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Chrysalis/EMI Artist Boldly Speaks Out

B BY HAVELOCK NELSON

NEW YORK—Speech has easily
earned a spot in the pan-
theon of musical pioneers.

As founder and front
man of multiplatinum act
Arrested Development,
which featured his life mu-
sic concept—a mellow, re-
flective sound that rides a
deep melodic and spiritual
vibe—the artist helped
nurture the more thought-
ful, socially aware side of hip-hop that is
now becoming more popular via such
acts as the Fugees and the Goodie Mob.

In the process, he set the foundation
for other “alternative” black pop styl-
ists, such as Ben Harper and Me’shell
NdegéOcello, artists who are now
stretching the boundaries of a still-
evolving musical style for the ranks of
other artists sure to rise up and en-

Myriad Releases
On Tap At Rowdy

W BY J.R. REYNOLDS

SPEECH

hance the new sound.

But beyond the styhstlc influences,
and perhaps surpassing them in impor-
tance, are the commercial
ones: Arrested Develop-
ment’s initial success—the
band sold 2.6 million copies
of its 1992 Chrysalis’/EMI
debut, “3 Years, 5 Months
& 2 Days In The Life Of

"—likely made it possi-
ble for the newer acts to be
signed in the first place.
Nothing speaks louder
than sales.

Now Speech is finding his own voice
again and laying the groundwork for a
solo career with a self-titled

(Continued on page 72)
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Freedom Of Speech: Alterna-Rap’s
Unsung Pioneer Finds His Solo Voice

Label Faces Challenge

B BY MELINDA NEWMAN
and HAVELOCK NELSON

NEW YORK—Launching a solo artist
who gained acclaim as leader of a mul-
tiplatinum act can be tricky, as

M | | |
| Chr}sahs EM! Records
Chrysalis/EMI Records executives
discovered while charting a career
path for Arrested Development
founder Speech.

Since the Jan. 23 release of Speech’s
self-titled debut, the critically acclaimed
(Continued on page 72)

Island’s Bonham Hits
B BY CARRIE BORZILLO

REGIONAL BASE CRITICAL
FOR HEATSEEKER ARTISTS

Nixons Win On MCA

W BY DOUGLAS REECE

LOS ANGELES—Rowdy Records
president Dallas Austin stands humbly

AUSTIN

alongside several young black record
producers—including Sean “Puffy”
Combs, Jermaine Dupri, and Teddy
Riley—who are among the hottest

(Continued on page 15)

LOS ANGELES—Say the words
“angry white female” to Tracy Bon-

R
w W
BONHAM

ham, and this woman with an other-
wise calm demeanor will quickly turn

into just that.
While anger is occasionally present
(Continued on page 74)

LOS ANGELES—The members of
Rainmaker/MCA recording act the

THE NIXONS

Nixons are seeing big payoffs after

biding their time for nearly a year.
The band’s debut album for MCA,

“Foma,” released May 23, 1995, is be-

Epic Predicts Good Fortune
For Gloria Estefan’s ‘Destiny’

SEE PAGE 9
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(Continued on page 74)

Sony Soars With
‘Butterfly’ Film

B BY HEID! WALESON

NEW YORK—Will the next classi-

SONY

pr

CLASSICAL
i)

HUANG

cal soundtrack hit be an opera
recording? Sony Classical certain-
ly hopes so. The company has co-
produced a new feature film of
Puccini’s “Madame Butterfly” that
was to open in New York May 3,
and it released the complete two-
CD opera soundtrack and a high-

(Continued on page 81)

VH1 Adds Original
Music Programs

W BYBRETT ATWOOD

LOS ANGELES—VHI is aggres-
sively going after television viewers
who are fed up with summer reruns
by scheduling orig- )
inal programming

that it hopes will

bring new viewers

to the channel.

“There is a MUSIC FIRST |
strong ratings op- |
portunity for cable
programmers this quarter,” says VH1
president John Sykes. “The networks
are in reruns, and the next few months
will offer a good chance for us to hook
new viewers with our longform pro-
gramming.”

