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De La Guarda Adds
Theater To Island

B BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—De La Guarda’s
Soluna/Island Records album may be

~ N

DE LA GUARDA

a new commodity in the retail market-
place, but it has a proven pedigree: It
is the soundtrack to one of the most
stunning and successful theatrical

shows of the last year in Argentina.
The innovative act’s show, “Periodo
(Continued on page 94)

Eatery Ruling Fuels
ASCAP, BMI Appeal

EBY_BILL HOLLAND

A U.S. District Court in New York
has ruled that a New York statute en-
acted last year is unconstitutional. The
statute requires performing right soci-
eties to give notice of impropriety to
proprietors of restaurants or taverns
playing unauthorized copyrighted mu-
sic within 72 hours—or face a lawsuit
in New York court for damages.

Judge Barbara S. Jones of the U.S.
Distriet Court in New York ruled
Mareh 20 that the notice provision,
buried in the new New York Arts and
Cultural Affairs law, was unconstitu-
tional because compliance with the
new law would be difficult, if not im-

(Continued on page 101)

Curb Eyes
Christian, Latin
Markets With
Patty Cabrera

SEE PAGE 11
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NEWSPAPER

This story was prepared by Melin-
da Newman in New York and J.R.
Reynolds and Douglas Reece in
Los Angeles.

A multi-act festival featuring an
eclectic lineup of some of the bright-

TONY RICH

est R&B, hip-hop, and reggae acts
promises to be one of this summer’s
hottest concert draws.

The tour, which has been loosely
referred to by observers as a “black
Lollapalooza,” will feature three
acts currently leading an R&B cre-
ative renaissance: socially con-

Alternative R&B Tour Should
Put Sizzle In Summer Season

’96 Slate Heavy On Festivals, Classic Acts

scious hip-hop trio the Fugees, clas-
sic soul-inspired vocalist D’Angelo,
and songwriter/artist Tony Rich
(Billboard, March 9).

Also on the five-hour festival are
hip-hop group Spearhead, hardcore
rappers Cypress Hill, and reggae

D’'ANGELO!

veteran Ziggy Marley.

Booked by the William Morris
Agency and produced by the House
of Blues, the tour is scheduled to
run July 22-Sept. 2 in outdoor am-
phitheaters.

D’Angelo’s manager, Kedar

(Continued on page 97)

Excitement Burning For
Infectious Punk Act Ash

B BY PAUL SEXTON

LONDON—During the heyday of
punk, they were at home in Northern
Ireland in diapers. But

the spirit of new wave

was to infect and in- & ; ﬁ
form the music of Ash, = .
whose debut album,

“1977,” is keenly
awaited in the U.K.
and beyond. ASH

“1977,” to be re-
leased in the U.K. May 13 by Infectious
Records and in the U.S. by Reprise
June 10, takes its title from the year of
the birth of two members of the guitar-
based trio. The group has won press

acclaim in the U.K., where it scored
two top 15 hit singles last year.

Ash’s chief writer, singer, and gui-
tarist, Tim Wheeler, and bassist, Mark
Hamilton, are 19, and
drummer Rick Mec-
Murray is 20, but the
combination of energy
and maturity emanat-
ing from their records
and live performances
is sufficient for
Reprise VP of artist
development Gary Briggs to describe
Ash as “our next big band to break.”

Underlining their youth, the group’s
members, from County Down and

(Continued on page 91)
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Jann
Arden’s
A&M Album
s ‘Living’
High

SEE PAGE 11
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Columbia Breaks
Stabbing Westward

B BY CARRIE BORZILLO

LOS ANGELES—Armed with anim-
proved lineup, stronger live shows,
and a more melodic album, Colum-

STABBING
WESTWARD

bia’s Stabbing Westward is finally be-
ginning to break through to commer-

cial success.
The Chicago-based industrial-lean-
ing band became a Heatseekers Im-
(Continued on page 104)

Reader’s Digest
To Revamp Music

M BY IRV LICHTMAN

NEW YORK—Reader’s Digest Music,
which says it has sold more than 200 mil-

RC' ders
digest

PEREZ -

lion boxed sets since its launch as a di-
rect-mail source of prerecorded music in
1959, is formulating “new strategic ini-
tiatives” to make a foray into contempo-
rary pop, to create closer creative

(Continued on page 94)

THE BlLLBEOARD SPOTLIGHT

SEE PAGE 47

‘Golden Heart’ Pays Off
For Warner's Mark Knopfler

SEE PAGE 22
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ASCAP has been serving '
our members nice, healthy TN -

potatoes for years - but

now, we’re going to top

them - with gravy!
What’s cooking? A

CREDIT UNION
specially prepared to ’ .

meet your individual

needs. And since this

service is only avail- o '

able to membership
organizations, ASCAP ™™
is the ONLY performing

rights society to provide it. There’s

never been a better time to “dig in”
to the benefits of ASCAP!

Hungry for more information? . W
Call 1-800-431-2754.

© ASCAP 1996
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EMI-Capitol Creates Marketing Arm

|
* THE BILLBOARD 200 * 102
# JAGGED UTTLE PILL * ALANIS MORISSETTE * MAVERICK / REFRSE | Added Focus TO Be Placed On Ca talog Sales
BLUES |37 B BY ED CHRISTMAN cording to a memo put out by Koppelman and Okun says he has created a calendar of
s o S obtained by Billboard, that Cema re-engi-  promotions so that retailers will know in ad-
NEW YORK—In a move to enhance cata- neering is expected to take place “over the vance what programs are coming their way.
f ?\R'\SIEE?B\:O%SR JFEL",'\f 'i;{:ﬁx 39f log sales, EMI-Capitol Music Group North  next several months.” Santisi declinedtocom- ~ Those promotions will be based on, among
America has created a marketing arm to  ment on the expected moves. other themes, Mother's Day, the Olympics,
COUNTRY ‘ 36 handle its budget and midlevel lines. In addition to Okun, the Catalog Marketing Christmas, the British Invasion, the sounds
% THE WOMAN IN ME * SHANIA TWAIN * MERCURY NASHVILLE The EMI-Capitol Music Marketing Group  Group will have four professionals, including of summer, Halloween, Valentine’s Day,
will be divided into two operations: the Cata- I Black History Month, and the Grammys.
GOSPEL ‘ log Marketing Group, which is responsible for W Okun says he is eager to hear from retailers
I L el i invigorating catalog sales, and the Special t about promotional ideas.
HEATSEEKERS ! Markets Group, which oversees licensing and ric e B u S e = SJ Okun says his staff will _work to enhance
% GOLDEN HEART * MARK KNOPLER * WARNER BROS 22 the creation of premium and educational mu- . consumer awareness, excite retailers, and
sic packages. incite Cema employees. “Putting the prod-
THE BILLBOARD LATIN 50 42 Eli Okun has been named executive VP of  Briggs Ferguson, who has been named a VP, uct in the store is one thing, but getting the
* DREAMING OF YOU * SELENA * EMI LATIN ‘ the group and will report directly to Charles  and a support statf. Ferguson was previously consumers to buy it is another,” he says. The
‘ Koppelman, chaimman/CEQ of EMI-Capitol  senior director of EMI-Capitol’s strategic company plans to advertise the Value Plus
POP CATALOG 70 Music Group North America. Okun had been  marketing group. Marc Rashba, previously and Pricebusters lines through magazines,
el g U U 7 VP/GM of Cema Special Markets, which has  director of catalog marketing and sales for ~ newspapers, and television.
R&B been brought under the new unit’s umbrella ~ Cema, has been named director of sales for Pricebusters, the 800-title midline. will of-
% THE COMING * BUSTA RHYMES * ELEKTRA 28 as the Special Markets Group. the new unit. The company plans to add a fer an ongoing discount of 12%-15% and 60 ex-
The Catalog Marketing Group will, in ef-  marketing assistant and a financial analyst. tra payment days for the line’s top 50 titles
REGGAE 37 fect, act like a label, working closely with The Music Marketing Group will move to and a 10% discount and 120 days extra dating
% BOOMBASTIC * SHAGGY * VIRGIN | Cema Distribution to maximize the sales of ~ Woodland Hills, Calif., where Cema is head- for the rest of the line. Pricebusters titles car-
T . H ’, DI o . . Y
s G%qu g'gg'G cs . 2 ll;lé\élSIA-Cdpltol s Pricebusters and Value Plus  quartered. (Continued on page 97)
o The company plans to relaunch both lines
« THE HOT 100 * o5 with new titles, a new logo for the -
# BECAUSE YOU LOVED ME * CELINE DION * 550 MUSIC Pricebusters midline, and revamped sales ¥ t G t
O Computer Group Questions
ADULT CONTEMPORARY 88 Terri Santisi, executive VP at EMI-Capitol, -
# BECAUSE YOU LOVED ME * CELINE DION * 550 MUSIC says the development of the Catalog Market- DVD c P t t P I
ing Group grew out of a dialog begun by EMI- 0 pv- ro e c Io “ ro p osa
YEEETSE YOU?ODVEDLI\IE’:?EPU:EODION YL T 88 Capitol management three years ago, when
senior executives at Cema, its labels, and the B BY SETH GOLDSTEIN the Recording Industry Assn. of America,
COUNTRY 34 corporate level were looking at the overall " which is seeking a role in the discussions,
4 NO NEWS * LONESTAR * BNA marketplace, traveling around the country to NEW YORK—DVD, in need of legislated  are predicted to last through 1996, and ob-
meet with key retail chains. copy protection, has received the help of  servers doubt that Congress will consider
DANCE / CLUB PLAY 32 Santisi says, “We asked retailers how we two trade groups eager to smooth its path  legislation until well into 1997. If a bill is
pealslYEERSBACIAL * [BIORIG-TECEKTRA could be more competitive in catalog, and they to retail. passed into law next year, it probably would
_ answered that we needed a budget line. So we But the proposal put forward by the Mo-  not take effect until 1998, they add—nearly
DQ%%%/HQAH%ATSJ&%EIS C{{?&Es 32 created the Value Plus line” (Billboard, Oct. tion Picture Assn. of America and the Con-  two years after the first DVD players are
. BUSTA RHYMES « ELEKTRA ! 14, 1995). sumer Electronics Manufacturers Assn. as  scheduled to reach the market.
LATIN 20 The company then began considering how the first step toward a digital video record- As a result, it is likely that some of the
* AMOR * CHRISTIAN * MELODY to market Value Plus as a price point, how it ing act is too restrictive and too late for  more aggressive DVD-player vendors will
REB could be freshened, and what types of promo- Congressional passage this year, according  introduce their units either without anti-
% DOWN LOW [NOBODY HAS TO KNOW] 26| tions to run, she adds, which led to the cre- to sources close to the Information Tech-  copying circuitry or with a system that
R. KELLY FEATURING RONALD ISLEY » JvE ation of a distinct operation to market that nologies Industry council. could be different from the one eventually
RAP line, as well as the Pricebusters line. ITI, whose 30 computer hardware and  codified into law. Thomson Consumer Elec-
4 WOO-HAHII GOT YOU ALL IN CHECK 29 “We have seen the job Eli has done with the software manufacturers are expected to  tronics, for example, expects to have cir-
BUSTAIRGYMESEIEERA | Special Markets Group, so we have expanded adopt DVD as a storage medium, reported-  cuitry embedded in the machines it ships
ROCK / MAINSTREAM ROCK TRACKS his role,” Santisi says. The creation of the new. ly will attempt to scuttle the MPAA/CEMA  late this summer, says Larry Pesce, man-
S:A'?ET:SGMEQ';,T;Z’I'; 87 division “is a real strategic move in terms of anti-copy proposal unless it has a greater  ager of the company’s video group DVD
the line and also how we look at the market- say in the contents of draft legislation. procluct development.
ROCK / MODERN ROCK TRACKS 87 place, which is changing.” Among other things, ITI objects to Thomson’s anti-copying chip would be
i? EAVIACNE SUASEYA © @HETE O Bt The move to create a catalog marketing planned government oversight that it main-  able to read DVD discs {rom Hollywood
. TOP VIDEO SALES group is seen as part of the expected restruc- tains would put the Copyright Office in con- stu(_lios and other programming vendors
 BABE * UNi DIST. CORP 74 turing of Cema. The company has hired a con- trol of software usage. “We’ve fought that  willing to commit themselves to releasing
sulting firm, which has completed a study on tooth and nail,” says a source, titles before a new law is on the books.
HEALTH & FITNESS how Cema does business and, based on its Talks among the three trade groups and (Continued on page 96)
FTHEGRIN DWW ORKOUTIRITNESS WITHIFEAUA 76} findings, will realign the organization. Ac- —
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@ BY DEBORAH EVANS PRICE

NASHVILLE—As the music indus-
try moves further into the new tech-
nology age, Nashville-based pop al-
ternative label re:think is one step
ahead of the pack: It is the first
record company to enter a distribu-
tion/marketing parternship with a
commercial online service, America
Online.

All re:think albums will be re-
leased as enhanced CDs, which com-
bine music playable on standard au-
dio CD decks with multimedia
material accessible via a computer’s
CD-ROM drive. Each CD will also
include an AQL installer, which con-

re:think To Link Consumers
With AOL On Enhanced CDs

nects users to the online service. Af-
ter installing the AOL software, con-
sumers will be able to sample 15
hours of the service free of charge
before having to pay to join.

“Aside from the obvious front-end
promotional thrust, it’s really a mat-
ter of two companies that are for-
ward thinking,” says label founder
Charlie Peacock. “I hope it paints a
picture of two companies that saw an
opportunity and went for it.”

Re:think was founded late last
year by writer/producer/artist Pea-
cock. The company’s debut title will
be the June 11 release of “One Point
Oh: the rethink collection.” Peacock’s

(Continued on page 96)

RIAA Assists In
Record Seizure
Of Bogus CDs

B BY BILL HOLLAND

WASHINGTON, D.C.—In what in-
dustry officials are calling the biggest
U.S. bootleg bust of all time, the
Recording Industry Assn. of America
said April 3 that more than 200,000 al-
legedly bootleg, pirate, and counterfeit
CDs have been seized by the Asian
Crime Unit of Los Angeles, assisted by
U.S. Customs officials and the RIAA.

The bogus product has an estimated
street value of $6 million, according to
the RIAA. The huge seizure amounts
to twice the number of bootleg CDs the
RIAA assisted in seizing in 1995, RIAA
officiais said.

The raids began March 26 with the
seizure of 150,000 CDs from Optimax
Ine., a CD broker in Pomona, Calif. An
additional 50,000 CDs were later con-
fiscated from the residence of Neal
Schustack of Los Angeles, as well as
from his van and four mini-storage

(Continued on page 96)

Tommy Boy Reups
Warner Venture,
Creates Imprint

B BY DON JEFFREY

NEW YORK—Warner Music Group
has formed a new venture with rap and
dance label Tommy Boy Music, which
plans to start an imprint and branch out
into other areas of entertainment.

The new long-term deal, unlike the
contract that expired last year, is a joint
venture. Label chairman Tom Silver-
man has re-acquired 50% ownership in
the label he founded in 1981. He sold half
of it to Warner in 1986 and the other half
in 1989, although he remained as chair-
man.

Silverman says, “After nearly a four-
year negotiation, I feel great that it’s fi-
nally concluded and look forward to
blowing up a lot of exciting things that
people didn’t expect from us.”

Tommy Boy’s new label, Upaya, will
feature what Silverman describes as
“music of spiritual intent.” Targeted at
older consumers than Tommy Boy’s

(Continued on page 99)

NARM Commissions Distrib. Study

One-Stops Claim Pricing Disadvantages

® BY DON JEFFREY

NEW YORK—The National Assn. of
Recording Merchandisers has com-
missioned a $45,000 study of the distri-
bution and warehousing of musiec.
Wholesalers and some retail chains
hope the study will persuade record
companies to offer new pricing incen-
tives or discounts.

One-stop wholesalers, rackjobbers,
and retail chains that warehouse music
before distributing it to their stores
say that they incur costs that are not
carried by accounts whose CDs and
cassettes are shipped to stores direct-
ly by the manufacturers. The whole-
salers and warehousers say the added
costs place burdens on profitability at
a time when price wars at retail have

Salsoul Rides Again. The Right Stuff has licensed the master recordings of
New York-based dance label Salsoul Records. Late-spring reissues are planned
from Instant Funk, First Choice, Skyy, and Loleatta Holloway. Pictured
celebrating the deal, from left, are Malia Kleppinger, senior director of business
affairg, Right Stuff; Ken Cayre, president, Salsoul; Tom Cartwright, president,
Right Stuff; and Glenn LaRusso, consultant, Salsoul.

Music Publisher Buddy Morris Dies;
Established Edwin H. Morris & Co.

B BY IRV LICHTMAN

NEW YORK—Edwin H. “Buddy”
Morris, who created one of the major
independent musie publishing cata-
logs, died April 1 at his home in Thou-
sand Oaks, Calif. He was 89.

Considered a key factor in the cre-
ation of Warner Bros.” music publish-
ing interests in the early ’30s, Morris
left Warner Bros. Music to start Ed-
win H. Morris & Co. in 1940.

He ran Morris & Co. until 19786,
when it was sold to Paul McCartney
and integrated into McCartney’s
MPL Communications Ine. Morris
retired to Palm Springs, Calif.

At Warner Bros. Music, Morris,
who joined the company in the late
"20s at 21, played a role in the acquisi-
tion of major independent companies,
such as Witmark Music, Remick Mu-
sie, and T.B. Harms. (In the ’80s,
Warner Bros. Music acquired Chap-
pell Music, and it now operates as
Warner/Chappell Music, a top multi-
national music publisher.)

Morris is said to have convinced
songwriter Harry Warren to move
from New York to Hollywood, Calif.,
and team with lyricist Al Dubin to
write the songs for the Warner Bros.
film “42nd Street,” which is regarded
as one of the seminal Hollywood mu-
sicals. Warren and Dubin went on to
create dozens of songs for Warner
Bros. musicals.

At his company, Morris, who was
born Dee. 18, 1906, in Pittsburgh, as-
sembled a strong cast of songwriters,
including such legends as Sammy
Cahn, Jule Styne, Jimmy Van
Heusen, Harold Arlen, Ira Gershwin,
and Johnny Mercer. Among the
songs published by Morris & Co. are
“Autumn Leaves,” “The Christmas
Song,” “The Man That Got Away,”
“One For My Baby,” and “Stormy
Weather.”

In the '50s and 60s, Morris became
involved in Broadway scores and pub-
lished or co-published such shows as
“Peter Pan,” “Jamaica,” “Milk &
Honey,” “House Of Flowers,” “Hello,
Dolly!,” “Bye Bye, Birdie,” “Wildcat,”
“Mack And Mabel,” and “Applause.”

One of Morris’ most recent indus-
try appearances was at the 1994
Songwriters Hall of Fame induction
dinner in New York, where he re-
ceived the organization’s Abe Olman
Award for lifetime achievement as a
music publishing executive.

Morris is survived by five children,
seven grandchildren, and two great-
grandchildren. Private services are
scheduled for Sunday (7) in Los An-
geles. In lieu of flowers, the family
has requested that donations in Mor-
ris’ memory be sent to the Los Ange-
les chapter of the Make-A-Wish
Foundation of Los Angeles at 12121
Wilshire Blvd., Suite 310, Los Ange-
les, Calif. 90025; 310-207-3023.

made music margins minuscule.

These merchandisers believe record
companies should provide financial in-
centives to them for efficient execution
of services, such as order processing
and catalog fulfillment.

Robert DeFreitas, VP of purchas-
ing for AEC One Stop Group, says,
“We feel that because of the service we
provide for vendors—we basically buy
all their product, stock it deep, and
provide fulfillment for retailers—we
should be incentivized.”

The wholesalers have to charge
their retail accounts higher prices
than are paid by chains that have prod-
ucts shipped directly to their stores,
which has forced many independent,
retailers out of the business. And
chains with central warehouses, such
as Musicland, Camelot, and Trans
World, complain that their cost strue-
ture 1s higher than that of the direct-
shipped chains, such as Tower, HMV,
and Virgin.

Frank Lipsius, VP of one-stop Uni-
versal Record Distributing, says, “We
see our customer base at a severe dis-
advantage compared to people who
buy direct.”

Some one-stop executives say they
want record companies to reinstate
the “functional discounts” they abro-
gated several years ago. The discounts
resulted in different wholesale prices
for the various types of accounts.

But wholesalers familiar with the
proposed NARM study emphasize
that they are not seeking such a rein-
statement.

“It has nothing to do with the func-
tional discount,” says Robert Schnei-
der, a NARM board member who is
executive VP of rackjobber Anderson
Merchandisers. “NARM cannot par-
ticipate in any conversations geared at
discounts between suppliers and ac-
counts. It’s illegal.”

Rob Cain, president of one-stop Val-
ley Record Distributors and chairman
of the NARM subcommittee that com-
missioned the report, says, “The study
is to clarify the costs of the distribution
channel, to clarify the costs of differ-
ent activities in it.”

The idea for the study came about
when wholesalers and rackjobbers
met at the NARM convention in
Phoenix in October 1995. Arthur An-

(Continued on page 91)

‘Saturday Night Special’ To
Provide New TV Music Qutlet

# BY CRAIG ROSEN

LOS ANGELES—Label executives
and managers looking for a new live
work television will have their wish
granted Saturday (13), when “Satur-
day Night Special,” a weekly variety
show of which
utive producer, de- \
buts on the Fox ‘/‘,@
Broadcasting Co. —e—"
Although the show
tion team, which includes former
“MTV Video Music Awards” producer
Joel Gallen and manager Sandy Gallin
as executive producers—has managed
crop of talent that rivals the bookings
of such TV staples as “Saturday Night
Live,” “Late Show With David Letter-
man,” and “The Tonight Show.”
Bush and Melissa Etheridge. On tap
for the April 20 edition are D’Angelo
and Alice In Chains; April 27 will fea-
ture Garbage and Coolio; May 4 will
Pipe; May 11 will feature Stone Tem-
ple Pilots and Radiohead; and the May
18 date will include Foo Fighters and,
possibly, Patti Smith.

performance showcase on U.S. net-

Roseanne is an exec-

is an unproven commodity, its produe-

to enlist an impressive and diverse
Appearing on the debut episode are

showcase the Fugees and the Verve
The weekly show, which airs from

11 p.m. to midnight, will go up against
NBC’s “Saturday Night Live,” which
airs at 11:30 p.m. and has a long histo-
ry of quality music bookings. Unlike
“SNL,” however, which allows one act
to perform two songs on the program,
“Saturday Night Special” will feature
two acts per show.

“We want to give the audience vari-
ety,” says Gallen. “ ‘Saturday Night
Live’ has great bookings, but if you
don’t like the band that they have on
one week, there is no other option. On
our show, we’ll have two acts, so if you
don’t like one, hopefully you’ll like the
other.”

Since-the show does not feature a
house band, the acts will be given the
opportunity to warm up in segments
leading up to commercial breaks.
Gallen utilized this technique on the
“Video Music Awards” one year, when
Aerosmith launched into a cover of the
Beatles’ “I'm Down.”

Onthe “Saturday Night Special” de-
but, which was taped March 30, Bush
used the opportunity to cover the Sex
Pistols’ “Pretty Vacant.”

Says Gallen, “Instead of [former
“Saturday Night Live” bandleader]
G.E. Smith or [Letterman musical di-
rector] Paul Shaffer playing a song, we
have the [featured] bands warming up
with a cover or something. It's a warm-

(Continued on page 97)

Name Changed On Album Rock Tracks
Mainstream Rock List Mirrors Radio Shifts

A familiar chart gets a new name
this week, as Billboard’s 11-year-old
Album Rock Tracks chart becomes
Mainstream Rock Tracks.

With this change, the Billboard
chart’s name more closely resem-
bles that of its companion chart in
Rock Airplay Monitor.

“By changing the name from Al-
bum Rock to Mainstream Rock, we
are simply acknowledging a change

in the focus of rock radio,” says
chart manager Anthony Colombo.
“In the earlier days, it was more of a
free-form, album-based format.
Now the format is more song-fo-
cused, which is better reflected by
the chart’s new name.”

The 40-position Album Rock
Tracks chart first appeared in Bill-
board March 22, 1985.
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Great jazz begins with

Bob James - Lee Ritenour - Nathan East - Harvey Mason

6/12 Union Halt Phoenix, \Z

6/13 Coach House Sarn Juan Capistrano, CA
6/14 Humphrey's San Diego, CA
06/15 Playboy Juzz Festival/Hollvwood Bow! Los Arigeles, CA
6/16 Monterey Plaza Hotel Monterey, CA
7/25 Kresge Auditorium Interlochen, M
7/26 Nautica Stage Cleveland, OH
7/27 Chene Park Music Theater Detroit, MI
7/28 Skyline Stage at Navy Pier Cliicago, I1.
FOURPLAY BETWEEN THE SHEETS

(4/2-26656) (412-45340)
Gold. Gold. The new single:
“The Closer

| Get To You.”

At AC Radio now.

CELIXIR s

Grammy® Nominee for Best Contemporary Jazz Performance.
Winners of the 1995 Jazziz Readers Poll for Best Contemporary Jazz Album and Best Contemporary Jazz Group.

lIc Produced by Fourplay. Executive Producer: Bob James. Management: Fourplay c/o Mark Wexler. ©1996 Warner Bros. Records Inc. And no bitter after taste.
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Music As Commodity Bodes lll For Future?

l BY JOHN MARMADUKE

At this year’s National Assn. of Recording
Merchandisers convention, the favorite joke
was how label and distribution executives will
have to wear helmets to avoid the flak they're
getting from their customers over the profit-
less retailing of music priced as a commodity.

For three decades, record companies raised
prices to their trade accounts every two to
three years, making the business so pre-
dictably profitable as to attract large, multi-
national corporate ownership. Few noticed
that these price increases weren’t propor-
tionally passed on to their proprietary record
clubs. “Three for a dollar” became “three for
a penny,” and the first seed of the “conimodi-
tization” of music wus planted.

It didn’t take long for a Midwest chain of
electronics superstores to pick up on what
many retailers had been telling the music
industry: Customers don’t think a CD should
cost $15 when they frequently see ads tout-
Ing eight CDs for a penny.

Customer perception of value bred by the
$100 million annual advertising budgets of
record clubs built demand for lower prices—
a demand that was funneled toward the dis-
count stores that sold musie as a loss-leader
product to stimulate traftic.

There is a concern that the present trend
in music is parallel to what happened to the
toy industry 15 years ago. A front-page story
on the toy business in the Feh. 29 issue of The
Wall Street Journal should be required read-

ing for all music executives. A once-vibrant,
innovative industry is now consolidated into a
few players, repackaging and remerchandis-
ing similar and derivative toys. Toy industry
sales have slowed to slightly above the rate of
inflation.

Robert Steiner, son of the founder of Ken-
ner Toys, says in the Journal article, “When
discounters, like Kmart and Wal-Mart, took
over toy retailing in the late *70s and the "80s,
they didn’t employ salespeople with the time

‘What is the cost
to the industry if
music is relegat-
ed primarily to
large discount
chains?’

John Marmaduke is
president/CEO of Hast-
ings Books, Music &
Video, a 109-store chain
based in Amarillo,
Texas.

to demonstrate or explain toys. Instead, the
cut-price [movement] first placed the respon-
sibility of the product promotion on manufac-
turers—whose recourse became television.”

Today, toy companies spend three to five
times as much on marketing as they do on
product development. Little wonder the indus-
try is suffering from a chronie creativity
shortage.

THE GUEST OF HONOR WAS MISSING
Thanks for the thoughttul editorial about this
year’s National Assn. of Recording Merchan-
disers convention (“Missing at NARM: Product
Presentations,” Bill-

NADM board, April 6). It
articulated my own

thoughts very eloquent-

ly. While we've received lots of compliments for
shifting the focus of this year’s convention to the
business side of the industry, it did indeed feel
like “the guest of honor was missing.” I extend
an invitation to everyone in the industry to keep
thinking about the purpose of the convention,
particularly with respect to the role music and
entertainment can and should play during those
four days. We look forward to hearing from you
now and to seeing you next year in Orlando, Fla.
Thanks again, Billboard, for your support of
NARM and our events.

Pam Horovitz
President
NARM
Mariton, N.J.

HAIL, KING OF CINCINNATI

I want to thank Chris Morris for a fine Dec-
larations of Independents column concerning
one of the great pioneers of R&B musie, Syd
Nathan (Billboard, March 9). In a business in
which approximately 80% of the market is con-
trolled by the major labels. it is refreshing to
hear that a significant number of hits have
been recorded, pressed, and distributed in an
antiquated building on Brewster Avenue in
Cincinnati. Nathan's talent for picking hits was
legendary: Chubby Checket’s version of “The
Twist” was recorded by the King label, as was
the original version of the Peggy Lee hit

Record companies are being seduced by the
idea of selling more tonnage of superstar prod-
uct to accounts willing to sell it below cost in
order to increase their store traffic and, as a
result, sell other, more profitable items.

In the short term, this may be enticing. But
what is the cost to the industry if music is rel-
egated primarily to large discount chains?
With the exception of superstar releases,
music is not the same kind of driver for a des-
tination shopping experience as are electron-
ic and necessity items. Most discount stores
are located in power centers and are incon-
venient for short-term, impulse shopping.

Since the average consumer purchasing
music within the last 20 days will have visit-
ed a music outlet three times in that period,
we must ask the following hard questions
about this potential “discount store” scenario:

* What happens to the purchase of albums
by breaking and smaller-appeal artists?

* What happens to the phenomenon of peo-
ple hearing music on radio or MTV and going
out to purchase it the same day?

* What happens to emerging artists as the
“impulse” factor breaks down?

* What happens to artist development as
music increasingly becomes more marketing-
driven?

* What happens as a result of the increas-
ing correlation between purchasers paying
only $10.99 for a CD and forgoing any pur-
chase once an item is off sale?

If the toy industry is relevant, we know
what the future holds.

LETTERS

“Fever,” cut by Little Willie John.

We owe a great debt of
gratitude to a truly great
individual who paved the
road for us to follow. We
also owe a great debt of
gratitude to a fine publi-
cation like Billboard for
giving a voice to all
aspects of the music and
entertainment industry.

Dave Carmody
President

Nutfield Music
Londonderry, N.H.

NATHAN

CONTEMPORARY TRADITIONALISM

Congratulations on your new adult contem-
porary charts (Billboard, March 16). I am an
avid fan of the more traditional style of adult
contemporary musie,
which includes artists like
Peter Cetera and Michael
Bolton, and 1 was ex-
tremely pleased to see
Billboard respond to the
changes that have taken
place with adult contem-
porary. Your commitment
to identifying and re-
sponding to trends in
music will keep me subscribing to Billboard for
a long time to come.

CETERA

Derek Edmisten
Boone, N.C.

KEEP COUNTRY AUDIENCE IN THE MIX
As a club/mobile DJ, 1 receive many
requests from people asking where they can

purchase Country Club remix selections from
such artists as John Michael Montgomery,
Shania Twain, and the Bellamy Brothers. I
found it really foolish that the folks at Mer-
cury Nashville released a CD single of
Twain’s “(If You’re Not
In It For Love) I'm Qutta
Here!” and didn’t bother
with the remix. Most of
these requests come
from 20- to 35-year-olds,
who not only spend the
most money on music but
represent the future of
country.
Mark Cosenza
Lakewood, Colo.

GEORGE: WITHIN HIM, WITHOUT HIM

Just a note to say how much I enjoyed Tim-
othy White's interview with George Harrison
(The White Paper: “Magical History Tour,”
Billboard, Mareh 9).
White’s questions showed
great skill and knowledge,
and T was just faseinated
by all Harrison had to say
about the Beatles and the
creative process.

George has always
been on my list of people
T'd like to speak with for
a few hours, and your
interview moved him up even higher on that
list. But since I'm not likely to ever have the
pleasure, you've given me the next best thing.
Thanks for a great article!

Michaei C. Austin
Utica, N.Y.

HARRISON

Artieles and letters appearing on this page ser've as a forum for the expression of views of' general interest. The opinions offered here wre nol necessarily those of Billboard o its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Biliboard. 1515 Broadway, New York. N.Y. 10036

www americanradiohistorv com

BILLBOARD APRIL 13, 1996


www.americanradiohistory.com

PGD And The PolyGram Family Of Labels Thank Etveryone
In The Retail And Wholesale Community For Honoring Us
ONCE AGAIN As The NARM Distributor Of The Year



www.americanradiohistory.com

Fantastic!

M

Congratulations!

You've just qualified for the

BASF Master Award'

BASF has created the
BASF Master Award

to salute the No 1 albums
and singles in national
charts - irrespective of
music category.

The distinction is conferred
on productions using BASF
recording media in any of
the categories Session
Tape, Original Master or
Production Master as
defined in the Master Tape
Book from APRS.

AWARD

Recording Excellence g

PROFESSIONAL AUDIO VIDEO

wwWw americanradiohistorvy com

Recipients of the BASF
Master Award are the
producer, the sound
engineer and the studio.

Request your application
form your tape dealer or

your BASF agency as below.

Int.-HQ (49) 621/5920-366
USA (1) 800 225 4350
Canada (1) 800661 8273
UK (44) 181 908 8340
Australia (61) 92121559

BASF Magnetics GmbH
D-67059 Ludwigshafen

ADDED VALUE BY BASF

S R R B R R 5
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Island will always remember

Arthur Promoff

March 19, 1951 - March 17,1996

He touched the heart and soul ofeveryone he met.

Unfortunately, we had to say goodbye

(7]
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Soundgarden Digs Down To Its Roots

Act Returns To Gritty Original Sound On Third A&M Set

M BY MOIRA McCORMICK

“This isn’t our ‘Meet The Beatles,
that's for sure,” says Chris Cornell, lead
vocalist of Soundgarden, referring to the
May 21 A&M release of the band’s
“Down On The Upside.”

Cornell’s statement is his way of
acknowledging that Soundgarden’s new
album is a significant departure from its
predecessor, 1994’s “Superunknown.”

That disc, Soundgarden’s third for
A&M, was the band’s breakthrough hit,
selling 3 million copies in the U.S. Oniit,
the hard-rocking yet artsy Seattle four-
some took an unexpectedly poppier turn,
as evidenced by the melodic hit single
“Black Hole Sun,” and the mass audience
came running.

If any core fans were put off by the
more commereial sound and sucecess of
“Superunknown,” it's a safe bet they’ll
come back to the fold upon hearing
“Down On The Upside.” Its gritty,
stripped-down sound is in considerable
contrast to the relative gloss of “Supe-
runknown,” while the songs are more
challenging and less immediately acces-
sible. Although they are more straight-
forward and focused than Soundgarden’s
early work, the tunes retain the killer
riffs and off-kilter time signatures that
are the band’s trademarks.

In other words, anyone expecting the

SOUNDGARDEN

new album to be “Son Of Superunk-
nown” is in for a surprise: There’s not a
“Black Hole Sun” in the lot. A&M, how-
ever, is squarely behind the release,
according to president/CEO Al Cafaro.
“They’ve made a change, but it's the right
change,” he says. “This is growth. How a
band handles and follows up its break-
through says everything about its future.
Smart players don’t ‘follow up’ a hit
record in the literal sense [by recording
a like-sounding sequel].

“Those who've followed Soundgarden’s
career from the beginning,” Cafaro con-
tinues, “will find that ‘Down On The
Upside’ fits in powerfully and appropri-
ately. As for their new fans, I think this
record will play out more immediately
and powerfully than might be expected.”

Soundgarden, which is handled by
Seattle-based Susan Silver Manage-
ment, produced itself on this outing—a
first for the band during its major-label
recording career. One reason for this
was simply expedieney, according to

Code Blue Set Reaffirms Diddley’s
40 Years As A Rock’n’roll Legend

H BY JIM BESSMAN

NEW YORK—Ro Diddley’s Code Blue/
Atlantic debut, “A Man Among Men,” is
being heralded as his first major-label
release since RCA's “20th Anniversary”
album in 1976, as
well as a celebra-
tion of the legend-
ary guitarist’s 40th
anniversary in the
music business.
Actually, Did-
dley’s self-titled
first single—for
Chicago’s famed
Checker label—
came out in 1955,
but who’s counting?
Not 67-year-old Diddley, who recently
added the Rhythm & Blues Foundation’s
Lifetime Achievement Award to his man-
tle and is now set to do “whatever they
ask of me to make [the album] happen.”
There’s no need to ask about touring,

B8O DIDDLEY

as Diddley remains a consistent road
warrior. But Atlantic product manager
Pat Creed feels that with “A Man Among
Men,” Diddley can now “step up” to open-
ing for major contemporary rock acts.

“They’d be very happy to have him,
because they can see the master,” says
Creed. “Bo’s no lounge act: He rocks and
still puts on a great show.”

Barbara Shaw, who heads the U.S.
office of the U.K.-based Code Blue label,
notes that Atlantic’s VP of tour market-
ing Steve Davis and Diddley’s manager
Margo Lewis are seeking hip opening
slots “to try to educate. The average col-
lege kid has no clue that Bo wrote many
of the songs they love that influenced
their lives. If we get on something like
H.O.R.D.E, kids will be exposed and
they’ll get it, and it will open up the whole
world for them.”

In this regard, “A Man Among Men,”
which will be issued May 21, should be
tailor-made. While the material com-

(Continued on page 16)

drummer Matt Cameron, who says that
working with “Superunknown” produc-
er Michael Beinhorn was at times “a lit-
tle bit more of a struggle than it needed
to be, {although] the end result was very
good. But it could have taken us half the
time it did, getting a sound or going for a
certain approach, if we'd done it our-
selves.”

Adds Cornell, “For the most part,
we've produced ourselves on any record
we've made anyway. The ideas, arrange-
ments, and final say on the songs was all
us. We just realized that if you have an
ear for arrangement and know what you
want it to sound like, you're a producer

... Plus, it’s one less opinion to go through
if you want to freak out and just do some-
thing.”

Not surprisingly, A&M was “initially
concerned” about Soundgarden’s desire
to produce itself, says Cafaro: “Labels are
always wary of self-production, because

Praise For Almighty. Spoken-word label Mouth Almighty Records celebrates its
launch at a New York party heralding the imprint’s first release, “The United
States Of Poetry,” the soundtrack to the PBS series of the same name. Standing,
from left, are attorney Elliot Groffman, Mercury Records’ Jeff Brody and Celia
Hirshman, Mouth Almighty’s Bill Adler, Mercury’s David Leach, Mouth Almighty’s
Bob Holman, Mercury’s Danny Goldberg, Mouth Almighty’s Sekou Sundiata,
poet Tracie Morris, and Mouth Almighty’s Jim Coffman. Kneeling in front are nov-

there’ve been many failed efforts. But at
each step, it was clear this was working.

elist Darius James and guitarist Vernon Reid.

(Continued on page 16)

Caroline Opens London Office, Shifts
European, Ganadian Distribution

CARQLINE SPROUTS WINGS: Caroline Records has
opened a London office effective April 1. The move will
become official with a May 1 launch party featuring Car-
oline acts Ben Folds Five, Sincola, and Engine 88. Helm-
ing the office is John Paveley, who holds the title of sales
and marketing director. He will report to New York-based
Matt Voss, Caroline’s VP of international and VP of mar-
keting and promotion.

“Previous to now, Caroline has been released through
Virgin internationally. Obviously, there’s a pecking order,
and Caroline, for the most part, has not been featured
very high up on the priority sheets,” says Voss. Caroline
will now be distributed in the U.K. by Vital, one of Great
Britain’s largest indie distributors.

4AD in Los Angeles to move to New York to become
director of publicity for Mercury Records . . . Gina Orr
goes from Elektra’s publicity department to RCA in New
York . . . Revolution has added a slew of A&R execs to its
staff: Cliff Canter, formerly with Chrysalis Music Pub-
lishing; Geoff Siegel, previously with Columbia Records;
and Berko, who was with Warner/Chappell Music.

BANQUET TABLE: Beggars Banquet becomes the sec-
ond label, following Matador, to part ways this year with
Atlantic Records for distribution and marketing of select-
ed acts. Qutside of a handful of prior licensing agree-
ments, Beggars Banquet will now funnel its U.S. releases

through the Alternative Distribution

The first albums running through

SHURE

David Bymne
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THE SOUND OF PROFESSIONALS... WORLDWIDE.™

the new pipeline are releases by
Ben Folds Five, Sincola, Engine 88,
Lida Husik, and Idaho.

Given that Caroline is owned by
Virgin, such a move may have
caused a little friction, but Voss says
he held multiple meetings with Vir-

B

Alliance, which was already han-
dling a fair portion of Beggars’
records. The move should have lit-
tle impact on either party, since
very few Beggars’ acts, among
them Peter Murphy, the Charla-
tans U.K., and Grant McLennan,
went through Atlantic. An Atlantic

gin UK. head Paul Conroy, “who
understands Caroline’s role in the
Virgin world. We’re looking to
develop new blood, and the way to
do it is on our own. Virgin’s priorities have to be the Janet
Jacksons and Smashing Pumpkins of the world, where-
as ours are very different.” Virgin will continue to dis-
tribute Caroline in France and Germany, and Vital will
export to the rest of continental Europe.

Caroline is also making moves in North America. In
Mexico, the label has hired Jorge Alvarez as sales and
promotion manager. Based in Mexico City, Alvarez will
sell to the 20 key Mexican accounts. While distribution
will continue to be filled by EMI Mexico, previously Car-
oline had no one soliciting Mexican retailers on its behalf.
In Canada, Caroline has switched its distribution from
Virgin Canada to independent Page Distribution. Within
the next 18 months, Caroline also hopes to set up distrib-
ution in Japan and South America.

MAKING MOVES: Harry Palmer, GM of Relativity
Records, has left the company. Look for him to resurface
as GM of BMG Classics, replacing Steve Vining, who is
slated to become president of Windham Hill this summer
(The Beat, Billboard, March 23) . . . Robb Moore leaves

by Melinda Newman

representative confirms that the
labels have split.

AND THEN THERE WERE
TWO: First, Peter Gabriel leaves in 1975, and drum-
mer Phil Collins steps into the dual role of vocalist
and drummer of Genesis, reducing the band to a quar-
tet. Then in 1978, guitarist Steve Hackett leaves and
is not replaced; giving way to the band’s “And Then
There Were Three” album. Now, Collins has announced
that he is quitting Genesis, leaving Mike Rutherford
and Tony Banks. They are auditioning for a new
singer, so don’t look for them to remain a duo for long.

THIS AND THAT: Johnny Cash has recorded a cover
of Spain’s “Spiritual” for his upcoming American
Recordings album. No word yet if the track, which fea-
tures Flea on bass, will make the final cut . . . “Annie
Lennox . . . In The Park” will debut on the Disney
Channel Sunday (14) . . . A Shane MacGowan-less
version of the Pogues is on its first U.S. tour since
1991.

Assistance in preparing this column was provided by
Carrie Borzillo in Los Angeles.
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B BY LARRY LeBLANC

TORONTO—A&M Records may
have banked on Jann Arden’s sopho-
more  album, _

“Living Under | |
!

m |

|

|

1

singer/song-
writer with a U.S.
breakthrough,
but it probably
didn’t expect it to
happen so suddenly more than a year
after the set’s release.

However, the current U.S. success,
keyed to the breakout single “Insen-
sitive,” actually builds on a textbook
case of laying retail and radio ground-
work, stoking international interest,
and doing lots and lots of legwork.

“I feel like I've been working for

June,” to provide |
|
o

the Canadian
RECORDS

Work Is Prime Element Of
Success For A&M’s Arden

five years on this record,” says Ar-
den. “I've hardly been home in three

years.”
Produced by Ed Cherney (Eric
Clapton, Bonnie Raitt, Jackson
(Continued on page 20)

Miami’s Planet Soul In Orhit
With Strictly Rhythm Pop Hit

H BY LARRY FLICK

NEW YORK—The top 20 showing of
Planet Soul’s “Set U Free” on the Hot
100 Singles chart signals more than
unexpected pop S
success for the
underground Mi- | 74
ami dance duo: It ;%;/ y
introduces club- ]
land tastemaker _
Strictly Rhythm
Records to the pop mainstream.
Although the 6-year-old New York
indie has flirted with pop audiences
several times in the last two years—
most notably with the mid-charting “I
Like To Move It” by Reel 2 Real and
“Yolanda” by Reality—“Set U Free”
is the label’s first breakout hit, selling
320,000 units since its release in June
1995, according to SoundScan.

The single spent 16 weeks in the top
20 this winter-.
Rife with rapid shifts of tempo and

PLANET SOUL

stvle that lead the listener through
Latin-freestyle, hip-hop, and electro-
disco sounds in approximately four

(Continued on page 104)

COUNTRY

LATIN

Curb Merges Markets With Patty Cabrera

Singer’s Label Debut Seeks Christian, Latin Crossover

B BY DEBORAH EVANS PRICE

NASHVILLE—Curb Records sue-
cessfully re-entered the Christian
music market last fall with albums by
Whiteheart and Jonathan Pierce.
Now the Nashville-based label is tak-
ing that initiative a step further with
Patty Cabrera’s label debut, “Always
& Forever,” which marks Curb’s first
foray into the Latin music market. A
Spanish-language version of the al-
bum is due May 28.

“We had a meeting with Mike Curb
and [producer] Bob Parr, and I
shared with him my hope and desire
... to communicate and share my mu-
sic with the whole Latin world, my
people, and my roots,” says Cabrera.
“Mike Curb thought the Latin thing
was wonderful. They are willing to be
pioneers in that area, the first ones to
want and welcome it.”

The English-language version of
“Always & Forever” was released to

the Christian market in March, dis-
tributed by Warner Christian Distri-
bution. The Spanish version will be
released in May internationally

through WEA.

The English-language first single,
“Always & Forever,” is being played
on Christian radio stations; the label
plans to later release a single to main-

NEW YORK—When Joy Askew be-
gan recording
the songs that
appear on her
Private Music
debut, “Tender
City,” due April
16, an album was
the last thing on
her mind.

“I didn’t know | .
I was making a
record, and that gave me the freedom
to experiment and feel very free,”
Askew says. “I have a studio in my
house and can record any time, so 1
put down eight to 10 things, and about
a year later, I got a record deal.”

. L
Private Music

Joy Askew Steps Out Solo

Sidewoman Debuts On Private Music

Askew, who is best known as a
keyboard player and background
singer for a diverse group of artists
that includes Joe
Jackson, Peter
Gabriel, Laurie
Anderson, and
Rodney Crowell,
wrote or co-wrote
and produced the
material on “Ten-
der City.”

“If there’s one
thing I would
say,” Askew says, “it’s that I'm a
recordist. I'm not a normal song-
writer. I hear a mood, and that’s what
1 want to capture.” So, she says, the
chord structure, rhythm, and

(Continued on page 95)

ASKEW

stream radio.

According to Benson Curb, direc-
tor of national sales for Curb, the la-
bel is excited about the potential of
tapping the Latin market. In addition
to Cabrera’s dance/pop project, Curb
will release another Latin album, by
Miguel Mateos, May 28.

“We signed
Patty Cabrera be-
cause of her tal-
ent, obviously,
and the fact that
| she could be a pop

and contempo-
rary Christian artist and she has a
Latin background,” Curb says. “But
we didn’t particularly sign her to get
into the Latin marketplace ... Curb
sees that as a growing genre of music,
contemporary Christian as well as
Latin musie, and it’s a viable market.”

Curb says Cabrera will perform
during Gospel Music Week in April

(Continued on page 18)

U.K. Lottery Show
A Winning Gamble
For Music Acts

B BY PAUL SEXTON

CURB

LONDON—It’s Saturday night, and
the heads of promotion at U.K. record
companies are hoping that their artists
will get lucky.

Since BBC-TV's widely viewed “Na-
tional Lottery Live” opened its doors
to labels last fall as a promotional vehi-
cle, a number of top international acts
have appeared on the 15-minute show
and, for the most part, have enjoyed a
consequent boost in record sales.
Among those who have participated so
far this year are Celine Dion, Diana
Ross, Michael Bolton, Cher, Meat
Loaf, and Lionel Richie, as well as local
favorites Eternal and Boyzone.

(Continued on page 105)

Available

Douglas Spotted Eagle’s mastery of the Native American flute is revealed on
Closer to Far Away, his compelling Windham Hill album debus.
In oddition to collaborating with Peter Buffett, David Arkenstone, Kenny Rogers, and
Willie Nelson, Douglas Spotted Eagle has appeared on more than 40 recent projects including:

= The 1BS production of The Native Americans (featuring Robbie Robertson),
= The (BS soundtrack to 500 Nations
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Seeger’s ‘Pete’: Return Of A Legend
Living Music Set Melds Old, New Favorites

B BY JIM BESSMAN

NEW YORK—It took Paul Winter al-
most 14 years to see it through, but
with the April 16 release of “Pete,” the
leader of both the Paul Winter Consort
and the Living Music Records label
will deliver the first studio album from
folk legend Pete Seeger since 1979's
“Circles And Seasons.”

The 18-track Living Music set, co-
produced by Winter and veteran engi-
neer Tom Bates, contains Seeger sta-
ples, such as “My Rainbow Race” and
“Kisses Sweeter Than Wine”; tradi-
tional ballads, such as “The Water s
Wide”; the Leroy Carr blues number
“In The Evening”; activist rap
“Garbage”; and three songs he had not
recorded before, “Huddie Ledbetter
Was A Helluva Man,” “Natural History
(The Spider’s Web),” and “Russian
Song/Ode To Joy.”

It features Seeger on banjo and 12-
string, aided by Winter on soprano sax;
harmonica ace Howard Levy; Paul
Prestopino on banjo, mandolin, and

_ty chorus Gaudea-

guitar; Joanie Madden on pennywhis-
tle; bassist David Finek; and percus-
sionist Gordon Gottlieb. Backing
Seeger voeully are three choral groups:
the 30-piece Con-

necticut communi- | : 91

mus, the Union
Baptist Church
Singers Of New
Jersey, and the
Cathedral Singers
from the Cathedral
of St. John the Di-
vine in New York.

The material, Winter notes, repre-
sents Seeger and Winter’s mutual in-
terest in both Earth-related and sing-
along songs.

“Pete’s music should be a very active
part of our culture,” says Winter, who
cites his first Seeger concert—the 1963
performance at New York’s Carnegie
Hall at which the album “We Shall
Overcome” was taped by Winter jazz
sextet producer and Columbia Records
A&R legend John Hammond—as a

SEEGER

B BY ADAM WHITE

DUBLIN—The Irish music indus-
try celebrated simultaneously the
success of its newest and most sea-
soned acts March 29 at the 11th
IRMA Awards, which were marked
by a refreshing lack of the self-con-
sciousness often seen at awards
shows.

