debutante ball: During the past 
dozen years, the meet also launched multi-
platinum debuts for Whitney Houston and 

Tracy Chapman, as well as Anita Baker's first 
No. 1 album. Retail's support for Chapman 
was particularly crucial, because her set was 
practically gold by the time radio found "Fast 
Cat" And someone must have thought the con-
fab had significance in setting up Houston, 
Baker, and Carey, since as a gesture of thanks 
all three returned to the meeting to headline 
events in subsequent years. 
Maybe last year's three-hour blocks in San 

Diego were exorbitant, but is it possible that 
the right measure lies somewhere short of 
zero hours, particularly with regard to Heat-
seekers candidates and other new artists? 
And, with imagination, creativity, and, most 
important, focus, isn't it possible to produce a 
meaningful pitch for a reasonable cost? 
Although astute buyers do know about tomor-
row's releases, would any buyer six years ago 
have had a total comprehension of Carey's 
powerful voice and appeal had that buyer not 
seen the reaction to her talents? Probably not. 
There are other values attached to these 

forums, like educating those retail executives 
who have responsibilities other than buying. 
And, when a couple of veteran attendees can 
amuse a suite full of folks quoting punch lines 
from an 8-year-old A&M presentation, one is 
reminded that product spiels also serve to 
establish and enhance a company's image. The 
presentation format also gave prior conven-

tions a sense of flow in which every vendor 
had a guaranteed moment in the spotlight, 
rather than having to choose between one of 
several competing off-campus events. 
Most important of all, since the product 

presentations have customarily been the most 
popular mass events of any NARM conven-
tion, giving all attendees a shared experience 
they could discuss afterward, they have 
always proved to be the most dramatic com-
mon agenda-setter for the task that lies 
beyond each annual confab: selling lots of 
records with belief, effectiveness, and enthu-
siasm. 

Fortunately, the convention was not totally 
devoid of music, thanks to nuggets like k.d. 
lang's stellar scholarship-dinner set, the mar-
velously informal country "Guitar Pull" with 
Carlene Carter, Suzy Bogguss, Pam Tillis, and 
Mary Chapin Carpenter; the gospel brunch; 
the Club DiverCity showcases, and the star-
studded (Buddy Guy, the Corrs, Richard Marx, 
Kathleen Battle, Four Tops, Temptations, 
Trisha Yearwood) night at Constitution Hall. 
But many attendees left NARM feeling 

thirsty for more music linked directly to the 
new releases that will fuel the industry's '96 
profits and passions. Let's hope distributors 
will again rethink their stance and quench 
that vital thirst at next year's event. After all, 
this is show business. 

COMMENTARY 

Black Alternative Radio: Responding To A Need 
• BY VERDINE WHITE and RICK SCOTT 

What do Me'shell NdegéOcello, Incognito, 
Lenny Kravitz, Seal, Marcus Miller, George 
Duke, Jamiroquai, the Brand New Heavies, 
Des'ree, and Dionne Farris have in common? 
They are some of the finest voices in soul 
music—and you won't hear any of 
them on black or urban radio sta-
tions. 
These artists are pushing the 

creative envelope with their alter-
native messages, styles, rhythms, 
and sounds. Their music deserves 
to be heard by a wide audience, but 
it isn't, because the acts don't have 
a platform on black radio as it 
exists today. Forward-thinking 
radio program directors, there-
fore, need to take the initiative and 
build them a platform, in the form of a bold new 
radio format—black alternative radio. 

Today's radio formats—urban, alternative, 
country, jazz, top 40, etc.—are the proverbial 
square holes: formulaic and cookie-cutter. Many 
R&B artists, both black and white, are adven-
turous round pegs that will never fit into these 
predefmed boxes. 

Melding elements of blues, jazz, fusion, folk, 
and alternative rock, progressive R&B artists 
don't fit the typical urban radio playlist, which 
predominantly boasts such admittedly talented 
artists as Brandy, 2Pac, TLC, Boyz II Men, and 
Snoop Doggy Dogg. 

Alternative R&B artists' music challenges 
their listeners; commercial black radio stations 
prefer to promote artists whose music appeals 
to the masses. Alternative R&B artists prefer a 
less-predictable sound that defies categoriza-
tion, and that makes them a tough fit at urban-

radio stations. 
Cutting-edge R&B, in fact, doesn't perfectly 

fit any existing radio format. Some of these 
artists have garnered attention from new adult 
contemporary and AC radio stations. Others 
have landed on the playlists at alternative rock 
radio. On the broadcast side, Black Entertain-

'Cutting-edge 
R&B doesn't 
perfectly fit any 
existing radio 
format' 

Verdine White, left, is 

the bassist and co-

founder of Earth, Wind 

& Fire. Rick Scott is the 
president of Great Scott 

Productions, a Los 
Angeles public relations 

firm. They are the pro-
ducers of a planned 

weekly black alternative 
radio show to air in the 

Los Angeles market-

place. 

ment Television has done a commendable job of 
airing videos by many of these artists, despite 
their lack of radio airplay. 

But it's not enough. The artists deserve and 
need more exposure. New methods of reaching 
the widest possible audience for this rich music 
form need to be employed. 

That's where a new radio format must come 
to the rescue, as other radio formats have done 
before for other types of music. 

In the late '70s and early '80s, for example, 
college radio embraced the punk rock and new 

wave scenes. Such bands as U2, R.E.M., Talk-
ing Heads, and Pet Shop Boys were, in fact, once 
played only on college radio. 
As college radio became saturated with the 

sounds of "alternative" music, records began to 
sell. Commercial radio stations and video out-
lets took notice and began airing the music. 

Later, commercial alternative 
radio stations blossomed across the 
country. These artists eventually 
crossed over into the pop world, and 
the bands went on to sell millions of 
albums. Look at the charts today: 
Alternative rock acts have become 
the new "mainstream." The same 
thing could happen with progressive 
R&B artists if they were given a 
chance to have their music heard. 

It's not as if there's nothing in it 
for radio, either. Typical fans of this 

new genre of R&B tend to be upscale and dis-
criminating listeners ranging in age from 18-60 
and crossing racial and ethnic boundaries. Radio 
stations playing alternative R&B could attract 
advertisers who wish to reach these preferred 
consumers, who tend to possess an above-aver-
age disposable income. The bottom line: Black 
alternative radio is economically viable. 
The music from artists who are taking R&B 

to new heights is relevant and stimulates cul-
tural growth by blurring both music genres and 
color lines. The artists are not only striving to 
create, they are trying to elevate. 
For this exciting new R&B music to be 

exposed to the largest audience possible, we 
need outlets on radio dials across America that 
will specialize in the diverse and expansive 
forms R&B music can take. This art form can 
only flourish if black alternative radio stations 
are established. 
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Video Buyers Hungry For 'Babe' 
Retailers Report Heavy Sales For Pig Flick 
II BY EILEEN FITZPATRICK 

LOS ANGELES—Pigs can fly. If you 
don't believe it, just ask video retailers 
that are having trouble keeping 
"Babe" in stock. 
Many retailers report that they 

have sold through their initial order of 
the MCA/Universal Home Video title, 
which was released March 19, and are 
quickly running through reserve in-
ventory. 

"We've sold more copies of 'Babe' in 
one week than we've sold of 'Poca-
hontas' in one month," says Tower 
Video's VP of video John Thrasher. 
"We're into massive reorders for 
'Babe' on a daily basis." 
At one Blockbuster Video store in 

Los Angeles on March 23, only six cop-
ies of "Babe" were left out of a 48-unit 
prepack that the location had put up 

only two days before. "We have other 
stores who are out calling us for our 
copies," says a clerk at the store. 

Borders Books & Music buyer Pat-
ti Russo says she doubled the chain's 
initial "Babe" buy and has sold 
through more than half. 

"If I would have gone with my first 
order, we would have been through it 
in two or three days," says Russo. "I 
wouldn't call 'Babe' a 'Lion King,' but 
it's close." 

Best Buy's video merchandise man-
ager Joe Pagano says the chain has 
also sold through its initial order, plus 
50% of its back-up inventory. 
The 200-plus-store chain placed 

about 400 units per store at street 
date, Pagano says. 
MCA senior VP of sales and market-

ing Andrew Kairey won't disclose the 
initial shipment for "Babe," but one re-

Roger Ames New President 
Of PolyGram Music Group 
• BY JEFF CLARK MEADS 

and ADAM WHITE 

LONDON—Colleagues (and rivals) of 
Roger Ames expect him to succeed 
when he assumes the role of president 
of the PolyGram Music Group June 1. 
He will be responsible for the multina-
tional's recorded music and music pub-
lishing operations worldwide. 

His low-key business style is seen as 
a major asset to the newly created 
post, as it has been for him as chair-
man/CEO of PolyGram U.K. for the 
past three years. 
"He is truly one of the best up-and-

coming record executives," says Ru-
pert Perry, president of EMI Music 
Europe. 
"He has our complete blessing," 

says David Fine, the former PolyGram 
president who is chairman of its super-
visory board. "This is a great move." 

Anticipated in music business cir-
cles for months, Ames' appointment 
was officially announced March 22 by 
PolyGram president/CEO Alain Levy 

(Billboard, March 30). Ames was also 
named an executive VP of the group, 
alongside its other executive VPs: Jan 
Cook, who is CFO, and Michael Kuhn, 
president of PolyGram Filmed En-
tertainment. 
Levy says he selected Ames for the 

global post because of "the experi-
ence he has had, from running a small 
label to managing what is really an 
enterprise." He also cites Ames' A& R 
background and says he has signifi-
cant knowledge of the American mar-
ket. "He's so well accepted there," 
adds Fine. "That's his second home." 
Levy continues, "Roger is not a for-

eigner we are sending to the U.S. to 
find out how the market works. He 
values my label presidents there, and 
he is totally acceptable to them, which 
is important to me." 
Ames is expected to operate primar-

ily from PolyGram's corporate head-
quarters in London. His successor as 
chairman of PolyGram U.K. is music in-
dustry lawyer John Kennedy; he, too, 

(Continued on page 94) 

Don Henley Back At Warner 
Artist Signs Three-Album Solo Deal 
• BY CRAIG ROSEN 

LOS ANGELES—Eagle Don Hen-
ley will fly solo again with a three-al-
bum deal with Warner Bros. Records 
that brings him back to the Warner 
Music Group 
nest. According 
to sources, Hen-
ley will receive $3 
million per album 
under the pact; 
Warner Bros. 
would not con-
firm the figure. 

"I have always 
had great admiration for Warner as a 
label," says Henley. "Its artist roster 
has always been, as long as I can re-
member, the best in the business." 
Henley points to such veteran artists 
as Neil Young and Joni Mitchell, who 
have both returned to the Warner 
fold in recent years, signed to 

HENLEY THYRET 

Reprise. "Joni and Neil are part of 
the body of artists that make up the 
roster that is very special," he says. 
Warner Records Inc. chairman/ 

CEO Russ Thyret says the Henley 
signing was based on the singer's 

artistic merits and 
was not meant to 
send the message 
that Warner Bros. 
is back on track 
after nearly two 
years of corporate 
changes. "Signing 
Don Henley in it-
self is the mes-

sage," he says. "I've been a fan of his 
since I can remember. It sounds like 
idol worship when you say something 
like that, but that's the truth." 
Henley describes Thyret as "a 

longtime friend" and notes that 
Warner Bros. Records president 

(Continued on page 108) 

tail source says the supplier's national 
goal was 5.5 million units. However, 
published reports have stated that the 
title shipped more than 8 million units. 

Sources also say that MCA has or-
dered an additional 500,000 units from 
its duplicator to keep up with retail de-
mand. Kairey, however, would not con-
firm that figure. 

Propelled by the massive publicity 
(Continued on page 110) 

Capitol, Turner 
May Ink Deal For 
'Anthology' Vids 
• BY SETH GOLDSTEIN 

NEW YORK—Capitol-EMI, backing 
away from a major commitment to the 
video business, is nearing a deal that 
would assign Turner Home Enter-
tainment the rights to distribute "The 
Beatles Anthology." 
According to an executive at the la-

bel, Capitol would maintain control 
over marketing and programming de-
cisions. 
The 10-hour series, twice the length 

of the program seen on ABC last year, 
is expected to make its video debut in 
the fourth quarter, several months 
later than Capitol had anticipated. 
The executive attributes the delay to 
"simply a matter of production. There 
is no other reason." 

If the agreement is consummated 
as both sides expect, Turner will share 
in what trade sources predict should 
be the biggest-selling music video of 
all time. Steve Chamberlain, senior 
executive adviser to Capitol and head 
of the Beatles project, had earlier pre-
dicted that sales of the eight-tape se-
ries would top 1 million units a year 
(Billboard, Dec. 9, 1995). 

"Officially, we have no comment," 
says a Turner official, who believes 
that an announcement is due shortly. 
Once the contract is signed, Turner 
and Capitol will proceed with plans for 
a major display at the Video Software 
Dealers Assn. convention in Los An-
geles July 10-13. "You can expect 
something big," says the Capitol exec-
utive, who didn't dismiss the possibili-
ty of an appearance by California res-
ident Ringo Starr. 
Turner has come this close to beating 

the competition for "Anthology" be-
cause of its "huge television potential," 
the executive continues. Capitol antici-
pates using Turner Broadcasting's ca-
ble channels, including CNN and TNT, 
to help drive consumers into stores. 
The label, meanwhile, has retained the 
right to sell "Anthology" cassettes via 
direct-response ads, which could also 
run on the Turner networks. 
While new to music, Turner Home 

Entertainment is an experienced mar-
keter of multicassette series, includ-
ing "Baseball" and "The Civil War" 
from producer Ken Burns and "The 
Trials Of Life." A source says, 
"They're no stranger to longform pro-
gramming." Chamberlain himself is 
no stranger to Turner, where he spent 
10 years and was instrumental in de-
veloping a home video strategy. 

Capitol has completed its intent-to-
purchase studies, but still hasn't de-
cided on the price of the "Anthology" 
cassettes. When the series was first 

(Continued on page 94) 

Retail Street-Date Violations 
Cloud 'Anthology' Releases 
II BY ED CHRISTMAN 

WASHINGTON, D.C.—While mer-
chants are happy that the Beatles' "An-
thology 2" is brightening first-quarter 
sales, music specialty retailers are un-
happy that mass merchants seem to be 
able to break street date on the title 
with impunity. 

In addition, mer-
chants attending 
the National Assn. 
of Recording Mer-
chandisers annual 
convention, held 
here March 22-25, 
were incensed that Circuit City 
assembled a customer contest for the 
title with what appears to be the aid 
of Capitol Records and Cema Distri-
bution and then sold the title below 
the distributor's minimum-adver-
tised price. 

Music merchants say that they can't 
remember a title that generated as 
many street-date violations as the first 
album in the Beatles series, "Antholo-
gy 1," which was released last fall. 

In retaliation, many specialty mer-

NARM 
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chants sought to protect their stores' 
sales and reputation by putting "An-
thology 1" on sale early themselves. 

Capitol initially intended to have a 
Monday street date on "Anthology 1." 
But after an uproar by independent 
merchants and one-stops, which 
claimed that a Monday street date 
would put them at a competitive dis-
advantage, Capitol switched to a tra-
ditional Tuesday release. However, 
many who jumped street date on "An-
thology 1" claimed they were confused 
by the switch. 
The U.S. music industry sets street 

dates for album releases on Tuesdays. 
To ensure that product is in stores by 
then, distributors ship to merchant 
warehouses as early as a week before 
so they have time to prepare the prod-
uct for distribution to their stores. 

"Anthology 2," which was released 
March 19, enjoyed sales of about 
440,000 units in its first week, accord-
ing to SoundScan, and debuted at No. 1 
on The Billboard 200. That album 
achieved the second-highest weekly 
sales this year, after 2Pac's "All Eyez 

(Continued on page 110) 

Anti-Club Sentiment Strong At NARM 
Strategy Discussed At Clandestine Meeting 

BY DON JEFFREY 

WASHINGTON, D.C.—Top music 
retail and wholesale executives, after 
digesting a report 
on record clubs 
during a closed-
door meeting at the 
recent National 
Assn. of Recording 
Merchandisers 
convention here, 
agreed to meet 
again soon to decide whether to take 
legal action against the clubs for anti-
competitive pricing. 
Meanwhile, executives of the two 

major clubs, BMG Direct and Columbia 
House, maintained a generally low-key 
presence at a convention at which senti-
ment against them ran strong. Some 
merchandisers wore stickers with the 
words "record clubs" in a circle with a 
slash through it. The stickers also stat-
ed "sponsored by Geffen Records." A 

RECORD 
CitUDS 

label spokeswoman confirmed that the 
stickers were provided by the label, but 
declined further comment. 

Behind the scenes, though, the major 
clubs, which are locked in a market 

share battle with 
each other, were 
said to be approach-
ing independent la-
bels to sign licensing 
deals for product. 

"It's a sign of re-
spect for the inde-

pendent community," says Doug 
Keogh, senior VP/GM of indie label 
Roadrunner Records. "As our market 
share continues to be as strong as it 
has been, it's good business for them to 
[recruit indic labels]." Roadrunner's 
releases have been offered by Colum-
bia House for the past six years. 

Attracting new business is a good 
strategy at a time when some major la-
bels have pulled out of the clubs. In the 

(Contin ned on page 110) 
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Strong German Mark Restricts 
Record Companies' Revenues 
• BY WOLFGANG SPAHR 

HAMBURG—The German music 
market that grew in unit volume in 
1995 has failed to produce increased 
revenues for the country's record 
companies. 

Labels here say that they are vic-
tims of a strong currency, the 
deutsche mark, which sucked in 
cheap imports of top international re-
leases from other European Union 
countries. 
Thomas Stein, chairman of record 

industry association BPW, says that 
this phenomenon of trans-shipment 
cut German companies' income on re-
leases from international artists by 
up to 30%. 
BPW, which claims to represent 

80% of the German music market, re-
ports growth in unit volume of only 
0.4% in 1995, although the gross sales 

rose by 2.8%. 
The organization states that its 

members achieved collective revenues 
equivalent to $3.12 billion last year, 
compared with $3.11 billion in 1994. 

Conversely, total unit sales were up 
2.5% to 251.6 million from 245.4 mil-
lion. 

Stein, who is president of BMG Ar-
iola in the German-speaking territo-
ries, says that to counter declining 
prices for international releases, Ger-
man companies are concentrating on 
national productions. "National prod-
ucts now account for more than 40% 
of the best-seller lists." 
The image of "ugly kraut rock" is a 

thing of the past, Stein states, adding 
that the international audience is 
more receptive to German-made mu-
sic than ever before (see story, page 
75). 

(Continued on page 41) 
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THE WALT DISNEY M OTION PICTURES GROUP 
PROUDLY CONGRATULATES OUR NOMINEES FOR THE NAACP 27th ANNUAL IMAGE AWARDS 

Outstanding Motion Picture 

CRIMSON TIDE 
Hollywood Pictures 

Outstanding Lead Actor in a Motion Picture 

DENZEL WASHINGTON 
CRIMSON TIDE 

Hollywood Pictures 

Outstanding Rap Artist 

COOLIO 
"GANGSTA'S PARADISE" 

Outstanding Soundtrack Album 

DANGEROUS MINDS 
Various Artists (MCA) 

Outstanding Soundtrack Album 

DEAD PRESIDENTS 
Various Artists (Capitol) 
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Jars Of Clay's Secular Smash 
Christian Rock Act Crosses Over 
• BY CARRIE BORZILLO 

LOS ANGELES—In less than one 
year, Jars Of Clay have received a 

Grammy nomina-
tion, sold out clubs, 
and topped the 
Heatseekers chart. 
These feats would 
be notable for any 
new rock band but 
are even more im-
pressive consider-
ing that Jars Of 
Clay are a contem-
porary Christian 
rock act. 
One of the only 

Christian alterna-
tive rock acts to 
garner significant 
modern rock, 
triple-A, MTV, and 

VH1 airplay, the Nashville-based 
band recently cracked the top half of 

essential 
A Brantwool Mull Company 

The Billboard 200. Sales of the band's 
self-titled debut album have been 
fueled not just by the Christian mar-
ketplace but by a strong showing at 
secular retail. 

JARS OF CLAY 

"Jars Of Clay," released to the 
Christian marketplace on Essential 
Records in May 1995 and to main-
stream retail via Silvertone Records in 
October 1995, topped the Heatseekers 
chart for the week ending March 23. 

(Continued on page 113) 

Ozzy Lands Platinum. There's nothing mysterious about the platinum award 
that was presented to Ozzy Osbourne to commemorate 1 million sales of his 
latest Epic Records disc, "Ozzmosis." Pictured celebrating Osbourne's 11th 
consecutive platinum album, from left, are David Glew, chairman, Epic Records 
Group; Richard Griffiths, president, Epic Records; Osbourne; Thomas Mottola, 
president/C00, Sony Music Entertainment; Sharon Osbourne, artist manager; 
Michele Anthony, executive VP, Sony Music Entertainment; and Tony Martell, 
senior VP/GM, Epic Associated Labels. 

Uni's Best Bets 
Program To Offer 
Low-Priced Titles 
• BY ED CHRISTMAN 

WASHINGTON, D.C.—Uni Distri-
bution, using the National Assn. of 
Recording Merchandisers conven-
tion as a forum, 
has unveiled a 
new developing-
artist program 
that was enthusi-
astically re-
ceived by mer-
chants attending 
the meet. 
The program, dubbed Best Bets, 

carries an .98 list price for CDs, 
with a wholesale cost of $4. Cas-
settes have a list of $5.98 and a 
wholesale cost of $2.50. 

(Continued on page 117) 
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RCA Victor Jazzing Up Under 
The BMG Classics Umbrella 
la BY CHRIS MORRIS  Rollins"The Bridge," and Paul Desmond 

and Gerry Mulligan's "Two Of A Mind." 
In an effort to exploit synergies be- Last year, under its domestic banner, 

tween the audiences for jazz and classi- RCA reactivated its Bluebird label, es-
cal music, RCA Victor's formidable jazz tablished a rhythm-oriented jazz im-
catalog will now be marketed under the print., Groovetown, and announced its in-
aegis of BMG Classics. tention to heighten the label's jazz 
RCA Victor will kick off the exploita- profile (Billboard, Feb. 25, 1995). 

tion of the back catalog April 16 with the However, in a subsequent reorganiza-
release of 10 midline jazz "Greatest tion, BMG's jazz efforts have been 
Hits" compilations, which are similar in brought under the umbrella of BMG 
intent to the company's successful series Classics, which is overseen by BMG En-
of classical "Greatest Hits" packages. tertainment president/CEO Rudi 
RCA Victor will also issue albums by Gassner. 

artists on its current jazz roster. On May Cor Dubois, senior VP of worldwide 
21, it will release "Labyrinth" by its lat- marketing at BMG Classics, explains, 
est signing, trumpeter Tom Harrell, and "We are very close with our organiza-
"Curves Of Life" by saxophonist Steve tional setup on a worldwide level in un-
Coleman. The midline Victor Jazz im- derstanding the consumer who appreci-
print will also be launched May 21 with ates classical and jazz music. It's a very 
reissues of five classic sets: Coleman niche market in the total music world, 
Hawkins' "Body And Soul," Duke and our whole network is geared to han-
Ellington's "Sophisticated Lady," Dizzy tiling this kind of music." 
Gillespie's "Dizzier And Dizzier," Sonny (Continued on page 113) 

'Schoolhouse Rock' Gets A Tribute 
Lava Set Follows TV Series' Newfound Popularity 

• BY TERRI HORAK 

NEW YORK—Learning can be fun, 
as the popularity of the ABC-TV Sat-
urday morning series of animated mu-
sical vignettes "Schoolhouse Rock" 
has demonstrated. 
Now Lava/Atlantic Records is tak-

ing the good times even further with 
the April 9 release of "Schoolhouse 
Rock Rocks," a tribute album by rock, 
rap, and alternative artists including 
Blind Melon, Better Than Ezra, Skee-
Lo, Biz Markle, and Buffalo Tom. 
There is a natural connection be-

tween the artists and music fans who 
grew up in the '70s, when the long-
running series first aired. 
"We were really happy to be 

asked," says Buffalo Tom's Bill 

Janovitz. The band recorded "Lolly, 
Lolly, Lolly, Get Your Adverbs Here" 
for the album. "My first choice 
would've been 'I'm Just A Bill,' but 
'Lolly' was right up there," Janovitz 
says. 

Lava is hoping that music fans who 
watched the series, which ran on ABC 
from 1973 through 1985, will respond 
with an enthusiasm similar to that of 
the bands that participated. The label 
is planning an aggressive marketing 
campaign including tie-ins with a book 
from Hyperion, due in stores mid-
April, and a boxed set of the original 
tracks from Kid Rhino, due in June. 
A recent resurgence of popularity 

for "Schoolhouse Rock" has already 
been generated through the release of 
ABC Video compilations of the origi-
nal episodes—which have sold more 
than 1 million copies, according to 
ABC Video—a popular CD-ROM se-
ries, and the market for '70s nostalgia. 

In addition to the recognition 
(Continued on page 108) 
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RADIO IS COUNTING! 

KROQ Los Angeles 
KLOS Los Angeles 
WAXQ New York 
WRCX Chicago 
WHFS Washington D.C. 
WXTB Tampa 
KNDD Seattle 
KISW Seattle 
YI00 Philadelphia 
WIBF Philadelphia 

and a whole lot more! 
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Def Leppard Shifts Gears With 'Slang' 
Band Updates Sound On Mercury Album 
• BY MELINDA NEWMAN 

LOS ANGELES—When a band is as 
successful as Def Leppard, it would be 
understandable if its members stuck 
to the same driving rock formula that 
has provided them with such acclaim 
since the early '80s. 

However, on its new Mercury al-
bum, due May 14, the British quintet 
felt the need to break the mold. The 
result is "Slang," a refreshingly 
updated effort that still draws on Def 
Leppard's strength—catchy, hard 
rock-based guitar-driven pop 
melodies—but brings the band into 
the '90s. The group has replaced its 
trademark meticulous production 
with an edgier, more experimental 
sound that incorporates elements of 
funk, soul, alternative, and even dance 
music. 

"There's been a lot happening in 
music in the last few years, and we 
kind of embraced all that stuff and 
made it our own," says guitarist Phil 
Caen. 

"Unlike many of the '80s hard rock 
bands who had their moment, Def 
Leppard has remained vital in the 
'90s," say Josh Zieman, senior direc-
tor of marketing at Mercury. "They 
were never trapped in the '80s." 

DEF LEPPARD 

That change is evident on the first 
single, "Work It Out," which goes to 
top 40, album rock, and hard rock 
radio the last week of April. On the 
crunchy, funky tune, Joe Elliott's 
vocals are deeper and subtler than 
ever before. 
"That was done on purpose," says 

Collen."One of the things that we're 
very identified by is Joe's voice, and it 
became, unfortunately, part of that 
'80s thing. Some of that style was 
instinctively wrong for where we are 
at the moment, personally and career-
wise and musically. So, on some songs, 
we got Joe to sing in a completely dif-
ferent way. On 'Work It Out,' we said, 
'Sing like Iggy Pop, sing like Bowie, 
sing down there,' and he actually 
sounds real appealing because it's dif-
ferent." 

Spin Doctors Believe In 
Themselves On Epic Set 
• BY JIM BESSMAN 

NEW YORK—By the numbers, Spin 
Doctors' career might seem to be fal-
tering: The Epic band's 1991 debut 
album, "Pocket Full Of Kryptonite," 
sold 5 million units in the U.S., with 2 
million more worldwide. Its follow-up, 
"Turn It Upside Down," sold only 1 
million copies domestically and 
500,000 worldwide. 
But band members and Epic exec-

utives are confident that the Spin Doc-
tors can reverse that downward slide 
on the group's May 14 release, "You've 
Got To Believe In Something." 

"Let's face it, we haven't had an 
album out in a while, and we have a 
hell of a lot to prove," says vocalist 
Chris Barron. "We've been vilified as 
the 'Two Princes' band, but people 
have forgotten that there's a lot more 
to this band than 'Two Princes.' And 
then 'Turn It Upside Down' came out 
and even though it [did well] world-
wide, people perceived it as a dud. 

"So somebody in our shoes could be 
kind of gun-shy, but we did a lot of 
thinking and the conclusion we came 
to is, `To hell with it!' We love playing 
music in front of people and will do so 
as long as people want to hear it," he 
says. 
"We're in a position of strength 

because of the quality of the songs, 
and we have a clear indication from 
the fan base that they're there," says 
product manager Heidi Brown Lewis, 
pointing to in-house research and 
Spin Doctors' active Internet follow-
ing. "There may be some rebuilding in 
terms of gate keepers, [such as] 
retailers, and other people in the 
industry who may take a wait-and-see 

SPIN DOCTORS 

approach, [since] the first album was 
so huge. But with any artist who has 
a long and healthy career, some 
albums are going to be spiked by out-
rageous radio play, and the first one 
definitely had that. Then there are 
albums which speak more to the core 
of an artist's fan base, and the second 
one showed that." 
"Kryptonite" was spiked by the 

multiformat radio play of "Two 
Princes," which peaked at No. 7 on 
Billboard's Hot 100, and "Little Miss 
Can't Be Wrong," which climbed to 
No. 17. "You can still hear them as 
recurrents," continues Lewis, "so it's 
not like there's a feeling of anything 
to overcome [at radio]." 

Retailers agree that it is much too 
soon to count the band out. "They can 
have success. I don't think they're 
done," says one Midwest retailer. 
"Their name still has value to the con-
sumer. If they get good radio play and 
get some good adds on key image-
making stations, the fans who left 
them will come back. I'm semibullish 
on it." 
Epic will advertise in "targeted 

publications" to reach Spin Doctors' 
core following, Lewis says. "They 

(Continued on page 20) 

The band may not have been 
trapped in the '80s, but the group 
members will be the first to admit 
that they were trapped in the studio. 
Their albums, in particular 1987's 
"Hysteria" and 1992's "Adrenalize," 
took years to record, with each layer 
fastidiously added. 
While the band is very proud of 

those records, the studio process 
became so arduous that Collen says he 
seriously considered quitting the 
band. 

"I spent four years in the studio 
making 'Hysteria,' and it got to the 
point where I'd go to the loo so I could 
just get out of room. I'd get coffee and 
go, 'Shit, I don't want to go back in 
there. It's worse than working in a 
factory' We'd spend months doing the 
same guitar riff. We started doing 
that again on Adrenalize; and it was-
n't valid at that point. That was some 
kind of turning point." 

(Continued on page 18) 

Gibson Girls and Guys. Eddie Van Halen tas guitars with Joni Mitchell, 
center, and Emmylou Harris at the Orville H. Gibson Awards. Van Halen won 
best male rod( guitarist. Mitchell won best female acoustic guitarist, and Harris 
won a lifetime achievement award and tied for best female country guitarist with 
Mary Chapin Carpenter. 

Artist Managers Climb Corporate Ladder 
London Merger Leaves Staffers Slashed 

MANAGEMENT SHUFFLE: What's going on with the 
slew of artist managers leaving their posts to take jobs at 
record companies? Morty Wiggins from Bill Graham Man-
agement is the latest to skip to the other side of the tracks. 
Wiggins, who manages the Gin Blossoms, the Neville 
Brothers, Monster Magnet, All, and Sweet & Low, will relo-
cate from San Francisco to Los Angeles and the cozy confines 
of the A&M lot in late June or early 
July for a senior marketing post. 
Among the other managers who 

have made the switch in the last few 
months are Will Botwin to Universal, 
Dana Millman to Mercury, Danny 
Heaps to RCA, Ken Levitan to Rising 
Tide, and Andy Gershon to Outpost, 
the Geffen-distributed label he co-
founded earlier this year. 

Quite a few of the managers I've spo-
ken with lately, including some of those 
mentioned above, have mumbled 
vagaries about how tough it is to be a manager today. If there 
wasn't such a traffic jam on the management exit ramp, I'd 
chalk it up to normal grumbling. To be sure, today's managers 
must have the savvy of an Ivy League-educated attorney to 
maneuver through such land mines as deals that involve record 
companies, merchandising, and publishers, yet they mustalso 
possess the patience of a saint when dealing with artists who 
want a manager/mother/psychiatrist rolled into one. At the 
same time, most of the managers mentioned here didn't pur-
sue their label gigs—the record companies came afterthem. 
Maybe it's nothing more than what Wiggins says: "Five years 
from now, I couldn't see myself managing bands any longer, 
but I could see myself doing what I'm going to be doing at 
A&M." 

Wiggins' move means the end of Horizon Records, a label 
formed by Bill Graham Management and A&M in 1994 (Bill-
board, March 26, 1994). The label's most notable release had 
been an album from the Songcatchers, a Pacific Northwest 
group of American Indians. Wiggins' switch leaves his clients 
to decide their fates. A&M acts the Neville Brothers and the 
Gin Blossoms have decided to stay with Bill Graham Man-
agement while his other artists have not yet made up their 
minds. 

SLASHER: As part of its merger with London Records, 
Slash Records has let go roughly half of its It Los Angeles 
staffers, including publicist Barbara Mitchell, radio promoter 
Kerry Murphy, and retail staffer Dale Johnson. The deal, 
which has been in the discussion stages for more than a year 
but is just now taking effect, will, over a period of years, see 

by Melinda Newman 

5 

London assume complete ownership of Slash. Mark Trillan, 
who was a partner of Slash president/founder Bob Biggs for 
several years, has already been bought out The U.S. move 
makes sense, because London has distributed Slash's releas-
es in the rest of the world for several years. 

In May, Biggs, who keeps his title as president of Slash, will 
move from Los Angeles to New York, where he will oversee 

London's A&R and creative services 
staffs. 
According to Biggs, Slash will 

retain an L.A. office with approxi-
mately five staffers. "Contrary to 
some of the reports, we are going to 
stay open on the West Coast and will 
have a very vital A&R presence in 
Los Angeles," he says. All other func-
tions will be handled by London 
staffers in New York. 
The deal does not affect all acts on 

the Slash imprint, some of whom, 
including Los Lobos and Soul Coughing, continue to be dis-
tributed through Slash's former U.S. distributou Warner Bros. 

THE YEARLING: X's Exene Cervenka has founded Year 
1 Records with business associate Skip Paige. The venture's 
first offering will be "Live From The Masque," a three-vol-
ume collection that serves as a history lesson of the LA. punk 
scene. The releases, which are due in June and will be sold 
separately, capture a number of acts at two benefit concerts 
held Feb. 24-25, 1978, for the Masque, a Los Angeles club and 
recording studio. In addition to featuringthe first public per-
formance by X, the triptych includes music from such semi-
nal L.A. acts as the Germs, the Eyes, the Weirdos, the Dick-
ies, the Bags, the Zeros, and the Skulls. 
Cervenka plans to release live albums by L.A. punk bands, 

as well as sign new bands to the imprint. Year 1 is distributed 
by Unity Entertainment. 

THIS AND THAT: Columbia is releasing "Dead Man Walk-
ing The Score" Tuesday (2). The album is a companion piece 
to the acclaimed album "Dead Man Walking: Music From And 
Inspired By The Motion Picture," which came out last fall to 
accompany the movie. "The Score" includes the complete ver-
sions of "The Face Of Love" and "The Long Road," performed 
by Ustad Nusrat Fateh Ali Khan and Eddie Vedder, as well 
as piereswritten by Dave Robbins, brother of Tim Robbins, 
the film's director .... In what has seemed like an awfully long 
goodbye, Oingo Boingo finally fades away with the April 16 
release of "Farewell," a two-CD set on MM taped last Hal-
lowmen at Los Angeles' Universal Amphitheater. 
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Radio Climate Could Boost Capitol's Cocteau Twins 
al BY BRADLEY BAMBARGER 

NEW YORK—Although mass accep-
tance has eluded the Cocteau Twins, 
their swirling pop abstractions have 
influenced a generation of alterna-
tive-rock types, from the girl-group 
dreamscapes of Lush and fevered 
feedback reveries of My Bloody 
Valentine to the sad-core of Mazzy 
Star and Low. • 
The rich "Milk And Kisses," due 

May 14 from Capitol, finds the 
Cocteau Twins creating with re-
newed vigor and ready to make their 
way in a world perhaps better pre-
pared to receive them than it was in 
the past. 
"They're probably too good for 

this world, but I think they have a 
better shot these days," says Jody 
Denberg, PD at triple-A KGSR Aus-
tin, Texas. "It's not so much the audi-
ence being more open-minded now 
but programmers. With triple-Xs 
proliferation, and modern rock 
embracing types of music other than 
grunge, the Cocteaus' new album 
should get some airplay." 
To Denberg, the Cocteau Twins' 

appeal stems from their uncommon 
sound: "Their music adds a different 
texture to our station, which helps us 
stand out among all the sound-
alikes." 
Mixing the polar attributes of the 

Cocteau Twins to great effect, "Milk 
And Kisses" makes a place for both 
the subdued emotionalism of the first 
single, "Tishbite," and the high-den-
sity guitars of the intense opening 
track, "Violane." 
The Cocteau Twins—vocalist 

Elizabeth Fraser, guitarist Robin 
Guthrie, and bassist Simon Ray-
monde—have been together for a 
decade and a half, persevering de-
spite dark forces from without and 
within. While the muted tones of the 
group's last album, 1993's "Four-
Calendar Cafe," had their pretext, 
so does the more expressive sound of 
"Milk And Kisses." 

The Miiiriate 

DESK 

COCTEAU TWINS 

"Our mellowest records, like `Vic-
torialand' or 'Four-Calendar Cafe,' 
come from the most manic times," 
Guthrie says. "When we have enough 
aggression in our lives, our music 
gets more peaceful. So now, when 
we're more at ease, like when 'we 

made 'Head Over 
Heels' years ago, 
our music gets 
more aggressive." 
The Cocteau 

Twins debuted in 
1982 with the 
dark postpunk 
strains of-"Gar-
lands" and broad-
ened their distinc-
tive sound over a 
string of releases 
on 4AD. A mid-

'80s burst of innovation brought 
forth the best of these: the "Head 
Over Heels" and "Sunburst And 
Snowblind" EPs from '83, the semi-
nal album "Treasure" from '84, and 
the compilation "The Pink Opaque" 
from '86. Available only on import at 
the time of their release, these have 
since been issued in the U.S. via 
Capital. 

In 1988, after signing with Capi-
tol in the U.S., the band released 
"Blue Bell Knoll," an album that en-
deared a larger American audience 
to Fraser's ethereal vocalise. The 
gorgeous, newly expansive "Heaven 
Or Las Vegas" came two years later 
and became the band's best-selling 
album, according to Capitol, at 
235,000 copies. With "Four-Calendar 
Cafe," the Cocteau Twins left 4AD 
in the U.K. for Fontana. That album 
has sold 146,000 copies, according to 
SoundScan. 
Last fall, the Cocteau Twins of-

fered two experimental EPs as a 
prelude to "Milk And Kisses." The 
acoustic set "Twinlights" featured 
new tracks—including "Rilkean 
Heart" and "Half-Gifts," which 
appear on "Milk And Kisses" in their 
original, electric form—as well as a 
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restrained rendition of the classic 
"Pink Orange Red" from 1985's 
"Tiny Dynamine." The second EP, 
"Otherness," features remixes of two 
new and two vintage tracks by Mark 
Clifford from Brit ambient act 
Seefeel. 
"We released the EPs to hearken 

back to the Cocteau Twins' tradition 
of releasing music as it's ready, 
whether in single, EP, or album 
form," says Clark Staub, Capitol's 
senior director of alternative mar-
keting. "We wanted to reach out to 
the band's fan base." 
Staub says the label plans to con-

duct special promotions with the 60-
store Independent Retail Coalition, 
hoping to repeat the success of sim-
ilar campaigns with Everclear and 
John Hiatt. 
Terry Currier, owner of Music 

Millennium in Portland, Ore., and 
VP of the Independent Retail Coali-
tion, says, "The new album will be in 
our top five one week out of the box. 
The Cocteau Twins have a pretty 
intense grass-roots, word-of-mouth 
following—I'm already hearing a big 
buzz." 

"Tishbite" goes to college radio in 
early April, with the single going to 
commercial alternative and triple-A 
one month later. An EP featuring 
"Tishbite" and several B-sides might 
be available commercially in the sum-
mer. 
On May 8, the Cocteau Twins 

headline at London's Royal Albert 
Hall. Prior to a late May European 
tour, the band will embark on an 
eight- to 10-city U.S. promotional/ 
performance tour, with the label 
coordinating special events with 
retail and radio. "We want to let the 
fans know the new album is com-
ing—though, incredibly, many of 
them already do," Staub says. "And 
we want to introduce the band to all 
the new radio formats that have 
cropped up since its last album." 
The Cocteau Twins plan a 20-city 

tour of the U.S. during the summer. 
The group's shows are booked by 
Creative Artists Agency in the U.S. 
and by International Talent Booking 
in the U.K. and Europe. 
The Cocteau Twins will have fur-

ther exposure with the May release 
of the Capitol soundtrack to the 
Bernardo Bertolucci film "Stealing 
Beauty." The band contributed the 
nonalbum song "Alice" to the sound-
track, which also includes perfor-
mances by Liz Phair and Mazzy Star. 
The Cocteau Twins' songs are pub-
lished by Sony Music Publishing; the 
group is managed by the London-
based Raymond Coffer Management. 
Ever charting their own course, 

the Cocteau Twins keep making 
records because, Guthrie says, "I 
keep thinking we can do better. Even 
though I know the first Cocteau 
Twins album someone buys is usual-
ly the one that is most important to 
them, our music seems to move on as 
time moves on." 
The Cocteau Twins' time is nigh, 

according to Chris Douridas, music 
director of KCRW Los Angeles and 
host of "Morning Becomes Eclectic." 
With even a platinum act like the 
Cranberries taking a page from the 
Cocteau Twins' songbook, he says, 
"People seem to have caught up with 
what the Cocteau Twins have been 
doing all these years." 

Neville Bros. Get Family Spirit 
On At&M's 'All My Relations' 

• BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.—Although at 
first glance, the title of the Neville 
Brothers' new album, "All My Rela-
tions," seems a straightforward nod to 
the siblings' lineage, it also refers to 
the deep sense of spirituality that has 
graced the act's music through the 
years. 
The title is translated from a cher-

ished Lakota phrase, "mitakuye oyasin 
oyasin." "It means, 'We are all related,' 
but it also speaks of the relationship of 
all things in the universe to each other. 
We are all of one spirit; we are all cre-
ations of the creator," says Charles 
Neville, who has been active in Native 
American causes for many years. 

Building on their message of broth-
erly love and good will, Aaron, Art, 

NEVILLE BROTHERS 

Charles, and Cyril Neville again weave 
a rich tapestry of newly written songs 
and hand-picked, thematically related 
nuggets. The melting pot on the new 
album includes a sax instrumental writ-
ten by Charles, Bill Withers' 1971 tune 
"Ain't No Sunshine," and the Grateful 
Dead standard "Fire On The Moun-
tain," which the Nevilles have been 
playing live for some time and which 

(Continued on page 16) 

amusement 
ARTIST(S) 

• business 

Venue Date(s) 

BOXSCORE 
® TOP 10 CONCERT 

Gross Attendance 
Ticket Price(s) Capacity 

GROSSES 

Promoter 

ROD STEWART (Ended Center March 22 $889,260 12055 lam Prods 
Chicago $100/$50/$3M s9110111 

LUCIANO PAVAROTTI Fox Arena March 10 $724,415 3,062 Pequot Entertain-
ledyard. Conn .50)0/8300/$1:I0 sellout ment Group 

ROD STEWART Gund Arena March 15 5585.307 16,890 Belkin Prods 
Cleveland 9502523 50 18,000 

BOB SEGER Reunion Arena March 23 $498,195 17.886 PACE Concerts 
Dallas 532,025 sellout 

LUTHER VANDROSS Valley Forge . Feb. 27- $496,994 11,263 Music Fair Prods. 
Music Fair March 2 $50 11,728, 
Devon, Pa. tour shows. 

two 
sellouts 

LUTHER VANDROSS Westbury Music Fair March 5-9 $493.811 10,693 Music Fair Prods. 
Westbury, N.Y. 550 11.480. 

four shows, 
two 
sellouts 

ROD STEWART Mark of the March 19 $418,755 10,410 Beaver Prods 
Quad Cities $45.50/834.50 sellout 
Moline, fil. 

BOB SEDER Buffalo Memorial March 4 $469,940 16,366 Metropolitan Enter-
Auditorium $30/925 sellout tamment Group 
Buffalo, N.Y. 

BOB SEGAR Summit March 25 $365,565 12,461 PACE Concerts 
KEVIN WELCH Houston $30/8 25 sellout 

ROD STEWART Charles M. Murphy March 23 $353,822 9,544 PACE Concerts 
Athletic Center, 552.50/V2.50/ 11.031 
Middle Tennessee $32.50 
State University 
Murfreesboro, Tenn. 

Copyrighted and compiled by Amusement Busine.ss, a publication of Billboard Music Group. Boos' 
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-327-
1575. For research information and pricing, call Marie Ratliff, (615)-321-4295. 
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the MAVERICKS 
1995 TRIPLE CROWN AWARD WINNERS! 
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Soul Coughing Set Promises 'Irresistible Bliss' 
Slash Act Back With Polished Favorites, New Road Songs 
Mi BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.—Fans of Soul 
Coughing's live shows who are expecting 
to hear a string of new songs on the band's 
latest album, "Irresistible Bliss," may find 
themselves experiencing a sense of déjà 
vu. 
The album, due May 14 on Slash/ 

Warner Bros., contains its share of new 
tunes, but it also showcases the polished 
incarnations of several works that have 
been in progress for quite some time. 

"We've been playing some of these 
songs on the road for up to a year and a 
half," says Soul Coughing's lead singer 
and principal songwriter, M. Doughty. 
"People come expecting to hear all this 
new stuff, but we really screw around 
with songs onstage and come up with new 
versions." 

"We're not one of those bands who sits 
down to write, and the thing is in stone 

SOUL COUGHING 

after a week," notes compatriot Mark De 
Gli Antoni, who, with bassist Sebastian 
Steinberg and drummer Yuval Gabay, 
rounds out Soul Coughing. "We write the 
music together and flesh it out in perfor-
mance. Until it gets to that point, which 
may take, say, 10 to 15 performances, it's 
not really settled for us." 
True to its long and winding roots, 

"Irresistible Bliss" is chock-full of road 
songs, but they are of a decidedly differ-
ent ilk than those immortalized by the 
likes of Bob Seger and Jackson Browne. 

NEVILLE BROTHERS GET FAMILY SPIRIT 
(Continued from page 14) 

includes electric guitar input by Bob 
Weir. 
The Nevilles began writing songs for 

the new album while they were on tour 
last year supporting "Live Around The 
World," and they began recording at New 
Orleans' Side One Studio as soon as they 
returned home. Giant Records Nashville 
head and producer James Stroud, who 
has been associated with the family in 
various roles for years, was co-producer. 

Fittingly, A&M will crank up promo-
tional support for the album, due May 14, 
at one of the prominent feel-good events 
of the year: the annual Jazz & Heritage 
Festival in New Orleans. "This release is 
a little unusual for us," says Mike Regan, 
senior director of product development 
at A&M. "Normally, we get the Nevilles' 
records out right before Jazz Fest, but 
this one is coming right after." 
As with past Neville Brothers albums, 

the campaign will center around live 
shows. The band will appear at the House 
of Blues during the first weekend of the 
festival and will then move into the heart 
of the fairgrounds. The label will hit the 
streets with print advertising, fliers, and 
a barrage of billboards touting the 
release of the album with the message 
"the real party starts in three weeks." 
A&M is tying in with Blockbuster 

Music to offer consumers money-saving 
coupons if they buy the album during its 
first week of release, and it is pressing 
10,000 sampler caasettes to give away at 
the fairgrounds. 
"We want to give people a feeling for 

what the record is going to be like, because 
it is probably the closest to their roots than 
anything," Regan says. "If you take it song 
by song, it is so diverse, but there is a com-
mon thread that goes all through." 

For Aaron Neville, that common 
thread is the intangible, distinctive 
Neville sound. "People are always trying 
to pigeonhole us into one slot, but we 
cover the spectrum," he says. "We've 
been around for so long, with different 
musical backgrounds, and we pull it all 
together and it comes out the Nevilles. It 
is a mixture of everything from bebop to 
gospel to doo-wop to pop rock." 
Acknowledging that the act has had 

"limited success" in a variety of formats, 
Regan says that A&M will again blanket 
radio stations from album rock and triple-
A to AC and hot AC. "There are a lot of 

Neville fans out there. We want to find 
them," he says. 

Radio play isn't a priority for the 
Nevilles. "Radio is so compartmental-
ized," Charles Neville says. "There are 
certain kinds of songs that get played 
nowadays, so artists are not encouraged 
to explore and create, but to copy. We do 
the music for the music, because we love 
it, and because it expresses our spirits." 

"For us, it's all about spreading the 
music and the message," notes Aaron. "I 
got a call from a woman who said she 
heard my voice and it stopped her from 
committing suicide, letters from school 
teachers and children thanking us for our 
music because it has such a positive mes-
sage." 

Beginning at Jazz Pest, the Nevilles 
will spread their message on a tour that 
will take them from the West Coast to the 
West Indies for about half the year. This 
time around, the brothers hope to 
increase the "theatrical" aspects of their 
live performance to include some sort of 
chronological tribute to their myriad 
musical influences. 

"We've been playing music since the 
doo-wop days. We were around through 
all of it: the R&B turning into rock'n'roll 
days, the psychedelic days and hard rock 
into heavy metal times, rap and pop 
music, gospel," Charles says. "We are 
thinking about doing something to show 
our involvement in the music industry 
through the years." 
The other half of the year will be spent 

cultivating numerous individual projects. 
Art has been playing with the Meters for 
years. Charles and Cyril have their own 
bands. And the ever-prolific Aaron has 
plans to work with sons Jason and Aaron 
Jr.'s still-unnamed new band, as well as 
to record his own children's and gospel 
albums for A&M. 

"We've finished picking out the songs 
for the gospel album," he says. "It's going 
to have some old, traditional Sam Cooke-
type stuff mixed together with some con-
temporary music." 
So with his plate this full, does Aaron 

Neville ever get out of earshot of the 
music? "As a matter of fact, yes," he says. 
"My good buddy just called and said he 
got me an extra ticket to Wrestlemania 
at the end of the month. I'm just going to 
sit back, relax, and take it all in. That's 
different." 

Soul Coughing's take on the touring life 
is a lovesick paean to waiting in vain by 
truck stops and fast-food-joint pay 
phones. Doughty puts the underlying 
angst into a succinct formula: hope plus 
paranoia times lust, divided by telecom-
munications devices. 
The first single, "Soundtrack To 

Mary" which ships to college and alter-
native radio in late April, is an ode to the 
joys of just lying in bed until a call to hit 
the road sounds, Doughty says. "The Idiot 
Kings" pays tribute to the feeling that 
comes when emerging from a nightclub 
at 7 am. and realizing that you forgot your 
sunglasses. 
When it came to recording the album, 

the band chose its home turf of New York, 
where it came together almost four years 
ago at downtown club the Knitting Fac-
tory. Doughty was working the door, and 
De Gli Antoni, Steinberg, and Gabay 
came around to play a gig. 
"Doughty approached us and said he 

had a bunch of songs, and would we want 
to get together to play," De Gli Antoni 
says. "I was really wrapped up in a lot of 
other stuff at the time, but the more the 
four of us got together, the more exciting 
it got." 

Recording took place primarily at the 
Power Station and Sear Sound with the 
assistance of producer Steve Fisk and 
engineer Tchad Blake, who worked with 
Soul Coughing on its label debut, "Ruby 
Vroom." 

"The actual playing part is easy. It's the 
mixing part that I have absolutely no idea 
about," Doughty says. "It's not good for 
you to listen to the sound of your ampli-
fied voice for 12 hours a day" 

Slash/Warner Bros. aims to get Soul 
Coughing's voice amplified to a much 
broader audience than that which caught 
wind of "Ruby Vroom." That album has 
sold approximately 70,000 units. 

"It is fair to say that we were not satis-
fied with the 70,000 records sold, and we 
will not be satisfied until we reach a much 
greater goal," says Peter Rauh, Soul 
Coughing's product manager at Warner 
Bros. "We will continue to assume they 
need ground-level awareness and will con-
tinue to build exponentially. This band is 
mining turf that no one else is mining, and 
it is our job to realize a national awareness 
that has basically been dormant." 

Details haven't been finalized, but Soul 
Coughing is scheduled to hit the road in 
June to headline an eclectic package that 
will likely feel more like a night at a dance 
club than a concert. 

"One of the things we learned the first 
time around is how many different types 
of bands they can play with," Rauh says. 
"From Cop Shoot Cop to Jeff Buckley, 
from Shudder To Think to Dave 
Matthews Band. And every one of those 
packages increased the fan base in that 
particular market." 
Doughty and company would like to 

incorporate a DJ. "We're most comfort-
able being in a realm where there is a 
social experience for dancers, rather than, 
'There's a stage at the front of the room, 
so come hear the white boys play" 
With a chain of disenchanted songs 

written on the road, it would seem that 
Soul Coughing might be reluctant to get 
back into the old bus again. Not so. 

"This band goes into extreme states of 
depression when it is not on the road," 
Doughty says. "We've gotten adjusted to 
the lifestyle, and it creates a terrible cri-
sis when we have to sit around and wait 
for the lifestyle to commence." 
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Everything's Going Right For Murphy's Law 
Profile Act Examines New Feelings On 'Dedication' 
• BY ED CHRISTMAN 

NEW YORK—While some might say 
that a five-year gap between albums 
could be detrimental to the commer-
cial development of a band, Profile 
Records GM Fred Feldman says that 
now is the perfect time to release a 
set from Murphy's Law, a longtime 
favorite of hardcore fans. "Dedica-
tion," the band's fourth album, comes 
out May 14 on Profile imprint Anoth-
er Planet. 
Since the release of Murphy's 

Law's last full-length album, 1991's 
"Best Of Times," Nirvana exploded, 
bringing punk music back to the 
fore, and the subsequent success of 
such bands as Green Day and Off-
spring has insured that the market-
place remains fertile for punk music. 
Murphy's Law, which was formed 

in 1985, has a solid fan base upon 
which to build, Feldman says. The 
band consists of founders Jimmy "G" 
Drescher, vocalist, and Todd Youth, 
guitarist, and new members Dean 
Rispler on bass and Erie Arce on 
drums. 
Murphy's Law issued its debut 

album on Profile sub-imprint Rock 
Hotel in 1986 and followed with 
"Back With A Bong" in 1989. In 
1991, the band moved to Relativity 
for "Best Of Times" and a 1994 EE 
"Good For Now." 
With songs like "Panty Raid," 

"Beer," "The Bong Song," and "Fun," 
Murphy's Law is always up for a 
good time. But between the EP and 
the new album, "there was all this 
heavy shit going on," says Drescher, 
who, with Youth, is the main creative 
force in the band. 
"Both Todd and myself were hav-

ing trouble with our families," he 
says. "Also, we lost a lot of friends to 
heroin." And in 1994, in a moment of 
random violence, the band's bassist, 
Chuck Valle, was fatally stabbed. 
"When you lose one of your best 

friends, one you worked with and 
created with ... It took a lot out of 
us," Drescher admits. "But it also 
put a lot into us." 
The band turned to its music as a 

healing process. "That is what this 

record turned out to be for us," says 
Drescher. "In the studio, we just 
bonded, and the music just busted 
out." The album was recorded most-
ly live by Daniel Rey, who has pro-
duced the Ramones and Masters Of 
Reality. 

Until now, the band's lyrics have 
focused on party-
ing. With this al-
bum, Drescher 
says, "I wrote 
about how I was 
feeling." 
The song titles 

reflect the change. 
The set opens 
with "Don't Both-
er Me" and moves 
on to such tracks 
as "Dysfunctional 
Family," "Shut Up," and "Bitter." 
The only number that overtly dis-
plays Murphy's Law's trademark 
sense of fun is "Bag Of Snacks," a 
song about the attractions of large 
women, for whom one band member 
apparently has a predilection. 
The music reflects the more seri-

ous lyrical tone. Although past 
Murphy's Law albums have had 
their share of ferocious hardcore 
and/or angst-ridden punk songs, 
they have also featured ska num-
bers, outright hard rock, and even 
an occasional ballad. But on "Ded-
ication," aside from the the surf 
guitar instrumental intro and the 
ska instrumental outra, the music 
is loud, hard, fast, furious, and 
unrelenting. 
Feldman says he plans to ship 

30,000 units of "Dedication" initially. 
Although the band hasn't had a full-
length album out since 1991, Feld-
man says the allotment is justified, 
considering the band's sales history 
and extensive touring. 
The first Murphy's Law album, 

according to Feldman, sold 50,000 
units, while the second one moved 
about 40,000. Both albums are 
regarded by cognoscenti as pivotal 
statements in the development of 
hardcore. The third album, which 
was released after the advent of 
SoundScan, sold 17,000 units, ac-

e 

MURPHY'S LAW 

cording to the Hartsdale, N.Y.-based 
company. 
"We are spending a lot of time set-

ting this record up properly," Feld-
man says, noting that there will a 
push to grass-roots retailers. 

Natalie Waleik, director of pur-
chasing for 15-unit, Boston-based 
Newbury Comics, says that Mur-
phy's Law is a steady seller for the 
chain. "We do really well with most 
hardcore, and Murphy's Law still 
has a loyal hardcore following, and I 
would imagine that the younger kids 
will discover them for the first time," 
she says. 
Feldman says the label will take 

emphasis track "Neighbors" to col-
lege metal and alternative stations, 
and if that meets with success, it 
will try commercial alternative. 
Also, for the first time, Murphy's 
Law will have a video to promote the 
cut. 
But the main ingredient behind 

Murphy's Law success has always 
been touring, Feldman says. 
Anybody who has ever seen the 

band knows that Murphy's Law's 
live shows are a celebration of every-
thing that's rock'n'roll. Drescher 
serves as MC, coordinating the chaos 
and making sure that everyone has 
fun but trying to keep the fans' 
enthusiasm from boiling over into 
the danger zone. 

In addition to touring clubs all 
over the U.S., Europe, and Japan, 
Murphy's Law has opened for such 
acts as the Red Hot Chili Peppers, 
the Beastie Boys, and Fishbone. 
The band, which is looking for a 

new booking agent, is trying to land 
a spot on the Warped tour, a skate-
boarding and alternative music out-
ing planned for this summer. 
Regardless of whether it lands a slot 
on that tour, the band will definitely 
be on the road this summer. 
Murphy's Law's rigorous commit-

ment to the road is helping out on 
another front, as Another Planet is 
working on worldwide distribution 
for the album. The label is currently 
negotiating to license the album in 
Europe and Australia; it has already 
lined up Avex for Japan. 

DEF LEPPARD SHIFTS GEARS WITH 'SLANG' 
(Continued from page 12) 

Although the band felt stifled by 
the process, the public couldn't get 
enough. According to the Recording 
Industry Assn. of America, Def Lep-
pard is the only band to have two 
albums top the 9 million sales mark. 
"Pyromania," released in 1983, is cer-
tified for sales of more than 9 million. 
"Hysteria" is certified for sales of a 
staggering 11 million copies, while 
"Adrenalize" has been certified for 
U.S. sales of more than 3 million units. 
"Retro=Active," a 1993 collection of 
B-sides and alternate tracks, has gone 
platinum. 
By the time the band began work-

ing on "Slang," it knew it had to 
change. The band members' first 
move was to part with longtime pro-
ducer Robert John "Mutt" Lange, opt-
ing to produce the album themselves 
with engineer Pete Woodroffe. 

"Look, we're all best friends. I 

speak to Mutt all the time," says 
Collen. "He helped us find our direc-
tion in the first place. He put his 
stamp on us, and it's enabled us to 
work this way now. No one gets really 
precious about songs. I know some 
bands, they go, 'Well man, we're 
gonna change that middle eight, the 
chords, and the lyrics there,' and the 
guy in the band who wrote it goes, 
'Fuck! That's my heart, man, don't 
touch it.' We've never had that because 
we worked with Mutt, and he kind of 
ironed that out." 

For the first time in years, the band 
rehearsed and played the songs 
together in the studio instead of each 
coming into the studio and recording 
his part separately. The result is a 
much more live-sounding, enthusias-
tic album. 

"It had gotten to the point where 
the first time we'd even play the songs 

as a group was at [tour] rehearsal 
after the album was finished," says 
bass player Rick Savage. "On this 
record, from the very start, it was def-
initely a conscious decision to be more 
like a group, to work songs out a little 
bit more between us rather than the 
guitar player putting the guitar part 
down and then later, we'll add some-
thing else. It was all pretty much done 
at the same time on this record." 
The band, which is signed to Mer-

cury U.K., convened in a house in 
Spain in 1995 to begin writing mate-
rial and rehearsing. Drummer Rick 
Allen arrived first and, much to the 
other members' surprise, set up an 
acoustic drum kit. Since losing his left 
arm in an 1984 auto accident, Allen 
has played an electronic kit with the 
band. 

"I took my electronic drum kit 
(Continued on page 20) 

DGC's Raincoats Prove 
Impermeable To Time 

II BY DAVID SPRAGUE 

NEW YORK—The Raincoats 
have been called the godmothers 
of the riot grrrl movement and 
have been hailed for the feminist 
spirit they brought to the British 
punk scene in the '70s. That fire 
still burns in the reunited version 
of the band, which releases 
"Looking In The Shadows," its 
first full-length album in more 
than 10 years, May 14 on DGC/ 
Geffen. 
"When we started, we didn't 

say, 'Let's form a feminist band,' " 
says Ana Da Silva, who co-found-
ed the band in 1979. "But by 
merely starting a band and defy-
ing stereotypes, we became one. 
I'd rather have us considered on 
musical terms as well, however." 
On those terms, "Looking In 

The Shadows" (on which Da Silva 
and fellow original member Gina 
Birch are joined by violinist Anne 
Wood and drummer Heather 
Dunn, who formerly played with 
riot grrrl mainstay Bratmobile) is 
exceedingly successful. While not 
as insistently gruff as the Rain-
coats' early work, the combination 
of playful convention-tweaking 
and jarringly inventive rhythmic 
constructions is every bit as fresh. 
"They're not doing the same 

thing they were 12 years ago, but 
I think they're every bit as rele-
vant," says DGC sales executive 
Ray Farrell. "It's not like one of 
these embarrassing punk reunion 
shows." 

Farrell says the label will work 
the album to college radio begin-
ning in April. While no single has 
been chosen in the States, DGC 
may follow the lead of Rough 
Trade (the band's U.K. label), 
which is in the process of select-
ing a track, possibly the jumpy 
"Only Tonight," for single and 
video promotion. 
DGC will target small chains 

with listening-post efforts and 
intends to concentrate heavily on 
mom-and-pop retail. "The reissues 
have done really well for us, so 
much that we still sell some every 
week. The same is true of the 
greatest-hits package," says 
Chris Vanderloo, manager of New 
York's Other Music record store. 
The greatest hits are a vinyl-only 
issue on Portland, Ore.'s Tim/ 
Kerr label. "I imagine the new 
album will do just as well, if not 
better." 
After releasing four albums and 

weathering numerous lineup 
changes, the band split for good in 
1983. The Portugal-born Da Silva 
did some film scoring, and Birch 
played briefly with avant-rock 
ensemble Red Krayola, but for the 
most part, the members drifted 
out of music until 1994, when Kurt 
Cobain (who cited the Raincoats 
as a crucial inspiration to his 
music) and Courtney Love con-
vinced DGC to reissue the band's 
earlier work. Da Silva and Birch, 

RAINCOATS 

who are both credited with guitar, 
bass, and vocals on the new album, 
were surprised by the sudden 
revival of interest. "When Kurt 
and Courtney first came to see 
me, I wasn't really aware of who 
they were or what was going on in 
the States," says Da Silva. "It was 
a real thrill to realize that what 
we'd done had meant something." 

Farrell estimates that DGC's 
reissues of "The Raincoats," orig-
inally released in 1980, and 
"Odyshape," which first came out 
in 1981, sold between 8,000 and 
10,000 copies, numbers he believes 
will be topped by "Looking In The 
Shadows." "They do have a histo-
ry, and we're going to focus on 
that," says Farrell. "But for the 
most part, we're treating them as 
a new band and using all the 
avenues you might for a new 
band." 
DGC's plan will rely on exten-

sive press support—which has 
already shown signs of falling into 
place—as well as a strong listen-
ing-post campaign. The label may 
also utilize testimonials from such 
artists as Sonic Youth's Kim Gor-
don, who wrote liner notes for the 
"Odyshape" reissue, in its cam-
paign. 
The band, which is co-managed 

by Sheri Hood of Forever Changes 
Management and Shirley O'Lough-
lin, is finalizing plans for stateside 
dates in summer or fall. European 
shows with Beck and Sonic Youth 
may precede that tour. 
"We'd planned to do one gig at 

a party celebrating the reissues," 
says Da Silva. "It felt magical 
again, and then we were invited to 
do the Nirvana tour, which of 
course, never happened." 
The Raincoats did play a hand-

ful of American dates accompa-
nied on drums by Sonic Youth's 
Steve Shelley (whose Smells Like 
label released an EP of new Rain-
coats material in 1994), including 
a breathtaking performance the 
night of Cobain's death. Da Silva 
confesses that returning to the 
stage took some getting used to, 
but she says that she and Birch 
soon rediscovered the unconscious 
bond that the band had a decade 
back. 
"Gina and I are still not great 

musicians," she says with a laugh. 
"Most of the time we don't know 
exactly what's going on, but that's 
good, since we've always wanted 
to maintain an edge in everything 
we do." 
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(Continued from page 18) 

down to Spain with every intention of 
using it and then when I set up the 
real drum kit and started playing it, 
the whole vibe of playing it was bril-
liant," says Allen. "It reminded me of 
why I started playing drums in the 
first place." 

Allen's bold move energized the 
rest of the band. "The electronic 
drums were a bit of a crutch for 
Rick," says Collen. "I'd go around to 
his house and he'd have a regular kit 
and we'd jammed a couple of times, 
but he wasn't ready to play them in a 
band situation. It was for Rick to over-
come, and he did. Rick overcame some 
personal demons, and it made the 
band sound better than ever before." 

In the middle of recording "Slang," 
the band was asked by its manage-
' ment to consider putting out a great-
est-hits album. Although it was ini-
tially reluctant, the band now thinks 
the November 1995 release of "Vault" 
was a smart move. 

"It gave us a bit of time to work on 
'Slang' because we were, and still are, 
trying to break away from that image 
of the '80s that Def Leppard was a 
huge part of," says Savage. "To us, ini-
tially, it seemed like we were dragging 
up the past again, but then we real-
ized that if we were ever going to put 
a greatest-hits album out, it would 
have to be then. It is closing a chapter 
and making some sort of statement 
that that was then and this is now" 
The single from "Vault," the ballad 

"When Love .And Irate Collide," 
reached only No. 58 on Billboard's Hot 
100, but was the band's biggest hit 
ever in England. 

SPIN DOCTORS BELIEVE IN THEMSELVES ON EPIC SET 
(Conituttediront page 12) 

have an active fan club, and we're 
doing mailings alerting them of the 
new release to make sure they're in 
the stores as soon as possible." 
Advance word on "You've Got To 

Believe In Something" is also spread-
ing due to the band's performance of 
"Miss America," which Barron wrote 
in honor of the best-selling Howard 
Stern book and performed live with 
bandmates (bassist Mark White, 
drummer Aaron Comess, and new 
guitarist Anthony Krizan, who 
replaced founding member Eric 
Schenkman) on syndicated radio ear-
lier this year on Stern's birthday show. 

However, "Miss America" is not on 
the album. "It's a great song, and we 
damn near put it on. But it didn't quite 
fit with the rest of the album," says 
Barron. If Epic decides to release a 
commercial single for the first empha-
sis track ("She Used To Be Mine"), 
"Miss America" or another nonalbum 
cut, "Marcy Of The Air," may be used, 
says Lewis. "She Used To Be Mine" 
goes to rock, triple-A, alternative, col-
lege, and top 40 stations April 16. 

Epic has diverse video plans for "She 
Used To Be Mine." The band has shot 
a Version with director Rich Murray 
and requested treatments from film 
school students. After reviewing those 
submissions, the band decided to pro-
duce two additional clips, one in which 
they will appear and one that will uti-
lize clay figures of the band. 
The video directed by Murray will 

go to national video outlets. Lewis 
says the label is planning promotions 

with local video shows to air both film-
student versions and encourage view-
ers to vote on their favorite. 

Like many Sony releases, "You've 
Got To Believe In Something" is an 
enhanced CD. If consumers play the 
disc, which carries the same price as 
a regular CD, on their CD-ROM 
drive, they will be treated to live per-
formance footage and other multime-
dia elements. 
Lewis says that like the concerts of 

the New York-based Spin Doctors, the 
new album is "very fun and funkier. 
Last summer, they went back and did 
things the way they prepared for the 
first record, hanging around a lot and 
jamming together. Before recording, 
they did clandestine shows at small 
clubs in [New York's Greenwich] Vil-
lage under names like the Weeds and 
the Trips because they'd written over 
30 songs and wanted an audience 
response." 
Barron says he's proud of the 

album's lyrics and music and credits 
producer Danny Kortchmar's editor-
ial role. 
"The first single is a catchy tune, 

but it had hokey lines," he says. 
"[Kortchmar] said, 'This line blows,' 
and made me blow out the whole last 
verse! There were 50 to 75 pages of 
drafts of the tune, and I'm thinking of 
publishing the other drafts on our 
Web site." 
Kortchmar succeeded in getting 

Barron to open up personally, the 
singer adds. "I definitely searched 
high and low for true experiences to 

put in. I've gone through a lot of per-
sonal stuff: The change of guitar play-
ers was a very painful and frighten-
ing process because Eric and the band 
had a long history, and I also broke up 
with my girlfriend of three years and 
went through mental gymnastics with 
that." 
Tour possibilities are being mapped 

out, says Lewis, who hopes that the 
band will recreate the "grass-roots 
touring strategies" of its early days. 
Additionally, the band will play a num-
ber of radio station-sponsored dates 
in April and May. Barron, 28, notes 
that the last year off the road marks 
the first time in seven years that he's 
been home for such a long period of 
time. 
Other appearances are still being 

planned, but the band is already 
booked for "Late Show With David 
Letterman" for May 16, as part of "the 
overall puzzle we're putting together," 
says Lewis. One part of this puzzle is 
the clay figures featured on the album 
cover. Aside from appearing in one of 
the videoclips, the figures will also be 
used in artwork on all point-of-pur-
chase material. 
The artwork will also showcase the 

new clean-cut look of the formerly 
"neo-hippie"-styled Barron. "He's 
clean-shaven!" says Lewis. "Now you 
can see what a cute guy he is!" 
"My people locked me in the bath-

room and said, 'Don't come out until 
you're a cutie-pie!' " says Barron, with 
a laugh. 

DEF LEPPARD SHIFTS GEARS WITH 'SLANG' 

"It did exactly what we thought it 
would in the U.S. We didn't have any 
great expectations," says Collen. "We 
wrote it five or six years ago, but had 
never recorded it. It was a natural to 
put on 'Vault.'" 

In addition to bearing a contempo-
rary sound, "Slang" is also the first 
complete studio album the band has 
made since the death of longtime gui-
tarist Steve Clark, who died in 1991 
during the recording of "Adrenalize" 
after a long battle with alcohol. 

Five years later, his death still 
haunts the band. One track on "Slang," 
"Blood Runs Cold," addresses Clark's 
relationship with the band. 

"In all fairness, no one could have 
done more than we did as a group," 
'says Savage. "Phil and Joe went as 
family members to AA meetings. 
Anybody who's lived closely with any-
body as badly off as Steve was would 
recognize instantly how much it takes 
out of your life. It's only when we 
came out of the recording process of 
Adrenalize' and got halfway through 
the tour that we starting functioning 
as a group again ... With [guitarist] 
Viv [Campbell] joining the group, we 
feel like we're firing on all cylinders 
again." Campbell, who also sings and 
writes songs, penned "Work It Out." 

Mercury, which has released all the 
band's albums, considers itself tuned 
into Def Leppard's fan base. "We 
found that traditionally, Def Leppard 
sells strongest in the racks; more than 
50% of their sales are from rack 
accounts," says Zieman. "Knowing 
that, we're going to have a lot of spe-
cial things that we'll try to do with 

rack accounts. We'll also be doing pro-
motions, contests, and advertising 
with all the chains that make sense." 

For retailers, a new Def Leppard 
album means strong sales. "They're 
such a big band," says John Artale, 
buyer for Carnegie, Pa.-based Nation-
al Record Mart. "Even if they only 
perform half or a third as well as 
usual, it will do well. The timing is also 
right. They're a good summer band." 
Summer will bring a new tour by the 

band. The show will stress the music, 
not the over-the-top production that has 
marked their previous tours, says Sav-
age. The band is booked by Q,BQ Enter-
tainment and managed by Q Prime. 
Once the tour starts, other market-

ing efforts will begin. "We're in dis-
cussions with Ticketmaster," says Zie-
man. "We're looking at [phone] 
advertising [that is heard] while peo-
ple are on hold. We're also looking at 
printing inserts to send to ticket buy-
ers who purchased tickets to shows of 
the same musical genre." 
The band will start its tour in Bom-

bay, India, in May and will come to the 
U.S. for an amphitheater tour start-
ing in June. 

For Def Leppard, whose members 
have been together 17 years, the road 
is a reminder that there are still mar-
kets to conquer. "We have all of South-
east Asia to cover; we've never been to 
South America; we've never been to 
South Africa," says Savage. "It's 
great to see the popularity of the 
group still going up in other parts of 
the world. After all this time, it's nice 
to see that growth and see something 
to aim for." 

LOVE SEED MAMA JUMP 

Continental Drift 
TM 

UNSIGNED ARTISTS AND REGIONAL NEWS 
E ID IT E ID B V NI E L I NI ID A NEWMAN 

DEWEY BEACH, DEL: Creating a singular sound from a myriad of influences, Ltne 
Seed Mama Jump is the kind of band best described by what it's not: It's not a car-
toonish power punk band, nor is it a mid-'90s modern rock hybrid. And even though 
Blues Traveler-style harmonica and jangly Phish-esque guitar lines periodically 
dot its musical landseape, it's certainly not an aspiring H.O.RD.E. Festival partic-
ipant Instead, this Delaware-based sextet throws all its disparate persuasions into 
a pot and emerges with a substantial and appetizing musical stew. 'All six of us are 
into different music," says guitarist Will Stack. "Punk, pop, Southern rock, '70s 

rock, Mozart, hip-hop. For our stuff we 
just kind of meet in the middle." 
Although the members have been 
together for four years, their "own 
stuff" is a realm that LSMJ is just now 
exploring. This, after all, is a band that 
built its fan base, which stretches from 
the Carolinas to Massachusetts, by 
mangling pop-era classics, such as John 
Denver's "Take Me Home, Country 
Roads" and Neil Young's "Cinnamon 

Girl," with catchy aplomb. Sales of the band's first release, 1994's live "Drunk At 
The Stone Balloon," have topped the 16,000 mark. That figure becomes even more 
remarkable when one considers that, with the exception of two tracks, "Drunk" is 
an album of cover tunes with the indelible LSMJ stamp of energetic quirkiness. 
Ironic that LSMJ (which also includes vocalist Rick Aria, bassist Pete Wiedmann, 
drummer Paul Voshell, guitarist Brian Gore, and percussionist David James) 
took mot spoofing pop music's radio-friendly confine, only to find itself suddenly the 
darling of the airwaves. The band's second outing, "Baked Fresh Daily," released 
on its Zani-Mati label late last summer, is still turning up on the playlists of more 
than 200 radio stations. The big boys are recognizing it too, as such mega-watt out-. 
lets as WMMR and WPLY Philadelphia have added LSMJ tracks to their rota-
tions. "When we first started," Stack says, "We never expected to progress this 
far. We just wanted everyone to have a good time. We're still having fun; now we're 
growing while we do it" Contact Elvin Steinberg at 302-475-6576. J. DOUG GILL 

BOSTON: Surely one of the most unpredictable, aggressive, and hardest-working 
bands to emerge out of the Boston scene over the past years is 6L6. The trio's raw, 
visceral sound has not only garnered strong critical praise and sustained radio 
airplay on local stations WFNX and WBCN, but it has packed every club in town, 
including the Ratskellar, Mama Kin, the Middle East, and TT the Bear's. Go to a 
6L6 gig and expect a full house and plenty of unbridled energy. "We've always 
mixed up several different elements in our music—hardcore and fast punk with 
melody, while keeping a foot in metal," says bassist/vocalist Ted Condo. "Now 
we've moved toward incorporating somewhat more basic song structure and vocals, 
without losing any of the explosiveness and heavy dynamics." 
Condo and drummer George Perez were forced to find a new 
guitarist in January when Jon Skibic left the group to join 
the Gigolo Aunts, but they have not lost a step with new addi-
tion John Heatley. In 1995, they put out a widely acclaimed 
CD, "Superstar," on the Wondendrug label, and are now shop-
ping a four-song tape that includes the new single, "I Can't 
Wait." Last year, they were nominated for four WFNX 
Awards, coming away with best heavy metal band, and were 
also nominated for two Boston Music Awards. This year, they are nominated for 
three WFNX awards: best vocalist (Condo), best metal, and best alternative band. 
The band is playing one of the area's most widely attended showcases, the Loud 
Festival at the Iron Horse in Northampton, Mass., on April 19. "Our dynamic will 
always be hard and heavy, but we think we mix things up enough to be accessible 
to everyone, without diluting the sound in the least bit," says Perez. Contact Perez 
at 617-783-3126. KEN CAPOBIANCO 

6L6 

TAMPA, RA.: "Florida Music Isn't Just For Breakfast Anymore," a CD sampler 
produced by the Florida Music Assn., offers a preview of the next wave of Sunshine 
State acts that may graduate to major labels. The 15-song disc boasts a diverse mix 
of genres, with an emphasis on three geographical regions teeming with ambitious 
acts. The lineup ranges from Tampa Bay-area pop purveyors Barely Pink and 
Clang to Gainesville funk favorites What It Is to South Florida singers/songwriters 
JoLynn Daniel and Diane Ward. "We wanted to have an eclectic mix of important 
Florida artists with strong musical integrity," says Helaine Blum, executive direc-
tor of the FMA. Also on the disc are Alma O. and Joe Popp & the Psychles, from 
the Tampa Bay area; Big White Undies and Bloom, from Gainesville; and Black 
Janet, Inhouse, Sister Madly, Suzy Creamcheese, and the Robbie Gennet Band, 
from South Florida. The CD, sponsored by Diskmakers and Tampa's Morrisound 
Studios, was distributed at the National Awn. of Recording Merchandisers confer-
ence in Washington, D.C., and will be distributed at other upcoming music fests. 
"Florida Music Isn't Just For Breakfast Anymore" will also be available to label 
A&R reps and radio stations, and a limited number of copies will be sold in select-
ed record stores statewide. Contact Blum at 305-741-7730. PHILIP BOCYM 
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CARLOS' VERY SPECIAL GUESTS 

- BUDDY GUY 
- KIRK HAMMETT - HERBIE HANCOCK - 

- MICKEY HART - TARO HART - TRAMAINE HAWKINS - GIOVANNI HIDALGO - 
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A CELEBRATION FOR CARLOS SANTANA 
The concert raised $300,000 for music education! 

NICE GOING, EVERYBODY! 

We are also indebted to the family and staff at Santana Management for their 
great work as produciriipartners in this one of a kind event. Thanks especially to: 

_SANTANA MANAGEMENT STAFF 
Kevin Chishggy Nederlof, 

Dianne Garcia, Kitsaun King, Bruce Kuhlman, Stefani Charles 
TANA PRODUCTION STAFF 

Rick Fantl, Bruce Jollelt.MIN IRMILIMIMIllffleffleird Crockett, Daved Kohls, 
n elvin McGarr, Geno Lucero 

PRODUCT /STAGE MANAGE 
Font 

Jensen 
PUBLicrry 

ommu 
Michael Jensen, Susan Stewart, Ted Matson 

LSD • John Lobel 

SOUND 

V IDLO 
BGTV 

n Stage • Jerry Pfeffer 

eve Paine, Christine Strand 
TRUCKING 

Ow 

TRAVEL 
Revel Travel • Sus FTA • Judie Fenton 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan ' 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY 1 111111 

FOR WEEK ENDING APRIL 6, 1996 
ARTIST TITLE 
LABEL 8. NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

Cr 4 6 
* * * NO. 1 * * * 

DOG'S EYE VIEW COLUMBIA 66882 17.98 EO/11.98) HAPPY NOWHERE 

( jj 3 2 CHANTAY SAVAGE RCA 66775 (10.98/15.98) I WILL SURVIVE (DOIN' IT MY WAY) 

(T) 5 10 LONESTAR BNA 66642/RCA (9.98/15.98) LON ESTAR 

( 4 -  1 BARENAKED LADIES REPRISE 46128/WARNER BROS. (10.98/15.98) BORN ON A PIRATE SHIP 

5 2 6 2 UNLIMITED RADIKAL 15446/CRITIQUE (10.98/15.98) HITS UNLIMITED 

8 20 KENNY WAYNE SHEPHERD GIANT 24621/WARNER BROS. (10.98/15.98) LEDBETTER HEIGHTS 

7 6 20 31 MJJ/550 MUSIC 57450/EPIC (10.98 EO/15.98) BROTHERHOOD 

œ 13 23 THE CORRS 143/LAVA 92612/AG (10.98/15.98) FORGIVEN, NOT FORGOTTEN 

(-9-) 14 26 JEWEL ATLANTIC 82700/AG (7.98/11.98) PIECES OF YOU 

10 7 32 TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EO/16.98) TERRI CLARK 

(D. 12 7 THE NIXONS ma 11209* (9.98/15.98) FOMA 

12 9 24 DEBORAH COX ARISTA 18781 (10.98/15.98) DEBORAH COX 

13 10 3 CASSANDRA WILSON BLUE NOTE 32861/CAPITOL (10.98/15.98) NEW MOON DAUGHTER 

14 15 4 JANN ARDEN A&M 540336 (10.98/15.98) LIVING UNDER JUNE 

(15 16 3 GRAVITY KILLS prr 5910 (10.98/16.98) GRAVITY KILLS 

16) 

i 

18 11 RUBY CREATION/WORK 67458/COLUMBIA (10.98/15.98) SALT PETER ,( 

17 17 13 SON VOLT WARNER BROS. 46010 (10.98/15.98) TRACE 

(_1132 21 14 LEE ROY PARNELL CAREER 18790/ARISTA (10.98/15.98) WE ALL GET LUCKY SOMETIMES 

19 19 26 JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.981 BY HEART 

20 20 4 SUBDUDES HIGH STREET 10344/WINDHAM HILL (10.98/15.98) PRIMITIVE STREAK 

(21) 28 10 ENRIQUE IGLESIAS FONOVISA 0506 (9.98/13.98) ENRIQUE IGLESIAS 

22 26 4 GEORGE HOWARD GRP 9839 (10.98/16.98) ATTITUDE ADJUSTMENT 

23 27 24 MYSTIKAL BIG Boy 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL 

(NO 31 2 SMOKIN' ARMADILLOS MCG CURB 77748/CURB (11.98/17.98) SMOKIN' ARMADILLOS 

25 24 8 LINDA DAVIS ARISTA 18804 (9.98/15.98) SOME THINGS ARE MEANT TO BE 

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi-
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is 
available. 0 Albums with the greatest sales gains. OD 1996 Billboard/BPI Commun.cations. 

26 23 5 STEVE GREEN SPARROW 51490 (9.98/13.98) THE LETTER 

27 25 15 JERALD DAEMYON GRP 9829 (9.98/16.981 THINKING ABOUT YOU 

28 30 22 FROST RUTHLESS 1504*/RELATIVITY (10.98/16.98) SMILE NOW, DIE LATER 

( 29) 35 6 MAD SKI LLZ BIG BEAT/ATLANTIC 92623./AG (10.98/15.98) FROM WHERE??? 

(-3T)) 33 19 DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98) DARYLE SINGLETARY 

31 22 4 GARY CHAPMAN REUNION 16200/ARISTA (9.98/15.98) SHELTER 

(32) - I JESSE POWELL SILAS 11287/MCA (9.98/15.98) JESSE POWELL 

() - 1 DJ SCREW BIG nmE 1130 (10.98/15.981 3 N THE MORNIN' 

34 29 4 SKINNY PUPPY AMERICAN/REPRISE 43057/WARNER BROS. (10.98/16.98) THE PROCESS 

C) - 1 TRACY BONHAM ISLAND 524187* (8.98/14.98) THE BURDENS OF BEING UPRIGHT 

C) 41 9 JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH (EP) 

37 44 6 RICOCHET COLUMBIA 67223 (10.98 EC1/15.98) RICOCHET 

38 43 31 POINT OF GRACE WORD 67049/EPIC (9.98 EO/15.98) THE WHOLE TRUTH 

39 11 2 BILL WHELAN CELTIC HEARTBEAT/ATLANTIC 828I6/AG (11.98/17.98) RIVERDANCE 

(L0) - I D.J. KOOL CLR 7209 (10.98/15.98) LET ME CLEAR MY THROAT 

41 46 8 LA MAFIA SONY 81722 (8.98 E0/13.98) UN MILLON DE ROSAS 

42 38 19 MANDY PATINKIN NONESUCH 79392/AG (10.98/16.98) OSCAR & STEVE 

43 40 3 CRAIG CHAQUICO HIGHER OCTAVE 7084 (9.98/14.98) A THOUSAND PICTURES 

44 48 4 V.I.R MUSIC & ARTS SEMINAR MASS CHOIR VERITY 43014/JIVE (10.98/15.98) STAND! 

45 49 6 KILO WRAP 8147/ICHIBAN (10.98/15.98) GET THIS PARTY STARTED 

46 36 26 LOREENA MCKENNITT WARNER BROS. 45420 (10.98/15.98) THE MASK AND MIRROR 

47 32 3 LUSH 4 AD/REPRISE 46170/WARNER BROS. (10.98/16.981 LOVELIFE 

48 47 2 ANOINTED WORD 67051/EPIC (9.98/15.98) THE CALL 

49 39 34 THE IMMORTALS VERNON YARD 39629/VIRGIN (9.98/15.93) MORTAL KOMBAT: THE ALBUM 

(X) - 2 AARON JEOFFREY STARSONG 20047/CHORDANT (9.98/1598) AFTER THE RAIN 

BILLBOARO'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY CARRIE BORZILLO 

WHAT'S UP WITH ERIC?' 
That's the retail campaign 
Christian label Essential Rec-
ords is using to reintroduce AC 
artist Eric Champion as a rock-
er 

"Transformation," the aptly 
titled Essential debut from 

Reigning Spain. The 

Spain story is continuing to 

develop quite nicely. "Unti-

tled #1," from its "Blue 

Moods Of Spain" on Rest-

less, is top five for phones 

at KXRK (X96) Salt Lake 

City and KFMA Tucson, 

Ariz. KITS (Live 105) San 

Francisco, WREV (Rev 105) 
Minneapolis, KNRK Port-

land, Ore., and KCRW Los 
Angeles are also playing 

the song. The slow-core 

group plays a string of East 

Coast gigs Wednesday (3)-

April 8. 

Champion, who recorded five 
pop-oriented albums for Myrrh, 
is due April 27. 
From early March through 

the album's street date, 400-500 
Christian retailers will partic-
pate in the promotion, for which 
store clerks will wear pins 
encouraging shoppers to ask, 
"What's up with Eric?" 
Consumers will receive a cas-

sette with information about 
Champion and songs from the 
album. A counter display will 
feature a form to reserve a copy 
of the album, and if customers 
sign up, they will receive a pair 
of sunglasses. Stores will also 
have an electronic press kit to air 
for interested customers. 
"We knew the main thing 

we'd have to face with him 
changing labels, his image, and 
his sound is people asking, 
'What happened to Eric?'" 
says Nina Williams, publicity 
and marketing man-
ager at Essential. _  
"What better way 
than to answer it for 
them before they 
can make up their 
own answers?" 

Essential has also 
launched its college 
rep program, starting 
with the prepromo-
don for "Transforma-
tion." The label hired 
Essential representa-
tives at 10 Christian 
colleges to promote 
the album with post-
ers, fliers, inter-
view/music cassette 
samplers, and a 
coupon for $2 off the album. 
The reps will also help coordi-
nate album-release parties in 
each market and will deliver 
copies of the album to college 
radio stations. 

"Dress Me Up" goes to Chris-
tian radio the first week of April. 
It has not been determined 
whether secular radio and retail 
will be targeted with the release. 

Impressive Debut. Country pop/rockers Citizens' Utilities follow up 
a string of 7-inches with their stunning debut, "Lost And Foundered," 

due April 23 on Mute. The Seattle-based band, which features for-
mer Treepeople member Eric Akre, is touring the Northwest, with a 
West Coast swing in May and an East Coast trek this summer 

"Road Kill" goes to college, triple-A, and modern rock radio April 23. 

REGIONAL HEATSEEKERS #1's 

MOUNTAIN 
lhe Refreshments, RverY FunY Big &Bee 

\I Barenaked Ladies, Born On A Pirate Ship 
EAST NORTH CENTRAL 

WEST NORTH  NORTH CENTRAL 
Gravity 1011s, Gravity Kills 

PACIFIC 
Smokin' Armadillos, Smokin' Armadillos 

NORTHEAST 
Dog's Eye View, Happy Nowhere 

MIDDLE ATLANTIC 
Barenaked Ladles, Born On A Pirate Ship 

SOUTH ATLANTIC 
Chanty Savage, IIWISurdve (Doh' It A fylitoy) 

THE REGIONAL ROUNDUP 

Rotating top-10 lists of best-selling titles by new & developing artists. 

PACIFIC 
1. Smokin' Armadillos Smokin' Armadillos 
2, 3T Brotherhood 
3, Jewel Piece Of You 
4. Dog's Eye View Happy Nowhere 
5. Jans Arden Living Under June 
6. 2 Unlimited Hits Unlimited 
7. Barenaked Ladies Born On A Pirate Ship 
8. Kenny Wayne Shepherd Ledbetter Heights 
9. Cassandra Wilson New Moon Daughter 
10, Enrique Iglesias Enrique Iglesias 

SOUTH CENTRAL 
1. DJ Screw 3 N The Mornin' 
2. Lonestar Lonestar 
3. Terri Clark Terri Clark 
4. Ghetto Twinz Surrounded By Criminals 
5. The Nixons Poma 
6. Robert Earl Keen, Jr. No.2 Live Dinner 
7. La Mafia Un Millon De Rosas 
8. Bobby Pulido Bobby Pulido 
9. La Tropa F A Un Nuevo Nivel 
10. Chantay Savage I Will Surivive (Doin' It My Way) 

Champion is on a 40-city tour 
with Guardian 

GOLDEN DAYS: Modern rock 
radio and MTV airplay of 
Goldfinger's first single and 
video, "Here In Your Bedroom," 
is rapidly increasing. Starting 
Monday (1), the clip moves into 
active rotation on MTV Accord-
ing to Broadcast Data Systems, 
this week the song was spun 594 
times on modern rock radio. 
The band has been touring 

(and taking over DJ duties at 
such stations as 
KEDJ [the Edge] 
Phoenix along the 
way) and will be hand-
ing out advice on love 
and sex on KROQ Los 
Angeles' syndicated 
"Loveline" show Tues-
day (2). The ska-
tinged punk band's 
self-titled album on 
Mojo, which recently 
inked a distribution 
deal with Universal, 
has sold more than 
5,100 units, according 
to SoundScan. The 
album was released 
March 12. 

NO RESTING: The 
Wrens are beginning to pick up 
modern rock airplay with "Rest 
Your Head" on WHTG Mon-
mouth, N.J., WJSE Atlantic City, 
N.J., and WOXY Cincinnati. The 
song is from the New Jersey 
band's second Grass Records 
set, "Secaucus," released Feb. 
27. The band hit the road March 
23 for dates through April 18. 

ROADWORK: With its visa 
problems resolved, Black 
Grape will embark on a tour 
April 9 in Tijuana, Mexico, head-
ing across the U.S. from L.A. to 
Boston, then wrapping up in 
Canada for a few dates April 29-
30. "Kelly's Heroes," from its 
Radioactive debut, "It's Great 
When You're Straight ...Yeah," 
is garnering modern rock spins 
on such outlets as WBCN 
Boston, WI3RU Providence, RI, 
and KITS (Live 105) San Fran-

Colorful Offering. Boyrac-

er's Zero Hour debut, "in 
full colour," due Tuesday 

(2), is earning lots of col-

lege airplay and press. The 

Leeds, England, pop/rock 
band will play the Loud 

Festival in Northhampton, 
Mass., April 20 and tour 
with RCA's Babe The Blue 

Ox in May. Boyracer will 

chat live online with Inter-

net perusers April 29 at 

www.sonicnetcom. 

cisco... Instrumentalist Doug 

Smith takes his finger-picking 
stylings to 12 Borders Books & 
Music stores on the West Coast 

through April. His new Honest-

Ja7.77 album is "Deep Heart." 
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Rosy Trio. Columbia artist/songwriter Kenny Lattimore, right, takes a cue from 
video director Michael Halsband, left, on the Los Angeles set of the clip for the 
artist's single, "Never Too Busy." Listening is actress Lark Voorhies, who appears 
in the video. 

Color Me Badd Paints A Bright Picture 
Warner Bros. Act Hopes To Renew Debut Success 
• BY DAVID NATHAN 

LOS ANGELES—Executives at 
Warner Bros.-distributed Revolution 
(formerly known as Giant; Billboard, 
March 16) hope to renew Color Me 
Badd's million-selling ways after a 
mediocre-selling second album and a 
21/2 -year absence from the market-
place. The label will release "Now And 
Forever" with some of the same cre-
ative and marketing elements that 
earned the act's 1991 debut, "C.M.B.," 
triple-platinum status. 

"That album was full of songs that 

NAACP Lives Up To Its Image; New Radio 
Program Offers A Rhythm Alternative 

TIIE NAACP IMAGE AWARDS, which recognize black 
Americans' achievements in music, film, television, and 
literature, are back on the map. The celebration will be 
taped in Los Angeles on Saturday (6) at the Pasadena 
Civic Auditorium. 
The annual event has been on hiatus for the last two 

years due to the political scandals and allegations of finan-
cial impropriety that have wracked the organization since 
1994 (Billboard, March 4, 1995). 

However, the NAACP is back on track, and for the first 
time ever, the Image Awards will have formal hosts: 
Arista's Whitney Houston and actor Denzel Washing-
ton. 

This year's show will present 11 awards in the music 
category. Among the special-
award recipients are Quincy 
Jones, who will be honored as 
entertainer of the year; Sony 
corporate affairs senior VP 
LeBaron Taylor, who will 
receive the NAACP corporate 
award; and comedian Richard 
Pryor, who will be inducted 
into the Image Awards Hall of 
Fame. 
The rest of the best in the 

music categories will be an-
nounced in next week's issue. 
The Image Awards will air April 23 at 8 p.m. on the Fox 

network. 

NEW KINDA RHYTHM: Earth, Wind & Fire bassist 
Verdine White and music business veteran Rick Scott 
have combined forces on "The Alternative Groove," a two-
hour radio show that programs music by predominantly 
black acts that receive little airplay from traditional R&B 
stations. 
White is the host of the radio show, which features music 

by such "rhythm alternative" acts as Me'shell Ndegé0-
cello, the Brooklyn Funk Essentials, Impromptu, Tony 
Rich, Marcus Miller, Maysa, Incognito, Jamiroquai, 
Des'ree, the Brand New Heavies, Dionne Farris, and 
Lenny Kravitz. 
Producer Scott says that "The Alternative Groove" is 

not designed to supplant existing R&B formats. Rather, 
in the tradition of hip-hop mix shows, it will augment and 
enrich station programming. 
The show is initially targeted for Southern California 

but will make a bid for national syndication: 
A rhythm alternative show, such as "The Alternative 

Groove," provides an ideal platform to introduce con-
sumers to the rich diversity that exists among black 
recording acts, not to mention a means to offer listeners 
something different but equally pleasurable. 

LEGENDS HONORED DURING SUMMIT: The Living 
Legends Foundation will honor six of the music industry's 

by J. R. Reynolds 

own during its fourth annual Living Legends Foundation 
tribute and dinner. 
The event—which honors radio's Eddie O'Jay and B.B. 

Davis, label veterans Tom Draper and Warren Lanier, 
and retail's Ted Hudson and Beverly Taylor—will be held 
May 1 at the Opryland Hotel in Nashville. The dinner will 
be at Impact's Super Summit X, which is scheduled for 
May 1-5. 
For more information on the benefit dinner, call Cyn-

thia Badie Associates at 212-222-9400. 
Super Summit, which is considered one of R&B's best 

confabs in terms of attendance and substance, was for-
merly held in Atlantic City, N.J. The move to Nashville pre-
sents a unique opportunity for attendees to sop up some 

Southern hospitality, as well as 
to peek into country music's 
nerve center. 

WAY TO GO, Q: Quincy 
Jones, the prolific entertain-
ment veteran, should be ap-
plauded for resurrecting the 
recent Academy Awards show, 
which has been dead on arrival 
in recent years. 
Jones was the program's 

executive producer and co-pro-
duced it with QDE entertain-

ment company partner David Salzman, and he introduced 
numerous elements that added spirit and spice to the tra-
ditionally anemic evening. In short, this year's Oscars had 
rhythm. 

I NDIE KNOWLEDGE: The first Independent Label 
Seminar will be held at the LAX Marriott in Los Angeles 
April 14. The purpose of the eight-hour workshop is to pro-
vide intensive instruction on running an independent 
record label. 
Topics to be discussed include SoundScan, Broadcast 

Data Systems, distribution, street and radio promotion, 
production, and publicity. 
The seminar will be conducted by Showcase Music 

Group CEO Shirin El Sharin and Priority Records' Dave 
Weiner, and it is scheduled to include panelists Violet 
Brawn of Wherehouse Records, Graham Armstrong of 
Urban Network, Courtney Branch of Total Trak Pro-
ductions, Priority publicist Jasmine Vega, and the music 
director of KPWR (Power 106) Los Angeles, Bruce St. 
James. 

DEARLY DEPARTED: Former Motown Midwest 
regional promotion man Alonzo King died March 25 at 
age 63 ... Ruby Faye Jones, mother of MJJ communica-
tions VP Bob Jones, died March 16. The Fort Worth, 
Texas, native was 79 years old ... James T. Jones IV, 
music/television editor for USA Today, died March 16. He 
was 36. 

made people feel good," says group 
member Sam Wafters. "This time, the 
idea was to make an album that 
reflected what's going on today musi-
cally, while still showcasing our vocal 
harmonies." 
Due May 14, "Now And Forever" 

will bear the label I.D. of Giant on its 
packaging because it was completed 
prior to the Revolution name change. 
The set boasts a stellar cast of pro-

ducers, including Christopher 
"Tricky" Stewart and Sean "Sep" Hall, 
Yab Yum's Jon B., Babyface, Narada 
Michael Walden, Chucky Thompson, 
and Boyz II Men's Nathan Morris, 
Wanya Morris, and Shawn Stockman. 
The group, which consists of Wat-

ters, Kevin "K.T." Thornton, Mark 
Calderon, and Bryan Abrams, co-pro-
duced an a cappella cover of the Mello-
Kings' 1957 doo-wop hit "Tonite, 
Tonite" with Aaron Zigman. The group 
takes co-writing credits on "Ain't 
Nobody Going Home" and "Soft 
N'Easy" with longtime musical associ-
ate Hamza Lee. 

Color Me Badd's debut success pre-
dated by months the impact of other 
male vocal groups, such as Boyz II Men 
and Jodeci. "C.M.B." sold 3.4 million 

copies, according to SoundScan, and 
featured "I Adore Mi Amor," which 
was No. 1 on the Hot R&B Singles 
chart and the Hot 100, and "All 4 
Love," which was No. 1 on the Hot 100. 

COLOR ME BADD 

Revolution marketing manager Con-
nie Young says the album will benefit 
from a mass-marketing retail cam-
paign. She says that the group is not in 
the midst of a comeback, even though 
its late-1993 sophomore Le "Time And 

(Continued on page 27) 

Gasoline Alley's II D Extreme 
Aims For A Love Connection 
• BY MARLYNN SNYDER 

LOS ANGELES—When Gasoline 
Alley/MCA releases "From I Extreme 
II Another," the sophomore set by II D 
Extreme, the group hopes the album's 
relationship-based lyrical themes will 
be just what the doctor orders for love-
sick consumers. 

"This record has everything you 
need to begin a relationship, or put one 

II D EXTREME 

back together," says group member 
Randy Gill. "It's a love album with 
[slow] ballads, rnidteinpo, and uptem-
po songs." 

Rounding out II D Extreme are Jer-
maine Mickey and D'Extra Wiley; the 
latter co-wrote and co-produced the 
album. 

Classic smooth and tight harmonies 
that are coupled with silky melodies 
are a cornerstone of "From I Extreme 
II Another." But it's the group's 
romantic verse that kick-starts the 
project. 
"Our [music] is lyrically driven and 

heartfelt," says Wiley, whose songs are 

published through Flava Me D'Extra 
and administered through MCA Pub-
lishing. "Everyone, at one time or 
another, has either loved someone or 
lost someone. For that reason, anyone 
can relate to our music." 

Gill, whose brother is Motown's 
Johnny Gill, says "From I Extreme II 
Another" reveals a more mature side 
to the group when compared with its 
1993 self-titled debut set, which 
peaked at No. 22 on the Top R&B 
Albums chart. 

"There's more of a gospel flavor, 
reflecting our gospel backgrounds," he 
says. "Everyone has a chance to 
explore their own [vocal] texture." 
"From I Extreme II Another" 

arrives domestically in June. The inter-
national street date has not yet been 
determined. 
Guest .performers on the album 

include instrumentalists from Johnny 
"Guitar" Watson's horn section and 
R&13/jazz chanteuse Lalah Hathaway, 
who performs on the track "You Got 
Me Goin'." 

"If I Knew Then (What I Know 
Know)," the first single, was serviced 
to R&B radio March 25. Record pools 
and club DJs will be serviced with 
remixes in early April. 
The Paul Hunter-directed videoclip 

was serviced March 15 to local video 
shows and to BET and the Box. 
MCA national marketing director 

Marilyn Batchelor says the most 
important element in reintroducing II 
D Extreme to the marketplace is its 
live performance. "They're really emo-
tional on stage, very heartfelt and 
romantic," she says. 

(Continued on page 2V 
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PHYSICAL FUNK • DOMINO 
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46 
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NOT GON' CRY (FROM "WAITING TO EXHALE") • • MARY J. BLIGE 
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60 56 58 16 
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58 

13 11 12 18 
NOBODY KNOWS • • THE TONY RICH PROJECT 
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57 
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18 
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w.AFANASIEFF,KICAREy (M.CAREY,M.MCCARY,N.HORRISW.MORR(S,S.STCCKMMI,W.AFANASIEFF) (C) (DI (WM en (X) COLUMBIA 78074 
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8 
0 NEW > 1  HEATHEN RAGE • CAPLETON 

R.FRANCIS (C.BAILEY,S.BROwN,L. DUNBAR,S(MMONS,ROEBUCKAUSTIN,JR.) (C) (DI (M) CD AFRICAN STAR/RAL 576016/ISLAND 
79 

29 23 19 18 SOON AS I GET HOME • • FAITH EVANS 
C.THOMPSON,S COMBS (F- EvANS.C.THOmPSON.S.COmBS) (CI I D) (KO (T) (x) BAD BOY 7-9040/ARISTA 

3 
IC) 81 81 4  

AIN'T NO LOVE AND HAPPINESS • KAWZ 
KAWZ (A.GREEN,M.HODGES,T.DAvIS) (C) BUST IT 74003 

80 

* * * GREATEST GAINER/AIRPLAY * * * 81 87 80 

..,, II II 

4 - 
DROP • THE PHARCYDE 
J.DEE (19,ROBINSON,T.HARDSON,E.WILCOX,JYANCY) (C) (D) (T) (X) DEL.CIOUS VINYL 58483/CAPITOL 

80 

ICÙ) 33 41 3 
SLOW JAMS • QUINCY JONES FEAT. BABYFACE & TAMIA WITH PORTRAIT & BARRY WHITE 
QUINCY JONES (R.TEMPERTON) (C) (D) (VI QWEST 17673/WARNER BROS. 

ln 
— 82 64 54 7 DON'T WASTE MY TIME • SA-DEUCE 

0 MCCIARY.M MENTHE MECCA Dari BROS. (P.P.10U6)ABERCROMBILTRASH,DMCCLARY,MX121) (OM 00 MECCA DOYEASTwEST 64383EG 
42 

CEI 31 35 

. 

4 
SCENT OF ATTRACTION • PATRA DUET WITH AARON HALL 
T.TAyLOR,CTARRAR (D.SmITH,C.DILLON,T.TAYLOR,C.FARF(AR,A.HALLE.DILLON) ICI (D) IT) 550 MUSIC 78257 

31 83 82 91 
. 

KEEP IT REAL • JAMAL 
E.SERMON (J.PHILLIPS,E.SERMON) (C) (M) (13 (V) (X) ROWDY 3-5066/ARISTA 

76 

(ID 32 37 5 HAVE I NEVER , • A FEW GOOD MEN 
BABYFACE,D.SIMMONS (BABYFACE) (C) (D) (M) (T) (X) LAFACE 2-4142/ARISTA 

32 c) 95 95 3 FOR REAL JACKAL THE BEAR 
MELLY PAID (JACKAL THE BEAR') (C) (T) (XI UNION 189/WARLOCK 

84 

CiD NEW > I LET'S LAY TOGETHER (FROM "DON'T BE A MENACE...") • THE ISLEY BROTHERS 
R.KELLY (R.KELLY) IC) ISLAND 854586 

33 
0 NEW > 1 

DOE OR DIE • 
N.O.JOE (AZ) (C) (T) (X) EMI 583A9Z 

8 85 

34 28 27 26 I MISS YOU (COME BACK HOME) (FROM "NEW YORK UNDERCOVER") • MON IFAH 
HEAVY D (HEAVY D,T.ROBINSON) (C) (M) (13 (X) UPTOWN 55107/MCA 

16 C) NEW 
HOOP IN YO FACE (FROM "SUNSET PARK") • 69 BOYZ 
THE BASS MECHANICS (SWAT. TEAM) (CI (T) FLAVOR UN)T/EASTWEST 64312/EEG 

86 

(W 38 — 2 ONE FOR THE MONEY • HORACE BROWN 
&DEANE (H.BROWN,K.DEANE,B.D.WILDCAT) (C) (M) (T) (X) MOTOWN 860512 

35 87 80 75 8i 
) 

AIN'T NOBODY • DIANA KING 
H.TUCKER (H.WOLINSKI) • (C) (T) (X) WORK 78228 

63 

(1) 36 39 9 ALL I NEED • JESSE POWELL 
L.STEWART (P.L.STEWART,S.SALTER,T.NKHEREANYE) (C) (T) (X) SILAS 55136/MCA 

36 
CI 88 — " IS TAKE A LOOK • J'SON 

RED HOT LOVER TONEJOLIVIER IS BARNES,J.C.OLIVIER,T.ROBINSON.D.PORTER) (C) (D) (T) HOLLYWOOD 64003 
54 

37 29 23 18 TONITE'S THA NIGHT • • KRIS KROSS 
IDUPRI (IDUPRI,R.PARNER,117,,KHARRISON,T.CRUM,R.AIX(NS,R.NEALDSATCHELL) ICI (D) 94)M RUFFHOUSE 78092(COUNKA 

6 
89 83 78 

9 WELCOME • ERICK SERMON 
ROCKWILDER,E.SERMON (E.SERMON,D.STINSON) (C) (D) (13 DEF JAM/RAL 577790/ISLAND 

41 

38 37 32 20 
EXHALE (SHOOP SHOOP) (FROM "WAITING TO EXHALE") A • WHITNEY HOUSTON 
BABYFACE (BABYFACE) (C) (D) M(T) (V) (X) ARISTA 1-2885 

1 
90 91 85 

. 
ij);1 

, DrIOCLAVERKYKAENBTOIDDL YEWIS,C.KENT,B.EASTWOOD,J,OSBORNE) • MAD SKILLZ 
(C) (T) BIG BEAT 98100/ATLANTIC 

85 

CÙ) 40 42 3 DON'T RUSH • SILK 
(C) (D) ELEKTRA 64324/EEG W.STEWART (W.ST EWART,G.JENKINS) • 

39 
91 90 90 4 CHILDREN OF THE WORLD (FROM "PEOPLE") 

PROF. T.,L.ALEXANDER,J.VASQUEZ (J.MILES,N.HENDRYX) SOUNDS OF BLACKNESS (C) (T) (x) LIGHTYEAR 41672 
90 

40 35 30 22 
HEY LOVERA • LL COOL J 
RED HOT LOVER TONE (R.TEMPERTON,LL COOL ..1) (C) (D) (M) (T) (V) DEF JAM/RAL 577494/ISLAND 

3 92 98 87 5 ILLUSIONS • CYPRESS HILL 
MUGGS (MUGGS,FREESE) (C) (M) (T) (X) RUFFHOUSE 78222/COLUMBIA 

87 

W 43 ___ 2 WHAT DID I DO TO YOU? • TERRY ELLOS 
DENZIL FOSTER,T.MCELROY (T.MCELROY,DENZIL FOSTER,T.ELLIS) (C) (D) EASTWEST 64323/EEG 

41 93 97 84 4 MUST STAY PAID • BROADWAY 
KRS-ONE I D.BARNES) ICI (T) WRECK 20168/NERVOUS 

84 

42 47 49 26 WHO CAN I RUN TO • • XSCAPE 
J.DUPRI (ROEBUCK,SIMMONS,ALSTIN,JR.1 (C) (D) SO SO DEF 78056/COLUMBIA 

1 94 94 96 9 SEXY • MAYSA 
RNEVIL,S.DUBIN (S.DUBIN,R.NEV)L,S.GARRETT) - (C) (TT (X) BLUE THUMB 3071/GRP 

83 

43 34 28 23 
LOVE U 4 LIFE • JODECI 
D.SWING (DEVANTE 4H)SDAMNSELF) (C) (D) (T) UPTOWN 55133/MCA 

8 95 93 88 17, ) 
COLD WORLD • GENIUS/GZA FEAT, INSPEKTAH DECK 
RZA (R.DIGGS,G.GRICE,J.HUNTER,S.WONDER,E.DEBARGE) (C) (T) GEFFEN 19391 

s7 
— 

@ 44 44 4 ENVY/FIREWATER • FAT JOE 
VIOLATOR 1546/RELATIVITY L.E.S.,B.LORDS (EAT JOE,L.E.S.,GAYE,RITZ,BROWN,RAEKWONSHOW811) (CI (D) (T) • 

44 96 84 79 7 REAL LIVE SH"T K-DEF (K.HANSFORD,L.WRIGHT) • REAL LIVE FEAT. K-DEF & LARRY-0 
(C) (T) (X) PIRATE/BIG BEAT 98113/ATLANTIC 

72 
' - 

Ci¡I 46 53 5 
SOUL FOOD • GOODIE MOB 
ORGANIZED NO1ZE (ORGANIZED NOI/E.R.BARNETT,T.BURION,C.GIPP,W.KNIGHTONELBENNETT) (CI (D) (T) IVILAFACE 2-4145/ARISTA 

45 97 92 89 13 BROKEN LANGUAGE/HUSTLIN' • SMOOTHE DA HUSTLER 
DR. (D.SMiTH,T.PITTMAN,T,SMITH) (CI (T) (X) PROFILE 5440 

65 

46 39 31 6 
WIND BENEATH MY WINGS • GERALD LEVERT & EDDIE LEVERT, SR. 
G.LEVERT,E.NICHOLAS (L.HENLEY,J.SILBAR) (C) (D) EASTWEST 64306/EEG 

30 98 86 82 
g MICROPHONE MASTER • DAS EFX (FEAT. MOBB DEEP) 

EASY MO BEE (A.WESTON,W.HINES,O.HARVEY,JRT (C) (T) (X) EASTWEST 64309/EEG 
39 

@ 74 74 4 AIN'T NO NIGGA/DEAD PRESIDENTS • JAY-Z 
SKI (S.CARTER,D.WILLIS) (M) (T) (X) FREEZE/ROC-A-FELLA 53233'/PRIORITY 

47 99 89 86 19 , 
I REMEMBER BOYZ II MEN 
TIM & BOB (N.MORRIS,W.MORRIS,S.STOCKMAN,T.KELLY,B.ROBINSON) (CI (D) (T) MOTOWN 860480 

30 

48 45 43 37 
TELL ME • • GROOVE THEORY 
B.P.W)LSON (B.WILSON,A.LARRIEUX,D.BROWN) (C) (D) (T) (X) EPIC 77961 

3 100 96 97 5 MISSING • • EVERYTHING BUT THE GIRL 
B.WATT,T.THORN,J.COXON (T.THORN,B.WATT) (Cl (T) (X) ATLANTIC 87124 

7n 
' - 

O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay inc eases among singles below the top 20. • Videoclip availability. • Recording Industry Assn, Of America 
(R)AA) certifica ion for sales o 500,000 units. • RIM certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for Cassette single. *Asterisk indicates catalog umber is for cassette maxi-single; regular cassette 
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. GO 1996, Bil)board/BPI Communications. 
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Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 93 R8,13 stations 
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IC 
g 

3 
L'FJ TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL) 

1 12 

* * NO. 1 * * 
ALL TILE 11169GS (YOUR MAN NOW DO) 
JOE (ISLAM» 2 wtm at No. I 

2 3 15 LADY 
D'ANGELO (EMI) 

3 

6 

2 

5 

4 

19 

6 

17 

DOWN LOW (NOBODY HAS TO KNOW) 
R. KELLY FEATURING RONALD ISLEY (JIVE) 

KILLING ME SOFTLY 
FUGEES (RUFFHOUSE/COLUMBIA) 

ALWAYS BE MY BABY 
MARIAH CAREY (COLUMBIA) 

SITTIN' UP IN MY ROOM 
BRANDY (ARISTA) 

7 

9 

0 

12 

6 18 NOT GON' CRY 
MARY J. BLIGE (ARISTA) 

10 3 

8 31 

13 18 

15 6 

YOU'RE THE ONE 
swv (RCA) 

I WILL SURVIVE 
CHANTAY SAVAGE (RCA) 

LET IT FLOW 
TONI BRAXTON (ARISTA) 

COUNT ON ME 
WHITNEY HOUSTON &CECE WINANS (ARISTA) 

9 22 NO ONE ELSE 
TOTAL (BAD 80Y/ARISTA) 

13 

14 

e 

18 

20 

11 

12 

23 

19 

13 

32 

7 

9 

CALIFORNIA LOVE 
2PPC(FEAT. CR CREN,DR1FCILIIWN)(CEA11-1FOM 

BEFORE YOU WALK OUT OF MY LIFE 
MONICA (ROWDY/ARISTA) 

5 O'CLOCK 
NONCHALANT (MCA) 

A THIN LINE BETWEEN LOVE & HATE 
H-TOWN (JAC-MAC/WARNER BROS.) 

25 9 EVER SINCE YOU WENT AWAY 
ART N' SOUL (NATURE BOY/BIG BEAT/ATLANT)C) 

14 24 

26 10 

16 8 

DO YOU WANT TO 
XSCAPE (SO SO DEF/COLUMBIA) 

CAN'T BE WASTING MY TIME 
MONA LISA FEATURING LOST BOYZ (ISLAND) 

DOIN IT 
LL COOL .1 (DEF JAM/RAL/ISLAND) 

21 

23 

25 

20 

34 

17 

30 

22 

11 

19 

7 

3 

12 

KEEP TRYIN' 
GROOVE THEORY (EPIC) 

GET MONEY 
JUNIOR MAFIA (UNDEASHIG BEAT/ATLANTIC) 

WOO-HAH!! GOT YOU ALL IN CHECK 
BUSTA RHYMES (ELEKTRA/EEG) 

DON'T WANNA LOSE YOU 
LIONEL RICHIE (MERCURY) 

WHO DO U LOVE 
DEBORAH COX (ARISTA) 

26 18 9 STAIRWAY TO HEAVEN 
PURE SOUL (STEP SUN/INTERSCOPE) 

27 

e 
30 

32 

33 

34 

24 16 

28 5 

33 5 

27 8 

NOBODY KNOWS 
THE TONY RICH PROJECT (LAFACE/ARISTA) 

RENEE 
LOST BOYZ (ISLAND) 

ONE FOR THE MONEY 
HORACE BROWN (MOTOWN) 

KEEP ON, KEEPIN' ON 
MC LIFTE FEAT *CAPE (RAVCR (jNMELDORWEG) 

45 6 SLOW JAMS QUINCY JONES (QWEST/WARNER BROS.) 

21 

32 

29 

36 

37 

27 

25 

29 

4 

10 

SOON AS I GET HOME 
FAITH EVANS (BAD BOY/ARISTA) 

ONE SWEET DAY 
MARIAH CAREY & BOYZ II MEN (COLUMBIA) 

I MISS YOU (COME BACK HOME) 
MONIFAH (UPTOWN/MCA) 

KISSIN' YOU 
TOTAL (BAD BOY/ARISTA) 

LET'S LAY TOGETHER 
THE ISLEY BROTHERS (ISLAND) 

47 35 WHO CAN I RUN TO 
XSCAPE (SO SO DEF/COLUMBIA) 

56 

57 

IC 

CI) 

39 

IC 

41 

o 

3 

7 

TITLE 
ARTIST (LABEUDISTRIBUTING LABEL) 

AIN'T NOBODY 
FAITH EVANS (BAD BOY/ARISTA) 

31 18 WHERE DO U WANT ME TO PUT IT 
SOLO (PERSPECTIVE) 

ao 39 23 EXHALE (SHOOP SHOOP) 
WHITNEY HOUSTON (ARISTA) 

41 35 18 BABY, BABY, BABY, BABY, BABY.., 
R KELLY (J(VE) 

43 

46 

47 

48 

46 

43 

48 

11 

37 

3 

FU-GEE-LA 
FUGEES (RUFFHOUSE/COLUMBIA) 

TELL ME 
GROOVE THEORY (EPIC) 

1,2,3,4 (SUMPIN' NEW) 
COOLIO (TOMMY BOY) 

49 9 ALL I NEED 
JESSE POWELL (SILAS/MCA) 

44 6 SCENT OF ATTRACTION 
PATRA DUET WITH AARON HALL (550 MUSIC) 

42 24 HEY LOVER 
LL COOL I (DEF JAM/RAUISLAND) 

38 23 LOVE U 4 LIFE 
JODECI (UPTOWN/MCA) 

PLEASE DON'T GO 
IMMATURE (MCA) 

50 40 22 TONITE'S THA NIGHT 
KRIS KROSS (RUFFHOUSE/COLUMBIA) 

54 5 NEW YORK, NEW YORK 
THA DOGO POUND (DEATH ROW/INTERSCOPE) 

56 

55 

60 

6 

4 

2 

HAVE I NEVER 
A FEW GOOD MEN (LAFACE/ARISTA) 

NO MORE GAMES 
SKIN DEEP (LOOSE CANNON/ISLAND) 

READY OR NOT 
FUGEES (RUFFHOUSE/COLUMBIA) 

57 7 DON'T RUSH 
SILK (ELEKTRA/EEG) 

52 15 EVERYDAY & EVERYNIGHT 
YVETTE MICHELLE (LOUD/RCA) 

53 11 WIND BENEATH MY WINGS 
GERALD LEVERT & EDDIE LEVERT, SR. (EAS1WEST) 

59 6 WHAT DID I DO TO YOU? TERRY ELLIS (EASTWEST/EEG) 

59 

60 

sa 

e 

69 

58 10 GIVE ME THE NIGHT 
RANDY CRAWFORD (BLUEMOON/ATLANTIC) 

50 21 WE GOT IT 
IMMATURE (FEATURING SMOOTH) (MCA) 

75 2 WHY YOU TREAT ME SO BAD 
SHAGGY FEAT. GRAND PUBA (VIRGIN) 

64 2 SOUL FOOD 
GOODIE MOB (LAFACE/ARISTA) 

WHY I LOVE YOU SO MUCH 
MONICA (ROWDY/AR)STA) 

61 18 DON'T GIVE UP 
ISLAND INSPIRATIONAL ALL STARS (ISLAND) 

CROSSROAD 
ECNE THLGS-N-FLAMCNY(RUTHLEMRELAIMM 

68 

69 

29 

3 

LIKE THIS AND LIKE THAT 
MONICA (ROWDY/ARISTA) 

UKNOWHOWWEDU 
BAHAMADIA (CHRYSALIS/EM)) 

AIN'T NO NIGGA 
JAY-Z (PRIORITY) 

73 9 NEVER KNEW LOVE 
OLETA ADAMS (FONTANA/MERCURY) 

70 8 TRADE IN MY LIFE R. KELLY JIVE) 

72 6 ISN'T IT SCARY JON B. (TAB YUM/550 MUSIC) 

THE WORLD IS A GHETTO 
GETO BOYS (RAP-A-LOT/N00 TRYBE) 

I AIN'T MAD AT CHA 
2 PAC (DEATH ROW/INTERSCOPE) 

63 3 SCANDALOUS 
THE CLICK (SICK WID' IT/JIVE) 

CAN'T HANG 
XSCAPE (SO SO DEF/COLUMBIA) 

Records with the greatest airplay gains. © 1996 Bi) board/BPI Communications. 

HOT RHO RECURRENT AIRPLAY 
1 — 1 YMREELgUst'selEG, 
2 1 1 

" 
FANTASY 
MARIAH CAREY (COLUMBIA) 

3 2 9 
' 

YOU PUT A MOVE ON MY HEART 
QUINCY JONES INTRODUONG TAMIA (OWEST/W13) 

4 3 n 
' 

ALREADY MISSING YOU 
GERALD LEVERT & EDDIE LEVERT, SR (EASPNEST) 

5 4 16 ONE MORE CHANCE/STAY WITH ME 
THE NOTORIOUS RIG. (BAD BOY/ARISTA) 

6 —  1 STILL IN LOVE 
BRIAN MCKNIGHT (MERCURY) 

7 9 5 CRUISIN' 
D'ANGELO (EMI) 

8 14 24 CAN'T YOU SEE 
TOTAL FEAT, THE NOTORIOUS RIG. (TOMMY ECM 

9 _ i DIGGIN' ON YOU 
TLC (LAFACE/ARISTA) 

10 6 18 WATERFALLS 
TLC (LAFACE/ARISTA) 

11 7 9 'TIL YOU DO ME RIGHT 
AFTER 7 (VIRGIN) 

12 5 23 DON'T TAKE IT PERSONAL 
MONICA (ROWDY/ARISTA) 

13 10 15 YOU USED TO LOVE ME 
FAITH EVANS (BAD BOY/ARISTA) 

14 16 18 BROWN SUGAR 
D'ANGELO (EMI) 

15 18 25 BEST FRIEND 
BRANDY (ATLANTIC) 

16 11 41 IF YOU LOVE ME 
BROWNSTONE (MJJ/EPIC) 

17 _ 46 NEVER KEEPING SECRETS 
BABYFACE (EPIC) 

19 8 6 BROKENHEARTED 
BRANDY (ATLANTIC) 

19 12 44 CREEP 
TLC (LAFACE/ARISTA) 

20 17 5 GANGSTA'S PARADISE 
COOLIO FEAT L V (MCA SOUNDTRACKS/MCA) 

21 — 38 .I egitlYelliÁT EeNvir 
22 15 39 

_ 
CANDY RAIN 
SOUL FOR REAL (UPTOWN/MCA) 

23 13 30 THIS IS HOW WE Do IT 
MONTELL JORDAN (PMP/RAUISLAND) 

24 — 40 geRAFv!/WENAANT/Pr2prc'MF" 

25 19 i CI 
" 

BOOMBASTIC 
SHAGGY (VIRGIN) 

Recurrents are tiles which have appeared on the Hot R&B 
Singles chart for 20 weeks and have dropped below the top 50. 

TITLE (Publisher - Licensing Org.) Sheet Music list. 

25 12,3,4 (SUMPIN' NEW) (T-13:y, ASCAP4330 Dal», 
*CAP/Slam Gsms-EM, BM) FL 

14 5 O'CLOCK (ARALCASCAPA:leez AVM 
8/ AINT NOBODY (CcpAjlecrice 
81) AINT NO LOVE AND HAPPINESS (Al Gun, EMewg BWOD, 

BIA/Steaness BM) 
41 AIN'T NO NIGGIVDEAD PRESIDENTS (1119111.119,411*E916 
55 AINT NO PLAYA (Fud-A-Way.ASCAP/24Tcp, B111,Wana-

Taretane,13MArdesccpe Peat EM/M17m/Fat EMI 
36 ALL I NEED (CametOxist 
2 ALL THE THINGS (YOUR MAN WON'T DO) (FROM DON'T BE 
A MENACE_) (Fae2 Madc ASCAP/faisstke,ASCAPAJtas 
Am*. ATIP/Eteram Inft, «AM FL 

3 ALWAYS BE MY BAM' (S3MAIVLLGBA/1/6)e,BM/S0S0Del. 
WPM/ Ppri,ASCAPful Kett ASCAP/Pi WALL ASOIP41430 

ASCAPffileMns. ATOP) 
18 BEFORE YOU WALK OUT OF MY UFEAJKE THIS AND LIKE 

THAT BE Port ASCAP/DARP,ASCAMIEduse, WA/Saimaa, 
ASCPPENE Ceadda, BMEM Baden:dell/Pee ASCAPASS, 
AMP) FIAMM 

72 BEWARE OF MY CREW (FROM A THIN UNE BETWEEN 
LOVE AND WM Doe St" BM/SaM EANSoms 1-49/9:14 
Emma psosp/Sige, ASCAP/Snede*E14 ATM 

97 BROKEN LANGUAGE/1*MM' Picloat,ASCAP/Ne4 Lad 
Glum, ASCPPAil Rae. ASCPP) 

23 CAN'T BE WASTING MY TIME (FROM DONT BU MEN-
ACE..) (*Mel B1114AsssMenue VbOrenks 
EM/Vanessa,ATAP/MiMoSsns,ASCAP4MMOlisASCJAMISes 
AVP4-11 /ME AVM FL 

91 CHILDREN OF ME WORLD (FROM PEOPLE) Oct Fast BM/ 
&cgs 011k6Grarn BEENEes Da/. BM) 

66 C-MON N' RIDE IT (THE TRAIN) (Catai.1319/Sa-wM, 
1314/11116pe TWO FL 

96 COLD WORLD (Clays-13MS BMParre:c3,61*G1A. 
ATJP/btela ASCIPA3lack But AVE', MU 

9 COUNT ON ME (FROM WAITING TO EXHALE) (Ecat EM/S416/ 
AW Scree/1,40(Rn 61444m,ASCAP/Auisms MUMMA 

85 DOE OR DIE (Ile Is A Bich, «AM 
8 DOM IT (11CadJASCAPAM.larn, ASCAP/Sadialx *AM 

Madascod, *Mate Cade MAD 
71 DON'T CRY (SPZ BM) 
ED DONT GIVE UP (FROM DON'T BE A MDIACE_T (Sty Rom 

(314/0Letaxe, ASCAP/Dyslal PM, ATM) 
39 DON'T RUSH Mee &SCR/Grits ASCAP/Wafulleppet EM) 
22 DONT WASTE MY TIME (Mat& Ra AT/Pe:de/as 

ASCAPRobi Fig ASCee 
1 DOWN LOW (NOBODY HAS TO KNOW) (lordla. EMMA* 

BAIIYMM 
16 DO YOU WANT TO/CANT HANG (Wanu-Tanulare 

B1443zobielco, BM/SoSo Del, ASCIP/EM Pot ASCAP/PiCatal, 
ASCAFYrop Bin', ASCPPA3rode Base MOW« 

81 DROP(BeiMeEMAZ/1181admoxtBMEM0/. ASCAFI 
44 DNY/F1REWATER (loseffi Catgut ASOIPMEulems. 

ATAP/aviR4BIAW)-Tag BM/Sa1 WPM 
Blackmcd, WM.* Pe ASCAP/F9z Wits, &VP) FL 

24 EVER SINCE YOU WENT AWAY Niue Ety,ASCAP/Tays Dad, 
26613fautid Mess. BA4e4z CAM 

50 EVERYDAY & EVERYNIGHT (Fulfmasis Re,13MM Biya4 BM) 
38 MALE (SHOOP SHOOP) (FROM WAMNG TO EXHALE) 

(EcatEMS:niANScngs,BM/Fm BIA)MtML 
61 FEELS UKE THE FIRST 11ME (Beall* ASCAP/Ness, 

CA:one. ASCAPAM3,ASCAP) 
63 FEELS SO GOOD (SNOW ME YOURIOVE) (0,90*, 

ASCAPJFatso, ATAP/A13. ATM 
84 FOR REAL (Fmk B61/9/46 ASCAP/SEmz. 
22 FU-GE-LA (ScodA1V6res ASCAP/Tet San Ka, ATAPA:beise 

Cate ASCPP/McNs43. ASCAP6MIMISMMEATAIllkft 
ASDIP/Saiaarn Rani, AVM Ft 

57 FUNKORAMA I/area/190MM' 
73 GMIERS net» htttie, ENI/EN Madame B1/613eautiuMess, 

BW2 Dees CI* Bias, ASC1P/337. ASCAF1 
20 GET MONEY (13ÉPc(MASCAP/U1133s,BM/dElpse,ASCAP/AH, 

AVM* Apr( ATAP/Juste Cures ASCAPMEE AVM 11-
56 GIVE ME THE NIGHT (FD:6M ASCPMITI0 ATM W2M 
74 GOOF UP YONDER 03u11cht El14124 Chistan, BM) 
32 HAVE I NEVER (Ea, EM/Scni/AIVIrgs EMI FL 
79 HEATHEN RAGE (SMOIAEta.EMMants-TensMne,B149/6 

Rdte, MAD 
40 HEY LOVER (11cdsag, ATAP/Alim /SW YA3M 
86 HOOP IN YO FACE (FROM SUNSET PARK) (Ccsm, Elf* 
77 HUSTLER'S DiEME (Peons, ASCAPAIEM lad Wee 

ATM* Fie,ez ASC1P/WatneTanatne, 
76 *YOU'RE NOT GOMM LOVE ME ROIT alma ATAPAIMILM 

91/.83,P/AMA9DIP/A6,A9DIP/Had*/,AVP) 
e ILLUSIONS WCA ASCOP/SculAssasils ASCAP46*.ASCAPA*5 

Flom Da Borg ATJPEtwaSp3dtSufs,E1M) 
34 I MISS YOU (COME BACK HOME) (FROM NEW YORK 

UNDERCOVER) OEM Aix( ASCAP/E-Z-Dtal, /SOMAS& 
Wei,* ATM HAMIM 

99 I REMEMBER AM ',Mimi, BIWNTIN, BM/Shann FaIns6. 
Ble(19016Mirre TAM. EAVathr AK MOIL 

5 I WILL SURVIVE Ream ktiASCAP/Psetri-Vies,ASCAM 
70 JESUS TO A CHILD (DM lcally, ASCAPAZImeE AT») Wad 
83 KEEP IT REAL (lattilic,ASCPP/Baaie Tax, ASCAPera* Root 

ATM') 
17 KEEP ON, KEEPIN' ON (FROM SUNSET PAR* eoSooet. 