Among the new series and specials
on tap are “Storytellers,” a live per-
formance series that allows artists to

(Continued on page 71)
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e Things Look Bright For 2nd MIDEM Asia
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e e Retail Support, Int’l Participation Show Promise
BLUES 31| LONDON-The follow-up to one of last  Dutech music industry groups is significantly Europe, and Australia are keen to use the
v LT Sl el I T s ol 2 sl vear’s debut hits has all the makings of an  larger than last year. Countries similarly event to learn more about the region and
CONTEMPORARY CHRISTIAN 32 international success, not to mention the  represented include Australia, Germany, to make deals; Asian executives, unlikely
# JARS OF CLAY * JARS OF CLAY » ESSENTIAL support of at least one major retailer, Japan, Belgium, and Denmark. to conduct business from East to West,
On May 13-16, the second MIDEM Asia The national stand of the People’s Repub- may not be as sure of the event’s benefits.
COUNTRY 30| Wwill take place in Hong Kong. Its organizers lic of China will group several of its key music At the debut MIDEM Asia, for instance,
* BLUE CLEAR SKY * GEORGE STRAIT = MCA are predicting the participation of 3,500 del-  players, including the China Record Corp. Hong Kong was the only Asian market with
egates and 160 exhibit stands, compared to  and the Shenzen Audio & Video Co., as well more than 20 companies represented among
. v GOTATEST,M%%?'_’E;-V LAY EVANS - ek 33| 2,100 delegates and 129 stands at the first as the Beijing affiliate  exhibitors. As a result, the Reed MIDEM
: such event, in Hong Kong last May. of U.S. publisher Cher- Organisation has been concentrating its ef-
HEATSEEKERS The Reed MIDEM Organisation is re- ry Lane and three in- forts on attracting more participation from
* LEDBETTER HEIGHTS * KENNY WAYNE SHEPHERD * GIANT 18| turning to the Hong Kong Convention & " dustry bodies: the Au- Asian companies and executives.
Exhibition Centre with a four-day program dio Visual Industry However, Asian participation has been
THE BILLBOARD LATIN 50 361 ©f keynote speakers, panels, showcases, Assn. of China, the Mu- outstripped by delegates from the West.
* DREAMING OF YOU * SELENA * EM! LATIN and related events, running alongside the sic & Copyright Soci- Reed MIDEM Organisation chief executive
marketplace populated by hundreds of ety of China, and the Xavier Roy explains that, following what he
? T - sosmtxmg‘rl;«?\g\uns . wrrcone | 2] companies represented by either exhibit Ministry of Radio, Film says was a 50-50 split between Asian and
space or executive attendance. & Television. non-Asian delegates last year, of those reg-
R&B The retail connection involves HMV, The Asia-Pacific unit of international labels istered to attend this year’s show, 35% are
 SUNSET PARK * SOUNDTRACK * FLAVOR UNIT / EASTWEST 20| \whose chairman, Stuart McAllister, is  body IFPI is taking a prominent role in MI- from Asia, 46% are from Europe, 13% are
among the scheduled speakers (in a May ~ DEM Asia with exhibit space and representa- from the U.S., and 6% are from Oceania.
REGGAE 31| 15 panel co-organized with Billboard) and  tion on various panels. IFP1 director general Nonetheless, he argues, in terms of the
* BOOMBASTIC * SHAGGY * VIRGIN whose Chinese Asia managing director,  Nic Garnett, Rock Records senior VP Dean success of the show, “the figures speak
WORLD MUSIC Philip Kung, is to participate in a panel  Shueh, and China Record Corp. GM Dingxi- for themselves,” and he says exhibition
% TIERRA GITANA * GIPSY KINGS * NONESUCH 311 about breaking artists. ang Li are scheduled to speak at a session on space is up from 1,962 square meters last
HMV’s flagship Hong Kong store, the development of China’s recording indus- year to 3,009 square meters this year. He
« THE HOT 100 - meanwhile, will promote releases by  try. Garnett will also participate in a panel on also cites a 25% increase in exhibitors.
% ALWAYS BE MY BABY » MARIAH CAREY * COLUMBIA 761 artists performing at MIDEM Asia, offer  new technologies and rights administration. The rise in European participation, he
related “unplugged” acoustic sets and A key issue for MIDEM Asia organiz- says, is due to the fact that “Europeans
ADULT CONTEMPORARY egl artist signings, and otherwise heighten ers will be the level of attendance this are more and more interested in doing
* BECAUSE YOU LOVED ME * CELINE DION - 550 MUSIC awareness of the convention. British jazz  year from Asia-Pacific countries. Indus- business with the Asian market. Asia will
ADULT TOP 40 singer Salena Jones will perform at an  try professionals from North America, be the biggest market in the world.”
* BECAUSE YOU LOVlE’D ME -OCELINE DION * 550 MUSIC 68| HMV-sponsored showcase May 15.
BMG Music Publishing Worldwide
COUNTRY 28 president Nick Firth \yill offer a keynote
* YOU WIN MY LOVE * SHANIA TWAIN * MERCURY NASHVILLE address May 14 on Asian music business s t Ik 0 H I Of Ac I
developments and challenges. Music pub- por s a n ee s n
DANCE / CLUB PLAY 25| lishing is also strongly represented by ex- - -
* MAKE THE WORLD GO ROUND * SANDY B. * CHAMPION hibitors, including the local affiliates of T th P R t R k
DANCE /| MAXI-SINGLES SALES Warner/Chappell and EMI Music Pub- en ower a Ios a n Ings
* AIN'T NO NIGGA / DEAD PRESIDENTS 25| lishing, and conference panelists.
JAY-Z + ROCAFELLA/ FREEZE The Asia-Pacific regional director of inter- This story was prepared by Marc Schiff-  topped the list, besting the field of 16 for-
LATIN 35 national copyright organization CISAC, Kwee man, Airplay Monitor staff reporter. mats and garnering its highest power ratio
* ELCIRCO * LOS TIGRES DEL NORTE * FONOVISA Tiang Ang, for instance, will lead a session co- in the study’s 10-year existence, despite a
organized with the Composers and Authors Adult contemporary, sports, and ratings decline and the defection of a num-
R&B 22| Society of Hong Kong. Another panel, also pre- oldies/eclassic rock led the radio format  ber of AC stations.
k] TEACROSSROADST |BONETHUGSNLIARMOINY PRCTAES sented with CASH, will offer details of the new- pack in terms of sales strength in the 1995 “The fact that [AC] targets the 25-54
RAP ly formed Confederation of Asian Composers. breakdown of “power ratios,” which track  demo as well as it does and is so long es-
& THA CROSSROADS + BONE THUGS-N-HARMONY * Ruthiess 21 Asia-Pacific independent labels signed a format’s earning power by analyzing sta-  tablished really makes it an extremely vi-
up to exhibit include Japan’s Pony tion revenues against rating shares. able format,” says George Nadel Rivin, a
ROCK /| MAINSTREAM ROCK TRACKS 67 Canyon, King Records, and Avex and Tai- If a single rating point is worth $1 mil-  partner with Miller, Kaplan. “In a lot of
* WHERE THE RIVER FLOWS * COLLECTIVE SOUL * ATLANTIC wan’s expanding Rock Records. lion in a given market, for example, then  cases, the established AC in the market
The region’s leading—and highly com- an AC station, with its format’s 1.49 ratio, haslong-developed relationships and is re-
ROCK / MODERN ROCK TRACKS 671 petitive—video music services, MTV Asia could be expected to earn $1.49 million for  ally the model of consistency, and consis-
bt EA B2l R ST S A and Channel V, will have high-profile a 1.0 share. The power ratio study is re-  tency is important in maintaining the sales
. TOP VIDEO SALES * stands this year, as they did in ’95. leased annually by the North Hollywood, level that yields a strong power ratio.”
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B BY MELINDA NEWMAN