Longtime stars Van Morrison,
the Chieftains, and Mary Black
were honored for, respectively, best
Irish male artist album (“Days Like
This”), best folk/traditional album
(“The Long Black Veil”), and best
Irish female artist album (“Circus”).

During the evening show, which
was at Dublin’s Burlington hotel,

IRMA Awards Honor Irish Acts

Old And New Talents Earn Accolades

Black and Morrison performed,
with the latter continuing his good-
humored streak of recent appear-
ances with warm, soulful renditions
of Frank Sinatra’s “That’s Life” and
his own “Days Like This.”

Recognized for its longevity was
Clannad, recipient of the IRMA
Award for outstanding contribution
to the Irish music industry. Lead
singer Muaire Brennan publicly
thanked various BMG executives,
adding, “It looks like the next 20
vears might be easier.”

However, it was up-and-coming
stars the Corrs and Boyzone that
provided the event’s most high-en-
ergy moments, as they were hon-

(Continued on page 18)

“major revelation.”

“Besides his musical mission of all
these years, he has been on a kind of hu-
man mission: reaffirming and celebrat-
ing traditional and time-honored human
values of humility, sharing, community,
family, and reverence for the Earth,” he
says. “I see ‘Pete,’ then, as a primer for
the younger generations who aren’t yet
familiar with his music and as a reunion
for the masses who grew up on his per-
formances but haven’t heard [new mu-
sie] from him in years.”

Winter’s enthusiasm for his new
product from Seeger, who turns 77
May 3, is shared by Rita Houston, mu-
sic director of noncommercial triple-A
station WFUV New York.

Houston notes that Seeger per-
formed at the station last year as part
of its support of his Hudson River Sloop
Clearwater river cleanup campaign.
“Our audience will definitely be excited
about his 77th birthday and, of course,
his new album,” she says. “What’s so
great about it is that he leads others in

(Continued on page 99)

B BY JIM MACNIE

NEW YORK—Jazz artists often al-
ternate their playmates; the
process typically brings new per-
spectives to the music. But while it’s
infrequent for a —

leader to totally

|

revamp an en-

semble, guitarist ;
INONESUCH]|
|

Bill Frisell has
done exactly that
for his impres-
sive new None-
such record, “Quartet.”

Hitting streets Tuesday (9), “Quar-
tet” adds an edition to the diverse
contexts in which the jazz guitarist
operates. Gone is his longstanding
rhythm section of bassist Kermit
Driscoll and drummer Joey Baron; in
its place is a brass and strings four-
some that nudges Frisell’s music to-
ward the realm of the orchestral.

“It’s kind of scary,” admits the gui-

Jazz Guitarist Frisell Forms
Foursome For Nonesuch Set

tarist/composer. “Playing with new
people is odd, because you don’t know
what’s going to happen. But in a way,
it’s like going up to another level . . .
testing yourself.
That part feels
real good. With
this new group,
there’s a whole
different set of
musical circum-
stances.”

And perhaps an
update of com-
mercial maneu-
vers by Nonesuch as well. Frisell has
long been a favorite of jazz critics, and
advance coverage of “Quartet” has al-
ready begun.

“It always helps if the press is on
your side,” says Peter Clancy, the la-
bel’s VP of marketing and creative
services. “It’s nice to go out of the
gate with a down beat cover story.”

(Continued on puge 105)

FRISELL

Bipartisan Affair. U.S. Sens. Nancy Kassebaum, R-Kan., and Edward Kennedy,
D-Mass., recently hosted a reception at which renowned opera bass Samuel
Ramey was honored by the Recording Industry Assn. of America. Ramey, the
most recorded opera bass in history, was presented with a plaque in recognition
of “‘a consummate artistry which has conquered audiences throughout the
world.” Pictured celebrating, from left, are Joel Flatow, RIAA director of
government affairs; Hilary Rosen, RIAA president; Kennedy; Ramey; Kassebaum;

and Jay Berman, RIAA chairman.

RECORD COMPANIES. Kevin Gasser is
named senior VP at Hollywood
Records in Burbank, Calif. He was an
agent at Creative Artists Agency.

Jason Linn is named VP of alterna-
tive marketing at Mercury Records in
New York. He was director of college
marketing at Atlantic Records.

Relativity Records in New York ap-
points Tommy Thompson VP of ur-
ban music promotion. He was national
field director at RCA.

Julie Ballweg is promoted to senior
director of A&R administration for
MCA Records/Nashville. She was di-
rector of A&R administration.

Polydor USA appoints Jeff Davis
and Bruce McDonald national pro-
motion directors in Chicago and New
York, respectively. They were, respec-
tively, director of regional promotion
at Interscope Records and PD at
WHTG Monmouth County, N.J.

David Agnew is promoted to direc-
tor of business affairs for Sony Music

GASSER LINN
in Santa Monica, Calif. He was counsel
in the law department.

Revolution Records in Beverly
Hills, Calif. appoints Missy Worth se-
nior creative executive, Julie Farman
head of media and artist relations, and
Cliff Canter, Berko, and Geoff
Siegel to the A&R staff. They were,
respectively, senior VP at Columbia
Records, senior director of media and
artist relations at Epic Records, direc-
tor of A&R at Chrysalis Music Pub-
lishing, A&R  manager at
Warner/Chappell Music, and A&R
manager at Columbia.

EXECUT

V E

BALLWEG

THOMPSON

Geffen Records in Los Angeles pro-
motes Deborah Davis-Bonk to do-
mestic tour and marketing manager
and Derek Phillips to regional video
promation manager. They were, re-

spectively, A&R liaison and assistant.

in the video department.

Darren Higman is named VP/GM
at TAG Recordings in New York. He
was director of product development
for Atlantic Records.

Darren Eggleston is named head of

rock promotion at Maverick Record-
ing in Los Angeles. He was local pro-
motions manager for Epic Records.

TURNTABLE

Hootie, Marley
Rack Up New
Certs In March

B BY CHRIS MORRIS

LOS ANGELES—Hootie & the Blow-
fish, Bob Marley, Mariah Carey, Garth
Brooks, Shania Twain, and the Smash-
ing Pumpkins all logged new sales land-
marks in March certifications from the
Recording Industry Assn. of America.
Hootie’s indefatigable “Cracked
Rear View” marched to certified sales
of 13 million, becoming one of the three
best-selling debuts of all time. The At-
lantic album is now tied with Guns N’
Roses’ 1987 Geffen set “Appetite For
Destruction” and trails only Boston’s
self-titled 1976 bow on Epie, which is
certified at 15 million.
(Continued on page 95)

RS

MCDONALD

American Recordings in Burbank
names Jen Garber tour publicist. She
was a freelancer for the media rela-
tions department.

PUBLISHING. Don Kennedy is promot-
ed to director of music clearance at
MCA Music Publishing in Los Ange-
les. He was associate director.

RELATED FIELDS. VH1 in New York
promotes Lauren Zalaznick to VP
of original programming and devel-
opment and Mark Agnotti to VP of
production and names George Moll

AGNOTTI

ZALAZNICK

director of West Coast production
and development in Los Angeles.
They were, respectively, VP of on-air
promotions; VP of news, studios, and
specials; and an independent TV pro-
ducer.

Jon Podell is named acting head of
the music department of International
Creative Management in New York.
He is senior VP.

Norman Schoenfeld is named VP
of programming and media for the
Left Bank Organization in New York.
He was VP of original programming
and artist relations for VH1.
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Reprise’s Peter Wolf Reveals Himself

Former J. Geils Singer Gets Intimate On ‘Long Line’

M BY DAVID SPRAGUE

NEW YORK—For Peter Wolf, this time,
it’s personal. The singer and former front
man of the J. Geils Band says that “Long
Line,” his first solo album in more than
six years, may well be the most emotion-
ally naked album of his long recording
career.

“In the past, I always tended to dis-
tance myself in a Brill Building way, since
I found it difficult to get too revealing in
my songwriting,” says Wolf. “But I
always admired people who played their
lives, from Hank Williams to Muddy
Waters. When it came time to record this
album, I thought T was finally ready to
do that myself.”

“Long Line,” which will be released
May 14 on Reprise, is a surprisingly sub-
tle collection of intimate, soul-based bal-
lads and rootsy rock songs. They reflect
a maturity that transcends the jive-talk-
ing bravado of Wolf’s past work.

“T’'m not one to slip on the glasses and
wax pseudo-intellectual, but I needed to
redefine myself and do something that’s
relevant to who [ am now;” says Wolf, who
turned 50 in February. “There’s a part of
rock 'n’ roll that’s pure adolescence, but
it’s not only that. I've gotten rid of that
albatross: I don’t feel like I'm a gerbil in
a cage anymore.”

On “Long Line,” Wolf addresses those
feelings on such songs as “Riverside
Drive” and the introspective “Starving
To Death”—one of two tracks co-written
by Aimee Mann, who, the singer ac-
knowledges, “taught me a lot about writ-
ing and about where I was as a person.”
They also wrote “Forty To One.”

Reprise will look to establish a new pro-
file for Wolf as a solo artist and not mere-
ly capitalize on his past efforts, says Gary
Briggs, Reprise VP of artist development.
“The key for us is to relaunch Peter at
radio, to offer him sort of a rebirth,” says
Briggs. “I think with a fresh start on a
new label with a lot of enthusiasm, he can
achieve a breakthrough a lot like the one
Bonnie Raitt had.”

The album’s first single is the reflec-

What Do You
Want To-Sell

Angled Slat Steel Displays,
for once and for all.

Tha Look of Laathor

CAN-AM

Tha Strandith Of Stecl

800-387-9790
Fax: 908-475-1154

tive title track, which will be sent to rock
and triple-A radio April 23. At WBCN
Boston, where Wolf began his career as a
DJ in the late '60s, initial reaction to
“Long Line” has been extremely positive.

“It's a very impressive, very contempo-
rary-sounding album,” says Oedipus,
VP/PD at WBCN. “It doesn’t sound retro
in the least—it’s more an evolution in
Peter’s career. We'll definitely [play it] and
let the listeners
decide where we
take it from there.”

Wolf is in the
process of deciding
on a director to
shoot the accompa-
-, nying videoclip, but
e Briggs says the pri-

WOLF ority for artist and
label will be touring.

“Peter is his own best promotional
device,” says Briggs. “So we’re going to
get him out to see radio stations on a 12-
to 15-date promo tour of radio and retail
right on the heels of the record.”

Briggs says that Wolf will embark on
a club tour that will kick off later this
spring, leading into a spot on a larger
package tour that’s being negotiated.
Wolf, who is currently without manage-
ment, is booked by Premier Talent.

For nearly 15 years, Bronx, N.Y,, native
Wolf fronted the Boston-based J. Geils
Band, which racked up a handful of top
40 hits (including “Centerfold,” which

went to No. 1 in 1981) and established
itself as one of the leading draws on the
concert circuit.

Following an acrimonious 1983 split,
Wolf embarked on a solo career that
started out successfully enough with
1984’s “Lights Out,” an album that
spawned two hit singles. That momen-
tum was derailed when the EMI Ameri-
caimprint ceased operations on the heels
of the release of Wolf's follow-up, “Come
AsYou Are.” His career was further hurt
when he followed Irving Azoff to MCA,
only to see the executive leave that label
shortly after the 1990 release of “Up To
No Good.”

“It took a while to get through what—
and I'm being polite here—were some
major philosophical differences with
[MCAL,” says Wolf. “Between the con-
tractual morass and other things, it was
a scrambled-egg time in my life.”

After a period in which he retreated
to painting—a longtime love that he stud-
ied extensively in his teens and 20s—Wolf
began playing isolated dates in 1993. He
was signed to Reprise not long after that
return and began recording “Long Line”
in early "95.

“I've always looked at performing as
having a sacred quality,” says Wolf. “So
if I wasn’t completely prepared to make
an appropriate offering, I wasn't about to
go on tour. I know that I'm ready, willing,
and able to do that now, and I can’t wait
to get out there.”

CODE BLUE SET REAFFIRMS DIDDLEY’S LEGEND

(Continued from page 14)

prises new Diddley originals, it features
such marquee musical guests as Keith
Richards, Ron Wood, Richie Sambora,
the Shirelles, Jimmy Vaughan, and John-
ny “Guitar” Watson, along with Chuck
Berry’s pianist Johnnie Johnson, Did-
dley’s original harmonica player Billy
Boy Arnold, Muddy Waters and Eric
Clapton harpman Jerry Portnoy, and
Diddley’s regular touring band led by
bassist Debby Hastings. Despite the star
power, this is not a tribute album.

“It’s not a ‘Bo Aid’ kind of thing, but
lots of artists wanted to help him,” says
Shaw, noting, nevertheless, that Diddley
is like many early black rock’n’rollers
and R&B artists who never received the
royalties due them because music pub-
lishers and labels took advantage of
them.

“He’s been burned so many times,”
says Shaw. “He deserves a lot more
respect than he got from the industry,
and we all have a lot to prove to him. It
will be hard when he gets paid a lot of

. money [now] to go to [the] opening-act
[pay level], so there will be a lot of
changes and we’ll have to educate him as
well. But it’s a total education process for
us, too, as a blues label, because this isn’t
really a blues album, though it is blues-
based. And again, we need to educate the
public to who Bo is, because everybody
under 40 thinks he’s covering Rolling
Stones songs!”

The press angle, then, will be impor-
tant and is one that Creed expects to cap-
italize on “right out of the box.”

“How many people have a style named
after him?” asks Creed, referring to the
syncopated hambone “Diddley beat” that
is the guitarist’s musical trademark.
“He’s somebody with enduring interest,
having had commercials over the years—
including [cameos in the Bo Jackson] Bo

Knows spots—and being the genuine
musical legend that people want to play
with, like Bonnie Raitt just did on ‘The
Tonight Show.’ A lot of people cite him as
a formative influence, so all this should
afford us mainstream press coverage.”

Atlantic “will certainly go after radio,”
Creed adds, noting that album producer
Mike Vernon, president of Code Blue and
longtime British blues and rock produc-
er, has delivered a disc worthy of airplay
on several formats. “We’ll go to main-
stream rock, triple-A, blues specialty for-
mats—the sky’s the limit. [The album]
doesn’t sound dated in the least but is a
very blues/rock record, so there’s a num-
ber of formats to look at.”

There’s even rapping on “A Man
Among Men,” specifically, the anti-drug,
anti-gang track “Kids Don’t Do It,” which
features rapping by Diddley’s grandson
Philosopher G.

“I’'m a great-grandfather now, and I'm
deeply concerned about the welfare of
our children,” says Diddley. “This is one
way to get the message out.”

He adds that his music first took a
political turn on his 1993 album, “This
Should Not Be,” which was released on
the L.A. punk label Triple X—as was last
year’s “The Mighty Bo Diddley.”

“They did a jam-up job with me and
were good people,” Diddley says of the
Triple X staff. “I didn’t make a bunch of
bread, but they kept my name alive, which
is very important during slack years.

“When you reach my age, nobody’s
breaking down doors to get you, you dig?”
he continues. “I'm not what you'd call a
sex symbol—I'm not onstage to entice
women but to play the best I can and give
people their money’s worth. But now I
have the chance to try something with
the Code Blue thing, and I hope to do
everything I can to see that it works out.”

M BY CHRIS MORRIS

LOS ANGELES—Imperial Drag’s
self-titled debut, due May 14 on
Work Group, exhibits the befud-
dling wealth of musical influences
one might expect two former
members of Jellyfish to bring to
the table. Yet the co-presidents of
Work Group find the end product
original unto itself.

“You wind up in reviewer hell,
because everybody says, ‘This
record borrows from every-
thing,” ” says Jeff Ayeroff. “Well,
this record borrows from a lot of
things, and it finds its own unique-
ness in that.”

Ayeroff’s longtime business
partner Jordan Harris adds, “I
can [hear] so many things, but
when I listen to it, it’s got its own
sound . . . They’re all things that
I love, but they’ve integrated
them together in such a great
way.”

Work Group’s Imperial Drag
Dresses Debut In ’70s Style

Indeed, Imperial Drag melds a
wealth of rock and pop-rock
styles, mainly from the "70s: Sharp-
eared listeners may be able to pick
out the styles of
T. Rex, Mott The
Hoople, and the
Raspberries,
among others.

In that re-
spect, Imperial
Drag bears
some resem-
blance to Jel-
lyfish, the eclec-
tic Charisma
Records group
that included keyboardist Roger
Manning and guitarist/vocalist Eric
Dover in its touring incarnation.

Manning says that he wanted
to incorporate Dover’s writing
into Jellyfish.

“To make a long story short,
the band broke up,” Manning ex-

(Continued on page 18)

IMPERIAL DRAG

SOUNDGARDEN DIGS DOWN TO ITS ROOTS

(Continued from page 14)

It was a fun, rewarding process, and they
delivered.”

“Down On The Upside” was cut at
Seattle’s Studio Litho, which was built by
Pearl Jam’s Stone Gossard. “It used to be
an engraving warehouse,” says Cameron,
“It had a really natural vibe, very com-
fortable.” All four members of the band,
which includes guitarist Kim Thayil and
bassist Ben Shepard, contributed to the
songwriting process.

The first single, the Cornell-penned
album opener “Pretty Noose,” will be
released to modern rock, album rock,
hard rock, metal, and college radio April
30. No commerecial single will be available,

“Soundgarden is a core artist for us,”
says Mary Shuminas, music director of
modern rock WKQX Chicago. “We do
plan on playing the new album—we’ve
been running teaser promos before our
old Soundgarden songs, saying ‘new
Soundgarden soon’ to get our listeners
excited.”

“Down On The Upside” will have a lim-
ited-edition (10,000 copies) vinyl-only
release May 14, one week before the cas-
sette/CD release. “We'll be holding indus-
try-only listening parties prior to re-
lease,” says A&M VP of marketing Kelly
Mills, followed by fan record-release par-
ties in clubs the night before “Down On
The Upside” is released. “There will be
a satellite broadcast with the band, con-
sisting of an interview with music.” A
separate interview with music will be
made available on disc to the press;
Soundgarden has also done an electron-
ic press kit, which Mills describes as
“more like a short film.”

Mills says A&M will be doing promo-
tional tie-ins “with retail midnight sales
and the record-release parties, on a mar-
ket-by-market basis.” Plus, Soundgarden
will hold an online press conference at the
band’s Internet World Wide Web site the
night of the release. As for print ads,
Mills says, they will include fanzines and
nonmusic publications, such as skate-
board magazines, in addition to the tra-
ditional outlets.

“I expect the album to be huge out of
the box,” says Bob Bell, new-release

buyer for the 280-unit Wherehouse chain,
headquartered in Torrance, Calif. “It has
a good shot at debuting at No. 1. ‘Supe-
runknown’ established Soundgarden as
one of the biggest alternative bands in the
world.” Regarding the new album’s diver-
gence from the “Superunknown” sound,
Bell says that, if anything, “it’s good for
[the band’s] alternative credibility.”

The band will make its first live TV
appearance when it appears on the season
finale of “Saturday Night Live” May 18,
The show will be hosted by Jim Carrey.

As for video plans, the “Pretty Noose”
clip was shot in Seattle the first week of
April with first-time director Frank
Kozik, a visual artist and animator. Cor-
nell says to expect “animation, illustra-
tion, something really colorful—unlike
anything we've done.”

Soundgarden, which is booked by the
William Morris Agency domestically and
ICM internationally, starts touring June
21 as part of this year’s Lollapalooza line-
up. This is the band’s second stint on the
tour; its first was in 1992,

“One reason we wanted to go back was
that Metallica is headlining,” says Cor-
nell, “so it’s going to be a completely dif-
ferent audience than your average Lolla-
palooza. The other is that we’re going to
be playing in a lot more obscure mar-
kets.” Of course, Soundgarden is much
bigger now than in 1992, when its Lolla-
palooza set occurred in the early after-
noon. Cornell quips, ‘‘Yeah, now we're late
afternoon.”
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WORK GROUP’S IMPERIAL DRAG DRESSES DEBUT IN '70S STYLE

(Continued from page 16)

plains. “[Bandmate] Andy [Steur-
mer] and I were just kind of on the
outs personally. I knew that Eric
had a lot of material stockpiled. I
said, ‘Send me out a tape; I want
to check it out.” I thought the stuff
he was working on at the time and
the stuff I was working on at the
time were comparable. I thought
there was enough common ground
there to start working together
and start putting a group togeth-
er.”

Dover came to L.A. from his
home of Birmingham, Ala., and
Manning and Dover put together a
13-song demo. Virgin (home of
Charisma) waffled on signing the
band, so the musicians approached
the Work Group; Harris had signed
Jellyfish to Virgin when he ran the
company with Ayeroff years
before.

However, before a label deal was
finalized, Dover got a call to work
with Slash’s Snakepit, the hard
rock unit led by Guns N’ Roses’

lead guitarist.

“I didn’t have anything to offer
him,” Manning says of Dover. “The
record deal was in limbo. You know
GN’R: Slash basically told him to
seream for 55 minutes. And be-
cause Erie’s voice is really versa-
tile, as you can tell from our rec-
ord, he could do that also.”

POP-SAVVY MATERIAL

Imperial Drag’s pop-savvy orig-
inal material, published by Sun-
shine Suicide Songs/Virgin Music
(ASCAP), runs far afield from
Snakepit’s no-frills hard rock.

While Manning sidesteps at-
tempts to probe specific precur-
sors, he says of the band’s music,
“There was definitely a conscious
effort on a lot of this material to
write music that obviously had a
melodic and lyrical hook. But we
also really tried to go for songs
that had undeniable grooves, daney
albums, in the way that Zeppelin
would have done a funk song or

something. Do I dare say ‘riff-
rock? "

After onetime XTC producer
John Leckie bowed out of the
recording project, Imperial Drag
(which includes drummer Eric
Skodis and bassist Joseph Karnes)
entered the studio with Nashville-
based producer Brad Jones, who
has worked with Jill Sobule and
several Music City acts.

Manning says of Jones, “He was
only a few years older than us, so
when we made references to stuff,
he’d understand. At the same time,
it was important to us that, al-
though we were inspired by things
of the past and present, we don’t
get trapped in this retro bag.”

Ayeroff says, “The last thing
that this record is is a retro record.
It’s a very futuristic record. I
think this is a harbinger of what's
going to happen.”

The Work Group will kick off
Imperial Drag with the April 23
release of the single “Boy Or Girl.”

CURB MERGES MARKETS WITH PATTY CABRERA

(Continued from page 11)

and make a retail promotional tour this
summer. “We also plan to do some retail
price and positioning with the contempo-
rary Christian accounts, as well as [with]
the mainstream accounts,” he says. “The
whole idea is to get the image of Patty
Cabrera and the music out to as many
people as we can because they are going
to like what they hear and what they see.”

Judy Copeland, national sales director
for Nashville-based one-stop Central
South Music Sales, agrees. “It’s looking
really good across the board,” she says of
reaction to the album. “The appeal is
nationwide. It's an excellent album. She
has a wonderful voice, and she’s beautiful
to go with it. She’s come along with the
right style at the right time.”

HERITAGE AND FAITH

A Riverside, Calif., native of Cuban and
Puerto Rican descent, Cabrera has
always blended her cultural heritage and
faith into her music. However, her initial
career plans included law school, not per-
forming. But she made a tape that found
its way into the hands of a Word A&R
executive, who later flew to California to
see her sing in church and then offered
her a record deal.

She debuted in the Christian market
in spring 1991 with an album on Word.
“It’s been five years since my first record,
and I still get letters,” Cabrera says. “The
core that was developed is still there, The
radio stations have been faithful in keep-
ing my records in rotation.”

After her relationship with Word
ended, Cabrera returned to college—she
is pursuing her master’s degree in theol-
ogy—and was thinking about getting out
of the music business. Then she began
cutting demos with Parr, who brought her
to the attention of Curb,

“I really knew what I wanted this

FOR THE RECORD

David Kahne co-produced with
Soul Coughing nine songs on the
band’s album “Irresistible Bliss.”
His name was omitted in a story in
the April 6 issue.

record to be,” she says of “Always & For-
ever.” “I wanted a Latin feel, kind of an
urbany Latin pop thing.”

To help Cabrera achieve the sound they
were looking for, Parr brought in the
rhythm section of the Miami Sound
Machine and the same horn players heard
on several of Michael Jackson’s albums.
“They brought authenticity,” Cabrera
says. “You can't get any more real than
Gary Grant or Jerry Hey on horns. I was
honored.”

Cabrera says the English and Spanish
versions of her album will have a few dif-
ferences. “The mix will definitely be dif-
ferent,” she says of the latter. “It will be
mixed for the Spanish market. The songs
will be the same. We might replace one or
two tracks, but it will be basically the
same.”

Cabrera acknowledges there are dif-
ferences in the Christian and Latin mar-
kets in terms of visual style and approach,
Latin artists often present a very sensu-
al visual image that wouldn't be as well

received in the Christian marketplace.

“If who you are and what you sing is
sound enough, that’s all that matters,”
Cabrera says. “If I have to change the way
I dress, I don’t mind because the music is
still there and what I have to say is still
there. Every culture is different, and I
will be totally sensitive to whatever cul-
ture I'm in, as well as sensitive to what I
know spiritually.”

Benson Curb says the label plans to
take a grass-roots approach to marketing
Cabrera in both markets. One strategy
calls for so-called “brown-bag lunches” in
which Cabrera will sign autographs and
perform in shopping malls, Plans are also
in the works for a tour this summer:

Curb says others at the labe] are excit-
ed about the expansion into new territory
with the forthcoming Latin releases.
“We're diversifying, and I think it’s
good—if you don't go too far,” Curb says.
“If we had six Latin artists that would be
difficult, but with what we have now we
can really focus.”

IRMA AWARDS HONOR IRISH ACTS

(Continued from page 12)

ored for, respectively, best new Irish act
and best Irish group album (“Said And
Done”).

Boyzone also won an IRMA for best sin-
gle, “Key To My Life.” The Polydor-signed
quintet performed its current Irish hit,
“Coming Home Now;” for the Burlington
audience—and probably for the scores of
youngsters who had jostled and squeaked
around the hotel gates earlier that evening.

The Corrs performed an uplifting ver-
sion of their transatlantic hit single “Run-
away” during the IRMA show and demon-
strated their photogenic appeal the next
day with splashy press coverage in lead-
ing Irish newspapers. Earlier in the week,
the Corrs had helped publicize the 1996
Rhythm, Roots and Country festival,
which takes place May 3-5in Galway, Ire-
land. Steve Earle and k.d. lang, among oth-
ers, will join them at the Budweiser-spon-
sored event.

The Corrs’ IRMA honor was their sec-
ond such accolade in a matter of weeks;
siblings Andrea, Sharon, Caroline, and
Jim were named best new band at last

month's Hot Press Awards. The quartet’s
143/Lava/Atlantic album, “Forgiven, Not
Forgotten,” continues to occupy slots in
the Irish top 10 and, after 23 weeks, the
upper reaches of Billboard’s Heatseekers
chart.

International acts honored at this year’s
IRMA awards were Garth Brooks, for
best country album (“Fresh Horses”);
Michael Jackson, for best male artist
album (“HIStory: Past, Present And
Future—Book 17); Celine Dion, for best
female artist album (“D’Eux”); and Oasis,
for best group album (‘{What's The Story]
Morning Glory?”). All but Jackson sent
videotaped messages of appreciation,

An edited, hourlong version of the show
was broadeast on Ireland’s Network 2TV
channel March 30. In addition to the usual
strong turnout from the Irish entertain-
ment business, the IRMAs were attend-
ed by senior executives from the UK.,
including EMI Music Europe president
Rupert Perry, Warner Music U.K. chair-
man Rob Dickins, and BMG Records UK.
chairman John Preston.

“It will go to alternative and
rock radio,” Ayeroff says. “It’s not
a record that’ll just be all alterna-
tive. It’s a record that can go both
ways . .. It’ll probably be a pop
record eventually, but we're not
going there first. We have to devel-
op a base.”

Harris sees cross-format potential
for the album: “I feel that it’s so
refreshing that a lot of different for-
mats are going to respond to it. Al-
ready, the reaction at alternative and
rock radio has been exceptional.”

DELUXE PACKAGE

The album’s cover will comple-
ment its sound, which is at heart
"70s-derived. “The package is real-
ly funny,” Ayeroff says. “It’s this
great 70s coke mirror that one of
the guys brought in . .. The first
50,000 units have a foil-stamp star-
burst on them. The package is

-

going to be a little deluxe.”

Imperial Drag, which is man-
aged by Carr/Sharpe Management
in Beverly Hills, Calif., and booked
by ICM, has no firm tour plans as
yet. However, the group is per-
forming Wednesday (13) at a spe-
cial show for label personnel and
industry members at the Viper
Room in L.A.

“We’re having ‘Workstock,”” Ayer-
off says with a chuckle. “We're having
all of our staff come in, and we’re hav-
ing three days of music.”

“We're going to bring a lot of retail
and radio and press people down to see
the band,” Harris adds.

On May 7, Restless Records will
release a side project by Manning,
“The Moog Cookbook,” which fea-
tures synthesizer versions of con-
temporary rock tracks by the key-
boardist and collaborator Brian
Kehew.
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WORK IS PRIME ELEMENT IN SUCCESS OF A&M’S JANN ARDEN

(Continued from page 11)

Browne), “Living Under June” was re-
leased in the U.S. Feb. 28, 1995. Ac-
cording to SoundScan, the album has
sold 78,000 units in the States. “Insensi-
tive,” currently at No. 38 on Billboard’s
Hot 100 chart, has sold 47,000 units.

“We've got a hit,” says Al Cafaro,
chairman/CEO of A&M Records. “In a
time when the [radio] slots for ballads
are few and far between, this record is
carving out an audience for itself. We’re
getting heavy requests, and the phones
are incredible.”

“We're coming home,” says Rick
Stone, senior VP of promotion for A&M
in Los Angeles. “Last week, we got [top
40/adult] WPLJ [New York] and top
40s WSTR [Atlanta], WAPE [Jack-
sonville, Fla.], WFBC [Greenville, S.C.],
and WSNX [Grand Rapids, Mich.]. The
record could be a six-month hit on the
airwaves. It has minimum burn and a
high audience involvement.”

“The reaction to ‘Insensitive’ has
been marvelous here,” says Gary
Miller, music director of hot AC
WKEE Huntington, W.Va. “[Re-
sponse has] been incredible since day
one. We added it Aug. 9, and it’s still a
power [track] for us almost eight
months later.”

“People really identify with the
song,” says Stone. “It breaks the
stereotype of soft records being per-
ceived as adult-leaning, not requesting
immediately, and not selling singles to a
younger audience. When the record
went on the air, audiences said they
wanted to hear it again, and they went
out and bought it.”

Adds Beth Tallman, director of prod-
uct development for A&M, “Markets
where we’ve taken substantial [sales]
leaps and had real consistent airplay in-
clude New York, Los Angeles, Dallas,
Detroit, Houston, Seattle, San Diego,
Milwaukee, and Boston.”

“The album’s sales are picking up
substantially,” says John Artale, buyer
for the Pittsburgh-based National
Record Mart. “In March, it had its best
month so far here. It quadrupled its
sales from February. It’s safe tosay it’s
happening.”

“It’s building here,” says Tom
Hauserman, buying assistant for
Philadelphia-based retail chain the
Wall. “It’s not in our top 50, but there’s
certainly strong movement.”

“The record is starting to happen in
our area,” agrees Eric Keil, buyer with
the nine-store Compact Disc World in
South Plainfield, N.J. “It’s picked up
very nicely over the past several weeks.
It’s one of my favorite CDs. I think it
can go pretty far, because we do well
with artists like this with a folk/pop
bluesy type of thing, like Joan Os-
borne.” 3

Although Arden’s first release, the
1993 Cherney-produced “Time For
Mercy,” earned critical acclaim for Ar-
den and platinum status [100,000 sales]
in Canada, it failed to get significant
recognition in the U.S.

Arden’s manager (with Rudi LeVal-
ley), Neil MacGonigill of Music Works
Inc. in Calgary, Alberta, says, “A&M
shipped 6,000 units of the album and
took 4,000 back.” With the success of
“Insensitive,” A&M relaunched
“Time For Mercy” last October. Ac-
cording to SoundSecan, the album has
sold 7,000 units.

“Living Under June” was released in
Canada Aug. 5, 1994, and, boosted by
five top-charting singles—“Could I Be
Your Girl,” “Insensitive,” “Wonder

’

Drug,” “Unloved” (featuring Jackson
Browne), and “Good Mother”—has
sold 400,000 units there, according to
Bill Ott, executive VP/GM of PolyGram
Group Sales.

The album has been on The Record’s
retail chart for 84 weeks, peaking twice
at No. 10 (March 13 and April 17, 1995),
and was No. 57 on the trade publica-
tion’s April 8 retail chart. -

“Almost all her [Canadian] singles
are in recurrent [rotation] here,” says
Wayne Webster, music director of AC
CKIF'M (Mix 99.9) Toronto. “ ‘Insensi-
tive’ is in gold rotation; it’s been a real-
ly good female record.”

“The legs on this album are excel-
lent,” says Stewart Duncan, manager
of product support group for HMV
Canada. “After 18 months, it’s still in
the top 50 at our [Toronto] Yonge
Street store.”

SLOW BUILD

Arden’s legs have also been up to
the demands of nonstop promotion
behind the album and single—promo-
tion that won’t end any time soon.

“The U.K. is rereleasing ‘Insensi-
tive’ in May, and I'm going back [May
13-22] for 10 days of promotion,” she
says. “It almost makes my heart sink,
because you do get to a point where
you’re sick of working a record. You
don’t want to eat KFC every day. But
this kind of break may never come
again.”

Arden first heard “Insensitive” in a
Calgary club five years ago, when its
writer, Anne Moree, performed it.
Arden says she would have liked to
have recorded it for her debut album
but had enough of her own songs.

“I don’t know what it is about ‘Insen-
sitive,” but people do respond to it,” Ar-
den says. “I remember when I heard
Anne doit, and [ probably felt the sume
way that people do about it now.”

“ ‘Insensitive’ didn’t make the cut
on the first album, and then we spent
a lot of time pitching that song to oth-
er people,” recalls MacGonigill.

From early on, “Insensitive” was
earmarked as the second single from
“Living Under June.” Released in Oc-
tober 1994 in Canada, the single
peaked at No. 9 on The Record’s re-
tail single chart (Jan. 27, 1995), No. 2
on its contemporary hit radio chart
(Jan. 6, 1995), No. 1 on its pop adult
chart (Dec. 16, 1994), and No. 68 on its
album rock chart (Nov. 2, 1994).

GLOBAL INTEREST

Unexpectedly, “Insensitive” be-
came an early chart hit in Italy in Oc-
tober 1994, after Claudia Cevenini,
A&M product manager for Polydor
Italy, pitched it as a theme for a
provocative TV spot for Coin, Italy’s
leading retail elothing chain.

Viewer response was so intense
that Italian national radio added the
track, and Polydor moved up the al-
bum’s release in Italy to November
1994. The album has sold 25,000 cop-
ies in Italy, “mostly driven by that
commercial,” says Martin Kierszen-
baum, international marketing direc-
tor for A&M.

“Insensitive” also became a No. 1
single last August in Australia, reach-
ing platinum status (75,000 units) and
pushing sales of the album to 15,000
units, according to Kierszenbaum.

“During our annual roadshow to re-
tail and radio presenting upcoming
releases, people started clamoring for

the ‘Insensitive’ video,” says Kier-
szenbaum. “They said, ‘Put this out
here as a single, and we'll support it.’
We put it out; they supported it. Tt
was a complete; reaction to that song.
She went down there when the single
was peaking and did a promo tour.
Everybody loved her.”

“Australia was great,” says Arden.
“ ‘Insensitive’ had been No. 1 two
weeks before I arrived. [ sang in
malls, though, with a microphone and
a PA, and with an MC in a tuxedo an-
nouncing every five minutes, ‘“This is
your last chance to meet Jann Arden,
the singer of “Insensitive.” She’s here
now.’ That’s what [Australians] call
in-stores. It was a bit unnerving.”

U.S. TIMING RIGHT

In the U.S,, there was substantial
delay in launching “Insensitive” as a
follow-up to the album’s lead single,
“Could I Be Your Girl.” With fourth-
quarter label-priority releases by Del
Amitri, Janet Jackson, and Solo,
A&M’s promotion department, cog-
nizant of early reaction to the track in
the U.S,, insisted on waiting for an op-
portune window to launch the single.
Last November, it began to aggres-
sively work the song at U.S. radio.

Cafaro says, “The Canadian and
Australian successes on ‘Insensitive,’
coupled with the passion that many
people at A&M in America had for
Jann as an artist, made it plausible for
us to start 1996 with Jann Arden as
one of the first records we were going
to go after.

“[Billboard editor in chief Timothy
White’s Aug. 13, 1994| piece was also
a very significant part of the puzzle
early on,” continues Cafaro. “To see
that that kind of enthusiasm existed
apart from us hardened and focused
our own resolve about Jann.”

“We knew ‘Insensitive’ was a hit
because it had already been a hit else-
where, and we’d seen Jann perform
it,” says A&M’s Stone. “We went to
hot AC last November, and then we
swung over to [top 40] in mid-Janu-
ary. AC led the way, and a couple of
top 40s who wanted to play it early on.
Since then, we’ve been slowly inching
our way back into triple-A stations.”

According to Stone, early stations
playing ‘Insensitive’ were ACs
WKEE Huntington and WLZW Uti-
ca, N.Y ; top 40s WAYV Atlantic City,
N.J., and KKLQ San Diego; and hot
ACs KDMX Dallas, WBMX Boston,
KHMX Houston, and WKTI
Milwaukee.

Stone says, “Programmers kept
telling us, “This song is a hit’ and say-
ing, ‘That’s my wife’s favorite song’ or
‘That’s my girlfriend’s favorite song.’
What stood out about this song was
that where it got played, the audience
spoke, and they spoke quick. When it
went on the radio, it requested big.”

“It started off as a heavy female
record, but it spread to guys quickly,
which surprised us,” says WKEE’s
Miller. “Perhaps there are guys who
recognize themselves as being insen-
sitive or have been in relationships
with insensitive women.”

BIG-, SMALL-SCREEN EXPOSURE
The profile of “Insensitive” in the
U.S. was further boosted by a 2 /-
minute clip used in a key scene in the
New Line Cinema film “Bed Of Ros-
es,” which stars Christian Slater and
Mary Stuart Masterson and was re-

leased in January. “That film certain-
ly helped in cross-promoting the
record,” says A&M’s Tallman. “Then,
as we started building ‘Insensitive’ at
radio, television started to come into
play.”

Tallman cites Arden’s March 5 ap-
pearance on “Late Show With David
Letterman” and her March 7 date on
“Good Morning America” as being
key to significantly raising awareness
of Arden and ‘Insensitive’ in the U.S.

“Sales went up significantly the
week after those shows,” she says.
“We went from selling 3,000 copies to
5,000 copies of the album {per week].
We’re now looking to get a couple
more major TV shows in April.
They’re not confirmed, but it looks as
if we'll get in.”

“My only experience of recognition
in the United States has come from
television,” says Arden. “A woman on
a plane asked, ‘Were you on “Good
Morning America” yesterday? 1 said
I had been, and she said, ‘You look
better now.” That’s my experience of
the recognition factor in America.
Without MTV or VH1 airplay, Ameri-
cans may not know me, but they know
‘Insensitive.” ”

She adds, “The people supporting
my music are a very diverse bunch. [
don’t think my demographic is 18-25
or 25-55. [At concerts], I'm getting
young girls, families, grandparents
with grandkids, housewives, and sin-
gle mothers with their newest
boyfriends coming out. It’s just so
crazy. Go figure. I never thought my
music would appeal to younger peo-
ple, ever. [ thought it was too sad.”

To set up “Living Under June” in the
U.S,, the album and an electronic press
kit were first sent to the staff of Poly-
Gram Group Distribution in December
1994. Also, A&M’s account develop-
ment, account service, and college reps
were sent the Canadian version of the
album, along with press kits and a video
of the first Canadian single, “Could I Be
Your Girl,” to serviece to retail, radio,
and press.

In October 1994, Arden went to Eu-
rope on a promotional swing that in-
cluded Sweden, Denmark, Holland,
Germany, Italy, and England. This
was followed by a 10-city Canadian
promotional tour and a 20-date Cana-
dian concert tour in November. She
returned to Europe in February and
March 1995 for a 15-date tour that in-
cluded shows in Sweden, Denmark,
Belgium, Holland, Italy, Germany,
and England.

Following a 12-date Western Cana-
da tour, several one-off showcases,
and shows with Del Amitri and Steve
Forbert in the U.S in April and May
'95, Arden began an eight-week U.S.
club tour in early June.

Released in Canada on July 5, 1994,
the edgy “Could I Be Your Girl”
reached No. 1 on The Record’s pop
adult chart, No. 5 on its contemporary
hit radio chart, and No. 27 on its al-
bum rock radio chart.

As in Canada, “Could I Be Your
Girl,” marked by a hip-hop-style drum
loop, was the first single in the U.S.
A&M serviced the track to triple-A ra-
dio in February of last year, followed
by hot AC, mainstream AC, and top
40—with moderate results.

A&M executives, however, are in-
sistent that the groundwork laid by
“Could I Be Your Girl” was pivotal to
the strong reception later accorded

“Insensitive” by U.S. radio program-
mers.

“With ‘Could I Be Your Girl,” we
had a lot of radio, but we didn’t have a
[success] story,” says Stone. “Howev-
er, [in touring and doing promotional
appearances] Jann made a lot of
friends. Everywhere she went, she
was spectacular. Her personality got
out there. As a result, nobody came
back to me saying, ‘You put me on
that Jann Arden record, and it didn’t
work.””

“*‘Could I Be Your Girl’ was a mid-
chart record, but [U.S.] radio pro-
grammers really got to know her,”
says Tallman. “Jann made a lot of
friends who were willing to give her
the benetfit of the doubt for the second
track because of that.”

“I‘Could I Be Your Girl’] had some
success, particularly in San Franeis-
co, where KFOG played the daylights
out of it,” says MacGonigill. “We sold
about 25,000 albums by the end of the
single’s radio run. The peak was 1,600
albums a week. Then we went down to
300 albums a week until ‘Insensitive’
broke.”

After Arden’s U.S. tour came the
aforementioned 12-day promotional
tour of Australia, with six days in
Melbourne and six days in Sydney.
“Jann did between 90 and 105 inter-
views in that two-week period,” re-
calls MacGonigill. “From Sydney,
we returned to North America
through Los Angeles and Chicago,
arriving in Toronto at 2 a.m. That
night, she performed at an outdoor
show in London, Ontario, before
8,000 people.”

The next morning, Arden left for
Europe to open a 15-date Chris Isaak
tour Sept. 11-30 with shows in Italy,
Sweden, Denmark, Holland, and
England. This was followed by a 26-
date Canadian tour from Nov. 9 to
Dec. 12.

EUROPEAN RELAUNCH

With “Insensitive” heating up in
the U.S,, Kierszenbaum says there is
now a substantial opportunity to re-
launch “Living Under June” in Eu-
rope. “Insensitive” was released to
radio in Europe in late 1994, but air-
play was spotty.

“In the UK., we're going to go to
radio, as hopefully, ‘Insensitive’ is
peaking here on the charts in mid-
April, and release it there commer-
cially in May,” Kierszenbaum says.
“With Jann going over there, we’ll
hopefully get some TV opportunities.”

Before “Insensitive” began to ex-
plode at U.S. radio, Arden had
planned to be writing songs for a fol-
low-up album during this time. It was
slated to be recorded in June. She still
wants to release an album in Canada
as soon as possible.

“If it kills me, I'll have an album up
and running [in Canada] in the next
six months,” says Arden. “The U.S.
will wait, and I'm hoping they go with
[‘Living Under June’ track] ‘Good
Mother’ after ‘Insensitive.’ I have
April off. 'm going to spend a week in
Vancouver and then 10 days in
Nashville working. Then it takes Ed-
die and I two weeks to track. I can
still keep doing [promotional work] in
the States.”

MacGonigill adds, “For the rest of
the year, we’re committed to being
anywhere A&M wants us to be, any-
time.”
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BILLBOARDS H E A TS E E K E [R S, ALBUM CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in th
3 = SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY l I " top 100 of The Billboard 200 chart. When an album reaches this Ieeel the album Iannd the artist's subsequent alrbums are |mme%i-
ol = = g:( FOR WEEK ENDING APRIL 13, 1996 ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
T lg @ L§J § T | ARTIST WEEK ENDING APRIL TITLE available, (O) Albums with the greatest sales gains. © 1996, Billboard/BP! Communications.
1= © | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
* % % NO. 1 % % % 26 | 23 | 25 | MYSTIKAL BIG BOY 41581/JIVE (10.98/15 98) MIND OF MYSTIKAL
— | 1 | MARK KNOPFLER waRNER BROS. 46026 (10.98/16.98) GOLDEN HEART — | 1 | ART N’ SOUL NATURE BOY/BIG BEAT 92655/AG (10.98/15.98) TOUCH OF SOUL
3 11 | LONESTAR BNA 66642/RCA (9.98/15.98) LONESTAR 28 | 2 5 | GEORGE HOWARD GRP 9839 (10.98/16.98) ATTITUDE ADJUSTMENT
3 2 3 CHANTAY SAVAGE RCA 66775 (10.98/15.98) I WILL SURVIVE (DOIN' IT MY WAY) 79 27 16 JERALD DAEMYON GRP 9829 (9.98/16.98) THINKING ABOUT YOU
(4)| 6 | 21 | KENNY WAYNE SHEPHERD GiaNT 24621/ WARNER BROS. (10.98/15.98) LEDBETTER HEIGHTS 30 | 25 | 9 | LINDA DAVIS ARISTA 18804 (9.95/15.98) SOME THINGS ARE MEANT TO BE
5 10 | 33 | TERRI CLARK MERCURY NASHVILLE 526991 (10,98 EQ/16.98) TERR| CLARK 31 | 2 6 | STEVE GREEN SPARROW 51490 (9.98/13.98) THE LETTER
(B)| 14 | 5 | JANN ARDEN Aaw 540336 (10.98/15.98) LIVING TN 32 | 30 | 20 | DARYLE SINGLETARY GIANT 24606 WARNER BROS. (10 98/15.98) DARYLE SINGLETARY
7 | 5 | 7 | 2UNLIMITED RADIKAL 15446/CRITIQUE (10.98/15.95) HITS UNLIMITED 33 | 24 | 3 | SMOKIN' ARMADILLOS MCG CURB 77748/CURB (11.98/17.98) SMOKIN' ARMADILLOS
Il D VHIE,NIXONS Heii2057(io8/ 15 0) AR 3 | 44 | 5 | V.I.P MUSIC & ARTS SEMINAR MASS CHOIR VERITY 43014/IVE (10.98/15.98) STAND!
9 7 21 3T MJJ/550 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTHERHOOD @ 20 2 DJ KOOL CLR 7209 (10.98/15.98) (LET ME CLEAR MY THROAT)
— * K ‘N
1 | CELLA DWELLAS LOUD 66521+/RCA (10.98/15.98) REALMS ‘N REALITY 3 | 37 BB D) SCREW oo ovvr 1130t snn o oIS T
11 12 | 25 | DEBORAH COX ARISTA 18781 (10.98/15.98) DEBORAH COX
Rear (ST . 3 31 5 GARY CHAPMAN REUNION 16200/ARISTA (9.98/15.98) SHELTER
15 | 4 | GRAVITY KILLS TvT 5910 (10.98/16.98) GRAVITY KILLS
38 | 36 10 | JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH (EP)
13 4 2 BARENAKED LADIES REPRISE 46128/WARNER BROS. (10.98/15.98) BORN ON A PIRATE SHIP
39 | 28 |23 FROST RUTHLESS 1504*/RELATIVITY (10.98/16.98) SMILE NOW, DIE LATER
— | 1 | THE VERVE PIPE rca 66809 (10.98/15.98) VILLIANS w55 B o or crace T
WORD 67049/EPIC (9.98 EQ/15.98) WHOLE TRUTH
15 13 4 CASSANDRA WILSON BLUE NOTE 32861/CAPITOL (10.98/15.98) NEW MOON DAUGHTER T :
KILO wRAP 8147, B N i GET STARTED
18 | 15 | LEE ROY PARNELL CAREER 18790/ARISTA (10,98/15.98) WE ALL GET LUCKY SOMETIMES W e e ol e) OGS
@ — ) MARIA MCKEE GEFFEN 24819 (10.98/16.98) LIFE IS SWEET 42 37 7 RICOCHET COLUMBIA 67223 (10.98 EQ/15.98) RICOCHET
18 | 8 | 24 | THE CORRS 143/LAva 52612/AG (1098/15.98) FORGIVEN, NOT FORGOTTEN 43 | 47 B LUSH 4AD/REPRISE 46170'WARNER BROS. (10.98/16.98) OV
— | 1 | GUIDED BY VOICES mata0or 161+ (8.98/12.98) UNDER THE BUSHES, UNDER THE STARS 4 | 32 | 2 | JESSE POWELL SILAS 11287/MCA (9.98/15.98) JESSE POWELL
20 19 | 27 | JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART 45 | 42 | 20 | MANDY PATINKIN NONESUCH 79392/AG (10.98/16.98) OSCAR & STEVE
271 17 14 | SON VOLT WARNER BROS. 46010* (10.98/15.98) TRACE 46 | 29 7 MAD SKILLZ BIG BEAT/ATLANTIC 92623*/AG {10.98/15.98) FROM WHERE???
22 | 16 | 12 | RUBY CREATION/WORK 67458/COLUMBIA (10.98/15.98) SALT PETER — | 1 | GOLDFINGER MO0 53007/UNIVERSAL (10.98/16.98) GOLDFINGER
23 | 20 | 5 | THE SUBDUDES HIGH STREET 10344/WINOHAM HILL (10.98/15.98) PRIMITIVE STREAK — | 22 | RAY BOLTZ woro 41601/EPic (9.98 E15.98) THE CONCERT OF A LIFETIME
24 | 21 | 11 | ENRIQUE IGLESIAS FONOVISA 0506 (9.98/13.98) ENRIQUE IGLESIAS — | 42 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES
35 | 2 | TRACY BONHAM isLaND 524187+ (8.98/14.98) THE BURDENS OF BEING UPRIGHT — | 15 | BONEY JAMES WARNER BROS. 45913 (10.98/15.98) SEDUCTION
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARRIE BORZILLO

D INNER MUSIC: Robert
Earl Keen’s sixth album, the
rockin’ live set “No. 2 Live Din-
ner” on Sugar Hill Records, is
starting to show some healthy
sales. The album, released
March 19, clocked in at No. 6 on
the South Central Regional

Real Deal. Rapper Jackal
The Bear is beginning to
make waves with his debut
single, “For Real,” from his
forthcoming Union/Warlock
seltitled full-length-set. The
track, which has been a top
20 sefler at Tower in Philadel-
phia since September, is No.
83 on Hot R&B Singles this
week. KPWR (Power 106)
L.A’s Baka Boys did the
remixes. Jackal will perform
at Freaknic Weekend in
Atlanta April 19-21.