/STAMM ApEASDIP/Brosle Sze*, ASCAP/Tcp Bin', 
ASCPPAWEMAlarner-Tarredae, 91K HON 

26 KEEP TRYIN' era's kiceASCAP/Oco.e18,ASDIPPEna 
ASCPP/Ja* BIA1)/ Scrgs BM) HAWN 

4 LADY Mh-dto,ASCAP/12.013/61,ASUP/RIMIrn,ASCAPPoSOarn 
kflASCAP) 

78 UZFlAUR LEMAN EMIKUSM(11 (Baty Pal, EMU Nee. 
ASCRA310441014 ASCAP/Stagene «Pe 

68 LET ME CLEAR MY IHROM (UMW) 
33 LET'S LAY TOGETHER (FROM DONT BE A MENACE_) 

*ate, EM4Mely, HMO 
75 LETS PLAY HOUSE (Ste, ATAPErtxds ASCAPAM3 

ASCAP/Snoco Dag/ D*ASCAP) 
43 LOVE U 4 UFE (ENE Pod ASCAPDeSeing ht*ASCAP) H. 
98 MICROPHONE MASTER ISIMATICot Da Simer, ASCAPMee Mo 

Eas/. ASCPP/EM AorE ASW/Celar Ts The Adcid, ATAP/Sma 
Barg ASCAP) FL 

1* MISSING (Stei/AW BMI) 
90 MOVE YA BODY (Rea PeopE. ASCAPanta ATAPMany 1 

Eadmaxt,AT/P/Ahe ASC1P/Nach ASCAPOark's Fa*, 
EM)W2M 

67 MR. ICE CREAM MAN (Burilte,B1443*20/10 
93 MUST STAY PAID Molt ATOP) 
69 NASTY DANCERAVMTE HORSE (C6(.. »tie *it &Nle, 

Ifflaton,B1/1/M3ASCAP 
13 NOBODY KNOWS Ooe Mat. BM/31 Shit BM/Dln, BM) UM 
11 NO ONE ELSE (kiwi* Bean. EMMustil Cares WPM Api, 

A.SCAPiaASCAP430P,ASCAP/larrlaASCPPIA4Conle 
ASOIPAYBASCAP) FLAMM 

10 NOT GON' CRY (FROM WARING TO DOIALD eat, 
EM/Say/ATV Sags Bleck fin BM) RPM 

35 ONE FOR THE MONEY (Lamle »time atm. EIMA.axne 
ASCPPMapi,ASCPPAttetCtratarn,ASCAP/141-131,ASC6P) 

Hot R&D Singles Sales,. 
Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number 
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. 

lomunfficair 

IC 

3 

o  

‘e' 
TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

6 

* * NO. 1 * * 
DOWN LOW (N0000Y HAS TO KNOW) 

KELLY FEAT, RONALD MEY MD 5 Meat Na 1 

ALWAYS BE MY BABY 
MARIAH CAREY (COLUMBIA) 

3 

2 

8 

4 

5 woo-NANsEvERTuNG REMAINS RAW BUSTA RHYMES (ELEKTRA/EEG) 

9 

5 

6 

ALL THE THINGS (YOUR MAN WON'T DO) 
JOE (ISLAND) 

DOIN IT 
LL COOL I (DEF JAM/RAUISLAND) 

LADY 
D'ANGELO (EM)) 

5 8 I WILL SURVIVE CHANTAY SAVAGE (RCA) 

11 

6 

7 

10 

17 

17 

15 

3 

NOBODY KNOWS 
THE TONY RICH PROJECT (LAFACE/ARISTA) 

NO ONE ELSE 
TOTAL (BAD BOY/ARISTA) 

SITTIN' UP IN MY ROOM 
BRANDY (ARISTA) 

COUNT ON ME 
WHITNEY HOUSTON &CECE WINANS (ARISTA) 

12 12 7 5 O'CLOCK 
NONCHALANT (MCA) 

13 

16 

9 

15 

17 

13 

11 

4 

10 

10 

NOT GON' CRY 
MARY J. BLIGE (ARISTA) 

KEEP ON, KEEPIN' ON 
MCLYTEFEAT.NSCAPE (FLAL.CR UNITFASIWESTAIG) 

A THIN LINE BETWEEN LOVE & HATE 
H-TOWN (JAC-MACANARNER BROS.) 

WHO DO U LOVE 
DEBORAH COX (ARISTA) 

17 14 15 FU-GEE-LA 
FUGEES (RUFFHOUSE/COLUMBIA) 

18 

e 
20 

16 

20 

18 

2 

5 

9 

RENEE 
LOST BOYZ (ISLAND) 

1,2,3,4 (SUMPIN' NEW) 
COOLIO (TOMMY BOY) 

GET MONEY 
JUNIOR MAFIA (UNDEASBIG BEAT/ATLANTIC) 

21 

22 

23 

24 

25 

21 5 DO YOU WANT TO 
XSCAPE (SO SO DEI/COLUMBIA) 

19 

24 

23 

22 

15 

6 

19 

18 

WHERE DO U WANT ME TO PUT IT 
SOLO (PERSPECTIVE) 

STAIRWAY TO HEAVEN 
PURE SOUL (STEP SUN/INTERSCOPE) 

ONE SWEET DAY 
MARIAH CAREY & BOYZ II MEN (COLUMBIA) 

TONITE'S THA NIGHT 
KRIS KROSS (RUFFHOUSE/COLUMBIA) 

26 28 9 CAN'T BE WASTING MY TIME 
MONA LISA FEATURING LOST BOYZ (ISLAND) 

27 26 18 SOON AS I GET HOME 
FAITH EVANS (BAD BOY/ARISTA) 

28 

a 
30 

31 

27 

54 

25 

29 

4 

4 

25 

26 

HAVE I NEVER 
A FEW GOOD MEN (LAFACE/ARISTA) 

DEAD PRESIDENTS 
JAY-Z (ROC-A-FELLA) 

BEFORE YOU WALJC../LIKE THIS AND... 
MONICA (ROWDY/ARISTA) 

ANYTHING 
3T (M11/550 MUSIC) 

32 

34 

36 

32 5 SOUL FOOD 
GOODIE MOB (LAFACE/ARISTA) 

34 

30 

36 

31 

46 

4 

24 

4 

34 

6 

SCENT OF ATTRACTION 
PATRA DUET WITH AARON HALL (550 MUSIC) 

I MISS YOU (COME BACK HOME) 
MONIFAH (UPTOWN/MCA) 

ENVY 
FAT JOE (V(OLATOR/RELATIVITY) 

GANGSTA'S PARADISE 
COOLIO FEAT. L.V. (MCA SOUNDTRACKS/MCA) 

ALL I NEED 
JESSE POWELL (SILAS/MCA) 

IC 3 

5 

o 

L3' 
TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

ce LET'S LAY TOGETHER 
THE ISLEY BROTHERS (ISLAND) 

53 2 WHAT DID I DO TO YOU? 
TERRY ELLIS (EASTWEST/EEG) 

55 3 SHADOWBOXIN' 
GENIUS/GZA (GEFFEN) 

41 33 7 JESUS TO A CHILD 
GEORGE MICHAEL (DREAMWORKS/GEFFEN) 

59 2 MR. ICE CREAM MAN 
MASTER P (NO LIMIT) 

43 44 7 PHYSICAL FUNK 
DOMINO (OUTBURST/RAUISLAND) 

44 35 14 FUNKOFtAMA 
REDMAN (1NTERSCOPE) 

45 38 9 KEEP TRYIN' GROOVE THEORY (EPIC) 

57 4 EVER SINCE YOU WENY AWAY 
ART N' SOUL (NATURE BOY/BIG BEAT/ATLANTIC) 

47 43 5 SET U FREE PLANET SOUL (STRICTLY RHYTHM) 

48 39 6 WIND BENEATH MY WINGS 
GERALD LEVERT & EDDIE LEVERT. SR (EASIWEST) 

49 42 3 DON'T RUSH 
SILK (ELEKTRA/EEG) 

so 45 3 FEES SO GOOD (SHOW ME YOUR LOVE) 
UNA SANTIAGO GROOVE NATION/UNIVERSAL) 

51 37 10 EVERYDAY & EVERYNIGHT YVETTE MICHELLE (LOUD/RCA) 

64 9 UKNOWHOWWEDU BAHAMADIA (CHRYSALIS/EMI) 

53 52 10 WHITE HORSE/NASTY DANCER 
KILO (WRAP/ICHIBAN) 

54 41 18 WE GOT IT 
IMMATURE (FEATURING SMOOTH) (MCA) 

60 2 SCANDALOUS 
THE CLICK (SICK WID' IT/JIVE) 

56 40 13 VISIONS OF A SUNSET 
SHAWN STOCKMAN (POLYDOR/A&M) 

HUSTLER'S THEME 
SMOOTHE DA HUSTLER (PROFILE) 

58 51 17 BEWARE OF MY CREW 
L.B.C. CREW (JAC-MAC/WARNER BROS.) 

66 3 WHY YOU TREAT ME SO BAD 
SHAGGY FEAT. GRAND PUBA (VIRGIN) 

60 

61 

62 

49 

58 

56 

21 

6 

4 

HEY LOVER 
LL COOL I (DEF JAM/RAUISLAND) 

AIN'T NO PLAYA 
RAPPIN' 4-TAY (CHRYSALIS/EMI) 

C'MON 'N RIDE IT (THE TRAIN) 
QUAD CITY DJ'S (QUADRASOUND/BIG BEAT) 

63 50 20 EXHALE (SHOOP SHOOP) 
WHITNEY HOUSTON (ARISTA) 

64 47 11 YOU WANT THIS PARTY STARTED 
SOMETHIN' FOR THE PEOPLE (WARNER BROS.) 

65 49 23 LOVE U 4 LIFE 
JODECI (UPTOWN/MCA) 

e 67 3 SLOW JAMS 
QUINCY JONES (QWEST/WARNER BROS.) 

© 70 6 GAMERS THE CONSCIOUS DAUGHTERS (PRIORITY) 

68 62 26 CELL THERAPY 
GOODIE MOB (LAFACE/ARISTA) 

69 61 5 KEEP IT REAL 
JAMAL (ROWDY/ARISTA) 

70 69 18 LEFLAUR LEFLAH ESHKUSHKA 
IIITAHNITAHAIDOGC<STIEFAB5CLIC(COAN 

71 65 7 SPACE AGE 
EIGHTBALL & MJG (SUAVE/RELATIVITY) 

19 DROP 
THE PHARCYDE (DELICIOUS VINYUCAPITOL) 

a HOOP IN YO FACE 
69 BOYZ (FLAVOR UNIT/EASTWEST/EEG) 

74 68 13 DON'T GIVE UP 
ISLAND INSPIRATIONAL ALL STARS (ISLAND) 

o 15 GOIN' UP YONDER 
HAMMER (GIANT/WARNER BROS.) 

O Records with the greatest sales gains. 1996 Billboa cVBPI Communications and SoundScan, Inc. 

HA« 
D ONE SWEET DAY (Scoi/A1VSorts1314fte, 6616131ait Pant*, 

Efflandamd,EM/Pgrae,BNLShaan PM:kW/Anse 
BM/SaelV Tue., AVM FL 

59 PHYSIC./ FMK Melart/WPWASOM/Mysals/GGIMIABIA 
96 REAL LIVE SH*I (She flee MCP/Fable* BM) 
19 RENEE (FROM DON'T BE A MENACE-) lust Bag 

ASCiedieSgASCAP/Mj TvaScrs, ASOseCee 06s. 
ATAIW.S3sATAPAEMActE ASW/Flie Tyre, ATM) 

e SCANDALOUS anta 9r4E-49 EAMB443E E140-SME 
B14/Sum T. BM/Saes Oflasnia, BMiSsja BM) 

31 SCENT OF ATTRACTION *ate, (*Deal likia 
ATAPAtharatai,ASCAPAarrion,ASCAPIIM3M 

64 SET U FREE (Ha:Item, BE/6 
94 SEXY (Abu ASCA/Mulin, ASCPPASP., ASCAPAte fife Witt 

ASCOPiEbsk ASCAPtDesden. *COMM 
54 SHADOWBOION' (Cases-HMG, EMMarnmcs EMAISGram Irrt 

ASCAPRAASCAM 
7 *MN' UP IN MY ROOM (FROM WAMNG TO EXHALE) 

91.91I&mJ/A1V&rgs4fooFIn91K WEM 
33 SLOW JAMS *Aare ASCAPPI'M Asee 
29 SOON AS I GET HOME (Cltyna Babi,I3V0axeCanbs, emEm 

Blacleacod, BW*41 Shaft Tare BtilAusbi Cores AT/PAM 
Aix& AVM FL 

e SOUL FOOD (Dead keg Wed Shit, 1314G3orle Atb, 
EWA% Seq, *DIP) 

62 SPACE AGE Vaxy-N-PridetASCAM 
21 STAIRWAY TO HEAVEN (Mghtillue «AP) W2M 
86 TOM A LOOK (Stan U Wet BM/MIPX Ban EM'att. 

ATAPAS13,ASOIP/TekeAni One ASCAPPeklans 

ASCAP/twg END INEM 
*1 MEL ME (Akre AMP/Owe 78. ASCAllbe EMEST0/MYTIce. 

(9/1/Drearn Team, B1/01%131MIL 
12 AMIN UNE BETWEEN LOVE 8. HAIE (Cction.13MAYn Or 

tme,1944Itana-TaTeteell'OMM 
3/ MEOWS THA NIGHT G.) So re ASCAPAII Apt AT/Pete 

AitenEfiegYOre, BeHETItal* 911) ft 
53 UNIONHONWEDURedRuled.ASCPP) 
65 VISIONS OF A SUNSET (FROM MR. HOLLAND'S OPUS) 

Mann Pale. BlMese 1361/Songs Of Pc4Oarn, BM) FL 
51 WE GOT IT Volta, ATAPtixknan. BM/Sean lbe Mistro" 

IMP*ASCAPfe-feacASDIP/Sciefeans-1111.13M)M1WHL 
813 WELCOME (Erck Samm, ASCAPWarrie ASCAPktritiNdie, 

ASCAPHAMM 
41 WHAT DID I DO TO YOU? No Tulf-Enufl, EMA3/1 

BM,Maelhan Ake Pat BM) 
29 WHERE DOU WANT ME M PUT IT (ENE Am( ASDIPM/e 

Tee ASCAPAZIA Ellacitteccl BMAMplle Bast. MED 
(02 WHO CAN I RUN TO (Wanw-Tarniabre, BM) WEINI 
15 WHO DO U LOVE OVCA ASCAP/Att& Rhet ASCAPRonie 

ASW1CraIngtn. ASCII 111E9WHI.. 
e WHY YOU TREAT ME SO BAD 9.Pagstxx ASUP/Bob Haley, 

MC/Peden ASCAP/Soms Of Wren. BIM 
* WIND BENEATH MY WINGS »ma %seat Wm, EMEWB 

GI( &SUP) 
6 WOO-HAN!! GOT YOU ALL IN CHECK/EVERYTHING 

REMAINS RAW Reh's,131.16Saisses, BAUM Bladmœd, 
MManceCanbs BM) 

58 YOU WANT THIS PARTY STARTED Gee Fui‘. lettitulot 
131/{Mtele Nre Yes, effleznum *ugh ATAP) 
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11 11 B LBU STORE SALES REPORTS COLLECTED, COMPILED, 
T. ACNODMPPIRLOE:DFERDOMBYA NATsIO0NuAnLdSAsMcPaLnE„OF RETAIL S I'll" 
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I
 LA
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E
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G
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ARTIST TITLE 
LABEL 8 NUMBER/DISTRIBUTING I ABEL (SUGGESTED I IST PRICE OR EQUIVAL ENT FOR CASSETTE/CD) 

I
 PE
AK
 

PO
SI
TI
ON
 

46 43 46 34 AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS 34 

0 56 54 22 FAT JOE VIOLATOR 1239NRELATIVITY (10.98/16.98) JEALOUS ONE'S ENVY 7 

48 49 52 72 SADE A EPIC 66686* (10.98 EQ/16.98) THE BEST OF SADE 7 

49 38 44 5 LORD FINESSE PENALTY 3035NTOMMY BOY (9.98/13.98) DI THE AWAKENING 36 

CI 1 1 6 
* * *NO. 1/GREATEST GAINER* * * 

FUGEES RUFFHOUSE 67147NCOLUMBIA (10.98 EQ/15.98) 3 weeks at No. 1 . THE SCORE 1 
50 41 49 21 VARIOUS ARTISTS NO LIMIT 53993NPRIORITY (12.98/18.98) DOWN SOUTH HUSTLERS 13 

51 44 42 78 BRANDY A' ATLANTIC 82610/AG (9.98/15.98) BRANDY 6 

2 2 2 7 2PAC DEATH ROW/INTERSCOPE 524204*/ISLAND 119 98.24 981 ALL EYEZ ON ME 1 52 46 37 3e 
' 

JODECI A THE SHOW, THE AFTER PARTY, THE HOTEL 
UPTOWN 11258`/MCA (10.98/16.98) 

1 
3 4 4 19 R. KELLY A' JIVE 41579* (10.98/16.98) R. KELLY 1 53 45 48 35 SOUNDTRACK A' MCA SOUNDTRACKS 11228NMCA (10.98/17.98) DANGEROUS MINDS 2 

4 3 3 19 SOUNDTRACK A' ARISTA 18796 (10.98/16.98) WAITING TO EXHALE 1 54 47 58 10 GHETTO TVVINZ BIG BOY 0020 (9.98/14.981M SURROUNDED BY CRIMINALS 37 

5 5 5 38 D'ANGELO • EMI 32629 (10.98/15.98) BROWN SUGAR 4 CI 65 71 23 AZ EMI 32631' (10.98/15.98) DOE OR DIE 1 
6 6 6 25 MARIAN CAREY A' COLUMBIA 66700 (10.98 E0/16.98) DAYDREAM 1 56 42 47 13 JERALD DAEMYON GRP 9829 (10.98/16.98)1M THINKING ABOUT YOU 35 

7 7 7 6 TOTAL BAD BOY 73006NARISTA (10.98/15.98) TOTAL 4 e NEW > 1 DJ SCREW BIG TYME 1130 (10.98/15.98)M 3 N THE MORNIN' 57 

(1) 8 10 6 JAC -M SOUNDTRACKAC4613W 4/  A R N E R BROS. (10.98/15.98) A THIN LINE BETWEEN LOVE & HATE 8 CI 69 74 9 MAZE FEATURING FRANKIE BEVERLY TI-IE Ro-rr STUFF 35885/CAPITOL (11.98/17.98) ANTHOLOGY 57 

59 53 51 33 BRIAN MCKNIGHT e MERCURY 528280 (10.98 EQ/16.981 I REMEMBER YOU 4 (1)1 9 11 18 LL COOL J • DEY JAM(RAL 523845 ,1SLAND (10 98 17 98) MR. SMITH 4 60 54 45 69 , MARY J. BLIGE A' UPTOWN 11156/MCA (10.98/15.981 MY LIFE 1 

Cil NEW > 1 
* * * HOT SHOT DEBUT* * * 

RAPPIN' 4-TAY CHRYSALIS 35509NEM) 110.98/15.98) OFF PAROLE 10 
61 39 43 

14 n _  n e THE _._._. GIANT 24627/WARNER BROS. (10.98/16.98) HELTER SKELTER 5 

62 67 56 50 SOUNDTRACK à PRIORITY 53959*(10.98/15.98) FRIDAY 1 
11 10 8 11 SOUNDTRACK • DON'T BE A MENACE TO SOUTH CENTRAL... 

ISLAND 524146* (10.98/16.981 
3 63 52 34 _'.4 SUGA T. SICK WID' IT 41578/JIVE (10.98/15.98) laa PAPER CHASIN' (4EVA HUSTLIN1 28 

12 12 12 22 THA DOGG POUND e DEATH ROW/INTERSCOPE 50546NPRIORITY (10.98/16.981M DOGG FOOD 1 64 59 66 54 2PAC A INTERSCOPE 92399NAG (10.98/16.981 ME AGAINST THE WORLD 1 
65 64 53 34 RAFJ(WON GUEST STARRING TONY STARKS (GHOST FACE KILLER) • ONLY BUILT 4 CUBAN UNX 

LOUD 66663/RCA (10.98/16.98) ... 2  13 11 9 28 SOLO • PERSPECTIVE 549017/A&M (10.98/15.98) SOLO 8 

0 14 2 CHANTAY SAVAGE I WILL SURVIVE (DOIN' IT MY WAY) 
RCA 66775 (10.98/15.981m 

14 66 61 61 80 THE NOTORIOUS B.I.G. A' BAD BOY 73000`/ARISTA (9.98/15.98) READY TO DIE 3 

67 62 60 20 PHYLLIS . ... _ HYMAN PIR 11040/Z00 (10.98/16.98) I REFUSE TO BE LONELY 12 
0 NEW > 1 SOUNDTRACK WARNER BROS. 46239 (10.98/16.98) GIRL 6 15 68 70 80 34 TRU NO LIMIT 53983NPRIORITY (10.98/14.98) RI TRUE 25 
16 13 14 20 QUINCY JONES • QWEST 45875/WARNER BROS. (10.98/16.98) Q'S JOOK JOINT 6 69 66 62 18 VARIOUS ARTISTS DANGEROUS 41573/JIVE (10.98/15.98) DON'T TRY THIS AT HOME 23 CI 16 15 20 COOLIO • TOMMY BOY 1141* (11.98/16.98) GANGSTA'S PARADISE 15 

70 58 69 113 
- 

WU-TANG CLAN • ENTER THE WU-TANG (36 CHAMBERS) 
LOUD 66336/RCA 19.98/15.98) 

8 

18 18 19 10 THE TONY RICH PROJECT • LAFACE 26022/ARISTA (10.98/15.98) WORDS 18 

19 15 13 11 KRIS KROSS • RUFFHOUSE 67441NCOLUMBIA (9.98 EQ/15.98) YOUNG, RICH AND DANGEROUS 2 
71 76 55 5 GANKSTA NIP RAP-A-LOT 41335/VIRGIN (9.98/15.98) MM PSYCHOTIC GENIUS 32 

20 17 20 20 GOODIE MDR __ __._ ___ LAFACE 26018/ARISTA (10.98/15.981 SOUL FOOD 8 
72 79 76 20 3T MJJ/550 MUSIC 57450/EPIC (10.98 EQ/15.98) IMM BROTHERHOOD 65, 

73 63 63 82 BOYZ II MEN à" MOTOWN 530323 (10.98/16.98) II 1 21 19 18 36 XSCAPE • SO SO DEY 67022W/COLUMBIA 110.98 E0/15.981 OFF THE HOOK 3 
74 75 77 41 WILLIAM BECTON & FRIENDS WEB 9145/INTERSOUND (9.98/13.981 Th BROKEN 25 22 22 17 36 MONICA • ROWDY 37006NARISTA (10.98/15.98) MISS THANG 7 75 60 64 19 TERRY ELLIS EASTWEST 61857/EEG (10.98/16.98) II E SOUTHERN GAL 27 23 21 21 31 JUNIOR M.A.F.I.A. • UNDEAS/BIG BEAT 92614NAG (10.98/15.98) CONSPIRACY 2 
( 86 96 33 VARIOUS ARTISTS • Tommy Boy 1137 (10.98/15.98) JOCK JAMS VOL 1 33 

24 20 16 8 EAZY"E STR8 OFF THA STREETZ OF MUTHAPHU"*IN COMPTON 
RUTHLESS 5504NRELATIVITY (10.98/16.98) 

1 (.7 94 88 69 METHOD MAN • DEY JAM/RAL 523839NISLAND (10.98/16.98) TICAL 1 
25 23 22 26 GERALD LEVERT & EDDIE LEVERT, SR. • FATHER AND SON 

EASTWEST 61859/EEG (10.98/15.981 
2 

78 74 65 24 JANET JACKSON e DESIGN OF A DECADE 1986/1996 
A&M 540399* (11.98/17.98) 4 

0 29 26 20 VARIOUS ARTISTS FUNKMASTER FLEX: 60 MINUTES OF FUNK 
LOUD 66805/RCA (10.98/15.98) 

15 
79 68 59 23 S.O.S. BAND TABU 530594/MOTOWN (7.98/11.98) THE BEST OF S.O.S. BAND 27 

80 57 67 23 PURE SOUL STEP SUN/INTERSCOPE 92638/AG (10.98/16.98) DI PURE SOUL 33 
27 25 27 21 EIGHTBALL & MJG • SUAVE 1521NRELATIVITY (10.98/16.98) ON TOP OF THE WORLD ,2 

0 - RE-ENTRY 95 ZAPP & ROGER • REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9 28 26 25 36 BONE THUGS-N-HARMONY e RUTHLESS 5539NRELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 82 72 79 11 Kum ...__ WRAP 8147/ICHIBAN (10.98/15.98) El GET THIS PARTY STARTED 57 
29' 24 23 71 A TLC . __ _5 LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL 2 83 78 72 1-q .,.. STI-I _ ._ WARD BOYZ RAP-A-LOT 40758/VIRGIN (9.98/15.98) RATED G 35 
30 28 28 20 THE CLICK SICK WID' IT 41562/JIVE (10.98/15.98) GAME RELATED 3 CI RE-ENTRY 98 SNOOP DOGGY DOGG A5 DEATH ROW/INTERSCOPE 92279NAG (10.98/15.98) DOGGY STYLE 1 
31 27 24 30 FAITH _EVANS • BAD BOY 73003NARISTA (10.98/15.98) FAITH 2 85 73 68 19 THE PHARCYDE DELICIOUS VINYL 35102NCAPITOL (9.98/15.98) LABCABINCALIFORNIA 17 

32 31 31 16 IMMATURE MCA 11385* (9.98/15.98) WE GOT IT 14 86 82' 81 18 VARIOUS ARTISTS • TOMMY BOY 1139 (11.98/15.98) MTV PARTY TO GO VOLUME 8 46 

® NEW > 1 D.J. KOOL CLR 7209 (10.98/15.98) al LET ME CLEAR MY THROAT 33 87 71 57 21 ERICK SERMON DEY JAM/RAL 529286NISLAND (10.98/16.98) DOUBLE OR NOTHING 6 

34 32 32 22 GROOVE THEORY EPIC 57421* (10.98 E0/15.981 GROOVE THEORY 14 0 98 83 9 VR HAI NROI O71U8S63AuR9T8/1S11T9S81 SMOOTH GROOVES: A SENSUAL COLLCTION, VOL. 5 45 

0 51 — 2 

* * * PACESETTER* * * 
JESSE POWELL SILAS 11287/MCA(9.98/15.98) RI JESSE POWELL 35 

(1) 100 94 88 IvAiTyRM(709NEvY12i85)ml CREEPIN ON AH COME UP (EP) 
RBUOT NH LEE sTs H55U2G6*, R-ENL fi- TH 2 

90 80 93 18 , C-BO AWOL 7199 (9.98/14.98) BEST OF C-BO 35 
i¡D 48 33 6 MAD SKILLZ BIG BEAT/ATLANTIC 92623*/AG (10.98/15 98) Ma FROM WHERE??? 18 91 92 70 Z.l. INTRO ATLANTIC 82662/AG (10.98/15.98) NEW LIFE 16 
CI 37 35 21 GENIUS/GZA • GEFFEN 24813* (10.98/15.98) LIQUID SWORDS 2 C) RE-ENTRY 43 VARIOUS ARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 1 

RHINO 71859 (7.98/11.98) 
33 38 34 30 55 MYSTIKAL BIG BOY 41581/JIVE (10.98/15.98) RI MIND OF MYSTIKAL 14 

39 33 40 24 DEBORAH COX ARISTA 18781 (10.98/15.98)1R DEBORAH cox 25 93 91 — 19 THE TEMPTATIONS MOTOWN 530568 (10.98/16.98) FOR LOVERS ONLY 43 

40 30 29 3 THE CONSCIOUS DAUGHTERS PRIORITY 53994 (10.98/15.98) GAMERS 29 94 81 85 17 GROUP HOME 6i E  PAYDAY/FFRR 124079NISLAND (10.98/16.98) INI LIVIN' PROOF 34 

41 35 41 19 SILK ELEKTRA 61849/EEG (10.98/16.98) SILK 10 
95 96 86 20 FROST RUTHLESS 1504NRELATIVITY (10.98/16.98) MIII SMILE NOW, DIE LATER 36 

96 93 84 26 SOUNDTRACK • UNDERWORLD 32438/CAPITOL (10.98/16.981 DEAD PRESIDENTS 1 o 50 50 20 WILL DOWNING MERCURY 528755 (10.98 E0/16.981 MOODS 23  
® RE-ENTRY 3 RUSS FREEMAN & THE RIPPINGTONS GRP 9835 (10.98/16.98) BRAVE NEW WORLD 77 43 40 39 21 CYPRESS HILL • CYPRESS HILL III (TEMPLE OF BOOM) 

RUFFHOUSE 66991/COLUMBIA (10.98 EQ/16.98) 
3 

98 84 89 36 SHAGGY • VIRGIN 40158* (10.98/15.98) BOOMBASTIC 11 
0 55 38 4 GEORGE HOWARD GRP 9839 (10.98/16.98) Ma ATTITUDE ADJUSTMENT 38 

99 88 78 Is SPICE 1 JIVE 41583 (10.98/15.98) 1990 SICK 3 
45 36 36 68 KIRK FRANKLIN AND THE FAMILY A KIRK FRANKLIN AND THE FAMILY 

GOSPO CENTRIC 72119 (9.98/13.98) El 6 100 90 90 7 RICHIE RICH SHOT 8000 (9.98/14.98) HALF THANG 57 

°Albums with the greatest sales gains this week. •Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIM certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-

lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked Ea, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit 

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. ME indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc. 
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Billboard's Record Retailing Directory provides the accurate 
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products and services. 

Relied upon by the entire record and video industry, Billboard's 

Record Retailing Directory contains over 7,000 listings of full-line 
record stores featuring chain stores, chain headquarters and independents. 

Jam-packed with listings: 

al phone and fax numbers U store names and addresses U chain store planners and 
buyers al store genre or music specialization U audio book retailers nationwide 

RRD packs all this essential information into one compact 6 x 9 directory — 
so it's easy to handle and take on the road. 

Industry leaders agree—this source of reliable information is too valuable to be 
without. To order your copy at $145 plus $5 shipping and handling ($12 for 

international orders) call (800) 344-7119. In NJ call (908) 363-4156. 
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Billboard Directories, Dept. BDRE)3036, P.O. Box 2016, Lakewood, NJ 08701. 

Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 
Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. 

Please make any necessary name and address corrections above. All sales are final. BDRD3036 
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THEDA SANDIFORD-WALLER'S 

NOT QUITE NO. 1: Mariah Carey's "Always Be My Baby" earns Hot Shot 
Debut honors at No. 3 and No. 2 on the Hot R&B and Hot 100 Singles charts, 
respectively, falling shy of the No. 1 debut Columbia had hoped for. This set-
back is negligible, considering how young the record is—it has been on Hot 
R&B Airplay for a mere seven weeks. Of Carey's No. 1 debuts, only "Fantasy" 
entered both the Hot R&B and Hot 100 Singles charts at No. 1. "One Sweet 
Day," Carey's duet with Boyz II Men, debuted at No. 1 on the Hot 100 but never 
passed its No. 2 debut on Hot R&B Singles to clinch the top spot on that chart. 

HOT SHOT DEBUT: Rappin' 4-Tay's "Off Parole" (EMI) enters the Top R&B 
Albums chart at No. 10. Coming in behind it, at No. 15, is "Girl 6," the soundtrack 
for Spike Lee's new movie. The album is essentially a Prince greatest-hits pro-
ject, with three new titles, "She Spoke To Me," "Don't Talk 2 Strangers," and the 
current single, the title track. Warner Bros. released three greatest-hits albums 
from Prince in 1993; "The Hits 1," "The Hits 2," and "The Hits: The B-Sides" 
sold 506,000, 545,000, and 378,000 units, respectively. The last soundtrack Prince 
scored was for "Batman" (Warner Bros.) in 1989. Complete sales figures are 
unavailable because the album came out prior to the advent of SoundScan. "Girl 
6" should sell comparable units to Prince's earlier greatest-hits projects. 

ALBUM AIRPLAY: There are a few new album cuts receiving attention at radio. 
The Fugees' "Killing Me Softly" reigns the Hot R&B Airplay chart, moving 5-4. 
It is the No. 1 ranked record at 10 radio stations on the panel, including WJMH 
Greensboro, N.C., and KBXX Houston, both of which spun the record more than 
70 times last week WJMH PD Brian Douglas says that at his station, this record 
is "as huge as Vanilla Ice's 'Ice Ice Baby' [SBK] and Boyz II Men's 'End Of The 
Road' [LaFace/Arista]." At WJMH, the song is researching No. 1 in all demos but 
is particularly strong with 18-24s. Douglas adds that "Killing Me Softly" has become 
the station's most-requested song "by a mile" in his five years working there. 
KBXX PD Robert Scorpio says the record is top five in his call-out 

research and is reacting best with Houston's Hispanic listeners. Following 
radio's lead, Columbia has just finished shooting a video and cutting a remix 
featuring Bounty Killer. Columbia is tentatively planning a commercial 
release of the remixes. The Fugees are also enjoying airplay on "Ready Or 
Not," which moves 60-54 on the Hot R&B Airplay chart. 
The "Waiting To Exhale" soundtrack (Arista) has already spawned four 

hit singles, and Toni Braxton's "Let It Flow" may well be the fifth. Arista 
is planning on officially releasing "Let It Flow" as the B-side to "You Make 
Me High," the first single from her forthcoming album, "Toni." Airplay of 
"Let It Flow" slides past Whitney Houston and Cece Winans' "Count On 
Me," which moves 13-10 on the Hot R&B Airplay chart. 
The cut has been receiving support from adult-leaning R&B stations. Accord-

ing to WFXC Raleigh, N.C., PD Chris Connors, "Let It Flow" is testing top 
five with females 25-39. WMXD Detroit PD Skip Dillard adds that although 
Braxton is burning slightly with his 20-29 demo, the 30-plus audience can't get 
enough of the record and is not showing signs of tiring. His station is also play-
ing Aretha Franklin's "It Hurts Like Hell" from "Waiting To Exhale." 

Total, the bad girls of Bad Boy/Arista, are making small strides (36-35) with 
"Kissin' You." WXYV Baltimore has added it in power new rotation. PD Steve 
Crumbley says that because this is the third track from the album, the song 
is already familiar to females 18-24 and is developing nicely in the 25-34 female 
demo. Total will be performing at WXYV's Sisters Only expo April 13. 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 _ 6 GEORGY PORGY 
3.D (TRISTAR) 

2 — 1 11,111rialy Km 
3 10 3 NO COMPLEX 

CHINO XL (WARNER BROS.) 

4 _ i SECOND TIME AROUND 
DAVID JOSIAS (IMI) 

5 2 5 SOAKIN' WET 
DG (H.C.I.B.DJRAUISLAND) 

6 3 6 LA FAMILIA 
FROST (RUTHLESS/RELATIVITY) 

7 1 6 DANCE WITH ME 
INTRIGUE (GRG/UNIVERSALI 

8 13 9 CRIME SAGA 
SHABA72 THE DISCIPLE (PENALTY/TOMMY BOY) 

9 5 6 CLICK 
G-SHORTIES (STRESS) 

10 15 22 BANKHEAD BOUNCE 
DIAMOND FEAT D-ROC (EASTWEST/EEG) 

11 — 1 MOTHER'S PRAYER 
POPPA DOO (AVEX/CRITIQUE) 

12 — 1 4 THA E YELLA (STREET UFFJSCOTTI BROS/ALL AMERICAN) 

13 17 2 PO PIMP DO OR DIE ICWRI 

HOT HU 
T. SINGLES 

. 

," 

3 

‘:, 

3 
TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

14 14 7 NO LOVE WITHOUT HATE SUNZ OF MAN (WU-TANG) 

15 8 21 SOME ENCHANTED EVENING 
THE TEMPTATIONS (MOTOWN) 

16 21 6 WHAT GOES UP (REMIX) 
MACK DA MANIAK (SELECT) 

17 _ i THESE ARMS 
ALL-4-ONE (BLITZZ/ATLANTIC) 

18 9 5 GIN & JUICE 
DEVANTE (MCA SOUNDTRACKS/MCA) 

19 22 9 DARK SUN RIDERS DARK SUN RIDERS (ISLAND) 

20 12 5 Shierril ME & MY COUSIN (PRIORITY) 

21 11 33 WASSUP, WASSUP! 
A-TOWN PLAYERS (PREMEDITATED/WB) 

22 18 2 I CRY BASS IS BASE (LOOSE CANNON/ISLAND) 

23 19 10 I GOT DAT FEELIN' 
DJ. KOOL (CLR) 

24 7 9 BOUNCE IT 'PALL 
KIZZY ROCK (TOMMY BOY) 

15 16 3 SITUATIONS 5 TH WARD BOYZ )RAPA-LOT/VIRGIN) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

R&B 
COLOR ME BADD PAINTS A BRIGHT PICTURE 
(Continued from page 23) 

Chance," peaked at No. 20 on the Top 
R&B Albums chart and at No. 56 on 
The Billboard 200. 
"By general standards, it did well, 

though not in comparison to the sales 
on the first LP," says Young. "The 
[time] between 'Time And Chance' and 
the new album isn't considered unusu-
al for a band, and the feedback we're 
already receiving at radio for this pro-
ject is very strong." 
Thornton says that "Time And 

Chance" sent mixed signals from a 
marketing standpoint. "There was 
some wrong imagery with that album. 
The visuals portrayed us as 'hard' and 
'street,' but a lot of the songs, like 
'Wildflower,' God Is Love,' and 'Living 
Without Her,' didn't mesh with the 
image." 
"The Earth, The Sun, The Rain," 

the Walden-produced first single from 
the new set, was serviced to radio 
March 19 and is due in stores April 19. 

Several tunes on the new album are 
in the vein of "I Wanna Sex You Up," 
the group's 1991 debut single, which 
sold 2 million units, according to 
SoundScan, and reached No. 1 on the 
Hot R&B Singles chart and No. 2 on 
the Hot 100. The song was on Giant's 
"New Jack City" soundtrack. 
Thornton cites "From The Back," 

co-produced by Jon B. and Babyface, 
"Sexual Capacity," "Ooh Tonight," 
"Ain't Nobody Going Home," and "Soft 
N'Easy" as examples of songs that 

II D EXTREME 
(Continued from page 23) 

II D Extreme, which is managed by 
Derrick Martin of L.A.-based TMC 
Entertainment, performed at the 
Urban Network's Power Jam confer-
ence and during a special R&B music 
seminar for women only at the Gavin 
Seminar last February. 

In May, the act, which has yet to sign 
with a booking agency, is scheduled to 
perform at trade magazine Impact's 
Super Summit conference. 
This summer, II D Extreme will 

perform at select promotion dates dur-
ing the 1996 Black Expo, a touring 
exposition dealing with arts, crafts, 
and business opportunities. The group 
is scheduled to join the expo in Jack-
sonville, Fla., New York, Houston, Dal-
las, Charlotte, N.C., Detroit, and Wash-
ington, D.C. 
No concert tours have been con-

firmed for the group. 
Although MCNs marketing strate-

gy is national in scope, the label will ini-
tially concentrate on regional promo-
tional performances in such mid-
Atlantic and Southeastern markets as 
Atlanta, Tampa, Fla., Miami, and 
Orlando, Fla., where the act's debut set 
was successful. 

International way stations include 
Japan, Holland, and the U.K., where 
the trio has appeared before in concert 
and developed a following. 
Support tools for the marketing and 

promotion campaign include the dis-
tribution of fliers to press, retail, and 
industry tast,emakers. The label is also 
considering specially designed T-shirts 
and writing pads that bear the act's 
logo. 
MCA plans to take advantage of the 

group's good looks with photo shoots 
reflecting "extremes" in fashion. "As 
the album heats up, there will also be 
radio and TV spots," says Batchelor. 

BIG EIGHT 
ESSENTIAL REFERENCE GUIDES I 

were influenced by "I Wanna Sex You 
Up." He says, "We started out with a 
song about sex, and, at the time, there 
was nothing that bold. We admit that 
'From The Back' is a 'nasty' song, but 
our songs are about promoting intima-
cy, not just out-and-out sex." 
"Now And Forever" is a high-prior-

ity project for the label. Young says, 
"There's a great deal of anticipation for 
this album, and radio continues to play 
Color Me Badd's records. Our initial 
emphasis will be at radio, with the 
group's main [crossover] and R&B sup-
porters, and we will be servicing them, 
as well as [top 40] and [AC] radio." 
The group, which is managed by 

Steve Wax at Stiletto Entertainment, 
worked closely with Revolution found-
er Irving Azoff to select material for 
"Now And Forever." 

It was Azoff who first heard "For All 
Eternity," a tune that was produced by 
members of Boyz II Men for the album. 
"Working with Nate, Wanya, and 
Shawn was like a reunion for us," says 
Thornton. 
"The first time we met was at a 

[Black Radio Exclusive trade conven-
tion] in 1990, before 'Sex You Up' came 
out. We clicked right away, and we all 
agreed that we wanted to work togeth-
er at some point." 

Watt,ers notes that many of the male 
vocal groups that have emerged since 
Color Me Ba.dd's initial success in 1991 
"give us and Boyz II Men respect for 

coming out first, going mainstream, 
and starting what people call ̀ doo-wop 
hip-hop.' But we know that there were 
[acts], like Take 6, who came before us. 
It's just nice to be recognized for hit-
ting early on." 
While a domestic promotional tour 

is in the planning stages, initial mar-
keting efforts for "Now And Forever" 
will include a European trek in April 
that will be arranged by BMG, Revo-
lution's licensee outside the U.S. and 
Canada. A tour of the Far East is pos-
sible later in the year. 

Blunt Representation. Blunt rapper 
Mic Geronimo sits with Def Jam artist 
Foxy Brown during the production of 
Geronimo's videoclip "Wherever You 
Are." 
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I. International Buyer's Guide: The worldwide music & video business-
to-business directory jam-packed with record & video co's, music publishers, 
distributors & more. $109 

I
2. International Talent & Touring Directory: The source for U.S. & 
International talent, booking agencies, facilities, services & products. $95 

3. Record Retailing Directory: Detailed information on thousands of 
I independent music stores & chain operations across the USA. $145 

1 4. International Tape/Disc Directory: All the info on professional services & supplies for the audio/video tape/disc industry. $50 I5. Nashville 615/Country Music Sourcebook: The most 
comprehensive resource of business-to-business listings for the Nashville 
region & country music genre. $50 

I
6.C> The Power Book March 1996 Edition: The ultimate guide to 
radio and record promotion. Lists Radio Stations (Country, Rock, R&B, Top 40), 
Record Companies, Radio Syndicators and Top 100 Arbitron Markets. $75. 
* BOOK BU The Power Book March Edition AND The Power Book September 
i1996 Edition— $119 (order Sept. edition now & save more than 20%—mails in Sept. '96) 

7. International Latin Music Buyer's Guide: The essential tool for 
I finding business contacts in the latin music marketplace. $60 

i8. 074 International Recording Equipment & Studio Directory I 
1994 Edition: All the facts on professional recording equipment, studios & 

I equipment usage. MAT $40 
Mail in this ad with check or money order or call today! 
For fast service call: 1-800-223-7524 or 1-800-344-7119. I 
In NY call (212) 536-5174. In NJ call (908) 363-4156. IBillboard Directories, P.O. Box 2016, Lakewood, NJ 08701 

Please add $5 per directory for shipping ($12 for international orders).Add applicable I 

sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only. 
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Original Geto Boys Are Resurrected 
THE COMING: Rap-A-Lot/Noo 
Trybe/Virgin Records releases the 
Geto Boys' sixth album, "The Resur-
rection," on Tuesday (2). The set rep-
resents a reunion of Bushwick Bill, 
Scarface, and Willie D., the most 
famous members of this revolving 
crew, which has been in business since 
1988. The Houston-based threesome 
recorded the landmark platinum sin-
gle "Mind Playing Tricks" in 1991. dealers, gum-crackin' honeys, ghetto 
After releasing one long-player, garners, and pit bulls on leashes-

1993's "Till Death Do Us Part," with against a backdrop of musical drama. 
replacement member Big Mike, Scar- It's a fitting cinematic translation of 
face and Bushwick Bill got back the track. 
together with Willie D. after Scarface Soon the song will be recontextual-
and D. met at a Houston recording stu- ized with additional rap voices, and a 
dio late last year. remix video will be lensed by Perry-

'Face recalls saying to D., "You know man. 
what'll be cool? To do a reunion album On March 20 at Manhattan's Club 
... resurrect this shit." E.S.S.O., during promoter Maria 

Says Bill, 'Afterwards, we sat down Davis' Mad Wednesdays (where black 
like men, and the feelings of oneness we business, culture, politics, and activism 
once shared just started coming back." mix with cocktails, collard greens, and 
The solidarity shows on "The Resur- fried chicken), Real Live got live, as did 

rection," a set that displays the crew's unsigned rap acts Naughty Shorties 
complementary vocal personalities and Dread. 
delivering social and political commen- Producer/DJ K-Def and rapper 
tary over tightly wound gumbo funk. Larry-0 represented their phat single 
Songs include "Timetaker," "Geto Boys lovely. Their album, "The Turnaround: 
& Girls," and first single "The World Is The Long Awaited Drama," is due in 
A Ghetto," a cool cover of the War clas- June on Pirate Recordings/Big Beat/ 
sic that links global ghetto goings-on. Atlantic Records. 
The long-player includes the voice of Also spotted at E.S.S.O. the other 

Larry Hoover, founder of the Gang- night: DJ Kid Kapri plugging his hair 
ster Disciples, which Chicago law shop in the Bronx, N.Y.; Next Plateau's 
enforcement officials regard as the Majette representing herself as well 
largest and most violent street gang in as Profile's M.T. (with stickers); and 
the Windy City. On the first cut, missjones announcing herself as an 
Hoover asserts that "real gangstas go addition to Mot,own's roster of stars. 
to the polls," among other things. Said roster also includes Horace 

Before releasing "The World Is A Brown, whose new single, "One For 
Ghetto" to retail, Noo Trybe distrib- The Money," absolutely drips with 
uted advance DAT copies of the cut to smooth, new-jack dynamism. The 
radio in January. "We got almost 150 track has a Mr. Sex and Buttnaked 
spins of 30 tapes, which shows the Tim Dawg remix that features the 
group is in demand," says Noo Trybe Lost Boyz. There's also a DJ Clark 
promotion VP Dwight Bibbs. Kent remix that sports Foxy Brown, 
The single was sent to college radio, as well as a C+C Music Factory inter-

mix shows, and commercial stations pretation. 
March 9. 
To stir excitement about the Geto JUST TAH LET U KNOW: Jay-Z, 

Boys' return, the label ran a wave of who has a fluid, flippy flow, is moving 
ads in consumer magazines, such as forward in the rap game with the dope, 
Vibe and the Source, beginning in Jan- double-sided single "Dead Presidents" 
uary. "There were three ads spaced (backed with "Ain't No Nigga") on Roc-
over three months," says Noo Trybe A-Fella/Freeze/Priority Records. 
GM Eric Brooks. With loose lasso lines like "Hit with the 
Then the team went to the street 

level. At an industry showcase in Feb-
ruary, promotion reps distributed 
mock funeral programs, as did an 8-
foot Grim Reaper, who roamed around 
the event. 
Three weeks before its drop date 

(and continuing one week after), "The 
Resurrection" was being advertised 
with 30-second spots on the Box. 
"We're also targeting shows like 'New 
York Undercover' and 'The Fresh 
Prince Of Bel Air,' " says Brooks. 
The album debuts with a midnight 

madness sale at George's Music Room 
in Chicago. "We have a real strong 
base in Chicago," says Bibbs, "and it's 
the size of the market—as well as the 
fact that [owner George Daniels] is a 
good person we have had great success 
with in the past—that made us want to 
do this kickoff in Chicago." 

MAD LIVE: The moody, mesmeriz-
ing style of Real Live's "Real Live 
Shit" is that of a soundtrack without a 
movie. Director Dwayne Perryman's 
accompanying clip offers cold images 
of black village life—including street 

by Havelock Nelson 

RICO, they repo your vehicle/Every-
thing was all good about a week ago," 
"Dead Presidents" gained street 
appreciation and received radio airplay. 
But "Ain't No Nigga," which was pro-
duced by Big Jaz (remember him from 
"Hawaiian Sophie" back in the day?) 
and features feminine phenomenon 
Foxy Brown, shows signs of becoming 
an even bigger smash. 
WQHT New York music director 

Tracy Cloherty, who was hanging at 
Manhattan's Palladium one night two 
weeks ago, says, "When that record 
came on, the crowd responded like 
someone had thrown pep pills into the 
audience." 

Jay-Z's full-length set, "Reasonable 
Doubt," is set to drop near the end of 
April. 
With the single "Suspended In 

Time" backed with "Tha Realness" 
(Payday), Group Home offers more 
living proof that existence for ghetto 
dwellers is far more than an illusion. 
"Suspended In Time" has received a 
Groovy remix that has added sweet, 
stirring soul singing to the track's 
spooked-out bounce and hopeful lyrics 
like "Ya gotta put ya mind on achieve 
mode/Go for your goals—boom, 
boom—explode." 
The Sprite soda advert featuring 

KRS-ONE and MC Shan that's cur-
rently airing on y'all's radio and tele-
vision airwaves is fly. But I have a 
question: Is the pair going to now do a 
record together? 
According to Cold Chillin' Records 

president Lenny Fitchtelberg, 
"They're talking about it. They're also 
talking about [participating in] an old-
school tour." 
On "Pushin' Wigs Back," Maestro 

(formerly Maestro Fresh Wes) plays a 
"rhyme Dillinger throwing metaphori-
cal shells, leaving entire crews para-
plegic." It's ferocious stuff, and the sup-
porting sepia-toned videoclip is 
effectively simple. 
On Feb. 17, Little Kim from Junior 

M.A.F.I.A., KRS-ONE, Nas, Omar 
Epps, and the members of Channel 
Live joined sports stars and models 
such as Devon Tyson at Macy's in 
downtown Brooklyn, N.Y. They walked 
in a Karl Kani show, revealing the 
designer's fall and winter lines. 

Make You Wanna Sing. Isley Brothers lead vocalist Ronald lsley and his wife 
and group collaborator Angela Winbush sit with Island executives during a visit 
following the act's signing of a recording deal with the label. "Make Your Body 
Sing," the group's new album, hits retail this spring. Pictured, from left, is Win-
bush, Island black music division promotion VP Ronnie Johnson, lsley, opera-
tions VP Varnell Johnson, and senior VP/GM Hiram Hicks. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScans 
TITLE LABEL & NUMBER/DISTRIBUTING LABEL 1  1  1  1 1 1 1 ARTIST 

C) 1 1 5 
* * * No. 1* * * 

WOO-HAH!! GOT YOU ALL IN CHECKEVERTHING REMAINS RAW • BUSTA RHYMES (C) (M) (T) (X) ELEKTRA 64335/EEG 4 weeks at No 1 

CI 2 2 5 
* * * GREATEST GAINER* * * 

DOIN IT • LI_ COOL .3 (C) (D) (T) (V) DEF JAM/RAL 576120/ISLAND 
3 3 6 7 5 O'CLOCK • NONCHALANT (C) (M) (T) (X) MCA 55075 
0  5 5 5 KEEP ON, KEEPIN' ON (FROM "SUNSET PARK") • MC LYTE FEAT. XSCAPE (C) IT) FLAVOR UNIT/EASTWEST 64302/EEG 
5 4 4 15 : FU-GEE-LA e • FUGEES (C) (M) (T) (X) RUFFHOUSE 78195/COLUMBIA 
6 6 ,i- 7 - . RENEE (FROM "DON'T BE A MENACE...") • LOST BOYZ (C) (o) (M) (T) ISLAND 854584 
0  8 8 5 1,2,3,4 (SUMPIN' NEW) • COOLIO (C) (D) (T) TOMMY BOY 7721 
8 7 3 9 GET MONEY • JUNIOR MAFIA. FEAT. THE NOTORIOUS B.I.G. (C) (T) UNDEAS/BIG BEAT 98097/AG 
9 9 7 18 TONITE'S THA NIGHT • • KRIS KROSS (C) (DI (MI IT) RUFFHOUSE 78092/COLUMB(A 

(j 18 19 4 AIN'T NO NIGGA/DEAD PRESIDENTS • JAY-Z (M) (T) (X) ROC-A-FELLA/FREEZE 53233'/PRIORITY 
11 11 14 5 SOUL FOOD • GOODIE MOB (C) (D) (1) (V) LAFACE 2-4145/ARISTA 
12 13 10 4 ENVY/FIREWATER • FAT JOE (C) (D) (T) VIOLATOR 1546/RELATIVITY 
13 10 9 34 GANGSTA'S PARADISE (FROM "DANGEROUS MINDS") A' • COOLIO FEAT. L.V. (C) (0) (V) MCA SOUNDTRACKS 55104/MCA 

0 19 28 3 SHADOWBOXIN' • GENIUS/GZA FEATURING METHOD MAN (C) (T) GEFFEN 19396 
0 22 - 2 MR. ICE CREAM MAN • MASTER P (C) (T) (X) NO LIMIT 53216/PRIORITY 
16 14 11 7 PHYSICAL FUNK • DOMINO (C) (D) (MI (T) OUTBURST/RAL 577794/ISLAND 
17 12 13 14 

FUNKORAMA • REDMAN (C) (M) (T) INTERSCOPE 98084/AG 
10 27 20 11 UKNOWHOWWEDU • BAHAMADIA 

(c) (MI (1.) (X) CHRYSALIS 58517/EMI 
19 17 24 12 NASTY DANCER/WHITE HORSE • KILO (C) (1) WRAP 349/ICHIBAN 
CI 23 - 2 SCANDALOUS • THE CLICK ICI (D) (T) SICK WID IT 42366/JIVE 
C) NEW> 1 HUSTLER'S THEME • SMOOTHE DA HUSTLER (CI IT) PROFILE 7449 
22 16 15 17 BEWARE OF MY CREW • L.B.C. CREW FEAT. TRAY D AND SOUTH SENTRELL (C) co) (T) JAC-MAC 17722/WARNER BROS. 
0 29 32 8 WHY YOU TREAT ME SO BAD • SHAGGY FEAT. GRAND PUBA (C) (D) (T) VIRGIN 38529 
24 15 12 21 HEY LOVERA • LL COOL J (C) (D) (MI (T) (V) DEF JAM/RAL 577494/ISLAND 
25 21 17 6 

AIN'T NO PLAYA • RAPP1N' 4-TAY (C) (M) (11 (X) CHRYSALIS 58528/EMI 
26 20 21 4 C'MON N' RIDE IT (THE TRAIN) • QUAD CITY DJ'S 

(C) (MI (T) (X) QUADRASOUND/BIG BEAT 98083/AG 
0 31 26 7 GAMERS • THE CONSCIOUS DAUGHTERS (C) IT) PRIORITY 53216 
28 25 16 26 CELL THERAPY • GOODIE MOB (C) (D) (MI (T) (V) LAFACE 2-4113/ARISTA 
29 24 29 6 KEEP IT REAL • JAMAL (C) (MI (T) (V) (X) ROWDY 3.5066/ARISTA 
30 30 18 70 LEFLAUR LEFLAH ESHKUSHKA • HELTAH SKELTAH AND O.G.C. AS THE FAB 5 (C) (T) DUCK DOWN 53223/PRIORITY 
31 28 25 8 SPACE AGE • EIGHTBALL 8, MJG (C) (D) (T) SUAVE 1545/RELATIVITY 
0 RE-ENTRY 22 DROP/RUNNIN' • THE PHARCYDE (C) (D) (T) (X) DELICIOUS VINYL 58483/CAPITOL 

I C NEW > I HOOP IN YO FACE (FROM "SUNSET PARK") (CI IT) FLAVOR UNIT/EASPNEST 64312/EEG • 69 BOYZ 
® 36 27 17 SOIN' UP YONDER • MG. HAMMER FEAT. ANGEL 81.RGESS 8 THE SAN JOSE COMMUNITY CHOIR (C) (D) GIANT 17717/WARNER BROS. 
35 32 22 14 

LET'S PLAY HOUSE • THA DOGG POUND FEAT. MICHELLE (C) (D) DEATH ROW/INTERSCOPE 53230/PRIORITY 
36 26 23 27 DANGER • BLAHZAY BLAHZAY (C) (T) (X) FADER 127049/MERCURY 
37 38 38 34 JEEPS, LEX COUPS, BIMAZ & BENZ • LOST BOYZ (C) (MI (T) UPTOWN 55062/MCA 
CI NEW > I LET ME CLEAR MY THROAT D.J. KOOL (T) (X) CLR 5218. 
39 39 37 ç " ILLUSIONS • CYPRESS HILL (CI (MI IT) 00 RUFFHOUSE 78222/COLUMBIA 
40 40 40 16 JUST TAH LET U KNOW • EAZY-E (C) (D) IT) RUTHLESS 5532/RELATIVITY 
41 34 33 17 COLD WORLD • GENIUS/GZA FEAT. INSPEKTAH DECK (C) (T) GEFFEN 19391 
42 35 31 11 REAL LIVE SH*T • REAL LIVE FEAT. K-DEF & LARRY-0 (C) (T) (X) PIRATE/BIG BEAT 98113/AG 
43 41 39 22 BROKEN LANGUAGE/HUSTLIN' • SMOOTHE DA HUSTLER (C) (T) (X) PROFILE 5440 
44 37 36 9 MICROPHONE MASTER • DAS EFX (FEAT. MOBB DEEP) (C) (T) (X) EASPNEST 64309/EEG 
CD RE-ENTRY 40 ONE MORE CHANCE/STAY WITH MEA • THE NOTORIOUS B.I.G. (C) (D) (M) (T) BAD BOY 7-9031/ARISTA 
(3 NEW I NO COMPLEX • CHINO XL (C) (T) PREMEDITATED 17851/WARNER BROS. 
CI NEW> I DOE OR DIE • AZ (CI (T) (X) EMI 58398 
48 33 30 9 WELCOME • ERICK SERMON (C) (DI (T) DEF JAM/RAL 577791/ISLAND 
10 NEW> 1 AIN'T NO LOVE & HAPPINESS KAWZ (CI BUST IT 74003 
50 42 35 24 WINGS OF THE MORNING • CAPLETON (CI (D) (MI (T) AFRICAN STAR/RAL 577198/ISLAND 
O Records with the greatest saes gains this week. •Videoclip availability. • Recording Industry Association 
of America (RIM) certification for sales of 500,000 units. A RIM certification for sales of 1 million units. Catalog 
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable. 
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single 

availability. (V) Vinyl single availability. (X) CD maxi-single availability. ,c) 1996, Billboard/BPI Communications, 
and SoundScan, Inc. 
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Groove Collective Takes Giant Steps Into The Past 
AS A KID RAISED on the blue-col-
lar streets of the Bronx, N.Y., I would 
swear that my parents taught me to 
wiggle and dance long before they 
taught me to walk. In my. funky, cul-
turally diverse old neighborhood of 
East 182nd Street, where the sight 
and sound of above-ground trains 
punctuated the landscape every 15 
minutes, rhythm was everywhere. 
There was no escaping it. It blared out 
of boomboxes and souped-up car stere-
os. It came from the rickety old radio 
that sat atop the cash register in the 
corner bodega where I bought penny 

GROOVE COLLECTIVE 

candy and Hawaiian Punch. Walking 
down any given block, you could faint-
ly hear rhythms from many a wide 
open apartment window, as the cur-
tains swung in the breeze. Looking 
back, it is no wonder that my childhood 
addiction and affection for rhythm 
would lead me to a career in dance 
music. 
The rhythms that filled my boyhood 

share little in common with the house 
grooves that tend to dominate my days 
now. Back then, a tribal drum was an 
homage to the purity of African cul-
ture, while funk was raw, nasty, and 
oh-so-live. These days, a horn flourish 
is more than likely borne out of a syn-
thesizer or sampler, and strings ... 
well, I do not even want to know how 
they're being conjured up—my ro-
mantic musical notions can only with-
stand so much shattering in one sit-
ting. 
As deeply bonded as I feel to the 

anthems of today, nothing matches the 
chills triggered by a live band throw-
ing down a primal groove with a 
sprawling, soulful melody. Maybe that 
is why I have not been able to dislodge 
"We The People," the virtually flaw-
less second album by Groove Collec-
tive, from my CD player. 

In the five or so years that the acid-
jazz movement has been mining the 
left field of elubland, something has 
always been missing from the equation 
of many of its records for me. I could 
vibe with most bands, but I have 
always been left hungry for something 
more. That element finally took tangi-
ble form during the first strains of the 
song "Loisaida" on "We The People." 
Suddenly, the picture was clear. I was 
in search of a musical thread directly 
linked to the rhythms I had experi-
enced in the Bronx. And I do not mean 
the clean duplication of "the old days" 
in which many acid-jazz records are 
rooted, but rather the fresh perspec-
tive and interpretation of people who 

by Larry Flick 

lived it first hand. You simply cannot 
fake an affinity for or understanding 
of music. It's either there or it's not. 
The 10 pieces that compose Groove 

Collective are as potentially conflict-
ing as they are harmonious. Function-
ing as a democratic society unto its 
own, the group formed in 1990 under 
the banner of the hugely influential 
Giant Steps roving dance club. 
Richard Worth first flexed his flute 
along with DJ Smash and MC/per-
cussionist Nappy G. Drummer Genii 
Siraisi, keyboardistitaal Shur, and 
bass player Jonathan Maron joined 
the trio quickly thereafter. 
The band's Giant Steps connection 

also continually put Groove Collective 
in front of sizable audiences, some of 
whom wanted to feel the vibe and oth-
ers who wanted to participate in its 
creation. The organic communal flow 
of the band sparked its eventual 
expansion to include saxophonist Jay 
Rodriguez, trombone blower Josh 
Roseman, trumpeter Fabio Morg-
era, and percussionist Chris The-
berge. The addition of each member 
also meant injecting a cultural history 
that eventually added into a sound 
blending funk, hip-hop, traditional 
jazz, classic soul, blues, salsa, and 
straightforward pop. 
Breaking out of the Giant Steps 

framework was inevitable, as the band 
took to the road for a spree of gigs that 
ranged from large-scale, blue-blood 
jazz festivals to underground dance 
clubs and an acclaimed but ill-fated 
album for Reprise. The experience 
helped season "We The People," due 
next month on the new Giant Steps 
label, which is distributed by the hal-
lowed jazz label Impulse! Records 
(home to the musical legacies of John 
Coltrane and Charles Mingus, among 
others). 
More than anything, this album feels 

like a stroll through various neighbor-
hoods in New York. Gliding through 
"Fly," with its Afro-Cuban nuances 
and wriggling drums, I can almost 
smell the arroz con pollo cooked by the 
mom of my childhood best friend, 
Willie. Meanwhile, the rousing "Ev-
erybody" and "Lift Off" take me back 
to annual spring block parties, and 
"Sedate" has the warm, humid texture 
of a New York summer. You may not be 
able to go home and relive the past, but 
music like this can make the memories 
so sweet. 

C LIVILLES ROLLS ON: Ya can't 
keep Robert Clivilles quiet for long. 
After regrouping and recording for 
several months, the producer/song-
writer has emerged with an armful of 
choice new material. 
Coming up first is "Shut Up And 

Dance," an album to be released on his 
Sony Japan-distributed imprint, 
CCMS Records, April 21. Already juic-
ing up dancefloors on import test 

pressing is "Reach," a hands-in-da-air 
house track on which he is reteamed 
with diva Debra Cooper. Other stand-
out cuts on the album, which has yet to 
be snapped up by a stateside label, 
include "Just A Little Bit Of Love," fea-
turing Martha Wash, and "Everybody 
Dance," with Karen Bernod and for-
mer Technotronic rapper Ya Kid K. 
l3ernod can also be heard on the inspir-
ing "Love And Happiness." 
"Shut Up And Dance" has Clivilles 

ment,oring several rising producers. "I 
Live" showcases the talents of Hex 
Hector, as well as the vocal skills of 
Jay Williams, while "Saturday Night" 
puts young studio wizard Harry 
"Choo-Choo" Romero under the 
spotlight. 
The next chapter in the winding his-

tory of C+C Music Factory opens in 
early June, when the act's long-
promised self-titled MCA debut bows. 
As a reminder to those who missed the 
• gorgeous late 1995 single, "Always Be 
Around," that Clivilles-helmed troupe 
has taken a more urban/pop direction 
this time around, featuring the rich 
harmonies of female trio A.S.K. M.E. 
and the soulful crooning of Vic Black. 
There are at least three potential radio 
hits to be plucked from that set. We 
hope MCA is ready to commit to this 
project for the long haul. 

INTO THE GROOVE: It was just a 
matter of time before the cover-happy 
kiddies of hi-NRG began plumbing 
through Alanis Morissette's mega-hot 
"Jagged Little Pill" for sugar-coated 
rehashing. Although dueling interpre-
tations of "Ironic" are soon to be 
released in Europe, there are no less 
than three versions of "You Oughta 
Know" circulating. The best of 'em is 
by Germany's U.D.S. Boyz, produced 
by Michael A. and Paul Gala to hip-
thrusting, aerobieized perfection. Our 
only quibble is that the lads wimped 
out and replaced the "f" word in the 
lyrics with the word "love." 
1 K.L.M. Records release does 

everything in her power to ape Moris-
sette's voice, giving the record more 
the feel of a remix than a cover. Won-
der what Morissette—who has 
strained to put miles between now and 
her salad days as a giddy disco dolly— 
thinks about all of this. 
The idea of remixing Reba McEn-

tire's country pop rendition of the 
Supremes "You Keep Me Hangin' On" 
into a disco ditty seemed too bizarre 
to absorb—or see the light of day. But 
now that Love To Infinity has done 
the deed, it is nothing short of utter 
camp brilliance. LTI's Andy and 
Peter Lee have transplanted MeEn-
tire's delightfully arm-flailing vocal 
into an equally dynamic new arrange-
ment in which countless layers of 
strings soar with grand retro flavor 
and reverence. Factor in the track's 
racing beat and jangly Motown-esque 
guitar rolls, and you have a record 
destined to leave you squealing and 
tirelessly shaking your shoulders. Do 
we dare pray for a repeat pairing of 
McEntire and LTI? 
Now here is an unusual union of 

import and label. Arista has picked up 
Robert Miles' genre-broadening 
anthem "Children" for distribution in 

Staying N-Tranced. Critique/Radikal act N-Trance took a breather from lensing 
the videoclip for its current dance/pop hit, "Staying Alive," which updates the 
Bee Gees' disco-era classic. The single is gathering top 40 radio action through-
out the U.S. and is doing particularly well in Boston, San Francisco, and Wash-
ington, D.C. Soon to follow is "Electronic Pleasure," an alburrr of bright Euro-
NRG anthems. A nationwide club tour is being considered for the summer. 
Pictured, from left, are band members Dale Longworth, Gillian Wisdom, Ricardo 
Da Force, Lee Limer, and Kevin O'Toole. 

the States. Forward-thinking DJs have 
been spihning the deConstruction 
Records U.K. pressing of this experi-
mental trance/classical instrumental 
for several months now. Wisely, the 
label has not tampered with Miles' 
vision by remixing it. It would taint his 
bold creative accomplishment to com-
promise it with the injection of anoth-
er producer's personality. "Children" 
is quite a stylistic departure for Arista, 
which tends to stick to middle-of-the-
road club fare. The label certainly has 
the promotional focus and energy to 
break nearly any record it chooses. 
Our fingers are crossed for the fate of 
this one. 
While Adeva prepares her first 

release on Avex Records, Cooltempo is 
reissuing her 1989 international hit, "I 
Thank You," updated with trendy 
Euro-NRG post-production by Danc-
ing Divaz and Love To Infinity. The 
music of each mix is approachably 
warm and pop-friendly, nicely illumi-
nating softer nuances of the singer's 
typically aggressive performance that 
were not clear in Smack's original, 
more darkly shaded production. In all, 
not a bad way to keep the singer in the 
public eye until she graces us with 
something new. 
Speaking of divas with durability, 

Alison Limerick resurfaces as the 
guest singer on the new James Taylor 
Quartet collection, "In The Hands Of 
The Inevitable," on Hollywood Rec-
ords. A far cry from the disco buoy-
ance of her now-classic 1991 break-
through "Where Love Lives," the 
track finds the U.K. stylist sauntering 
with comfort over three funk jazz 
numbers that are steeped in the mod 
fashion revival currently flooding the 
British club scene. She has tried her 
hand at laid-back soul in the past with 
results that were pleasant but left you 
longing for a faster pace. Time has 
given her the seasoning needed to con-
vincingly take listeners on a journey 
that leaves them content and chilled. 
No word yet on where Limerick will 
turn up next (we hear that she may 
join JTQ on a permanent basis), but 
we think this project will open many 
doors for her. 

Nottingham, England-bred produc-
er/composer Charles Webster flexes 

his rhythmic muscles on "The Florida 
Fantasy," an EP of soul-drenched 
house on the amusingly named Love 
From San Francisco Records. Webster 
is joined by Beautiful South saxo-
phonist Kevin Brown on most of the 
tracks, wrapping the bassline with 
fluttering ribbons of melody that help 
set this record apart from the standard 
thumpa-thumpa dub fare crowding the 
street. 
"The Florida Fantasy" will soon be 

available outside the States on Free-
town Records, which also steps up to 
the plate with "Can't Take The Pain," 
a four-eut EP by New York's Phillip 
Damien. Damien also pushes a little 
harder than his competitors by inviting 
singer Roland Clark to perform on the 
shrill "Sacrifice" and "Welcome Back 
To The Shelter," an appropriately 
gospel-spiked tribute to the Big Apple's 
hallowed nightclub. For those who are 
not content until they twirl to the beck-
oning shriek of a woman, Kimara 
Lovelace cuts loose on "Just A Feelin'," 
which is framed with sing-along poten-

(Continued on next page) 
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CLUB PLAY 
1. ONE MORE TRY KRISTINE W. CHAMPION 
2. WHAM BAM CANDY GIRLS VIRGIN 

UNDERGROUND 

3. MOVIN' MONE STRICTLY RHYTHM 
4. 1979 SMASHING PUMPKINS VIRGIN 
5. CAN'T STOP LOVE SOUL SOLUTION 

JELLYBEAN 

Billboard.Demee 
HOT 

itedioule 

MAXI-SINGLES SALES 
1. HEATHEN RAGE CAPLETON AFRICAN 

STAR 

2. WHAM BAM CANDY GIRLS VIRGIN 
UVDERGNOUND 

3. TAKE ME HIGHER VISSION & LORIMER 
PRESENT XLR8 STRICTLY RHYTHM 

4. IF HEADI ONLY KNEW HEATHER B. 
PENDUWM 

5. HOOP IN YO FACE 69 BOY/ FLAVOR 
UNIT 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL TH
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MAXI-SINGLES SALES 
COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan® 

TITLE 1111111 ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

TRES DESEOS (THREE WISHES) EPIC 78286 1 week at No 1 • GLORIA ESTEFAN 1 1 I 5 
***No. 1** * 

WOO-HAH!! GOT YOU ALL IN CHECK MIT) (X) ELEKTRA56050rEEG 4 wee at No. 1 • BUSTA RHYMES 

2 1 2 8 SALVA MEA (SAVE ME) CHEEKY 008/CHAMPION • FAITHLESS 2 3 50 3 RENEE (M) (T) ISLAND 854585 • LOST BOYZ 

0 5 7 10 GIV ME LUV YOSHITOSHI 005 ALCATRAZ 0 5 - 2 SWEET DREAMS (T) V) RCA 64504 • LA BOUCHE 

CD 7 14 5 HYPER-BALLAD ELEKTRA 66043/EEG • BJORK 
* * * HOT SHOT DEBUT* * * 

5 4 6 9 AIN'T NOBODY WORK 78229/COLUMBIA • DIANA KING 10 NEW I ALWAYS BE MY BABY (M) (T) IX) COLUMBIA 78277 • MARIAN CAREY 

6 6 10 9 LIGHT YEARS WORK 78077/COLUMBIA • JAMIROQUAI GREATEST GAINER* 0 10 17 5 WHAT A SENSATION MAW 0005/STRICTLY RHYTHM KENLOU CD 15 13 4 
* * * * *  

AIN'T NO NIGGA/DEAD PRESIDENTS (M) (T) (X) ROC-A-FELLA/FREEZE 53233/PRIORITY • JAY-Z 
• 8 3 1 8 LUCKY LOVE ARISTA 1-2980 ACE OF BASE 

9 8 9 8 • BEL CANTO 
6 4 3 3 DOIN IT/I SHOT YA (T) DEF JAM/RAL 576121/ISLAND • LL COOL J 

RUMOUR LAVA 95649/ATLANTIC 

10 18 6 ME YOUR LOVE) • LINA SANTIAGO 
7 2 2 6 DOWN LOW (NOBODY HAS TO KNOW) (M) IT) (X) JIVE 42372 • R. KELLY FEAT. RONALD ISLEY 11 FEELS SO GOOD (SHOW GROOVE NATION 56004/UNIVERSAL 0 3 6 8 RELEASE ME (T) UPSTAIRS 0115 ANGELINA 

11 14 24 4 SWEET DREAMS RCA 64504 • LA BOUCHE 0 24 25 5 1,2,3,4 NEW) TOMMY • COOLIO (SUMPIN' (T) BOY 721 
12 25 45 3 THE SOUND LOGIC 59039 X-PRESS 2 10 8 6 10 WHO DO U LOVE ARISTA 1-2943 • DEBORAH COX (M) (T) (X) 
13 9 4 11 THE NEW ANTHEM LOGIC 59034 N-JO) FEAT. MARK FRANKLIN AND NIGEL CHAMPION 

0 18 ) 22 5 • KE  ®  31 34 4 LET ME CLEAR MY THROAT (T) (X) CLR 5218 D.J. KOOL 
STRANGE WORLD RCA 64371 

15 16 19 7 12 13 11 15 FU-GEE-LA (MI (TI (X) RUFFHOUSE 78194/COLUMBIA • FUGEES 
THIS IS THE WAY STOCKHOLM IMPORT -TYPE 

ID 2 SANDY B. 
13 10 17 6 I WILL SURVIVE (1) (X) RCA 64491 • CHANTAY SAVAGE 30 - MAKE THE WORLD GO ROUND CHAMPION IMPORT 

ID 21 25 4 LOVE HAS NO NAME REPRISE BABBLE 
14 7 5 17 NO ONE ELSE WI (TI (X) BAD BOY 7.9052/ARISTA • TOTAL 

43644 

DOUBLEPLUSGOOD 
15 12 12 • 22 BE MY LOVER (TI (X) RCA 64445 • LA BOUCHE 18 13 8 n THE WINDING SONG SIRE 66019/EEG 

19 15 11 10 MI)SA 
16 20 10 28 SET U FREE (T) (X) STRICTLY RHYTHM 12428 PLANET SOUL 

SET ME FREE ICHIBAN 24880 

20 19 20 6 THE GIRL NEXT DOOR 
17 9 15 6 LUCKY LOVE (M) (T) (X) ARISTA 1-2980 • ACE OF BASE 

JUSTIFY STRICTLY RHYTHM 12407 - 
• 18 11 - 2 HYPER-BALLAD (111)(1 ELEKTRA 66043/EEG WORK 

(D 28 35 4 REAP (WHAT YOU SOW) SOUND PROOF IMPORT/MCA VERNESSA MITCHELL 0 29 FEEL THE MUSIC STRICTLY RHYTHM 12430 PLANET SOUL FEAT BRENDA DEE - .2 (TI (X) 
23 34 5 REACHIN' JELLYBEAN 2508 INSTINCT 20 21 18 8 SITTIN' UP IN MY ROOM (T) (X) ARISTA 1-2974 • BRANDY (M) 
31 38 3 SUNDAY AFTERNOONS KRASNOW 55184/MCA . VANESSA DAOU 

24 22 23 7 DON'T WIGGLE) AUREUS • THE OUTHERE BROTHERS 
21 14 14 11 FEELS SO GOOD (SHOW ME YOUR LOVE) (T) (X) GROOVE NATION 56004AJNIVERSAL • LINA SANTIAGO 

STOP (WIGGLE 1200 

25 20 13 10 MUSICA MI VIDA BORIQUA ANTHEM PT.I1) MCA IMPORT C+C MUSIC FACTORY 
22 23 4 3 REAL LOVE (X) APPLE 58544/CAPITOL • THE BEATLES 

ES (ROBI-ROB'S 

I C 32 43 3 LAND OF DREAMING MASTERBOY  23 19 24 3 ESA NENA LINDA (11(X) GROOVE NATION/SCOTT] BROS. 78065/ALL AMERICAN ARTIE THE 1 MAN PARTY 
CLUB ZONE IMPORT 

27 12 5 11 • DEBORAH COX 
24 16 7 3 LADY (MI (T) (X) EMI 58532 • D'ANGELO 

WHO DO U LOVE ARISTA 1-2943 

(1 ;1 29 31 5 INSIDE • CULTURE BEAT  25 17 9 3 SHADOWBOXIN'/4TH CHAMBER (T) GEFFEN 22211 • GENIUS/GZA FEAT. METHOD MAN 
OUT 550 MUSIC 78233/EPIC 

29 26 29 6 I DON'T WANT TO TALK ABOUT IT HANDS ON IMPORT GEOFFREY WILLIAMS 
26 26 22 30 MISSING (T) (X) ATLANTIC 85620/AG • EVERYTHING BUT THE GIRL 

30 17 12 13 ENERGY DEVONE 
27 28 28 5 5 O'CLOCK (M) (T) (X) MCA 55076 • NONCHALANT 

AQUA BOOGIE/WING 852637/MERCURY 
NEW I DOE OR DIE (T) (X) EMI 58398 • AZ 

31 24 16 9 IMITATION OF LIFE SIRE 66049/EEG BILLIE RAY MARTIN   34 34 - 6 NO REASON TO CRY (T) (X) QPM 2502/PROFILE JUDY TORRES 

* * * POWER PICK* * * 30 18 20 18 SOON AS I GET HOME (M) (T) (X) BAD BOY 7-9049/ARISTA • FAITH EVANS 

32 43 - 2 SEXUALITY WARNER BROS. 43676 • K.D. LANG 31  22 23 27 EVERYBODY BE SOMEBODY (T) (X) MAW 0007/STRICTLY RHYTHM • RUFFNECK FEAT. YAVAHN 

33 38 44 14 TELL IT TO MY HEART ARISTA PROMO TAYLOR DAYNE CI NEW 1 HUSTLER'S THEME (T) PROFILE 7449 • SMOOTHE DA HUSTLER 

34 41 46 3 00H BOY ARISTA 1-2983 REAL MCCOY 33  33 31 3 RITMO LATINO IT) (X) THUMP 2226 LAURA MARTINEZ 

35 37 40 4 FIND OUR WAY (BREAKAWAY) SUB-URBAN 21 KEY TO LIFE FEAT KATHLEEN MURPHY 34   27 16 4 KEEP ON, KEEPIN' ON IT) FLAVOR UNIT/EASPNEST 66044/EEG • MC LYTE FEAT. XSCAPE 

36 27 15 16 FREEDOM (MAKE IT FUNKY) STRICTLY RHYTHM 12420 BLACK MAGIC (D 40 33 8 CAN'T BE WASTING MY TIME (T) ISLAND 854539 • MONA LISA FEAT. LOST BOYZ 

37 36 36 6 GIVE ME THE NIGHT BLUEMOON 95660/ATLANTIC • RANDY CRAWFORD 36  30 19 7 00H BOY/SLEEPING WITH AN ANGEL (M) (T) (X) ARSTA 1-2983 REAL MCCOY 

38 34 28 10 LET THERE BE LIGHT REPRISE 43561 • MIKE OLDFIELD 37   36 27 5 DO You WANT TO (T) (X) SO SO DEF 78052/COLUMBIA • XSCAPE 

39 39 41 6 LIFT ME UP EIGHT BALL 79 CONNIE & JUNIOR CI   RE-ENTRY 18 MAGIC CARPET RIDE (T) (X) SAA:)E 9014/PROFILE • THE MIGHTY DUB KATS 

40 33 26 7 UNTIL WE MEET AGAIN KING STREET 1036 URBAN SOUL 39 37 48 5 ILLUSIONS (M) (T) (X) RUFFHOUSE 78223/COLUMBIA • CYPRESS HILL 

aJ 46 - 2 YOU'LL NEVER FIND MUSIC PLANT 032 MEECHIE CD RE-ENTRY 3 AIN'T NO PLAYA (M) (T) (X) CHRYSALIS 58527/EMI • RAPPIN' 4-TAY 

CE. 47 - 2 VICIOSA ZYX 8078 SUENO LATINO FEATURING VALERIA VIX CD RE-ENTRY 16 DROP/RUNNIN' IT) (X) DELICIOUS VINYL 58511/CAPITOL • THE PHARCYDE 

CD 49 - 2 A MYSTICAL JOURNEY CLEAR MUSIC 1111 GALAXY PEOPLE 42 42 - 2 ONE FOR THE MONEY (M) (T) (X) MOTOWN 860501 • HORACE BROWN 

. * * * HOT SHOT DEBUT* * * 43 25 21 4 ENVY/FIREWATER (T) VIOLATOR 1546/RELATIVITY • FAT JOE 

(1) NEW 1 I NEVER NEEDED INTERMIT 10159 ALEXIA PHILLIPS 44 49 32 28 FANTASY MI (T) (X) COLUMBIA 78044 • MARIAH CAREY 

45 40 27 8 CARNIVAL CUTTING 364 • 2 IN A ROOM 45 41 30 3 STRANGE WORLD (T) (X) RCA 64371 • KE 

46 42 30 8 GEORGY PORGY TRISTAR 36771 3*D 0 NEW 1 THE SOUND (T) (X) LOGIC 59039 X-PRESS 2 

47 45 48 3 WALK! TRIBAL AMERICA 58520/I.R.S. SIZE QUEEN FEAT. PAUL ALEXANDER ID RE-ENTRY 6 GIVE ME THE NIGHT (T) (X) BLUEMOON 95660/AG • RANDY CRAWFORD 

48 48 - 2 2 LUVS GROOVE ON 36/STRICTLY RHYTHM LIFE LINE L_9 RE-ENTRY 9 UKNOWHOWWEDU (M) (T) (X) CHRYSALIS 58511/EMI • BAHAMADIA 

NEW 1 DO WHAT'S GOOD FOR ME RADIKAL 15569/AVEX-CRITIQUE • 2 UNLIMITED GO RE-ENTRY 16 GET MONEY/I NEED YOU TONIGHT IT)UNDEAM316 BEAT 95694/AG • JUNIOR MAFIA. FEAT. THE NOTORIOUS B.I.G. 

NEW> 1 I WILL SURVIVE EMI IMPORT • DIANA ROSS 50 45 45 22 I MISS YOU (COME BACK HOME) (MITI (X) UPTOWN 55132/MCA • MONIFAH 

O Titles with the greatest sales or club play increases this week. •Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD 
maxi-single availability. 1996, Billboard/BPI Communications, 

DANCE TRAX 
(Continued from preceding page) 

cy. After wondering where Damien 
would go next, we are pleased to see 
him head down the path of longevity, 
effectively exploring traditional song 
structure and solid vocal production. 

KEEPING IT UP: It has been years 
since queer hi-NRG icon Paul Zone 
worked his festive brand of twitch-pop 
for the masses of clubland. A new 
incarnation of his mid-'80s hit "Male 
Stripper" brings him back to the fold 
with vigor and a familiar dose of 
winking humor. Tommaso de 
Donatis and Orhan Terzi rearranged 

the track with a thick bassline that 
links the twinkling original with 
forceful trance keyboards that are in 
line with recent hits by La Bouche— 
an act arguably borne out of the influ-
ence of such artists as Zone. Proof 
that all music truly is cycliçal. 
Zone proves that he is not stuck in a 

time warp with the additional cut, "A 
Violent Life," which is a cinematic 
instrumental that combines elements 
of trance synths with hard-hitting 
house beats. An import must from 
House Nation/ ZYX Records. 

In its brief 2-year life, New York's 

Kult Records has earned a solid repu-
tation as a reliable source for house 
music with cute quirks. With its new 
HardWare subsidiary, the label is fly-
ing ever further left of center with 
records like "Big Daddy Vibes," a 
four-cut EP from the mind of young 
Turk Andy Roberts. Much like jams 
by the Bucketheads, these tracks 
proudly nick bits of dance oldies and 
tweak 'em into interesting new con-
cepts. This will definitely be down with 
DJs who live for dubs and all of the 
sound effects that go with 'em. 

Kult is also working to develop full-

rounded artists with a second single 
by diva-in-training Mila, who follows 
her midsized hit "Again" with "Show 
Your Feelings Inside." A double-pack 
of remixes featuring song interpre-
tations by Benji Candelario, Danny 
"Buddah" Morales, Lenny Fon-
tana, and Kevin Yost shows the song 
in a highly commercial light one 
moment and a rough, underground 
moment the next. Mila could provide 
Kult with the mainstream break it 
has been waiting for. 
Need to testify? Cleanse your soul 

with "I'm Blessed," a hand-clapper 

that matches the production of DJ 
Spen with the voice of Rodney Ham-
lett. Unlike so many gospel-leaning 
house records, there is a flavor of 
authenticity in the overall texture of 
this track. Actually, it sounds as if 
Spen miked a revival service and 
sampled it over a groove. Potent as it 
is, the original mix will be a hard sell 
to DJs who want to keep their groove 
transitions smooth. Anticipating such 
a problem, the folks at New York's 
Dolo Records have wisely invested in 
remixes by Dr. Scratch that are 
more in the trend pocket. 
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July 1 7- 19, Chicago Marriott Downtown 

SPECIAL ATTRACTIONS 
The First Carnival & Expo 
Website displays 
Studio Sessions 
Cutting Edge Panel Discussion Groups 
Live Artist Showcases with Divas Unplugged 
and much, much more 

HOTEL ACCOMODATIONS 
The Chicago Marriott Downtown 
540 N. Michigan Avenue 
Chicago, II. 60611 
Single or Double Room Rate: $125.00 

For reservations, please call (312) 836-0100 or toll Free 
at 1 (800) 228-9290 and state that you are with 
Billboard's Dance Music Summit. The hotel will sell 
out quickly, please make reservations Far in advance. 

CONTACT INFORMATION 
Maureen Ryan, Special Events Manager 
(212) 536-5002 PH - (212) 536-5055 FAX 

Larry Flick, Dance Music Editor 
(212) 536-5050 PH - (212) 536-5358 FAX 

REGISTRATION INFORMATION: 
$225.00 Early Bird Special -- Form & payment must be postmarked by May 15th 
$275.00 Pre-Registration -- Form & payment must be postmarked by June 30th 
$325.00 Full Registration  -- After June 30th and walk-up 

Please fill out form and mail to: 
Maureen Ryan, Billboard Dance Music Summit, 1515 Broadway, 14th Floor, NY, NY 10036 
OR fax to (212) 536-5055. 
This form may be duplicated. Please type or print clearly. Make payments to BILLBOARD MAGAZINE. 

First Name( , Name'C 

Company< )  Title:( 

Address. (  

 ) State( ) Zip:  ( 

Country:  Phone:  ( ) Fax:(  

I am paying by: Check:D ) Money Order( ) Amex: CD Visa: 

Credit Card Number. ( )_Exp Date.  

Cardholdeic, Name.  ("-  ) Cardholder's Signature. ("--

Cardholde Address.._( 

Credit cards payments are not valid without a signature and expiration date. Registration are non-refundable!!! 

# 

Hl I 



B.111.061 
FOR WEEK ENDING APRIL 

dR 
6, 1996 

HoT C II 
OA NNATIONAL MOSNAITMOPRLEED  024F HA OI RuPRLSA AY D A SUPPLIEDY,1   DA, SB AY 

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 152 COUNTRY STA-SINGLES TcloomNspIALREEDEFLRE:M ELECTRONICALLY 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 

T. &TRACKS 
Y Y  

w 
z 
0  1— 

e(7.., 
TITLE ARTIST 
PRODUCER ,SONGWRO ER LABEL & NUMBER,DISTRIBUT INC LABEL 

z 
0 
P  

t,0 
a_ a_ 

Y 

-,--,.., ,,e 

Y  

'...QL•, :De 

W 

o -. 
CN1 < 

z 
0 1— 

'.' á = Wo 
TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & PLUMBER/DISTRIBUTING LABEL 

z 
0 
1= 
7, ,D 

* * * No. 1 ** * (I) 38 39 10 TEN THOUSAND ANGELS • MINDY MCCREADY 
D.MALLOY.N.WILSON (S.D.JONES,B.HENDERSON) ICI (V) BNA 64470 

38 

(1) 2 5 14 TO BE LOVED BY YOU 1 week at No. 1 WYNONNA 
T.BROWN (G.BURR,M.REID) (V) CURB 55084/MCA 

1 
® 37 41 6 C-O-U-N-T-R-Y • JOE DIFFIE 

J.SLATE,J.DIFFIE (E.HILL,R.HARBIN,D.DRAKE) (V) EPIC 78246 37 

C) 3 3 17 
WALKIN' AWAY • DIAMOND RIO 
M OCLUTE.T.DUBOIS,DIAMOND RIO (A.ROBOEF,C.WISEMANI (c) (V) ARISTA 1-2934 

2 CI 41 43 10 WHO'S THAT GIRL • STEPHANIE BENTLEY 
T.WILKES,P WORLEY (S.BENTLEY.G.TEREN,D.PFRIMMER) (C) (V) EPIC 78234 

40 

(DI 6 6 13 HYPNOTIZE THE MOON • CLAY WALKER 
J.STROUD (S DORFF.E.KAZ) (C) (V) GIANT 17704/REPRISE 

3 
C) NEW 1 

BLUE CLEAR SKY GEORGE STRAIT 
T.BROWN,G.STRAIT (M.D. SANDERS,J.JARRARD,B.DIPIERO) (V) MCA 55187 

41 
(1)1 4 

7 18 TOO MUCH FUN • DARYLE SINGLETARY 
I (C.WRIGHT,T.J.KNIGHT) GIANT ALBUM CUT/REPRISE 

4 
@ 47 63 3 EVERY TIME I GET AROUND YOU DAVID LEE MURPHYSTROUD.R.TRAVIS,D.MALLOS 

T.BROWN (D.L.MURPHY) (V) MCA 55(86 
42 

CD 8 10 13 
NO NEWS • LONESTAR 
D.COOK.W.WILSON (S.HOGIN.P.BARNHART.M.D. SANDERS) (C) (V) BNA 64386 

5 CI 45 50 7 ALL OVER BUT THE SHOUTIN' SHENANDOAH 
D.COOK (M.SMOTHERMAN.R FAGAN) (C) CAPITOL NASHVILLE 58545 

43 

c) 7 11 14 YOU GOTTA LOVE THAT NEAL MCCOY 
B.BECKETT (J.BROWN,B.JONES) ATLANTIC ALBUM CUT 

6 
® 46 52 6 HOLDIN' ON TO SOMETHING JEFF CARSON 

C.HOWARD (T.MCHUGH.T.SHAPIRO) (C) (D) (V) MCG CURB 76970 
44 

7 1 1 15 YOU CAN FEEL BAD 
E.GORDY,JR. (M.BERG,T KREKEL) PATTY LOVELESS (C) (V) EPIC 78209 

1 
(1/41) 50 65 5 MY HEART HAS A HISTORY • PAUL BRANDT 

J.LE0 M.D. SANDERS,P.BRANDT) (C) (V) REPRISE 17683 
45 

C I 9 13 7 YOU WIN MY LOVE • SHANIA TWAIN 
R.J.LANGE (R.J.LANGE) (C) (0) (V) MERCURY NASHVILLE 852(38 

8 
46 43 45 11 

1969 • KEITH STEGALL 
K STEGALL.) (ELTON.C.CHAMBERLAIN (K.STEGALLG.HARRISON.D.HENSON) (C) IV) MERCURY NASHVILLE 852618 

43 

(1) 12 17 18 WHAT DO I KNOW RICOCHET 
R.CHANCEY,E.SEAY IS RUSS,C.MAJESKI,S.SMITH) (C) (V) COLUMBIA 78088 

9 C I 71 4 THE CHANGE • GARTH BROOKS 
A.REYNOLDS (T.ARATA,W.TESTER) CAPITOL NASHVILLE ALBUM CUT 

47 

11 12 12 
HEART'S DESIRE LEE ROY PARNELL 
S.HENDRICKS IC.MOORE,L.R.PARNELE1 (V) CAREER 1-2952 

10 
48 44 36 

20 OUT WITH A BANG DAVID LEE MURPHY 
TBROWN (D.L.MURPHY,K.TRIBBLE) (V) MCA 55153 

13 

0 13 16 15 
IT WOULDN'T HURT TO HAVE WINGS MARK CHESNUTT 
1 BROWN U FOSTER.R LAVOEE.J.N1ORRIS) (V) DECCA 55164 

1 i 
IC) 69 _ 2 STARTING OVER AGAIN • REBA MCENTIRE 

TBROWN.R.MCENTIRE (D.SUMMER,B.SUDANO) (V) MCA 55183 
49 

19 16 23 13 
ALL I WANT IS A LIFE 
J.STROUD,B.GALLIMORE IT.MULLINS,S.MUNSEY,D.PFRIMMER) • TIM MCGRAW CURB ALBUM CUT 

12 e  49 53 9 THE LOVE THAT WE LOST CHELY WRIGHT 
E.SEAY,H.SHEDD (G.BURR,M.POWELL) ...C) (V) A&M NASHVILLE 577936 

49 

13 5 4 17 IF YOU LOVED ME • TRACY LAWRENCE 
D.COOK (P.NELSON.I.SHAPIRO) ATLANTIC ALBUM CUT 

4 
19 48 51 9 YEARS FROM HERE • BAKER & MYERS 

MCG CURB 76967 
48 

TRACY BYRD 
N.LARKIN,M.HOLLANDSWORTH (G.BAKER.F.MYERS.J.WILLIAMS) (CI (V) 

(j 17 18 10 HEAVEN IN MY WOMAN'S EYES T BROWN (M.NESLER. (V) MCA 55155 14 
19 51 58 5 LONG HARD LESSON LEARNED • JOHN ANDERSON 

BNA 64498 
51 

J.STROUD.J.ANDERSON (J.D.ANDERSON.D.ANDERSON,M.A.ANDERSON) (V) 

* * * AIRPOWER * * * 
LONG AS I LIVE JOHN MICHAEL MONTGOMERY 

cp 57 64 3 TIME MARCHES ON TRACY LAWRENCE 
D.COOK (B.BRADDOCK) ATLANTIC ALBUM CUT 

53 

C) 21 24 6 &HENDRICKS (R.BOWLES,WROBINSON) ATLANTIC ALBUM CUT 
15 

® 55 66 3 
MEANT TO BE • SAMMY KERSHAW 54 

FAITH HILL 
K.STEGALL (C.WATERS.R.BOWLES) (C) (V MERCURY NASHVILLE 852874 

(j 19 20 7 SOMEONE ELSE'S DREAM 
S.HENDRICKS,F.HILL (C.WISE).)A.N.T BRUCE. WARNER BROS. ALBUM CUT 

16 o 52 60 5 SHE NEVER LOOKS BACK • DOUG SUPERNAW 52 

• GARTH BROOKS 
R.LANDIS (J.LAUDERDALE.F.DYCUS) (C) (V) GIANT 17687/REPRISE 

17 10 2 18 THE BEACHES OF CHEYENNE A REYNOLDS D ROBERTS .B KENNEDY .G BROOKS, (V) CAPITOL NASHVILLE 19022 
i 

(91 61 74 3 
TREAT HER RIGHT • SAWYER BROWN 

CURB 76987 
56 

M.A.MILLER,M.MCANALLY IL LEBLANC,AALDRIDGE) (C) (V) 

* * * AIRPOWER * * * 
HEADS CAROLINA, TAILS CALIFORNIA • JODEE MESSINA 

0 65 — 2 DON'T GET ME STARTED • RHETT AKINS 
M.WRIGHT (R.AKINS,S.HOGIN,M.D. SANDERS) (V) DECCA 55166 

57 

IC) 25 28 11 B.GALLIMORE.T.MCGRAW (T.NICHOLS,M.D. SANDERS) (CI (D) (V) CURB 76982 18 
58 56 61 6 YOU'D THINK HE'D KNOW ME BETTER • BOBBIE CRYNER 56 

ALABAMA 

B.BECKETT.I.BROWN (B.CRYNER) (V) MCA 55167 

CD 20 19 13 IT WORKS • E.GORDY,JR.ALABAMA (M.CATES,A.SPRINGER) (C) (V) RCA 64473 19 0, 59 56 8 REMEMBER THE RIDE • PERFECT STRANGER 
76978 

56 

• BILLY DEAN 
C.BROOKS (K.WILLIAMS,M.HARRELL) (C) (D) (V) CURB  

® 28 25 10 IT'S WHAT I DO T.SHAPIRO (C.JONES,T.SHAPIRO) IC) CAPITOL NASHVILLE 58526 20 (1) 63 70 4 SOMEDAY • STEVE AZAR 
REGAN) (CI RIVER NORTH 163008 

60 
J.THOMAS (S.AZAR.A.J.MASTERS.B 

ICI) 24 26 11 THE RIVER AND THE HIGHWAY 
P.TILLIS (G.HOUSE.D SCHLITZ) • PAM TILL'S (V) ARISTA 1-2958 

21 
61 53 49 13 

NOW THAT'S ALL RIGHT WITH ME • MANDY BARNETT 43 

READY, WILLING AND ABLE LARI WHITE 
B.SCHNEE,K.LEHNING (KOSTAS.T.PEREZ) (C) IV) ASYLUM 64308  

CI 22 21 17 J.LEO.L.WHITE (J.LEARY.J.A.SWEET) IC) (V) RCA 64455 21 
62 64 — 2 LITTLE DROPS OF MY HEART • KEITH GATTIS 62 

WITHOUT YOUR LOVE AARON TIPPIN 
N.WILSON (K.GATTIS) (C) RCA 64488 

23 23 22 10 S.GIBSON (A.ANDERSON,C.WISEMAN) (C) (V) RCA 64471 22 
19 70 — 2 IN YOUR FACE TY HERNDON 63 

ALL YOU EVER DO IS BRING ME DOWN • THE MAVERICKS (FEAT. FLACO JIMENEZ) 
D.JOHNSON (A.COTTER.K.TRIBBLE) (V) EPIC 78247 

® 27 27 12 D.COOK.R.MALO (R.MALOAANDERSON (V) MCA 55154 24 
64 54 47 12 EVEN IF I TRIED • EMILIO 41 

I'LL TRY ALAN JACKSON B.BECKETT (C.FAULK.N.MUSICK,B.REGAN) (C) CAPITOL NASHVILLE 58507 
25 14 9 1; 

' K.STEGALL (A.JACKSON) (V) ARISTA 1-2942 
I 

65 58 48 16 STANDING TALL • LORRIE MORGAN 32 

SHE'S GOT A MIND OF HER OWN JAMES BONAMY 
J.STROUD (L.BUTLER.B.PETERS) (CI (V) BNA 64354 

0 29 30 17 D.JOHNSON (B.LIVSEY.D.SCHLITZ) (C) (V) EPIC 78220 26 
66 66 67 20 

'ROUND HERE • SAWYER BROWN 19 

WILD ANGELS • MARTINA MCBRIDE I 
M.A.MILLER.M.MCANALLY (MA.MILLER.S.EMERICK.G.HUBBARD) (CI (D) (V) CURB 76975 

27 26 15 19 M.MCBRIDE.P WORLEY.E.SEAR (M.BERG.G.HARRISON.H.STINSON) (C) (V) RCA 64437 67 62 57 9 
SHE GOT WHAT SHE DESERVES FRAZIER RIVER 57 

ALMOST A MEMORY NOW • BLACKHAWK 28 M.WRIGHT (J.YATES.B.F)SCHER.C.BLACK) (VI DECCA 55173 
0 30 34 7 M BRIGHT (D OLIVER .D.ROBBINS.V.STEPHENSON) IC) IV) ARISTA 1-2975 C) 72 75 3 BEFORE HE KISSED ME LISA BROKOP 68 

SOME THINGS ARE MEANT TO BE • LINDA DAVIS 13 
J.LE0 IL HENGBER,M.IRWIN) (C) CAPITOL NASHVILLE 58557 

29 15 14 19 J GUESS (M.GARVIN,G.PAYNE, (C) (V) ARISTA 1-2896 
69 60 55 7 REDNECK SON TY ENGLAND 55 

HOT SHOT DEBUT G.FUNDIS (R.THOMAS,B.CARLISLE) (V) RCA 64496 

(' U) NEW 
I 

* * * * * * 
MY MARIA • BROOKS & DUNN 30 70 68 69 18 

PARADISE JOHN ANDERSON 
J.STROLID,1 ANDERSON (B.MCDILL.R.MURRAH) IC) (V) BNA 64465 26 

D.COOK,K.BROOKS,R.DUNN (D.MOORE,B.W.STEVENSONI (C) (V) ARISTA 1-2993 BACK IN MY ARMS AGAIN KENNY CHESNEY 

IF I WERE YOU • TERRI CLARK 31 
CI NEW> 1 

B.BECKETT (L.R.PARNELL.R M BOURKE.C.MOORE) (C) (V) BNA 64235 
71 

Ci) 35 38 5 
K.STEGALL.C.WATERS (T .CLARK) (C) (V) MERCURY NASHVILLE 852708 

0 NEW> 1 PHONES ARE RINGIN' ALL OVER TOWN MARTINA MCBRIDE 72 
I KNOW SHE STILL LOVES ME GEORGE STRAIT 

5 M.MCBRIDE.P.WORLEY,E.SEAR (M.BEESON.K.VASSY,D.MACKECHNIE) (C) (V) RCA 64487 
32 18 8 16 T BROwN.G.STRAIT (A BARKER.M.HOLMES) (V) MCA 55163 

73 67 72 11 
IT'S MIDNIGHT CINDERELLA ' GARTH BROOKS 67 

I'M NOT SUPPOSED TO LOVE YOU ANYMORE • BRYAN WHITE 33 A.REYNOLDS (1, WILL)AMS,K BLAZY.G BROOKS) CAPITOL NASHVILLE ALBUM CUT 
0 36 42 6 B J.WALKER,JR ,K.LEHNING (5 EWING.D KEES IC) (V) ASYLUM 64313 

74 GOD'S COUNTRY, USA MARCUS HUMMON 73 
BIGGER THAN THE BEATLES • JOE DIFFIE 1 

73 73 4 M.JONES IM.HUMMON.B.CURRY) ICI (V) COLUMBIA 78251 
34 32 29 19 

1 SLATE,J.DIFFIE (J.S.ANDERSON.S.DUKES) IC) (V) EPIC 78202 
C) NEW > 1 

 BY MY SIDE LORRIE MORGAN & JON RANDALL 75 
I THINK ABOUT YOU  • COLLIN RAYE 35 J.STROUD (CONSTANT CHANGE) (C) (V) BNA 64512 

0 39 44 5 
1 HOBBS.E.SEAY.P.WORLEY (D.SCHL)TZ.S.SESKIN) (V) EPIC 78238 

0 34 35 8 
EVERY TIME MY HEART CALLS YOUR NAME JOHN BERRY 
1 BOWEN.C.HOWARD (G.HEYDE.1 B RUDD) CAPITOL NASHVILLE ALBUM CUT 

34 (1) Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which 
attain 3000 detections for the first time. •Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C) 

(I) 40 46 5 DOES THAT BLUE MOON EVER SHINE ON YOU • TOBY KEITH 
NIARKIN,T.KEITH (T.KEITH) (C) (V) ARM NASHVILLE 576140 

37 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-

ability. (X) CD maxi-single availability. e. 1996, Billboard/BPI Communications. 

Billboard Top Country Singles Sales.. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScatu. 

FOR WEEK ENDING APRIL 6, 1996 
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TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 

1 2 2 11 
* * *No. 1* ** 

HYPNOTIZE THE MOON GIANT 17704IWARNER BROS. 1 week at No. 1 CLAY WALKER 

2 1 1 19 IT MATTERS TO ME WARNER BROS 17718 FAITH HILL 

3 4 6 YOU WIN MY LOVE MERCURY NASHVILLE 852138 SHANIA TWAIN 

5 4 I'M NOT SUPPOSED TO LOVE YOU ANYMORE ASYLUM 64313/EEG BRYAN WHITE 

5 4 3 33 I LIKE IT, I LOVE IT CURB 76961 TIM MCGRAW 

6 5 23 NO NEWS/TEQUILA TALKIN' BNA 64386/RCA LONESTAR 

7 7 6 19 CAN'T BE REALLY GONE CURB 76971 TIM MCGRAW 

o 

ID 

10 

8 

20 

13 

3 

4 

DOES THAT BLUE MOON EVER SHINE ON YOU ARM NASHVILLE 576140 

HEADS CAROLINA, TAILS CALIFORNIA CURB 76982 

TOBY KEITH 

JODEE MESSINA 

9 9 4 IF I WERE YOU MERCURY NASHVILLE 852708 TERRI CLARK 

5 e 
e S 

< 

0, 

TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 

14 12 15 8 SOME THINGS ARE MEANT TO BE ARISTA 1-2896 LINDA DAVIS 

15 11 8 20 WHAT I MEANT TO SAY COLUMBIA 78087/SONY WADE HAYES 

16 17 17 8 WILD ANGELS RCA 64437 MARTINA MCBRIDE 

17 16 14 21 REBECCA LYNN ASYLUM 64360/EEG BRYAN WHITE 

NEW 1 IT'S WHAT I DO CAPITOL NASHVILLE 58526 BILLY DEAN 

25 25 3 IT WORKS RCA 64473 ALABAMA 

20 23 2 WHAT DO I KNOW COLUMBIA 78088/SONY RICOCHET 

21 20 5 WALKIN' AWAY ARISTA 1-2934 DIAMOND RIO 

22 15 16 41 WHEN YOU SAY NOTHING AT ALL BNA 64329,RCA ALISON KRAUSS & UNION STATION 

23 22 22 41 YOU HAVE THE RIGHT TO REMAIN SILENT CURB 76956 PERFECT STRANGER 

RE-ENTRY 10 NOT ENOUGH HOURS IN THE NIGHT GIANT 17764/WARNER BROS DOUG SUPERNAW 

NEW MINDY MCCREADY 
11 14 11 41 ANGELS AMONG US RCA 62643 ALABAMA 

18 19 9 YOU CAN FEEL BAD EPIC 78209/SONY PATTY LOVELESS 

13 13 10 9 EVEN IF I TRIED CAPITOL NASHVILLE 58507 EMILIO 

1 TEN THOUSAND ANGELS BNA 64470 

0 Records with the greatest sales gains this week. • Recording Industry Assn. of America certificatior for sales of 500,000 units. A RIAA 
certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. e 1996, Billboard/BPI 
Communications and SoundScan, Inc. 
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Country 
ARTISTS 84 MUSI  

COUNTRY 

CORM 
by Wade Jessen 

IT'S A WESTERN THING: Chris LeDoux's "Stampede" opens at No. 42 
with Hot Shot Debut honors on Billboard's Top Country Albums, selling more 
than 3,500 units in its first week. This is LeDoux's fifth studio project since 
signing with Capitol Nashville in 1990, at which time he brought along a cat-
alog of 22 album titles previously released on the independent American Cow-
boy Songs imprint. 

Capitol Nashville has reissued many of these titles, and sales VP Bill 
Kennedy says LeDoux remains among the label's most consistent catalog sell-
ers. Kennedy thinks LeDoux's enduring popularity among rodeo fans pro-
vides the foundation for that success, adding that his fan base was developed 
without nationwide radio airplay. Country Joe Flint, a 25-year morning show 
veteran at KSOP Salt Lake City and owner of an all-country record store, 
has been promoting LeDoux concerts in Salt Lake since 1980. Flint says that 
his station is airing cuts from the new set, and that the material is reminis-
cent of the songs that earned LeDoux his initial following. 
LeDoux is possibly the most authentic original music icon for lifetime cow-

boys. He won a national bareback riding championship prior to capturing the 
world title in 1976 and lives on a working ranch in Wyoming. Kennedy cites 
Salt Lake City as LeDoux's best-selling market, followed by Denver, Port-
land, Ore., and Albuquerque, N.M.; he also says that ad buys in those mar-
kets would fuel sales in the coming weeks. Meanwhile, LeDoux's "Best Of" 
package appears on Top Country Catalog Albums at No. 25 with sales of more 
than 1,000 units. 

POP GOES THE COUNTRY: Brooks & Dunn (Arista) join an elite circle 
of just two other artists who have debuted in the top 30 of Hot Country Sin-
gles & Tracks since we began using Broadcast Data Systems-monitored air-
play data in January '90. The duo's cover of B.W. Stevenson's 1973 pop hit 
"My Maria" enters at No. 30 with more than 2,000 spins and is the highest-
debuting single of their career. That track is the lead single from "Border-
line," due at retail April 16. Three other tracks have entered above No. 30: 
"Don't Give Us A Reason" by Hank Williams Jr. (1990) and Garth Brooks' 
"The Thunder Rolls" (1991) and "The Fever" (1995). 

ALWAYS IN STYLE: George Strait (MCA) enters Hot Country Singles & 
Tracks at No. 41 with "Blue Clear Sky," his highest-debuting single in more 
than eight years. Strait jumped on that chart at. No. 39 in May'87 with "Ocean 
Front Property." His career-high debut was the 1983 hit "You Look So Good 
In Love," which opened at No. 31. Those tracks both peaked at No. 1. The new 
cut is the lead single and title track from an album that will he available April 
23. 

CREAM OF THE CROP: Wynonna (Curb/MCA) scores her fourth No. 1 
solo hit on Hot Country Singles & Tracks with the lead single from "Revela-
tions." "To Be Loved By You" managed to outdistance, but only by a narrow 
margin, several strong records at the top of that chart. Wynonna's song 
received 25 more detections than Diamond Rio's "Walldn' Away" (3-2) and 
fewer than 60 spins more than the No. 3 title, Clay Walker's "Hypnotize The 
Moon" (6-3). Meanwhile, Airpower stripes are awarded to "Long As I Live," 
by John Michael Montgomery (Atlantic), which increases more than 300 
spins (21-15), and "Heads Carolina, Tails California," by JoDee Messina 
(Curb), which vaults 25-17 and has a 300-spin increase. 

MURPHEY ANSWERS CALL OF THE WEST 
(Continued from page 32) 

boy" The Sons Of The San Joaquin 
lend their three-part harmonies to 
"Tumblin' Tumbleweeds" and "Timber 
Trail." American Indian flutist/com-
poser Robert Mirabal performs an 
original composition and joins Mur-
phey on "Geronimo's Cadillac." 
The show is the televised version of 

Murphey's "Sagebrush Symphony" 
album, which was released last fall on 
Warner Western, the Warner Bros. 
label that was inspired by Murphey's 
devotion to cowboy music and focuses 
on Western artists. 
"We have not done anything with the 

album, because we were waiting for the 
TV show, which is our big promotional 
play," Murphey says. "I consider it to be 
the official release of the album, even 
though it's been out there sort of unof-
ficially. The TV show mentions the fact 
that there is an album, and the cover is 
shown. I refer to the album several 
times in the show, but therePare no com-
mercials in the show and no 800 num-
bers. When the show becomes a pledge 
special for PBS, then that may happen." 
Reno Kling, VP of A&R for Warner 

Western, feels that the television spe-
cial will boost sales of the album. "We 
expect significant recognition by both 
retail and consumers and for that trend 
to translate into a real peak through 
the weeks of broadcast," he says. 
To maximize the television expo-

sure, Kling says, the label plans to buy 
ads in TV Guide and follow up at retail 
with a campaign that includes faxed 
information on the show and special 
store displays. "In 12 of Murphey's key 
markets, based on sales history, we are 
going to buy half-page ads in TV guide 
around the week of the air date and 
then tie into a retailer. At this point, 
the ones that seem to make sense are 
Blockbuster or Hastings, in particular, 
because it has that Southwest and 
Western corridon " 

Kling says the label plans to ship dis-
plays and extra product to Western 
lifestyle retailers that carry Warner 
Western product. He says that micro-
marketing is the philosophy behind the 
efforts to reach consumers, and the 
label has gotten Warner Western prod-
uct into 1,000 retail outlets that had not 
carried music before. 

"Also, throughout the broadcast 
period, we are looking at doing radio 
buys at NPR," Kling says, "sponsoring 
shows like ̀ Prairie Home Companion.' 
We are going to do that in the Denver 
market for sure. There's a real align-

ment, we think, between the 'Prairie 
Home Companion' audience and the 
people who would like 'Sagebrush 
Symphony." 
Warner Western is investigating the 

possibility of releasing a single to radio 
and a video from Murphey's special. 
Kling says the label is researching that 
prospect and getting feedback from 
independent radio and video promot-
ers. Although Murphey has a track 
record at country radio with such hits 
as "What's Forever For," "Still Taking 
Chances," and "Long Line Of Love," 
Kling admits that Warner Western 
hasn't been able to get many major 
country stations to play Murphey's 
cowboy songs (with the exception of 
"Cowboy Logic"). However, he says, 
Murphey does get a lot of airplay in 
secondary and tertiary markets. 
"I'm not one of those guys who 

whines about what is going on in radio 
these days," Murphey says. "I'm very 
satisfied with the amount of airplay 
and exposure we get. I think it's grow-
ing. I think people are beginning to 
understand it. Their attitude right now 
toward it is what it was in country 
music 15 years ago, and I think it will 
grow faster than that. There is a sense 

of discovery bubbling under that caus-
es fans of cowboy music to be real sup-
portive. They call the stations. They 
demand it. They hunt it out in music 
stores, and they'll go get it." 
Murphey has spring and summer 

concerts planned with other sym-
phonies around the country, including 
shows in Massachusetts, New York, 
and his home state, New Mexico. Mur-
phey is also well-known for his West-
Fests, designed to showcase the best in 
Western art, music, and culture. The 
10th annual event will be held Labor 
Day weekend in Copper Mountain, 
Colo. Other WestFests this year will be 
held in Amarillo, Texas; Deadwood, 
S.D.; and Mammoth Mountain ski area 
in California. 
When asked if he plans on recording 

another mainstream country album, 
Murphey replies, "It's always a possi-
bility, if I could assemble 10 or 12 songs 
I like, but right now I am living and 
breathing my dream, and that's to be 
a singing cowboy. Since I was a little 
boy, I didn't want to be Hank Williams. 
I wanted to be Roy Rogers ... Playing 
and singing country music gave me a 
life, but singing cowboy music gave me 
a careen" 

MERCURY'S KERSHAW ALTERS NEW SET 
(Continued from page 32) 

country [singles]. I'm not playing 
[Wynonna's] 'To Be Loved By You' 
because there's nothing country about 
that song, but I'll play Sammy Kershaw 
when it comes in. He has a wide demo-
graphic here. It's real roots country." 
The first single is "Meant To Be," 

which Stegall says came together late 
in the sessions. "I was overdubbing," 
says Stegall, "and the bulk of that song 
was done in overdub, and it started 
sounding more and more like a lead sin-
gle. We felt it would be smart to come 
with a first single that sounded like a 
hit record but did not have any nega-
tives [attached] to it." 
The second single, he says, will be 

"Vidalia," a wordplay song about Vidalia 
onions and a woman named Vidalia. 
Mercury marketing director Kim 

Markovchick says the video for the first 
single was scripted to "show the per-
sonal side of Sammy." She says the label 
also intends to tap into Kershaw's 
appeal to car-racing fans, especially 
since he's involved with sponsoring a 
Busch car. "We'll have advertising 

around the races, ads in the Winston 
Cup publication, ads on TNN and CM1', 
and sponsor a 'win a trip to the races 
with Sammy' contest. And we'll have 
some radio tie-ins for the races," 
Markovchkk says. 
As he usually does, Kershaw includes 

at least one older song on the album. 
"I've been wanting to cut 'Chevy Van' 
for years," he says, "and it was Keith's 
idea to cut Chuck Berry's 'Memphis.' 
There hasn't been a song out with that 
groove for a long time." • 
Kershaw is managed by Lucks Man-

agement Group Inc. and is booked by 
Buddy Lee Attractions; his songs are pub-
lished by Songs of PolyGram Interna-
tional InciSammy Kershaw Music (BMI). 

FOR THE RECORD 
Bruce Hinton was incorrectly iden-

tified in a caption in last week's issue. 
He is chairman of MCA Records/ 
Nashville. 

COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 

46 1969 (Wamer-Tamerlane, BMVPatick Joseph. BMVWB. 
ASCAP/Denny Henson, ASCAP) WBM 

12 ALL I WANT IS A UFE (CI D.. ASCAP/Roya)haven, BM)) 
WBM 

43 AU. OVER BUT THE SHOIMN' (EM), ASCAP/Ptinceton 
Street ASCAP/EMI April, ASCAP/Of Music. ASCAP) HL 

24 AU. YOU EVER DO IS BRING ME DOWN (Sony/ATV Tree. 
BMVRaul Malo, BMVFAigIgy Nice, BM VA) Andersongs, BM)) 
HL 

28 ALMOST A MEMORY NOW (WA, ASCAP/EM) April, 
ASCAP/loe David, ASCAP/Stroudacaster, BM)) HL 

71 BACK IN MY ARMS AGAIN (PolyGram ASCAP/New 
Songs De Burgo, ASCAP/Mama Guitar. ASCAP/R-Bar-F,' 
ASCAP) 

17 THE BEACHES OF CHEYENNE (Old Boots, ASCAP/EMI April, 
ASCAP/Rope And Daily. ASCAP/No Fences, ASCAP/Major 
Bob, ASCAP) WBM/HL 

68 BEFORE HE KISSED ME (Starstnick Writers Group, 
ASCAP/EMI Ape). ASCAP) 

34 BIGGER THAN THE BEATLES (Timbuk One, ASCAP/MRB), 
ASCAP/Chickasaw Roan, ASCAP/Emdar, ASCAP/Texas 
Wedge, ASCAP) WBM 

41 BLUE CLEAR SKY (Starstruck Writers Group. ASCAP/Mark 
D., ASCAP/Nabama Band, ASCAP/Wildcountry, ASCAP/Miss 
Blyss, ASCAP) 

75 BY MY SIDE (Red Brazos, BMVIt's Timeless, BM)) 
47 THE CHANGE (Little Tybee. ASCAP/MCA. ASCAP) HL 
39 C-O-U-N-T-R-Y (New Haven, BM)/Music Hill, BMVDusty 

Drake, BMVCross Keys, ASCAP/Kim Williams, ASCAP) HL 
37 DOES MAT BLUE MOON EVER SHINE ON YOU (Songs Of 

.olyGram, BMVTorieco. BMedl Creee, BM)) HL 
57 DON'T GET ME STARTED (Tony/ATV Songs, BMVStarstruck 

ithis Group, ASCAP/Mark D.. ASC,AP) 
64 EVEN IF I TRIED (Torn Co)ins, BMVAMR, ASCAP/Sierra 

Home, ASCAP) WBM 
42 EVERY TIME I GET AROUND YOU (Ni D, ASCAP/Old Des-

perados, ASCAP) 
36 EVERY TIME MY HEART CALLS YOUR NAME (EM) Tower 

Street BMVEMI Blackwood. BM)) HL 
74 GOD'S COUNTRY USA (Careers-BMG, BMVFloyd's Dream, 

ASCAP/BMG. ASCAP) HL 
18 HEADS CAROIJNA, TAILS CALIFORNIA (EM) Blackwood, 

BMI/Ty Land. UN/Stars-hum Waters Group. ASCAP/Mark D, 
ASCAP) HL 

10 HEARTS DESIRE (Songs Ch PolyGram, BMI/Bamey & Amey. 
BMVLee Roy Parnel). BM)) HL 

14 HEAVEN IN MY WOMAN'S EYES (GItterfish, BMVCamad. 
BM)) 

44 HOLDIN' ON TO SOMETHING (Kicking Bird, BMVThoma-
hawk, BMVI-lamstein Cznterland, BMVDiamond Struck, 
BMVMilre Curb, BMI/Tom Shapiro. BM)) WBM 

3 HYPNOTIZE THE MOON (G3lewood, BMVEnsign. BM Viena, 
ASCAP) WBWHL 

31 IF I WERE YOU (Sony/ATV tree, BM)) HL 
13 IF YOU LOVED ME (Sony/KV Tree. BMVIerilee, BMVIlam-

stein Cumberland, BM)/Tom Shapiro, BM)) VYBIVVHL 

32 I KNOW SHE STILL LOVES ME (0-Tex. BMVHit Street 
BMVMalaco, BM)) HL 

25 I'LL TRY (WB, ASCAP/Yee Haw, ASCA)') WBM 
33 I'M NOT SUPPOSED TO LOVE YOU ANYMORE (Acuf)-

Rose, BM)) WBM 
63 IN YOUR FACE (Sheddhouse, ASCAP/PolyGram 

ASCAP/Bnan's Dream, ASCAP/Ba)mur ASCAP) 
35 I THINK ABOUT YOU (New Don, ASCAP/New Hayes, 

ASCAP/Love This Town, ASCAP) WBM 
73 ITS MIDNIGHT CINDERELLA )Sony/ATV Cross Keys, 

ASCAP/Iiim Williams, ASCAP/Major Bob, ASCAP/No Fences, 
ASCAP/Careem-BMG, BMVA Hard Day's Write. BMI) 
WBWHL 

20 ITS WHAT I DO (Hamstein Cumberland, BMVTom Shapiro, 
BMVMike Curb, BMVDiamond Struck, BM)) WBM 

19 IT WORKS (Alabama Band, ASCAP/Wildcounhy. ASCAP/EMI 
B)ackwood, BMVMark Alan Springer BM)) WBM/HL 

11 IT WOULDN'T HURT TO HAVE WINGS (Warner-Tamerlane, 
BMUMiss Holly, BMI/Hapsack, BMI/Groat Galen, BM)) WBM 

62 LITTLE DROPS OF MY HEART (Hornbi)l. BM)) 
15 LONG AS I LIVE (Maypop, BMVWi)dcountry. BMVMakin' 

Chevys, BMVINonderland, BMVWill Robinsongs, BM)) HL 
52 LONG HARD LESSON LEARNED (Almo. ASCAP/Holmes 

Creek, ASCAP/Bienvi)e. BM)) WBM 
50 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Burr, 

ASCAP/Acuff -Rose, BM)) WBM/HL 
54 MEANT TO BE (Sony/ATV Tree, BMVChris Waters, BMVMay-

pop, BMI,Mrildcountry, BMVMakin' Chevys, BM)) WBM 
45 MY HEART HAS A HISTORY (Starstruck Writers Group, 

ASCAP/Mark D., ASCAP/Wamer-Tamerlane, BMVEbIlywog 
BMVSocan, BMI) WBM/HL 

30 MY MARIA (Duchess, BMVBug BMVProphecy, BM)) 
5 NO NEWS (Sony/ATV Tree, BMI/Katy's Rainbow, BMVSimply 

Irresistible, BMVStarstruck Writers Group, ASCAP/Mark D., 

ASCAP) HL 
61 NOW THATS ALL RIGHT WITH ME (Songs Of P(WG. ram, 

BMVSeven Angels, BMI) HL 
48 OUT WITH A BANG (Ni D. ASCAP/Bnan's Dream, ASCAP) 
70 PARADISE (PolyGram ASCAP/Ranger Bob, 

ASCAP/Murrah, BM)) WBWEIL 
72 PHONES ARE RINGIN' ALL OVER TOWN ([MI April. 