NEW YORK—David Sonenberg,
manager of the Fugees, Joan Os-
borne, Spacehog, and the Spin Doc-
tors, has launched DAS Records, a
Mercury Records imprint.

The spring-
board for the la-
bel is the sound-
track to “When
We Were Kings,”
a Sonenberg-pro-
duced documen-
tary that chroni-
cles 1974’s title
fight in Zaire be-
tween Dboxers
Muhammad Ali and George Fore-
man, dubbed “The Rumble In The
Jungle.” The film, which will be re-
leased by PolyGram Films, won a
special grand jury award for artistic
excellence at this year’s Sundance
Film Festival.

The soundtrack will include two
new songs, including one by the
Fugees, as well as never-before-re-
leased live material from James
Brown, B.B. King, the Jazz Cru-
saders, the Spinners, and other
artists who performed at a 1974
Zaire music festival held in conjunc-
tion with the prize bout.

SONENBERG

DAS Records Launching With
S’track To Ali/Foreman Film

“I've received many offers in the
past to do a label, and I’'ve never re-
ally been interested,” says Sonen-
berg. “This project has just captured
my imagination. What happened to
me to change my mind was two
things: I got this title track, which I
thought was just too good for words,
combined with the Fugees writing a
monster rap track that I think will
have tremendous appeal.

“I believe this record will sell 5-
plus million copies. In the context of
that, I've just been sensible and
thought I might as well put this on
my own label.”

Other than a live Brown album
culled from the 1974 Zaire concert,
Sonenberg hasn’t decided on other
projects or signed any artists for his
label.

