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B BY FRED VARCOE

SEOUL—A small, anonymous-look-
ing man walks down a street in a sub-

SINAWE
urb of Seoul, the South Korean capi-
tal. Shin Chung Hyan enters a

nondescript building and passes un-
der a sign that says “Woodstock.”

Blue Note’s Roach
Gets Orchestral

H BY JIM MACNIE

Max Roach helped create the majes-
tic lingo of bop, but it’s not the only
tongue in which he’s capable of com-

BLUENOTE,

municating. The legendary jazz drum-
mer’s Blue Note debut proves that his
fluency in the modern orchestral lan-

guage is also immense.
“Max Roach With The New Orches-
(Continued on page 62)

Archiv Offers
Heinichen Set
From Musica
Antiqua Koln

SEE PAGE 12
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Seoul Music: Hot Rockin’ In Korea
The Sounds Of A New Generation Shake Up The South

He descends a dark wooden stair-
case into a large underground re-
hearsal studio, where a dozen young

Korean girls are plodding through
Beethoven’s Fifth Symphony on gui-
tars.

Shin briefly acknowledges them
and continues through a maze of cub-
byhole-sized rooms, up and down
small wooden flights of stairs into a
semi-soundproofed area with a glass
partition, from which he can see

$5.50 (U.S.), $6.50 (CAN.), £4.50 (U.K.)

NEWSPAPER

everything that’s going on.

A naked light bulb dimly illumi-
nates the bare room. Shin’s face is a
mixture of sadness and strength,

SEOTALJI & BOYS

which just happens to be the story of
his life.

Shin, 58, isn’t just the godfather of
rock’n’roll in South Korea—he is its
very foundation. And he is an integral
part of the conscience of what is still a
troubled social and political land-

(Continaed on page 18)

B BY HAVELOCK NELSON

NEW YORK—There’s a line in MC
Ren’s new single “Mad Scientist” in

BAHAMADIA

which the N.W.A alumnus reflects on
the decaying state of hip-hop culture.

Referring to
seminal jams by
Boogie Down
Productions
and Ice-T, Ren relates, “Criminal
minded—you’ve been blinded/I'm
lookin’ fo’ some shit like that but

Fugees-Inspired Acts Infuse
Rap With A Renewed Spirit

NEWS ANALYSIS

can’t find it/Six in the mornin’, police
at my door/Niggas don’t make that
kinda shit no more.”

Overflowing with raw passion,

NONCHALANT

Ren displays the kind of dissatisfac-
tion many observers say they now
harbor toward
rap music.
These days,
comments like
“I don’t really listen to rap no more”
or “To tell ya the truth, the shit

(Continned on page 19)

Bettie Serveert Covers Nico
For ‘Warhol’ Soundtrack

SEE PAGE 11
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The Blue Nile’s Paul
Buchanan Finds ‘Peace
At Last’ On Warner

SEE PAGE 5

MCA Isn’t ‘Blue’
Over George Strait

B BY CHET FLIPPO

NASHVILLE—After quietly deliv-
ering the best-selling boxed set in
country music history—a package

MCA.

NASHVILLE

'S B

STRAIT

that is No. 3 in all-time box sales, be-
hind Bruce Springsteen and Led Zep-
pelin—what’s George Strait going to

do for a follow-up?
With the boxed set's sales of
(Continued on page 103)

NASHVILLE MUSIC
PUBLISHING

SEE PAGE 35

Continental Drift

Laughing Colors Stir

Baltimore Melting Pot

SEE PAGE 15
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the new studio album in stores april 23rd.

produced, engineered & mixed by don gehman for rhapsody productions, inc. management: rusty harmon for fishco management

SURF ATLANTIC http://www.atlantic-records.com

THE HEARING AID Call 1-900-Atlantic for a quick music tune-up.
Only $1 per call. Under 18 get parent’s permission. Touchtone phone required.
Atlantic Records, NY, NY (212)399-4433

The Atlantic Group ©1996 Atlantic Recording Corp. A Time Warner Company ERZN
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The Blue Nile: A Separate ‘Peace’

Life’s daily search for a higher order is unending, and monu-
ments get built in pale imitation of transcendent principles. Yet
after all the pomp and shouting are done, the only worthy things
shared or passed on are the humblest documents and smallest ges-
tures, each of which is rarely out of reach, unless one is too proud
to look. In the end, all we are really guaranteed is evidence of
grace.