ASCAP/K-Town. ASCAP/Clay Basket, ASCAP/Augre. 
ASCAP) 

22 READY WIWNG AND ABLE (DreamCatcher ASCAF'/Little 
Gila Monster, ASCAPNoon Catcher, BMI/Son Of Gila Mon-
ster BM)) WBM 

69 REDNECK SON (PofyGram Int'l, ASCAP/Jacque Remem-
bers, ASCAP) HL 

59 REMEMBER THE RIDE (Sony/ATV Cross Keys, . 
ASCAP/Nlajor Bob. ASCAP) WBM/HL 

21 THE RIVER AND THE HIGIMAY (Housenotes, BMVNew 
Don, ASCAP/New Hayes. ASCAP) 

66 'ROUND HERE (Travelin' Zoo, ASCAP/Myrt & Chuck's Boy, 
ASCAP/Club Zoo, BMI) CLM 

67 SHE GOT WHAT SHE DESERVES (Cnterion, 
ASCAP/Escodilla, BMVBobby Fischer ASCAP/Songs in Black 
Ink, SESAC/CM(, SESAC) 

55 SHE NEVER LOOKS BACK (Mighty Nice. BMVLaudemongs. 
BMVWamer Source, SESAC/Dyinda Jam. SESAC) WBM/HL 

26 SHE'S GOT A MIND OF HER OWN (Irving BMI/New Hayes, 
ASCAP/New Don, ASCAP) WBM 

60 SOMEDAY (Murrah, BMI/Top Of The Levy, BM VOn The Wall, 
BMVCopyright Managenlent. ASCAP/AMR, ASCAP/Sierra 
Home, ASCAP) 

16 SOMEONE ELSE'S DREAM (Almo, ASCAP/Daddy Rabbit, 
ASCAP/Big Tractor, ASCAP/WB, ASCAP) WBM 

29 SOME THINGS ARE MEANT TO BE (Noctumal Eclipse. 
BMVMichael Garvin, BMVE_nsign, BMVBMG-Careers, BM)) 

HL 
65 STANDING TALL (EM) Blackwood, BMVBen Peters, BM)) HL 
49 STARTING OVER AGAIN (Sweet Summer Night 

ASCAP/Rightsongs, BMVEarbore, BM)) 
38 TIN THOUSAND ANGELS (Island Bound. ASCAP/Famous, 

ASCAPffier Five, BM)) HL 
53 TIME MARCHES ON (Sony/ATV Tree, BM!) 
1 TO BE LOVED BY YOU (MCA, ASCAP/Gary Bum 

ASCAP/Nmo. ASCAP/Brio Blues, ASCAP) WBNI/HL 
4 TOO MUCH FUN (Hamstein Stroudavanous, ASCAP/Curtis 
wet ASCAP/Maypop, BMVWildcountry, BM)) WBM 

56 TREAT HER RIGHT (Intergrity's Hosanna!, 
ASCAP/Lensongs, ASCAP/Blonde Hair BM)) 

2 WAIJUN' AWAY (Almo, ASCAP/Anwa. ASCAF'/Daddy Rabbit 
ASCAP) WBM 

9 WHAT DO I KNOW (Starstiuck Angel, BMVEM) Blackwood, 
BMVSony/ATV Cross Keys, ASCAP/All Around Town. ASCAP) 
WBM/HL 

40 WHO'S THAT GIRL (Careers-BMG, AMI/Zomba. AMI/CID., 
ASCAP) WBM/HL 

27 WILD ANGELS (Longitude. BMVAugust Wind, BMVGreat 
Broad, BMVSony/ATV Tree, BM)) WBM/HL 

23 WITHOUT YOUR LOVE (Mighty Nice, BM VA) Andersongs, 
BMVEflue Water, BMVAlmo, ASCAP) WBNVHL 

51 YEARS FROM HERE (Zomba, ASCAP/Dixie Stars, 
ASCAP/Zomba. BMVTuneover, BMI) WBM/HL 

7 YOU CAN FEEL BAD (Longitude. BMVAugust Wind, 
BMVGreat Broad, BMVMighly Nice, BMVBlue Water BMI) 
WBM/HL 

58 YOU'D THINK HE'D KNOW ME BETTER (Lonesome Dove, 
BMI/Ensign, BM() HL 

6 YOU GOTTA LOVE THAT (Alm°, ASCAP/Bamatuck. 
ASCAP/Irong BMVKybama, BM)) WBM 

8 YOU WIN MY LOVE (Zomba, ASCAP) WBM 
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1 1 1 59 
* * * No. 1 * * * 

SHANIA TWAIN e MERCURY NASHVILLE 522886(10.98 E0/16.9B) RN 22 weeks at No. 1 THE WOMAN IN ME 1 
2 2 3 22 ALAN JACKSON A ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 
3 3 2 6 WYNONNA CURB 11090/MCA (10.98/16.98) REVELATIONS 2 

(T) 
5 
4 
5 
5 
4 

18 GARTH BROOKS A' CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 

NEIL DIAMOND COLUMBIA 67382/SONY (10.98 E0/16.98) TENNESSEE MOON 

1 
3 

(T) 6 7 £7 
* * * GREATEST GAINER* * * 

GARTH BROOKS CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 
8 8 30 FAITH HILL A WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 4 

8 9 10 27 TIM MCGRAW e CURB 77800 (10.98/16.98) ALL I WANT 1 
9 6 18 VINCE GILL • MCA 11394 (10.98/16.981 SOUVENIRS 3 
10 10 11 23 CLAY WALKER • GIANT 24640/WARNER BROS. (10.98/15.981 HYPNOTIZE THE MOON 10 
11 11 12 52 JOHN MICHAEL MONTGOMERY A' 

ATLANTIC 82728/AG (10.98/16.981 
JOHN MICHAEL MONTGOMERY 1 

12 12 9 9 TRACY LAWRENCE • ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON 5 
13 13 13 26 THE MAVERICKS MCA 11257* (10.98/15.981 MUSIC FOR ALL OCCASIONS 9 

(i4) 16 20 10 
* * * PACESETTER * * * 

LONESTAR BNA 66642/RCA (9.98/15.98) [EI LONESTAR 14 
15 15 16 25 REBA MCENTIRE • MCA 11264 (10 98/16 98) STARTING OVER 1 
16 14 14 4 DIAMOND RIO ARISTA 18812 (10.98/15.98) IV 14 
11 19 22 33 TERRI CLARK MERCURY NASHVILLE 526991 (10.98 E0/16.98) II TERRI CLARK 17 
18 17 15 94 VINCE GILL A' MCA 11047 (10.98/15.981 WHEN LOVE FINDS YOU 2 
19 18 18 28 TRAVIS TRITI • 

WARNER BROS. 46001 (10.98/16.98) 
GREATEST HITS - FROM THE BEGINNING 3 

20 20 19 36 JEFF FOXWORTHY A' WARNER BROS. 45856 (10.981(6.981 GAMES REDNECKS PLAY 2 
21 21 21 9 PATTY LOVELESS EPIC 67269/SONY (10.98/15.981 THE TROUBLE WITH THE TRUTH 10 
22 23 17 59 ALISON KRAUSS A' 

ROUNDER 0325* (9.98i/15.981m 
NOW THAT IVE FOUND YOU: A COLLECTION 2 

23 
24 
25 
26 

22 
24 
28 
27 

23 
24 
29 
28 

31 
45 
105 
40 

COLLIN RAYE • EPIC 67033/SONY (10.98 E0115.98) I THINK ABOUT YOU 

DAVID LEE MURPHY • mu 11044 (10.98/15.98)M OUT WITH A BANG 

TIM MCGRAW A' CURB 77659 (9.98/15.981 NOT A MOMENT TOO SOON 

BRYAN WHITE • ASYLUM 6I642/EEG (10.98/15.98) 9111 BRYAN WHITE 

5  
10 
1 
13 

27 29 27 22 AARON TIPPIN RCA 66740 (9.98/15.981 TOOL BOX 12 
28 26 26 28 GEORGE STRAIT A' MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX 9 
29 30 32 36 TRACY BYRD • NicA 11242 (10.98/15.98) LOVE LESSONS 6 
30 31 31 28 BLACKHAWK • ARISTA 18792 (10.98/15.98) STRONG ENOUGH 4 
31 25 25 26 MARTINA MCBRIDE ip RCA 66509 (9.98/15.98) WILD ANGELS 17 

(32) 35 38 24 LEE ROY PARNELL 
CAREER 18790/ARISTA (10.98/15.981M 

WE ALL GET LUCKY SOMETIMES 32 
33 
34. 
35 
36 

32 
33 
34 
41 

30 
33 
37 
47 

39 
184 
94 
20 

LORRIE MORGAN • BNA 66508/RCA (10.98/16.98) GREATEST HITS 

GEORGE STRAIT IC> MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 

TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN 

PAM TILLIS ARISTA 18799 (10.98/15.98) ALL OF THIS LOVE 

5  
1 
3 
25 

COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND 
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01) 
38 

43 
37 34 

2 
26 

SMOKIN' ARMADILLOS MCG CURB 77748/CURB (11.98/17.98)R SMOKIN' ARMADILLOS 

EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LIFE IS GOOD 

37 
13 

39 36 36 8 LINDA DAVIS ARISTA 18804 (9.98/15.981M SOME THNGS ARE MEANT TO BE 26 
40 40 41 78 ALABAMA A RCA 66410 (10.98/15.98) GREATEST HITS VOL. III 8 
41 38 39 

NEW 

16  

1 

JOE DIFFIE EPIC 67405/SONY ((0.98/15.98) LIFE'S SO FUNNY 

* * * HOT SHOT DEBUT* * * 
CHRIS LEDOUX CAPITOL NASHVILLE 34071 (10.98/15 98) STAMPEDE 

28 

42 
43 44 44 130 REBA MCENTIRE e MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 

48 48 26 DARYLE SINGLETARY GIANT 24606MARNER BROS. (10.98/15.98)9R DARYLE SINGLETARY 44 
45 42 40 26 LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS 17 
46 47 46 32 ALABAMA • RCA 66525 (10.98/15.98) IN PICTURES 12 
47 45 42 112 THE MAVERICKS à MCA 10961 (9.98/15.98) ERI WHAT A CRYING SHAME 6 
48 39 35 64 WADE HAYES • COLUMBIA 66412/SONY (9.98 EQ/15.98)161 OLD ENOUGH TO KNOW BETTER 19 
¡CD 52 49 21 JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) IRE JUNIOR HIGH (EP) 48 
50 46 45 115 JEFF FOXWORTHY 

WARNER BROS. 45314 (9.98/15.98) Ma 
YOU MIGHT BE A REDNECK IF... 3 

51 53 52 6 RICOCHET COLUMBIA 67223/SONY (10.98 EQ15.98)121 RICOCHET 51 
52 51 53 100 REBA MCENTIRE /L' MCA 10994 (10.98/15.98) READ MY MIND 2 

56 55 112 BLACKHAWK • ARISTA 18708 (9.98/15.98) BLACKHAWK 15 
54 58 57 88 WILLIE NELSON COLUMBIA 64184/SONY (5.98 E0/9.98) SUPER HITS 34 
55 55 54 78 BROOKS & DUNN A' ARISTA 18765 (10.98/15.981 WAITIN' ON SUNDOWN 1 
56 50 47 21 DWIGHT YOAKAM • REPRISE 4605I/WARNER BROS (10.98/16.98) GONE 5 
57 49 50 56 RHETT AKINS DECCA 11098/MCA (10.98/15.981M A THOUSAND MEMORIES 45 
58 57 58 113 JOHN MICHAEL MONTGOMERY A' ATLANTIC 82559/AG (10.98/15.981 KICKIN' IT UP 1 
59 59 61 241 BROOKS & DUNN A' ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3 
60 60 59 71 CHARLIE DANIELS EPIC 64182/SONY (5.98 E019.981 SUPER HITS 50 
61 61 60 114 FAITH HILL à WARNER BROS. 45389 (9.98/15.98)R TAKE ME AS I AM 

62 54 51 6 VARIOUS ARTISTS 
COLUMBIA 67510/SONY (10.98 EQ/15.981 

NASCAR: HOTTER THAN ASPHALT 38 
63 63 66 194 MARY CHAPIN CARPENTER à' COLUMBIA 48881/SONY (10 98 03/16 .981 COME ON COME ON 6 
64 64 64 54 NEAL MCCOY • ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT 10 
65 65 56 11 VARIOUS ARTISTS 

DECCA 11260/MCA (1098/16.981 
NOT FADE AWAY (REMEMBERING BUDDY HOLLY) 19 

66 67 65 83 PATTY LOVELESS • EPIC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8 
67 70 70 84 THE TRACTORS e  ARISTA 18728 (9.98/15.98) MI THE TRACTORS 2 
68 62 62 55 JOHN BERRY • CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE 12 
69 66 63 13 DOUG SUPERNAW GIANT 24639/WARNER BROS. (10.98/15.98)M YOU STILL GOT ME 42 
70 72 73 150 BROOKS & DUNN e• ARISTA 18716 (10 98/15.981 HARD WORKIN' MAN 2 
71 71 74 24 VARIOUS ARTISTS 

SPARROW 51445/CHORDANT (9.98/13.98) 
AMAZ NG GRACE A COUNTRY SALUTE TO GOSPEL 41 

72 68 71 6 LARI WHITE RCA 66742 (10.98/15.98)M DON'T FENCE ME IN 53 
(7i) RE-ENTRY 22 MARK CHESNUTT DECCA 1126I/MCA (10.98/15.98) WINGS 24 
74 73 67 72 GEORGE STRAIT • MCA 11092 (10.98/15.981 LEAD ON 1 

RE-ENTRY 24 SAMMY KERSHAW MERCURY NASHVILLE 528536 (10.98 E0/16.98) THE HITS/CHAPTER 1 19 

OAlbums with the greatest sales gains this week. •Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certifica ion for sales of million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available. 
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseeker Impact shows albums removed from Heatseekers this week. Mi indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications, and SoundScan, Inc. 
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LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

TITLE 
0 
• rr 

3 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 

1  
2 
3 
5 • 
4 
6 
7 
8 
10 
11 
16 
13 
9 

PATSY CLINE A' MCA 12* (7.98/12.98) 215 weeks at No. 1 GREATEST HITS 

SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 E0/11.98) SHANIA TWAIN 

HANK WILLIAMS, JR. • CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 

REBA MCENTIRE A' MCA 4979* (7.98/12.981 GREATEST HITS 

HANK WILLIAMS • MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 GREATEST HITS 

THE CHARLIE DANIELS BAND A' EPIC 38795/SONY (7.98 E0/11.98) A DECADE OF HITS 

GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS 

GEORGE STRAIT A' ma 42035 (7.98/12.98) GREATEST HITS, VOL. 2 

GARTH BROOKS •'' CAPITOL NASHVILLE 93866 (9.98/.13.981 NO FENCES 

KEITH WHITLEY • RCA 2277 (9.98/13.98) GREATEST HITS 

GARTH BROOKS A" CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE 

JOHN MICHAEL MONTGOMERY A' ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 

GEORGE STRAIT A' MCA 5567* (7 98/12 98) GEORGE STRAIT'S GREATEST HITS 

255  
36 
67 
253 
54 
251 
234 
253 
20 
101 

13 
17 
249 

e 
14 12 BILLY RAY CYRUS A' MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL 45 
15 15' PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY 80 
16 14 MARTINA MCBRIDE • RCA 66288 (9.98/15.98) THE WAY THAT I AM 19 
17 17 WAYLON JENNINGS A' RCA 8506* 18.98) GREATEST HITS 118 
18 20 WYNONNA A' CURB 10529/MCA (10.98/15.98) WYNONNA 31 
19 21 GARTH BROOKS •' CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES 17 
20 19 COLLIN RAYE • EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES 3 
21 18 DWIGHT YOAKAM A' REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 11 

22 23 ALABAMA • RCA 6825 (7.98/11.98) ALABAMA LIVE 116 
23 25 GARTH BROOKS •' CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS 17 
24 22 DAVID BALL • WARNER BROS. 45562 (9.98/15.981 THINKIN' PROBLEM 2 
25 CHRIS LEDOUX CAPITOL NASHVILLE 28558 (10.98/15.98) BEST OF 1 

Catalog albums are older titles which are registering significant sales. © 1996, Billboard/BPI Communications and SoundScan, Inc. 
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SIXTEEN AND SWEETER: No 
awards event has aroused more con-
troversy among U.S. Latinos than 
have the Tejano Music Awards since 
their inception in 1981. 

Heated accusations of impropriety 
regarding the selection of the winners 
have been launched intermittently at 
the show's sponsor, Texas Talent 
Musicians Assoc., and its co-founder 
and executive director, Rudy Treviño. 

Several prominent labels even boy-
cotted the TMAs at various times in 
the '90s. But none of the charges and 
allegations of improper behavior have 
stuck. Indeed, Treviño has made 
great strides in cooperating with 
record companies to ensure a level 
playing field for all. The show has sur-
vived and gotten bigger, though not 
necessarily better. 
The 16th installment of the TMAs, 

March 23 at San Antonio, Texas' 
Alamodome, was to be different and 
improved. And from a production 
standpoint, the show took a giant leap 
forward. 
A top-flight production firm (Noc-

turne Entertainment) and first-rate 
sound company (Showeo) were 
brought in to shore up the audio/visu-
al presentation. Gone was the cheap 
circus atmosphere, replaced by the 
shiny physical veneer and classy air of 
a quality-produced program. 
The erstwhile seven- to eight-hour 

TMAs were mercifully shortened to a 

Artists 8( Music 

Tejano Music Awards: Bigger, But Not Necessarily Better 
Lam,  

Notas 
by John Lannert 

still excessive 51/2 -hour event, divided 
by two intermissions. The program's 
encyclopedic proceedings will be whit-
tled down to a one-hour, forty-minute 
television special. In the meantime, 
Tejano music fans could take in a 
broad range of talent, ranging from 
hot EMI Latin upstart Bobby Pulido 
to veteran star Ruben Ramos, who 
now records for indie label Barb Wire. 
None of the invited performers was 

backed by a live band. Performances 
were pleasant enough, given that most 
of the performers sang live, but most 
of the record 30,000 fans, who filled 
half of the gargantuan dome, did not 
plunk down $25 to sit one football field 
away from the stage and hear volatile 
singers, such as Sony's Jay Pérez, eut 
loose to a DAT. 
And as always, length saps 

strength. By the time the program 
reached its climax, with a show-clos-
ing tribute to Tejano's queen mother, 
Selena, dozens in the rapidly fatigu-
ing audience were filing toward the 
exits. But material from the sound-

track to Selena's upcoming biopic like-
ly will be nominated for next year's 
event, so those fans will probably 
return. 

Predictably, Selena fared well at 
this year's ceremony, winning six of 
the 16 trophies handed out in the cat-
egories voted on by fans from across 
Texas. Selena's EMI Latin labelmate 
Emilio notched another six kudos. 
EMI Latin ended up dominating the 
event for the fifth consecutive year, 
winning 15 of 16 categories. 
By contrast, Voltage/Sony won five 

of the 13 categories that were deter-
mined by Tejano industry players. 
Voltage's Juan P. Moreno snared 
three trophies. 
Though much upgraded, the TMAs 

need to be shortened to, say, four 
hours, with completely live perfor-
mances. Otherwise, there are no 
spontaneous fireworks onstage, and 
the crowd becomes listless. 
The financial framework of the 

awards event may not allow for a live 
show with only one intermission, how-
ever. An upgrade in a show's produc-
tion runs a proportional increase in 
expenses. In addition, TTMA is under 
constant pressure to place as many 
acts onstage as possible. Accommoda-
tion of labels for politics is sure to 
stretch out a show. 

Finally, some awards categories 
warrant strong scrutiny. For exam-
ple, Selena's pop-leaning "Dreaming 

Of You" was plainly miscast as the 
winner of the nebulous category of 
Tejano album of the year (overall). 
The Tejano crossover and Tejano 
country categories beg for defining 
parameters. 
TTMA estimates that the TMAs 

and activities in the week leading up 
to the awards ceremony bring in more 
than $12 million to San Antonio's cof-
fers per year. Treviño deserves com-
mendation and praise for constantly 
fine-tuning his event. 

San Antonio's city fathers, who con-
tribute nary a nickel to the Tejano 
happenings, ought to pay some of the 
freight for staging the TMAs. In that 
way, Treviño and TTMA might be able 
to build upon the positive steps taken 
at this year's event. 

TEJANO TIDBITS: The EMI Music 
Foundation has established the 
EMI/Selena scholarship program, 
which will assist Latino students. 

(Continued on next page) 

TODO EN MUSICA LATINA 
TANGO - FOLKLORE - ROCK ARGENTINO 

MERENGUE - CUMBIA - SALSA 
Catálogo gratis 
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(Conti), ?«,dliymi preceding page) 

Under the terms of the program, up 
to 10 $2,500 scholarships will be 
awarded each year; half will be grant-
ed to students majoring in the arts 
(see Good Works, page 94) . . . On 
June 2, AMS/Manny-WEA Latina 
will ship "Los Cristianos," a Tejano 
gospel album by famed singer Jimmy 
Edward. 

Fonovisa has quietly built a solid 
Tejano roster lead by J. Posada, 
Annette Y Axxion, and Letty Guval, 
who drew hoots and howls during her 
spirited performance at the TMAs 
Guval, Sony's recently signed Shelly 
Lares, and Elida Reyna, lead singer 
of Voltage/Sony upstart Elida Y 
Avante, are the names most fre-
quently batted about as the next big 
female artists in the Tejano arena. 
Sony is particularly high on Lares' 
forthcoming album, due in May. That 
record features an English-language 
duet with country idol Vince Gill, 
plus a Spanish-language duet with 
Jay Pérez. While Lares is a proven 
commodity, the bet here is that Reyna 
will eventually reign as the top female 
act in the Tejano market. 
Servano Cano, the powerhouse 

artist manager based in Monterrey, 
Mexico, says that plans are under way 
to debut an awards show dedicated to 
música norteña titled "Lo Mejor De 
La Música Norteña." The program is 
scheduled for October in Monterrey. 
Televisa may broadcast the show... 
Barb Wire's Ruben Ramos and Joe 
Jama, two venerable Tejano favorites, 
turned in smoking club performances 
prior to the TMAs. Ramos' sizzling 
pair of conjunto-powered sets March 
22 at local nightspot R&R was offset 
by his witty stint on trumpet, as his 
ace trumpeter, Alberto "Skeeter" 
Amezquita, wailed a roadhouse blues 
number. Ramos' latest album, "Nueve 
Vidas," is a typically diverse, piquant 
blend of conjunto and mariachi num-
bers, plus a festive, soulful take on 
anthemic ballad classic "Lean On Me." 
Jama, a former member of the 

beloved Royal Jesters, was equally 
soulful, as the grainy vocalist emoted 
mightily during his Tejano/R&B out-
ing March 21 at the Spanish Armada. 
Jama's performance underscored the 
deep affection urban Mexican-Amer-
icans hold for old-school R&B and 
soul. Jama's upcoming album on indic 

La Luz is titled "En Mi Barrio." 

TRISTEZA MEXICANA: March 
was particularly sad for fans of Mex-
ican music, who have lost two promi-
nent personalities. On March 23, Fer-
nando Zenaido Maldonado Rivera, 
composer of such classics as "Volver 
Volver" and "Payaso," was killed along 
with his wife during a robbery at their 
home in Cuernavaca, Mexico. Mal-
donado was 75. 
One day later, renowned singer/ 

actress Lola Beltrán succumbed to a 
heart attack at the age of 64. The 
world-famous Beltran, who performed 
for U.S. presidents and European 
leaders, including Charles de Gaulle 
and Josip Tito, had just finished 
recording sides for an upcoming EMI 
Latin record featuring Juan Gabriel, 
Lucha Villa, and Amalia Mendoza. 
Arguably the most important 

female vocalist to come from Mexico 
this century, "Lola La Grande" can be 
heard in the dramatic belting deliver-
ies of many contemporary female 
singers, including one Mexican-Amer-
ican star for whom Beltrán's music 
was an enduring inspiration: Linda 
Ronstadt. 

THE TEXAS ALTERNATIVE: 
Austin-based Arista-Texas, best 
known as a Tejano imprint, has 
branched into the alternative music 
arena. The first signee is Texas rock-
er Robert Earl Keene. 

Label VP/GM Cameron Randle 
says, "From day one, when we said we 
would set up the label, we said we 
would eventually be undertaking for-
ays into different types of music rela-
tive to Texas and beyond Texas. But 
we wanted Tejano and Latin music, in 
general, to be the cornerstone of this 
label." 

ARGENTINA NOTAS: Sony Ar-
gentina rock star Charly García per-
formed his greatest hits before 30,000 
fans during a musical bash Feb. 19 
that celebrated the 20th anniversary 
of Porto Alegre, Brazil, radio station 
Radio Atlántida. Also appearing were 
EMI Brasil rock heroes Paralamas. 
The concert closed with a dance party, 
at which DJ Deró, a recording act on 
Argentina dance imprint Oid Mor-
tales/BMG, spun crowd-pleasing 
tunes. 

Discos Compactos • Videolaser • Cassettes • Accesorios 
Y MUCHO MAS! 

1—L.AMENOS HOY! 

1-800-780-7712 

Deró, incidentally, has gotten hot on 
two fronts. He remixed Donna Sum-
mer's "State Of Independence" for 
release on Manifesto in the U.K. His 
own single "Sube" is featured on a 
compilation released by U.S. dance 
imprint Strictly Rhythm. 
Although seaside resort Mar del 

Plata did not sponsor a follow-up edi-
tion to last year's Festival Interna-
cional DeLa Canción Mar Del Plata, 
the neighboring state of Córdoba 
filled the gap with a weeklong festival 
called Carlos Paz Musical. Running 
Feb. 2-10, the festival showcased a dif-
ferent musical genre each day. A daily 
average of 2,500 concertgoers caught 
shows at a revamped auditorium fac-
ing Lake San Roque. An extensive list 
of prominent Argentine recording 
artists performed at the event, includ-
ing Diego Torres, Mercedes Sosa, 
Los Pericos, Patricia Sosa, Los 
Auténticos Decadentes, Fabiana 
Cantilo, La Portuaria, Julia Zenko, 
Sergio Denis, Juan Carlos Bagliet-
to, Valeria Lynch, La Zimbabwe, 
and Mariano Mores. Promoter 
Alcides Raies and festival technical 
coordinator Oscar Mediavilla de-
clared the event a success. 

Classical pianist Miguel Angel 
Estrella and symphonic group Cam-
erata Bariloche have invited Warner 
Argentina rock icon Fito Páez to per-
form with them Sept. 8 at the opera 
house Teatro Colón. 

Assistance in preparing this column 
provided by Marcelo Fernández Bitar 
in Buenos Aires. 

LATIN TRACKS A-Z 
TITLE (Publisher — Licensing Org.) Sheet Music Dist. 

1 AMOR (Fonomusic. SESAC) 

4 ANIMAL (Vander. ASCAP) 

24 COMO TE EXTRANO (A.(1.111 Music, BMI/EMI 

Blackwood, BMI/Peace Rock, BMI) 

36 CORAZON CORAZON (Famuz. BM)) 

39 CORAZON MAGICO (Sila. ASCAP/EMAA. ASCAP) 

21 DE REPENTE (Copyright Control) 

15 DESVELADO (Copyright Control) 

26 DOS TRAICIONES (Mas Latin. SESAC) 

40 DUELE DUELE (Fonomusic, SESAC) 

19 EL TIBURON (Juan Y Nelson, ASCAP) 

28 ENTRE TU CUERPO Y EL MIO (Nueva Era. ASCAP) 

30 ESO ME GUSTA (Vander, ASCAP) 

32 ES POR TI (FIPP, BMI) 

7 ESTOY AQUI (Copyright Control) 

3 EXPERIENCIA RELIGIOSA (Unimusica, 

ASCAP/Fonomusic, SESAC) 

8 HAY QUE PONER EL ALMA (EMOA. ASCAP) 

6 JUAN SABOR (1 Fartes. BM)) 

34 LA CARRETERA (Rafe, ASCAP/Livi. ASCAP) 

12 LA ZAMBITA (Fonomusic, SESAC) 

38 LLEGASTE A MI (EMOA, ASCAP) 

18 LOS HOMBRES NO DEBEN LLORAR (Vander, ASCAP) 

29 MALA MUJER (Solmar Music, SESAC) 

9 ME ASUSTA PERO ME GUSTA (Fonomusic. SESAC) 

25 ME ENAMORE (De Luna, BM)) 

20 MUNDO DE AMOR (Zomba Golden Sands, ASCAP) 

10 HAIM CONTIGO (LA BANQUETA) (Vander. ASCAP) 

22 NO LLORARE POR TI (Solmar, SESAC) 

35 NO PUDE DETENER MI LLANTO (Edimonsa, ASCAP) 

31 POBRE MILLONARIO (Lundi. BM)) 

17 POR AMOR A MI PUEBLO (Mas Latin. SESAC) 

13 QUE ME RECOMIENDAS (El Camino, BM)) 

23 QUIERO Y NECESITO (Vander, ASCAP) 

11 TE APROVECHAS (Copyright Control) 

16 TU COMO ESTAS (Nueva Era, ASCAP/Latin 

Trademark. ASCAP) 

27 TU NO TIENES CORAZON (720. BMI/Tohui. ASCAP) 

37 UNA GUITARRA LLORA (Editoria Angel Musical. 

SESAC) 

5 UNA NOCHE MAS (Vander. ASCAP) 

2 UN MILLON DE ROSAS (Matiola. ASCAP/Larrinaga. 

ASCAP) 

14 VAMOS AMARLA LOS DOS (Vander. ASCAP) 

33 YA NO ME HACES FALTA (Luedi, BM)) 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONS ARE ELEC-

TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK 

ARTIST TITLE 
LABEUDISTRIBUTING LABE! ",nDUCER (SONGWRITER) 

* * * No. 1* * * 
1 1 1 12 CRISTIAN • AMOR 

MELODY/FONOVISA 10 week, at No. 1 D.FREIBERG (C.CASTRO) 

2 2 2 12 LA MAFIA • UN MILLON DE ROSAS 
SONY M LICHTENBERGER JR. (A.LARRINAGA.B.LARRINAGA) 

3 3 3 9 ENRIQUE IGLESIAS • EXPERIENCIA RELIGIOSA 
FONOVISA R.PEREZ-BOTIJA (C.GARCIA ALONSO) 

4 4 4 7 BRONCO ANIMAL 
FONO VISA BRONCO (J GUADALUPE ESPARZA) 

01 13 - 2 LIBERACION UNA NOCHE MAS 
FONOVISA  LIBERACION (R.DAMIAN) 

6 5 7 10 LA TROPA F • JUAN SABOR 
EMI LATIN J.FARIAS,J.FARIAS (J.FARIAS) 

0 8 26 4 SHAKIRA • ESTOY AQUI 
SONY L.F.00HOA.S.MEBARAK (L.F.00HOA.S.MEBARAK) 

10 7 6 8 VICTOR MANUELLE SONY HAY QUE PONER EL ALMA 
SGEORGE (0.ALFANNO) 

9 6 8 9 ANA BARBARA ME ASUSTA PERO ME GUSTA 
FONOVISA A.PASTOR (INAZAR) 

0 10 13 6 LOS TIRANOS DEL NORTE NADA CONTIGO (LA BANQUETA) 
FONOVISA J.MARTINEZ (ECORCHADO,P.BRAMBILA) 

10 11 19 3 GRUPO LIMITE TE APROVECHAS 
POLYGRAM LATINO J.CARRILLO (MASSIAS) 

10 12 12 5 FITO OLIVARES LA ZAMBITA 
FONOVISA F.OLIVARES (R.OLIVARES) 

Ci 19 29 3 POLO URIAS FONOVISA QUE ME RECOMIENDAS RURIAS (J.ARMENTA) 

0 14 16 6 MANDINGO F VAMOS AMARLA LOS DOS 
FONOVISA J.GUADALUPE ESPARZA (J.GUADALUPE ESPARZA) 

CI 25 14 10 BOBBY PULIDO • DESVELADO 
EMI LATIN E.ELIZONDO (J .AVENA) 

CI 26 17 6 DOMINGO QUINONES RMM • TU COMO ESTAS 
C.SOTO.D.QUINONES (G.MARQUEZ) 

( 15 9 11 M. A. SOLIS Y LOS BUKIS POR AMOR A MI PUEBLO 
FONOVISA M.A.SOLIS (M.A.SOLIS.M.MARROQUIN) 

CI 24 37 3 PEDRO FERNANDEZ POLYGRAM LATINO LOS HOMBRES NO DEBEN LLORAR H.PATRON (M.ZAN,PALMEIRA.P.AVILA) 

* * * AIR POWER * * * 
10 29 28 3 EXTERMINADOR EL TIBURON 

FONOVISA U.VALENZIA IJ.WILSON,N.ZAPATA,P.DE JESUS) 

20 18 10 9 LOS TUCANES DE TIJUANA • MUNDO DE AMOR 
ALACRAN/EMI LATI', T, I-I-I o( .' TiLI OTERO LARA) 

* * * Al R POW ER * * * 
0 NEW > 1 SORAYA • DE REPENTE 

POLYGRAM LATINO R.ARGENT,RVAN HOOKE (SORAYA) 

22 20 15 5 LOS DINNOS AURIOS NO LLORARE POR TI 
FONOVISA A.MITCHELL (A.SOLIS) 

23 21 21 9 JOSE MANUEL FIGUEROA FONOVISA QUIERO Y NECESITO J.SEBASTIAN (J.SEBASTIAN) 

24 16 11 25 PETE ASTUDILLO • COMO TE EXTRANO 
EMI LATIN A.B.QUINTANILLA III (A.B.QUINTANILLA)II.PASTUDILLO.J.OJEDA) 

CD 30 27 4 BANDA PACHUCO LUNA/FONOVISA ME ENAMORE A.DE LUNA (JLCORRAL) 

C ) 31 36 3 EZEQUIEL PENA DOS TRAICIONES 
FONOVISA M.A.SOLIS (M.A.SOLIS) 

C i 33 34 5 LA DIFERENZIA TU NO TIENES CORAZON 
ARISTA-TEXAS/BMG R.MORALES.M.MORALES (R.CASTILLON.M.C.SPINDOLA) 

28 27 30 3 MILLY Y LOS VECINOS ENTRE TU CUERPO Y EL MIO 
TROPIC SUN/RTP/SONY R.VAZQUEZ (G.MARQUEZ) 

29 23 25 9 INDUSTRIA DEL AMOR MALA MUJER 
FONOVISA A.MITCHELL (A.RAMIREZ.R.VERDUZCO) 

30 17 22 11 PESADO ESO ME GUSTA 
FoNovisA J.ALFARO (J.GUADALUPE ESPARZA) 

0  35 _ 2 LOS CAMINANTES POBRE MILLONARIO 
LUNNFONOVISA A.DE LUNA (L.PEREZ) 

32 9 5 10 
JON SECADA SBK/EMI LATIN • ES POR TI E.ESTEFAN JR.J.SECADA J.CASAS ((SANTANDER) 

0  36 _ 2 BANDA ARKANGEL R-15 YA NO ME HACES FALTA 
FONOVISA A.DE LUNA (JNAVARRO) 

34 22 20 6 JULIO IGLESIAS LA CARRETERA 
SONY R.ARCUSA (R.LIVI.R.FERRO) 

10 37 24 9 LOS REHENES NO PUDE DETENER MI LLANTO 
FONOVISA  NOT LISTED U.TORRES.S.GUZMAN) 

CI NEW 1 FAMA CORAZON CORAZON 
SONY 0 GALVAN.J.GALVAN (G.VALENZUELA) 

0 NEW 1 LOS TEMERARIOS UNA GUITARRA LLORA 
AFG SIGMA  A.ANGEL ALBA (A.ANGEL ALBA) 

CI NEW I MARC ANTHONY LLEGASTE A MI 
RMM S.GEORGE.M.ANTHONY (0.ALFANNO) 

39 38 2 LOS FUGITIVOS RODVEN CORAZON MAGICO 
POLYGRAM RO P.MOTTA (H.HERRERO,J.SEIJAS.L.GOMEZ ESCOLAR) 

CD NEW > 1 GRUPO MOJADO DUELE DUELE 
FONOVISA LLOZANO (F.BARRIENTOS) 

POP TROPICAL/SALSA REGIONAL MEXICAN 

21 STATIONS 20 STATIONS 59 STATIONS 

1 CRISTIAN MELODY/FONOVISA 1 VICTOR MANUELLE SONY 1 LA MAFIA SONY 
AMOR HAY QUE PONER EL ALMA UN MILLON DE ROSAS 

2 ENRIQUE IGLESIAS FONO- 2 DOMINGO QUINONES Rem 2 BRONCO FONOVISA 
VISA EXPERIENCIA RELIGIOSA TU COMO ESTAS ANIMAL 

3 SHAKIRA sore 3 MILLY Y LOS VECINOS 3 LIBERACION FONOVISA 
ESTOY AQUI TROPIC SUN/RTP/SONY ENTRE TU... UNA NOCHE MAS 

4 SORAYA POLYGRAM LATINO 4 MARC ANTHONY Rkim 4 LA TROPA F EMI LATIN 
DE REPENTE LLEGASTE A MI JUAN SABOR 

5 DIEGO TORRES ARIOLNBMG 5 ALEX D'CASTRO POLYGRAM 5 CRISTIAN MELOOY/FONOVISA 
PENELOPE RODVEN DISCULPAME AMOR 

6 THE BARRIO BOYZZ SBivEmi 6 DLG SIR GEORGE/SONY 6 LOS TIRANOS DEL NORTE 
LATIN ERES ASI NO MORIRA FONOVISA NADA CONTIGO 

7 ROCIO DURCAL ARIOLNBMG 7 FAMILIA RMM RMM 7 GRUPO LIMITE POLYGRAM 
QUE DE MI COME TOGETHER LATINO TE APROVECHAS 

8 LOURDES ROBLES SONY 8 SHAKIRA SONY 8 ANA BARBARA FONOVISA 
ME DEJARE LLEVAR ESTOY AQUI ME ASUSTA PERO ME GUSTA 

9 RICKY MARTIN SONY 9 GIRO SDI/SONY 9 FITO OLIVARES FONOVISA 
A MEDIO VIVIR ARRIBA CORAZONES LA ZAMBITA 

10 JON SECADA SBIVEMI LATIN 10 LOS SABROSOS DEL 10 POLO URIAS FONOVISA 
ES POR TI MERENGUE MR. QUIEREME QUE ME RECOMIENDAS 

11 JOSE JOSE ARKRA/BmG 11 HECTOR TRICOCHE POLY- 11 MANDINGO FONOVISA 
NO VALIO LA PENA GRAM RODVEN DIME SI... VAMOS AMARLA LOS DOS 

12 YOLANDITA MONGE WEA 12 REY RUIZ SONY 12 BOBBY PULIDO EMI LATIN 
LATINA ANTES DE TI EL HOMBRE DE TU VIDA DESVELADO 

13 JULIO IGLESIAS SONY 13 MANNY MANUEL MERENGA- 13 EXTERMINADOR FONOVISA 
LA CARRETERA ZO/RMM MANNY MIX EL TIBURON 

14 MENUDO MUSICA 14 TONO ROSARIO WEA LATINA 14 LOS TUCANES DE TIJUANA 
FUTURIVRTP,'SONY DONDE ESTA... QUIERO VOLVER A EMPEZAR ALACRAN/EMI LATIN MUNDO... 

15 MARTA SANCHEZ POLYGRAM 15 ILEGALES ARIOLNBMG 15 PETE ASTUDILLO EMI LATIN 
LATINO LA BELLEZA LA MORENA COMO TE EXTRANO 

0 Records showing an increase in detections over the previous week. regardless of chart movement. A record which has been on the chart 
for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which 3.. 1... 
600 detections for the first time. If two records are tied in number of plays. the record being played on more stations is placed first. Re • 
below the top 20 are removed from the chart after 26 weeks. Ci 1996 Billboard/BPI Communications. Inc. 
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APRIL 29 - MAY 1, 1996 

HE HOTEL INTERCOSTIMENTAL, 
MIAMI 

Featured Speakers & Topics Include: 
• Keynote Address by RALPH PEER, 
Chairman/CEO, peermusic, 

• "Contracts & Negotiations: Navigating the Legal 
Waters of the Latin Music Industry" 

• "The State of Tejano Music" 
• "Writers in the Round" sponsored by 
Warner/Chappell Music, Inc. featuring ... 

Victor Victor (BMG) 
Fernando Osorio (Warner/Chappell) 
Mary Lauret (peermusic) .... and others!! 

Live Artist Showcases & Highlights  
• Brunch e the Hard Rock Cafe 
• Opening Night Party with 
Live Artist Showcases 
sponsored by AMERIC DISC 
• An evening of Live Artist 
Showcases sponsored by ASCAP 
"ASCAP's Best Kept Secrets" 
• Billboard's Star-Studded Latin Music Awards at 
the historic Gusman Center for the Performing Arts. 
• Billboard's Latin Music Hall of Fame inductee 
Juan Gabriel, celebrating his 25th Anniversary. 

• "El Premio" Billboard's Lifetime 
Acheivement Award 

• Selena Spirit of Hope Award 

Performances include: 
Soraya (PolyGram) Shakira (Sony Discos) 
DLG (Sony Discos) Nydia Rojas (Arista Texas) 
Aterciopelados (BMG) Bobby Pulido (EMI Latin) 

and many more.... 

AMER1C 
DISC. 
INC. 

LATIN 011AKITR 

Registration Information 
• $265.00 
Early Bird Special -- must be 
postmarked by March 15th 
• $305.00 
Pre-Registration -- must 
be postmarked by April 15th 
• $350.00 
Full Registration -- After 
April 15th and walk-up 

Contact Information 
Maureen R Ryan, 
Special Events Manager 
(212) 536-5002 PH • (212) 536-5055 FAX 

For Spanish Inquiries:  
Angela Rodriguez, 
Latin Marketing Manager 
(305) 441-7976 PH • (305) 441-7689 FAX 

Hotel Accommodations 
Hotel Inter•Continental 
100 Chopin Plaza, Miami, Fl. 33131 
For reservations call 305-577-1000 
Room rate $120.00 single or double. To 
insure room, please make reservation by 
April 6th and state that you're with the 
Billboard Latin Music Conference. 

REGISTRATION 
1 FORM 

111 

BILLBOARD'S 
LATIN MUSIC 
CONFERENCE, 
APRIL 29 - M AY I 

TO REGISTER: 
Cut out and mail to: 
BILLBOARD LATIN 
MUSIC CONFERENCE 
ATTN: 
MAUREEN P. RYAN, 
1515 BROADWAY, 14TH FL, 
NEW YORK, NY 10036 
OR FAX TO (212) 536-5055. 
This form may be 

I duplicated -- please type 
or print clearly. 

▪ Make all payments to 
▪ BILLBOARD MAGAZINE. 

First Name: 

Last Name: 

Company: 

Title: 

Address: 

City: 

State: 

Zip: 

Country: 

Phone: 

Fax: 

I'm Paying by: 
Check La Money Order 

Ui Visa/MC L3 Amex 

Credit Card #: 

Exp. Date: 

Cardholder's Name: 

Cardholder's Address: 

Cardholder's Phone: 

Cardholder's Signature: 

Cancellation policy: All cancellations must 
be submitted in writing. A full refund 
less a $75.00 administrative fee will be 
issued after the conference, if notification 

is received on or before March 25th. 
Cancellations received between March 26 
and April 10 will be subject to a $150.00 
cancellation fee. No refund will be issued 
for cancellations received after April 11th. 
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elet44z‘eit 
KEEPING 
SCORE 

by Heidi Waleson 

TAKING THE PRIZE: The winners of the "Performance 
Today" Awards, NPR's new classical music awards program, 
were announced March 24 in Washington, D.C., in conjunc-
tion with the annual convention of the National Assn. of 
Recording Merchandisers and its Classical Music Coalition. 
Martin Goldsmith, host of "Performance Today" served as 
master of ceremonies; the judges, all "Performance Today" 
commentators, were music critics Barrymore Laurence 
Scherer, Katrine Ames, and Scott Cantrell. 
The Heritage Award went to Sony Classical's "Bruno 

Walter Edition"; the judges called it "a pristinely preserved 
collection of recordings that is nothing short of breathtak-

ing." The debut 
recording of the 
year award was 
given to Rober-
to Alagna, for 
his EMI recital 
disc, with the 
judges saying, 
"The Three 
Tenors-Pava-
rotti, Domin-
go, and Car-
reras-aren't 
young anymore. 
Alagna is the 
leading con-
tender to be-
come the top 

tenor of the next generation." 
The debut artist of the year award, which recognizes a 

young performer or ensemble making their first appearance 
in 1995 in a musical feature capacity on "Performance Today" 
went to Quartetto Gelato (Marquis Classics), which the 
judges termed "an amazing ensemble that achieves the near-
ly impossible: They play salon music with real style and clas-
sical compositions with real precision. Great chops and com-
mitment in all that they play" 
One Critic's Choice Award went to Itzhak Perlman's 

"American Album" (EMI), a recording of concerti by Bar-
ber, Bernstein, and Foss. The judges said the disc contained 
"three glorious American works: images of rural America, 
and the urban sensibility of Leonard Bernstein, provide a 
lesson in 20th-century American violin repertoire, and Itzhak 
Perlman, the Boston Symphony, and conductor Seiji Ozawa 

OUARTETTO GELATO 

offer an equally valuable lesson in how to perform it." The 
other two Critic's Choice Awards went to Murray Perahia's 
"Beethoven: Piano Sonatas 1-3" (Sony Classical), which, 
according to the judges, "brought a wit and sparkle to 
Beethoven's early sonatas you don't often hear. Amidst the 
solemnity and nobility of Beethoven, Perahia doesn't forget 
humor," and Bryn Terfel's recital disc of English songs, "The 
Vagabond" (Deutsche Grammophon), which the judges called 
"an exquisitely rendered record." 
The "Performance Today" Awards also had two unusual 

categories. The player of the year award, which is awarded to 
somebody who is active in the field of classical music and has 
made significant contributions through artistry and outreach, 
went to soprano Barbara Hendricks; the judges called her 
"an intelligent singer of social consciousness whose humanity 
is never compromised by her artistry" NPR also created the 
New Horizon Award for recordings that demonstrate "signif-
icant potential to reach ... a broader audience"; this one went 
to "Kronos Quartet: Released/Unreleased 1985-1995" (None-
such), which the judges called "weird, wonky, and often extra-
ordinary" 

NEW AND DIFFERENT: The first fruit of composer 
Aaron Kernis' exclusive contract with Argo, London 
Records' contemporary music label, was released last month. 
The set includes "Colored Field," a concerto for English horn 
and orchestra, and "Still Movement With Hymn," a piano 
quartet. The deal, which is a new type of undertaking for the 
label, gives Argo first option to record all of Kernis' new 
works as well as the option to record his existing pieces. Sev-
eral more discs are already in the works. Released in Feb-
ruary is Kernis' "100 Greatest Dance Hits" (New Albion), a 
CD Plus featuring chamber music and a multimedia track, 
accessible via a CD-ROM drive, that features Kernis dis-
cussing his music ... Nonesuch, which has been signing com-
posers for a decade, will release the premier recording of 
John Adams' "Violin Concerto" April 9. The work, which 
won the 1995 Grawemeyer Award, is performed by Gidon 
Kremer and the London Symphony Orchestra led by Kent 
Nagano. In April, Adams will conduct six U.S. concerts by 
the renowned 20th-century music group Ensemble Mod-
ern; they will be heard at Pennsylvania State University, Uni-
versity Park; Lafayette College in Easton, Pa.; Washington, 
D.C.; New York; Chicago; and the University of Michigan, 
Ann Arbor . . . French-Canadian pianist Marc-André 
Hamelin has signed a five-year exclusive deal with Hyperi-
on (distributed in the U.S. by Harmonia Mundi USA). 

THIS JUST IN: Gunter Hensler has taken a medical leave 
of absence from his post as president of BMG Classics. In the 
interim, Rudi Gassner, president/CEO of BMG Entertain-
ment International, assumes responsibility for the company, 
and Cor Dubois, senior VP of worldwide marketing for BMG 
Classics, will handle day-to-day management. 

STRONG GERMAN MARK RESTRICTS RECORD COMPANIES' REVENUES 
(Confia nedflTnl page 9) 

According to Stein, German music 
has not only reached an internation-
al standard in the dance/techno, 
ethno, and traditional hard-rock seg-
ments, but is displaying enormous 
creative potential in all other areas 
as well. 
Wolf-D. Gramatke, chairman of 

the German IFPI group, says that 
German record companies must win 
back music buyers who have been 
lost in recent years as a result of the 
dearth of attractive German-lan-
guage music. Those over 40, he says, 
do not want to listen to the youth-ori-
ented forms of dance and techno, but 
long for German-language pop, folk, 
and jazz. If this target group can be 
won back by offering it the music it 
wants to hear, the stagnant record 
market will gain millions of new buy-
ers, Gramatke says. 
With more than 10 million viewers, 

the German-language pop and folk 
music shows on TV clearly illustrate 

the opportunities awaiting the 
record companies. However, those 
opportunities hinge on the media's 
willingness to extensively cover Ger-
man-language repertoire. 
BPW members' album unit sales 

grew by 1.8% to 208.7 million units 
last year, with the proportion of CDs 
continuing to rise. At 176.9 million 
units last year-a rise of 6.4%-the 
format now accounts for 85% of all 
album sales. With unit sales of 31.4 
million-down almost 18% from 
1994's total-cassettes continued to 
decline. Vinyl LPs now have little 
more than sentimental value, selling 
only 400,000 units. 

Singles continued to grow solidly. 
At 44.1 million units, sales were up 
9.4% over those of 1994. Sales of sin-
gles have recovered from the 1992 
trough (26.6 million units) after only 
three years and are continuing to 
grow. 
Whereas there was a slight 

increase in sales of pop product, clas-
sical music showed a distinct decline. 
Retail sales of pop albums were up 
2.3% (175.0 million units), while clas-
sical music sales were down 13.6% to 
17.1 million. 

Classical music sales fell short of 
expectations after a record 1994 per-
formance, although they still outdid 
1993's 16.9 million units. 
Domestic productions in all fields 

continued to perform very well, 
accounting for 41.3% of the charting 
singles here last year, after taking a 
38.2% share in 1994 and 27.5% in 
1993. 
German dance music in particular, 

which has made huge inroads into 
the global music market, continued 
to gain market share domestically, 
finishing at 12.2% of all sales in Ger-
many in 1995, up from 8.8% in 1994. 

The exchange rate used in this 
story is 1.50 marks to $1. 

TOP CLASSICAL ALBUMS TM 
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* * NO. 1 * * 
SOUNDTRACK • IMMORTAL BELOVED 
SONY CLASSICAL 66301 (9.98 [0515 98) 40 weeks at No. I 

2 2 107 BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A 
ANGEL 55138 (10.98/15.98) CHANT 

3 5 27 CECILIA BARTOLI 
LONDON 448300 (10.98 EQ/16.98) IMI A PORTRAIT 

4 3 23 BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS CHANT II 
ANGEL 55504 (10.98/15.98) 

5 4 82 CARRERAS' DOMING(  PAVARarTI(MEHTA) • THE 3 TENORS IN CONCERT 1994 ATLANTIC 82614 (14.98/19.98) 

(1)1 6 289 
CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A' 
LONDON 430433 (10.98 EQ/16.98) IN CONCERT 

7 8 4 ANONYMOUS 4 
HARMONIA MUNDI (FRANCE) 907156 (13.98/18.00) MIRACLES OF SANTIAGO 

8 7 4 SAN FRANCISCO SYMP ORCH. MLSON THOMAS) PROKOFIEV ROMEO AND JUUET 
RCA 68288 (9.98/15.98) 

9 ii 44 BERLIN PHILHARMONIC (KARAJAN) ADAGIO 
DG 445282 (10.98 [0/16.981 

It 10 36 SAINT PAUL CHAMBER ORCH.(MCFERRIN) PAPER MUSIC 
SONY CLASSICAL 64600 (9.98 E0/15.98) 

11 9 6 EMANUEL AX, YO-Y0 MA & FRIENDS 
SONY CLASSICAL 61964 (9.98 EQ/15.98) SCHUBERT: TROUT QUINTET 

12 12 20 ANTHONY WAY/STANISLAS SYREWICZ 
LONDON 448165 (10.98 EQ/16.98) THE CHOIR 

(1) NEW ANDRE RIEU 
PHILIPS 522933 (10.98 EQ/15.98) FROM HOLLAND WITH LOVE 

14 13 4 DAWN UPSHAW NONESUCH 79364 (15.97) WHITE MOON 

© NEW ITZHAK PERLMAN 
EMI CLASSICS 55475 (10.98/15.98) A LA CARTE 

TOP CLASSICAL CROSSOVER TM 
1 1 24 

* * No. 1 * * 
LONDON PHILHARMONIC (SCHOLES) US AND THEM: SYMPHONIC PINK FLOYD 
POINT MUSIC 446623 (11.98 EQ/16.98) 20 weeks at No. 1 

2 2 9 SOUNDTRACK 
SONY CLASSICAL 62258 (9.98 EO/15.98) SENSE AND SENSIBILTY 

cp 4 3 PLACIDO DOMINGO THE MAN OF LA MANCHA 
SONY CLASSICAL 46436 (9.98 E0/15.98) 

4 3 18 ITZHAK PERLMAN 
ANGEL 55555 (10.98/15.98) IN THE FIDDLER'S HOUSE 

( 5 ) 6 48 
CINCINNATI POPS (KUNZEL)  TELARC 80381 (10.98/15.98) THE MAGICAL MUSIC OF DISNEY 

6 5 71 THE CHIEFTAINS 
RCA VICTOR 61490 (9.98/15.98) THE CELTIC HARP 

7 7 42 VARIOUS ARTISTS 
LONDON 444460 (10.98 [0/16.981 PAVAROTTI & FRIENDS 2 

8 9 44 VANESSA-MAE 
ANGEL 55089 (10.98/15.98) El THE VIOLIN PLAYER 

9 11 113 
MICHAEL NYMAN • 
VIRGIN 88274 (10.98/15.98) THE PIANO 

(1)4 RE-ENTRY CINCINNATI POPS (KUNZEL) ANDREW LLOYD WEBBER 
TELARC 80405 (10.98/15.98) 

11 13 6 
LONDON SYMPHONY (WILLIAMS) 
DCC COMPACT CLASSICS DZS-090 (16.98/39.98*) RAIDERS OF THE LOST ARK 

12 14 117 
JOHN WILLIAMS/ITZHAK PERLMAN • 
MCA 10969 (11.98/17.98) SCHINDLER'S LIST 

13 12 156 
VARIOUS ARTISTS 
LONDON 440100 (11.98 E0116.98) PAVAROTTI & FRIENDS 

CI) RE-ENTRY VARIOUS ARTISTS DELOS 3186 (10.98/15.98) HEIGH-HO! MOZART 

15 15 29 KATHLEEN BATTLE 
SONY CLASSICAL 68473 (9.98 ED/15.981ER SO MANY STARS 

TOP OFF-PRICE CLASSICAL TM 
C ) RE-ENTRY 

* * NO. 1 * * 
CAMERATA ANTONIO LUCIO (FRANCIS) VIVALDI : THE FOUR SEASONS 
DIGITAL MASTERWORKS 71847 (4.98) 1 week at No. 1 

(i) NEIN VARIOUS ARTISTS 
DIGITAL MASTERWORKS 71855 (4.98) FAMOUS OVERTURES: VOL. 3 

(T) RE-ENTRY 
VARIOUS ARTISTS 
DIGITAL MASTERWORKS 71805 (4.981 BEETHOVEN: SYMPHONY NO. 5 

(20 NEW VARIOUS ARTISTS  DIGITAL MASTERWORKS 71832 (4.98) MOZART: PIANO CONCERTOS NOS. 22 & 24 

(T) NEW VARIOUS ARTISTS  DIGITAL MASTERWORKS 71825 (4.98) MOZART: VIOLIN CONCERTOS NOS. 1-3 

6 1 54 
VARIOUS ARTISTS THE IDIOT'S GUIDE TO CLASSICAL MUSIC RCA 62641 (3.98) 

( 7 ) NEW> 
VARIOUS ARTISTS BRAHMS: PIANO CONCERTO NO. 1 
DIGITAL MASTERWORKS 71812 (4.98) 

()   NEW> NEW> BUDAPEST SYMPHONY ORCH. (MATURET) 
DIGITAL MASTERWORKS 71815 (4.98) CHOPIN: PIANO CONCERTO NO. 1 

( 9 )   NEW NEW VARIOUS ARTISTS MOZART: SYMPHONY NOS. 29 & 41 DIGITAL MASTERWORKS 71833 (4.98) 

10 2 81 
VARIOUS ARTISTS 
MADACY 0201 (4.99/6.99) 20 CLASSICAL FAVORITES 

(11) RE-ENTRY glierVAtniVeLlegileirlY.9eESEK) GR IEG: PEER GYNT SUITES NO. 1 & 2 

( 12) NEW VARIOUS ARTISTS 
DIGITAL MASTERWORKS 7(808 (4.98) BEETHOVEN: PIANO CONCERTO NO. 2 

13 4 79 THE CHOIR OF VIENNA 
SPECIAL 5118 (3.98/4.98) MYSTICAL CHANTS 

( 14) NEW> VARIOUS ARTISTS 
DIGITAL MASTERWORKS 71839 (4.98) STRAUSS: FAMOUS MELODIES 

( 15)   NEW NEW VARIOUS ARTISTS 
DIGITAL MASTERWORKS 71845 (4.98) TCHAIKOVSKY: PIANO SYMPHONY NO. 1 

O Albums with the greatest sales gains this week. • Recording Industry Assn. 01 America (RIAA) certification 
or sales of 500,000 units; • RIAA certification for sales of 1 million units with each additional million indicat-
ed by a numeral following the symbol. All albums available on cassette and CO. *Asterisk indicates vinyl avail-
able. NM indicates past or present Heatseeker title. o 1996 Billboard/BPI Communications and SoundScan, Inc. 
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Top Jazz Albums.. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan, 

ARTIST 1 1 1 1 1 11 TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 2 11 

* * * No. 1 * * * 
VAN MORRISON WITH GEORGIE FAME & FRIENDS 8 weeks at No. 1 
VERVE 529136 HOW LONG HAS THIS BEEN GOING ON 

2 3 3 CASSANDRA WILSON : NOTE 32861/CAPITOL Mki 
NEW MOON DAUGHTER 

3 4 20 
SOUNDTRACK PANGAEA 36071/I.R.S. 

LEAVING LAS VEGAS 

4 1 2 VARIOUS ARTISTS ELEKTRA 61905/EEG 
SURRENDER TO THE AIR 

5 5 3 HERBIE HANCOCK VERVE 529584 
THE NEW STANDARD 

0 8 7 ELLIS & BRANFORD MARSALIS COLUMBIA 67369 
LOVED ONES 

7 6 3 JOE SAMPLE WARNER BROS. 46182 
OLD PLACES OLD FACES 

8 7 22 
TONY BENNETT COLUMBIA 67349 

HERE'S TO THE LADIES 

9 9 7 JOHN MCLAUGHLIN VERVE 529828 
THE PROMISE 

10 10 91 TONY BENNETT • COLUMBIA 66214 
MTV UNPLUGGED 

11 11 4 
SHIRLEY HORN VERVE 529555 

THE MAIN INGREDIENT 

12 12 52 
DAVID SANBORN ELE//IRA 61759/EEG 

PEARLS 

13 13 8 
ROSEMARY CLOONEY CONCORD 4685 

DEDICATED TO NELSON 

14 14 2 
DIANA KRALL 
IMPULSE! 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO) 

15 15 49 
WYNTON MARSALIS & ELLIS MARSALIS 
COLUMBIA 66880 JOE COOL'S BLUES 

(1) 
NEW  PHAROAH SANDERS VERVE 529578 

MESSAGE FROM HOME 

17 16 119 
ELLA FITZGERALD VERVE 519804 

THE BEST OF THE SONGBOOKS 

0 
NEW  MILES DAVIS BLUE NOTE 36633/CAPITOL 

BALLADS 8. BLUES 

19 17 43 SOUNDTRACK MALPASO 45949/WARNER BROS. 
THE BRIDGES OF MADISON COUNTY 

20 18 129 
SOUNDTRACK HOLLYWOOD 61357 

SWING KIDS 

(21) NEW > 
BILLIE HOLIDAY LEGACY 64853/COLUMBIA 

LOVE SONGS 

CI RE-ENTRY BILLIE HOLIDAY VERVE 513943 
BILLIE'S BEST 

23 20 51 
RACHELLE FERRELL BLUE NOTE 27820/CAPITOL MI 

FIRST INSTRUMENT 

CI RE-ENTRY CHET BAKER BLUE NOTE 28262/CAPITOL 
MY FUNNY VALENTINE 

25 21 I 45 
ETTA JAMES PRIVATE 82128 

TIME AFTER TIME 

TOP CONTEMPORARY JAll ALBUMS,,, 
1 1 15 

***No. 1* * * 
QUINCY JONES • WEST 45875/WARNER BROS 15 weeks at No 1 

O'S JOOK JOINT 

2 3 173 KENNY G • ARISTA 18646 
BREATHLESS 

3 2 2 
JOHN TESH PROJECT GIS 532125 

DISCOVERY 

4 6 4 
GEORGE HOWARD GRP 9839 DI 

ATTITUDE ADJUSTMENT 

5 5 20 
RANDY CRAWFORD BLUEMOON 92662/AG 

NAKED AND TRUE 

6 7 4 
RUSS FREEMAN & THE RIPPINGTONS GRP 9835 

BRAVE NEW WORLD 

7 4 16 
JERALD DAEMYON GRP 9829 Ma 

THINKING ABOUT YOU 

8 8 20 
WILL DOWNING MERCURY 528755 

MOODS 

9 9 24 
BONEY JAMES WARNER BROS. 45913 MI 

SEDUCTION 

I° 
NEW  EARL KWGH WARNER BROS. 45884 

SUDDEN BURST OF ENERGY 

11 10 31 
FOUR PLAY WARNER BROS. 45922 

ELIXIR 

IO 12 38 
THE JAZZMASTERS JVC 2049 21 

THE JAllMASTERS II 

13 13 20 
NAJEE 
EMI 35704 NAJEE PLAYS SONGS FROM THE KEY OF UFE- A TRIBUTE TO STEVIE WONDER 

14 11 30 
KEIKO MATSUI WHITE CAT 77727/UNITY 

SAPPHIRE 

15 14 11 
BOBBY MCFERRIN BLUE NOTE 31677/CAPITOL 

BANGIZOOM 

16 15 23 
SOUNDTRACK ANTILLES 529310NERVE 

GET SHORTY 

(D NEW 
PAMELA WILLIAMS HEADS UP 3034 

SAXTRESS 

18 16 99 JOHN TESH PROJECT GIS 528751 
SAX BY THE FIRE 

19 18 12 
GEORGE BENSON WARNER BROS. 46050 

THE BEST OF GEORGE BENSON 

20 17 61 JOHN TESH PROJECT GIS 528753 
SAX ON THE BEACH 

21 19 70 
DAVID SANBORN WARNER BROS. 45768 

THE BEST OF DAVID SANBORN 

22 20 15 
PAUL TAYLOR COUNTDOWN 77725 

ON THE HORN 

23 22 41 
INCOGNITO VERVE FORECAST/TALKIN LOUD 528000NERVE 

100 DEGREES AND RISING 

24 24 20 
BOBBY CALDWELL SIN-DROME 8910 

SOUL SURVIVOR 

leC¡I RE-ENTRY MARC ANTOINE NYC 6020 
URBAN GYPSY 

O Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIM) certification 
for sales of 500,000 units. A RIM certification for sales of 1 million units with each additional million indicated 
by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available. 
El indicates past or present Heatseeker title. 0 1996, Billboard/BPI Communications, and SoundScan, Inc. 

Artists 8( Music 

S.O.B.'s Captures The Hip Bop Essence 
Monthly Shows Linked With Some Label Releases 

FOR THE LAST TWO MONTHS, 
Hip Bop Essence Records and 
WBGO New York have been hosting 
a monthly series at S.O.B.'s, a New 
York club that features jazz and 
Caribbean music. The shows and 
ensembles have reflected new 
releases on the label, like the Feb. 
27 tribute to trumpeter Freddie 
Hubbard. The disc is titled "Hub 
Art" and unites trumpeters Marcus 
Belgrave, Eddie Henderson, and 
Wallace Roney with saxophonist 
Jason Jackson, bassist Ron 
Carter, pianist Cedar Walton, and 
drummer Lenny White (who also 
produces the very sturdy Hip Bop 
Essence recordings). The ever-
shifting personnel of the Essence 
All-Stars allows for several artists 
to participate. 
"The shows have definitely had an 

impact on sales of the discs," says 
label publicist Melanie Masterson. 
"However, the sales of discs alone is 
not the sole purpose of these shows. 
We are trying to increase aware-
ness of the art form among a wider 
demographic than usual, and we 
have been very pleased with the 
turnout at S.O.B.'s. Even Gary 
Walker [PD of WBG0] commented 
on the presence of ̀ so many young 
people' whom he normally did not 
see at other jazz concerts." 
The next Hip Bop Essence 

release is scheduled for June and is 
called "Organic Grooves." It unites 
two of today's better organists, 
playing separately and together: 
Dr. Lonnie Smith and Joey 
DeFrancesco. Kenny Garrett, 
Grover Washington Jr., Tony 
Purrone, and Idris Muhammad 
help out. 
The next scheduled live show is 

April 2. Its guests were culled from 
the Chartbusters, whose latest 
disc, "Mating Call," released March 
18, helped inaugurate the newly 
revitalized Prestige imprint. The 
band is made up of reed players 
Craig Handy and Donald Harri-
son, trumpeter Randy Brecker, 
guitarist Dave Fiuczynski, and 
organist Smith (whose own new 
album on MusicMasters, "Purple 
Haze," interprets the music ofJimi 
Hendrix). The Lonnie Smith Trio 
will be featured at the show. "Mat-
ing Call" is a stroll through high-
profile tunes from such original 
Prestige discs as Sonny Rollins' 
"Mambo Bounce," Jackie McLean's 
"Minor March," and Eric Dolphy's 
"245." White's curating of artists 
and tunes is interesting and com-
mercial in the best sense of the 
word. 

PICKING AND CHOOSING: 
Every so often, rockers will cite jazz 
players as their gods of choice, and 
Randy Bachman, of Bachman-
Turner Overdrive and "Taking 
Care Of Business" fame, has a new 
business to take care of. He's 
founder of the Guitarchives label, 
which was created to spotlight over-
looked string players and "records 
that have slipped through the 
cracks," he says. "Ones that aren't 
deemed worthy of reissue by their 
original labels." The label debuted 

tkin  
BLUE 
NOTES 

by Jim Macnie 

at the end of 1995 with the late 
Lenny Breau's "Live At Bourbon 
Street," a 1983 recording from a 
Toronto club. Breau was Bachman's 
guitar mentor during the latter's 
teen years in Winnipeg, Manitoba. 
The two-disc set has been well 
received by critics. Once the word 
got out about Guitarchives, Breau 
zealots began appearing from 
everywhere with material in hand. 
Various sources have donated tapes 
of the jazz guitarist that amount to 
more than 100 hours of music. 
Bachman has made a deal with 

Breau's children, creating a royalty 
trust fund for them. 

Now, other string players are call-
ing to get involved with Gui-
tarchives, including modern instru-
mentalists the Hellecasters. "They 
said it was because our records are 
pure guitar, no singing," says Bach-
man with a laugh. "I'm also looking 
at licensing a few old Howard 
Roberts discs that influenced me." 
But the label's main concern right 

now is Lenny Breau. The next title 
by the guitarist is "Boy Wonder," 
due in May. "I have a picture of him 
at 15 for the cover," Bachman says 
proudly. "That's how old he was 
when he recorded it. The sound is a 
mix of Merle Travis and Jimmie 
Bryant and Barney Kessel—he 
was getting into all of them. A large 
part is this incredible finger style of 
playing, with stand-up bass and slap 
rhythm. It shows his roots, the 
beginning of the legend. Chet 
Atkins has told me, 'He plays my 
stuff better than me.' To think that 
he was 15 ... whew." 

Billboard FOR WEEK ENDING APRIL 6, 1996 

Toll New Age Albums.. 
3' 

z 

3' g, 
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Compiled from a national sample of retail store and rack sales 
reports collected, compiled, and provided by SoundScan. 

TITLE WWI 
LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 

(I) 1 16 

* * NO. 1 * * 
THE MEMORY OF TREES* 
REPRISE 46106/WARNER BROS. . weelss at No. 1 ENYA 

cp 2 226 
SHEPHERD MOONS A' ENYA 
REPRISE 26775/WARNER BROS. 

3 3 106 
LIVE AT THE ACROPOLIS A' YANNI 
PRIVATE MUSIC 82116 

4 4 48 
BY HEART JIM BRICKMAN 
WINDHAM HILL 11164 EN 

5 5 56 LIVE AT RED ROCKS • JOHN TESH 
GIS 528754 

6 6 2 
OPIUM EPIC 67083 OTTMAR LIEBERT + LUNA NEGRA 

7 7 4 WINDHAM HILL SAMPLER '96 VARIOUS ARTISTS 
WINDHAM HILL 11179 

8 8 5 A THOUSAND PICTURES CRAIG CHAQUICO 
HIGHER OCTAVE 7084 cm 

9 9 IÇA 
`" 

IN MY TIME& YANNI 
PRIVATE MUSIC 82106 

() 11 304 
NOUVEAU FLAMENCO A OTTMAR LIEBERT 
HIGHER OCTAVE 7026 

11 10 74 
FOREST • GEORGE WINSTON 
WINDHAM HILL 11157  

12 12 37 
AN ENCHANTED EVENING KITARO 
DOMO 71005 mg 

13 13 10 
VOICES VANGELIS 
ATLANTIC 82853/AG 

14 14 24 
NO WORDS JIM BRICKMAN 
WINDHAM HILL 11139 

15 15 100 
CELTIC TWILIGHT VARIOUS ARTISTS 
HEARTS OF SPACE 11104 

16 16 24 
TEMPEST JESSE COOK 
NARADA 63035 

17 17 30 
BELOVED DAVID LANZ 
NARADA 64009 

ICI)I 19 40 
I LOVE YOU PERFECT 
SILVA AMERICA 1015 YANNI 

19 18 42 
VIVA! OTTMAR LIEBERT + LUNA NEGRA 
EPIC 66455 

20 21 115 NARADA DECADE VARIOUS ARTISTS 
NARADA 63911 

21 20 5 
HINTERLAND STRANGE CARGO 
DISCOVERY 77033  

22 22 74 
ACOUSTIC PLANET CRAIG CHAQUICO 
HIGHER OCTAVE 7070 ma 

23 24 6 
HIDDEN BEAUTY: THE EVOLUTION OF SOUND NARADA 63922 VARIOUS ARTISTS 

24 25 93 
MONTEREY NIGHTS JOHN TESH 
GIS 528748  

(2) RE-ENTRY 
THE BEST NEW AGE VARIOUS ARTISTS 
PRIORITY 53056 

0 Albums wth the greatest sales gains this week.• Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 
units; • RIM certification for sales of t million units with each additional million indicated by a numeral following the symbol. All 
albums available on cassette and CD. *Asterisk indicates vinyl available. El indicates past and present Heatseekers titles 0 1996, 
Billboard/BPI Communications and SoundScan. Inc. 
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Navigating The Shifting 
Terrain Of New Me Music 
The Evolution Of A Genre, From 
Classical To Space 
By John Diliberto 

/
- ike the Irai 'al patterns of 

nature, new age music isn't 
a smooth, definable entity, 

d  but a shifting maze of intri-
cate relationships that are constantly 
similar, yet constantly different. 
Finding ground zero in the New Age 
is like finding the original pattern of 
a fractal fi win, the deeper you go, the 
deeper you get. 
The genre was originally inspired 

by equal doses of world music, space 
electronics and classical, and those 
sounds are returning to the fore-
front, albeit in hybrid combinations, 
for many modern instrumental play-
ers. In fact, David loop, in his new 
book Ocean Of Sound, dates the trans-
cultural elements of new age back to 

1889, when Debussy heard Asian 
and Indonesian music at the Parisian 
Exposition. In many ways, Debussy 
pointed the way toward the deep 
assimilation of other music styles, in 
which an artist creates his own para-
digm rather than a replication. 

Brian Keane has produced joanie 
Madden's "Song Of The Irish 
Whistle" (Hearts Of Space), Native 
flutist Douglas Spotted Eagle's 
"Closer To Far Away" (Windham 
Hill) and several Middle Eastern 
fusions with Omar Faulk Tekbilek 
on Celestial Harmonies. He's made a 
specialty of taking music that's root-
ed in tradition but, with lush pro-
duction and electronics, becomes 
something new. "Take those ele-

orld To Folk, 

ments away, and it may sound more 
authentic, but it doesn't fed authen-
tic," Keane claims. "It has more to do 
with emotional authenticity." 

WORLD FUSION 
Steve Roach ii till his reputation as 

a space-music s\t il it,tst but, over the 
last decade, he's honed an organic 
sound mixing technology with clay 
pots, hand drums and the Australian 
didgeridoo on such albums as 
"Origins" (Fortuna). He feels a syn-
ergy between the microchips of his 
computer and the ternlite-hollowed 
tree-branch of a didgeridoo. "That 
was their technology," he reflects, 
"and that was a perfect technology at 
that time—as it is now, 40,000 years 

World Report 
Chanting In France, Italian Tradition, Going Dutch, 

And Australia's Brave New World 
FRANCE 
While France has never been a 

strong market for new age music, it 
is the source of notable projects 
with links to the genre. "Songs Of 
Awakening," by Jean-Philippe 
Rykiel & Lama Gyurme, is a unique 
mix of ethereal keyboards and 
mantras chanted by the Lama. It 
was released in France in early 
1995. Jean-Michel Reusser, who 
produced the album, says it result-
ed from an encounter in the early 
1990s between keyboard player 
Rykiel—who has worked with the 
likes of Youssou N'Dour and Salif 
Keita—and the Lama Gyurme, who 
comes from Butan and teaches 
Buddhism in France. "They went 
into Jean-Philippe's studio, and 
they spontaneously recorded a 
prayer," says Reusser. "When I 
heard it, I knew it had to become an 
album." 
The recording took about three 

years. Reusser sent a copy to Patrick 
Mathe, then chief of the rock-ori-
ented New Rose label. "I was 
stunned by what I heard," says 
Mathe, who signed the project and 
licensed it to Columbia Records 
France. 
To date, "Songs Of Awakening" 

has sold some 15,000 units in 
France and 25,000 in Spain, where 
it is handled by Sony Classical. It is 
due to be released this spring by 
Sony Classical in the U.S. and other 
territories. 

"Call it what you want," says 
Reusser. "This music is moving. It 
defies normal rules." 

—Emmanuel Legrand 

ITALY 
New age music with a Med-

iterranean flavor is offered by 
Italy's Freeland label, a year-old 
division of the New Sounds Group, 
the country's largest distributor of 

new age music. Mediterranean 
new age is spiced with many of the 
region's traditional musical ele-
ments, giving the style here a 
vibrancy and a warmer texture, 
says Freeland founder, Sergio 
Pisano. The flamenco-style arpeggio 
playing of the classical Spanish 
acoustic guitar is heard on 
Freeland's best-seller of 1995, 
"Rebetes," by Mauro Di Domenico, 
the son of one of Italy's best-known 
operatic tenors. New Sounds direc-
tor Marco Fullone says he will be 
licensing Di Domenico to the U.S. 
soon. 

Fullone also expects internation-
al recognition for pianist and com-
poser Mauro Rosini, whose jazz-
and-classical-influenced album will 
be released later this year. New 
Sounds has done much to popular-
ize the new age genre and its asso-
ciated lifestyle in Italy. Besides 

Continued on page 46 

or whatever later." 
His words are echoed by world-

fusion pioneers like Jon Hassell and 
h is musical progeny, including 
Robert Rich. Jai Uttal and Stephen 
Kent from Trance Mission and the 
Beasts Of Paradise. "If you are a 
musician and you've got big ears, 
then you're going to hear that stuff, 
and it's going to start channeling 
through you in some way," says 
Kent, who collaborated 
with Roach and Kenneth 
Newby on "Halcyon Days," 
clue this fall on Hearts Of 
Space. "When I play the 
didgeridoo, I'm not partic-
ularly conscious that rill 
going to plug into an 
archetypal image in sound. 
It is the sound that I live. 
And it lives through me." 
But now the trend is 

coming from the opposite 
direction as well. On his 
latest albums, "Mandala" 
and "An Enchanted Eve-
ning" (Domo) Japanese 
synthesist Kitaro has link-
ed the spit-it of Japan to 
"Fibetan horns, Australian 
didgeridoos and Native 
American flutes. He's been 
joined by many more Asian 
composers, including 
Hiroki Okano, Dadawa, 
Nawang Khechog, Joji Hirota and 
the Guo Brothers. 
At Peter Gabriel's Realworld stu-

dios, cross-culturalism has been 
meeting in the ether ever since his 
influential release "Passion" (Real-
world). In the last year, guitarist/pro-
ducer Michael Brook has collaborat-
ed with Pakistani singer Nusrat 
Fateh Ali Khan on "Night Songs" 
and with Indian mandolinist 
U. Srinivas on "Dream" (Real-
world/Caroline). The New Earth 
label recently signed on with Indian-
based fusions from L. Subramanium 
and Hariprasad Chaurasia. None of 
these recordings would be mistaken 
for traditional music. Instead, they 
use tradition and technology to make 
something new. 

hp of tread 

NATIVE SPIRIT 
Native American crossovers are 

among the many world-fusion 
hybrids that have exploded in the 
last year. Besides the "Sacred Spirits" 
project on Virgin, there was the 
Native-influenced score by Brian 
Keane with Douglas Spotted Eagle 
for PBS' "The Way West" (Shan-
achie), Little Wolf Band's "Dream 
Song" (Triloka) and David & Steve 
Gordon's "Sacred Earth Druins" 
(Sequoia). Talking Taco Records has 

Maro of Japan 

recordings by The Native Flute 
Ensemble and Mesa Music Consort, 
and there are scores of albums on 
Canyon and SOAR Records, the two 
preeminent Native labels. While 
their catalogs contain much tradi-
tional and pow-wow music, it's the 
crossover efforts that are finding the 
wider audience, especially if they 
have Native American flute. 

"Flute music does fit in with what 

new age fans are looking for," says 
Robert Doyle of Canyon Records, 
who has seen R. Carlos Nakai sell 
more than 2 million recordings. 
"They hear them as impressionistic 
soundscapes with the overtones of 
spiritual and cultural issues." 

"I tend to look at it as more of a 
contemporary traditional expres-
sion," explains Nakai, whose latest 
release, "Feather Stone & Light" 
(Canyon) sends his flutes through 
electronic processes along with 
the hybrid guitars of William 
Eaton and the world percussion of 
Will Clipman. "We're building on 
a history of music culture, and 
we're being inclusive of how the 
world is from our perspective in 
our time." 
That view is echoed by Mitchell 

Markus, president of Triloka 
Records, which has found a world-
fusion niche with such artists as 
Indian sarod master Ali Akbar 
Khan, his student Jai Uttal and two 
Trance Planet collections that have 
included the ethno-techno of Loop 
Guru and the Latin sounds of 
Mercedes Sosa. Markus' hybrids 
include a techno album by Tulku 
featuring Native American Jim 
Wilson of Little Wolf Band, Jai Uttal 

Continued on page 52 
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THE CHARTS SPEAK VOLUMES 

Live I t Red Rocks on the charts for 56 weeks 
Sax on the I3each on the charts for 61 weeks 
Sax by the Fire on the charts for 99 weeks 
Monterey Nights on the charts for 90 weeks 

Winter Song on the charts for 68 weeks 

DISCOVER THIS! 

© 1996 GTSP Records 314532125 

IN STORES NOW! 
Sixty City U.S. Tour begins June 1st. 

A portion of each ticket price goes to struggling grade school programs in each city, 
with Yamaha Corporation providing keyboards and software for the schools. 

http://www.tesh.com 

POLY GRAM 

CLASSICS 

RECORDS & A Z z 

IV1 
1996 Tour Presented by GMC 



Seventh Wave Presents: 

Seventh Wave Productions presents the new Solo Piano 

album by Suzanne Ciotti — Pianissimo II. This luscious 

album contains three new songs and a dozen of Suzanne's 

most loved melodies, presented in the cleat; strong, and, 

sweet voice ,?f'an acoustic grand piano. 
Recorded in 24-bit audio and including a rutting-edge 

multimedia enhancement, this album combines high-tech 

with the beauty of the worhi's most popular instrument. 

Pianissimo H promises to surpass the 250,00 unit sales 

of its predecesso4 Pianissimo., 

For more information contact: 

Seventh Wave Productions 

1(800) 738-9283 or 
Member of NAIAD seowave@aolcom 

ei Seventh 
Wive 

lass Ism 

e\JV AgE 
WORLD REPORT 
Continued from page 44 

distributing more than 50 labels, 
which gives the company a 70% mar-
ket share in the new age genre, it also 
publishes specialist magazines and 
CD-ROMs and sponsors a daily 
three-hour evening show, "The 
Wave," on the national private radio 
station 101 Network. 

—Mark Dezzani 

HOLLAND 
In Europe, new age music is not as 

big as in the U.S., but David Grabijn, 
president and A&R manager at the 
Dutch Oreade label—among the top 
three new-age labels on the 

Continent— 
reports a steady 
expansion of the 
genre during the 
company's 10-
year existence. 
"It's a wide-
spread phenom-
enon, but not 
really visible to 
the general pub-

lic," Grabijn says. "The outlets to 
market your music are simply too 
diverse and scattered. Radio hardly 
means a thing, although [Holland's] 
national Radio 1 has a new-age slot 

with the 'Ararat' program. Regional 
radio has a far bigger impact, certain-
ly in Holland, Belgium and Swit-
zerland." 

For Oreade, the most important 
marketing channels are alternative 
bookstores. "Through these new-age 
specialists, we make half of our yearly 
turnover," says Grabijn. "In Italy, the 
best way to reach your target group is 
through two magazines: New Sounds 
and Novel Age. The first contains a CD 
each month, including tracks from 
our artists." 
The best-selling title in the 1995 

Oreade catalog was "Silver Wings" by 
Mike Rowland. The priority for 1996 
will be Hans Visser's "The Classical 
Difference," featuring new interpre-
tations of classical music. "Themes 
always work well—nature, dolphins, 
mythology, you name it—especially if 
you make a series out of it," says 
Grabijn. "For instance, our 'Zodiac' 
series is a big hit. These 12 CDs relat-
ed to the astrological signs make per-
fect birthday gifts." 

—Robbert Tilli 

AUSTRALIA 
\Vlicu Bri•Jmne-based New World 

Productions set up on the Internet in 
January, it offered 120 music samples 
of CD quality, using a new software 
program called Winplay 3 developed 

in Germany. The Internet site was 
acclaimed as superior to those set up 
by the multinational record compa-
nies and more conducive to export 
sales. New World managing director 
Andrew Watson says the company's 
40% annual growth and its 10-year 
rise to become Australia's largest 
new-age company are the result of 
maintaining a constant profile at 
international trade fairs, an aggres-
sive sales team in five states, and 
niche marketing through health and 
lifestyle publications. The label's 
biggest release, "Medicine Woman" 
by U.K.-based artist Medwyn 
Goodall, has annual sales of 50,000, 
and has been released through one of 
its 47 international licensees. 
With a domestic roster of 22 acts, 

Watson says international interest in 
Australian new age music is growing. 
"At this year's MIDEM, I took [sam-
ples from] 32 acts and licensed every 
one of them there through Europe, 
Asia and Canada, with interest from 
the U.S.," he says. 
He expects one of this year's • 

biggest sellers will be a CD of didgeri-
doo music featuring 12 Aborigine 
singers. Another is a compilation 
from Sydney-based Riley Lee, whose 
eight releases each sell 1,000 units a 
month. 

—Christie Eliezer 
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Allan Blackwater :: Available June 11 

-from the am@e-icag southwest. 
Sacred Spirits 

1•11111111111Mer »Mt 4M111 MUM Mil 

Combining authentic Native American ceremonial chants with modern instrumental arrangements and rhythms Sacred Spirits is a captivating 

listening experience. 

A donation will be made to the Native American Rights Fund for each record sold. 
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"Jungle" jack Hanna's World :: Original music by Emmy® Award-winning composer, Mark Frye 11 Available April 16 

Jack Hanna is one of the country's top zoo directors and the most recognized wildlife expert in America. Tens of millions of Americans know him 

through his ongoing series of award-winning TV documentaries and his frequent guest appearances on national shows such as "Good Morning 

America," "David Letterman," "Larry King Live," "Live with Regis And Kathy Lee," and more. Jack Hanna's World unites Hanna with gifted 

musician and composer Mark Frye. Winner of two Emmy® awards for his music in Hanna's televised documentaries, Frye uses authentic instruments 

from all corners of the globe, weaving together an exotic tapestry of sounds and moods paying tribute to animal species and natural habitats. 

A portion of the proceeds from Jack Hanna's World will financially assist various environmental and humanitarian causes. 

Ten years on the road, six albums and one compilation to their name: Altan's status as the #1 Irish Traditional group is affirmed with consistent-

ly sold-out concerts, best-selling albums and innumerable awards—including Best Celtic Album Of The Year for their last three releases 

from NAIRD, the National Association Of Independent Record Distributors. Their last studio album Island Angel stayed on Billboard's World 

Music Chart for eight months. With the release in June of their new album Blackwater and an extensive American summer tour, Altan repre-

sent the best of a new tradition: a new generation of accomplished young musicians breathing fire and life into the music, making it their own. 
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Coming in September: the new album from Enigma 
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Meistersinger Music USA, Inc./ 
Nightingale Records proudyl announces 

the opening of our new USA and 
our Singapore ofifce 

Featuring artists: Anugama, Kamal, Karunesh, Prabodhi, 
Mohammad Egbal, Christa Egbal and Sirus (Ahura) 

Company philosophy: Meistersinger Music is more than just a 
business company The essence is on music that promotes the general 

well-being of the individual with simple, well meaning messages, 
without losing sight of its marketability. 

North & South America 
Meistersinger Music USA, Inc 
P. O. Box 30158 
Tucson, Arizona 85751-0158, USA 
(520)733-9382 
(520)722-8293 Fax 
e-mail: meistersinger-usagTheRiver.com 

NA\IRID 

Europe & Africa 
Meistersinger Musik 
Áussere Kapellenstrasse 7 
D-91361 Pinzberg — Germany 
(49)9191-7070-0 
(49)9191-7070-50 Fax 
e-mail: meistersinger@t-online.de 

I i."‘senieistersinge 
eptcaie 

USA 

Asia & Pacific Rim 
Meistersinger Musik Singapore Pte, Ltd. 
Serangoon Central 
R O. Box 587 Singapore 915503 
Republic of Singapore 
(65)483-5014 Telephone & Fax 
(65)383-4357 After hours 
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Portraits Of The Artists 
By John Diliberto 

/
I. the FBI were compiling a profile of the typical new 
age artist, it could start by analyzing this list of the 10 
Most Wanted. Several have cracked the upper reaches 

of The Billboard 200, some have hijacked the top of the 
Billboard New Age chart, and others have absconded with 
Grammy Awards. The modus operandi, personalities and 
music arc different, but the\ c all seen successfUl results. 

CHIP DAVIS DAVIS 8 
MANNHEIM 
STEAMROLLER 
Background: 

'It 11 .1 IllíliOr 

1111 111 1 )75 itli 
"COMM, -

1111(ler 111C 11‘1111C \\ 

\If(.111 

First album: "ri csh .\ire" (American 
(;rantaplimie). 1974 
Breakthrough album: "A Fresh Aire 

(Anal-wan 
cd:1111,101(mo. i9s8 
Distinguishing features: fixes classical 
(moll.. It tgi es.] k and synilic-
,i/ci in iii cas -listening formula. 
Breakthrough event: hwming the 
Aineii( ;in t:lainaphone label in 1971 
Current release: "Christmas In 'Elie 
\ 11 t (Amu) i( an Gramaphon(-) 

ENYA 
Background: Irish singer whose hill 
name is Eiiltiic Ni Ithraonin, sister 
of the ( lannad 
First album: "Enva- \ ilaiitic) 1986 
(reis.tied he ( :ells" on Reprise) 
Breakthrough album: .. Watcrmark" 

19s8 
Distinguishing features: Nl ulti-t racked 
hi ral still 11(1 developed by produc-

e( N I( an 
Current release: I lic Nlemory 01 
'1 .rues" (Reprise) 

!UTAH° 
Background: Born in japan :Is 
Masanori Takahashi. Played in the 
pr()gressive-rock group The Far 
East I. ;null\ Rand. 
Solo debut: l'un Kai-Astral Trip-
(Zen). 1(.178 (reissued as "Astral 
Voyage- ()it ( ;enet]) 
Breakthrough: "i bc Light ()file 
Spirit" (Gel f(n) 1987. Produced 1)5 
Mi( kr Ilart 
Distinguishing features: bush, On thini( 
.511111e.i/e1 -based world spai-c music 
Current release: ".\11 Enchanted 
Evening" (Dom()) 

OTTMAR LIERERT 
Background: ( ;email-burn niusician 
(.1111e ((Idle C.S. ill his 

First album a breakthrough: mivean 
I light.] Octav(') 

Breakthrough event: Los . \ngeles radio 
.tation \\\\i. (lis( overed "Nouveau 
Flainc11( it when it was a Lieheri-
produced (assent.. 
Distinguishing features: l'hunenco-based 

.11)(1 ambient .innospheres 
Current release: -opium" (Epic ) 

TANGERINE DREAM 
BaCkgr01111d: ( n'1111.111 11(r-liwin psychedelic 
11 o )1( (tindedln Edgar K'N(' 19(i7. 
First album: t ruin( Meditation" 
((l111t 197(1 
Breakthrough album: "Pliatdra-

(Virgin), 197 I. 1.1)1" 1 nritish 
LI' charts .1nd hoi-wired the space-

1""" .1 •111)1)1)• 
Distinguishing features: s \ husizers 
Breakthrough event: s‘ 
Current release: i lic Dream Mixes" 
\Indium 

JOHN TESH 
Background: 

iii sit ian turned 
sportscaster 
turned 
head Ibr 
"Entcrtainmcni 
T onight.-
First release: "Tour De France" 
I Musi(), 1988. Based 
annul( I 111S SOU nchrack ho TV it 

of tin- french bicycle race. 
Breakthrough album: "f.ive Ai Red 
Ro(k (( ; I S1'). 1995 
Distinguishing features: (Wand; .ose, senti-
mei it al (it( bestial pop 
Current release: "Discovery" (G'ISP) 

ANDREAS 
WILLENWEIDER 
Background: s‘‘ 
hartast began 
pktitit4 back-
ground music 
for it it 

First album: "Behind the Garclens...-
(( BS). 1)S2 
Breakthrough album: -1)1) \\ n Tolle 
muon -
Breakthrough event: Appearing on "The 
()night Shov, 

Distinguishing features: Electric harp 
mixed with lush instrumentation 
and world-music touches 
Current release: "Eolian minsir(l (SBK) 

GEORGE WINSTON 
Background: bilk 

First album: 
"1;allittlstk131(us," 
( I akotna), 197'2 
Hu-released on 
\\ n1(111.1111 1 lill) 
Breakthrough album: "Autumn-
ovindildin 11111), 1980 
Distinguishing features: open-cmird, 
includi( Ham, 111.11 made \Villston 

Continued on page 54 
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NICHOLAS GUNN 
The Sacred Fire - 
RM36ó4 - A huge 

seller! Sales of 
ove- 200,000. 

MARS LASAR 
Escape - RM0033 - 
Mars offers his 

trademark fantasia 
c) "visual" music. 

ANASTASI 
CinemOcean- RM5455 
- Classic movie themes 

enhanced with 
ocean waves. 

AYMAN 
Doorways - RM I 235 
- iloyfu , rhythmic and 
sooehing to the soul. 

mer,oe,oi 
Neuno 

KEVIN KERN 
In the Enchanted Garden 
- RM2525 - The most 

magical piano album you 
may ever experience. 

HILARY STAGG 
Dream Spiral - 

RM I 805 - The most 
tranquil and nurturing 

music ever heard. 

GOVI 
Passion & Grace - 
RM0793 - A sensual 

Spanish and steel string 
guitar album. 

SHASTRO 
Bandolé! - RM35I 3 - 

: A spicy Latin/flamenco 
fusion summer sizzler. 

lIeberfPf 

IrrF4 

4'1"1 

THE Mi.SiC 

NICHOLAS GUNN 
The Music of the Grand 
Canyon - RM1422 - A Top 10 
Billboard New Age Album! This 
stunning recording has sales 

of 200,000 units and 
accelerating. New 
album coming in June 

RICK ERLIEN 
The Music of Yosemite - Rm1414 
- First in our National Parks Series, this 

exquisite solo piano release perfectly 

translates the inspiring experience of 
visiting Yosemite. Now accompanied 

by a full length video. 

R1,111 Vul KL 

liVeiend.nlene...4vvinL_D 

GARY REMAL MALKIN 
The Music of the Great Smoky 

Mountains - Rml 430 - One of 
the most remarkable albums ever 

created. The Skywalker Sound 
production is gorgeous, the 
piano and orchestration, 

rich, emotional and 
inspiring. 

MARS [ASAR 
The Music of Olympic National 
Park - Rml 431 - Mars hos musically 
captured the spirit of the Great 

Northwest. This is definitely virtual 

reality for the ears, headphones 
are a must! 

For distribution information or where to purchase 
Real Music call 1.800.398 REAL 

• Available Ai:odd...de ern Reol Music e• IS libeety5hip Way. Suite 207, Sausalito, CA 94965 USA • Tel e t 5 321.E272 F. 415.331 8278 
A) 1996 Rol Music. All Rights Resewed. Manufactured and prinied in the USA. 



THE ECLECTIC MUSIC OF SONIC IMAGES 

Bhaclowfax Live 

CoaEt, Highway 

The London Concert 

NEW RELEASES IN '96 
CLOUDWALKER: 

Christopher Franke studio album 
130NAMPAK: 

Mayan Music from Ah-Kin 

SACRED VALLEY: 
New from Echoes Of Incas 

FIRE DANCE: 
Flamenco Guitar project 
ALCHEMY OF LIGHT: 
New Age Compilation 

Enchanting Nature 

Babylon 5 

ECHOES OF INCAS 

Ventana Al 5ol 

Menter ol 

NAIR!, 

Sonic Images Records, PO Box 691626 W. Hollywood, CA 90069 U.S.A. 
http://sonicirnaoes.com E-Mail: Internet: sonicimages@sonicimages.corn 

AOL: sonicimage Mailarder: (800) 847-6642 
 —aew..J..,ummummommemmeb,,  

Radio Faves 
Stations And Syndications Tune In To New Age 
By Douglas Reece 

W
ith the expanding num-
ber of artists and 
sounds evolving within 
the new age genre, it is 

no wonder that programmers contin-
ue to find a diverse and enthusiastic 
listenership. Programs featuring new 
and old examples of the format are 
broadcasting everywhere from col-
lege radio to internationally syndicat-
ed programs. 
The following is a brief yet diverse 

overview of the format and its various 
players. 

"De Taal Van Mailer Ube taapage Of 
Music]: l?adio Apeldoorn. Apeldoorn, 
the Netherlands, hosted by Hank 
Warkhoven. 
In addition to his program, 

Warkhoven lectures on new age 
music at local bookstores and is 
releasing The New Age Music 
Encyclopedia this year. Having spent 
the last five years in the format, 
Warkhoven anticipates a greater 
acceptance of the music in his coun-
try. "I'm hoping that it will get as big 
as it is in the U.S.," he says. "The 
music is growing up and has begun to 
stand on its own and create its own 

place in music history." 

"Uhler: Eagle, Pa. Syndicated 
nationally, host-
ed by John 
Dilibei:to. 
"Echoes" is 

one of the na-
tion's most successful new age pro-
grams, broadcasting in 130 markets 
on public stations including WFUV 
New York, WDUQ Pittsburgh and 
WSIE St. Louis. Kimberly Haas, 
executive producer of the two-hour, 
daily satellite-delivered show, attrib-
utes part of the show's popularity to 
its unique world-fusion sound. "We 
have a laid-back sound that's not 
background music," she says. "It's 
designed as an evening program for 
listeners who want to hear something 
new and interesting after they have 
heard the day's news." 

"The Great Awakening": wxci 
Da nbu ry, Conn ., 6-I0 (Lin., Sunday, 
hosted by Andrea While. 

After WQCD's "New Age, New 
York" went off the air, White enlisted 
in Western Connecticut State Uni-
versity's radio program, becoming 

AFRO-DESIA SKXD 9004 

netect-rpEsion 

"Steven Halpern is the first and definitive 
New Age artist. . . who has had a major 
influence on how we play and listen to music." 

—Keyboard magazine, "Twelve Who Count" 

AFRO-DESIA—the most exciting album yet by 
the renowned pioneer of New Age music. 

• Overflows with a life-affirming joy that is grounded in the healing powers of drumming. 
• Halpern is celebrating his 20th anniversary by revisiting his roots in World/jazz music. 
• Hear his music on The Best New Age, on the Billboard chart for 11 weeks. 
• Halpern's name is synonymous with the music people use for unwinding and relaxing. 
• As long as there is stress, he will be selling more and more recordings. 

Nat'l distribution by REP • PR/interviews: 415-485-5321 • FAX 415-485-1312 • Intl sales: FAX 510-893-4807 

STEVEN HALPERN'S INNER PEACE MUSIC • P. 0. Box 2644 • San Anselmo, CA 94979 Member of 

Visit us at our new World Wide Web site: http://www.innerpeacemusic.com Rualmrà 

STEVEN HALPERN 

Over 3 million units sold 

host and producer of "The Great 
Awakening." Now in her fifth year, 
White echoes her colleagues, saying 
the format has breached the confined 
view of it held by mainstream. 
"People who say they don't like new 
age have not heard new age," says 
White. "They hear what they think is 
new age. It really has become a cul-
turally and musically vast, very con-
temporary form of expression." 

KIM, Nome, Alaska, music dispersed 
throughout programming, MD Andy 
DiGiovan ni. 
Mixed with the educational fea-

tures and inspirational talks found on 
this non-commercial, Catholic station, 
new age music has found a home. 
DiGiovanni, who points out that 
Nome sometimes gets as little as 
three hours of sunlight a day, hopes 
the station's programming helps 
brighten listeners' days. "[New age 
music] helps bring you to a more pos-
itive mental and spiritual realm," says 
DiGiovanni. 

"Nightscapes": WERE Flint, Midi., 
6:30-7:00 p.m., Mon.-Fri., hosted by 
Michael Absher. 
Sometimes accused of hosting "The 

Brian Eno Show," Absher is a fan of 
ambient house, often playing such 
artists as The Orb. Still, he says cat-
egories are thrown out the window 
once he's on-air. In fact, Absher fre-
quently dips into dub reggae, which 
he says may not be as separate from 
the genre as many think. "Somehow, 
the influence of dub reggae hasn't 
been given its due credit, especially in 
the ambient-house-techno stuff," he 
says. "That's my little history lesson 
for listeners. I'll play some Mad 
Professor and say, 'Look, it's not real-
ly that different from this other 
stuff." 

lailiscapes," Santa Barbara, Calif. 
Syndicated internationally, hosted by 
Kendra. 

Producer/creator Paul Hunter says 
that "the No. 1 program in Dubai, 
Saudi Arabia" is "Soundscapes," 
which began on local UCSB station 
KCSB in 1983 before it eventually 
ventured into the commercial realm. 
Veteran Hunter says it's sometimes a 
challenge to keep up with the music's 
evolution: "As NAC moves toward an 
urban, soul sound, we're moving to a 
folk, Celtic sound and losing our syn-
thesizer base. The music keeps evolv-
ing. For a while, the didgeridoo [abo-
riginal wind instrument] was big. 
Though it was a really fascinating 
sound, it sounded awful on radio." la 

Research assistance was provided by 
New Age Voice magazine. 
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Look For These New Age Labels 
By Maria Armoudian 

W ith numerous appearances 
on Billboard's New Age 
chart, these are 10 compa-

nies that don't mind being labeled "new 
age." 

HEARTS IF SPACE 
Since its 1984 founding, Hearts Of 

Space records has released more than 
70 albums, including electronic, 
acoustic, new 
age instru-
mental, Celtic 
and world-am-
bient music. 
The company 
developed 
from the pop-
ular new age radio show, "Music From 
The Hearts Of Space," and recently 
topped the Billboard Indie New Age 
Album chart with "Celtic Twilight." 
Some of its artists include Constance 
Demby, Raphael, Bill Douglas, John 
Boswell and Steve Roach. 

-  
  ) 

HEARTS of S NICE. 

MIRA 
Santa Fe—based label, Triloka 

Records/Worldly Music, seeks to pro-
mote the world's music and spiritual 
cultures with its records. In addition to 
new age music, 
the label also pro-
duces world, jazz 
and instrumental 
music and fea-
tures artists such 
as classical Indian 
artist Ali Akbar 
Khan, who was 
recently nominated for a Grammy 
Award, Jai Uttal and Jim Wilson and 
his Little Wolf Band. 

WORLDLY 

MUSIC 

TRILOKA 
01111111111111111 

STSP 
In 1992, "Entertainment Tonight" 

host John Tesh grasped full control of 
his music career when he founded GTS 
Records and released his fourth album, 
"The Games," featuring music used for 
NBC's telecast of the 1992 Summer 
Olympic Games from Barcelona. Now 
GTSP, the full-fledged label has 
merged with PolyGram. 

RICHER OCTAVE 
Higher Octave is celebrating its 

10th year of independent music. The 
founders, former teacher Dan Selene 
and talent agent Matt Marshall, 
say they created the company to 
provide music that "spoke on a 
personal and spir-
itual level, a little 
deeper" than what 
they were hear-
ing. The company 
has launched the 
contemporary 
instrumental 
careers of former 
Jefferson Starship guitarist Craig 
Chaquico and flamenco guitarist 
Ottmar Liebert. 

MBRIUM 

Higher Octave 
Music  

Celebrating 

le* 

Years 
I  

MIRAMAR 
In 19Nl, the Seattle-based Miramar 

record and video label released its first 
video album, "Natural States," which 
was certified platinum, followed by its 
companion CD, which landed on 
Billboard's Top Pop Album chart. Now, 
the label is celebrating its 10-year 
anniversary with a full roster that 
includes Tangerine Dream and Paul 
Speer. 

HAIM 
Narada Records was launched with 

"Pianoscapes," by Michael Jones. The 
label is one of the largest in the new age 
category and features artists such as 
David Lanz and Grammy-winner 
David Arkenstone, both of whom have 
landed No. 1 albums on Billboard's 
New Age chart. 

PRIVATE MUSIC 
Although Private Music was founded to 

release eon-
temporary 
instrumental 
music, it now 
only has one 
such artist, 
Yanni, who 
has sold over 
5 million units 
of his "Live 
At The Acropolis" album. Yanni also has 
earned three platinum and four gold 
records. 

Obi 

Private Music 

AMERICAN SMARM 
Composer/producer Chip Davis, of 

Mannheim Steamroller fame, formed 
American Gramaphone in 1974 to 
release original music with a "classical 
base and a pure view of production," 
he says. Mannheim Steamroller has 
sold millions of records and won a 
Grammy Award for Best New Age 
Recording. 

IMAM HILL 
Windham Hill began when its CEO 

Anne Robinson and partner Will 
Ackerman tapped 60 friends for five 
dollars each to finance their first 
recording. Now 20 years later, the label 
is home for George Winston, Alex de 
Grassi, Liz Story, Shadowfax and the 
Tibetan Gyuto Monks. Recently, the 
label has branched into jazz and new 
singer/songwriter music with its two 
new labels, Windham Hill Jazz and 
High Street. 

CELESTIAL HARMONIES 
Celestial Harmonies, founded by 

Eckhart Rahn, seeks to present inter-
cultural music with its 200 CDs. The 
label often records music in unusual, 
international settings, such as flutist 
Paul Horn's "Inside The Taj Mahal" 
and "Inside The Great Pyramid." It 
also presents special anthologies, such 
as "The Hugo Masters/Anthology Of 
Chinese Classical Music." 

World 

CLASS 
SACRED ROAD 
David Lanz 

Not since David Lanz 's first Gold 
record; CRISTOFORI'S DREAM, 
has there been an album of such 
profound beauty and depth. A 
masterpiece for the '90s and beyond. 

A NM/WA. COLLEC1 ION 

HIDDEN BEAUTY 

THL EVOLUTION OF SOUND 

HIDDEN BEAUTY: The Evolution of Sound 
A Narada Collection 

A collection of elegantly crafted compositions exquisitely 
remastered in 20-Bit for a truly natural sound. Heralding 
20-Bit as the new standard of excellence for all future releases. 

FLAMENCO 
' fire i. dgrace 

CELTIC TREASURE: 
The Legacy of Tuurlough O'Carolan 

A masterful Celtic collection. 
Featuring Turlough O'Carolan's 
immortal melodies performed by 
the world's finest contemporary 
Celtic musicians. 

FLAMENCO: FIRE AND GRACE 
A Narada Collection 

A sensuous collection of fiery guitar virtuosity and haunting 
vocals — the essence of true flamenco. With Tomatito, Rafael 
Riqueni, Enrique Morente and others. Authentic and accessible. 

World 

/ISION 

World 

VIEW 
m CELTIC 
• TREASURE 

TUR1.011C11 CYCAROLAN 

TEMPEST 
Jesse Cook 

Hot debut album by chart-topping 
Jesse Cook. Passionate rumba 
flamenco guitar blends with music 
from the global village. This 
electrifying performer is taking the 
music world by storm. 

CELTIC REFLECTIONS: Misty-Eyed Morning 
John Whelan 

A powerful debut album of gorgeous originals. Breathtaking 
arrangements featuring top Celtic musicians. An acclaimed 
leader of the new Celtic music renaissance. 

explore the music of 
NA RADA 
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argason usic 
Feateezes Tlef cete4/New At Ae44 

C KIM ROBERTSON JOEMY WILSON 
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Celtic Dreams 
Over 

200,000 
Sold! 

p Treasures of the Celtic Harp Celtic Treasures 

• The Best in Celtic/New Age Music Since 1982 RD  
P.O. Box 189 • Burbank, CA 91503 • 1-800-681-1888 —  

N 
NEW AGE MUSIC 
Continued Ji-orn page 44 

and world percussionist Geoffrey 
Gordon. "I think it's difficult for 
people to appreciate pow-wow and 
medicine music," says Markus. "But 
doing what Jim has done with sam-
pling and technology is a really 
powerful tool." 

CELTIC INVASION 
Celtic music has al \\ is S been a 

force in new age, with veteran 
harpists like Patrick Ball and Kim 
Robertson and early crossover 
groups such as Nightnoise, but it has 
exploded in the last few years with 
the massive popularity of Irish singer 
Enya and her siblings in Clannad. 
Putting the word "Celtic" on an 
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Oreade' 
music 

The Grail Quest 
Medwyn Goodall 
CD OMM 54322 / MC OMM 54324 

Krishna's Flute 
Hariprasad Chaurasia 
CD ORW 52642 / MC ORW 52644 

Spirit of the 
Morning Winds 
Trio Liudvig Garibian 
CD ORW 52072 / MC ORW 52074 

Silver Wings Suite 
Mike Rowland 
CD ORE 52052 / MC ORE 52054 

Blue Dream 
Gregor Theelen 
CD AME 52502 

Shaman, 
Power of Sound 
Carlos Fregtman 
CD OMM 52552 / MC OMM 52554 

Friends of the 
Whales 
Gregor Theelen 
CD OR 52392 / MC OR 52394 
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°
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Miff., Ed 

Orange Dream 
Mr. Ed 
CO AME 52532 

The Legend of 
Lyonesse 
Simon Cooper 
CD OMM 52082 / MC OMM 52084 

Siaveml. 

GOMM 
IEHE Gospol 

S lava Tebe 
Gospodi Quartet 
CD ORS 29795 / MC ORS 29792 

1:121111M31 
CHRIS 
Fil* AGE Of AELAX•TION. 

Capricorn 
Chris Michell 
CD ORA 2907 / MC ORA 2907 

o 
r— 

Pink Dream 
Seroka / Benatar 
CD AME 52542 

A NEW AGE OF RELAXATION 

Nazca, 
Land of the Incas 
Medwyn Goodall 
cp OMM 52062 / MC OMM 52064 

Mantras II 
Henry Marshall 
CD ORS 52012 / MC ORS 52014 

Libra 
Chris Glassfield 
CD ORA 2904 / MC ORA 2904 

Oreade Music Holland 
phone +31.23.5286047 
fax +31.23.5287205 

Global Dream 
Max Folmer 
CD AME 52402 

Oreade Music USA 
phone 800-914-8506 
fax 415-851-2339 

album title seems a guarantee of 
sales. "Celtic Odyssey," "Celtic 
Legacy," "Celtic Reflections," "Celtic 
Voices," "Celtic Classics," "Celtic 
Minstrel," "Celtic Christmas" and 
"Celtic Horizon" are just a few of the 
titles dominating the releases of 
many labels best-known for new age 
music. Among these are Narada, 
Windham Hill and, surprisingly, 
Hearts Of Space, whose "Celtic 
Twilight" has topped the 300,000 
mark. 
None of these recordings would be 

The genre was 
originally 
inspired by equal 
doses of world 
music, space 
electronics and 
classical, and 
those sounds are 
returning to the 
forefront, albeit 
in hybrid 
combinations. 
considered traditional by a long 
stretch, and some have called it 
Celtic-lite. "It's not shamrocks and 
shillelaghs," says Michael Sullivan, 
executive producer of Narada's 
"Celtic Odyssey," "Legacy" and 
"Voices" collections. He admits this 
isn't the kind of music you'll hear in 
a Dublin pub, but, he asserts, "The 
music is authentic. Rather than the 
pub-based play-real-fast music and 
that sort of stuff, we've focussed on 
the melodic, heartfelt side." 

"It makes Celtic music more ethe-
real," says Stephen Hill, president of 
Hearts Of Space Records. "This is 
what Enya did. Take the melodies 
and harmonies of Celtic fOlk music, 
but not the rhythms. and turn them 
into an ethereal fantasy world. But 
the question you want to ask is 
whether the emotional center of 
gravity is there, and I think it is." 
While Enya had the major break-

through, Clannad blazed the trail for 
this audience with a style dating back 
to the album "Dulamen" in 1977. Its 
"Theme From Harry's Game," with 
its ethereal hymnlike harmonies, 
speaks to contemporary audiences, 
even though it's sung in Gaelic. "I 
think it's so melodic and it's so beau-
tiful sing," says Maire Brennan, 
who continues creating haunting 
Gaelic choirs on Clannad's latest 
release, "Lore" (Atlantic). "The way 
we use our voices as instruments and 
the arrangements we do, it becomes 
visual for people. They can think of 
something else." 

Atlantic has specifically targeted 
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the new age audience with its Celtic 
Heartbeat label. "We knew that this 
kind of ambient sound was some-
thing they would eat up," says Vicki 
Germaise, Atlantic's senior VP of 
product development. "We made 
the connections between Maire 
Brennan of Clannad and her sister 
Enya. We established a brand-look 
like Windham Hill." 
Formed by a consortium that 

includes the management teams of 
U2 and Clannad, Celtic Heartbeat 
has released a Clannad ormpilation, 
two discs by the Celtic choir Anima 
that plug into the chant phenome-
non and a recent CD by gill Whelan 
from his music theater work, "River-
dance," with new recordings by 
Declan Masterson and Thomas 
Loche in the offing. 

Celtic labels such as Green Linnet 
and Shanachie have been aware of 
this market all along. Yet even they 
are stepping up promotion and mar-
keting in new age areas. especially 
after noting the SUCCeSS of "Celt ic 
Twilight" 
"Did I notice it?" exclaims 

Richard Nevins, founder and CEO 
of Shanachie records. "It was like a 
bomb going off in the backyard. A 
traditional backwoods Celtic album 
can sell a few thousand copies; a 
crossover album can sell 100,000 
copies." The label has responded 
with its own collection > "Celtic 
Tapestry," as well as crossover 
efforts by Seamus Egan on "When 
Juniper Sleeps" and Phil Coulter's 
"Celtic Horizons." 

'The Light Program' 

A production for radio 
An adventure in sound.space.synthesis 

We are developing a series of radio and tv 
programmes (for the BBC, DAB, Internet, 
satellite, London local) which aim to create an 
enlightening ambience - a mix and morph of 
music, nature, wildlife, marine recordings, 
surround sound effects, and spoken word 
(opinion, philosophy and poetry) - reflecting the 
spirit of the sounds and musics. 
Our playlists include recordings often 
categorised as ambient, meditative, electronic, 
computer, synthesizer, experimental, avant-
garde, NAC. classical instrumental, jazz fusion, 
space dance, sacred chants choral, voice 
synthesis, world musics, spoken word, and, of 
course, new age - to the next age. We call them 
'extra-sensory sounds'. Also, vision recordings 
featuring ambient computer art, animation, 
graphics, fractals, nature, meteorology. 

We invite your communications.catalogs.recordings 
in any format to: Wizard Media @ Canalot Studios, 
Kensal Road, LONDON, W10 5BN, UK 
E-mail: jw@wizardmedia.com Ccrnpurnerve: 100101,3300 
Tel: +44 (0)181 960 5007 Fax: +44 (C)161 964 3955 

Contact: Johnnie Walker or David Tuffnell 

Native American 
crossover Little 
Wolf Band 

AMBIENT CLASSICAL 
While many are tuning their music 

into the sounds of the world, anoth-
er subset of classical music has 

emerged, clrawing once again on the 
spirit of Debussy with a dollop of 
Pachelbel. Celestial Harmonies has 
been releasing classical compilations 
geared toward the new age market 
for years, and established classical 
giant Deutsche Grammophon joined 
the fray with the "Shadows & Light" 
collection of classical originals subti-
tled. "Ambient Music From Another 
"lime," Windham Hill went to its 
own artist roster for new versions of 
the classics with "The Impression-
ists," "Bach Variations" and "The 
Romantics." 
Many artists, however, are creating 

new classical music that sits well out-
side the established mainstream and 
even beyond the classical minimalist 
renegades of Philip Glass, Steve 
Reich and Michael Nyman. The field 
was already plowed by the success of 

Yanni and John Tesh, whose current 
appeal lies in pumping up pop 
melodies with steroid orchestrations. 
Unlike their 20th-century classical 

brethren, these new composers 
eschew modernism. embracing con-
ventional classical form, structure 
and tonality. Paul Sauvanet created 
digitally orchestrated adagios on 
"Tristesse" (Hearts Of Space). The 
Angels Of Venice make modern 
chamber music for Celtic harp, flute 
and cello on their eponymous debut 
(Epiphany), and Suzanne Ciani trad-
ed synthesizers for symphonies on 
"Dream Suite" and her latest, 
"Pianissimo II" (Seventh Wave). 
David Darling has been working at 

the classical crossroad for years with 
his solo recordings like "Darkwood" 
on ECM and his ambient-chamber 
album, "Eight-String Religion" 

(Hearts Of Space). "I think of it as 
attached to the adagio quality of clas-
sical music and all the adagio move-
ments that I've heard that move me 
so much in music," Darling remarks. 
The chant-mania of the last two 

years has also had its impact, with the 
Benedictine Monks Of Santo 
Domingo De Silos mixing serene 
meditations and soothing atmos-
pheres with the savvy marketing of 
Angel Records. Concurrent with the 
breakthrough album "Chant," many 
artists were already working out 
chant fusions. New age composer 
Richard Souther adapted the hymns 
of Abbess Hildegard Von Bingen for 
"Vision" (Angel), as did producer/ 
composer Vladimir Ivanoff with 
Vox. Ivanoff takes Hildegard's 
hymns into electronic abstractions on 

Continued on page 54 
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SOUND OF AMERICA RECORDS® 
P.O. Box 8bob - Albuquerque, NM 87198 USA 
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From the soothing sounds of the Native 

American cedar flute.., or the excitement of 
a pow-wow... the centuries old tribal songs 

and... the latest in contemporary 
American Indian music... 

The LARGEST distributor of Native 
American recordings - featuring all 
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recording artists. 
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& on Wings Of Song 
CHANTS OF THE WORLD 

500,000 
customers 
can't be 
wrong: 

Half a million 

records sold and 

you've never 

heard of us? Well, 

isn't it time to fix 

that? 

Call today for pro-

mos on the best-

selling artists your 

customers have to 

buy somewhere 

else. 

Spring Hill Music  
Box 8 0 0 Boulder CO 8 0 3 0 6 

ph 303.938.1188 fx 303.938.1191 
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NEW AGE MUSIC 
Continued from page 53 

Vox's "Diadema" (Real Music) and 
creates almost hyper-real vocal 
choirs on Sarband's "Libre Vermeil" 
(Mesa). I vanoff makes no apologies 
fin his artistic liberties. "You can 
reconstruct the instruments, you can 
reconstruct the hall, the church 
where a particular kind of music has 

been performed," he explains. 
"There is one thing you can't recon-
struct—the ears of listeners. They 
changed in time. And so, for me, the 
question was how to do medieval 
music fin a modern audience." 

SPACE IS DEEP 
Some musicians arc itdapting clas-

sical forms, but others are still setting 
the controls for the heart of the sun. 

The crossover from ambient 
to space to new age is a 
seamless one, as younger 
musicians like The Orb, 
Banco de Gaia and Aphex 
Twin borrow, sample and 
pay homage to the '70s 
sounds of Tangerine Dream 
and Klaus Schulze. 
Another strand of musi-

cians are creating a sound 
called "dark ambient." a psy-
chologically powerful music 
that harkens back to what 
Peter Michael Hamel once 
called "tone color music." A 
litany of dark ambience can 
be heard on the "Throne Of 
Drones" and "Swarm Of 
Drones" compilations from 
Asphodel records, compiled and 
sequenced by Naut Humon, of the 

Tangerine Dream inspires new agers. 

appropriately named Rhythm & 
Noise. Humon has drawn from a 
diverse crew of musicians, including 

NOBODY LIKE US! 
Midg 

dmikuil.vaie,cmcm u4a, 

The LEADING 
Company specialized In 

distribution and promotion of 

New Age, 
Adult Alternative, 

Instrumental, Fusion, 
Smooth Jazz, 
Acid Jazz... 

NEW SOUNDS MULTIMEDIA 
Via Rovereto 23/29, 20059 
Vimercate (Mi) - ITALY 
Phone 39+(39)+69911 
Fax 39+(39)-6991401 

avant-garde composer 
Maryanne Amacher. as 
well its Robert Frill), Jeff 
Greinke and Biosphere. 
Completing the circle, 

Steve Roach and Robert 
Rich, synthesists who have 
been making an increas-
ingly organic global fusion, 
have both released their 
most purely electronic al-
bums to date. Rich has 
recorded with composer 
Brian Lustmord on "Stal-
ker," and Roach has re-
leased "The Magnificent 
Void," both on Hearts Of 
Space imprint Fathom. 
This is rootless, rhythmless 

music that truly journeys to the cen-
ter of y(mr mind, although you may 
not be happy when you get there. 
"For some pc( >pie, it fias a womblike 
warmth," says Roach. "Then other 
people say (hey felt \ -N- unsettled 
when they lis .H d it." 

PARADIGM SHIFT 
As soon as a trend is delineated. it 

dissolves like ink soaked in the rain, 
blurring the lines of distinction. 
New age music has been around 
long enough to have its own cycles 
of convergence and dispersal, but 
never has it been so diverse. Benoit 
Mandelbrot, the father of fractal 
geometry observed. "Clouds are 
not spheres. mountains are not 
cones, coastlines are not circles and 
bark is not smooth." Ile might have 
added that new age music is not 
constant. 

ARTISTS 
Continued from page 48 
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YANNI 
Background: Born 
in Greece as 
Yanni 
Chrysssomallis. 
Came to 
America in 197:i 
to get a psycholog) degree. 
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\(top.h , (Private Music) • 
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Lionel Bart Resurfaces At EMI Music 
Vet Songwriter Back With Revivals, New Deal 
• BY NIGEL HUNTER 

LON DON —"Fings Ain't Wot They 
Used To Be" was the title of Lionel 
Bart's 1959 hit stage musical. In recent 
times, some say that phrase is an accu-
rate assessment of his fortunes. 
"There was a lot of neglect of my 

stuff during the '70s and '80s," says 
Bart, "but I've kept busy, and I've just 
signed a deal with EMI Music pub-
lishing. It's for three years and re-
quires me to deliver eight songs per 
year. These can be stand-alones or 
parts of shows." 

Bart's original publishing outlet was 
Apollo Music. He readily acknowledges 
that his business affairs once lapsed 
into chaos. 

"It was madness, but I enjoyed those 
times," he says. "It's good to be with 
EMI now, because they had acquired 
some of my work some time ago. I 
decided to do an overall deal that cov-
ers everything." 

BART 

Bart's scattered copyrights have 
been rounded up to some extent, and 
he has retrieved the mechanical rights 
to "Oliver!," his most successful show, 
with the help of theater impresario Sir 

Cameron Mackin-
tosh. Mackintosh's 
London Palladium 
revival of the show 
that debuted in 
December 1994 is 
still running at full 
capacity. 
Two Bart shows 

are due for revival 
this year. "Lock 

Up Your Daughters," for which he 
wrote lyrics to Laurie Johnson's music, 
will be produced in Chichester, Eng-
land, and then on London's West End. 
"Fings Ain't Wot They Used To Be" 
will get a new run in 1996. 

Bart, whose film credits include the 
title song of "From Russia With Love," 
has been invited to write an end theme 

Elliott Murphy Returns To U.S. 
Via Warner/Chappell France 
• BY JIM BESSMAN 

NEW YORK—When Elliott Murphy 
signed with Warner/Chappell Music's 
domestic office March 8, his move was 
a reflection of "the old-fashioned way 
of the music business," as Murphy 
describes it—at least in terms of a tight 
relationship between a songwriter and 

music publishing 
company. 
But the deal— 

which encompass-
es the veteran 
folk/rock song-
writer's catalog 
and involves Aus-
tralia, New Zea-
land, and Brazil, 
in addition to 

North America—also exemplifies 
Warner/Chappell's continued exploita-
tion here of its foreign artists. Murphy, 
who had been self-published in the U.S. 
through his LJ Music or Eljamusic, has 
been a Warner/Chappell France affili-
ate for more than a decade. 

Indeed, the native New Yorker, 
whose albums have always sold best in 
Europe, has resided in Paris for the 
last seven years and credits Warn-
er/Chappell's French office with essen-
tially saving his career. 

"Jean Davoust, managing director of 
Warner/Chappell France, has been my 
major supporter for the last 10 years," 
says Murphy. "He put me in touch with 
[Vearner/Chappell's director of creative 
services, international] Patrick Conseil 
in New York, and even though his posi-
tion is in international, I wanted a direct 
relationship with Warner/Chappell in 
America. These days, people in pub-
lishing companies are more song- and 
artist-oriented than record companies: 
They're into music for the same reason 
I am, which is that it all starts with the 
song, and if you don't have that, you 
don't have anything to build on." 
Murphy also fit in well with Conseil's 

MURPHY 

efforts to advance the careers of for-
eign Warner/Chappell artists in the 
U.S., principally by placing them with 
domestic labels. To this end, Conseil 
has recently helped secure U.S. releas-
es by such varied international artists 
as Yulara, La Bouche, and Bananara-
ma. Murphy's latest album, "Selling 
The Gold," was released here in Feb-
ruary on Texas-based indie Dejadisc. 

"Elliott's signing was kind of odd, 
because he's an American artist who 
does well overseas," says Conseil. 
"Warner/Chappell France co-produced 
the album and helped find releases in 

(Continued on page 94) 

for a cinematic production of "The 
Wind In The Willows." He's "in dialog" 
with Walt Disney and Warner Bros. for 
movie work, including a possible "blind 
animation" deal. 

Like other show-music writers, Bart 
has a trunk of songs and ideas to which 
he can return. In the late '60s, he put 
together a musical version of "Gulliv-
er's Travels," and producer Kermit 
Bloomgarden, with an eye toward a 
Broadway production, started raising 
funds for it. Bloomgarden died before 
plans were finalized. The concept is 
being worked on again for a possible 
debut in 1998-2000. 

Bart's musical treatment of "Quasi-
modo" (aka "The Hunchback Of Notre 
Dame"), begun in 1965, is a project on 
which he's collaborating with Chris 
Bond (book) and John Cameron (musi-
cal director). Bond worked with 
Stephen Sondheim on his "Sweeney 
Todd" production. 

"I wake up each day now at the time 
I used to go to sleep," says Bart, "and 
I write something every morning. I've 
been working a lot on my own, which I 
don't enjoy, and I need constant incen-
tive and deadlines to be at my best. 
But now I've got another team togeth-
er with Chris and John, and I'm hop-
ing for a Broadway and Canadian pro-
duction for 'Quasimodo' in about 18 
months." 

Bart says he naturally takes a close 
interest in the world of stage and 
screen musicals. "Stephen Sondheim is 
the most adventurous, but his work is 
probably the least commercial. Andrew 
[Lloyd Webber] and Tim [Rice] have 
set the modern standard. Andrew is a 
showman, and he's given a lot of peo-
ple a lot of work and a lot more people 
a lot of pleasure. My heroes are still 
George Gershwin, Frank Loesser, Yip 
Harburg, Lenny Bernstein, and 
Lorenz Hart." 

Nice Going. The annual Abe Olman Scholarship Awards were presented during 
a recent reception held at New York's Friar's Club by the National Academy of 
Popular Music. The awards, in the form of $1,200 checks, are given each year by 
the academy, the parent body of the Songwriters' Hall of Fame, to writers who 
have been active in writing workshops conducted by ASCAP, BMI, SESAC, the 
Songwriters Guild of America, and NAPM. The five winners and their sponsor 
reps, from left, are George Wurzbach, representing SGA; Cara Beckenstein, 
SGA winner; Irwin Z. Robinson, chairman/CEO of Famous Music, representing 
ASCAP; Pilley, ASCAP winner; Del Bryant, BMI VP representing BMI; Nicole 
Johnson, BMI winner; Bobby Weinstein, NAPM president; Liz Queler, NAPM win-
ner; Bob Leone, NAPM projects director; Tamara Feinman, SESAC winner; and 
Linda Lorence, SESAC VP 

IV IC) 1 S IC> IC) VI-  SI 
TITLE • WRITER - PUBLISHER 

HOT 100 SINGLES 
BECAUSE YOU LOVED ME (FROM "UP CLOSE 8, PERSONAL') • Diane Warren • Real-

songs/ASCAP 

HOT COUNTRY SINGLES & TRACKS 
TO BE LOVED BY YOU • Gary Burr, Mike Reid • MCA/ASCAP, Gary Burr/ASCAP, 

Almo/ASCAP, Brio Blues/ASCAP 

HOT R&B SINGLES 
DOWN LOW (NOBODY HAS TO KNOW) • R. Kelly • Zomba/BMI, R. Kelly/BMI 

HOT RAP SINGLES 
WOO-HAH!! GOT YOU ALL IN CHECK • T. Smith, R. Smith • T'Ziah's/BMI, 

Sadiyahs/BMI 

HOT LATIN TRACKS 
AMOR • Cristian Castro • Fonomusic/SESAC 

Book + CD Go Behind The Music 5 
Remembering Lyricist Ted Fetter 

LOOK, HEAR & LEARN: The CD, 
small and flat, has lent itself 
admirably to inclusion in books about 
music. Music Sales is now distributing 
a particularly effective mating of 
audio and visual elements—in high 
style, one might add. 

In "A Young Person's Guide To 
Music" (Dorling Kindersley, $24.95), 
the basics of music are explained in 
terms of a new work, Danish compos-
er Poul Ruders' "Concerto In 
Pieces." The beautifully illustrated 
book is loaded with all sorts of infor-
mation on music, its history, and its 
great creators. According to the pub-
lisher, the performance by Andrew 
Davis and the BBC Symphony 
Orchestra on the CD was recorded 
especially for the book. 
The reader 

who wants to 
become familiar 
with the sounds 
of different in-
struments can 
play specific 
tracks when 
reading about 
the instruments 
in the text by 
Neil Ardley. Also, the CD has con-
ductor Davis explaining different 
parts of the music. As for the Ruders 
work, it takes its theme from Purcell's 
"Dido And Aeneas." 
Words & Music also received from 

Music Sales a book that doesn't have a 
CD but contains plenty of colorful 
instructions on how children make 
and play simple musical instruments. 
It's called "My First Music Book" and 
is published by Dorling Kindersley 
with a suggested list price of $12.95. 

NEW ASCAP SERVICE: ASCAP 
says it is offering members of the per-
forming right society the option of 
participating in a credit union with 
various banking services, including 
direct deposit of performing royalties 
and loans based on catalog valuation. 
ASCAP has made an agreement 

with the IAG Federal Credit Union, 
which will provide ASCAP members 
with low-cost, interest-bearing check-
ing accounts, worldwide ATM avail-
ability, a 24-hour customer-service 
discount brokerage, and self-
employed retirement plans, among 
other services. 

ONE FOR THE MONEY: Ted Fet-
ter, a lyricist who died March 13 in 
New York at the age of 89, could claim 

authorship of one song that has easily 
weathered the decades since it was 
written in 1940. That song is the joy-
ous "Taking A Chance On Love," 
which was introduced by Ethel 
Waters in the hit 1940 musical "Cabin 
In The Sky" (and later reprised by 
Waters in the 1943 film version). 

Fetter and composer Vernon Duke, 
who wrote the score for the stage musical, 
had written a song called "Fooling 
Around With Love," writes Bob Lis-
saner in his authoritative tome, "Lis-
sauer's Encyclopedia Of Popular Music 
In America." John LaTouche, the 
show's lyricist, "altered [it] to fit the char-
acter and the scene." Lissauer also notes 
that the song was added to the score three 
days before the Broadway opening. 
As for Fetter, he never matched 

his success 
with "Taking 
A Chance On 
Love." He and 
Duke contrib-
uted a number 
of songs to a 
1946 revue, 
"The Show Is 
On," and he also 
wrote material 

with Hoagy Carmichael and 
Richard Lewine. Take it from Words 
& Music: A song he wrote with Duke, 
called "I Cling To You," is a beaut Fet-
ter held a number of important jobs in 
broadcasting, including a stint as TV 
producer for "Your Hit Parade" in the 
early '50s. 

THREE PRODUCTION CDs: 
Chestnut Ridge, N.Y.-based TRF Pro-
duction Music Libraries has released 
three new CDs for its Image Produc-
tion Music Library "Anthems & Cer-
emonials" features a 46-piece military 
orchestra performing the national 
anthems of 27 countries, along with 
ceremonial selections and band 
marches. "Australia" offers authentic 
Australian folk/bush music and 17 
selections of "Waltzing Matilda" in 
various styles. "Sports Rock #2" pro-
vides music for use in connection with 
sporting events. 

PRINT ON PRINT: The following 
are the best-selling folios from Music 
Sales Corp.: 
1. "Seal." 
2. Natalie Merchant, "Tigerlily." 
3. Tori Amos, "The Bee Sides." 
4. AC/DC, "Ballbreaker" (guitar 

tablature). 
5. Bob Dylan, 'Anthology Vol. 2." 

Words & Musiç 
Lwr eirt  

by Iry Lichtman 
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Analog Lives At Sunset Sound 
L.A. Studio Lands A Vintage Neve 8088 
• BY ALAN Dl PERNA 

LOS ANGELES—Even an analog 
enthusiast like Sunset Sound owner 
Paul Camarata was surprised by the 
interest in vintage equipment from the 
music community here. 
"The demand was overwhelming," 

says Camarata. "For a period of time, 
it seemed like every other phone call 
was asking if we had a vintage Neve 
console." 

It was a natural enough inquiry, con-
sidering that the L.A. studio had built 
a reputation as one of the area's lead-
ing "analog houses," particularly for its 
discrete—as opposed to integrated cir-
cuit—consoles. 

In recent years, demand for studios 
with vintage recording equipment has 
skyrocketed. Whereas artists once 
clamored to make their albums on the 
latest audio gear, lately they've come 
to value the warmth and character of 
classic analog equipment. It's a phe-
nomenon that parallels the rise in pop-
ularity of vintage guitars, amplifiers, 
and keyboards. A common sentiment 
among musicians and recordists is that 
rock and other styles of music sound 
better on gear that was around when 
those genres were born. 
As it turned out, an old Neve is one 

piece of vintage analog equipment that 
Sunset never had. The facility had 
tended to custom-build its own con-
soles, using mainly API components. 
So when Camarata decided Sunset's 
historic Studio 2 was due for an 
upgrade, one conclusion seemed 
inevitable. He began hunting for a suit-

able Neve console. 
"People find the warmth and clarity 

of these boards to be really appealing," 
he says. "I think there's a resurgence 
of them among the new breed of engi-
neer. It's not just engineers from the 
'70s and '80s who want to use them. It's 
the engineers of the '90s as well. This 
is the sound they want for their cut-
ting-edge groups." 