“If this soundtrack does what I
think it will, then it’s going to provide
a significant amount of financing to
go after some real things,” he says.
“But I'm not going to sign an act just
because I've got a record label. The
act is going to have to personally
blow me away.”

Mercury Records president/CEO
Danny Goldberg admits that he
knew the only way to get the “When
We Were Kings” soundtrack was to

(Continued on page 80)

Studio Owners Protest NPR Going
Against D.C. Commercial Facilities

H BY BILL HOLLAND

WASHINGTON, D.C.—National
Public Radio, hobbled by a Congress
intent on cutting the public broadcast-
ing budget, has opened to public use
its state-of-the-art, _ _
$1 million-plus [
recording studio [ N@@
and mastering lab. l - -
The move, which

suddenly puts NPR in competition
with the more than 30 full-time com-
mercial recording studios here, has
sparked a strong response from studio
owners.

While some in the music community
think the superstudio, one of the most
technically advanced in the country,
will increase Washington’s visibility
and stature as a mid-Atlantic record-
ing center, others, especially the big-

ger studio owners, are incensed at
what they see as unfair competition.

Because Studio 4A was built two
years ago through NPR’s clout—with
grants from nonprofit groups as well
as “in-kind contribution” gifts from
major stucio equipment manufactur-
ers in support of public radio—the
howls of protest focus on the unfair-
ness of the decision.

“It’s as if the U.S. Air Force, with all
its ties to airplane manufacturers,
built a new superjet and then an-
nounced, ‘Oh, we’ve decided to go into
the commercial airline business,” ”
says one local studio owner. “It doesn’t
seem fair.”

Fair or not, the NPR move does not
violate the public broadcasting char-
ter and is legal, according to NPR
lawyers and outside tax experts,

(Continued on page 38)

DVD Copyright Issues Remain Unsettled
Thomson, Toshiba Still Planning Fall Releases

B BY SETH GOLDSTEIN

NEW YORK—If and when the first
DVD players arrive at retail this fall,
they’ll do so without the copy-protec-
tion legislation sought by the Motion
Picture Assn. of America and the
Consumer Electronics Manufactur-
ers Assn.

In March, MPAA and CEMA re-
leased a legislative outline that was to
lead to a bill capable of being enacted
into law this year. However, the
MPAA/CEMA anti-copy proposal, de-
signed to protect digitized movies from

being copied onto analog tape, was vig-
orously opposed by another trade
group, the Information Technology In-
dustry Council (Billboard, April 13).
“It just doesn’t work for comput-
ers,” says ITIC communications direc-
tor Jan Goebel. ITIC, MPAA, CEMA,
and the Recording Industry Assn. of
America met April 29 to begin resolv-
ing their differences—but agreed only
to meet again June 3. Despite rumors
that ITIC would walk away in a huff,
“no one threw down the gauntlet,” says
CEMA spokeswoman Cynthia Upson.
“No one’s digging in their heels at this

The Puck Stops Here. Mobile, Ala.-based label Integrity Music and Word
Records and Music have entered into a long-term distribution agreement via
Word Distribution. Pictured in the front row, from left, are Robert Brenner, VP of
trade sales, Integrity Music; Jerry Weimer, COO, Integrity; and Mark Funderburg,
VP/GM, Word Distribution. In the back row, from left, are Lucy Diaz, VP of
marketing, Integrity; Mike Coleman, president/CEO and chairman, Integrity; ana
Roland Lundy, president, Word Records and Music.

Levy To Head Chrysalis N.A.

Publisher Replaces Tom Sturges

B BY RV LICHTMAN

NEW YORK—Veteran publisher
Leeds Levy has taken over the helm of
the North American unit of the
Chrysalis Music Group Inc.

Levy, who has been operating
Leeds Entertainment for the last four
years as an independent publisher in
partnership with music print giant Hal
Leonard, replaces Tom Sturges, who
left the company suddenly April 26 af-
ter 10 years, the last four of which he
spent as president.

According to an announcement of
his departure, Sturges told his staff

TV, Movie Music Honored At 11th ASCAP Awards

Randy Newman Lauded For Lifetime Achievement, ‘Toy Story’

B BY DOUGLAS REECE

LOS ANGELES—Composer/per-
former Randy Newman received the
first Henry Mancini Award for life-
time achievement at the 11th annual
ASCAP film and television awards
ceremony held at the Beverly Hilton
Hotel here April 23.