Popular music, like other facets of contemporary expression,
rumbles and shifts between romanticism and realism, skepticism
and pragmatism, and naturalism and nihilism, but on “Peace At
Last” (Warner Bros., due June 11), the third album from three-
man Scottish group the Blue Nile, singer/songwriter Paul
Buchanan conjures up the spaces in between, the moments of char-
acterless quiet “when love wears down” and one is at a momen-
tary loss for a new plan.

“I guess this music is about finding a sense of balance when life
seems like a sad little play,” Buchanan says with a faint grin. “You
have to guard against vanity doing what I do, but I always hope in
my music that I've some capacity for empathy. Inso-

“I love the introduction to ‘Leaves of Grass,” ” says Buchanan,
“and I must have read it 50 times. It brings on the same altruistic
sensations I want to get from records, whether our own or others.
You want to subscribe to a poetic trance. But as for actual reli-
giousness, I agree with the Whitman school that says you don’t
directly discourse upon God.”

Or as Whitman himself wrote in “Leaves Of Grass”: “Hate
tyrants, argue not concerning God, have patience and indulgence
toward the people, take off your hat to nothing known or unknown
or to any man or number of men . . . re-examine all you have been
told at school or church or in any book, dismiss whatever insults
your own soul, and your very flesh shall be a great poem.”

Buchanan assesses his closeness to such credos with the quiet
admission that “I suspect that in my reading or movie-watching
or travel or music-listening, I'm always in search of the same thing:
some tiny epiphany.”

Born in Edinburgh, Scotland, on April 16, 1956, Paul Gerard
Buchanan is the eldest of four children by civil servant John “Jack”

Buchanan, who worked in the Department of Trade

far as these songs are true evocations of my fairly
blessed life, they are nevertheless written at the
gap between what I really wanted and what really
is. I might wish I could make a member of my fam-
ily feel differently, or wish no old person at a super-
market checkout counter had to worry if they’ve got
enough money to pay, or wish the child I just passed
in the street wasn’t wearing leg braces, or wish the
woman I love loved me, but they’re all in that gap.
And I regard the person who sings the songs as my
better self.”

Peppered with invisible apostrophes, Buchanan’s
consonant-snarled speaking brogue is as dense and
impermeable as Lammermuir peat, but when his
vocals lift off on wonderfully forlorn new Blue Nile
material, like “Tomorrow Morning” and “Body &
Soul,” or earlier classics, like “The Downtown
Lights” from the 1989 “Hats” album, his thistled
inflections magically vanish. Wafted in wide arcs,
Buchanan’s clenched croon has the reedy pitch of

Music

TO MYEARS

by Timothy White

and Industry, and the former Jesse Maria Murray.
Growing up mainly in Glasgow’s satellite commu-
nity of Bishopbriggs, he attended St. Matthew’s pri-
mary school and St. Ninian’s secondary before
majoring in literature and medieval history at the
University of Glasgow.

“What I loved at university was reading ancient
manuscripts and records in archives,” he recalls
with a smile, “because you have a sense of the lives
behind the events, which I found quite touching.
The document I saw that I still have the strongest
sense of was of a humble 14th-century family man
pledging fealty to a lord. There was distress in the
land, and the pledge was obviously based on need,
fear, and affection, because he required the rela-
tionship for work and feudal protection.”

After postgraduate studies, Buchanan departed
academia for part-time teaching, work as a theater
manager, and a post with a magazine published by

the cor anglais, the somber-sounding alto horn
favored in the tragic lulls of Wagnerian opera or Sibelian sym-
phony.

As for the Blue Nile’s music and lyries, written principally as
usual by Buchanan, they mirror the matter-of-fact metaphors
found in free verse by 19th-century poets such as Walt Whitman.

“Family Life” on “Peace At Last” is a case in point, finding
meaning in the sheer ordinariness of feelings and their immedi-
ate settings: “Starlight do you know me/Please don’t look at me
now, I'm falling apart/Silver on the window, like the bike I once
had/At home in the yard.”

“The song starts with the character lying in bed with frost on
the nearby windowpane,” says Buchanan. “He’s remembering him-
self as a child and thinking about problems in his adulthood now
that he has his own family, as the key family time of Christmas is
about to begin.”

Christian symbols of hope are carefully positioned throughout the
Blue Nile’s musie, as ambiguous as blasphemy and impromptu prayer
can often seem. Their presence is owed to Buchanan’s Catholic
upbringing but also, perhaps, to his avid interest in Whitman, espe-
cially that poet’s mammoth masterpiece, “Leaves Of Grass.”