Roundup, which includes Keen’s
homebase of Texas.

This week, the album is No.
12 on South Central and bows at
No. 23 on the Mountain Region-
al Roundup. According to
SoundScan, the album has sold
more than 5,100 units to date.

While Keen’s fan base has
grown steadily from his previ-

ous recordings and amazing live
shows, sales of this album are
being fueled by Americana
radio and a bigger push at retail.

“The cosmic forces came
together on this release for us,”
says Bev Paul, director of sales
and marketing at the Durham,
N.C.-based label. “We tailor-
made a marketing campaign
around Americana radio and the
syndicated ‘John Boy & Billy’
radio show.”

The “John Boy & Billy” show,
syndicated on more than 30 sta-
tions nationwide, had
Keen perform a 90-
minute unplugged

R

Lonestar, Lonestar

Day Break. Reunion’s Third
Day delivers Southern rock
with vocals reminiscent of
Dave Matthews’. The band's
self-titled debut set is No. 23
on Top Contemporary Christ-
ian Albums and is due in the
mainstream market June 18.
Third Day will hit the road with
Newsboys in May.

REGIONAL HEATSEEK

MOUNTAIN

set last fall in support
of his 1994 reléase,
“Gringo Honeymoon.”

For “No. 2 Live
Dinner,” the label
provided a bunch of
CDs for the show to
give away. Keen will
be an on-air guest
Sunday (7).

Sugar Hill also did |
a posteard mailing | L

EAST NORTH CENTRAL

#1's

" NORTHEAST |
Mark Knopfler, Golden Heart

“It has been eight years since
his last live record,” says Paul,
who dubs the new set “the
Robert Earl Keen show to go.”
“We wanted to get this one as
close to going to his live show as
we could, so there’s a lot of erowd
singing in the background. This
is also a way to shine a light on
his new band.”

SELF PROMOTION: With the
release of Self’s second single,
“So Low,” Zoo has embarked on
the next phase of its marketing

efforts for the band

and its Spongebath/

| Zoo debut, “Sublimi-

‘ Verve Plpe, Villians

WEST NORTH CENTRAL
Gravity Kills, Gravity Kills

\i

A

nal Plastic Motives.”
J In March, Self,
along with the Gin
Blossoms, was pro-
moted by the Indie
Retailers Coalition at

MIDDLE ATLANTIC
Cella Dwellas, Realms ‘NReahfy more than 60 retail
]_ F_w_—__éL é_ — outlets. The stores

PACIFIC
Mark Knopfler, Golden Heart J

tied in with Block-
buster stores in the
“John Boy & Billy”
airplay markets. In
late March, 300 post-
cards went to listeners of the
radio show;, encouraging them to
go to Blockbuster for the spe-
cially priced “No. 2 Live Dinner”
and discounts on Keen'’s other
albums.

The ever-touring Keen will
appear on syndicated radio
show “Mountain Stage” May 19
and at Willie Nelson’s annual
July 4 picnic in Texas.

DJ Screw, 3 N The Mornin’

SOUTH CENTRAL

THE REGIONAL ROUNDUP

SOUTH ATLANTIC
DJ Koo| | Got Dat Feelin’

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN

. Lonestar Lonestar

Mark Knopfler Goiden Heart

The Refreshments fizzy Fuzzy Big & Buzzy

Terri Clark Terri Clark

Frost Smile Now, Die Later

Jann Arden Living Under June

Smokin' Armadillos Smokin’ Armadilios

Rhett Akins A Thousand Memories

Kenny Wayne Shepherd Ledbetter Heights
. 2 Unlimited Hits Unlimited

oYENAOhWN -

—

NORTHEAST
. Mark Knopfler Goiden Heart
Tracy Bonham Burdens Of Being Upright
Jann Arden Living Under June
The Nixons Forna
Cella Dwellas Reatms ‘N Reality
Ruby Salt Peter
Barenaked Ladies Born On A Pirate Ship
2 Unlimited Hits Unfimited
[ 9. The Corrs forgiven, Not Forgotten
. Cassandra Wilson New Moon Daughter

SoENOmALNE

—-

offered counter-top,

| interior, and window
displays; in-store play;
and listening-booth
exposure.

In April, 30-second
spots will air on MTV
in 10 key markets, and
the band will play sev-

eral festivals sponsored by mod-
ern rock radio stations.

Self, which is led by singer/
songwriter Matt Mahaffey, is
booked for shows sponsored by
WA AF Boston, WCHZ Augusta,
Ga., and WBZU Richmond, Va.

The band recently signed for
booking with Scott Clayton at
PGA in Nashville.

Features in Musician, B-Side,

Guitar, Kulture Deluxe, and Rip
magazines are slated to run this
month.

Jesse Peretz—who directed
the Foo Fighters’ “Big Me” clip
and Self’s first clip, “Cannon”—
will direct the video for “So
Low” in New York April 27-29.

B RIDES SING ANTHEM:
Zero Hour’s 22 Brides have
been asked by the Houston
Rockets to sing the national
anthem at the team’s game April

Worth A Look. Pop/alterna-
tive rock act PlankEye is the
recipient of Tooth & Nail's
biggest marketing budget
ever. The band’s third
album, “Commonwealth,” is
No. 18 on Top Contempo-
rary Christian Albums. A
large shipment goes to Best
Buy and other mainstream
retailers this month. Album
rock and modern rock
shouid take note of “B.C.”
The Southern California
band goes out on a 49-date
tour this summer.

18. The Rockets’ management
apparently heard the band’s song
“Lullabye” on local station
KTBZ. The New York-based
band will perform at the sta-
tion’s huge Buzz Fest on April 20.
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CYBERSE

A Full day symposium designed to help music industry professionals
find new creative tools and resources, network with others, manage
their careers, Eromote their music, spot new trends and stay on the

cutting edge of new technology.
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Michael Greene, President
and CEO, NARAS®

Nicholas Butterworth, Saturday, April 20
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L.V. Making It On His Own

Tommy Boy Pushing Rapper’s Debut Abroad

H BY J.R. REYNOLDS

LOS ANGELES—Because of the
worldwide success that L.V, has expe-
rienced as co-writer and guest vocalist
on labelmate Coolio’s Grammy-win-
ning “Gangsta’s Paradise,” Tommy
Boy has released “I Am L.V,” the clas-
sic soul crooner’s debut album, to the
international community well in
advance of its May 21 domestic release.

“He’s already performed in concert,
opening for Coolio at promotion and
pay dates in Europe, and response over
there was amazing because the British
have such an appreciation for classic
soul artists,” says L.Vs product man-
ager Audrey LaCatis, who is also
director of media and artist relations
at Tommy Boy. The album is distrib-
uted in the U.K. by Tommy Boy UK.
and by various independent labels
worldwide.

“TI Am L.V,” which was released
internationally March 15, was co-pro-
duced and written by the artist. Addi-
tional production was provided by Mon-
tell Jordan, Barr 9, Doug Rasheed,
Prode’je, and Treyvon Potts.

The set features gritty R&B ballads

that draw from classie soul influ-
ences—u result of the vocalist’s passion
for old-school sounds.

L.V says, “Growing up, I listened to
the Dramatics, the
Stylisties, Blood-
stone, Marvin
Gaye, Leroy Hud-
son ... but I dont
pattern myself
after anyone. |
also appreciate the
work of some of
today’s artists like
R. Kelly and Aaron

Hall.”

The Los Angeles native began his
recording career in 1989 singing on
projects by such rap acts as South
Central Cartel. He says, “Me and
Prode’je grew up in the same neigh-
borhood, and one day he usked me to
sing on a couple of tracks; I sang
through the hooks and under the raps.”

The germination of his solo deal
occurred during a visit at the home of
his manager, Paul Stewart, who was
playing him the musical hook to Ste-
vie Wonder’s 1976 single “Pastime
Paradise.”

New Label, Lineup Mark Release
By Critique’s Digital Underground

M BY HAVELOCK NELSON

NEW YORK—After a three-vear hiatus,
hip-hop funk collective Digital Under-
ground will release “Future Rhythm,” its
fourth full-length album, June 4.

Group leader Shock-G says the act’s
latest long-player attempts to break
new musical ground. “It’s just us tryin’
to step off into some places hip-hop

hasn’t yet gone,” he says.

Consisting of a youthful erew of pio-
neering P-Funk disciples, Digital
Underground debuted its arty-but-
down, nonconformist sound on 1990’s
“Sex Packets.” The set peaked at No. 8
on the Top R&B Albums chart and was
certified platinum by the Recording
Industry Assn. of America.

The project was followed by 1990’s
“This Is An E.P. Release,” which
reached No. 7on Top R&B Albums. In
1991, the act dropped “Sons Of The B”
which peaked at No. 23. Both sets were
certified gold.

Digital Underground’s last set for
Tommy Boy, “The Body-Hat Syn-

drome,” peaked at No. 16 on Top R&B
Albums in 1993.

The group spent six years on Tommy
Boy before signing with Winchester,
Mass.-based Critique Records. “This
company sees us differently than our
last one did,” says Shock-G, who dou-
bles as Humpty Hump in the group. “I
think Tommy Boy just saw our momen-
tary worth; Critique sees our long-
term value.”

Shock-G says he became aware of
Critique when an associate of I'oppa
Doo, an act on the label, told him about
the company. According to presi-
dent/CEQO Carl Strube, the act inked
with Critique in 1995 because of the
label’s A& R philosophy.

Strube says, “We sign performers
we feel have the talent and creativity to
come up with successful product, and
we give them room to fully exercise
their craft.”

In the past, Digital Underground has
spawned such suceessful spinoff acts
as 2Pac and Raw Fusion. On “Future
Rhythm,” new members Erika “Shay”
Sulpacal (vocals) and Eric Baker (gui-
tar) join Shock-G and group mainstays
Money B and DJ Fuze. The latter two
formed Raw Fusion.

Performing cameos on “Future
Rhythm” are the Luniz, Black Spooks,
Del Tha Funké Homosapien, Sophia,
and Parlay.

Citing “solo careers, production, and
wood-sheddin’ ” as the reasons for Dig-
ital Underground’s extended absence
from recording, Shock-G says thatin an
effort to “make the new album decent
and different,” he “reflected and
thought about the road ahead” before
re-entering the studio.

(Continued on page 29)

Says L.V, whose songs are licensed
by T-Boy Music, “I heard the track and
started singing and writing over it.
Then Coolio [also managed by Stew-
art] heard it and wanted to rap over it.”

The track, renamed “Gangsta’s Par-
adise,” was eventually placed on MCA’s
1995 “Dangerous Minds” soundtrack
and became a hit, peaking at No. 1 on
the Hot 100 and No. 2 on the Hot R&B
Singles charts. The record went on to
be win best solo rap performance at
this year’s Grammy Awards.

(Continued on page 29)

Rollin’ With A New Crew. R&
after signing a recording deal with Jive Records. Pictured, from left, are Joe's
manager, Michelle Williams; Jive president Barry Weiss; Joe; and Zomba
Recording Corp. chairman/CEO Clive Calder.

R

B vocalist Joe kicks it with his new label posse

TAKE IT TO THE STAGE: It was one of the best hip-
hop shows I've ever attended, and many of the other tick-
et-holders seemed to agree. On April 1, the House of Blues
in Los Angeles presented a rap-stravaganza evening fea-
turing the Goodie Mob, the Roots, and the Fugees. Each
act brought its unique personality to the stage and left the
spirited audience howling for more.

LaFace act the Goodie Mob opened the evening with
hard-edged rap that was driven by deep, rumbling elec-
tric basslines and a growling urban vibe.

Next came the Roots, whose way-out performance bor-
dering on hip-hop alternative wus packed with dope
rhythms and rhymes. The Geffen band made optimum use
of its live-band format, with drummer B.R.O. THE R.?
deftly styling his size XL ’fro between skin beats and rim
shots.

Headlining the evening was the much-anticipated
Fugees, who did Columbia
proud with their incredible
high-energy show. Unlike
many acts today, the Fugees
deliver a well-orchestrated
concert, one that combines
diverse musicality with keenly
crafted showmanship and
spontaneity.

A true mark of a good per-

The
Rhythm
and the

Blues

Fugees Shine At Rap-Stravaganza; Yeofi Brings
‘Necessary Madness’ To Black Alternative

prestigious firm Loeb & Loeb; Roberts was president/gen-
eral counsel of Solar Records.

CORRECT MOVE: Jamaican reggae singer George
Nooks—who won two Tamika Awards last year for his
song “Guilty"—and dancehall artist Lupa are the latest
artists to join L.A.-based Correct Records. Nooks’ unti-
tled album. due this summer, features several track col-
laborations with Lupa, including “Real Man,” the first sin-
gle, which is produced by P.K. and the Beatnuts’ Psycho
Les. The single is scheduled for release April 30. Lupa’s
solo set has yet to be scheduled.

DIVA ALERT: “Divas: Simply Singing” will return for
its seventh annual benefit performance May 11 at the
Wilshire Ebell Theatre in Los Angeles.

Hosting once again will be Sheryl Lee Ralph, who diva-
tizes several artists for the |
evening’s musical exhibition.
Among the chosen ones are
Terry Ellis, Oleta Adams,
Deborah Cox, Valerie Simp-
son, Vesta, Rachelle FFarrell,
Mona Lisa, Loni Anderson,
Diana King, Jennifer Holi-
day, and Monifah.

“Divas: Simply Singing,”

former is the ability to invoke
a spellbinding will on an audi-
ence. The Fugees incited the
sell-out erowd to vocal frenzy,
then reeled it back in to near silence as the hip-hop trio
delivered serious, introspective, lyrical passages. Not since
the heydays of Parliament and Earth, Wind & Fire have
I witnessed such emotional control over an audience. And
the Fugees made it look easy.

ATLANTIC rhythm alternative artist Yeofi is doing a
final polish of “Necessary Madness,” his debut album,
which is scheduled for release in early July. Atlantic busi-
ness/creative affairs senior VP Bob Johnson, who signed
the UK. vocalist, says that in addition to Yeofi's multigenre
music approach, “he’s 1 songwriter whose lyrical content
depicts a realistic reflection of the joys and problems in
today’s society, which should help him connect not only
with socially conscious consumers, but with mainstream
record buyers as well.”

Los Angeles-based Yeofi is the latest in a string of black
alternative artists stepping to the plate. Atlantic is still
fine-tuning its marketing strategy, and Johnson says,
“We're going to market him to R&B, alternative, and rock,
because his music crosses through all of those genres.”

P OWER MOVE: Veteran entertainment attorneys Leroy
Bobbitt and Virgil Roberts have paired to form the Santa
Monica, Calif -based, full-service entertainment law firm
Bobbitt & Roberts. Bobbitt was a 16-year partner with

by J. R. Reynolds

which benefits AIDS research,
has earned a reputation as one
of the best showcases in town.

CLARIFICATION: A head-
line in last week’s Color Me Badd story in this section
misidentified the group’s label affiliation. The act is signed
to Revolution, which was formerly known as Giant.

H IP BOP ESSENCE has delivered two new sets worthy
of listening consideration. “Hub Art” by Freddie Hub-
bard features the brassy sonics of trumpeters Marcus
Belgrave, Eddie Henderson, and Wallace Roney and
includes the deep vibes of bassist Ron Carter, the soar-
ing saxophone play of Javon Jackson, and the ivory
strokes of pianist Cedar Walton.

The label has also released “Afro Cubano Chant,” a col-
lection of tracks that expertly weave sassy, saucy Afro-
Cuban and Latin rhythms into a high-energy platter good
for anyone’s auditory pleasure. Players on the set include
Bob James on piano, Gato Barbieri on tenor sax, Lenny
White on drums, Steve Berrios on percussion, Andy Gon-
zales on acoustic bass, and Mike Mainieri on vibraphone.

CLOSING NOTE: Veteran blues keyboardist Willie “Big
Boogie Dee” Mitchell died March 27 of heart complica-
tions. Mitchell played with B.B. King and other national-
ly known blues acts but established a considerable follow-
ing around Youngstown, Ohio, where he resided for 25
years. Mitchell was born in Mobile, Ala.
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Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 93 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
- = —
AEE g1E|3
2|22 z|13|¢e
ol |w | TITLE o || & TITLE
£ | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) £ | 3| = | ARTIST (LABEL/DISTRIBUTING LABEL)
PLEASE DON'T GO
* & NO.1 & 49| 2 | |uMATURE (MCA)
ALLTHEWIN!E(YOURMANWGJ'TDO) SCENT OF ATTRACTION
L | 13| o€ sian) atNo. 1 46 | 7 | BATRA DUET WITH AARON HALL (550 MUSIC)
LADY WHERE DO U WANT ME TO PUT IT
2| 21168 panceio (EMD) 4039|119 so0 (PERSPECTIVE)
DOWN LOW (NOBODY HAS TG KNOW) ALL | NEED
3| 3 120 | R7KELLY FEATURING RONALD ISLEY UIVE) 45110| Jsse POWELL (SILAS/MCA)
4ala]7 KILLING ME SOFTLY 421401 24 EXHALE (SHOOP SHOOP)
FUGEES (RUFFHOUSE/COLUMBIA) WHITNEY HOUSTON (ARISTA)
ALWAYS BE MY BABY CAN'T HANG
(358 MARIAH CAREY (COLUMBIA) 75§ 2 | YSCAPE (SO SO DEF/COLUMBIA)
YOU'RE THE ONE 1,2,3,4 (SUMPIN’ NEW)
(&) 8 | 4 SWV (RCA) 441441 4| CE610 Tommy BoY)
SITTIN’ UP IN MY ROOM BABY, BABY, BABY, BABY, BABY...
7618 granpy (ARISTA) 45| 411 19| ity (JVE)
| WILL SURVIVE ONE SWEET DAY
9| 32 | cranTAY SAVAGE (RCA) 46|33 | 26 | yaRiAn CAREY & BOYZ Il MEN (COLUMBIA)
COUNT ON ME TELL ME
@f11] 7 WHITNEY HOUSTON & CECE WINANS (ARISTA) 47| 43 | 38| GRoGVE THEORY (EPIC) =
NOT GON’ CRY HEY LOVER
1007 (19 MARY J. BLIGE (ARISTA) 48147 25| ["coOL ) (DEF JAM/RALASLAND)
LET IT FLOW LOVE U 4 LIFE
11110 119 | 76 BRAXTON (ARISTA) 43|48 24 JODECI (UPTOWN/MCA)
EVER SINCE YOU WENT AWAY READY OR NOT
17110 | jarw sout (NATURE BOY/BIG BEAT/ATLANTIC) 4|3 FUGEES (RUFFHOUSE/COLUMBIA}
5 0'CLOCK NO MORE GAMES
15| 8 | RoNCHALANT (MCA) (BD)| 53 | 5 SKIN DEEP {LOOSE CANNON/ISLAND)
DOIN IT NEW YORK, NEW YORK
2019 LL COOL J (DEF JAM/RAL/ISLAND) 52 SLE 6 | Tha D0GG POUND (OEATH ROW/INTERSCOPE)
@ 61| A THIN LINE BETWEEN LOVE & HATE 53150 23 TONITE'S THA NIGHT
H-TOWN (JAC-MAC/WARNER BROS.} KRIS KROSS (RUFFHOUSE/COLUMBIA)
1611314 CALIFORNIA LOVE 54|57 HAVE | NEVER
2PAC(FEAT. DR, DRE AND R TROUTMAN) (DEATHROW) A FEW GOOD MEN (LAFACE/ARISTA)
GET MONEY WHY | LOVE YOU SO MUCH
22|20 JUNIOR MAF A (UNDFAYBIG BEAT/ATLANTIC) (59| 63| 2 MONICA (ROWDY/ARISTA)
CAN'T BE WASTING MY TIME FU-GEE-LA
19 | 11| VONA LISA FEAT, LOST BOYZ (ISLAND) 36|42 12 FUGEES (RUFFHOUSE/COLUMBIA)
NO ONE ELSE DON'T RUSH
18112\ 23 | vorar (BAD BOY/ARISTA} 57155 8 | sk (ELEKTRA/EEG)
DON'T WANNA LOSE YOU WHAT DID | DO TO YOU?
24| 4 | [IGNEL RICHIE (MERCURY) 98 | 7 | TERRY ELLIS (EASTWEST/EEG)
WQO-HAH!! GOT YOU ALL IN CHECK SHADOW BOXIN'
23|38 BugrA RHYMES (ELEKTRA/EEG) —| 1| Genius/Gza (GEFFEN)
BEFORE YOU WALK OUT OF MY LIFE AIN'T NO NIGGA
22| 14| 33| \iowica (ROWDY/ARISTA) 6812 | javz (ROC-A-FELLA/FREEZE/PRIORITY)
WHO DO U LOVE EVERYDAY & EVERYNIGHT
(2513 OEBORAH COX (ARISTA} 61136 |16 YVETTE MICHELLE (LOUD/RCA)
SLOW JAMS SOUL FOOD
31| 7 | QUINCY JONES (QWEST/WARNER BROS.) 623 GOODIE MOB (LAFACE/ARISTA)
DO YOU WANT TO LET ME CLEAR MY THROAT
25| 18 | 25 | XSCAPE (S0 SO DEF/COLUMBIA) —| o KOOL (CLR) )
LET'S LAY TOGETHER WIND BENEATH MY WINGS
36| 11 THE ISLEY BROTHERS (ISLAND) 64 | 57 | 12 | Gepap LEVERT & EDDE LEVERT, SR. (EASTWEST)
AIN'T NOBODY GIVE ME THE NIGHT
38 | 8 | FAITH EVANS (BAD BOV/ARISTA) 851 59 | 11 | FANDY CRAWFORD (BLUEMOON/ATLANTIC)
ONE FOR THE MONEY LIVE AND DIE FOR HIP HOP
29| 6 | {ioRACE BROWN (MOTOWN) | 1| Kris kROSS (RUFFHOUSE/COLUMBIA)
KEEP TRYIN’ WE GOT IT
22112 GROOVE THEORY (EPIC) 67 | 60 | 22 IMMATURE (FEATURING SMOOTH) (MCA) |
KISSIN' YOU WHY YOU TREAT ME SO BAD
3515 | toraL (BAD BOY/ARISTA) ] 68 |61) 3 SHAGGY FEAT. GRAND PUBA (VIRGIN)
NOBODY KNOWS TRADE IN MY LIFE
31127 | 17 | 71 TONY RICH PROJECT (LAFACE/ARISTA) 019 |g KELLY JIVE)
| MISS YOU (COME BACK HOME) DON'T GIVE UP
(32 34| 30 MONIFAH (UPTOWN/MCA) 70164119 ISLAND INSPIRATIONAL ALL STARS (ISLAND)
KEEP ON, KEEPIN’ ON 1 AIN'T MAD AT CHA
33[301 9 MC LYTE FEAT. XSCAPE (FLAVOR UNIT/ELEKTRA) MK 2PAC (DEATH ROW/INTERSCOPE)
3412610 STAIRWAY TO HEAVEN 72167 8 UKNOWHOWWEDU
PURE SOUL (STEP SUN/INTERSCOPE} BAHAMADIA (CHRYSALIS/EM))
RENEE SCANDALOUS
35128 6 | (051 60v2 (ISLAND) @[ 74| 4 THE CLICK (SICK WID' IT/IIVE)
SOON AS | GET HOME HOUSE KEEPER
36 |32 | 28 | Zi7H Evans {BAD BOY/ARISTA) — | 1| MeN OF vizion (MJJEPIC)
@ 65| 2 THA CROSSROADS —11 BRING IT ON
BONE THUGS-N-HARMONY (RUTHLESS) | KINO WATSON (COLUMBIA)

() Records with the greatest airplay gains. © 1996 Billboard/BPI Communications.

HOT R&B REBIIRRENT AIRPLAY

1| |1 | WHOCAN | RUNTO 14 2 | DIGGIN' ON YOU
XSCAPE (SO SO DEF/COLUMBIA) TLC (LAFACE/ARISTA)

211 |2 | WHERE EVER YOU ARE 15| 11| 10| 'TIL YOU DO ME RIGHT
TERRY ELLIS (EASTWEST/EEG) AFTER 7 (VIRGIN)
FANTASY BEST FRIEND

3 2 4 MARIAH CAREY (COLUMBIA) 1611526 BRANDY (ATLANTIC)

41313 YOU PUT A MOVE ON MY HEART 171191 45 CREEP
Q JONES INTRODUCING TAMIA (QWEST/WB) TLC (LAFACE/ARISTA)

5 | 5 |17 | ONE MORE CHANCE/STAY WITH ME 18 {18 | 7 | BROKENHEARTED
THE NOTORIQUS B.1.G. (BAD BOY/ARISTA) BRANDY (ATLANTIC)

6 | 8 | 25| CAN'T YOU SEE 19| 13 | 16 | YOU USED TO LOVE ME
TOTAL FEAT. THE NOTORIOUS B.L.G. {TOMMY BOY} FAITH EVANS (BAD BOY/ARISTA)

7171 6| CRUISIN 20 — | 1 | YOU WANT THIS PARTY STARTED
D'ANGELO (EM?) SOMETHIN' FOR THE PEOPLE (WARNER BROS.}
DON'T TAKE IT PERSONAL BROWN SUGAR

8 12|24 MONICA (ROWDY/ARISTA) A(14119 D'ANGELO (EM))

9 | 4 | 7 | ALREADY MISSING YOU 22116 | 42 | IF YOU LOVE ME
GERALD LEVERT & EDDIE LEVERT, SR (EASTWEST) BROWNSTONE (MJJ/EPIC)

10 | 23 | 31 | THIS IS HOW WE DO T 23120 | 6 | GANGSTA'S PARADISE
MONTELL JORDAN (PMP/RAL/ISLAND) COOLIO FEAT. L.V. (MCA SOUNDTRACKS/MCA)
WATERFALLS g BOOMBASTIC

L1019 | riCaracearisTa 2125 | 20| Sracoy RGNy
CANDY RAIN | WANNA BE DOWN

122240 SOUL FOR REAL (UPTOWN/MCA) - 52139 BRANDY (ATLANTIC)

1362 STILL IN LOVE Recurrents are titles which have appeared on the Hot R&B
BRIAN MCKNIGHT (MERCURY) Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

12,34 (SUMPIN' NEW) (T-Boy, ASCAP/Boo Dy, ASCAP/Screen
Cans-EMLBVDHL

5 O'CLOCK (ARALC, ASCAP/Deez Nutz, ASCAP)

AINT NOBODY/KISSING YOU (Chyrwa Baty, BMYlanice Comts,
BVVEM Blackwood, BVINrh Steet Turrdl, BMY s Camts,
ASCAP/ADILASCAP)

AINT NOBODY (Cappght Controd)

AINT NO LOVE AND HAPPINESS (Al Green, BMng BMYTID,
BMYSweetness, BM)

AINT NO NIGGA/DEAD PRESIDENTS (Li Ly, BVYBigge. BV
AIN'TNO PLAYA (Frd-A-Way, ASCAP Rag Top, BMMWamer-
Tamertane, BIVAnterscope Peart, BV Anthony Fore, BV WEM

ALL | NEED (Copynght Controd

ALL THE THINGS (YOUR MAN WON'T DO) (FROM DON'T BE A
MENACE...) (Fade: 2 Biack ASCAP/Tallest Tree, ASCAPUtben Agerda,
ASCAPOVGram it ASCAPY HL

ALWAYS BE MY BABY (Sory/ATVLLC, BMVRye, BVYS0 So Def,
ASCAP/EMI Apri, ASCAP/Ful Keel, ASCAPAir Corral, ASCAPO/B/ 0 el
ASCAP Fie Tyme, ASCAPY WBMAHL

BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE
THAT EMI A, ASCAPDARP, ASCAPNuthiuse, ASCAP Satandia,
ASCAP/EM Casadia, BMVEM Biackwood, BVVAITD, ASCAPME,
ASCAPYHMBM

BEWARE OF MY CREW (FROM A THIN LINE BETWEEN LOVE
AND HATE) (Dugey Ste, BVISap BMYSorgs Of Lastada, BMAB,
ASCAP/Suge, ASCAP/Sioop Doggy Dog, ASCAP WBM

CANT BE WASTING MY TIME (FROM DON'T BE A MENACE )
(Voown, BVIMass Avenie, BMYPolyGram Int], BMAVanessa,
ASCAPMy Two Sors, ASCAPQlyde Ots, ASCAPMY Sex ASCAPAEMI A,

CHILDREN OF THE WORLD (FROM PEOPLE) (Actfast
BVYSongs OF PolyGram, BMYVes Day, BM)

C'MON N RIDE IT (THE TRAIN) (Cogia, BMY St
Bvitinchappd BM)HL

COLD WORLD (Careers-BMG BM/Ramecra, BVMZA ASCAP ibee.
ASCAP/Biack Bul ASCAPY WBM

COUNT ON ME (FROM WAITING TO EXHALE) (Fcf,
BMYSny/ATV Sorgs, BMYFx Firn, BMNpny, ASCAP/Auranna, ASCAP)
WEM

DOE OR DIE (Liels ABich ASCAP)

DOIN IT (L Cool, ASCAP/Def Jam, ASCAP/Sadyah, BMYEM
Backwood, BMYJance Conis, BM)

DONT CRY (SPZ.BVD

DON'T GIVE UP (FROM DON'T BE A MENACE ) (Sor Brown,
BMYD Lawrence, ASCAP/Olystal Are, ASCAP)

DON'T RUSH (Wokie: ASCAP/Geris, ASCAPWarmer Chapped, BMY)
DON'T WANNA LOSE YOU (EM AR, ASCAPFivie Tyme, ASCAPNew
Perspecine, ASCAPALER ASCAP)

DONT WASTE MY TIME (Max& Ro, ASCAP/Boocdavie ASCAP/Baty
Be, ASCAP)

DOWN LOW (NOBODY HAS TO KNOW) (Zomba, BMAR Kely, BM)
Wem

DO YOU WANT TO/CAN'T HANG (Wamer-Tamestane, BM/Booke-
Loo, BMYSo So Def, ASCAP/EM Apr, ASCAP /A Cortrol, ASCAP Top Blin,
ASCAPBrookdyn Based, ASCAP) WBM

DROP (Beciuriye, BMYEM Biackwood, BMVEphoy, ASCAP)
ENVY/FIREWATER (loseph Cariegena, ASCAPMarkeerss, ASCAPEM
Ao, BMAL- Tang, BMYSoul Clap, ASCAP/EM Badwood BMBg Pe,
ASCAPRIz Wilers ASCAP L

EVER SINCE YOU WENT AWAY (Nare Boy, ASCAP/ Tayior's Cad,
BVI/Beathi Mess, BMFatz BM)

EVERYDAY & EVERYNIGHT (Furkavaster e, BMUM Bryart, BMI)
EXHALE (SHOOP SHOOP) (FROM WAITING TO EXHALE) (A,
BM/Sony/ATV Songs, BM/Fok Fim BMDWBMAL

FEELS LIKE THE FIRST TIME (Frabensha, ASCAP/Ness, Nity &
Capore, ASCAPWB, ASCAP)

FEELS SO GOOD (SHOW ME YOUR LOVE) (O, ASCAP Fatso,
ASCAPMNB, ASCAP)

FOR REAL (Tark BM/Swrg T, ASCAP/Stesz, BM)

FU-GEE-LA (Sony/ATV Tunes, ASCAP/Tele San Ko, ASCAPObverse:
Creation, ASCAPMcNeta, ASCAPMidnght Mognet, ACAPEM A
ASCAP/Salaam Remi ASCAPHL
FUNKORAMA (ormba, ASCAP) WBM

GAMERS (Seacy Mobt', BMVEM Backwood, BMYBeauiul Mess,
B2 Davghts Ony Dollas, ASCAP/337, ASCAP)

GET MONEY (Big Poppa. ASCAP/Undeass, BMMEZ Elpee, ASCAP/ARL
ASCAP/EM A, ASCAPAustin Combs, ASCAPAWB, ASCAP) H WEM
GIRL 6 (NPG ASCAPMB, ASCAP)

GIVE ME THE NIGHT (Rodsongs, ASCAP/ArTo, ASCAPYWEM

GOIN' UP YONDER (Bud john, BMVEM Chrsstan, BMD
HAVE | NEVER (Fcaf, BMYSony/ATV Songs, BMOHL

HEATHEN RAGE (St Of Aca, BMWamer - Tamerdane, BMYSy &
Rebbie, BM)

HEY LOVER (Rodsongs, ASCAP/Aimo. ASCAP) WBM

HOOP N YO FACE (FROM SUNSET PARK) (Cesia BMI)
HUSTLER'S THEME (Proloorss, ASCAPNext Level Groove, ASCAPAHE
Payaz, ASCAP Wamer-Tamertane, BV

1AM LV. (T-gr1 BVIG's Ony, BMIMo' Swarg, ASCAP/Shep Ard Shep,
ACAD

IF YOU'RE NOT GONNA LOVE ME RIGHT (Decara,

ASCAP Graiucke Sky, ASCAPAarmer Crapped ASCAPAMB,
ASCAPHackey, ASCAP)

ILLUSIONS (MCA ASCAP/Soud Assaasis, ASCAP/BVIG, ASCAPHiES
From Da Bong, ASCAP/Bopper Spock Suri's, BV

1 MISS YOU (COME BACK HOME) (FROM NEW YORK UNDER-
COVER) (EM Apr, ASCAP/E-Z-Ou-# ASCAPAWB, ASCAP el
ASCAP HMBM

I WILL SURVIVE (PolyGiam InfL ASCAP/Perren-Vioes, ASCAP HL
JESUS TO A CHILD Dk Leaty, ASCAP/Criepped, ASCAP WEM
KEEP IT REAL Qlecphictc, ASCAP/Beare Trbe, ASCAP/Grand Ry,
ASCAP)

KEEP ON, KEEPIN' ON (FROM SUNSET PARK) (S0SoDef,
ASCAP/EM Aprl, ASCAP/Bockiyn Based, ASCAP/Top B, ASCAP VL,
BVWarmer-Tamerane, BM) HMBM

KEEP TRYIN' (Elza's Veioe, ASCAP/Gioove 78, ASCAP Ak,
ASCAP/Rzon, BMYSary/ATV Songs, BV HAVEM

LADY (A-choo, ASCAP/12:00 A, ASCAP/Riwthim ASCAP/PoyGram
L ASCAP)

LEFLAUR LEFLAH ESHKUSHKA (Baby Paul, BMUM. Maki,
ASCAP Doughout ASCAP/Sranglaman ASCAP)

LET ME CLEAR MY THROAT (LR ASCAP)

LET'S LAY TOGETHER (FROM DON'T BE A MENACE...) (o,
BVRKely, BV

LET'S PLAY HOUSE (Suge, ASCAP/Emors ASCAPAB.
ASCAP/Sroon Doggy Dog, ASCAP WEM

LOVE U 4 LIFE EM Apr, ASCAPDeSwrgMob ASCAP HU
MISSING (Sory/ATV Tree, BM)

MOVE YA BODY (Forever Pecple, ASCAP/Zomba, ASCAP By L
Eastmond, ASCAP/Amo, ASCAPMarch 9, ASCAP/Clark's True Furk BVI)
WeM ;

MR. ICE CREAM MAN (Burin Ave, BM/BgP, BVI)

MUST STAY PAID (Visam, ASCAP)

NASTY DANCER/WHITE HORSE (Ol BM/Koke, Moke & Noke,
BMY/Santron, BVIAVB, ASCAP) WEM

NOBODY KNOWS (Joe Shade, BMYSHi St BMV D lon, BM OLM
NO MORE GAMES (PobGram i) ASCAP/fFresie Smoke Gangsta's,
ASCAPUndeass, BMYClark's True Funk, BMMust Com OF Amenca,
BMFourknghs, BM)

NO ONE ELSE (urping Bean BVVustn Cormbs, ASCAP/EM Aprl

Billboard
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Compiled from a nationa! sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
] L
A AR
2|22 z|2 |2
2|5 || NME 2 g | TITLE
Z | 3 [ = | ARTIST (LABEL/DISTRIBUTING LABEL) £ | S | = | ARTIST (LABEL/DISTRIBUTING LABEL)
SCENT OF ATTRACTION
* % NO.1 x & 3833 | 5 | PaTRa DUET WITH AARON HALL (550 MUSIC)
1 7 DOWN LOW (NOBODY HAS TO KNOW) ANYTHING
! R KELLY FEAT. RONALD ISLEY UVE) 6wisatho 1 | | 39 | 31 | 27 | 570 580 musics
ALWAYS BE MY BABY MR. ICE CREAM MAN
2| 2| 2 | MARIAH CAREY (COLUMBIA) 42| 3 | Masterp (NOLUMIT)
30410 ALL THE THINGS (YOUR MAN WON'T DO} 41136135 GANGSTA'S PARADISE
JOE (ISLAND} COOLIO FEAT. LV. (MCA SOUNDTRACKS/MCA)
41316 WOO-HAH!YEVERYTHING REMAINS RAW 42|34 25 1 MISS YOU (COME BACK HOME)
BUSTA RHYMES (ELEKTRAVEEG) MONIFAH (UPTOWN/MCA)
50516 DOIN IT 43127119 SOON AS | GET HOME
LL COOL J (DEF JAM/RAL/ISLAND} FAITH EVANS (BAD BOY/ARISTA)
LADY EVER SINCE YOU WENY AWAY
616 | 7| panceroEmn 46| 5 | JR7N SOUL(NATURE BOYBIG BEATATLANTIC)
{ WILL SURVIVE FEELS SO GOOD (SHOW ME YOUR LOVE}
71 7| 9| CHANTAY SAVAGE (RCA) 50 | 4 | [|NA SARTIAGO (GROOVE NATIONUNIVERSAL)
RENEE SLOW JAMS
18| 3 | [0 Bovz (istanD) 46) 66 | & | QUINCY JONES (QWEST/WARNER BROS.)
@ 121 8 5 O'CLOCK 471431 8 PHYSICAL FUNK
NONCHALANT (MCA) DOMINO (OUTBURST/RALASLAND)
KEEP ON, KEEPIN' ON SET U FREE
115 | N ivre reat xscape (rLavor Unmesstwesn | | 98 | 47| 6 | BUANET SOUL (STRICTLY RHYTHM)
A THIN LINE BETWEEN LOVE & HATE UKNOWHOWWEDU
15 | 11| yOWN (JAC-MAC/WARNER BROS.) 52 | 10 | BaHAMADIA (CHRYSALIS/EMI)
NOBODY KNOWS AIN'T NO PLAYA
121 8 | 18 | T1/E TONY RICH PROJECT (LAFACE/ARISTA) (D) 61 7 RAPPIN’ 4-TAY (CHRYSALIS/EMI)
COUNT ON ME KEEP TRYIN'
13| 11| 4 | riiney rousTon & cece winans arista | | 31 | 45 | 10| Groove THEORY (EPIC)
1411611 WHO DO U LOVE 525311 NASTY DANCER/WHlTE HORSE
DEBORAH COX (ARISTA) KILO (WRAP/ICHIBAN)
NO ONE ELSE FUNKORAMA
1519 | 18 | To1AL (BAD BOV/ARISTA) 53144 | 15| Repman (NTERSCOPE)
SITTIN' UP IN MY ROOM C’'MON N’ RIDE IT (THE TRAIN)
16 10 | 16 | Branpy (ARisTA) 6215 | GUAD CITY 0J'S (QUADRASOUND/BIG BEAT)
1,2,3,4 (SUMPIN' NEW) JESUS TO A CHILD
19| 6 | caGUid rommy BOY) 351 41| 8 | GEGRGE MICHAEL (DREAMWORKS/GEFFEN)
NOT GON' BEWARE OF MY CREW
18|13 12 | gary ). BL!GE (ARISTA) 56| 98 | 18 | 5 C CRew UACMAGWARNER BROS.)
FU-GEE-LA DON'T RU
18|17 | 16 | F(jGEES (RUFFHOUSE/COLUMBIA) ST 49| 4 | Sk (eLEKTRNEEG)
GET MONEY SCANDALOUS
20| 20 | 10 | JHROR MAF LA (UNDEASBIG BEATATLANTIC) 38155 | 3 | THE CLiCK (SICK wiD' IT/VE)
|1 DON'T WANNA LOSE YOU 595614 VISIONS OF A SUNSET
LIONEL RICHIE (MERCURY) SHAWN STOCKMAN (POLYDOR/A&M)
ONE FOR THE MONEY NO MORE GAMES
(@ —| 1 HORACE BROWN (MOTOWN) a —| 1| s oEep (LOOSE CANNON/ISLAND)
29105 AIN'T NO NIGGA/DEAD PRESIDENTS 6116321 EXHALE (SHOOP SHOOP)
JAY-Z (ROC-A-FELLAVFREEZE/PRIORITY) WHITNEY HOUSTON (ARISTA)
240237 STAIRWAY TO HEAVEN 62/39] 3 WHAT DID | DO TO YOU?
PURE SOUL (STEP SUN/INTERSCOPE) TERRY ELLIS (EASTWEST/EEG)
2512t 6 DO YOU WANT TO/CAN'T HANG 63154119 WE GOT IT
XSCAPE (SO SO DEF/COLUMBIA) IMMATURE (FEATURING SMOGTH) (MCA)
212216 WHERE DO U WANT ME TO PUT IT 6448 7 WIND BENEATH MY WINGS
SOLO (PERSPECTIVE) ERALD LEVERT & EDDIE LEVERT, SR
HAVE | NEVER WHY YOU TREAT ME SO BAD
_2_8 5 | A FEW GOOD MEN (LAFACE/ARISTA) 8559 | 4 | SHAGGY FEAT. GRAND PUBA (VIRGIN)
SHADOWBOXIN' DROP
40| 4 | GEnugaza FEAT. METHOD MAN (GEFFEN) 72| 20 | T1{E PHARCYDE (DELICIOUS VINYUCAPITOL)
CAN'T BE WASTING MY TIME HOOP IN YO FACE
23126 | 10 | Niona LISA FEATURING LOST BOYZ USLAND) 73| 2 | 69'BoYZ (FLAVOR UNIT/EASTWEST/EE)
ALL | NEED HUSTLER'S THEME
371 7 | JESSE POWELL (SILAS/MCA) 68 | 57 | 2 | SMOGTHE DA HUSTLER (PROFILE)
LET’S LAY TOGETHER SPACE AGE
38| 2 | THE 13LEY BROTHERS (ISLANDY TL| 8 | EiGHTBALL & MG (SUAVE/RELATIVITY)
32125119 TONITE'S THA NIGHT 70151111 EVERYDAY & EVERYNIGHT
KRIS KROSS (RUFFHOUSE/COLUMBIA) YVETTE MICHELLE (LOUD/RCA)
AIN'T NOBODY/KISSING YOU HEY LOVER
| 1| FAITH EVANS (BAD BOY ARISTA) 1|60 | 22 | {1001 J (DEF JAMRALASLAND)
34 (30|26 BEFORE YOU WALK../LIKE THIS AND... 206717 AMERS
MONICA (ROWDY/ARISTA) THE CONSCIOUS DAUGHTERS (PRIORITY)
35|24 | 20 ONE SWEET DAY 7316812 YOU WANT THIS PARTY STARTED
MARIAH CAREY & BOYZ Il MEN (COLUMBIA) SOMETHIN' FOR THE PEOPLE (WARNER BROS.)
SOUL FOOD LOVE U 4 LIFE
36|32 | 6 | 2000iE MOB (LAFACE/ARISTA) 74| 65| 24| jopec werownmMca)
ENVY/FIREWATER CELL THERAPY
37|35) 5 | FAT JOE (VIOLATORIRELATIVITY) 75| 68 | 27 | GG0DIE MOB (LAFACEARISTA)

D Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
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23 8 B

9

ASCAP/Evee, ASCAP/BOP, ASCAP/Zomba, ASCAP/Ar Control
ASCAPMB ASCAPYH MEM

NOT GON' CRY (FROM WAITING TO EXHALE) (cdl,

BV Sony/ATV Songs, BMVFoxHim, BMDWBM

ONE FOR THE MONEY (Jomba, BMHorace Brown, BMA anoma,
ASCAPAEM Apr, ASCAPRobat G Gaharm, ASCAP/141-131, ASCAP)
HWBM

ONE SWEET DAY (Sony/ATV Songs. BMRye. BMYBlack Parther,
BVWanderod, BV Aynaw, BVIYShawn Patick BMVEsn.
BMYSory/ATV Tunes, ASCAP HL

PHYSICAL FUNK (Gelo fam ASCAP/A Ik, ASCAP/Chrysals, ASCAPY WBM
REAL LIVE SH*T (Ghetio Man ASCAPFatneck BVD

RENEE (FROM DONT BE A MENACE...) (Lost Boyz.
ASCAPAVanessa, ASCAPMy Two Sors, ASCAP/Oycie Ots, ASCAPMI Sex,
ASCAP/EM April ASCAP/F e Tyme, ASCAPY WEBM

SCANDALOUS (omba, BMYE-40, BMVB-Legt, BMVD- Shot BMVSuga
T, BV Songs Of Lasstrada, BMYSa, BMD

SCENT OF ATTRACTION (Zomba, ASCAP/Aunt Hida,

ASCAP Mraraby, ASCAP/larmran, ASCAP) WBM

SET U FREE (Nadre Renee BMD

SHADOWBOXIN' (Careers-BMG, BMYRamecca, BMPOVGram intl
ASCAPGA ASCAP HL

SITTIN UP IN MY ROOM (FROM WAITING TO EXHALE) (tcad.
BVI/Sony/ATV Sorgs, BMYFox Fim, BM) WBM

SLOW JAMS (Rodsongs. ASCAP/Aimo, ASCAPY

SOON AS | GET HOME (Chyna Baty, BVWlance Corrbs, BMEM
Blackwood, BV Sreet Tunne, BV ustn Cormbs, ASCAPEMI AL
ACAPHL

SOUL FOOD (Organzed Noee, BMYSH St BMYGoode Voh, BMVBe
Sey, ACAP)

B 8 88 & 5 8 8 K’INZ

&

i

a8 8 & =%

SPACE AGE (Voney-N-Pocket, ASCAP)

STAIRWAY TO HEAVEN (Vighly Thvee ASCAP) WBM
SUSPENDED IN TIME BV April ASCAP/Gfied Peart
ASCAP/Sony/ATV Songs, BV keop, BMD)

TAKE A LOOK (Sam U wel, BMVumpng Bean, BMYEvale, ASCAPMB,
ASCAP/Twele And Uinder, ASCAP ey Jams, ASCAPAvrg, BMD WBM
TELL ME (Aimo, ASCAP/Gioove 78, ASCAP/lzop, BMYSory/ATV Tree,
BV/Dream Team BVD WBMHL

ATHIN LINE BETWEEN LOVE & HATE (Cotlion BMWIN Or Lose,
BMWamer-Tamertane, B WBM

TONITE'S THA NIGHT (So.So Def. ASCAP/EM Aprl ASCAP/Globe At
BMMonkezk BVPlay One, BMIRentsorg, BMDHL
UKNOWHOWWEDU (Red Handed ASCAP)

VISIONS OF A SUNSET {(FROM MR. HOLLAND'S OPUS)
(Srawn Pairck, BVVEnsign, BV Sangs OF FolyGram BMD HL

WE GOT IT (Zomba, ASCAP/Hookman, BMYSean “The Mysi” Metter,
ASCAP/Fe-Mar, ASCAP/Soveen Gams-EML BM) WBMAHL
WELCOME (Enck Sermon, ASCAP/Zomba, ASCAP Funky Noble, ASCAP)
Wwem

WHAT DID | DO TO YOU? (Two Tufi-fruff BMVEM Blackwood.
BM/More Tren ATea Party, BVI)

WHERE DO U WANT ME TO PUT IT (EM April ASCAPFivee Tyme,
ASCAP/BMI Biackwood, BVIHe The Ber, BVD

WHO DO U LOVE MCA ASCAP/At8, Rhwthm, ASCAP/Zomba,
ASCAP fradingion, ASCAP) WBMAHL

WHY YOU TREAT ME SO BAD (vnestont ASCAP/Bob Mary,
ACAPR sHown, ASCAP/Songs Of PoyGram, BM)