Finding the right old console 
involved some detective work. It's 
always harder to buy an antique than 
brand-new goods fresh from the facto-
ry showroom. Camarata was assisted 
in his search by engineer Ed Wong at 
Jackson Browne's Groove Masters stu-
dio, personnel at Bearsville Studio in 
upstate New York (both Neve facili-
ties), and vintage equipment broker 
David Moyles of Coast to Coast Audio. 
The trail led to a one-of-a kind item: 

a 96-input Neve 8088 that had been 
custom-built in 1979 for L.A.'s Rumbo 
Recorders. Rumbo owner Daryl Drag-
on—one half of the pop group Captain 
& Tennille—had special-ordered the 
board with an unprecedented number 
of inputs for the time. It is one of the 
last all-discrete Neves manufactured. 
The board was at Rumbo until 1986. It 
was then sold to the Columbia Broad-
casting Academy in Canada, where it 
had been in use until its sale to Sunset 
last yean 
Even the most lovingly maintained 

mixing console will require some 
attention after 16 years of use. "We'd 
already planned to add state-of-the-art 
Flying Faders automation to the 
hoard," says Sunset manager Craig 

EUROSOUNDS 
A column by Zenon Schoepe on the 
European professional audio indus-
try 

U.K. 

SOUNDTRACS launched its Virtua 
digital console at the Frankfurt 
Musik Messe exhibition. The board 
will ship in the summer at a list price 
of approximately 15,000 pounds. 
Aimed at postproduction and music 
recording, the Virtua boasts total 
dynamic automation of all parame-
ters plus snapshots and a channel 
strip that features 8 auxiliary sends; 
four-band, fully parametric equaliza-
tion; and two dynamic effects sec-
tions. On-board transport control 
functions run MIDI machine control 
and Sony 9-pin. It employs an assign-
able desk-controller surface contain-
ing the processing connected optical-
ly to a computer monitor to help 
visualization of desk and parameter 
status. Soundtracs technical director 
John Stadius says that Virtua is "a 
very good steppingstone to the 
future" for the company. 

U.K./AUSTRIA 

AMS NEVE managing director 
Mark Crabtree has bought the com-
pany from Austrian telecommunica-

tions/electronics giant Siemens. "As 
a 'product man' and having led a 
manufacturing audio company for 20 
years now in various corporate struc-
tures, I am pleased to be back in the 
private sector, which I believe is in 
the best interests of our customers, 
staff, and products alike," says Crab-
tree, who founded AMS in 1976 and 
rose to the managing director posi-
tion when Siemens merged AMS and 
Neve a few years ago. Crabtree has 
taken over the AMS Neve, AMS Neve 
Inc. (in the U.S.), and Rupert Neve 
Canada divisions. All products will 
remain fully supported, and develop-
ment will continue on each current 
type. 

GERMANY 

STUDIO FUNK has opened a post-
production complex in Dusseldorf to 
add to its established operations in 
Berlin and Hamburg. The company 
now offers 11 regional studios, all of 
which will be linked by ISDN for pro-
ject transfer and real-time work. The 
new two-suite facility is equipped 
with a DAR SoundStation Gold and a 
Sabre Plus. "It is an established and 
highly reliable system and, above all, 
offers totally intuitive operation for 
very fast editing," says Studio Funk 
Dusseldorf head Markus Weber. 

Hubler. "But we also wanted to have 
our new 8088 thoroughly checked out 
from stem to stern and have some new 
switching and logic functions added. 
One person whose name kept on being 
mentioned to us was Fred Hill, who 
runs FC Hill and Associates in 
Nashville. For many years, Fred 
worked for Neve as a factory-trained 
technician." 
With the demand for vintage Neves 

at an all-time high, Hill has established 
a niche as the man to call to have old 
Neves restored to prime condition. 

"Sunset is the first West Coast facil-
ity to have a console renovated by 
Fred," says Camarata. "He has had 
several options that he offers: cleanup, 
renovation, and then a modification 
package. We took the kitchen sink— 
everything. He added a lot of features 
and functions to the board while also 
improving the signal-to-noise ratio, 
cross talk, and noise floor 

"But at the same time, he retained 
the warmth and beauty of the console's 
original sound. We didn't want our 
8088 destroyed in the process of refur-
bishing it. So all the modifications were 
done internally, without changing any 
silk screening or adding switches or 
knobs." 
While installing the Neve 8088, Sun-

set added to the inventory of vintage 
signal-processing equipment in Studio 
2's control room. Out in the recording 
area, the studio added a new 10-by-15-
foot isolation booth, designed by noted 
acoustician George Augspurger. He 
has been doing audio work for Sunset 
Sound for some 25 years and designed 
Studio 2's monitor system. Construc-
tion began in July 1995. 

Dale Peterson's DP Construction— 
a company that has also worked on 
A&M Recording Studios, the Record 
Plant, and other L.A. studios—was in 
charge of the job, which was complet-
ed in November 1995. 
The Studio 2 upgrade—the overall 

cost of which Camarata places at near-
ly $500,000—also included some resur-
facing in the main recording area. But 
there, Sunset's management asked 
Augspurger to tread very carefully. 
"We wanted to keep the room con-

sistent with the way it was before," 
says Camarata. "We had done improve-
ments on it during the '60s to make it 
a really great room. We had a manag-
er, Bill Robinson, who was something 
of a legend in the L.A. recording indus-
try, and he worked the bugs out of that 
room. We had George Augspurger 
make acoustic measurements in the 
room before and after the upgrade. If 
anything, we've tightened it a little. So 
it's now closer to the way it was in the 
'60s than it was before the upgrade." 
One of L.Ns oldest recording stu-

dios, Sunset Sound was founded by 
Paul Camarata's father, Salvador 
"Tutti" Camarata, in 1958. Originally a 
personal-use studio for Camarata 
senior—a musician who did a lot of 
contract work for Disney in the late 
'50s and early '60s—Sunset had grown 
by the mid '60s to the point where it 
required the addition of a second room: 
Studio 2. 

(Continued on page 58) 

Camel-lot. Swiss financial tycoon Paolo Gallone, left. leads World Studio Group 
chairman Chris Stone, second from left, and industry pioneer Tom Hidley to the 
Marrakech, Morocco, site where they plan to build a multimillion-dollar recording 
and media complex. The man at right was not identified. 

Canadian Software Firm AirWorks 
Acquires NED/Synclavier Assets 
• BY DAN DALEY 

The Les remaining a,,ets of S.O.C. 
Associates—which, for the last four 
years, has been the main operating 
entity of workstation innovator New 
England Digital—have been sold to 
Canadian software developer Air-
Works, according to executives in-
volved in the transaction. 
The sale, which is pending pro fornia 

approval by NED lender Bay Bank of 
Boston, assigns the software assets 
and intellectual properties of S.O.C. to 
Edmonton, Alberta-based AirWorks 
for approximately $400,000. according 
to AirWorks chairman/CEO Darryl 
Goede. 

In a separate but related transac-
tion, the rights to service remaining 
New England Digital products and to 
develop and sell software upgrades for 
them was purchased for an undisclosed 
amount by Enfield, N.H.-based Demas 
Inc., which is headed by former NED 
technical employee and director of 
operations for S.O.C. Brian George. 

S.O.C. Associates was the limited 
partnership (also comprising the Syn-
clavier Owners Consortium Inc.) 
formed in 1992 to manage the remain-
ing resources of New England Digital 
in the wake of the Lebanon, N.H.-
based company's foreclosure. 

Founded in 1976, New England Dig-
ital rapidly became a leading develop-
er, manufacturer, and marketer in the 
then-nascent digital audio workstation 
and sequencer/synthesizer market. Its 
sophisticated but expensive Synclavier 
keyboard-based sampler and storage 
system became the Mercedes-Benz of 
the music industry, followed by the 
Post Pro, one of the first digital audio 
workstations, which many cite as the 
product that spurred the film and 
video post-production industry's tran-
sition from analog and linear formats 
to all-digital, nonlinear post-produc-
tion. 

AirWorks, a relatively new; publicly 
traded Canadian company that has a 
capitalized market value of approxi-
mately $35 million Canadian (approxi-
mately $25.7 million), produces and 
markets integrated music-library edit-

ing and related programs, including 
TuneBuilder and TuneFinder. It 
intends to incorporate several Syn-
clavier software designs in forthcom-
ing products, including S/Link 2.1, a 
sound-file format conversion and trans-
fer program with sample rate/width 
conversion capability, and AutoCon-
form 3.0, an automated sound-to-pic-
ture editing program. 
"The lack of capitalization at S.O.C. 

led to a situation where opportunity to 
capture potential had vanished," says 
Griff McRee, S.O.C.'s president/CEO, 
former VP of administration at NED, 
and current VP of AirWorks. 
"The idea now is to incorporate 

many of the developments that were 
done for the former NED products into 
a suite of original audio products that 
will be cross-platform compatible," 
adds MeRee. "They will be aimed at 
the professional audio market. But we 
don't intend to stop there; they will also 
be targeted to the multimedia and end-
user markets and will ultimately 
include the [musical instrument] mar-
ket." 
AirWorks' Goede says the company 

plans to acquire the trademarks "Syn-
clavier" and "Post Pro" as part of the 
purchase. However, he says there are 
no immediate plans to apply those 
names on any new products. The trade-
marks will, however, be available to 
Demas for use in servicing existing 
NED products. 
"The fit between what AirWorks is 

attempting to do with broad-ranged 
professional audio software and the 
unique software designs at Synclavier 
is perfect," Goede says. "What they 
had in their pipeline short-circuited a 
year off our own R&D." 
At its height, New England Digital 

employed more than 160 people and 
sold more than 1,000 Synclaviers and 
Post Pro units, which were priced in 
the low six figures. In 1989, NED had 
its best year ever, with revenues 
exceeding $24 million, according to a 
former NED executive. 

Sources estimate that 400-500 NED 
systems are in use today. But New 
England Digital's larger contribution 

(Continued on next page) 

56 BILLBOARD APRIL 6. 1996 



Studio Action 
ARTISTS & MUSIC 

NED ASSETS 
(Conlin ((ed f101)) preceding page) 

to the audio industry was its incorpo-
ration of computer interfaces into its 
products. Beyond the implications that 
this relationship has had for music and 
entertainment production and post-
production, it has contributed signifi-
cantly to raising the profile of the pro-
fessional audio industry in general, an 
awareness that has ultimately enabled 
a series of recent entries into public 
markets by digital audio manufactur-
ers. 
Ted Pine, former VP of marketing 

and development at NED and now 
chairman of multimedia market 
research company InfoTech, credits 
NED with pioneering digital editing. 
"They combined the computer-

assisted paradigm ... that had been 
developed in video and, for the first 
time, integrated those into an audio 
post-production system," says Pine. "A 
lot of the nondestructive editing con-
cepts that we take for granted now 
were originally developed there." 

But it was NED's reliance on lead-
ing-edge technology that was ulti-
mately its undoing. In the mid-'80s, 
when the professional audio industry 
witnessed the massive proliferation of 
less costly workstations based on off-
the-shelf computer software and hard-
ware, NED continued to fund develop-
ment of expensive, high-end platforms. 

Starting in 1990, NED's market 
share slipped rapidly, and the compa-
ny found it increasingly difficult to 
meet financial obligations to its lend-
ers. The 1992 foreclosure saw termi-
nation of most of NED's employees, 
with many of its R&D staff moving to 
Fostex and helping to develop that 
company's Foundation workstation 
product. 
"These products, as powerful as 

they were, were also very costly to 
manufacture and to fund their associ-
ated development," McRee says. "It 
became obvious that they were going 
to sell only to the high end of the mar-
ket. Once that market was saturated 
and the low-end competition came in 
strength, that effectively killed it." 
Demas will develop and market soft-

ware enhancements for NED products 
now in use and may also develop new 
Synclavier products in the future, 
according to George, who would not 
disclose the price his company paid for 
the NED service rights. 
While Post Pro users have mostly 

migrated to other post-production 
workstation platforms, many music-
oriented Synclavier owners remain 
loyal to that product. Mike Thorne, 
successful as a producer on both sides 
of the Atlantic through the early '90s 
and now director of new-music media 
development for Warner Music Inter-
national, has used a Synclavier since 
1979 and says he will continue to do so. 

"It was very much a part of many 
records I produced, including [Soft 
Cell's 1981 No. 1 hit] 'Tainted Love,'" 
says Thorne, who was one of the found-
ing members of the Synclavier Owners 
Consortium in 1992. Thorne adds that 
he remains confident about future sup-
port for existing systems. 
As for the passing of the company 

itself, however, Thorne says, "It will be 
a missed opportunity for the music 
business. It offered us a combination of 
integration and quality that has not 
been equaled since and may never be. 
It was only 16 bits, but it used those bits 
very effectively. It was the best music 
recording system ever, bar none." 

INTRODUCING QUANTEGY. 
THE NEW COMPANY THAT'S BEEN MAKING 
AMPEX TAPE FOR OVER 35 YEARS. 

Nothing's changed, really. 
You still get the audio mastering tapes that go gold more than 

all other brands combined. 
The same top quality video tapes used by broadcast and 

creative professionals around the world. 
The same market-leading instrumentation 

tapes used by aerospace and government. 
( aboutY , UANTEG ,, AftQeru3an5teygeyarl"s, 

And the same manufacturing, technical support and sales people 
You even get the same Ampex' brand name. 
The difference is that we're now the only media company 

dedicated exclusively to you, the recording professional. 
So call us today and we'll tell you more 

we're just getting started. 

• 

Quantum Worldwide Sales Offices 
Northt33 r hew Yerk. 1201) 472-410r 
Merl lank (Washrnglor . D C 1 (301)530-880h 

„Aaw tutrthii,, nt4Llangloa)) (770) 4B1-711.t 
(708) 500-519t 

Scuth Cer rai (Dalà6) (214) 620-9033 
Netwirrst:San ‘Iitt( isco) (510)881-7341 
Sclithwesr (Los WreÉes) (818) 566-10ng 
¡Price U forth'Bruce (Pans) 33-1-4731-P7r 

UK & Ireland (Lender') 
Italy& Iberia (Rower 
Germany & Austria 
Central Europe (Londoe) 

44-1-734-SC24C Middle East/Africa (London) 44-I-714-302208 ext. 213 
Benelux (Nrimegen) 31-2C730484 

4r-69,00:540 Scandinavia (Stockholm) 46-8-5.0-75100 
14-1-734-3(2208 errt 209. Canada (Toronto) 19051E1-8840 

All radenarks are the property of Alert respective owners Ouanlegy Inc 1025-4 Two Bella Aynede. MuLltaln hew, CA 94043 (415) 903-110 

Latin Arni6rca & Can: Dean 
(San Frarrerscot (4151 913-113)t 

ASO (Hold Kopp) 812-27,6-189r 
Australia & New Zea1.nd 61-2-869-0600 
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Billboard's 
1996 International 

Buyer's Guide 
"The International Buyer's Guide 
is an indispensable directory for me 
as an Indie one stopper." 

Cole R. Patterson, Indie Go Music 

Joondalup, Western Australia 

bec al 

1996 
THE WORLDWIDE 

REFERENCE SOURCE FOR MUSIC, VIDEO 

AND HOME ENTERTAINMENT 

Brand 
New for 
1996 

More than Over 40 FEATURING COMPLETE 

12,000 listings countries 
EURuPLAn lk INTERNATIONAL SECTIONS listed 

If you're interested in joining those well-connected folks who do the 

big deals, make the big money, and have the big fun in the music and 

video business, we suggest that you order your own copy of 

Billboard's International Buyer's Guide '96 before this year's press run 

is completely sold out. 

IBG '96 brings you record labels, music publishers, wholesalers 

and distributors, manufacturers, service and supply companies, 

home video companies, public relations firms, schools, entertain-

ment attorneys, tape duplicators, compact disc plants, and an 

audio books section that has been doubled in size. Plus, you'll 
find dozens of pages of informative ads, and an entire section of 

manufacturing specification charts on blank tape. 

With IBG '96, you will be able to: 

III Reach record buyers worldwide at retail and distributors, 
importers/exporters. 

Ill Find the telephone number, fax or E-Mail number of companies 
throughout the world. 

IN Get specifications on blank media inclusive of blank tape and diskettes. 

II Find manufacturers of jewel boxes and other service and supply 
organizations. 

NI Locate a publisher who may have interest in your catalog and/or specific 
copyright. 

This is the kind of information that can put you at the top of the 

industry. And, best of all, it costs just $109 (plus shipping/han-

dling), which is practically nothing when compared to the stag-

gering cost of gathering this information on your own—particu-

larly when you consider that the guide is constantly being updated 

by our research teams in both the U.S. and Europe. 

FOR FASTEST SERVICE CALL 
(800) 223-7524 OR (800) 344-7119. 

In NY (212) 536-5174. In NJ (908) 363-4156. 

Or send check/money order for $109 plus $5 S&H ($12 for interna-
tional orders) with this ad to: Billboard Directories, RO. Box 2016, 
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ, 

PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. 
All sales are final. BDBG3145 
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ANALOG LIVES AT SUNSET SOUND 
(Contrilmedi)U111 page ;;b) 

The new room opened just in time 
for the L.A. psychedelic boom, which 
brought such bands as the Doors, the 
Byrds, and the Seeds to worldwide 
prominence. Sunset Sound's Studio 2 
has been the site of numerous historic 
sessions, including dates for the 
Rolling Stones' "Beggars Banquet" 
and "Exile On Main Street," "Led Zep-
pelin IV," and albums by Ringo Starr, 
Van Halen, Hall & Oates, Kenny 
Rogers, and others. 

Since then, Sunset has continued to 
grow. In 1982, Paul Camarata bought 

a second studio: an equally historic, 
two-room facility on the adjacent lot 
that today goes by the name Sunset 
Sound Factory. 

Perceptiveness and timely respon-
siveness to a changing market have 
helped keep Sunset Sound afloat dur-
ing troubled times for the L.A. studio 
business. Today, Sunset is the oldest 
privately owned recording studio in 
town, and it has remained under the 
same management for its entire life-
time, passing from father to son. 

Paul Camarata considers the stu-

dio's new vintage Neve one of the 
smartest investments he has ever 
made. "This is one of the few studio 
equipment investments you can make 
where the object will actually increase 
in value over time," he says. 

"Old Neves have doubled in value 
over the past year. Boards that cost 
[$60,000-$80,000] when I was shopping 
last year are now [$150,000-$175,000]. 
Like vintage cars, they've gone 
through the roof. In the audio business, 
in this economy, that's a real rarity" 

PRODUCTION CREDITS 
BILLBOARD S NO. 1 SINGLES (WEEK ENDING MARCH 23, 1996) 

CATEGORY HOT 100 R&B COUNTRY ALBUM ROCK MODERN ROCK 
TITLE 
Artist/ 
Producer 
(Label) 

BECAUSE YOU 
LOVED ME 
Celine Dion/ 
D. Foster 
(550 Music) 

DOWN LOW (NOBODY 
HAS TO KNOW) 
R. Kelly Feat. 
Ronald lsley/ 
R. Kelly 
(Jive) 

YOU CAN FEEL BAD 
Patty Loveless/ 
E. Gordy Jr. 
(Epic) 

SANTA MONICA 
(WATCH THE 
WORLD DIE) 
Everclear/ 
A.P. Alexakis 
(Capitol) 
, 

IRONIC 
Alanis Morissette/ 
G. Ballard 
(Maverick) 

RECORDING 
STUDIO(S) 
Engineer(s) 

CHARTMAKER/ 
RECORD PLANT 
(Los Angeles) 
Felipe Elgueta 

BATTERY/ 
SOUTH BEACH 
(Chicago/Miami) 
Stephen George/ 
Peter Mokran 

WOODLAND DIGITAL 
(Nashville) 
Russ Martin 

SMART STUDIOS 
(Madison, WI) 
Michael Douglas 

WESTLAKE 
(Los Angeles) 
Ted Blaisdell 
Christopher Fogel 

RECORDING 
CONSOLE(S) 

SSL 4000B/SSL 8096 SSL 4040E with 
G Plus comp./ 
SSL 4072 

Neve 8068 Trident Series 80C Trident 80C 

RECORDER(S) Sony 3348 Otani MIR 90 II/ 
Studer A820 

Mitsubishi X-850 Sony APR 24 Sony APR 24 

MASTER TAPE Ampex 456 3M 996, Ampex 499 Ampex 467 3M 996 Ampex 467 

MIX DOWN 
STUDIO(S) 
Engineers(s) 

RECORD PLANT 
(Los Angeles) 
Humberto Gatica 

CHICAGO RECORDING 
COMPANY/BATTERY 
(Chicago) 
Peter Mokran. 
Stephen George 

MASTERFONICS 
(Nashville) 
John Guess 

ELECTRIC LADYLAND 
New York) 
Brian Malouf 

LYME TREE 
WORKSHOP 
(Los Angeles) 
Christopher Fogel 

CONSOLE(S) SSL 8096 Neve VR 72 SSL 4064E with 
G computer 

SSL 4064G with 
ultimation 

Euphonix CSII 

RECORDER(S) Sony 7010 Studer A827 
Mitsubishix-850 

AT&T Digital Mixer Core Studer A800 Ampex ATR 100 

MASTER TAPE Sony DAT 3M 996 Ampex 467 Ampex 499 Ampex 499 

MASTERING 
Engineer 

SONY MUSIC 
Vlado Mellen 

BERNIE GRUNDMAN 
Bernie Grundman 

MASTERFONICS 
Glenn Meadows 

GATEWAY 
Bob Ludwig 

GRUNDMAN 
MASTERING 
Chris Bellman 

CD/CASSETTE 
, MANUFACTURER 

Sony BMG Sony Capitol-EMI WEA 

5, 1996, Billboard BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock. Modern Rock. Rap, Adult 
Contemporary, Club Play, and Dance Sales. 

MORE HITS ARE MADE 
ON STUDER TAPE MACHINES 

THAN ON ALL OTHER 
MULTITRACKS COMBINED* 

'Based on analysis of occurrences ofopen-reel recorders in Billboare Production Credits, 1995 

STUDER 
PROFESSIONAL AUDIO EQUIPMENT 

Hits Today — Hits Tomorrow. 
Los Angeles: 8181703-1100. Nashville: 6151391-3399. New York: 2121807-0377. Toronto: 4161510-1347 

London: +44 (0) 181 207 5050. Work/wide Distribution: Studer, Rtgensdorf; Switzerland +41 (0) 1 870 75 11. 

"Billboard" is a registered trademark of BRI Communicalions. H A Harman International Company 
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AS SOUTH AFRICA LEAVES BEHIND MORE THAN FOUR DECADES OF APARTHEID FOR A NEW ERA OF FREEDOM AND DEMOC-

RACY, ITS RECORDING INDUSTRY IS REAPING A DRAMATIC PEACE DIVIDEND. IN THE WAKE OF ALL-TIME-HIGH ALBUM 

SALES, AND WITH UNPRECEDENTED INTERNATIONAL INTEREST IN THE COUNTRY'S ARTISTS, BILLBOARD 

PRESENTS ITS FIRST SPOTLIGHT ON SOUTH AFRICA, WRITTEN BY CORRESPONDENT ARTHUR GOLD-

STUCK, EXAMINING THE OPPORTUNITIES AND OBSTACLES IN A MUSIC INDUSTRY REBORN. MANY 

SERIOUS ISSUES, FROM PIRACY TO APATHY, STILL DOG THE INDUSTRY. BUT THESE ARE 

OUTWEIGHED BY THE ENTHUSIASM OF MULTINATIONAL MUSIC COMPANIES, 

THE LONG-AWAITED SUPPORT OF RADIO STATIONS AND THE 

EMERGENCE OF A NEW GENERATION OF MUSICIANS WHO 

ARE NO LONGER WEIGHED DOWN BY THE PAST. 

IttBOARD SPOTLIalie 

LEFT TO RIGHT: URBAN C1EE7. REBECCA MALOPE, LADYSMITH BLACK MAMBAZO, VICKY SAMPSON. SOWETO STRING QUARTET 



SOUTH AFRICA 
The Can See Clearly 

ow 
fith age-old obstacles removed, all sectors of SA's music industry 

are reaping the peace dividend. 

A
buoyant mood has gripped the 
South African recording industry 
as the final pieces of a frustrating 
musical, political and economic 
puzzle finally fall into place. 

Almost without exception, major 
labels reflect on a year that saw sales 
recover dramatically, and look forward to 
even better times as the economy main-
tains its strongest growth in more than a 
decade. 
Numerous obstacles in the industry's 

path have been removed, signalled by the 
return of almost every multinational 

Sony MD Guy Henderson 

record company, the eagerness of the 
world's most popular artists to tour here 
and the introduction of a local music 
quota for broadcasters. 

Artists themselves arc benefiting signif-
icantly, as they find the multinationals 
eager to establish local music rosters, 
international labels receptive to their 
work, and formerly aloof radio stations 
hungry for their music. 

In 1995, more than 18 million albums 
and singles were sold in South Africa, up 
from 14.3 million the previous year and 
passing the 500 million rand ($137 mil-
lion) mark in sales to retail for the first 
time, despite prices of all formats falling. 

It is nothing less than a peace divi-
dend, finally filtering down to the record 
industry two years after the first democra-
tic elections in this country. 

According to Mike Oldfield, managing 
director of major label Tusk and chair-
man of the industry body ASAMI 
(Association Of The South African Music 
Industry), the prospects for the industry 
are better than ever. 

By ARTHUR GOLOSIUCK 

WHOLE INDUSTRY PROSPERING 
Tusk is the local licensee for Warner 

Music, the last multinational operating 
here through a licensee. However, Tusk is 
confident that Warner is happy with the 
bottom line its licensee is showing in 
South Africa. 
"We have benefited enormously since 

the elections in April 1994," says 
Oldfield. "The resulting strength in the 
economy has definitely filtered through 
into the music industry. It was most 
encouraging to sec that the entire record-
ing industry did considerably better in 
1995 than in the previous year. It isn't 
any good if just one company does well, 
because that simply means they had good 
product; if the whole industry does well, 
there is real growth, and that bodes very 
well for the future." 
A key factor, Oldfield says, is the 

increasing economic empowerment of 
the black majority, which has traditional-
ly been responsible for a minority of 
record purchases. The growing consumer 
buying-power of the black population, 
however, opens up entirely new markets 
for the record industry. 
Guy Henderson, MD of returned multi-

national Sony Music Entertainment, 
believes that the market will grow dra-
matically in the coming year. 

"There is one central issue: with every 
passing year, a previously disadvantaged 
group will have more and more money to 
spend, says Henderson. "Although crime 
is still very high, we don't have the wide-
spread violence in the townships that 
caused the market to shrink in the late 
'80s." 

INTEGRATED MARKET 
Oldfield points out that the sales ratio 

between CDs and cassettes is a clear indi 
cator of the direction in which the market 

SA VITAE STATISTICS 
Population: 
39.7 million 
Exchange rate: 
3.65 rand = U.S. 

SALES AWARD LEVELS 
Platinum album: 50,000 
Gold album: 25,000 

is developing. A year ago, the market was 
largely segregated between white con-
sumers buying their music on CD, and 
black consumers buying cassettes. In 
1995, international music sales in South 
Africa showed a 75% share for CDs and a 
25% share for cassettes. Local music sales 
were made up of only 30% CDs and 70% 
cassettes—reflecting the low level at 
which black consumers were buying on 

Trumpeter Hugh Mosekela 

CD. 
"From a Tusk point of view, however, I 

would say we're now up to 40% of inter-
national records sold to the black market 
on CD. It's coming up fast," says 
Oldfield. "In 1996, there will definitely be 
an increase in the ratio of CDs to cas-
settes. The hardware has come down so 
much in price, I imagine we could be 
nudging towards 60% in 1996. It does 
depend on the type of releases. If you 
release a lot of product into the youth 
market, then you are selling more cas-
settes, and that can distort the figures." 

PRESSING ISSUE 
The demand at South Africa's only CD 

plant, Compact Disk Technologies, joint-
ly owned by Tusk, Gallo and EMI, has 
been increasing steadily. 
"When we started in 1991, we were 

supplying about 10% of the local CD mar-
ket. Now more than 85% of all music CDs 
sold in South Africa come from CDT," 
says marketing manager Beverly 
Smolderen. "In our first year, we sold 1.7 

Continued on page 66 

Africa's 
Artists 
To Watch 
A Dozen REM Picks To Click 

JULUKA 
New album about to be released 
(Look South Records) 

In the musical sensation of 
the year, Johnny Clegg and Sipho 
Mchunu have reunited to revive 
Juluka, a South African phenome-
non of the early 1980s. Although 

Clegg has achieved international 
success with Savuka in the 10 
years since splitting from 
Juluka, he never regained the 
same aura of cross-cultural ide-
alism. The new album will retain 
the African folk-pop style of 
the duo's early work, but 
enhanced by modern influences. 
Publisher: EMI Music Publishing 
Management: Run Run Artist 
Management 
Labelmates: Clegg intends to 
nurture new talent on his label. 

SOWETO STRING QUARTET 
"Zebra Crossing" 
(BMG Africa) 
Classical, jazz fusion, pop 

and African rhythms brought 
together by the three brothers 
Kemese and Makhosini Mnguni. 
"Discovered" by BMG after play-

ing together for 15 years, the 
group long ago watched its debut 
album pass the gold mark, making 
this the first South African 
classical album to go main-
stream—despite refusal by pop 
stations to play it. RCA/Victor 
to release in USA and BMG in 
other territories in April. 
Publisher: Warner/Chappell 
Management: Graham Beggs, the 
group's producer 
Labelmates to watch: Vusi 
Mahlasela, "poet with the voice 
of an angel"; Vusi Ximba, multi-
platinum star of Zulu rap style 
called Maskanda; Esther M, 
Tsonga, ethnic-pop queen whose 
debut album has sold 40,000 
units. 

STEVE HOFMEYER 
"Decade" 
(EMI South Africa) 
A firm middle-class fan base 

has brought the Afrikaans pop 
hero 300,000 sales of seven 

albums. Hofmeyer's biggest sell-
er is the album "Tribute," vari-
ations on his favorite pop 
sorgs. Along with a greatest-
hits album released in 1994, it 
accounts for a third of his 
career sales. "Decade" is the 
first all-new material he has 
produced in four years, with 
both English and Afrikaans bal-
lads and rockers set to test his 
longevity. 
Publisher: EMI SA 
Management: concert promoter 
Louis van Wyk 
Labelmates to watch: Bles 
Bridges, the Liberace of 
Afrikaner culture, who's sold a 

Continued on page 72 
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THIS SPOTLIGHT HAS FALLEN ON... 
JULIO IGLESIAS, JOE COCKER, ROD STEWART, 

JEAN MICHEL JARRE, RICHARD MARX, 

ELTON JOHN, BRYAN ADAMS, 

STING, WET WET WET, 

TINA TURNER, CHRIS ISAAK, 

DAME KIRI TE KANAWA, 

GIPSY KINGS... 

WHO'S NEXT AT THE SUN CITY SUPERBOWL? 
Africa's most sensational live music venue 

Sun City is the only African venue designed and built with the specific 
requirements of international music stars in mind. The Superbowl has a 

maximum capacity of 9500 
and the acoustics are close 
to perfect with state-of-the-
art sound and lighting 
equipment and its own team 
of professional engineers, 
technicians and personnel. 

MOST IMPORTANTLY OF ALL THE SUPERBOWL IS SET AT THE HEART OF SUN 
CITY, AFRICA'S PREMIER ENTERTAINMENT COMPLEX: with four hotels 
(including the luxurious Palace of 
the Lost City), 15 restaurants, 
action bars, two world class golf 
courses, casinos, sport facilities 
and access to the beautiful 

Pilanesberg National Park, the third 
largest game reserve in South Africa. 

SUN CITY SUPERBOWL - WHERE THE WORLD'S STARS SHINE 

FOR FURTHER INFORMATION PLEASE CONTACT KERRY O'BRIEN ON (27 11) 780 7727 
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Radio Content Quotas Lead To An Explosion 
Of Local-Music Programming 

T
h e introduction of a quota system of 
local music for South African broad-
casters has given the pop industry an 
unprecedented boost. 

Dozens of new acts have emerged, 
numerous artists have been signed up by 
record companies, and airplay of South 
African music has rocketed in the months 
since the quota was announced. 

The most astonishing element of this 
reawakening is the fact that the quota sys-
tem is not yet officially in force. The 
Independent Broadcasting Authority, 
charged by the government with restruc-
turing the largely state—controlled broad-
casting industry and opening it to private 
enterprise, has already made several far-
reaching decisions. 

licenses have been granted to more 
than 50 community radio stations, many 
of the state's commercial stations arc to 
be sold off, and additional licenses will be 
granted to new commercial broadcasters. 

The promise of broadcast attention for 
the artists on one hand, and the impera-

By ARTHUR GOLUSTUCK 

tive for broadcasters to change their mix 
on the other hand, have already led to a 
dramatic rearrangement of the music 
landscape. 
These changes are in part a conse-

quence of the arrival of several multina-
tionals who have a stated priority of 
developing local artists. However, the 
prime excuse among record companies 
for lack of such support in the past has 
been the unwillingness of radio and TV to 
provide lesser-known artists with airplay. 

40% LOCAL MUSIC BY 2000 
The impending quota requires existing 

radio stations to play 20% local music 
within six months of the quota being for-
mally imposed, new stations to play 20% 
local music immediately, and private 
broadcasters and music-format stations to 
reach 40% local music by the year 2000. 

South African music made up 17% of 
all music played in South Africa in 1993. 
African and Afrikaans-language stations 
had achieved a 26% level of local music. 

while pop-oriented English-language sta-
tions played a mere 3.17% South African 
music—probably an all-time low. 

market, the state—owned Radio Five, 
protested vehemently against the quota 
when it was first announced. However, 
with the appointment of respected broad-
casting veteran Anthony Duke as station 
manager on Dec. I, Radio Five broke an 
old South African tradition of "listener-
ship at all costs and local music be 
damned." 
One of the first station managers to 

give his active support to the quota, Duke 
says, "f think the quota system is essen-
tial. It's absolutely vital that we do it— 
but as a cultural and financial investment 
for the future, rather than something that 
will change the industry today." 

Already, says Duke, Radio Five has 
achieved a 21%-to-24% proportion of 
South African music. He warns, however, 
that the IBA is overly idealistic in its 
intentions. The target quota for commu-
nity stations is 50% after five years. 
However, it will be impossible for a sta-
tion targeted at the Greek community, for 
instance, to find enough local music 
within its format to meet the quota. 

However, Duke rejects such arguments 
by mainstream broadcasters. "I get upset 
when people say there is not enough local 
music. There is enough, and it is up to the 
industry to produce it." 

yet, but people have to work up to that 
20% in the next six months—a band like 
Urban Creep spent a few weeks on top of 
the Radio Five charts. It's unprecedented 
for a band like that. 

"They're the hardest-working hand in 
the country; they've been touring non-
stop for 18 months and just hitting their 
head against a ceiling. Now they have a 
chance." 

EXEMPTED FROM QUOTAS 
Six stations that are to be sold off 

between March and June have a predom-
inantly white, middle-class audience and 
focus on cas) -listening music. It is not 
expected that they will be required to 
change their character, although they will 
have to comply with the quota. 
The only stations that remain relatively 

unaffected are nine state—owned single-
language stations targeted at ethnic black 
audiences. Due to strict language policies 
of past years, they easily achieve their 
quotas and will have little difficulty reach-
ing 40% even now. 

However, a question mark hangs over 
several of these stations due to unre-
solved allegations of payola. Several 
record-company executives admit off the 
record that they are forced to make bud-

1e2 cDruilloG Oq [DrPc, Co&-ioG &--iGGG,markpai 7®[ anniG, 
Ez?GrloGo cpaiG Durucl duel GIG EiliuperelwG qc,r? 

CDF,CDC;7,3Wâ[Pg3 ernir? [fliin ®51 CiDG, CDMICf? 

1-XleMe, là1WG e[7@blee EIGiC e@ 
5,cpEerpnocnill@Fie TniG' {uniollo 11&-imeloà-iuDG,0 

The impending quota changes every-
thing, as station managers actively go in 
search of local music that will stand up to 
the international sounds in their program 

FUTURE CULTURAL INVESTMENTS 
The key station in the pop and rock 

CREEPS ATOP CHARTS 
"South African music is not sounding 

too had on radio," says Lloyd Ross who, 
as founder of independent South African 
music label Shifty, has been one of the 
worst affected by radio's indifference to 
local artists. "Thanks to the quota sys-
tem—which is not really being enforced 

' 
powerful voice to emerge from 

Africa. Combining soul, pop and African 
influences, Zai has already produced one 
multi-format No. 1 single - "Afrikan Dream". 
Only available for certain territories. 

Winner of the Novella Award, The Black 
Emmy Award. Nominated for the Oscars, 
the Bafta Award and the Golden Globe - all 
for the soundtrack of Attenborough's "Cry 
Freedom". "Flowers of the Nation" includes 
yet more of the unique sensual jazz of 
which Jonas Gwangwa is a master. 

Squeal "Long Pig" 
South Africa's top alternative rock band. 
Two No. 1 singles -"Runners" and "Killing 
The Light". 1996 South African Music 
Awards nominees. Incendiary live 
performances. You can't ignore 
"Long Pig"... acquire the taste. 

Free at Last 'free at last' 
In 1994, The Slaves (formerly reggae star 
Lucky Dube's backing band) entered the 
studio to record their third album and 
emerged in 1995 as Free at Last. Their 
debut album "Kneel Down" was followed 
almost immediately by releases in France 
and New Caledonia. Includes an exciting 
new version of Sam Cook's "Another 
Saturday Night". 

getary provision for Dis who expect 
"compensation" for playing certain 
artists. The IBA is unlikely to tackle this 
issue for at least another year while it 
turns its attention to commercial radio 
and television licenses and the even more 
complex question of satellite broadcast-
ing. • 

lAURIKA,RAUC 

Rauch "Hot Gates" 
Multi-lingual, multi-cultural, South Africa's 
premier singer/songwriter. On "Hot Gates", 
Laurika Rauch combines elements of the 
many styles of South African music 
exemplified in the singles "Flying 
Dutchman" and "Hot Gates". 

Sha on Dee "Local is Lekker" 
Sha on Dee burst onto the South African 
scene in 1989 and was soon working with 
Rebecca Malope and Pure Magic. She 
performed with rising star Lebo M of "Lion 
King" fame at Montreux in 1995. "Local is 
Lekker" charted on all the major local radio 
stations. 1995 FNB South African Music 
Awards nominee in several categories. 

Tusk Music Company 
(Pty) Ltd 

The leading South African 
recording, manufacturing and 
distribution company at the 
forefront of contemporary 
South African Music, and 

exclusive licensee for Warner 
Brothers, Elektra, Atlantic and 
Warner Music International. 

TUSK 
MUSIC CO PTY LTD 
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HUGH MASEKELA 

M ' DU 

MASHAMPLANI 

FAMILY FACTORY 

JENNIFER JONES 

SYSTEM ENEMY 

ORIGINAL EVERGREEN 

NTOKOZO 

Proud to be sharing our with the 

Part of the SOnysic International Family. 

01996 Sony Music South Africa ©1996 Sony Music international 



TREY CAN SEE 
CLEARLY NOW 
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million units. This financial year, we're 
looking at 10.5 million." 

Last year. CDT was awarded an ISO 
9002 quality listing, an international 
standard of quality that is measured by 
accredited auditors and has only been 
awarded to a handful of CD plants world-
wide. 

This year, expansion has included a 
new dual molding line and six-color 
printer—which together have increased 
capacity from 15 million to 22 million— 
as well as CDT's own mastering plant, 
which will reduce lead time in pressing of 
CDs by half. 

Most significantly, the cost of produc-
tion has remained unchanged since 
1991, due to increased volumes keeping 
rising costs at bay. 
South Africa has not yet had to deal 

with CD piracy, but cassette piracy 
remains what PolyGram MD Harry 
Voerman calls "the viper in the music 
industry's nest." 

"The future is extremely bright, provid-
ed we can contain piracy," he says. "And 
we arc going a long way towards contain-

Superstar-producer Arthur 

ing it. 
ASAMI has waged a vigorous campaign 

against piracy, with the active coopera-
tion of the police, but remains hamstrung 
by the legacy of apartheid. 

Says Oldficld, "Large sections of the 
population don't have the means to 
spend money on music. Pirates are offer-
ing illegal copies at extra-low prices, 
which means record companies have to 
compete with that. It is not as open as it 

used to be, but in certain areas—such as 
squatter settlements and migrant work-
ers' hostels—it is just not possible to go 
in and try and stamp out piracy. 

"The piracy situation is particularly 
damaging to the local music market, far 
more so than to international music. 
because a lot of local music is bought by 
people who don't have high incomes, so 
there is more attraction to buying pirate 
cassettes. The more affluent black market 
would prefer to buy CDs." 

Nevertheless, Voerman sees the grow-
ing CD market as the secret weapon in 
PolyGram's marketing arsenal. 

"I see tremendous growth ahead, par-
ticularly in the local division," he 
explains, "but ‘ve are enjoying especially 
powerful growth in CD sales. We arc 
extremely positive. As an indication of 
our expansion, we're moving into a new 
building, because we've run out of office 
space and we need to plan for the future." 

RETURN OF THE MULTI'S 
PolyGram is a perfect example of the 

benefits that returning multinationals 
have brought to their former licensees. 
They were formerly represented by Gallo 
subsidiary Teal Trutone, which has now 

continued on page 68 

SAIE 8 GROVIII1 1 9 9 4 - 1 9 9 5 

20,000,000 

15,000,000 

10,000,000 

5,000,000 

Total album 

and singles 

unit sales, 

1994: 

14,333,433 

Total album 

and singles 

unit sales, 

1995: 

18,032,195 

Percentage change in unit sales: 25.8% 

SALES GROWIll 1994-1195 

600,000,000 

500,000,000 

400,000,000 

300,000,000 

200,000,000 

100,000,000 

Total rand 

value at 

wholesale 

1994: 

R 415,598,748 

Total rand 

value at 

wholesale 

1995: 
R 504,504,257 

Percentage change in value of sales: 21.4% 

IN SOUTH AFRICA 

TE 
STARS 
PAVAROTTI 

THE ROLLING STONES 

LIZA MINNELLI 

FRANK SINATRA 

GEORGE BENSON 

QUEEN 

ELTON JOHN 

ROD STEWART 

DOLLY PARTON 

CHICAGO 

AND MANY OTHERS... 

SOUTH AFRICA'S PREMIER 

CONCERT PROMOTER 

SHOWT t ME 

CONTACT HAZEL FELDMAN 
TEL +2711 883-0228 
FAX +2711 883-0230 

AGIEH 
¡ SOUTH AFRICA'S FIRST 

MULTI-CAPACITY FROM 

PURPOSE BUILT 

CONCERT VENUES - 

STATE OF THE ART 

AMPHITHEATRES 

4000 - 20 000 

OPENING 1997 

A JOINT VENTURE 

DEVELOPMENT WITH THE 

SOUTHERN SUN GROUP 

- 
SHIUMIPLE111111 
amphitheatre 

CONTACT HAZEL FELDMAN 
TEL +2711 883-0228 
FAX +2711 883-0230 

JOIN THE 

GOLD RUSH! 

• TRANSISTOR MUSIC 
17 P 0 Box 89435 

Lyndhurst, Johannesburg 

2106, South Africa 

Tel : 027 11 726-6311 

Fax : 027 11 726-5612 

CREATORS OF GOLD DISCS 

FOR THE PAST 17 YEARS 

TECHNOTRONIC - 2 UNLIMITED - BZN 

TWENTY 4 SEVEN - WHIGFIELD - WE WANT MORE - 

NIKOS IGNATIADIS - GERALD JOLING - DEF DAMES DOPE -   
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THEY CAN SEE 
CLEARLY NOW 
continuedfwm page 66 

been renamed PolyGram, with Gallo now 
holding a one-third stake. 

"Ever since becoming an operating 
company as opposed to a licensee, we're 
not second cousins anymore, but broth-
ers and sisters," says Voerman. "They're 
very keen to see our local division devel-
op, and the key to economic growth for 

the local division is to get international 
hits. On the other hand, South Africa is 
going to be a new source of repertoire for 
multinationals." 
A battle royal is looming between 

PolyGram, which claims to be the market 
leader with 21% of the market in 1995, 
and EMI, which also claims to be the 
leader, with around 20% of the market. 

SUPERSTAR-PRODUCERS 
EMI, through its black-music sub-

1972 - 1996 

The David Greéam Pecord Company (Pty) Ltd. 
diviion of The David GrrAham entertainment Group (Ipty) Ltd. 

Incorporating: 
Little Monster Music / Gresham Video 

Stylus Recording Studios / Gresham Broadcast 
P 0 Box 46020, Orange Grove, 2119, South Africa 
Tel : (+2711) 444-2630 Fax : (+2711) 444-1932 

 es> •  
home to....Alexscar Music / Erichs Music * ARS Records * Belsize Music * Bok Music * Chelsea Music * 
* Cherry Lane Music * Complete Music * Dancework SRL * Dig It International * Dome Records * 

* French Fried Music * Hitchings Music * Reformation Music * K-Tel Entertainment * La Matta Publishing * 
* Love This Records * Love This Songs * M&G Records * MAX Music * Mega Records * Mega Songs * 

* Minaret Music * MMA Music * Mute Records * National League Music * Neropub / SDM * 
* Nottinghill Music * Now Sounds Music * ORE Records * Prestige Records * React Records * 
* Remake/DJ Movement * S.A.I.F.A.M. * Silva Screen * That's Real Records * Union Records * 

* Valentine Music * XL Records * and more 

•.. 

KEVIN 0' HARA, TUSK MUSIC PUBLISHING CO. (PTY) LTD. 

P.O. BOX 6857, JOHANNESBURG, 2000 

TEL : (011) 817 5571 41111ellpy FAX : (011) 837 8280 

sidiary CCP and its Afrikaans division 
Decibel, boasts a stable of the biggest-sell-
ing South African acts across several mar-
kets. It is also pursuing a production 
strategy that is fast becoming a model for 
operating in the township music market. 
It has signed partnership deals with sev-
eral black artists who have established 
themselves both as major artists and as 
producers of new crops of stars. 

These superstar-producers, such as 
Arthur, who has pioneered a controver-
sial township dance genre called kwaito, 
and Peca Teanet, the king of disco in the 
Shangaan ethnic niche, themselves 
release multi-platinum albums, while 
their proteges—sometimes up to a dozen 
separate acts—are all capable of at least 
going gold. 

"We're looking for growth this year in 
the order of at least 28% to 30%," enthus-
es EMI MD Irving Schlosberg. 

Sony lags behind, with a total market 
share of about 11%, but as with the other 
majors, it is hoping that a powerful thrust 

.11 .1)/('s  
seller. 

/ras a 1995 best-

into the local market will boost its for-
tunes. It also boasts a superstar-producer, 
M'Du, whose "Y U 4 Me" was a best-sell-
er last year, and who has brought in a sta-
ble of young acts to complement the Sony 
lineup of the likes of Hugh Masekela and 
Sibongile Khumalo. 

The most serious impact of the return 
of the multinationals has been on Gallo, 
which has lost its Sony and PolyGram 
licenses, hard on the heels of its sub-
sidiary RPM losing the Virgin license to 
EMI. 

However, according to Gallo Group 
MD Alan Cherry, the upheavals have had 
a very positive spin-off for Gallo. Besides 
a one-third interest in PolyGram, Gallo 
has also retained the manufacturing and 
distribution rights for Sony, PolyGram 
and BMG Africa, which returned to South 
Africa in 1992. 
The Gallo group's focus, as a result, 

rests firmly on two areas: manufacturing 
and distribution—which it dominates— 
and South African music, in which it used 
to be all-consuming but now faces huge 
challenges. 
BMG Africa has developed a very pow-

erful local roster very quickly, especially 
considering that many of its major artists 
were not signed to major labels before. 
This, coupled with yet another superstar-
producer partnership—Black Moses, one 
half of the Soul Brothers, whose career 
sales have passed 6 million units—sees 
BMG, too, poised to become a household 
name in South African music. 

NEEDED: NEW REVENUE SOURCES 
BMG MD Keith Lister warns, however, 

that one key issue is being overlooked: 
Continued on page 70 
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THEY CAR SEE 
CLEARLY HOW 
confinued from page 68 

the economics of quality recording. 
"It's a matter of economics—not tal-

ent. Talent is prolific and diverse," says 
Lister. "But we have to fight to earn rev-
enue from sources other than record sales 
in a domestic market that has been dev-
astated by piracy. If we don't, we'll never 
get our domestic industry to where it 
should be. 
"We need income from radio play, 

from public performance and from a BMG MD Keith Lister 

blank-tape levy in order to recoup the 
cost of making quality recordings. We 
need government to drop ad-valorem tax 
on the factory transfer of cost of cassettes. 
As if we didn't have enough problems 
already, we're competing against pirates 
who don't pay artist royalties, recording 
costs or mechanical copyrights! As things 
stand, we are giving our industry away on 
a plate to pirates and radio stations." 

Meanwhile, commitment to local 
music, a priority taken up by all the 
majors, has always been the mainstay of 
small, independent outfits. According to 
Tic Tic Bang marketing manager Mel 

LADYSMITH BLACK MAMBA C 
Thuthukhani Naas°lo iLetis Develop in Peai 

GRAMMY AWARD WINNING 
ISCATHIMIYA VOCAL GROUP 

Represe 

clilalo. 

O'YJIBA • PARADISE 
NEW REGGAE-POP-SOUL 

SENSATION 

p. 
FROM MARABI TO DISCO 

42 YEARS OF 

TOWNSHIP MUSIC 

DA le 

9NNECHAKAC 

TROMPIES 

StIOARDRIVE 
HEY GOD, IT'S Mr. AGAIP4 

POWERHAUS ROCK DEINI 
état.ssasaaaelt 

Gallo Music International, 
3rd Floor, Gallo House, 6 Hood 
Avenue, Rosebank, South Africa 

AFRICAN JAZZ PION 

SHUFFLIN' JOE, SWING ' 

TOWNSHIP JAZZ 

P.O. Box 2897, Parklands, 211 - 
Tel: +27-11- 788-1900 
Fax: +27-11- 442-6190 

Pubic, the company "started out with the 
view to fill the cracks in the pavement." 

Unlike previous attempts at filling the 
gap, however, Tic Tic Bang secs its role as 
picking up neglected acts both in South 
Africa and around the world. Con-
sequently, they have acquired licenses 
and distribution deals with similar com-
panies in territories across the globe, from 
4AD in the U.K. to Cleopatra in the U.S. 
and Rough Trade in Germany. 

Locally, they are reissuing music 
recorded by other companies in the 
1980s and which they regard as signifi-
cant, as well as looking for new talent 
both in the clubs and in the recesses of 
the major labels, such as a jazz release 
they licensed from Gallo Music 
Publishers. 

STAYING INDEPENDENT 
One of South Africa's most respected 

industry figures, David Gresham, whose 
David Gresham Records has maintained 

Africa." 

DEMAND FOR LOCAL TUNESMITHS 
Publishers are also gearing up for a 

rapidly changing market as demand for 
local songwriters grows. Mallory Lain-
bert, MD of peermusic SA, sees publish-
ers' priority as more than merely signing 
writers or looking after royalties for inter-
national songwriters—traditionally the 
prime roles of the large publishers here. 

"Our major task is proving to both the 
recording industry and radio stations that 
our South African artists and composers 
can definitely fill the local music quota, 
and that we are not going to be filling it 
with kids starting out, but with estab-
lished and very professional acts," says 
Lambert. "It's a realization that a lot of 
South Africans have to come to terms 
with—local is not inferior by any means, 
whether in music or songwriting. We're 
slowly getting the message across. 

"The record companies also need to 

SAlfS IN UNITS BY REPERTOIRE 

Domestic 

76,132,799 units 

International 

11,899,396 units 

TOTAL - 18,032,195 UNITS 

¡ALES YA1 f IN BAND BY REPERTOIRE 

Domestic 

R 106,484,283 

International 

R 398,019,974 

TOTAL - R 504,504,257 

its independent status for a quarter of a 
century, also maintains extensive interna-
tional connections, a factor that will 
become ever more relevant as the multi-
nationals attempt to dominate the local 
market. 

"The little guys are always looking out 
for something different, much the way the 
independents operate worldwide, and 
they're the ones who discover the new 
styles and trends," Gresham says. "The 
most important function of independents 
is to give other independents the chance 
to get their product heard and not be lost 
in the maze of superstars—and from that 
process, new superstars emerge. When 
we represented Mega Records from 
Denmark, they had a new act who we 
regarded as a good act with potential. 
That was Ace Of Base, who have since 
sold 20 million records worldwide. Both 
their albums went platinum in South 

remember that we are not the enemy; 
there used to be an attitude that if they 
did not hold full publishing rights, they 
would not record our artists. We're find-
ing this is changing. They're realizing that 
it's not necessary to control both publish-
ing and recording, and that we can work 
closely with them." 
Through its LA—based parent and 24 

branches worldwide, peermusic is now 
presenting local songwriters' work inter-
nationally, opening yet another new 
avenue for South African artists. 
The recording companies are also rec-

ognizing the significance of songwriting. 
Most majors also have publishing repre-
sentation in South Africa, through sub-
sidiaries like Tusk Music Publishing, 
BMG Africa Music Publishing, EMI Music 
Publishing and Gallo Music Publishers, 
along with independents like Reamusic 
Publishers and Gold Record Music. 
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Respected .figure: David Gresham 

CCP, EMI's powerhouse in the town-
ship market, is eager to take advantage of 
its international connections to shore up 
skills at home. 

"We're planning to develop interna-
tional pro;ects not only on the level of 
artist to artist, but also in terms of devel-
oping songwriting and production tal-

RAND WHOLESALE PRICE BY REPERTOIRE 
CASSETTES 
1994: 
Domestic - R 16.72; International - R 23.71; Average - R 20.10 
1995: 
Domestic - R 15.46; International - R 22.68; Average - R 18.48 

CDs 
1994: 
Domestic - R 26.84; International - R 40.17; Average - R 38.97 
1995: 
Domestic - R 26.33; International - R 39.30; Average - R 37.73 

Source: ASAMI 

ents," says C(..1' marketing director 
Harvey Roberts. "We're looking at work-
shopping with international producers 
and songwriters to further develop ideas 
and expand the creativity which exists 
here." 

Roberts believes that the kind of part-
nerships EMI and CCP has established 
with superstar-producers will be one of 

the strongest bases ol luture success. 
"That is what the new South Africa is all 
about: partnership, rather than just a big 
label to which artists arc signed," he says. 

It is fitting that, in a society that is 
being held up as a model for racial recon-
ciliation and national unity, the recording 
industry is becoming a microcosm of the 
resulting harmony. • 

It's also a tremendous pleasure to mark the success of all our 
artists, for they have taken us right to the top of the 
South African music industry. 

In short, no other group strikes a more powerful chord. 

For further information contact Marketing: 
Telephone (2711) 406-4000 Fax (2711) 406-4003 

GRACE MUSIC 
ALWAYS ON THE CUTTING EDGE OF 
CONTEMPORARY CHRISTIAN MUSIC 

AFRO-ETHNIC 

ROCK 

METAL 

ETHNIC CHURCH CHOIR 

CONTEMPORARY 

TOWNSHIP 

EASY LISTENING 

PIONEERS IN THE PROMOTION OF CCM 

FOR 25 YEARS WE HAVE SET THE 
STANDARDS FOR OTHERS TO FOLLOW 

OUR PRIORITIES: !MUSIC WITH A MESSAGE 

!ARTISTS IN MINISTRY 

!PRODUCT TO REACH OUT 

MAIL: PO BOX 997, FLORIDE, 1710 

SOUTH AFRICA 

TEL: 2711 - 674-2030 
FAX: 2711 - 472-1660 

E-MAIL: jim bonesgSlobal.co.za 

TEL: (011) 472-3286 
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we came, 
we listened, 

published ARTISTS 
TO WATCH 
(Ammuctilromme60 

million units to date; Leon 
Schuster, singing comedian; rock 
act Lithium, who supported Iron 
Maiden on a recent tour. 

REBECCA 
"Shwele Baba" 
(CCP [EMI]) 
One-time township songbird 

wannabee, Rebecca has matured 
into the leading figure in South 
African gospel music. "Shwele 

peerturmole 
south Africa 

Bringing music to the world 

Visit our web-site at http://www. pegcrinerf!q%com 

Baba" has hit the 
200,000-unit mark, 
bringing her career 
total close to 750,000 
units—largely thanks to 
skillful blending of 
township-pop rhythms 
with soulful gospel 
songs from various 
writers and publishers. 
Every album is bigger 
than the one before, 
requiring a heavyweight 
management and production team 
consisting of Clive Hardwick, 
Peter Tlade and Sizwe Zacko, and 
a joint-venture arrangement 
between CCP and Zacko music. 
Labelmates to watch: Brenda 
Fassie, queen of township disco; 
Arthur, an overnight township 
dance sensation; Mzwakhe Mbuli, 
the people's poet; Peta Teanet, 
ethnic Shangaan disco giant; 
Thomas Chauke, king of Shangaan 
traditional. 

LADYSMITH BLACK MAMBAZO 
"Liph'Iqiniso" 
(Gallo Music Productions) 

No less than 35 albums to its 

name, a Grammy Award and two 
further nominations have marked 
the career of Ladysmith Black 
Mambazo. LBM's mastery of 
ischatamiya music, the Zulu 
equivalent of a capella harmo-
nizing, has earned it 5 million 
sales in South Africa and anoth-
er 2 million worldwide. Its 
music is ubiquitous through its 
use in numerous international TV 
commercials and films. The group 
is currently licensed to 
Shanachie Records in the U.S. 
Publisher: Gallo Music 
Publishers, Windswept Pacific 
Music in the U.S. 
Management: Marc Silag, Right 

YOU'LL REALLY LIKE OUR HORNS... 
...and our trumpets and anything else we might drum up for you. Because sound gets soul when 

it's made under beautiful African skies. It dances to a different beat. Like you will when 

you see that you can fit 120 musicians in a studio and still swing a rhino. 

So, no matter what music you want to produce, you'll find your roots 

in Africa, like we have. Contact us at Private Bag X41, South 

Africa, 8671 or call us on (0140) 86 2390; 

fax number (0140) 86171 for a sound 

that is rather... distinctive. 

96/975 SARAH HAINES ADVERTISING 
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Side Management in New York 
Labelmates to watch: township 
reggae emperor Lucky Dube, work-
ing with Motown; reggae rivals 
O'Yaba, penetrating internation-
al markets; Mahalathini and 
Mahotella Queens, touring the 
world non-stop after 30 years. 

BAYETE 
"Umkhayo-lo" 
(polyGram) 
Bayete is South Africa's 

hottest world-music prospect. 
Leader Jabu Khanyile was about 
to quit playing when his music 
was personally selected by Chris 
Blackwell during an artist-shop-
ping trip in early 1995. His 
debut album, "Malewe," went gold 
here, and the new album--

released worldwide by Island 
this year—is expected to do even 
better. He joined Island's 
Africa Fete world-music tour, 
which includes Baba Mal and 
Salif Keita. 
Publisher: Tela Music (PolyGram) 
and Tapkho (Gallo) 
Management: Chris Gelakhis (G 
Management) 
Labelmates to watch: Chicco, 
producer with the midas touch; 
Joe Nina, big in township dance 
market and U.K. TV documen-
taries; Arapaho, grungy pop, 
toured with Bon Jovi; all-girl 
band Pressure Cookies. 

VICKY SAMPSON 
"Ali" 
(Tusk) 
Vicky Sampson debuted quietly 

with soul/pop of "Shine" three 
years ago, but tracks from the 
album were included in dance 

compilations around the world. 
Her second album, "Zai" (her 
middle name), was released in 
November and racked up 10,000 
sales in three weeks—a huge num-
ber in South Africa's small pop 
market. Worldwide interest will 
see several licensing deals in 

1996. 
Publisher: Tusk Music Publishing 
Management: Tusk 
Labelmates to watch: Squeal, 
rock group with attitude; 
Afrikaans rocker Johannes 
Kerkorrel; Laurika Rauch, wowing 
the critics with multilingual 
sixth album; Mango Groove's 
white-pop-meets-township rhythm 
propelling them beyond the 
500,000-unit mark. 

AMAMPONDO 
"An Image Of Africa" 
(Mountain Records) 
Probably the only truly tradi-

tional ethnic act recording in 

South Africa, Amampondo plays 
unplugged marimba and drum music 
that has made it a hit on the 
international festival circuit. 
A new album in production will 
highlight more indigenous ele-
ments of the members' Xhosa 
roots, such as mouth harps and 
bows. Their music has been fea-
tured in numerous soundtracks 
and as TV themes. 
Publisher: Songwrights 
Publishers 
Management: Band leader Dizu 
Plaatjies. 
Labelmates to watch: Robin Auld, 
self-confessed beach bum and 
exponent of African Zen pop; 
musical stylist Zayn Adam, soon 
unleashing his soul recordings 
on Europe. 

URBAN CREEP 
"Seo Level" 
(Shifty/Tic Tic Bong) 
Front-runners of post-democra-

cy wave of South African rock, 
Urban Creep is distinguished not 

only by a skinhead named Brendan 
Jury playing a viola, but also 
by incorporating South African 
roots like the "ghoema" music of 
the Western Cape and maskanda 
from Zululand. Critics rave 
about the songwriting skills. 
Publisher: Shifty Music (ZA) 
Management: Belgian music-indus-
try expatriate Yanneke 
Strijdonke 
Labelmates to watch: Matthew van 
der Want and his grunge-folk-
rock; the sweet pop melodies of 
The Sun Shines; the avant-garde 
rhythmic poetry of Lesego and 

Continued on page 74 

CE E G 

SO CA 

TWO WORLDS BECOME ONE  
Thir 

and 

-two artists, two nations and one voice. 
voice clez.-r and strpng liQr freedom 
e hope taat its light will shine on us all. 

GERALD ALBRIGHT 

LADYSMITH BLACK 

ALVIN CHEA 

LUIS CONTE 

BENJAMIN DUBE 

GEORGE DUKE 

BELA FLECK 

RAY FULLER 

FUTURE MAN 

REGGIE HAMILTON 

IAN HERMAN 

HOWARD HEWITT 

JAMES INGRAM 

AL JARREAU 

SIBONGILE KHUMALO 

MARK KIBBLE 

MAMBAZO 

JOEY KIBBLE 

LEBO M. 

HUGH MASEKELA 

VICTOR MASONDO 

AL MCKAY 

CLAUDE MCKNIGHT 

CHANTE' MOORE 

JEFFREY OSBORN 

LIONEL PETERSON 

RAY PHIRI 

DIANNE REEVES 

SHEILA E 

ALLAN SVOURY 

DAVID THOMAS 

TESEPO TSHOLA 

VICTOR WOOTEN 

FEATURING 
PLACE OF HOPE 

ONE LOVE/PEOPLE GET READY 

THAT'S THE WAY OF THE WORLD 

NOW OR NEVER 

BROKEN WINGS 

THULA SIZWE/I SHALL BE RELEASED 

WE SHALL OVERCOME 

HEAL OUR LAND 

ZULU CHANT 

FRAGILE 

NOW IT'S OUR TURN 

NEW SOUTH AFRICA 

SHED A LITTLE LIGHT 

AMAZING GRACE 

Executive Producer*: Gail Hamllton for Choice Productions & Malcolm du Plcssis for Maranatha Music 
Producer: SP3usiso Victor Masonclo 

Co-Producere: George Duke, Tony Shepperd, Gail Hamilton 
Albrtght appears ,ourte, ol A:Luau lazz Dianne Reeve> appears courtesy of Capital Retort!, 

Claud. McKnight, David Thom, .Attan Ch,,. Ma.k K,hhk & Joel [(ethic appear courtesy of Reprtse Re.,Ord, 

,;C011ge Bd3 l-oturt Man & Victor Wooten appear courtesy °Matter Bros Records 

Flul Perry appears . ourtesy of (;RP Records Chanté Moore appears courtesy of Silas Records 

Tsepho Tshola rapears courtesy of EMI Seuth Africa Nana Metijoanc & Ladysmith Black Mambazo appear tourtesa of Gallo South Africa 

Wendy Mseleku & Sthongde Aortal° appear tonnes, of Sony South AI,,, 

U.S. RELEASE DATE: MAY 14, 1996 

e 
01998 Warner Bros. Records Inc. 

TPSK 
Distributed In 

South Africa by ele 
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ouriums 
TO IMAM 
Continued from page 73 

the Kalahari Surfers. 

SIBONGILE KHUMALO 
Debut album still untitled 
(Sony Music Entertainment SA) 
Sibongile Khumalo was the name 

every record company wanted on 
its roster as she wowed audi-
ences from Soweto to Europe with 
her classical and African-pop 
repertoire and a mezzo-soprano 

voice. Sony finally earned her 
signature and is unleashing her 
on the world with a pop album 
speckled with traditional 
African influences. The cream of 
South Africa's songwriters have 
been recruited to provide the 
songs, while Sony is providing 
management. Huge expectation has 
already built up locally in 
black and white markets. 
Labelmates to watch: interna-
tional jazz legend Hugh 
Masekela; dance act M'Du making 
township waves; pop singers 

BIG 
CONCERTS CONCERTS 

South Africa's premier concert promoters, 

specialising in stadia and arena shows. 

JUST ASK: 

Tina Turner 

Bon Jovi 

Phil Collins 

Bryan Adams 

Roxette 

Cliff Richard 

Sting 

Simple Minds 

Dr Alban 

OMD 

Shabba Ranks 

Joan Armatrading 

Midnight Oil 

Joe Cocker 

Whitney Houston 

Paul Simon 

Chris de Burgh 

Depeche Mode 

Laura Branigan 

Crowded House 

Foreigner 

Haddaway 

Iron Maiden 

Right Said Fred 

Jonathan Butler 

Contact: Attie van Wyk 
Tel: 27 11 793 6936 

Fax: 27 11 793 6997 

Wendy Mseleku and Jennifer Jones 
with debut albums. 

CUMBA ZOO 
"The Child" (CD single) 
(David Gresham Records) 
Their debut single was South 

Africa's top-selling CD single 
and No. 1 track on key pop sta-
tion Radio Five's playlist in 
October 1995. Its potential has 
prompted David Gresham to con-
centrate all local recording 
efforts on this one act. Their 
debut album is expected to cost 
around 750,000 rand ($205,000) 
ta produce, which is unprece-
dented for a local recording by 
a white pop act. Their African 
dance music is being directed at 
the international market, howev-
er, and a worldwide deal with a 
major label is in the works. 
Publisher: Little Monster Music 
Management: Mark Friedman 

SOUL BROTHERS 
"Indaba" 
(Soul Brothers Music/Tusk) 

Soul Brothers have become not 
only a household name in South 
Africa, but also a powerful 
record company in their own 

right. Their current album 
reached 75,000 sales within two 
months of release and is still 
moving rapidly, fitting into the 
same mold as the previous 25 
albums. The mbaganga duo of 
David Masondo and Moses Ngwenya, 
prime exponents of South 
Africa's most popular township 
rhythm, have sold more than 5 
million records since joining 
forces in 1972. Ngwenya, under 
the name Black Moses, is also 
developing new talent with BMG. 
Publisher: Soul Brothers 
Publishers 
Management: Dumisane Zonde 11 

MATE SAS NATIONAL 
INFERIORITY COMPLEX 
Cmaingedjmnipage64 

A dramatic example of this gulf in atti-
tudes came even as PJ Powers was coming 
down from the climactic events of the 

World Cup. The subject 
was one of South Africa's 
most popular singers, 
Brenda Fassie, whose 
township disco music has 
sold more than a million 
records, but whose contro-
versial lifestyle had resulted 
in a love-hate relationship 
with the media. 
She was found in a 

cheap inner-city hotel room 
suffering from a drug over-
dose, lying next to her les-
bian lover, who had died 
from an overdose during 
the night. Fassic was 
rushed to the hospital and 
soon recovered. The 
response of the media and 
of public figures was exem-

plary: the headlines spoke words of sym-
pathy rather than rebuke; the premier of 
the Guateng province, Tokyo Sexwale, 
offered Fassie a place to stay while she 
recuperated. 
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She recovered quickly and, almost as 
quickly. recorded a new album—which 
was seen by some as taking advantage of 
the pub!ic sympathy. Nevertheless, while 
critics lamhas/ed the new music, she her-
self was hardly written off as a has-been. 
She had long been embraced by her pub-
lic, they refused to let her go when she was 
down, and the black media bolstered this 
attitude with a stifling display of support. 

It is an attitude almost entirely alien to 
white media and the white public, which 
only grudgingly acknowledge artists on 
their way up and delight in kicking them 
when they're down. 

It is only now, as fresh, new bands start 
working the clubs and small towns 
around the country, that a new pride is 
emerging among younger audiences. And 
they have a more positive future ahead of 
them too: the world is open to them, just 
as it was firmly shut to the previous gen-
eration of artists. That may mean that a 
national inferiority complex need no 
longer spell the end to musical ambitions. 
And that, in turn, may finally bring home 
the absurdity of South Africans' lack of 
faith in themse!ves. • 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 

Bulgaria Pledges Piracy Cleanup 
Illegal Exports Now '10 Million A Year' 
II BY JEFF CLARK-MEADS 

LONDON—The international record 
industry is putting new pressure on 
the Bulgarian government to stem 
the export of pirate CDs from the 
country, estimated to be substantial-
ly more than 10 million units a year 
A high-powered delegation of 

European record industry executives 
has visited the country and has been 
assured that effective anti-piracy 
action will be taken within six 
months. However, Western represen-

tatives working in 
Bulgaria say that, 
despite having 
passedcommend-
able copyright 
laws, authorities 
there are doing 

nothing to enforce them. 
The delegation, under the auspices 

of international labels body IFPI and 
the Bulgarian Assn. of Music Pro-

ducers, included sen-
ior executives from 
all the major labels. 
They met with gov-
ernment officials and 
the press and ap-
peared on a mid-
evening TV show 

March 15 to explain to a mass audi-
ence the need for copyright protec-
tion. 
One member of the delegation, 

Sony Music Entertainment Europe 
president Paul Russell, says he is 
comfortable with the assurances 
given him by government officials. 
He acknowledges, though, that there 
is significant ground to be covered. 
"The Bulgarians have a very good 
copyright law. But, unfortunately, at 
the moment they're not really enforc-
ing it, and the sanctions leave a lot to 
be desired. There is concern among 
the authorities that they don't want 
to just shut down these plants as they 
believe they'll put an awful lot of peo-
ple out of work. 

"However, they say to us that if we 

UBE. 

ifpi 

come back in six months, we'll see a 
noticeable change." 

Russell adds that he believes the 
situation is "generally moving in the 
right direction," a view shared by 
another delegation member, EMI 
Music Europe president Rupert 
Perry. 
Perry says, "I think things are 

going to improve; there are lots of 
things the authorities want to do." He 
notes, though, that in emerging cap-
italist and newly democratic markets, 
such as Bulgaria, there are often 
many urgent issues distracting the 

government from protecting intellec-
tual property. 

Perry says that he will be monitor-
ing the situation in the country dur-
ing the six-month period, and that 
while he, too, is comfortable with the 
government's assurances, he adds, 
"actions speak louder than words." 

Russell sees two distinct problems 
in Bulgaria: the pirate product pro-
duced for home consumption and that 
produced for export. 
Bianka Kortlan, IFPI's regional 

director for central and eastern 
(Continued on page 80) 

'Gold' Goes Platinum. Sting receives a platinum disc from Polydor Netherlands 
managing director Niel van Hoff for Dutch sales of 100,000 units for his "Fields 
Of Gold" album. The presentation was backstage at the Paradiso in Amsterdam 
after the singer's show there. 

Japan's Sales Awards Go To trf, B'z 
• BY STEVE McCLURE 

TOKYO—Dance pop group trf 
showed it has staying power by once 
again winning the domestic artist of 
the year award at this year's Japan 
Gold Disk Awards ceremony. 
The five-member Avex Trax act 

sold a staggering 5.23 million al-
bums and 3.78 million singles in the 
period from jan. 21, 1995, to Jan. 20, 
1996. Last year, trf won top domes-
tic act honors for selling 3.89 million 
albums and 3.56 million singles. 

Since the group's debut in 1993— 
when it won the best new domestic 
artist prize—it has sold a total of 
21.9 million singles and albums. 
The Gold Disk Awards are spon-

sored by the Recording Industry 
Assn. of Japan and are based on 
sales. The RIAJ's data for 1995 
show a continuing trend in the Jap-
anese market toward blockbuster 
hits, as 23 singles sold a million or 
more copies, compared with 1994's 
18, and 24 albums surpassed the 1 
million mark, compared with 14 in 
1994. 
The grand prize for best-selling 

domestic album went to BMG Victor 
group B'z for "Loose," which sold 

2.89 million units. 
The prize for best new domestic 

artist went to My Little Lover, a 
group signed to independent label 
Vap. The band sold 2.76 million sin-
gles and 2.71 million albums in 1994. 

In the overseas category, Mariah 
Carey (Sony) may have been shut 
out of the Grammys, but in Japan 
she was again the RIAJ's artist of 
the year. Her Japanese sales for 
1995 totaled 197,599 singles and 1.6 
million albums. 
Not surprisingly, Carey also 

copped top honors in the foreign 
album of the year category for 
"Daydream," which sold 1.65 million 

units in Japan last year. The top-
selling foreign single was Celine 
Dion's "To Love You More," which 
sold 1.1 million copies. That Epic/ 
Sony single, a unique collaboration 
between Dion, fellow Canadian 
David Foster, and Japanese rock/ 
classical fusion trio Kryzler & 
Kompany, has so far been released 
only in Japan. 
The surprise winner in the best 

new foreign artist category was 
Berlin-based American artist Scat-
man (BMG Victor), whose sales in 
Japan in 1995 were 295,416 singles 
and 1.1 million albums. 

German Music On The Rise 
HAMBURG—Music from Germany is 
having an increasing global impact. 
German publishers recorded a 3% 

increase in total revenues in 1995, 
according to music publishers asso-
ciation DMV, with much of the rise 
coming from foreign markets. 
According to DMV managing 

director Hans-Henning Wittgen, the 
organization's 480 members pro-

duced revenues of $410 million. 
Wittgen says, "German music pub-

lishers have been particularly popu-
lar in the international music mar-
ket with dance and techno. The 
international chart successes of Ger-
man productions continued last year 
as well." 

WOLFGANG SPAHR 

French Industry 
Lobbies For Stricter 
Price Regulation 

• BY EMMANUEL LEGRAND 

PARIS—The French record in-
dustry is lobbying the govern-
ment, and parliament here to out-

441ape 
law records sold at loss-leading 
prices. 
The move by industry body 

SNEP coincides with government 
plans to better regulate the hyper-
market sector, which is often 
accused of unnatural competition 
through its practice of selling 
records and other goods at less 
than wholesale prices. 
The government's proposed 

regulation of the hypermarkets 
covers only fresh food, but SNEP 
GM Herve Rony says, "It is a 

(Continued onpage 80) 

RACIICIHEAD 

RADICIHEAD 
"Since March, no record has measured up to the heart stopping truth 

and beauty of RADIOHEAD's The Bends. Twelve tracks, 48 minutes, 

and you're a boggly-eyed loon, clutching people's lapels and screaming 

"Did you hear that?" The album by which, in years to come, 

1995 will be known..." (The Times) 

NOW PLATINUM IN THE UK Parlopfione 
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International INTERNATIONAL EDITOR-IN-CHIEF 
Adam White 

BMG Fortifies Asia Division By Acquiring Indie Labels 
This story was prepared by Geoff 
Burpee in Hong Kong and Steve 
McClure in Tokyo. 

BMG Entertainment International 
has strengthened its competitive 
stance on local repertoire in Asia. The 
multinational's Asia-Pacific division is 
acquiring control of prominent inde-
pendent labels in Japan, Hong Kong, 
and Taiwan. 

In Hong Kong, 
the firm's majori-
ty stake in Music 
Impact Entertain-
ment brings Can-
tonese crooner 
Andy Lau—one of 
Cantopop's four 
"heavenly kings," 
and the second-
biggest seller of 
the four, after PolyGram artist Jacky 
Cheung—under the BMG aegis. 
BMG Entertainment International 

president/CEO Rudi Gassner says that 
the deals mean that Asia, including 
Japan, will soon be contributing about 
one-third of BMG's music revenues 
worldwide. This puts the region on a 
par with the multinational's home 
European market. 

"[Asia] is now a very significant part 
of what we are doing," Gassner says. 
"And this market still has the growth 
potential of 20% each year." 

Michael Smellie, senior VP of BMG 
Entertainment International's Asia 
Pacific division, says of the three 
acquisitions, "We've tried to pick the 
cream." 
Andy Lau's presence alone signifi-

cantly increases BMG's Mandarin and 
Cantonese repertoire, an area that has 
been developing slowly since the major 
entered the market in 1989. To date, 
its domestic repertoire situation has 
been stronger in such markets as the 
Philippines and Malaysia. 

Specifically, BMG is betting that 
singer/actor Lau, who learned Man-
darin and then Japanese in order to 
broaden his appeal by recording in 

GASSNER 
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those languages, will almost single-
handedly help BMG to a near 20% 
share of the trendsetting Hong Kong 
market, and, in the process, anchor its 
Chinese repertoire throughout the 
region. 
BMG also takes a majority stake in 

Taiwanese instrumental and pop inde-
pendent Elite Music, which fields a 
roster of Hong Kong, European, and 
mainland Chinese artists. The recon-
figured label will focus on acts to be 
distributed regionally. Elite has 25 
artists on its roster, including Hong 
Kong actresses Guan Tze Lin and Lio 
Jah Ling. 
The Hong Kong and Taiwan deals 

are believed to be as expensive as they 
are aggressive. BMG estimates put 
Music Impact's annual sales figures at 
$30 million and Elite's annual revenues 
at $15 million. 

Meanwhile, in Japan, BMG Victor 
has bought financially troubled inde-
pendent record company Fun House at 
a price that financial newspaper Nihon 
Keizai Shimbun estimates at 4 billion-
6 billion yen ($37 million-$56 million). 
BMG Victor president Osamu Sato will 
say only that the Fun House price was 
several billion yen. 

"Basically, we bought Fun House 
because of its experience in finding and 
developing new domestic artists," says 
Sato. Domestic repertoire accounts for 
about 60% of BMG Victor's sales and 
nearly all of Fun House revenues. 
Fun House will operate as an affili-

ate of BMG Victor, which will hold 
100% of its stock. Kazunaga Nitta, who 
founded Fun House after achieving 
success as a musician in the band Spec-
trum, will continue as its president, 
while Sato will serve as chairman. 

Nitta will also be president of a new 
company, Fun House Land, which will 
manage property formerly owned by 
the record company, such as its corpo-
rate headquarters in Tokyo's Ebisu dis-
trict and a recording studio in the 

northern Japanese city of Sapporo. 
Those real-estate investments, made at 
the height of the speculative bubble 
economy of the late '80s and early '90s, 
and the related debt burden, plus Fun 
House's lackluster sales performance 
in recent years, have created severe 
financial difficulties for the label. 
The deal includes Fun House's 

music-publishing operation, which will 
continue to exist as a separate entity. 

In fiscal 1991 ending March 1992, 
Fun House posted more than 17 billion 
yen ($158 million) in sales, as acts such 
as Kazumasa Oda and Takako Okamu-
ra sold well. However, by fiscal 1994 
ending March 1995, revenues had fall-
en to less than 10 billion yen ($93.5 mil-
lion). 
BMG Victor's purchase of Fun 

House may thus seem ill-advised, but 
industry insiders suggest that the 
move makes sense. Fun House has a 
strong vintage domestic catalog, ac-
cording to one industry source, and, in 
terms of the coming multimedia era, 
the rights to that catalog are seen as 
an asset. 
Another reason for the purchase, 

say sources, is that BMG Victor, which 
has a 5.2% share of the Japanese mar-
ket, wants to make more effective use 
of the sales unit formed two years ago 
after it ended its sales contract with 
Victor Musical Industries. 
Sato says that about 50 of Fun 

House's 140 employees were laid off as 
a result of the purchase but claims that 
the move was amicable, as the laid-off 
personnel have joined together to start 
their own engineering/production com-
pany. 
BMG Victor's net sales for the year 

ending June 1995 were 30 billion yen 
($280.4 million), with Fun House's rev-
enues set to help boost the company 
revenues for the year ending June 1996 
to a projected 46.5 billion yen ($434.6 
million). BMG holds 90% of BMG Vic-
tor's stock; the rest is owned by Victor 

Co. of Japan (JVC). 
In tandem, the three deals are seen 

as part of BMG's aggressive efforts to 
strengthen commitment to local Chi-
nese and Japanese repertoire and the 
larger Asian market and as a sign that 
confidence in the burgeoning Asian 
music market is very much alive. 

In Hong Kong, Taiwan, and other 
Chinese markets, BMG's outlay ups the 
ante in the hunt for the next Lau or 
Cheung, multimedia superstars in a 
market still driven by idol status, whose 

alternating re-
leases of Man-
darin and Can-
tonese albums 
sell millions. 

In Japan, the 
purchase of Fun 

House is seen as part of the growing 
trend toward consolidation in a mature 
market in which domestic-repertoire-
oriented independents, such as Fun 
House, are finding it increasingly dif-
ficult to go it alone. 
Gassner acknowledges that another 

asset from the Music Impact deal is the 
label's co-founder, Landow Lee. "In 
any partnership, we look at the entre-
preneur, as well as the company," says 
Gassner. "We look for people with 
whom we share ideas in common." 

Like Lau, Lee remains a sharehold-
er in the new company. He also joins 
BMG as VP of pan-China operations, 
where his duties will include exploita-
tion of all Chinese repertoire. Lee's 16 
years of experience in the Chinese 
music business bring a wealth of Chi-
nese contacts to BMG International, 
which plans to open a regional office in 
Beijing this spring. 
The label is hoping that the veteran 

can work the same magic that brought 
Lau to Music Impact from Warner last 
year, developing and attracting high-
caliber Chinese pop talent to the com-
pany's future roster. 
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Set Marks Nino Bravo's 50th Birthday 
Album By Late Spanish Singer Is Label's Top Seller 
• BY HOWELL LLEVVELLYN 

MADRID—Spanish ballad singer 
Nino Bravo died 23 years ago at the 
age of 27 in a highway accident at 
the height of his short career. Last 
month a double CD marking what 
would have been his 50th birthday 
became the best-selling album in the 
35-year history of PolyGram Spain. 

"50 Aniversario" had been in the 
top 10 of the album chart for 21 
weeks when it edged toward the 
600,000-unit sales mark, says Poly-
Gram president/CEO Paco Bestard, 
who arrived at his post in October 
just as the album was released. 

"I could not have had a better 
start here, although the idea for the 
anniversary special came mainly 
from Polydor director Adrian Vogel 
and PolyGram's international pro-
jects director Simone Bose," says 
Bestard. 

In just three years, Bravo record-
ed some 50 songs on five albums. 
Many reached No. 1 in the early '70s 
heyday of Spanish light orchestral 
and vocal music. Also, the vocalist is 
credited by many as having changed 

the way in which Spanish pop was 
sung. 
"He created a new Mediterranean 

style of interpretation, less histri-
onic and more lyrical," says Vogel. 
"He invented a new pop aesthetic in 
Spain and had hit singles in many 
Latin American countries." 

PolyGram 

"50 Aniversario" is also the first 
Spanish album to mix old and new in 
the style Natalie Cole did with her 
father, Nat "King" Cole, on her al-
bum "Unforgettable." Los Angeles-
based producer/arranger Juan Car-
los Calderon had the difficult task of 
recording six duets among the dou-
ble CD's 30 songs between Bravo 
and Spanish singers Lolita Flores, 
Sergio Dalma, Paloma San Basilio, 
Javier Andrau of pop/rock group La 
Frontera, Francisco, and vocal quar-
tet El Consorcio. 

"It was difficult because the orig-
inal tracks were in a bad state, there 
were no separate vocal tracks except 

on four songs, and for the rest I had 
to superimpose new orchestral 
arrangements and eliminate the 
original orchestral and vocal record-
ings so that the new digital record-
ings could be squeezed in," says 
Calderon. "But it all worked out fine 
in the end, and the sales have 
stunned everybody." 
"50 Aniversario" has also re-

ceived a gold dise in Venezuela (for 
sales of 35,000 units) and has 
reached the Argentine charts, and 
"Te Quiero, Te Quiero," the duet 
with San Basilio, has been receiving 
Latin radio play in the U.S. Poly-
Gram is planning a spring campaign 
in other Latin American territories 
where Bravo sold well, such as 
Uruguay, Colombia, Chile, and Mex-
ico. 
Bravo appeared twice at Brazil's 

Rio de Janeiro Song Festival in 1970 
and 1972, but after a jury "irregular-
ity" at the latter event robbed him of 
the top prize with "Mi Tierra" (not 
the Gloria Estefan song), he vowed 
never to participate in another festi-
val. 
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THE CONVENTION & EXHIBITION CENTRE 

HONG KONG 

14-16 MAY 1996 

CONFERENCE PROGRAMME 

OPENING SESSION 

13 MAY PM 

MIDEM ASIA is the only international convention 
dedicated to the Asia-Pacific music and entertainment 
industries. 

Are you looking to: 

Expand your business within the global market, discover 
new talent, meet new partners and negotiate deals? 

Exhibiting at Midem Asia is your passport to success in 
Asia and your chance to truly amplify your business. 

International business was high profile and highly 
successful at Midem Asia'95. 

Let Midem Asia'96 boost your profits. 

BOOK YOUR PARTICIPATION TODAY! 
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REED MIDEM Or- -r " "- liar' 

MIDE ASIA 
TRADE SHOW • CONFERENCES • SHOWCASES 

-7A11/4-
,ft "," \ 34 44 00. 

BOOK YOUR PARTICIPATION TODAY! MJNI$15A 4e-lin! 
FOR MORE INFORMATION PLEASE FAX THIS COUPON TO THE REED MIDEM ORGANISATION OFFICE NEAREST YOU. 

PLEASE COMPLETE THIS FORM IN ENGLISH 

NAME POSITION   
COMPANY  
ADDRESS 

COUNTRY TEL FAX   

HEACQUARTERS REED MIDEM ORGANISATION, 179 AVENUE VICTOR HUGO, 75116, PARIS, FRANCE TEL: 33 (1) 44 34 44 44 FAX: 33 (1) 44 34 44 00. 

USA RFED MIDEM ORGANISATION INC. 475 PARK AVENUE SOUTH, 2ND FLOOR, NEW YORK, NY 10016 TEL. 1 (212) 689 4220 FAX: 1 (212) 689 4348. 

ASIA PACIFIC REED MIDEM ORGANISATION, 19/F., EIGHT COMMERCIAL TOWER, 8 SUN YIP STREET, CHAI WAN, HONG KONG TEL: (852) 2824 1069 FAX: (852) 2507 5186. 

JAPAN REED MIDEM ORGANISATION REPRESENTATIVE, IRV° BUILDING 2F, 4-13-18 GINZA CHUO KU, TOKYO 104 TEL: 81 (3) 3542 3114 FAX: 81 (3) 3542 3115. 

UK REED MIDEM ORGANISATION LTD. METROPOLIS HOUSE, 22 PERCY STREET, LONDON W1P 9FF TEL: 0171 528 0086 FAX: 0171 895 0949. 

GERMANY REED MIDE/61 ORGANISATION REPRESENTATIVE, KULTUR & MEDIENMANAGEMENT, WILHELMSTRAS5E 9, D•79379 MULLHEIM TEL: 49 (0) 7631 17680 FAX: 49 (0) 7631 176823. 

â A MEMBER OF REED EXHIBITION COMPANIES 



HITS OF THE WORLD 
JAPAN (Dempa Publications Inc.) CANADA (The Record) GERMANY (Media Control) FRANCE (SNEP/IFOP/Tite-Live) 

THIS 
NEB( 

1 
2 
3 
4 
5 
6 
7 

9 
10 

1 
2 
3 

4 
5 
6 
7 
a 
9 
10 

LAST 
WEEK 

1 
2 

NEW 
3 
4 
6 
7 
5 

NEW 
8 

NEW 
2 
1 

NEW 
NEW 
NEW 
5 

NEW 
9 
8 

SINGLES 

DON'T WANNA CRY NAMIE AMURO AVEU TRAY 
I'M PROUD TOMOMI KAHARA PIONEER LDC 
LOVE 8, PEACE FOREVER TRF AVEX TRAY 
MIENAI CHIKARA B'Z ROOMS 
SOBAKASU JUDY 8i MARY EPIC 
MIDNIGHT SHUFFLE MASAHIKO KONDOH SONY 
NAMONAKI UTA MR. CHILDREN Tors FACTORY 
DAN DAN KOKORO HIKARETEKU FIELD OF VIEW 
ZAIN 
BABY BABY BABY DOS PIONEER LDC 
SORAMO TOBERUHAZU SPITZ POLYDOR 

ALBUMS 

MIYUKI NAKAJIMA DAIGINJYOU PONY CANYON 
WANDS SINGLES COLLECTION 8-GRAM 
CARPENTERS I NEED TO BE IN LOVE—THE BEST 
OF THE CARPENTERS POLYDOR 
BEATLES ANTHOLOGY 2 TOSHIBA EMI 
KOME KOME CLUB H2O SONY 
ALFEE LOVE PONY CANYON 
ULFULS BANZAI TOSHIBA EMI 
X B.O.X. —BEST OF X (I/CON SONY 
CELINE DION FALLING INTO YOU EPIC SONY 
MAYO OKAMOTO PURENESS TOKUMA JAPAN 

NETHERLANDS (Stichting Mega Top 50) 
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PER SPOOR GUUS MEEUWIS & VAGANT XPLO/CNR 
CAPTAIN JACK CAPTAIN JACK EMI 
I'LL NEVER BREAK YOUR HEART BACKSTREET 
BOYS ziimarvrivE 
ANYTHING 31 EPIC 
15 MILJOEN MENSEN FLUITSMA & VAN TIJN um° 
CHILDREN ROBERT MILES amb 
HOW DEEP IS YOUR LOVE TAKE THAT amc 
FAIRYTALES 2 BROTHERS ON THE 4TH FLOOR 
CNR 
IK LEEF NIET MEER VOOR JOU MARCO BORSATO 
POLYDOR 
NIGHTTRAIN KADOC MERCURY 

ALBUMS 
MARCO BORSATO ALS GEEN ANDER POLYDOR 
HELMUT LOTTI GOES CLASSIC amb 
STING MERCURY FALLING POLYDOR 
MICHAEL JACKSON HISTORY: PAST, PRESENT AND 
FUTURE—BOOK 1 EPIC 
AD VISSER AD VISSER'S BRAINSESSIONS ARCADE 
CHICAGO THE VERY BEST OF CHICAGO ARCADE 
SEPULTURA ROOTS ROADRUNNER 
NORMAAL TOP OF THE BULT MERCURY 
MARIAH CAREY DAYDREAM COLUMBIA 
OASIS (WHAT'S THE STORY) MORNING GLORY? 
EPIC 
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STAYIN' ALIVE N-TRANCE QUALITY 
DANGER BLAHZAY BLAHZAY POLYDOR) 
EXHALE (SHOOP SHOOP) WHITNEY HOUSTON 
ARISTA 
BEAUTIFUL LIFE ACE OF BASE ARISTA 
ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 
COLUMBIA 
FANTASY MARIAH CAREY COLUMBIA 
JESUS TO A CHILD GEORGE MICHAEL DREAMWORKS 
1979 SMASHING PUMPKINS VIRGIN 
SET U FREE PLANET SOUL QUALITY 
MISSING EVERYTHING BUT THE GIRL WEA 
EVERYBODY BE SOMEBODY RUFFNECK QUALITY 
MERKINBALL PEARL JAM EPIC 
YOU ARE NOT ALONE MICHAEL JACKSON EPIC 
TELL ME GROOVE THEORY EPIC 
IRONIC ALANIS MORISSETTE MAVERICK 
ALWAYS BE MY BABY MARIAH CAREY COLUMBIA 
SPACEMAN BABYLON ZOO EMI 
REAL LOVE BEATLES APPLE 
DO WHAT'S GOOD FOR ME 2 UNLIMITED POPULAR 
GANGSTA'S PARADISE COOLIO FEATURING L.V. 
MCA 

ALBUMS 
ALANIS MORISSETTE JAGGED LITTLE PILL MAVERICK 
CELINE DION FALLING INTO YOU COLUMBIA 
OASIS (WHAT'S THE STORY) MORNING GLORY? EPIC 
VARIOUS ARTISTS OH WHAT A FEELING MCA 
VARIOUS ARTISTS 1996 GRAMMY NOMINEES 
COLUMBIA 
ASHLEY MACISAAC HIT10 HOW ARE YOU ACM 
SHANIA TWAIN THE WOMAN IN ME MERCURY 
PRESIDENTS OF THE UNITED STATES OF AMERICA 
THE PRESIDENTS OF THE UNITED STATES OF 
AMERICA COLUMBIA 
SMASHING PUMPKINS MELLON COLLIE AND THE 
INFINITE SADNESS VIRGIN 
STING MERCURY FALLING AMA 
JOAN OSBORNE RELISH MERCURY 
BUSH SIXTEEN STONE INTERSCOPE 
HOOTIE & THE BLOWFISH CRACKED REAR VIEW 
ATLANTIC 
MARIAH CAREY DAYDREAM COLUMBIA 
KISS MTV UNPLUGGED MERCURY 
COWBOY JUNKIES LAY IT DOWN GEFFEN 
FUGEES THE SCORE COLUMBIA 
SEAL II zrr 
ACE OF BASE THE BRIDGE ARISTA 
MELISSA ETHERIDGE YOUR LITTLE SECRET ISLAND 
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CHILDREN ROBERT MILES MOM 
LEMON TREE FOOLS GARDEN INTERCORD 
HIER KOMMT DIE MAUS STEFAN RAAB ARIOLA 
LOVE MESSAGE LOVE MESSAGE POLYGRAM 
I'LL NEVER BREAK YOUR HEART BACKSTREET 
BOYS ZOMBA/JIVE 
ICH FIND DICH SCHEISSE TIC TAC TOE RCA 
SPACEMAN BABYLON ZOO EMI 
KNOCKIN' DOUBLE VISION zrx 
CRYING IN THE RAIN CULTURE BEAT SONY 
HOW DEEP IS YOUR LOVE TAKE THAT RCA 
STAND BY YOUR MAN HEIKE MAKATSCH 
METRONOME 
HERZ AN HERZ BLUMCHEN EDEL 
ANYTHING 31 EPIC 
LET ME BE YOUR VALENTINE SCOOTER EDEL 
DRILL INSTRUCTOR CAPTAIN JACK EMI 
MAGIC CARPET RIDE MIGHTY DUB KATS WEA 
MUTTER, DER MANN MIT OEM KOKS TMA ARIOLA 
HANDS IN THE AIR MUSIC INSTRUCTOR EMI 
MISSING EVERYTHING BUT THE GIRL WEA 
LET'S GET READY TO RUMBLE K.O.'S FEATURING 
MICHAEL BUFF MERCURY 

ALJ3UMS 

PETER MAFFAY MAFFAY 96 ARIOLA 
F001:5 GARDEN DISH OF THE DAY INTERCORD 
STING MERCURY FALLING POLYGRAM 
BEATLES ANTHOLOGY 2 EMI 
DIE TOTEN HOSEN OPIUM FURS VOLK EASTWEST 
MIKE & THE MECHANICS HITS VIRGIN 
LUCIANO PAVAROTTI PAVAROTTI & FRIENDS 3 
POLYGRAM 
SCHURZENJAGER TRAUME SINO STARKER ARIOLA 
RODELHEIM HARTREIM PROJEKT ZURUCK NACH 
RODELHEIM MCA 
OASIS (WHAT'S THE STORY) MORNING GLORY? 
SONY 

INTERCORD PUR ABENTEUERLAND 
QUEEN MADE IN HEAVEN EMI 
ENYA THE MEMORY OF TREES WEA 
SCHLUMPFE MEGAPARTY VOL.2 EMI 
JOAN OSBORNE RELISH MERCURY 
ALANIS MORISSETTE JAGGED LITTLE PILL WI A 
2PAC ALL EYEZ ON ME MERCURY 
CELINE DION FALLING INTO YOU SONY 
BAD RELIGION THE GRAY RACE SONY 
SEPULTURA ROOTS INTERCORD 
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SINGLES 
CHILDREN ROBERT MILES SONY 
SOIREE DISCO BORIS VERSAILLES 
SPACEMAN BABYLON ZOO EMI 
CARUSO FLORENT PAGNY MERCURY 
GANGSTA'S PARADISE COOLIO FEATURING L.V. 
MCA 
DIEU M'A DONNE LA FOI OPHELIE WINTER EASTWEST 
BABY COME BACK WORLDS APART EMI 
I GOT 5 ON IT LUNIZ VIRGIN 
BALANCE TOI RECIPROK SONY 
THEY DON'T CARE ABOUT US MICHAEL JACKSON 
EPIC 
ONE OF US JOAN OSBORNE MERCURY 
VOYAGE EN ITALIE LILICUB REMARK 
MISSING EVERYTHING BUT THE GIRL WEA 
LE BRIO BIG SOUL SONY 
ONE SWEET DAY MARIAN CAREY & BOYZ II MEN 
COLUMBIA 
MEGAMIX E-TYPE POLYDOR 
JESUS TO A CHILD GEORGE MICHAEL VIRGIN 
YOU DON'T FOOL ME QUEEN EMI 
ANYTHING 31 MJJ/EPIC 
I DON'T WANNA BE A STAR CORONA AIRPLAY 

ALBUMS 
CELINE DION FALLING INTO YOU COLUMBIA 
BEATLES ANTHOLOGY 2 EMI 
CELINE DION D'EUX COLUMBIA 
STING MERCURY FALLING POLYDOR 
MARK KNOPFLER GOLDEN HEART MERCURY 
BORIS 18 EVES, 18 VISIONS VERSAILLES 
MICHAEL JACKSON HISTORY, PAST, PRESENT AND 
FUTURE—BOOK 1 EPIC 
BIG SOUL BIG SOUL SONY 
MYLENE FARMER ANAMORPHOSEE POLYDOR 
E-TYPE MADE IN SWEDEN POLYDOR 
ACE OF BASE THE BRIDGE BARCLAY 
PIERRE PERRET CHANSONS EROTICOQUINES UNE 
MUSIQUE 
QUEEN MADE IN HEAVEN EMI 
LUCIANO PAVAROTTI PAVAROTTI & FRIENDS 3 
DECCA 
OASIS (WHAT'S THE STORY) MORNING GLORY? 
SONY 
FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 
COLUMBIA 
JANE BIRKIN VERSIONS JANE MERCURY 
MARIAH CAREY DAYDREAM COLUMBIA 
2PAC ALL EYEZ ON ME ISLAND 
CRANBERRIES NO NEED TO ARGUE ISLAND 

AUSTRALIA (Australian Record Industry Assn.) 

MS 
WEEK 

1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 

12 
13 
14 
15 
16 
17 
18 
19 

20 

1 
2 
3 
4 

5 

6 
7 

8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 

LAST 
WEBt 

1 
2 
4 
7 
5 
3 

NEW 
6 
17 
15 
10 

8 
9 

NEW 
NEW 
12 
NEW 
16 
18 

NEW 

2 
NEW 
1 
3 

6 

13 
5 

7 
11 
9 

NEW 
8 
10 
4 
15 
14 
17 
16 
12 
NEW 

SINGLES 

ONE OF US JOAN OSBORNE MERCURY 
MISSING EVERYTHING BUT THE GIRL WEA 
SPACEMAN BABYLON ZOO EMI 
HOW BIZARRE 0.M.C, HUH/POLYGRAM 
GET DOWN ON IT PETER ANDRE FESTIVAL 
HAVE A LITTLE FAITH IN US JOHN FARNHAM BMG 
FATHER AND SON BOYZONE POLYDOR 
BOOMBASTIC SHAGGY VIRGIN 
POWER OF A WOMAN ETERNAL EMI 
ANYTHING 31 EPIC 
BREAKFAST AT TIFFANY'S DEEP BLUE SOME-
THING Exsrwrsr 
DIGGIN' ON YOU TLC emu 
WONDERWALL OASIS EPIC 
HOW DEEP IS YOUR LOVE TAKE THAT emu 
GIVE ME ONE REASON TRACY CHAPMAN WEA 
FALLING INTO YOU CELINE DION EPIC 
WRAP ME UP ALEX PARTY mos 
1979 SMASHING PUMPKINS VIRGIN 
PEACHES PRESIDENTS OF THE UNITED STATES OF 
AMERICA COLUMBIA 
BEAUTIFUL LIFE ACE OF BASE POLYDOR 

ALBUMS 

ALAN'S MORISSETTE JAGGED LITTLE PILL WEA 
BEATLES ANTHOLOGY 2 EMI 
CELINE DION FALLING INTO YOU EPIC 
OASIS (WHAT'S THE STORY) MORNING GLORY? 

PRESIDENTS OF THE UNITED STATES OF AMERICA 
THE PRESIDENTS OF THE UNITED STATES OF 
AMERICA COLUMBIA 
ENYA THE MEMORY OF TREES WEA 
SMASHING PUMPKINS MELLON COLLIE AND THE 
INFINITE SADNESS VIRGIN 
TLC CRAZYSEXYCOOL umu 
TRACY CHAPMAN NEW BEGINNING WEA 
LIVE THROWING COPPER RADIOACTIVE/MCA 
PETER ANDRE NATURAL LIBERATION/FESTIVAL 
BJORK POST POLYDOR 
NEIL DIAMOND TENNESSEE MOON COLUMBIA 
KISS MTV UNPLUGGED MERCURY 
MARIAH CAREY DAYDREAM COLUMBIA 
STING MERCURY FALLING A&M 
JOAN OSBORNE RELISH MERCURY 
GARBAGE GARBAGE musurioomiFEsTivm. 
SEPULTURA ROOTS SHOCK 
CORRS FORGIVEN, NOT FORGOTTEN EASTWEST 

H 
Tuis 
WED( 

1 
2 
3 
4 
5 
6 
7 

9 
10 
11 
12 
13 
14 
15 
16 

17 
18 
19 
20 
21 

22 
23 

24 
25 

26 
27 

28 
29 

30 
31 
32 
33 
34 
35 
36 
37 

38 
39 
ao 

ITSO F T 
LAST 
«BC 

NEW 
NEW 
2 
1 
5 
6 

NEW 

3 
NEW 
4 

NEW 
7 
12 
14 
NEW 
NEW 

NEW 
13 
NEW 
8 
21 

9 
NEW 

23 
NEW 

15 
NEW 

NEW 
11 

18 
17 
19 
10 
NEW 
NEW 
25 
NEW 

16 
NEW 
NEW 

SINGLES 

FIRESTARTER PRODIGY XL RECORDINGS 
THE X FILES MARK SNOW WARNER BROS 
CHILDREN ROBERT MILES DECONSTRUCTION 
HOW DEEP IS YOUR LOVE TAKE THAT RCA 
GIVE MEA LITTLE MORE TIME GABRIELLE GO BEAT 
RETURN OF THE MACK MARK MORRISON WEA 
NAKASAKI EP (I NEED A LOVER TONIGHT) KEN 
DOH FM/LONDON 
DON'T LOOK BACK IN ANGER OASIS CREATION 
WALKAWAY CAST POLYDOR 
STUPID GIRL GARBAGE MUSHROOM 
STEPPING STONE Pi & DUNCAN TELSTAR 
COMING HOME NOW BOYZONE POLYDOR 
I WANNA BE A HIPPY TECHNOHEAD MOKUM 
I GOT 5 ON IT WNIZ NO0 TRYBE/VIRGIN 
STARS DUBSTAR FOOD/EMI 
MORNING WET WET WET PRECIOUS 
ORGANISATION/MERCURY 
SLEEP MARION LONDON 
FALLING INTO YOU CELINE DION EPIC 
SATELLITE BELOVED EASTWEST 
GOING FOR GOLD SHED SEVEN POLYDOR 
SOMETHING DIFFERENT/THE TRAIN IS COMING 
SHAGGY VIRGIN 
REAL LOVE BEATLES APPLE/PARLOPHONE 
WALK LIKE A CHAMPION KALIPHZ FEATURING 
PRINCE FFRIVNASEEM LONDON 
WHATEVER YOU WANT TINA TURNER PARLOPHONE 
THE SECRET VAMPIRE SOUNDTRACK (EP) BIS 
CHEMIKAL UNDERGROUND 
PASSION GAT DECOR WAY OF LIFE 
ARE YOU GONNA BE THERE? UP YER RONSON 
HI-LIPE/POLYDOR 

LANDSLIDE HARMONIX DECONSTRUCTION 
OBRNOES. MORE CHANCE MADONNA MAVERICKAVARNER 

ANYTHING 31 MJJ/EPIC 
IN WALKED LOVE LOUISE 1ST AVENUE/EMI 
CARS (PREMIER MIX) GARY NUMAN POLYGRAM ry 
BEING BRAVE MENSWEAR LAUREL 
TISHBITE COCTEAU TWINS FONTANA/MERCURY 
DANGEROUS MINDS EP VARIOUS ARTISTS mcri 
ONE OF US JOAN OSBORNE BLUE GORILLA/MERCURY 
I'LL BE THERE 99TH FLOOR ELEVATORS FEATURING 
TONY DE VIT LABELLO DANCE/PWL INTERNATIONAL 
ACCESS DJ MISJAH 8. DJ TIM FERREEDOIVIONDON 
NOT GON' CRY MARY J BLIGE ARISTA 
THE WEDDING CLIFF RICHARD WITH HELEN HOEISON 
EMI 

HE 
1996, Billboard/BPI Communications (M 

MS LAST 
WED( WED( 
1 NEW 
2 1 
3 2 

3 
4 

4 
5 

6 

7 
8 
9 
10 
11 

12 

13 
14 
15 
16 

17 

18 

19 
20 
21 

22 
23 
24 
25 
26 

27 

28 
29 
30 
31 

32 

33 
34 
35 

36 
37 
38 
39 

40 

6 

30 
NEW 
11 
7 

NEW 

14 

10 
16 
17 
15 

9 

8 

20 
5 

NEW 

34 
18 
13 
12 
19 

NEW 

25 
27 
23 
24 

22 

29 
NEW 
39 

35 
31 
28 
36 

33 

usic Week/ CIN) 

ALBUMS 
BEATLES ANTHOLOGY 2 APPLE/PARLOPHONE 
CELINE DION FALLING INTO YOU EPIC 
OASIS (WHAT'S THE STORY) MORNING GLORY? 
CREATION 
MIKE 8, THE MECHANICS HITS VIRGIN 
M PEOPLE BIZARRE FRUIT/BIZARRE FRUIT II 
DECONSTRUCTION 
ALANIS MORISSETTE JAGGED LITTLE PILL 
MAVERICK/REPRISE 
GARBAGE GARBAGE MUSHROOM 
LUSH LOVELIFE 4AD 
BOYZONE SAID AND DONE POLYDOR 
STING MERCURY FALLING ACM 
LUCIANO PAVAROTTI TOGETHER FOR THE CHILDREN 
OF BOSNIA DECCA 
MICHAEL BOLTON GREATEST HITS 1985-1995 
COLUMBIA 
PULP COUNTDOWN 1992-1983 NECTAR MASTERS 
PAUL WELLER STANLEY ROAD GO! DISCS 
PULP DIFFERENT CLASS ISLAND 
LIGHTHOUSE FAMILY OCEAN DRIVE WILD 
CARD/POLYDOR 
UNDERWORLD SECOND TOUGHEST IN THE 
INFANTS JUNIOR sors OWN 
TERRORVISION REGULAR URBAN SURVIVORS 
TOTAL VEGAS/EMI 
OASIS DEFINITELY MAYBE CREATION 
ROBSON & JEROME ROBSON & JEROME RCA 
GARY NUMAN/TUBEWAY ARMY THE PREMIER 
HITS POLYGRAM TV 
CAST ALL CHANGE POLYDOR 
STATE OF THE HEART PURE SAX VIRGIN 
SIMPLY RED LIFE EASTWEST 
STATUS QUO DON'T STOP POLYGRAM Ty 
ELLA FITZGERALD FOREVER ELLA VERVE/POLYGRAM 
TV 
STEREOLAB EMPEROR TOMATO KETCHUP DUOPHONIC 
UHF 
RADIOHEAD THE BENDS PARLOPHONE 
QUEEN MADE IN HEAVEN PARLOPHONE 
JOAN OSBORNE RELISH BLUE GORILLA/MERCURY 
BLUETONES EXPECTING TO FLY SUPERIOR 
QUALITY/R&M 
MICHAEL JACKSON HISTORY, PAST, PRESENT AND 
FUTURE—BOOK 1 EPIC 
ETERNAL POWER OF A WOMAN 1ST AVENUE/EMI 
ALMIGHTY JUST ADD LIFE CHRYSALIS 

MADONNA SOMETHING TO REMEMBER 
MAVERICK/WARNER BROS. 
LIGHTNING SEEDS JOLLIFICATION EPIC 
CELINE DION THE COLOUR OF MY LOVE EPIC 

MARIAH CAREY DAYDREAM COLUMBIA 
SKUNK ANANSIE PARANOID & SUNBURNT ONE urns 
INDIAN 
BJORK POST ONE LITTLE INDIAN 

ITALY (Musica e Dischi/FIMI) 

THIS 
WEEK 
1 
2 
3 

4 

5 
6 
7 
8 
9 

10 

1 
2 
3 
4 

5 
6 
7 
8 
9 
10 

LAST 
WEB( 
1 
3 
2 

4 

5 
6 
7 
10 
8 

NEW 

1 
6 
2 
3 

4 
5 
10 
NEW 
8 

NEW 

SINGLES 

CHILDREN ROBERT MILES DBX 
HOW DEEP IS YOUR LOVE TAKE THAT RCA 
LA TERRA DEI CACHI ELIO & LE STORIE 
TESE/ORCHESTRA CASADEI HUKAPAN 
GANGSTA'S PARADISE COOLIO FEATURING L.V. 
KtCA 
WHATEVER YOU WANT TINA TURNER EMI 
REAL LOVE BEATLES APPLE 
JESUS TO A CHILD GEORGE MICHAEL VIRGIN 
DEEP IN YOU TANYA LOUISE umm 
MYSTIC MOTION DATURA/BILLIE RAY MARTIN 

ONE MORE CHANCE MADONNA MAVERICK/WARNER 

ALBUMS 
STING MERCURY FALLING ACM 
GIORGIA STRANO IL MIO DESTINO LA COCCINELLA 
RON VORREI INCONTRARTI FRA CENT'ANNI WEA 
MICHAEL BOLTON GREATEST HITS 1985-1995 
COLUMBIA 
SPAGNA LUPI SOLITARI EPIC 
VASCO ROSSI NESSUN PERICOLO... PER TE EMI 
AMEDEO MINGHI CANTARE E' D'AMORE EMI 
CELINE DION FALLING INTO YOU COLUMBIA 
ZUCCHERO SPIRITODIVINO POLYDOR 
ENRICO RUGGERI TANGO E STELLE CGD 

SPAIN (TVE/AFYVE) 
Tuis 
MEEK 

1 

2 
3 

4 
5 

6 
7 
8 
9 

10 

1 
2 

3 
4 

5 
6 
7 

9 

10 

LAST 
MD( 

NEW 

1 
NEW 
6 

5 

9 
2 
10 
4 

NEW 

2 
1 

3 

4 
NEW 

NEW 

5 
9 

7 

10 

SINGLES 

FALLING INTO YOU CELINE DION SONY 

CHILDREN ROBERT MILES GINGER 

NENA TU ERES LA BOMBA ASAP DANCE POOLGINGER 
DOCTOR BEAT FREE!! MAY 
LIFT U UP 2 FABIOLA GINGER 

TONIGHT KRYSS CONTRASERA 
WHAM BAM CANDY GIRLS VIRGIN 

SEX BUMP TWIST MO-DO MAY 
D-SIGUAL D-SIGUAL GINGER 
HOW DEEP IS YOUR LOVE TAKE THAT RCA 

ALBUMS 

GLORIA ESTEFAN ABRIENDO PUERTAS EPIC 

OASIS (WHAT'S THE STORY) MORNING GLORY? 
CREATION/SONY 

ANTONIO FLORES ANTOLOGIA RCA 
KETAMA DE AKI A KETAMA MERCURY 

AMISTADES PELIGROSAS LA PROPECIA EMI-ODEON 

STING MERCURY FALLING POLYDOR 
SOUNDTRACK MENTES PELIGROSAS MCA 

ELBOSCO ANGELIS HISPAVOX 
ENYA THE MEMORY OF TREES WARNER 
NINO BRAVO 50 ANIVERSARIO POLYDOR 

Hits Of The World is compiled at Billboard/London by Bob Macdonald and Alison Smith, Contact 171-323-6686, fax 171-323-2314/2316. New' indicates first entry or re-entry into chart shown. 
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HITS OF THE WORLD 
4C CZ> N E IC> 

EUROCHART HOT 100 MUSIC & MEDIA NEW ZEALAND (RIANZ) 

THIS LAST 1115 LAST 

WEEK WEB( SINGLES WEEK WEEK SINGLES 
1 1 CHILDREN ROBERT MILES oex 1 1 MYSTERIOUS GIRL PETER ANDRE FESTIVAL 

2 2 SPACEMAN BABYLON ZOO EMI 2 2 LETS GROOVE C.D.B. TRISTAR 

3 
4 

4 
3 

HOW DEEP IS YOUR LOVE TAKE THAT RCA 
GANGSTA'S PARADISE COOLIO FEATURING L.V. 

3 
4 
5 

5 
4 
3 

WHO DO U LOVE DEBORAH COX amo 
ANYTHING 31 SONY 
WONDERWALL OASIS SONY 

MCA 6 NEW SITTIN' UP IN MY ROOM BRANDY emo 
5 8 REAL LOVE BEATLES APPLE 7 7 LIKE MARVIN SAID (WHAT'S GOING...) SPEECH 
6 5 MISSING EVERYTHING BUT THE GIRL BLANCO Y EMI 

NEGRO 8 6 THROW YOUR HANDS UP L.V. FESTIVAL 

7 6 LEMON TREE FOOLS GARDEN town MUSIGINTERCORD 9 NEW ROUGH N SMOOTH CJ LEWIS MCA 
8 7 I GOT 5 ON IT LUNIZ VIRGIN 10 8 HOW BIZARRE O.M.C. HUH/POLYGRAM 

9 NEW ONE OF US JOAN OSBORNE BLUE GORILLA/MERCURY ALBUMS 
10 NEW ANYTHING 3T MO/EPIC 

1 1 ALANIS MORISSETTE JAGGED LITTLE PILL WARNER 

ALBUMS 2 2 OASIS (WHAT'S THE STORY) MORNING GLORY? 

1 2 STING MERCURY FALLING Aux SONY 

2 1 OASIS (WHAT'S THE STORY) MORNING GLORY? 3 
4 

NEW 
6 

ENYA THE MEMORY OF TREES WARNER 
PRESIDENTS OF THE UNITED STATES OF AMERI-

CREATION 

3 NEW CELINE DION FALLING INTO YOU EPIC/COLUMBIA 
CA THE PRESIDENTS OF THE UNITED STATES OF 
AMERICA SONY 

4 4 ALANIS MORISSETTE JAGGED LITTLE PILL 
5 3 SOUNDTRACK FRIENDS WARNER 

MAVERICK/SIRE 6 4 SMASHING PUMPKINS MELLON COLLIE AND THE 
5 3 SEPULTURA ROOTS ROADRUNNER INFINITE SADNESS mow 
6 5 ENYA THE MEMORY OF TREES WEA 7 NEW PAUL SIMON THE PAUL SIMON ANTHOLOGY WARN. 
7 7 QUEEN MADE IN HEAVEN PARLOPHONE ER 

8 8 CELINE DION D'EUX EPIC/COLUMBIA 8 NEW OASIS DEFINITELY MAYBE SONY 

9 NEW FOOL'S GARDEN DISH OF THE DAY INTERCORD 9 NEW CRANBERRIES NO NEED TO ARGUE ISLAND 

10 10 MIKE & THE MECHANICS HITS VIRGIN 10 10 TRACY CHAPMAN NEW BEGINNING WARNER 

BELGIUM (Promuvi) SWITZERLAND (Media Control Switzerland) 
THIS LAST THLS LAST 

%wimp( SINGLES WEEK WEEK SINGLES 
1 1 CHILDREN ROBERT MILES BMG/ARIOLA 1 1 CHILDREN ROBERT MILES POLYGRAM 

2 3 CON TE PARTIRO ANDREA BOCELLI POLYDOR 2 2 LEMON TREE FOOLS GARDEN INTERCOM) 

3 2 SPACEMAN BABYLON ZOO EMI 3 5 I'LL NEVER BREAK YOUR HEART BACKSTREET 
4 6 NET ALLERMOOLSTE GARRY NAGGER PARADISO BOYS BMG 
5 4 HOW DEEP IS YOUR LOVE TAKE THAT RCA 4 4 SPACEMAN BABYLON ZOO EMI 

6 5 I GOT 5 ON IT LUNIZ VIRGIN 5 10. HOW DEEP IS YOUR LOVE TAKE TI-le BMG 
7 8 WE'VE GOT IT GOIN' ON BACKSTREET BOYS 6 1 GANGSTA'S PARADISE COOLIO FEATURING L.V. 

ZOMBA/JIVE MCA 

8 9 DIEP GET READY! PLAY THAT BEAT 7 6 MISSING EVERYTHING BUT THE GIRL WARNER 
9 NEW I'LL NEVER BREAK YOUR HEART BACKSTREET 8 8 (CH FIND DICH SCHEISSE TIC TAC TOE amo 

BOYS ZOMEINJIVE 9 7 HERZ AN HERZ BLUMCHEN PHONAG 
10 7 GANGSTA'S PARADISE COOLIO FEATURING L.V. 10 NEW MAGIC CARPET RIDE MIGHTY DUB Kes WARNER 

MCA 

ALBUMS ALBUMS 

1 
2 

1 
NEW 

ANDREA BOCELLI BOCELLI POLYDOR 
CELINE DION FALLING INTO YOU COLUMBIA 

1 
2 

NEW 
1 

CELINE DION FALLING INTO YOU sow 
STING MERCURY FALLING POLYDOR 

3 2 ANDREA BOCELLI IL MARE CALMO DELLA SERA 3 2 OASIS (WHAT'S THE STORY) MORNING GLORY? 

POLYDOR 
SONY 

4 3 HELMUT LOTTI GOES CLASSIC RCA 4 4 FOOL'S GARDEN DISH OF THE DAY EMI 

5 10 STING MERCURY FALLING A&M 5 3 GOTTHARD GOTTHARD BMG 

6 5 LEVENSLIJN LEVENSLIJN 96 POLYDOR 6 10 CELINE DION D'EUX Sony 

7 6 FLORENT PAGNY BIENVENUE CHEZ MOI MERCURY 7 5 COOLIO GANGSTA'S PARADISE WARNER 

8 4 SEPULTURA ROOTS ROADRUNNER 8 7 ELTON JOHN LOVE SONGS POLYGRAM 

9 8 CELINE DION D'EUX COLUMBIA 9 NEW QUEEN MADE IN HEAVEN EMI 

10 9 JOAN OSBORNE RELISH MERCURY 10 9 DIE TOTEN HOSEN OPIUM FURS VOLK WARNER 

SWEDEN (GLF) FINLAND (seura/IFPI Finland) 
THLS LAST THIS LAST 

WEEK WEEK SINGLES WEEK WEEK SINGLES 
1 3 ONE OF US JOAN OSBORNE MERCURY 1 NEW KAUNIS PETO XL5 700 

2 4 ANYTHING 3T EPIC 2 2 HOW DEEP IS YOUR LOVE TAKE THAT RCA 

3 1 SPACEMAN BABYLON ZOO 11.11 3 3 DON'T LOOK BACK IN ANGER OASIS HELTER SKELTER 
4 7 JUST D MED THORLEIFS GRINGOS TELEGRAM 4 5 ELECTRIC LEILA K MEGA/REEL ART 
5 6 KRAM (SA NARA FAR INGEN GA) KENT RCA 5 1 BORN IN AFRICA DR. ALBAN DR. RECORDS/BMG 

6 5 POUR QUE TU M'AIMES ENCORE CELINE DION 6 NEW REAL LOVE BEATLES APPLE/EMI 

COLUMBIA 7 4 SPACEMAN BABYLON ZOO au 
7 8 HOW DEEP IS YOUR LOVE TAKE THAT RCA 8 6 CHILDREN ROBERT MILES DECONSTRUCTION/BMG 
8 2 REAL LOVE BEATLES PARLOPHONE 9 10 NARKKARIRAKKAUTTA KLAMYDIA KRAKLUND 
9 NEW MOVE YOUR CAR MILLENCOLIN BURNING HEART 

10 9 DIANE THERAPY? A&M 
10 NEW SHAME BASIC ELEMENT EMI 

ALBUMS 
ALBUMS 

1 1 ALANIS MORISSETTE JAGGED LITTLE PILL WARNER 
1 1 STING MERCURY FALLING Asm 

2 4 ENYA THE MEMORY OF TREES WARNER 
2 2 4R MOOD PARLOPHONE 

3 2 STING MERCURY FALLING men 
3 4 JARI SILLANPAA JARI SILLANPAA MTV-MUSIIKKI 

4 NEW CELINE DION FALLING INTO YOU COLUMBIA 4 6 BAD RELIGION THE GRAY RACE DRAGNET/SONY 

5 NEW KISS MTV UNPLUGGED MERCURY 5 3 ADIEMUS SONGS OF SANCTUARY VIRGIN 

6 3 CAJSA STINA AKERSTROM KLADD FOR ATT GA 6 5 SEPULTURA ROOTS ROADRUNNER/POKO 

METRONOME 7 NEW MIKKO KUUSTONEN SIKSAK COLUMBIA/SONY 

7 5 2PAC ALL EYEZ ON ME ISLAND 8 10 OASIS (WHAT'S THE STORY) MORNING GLORY? 

8 6 ULF LUNDELL BOSNIA ROCKHEAD HELTER SKELTER 

9 7 SKUNK ANANSIE PARANOID 8i SUNBURNT VIRGIN 9 NEW CELINE DION FALLING INTO YOU COLUMBIA 

10 8 NORDMAN INGENMANSLAND SONET 10 NEW SAULI LEHTONEN NUN AIKA MENNA ON MTV.MUSIIKKI 

PORTUGAL (Portugal/AFP) CHILE (APF Chile) 

MIS LAST 1)15 LAST 

WEEK WEEK ALBUMS max mot ALBUMS 
1 1 MAMONAS ASSASSINAS MAMONAS ASSASSINAS EMI 1 6 LOS TRES LA ESPADA Y LA PARED sow 

2 2 DELFINS 0 CAMINHO DA FELICIDADE ARIOLA 2 NEW LUIS MIGUEL EL CONCIERTO WARNER 

3 7 MIKE & THE MECHANICS HITS VIRGIN 3 9 VARIOUS ARTISTS TODOS A BAILAR sow 

4 3 CELINE DION FALLING INTO YOU COLUMBIA 4 2 JUAN GABRIEL EN EL PALACIO DE BELLAS ARTES 

5 5 ENRIQUE IGLESIAS ENRIQUE IGLESIAS HOME/BAT BMG 

6 NEW BEATLES ANTHOLOGY 2 APPLE 5 NEW CARLOS VIVES CLASICOS DE LA PROVINCIA POLYGRAM 

7 9 YANNI LIVE AT THE ACROPOLIS PRIVATE 6 3 COLORADA TODOS A BAILAR sour 

8 4 QUEEN MADE IN HEAVEN PARLOPHONE 7 5 CARLOS VIVES LA TIERRA DEL OLVIDO POLYGRAM 

9 6 VANGELIS PORTRAITS POLYDOR 8 10 RICKY MARTIN A MEDIO VIVIR sow 

10 NEW SMASHING PUMPKINS MELLON COLLIE AND THE 9 NEW MIGUEL BOSE LABERINTO WARNER 

INFINITE SADNESS VIRGIN 10 NEW NICOLE ESPERANDO NADA won 

GLOBAL 
MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

BALKAN REGION: During the long period of U.N. sanctions, many citizens of the former 
Yugoslavia have learned to manufacture products that were previously available only as import-
ed goods. It was in this spirit that Rastko Cirie, a professor at the University of Arts in Bel-
grade and a long-standing Beatles fan, launched an extraordinary project in 1993. Having 
endured the prolonged absence of foreign records and licensed music, he selected 15 titles of 
unreleased or rejected Beatles songs from a book called "The Beatles Album File And Com-
plete Discography" by Jeff Russell (Blandford Press, 1982) and composed them himself! Armed 
only with the names of the songs and, in some cases, their date of origin and the albums for 
which they were originally intended, he wrote the music and enlisted the help of fellow Beat-
les fan and horror fiction writer Goran Skrobonja, who wrote the lyrics. The pair then recruit-
ed professional musicians and, using old instruments and recording equipment from the '60s, 
they created "The Rubber Soul Project," an album of imaginary Beatles songs. Besides the 
title track, other numbers are "All Together On The Wireless Machine," "Little Eddie," "Four 
Nights In Moscow," "Home," "I Should Like To Live Up A Tree," "Shirley's Wild Accordion," 
"Colliding Circles," "What's The New Mary Jane," "Heather," "When I Come To Town," "Bound 
By Love," "Indian Rope Trick," "Thinking Of Linking," and "Watching Rainbows." Skroboja 
also wrote a science fiction novella titled "Rubber Soul" that is included in the CD package, 
which was recently issued by Belgrade record company PGP RTS. The appearance of the album 
coincided with the release of genuine archival/unreleased Beatles tracks in the "Anthology" 
series and has created some confusion among people who have wondered whether these are 
genuine Beatles recordings or just a skillful forgery. Record companies in London have shown 
interest in the material (the rights to which belong to London-based company AD & Sons Ltd.), 
and there is a possibility that "The Rubber Soul Project" will be released in the U.K. and other 
European countries. Although it is definitely not a Beatles record, the album is a must for all 
Beatles fans. PETAR JANJATOV IC 

RUSSIA: Alla Pugacheva, the undisputed queen of Russian pop, has released her first new album 
in five years, "Don't Hurt Me, Gentlemen" (Soyuz Records), and there are rumors it could be 
her last. The album contains 18 songs, some of which ("Insomnia," "Real Colonel," "Strong Wo-
man") have already been hits here and have been featured in her live 
set for several years. The album is produced by her husband, Philip 
Kirkorov, a star in his own right; his recent album "Say Yes To The 
Sun" has already sold more than 500,000 copies, mostly on cassette. 
Pugacheva has also just released a 14-CD boxed set anthology on 
General Records, the label owned by Art Troitsky, Nadezhda 
Solovieva, and Alexander Morozov. It is the first boxed set to be 
released in Russia, and, according to Solovieva, the label encoun-
tered many problems in compiling it. "There has never been a tra-
dition of keeping master tapes in Russian recording studios," she explains. "Because multitrack 
tape was always in such short supply, it was used over and over again, so it was difficult to find 
decent copies of the songs, some of which have virtually become traditional pieces." The dealer 
price will be dear, more than $100, but Solovieva has few worries about being able to sell the 
anthology, so great and enduring is the nation's love of Pugacheva. In the course of a career span-
ning more than two decades, the singer has released more than 200 songs and sold more than 
200 million units in the former Soviet Union and the former Warsaw Pact countries, according 
to the InterMedia News Agency. ERKIN TOUZMOHAMEDOV 

ROCCA% 1493• 1993 RAMA 

POCCVS1.--90— 

BELARUS: Hard-rock blues band Rublyovaya Zona (Rouble Zone) won the coveted Rock Crown 
Award at the second annual "Rock Coronation" show, a televised event that took place at the 
Alternative Theater in the capital city of Minsk. The band also won the prize for best album 
of 1995 for "Put Your Money Now," released on the local Kovtcheg label, and the band's singer, 
Oleg "Jagger" Minakov, was named best showman of the year. Among the other prize win-
ners at the festival, which was organized to give much needed exposure to local rock talent that 
has emerged here during 1995, were the groups Paradox, Krama, Palatz, Uliss, and Neiro 
Dyubel. Kasia Komotskaya was named best female artist, and the poet Lyavon Volskii took 
the prize for best rock lyricist. Although the festival attracted significant attention, many 
observers here feel that the massive potential of the country's rock acts is still not being 
exploited sufficiently. Despite the abundance of home-grown talent, most of the CDs sold by 
retailers in Belarus are supplied by Moscow-based distributors or imported, mainly from 

Poland and Germany. VADIM YURCHENKOV 

IRELAND: Dublin-born composer, musician, and conductor Derek Gleeson leads the London 

l'h il harmonic Orchestra And Chorus in world premier recordings of recently discovered mas-
terworks by Tchaikovsky and Prokofiev for release this month on Carl-
ton Classics' IMP Masters label. The pieces are Prokofiev's "Zdraviste" 

and Tchaikovsky's "Ode To Joy" and "The Original Romeo And Juliet 

Fantasy Overture," which was written in 1869 and includes music subse-

quently dropped from later versions of the work. Born in 1964, Gleeson 

studied piano, conducting, percussion, and composition in Dublin, Lon-

don, and Vienna and film scoring at the University of California. After 

five years as a freelance musician, working with such luminaries as Her-
bert von Karajan and Sir Georg Solti, he became a full-time orchestral 

conductor in 1989. As well as the standard repertoire, he specializes in discovering and per-

forming forgotten or lost works by major composers. KEN STEWART 
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BULGARIA PLEDGES PIRACY CLEANUP 
I( ), lied from page ;.i) 

Europe, says her organization esti-
mates that 10 million pirate CDs 
were made for export last year— 
"and that's a very safe number." She 
states that Bulgarian-made pirate 
products are often channeled 
through Russia to Poland and have 
been found across western Europe 
and as far away as South Africa. 