LH LS W E EK

SETTING ITS SIGHTS ON EUROPE

Hal Leonard Corp. is bringing its music-print products to the
European market through a joint venture with U.K.-based Music
Sales. Deputy editor Irv Lichtman reports, Page 55

SHAKEOUT TIME FOR DIGIZINES

While some CD-ROM magazines are folding, others continue to
flourish. But those that remain face distribution problems at retail
and competition from the Internet. Staff reporter Douglas Reece
has the story. Page 76
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the Scottish Society of Playwrights. After hooking
up with college chums Robert Bell (synthesiz-
ers/bass) and Paul Joseph “PJ” Moore (keyboards), guitarist
Buchanan nudged their casual cover band toward original tunes.
Two Buchanan/Bell songs, “I Love This Life” and “The Second
Act,” were cut on 16-track at Castlesound studio in Edinburgh and
licensed by RSO Records in 1981. The Glasgow-based Linn Prod-
ucts hi-fi company later financed the group’s acclaimed 1983 debut
album, “A Walk Across The Rooftops,” as well as its long-delayed
but even better “Hats” (distributed by Virgin in the U.K. and A&M
in the U.S.). Both albums included engineer Calum Malcolm and
classically trained drummer Nigel Thomas.

Though never prolific, the Blue Nile enjoys a steadfast interna-
tional following, including such fans as Rickie Lee Jones (with
whom it toured in 1991) and Annie Lennox (who covered “The
Downtown Lights” on her “Medusa” album). Film-score offers are
beckoning, and Buchanan is thrilled with the new acoustic guitar-
rooted freshness of the group’s formerly heavily layered sound,
but “Peace At Last” retains the act’s ascetic, unassuming philos-
ophy.

“At its best,” says Buchanan, “music is like holding the door open
for somebody. It's some little kindness.”
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U.K. Rules May Benefit U.S. Copyrights

H BY LISA ALTER

On Oct. 29, 1993, the Council of the European
Communities adopted a directive harmonizing
copyright-duration provisions in the European
Economic Area. The directive provides for a
term of copyright for literary and artistic
works (including musical compositions) equal
to the life of the author plus 70 years.

However, the directive also provides that for
works for which the country of origin is outside
of the EEA and the author is not an EEA
national, the “rule of the shorter term” will
apply. This means that works originating in
countries outside the EEA with a copyright
term that is shorter than life plus 70 years
would not be entitled to the longer period of
protection in the EEA.

A strict application of this rule would mean
that works originating in the U.S. would only
be protected in the EEA for life plus 50 years,
or a flat term of 75 years with respect to pre-
1978 works.

The directive instructed each member state
to enact legislation to implement the terms of
the directive. That legislation has been anx-
iously awaited by American musical copyright
owners, who could be negatively affected by the
application of the shorter-term rule. Among the
more closely watched EEA nations has been
the U.K.,, a significant marketplace for Amer-
ican music of all genres.

At the close of 1995, the U.K. Parliament
enacted the Duration of Copyright and Rights
in Performance Regulations. As anticipated,
these regulations provide for a copyright term
for literary, dramatic, musical, and artistic
works equal to life of the author plus 70 years.
As further anticipated, for works for which the
country of origin is not a member of the EEA
and the author is not a national of an EEA state,
the rule of the shorter term will apply.

Because of the foregoing, it has been gener-
ally believed that American works would not
get the benefit of the extended term of copy-
right in the U.K. However, the regulations con-
tain several provisions that may result in pro-
tection of certain American works for the full
term of life plus 70 years in the U.K. and pos-
sibly throughout Europe.

The U.K. regulations define “country of ori-
gin” more expansively than does the directive,
which simply referred to the meaning set forth
in the rules of the Berne Convention. Under
those rules, if a work is published in more than
one Berne country, the “country of origin” is
the Berne country having the shorter term.

The U.K. regulations deal with an addition-
al factor: simultaneous publication in an EEA
state. According to the regulations, if a work is
first published simultaneously (that is, within
30 days of first publication) in two or more
countries that are Berne Convention countries,
and if any of these countries is an EEA state,
the country of origin will be that EEA state,
and the copyright for the work will be life plus
70 years.

Consequently, if an American composer
wrote a song that was published in the U.S,,
Canada, and U.K. within a 30-day period, the
song would be deemed a U.K.-origin song and
would be accorded a copyright term of life plus
70 years in the UK., despite the fact that the
term of protection in Canada is only life plus 50
years.