WIND BENEATH MY WINGS tWarmer HosedfMust BB Gok ASCAP)
WOO-HAH!! GOT YOU ALL IN CHECKEVERYTHING REMAINS
RAW (TZatv's, BV Savat s, BVYEM Biakwond, BMYlerce Coms, BMD
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I ® AND PROVIDED BY SoundScan®
FOR WEEK ENDING APRIL 13, 1996 ™
49 | 44 | 55 5 | GEORGE HOWARD GRP 9839 (10.98/16.98) i ATTITUDE ADJUSTMENT | 38
Bl |2 é'& J é 50 | 43 | 40 R T CYPRESS HILL Hll (TEMPLE OF BOOM) | 3
Iz < S i § S % f_\A’;;rLIET\IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CAssmE/cD)TITLE é § 51 | 40 | 30 4 | THE CONSCIOUS DAUGHTERS PRIORITY 53994 (10.98/16.98) GAMERS | 29
% % *NoO. 1/HOT SHOT DEBUT * * * GD| 52 | 46 | 37 | JODECIA o r 051658 THE SHOW, THE AFTER PARTY, THE HOTEL | |
(1)| NEWP | 1 | BUSTA RHYMES ELEKTRA 61742%EEG (10.98/16.98) 1 week alNo. 1 THE COMING | | (53)| 56 | 42 | 14 | JERALD DAEMYON crP 9829 (10.9816.98) BB THINKING ABOUT YOU | 35
2 1 1 7 FUGEES RUFFHOUSE 67147*/COLUMBIA (10.98 EQ/15.98) THE SCORE 1 5 | 48 | 49 73 | SADE A?EPIC 66686* (10.98 EQ/16.98) THE BEST OF SADE 7
3 2 2 8 | 2PAC DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME 1 @ 57 | — 2 DJ SCREW B(G TYME 1130 (10.98/15.98) 3 N THE MORNIN' | 59
4 3 4 20 | R. KELLY A? JIVE 41579* (10.98/16.98) R. KELLY 1 56 | 36 | 48 7 MAD SKILLZ 8iG BEAT/ATLANTIC 92623*/AG (10.98/15.98) FROM WHERE??? 18
5 5 5 39 | D’ANGELO A EMI 32629 (10.98/15.98) BROWN SUGAR 4 * % * PACESETTER * * %
6 4 3 20 | SOUNDTRACK A° ARISTA 18796 (10.98/16.98) WAITING TO EXHALE 1 70 58 | 114 gﬁ:ﬁgg}g&wg@mw T U AN OI E CLAMBERS) 8
* % * GREATEST GAINER* * *
SOUNDTRACK 58 51 44 79 | BRANDY A’ ATLANTIC 82610/AG (9.98/15.98) BRANDY 6
D) 8| 8| 7| 0% 46134/WARNER BROS. (10.98/15.98) ATHIN LINE BETWEEN LOVE & HATE | ] 59 | 55 | 65 | 24 | AZewnsz6si
10.98/15.98) DOE OR DIE 1
8 6 6 26 | MARIAH CAREY A’ COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1 60 | 41 35 20 | SILK ELEKTRA 61849/EEG (10.98/16.98) SILK 10
9 | 9 | 9 | 19 [ LLCOOL §A DEF JAMRAL 523845*/ISLAND (10.98/17.98) MR SMITH | 4 61 | 60 | 54 | 70 | MARY J. BLIGE A’ UPTOWN 11156*/MCA {10.98/15.98) MYLIFE | 1
10 | 7 [ 7 L 7 | TOTAL BADBOY73006%ARISTA (10 9815 98) TotaL | 4 62 | 47 | 56 | 23 | FAT JOE vioLator 1239+RELATIVITY (10.98/16.98) JEALOUS ONE'S ENVY | 7
11 | 10 | — | 2 | RAPPIN' 4-TAY CHRYSALIS 35509*/EMI (10.98/15.98) OFF PAROLE | 10 63 | 59 | 53 | 34 | BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ/16.98) | REMEMBER YOU | 4
(12)| NEWD | | | VARIOUS ARTISTS PRIORITY 50556 (1098/16.98) CELL BLOCK COMPLIATION | 12 64 | 53 | 45 | 36 | SOUNDTRACK A®MCA SOUNDTRACKS 11228*/MCA (10.98/17.98) DANGEROUS MINDS | 2
(@] 16 [ 13 | 21 | QUINCY JONES ® awesT assrsmarner 8ROS. (10.98/16.98 Q'S JOOK JOINT | 6 65 | 64 | 59 | 55 | 2PACA INTERSCOPE 92399%AG (10.98/16.98) ME AGAINST THE WORLD | |
41|10 | 12 | 30uN TR 5028/16'98, DON'T BE A MENACE TO SOUTH CENTRAL... | 3 66 | 58 | 69 | 10 | MAZE FEAT. FRANKIE BEVERLY THE RIGHT STUFF 35885/CAPITOL (11.98/17.98)  ANTHOLOGY | 57
15 | 13 11 | 239 | SOLO @ PERSPECTIVE 549017/A&M (10.98/16.98) SOLO 8 67 | 61 | 39 | 10 | THE D.O.C. GIANT 24627/WARNER BROS. (10.98/16.98) HELTER SKELTER 5
16 | 12 | 12 | 23 | THADOGG POUND A’ DEATH ROWINTERSCOPE 50546*/PRIORITY (10.98/16.98) (RS DOGG FOOD | 1 68 | 65 | 64 | 35 féjg‘gge'g}/fg(Slgéggiggg?NY STARKS (GHOST FACE KILLER) ® ONLY BUILT 4 CUBAN UNX . | 2
7] 143 %1%2‘73%3 3;;,’1/\5%5, | WILL SURVIVE (DOIN' IT MY WaY) | 14 69 | 62 | 67 | 51 | SOUNDTRACK A PRIORITY 53959 (10.98/15.98) FRIDAY | 1
18 | 17 | 16 | 21 | COOLIO @ TOMMY BOY 1141* (11.98/16.98) GANGSTA'S PARADISE | 15 82 | 72 | 12 | KILO wRaAP 8147/ICHIBAN (10.98/15.98) GET THIS PARTY STARTED | 57
19 | 15 | — | 2 | SOUNDTRACK wARNER BROS. 46239 (10.98/16.98) GIRLE | 15 71 | 49 | 38 | 6 | LORD FINESSE PENALTY 3035%TOMMY BOY (9.98/13.98) THE AWAKENING | 36
20 17 21 GOODIE MOB LAFACE 26018/ARISTA (10.98/15.98} SOUL FOOD 8 72 68 70 35 TRU NO LIMIT 53983*/PRIORITY (10.98/14.98) TRUE 25
2| NEWD 1 | CELLA DWELLAS LoUD 66521*/RCA (10.98/15.98) REALMS ‘N REALITY | 21 73 | 69 | 66 | 13 | VARIOUS ARTISTS DANGEROUS 41573/JIVE (10.98/15.98) DON'T TRY THIS AT HOME | 23
22 | 18 [ 18 [ 11 | THE TONY RICH PROJECT @ LAFACE 26022/ARISTA (10.98/15 98) WORDS | 18 93 | 91 | 20 | THE TEMPTATIONS MOTOWN 530568 (10.98/16.98) FOR LOVERS ONLY | 43
(23)| NEWD | 1 | YELLA STREET LIFE 75488/ALL AMERICAN (10.98/15.98) ONE MO NIGGATA GO | 23 75 | 66 | 61 | Bl | THE NOTORIOUS B.1.G. A’ BAD BOY 73000+/ARISTA (9.98/15.98) READY TODIE | 3
24 19 15 12 | KRIS KROSS @ RUFFHOUSE 67441*COLUMBIA (9.98 EQ/15.98) YOUNG, RICH AND DANGEROUS 2_ 76 67 62 21 pHy|_|_|s HYMAN PIR 11040/200 (10.98/16.98) | REFUSE TO BE LONELY 12
25 | 21 | 19 | 37 | XSCAPE A 50 50 DEF 67022*/COLUMBIA (10.98 EQ/15.98) OFF THEHOOK | 3 77 | 79 | 68 | 24 | S.0.S. BAND TABU 530594/MOTOWN (7.98/11.98) THE BEST OF S.0.5. BAND | 27
26 | 22 | 22 | 37 | MONICA A ROWDY 37006+/ARISTA {10.98/15.98) MISS THANG | 7 78 | 81 | — | 96 | ZAPP & ROGER ® REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS | 9
@ 28 | 26 | 37 { BONE THUGS-N-HARMONY A’ RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 NEW ) 1 SA-DEUCE MECCA DON/EASTWEST 61891/EEG (10.98/15.98) SA-DEUCE | 79
28 | 23 | 21 | 32 | JUNIOR M.A.F.I.A. @ UNDEAS/BIG BEAT 92614*/AG (10.98/15.98) CONSPIRACY | 2 80 | 77 | 94 | 70 | METHOD MAN A DEF JAMRAL 523839%/ISLAND (10.98/16.98) TicaL | 1
29 | 27 | 25 | 22 | EIGHTBALL & MJG @ SUAVE 1521*/RELATIVITY (10.98/16.98) ON TOP OF THE WORLD 2 81 | 5¢ | 47 11 | GHETTO TWINZ B BOY 0020 (5.98/14.98) SURROUNDED BY GRIMINALS | 37
30 | 24 | 20 | 9 | BABYE Ly (l0osi60g STRSOFF THA STREETZ OF MUTHAPHU™IN COMPTON | 1 82 | 73 | 63 | 83 | BOYZIIMENA" vorown 530323 (10.9816.98 N
31 | 25 | 25 | 27 | GERALD LEVERT & EDDIE LEVERT, SR. @ FATHERANDSOR 1 2 | 83 | 83 | 78 | 20 | STH WARD BOYZ RAP-ALOT 40758VIRGIN (9.98/15.98) RATEDG | 35
- e RE-ENTRY | 34 | BUJU BANTON LOOSE CANNON 524119*/ISLAND (10.98/14.98) BB ‘TILSHILOH | 27
32 | 30 28 | 21 | THE CLICK SICK WID' IT 41562/JIVE (10.98/15.98) GAME RELATED 3
85 76 86 34 | VARIOUS ARTISTS @ ToMMY 80Y 1137 (10.98/15.98) JOCK JAMS VOL. 1 33
(33)] 32 | 31 | 17 | IMMATURE wca 11385* (9.98/15.98) WEGOT T | 14
w | 26 | 29 | 21 | VARIOUS ARTISTS Tt SN m— 86 | 80 | 57 | 24 | PURE SOUL STEP SUN/INTERSCOPE 92638/AG (10.98/16.98) PURE SOUL | 33
LOUD 66805*/RCA (10.98/15.98) 87 74 75 42 | WILLIAM BECTON & FRIENDS weB 9145/INTERSOUND (9.98/13.98) BROKEN 25
(@] 33 [ — | 2 | pJKOOL cir 7209 109815 98 (LET ME CLEAR MY THROAT) | 33 NEWDP | | | GETO BOYS RAP-ALOT 41555+/NOO TRYBE (10.98/16.98) THE RESURRECTION | 88
NEWD | | | ART N’ SOUL NATURE BOVBIG BEAT 92655/AG (10.98/15 99 TOUCH OF souL | 36 96 | 93 [ 27 | SOUNDTRACK @ UNDERWORLD 32438/CAPITOL (10.98/16.98) DEAD PRESIDENTS | 1
37 | 31 | 27 | 31 | FAITH EVANS A BAD BOY 73003*/ARISTA (10.98/15.98) FATH | 2 (90)| RE-ENTRY | 54 | BARRY WHITE MERCURY 522459 (10.98/16.98) ALL TIME GREATEST HITS | 70
38 & &% QO CCTA Sl Eh2 600 05 STaN0K38 A OE) SRAZYSEXICOOL 2 RE-ENTRY 20 | TOP AUTHORITY TRAK 72668/SOLAR (10.98/16.98) RATED G 16
i 3 22 | GENIUS/GZA @ GEFFEN 24813 (10.98/25.98 LQUIDISWORDS 2 92 72 79 21 3T MJJ/550 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTHERHOOD 65
40 | 34 | 32 | 23 | GROOVE THEORY EPIC 57421 (10.98 EQ/15.98) GROOVE THEORY | 14 93 | 98 | 84 | 36 | SHAGGY ® viRGM 40158" (1098/15.98) soomeAsTC | 11
41 | 38 | 34 | 56 | MYSTIKAL BIG BOY 41581UIVE (10.98/15.98) RBLOGMSTESE 105 94 | 84 | — | 99 | SNOOP DOGGY DOGG A* DEATH ROW/INTERSCOPE 92279%AG (10.98/15.98)  DOGGY STYLE | 1
45 | 36 | B9 | K R sonb ous o M'LYA IR RO D URE IR, 95 | 78 | T4 | 25 | AN KO A DESIGN OF A DECADE 1986/1996 | 4
42 50 21 WILL DOWN{ING MERCURY 528755 (10.98 EQ/16.98) MO0DS 23 9% %0 80 T8 C-BO awoL 7195 9.58/14.58) e 35
=1L 41 R VARIOUS ARTISTS NOIUMIT53993-RRIGRITY (12.95/18 95) POWNSOUTH HUSTLERS {28 97 | 8 [ 73 | 20 | THE PHARCYDE DELICIOUS VNYL 35102*/CAPITOL (9.98/15.98) LABCABINCALIFORNIA | 17
46 43 35 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS | 34 o8 7 60 2 _TERY ELLIS eASTWEST 61857/E6G (109816 99) ST ERN oL 77
NEw> B P N it e ron tosna s | 4] || R[5 | NN G s ot o515 anesiacss | 2
. 3 ] 3
48 | 35 [ 33 | 25 | DEBORAH COX ARSTA 18781 (1098/15.98) DEBORAH COX | 25 100 | 89 | 100 |45 EﬂuﬁslZ'slig/séﬂmmggfzﬁa> CREEPIN ON A COME UP (EP) | 2

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral
following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and ali other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.

Despite Violence, Soul Train Awards Upbeat; TLC, D’Angelo Big Winners

M BY J R.REYNOLDS

LOS ANGELES—TLC and D’Angelo
were the big winners at the 10th annu-
al Soul Train Music Awards, walking
away with three trophies apiece.

The show—co-hosted by Anita Baker,
Brandy, and L.L. Cool J, each of whom
performed during the evening—was
taped live for Fox Television on March 29
at the Shrine Auditoriurg in Los Angeles.

MCA diva Patti LaBelle, honored with
the Heritage Award for career achieve-
ment, received a musical salute by Ronald
Isley, Peabo Bryson, Rachelle Farrell,

and new Qwest female vocalist Tamia,
who sang a medley of LaBelle’s hits.

Motown act Boyz I1 Men was pre-
sented with Soul Train’s Sammy Davis
Jr. Award for entertainer of the year
by veteran comedian Bill Cosby.

Among the evening’s performers
were Craig Mack, TLC, Yolanda Ad-
ams, and Mary J. Blige.

Unknown to the enthusiastic audience,
the show’s upbeat presentation was
marred when an incident erupted in the
backstage parking lot between factions
of Death Row Records and Bad Boy
Entertainment. The altercation was

reportedly instigated by Death Row rap-
per 2Pae, who won a Soul Train Award
for best rap album.

Fruit of Islam
security, aided by

directed by Ron DeMoraes. Geovanni
Brewer was supervising producer, and
George Duke was the show’s musical
director.

Following is a complete list of winners:

Los Angeles police, R&B/soul single—female: Whit-
quickly quelledthe  ney Houston, “Exhale (Shoop Shoop).”
incident before it R&B/soul single-——male: D’Angelo,
spiraled out of con-  “Brown Sugar.”
trol. There was no R&B/soul single—group, band, or
comment fromany  duo: TLC, “Waterfalls.”

CORNELIUS of the parties in- R&B/soul album of the year—

volved. female: Mary J. Blige, “My Life.”

The Soul Train Music Awards show
was produced by Don Cornelius and

R&B/soul album of the year—
male: D’Angelo, “Brown Sugar.”

R&B/soul album of the year—
group, band, or duo: TLC, “Crazy-
SexyCool.”

Rap album: 2Pac, “Me Against The
World.”

R&B/soul or rap song of the year: the
Notorious B.I.G., “One More Chance.”

R&B/soul or rap new artist: D’An-
gelo.

R&B/soul or rap music video:
TLC, “Waterfalls.”

Jazz album: Fourplay, “Elixir.”

Gospel album: the New Life Com-
munity Choir Featuring John P Kee,
“Show Up!”
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JORE SALES REPORTS
undScan®

T LI

ARTIST

7 13, 1996

"1 % kK

{HING REMAINS RAW @ BUSTA RHYMES
5 weeks at No. 1

A & LLCOOLJ

0
oW ISLAND

N
CZATEST GAINER* * *
T BE A MENACE...") ® LOST BOYZ

& NONCHALANT

@ MC LYTE FEAT. XSCAPE
AT/EASTWEST 64302/EEG ey
¢ 'COOLIO

JMPIN' NEW)
4MY BOY 7721

(Ae & FUGEES |
A 1 (X} RUFFHOUSE 78195/COLUMBIA

"ONEY ® JUNIOR M.AFI.A. FEAT THE NOTORIOUS B.I.G.
¥ UNDEAS/BIG BEAT 98087/AG

N'T NO NIGGA/DEAD PRESIDENTS
) (T) (X ROC-A-FELLA/FREEZE 53233*/PRIORITY

-
& JAY-Z

SHADOWBOXIN' @ GENIUS/GZA FEATURING METHOD MAN
(C) (T) GEFFEN 19396

=
1| 9 | 9 | 19 | TONITE'S THA NIGHT @ # KRIS KROSS
(C) (D) (M) (T) RUFFHOUSE 78092/COLUMBIA
SOUL FOOD & GOODIE MOB
12 )1 6 | (2)(0)(T) (V) LAFACE 24145/ARISTA
13| 12 | 131 5 | ENVY/FIREWATER @ FAT JOE
: (C) (D) (T) VIOLATOR 1546/RELATIVITY 5
MR. ICE CREAM MAN & MASTER P
5 | 2z 3 | (0)(1) ) NO LIMIT 53218/PRIORITY -
! 15 10 | 35 | GANGSTAS PARADISE (FROM “DANGEROUS MINDS) A®  COOLIO FEAT LV.
13 | (C} (D) (V) MCA SOUNDTRACKS 55104/MCA |
16 | 16 | 12 | § | PHYSICAL FUNK & DOMINO
(C) (D) (M) (T) OUTBURST/RAL 577794/ISLAND
17 | 18 | 27 [ 12 | UKNOwHOWWEDU & BAHAMADIA
(C) (M) (T} (X) CHRYSALIS 58517/EM)
- AIN'T NO PLAYA & RAPPIN' 4-TAY
§ 2 7| (0w 1) (% CHRYSALIS 58525/
19 19 17 13 NASTY DANCE/WHITE HORSE @ KILO
() (T) WRAP 349/ICHIBAN
FUNKORAMA & REDMAN
0171285 g (M) (T) INTERSCOPE 98084/AG
C'MON N’ RIDE IT (THE TRAIN) & QUAD CITY DJ'S
y % | Y | dwme QUADRASOUND/BIG BEAT 38083/AG
22 2 16 18 BEWARE OF MY CREW @ | B.C. CREW FEAT TRAY D AND SOUTH SENTRELL
(C) (D) (T) JAC-MAC 17722/WARNER BROS.
SCANDALOUS & THE CLICK
B 0|3 3 | (&0 M SIck Wib (7 42366/IvE
2% 2 29 9 WHY YOU TREAT ME SO BAD @ SHAGGY FEAT. GRAND PUBA
(C) (D) (T) VIRGIN 38529
@ 32 23 DROP/RUNNIN’ & THE PHARCYDE
(C) {T) (X) DELICIOUS VINYL 58483/CAPITOL
33 o 2 HOOP IN YO FACE (FROM “SUNSET PARK") & 69 BOYZ
(C) {T) FLAVOR UNIT/EASTWEST 64312/EEG
97 | 21 | — | 2 | HUSTLER'S THEME © SMOOTHE DA HUSTLER
(C) (T) PROFILE 5449
31 | 28 | 9 | SPACE AGE & EIGHTBALL & MJG
(C) (D) (T) SUAVE 1545/RELATIVITY
HEY LOVER A & LLCOoOLJ
29 | 2 ] 15 | 22 | (c)T0) () (1) (V) DEF JAMRAL 5774941SLAND
30 27 31 ) GAMERS & THE CONSCIOUS DAUGHTERS
(C) (T) PRIORITY 53216
CELL THERAPY & GOODIE MOB
31 | 28 | 25 | 27 | /5y (T (V) LAFACE 2.411 3ARISTA
LET ME CLEAR MY THROAT DJ KOOL
ull B= Z (T} (X) CLR 5218* o
33 | 34 | 36 | 18 | GOIN'UPYONDER @ H.C. HAMMER FEAT ANGEL BURGESS & THE SAN JOSE COMMUNITY CHOIR
(C) (D) GIANT 17717/WARNER BROS.
SUSPENDED IN TIME & GROUP HOME
NEW ) 1 | ({©)(©) M PAYDAY/LONDON 12705 1/ISLAND
(3| 39 [ 39 | 6 | ILLUSIONS @ CYPRESS HILL
(C) (M) (T) (X) RUFFHOUSE 78222/COLUMBIA
DANGER & BLAHZAY BLAHZAY
36 | 36 | 26 | 2B | ¢(1)(x) FADER (27049/MERCURY
. 37 | 30 | 30 | 21 | LEFLAUR LEFLAH ESHKUSHKA @ HELTAH SKELTAH AND 0.G.C. AS THE FAB 5
(C) (T) DUCK DOWN 53223/PRIORITY
KEEP IT REAL & JAMAL
Sl Al s 7| €M D (v} 00 ROWDY 3-5065/ARISTA
39 35 32 15 LET'S PLAY HOUSE & THA DOGG POUND FEAT. MICHEL'LE
(C) (D) DEATH ROW/INTERSCOPE 53230/PRIORITY
JEEPS, LEX COUPS, BIMAZ & BENZ & LOST BOYZ
: 40 | 37 | 38 | 35 (C) (M) (T) UPTOWN 55062/MCA
AIN'T NO LOVE & HAPPINESS * KAWZ
ol 2 (C) BUST IT 74003
42 | 22| 35 | 12 | REALLIVE SH*T ® REAL LIVE FEAT. K-DEF & LARRY-O
B (C) (T) (X) PIRATE/BIG BEAT 98113/AG
DOE OR DIE ® A7
g 2 | (o mm ew 58398
4 2% o 2 NO COMPLEX @ CHINO XL
i (C) (T) PREMEDITATED 17851/WARNER BROS.
45 | 44 | 37 | 10 | MICROPHONE MASTER ® DAS EFX (FEAT. MOBB DEEP)
(C) (T) (X) EASTWEST 64309/EEG |
4 | 41 | 31 | 13 | COLD WORLD @ GENIUS/GZA FEAT. INSPEKTAH DECK
(C) (T) GEFFEN 19391
IF HEADZ ONLY KNEW... & HEATHER B.
NEW) L | ) () oo penouLum 58545/E0i
. FOR REAL @ JACKAL THE BEAR
RE-ENTRY 6 | (o7 o0 Union 189MARLOCK
m . | NEED YOU TONIGHT @ JUNIOR M.AF.i.A. FEAT. AALIYAH
. RE-ENTRY | 16 | ()1} unpeaS/eic BeAT 98007/ac ]
WELCOME @ ERICK SERMON
50 | 48 ‘ 33 1 10 1 ) (o) 1) DeF samRaL 577791isLAND )

(O Records with the greatest sales gains this week. @ Videoclip avaitability. @ Recording Industry Association

of America (RIAA} certification for sales of 500,000 units. A RIAA certification for sales of 1 miltion units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D} CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl singie availability. (X) CD maxi-single avaifability. © 1996, Bilboard/BP! Communications,
and SoundScan, Inc.
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L.V. MAKING IT

(Continued from page 24)

LaCatis says that the song, which
initially charted in August, served as
an excellent setup for “I Am L.V.” and
that the exposure L.V. has received
from the single and video has been
wide-reaching.

“He’s been on ‘The Tonight Show
With Jay Leno,” ‘Late Night With
Conan (YBrien, ‘Late Show With David
Letterman,’ last December’s Billboard
Awards, ‘Saturday Night Live,” the
Grammys, and the Blockbuster Enter-
tainment Awards,” she says.

“Throw Your Hands Up,” the first
commereial single from the album, was
released last October and features a
rap by Naughty By Nature’s Treach.
The single was backed with L.Vs solo
version of “Gangsta’s Paradise.”

“On the strength of that single, plus
all the attention L.V. has received from
[Coolio’s] ‘Gangsta’s Paradise,” we're
still getting airplay, especially on the
West Coast,” says LaCatis.

“Throw Your Hands Up” peaked at
No. 42 on the Hot R&B Singles chart.

The second single, the album’s title
track, was serviced to retail as well as
crossover, mainstream, and adult R&B
radio stations March 19. It was con-
currently serviced to record pools and
club DJs. The clip for “I Am L.V.” will
be serviced in mid-April to national
video channels, with special emphasis
at local shows.

L.V.is booked through Internation-
al Creative Management and is cur-
rently making promotional appear-
ances at radio. The label plans for L.V.
to do more live promotional perfor-
mances. “His biggest strength is that
he’s a real vocalist,” says LaCatis.
“He’s been playing numerous local club
dates for some time now, and it would
be a real disservice to his voice to do
track dates.”

DIGITAL UNDERGROUND

(Continued from page 24)

As with the group’s previous albums,
the new set also features songs that
explore themes of sex, drugs, culture,
and politics. Shock-G says, “ ‘Futur®
Rhythm’ does the same thing all the
other Digital Underground albums
did—complete a connection between
ragtime, blues, doo-wop, jazz, funk,
rock’n’roll, and hip-hop in a way that
doesn’t sacrifice the hip-hop.”

“Oregano Flow,” the flavorful first
single, shipped to mix shows and col-
lege and urban radio stations March 29.

Critique’s strategy for marketing
“Future Rhythm” is based on heavy
consumer exposure. Strube says, “In
addition to [releasing] the single, we
prepared a five-track prerelease sam-
pler and are going to put it into listen-
ing [posts] at 150 independent retail
accounts during May, one month prior
to the album’s street date.”

The label also plans to advertise in
such magazines as the Source, Rolling
Stone, Vibe, and Spin. “We’re gonna
also do posters, posteards, flats, and T-
shirts,” says Strube.

A video for “Oregano Flow” was
recently lensed by director Steven Ash-
ley Blake of L.A.-based Power Films.
Among the other tracks on the album
are “Walk Real Cool,” which implores,
“We gotta hang on, gotta live long, gotta
be strong, gotta move on/Can’t keep on
being just some fools,” and “Glooty Us
Maximus,” a bouncy rump-shaker that
urges, “Free your mind and let your
instincts flow.”
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& MUSIC

Sub-Urban Records Never Misses .

DRENCHED IN BEATS: In its three
years of operation, New York’s Sub-
Urban Records has done extremely
well by taking a subtle, workmanlike
approach to the business of dance
musie. With eternally underappreciat-
ed producer Tommy Musto at its
helm, the label wisely avoids empty
grandstanding, opting instead to focus
on the impossible task of staying two
steps ahead of the creative pack and
issuing more than thumpa-thumpa
dubs with the occasional diva yell. The
result is a solid catalog thick with only
high-quality musie. The forthcoming
“There’s Got To Be A Way” by Feder-
al Hill more than lives up to Sub-
Urban’s creative standards.

Musto teamed up with longtime col-
laborator Victor Simonelli and Gary

Ragin’ In Sacramento. DJ Michael
“Emeric” Hayes is bringing the flavor of
the worldwide dance music scene, with
a specific slant toward hi-NRG grooves,
1o Sacramento, Calif’s Rage nightclub
with his popular “Eurobeat Thursday.”
Playing to several thousand people
each week, Hayes and co-host David-X
frequently premiere the jams of such
acts as La Bouche and Nicki French up
to six months before domestic release.
The club does regular collaborative
events with local and highly rated top
40/rhythm radio station KSFM.

Tutalo on the production of this vigor-
ous houser, which nicely showecases
singer Laura Alford’s formidable
range and phrasing style. The melody
and lyrics leisurely unfurl, letting the
bass and tribalistic beat pull the punter
onto the floor first. After about a
minute, a rush of bright piano rolls and
fleshy harmonies ushers in the hook
and Alford’s lead performance. By the
time the chorus breaks in, you're hum-
ming in mid-shimmy—the mark of a
potential smash.

Adding glitter to the track is DJ
Disciple, who roughs it up with a pair
of mixes that will heat up a few festive
disco memories. If Sub-Urban is going
to invest in an album-oriented act, this
is the one that gets our vote. Imagine
what else this winning team can cook
up together.

Not one to ever take a breather,
Simonelli also takes center stage with
“Sound Of Simonelli, Volume One,” an
album largely composed of previously
available singles and rare remixes.

With nary a dud:in the bunch, the UK .-
rooted Sound Proof Recordings has
broken out four cuts from the album
and placed ’em into a 12-inch double-
pack sampler that has import hounds
gleefully dipping into their wallets.
“Strong Man” by Eve, “Oh How I Love
You” by Sybil, “Feel So Right” by
Solution, and “I've Been Changed” by

by Larry Flick

Inner Faith represent the album well,
displaying Simonelli’s knack for soul-
soaked house grooves and inspirational
lyrics.

Industry veteran Larry Yasgar
shows his time-tested savvy by picking
up “Sound Of Simonelli, Volume One”
for his own B-Streetsmart Records
here in the States. A package sporting
still more unreleased mixes will be
available here in early May.

Ya need a scorecard to keep track of
Michael Watford these days. Taking
a pause from his alliance with Britain’s
Hard Times Records, he turns up on
New Jersey’s Music Station Records
with “Return Your Love To Me,” a
spare but spiritually charged houser
produced by DJ Fresh and M.A.T.E.
The song is sweet, but the performance
is better. The truth is that Watford
could take any lyric and turn it into
pure poetry. The disappointment is
that a major has yet to see that—but
we are pleased to see him continue to
plug away. And we are delighted with
the opportunity to bang the drum on
his behalf. We have faith that his per-
severance will pay off.

IN THE MIX: It is hard to believe that
two whole years have gone by since
Gillette had every jock-grabbin’ boy
on the street fearfully cupping himself
with the withering “Short Dick Man.”
Well, just when it seemed safe for lads
to stroll without protection, the sassy
Chicago siren is back with “Shake
Your Money Maker,” an album
designed to lead the girlies through
another round of tooth-suckin’ eman-
cipation.

Produced by the S.0.S. Productions
clique, this Zoo Entertainment project
is rife with tongue-lashing giggles and
hearty dance/pop grooves aimed
directly at urban teens. “2 Minute
Brother” is a fitting sequel to “Short
Dick Man,” while “Do Fries Go With
That Shake?” and “Underwater Boo-
gie” are just plain funny. Listening to
these jams, we wonder how long it will
be before Gillette is fronting a sitcom.
Couldn’t ya just see her throwing down
3 la Brandy’s “Moesha” on either the
WB or Fox television networks? She
certainly has the sharp delivery and
camera-ready image to make it work.

News from the ever-active Def Mix
Productions posse: David Morales has
been tapped to host a weekly mix-show
on much-ballyhooed radio station
WEKTU New York. Due to begin airing

later this month, “Midnight With
Morales” will see the legendary pro-
ducer/DJ reaching beyond the typical
mix-show format by dabbling in on-air
chatting with guest artists between the
grooves. Morales also joins Def Mix
mates Frankie Knuckles and Satoshi
Tomiie in providing original music and
turntable spinning on the spring break
editions of MTV’s daily dance program
“The Grind.” And they say there is no
interest in credible dance music
beyond nightclubs. We can see the tide
turning in a more positive direction
every day.

Keeping Tomiie on the brain a sec-
ond or two longer, we are betting that
his recording career will soon pick up
steam with “---” his first 12-incher for
Sony Japan under the name K-Jee.
Typically intricate in its interweaving
of melody and rhythm, this epic instru-
mental is rife with grand strings, play-
ful sound effects, and rumbling per-
cussion. It is still too soon to know if
one of Sony’s stateside labels will pick
up this project—which we would love
to see blossom into an album, 4 1a Cer-
rone’s vintage long-players. Are we
alone in seeing the stylistic kinship
between these two talents?

Add Nervous Records to the long list
of labels harking back to yesteryear for
compilation inspiration. “Nervous Does
Disco” plumbs through the archives of
its parent company, Sam Records, for
material, unearthing such rarities as
“Wikka Wrap” by the Evasions, “Just
How Sweet Is Your Love” by Rhyze,
and “Just A Groove” by the Glenn
Adams Affair. Quite cute, but we are
far more challenged and charmed by
“The Big Nervous Chill,” an acid-funk
odyssey largely concocted by the band
Cueball. Our imagination tells us that
“Jazbah Sceneries” and “Nocturnal
Potation” would be dope in a live setting.

BETWEEN THE BEATS: Though
singer/composer Dana McCoy is per-
haps best known to clubheads as a
member of the defunct Degrees Of
Motion, she has been edging deeper
into an ambient-pop realm for several
years now. It is a progression that
serves her natural flair for intimate
poetry and delicate melodies far bet-
ter than a furious house beat. She
resurfaces under the name Crave with
the appropriately named disc “Taking
Shape,” available on Featherweight
Records, her New York-based indie.

Produced by McCoy with Jeff
Coplan and Andrew Komis, the mate-
rial swerves from rhythm-smart,
radio-friendly jewels, like “So Close”
and “Coming Out,” to spare, acoustic-
rooted confessionals, like “Just Beyond
Words” and “Hard To Believe.” At all
times, McCoy’s voice has the smoky
intensity of Aimee Mann and Every-
thing But The Girl front woman
Tracey Thorn. A beautiful piece of
work that lingers in the mind and
leaves you hungry for more.

Whilst in a chilled state of mind, we
recommend reaching for the long-
promised domestic version of “No Pro-
tection,” the red-hot 1995 U.K. album
by Massive Attack Vs. The Mad Pro-
fessor. Available here on Gyro-
scope/Caroline, this tripped-out jour-
ney into futuristic dub features eight

Maxi-Mum Effect. The folks at the venerable Maxi Records celebrated the
launch of the label’s spring roster of releases with a recent soiree in Miami. At
the top of the label's agenda is the anthemic “Check This Out/The Way We Used
To" by Cevin Fisher, which is already drawing DJ acclaim on test pressing. Due
April 24 is the recording debut of drag star Lady Bunny, who bows with a cover
of the Shirley & Company disco classic “Shame, Shame, Shame.” Spring will
also bring new EPs from producers Mike Dunn and Nick Jones, as well as the
diva-driven “it Really Doesn't Matter” by Shay Jones. Pictured, from left, are
Claudia Cusetta, Maxi; Los Angeles club DJ Eddie X.; and Kevin McHugh, Maxi.

tracks from Massive Attack’s recent
Virgin album, “Protection,” complete-
ly reconstructed by the Mad Professor
(aka Neil Fraser), one of the leaders
of Britain’s underground electro-ambi-
ent movement.

Given Massive Attack’s deserved
reputation for perpetually pushing
against the grain, the fact that the Mad
Professor was actually capable of ren-
dering the original versions of “Kar-
macoma” and “Spying Glass” safe is
downright astounding. Novices should
consider this an essential primer on
how dub is done properly—as well as
an important lesson in how far the
parameters of dance can truly be
stretched.

ON THE MOVE: Clubland compatri-
ot Ricardo Companioni, manager of
Billboard’s dance music charts for four
years and counting, has relocated to
sunny Houston, effective this week.
Although he will continue to oversee
the charts, weekly playlists from the
DJs reporting to the Hot Dance
Music/Club Play chart will now be
compiled by Joe Berinato at 212-536-
6430. Companioni can be reached at
713-864-8409.

PARTING GLANCES: On March 22,
the dance music community lost one of
its more glorious and inspiring voices
with the untimely passing of Donnell
Rush. He was 42. The details of his
passing were vague at press time.
The Chicago-based performer spent
music of his adult life dividing his time
between making his own solo record-
ings and serving as a session singer/
arranger for such major acts as Chaka
Khan, Vesta Williams, Patti
LaBelle, and the Emotions. Rush’s
greatest success was as a member of
Steve “Silk” Hurley’s famed 1.D. Pro-
duetions posse, with whom he record-

ed the house classic “Symphony” for
RCA Records. At the time of his death,
he was getting props for his perfor-
mance on “Shout’n’Out,” a collabora-
tion with “Little” Louie Vega and
Mood II Swing that has been released
on MAW Records under the group
name Lood.

Beyond his natural gifts and skills,
Rush had the irresistible charm of a
true star and the endearing warmth of
a dear friend. Over the past few days,
we have mentally retraced the lunch-
es, cocktails, assorted phone chats, and
countless giggles we shared with him.
The memories are sweet, and the loss
is immense.

e Danee
Bredkouts

FOR WEEK ENDING APRIL 13, 1996

CLUB PLAY

. DIRTY LOVE LONNIE GORDON
REPUBLIC

. THE CAPTAIN OF THE SHIP RATPACK
LOGIC

. NEVER STOP REFLEXION FEAT.
LAURA ALFORD sus-UrBAN

. REACH HIGHER UNKNOWN SOCIETY
CUTTING

. | CRY BASS IS BASE istanp

MAXI-SINGLES SALES

N bW N e

. I'M GETTING USED TO YOU SELENA
EMI LATIN

. DO WHAT’S GOOD FOR ME 2
UNLIMITED criTique

. EVERYBODY GET YOUNG ZEE perspecTIVE

. ONE WC & THE MAAD CIRCLE LoNDON

. LA MORENA ILEGALES arioLa

N hw N

Breakouts: Titles with future chart potential,
based on club play or saies reported this week.
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SPECIAL ATTRACTIONS

The First Carnival & Expo

Website displays

Studio Sessions

Cutting Edge Panel Discussion Groups

Live Artist Showcases with Divas Unplugged
and much, muzh more

HOTEL ACCOMODATIONS

. The Chicago Marriott Downtown
540 N. Michigan Avenue

Chicago, Il. 6061
Single or Double Room Rate:  $125.00

For reservations, please call (312) 836-0100 or toll Free
at 1(800) 228-9290 and state that you are with
Billboard's Dance Music Summit. The hotel will sell
out quickly, please make reservations Far in advance.

CONTACT INFORMATION

Maureen Ryan. Special Events Manager

(212) 536-5002 PH - (212) 536-5055 FAX

Larry Flick, Dance Music Editor
(212) 536-5050 PH - (212) 536-5358 FAX

REGISTRATION INFORMATION:

$225.00Early Bird Special - Form & payment must be postmarked by May 15th
$275.00 Pre-Registration -- Form & payment must be postmarked by June 30th
$325.00 Full Registration -- AFter June 30th and walk-up

Please Fill out form and mail to:

Maureen Ryan, Billboard Dance Music Summit, 1515 Broadway, 14th Floor, NY, NY 10036
OR Fax to (212) 536-5055.

This Form may be duplicated. Please “ype or print clearly. Make payments to BILLBOARD MAGAZINE.

_ First Name: ( - ) Last Name: ("
Company: ©

_ Address:

City: ~—

Title: /

~ Country: /. Phone:,

| am paying by: Check:( Meney Order:( Amex: (

Credit Card Number: [~ )_Exp.Date:

Cardholder's Name: o \_Cardhalder's Signature: {
Cardholler's kddrons: o

Credit cards payments are not valid withoat a signature and expiration date. Registration are non-refundable!!!
MAVYW americanradio
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I (OF
FOR WEEK ENDING APRIL 13, 1996 ™
CLUB PLAY MAXI-SINGLES SALES
5’_ COMPILED FROM A NATIONAL SAMPLE % gOMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
- < | OF DANCE CLUB PLAYLISTS. - <l @ > TORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. - SoiyndScan®
ol | GE | Eg|g%| TITLE ARTIST ob |G| Sg| €S| TTLE BERERNL ARTIST
E2 |22 | J2| 8| LABEL & NUMBERDISTRIBUTING LABEL E2| 32| ud| TS| LABEL & NUMBER/DISTRIBUTING LABEL
* % xNo., 1% »xx * xANO. 1% x»
4 7 6 HYPER-BALLAD ELEKTRA 66043/EEG 1 week at No. 1 ® BJORK 1 1 1 6 | WOO-HAH! GOT YOU ALL IN CHECK (M) (T) () ELEKTRA 66050/EEG Sweeksatho.1 @ BUSTA RHYMES
10 6 | WHAT A SENSATION MAW 0005/STRICTLY RHYTHM KENLOU * % * GREATEST GAINER * % *

3 |3 ] 5 | 11 | GIVME LUV YOSHTOSHI 005 ALCATRAZ ()| 5 | 15| 5 | AINTNONIGGADEAD PRESIDENTS () () (X) ROC-A-FELLVFREEZE 53233/PRIORITY ® JaY-2
(D] 12 | 25 | 4 | THE SOUND Losic 59039 XPRESSI2 3 | 3 | 5 | 3 | SWEET DREAMS (1) 0 Rea 64504 ® LA BOUCHE
(5] 11 [ 14 [ 5 [ sweEr Dreams roneisos ® LYBOUCHE 4 | 2 | 3 | 4 | RENEE ) sianDesases ® L0ST BOVZ
(6)] 16 | 30 | 3 | MAKETHE WORLD GO ROUND CHAMPION INPORT SANDYIE 5 | 6 | 4 | 4 | DOINIT/ SHOT YA (1) DEF JAMRAL 576121/ISLAND @ LLCooL )

1 6 6 10 | LIGHT YEARS WORK 78077/COLUMBIA & JAMIROQUAI @ 1 3 5 LET ME CLEAR MY THROAT () 0 CLR 5218 DJ KOOL

8 | 1 | 2 | 10| TRESDESEOS (THREE WISHES) ePiC 75286 & GEORIAESTERAN 7 | 4 | — [ 2 | atwavs Be MY BABY () (1) (x) coLUMBIA 78277 @ MARIAH CAREY
@ 10 | 11 7 FEELS S0.GOOD (SROW ME YOUR LOVE) GROOVE NATION 56004/UNIVERSAL ©® LINA SANTIAGO ) 3 6 4 RELEASE ME () UPSTAIRS 0115 ANGELINA
(% et o CUAMER (S AV ETVE iR R BN AR 9 | 7 [ 2 ] 7 | pownLow (NoBODY KAS TO KNOW) i) (1 0 IvE 42372 @ R KELLY FEAT. RONALD ISLEY

14 18 6 STRANGE WORLD RCA 64371 ® KE

12 8 3 9 LUCKY LOVE ARISTA 1-2980 & ACE OF BASE * % * HOT SHOT DEBUT * * *

NEW D> 1 SUSPENDED IN TIME {T} LONDON 120078/ISLAND & GROUP HOME
()| 17 | 21 | 5 | LOVE HAS NO NAME Reprise 4364 BABBLE

14 5 1 10| AIN'T NOBODY WORK 76226/COLUMBIA RIGNA KNG 11 10 8 11 | WHO DO U LOVE (M) (T) (X} ARISTA 1-2943 & DEBORAH COX

15 9 P 9 RUToURI Ao ® BEL CANTO @ 17 9 7 LUCKY LOVE (M) (T) (X) ARISTA 1-2980 © ACE OF BASE
7| 3 P S N DAYIAEI E R NODR ST S G (A N ANESSINDEGD @ 42 | 42 3 | ONE FOR THE MONEY (M) (T) (X} MOTOWN 860501 ¢ HORACE BROWN

1 2 73 5 REACAINL JEIN B 2508 INSTINCT 4] 17 DROP/RUNNIN’ (T} (X) DELICIOUS VINYL 58551/CAPITOL & THE PHARCYDE
26 | 32 4 | LAND OF DREAMING CLUB ZONE IMPORT MASTERBOY L J & - ARV ) (T L0  CooLIO

19 | 21 | 28 | 5 | REAP (WHAT YOU SOW) SOUND PROOF IMPORT/MCA VERNESSA MITCHELL (16)] 24 | 16 | 4 | LADYw)mooew 5532 & GENGECO
2 | 3 3 e oG 17 13 10 7| PWILL SURVIVE (1) (x) RCA 64491 @ CHANTAY SAVAGE

18)| 27 | 28 6 | 50'CLOCK (M) (T) () MCA 55076 ® NONCHALANT
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Back In The Saddle. Gene Autry is one of many country legends to be honored
at TNN's “An Evening Of Country Greats: A Hall Of Fame Celebration.” The two-
hour special airs April 30 at 9 p.m. ET. Autry, center, was welcomed to the show

by Emmylou Harris and Joe Diffie.

l BY DEBORAH EVANS PRICE

NASHVILLE—With a new single
climbing the charts, an opening slot on
the Brooks & Dunn tour, an Academy
of Country Music nomination for best
new male artist, and a NASCAR tie-in,
David Lee Murphy looks poised to
] avoid the sophomore jinx with the May
® 21 release of his second album, “Get-
- tin’ Out The Good Stuff.”
3 The first single, “Every Time I Get
Around You,” is No. 43 on Billboard’s
Hot Country Singles chart, and MCA
executives say this album will solidify
Murphy as a bona fide star.
“With this new album, the market-

IT WAS 44 YEARS AGO in May that Kitty Wells changed
the face and future of country when she recorded the
epochal “It Wasn’t God Who Made Honky Tonk Angels” on
Decca. It marked the first time that a female artist in coun-
try music—the business then referred to them as “girl
singers”—took a woman'’s strong stand in a country song.
It paid off quickly, holding the No. 1 spot on Billboard’s Best
Seller chart for six weeks in 1952 and eventually passing
the million-sales mark. More important, it turned out to be

It Was Kitty Who Almost Didn’t Make
‘Honky Tonk Angels’; Hamlin Exits Asylum

been doing all right.”

Wells says she very nearly didn’t record “Honky Tonk
Angels.” “After we came back from Shreveport, T had decided
that I was just gonna stay home and stay with the children and
keep house, be a housewife. Then, after I recorded that song,
I had to go back to work. And I'm still working.”

T HE OTHER SHOE CONTINUES TO DROP at labels
here. The latest development: Kenny Hamlin is out as
senior VP/GM of Asylum Records Nashville a couple of
weeks after Joe Mansfield joined the label as co-presi-
dent/CEQ (Nashville Scene, Billboard, March 30). No word
on Hamlin’s plans or on a successor.

Georgia Sonnier Miller.

Scene
Wells talked with Nashville
moved back to Nashville in December of '51. Johnnie [hus-
in and recorded it, never, ever dreaming that it would make
Nashville from Montgomery, Ala. “Audrey said, ‘Girl, you've

a historical watershed moment when female solo artists
began to establish themselves.

The song’s composer, J.D. Miller, died recently. Services
were held for him March 25 in Crowley, La. He was 73 and
is survived by his wife,

Chiefly known for the Wells [

song, he also produced a

number of acts, including as VI e
Jimmy C. Newman, Clif-

ton Chenier, Nathan Ab-

shire, and Lefty Frizzell.

Following Miller’s death,
Scene about how the ™
recording of “Honky Tonk
Angels” came about.

“We were in Shreveport,
La.,” Wells says, “and had
sent [Decea’s] Paul Cohen a [demo] record to see if he’d be
interested in recording me. We didn’t hear from him, so we
band Johnnie Wright] & Jack were playing the Record
Shop, and Paul Cohen came in. Johnnie asked him about
recording me, and Paul said he had a song he wanted us to
listen to and see if we liked it. The song was ‘It Wasn't God
‘Who Made Honky Tonk Angels.’ I knew it was an answer
song to ‘The Wild Side Of Life,” which Hank Thompson
had in the Billboard charts. So, I learned the song and went
ahit. I had already recorded eight sides with RCA, and they
were religious and semi-religious, and nobody had heard of
them much. So, I said, ‘Well, we’ll go in and record this song.
At least we’ll make union scale on it.””

After the song was released in July 1952, Wells says that
was the last she heard of it until she got a phone call from
Hank Williams’ wife, Audrey, who had just driven to
got a hit on your hands! Every radio station from here to Mont-
gomery is playing that song!” So T was real surprised.”

Wells says the resulting change in country was gradual but
definite. “Prior to that, there hadn’t been many songs written
for the girls. After that made a hit, well, they all started writ-
ing songs for them, and it seemed like all the labels started
signing up the girl artists, and ever since then, the girls have

by Chet Flippo

L EE GREENWOOD
has opened a 1,780-seat
venue in East Tennessee,
near Sevierville, Dolly-
wood, and the resort town
of Gatlinburg. Former
President Bush and his
wife attended the black-tie
preopening ceremonies
April 1 at the Lee Green-
wood Theater. Greenwood
will play about 250 shows
there each year, from
April through New Year’s
Eve. The venue is the first stage of planned facilities at a
development known as River Bluff Landing . . . Also in East
Tennessee, the Rock the Smokies festival, set for July 6 at
Forks of the River near Newport, has a May 10 cutoff date
for free tickets. After that, they will be $25. Sponsors Skoal
Music and Texaco report that they have received about
280,000 requests for tickets for the 10-hour show featuring
Travis Tritt, Hank Williams Jr., the Charlie Daniels
Band, Marty Stuart, Marshall Tucker, and .38 Special
. .. The sponsor of the summer’s other big country outdoor
fest, the Fruit of the Loom All-Star CountryFest 96,
expects at least 250,000 people at the July 13 concert at the
Atlanta Motor Speedway. Tickets are free via a Fruit of the
Loom purchase or mail-in request. Requests must be post-
marked by May 30. Scheduled artists include Williams, the
Charlie Daniels Band, Alan Jackson, Patty Loveless,
Alabama, Pam Tillis, Tracy Byrd, Lee Roy Parnell, and
Kenny Chesney.

THE FOUR-DAY JAMBOREE in the Hills in Wheeling,
W.Va,. is set for July 18-21. The self-proclaimed “Super Bowl
of Country Music” features Williams, Confederate Rail-
road, George Jones, and Bryan White on day one; Brooks
& Dunn, Tom T. Hall, Aaron Tippin, and David Lee Mur-
phy on day two; Mary Chapin Carpenter, Tanya Tucker,

(Continued on page 35)

place will know him as a platinum
artist,” says MCA Nashville chairman
Bruce Hinton. “The album is as strong
as the last album was. Obviously, this
being his sopho-
more album, that
experience brings
even more to the
table and the
songs just ratch-
et it up to another
level. I think what
will happen after
this album is that
we will firmly
establish him as an artist with a strong
base. With the new acts, there is so
much competition out there now. For a
label, it’s more important than ever for
it to be about hit artists and not about
artists who have hits. That’s what we
have with David Lee Murphy. He is a
unique artist; being the writer of all his
material brings his own very personal
slant to his outlook on life. So I could-
n’t be more bullish from where we are
going with this guy.”

Though Murphy’s first two singles
off his previous album—*“Just Once”
and “Fish Ain’t Bitin’ "—attracted
some attention, it wasn’t until the
release of “Party Crowd” and “Dust
On the Bottle” that Murphy broke last
year at country radio. Hinton admits
that it took a little while for radio to
catch on. “But that’s OK,” he says. “If
you look around and see who our
superstars are now and those in the
past, they brought a unique artistic
vision to radio and to the marketplace
when they came on the scene because
they aren’t a clone of anything else.
They bring their own unique brand of
artistry. It takes a while . .. but the
payoff is better and a lot longer. I'm
always fine with that.”

So is Murphy. “It felt great,” he says
of his rise to prominence. “It’s like that
old ‘Dust On The Bottle’ song. You get
a little dust on the bottle, but it sure is
great when you finally get that cork
off. It just took me a long time. I've
been here since 1983, and I've seen a
whole lot of changes take place in
Nashville. I just feel real fortunate to
be out there now making music.”

Murphy is pleased with the new
record and hopes that it will continue
the momentum. “I'm real excited about

MURPHY

David Lee Murphy’s Top-Shelf Set

MCA Artist Benefits From NASCAR Tie-In

it,” he says. “I think we really took a
step up on this record. I was really
proud of ‘Out With A Bang’ and still
am. I think this is just another step up
the ladder for me. There are some
songs on here that are more meat and
potatoes. There is a song called ‘The
Road You Leave Behind,” which I think
is a real good kind of ‘do the right
thing’ song, which, for me, is different
from the last record. And we have a
couple of songs that have a little ro-
mantic flavor to them [including] ‘She’s
Really Something To See.” Player-wise,
we have most of the same players and
Tony Brown [was] producing again.
Sonically, it’s still in the same vein as
‘Out With A Bang,’ but there are new
characters, new stories, different mel-
odies, different songs.”