Kortlan fears the problem is grow-
ing and cites one unlicensed site that, 
she says, has been increased from 
two CD production lines to five in the 

One delegate says 
there is much 
ground to cover 

past year. "Those lines are all work-
ing at full speed," she states. 

Kortlan says she is frustrated by 
what she perceives as a lack of 
enforcement activity from the Bul-
garian authorities. She acknowledges 
the progress the government has 
made in raising copyright law to 
Western standards, adding, "I was 
very optimistic last year and I am 
still grateful for what the govern-
ment has done. But, what is happen-
ing now is a mystery. 
"The government has still not 

signed the so-called verification 
degree that would have obliged all 
factories to use the [Source Identifi-
cation] code, and there's a total lack 
of enforcement action." 

Kortlan says IFPI sought to assist 
the Bulgarian Culture Ministry's 
anti-piracy efforts by providing fax 
and telephone equipment for its oper-

atives. "But we haven't seen anything 
since. In fact, things are going back-
wards. We have trouble getting meet-
ings with high officials. They avoid 
us. We are being stonewalled." 
She states that, through IFPI, the 

Western industry had "a gentlemen's 
agreement" with the Bulgarian 
authorities whereby the majors 
would invest in the country in return 
for effective anti-piracy action. She 
argues that this was a great act of 
faith on the part of the labels in a 
market where piracy levels run at 
around 50% in big cities, such as 
Sofia. 
Noting that four of the five majors 

have licensees in Bulgaria—with the 
fifth, EMI, due to join them soon, 
according to Perry—Kortlan says 
that the record industry has already 
largely honored its side of the bar-
gain. 
She notes, "The authorities did 

everything we could have asked when 
it came to legislation, but now we find 
it extremely disappointing there is no 
movement and no show of goodwill 
when it comes to enforcement." 
Asked how attractive a market 

Bulgaria could be for a Western com-
pany, Russell describes the country 
as "interesting rather than attrac-
tive." 
He adds, "Around 95% of the legit-

imate market is local productions, so 
there's not a huge market for inter-
national repertoire. It's not like 
you're going to go there and find 
international stars from Bulgaria. 
It's still a very poor country. 

"But, it's interesting because it will 
only improve. There's not much point 
in having an office there until piracy 
is sorted out, but it will steadily 
improve, I'm sure." 

STICKER PRICE REGULATIONS 
(Continued from page 75) 

unique opportunity to voice our con-
cerns. 

"This issue has been on our agen-
da for quite some time. We have had 
some in-depth discussions with some 
government departments but with-
out visible results. So we decided to 
go one step further and lobby direct-
ly the members of the parliament." 
SNEP has sent an open letter to 

all MPs asking for a specific regula-
tion on record prices. The organiza-
tion is not, however, pressing for a 
fixed retail price. Instead, it aims to 
retain the flexibility of the current 
system, in which record labels fix a 
wholesale price and then negotiate 
with retailers over terms. 
SNEP's proposed legislation 

would require retailers to sell music 
at a price that is higher than the 
wholesale price by a set rate. The 
rate would be fixed annually by a 
special committee. SNEP believes 
this would prevent retailers from 
selling records with a zero or nega-
tive margin. 

Unlike fixing a retail price, this 
system would take into considera-
tion stores' operating costs, as well 
as their margins, SNEP argues. 

Retailers that fail to meet the pro-
posed legislation's requirements 
could be fined by the courts. 
According to SNEP, this mecha-

nism is "compatible with European 

regulations." 
More than 55% of all records sold 

in France are bought through the 
major hypermarket chains, such as 
Auchan, Carrefour, Intermarche, 
and Mammouth. Record companies 
believe that SNEP's proposed sys-
tem will reduce the difference in 
retail prices found in the big hyper-
market chains—which have a limit-
ed number of titles and use records 
to attract consumers—and those in 
dedicated music retailers. 
SNEP says all the efforts made to 

increase production of French music 
and raise its exposure on radio 
through specified quotas do not 
make sense if records are given the 
same treatment as cans of peas in 
supermarkets. SNEP writes in a 
statement, "The same way quotas 
have been a way to put an end to the 
exposure crisis, setting a minimum 
margin on records is the appropri-
ate answer to our retail problems." 
There is no guarantee that the 

parliament will agree to regulate 
this sector, but Rony says he hopes 
that within the current debate on 
retail regulations, there will be some 
room to debate the proposal. Says 
Rony, "What we are saying is that 
records are a cultural good, that 
they must be sold with a margin; 
otherwise, I don't see how records 
will get exposure." 

Jazz Singer Jeri Brown Off To 'Fresh Start' 
Justin Time Set Marked By Spontaneity, Vocal Flexibility 
IM BY LARRY LeBLANC 

TORONTO—With her fourth album, 
"Fresh Start," for Justin Time, Hali-
fax, Nova Scotia-based jazz singer Jeri 
Brown is seeking to raise her profile, 
both nationally and internationally. 

Last year, Brown reactivated her 
jazz imprint, Jongleur, which had been 
dormant since the mid-'80s, by releas-
ing an album by the Nova Scotia Mass 
Choir; the label will release an album 
by the Skip Beckwith Trio in June. 

Jongleur is distributed in Canada 
by Distribution Fusion III, which is a 
sister company to Justin Time. 

"I decided to reactivate my record 
label to help people fulfill their 
dreams," says Brown. "There's so 
much natural talent here, a lot of 
church choirs and ensembles." 
While Canadian jazz instrumental-

ists—such as Oscar Peterson, Moe 
Koffman, Oliver Jones, Rob Mc-
Connell, Paul Bley, and Kenny Wheel-
er—have achieved sizable followings 
in Canada and abroad, it has been dif-
ficult for jazz vocalists to make their 
mark domestically. Exceptions include 
Holly Cole, Diana Krall, Salome Bey, 
Ranee Lee, and Karen Young. 

"Jeri Brown is not well-known in 
Canada now, but she could be," says 
Montreal-based retailer Shelley 
Stein-Sacks, VP of Sam the Record 
Man, Quebec. "She's certainly good 
enough, but the problem with jazz 
vocalists in Canada is that the jazz 
scene is regional. Someone well-
known in Vancouver isn't known past 
Manitoba. That goes for every region. 
There's not a jazz network in Cana-
da." 
Producer Jim West, president of 

Montreal-based Justin Time Records, 
agrees that Brown has had a hard 
time building a following. 
"To be successful, you have to tour, 

and Jeri hasn't toured much," says 
West. "Hopefully, that will change." 
Brown says she has done very little 

performing over the past seven years. 
"I've been teaching, and I put every-
thing else aside," she says. "However, 
right now, I want to be better known." 
Brown now has a touring agent, 

Christian Pegand of Khat Productions 
in France. 

"Fresh Start" was released Feb. 20 
and has sold 4,000 units worldwide, 
according to West. "It's off to a good 
start," he says. 
According to West, Brown's catalog 

sales internationally are "a modest 
success." Her 1991 Justin Time debut, 
"Mirage," has sold 3,000 units world-
wide; "Unfolding—The Peacocks" 
(1993) has sold 3,800 units; and "A 
Timeless Place" (1995) has sold 6,000. 
Justin Time is distributed by Koch 
International in the U.S., Disques 
Concorde in France, JVC in Japan, 
and New Note in the U.K. 
Brown has gained substantial at-

tention in France, where "A Timeless 
Place" received the CHOC de L'anne 
award from Jazzman magazine for 
being one of the best jazz albums of 
1995. 

Justin Time is seeking to capitalize 
on Brown's French following by re-
cording an album in Paris in April. 
Additionally, in a one-off deal, Brown 
will return to France in May or June 
for album sessions for Sony France. 
Brown has a master's degree in 

JERI BROWN 

counseling and education and a bach-
elor's in music and English; she 
teaches jazz history, jazz improvisa-
tion, and jazz and traditional vocal 
technique at Concordia University in 
Montreal. For the past two years, she 
has also been an artist-in-residence 
at St. Francis Xavier University in 
Antigonish, near Halifax, where she 
lives. 
"Every weekend, I'm trying to find 

a way to get back home," Brown says. 
"I've grown to love Halifax, although 
it hasn't got a jazz scene, except a 
baker's dozen of other jazz musicians 
who are really wonderful." 

Raised in St. Louis, Brown grew 
up expecting to become a trained 
classical singer. She studied piano, 
percussion, and voice at the St. Louis 
Institute and also studied voice with 
Metropolitan Opera singer Rosa 
Henderson. 

"I grew up in a Presbyterian 
church, and the choir director was 
classically trained and interested in 
Handel and Bach," says Brown. "[The 
director] exposed me very early, when 
I was 11 or 12, to classical music and 
how to read music." 
While in her 20s, Brown sang with 

the St. Louis Symphony Orchestra 
and toured Europe, performing light 
opera. Her parents hoped that their 
gifted daughter would follow in the 
footsteps of American classical singer 
Grace Bumbry, a family friend. Brown 
wasn't so sure. "That was my destiny, 
but I didn't have the desire to be with 
a [classical] company or to produce 
one myself," she says. "It was a won-
derful world, but it always felt a little 
foreign to me." 
Her uncle, trumpeter Virgil Carter, 

first sparked Brown's interest in jazz. 
A St. Louis legend, Carter was ac-
quainted with trumpeters Clark 
Terry and Miles Davis, both of whom 
Brown met as a teenager. "They used 
to practice in our basement. I'd sit at 
the top of stairs and listen to these 
crazy players doing wild things," she 
says. "I sort of put that in my memo-
ry bank, and it later emerged." 

After her tour of Europe in 1973 as 
a classical singer, Brown went to 
Chicago, where she worked with the 
Young-Holt Unlimited for one year. 
"Playing with the trio was so much 
fun," she says. "Whatever training I 
had in how to read or play music was 
important, but nothing was more 
important than awakening my ear to 
this world of jazz." 

Following the ›,tint with the Young-
Holt Unlimited, Brown worked a-
round Cleveland with various groups, 
including those led by saxophonists 
Joey Lavanno and Ernie Kricda. Her 
first solo album was "Captain Bad" 
for the Atlanta-based Antelope label 
in 1982, followed by "Blue And Green" 
(1984) for the same label and "Softly" 
(1984) on Jongleur. 
Prior to relocating to Canada in 

1989, Brown taught at the Cleveland 
State University, the Oberlin Conser-
vatory of Music in Oberlin, Ohio, and 
the University of Massachusetts in 
Boston. She came to Montreal after 
spotting an advertisement for a teach-
ing position at Concordia University 
in down beat magazine 

"I came, and I fell in love with the 
city" she says. 
Performing in Montreal clubs, 

Brown was quickly noticed by jazz afi-
cionados. "I had phone calls from CBC 
producers and club owners saying 
that I should do something with her," 
says West. "I saw her, and she's spec-
tacular—so versatile." 
The recording of "Fresh Start" 

began last spring after saxophonist 
Greg Carter, a colleague at St. Fran-
cis Xavier, showed Brown a batch of 
songs he'd written. "I just loved his 
harmonies and his construction, and I 
convinced him to let me write lyrics 
to them," she says. "Then I thought of 
the instrumentalists I wanted to 
record with." 
Brown performed a concert with 

pianist Cyrus Chesnut in Montreal in 
March 1995, and when she learned he 
was returning to the city the follow-
ing May, she set out to include him on 
the session. She had earlier per-
formed with McCoy Tyner bassist 
Avery Sharpe in Rimouski, Quebec, 
and wanted him as well. 
Brown says that spontaneity is 

important in planning two-day record-
ing sessions. 

"Before these sessions, I performed 
in Peterborough [Ontario], and the 
next morning, [drummer] Wali Mu-
hammad and I drove straight to Stu-
dio Tempo in Montreal, where we met 
Cyrus and Avery," Brown says. 
"Before recording, I didn't give the 
musicians charts or anything. I love 
spontaneity. It has become my signa-
ture." 
Brown says that the sessions, which 

she co-produced with West, came off 
quite smoothly. "I'd call this a first-
take CD," she says. "We took second 
takes on some tracks but only to clear 
up some technical problems or to redo 
my lyrics." 
With an astonishingly bell-like vocal 

quality and a sweeping four-octave 
range (which she uses effectively to 
scat in high registers), Brown want-
ed to be vocally flexible on "Fresh 
Start." 
"I'm very conscious on the album 

that I'm very gruff, but I love that 
quality," she says. "At some point, 
around 'A Timeless Place,' I decided 
I wanted to be more natural. I then 
started dropping my register and not 
refining my tones. It was hard to con-
vince myself that it was something I 
should do. With [classical] training 
and discipline, you do things techni-
cally correct. I'm really overwhelmed 
about the results." 
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Koch: State-Of-The-Art Distributor 
New Labels, Distribution Center Modernize Company 
• BY DON JEFFREY 

PORT WASHINGTON, N.Y.—With the 
recent addition of Imago and Minty 
Fresh Records to its distribution ros-
ter, Long Island-based Koch Interna-
tional L.P has moved further from its 
roots as a classical music distributor. 
Company founder and president 
Michael Koch says that evolution is part 
of a strategy that includes having a 
handful of labels in each musical genre. 
Koch International, with a state-of-

the-art distribution center and an 
aggressive recruitment of new labels, 
has emerged as a forceful presence in 
independent distribution. 
The company, which started in 1987, 

has been experiencing fast growth in 
the past few years. It doubled its sales 
from $25 million in 1993 to $50 million 
last year. Koch projects a 20% rise in 
revenues this year, to $60 million. He 
declines to disclose earnings of the pri-
vately held company but says it has 
been profitable in every year of its 
operation. 

Initially an importer of classical 
recordings from Europe, Koch now 
owns or distributes about 60 labels, of 
which 40 are pop (including the two 
recent additions) and 20 are classical. 
"We want to continue to expand in the 
rock arena but very selectively" says 
Koch. He maintains that his company 
is the No. 2 indie distributor, behind 
Alliance Entertainment's Independent 

National Distributors Inc. 
One thing Koch International de-

mands from the labels it agrees to dis-
tribute is an exclusive national deal. 
"We've been approached by attractive 
labels to do distribution regionally" 
says Koch, "but we don't want to share 
the cake. Our whole system is geared 
to national distribution." 
He declines to disclose the distribu-

tion fee labels pay but readily acknowl-
edges that it is among the highest in 
the business. (Sources say it exceeds 
25% of net revenues.) But Koch says 
that the level of service provided to 
indie labels warrants a higher-than-
average percentage. 

Indie labels would agree. So far, 
Koch has had only one major defection, 
Hightone Records, a roots rock label 
that recently went to Rhino Records 
for distribution through Warner Music 
Group's WEA. 

Koch says that his company has been 
able to pick up labels that had been 
with larger distributors that "were not 
giving them the focus they deserved." 

Like many independent record com-
panies, Koch International makes 
money from selling relatively small 
numbers of albums. A release that sells 
20,000-100,000 units would be a flop for 
an overhead-heavy major, but for Koch, 
it would be a money-maker. The com-
pany had its first big hit recently, 
Edwyn Collins' Bar/None release 
"Gorgeous George," which has sold 

The new Koch International office and warehouse in Port Washington, N.Y. 

108,000 units, according to SoundScan. 
Koch is able to compete efficiently 

with the majors in getting product to 
accounts quickly, now that it has a new 
distribution center—the company's 
only one—located in Koch headquar-
ters in an industrial park in Port Wash-
ington, about 45 minutes from mid-
town Manhattan. The clean, well-
organized, and mostly automated facil-
ity comprises 68,000 square feet. VP 
Liz Jones says the company is awaiting 
shipment from its affiliate in Austria 
of a robotic order-picker called 
"Amadeus," which should be opera-
tional by May. 

(Continued on page 83) 

Shown, from left, are Koch International's Michael Koch, president; Liz Jones, 
VP; and Michael Rosenberg, VP of sales and marketing. 

A Long Way To Go On DVD's Debut 
Many Production And Copyright Issues Loom 
• BY MARTIN BROCHSTEIN 

PHOENIX—With final system specifi-
cations expected to be released in April, 
disc replicators say they will be prepared 
for whatever form this fall's anticipated 
launch of DVD players takes. But they 
stress that there is still a significant learn-
ing curve to travel before volume produc-
tion changes from theory to reality. 

Appearing on a panel at the 26th annu-
al ITA seminar at the Arizona Biltmore 
here March 13-17, Rusty Capers, VP at 
Disc Manufacturing Inc., said, "The devil 
is in the details, and there are lots of 
details still to be worked out in bringing 
something from the laboratory—even a 
large-seale laboratory—to manufactura-
hdlity and production that's capable of rea-
sonable yields and reasonable costs." 

Capers acknowledged that DMI has a 
DVD pilot line running and, like others 
on the panel, said, "When our customers 
are ready, we'll be ready" 
Capers expressed reservations that 

"the expectations of the market [regard-
ing] selling prices are already starting to 
be established, and no one really knows 
what it's going to cost to make these 

[DVD discs] yet, and that could present a 
problem." Indeed, on one ITA panel, 
Tower Video VP John Thrasher said he 
expects sell-through prices to be $20-$30. 
Warner Advanced Media senior direc-

tor of engineering William Mueller, who 
has been intimately involved with the pilot 
DVD manufacturing at Warner's 
Olyphant, Pa., plant, pointed out that most 
of the manufacturing process parallels 
CD replication. 

"Glass preparation is the same, evapo-
ration equipment is the same, plating is 
the same, the polycarbonates are the 
same, the printing equipment is the 
same," he said. The primary variations he 
listed include the addition of MPEG2 
encoding during premastering, a change 
in the die height of the disc mold to 0.6 
mm from 1.2 mm, and the addition of a 
bonding stage. 
Warner executives at ITA also said that 

the number of MPEG2 encoders available 
is growing, which would enable more 
plants to take on DVD replication. Greg 
Thagard, Warner Bros. director of 
advanced technology said that Warner 
and MCA have two systems each (with a 
third being debugged at the former), with 

others coming on board quickly. 
Sources say a draft of the final system 

specifications was drawn up following a 
week of meetings in Los Angeles in 
March among hardware manufacturers, 
studios, and computer industry repre-
sentatives. The draft includes "everything 
that can be spec'd" right now concerning 
a copy management system, said Warn-
er's Thagard. The Motion Picture Assn. 
of America and the Electronic Industry 
Assn.'s Consumer Electronics Manufac-
turers Assn. are planning to seek copy-
protection legislation similar to the Audio 
Home Recording Act (Billboard, March 
9). 
Thagard declined to give any specifics 

about copy management "until the bill is 
actually introduced." He said that the 
drafting of the legislation is being made 
more complex due to the fact that it must 
apply not only to DVD, but to other digi-
tal video technologies, such as direct-
broadcast satellite. 

Alluding to some studios' reluctance to 
announce DVD commitments without 
copy-protection legislation, John Power, 
Warner Home Video's director of DVD 

(Continued on next page) 

Spotlight 
Trip With The Fish At Their Final Jam 
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Christian Is Region's Musical Salvation 
Retailer Offers Books, Gifts, And A Good Gaffe Latte 
• BY PATRICIA BATES 

OLATHE, Kan.—Twenty years ago, 
Ken Hite left farming and began 
plowing time and money into the 
Christian Book & Gift Shoppe here. 
Now, four expansions later, the 
17,000-square-foot complex reaps 
$500,000 a year from music alone. 

In June 1995, Hite opened a 
Christian art gallery, the Gathering 
Place Expresso Patio (a national 
trademarked chain owned by Bob 
Streight), with works by painters, 
including Thomas Kinkade, and a 
coffeehouse, where fans can have a 
caffe latte, herbal tea, or Italian 
soda while listening to the newest 
CD. 

"I was raising corn and soybeans, 
and I had 260 head of cattle," says 
Hite, who's assisted by his wife 
Carol. "In 1975, I was negotiating to 
buy more land, and I just decided I 
didn't want to do this anymore. I 
think I've been on a tractor once 
since then." 
Today, he's into the spiritual 

growth of his customers. While Hite 
has only 1,600 square feet for CDs 
and audiotapes, that's almost as 
much as the 2,100 square feet he 
had for all his departments when he 
started in 1976. He also has a sepa-
rate kids' area and one for choral 
vocal tracks. 
"We still think we're tight on 

space," he says. "We want to keep 
up more with our front list and back 
list." He went on SoundScan last 
September, and he's been closely 
monitoring his inventory in the past 
six months. 

Last year, in addition to installing 
a point-of-sale system, Hite brought 
in 24 Telescan listening posts and 15 
video monitors, which also televise 
the Insight network, which broad-
casts Christian-oriented program-
ming. He has two 10-CD players for 
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IS COMING SOON TO 
A STORE NEAR YOU! 

sampling the top 20 hit albums each 
month. 
The back wall has a 14-foot lis-

tening center, and he has 15 of his 
Telescan units on endcap displays. 
That's where he often posts the in-
store top 20 charts. 
Furthermore, he says, "we have a 

big-screen TV in the children's area 
that they love to watch, along with 
Kid City [an interactive kiosk]," he 
says. Besides videotapes, moms and 

'If you don't have 
it, you have to 
know where to 

order it and [howl 
to get it soon for 
the customer' 

dads like bargain audiocassettes, 
including Hite's No. 1 line, Cedar-
mont Kids by Benson Music Group. 
"We sell about 25 to 40 per month, 
because they are affordable to them, 
at $3.98 each," he says. 
Those improvements helped the 

Christian Book & Gift Shoppe win 
the award for store of the region, 
for Missouri, Kansas, and Illinois, 
at the Christian Booksellers Assn. 
Expo '96, held in January at 
Nashville's Opryland Hotel. Hite 
was nominated by his peers for 
excellence in merchandising. As one 

The Christian Book & Gift Shoppe is located in Olathe, Kan. (Photo: Patricia 
Bates) 

EXECUTIVE TURNTABLE 

DISTRIBUTION. Michael Jbara is 
named VP of operations for WEA Inc. 
in Los Angeles. He was a senior man-
ager at Andersen Consulting. 

HOME VIDEO. Nancy Harris is named 
VP of marketing for Columbia TriStar 
Home Video in Culver City, Calif. She 
was director of research and strategic 
planning for Buena Vista Home Video. 
David Bynder is named sell-

through product manager for LIVE 
Entertainment in Van Nuys, Calif. He 
was promotions manager for the Gary 
Group. 

ENTER*ACTIVE. Nu.millennia records 
in San Diego appoints George Steele 

JBARA HARRIS 

executive director of sales. He was 
president of *NTER III. 
Paul M. Daly is named national 

sales manager for United Multi Media 
Sales in Union, N.J. He was national 
sales manager for Peter Pan Indus-
tries/Parade Video. 

of 11 finalists, he advances to the 
national CBA convention July 13-18 
for the presentation of the store of 
the year award at the Anaheim 
(Calif.) Convention Center. 

In 1995, Christian Book & Gift 
Shoppe was listed by Ingram maga-
zine as one of the 100 fastest-grow-
ing companies in the metro Kansas 
City, Kan., area. Hite has 50 
employees; in 1976, he had two. 
Two decades ago, Hite, with his 

agricultural background, was, 
well, green at retailing. He 
trained himself by going to CBA 
workshops, and he learned from 
other owners. Hite became so pro-
ficient that the Olathe Area 
Chamber of Commerce honored 
him as small business of the year 
in 1992. 

"In 1976, we probably had one 4-
to 5-foot rack of gospel albums," 
says Hite. "And the 8-track tapes 
came and went quickly. There were 
groups, like the Second Chapter of 
Acts, and singers, like Bill Gaither 
and Larry Norman, but music was 
a very small percentage of all our 
receipts." 

Today, music accounts for a larg-
er percentage of the store's busi-
ness and has a more visible location 
within the store. Also, Hite says, 
the current market demands that he 
pay more attention to the music 
department. "They usually ask 
about the song itself, and they may 
not know the title or artist," he says. 
"If you don't have it, you have to 
know where to order it and [how] to 
get it soon for the customer. We've 
also been seeing a lot of parents 
come in who want a record that 
sounds like the mainstream, but the 
words are Christian." 

Hite says his store services a con-
sumer base with broad demograph-
ics. "We get everyone from youth to 
middle-aged adults looking around 
in our music department, so we do 
well with practically everything," 
he explains. 
For instance, alternative Christ-

ian music has seen an upsurge 
among Kansas City high school stu-
dents, says the store's music buyer, 
Robin Means, including hip-hop 
bands, such as Sixpence None The 
Richer and the 77s. "They like our 
release parties," she says. As for in-
store appearances, though, "we still 
struggle to get artists in here," says 
Hite. "It seems like they come into 
Kansas City, and then leave out 
immediately on tour." 

Nonetheless, Hite says, he tries to 
have a special music event every 
month. "In November, we held our 
annual 'Super Saturday' weekend 
right before Thanksgiving with 
Chordant Distribution Group," he 
says. "That's one of our top five 
retailing days of the year, and we 
grossed about $35,000." Also that 
month, two harpists, Greg 
Buchanan and Amy Shreve, were 
scheduled, and the KC Brass came 
in December. 
On Feb. 20, Hite invited cus-

tomers to the store for a Newsboys 
concert live via satellite on Insight. 
He offered $4 discounts on the act's 
latest Star Song album, "Take Me 
To Your Leader," and free popcorn. 

(Continued on next page) 

newsline... 
BELL ATLANTIC, the telephone company for the mid-Atlantic region, 
reports that after the first six months of its video-on-demand trial, buy 
rates for movies delivered over phone wires were 330%, compared to 
the pay-per-view average buy rate of 26%. The buy rate is calculated 
by dividing the number of units sold per month by the number of house-
holds in the test. The company says that the results "suggest that video-
on-demand technology can challenge video rental as a key revenue 
source for Hollywood." 

SEAGRAM reports that its MCA Music Entertainment unit had revenues 
of $1.25 billion in the fiscal year that ended Jan. 31, 1996, compared 

with $1.29 billion the year before. Oper-
ating cash flow (earnings before inter-
est, taxes, depreciation, and amortiza-
tion) for the music company was $123 
million for the year, down from $192 
million. MCA Music's primary busi-
nesses are MCA Records, Geffen 

Records, MCA Music Publishing, Winterland, and MCA Concerts. Sea-
gram reports that the earnings shortfall "reflects investment in new 
artists and label joint ventures." 

MCA 

TOUCHWOOD RECORDS, a new independent label that will be self-dis-
tributed, has announced its management team and roster. Founders 
Scott and Lisa Schiff say the roster includes Neotone, Fraze, Brian 
Howe, and Bill White Acre. The company's After 9 cabaret label will 
release albums by Joel Silberman and Alexander Peskanov. The man-
agement team includes Nan Pearlman and Iry Biegel, heads of pub-
lishing and distribution, respectively. 

QVC, the cable home-shopping network, has aired a special program 
linked to the Capitol/Apple release "The Bea-
tles Anthology Volume 2," during which a vari-
ety of videos and apparel merchandise were 
sold. Viewers of QVC were able to order the 
Beatles album March 15, four days before its 
release. 

Qv NETVVORK 

BARNES & NOBLE, the book and music retailer, reports a net loss of 
$52.9 million on revenues of $1.97 billion for the fiscal year that ended 
Jan. 27, 1996, compared with a profit of $25.4 million on revenues of 
$1.62 billion the year before. The loss was due to restructuring charges 
taken to cover the cost of future store closings. Barnes & Noble has 
been closing mall bookstores and old superstores and replacing them 
with new superstores. At fiscal year's end, the retailer operated 358 
superstores and 639 mall bookstores. 

THE MOTION PICTURE ASSN. OF AMERICA says it shut down a telemar-
keting pirate video operation in March, when the FBI seized 1,145 
unauthorized movie cassettes from the Los Angeles headquarters of 
C.A. Productions. The MPAA says C.A. telemarketers placed cold calls 
to video stores throughout the U.S., offering videos at prices below cost 

and claiming them to be overruns or "slightly defec-
tive." The seized titles included "Clockers" and 
"Muriel's Wedding." 

HANDLEMAN, the largest rackjobber of video and 
music, says that its board of directors has eliminat-
ed the quarterly dividend following weak financial 
results. 

7E11 

Lir 

HARVEY ENTERTAINMENT, which licenses cartoon characters, such as 
Casper the Friendly Ghost, Richie Rich, and Baby Huey, to movie and 
video companies and merchandisers, reports that revenues rose to $9.1 
million in the fiscal year that ended Dec. 31, 1995, from $5.5 million the 
year before. Harvey attributes the higher revenues to the film and video 
hits based on Casper and Richie Rich. 

DVD'S DEBUT 
(Continued from preceding page) 

marketing, said that a "gentleman's 
agreement" between the hardware and 
software communities should give fence-
sitters enough confidence to proceed with 
their plans to manufacture and market 
DVD software. 
Thagard said the release of the speci-

fications will leave him "about four 
months to compress about 200 movies," a 
task for which he said Warner's plant will 
"run 24 hours a day for a long period of 
time." 

Dise manufacturers are going to have 
precious little time to get their operations 
prepared for the scheduled launch of 
DVD. For example, Cinram, which CEO 
David Rubenstein said has already made 
"quite a few expenditures" toward DVD 
production, has its mastering capability 
in place and expects its molding to be 
ready next month and its bonding capa-
bility to be prepared by mid-summer. 
That's not long before the late-summer 

(Continued on page 92) 
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The Visible 

Revolution 

Now you can see and hear 

music simultaneously. The 

first station with visibly spin-

ning CDs, it will put a new 

spin on in-store listening sta-

tions. Ask about our new 

HIT 1 and HIT 5 stations, 

built and designed for in-store 

play. Simple and better by LIFT. 

USA: Phone: 201/945-8700 
Fax: 201/945-9548 
Headoffice: Phone: +43/1/587 3838 
Fax: +43/1/587 4509 

LIFT. 
Systems with future. 
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KOCH: STATE-OF-THE-ART DISTRIBUTOR 
(Coid i fled limn page 81) 

Koch warehouses all the inventory 
for its own and its distributed labels, 
drop-ships product to accounts, and 
processes returns. Koch uses elec-
tronic data interchange for product 
orders with five of its top accounts, 
about 30% of the total orders. Jones 
says the company hopes to increase 
that figure to 50%-60% by year's end. 

MUSICAL SALVATION 
(Coati a H e(1.ñ.0 al precut i ug pag() 

Radio remote broadcasts also 
drive sales. The two main Christian 
radio stations in the area are KCCV 
Kansas City, which Hite describes 
as "conservative, middle of the 
road," and KCVW-AM, which offers 
contemporary Christian releases 
and talk. "Whether we do giveaways 
or live remotes, we see the differ-
ence right away in our sales," he 
says. "We like to do specific adver-
tising, for a book or CD," says Hite. 
Z Music Television (which airs 

Christian videos 24 hours a day) 
does not broadcast in Hite's area. 
But the stores airs commercials on 
"FISH-TV," a 30-minute program 
affiliated with Kansas City Youth 
for Christ that is syndicated around 
the U.S. 
This fall, the Christian Book & 

Gift Shoppe's regular customers 
will be invited in for the 20th 
anniversary of the store, though 
Hite doesn't yet know what he'll do 
to celebrate. But now that he has 
the dessert-filled Gathering Place 
Expresso Patio, he can let 'em eat 
cake. 

The Christian Book & Gift Shoppe has 
endcaps with TeleScan units and CD 
players for playing the top 20 titles of 
each month. 

Bill Anderson, right, Christian Book-
sellers Assn. president, gives the 
store of the region award to Ken Hite, 
left, and Carol Hite, owners of the 
Christian Book & Gift Shoppe. 

She adds that 90% of orders are 
shipped within 24 hours. The center 
ships 20,000-60,000 units per day, 
depending on demand. 
The company invested $2 million last 

year in the new warehouse/distribution 
center. It reduced company earnings 
but provided the potential for greater 
growth in coming years. 

In addition to the labels it distrib-
utes, Koch International has in-house 
imprints. These are Koch Internation-
al Classics, Koch Records (pop, alter-
native rock, folk, country), and Koch 
Jazz. Koch is proud of the company 
labels, noting that recordings on them 
have won four Grammys. "We want to 
grow our labels and give them their 
own identity" he says. But he adds that 
80% of company sales still come from 
third-party agreements with other 
labels. 
The company began to branch out 

from its classical roots when it bought 
a stake in and became the distributor 
of Shanachie Records in 1991. That put 
Koch in the pop music business. It now 
also owns a stake in DRG Records, 
which releases albums of Broadway 
shows. In both cases, Koch's stake is 
noncontrolling. About 75% of its busi-
ness is from pop music; 25% from clas-
sical. In 1992, the breakdown was 55% 
pop and 45% classical. 

For the week ending March 10, the 
distributor's best sellers, according to 
SoundScan data supplied by Koch, 
were "Mortal City," Dar Williams 
(Razor & Tie); "Not A Pretty Girl," 
Ani Difranco (Righteous Babe 
Records); "Pomegranate," Poi Dog 
Pondering (Bar/None); and "Gorgeous 
George." 
With its rise in profile and prof-

itability, Koch International has been 
frequently mentioned as a possible 

acquisition target or as a potential pub-
lic company. But Koch rejects both sce-
narios. 
Koch says the company is "not for 

sale," nor is it likely to go public. "We 
don't want to answer to anybody, and 
we don't want to dilute our equity" he 
says. "We don't want to grow by acqui-
sition. We want to grow internally and 
organically." Financing for operations 
and growth is achieved through inter-
nal cash flow and a bank credit facili-
ty. 
Koch International is affiliated with 

the Austrian music company founded 
and operated by Michael's father, 
Franz. Michael came to the U.S. to 
seek his fortune and founded Koch 
International, which, at first, was a dis-
tributor of European releases. He and 
Franz are the sole owners of the U.S. 
company. 

DEEPEST 
CATALOG 

In The Business 

• CDs, Cassettes, Accessories & 
1-212402-142,511 Titles 

• Same-Day Shipping 

• Deepest Catalog In The Business, 
Including Latin Catalog 

•The Most Music, The Best People 

FOUR-TIME WINNER OF NARM'S 
ONE-STOP OF THE YEAR 

INCLUDING 1993 & 1994 

-  

VALLEY RECORD DISTRIBUTORS, INC 
For more information and to receive our 800-page catalog 
Call Toll Free: 800.845.8444 Fax Toll Free: 800.999.1794 

Outside U.S. Call: 916.661.6600 Fax: 916.661.2502 
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GET THE 

SERVICE 
YOU DESERVE! 

Let our retail experts keep you ahead of 

this ever-changing industry. 

Hot Pricing / Weekly Specials 
Highest Fill Rate In The Industry 

145,000 + Title Inventory 
Next Day Delivery 
Electronic Ordering 
Personalized Service 

CD ONE STOP 
CD'S, TAPES, MUSIC VHS AND LASERD1SC, ACCESSORIES, 

BLANK TAPES, AND MORE. 

Ask for our new store info-pack! 

(800) 388-8889 en 323 (203) 798-8852 fox 

400 CD BOOKLETS in 2 SQ. FT.! 
actual CD's kept in jewel boxes behind the counter. 

Filiellieliiiiilei Full line of counter, - W W1 wall and floor displays  

Browser® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 

401 West Superior • Chicago. IL 60610 
Phone: 312-822/0822. Tolltree: 8N1- 822/4410 el  ell, ilmeli 

4 
Patents 4813534 8 4899879 

THE MOST 

RELIABLE 

CD LISTENING 
STATIONS 

IN 

THE 

WORLD 
A 

SOUND 
INVESTMENT 
IN QUALITY 

M ODEL CDLS 106 
59"H X 19"W X 23.5"D 

M ODEL CDLS 212 
56"H X 25.5W X 23.25"D 

FULL ONE YEAR WARRANTY INCLUDED 

DLVELOPED 131 

HIGH LEVEL MARKETING 
TEL (818)769-7700 FAX: (818)769-7133 

8033 SUNSET BOULEVARD SUITE 3518 LOS ANGELES, CALIFORNIA 90046 

Mo' Music At B'buster Video; 
Wherehouse's Unfolding Saga 
VIET NARM: Retail Track just got 
back from the National Assn. of Record-
ing Merchandisers annual convention, 
where there was plenty of action, but 
you can read about that in the news 
pages in the front of this issue. In this 
column, Retail Track will focus on infor-
mation picked up at the convention 
regarding Blockbuster Video and 
Wherehouse Entertainment. 

Blockbuster Video, which has been 
experimenting with a limited offering 
of music in some of its 2,500 video rental 
stores, has termed that test a success 
and plans to roll out music chainwide, 
according to music executives who met 
with the chain at the convention. 

Michael Caruso, director of corpo-
rate communications for Blockbuster, 
confirms that and other information 
gleaned by Retail Track at NARM. 
Last summer, Blockbuster Video placed 
the top 20 releases and some sound-
tracks in about 200 of its stores. 

Now, Fort Lau-
derdale, Fla.-
based Blockbust-
er Video will place 
a rack in its stores 
designed to hold 
250-300 CDs. Ini-
tially, those racks 
will contain about 
70 titles, but the 
chain plans to eventually increase that 
selection to about 100 titles. 
The selection will include the top 25 

of The Billboard 200; about 25 sound-
track titles; and a smattering of other 
titles, from various music genres, which 
will be determined according to the cus-
tomer demographics of individual 
stores. Currently, 800 stores have 
music. 

01 TT WEST: Wherehouse Entertain-
ment continues its journey toward 
whatever fate awaits it. The last time 
Retail Track checked in on the Tor-
rance, Calif.-based chain, I reported 
that National Record Mart had submit-
ted an offer of $80 million—$70 million 
cash and a $10 million note—to buy 
some assets of the chain, which has 
been operating under Chapter 11 pro-
tection since last summer. That offer 
was rejected. 

In the meantime, Remy Investors & 
Consultants took a quick look at the 
chain and then backed off. Los Angeles-
based Remy is headed by Mark Siegel, 
who, when he worked at Shamrock 
Holdings, was the executive in charge 
of the two music chains owned by the 
company, Music Plus and Sound Ware-
house. Those chains are now part of 
Blockbuster Music. 
And speaking of Blockbuster Music, 

on the same day that Retail Track was 
writing that Blockbuster hadn't both-
ered to buy a ticket for the Where-
house sweepstakes (Billboard, March 
9), executives from that firm were 
making me look like a liar by taking a 
trip to look at the 275-unit chain, 
sources say. So far, Blockbuster has 
yet to convert from being an interest-
ed party to an active suitor. 
A company spokesman declined to 

comment on the situation, but last 
month Blockbuster Entertainment 
president/CEO Steve Berrard, who 
subsequently left the company, insisted 
that Blockbuster Music would remain a 
player in music retail and continues to 

look for opportunities to grow 
Also, Fort Lauderdale, Fla.-based 

Smith & Alster has weighed in with a 
proposal that would divide the chain 
into two pieces, with one piece contain-
ing the best stores, which would com-
mand top dollar when sold, and the 
other larger piece, which would be liq-
uidated. 
While that maneuvering was going 

on, NRM chairman Bill Teitelbaum 
informed the creditors committee that 
he would fly to California with a sweet-
ened bid in his pocket. Although the 
bid has yet to be formally presented, 
sources say that in addition to offering 
$80 million, NRM would assume $13 
million in Wherehouse Entertainment 
liabilities. 

But it wouldn't be an acquisition dis-
cussion if the two sides didn't engage in 
bluffing, intrigue, and other histrionics. 
So Teitelbaum canceled that meeting, 
which was supposed to take place in the 

second week of 
March, and 
Wherehouse 
and the credi-
tors committee 
began position-
ing the chain to 
come out of 
bankruptcy 
as a stand-

RETAIL 
TRACK 
by Ed Christman 

alone entity. 
In that scenario, the bankruptcy 

court judge would set in motion the 
process to make Wherehouse a publicly 
traded chain, with the creditors' claims 
being converted into stock shares in the 
company. 
As part of that process, the court has 

hired a search firm to seek someone 
who would be president/C00, who 
would eventually replace Wherehouse 
chairman/CEOJerry Goldress. Before 
the judge approved the hiring of a 
search firm, the creditors committee 
was already informally floating the 
names of some very well-known music 
industry executives, including former 
Abbey Road owner Bruce Ogilvie, who 
acts as a consultant for Wherehouse, as 
possibilities for the slot. 
Against that backdrop, Teitelbaum 

has again agreed to make the journey 
to California. He was due to arrive there 
March 28 (beyond press time). In addi-
tion to presenting a sweetened offer, he 
was supposed to detail how he would 
finance the acquisition. 

If Teitelbaum or other parties don't 
come up with an attractive offer for the 
chain, the bond holders are said to be in 
favor of converting their debentures 
into Wherehouse shares. But music 
industry executives who have spoken to 
Retail Track say they are in favor of an 
option that puts assured money into 
their pocket now instead of waiting for 
some nebulous promise that they might 
see money at some point in the distant 
future. 

However, if Wherehouse is set up as 
a publicly traded company, on the first 
day of trading, shareholders could cash 
out by selling their shares immediately. 
But a publicly traded Wherehouse 
poses one other intriguing scenario: An 
aggressive suitor could gain control of 
the chain by buying its shares, which 
might be a cheaper way to acquire 
Wherehouse than going through the 
current bidding process. As the world 
turns... 

RI' AKi 
uns 

Ring Those 
Bells! 

IT'S TIME FOR JOYFUL 
celebration — the audio 
event of 1996 is finally here! 
Walt Disney Records is 
proud to announce our latest 
release, the breathtaking 
soundtrack to Disney's The 
Hunchback of Notre Dame. 
Featuring captivating songs 
from Grammy® and 
Academy Award®-winning 
composer Alan Menken and 
Grammy® Award-winning 
lyricist Stephen Schwartz, 
this star-studded release 
showcases the hit song 
"Some Day" by Grammy® 
Award winners A11-4-One 
and a showstopping second 
single performed by Grammy® 
Award-winner Bette Midler. 

With hit radio singles and 
music videos adding national 
impact and exposure, this is 
one album that is sure to 
chime in with consumers 
everywhere. Don't miss out! 

Share the music 
of Disney 

at our website: 
http://vonv.disney.com/DisneyRecords 

Now on-line! 

(64l, SeEr 
RECORDS 

©DISNEY 
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Unearthing L.A.'s Music Artifacts 
USICAL RECLAMATION: Los 

Angeles, the city in which we live, is a 
town that routinely destroys or buries 
its treasures. In its quest to mount the 
new and the glittering, L.A. has casu-
ally leveled its landmarks. Anyone who 
has lived in the city for any length of 
time has watched as cherished sites — 
say, the Brown Derby—have been 
razed in favor of mini-malls. 
So it is with L.A.'s music as well. 

Many of the city's gems have been 
ignored or buried. It's left to a certain 
breed of musical archaeologist to dig 
them up, Indiana Jones-style. 
So it's with feeling that we applaud a 

couple of recent releases from L.A.'s 
Dionysus Records, which is operated 
by one of the more diligent music 
hounds around, Lee Joseph. Dionysus' 
Bacchus Archives subsidiary has just 
issued "The East Side Sound," a 30-
track collection of seminal Chicano 
rock recorded by Eddie Davis' Faro 
and Linda labels between 1959 and 
1966. Not long ago, on Skip Heller's 
Lost Episode imprint, the company 
reissued Robert Drasnin's superlative 
lounge instrumental album "Voodoo!" 
Both are unhesitatingly recommend-
ed. 

It's a measure of the rarity of these 
sublime records that neither has been 
replicated from master tapes. Though 
neither project is unauthorized, the 
songs on "The East Side Sound" were 
drawn from original singles (since 
Davis' masters could not be located), 
while "Voodoo!" was mastered from a 
vinyl copy of the '60s LP (with some 
slight surface noise adding measurably 
to its charm). 
"The East Side Sound," which in-

cludes the transcript of a lengthy 1992 
interview with club owner and entre-
preneur Davis, who died in 1994, is 
essential to an understanding of the 
development of Latino soul-rock in 
L.A. The compilation includes two of 
the city's most storied singles, the Pre-
miers' raucous "Farmer John" and 
Cannibal & the Headhunters' pound-
ing "Land Of 1000 Dances," plus raw, 
vibrant numbers by the Jaguars, the 
Romancers, the Mixtures, and the 
Salas Brothers (who went on to form 
Tierra). A vinyl version of the package 
is available from Hoboken, N.J.-based 
Telstar Records. 

Like Heller's earlier release of a 
rare Les Baxter TV special sound-
track, Lost Episode's "Voodoo!" is the 

by Chris Morris 

result of some serious bush-beating. 
Drasnin's jazzy, elegant album, origi-
nally released on the obscure Top label, 
was passed along to Heller on a cas-
sette; he wound up hunting down the 
composer/arranger/musician himself 
and learned that Drasnin was a prolif-
ic composer of TV scores and a big 
band vet. Fans of lounge sound are 
unlikely to find anything quite as sub-
lime in the mountain of reissues cur-
rently roaring forth. 

Dig these records and discover some 
unforgettable corners of L.A.'s near-
forgotten musical history. 

GET IT ON(LINE): Billboard 
Online, this magazine's groovy new 
site on the Internet's World Wide Web, 
is about to launch a new-albums list-
ing. The list includes the artist, title, 
label, and release date for albums due 
in the next 4-6 weeks. 
To get your company's titles on the 

list, please contact Billboard research 
assistant Shawnee Smith at 212-536-
5029 or fax her at 212-536-5358. It's a 
terrific way to get extra exposure for 
your new independent releases. Check 
it out for yourself later this month at 
http://www.billboard-online.com. 

QUICK HITS: Navarre Corp. in New 
Hope, Minn., has signed a letter of 
intent to acquire Honolulu-based dis-
tributor Record Service Inc. and its 
subsidiary Surfside Distribution Inc. 
The Hawaii operation will remain 
under the direction of founder/presi-
dent Stuart Marlowe... Sounds of 
America Records in Albuquerque, 
N.M., one of the country's leading pro-
ducers of American Indian music, has 
ended its association with Koch Inter-
national of Port Washington, N.Y., and 
formed its own distribution entity, 
SOAR Distribution Ltd. The wholesale 
operation is soliciting direct sales to 
chains, one-stops, and nontraditional 
outlets. 

F LAG WAVING: When organist Ron 
Levy set out to make the acid blues 
instrumental album "Zim Zam Zoom" 
for his Rounder-distributed label, 
Bullseye Blues, he decided to do it up 
with righteous authenticity. 

First, he enlisted legendary engi-
neer Rudy Van Gelder to record the 
album at his equally storied home stu-
dio in Englewood Cliffs, N.J., where 
such roof-shaking B-3 players as 
Jimmy Smith and Larry Young cut 
their '50s and '60s classics for Blue 
Note. Then, to anchor his seven-piece 
band, he brought in drummer Idris 
Muhammad, whose pulsating skin-
pounding charged vintage groove 
albums by Lou Donaldson and John 
Patton, among others. 
"Zim Zam Zoom" was a pet project 

for Levy, who is probably better known 
as a blues pianist from his gigs with 
B.B. King, Albert King, and recent 
Flag Waving rave Roomful Of Blues. 
"I've always loved funky jazz," Levy 
says. "I've always loved the organ. 
When I started my career, that was 
what I played. B.B. King switched me 
to piano. The B-3 has always been my 
main thing." 
Levy says he went to Van Gelder's 

studio in acknowledgment of the time-
less sides the engineer cut there with 
organ luminaries Smith, Jack McDuff, 
and Charles Earland. Journalist/pro-
ducer/radio host Bob Porter helped 
set up the session. 
At the studio, Levy got to play the 

1959 Hammond that graced many a 
Smith side. "It's the organ I grew up 
listening to, that made me want to play 
jazz organ," he says. "Playing that 
organ was like having a date with Mar-
ilyn Monroe." 
Levy hooked up with Muhammad by 

a stroke of luck: "We were fortunate 
enough that Idries was in town. He's 
just an animal. He's like an octopus, 
with a stick in each tentacle." 
The resultant stew of horn-enriched 

blues and barbecue-joint organ jazz 
will tickle anyone whose mind has ever 
been blown by the great keyboard 
combos from the style's heyday. 

Levy, who is putting the finishing 
touches on a Bullseye set by guitarist 
Smokin' Joe Kubek, plans to leave the 
studio and hit the road for a summer 
tour that will include some festival 
appearances. "I've done my year's 
worth of production work already," he 
says. 

Canada's Kids' Groups Join Forces 
OH CANADA: The performance side 
of the children's music industry began 
in Canada, with the unprecedented 
success of Raffi. He and fellow Cana-
dian leading lights Sharon, Lois & 
Bram and Fred Penner remain the 
crème de la crème of live concert 
draws in North America. Since the 
early '80s, when Raffi began to gather 
steam, more than 10 million recordings 
aimed at kids have been sold in Amer-
ica. 

Yet even in Canada, children's music 
gets no media respect. Steve McNie, 
co-manager of Sharon, Lois & Bram, 
says that's been the case for a long 
time. But he was galvanized into action 
by a particularly galling omission from 

by Moira McCormick 

a recent edition of daily newspaper 
The Toronto Star. With Canadian 
music in the spotlight as a result of the 
runaway successes of Alanis Moris-
sette and Shania Twain, the Star 
devoted an entire entertainment sec-
tion to a review of "Canadian cultural 
exports," says McNie. "And, as usual, 

there was no mention of kids' music." 
Subsequent letters from kid-biz fig-
ures prompted a Star item on top-sell-
ing Canadian children's acts. 
The incident, says McNie, "created 

a dialog between many of us on the 
business side of things, and we decided 
it was high time to meet as a group and 
discuss issues uniquely Canadian, 
related to audio." 
McNie organized the meeting, which 

was held March 11 at the headquarters 
of the Society of Composers, Authors, 
and Music Publishers of Canada 
(SOCAN). In attendance were repre-
sentatives of SOCAN; the Canadian 
Independent Record Production Assn.; 

(Continued on next page) 
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Sony, PolyGram, and A&M; and promi-
nent indie labels Troubadour (home of 
Raffi), Elephant Records (home of 
Sharon, Lois & Bram), the Children's 
Group (home of Susan Hammond's 
Classical Kids series), the Tanglewood 
Group (home of Eric Nagler and major 
French-speaking artist Carmen Cam-
pagne), and Oak Street Music (home 
of Penner). 
Also in attendance were personal 

managers, a festival director, and the 
lone U.S. resident, Howard Leib, 
founder of the Kids' Entertainment 
Seminar and trade group Children's 
Entertainment Assn. In short, the 
gathering was attended by people con-
nected with virtually every prominent 
Canadian children's act and label. 
According to McNie, it was the first 
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Compiled from a national sample of retail store and rack s iin_ds2eie 
sales reports collected, compiled, and provided by 611111 

ARTIST/SERIES TITLE 
LABEL, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE) 

1 1 9 

* * * No. 1 * * * 
SING-AM" WINNIE THE POOH 
WALT DISNEY 60889 (10.98 Cassette) 

2 3 20 READ-ALONG • TOY STORY 
WALT DISNEY 60265 (6.98 Cassette) 

3 2 30 READ-ALONG A POCAHONTAS 
WALT DISNEY 60258 (6.98 Cassette) 

4 4 31 VARIOUS ARTISTS • CLASSIC DISNEY VOL I - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 (10.98/16.98) 

5 17 16 CEDARMONT KIDS CLASSICS TODDLER TUNES 
BENSON 056 (3.98/6.98) 

6 5 31 VARIOUS ARTISTS • CLASSIC DISNEY VOL. II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10.98/16.981 

7 12 26 CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 
BENSON 217 (3.98/6.98) 

8 6 23 VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND 
WALT DISNEY 60863 (9.98/16.98) 

9 15 22 CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 
BENSON 218 (3.98/6.98) 

10 9 2 READ-ALONG OLIVER & COMPANY 
WALT DISNEY 60221 (6.98 Cassette) 

11 7 31 BARNEY A' BARNEY'S FAVORITES VOL. 1 
SBK 27115/EMI (9.98/15.98) 

12 21 16 CEDARMONT KIDS CLASSICS SILLY SONGS 
BENSON 220 (3.98/6.98) 

13 NEW > CEDARMONT KIDS CLASSICS PRESCHOOL SONGS 
BENSON 236 (3.98/6.98) 

14 22 19 CEDARMONT KIDS CLASSICS BIBLE SONGS 
BENSON 216 (3.98/6.98) 

15 8 30 SING-ALONG A POCAHONTAS 
WALT DISNEY 60876 (10.98 Cassette) 

16 10 14 VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 1 
WALT DISNEY 60605 (6.98/13.98) 

17 14 2 MY FIRST READ-ALONG POCAHONTAS: WHO'S MAKING THAT SOUND? 
WALT DISNEY 60267 (5.99 Cassette) 

18 11 30 KENNY LOGGINS • RETURN TO POOH CORNER 
SONY WONDER 57674/COLUMBIA (9.98 EQ/13.98) 

19 19 13 VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT DISNEY 60819 (9.98/13.98) 

20 16 25 BARNEY • BARNEY'S FAVORITES VOL. 2 
BARNEY MUSIC 28338/EM) (9.98/16.98) 

21 13 18 READ-ALONG POCAHONTAS: LISTEN WITH YOUR HEART 
WALT DISNEY 60263 (6.98 Cassette) 

22 18 26 BARNEY BARNEY'S SLEEPYTIME SONGS 
BARNEY MUSIC 35101/EMI (9.98/16.98) 

23 20 30 READ-ALONG THE LION KING 
WALT DISNEY 60254 (6.98 Cassette) 

24 23 23 VARIOUS ARTISTS MICKEY UNRAPPED 
WALT DISNEY 60627 (9.98/16.98) 

25 RE-ENTRY CEDARMONT KIDS CLASSICS SONGS OF PRAISE 
BENSON 219 (3.98/6.98) 

Children's recordings: original soundtracks excluded. • Recording Industry Assn. Of America (RIAA) certification for 
sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral fol-
lowing the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP is available. Most tape prices, 
and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked Ea, and all other CD prices, are equivalent 
prices, which are projected from wholesale prices. e 1996, Billboard/BPI Communications, înd Soundscan, Inc. 

meeting of its kind in Canadian kid-biz 
history, and even though it was "an 
informal gathering," objectives were 
identified and work was begun on how 
to attain them. To start with, the group 
decided to "amalgamate under the 
CIRPA umbrella but form strategic 
alliances with any other body or group 
that makes sense," says McNie, "such 
as SOCAN, CEA, the Canadian 
Recording Industry Assn., and the 
Canadian Assn. of Recording Arts and 
Sciences." 

All agreed that public relations for 
consumer and trade media needed 
immediate attention, and the possibil-
ity of hiring a PR firm was discussed. 
"Our business has to be more focused 
on telling the record marketplace that 
this is a real business," says the Tan-

FOR WEEK ENDING APRIL 6, 1996 

glewood Group's chief, Bruce David-
sen, who represents top-selling kids' 
act Judy & David and long-running 
preschool show "The Polka Dot Door." 
"Sharon, Lois & Bram just sold out 
seven nights-25,000 tickets—at the 
O'Keefe Center in Toronto, which is 
the third-biggest city in the world for 
the number of theaters and theatrical 
presentations. Those are big numbers." 

Yet the media took no notice of that 
accomplishment, says Davidsen, who 
didn't know about it himself until the 
meeting. His client Campagne has sold 
more than 50,000 copies each of her 
three albums released over the last 
three years, and her video has sold 
more than 100,000 units—impressive 
numbers even in the U.S., but breath-
taking by Canadian standards. Yet, as 
McNie notes, the media "in our own 
back yard" pay scant attention to Cam-

SHARON, LOIS & BRAM 

pagne. 
"We need to get information like that 

to the Juno Awards and Grammy 
Awards people," Davidsen says, noting 
that neither Campagne nor Sharon, 
Lois & Bram were nominated for chil-
dren's Junos this year (both were eligi-
ble.) "We'd also like to get CARAS to 
award the kids' Juno on the telecast," 
says McNie. "We've got a genre here 
that set the standard throughout North 
America—it's something to celebrate." 
McNie says that other subjects cov-

ered at the meeting included the pos-
sibility of labels banding together to 
publish a consumer catalog, as special-
ty toy manufacturers have done. 
"We're also looking as creating joint 
sales promotions to retail," says 
McNie. 
The group aims to make use of the 

newsletters, faxes, and Internet World 
Wide Web sites sponsored by SOCAN, 
CIRPA, and CEA, as well as those by 
labels and artists. Already, he says, syn-
ergy is occurring: "Sharon, Lois & Bram 
have a Web site, and so does Eric Nagler. 
Now there are reciprocal links between 
them." 

THAT'S ENTERTAINMENT part 
two: In our last audio Child's Play, we 
listed the right days but the wrong 
month for this year's Kids' Entertain-
ment Seminar. The correct dates are 
June 28-29, at New York's Marriott 
Marquis. For more information, call 
the KES hotline at 212-462-9344. 

FOR THE RECORD 
Jim McDermott is VP of new 

technologies at PolyGram. He was 
incorrectly identified in the article 
"Labels Fine-Tune New Formats" 
(Billboard, March 9). 
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1 8 

* * No. 1 * * 
THE BEATLES As 1967-1970 
CAPITOL 97039* (15.98/31.981 4 weeks at No. 1 64 

2 2 
ENYA A' WATERMARK 
REPRISE 26774/WARNER BROS. (10.98/15.981 227 

3 1 
BEASTIE BOYS A' LICENSED TO ILL 
DEF JAM 527351/ISLAND (7.98 F011 1.98) 172 

4 7 
THE BEATLES A' SGT. PEPPER'S LONELY HEARTS CLUB BAND 
CAPITOL 46442' (10.98/16.981 132 

5 17 
THE BEATLES A' 1962-1966 
CAPITOL 97036' (15.98/31.98) 51 

6 5 
THE BEATLES A' ABBEY ROAD 
CAPITOL 46446' (10.9W16.98) 98 

7 4 
PINK FLOYD A' DARK SIDE OF THE MOON 
CAPITOL 46001* (9.98/15.98) 252 

8 3 
BOB MARLEY AND THE WAILERS A' LEGEND 
TUFF GONG 846210'/ISLAND (10.98/17.98) 241 

9 9 
SOUNDTRACK A' GREASE 
POLYDOR 825095/A&M (10.98/16.98) 71 

10 19 
THE BEATLES A' THE BEATLES 
CAPITOL 46443' (14.98/26.98) 46 

11 6 
SMASHING PUMPKINS A' SIAMESE DREAM 
VIRGIN 88267' (9.98/15.98) 18 

12 22 
THE BEATLES A' RUBBER SOUL 
CAPITOL 46440' (10.98/15.98) 21 

13 10 
JIMMY BUFFETT A' SONGS YOU KNOW BY HEART 
MCA 5633* (7.98/11.981 248 

14 11 
NINE INCH NAILS A' PRETTY HATE MACHINE 
TVT 2610' (9.98/15.98) 129 

15 15 
ENYA THE CELTS 
REPRISE 45681/WARNER BROS. (10.98/16.98) 33 

16 12 
PINK FLOYD Am THE WALL 
COLUMBIA 36183' (15.98 EQ/31.98) 255 

17 13 
JOURNEY A' JOURNEY'S GREATEST HITS 
COLUMBIA 44493 (9.98 F0115 98) 250 

18 14 
STEVE MILLER BANDA' GREATEST HITS 1974-78 
CAPITOL 46101 (7.98/11.98) 244 

19 16 
VAN MORRISON A' THE BEST OF VAN MORRISON 
POLYDOR 841970/A&M (10.98/17.98) 40 

20 18 
CAROLE KING Au' TAPESTRY 
COLUMBIA 34946 (7.98 EQ/11.98) 67 

21 33 
THE BEATLES A' REVOLVER 
CAPITOL 46441' (10.98/15.98) 18 

22 26 
ORIGINAL BROADWAY CASTA LES MISERABLES 
GEFFEN 24151 (17.98/22.98) • 39 

23 25 
THE BEATLES A' MAGICAL MYSTERY TOUR 
CAPITOL 48062' (9.98/15.98) 17 

24 20 
JIMI HENDRIX A THE ULTIMATE EXPERIENCE 
MCA 10829 (10.98/17.98) 44 

25 23 
METALLICA A' ...AND JUSTICE FOR ALL 
ELEKTRA 60812/EEG (9.98/15.98) 235 

26 24 
THE DOORS A' THE BEST OF THE DOORS 
ELEKTRA 60345/EEG (12.98/19.98) 234 

27 34 
RAGE AGAINST THE MACHINE A RAGE AGAINST THE MACHINE 
EPIC 52959 (10.98/16.98)1M 2 

28 27 
AC/DC A' BACK IN BLACK 
ATLANTIC 92418/AG (10.98/15.98) 142 

29 29 
CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL. 1 
FANTASY 2' (10.98/17.98) 154 

30 21 
JANIS JOPLIN A' GREATEST HITS 
COLUMBIA 32168 (5.98 E019.98) 199 

31 30 
JAMES TAYLOR A' GREATEST HITS 
WARNER BROS. 3113' (7.98/11.98) 247 

32 28 
EAGLES A' GREATEST HITS 1971-1975 
ELEKTRA 105"/EEG (10.98/15.98) 248 

33 31 
BOYZ II MENA' COOLEYHIGHHARMONY 
MOTOWN 530231 (10.98/16.98) 69 

34 46 
SOUNDTRACK A' TOP GUN 
COLUMBIA 40323 (7.98 E0/11.98) 84 

35 36 
MADONNA A' THE IMMACULATE COLLECTION 
SIRE 26440"/WARNER BROS. (13.98/18.98) 49 

36 35 
ELTON JOHN A" GREATEST HITS 
ROCKET 512532/ISLAND (7.98/11.98) 237 

37 — 
THE BEATLES • HELP! 
CAPITOL 46439' (9.98/15.98) 8 

38 39 
ERIC CLAPTON A' TIME PIECES - THE BEST OF ERIC CLAPTON 
POLYDOR 800014/A&M (7.98 EQ/11.98) . 244 

39 41 
METALLICA A' RIDE THE LIGHTNING 
MEGAFORCE 60396/EEG (9.98/13.98) 223 

40 37 
COUNTING CROWS A' AUGUST & EVERYTHING AFTER 
DGC 24528/GEFFEN (10.98/15.98) 5 

41 44 
PATSY CLINE A' GREATEST HITS 
MCA 12'17.98/12.98) 235 

42 — 
ORIGINAL CAST • LES MISERABLES HIGHLIGHTS - COMPLETE SYMPHONIC 
RELATIVITY 1099* 00.98/16.98) 1 

43 50 
U2 A' THE JOSHUA TREE 
ISLAND 842298 (10.98/17.98) 200 

44 42 
BLONDIE • THE BEST OF BLONDIE 
CHRYSALIS 21337/EMI (7.98/11.98) 5 

45 32 
SOUNDTRACK Ar." THE BODYGUARD 
ARISTA 18699' (10.98/15.98) 12 

46 40 
MEAT LOAF A" BAT OUT OF HELL 
CLEVELAND INT'L 34974'/EPIC (7.98 E0/11.98) 216 

47 45 
METALLICA A' MASTER OF PUPPETS 
ELEKTRA 60439/EEG (9.98/15.98) 220 

48 43 
SOUNDTRACK A DAZED AND CONFUSED 
MEDICINE/GIANT 24533/WARNER BROS. (9.98/15.98) 2 

49 38 
BETTE MIDLER • EXPERIENCE THE DIVINE: GREATEST HITS 
ATLANTIC 82497/AG (10.98/16.98) 11 

50 !17 
ERIC CLAPTON A' UNPLUGGED 
DUCK/REPRISE 45024/WARNER BROS. (10.98/16.98) 2 

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sales. • Recording Industry Assn. Of America (RIAA) certification for sales 

of 500,000 units. • RIAA certification for sales of 1 million units, with multimillion sellers indicated by 

a numeral following the symbol. Most albums available on cassette and CD. 'Asterisk indicates vinyl LP 

is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 

marked EQ, and all other CD prices, are equivalent prices, which are projectea from wholesale prices. 

IN indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc. 
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C I Net Sets Sights On Cable-TV Market 
• BY BRETT ATWOOD 

LOS ANGELES—C I NET: The 
Computer Network is about to 
significantly expand its presence 
on TV and the Internet's World 
Wide Web. The San-Francisco-
based company, which covers cut-
ting-edge computer developments 
in both media, is readying two 
new cable-TV programs and a 24-
hour cable network. In addition, 
C ¡NET has just launched its 
third site on the Web. 
C NET is preparing production 

on the forthcoming TV series 
"The Web," a weekly look at the 
news and culture of the Web. The 
hourlong program will initially air 
on the Sei-Fi Channel but may 
appear on other TV outlets when 

it debuts later this year. 
A second, as-yet-unnamed show, 

also due later this year on the Sci-
Fi Channel, will focus on "future 
technologies," according to Kevin 

CINet expects to 
become a 24-hour 
cable network 

within 18 months 

Wendle, president of C I NET's 
television division and executive 
producer of C ¡ NET Online. 
"These shows are only the 

beginning," says Wendle, who 
expects CI NET to expand into a 

24-hour cable network within the 
next 18 months. 
C ¡ NET has already carved out 

a niche in the TV industry with 
the half-hour news program 
"C ¡ NET Central," which airs 
weekly on cable's USA Network 
and the Sci-Fi Channel. Hosts 
Richard Hart and Gina St. John 
frequently suggest to viewers 
that they visit CI NET's Web 
sites to obtain more detailed 
information on each week's on-air 
topics. 
That national TV exposure has 

helped boost the popularity of 
CI NET's Web efforts, which 
include the computer news and 
culture site C ¡NET Online 
(http://www.cnet.com) and Share-
ware.com (http://www.share-

ImagiNation Network To Open Cyber Park 
LOS ANGELES—After struggling 
for several years to build a signifi-
cant following as a consumer online 
service for garners, the ImagiNa-
tion Network (INN) is about to 
reinvent itself on the Internet's 
World Wide Web and, ironically, on 
competing online services. 
The Burlingame, Calif.-based 

service will soon shift the member-
ship of its existing network to its 
new Cyber Park service, an online 
social and gaming environment that 
promises high-resolution graphics, 
fully animated characters, and a 
fully navigable 3D world. The ser-
vice is expected to bow this sum-
mer. 
The creation of Cyber Park sig-

nifies a transition in INN's opera-
tion, which will shift from a sub-
scription service to an open one 
that will be accessible by millions 
of people on the World Wide Web, 
as well as through many commer-
cial online services. Some services 
will offer access to Cyber Park 
with their monthly fees, while oth-
ers will charge a premium to 
"enter" the online theme park. 
"We don't want to be in the online 

access business," says Dean A. De-
Biase, president/CEO of INN. 
"This will allow us to rebundle our 
service with others that already 
provide access." 
Cyber Park is designed to emu-

late a real city and contains a navi-
gable 3D environment filled with 
buildings and local "neighbor-
hoods." Users will be able to 
explore 40 areas at Cyber Park's 
launch, including a coffeehouse, 
bank, courtyard, and casino. 
An online record store will offer 

CDs for sale, but no specific retail-
er has been chosen yet to partici-
pate in the venture, according to 
DeBiase. 
Cyber Park citizens will be able 

to customize their virtual bodies. 
More than 84 billion combinations 
of physical characteristics will be 
possible, according to DeBiase. 
Up to 120 citizens will be view-

able by visitors of Cyber Park, and 
conversation will be available to 

those who are within virtual 
earshot. Conversation will initially 
be carried out through text chats, 
but DeBiase says that real-time 
voice conversation will be added 
shortly after launch. 

Several Cyber Park staffers will 
"wander" around the virtual city to 
offer information and navigation 
advice to new users. Among the 
characters that will interact with 
visitors are sorceresses, butlers, 
waitresses, and janitors. In addi-
tion, environmental sounds will 
accompany the virtual excursion 

'People don't come 
back to a Web site 

unless there is 
some community' 

into Cyber Park. 
Online visitors will be able to 

participate in competitive and solo 
games, social chats, conferences, 
educational classes, and other 
events. 
Game players can compete to win 

electronic cash and then wager it at 
the cyber-casino, spend it at the 
online mall, or deposit it in the 
Cyber Park bank. One of the 
stranger possibilities of Cyber Park 
is that it will allow rebellious users 
to stage an online bank robbery. 
Clever users may even succeed at 
the task. 

Online games that will be acces-
sible in Cyber Park include "Red 
Baron II," "Mission Force: Cyber-
storm," "Trophy Bass," "Front 
Page Sports: Baseball," and "TIM 
3." 

INN was founded by software 
giant Sierra in 1991 and was later 
sold to AT&T, which is now looking 
to sell the service. A new owner is 
likely to be found within "the next 
couple of months or so," according 
to DeBiase. 

Sierra has entered an agreement 
to provide the service with online 
versions of many of its CD-ROM 

games. 
INN has had a difficult time 

keeping up with the growth of other 
online subscription services. INN 
has less than 100,000 subscribers, 
compared to the millions of people 
who pay for monthly access to 
America Online, Prodigy, and Com-
puServe. 
Current INN subscribers will be 

given the option of shifting their 
subscriptions to the revamped ser-
vice when it debuts this summer. 

Despite INN's low subscriber-
ship, DeBiase says that members 
are more likely to stay online for 
longer periods of time than those on 
other services. The average INN 
online session is more than one 
hour, according to DeBiase. 
Getting consumers to stay online 

in one place for an extended period 
of time is the goal of many Web site 
developers, whose aim is to show 
potential advertisers that they can 
offer substantial exposure to online 
consumers. The Web offers millions 
of people exposure to INN and its 
sponsors, which is why DeBiase and 
INN are shifting to the Web to sur-
vive. 
Cyber Park billboards and 

posters will be rented to sponsors. 
"In order to convince people to 

come back to a Web site, there 
needs to be compelling content and 
a sense of community," says DeBi-
ase. "The Internet suffers from 
what I call `www.what'. People don't 
necessarily come back to a Web site 
a second time unless there is some 
sort of community and brand equi-
ty there." 
Customized versions of Cyber 

Park will be created for individual 
commercial online services, as well 
as for sponsoring companies that 
want to use the technology in their 
own sites. 
Although no specific online part-

nerships have been announced yet, 
INN is aiming to team with such 
major consumer online services as 
America Online, Prodigy, and Com-
puServe. 

BRETT ATWOOD 
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ware.com), which contains an 
archive of more than 170,000 free 
software titles. 
In mid-March, C ¡ NET 

launched Search.com (http://www. 
search.com), a Web site that aims 
to nab a stake in the lucrative 
Internet index market. Net 
surfers frequently use Internet 
index sites, such as Yahoo! 
(http://www.yahoo.com) and 
Excite (http://www.excite.com), as 
a way to navigate through the 
intimidating amount of informa-
tion on the Web. 
Search.com gathers in one place 

the "search engine" programs 
from those index sites. 
CI NET stands to gain substan-

tial advertising revenue from 
sponsors of the site, which is free 
to all users of the Internet. 
Wendle says that Search.com is 

meant to complement, not 
replace, other search engines. 
Indeed, Search.com relies upon 
the existence of other search 
engines for its content. 
To use Search.com, one types in 

a word that pertains to the topic 
they wish to explore on the Web, 
and the search engine instantly 
delivers a list of related sites to 
the user. 
"We recognize that the search 

process can be a tedious one," 
says Wendle. "Not every search 
engine works for every search 
task. By assembling them in one 
place, users can find what they 
are looking for in one place, 
rather than tediously searching 
one site at a time." 
Many music index sites can be 

accessed through Search.com, 
including the University of Wis-
consin's Lyrics Page, which 
enables music fans to identify 
any song based on a fragment of 
its lyrics; Musi-Cal, which main-
tains a global listing of live con-
certs by performer; Opera 
Schedule Server, which lists 
opera performances by city and 
date; and American Recordings' 
Ultimate Band List, which con-
tains thousands of links to pri-
vate and commercial music-
themed Web pages. 
Search.com's Web address is 

already being promoted on 
"C ¡ NET Central" in an attempt 
to lure more Internet users to the 
new Web site. 

7Up Site Adds 
Sparkle To Web 
AN UP THING: On the heels of Pepsi's 
ambitious Pepsi World site on the Inter-
net's World Wide Web (Billboard, March 
30), 7Up is readying its own music-inten-
sive Web presence. 
7Up.com (http://www.7up.com), which 

debuts April 1, will feature a section 
called "Listen Up" that contains band 
biographies and sound samples, as well 
as a RealAudio music program hosted 
by former "Saturday Night Live" star 
Janeane Garofalo. The "Listen Up" radio 
show contains in-studio performances 
and tracks from such modern rock acts 
as Spacehog, Jewel, Edwin McCain, Yo 
La Tengo, the Philosopher Kings, and 
Tracy Bonham. 
Among the more unusual items to be 

found at the soda spot is an exclusive list-
ing of summer-job openings in the music 
industry. Employment opportunities at 
Atlantic Records, TVT Records, Track 
Marketing, All Access Entertainment, 
and other companies will be advertised 
only on the 7Up site. 7Up will supply 
housing, transfer costs, and salary to the 
recipients of the 14 advertised job oppor-
tunities. 

In addition, the 7Up site contains an 
official voter-registration form that can 
be printed and used to formally register 
to vote in 22 states. 

ENHANCED CD LINKS TO NET: Software 
developer Quarterdeck has partnered 
with Capitol Records to supply a version 
of its Web browser Quarterdeck Mosaic 
for some future enhanced CD titles. The 
disc browser will provide access to cus-
tomized Quarterdeck and Capitol Web 
pages that contain information that is rel-
evant to enhanced CD artists. Up-to-the-
minute artist information and "chat" con-
ferences will likely be accessible through 
the Internet-linked enhanced CD titles, 
according to Steve Tropp, senior VP of 
Quarterdeck Internet Services. 

Specific titles in the nonexclusive 
partnership are expected to be an-
nounced in the coming weeks, according 
to Liz Heller, Capitol senior VP of new 
media. 

CLASS6 EXPANSION: Computer anima-
tion and production company Class6 
Entertainment has formed Class6 Inter-
active, a division that will release six 
original CD-ROM titles in the next year. 

All of the titles will utilize a new ani-
mation production authoring system 
known an PixCel, which lessens the time 
and cost required to produce feature-
film-quality CD-ROM animation, accord-
ing to Stephen Poehlein, president of 
Class6 Entertainment. 
The first title scheduled for release is 

"Creature Crunch," which will feature 
the voices of "SCTV" alumni Martin 
Short and Eugene Levy. The animated 
game is due in late May. 

HOT WEB SITES: Zero Hour Records 
relaunches its Web site at http:// 
www.zerohour.com ... Gibson Musi-
cal Instruments is selling its products 
online at http://www.gibson.com 
Political simulation game "President 
'96" can be found at http://www. 
pres96.com ... Win $13 or $113.13 in 
Rea.dySoft's "Braindead 13" contest at 
http://www.readysoft.com. 
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Running Back. UAV Entertainment's 
"The Secret Of The Hunchback" got 
blown up to national proportions as 
part of CBS' coverage of the 62nd 
annual Orange Bowl parade Dec. 31 
in Miami. UAV released the tape 
March 26 with merchandise support. 

Major-League Demand For Baseball Videos 
• BY SETH GOLDSTEIN 
NEW YORK—Eschewing the usual 
clichés, it's fair to say that vendors 
anticipate a vintage '96 for baseball 
videos. Sales should be a slam dunk. 

"We'll be at least 25% over our 1995 
numbers," says Rich Domich, senior 
VP of sales and marketing for 
PHoenix Communications, which dis-
tributes Major League Baseball cas-
settes through Orion Home Video. 
"That's the waterline for acceptable 
performance." Demand is just waiting 
to be tapped. Orion and PHoenix 
fought back from a two-strike count 
last year and managed a 40% improve-
ment over 1994, when baseball tee-
tered on the abyss. 

"Baseball has come back from a ter-
rible strike situation," says Columbia 
TriStar Home Video executive VP Paul 

Culberg. "Many of those consumers 
have come back to the game." 
And, Culberg suspects, they're 

coming back to baseball tapes as well. 
Columbia's spring lineup includes 
newcomer "Safe At Home!," with leg-
ends Mickey Mantle and Roger Maris; 
"Little Big League"; and, in a $24.95 
set, a couple of old-timers, "A League 
Of Their Own" and "The Natural." 
Columbia is potent in movies, but 

it's a double-A team compared to 
Orion and PHoenix on the field of 
dreams. The breadth of those labels' 
titles is sufficient to provide a barom-
eter for local and national events. Last 
year, PHoenix detected "a resurgence 
in certain marketplaces," says 
Domich. A hot divisional race, in 
which the Seattle Mariners beat the 
California Angels by a whisker, as 
well as the Cleveland Indians' run all 

Literati, Make Way For The Olsen Twins; 
Rank Video Services Is One In A Billion 

THE TWINS, FOREVER! Neither a corporate split nor a 
parental phffft! will keep the Olsen Twins from generat-
ing money in television, video, the movies, and now, books. 
Dualstar Entertainment, which guides the business destinies 
of Mary-Kate and Ashley, is leaving no medium untouched 
in a strategy expanded to include a book series published by 
Parachute Press and distributed by Scholastic. 
The line, "The Adventures Of Mary-Kate & Ashley" will 

consist of print versions (80 pages, $3.99 list) of eight video 
titles already in stores. Dualstar plans a heavy cross-pro-
motion schedule. For exam-
ple, there's a 30-second 
promo for the first four 
books on 250,000 cassettes 
each of "The Case Of The 
U.S. Space Camp Mission" 
and "The Case Of The 
Shark Encounter"; a 60-
second spot will appear on 
copies of the Twins' fea-
ture film, "It Takes Two." 
Warner Home Video is 

expected to ship more than 
3 million copies of "It Takes Two." Each box will contain a 
four-color book insert. "No children's books ever got this 
kind of exposure," boasts one source close to the project. 
Scholastic, which has already parlayed books from the 
series "The Baby-Sitters' Club" and "Goosebumps" into 
significant video sales, thinks it has another winner. 

Certainly, the cross-promotional opportunities should do 
wonders for the Dualstar/Warner Home Video relationship, 
which hit a rough patch when the twins lost the helping 
hand of WarnerVision president Stuart Hersch, who had 
wooed them away from BMG Video. After he left and WHV 
absorbed WarnerVision, talk surfaced that Dualstar, anx-
ious about being just another entry in an extensive studio 
catalog, would seek another home. 

However, the ties have tightened. Warner Bros. is said 
to have two movies in development for Mary-Kate and Ash-
ley. Meanwhile, though, the kids will have to endure their 
parents' divorce, which is likely to slow Dualstar activities. 

PLUS CA CHANGE: Last week, we ran the picture. Now 
it's time for the words regarding Rank Video Services 
America's billionth cassette. Apparently, the impending 
arrival of DVD hasn't altered the flow of prerecorded tape. 
Rank, which has shunned optical media, hit nine figures 
on the evening of Feb.27 from cassettes that included these 
titles: "The Baby-Sitters' Club" (Columbia TriStar), "The 
X-Files" (20th Century Fox Home Entertainment), "Babe" 
(MCA/Universal), "Braveheart" (Paramount), "The Lit-
tlest Pet Shop" (LIVE Home Video), and "The Old Curios-

PURE 
THiS  

by Seth Goldstein 

ity Shop" (Hallmark). 
The duplicator dubbed its first tape in 1973, using the 3/4. 

inch U-Matie format pioneered by Sony for industrial and 
institutional customers; Beta and VHS were still a few years 
off. Ten years later, Rank had racked up a total of 5 million 
cassettes, so the growth since 1983 "is nothing short of 
astounding," says president/CEO David Cuyler. Rank has 
averaged 22% unit growth in each of the past five years, and 
Cuyler believes that better times are ahead, thanks to sell-
through demand that "grows stronger every year" 

VIDBITS: Rentrak is re-
portedly close to a deal to 
dispose of its sporting-
goods venture. The idea of 
tying Rentrak's point-of-
sale technology, which is the 
basis of its rental revenue-
sharing system, to sweats 
and sneakers never took 
hold. Instead, the acquisi-
tion drained resources from 
a highly profitable pay-per-

transaction operation, and Rentrak chairman Ron Berger 
is said to be under increasing pressure from his board to 
stanch the losses, even if it entails a substantial write-down. 
At the same time, Berger is expected to announce the next 
step in the spinoff of Blowout Entertainment, which oper-
ates Wal-Mart and Kmart rental concessions. Its capital 
requirements also hurt profits. Minus the weight of both mill-
stones, Rentrak stock will rise to better reflect the value of 
the company's core business, or so the theory goes. 
The run-up to DVD's market introduction this fall has 

spawned a cottage industry of seminars and trade shows 
designed to educate, inform, and generate income, even if 
the new format lays an egg. Now comes "The DVD Forum 
For The U.S.A.," hosted by the DVD Licensor Consortium 
April 10-11 at the Santa Clara (Calif.) Westin. The forum 
is being promoted as the first "to disseminate information 
about the production specifications of the unified DVD for-
mat." Sessions will be devoted to hardware and compo-
nents (for video, audio, computer, and semiconductor man-
ufacturers), media (for replicators, disc-production 
equipment manufacturers, and disc material suppliers), 
and software (for Hollywood, video producers, recording 
studios, publishers, and developers of computer software 
and interactive and game titles). For more information, call 
800-800-5474 or 914-328-9157. 

Forget EP Orion Home Video will manufacture all 
releases in the standard play mode, regardless of price. 
Until now, its $10 titles were made in extended play, which 
was once touted as a budget process for budget titles. 

the way to the World Series for the 
first time since 1954 fueled strong 
consumer interest for tapes of both 
teams. 
PHoenix and Orion traditionally flit 

from city to city, gambling that teams 
that are hot in midseason will still be 
generating fan enthusiasm when the 
tapes arrive a few 
months later. "We 
react quickly," 
says Domich, "but 
sometimes the 
best-laid plans..." 
While it's dicey, 
the strategy isn't 
about to change. 
For the first 

time, however, the 
partners are attempting to take full 
advantage of Major League Baseball's 
latest network television deal. Starting 
June 1, Fox Network, the prime carri-
er of the 162-game season, will show $5 
million worth of commercials for videos 
to fans in 50 markets. 

Orion and PHoenix have their selec-
tions ready, including "Major League 
Baseball: Unbelievable" and a two-tape 
set, "Great Plays" and "Bloopers," 
which were introduced to retail at the 
end of the 1995 season. PHoenix was 
initially careful not to overstock stores, 
and inventory was wiped out in in such 
chains as Suncoast Motion Pictures. 

Key retailers are expected to con-
tinue supporting these titles, which 
return this spring, and PHoenix thinks 
some outlets will increase shelf space. 

"These are good, strong titles," adds 
Domich, who hopes the campaign will 
develop closer retailer ties. Best Buy, 
for example, may get involved in a pro-
motion for the all-star game. He's also 
carving out space to tag outlets on the 
nationally broadcast "This Week In 
Baseball," which will be the subject of 
three videos celebrating the show's 
20th anniversary. 

Major-league baseball, which has 
lacked the marketing savvy of the 
NFL and the NBA, may be learning. 
Domich points out that Nike, with Se-
attle's Ken Griffey Jr. as spokesman, 
is investing more in baseball than in 
any other sport. "This is the largest 
jump-start to major-league baseball 
we've ever seen," says Orion Home 
Video president Herb Dorfman. "It's 
an enormous awareness campaign." 
Every video vendor should benefit. 

Trade sources think that the Orion/ 
PHoenix effort is bound to pull through 
product from suppliers as big as Turn-
er Home Entertainment and as small 
as 44 Sports II Enterprises. 

Turner's "Chasing The Dream" pro-
file of home-run king Hank Aaron has 
already benefited from an Academy 

(Continued on page 93) 

DVD Alliance Formed 
Companies Team For Platform 
III BY PAUL VERNA 

NEW YORK—In a move aimed at 
promoting the development of DVD 
software, Sonic Solutions, Toshiba 
Corp., and Daikin Industries have 
formed the DVD Production Alliance, 
an ad-hoc coalition devoted to the 
fledgling audio/video/interactive 
platform. 
The three companies bring differ-

ent areas of expertise to the devel-
opment of DVD: Sonic Solutions spe-
cializes in software and hardware 
editing packages for CD, CD-ROM, 
and video production; Toshiba is a 
global leader in electronics hard-
ware; and Daikin provides authoring 
tools for creators of digital enter-
tainment. 

Sonic Solutions CEO Bob Doris 
says, "It's been an assumption that 
DVD is a simplistic disc format. In 
fact, there's much more to it than 
that. DVD is a very complex and rich 
format that offers a lot of opportuni-
ties and requires elaborate video and 
audio encoding and complex author-
ing steps for assembling the differ-
ent elements." 

Sonic Solutions will offer a pack-
age called DVD Creator. It consists 
of audio prep and encoding tools for 
AC-3, MPEG-2, and audio PCM dig-
ital formats, as well as high-speed 
networking to link the audio, video, 
and authoring elements, according to 
Doris. 
A statement from the alliance 

partners says that Toshiba will offer 
the industry-standard MPEG-2 

video-encoding system, which is used 
to compress digital video into the 
variable bit-rate data streams 
required by the DVD format. 
The statement adds that Daikin 

will offer its Scenarist-2 authoring 
tool, which enables content layout, 
video and audio editing, DVD simu-
lation, disc-image generation, and 
MPEG-2 and Dolby AC-3 encoding. 
Daikin director of Scenarist-2 

development Masato Ootsuka says 
that the alliance will support the 
QuickTime format, ensuring compat-
ibility with video-editing systems 
that use that popular platform. 

Executives at the three companies 
say that optical disc manufacturer 
Warner Advanced Media Operations 
is helping the alliance partners beta-
test their respective software offer-
ings. 
"We are very excited about com-

bining our strengths in DVD disc 
manufacturing with Sonic Solutions' 
expertise in premastering systems 
by joining the DVD Production 
Alliance," says Richard Marquardt, 
VP of WAMO. "Together, we can 
guarantee that content providers will 
have the services they need to trans-
form their software into DVD prod-
ucts ready for the marketplace." 
Other partners in the alliance are 

California Video Center, Crest 
National, Laser Pacific Media Corp., 
Pacific Coast Sound Works, Patapsco 
Design, Warner Bros., and Thomson 
Electronics, according to a Sonic 
Solutions statement. 

(Continued on page 93) 
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All In 
The Family  

The Film and Television Division of The Rank 
Organisation salutes Rank Video Services America 
on the production of its one-billionth pre-recorded 
video cassette for the American home video market. 

Their achievement marks another major milestone 
in Rank's long history of success in the entertain-
ment industry. 

Started by J. Arthur Rank over sixty years ago, 
The Rank Organisation is now a multi-billion dollar 
global leader. Along with Rank Video Services 
America, the Film and Television Division includes 
Deluxe Laboratories, Rank Film Laboratory, Rank 
Film Distributors, Pinewood Studios and Rank 
Video Services. 

Every day, around the world, people experience 
superior Rank entertainment technology and service 
wherever they watch a movie—at home or in the 
theater. 

So, while all of us at Rank are proud of Rank Video 
Services America, we tend to take it in stride. 
Success, after all, does run in the family. 

The Rank Organisation 
01996 The Rank Orgarksahon All RIghts Reserved. 
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1 1 4 POCAHONTAS 

* * * No.1*** 
Walt Disney Home Video 
Buena Vista Home Video 5741 

Animated 1995 G 26 99 

2 2 3 PULP FICTION 
Miramax Home Entertainment 
Buena Vista Home Video 1438 

John Travolta 
Samuel L. Jackson 

1994 R 19.99 

3 20 2 ACE VENTURA: WHEN NATURE CALLS Warner Home Video 23500 Jim Carrey 1995 PG-I3 22.98 

4 3 7 STAR TREK GENERATIONS Paramount Home Video 32988 
Patrick Stewart 
William Shatner 

1994 PG 14.95 

5 5 4 PLAYBOY: STRIP 
Playboy Home Video 
Uni Dist. Corp. PBV0783 

Various Artists 1996 NR 19.95 

6 6 4 PLAYBOY: 21 PLAYMATES 
Playboy Home Video 
Uni Dist. Corp. PBV0786 

Various Artists 1996 NR 19.95 

7 7 A 
' 

PLAYBOY'S GIRLS OF THE 
INTERNET 

Playboy Home Video 
Uni Dist. Corp. PBV0784 Various Artists 1996 NR 19.95 

8 4 10 THE INDIAN IN THE CUPBOARD Columbia TriStar Home Video 11640 
Hal Scardino 
David Keith 

1995 PG 22.95 

9 8 155 CINDERELLA 
Walt Disney Home Video 
Buena Vista Home Video 410 Animated 1950 G 26.99 

10 23 2 KISS UNPLUGGED PolyGram Video 80063003825 Kiss 1996 NR 19 95 

11 10 17 APOLLO 13 
MCA/Universal Home Video 
Uni Dist. Corp. 82418 

Tom Hanks 
Kevin Bacon 

1995 PG 22.98 

12 12 5 
MAR IAH CAREY: LIVE AT MADISON 
SQUARE GARDEN 

Columbia Music Video 
Sony Music Video 50134 Mariah Carey 1996 NR 19.98 

13 11 39 
PLAYBOY: THE BEST OF PAMELA 
ANDERSON 

Playboy Home Video 
Uni Dist. Corp. PBV0790 

Pamela Anderson 1995 NR 19.95 

14 9 5 THE AMAZING PANDA ADVENTURE 
Warner Family Entertainment 
Warner Home Video 16300 Ryan Slater 1995 PG 19.98 

15 NEW' THE BABY-SITTERS CLUB: 
THE MOVIE Columbia TriStar Home Video 11633 

Ellen Burstyn 
Brooke Adams 1995 PG 19.95 

16 13 13 THE LAND BEFORE TIME III > 
MCA/Universal Home Video 
Uni Dist. Corp. 82413 Animated 1995 NR 19.98 

17 16 17 
PLAYBOY: THE BEST OF ANNA 
NICOLE SMITH 

Playboy Home Video 
Uni Dist. Corp. PBV0789 Anna Nicole Smith 1995 NR 19.95 

18 14 41 THE LION KING 
Walt Disney Home Video 
Buena Vista Home Video 2977 Animated 1994 G 26.99 

19 NEW' BABE 
MCA/Universal Home Video 
Uni Dist. Corp. 82453 

James Cromwell 1995 G 22.98 

20 17 55 STAR WARS TRILOGY FoxVideo 0609 
Mark Hamill 
Harrison Ford 

1995 PG 49.98 

21 18 9 
STREET FIGHTER II: THE 
ANIMATED MOVIE 

Renegade Home Video 
Sony Music Video 49861 Animated 1995 PG-I3 14.98 

22 15 7 
ABSOLUTELY FABULOUS SERIES 
3, PART 1 

BBC Video 
FoxVideo 8331 

Jennifer Saunders 
Joanna Lumley 1996 NR 19.98 

23 NEW > GOOSEBUMPS: THE HAUNTED MASK FoxVideo 9540 Various Artists 1996 NR 14.98 

24 RE-ENTRY RESERVOIR DOGS Live Home Video 68993 
Harvey Keitel 
Tim Roth 1992 R 14.98 

25 28 59 THE LAND BEFORE TIME 
MCA/Universal Home Video 
Uni Dist. Corp. 80864 

Animated 1988 G 19.98 

26 NEW II> NEW FIST OF FURY Simitar Ent. Inc. 3605 Jackie Chan 1976 NR 14.95 

27 19 , 
' 

ABSOLUTELY FABULOUS SERIES 
3, PART 2 

BBC Video 
FoxVideo 8332 

Jennifer Saunders 
Joanna Lumley 1996 NR 19.98 

28 RE-ENTRY PATTON • • FoxVideo 1005 
George C. Scott 
Karl Malden 

1970 PG 19.98 

29 NEW > FEARLESS HYENA Simitar Ent. Inc. 3604 Jackie Chan 1979 NR 14.95 

30 NEW > THE REAL WORLD REUNION: 
INSIDE OUT 

MN Music Television 
Sony Music Video 49812 Various Artists 1996 NR 12.98 

31 3, ., 
' 

THE AMAZING ADVENTURES 
OF MR. BEAN 

PolyGram Video 8006367693 Rowan Atkinson 1996 NR 19.95 

32 NEW > RIVERDANCE-THE SHOW Columbia TriStar Home Video Various Artists 1996 NR 24.95 

33 RE-ENTRY THE WRONG TROUSERS 
BBC Video 
FoxVideo 8250 

Animated 1994 NR 9.98 

34 21 7 THE BIG GREEN 
Walt Disney Home Video 
Buena Vista Home Video 6693 

Steve Guttenberg 
Olivia d'Abo 

1995 PG 19.99 

35 38 7 PENTHOUSE ON CAMPUS 
Penthouse Video 
WarnerVision Entertainment 50791-3 Various Artists 1996 NR 19.95 

36 24 21 THE LAST OF THE MOHICANS FoxVideo 1986 
Daniel Day-Lewis 
Madeleine Stowe 1992 R 14.98 

37 25 18 THE REAL WORLD: VACATIONS 
MTV Music Television 
Sony Music Video 49686 

Various Artists 1995 NR 12.98 

38 27 5 FRENCH KISS FoxVideo 8823 
Meg Ryan 
Kevin Kline 1995 PG-I3 19.98 

39 31 19 PLAYBOY'S SISTERS 
Playboy Home Video 
Uni Dist. Corp. PBV0781 

Various Artists 1995 NR 19.95 

40 32 5 BABYMUGS! MVP Home Entertainment 14001 Various Artists 1995 NR 9.95 

FOR WEEK ENDING APRIL 6, 1996 ome Video 

• RIAA gold cert, for sales of 50,000 units or $1 million in sales at suggested retail. A RIM platinum cert. for sales of 100,000 units or $2 million in sales at suggested 
retail. • ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail lor theatrically released programs, or of at least 25,000 units and 81 
million at suggested retail for nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically 
released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. C 1996, Billboard/BPI Communications. 

MERCHANTS 8( MARKETING 

'Land' Doesn't Spawn 
Direct-To-Vid Emulators 

RISKY BUSINESS: MCA/Universal 
Home Video is planning a fourth 
direct-to-video installment in its suc-
cessful animated series "Land Before 
Time." It should be out later this year. 

According to MCA/Universal senior 
VP of sales and marketing Andrew 
Kairey, the two previous "Land" 
sequels have generated more than $120 
million in retail revenue. Further addi-
tions to the franchise are in the works, 
he says. However, the direct-to-video 
business requires more than a hot 
property to be successful. 
Timing the release of the first 

"Land" sequel 
to coincide with 
the post-Christ-
mas shopping 
season turned 
out to be a hit 
with stores. 
"'Land II' was 
a huge success 
because MCA 
timed it with holiday sales, and they 
put advertising money behind it," says 
a buyer at a major West Coast chain. 
"We don't get too many new titles in 
December, so it worked well." 
Disney appears to using a similar 

strategy for the Aug. 14 release of 
'Aladdin And The King Of Thieves," its 
second direct-to-video release in that 
series. August is traditionally a slow 
releee month, so the supplier is expect-
ing heavy back-to-school traffic to drive 
sales. Disney won't be releasing anoth-
er major title until the end of Septem-
ber, so as not to compete with itself. 
Even though the "Land" series has 

taken off at retail, Kairey says, choos-
ing properties for direct-to-video can 
be tricky. 

"There are different ways to bring 
back a franchise, and you go back and 
forth a lot on how to do it," he notes. 
"But it comes down to the financial 
model, and there is a severe difference 
in the cost of special effects for the big 
screen and those for the small screen." 
Although producing a direct-to-

video is less expensive than producing 
a movie, it won't matter as long as con-
sumers are interested in the franchise. 
But relying on focus groups doesn't 
always give a clear picture. 
"Consumer research is a big tool 

that works well in determining trends," 
says Kairey, "but it only tells you what's 
happening in the market today and 
doesn't predict the future." 
With the exception of Disney and 

MCA/Universal, studios aren't willing 
to gaze into the direct-to-video crystal 
ball. 20th Century Fox Home Enter-
tainment had a minor hit with the 
Japanese animated feature "Totoro" 
but has done nothing similar since. 
Warner Home Video has not released a 
direct-to-video title since Steven Spiel-
berg's "Tiny Toons Adventures: How 
I Spent My Vacation" in 1992. 
The remaining studios haven't 

attempted anything beyond half-hour 
programming or have steered clear of 
the category altogether. Direct-to-
video may be one of the hottest growth 
areas in the business, but it's also a 
financial risk many suppliers aren't 
ready to take-yet. 

G I,OBA L ECONOMICS: New Video 
Group and The Wall Street Journal are 
teaming up to release a series of videos 
examining the economic forces under-
lying global change. 

Titled "Emerging Powers," the four-
tape series studies the economies of 
Brazil, China, India, and Mexico. The 
boxed set will be $79.95, and individual 
tapes will be available for $24.95 each, 
beginning May 7. 
"Emerging Powers" will mark the 

debut of The Wall Street Journal Video 
label, co-sponsored by IBM and Ford. 
In addition to analyzing economic 

developments, 

SHELF 
by Eileen Fitzpatrick 

the series will 
spotlight mov-
ers and shakers 
instigating fi-
nancial growth. 
M 

ASKED' 
OFFER: Saban 
Home Enter-

tainment is branching out beyond "The 
Mighty Morphin Power Rangers" with 
the debut of "Masked Rider" April 30. 
The animated series is No. 1 on the Fox 
Children's Network Saturday-morning 
lineup among kids ages 6-11. 
The company will release two titles 

from the series priced at $12.95 each. 
When consumers buy both videos, they 
can mail in for a free "Masked Rider" 
action figure. The offer expires Dec. 31. 

In addition, the titles will be sup-
ported by a national radio promotion 
running on 280 stations. It will begin 
at street date and air on each station 
for one or two weeks. 
The titles available are "Escape 

From Eden Special Mini-Series" and 
"Super Gold Special Mini-Series," 
which features a guest appearance by 
the Power Rangers. 

' OMBAT' REPRICING: "Mortal 
Kombat: The Movie" will hit sell-
through shelves May 21 priced at 
$19.98. The title will come with a $5 
rebate when consumers purchase the 
video and its companion title, "Mortal 
Kombat: The Journey Begins," avail-
able separately for $9.98. 
A coupon booklet inside each "Mor-

tal Kombat: The Movie" cassette will 
feature an offer for a free watch and 
$75 worth of discounts on "Mortal 
Kombat" T-shirts, game control pads, 
and Kombat Klub memberships. 

M ALE 'BOND'-ING: Eight James 
Bond titles are coming off moratorium 
May 21 in conjunction with the rental 
release of "GoldenEye," which stars 
Pierce Brosnan as 007. 
The rereleases will come with a $3 

rebate when consumers purchase 
any two specially marked James 
Bond videos. Each title in the collec-
tion is $14.95. There are 16 current-
ly in stores. 

Titles include "For Your Eyes Only" 
"License To Kill," "The Living Day-
lights," "The Man With The Golden 
Gun," "Moonraker," "Octopussy," "The 
Spy Who Loved Me," and 'A View To 
A Kill." Six gift-set configurations are 
available for either $39.92 for three cas-
settes or $119.92 for all eight. 
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MGM/UA Unfurls String Of Hits For Spring Release 
M GM/UA SPRING SLATE: MGM/ 
UA has several hit titles due on 
laserdisc in late spring. "GoldenEye" 
with Pierce Brosnan (wide, $44.98) 
bows May 21, "Get Shorty" with John 
Travolta and Gene Hackman (wide, 
$34.98) launches May 28, and "Leaving 
Las Vegas" with Nicholas Cage and 
Elisabeth Shue (wide, $34.98) is set 
for June 4. 
Also coming in May and June are 

"Bio-Dome" with Pauly Shore and 
Stephen Baldwin, "Richard III" with 
Ian McKellan and Annette Bening, 
"Wild Bill" with Jeff Bridges, 
"Grumpier Old Men" with Jack Lem-
mon and Walter Matthau, and "Two 
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1 NEW > BRAVEHEART 
Paramount Home Video 
Pioneer Entertainment (USA) L.P. 331 18-2 

Mel Gibson 
Sophie Marceau 

1995 R 49.98 

2 1 7 WATERWORLD ,T' 
MCA/Universal Home Video 
Uni Dist. Corp. 42680 

Kevin Costner 
Dennis Hopper _ 

1995 PG-13 44.98 

3 2 9 DIE HARD WITH A VENGEANCE 
FoxVideo 
Image Entertainment 8858-85 

Bruce Willis ' 
Samuel L. Jackson 1995 R 49.98 

4 9 3 DANGEROUS MINDS 
Hollywood Pictures Home Video 
Image Entertainment 5781 

Michelle Pfeiffer 1995 R 39.99 

5 NEW> THE USUAL SUSPECTS • 
PolyGram Video 
Image Entertainment 8006302271 

Stephen Baldwin 
Gabriel Byrne 1995 R 39.95 

6 3 7 UNDER SEIGE 2: DARK TERRITORY Warner Home Video 13665 Steven Seagal 1995 R 34.98 

7 NEW ASSASSINS Warner Home Video 13987 
Sylvester Stallone 

. Antonio Banderas 
1995 R 39.98 

8 NEW> ACE VENTURA: WHEN NATURE CALLS Warner Home Video 23500 'Jim Carrey 1995 PG-13 34.98 

9 16 3 
TO WONG FOO, THANKS FOR 
EVERYTHING! JULIE NEWMAR 

MCA/Universal Home Video 
Uni Dist. Corp. 42685 

Wesley Snipes 
Patrick Swayze 

1995 PG-13 39.98 

10 13 3 LORD OF ILLUSIONS 
MGM/UA Home Video 
Image Entertainment 105294 

Scott Bakula 1995 R 34.98 

11 NEW 00. FAIR GAME Warner Home Video 14072 
Cindy Crawford 
William Baldwin 1995 R 34.98 

12 12 27 THE LION KING 
Walt Disney Home Video 
Image Entertainment 2977 

Animated 1994 G 29.99 

13 8 17 APOLLO 13 
MCA/Universal Home Video 
Uni Dist. Corp. 42580 

Tom Hanks 
Kevin Bacon 1995 PG 44.98 

14 4 5 THE NET Columbia TriStar Home Video 11616 Sandra Bullock 1995 PG-13 39.95 

15 5 7 FIRST KNIGHT Columbia TriStar Home Video 7116 
Sean Connery 
Richard Gere 1995 PG-13 44.95 

16 11 25 PULP FICTION 
Miramax Home Entertainment 
Image Entertainment 3614 

John Travolta 
Samuel L. Jackson 

1994 R 39.99 

17 10 3 JADE 
Paramount Home Video 
Pioneer Entertainment (USA) LP 329686 

David Caruso 
Linda Fiorentino 

1995 R 39.98 

18 6 5 VIRTUOSITY 
Paramount Home Video 
Pioneer Entertainment (USA) LP 33144 

Denzel Washington 1995 R 39.98 

19 7 9 MORTAL KOMBAT-THE MOVIE 
New Line Home Video 
Image Entertainment 3021 

Christopher Lambert 
Talisa Soto 

1995 PG-13 39.99 

20 20 17 CRIMSON TIDE 
Hollywood Pictures Home Video 
Image Entertainment 5255 

Denzel Washington 
Gene Hackman 

1995 R 44.99 

21 NEW" BABE 
MCA/Universal Home Video 
Uni Dist. Corp. 42692 

James Cromwell 1995 G 34.98 

22 NEW> 
MARIAN CAREY: LIVE AT MADISON 
SQUARE GARDEN 

Columbia Music Video 
Sony Music Video 50134 

Mariah Carey 1996 NR 29.98 

23 15 5 NINE MONTHS 
FoxVideo 
Image Entertainment 8924 

Hugh Grant 
Julianne Moore 

1995 PG-13 19.98 

24 14 11 SHOWGIRLS 
MGM/UA Home Video 
Image Entertainment ML105525 

Elizabeth Berkeley 
Kyle Maclachlan 

1995 NC-17 49.99 

25 NEW BEYOND RANGOON Columbia TriStar Home Video 49326 
Patricia Arquette 
Frances McDormand 

1995 R 34.95 

• ITA gold certification for a minimum of 125,000 units or a dollar volume dollar of $9 million at suggested retail for theatrically released programs, or of at 
least 25,000 units and $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatri-
cal titles. 1996, Billboard/BPI Communications. 

If By Sea" with Sandra Bullock and 
Denis Leary (all wide, $34.98). Also 
expected are "Heat" with Robert 
DeNiro and Al Pacino, and Claude 
Lelouch's "Les Misérables" with 
Jean-Paul Belmondo (both wide, 
$39.98). 

AC-3 UPDATE: Pioneer's "Brave-
heart" (wide, THX, AC-3, $49.98) is a 
sweeping epic that is extraordinary on 
laserdisc. We had a chance to view the 
Mel Gibson medieval saga on a home-
theater system with the Pioneer CLD-
D504 laserdisc comboplayer and the 
Pioneer VSX-D3S audio-video receiv-
er, both of which are compatible with 

LASER 
SCANS 

by Chris McGowan 

Dolby Surround AC-3 audio. The fierce 
battle scenes in "Braveheart" gained 
an appreciable power from the movie's 
multichannel soundtrack, which takes 
the home-theater experience to an 
entirely new level. 
Dolby Surround AC-3 offers five 

channels of digital sound plus a sub-

FOR WEEK ENDING APRIL 6, 1996 

woofer and is now available with 57 
laser titles, all of which include a stan-
dard digital stereo soundtrack along 
with the AC-3 multichannel sound-
track. Available AC-3 titles include 
"Alien," "Aliens," "Batman Forever," 
"Clear And Present Danger," the "Die 
Hard" trilogy "Forrest Gump," "Inter-
view With The Vampire," "The Lion 
King," "Pulp Fiction" (the Voyager edi-
tion), "Rolling Stones Live At The 
Max," "Star Trek Generations," "Star-
gate," "Top Gun," "True Lies," "U2: 
Rattle And Hum," and "The Wild 
Bunch." 

• MCA/UNIVERSAL bows Martin 
Scorsese's "Casino" with Robert 
DeNiro and Sharon Stone (wide, 
$44.98) May 28, one week after the 
VHS launch. Also set for May: "Gold 
Diggers: The Secret Of Bear Moun-
tain" with Christina Ricci (wide, 
$34.98) and the Encore Edition double 
bill "The Appaloosa"/"My Name Is 
Nobody" ($69.98). Just out is the 
extremely popular "Babe" (wide, 
$34.98), with its sumptuous pastoral 
visuals presented on disc with 60% bet-
ter resolution and richer hues than the 
VHS version. 

COLUMBIA TRISTAR's recent 
releases include "Desperado" with 
Antonio Banderas (wide, director's 
commentary $39.95), plus "Shampoo," 
"Cactus Flower," "Party Girl," "Mute 
Witness," "Window To Paris," and 
"Butterflies Are Free" ($34.95 each); 
"Nicholas And Alexandra," "Crom-
well," and "White Nights" (both wide, 
$39.95); and "A Man For All Seasons" 
(wide, $44.95). 

LASERDISC ENTERTAINMENT is 
the only major distributor of adult pro-
gramming on laserdisc, and the Santa 
Monica, Calif.-based company has 
some 450 X- and R-rated laser titles in 
its catalog. It carries feature-length 
movies from the major adult studios, 
plus unrated foreign titles, such as 
"Aphrodite" with Valerie Kaprisky 
($39.95) and "Emanuelle In The Coun-
try" ($39.99). LDE also carries taint-
ed Japanese animation, such as the 
"Urotsukidoji: Perfect Collection" 
boxed set (238 mina., extras, $99.99), 
which includes all five episodes in the 
"Urotsulddoji" series plus 40 minutes 
of footage not included in the theatrical 
releases. 

DVD FROM MARS: Pioneer Video 
Manufacturing's new high-speed 
"MARS" DVD manufacturing system 
should be up and running this month. 

"We'll be ready to produce DVD when-
ever the market is ready" says PVM 
executive VP James Lance. "With the 
addition of MARS, Pioneer video can 
now truly do it all—laserdisc, CD-
ROM, and DVD." The largest manu-
facturer of laserdiscs in thé U.S., PVM 
is based in Carson, Calif., and has com-
plete post-production services for 
authoring and digital compression, as 
well as comprehensive packaging and 
fulfillment services. 

LASER NEWS: In the late spring, I 
will be launching an online newsletter 
that will cover laserdisc and DVD. 
There will also be a printed version for 
the modem-less. For more information, 
E-mail jcmcgowan@aol.com or call 
818-457-5140. 

JEAN & MANON: Image has 
released a superb double-bill boxed set, 
"Jean De Florette"/"Manon Of The 
Spring" (wide, five discs, $99.99), 
which pairs two outstanding films 
based on a Marcel Pagnol novel and 
directed by Claude Berri. 

AB FAB AND MORE: Image's 
"Absolutely Fabulous: Third Season" 
($49.98) provides six more misadven-
tures of wayward Brit trendsetters 
Edina and Patsy. Vittorio De Sica's 
"The Bicycle Thief" ($39.99) is the Ital-
ian neorealist classic, and the laserdisc 
contains both Italian and dubbed Eng-
lish soundtracks. "Pandora & The Fly-
ing Dutchman" ($49.99) is a mysteri-
ous tale starring James Mason and 
Aya Gardner. 

ABDUCTIONS: Lumivision's special 
edition of "Communion" (wide, extras, 
$49.95) is an excellent presentation of 
Phillipe Mora's intriguing movie 
based on the Whitley Streiber book 
about an alien abduction. The disc con-
tains a running audio commentary by 
Mora, plus an alternate ending, delet-
ed scenes, and outtakes. Meanwhile, 
"Hellraiser" has been released in two 
versions (wide, $39.95; special edition, 
$99.95). The boxed set includes an 
audio commentary by director Clive 
Barker and extensive supplementary 
materials. 

COCTEAU: Voyager's Criterion Col-
lection edition ofJeail Cocteau's "The 
Blood Of A Poet" ($49.95) brings us the 
poet/director's surrealistic 1930 mas-
terpiece, a seminal work that presaged 
much avant-garde filmmaking in later 
decades, as well as the dreamlike 
images we now take for granted in 
music videos. 

Enter The Future of Digital Entertainment with... 

LASERS UNLIMITED, INC. 
"Where the Customer Comes First" 

One Stop Shopping • Excellent Fills • Deep Catalog 

Competitive Prices • Family Owned and Operated 

Laser Discs, CD-ROM's, CD-I's, T-Shirts, Hats, Etc. 

1643 Fenimore Rd., Hewlett, NY 11557 

Ph 516-295-1910 Fax 516-569-1266 
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Label Principal 
TITLE (Rating) 

Distributing Label, Catalog Number Performers 

1 2 4 

* * * No. 1 * * * 

COPYCAT (R) Warner Home Video 14168 Holly SigourHneuyn terWeaver 

2 1 6 
Hollywood Pictures Home Video 

DANGEROUS MINDS (R) Michelle Pfeiffer Buena Vista Home Video 5781 

3 3 7 
• 

UNDER SIEGE 2: DARK TERRITORY (R) Warner Home Video 13665 Steven Seagal 

4 4 6 « THE USUAL SUSPECTS (R) PolyGram Video 8006302273 Stephen Baldwin 
Gabriel Byrne 

5 31 2 BRAVEHEART (R) Paramount Home Video 33118 Mel Gibson 
Sophie Marceau 

6 5 4 TO WONG FOO, THANKS FOR MCA/Universal Home Video Wesley Snipes 
EVERYTHING! JULIE NEWMAR (PG-13) Uni Dist. Corp. 82216 Patrick Swayze 

1 9 2 A WALK IN THE CLOUDS (R) FoxVideo 8900 Keanu Reeves 
Anthony Quinn 

8 7 11 THE NET (PG-13) Columbia TriStar Home Video 11613 Sandra Bullock 

9 6 9 WATER WORLD <,' (PG-13) MCA/Universal Home Video Kevin Costner 
Uni Dist. Corp. 42680 Dennis Hopper 

10 NEW> ACE VENTURA: WHEN Warner Home Video 23500 Jim Carrey 
NATURE CALLS (PG-13) 

11 8 6 VIRTUOSITY (R) Paramount Home Video 33144 Denzel Washington 

12 NEW ASSASSINS (R) Warner Home Video 13987 Sylvester Stallone 
Antonio Banderas 

13 11 8 DESPERADO (R) Columbia TriStar Home Video 11653 Antonio Banderas 

14 10 3 POCAHONTAS Walt Disney Home Video (G) Animated Buena Vista Home Video 5174 

15 14 2 FAIR GAME (R) Warner Home Video 14072 Cindy Crawford 
William Baldwin 

16 12 8 SOMETHING TO TALK ABOUT (R) Warner Home Video 14217 Julia Roberts 
Dennis Quaid 

17 13 10 NINE MONTHS (PG-13) Foxvideo 8924 Hugh Grant 
Julianne Moore 

18 NEW > MURIEL'S WEDDING (R) Miramax Home Entertainment Toni Collette 
Buena Vista Home Video 4701 Bill Hunter 

19 NEW ARentonicoaBDaenMdransn  NEVER TALK TO STRANGERS (R) Columbia TriStar Home Video 11803 

20 NEW Dimension Home Video Christopher Walken 
THE PROPHECY (R) Buena Vista Home Video 5961 Elias Koteas 

21 15 9 JADE (R) Paramount Home Video 32968 David Caruso 
Linda Fiorentino 

22 17 13 CLUELESS (PG-13) Paramount Home Video 33215 Alicia Silverstone 

23 16 12 SHOWGIRLS (NC-17) MGM/UA Home Video 905525 Elizabeth Berkeley 
Kyle MacLachlan 

24 NEW MCA/Universal Home Video Mekhi Phifer 
CLOCKERS (R) Uni Dist. Corp. 42730 Delroy Londo 

25 21 2 THE BROTHERS MCMULLEN (R) FoxVideo 8934 Edward Burns 
Jack Mulcahy 

26 18 4 HACKERS (PG-13) MGM/UA Home Video 105190 Jonny Lee Miller 
Angelina Jolie 

27 19 5 BEYOND RANGOON (R) Columbia TriStar Home Video 49323 Patricia Arquette 
Frances McDormand 

28 NEW HARD JUSTICE (R) New Line Home Video David Bradley 
Turner Home Entertainment N4377 

29 25 13 DIE HARD WITH A VENGEANCE (R) FoxVideo 8858 Bruce Willis 
Samuel L. Jackson 

30 20 7 KIDS (NR) Vidmark Entertainment 6311 Not Listed 

31 33 2 MOONLIGHT AND VALENTINO (R) PolyGram Video 8006302293 WElihzooabeptihGoldberg 
Perkins 

32 28 26 PULP FICTION (R) Miramax Home Entertainment John Travolta 
Buena Vista Home Video 1438 Samuel L. Jackson 

33 22 2 EMPIRE RECORDS (PG-13) Warner Home Video 14169 Anthony LaPaglia 
Maxwell Caulfield 

34 29 5 JEFFREY (R) Orion Home Video 3294 Steven Weber 
Patrick Stewart 

35 23 4 UNZIPPED (R) Miramax Home Entertainment Isaac Mizrahi 
Buena Vista Home Video 5941 Cindy Crawford 

36 32 5 LIVING IN OBLIVION (R) Columbia TriStar Home Video 49186 Steve Buscemi 
James LeGros 

37 24 9 THE INDIAN IN THE CUPBOARD (PG) Columbia TriStar Home Video 11640 HpaavliSdcaKreddihno 

38 38 8 THE BIG GREEN (PG) Walt Disney Home Video Steve Guttenberg 
Buena Vista Home Video 6693 Olivia d'Abo 

39. NEW MCA/Universal Home Video 
BABE (G) James Cromwell 

Uni Dist. Corp. 82453 

40 37 2 PARTY GIRL (R) Columbia TriStar Home Video 79723 Parker Posey 
Omar Townsend 

• ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. CO 1996, Billboard/BPI Communications. 

DVD'S DEBUT 
(Continued from page 82) 

rollout that such hardware companies as 
Thomson and Toshiba have been promot-
ing. One replication executive said, "By 
fall, we're going to be in this business-if 
it kills us!" 
By the same token, once their 

plants are ready, most replicators 
believe they'll undergo a gradual 
increase in DVD production (with the 
probable exception of Warner, which 
has taken an extremely vocal lead 
position in promoting DVD) as the 
machine population in consumer 
homes begins to grow. 
Given their uncertainty about 

launch dates and production levels, 
replication executives were loath to 
give any hint of expected quantities. 
But there's a general agreement that 
during the format's early stages, pro-
duction lines at existing plants will be 
switched between standard density 
CDs and DVDs. Mueller said that 
Warner has to shut down a production 
line for "about two hours" to switch 
mold components for sample runs in 
Olyphant. 
On the hardware side, Thomson, 

Matsushita, and Panasonic executives 
are enthusiastically maintaining their 
plans for late-summer delivery of the 
first DVD players. Asserting that "we 
feel very good about the software 
industry" and its ability to ship 
enough software in time, Larry Pesce, 
Thomson's manager for DVD product 
management, said, "We know nothing 
at this point that will stop us from 
having a good, solid introduction in 
late summer." 

Similarly, Craig Eggers, marketing 
manager for new products at Toshiba 
America Consumer Products, said, 
"Our plans with regard to introduc-
tion have not changed," with hard-
ware on schedule to be "introduced 
into the market prior to Labor Day." 

In his ITA keynote speech, Sony 
Consumer Electronics Co. president 
Carl Yankowski cautioned, "The 
changes that will be brought about by 
DVD are a process, and a process 
takes time. It's not an event as a sin-
gle point in time. And the process will 
be acted out over an extended period, 
not merely in the next holiday selling 
season." 
Yankowski said that Sony is "excit-

ed about DVD's prospects" and is pre-
pared to introduce hardware and soft-
ware in 1996. But he stressed Sony's 
belief in the importance of passing 
"clear copy-protection legislation," the 
lack of which, he said, "has been a 
fundamental stumbling block in the 
past for digital formats." 
Yankowski said that Sony doesn't 

regard DVD as a replacement for pre-
recorded tape. "Simply stated, the 
current business model is extremely 
successful," he said. Yankowski also 
cast doubt on how quickly DVD play-
ers would be snapped up by shoppers, 
citing in-house market research "at 
various price points" that "found the 
intent-to-buy of DVD in an A/V sense 
to be very low: 17%. On the other 
hand, the same study found more 
anticipation for DVD-ROM equip-
ment, with 88% intent-to-buy rat-
ings." 

Meanwhile, Stan Hametz, VP/GM 
of the consumer video group for Mat-
sushita Consumer Electronics, 
accused naysayers of "spreading mis-
information and disinformation about 
this product, maybe because they're 
not going to be there at launch." His 
charge was a reference to recent 
statements by Sony and Philips exec-
utives that the DVD rollout could be 
delayed by a lack of software support 
until copyright issues are resolved. 
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1 1 2 

* * NO. 1 * * 
UNPLUGGED 

Kiss 
PolyGram Video 80063003825 

IS 19.95 

2 2 6 
LIVE AT MADISON SQUARE GARDEN 

Mariah Carey 
Columbia Music Video Sony Music Video 50134 

LE 19.98 

3 4 u 
'''' 

THE COMPLEAT BEATLES• 
The Beatles 

MGM/UA Home Video Warner Home Video 700166 
LF 9.98 

4 3 4 Riat Carman 
Sparrow Video Chordant Dist. Group 43161 

LE 19.98 

5 5 26 THE WOMAN IN ME • 
Shania Twain 

PolyGram Video 8006336605 
LF 19.95 

6 7 Ai'' 
' 

PULSE A 
Pink Floyd 

Columbia Music Video Sony Music Video 50121 
LF 24.98 

7 6 21 LIVE FROM AUSTIN, TEXAS • Stevie Ray Vaughan 
Epic Music Video Sony Music Video 50130 & Double Trouble 

LF 19.98 

8 9 17 i 
''' 

OUR FIRST VIDEO A' Mary-Kate & 
Dualstar Video WarnerVision Entertainment 53304 Ashley Olsen 

SF 12.95 

9 8 107 LIVE AT THE ACROPOLIS •' 
Yanni 

Private Music BMG Video 82163 
LF 19.98 

10 10 20 CRAZY VIDEO COOL TLC 
6 West Home Video BMG Video 25731-3 

SF 14.98 

11 11 3 REBA: CELEBRATING 20 YEARS Reba McEntire 
MCA Music Video Uni Dist. Corp. 14083 

LF 19.98 

12 13 40 VIDEO GREATEST HITS-HISTORY A' 
Michael Jackson 

Epic Music Video Sony Music Video 50123 
LF 19.98 

13 12 70 HELL FREEZES OVER A' 
Eagles 

Geffen Home Video Uni Dist. Corp. 39548 
LF 24.98 

14 14 14 GRATEFUL TO GARCIA 
Various Artists 

Channel One 39733 
LF 9.95 

15 16 18 GREATEST VIDEO HITS COLLECTION 
Alan Jackson 

6 West Home Video BMG Video 1573 
LF 14.98 

16 15 16 VIDEO ARCHIVE 
Out Leppard 

PolyGram Video 8006374813 
LE 19.95 

17 17 24 DESIGN OF A DECADE 1986/1996 • 
Janet Jackson 

A&M Video PolyGram Video 6577 
LF 19.98 

18 18 74 THE BOB MARLEY STORY • Bob Marley And 
Island Video PolyGram Video 4400823733 The Wailers 

LE 14.95 

19 NEW > 
LIVE AT MADISON SQUARE GARDEN The Brooklyn 
Warner Alliance Video 43048 Tabernacle Choir 

LF 19.98 

20 19 15 VOODOO LOUNGE • 
Rolling Stones 

PolyGram Video 8006374833 
LF 19.95 

21 20 22 LIVE FROM LONDON • 
Bon Jovi 

PolyGram Video 8006392193 
LE 19.95 

22 26 71 LIVE! TONIGHT! SOLD OUT!!• 
Nirvana 

Geffen Home Video Uni Dist. Corp. 39541 
LF 24.98 

23 39 ln 
'' 

THE WALL-LIVE IN BERLIN A 
Roger Waters 

PolyGram Video 0826493 
LF 19.95 

24 22 18 DECADE 1985-1995 
Michael Bolton 

Columbia Music Video Sony Music Video 50132 
LF 19.98 

25 29 22 SUMMER CAMP WITH TRUCKS 
Hootie & The Blowfish 

WarnerVision Entertainment 59009-3 
LF 19.98 

26 RE-ENTRY 
ALL YOU NEED IS CASH 

The Rutles 
Rhino Video 2234 

LF 16.95 

27 25 11 JUBILEE: LIVE AT WOLF TRAP 
Mary Chapin Carpenter 

Columbia Music Video Sony Music Video 50126 
LF 19.98 

28 32 21 LIVE INTRUSION 
Slayer 

Americanvisuals American Recordings 3-38424 
LE 24.98 

29 23 22 EL CONCIERTO • 
Luis Miguel 

Wea Latina 11639 
LF 19.98 

30 28 32 KISS MY A"* • 
Kiss 

PolyGram Video 8006323093 
LE 19.95 

31 27 18 PLAYBACK Tom Petty & 
MCA Music Video Uni Dist. Corp. 11367 The Heartbreakers 

LF 19.98 

32 30 82 THE 3 TENORS IN CONCERT 1994A  Carreras, Domingo, 
WarnerVision Entertainment 50822-3 Pavarotti (Mehta) 

LE 29.98 

33 37 51 ABBA GOLD: GREATEST HITS • 
Abba 

PolyGram Video 4400855493 
LF 19.95 

34 ao 25 MOON SHADOWS 
Enya 

Warner Reprise Video 3-38289 
SF 14.98 

35 24 34 REBA LIVE 
Reba McEntire 

MCA Music Video Uni Dist. Corp. 12743 
LF 19.98 

36 34 1 
' 

CONCERT OF A LIFETIME 
Ray Boltz 

Word Video 52263 
LF 19.95 

37 33 „ 
'' 

X-TREME CLOSE-UP A 
Kiss 

PolyGram Video 4400853953 
LF 19.95 

38 RE-ENTRY 
THIS IS GARTH BROOKS A" 

Garth Brooks 
Liberty Home Video 40038 

LE 24.98 

39 21 5 RYMAN GOSPEL REUNION Gaither Vocal Band 
Chapel Music Group 4627 

LF 29.98 

40 38 16 CHAMPIONS OF THE WORLD 
Queen 

Hollywood Records Music Video 90033 
LF 19.95 

O RIAA gold cert. for sales of 25,000 units for video singles; • RIAA gold cert. for sales of 50.000 units for 
SF or LF videos; L RIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum cert, for 
sales of 100,000 units for SF or LF videos; ,(> RIM gold cert. for 25,000 units for SF or LF videos certified 
prior to April 1, 1991; • RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to April 1, 
1991. LF long-form. SF Short-form. VS Video single. 4,1996, Billboard/BPI Communications. 
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Home Video 
MERCHANTS & MARKETING 

BASEBALL 
(Continued from page 88) 

Award nomination for best documen-
tary and, repriced to $14.98 suggested 
list, has gotten "a pretty good reac-
tion," says sell-through VP of sales 
Craig Van Gorp. Meanwhile, the day-
in-day-out player for Turner continues 
to be Ken Burns' nine-tape "Baseball" 
series, which Van Gorp describes as "a 

• great catalog item." 
Van Gorp won't comment on sales, 

but sources estimate that Turner has 
moved more than 1.5 million tapes, 
most of them at $24.98 suggested list. 
"Some people harboring hard feelings 
are going to soften a little bit. They're 
supporting their teams a little bit 
more," says Van Gorp. "With Burns, 
we turned it around to a positive by 
pointing out that here's the one way 
you can still see baseball." 

Sports II wants buyers of "The Hit-
ter's Commandments" to simply see 
the baseball. The hitting-tips cassette, 
hosted by former major leaguer 
Bernardo Leonard, took its first retail 
cuts at the New York Toy Fair in Feb-
ruary. "We had a very good show," 
says Steven Ades, president of dis-
tributor Fast Forward. "There was 
interest from our customers. We felt 
it fit." 
The best fit for baseball is still local, 

according to PHoenix and Orion. 
Retailers are aware of the value of a 
sport in their retail backyard, notes 
Dorfman. When Dillards, a Cleveland 
chain, stocked the recap of the Indians' 
season, "it made their year." Orion 
hopes to do the same for two super-
market chains that agree to partici-
pate in a promotional gambit involving 
six baseball titles. 
"They're much more open to local 

opportunities," Dorfman says. "And 
they're a larger opportunity for us. 
Supermarkets are becoming a bigger 
and bigger chunk of home video 
sales." 

a 

DVD ALLIANCE 
(Continued from page 88) 

The DVD partnership did not dis-
close information about specific 
hardware or software products. How-
ever, the statement says the compa-
nies aim to "help move DVD titles 
through the production process and 
into the retail channel in time for the 
holiday season." 

Pointing out a contrast between 
the confusion-plagued enhanced-CD 
format and the development of DVD, 
Sonic Solutions' Doris says that the 
alliance partners will work to avert 
"confusion about what needs to be on 
a DVD disc." 
A format that offers unprecedent-

ed data storage and resolution capa-
bilities, DVD was developed by the 
industry's leading entertainment 
hardware and software firms, includ-
ing Toshiba, Time Warner, 3M, Sony, 
and Philips. 
Although there were initially two 

competing proposals for a high-den-
sity audio/video/interactive disc for-
mat, the sides agreed to pool their re-
sources late last year to create a 
single standard for DVD. 
The format will be capable of stor-

ing full-length motion pictures, audio 
quality at resolutions higher than 
CD, and high volumes of interactive 
content for computer-based environ-
ments. 

THE LEGENDARY ANIMATED CLASSIC 
AVAILABLE FOR THE FIR 

Contains a spectacular 3 minute segment - 
never seen before and rot available anywhere else! 

An amazing soundtrack with some of 
the hottest rock and rofl bands ever including 
BLACK SABBATH, BLUE OYSTER CULT, 
CHEAP TRICK, DEVO, DONALD FAGEN, 
DON [ELDER, GRAND FUNK RAILROAD, 
SAMMY HAGAR, JOURNEY, NAZARETH, 
STEVIE NICKS, RIGGS, and TRUST. 

1 1 
A Remastered 1996 Theatrical Release in 
Major Markets! 
Incredible Hollywood talent collaborated 
to make HEAVY METAL! 

•Produced by IVAN REITMAN 
(Ghostbusters 1 and 2) 

.Starring the vocal talents of 
JOHN CANDY and HAROLD RAMIS 

•Utilizing the same photographic techniques 

used in the making o STAR WARS! 