Newman picked up his second hon-
or of the night for his contribution to
the film “Toy Story.” He has won two
other ASCAP awards: in 1990, for top
box-office film “Parenthood,” and in
1994, for top box office film “Maver-
ick.” Newman has been a member of
ASCAP since 1984.

The Henry Mancini Award, honor-
ing the late composer, replaces the

Golden Soundtrack Award given at
previous ceremonies.

Presenting the award to Newman
were film directors Ron Howard and
Barry Levinson; TV producer/director
Stephen Bocheo; DreamWorks SKG
Music co-head Lenny Waronker, New-
man'’s longtime friend; and Newman’s
brother Alan.

Morton Gould, the composer,
arranger, pianist, and conductor who
passed away in February, was remem-
bered at the ceremony. Gould served
on ASCAP’s board of directors for
more than 36 years and was president
of the society for eight years. He was
the recipient of a Grammy and a
Pulitzer Prize for music.

In the regular awards categories,

Jonathan Wolff took home awards for
themes in the top TV series category
for “Caroline In The City,” “Married. . .
With Children,” and “Seinfeld,” as well
as an honor for most-performed
themes, making him the big winner for
the night.

Composers Dan Foliart and James
Newton Howard were each recognized
with three awards. Foliart won for
most-performed TV themes and for his
work on “Roseanne” and “Home Im-
provement.”

Newton Howard was honored for his
work on “Outbreak” and “Waterworld”
in film and for “E.R.” in television.

Bill Conti, who received 1995’s Gold-
en Soundtrack Award, extended his

(Continued on page 20)

that he decided to forgo negotiations
or an extension of his present deal be-
cause of creative differences regard-
ing the direction and expansion of the
company’s publish-
ing operations in
the U.S.

In a prepared
statement issued
April 26 from
Chrysalis Music’s
headquarters in
the U.K., chief ex-
ecutive Steve
Lewis said, “It had
become clear to both Tom Sturges and
I that we had different ideas as to the
way forward for Chrysalis.”

Commenting to Billboard, Sturges
admits to differences of strategy but
also indicates a personality conflict
with Lewis, who joined the 25-year-old
publishing unit three years ago.

“We tried to make it work, and in
some ways it did,” he says. “They’re on
a very fast track, and 14% growth each
year was not good enough for them.”

According to a press statement, re-
leased April 29 by Sturges, under his
tenure the U.S. publishing arm of
Chrysalis went from five employees
and $1.5 million in gross earnings to 21
employees and $9.5 million gross earn-
ings expected for the current fiscal
year.

Among the hit artists and songwrit-
ers Sturges brought to the company
are Smashing Pumpkins and Andy
Hill. Before joining Chrysalis, Sturges
worked for the publishing unit of

(Continued on page 81)

point in time.”

ITIC has asked IBM executive Alan
Bell to help formulate answers to the
eight technical objections ITIC raised
to the MPAA/CEMA proposal. A fully
crafted response could take six to 12
months. Only then would legislative
talk become serious, sources note.

Meanwhile, two manufacturers,
Thomson Consumer Electronics and
Toshiba, continue to promise delivery
of their players in September or Octo-
ber. Thomson’s introduction will be ac-
companied by a selection of DVD
movies from Warner Home Video.

ITIC thinks the going will be slow.
“We like voluntary standards,” says
Goebel, but she acknowledges that
“even with all the white hats, it’s still
possible for the bad guys to circumvent
protection. So we agreed there need to
be stronger copyright laws. That takes
time.” As for when, she says, “I don’t
think anyone has set a time for this to
be resolved. This is Washington.”

Warner, the strongest voice for
DVD in Hollywood, has proposed a
“gentlemen’s agreement” that would

(Continued on page 80)

FoxVideo Sales
Breathe New Life
Into ‘Exhale’

B BY SETH GOLDSTEIN

NEW YORK—FoxVideo can breathe
easy.

Its sell-through release of “Waiting
To Exhale,” an R-rated title that many
observers thought should have been
priced to rent, has delivered in big-city
markets for key retailers, including
Best Buy, Blockbuster, and Trans
World Entertainment. For Block-
buster, in fact, “Exhale” may outrace a
fast-moving pig.

“It could conceivably surpass ‘Babe’
when all the shouting has died down,”
says Blockbuster spokesman Wally
Knief. “ ‘Waiting To Exhale’ has gone
way beyond our expectations. We’ve
had to reorder several times.”

So have others. Bob DeLellis, presi-
dent of 20th Century Fox Home En-
tertainment, estimates that more than
50% of the 4 million copies shipped as
of the April 23 street date had been
snapped up a week later. There were
“stock-outs” in various regions, he
adds.