Murphy is pleased with the accep-
tance the new single is getting. “It’s
moving up the charts faster than any-
thing I've ever had,” he says. “Every-
where I go, people are saying it’s show-
ingup in the ‘Top 5 at 5’ or ‘Top 8 at &
[listener surveys at radio]. When you
get those responses, it makes you feel
good, especially on a brand-new song.”

Murphy says the next single could be
“She’s Really Something To See,”
which would be the first time for him
that a ballad has been released as a
single. “I like the fact that we can get
out there and rock it up, get rowdy, and
have a good time, but there is more to
me than that, and I want people to
know that ... I'm ready to have a bal-
lad out there.”

Murphy is managed by Doug Cas-
mus and booked by the William Morris
Agency, which has placed him on tour
with Tracy Byrd and Brooks & Dunn
this summer. “We are having a ball
with those guys,” Murphy says. “The
bottom line is to go out there and give
people the best show you can ever give
them, and it’s a lot of fun.”

Dave Weigand, VP of sales and mar-
keting for MCA, says the label has
planned a special promotion in con-
junction with the tour that will run
through November. “We're going to
design a scratch-and-win card that will
not only tie in with David Lee but
Tracy Byrd also,” he says. “The card
will resemble a lottery ticket that we're
going to hand out at tour dates, and

(Continued on page 35)
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Stars At The ACM Awards. Three country artists who collectively have eight
nominations will host the Academy of Country Music awards special, which airs
live on NBC-TV April 24 at 8 p.m. ET. Shown, from left, are hosts Ronnie Dunn,

Faith Hill, and Kix Brooks.
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28 | 30 | g | ALMOST A MEMORY NOW @ BLACKHAWK | 9y 64 | 61 | 53 | 18 | 5ocHNeE KLEHNING (KOSTAS,T.PEREZ) (© (v asviom ba30 | 43
M.BRIGHT (D.OLIVER,D.ROBBINS,V.STEPHENSON) (C) (V) ARISTA 1-2975 A THOUSAND TIMES A bAY ® PATTY LOVELESS
()| 3 | % | 7 | [MNOT SUPPOSED TO LOVE YOU ANYMORE ® BRYAN WHITE | 25 NEWD | 1 | Coonorim @ BUmRGNCHOLSON) W) EpIC 78039 | O9
B.LWALKER JR. K.LEHNING {S.EWING DKEES) (C) (V) ASYLUM 64313 BACK IN MY ARMS AGAIN KENNY CHESNEY
2 | 17 | 10 | 19 | THE BEACHES OF CHEYENNE ® GARTH BROOKS [ 66 | 71 | — | 2 | GHECKETT (LRPARNELL RM BOURKE.C MOORE! (C) (v) BNA 64235 | 60
A.REYNOLDS (D.ROBERTS, B.KENNEDY,G.BROOKS) (V) CAPITOL NASHVILLE 19022 IT'S MIDNIGHT CINDERELLA GARTH BROOKS
35 | 39 | g | |THINK ABOUT YOU @ COLLIN RAYE | 9 73 | 67 | 12 | AREVNOLDS (K WILLIAMS K BLAZY.G BROOKS) capiToL naswviLLE o cor |
J.HOBBS.E.SEAY,P.\ORLEY (D.SCHLITZ,S SESKIN) (V] EPIC 78238 PHONES ARE RINGIN' ALL OVER TOWN MARTINA MCBRIDE
31 | 35 | g | IFIWEREYOU @ TERRI CLARK | 98 @) 2| —|2 M.MCBRIDE P WORLEY.E.SEAY (M.BEESON K.VASSY,D.MACKECHNIE) () v réaeassr | 68
| K.STEGALL,C.WATERS (T.CLARK) (C) (v) MERCURY NASHVILLE 852708 STANDING TALL ® LORRIE MORGAN
m 5|5 [ FYOULOVEDVE eTracy tawmence | | | 019 | % |7 | S aa e Saeroal | 2
= e d A LOVE STORY IN THE MAKING
30 | 25 | 14| 16 | 'LLTRY ALAN JACKSON | | NEW D L | Jeuess (A.SANDE'?iSON,C.WISEMAN) (C) (D) (I\;)ITRIIDS/#ADI{\Z\SQ;SI L
K.STEGALL (A.JACKSON) (V) ARISTA 1-2942 BRI TR
3 2 2% 20 m%gaféyfv%s EY.E.SEAY (M.BERG,G.HARRISON.H.STINSON) ¢ MARTI(@{}V’)\ARCCE&%% ! ke " LSB i LSTROUD.LANDERSON (BMCDILL R MURRAK) (CIVIENAIG4I69 -
- .PWOREY.E.SEAY (M.BERG.G. . THERE'S A GIRL |
(| 37 | 40 | 6 | DOES THAT BLUE MOON EVER SHINE ON YOU oo ST OBY KETH 35 NEWD | 1 | R S Sonnsy wretmmn (© cantol s A0b4r | T2
. T 5 HVI 4 0
GOD’S COUNTRY, USA MARCUS HUMMON
33 | 25 | 20 | 18 | SHE'S GOT A MIND OF HER OWN JAMES BONAMY | 26 T4 | 3 ] 5 | vJONES mHUMMON.B.CURRY (©) (v coLumBia 78251 | 13
D.JOHNSON (B.LIVSEY.D.SCHLITZ) (C) (V) EPIC 78220 EVEN IF | TRIED & EMILIO
38 | 38 | 11 | TEN THOUSAND ANGELS ¢ MINDY MCCREADY | 34 74 | B4 | 54 | 13 | g oecKErT (FAULKN MUSICK.B.REGAN) (C) CAPITOL NASHVILLE 58507 i
D.MALLOY N WILSON (S.D. JONES,B.HENDERSON) {C) (V) BNA 64470 IF | HAD ANY PRIDE LEFT AT ALL & JOHN BERRY
35 23 2 1 WITHOUT YOUR LOVE AARON TIPPIN 22 RE-ENTRY 2 J BOWEN,C.HOWARD (J.GREENEBAUM.T SEALS E.SETSER) (C) (V) CAPITOL NASHVILLE 58465 B
S GIBSON (A ANDERSON,C.WISEMAN) (©) (V) RCA 64471
34 32 20 JBSIL(E\(T;EEJ%IIF.?EAUNSISDEERBSgI{;\.SrtEKSES) (:) ({/)OEEP\E;[;EEJE 1 (O Records showing an increase in Qetections over the previous week, regardless of chart movement. Airpower awarded to those records which
THE CHANGE © GARTH BROOKS attain 3000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyt if cassette 1s unavailable. (C)
.GI’ 47 3l 5 37 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availabuity. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
A REYNOLDS (T ARATA.W.TESTER) CAPITOL NASHVILLE ALBUM CUT ahility. (X) CD maxi-single avarlability. & 1996, Billboard/BPi Communications.

2 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'"tmrd u n““ II I “ Es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SouridIScalrlv®
I ® ™ FOR WEEK ENDING APRIL 13, 1996
& &
of|nE|Eelgk of 58| $g| gk
2ul2w| = 8 4] ;é T |Quw |2 8 XE
T2 |52 | g | 36| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST T2 |52 | «g| 25| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % xNO. 1% % % 5 | — TEN THOUSAND ANGELS BN 64470RCA MINDY MCCREADY
1 1 | 2 | 12 | HYPNOTIZE THE MOON GIANT 17704WARNER BROS. 2 weeks at No. 1 CLAY WALKER 15 | 14 ] 12 SOME THINGS ARE MEANT TO BE ARISTA 1-2896 LINDA DAVIS
2 | 3| 3 | 7 | YOU WIN MY LOVE MERCURY NASHVILLE 852138 SHANIA TWAIN 16 | 12 ] 18 | 10 | YOU CAN FEEL BAD EpiC 7820950NY PATTY LOVELESS
3 | 2 | 1 | 20| 17T MATTERS TO ME warnEr BrROs 17718 FAITH HILL 20 | 23 ] 3 | WHAT DO | KNOW COLUMBIA 78088/SONY RICOCHET
4 | 4] 5 | 5 | ’MNOTSUPPOSED TO LOVE YOU ANYMORE ASYLUM 64313/£EG BRYAN WHITE 18 | 19 | 25 | 4 | IT WORKS Rea 64473 ALABAMA
5 5 4 34 | | LIKE IT, | LOVE IT CURB 76961 TIM MCGRAW 19 18 | — 2 IT'S WHAT | DO CAPITOL NASHVILLE 58526 BILLY DEAN
6 | 6 | 6 | 24 | NONEWS/TEQUILA TALKIN' BNA 64386/RCA LONESTAR 20 | 17 | 16 | 22 | REBECCA LYNN ASYLUM 64360EEG BRYAN WHITE
8 | 10 | 4 | DOESTHAT BLUE MOON EVER SHINE ON YOU Agh NASHVILLE 576140 TOBY KEITH 21 | 16 | 17 | 9 | WILD ANGELS Rea 64437 MARTINA MCBRIDE
9 | 8 | 5 | HEADS CAROLINA, TAILS CALIFORNIA CURB 76982 JODEE MESSINA 22 | 15 | 11 | 21 | WHAT | MEANT TO SAY COLUMBIA 78087/SONY WADE HAYES
9] 10 | 9 | 5 | IF | WERE YOU MERCURY NASHVILLE 852708 TERRI CLARK 23 | 24 | — | 11 | NOT ENOUGH HOURS IN THE NIGHT GIANT 17764 WARNER BROS DOUG SUPERNAW
10 7 7 20 CAN'T BE REALLY GONE CURB 76971 TIM MCGRAW 24 23 22 42 YOU HAVE THE RIGHT TO REMAIN SILENT CURB 76956 PERFECT STRANGER
@ NEW ) 1 | MY MARIA ARISTA 1-2993 BROOKS & DUNN 25 | 21 | 20 | 6 | WALKIN' AWAY aRisTa 1-2934 DIAMOND RIO
12 11 14 42 | ANGELS AMONG US Rca 62643 ALABAMA (O Records with the greatest sales gains this week. ® Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with multimillion tities indicated by a numeral following the symbol. © 1996, Billboard/BPI
13 | 13 13 | 10 | EVEN IF | TRIED CAPITOL NASHVILLE 58507 EMILIO Communications and SoundScan, Inc.
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DAVID LEE MURPHY’S TOP-SHELF SET

GOUNTRY

1. 8.8 8. 0.8.8.6 0.8 ¢

DRNER

by Wade Jessen

THAT WHITE GUY: Bryan White enters Top Country Albums at No. 7
and The Billboard 200 at No. 62 with “Between Now And Forever” (Asy-
lum), which opens with more than 15,000 units. White’s self-titled debut
entered the country list last summer at No. 68 with slightly more than
2,500 units and has risen as high as No. 13 on that chart, while peaking at
No. 88 on The Billboard 200. This week, that set sold 6,000 units and holds
at No. 26 on the country list and rises 188-185 on the big chart.

The lead single from the new album, “I'm Not Supposed To Love You
Anymore,” jumps 33-25 on Hot Country Singles & Tracks, increasing more
than 500 spins—the second-largest hike in the top 40. Airplay leaders
include WCOL Columbus, Ohio (30 spins), WDOD Chattanooga, Tenn. (30
spins), WPOC Baltimore (29 spins), and WGEE Green Bay, Wis. (28 spins).
Meanwhile, the cassette single holds at No. 4 on Top Country Singles Sales,
moving more than 3,500 pieces.

H ITTING HOME: Lonestar scores its first No. 1 on Hot Country Singles
& Tracks with “No News,” the second single from its self-titled debut
album. Ken Van Durand, VP of promotion at BNA, says the timing of this
No. 1 surprised even him. Van Durand notes this track “sneaked up from
the weeds” to jump 5-1, and he cites continued support from programmers
who almost unanimously chose this track as the album’s standout hit. Sta-
tions airing the track in heavy rotation (more than 35 times per week)
include KDDK Little Rock, Ark. (52 spins), KKBQ Houston (49 spins),
WPCM Greensboro, N.C. (43 spins), and WYAY Atlunta (42 spins). The
lead single, “Tequila Talkin’,” peaked at No. 8 in December. Both tracks are
included on the cassette single, which remains at No. 6 on Top Country
Singles Sales, with more than 8,000 units.

SAY WHAT? Brooks & Dunn lead the Airpower honorees with “My
Maria” (Arista), which jumps 30-15 on Hot Country Singles & Tracks with
a whopping increase of more than 1,300 spins during its second chart week.
Kim Leslie, music director at the venerable WSM Nashville, says her pre-
dictions for the first fewsweeks of this track were way off base. Leslie says
she thought that the record would take longer to develop but that she is
pleased with the immediate response from her station’s listeners, partic-
ularly the younger end of the demographic scale. WSM played the track
38 times this week, up from 19 plays the prior week. Leslie adds that
although the track is a cover of B.W. Stevenson’s 1973 pop hit, it’s new to
younger listeners.

Meanwhile, Bobby Kraig, senior director of national promotion at
Arista, says the No. 30 debut last week is the duo’s strongest opening week
ever, adding that feedback from programmers is unusually supportive for
a cover tune. Jack Weston, senior VP of promotion and artist development
at the label, says the song is so well-suited for Ronnie Dunn’s vocals, it’s
almost as if the *70s version of the song was a demo for the duo.

WHERE THE GRASS IS BLUE: Vince Gill (MCA) swipes Hot Shot
Debut honors on Hot Country Singles & Tracks with “High Lonesome
Sound,” which enters at No. 50, his career-high debut for a single. That
track, which features an appearance by contemporary bluegrass queen
Alison Krauss, is the title cut and lead single from a new set arriving at
retail May 28.

(Continued from page 33)

everybody will automatically win $2 off
David Lee’s CD at participating retail-
ers. We'll also give them to radio sta-
tions to use to promote the show and
the album.”

Participants may also win T-shirts,
hats, and other merchandise and can
mail the remainder of the ticket in
order to be eligible for the grand prize,
a fishing trip with Murphy.

In addition to the Brooks & Dunn
tour, Murphy will be highly visible this
summer on the NASCAR racing cir-
cuit. “We are sponsoring a car,” he says.
“We got 12th at Daytona, and we are
really excited about it. It’s like a red-
neck dream come true to be sitting out
there and watceh your car go around the
track. It’s not my car, we are just spon-
soring it with MCA. We are working
with Phoenix Racing out of Florida,

and Jeff Purvis is driving for us. Jeff is
a real up-and-comer . . . It's something
that I follow. We keep up with it and
watch it on the bus and to be on the
other side of the track is a lot of fun.”

Weigand says the label will sponsor
Purvis’ No. 4 Chevrolet car in the
remaining 20 Busch races this year
and will sponsor his No. 44 car; which
will run in four major Winston Cup
races. “David Lee’s music and image
fit NASCAR perfectly,” Weigand says.

Hinton agrees. “He’s very much a
blue-collar singer, and the core audi-
ence of the racing world is the core of
his base,” he says.

In addition to the NASCAR expo-
sure, MCA plans to expand Murphy’s
audience by marketing his music to
college fraternities. “We’re going to be
servicing all the college fraternities in

the Southeast with the new album,
along with the first album, and we're
going to be encouraging them to play
these records at parties,” Weigand

says. “We're also going to be asking for

their ieedback on the music. We'll also
have a promotion tied in where we'll
give away a concert with David Lee to
one of the fraternity houses.”

Weigand says MCA is also planning
a strong consumer ad campaign and
prime positioning at retail to coincide
with its marketing efforts. “We are
also putting together a postcard teas-
er campaign that we’re going to use as
a handout at retail,” Weigand says.
“It’s going to be serviced to all of our
retail stores. This will be used two
weeks prior to street date. It will
announce the street date, and it’s also
a useable posteard.”

NASHVILLE SCENE

(Continued from page 33)

Merle Haggard, Joe Diffie, Mark Col-
lie, and Jerry Lee Lewis on day three;
and Tim McGraw, the Oak Ridge
Boys, Sammy Kershaw, and Faith
Hill on day four: Ticket combinations
are available for one, two, three, or all
four days. .. Jerry Lee Lewis is holding
his own festival celebrating his 40 years
in music April 28 with the 40th Anniver-
sary Special at the Peabody Hotel in
downtown Memphis. Holders of the
first 200 ticket reservations are eligible
to attend a private barbecue the day
before at Lewis’ ranch in Nesbit, Miss.

TWENTY—THREE YEARS after his
brutal murder, Grand Ole Opry star
Stringbean will be memorialized by the
inaugural Stringbean Memorial Blue-
grass Festival June 20-22 near his
hometown of Annville, Ky. Performers
will include Grandpa Jones, Porter
Wagoner, Larry Sparks, and Ralph
Stanley. A lifesize statue of “String”
will be unveiled on the festival grounds.

ON THE FRONT: The Nashville
music industry is gearing up to show
support for U.S. troops in Bosnia. Oper-
ation Peace Endeavor will send more
than 25,000 tapes, donated by major
Nashville country and Christian labels,
to soldiers in Bosnia. The endeavor is a
continuation of Operation Desert Song,
created by RCA Label Group’s Renee
Bell and New Haven Records’ Ken

Harding, to send cassettes to U.S.
troops in the Gulf War. Mark Collie,
Aaron Tippin, and the Rev. Lawrence
Thomison are spokesmen for the orga-
nization. Collie performs a benefit for
the operation on Tuesday (9) at Green’s
Grocery in Leipers Fork, Tenn., outside
Nashville. . . . Tanya Tucker, mean-
while, is doing her part to keep the
troops happy. In response to a request
from Air Force troops in Bosnia for
more Tanya Tucker Salsa, she’s send-
ing 50 cases of salsa and autographed
photos. Her label, Capitol Nashville, is
shipping copies of Tucker’s CDs to the
troops.

ON THE ROW: Newcomers Mindy
McCready and David Kersh will per-
form at the Music City Tennis Invita-
tional Live Celebrity Auction April 22
at Cool Springs Galleria in Franklin,
Tenn. The auction is in conjunction with
the 23rd annual Music City Invitation-
al, set for April 27-28 at Vanderbilt Uni-
versity, and benefits the Child Develop-
ment Center of Children’s Hospital at
Vanderbilt University Medical Center
... Hal Ketchum will share the stage
with soprano Julie Wolf at the Ameri-
can Cancer Society’s 21st annual
Evening of Opera and Opry at Leows
Vanderbilt Plaza Hotel here April 17. ..
About 250 music industry folks are
expected to tee off June 3 at Old
Natchez Trace (formerly Woodmont

Country Club) here for the ninth annu-
al Music Row Ladies Golf tournament.
The event henefits United Cerebral
Palsy of Middle Tennessee . .. Tracy
Byrd, national spokesman for Special
Olympics International on behalf of the
Country Music Assn., is working with
SOI to develop five bass-fishing tourna-
ments this year to benefit the organiza-
tion. The first will be at Dollywood June
15-16; subsequent events will take place
in Chattanooga, Tenn., Beaumont,
Texas, Little Rock, Ark., Charlotte,
N.C., and one site to be announced.
Byrd has also helped design a special
fishing lure called “the Lifestyles of the
Not So Rich & Famous,” with 10 cents
of each purchase going to SOI . . . Song-
writers Mark Sanders and Tony
Arata will host the Hats Off to High
Hopes fund-raiser at the Wildhorse
Saloon here May 19. Writers Matraca
Berg, Gary Burr, and Bob Dipiero will
perform at the event, benefiting High
Hopes, a nonprotit organization serving
families and their children with special
needs.

FOR THE RECORD

The Hal Ketchum story in the
March 30 issue incorrectly said he is
a Curb Records artist. Ketchum is
signed to the MCG/Curb label.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org ) Sheet Music Dist.

58 1969 (Wamer-Tameriane, BMI/Patnck Joseph, BMI/WB,

Drake, BMI/Cross Keys, ASCAP/Kim Williams, ASCAP) HL

ASCAP/Denny Henson, ASCAP) WBM 32 DOES THAT BLUE MOON EVER SHINE ON YOU (Songs Of
11 ALLVWANTIS A LIFE (G1.D, ASCAP/Royalhaven, BMI) PolyGram, BMi/Tokeco, BMI/Bill Green, BM1) HL
WBM 56  DON'T GET ME STARTED (Sony/ATV Songs, BMI/Starstruck
48  ALL OVER BUT THE SHOUTIN’ (EMI, ASCAP/Princeton ‘Writers Group, ASCAP/Mark D, ASCAP)
Street. ASCAP/EMI April, ASCAP/Of Music, ASCAP) HL 74 EVEN IF | TRIED (Tom Collins, BM/AMR, ASCAP/Sierma
21 ALL YOU EVER DO IS BRING ME DOWN (Sony/ATV Tree, Home, ASCAP) WBM
BMI/Raut Malo, BMI/Mighty Nice, BMI/Al Andersongs, BMI) 43 EVERY TIME | GET AROUND YOU (N2 D, ASCAP/0id Des-
HL perados, ASCAP)
24 ALMOST A MEMORY NOW (WB, ASCAP/EMI April, 40  EVERY TIME MY HEART CALLS YOUR NAME (EMI Tower
ASCAP/Joe Dawid, ASCAP/Stroudacaster, BMI) HL Street, BMI/EMI Blackwood, BMI) HL
66 BACKIN MY ARMS AGAIN (PolyGram Int'l, ASCAP/New 73 GOD'S COUNTRY, USA (Careers-BMG, BMI/Floyd's Dream.
Songs De Burgo, ASCAP/Mama Guitar, ASCAP/R-Bar-P ASCAP/BMG, ASCAP) HL
ASCAP) 16  HEADS CAROLINA, TAILS CALIFORNIA (EMI Blackwood,
26 THE BEACHES OF CHEYENNE (0id Boots, ASCAP/EMI April, BMI/Ty Land, BMI/Starstruck Writers Group. ASCAP/Mark D,
ASCAP/Rope And Daily, ASCAP/No Fences, ASCAP/Major ASCAP) HL
Bob, ASCAP) WBM/HL 7 HEART'S DESIRE (Songs Of PolyGraim, BMI/Bamey & Amey,
63  BEFORE HE KISSED ME (Starstruck Writers Group, BMIi/Lee Roy Pamedl, BMI) HL
ASCAP/EMI April, ASCAP) 17 HEAVEN IN MY WOMAN'S EYES (Glitterfish, BMI/Carpad,
36  BIGGER THAN THE BEATLES (Timbuk One, ASCAP/MRBI, BMI)
ASCAP/Chickasaw Roan, ASCAP/Emdar, ASCAP/Texas 50 HIGH LONESOME SOUND (Benefit BMI)
Wedge, ASCAP) WBM 46 HOLDIN' ON TO SOMETHING (Kicking Bird, BMI/Thoma-
22 BLUE CLEAR SKY (Starstruck Writers Group, ASCAP/Mark hawk, BMIHamstein Cumberiand, BMI/Diamond Struck,
D., ASCAP/Alabama Band, ASCAP/Wildcountry, ASCAP/Miss BMI/Mike Curb, BMI/Tom Shapiro, BMI) WBM
Blyss, ASCAP) WBM 2 HYPNOTIZE THE MOON (Galewood. BMI/Ensign, BMI/Zeria,
62 BY MY SIDE (Red Brazos, BMIAt's Timeless, BMI) WBM ASCAP) WBM/HL
37  THE CHANGE (Little Tybee, ASCAP/MCA, ASCAP) HL 75 IF 1 HAD ANY PRIDE LEFT AT ALL (WB, ASCAP/East 64 th

38 C-0-U-N-T-R-Y (New Haven, BMI/Music Hill, BMDusty

Street, ASCAP/Warner-Tameriane, BMI/Yasa, BMI/Major Bob,

ASCAP) WBM

28 IF | WERE YOU (Sony/ATV Tree, BMI) HL

29  IF YOU LOVED ME (Sony/ATV Tree, BMI/Terilee, BMI/Ham-
stein Cumberiand, BMi/Tom Shapiro, BMI) WBM/HL

39 | KNOW SHE STILL LOVES ME (O-Tex, BMIHit Street.
BMi/Malaco, BMI) HL

30 F'LLTRY (WB, ASCAP/Yee Haw, ASCAP) WBM

25 I'MNOT SUPPOSED TO LOVE YOU ANYMORE (Acuff-Rose,
BMi) WBM

27 | THINK ABOUT YOU (New Don, ASCAP/New Hayes,
ASCAP/Lave This Town, ASCAP) WBM

67  IT'S MIDNIGHT CINDERELLA (Sony/AIV Cross Keys,
ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No Fences,
ASCAP/Careers-BMG, BMI/A Hard Day's Write, BMI)
WBM/HL

19 TS WHAT | DO {Hamstein Cumberland, BMI/Tom Shapira,
BMI(/Mike Curb, BMI/Diamond Struck, BMI) WBM

23 1T WORKS (Alabama Band, ASCAP/Wildcountry, ASCAP/EMI
Blackwood, BMI/Mark Alan Springer, BMi) WBM/MHL

10 IT WOULDN'T HURT TO HAVE WINGS (Wamer-Tameriane,
BMI/Miss Holly, BMI/Hapsack, BMI/Great Galen, BMI) WBM

61 LITILE'DROPS OF MY'HEART (Hornbill, BMI)

13 LONG AS | LIVE (Maypop, BMI/Wildcountry, BML/Makin
Chevys, BMI/Wonderiand, BMI/Will Robinsongs, BMI) HL

52 LONG HARD LESSON LEARNED (Aimo, ASCAP/Holmes
Creek, ASCAP/Bienville, BMI} WBM

70 A LOVE STORY IN THE MAKING (Mighty Nice, BMI/AI
Andersongs, BMi/Blue Water, BMI/Almo, ASCAP/Daddy Rab-
bit, ASCAP)

49 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Bu,
ASCAP/Acuff Rose. BMI) WBM/HL

53  MEANT TO BE (Sony/ATV Tree, BMI/Chris Waters, BMI/May-
pop, BMi/Miidcountry, BMUMakin' Chevys, BMI) WBM

47 MY HEART HAS A HISTORY (Starstruck Writers Group,

ASCAP/Mark D., ASCAP/Wamer-Tamerlane, BM|/Poilywog,
BMI/Socan, BMI) WBM/HL
15 MY MARIA (Duchess, BMI/Bug, BMI/Prophecy, BMI)

1 NO NEWS (Sony/ATV Tree, BMI/Katy's Rainbow, BMI/Simply
Imesistible, BMI/Starstruck Writers Group, ASCAP/Mark D,
ASCAPYHL

64 NOW THAT'S ALL RIGHT WITH ME (Songs Of PolyGram,
BMI/Seven Angels, BMI) HL

71 PARADISE (PolyGram Int'l, ASCAP/Ranger Bob.
ASCAP/Murrah, BMI) WBMMHL

68 PHONES ARE RINGIN’ ALL OVER TOWN (EMi April,
ASCAP/K-Town, ASCAP/Clay Basket. ASCAP/Augie, ASCAP)

20 READY WILLING AND ABLE (DreamCatcher, ASCAP/Little
Gila Monster, ASCAP/Moon Catcher, BMI/Son Of Gila Mon-
ster, BMI) WBM

59 REMEMBER THE RIDE (Sony/ATV Cross Keys,
ASCAP/Major Bob, ASCAP) WBM/HL

18  THE RIVER AND THE HIGHWAY (Housenotes, BMI/New
Don, ASCAP/New Hayes, ASCAP)

55 SHE NEVER LOOKS BACK (Mighty Nice, BMI/Laudersongs,
BMI/Wamer Source, SESAC/Dyinda Jam, SESAC) WBM/HL

33 SHE'S GOT A MIND OF HER OWN (Irving, BMI/New Hayes,
ASCAP/New Don, ASCAP) WBM

57 SOMEDAY (Murrah, BMI/Top Of The Levy, BMI/On The Wall,
BMI/Copyright Management. ASCAP/AMR, ASCAP/Sierra
Home, ASCAP)

14 SOMEONE ELSE'S DREAM (Aimo, ASCAP/Daddy Rabbit,
ASCAP/Big Tractor, ASCAP/WB, ASCAP) WBM

41  SOME THINGS ARE MEANT TO BE (Noctumal Eclipse,
BMI/Michael Garvin, BMK/Ensign, BMI/BMG-Careers, BMI)
HL

69  STANDING TALL (EMI Blackwood, BMI/Ben Peters, BMI) HL

44 STARTING OVER AGAIN (Sweet Summer Night.
ASCAP/Rightsongs, BMI/Earbore, BMI)

34  TEN THOUSAND ANGELS (island Bound. ASCAP/Famous,
ASCAP/Peer Five, BMI) HL
72 THERE'S A GIRL IN TEXAS (Sawng Cumpny, ASCAPAVip
Vipperman, ASCAP)
65 A THOUSAND TIMES A DAY (MCA, ASCAP/Gary Bur,
ASCAP/Sony/ATV Cross Keys, ASCAP/Four Sons, ASCAP)
45  TIME MARCHES ON (Sony/ATV Tree, BM1)
9 TO BE LOVED BY YOU (MCA, ASCAP/Gary Bur,
ASCAP/AImo, ASCAP/Brio Biues, ASCAP) WBM/HL
8 TOO MUCH FUN (Hamstein Stroudavarious, ASCAP/Curtis
Wiight. ASCAP/Maypop, BMI/Witdcountry, BMI) WBM
54  TREAT HER RIGHT (Irtergrity’s Hosanna!,
ASCAP/Lensongs, ASCAP/Blande Hair, BMI)
3 WALKIN' AWAY (Almo, ASCAP/Anwa, ASCAP/Daddy Rabbit.
ASCAP) WBM
5 WHAT DO | KNOW (Starstruck Angel, BMVEMI Blackwood,
BMI/Sony/ATV Cross Keys, ASCAP/ANl Arpund Town, ASCAP)
WBM/MHL
42 WHO'S THAT GIRL (Careers-BMG, BMI/Zomba, BMI/GI.D.,
ASCAP) WBMML
31  WILD ANGELS (Longitude, BMI/August Wind, BMY/Great
Broad, BMI/Sony/ATV Tree, BMI) WBM/HL
35 WITHOUT YOUR LOVE (Mighty Nice, BMI/Al Andersongs
BMI/Blue Water, BMI/Almo, ASCAP) WBM/HL
51 YEARS FROM HERE (Zomba, ASCAP/Dixie Stars,
ASCAP/Zomba, BMI/Tuneover, BMI) WBMHL
12 YOU CAN FEEL BAD (Longrtude, BMi/August Wind,
BMI/Great Broad; BMI/Mighty Nice, BMI/Blue Water, BMI)
WBMMHL
60 YOU'D THINK HE'D KNOW ME BETTER (Lonesome Dove,
BMI/Ensign, BMI) HL
4 YOU GOTTA LOVE THAT (Aimo, ASCAP/Bamatuck,
ASCAP/Inving, BMI/Mybama, BMI) WBM
6 YOU WIN MY LOVE (Zomba, ASCAP) WBM
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e inn
FOR WEEK ENDING APRIL 13, 1996 ™ III
e b
2 & z g
x x | O o = x N4 o S |
w Ll (] (% (3%} Ll (&) (724
21 2| 2| €| ARTIST TITLE | S 21 2| 3| ¢|ARTIST TITLE | =
= 5 o~ 2 | LABEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 3 o~ = | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
* % % NO. f * % % 36 | 33 | 32 | 40 | LORRIE MORGAN A BNA 66508/RCA (10.98/16.98) GREATEST HITS 5
1 1 1 60 | SHANIA TWAIN A® MERCURY NASHVILLE 522886 (10.98 E/16.98) I 23 weeks atNo.1  THE WOMAN IN ME 37 | 34 | 33 | 185 | GEORGE STRAIT A° MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 T
38 | 36 | 41 21 | PAM TILLIS ARISTA 18799 (10.98/15.98) ALL OF THIS LOVE | 25
* % * GREATEST GAINER * * *
4 | 4 | 19 | GARTH BROOKS A’ CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES | | 39 | 40 | 40 | 79 | ALABAMA A RCA66410(10.98/15.98) GREATESTHITS VOL. 1l | 8
3 | 2 | 2 | 23 | ALAN JACKSON A’ ARISTA 18801 (10.98/16 98) THE GREATEST HITS COLLECTION | 1 40 | 38 | 37 | 27 | EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LIFEIS GooD | 13
4 3 3 7 WYNONNA CURB 11090/MCA (10.98/16.98) REVELATIONS 2 a1 | 4 38 17 | JOE DIFFIE EPIC 67405/SONY (10.98/15.98) LIFE'S SO FUNNY | 28
5 6 6 68 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 42 | 39 | 36 9 LINDA DAVIS 4RISTA 18804 (9.98/15.98) B SOME THINGS ARE MEANTTOBE | 26
6 5 5 8 NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 EQ/16.98) TENNESSEE MOON 3 43 43 44 | 131 | REBA MCENTIRE A" MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1
44 44 48 27 DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98) DARYLE SINGLETARY 44
* * * HOT SHOT DEBUT* %
NEWDP | 1 | BRYAN WHITE ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7 45 | 37 | 43 | 3 | SMOKIN’ ARMADILLOS MCG CURB 77748/CURB (11.98/17.98) BB SMOKIN' ARMADILLOS | 37
] 8 9 28 | TIM MCGRAW A’ CURB 77800 (10.98/16.98) ALL | WANT 1 46 | 45 | 42 | 27 | LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS 17
9 7 3 31 FAITH HILL A WARNER BROS. 45872 (10.98/16.98) \T MATTERS TO ME 4 47 47 45 | 113 | THE MAVERICKS A MCA 10961 (9.98/15.98) WHAT A CRYING SHAME b
10 5 7 19 | VINCE GILL A MCA 11391 (10.98/16.98) T, 3 48 19 52 22 | JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) (IR JUNIOR HIGH (EP) 48
11 10 10 24 | CLAY WALKER @ GIANT 24640/ WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 10 3 b v - R T e IN PICTURES 12
JEFF FOXWORTHY A*
12 | 12 | 10 | TRACY LAWRENCE @ ATLANTIC 82866/AG (10.98/1598) TIME MARCHESON | 5 50 | 50 | 46 | 116 | \qner sros 45314 (0981598 R pelN eIV LI ES I | [
14 | 16 | 11 | LONESTAR BNA 66642/RCA (9.98/15.98) LONESTAR | 13 51 | 48 | 39 | 65 | WADE HAYES @ COLUMBIA 66412/SONY (9.98 EQ/15.98) OLD ENQUGH TO KNOW BETTER | 19
JOHN MICHAEL MONTGOMERY A° 52 51 53 7 RICOCHET COLUMBIA 67223/SONY (10.98 EQ/15.98) RICOCHET 51
14 11 11 53 TS PP TR AT GEET JOHN MICHAEL MONTGOMERY 1
53 53 56 | 113 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK 15
15 13 13 27 | THE MAVERICKS MCA 11257+ (10.98/15.98) MUSIC FOR ALL OCCASIONS 9
54 57 49 57 RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES 45
16 17 19 34 | TERR} CLARK MERCURY NASHVILLE 526991 (10.98 EQ/16.98) TERRI CLARK 16
= 55 52 51 | 101 | REBA MCENTIRE A MCA 10994 (10.98/15.98) READ MY MIND 2
17 15 15 | 26 | REBA MCENTIRE A MCA 11264 (10.98/16.98) STARTING OVER 1
56 | 54 | 58 | 83 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 34
18 18 17 95 | VINCE GILL A’ MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2
e e 57 55 55 79 | BROOKS & DUNN A? ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1
19 |19 | 18 | 29 |\ ooNeR BROS. 46001 (10.98/16.98) GREATEST HITS - FROM THE BEGINNING | 3 58 | 60 | 60 | 72 | CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 50
20 16 14 5 DIAMOND RIO aRISTA 18812 (10.98/15.98) v 14 59 59 59 | 242 | BROOKS & DUNN A° ARISTA 18658 (3.98/15.98) BRAND NEW MAN 3
21 20 20 37 | JEFF FOXWORTHY A’ WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 2 60 56 50 22 | DWIGHT YOAKAM @ REPRISE 46051/ WARNER BROS. (10.98/16.98) GONE 5
22 23 22 32 | COLLIN RAYE @ EPIC 67033/SONY (10,98 £Q/15.98) | THINK ABOUT YOU 5 61 58 57 | 114 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP i
23 1 25 | 28 | 166 | TIM MCGRAW A" CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON I} 62 | 6l 61 | 115 | FAITH HILL A WARNER BROS. 45389 (3.98/15.98) AAKE ME AS | AM 7
ALISON KRAUSS A* . VARIOUS ARTISTS
24 | 2 23 60 R O AR NOW THAT I'VE FOUND YOU: A COLLECTION 2 63 62 54 7 COLUMBIA 87510/SONY (10.98 EQ/15.98) NASCAR: HOTTER THAN ASPHALT | 38
25 | 24 | 24 | 4 | DAVID LEE MURPHY @ MCA 11044 (10.98/15.98) OUT WITH ABANG | 10 64 | 64 | 64 | 55 | NEAL MCCOY A ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT 10
2% ! 2% 27 41 BRYAN WHITE @ ASYLUM 61642/6EG (10:98/15.98) BRYAN WHITE 13 65 63 63 | 195 | MARY CHAPIN CARPENTER A® COLUMBIA 48881/SONY {10.98 EQ/16.98) COME ON COME ON 6
27 | 21 | 21 | 10 | PATTY LOVELESS EPIC 67269/SONY (10.98/15.98) THE TROUBLE WITH THE TRUTH | 10 66 | 67 | 70 | 8 | THE TRACTORS A® ARISTA 18728 (9.98/15.98) THE TRACTORS | 2
5 SAWYER BROWN D '
28 | 28 | 26 | 29 | GEORGE STRAIT A’ MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX 9 RE-ENTRY | 21 | 2.0 77785 (10.98/15.98) THIS THING CALLED WANTIN’ AND HAVIN' ITALL | 10
30 | 31 | 29 | BLACKHAWK @ aRiSTA 18792 (10.98/15.98) STRONG ENOUGH | 4 68 | 70 | 72 | 151 | BROOKS & DUNN A‘ aRisTa 18716 (1098/15.98) HARD WORKIN' MAN | 2
30 | 29 | 30 | 37 | TRACY BYRD @ MCA 11242 (10.98/15.98) LOVE LESSONS 6 69 | 69 | 66 14 | DOUG SUPERNAW GIANT 24639/WARNER 8ROS. (10.98/15.98) (IR YOU STILLGOT ME | 42
31 27 29 23 |- AARON TIPPIN RCA 66740 (9.98/15.98) TOOL BOX 12 70 75 — 25 | SAMMY KERSHAW MERCURY NASHVILLE 528536 (10.98 EQ/16.98) THE HITS CHAPTER 1 19
LEE ROY PARNELL 1| 68 | 62 | 56 | JOHN BERRY @ CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE | 12
2.1 % | 25 CAREER 18790/ARISTA {10.98/15.98) [Z WE ALL GET LUCKY SOMETIMES | 32 l i
- (T2)| RE-ENTRY | 51 | SAWYER BROWN ® Curs 77689 (10.98/15.98) GREATEST HITS 1990-1995 | 5
# ¥ & PACESETTER %k % 73 67 | 84 | PATTY LOVELESS ® : 8
@ 42 | — | 2 | CHRIS LEDOUX CAPITOL NASHVILLE 34071 (10.98/15.98) STAMPEDE | 33 5 S S PR M fALLEN A
— MAR
34 31 25 21 MARTINA MCBRIDE @ RCa 66509 (9.98/15.98) WILD ANGELS 17 & I L VARI';S:Ei:UTT DECCA 11261/MCA (10.5/15.58) Wines 2
ARTISTS
35 | 35 | 34 | 95 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN | 3 B5 1 7L | TU |25 | oicrow 51445CHORDANT (9 98/13.98)  AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL | 41

(O Atbums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion seliers indicated by a numerat fotiowing the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s argest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows atbums removed from Heatseekers this week. [[B indicates past or present Heatseeker title. €

996, Billboard/BP| Communications, and SoundScan, Inc.

[ COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'"mrd .I.n cnun‘r calaln AI Il“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan®
l ® ™ FOR WEEK ENDING APRIL 13, 1996 lll“
= x (ZD = x x % =
28 | 28 | ARTIST TITLE | €2 24| 28 ¢=
~32 | 32 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 2|52 20
1 1 PATSY CLINE A° mca 12 (7.98/12.98) 216 weeks at No. 1 GREATEST HITS | 256 14 14 BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL | 46
2 2 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 37 15 15 PATSY CLINE mCA 4038 (7.98/12.98) THE PATSY CLINE STORY | 81
—3 3 HANK WILLIAMS, JR. ® CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 68 16 | 16 | MARTINA MCBRIDE A RCA 66288 (9.98/1598) THE WAY THAT 1AM | 20
4 4 REBA MCENTIRE A° MCA 4979+ (7.98/12.98) GREATESTHITS | 254 17 17 WAYLON JENNINGS A* RCA 8506* (8.98) GREATEST HITS | 119
5 5 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 GREATEST HITS | 55 18 19 GARTH BROOKS A° CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES 18
6 b THE CHARLIE DANIELS BAND A” EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 252 19 20 COLLIN RAYE A EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES 4
1 9 GARTH BROOKS A ¥ CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES 21 20 18 WYNONNA A CURB 10529/MCA (10.98/15.98) WYNONNA | 32<
8 7 GEORGE JONES A EPIC 40776/SONY (5.98 £Q/9.98) SUPER HITS | 235 21 21 DWIGHT YOAKAM A? REPRISE 4524 1/WARNER BROS. (10.98/15.98) THIS TIME 12
] 8 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 254 2 23 GARTH BROOKS A’ CAPITOL NASHVILLE 90897 (9.98/13.98] GARTH BROOKS 18
10 11 GARTH BROOKS A® CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE 14 2 22 ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE | 117
11 13 GEORGE STRAIT A? MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 250 24 | — | TOBY KEITH A A&M NASHVILLE 514421 (7.98 EQ/11.98) TOBY KEITH 3
12 12 JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 18 2| — GARTH BROOKS A" CAPITOL NASHVILLE 96330 (10.98/15.98) ROPIN’ THE WIND 8
13 | 10 | KEITH WHITLEY A RCA 2277 (9.9813.98) GREATEST HITS | 102 Catalog albums are oider titles which are registering significant sales. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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B"b d FOR WEEK ENDING APRIL 13, 1996 : =
pifooar o j A”ISfS & M USIC “One of the rare

guitar heroes who
values feeling over

TOP REGGAE ALBUMS..

é é 1777 Compiled from a national sample of retail store and rack sales ioi:,idlsﬁ,l, ‘_ 1 [ ;_ aSh.’,
z z |¢ reports collected, compiled, and provided by i
o |2 |o&| Time \’ Rolling Stone
£ | S |23 LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
“Many guitarists
PR A dabble in gli%l‘e guitar
1 | 1| 33| BoOMBASTIC ® SHAGGY :
YIRGIN 401587 38 weeks at No, 1 but the number of
2 2 | 85 NATURAL MYSTIC BOB MARLEY & THE WAILERS modern masters can
TUFF GONG 524103*/ISLAND NOTE S probably be counted
'TIL SHILOH BUJU BANTON
@_ 3 | 37 | L00SE CANNON 524119*1SLAND I8 = on one hand -- Roy
4 | 4 |9 | THE BEST OF-vOLUME TwO UB40 < Rogers is surely one
ARen 08 E by Jim Macnie of them.”
5 5190 &QGEINBEISOEQOF»VOLUME ONE UB40 . | Guitar Player
6 | 7 | 33| SCENT OF ATTRACTION PATRA
- ;?S“:;if; é(::% G TS EURQ HERO: A promo tour of Europe that boasts 62 (.lifferent interviews,
T | 6| 9 | GIANT 24633 WARNER BROS. including jazz mags in France, Holland, Germany, and Spain? I guess that could
8 84_ ; 1‘ PROPHECY o CAPLETON be deemed substantial interest, and I guess the Continental press is behind sax-
_{ ~~ | AFRICAN STAR/RAL 529264*/ISLAND = ophonist Bill Evans’ latest excursion into the world of rap and funk, “Escape.”
()| 10| 115 5@'35\952526‘1 P INNER CIRCLE The dise, which is the debut album on the Escapade Music label, generated excite-
— TOUGHER THAN LOVE DIANA KING ] ment even before it was officially released April 2, driven by the track “Flash In
I lO 9 | 41| WoRK 63189*/COLUMBIA BB Dreamland,” a collaboration between the saxophonist and crazed hip-hop poet
11 | 11| 3 | FREE LIKE WE WANT 2B ZIGGY MARLEY AND THE MELODY MAKERS MC 900 Ft Jesus.
L= ELEKTRA 61702*/EEG Evans spent time with Miles Davis in the early ’80s and did a stint in the re-
12 |13 7 gﬁm%g‘&%ﬁmss VOELMESIN VARIOUS ARTISTS formed Mahavishnu Orchestra in 1984-87. His last three discs were on the
STRICTLY THE BEST VOLUME 15 VARIOUS ARTISTS | Lipstick label, and theirr European success laid the groundwork for the antici-
13 | 18] 11| Gp 1y50r pation preceding “Escape.” Evans’ associates on the record are impressive. Lee
NEW) ﬁ?ﬁ?iwaﬁggsﬁlgf . LUCIANO Ritenour, Victor Bailey, Marcus Miller, Manolo Badrena, and Wallace
) ISLAN o 3
= e SR — Roney all participate. The rapper Ahmed Best coolly floats some rhymes on
15 |12 I PR B T i e— MAD LION several cuts as well. Evans’ horn is the main component, however:
— “T’ve heard other saxophonists playing with rappers,” says Evans, “and it
-I-u P W 0 H I. n M “ s I c A I. B “ M s sounded like the sax players were just sitting in. They weren’t really stretching
™ and improvising. [ want miy saxophone to be an essential part of the songs melod-
ically.”
' | * % NO.1 & % Orders ol approximately 25,000 units were made for the European market.
1 | 3 | TIERRA GITANA GIPSY KINGS The French and German markets will see a special club promotion of “Under-
i. MM SR R L Zweelsatho.) cover”/“Flash In Dreamland” on vinyl maxi-discs. Escapade’s strategy for the
2 | 4|53|BESTOF @ anc GIPSY KINGS US. concentrates on initially servicing jazz/AC radio stations and R&B and R&B
= T7 —TilorRE ~ CLANNAD | adult programmers. If the reaction warrants, clubs will also be addressed.
3 215 CELTIC HEARTBEAT 82753/AG S
4 | 3| |FILMCUTS THE CHIEFTAINS PIRITUAL UNITY: “These things never work,” producer Michael Cuscu-
1 ___HERCAIVICTORIG8A38 e — | na says facetiously in the liner notes to “Blue Spirits,” the forthcoming disc by
5 |58 l&%g%g 'G%géNSTREL UANESTGREVAY the Blue Note All Stars. The “thing” Cuscuna speaks of is a grouping of indi-
6 | THE MASK AND MIRROR LOREENA MCKENNITT vidual labelmates who show enormous talent but haven’t yet achieved the sales
8 | 72 | waRNER BROS. 45420 - ) needed to thrive as leaders in the marketplace. United, the theory goes, they
7 |6 |62| THE LONGBLACK VEIL ® THE CHIEFTAINS stand a better chance of moving some units.
— NEeone — N e e Trumpeter Tim Hagans, saxophonists Greg Osby and Javon Jackson, pianist
8 | 9| 6 | Real womip 2354 Kevin Hays, and drummer Bill Stewart make up the group (with bassist Essi-
9 | ;| 3 | RIvVERDANCE " BILL WHELAN et Essiet helping out). Separately, they’ve all recorded critically acelaimed
|~ | CELTIC HEARTBEAT 82816/ATLANTIC - records; together, they cut “Blue Spirits” during the Blizzard of *96 in New York
10 | 10 19 | WOMEN OF THE WORLD: CELTIC VARIOUS ARTISTS alter testing much of the material and impressing quite a few listeners during
THE LION KING: RHYTHM OF THE PRIDE LANDS ® EBOM a weeklong stint at the Sweet Basil club at the start of the year.
aD)| 1 | s8 WALT DISNEY 60871 “Perhaps in the beginning it didn’t sound like a real band,” Blue Note presi-
NEW» | FIFA ANGELIQUE KIDJO dent Bruce Lundvall says candidly. “But after the shows, and by the time they
MANGOIS3LO39/ISkAND hit the studio, they sure did. The record’s very strong. I can’t wait to hear what
13 (12| I;ETESS%J;ERS MCMULLEN R OUNETTRACLS they sound like after touring all summer.”
T CELTIC TWILIGHT 2 T VARIOUS ARTISTS | The Bob Belden-produced “Blue Spirits” sounds like it was made by not only
14 | i HEARTS OF SPACE 11106 ] areal band, but a real hip band. “You can’t be a Jazz Messenger [ Jackson] or a
15 | 15| 33 | CESARIA EVORA CESARIA EVORA part of Stan Kenton's group [Hagans| or part of Andrew Hill’s band [Osby]
LonEsuch 7030 c iR without really listening and really working with other players,” savs Tom

Evered, Blue Note’s VP of marketing. “There’s some real fire there.”