1 
Stay tuned for details: fantastic advertising 
and promotions to corne! 

Presented in a spectacular eye-catching metailk-
package that your customers won't be able to resist! 
Available only while supplies last. 

Make sure you check out our incredible ' 
crowd-stopping motorized product disp 
Theatrical poster also available. Ask your 

Sales Representative for details. 

6-Count 
Counter Display 

36-Count 
Floor Display 

COLUMBIA 
PICTURES 
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To 
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LOUDER AND NASTIER TP AN EVEF 

(OLDMB1A CURES NEWS là REIM LEONARD MOW RROUTIM HEAVY METAL® MINEL GROSS 'If EllERBERNSUIN ià LEONARD MOGEL COLUMBIA 'Is' 
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AMES PRESIDENT OF POLYGRAM MUSIC GROUP 
(Continued from page 6) date 

LIFELINES 
BIRTHS 

Boy, Dylan Thomas David, to Thomas 
and Julie Lounges, Dec.31 in Highland, 
Ind. Father is publisher/editor of The 
Beat and manager/promotional director 
of the Woodmar Records store. Mother 
is an assistant editor at The Beat. 

Girl, Rebecca Mary, to Paul and Mary 
Solce, Jan. 30 in Huntington, N.Y. 
Father is a product development repre-
sentative for WEA. 

ELLIOTT MURPHY 
(Continued from page 55) 

Europe, then I heard it and loved it 
and shopped it here." 
Conseil is shopping Murphy in 

Australia and New Zealand and 
says that a Brazilian record deal is 
"imminent." 
Meanwhile, the company's cre-

ative manager Freddie Patterson is 
scouring Murphy's catalog for 
song-plugging ideas. 
Other activities on Murphy's 

behalf include pitching his songs, 
via Warner/Chappell's Los Angeles 
office, to film and TV people. Con-
seil adds that Warner/Chappell will 
"join forces" with Dejadisc in get-
ting Murphy on the road in the U.S. 
this summer. 
The publisher is further expand-

ing Murphy's songwriting activities 
by teaming him with other Warn-
er/Chappell writers. "They're very 
high on getting songwriters to co-
write with others in their stable," 
says Murphy. "I co-wrote a song 
with Willie Nile on the day I signed 
with them, and they've also set me 
up with a great new songwriter/ 
artist, Wendy Chamlin." 
These writers may include for-

eign Warner/Chappell signees, 
since international songwriting col-
laborations are part of Conseil's 
international outreach objectives. 

"There's a real opportunity here 
of making a bridge back to Ameri-
ca for me," says Murphy of Warn-
er/Chappell's overall domestic 
efforts. "At this point in my career, 
I'm trying to build relationships on 
the artistic and business levels, and 
the deal with Warner/Chappell 
applies to both. Dejadisc is a fierce-
ly independent small company 
which has done a great job with 
artists on the level of Wayne Han-
cock, but they needed the same 
thing I did: a power base to climb 
those mountains that neither of us 
were capable of doing. Warner/ 
Chappell gives us that." 
The publisher has also helped 

Dejadisc with promoting the album, 
Murphy adds, noting that it sub-
mitted the video for the lead track, 
"Love To America," to the Rock-
america video pool, which added 
the clip to its top 40 club reel. 
Warner/Chappell notched points 
with Murphy, too, by throwing a 
signing party. 
"The last time anyone did a sign-

ing photo with me was back in '73 
at Polydor [which issued Murphy's 
debut album, ̀ Aquashowl," he says. 

Boy, Christian Paul, to Tony and 
Christy Dimitriades, March 14 in Los 
Angeles. Father is a personal manager 
whose clients include Tom Petty and 
Billy Idol. 

Boy, Peter Franz, to Michael and Laura 
Koch, March 17 in New York. Father is 
founder and president of Koch Interna-
tional. 

Girl, Emma Marie, to Bob and Ann 
Delevante, March 21 in Nashville. 
Father is half of Rounder Records duo 
the Delevantes. 

DEATHS 
Arthur Promoff, 43, following a long ill-
ness, March 17 in Miami. For the last 
two years, Promoff was the local pro-
motion manager for Island Records. He 
held the saine position with PolyGram 
Label Group beginning in 1991. Previ-
ously, he was a regional promotion man-
ager for Geffen Records in Los Ange-
les. In lieu of flowers, donations may be 
made to the Health Crisis Network, 
5050 Biscayne Blvd., Miami, Fla. 33137, 
attention José Rivera; or call 305-751-

7775. Promoff is survived by his father, 
brother, and sister. 

Earl Anthony Martis, 56, of cancer, 
March 17 in Honolulu. Since January 
1994, Martis was marketing director for 
Steside Distributors in Honolulu, but 
his career in record distribution and 
retail began in the late '50s in the sales 
department of Record Supply, which 
eventually became Tower Records' 
wholesale division. Martis became assis-
tant manager of the Watt Avenue Tower 
outlet in Sacramento, Calif., then spent 
16 years in sales and branch manage-
ment for a number of companies in the 
San Francisco area, including RCA Vic-
tor. 

In 1982, Martis returned to Tower 
Records to manage the import products 
division and later, M.T.S. Inc. He is sur-
vived by his sons, Mike and Ron; his 
daughters, Laurie Mauney and Nancy; 
and nine grandchildren. 

In lieu of flowers, the family asks 
that donations be sent to the T.J. 
Martell Foundation for Leukemia, 
Cancer and AIDS Research, 6 W. 57 
St., New York, N.Y. 10019. 

GOOD WORKS 
EMI/SELENA SCHOLARSHIP: 
EMI Music has established a schol-
arship to memorialize late recording 
star Selena, according to José 
Behar, president of EMI Latin. The 
EMI/Selena scholarship program 
will assist Hispanic high school stu-
dents who plan to continue their edu-
cation at four-year institutions. The 
program, created by the EMI Music 
Foundation, was formally launched 
at the 16th annual Tejano Music 
Awards March 23 in San Antonio, 
Texas. Up to 10 $2,500 scholarships 
will be awarded each year. Five 
awards will be granted to students 
majoring in the arts or music, and 
five will be granted to students with 
other majors. The first 10 recipients, 
to be honored later this spring at an 
awards luncheon in Los Angeles, are 
Michael Andretti, St. Paul, Minn.; 
Ruben Castaneda, Yuma, Ariz.; 
Aida Egues, Sewell, N.J.; Jaime 
Gonzales Jr., Stuart, Fla.; Patricia 
Herrera, Baytown, Texas; Pamela 

Huster, Martinez, Calif.; Jennifer 
LeBaron-Rio, Phoenix; Carlos 
Marquez, Phoenix; Gina Santos, 
Pinellas Park, Fla.; and Julio 
Schwarz, Fort Smith, Ark. In addi-
tion, the EMI Music Foundation 
recently started the EMI/Nat King 
Cole Scholarship for African-Amer-
ican students. Contact: Sue D'Agos-
tino at 212-492-5440. 

R OCKIN' FOR A CURE: Singer/ 
songwriter Ani diFraneo has 
become a supporter of Arlington, 
Va.-based Rock for a Cure, a non-
profit group that unites music artists 
in the fight against breast cancer. At 
several of diFranco's upcoming con-
certs, the group will have volunteers 
handing out literature, selling but-
tons, and collecting donations. The 
charity has made a deal with Beloved 
Recordings and Shanachie Enter-
tainment to produce a benefit CD 
compilation of female artists. Con-
tact: Susan Burkat at 914-337-6888. 

CALENDAR 
A weekly listing of trade shows, con-
ventions, award shows, seminars, and 
other events. Send information to Cal-
endan Billboard, 1515 Broadway, New 
York, NY. 10036. 

APRIL 
April 6, Releasing Your Music Independently 

A-Z, presented by All Points Bulletin Worldwide, EK 
Horton Center, Los Angeles. 310-306-4205. 

April 9-May 17, ASCAP/Disney Musical The-
ater Workshop, Disney lot, Los Angeles. 212-621-
6234. 

April 16-18, Replitech Europe 1996, Jaarbeurs 
Congress and Convention Centre, Utrecht, Nether-
lands. 914-328-9157. 

April 20, Music In Cyberspace Conference, 
presented by NARAS New York Chapter, Marriott 
Marquis Hotel, New York. 212-245-5440. 

April 26-28, Second Adventures In Broad-
casting Promotion Director's School, seminar 
for radio marketing professionals, Sheraton Stam-
ford, Stamford, Conn. 203-288-2002. 

April 29-May 1, Billboard's 7th Annual Inter-
national Latin Music Conference, Hotel Inter-
continental, Miami. 212-536-5002. 

MAY 
May 1-5, Impact Super Summit Confer-

ence, Opryland Hotel, Nashville, 215-646-
8001. 

May 31-June 2, Music, Money & You: 
Inside Songwriting And Indio) Recording 
Conference, New Buffalo Marriott Hotel, 
Amherst, N.Y. 800-265-8481. 

May 31-June 2, Route 1 South Music Con-
ference & Festival, Richmond Marriott Hotel, 
Richmond, Va. 804-358-6296. 

takes his new post June 1. 
"Roger will not be calling a meet-

ing on that first day of all his chair-
men and presidents and managing 
directors," says a seasoned music 
industry executive who has worked 
closely with Ames and calls him 
"sophisticated, knowledgeable, 
quiet." He adds, "There'll be no 
grand receptions [to mark the 
appointment]." 
For this reason, Ames is expect-

ed to work well with the heads of 
PolyGram's U.S. record companies, 
who, among others, will report to 
him starting in June. These include 
Al Cafaro, president/CEO of A&M; 
Andre Harrell, president/CEO of 
Motown; and Russell Simmons, 
founder/CEO of Rush Communica-
tions and co-founder of Def Jam 
Recordings. "They won't find they 
have a competitor [in Ames]," says a 
music business veteran. "He'll do 
nothing to disturb the everyday 
running of their companies." 
Also reporting to Ames will be 

the following divisions: internation-
al pop marketing under senior VP 
David Munns; worldwide music pub-
lishing under chief executive David 
Hockman; worldwide classics and 
jazz under president Chris Roberts; 
PolyGram Group Distribution under 
president Jim Caparro; the finance 
function of PolyGram Holding Inc., 
which controls all of the company's 
U.S. operations; and the entire U.K. 
company, as before. 
According to PolyGram, Ames 

will "functionally oversee" its music 
activities in the rest of the world, 
working with the chiefs of divisions 
in Continental Europe (Rick Dob-
bis), the Far East (Norman Cheng), 
Latin America (Manolo Diaz), and 
Canada (Gerry Lacoursiere). 
These executives, however, will 

continue to report to Levy, along 
with Chris Blackwell, chairman of 
Island Entertainment Group. 
Levy remains chairman/CEO of 

PolyGram Holding, and Eric Kron-
feld will continue as that company's 
president/C00, reporting jointly to 
Levy and Ames. 
EMI Music's Rupert Perry, who 

worked in the U.S. in the '70s and 
was president of EMI America 
Records, adds that Ames "very 
much deserves" the promotion. "Of 
course, it's all down to that good 
training Roger had at EMI all those 
years ago," he jokes. 

Indeed, Ames began his record 
industry career in 1975 with EMI in 
the U.K., working in the interna-
tional and A&R departments. He 
joined PolyGram there four years 
later in the A&R department of 
Phonogram Records. Ames became 
GM of London Records U.K. in 1983 
and was later named managing 
director. In January 1993, he suc-
ceeded Maurice Oberstein as Poly-
Gram U.K. chairman/CEO. 

In addition to the assets Ames 
brings to the PolyGram Music 
Group post, industry observers say 
that the appointment will allow 

Levy more time to focus on the com-
pany's strategic and multimedia 
interests, including the movie divi-
sion. That division increased its 
sales in 1995 to $772 million, with 
an increase in operating loss to 
$42.5 million from $26.2 million in 
1994. Film sales represented 14% of 
PolyGram's total revenues last year. 
"In the last five years, I have 

devoted very little time to opera-
tions outside the U.S., and I don't 
think that's right," says Levy. "It 
was easy for me to lose touch with 
operations, and that's not very good 
either." 
He adds, "We are in the middle of' 

a fascinating time for entertainment 
companies. It's very difficult to have 
day-to-day operational responsibili-
ties and shape the strategy of the 
company." 
Levy notes that PolyGram 

Filmed Entertainment "is being run 
by a clear head in Michael Kuhn. 
The music division really had me as 
its head. I've got too much on my 
plate, especially running the Amer-
ican company, which is now [gener-
ating] in excess of $1 billion. It's 
more than one human being can do 
well." 
One senior music industry execu-

tive who is familiar with PolyGram 
comments, "The whole picture 
seems clear. The movie company is 
not doing well. Levy is now remov-
ing himself from the day-to-day 
operations of music. He has [divid-
ed] his business into two units. He'll 
spend more time [on movies] and 
make the board happy. And it's 
making Ames equal to Kuhn." 
Levy is adamant, though, that 

Ames' appointment to the new divi-
sion puts "no distance" between 
PolyGram's film and music opera-
tions. 
As for Ames' shareholding in 

London, an arrangement that dates 
back to 1983, Levy says, "There is 
a trust of which Roger is the bene-
ficiary. But Roger has had that 
while being chairman of the U.K. 
company, and I am fairly satisfied 
that this is the way we will go on 
working." 

London's share of the U.K. single 
market in 1995 was 7.2%, in third 
place behind RCA (9.3%) and WEA 
(8.4%) and far ahead of the next-
ranked PolyGram label, Mercury. 
However, its album market share 
was outside of the top 10 labels. 
London's artist roster includes East 
17, Ace Of Base (for the U.K.), and 
Systematic/London acts Whigfield 
and Baby D. 
Kennedy will assume control of the 

full range of PolyGram operations in 
Britain, including overseeing its film 
activities, and will report to Ames. 
He says he will "inherit an existing 
team that is second to none." 
Kennedy's private law practice rep-
resents Ames, as well as other senior 
U.K. record industry executives and 
such top recording artists as the 
Cranberries, Enya, Wet Wet Wet, and 
Take That. 

'ANTHOLOGY' VIDEO SERIES 
(Continued from page 6) 

announced, Capitol said it planned to 
ask for $24.98 a cassette and $179.98 
for the set, which would have been 
packaged with a book, photographs, 
and trinkets in a $229.98 collector's 
edition originally due this Christmas. 

However, the more Capitol pursued 
the project, the more concerned it 

became over differences between the 
marketing of videos and CDs. "If you 
name 20 issues, the answers are dif-
ferent for each," says a source. 
Letting others bid for the series 

"turned out to he the best situation," 
he adds. 
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Reviews Previews 
AL3,VS 
EIDITEID BY PAUL VERNA 

ANGELIQUE KIDJO 
Fila 
PRODUCER: Jean Hebrail 
Mango 162 531 039 

J7 Featured in Music To My Ears, Feb. 
24. 

POP 
MARK KNOPFLER 

Golden Heart 
PRODUCERS: Mark Knopfler & Chuck Amlay 
Warner Bros. 46026 
Imagine the bluesy rock vibe of "Brothers 
In Arms" and "On Every Street," the 
Celtic grace of Mark Knopfler's film 
scores, and a refreshed spirit, and you get 
a sense of what the artist's first non-sound-
track solo effort sounds like. Rife with 
moments that bring to mind Dire Straits 
hits of yore, "Golden Heart" will satisfy 
the band's followers' yearnings to hear 
new material. In fact, it could pass for a 
Straits album, were it not for the moments 
that present a more worldly outlook. 
Among the most compelling moments are 
the sardonic "Imelda," the Celtic "A Night 
In Summer Long Ago," and the uptempo 
"Cannibals." 

* GIRLS AGAINST BOYS 
House Of GvsB 
PRODUCER: Ted Niceley 
Touch And Go 149 
Sly and sophisticated, "House Of GvsB" 
shows Girls Against Boys refining their 
smart-core to a diamond edge. As a follow-
up to 1994's "Cruise Yourself" the album 
lacks an obvious crowd pleaser like "Kill 
The Sexplayer," but it makes up for that 
with a consistency alcin to the band's stun-
ner from '93, "Venus Luxure No. 1 Baby" 
The opening track and first single, "Super-
Fire," sets the tone with a dark, hard-ass 
groove, and each subsequent song melds 
sounds from techno, trip-hop, and noise 
rock into a sexy seamless mélange. Jump-
ing to Geffen with its next album, GvsB is 
a band on the verge. 

R&B 
VARIOUS ARTISTS 

Music From The Motion Picture Girl 6 
PRODUCER: Alex Steyermark 
Warner Bros. 46239 

Sex-hued soundtrack to Spike Lee-directed 
flick features vintage hits, and well as previ-
ously unreleased tracks by Prince before he 
became "the Symbol." Also featured are 
classic tunes recorded by the New Power 
Generation, the Revolution, Vanity, and the 

• Family—all of which were planted in the 
Purple One's garden at one time or another 
Prince's creative influences on said acts 
gives set a singular cohesiveness through-
out. Familiar tracks include Prince's sizzling 
"Hot Thing," saucy "Girls & Boys," and 
sensual ballad favorite "More"; Vanity's 
naughty "Nasty Girl"; and the Family's 
classic R&B romp "The Screams Of Pas-
sion." 

RAP 
MC REN 

The Villain In Black 
PRODUCERS: Various 
Ruthless 88561-5544 
On his third solo set, former N.WA 

SPOTLIGHT 

PATTI ROTHBERG 
Between The 1 And The 9 
PRODUCER: "Little' Dave Greenberg 
EMI 36834 
Gifted New York singer/Songwriter/ 
guitarist Patti Rothberg sings of love 
and relationships with a witty sophisti-
cation that belies her youth. Discovered 
busking in the subway (hence the 
album's title), the 23-year-old artist is 
one of the most lucid writers to emerge 
in some time, shining most brightly on 
the seductive opener "Flicker" the 
searing "lisat Me Like Dirt," the folky 
lead single "Inside," the uplifting 
"Change Your Ways," and an autobio-
graphical hidden track. Rothberg—who 
is supported by a top-notch band and a 
young producer whose instincts are as 
finely honed as her own—is a prime 
candidate for rock, alternative, triple-A, 
folk, and pop airplay. She is also a tal-
ented visual artist, and her paintings 
are featured in the album booklet The 
most inspired debut in recent memory 

rhymer MC Ren strides atop thick, tuneful 
tracks, rapping in a had-it-up-to-here style 
that's forceful and precise. He sounds like 
a ferocious rhyme animal, painting bal-
anced, technicolor portraits of black ghetto 
life while also standing up for the art of 
hip-hop. First single "Mad Scientist" 
asserts, "There's too many records out 
that ain't sayin' nuthieAnd fake-ass radio 
stations ain't playin' nuthin7The shit's 
gotta get back, it's time to MC." Distrib-
uted by Relativity. 

SPOTLIGHT 

TAJ MAHAL 
Phantom Blues 
PRODLCER. John Porter 
Private Music 100582139 
Bluesman Taj Mahal delivers his most 
fluid and accessible album in some 
years, performing material that befits 
his urbane style and showcases the tal-
ents of a backing band that includes 
guests Eric Clapton, Bonnie Raitt, and 
Mike Campbell. From the Cajun vibe • 
of Fats Domino tune "Let The Four 
Winds Blow" to the slow-blues drag of 
Doc Pomus chestnut "Lonely 
Avenue"—and from Mahal's acoustic 
gem "Lovin' In My Baby's Eyes" to 
the Jessie Hill rave-up "Ooh Poo Pah 
Doe—the album is highly spirited 
and extremely infectious. Clapton 
shines on the fiery "Here In The 
Dark" and "(You've Got To) Love Her 
With A Feeling," and Raitt duets with 
Mahal on "I Need Your Loving." A 
wonderful record from one of the 
genre's most eloquent voices. 

COUNTRY 
PAUL OVERSTREET 
Time 
PRODUCER: Jerry Crutchfeld 
Scarlet Moon 08732 
Paul Overstreet has become such a force for 
"positive country" that this album is being 
worked at both country and Christian sta-
tions. Writer of such classic songs as "Fbrev-
er And Ever Amen," "On The Other Hand," 
and "Digging Up Bones," he wrote or co-wrote 
nine of the 10 cuts here. And it's all upbeat, 

VITAL aREISSUES Te 

BI WE HOLIDAY 
Love Songs 
PRODUCERS: Steve Berkoextz & Mark Wider 
Columbia Legacy 64853 
This splendid effort, highlighting newly 
remastered '30s recordings by Holiday 
on Brunswick and Vocalion, without 
question is the best-sounding early 
Lady Day around:Ph/then with this 
release comes a promise from Legacy 
to rectify Sony's overreaching use of 
ambience-killer noise reduction systems 
on 78-era material during the early 
days of CDs; Legacy will rernaster all of 
its extensive Holiday holdings. The 
album package is slightly marred by 
amateur liner notes and casual proof-
reading—the last line of the lyrics to 
"You Go To My Head," certainly one of 
the classic Holiday interpretations, is 
rendered as "You head." (Legacy says it 
will fix the booklet typos.) The new 
sound should prompt airplay for the 
great singer's early work, like her lan-
guid, strangely sad "Night And Day" 

VAMPYROS LESBOS 
Sexadek Dance Party 
PROCUCER none hSled-
Motel 1 
This unquestionably odd release is 
drawn from the ersatz rock'n'roll scores 
of three "erotic horror" movies directed 
in 1970 by low-budget auteur Jess Fran-
co. Written by Manfred Hubler and 
Siegfried Schwab and performed bythe 
"Vampires Sound Incorporation," it 
could be described as the Electric - 
Prunes meet Esquivel at a love-in. Its 
cheesy, ultra-'60a sound is embellished 
by electric pianos, organs, sitars, fuzzed 
guitars, Herb Alpert-like horn charts, 
weird vocal pas‘mges, and sound effects. 
It's tacky fun throughout, with notable 
tracks including the psychedelic sound-
track-pop of"We Don't Care" and "The 
Six Wisdoms Of Aspasia." The album is 
dedicated to Franco's late star Soledad 
Miranda, and its booklet exposes her 
enjoyably tawdry movie stills. Contact: 
212-755-4328. 

SPOTLIGHT 

Cl,e Resurrection 

GETO BOYS 
The Resurrection 
PRODUCERS Vanoos 
Rap-A-Lot/Noo Trybe Virgin 41555 
The sixth Geto Boyz album reunites 
the crew's most famous lineup: Bush-
wick Bill, Scarface, and Willie D. As 
they declare in the set's first single 
and War cover), "The World Is A 
Ghetto," and the Geto Boys seem to 
have become ghetto men. There's 
more maturity and a lower body count 
in their skin-tight grooves. The pas-
sion they clearly still have for rapping 
manifests itself in lyrics that attack 
racist cops and uncaring policy-mak-
ers whom they view as hostile to those 
left to dwell in the inner cities. 
There's also deep sadness and a heavy 
moral tone attached to the words. 
Guest, voices include Menace Clan, 
Face Mob, and Larry Hoover—the 
Leader of Chicago's most notorious 
street gang, who asserts that "real 
gangstas go to the polls." 

family values music. Jerry Crutchfield's pro-
duction is crisp and brisk, and Overstreet is in 
fine voice. Contact: 334-633-9000. 

JAll 
HERBIE HANCOCK 

The New Standard 
PRODUCERS: Herbie Hancock & Guy Eckstine 
Verve 529 842 
Multitalented, groundbrealcing musician 
Herbie Hancock takes another step into 
unchartered territory by rendering rock, 
pop. and R&B tunes in an instrumental jazz 
setting, with a first-rate combo consisting of 
Michael Brecker, John Scofield, Dave Hol-
land, Jack DeJohnette, and Don Alias. The 
tunes? As eclectic as they come. From Nir-
vana's "All Apologies," Prince's "Thieves In 
The limple,"Sade's "Love Is Stronger 
'Than Pride," and Peter Gabriel's "Mercy 
Street" to the Beatles' "Norwegian Wbod 
(This Bird Has Flown)," Don Henley's "New 
York Minute," and Babyface's "When I Can 
See You," all are nearly unrecognizable, but 
surprisingly effective, and given to free-flow-
ing improvisation. A delightful musical 
experiment, and a statement about the 
adaptability of great songs. 

* JUNKO OMNI 
Piano Quintet Suite 
PRODUCERS: Hitrishi Namekata & Junko Onishi 
Blue Note 36483 
Engaging, progressive jazz pianist Junko 
Onishi's newest is a quintet date that fea-
tures American trumpeter Marcus Belgrave 
and Japanese alto saxophonist Eiichi 
Hayashi. Onishi's keyboard approach is 
impressively lyrical and rhythmically com-
manding, and her ensemble sound reclaims 
the hard-hitting spirit of the '60s innovators. 
Standouts include such originals as the 

razor-sharp title cut, the playful "Naturally" 
and the free-ly Latinesque "The liropic Of 
,Cancer." Her "Interlude 1" is a sweetly syn-
copated arrangement of a Robert Schumann 
piece, and, as a nod to another apparent 
influence, she plays Mingus themes "Peg-
gie's Blue Skylight" and "Orange Was The 
Color Of Her Dress Then Blue Silk" Also 
includes an ebullient version of "Take The ̀R 
lisin," with vocals from Belgrave. 

LATIN 
* LA LUPITA 
Tres-D 
PRODUCER. Jorge Amaro 
RCAII3MG 35103 
Clever Mexican rockers return with dark, 
often humorous vignettes of gut-wrenching 
quests for love and carnal happiness that are 
cemented to loopy, funk/ska/rock arrange-
ments and the delectably quirky vocals of 
Héctor Quijado and Rosa Marne. Though a 
left-field entry for U.S. Latino radio, this 
grinding 11-song set will likely become a 
mainstream favorite of rock-en-español 
devotees. 

* VICENTE AMIGO 
Vivencias Imaginadas 
PRODUCER: Vicente Amigo 
Sony Discos 81782 
Sorely underrated flamenco guitarist from 
Spain could score at U.S. Latino radio with 
spry, highly embraceable "Limón De Nata" 
or perhaps with an edited version of delicate 
ballad "Querido Metheny"—the latter entry 
featuring a lovely dialog with master gui-
tarist Paco de Lucia. Still, best outlets for 
this virtuoso performance lie with AC, jazz, 
or noncommercial stations. 

NEW AGE 
* POSSESSION + AFRICAN DUB 
Off World One 
PRODUCER. Bill Laswell 
Submeta 9801 
When is world music not world music? When 
it's been produced by Bill Laswell, who 
morphs, mutates, and recontextualizes the 
music of three African artists, Foday Musa 
Suso, Fousseny Kouyate, and Aiyb Dieng. 
Playing West African percussion and 
stringed instruments, including the kora and 
ingony, they give performances laced with 
looping drum grooves, ethereal atmos-
pheres, and Laswell's own deep dub bass 
lines. He weaves these elements into four 
seamless soundscapes that are edgier and 
darker than most ambient world fusion but 
explore much of the same terrain as Steve 
Roach and Jon Hassell. 

GOSPEL 
CISSY HOUSTON 

Face To Face 
PRODUCERS. Joel Moss & Cissy Houston 
House Of Blues 87007 
Long one of the most sought-after back-
ground vocalists in R&B and pop music, 
Cissy Houston has sung definitively with 
everyone from Elvis to Aretha, as well as 
her famous daughter Whitney. Houston 
turned her solo sights to gospel in the mid-
'70s, but it's clear she never forgot either 
the rhythm or the blues, and this latest 
offering is steeped in both. With the 
sparse, slide-guitar-driven blues of "God 
Don't Ever Change," a wonderful 
"gospelized" revision of "How Sweet It Is 
(To Be Loved By You)," and 10 other offer-
ings that run from soulful pop balladry to 
double-barreled, old-school gospel, Hous-
ton clearly establishes that her remarkable 
past is but a springboard to an equally aus-
picious present and future. 

Aulums. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit ancVor Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (Ibi.): New releases pred died to hit the top half of the chart in the corresponding format. CRITICS CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical 

merit.MUSIC TO MY EARS (.1]): New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 
Broadway, New York, N.Y. 10036. Send R&B albums to J.R. Reynolds, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fem Valley Road, 
Louisville, KY 40219. Other contributors: Havelock Nelson (rap/N.Y.); kv Lichbnan (Broadway/cabaret/N.Y.); Heidi Waleson (classicaVN.Y.); Drew Wheeler (jazz/N.Y.); Deborah Evans Price (contemporary Christian;Nashville); Gordon Ely (gospel); John Diliberto (new age). 
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S \GIS 
EIDITELD BY LARRY FLICK 

POP 
▪ MADONNA Love Don't Live Here Anymore 

(4:03) 

PRODUCER: Nile Rodgers 

WRITER: M. Gregory 

PUBLISHERS: May Twelfth/Warner-Tamerlane, BMI 

REMIXERS: SoulShock & Kadin, David Reitzas 

Maverick 7934 (c/o Warner Bros.) (cassette single) 
The second offering from La M's current 
collection of ballads, "Something To 
Remember," shows her luxuriously 
stretching out over the Rose Royce 
chestnut. Originally heard on the diva's 
"Like A Virgin" opus, the track has been 
effectively reconstructed twice—first as 
a lush slice of symphonic pop, and then as 
a old-school, jeep-soul cruiser. Both 
arrangements perfectly suit her vocal, 
which is rife with emotional belts and 
theatrical gasps. The Soulpower remix by 
SoulShoCk & Karlin should prove revela-
tory to programmers who remain drunk 
on the funk of Mary J. Bilge and Faith 
Evans, while David Reitzas' string-laden 
version will please those who never got 
enough of the previous "You'll See." The 
bottom line is that this will likely be 
another smash for an artist whose stock 
as a credible musical entity deservedly 
rises with each release. 

TOTAL Kissin' You (4.4 
PRODUCER: Raphael Saadiq 

WRITER: not listed 

PUBLISHER: not listed 

Bad Boy Entertainment 9056 (c/o BMG) (cassette sin-

gle) 

Chugging jeep-soul meets strumming 
psychedelic pop on this refreshingly 
unique, immediately infectious effort. A 
savvy creative sidestep from the much-
copied sound of the previous "No One 
Else," this song will likely be the single 
that pushes the act beyond flavor-of-the-
moment status—particularly given the 
rich vocal personality displayed. These 
young women are clearly capable of more 
than purring over a canned beat. Leaving 
the mind reeling with possibilities, this 
single is not to be missed. 

>COLOR ME BADD The Earth, The Sun, The 
Rain (3:37) 
PRODUCER: Narada Michael Walden 

WRITERS: E. Wolff, S. Piersa 

PUBLISHERS: Elliot Wolff/EMI-Virgin, ASCAP; Stacey ' 

Piersa/Chrysalis Songs, BMI 

Giant 8136 (do Warner Bros.) (cassette single) 

Before there was an army of harmonious 
male quartets vying for radio time, there 
was Color Me Badd. The act previews its 
third album, "Now And Forever," with a 
ballad that coasts with finger-snapping 
rhythm and retro-pop melodic influence. 
A little on the formulaic side, the perfor-
mance is sweet and full of earnest energy. 
Give it a fair shot. 

SPIN DOCTORS She Used To Be Mine (3:26) 
PRODUCERS: Danny Kortchmar, Peter Denenberg 

WRITER: not listed 

PUBLISHER: not listed 

Epic 7715 (c/o Sony) (cassette single) 

It has been a long, long time since this 
band has offered a single so fun and invig-
orating. A peek into the forthcoming 
"You've Got To Believe In Something," 
this rocker rattles with palpable funk and 
pop glee. The guitars attack hard enough 
to woo rock radio, while the slick produc-
tion and harmony-fueled chorus smack of 
top 40 success. 

MARK SNOW X-Files Theme (3:25) 
PRODUCER: Mark Snow 

WRITER: M. Snow 

PUBLISHER: TCF, ASCAP 

REMIXER: PM Dawn 

Warner Bros. 8151 (CD promo) 

The media and public frenzy surrounding 
Fox-TV's "The X-Files" appears likely to 
accelerate to manic proportions with the 

onset of the album "Songs In The Key Of 
X: Music From And Inspired By The X-
Files." Panning the flames is the availabil-
ity of the show's haunting instrumental 
theme, which should be a nifty morning 
radio show novelty item. For added pro-
gramming incentive and a greater level of 
vibeology, PM Dawn has remixed the 
track with a spooky hip-hop hand, sam-
pling dialog from the show and adding an 
armload of sound effects. Way cool. 

JUDY TORRES No Reason To Cry M:30) 
PRODUCER: not listed 

WRITERS: E. Molina, M. Rodriguez 

PUBLISHERS: Protoons/M8a/Molina, ASCAP. 

REMIXERS: Danny Conglio, Chris Gioello, Richie Santana, 

Glenn Friscia 

CIPM/F'rufile 2502 (cassette single) 

Profile's new dance-driven subsidiary 
continues to position itself toward 
crossover radio with this Latin-inflected 
ditty which is actually a savvy remix of a 
jam first recorded for Profile several 
years ago. Freestyle aficionados will know 
Torres from her numerous cute past 
efforts, and the time has come for main-
stream popsters to finally embrace this 
highly appealing artist. The remix team. of 
Danny Conglio, Chris Gioello, Richie San-
tana, and Glenn Friscia carefully walks 
the line between slick Euro-NRG and 
more edgy house. A fun one for the boom-
boxes. Contact: 529-2600. 

CLARRISSA Sail Away (3:48) 
PRODUCER. Don Gehman 

WRITER: M. Rank 

PUBLISHERS: Cathedral de Satyr/Wamer-Chappell, ASCAP 

Mammoth 6656 (c./o Atlantic) (CD single) 

Similar to such acts as the Gin Blossoms, 
Clarrissa is mining an audience attracted to 
mellow, inoffensive pop/rock. "Sail Away" 
answers the call with nicely executed coun-
trified guitar and understated, clear vocals. 

R&B 
LV. I Am LV. (4:3)) 

PRODUCERS: Montell Jordan, Shappell Crawford 

WRITERS: L Sanders, M. Jordan 

PUBLISHERS: T-GirVG's Only, BMI; Mo' Swarig/Shep and 

Shep, ASCAP 

Tommy Boy 7724 (cassette single) 

The oh-so-soulful singer who helped propel 
"Gangsta's Paradise" by Coolio to multifor-
mat success will continue to build his own 
fan base with this grinding slow jam. The 
lyrics swerve from a heated romantic sce-
nario into a chorus built around increasing 
awareness of L.V.'s identity. Thik about 
marketing and music going hand in hand! 
Fortunately, the groove (courtesy of co-pro-
ducer Montell Jordan) and L.V.'s perfor-
mance are strong enough to make such 
obvious grandstanding seem like nothing 
more than the rap arena's standard jock-
grabbing. 

>REV RUN Sanctified (3:03) 
PRODUCER: not listed 

WRITERS: J. Simmons, L Smith, B. Walker 

PUBLISHERS: Del JarrYFunk Groove/Reverend Run/Paragon, 

ASCAP 

Benson 32144 (CD single) 

Far from the days when he rocked and 
rhymed about his sneakers and twisted 
nursery rhymes into slamming beats, the 
former Run-D.M.C. member turned rev-
erend brings his extensive experience and 
talents to the table in this track for the 
higher good. Run displays a surprisingly 
smooth singing voice in this gospel/rap 
hybrid and shows, like his brother Russell 
Simmons, that he still has his ear to the 
streets. 

PUFF JOHNSON Forever More 14:01) 

PRODUCER. Narada Michael Walden 

WRITERS: N.M. Walden, P Johnson, S.J. Dakota 

PUBLISHERS: Gratitude Sky/Warner-ChappeIVHackley, 

ASCAP Ensign, BMI 

Work 7655 (do Sony) (cassette single) 

Johnson effortlessly glides through this 
pop-sweetened R&B ballad, produced 
with recognizable flair by the venerable 
Narada Michael Walden. The song itself 
is a tad predictable but pleasantly execut-
ed. It is easy to imagine love-struck 
young girls swaying and singing along to 
this. From the album "Miracle." 

* MAXWELL 'Til The Cops Come Knockin' (4:13) 

PRODUCERS: PM. & Musse „ 

WRITERS: Musse, H. David 

PUBLISHERS: Sony/ATV/MuszeweIVGan Zmira, ASCAP 

Columbia 7671 lelo Sony) (cassette single) 

Add Maxwell's name to the growing list of 
artists forging the new-school soul trend 
of melding classic sounds with current 
jeep grooves and live instrumentation. 
That combination, with the addition of 
smooth falsetto vocals and intelligent 
lyrics, results in a deliciously seductive 
single that inspires fond comparisons to 
Marvin Gaye and early Prince. A must for 
R&B formats, though pop and AC pro-
grammers should have a close listen, too. 
From Maxwell's equally noteworthy 
album, "Urban Hang Suite." 

COUNTRY 
GARTH BROOKS The Change (4:05) 

PRODUCER: Allen Reynolds 

WRITERS: T. Arata, W. Hester 

PUBLISHERS: Little Tybee/Forerunner/MCA, ASCAP 

Capitol 10324 (c/o Cemal (CD promo) 

Brooks should score big at country radio 
with this well-written ballad, penned by 
Tony Arata (who wrote "The Dance") and 
Wayne Hester. The lyric is eloquent and 
powerful: "And I hear them saying you'll 
never change things/And no matter what 
you do/It's still the same thing/But it's not 
the world that I am changing/I do this so 
the world will know/That it will not change 
me." Wow! Can these guys write or what? 
Brooks turns in one of his best vocal per-
formances to date—sensitive, understat-
ed, honest and not preachy. This is music 
with meaning, a great, great song. 

GEORGE STRAIT Blue Clear Sky (2:52) 
PRODUCERS: Tony Brown, George Strait 

WRITERS: M.D. Sanders, J. Jarrard, B. DiPiero 

PUBLISHERS: Starstruck Writers Group/Mark D./Alabama 

Band/Wild Country/Miss Blyss, ASCAP 

MCA 55187 (do Un)) (7-inch single) 

From the catchy, melodic introduction to 
the steel guitar weaving throughout this 
lively uptempo number, it sounds like 
Strait has another hit on his hands. That 
readily identifiable, likeable, warm Texas 
voice totally sells this sweet song about 
the joys of finding love. As usual, Strait 
knows how to pick 'em—and how to sing 
'em. 

TRACY LAWRENCE Time Marches On (3:03) 
PRODUCER. Don Cook 

WRITER: B. Braddock 

PUBLISHER: Sony Tree, BMI 

Atlantic 6699 17-inch single) 

The title cut of Lawrence's current album 
is an intriguing song that chronicles the 
life of a family in its different stages; it 
uses vivid images that connect the listener 
to the lyric through the characters and 
cultural references. Lawrence's delivery 
and Cook's production are right on target, 
making for an enjoyable single that should 
find a welcome place on country playlists. 

* THE SKY KINGS Picture Perfect (3:09) 
PRODUCERS: Rob Feaster, Rusty Young, Bill Lloyd, John 

Cowan 

WRITERS: RE. Orrall, J. Northrup 

PUBLISHERS: EMI-ApriVeids/Milene, ASCAP 

Warner Bros. 8100 (CD promo) 

Welcome back. It has been way too long 
since country radio has had the chance to 
play music featuring these three talents: 
former New Grass Revival vocalist John 
Cowan, Foster & Lloyd's Bill Lloyd, and 
former Poco member Rusty Young. The 
song is a solid, uptempo tune marked by 
excellent musicianship and energetic pro-
duction. This could be the start of some-
thing big for these guys all over again. 

DANCE 
* ANGELA LEWIS Dream Come True (no tirnIng 
listed) 

PRODUCER: Brian Bristol 

WRITERS: B. Bristol, A. Lewis 

PUBLISHERS: Listening Parlor/Angela Lewis/Loki, BMI 

REMIXERS: Junior Vasquez, Hani, Brian Bristol 

Grooviliclous 032 (12-inch single) 

Clubland has a potential star in its 
midst with the introduction of Lewis, a 
charming young performer capable of 

rising above the traffic of a busy house 
jam. She commands the track at all 
times, which is an impressive little trick 
considering the high-powered presence 
of remixer Junior Vasquez and producer 
Hani. The mixes stretch from tribal to 
disco-spiced, with a convincing splash of 
R&B here and there. Quite cute. Con-
tact: 212-371-5345. 

* KERRI CHANDLER Hallelujah (.0 timing list-

ed) 

PRODUCER: Kern Chandler 

WRITER: not listed 

PUBLISHER: not listed 

REMIXER: Kern Chandler 

King Street 1040 (12-inch single) 

Chandler remains one of the best-kept 
secrets of house music. Unlike so many 
of the production flavors of the moment 
grabbing brief above-ground attention, 
he is continually rethinking his overall 
sound and approach to melody, while 
constantly searching for a harder - 
groove. On "Hallelujah," he dips into 
warm spiritual waters, infusing house 
rhythms with hands-in-da-air percus-
sion and rousing keyboard rolls. The 
hook remains smartly prominent at all 
times, raising even the requisite dark 
dubs a catchy cut above the rest. Con-
tact: 212-995-9566. 

* ROZ WHITE Bad For Me (8.22) 

PRODUCER: Ed "Gusto" Green 

WRITERS: D. Thomas, C. Veal 

PUBLISHER: Hurrah, ASCAP 

REMIXER: Ed "Gusto" Green 

Bullet 004 (12-inch single) 

White takes a healthy stride toward 
achieving mega club divadom à la early 
CeCe Peniston with this anthemic 
house kicker. Fast-rising producer Ed 
"Gusto" Green shows that he has a 
sharp ear for poppy choruses, as well as 
an obvious penchant for revisiting the 
disco era—both are richly apparent on 
this track. He tightly layers White's 
lead and harmony vocals between the 
slick keyboards and muscular bassline, 
creating a phat and forceful sound that 
seems designed for peak-hour club play 
and crossover action. Something to 
keep a close eye (and ear) on. Contact: 
201-662-8541. 

AC 
MIKE AND THE MECHANICS Another Cup Of 
Coffee (4:181 
PRODUCERS: Christopher Neil, Mike Rutherford 

WRITERS: M. Rutherford, C. Neil 

PUBLISHERS: Hit & Run/Michael Rutherford/Warner-

Tamerlane/Hidden Pun, BMI 

Atlantic 6427 (cassette single) 

Atlantic takes another earnest shot at 
reviving interest in this act's overlooked 
1995 album, "Beggar On A Beach Of 
Gold." The storytelling nature of this 
song may grab the attention of adult lis-
tews in search of more than "000hh 
baby, baby" love fodder. The strolling 
midtempo music is a bright, lively con-
trast to the somewhat resigned, dark 
tone of the lyrics—perhaps to the sin-
gle's detriment. Time will tell. 

ROCK TRACKS 
GARBAGE Only Happy When It Rains (3:291 

PRODUCER: not listed 

WRITER: not listed 

PUBLISHERS: Vibecrusher/Irving, BMI; Deadarm, 

ASCAP 

Almo Sounds 4860 (CD single) 

There is no point in singling out any par-
ticular performance on most Garbage 
tracks, and "Only Happy When It Rains" 
is no exception. Solid all the way 
through, the song plays Shirley Man-
son's intriguing vocal style perfectly 
against Steve Marker and Duke Erik-
son's splendid guitars. As usual, Butch 
Vig's drumming is tight and full of flare. 
Faded vocal sections and overdubs per-
fect the mix, while Garbage maintains 
status quo with vibrant, haunting lyrics 
such as those on "Vow" and "Queer." If 
you're not playing this, you don't have a 
pulse. 

RED HOT CHILI PEPPERS Aeroplane (4.08) 
PRODUCER: Rick Rubin 

WRITERS: Kiedis, Flea, Navarro, Smith 

PUBLISHERS: Three Pounds of Music/EMI-Blackwood, 

BMI 

Warner Bros. 8018 (CD single) 
This delightful flight of fancy from the 
Chili Peppers shows why the act contin-
ues to succeed in spite of a frequently 
changing lineup and evolving musical 
tastes. An attractive pop tune pepped up 
with Flea's characteristic funk bass, 
'Aeroplane" may not be the Peppers' 
finest piece, but it is exceptionally radio 
friendly. • 

SLACIUAW Off The Cuff (4:02) 
PRODUCERS: Rob, Slackjaw 

WRITERS: Slackjaw 

PUBLISHER: not listed 

Maple Bar 97207 (7-inch single) 

Don't listen to this just because the band 
is from the Pacific Northwest. Oh, all 
right, if that's what it takes, so be it. 
"Slackjaw" may not explode in the near 
future, but the band is definitely laying 
the groundwork for greater things. Lead 
vocalist Erie Sehopmeyer is that unique 
singer who never sounds polished but 
whose rough edges complement the 
equally jagged playing by his band-
mates. 

JAWBREAKER Accident Prone (3:48) 
PRODUCERS: Rob Cavallo, Jawbreaker 

WRITER: not listed 

PUBLISHER: Seabiscuit, BMI 

DGC 4862 (do Uni) (CD single) 

"What's the closest you can comeflb an 
almost total wreck/And still walk 
away/All limbs intact?" This and other 
questions posed in "Accident Prone" pro-
vide a little something for the masochist 
in all of us. Dark in tone similar to early 
Smiths but harder-edged musically, Jaw-
breaker serves up this treat with blazing 
guitars. 

RAP 
* PUNK BARBARIANS Bubblin' (no timing listed) 
PRODUCER: Poisoned Ivy 

WRITER: not listed 

PUBLISHERS: Little Stephen/Barbaric Entertainment/III 

Heads, BMI 

Lethal 34234 (do MS Distributing) (CD single) 

One minute into this head-bobbin' jam, 
you can tell that this promising Long 
Island, N.Y., quartet has been operating 

• under the schooling of Public Enemy. It's 
all in there: the sharp, relevant lyrical 
construction, the unusual style of bend-
ing words, and the formation of hooks 
that become permanently embedded in 
the brain upon impact. However, this act 
also forges its own interesting vibe that 
will keep detractors at arm's length. This 
mad-catchy single has the juice to go well 
beyond expected street-level credibility. 
Top 40 props could also easily be a part of 
its immediate future. Contact: 212-768-
0404. 

DEE ARTHUR Dee 4 Mine (4:14) 
PRODUCER: not listed 

WRITERS: C.D. Williams, Mr. Stank 

PUBLISHERS: 848 Records, Str8 Game 

Navarre 102 (CD single) 

The old school-styled refrain backed with 
synthesizers shows that Arthur knows 
what a good lick should sound like. How-
ever, this artist is hardly ready for air-
play, as he doesn't offer anything new 
lyrically or musically. Also, production 
lacks clarity and balance, making listen-
ing a chore. 

POPPA DOO Mother's Prayer 13:42) 
PRODUCER: Swift C. 

WRITERS: Tory C., C. Dolby, D. Martin 

PUBLISHER: BMG, BMI 

Aves/Critique 15470 (c/o BMG) (CD single) 

A nice writing flair momentarily lifts this 
track from mediocrity but then descends 
into a mire of clichés. Musically, the stan-
dard sing-song meter of "Mother's 
Prayer" contributes to an overwhelming 
feeling that we have heard a similar but 
superior song. 

SINGLES. PICKS (110.): New releases with the greatest chart potential. CRITICS CHOICE (*): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
• developing acts worthy of attention:Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributor: Brett Atwood (L.A.). 
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MUSIC 

MTV'S ULTIMATE SPRING BREAK BASH 
Sony Music Video/MTV Home.Video 
50 minutes, $14.98 
For most high school and college party-
ers, spring break 1996 is still fresh 
enough in mind to taste. And thanks to 
this best-of compilation carved from 10 
years of holiday beach parties hosted 
by MTV, the sun-soaked fantasies of 
pubescent males need never fade away. 
Included in this well-oiled video pas-
tiche are performances by the Red Hot 
Chili Peppers, TLC, Soul Asylum, and 
Bush, among others, with guest 
appearances by Alicia Silverstone, Jon 
Stewart, and Rodney Dangerfield. 
Dream on... 

CHILDREN'S 

BABY LOVE: BABIES BEING BABIES 
WhiteStar Video 
35 minutes, $9.95 
Take three on the baby-face bandwagon 
is the first original production to come 
from Kultur label WhiteStar Video. The 
now-recognizable formula of close-up 
footage of babies doing their thing is 
winning over infants and their parents 
galore, and this title—with a cast of 
more than 90 young ones—will not dis-

. appoint the masses. The studio-quality 
production is noteworthy, and the low 
price makes this one a good bet for par-
ents and the gift-buying crowd. 

MASKED RIDER 
Saban Home Entertainment/WarnerVision 
45 minutes, $12.95 
Another video release culled from the 
vaults of popular children's TV series, 
"Masked Rider" comes courtesy of the 
Fox Children's Network. Created by 
Bob Hughes, the eye behind "Mighty 
Morphin Power Rangers" and "Ameri-
ca's Funniest People," the live-action 
story of a teen with a split personality 
(dashing dude Dex by day, alien super-
hero by night) is a hit with children 
ages 6-11. Saban is kicking off the hi-
tech show's video debut with the release 
of two two-part specials, "Escape From 
Edenoi" and "Super Gold Special," and 
lots of promotional support. 

SEE HOW THEY GROW 
Sony Wonder 
30 minutes each, $12.98 each 
The four latest episodes in Sony Won-
der's wonderful live-action animal 
series—"Desert Animals," "Sea Ani-
mals," "Jungle Animals," and "Tree Ani-

• mals"—are as fun and educational as 
the initial crop of titles the label suc-
cessfully released last year. The formula 
for each program is the same: follow 
baby animals of all shapes and sizes 
from birth to the time they are able to 
make it on their own. Based on the Dor-
ling Kindersley books of the same 
name, the series offers much more than 
most of the standard live-action fare in 
terms of production values and content. 

MR. HUMDINGER GOES FISHING 
Snowball Productions 
30 minutes, $12.95 
First in a series of humorous live-action 
videos, "Mr. Humdinger" seeks to teach 
children about the world of the commer-
cial fisherman. Guided by the unlikely 
triumvirate of a fisherman; his Gilligan-
esque sidekick, for whom the video is 
named; and a puppet aptly called Mr. 
Fin, the program journeys to sea 
aboard a 90-foot fishing boat. In addi-
tion to engendering its share of fun and 
adventure, the program features water-
safety tips, such as how to use a life 

jacket. Production values are on par 
with most of the short and simple inde-
pendent videos of this genre. (Contact: 
805-257-4904.) 

HEALTH & FITNESS 
JENNY CRAIG: LET'S GET STARTED 
WarnervIsion 
40 minutes, $14.95 
Building on the baby-step, nurturing 
attitude that has kept customers com-
ing back to her weight-loss program, 
Jenny Craig segues into the fitness 
video market with a trio of programs 
tailor-made for beginners. The first in 
the series, "Let's Get Started," contains 
30 minutes of low-impact aerobics and 
basic toning segments, as well as a 
hearty, helpful dose of testimony from 
Craig and some of her successful 
clients, who also participate in the exer-
cises. A real exercise video made with 
real people. 

DOCUMENTARY 

KIDNAPPED BY UFOS, 
Nova 
60 minutes, $19.95 
Pulled directly from its PBS television 
run—including funding acknowledg-
ments—this "Nova" video builds on the 
continuing fascination with aliens. A 
roll call of regular Joes who share their 
stories of close encounters meshed 
with testimony from the physicians, 
psychiatrists, and scientists (including 
Carl Sagan) who are studying them, 
the program is one of the most elabo-
rate and balanced of its kind. "Nova" 
specials are available to retailers the 
day after their television airing. Other 
recent titles include "Terror In The 
Mine Fields" and "B-29 Frozen In 
Time." (Contact: 212-444-3270.) 

THE SMART ONES 
Paragon Media 
25 minutes, $29.95 
The story of master Tahltan-Tlingit 
wood carver Dempsey Bob opens a 
door to one of the most treasured tra-
ditions of the indigenous people of 
Canada's Pacific Northwest, 80% of 
whom were killed in a small pox epi-
demic at the turn of the century. Inter-
views and stories told by Bob, histori-
ans, and museum curators pepper a 
parade of beautifully documented 
footage of the land, the giant wooden 
mask carvings, and some of the cere-

monies in which they are used. A 
good—albeit a bit expensive—choice 
for fans of Discovery and National 
Geographic programming. (Contact: 
800-874-5547.) 

SPORTS 

GOLF'S GREATEST TRICK SHOTS 
Personal Quest Media 
60 minutes, $19.95 
A golf-cart accident several years ago 
left golf pro Dennis Walters a para-
plegic, but he takes to the course with 
pride and an infectious sense of humor 
in this entertaining video. Endorsed by 
Arnold Palmer, Walters' video is a tes-
tament to courage and determination. 
Literally strapped to his cart in a 
standing position, Walters dips into his 
golf bag of tricks and pulls out such 
gems as a three-headed club and a club 
made out of his old fishing rod. At the 
video's conclusion, Walters tells his 
remarkable story. (Contact: 714-589-
1805.) 

INSTRUCTIONAL 
CYBERSAFE: A PARENT'S GUIDE TO THE 
INTERNET 
Parallel Productions Inc 
45 minutes, $19.95 
The popular media's fascination with 
the dark side of cyberspace has fueled 
fear and loathing in parents who know 
not where their children journey when 
they sit down in front of the computer 
screen. Enter this responsibly present-
ed, no-frills guide, which is geared at 
parents interested in protecting loved 
ones from the pornography and 
pedophilia that exists online. The 
emphasis here is on providing adults 
with basic training about computers, 
online services, and the Internet so they 
can make educated decisions and even - 
take steps to block their children from 
certain cyber sites. (Contact: 810-363-
1442.) 

FENG SHUI: THE CHINESE ART OF PLACE-
MENT AND DESIGN 
Mirror Images 
60 minutes, $29.97 

Ancient Eastern system of balancing 
life's energies within the home and 
workplace is given a modern makeover 
in its first video treatment. The pro-
gram blends commentary from feng 
shui experts with lots of footage, dia-
grams, and even sporadic quizzes. Great 

attention, for example, is given to expla-
nation of the "Bagua" diagram, which 
comprises such elements as knowledge, 
career, and children and, according to 
feng shui, should be laid on a diagram of 
a structure in order to help the inhabi-
tant maximize life's most central ele-
ment: health. The subject is a bit eso-
teric for the uninitiated, but students of 
the discipline and those interested in 
alternative healing may embrace it. 
(Contact: 800-551-2482.) 

ANIMATION 
THE MAXX: THE ORIGINAL SERIES 
Sony Music Video/MTV Home Video 
120 minutes, $14.98 
Two-hour video bonanza contains the 
first 13 episodes of the weird MTV 
series based on the comic book creat-
ed by Sam Keith. As fantastic as they 
come, Maxx's split-personality story 
moves the protagonist between "The 
City," a bleak landscape where he 
wanders the streets dreaming of 
becoming a Superman type, and "The 
Outback," a wild wonderland where 
he is transformed into his desire. 
True to its gente, Maxx is accompa-
nied by a beautiful woman in both 
worlds, who serves as freelance social 
worker in the former and a super-
Jane jungle queen in the latter. For 
"Maxx" fans, this release is a dream 
come true. 

NT 
AC 1-1\/ 
EC,ITED BY BRETT ATVVCX:DID 

BETTY 
Limboland 
Intersound Records 
Enhanced CD 

Betty's fan base, which helped the trio 
sell more than 400,000 units before it had 
a distribution deal, will be thrilled to see 
that the act has arrived in the multime-
dia universe. Highlights include a mes-
merizing photo collage and a "mocumen-
tary" on the band's history Unfor-
tunately, the multimedia material, which 
consists of band lyrics, videoclips, and 
trading-card-style "Betty Cards," is fair-
ly dull and lacks dimension. At least 
Intersound didn't up the sticker price for 
the enhancements. 

RIVERDANCE—THE SHOW 
Radio City Music Hall, New York, March 13-17 

ON * STAGE 

A sensation in Ireland and the 
U.K., Celtic music and dance 
extravaganza "Riverdance—The 
Show" took Manhattan by storm 
on the week leading up to St. 
Patrick's Day, with eight sold-out 
performances at Radio City Music 
Hall. 
Conceived by Moya Doherty and 

composer Bill Whelan as interval 
entertainment for the Eurovision 
Song Contest in 1994, "Riverdance" 
blossomed into a full-scale produc-
tion that showcased the diversity of 
Celtic music and dance and their 
influence on the folklore of such 
regions as Spain, Russia, and Nova 
Scotia. 

Musically, "Riverdance"—the 
soundtrack of which was released 
in late 1995 in the U.S. on Atlantic 

Records—showcased the fine play-
ers who made up the Riverdance 
Orchestra: American/Irish violin-
ist Eileen Ivers, uilleann pipe play-
er Davey Spillane, saxophonist 
Kenneth Edge, accordionist Mar-
tin O'Connor, and the choral group 
Anúna. 
As a dance revue, "Riverdance" 

couldn't have been more dazzling. 
Led by Jean Butler and Colin 
Dunne, the troupe showcased its 
mastery of a wide variety of styles, 
from traditional Irish hard step to 
tap dancing, flamenco, and ballet-
inspired steps. 
Taken as a whole, "Riverdance" 

was a global spectacle that said less 
about Celtic tradition than about its 
pervasiveness in other cultures. 
For instance, in a Russian number, 
a projected image of onion-shaped 
domes set the scene in Moscow, and 

ballet-styled choreography and 
Eastern:-flavored tonalities 
matched the mood. Similarly, a 
fiery flamenco suite—featuring a 
sumptuous dance by Maria 
Pagés—invoked the spirit of the 
Andalucia region of Spain. 
During the the tap-dancing num-

bers, the audience was treated to 
the footwork of Tank Winston and 
Daniel B. Wooten, whose perfor-
mances were worthy of "Jelly's 
Last Jam." 

Clearly, the intent of the creators 
of "Riverdance" was to show the 
world that Ireland's cultural bor-
ders extend well beyond the British 
Isles. Like the river that runs 
through the James Joyce master-
piece "Finnegans Wake," "River-
dance" originates in the Emerald 
Isle but flows to faraway lands. 

PAUL VERNA 

GO BIG 
OM Records 
Enhanced CD 
OM follows its two ultra-hip music-
and culture-based ECDs ("The Groove. 
Active Collection" and "Spiritual 
High") with this impressive foray into 
the thrash funk/punk realm. "Go Big" 
is a near-perfect package, providing 
impressive skate/snowboard clips in 
the self-explanatory categories "Big 
Air," "Freestyle," and "Eat Shit," as 
well as exceptional music coverage, 
with such acts as Sublime, 311, and 
Front End Loader. Producers round 
out the ECD with layouts of eminent 
skate rag Thrasher and underground 
Bay Area-based 'zine "Slap." The disc, 
which runs a reasonable $15.98, lacks 
only in true depth: Users may tire 
after an hour of ramp/snow tricks and 
rowdy bands. Then again, probably 
not. Heavy drug overtones may not 
please the folks. 

AUDIO 
BMKS 
EDITED BY TRUDI MILLER ROSENBLUM 

SPIDER-MAN: THE LIZARD SANCTION 
By Diane Duane 
Full-cast dramatization 
Simon & Schuster Audio 
1.5 hours, $12.00 
No longer just kids' stuff, today's comic 
books are complex, intelligent, and 
adult-oriented, yet they retain the 
action and adventure that kids love. One 
symbol of comic books' increasing main-
stream respect is the appearance of 
hardcover novels of new superhero 
tales. In this release, Simon & Schuster 
takes one of these novels, by New York 
Times best-selling author Diane Duane, 
and turns it into an entertaining audio 
dramatization, brought to life by a full 
cast of actors, dramatic music, and 
sound effects. 

Photojournalist Peter Parker heads 
to Florida to cover a space-shuttle 
launch but finds more than he bar-
gained for: gentle scientist Curt Con-
nors has turned into his alter-ego, the 
Lizard, and has gone on a rampage 
through the Everglades, while a crimi-
nal syndicate controls him and uses 
him to steal a revolutionary substance 
that is vital to the success of the shut-
tle launch. Peter goes undercover as 
Spider-Man to find out the truth and 
save the day .... but matters are com-
plicated when the ever-deadly alien 
Venom shows up to kill both the 
Lizard and Spidey. This lively audio is 
aimed at Spider-Man fans of all ages, 
combining action-packed fight scenes 
with an intriguing and well-thought-
out plot. 

ROD SERLING: THE ZERO HOUR 
Program One: The Desperate Witness 
Full-cast dramatization 
HighBridge Co. 
1 hour, 40 minutes, $16.95 
"The Zero Hour" was a radio show host-
ed by Rod Serling of "The 'De/flight 
Zone." The program, which ran from 
1973 to 1974, featured adaptations of 
best-selling mystery novels performed 
by television personalities and stars 
from radio's Golden Age. Richard Cren-
na, Julie Adams, and Keenan Wynn star 
in this tale of George Stroud, a crime-
magazine staffer who has an affair with 
his boss' mistress. The boss kills the 
mistress in a fit of passion, then orders 
Stroud to track down the man who can 
ruin his alibi—a shadowy figure who 
saw the boss enter the girlfriend's 
apartment on the night of the murder. 
Trouble is, the shadowy figure was none 
other than Stroud himself. It's an 
intriguing story, well-acted, and Ser-
ling's trademark voice-overs are always 
a treat. 

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 3817 Brighton Court, Alexandria, Va. 22305. ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Blvd., Los 
Angeles, Calif. 90036. BOOKS: Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218 
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Call Jeff Serrette NY State - 212-536-5174 
Billboard Classified • 1515 Broadway 

New York, NY 10036 

FAX YOUR AD 
212-536-5055 
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-CLASSIFIED ADVERTISING RATES 
Regular Classified: $5.50 per word, minimum order: $115.00 

DISPLAY CLASSIFIED: 1" - 1 issue $156.00 PER 
1" - 3 issues 143.00 PER 
1" - 13 issues 136.00 PER 
1" - 26 issues 127.00 PER 
1" - 52 issues 106.00 PER 

REVERSE ADVERTISEMENTS: $20.00 
POSITION WANTED: $75.00 PER COLUMN INCH 

BOX NUMBER: $22.50,,RADIO HELP WANTED: $85.00 PER INCH 
CLASSIFIED ADVERTISING IS NON-COMMISSIONABLE 

CALL TOLL FREE: 1-800-223-7524 
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SERVICES 

CD-AUDIO/CDuROM 
CASSETTE DUPLICATION • VINYL RECORDS 

High- \ olume Replication for Labels & Multi-media Producers - 

Also, Complete, Retail-Ready Packages with Graphics Design & Packaging. 

EUROPAEr-WLTD1 
CALL FOP OUR CATALOG , 800_455_8555 

75 Varick Street, New York, NY 10013. (212) 226-4401 FAX (212) 966-0456 

Manufacturing for independents, Since 1977 

THE NAMES YOU KNOW AND TRUST... 
HIGH BIAS BULK-BLANK AUDIO TAPES 

UNBOXED-UNLABELM 

LENGTH 
*Tot( 
puct_SA 
COBALT 

maxell 
xi N 

rIBASF 
CHROME 
PLUS 

/BASF 
CHROME 
SUFER 

C-X) 24 t 25 t 25 a 28 t 
C-15 26 c 27 t 30 4 31 t 
C-20 28 c 30 c 31c 35 et 
C-30 330 36 t 35a 45 t 
C-46 400 45 0 42 it 58 t 
C-62 470 50 t 500 I 68 t 
C-80 56 t 68 t 65 it 850 
C-92 62 0 75( 72 c 87 0 
C-100 70 t 83 t 76 t 95 0 

AU- LENGHTS AVAILABLE - 1MINUTE TO 12• MINUTES 

FULL UNE OF RECORDING 
AND DUPUCATING SUPPLIES 

=') tl BASF 
TDK AMPEX 311.1 
maxell •-ic3N Y 

LOWEST 
PRICES 
BEST 

SERVICE 
LUM 

CDR'S - A-DATS 
MITS-1-118sw 
DCC-DAT'S 

DIRECT ON CASSETTE PRINTING 
CUSTOM LABELS AND J-CARDS 

...FROM THE COMPANY YOU KNOW AND TRUST 

764 5th Avenue, 
Brooklyn, New York 11232 
In NYC Tel: (718) 369-8273 

24 Hour Fax: (718)369-8275 Wised Recording Supplies Inc. 

145 Lauro Pinero Ave., 
Ceba, Puerto Rico 00735 
In Puerto Rico Tel: 
(809) 885-2316 

CALL TOLL FREE 1-800-538-2336 

COMPACT DISCS 
500 - $1099.00 

FROM YOUR CO-READY MASTER: 

Glassmaster 
Free Layout iS Design 
2 Color Label Printing 
Protective Vinyl Sleeve 

Convertible to our '7 Color CD Package 

anytime: (from your Camera-Ready Art)' 

'7 Color - 2 Page Booklet and Traycard, Jevvelbox. 

and Shrinkuvrap 

(including Composite Negs) add 55399.00. 

I Color Rear Cards including Typesetting 

add $5100.00 

ÇASSETTE SINfiLE 
/1" 
500 - $499.95 (Reorder - $349) 

1000 - $799.95 (Reorder - $659) 

Includes: 
RUNNING MASTER 

TEST CASSETTE 
APEX PRINTING ON SHELL 

1 COLOR WRAP-AROUND CARD 
COMPOSITE NEGS • SHRINK WRAP 

ASK FOR OUR FREE 6ROCKIREll, 

Rainbo Records and Cassettes 
1738 Berkeley Street, Santa Monica, CA 90404 • (310) 829-3476 • Fax (310) 828-8765 

CUSTOM COMPACT DISCS 
AFFORDABLE SINGLE COPY CDS 
STARTING AT $30. WRITE, CALL OR 
FAX FOR INFORMATION. 

46 PRODUCTIONS 
42W557 HAWK CIRCLE • ST CHARLES. IL 60175 

TEL (800) 850 5423 
FAX (800) 203 1725 

Contact Us On The Internet at FortySixPaol.com 

COMPACT DISC I VINYL I CASSETTE PRODUCTION 
DESIGN I SEPS I PRINT I PACKAGES I DROP-SHIP 
CUJAILLTIr 
FREE CATALOGUE or SPECIAL QUOTE, CALL 

ALIGNED AUDIO 1 • 800 • 869 - 6561 
or 718 - 788 - 6969 FAX 718 - 499 - 0421 

SMALL AO. BIG VALUE! 
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**REAL ESTATE TO THE STARS** 
For Real Estate information call Susan Mazo I 

In NY (212) 536-5173 

Real Estate To The Stars 
$74.00 per inch 

ALL MAJOR CREDIT CARDS ACCEPTED 

BM MU IIIMM MIIIM BBB BM BM IIIMM Ma BUB MU —I 
SERVICES 

COMPACT DISCS • 85e EACH 
(Bulk From your C.D. ready master and label positives) minimum 1000 

Complete Cl) cd Cassette Packages Available 

1-800-874-4174 
CALL FOR A QUOTE 

Digital Mastering Systems • Digital Audio Duplicalion • Computer Graphia 

NATIONAL TAPI DISC 
'1110-48th Avenue North • Nashville, T "37209 

28TH ANNIVERSARY — 412 14TH AVENUE . BROOKLYN, Rillifl 
FREE CATALOG 0 JNI 11) ÇC:3‘.«, 

• AUDIO PRODUCTS I . •  

CD-RS, HI-8, 

INI DISKS, S-VH 

MASTERING TAPE 

IA-DAT, R-DAT, BULK VHS 
PLASTIC REELS, BOXES 

NORELCO , SOFT POLY BOXES 

VIDEO BOXES & SLEEVES 

SINGLE & DOUBLE CD BOX 

DCC, MOD, DDS2 
AND e< IN HOUSE DIRECT ON CASSETTE PR NTING 
MORE 

• CUSTOM PRINTED LABELS & 1-CARDS • 

IN NYC 718-435-7322 • 800-221-6578. 24 HOUR FAX 118453-2589 

ROM 1-100 MINUTES 
100 PIECE MINIMUM 

LENGTH 
C-10 C-20 C-30 C.40 

TYPE  

TDK 
SA 

MAXELL 
XLII  
BASF 

CHROME 
SUPER 

C-50 C-60 C-70 

25 .30.35 39.44 49 53 

27 32 38 4447 52 67 

30.38.47 5 65 69.80 

C-80 C-90 3m 
"58 63 âTDK 

BASF 

AMPEX 

.70 

.87 

76 

89 

maxell 

DJ - RECORD POOL - DJ - RECORD POOL 
XPRESS POOL 

GET TODAYS HOTTEST RECORDS FIRST!!! 
1-800-284-4375 

CALL NOW FOR A FREE APPLICATION (Professional DJ's only-PLEASE) 
WE ARE SERVICED BY ALL OF THE MAJORS AND MANY INDEPENDENT LABELS 

WITH THE NEWEST & HOTTEST MUSIC, BEFORE IT HITS THE STREETS. 
JOIN THE NATIONWIDE MEMBERS OF XPRESS POOL AND GET IT FIRST!!! 

R8iB - RAP - DANCE - POP - REGGAE - COUNTRY 
FORMATS AVAILABLE: CD - VINYL - CASSETTES - VIDEO (VHS & 3/4") 

DEAL DIRECT WITH THE FACTORY 
Manufacturing Tomorrow's Technology Today 

Music, Software, Games, Interactive 
Multimedia, Education, Entertainment, 
Databases, Photo CDs, Movies and 
Karaoke. Mastering and Pre-Mastering, 
up to 6 color printing, replication, 
graphics, shipping and packaging, and 
fulfillment. 

W I NS 
DIGITAL CORPORATION 

10 Commercial Street • Hicksville, NY 11801 
Tel. 516-933-2500 • Fax 516-933-2506 

Toll Free: 1-800-WINGS41 

GLOSSY PHOTOS 
In Quantity 

B&W 8x10's from 27 cents 
Color from 70 cents 

Jet Photo Service 15 Academy Hill Rd Brighton MA 02135 

Call 1-800-252-4JET 

C D-R 's $16 
Your Logo / Fast Turnaround 
ADVANCE PRE-RELEASE REFERENCE / ROM BETA COPIES 

'Per Disk For Multiple Copies 

DB Plus DICIITAI. SERVICES, INC. 
250 WEST 57r11 sr. N.Y.C. N.Y. 10107 

212-397-4099 / 397-2207 FAX 

FIZE1'' CATALOG' 

• 

SERVICES 

COMPLETE! 
RETAIL 
READY! 

SAS INDUSTRIES 
Digital Bin INCORPORATED 

Cassette Duplication 
CD Replication 
Video Duplication 
Digital Editing 
Graphic Art Services 

FREE DIGITAL BIN DEMO 
CALL 1-800-955-7271 

DUPLICATION 
COMPACT DISC 

AU010+VIOE0 CASSETTE 
CD ROM 

NOW FEATURING THE 

THE LATEST IN DIGITAL 
ETTE BIN TECHNOLOGY 

FROM GAUSS. 

11111111Me. 
ovivau, INC. 
WORLO MEOIA 

6737 E. 30th Street 
Indinnepolie, Indiana 46219 

31/1649.8494 Fax 317/549.8480 
1.800-400.4WMG 

Internet wrng@indy.net 
- 

NIALM NJWIRID 

CD. 
MANUFACTURING 
CASSETTE DUPLICATION • GRAPHIC DESIGN 
PRINTING • DIGITAL EDITING& MASTERING 

• 

, 
N STANDARD PRODUCTIONS, INC 

JOHN CLENN DRIVE BUFFALO NY 1422E1 
(716) 691-7631*F« 1716) 6911732 

GUIDE TO MASTER 
TAPE PREPARATION 

- FREE! 
ELIII id lips lonll 

side oil WAN'Ill 

prepa \1.111 nIr torn/E-
rr,' HEHTHI.N 

A must for recording artists 
and studios, 

lily in ' 

1-800-468-9353 

Th DISC MAKERS 
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SERVICES HELP WANTED FOR SALE WANTED TO BUY 

WE WRITE LINER NOTES 
Music experts write fun and factual 

booklets for CD compilations. 

SOng Pickers 
Call (7171 421-5657 

A TO Z 
MUSK SERVICES INC 

611 Broadway 

Suite 615 

New York, 

NY 10012 

(212) 260-0237 

Fax 

(212) 260-0631 

THE ONLY NUMBER YOU NEED 
FOR MANUFACTURING 

(212) 260-0237 

CD AND CASSETTE OFFERS 
1.000 CD Ahem • 0k:turner* • 1 Color 

On Body Print • 4 Page Ilook/et and Troy Card 
Sal Color • lewd Box • Skink Wrop 

Fo.,, DM Master and Composite Fmk's Fang 

$1750 

1,000 Candles • Bunning Master 
• lobed flak • 1 Color Prins on Cassese Inserts 

• Noreko Box • Skink Wrop 
DM Masks and Composite Printers Film' 

$935 

• Full Typesetting and Design $.r  
• All Editing and Packaging requirements 

MASTERING • MANUFACTURING • PRINTING 

e ROM-
FOR COMPACT DISCS • CD-ROM 

REAL TIME & HIGH SPEED AUDIO CASSETTES 
COMPLETE PACKAGES • COMPETITIVE PRICING 

GRAPHIC DESIGN STUDIO • PERSONALIZED 

EXPERT SERVICE • FAST TURN-AROUND 

CALL (800) 815-3444 
(212) 730-2111 

130 WEST 42ND STREET • NEW YOR/Ç NY 101236 

Your music on 

500 promo CDS 
$950 delivered 
no hidden charges 

CD singles Big Dreams Studio 
as low as $20 847.945.6 160 

'DIGITAL BIN DUPLICATION 

CASSETTES 
1000 $899 

CHROME — HX PRO 

COMPACT DISCS 
1000 $1890 
FREE REFERENCE CD 
PACKAGES INCLUDE: DIGITAL MASTER 8 
TEST • PROFESSIONALLY DUPLICATED 

CASSETTES OR CDS • FULLY PACKED 
• PRINTED INSERTS (FROM CUSTOMER'S FILM) 

GUARANTEED QUALITY 

FAX (818) 569-3718 • (800) 423-2936 

1015 W ISABEL STREET 

BURBANK. CA 91506 

intern:» Cat:11-C 
$ $ t- $ .R CE 
2 1 2 - 3 3 3 - 5 9 5 3 

E-Mail: digitalforce@morebbs.com 

TOTAL CD, CD-ROM 
& CASSETTE PRODUCTION 

MASTERING 

REPLICATION 
PERSONALIZED EXPERT 
SERVICE 

GRAPHIC DESIGN 

PRINTING 

PACKAGING 

The Power of Excellence SM 

330 WEST 58th ST, NY, NY 10019 

PROGRAMMING 
COORDINATOR/ 
SCHEDULER 

CMT LATIN AMERICA 

Country Music Television located in 
Nashville, TN has an immediate opening 
for a Programming Coordinator/ 
Scheduler for Latin America. Chosen 
candidate will be responsible for creating 
the video playlist. 

Qualified applicants must have one year 
experience in radio and/or video 
programming, be fluent in Spanish, have 
a thorough knowledge of country, Tejano, 
Latin or International music, artists, 
trends, etc. and a minimum 6 months 
computer experience. 

CMT offers an excellent compensation 
and benefits package. Qualified 
Candidates please send resume with 
cover letter to: GEC Communications 
Group HR, ATTN: PS, 2806 Opryland 
Drive, Nashville, TN 37214. 

We are an Equal Opportunity Employer 

, SALES EXECUTIVE - CD 
Wings Digital is a leading Compact Disc 
Replicator, duplicating CD-R, CD-ROM 
to the Music, Software and Publishing 
Industry. Candidates should be 
customer oriented and should have 2 to 
5 years of experience selling business-
to-business products and services to 
the publishing, on-line, high technology 
market. Qualified applicants with a 
proven record of success should send 
resume and cover letter to: 

Attn: Reddy, Fax (516) 933-2506 
Tel (516) 933-2500 

Sales Position 
Major Distributor/One Stop seeks motivated 
salesperson with experience in international 
sales. Generous benefits. Relaxed work 
environment. Send resume and salary history to' 

Billboard Classified 
Box #8306 • 1515 Broadway 

New York, NY 10036 

REAL ESTATE RATES 
Rate $74 

1 inch by 1 Column 
See Coupon For Details 

COMPTROLLER/CFO 
America's premier music promotion and 
marketing company, based in Chicago, is 
seeking a qualified candidate with 3-5 
years experience. Seeking hands-on 
executive with the ability to manage all 
financial areas of the company, working 
knowledge of Lotus/Automated Accounting 
and a willingness to take on greater 
responsibility. Opportunity to manage and 
grow with company beyond music 
promotion including areas of publishing, 
record label, international consulting and 
artist management. Be at the center and 
pulse of the entire music industry as well 
as live in the greatest city in the country. 
Salary commensurate with experience. For 
confidential consideration, submit resume 
and salary history to: 

Jeff McClusky 
Jeff McClusky & Associates 

719 West Willow 
Chicago, IL 60614 

MUSIC 81 MORE 
Savvy senior level negotiator 2-3 years 
experience in licensing music, etc. for 
expanding rights clearance agency. We 
license rights for music, TV & film clips. 
photos, celebrities, etc. Call Dale at: 

2 1 2-580-06 1 5 or 

Fax resume to 2 1 2-7 6 9-9 2 2 4 

MUSIC SALES EXECUTIVE 
Label seeking individual with strong 
retail & distribution experience to market 
& sell mid priced licensed music product 
(Pop, Classical & New Age). Ideal 
candidate has proven sales history, 
strong industry contacts/resources in 
non traditional music retail distribution 
& sales. Perfect opportunity for qualified 
person ready to get out from under. If 
this is you, send your resume and cover 
letter to: 
Attn: Reddy, Fax (516) 933-2506 

Tel (516) 933-2500 

MUSIC DATA MAINTENANCE 
Growing young multimedia company 
seeks hard working individuals for data 
entry, proofreading & fact-checking to 
help build/maintain music database. 
Music knowledge, typing skills, 
computer literacy, and a good eye for 
detail required. (Fax resume to E. 
Friedlander 212.741.1246) 

RADIO HELP WANTED 

America's premier operator of Hispanic radio stations, Tichenor Media System, is 
growing again. 

In the tradition of KXTN in San Antonio and KIWW in the Valley, Tichenor Spanish 
Radio in Houston is preparing to launch a bilingual, Tejano FM station. We are 
currently looking to fill the following positions 

• Sales Manager 
• High profile AM drive show 
• On-air Personalities (all shifts) 
I> Account Executives 
• Research Director 

If you want to be part of a winning team ... part of the fastest growing market 
segment in radio ... part of a quality-driven, growth-oriented broadcast group ... 
send your resume' and cover letter to the attention of: 

Gary Stone 
V.P. & General Manager 
Tichenor Spanish Radio 
1415 North Loop West, Suite 400 
Houston, TX 77008 

Tichenor Media System is an Equal Opportunity Employer. 

• Psychedelic • Heavy Metal • Punk • Jan • Blues • FMB • 

Campus Records 
Wholesale Distributor of • 

• "Deletions/Overstocks" 
874 Albany Shaker Road 

Latham, NY 12110 
EXPORT 

(518) 783-6698 
(518) 783-6753 FAX 

ftg For a t'niggle Blend of Independent and o) 
Major Label Closeout. and Overatoeks 

• lemonpui • am • flenati • 31110113813 • 831.1E0 • 

ROCK AND SOUL 
ELECTRONICS 

-470" 462 7th Ave. NY, NY 10018 

212-695-3953/Fax 212-564-5358 

For 20 years - N Y #1 Music Source 

DISCOUNT PRICES 
• Large selection on 12 vinyl & LP's 

• CD :s • Cassettes - Blank Tapes 

PRO D.J. Equipment 
• Mixers • Cases • Turntables • 

Cartridges • Mail Orders Available 

LOWEST PRICE! 
* CD's - LP's - Tapes * 

* Cut-Outs - Over Stocks * 
Budget - Midline * 

* Call For Your Free Catalog Today! 
MUSIC WORLD 

8555 Tonnelle Ave, N. Bergen, NJ 07047 
Tel: (201) 662-7600 Fax: (201) 662-8060 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Major 
label CD's, cassettes and LP's as low as 50C. 
Your choice from the most extensive listings 
available. For free catalog call (609) 890-6000. 

FAX: (609) 890-0247 or write 
SCORPIO MUSIC, INC. 

P.O. BOX A 

MENTON, NJ 08691-0020 

SPANISH CUTOUTS 
Large Selection of Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept. S 
Miami, Florida 33166 

PH' 305-591-2188 • FAX: 305-591-7210 
DEALERS ONLY 

SINGERS 

SINGERS, ENTERTAINERS, Ws 

BE DISCOVERED: MAKE $1,500 
WEEKLY SINGING, PERFORMING 
AT SHOWS LOCALLY; FREE 
REPORT: PROSINGERS 
SOUN DTRAXS, ATT: BILLY, BOX 
1106, BRIDGEVIEW, IL 60455 

GO AHEAD 
tJSE US ... 
MAKE 

THAT MOVE 
THE CALL'S 
ON ME... 
TOLL FREE! 
BILLBOARD CLASSIFIED 

1-800-223-7524 

212-536-5174 

Jeff Serrette 

WE PAY TOP 
CDS.Cassettes 

Videos & 
Audio Books 

WE BUY IT ALL 
(305) 351-0000 
FAX (305) 351-0561 - CALL NOW! 

I Too much overstock? 
Selling your Collection? 

Going Out of Business? 

CASH for CDs, Tapes, 
LPs, Software, Videos 

Scott at 602-835-9102 

"We are cash buyers of un-
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 

CASH-CASH-CASH 
Top $ paid on CD's, Cassettes, 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Cali 201-662-7600 or 

Fax: 201-662-8060 

COMPUTERS 

YOUNG SYSTEMS LIMITED 

COMPUTER SYSTEMS FOR 
THE MUSIC & VIDEO INDUSTRY 

7 7 0 - 4 4 9 • 0 3 3 8 

MORE TRH 30 YEARS OF EXPERIERE 
7 7 0 • 8 4 0 • 9 7 2 3 FAX 

PHONE: (919)833-5533 
• FAX: (919)833-1900 e  

514kblititeto 58. SuIsk 406, badge, NC 27609 (Alas la Europe' 

usictoasse 
Complete POS / Inventory 
Control for All your record and 
multimedia store need.! 
Available in Spanish too! 

INVESTORS WANTED 

SONG LYRICS 
Over 50 Titles 

LOVE SONGS, COUNTRY, POP 

PRE-DEMO PUBLISHING DISCOUNT AVAILABLE 

GREAT TAX SHELTER! 
Investors or Partners Wanted 

Showtime Productions Inc. 
1 800 287-5058 

(Continued on next page) 
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**************** RUFFHOUSE'S FUGEES SCORE 
MERCHANDISE 

Blue Grape Merchandise 
Tired of selling the same old shirts? 

Licensed Music, Movie, and I. U 
Novelty Appareil. 

Call Dave Kurtaik 

@ (1-800-47-GRAPE) e 
fu more information 

‘4, 

T-SHIRTS/CAPS PROMOTIONS 
EVENTS • FESTIVALS 

LOWEST PRICES in America! 
Fastest Turnaround • Best Service! 

Call Joe at K SPORT (800) 524-8159 
FOR A SAMPLE AND CATALOG 

AVAILABLE ONLY TO THE INDUSTRY 

PROFESSIONAL 
SERVICES 

ENTERTAINMENT ATTORNEYS 
now accepting new clients 

complete representation for the industry 
contract drafting, review, negotiation, etc. 
for artists, record labels & management 
deal shopping, free initial consultation 

Tarzia & Tarzia, Esqs. (212) 239-1222 
15 Penn Plaza, OF2-Suite52, NY, NY 10001 

Deduct up to 50% on your Dental bill. 

4,000+ Dentists accept the DDS card. 

DENTAL CARE SAVINGS 
More Information (800-274-5009) 

Bill A. Quinn (announcer for The Montel Williams 
Show 8, It's Showtime At The Apollo... ) 

Introduces: The "0" Factor-Dry Voice 
Imaging For Your Radio Station! Here's what 
people are saying about Bill A. Quinn.... 

"His voice cuts through the music. Easy 
to work with!!" 
-Bob Hamilton, PD of KBGG and KABL-

San Francisco 
"Bill Quinn in my opinion is one of the 
finest voice-over talents in America!" 

—Tony Gray, Media Consultant, 
Gray Communications, Inc. 

For your free demo call toll free! 
1-888-92-VOICE or e-mail me at 

ComVoice@AOL.com 
(radio station group rates available... 

BOOKS/ 
PUBLICATIONS 

FREE DJ & NIGHTCLUB CATALOG 
88Pages of pre sound, lighting & video 
gear. Discount prices' All Ng' brands! 

Call Today 1 800 945 9300 
SOUNDIP'SPTRAOGELI GI 1 T&I N G " 

INTERNET MADE EASY 
Step by Step Instructions. Learn to 
find FREE info on movies, music, 
news, etc. Send only $10 to 

CNS, P.O. Box 622526, 
Orlando, FL 32862 

STORE SUPPLIES 

DIVIDER CARDS 
BUY DIRECT FROM MANUFACTURER 

ALL SIZES AVAILABLE 
Dies & Die Cutting 
1 (800) 359-5038 

755 Wythe Avenue, Brooklyn, NY 11211 
THE DISTRIBUTORS SUPPLIER 

illEALESTATE 
10 THE STARS 
* Rate $74 - 1 inch by 1 column * 

Susan Mazo 
* (800) 223-7524 • (212) 536-5173 * 
**************** 

GOVT. FORECLOSED homes 
for pennies on $1. Delinquent 
Tax, Repo's, REO's. Your Area. 

Toll Free 
(1) 800-898-9778 

Ext. H-4672 
for current listings. 

LONG ISLAND, WATERFRONT 
Neo-Classic Custom Built 13,000 Sq. Ft. 
Bay Front Home Indoor and Outdoor 
Pools, Pool House, Dock, Boat Lift and 
Many Extras. 

Brian A. Ammar (516) 447-2377 
BANK OWNED — FINANCING AVAILABLE 

To QUALIFIED BUYER 

POSITIONS WANTED 

YOU NEED A DRUMMER? 
37. Rocks, doesn't read. Simple & Steady. 
Listens & Looks. Record/Gig/Tour. 
Passport ready. Married to natural foods 
cook - yoga instructor. Ron Wood said 
I have a back beat like Charlie Watts. 
Ladd Mills, 31 Broadway, 
Northport, Me. 04849 (207) 338-5824 

NOVELTIES 

FRIENDS 
SEND 

FRIENDS HAPPY CARDS!! 
Totally Hassle Free!! 
Please inquire by Fax 
1-800-736-2483 

APPAREL 

1,4 D.L 111E 
4.1 .41.. 4.4 

LICENSED MUSIC APPARREL 
"OVER 100 ARTISTS" 
CALL FOR FREE CATALOG 
DEALERS ONLY 
1 800 328 0308 

COLLECTIBLES 

INDEPENDENT RECORD 
AWARD AUTHORITY 
Available For Presentation 

To Record Labels, 
Producers, Artist, Etc. 

GOLD RECORDS 
all inquiries: JEAN KILPATRICK 

TEL: 201-568-1097 
FAX: 201-568-6919 

(Continued from page 1) 

RuffHouse/Columbia's hip-hop act the 
Fugees are on a roll with "The Score," 
the socially conscious trio's sophomore 
album. 
For the week ending April 6, the 

album is No. 4 on The Billboard 200 
and has sold more units at retail in one 
week than its 1993 debut did over its 
lifetime. 
With this success, the New Jersey-

based trio finds itself in the enviable 
position of being the first nongangsta 
rap group since Arrested Develop-
ment to draw the attention of main-
stream consumers. 
"The Score," produced by group 

members Wyelef "Clef" Jean and Lau-
ryn "L" Hill, sold 163,000 units for the 
week ending March 27, according to 
SoundScan. By contrast, "Blunted On 
Reality" the act's freshman set, has 
sold 130,000 copies. 
Acclaimed by critics, "The Score" 

entered The Billboard 200 at No. 12 
March 2. It has been the chart's Great-
est Gainer for three consecutive weeks 
and has sold 695,000 copies, according 
to SoundScan, since its Feb. 13 
release. 

For the week ending March 30, the 
album was No. 3 on The Billboard 200, 
a position it held for three weeks. "The 
Score" has been No. 1 on the Top R&B 
Albums chart for three weeks run-
ning. 
Group member Prakazrel "Pras" 

Michel served as executive producer 
on the album. He says timing is the 
prime reason "The Score" has so dras-
tically outpaced the trio's first album. 
"The material on the first album was 
dated, because it was released two 
years after we wrote it," he says. 

"Creatively, we're still doing the 
same things, which is representin' our 
community" he says. "But I also think 
that people are gettin' tired of that 
gangsta shit, and they're looking for 
some real musicality. But it's got to be 
raw and carry the right kind of vibe." 
Label executives describe the 

Fugees as a touring band. Managed by 
Das Communications and booked 
through the William Morris Agency, 
the trio has been on continuous pro-
motional and concert dates. 
"We booked the group on a seven-

week tour with the Roots and the 
Goodie Mob," says Columbia black 
music division marketing VP Dem-
mette Guidry. "They're playing in dif-
ferent markets almost every night 
between March 4 and April 27. And 
this summer, we're sending them on a 
major tour." 

Retailers had a chance to see the act 
perform live during a 10-city Sony 
branch tour that began Jan. 18. Says 
Columbia sales VP Tom Donnarum-
ma, "As early as last December, we 
had heavy word-of-mouth at our inde-
pendent accounts and one-stops. So we 
initially began our campaign by focus-
ing on them, which gave us the 
momentum we needed." 

Paul Hutchinson, buyer for 80-store, 
Nashville-based Central South Music 
Sales, says that despite sluggish sales 
from the act's debut album, the 
Fugees created a name that the label 
has built on. 
"The album has done really well for 

us," he says. "Customers recognized 
the name immediately when the 
record first came in, which no doubt 
helped move units." 
"Fu-Gee-La," the first single, offers 

listeners a g-funk groove under lyrics 
that describe the stark conditions in 
the" 'hood." The backbone of the track 
is Hill's melodic vocal sample of Teena 
Marie's 1988 No. 1 R&B hit "Ooo La 
La La." 

"Fu-Gee-La" is currently at No. 29 
on the Hot 100 Singles chart. 
Although touring has helped make 

"The Score" a success among con-
sumers, Guidry says it is the diverse 
nature of the album that has caused it 
to become a favorite so quickly. 

"This is a hip-hop act, but there's 
such rich diversity on this album that 
radio is dayparting several different 
tracks, and it's really making a differ-
ence in terms of the various audiences 
that we've been able to reach," says 
Guidry. 

"Killing Me Softly" a loose cover of 
Roberta Flack's 1973 No. 1 hit, is the 
act's next single. The song has a soft, 
rhythmic cadence, backed by Hill's 
emotive vocals. 

Despite the fact that the label has 
yet to service the track, the song is 
gaining airplay across several formats. 

"It's scheduled for April 10, but sta-
tions began playing it when the album 
was released," says Guidry. "It's the 
kind of song that plays well in different 
formats, because it samples the old 
Roberta Flack ballad but remains a 
solid hip-hop song at its root." 
A videoclip of the song will be ser-

viced to local and national shows April 
10. 
For the week ending March 27, 

"Killing Me Softly" received 1,795 
spins at 59 R&B stations, 1,253 plays 
at 31 crossover stations, and 144 plays 
at 12 top 40/mainstream stations, 
according to Broadcast Data Systems. 

"It's No. 1 at the station," says top 
40/rhythm crossover WQHT New York 
assistant PD Tracy Cloherty. "The 
Fugees are a success because they 
don't sound like other acts out there. 
The live instrumentation makes them 
stand out from the rest, and they have 
lyrics that our audience can relate to." 
To take advantage of the act's multi-

level appeal, the label is taking a musi-
cal one-two punch approach with the 
project. 

Says Guidry "Our intention was to 
have dual focus—one for radio, anoth-
er for the streets. When we initially 
dropped 'Fu-Gee-La' to mainstream 

radio, we had 'How Many Mies' work-
ing at the street level. 

"Likewise, when 'Killing Me Softly' 
arrives at radio, for the [hip-hop] 
heads, we're releasing a promotional 
12-inch remix of the single that fea-
tures reggae artist Bounty Killer, 
along with 'Cowboys.' Both will be ser-
viced to record pools and DJs on April 
3.» 

Videos of the remixed "Killing Me 
Softly" and of "Cowboys" are sched-
uled, although service dates have not 
been announced. 

In addition to touring and radio sup-
port, the band has benefited from 
extensive press coverage and has 
appeared on the covers of such con-
sumer publications as Vibe, Urb, and 
the Source. 
The group is scheduled to be the 

opening entertainment for the 
NAACP Image Awards show, which 
airs April 23 on the Fox television net-
work. 
On the international front, the 

Fugees have completed one promo-
tional tour in Europe and are sched-
uled to return to the U.K. in April to 
record a "Top Of The Pops" segment. 
"The group toured Europe on their 

first album, and now we're reaping the 
benefits from that initial visit," says 
Guidry. 
Because of the creative success 

enjoyed by the Fugees, the group has 
entered into a joint venture with 
Columbia to form the imprint Refugee 
Camp Entertainment. (The group's 
songs are published by Sony Music 
Publishing.) "We're comin' with acts 
that are straight out of the [Fugees] 
camp to start," says Michel of the 
band's A&R focus. 
The new label, which will be dis-

tributed through Columbia and is 
expected to launch this summer, has 
three acts signed: R&B vocalist Super-
star, reggae act Mad Spida', and 
female vocalist Milky. The latter will 
be a featured artist on a single by the 
Fugees scheduled for release this 
summer. 

BELTRAN, QUEEN OF RANCHERA, DIES 
(Continued from page 10) 

to spread our music around the world." 
Beltran recently finished recording 

her part on a new EMI Latin album, as 
yet untitled, with compatriots Lucha 
Villa and Amelia Mendoza under the 
direction of Mexican producer/song-
writer Juan Gabriel. The project is 
tentatively slated for a June release. 
A giant among Mexican folkloric 

singers, Beltran's powerful voice, 
packed with passion and feeling, has 
influenced generations of Mexicans 
who sing traditional music and pop. 

Ronstadt once called it "the greatest 
voice to ever come out of Mexico." It is 
a voice that has powered songs for 
more than 40 years, captivating audi-
ences throughout Latin America and 
earning Beltran the title "La Reina De 
La Cancion Ranchera" (the queen of 
ranchera). To those who cherish the 
ranchera music of Mexico, Beltran is 
simply known as "Lola La Grande" 
(Lola the great). 
"The composer writes the words and 

music. I simply put in the passion and 
feeling," Beltran once said. "But it is 
never the same. It all depends on the 
orchestra I am performing with and, 
most importantly, the audience." 

Beltran has sung for four U.S. pres-
idents, from Eisenhower to Nixon; six 
Mexican heads of state; French presi-

dent Charles De Gaulle; and Ethiopi-
an emperor Haile Selassie. 
And she has sung between cock-

fights at the earthy palenques, the 
free-for-all ranch fairs held through-
out Mexico. She regularly packed Mex-
ico City's Palace of Fine Arts and the 
Olympia Theatre in Paris. 
Born March 7, 1932, in the small 

town of El Rosario in the state of 
Sinaloa, Maria Lucial Beltran Ruiz was 
one of seven children of Maria de los 
Angeles Ruiz del Beltran and Pedro 
Beltran Felix. 
Her singing career began at church. 
"At the age of 8 or 9, I began singing 

Mass," Beltran told The Chicago Tri-
bune in a 1989 interview. "But I was so, 
so restless and sometimes disturbed 
the class. So my teacher, Maestro Gal-
lardo, decided to teach me more than 
the songs of the church," she said. "He 
taught me romances, or ballads, of 
such composers as Pedro Infante and 
Augustin Lara and such songs as 
'Granada' and 'Valencia' and 'Sola-
mente Una Vez." 
Through the years Beltran per-

formed with nearly every mariachi 
group in Mexico, as well as with the 
renowned group Calavera and with a 
noted Mexican musician/composer, the 
late José Alfredo Jimenez. 
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1 
Under The Stars. A&M recording artist Jann Arden, whose album "Living Under 
June" hit The Billboard 200 last week, spreads good chee - at a KYSR (Star 98.7) 
Los Angeles listener concert and dinner party at Twin Palms in Pasadena, Calif. 
Arden, center, chums up to Star afternoon hosts Rick Stacy ard Leah Brandon. 

DIGITAL DELIVERY COME 
(Continued from page 1) 

over the costs of manufacturing, 
warehousing, and shipping promo-
tional singles and, perhaps more sig-
nificantly, guaranteeing that a time-

. sensitive release hits all stations 
simultaneously. 

In September, MCA became the 
first label to utilize high-speed digital 
transfer technology, supplementing • 
traditional overnight courier distrib-
ution of Reba McEntire's "On My 
Own." The song was downloaded to 
600 country radio stations by San 
Francisco-based Digital Generation 
Systems (DG Systems), which has 
equipped 4,200 stations in the U.S., 
Canada, and Mexico with proprietary 
hardware. 
DG Systems is joined in the indus-

try by two fervent competitors, 
which utilize comparable technolo-
gies but unique receiver systems. 
Both have so far concentrated on 

delivering commercials—the appli-
cation that preceded song delivery— 
instead of music to radio stations: 
Vancouver-based Digital Courier 
International and Musicam Express, 
a Los Angeles-based joint venture 
between VirteX and Mel Karmazin's 
Infinity Broadcasting and Westwood 
One. 
To date, nearly two-dozen singles 

have been downloaded to radio by DG 
Systems, including high-profile re-
leases from the Beatles, Garth Brooks, 
Wynonna, and Gloria Estefan. In 
addition to MCA, labels bounding onto 
the digital-delivery bandwagon in-
clude Capitol, Arista, Epic, RCA, 
Polydor, BNA, and Curb. 
On Monday (1), Atlantic undertakes 

the largest multiformat online deliv-
ery yet with Hootie & the Blowfish's 
highly anticipated single "Old Man & 
Me." The song will be simultaneously 
made accessible to more than 1,000 
top 40, AC, triple-A, modern, and al-
bum rock stations. 
"We intend to be right smack in 

front of the learning curve with this 
new technology," says Wally Nichols, 

S TO RADIO 

manager of promotion and new tech-
nology for Atlantic. "Eventually, this 
is going to be a very realistic way of 
obtaining musk. 
"There's the cost-savings factor, 

there's the convenience of having it. go 
from ̀ R to 'B' in an hour, and there's 
the control issue—timing the release 
to the exact second," Nichols adds. "It 
levels the field in a market and allows 
a lot of control on our end. You just 
can't deny the immediate possibilities 
of this technology." 

"Old Man & Me" becomes available 
to stations at 7 a.m. EST Monday (1), 
when most of the Federal Express 
packs carrying the Hootie single are 
still hours from being zipped open 
and hauled to the studio. DG's sys-
tem features what could be termed 
an electronic key; a critical function 
that scrambles the 
information until 
the time a label 
wants the song set 
free. 
An added incen-

tive to participate 
in the digital-deliv-
ery process, Atlantic says, is maximum 
exposure during morning shows, 
something normally out of the ques-
tion given Fed Ex's typical 10 a.m. 
deliveries. 
"We can reach millions more during 

morning drive, because that's the most 
listened-to shift of the day," Nichols 
says. 
Another appealing feature: The 

system congrms delivery of a record 
to a station. "It's a much more effi-
cient, reliable method for delivery," 
says Scott Borchetta, senior VP of 
promotions for MCA Nashville. "The 
artists, recording companies, radio 
stations, and listeners all benefit." 
RCA—which on March 13 became 

the first label to download an urban 
single, SWV's "You're The One"— 
acknowledges that any tool that 
draws attention to .a release is worth 
a try. 

"This gave us a novel way to deliv-
er a long-anticipated release," says 
Michael Johnson, RCA's VP of black 
promotion. "We wanted to run to the 

(Continued on next page) 
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Music Coverage Escalates Via DBS 
Debate Persists Between Satellite B'casters, Radio 
MI BY DOUGLAS REECE 

When cable music operators began 
forging alliances with direct-broadcast 
satellite companies, they not only multi-
plied their coverage area exponentially, 
but they made an investment in their 
future viability that appears to be filially 
paying off. 
By increasing their international, com-

mercial, and new-market services, DBS 
broadcasters have become more aggres-
sive and efficient in expanding their ter-
ritories and their program listings, while 
adding fuel to the continual debate over 
their potential to compete with tradi-
tional over-the-air radio broadcasters. 
This month, 

Digital Mu-
sic Express 
(DMX), like 
DBS music ser-
vice provider 
and primary 
competitor 
Music Choice, 
will take to the 
skies with an 
agreement to provide additional services 
in the U.S. via a link with satellite broad-
caster AlphaStar. 
Lon Truxill, executive VP of commer-

cial services for DMX, says the uplink 
will allow the company to tailor packages 
that bundle DMX music with business 
video broadcasts and data communica-
tions. 

"This is the first time in a commercial 
marketplace that you've seen multimedia 
services delivered to businesses through 
a single antenna," Troxill says. 
DMX's expansion calls for increasing 

its formats from 90 to 120. Currently, it 
offers a comprehensive lineup of some-
times obscure genres that range from 
rock and country to Swiss folk and 
Hebrew 
Music Choice offers more than 50 

eclectic music formats, alongwith a vari-
ety of feature programs in various gen-
res and even an unsigned-artist segment 
A weekly music news program is in 
development. 
Lou Simon, senior VP of programming 

at Music Choice, says the company's pro-
gramming provides a more diversified 
music selection than what is available on 
traditional radio. Some of the service's 
channels, he says, have lineups that 
include more than 2,000 titles, many of 
which are indies and imports. 

"After programming for 16 years and 
dealing with the restrictions and agen-
das of advertisers and the FCC, it's great 
to be involved in this niche format that 
allows us to program deep and wide," he 
says. 

Part of this commitment to varied pro-
gramming follows the companies' 
increasing involvement in markets out-
side the U.S. 
DMX, for instance, added 20 million 

European homes to its coverage area via 
an agreement with ASTRA satellite sys-
tem last year. Before that, it was available 

in six European countries; today, it reach-
es close to 40 million households interna-, 
tionally. Last December, the company 
began delivery to sub-Saharan Africa. 
Robert Manning, executive VP at 

DMX, says that global positioning has 
long been a significant part of the com-
pany's business plan. 

"An important part of the expansion of 
our programming was to add formats 
that would be appealing to notjust a com-
mercial environment," Manning says, 
"but to different cultures and markets 
around the world." 

Music Choice, which went into orbit 
with DBS provider DirecTV in 1994 (Bill-
board, Oct. 22, 1994), has also been gain-
ing significant ground and is now avail-
able in an increasing number of 
DirecTV's consumer packages. 

Dave Del Beccaro, Music Choice pres-
ident, is optimistic that DirecTV's suc-
cess will continue, to the point where the 
company's subscriber numbers are "big-
ger than all providers combined." 

DirecTV director of communications 
Linda Brill shows equal confidence in 
Music Choice, saying that her company 
was surprised by the popularity of the 
service. In fact, Brill says, the company 
discovered that a significant number of 
its customers are buying the mainly 
video broadcast service just to get Music 
Choice. 

Executives at both DMX and Music 
Choice foresee continued expansion in 
this relatively new market That predic-
tion factors in the likelihood that the cost 
of DBS services will decrease as more 
consumers install them and equipment 
costs drop. 

SATELLITE IN THE DRIVER'S SEAT? 
On the other side of the coin, develop-

ment of DBS audio-only music program-
ming has long been a concern for radio 
programmers, who have anxiously 
observed the growth of satellite compa-
nies. 
As the technology continues to enter 

homes—and, in the future, enters cars— 
discussions regarding the strengths and 
weaknesses of both media, as well as the 
impact DBS might have on broadcasters, 
are gaining momentum. 

According to Manning, such develop-
ments as MCI's $682 million purchase of 
the last allocated satellite spectrum are 
positive indicators of the medium's 
future. 

All of this is not lost on the National 
Assn. of Broadcasters, which has consis-
tently been suspicious of DBS music pro-
gramming. 
Of particular concern is the potential 

of satellite technologies that would allow 
consumers to receive digital satellite 
broadcasts in their cars. 
Lynn McReynolds, NAB's VP of 

media relations, says, "Our interest is in 
seeing that the system of local radio 
remains strong, and we think that any 
sort of satellite-delivered service, and 
especially mobile services, are going to 
dilute the audience for radio and take 

away advertising revenue from stations. 
"Local radio stations provide local 

community emergency news and public 
affairs programs," she adds. "It's more 
than music, and it is really the kind of the 
glue that helps hold American communi-
ties together." 

Receiving DBS transmissions in a 
car would require the installation of a 
new radio with a satellite band, which 
would cost about $50 more than a traditional 
unit, and a special antenna or mini--
satellite dish that is only a few inches in 
diameter. 
On Dec. 27, 1993, NAB filed an 

FCC challenge against CD Radio Inc., 
charging that a report filed by the mobile 

satellite radio 
company "erro-
neously dis-
counts the com-
petitive effect of 
satellite radio 
on local radio 
service nation-
wide" (Bill-
board, Jan. 14, 
1995). 

McReynolds notes that the NAB, while 
not thrilled about the prospect of mobile 
DBS transmissions, would prefer that the 
FCC at least prevent the companies from 
advertising. 

David Margolese, CEO of CD Radio, 
says his company's business plan calls for 
a subscriber-based audience based on 
practicality. Margolese says the service 
would cost $12 per month. 

"You don't spend half of a billion dol-
lars to enter a business that is not even 
proven, ask people to go out and spend 
more money on a radio, and say, 'Oh, we 
are going to pay for all this and make 
money with advertising.' No way. We 
don't see that at all." 

Still, McReynolds holds that even if 
advertising is not included on the pro-
granuning, loss of audience to DBS ser-
vices will ultimately affect the advertis-
ing rates that broadcasters can charge. 
Though Margolese believes that radio 

is underserving niche markets, he 
refutes the idea that DBS will have a seri-
ous impact on radio programmers. 
He says, "Nothing is hotter than radio 

today. Twenty times cash flow multiples 
are being paid for stations, and there are 
an unbelievable number of transactions 
occurring. 

"The collective vision of the marketplace 
is that radio is a wonderful business and a 
wonderful opportunity," he adds. "Cer-
tainly, the knowledge of the big, bad satel-
lite threat has long been out there, and Wall 
Street and everyone else has factored that 
into these considerations. It doesn't seem 
to be much of a factor, does it?" 

SAFE AT HOME 
Meanwhile, the fact that home DBS 

services seem to be thriving along with 
traditional broadcasters may be evidence 
that the marketplace can accommodate 
both music formats. 

(Continued on next page) 
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TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

C) 1 2 6 
* * * No.1*** 

BECAUSE YOU LOVED ME • CELINE DION 
550 MUSIC 78237  2 weess at No. 1 

2 2 1 21 ONE SWEET DAY • MARIAN CAREY & BOYZ II MEN 
COLUMBIA 78074 

(i) 3 3 11 SO FAR AWAY • ROD STEWART 
LAVA ALBUM CUT/ATLANTIC 

4 4 4 25 BLESSED • ELTON JOHN 
ROCKET 852394/ISLAND 

5 5 5 35 BACK FOR GOOD • TAKE THAT 
ARISTA 1-2848 

(ï 6 9 10 NOBODY KNOWS • THE TONY RICH PROJECT 
LAFACE 2-4115/ARISTA • 

CI 10 14 4 COUNT ON ME ARISTA 1-2976 • WHITNEY HOUSTON & CECE WINANS 

0 9 8 18 DON'T CRY • SEAL 
ZIT 17708/WARNER BROS.  

CF) 17 23 3 ALWAYS BE MY BABY • MARIAN CAREY 
COLUMBIA 78276 

10 8 6 ' 22 YOU'LL SEE • • MADONNA 
MAVERICK 17719/WARNER BROS. 

il 12 12 . 41. KISS FROM A ROSE • SEAL 
ITT/SIRE 17896/WARNER BROS. 

12 15 13 46 AS I LAY ME DOWN • SOPHIE B. HAWKINS 
COLUMBIA 77801 

® 16 18 5 FAITHFULLY PETER CETERA 
RIVER NORTH 163007 

14 13 16 19 MISSING • EVERYTHING BUT THE GIRL 
ATLANTIC 87124 

15 14 7 23 EXHALE (SHOOP SHOOP) • WHITNEY HOUSTON 
ARISTA 1-2885 

16 7 10 9 SOMEWHERE PHIL COLLINS 
RCA VICTOR ALBUM CUT 

17 11 11 11 JESUS TO A CHILD • GEORGE MICHAEL 
DREAM WORKS 59000/GEFFEN 

(D 22 — 2 DON'T WANNA LOSE YOU 
MERCURY 852857 • LIONEL RICHIE 

19 18 19 38 ONLY WANNA BE WITH YOU 4 HOOTIE & THE BLOWFISH 
ATLANTIC 87132 

20 21 20 5 GROW OLD WITH ME MARY CHAPIN CARPENTER 
HOLLYWOOD ALBUM CUT 

21 19 17 23 TIME • HOOTIE & THE BLOWFISH 
ATLANTIC 87095 

0 23 22 8 ONLY LOVE (THE BALLAD OF SLEEPING BEAUTY) • SOPHIE B. HAWKINS 
COLUMBIA 78177 

23 20 15 15 DREAMING OF YOU SELENA 
EMI LATIN 58490/EMI 

(.1), 26 28 12 INSENSITIVE • JANN ARDEN 
MM 581274 

(2-5) 24 25 5 BY HEART JIM BRICKMAN 
WINDHAM HILL ALBUM CUT 

Adult Top 40 
(I) 4 15 6 

***No.1*** 
BECAUSE YOU LOVED ME • CELINE DION 
550 MUSIC 78237 1 week at No. I 

2 1 1 23 TIME • HOOTIE & THE BLOWFISH 
ATLANTIC 87095 

3 3 3 26 NAME • GOO GOO DOLLS 
WARNER BROS. 17758 

0 5 5 19 MISSING • EVERYTHING BUT THE GIRL 
ATLANTIC 87124 

5 6 4 25 BREAKFAST AT TIFFANY'S • DEEP BLUE SOMETHING 
RAINMAKER 98138/INTERSCOPE 

6 2 2 21 ONE SWEET DAY • MARIAH CAREY & BOYZ II MEN 
COLUMBIA 78074 

(1) 8 7 18 DON'T CRY • SEAL 
ITT 17708/WARNER BROS.  

CI 12 11 16 WONDER • NATALIE MERCHANT 
ELEKTRA 64376/EEG 

9 10 9 34 ROLL TO ME • DEL AMITRI 
A&M 581114 

10 11 10 34 TIL I HEAR IT FROM YOU • GIN BLOSSOMS 
MM 581380 

11 14 14 44 RUN AROUND • BLUES TRAVELER 
Asm 580982 

0 18 20 8 CLOSER TO FREE • BODEANS 
SLASH 17674/REPRISE 

13 7 6 25 BLESSED • ELTON JOHN 
ROCKET 852394/ISLAND 

14 9 13 14 I WANT TO COME OVER • MELISSA ETHERIDGE 
ISLAND 854528 

15 13 8 27 BACK FOR GOOD • TAKE THAT 
ARISTA 1-2848 

16 16 17 18 ONE OF US • JOAN OSBORNE 
BLUE GORILLA 852368/MERCURY 

17 17 16 38 ONLY WANNA BE WITH YOU • HOOTIE & THE BLOWFISH 
ATLANTIC 87132 

18 15 12 46 AS I LAY ME DOWN • SOPHIE B. HAWKINS 
COLUMBIA 77801 

(I) 20 19 8 ONLY LOVE (THE BALLAD OF SLEEPING BEAUTY) • SOPHIE B. HAWKINS 
COLUMBIA 78177 

® 24 26 5 FOLLOW YOU DOWN MM 581380 • GIN BLOSSOMS 

10 23 24 10 NOBODY KNOWS • THE TONY RICH PROJECT 
LAFACE 2-4115/ARISTA 

0 22 30 5 IRONIC • ALANIS MORISSETTE 
MAVERICK 17698/REPRISE 

23 21 21 12 INSENSITIVE • JANN ARDEN 
MM 581274 

0 28 34 4 ALWAYS BE MY BABY • MARIAH CAREY 
COLUMBIA 78276 

0 25 25 9 
THE WORLD I KNOW • COLLECTIVE SOUL 
ATLANTIC 87088 

pdeø nr,,, a national sam e et al ay supplied by B,oadcastetaSystems' io Track service. 34 adult contemporary stations and 42 adult top 40 
stations are electronically rnonitored 24 hours a day, 7 days a week. Songs ranked by number of detections O Tracks showing an increase in detections over 
he previous week, regardless of hart movement turpover awarded to songs which attain 300 adult contemporary dètections or 600 adult top 40 detections 
for the first time. e 1996, Billboard/BPI Cornrnunications, 

PROGRAMMING 

DIGITAL DELIVERY COMES TO RADIO 
(Continued from preceding page) 

technology instead of running away. 
If you're concerned about a simulta-
neous release, this was a good exer-
cise in getting it to radio at the same 
time." 
To attract programmers to the 

alternative delivery method, Johnson 
says, RCA offered 30 pre-release 
copies of the SVVV album to any sta-
tion that pulled the song off the DG 
system and aired it between 6 a.m. 
and 6 p.m. on the day of release. Of 
the 250 stations that received the song 
via computer, 95 participated. 

"It paid off for us," Johnson says, 
though he admits that programmers 

insisted on also 
having the CD. 
"We have to be 

flexible and see what 
the marketplace will 
take as well as what 
it dictates," he says. 
"In promotion, we 
can write the book. 
We're always looking 

DARIUS RUCKER OF for innovative ways 
HOOTIE & THE to deliver product. 
BLOWFISH Who knows, we 

may go back to get-
ting a belly dancer to deliver it to-
morrow. Really, it's whatever works." 

For radio, the promise that crosstown 
competitors can no longer obtain a 
hot new release first seems to be 
reason enough to keep the technolo-
gy from being cast as a novelty. The 
vast majority of programmers con-
tacted who have used the system 
regard digital delivery as a reality 
for which radio must prepare. 

"In the age of computers, this is the 
way it's going to be, whether we like 
it or not—but the potential is magnif-
icent," says Richard Ryan, music 
director of KSAN San Francisco, who 
already makes a practice of down-
loading big-name releases from his 
station's system as soon as they are 
available. 

"We've used it for the new George 
Strait, Brooks & Dunn, Vince Gill— 
special evénts," he says. "It reduces 
that fear that a competitor could con-
ceivably get it on the air before I 
could, since it blankets the country at 
the saine time. I can definitely see this 
as the next wave, eventually not even 
getting a promo CD." 

"I think that as soon as people hear 
their competitors have it, boom, it'll 
take off," says Brian Kelsey, produc-
tion director of WAXQ (Q104) New 
York. "Everything is going to be dig-
ital in radio and music. People may be 
apprehensive about it now, but it offers 
incredible potential." 
Apprehensive or not, stations have 

nothing to lose by trying the tech-
nology. All three of the companies 
developing digital-delivery systems 
provide their hardware free to radio 
stations, and labels foot the charges 
for downloading and digital phone 
line usage. For radio, it's essentially 
a free ride into one area of the digi-
tal domain. 

It also offers a host of pluses—some 
now, some in the future—aside from 
the basic concept of accepting music 
and commercials online. For one, pro-
gramming can be converted from the 
digital-delivery system directly to a 
station's digital workstation—whose 
presence is booming in the industry— 
eliminating the thousands of carts, 
DATs, and CDs that inevitably accu-

mulate and must be cataloged. (Pic-
ture the day when the weekly Casey 
Kasem countdown is never physically 
handled.) 
Programmers also have the poten-

tial to communicate from system to 
system, creating a near-nationwide 
industry E-mail network; and, once 
developed by labels, stations could 
download custom song remixes and 
promotions in less than an hour. Digi-
tal delivery also offers relief from the 
massive paper trail that follows ad 
agency and label business, much of 
which can accompany files containing 
spots or music. 
But radio programmers will have 

to help make some decisions in deter-
mining which of the three systems 
will eventually command the indus-
try. 
DG Systems currently leads the 

pack statistically. The publicly held 
company was first to make deals with 
labels, and it has hardware installed 
in 4,200 stations, compared with 1,600 
for DCI (which is aiming to have 4,000 
by year-end, in addition to the 250 that 
saturate the Canadian radio market) 
and 50 for Musicam Express, whose 
priority has been fine-tuning its sys-
tem. 
Musicam Express president Robert 

Peterson says the company intends to 
outfit 200 stations a month until it 
reaches 3,500 stations in about 18 
months. 

All three systems primarily employ 
ISDN (integrated services digital net-
work) technology across CD-quality 
phone lines, though there are rum-
blings over the promise of satellite 
delivery, which would offer increased 
bandwidth flexibility but potentially 
challenge two-way communication 
between stations and labels. 
DG Systems is testing a next-gen-

eration satellite system with Hughes 
Network Systems, which would open 
doors to future applications but make 
necessary the burdensome task of 
replacing hardware already at radio 
stations. 
Musicam Express, which has 

been sluggish until recently to 
embrace music-delivery opportuni-
ties, dug into the deep pockets of 
Infinity and Westwood One in Janu-
ary and purchased the satellite 
audio distribution arm of Scientific-
Atlanta, an established leader in 
pro-audio technology. Through 
VirteX, it also has a stake in the 
StarGuide II satellite system, which 
will allow users to employ limited 
portions of bandwidth as needed, 
saving them money. 

But perhaps the most dramatic 
evidence of Musicam's determina-
tion: Over the last several months, 
the company has recruited four 
salespeople from DG Systems. 
DCI, meanwhile, has established 

itself as the primary carrier for spot 
delivery across Canada, which should 
support its bottom line as the music-
delivery business blossoms. 
Regarding the cost to download 

material, DG Systems and DCI 
charge labels and ad agencies $10-
$12 per station to download a four-
minute CD-quality song (which actu-
ally takes about 12 minutes to send). 

Musicam Express 
charges a flat 
$1.80 for the same, 
either over ISDN 
lines or satellite. 

"It's basically 
free for us to deliv-
er over satellite be-
cause we have 
transponder space, 
so we break even 

on ISDN," Peterson says. 
DG's VP of marketing Jeff Byrne 

says he expects his company's 
charges to drop in the coming 
months; DCI president Al Kozak also 
vows to remain competitive, saying 
that price will be based on usage and 
volume. 
But ultimately, as is often the case 

with battling technologies, savvy and 
tenacious marketing—not feature-
by-feature superiority—may deter-
mine the industry's victor. 

"It's going to come down to who 
gets all their ducks in a row in terms 
of spot clients and ad agencies, 
record companies and other pro-
gramming carriers, and affiliate 
radio stations and networks," says 
one audio technology expert who 
asked to remain unnamed. "Maybe 
one company is poised to do a little 
better in one area, but ultimately, all 
three companies are going to have to 
address each of those issues." 
In any case, these industries 

appear to have much to gain with few 
foreseeable disadvantages, save for 
radio programmers losing the con-
venience of having a CD to pop into 
the dashboard player. 
"The potential is tremendous," 

says Mark Kalman, VP of engineer-
ing and technical operations for SW 
Networks, which is closely watching 
the developing technology. "It's 
slick, it works, and everybody gets 
an excellent product and it eases the 
workload. These are the things that 
move the industry forward." 

McENTIRE 

SATELLITE BROADCASTERS 
(Continued from preceding page) 

"It's not going to have a tremendous 
impact on radio, because we're address-
ing different market places," Manning 
says. "Radio is increasingly a drive-time 
medium, with programming designed 
around 15-minute segments. 

"People tune in for a short period of 
time to listen to a little bit of music, 
sports, news, the weather, or what have 
you. Radio does that very effectively, and 
they will continue to do that," he says. 

Still, Troxill says that he considers 
radio to be a prime competitor in the com-
mercial market, citing distracting radio 
chatter and D1VIX's ability to offer spe-

cialized formats for restaurants as rea-
sons that radio is ill suited to the com-
mercial market 

However, at least one programmer 
isn't living in fear of DES ousting radio. 
Alan Spieglitz, GM at KMLE Phoenix, 

says, "We're not going to be caught with 
our pants down, like television was when 
cable came in. We're poised and ready. 
"When you're not live, you cannot do 

promotions, and you cannot tie in with 
retailers and advertisers," he says. "It's 
very difficult for satellite-driven compa-
nies to present themselves to the com-
munity" 
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photograph," the first single from RCA rock-
ers the Verve Pipe, restates the time-honored 
artistic aphorism "don't confuse the singer 

with the song." 
"As you become more popular as a musician," 

explains Verve Pipe singer/guitarist Brian Vander 
Ark, "people mistake those 'l's' in the lyrics for 
'me's.' So you need a visual image for people to keep. 
"You might have a photo of yourself, smiling or 

whatever, that you like and give to a friend or lover," 
Vander Ark continues. "That way, no matter where 
you are or what silly things you do, they can look 
at that photo and see you as you really are." 

No. 29 on Modern Rock Tracks this week, "Pho-
tograph" comes from "Villains," the East Lansing, 
Mich.-based act's debut album. Vander Ark says 

writing the comparatively lighter-sounding "Pho-
tograph" helped him break out of a funk. 

"I was writing all these darker things, which I 
generally prefer," Vander Ark says. "And it is eas-
ier to emote on difficult topics. But I didn't want to 

"As you become 
more popular as a 
tratasician, people 
mistake those "l's' 
in the lyrics for 

—Brian Vander Ark of the Verve Pipe 

be Trent Reznor for a whole album." 

It was the pop potential of "Photograph" that got 
the Verve Pipe signed to RCA and led the band to 
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TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEL DISTRIBUTING LABEL 

0 2 3 17 
* * * No. 1* * * 

IN THE MEANTIME 1 week at No. 1 • SPACEHOG 
RESIDENT ALIEN HIFI/SIRE/EEG 

2 1 1 16 
SANTA MONICA (WATCH THE WORLD DIE) • EVERCLEAR 
SPARKLE AND FADE TIM KERRCAPITOL 

C) 3 4 3 BIG BANG BABY • STONE TEMPLE PILOTS 
TINY MUSIC...SONGS FROM THE VATICAN GIFT SHOP ATLANTIC 

4 5 5 16 
HEAVEN BESIDE YOU • ALICE IN CHAINS 
ALICE IN CHAINS COLUMBIA 

5 4 2 18 1979 • SMASHING PUMPKINS 
MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 

10 8 11 12 
SISTER • THE NIXONS 
FOMA MCA 

7 7 7 22 
THE WORLD I KNOW • COLLECTIVE SOUL 
COLLECTIVE SOUL ATLANTIC 

8 9 9 15 BRAIN STEW/JADED • GREEN DAY 
INSOMNIAC REPRISE 

9 11 10 30 CUMBERSOME • SEVEN MARY THREE 
AMERICAN STANDARD MAMMOTH/ATLANTIC 

CD 14 19 7 MACHINEHEAD • BUSH 
SIXTEEN STONE TRAUMA/INTERSCOPE 

C) 15 16 9 WHAT DO I HAVE TO DO? • STABBING WESTWARD 
WITHER BLISTER BURN + PEEL COLUMBIA 

12 6 6 9 FOLLOW YOU DOWN • GIN BLOSSOMS 
CONGRATULATIONS I'M SORRY A&M 

CI 17 20 6 WATER'S EDGE • SEVEN MARY THREE 
AMERICAN STANDARD MAMMOTH/ATLANTIC 

CI 16 15 9 
DROWN • SON VOLT 
TRACE WARNER BROS. 

15 13 12 8 
SHE'S JUST KILLING ME • ZZ TOP 
"FROM DUSK TILL DAWN" SOUNDTRACK LOS HOOLIGANS/EPIC SOUNDTRAX/EPIC 

16 10 8 11 NAKED • GOO GOO DOLLS 
A BOY NAMED GOO METAL BLADE/WARNER BROS. 

17 12 13 10 
AEROPLANE • RED HOT CHILI PEPPERS 
ONE HOT MINUTE WARNER BROS. 

0 21 24 6 
BIG ME • FOO FIGHTERS 
FOG FIGHTERS ROSWELUCAPITOL 

0 18 21 9 EVERYTHING FALLS APART • DOG'S EYE VIEW 
HAPPY NOWHERE COLUMBIA 

20 20 18 18 I GOT ID PEARL JAM 
EPIC 

0 33 
2 

* * * AIRPOWER* * * 
ROCK AND ROLL ALL NITE • KISS 
MTV UNPLUGGED MERCURY 

o 29 30 4 
BORN WITH A BROKEN HEART KENNY WAYNE SHEPHERD 
LEDBETTER HEIGHTS GIANT 

0 37 40 3 WHERE THE RIVER FLOWS COLLECTIVE SOUL 
COLLECTIVE SOUL ATLANTIC 

o 27 28 6 
IRONIC • ALANIS MORISSETTE 
JAGGED LITTLE PILL MAVERICK/REPRISE 

CI 31 36 3 COUNTING BLUE CARS • DISH WALLA 
PET YOUR FRIENDS A&M 

26 19 14 14 WONDERWALL • OASIS 
(WHAT'S THE STORY) MORNING GLORY? EPIC 

CD 28 29 4 
BALLBREAKER AC/DC 
BALLBREAKER EASTWEST/EEG 

28 26 26 7 
YOU DON'T KNOW ME AT ALL DON HENLEY 
ACTUAL MILES HENLEY'S GREATEST HITS GEFFEN 

29 23 22 20 
GLYCERINE • BUSH 
SIXTEEN STONE TRAUMA/INTERSCOPE 

30 24 27 5 LEAVING HERE PEARL JAM 
HOME ALIVE - THE ART OF SELF DEFENSE EPIC 

31 22 17 16 
SEE YOU ON THE OTHER SIDE • OZZY OSBOURNE 
OZZMOSIS EPIC 

( 32 34 4 
ZERO SMASHING PUMPKINS 
MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 

0 NEW 1 I HATE MY GENERATION • CRACKER 
THE GOLDEN AGE VIRGIN 

34 30 25 7 
PEACHES • THE PRESIDENTS OF THE UNITED STATES OF AMERICA 
THE PRESIDENTS OF THE UNITED STATES OF AMERICA COLUMBIA 

35 25 23 10 
AWAY • TOADIES 
RUBBERNECK INTERSCOPE 

(1) 39 2 GET A JOB HOG 
NOTHING SACRED DGCiGEFFEN 

37 RE-ENTRY 23 BULLET WITH BUTTERFLY WINGS • SMASHING PUMPKINS 
MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 

38 RE-ENTRY 23 DEJA VOODOO • KENNY WAYNE SHEPHERD 
LEDBETTER HEIGHTS GIANT 

CD NEW  
i A WALK • BAD RELIGION 

THE GRAY RACE ATLANTIC 

40 36 I 32 10 
I WANT TO COME OVER • MELISSA ETHERIDGE 
YOUR LITTLE SECRET  ISLAND 

enlist former Talking Head Jerry Harrison as a 

producer. 

"Jerry has a great musical ear and a real pop sen-
sibility," Vander Ark says. "He showed us that by 
juxtaposing textures, actually making the guitars 
heavier in places, you could make the melodies 
sweeter, more attractive." 
Vander Ark says he modeled "Photograph" on a 

pop/rock paradigm: the Beatles' "Penny Lane." "I 
was listening to that song a lot," he says, "and the 
brightness of that melody made an impression. 
"You could probably even lay part of the melody 

of 'Penny Lane' over 'Photograph,' and it would 
work," Vander Ark adds. "Although had I totally 
copped 'Penny Lane,' I might have really had some-
thing." 
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TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABELDISTRIBUTING LABEL 

o 5 12 7 
* * * No. 1* * * 

CHAMPAGNE SUPERNOVA i week at No. 1 • OASIS 
(WHAT'S THE STORY) MORNING GLORY? EPIC 

0 4 4 3 BIG BANG BABY • STONE TEMPLE PILOTS 
TINY MUSIC...SONGS FROM THE VATICAN GIFT SHOP ATLANTIC 

(T) 3 3 11 BIG ME • FOO FIGHTERS 
FOO FIGHTERS ROSWELUCAPITOL 

4 1 1 14 IRONIC • ALANIS MORISSETTE 
JAGGED LITTLE PILL MAVERICK/REPRISE 

5 2 2 18 IN THE MEANTIME • SPACEHOG 
RESIDENT ALIEN HIFI/SIRE/EEG 

6 8 7 22 SANTA MONICA (WATCH THE WORLD DIE) • EVERCLEAR 
SPARKLE AND FADE TIM KERR/CAPITOL 

7 7 6 20 1979 • SMASHING PUMPKINS 
MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 

c, 13 17 7 MACHINEHEAD • BUSH 
SIXTEEN STONE TRAUMA/INTERSCOPE 

9 6 5 16 BRAIN STEW/JADED • GREEN DAY 
INSOMNIAC REPRISE 

10 9 8 13 
HEAVEN BESIDE YOU • ALICE IN CHAINS 
ALICE IN CHAINS COLUMBIA 

C) 14 19 8 ZERO SMASHING PUMPKINS 
MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 

12 12 11 11 
AEROPLANE • RED HOT CHILI PEPPERS 
ONE HOT MINUTE WARNER BROS. 