DeLellis credits FoxVideo’s ability
to sell direct for much of the title’s suc-
cess. “We were able to place it demo-
graphically, based on our internal re-
search.” Wal-Mart and Caldor are
among the mass merchants that take
delivery from Fox’s duplicator, Rank
Video Services America, rather than
from wholesalers.

Record chains were also able to find
the hot spots for “Exhale,” which stars
Whitney Houston and Angela Bassett
and chronicles the relationships of
four black women in Phoenix. “The
key was putting it in the right stores,”
says Trans World Music video buyer
Mark Galeo. Trans World focused on
urban locations, where sales of the
best-selling “Exhale” soundtrack have
been strongest.

The movie seems to have breathed
new life into the album. According to
SoundScan, 56,000 CDs were sold dur-
ing the week of April 21, and 65,000

(Continued on page 80)
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U.K. C’right Changes Challenged

Broadcast Royalty Scheme Faces Revision

B BY JEFF CLARK-MEADS

LONDON—The U.K.’s most significant
copyright amendments in a decade are
sinking deeper into a mire of complexity,
with no real end in sight, despite repeated
promises of action by the government.

The government’s first draft of the pro-
posed legislation was published in March
1995 and caused a welter of protest from
artists, managers, and record companies,
who felt it was too vague and potentially di-
visive (Billboard, April 8). A much-delayed
second draft is said to be due later this
month.

However, in the meantime, artists and
record companies have come to their own
solution on one issue raised by the legisla-
tion but have opened a can of worms on one
of its implications. Now, as an added twist,
another group of artists is both introducing
a further challenge to the established order
of broadeast royalty payments and taking
the debate to an international stage.

These issues have been raised by a draft
law, the Copyright and Rights of Perform-
ers Regulations 1995, often called “the
Rental Directive” because of the European
Union document that precipitated it.

The first draft of the regulations con-
tained a provision giving artists a legal right
to broadcast income for the first time. His-
torically, only record companies have re-
ceived income from broadcasters, although
they voluntarily gave 32.5% of such rev-
enues to artists. A total of 20% of revenues
went to named performers, and the remain-
ing 12.5% went to the U.K.’s Musicians’
Union for distribution to session players.

The status of broadcast royalty payments
to writers and publishers will not be affect-
ed by the proposed new law. However, in
giving artists a right to payments for the

first time, the draft regulation said that per-
formers should receive a “reasonable” pro-
portion of broadcast revenues, without
defining what “reasonable” might be.

Despite this vagueness, record compa-
nies’ collecting society Phonographic Per-
formance Limited and the Assn. of United
Recording Artists agreed on a 50-50 split
(Billboard, Dec. 9, 1995).

Although it has solved one area of dis-
pute, this agreement has precipitated a new
area of confusion. Under the draft legisla-
tion, all artists on a record have an individ-
ual right, meaning that PPL’s traditional en
masse payment of 12.5% to session players
would be outlawed.

A PPL spokeswoman says the organiza-
tion is awaiting instruction from artists’ rep-
resentatives as to what proportion of rev-
enues should now be given to named
performers and what should go to others on
each record.

“It would be simple with somebody like
Take That,” she explains. “Five members,
and they each get one-fifth. But what if a
five-member band brings in a 10-piece per-
cussion session? They have to tell us who is
going to get what.

“We have tried to suggest ways in which
this might work, but they have to tell us
what they want.”

The spokeswoman adds that PPL be-
lieves the amended version of the regula-
tions “will not be much changed” from the
original.

However, James Fisher, general secre-
tary of the International Managers Forum,
the parent body of artists’ group AURA, be-
lieves that there will be one provision in the
second version that will be regarded as a
victory by all sectors of the industry.

The original draft of the regulations left

(Continued on page 77)

Canadian Copyright Changes May
Be Hurt By Backer’s Resignation

H BY LARRY LeBLANC

TORONTO—The future of Canada’s long-
awaited Phase II revision of its Copyright
Act has been thrown into doubt following
the resignation May 1 of one of its key sup-
porters, Deputy Prime Minister/Minister
of Canadian Heritage Sheila Copps.

Phase II was introduced in the House of
Commons by Copps and Industry Canada
Minister John Manley April 23. The bill
would augment the 1988 revisions to the
1921 Canadian Copyright Act. Among the
proposed measures are neighboring rights;
a home-taping levy; and exemptions from
copyright laws for nonprofit education in-
stitutions, libraries, archives, and muse-
ums, as well as people with perceptual dis-
abilities.