TDP BI_“ES AI_B “ Msw The group is scheduled to swing through the West Coast, Canadian festival

dates, and lots of EEuropean gigs. *“They’re going to be heard by a lot of people,”
says Evered. “Blue Spirits” streets May 14. [

* % NO.1 & %

| 1 | 1 |21 | LEDBETTER HEIGHTS KENNY WAYNE SHEPHERD
| GIANT 24621/ WARNER BROS. 5 weeks at No. 1 | l
2 | 2 |22 | GREATEST HITS STEVIE RAY VAUGHAN & DOUBLE TROUBLE —
B N Ml 3N o3 WAl — _ |
PHANTOM BLUES TAJ MAHAL
3| 5 | privaTE 82139
4 | 4 |33 | FROM THE CRADLE A ERIC CLAPTON .
| DUCK/REPRISE 45735/WARNER BROS

BLUES FOR GREENY GARY MOORE
NEY”_’ | CHARISMA 40507/VIRGIN

o [ 33 | BLUES M HENDRX | | N Gnee @dajg?, Seme 264; Mail, Best Price

6 33 _MCAIIOGO o e ]

7 |, | GRATEFUL HEART: BLUES & BALLADS  RONNIE EARL & THE BROADCASTERS Call Toll Free To Place Orders
8
9

| BULLSEYE BLUES 9565/ROUNDER - |
g | 33 | CHILL OUT JOHN LEE HOOKER I .800.44 I .404 I
POINTBLANK40_IQ7NIRG\N

TURN IT ON!, TURN IT UP! ROOMFUL OF BLUES
6 | 23 | BULISEYE BLUES 9566/ROUNDER 4 ShNGRER N
g L AP RS g Yt = e le—— — —————— | a x . - - |
10 |10 33 SOME RAINY MORNING ROBERT CRAY 718 658 3573 >
| 2% [ *¥] % | MERCURY 526867 ) 3 HM 8
11 (1l DUKE'S BLUES THE DUKE ROBILLARD BAND - T
POINTBLANK 41344/VIRGIN N — SANCHEZ
12 | 14|20 ONE FOOT IN THE BLUES ZZ TOP PRAISE HIM
WARNER BROS. 45815 LP, CD & CASS
13 | o | 33| KEB’ MO’ KEB' MO’ : VP 1456 http://www.vivanet.com/~
OKEH 57863/EPIC blues/roy/rogers.html
RE-ENTRY SAD STREET BOBBY “BLUE" BLAND MAIN BRANCH: 89-05 138th Street, Jamaica, NY 11435 Tel: 718-291-7058 -
[\ RERATRTY maLaco 7478 IN FLORIDA: 5893 S.W. 21st St.. W. Hollywood. Florida 33023 Tel: 305-966-4744 Fax: 3059665766 :"”m:“ank
15 121 29 HANDFUL OF BLUES ROBBEN FORD AND THE BLUE LINE
1 BLUE THUMB 7004/GRPER - N Roots. Blues. Soul,
Albun eatest ains this k. @ Recording Industry Assn America (RIAA) certifica B~ SZ —1f 0,0 i ©1996 Vlrgln Records Amemca’
units; AR/ ertificat or sales million units with each a al mi wdicated by a numeral following the symbol Inc.
albums available on cassette and *Asterisk indicates v ailal I8 indicates past and present Heatseekers titles
1996, Billboard/BPi uni undScar, Ir
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FOR WEEK ENDING APRIL 13, 1996 Ar-I-IS'I'S & MUSIC

by Deborah Fvans Price

STUDY TOUTS GROWTH: According to a study
recently released by the Gospel Music Assn., total indus-
try sales grew 290% from 1985 to 1994, with an average
growth of 22% each year since 1991. The study was con-
ducted by Nashville accounting firm Hopper & Kinkead
PC. Questionnaires were mailed to 200 record labels ask-
sales data for 1985-94 and estimates for 1995.
Responses were received from 76 labels—approximately

Among the other stats to emerge from the study are
that in 1994, Christian bookstores represented 64% of
Christian music sales; general-market sales, 21%; and
direct marketing or music clubs, 15% (as they have con-
sistently since 1991). Also, according to the study, gener-
al market sales were only 8% in 1991, so the 21% market
share represents a 262% increase. Total sales for
gospel/contemporary Christian CDs, cassettes, and
videos were $390 million in 1994. Total sales for 1995 are

“Christian music has been on a very steady growth pat-
tern since 1991,” says GMA president Bruce Koblish.
“When you compare it to the rest of the industry, which
. the big-picture story
is that Christian music is definitely selling better and has
a much more positive story than you might see in other

So with all this good news, why are there layoffs at
major labels and great acts without deals? Is the study
reflective of current reality? “The study was to determine
numbers so we had apples-to-apples comparisons. For
instance, the Recording Industry Assn. of America and

TMI

by Lasa Collins

FAST AND FURIOUS is the pace as key releases hit the
gospel marketplace over the next eight weeks, prompting a
handiul of executives to rethink their marketing strategies.
Albums set for release {rom major players include O’Landa
Draper & the Associates’ “Gotta Feelin’ ” on Tuesday (9), Wit-
ness’ ‘A Song In The Night” (April 16), Richard Smallwood’s
“Adoration” (April 30), and Kirk Franklin & the FFamily’s

Several releases, including Dottie Peoples’ “Count On Me,”
have been delayed. Others, like Savoy’s already completed and

= E Compiled from a national sample of retail store and rack sales soundscan®
| e S reports collected, compiled, and provided by 1
[ z
Z 2|2 |ARTIST TITLE
£ | Z | £ | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * x
1 1 {8 V.I.P. MUSIC & ARTS SEMINAR MASS CHOIR
VERITY 43014 [I§ 5 weeks at No. 1 STAND!
2 2 1143 KIRK FRANKLIN AND THE FAMILY A
GOSPO CENTRIC 72119 B KIRK FRANKLIN AND THE FAMILY
(3)] 8 | 17 | REV. CLAY EVANS ek 3995 I'VE GOT A TESTIMONY
4 4177 | DOTTIE PEOPLES  ATLANTA INT'L 10200 ON TIME GOD
5 3 | 25| CECE WINANS  SPARROW 51441 ALONE IN HIS PRESENCE
@ RE-ENTRY KENNETH MARTIN & VOICES IN PRAISE
SOUND OF GOSPEL 218 HOLY IS HIS NAME
1719 GERALD THOMPSON & THE TENESSEE FULL GOSPEL BAPTIST MASS CHOIR
ATLANTA INT'L 10215 LET THE CHURCH SAY "AMEN"
8 5 [ 40 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR . )
BENSON 4168 BB ing for
LIVE IN NEW YORK BY ANY MEANS gt
9 18| 41 DONALD LAWRENCE & THE TRI-CITY SINGERS
CRYSTAL ROSE 51480/SPARROW BB BIBLE STORIES 75% of the industry.
10 | 15| 39 | YOLANDA ADAMS  TRIBUTE 3592 8 MORE THAN A MELODY
11 | 7 | 44 | WILLIAM BECTON & FRIENDS  WEB 9145/NTERSOUND BN BROKEN
12 | 11 | 23 | DOROTHY NORWOOD  MALACO 4476 SHAKE THE DEVIL OFF
13 |10 61 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010 SHOW UP!
14 | 9 |36 SHIRLEY CAESAR
WORD 67301/EPIC SHIRLEY CAESAR LIVE... HE WILL COME
@ 3] 2 VARIOUS ARTISTS
BENSON 4272 SHAKIN' THE HOUSE...LIVE IN L.A. ) R
estimated at $481 million.
16 | 6 | 23 | CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA
17 | 16 | 99 | GMWA WOMEN OF WORSHIP  ALEHO INTL MUSIC/TYSCOT 3006/ATLANTAINTL  (T'S OUR TIME
18 | 13 | 41 | THE CANTON SPIRITUALS  BLACKBERRY 1610/MALACO LIVE IN MEMPHIS I has been pretty {lat for few years . .
19 2112 FULL GOSPEL BAPTIST FELLOWSHIP MASS CHO
GOSPO CENTRIC 72131 @B A NEW THING- EXPERIENCE THE FULLNESS...
29 | 23 | THE WINANS  QWEST 45888/WARNER BROS HEART & SOUL genres.”
21 | 12| 2 | LAWRENCE MATTHEWS & FRIENDS  GOSPO CENTRIC 72129 ALL | HAVE
22 | 21| 17 | DOUG WILLIAMS  BLACKBERRY 1612 HEARTSONGS
(23) |RE-ENTRY| ST. JAMES CHOIR  SOUND OF GOSPEL 21 I TRUST IN GOD
' RE-ENTRY KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR
- BORN AGAIN 1008 “EXCITED
32 | 28 | EDDIE JAMES & THE PHOENIX MASS CHOIR  FRESHWINE 001 “HIGHER”
2 118! 21 KIRK FRANKLIN AND THE FAMILY
GOSPO CENTRIC 72130 KIRK FRANKLIN AND THE FAMILY CHRISTMAS | F , W
NEWD | WILMINGTON CHESTER MASS CHOIR  ATLANTA INTL 10213 ‘LIVE” 1
28 19|83 | HELEN BAYLOR WORD 66443/EPIC BE THE LIVE EXPERIENCE
29 20|60 FRED HAMMOND & RADICAL FOR CHRIST |
BENSON 4008 THE INNER COURT
RE-ENTRY GMWA PHILADELPHIA MASS CHOIR
VECTRON 2180 FOR THE GOOD OF THEM
| 31 |51 RADICAL FOR CHRIST
INTEGRITY 08792 PRAISE IN THE HOUSE WITH RADICAL FOR CHRIST
@ RE-ENTRY} NORTH EAST OHIO MASS CHOIR  REDEMPTION 75001 NO FAILURE
33 | 23| 21 | THE RANCE ALLEN GROUP  BELLMARK 70008 YOU MAKE ME WANNA DANCE
34 | 28| 15! THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO LIVE IN MEMPHIS
35 1271 10 B. CHASE WILLIAMS & THE SHABACH CHOIR
INTERSOUND 9162 TAKE A TRIP
36 |35 ]145 MISSISSIPPI MASS CHOIR  MALACO 6013 IT REMAINS TO BE SEEN
RE-ENTRY| RICHARD FOY  REDEMPTION 75002 GIVE GLORY TO GOD
o S, THONAS AND THE CORYERSTONE FB8 S 0
oDl NG Wi “What Cha Lookin’ 4” (April 30).
39 |22 REV. MILTON BRUNSON AND THE THOMPSON COMMUNITY SINGERS
WORD 67303/EPIC SHOUT
RE-ENTRY LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
| i ATLANTA INT'L 10212 SOMEONE TO LEAN ON

(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units;
ARIAA certification for sates of 1 million units with each additional million indicated by a numeral foliowing the symbol. All albums available on
cassette and CD. *Asterisk indicates vinyl available. [fj indicates past or present Heatseeker titles. © 1996, Billboaro/BPI Communications.
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AIR 10221

AIR 10218
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strf.'f.'t Date May 7th

ATLANTA INTERNATIONAL RECORD CO., INC. 881 Memorial Drive S.E. Atlanta, GA 30316 404°524+6835

Street Date May 21st

ANGELLA CHRISTIE - “ETERNITY”

NAIRD

much anticipated ‘A Wealthy Place” by La Shun Pace. don’t
have confirmed release dates, though most were originally slat-
ed for April. (Peoples’ project has been pushed back to May 7.)
Also unconfirmed, and perhaps the biggest threat, is the new set
from Commissioned. Its “Trreplaceable Love” was initially due
for release Wednesday (10) but has heen delayed. The group
enlisted the aid of Boyz Il Men’s Wanya Morris and Shawn
Stockman: Morris co-wrote and produced the ballad “They
Must Know;” and Stockman wrote and produced the title cut.

Meanwhile, leading the charge of releases is Bryan
Williams’ much anticipated recording debut, “Bryvan’s Songs,”
which Malaco shipped April 2. The CD features two cuts pro-
duced by John P. Kee and three from Walter Hawkins, one of
which, “Always Be With You,” is a collaboration het“ een
Huwkins and his 22-year-old son, Walter Hawkins Jr.

Other recent releases include Lawrence Matthews’ “All 1
Have” (Gospo Centric); “Ron Winans I11,” featuring Donnie
McClurkin and CeCe Winans (Selah); and Willie Neal John-
son & the Gospel Keynotes' “Feel The Fire,” a reissue from
Nashboro. Back in the worship and praise vein is Patrick Hen-

other [organizations’] research that is done bases their
reports on total retail dollars,” Koblish says. “We did not
do a study based on profits. This is basically a study that
shows where sales are going. . .. Secondly, I think a lot of
the [market’s] softness—the stories you'll hear and the
reality of that—is a very recent phenomenon. The infor-
mation I've received is that this really started to happen,
in terms of returns, in fourth quarter [1995] and first
quarter this year. We began this study back in Septem-
ber ... So it makes perfect sense in terms of estimates
for 1995, and the numbers show a very positive [growth],
whereas this most recent trend appears to be just that—
very recent.”

Though everyone in the industry is happy to see impres-
sive statistics, many question whether such data fosters
an accurate perception. “I was a little taken aback by the
study because it paints a pretty glowing picture,” says
Reunion president Terry Hemmings. “The gross quanti-
ty of business started so small that to achieve the kind of
increases the study shows was dramatic from a percent-
age standpoint, but in terms of real business . . . it’s still
very small. I think what people are feeling, at least from
conversations I've had, is, ves, we’ve had some growth, but
in terms of profitability and our perception of the real
impact that we’re having, which is not necessarily a quan-
tatively measureable item . .. it doesn’t feel like we've
grown that much.”

Though the study is not reflective of the soft period that
the industry is experiencing, many believe such an annu-
al survey could yield interesting results. “I think those
numbers will become more and more helpful as GMA does

(Continued on next page)

derson, whose latest release, “Patrick Henderson & Saints

Praise & Worship,” dropped March 22. Henderson is best known
for the innovative “Saints In Praise” trilogy featuring West
Angeles Church Of God In Christ Mass Choir.

HELPING HANDS: A benefit is being planned for Lionel
Darty on May 20 at Christian Tabernacle Church in Philadel-
phia. Darty, president of Sweet Rain Records, suftered a trag-
icaccident a year ago that has left hin paralyzed from the waist
down and contined to a wheelchair: Funds are being raised to off-
set the expensive renovations needed to make his home wheel-
chair-accessible.

Darty, through his label, has been instrumental in breaking
some of the biggest names on the gospel choir scene, including
Hezekiah Walker & the Love Fellowship Crusade Choir, the
Wilmington Chester Choir, the Bronx Mass Choir, and
Bruce Parham. If you'd like to help, contact Lysle Daniels at
908-251-7315.

BY THE WAY: Impact Super Summit’s move to Nashville will
bring greater involvement from the gospel community.
EMI/Christian Music Group has taken the lead by co-sponsor-
ing a combined awareness campaign from gospel labels around
the country, culminating in a gospel workshop panel, butfet din-
ner, and showease May 2. Featured performers will be Kirk
Franklin & the Family, Donald Lawrence & the Tri City
Singers, CeCe Winans, and Daryl Coley, whose next live
release, “Beyond The Veil,” is due to ship June 25 ... With the
success of his debut project, “Take A Trip,” which cracked the
top 10 of the Top Gospel Albums chart earlier this year, Inter-
sound signee B. Chase Williams is putting together a ministry
and music conference April 15-20 at the Covenant Baptist
Chureh in his home base of Atlanta. It will culminate in a free
concert April 20. Hezekiah Walker, Marvin Sapp, and Beverly
Crawford will be the headliners.

TWO ENTHUSIASTIC THUMBS UP: A much-deserved
shout out to Yolanda Adams on her recent performance of
“Open Arms,” from her “More Than A Melody” LI (Tribute),
on the Soul Train Music Awards. You did us all proud.
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SCORE

by Heidi Waleson

KIDS ON THE ROAD: If your fourth-grader is still seratch-
ing her way through ear-splitting violin exercises, take heart
and check out the New England Conservatory Youth Phil-
harmonic Orchestra (otherwise known as NEC YPO). Its new
CD contains Tchaikovsky's Piano Concerto No. 1 with pianist
HaeSun Paik and Dvotik’s Symphony No. 9 (Concert Pro-
ductions, 70 Lincoln St., Boston, Mass. 02111; 617-542-1880).
The orchestra, conducted by Benjamin Zander, is made
up of students aged 12-18. They play splendidly, with accura-
cy and heart. The CD was recorded during a 1995 tour of Chile
and Argentina, at perfor-
mances in Buenos Aires’ cel-
ebrated Teatro Colon; the
orchestra had played 11 con-
certs in 14 days. Concert Pro-
ductions also tilmed two tele-
vision documentaries, to be
aired on WGBH Boston on
Wednesday (10), about the
orchestra’s tour, which offer a
look at the touring life from
the teenagers’ point of view:
17-hour bus rides, staying
with host families in one
Chilean town, timpani with
holes in them, and tears of
emotion at the end of the

“An‘odan!e !r?umphs" L
~

DEL
ARIC --NJANT

LORRAINE HUNT
NICHOLAS MCG EGAN«

Teatro Colon concert.

For these young musicians, the personal and professional
attitudes toward music were mixed in equal parts: The idea of
making musie with friends (many of whom played with the
orchestra for the last time on the tour) coexisted with a need
every acdult musician understands: “to re-create spontaneity
every night,” as one young violinist put it.

“Children are a wonderful vehicle,” Zander says. “They pour
50 much passion into the music. They don’t hold anything back.
And the audience gets the message.”

SINGFI\ NOTES: Harmonia Mundi’s new recording of Han-
del's “Ariodante,” the 1995 Gottingen Handel Festival pro-
duction conducted by Nicholas McGegan, was veleased
March 12 and boasts an embarrassment of mezzo-soprano
riches. In the title role, there’s the extraordinary Lorraine
Hunt, whose velvet sound and dramatic intensity make her
the dynamo of Handel opera everywhere (she was dazzling in
a staged production of “Xerxes” in Boston last month). We also

get the gorgeous sound of Jennifer Lane as Polinesso. Also
in that “Xerxes” was the still unrecorded David Daniels, a 30-
year-old countertenor with a voice of remarkable power and
beauty of line. Who will snap him up? . . . The dynamic duo
(onstage and off) of tenor Roberto Alagna and soprano
Angela Gheorghiu is making its New York debut in Puccini’s
“La Bohéme” at the Metropolitan Opera Wednesday (10). With
any luck. the performance will be less pressured than the pair’s
new EMI Classies CD “Duets And Arias,” due April 23, in
which the duo powers its way through selections {rom
“Bohéme,” “Faust,” “Manon.” and others. They even essay
“Tonight” from “West Side Story,” showing that just being
young and in love doesn’t quality you to sing American musi-
cal theater . . . Renée Fleming is the first recipient of the Solti
Prize, for an outstanding singer of the younger generation. It
is given by L’Académie du Disque Lyrique.

NEWS FROM THE YELLOW LABEL: Deutsche Gram-
mophon has put a contemporary music maven in charge of the
candy store. Karsten Witt becomes president of the compa-
ny, succeeding Gianfranco Rebulla, as of July 1. Witt’s new
music credentials include founding the renowned Ensemble
Modern in 1980, running the German branch of the Interna-
tional Society forr Contemporary Musie from 1986 to 1990, and,
most recently. serving simultaneously as president of the Wien
Modern festival and managing director of the Vienna Konz-
erthaus. Witt, who has studied violin and has a degree in phi-
losophy of science. also founded the Junge Deutsche Philhar-
monie and teaches cultural arts management at the Vienna
Musikhochschule.

DG’s “Originals” series of rereleases is currently getting
some hefty vadio play with monthlong promotions on stations
in major mavkets, including New York, Chicago, St. Louis,
Washington, D.C,, Philu(lelphizl, Minneapolis, Cleveland, and
Detroit. Stations play one ()n';jml" each day and give away
individual CDs or “Originals” boxed sets. Ad buys go with the
promos. Five more “Originals” are being released in April;
they include Seiji Ozawa and Itzhak Perlman performing
Alban Berg’s Violin Concerto.

WILD SCOTS: Not enough medieval Scots mayhem in
“Braveheart”? Now James MacMillan has written a piano
concerto, “The Berserking” (RCA Red Seal), about Viking and
Celtic warriors who worked themselves into suicidal {renzies
before battle. The work’s rhythmic and almost comic opening
escalates into sonic violence, and the thiee other pieces on the
disc are even noisier:

HIGHER GROUND

(Continued from preceding page)
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= ~ Z | LABEL & NUMBER/DISTRIBUTING LABEL

* % NO.1 %

1 14 éés’g&i gé%%msmwooo 3 weeks at No. 1 JARS OF CLAY

2 | 2 |19| DC TALK ®  FOREFRONT 5140/CHORDANT JESUS FREAK

3 3 i 6 | NEWSBOYS  STARSONG 0075/CHORDANT TAKE ME TE) YOUR_LEADER

4 4|32 | MICHAEL W. SMITH ®  REUNION 0106/WORD I'LL LEAD YOU HOME

5 | 5| 6 | AUDIO ADRENALINE ~ FOREFRONT 5144/CHORDANT BLOOM
()| 8| 3 | Vran cabimord © MY UTMOST FOR HIS HIGHEST. THE COVENANT

7 | 6 | 21 | VARIOUS ARTISTS  SPARROW 1516/CHORDANT  WOW-1996 |

8 7 25_ CECE WINANS_ SPARROW 1441/CHORDANT ALONE IN HIS PRESENCE

9 | 9|22 | CARMAN  SPARROW 1422/CHORDANT RI1O.T. i
10 | 43 | VARIOUS ARTISTS  WORD 0604 MY UTMOST FOR HIS HIGHEST i
12 98 | £o8%0 RN N oRD T EE & KIRK FRANKLIN AND THE FAMILY I

12 | 11| 6 | STEVE GREEN  SPARROW 1490/CHORDANT I THE LETTER

13 | 13| 6 | GARY CHAPMAN  REUNION 0109/WORD (N SHELTER

14 | 14| 56 | POINT OF GRACE  WORD 5608 G THE WHOLE TRUTH
18 | 35 | RAY BOLTZ wORD 1601 IR THE CONCERT OF A LIFETIME
21| 2 | SIERRA  STARSONG 0083/CHORDANT DEVOTION

17 | 15| 53 | ANOINTED  wORD 0902 THE CALL

18 | 20| 2 | PLANKEYE TOOTH & NAIL 1054/DIAMANTE COMMONWEALTH

19 | 16| 6 | AARON JEOFFREY  STARSONG 0047/CHORDANT (R AFTER THE RAIN
23| 83 | AMY GRANTA®  wvRRH 6972WORD __ HOUSE OF LOVE

21 | 22 | 128| MICHAEL W. SMITH @  REUNION 0086/WORD FIRST DECADE 1983-1993
hZ_Z 17| 22 | PHILLIPS, CRAIG & DEAN  STARSONG 0074/CHORDANT ER TRUST

23 [ 19| 4 | THIRD DAY  REUNION 0117/WORD THIRD DAY

94 | 27154 | CJEEWY%EWCE%MMUNWY CHOIR FEATURING JOHN P-KEE i

25 | 25 | 39 | Snow isemononom AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL

26 | 24 | 26 | KATHY TROCCOLI  REUNION 0110/WORD [T SOUNDS OF HEAVEN
@ 30 | 33 | RON KENOLY  INTEGRITY 02392 SING OUT WITH ONE VOICE
NEWD | GREG LONG  MYRRH 3026/WORD DAYS OF GRACE
I 29 | 28 | 7 | CHERI KEAGGY  SPARROW 1491/CHORDANT MY FAITH WILL STAY
31137 | YOLANDA ADAMS  TRIBUTE 5921/DIADEM MORE THAN A MELODY

31 | 26| 5 | VARIOUS ARTISTS  VINEYARD 9200/STARSONG CHANGE MY HEART OH GOD
35| 175| DC TALK A FOREF;?ONT 5100/CHORDANT FREE AT LAST

33 | 32| 89 | STEVEN CURTIS CHAPMAN @  SPARROW 1408/CHORDANT HEAVEN IN THE REAL WORLD
RE-ENTRY| THE WINANS  QWEST 45883/WCD HEART & SOUL

LY i’éé’é%%&“s”* SHIRLEY CAESAR LIVE...HE WILL COME
I 36 |36 ? PETRA  WORD 9624 [ - NO DOUBT
T'_3; 29 | 33 QEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR

ENSON 4168 LIVE IN NEW YORK BY ANY MEANS NECESSARY

RE-ENTRY ?&2‘&%2&@%&2‘&&% EECITY SINGERS BIBLE STORIES

39 | 37|42 | CLAY CROSSE  REUNION 0104/WORD [ TIME TO BELIEVE

40 | 34 | 87 | NEWSBOYS  STARSONG 0075/CHORDANT BB GOING PUBLIC

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certi-
fication for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi
cates vinyl available. indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications.
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this study every year,” says Word
president Roland Lundy. “Then you’ll
have a rolling two- or three-year study
that says in 1995 it was this way, in
1996 it was that way, and 1997 was this
way rather than going back and pick-
ing up 1986, '87, ’88, and so on ... I
belleve the numbe1 s are true as far as
history’s sake, butl we are going to
need to see the numbers for next year
and the following year and the [corre-
sponding] growth rate.”

From my perspective, I think it’s
exciting to see statistics reflecting
such growth, and everyone inter-
viewed agrees that the industry has
come a long way in recent years. How-
ever, | share Hemmings’ view that the
study creates some high expectations
for the next couple of years that may
not be met. It will be interesting to see
what develops.

M USIC CITY BOUND: Questar/
Mission Records is opening a Nash-
ville office and has announced two key

staff appointments. Hired to run that
office are VP/GM Jeff Willet and
director of A&R Mark Chessir.

In a statement, Questar president
Jason Nader says that a Nashville
presence is a must {or the Chicago-
based company and that he is excited
about Willet and Chessir’s involve-
ment. In 1993, Willet became director
of marketing and sales for national
accounts for Star Song Distribution
Group. When Star Song was merged
with Sparrow to form Chordant Dis-
tribution, Willet lemdined at Star
Song as director of sales and retail
development. Chessir is a songwriter/
artist/producer who has worked with a
variety of artists, and his songs have
been cut by Margaret Becker, Kenny
Marks, and Glen Campbell, among
others. Chessir produced the label’s
debut album by Thom Shumate as
well as the new Jackson Finch album
for Warner Alliance. Questar/Mis-
sion’s new olTices are located at Cum-
mins Station, 209 10th Ave. S., Suite

507, Nashville, Tenn. 37203.

IN THE WORKS: Look for Gotee act
Johnny Q. Public to sign a deal with
a major mainstream label. Details as
soon as the ink is dry on the contract

. Also, rumor has it that Light
Records may be purchasing or part-
nering with R.E.X. Music.

A DONE DEAL: Integrity Music and
Word Distribution have signed an
exclusive long-term distribution
agreement. Newly appointed Integri-
ty CEQO Jerry Weimer and Word Dis-
tribution VI’GM Mark Funderburg
will handle the transition as Word's
field sales team begins handling
Integrity product April 15. Word’s
telemarketing department will add
Integrity produect to its line May 1.
Word Distribution will begin shipping
Integrity product Sept. 1. Until then,
Spring Arbor will continue filling
orders.
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Weak Retail Forces Sony Makeover

SONY’S SPRING MAKEOVER: Cit-
ing a weakened U.S. retail market,
which has adversely affected its busi-
ness, Sony Discos VP/GM George
Zamora says his company has “re-
structured” its operations.

Sony has shuttered SDI, a boutique
label established in 1993 primarily to
expose alternative acts. Zamora says
that three of the seven-person staff—
Rafael Cuevas, Diana Alvarez, and
Constanza Garcia—will be reas-
signed within the Sony organization.
All of the former SDI artists, includ-
ing such prominent acts as Giro,
Grupo Niche, and Rosario, will shift
to the Sony roster.

Concurrently, Sony has laid off 10
staffers, most of whom were holding
warehouse jobs. Zamora says no fur-
ther cuts are expected.

Zamora notes that the label’s previ-
ously burgeoning sales with U.S. retail
chains have been curtailed severely in
the past year by the financial strains
experienced by the retailers.

“When 50% of your sales are com-
ing from the mainstream accounts, and
there is diminishing business with
those accounts, you have to trim the
company,” Zamora says.

RIAA TAPS SANTISO: In what is
expected to be the first of several pos-
itive moves toward assimilating Latino
labels into its organization, the Record-
ing Industry Assn. of America has
named Fonovisa president Guillermo
Santiso as the first Latino member of
the trade group’s board of directors. In
addition, Santiso will head up the
RIAA’s newly created eommittee that

by John Lannert

will address concerns pertinent to the
U.S. Hispanie music industry.

In related news, the RIAA is for-
mulating a plan to publish sales statis-
tics of the U.S. Latino record business.

C RISTIAN SETS RECORD:
Melody/Fonovisa star Cristian makes
chart history this week, as his rhyth-
mic love song “Amor” remains atop Hot
Latin Tracks for the 11th consecutive
week. The old record of 10 successive
weeks is shared by six artists.

“Amor,” Cristian’s third chart-top-
per, is taken from the Mexican native’s
latest album, “El Deseo De Oir Tu
Voz,” which slides 7-10 on this week’s
Billhoard Latin 50. Cristian will launch
a six-month tour of North and South
America May 10 in El Paso, Texas.

“Amor” appeared to have run out of
gas two weeks ago, but La Mafia’s
“Un Millén De Rosas” (Sony) was
unable to move into the top slot. Only
28 points separated the two songs this
week. In the meantime, Fonovisa has
just serviced Cristian’s new single,
“Amarte A Ti.”

Two weeks ago, Fonovisa estab-
lished its own record by charting 22
singles on Hot Latin Tracks. The label
has been the foremost imprint for sin-
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gles since Hot Latin Tracks was con-
verted to Broadcast Data Systems in
November 1994.

ADEUS AXE? Judging from this
year’s Carnival celebrations in Brazil,
it appears that Bahia’s axé sounds are
on the wane. A blend of Afro-rooted
rhythms and pop-flavored melodies
that swept Carnival happenings in the
late '80s, axé seems to have been dis-
placed by pugode baiano, an ancient
samba from Bahia, and traditional car-
ioca sammba sounds from Rio de Janeiro.

In a year without a record from
axé’s foremost proponent, Daniela
Mercury, pagode albums by Poly-
Gram’s Gerasamba (“E O Tchan”) and
Cia. do Pagode (“Na Boquinha Da
Garrafa”) are filling the breach for
samba fans. Cia. do Pagode invented
the wildly popular danga da garrufa, or
“hottle dance,” which features a
woman seductively shaking her hips
while lowering herself toward the neck
of a bottle.

Conventional axé or samba/reggae
acts have enjoyed less success lately.
Olodum’s live album “Sol E Mar”
(Continental/Warner), recorded at last
year’s Montreux (Switzerland) Jazz
Festival, demonstrates that the famed
band’s vaunted percussion does not
translate well outside of a studio. Also,
Olodum lost its lead singer, I’ierre
Onassis, who cut a pleasant solo album
on Continental, “E De Apaixonar,”
which was released too late to take
advantage of the Carnival season.

(Continued on page 42)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist

1 AMOR {Fonomusic, SESAC)
5 ANIMAL (vander, ASCAP)
25 BASTA YA (Mas Latin, SESAC)
38 COME TOGETHER (VENIR JUNTOS) (EMI
Blackwood, BM1)
20 COMO TE EXTRANO (A.Q.)It Music, BMI/EMt
Blackwood, BMI/Peace Rock, BM1)
35 CORAZON CORAZON (Famuz, BMI)
24 CORAZON MAGICO (Sita, ASCAP/EMAA, ASCAP)
6 DE REPENTE (Yami, BM!)
14 DESVELADO (Betito Music, BMI)
34 DOS TRAICIONES (Mas Latin, SESAC)
40 DUELE DUELE (Fonomusic, SESAC)
31 ELTIBURGN (Juan Y Nelson, ASCAP)
29 ENTRE TU CUERPQ Y EL MiO (Nueva Era, ASCAP)
4 ESTOY AQUI (Copyright Controt)
3 EXPERIENCIA RELIGIOSA (Unimusica,
ASCAP/Fonomusic, SESAC)
15 HAY QUE PONER EL ALMA (EMOA, ASCAP)
7 JUAN SABOR (] Farias, BMi)
26 LA ZAMBITA (Fonomusic, SESAC)
27 LLEGASTE A MI (EMOA, ASCAP)
17 LOS HOMBRES NO DEBEN LLORAR (Vander, ASCAP)
9 ME ASUSTA PERO ME GUSTA (Fonomusic, SESAC)
39 A MEDIO VIVIR (Sony Music, ASCAP)
33 ME ENAMORE (De Luna, BMI)
12 MUNDO DE AMOR (Zomba Golden Sands. ASCAP)
16 NADA CONTIGO (LA BANQUETA) (Vander, ASCAP)
23 NO LLORARE POR Tl (Scimar, SESAC)
22 NO MORIRA (NO MATTER WHAT) (Hit And Run.
ASCAP/Jobete. ASCAP)
37 NO PUEDO MAS (Jam Entertainment, BMI)
30 POBRE MILLONARIO {Luedi, BMI)
21 POR AMOR A M| PUEBLO (Mas Latin, SESAC}
36 PUEDAS LLEGAR (FIPP BMI/Realsongs, ASCAP)
19 QUE ME RECOMIENDAS (E! Camino, BMI)
18  SIN ELLA (Eizaz, BMD)
11 TE APROVECHAS (Copyright Control)
13 TU COMO ESTAS (Nueva Era, ASCAP/Latin
Trademark, ASCAP)
10 TU NO TIENES CORAZON (720, BMI/Tohui, ASCAP)
32 UNA GUITARRA LLORA (Editoria Angel Musical,
SESAC)
8 UNA NOCHE MAS (Vander, ASCAP)
2 UN MILLON DE ROSAS (Mafiola, ASCAP/Larrinaga,
ASCAP)
28 VAMOS AMARLA LOS DOS (Vander, ASCAP)
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| g
Broadcast Data Systems
r /7 /
T~ T comPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
z DATA SYSTEMS' RADIO TRACK SERVICE. 104 LATIN MUSIC STATIONS ARE
. | v o'cE | ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
28| BH|Eg| €| ARTIST TITLE |
=2 | 32| X | 25| LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER) |
[ * % xNO. T % %
1 1 1 13 CRISTIAN & AMOR
MELODY/FONOVISA 11 weeks at No. 1 D.FREIBERG {C.CASTRO)
) 2 2 13 LA MAFIA & UN MILLON DE ROSAS
SONY M.LICHTENBERGER JR. (A.LARRINAGA,B.LARRINAGA)
3 3 3 10 ENRIQUE IGLESIAS & EXPERIENCIA RELIGIOSA
- FONQVISA R.PEREZ-BOTIJA (C.GARCIA ALONSO) |
@ 7 8 3 SHAKIRA & ESTOY AQUI
= SONY L F.OCHOA,S.MEBARAK (L.F.OCHOA,S. MEBARAK)
@ 4 4 8 BRONCO ANIMAL
FONOVISA — BRONCO (J.GUADALUPE ESPARZA)
@ 21 ) SORAYA & DE REPENTE
POLYGRAM LATINO R.ARGENT.RVAN HOOKE (SORAYA)
1 6 5 11 LA TROPA F & JUAN SABOR
EM! LATIN J.FARIAS.J.FARIAS (J.FARIAS)
8 5 13 3 LIBERACION UNA NOCHE MAS
2 | FONOVISA — LIBERACION (R.DAMIAN)
) 9 6 10 ANA BARBARA ME ASUSTA PERC ME GUSTA |
FONOVISA APASTOR (J.NAZAR)
* % * AIRPOWER * * %
27 33 6 LA DIFERENZIA U NO T{ENES CORAZON
ARISTA-TEXAS/BMG R.MORALES,M.MORALES {R.CASTILLON,M.C.SPINDOLA)
POLYGRAM LATINO J.CARRILLO (MASSIAS)
@ 20 18 10 LOS TUCANES DE TIJUANA & MUNDO DE AMOR
ALACRAN/EMI LATIN G.FELIX (M.QUINTERQ LARA
13 16 2% 7 DOMINGO QUINONES @ TU COMO ESTAS
C SOTO,D.QUINONES (G.MARQUEZ) _
14 15 25 1 BOBBY PULIDO & DESVELADO
EMI LA E.ELIZONDQ (J.AVENA)
15 8 7 g VICTOR MANUELLE HAY QUE PONER EL ALMA
- S.GEORGE (O.ALFANNO) |
16 10 10 7 LOS TIRANOS DEL NORTE NADA CONTIGO (LA BANQUETA)
FONOVISA J.MARTINEZ (F.CORCHADO,PBRAMBILA)
17 18 24 4 PEDRO FERNANDEZ LOS HOMBRES NO DEBEN LLORAR
POLYGRAM LATINO H.PATRON (M.ZAN,PALMEIRA, PAVILA)
MICHAEL SALGADO SIN ELLA
NEWD ! JOEY J.S.LOPEZ (J.ALEJANDRO) |
13 19 4 POLO URIAS QUE ME RECOMIENDAS
FONOVISA PURIAS (J.ARMENTA) |
20 24 16 2% PETE ASTUDILLO & COMO TE EXTRANO
EMI LATIN A.B.QUINTANILLA 1] (A.B.QUINTANILLA lll PASTUDILLO.J.0JEDA)
17 15 12 M. A. SOLIS Y LOS BUKIS POR AMOR A Mi PUEBLO
FONOVISA M.A.SOLIS (M.A.SOLIS.M.MARROQUIN) I
DLG & NO MORIRA
@ NEW D ! SIR GEORGE/SONY S.GEORGE (A.GODWIN,L.LANGE) _|
23 22 20 6 LOS DINNOS AURIOS NO LLORARE POR TI
a FONQV! AMITCHELL (A.SOLIS)
39 38 i LOS FUGITIVOS CORAZON MAGICO
POLYGRAM RODVEN PMOTTA {H.HERRERO.J.SEIJAS.L GOMEZ ESCOLAR)
OLGA TANON @ BASTA YA
NEWD | | | (5l M.ASOLS (M ASOLIS)
2 V) 12 6 FITO OLIVARES LA ZAMBITA
FONOVISA F.OLIVARES (R.OLIVARES!
38 2 MARC ANTHONY LLEGASTE A M1
RMM S.GEORGE, M. ANTHONY (0.ALFANNO)
28 14 14 7 MANDINGO VAMOS AMARLA LOS DOS
FONOVISA J.GUADALUPE ESPARZA {J.GUADALUPE ESPARZA)
29 28 77 4 MILLY Y LOS VECINOS ENTRE TU CUERPOQ Y EL MIO
TROPIC SUN/RTP.SONY RVAZQUEZ (G.MARQUEZ)
3 35 3 LOS CAMINANTES POBRE MILLONARIO
LUNAFONOVISA A .DE LUNA (L PEREZ) |
3 19 29 4 EXTERMINADOR EL TIBURON
FONOVISA U.VALENZIA (J.WILSON.N.ZAPATA,PDE JESUS) _|
@ 37 9 LOS TEMERARIOS UNA GUITARRA LLORA
AFG A.ANGEL ALBA (A ANGEL ALBA)
33 25 30 5 BANDA PACHUCO ME ENAMORE
LUNA/FONOVISA A.DE LUNA (J.CORRAL) |
34 2 31 4 EZEQUIEL PENA DOS TRAICIONES
FONOVISA M.A.SOLIS (M.A.SOLIS
35 36 2 FAMA CORAZON CORAZON
SONY 0.GALVAN,J.GALVAN (G VALENZUELA)
NEW ) 1 VOCES UNIDAS & PUEDAS LLEGAR
EMI LATIN E.ESTEFAN JR_(G.ESTEFAN,D.WARREN)
LOS TIGRES DEL NORTE NO PUEDO MAS
RE-ENTRY | 18 | ordviea TN INC. (TBELLO)
NEW D> 1 FAMILIA RMM COME TOGETHER (VENIR JUNTOS)
RMM 0.GOMEZ (J LENNON.PMCCARTNEY
RICKY MARTIN A MEDIO VIVIR
33 RE-ENTRY 2 SONY K.C.PORTER,|.BLAKE (F.DE VITA,
20 | 2 GRUFPO MOJADO DUELE DUELE
FONOVISA L.LOZANO (F.BARRIENTOS)
POP TROPICAL/SALSA REGIONAL MEXICAN
| 28 STATIONS 23 STATIONS 64 STATIONS
l 1 SHAKIRA sony 1 DOMINGO QUINONES RMM 1 LA MAFIA sony
ESTOY AQU! TU COMO ESTAS UN MILLON DE ROSAS
2 SORAYA POLYGRAM LATINO 2 VICTOR MANUELLE sony 2 BRONCO FONOVISA
DE REPENTE HAY QUE PONER EL ALMA ANIMAL
3 CRISTIAN MELODY/FONOVISA 3 DLG SiR GEORGE/SONY 3 LA TROPA F EMI LATIN
AMOR NO MORIRA JUAN SABOR
4 ENRIQUE IGLESIAS FonO 4 MILLY Y LOS VECINOS TROP 4 LIBERACION FONOVISA
visa EXPERIENCIA. IC SUN/RTP/SONY ENTRE UNA NOCHE MAS
5 DIEGO TORRES ARIOLA/BMG 5 MARC ANTHONY RMMm 5 CRISTIAN MELODY/FONOVISA
PENELOPE LLEGASTE A MI AMOR
6 LOURDES ROBLES sONY 6 FAMILIA RMM RMM 6 LA DIFERENZIA ARISTA
ME DEJARE LLEVAR COME TOGETHER TEXAS/BMG TU NO...
7 MANA WEA LATINA 7 ALEX D'CASTRO POLYGRAM 7 LOS TUCANES DE TIJUANA
EL RELOJ CUCU RODVEN DISCULPAME ALACRAN/EMI LATIN MUNDO.
8 RICKY MARTIN sONY 8 SHAKIRA sony 8 GRUPO LIMITE POLYGRAM
A MEDIO VIVIR ESTOY AQUI LATINO TE APROVECHAS
9 MENUDO muUsICA 9 GIRO soNY 9 ANA BARBARA FONOVISA
FUTURA/RTP/SONY DONDE. ARRIBA CORAZONES ME ASUSTA PERO ME.
10 VOCES UNIDAS EMI LATIN 10 LOS SABROSOS DEL 10 BOBBY PULIDO EmI LATIN
PUEDES LLEGAR MERENGUE M.p QUIEREME DESVELADO
11 OLGA TANON WEA LATINA 11 REY RUIZ sony 11 LOS TIRANOS DEL NORTE
BASTA YA EL HOMBRE DE TU VIDA FONOVISA NADA. ..
12 JON SECADA SBK/EMI'LATIN 12 GISELLE RCA/BMG 12 MICHAEL SALGADO JOEY
ES POR TI PESADILLA SN ELLA
13 ROCIO DURCAL ARIOLA/BMG 13 ILEGALES ARIOLA/BMG 13 POLO URIAS FONOVISA
QUE DE Mm! LA MORENA QUE ME RECOMIENDAS
14 MILLIE EMI LATIN 14 KAOS SONY 14 PETE ASTUDILLO EMI LATIN
DONDE TE HAS IDO AMOR AMOR TRAICIONERO COMO TE EXTRANO
15 THE BARRIO BOYZZ SBK/EMI 15 SORAYA POLYGRAM LATINO 15 LOS FUGITIVOS POLYGRAM
LATIN ERES ASI DE REPENTE RODVEN CORAZON

(O Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart

for more than 20 weeks will not receive a bullet, even If it registers an increase in detections. Airpower awarded to those records which aftain
600 detections for the first time. If two records are tied In number of pta;
below the top 20 are removed from the chart after 26 weeks, © 1996

the record being played on mare stations is piaced first. Records
ilfboard/BP Commumcahom Inc.
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MIAMI

APRIL 29 - MAY 1, 1996
STHE HOTEL INTER-CONTINENTAL,

Featured Speakers & Topics Include:

e Keynote Address by RatPH PEER,
Chairman/CEO, peermusic,

» “Contracts & Negotiations: Navigating the Legal
Waters of the Latin Music Industry”

¢ “The State of Tejano Music”

¢ “Writers in the Round” sponsored by
Warner/Chappell Music, Inc. featuring ...

Victor Victor (BMG)

Fernando Osorio (Warner/Chappell)
Mary Lauret (peermusic) .... and others!!

Live Artist Showcases & Highlights

¢ Brunch at the Hard Rock Cafe

¢ Opening Night Party with
Live Artist Showcases
sponsored by AMERIc Disc

¢ An evening of Live Artist
Showcases sponsored by ASCAP
“ASCAP’s Best Kept Secrets”

¢ Billboard's Star-Studded Latin Music Awards at
the historic Gusman Center for the Performing Arts.

* Billboard's Latin Music Hall of Fame inductee
Juan Gabriel, celebrating his 25th Anniversary.

e “El Premio” Billboard'’s Lifetime
Acheivernent Award
* Selena Spirit of Hope Award

Performances include:

Soraya (PolyGram) Shakira (Sony Discos)
DLG (Sony Discos) Nydia Rojas (Arista Texas)
Aterciopelados (BMG) Bobby Pulido (EMI Latin)

and many more ....

Registration Information
* $265.00
Early Bird Special -- must be
postmarked by March 15th
* $305.00
Pre-Registration - must
be postmarked by April 15th
* $350.00
Full Registraticn -- After
April 15th and walk-up

Contact Information

Maureen P. Ryan,

Special Events Manager

(212) 536-5002 PH e (212) 536-5055 FAX

For Spanish Inquiries:

Angela Rodriguez,

Latin Marketing Managsr

(305) 441-7976 PH » (305) 441-7689 FAX

Hotel Accornmodations

Hotel intereContinental

100 Chopin Plaza, Miami. Fl. 33131

For reservations call 305-577-1000
Roomn rate $120.00 single ar double. To
insure room, please make raservation by
April 6th and state that you're with the
Billboard Latin Muasic Conference.

|
REGISTRATION
| FORM
BILLBOARD’S
I LATIN MUSIC
CONFERENCE,

" APRIL 29 - MAY 1

B 1o rEGIsTER:
Cut out and mail to:

l BILLBOARD LATIN
MUSIC CONFERENCE

ATTN:
l MAUREEN P. RYAN,

1515 BROADWAY, 14TH FL,
l NEW YORK, NY 10036

OR FAX TO (212) 536-5055.

This form may be
duplicated -- please type
or print clearly.

l Make all payments to
BILLBOARD MAGAZINE.

l First Name:

B Last Name:

J Company:

J Address:

City:
1 Y

State:

Zip:

Country: :

Phone:

Fax:

I'm Paying by:

0 Check W Money Order
§ W Visa/MC 0 Amex

Credit Card #:

!
Exp. Date:
|

Cardhol(;er’; Name:

Cardhoid—er’s Address:
i 1 -
Cardholder’s Phone:

Cardholder’s Signature:
i

Cancellation policy: All cancellations must

l be submitted in writing. A full refund
less a $75.00 administrative fee will be
issued after the conference. if notification
is received on or before March 25th.
Cancellations received between March 26
and April 10 will be subject to a $150.00
cancellation fee. No refund will be issued
for cancellations received after April 11th.
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LATIN NOTAS

(Continued from page 40)

Ara Ketu, whose pop-slanted “Dez”
(Sony) has failed to ring registers

Ditto Zé PPaulo’s “Luz” (Continen-
tal/Warner) and Tonho Matéria’s
“Rum Bragada” (Continental/ Warner),

Other strruggling samba acts are

+HABLAMOS SU IDIOMA 4

MANHATTAN LATIN MUSIC CENTER

DISlrlhumora one S10f ¢

TG L5 e
MEISE %SEL Mchaoo o VBNGAN Y COMPAREN

] L"mos s \.0 \GUAUM

| Dos centaicos New York Miami ool
LOCALES PARA r7¢: Tel: .
P SERVIRLE A (212} 563-4508  (305) 591-7684
| USTED...... o Fax:

Toll Free

1°800.555-a508 (212} 563-4847  (305) 477-0789

TANGO - FOLKLORE - ROCK ARGENTINO
MERENGUE - CUMBIA - SALSA

& N Catalogo gratis.
Ofertas todos los meses.

Envios a todas partes del mundo.

distribuidora belgrano norte s.r.l.
Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina.
Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400.

| Billeoard. |
BlG EIGHT !

ESSENTIAL REFERENCE GUIDES

1. International Buyer’s Guide: The worldwide music & video business- I

to-business directory jam-packed with record & video c0’s, music publishers,
distributors & more. $109

2. International Talent & Touring Directory: The source for U.S. &
Intemational talent, booking agencies, facilities, services & products. $95 I
3. Record Retailing Directory: Detailed information on thousands of
independent music stores & chain operations across the USA. $145

4. Intemational Tape/Disc Directory: All the info on professional services I
& supplies for the audio/video tape/disc industry. $50

5. Nashville 615/Country Music Sourcebook: The most

comprehensive resource of business-to-business listings for the Nashville I
region & country music genre. $50

6.@ The Power Book March 1996 Edition: The ultimate guide to
radio and record promotion. Lists Fadio Stations (Country, Rock, R&B, Top 40), I
Record Companies, Radio Syndicators and Top 100 Arbitron Markets. $75.
€I LE0» The Power Book March Edition AND The Power Book September
1996 Edition—%$119 (order Sept. edition now & save more than 20%—mails in Sept. ‘96) I
7. International Latin Music Buyer’s Guide: The essential tool for

finding business contacts in the latin music marketplace. $60
8.@Intemational Recording Equipment & Studio Directory I
1994 Edition: All the facts on professional recording equipment, studios &
equipment usage. $&60 $40

Mail in this ad with check or money order or call today!
For fast service call: 1-800-223-7524 or 1-800-344-7119.
In NY call {212) 536-5174. In NJ call (908) 363-4156.

Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701 I
Please add $5 per directory for shipp ng ($12 for international orders).Add applicable

sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only.
I All sales are final. BDZZ303 I
I T I D IS S .

each of which made no impact outside
of the Bahian capital of Salvador.

By contrast, Timbalada’s new
effort, “Undei Road” (PolyGram), has
caused a stir, as has Margareth
Menezes’ “Gente De Festa” (Conti-
nental/Warner), which showcases
David Byrne’s former stage colleague
as she returns to her Bahian roots
without embracing axé. Appearing
with Menezes on the percussion-heavy
album are PolyGram’s redoubtable
Caetano Veloso and his equally
famous sister, EMI’s Maria Bethénia.

COSME’S COSMIC TOUCH: Café
Tacuba, whose music, attire, and atti-
tude repudiate conformity, drew more
than 6,500 screaming fans to each of
two shows March 14 and 16 at the Luis
Mufioz Marin Amphitheatre in San
Juan, Puerto Rico.

Cosme, the exuberant lead singer of
the Mexican rock band, weathered a
pulled back muscle and twice dove
from the stage into the erowd during
the band’s two-hour set March 16.
Cosme injured his back at a show four
nights earlier after plunging 15 feet off
of two speakers onto the crowd.

Security guards struggled with fans
to allow Cosme back onstage toward
the end of the concert, wnen the band
performed “El Borrego,” an electrify-
ing hardcore anthem dedicated to the
band’s eritics.

Cosme as a swan-diving solo act did
not energize the throng by himself,
however. Also infusing the audience
with good vibes and wide-ranging Mes-
tizo rock sounds were his bandmates:
guitarist Joselo Rangel, keyboardist
Emmanuel del Real, and double
bassist Quique Rangel.

A lackluster mix blemished Calé
Tacuba’s performance. But the group’s
singular mélange of rock, hardcore,
holeros, rancheras, and ballads, which
constitutes its latest WEA Latina
album, “Re,” captivated the youthful
fans.

Café Tacuba has cultivated a cult-
like following in Puerto Rico since the
band’s concert last November at the
first World Festival of Latin Pop/Rock.
Nonetheless, the soft-spoken Cosme is
not tuking the quartet’s island success
for granted.