The regulations offer a clear advantage to
American songs that are simultaneously pub-
lished in the U.K., because these works will be
protected in the U.K. for life plus 70 years.

Moreover, once the songs are deemed of UK.—
and therefore EEA—origin, they will arguably
be entitled to protection for life plus 70 years
throughout the EEA.

Certain pre-1978 American works that were
not simultaneously published in an EEA coun-
try may also enjoy additional years of protec-
tion in the U.K. under the new regulations.

The regulations provide that the term of pro-
tection for works under copyright in the UK. as
of Dec. 31, 1995, will not be less than the term

‘American works
may qualify for a
longer term of
protection
abroad’

Lisa Alter is a partner in
the law firm of Reuben,
Weintraub, Cera & Alter
who specializes in intel-
lectual property and
entertainment law, and
she is general counsel
to AmSong.

of protection afforded under previous UK. law.
This means that with respect to pre-1978 U.S.-
origin works, the applicable copyright term will
be the longer of either a flat term of 75 years
(the term of protection in the country of origin)
or life of the author plus 50 years (the prereg-
ulation term of protection in the U.K.), provid-
ed that the term is not longer than life plus 70
years.

This rule will be most helpful to pre-1978
American works written more than 25 years

STILL SMOKIN’

In the March 23 edition of Billboard, a
story ran on B.J. Crosby and her recently
released single, “Love Changes Everything.”
I wanted to thank writer
Angela Frodella for a
great piece; however, 1
would like to clear up an
error about “Smokey
Joe’s Cafe.”

The article stated that
“Smokey Joe's Cafe” had
“recently wrapped its
Broadway run in New
York.” Actually, “Smokey
Joe’s Cafe” celebrated its one-year anniver-
sary March 2 and plans to run for several
more years. In addition, the national tour
begins in Minneapolis in August, the Aus-
tralian company starts in Brisbane in July,
and the London company opens in October.

Richard Frankel
General manager
"Smokey Joe's Cafe”
New York

CROSBY

GOOD FOR DIGESTION

Just a quick note to thank Irv Lichtman
and Billboard for a terrific article (“Reader’s
Digest To Revamp Musie,” April 13, 1996) on
Reader’s Digest Music and our various new
initiatives. I'm sure the article will be useful
as a “call to action” for savvy marketers,
artists, and repertoire owners who wish to

before the author’s death.

The regulations also restore copyright pro-
tection to works for which the copyright
expired in the UK. before Dec. 31, 1995, but
which were protected in another EEA state as
of July 1, 1995. Accordingly, American works
that have fallen out of copyright in the U.K. due
to the expiration of the pre-regulation term of
life plus 50 years, will be revived in the U.K. if
they are still protected in another EEA coun-
try.

Under the bilateral agreement of 1892
between the U.S. and Germany, American
works written between 1892 and 1955 are
granted national treatment in Germany and
are therefore protected in that country for the
full term of protection applicable to German
copyrights (life plus 70 years).

According to the regulations, U.S.-origin
works that are currently under copyright in
Germany would be eligible for revival in the
U.K. However, unless the works were simulta-
neously published in an EEA country, they
would not be eligible for a copyright term of life
plus 70 years in the U.K. Rather; the copyrights
would endure for 75 years or life plus 50 years,
whichever is longer

It is particularly important for owners of
American copyrights to ascertain the copy-
right status of these works in the European
nations. Pending enactment of copyright-term-
extension legislation in the U.S,, it is possible
that American works may qualify for a longer
term of protection abroad than in this country,
with a maximum of life of the author plus 70
years.

Alonger term of protection in Europe would
at least mitigate the damage caused by the lack
of harmony between European and American
copyright-duration provisions.

grow their markets. Having read Billboard

for over 20 years, for me the article is a bit of
a dream come true.

Jose Raul Perez

Director

Product development/recorded music

The Reader's Digest Assn. Inc.

New York

BMG & FRIENDS MAKE THE RIGHT ‘CHOICE’

Thanks so much for your wonderful cover-
age of my company’s marketing/public rela-
tions strategy for BMG’s Black History
Month “Choice Is Yours” campaign (Bill-
board, Feb. 24). Making the marriage
between the National Marrow Donor Pro-
gram, American Express, and BMG was a
labor of love.