13 11 9 10 PEACHES • THE PRESIDENTS OF THE UNITED STATES OF AMERICA 
THE PRESIDENTS OF THE UNITED STATES OF AMERICA COLUMBIA 

14 10 10 
9 FOLLOW YOU DOWN • GIN BLOSSOMS 

CONGRATULATIONS I'M SORRY A&M 

10 19 20 10 WHAT DO I HAVE TO DO? • STABBING WESTWARD 
WITHER BLISTER BURN + PEEL COLUMBIA 

® 16 21 6 FLOOD • JARS OF CLAY 
JARS OF CLAY ESSENTIAUSILVERTONE 

10 29 — 2 

* * * AIRPOWER * * * 
I HATE MY GENERATION • CRACKER 
THE GOLDEN AGE VIRGIN 

18 17 18 11 
ONLY HAPPY WHEN IT RAINS • GARBAGE 
GARBAGE ALMO SOUNDS,GEFFEN 

CI 22 28 4 
SWEET LOVER HANGOVER • LOVE & ROCKETS 
SWEET FA. BEGGARS BANQUET/AMERICAN/REPRISE 

20 15 14 21 JUST A GIRL • NO DOUBT 
TRAGIC KINGDOM TRAUMA/INTERSCOPE 

r 

21 20 15 12 
CAUGHT A LITE SNEEZE • TORI AMOS 
BOYS FOR PELE ATLANTIC 

C , 25 24 9 
TINY MEAT • RUBY 
SALT PETER CREATION/WORK 

23 21 16 15 NAKED • GOO GOO DOLLS 
A BOY NAMED GOO METAL BLADE/WARNER BROS. 

CD 30 32 8 EVERYTHING FALLS APART • DOG'S EYE VIEW 
HAPPY NOWHERE COLUMBIA 

25 18 13 20 WONDERWALL • OASIS 
(WHAT'S THE STORY) MORNING GLORY? EPIC 

26 24 25 24 CUMBERSOME • SEVEN MARY THREE 
AMERICAN STANDARD MAMMOTH/ATLANTIC 

27 23 22 25 NATURAL ONE • FOLK IMPLOSION 
KIDS SOUNDTRACK LONDON/ISLAND 

28 26 27 21 
THE WORLD I KNOW • COLLECTIVE SOUL 
COLLECTIVE SOUL ATLANTIC 

sC, 38 _ 2 PHOTOGRAPH • THE VERVE PIPE 
VILLAINS RCA 

CI 34 37 4 
SISTER • THE NIXONS 
FOMA MCA 

(1) 33 33 6 GUILTY • GRAVITY KILLS 
GRAVITY KILLS TAT 

32 28 26 22 GLYCERINE • BUSH 
SIXTEEN STONE TRAUMA/INTERSCOPE 

CI 36 40 3 A COMMON DISASTER • COWBOY JUNKIES 
LAY IT DOWN GEFFEN 

34 27 23 10 BLUSTER • SALT 
AUSCULTATE ISLAND 

35 31 29 18 I GOT ID PEARL JAM 
EPIC 

36 32 31 5 HONKY'S LADDER • THE AFGHAN WHIGS 
BLACK LOVE SUB POP/ELEKTRNEEG 

0 NEW> i MOTHER MOTHER • TRACY BONHAM 
THE BURDENS OF BEING UPRIGHT ISLAND 

10 40 I 2 DRUGS M • AMMONIA 
MINT 400  EPIC 

(D NEW  i COUNTING BLUE CARS • DISH WALLA 
PET YOUR FRIENDS A&M 

40 37 36 5 
A WALK • BAD RELIGION 
THE GRAY RACE ATLANTIC 

HITS! 
IN 

TOKIO 
Week of March 17, 1996 

C) Let Your Soul Be Your Pilot / Sting 

ID Heaven Only Knows / Swing Out Sister 

ID No One Else / Total 

0 Like Marvin Gaye Said (What's Going On) / 

Speech 

(5) Party / Dede 

III Do It / Nahki And Diana King 

ID One Of Us / Joan Osborne 

û Philosophy / Ben Folds Five 

0 Anywhere Is / Enya 

0 Apple Eyes / Swoop 

04ériesNeverieve / Simply Red 

0 Real Love / The Beatles 

0 Mouth / Merril Bainbridge 

0 Spaceman / Babylon Zoo 

ID Take Cover/ Mr. Big 

0 I Need To Be In Love / Carpapters 

0 Dub I Dub / Me And My 

lib Taiyouteni Tsukiha Kokorono Ryouteni / UA 

0 I Believe / Mette Hartman 

0 Jesus Is Just Alright / DC Talk  

ID Don't Stop The Music / C + C Music 

Factory 

ID Nobody Knows / The Tony Rich Project 

0 Follow You Down / Gin Blossoms 

0 Taffy / Lisa Loeb And Nine Stories 

0 Name / Goo Goo Dolls 

ID Don't Look Beck In Amu / Oasis 

ID Do That Dance / Nile Rodgers 

0 Whole Lotta Love / Goldbug 

0 Be Yourself / Colour Club 

If You Come To Party/ Paulo Mendonca 

ID Sims' Up If, My Room i Brandy 

ID Gangsta's Paradise / Coolio Featuring L.V. 
0 While The Earth Sleeps / 

Peter Gabriel With Deep Forest 

Get Down On It/ 

Louchie Lou And Michie One 

Û Because You Loved Me / Celine Dion 

ID How Deep Is Your Love/ Take That 

û Lucky Loved Ace Of Base 

ID The Fun Lovin' Criminal / 

Fun Lavis' Criminal 

ID Veneno Da Lata / Frenanda Abreu 

el. Peaches The Presidents Of The 

United States Of America 

Û These Days Are Old / Spookey Ruben 

Û Last Scene / Tomoyasu Hotei 

ID Fallin' In Love / La Bouche 
O Agua De Beber/ Anna Caram 

û Primal / Original Love 

O I Was Born To Love You / Queen 

ID Baby Maybe / Ice 

0 One More Chance / Madonna 

Diggin' On You / TLC 

You've Got A Friend In Me! 

Lyle Lovett And Randy Newman 

Selections can be heard on 

"Sapporo Beer Tokio Hot 100" 

every Sunday 1 PM-5 PM on 

J-WAVE / 81.3 FM in TOKYO 

81.3FM J-WAUE 
Station information available at: 

http://www.infoiapan.com/JWAVE/ 
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 102 album rock stations and 74 modern rock stations are electronically monitored 24 hours a day. 7 days a week. Songs ranked by number of detections. 
QTrack showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain 900 detection (Album Rock) or 1,000 detections (Modern Rock) for the first time. • Vicleoclip availability. c 1996, Billboard/BPI Communications. 
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VIRGIN TAKES 
MANHATTAN 

ISSUE DATE: MAY 4 

AD CLOSE: APRIL 9 

Virgin Retail is coming to 
the "Big Apple" in April and 
Billboard has the inside 
bite on the grand opening 
of this megastore. Our May 
4 Spotlight recaps the his-
tory behind the multi-million 
dollar store, including facts 
and figures on product 
offerings, an exclusive 
interview with Ian Duffell 
(President of Virgin Retail 
Group, North America and 
Asia Pacific) and a short 
first-person address by 
Virgin founder Richard 
Branson. 

Contact: 
Lezle Stein 
213-525-2329 

20 YEARS OF 

MODERN ROCK 

ISSUE DATE: MAY 11 

AD CLOSE: APRIL 16 

Starting 20 years ago with 
the sounds of the Ramones 
and the Sex Pistols, 
Modern Rock has evolved 
into a dominant form of 
mainstream music. 
Billboard's May 11 issue 
reviews the progression of 
the music, from its NY and 
London street roots to its 
current triumphs around the 
world. Other topics to be 
covered include the rela-
tionship between indies and 
modern rock, the develop-
ment of the modern rock 
radio format, and a timeline 
of the music's milestones 
over the past 20 years. 

Contact: 
Ken Piotrowski 
212-536-5223 

PET SOUNDS 

30TH ANNIVERSARY 

ISSUE DATE: MAY 18 

AD CLOSE: APRIL 23 

Billboard's May 18th 
issue commemorates 
the 30th anniversary of 
the Beach Boy's 
ground-breaking "Pet 
Sounds." This Spotlight 
takes an in-depth look 
at their fertile 1966-67 
period, now the subject 
of an extensive catalog-
exploitation project by 
Capitol Records. 
Coverage will include 
an introductory piece by 
Timothy White, an 
overview on the making 
of the record, and 
Capitol's year-long pro-
motion plans. 

Contact: 
Robin Friedman 
213-535-2302 

ASIA PACIFIC II 

ISSUE DATE: MAY 18 

AD CLOSE: APRIL 23 

In a continung effort to bring 
Asia Pacific's market to the 
forefront of the industry, 
Billboard's May 18th issue 
contains the second Asian 
Pacific Quarterly. This 
special issue coincides with 
the 2nd MIDEM Asia and will 
highlight the Asian territories 
and their plans for the 
confab. Coverage will also 
include a look at the goals 
and expectations of interna-
tional and US companies/ 
organizations attending the 
conference. 

Contact:  
Amanda Guest 
613-9824-8260 



WORLD MUSIC 

ISSUE DATE: MAY 25 

AD CLOSE: APRIL 30 

Coinciding with this year's 
May 22-25 NAIRD con-
vention, Billboard's May 
25th issue puts the spot-
light on the world music 
market and its growing 
appeal at mainstream. 
Coverage will include 
reporting on label activity: 
the marketing of world 
music, catalog-building 
and fusion with other gen-
res; and a year-to-date-
recap of the world music 
charts by Geoff Mayfield. 

Contact: 

Lezle Stein 

213-525-2329 

MUSIC PUBLISHING 

ISSUE DATE: JUNE 1 

AD CLOSE: MAY 7 

Billboard's annual review 
of the music publishing 
scene will highlight the 
market's domestic and 
international activity. Our 
June 1 spotlight paints a 
comprehensive picture of 
music publishing with 
1995-96 TOP Songwriter 
Charts for Pop, R&B and 
Country; an examination of 
publishers' copyright 
concerns, and an overview 
of the Ivor Novello awards 
in the UK (taking place the 
first week in June). 

Contact: 

Robin Friedman 

213-525-2302 

LATIN MUSIC 
BUYER'S GUIDE 

PUBLICATION 
DATE: AUGUST 7 

AD CLOSE: JUNE 17 

In its fifth year, Billboard's 
International Latin Music Buyer's 
Guide is consulted on a daily 
basis by thousands of prospective 
buyers when making important 
decisions. The directory consists 
of listings from 18 countries in 20 
categories, including artists, 
managers, music publishers, etc. 
The International Latin Music 
Buyer's Guide is distributed to the 
heavyweights within and around 
the Latin music community, includ-
ing record labels, retailers, whole-
salers/distributors, managers, 
agents, and promoters. 

Contact: 

Los Angeles: Dan Dodd 

213-525-2299 

Spain/Europe: Christine Chinetti 

44-171-323-6686 

Place your 
ad today! 
EAST/MIDWEST 
212-536-5004 - PH 
212-536-5055 - FAX 
KEN PIOTROWSKI 
PAT ROD JENNINGS 
DEBORAH ROBINSON 
KEN KARP 

WEST 

213-525-2307 - PH 

213-525-2394/5 - FAX 

JODIE FRANCISCO 

LEZLE STEIN 

ROBIN FRIEDMAN 

SOUTHEAST 
615-321-4294 - PH 

615-320-0454 - FAX 

LEE ANN PHOTOGLO 

FLORIDA/LATIN AMERICA 
305-441-7976 - PH 

305-441-7689- FAX 

ANGELA RODRIGUEZ 

SIA PACIFIC/AUSTRALIA 
613-9824-8260 - PH 

613-9824-8263 - FAX 

AMAN DA GUEST 

LONDON 
44-171-323-6686 - PH 

44-171-323-2314 - FAX 

CHRISTINE CHINETTI 

CATHERINE FLINTOFF 

'FRANCE 
331-4549-2933 - PH 

331-4222-0366 - FAX 

FRANCOIS MILLET 

¡MEXICO/ 
WIEST COAST LATIN 
21 3-525-2307 

DAISY DUCRET 

JAPAN 
81-44-433-4067 PH/FAX 

TOKURO AK IYAMA 

213-650-3171 - PH 

213-650-3172 - FAX 

AKI KANEKO 

[ITALY 
39+(0)362+54.44.24 - PH 

39 +(0)362+ 54.44.35 - FAX 

LIDIA BONGUARDO 



Radio 
PROGRAMMING 

WJFK DJ Pleads Guilty To Drug Possession; 
Bonaduce To Bounce Between WLUP, WKQI 
TALK ABOUT ARRESTING RA-
DIO: Syndicated WJFK Washing-
ton, D.C., afternoon co-host Don 
Geronimo of "The Don & Mike 
Show" has pleaded guilty to posses-
sion of 1.7 grams of powdered 
cocaine. He was sentenced to a 
year's probation as a first-time 
offender after being arrested last 
summer. 
Geronimo has worked in Wash-

ington radio for 15 years and joined 
WJFK in 1991. 
According to a report in The 

Prince George's Journal, he told 
police that the drugs were bought 
to use on a vacation. Fairfax Coun-
ty, Va., prosecutor Karen Kelly 
told the newspaper Geronimo 
admitted that he had "a big prob-
lem" with drugs in the '80s but that 
he was clean until the July inci-
dent. 
Speaking of flying, WLUP 

Chicago afternoon jock Danny 
Bonaduce has contracted to cover 
mornings at WKQI (Q95.5) Detroit, 
meaning the former Partridge will 
do the fly-jock shuffle between the 
two cities. Expect this man to be 
vacationing in the Orient—he 
reportedly racks up 3,000 frequent-
flyer miles a week. 
And speaking of runways, drag 

diva RuPaul wigged out as guest 
morning host last week at New 
York's new top 40/rhythm WKTU, 
ordering listeners to touch their 
radios and shout "Love!" Ru was 
assisted by former Seduction siren 
Michelle Visage. 
On March 28, RuPaul hosted a 

casting call for "aspiring beautiful 
people" at Manhattan's Fashion 
Cafe for an upcoming WKTU TV 
commercial. Frankly, I wasn't 
aware anyone could be beautiful 
between 6 and 9 a.m., when the pro-
motion was held. 
Things were definitely not as 

pretty at the annual Radio and Tele-
vision Correspondents' dinner in 
Washington, D.C., March 21. You 
probably heard about the antics of 
WFAN New York's Don Imus on 
most any news outlet in the nation. 
The shock jock reeled off a host of 
tasteless, disrespectful remarks 
about President Clinton and the 
first lady—in their presence—a 
pretty formidable example of ego 

overshadowing good sense. 
Making your opinions known has 

its place—radio is often such a 
place. Spouting off face to face with 
the president in a room full of jour-
nalists is not. 

In our "oh, there you are" depart-
ment, former Dream Team MTV VJ 

by Chuck Taylor 

(and rock radio personality) Mark 
Goodman has turned up at KYSR 
Los Angeles as part of a shake-up 
at the Viacom modern-leaning AC. 
He'll do mornings with Shirley the 
Stuntgirl, from KIOI San Francis-
co. As far as we know, Goodman's 
fellow MTV sidekick Martha 
Quinn remains relegated to Clear-
asil spots, uh, commercials. 
Longtime WRKS New York 

morning man Jeff Foxx exits the 
R&B adult station to launch a syn-
dicated show. Foxx's replacement, at 
least for April Fool's Day and prob-
ably longer, will be "Black Moses" 
Isaac Hayes, who has done voice 
work for the station. This is the 
same outlet that features Ashford 
& Simpson in afternoon drive. 
Group sale of the week: Ameri-

can Radio Systems, which last 
week bought Marlin Broadcasting 
for $66.5 million, has announced 
plans to merge with Henry Broad-
casting. The $115 million nine-sta-
tion acquisition, which includes 
properties in Sacramento, Calif., 
Fresno, Calif., Omaha, Neb., and 
Portland, Ore., will give ARS a 
total of 24 stations. 
Make that 25. At deadline, ARS 

announced the $7.25 million pur-
chase of KSTE Sacramento, giving 
it three stations in that market, 
including KCTC and KYMX. 
Megapoly of the week: WHTS 

(All Hit 98.9) Davenport, Iowa, is 
now part of an eight-station 
megapoly that includes top 40 

newsline 
JOHN CULLEN has been named president/C00 of Gulfstar Communications, 
which owns or LMAs 30 stations in 11 Texas markets. Cullen was regional 
VP for SFX Broadcasting. 

MAR IJANE MILTON is named GM of KRWM Seattle. She was promoted from 
general sales manager. 

J. CHRIS ACKERMAN has been appointed general sales manager of WAMG/ 
WMYX/WEMI; the three Milwaukee stations owned by Heritage Media. 

STATION SALES: WKIX Raleigh, N.C., from Alchemy to Curtis Broadcast-
ing loi I (i million; WQRA Warrenton/Manassas, Va., from Dettra Broad-
casting to Radio Broadcast Communications for $800,000. 

WHTS, country WLLR, hot AC 
KMXG (Mix 96), and oldies KUUL. 
Six are owned by Sconnix's Missis-
sippi Valley Broadcasting; two are 
in joint sales agreements. All eight 
are being managed by WLLR GM 
Larry Rosmilso. Can you imagine 
having to address his Christmas 
cards this year? 

FORMATS: SHAKE UP OR SHIP OUT 
Longtime country outlet and 

new EZ Communications' property 
KCIN Seattle flips to rhythmic AC 
KBKS (Kiss 106), leaving the mar-
ket with two country stations— 
KMPS and KYCW—instead of the 
three it had a week ago. No PD has 
been named yet. EZ's Doug 
McGuire is overseeing the new 
format with Becky Brenner and 
Karen Oboy from KMPS. Gary 
Taylor, who manages KYCW, will 
now also serve as GM for Kiss 106. 
R&B/sports outlet KMAX Los 

Angeles has switched to modern 
rock as Y107 under new owner 
Odyssey Broadcasting. The same 
goes for KMAX's simulcast part-
ners in Oxnard, Calif., and suburban 
San Diego. All three had aired 
ABC's syndicated Tom Joyner in 
the a.m. 
KKBH (the Beach) San Diego 

segues from '70s gold to AC. Midday 
host Gene Knight becomes PD and 
moves to nights. Knight was PD of 
crosstown KFMB-FM until 1994. 
Station manager Wendy Gales 
heads to Douglas Broadcasting as 
comptroller. 
WCDA Albany, N.Y., which we 

reported last week had dropped 
satellite country for a gold-based 
country mix, has become WPTR-
FM. PD Steve Warren did morn-
ings at WPTR-AM in the '80s. 
KEZE, the former call letters of 

the current adult modern KAEP 
(the Peak) Spokane, Wash., return 
to the market on Rook Broadcast-
ing's new 96.9 FM. The new KEZE 
is carrying ABC's classic rock for-
mat 24 hours a day with no plans 
to hire a local on-air staff. Reli-
gious KSPO, which had been on 
96.9, has moved to owner Read 
Broadcasting's 106.5 signal, which 
had been running an easy listen-
ing format. 

FOLKS: GONE COUNTRY 
John Sebastian is named PD at 

KZLA/KLAC Los Angeles. He 
moves from the PD desk at classic 
rock KSLX Phoenix. Sebastian has 
been in radio 28 years but has never 
done country. He has, however, 
worked with iCZLA GM J.D. Free-
man. 
Top 40/rhythm WERQ (92Q) Bal-

timore hires Tom Casey (ex-KJMZ 
Dallas PD, most recently Jive 
Records' L.A. regional) as PD. 
Chris Ostrander is the new PD at 

WWSW Pittsburgh, working his 
way up from gigs as a chief engi-
neer and, most recently, WWSW's 
promotion director. 

Sean Ross, Phyllis Stark, John 
Loscalzo, and Janine McAdams of 
Airplay Monitors contributed to this 
column. 

Justin Case's WDSY Left 
Standing Tall In Pittsburgh 
TWO YEARS AGO, four country sta-
tions were battling it out in Pittsburgh, 
three of which were co-owned. 

Today, there is just one country out-
let left, WDSY (Y108), and that station 
is well on its way to realizing its guai of 
becoming No. 1 12-plus in the market. 

In the last year, Y108 has climbed 
6.5-8.3 12-plus and was No. 3 in the 
market, according to the fall 1995 Arbi-
trons, behind N/T KDKA and album 
rock WDVE. In the 
latest Arbitrends, the 
station was tied for No. 
2 with WDVE. 
The battle that once 

raged in the Steel City 
was between Enter-
com's mainstream 
country Y108, hot 
country WXRB (the 
Rebel), and Real Coun-
try-affiliated WEEP-
AM, and EZ Commu-
nications' WQKB (the 
Bear). When EZ pulled 
the plug on the Bear 
about a year and a half 
ago, Entercom began 
simulcasting Y108 on 
WEEP and then con-
tinued to do extensive 
market research that 
led it to change the 
Rebel to modern rock as the Revolution 
last fall. 

"After several studies, we found 
there was only room for one country 
station in Pittsburgh," says Y108 PD 
Justin Case. "We found that Y108 was 
in a very strong position because of its 
heritage and lack of strategic weak-
nesses and in terms of imaging. 
"What got us to change the Rebel to 

the Revolution was [the question], 'How 
can Y108 be No. 1?' The way to do that 
was to change the Rebel to help Y108 
attain that No. 1 12-plus status." 
At the same time, the company 

embarked on a heavy marketing cam-
paign for Y108 that included TV com-
mercials, bus-card advertising, and on-
air contesting. Case says the purpose 
of the campaign was "to reinforce that 
we've been here and we're still here. We 
wanted to say to our listeners, 'Hey, 
come back to us.' "The contesting 
included a $20,000 Payroll Payoff and a 
$10,000 rolling-jackpot contest. More 
recently, Y108 gave away tickets for a 
cruise from Miami to Cozumel, Mexi-
co, with the Mavericks. 

Last summer, Y108 became aggres-
sively visible in the market, going after 
noncountry events at which listeners 
had not typically seen it in the past. 
That included a deal with Ticketmas-
ter to have the Y108 logo on the back of 
all tickets, including those for sporting 
events; sponsorship of the out-of-town 
scoreboard at the Civic Arena, where 
the Penguins play; and "a lot of beer 
and chili festivals," Case says. "We 
made an effort to get in front of as 
many people as possible," he says. 
"That added exposure is really bene-
fiting us now" 
The station tries to sponsor a "bench-

mark" event about once a month at 
which listeners can meet the air staff. 
Those events include the Halloween 
midnight bowling party, Boo Bowl; a 

live Christmas Holiday Jam concert; a 
"prom for big kids"; and the Mother's 
Day Iron Mom competition. Case says 
those types of events help add person-
ality to the station. 

Another major focus for Y108 is com-
munity service. It is involved in annual 
fund-raisers for at least a half-dozen 
organizations. ",Just about anything we 
can do to get out and help the commu-
nity we're involved in," Case says. 

Entercom gives all its employees a 
special day off each 
year dubbed Make a 
Difference Day, on 
which they are encour-
aged to work together 
for a charitable organi-
zation. 

Despite being the 
only game in town, the 
station, Case says, 
hasn't changed its pro-
gramming philosophy. 
It is still 70% cur-
rent/recurrent and 
30% gold. Case goes 
back as far as '88 for 
gold but primarily 
plays music from '90 
and thereafter. 
The music is chosen 

by a committee that 
includes Case, music 
director Chris DeCar-

lo, and GM Joe Armao, a former pro-
grammer. "The three of us together 
bring a lot to the table," Case says. 
"We have a conservative approach, 

because the Pittsburgh audience is 
older, so you kind of have to spoon-feed 
them new music and can't have too 
much [of it] out there at any one time." 

Here's a recent 4 p.m. hour on Y108: 
Joe Diffie, "Bigger Than The Beatles"; 
Garth Brooks, "If Tomorrow Never 
Comes"; Brooks & Dunn, "Rock My 
World (Little Country Girl)"; Faith Hill, 
"Someone Else's Dream"; Ricochet, 
"What Do I Know"; Trisha Yearwood, 
"That's What I Like About You"; John 
Michael Montgomery, "Long As I 
Live"; Martina McBride, "Wild 
Angels"; Vince Gill, "I Can't Tell You 
Why"; Tracy Byrd, "Heaven In My 
Woman's Eyes"; Travis Tritt, "Foolish 
Pride"; Alabama, "I'm In A Hurry 
(And Don't Know Why)"; and Clay 
Walker, "Hypnotize The Moon." 

Case launched his career at WADM 
and WQTZ Decatur, Ind., in the late '70s. 
After a stint at WMEE Fort Wayne, 
Ind., he landed his first PD job at WZOQ 
Lima, Ohio. That led to programming 
gigs at WMME Augusta, Maine, and 
WPKX Springfield, Mass. He joined 
WDSY as PD a year and a half ago. 

Having been in country for a while, 
Case says the best change he's seen 
lately is that labels are taking pains 
with artist development. "I like the 
groundwork a lot of labels are doing 
with advance music and artist tours— 
letting us get familiar with the artist, 
so when their music comes across our 
desks, we've already developed a pas-
sion for [it]," he says. "The most frus-
trating thing for me was to get a song 
[from a new artist] on my desk, [and] 
I've never seen or heard this person, 
and suddenly I'm being worked on it." 
Now, he says, "they are establishing 
stars for tomorrow" PHYLLIS STARK 

JUSTIN CASE 
Program Director 
WDSY Pittsburgh 
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Music Video 
PROGRAMMING 

Primus Gets On The 'Pachyderm' 
Band Is Involved With Vid, Enhanced CD 
• BY TERRI HORAK for exposure at conventional music 

video outlets, Claypool says that he 
NEW YORK—Many artists take an plans to create a short film edit for ani-
active role in the creation of their music mation festivals. 
videos, but few are as ambitious as In addition to the new video, Primus 
Primus. The band recently released its recently issued an enhanced CD ver-
first enhanced CD and is wrapping pro- sion of "Tales From The Punch Bowl." 
duction on a unique video, the second Almost all of the album's 13 songs have 
from its 1995 Interscope album, "Tales graphie scenes with interactive ele 
From The Punch Bowl." The video, for ments, and much of the artwork was 
the track "Southbound Pachyderm," is   created by Claypool, Primus guitarist 
due in early April. Larry LaLonde, and Adam Gates 
'Anytime you deal with Primus, it's team used stop-motion photography through their company, Prawn Songs 

going to be inventive and unusual. They that was similar to the production Designs. Though each enhanced CD seg-
optimize the medium really well," says process used in the Tim Burton film ment does not necessarily resemble a 
David Saslow of Interscope's video pro- "The Nightmare Before Christmas." conventional music video, it does add a 
motion department. Claypool says the process has been significant visual element to each song. 
"Southbound Pachyderm," written "quite slow. They're getting out 6-10 Claypool says that the 13 "computer 

and co-directed by Primus song- seconds [of footage] a day, so [it takes] clips" were created for less than the 
writer/bassist Les Claypool, is an a long time when you're trying to shoot price of a typical music video. 
action/adventure animation piece that for four minutes," he says. "Unfortunately, it's very expensive to 
features, among other things, foam The clip for "Southbound Pachyderm" make music videos," says Claypool. 
puppets, portly safari men, tanks on has taken almost six weeks to film. "With something like this, you can do 
sand dunes, and an elephant. The aforementioned foam puppets graphics or visuals for every song for 

"It's going to be amazing-looking were made by Steve Johnson, who made about the same cost as it would be for 
because of all the very talented people the prosthetics used in the "Wynona's one video for one song." 
that are involved," Claypool says. "As a Big Brown Beaver" video, and are based However, Claypool says that most 
director, there really hasn't been a heck on prototypes sculpted by Claypool. enhanced CD titles are missing the mark 
of a lot I've had to do. I just sort of laid "I started doing storyboards for it, "Most of the enhanced CDs I've seen, 
out the road map and let these guys go, and I couldn't really draw the charac- well, they've been pretty boring, so we 
because they're very good and very cre- ters I wanted very well," Claypool says, wanted to do something a little more 
ative people." "so I got out some [sculpting material] exciting," says Claypool. "The comput-

Claypool is quick to credit co-direc- out and made some models. Raub did a er world and the music world are hay-
tor Raub Shapiro, who produced the storyboard, and [then] you leave it up to ing a hard time meshing and finding 
band's last video, "Wynona's Big Brown the animators to bring these things to the right marketplace for [enhanced 
Beaver," with putting together the ani- life and give them whole personalities." CDs], so it's a little difficult to find. But, 
mation team when a previous arrange- Because of the limited opportunities if you can find it, it's a treat." 
ment fell through. 

"I haven't been around as much as I'd 
like because we've been touring, so Raub's 
been extremely helpful," Claypool says. 
"Plus, he's a filmmaker, he's a producer, 
and he's handling the technical aspects of 
all this, where I definitely fall short." 
Claypool notes that he has been 

impressed with the technical dimen-
sions of the video's production. 

"It's pretty mind-boggling to see this 
thing in the works," he says. "We've got 
this one gigantic machine that they 
used for the 'Star Wars' films, and there 
are usually two or three sets going at 
once, so it's a pretty amazing sight." 
To create the clip, the animation 

PRIMUS 

PRODUCTION NOTES 
LOS ANGELES Night" was directed by Mike Maloy; 

Propaganda Films recently wrapped Leslie Hirschorn produced. Jeff 
production on five clips, Tina Turner's Hirschorn directed photography for Rat 
"Whatever You Want," directed by Productions. 
Stephane Sednaoui; MC Lyte's "Keep Darren J. Lavett is the eye behind 
On Keepin' On" and Ice-T's "I Must New Kingdom's "Mexico Or Bust" Joel 
Stand," directed by Paul Boyd; and the Tabbush and Catherine Finkenstaedt 
Replicants"Treslination Unknown" and co-produced, and Vince Toto directed 
Delinquent Habits' "Tres Deliquentes," photography for Squeak Pictures. 
directed by Steven Hard. Notorious Pictures director Guy Gui!-
Randy Crawford's "Give Me The let lensed Killing Joke's "Democracy" 

clip. Marc Smerling produced, while 
Neil Shapiro directed photography. 
Code 3's "Humpin' Bumpin' " was 

directed by Cameron Casey. Chris Pal-
ladino produced; Troy Smith directed 
photography. 

Mggy Meets Kermit. Zggy Marley & the Melody Makers shot their latest clip, "Love 
Power," with the world's most famous frog, Kermit. The video promotes the sound-
track to the film "Muppet Treasure Island." Pictured, from eft, are Ellen Davis, video 
director; Pete Coogan, director of international production, Jim Henson Productions; 
Aimee Gautreau, Angel VP publicity and advertising; Brian Henson, president/CEO, 
Jim Henson Productions; Kermit; Amy Bilbija, Angel lawyer; Tami Reiker, director of 
photography; and Drew Goldberg, Angel publicist. 

NEW YORK 
Steven Carr directed Dos Of Soul's 

"When You Come Around" video, which 
is taken from the film "The Nutty Pro-
fessor" Daphne Mc William produced 
for Crazy Horse Productions. 

Cella Dwellas' "Perfect Match" was 
directed by Franck Ange Kalfhoun. 
*Emmanuel Leroy produced, while 
Chris Lavasseur directed photography 
for Rat Productions. 

NASHVILLE 
Director Michael Merriman is the 

eye behind Rebecca St. James' "God." 
Bryan Bateman produced for Pecos 
Films. 
John Anderson's "Long Hard Lesson 

Learned" clip was directed by Jim Shea. 
Robin Beresford produced for Planet 
Inc. 

Debra Lee Steps Into BET; 
Domino Gets Nostalgic 

BET ON LEE: Debra L. Lee has 
been named to the newly created 
position of president/C00 for BET 
Holdings Inc. and Black Entertain-
ment Television Inc., which owns 
BET and the recently launched BET 
on Jazz. 
Lee will take over some of the 

day-to-day management duties pre-
viously handled by chairman/CEO 
Bob Johnson, who will focus on 
more strategic planning for the com-
pany. 
"The BET cable network has been 

the core business for years," says 
Lee. "We'll continue to expand that, 
but we would like to get BET on Jazz 
to a place where it is profitable. It's 
time to get down to business." 
BET on Jazz, which launched Jan. 

15, has had difficulty 
getting wide exposure 
in the U.S. It currently 
reaches less than 1 mil-
lion cable households; 
BET reaches 44.6 mil-
lion cable homes. 
Expect a stronger 

commitment to news 
and public affairs pro-
gramming in the coming 
year on BET, says Lee. 
The cable channel has 
been the subject of crit-
icism by some media 
analysts for its over 
reliance on lightweight 
content, such as music 
and music video pro-
gramming. However, 
BET received a signifi-
cant ratings and image 
boost when it landed the 
first on-air interview with O.J. 
Simpson after his trial. 
Lee says that BET will make 

some significant programming 
announcements for the fall season in 
the coming weeks, including a new 
daily talk show. However, Lee says, 
BET will not lessen its commitment 
to music and music video program-
ming. 

D OMINO DELIVERS: Outburst 
artist Domino pays homage to 
music videos of the past in his 
unconventional clip "Physical Funk." 

In the video, the rapper revisits 
the sets of such clips as Sir Mix-A-
Lot's "Baby Got Back," Michael 
and Janet Jackson's "Scream," and 
Robert Palmer's "Addicted To 
Love." The clip, which was directed 
by Michael Martin for Shooting 
Star Pictures, also contains an ani-
mated segment with a character 
who looks suspiciously like Coolio. 

"People always ask me if I was 
afraid that I would upset some of 
these people," says Domino. "But 
why should someone get upset when 
all we are doing is paying respect? I 
just wanted to make as different a 
video as possible." 

However, the original concept for 
the video was perhaps a little too dif-
ferent. 

"Michael had [conceived] the con-
cept for me to go through a bunch of 

different videos, but he originally 
wanted me to go through clips like 
Nine Inch Nails," says Domino. "I 
told him that it was a cool concept, 
but that I didn't think Nine Inch 
Nails was the right act. I wanted to 
use videos that people who watch the 
Box would likely relate to." 
Speaking of the Box, Domino told 

the Eye that recently he had a 
strange encounter with a fan who 
had requested his videos on the Box 
a few times too many. 

"I was at a Virginia record store 
signing autographs, and this moth-
er brought her daughter in and gave 
me a funny look," says Domino. 
"She said that her phone had been 
cut off because the daughter kept 
calling the Box to request my 

videos." 
The Eye reminds all 

Billboard readers to 
get their parents' per-
mission before order-
ing anything over the 
telephone. 

DEMOCRACY IS A 
JOKE: The Eye's Cool 
Clip of the Week is 
Killing Joke's "De-
mocracy," which was 
directed by Guy Guil-
let for Notorious Pic-
tures. 
The video makes a 

strong visual state-
ment about freedom of 
choice. Fans of George 
Orwell's novel "1984" 
will appreciate the 
clip's dark political 

theme, which highlights the frus-
tration over a voter's lack of 
"choice." The clip depicts an election 
in which the generic-named candi-
dates Smith and Jones appear as 
the only options on the ballot. 

"Initially, the song was not writ-
ten about party politics," says pro-
ducer/bassist Youth. "It has more 
to do with personal politics. The 
song was about what we felt work-
ing in a band with three people from 
different countries and three dif-
ferent world views. That became 
political for us ... Guy had the idea 
for the video to show 'Democracy' as 
a way to expose the two-party polit-
ical system, We live in a dualistic 
world where there appears to be 
freedom of choice, but a two-party 
system is still only a choice of two." 

H EY, HEY! Mickey Dolenz of the 
Monkees may have a new career 
ahead of him as a music video direc-
tor. The musician, who has several 
film and TV credits, lensed his first 
clip for U.K. act PJ & Duncan's 
"(I'm Not Your) Steppin' Stone." 
Yes, that is the same track that the 
Monkees took to No. 20 on Bill-
board's Hot 100 singles chart in 
1967. 
Dolenz is represented by Straw-

berry Films, which just relocated 
its Los Angeles offices to 7803 Sun-
set Blvd. 
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DON HENLEY SIGNS WITH WARNER 
(Continued from page 6) Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 

14 hours daily 
1899 9th Street NE, 
Washington, D.C. 20018 

1 Nonchalant, 5 O'Clock 
2 Basta Rhyrnes, Woo-Hah!! Got You Al In Chsck 
3 Fugees, Fu-Gee-La 
4 R. Kelly, Down Low 
5 Mariah Carey, Always Be My Baby 
6 Domino, Physical Funk 
7 Lost Boyz, Renee 
8 Monifah, I Miss You 
9 The Tony Rich Project, Nobody Knows 
10 Chantay Savage, I Will Survive 
11 Shaggy Feat Grand Pudro, Why You Treat Mn... 
12 Deborah Cox, Who Do U Love 
13 Coolio, 1, 2, 3, 4 
14 Terry Ellis, What Did I Do To You? 
15 Brandy, Sittin' Up In My Room 
16 2Pac, California Love 
17 D'angelo, Lady 
18 Ladae, Party 2 Nite 
19 Groove Theory, Keep Tryin' 
20 Whitley Ffoustco & Cece Winans, Count On Me 
21 Jesse Powell, All I Need 
22 Horace Brown, One For The Money t 
23 Xscape, Do You Want To 
24 Gerald & Eddie Levert, Sr., Wind Beneath... 
25 Shawn Stockman, Visions Of A Sunset 
26 Mary J. Bilge, Not Gon' Cry 
27 Randy Crawford, Give Me The Night 
28 Hand, I'm Tha' One Ya' Slept On 
29 Redman, Funkorama 
30 Art N' Soul, Ever Since You Went Away 

** NEW ONS** 

Maxwell, Til The Cops Come Knockin' 
AII-4-One, These Arms 
LL Cool J, Doin It 
Angelique Kidjo, Wombo Lombo 
Total Feat, DaBrat, No One Else 
II D Exberne, III Knew Then What I Know Now 
Quindon, It's You That's On My Mind 

ar 
  MUSIC ..... Continuous programming 

programming 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Pam Tillis, The River And The Highway 
2 Linda Davis, Scene Thing Are Meant To Be 
3 The Mavericks,All You Ever Do Is Berg Me D 
4 Daryle Singletary, Too Much Fun 
5 Alabama, It Works 
6 Clay Walker, Hypnotize The Moon 
7 Tracy Lawrence, If You Loved Me 
8 Lonestar, No News 
9 Junior Brown, My Wife Thinks You're Dead 

10 Shania Twain, You Win My Love 

11 Garth Brooks, The Change 
12 JoDee Messina, Heads Carolina, Tails California 
13 Billy Dean, It's What I Do 
14 Tim McGraw, All I Want Is A Life t 
15 Coffin Raye, I Think About You 
16 Sky Kings, Picture Perfect 
17 Doug Supemaw, She Noes Lods Back t 
18 Joe Diffie, C-O-U-N-T-R-Y t 
19 Blackhawk, Almost A Memory Now t 
20 Paul Brandt, My Heart Has A History t 
21 Toby Keith, Does lhat Blue Mean Eva Shire.. 
22 Bryan Wide, I'm Nd Suppzed To Love You... t 
23 Gretchen Peters, When You Are Old t 
24 Sawyer Brown, Treat Her Right t 
25 Mark Collie, Lipstick Don't Lie 
26 Sammy Kershaw, Meant To Be t 
27 Reba McEntire, Starting Over Again t 
28 Diamond Rio, Welkin' Away 
29 Dwight Yoakam, Gone t 
30 Randy Bane Now That's NI Rit With Me 
31 Nanci Griffith W/The Crickets, Well... 
32 Mindy McCready, 10, 000 Angels 
33 Kieran Kane, Cool Me Down 
34 Stephanie Bentley, Who's That Girl 
35 Terri Clark, If I Were You 
36 Steve Azar, Someday 
37 Keith Gates, Little Drops Of My Heart 
38 Delevantes, Driving At Night 
39 Neil Diamond, One Good Love 
40 Lorrie Morgan, Standing Tall 
41 Monde/went, Met Mae Do Ycu WantFicm Me 
42 Baker 8. Myers, Years From Here 
43 Keith Stegall, 1969 • 
44 Rich McCready, Hangin' On 
45 Bobbie Cryner, You'd Think He'd Know Me 
46 Joel Nava, I Do 
47 Bellamy Brothers, Old Hippie 
48 Dan Seals, I'd Really Love To... 
49 Emilio, Even If I Tried 
50 Travis Tritt, Only You 

t Indicates Hot Shots 

** NEW ONS** 

Brooks & Dunn, My Maria 
John Anderson, Long Hard Lesson Learned 
Ronna Reeves, My Heart Wasn't In It 
Trace Adkins, There's A Girl In Texas 
Tracy Lawrence, Time Marches On 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Mariah Carey, Always Be My Baby 
2 Smashing Pumpkins, 1979 
3 Alanis Morissette, Ironic 
4 Bush, Machinehead 
5 Red Hot Chili Peppers, Aeroplane 
6 Coolio, 1, 2, 3, 4 
7 Oasis, Champagne Supernova 
8 Foo Fighters, Big Me 
9 Presidents Of The United Stales, Peaches 

10 LL Cool 1, Doin It 
11 Mary J. Bilge, Not Gon' Cry 
12 Brandy, Sittin' Up In My Room 
13 Alice In Chains, Heaven Beside You 

14 Lenny Kravitz, Can't Get You Off My Mind 
15 Dog's Eye View, Everything Falls Apart 
16 Radiohead, High And Dry 
17 The Tony Rich Project, Nobody Knows 
18 Green Day, Brain Stew 
19 Bosta Rhymes, WcoHah!! Got You All In Ole 
20 Gin Blossoms, Follow You Down 
21 Garbage, Only Happy When It Rains 
22 Everclear, Santa Monica 
23 Tha Dogg Pound, New York, New York 
24 No Doubt, Just A Girl 
25 Spacehog, In The Meantime 
26 Stabbing Westward, What Dol Have To Do? 
27 R. Kelly, Down Low 
28 "Weird Al" Yankovic, Amish Paradise 
29 Goo Goo Dolls, Naked 
30 D'angelo, Lady 
31 Joan Osborne, Right Hand Man 
32 The Nixons, Sister 
33 Witnei Houston & Cece Winans, Cant On Me 
34 2Pac, Califomia Love 
35 Jewel, Who Will Save Your Soul 
36 Kris Kross, Tonite's Tha Night 
37 Tori Amos, Caught A Lite Sneeze 
38 Ammonia, Drugs 
39 Bodeans, Closer To Free 
40 Presidents Of The United States, Lump 
41 Fugees, Fu-Gee-La 
42 Immature, We Got It 
43 Cowboy Junldes, A Common Disaster 
44 Day Osboume, See You On Tte Otter Side 
45 Bush, Glycerine 
46 The Afghan Whigs, Honky's Ladder 
47 Goldfinger, Here In Your Bedroom 
48 Live, Lightning Crashes 
49 Jars Of Clay, Flood 
50 Nirvana, Heart-Shaped Box 

** Indicates MN Exclusive 

* * NEW ONS** 

The CranhertleeSetvation 
Madonna, Love Don't Live Here Anymore 
SWV, You're The One 
Tracy Bonham, Mother Mother 
Candlebox, Best Friend 
Cracker, I Hate My Generation 
Gravity Kills, Guilty 
Rom, Clown 
The Verve Pipe, Photograph 

(MIN 
THE NASHVILLE NETWORK. 

The Heart of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Daryle Singletary, Too Much Fun 
2 Sammy Kershaw, Meant To Be 
3 Linda Davis, Some Thine Are Meant To Be 
4 The Maveridd, NI You EVES Do Is Biing Me Down 
5 Clay Walker, Hypnotize The Moon 
6 Tracy Lawrence, If You Loved Me 
7 Diamond Rio, Welkin' Away 
8 Alabama, It Works 
9 Pam Tillis, The River And The Highway 

10 lee Messina, Heads Carolina, Tails California 
11 Billy Dean, It's What I Do 

12 Shania Twain, You Win My Love 
13 JoeOiffie, C-O-U-N-T-R-Y 
14 Junior Brown, My Wrfe Thinks You're Dead 
15 Emilio, Even If I Tried 
16 Lonestar, No News 
17 Tim McGraw, All I Want Is A Life 
18 Lorrie Morgan, Standing Tall 
19 Garth Brooks, The Change 
20 Stephanie Bentley, Who's That Girl 
21 Dwight Yoakam, Gone 
22 Doug Supemaw, She Never Looks Back 
23 Neil Diamond, One Good Love 
24 Dan Seals, I'd Really Love To 
25 Terri Clark, If I Were You 
26 Paul Brandt, My Heart Has A History 
27 Toby Keith, Does That Blue Mccn aer Shine_ 
28 Bryan White, I'm Not Supposed To Love You 
29 Keith Gates, Little Drops Of My Heart 
30 Sawyer Brown, Treat Her Right 

** NEW ONS** 

John Anderson, Long Hard Lesson Learned 
Brooks & Dunn, My Maria 
Mark Collie, Lipstick Don't Lie 
Tracy Lawrence, Time Marches On 

MUSIC FIRST 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Joan Osborne, One Of Us 
2 Mariah Carey, Always Be My Baby 
3 Hootie & The Blowfish, Time 
4 Celine Dion, Because You Loved Me 
5 Melissa Etheridge, I Want To Over 
6 Natalie Merchant, Wonder 
7 Seal, Don't Cry 
8 Collective Soul, The World I Know 
9 Blues Traveler, Hook 
10 Alanis Morissette, Ironic 
11 Natalie Merchant, Camival 
12 Gin Blossoms, Follow You Down 
13 The Tony Rich Project, Nobody Knows 
14 Whitney Houston, Exhale 
15 The Beatles, Real Love 
16 Sting, Let Your Soul Be Your Pilot 
17 Jewel, Who Will Save Your Soul 
18 Seal, Kiss From A Rose 
19 Tracy Chapman, Give Me One Reason 
20 Ace Of Base, Lucky Love 
21 Whilnei Houstce&Cece Winans, Count On Me 
22 Alanis Morissette, Hand In My Pocket 
23 Bodeans, Closer To Free 
24 Hole & The Blowfish, Only Warm Be Win You 
25 Blues Traveler, Run Around 
26 TLC, Waterfalls 
27 Sophie B. Hawkins, Only Love 
28 Son Volt, Drown 
29 Sheryl Crow, All I Wanna Do 
30 Sophie B. Hawkins, As I Lay Me Down 

** NEW ONS** 

Miehaei Jackson, They Don't Care About Us 
Madonna, Love Don't Live Here Anymore 

THE CLIP LIST,. 
A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING APRIL 6, 1996. 

T el E 

MUSIC TELEVISION 
YOU CONTROL 

Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

R. Kelly, Down Low (Nobody Has To Know) 

BOX TOPS 

"Weird Al" Yankovic, Amish Paradise 
Immature, Please Don't Go 
Rappin' 4-Tay, Ain't No Playa Like... 
The Click, Scandalous 
Deborah Cox, Who Do U Love 
MC Lyte, Keep On Keepin' On 
Junior M.A.F.I.A., Get Money 
AZ, Doe Or Die 
Eightball & AUG, Space Age 
Whitney HouslorYCeCe Wm; Ccunt On Me 
Coolio, 1, 2, 3, 4 (Sumpin' New) 
Dangerous Crew, Buy You Some 
MC Ren, Mad Scientist 
D'Angelo, Lady 
Buda Rhymes, Woo-Hah!! Gd You All In Check 
Mary J. Blige, Not Gon' Cry 
Tha Dogg Pound, New York, New York 
Conscious Daughters, Gamers 

NEW 

Ammonia, Drugs 
All-4-One, These Arms 
Cella Dwellas, Perfect Match 
Cowboy Junkies, A Common Disaster 
Genius/GZA, Shadowboxin' 
Kiss, Rock And Roll All Nite 
Ladae, Party 2 Nite 
LL Cool 1, Drain' It 
Love And Rockets, Sweet Lover Hangover 
Marilyn Manson, Sweet Dreams 
Maxwell, Til The Cops Come Knockin' 
Mr. Big, Dom' Where The Wind Blows 
The Nixons, Sister 
Oasis, Champagne Supernova 
Quad City DJ's, C'mon 'N' Ride It 
7 Mary 3, Water's Edge 
SWV, You're The One 
Too Short, Gettin' It 
Vella, 4 Tha E 

111111111P1* 
llw Mu.. Shopping Newure 

Continuous programming 
3201 Dickerson Pike 
Nashville, TN 37207 

The Beatles, Real Love 
Blessid Union Of Souls, Oh Virginia 
Mariah Carey, Always Be My Baby 
Gin Blossoms, Follow You Down 
Newman/Lovett, You've Got A Friend 
Bonnie Raitt, Burning Down The House 
Bruce Springsteen, Dead Man Walking 
Sting, Let Your Soul Be Your Pilot 
Jann Arden, Insensitive 
Bel Canto, Rumour 
Marials Carey & Bop II Men, One Sweet Day 
Jesse Cook, Tempest 
The Cores, The Right Time 
Diamond/Jennings, One Good Love 
Enya, Anywhere Is 
Chris Isaak, Graduation Day 
Cyndi Lauper, I'm Gonna Be Strong 
Mavericks, All You Ever Do... 
Edwin McCain, Sorry To A Friend 
Rod Stewart, So Far Away 

Six hours weekly 
1 Centre Street, Room 2704 
New York, NY 10007 

Maysa, Sexy 
Rugged Scientist, Black People 
Yvette Michelle, Everyday & Everynight 
Basta Rhymes, Wco-Hah!! Gd Ycu All Check 
Patra, Scent Of Attraction 
D'Angelo, Lady 
Skin Deep, No More Games 
Deborah Cox, Who Do U Love 
R. Kelly, Down Low 
Wolfpack, Definition 
Randy Crawford, Give Me The Night 
AZ, Doe Or Die 
Heather B, If Heads Only Knew 
Dangerous Crew, Give You Some 
Shaban The Disciple, Crime Saga 
Lost Boyz, Renee 
Horace Brown, One For The Money 

R. Kelly, Keep It On The Down Low 
H-Town, Thin Une Between Love & Hate 
Total, No One Else 

UROPE  

Continuous programming 
Hawley Crescent 
London NW1877 

Robert Miles, Children 
Take That, How Deep Is Your Love 
Babylon Zoo, Spaceman 
37, Anything 
George Michael, Jesus To A Child 
Backstreet Boys, Never Break Your Heart 
Joan Osborne, One Of Us 
Coolio, Too Hot 
Boyzone, Father & Son 
Fools Garden, Lemon Tree 
Everything But The Girl, Missing 
Tina Turner, Whatever You Want 
Da Luniz, I Got 5 On It 
Culture Beat, Cryin' In The Rain 
Coolio Feat. L.V., Gangsta's Paradise 
2Pac, California Love 
2 Unlimted, Jump For Joy 
Mighty Dupcats, Magic Carpet Ride 
LL Cool J, Hey Lover 

riellexkin 
Continuous programming 
2806 Opeyland Dr 
Nashville, TN 37214 

DC Talk, Jesus Freak 
Kathy Troccoli, Go Light Your Work 
Carolyn Arends, Seize The Day 
Petra, Think Twice 
Brian Barrett, He Still Moves Stones 
Wayne Watson, Field Of Souls 
Code Of Ethics, Pleasant Valley Sunday 
Geoff Moore & The Distance, The Vow 
Grover Levy, There Is A Life 
Scott Krippayne, Sometimes He Calms The Storm 
Jimmy A, Sweet Angel 
Chris Lizotte, Love Of The Father's Arms 
Aaron Jeoffrey, After The Rain (new) 

Whitney Houston, Count On Me (new) 
Big Tent Revival, Sornethin' 'Bait Jesus (new) 

One hour weekly 
216 W Ohio 
Chicago, IL 60610 

Mysteries Of Lite, C,oing Through The Motions 
Bogmen, Suddenly 
Goldfinger, Here In Your Bedroom 
22 Brides, Lullaby 
Butterglory, She's Got The Akshun 
Frank Black, Men In Black 
Alice In Chains, Heaven Beside You 
Foe Fighters, Big Me 
Blur, Charmless Man 
Ruby, Tiny Meat 
Deep Blue Something, Halo 
Black Grape, Kelly's Heroes 
The Prodigy, Out Of Space 
Noise Addict, Frail Girl 
Left Field, Release The Pressure 
Gas Huffer, 63 Hours 
Smugglers, Especially You 
Bad Religion, A Walk 
Stabbing Westward, What Do I Have To Do 

Z44E 
ly FOI U-NOT THEM 18 

1/2-hour weekly 
46 Gifford St 
Brockton, MA 02401 

Bogmen, Suddenly 
Pulp, Common People 
Lou Reed, Hooky Wooky 
Stabbing Westward, What Do I Have To Do 
Frank Black, Men in Black 
Combustible Edison, Vertigogo 
Marilyn Munson, Sweet Dreams 
Marla Glenn, Ain't That A Shame 
Love And Rockets, Sweet Lover Hangover 
Killing Joke, Democracy 
Mysteries Of Life, Going Thrciugh The Motions 
The Nixons, Sister 
Rebecca rimmorts, Coming Of The Dream 
Red Hot Chili'Peppers, Warped 
Red Hot Chili Peppers, Aeroplane 

Steve Baker worked as a go-fer at Asy-
lum in 1974, when the Eagles were 
signed to the label. 
Baker recalls Henley taking the time 

to speak with him when he was a go-fer. 
"He was really cool to me and encourag-
ing," he says, "and that's a little thing 
I've remembered all my life." 
Henley was affiliated with the Warn-

er family during his first stint with the 
Eagles. The band's albums, including its 
four consecutive chart-toppers, were re-
leased during the '70s and early '80s by 
Asylum through distributor WEA. 
The singer/songwriter's association 

with Warner continued during his solo 
career, when he signed to Asylum and 
later Geffen, which was also distributed 
by WEA. 
The ties with Warner, however, were 

severed when Geffen was sold to MCA 
in March 1990. MCA was acquired by 
Matsushita in November 1990. 
"My entire recording career has been 

with one label or another in the Warner 
Group, until Geffen was sold to MCA," 
Henley says. 
The singer acknowledges that Warn-

er Bros. also has gone through some 
changes. "Even though a corporate 
shakeup occurred, and some of the peo-
ple I was very close to have since left 
Warner Bros., there are still a great 
many people there with whom I have a 
longstanding and valuable working rela-
tionship." ' 
Another key point for Henley is the 

fact that Warner Bros. is the last major 
record company that is American-
owned. "I have nothing against foreign-
owned record companies, but from an 
artist perspective, the record business 
has become a lot more impersonal than 
it used to be ... Anything can happen." 

Recalling Geffen's sale to MCA, Hen-
ley says, "I woke up one morning a few 
years ago, and I was no longer part of 
the Warner family. I was with a com-

pletely different company, whose own-
ership and headquarters were in Japan. 
Even though the people who ran that 
branch of the company were in L.A. in 
the offices that they had always been in, 
it still was upsetting to me to know that 
things can change like that without any 
warning. In fact, I didn't get any warn-
ing—I read it in the paper." 

Henley acknowledges that his man-
ager, Irving Azoff, also has a close rela-
tionship with Warner Music Group. 
Azoffs Revolution label, formerly 
known as Giant, recently reinked its dis-
hibution deal with Warner Bros. (Bill-
board, March 16). 

Henley's relationship with Geffen, for 
which he recorded such hit albums as 
"Building The Perfect Beast" (1984) and 
"The End Of The Innocence" (1989), 
turned sour in 1993, when the label sued 
Henley for breach of contract. Henley 
followed with a countersuit accusiiig 
Geffen of conspiracy. 
The suits were settled out of court, 

with Geffen receiving the rights to re-
lease the Eagles reunion album "Hell 
Freezes Over." The album, released 
Nov. 1, 1994, was No. 1 on The Billboard 
200 and has sold more than 5.4 million 
copies. 

Henley's contractual obligation to . 
Geffen was completed with the relea.se 
of "Actual Miles—Henley's Greatest 
Hits," which has sold more than 
399,000 units since its release in No-
vember 1995. 

Following dates on the East Coast 
and in Canada, the Eagles will fly to Eu-
rope for a summer tour. "After that, 
there are no plans for the Eagles, but 
I'm not ruling it out," says Henley. "I 
have to start work on my first album for 
Warner Bros." 

Since the Warner Bros. deal is for 
Henley as a solo act, if and when the Ea-
gles record again, the band will shop for 
a new deal. 

SCHOOLHOUSE ROCK 
(Continued from page 9) 

"Schoolhouse Rock" is receiving, Lava 
is taking steps to make sure music con-
sumers are aware of the disc and has 
produced singles, a music video, and a 
formidable retail campaign. 
"We are channeling our effort to 

make sure that this record is extremely 
visible at retail," says Daniel Savage, 
VP of marketing for Lava. "This is the 
type of thing that people will see and 
say, 'Wow, this is great—look who's on 
this record,' so we are being strategic 
and have a long-range plan to keep it 
out and visible." 
Savage cites the package, a bright-

yellow, opaque jewel box stickered with 
the artists and tracks, as the first step 
toward that goal. 

Initial plans at retail also include ex-
tensive merchandising, listening posts, 
and "whatever we can do to get it out of 
the 'various' ghetto," Savage says. 
Bob Bell, new-release buyer for the 

282-store Wherehouse Entertainment 
in Torrance, Calif., thinks the album's 
f "potential is great" and agrees that visi-
bility is key. "We will be supporting it in 
terms of advertising, pricing, and posi-
tioning. If it's filed away in 'various,' it 
may not have a chance." 

Bell agrees with Savage that the 
strength of the artist lineup will be 
enough to attract younger buyers and 
points to other pop culture references to 
the series, such as a recent parody on 
"The Simpsons" TV show. 

"Schoolhouse Rock Rocks" will be 
cross-promoted on the packaging of 
"Schoolhouse Rock" videos and in an ad 
in the back of the Hyperion book with 

Tower Records' 800 number, and two 
songs from the album will be added to 
the Rhino four-CD boxed set as bonus 
cuts. All those releases are mentioned in 
the CD booklet,. 
The first single, Blind Melon's 

"Three Is A Magic Number," was 
shipped to alternative and album rock 
stations March 8 and will go to top 40 in 
early April. 

"It sounds really cute on the air," says 
Alexa Tobin, PD at commercial alterna-
tive WBRU Providence, R.I. "It certain-
ly will appeal to people who grew up on 
the ̀ Schoolhouse Rock' stuff," she says. 
The music video for the track fea-

tures the original cartoon footage with 
additional footage to fit the longer 
length of the Blind Melon version. 
A college promotion is also in the 

works, says Savage. A 7-inch single with 
tracks by Pavement and Man Or Astro-
Man? has shipped to college radio. 
As part of its long-range goals, Lava 

is planning two stages of advertising. To 
reach the core audience of alternative 
fans in their 20s, the label will run ads in 
alternative music publications near the 
album's release date. 
Lava will target broader-based publi-

cations near the June release date of the 
Rhino set; in somesases, the later ads 
will connect with the boxed set or other 
"Schoolhouse Rock" properties, accord-
ing to Savage. 

"It's a very inherently worthwhile 
property in that it has literally educated 
millions of kids over time on the air," 
says Savage. A portion of the proceeds 
will go to the Children's Defense Fund. 
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SOUTH AFRICA'S LIVE INDUSTRY HEALTHY, BUT VENUES STILL LIMITED 

O'BRIEN 

FULLER 

FELDMAN 

(Continued from page I) 

and the subsequent readmittance of 
South Africa to international sport-
ing, cultural, and economic activities. 
From the disaster of Paul Simon's ill-
timed Born at the Right Time tour in 
1992 to the euphoria surrounding 
Pavarotti's arrival, the live industry 
has grown up considerably. 
But the industry has yet to come of 

age, says Showtime Management's 
Hazel Feldman, 
promoter of the 
Pavarotti concerts 
and last year's 
Rolling Stones 
tour, probably the 
two most impor-
tant tours in South 
Africa so far. 
"In the brief 

time since artists 
started to flow back on a normal ba-
sis, we've come far in terms of the 
support systems that exist for the en-
tertainment industry," says Feld-
man. "But we don't yet have [mod-
ern, custom-designed] music venues. 
We're making do with sports venues 
for both big acts and small acts." 
Feldman points out, however, that 

none of the sophisticated touring in-
frastructure—from light and sound 

to touring facili-
ties—existed five 
years ago. 
"From that 

point of view, the 
industry is grow-
ing, but it will only 
come of age when 
we get the right 
venues," Feldman 
says. "The prob-

lem now is that we are relying on big-
venue artists, but there are not that 
many acts in the world that could 
bring 50,000 people to a stadium. To 
build our audience—which is the key 
to everything we do as promoters— 
we need to develop that middle base 
of medium-sized venues and artists." 
Feldman has set out to address 

that problem, masterminding the 
creation of a chain of music venues 

around South 
Africa. The first 
such venue, the 
proposed 20,000-
seat Showplex 
Amphitheatre, de-
signed for music, 
sports, and pag-
eants, was an-
nounced Jan. 31 
after almost two 

years of planning. 
It will be built as part of a hotel, 

casino, shopping, and entertainment 
complex in Cape Town, in an agree-
ment between Feldman, the large 
Southern Sun hotel chain, and Tsogo 
Investments, a powerful group rep-
resenting organized black business 
and labor. 
At the same time, the Sun City Su-

perbowl is gearing up for a new ap-
proach. The Superbowl has been con-
sidered South Africa's premier live 
venue and has played host to super-
stars, such as Elton John, Queen, and 
Frank Sinatra. Feldman ran the fa-
cility before going independent. 
"Sun City's whole focus has 

changed," says Sun International en-
tertainment executive Kerry 
O'Brien. "The Superbowl is a won-
derful venue but with a limited capac-
ity. The seating capacity is 5,500, 
which one can push up to 10,000 with 
a standing-room area, but thanks to 
our poor exchange rate [which re-
cently dropped to 3.90 rand to the 
dollar], that is not enough for big 

stars, who need to perform in stadi-
ums to earn their fees." 
The most recent Sun City act, 

Chris Isaak, who performed at the 
Superbowl in mid-February, typifies 
the venue's new booking profile, as 
do such recent performers as Joe 
Cocker, Kin i Te Kanawa, and the 
Moody Blues. Bryan Adams, despite 
his status as an arena-oriented act, 
electrified the Superbowl last year 
and is said to be eager to return. Sun 
City executives are also in discus-
sions with Jose Carreras, Annie 
Lennox, Jackson Browne, and Bob 
Dylan. 
"We're now looking at artists who 

have a particular appeal to a niche 
market," says O'Brien. "If they are 
interested in seeing more of the coun-
try, we would look at touring them." 
O'Brien has a good relationship 

with other promoters and has suc-
cessfully teamed with them to take 
acts from the Superbowl to Durban 
and Cape Town. 
"Because the market is so small," 

she says, "it's very important that we 
cooperate, even to the extent of dis-
cussing which artists we're talking 
to. The whole industry works well to-
gether." 

CAPACITY CROWDS 
The other promoters have been 

hard at work. Attie Van Wyk's Big 
Concerts, which, along with Feld-
man's firm, dominates the live in-
dustry here, has presented concerts 
by Phil Collins, Bon Jovi, and Rox-
ette, all of which filled stadiums 
around the country. It has also 
drawn capacity crowds to small 
sports venues with concerts by Sim-

SHOWT 1 ME 
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ple Minds, Iron Maiden, and Joan 
Armatrading. 
Big Concerts has promoted 27 

tours since 1990, with 45 stadium 
shows and about 130 arena dates 
selling 2.5 million tickets. Big Con-
cert's latest offering, Tina Turner, 
who is due to deliver four perfor-
mances in April, sold out the stadi-
um dates more than one month in 
advance. 
"South Africans have become 

more aware and more educated 
about live concerts," says Van Wyk. 
"They're getting used to seeing in-
ternational artists, and we've seen a 
steady upward trend in attendance 
figures since the days of the Paul 
Simon tour [Simon's shows were 
promoted by Van Wyk and beset by 
political crises]. Bon Jovi drew 
182,000 people over four concerts. 
On the other hand, audiences have 
generally not followed the interna-
tional trend of booking six months 
before a concert—they wait until 
the last few weeks." 
While Van Wyk agrees that South 

Africa is desperately short of mid-
sized arenas, he does not believe 
that the era of the stadium concert 
has ended in this country. 

"If you look at the big acts in the 
world today, people like Madonna, 
U2, and Paul McCartney, I don't 
think they can meet the demand 
here with indoor arenas. It wouldn't 
make economic sense, particularly 
in the light of our weak exchange 
rate." 
For the same reason, however, he 

believes that the arrival of arenas 
that seat 15,000-20,000 people will 

An artist's rendering of the proposed Showplex Amphitheatre. 

change the face of the industry, as 
they will enable promoters to bring 
in artists who would find it imprac-
tical to perform multiple shows in 
the existing 6,000-seat venues and 
who would be risky to book in stadi-
ums. 
"A stadium show is a hell of a fi-

nancial risk if you can't pull a capac-
ity crowd," says Van Wyk. "Every 
show is based on estimates, and 
some promoters have lost serious 
money by not reaching capacity. 
Smaller venues are much safer." 

SMALL TICKET POOL 
Van Wyk raises an issue that is al-

most unspoken in the live industry: 
the absence of black faces in the 
crowds of most of these concerts. 
The problem, he says, is the histori-
cal forces that have put most of the 
economic power in the hands of 
about 5 million white people. De-
spite the rapid emergence of a black 
middle and upper class, the small 
pool of ticket-buyers remains a 
threat to the viability of the live in-
dustry. 
"The situation is a culmination of 

economic factors, as well as what 
has been on offer over the last few 
years," he says. "We really have 
tried hard to get acts like Boyz II 
Men, Mariah Carey, and Luther 
Vandross, who would draw large 
black audiences. 
"You need a reasonable ticket 

price, but when you plug in the 
gross potential, minus expenses, it 
doesn't make economic sense for 
most acts," Van Wyk adds. "Where-
as the likes of Bon Jovi can fetch an 
average ticket price of 125 rand 
[$32], which is in line with interna-
tional ticket prices, you can't charge 
that if you want to draw a black au-
dience. I would like to see more acts 
come our way that can entertain the 
masses, however. We are looking at 
ways of doing that over the next 
year." 

Buffalo Concerts, a partnership 
between promoter Mike Fuller and 
entertainment producer John 
Sparks, has filled stadiums and are-
nas with UB40, Mike & the Mechan-
ics, and Scottish comedian Billy 
Connolly. Louis Van Wyk's Show-
star Concerts has added to the 
spread of medium-sized acts, such 
as Vaya Con Dios from Belgium—a 
sell-out here, yet unknown in South 
Africa outside of the listenership of 
easy-listening station Radio High-
veld. 

Fuller warns, however, that the 

success of international touring 
artists may have all but wiped out 
the potential for a healthy South 
African festival circuit. 
"During the latter years of the 

apartheid era, when the cultural 
boycott really hit home, the internal 
concert business boomed," says 
Fuller. "Major outdoor festivals, 
particularly in the black townships, 
regularly drew crowds of 50,000 or 
more to see the cream of South 
African acts, whose careers 
boomed. 
"But with the political changes of 

the late '80s and early '90s came 
widespread violence, and the out-

Sun International 

door concert business dwindled 
badly," adds Fuller. "Now, as a re-
sult of that, even the top South 
African bands have no natural tour-
ing circuit once they go beyond the 
club stage and have hit record suc-
cess. Just a handful of bands can go 
to an arena, but it still takes a major 
promotional campaign to fill a night 
or two. All that is left for them is to 
be a support act for international 
tours." 
The problem is not so much that 

the public has abandoned these acts 
as the fact that they came to promi-
nence a decade or more ago, during 
the festival era, and their followers 
have grown older and have raised 
their aspirations. The increased 
sales of CDs by international acts is 
one sign of this phenomenon. Today, 
these audiences prefer to watch an 
act in a theater environment, typi-
cally in 1,000- to 2,000-seat venues. 
Both Fuller and Louis Van Wyk 
point out that such venues, which 
closed during the darkest days of 
the apartheid era, are desperately 
needed, but this fact is overshad-
owed by the need for midsize are-
nas. 

YOUNG ACTS CARVE NICHE 
One development that holds 

promise for the future is the new, 
young acts that are carving out an 
alternative live circuit in South 
Africa. 

Says Fuller, "An exception to the 

problem of live venues is the new 
wave of street bands that are break-
ing in this country that evolved out 
of street bashes and have gone from 
playing big clubs to playing outdoor 
festivals in townships where six or 
eight acts are featured on the same 
bill. All these acts sing live to back-
ing DATs, because it is hard to find 
work for the singers with entire 
bands. The big stars wouldn't fit 
into these lineups, yet it is a new era 
in live South African music." 
Meanwhile, Fuller is tackling the 

touring industry from an entirely 
fresh perspective, staging concept 
concerts that do not rely on house-
hold names. Buffalo Concerts' 
Camel Party Zone is the country's 
first dance event featuring multiple 
international artists. Dance acts 740 
Boyz, Pizzaman, Clock, and Gillette 
(who had the controversial dance hit 
"Short Dick Man"), along with three 
international DJs, are collaborating 
in sound and lighting extravaganzas 
in Johannesburg, Cape Town, and 
Durban from March 29 to Saturday 
(6). It is the first South African in-
ternational tour featuring non-
superstars to receive major spon-
sorship from a tobacco company. 

"It augurs well for the future that 
we are looking for new ways of pre-
senting events and not just saying, 
'OK, who's the next act?' " says 
Fuller. "It also underlines the matu-
rity of our audiences in that they are 
ready for such new concepts." 
The occasional touring disaster 

has been the result of American 
artists agreeing to help out novice 
promoters here and American pro-
moters coming here to set up con-
certs without appreciating local cir-
cumstances. Several artists, such as 
Andrae Crouch and Clarence 
Carter, have played to near-empty 
houses as a result of inadequate 
promotion. By the same token, tours 
by Public Enemy and Roberta 
Flack, as well as two international 
jazz festivals, have been called off 
due to inexperienced promoters be-
ing unable to offer adequate guar-
antees. 

Ironically, one of the subtlest 
signs of the health of the live con-
cert industry in South Africa was 
the success of a little-hyped promot-
er and an act that has long been out 
of the media spotlight. 
Dave Marks, owner of a small but 

respected independent record label, 
Third Ear Music, presented Crosby, 
Stills & Nash in a nationwide tour in 
January, in collaboration with CD 
mail-order company Club Music Di-
rect. Marks worked as a sound engi-
neer at Woodstock before embark-
ing on a career in the touring 
industry. The CSN tour was the cul-
mination of 27 years of promoting 
"concept concerts" designed to by-
pass apartheid restrictions on black 
and white artists performing to-
gether. 

"I've gone international specifi-
cally because I wanted to bring out 
people with integrity—great musi-
cians who want to play because they 
love to play. CSN is not a product, 
but three musicians, and that's what 
I've always tried to showcase. The 
same people who used to come to my 
Free People's Concerts and Guitars 
for Africa came to see CSN because 
they appreciate the music." 
The result: So great was the de-

mand for tickets that Marks had to 
put on two extra concerts—a sym-
bol of success usually reserved for 
the Pavarottis of the touring world. 
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RETAIL STREET-DATE VIOLATIONS CLOUD 'ANTHOLOGY' RELEASES 
(Continued from page 6) 

On Me." 
But once again, accounts had a 

field day breaking street date, say 
retail sources. 
What bothers merchants is that 

most of the accounts that broke 
street date on "Anthology 1" did so 
again on "Anthology 2." 
At NARM, Ivan Lipton, president 

of Milford, Mass.-based Strawber-
ries, said that when "Anthology 1" 
came out, his store managers identi-
fied about 14 locations that broke 
street date, a fact that they docu-
mented by buying the album and 
getting receipts. The majority of the 
violations were from Wal-Mart and 
Kmart, Lipton stated. 
Other music specialty mer-

chants—including Mike Dreese of 
Boston-based Newbury Comics; 
John Manes, manager of CD Con-
nection, an independent retailer in 
Dayton, Ohio; and Don Rosenberg, 
owner of Durham, N.C.-based the 
Record Exchange of Roanoke, Va.— 

agree with Lipton. 
In addition to the discount chains, 

merchants identified supermarkets 
as main culprits behind street-date 
violations. In distributing the Beat-
les album, EMI's Special Markets 
Group solicited nonmusic merchants 
in an effort to get a wider distribu-
tion spread on the title. 
When "Anthology 1" came out, 

Capitol claimed that supermarkets, 
which don't report to SoundScan, 
generated about 400,000 units in 
sales during the first week of re-
lease. Figures about supermarket 
distribution on the current album 
were unavailable at press time. 

In urban centers, independent re-
tailers that buy from one-stops tend 
to jump street date because they feel 
it gives them an edge over chains. 

In the suburbs and rural areas, 
mass merchants are more likely to 
violate street date. But when that 
occurs, executives of such chains 
claim that the violations are due to 

VID BUYERS HUNGRY FOR 'BABE' 
(Continued from page 6) 

generated for the Academy Awards, 
held March 25, "Babe" continues to 
ride the momentum despite winning 
only one Oscar for special effects. The 
film was nominated in seven cate-
gories, including best picture, but lost 
the top award to "Braveheart." 

In addition to the extensive pre-
Oscar hype, "Babe" got an addition-
al on-air plug when host Whoopi 
Goldberg "interviewed" the talking 
pig in a comedy segment. 
Although retailers were able to 

take advantage of the title's moment 
in the Oscar spotlight, Walt Disney 
Home Video's "Pocahontas" isn't 
losing any sales ground. 
Disney picked up a pair of music 

Oscars with "Pocahontas," winning 
best original score for a musical or 
comedy and original song for "Col-
ors Of The Wind." 

"We're experiencing a 70% sell-off 
rate on 'Pocahontas,' and it's a consis-
tent title," says Pagano. "We also 
brought in about 20% more 'Pocahon-
tas' than we did for 'Babe.'" 
On track with other Disney classic 

animation videos, "Pocahontas" contin-
ues to be a strong seller since its Feb. 
27 release, dealers report. They add 

that sell-off rates are 60%-70% of an ini-
tial total shipment of 17.6 million units. 
A Disney spokeswoman says the 

title has experienced a "strong sales 
lift" since the Academy Award wins. 

Dealers add that "Babe" is likely 
to maintain a consistent sell-off rate 
through the end of the year. 
"'Babe' has more appeal than just 

to kids and families," says Straw-
berries' director of sales promotion 
Paul Grasso. "It's a novelty film, but 
it's also a good movie that will stay 
strong for a while." 

Kairey says the studio has TV ad-
vertising planned through mid-
April and will announce new cross-
promotional partners for a 
spiffed-up marketing campaign 
scheduled for the second and third 
quarters. Another marketing push 
is scheduled for the fourth quarter. 
Although many industry ob-

servers say MCA's initial shipment 
goals on "Babe" were conservative, 
Kairey downplays the importance of 
street-date shipments. 
"We don't go and shove product into 

the market; we feed the market," says 
Kairey. "It's OK for dealers to re-
order, because we'll make more." 

ANTI-CLUB SENTIMENT STRONG AT NARM 
(Continued (1, ol page 6) 

past year, Geffen, Virgin, and MCA 
Records decided not to renew record 
club deals. Record company execu-
tives say that the clubs are attempting 
to show the industry that they are 
signing up more labels than are drop-
ping out. 

Ichiban Records was one of the la-
bels solicited for business, but no deal 
has been signed. Ken Masters, nation-
al director of retail marketing and pro-
motion for Ichiban, says, "[Columbia 
House] actively approached us. We 
asked for a clarification of their label 
roster." 

Record clubs typically pay labels a li-
censing fee for recording masters and 
prints to manufacture CDs, cassettes, 
and packaging. The clubs pay a lower 
wholesale price than retailers pay, 
which allows them to give away up to 
50% of their product in promotional of-
fers to attract and keep customers. 
More than a year ago, NARM com-

missioned a report on record clubs 
from law firm Jenner & Block. Earlier 

this year, the firm's findings were pre-
sented to the NARM board. At the 
convention here March 22, the results 
were presented at a two-hour closed-
door meeting attended by top execu-
tives of the major music retailers and 
wholesalers. 

Executives of NARM and the ac-
counts who attended said they could 
not discuss what went on during the 
meeting. One executive who was pre-
sent says, "They were presented with 
the facts, and they are considering 
their options." The legal options in-
clude filing a class-action suit and a 
complaint to the Federal Trade Com-
mission. 

According to a source, one issue dis-
cussed was the potential cost of a suit 
and how funds for such an action could 
be raised. 
Pamela Horovitz, executive VP of 

NARM, says, "It is not NARM's intent 
or desire to drive clubs out of business. 
It is our intent to level the playing 
field, if it deserves to be leveled." 

mistakes, since their store personnel 
are unfamiliar with music industry 
rules and put merchandise on 
shelves as soon as it reaches the 
store. 

In the past, the major distributors 
have been very tough on one-stops 
that violate street date but lenient 
with the mass merchants. Mer-
chants say that Cerna is not the only 
distributor allowing mass merchants 
to violate street dates; the other five 
majors are said to be overlooking 
mass-merchant violations. 

Lipton says he wrote a letter to 
Cerna last year containing documen-
tation on the street-date violations 
for "Anthology 1" and asked Cerna 
to rectify the situation. "Based on 
the street-date violations for 'An-
thology 2,' I am not aware of any ac-
tion Cerna has taken," says Lipton. 
"Considering that Wal-Mart had the 
album in time to jump street date 
again, it's clear they didn't ship to 
Wal-Mart late." 
Newbury Comics' Dreese says he 

also wrote a letter to Cerna, docu-
menting "Anthology 1" violations at 
Kmart and Wal-Mart. 
Cerna president Russ Bach re-

futes merchant complaints by saying 
that street-date violations for "An-
thology 2" "were very contained this 
time." 
That's because the company is 

"taking actions" against violators, 
he says. But Bach declined to say 
what those actions were. 
Bach also says he cannot take ac-

tion on the "Anthology 2" violations 
until he gets documentation. 
Lipton complains that Cema's 

manner of dealing with street-date 
violations is unfair to those who 
abide by the company's policies. 
"When will they penalize the offend-
ers to protect the people who play by 
the rules?" he asked. "Why don't we 
break street date and let Wal-Mart 
start reacting to us?" 
The Record Exchange's Rosen-

berg says that Cema's stance on 
street-date violations is to "yell 
'stop,' and if that doesn't work, to 
yell 'stop' again the next time. Ei-
ther they have a street date, or they 
don't. Which is it?" 

Lipton concluded that he "would 
really be interested in seeing how 
Cerna deals with the street-date is-
sue on volume three." 

In addition to street-date viola-
tions, merchants were up in arms 
about Circuit City's loss-leader pric-
ing on "Anthology 2." Circuit City 
sold the album at $19.96, which is be-
low Cema's wholesale cost of $20.50 
and its MAP of $22.85. 
Albums bought at stores of the 

Richmond, Va.-based chain con-
tained a scratch-card contest for a 
trip to Liverpool, England, as the 
grand prize, with other Beatles 
memorabilia being offered at lesser 
prices. 
The scratch cards were sealed in-

side the shrink-wrap, which means 
that Cerna inserted the card at the 
warehouse. Also, the prizes were 
supplied by Capitol. 
Merchants wonder how Cerna and 

Capitol could cooperate in a promo-
tion that would be sold as a loss 
leader. Bach says the company 
didn't know that Circuit City was go-
ing to loss-leader the title. 
"They violated MAP, so we won't 

pay for the ad," he says. As for the 
prizes in the contest, Bach says, "We 
called our outside legal counsel on 
that issue, and they say that as it is a 
consumer contest and not coopera-

tive funds for the account, we should 
pay for the prizes." 

Consequently, Cerna will change 
its MAP policy to reflect its experi-
ence with Circuit City on the promo-
tion so that in the future, it can legal-
ly deny sweepstake prizes to those 

who violate MAP. Cerna senior VP 
Gene Rumsey says the company was 
"very disappointed" and "learned a 
lesson" from its dealings with Cir-
cuit City. Circuit City executives 
were unavailable for comment at 
press time. 

NARM Upbeat, But Lack Of Music, 
Product Demos Deemed 'Strange' 
• BY DON JEFFREY 

WASHINGTON, D.C.—Most music 
executives say that the 1996 NARM 
convention was generally good for 
business and surprisingly upbeat, de-
spite the crisis at 
retail. But they also 
say the four-day 
conference was too 
long and somewhat 
"strange" because 
of the relative   
scarcity of live per-
formances for a music industry event. 
Many attendees at the 38th annual 

National Assn. of Recording Mer-
chandisers convention say that pri-
vate meetings with suppliers or ac-
counts were numerous and 
productive. They also applaud a con-
vention that focused on issues and 
strategies for improving business in 
troublesome times rather than on 
showcases for labels' latest and up-
coming releases. 
NARM says 3,000 people attended 

the convention March 22-25 at the 
Sheraton Washington, down from 
3,400 the year before. Reasons for the 
decline ranged from the presence of 
fewer spouses and family members and 
a lack of interest in attending a trade 
show in Washington to the defining is-
sue in music retail today: a continuing 
crisis in profitability that has forced 
many NARM members to leave the 
business or cut back severely on costs. 
The trade group made no policy de-

clarations, nor did it issue any reports 
on the state of the industry at the con-
vention. A closed-door meeting to dis-
cuss a study of record clubs ended in 
an agreement to hold another meet-
ing (see story, this page). And al-
though NARM said tests that placed 
electronic anti-theft tags on CDs 
during manufacturing were suc-
cessful and urged record companies 
to begin source-tagging by August, 
major distribution executives indi-
cated privately that they still have 
concerns about the process. 
NARM did say that it is stepping 

up efforts to recruit new members 
and is considering a revision of the 
dues structure. Labels now pay a 
disproportionate share of the fees, 
and NARM executive VP Pamela 
Horovitz said that a new system 
"may be based on parity." 
The trade organization also indi-

cated that it would not go ahead 
with a suggestion at last year's con-
vention to move the annual affair to 
the fall and stage it in conjunction 
with an American music festival 
open to the public. Horovitz said 
that tour-booking problems this 
year rendered the plan unworkable. 
This year's Music in America con-
cert, a two-hour extravaganza at 
Washington's Constitution Hall for 
which all six major record compa-
nies contributed popular artists, 
was a variation on NARM's idea, 
but it was not open to the public. 
For many participants in this 

year's conference, it was the gener-

NARM 
'96 

al lack of live music that created the 
sense of strangeness. The six ma-
jors did away with their costly and 
time-consuming product presenta-
tions. Some of the more lavish 
events in the past were said to cost 
from $500,000 to nearly $1 million 
(see editorial, page 5). 
Many executives said the presen-

tations were unnecessary, because 
labels introduce their new releases 
and new acts to accounts in nation-
wide showcases at stores, distribu-
tion branches, and retail conven-
tions. However, some independents 
and small retail chains, which lack 
the resources of their bigger com-
petitors, felt slighted. 

Nevertheless, many independent 
retailers found this to be a produc-
tive convention because they were 
able to strengthen their nascent in-
dependent retail coalition at meet-
ings. The group was formed last 
year to enable small retailers to 
have better bargaining power with 
the record companies. 
Many label and retail executives 

said the absence of product presenta-
tions gave them more time to hold 
meetings and get down to business. 
"In an odd way, all that music doesn't 
allow you to talk much," said Russ 
Solomon, president of Tower Records. 

Several retail executives said that 
they meet with major suppliers 
throughout the year and that the 
convention provided the time to sit 
down with small labels and suppli-
ers for in-depth discussions. 
But some executives indicated la-

bels overreacted to complaints 
about past product presentations 
and that the showcases may return 
next year in a limited fashion. 

Despite pulling the plug on presen-
tations, the major record companies 
did not diminish their commitment to 
the convention. They said they sent 
the same number of people or "slight-
ly fewer" than last year. 
But some major-label executives, 

as well as retailers, felt that the rel-
ative lack of music created a duller 
or less dramatic convention. The 
only daytime music events were a 
"Guitar Pull" featuring country 
singers Pam Tillis, Mary Chapin 
Carpenter, Carlene Carter, and 
Suzy Bogguss; a "gospel brunch," at 
which DC Talk, Kirk Franklin, and 
Hezekiah Walker & the Love Fel-
lowship Crusade Choir performed; 
and a Walt Disney-sponsored 
awards luncheon, at which A11-4-
One and Maureen McGovern sang. 
Each evening, the independents 

took up the slack and staged "Club Di-
verCity," an ad hoe nightclub set up in 
the hotel to showcase indie label acts. 
But even for those attendees who 

accomplished their business objec-
tives and did not miss the musical 
showcases, there were inevitable 
complaints about the convention 
site and the cool weather. The latter 
complaint, at least, should be reme-
died at next year's convention in Or-
lando, Fla. 
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Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 
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3 3' 
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TITLE 
e ARTIST (LABEL/DISTRIBUTING LABEL) 

26 

* * NO. 1 * 
MISSING 
EVERYTHING BUT THE GIRL (AllANTICI Waal No I 

5 

10 10 

20 20 

30 

BECAUSE YOU LOVED ME 
CELINE DION (550 MUSIC) 

IRONIC 
ALANIS MORISSETTE (MAVERICK/REPRISE) 

ALWAYS BE MY BABY 
MARIAH CAREY (COLUMBIA) 

NOBODY KNOWS 
THE TONY RICH PROJECT (LAFACE/ARISTA) 

NAME 
GOD GOO DOLLS (METAL BLADE/WARNER BROS) 

ONE SWEET DAY 
MARIAH CAREY & BOYZ II MEN (COLUMBIA) 

WONDER 
NATALIE MERCHANT (ELEKTRA/EEG) 

CLOSER TO FREE 
BODEANS (SLASH/REPRISE) 

FOLLOW YOU DOWN 
GIN BLOSSOMS (SAM) 

SITTIN' UP IN MY ROOM 
BRANDY (ARISTA) 

TIME 
HOOTIE & THE BLOWFISH (ATLANTIC) 

THE WORLD I KNOW 
COLLECTIVE SOUL (ATLANTIC) 

1979 
SMASHING PUMPKINS (VIRGIN) 

BE MY LOVER 
LA BOUCHE (RCA) 

KILLING ME SOFTLY 
FUGEES (RUFFHOUSE/COLUMBIA) 

ONE OF US 
JOAN OSBORNE (BLUE GORILLA/MERCURY) 

WONDER WALL 
OASIS (EPIC) 

BREAKFAST AT TIFFANY'S 
DEEP BLUE SOMETHING (R/UNMAKERANTERSCOPE) 

HOOK 
BLUES TRAVELER (A&M) 

DON'T CRY 
SEAL (ZTT/WARNER BROS.) 

NOT GON' CRY 
MARY J. BLIGE (ARISTA) 

ANYTHING 
3T (MJJ/550 MUSIC) 

BIG ME 
FOO FIGHTERS (ROSWELL/CAP)TOL) 

TELL ME 
GROOVE THEORY (EPIC) 

CALIFORNIA LOVE 
2 PAC (FEAT. DR. DRE »ID R. TROUTMAN) (DEATH ROW 

I WANT TO COME OVER 
MELISSA ETHERIDGE (ISLAND) 

CHAMPAGNE SUPERNOVA 
OASIS (EPIC) 

SANTA MONICA (WATCH THE WORLD DIE) 
EVERCLEAR (TIM KERR/CAPITOL) 

FEELS SO GOOD (SHOW ME YOUR LOVE) 
LINA SANTIAGO (GROOVE NATION/UNIVERSAL) 

IN THE MEANTIME 
SPACEHOG (HIFI/S(RE/EEG) 

BIG BANG BABY 
STONE TEMPLE PILOTS (ATLANTIC) 

1, 2, 3, 4 (SUMPIN' NEW) 
COOLIO (TOMMY BOY) 

TIL I HEAR IT FROM YOU 
GIN BLOSSOMS (A&M) 

LUCKY LOVE 
ACE OF BASE (ARISTA) 

EVERYTHING FALLS APART 
DOG'S EYE VIEW (COLUMBIA) 

5 z 
e * o 
. TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL) - 5 

38 29 23 EXHALE (SHOOP SHOOP) 
WHITNEY HOUSTON (ARISTA) 

39 36 23 HEY LOVER 
LL COOL J (DEF JAM/RAUISLAND) 

40 40 7 

46 6 

39 

50 

48 19 

8 

5 

56 

49 

52 

10 

6 

10 

1 

2 

2 

71 6 

ONLY LOVE (THE BALLAD OF SLEEPING BEAUTY) 
SOPHIE B. HAWKINS (COLUMBIA) 

JUST A GIRL 
NO DOUBT (TRAUMA/INTERSCOPE) 

DOWN LOW (NOBODY HAS TO KNOW) 
R. KELLY FEATURING RONALD ISLEY (JIVE) 

BRAIN STEW/JADED 
GREEN DAY (REPRISE) 

LADY 
D'ANGELO (EM)) 

PEACHES 
THE PRESIDENTS OF THE UNITED STATES (COLUMBIA) 

MACHINEHEAD 
BUSH (TRAUMA/INTERSCOPE) 

CHAINS 
TINA ARENA (EPIC) 

INSENSITIVE 
JANN ARDEN (MM) 

GLYCERINE 
BUSH (TRAUMA/INTERSCOPE) 

AEROPLANE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

GIVE ME ONE REASON 
TRACY CHAPMAN (ELEKTRA/EEG) 

YOU'RE THE ONE 
swv (RCA) 

CUMBERSOME 
SEVEN MARY THREE (MAMMOTH/ATLANTIC) 

ONLY HAPPY WHEN IT RAINS 
GARBAGE (ALMO SOUNDS/GEFFEN) 

ZERO 
SMASHING PUMPKINS (VIRGIN) 

WOO-HAH!! GOT YOU ALL IN CHECK 
BUSTA RHYMES (ELEKTRA/EEG) 

ALL THE THINGS (YOUR MAN WON'T DO) 
JOE (ISLAND) 

RELEASE ME 
ANGELINA (UPSTAIRS) 

DOIN IT 
LL COOL J (DEF JAM/RAUISLANDI 

WHAT DO I HAVE TO DO? 
STABBING WESTWARD (COLUMBIA) 

SET U FREE 
PLANET SOUL (STRICTLY RHYTHM) 

COUNT ON ME 
WHITNEY HOUSTON &CECE WINANS (ARISTA) 

SATELLITE 
DAVE MATTHEWS BAND (RCA) 

NAKED 
GOO WO DOLLS (METAL BLADE/WARNER BROS.) 

WHO DO U LOVE 
DEBORAH COX (ARISTA) 

FU-GEE-LA 
FUGEES (RUFFHOUSE/COLUMBIA) 

I HATE MY GENERATION 
CRACKER (VIRGIN) 

57 23 

61 

66 

73 

11 

33 

2 

YOU'LL SEE 
MADONNA (MAVERICK/WARNER BROS.) 

SWEET LOVER HANGOVER 
LOVE & ROCKETS (AMERICAN/REPRISF) 

HEAVEN BESIDE YOU 
ALICE IN CHAINS (COLUMBIA) 

GANGSTA'S PARADISE 
COOLIO FEATURING LV. (MCA SOUNDTRACKYMCA) 

FLOOD 
JARS OF CLAY (ESSENTIAUSILVERTONE/JIVE) 

- 1 HERE IN YOUR BEDROOM 
GOLDFINGER (MOJO/UNIVERSAL) 

74 72 25 NATURAL ONE 
FOLK IMPLOSION (LONDON/ISLAND) 

37 34 21 BEFORE YOU WALK OUT OF MY LIFE NO ONE ELSE 
MONICA (ROWDY/AR(STA) 75 62 15 TOTAL (BAD BOY/ARISTA) 

0 Records with the greatest airplay gains. CD 1996 Bi) board/BPI Communications. 

HOT 100 RECURRENT AIRPLAY 
1 1 R 

' 
KISS FROM A ROSE 
SEAL (ZTT/SIRE/WARNER BROS.) (weeks) 4 

2 — 1 tópiHILEA eminroLumBIA) 

3 3 g 
" 

RUN-AROUND 
BLUES TRAVELER (MM) 

4 2 4 ROLL TO ME 
DEL AMITRI (A&M) 

5 4 A 
' 

ONLY WANNA BE WITH YOU 
HOOTIE & THE BLOWFISH (ATLANTIC) 

8 8 ç 
" 

CARNIVAL 
NATALIE MERCHANT (ELEKTRA/EEG) 

7 6 ç 
" 

BACK FOR GOOD 
TAKE THAT (ARISTA) 

8 5 1 
' 

FANTASY 
MARIAH CAREY (COLUMBIA) 

9 7 3 BLESSED 
ELTON JOHN (ROCKET/ISLAND) 

10 9 10 WATERFALLS 
TLC (LAFACE/ARISTA) 

11 10 9 DECEMBER 
COLLECTIVE SOUL (ATLANT)C) 

12 11 8 I'LL BE THERE FOR YOU 
THE REMBRANDTS (EASTWEST/EEG) 

13 13 12 COME DOWN 
BUSH (TRAuMAANTERSCOPE) 

14 14 14 I CAN LOVE YOU LIKE THAT 
ALL-4-ONE (BLITZZ/ATLANTIC) 

15 12 6 RUNAWAY JANET JACKSON (MM) 

16 16 40 ANOTHER NIGHT 
REAL MCCOY (ARISTA) 

11 15 8 POSSUM KINGDOM TOADIES (INTERSCOPE) 

19 17 g 
" 

GOOD INTENTIONS 
TOAD THE WET SPROCKET (COLUMBIA/REPRISE) 

19 19 g 
- 

HAND IN MY POCKET 
ALANIS MORISSETTE (MAVERICK/WARNER OROS) 

20 18 40 YOU GOTTA BE 
DES'REE (550 MUSIC) 

21 22 13 I WANNA B WITH U 
FUN FACTORY (CURB EDEUCURB) 

22 20 25 I KNOW 
DIONNE FARRIS (COLUMBIA) 

23 _ i 
' 

DIGGIN' ON YOU 
TLC (LAFACE/AR)STA) 

24 — 20 ALL OVER YOU 
LIVE (RADIOACTIVE/MCA) 

25 _ o 
" 

ALL I WANNA DO 
SHERYL CROW (MM) 

Recu rents are titles uvhich have appeared on the Hot 100 
chart for 20 weeks and have dropped below the top 50. 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

10 1, 2, 3, 4 (SUMPIN' NEW) (T-Boy, ASCAP/Boo Daddy, 
ASCAP/Screen Gems-EM), BMI) HL 

17 1979 (Chrysa(is. BMI/Cinderful, BMI) WBM 
49 5 O'CLOCK (ARALC, ASCAP/Deez Nutz, ASCAP) 
100 AIN'T NOBODY (Copyright Control) 
76 AIN'T NO NIGGA (Lil Lu Lu, BM)/Biggie, BMI) 
93 AIN'T NO PLAYA (End-A-Way, ASCAP/Rag Top, BMVWamer-

Tamerlane, BMtAnterscope Pearl BMVAn)hony Fate BM)) 
15 ALL THE THINGS (YOUR MAN WON'T DO) (FROM DON'T 

BE A MENACE...) (Fade 2 Black. ASCAP/Ta)lest Tree, 
ASCAP/Urban Agenda, ASCAP/PolyGram ASCAP) HL 

2 ALWAYS BE MY BABY (Sony/APi Songs, BMVATV,BM1A1ye, BM/Go 
So Del, ASCAP/EMI Apnl, ASCAP/Full Keel. ASCAP/Air Coned. ASCAP) 

62 AMISH PARADISE Dobete.ASCAP/Black Bull, ASCAP/T-
Boy, ASCAP/Roo Daddy. ASCAP/Songs Of PolyGram, 
BMVMadcastle, BMVG's Only, BM)) HL/WBM 

20 ANYTHING (To The Tee, BM» 
1 BECAUSE YOU LOVED ME (FROM UP CLOSE & 

PERSONAL) (Rea)songs, ASCAP) WBM 
37 BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND 

LIKE THAT (Almo, ASC.AF'/Sailandra. ASCAP/EMI Casadida. 
BMVEMI B(ackwood, BMI/EMI Apiil ASCAP/DAR.P., 
ASCAP/Nuthouse. ASCAP/WB, ASCU') WBM/Hl 

18 BE MY LOVER (FM?. GEMA/Edi)ion Beam. 
GEMA/Warner-Tamerlane, BMI/Neue Well, GEMA/Me( 
Thorton, GEMA/Lane McCray, GEMA) WBM 

97 BEWARE OF MY CREW (FROM A THIN LINE BETWEEN 
LOVE AND HATE) (Dogi Style. BrviliSala.BMVS0Rgs Of 
Lastrada.BMINB,ASCAP/Suge. ASCAP/SibooP Dcgiv WK. ASCAP) 

38 BREAKFAST AT TIFFANY'S (Deep Blue Something, 
ASCAP/WB, ASCAP/Lorene, Lorene, ASCAP) WBM 

67 CAN'T BE WASTING MY TIME (FROM DON'T BE A 
MENACE...) (Mass Avenue, BMVMo)own. BMI/PolyGram 
Int'l, ASCAP/Vanessa. ASCAP/My Two Sons, ASCAP/Clyde 
Otis, ASCAp/Mr.Sex, ASCAP/EMI April, ASCAP) HL 

83 CAN'T GET YOU OFF MY MIND (Miss Bessie, ASCAP) 
80 CAUGHT A LITE SNEEZE (Sword And S)one, ASCAP) 
24 CLOSER TO FREE (FROM PARTY OF FIVE) (Lb-Mann, ASCAP) 
84 C'MON N' RIDE IT (THE TRAIN) (Ceejai, BM(/Sa-

enfle, BMI/Unichappell, BM» HL 
98 COUNTING BLUE CARS (Mono Rat, ASCAP/Bigger 

Than Peanut Butter, ASCAP) 
16 COUNT ON ME (FROM WAITING TO EXHALE) (Feat BMVSony/A1V 

Songs, BMIfice Elm BMI/Nippy,ASCAP/Aunanna,ASCAP)WBM 
52 CUMBERSOME (7 Mary 3, BM DEMI Blackwood, BM)) HL 
12 DOIN IT (LL Cool .1, ASCAP/Def Jam, ASCAP/Sadyah, 

BMI/EMI Blackwood. BMI/Janice Combs. BM» 
41 DON'T CRY (SF'?, BM)) 
4 DOWN LOW (NOBODY HAS TO KNOW) (Zomba. BMV111(elly.E.M1)WBM 
56 DO YOU WANT TO (Warner-Tamerlane, BM)/Boobie-

Loo, BM)) WBM 
85 ENVY/FIREWATER (Joseph Cartegena, ASCAP/Maurkeens. 

ASCAP/EM) Ape BMVWu-Tang, ASCAP/Soul Clap, ASCAP/EMI 
Blackwood. BMVBug Pie. ASCAP/Ritz Writers, ASCAP) HL 

75 ESA NENA LINDA (AACI. ASCAP/Cynthe.(SCAP/Falso.ASCAP) 
86 EVER SINCE YOU WENT AWAY (Nature Boy. 

ASCAP/Taylor's Dad, BMIgeauttfu) Mess, BMI/Fat, BM)) 
90 EVERYDAY 8, EVERYNIGHT (Funkmaster Flex, BMI/M. 

Bryant, BMI) 
40 EXHALE (SHOOP SHOOP) (FROM WAITING TO EXHALE) 

([cat. BMVSony/A1V Songs. BMI/Fox BM)) WBM/HL 
35 FEELS SO GOOD (SHOW ME YOUR LOVE) (Cynthia. 

ASCAP/Fa)so, ASCAP/WB. ASCAP) 
11 FOLLOW YOU DOWN/TIL I HEAR IT FROM YOU 

(Bonneville Salt Flats. ASCAP/Rutle Corp. ASCAPANamer 
Bros. ASCAP/Amalgamated Consolidated. ASCAP/Bug. 
BMVNew Regency. BMVNew Enterpnses. BMVYou Sound 
Bitter. BM)) WBM 

29 FU-GEE-LA (Tete San Ko. ASCAP/Sony, ASCAP/Obverse 
Creation, ASCA)'/McNella, ASCAP/Mdnight Magnet 
ASCAP/EMI Ape, ASCAP/Salaam Remi, ASCAP) HL 

81 FUNKORAMA (Zomba, ASCAP) WBM 
34 GANGSTA'S PARADISE (FROM DANGEROUS MINDS) (T-

Boy. ASCAP/0/13/0 Itself. ASCAP/Boo Daddy. ASCAPAany Sanders. 
BMVSongs Of PolyGram. BMI/Madcastte. BM)) FIL/WBM 

48 GET MONEY (Big Poppa, ASCAP/Undeas, BMI/EZ 
Elpee, ASCAP/AFI, ASCAP/EMI April, ASCAP/Justin 
Combs, ASCAP/WB, ASCAP) HL 

87 GIVE ME...A REASON D'abata, BMI) 
60 GIVE ME ONE REASON (EMI April, ASCAPPorple Rabbit. ASCAP) 
54 GLYCERINE (Mad Dog Winston. BMI/Warner 

Tamerlane, BMI/Truly Soothing Elevator, ASCAP) WBM 
71 HAVE I NEVER ([ca), BMVSony/A1V Songs, BMVATV, BMI) HL 
42 HEY LOVER (Rodsorgs, ASCAPAL Cool I, ASCAP/Almo, ASCAP) WBM 
78 HIGH AND DRY (Warner Chappell, ASCAP) WBM 
36 HOOK (Blues Traveler, BM)/Irving, BMI) WBM 
70 I GOT ID/LONG ROAD (Innocent Bystander, ASCAP) 
46 INSENSITIVE (Po)yGram, BMI/Frankly Shirley, 

BM(/PolyGram Intl, BMI) HL 
43 IN THE MEANTIME (Hog (Space) ,ASCAP) 
5 IRONIC (MCA. BMI/Vanhurst Place, ASCAP) HL 

99 IT MATTERS TO ME (Starstruck Writers Group. ASCAP/Mark 
D., ASCAP/New Haven, BMVMusic Hill, BM)) WBM/HL 

26 I WANT TO COME OVER (MID. ASCAP/Almo, ASf_Af') WBM 
30 I WILL SURVIVE (PolyGram Intl, BMI/?erren-Vibes, 

ASCAP) HL 
53 JESUS TO A CHILD (Dick Leahy, ASCAP/Chappell & 

Co., ASCAP) WBM 
44 JUST A GIRL (Knock Yourself Out, ASCAP/WB, 

ASCAP/Interscope, ASCAP) WBM 
57 KEEP ON, KEEPIN' ON (FROM SUNSET PARK) (So So 

Bet, ASCAP/EM) April. ASCAP/Brooklyn Based, ASCAP/TOP 
Billin', ASf.AP/Mijac. BMI/Wamer- Tamerlane, BM)) HLANBM 

71 KEEP TRYIN (E(iza's Voice, ASCAP/Groove 78, 
ASCAP/Nmo. ASCAP/lizop, BMVSony.ASCAP) HIMBNI 

14 LADY (Ah-chou. ASCAP/1290 AM, ASCAP/Rhythm 
Sons. ASCAP/PolyGram ASCAP) HL 

88 LA FAMILIA (ALT.. BMI/foo Brown. Tco Down, BMVLauren 
Loves My Music, ASCAP/EMI AtrOfn, BMI) HL 

79 LET'S PLAY HOUSE (Suge, ASCAP/Emoni's, 
ASCAP/WB. ASCAP/Snoop Doggy Dog, ASCAP) 

33 LUCKY LOVE (Megasong/Jerk Awake, ASCAP/EMI) HL 
8 MISSING (Sony/ATV Tree, BM» HL 

23 NAME (Scrap Metal, BMI/Metal Blade, BMI/EMI Virgin, 
BMI/EMI April, ASCAP/Full Volume, BMI) HL 

66 NATURAL ONE (FROM KIDS) (Loobiecore Endless 
Soft Hits, BMI/Bliss WC, BMI) 

3 NOBODY KNOWS (be Shade, BMVSYff Shirt. BMVITJon. BM)) CLM 
39 NO ONE ELSE (Jumping Bean. BMVJustin Combs. 

ASCAP/EMI Apnl ASCAP/Evelle ASCAP/BDP, ASCAP/Zomba, 
ASCAP/Air Control, ASCAP/WB, ASCAP) HIJWBM 

7 NOT GON' CRY (FROM WAITING TO EXHALE) (Ecaf, 
BMI/Sony/ATV Songs, BMI/Fox Film, BMI) WBM 

92 ONE FOR THE MONEY (Zomba, BM)/Horace Brown, 
BMI/Lanoma, ASCAP/EMI April, ASCAP/Robert G. 
Graham, ASCAP/141-131, ASCAP) HL/WBM 

19 ONE OF US (Human Boy. ASCAP/WB. ASCAP) WBM 
9 ONE SWEET DAY (Sony/ATV Songs, BMVRye,BMIA3lack 

Panther, BM1Nanderpool, BMVAynaw, BMVShavm Patrick, 

Hot 100 Singles Sales 
Compiled from a national sample of POS (point of said equipped retail stores and rack outlets which report 
number of units sold to SoundScan, Inc. This data is used in the Hot 100 Singles chart. SoundScan® 
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TITLE 
ARTIST (LABEUDISTRIBUTING LABEL) 

5 
* * NO. 1 * * 

BECAUSE YOU LOVED ME 
CELINE DION (550 MUSIC) 3 wks at No. 1 

2 6 DOWN LOW (NOBODY HAS TO KNOW) R. KELLY FEATURING RONALD ISLEY (JIVE) 

3 

4 

11 

8 

1 

15 

15 

5 

4 

ALWAYS BE MY BABY 
MARIAH CAREY (COLUMBIA) 

NOBODY KNOWS 
THE TONY RICH PROJECT (LAFACE/ARISTA) 

SITTIN' UP IN MY ROOM 
BRANDY (ARISTA) 

DOIN IT 
LL COOL J (DEF JAM/RAL/ISLAND) 

WOO-HAWUEVERYTHING REMAINS RAW 
BUSTA RHYMES (ELEKTRA/EEG) 

5 

6 

7 

10 

12 

10 

9 

5 

3 

5 

NOT GON' CRY 
MARY J. BLIGE (ARISTA) 

ALL THE THINGS (YOUR MAN WON'T DO) 
JOE (ISLAND) 

LADY 
D'ANGELO (EMI) 

COUNT ON ME 
WHITNEY HOUSTON Si CECE WINANS (ARISTA) 

1, 2, 3, 4 (SUMPIN' NEW) 
COOLIO (TOMMY BOY) 

9 3 REAL LOVE 
THE BEATLES (APPLE/CAPITOL) 

14 7 I WILL SURVIVE CHANTAY SAVAGE (RCA) 

17 

15 

13 

16 

4 

9 

19 

11 

IRONIC 
ALANIS MORISSETTE (MAVERICK/REPRISE) 

WHO DO U LOVE 
DEBORAH COX (ARISTA) 

ONE SWEET DAY 
MARIAH CAREY & BOYZ II MEN (COLUMBIA) 

FU-GEE-LA 
FUGEES (RUFFHOUSE/COLUMBIA) 

19 

20 

21 

(I) 

23 

a 
25 

26 

27 

30 

0 

33 

18 

20 

19 

26 

34 

26 

17 

5 

GANGSTA'S PARADISE 
COMO FEATURING L.V. (MCA SOUNDTRACKS/MCA) 

ANYTHING 
3T (MJJ/550 MUSIC) 

NO ONE ELSE 
TOTAL (BAD BOY/ARISTA) 

PEACHES 
THE PRESIDENTS Of THE UNITED STATES (ODLUMBIA) 

21 

27 

23 

25 

24 

34 

20 

9 

7 

9 

18 

7 

BE MY LOVER 
LA BOUCHE (RCA) 

1979 
SMASHING PUMPKINS VIRGIN) 

JESUS TO A CHILD 
GEORGE MICHAEL (DREAMWORKS/GEFFEN) 

GET MONEY 
JUNIOR MAFIA (UNDF_ASAIG BEAT/ATLANTIC) 

TONITE'S THA NIGHT 
KRIS KROSS (SO SO DEF/COLUMBIA) 

A THIN LINE BETWEEN LOVE & HATE 
H-TOWN (JAC-MAC/WARNER BROS.) 

31 7 I WANT TO COME OVER MELISSA ETHERIDGE (ISLAND) 

22 

36 

37 

28 

18 

5 

4 

11 

ONE OF US 
JOAN OSBORNE (BLUE GORILLA/MERCURY) 

5 O'CLOCK 
NONCHALANT (MCA) 

KEEP ON, KEEPIN' ON 
MC LYIE FEATURING >SO« (FLAVOR UNITEASTWESEEEG) 

WONDER WALL 
OASIS (EPIC) 

34 29 25 BEFORE YOU WALK...JUKE THIS AND... 
MONICA (ROWDY/ARISTA) 

35 30 5 DO YOU WANT TO XSCAPE (SO SO DEF/COLUMBIA) 

36 35 23 SET U FREE 
PLANET SOUL (STRICTLY RHYTHM) 

37 33 20
 EXHAL
E
 (SOO

HP )SHO
OP
 

WHITNEY
 

OSHUTO
N ()ARIST
A
 

I
 TH
IS

 W
E
E
K
 

kt I STLA EE WK

1: f EESWK ON 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

WHERE DO U WANT ME TO PUT IT 
SOLO (PERSPECTIVEJA&M) 

39 2 RENEE 
LOST BOYZ (ISLAND) 

e 48 6 LUCKY LOVE ACE OF BASE (ARISTA) 

43 31 MACARENA (BAYSIDE BOYS MIX) 
LOS DEL RIO (RCA) 

cp 44 11 FEELS SO GOOD (SHOW ME YOUR LOVE) 
LINA SANTIAGO (GROOVE NATION/UN)VERSAL) 

43 38 21 HEY LOVER 
IL COOL J (DEF JAM/RAI./ISLAND) 

49 2 AMISH PARADISE 
'A?IRDAL YANKOVIC (ROCKTFROWSCOT11 BROS.) 

e 52 2 SWEET DREAMS 
LA BOUCHE (RCA) 

46 40 13 VISIONS OF A SUNSET 
SHAWN STOCKMAN (POLYDOR/A&M( 

47 42 18 SOON AS I GET HOME 
FAITH EVANS (BAD BOY/ARISTA) 

48 41 11 CUMBERSOME 
SEVEN MARY THREE (MAMMOTH/ATLANTIC) 

51 3 JUST A GIRL 
NO DOUBT (TRAUMA/INTERSCOPE) 

50 46 10 STAVIN' ALIVE 
N-TRANCE (RADIKAUAVEX-CRITIQUE) 

59 2 INSENSITIVE 
JANN ARDEN (MM) 

52 45 17 WE GOT IT 
IMMATURE (FEATURING SMOOTH) (MCA 

53 47 21 DIGGIN' ON YOU 
TLC (LAFACE/ARISTA) 

84 53 8 FOLLOW YOU DOWWTIL ) HEAR IT FROM YOU 
GIN BLOSSOMS (MM) 

55 54 3 HAVE I NEVER 
A FEW GOOD MEN (LAEACE/ARISTA) 

74 13 FREE AS A BIRD 
THE BEATLES (APPLE/CAPITOL) 

57 

58 

59 

50 

62 

56 

20 MISSING 
EVERYTHING BUT THE GIRL (ATLANTIC) 

4 PHYSICAL FUNK 
DOMINO (OUTBURST/RAUISLAND) 

4 STAIRWAY TO HEAVEN 
PURE SOUL (STEP SUN/INTERSCOPE) 

64 8 CAN'T BE WASTING MY TIME 
MONA LISA FEATURING LOST BOYZ (ISLAND) 

61 58 18 YOU'LL SEE 
MADONNA (SIRE/WARNER BROS.) 

62 61 15 NATURAL ONE 
FOLK IMPLOSION (LONDON/ISLAND) 

63 57 3 FUNKORAMA REDMAN (INTERSCOPE) 

69 2 SOUL FOOD 
GOODIE MOB (LAFACE/ARISTA) 

65 55 27 

1 

1 

BREAKFAST AT TIFFANY'S 
DEEP BLUE SOMETHING (RAINMAKERANTERSCOPE) 

EVER SINCE YOU WENT AWAY 
ART N' SOUL (NATURE BOY/BIG BEAT/ATLANTIC) 

IN THE MEANTIME 
SPACEHOG (HIF)/SIRE/EEG) 

68 

69 

(3) 

71 

60 14 LET'S PLAY HOUSE 
um on POUND FIAT. ODOM IDEAIIIROWAN(ERSCOK1 

66 11 GLYCERINE 
BUSH (TRAUMA/INTERSCOPE) 

C'MON 'N RIDE IT (THE TRAIN) 
QUAD CRY DIS (QUADRASOUND)BIG BEAT/ATLANT1C) 

65 23 I MISS YOU (COME BACK HOME) 
MON(FAH (UPTOWN/UNIVERSAL) 

OE 73 2 SCENT OF ATTRACTION 
PATRA DUET WITH AARON HALL (550 MUSIC) 

73 67 22 BULLET WITH BUTTERFLY WINGS 
SMASHING PUMPKINS (VIRGIN) 

74 68 21 BEAUTIFUL LIFE 
ACE OF BASE (ARISTA) 

SCANDALOUS 
THE CLICK (SICK WID' IT/JIVE) 

O Records with the greatest sales gains. C) 1996, Billboard/BP( Communications and SoundScan, Inc. 

BMVEnsign. BMVSony/A1V Tunes, ASCAP) HL EMI/Songs Of PolyGram, BMI) HL 
61 ONLY HAPPY WHEN IT RAINS (Vibecrusher, 58 SWEET DREAMS (Neue Well, GEMA/Songs Of Logic, 

BMIArving, BMI/Deadarm, ASCAP/A)mo, ASCAP) WBM BMI/Warner-Tamerlane, BMI/PM?, BMI) WBM 
51 ONLY LOVE (THE BALLAD OF SLEEPING BEAUTY) 74 TAKE A LOOK (Slam U Well, BMI/Jumping Bean. 

(Night Rainbow, ASCAP/Broken Plate, ASCAP) HL BMI/Evelle. ASCAP/WB, ASCAP/Twelve And Under, 
32 PEACHES (Flying Rabbi, ASCAP/David M. Dederer. ASCAP/Jelly Jams, ASCAP/Irving, ASCAP) WBM 

ASCAP/Raw Poo, ASCAP/EMI April, ASCAP) HL 45 TELL ME (Almo, ASCAP/Groove 78, ASCAP/Jizop, 
94 PHYSICAL FUNK (Geto Jam. ASCAP/A)l Init. BMI/Sony/ATV Tree, BMI/Dream Team, BMI) WBM/HL 

ASCAP/Chrysalis, ASCAP) WBM 59 A THIN LINE BETWEEN LOVE & HATE (Cotillion, 
21 REAL LOVE (Ono, BMI) HL BMIPArin Or Lose, BMI/Warner-Tamerlane, BMI) WBM 
64 RELEASE ME (Upstairs. ASCAP/A1. ASCAP/Saucedo, 31 TIME (Monica's Reluctance To Lob ASCAP/EMI April, ASCAP) HL 

ASCAP) 50 TONITE'S THA NIGHT (So So De), ASCAPEMI Apnl.ASCAP/Globe 
55 RENEE (FROM DON'T BE A MENACE...) (Lost Boyz. Art BMI/Montark, BMVPlay Ore, BPAVRIghtsorg BM° HL 

ASCAP/Vanessa. ASCAP/My Two Sons, ASCAP/Clyde Otis, 73 VISIONS OF A SUNSET (FROM MR. HOLLAND'S OPUS) 
ASCAP/Mr.Sex, ASCAP/EMI April, ASCAP/Flyte Tyme, ASCAP) (Shawn Patrick, BMVF_nsign, BMVSongs Of PolyGrain BM)) HL 

91 ROUND WE GO (Tango Rose, ASCAP) 68 WE GOT IT (Zomba. BMVFlookman. BMVSean "The Mystro" Mager. 
82 SCENT OF ATTRACTION (Zomba, ASCAP/Aunt Hilda, ASCAP/Zornba. ASCAP/Fe-Mac, ASCAP/Screen Gems-EM). BM) WBMML 

ASCAP/Kharatroy, ASCAP/Jamron, ASCAP) WBM 65 WHERE DO U WANT ME TO PUT IT (EMI Apt ASCAP/Flyte 
47 SET U FREE (Nadine Renee, BMI) Tyne, ASCAP/EMI Blackwood, BMVHelp The Bear, BM)) HL 
89 SHADOWBOXIN' (Careers-BMG, BMI/Ramecca, 25 WHO DO U LOVE (Gradington, ASCAP/Art & Rhythm, 

BM)/PolyGram Int'l, ASCAP/GZA. ASCAP) ASCAP/Zomba, ASCAP/MCA. ASCAP) WBM/HL 
6 SITTIN' UP IN MY ROOM (FROM WAITING TO EXHALE) 22 WONDERWALL (Sony/A1V Songs. BMVCreabon, BM)) HL 

(Lat. BMVSony/A1V Songs, BMVFox BMI) WBM 27 WONDER (Indian Love Bride, ASCAP) 
69 SOON AS I GET HOME (Chyna Baby, BMI/Janice 13 WOO-HAH!! GOT YOU ALL IN CHECIVEVERYTHING 

Combs, BMI/EMI Blackwood, BMI/Ninth Street Tunnel, REMAINS RAW (I'Ziah's, BMI/Sadiyahs, BMI/EMI 
BMI/Justin Combs, ASCAP/EMI April, ASCAP) HL Blackwood, BMI/Janice Combs. BMI) 

95 SOUL FOOD (Organized Noize, BMI/Stiff Shirt, 28 THE WORLD I KNOW (Roland/Lentz, BMI/Warner-
BMI/Goodie Mob, BMI/Big Sexy, ASCAP) Tamerlane, BMI) WBM 

96 STAIRWAY TO HEAVEN (Mighty Three, ASCAP) WBM 63 YOU'LL SEE (WB, ASCAP/Webo Girl, ASCAP/One Four 
72 STAYIN' ALIVE (Gibb Brothers, BMI/Careers-BMG, Three, BMI/Leeds, ASCAP/Peer Five, BMI) WBM/111 
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* * * No. 1 * * * 
"UP 

sc) 55 63 6 5 O'CLOCK • NONCHALANT 
BAM,LONNIE,KAPIN (D.STATEN,SR.,A.SIMMONS"R .n.L I ERGUSON.JR.,ROILL,A.HARRISONI (C) (1(1) (T) (X) MCA 55075 

49 

CO i 1 5 BECAUSE YOU LOVED ME (FROM CLOSE & PERSONAL") 3 weeks at No. 1 • CELINE DION 
D.FOSTER (D.WARREN) (C) (D) 550 MUSIC 78237 

1 
50 40 ig 

"=" 
TONITE'S THA NIGHT • • KRIS KROSS 
J.DUPRI (1.DUPRI,R.PARKER,K.HARRISON,T.CRUKRAIKENS,R.MEAL,C.SATCHELL) RUFFHOUSE 78092/COLUMBIA 12 e ke" 

(CI (D) (M) IT) 

(-2...D NEW 
* * * HOT SHOT DEBUT * * * 

ALWAYS BE MY BABY • MARIAH CAREY 
51 49 52 6 ONLY LOVE (THE BALLAD OF SLEEPING BEAUTY) • SOPHIE B. HAWKINS 

S.LIPSON (S.B.HAWKINS) (C) (D) COLUMBIA 78177 
49 

-  
> I 

M.CAREY.J.DUPRI (M.CAREY,J.DUPRI.M.SEAL) (CI (D) (M) (T) (V) (X) COLUMBIA 78276 
2 

52 46 48 12 CUMBERSOME • SEVEN MARY THREE 39 

NOBODY KNOWS = J.ROSS,J.POLLOCK,T.MORRIS (J.ROSS,J.POLLOCK) (C) (D) MAMMOTH 98111/ATLANTIC 
3 2 2 17 • • THE TONY RICH PROJECT 

T.RICH (J.RICH,D.DUBOSE) (CI (D) (M) (T) LAFACE 2-4115/ARISTA 
2 

53 "de  39 7 JESUS TO A CHILD • GEORGE MICHAEL 7 

DOWN LOW G.MICHAEL (G.MICHAEL) (C) (D) (V) DREAMWORKS 59000/GEFFEN 

0 4 6 6 (NOBODY HAS TO KNOW) • R. KELLY FEAT. RONALD ISLEY 
R.KELLY IR KELLY) (C) (D) (M) (T) (V) (X) JIVE 42373 

4 
54 52 46 11 GLYCERINE • BUSH 28 

C.LANGER,A.WINSTANLEY,BUSH (G.ROSSDALE) (C) (D) TRAUMA 98088/INTERSCOPE 

10 6 7 4 IRONIC • ALANIS MORISSETTE 
G.BALLARD (A.MORISSETTE,G.BALLARD) (C) ID) (V) (X) MAVERICK 17698/REPRISE 

5 C I 56 79 ; RENEE (FROM "DON'T BE A MENACE...") • LOST BOYZ 
MR.SEX,BUTTNAKED 

55 

"WAITING TIM DAWG (T.KELLY,J.HARRIS )ll. T.LEWIS) (C) (D) (M) (T) ISLAND 854584 
6 3 3 15 SITTIN' UP IN MY ROOM (FROM TO EXHALE") • • BRANDY 

BABYFACE (BABYFACE) (C) (D) (M) (T) (V) (X) ARISTA 1-2929 
2 56 51 50 ç 

"- 
DO YOU WANT TO • XSCAPE 50 

"WAITING OSIMMONS ID .SIMMONS) (CI (T) (X) SO SO DEF 78263/COLUMBIA 
7 5 4 11 NOT GON' CRY (FROM TO EXHALE") • • MARY J. BLIGE 

BABYFACE (BABYFACE) (c) (D) (T) (V) ARISTA 1-2957 
2 

© 58 59 4 KEEP ON, KEEPIN' ON (FROM "SUNSET PARK") • MC LYTE FEAT. XSCAPE 
J.DUPRI 

57 
(J.DUPRI,MC LYTE,M.JACKSON) (C) (T) FLAVOR UNIT/EASTWEST 64302/EEG 

8 8 8 35 MISSING • • EVERYTHING BUT THE GIRL 
B.WATT,T.THORN,J.COXON (T.THORN,B.WATT) (C) (T) (X) ATLANTIC 87124 

2 
0 63 — 2 SWEET DREAMS LA BOUCHE 

CLICK PRODUCTION 
58 

9 7 5 19 ONE SWEET DAY A • MARIAN CAREY & BOYZ II MEN 
wAFANASIEFF,MCAREY(M.CAREY,M.MCCARY.N.MORRISAMORRIS,S.STOCKMANWAFMASIETFI IC) (D) MIT) (VI (X) COLUMBIA (8074 

1 
10 59 62 8 

(G.A.SARAF,M.SONMEZ,M.THORNTON,R.HAYNES) (C) (D) (T) (V) (X) RCA 64505 

A THIN LINE BETWEEN LOVE & HATE H-TOWN 
R.TROUTMAN (R.POINDEXTER,R.POINDEXTER,J.MEMBERS) 

59 

(j 16 19 5 1,2,3,4 (SUMPIN' NEW) • COOLIO 
1 .CARTER,POISON IVEY (A.IVEY,IR.,A.SEAR) (C) (D) (T) TOMMY BOY 7721 

10 CI NEW > i 
(C) (D) JAC-MAC 17699/WARNER BROS. 

GIVE ME ONE REASON • TRACY CHAPMAN 
D.GEHMAN,T.CHAPMAN (T.CHAPMAN) (C) (D) ELEKTRA 64346/EEG 

60 

11 9 9 9 FOLLOW YOU DOWN/TIL I HEAR IT FROM YOU • GIN BLOSSOMS 
J HALIPTON,GIN BLOSSOMS D.VALENZUELAR.WILSONN.CRENSHAW,S.JOHNSON,B.LEEN,P.RHODES) ICI (D) (V) (XI MM 581380 

0 
0 62 65 5 ONLY HAPPY WHEN IT RAINS • GARBAGE 

GARBAGE (GARBAGE) ALMO 
61 

CI 20 20 5 DDIe4 IT • LL COOL J 
R.SMITH (LL COOL 1,B.R.SMITH) (C) (D) (T) (V) DEF JAM/RAL 576120/ISLAND 12 0 65 — 2  

(CI (D) SOUNDS 89002/GEFFEN 

AMISH PARADISE • "WEIRD AL" YANKOVIC 
A.YANKOVIG(A.IVEY,JR..L.SANDERS,D.RASHEED,S.WONDER,A.YANKOVIC) (C) (X) ROCK'N'ROLL SCOTTI BROS. 78061 

62 

0 15 27 5 WOO-HAH!! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW • BUSTA RHYMES 
R.SMITH (T.SMITH,R.SMITH) (CI (MI (T) (X) ELEKTRA 64335/EEG 

13 63 57 54 18 
ALL AMERICAN 

YOU'LL SEE • • MADONNA 
MADONNA,D.FOSTER (MADONNA,D.FOSTER) (CI (D) (T) (V) (XI MAVERICK 17719/WARNER BROS. 

6 

14 10 12 6 LADY • D'ANGELO 
D'ANGELO,R.SAADIGI (D'ANGELO,R.SAADICI) (C) (D) (M) (T) (V) (X) EMI 58543 

10 
CI 72 74 3  EA RELSE ME ANGELINA 

N.SAUCEDO (J.LERMA-LOPEZ,J.PRO,ANGELINA) (c) (D) (T) UPSTAIRS 0115 
64 

15 11 17 9 ALL THE THINGS (YOUR MAN WON'T DO) (FROM "DON'T BE A MENACE...") • JOE 
JOE,J.THOMPSON (10E,J.THOMPSON,M.WILLIAMS) (C) (DI (V) ISLAND 854530 

ii 65 60 55 14 WHERE DO U WANT ME TO PUT IT • SOLO 
J.JAM,T.LEWIS (J.HARRISIII,TIEWIS,M.HORTON) (C) (D) (T.. (V) (X) PERSPECTIVE 587512/A&M 

50 

(1) 19 32 3 COUNT ON ME (FROM "WAITING TO EXHALE") • WHITNEY HOUSTON &CECE WINANS 
BABYFACE (BABYFACE,W.HOUSTON,M.HOUSTON) (C) (D) (M) (T) (V) (X) ARISTA 1-2976 

16 66 61 56 18 NATURAL ONE (FROM "KIDS") • FOLK IMPLOSION 
W.GAGEL (L.BARLOW,J.DAVIS,W.GAGEL) (C) (0) LONDON 850430/ISLAND 

29 

17 12 13 9 1979 • SMASHING PUMPKINS 
FLOOD,A.MOULDER,B.CORGAN (B.CORGAN) (C) (D) (T) VIRGIN 38534 

12 67 70 69 8 CANT BE WASTING MY TIME (FROM "DON'T BE A MENACE...") • MONA LISA FEAT. LOST BOYZ 
BUTTNAXED TIM DAWG,MR.SEX(A.ANTOINE,A.EVANS,J.AUSTIN,T.PATTERSON,G.DLINCAN,LOST BOYZ,C.MARTIN) (C) (D)ITIIVI ISLAND 854538 

65 

18 13 14 22 BE MY LOVER • • LA BOUCHE 
A.BRENNER,G.A.SARAF (G.A.SARAF,A.BRENNER,M.THORNTON,L.MCCRAY) (C) (D) (T) (V) (X) RCA 64446 

6 
68 64 58 18 WE GOT IT • IMMATURE (FEATURING SMOOTH) 

C.STOKES,S.MATHER (C.STOKES,S.MATHER,J.CARTER,A.TOUSSAINT) (C) (D) (T) MCA 55148 
37 

19 14 10 18 ONE OF US • • JOAN OSBORNE 
R.CHERTOFF (E.BAZILIAN) (C) (D) (X) BLUE GORILLA 852368/MERCURY 

4 
69 66 60 18 SOON AS I GET HOME • • FAITH EVANS 

C.THOMPSON,S.COMBS (F.EVANS,C.THOMPSON,S.COMBS) (C) (D) (M) (T) (X) BAD BOY 7-9040/ARISTA 21 

20 18 16 27 ANYTHING • • 3T 
3T (T.JACKSON,TJACKSON,TJACKSON) (C) (D) (T) Mll 77913/550 MUSIC 

15 70 68 66 IA 
' 

I GOT ID/LONG ROAD • PEARL JAM 
B.O'BRIEN (E.VEDDER) (D) (V) EPIC 78199* 

7 

* * * GREATEST GAINER/SALES * * * 
REAL LOVE • THE BEATLES 

71 69 64 9 KEEP TRYIN' • GROOVE THEORY 
B.P.WILSON (B.WILSON,A.LARR(EUX,L.LARRIEUX) ICI (D) (T) EPIC 78197 

64 
C I 26 11 3 

ILYNNE,J.LENNON,P.MCCARTNEY,G.HARRISON,R.STARR ("LENNON) (C) (V) (X) APPLE 58544/CAPITOL 
11 72 67 68 12 STAYIN' ALIVE • N-TRANCE 62 

K.O'TOOLE,D.LONGWORTH (R.GIBB,B.GIBB,M.GIBB,R.LYTE) (c) (T) (X) RADIKAL 15562/AVEX-CR)TIQUE 
22 17 15 11 WONDERWALL • OASIS 

0.MORRIS,N.GALLAGHER (N.GALLAGHER) (C) (V) (X) EPIC 78216 
8 73 71 61 13  VISIONS OF A SUNSET (FROM "MR. HOLLAND'S OPUS") • SHAWN STOCKMAN 

5.STOCKMAN (S.STOCKMAN) 
45 

23 21 22 26 NAME • GOO GOO DOLLS 
L.GIORDANO (J.RZEZNIK) (C) METAL BLADE 17758/WARNER BROS. 