The bill had been expected to take six
months to undergo its three House of Com-
mons readings and passage in the Senate
before becoming law. With Copps’ resigna-
tion, sources expect this might not tran-
spire until year’s end.

“Copps’ resignation will certainly delay
the bill,” says Brian Chater, president of
the Canadian Independent Record Produc-
tion Assn. “And there’s some crucial time
lines here. The Liberals might call an elec-
tion next spring [in effect killing the bill].
We have to get [the bill] through before
then.”

Copps was instrumental in reaching a
compromise between the music industry
and the private radio sector concerning
neighboring rights, under which perform-
ers and producers would be entitled to
royalty payments from those who use
their sound recordings for public perfor-

mance or broadcast. But music industry
associations remain dissatisfied with that
compromise and plan to lobby for further
changes.

Another key component of the Phase II
bill is a home-taping levy to be collected on
an estimated 45 million blank audio cas-
settes. Proceeds will be distributed to com-
posers, lyricists, performers, and produe-
ers of sound recordings through existing
associations. The Copyright Board will de-
termine the amount of the levy.

The proposed Phase I amendments also
introduced statutory damages that guaran-
tee a minimum award once copyright in-
fringement is proven, including a “wide in-
Jjunction” that covers a broader range of
copyright protection than court injunctions
usually give.

“Getting improvement in legal remedies
for infringement is an important break-
through,” says David Basskin, president/
CEO of the Canadian Musical Reproduc-
tion Rights Agency. “Historically, Canadi-
an lawmakers have been reluctant to set
damages levels. Statutory damages will let
courts go to $20,000 [Canadian] per in-
fringement without proof of actual loss.”

If Phase I1 is passed, Canada will be able
to become a signatory to the Rome Conven-
tion, now ratified by 50 countries.

Copps, a Liberal Party member, left
her House of Commons seat after there
were repeated calls for her to make good
on a campaign promise to resign if the
government failed to serap the Goods
and Services Tax. Lucien Robillard, min-
ister of citizenship and immigration, has
assumed the Canadian Heritage portfo-
lio.

China Cited For
Failure To Comply
With Piracy Laws

B BY BILL HOLLAND

WASHINGTON, D.C.—The Recording
Industry Assn. of America and other
copyright groups are commending act-
ing U.S. Trade Representative Charlene
Barshefsky for pressuring China to live
up to its 1995 agreement to enforce anti-
piracy laws and close down pirate CD
factories.

On April 30, Barshefsky put China on
the U.S.’s trade hit list as a Priority For-
eign Country under the Special 301 pro-
visions of U.S. trade law, citing China’s
failure to live up to the landmark en-
forcement agreement and charging that
the nation had allowed the number of pi-
rated CDs produced in South China fac-
tories to increase.

China was taken off the Special 301
list last year in anticipation of enforce-
ment of the agreement.

COMPLETION OF REVIEW IS URGED

“I applaud Ambassador Barshefsky,”
says Jay Berman, chairman/CEOQ of the
RIAA. “In the RIAA’s view, China has
failed to deal effectively with the opera-
tion of the CD plants.”

Berman urged the USTR to complete
its review of China’s faltering implemen-
fation and to announce the results of its
one-year enforcement monitoring
process.

Unless China makes dramatic im-
provements in the near future, USTR
may begin enforcement proceedings, in-
cluding the threat of sanctions. The pira-
¢y problem may also jeopardize China’s
most-favored-nation trade status with
the U.S. (Billboard, April 27).

Last year, before China signed the
agreement, the U.S. threatened to im-
pose more than $1.08 billion in trade
sanctions against the Asian giant, which
would put China’s ability to become a
partner in the World Trade Organiza-
tion in jeopardy.

The WTO'S Trade-Related Aspects of
Intellectual Property Rights (TRIPS)
enforcement proceedings are becoming
an important part of the U.S. arsenal of
trade weapons used to reduce losses
from piracy. U.S. copyright industries
lose an estimated $18 billion-$20 billion
annually to worldwide copyright piracy;
Chinese piracy costs U.S. industries an
estimated $2.32 billion annually, accord-
ing to the International Intellectual
Property Alliance, with estimated losses
of sound recording sales at about $300
million.

PRIORITY WATCH LIST

No other country made the USTR’s
Priority Foreign Country list, but
Turkey, Argentina, the European
Union, Indonesia, Korea, India, Japan,
and Greece were placed on the Priority
Watch list due to enforcement con-
cerns.