The “Choice Is Yours” campaign was cited
in the Congressional Record twice by Con-
gressmen Charles Rangel and Jerrold
Nadler, acknowledged by the mayor and gov-
ernor of New York, received proclamations
from Brooklyn borough president Howard
Golden and Manhattan borough president
Ruth Messinger, and BMG/American Express
received a New York State Senate resolution
March 22 offered by Sen. David Paterson of
Harlem, each highlighting the importance of
the donor program to all. Love you, Billboard!

Lois Lazarus

President

Lazarus & Associates Inc.
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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2Pac
Tha Dogg Pound
Queen Latifah
Ghostface Killer featuring Raekwon
| Junior M.A.F.I.A. |
69 Boyz featuring Quad City DJ’s
Aaliyah ,‘
MC Lyte featuring Xscape ‘
Mobb Deep
Onyx

[;-s’ IVI.'(
0000 000000000000000000000000000000000000000000000000000080000000000000000000000000000000000000000000000000000000000000 I\ -
. (’I'li] ()‘A’E]r(j

[

sccssccioce esalsesses

Cesccvdoee ecgiosccns

evessvdose
000 esoieneeecsnesrnesnesvnestonsosirsreassssirventesnesssenesssessoensesssesoeenesnenniesenesssensescoesesssscsssesnsansnsse

P 0 0000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000008000000000000000000000000000000 ) |

000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000008000000000000000000000

Album in stores April 23. Movie opens April 26.

$000000000000000000000000000000000000000000000080000000000000000000000000000000000000000000000000000000000000000000000

Executive Soundtrack Album Producers: Sha-Kim, Queen Latifah,
Kay Gee, Sylvia Rhone, Merlin Bobb
Co-Executive Soundtrack Album Producer: Dedra Tate-Rice
Executive Music Producer: Anita Camarata
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H BY BILL HOLLAND

WASHINGTON, D.C.—ABC Radio
has apparently begun discussions
with officials at Voice of America
about the possibility of privatizing
the budget-beleaguered government
radio network’s satellite-delivered
VOA Europe music service.

While officials at ABC and VOA, a
division of the U.S. Information
Agency, do not deny that discussions
are taking place, they will not com-
ment directly on the matter.

“We're looking at international op-
portunities as they come up,” says
Lesley Halpern, ABC Radio’s senior
director of marketing.

When asked if that policy excludes
talks with VOA, Halpern says,
“We're always looking at such oppor-
tunities, but right now I can’t com-
ment on that one way or the other.”

Joe O’Connell of VOA’s public af-
fairs division also has no comment on
discussions with ABC but says that
VOA director Geoffrey Cowan and
other agency officials “have been in-
volved in discussions concerning the

ABC Radio, VOA In Talks Over
Privatization Of VOA Europe

privatization of VOA Europe for the
past 12 years,” due to the scaling
back of government-agency budgets
by the current Congress.

VOA Europe is an English-lan-
guage, satellite-delivered, 24-hour
music, news, public affairs, and
“American lifestyle” service available
to radio stations and cable systems
worldwide. It provides self-produced
and syndicated American programs
to 205 stations in more than 800 cities
in 50 nations throughout Europe,
Latin America, Africa, and Asia.

ABC Radio Networks consists of
six full-service news and information
networks, Paul Harvey News & Com-
ment, the ESPN Radio Network,
longform programming, ABC Ra-
dio’s 24-hour formats, news, sports,
and daily and weekly features.

Should ABC or another private
company take over the service,
sources here say it would be restruc-
tured along the lines of a non-
government syndicated network and
would no longer carry VOA-pro-
duced news or its “Americana” fea-
tures.

Sheinberg Launches New Label
Track Factory Is Funded By MCA

B BY DON JEFFREY

NEW YORK—Sid Sheinberg, who
was president of
MCA Inc. before
Seagram acquired it
last year, has formed
alabel in a joint ven-
ture with a music
unit of his former
company.

Called the Track
Factory, the label
will focus on sound-
tracks, concept albums, and artist re-
leases. MCA Records will promote,
market, and sell the recordings, and
sister company Uni Distribution will
distribute them.

Tim Sexton, a veteran of soundtrack
and concert productions, has been
tapped as president of the Beverly
Hills, Calif.-based label, which has
been fully capitalized by MCA.

The label will benefit from an affilia-
tion with the Bubble Factory, a movie

SEXTON

production company Sheinberg
formed with his sons Jon and Bill last
July, after he and MCA chairman Lew
Wasserman re-
signed as the top
executives of that
company. Bubble
Factory has devel-
oped six films.