5 
C 76 80 7 

iCI (DI (X) POLYDOR 580962/A&M 

TAKE A LOOK • J'SON 
RED HOT LOVER TONE,J.OLIVIER IS.BARNES,J.C.OLIVIER,T.ROBINSON,D.PORTER) (C) (D) (T) HOLLYWOOD 64003 

74 

* * * GREATEST GAINER/AIRPLAY * * * 
CLOSER TO FREE (FROM "PARTY OF FIVE") 

C) 90 98 3 ESA NENA LINDA ARTIE THE 1 MAN PARTY 
DJ JUANITO (DJ JUANITO) (C) (T) (X) GROOVE NATION/SCOTT( BROS. 78065/ALL AMERICAN 

75 

(24) 28 33 5 • BODEANS 
BODEANS (LLANAS,NEUMANN) (CI (DI (V) SLASH 17674/REPRISE 

24 
® NEW i AIN'T NO NIGGA • JAY-Z 76 

SKI (S.CARTER,D.WILLIS) (M) (T) (X) ROC-A-FELLA/FREEZE 53233`/PRIORITY 

(1) 25 25 10 WHO DO U LOVE • DEBORAH COX 
L.CAMPBELL (L.L.CAMPBELL II,V.BENFORD) (c) (D) (M) (T) (V) (X) ARISTA 1-2950 

25 (  I 77 88 3  HAVE I NEVER • A FEW GOOD MEN 
BABYFACE,D.SIMMONS (BABYFACE) 

77 

26 22 23 8 I WANT TO COME OVER • MELISSA ETHERIDGE 
H.PADGHAM,M.ETHERIDGE (M.ETHERIDGE) (C) (0) (V) ISLAND 854528 22 Cl 80 83 4  

(C) (D) (M) (T) (X) LAFACE 2-4142/ARISTA 

HIGH AND DRY • RADIOHEAD 
RADIOHEAD,J.WARREN (RADIOHEAD) 

78 

27 24 28 18 WONDER • NATALIE MERCHANT 
N.MERCHANT (N.MERCHANT) (C) (D) ELEKTRA 64376/EEG 21 C) 73 70 14  

(C) (V) (X) CAPITOL 58537 

LET'S PLAY HOUSE • THA DOGG POUND FEATURING MICHELLE 
DAT NIGGA DAZ (MICHELIE,SNOOP DOGGY DOGG,KURUPT,DAT NIGGA DAZ,NATE DOW) 

45 

28 27 26 21 THE WORLD I KNOW • COLLECTIVE SOUL 
E.ROLAND,M.SERLETIC (E.ROLAND,R.CH(LDRESS) (CI (D) (V) ATLANTIC 87088 

19 80 74 73 12  

(C) (D) DEATH ROW 53230'INTERSCOPE 

CAUGHT A LITE SNEEZE • TORI AMOS 
TAMOS (T.AMOS) (X) ATLANTIC 85519* 

60 

C) 29 36 15 FU-GEE-LA • 
S.GIBBS (N.JEAN,S.MICHEL,L.HILL,A.MCGRIER,T.MARIE,S.GIBBS) • FUGEES IC) (M) IT) (X) RUFFHOUSE 78195/COLUMBIA 

29 
10 81 82 3 FUNKORAMA • REDMAN 81 

I WILL SURVIVE R.NOBLE (R.NOBLE,IDAVIS,A.MUHAMMAD,M.TAYLOR,M.MORALES,DROBINSON,D.WIKIBLEY) (C) (M) (T) INTERSCOPE 98084 
Ci 33 37 8 • CHANTAY SAVAGE 

S.HURLEY (D.FEKARIS.F.J.PERREN) (C) (D) (T) (V) (X) RCA 64492 
30 

CI 82 95 4 SCENT OF ATTRACTION • PATRA DUET WITH AARON HALL 
T.TAYLOR,C.FARRAR (D.SMITH,C.DILLON,T.TAYLOR,C.FARRAR,A.HALL,E.DILLON) 

82 

31 23 21 22 TIME • HOOTIE & THE BLOWFISH 
D.GEHMAN (M.BRYAN,D.FELBER,D.RUCKER,J.SONEFELD) (C) (V) (X) ATLANTIC 87095 14 sCD 93 96 3 

(C) (D) (T) 550 MUSIC 78257 

CAN'T GET YOU OFF MY MIND • LENNY KRAV)TZ 
L.KRAVITZ (L.KRAVITZ) (C) (DI VIRGIN 38535 

83 

32 30 35 5 PEACHES • THE PRESIDENTS OF THE UNITED STATES OF AMERICA 
cumo,c.eALLEw.D.DEDERER (C.BALLEW.PRESIDENTS OF THE UNITED STATES OF AMERICA) (C) IX) COLUMBIA 78254 

30 
I C 88 90  4 C'MON N' RIDE IT (THE TRAIN) • QUAD CITY DJ'S 

C.C.LEMONHEADJ.MCGOWAN (C.C.LEMONHEAD,J.MCGOWAN,B.WHITE) (CI (M) (T)00 QUADRASOUNOBIG BEAT 98083•ATLANTIC 
84 

(Tii)Ce) 44 7 LUCKY LOVE • ACE OF BASE 
D.POP,M.MARTIN,JOKER (JOKER,B.STEINBERG) (C) (D) (M) (T) (V) (X) ARISTA 1-2979 

33 85 86 76 4 ENVY/FIREWATER • FAT JOE 
L.E.S.,B.LORDS (FAT JOE,L.E.S.,GAYE,RITZ,BROWN) (C) (D) (T) VIOLATOR 1546/RELATIVITY 

76 

34 32 24 34 GANGSTA'S PARADISE (FROM "DANGEROUS MINDS") A' • COOLIO FEAT. L.V. 
D.RASHEED (A.IVEY,JR.,L.SANDERS,D.RASHEED,S.WONDER) (C) (D) (V) MCA SOUNDTRACKS 55104/MCA 

i 
0 89 91 4 EVER SINCE YOU WENT AWAY • ART N' SOUL 

T.C.RILEY (T.C.RILEY,TRACY,LATTREL) (CI (D) NATURE BOY/BIG BEAT 98112/ATLANTIC 86 
C I 0 41 11 FEELS SO GOOD (SHOW ME YOUR LOVE) • LINA SANTIAGO 

J.C.LOPEZ (DJ JUAN)TO) (C) (D) (T) (X) GROOVE NATION 56004/UNIVERSAL 
35 87 78 78 4 GIVE ME...A REASON • BLJFFY 

D.ATABAY (D.ATABAY) (C) (T) (X) VELOCITY 0629 
78 

36 37 38 27 HOOK • BLUES TRAVELER 
S.THOMPSON,M.BARBIERO ("POPPER) (C) (V) (X) A&M 581176 

23 88 83 77 6 LA FAMILIA • FROST 
TONY G.,JULIO G. (A.L.T.,FROST) (C) (D) (T) RUTHLESS 1547/RELATIVITY 

77 

37 35 29 25 BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT A • MONICA 
SOULSHOCK,KARLIN,D.AUSTIN,C.WOLFE (AMARTIN,C.SCHACK,X.KARLIN,D.AUSTIN,C.WOLFE) (C)(D)(m) (T) (X) ROWDY 3-5052/ARISTA 

7 C I NEW 1 SHADOWBOXIN' GEN)US/GZA FEATURING METHOD MAN 
RZA (R.DIGGS,G.GRICE) (C) (T) GEFFEN 19396 

89 

38 36 31 34 BREAKFAST AT TIFFANY'S • DEEP BLUE SOMETHING 
D.CASTELL (T.P(PES) (C) RAINMAKER 98138/INTERSCOPE 

5 90 75 1 72 10 EVERYDAY & EVERYNIGHT • YVETTE MICHELLE 
FUNKMASTER FLEX (M.BRYANT) (C) (D) (T) LOUD 64489/RCA 60 

39 34 30 17 NO ONE ELSE • • TOTAL 
JOLIVIER,S.COMBS U.C.OLIVIER,S.COMBS,T ROBINSON,DA BRAT) ICI (D) (M) (T) (V) (XI BAD BOY 7.9042/ARISTA 22 (1) NEW 1 'ROUND WE GO BIG SISTER 

20 FINGERS (C.BAB)E,D.ESTEVEZ,T.MILLER) (M) (T) (X) S.O.S. 1019*/Z00 
91 

40 31 18 20 EXHALE (SHOOP SHOOP) (FROM "WAITING TO EXHALE") A • WHITNEY HOUSTON 
BABYFACE (BABYFACE) (CI (D) (M) (T) (V) (X) ARISTA 1-2885 

i 
Cl 92 — 2  ONE FOR THE MONEY • HORACE BROWN 

K.DEANE (H.BROWN,K.DEANE,B.D.WILDCAT) (C) (M) (T) (X) MOTOWN 860512 
92 

41 41 42 8 DON'T CRY • SEAL 
THORN (SEAL) (CI (D) (V/ (X) ZTT 17708/WARNER BROS. 

33 93 85 85 6 AIN'T NO PLAYA • RAPPIN' 4-TAY 
S.KE)TH (A.FORTE,S.KEITH,S.LACY) (CI (MI (T) (XI CHRYSALIS 58528/EMI 

73 

40 34 21 HEY LOVERA • LL COOL J 
RED HOT LOVER TONE (R.TEMPERTON.LL COOL 11 (C) (D) (M) (T) (V) DEY JAM/RAL 577494/ISLAND 

3 94 87 87 5 PHYSICAL FUNK • DOMINO 
DOMINO (DOMINO) (C) ID) (M) IT) OUTBURST/RAL 577794/ISLAND 

87 

(D NEW 1 IN THE MEANTIME • SPACEHOG 
SPACEHOG,B.GOGGIN (R.LANGDON) (Cl (DI HIFI/S)RE 64303/EEG 

43 CI 95 _ 2 SOUL FOOD • GOODIE MOB 
ORGANIZED NOIZE (ORGANIZED NOIZE,R.BARNETf .T.BURTON,C.GIPR,W.KNIGHTON.B.BENNETTI (CI (D) (TI CHI LAFACE 2-4145 ARISTA 

95 

® 47 51 17 JUST A GIRL • NO DOUBT 
M.WILDER (G.STEFANI,T.DUMONT) IC) (D) TRAUMA 98116/INTERSCOPE 44 96 79 84 4 STAIRWAY TO HEAVEN • PURE SOUL 

A.HACIEL ISLAM,K.JORDAN,D.WANSEL (K.GAMBLE,L.HUFF) (C) (D) (X) STOP SUN 98086/INTERSCOPE 
79 

45 44 47 33 TELL ME • • GROOVE THEORY 
B.P.WILSON (B.WILSON,A.LARRIEUX,D.BROWN) (C) (D) (T) (X) EPIC 77961 

5 97 91 89 17 BEWARE OF MY CREW (FROM "A THIN LINE BETWEEN LOVE AND HATE") • L.B.C. CREW FEAT. TRAY D & SOUTH SENTRELL 
)NCEIPOOGGY MU HUTTON (P GILLIONISTAIIPS.T EMT CENERLY 5. '44104VS LT ;'; :.:,':'.S I TR00.1n : : ' :-....';.: : 

75 

(1) 53 57 9 INSENSITIVE • JANN ARDEN 
E.CHERNEY (A.LOREE) IC) (D) A&M 581274 46 10 NEW 1 COUNTING BLUE CARS • D(SHWALLA 

P.NICOLO,DISHWALLA (ALEXANDER.BROWNING,KOLANEK.RICHARDS,PENDERGAST) (CI (X) A&M 581462 
98 

47 42 43 25 SET U FREE PLANET SOUL 
GACOSTA (N.RENEE) (C) (T) (X) STRICTLY RHYTHM 12362 26 99 96 92 16 IT MATTERS TO ME • FAITH HILL 

S.HENDRICKS (M.D. SANDERS,E.HILL) (C) (V) WARNER BROS. 17718 
74 

48 48 45 9 GET MONEY • JUNIOR MAFIA. FEATURING THE NOTORIOUS B.I.G. 
EZ ELPEE (THE NOTORIOUS BIG .LITTLE K)M.L PORTER B BEDEORD.R.AYERS.S STRIPLINI CI rr) UNDEAS BIG BEAT 98087 ATLANTIC 

30 100 94 94 4 AIN'T NOBODY • DIANA KING 
H.TUCKER (H.WOLINSKI) (CI (T) (X) WORK 78228 

94 

0 Records wIth the grea est aupl y and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. •Videoclip availability. • Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 
units. • 8/AA certification for sale of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single avai(ability. (D) CD single availability. (M) Cassette 
maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CO maxi-single availability. e 1996, Billboard/BPI Communications. 
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11OT 100 
SINC:I,ES 
SPOTLIGHT 

by Jerry McKenna 

STARTING AT THE TOP: Celine Dion's "Because You Loved Me" (550 
Music) holds at No. 1 for a third week, fending off a tough challenge from the 
No. 2 Hot Shot Debut, Mariah Carey's "Always Be My Baby" (Columbia). Al- 
though the singles are fairly close in airplay points, "Because" has a major sales 
lead, moving more than 140,000 units, compared to Carey's 82,000. Normally, 
any single with solid airplay selling more than 80,000 units a week would be al- 
most assured the No. 1 spot on the Hot 100. This week, however, "Always" is 
denied the top spot due to the sheer strength of "Because You Loved Me," 
which once again is the biggest airplay, sales, and overall gainer on the entire 
chart. 

STILL GROWING: Despite downward moves on the Hot 100 Airplay chart, 
Alanis Morissette's "Ironic" (Maverick/Reprise /Warner Bros.), Mariah 
Carey's "Always Be My Baby," and the Tony Rich Project's "Nobody Knows" 
(LaFace/Arista), which are Nos. 3, 4, and 5, respectively, all post airplay in- 
creases. Although they are pushed down the chart because of the phenomenal 
airplay growth of "Because You Loved Me," all three remain bulleted on the 
Hot 100 Singles Sales chart and show every sign of continued growth. 

H IP- HOP'N'HAPPENING: The second -biggest overall point gainer, behind 
"Because You Loved Me," is Coolio's "1,2,3,4 (Sumpin' New)" (Tommy Boy). It 
jumps to No. 10 on the Hot 100 while moving 45-33 in airplay with support from 
top 40 /rhythm- crossover and top 40 /mainstream radio. "Sumpin' " is top 10 at 12 

monitored stations, including No. 3 at KMEL San Francisco and KZZU 
Spokane, Wash. Two other rap singles are among the top five point gainers: 
"Doin It" by L.L. Cool J (Def Jam/RAL/Island), at No. 12, and this week's No. 
1 on Hot Rap Singles, "Woo -Hah!! Got You All In Check " / "Everything Remains 
Raw" by Busta Rhymes (Elektra/EEG), at No. 13. Both titles gain most of their 
points from sales; however, "Doin It" is No. 2 at WWKX (Kix 106) Providence, 
R.I., while "Woo- Hah!!" is No. 2 at WQHT (Hot 97) New York. 

AWARD WINNERS: The Greatest Gainer /Sales award goes to the Beatles' 
"Real Love" (Apple/Capitol) at No. 21. With more than 97% of its chart points 
coming from sales, the title benefits from interest in "Anthology 2," which de- 
buts at No. 1 on The Billboard 200. The BoDeans' "Closer To Free" (from 
"Party Of Five "), at No. 24, picks up the Greatest Gainer /Airplay award. It 
zooms 15 -9 in airplay and is No. l at five monitored stations, including WRKQ 
Cincinnati and WMXV New York. 

NEW ARTISTS: Four new acts make their first appearance on the Hot 100. 
Leading the way at No. 43 is Leeds, England, band Spacehog with its No. 1 hit 
on Album Rock Tracks, "In The Meantime" (hi fì/Sire/EEG). It is already No. 
1 at eight Hot 100 monitored stations, including WBCN Boston. Also crossing 
over from the rock side is Santa Barbara, Calif. -based act Dishwalla at No. 98 
with "Counting Blue Cars" (A &M). It is breaking out of West Palm Beach, Fla., 
where it is No. 3 at WPBZ. Lastly, rap artist Jay -Z debuts at No. 76 with "Ain't 
No Nigga" (Rock- A- Fella/Freeze/Priority), and dance act Big Sister enters 
the chart at No. 91 with "Round We Go" (S.O.S./Zoo). 

BUBBLING UNDER. 
NOT 100' 
SINGLES 
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ARTIST (LABEL/DISTRIBUTING LABEL) 
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S 
TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 - 1 LOVE DON'T LIVE HERE ANYMORE 
MADONNA (MAVERICK/WARNER BROS.) 

14 17 6 WHY YOU TREAT ME SO BAD 
SHAGGY FEATURING GRAND PURA (VIRGIN) 

2 7 3 
DON'T RUSH 
SILK (ELEKTRNEEG) 

15 16 3 
SLOW JAMS 
QUINCY JONES FEAT. BABYWAE & TAMIA IOWTSTNJARNER BROS.) 

3 2 6 
GUILTY 
GRAVITY KILLS (TVT) 

16 - 1 
MR, ICE CREAM MAN 
MASTER P (NO LIMIT /PRIORITY) 

4 9 3 NO MORE GAMES 
SKIN DEEP (LOOSE CANNON /ISLAND) 17 19 3 ALL I NEED 

JESSE POWELL (SILAS/MCA) 

5 4 5 ILLUSIONS 
CYPRESS HILL (RUFFHOUSEJCOLUMBIA) 18 20 2 

I'M NOT SUPPOSED TO LOVE YOU 
BRYAN WHITE (ASYLUM) 

6 10 2 SCANDALOUS 
THE CLICK (SICK WIG' IT /JIVE) 

19 - 1 
LET'S LAY TOGETHER 
THE ISLEV BROTHERS (ISLAND) 

7 6 9 HYPNOTIZE THE MOON 
CLAY WALKER (GIANT/WARNER BROS.) 20 15 3 

NASTY DANCER 
KILO (WRAP /ICHIBAN) 

8 12 6 
UKNOWHOWWEDU 
BAHAMADIA (CHRYSALIS /EMI) 

21 14 5 
THE RIGHT TIME 
THE CORRS (143/LAVA/ATLANTIC) 

9 - 1 
DROP 
THE PHARCYDE (DELICIOUS VINYL/CAPITOL) 

22 21 7 
SPACE AGE 
EIGHTBALL & MJG (SUAVE/RELATIVITY) 

10 3 8 SLEEPING WITH AN ANGEL 
REAL MCCOY (ARISTA) 

23 18 9 
YOU WANT THIS PARTY STARTED 
SOMETHIN' FOR THE PEOPLE (WARNER BROS.) 

11 13 4 
YOU WIN MY LOVE 
SHANIA TWAIN (MERCURY NASHVILLE) 24 23 3 

NO NEWS/TEQUILA TALKIN' 
LONESTAR (BNNRCA) 

12 5 6 
GEERANLI LEBVÉRJ&AEDDIE LEVERWSR.(FASTWEST/EEGI 

25 - 1 CAITETONN RRIICAN STAR/RAL/ISLAND) 

13 22 2 WHAT DID I DO TO YOU? 
TERRY ELLIS (EASTWEST /EEG) Bubbling Under lists the top 25 singles under No. 100 

which have not yet charted. 

BMG CLASSICS TO MARKET RCA VICTOR JAll TITLES 
(Coottiuued froid page 9) 

Dubois adds, "For us, it's a natural 
step to do this in the U.S., and from an 
international standpoint, in 40 % -50% 
of our worldwide network. the BMG 
Classics structure is also handling the 
jazz, so a classical manager has re- 
sponsibility for jazz, soundtracks, 
musicals, and classical music." 

Worldwide, release dates and indi- 
vidual logos will vary from territory 
to territory. In the U.S., at least for 
now, jazz will be issued solely under 
the RCA Victor and Victor Jazz logos. 

The U.S. relaunch begins in April 
with "Greatest Hits" collections de- 
voted to Ellington, Louis Armstrong, 
Frank Sinatra and Tommy Dorsey, 
Benny Goodman, Glenn Miller, Count 
Basie, Artie Shaw, Fats Waller, and 
Lionel Hampton. 

Each package, which contains the 
artist's best -known repertoire from 
the RCA catalog, includes a 14 -page 
booklet with a cover by caricaturist Al 
Hirschfeld. They will retail for $10.99. 

RCA Victor director of product de- 
velopment Steve Gates says, "The cla- 
sical `Greatest Hits' line is really the 

most successful midline in the classi- 
cal industry. We took that format, 
[which] includes the Hirschfeld draw- 
ings on every cover, and we adapted it 
to the [jazz] series ... It's geared to- 
ward the listener who's getting into 
jazz for the first time, and it'll be 
available at more of the chain retail 
accounts like Target and Kmart." 

To market the series, RCA Victor 
has prepared a 20 -page "Beginner's 
Guide To Jazz," similar to its `Begin- 
ner's Guide To Classical Music." A like - 
titled compilation in the series' first 
flight will be an enhanced CD contain- 
ing selections from all the first "Great- 
est Hits" titles, artist biographies, 
track listings, and additional informa- 
tion. The data will also be posted on the 
label's World Wide Web site on the In- 
ternet (http: / /www.rcavictor.com). 

Gates says that after titles devoted 
to individual artists are released, RCA 
Victor may compile sets devoted to 
specific time periods or jazz genres; 
the line could run to 50 -60 albums. 

On the contemporary jazz front, 
Harrell's album in May will include 

performances by his working quintet, 
augmented on some tracks by a wind 
section including saxophonist Joe Lo- 
vano and trombonist Steve Turre. 
The album by Coleman, whose work 
previously appeared on BMG's Novus 
imprint, is a project that was record- 
ed in Paris and originally issued by 
BMG France. 

"With this deal that we have now 
within BMG, we have the Steve Cole- 
man catalog," Gates says. "Automatical- 
ly now, we have all the albums he record- 
ed for Novus that are available now for 
us to release in this market. I just felt it 
made sense to issue a new recording." 

The Victor Jazz line will be a home for 
deleted classics or previously unreleased 
sessions. Packaging and sound quality 
will receive upgrades in most cases. 

"In the case of the Sonny Rollins and 
the Desmond/Mulligan [titles], those 
will [receive] 20 -bit mastering," Gates 
says. "If we feel that we can go back to 
the metal parts and get a better end re- 
sult, we'll do that. Otherwise we may 
just use the initial transfers that were 
done earlier." 

JARS OF CLAY'S SECULAR SMASH 
(Continued front page 9) 

The band became a Heatseekers Im- 
pact act the following week when its 
Grammy- nominated "Jars Of Clay," 
which blends mandolin, violin, cello, and 
fiddle with an alternative rock sound, 
broke into the upper half of The Billboard 
200 at No. 82. This week, the album, 
which has sold more than 257,000 units, 
according to SoundScan, jumps 13 posi- 
tions to No. 69. 

Meanwhile, the band's first single, 
"Flood," produced by Adrian Belew 
(David Bowie, King Crimson), remains 
bulleted at No. 16 on the Modern Rock 
Tracks chart and moves up a notch to No. 
4 on Rock Airplay Monitor's Triple -A 
Airplay chart this week. 

The band is taken aback a bit with its 
sudden success. "It's interesting. We 
played a total of seven or eight times be- 
fore we got a record deal," says lead 
singer /chief lyricist Dan Haseltine. "We 
started as a studio band. We all went to 
[Greenville College in Illinois] for music, 
and we needed songs to record for class. 
We just started out doing that, and the 
songs came out good enough that we de- 
cided to take it more seriously ... We 
didn't intentionally start a band as a ca- 
reer move." 

The band, formed in 1993, also includes 
keyboardist Charlie Lowell, bassist 
Steve Mason, and guitarist Matt 
Odmark. In the absence of a full -time 
drummer, Tim Smith played drums on 
the album, while Scott Savage plays on 
tour. 

After playing a few coffeehouses and 
open -mike nights around campus, Jars 
Of Clay submitted a three -song demo 
tape to the Gospel Music Assn.'s un- 
signed -band competition in 1993. 

Two of those songs, "Like A Child" and 
"Boy On A String," made it onto "Jars Of 
Clay." The third, "Fade To Gray," will be 
included on the next album, according to 
Haseltine. 

The band won the competition, and its 
college -dorm pay phone was soon flooded 
with calls from Christian record labels. A 
deal with Brentwood Music's Essential 
followed shortly thereafter. (The band's 
songs are published by Pogostick Music 
and Bridge Building Music, which are ad- 
ministered by Brentwood Music Publish- 
ing Inc.) 

Essential then teamed with Silvertone, 
home to blues great Buddy Guy, for the 
mainstream marketing of "Jars Of Clay." 
Both labels are under the Zomba Music 

Group umbrella. 
"We're finding that we want our home 

to be on the mainstream side of things," 
says Haseltine. "We're not alienating our 
Christian fan base, and our message 
won't change. It just seems like Christian 
artists don't live up to the artistic integri- 
ty of what's up in the mainstream ... We 
just want to be considered a rock band." 

Essential embarked on a hefty grass- 
roots set -up campaign in the Christian 
marketplace for "Jars Of Clay," which is 
in its second week at No. 1 on the Top 
Contemporary Christian Albums chart. 

Robert Beeson, director of Essential, 
says the label had approximately 80,000 
sampler cassettes distributed at the 
band's shows and on college campuses 
before the album hit Christian book- 
stores, marking the first promotional ef- 
fort of its kind for the label (Billboard, 
Dec. 16, 1995). 

David Goldfarb, marketing manager 
at Silvertone, says the initial excitement 
for the band in the Christian market- 
place spilled into the secular arena. 

Hoping to overcome any preconceived 
notions about Christian music, Silver - 
tone's plan of attack with secular retail, 
radio, and video outlets was to not men- 
tion the band's religious side too often. 

Instead, Silvertone placed "Flood" on 
several consumer sampler CDs tied in 
with such publications as Alternative 
Press, CMJ, and Guitar World and took 
out ads in such hip alternative maga- 
zines as Hypno, Spin, and Magnet. 

"We signed this group for Silvertone 
based on their artistry," says Michael 
Tedesco, label manager for Silvertone 
North America. "What's different about 

them is that they are succeeding on their 
own terms in the secular world and are 
the only [Christian] group succeeding in 
being a crossover [hit]." 

Regardless of the band's religious be- 
liefs, modern rock and triple -A pro- 
grammers say they're playing the track 
based on its musical merit. 

Mike Morrison, PD at triple -A KSCA 
Los Angeles, was turned onto the song 
via word-of-mouth. "Had I known it was 
a Christian record when I started hear- 
ing about it, I hate to admit, but I proba- 
bly wouldn't have been as amenable to 
the idea," he says. "But I started liking it 
before I realized it had those roots." 

John Artale, purchasing manager at 
the 143 -store National Record Mart 
chain based in Carnegie, Pa., says that 
"Jars Of Clay" is so "incidentally Christ- 
ian" that it's selling and being treated 
like a regular rock title. 

A new remix of "Flood" by Belew, 
who also plays cello on the track, will be 
serviced to album rock radio April 15. 

Goldfarb says the label will work the 
song to top 40 in late April and will follow 
it with "Liquid," which features Belew 
playing bass and mandolin. 

The next goal of the labels, band, and 
its manager, Rendy Lovelady, is to land 
the group, which is booked by John 
Huey at CAA, on an alternative rock 
tour. Haseltine is hoping to get a slot on 
this year's H.O.R.D.E. tour or to team 
with such artists as Sarah McLachlan or 
Collective Soul. 

The band is on the road with Michael 
W. Smith through May 5 and has been 
playing dates at rock clubs and visiting 
radio on its down time. 

What has five sides, four colors, two pockets, 
and shows off CDs better than anything else? 

See your disc manufacturer or call us for details. 

UNIVENTURE 
CD PACKAGING & STORAGE 

P.O. Box 28398 Columbus. OH 43228 1- 800 -992 -8262 FAX (814) 529 -2110 $iió)fillOVl. 
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2 "WEIRD AL" YANKOVIC ROCK'N'ROLUSCOTTI BROS. 75500/ALLAMERICAN (10.98/15.981 BAD HAIR DAY 18 

BOYS FOR PELE 2 

16 7 VARIOUS ARTISTS GRAMMY 67565/COLUMBIA (10.98 EQ/17.98) 1996 GRAMMY NOMINEES 16 

COLLECTIVE SOUL 23 

TOTAL 23 

TENNESSEE MOON 14 

40 28 RED HOT CHILI PEPPERS WARNER BROS. 45733 (10.98/16.98) ONE HOT MINUTE 4 

48 14 EVERYTHING BUT THE GIRL ATLANTIC 82605/AG (10.98/15.98) AMPLIFIED HEART 46 

A THIN LINE BETWEEN LOVE & HATE 47 

THE HITS 1 

35 SOUNDTRACK A' MCA SOUNDTRACKS 11228 * /MCA (10.98/17.98) DANGEROUS MINDS 1 

PULP FICTION 21 

YOUR LITTLE SECRET 6 

ROOTS 27 

21 THA DOGG POUND A' DEATH ROW /INTERSCOPE 50546 * /PRIORITY (10.98/16.981® DOGG FOOD 1 

RESIDENT ALIEN 50 
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(1) NEW 1 

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

* * *No. 1 HOT SHOT DEBUT* * * 
THE BEATLES APPLE 34448* /CAPITOL (19.98/31.98) I week at No. 1 ANTHOLOGY 2 

z 
O 
H 

W O ao- 

2 1 1 41 ALANIS MORISSETTEA' MAVERICK/REPRISE 45901/WARNERBROS. 110.98/16.98)® JAGGED LITTLE PILL 1 

3 2 2 CELINE DION 550 MUSIC 67541/EPIC (10.98 EQ/16.98) FALLING INTO YOU 2 

lTJ 3 3 

* * *GREATEST GAINER * * * 
FUGEES RUFFHOUSE 67147* /COLUMBIA (10.98 EQ/15.98) THE SCORE 

5 4 2 6 2PAC DEATH ROW / INTERSCOPE 524204* /ISLAND (19.9W24.98) 

3 

ALL EYEZ ON ME I 

6 6 4 25 MARIAHCAREYA ' COLUMBIA 66700(10.98EQ/I6.98) DAYDREAM 1 

1 1 5 19 SOUNDTRACKA5 ARISTA 18796 (10.98/16.98) WAITING TO EXHALE 1 

8 9 8 25 OASIS A/ EPIC 67351 (10.98 E0/16.98) (WHAT'S THE STORY) MORNING GLORY? 4 

9 5 2 STING A &M 540483 (10.98/17.98) MERCURY FALLING 5 

10 8 6 56 SHANIA TWAIN Ae MERCURY NASHVILLE 522886 (10.98 EQ/16.98) IM 

11 10 7 32 

12 11 9 20 COOLIO TOMMY BOY 1141* (11.98/16.98) 

THE WOMAN IN ME 5 

THE PRESIDENTS OF THE UNITED STATES 
PRESIDENTS OF THE UNITED STATES OF AMERICA 

COLUMBIA O Hs 
6 

GANGSTA'S PARADISE 9 

13 12 12 63 BUSH A' TRAUMNINTERSCOPE 92531/AG (10.98/15.98) El SIXTEEN STONE 4 

14 14 11 89 HOOTIE & THE BLOWFISH 13 ATLANTIC 82613/ÁG (10.98/16.98)® CRACKED REAR VIEW 1 

15 13 10 31 JOAN OSBORNE A2 BLUE GORILLA 526699 /MERCURY (10.98 EQ/16.98) I:61 RELISH 9 

16 16 13 22 
SMASHING PUMPKINS A6 
VIRGIN 40861 (19.98/22.98) 

MELLON COLLIE THE INFINITE SADNESS 

17 19 20 16 ENYA REPRISE 46106/WARNER BROS. (11.98/17.98) 

18 28 - 
THE MEMORY OF TREES 9 

19 17 17 19 R. KELLY A2 JIVE 41579* (10.98/16.98) R. KELLY 1 

20 21 19 90 SEAL' ZTT /SIRE 45415/WARNER BROS. (10.98/15.98) SEAL 15 

21 18 15 22 ALAN JACKSON A' ARISTA 18801 (10.98/16.981 THE GREATEST HITS COLLECTION 5 

22 20 14 6 WYNONNA CURB 11090 /MCA (10.98/16.98) REVELATIONS 9 

(23) 26 27 18 GARTH BROOKS A3 CAPITOL NASHVILLE 32080 (10.98/16.98) FRESH HORSES 2 

24 22 21 6 
ADAM SANDLER 

BROS. WARNER r 
WHAT THE HELL HAPPENED TO ME? 18 

25 24 25 40 NATALIE MERCHANT A' ELEKTRA 61745/EEG (10.98/16.98) TIGERLILY 13 

26 25 28 13 EVERCLEAR TIM KERR 30929* /CAPITOL (9.98/13.98) 11079 SPARKLE AND FADE 25 

21 31 35 12 NO DOUBT TRAUMNINTERSCOPE 92580/AG (10.98/15.98) MI TRAGIC KINGDOM 27 

28 29 22 38 D'ANGELO EMI 32629(9.98/13.98) BROWN SUGAR 22 

29 36 30 18 LL COOL J A DEF JAM /RAL 523845 * /ISLAND (10.98/17.98) MR. SMITH 20 

30 23 18 71 TLC A9 LAFACE 26009 /ARISTA (10.98/16.98) CRAZYSEXYCOOL 3 

CD 40 44 19 TRACY CHAPMAN ELEKTRA 61850 /EEG (10.98/16.98) NEW BEGINNING 31 

32 35 31 10 THE TONY RICH PROJECT LAFACE 26022/ARISTA (10.98/15.98) WORDS 31 

33 30 26 69 BLUES TRAVELER A° A&M 540265 (10.98/17.98) FOUR 8 

34 32 23 6 GIN BLOSSOMS A &M 540469 (1098/16.98) CONGRATULATIONS ('M SORRY 10 

35 33 33 10 LA BOUCHE RCA 66759 (9.98/15.98) SWEET DREAMS 32 

36 15 - 2 KISS MERCURY 528950* (10.98 EQ/17.981 MTV UNPLUGGED 15 

31 37 32 23 SEVEN MARY THREE MAMMOTWATLANTIC92633/AG(10 .98/15.98)® AMERICAN STANDARD 24 

38 NEW 1 RAPPIN' 4 -TAY CHRYSALIS 35509 */EMI (10.98/15.98) 

39 38 

40 39 

41 49 

42 41 

43 34 

OFF PAROLE 38 

29 9 TORI AMOS ATLANTIC 82862 * /AG (10.98/16.98) 

47 54 COLLECTIVE SOUL ° ATLANTIC 82745/AG (10.98/16.98) 

37 6 TOTAL BAD BOY 73006 * / ARISTA (10.98/15.98) 

44 83 

45 43 

46 47 

CD' 57 

24 7 NEIL DIAMOND COLUMBIA 67382 (10.98 EQ/16.98) 

95 18 

* * * PACESETTER* * * 
THE BEATLES APPLE 34445 * /CAPITOL (19.98/31.98) ANTHOLOGY 1 

48 55 

49 42 

61 6 
SOUNDTRACK 
JAC -MAC 46134 /WARNER BROS. (10.98/15.98) 

53 67 GARTH BROOKS A9 CAPITOL NASHVILLE 29689 (10.98/15.98) 

36 

50 46 39 

51 45 43 

76 SOUNDTRACK A° MCA 11103* (10.98/16.98) 

52 27 

53 48 41 

54 50 57 

19 MELISSA ETHERIDGE ISLAND 524154 (10.98/17.98) 

2 SEPULTURA ROADRUNNER 8900 (10.98/16.98) 

11 SPACEHOG HIFI/SIRE 61834/EEG (10.98/15.98) MIN 

0 FOR WEEK ENDING 
APRIL 6, 1996 

THE TOP- SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

COLLECTED, COMPILED, AND PROVIDED BY 

SoundScan® 
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O 
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55 58 67 8 VARIOUS ARTISTS COLD FRONT 6218/K -TEL (8.98/14.98) CLUB MIX '96 VOLUME 1 55 

56 59 51 11 
SOUNDTRACK DON'T BE A MENACE TO SOUTH CENTRAL... 
ISLAND 524146* (10.98/16.98) 

18 

57 52 49 24 GREEN DAY Az REPRISE46046 */WARNER BROS. (10.98/16.98) INSOMNIAC 2 

58 53 45 72 EAGLES A' GEFFEN 24725 (12.98/17.98) HELL FREEZES OVER 1 

59 51 42 11 KRIS KROSS RUFFHOUSE 67441* /COLUMBIA (9.98 E0115.98( YOUNG, RICH AND DANGEROUS 15 

60 56 50 31 GOO GOO DOLLS A WARNER BROS. 45750 (9.98/15.98) ® A BOY NAMED GOO 27 

61 61 60 4 COWBOY JUNKIES GEFFEN 24952 (10.98/16.98) LAY IT DOWN 60 

62 54 46 20 MADONNA MAVERICK 46100/WARNER BROS. (10.98/17.98) SOMETHING TO REMEMBER 6 

63 62 54 20 ALICE IN CHAINS COLUMBIA 67248* (10.98 E0/16.98) ALICE IN CHAINS 1 

64 63 66 74 
BOB SEGER & THE SILVER BULLET BAND Az GREATEST HITS 
CAPITOL 30334* (10.98/15.98) 

8 

( 65) 67 70 24 GARBAGE ALMO SOUNDS 80004 * /GEFFEN (10.98/16.98) WI GARBAGE 65 

66 65 56 35 BONE THUGS -N- HARMONY A° RUTHLESS 5539 * /RELATIVITY(10.98/15.98) E. 1999 ETERNAL 1 

61 64 63 35 VARIOUS ARTISTS TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 30 

68 71 62 30 FAITH HILLA WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 29 

( 69 ) 82 102 14 JARS OF CLAY ESSENTIAUSILVERTONE 41580 /JIVE (10.98/15.98)M JARS OF CLAY 69 

70 74 69 38 F00 FIGHTERSA ROSWELL34027 * /CAPITOL(10.98/16.981 F00 FIGHTERS 23 

71 70 64 77 DAVE MATTHEWS BAND A' UNDER THE TABLE AND DREAMING 
RCA 66449 (9.98/15.98) 

11 

( 72) NEW 1 VARIOUS ARTISTS RADIKAUQUALITY 6747/WARLOCK (12.98/16.98) DANCE MIX U.S.A. VOL. 4 72 

73 72 65 9 SOUNDTRACK POLYDOR 529508/A &M (10.98/16.98) MR. HOLLAND'S OPUS 42 

74 75 72 27 TIM MCGRAW A° CURB 77800 (10.98/16.98) ALL I WANT 4 

75 NEW I SOUNDTRACK WARNER BROS. 46239 (10.98/16.98) GIRL 6 75 

16 44 34 27 MICHAEL BOLTON A° COLUMBIA 67300 (10.98 EQ/16.98) GREATEST HITS 1985 -1995 5 

71 60 38 8 
EAZY -E STR8 OFF THA STREETZ OF MUTHAPHU * *IN COMPTON 
RUTHLESS 5504* /RELATIVITY (10.98/16.98) 

3 

78 69 55 22 OZZY OSBOURNE EPIC67091 (10.98EO/16.98) OZZMOSIS 4 

79 73 58 36 MONICA ROWDY 37006 * / ARISTA (10.98/15.98) MISS THANG 36 

80 77 77 20 QUINCY JONES QWEST45875/WARNER BROS. (10.98/16.98) Q'S JOOK JOINT 32 

( 81 ) NEW 1 LOS LOBOS WARNER BROS. 46172 (10.98/15.98) COLOSSAL HEAD 81 

82 68 52 18 VINCE GILLA MCA 11394 (10.98/16.98) SOUVENIRS 11 

83 66 59 28 SOLO PERSPECTIVE 549017/A &M (10.98/16.98) SOLO 52 

84 81 82 19 ACE OF BASER ARISTA 18806 (10.98/16.98) THE BRIDGE 29 

85 76 68 18 VARIOUS ARTISTS TOMMY BOY 1139 (11.98/15.98) MN PARTY TO GO VOLUME 8 47 

86 85 88 18 DC TALK FOREFRONT 25140 /CHORDANT (10.98/16.98) JESUS FREAK 16 

87 90 83 18 
DON HENLEY ACTUAL MILES HENLEY'S GREATEST HITS 
GEFFEN 24834 (10.98/16.98) 

48 

88 78 75 23 CLAY WALKER GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 57 

89 80 85 100 LIVE - ?ADIOACTIVE10997 * /MCA(10.98/16.98) THROWING COPPER 1 

90 84 73 31 SOUNDTRACK NT 611o(9.98/16.98) MORTAL KOMBAT 10 

91 86 74 50 WHITE ZOMBIE A' ASTRO CREEP: 2000 SONGS OF LOVE, DESTRUCTION 
GEFFEN 24806* (1098/1698) 

6 

92 92 90 33 KORN IMMORTAL 66633 /EPIC(10.98EQ/15.98)® KORN 72 

93 151 - 16 SOUNDTRACK LONDON 448295 (10.98/16.98) BRAVEHEART 59 

94 87 76 43 SOUNDTRACK A' WALT DISNEY 60874(10.98/16.98) POCAHONTAS 1 

95 96 97 241 METALLICA A' ELEKTRA 61113* /EEG (10.98/15.98) METALLICA 1 

96 100 107 17 RADIOHEAD CAPITOL 29626 (10.98/15.98) THE BENDS 96 

97 88 79 52 
JOHN MICHAEL MONTGOMERY A' JOHN MICHAEL MONTGOMERY 
ATLANTIC 82728/AG (10.98/16.98) 

5 

98 94 80 21 DEF LEPPARD VAULT - GREATEST HITS 1980 -1995 
MERCURY 528718 (10.98 EQ/16.981 

15 

(99) 104 125 5 

* * * HEATSEEKER IMPACT* * * 
STABBING WESTWARD WITHER BLISTER BURN + PEEL 
COLUMBIA 66152 (9.98/15.98) /112 

99 

100 91 78 39 SILVERCHAIR A' EPIC 67247 (10.98 EQ/16.98) ® FROGSTOMP 9 

101 103 98 35' TOADIES INTERSCOPE 92402/AG (10.98/15.981 I1 RUBBERNECK 56 

102 89 71 9 TRACY LAWRENCE ATLANTIC 82866/AG(10.98/15.98) TIME MARCHES ON 31 

103 93 84 26 THE MAVERICKS MCA 11257* (10.98/15.98) MUSIC FOR ALL OCCASIONS 58 

104 120 134 4 DOG'S EYE VIEW COLUMBIA 66882 (7.98EQ /11.98)® HAPPY NOWHERE 104 

105 99 86 21 
CYPRESS HILL CYPRESS HILL III (TEMPLE OF BOOM) 
RUFFHOUSE 66991 * /COLUMBIA (10.98 EQ/16.98) 

3 

106 115 - 2 CHARCA 

6677NTAY 5 (1 0.98/15 
SAVAGE 

.98) g m 
I WILL SURVIVE (DOIN' IT MY WAY) 106 

107 98 92 16 IMMATURE MCA 11385* (9.98/15.981 WE GOT IT 76 

Albums wi h the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 album units (250,000 for EPs). R AA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by 
a numeral following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ and all other CD prices, are equivalent prices, which are projected from wholesale pr ices. Greatest 
Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. I)&i indicates past or present Heatseeker title. © 1996, Billboard /BPI Communications, and SoundScan, Inc. 
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by Jerry McKenna 

STARTING AT THE TOP: Celine Dion's "Because You Loved Me" (550 
Music) holds at No. 1 for a third week, fending off a tough challenge from the 
No. 2 Hot Shot Debut, Mariah Carey's "Always Be My Baby" (Columbia). Al-
though the singles are fairly close in airplay points, "Because" has a major sales 
lead, moving more than 140,000 units, compared to Carey's 82,000. Normally, 
any single with solid airplay selling more than 80,000 units a week would be al-
most assured the No. 1 spot on the Hot 100. This week, however, "Always" is 
denied the top spot due to the sheer strength of "Because You Loved Me," 
which once again is the biggest airplay, sales, and overall gainer on the entire 
chart. 

STILL GROWING: Despite downward moves on the Hot 100 Airplay chart, 
.1I anis Morissette's "Ironic" (Maverick/Reprise/Warner Bros.), Mariah 
( 'arey's "Always Be My Baby," and the Tony Rich Project's "Nobody Knows" 
LaFace/Arista), which are Nos. 3, 4, and 5, respectively, all post airplay in-

creases. Although they are pushed down the chart because of the phenomenal 
airplay growth of "Because You Loved Me," all three remain bulleted on the 
Hot 100 Singles Sales chart and show every sign of continued growth. 

HIP-HOP'N'HAPPENING: The second-biggest overall point gainer, behind 
"Because You Loved Me," is Coolio's "1,2,3,4 (Sumpin' New)" (Tommy Boy). It 
jumps to No. 10 on the Hot 100 while moving 45-33 in airplay with support from 
top 40/rhythm-crossover and top 40/mainstream radio. "Sumpin' " is top 10 at 12 
monitored stations, including No. 3 at KMEL San Francisco and KZZU 
Spokane, Wash. Two other rap singles are among the top five point gainers: 
"Doin It" by L.L. Cool J (Def Jam/RAL/Island), at No. 12, and this week's No. 
1 on Hot Rap Singles, "Woo-Hah!! Got You All In Cheek"/"Everything Remains 
Raw" by Busta Rhymes (Elektra/EEG), at No. 13. Both titles gain most of their 
points from sales; however, "Doin It" is No. 2 at WWKX (Kix 106) Providence, 
R.I., while "Woo-Hah!!" is No. 2 at WQHT (Hot 97) New York. 

AWARD WINNERS: The Greatest Gainer/Sales award goes to the Beatles' 
"Real Love" (Apple/Capitol) at No. 21. With more than 97% of its chart points 
coming from sales, the title benefits from interest in "Anthology 2," which de-
buts at No. 1 on The Billboard 200. The BoDeans' "Closer To Free" (from 
"Party Of Five"), at No. 24, picks up the Greatest Gainer/Airplay award. It 
zooms 15-9 in airplay and is No. 1 at five monitored stations, including WRKQ 

itinnati and WMXV New York. 

NEW ARTISTS: Four new acts make their first appearance on the Hot 100. 
Leading the way at No. 43 is Leeds, England, band Spacehog with its No. 1 hit 
on Album Rock Tracks, "In The Meantime" (hi fi/Sire/EEG). It is already No. 
1 at eight Hot 100 monitored stations, including WBCN Boston. Also crossing 
over from the rock side is Santa Barbara, Calif.-based act Dishwalla at No. 98 
\ vith "Counting Blue Cars" (A&M). It is breaking out of West Palm Beach, Fla., 
where it is No. 3 at WPBZ. Lastly, rap artist Jay-Z debuts at No. 76 with "Ain't 
No Nigga" (Rock-A-Fella/Freeze/Priority), and dance act Big Sister enters 
the chart at No. 91 with "Round We Go" (S.O.S./Zoo). 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 _ 1 LOVE DON'T LIVE HERE ANYMORE 
MADONNA (MAVERICK/WARNER BROS.) 

2 7 3 DON'T RUSH 
SILK (ELEKTRA/EEG) 

3 2 & 
" 

GUILTY 
GRAVITY KILLS (TVT) 

4 9 q 
" 

NO MORE GAMES 
SKIN DEEP (LOOSE CANNON/ISLAND) 

5 4 5 ILLUSIONS 
CYPRESS HILL (RUFFHOUSE/COLUMBIAI 

6 10 2 SCANDALOUS THE CLICK (SICK W)C, IT/JIVE) 

7 6 9 HYPNOTIZE THE MOON 
CLAY WALKER (GIANT/WARNER BROS.) 

8 12 6 UKNOWHOWWEDU BAHAMADIA (CHRYSALIS/EM)) 

9 _ 1 
' 

DROP 
THE PHARCYDE (DELICIOUS VINYUCAPITOL) 

10 3, 0 SLEEPING WITH AN ANGEL ' 
REAL MCCOY (ARISTA) 

11 13 4 YOU WIN MY LOVE SHANIA TWAIN (MERCURY NASHVILLE) 

12 5 6 WIND BENEATH MY WINGS GERALD LEVERT & EDDIE LEVERT. SR (EAS1WEST/EEGI 

13 22 2 WHAT DID I DO TO YOU? TERRY ELLIS (EASTWEST/EEG) 

HOT 100® 
SINGLES 

0 
'e' 
u≥.. ;5'2 ...-I TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL) 

14 17 6 WHY YOU TREAT ME SO BAD SHAGGY FEATURING GRAND PUBA (VIRGIN) 

15 16 3 SLOW JAMS QUINCY .ONES FEAT PAWFOCE8, TAM ICNIESTIMER BROS.) 

16 _ i 
' 

MR. ICE CREAM MAN 
MASTER P (NO LIMIT/PRIORITY) 

17 19 3 ALL I NEED 
JESSE POWELL (SILAS/MCA) 

18 20 2 I'M NOT SUPPOSED TO LOVE YOU BRYAN WHITE (ASYLUM) 

19 _ 1 LET'S LAY TOGETHER 
THE ISLET BROTHERS (ISLAND) 

20 15 3 NASTY DANCER KILO (WRAP/ICHIBAN) 

21 14 5 THE RIGHT TIME THE CORRS (143/LAVA/ATLANTIC) 

22 21 7 SPACE AGE EIGHTBALL & MJG (SUAVE/RELATIV)TY) 

23 18 9 YOU WANT THIS PARTY STARTED SOMETHIN' FOR THE PEOPLE (WARNER BROS I 

24 23 3 NO NEWS/TEQUILA TALKIN' LONESTAR (BNAIRCA) 

25 — I HEATHEN RAGE CAPLETON (AFRICAN STAR/RAL/ISLAND) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

BMG CLASSICS TO MARKET RCA VICTOR JAll TITLES 
(Continued from page 9) 

Dubois adds, "For us, it's a natural 
step to do this in the U.S., and from an 
international standpoint, in 40%-50% 
of our worldwide network, the BMG 
Classics structure is also handling the 
jazz, so a classical manager has re-
sponsibility for jazz, soundtracks, 
musicals, and classical music." 
Worldwide, release dates and indi-

vidual logos will vary from territory 
to territory. In the U.S., at least for 
now, jazz will be issued solely under 
the RCA Victor and Victor Jazz logos. 
The U.S. relaunch begins in April 

with "Greatest Hits" collections de-
voted to Ellington, Louis Armstrong, 
Frank Sinatra and Tommy Dorsey, 
Benny Goodman, Glenn Miller, Count 
Basie, Artie Shaw, Fats Waller, and 
Lionel Hampton. 
Each package, which contains the 

artist's best-known repertoire from 
the RCA catalog, includes a 14-page 
booklet with a cover by caricaturist Al 
Hirschfeld. They will retail for $10.99. 
RCA Victor director of product de-

velopment Steve Gates says, "The cla-
sical 'Greatest Hits' line is really the 

most successful midline in the classi-
cal industry. We took that format, 
[which] includes the Hirschfeld draw-
ings on every cover, and we adapted it 
to the [jazz] series... It's geared to-
ward the listener who's getting into 
jazz for the first time, and it'll be 
available at more of the chain retail 
accounts like Target and Kmart." 
To market the series, RCA Victor 

has prepared a 20-page "Beginner's 
Guide To Jazz," similar to its "Begin-
ner's Guide To Classical Music." A like-
titled compilation in the series' first 
flight will be an enhanced CD contain-
ing selections from all the first "Great-
est Hits" titles, artist biographies, 
track listings, and additional informa-
tion. The data will also be posted on the 
label's World Wide Web site on the In-
ternet (http://www.reavictor.com). 

Gates says that after titles devoted 
to individual artists are released, RCA 
Victor may compile sets devoted to 
specific time periods or jazz genres; 
the line could run to 50-60 albums. 
On the contemporary jazz front, 

Harrell's album in May will include 

performances by his working quintet, 
augmented on some tracks by a wind 
section including saxophonist Joe Lo-
vano and trombonist Steve Turre. 
The album by Coleman, whose work 
previously appeared on BMG's Novus 
imprint, is a project that was record-
ed in Paris and originally issued by 
BMG France. 
"With this deal that we have now 

within BMG, we have the Steve Cole-
man catalog," Gates says. "Automatical-
ly now, we have all the albums he record-
ed for Novus that are available now for 
us to release in this market. I just felt it 
made sense to issue a new recording." 
The Victor Jazz line will be a home for 

deleted classics or previously unreleased 
sessions. Packaging and sound quality 
will receive upgrades in most cases. 

"In the case of the Sonny Rollins and 
the Desmond/Mulligan [titles], those 
will [receive] 20-bit mastering," Gates 
says. "If we feel that we can go back to 
the metal parts and get a better end re-
sult, we'll do that. Otherwise we may 
just use the initial transfers that were 
done earlier." 

JARS OF CLAY'S SECULAR SMASH 
(Continued from page 9) 

The band became a Heatseekers Im-
pact act the following week when its 
Grammy-nominated "Jars Of Clay," 
which blends mandolin, violin, cello, and 
fiddle with an alternative rock sound, 
broke into the upper half of The Billboard 
200 at No. 82. This week, the album, 
which has sold more than 257,000 units, 
according to SoundScan, jumps 13 posi-
tions to No. 69. 

Meanwhile, the band's first single, 
"Flood," produced by Adrian Belew 
(David Bowie, King Crimson), remains 
bulleted at No. 16 on the Modern Rock 
Tracks chart and moves up a notzh to No. 
4 on Rock Airplay Monitor's Triple-A 
Airplay chart this week. 
The band is taken aba.ck a bit with its 

sudden success. "It's interesting. We 
played a total of seven or eight times be-
fore we got a record deal," says lead 
singer/chief lyricist Dan Haseltine. "We 
started as a studio band. We all went to 
[Greenville College in Illinois] for music, 
and we needed songs to record for class. 
We just started out doing that, and the 
songs came out good enough that we de-
eided to take it more seriously ... We 
didn't intentionally start a band as a ca-
reer move." 
The band, formed in 1993, also includes 

keyboardist Charlie Lowell, bassist 
Steve Mason, and guitarist Matt 
Odmark. In the absence of a full-time 
drummer, Tim Smith played drums on 
the album, while Scott Savage plays on 
tour. 

After playing a few coffeehouses and 
open-mike nights around campus, Jars 
Of Clay submitted a three-song demo 
tape to the Gospel Music Assn.'s un-
signed-band competition in 1993. 
Two of those songs, "Like A Child" and 

"Boy On A String," made it onto "Jars Of 
Clay." The third, "Fade To Gray," will be 
included on the next album, according to 
Haseltine. 
The band won the competition, and its 

college-dorm pay phone was soon flooded 
with calls from Christian record labels. A 
deal with Brentwood Music's Essential 
followed shortly thereafter. (The band's 
songs are published by Pogostick Music 
and Bridge Building Music, which are ad-
ministered by Brentwood Music Publish-
ing Inc.) 

Essential then teamed with Silvertone, 
home to blues great Buddy Guy, for the 
mainstream marketing of "Jars Of Clay." 
Both labels are under the Zomba Music 

Group umbrella. 
"We're finding that we want our home 

to be on the mainstream side of things," 
says Haseltine. "We're not alienating our 
Christian fan base, and our message 
won't change. It just seems like Christian 
artists don't live up to the artistic integri-
ty of what's up in the mainstream ... We 
just want to be considered a rock band." 

Essential embarked on a hefty grass-
roots set-up campaign in the Christian 
marketplace for "Jars Of Clay," which is 
in its second week at No. 1 on the Top 
Contemporary Christian Albums chart. 

Robert Beason, director of Essential, 
says the label had approximately 80,000 
sampler cassettes distributed at the 
band's shows and on college campuses 
before the album hit Christian book-
stores, marking the first promotional ef-
fort of its kind for the label (Billboard, 
Dec. 16, 1995). 

David Goldfarb, marketing manager 
at Silvertone, says the initial excitement 
for the band in the Christian market-
place spilled into the secular arena. 

Hoping to overcome any preconceived 
notions about Christian music, Silver-
tone's plan of attack with secular retail, 
radio, and video outlets was to not men-
tion the band's religious side too often. 

Instead, Silvertone placed "Flood" on 
several consumer sampler CDs tied in 
with such publications as Alternative 
Press, CMJ, and Guitar World and took 
out ads in such hip alternative maga-
zines as Hypno, Spin, and Magnet. 
'We signed this group for Silvertone 

based on their artistry," says Michael 
Tedesco, label manager for Silvertone 
North America. "What's different about 

them is that they are succeeding on their 
own terms in the secular world and are 
the only [Christian] group succeeding in 
being a crossover [hit]." 

Regardless of the band's religious be-
liefs, modern rock and triple-A pro-
grammers say they're playing the track 
based on its musical merit. 
Mike Morrison, PD at triple-A KSCA 

Los Angeles, was turned onto the song 
via word-of-mouth. "Had I known it was 
a Christian record when I started hear-
ing about it, I hate to admit, but I proba-
bly wouldn't have been as amenable to 
the idea," he says. "But I started liking it 
before I realized it had those roots." 
John Artale, purchasing manager at 

the 143-store National Record Mart 
chain based in Carnegie, Pa., says that 
"Jars Of Clay" is so "incidentally Christ-
ian" that it's selling and being treated 
like a regular rock title. 
A new remix of "Flood" by Belew, 

who also plays cello on the track, will be 
serviced to album rock radio April 15. 
Goldfarb says the label will work the 
song to top 40 in late April and will follow 
it with "Liquid," which features Belew 
playing bass and mandolin. 
The next goal of the labels, band, and 

its manager, Rendy Lovelady, is to land 
the group, which is booked by John 
Huey at CAA, on an alternative rock 
tour. Haseltine is hoping to get a slot on 
this year's H.O.R.D.E. tour or to team 
with such artists as Sarah McLachlan or 
Collective Soul. 
The band is on the road with Michael 

W. Smith through May 5 and has been 
playing dates at rock clubs and visiting 
radio on its down time. 

What has five sides, four colors, two pockets, 
and shows off CDs better than anything else? 

See your disc manufacturer or call us for details. 

UNIVENTURE 
CI) PACK AO I NC AS sTOItA0 

P 0 Box 28398 • Columbus. OH 43228 • 1-800-992-8262 • F/k)( (614) 529-2110 

'«111=11> 
Safety-sleeve . 

BILLBOARD APRIL 6 1996 113 



'Billboard 200 
TH
IS
 

W
E
E
K
 

I
 

LA
ST
 

W
E
E
K

 
1
 

8 
r•l< W

K
S
.
 O
N
 
1
 

C
H
A
R
T
 

ARTIST TITLE 
LABEL & NUMBER/DISi I, J 1,U 1 ING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 
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( 1 ) NEW 
* * * No. 1/HOT SHOT DEBUT * * * 

THE BEATLES APPLE 34448* CAPITOL (19 98 31.981 1 week at No 1 4 ANTHOLOGY 2 1 

2 1 1 41 ALANIS MORISSETTE A . MAYERICK/REPRISE 45901/WARNER BROS. (10.98/16.98 Ma ,PJAGGED LITTLE PILL 1 
h 
3 2 -- 2 CELINE DION 550 MUSIC 6754 DEPIC (10 98 E0/16.981 FALLING INTO YOU 2 

( 4 ) 3 3 6 
* * * GREATEST GAINER * * * 

FUGEES RUFFHOUSE 67147'/COLUMBIA (10.98 EQ/15.98) THE SCORE 3 

5 4 2 6 2PAC DEATH ROW/INTERSCOPL 524204*ASLAND (19 98/24 981 LI- ALL EYEZ ON ME I 

6 6 4 25 MARIAH CAREY • coLUmBIA 66700 (10.98 EO/16.98) S--- DAYDREAM 1 

7 7 5 19 SOUNDTRACK A ° ARISTA 18796 (10.9846.98) (c , WAITING TO EXHALE 1 

8 9 8 25 OASIS A .' EPIC 67351 (10.98 E0/16.98) ..1  (WHAT'S THE STORY) MORNING GLORY? 4 

9 5 — 2 STING A&M 540483 (10.98/17.98) S. MERCURY FALLING 5 

10 8 6 56 SHANIA A TWAIN __._ _' MERCURY NASHVILLE 522886 (10.98 E0/16.981 PE C( THE WOMAN IN ME 5 

11 10 7 32 THE PRESIDENTS OF THE UNITED STATES OF AMERICA A 0 THE PRESIDENTS OF THE UNITED STATES OF AMERICA 
COLuMBIA 67291 (9.98 EQ/16.98) ind 

6 

12 11 9 20 cnn --LIO A TOMMY BOY 1141* (11.98/16.98) GANGSTA'S PARADISE 9 

13 12 12 63 BUSH A' TRAUMA/INTERSCOPE 92531/AG (10.98/15.98)1R SIXTEEN STONE 4 

14 14 11 89 HOOTIE & THE BLOWFISH A" ATLANTIC 826131AG (10.98116.98) MI 1 CRACKED REAR VIEW 1 

15 13 10 31 JOAN OSBORNE A' BLUE GORILLA 526699/MERCURY (10.98 EQ/16.98) 999 1 2,.... RELISH 9 

16 16 13 22 ,ireNS:0181n1P9.19j8M/2P2K981)NS A' ‘ --1_ ,..7  MELLON COLLIE AND THE INFINITE SADNESS 1 

(ID 19 20 16 ENYA A REPRISE 46106/WARNER BROS. 111.98/17.98) IL- THE MEMORY OF TREES 9 

C), 28 — 2 "WEIRD AL" YANKOVIC ROCKKKOLUSCOTTI BROS. 75500/ALL AMERICAN (10.98/15.981 BAD HAIR DAY 18 

19 17 17 19 R. KELLY A' JIVE 41579* (10.98/16.98) V:5-- R. KELLY 1 

20 21 19 90 SEAL À ' ZTT/SIRE 45415/WARNER BROS. (10.98/15.981 \ SEAL 15 

21 18 15 22 ALAN JACKSON A - ARISTA 18801 (10.98/16.981 THE GREATEST HITS COLLECTION 5 

22 20 14 6 WYNONNA CURB 11090/MCA (10.98/16.98) REVELATIONS 9 

(23 ) 26 27 18 GARTH BROOKS A' CAPITOL NASHVILLE 32080 (10.98/16.98) \1 FRESH HORSES 2 

24 22 21 6 
AwADRANMER SBRAoNs.D4L6E151 . m.98/16.98) \e*.) WHAT THE HELL HAPPENED TO ME? 18 

25 24 25 40 NATALIE MERCHANT k ELEKTRA 61745/EEG (10.98/16.98)  TIGERLILY 13 

26 25 28 13 EVER CLEAR --CLEAR • TIM KERR 30929'/CAPITOL (9.98/13.98) lli! SPARKLE AND FADE 25 

(1) 31 35 12 NO DOUBT TRAUMAANTERSCOPE 92580/AG (10.98/15.98)R 2...0 TRAGIC KINGDOM 27 

28 29 22 38 D'ANGELO A EMI 3262919.98/13.98) BROWN SUGAR 22 

C) 36 30 18 LL COOL J • DEF JAM/RAL 5238451ISLAND (10.98/17.981 MR. SMITH 20 

30 23 18 71 TLC A' LAFACE 26009/ARISTA (10.98/16.98) 3._ \ CRAZYSEXYCOOL 3 

( 31 ) 40 44 19 TRACY CHAPMAN • ELEKTRA 61850/EEG (10.98/16.981 .2._ 'D._ NEW BEGINNING 31 

(ID 35 31 10 THE TONY RICH PROJECT • LAFACE 26022/ARISTA (10.98/15.98) .--j .:3 WORDS 31 

33 30 26 69 BLUES TRAVELER A' A&M 540265 (10.98/17.981 
"(4  FOUR 

8 

34 32 23 6 GIN BLOSSOMS A&M 540469 (10.98/16.98) D.S.-- CONGRATULATIONS I'M SORRY 10 

35 33 33 10 LA BOUCHE • RCA 66759 (9.98/15.98) SWEET DREAMS 32 

36 15 — 2 _.__ MERCURY 528950* (10.98 E0117.981 ..+U) MTV UNPLUGGED KISS 15 

37 37 32 23 SEVEN MARY THREE • MAMMOTH/ATLANTIC 92633/AG (10.98/1598) QM AMERICAN STANDARD 24 

( 38 ) NEW I RAPPIN' 4-TAY CHRYSALIS 35509'/EMI (10.98/15.98) OFF PAROLE 38 

39 38 29 9 TORI AMOS • ATLANTIC 828621AG (10.98/16.98) BOYS FOR PELE 2 

40 39 16 7 VARIOUS ARTISTS GRAMMY 67565/COLUMBIA (10.98 E0/17.98) 1996 GRAMMY NOMINEES 16 

(L11.) 49 47 54 COLLECTIVE SOUL A' ATLANTIC 82745/AG 110.98/16.98) ,p7 COLLECTIVE SOUL 23 

42 41 37 6 TOTAL BAD BOY 73006*/ARISTA (10.98/15.98) TOTAL 23 

43 34 24 7 , NEIL DIAMOND COLUMBIA 67382 (10.98 EC1,16.98) TENNESSEE MOON 14 

( 44 ) 83 95 18 
* * * PACESETTER * * * 

THE BEATLES APPLE 34445* CAPITOL (19.98/31.98) c'28) ANTHOLOGY 1 1 

45 43 40 28 RED HOT CHILI PEPPERS A WARNER BROS. 45733 (10.98/16.98) ONE HOT MINUTE 4 

46 47 48 14 EVERYTHING BUT THE GIRL • ATLANTIC 82605/AG (10.98/15.98) AMPLIFIED HEART 46 

CD1 57 61 6 JSA0c-eAlCD46134/WARNER BROS. (10.98/15.981 A THIN LINE BETWEEN LOVE & HATE 47 

( 48 ) 55 53 67 GARTH BROOKS A' CAPITOL NASHVILLE 29689 (10.98/15.98) frp_P\ THE HITS 1 

49 42 36 35 SOUNDTRACK A MCA SOUNDTRACKS 11228*/MCA (10.98/17.98) DANGEROUS MINDS 1 

50 46 39 76 SOUNDTRACK A' MCA 1(103* (10.98/16.98) PULP FICTION 21 

51 45 43 19 MELISSA ETHERIDGE A ISLAND 524154 (10.98/17.981 `3,C) YOUR LITTLE SECRET 6 

52 27 2 SEPULTURA ROADRUNNER 8900 (10.98/16.98) ROOTS 27 

53 48 41 21 THA DOGG POUND A' DEATH ROW/INTERSCOPE 50546'/PRIORITY (10.98/16.98)R DOGG FOOD 1 

54 50 51 11 SPACEHOG HIFI/SIRE 61834/EEG (10.98/15.98)M RESIDENT ALIEN 50 

- 
e 

cc:; 
CV< 

• z cn < 

e5 
58 67 8 

56 59 51 11 

57 52 49 24 

58 53 45 72 

59 51 42 11 

60 56 50 31 

61 61 60 4 

62 54 46 20 

63 62 54 20 

FOR WEEK ENDING 
APRIL 6, 1996 

THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

COLLECTED, COMPILED, AND PROVIDED BY 

SoundScan . 

ARTIST  TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

VARIOUS ARTISTS COLD FRONT 6218/K-TEL (8.98/14.98) CLUB MIX 96 VOLUME 1 

SOUNDTRACK • 
ISLAND 524146'110.98/16.98) 

DON'T BE A MENACE TO SOUTH CENTRAL... 

GREEN DAY A' REPRISE 46046'/WARNER BROS. (10.98/16.98) INSOMNIAC 

EAGLES e> GEFFEN 24725 (12.98/17.98) —5  HELL FREEZES OVER 

KRIS KROSS • RUFFHOUSE 67441'/COLUMBIA (9.98 E0/15.98) YOUNG, RICH AND DANGEROUS 

GOO GOO DOLLS • WARNER BROS 45750 (9 98 15 98) Mg A BOY NAMED GOO 

COWBOY JUNKIES GEFFEN 24952 (10.98/16.98) LAY IT DOWN 

MADONNA • MAVERICK 46100/WARNER BROS. (10.98/17.98r; (:11vIETHING TO REMEMBER 

64 63 66 74 

67 70 24 

66 65 56 35 

67 64 63 35 

68 71 62 

82 

70 74 

71 

30 

102 14 

69 38 

70 64 71 

NEW> 1 

73 72 65 9 

74 75 72 27 

NEW> 1 

76 44 

77 60 

78 69 

34 27 

38 8 

55 22 

ALICE IN CHAINS • COLUMBIA 67248" (10.98 EQ/16.98) ALICE IN CHAINS 

BOB SEGER & THE SILVER BULLET BAND A 
CAPITOL 30334' (10.98/15.98) 

GREATEST HITS 

GARBAGE ALMO SOUNDS 80004'/GEFFEN (10.98/16.981 E GARBAGE 

BONE THUGS-N-HARMONY A' RUTHLESS 55391RELATIVITY(10.98/15.981 E. 1999 ETERNAL 

VARIOUS ARTISTS • TOMMY BOY 1137 (10.98/15.981 JOCK JAMS VOL. 1 

FAITH HILL À WARNER BROS. 45872 (10.98/16.981 IT MATTERS TO ME 

JARS OF CLAY ESSENTIAL/SILVERTONE 41580/JIVE 110.98/15.98)R JARS OF CLAY 

FOO FIGHTERS • ROSWELL 34027 ./CAPITOL (10.98/16.98) FOO FIGHTERS 

DAVE MATTHEWS BAND • 
RCA 66449 (9.98/15.98) 

UNDER THE TABLE AND DREAMING 

VARIOUS ARTISTS RADIKAL/QUALITY 6747/WARLOCK (12.98/16.98) DANCE MIX U.S.A. VOL. 4 

SOUNDTRACK pOLyDOR 529508/A&M (10.98/16.981 MR. HOLLAND'S OPUS 

TIM MCGRAW A' CURB 77800 (10.98/16.981 ALL I WANT 

SOUNDTRACK WARNER BROS. 46239 (10.98/16.98) GIRL 6 

MICHAEL BOLTON A . caumem 67300 (10.98 ED/16.98)3S GREATEST HITS 1985-1995 

EAZY-E STR8 OFF THA STREETZ OF MUTHAPHU**IN COMPTON 
RUTHLESS 5504./RELATIVITY (10.98/16.98) 

79 73 58 36 

80 77 77 20 

(111) NEW  1 

82 68 52 18 

83 66 59 28 

84 

85 

81 

76 

82 

68 

19 

18 

86 85 88 18 

87 90 83 18 

88 78 75 23 

89 80 85 100 

90 84 73 31 

91 86 74 50 

92 92 90 33 

(1) 151 16 

94 87 76 43 

95 96 97 241 

100 107 17 

97 88 

98 94 

104 

100 91 

(loi) 
102 

103 

89 

103 93 

120 

105 99 

(106) 115 

107 98 

79 52 

80 21 

125 5 

78 

98 

71 

84 

39 

35 

9 

26 

134 4 

86 21 

— 2 

92 16 

OZZY OSBOURNE • EPIC 67091 (10.98 EQ/16.98) OZZMOSIS 

MONICA À ROWDY 37006'/AR)STA (10.98/15.98) MISS THANG 

QUINCY JONES • ()WEST 45875/WARNER BROS. (10.98/16.98) Q'S JOOK JOINT 

LOS LOBOS WARNER BROS. 46172 (10.98/15.98) COLOSSAL HEAD 

VINCE GILL A MCA 11394 (10.98/16.98) SOUVENIRS 

SOLO • PERSPECTIVE 549017/A&M (10.98/16.98) SOLO 

ACE OF BASE À ARISTA 18806 (10.98/16.98) •"1 THE BRIDGE 

VARIOUS ARTISTS • TOMMY BOY 1139 (11.98/15.98) MN PARTY TO GO VOLUME 8 

DC TALK • FOREFRONT 25140/CHORDANT (10.98/16.98) JESUS FREAK 

DON HENLEY • 
GEFFEN 24834 (10.98/16.98) 

ACTUAL MILES HENLEY'S GREATEST HITS 

CLAY WALKER • GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 

LIVE à* RADIOACTIVE 10997'/MCA (10.98/16.98) THROWING COPPER 

SOUNDTRACK A TVT 6110 (9 98/16 98) MORTAL KOMBAT 

WHITE ZOMBIE A' 
GEFFEN 24806' 110.98/16.98) 

ASTRO CREEP: 2000 SONGS OF LOVE, DESTRUCTION 

KORN • IMMORTAL 66633/EPIC (10.98 EQ/15.98) El KORN 

SOUNDTRACK LONDON 448295 (10.98/16.98) BRAVEHEART 

SOUNDTRACK A' WALT DISNEY 60874 (10.98/16.98) -3R,. POCAHONTAS 

METALLICA À' ELEKTRA 61113'/EEG (10.98/15.98) METALLICA 

RADIOHEAD CAPITOL 29626 (10.98/15.98) THE BENDS 

JOHN MICHAEL MONTGOMERY A' 
ATLANTIC 82728/AG (10.98,16 98) 

JOHN MICHAEL MONTGOMERY 

o 

if 
60 

6 

1 

8 

65 

1 

30 

29 

1 

4 

36 

32 

81 

11 

52 

29 

47 

16 

48 

57 

1 

10 

1 
DEF LEPPARD • 
MERCURY 528718 (10.98 EQ/16.981 

VAULT - GREATEST HITS 1980-1995 

* * *HEATSEEKER IMPACT* * * 
STABBING WESTWARD WITHER BLISTER BURN + PEEL 
COLUMBIA 66152 (9 98:15 98) HS 

SILVERCHAIR A. EPIC 67247 (10 98 EQ16 98/ ME FROGSTOMP 

TOAD I ES • I NTERSCOPE 92402/AG (10.98/15.98)M RUBBERNECK 

TRACY LAWRENCE • ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON 

THE MAVERICKS MCA 11257* (10.98/15.98) MUSIC FOR ALL OCCASIONS 

DOG'S EYE VIEW COLUMBIA 66882 (7.98 EO/11.98) 1....\0 HAPPY NOWHERE 

CYPRESS HILL A 
RUFFHOUSE 66991'/COLUMBIA (10.98 E0/16.98) 

CYPRESS HILL III (TEMPLE OF BOOM) 

CHANTAY SAVAGE 
RCA 66775 (10.98/15.98) Im 

I WILL SURVIVE (DOIN' IT MY WAY) 

IMMATURE MCA 11385* (9.98/15.98) WE GOT IT 

15 

99 

9 

8 
106 

76 

CD Albums wi h the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for sales of 500 000 album units (250,000 for EPs). A R AA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by 
a numeral following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest 
Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. El ind>cates past or present Heatseeker title. © 1996, Billboard/BPI Communications, and SoundScan, Inc. 
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ARTIST 
LABEL & NumBER/DisTmeuTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)TITLE 

z 
o 
i= z _ 

w< 8 CI- CI-

108 97 81 36 XSCAPE • SO SO DEF 67022*/COLUMBIA (10.98 E0/15.98) OFF THE HOOK 23 ED 173 168 223 PEARL JAM A'-' EPIC 47857* (10.98 EO/16.98) RI TEN 2 

«D 122 130 214 ENYA k. REPRISE 26775/WARNER BROS. (10.98/16.98) C.4.1 SHEPHERD MOONS 17 156 156 150 107 NINE INCH NAILS A 2 .___ __.-- A 2 NOTHING/TVUINTERSCOPE 9234E,'AG No.98/16.981 THE DOWNWARD SPIRAL 2 

ea 121 124 6 LONESTAR BNA 66642 RCA (9 98 15 98) II1E LONESTAR 110 157 147 116 59 ALISON KRAUSS A' NOW THAT I'VE FOUND You: A COLLECTION 
ROUNDER 0325* (9.98/15.981M 

13 

ELD NEW 1 BARENAKED LADIES REPRISE 46128/WARNER BROS. (10.98/15.98) CM it?_,BORN ON A PIRATE SHIP Ill 158 129 100 4 BAD RELIGION ATLANTIC 82870*/AG (10.98/15.98) THE GRAY RACE 
--1 

56 

112 102 101 20 GOODIE MOB LAFACE 26018/ARISTA (10.98/15.981 SOUL FOOD 45 159 167 164 66 SADE A EPIC 66686. (10.98 E0/16.98) *5-.)-- THE BEST OF SADE 9 

113 108 103 5 NEWSBOYS STARSONG 20075NIRGIN (9.98/15.98) TAKE ME TO YOUR LEADER 35 160 144 131 31 COLLIN RAYE • EPIC 67033 (10.98 E0/15.98) I THINK ABOUT YOU 40 

114 101 89 82 BOYZ II MENA" MOTOWN 530323 (10.98/16.98) £--1 1 II 1 
161 140 135 21 VARIOUS ARTISTS TAPESTRY REVISITED: A TRIBUTE TO CAROLE KING 

LAVA 92604/AG (10.98/16.981 
53 

115 105 96 24 JANET JACKSON A ' 
A&M 540399* (11.98/17.98) z-K4 DESIGN OF A DECADE 1986/1996 3 

af 190 - 3 VARIOUS ARTISTS WINNIE THE POOH SING-ALONG 
WALT DISNEY 60889 (10.98 Cassette) 

135 

116 Ill 108 27 JUNIOR M.A.F.I.A. • UNDEAS/BIG BEAT 92614*/AG (10.98/15.981 CONSPIRACY 8 
163 148 129 26 SOUNDTRACK • REPRISE 46008/WARNER BROS. (10.98/16.98) 53 FRIENDS 41 

111 109 87 6 JACKSON BROWNE ELEKTRA 61867/EEG (10.98/16.98) LOOKING EAST 36 
164 152 154 11 DEBORAH COX ARISTA 18781 (10.98/15.98) ME DEBORAH COX 102 

118 113 114 109 CELINE DION A' 550 MUSIC 57555/EPIC (10.98 E0/16.981 THE COLOUR OF MY LOVE 4 
165 150 144 11 VAN MORRISON WITH GEORGIE FAME & FRIENDS HOW LONG HAS THIS BEEN GOING ON 

VERVE 529136 (10.98/16.98)  
55 

119 107 113 5 2 UNLIMITED RADIKAL 15446/CRITIQUE (10.98/15.98) HITS UNLIMITED M 107 

166 157 172 227 NIRVANA A' DGC 24425*/GEFFEN (10.98(15.98) NEVERMIND 1 
120 112 91 78 BRANDY A' ATLANTIC 82610/AG (9.98/15.98) BRANDY 20 

167 162 159 123 TOM PETTY & THE HEARTBREAKERS A' "31 GREATEST HITS 
MCA 10813 (10.98/17.98) 

5 
121 116 110 36 SELENA A EMI LATIN 34123/EMI (10.98/16.98) DREAMING OF YOU 1 

168 146 143 22 
BOB SEGER & THE SILVER BULLET BAND • IT'S A MYSTERY 
CAPITOL 99774* (10.98/16.98) 

27 
122 110 104 8 VARIOUS ARTISTS RCA VICTOR 62707 (10.9806.98) SONGS OF WEST SIDE STORY 65 

fE) 139 137 II KENNY WAYNE SHEPHERD GIANT 2462I/WARNER BROS. (10.98/15.98)1R LEDBETTER HEIGHTS 123 169 79 - 2 THE AFGHAN WHIGS SUB POP/ELEKTRA 61896*/EEG (10.9816.98) BLACK LOVE 79 

124 128 120 24 SOUNDTRACK CAPITOL 32617 (10.98/16.98) CLUELESS 49 170 159 148 20 THECLICK SICK wiD• IT 41562/JIVE (10.98/15.98) GAME RELATED 21 

125 119 Ill 25 REBA MCENTIRE • MCA 11264 (10.98/16.98) STARTING OVER 5 
(Up 188 171 318 ORIGINAL LONDON CAST •' e -e-PHANTOM OF THE OPERA HIGHLIGHTS 

POLYDOR 831563*/A&M (10.98 EQ/17.98) -D-D 
46 

126 117 93 54 ANNIE LENNOX • ARISTA 25717 (10.98/16.98) (45-- MEDUSA II 
OÎ.4 NEW 1 LOVE & ROCKETS BEGGARS BANQUET/AMERICAN 43058ANARNER BROS. (10.98/15.98) SWEET FA. 172 

127 133 136 12 3T M11/550 MUSIC 57450/EPIC (10.98 EQ/15.98)1E11 BROTHERHOOD 127 
173 155 106 3 STEVE EARLE WARNER BROS. 46201 (10.98/15.98) I FEEL ALRIGHT 106 

128 126 112 50 SOUNDTRACK • PRIORITY 53959* (10.98/15.98) FRIDAY 1 
174 153 132 33 DAVID LEE MURPHY • MCA 11044110.98/15.981M OUT WITH A BANG 52 

129 130 156 30 MICHAEL W. SMITH • REUNION 83953/ARISTA (10.98/15.98) I'LL LEAD YOU HOME 16 
175 170 160 182 QUEEN • HOLLYWOOD 61265 (10.98/17.98) GREATEST HITS 11 

130 106 94 4 DIAMOND RIO ARISTA (8812 (10.98(15.98) IV 92 
176 183 175 105 TIM MCGRAW •' CURB 77659 (9.98115.98) NOT A MOMENT TOO SOON 1 

ED 178 - 4 THE CORRS 143/LAVA 92612/AG (10.98/15.98) Mil FORGIVEN, NOT FORGOTTEN 131 
177 161 141 3 CASSANDRA WILSON BLUE NOTE 32861/CAPITOL (10.98/15.981E NEW MOON DAUGHTER 141 

132 118 99 8 MINISTRY WARNER BROS. 45838* (10.9W16.98) FILTH PIG 19 
178 163 155 16 VARIOUS ARTISTS SATURDAY M ORNING CARTOONS GREATEST HITS 

MCA 11348* (10.98/16.98) 
67 

GO 189 - 6 JEWEL ATLANTIC 82700/AG (10.98/15.98) IBB 410  PIECES OF YOU 133 
179 192 - 2 JANN ARDEN AMA 540336 (10.98/15.98)El LIVING UNDER JUNE 179 

134 131 122 31 RANCID • EPITAPH 86444* (8.9W13.98) ...AND OUT COME THE WOLVES 45 
180 194 181 121 MARIAH CAREY A' COLUMBIA 53205* (10.98 E0/16.98) . (n MUSIC BOX 1 

135 134 128 25 TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EQ/16.98) El TERRI CLARK 119 

181 166 138 30 FAITH EVANS• BAD BOY 73003*/ARISTA (10.9805.98) FAITH 22 
136 124 109 31 DEEP BLUE SOMETHING • RAINMAKER/INTERSCOPE 92608/AG (10.98/15.98)M HOME 46 

182 172 157 8 SOUNDTRACK PANGAEA 36071/I.R.S. (9.9805.981 LEAVING LAS VEGAS 124 
el) 142 145 263 ENIGMA •' CHARISMA 86224NIRGIN (9.98/13.98) cry MCMXC A.D. 6 

183 176 173 Ill GREEN DAY A' REPRISE 45529/WARNER BROS. (9.98/15.9811M *i7' DOOKIE 2 
138 137 133 175 KENNY G Al' ARISTA 18646 (10.98/15.98) qe, BREATHLESS 2 

184 171 161 131 MELISSA ETHERIDGE •' ISLAND 848660 (10.98/17.98) 513 YES I AM 15 
139 141 140 21 STEVIE RAY VAUGHAN & DOUBLE TROUBLE GREATEST HITS 

EPIC 66217* (10.98 E0/16.98) 
39 

185 191 166 20 GROOVE THEORY EPIC 57421* (10.98 EQ/15.98) GROOVE THEORY 69 

140 125 162 77 THE CRANBERRIES A' ISLAND 524050 (10.98/17.98/ 49 NO NEED TO ARGUE 6 
(3) RE-ENTRY 8 MARILYN MANSON NOTHING/INTERSCOPE 92641/AG (7.98/11.98) SMELLS LIKE CHILDREN 59 

(MID 165 182 71 ABBA • POLYDOR 61 /307(ISLAND (10.98(17.981 SO GOLD 63 
187 187 151 20 BONNIE RAITT • CAPITOL 33705 (14.98/26.98) ROAD TESTED 44 

142 123 121 5 AUDIO ADRENALINE FOREFRONT 25144 (9.98/15.98) BLOOM 77 188 182 170 34 BRYAN WHITE • ASYLum 61642/EEG (9.98/15.98) rum BRYAN WHITE 88 

ELD 175 - 2 GIPSY KINGS NONESUCH 79399/AG (10.9806.98) TIERRA GITANA 143 
189 185 167 21 EIGHTBALL & MJG • SUAVE 1521*/RELATIVITY (10.98/16.98) ON TOP OF THE WORLD 8 

144 127 105 88 VINCE GILL •' MCA 11047 (10.98/15.981 WHEN LOVE FINDS YOU 6 SLID RE-ENTRY 10 LENNY KRAVITZ • VIRGIN 40696 (10.9806.981 CIRCUS 10 

145 135 115 21 VARIOUS ARTISTS Tommy BOY 1138 (11.98/15.981 MTV PARTY TO GO VOLUME 7 54 
(191) RE-ENTRY 14 VARIOUS ARTISTS SPARIEO 51516 (15.98/17.98) WOW-1996 144 

146 132 118 28 TRAVIS TRITT • GREATEST HITS - FROM THE BEGINNING 
WARNER BROS. 46001 (10.9806.981 

21 192 168 165 97 OFFSPRING A' EPITAPH 86432* (8.98/14.98)M SMASH 4 

147 136 119 36 JEFF FOXWORTHY A. WARNER BROS. 45856 (10.98116.981 GAMES REDNECKS PLAY 8 193 179 146 8 CECE WINANS SPARROW 51441 (9.98/13.98) ALONE IN HIS PRESENCE 124 

C), 177 - 2 THE NIXONS r.iCA 11209* (9.98/15.98)U FOMA 148 tED RE-ENTRY 14 VARIOUS ARTISTS FUNKMASTER FLEX: 60 MINUTES OF FUNK 
LOUD 66805' RCA (10.98/15.98) 

108 

149 154 117 11 SOUNDTRACK COLUMBIA 67522 (10.98 EQ/16.98) DEAD MAN WALKING 61 
195 197 176 37 SHAGGY • VIRGIN 40158* (10.9a/15.98) BOOMBASTIC 34 

150 138 123 26 AC/DC • EASTwEST 61780*/EEG (10.98/16.98) BALLBREAKER 4 
(196) RE-ENTRY 2 GRAVITY KILLS Te 5910 00.9806.9811M GRAVITY KILLS 193 

151 143 126 9 PATTY LOVELESS EPIC 67269 (10.98 E0/15.98) TROUBLE WITH THE TRUTH 90 
197 184 163 22 AARON TIPPIN RCA 66740 (9.98/15.98) TOOL BOX 63 

152 145 153 73 NIRVANA 4' DGC 24727*GEFFEN (10.98/16.98) 57 MTV UNPLUGGED IN NEW YORK 1 198 180STRAIT Ç9 I,.._ 9R ._. GEORGE STRAIT A' MCA 11263 (39.98/49.98) OUT OF THE BOX 43 

153 149 127 26 GERALD LEVERT & EDDIE LEVERT, SR. • FATHER AND SON 
EASTWEST 61859/EEG (10.98(15.98) 

20 (Ili) RE-ENTRY 29 TRACY BYRD • MCA 11242 (10.98/15.98) LOVE LESSONS 44 

154 158 185 108 YANNIA' PRIVATE MUSIC 82116 (10.9805.981 LIVE AT THE ACROPOLIS 5 200 181 147 19 ROLLING STONES A ,,,IRGLN .11040* (10.98/17.98) STRIPPED 9 

TOP ALBUMS Al (LISTED BY ARTISTS) 
2Pac 5 
2 Unlimited 119 
31 127 

Abba 141 
AC/DC 150 
Ace Of Base 84 
The Afghan Whigs 169 
Alice In Chains 63 
Tori Amos 39 
Jann Arden 179 
Audio Adrenaline 142 

Bad Religion 158 
Barenaked Ladies Ill 
The Beatles 1, 44 
Blues Traveler 33 
Michael Bolton 76 
Bone Thugs-N-Harmony 66 
Boyz II Men 114 
Brandy 120 
Garth Brooks 23, 48 
Jackson Browne 117 
Bush 13 
Tracy Byrd 199 

Mariah Carey 6, 180 
Chant ay Savage 106 
Tracy Chapman 31 

Terri Clark 135 
The Click 170 
Collective Soul 41 
Coolio 12 
The Cons 131 
Cowboy Junkies 61 
Deborah Cox 164 
The Cranberries 140 
Cypress Hill 105 

D'Angelo 28 
DC Talk 86 
Deep Blue Something 136 
Del Leppard 98 
Diamond Rio 130 
Neil Diamond 43 
Celine Dion 3, 118 
Dog's Eye View 104 

Eagles 58 
Steve Earle 173 
Eazy-E 77 
Eightball & MJG 189 
Enigma 137 
Enya 17, 109 
Melissa Etheridge 51, 184 
Faith Evans 181 
Everclear 26 

Everything But The Girl 46 

Foo Fighters 70 
Jeff Foxworthy 147 
Fugees 4 

Kenny G 138 
Garbage 65 
Vince Gill 82, 144 
Gin Blossoms 34 
Gipsy Kings 143 
Goodie Mob 112 
Geo Goo Dolls 60 
Gravity Kills 196 
Green Day 57, 183 
Groove Theory 185 

Don Henley 87 
Faith Hill 68 
Hootie & The Blowfish 14 

Immature 107 

Alan Jackson 21 
Janet Jackson 115 
Jars Of Clay 69 
Jewel 133 
Quincy Jones 80 
Junior MAFIA. 116 

R. Kelly 19 
Kiss 36 
Korn 92 
Alison Krauss 157 
Lenny Kravitz 190 
Kris Kross 59 

La Bouche 35 
Tracy Lawrence 102 
Annie Lennox 126 
Gerald Levert & Eddie Levert, Sr. 
153 
Live 89 
LL Cool..1 29 
Lonestar 110 
Los Lobos 81 
Love & Rockets 172 
Patty Loveless 151 

Madonna 62 
Marilyn Manson 186 
Dave Matthews Band 71 
The Mavericks 103 
Reba McEntire 125 
Tim McGraw 74, 176 
Natalie Merchant 25 
Metallica 95 
Ministry 132 

Monica 79 
John Michael Montgomery 97 
Alanis Morissette 2 
Van Morrison With Georgie Fame 8. 
Friends 165 
David Lee Murphy 174 

Newsboys 113 
Nine Inch Nails 156 
Nirvana 152, 166 
The Nixons 148 
No Doubt 27 

Oasis 8 
Offspring 192 
ORIGINAL LONDON CAST 
Phantom Of The Opera Highlights 
171 

Joan Osborne 15 
Ozry Osboume 78 

Pearl Jam 155 
Tom Petty & The Heartbreakers 167 
The Presidents Of The United States 
Of America 11 

Queen 175 

Radiohead 96 
Bonnie Rail) 187 

Rancid 134 
Rappin' 4-Tay 38 
Collin Raye 160 
Red Hot Chili Peppers 45 
The Tony Rich Project 32 
Rolling Stones 200 

Sade 159 
Adam Sandler 24 
Seal 20 
Bob Seger & The Silver Bullet Band 
64, 168 
Selena 121 
Sepultura 52 
Seven Mary Three 37 
Shaggy 195 
Kenny Wayne Shepherd 123 
Silverchair 100 
Smashing Pumpkins 16 
Michael W. Smith 129 
Solo 83 
SOUNDTRACK 

Braveheart 93 
Clueless 124 
Dangerous Minds 49 
Dead Man Walking 149 
Don't Be A Menace To South 
Central... 56 

Friday 128 
Friends 163 
Girl 6 75 
Leaving Las Vegas 182 
Mortal Kombat 90 
Mr. Holland's Opus 73 
Pocahontas 94 
Pulp Fiction 50 
A Thin Line Between Love & Hate 
47 
Waiting To Exhale 7 

Spacehog 54 
Stabbing Westward 99 
Sting 9 
George Strait 198 

Tha Dogg Pound 53 
Aaron Tippin 197 
TLC 30 
Toadies 101 
Total 42 
Travis Tritt 146 
Shania Twain 10 

VARIOUS ARTISTS 
1996 Grammy Nominees 40 
Club Mix '96 Volume 1 55 
Dance Mix U.S.A. Vol. 4 72 

Funkmaster Flex: 60 Minutes Of 
Funk 194 
Jock Jams Vol. 1 67 
MTV Party To Go Volume 7 145 
MTV Party To Go Volume 8 85 
Saturday Morning Cartoons Greatest 
Hits 178 
Songs Of West Side Story 122 
Tapestry Revisited: A Tribute To 
Carole King 161 
Winnie The Pooh Sing-Along 162 
Wow-1996 191 

Stevie Ray Vaughan & Double Trouble 
139 

Clay Walker 88 
Bryan White 188 
White Zombie 91 
Cassandra Wilson 177 
CeCe Winans 193 
Wynonna 22 

Xscape 108 

"Weird Ar Yankovic 18 
Yanni 154 

BILLBOARD APRIL 6, 1996 115 



IVERS, ̀ RIVERDANCE': IRISH LABELS' LUCK 
(Continued from page 1) 

here, the album of the same name on 
Celtic Heartbeat/Atlantic Records en-
tered the Top World Music Albums 
chart at No. 1 the week of March 30. And 
this success has helped set the stage for 
fiddler Eileen Ivers' new Green Linnet 
album, "Wild Blue." 

Ivers, the featured instrumentalist in 
"Riverdance," is a 9phited virtuoso with 
a charmed resumé. Born and raised in 
the Bronx, N.Y., to Irish immigrant par-
ents, Ivers won eight consecutive All 
Ireland Championships as a teenager. 
Since then, she has played in various 
Celtic ensembles and guested with Hall 
& Oates, Hothouse Flowers, and Luka 
Bloom. Released Feb. 20, "Wild Blue" is 
her second solo album for Green Linnet. 

Ivers' first album, issued in 1993, was 
a carefully crafted overview of the tradi-
tional Irish music with which she grew 
up. "Wild Blue," produced by former 
Hall & Oates and Elvis Costello bassist 

Tom "T-Bone" Wolk, is a decidedly loos-
er, more electric affair. In fact, the al-
bum features Ivers playing an electric 
fiddle and a blue one at that 
The pop arrangements and African 

percussion on 'Wild Blue" may not be in 
the Irish tradition, but the spontaneous 
spirit of the recording definitely is. "For 
me, Irish music has to feel live," Ivers 
says. "It's music of the moment." 
At 30, Ivers is one of the buoyant 

young innovators in the rising tide of 
Celtic music, incorporating all manner 
of influences, from jazz and rock to blue-
grass and Eastern European folk. And 
Ivers doesn't shy one bit from broaden-
ing the palette of Irish music. 'Whatev-
er gets people into the music—but still 
keeps the integrity of the tradition—is 
good for the music," she says. 
Paddy King, rock manager at the 

Fifth Avenue HMV outlet in New York, 
agrees. "Some purists may look down on 
it, but incorporating new elements 
keeps the music vibrant" he says. "And 
with Eileen, it's obvious that she's in it 
with her heart and soul." 
With her low-key charm and high-oc-

tane performances, Ivers' appeal is hard 
to resist. Following her March 14 in-
store performance at the Fifth Avenue 
HMV, sales for "Wild Blue" soared, 
King says. 
Seeing has been believing with 

"Riverdance," too. The week after the 
show's March 13-17 stint at Radio City, 
the album was outsold at King's store 
by only Sting and Celine Dion. "Tradi-
tional Irish music has been like a vol-
cano waiting to explode," King says. 
The Eurovision Song Contest, much 

criticized for being out of touch with 
modern music but a firm favorite with 
Irish audiences, was the platform used 
by composer Bill Whelan to launch 
"Riverdance." It served as the intermis-
sion music for the 1994 contest and went 
on to become the year's biggest hit sin-
gle in Ireland, with 18 consecutive weeks 
at No. 1. • 

In quick succession, the single 
evolved into a stage show and video— 
and a category all its own: the "River-

dance" phenomenon. 
Whelan has been no stranger to the 

Eurovision Song Contest. His 
"Timedance" (co-composed by Donel 
Lunny) was the 1988 contest's interval 

CE LT I CO H EA RT BEAT 

music. 
He has arranged several Irish en-

tries, including such Eurovision winners 
as Shay Healy's 'What's Another Year" 
for Johnny Logan and Logan's "Hold 
Me Now." Whelan also arranged this 
year's Eurovision entry for Ireland, 
"The Voice," written by Brandan Gra-
ham, chairman of the Irish Music Rights 
Organisation. 
The music's commercial success led to 

the production of the full "Riverdance" 
revue, which last year enjoyed multiple 
sold-out runs in Dublin and London. A 
video of the first Dublin run sold more 
than 1.5 million copies in the U.K. and 
Ireland, making it the best-selling music 
video in history. 

"Riverdance" is currently playing at 
the King's Hall in Belfast, Northern Ire-
land. It moves back to the Irish Repub-
lic April 29 for 14 dates at the arena at 
Millstreet, County Cork, and returns to 
London May 16-Aug. 31. The producers 
plan to bring "Riverdance" back to New 
York this fall. 
The "Riverdance" album was re-

leased in the U.S. last November and 
features performances by Ivers, Irish 
choral group Anuna, accordionist 
Mairtin O'Connor, and uilleann pipe 
player Davy Spillane. 

Celtic Heartbeat plans to release a 
"Riverdance" single in the U.S. in late 
April, including radio edits and various 
remixes, according to Vicky Germaise, 
Atlantic senior VP of product develop-
ment. She says the label will service the 
single beyond the expected jazz/AC and 
NPR formats to pop, AC, and triple-A. 

"There are no rules with a record like 
this," Germaise says. "It has a real mag-
ic, and from time to time, an instrumen-
tal like this becomes a national hit. All I 
need is one programmer with a big 
mouth." 
Germaise adds that in the fall, when 

the "Riverdance" production returns to 
the U.S., a renewed promotional cam-
paign for the album will kick in. 

Triple-A NPR outlet WFUV New 
York has programmed a couple of tracks 
from "Riverdance," according to music 
director/midday host Rita Houston. 
"But we've been playing 'Blue Groove' 
from Wild Blue' a lot more," she says. 
"It's a Celtic crossover record for us. It 
sounds great on our weekend specialty 
shows, and it sounds great on our triple-
A programming through the week. 
Green Linnet has serviced "Wild 

Blue" to public radio and commercial 
AM stations across the country. And to 
heighten the label's presence on the 
Irish music airwaves, Green Linnet 
plans to underwrite with Borders Books 
& Music the influential Celtic music pro-
gram "Thistle & Shamrock," NPR's No. 
1 weekly music show, which airs on more 
than 300 stations. 
Though "Riverdance" has restricted 

Ivers' ability to tour on behalf of 'Wild 
Blue," she has played gigs in New York, 
including an exuberant record-release 
party in March at Tommy Makem's pub 
that featured her longtime guitarist 
John Doyle, percussionist Kweyo, and 
guests Wolk and Seamus Egan, a 
Shanachie recording artist and compos-
er of the score to the film "The Brothers 
McMullen." 

In early March, Ivers gained national 

visibility by accompanying the "River-
dance" troupe on the "Late Show With 
David Letterman" and appearing with 
her band on "CBS This Morning." 

Striving to take advantage of this ac-
tivity, Green Linnet 
garnered key pric-
ing and positioning 
with national 
chains, particularly 
Borders, Tower 
Records, Barnes & 
Noble, and Planet Music. One coup had 
New York-area Coconuts racking 'Wild 
Blue" with the "Riverdance" CD and 
video during March. 

Green Linnet reports worldwide ship-
ments of 20,000 copies of 'Wild Blue," 
making the album one of the label's 
fastest-selling releases. The label cele-
brates its 20th anniversary this year, 
and with two decades of experience mar-
keting Celtic music, Green Linnet has 

developed close ties with mom-and-pop 
retailers nationwide. This web of rela-
tionships has enabled the label to get a 
leg up with 'Wild Blue." 

'With in-store play and a guy on the 
floor who knows and cares about the mu-
sic, we'll sell more at, say, the Laser's 

TEJANO AWARDS 
(Continued from page 10) 

Following is a complete list of win-
ners: 

• Song of the year "Tu Solo Tu," Selena. 
• Most promising band: Pete Astudillo. 
• Vocal duo: Emilio and Raul Navaira. 
• Show band: Selena Y Los Dinos. 
• Album (orchestra/group): "Solo Para 

Ti," Mazz. 
• Album (conjunto progressive): "Sound 

Life," Emilio. 
• Album (conjunto traditional): "Cruz De 

Madera," Michael Salgado. 
• Album (overall): "Dreaming Of You," Se-

lena. 
• Tejano crossover "I Could Fall In Love," 

Selena. 
• Tejano country: "It's Not The End Of 

The World," Emilio. 
• Instrumental: "David Lee's Favorites," 

David Lee Garza. 
• Female vocalist: Selena. 
• Female entertainer Selena. 
• Male vocalist: Emilio. 
• Male entertainer Emilio. 
• Tejano video: "Lucaro De Mi Alma," 

Emilio (produced and directed by David Villar-
real). 
INDUSTRY BALLOT WINNERS: 
• Best bass player: Noe Hernandez, of Eli-

da Y Avante. 
• Drummer: (tie) Orville Ochoa of Elida Y 

Avante and Vicente Barrera of Jay Perez. 
• Guitarist: Bob Gallarza. 
• Keyboardist: Brando Mireles. 
• Horn player Albert "Skeeter" Amezqui-

ta of Ruben Ramos. 
• Accordionist: David Lee Garza. 
• Bajo sexto player Juan P. Moreno. 
• Rising star (new group): Juan P. 

Moreno. 
• Rising star (male): Juan P. Moreno. 
• Rising star (female): Stefani. 
• Songwriter: (tie) A.B. Quintanilla III, 

Gabriel Candiani. 
• Record producer: A.B. Quintanilla III. 
• International crossover: Selena Y Los 

Dinos. 

Ramiro Burr is a music reporter for 
The San Antonio Express-News. 

Edge in Birmingham, Ala,, than we will 
at the Tower in Portland, Ore.," says 
Nina Dryer, Green Linnet director of 
retail marketing. 
Even though Ivers is abroad with 

"Riverdance," the jig isn't up with 'Wild 
Blue" in terms of promotions. She will 
play solo gigs in Ireland amid runs of 
"Riverdance." And between the Cork 
and London runs, she plans to play a few 
East Coast shows here in early summer. 
In early fall, Ivers undertakes a 20-city 
U.S. tour with Irish-American music pi-
oneer Mick Moloney and Irish 
singer/songwriter Tommy Sands. She'll 

play in-stores along the way to promote 
'Wild Blue." 
Even with an artful, accessible record 

like 'Wild Blue," timing is ererything, 
and Green Linnet has been reeling from 
the good fortune of past weeks. As Ju-
dith Joiner, Green Linnet's director of 
publicity and promotion, srys, "With 
Eileen's record, we've had tie best ad-
vantages a Celtic label coule hope for: 
St. Patrick's Day and ̀ Riverdance.'" 

Assistance in preparing thisstcny was 
provided by Jeff Clark-Meads in Lon-
don and Ken Stewart in Dublin,. 

Fare 
by Geoff Mayfield 

ABSOLUTELY FAB: As expected, the second in a series of three Beatles "An-
thology" sets waltzes easily to the top of The Billboard 200, with almost a 2 to 1 
lead over Alanis Morissette (225,500 units). The double set rings up first-week 
sales of 442,000, a higher figure than what pundits, including some Capitol exec-
utives, predicted before the album reached stores. Among albums that have de-
buted at No. 1 since the chart started using SoundScan data, the sum ranks 
eighth. Among double albums during the same time frame, it ranks third, behind 
last year's "Anthology 1" (855,500 units) and this year's 2Pac title, "All Eyez On 
Me" (565,500 units). 
Now we'll see what happens in week two. The first in this series saw a 52% drop 

in its second week (453,272 units). But despite this drop, the Fab Four held a 
mighty grip on the No. 1 slot buoyed by the continuing flow of December's gift-
shopping traffic, the lingering effects of November's three-night Beatles special 
on ABC, and $3 million in institutional advertising. 

If you're trying to guess where the units for "Anthology 2" will stand next 
week, first subtract some points, because we're no longer in the holiday shopping 
season, and the new album has no TV special to back it. Then add a few points, 
because the content of this mid-career retrospective could appeal to more con-
sumers than did the sometimes rough early fare offerings of "Anthology 1." 

In the meantime, the release of this collection has instigated another Beatles in-
vasion. On The Billboard 200, "Anthology 1" hauls 83-44, winning the Pacesetter 
trophy with a 65% sales gain. On Top Pop Catalog, "1967-1970" ZOOM 8-1, while 
other Fab Four titles go 7-4, 17-5, 19-10, 22-12, and 33-21, with increases ranging 
from 28%-52%. Further, a 23% gain brings a re-entry for "Help!" at No. 37. 

CHANGING OF THE GUARD: The Beatles' "Anthology 1" was No. 1 for 
three consecutive weeks, but the new collection is not likely to repeat that streak, 
because it faces serious competition from Stone Temple Pilots, whose third al-
bum hit stores March 26. The last STP title rolled 252,000 units during its open-
ing week in June 1994, and it seems this new set was also eagerly anticipated 
(Billboard, March 30). If sales on the new Beatles set fall by 40%-50%, then it's a 
pretty safe bet the Pilots will fly to the top. 

FLOODGATES: Hip-hop trio the Fugees are still riding a steamroller, racking 
up their third consecutive Greatest Gainer on The Billboard 200, a streak that 
chart has not seen since Mariah Carey did it in December 1995. Last year, the 
"Dangerous Minds" soundtrack was the only album to beat that feat, with four 
straight weeks. Meanwhile, the Fugees album has won Top R&B Albums' Great-
est Gainer each week since it debuted six weeks ago ... Thanks to a promotion at 
Target stores, there are nine debuts and three re-entries on Top Off-Price Clas-
sical. The dozen albums all belong to Digital Masterworks, a German label that 
is sold in the U.S. by PPI. A campaign in Best Buy stores is slated for May ... 
From Oct. 25, 1991, when the Heatseekers chart debuted in Billboard, until Na 
vember of last year, when Arista's Deborah Cox passed the baton to Take That, 
no label had managed to top the list with different artists in consecutive weeks. 
Columbia becomes the second label to do so, as dog's eye view succeeds Stab-
bing Westward. 

OSCAR'S NOD: Timing is everything for the "Braveheart" soundtrack. Due to 
the movie's bow on video, the album is already on a fast track (151-93, with a 
57.6% sales gain). Now that the Mel Gibson vehicle won multiple Oscars at the 
award show's March 25 telecast, it stands to cook even more. Meanwhile, Oscar 
performances by Bruce Springsteen, Vanessa Williams, Bryan Adams, and 
Randy Newman with Lyle Lovett should stoke soundtracks from, respectively, 
"Dead Man Walking," "Pocahontas," "Don Juan De Marco," and "Toy Story." 

DETAILS: Aside from the influence of St Patrick's Day, last week's Cranber-
ries climb was pumped by a "Saturday Night Live" rerun. This week, "No Need 
To Argue" falls to No. 140, but the Corrs continue to trade on U.S. network ap-
pearances during Ireland's big holiday (178-131, a 26% gain) ... This column pre-
dicted a loud Billboard 200 debut for Domino, but he is absent this week because 
his new album got pushed back to May. Still, rap is represented on the big chart 
by the new Rappin' 4-Tay album, which debuts at No. 38 with 23,500 units. The 
act's first album peaked at No. 174 in 1994. 

116 
BILLBOARD APRIL 6, 1996 



CARLOS SANTANA TO RECEIVE '96 BILLBOARD-ZETrir.? AWARD 
(Continued from page 1) 

(1994), and Joni Mitchell (1995). 
"Carlos Santana will now publicly 

join the other 'foundation' artists in 
the Century Award pantheon," White 
says. "In doing so, he helps illustrate 
the diversity and still-expanding 
breadth of the yearly honor. A virtu-
oso guitarist/composer of visionary 
stature and transcendent spirituality, 
Carlos has pioneered and exemplified 

the vast Latino 
contribution to the 
currently inter-
twined strains of 
blues, rock'n'roll, 
salsa, jazz fusion, 
and world beat ex-
perimentalism. 

"Setting lofty new standards for 
pan-cultural outreach and barrier-
shattering improvisational passion, 
Carlos merged traditional Mexican 
and modern Afro-Cuban styles with 
contemporary South America, 
Caribbean, and East Indian influ-
ences to create fiercely fluid hybrids," 
continues White. "Along the way, his 
guitar work retained a remarkable 
purity of tone. Thanks to Carlos San-
tana's deeply soulful efforts, rock's 
adventurous cusp is keener, harder, 
spicier, more uplifting, and more in-
ternational than any prior player 
thought possible. 
"The Century Award is intended to 

acknowledge seasoned artists who 
have not been accorded the recogni-
tion their still-unfolding careers mer-
it," White adds. "As Billboard moves 
further into its second hundred years 
of continuous publication, the hon-
orees will always be chosen jointly by 
the editor in chief and publisher of 
Billboard through ongoing confiden-
tial consultation with artists and other 
professionals in our industry as part 
of our efforts to raise to greater 

LEGACY 

prominence the most underappreciat-
ed veterans in the music community. 
"The Century Award encompasses 

all genres and is always given to living 
performers as they move into dramat-
ic new stages in their careers. For 
1996, Billboard can think of no artist 
more deserving than Carlos Santana 
of our highest honor for distinguished 
creative achievement." 

Contacted while 
on tour in Brazil, 
Santana acknowl-
edges Billboard's 
Century Award 
with characteristic 
grace. "It's an hon-
or to be included in 

the same company with people like 
Buddy Guy and Joni Mitchell," he 
says. "They stand for more than just 
the music. There is a message to what 
they do. True artists want to cause 
and effect the masses. Like Bob Mar-
ley said, 'One love.' " 
Born in 1947 in Autlán de Navarro, 

Mexico, Santana began his musical 
journey in the bars of Tijuana before 
moving to the fertile San Francisco 
scene in the mid-'60s. There he soaked 
up the blues styles of B.B. King and 
Buddy Guy and the jazz explorations 
of Miles Davis and John Coltrane, 
eventually forming the Santana Blues 
Band with fellow San Francisco young 
bloods in 1966. The band debuted at 
Bill Graham's Fillmore West two 
years later, and after becoming a Bay 
Area sensation, Santana rocked the 
masses at Woodstock. 

Stoked by Woodstock and the top 
10 single "Evil Ways," Santana's first 
album, a self-titled set released on Co-
lumbia in 1969, stayed on Billboard's 
album chart for 108 weeks, peaking at 
No. 4. The record was an auspicious 
debut and the beginning of a two-

decade relationship with Columbia. 
Other signature Santana albums on 

Columbia include 1970's "Abraxas" 
and '71's "Santana III." Both albums 
topped The Billboard 200, with 
"Abraxas" yielding the enduring FM 
anthems "Black Magic Woman/Gypsy 
Queen" and "Oye Como Va." 
The masterful, mind-bending top 10 

album "Caravanserai" from 1972 and 
the dark, dense live double album 
"Lotus" from 1975 documented San-
tana's more complex instrumental di-
rection, an aesthetic inspired by Miles 
Davis' epochal jazz/rock fusion on 
such albums as "Bitches Brew." 
Nominated for a best pop instru-

mental Grammy, "Caravanserai" re-
mains a favorite moment among San-
tana devotees and for the man himself, 
along with such latter-day high points 

as the title track to 1987's Grammy-
winning "Blues For Salvador." 
A strong two-CD compilation of 

early and midperiod Santana hits, rar-
ities, and live tracks, "Viva Santana!," 
was released by Columbia in 1988. 

In 1991, Santana signed with Poly-
dor. He released the album "Milagro" 
that year, followed by "Sacred Fire— 
Live In South America" in '93. Later 
that year, Santana established his 
own imprint, Guts and Grace, distrib-
uted by Island. The initial release 
from Guts and Grace was "Live For-
ever," a selection from Santana's per-
sonal collection of recordings of 
Coltrane, Jimi Hendrix, Marley, Mar-
vin Gaye, and Stevie Ray Vaughan. 
(The album is currently unavailable.) 
Santana issued his first Guts and 
Grace album, "Brothers," in 1994. 
Last year, Santana received the 

deluxe boxed-set treatment with Co-
lumbia Legacy's "Dance Of The Rain-
bow Serpent." The three-disc retro-
spective draws from Santana's 
Columbia years as well as his more re-
cent Polydor material. The set also in-
cludes Santana's deft collaborations 
with jazz guitar master John 
McLaughlin, bluesman John Lee 
Hooker, all-star fusion group Weath-
er Report, and former Living Colour 
guitarist Vernon Reid. 
Santana says he has more than 50 

songs ready to record and expects to 
release a new album on Guts and 
Grace/Island before year's end. Also, 
tentatively scheduled for release in 
late '96 is a Santana retrospective CD-
ROM produced by Philips Interactive 
Media and CubeArt. 
But until this new material sur-

faces, fans can seek out a live record-
ing of Santana with Eric Clapton. The 
incendiary 25-minute jam on a medley 
of Sonny Boy Williams' classic "Eye-

FISHBONE DEBUTS ON ROWDY WITH STRIPPED-DOWN APPROACH 
((vii/ii, ued from page 10) 

bone's 1993 release, "Give A Monkey 
A Brain And He'll Swear He's The 
Center Of The Universe." 
Says Fisher, "A good portion [of 

the material] is a reflection on things 
that we have been feeling over the 
last few years and a reflection on the 
attitude within the band. 
"On our last album, we were more 

or less pointing the finger outward. 
Well, you point that finger out, and 
eventually, you have to come back 
in." 
Naim Ali, marketing and publicity 

coordinator at Rowdy, says the label 
will promote the iconoclastic act by 
servicing its first single, "Alcoholic," 
possibly followed by "Psychological-
ly Overcast," to college stations, tra-
ditionally a strong market for the 
group. 
"The colleges have always been a 

key audience, so we are going to be-
gin with them and progress from 
there to an overall Fishbone explo-
sion," says Ali. "We're approaching 
this from the perspective that [Fish-
bone lis coming back on the scene af-
ter a three-year hiatus." 
Noted for its rigorous touring and 

kinetic live performances, Fishbone 
has been playing several Los Ange-
les club dates and is one month into 
a three-month tour that focuses on 
California but also travels through 
the southern states, ending in Flori-
da May 10. 
This strategy includes dates at 

colleges in California and Arizona. 
Noticeably absent from the itiner-

ary are Northeastern dates. 

According to SoundScan, Fish-
bone's last album sold 128,000 units. 
Of those, 15,000 were in the New 
York area, more than twice the 7,000 
units sold in the band's second-best 
market, Los Angeles. 

Ali says dates in Canada, Japan, 
and Europe are in the works, while 
Fisher mentions the possibility of a 
tour, which would pair Fishbone 
with Super 8, Weapon Of Choice, 
Joi, the Goodie MoB, and Fishbone's 
experimental, rotating-cast side 
project, Trulio Disgracias. 

In addition, Fisher and Ali say, 
discussions are under way with 
George Clinton's Mothership tour, 
which would likely allow the act to 
play dates on the East Coast. 
The act is booked by Variety 

Artists International. Fishbone's 
business manager is Ron Litvak. 
The band's publishing is handled by 
Nuttsacktor 5. 

In spite of the band's popularity 
with college-aged audiences, Fish-
bone has made only slight inroads at 
commercial radio, most notably with 
its 1985 hit "Party At Ground Zero." 
Roland West, music director at 

modern rock station KITS San 
Francisco, says that he was disap-
pointed with the band's last few al-
bums but is hopeful that "Chim 
Chim's Baddass Revenge" marks a 
return to the earlier sound. 
"From what I hear, they are going 

back to their roots, which I certainly 
hope is the case, especially with the 
success of Dance Hall Crashers, No 
Doubt, Rancid, and all these bands 

that stray into ska territory," says 
West. "I'm definitely looking for-
ward to it with an open mind." 

Ali says Rowdy will follow live 
performances and radio servicing 
with a campaign that includes snipe 
promotions, a Fishbone promo com-
ic book, and a 30-minute electronic 
press kit that will eventually be sold 
at retail. 

Steve Bicksler, CEO/music buyer 

at Pasadena, Calif.-based Penny 
Lane, is optimistic that Fishbone's 
new album will go over well in its six 
outlets. 
"We have had a steady demand for 

Fishbone's catalog, and though I 
haven't heard the buzz on this al-
bum, I would venture to say that if it 
is anything like the last two releases, 
it will perform strongly in our 
stores," he says. 

UNI'S BEST BETS PROGRAM 
(Coal edfron, page 0) 

In addition, the minimum advertised 
price for Best Bets titles is $7.99, which 
means that the gross profit margin for 
merchants is nearly 50%. 
At the convention, held here March 

22-25, George Balicky, VP of marketing 
at 150-unit National Record Mart, said, 
"We think the program is wonderful. 
Even with MAP, you still make 50 
points." 

Uni was able to achieve the low price 
points because it put in just the raw costs 
of making albums, according to Uni 
president John Burns. With the low 
price point, and the marketing money 
behind the program, Best Bets should 
be "a strong way of breaking product," 
he said. 

All of the labels distributed by Uni 
will contribute titles to Best Bets, Burns 
said. But the first title in the promotion 
comes from Geffen/DGC recording act 
Sammy, an alternative rock duo. Its new 
album, "Tales Of Great Neck Glory," will 
be released in April. 

Best Bets titles carry 60 days extra 
dating; come with a 10% discount, if or-
dered before street date; and are ex-
empt from minimum order surcharges, 
odd-lot charges, and inventory-manage-
ment incentive programs. 

Titles will remain in Best Bets until 
they break. At that point, Uni, working 
in conjunction with the label, will raise 
the list price to front-line pricing. 
Tower president Russ Solomon also 

gave the program a thumbs up. But he 
added that such programs work only if 
the labels put "a lot of muscle behind it." 
That is exactly what Uni intends to 

do. according to Burns. "We want to 
be successful with this program," he 
said. "That's why we won't have not 
more than a couple of titles from 
each label during the course of the 
year. And those labels will pick 
strong titles that they totally believe 
in. Best Bets is not just a low-price 
program; it is an overall marketing 
program." 

sight To The Blind" and Clapton's 
"Why Does Love Got To Be So Sad" 
was recorded on Clapton's 1975 tour. 
The track appears on "Crossroads II: 
Live In The Seventies," Polydor's new 
Clapton boxed set. 
Whether he's playing the blues with 

Clapton, serpentine fusion with saxo-
phonist Wayne Shorter, or in one of 
the many incarnations of his band, 
Santana has always had a constant 
center—and that's his sound. 
"Carlos evolves, yet he stays un-

changed," Reid says. "All you have to 
do is hear a bit of 'Song Of The Wind,' 
'Europa,' or 'Mues For Salvador,' and 
you know it's him." 

Michael Shrieve, original Santana 
band drummer and co-producer of 
"Caravanserai," says it is that singu-
lar sound that has always made San-
tana special. "Carlos' No. 1 contribu-
tion to music is the way he can make 
you feel with the tone of his guitar," 
Shrieve says. "There is a cry to his 
guitar that resonates with your expe-
rience, like a Pakistani singer or 
Miles' trumpet on 'My Funny Valen-
tine.' " 
Beyond the rare beauty of San-

tana's guitar playing is the indelible 
influence of his ongoing dissolution of 
cultural and stylistic borders. Reid 
says, "His embrace of his own culture 
along with blues, rock, and jazz has al-
ways been so inspiring. I don't know 
of any other musician who cuts across 
so many boundaries of genre, age, and 
race." 
An example of Santana's cross-cul-

tural appeal is a concert honoring the 
artist, held Feb. 25 at the Universal 
Amphitheater in Los Angeles. On the 
occasion of Santana being inducted 
into the Hollywood Rockwalk and to 
benefit NARAS' Grammy in the 
Schools program, the Santana band 
performed along with such guests as 
Reid, Guy, Hooker, Shorter, Herbie 
Hancock, Grateful Dead drummer 
Mickey Hart. Latin percussion mas-
ter Tito Puente, and Metallica gui-
tarist Kirk Hammett. 
The tribute concert was "a 4 1/2 -hour 

spiritual orgasm that felt like 4 1/2 min-
utes," Santana says. "There's no gen-
eration gap between me and Buddy 
Guy or between me and Kirk Ham-
mett. Music has the power to annihi-
late time and space." 
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DELORENZO 

TV Cop DeLorenzo's Next 
Assignment: Host Billboard's 3rd 

Annual Latin Music Awards 
Michael DeLorenzo, star of the hit 
Fox-TV series "New in* Undercov-
el;" has signed on as the host of 

Billboard's third 
annual Latin Music 
Awards on May 1 at 
the Gusman Center 
fin. the Performing 
\rts in Miami. 

..1n avid fan of 
Latino music and 
an aspiring record-
ing artist currently 
cutting demos in 
New 'fork, DeLor-
etiz( was a perfect 
e.indidate to host 
this year's event. 
His acting credits 
include an appear-

ance in the Latino-themed film "Mi 
Familia" and a (losen other   
movies, including "A Few 
Good Men" and "Fame." 
DeLorenso also has an 
extensive background in 
television with a starring 
role in the television series 
"Head of the Class" and var- ê 
ious guest appearances on 
episodes of "A Different World" and 
"Miami Vice." 

The Inaugural Spirit of Hope Award 
will lx, awarded to pop superstar 
Gloria Estefan. This award was cre-
ated in memory of slain Tejano pop 
idol Selena and celebrates recording 
artists who are actively involved in 
civic, e nimunitv, or humanitarian 
organizations and events. Estefan is 
no stranger to humanitarian 
awards. The Epic Records per-
forming artist has been awarded the 
Congressional Medal of Honor; 
raised millions of dollars for victims 
of Hurricane Andrew through the 
Hurricane Relief Concert co-pro-
duced with her husband Emilio 
Estefan, Jr; and has been a chair-
woman of the Multiple Sclerosis 
Society's annual Walk-A-Thon. 

The International Latin Music 
Conference, which is being held at 

the Hotel inter-Continental in 
Miami from April 29-May 1, 
will include panels addressing 
the Latin industry's most crit-
ical issues. Panel topics 
include: Contracts & 
Negotiations: "Navigating the 

eel Legal Waters of the Latin 
  Music Industry" and "The 
State of Tejano Music." Artists slat-
ed to perform during the three-day 
confab include Barrio Boysz, Soraya, 
DLG, 3-2 Get Funky, La Portuaria, 
Bobby Pulido, and Aterciopelados. 

Registration fees for the conference 
and awards are 
$305 for pre-regis-
tration postmarked 
by April 15th and 
$350 for full regis-
tration, after April 
15th and walk-up. 
For more informa-
tion about confer-
ence, please contact 
Maureen Ryan at 
212-536-5002. For 
Spanish-language 
inquiries, contact 
Angela Rodrigues 
at 305-441-7976. 

"We're very excited about having 
such a talented high-profile host at 
this year's awards," says Elissa 
Tomasetti, Billboard's Director of 
Marketing. "Michael brings tremen-
dous enthusiasm to the event (lue to 
his own personal interest in music 
and his love for Latino sounds." 

During the Latin Music Awards 
Ceremony, esteemed singer/song-
writer Jose Feliciano will receive our 
lifetime achievement trophy. This 
annual award is given to Latin artists 
who have exposed Latino sounds to 
mainstream audiences worldwide. 

A six-time Grammy winner, 
Feliciano is the only recording artist 
to receive Grammys in both the 
Spanish-and English-language pop 
categories. The Puerto Rico-born 
New York-reared performer 
reached No. 3 on the Billboard Hot 
100 in 1968 with a bolero cover of the 
Doors rock anthem "Light My 
Fire." He also wrote the holiday 
evergreen "Feliz Navidad" and has 
just signed a recording deal with 
PolyGram Latino. Feliciano will per-
form at the show 

FELICIANO 

Hotel accommodations are being 
provided by the Hotel InterCon-
tinental at 100 Chopin Plaza, Miami, 
Fla. 33131. For reservations call 
305-577-1000. Room rates are $120 
for single or double. To insure a 
room, please make your reservation 
by April 6 and state that you're with 
the Billboard Latin Music 
Conference. 

Dates 'n Data 
Seventh Annual International Latin Music Conference & Awards 

Hotel Inter-Continental, Miami • April 29-May 1 
(Awards Ceremony-Gusman Center For The Performing Arts • May 1) 

Dance Music Summit • Chicago Downtown Marriott • July 17-19 

Billboard/Airplay Monitor Radio Seminar • Sheraton, N.Y.C. • Sept. 5-7 

Billboard Music Video Conference & Awards • San Francisco • Nov. 7-9 

Visit our website at http://www.billboard-online.com 
For information about subscribing to Billboard Online's complete archive of 
charts and articles, contact Vince Beese at 212-536-1402/1-800-449-1402 

e-mail: vbeesebillboard-online.com 
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Dion Leads, But Carey's Close Behind 
CELINE DION IS ON top of the Hot 100 for a third week 
with "Because You Loved Me," but there's a hot competitor 
breathing down her neck. Mariah Carey becomes the first 
artist to debut at No. 2 on the Hot 100, as "Always Be My 
Baby," the third single from "Daydream," blasts onto that 
chart in the runner-up position. That means Carey has three 
of the five highest-debuting singles of all time. "Fantasy" and 
"One Sweet Day" (her collaboration 
with Boyz II Men) both entered at the 
top, as did Michael Jackson's "You Are 
Not Alone" and Whitney Houston's 
"Exhale (Shoop Shoop)." 

JUST 17—YOU KNOW WHAT I 
MEAN: The Beatles collect their 
17th No.1 album as "Anthology 2" en-
ters The Billboard 200 in pole posi-
tion. The Fab Four already had more 
No. 1 albums than any other artist before "Anthology 1" 
was released, so each album that hits the top extends their 
record even further beyond the reach of other acts. 

IT'S MY PARTY OF FIVE: The BoDeans bullet four 
places to No. 24 on the Hot 100 with "Closer To Free," the 
theme from the Fox series "Party Of Five." The season fi-
nale aired March 27, so it will be interesting to see if the 
single continues to climb. In the U.K., the highest-ranking 
theme from a television series is also from a Fox show. 
"The X-Files" by Mark Snow debuts at No. 2. It is from 
the new Warner Bros. album "Songs In The Key Of X," 
featuring music inspired by the popular show. 

JUST MET A GIRL NAMED: "My Maria" by Brooks & 
Dunn is the Hot Shot Debut on Hot Country Singles & 
Tracks. The single, which enters at No. 30, has never been 
a country hit before, although the late B.W. Stevenson, 
who was from Dallas, had a version that hit No. 9 on the 

CET 
BEAT._ 

by Fred Bronson 

Hot 100 in 1973. 

COUNT ON HIM: In the past, Coolio has turned to well-
known artists like Lakeside, Kool & the Gang, and Stevie 
Wonder for inspiration. His latest single, "1,2,3,4 (Sumpin' 
New)" bullets 16-10, but you'd be forgiven for not knowing 
what single he sampled in this latest hit. Thanks to Bob 

Macdonald of Music Monitor in the 
U.K. for pointing out that Coolio 
turned to "Wikka Wrap," a No. 20 hit 
in Britain in 1981 by the Evasions. 
Wonder how Coolio found this obscure 
source material? In the summer of'81, 
the Evasions also peaked at No. 20 on 
Billboard's R&B singles chart. "VVildca 
Wrap" featured an impersonation of 
British TV personality Alan Whicker 
by comedian Graham De Wilde. 

STILL MISSING: William Simpson of Los Angeles 
notes that "Missing" by Everything But The Girl is in its 
35th week on the Hot 100 and is still in the top 10. That's 
the latest a single has been in the top in one consecutive 
run, and it beats the 34-week record set by Tag Team's 
"Whoomp! (There It Is)." It also ties the 35-week record 
set by Queen's "Bohemian Rhapsody," although that sin-
gle took two separate visits to the Hot 100 to establish 
that record. 

E-MAIL FOR T-SHIRT: Chart Beat readers who write, 
call, and fax have a new way to reach me. My "Trivia Cor-
ner" is the newest addition to Billboard Online's World 
Wide Web page on the Internet. In addition to answering 
questions and winning T-shirts, you can submit com-
ments and chart trivia to me at my new E-mail address: 
fbronson @)billboardgroup.com. To visit the Web site, en-
ter http:\\www.billboard-online.com. 
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Ten son at all 
thç e wae 

—Rolling Stone 

"Among the oe performances of his 
ten-album career." - - London Times 

"His most ':antalizing album in years." 
—LA Tim,;,, 

"A. ,esonate with the weight of the ages." 
Itertainment Weekly 

"There's no one better at making music of 
murder and mayh,.à." 

—Alternative Press 

"Not just great music, great (gulp) art." 
- Hie Seattle Rocket 

"One motherf r**Ieç r of a record." 
—Option 

"It's good to know he's finall happy." 

r 

—Time Out New York 

NICK CAVE AND THE BAD 

egg d-Lragjeu a et Featuring guest artists PJ Harvey, Kyr 
Available on CD and Cassette. The single "Wh 

Minogue and Shane MacGowan. 
e Wild Role Grow" ships to lop 40 April 2. 

Produced by Nick Cave And The Bad Seeds, Tony Cohen and Victor Van Vugt. Management: Tender 
Mit togue appears courtes,. • Deconstruction. Shane MacGowan appears courtesy of ZTT Records Ltd. PJ Harvey appears court 
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