“You never conquer anybody,” said
the smiling front man, nursing his sore
back after the show. He added that an
audience is “like a woman; you always
have to send her flowers, and you
always have to be lauding her.”

MISCELLANEA: Singer/song-
writer luminary Juan Gabriel sang his
signature evergreen ‘Amor Eterno” on
March 27 at the burial service for Mex-
ican diva Lola Beltran, who was
interred in her hometown of Il
Rosario . . . CBS Radio Networks will
cease operation of its Spanish-lan-
guage network CBS Americas on Fri-
day (12). Robert I>. Kipperman,
VP/GM of CBS, says the 6-year old
Latino network had “been unprofitable
and has fallen far below our expecta-
tions” . . . Sincere condolences go to
Voltage Entertainment Agency owner
Henry Gonzales, whose wife, Olga,
died March 30 several hours after
being involved in an auto accident.

Assistance n preparing {his column
was provided by Enor Paiano i Sao
Pawlo, Brazil, and Pedro Ruz Gutiérrez
n San Juan, Puerto Rico.
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SoundScari@)
Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by I I I "I
x I x .
E I i
% | €% | £ | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* k kx NO.1 & & %
1 L 37 SELENA A EMI 34123/EMi LATIN 37 weeks at No. 1 DREAMING OF YOU
2 2 3 GIPSY KINGS NONESUCH 79399/AG TIERRA GITANA
| 3 3 22 ENRIQUE IGLESIAS ronOvISA 0506 ENRIQUE IGLESIAS
4 4 53 GIPSY KINGS NONESUCH 79358/AG THE BEST OF GIPSY KINGS
5 6 27 GLORIA ESTEFAN EPIC 67284/SONY ABRIENDO PUERTAS
6 8 39 VARIOUS ARTISTS ARIOLA 29136/BMG MACARENA MIX
1 9 106 | SELENA A Emi LATIN 28803 BN AMOR PROHIBIDO
8 5 UN MILLON DE ROSAS

9 LA MAFIA soNY 81722 iH
=

* % & GREATEST GAINER * & &
11 BOBBY PULIDO Em: LATIN 34166 DESVELADO

e

10 7 10 CRISTIAN MELODY 0510/FONOVISA [HsI EL DESEO DE OIR TU VOZ
11 10 12 LA TROPA F EMI LATIN 36463 A UN NUEVO NIVEL
| 12 13 28 RICKY MARTIN sony 81651 A MEDIO VIVIR
13 14 24 LUIS MIGUEL @ WEA LATINA 11212 EL CONCIERTO
14 | 15 | 40 | JULIO IGLESIAS sONY 81604 LA CARRETERA
15 16 21 PETE ASTUDILLO EM! LATIN 32263 COMO TE EXTRANO
16 12 5 LA DIFERENZIA ARISTA-TEXAS 1881 1/BMG FUE MUCHO MAS QUE AMOR
17 18 29 MAZZ Emi LATIN 30913 SOLO PARA T!
18 19 44 INTOCABLE Ewmi LATIN 32632 OTRO MUNDO
21 | 16 | PEDRO FERNANDEZ POLYGRAM LATINO 528 671 PEDRO FERNANDEZ
20 | 20 | 15 | MICHAEL SALGADO JogY 3427 EN CONCIERTO
36 | 49 | MANA we LaTINA 99707 CUANDO LOS ANGELES LLORAN
(22)| 30 | 4 | SHAKIRAsonvsi79s PIES DESCALZOS
(23)| 27 | 49 | LOS TIGRES DEL NORTE Fonovish 6030 EL EJEMPLO
26 | 29 | KINITO MENDEZ e 35164/mi LATIN EL HOMBRE MERENGUE
25 17 29 THALIA EMI LATIN 35217 EN EXTASIS
RE-ENTRY | LOS TUCANES DE Tl JUANA ALAGRAN 34975Ewi LATIN 14 TUCANAZOS BIEN PESADOS
| 21 22 145 GLORIA ESTEFAN A EPIC 53807/SONY MI TIERRA
28 23 84 LUIS MIGUEL A WEA LATINA 97234 SEGUNDO ROMANCE
RE-ENTRY | LOS TUCANES DE TI JUANA ALACRAN 36384/Emi LN MUNDO DE AMOR
30 28 66 SELENA EmI LATIN 30907 12 SUPER EXITOS
33 | 4 | VARIOUS ARTISTS Rum 82011 TROPICAL TRIBUTE TO THE BEATLES
32 | 29 | 145 | SOUNDTRACK @ ELEKIRA 961240/EEG THE MAMBO KINGS
(33)| 38 | 124 | SELENA @ e ianina2770 LIVE!
34 31 11 PROYECTO 1 J&N 28857/EMI LATIN N DA HOUSE
35 | 32 [ 145 | LUIS MIGUEL A wea LaTina 75805 ROMANCE
RE-ENTRY | JOSE JOSE aRioiA 30422/8MG MUJERIEGO
* % % Hot SHOT DEBUT * * &
NEWD | JESUS ALEMANY HANNIBAL 1390/RYKODISC CUBANISMO.
=
(38)| 44 | 9 | vARIOUS ARTISTS netsonmrp 7001508 FIESTA MIX USA
33 | 25 | 25 | JON SECADA sek 3546memi (aTin AMOR
'y T
(40)| RE-ENTRY | LOS TEMERARIOS AfG siGia 3014 CAMINO DEL AMOR |
e
J RE-ENTRY | CARLOS VIVES POLYGRAM LATINO 528531 LA TIERRA DEL OLVIDO
42 | 34 | 144 | LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE MI PADRE |
L8 |37 18 | FAMAsonvsi7i8 LAGRIMAS DE ALEGRIA
44 41 17 BRONCO ronovisa 0509 ANIMAL
45 42 16 EL GENERAL RCA 31522/BMG CLUB 555
47 1139 | MANA @ wen LaTiNA 90818 DONDE JUGARAN LOS NINOS
|
47 | 35 3 VARIOUS ARTISTS PROTEL/RTP 7008/SONY SALSA EN LA CALLE 8 ‘96
48 24 21 DI BLASIO ARIOLA 31945/BMG LATINO
i 49 : 40 v VARIOUS ARTISTS POLYGRAM RODVEN 531 196  CARNAVAL DE LA SALSA 96
50 | 39 | 39 | JUAN LUIS GUERRA 440 KAREN 29418/BMG GRANDES EXITOS |
“ TROPICAL/SALSA REGIONAL MEXICAN
1 SELENA EMVEMI LATIN 1 GLORIA ESTEFAN EPIC/SONY 1 SELENA EMI LATIN
DREAMING OF YOU ABRIENDO PUERTAS AMOR PROHIBIDO
2 GIPSY KINGS NONESUCH/AG 2 KINITO MENDEZ J&NEM: LATIN 2 LA MAFIA SONY
TIERRA GITANA EL HOMBRE MERENGUE UN MILLON DE ROSAS
3 ENRIQUE IGLESIAS FONOVISA 3 GLORIA ESTEFAN EPIC/SONY 3 BOBBY PULIDO £MI LATIN
ENRIQUE IGLESIAS MI TIERRA DESVELADO
4 GIPSY KINGS NONESUCH/AG 4 VARIOUS ARTISTS RMM TROPI- 4 LATROPA F EMI LATIN
THE BEST OF GIPSY KINGS CAL TRIBUTE TO THE BEATLES AUN NUEVO NIVEL
5 VARIOUS ARTISTS ARIOLABMG 5 SOUNDTRACK ELEKTRA/EEG 5 PETE ASTUDILLO EMI LATIN
MACARENA MIX THE MAMBO KINGS COMO TE EXTRANOG
6 CRISTIAN MELODY/FONOVISA 6 JESUS ALEMANY HANNIBAL/ 6 LA DIFERENZIA ARISTA-
EL DESEO DE OIR TU VOZ RYKODISC CUBANISMO! TEXAYBMG FUE MUCHO MAS
7 RICKY MARTIN SONY 7 VARIOUS ARTISTS NELSONRTF/ QUE AMOR
A MEDIO VIVIR SONY FIESTA MIX USA 7 MAZZ EMI LATIN SOLO PARATI
8 LUIS MIGUEL WEA LATINA 8 CARLOS VIVES FPOLYGRAM LATI | 8 INTOCABLE EMILATIN
EL CONCIERTO NO LA TIERRA DEL OLVIDO OTRO MUNDO
9 JULIO IGLESIAS sony 9 VARIOUS ARTISTS PROTEL/RTPSONY 9 PEDRQO FERNANDEZ POLYGRAM
LA CARRETERA SALSAENLACALLE 896 LATING PEDRO FERNANDEZ
10 MANA wea LaTINA CUANDO 10 VARIOUS ARTISTS pPoLY 10 MICHAEL SALGADO JoEY
LOS ANGELES LLORAN GRAM RODVEN CARNAVAL DE EN CONCIERTO
11 SHAKIRA SONY LA SALSA ‘96 11 LOS TIGRES DEL NORTE FONG-
PIES DESCALZ0S 11 JUAN LUIS GUERRA 440 vish EL EJEMPLO
12 THALIA EMI LATIN KAREN'BMG GRANDES EXITOS 12 LOS TUCANES DE THUANA
EN EXTASIS 12 VARIOUS ARTISTS RHINGAG SALSA ALACRANEMI LATIN 14 TUCANA-
13 LUIS MIGUEL WEA LATINA FRESCA: DANCE HITS OF THE 90 70S BIEN PESADOS
SEGUNDO ROMANCE 13 OLGA TANON WEA LATINA 13 LOS TUCANES DE TUUANA
14 PROYECTO 1 EMI LATIN EXITOS Y MAS ALACRANEMI LATN MUNDO DEAMOR
IN DA HOUSE 14 ELGENERALRCASMGESMUNDIAL | 14 SELENA FMILATIN
15 LUIS MIGUEL WEA LATINA 15 VICTOR MANUELLE SONY 12 SUPER EXITOS
ROMANCE VICTOR MANUELLE 15 SELENA FM) LATIN LIVE!

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi
cation for sales of 500,000 units. a RIAA certification for sales of 1 mitiion units. Greatest Gainer shows
chart's largest unit increase. BB indicates past and present Heatseeker titles. © 1996, Billboard/BPI Com-
munications and SoundScan, Inc
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T § T L E W R I T E R

Gerry Goffin Draws Overdue ‘Blood’
Politics Inspire 1st Solo Album In 23 Years

HOT 100 SINGLES
BECAUSE YOU LOVED ME (FROM “UP CLOSE & PERSONAL”) -
songs/ASCAP

HOT COUNTRY SINGLES & TRACKS

Diane Warren * Real-

B BY CHRIS MORRIS

LOS ANGELES—Songwriter Gerry
Goffin will never be accused of being a
prolific recording artist. On April 15,
Silver Spring, Md.-based indie Adelphi
. " Records will re-
i y* TR lease “Back Room
¥+ Wa‘ Blood,” Goffin’s
: %w % second solo album
L o ever and his first
f3 e since his 1973 two-

LP debut, “It
Ain't Exactly En-
tertainment.”

Like that 23-
year-old release,
“Back Room Blood” is a caustic, polit-
ically edged work in which Goffin takes
a wrathful look at the current state of
world affairs.

To those unfamiliar with “Entertain-
ment,” the new record may come as a
shock, since Goffin is best-known as the
author of a remarkable run of tuneful
’60s pop hits, many of which were
penned with ex-wife Carole King. These
include “The Loco-Motion,” “Up On The
Roof,” “One Fine Day,” “Just Once In My
Life,” “Goin’ Back,” “A Natural Woman
(You Make Me Feel Like),” and “I Never
Loved A Man (The Way I Love You).”

But Goffin says he was moved to
write the songs on “Back Room Blood”
after the 1994 congressional elections,
when conservative Republicans took
control of the legislative branch.

“I wrote most of it in the months
after the Republicans gained control of
Congress,” Goffin says. “I was just so
angry about it that I had to say some-
thing . .. My first album was very
politically motivated, and this one was
very politically motivated.”

But he adds, “After I completed
working on this album, I was relieved
to go back to writing pop lyrics, cause
that’s what comes easiest to me.”

Two songs on the new set, “Tragedy
Of The Trade” and “Masquerade,”
were co-written with Bob Dylan, who

GOFFIN

Goffin says is “sort of like a god to me.”
In the case of the former song, which
catalogs a variety of social ills, Goffin
says, “When [Dylan] came over, he gave
me the title and about four lines to the
first verse. I finished the first verse, and
I wrote the remaining six, and when 1
called him up to do the music on it, he
said, ‘I haven't got enough time to write
the music, I'm going on the road with my
band, but get someone else.” So I got
[keyboardist and longtime collaborator]
Barry Goldberg to write the music.”
According to Goffin, Dylan also
played all of the music on “Masquerade.”
The remainder of the songs on
“Back Room Blood” were co-authored
by Goffin with Goldberg, veteran
bassist Tim Drummond, and onetime
Band producer Ralph Schuckett. Gof-
fin’s songs are published by Lauren-
Wesley Music/Rondor Music (BMI).
Most of the tracks on the album fea-
ture Goldberg’s band: former Red Hot
Chili Peppers guitarist Jack Sherman,
former Cruzados bassist Tony Marsi-
co, and longtime Van Morrison drum-
mer Gary Mallebar. Keyboard pro-
grammer Ted Perleman and sax-
ophonist Gerald Albright appear on the
track “Elysian Fields.”
The album-closing wild card is the

22-year-old demo for “I've Got To Use
My Imagination.” The Goffin/Gold-
berg song, first cut at Muscle Shoals
Sound with such house players as Pete
Carr and the late Eddie Hinton, was
left off “It Ain’t Exactly Entertain-
ment”; it became a No. 4 pop hit in 1973
for Gladys Knight & the Pips.

Goffin has continued to pen pop hits
into the '90s. He says, “My last hit in
this country was in 1989, which was
‘Miss You Like Crazy’ for Natalie Cole,
and I had a small Christmas hit in 94
with Natalie called ‘No More Blue
Christmases.’ I have a Diana Ross cut
on her present album right now, ‘1
Never Loved A Man.” I'm beginning to
branch out and write with more writ-
ers, and things looks good.”

His song catalog has proven very
durable: His compositions have recent-
ly appeared on the Carole King tribute
“Tapestry Revisited,” the Beatles’
“Live At The BBC,” and the “Forrest
Gump” soundtrack.

“I depend mostly on my back cata-
log,” Goffin says. He adds with a laugh,
“Actually, I could afford to retire, but I
would go crazy. What am I gonna do,
take up a hobby? I'm probably gonna
be writing until I develop a permanent
illness, most likely from smoking.”

NO NEWS + Sam Hog

in, Phil Bamhart, Mark D. Sanders *

Sony/ATV Tree/BMI,

Rainbow/BM, Simply liresistible/BMI, Starstruck Writers Group/ASCAP, Mark D./
HOT R&B SINGLES

DOWN LOW (NOBODY HAS TO KNOW) -

R. Kelly « Zomba/BMI, R. Kelly/BMI

HOT RAP SINGLES
WOO-HAH!! GOT YOU ALL IN CHECK - T. Smith, R. Smith « T'Ziah’s/BMI,
Sadiyahs/BMI

HOT LATIN TRACKS
AMOR - Cristian Castro * Fonomusic/SESAC

Cash Signs On The Line. Bug Music has inked a deal with performer/writer
Johnny Cash to administrate his compositions. Shown at the signing ceremony
at the House of Blues in Los Angeles, from left, are Eddie Gomez, creative direc-
tor; Fred Bourgoise, president; Cash; June Carter Cash; Dan Bourgoise, chair-
man/CEOQ; Garry Velletri, senior VP; and David Hirshland, VP of business and

legal affairs.
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Written by Hobert Page ol
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“ Published by Superhype Music .
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Ont the Ronnder altnin “Girl,)
bie Brave Combo fockle o vorety of

. o “Char The Ratabos” Owe of Hhe
- mnst mteresting cuts on the album
i thetr gz flired Biferpeetol o
of the ek einssn Sfodemy 10 .
Hewen? by L Zepipoding .u.'.l'fi.:h
ippe idedd on Lhe el grnigp’s
“Urditled” :r.!'l'uuu (il ,[-,.,n,. A (1
“Led Zeppelin IV f'rom 1571

>

Ting Tim ond Texas-bused engen
e fan cluly, ancl they decided Lo
e ll-ener tune s, From “Hey Jude”

‘THEY’RE PLAYING MY SONG'

E ™ Y

BéO@'R A H ‘E

“I dorl Leven koo whal ¢ hg—: sor is
abond Lo this day” Tiny Tim zays of
“the Ivries, "t T loved the melody, and
I thought ‘Htuirway To Heaven' could .
" use g lighter jazz fiel . . Tt was a chal-
Lenge, bat T did have a fe H ling fir’
the song, and Brave Combo
helpsedl e puf il down.”
# = Tiny Tim wrd Brave Cormbi
. mizl in Dallas through Bucks
Burnette, who hedds Tim's

collahirate on o project. “(Hrl” 9§
wis produced by Burnette and ™ ¢

¥ Brave Combao, Saxophonist Joffrey .,

Barnes savs they worked on the

_album off and on for several fe “ars,

He adds that they were intrigued by
Tim’s vast knowledge of son:.
“Tiny Tim is a walking archive of
music. He is an amazing man,” Barnes
says. “He knows so many of the old

v oA N s L
sanes thal nobady else dues, and when
wis dlon't have him arouned, nio one will
know them. There are minny bright
Jjewels amongst the zomy=in his memory.
Ifyou were to meet lmr- b would have
a shopping bap with hiz Dlulele in
th dige oo it amicl he wonilel =it and
_ play you songs for as long as
wou would listen.”

Darnes savs he enjioyed
recording 4 unique version of
arovk classic, “ ‘Slairway To
» Heaven' seemed to lemd itself
to 4 swing interpretation . | If

I'm not miztaken, it was Bucks’
idea [ta eut the somp]. My, Timn had
kind of heen out of the limelight for
a while, and Bucks thought it would
b mice fur him to record the most
pagiitlar rock classic of all . .. Bucks
says, ‘It's one end of the universe
reaching out to the other.””

S

Hal Leonard’s CD-ROM Deal;
Analyzing The Art Of Ira Gershwin

P LAY, COMPUTER, PLAY: Hal
Leonard Corp., the music print giant,
has taken further steps in creating con-
sumer-oriented new-media presenta-
tions of its catalog in a deal with the
Digital Entertainment unit of Navarre
Corp., a publisher and distributor of
music, computer software, and CD-
ROMs.

Under the agreement, Digital Enter-
tainment will exclusively distribute
music concepts created and produced
by Hal Leonard into software retail and
wholesale channels. The first release,
due this month, is “Music Maker,” a
CD-ROM that converts any computer
keyboard into a musical keyboard with
the ability to play and re-create such

University of Minnesota whose pre-
vious book, “The Poets Of Tin Pan
Alley,” seemed, in this corner at least,
overly concerned with making the
case for placing lyrics on the “higher
plain” of poetry. In his new book, “Ira
Gershwin: The Art Of The Lyricist”
(Oxford University Press, $25), he has
done infinitely better by demonstrat-
ing that Ira Gershwin is one of musi-
cal theater and film's great word-
smiths.

Although Furia at times sees poet-
ry in Gershwin’s techniques, he has
much more to say about meaning—
whether Gershwin was being inven-
tive or just gathering clichés. One of
the most interesting sections is on the
writing of “Por-

songs as ‘John-

ny B. Goode” gy And Bess.”
and “Back In Furia discusses
The U.S.S.R.,” Gershwin’s use
among others. of black dialect
List price is $30. | P ._--_'l: 'lr-*- = {(which enhances

Chris  Al- R R T U A R g the emotional
bano, VP of new power of such
technology at by Irv Lichtman lyrics as those
Hal Leonard, to “Bess, You Is

says, “Our ties

with Navarre give us tremendous expo-
sure in the lower-priced consumer mar-
kets, where it has excellent distribution.
Of course, we’ll continue to develop
higher-priced products for the educa-
tional market.”

Albano says that royalty arrange-
ments with musie publishers are
based on negotiated multimedia
rights for synchronization, mechani-
cal reproduction, and on-screen dis-
play. He adds that CD-ROMs have
the potential to make a little more
money than a music book.

“Between our various distribution
deals, co-productions, and our own
development,” says Albano, “we hope
to have around 20 titles by the end of
’96. Our general strategy is to have a
wide range of price points and con-
tent from very consumer-oriented to
more professional.”

By far the world’s biggest music
print company, Hal Leonard can turn
to its own musie copyrights, as well
to works it has licensed from such
companies as ATV Musie, Irving
Berlin Music, Walt Disney Musie,
MPL Communications, BMG Music
Publishing, EMI Entertainment
World, and Andrew Lloyd Webber’s
Really Useful Music.

IRA, THE WORDSMITH: Philip
Furia is a professor of English at the

My Woman
Now”) while putting it in historical
context. Other uses of black dialect in
song, he writes, had the power to de-
mean blacks.

Furia draws from many sources,
and his interesting narrative is filled
with tidbits that illuminate Gersh-
win’s work and the era of his greatest
triumphs, even for show-music afi-
cionados who think they know it all.
The book is a welcome addition that
provides insight into both Gershwins,
as George's and Ira’s centennial
years continue.

PUB DEAL, TOO: As part of an
agreement linking Miami-based
PANDISC/Streetbeat Records with
Japanese indie label Avex D.D.,
PANDISC’s music publishing opera-
tion, Whooping Crane Music, be-
comes associated with Avex’s Prime
Direction Publishing, reports Bo
Crane, president of PANDISC/
Streetbeat.

P RINT ON PRINT: The following

are the best-selling folios from Warn-

er Bros. Publications:

1. Def Leppard, “Vault” (guitar).

2. Bush, “16 Stone” (guitar).

3. Green Day, “Insomniac” (guitar).

4. Jim Brickman, “By Heart.”

5. Santana, “Dance Of The Rainbow
Serpent, Vol. 1: Heart (guitar).
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Diversity, Emotion Define Ballard

Morissette’s Producer Moves On To Aerosmith

B BY CRAIG ROSEN

LOS ANGELES—What does Glen
Ballard plan to do now that he has
three Grammys? He’ll announce the
formation of his film company with fel-

MecCaw, and then
he’ll return to
Florida to produce

Aerosmith.
Those who know
Ballard only from
his work with Ala-
nis Morissette—
for his production on ‘“Jagged Little
Pill” and rock song of the year for co-
writing “You Oughta Know”—may be
surprised by his stylistic leap from the
alternative-leaning Morissette to the
veteran hard-rocking Aerosmith.
Those in the know, however, are aware
that Ballard’s production credits are

low Grammy Award-winning producer
with whom he
shared Grammys
among the most diverse in the busi-
ness.

David Foster and
P R0 financier John
for album and rock

album of the year

Since emerging in the mid-'80s as a
protégé of Quincy Jones, Ballard has

produced and written tracks for a
wide range of talent, including Patti
Austin, George Strait, Michael Jack-
son, and Wilson Phillips.

“I just want to work with people
who have the right spirit for the music
they do and do it from the right place,”
Ballard says. “I love so much in music
and so many dif-
ferent kinds of
music. It’s less
important what
style it is. It’s the
feel. [Deciding
with whom I'm
going to work] is
really an emotion-
al decision, not an
intellectual one.
Working with Alanis Morissette was
really an emotional, intuitive decision,
not a business decision, and I want to
continue in that mode.”

Ballard’s background as a classical-
ly trained pianist may help explain his
eclectic choices. “I had a lot of differ-
ent musical influences growing up [in
Natchez, Miss.], and 1 tried never to
be a snob about it,” he says. “I grew up
with real blues, real jazz, real local
R&B from the New Orleans/Memphis
corridor. I still got a heavy dose of
what was happening in pop music, and

BALLARD

EUROSOUNDS

A column by Zenon Schoepe on the
European professional audio industry.

U.K.

HULLABALOO STUDIOS in Man-
chester has bought the first Amek dig-
ital console, which will be run with
Avid AudioVision and 16-track DPR
digital audio workstations. “When you
look at what is available currently, you
quickly find out that most digital desks
are linked to their hard-disc recording
system and carry a high price tag,”
says Hullabaloo co-founder Simon
Hall. “Amek has taken its own stand-
point, allowing users and studio own-
ers to choose the best editing platform
themselves.”

ELSTREE Film and Television Stu-
dios in Hertfordshire has been saved.
Owner Brent Walker agreed to trans-
fer control of the site to the local
Hertsmere Borough Council less than
two weeks before the facility was to be
taken to High Court by the council for
failing to honor the original planning
agreement to rebuild the studios and
keep them for TV and film production
for 25 years. Hertsmere is likely to
keep the lease and rent the site to a
film company. The move follows years
of uncertainty at Elstree, which was
founded in 1924 and is regarded by
many as the historical home of British
cinema.

H HB COMMUNICATIONS cele-
brated 20 years in the business in Feb-
ruary and marked the occasion with an
even harder drive into its expanding

Advanced Media Products division.
The push includes the release of an
improved version of its DAT, rewritable
magneto-optical disks, a 74-minute
MiniDise, and the announcement that
the company has been appointed the
U.K. distributor for the Pioneer
CDMW74 CD-R. HHB managing
director lan Jones says that the com-
pany’s trade has become “a truly glob-
al business” and has progressed from
its original rental operation to sales,
distribution, and manufacturing.

NETHERLANDS

ARTISOUND STUDIOS in Amster-
dam has bought a second SSL 4048 G
Plus console to complement its two
SereenSound systems in two digital
editing suites. The facility also has a
music recording studio for its T&F
Music operation, run by Artisound
founder Elias van Tijn and creative
partner Jochem Fluitsma, who have
written for and produced Dutch artists
Mai Tai, Richenel, and Tony Seott
and have scored more than 50 top 40
hits in the Benelux.

SWEDEN

HF MEDIA SOLUTIONS in Stock-
holm has developed user interfaces for
TC Electronic’s M5000 and TC2290
processors for use by the visually
impaired. The units are fitted with Dis-
play Reader cards, which convert the
information into ASCII characters
that can be read with the help of a
braille display. The products will soon
be available worldwide.

I studied classical.”

For further proof of Ballard’s eclec-
tic taste, one need only glance at his
CD player. “My favorite album right
now is the Smashing Pumpkins [“Mel-
lon Collie And The Infinite Sadness”],
both dises. I can’t get it off the CD
player. It’s just a question of the first
disc or the second one . . . I always lis-
ten to what Trent Reznor does. I lis-
ten to a lot of strange music out of
Africa and South America, and I still
love classical and jazz. I don’t have a
formatic musical taste. I let it all in.”

1t was that open attitude that helped
Ballard hit it off with Morissette, a
onetime Canadian teen star who was
searching for a label deal when she
hooked up with the producer/song-
writer. (Both Ballard and Morissette
are signed to MCA Music Publishing.)

“The kinship was simply natural,”
he says. “I hadn’t heard any of her
musie, and I don’t know how much of
my music she had heard. It didn’t real-
ly matter. We were not refugees from
something in our past that we were
trying to run away from and repudi-
ate. We just found that we enjoyed
working together.”

The majority of “Jagged Little Pill”
was recorded at Ballard’s home studio
in Encino, Calif., with a mix of new and
old gear.

“I have a great collection of old tube
microphones from the '40s and ’50s,”
he says. “And I have a mix console and
digital and analog recording capabili-
ties. I like to put a lot of analog in front
of everything. I love the way it sounds,
but at the end of the day, it’s going to
end up on a digital medium, so I try to
work with the digital world, as
opposed to repudiating it on some
level.”

For Ballard, the key to a good
recording is finding the right micro-
phones. “I have the perfect micro-
phone for Alanis Morissette that no
one else can use now,” Ballard says.
“It’s an AKG C-12 from about 1954.
She walks up to that microphone, and
she sounds fantastic . . . It captures
her essence beautifully.”

Capturing an artist’s essence is Bal-
lard’s production philosophy. “I would
never want to impose something on an
artist that wasn’t consistent with
what'’s already there,” he says. “There
are probably examples of producers
that do that and do it successfully, but
I don’t think I have a ‘Glen Ballard
sound.’ I try to grow it from the seeds
that are already there, from the
artists themselves, from their DNA,
and I try to tend that plant in that gar-
den and do that well.”

It’s this sort of philosophy that Bal-
lard will employ with Aerosmith.
“They have sort of always been there
for me,” says Ballard. “They’ve always
had the true spirit of rock’n’roll to me.
They've always had wit, great playing,
and fire.”

Ballard first hooked up with Aero-
smith in April 1995. “We got together
to write a song and play some music
together,” says Ballard. “What came
out of that is that we liked playing
music together . . . We made a musical

(Continued on next page)

Lanz-A-Lot. Narada recording artist David Lanz mastered his upcoming release,
“Sacred Road,” at the label’s in-house studio. Shown at the sessions in the back
row, from left, are producer Paul Speer, Lanz, and Narada president/CEO Wesley
Van Linda. In the front row is Narada mastering engineer Trevor Sadler.

NEW PRODUCTS & SERVICES

MACKIE DESIGNS of Woodinville, Wash., has upgraded its popular 16-chan-
nel CD-1604 mixer with a host of new features, including:

* true four-bus design, with channel assigns to buses 1/2, 3/4, or /R main
mix;

* 16 studio-grade mike preamps;

* control room/phones matrix;

* 60 mm logarithmic-taper faders;

* mid-range EQ sweepable from 100
hertz to 8 kilohertz;

* low-cut filter on every channel;

« pre-fader inserts on every chan-
nel;

* mono output volume control;

* control room outputs;

* solo button globally switchable from PFL (pre-fader listen) to AFL
(after-fader listen) in the master section;

* VLZ (very low impedance) circuitry that reduces noise and cross talk;

* and balanced inputs and outputs on everything but inserts, RCA tape
ins and outs, and phone jacks.

Available now, the Mackie 1604-VLZ lists for $1,199.

DB TECHNOLOGIES introduces the dB3000S Digital Optimizer, a powerful
digital audio processor designed for high-end applications.

Among its features are sample rate conversion of rates ranging from 40
kHz to 96 kHz; external sync input, which allows an external reference to be
used in film, video, and multichannel situations; frame delay of up to 10
frames for video resynchronization;
acoustic bit correction, which pro-
vides a dynamic range increase to
18-19 bits on a 16-bit format using
selectable dithering schemes and e aa e
four noise-shaping curves; a high- & R
resolution reference meter with
zoom, peak hold, setable reference level, and up to 90 decibels of meter gain;
44.1 kHz to 96 kHz SR digital tone generator; and digital signal boost or cut
of = 60 dB.

The dB3000S carries a suggested list price of $4,950.

KRK SYSTEMS of Farmingdale, N.Y., introduces the Power BloK module,
designed for use with the company’s K+ RoK, 6000, 7000B, and 9000B near-
field monitors.

The Power BloK supplies 140 watts mono at 8 ohms, regulated power sup-
plies to all voltage gain stages, and heavy-duty Neutrik Combo connectors.
It features a frequency response of 0.5 hertz to 50 kHz, as well as extensive
protection circuitry.

KrK Systems president Keith Klawit-
ter says the module “is primarily
designed to complement our line of close-
field monitors, [but] it works equally well
with just about any passive monitor on the
market.”

KrK also introduces the RoK Bottom,
a subwoofer that can be used with any of
the company’s near-field speakers. The
RoK Bottom uses the same enclosure
shape as the K+*RoK, which minimizes
the incidence of parallel walls to produce
better linearity and maximize low-end punch, according to the company.

The subwoofer is a 2.1-cubie-foot enclosure containing a 12-inch polyglass
woofer; it is available in powered and unpowered versions. The powered ver-
sion features a 250-watt amplifier; the 8-ohm RoK Bottom offers a maximum
sound pressure level of 110 dB and a sensitivity of 91 dB.

(Continued on next page)
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DIVERSITY, EMOTION DEFINE BALLARD

(Continued [rom preceding page)

connection that was fun, and I think
they remembered that when it came
time for them to think about a produc-
o

Another deciding factor was the fact
that the members of Aerosmith were
impressed with “Jagged Little Pill.”

For Ballard, most of the work with
Aerosmith will be done in the prepro-
duetion stage. “With this band, they
play so well, making the record is like
avacation, compared to writing it and
all the preproduction.”

As wus the case with Morissette's

album, Ballard won’t be limited to pro-
ducing with Aerosmith, as he says that
he has already co-written a couple of
songs with the band. “I'm also helping
to shape the rest ol the material with
arrangements,” he says.

Fans of the harder side of Aero-
smith won't be disappointed in the new
material, Ballard says. “No one will be
surprised to know that we are rocking
hard,” he says. “That’s fundamentally
what this band is about. They’ve
always had great songs, and they per-
form them with their own unique vital-

NEW PRODUCTS & SERVICES

(Continued from preceding page)

“The RoK Bottom is the perfect
addition for anyone requiring better
low-end response in a near-field
monitoring application,” says Klawit-
ter.

Along with the above products,
KrK is introducing veneered models
of its entire near-field line. “The new
veneered versions are being offered
to complement interiors that require
a more aesthetically pleasing finish,
such as homes and high-end studios,”
says Klawitter.

AUDIO TECHNICA of Stow, Ohio,
introduces the AT4041 pressure-gra-
dient capacitor, the newest in the
company’s line of high-end record-
ing/broadeast microphones. Offering
a smooth frequency response [rrom
20 hertz-20 kHz, the AT4041 fea-
tures a transformerless output for
low self-noise, high output, and a
very high sound-pressure-level capa-
bility.

The phantom-powered unit fea-
tures an 80-hertz, 12 dB/octave high-
pass switch that is recessed to pre-
vent accidental activation.

Audio Technica also unveils its 1100
series of VHI" wireless microphones,
which consists of the ATW-1127 Uni-

Yak transmitter system, the ATW-1128
hand-held dynamic mike, and the
ATW-1129 hand-held condenser.

In addition, Audio Technica

expands its 1200 series of profes-
sional wireless systems with the
addition of the ATW 1237, a system
that combines the company’s ATW-
R12 receiver with the new ATW-

Gods Child In The House. Qwest Records act Gods Child

T37C hand-held condenser, which
features the AT873R UniPoint ele-
ment.

Also in the wireless area, Audio
Technica introduces the ATW-7174,
a 16-channel UHF system that fea-
tures a hand-held mierophone/trans-
mitter. The unit operates on UHF
hands above those used by TV, cellu-
lar, and paging systems, according to
Audio Technica.

Audio Technica adds the MB4000C
cardioid condenser to its Midnight
Blues family of affordable mikes for
performing musicians.

The company has been issued a
patent for the DIP-switch arrange-
ment on its MT858 desktop comput-
er microphone, designed by AT
development engineer Kelly Stat-
ham. The interface allows the mike
to configure its 3.5 mm output con-
nector to match almost any comput-
er sound board.

“Since there is little standardization
among manufacturers ol computer
audio boards and systems, Kelly has
overcome a hajor obstacle in comput-
er microphone compatibility with his
innovative switching system,” says
Buzz Goodwin, AT’s VE, professional
produets division.

Producer/engineer Ed Cherney
has endorsed the AT4033 studio con-
denser, which he used on a recent
project by Canadian singer Jann
Avrden. Other artists who have
recently used AT microphones on
high-profile projects include Alan
Parsons and Jimmy Buffett produc-
er Russ Kunkel.

o

-~
has been working on

its sophomore album at Larrabee Studios with producer Tim Palmer. Shown in
the back row, from left, are Gods Child manager Steve Barrett, engineer Mark
O’Donough, and band members Craig Ruda and Gary DeRosa. In the front row,
from left, are band member Chris Seefried, Palmer, and Qwest senior director of
A&R Hugo Burnham. The band’s album "Aluminum” is due this month.

ity, but we will be expanding what they
do.”

Ballard says that while he will not
necessarily change the Aerosmith
sound, he hopes to help the band con-
tinue to move forward. “I have a dif-
ferent set ol colors in my paint box to
add to what they do, their primary col-
ors.”

After he finishes the Aerosmith
album, which is being recorded at Cri-
teria and South Beach Studios in
Miami, Ballard will begin to focus on
“Clubland,” the first offering from

Intrepid Entertainment, the film com-
pany he recently formed with Foster
and McCaw, who is the sole share-
holder of Orca Bay Capital Corp. (The
Beat, Billboard, March 30.) Ballard
wrote the sereenplay for “Clubland.’

“There will be a lot of music in it,”
says Ballard. “I love the concept of
marrying music with pictures, not just
in music video, but with dramatie con-
tent.

“I see a future where music plays a
more integrated role [in films], rather
than just putting together soundtracks

after the fact and attaching them to a
motion picture for marketing rea-
sons,” Ballard adds. “I would rather
have it be creative reasons that drive
that decision.”

But don’t look for Ballard to give up
producing records. He plans to work
with Morissette on her follow-up to
“Jagged Little Pill” when she finishes
her current tour. Once again, the ini-
tial sessions will likely begin at Bal-
lard’s home studio. Says Ballard, “It’s
a nice workshop that is very special to
both of us.”

BILLBOARD’S NO. 1 SINGLES (WEEK ENDING APRIL 6, 1996)

CATEGORY HOT 100 R&B COUNTRY MODERN ROCK RAP
TITLE BECAUSE YOU LOVED | DOWN LOW (NOBODY | TO BE LOVED BY YOU | CHAMPAGNE WOO-HAH! GOT
Artist/ ME HAS TO KNOW) Wynonna/ SUPERNOVA YOU ALL IN CHECK
Producer Celine Dion/ R. Kelly Feat. T. Brown Oasis/ Busta Rhythms/
(Label) D. Foster Ronald Isley/ (Curb) 0. Morris R. Smith

{550 Music) R. Kelly N. Gallagher (Flipmode/Elektra)
(Jive) (Epic)
RECORDING CHARTMAKER/ BATTERY/ EMERALD ROCKFIELD MUSIC PALACE
STUDIO(S) RECORD PLANT SOUTH BEACH {Nashville) (Gwent, SOUTH WALES)| {(Hempstead, NY)
Engineer(s) (Los Angeles) (Chicago/Miami) Chuck Ainlay Owen Morris Rick St. Hilaire
Felipe Elgueta Stephen George/ ‘ Nick Brine
| Peter Mokran
RECORDING SSL 4000B/SSL 8096 | SSL 4040E with SSL 4000E Neve VR with Flying SSL 4000
CONSOLE(S) G Plus comp./ | Faders [
SSL 4072 | and Recall Automation |
| RECORDER(S) Sony 3348 | Otari MTR 90 Il/Studer | Sony 3348 ] Studer A827 [ Studer AB0O
A820 i
n —R +
MASTER TAPE Ampex 456 3M 996, Ampex 499 Ampex 456 | 3M99% Ampex 467
|
MIX DOWN RECORD PLANT CHICAGO RECORDING | EMERALD | ORINOCO MUSIC PALACE
STUDIO(S) {Los Angeles) COMPANY/BATTERY (Nashville) (London) (Hempstead, NY)
Engineers(s) Humberto Gatica {Chicago) Chuck Aintay Owen Morris | Rick St. Hilaire
Peter Mokran/ I
Stephen George
CONSOLE(S) SSL 8096 Neve VR 72 SSL 4000E Neve VR with Flying SSL 4000
Faders
RECORDER(S) Sony 7010 Studer A827/ Sony 3348 Otari MTR 90 Studer ABOO
Mitsubishix-850
MASTER TAPE ) Sony DAT 3M 996 Ampex 456 Ampex 456 [ Ampex 467
MASTERING SONY MuSIC BERNIE GRUNDMAN GEORGETOWN ABBEY ROAD MASTERDISK
Engineer Vlado Meller Bernie Grundman MASTERS Nick Webb Tony Dawsey
Denny Purcell
Chuck Ainlay
|CDICASSETTE | Sony " Bma i | sony T wea
MANUFACTURER

1996, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Aduit
Contemporary, Club Play, and Dance Sales.

MORE ALBUMS
GO GOLD ON AMPEX

THAN ON ALL OTHER TAPES
PUT TOGE TR
\, |

www.quantegy.com

INTRODUCING QUANTEGY.
MAKERS OF AMPEX BRAND TAPE.

| by
(QUANTEGY
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GOOD WORKS

A CLEAN FA.C.E.: The Country
Music Foundation has joined national
organization Kids FA.C.E. (Kids for a
Clean Environment) to write and pro-
duce public service announcements.
The PSAs were recorded March 29 at
Nashville’s Country Music Hall of
Fame’s historic Studio B. Titled “Earth
Messages,” they are designed to
encourage listeners to meet challenges
posed by environmental dangers in
communities. The spots were written
by members of Kids FA.C.E. with the
assistance of Nashville songwriters
Bob Ritter and Mary Bomar, who
also volunteer their time for the foun-
dation’s national Words and Music edu-
cation program. In addition to having
national radio distribution, the mes-
sages will air on Wal-Mart’s radio net-
work in time for Earth Day April 22.
Kids FA.C.E. was started in 1989 by
then-9-year-old Melissa Poe of Nash-
ville, who gained national prominence
after writing President Bush and ask-
ing him to encourage people to do more
to help the environment. The organi-
zation has 300,000 members world-
wide. Contact: Jason Catz at 615-320-
5727.

HONOR FOR ABRAMS: Retailer
Jeff Abrams of Best Buy will be hon-
ored by B'nai B'rith with its Interna-
tional Distinguished Achievement
Award April 30 at the Grand Hyatt
Hotel in New York. Proceeds from the
event will support the organization’s
youth and social activities in 55 coun-
tries. Abrams was a member of the
B'nai B'rith Youth Organization when
he was in high school in St. Louis. Con-

tact: Roger Meltzer or Richard
Goldberg at 212-490-3290.

CHARITABLE INVITES: The 23rd
annual Music City Tennis Invitational
will be held April 27-28 to benefit the
Child Development Center at Vander-
bilt Children’s Hospital in Nashville.
The event will be at the Brownlee O.
Currey Jr. Tennis Center at Vanderbilt
University. Tennis [nvitational festivi-
ties kick off April 20 with a celebrity
auction at the Cool Springs Galleria.
Contact: Judi Turner at 615-327-1274
or Caroline Newcomb at 615-401-
2000.

F IGHTING LUPUS: On May 5, Plan-
et Hollywood South Coast Plaza in
Santa Ana, Calif., will present “Let
The Good Times Roll,” hosted by
Bobby Hatfield of the Righteous
Brothers, to benefit the Southern Cal-
ifornia Lupus Foundation. The day will
begin with a vintage car show, followed
by a dinner and concert featuring Hat-
field, the Kingsmen, the Turtles, and
the Gregg Topper Band. Contact: Ker-
ryn Coffman at 714-833-2121.

ON BOARD FOR B.B.C.: The Board-
ing for Breast Cancer Benefit April 13
at California’s Sierra-At-Tahoe skiarea
is a snowboarding/music fund-raiser
for the national nonprofit group, which
ralses awareness and funding for cut-
ting-edge projects and research pro-
grams. There will be professional snow-
boarders, free lessons for beginners, an
auction, raffles of more than 100 snow-
boards and other equipment, and band
performances. Contact: 802-864-7123,

916-659-7453, or 415-543-2979.

THE WORKERS PLAY: The Toshiba
Philharmonie Orchestra, which con-
sists of volunteer musicians who work
for Toshiba Corp., will soon embark on
its first national tour. Proceeds from
the three-city, four-performance tour
will be donated to charitable organiza-
tions in each city. The tour will hit
Irvine, Calif., April 29-30, benefiting
Tix for Teens; Nashville May 3, bene-
fiting Tennessee’s bicentennial cele-
bration; and New York May 6, benefit-
ing the All-City High School Music
Program of the New York City Board
of Education. Contact: Sara Trujillo
at 212-388-1400.

‘Jungle’ Jack’s World. ‘Jungle” Jack Hanna, center, and friends, a hawk and a
19-foot python, celebrate the debut of “"Jungle’ Jack Hanna's World” on High
Chief/Barb Wire Records. Virgin Records will distribute the CD. A portion of the
proceeds from “Hanna’s World” will benefit the Dian Fossey Gorilla Fund and
Partners in Conservation. Shown, from left, are David Jackson, animal handler;
Mark Frye, “Hanna's World” composer; Michael Plen, senior VP of promotion,
Virgin; Joyce Castagnola, senior VP of sales, Virgin; Damnesch Alcott, president,
High Chief Records; Ken Pedersen, CFO, Virgin; Perry Cooper, publicist; and

Jerre Hall, VP of national accounts, Virgin.

CALENDAR

A weekly listing of trade shows. con-
ventions, award shows, seminars, and
other events. Send information to Cal-
endar, Billboard, 1515 Broadway, New
York, N.Y. 10036.

APRIL

April 9-May 17, ASCAP/Disney Musical Theater
Workshop, Disney lot, Los Angeles, 212-621-6234.

April 16-18, Replitech Europe 1996, Jaarbeurs
Congress and Convention Centre, Utrecht, Nether-
lands, 914-328-9157.

April 20, Music In Cyberspace Conference, pre-
sented by NARAS New York Chapter, Marriott Marquis
Hotel, 212-245-5440.

April 20, “How To Make It In The Music Busi-
ness,” presented by Wallace Collins, Holiday Inn Union
Square, San Francisco, 415-788-5500.

April 24, Academy Of Country Music Awards,

LIFELINES

Universal Amphitheater, Los Angeles, 213-462-2351.

April 25, Dove Awards, Gospel Music Assn.,
Nashville, 615-242-0303.

April 26-28, “Second Annual Adventures In
Broadcasting Promotion Director's School,” sem-
inar for radio marketing professionals, Sheraton Stam-
ford, Stamford, Conn. 203-288-2002.

April 29-May 1, Billboard's Seventh Annual
International Latin Music Conference. Hotel Inter-
continental, Miami, 212-536-5002.

MAY

May 1-5, Impact Super Summit Conference,
Opryland Hotel, Nashville, 215-646-8001.

May 2, Eighth Annual Tamika Reggae Awards
Ceremony, Paramount Theater, New York, 718-978-
7494.

May 11, “Music On The Internet From A Tech-
nological, Licensing, And Legislative Perspective,”

BIRTHS
Boy. Nicholas Eli, to Dick and Karen Rae
Wingate, March 18in New York. Father is
senior VP of marketing at Arista Records.

Boy, Christopher Taylor; to Dave and Jacky
Robinson, March 21 in Stamford, Conn.
Father is VP of finance and administration
for BMG Entertainment International.

MARRIAGES
Gina Warren to Ed Rapacki, March 16 in
Chicago. Bride is the Midwest sales and
marketing manager for TVT Records.
Groom is the manager of exports/purchas-
ing for Feedback Inc.

DEATHS
Robert H. Nichols, 70, of a heart attack
Feb. 9in Arlington, Texas. On retiring in
1986 after a 27-year career with General
Dynamics, he co-founded Nichols-Wright
Records with wife Doris; it was renamed
Moulin D'Or Recordings in 1993 and is dis-
tributed by Navarre. Planist Danny Wright
is the label’s best-selling artist; recent ros-
ter additions include Windborne and Fon-
ologee. In addition to his wife, Nichols is sur-
vived by two daughters, Janet Pain and Julie
Tew; two sons-in-law, Timothy Pain and
Peter Tew; and granddaughter Kary Pain.

Jerry Falstrom, 47, of a heart attack

March 23 in Catalina, Calif. He was VP of
management information systems at WEA
Corp. He began his tenure with the com-
pany in 1977 as director of financial plan-
ning. Falstrom is survived by his children,
Stephanie and Jeffrey, and their mother,
Christina. Inlieu of flowers, the family has
asked that donations be made to the Make
a Wish Foundation, 12121 Wilshire Blvd.,
Suite 310, Los Angeles, Calif. 90025.

Jeffrey Lee Pierce, 37, following surgery
for a brain hemorrhage, March 31 in Salt
Lake City. Pierce was the lead singer/song-
writer for L.A.-based punk band the Gun
Club, which made its bow in 1981 with the

album “Fire Of Love,” released by Slash
Records subsidiary Ruby Records. The
set’s brazen mix of punk, blues, and psych-
obilly codified the group's sound for years
to come. The band—whose early lineups
included guitarists Kid Congo Powers, later
of the Cramps, and the Pontiac Brothers’
Ward Dotson—subsequently cut two al-
bums for Deborah Harry and Chris Stein’s
Animal Records. In the mid-"80s, Pierce
relocated to England, where a later edition
of the Gun Club attained cult status. Later
sets by the band appeared on the foreign
ABC, Lolita, Dojo, and New Rose labels
and on Fundamental and Triple X in the
U.S,; Pierce released a solo set on Statik in
the UK. in '85. He is survived by his par-
ents, Bob and Margie, and sister Jackie.

presented by the National Music Publishers’ Forum,
Helmsley Hotel, New York, 212-370-5330.

May 14-18, MIDEM Asia, Convention & Exhibition
Center, Hong Kong, 212-689-4220.

May 16, “Fantasy Vs. Reality: Recording & Pub-
lishing Deals,” presented by Women in Music, BMI,
New York, 212-459-4580.

May 16-18, E3: Electronic Entertainment Expo,
L.A. Convention Center, Los Angeles, 800-315-1133.

May 23-25, CES Orlando . . . Digital Destina-
tions; CES Habitech; CES Specialty Audio & Home
Theater, various locations, Orlando, Fla., 703-907-
7600.

May 31-June 2, “Music, Money & You: Inside
Songwriting And Indie Recording Conference,” New
Buffalo Marriott Hotel, Amherst, N.Y, 800-265-8481.

May 31-June 2, Route 1 South Music Conference
& Festival, Richmond Marriott Hotel, Richmond, Va.,
804-358-6296.

JUNE

June 20, “Copyright Myths, Folklore & Myster-
ies,” presented by Women in Music, BMI, New York,
212-459-4580.

June 27-29, 14th Annual Rock 'N Charity Cele-
bration, presented by the T) Martell Foundation & Neil
Bogart Memorial Fund, Los Angeles area, 310-247-
2980.

June 28-29, Fourth Annual Kids’ Entertainment
Seminar, Marriott Marquis, New York, 212-462-3944.

FOR THE RECORD

In the spotlight on Children’s
Entertainment, in the Feb. 24 issue,
a songwriter was incorrectly cred- |
ited for the theme song of “Shining
Time Station.” The song was writ- I
ten by Joe Raposo.

| |

1E3%

Billboard's Record Retailing Directory provides the accurate
information you need to reach record retailers and sell them your
products and serviees.