“We feel it's a
 TRACH] great opportunity,”
dFacTory] Sheinberg says of

the label. “One
thing we’re looking

for is maximizing the values of our ac-
tivities, which you can only doin a
small kind of company. We see our-
selves as an entertainment microbrew-
ery. It’s very tough to do that in a large
organization. In a small organization,
you leverage your relationships,
whether it’s relationships with artists

or with a soundtrack.”
The first release from the Track
Factory, due April 30, is the sound-
(Continued on page 99)

Sony Exec LeBaron Taylor To Head
Congressional Black Caucus Group

H BY J.R. REYNOLDS

Sony Music Entertainment corpo-
rate affairs senior VP LeBaron Taylor
has been elected
chairman of the Con-
gressional Black
Caucus Foundation
Inc.

The 20-year-old
foundation is a non-
partisan, nonprofit
public policy, re-
search, and educa-
tional institute. The
organization sponsors the annual Con-
gressional Black Caucus Legislative
Week, which will be held Sept. 11-15in
Washington, D.C. Rep. Donald Payne,

TAYLOR

D-N.J., is chairman of the Congres-
sional Black Caucus.

Taylor, who retains his position at
Sony, was elected by the foundation’s
board of directors, on which he has
held a seat since the organization’s in-
ception.

“Government affects every industry,
and the inroads go through Washing-
ton,” says Taylor. “Companies that
reach out and get involved are the ones
who have staying power. I've always
tried to work out a give-back mecha-
nism for the communities that Sony
services.”

Taylor is the first non-Congression-
al Black Caucus member to be named
chairman and succeeds Rep. Cardiss

(Continued on page 102)

EMI Reaches Truce With Societies
Publisher;, Two E.U. Bodies To Hold Talks

B BY JEFF CLARK-MEADS

LONDON—EMI Music Publishing
and Europe’s established collecting so-
cieties have reached a truce in the dis-
pute that had prompted the publisher
to set up its own direct licensing body.

Both sides have agreed to settle
their differences by discussion rather
than competition. EMI Music Publish-
ing Worldwide chairman Martin
Bandier describes the agreement as
“historic” but concedes it was achieved
only after “a lot of shouting.”

Though the decision to talk pertains
only to EMI, French society SACEM,
and its German counterpart GEMA,
Bandier says he believes the discus-
sions will eventually encompass other
publishers and more of Europe’s me-
chanical rights bodies.

The dispute arose through EMI’s
belief that collecting societies within
the European Union have been pleas-
ing record companies at the expense of
publishers and their writers (Bill-
board, Jan. 27).

Driven by this conviction, EMI es-
tablished its own pan-European col-
lecting body, Music Rights Society Eu-
rope, to administer the 10 songs it
publishes on the Simply Red album
“Life.” Throughout the six-month dis-
pute, though, EMI maintained that
MRSE was intended as a catalyst for
change and was not a long-term com-
petitor for the existing societies.

A joint statement from Bandier,
SACEM CEOQ Jean-Loup Tournier,
and GEMA CEOQ Reinhold Kreile is-
sued April 10 appears to indicate that
changes have begun.

Let’s Make A Deal. Unencumbered Entertainment Group and Alliance
Entertainment Corp. have inked a multiyear distribution deal for Unencumbered’s
three imprints: 127th Street Records, Broken Art Records, and Unencumbered
Recordings. The two companies will also develop television and motion picture
projects. Shown, from left, are Vaughn Halyard, president, UEG; Duncan
Hutchinson, CEO, AEC Label Development; Larry Davis, director of urban
marketing, AEC Label Development; Rick Levin, CEO, UEG; and Joe Bianco

(seated), chairman of the board, AEC.

N.Y.’s Power Station Studio
To Hit The Auction Block

NEW YORK—The Power Station,
the New York recording complex
where Bruce Springsteen, the
Rolling Stones, Eric Clapton, Barbra
Streisand, and Mariah Carey,
recorded some of their biggest hits,
will be auctioned off in the aftermath
of a lengthy court battle between
founder Tony Bongiovi and Chemical
Bank (Billboard, Nov. 4, 1995).

The liquidation sale was ordered
by U.S. Bankruptey Court for the
Southern District of New York and
Chemical Bank, the principal credi-
tor of the facility. The Power Sta-
tion declared bankruptcy in June
1995 following an impasse with
Chemical.

The auction will be held under the
auspices of international auction
company the Rabin Bros., which is
based in Los Angeles and San F<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>