Relied upon by the entire record and video indusiry, Billboard's
Record Retailing Directory contains over 7,0 listings of full-line
record stores featuring chain stores, chain headquarters and independents.

without. To erder your copy at $145 plus 83 shipping and handling (312 for

international orders) call (800) 344-7119_ [n NI cull (908) 363-4156.
Or send check to:
Billbuard Dhrectories, Dept. BDRD3036, PO. Box 2016, Lakewood, NJ 08701,

Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!

WRHIC/MUAED DRACERE b GO RERIRNRTERS

Please add appropriate sales tax in NY, NJ, PA, CA. TN. MA. IL & DC. Orders payable in U.S. funds only.
Please make any necessary name and address corrections above. All sales are final.

BDRD3036
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~_Ichiban Records’
Digitally Remastered,
Classic Soul
and Rhythm & Blues
Recording Series

New Releases

Other Soul Classics

Patti LaBelle
And The Bluebelles

Over The Rainbow/The Atlantic Years
SCL 2501

Jackie Moore
Precious, Precious/

The Best Of Jackie Moore
SCE 2502

Margie Joseph

The Alantic Sessions/
The Best of Margie Joseph
SCL 2503

Doris Tro%
Just One Look/The Best Of Doris Tray
SCL 2504

Barbara Lynn

The Atlantic Years/

The Best Of Barbara Lynn
SCL 2505

The Sweet Inspirations
The Best Of The Sweet Inspirations
SCL 2206

Cheatin’:
Froni A Woman’s Point Of View
SCILL 2507

Cheatin’;
From A Man's Point Of View
SCT 208

Mary Wells

Dear Lover-The Atco Sessions
SCL 2509

Lifting The Spirit
Vartous Artists

SCIL 2510

Love, Peace & Understanding

Various Artists
SCL 251

Soulful Love Duets Vol. 1

Vartous Artists

SCL OS2

Soulful Love Duets Vol. 2

Various Artists

$CL2513

Billy Vera & Judy Clay/

Judy Clay

Featuring Storybook Children
Greatest Love

SCL 2101

Cissy Houston
Midnight Train To Georgia:
The Janus Years

SCT 2102

Peggy Scott & Jo Jo Benson
The Best Of Peggy Scott

& Jo Jo Benson

SCL 2103

Dionne Warwick
From The Vaults
SCL 2104

Arthur Conley

Sweet Soul Music/

The Best Of Arthur Conley
SCI 2105

Z.7.Hill
Love Is Sa Good When Yorrre Stealing It
SCL2112

Denise LaSalle
Before You Take It To The Streets/
The ABC-MCA Years

SCL2113

SCL2114

Lorraine Ellison

Stay With Me/

The Best Of Lorraine Ellison
SCI 2106

Lenny Williams

Cause I Love You.

The Best Of Lenny Williams
SCL 2107

The Dramatics
The ABC Years 1974-1980
SCL 2108

Mary Wells

Never, Never Leave Me/
The 20th Century Sides
SCL 2109

The Royalettes

If’s Gonna Take A Miracle-
The MGM Sides

SCL 2110

Dee Dee Warwick
She Didn’t Know-

The Atco Sessions

SCL 2111

Zulema
The Best Of Zulersa: The RCA Years
SCL211%

-
Clarence Carter

T (e ¥ ekt Maising Love/
The ABC:-Years

SCL 2116

£

VITAL REIS

DIG THAT CRAZY NICHE: LABELS
PROBE DEEPEST CORNERS FOR THE
UNEXPECTED AND THE EXTRAORDINARY

BY CHRIS MORRIS

or a long time, the only way you could get your hands on the

music of Emmett Miller was by stumbling on a copy of a boot-

leg LP of his work, pressed on green vinyl in an edition ol

1,000 and issued years ago by a clandestine [irm in Santa
Monica, Calil.

Emmett who? Miller was a minstrel show star; in 1924, Billboard
called him “a clever blackface performer with the added advantage of
a trick singing stunt [his trademark yodel] which is extremely effective
as an applause winner.”” He recorded for OKeh during the "20s with
the Georgia Crackers, a studio band that included such top-flight jazz
artists as Jack Teagarden, the Dorsey Brothers, Gene Krupa and Eddice
Lang. His routines betray the grotesque racial stereotypes ol minstrel-
sy—he engaged in broad dialect humor, painting black men as drunk-
en, gambling layabouts—yet Miller’s music proved to be a surprising
but major influence on later country musicians.

Hank Williams turmed his “Lovesick Blues™ into an enormous hit
in 1949; Western swing king Bob Wills cut
“1 Ain't Got Nobody' and “Right Or
Wrong'; Eddy Amold made “Anytime™ his
theme song: and Merle Haggard saluted
Miller on his '60s album “I Love Dixic
Blues.” It's even believed by some that
Jimmie Rodgers, the father of modern
country, may have borrowed his distinctive
yodel from Miller.

Yet Miller has remained such an clusive
figure that he goes unmentioned in most
major references, and a legal collection of
his work has never been available. Unril
now, that is: In February, Sony Legacy's
Roots N Blues series released a 20-track
CD, “The Minstrel Man From Georgia.”
comprising Miller’s best-known works,
with detailed annotation by Charles Wolfe.
Collectors staggered and clutched their hearts in stunned disbelief.

The Miller compilation is only the most dramatic recent example of
deep-catalog foraging in the reissue business. Over a decade into the
commecrcial history of the compact disc., most major labels have heav-
ily mined their catalogs for deluxe boxed sets devoted to their major
best-selling artists. Those same artists” individual album releases have
also been well-represented on CD; the entire catalogs of certain
artists—{or example, the Who, the Velvet Underground and, shortly,
the Byrds—have been upgraded sonically, and in some cases the indi-
vidual albums have been augmented by contemporancous unreleased
material.

Irwin of Sundazed

oy

H
ON TOP OF OFF-CATALOG

Today, with the so-called “catalog hits™ well-creamed by
the labels, catalog divisions are taking a longer look at their
holdings and coming up with releases that are uncxpected,
and in some cases extraordinary.

Bob Irwin has compiled a number of reissue packages for
Sony Legacy—including last year’s surprising retrospectives
devoted to the Strangeloves and the McCoys—and also oper-
ates his own Coxsackie, N.Y.—bascd reissuc imprint
Sundazed Musie. He notes, “Since all the big guns have been
fired, you have o look elsewhere...I've always believed that
there was a bigger market for olf-caralog stuff than the majors
knew existed.”

“For the industry as a whole, 1 think they're running out of
things to do,” observes Gary Stewart, senior VP of A&R for
reissuce leader Rhino Records.

But Stewart also notes that at Rhino, the tendency toward the pro-
duction of packages devoted to such lesser-known artists as Cactus,
the MC5 or Dusty Springficld is not merely the result of the cupboard
being relatively bare. He says, “I believe there’s a cultural responsibil-
ity here.”

Part of that responsibility, Stewart says. will be met in a project that
Rhino is currently working on: a wide-ranging anthology devoted to
Roky Erickson, the cult psycho-rocker who fronted Texas’ [3th Floor
Elevators during the *60s. “I don’t expect that [package] to pay all the
bills here,” Stewart says, “but 1 think one of our missions here is to
put out exemplary product.”

CONCERT DISCS
Some labels™ probing of their catalogs” decper recesses have been
prompted by alterations in the marketplace. Adam Block, director of

Stewart of Rhino

marketing at Sony Legacy, says, “Ten years ago, people were replacing
their favorite vinyl [albums| with CDs. That's all been done now.
There's room for these kinds of [more obscure] titles. The consumers
have their favorites now.™

But Sony Legacy VP of marketing and product development Jeft
Jones adds. "Have the wells run dry? The answer is no, and we belicve
there are a number of quality frontline titles that need to be in the
marketplace.”

Jones points out that the company is currently working on its first
flight of “Live From The Vaults.”™ a serics of single- and double-CD
compilations of concert performances that will feature many of Sony's
biggest artists, First releases are due in July. At the same time, Legacy
will be releasing compilations devoted to “80s new-wave bands like
the Godfathers and Wire Train; R&B from Walter Jackson and Cheryl
Lynn; blues from Mississippi John Hurt; and album re-releases from
David Johansen, New Riders Of The Purple Sage and Mountain.

“There has to be a balance berween art and com-
meree,” Jones points out. “We are addressing both kinds
ol consumers.”

Adds Block, “In terms of historical perspective and
integrity...we hope that we'll always be able to release the
Emmett Millers of the world. They add a certain credibil-
ity and diversity to what we're doing here.”

Harry Weinger, director of A&R and catalog develop-
ment [or PolyGram Chronicles. sees deep digging as a
natural matter of course: “You have a big company with a
broad palette and holdings in many labels. As years go by,
you start digging decper.”

Like his Sony counterparts, Weinger notes that a bal-
ance between the well-known and the arcane is essential:
“Having a major artist who can sell you some records
helps. obviously...The hits always pay for the mistakes.
But in catalog, the mistakes have already been made for
you.”

So, while Chronicles will be issuing 1996 titles by such bread-and-
butter acts as Eric Clapton, James Brown and that notable “mistake™
the Velvet Underground. the division will also release picces from
such relatively obscure acts as Johnny Jenkins and Julie Driscoll &
Brian Auger.

HER NIBS GETS HER DUE

This summer, Chronicles will also move into the hitherto
unplumbed area of pop vocals, with sets devoted to Vie Damone,
Georgia Gibbs and Tony Martin, among others. “There's an older
crowd that has not been served by
CDs.”” Weinger explains.

Catalog realms such as "50s pop,
which have been largely ignored by the
majors, often become the essentials for
smaller reissue-driven labels, many of
them indies.

Cary Mansfield. VP of catalog A&R at
Varesc Vintage, notes that his company
has cxperienced solid sales with pop
acts like the Hilltoppers and Billy
Vaughan. “These are artists who cer-
tainly had a lot of hits, but who aren’t
well-represented out there,” says
Mansticld. “We have to go to the B list,
but there are a lot of titles the majors
aren’t going for.”

Rob Santos, who heads up A&R for
AV, says, “There’s a lot of stuff that [the majors] own that they'll
never put out, because they want 10,000 units on it...We're going to
do that kind of stuff anyway. The chances of us getting a "Best Of
Bread’ are pretty slim anyway.”

However, even the majors can experience some surprises when
they delve into the nether regions of the catalog.

Musician-archivist Billy Vera, who compiled sets from the VeeJay
and Specialty catalogs for independent release, recently assumed the
late Pete Welding’s responsibilities as producer of the Capitol Blues
Collection. e notes the stunning popularity of the series’ two-CD set
by the highly obscure Texas bluesman Lil” Son Jackson: “It tumed out
to be one of the better sellers of the batch.. .because it's good, and
hecause word got out on it.”

He adds. “As a collector, I'm so grateful. 1 only hope they sell
cnough so that it doesn’t stop.” W
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KING Records Proudly
Presents Its Ist R&B
(D & Cassette BOX SET!

' THE KING RAB BOX SE

FOUR CASSETTE TAPES ®

RHYTHM & BLUES!

A
= L0LO

PAGE
R

o Includes 4 CD's or 4 Cassettes

o 85 Sizzlin° R&B Songs

e 36 Page Color Booklet

e Many Historic Photos

o | Special Yolume With Previously
Unreleased Conversations And Songs

Billboard Magazine:

“ .. King — now based in Nashville, is
unarguably one of the most historically
significant sources of R&B in America.”

Cashbox Magazine:

“An absolute ‘must have’

for any collector . . .” “Researchers for
TV, film and education will have a field
day with this treasury from King.”

e Call IM.G., Inc. Distribution,
e E Nashville: 615-889-8000
EMAIL: img@interserv.com
Call DNA Distribution, California:

617-661-4362 or 800-994-2990
Call MUSIC NET Distribution, St. Louis:

1-314-291-1550
Or Contact Any Other Distributor

Manufactured & Distributed by Hichland Music, Inc
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LEISSUES

OFF-PRICE MILLIONS:
THE SECRET IN THE VAULT

Budget and midline reissues accounted for nearly 20% of total 1995 unit sales.
Who’s making out, and how do they do it?

BY STEVE TRAIMAN

here’s gold—and platinum—in midline and budget product
for many artists who’ve seen their albums reach higher
plateaus when released at more attractive—and affordable—
price points.

Easily overlooked by many retailers, the relative health of modest-
priced reissues is perhaps the one bright spot in a disappointingly flat
year for recorded-music sales in the U.S.

Year-end RIAA figures for 1995 were down
slightly in units for CD and cassette album
releases, to 1.0002 billion from 1.0016 billion
the prior year. But industry sources agree that
midline and budget releases accounted for as
much as 18% of total 1995 units, or more than
180 million albums, up from about 16% the year
before, or about 160 million CDs and tapes.

Midline “suggested retail or equivalent” prices
are typically $11.98-$12.98 CD and $7.98 tape,
with budget releases at $9.98 CD and $5.98 cas-
sette. More affordable “special products,” such
as the recently announced Geffen Gold line
(with no return privilege), are priced to sell at
$5.99-$7.99 CD and $3.99-$4.99 tape.

A significant number of independents—as
well as the “big six”* distribution companies rep- |
resenting the major labels—have made “mid- L.
line—and budget—millions” an increasingly
important factor in the overall industry bottom
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MERCHANDISING TO THE
OLDIES: A K-tel floor display pro-

retailers looking for salable goods,” observes sales VP Keith Altomare.
“Our Billboard series, priced between normal midline and budget
price points at $9.98 CD/$6.98 cassette, is our top-selling franchise,
with more than 70 volumes. “Three have gone RIAA gold: the two vol-
umes of ‘Greatest Christmas Hits’ and ‘Rock ‘N Roll Hits’ from the
early ‘60s. One of our most successful merchandising pieces,
designed for last summer’s Billboard sales campaign, was a Phonolog-
style laminated catalog that stores that could keep next
to the bin.

“Our biggest midline success story,”” Altomare
explains, “was ‘Smooth Grooves’ Volumes 1 through 7,
released in two batches prior to Valentine’s Day last
year and this year.”

s

ATTITUDE, BLUES AND CLASS

At the Welk Music Group, midline and budget pack-
ages represent 20% of unit sales at Vanguard and
Ranwood, according to VP Bernie Grossman, who sum-
marizes the firm’s philosophy as “We offer legendary
artists on the midlines with a front-line attitude.”
Vanguard best-sellers include Joan Baez’ “Hits Greatest
And Others’ and Buddy Guy’s ‘A Man And The Blues,’
while Ranwood successes include ‘The Piano Magic Of
Floyd Cramer’ and Pete Fountain’s ‘A Touch Of Class.’
Notable Vanguard budgets include “The Best Of The
Weavers," “Legendary Folk Singers” and “Legendary
Blues Singers.

line. motes some of the Minneapolis

Minneapolis-based K-tel “represents a signifi-
cant part of the budget and midline market
because of our large catalog of more than 500
under-$9.98 titles, and more than 100 budget
CDs and tapes,” observes Mickey Elfenbein, 26-
year K-tel veteran and until recently the label’s
president. “We had 250 releases last year, more than two-thirds under
$9.98...We've had two certified RIAA gold titles, ‘Hooked On
Classics’ on K-tel and "60’s Dance Party’ on Dominion, our primary
budget label, with several others going gold this year.

“Cold Front, our urban-oriented label, is probably the most suc-
cessful of all—it’s half budget and half midline—with ‘Club Mix" a
recent chart-climber on the Top 200. For us, tape overall is a strong
50% of total volume, although CDs are much higher on the more
‘contemporary’ titles.”

BOUNCE-BACKS TARGET HARD-TO-GETS

Collectables Record Corp. in Ardmore, Penna., has made a success
of midline releases since 1980, notes VP Melissa Greene Anderson,
with over 800 titles in the catalog.

“As a reissue label, we’ve had to niche market with a ‘different’
product,” she emphasizes. “In this very difficult market today. People
want large stores that carry deep catalog, and we use ‘bounce-back’
cards in every CD. The thousands we get every week help us target
hard-to-get titles for retailers. Last year, our Radio Station series was
promoted with retailers and stations in key markets, such as WCBS in
New York, and WOMC and Harmony House in Detroit.

“Our R&B catalog is very strong, with best-sellers including New
Birth, Enchantment, the Intruders, Black Ivory and Johnny ‘Guitar’
Watson. For '96, our Collectables Jazz Series will have four ‘double-
album’ releases, among other packages.”

“On the budget front,” notes Essex Entertainment marketing VP
Jim Chiado, “we were honored the last two years for ‘Mystical Chants’
as Off-Price Classical Album of the Year. “The ‘Only’ series of midline
hits packages has been our most successful to date, with over 1.1 mil-
lion copies sold of seven ‘Only Rock’n Roll,’ eight ‘Only Country,’
three ‘Only Love’ and three ‘Only Dance’ releases the last five years,
each with 20 original Top 10 hits.”

Like any label, Essex actively promotes product. Two of the label’s
most successful promotions have been a Harley Davidson motorcycle
giveaway with 340 Wherehouse Entertainment stores, and a month-
long Cleveland-area promotion with the Rock & Roll Hall Of Fame
and Best Buy.

GOING FOR THE GOLD
As the country’s preeminent archival label, Rhino Records is also a
pioneer in the off-price reissues market. “It’s important to support

firm’s boxed-set compilations. Like
other specialist and major labels, K-
tel’s investment in mid-line product
is extensive; it offers more than 500
titles at under $9.98 list.

BUDGET-PRICED CD-ROMS

Santa Monica, Calif.—based Delta Music pioneered
the “budget CD”" market with its LaserLight Digital
label, claims marketing manager Mike Kelley, “and we
now have over 400 classical and 400 pop titles in our
catalog, all under $10.” Top sellers include Johnny
Cash, Glen Campbell, The Glenn Miller Orchestra, Michel Legrand,
The Mormon Tabernacle Choir and The Vienna Boys Choir.

Most recently, LaserLight has expanded its offerings by introducing
an affordably priced CD-ROM series of “The World’s Greatest
Music”; Audio Books on CD and cassette including a 10-CD set of
Beatles interviews; and 1995 video productions of “The Nutcracker”
and “The Mormon Tabernacle Choir.”

MARKETING THE CORNERS

A&R niches and specialized repertoire can be key elements in help-
ing modest-priced reissues connect. L.A.—based Del-Fi Records, for
example, enjoyed its biggest midline success last year with ‘50s rock-
er Chan Romero’s “Hippy Hippy Shake” and the Centurions’
“Bullwinkle Pt. II"" instrumental-surf set, with its “Pulp Fiction”
featured title track, reports Bryan Thomas, VP of creative services.

Mining different niches, Razor & Tie Music in Manhattan has
racked up more than 60,000-unit sales for both the Michael Stanley
Band’s “Right Back At Ya™ and soul vet Bobby Womack’s “The Poet,”
according to partners Cliff Chenfeld and Craig Balsam.

Reissues of individual Partridge Family albums have combined
sales in excess of 150,000 units for Razor & Tie. The label empha-
sizes top-of-the-line mastering and generous packaging that often
includes bonus tracks and new liner notes.

Bob Irwin’s legendary Sundazed Music in Coxsackie, N.Y.,
launched its ambitious “Yesterdazed™ midline CD series at $10.98
suggested retail in 1994, the label head notes.

“It’s a way for us to further cover important artists who may already
have a ‘hits’ compilation out, or who may have only 12 to 15 songs in
a particular genre,” says Irwin. “We’ve had huge successes with the
first Nancy Sinatra and Buck Owens releases, and now we have about
90 titles in the catalog, with 40 more due this year.”

MAJORS MINE THE FIELD

For the major labels, midline/budget activity centers around a vari-
ety of philosophies and strategies—some time-proven, some new and
untested.

“EMI Records is planning an extensive revitalization of its catalog,”
emphasizes Bonnie Barrett, VP, catalog development and marketing.
“We're very committed to the midprice and budget categories, as evi-
denced by Cema Distribution’s creation of the new Value Plus budget

Continued on page 52
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VITAL REISSUES

MIDLINE REISSUES
Continued from page 50

line, which successfully debuted with over 100 titles last October.
We're also aggressively adding to the PriceBuster midline, devaluing
existing front-line and midline titles as well as creating new compila-
tions to attract a broader consumer base.”

Among artists reaching higher sales levels in midline and budget by
devaluing titles are Arrested Development, Pet Shop Boys, Sinead
O’Connor, Canned Heat, Huey Lewis & The News, Bobby McFerrin
and Robert Palmer. EMI plans to launch the first six titles of its ‘The
Heart Of Soul’ series in June during Black Music Month.”

Value Plus is the focus of The Right Stuff, notes Tom Cartwright,
senior director, product development, for the Cema imprint: “The
recent addition of the Solar and Salsoul labels are a perfect match for
ongoing reissues from Philadelphia International and Hi Records.
We're also the sole owner of [rock labels] Laurie and Shelter, the lat-

ter reactivated with the March
release of Dwight Twilley’s
‘XX1,” a 21-year, 21-song retro-
spective with two new songs.”

AGGRESSIVE PROMOTION:
IT'S IMPERATIVE

“Retailers have to become
more aggressive in promoting
budget-priced tapes,” empha-
sizes Bill Levenson, PGD VP of
catalog development. “Promo-
ting budget tapes like the great
old Motown albums is like
hyping paperback books—the
portability aspect at attractive
pricing.”

Levenson and John Esposito,
VP sales/catalog development,
note a number of RIAA gold awards in both the midline Sound Savers
and budget Great Sounds lines, including Eric Clapton’s
“Timepieces” and Elton John’s “Greatest Hits.”

3

BORN TO BE WILD: Among Essex Entertainment’s most success-
Jul promotions has been a Harley Davidson motorcycle giveaway
involving 340 Wherehouse Entertainment stores.
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Limely Weekends: Best Of "Tt: Sun Years g 8

CHARLIE RICH
Lonely Weekends:
Best Of The Sun Years
AVl 5016

RED PRYSOCK
Rock ’'n’ Roll: The Best
Of Red Prysock

AVI 5012

— QUESTION: What Do

These Four Releases Have
In Common”?

ENTERTAINMENT GROUP, INC.

Distributed By: IND{
©1996 AVI Entertainment Group Inc.
10390 Santa Monica Bivd. Los Angeles, CA 90025.
PH: 310-556-7744 FAX: 310-556-1299
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SONMY LANDRETH
Blues Attack
AVl 8001
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GARY USHER
GREATS VOLUME 1

THE KNIGHTS vs THE KICKSTANDS

GARY USHER
Greats Volume 1:

i The Knights Vs. The Kickstands
AVI 5018

“We shipped 500,000-plus last May on
Sound Savers of the Beastie Boys’
‘Licensed To IIl,”” recalls Esposito. “And
it was on the Top Catalog chart for the last
eight months except for the holidays. To
keep the line fresh, we had Gus Dudgeon
oversee the digital remastering of the 12
original Elton John albums, through
‘Rock Of The Westies,” adding bonus
tracks and new packaging. Last year, we
converted more than 750 titles to the
Great Sounds budget line, and now we
have over 2,500 titles in the catalog—
1 from every label.”

[
THE SCHNOZZ, BOOTSY & ESKY

“One of the best-sellers in the Warner
Archives series is ‘As Time Goes By, The
Best Of Jimmy Durante,’” reports Warner
Bros. sales VP Charlie Springer. “It’s among the top 400 of all WEA
Super Saver CDs and in the top 200 of cassettes, with 90,000 units
shipped to date. Two other perennial sellers are the Bootsy Collins
compilation, ‘Back In The Day: The Best Of Bootsy,” and the ‘Allen
Toussaint Collection,” while the top catalog piece overall is ‘James
Taylor’s Greatest Hits.””

At Reprise, sales VP Dave Stein notes that “The current
lounge/exotic movement sparked sales on ‘More Of Other Worlds,
Other Sounds,’ the recent Esquivel release in the Reprise Archives
series, with over 12,000 units shipped in four months.

“We’ve also been active in supporting Rosemary Clooney’s ‘Love,’
with a renewal of interest due to her extended booking at Manhattan’s
Rainbow and Stars tripling sales in the region.”

DROPPING INTO MIDLINE

At Uni Distribution, Jay Gilbert, director of catalog sales and prod-
uct development, observes that all the labels are getting more involved
in dropping titles to the midline Sound Buy and budget Compact
Price lines.

“Last year, Guns ‘N Roses and Don Henley went to midline,”
Gilbert recalls, “and in this next conversion MCA Nashville is con-
tributing titles from Vince Gill, Trisha Yearwood, George Strait, Reba
McEntire and Wynonna. We had incredible initial sales for the new
Geffen Gold line, with over 50 titles priced to sell from $4.99 t0 $7.99
for CDs and $3.99/$4.99 cassettes. Tapes are losing ground signifi-
cantly overall, with CD units up to 72% of Sound Buys last year, from
64% in ‘94 and 52% in ‘'93.”

“For our Best Value midline and Nice Price budget line, we're
focusing on several new programs,” notes Larry Galinsky, VP, jazz and
catalog sales, for Sony Music Distribution. “In our recent quarterly
conversion in January, we devalued over 100 titles to Best Value,
including Wynton Marsalis, Roseanne Cash, Ramsey Lewis and Cyndi
Lauper.

“In Nice Price, a real success story is the continuing sales of the
Nashville Super Hits line at mass-merchant, rack and retail levels,”
Galinsky continues. “In Best Value, our Rhythm & Soul series is up to
23 titles, with seven added in March and six more due later this
spring. Top sellers include the Isley Brothers, Patti Labelle and the
O’Jays. Our next major series, due in late April, is a CD-only, 10-title
‘This 1s Jazz’ release, aimed at new and younger consumers.”” Adds
Jeff Jones, VP, marketing and product development, Sony Legacy
Recordings, “Among Best Value top-sellers are the Isley Brothers’
‘Ballads,” with over 150,000 shipped since its August ‘94 release, and
Miles Davis' ‘Kind Of Blue’ which sells about 100,000 units every
year.

RCA’S REVERSAL: FROM MID- TO FRONTLINE

Although BMG Classics is continuing with its historically success-
ful midline Gold Seal and Living Stereo releases, RCA Records is tak-
ing a different tack. “Our rationale for a shift from midline/budget
pricing to front-line reissues is to offer added value with more tracks
and previously unreleased material,” explains Mike Omansky, VP,
strategic marketing. “The John Denver catalog continues to sell
strongly due to his touring, his TV presence and mail-order TV pack-
ages by BMG and Sony. For RCA Records, his July-December 1995
sales were 20% up in units over the prior year.

“Accordingly. our April 16 release, a two-CD/tape package ‘The
Rocky Mountain Collection,” will offer 39 songs at full-line pricing,
$29.98 CD/$23.98 cassette.” Marketing efforts will include radio pro-
motions in 20 markets, national TV advertising targeted to adult
females, and retail display programs. Concept albums shipped the
first quarter (all $15.98 CD/$10.98 tape) included ‘Do You Love Me’
(great love songs) in January for Valentine’s Day; “Ireland’s Greatest
Hits” (released in February for St. Patrick’s Day); and “Golden Hits Of
The Silver Screen” (out last month to coincide with the Academy
Awards.

The label’s Living Stereo line has been incredibly successful, culling
recordings from the ’50s and "60s “golden age” of stereo, reproduc-
ing original cover art and liner notes. A recent hit for the label success
was Arthur Fiedler, whose centennial last year produced single, three-
pack and boxed-set releases.

Any retailer not aware of the expanding profit opportunities from
the increasing array of midline, budget and special product offerings
has only him- or herself to blame if the customer goes to the compe-
tition. In today’s marketplace, that’s really throwing money—and
business—away. Il
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THOROUGHLY |}
MODERN JULIE:

THE BEST OF
JULIE ANDREWS.

Nineteen head-bangin’,
hard-rockin’, fisk-pumpin’
. monsters including
b, “My Favorite Th ngs” and
e, . “The Sound Of Music”.
> Rock On.

VH-1: THE BIG 80°S

It's a street-corner

h f h '
Go-Gos, Culture Club, i GO Hoa
Squeeze, and others. PEOPLE GET READY!

Hear them bring their
heavenly harmonies

to such rhythm & blues
| classics as “The Safety

THE CURTIS MAYRELD STORY

Big hits “rom the decade of

A\l big hair ncluding “Choice Of Colors,”
““?_‘“'.\ !,“ ‘l_( 1 “Freddie's Dead (Theme From ‘Superfly’)”

| Dance” and “Centerfold” | R -d the totally tuoular “Pusherman.’
(Four-CD Box) |
(Thnee~CD Box) COWABUNGA! |
BUY THIS BOX THE SURF BOX |-}
an WE’[[ 3”00" Three hours of classic comedy from
THIS DUG' the groundbreaking radio show that
- launched comedy’s biggest names!
THELﬁE/.MS; (;)(;N"I‘flgl%”l‘l)gﬂllé FeatiLres the talents of Beach Boys,
T ‘ ; Dick Dale, The Ventures,
ese are a few of our — - i M ! thers!
favorite things! Exquisite gu%,ybox P T FTRE of iha) ermen, and others
comedy from John Belushi, g i or we'll

Chevy Chase, Bill Murray 52°°t this
and others. It’s right : p

up there with raindrops
on roses and whiskers
on kittens.

rockin’ & driftin’

(Thrvee~CD Box)

ROCKIN’ AND
DRIFTIN’:

THE DRIFTERS BOX
Los exitos grandes
de Los Drifters y sus
cantantes Ben E. King
y Clyde McPhatter
incluyenco “Under
The Boardwalk;

“Up On The Roof’
“Stand By Me;

y mucho mas!

SALSA FRESCA!
DANCE HITS OF THE ‘908 YOUTH GONE WILD:

Surf's up, Dude! Dig the killer EAVY NETAL HITS OF THE “805,
surf sounds of Willie Colon, V0.5 1-

Grupo Niche, Eddie Santiago Move your mind with this collection
and a bevy of others! of scul music’s most social y

| The history of surf music and relevant recordings includirg

surf life on 4 CDs, 64 pages, “Qeck You Like A Hurricane”

and a waxed-up longboard! gnd“Cum On Feel The Noize”

ONCE AGAIN, WE'VE TRIPPED OVER IT.

www americanradiohistorvy com
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VITAL REISSUES

ERIC CLAPTON, Crossroads 2: Live In The Seventies (4-CD set)
TONY ORLANDO, compilation

QUALITY
VARIOUS ARTISTS, Lifestyles Of The Slow & Low; Instrumentals From Back In Da Day

RAZOR & TIE
FRANK MARINO & MAHOGANY RUSH, Dragonfly: The Best Of Frank Marino & Mahogany

SHOP AROUND

A Selective Guide To Forthcoming Reissues

APRIL

ABM
BROTHERS JOHNSON, Look Out For Number 1; Right On Time; Blam!; Light Up The Night

ACE (UK}
RICKY NELSON, Rockin’ With Ricky

AvI
VARIOUS ARTISTS, The Calla Soul Story

BLUE NOTE
LEE MORGAN, Live At The Lighthouse

CAPITOL
DEAN MARTIN, That's Amore: The Best Of Dean Martin; Sleep Warm; The Capitol Years {2-
CD set)

CAPITOL NASHVILLE
MERLE HAGGARD, Down Every Road {boxed set}
MERLE TRAVIS, Walkin' The Strings; Folk Songs Of The Hills

CASTLE COMMUNICATIONS
MOTORHEAD, Bomber; Overkill; Ace Of Spades; Iron Fist; No
Sleep Tilt Hammersmith {2-CD set); Another Perfect Day

COLLECTABLES RECORDS
THE SUNRAYS, For Collectors Only—Vintage 'Rays
{3-CD set)

DA MUSIC
DEXTER GORDON, Live At The Montmartre; Jazzrus

DCC COMPACT CLASSICS
CREEDENCE CLEARWATER REVIVAL, Willy & The Poor
Boys (180+ High Quality Vinyl}

DEL-FI
THE CENTURIONS, Surfers’ Pajama Party (vinyl)
DE-FENDERS, DARTS, DEUCE COUPES (vinyl)

¥ 3
THEY LIVE Fop 7,

BRONCO {DEL-FI)
VARIOUS ARTISTS, The Soul Of Del-Fi

HE SUp-
due from ¢, Ollectables UN: Sunrgys set

DELMARK
MUHAL RICHARD ABRAMS, Young At Heart

EMI

FATS DOMINO, That's Fats/A Tribute To Fats Domino

VARIOUS ARTISTS, Crescent City Soul: The Sound Of New Orleans {1947-
1974) 4-CD boxed set

ESSEX ENTERTAINMENT
PAIR
MARTIN DENNY, Bachelor In Paradise
ROY ROGERS & DALE EVANS, Peace In The Valley

GNP CRESCENDO
Fantasy Worlds Of lrwin Allen

GRP
DECCA
PETE FOUNTAIN, Do You Know What It Means To Miss New Orleans? (2-CD set)

ICHIBAN
SOUL CLASSICS
CLARENCE CARTER, | Got Caught Making Love/The ABC Years

K-TEL
CAPTAIN & TENNILLE

MCA
VARIOUS ARTISTS, Quiet Storm; The Glory Of Love/Sweet & Soulful Love
Songs, Thinking About You/A Collection Of Modern Love Songs

ONE WAY
GENTLE GIANT, Live—Playing The Fool
JAN & DEAN, Drag City/Jan & Dean's Pop Symphony No. 1; Surf City/Folk N’
Roll
McGUINN-HILLMAN, City; McGuinn-Hillman

PGD MERCURY
CHRONICLES

Best Of Casablanca Records

CHER, compilation

Rush
SUZI QUATRO, The Wild One: Classic Quatro

RCA

ELVIS PRESLEY, Elvis ‘56
JOHN DENVER, The Rocky Mountain Collection {2 CDs)
MAIN INGREDIENT, A Quiet Storm

RCA NASHVILLE
THE ESSENTIAL SERIES, Earl Thomas Conley; Connie Smith;
Foster & Lloyd

RHINO
BLACK OAK ARKANSAS, Jim Dandy
DRIFTERS, Rockin’ And Driftin’ {3-CD set)
LOBO, I'd Love You To Want Me
MANHATTAN TRANSFER, Man-Tora: Live In Toronto
PATRICE RUSHEN, Straight From The Heart
RUFUS THOMAS, Best Of
SOUNDTRACKS, Singin’ In The Rain; Ben-Hur: A Tale Of Christ (2 CDs}; House Of Dark
Shadows/Night Of Dark Shadows (2 CDs)
TYRONE DAVIS, Turn Back The Hands Of Time

ROUNDER
MOUTHPIECE
HOOPSNAKES, Hoopsnakes

RYKODISC
LEADBELLY, In The Shadows Of The Gallows Pole
WOODIE GUTHRIE, Early Masters

SEQUEL (UK)
JOHN SCHROEDER ORCHESTRA, Space Age Soul

SHANACHIE
MUTABARUKA, Anthology

SONY MUSIC
LEGACY

JOHNNY MATHIS, 40th Anniversary edition of Johnny Mathis; Good Night, Dear Lord; 'l
Buy You A Star; Johnny

MEN AT WORK, Contraband: Best Of Men At Work

THE BYRDS, Mr. Tambourine Man; Turn! Turn! Turn!; Fifth Dimension; Younger Than
Yesterday

WARRANT, The Best Of Warrant

Continued on page 56

Rhino Records is launching a major Monkees publicity campaign to celebrate the band's
30th anniversary in showbiz.

The Monkees have sold over 23 million records, had a dozen Top 40 hits,
three #1 hits, and 5 platinum albums

Their national concert tour begins June 12, with 32 confirmed dates.
Fight volumes available; catalog numbers R3 2235-2242

HOME VIDED l‘m Colf your local WEA representative for more information. Distributed by WEA, 111 . Hallywood Woy, Burbank, CA 91501

Each tape
contains two

episodes from this
classic television
series.

(o=

ros T

e
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[ The Capitol Blues Collection | *

| The Ultra Lounge Series |
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SHOP AROUND
Continued from page 54

SUNDAZED
BEAU BRUMMELS, Sessions (3-CD boxed set)
JAN & DEAN, Save For A Rainy Day

THUMP
DR. DRE, Old School Quick Mix

TUFF CITY
OLD SCHOOL RARITIES

OL’ SKOOL FLAYA—THE HISTORY OF HIP HOP RHYTHM: The Disco Jams; The Funky
Drum Jams; The Linn Drum Jams; The Electro Jams

VANGUARD
JOHN HAMMOND w/THE NIGHTHAWKS, Hot Tracks
P.D.Q. BACH, The Compleat P.D.Q. Bach Val. 1

VARESE VINTAGE
NINO TEMPO & APRIL STEVENS, Sweet And Lavely: The Best Of Nino & April

VERVE
DIZZY GILLESPIE, The Cool World/Dizzy Gillespie Goes To Hollywaod
FRED ASTAIRE, Funny Face

WARNER BROS.
WENDY WALMAN, Love Is The Only Goal: The Best Of Wendy Weldman

WB BLACK MUSIC OL’ SKOOL
LARRY GRAHAM & GRAHAM CENTRAL STATION, The Best Of, Vol. 1

NIAY

A
Greatest Hits collections on CHUCK MANGIONE, JOAN ARMATRADING, JOAN BAEZ,
NAZARETH.

AVl
BUCKWHEAT ZYDECO, Best Of Louisiana Zydeco
VARIOUS ARTISTS, Rock Bappin’ Baby: Sun Rockabilly Vol. 3

BLUE NOTE
HERBIE HANCOCK, Takin’ Off
McCOY TYNER, Extensions

CAPITOL
BEACH BOYS, 30th Amniversary The Pet Sounds Box (3-CD boxed set)
GEORGE CLINTON, The Greatest Funkin’ Hits
CAPITOL NASHVILLE
FERLIN HUSKY, Vintage Collection

STORMFING ﬁl

SouL QOUN

CASTLE COMMUNICATIONS
TANGERINE DREAM, Electronic Meditation; Alpha Centauri; Zeit; Atern; Green Desert

coLumsBlAa

JAZZ LEGACY
DAVE BRUBECK, Time Out!; Time Further Out!
MILES DAVIS, Kind Of Blue

DCC COMPACT CLASSICS
PAUL McCARTNEY & WINGS, Red Rose Speedway (Gold CD)
SONNY ROLLINS, Tenor Madness {180+ High Quality Vinyl)

ESSEX ENTERTAINMENT
Jcli
VARIOUS ARTISTS, Only Rack ‘N Roll series: 7 vols. spanning 1955-89

GNP CRESCENDO
ORSON WELLES, | Know What It Is To Be Young...

GRP
IMPULSE
KEITH JARRETT, boxed set

MCA

BURL IVES, Greatest Hits

THE WHO, Quadrophenia
IMPRESSIONS, Further Impressions

MOTOWN
Greatest-hits compilations on DEBARGE; WILLIE HUTCH; THE ORIGINALS; EDWIN STARR

PGD
ISLAND/CHRONICLES
BURNING SPEAR, 2 -CD anthology
JOHN CALE, The Island Years {2-CD anthology)
TOOTS AND THE MAYTALS, 2-CD anthology

MERCURY/CHRONICLES

FUNK ESSENTIALS SERIES: BAR-KAYS; CAMEOQ, Best Of (volume 2); FUNK ESSENTIALS
SERIES; CON FUNK SHUN, Best Of (volume 2); LEON HAYWOOD; LOVE UNLIMITED;
OHIO PLAYERS

NICHOLS & MAY, Retrospect

RAZOR & TIE
LITTLE JIMMY DICKENS, I'm Little But I'm Loud: The Little Jimmy Dickens Collection
PATSY CLINE, The Birth Of A Star

RCA

DESI ARNAZ, Babalu {We Love Ricky)

LOU REED, The Lou Reed Collection

POINTER SISTERS, All-Time Greatest Hits (2 CDs})

RHINO

EMERSON, LAKE & PALMER, Emerson, Lake & Palmer; Tarkus; Pictures At An Exhibition;
Trilogy; Welcome Back My Friends, To The Show That Never Ends (2 CDs); Works, Vols.
1(2CDs) & 2; Love Beach; Works Live {2 CDs); The Best Of Emerson, Lake & Palmer; Black
Moon;

SOUNDTRACK, The Bad And The Beautiful

THE CARS, Prototypes: Raw Hits And Rare Tracks

THE MOMENTS, Best Of

VARIOUS ARTISTS, Poetry Box Set; New Wave Hits vols. 1-3; Sentimental Journey

Favorites; Sister Of Soul: Dance

Divas Of The '70's; Cowabunga!

{4-CD surf-music boxed set)

SONY
LEGACY

CHEAP TRICK, boxed set

MILES DAVIS & GIL EVANS,
“Complete Columbia Studio
Recordings” Box Highlights;
Complete Columbia Studio
Recordings
LEGACY/FOLK

Collections on DAN FOGELBERG,
LAURA NYRO, LOUDON WAIN-
WRIGHT, PETE SEEGER, TAJ
MAHAL, TIM HARDIN

SUNDAZED

STILLROVEN, Cast Thy Burden
Upon...

GESTURES, Meet The Gestures
QUAKES FROM THE GOLDEN
STATE

FLAMIN' GROOVIES, Super-
Sneakers

NEIGHBORHOOD CHILDREN,
Long Years In Space

LOVE EXCHANGE, Swallow
The Sun

THUMP
LISA LISA, Past, Present &

Cameo (top) and the Bar-kays give it up on
Mercury/Chronicles’ “Funk Essentials” series. Future

TUFF CITY

NIGHT TRAIN INTERNATIONAL—THE LEG-
ENDARY LABELS OF LOUISIANA (Best Of
Compilations), Hermitage; Meladee;
Rustone; Flame

VARESE VINTAGE
STEVE ALLEN, Impossible, The Comedy Genius
Of Steve Allen

VERVE
OSCAR PETERSON, Best Of The Verve Songbooks
{2-CD set)

VIRGIN
POINTBLANK 4 RCA: A
VARIOUS ARTISTS, Best Of Blues Guitar REED FRON in May
aCollection U
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<JUNE

AWM
Greatest Hits collections on BROTHERS JOHNSON, JOE JACKSON, LTD, PETER FRAMP-
TON, PROCOL HARUM, STYX

AV

VARIOUS ARTISTS, Drink Up & Go Home: Sun Country Vol. 2;
EXCELLO

VARIOUS ARTISTS, Maximum R&B; The Ladies Of Excello

BLUE NOTE
VARIOUS, Hot Jazz On Blue Note (4-CD set}

CAPITOL

DEAN MARTIN, Complete Capitol Recordings (6-CD set)

JUDY GARLAND, Complete Capitol Recordings {6-CD set}

NAT KING COLE, Nat Cote Songbook: Irving Berlin Songhook; Johnny Mercer Songbook;
George Gershwin Songbook

VARIOUS ARTISTS, Ultra-Lounge: The Crime Scene; Bachelor In Paris; Cha Cha de Amor;
Cocktail Capers; Organs In Orbit; Saxaphobia

DEL-F1
BOBBY FULLER FOUR, Rockin’ From El Paso To L.A. {hoxed set)
RITCHIE VALENS, Anthology (3-CD set)

EMI

LEON RUSSELL, Gimme Shelter {3-CD boxed set)
HEART OF SOUL SERIES

0'Jays; Cornelius Brothers and Sister Rose;
Enchantment, ke and Tina Turner; Phyltis Hyman

GRP
COMMODORE JAZZ
BILLIE HOLIDAY TBA
LESTER YOUNG TBA
DECCA

NAT KING COLE TRIO, Hit That Jive, Jack

mMmca

B.B. KING, How Blue Can You Get?/Classic Live
Recordings 1964 to 1993 (2 CDs)

BOBBY BLAND, That Did it/The Duke Recordings, Vol.
3{2CDs)

. X BB
On MCA: Two CD's from
HE WHO, Who Are You; By Numbers n

MOTOWN
FOUR TOPS, Boxed Set (4-CD set)

oGLIO
MEN WITHOUT HATS, Rhythm Of Youth

ONE WAY
JAN & DEAN, Jan & Dean Take Linda Surfin’/Ride The Wild Surf; The Little Old Lady Frem
Pasadena/Filet Of Sout

PGD
MERCURY/CHRONICLES
ANGELS, compilation

DONNA SUMMER, I'm A Rainbow; Another Place And Time

GIRL GROUP ANTHOLOGY, 2-CD set
LESLEY GORE, 2-CD anthology
SHANGRI-LAS, compilation

VARIOUS ARTISTS, Mercury Blues ‘N’ Rhythm Story 1945-1955

{8-CD boxed set)

POLYDOR/CHRONICLES

JAMES BROWN, Make It Funky {1971-1975} {2 CDs); Funk Power

(Featuring Bootsy Collins)

RCA
HOT TUNA, {5 albums, tities TBA)

RHINO
GEORGE BURNS

LES McCANN/EDDIE HARRIS, Swiss Movement
MEL TORME, Mel Torme boxed set {4 CDs)

RAHSAAN ROLAND KIRK
RUTH BROWN, Best Of

SOUNDTRACK, 2001: A Space Odyssey

VARIOUS ARTISTS, Roots Of Reggae vols. 162; Heroes
Of Country Music vols. 1-5; Getting Your Head
Together: Laid Back Hits Of The 70's vols. 1-3; Cajun

Zydeco Classics

SUNDAZED

VANGUARD

VERVE

Verve Story {2 CDs}
WARNER BROS

Bootsy, Baby; Ultra Wave
REPRISE NASHVILLE

EMMYLOU HARRIS, Portraits {3-CD boxed set)

SJWUWLY

AaM

Greatest-hits collections on CARPENTERS, CAT
STEVENS, QUINCY JONES, SQUEEZE, SUPERTRAMP

BUFFY SAINTE-MARIE, Quiet Places

BENNY CARTER, New Jazz Sounds: The BC

BLACK MUSIC OL’ SKOOL
BOOTSY COLLINS, Ahhh... The Name Is

PAUL REVERE & THE RAIDERS, Revolution!; Spirit Of '67; Something Happening
RIP CHORDS, Three Window Coupe, Hey Little Cobra
TURTLES, Turtle Soup, Wooden Head

BLUE NOTE
GERRY MULLIGAN, Complete PJ w/Chet {3-CD set)

CAPITOL
SOUNDTRACK, High Society’s 40th Anniversary Set

CAPITOL BLUES
THE SOUL STIRRERS, The Complete Aladdin Recordings (2 CDs}
VARIOUS ARTISTS, New Orleans Blues Masters (3-CD set); Chicago Blues
Masters Volume 3 - Harpin' The Biues (3 CDs}; Jumpin’ At The Zydeco! (2
CDs)

ESSEX ENTERTAINMENT
JcCi
Only Soul series: 4 vols. spanning 1970-89

DA MUSIC
BEN WEBSTER, 3-CD boxed set

DCC COMPACT CLASSICS
MUSIC FOR A BACHELOR'S DEN, Vois. 788

DGC
PERE UBU, Datapanik In The Year Zero {5-CD boxed set)

K1k pyp,
/?/)/}70 /?8/)&58/7 /?0/3 EMI
"d on GREAT VOICES OF POP SERIES, Julie London; Sheena Easton: Lena Horne; Edith
Piaf
GRP
IMPULSE

iy

AHMAD JAMAL, At The Top -
Poinciana Revisited

K-TEL
VARIOUS ARTISTS, Horn-Rock
Bands

MCA
STEVE EARLE, Ain’t Never Satisfied
(2 CDs)

MOTOWN
BILLY ECKSTINE, Anthology (2 CDs)

PGD
MERCURY/CHRONICLES
KISS, Alive; Alive i
VOCAL GROUP SERIES compila-
tions: Crew Cuts; Dan Leers; Del
Vikings; Diamonds; Penguins

z 4 ) ” : . due
(155 CHRONICLED: "Alive and “Alive I

. -egUes-
up Uy €Y POLYDOR/CHRONICLES

SMALL FACES, 2-CD anthology
Continued on page 58

Berving size: 12 New Releases
The King Biscuit Flower Hour Records Archives

Amount Per Serving

The Complete Original Concerts Never Before Released!

The Fixx
Humble Pie
Deep Purple

Contains Songs Never Before Released!

30 Days in the Hole! | Don‘t Need No Doctor!

2 Cd Set Of All Their Classic Hits!

| Robin Trower Too Rolling Stoned!.Bridge of Sighsl

Kingfish with Bob Weir 2 Cd - Featuring Grateful Dead Classics!

Greg Lake with Gary Moore Classic ELP & King Crimson Songs!

America All Their Greatest Hits!
10CC

| Steve Forbert

| Triumph

| Canned Heat
Rick Wakeman

Featuring Godley & Creme!

First Live Album Ever!

Allied Forces Tour!

w/ Bob "The Bear” Hite & Hollywood Fats!

Legendary Keyboardist from YES!

100% Digitally Remixed & Remastered
12 Page Collector Edition Booklets
Liner Notes, Vintage Photos

Cholesterol Distributed By BMG

An Essential Part of Your Rock N" Roll Diet!

INGREDIENTS: For the past two decades, the King
Biscuit Flower Hour has captured the finest live
performances of rock music's most important artists.
The concerts you grew up listening to are now available
on compact disc, for the very first time.

All digitally remixed and remastered from the original
multi-track masters, these classic recordings feature
the original. uninterrupted full length performances
never before heard in their entirety - the complete
concert experience.

We are proud to bring you these 12 titles from the vaults

hot rod
psych
garage
pop
r&b

rockabilly

c&w

$3dAL-3¢AL31DOS LVIYOeNIW OTOWe SAIWVIAD *STIFANVLS e NIWSONIN e SLLINY VW e STIWWNAG NVIT=STTLANL

SUNDAZED
is represented by these
fine distributors:

East

Caroline East

Gel Hip Dist.
GHOne-Stop
Performance Dist.
Duteh EastIndia

Mid-West £ South

- Paulstarr Dist.
Action Musie

~ Bassin Dist.
Cargo Ree. Ameriea
Musie City Dist.

_ Rock Bottom

JECIS Y I8
OR Dist.

West

Caroline West
Phauntom Sound & V
AVIDist.

Delbert sez “Dig these diabolical

|__new DEL-FI discs, Daddy-0"”

S
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urF DFCD 9008

of the King Biscuit Flower Hour. You too can now Sundazed Music, Inc. Bavside Di L i i
experience why millions of music fans around the world P.O. Box 85 i e oot PR EPELVE=E RECORDS. INC
made King Biscuit a regular part of their rock n’ roll diet! Coxsackie, NY 12051 \bbey Road Dist. e
B—MG phc;nei (Slg) 731.6262 G |fﬂ(‘l[|g (;:0?8! Q'-‘e~§l§)r§ 4 For a free DELBERT comic book, call or eMail:
e S ax: (518) 731-9492 ~ValleyDist,. . 1 (800) 99 DEL-FI » del-fi@primenet.com
FOR MORE INFORMATION: s G e = A U
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