Japan was cited for its failure to pro-
tect pre-1971 recordings in its copyright
law, which has cost the U.S. record in-
dustry $500 million per year due to
unauthorized compilations (Billboard,
Feb. 24).

The RIAA also commented on two
countries added to lower-priority watch
lists: Paraguay, with a $20 million per
year level of recorded music piracy, and
Bulgaria, which has taken few steps to
curb the production and export of illegal
CDs. According to the RIAA, recent dis-
cussions with Bulgarian officials have
been positive.

® M) Senior VP/General Counsel: Georgina Challis
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A Platinum Affair. Jive executives present R. Kelly with plaques from the
Recording Industry Assn. of America after he performed for a sold-out crowd at
the Continental Airlines Arena in East Rutherford, N.J. The Jive recording artist
received platinum awards for the singles “Down Low (Nobody Has To Know)”
and “You Remind Me Of Something,” a double-platinum plaque for his current
self-titied album, and a quadruple-platinum plaque for his 1994 album “12
Play.” Pictureq, from left, are John Satter, senior VP of pop promotion; Jazzy
Jordan. VP of black music marketing; Tom Carraba, VP of marketing and sales;
Barry Hankerson, Kelly's manager; Kelly; Wayne Williams, VP of A&R; Barry
Weiss, presidert; Larry Khan, VP of R&B promotion; Janet Kleinbaum, senior
director of artist development and video promotion: and Jeff Fenster, senior VP

of A&R.

COUNTRY -

Zoe Shatters Her
Image On Wired
Album ‘Hammer’

H BY DOMINIC PRIDE

LONDON—Will the real Zoe
please stand up?

_
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ZOE

Five years ago, the world knew
Zoe Pollock as the charming, inno-
cent voice behind the breezy dance-
pop single “Sunshine On A Rainy
Day.” Yet if her latest album,

(Continued on page 15)

Cohl’s Next Adventure To Promote U2 World Tour
Canadian Company Beats Consortia In Bidding War

B BY FIONA HARLEY

LONDON—Principle Management's
selection of Canadian-based tour pro-
ducer Michael Cohl to promote U2’s
next world tour has caused a stir in the
live-entertainment industry.

It has disappointed the band’s usual
agents in the U.K. and the U.S. and
surprised two consortia involved in the
bidding process. “If you instigate a
tendering process, it’s to create a level
playing field.” says London-based
Harvey Goldsmith, who teamed with
Premier Talent (U2’s U.S. agency for
many years) and promoters Metropol-
itan-Ogden and Marek Lieberberg.
“This was clearly not a level playing
field.”

However, Principle Management’s
Paul McGuinness, manager of 12,
says the one-stop use of such compa-
nies as Cohl’s the Next Adventure is a
route increasingly being taken by the

world’s top acts. He cites tours by the
Rolling Stones and Pink Floyd han-
dled by Cohl, who was then CEO of
Canada’s BCL Entertainment Corp.,
which includes Concert Productions
International.

Cohl formed the Next Adventure in
Toronto earlier this year, after he and
several other executives left BCL,
(Billboard, Jan. 6), which is owned by
Labatt Brewing Co. Ltd. “Global pro-
moting and producing of tours is the
contemplated core activity of TNA,”
said its president, Arthur Fogel, at the
time. Fogel was previously president
of Concert Productions International.

“I am very excited to be involved in
U2’s next tour,” Cohl said in a state-
ment to Billboard. “The show, I'm
sure, will be fantastic and a great fol-
low-up to Zoo-TV, which was one of
the greatest shows ever.” The tour is
expected to begin next spring.

After the initial round of bidding, in-

cluding a proposal from ICM/Fair
Warning/Wasted Talent with 17-year
U2 agent Ian Flooks, two consortia
were invited to Dublin in March to
make face-to-face presentations to
Principle: U.S. agency CAA, with pro-
moter/partner Bill Graham Presents,
and the Premier/Goldsmith/Metropol-
itan-Ogden/Lieberberg group.

In a surprise development, CAA has
been named as the Next Adventure’s
partner in the project but has yet to
confirm or deny its participation.

Certain financial parameters were
said to have been outlined by Principle
Management for the tour, including
100 show days, $45 tickets, and a $50
million guarantee for production costs.
The Next Adventure’s bid of $115 mil-
lion reportedly exceeded the next
highest offer by more than $20 million.

PolyGram executives expect deliv-
ery of a new U2 album for Island
Records in 1996.

LATIN -

Estefan Embraces Her ‘Destiny’
Epic Blitz Includes Olympic Tie-In, Tour

H BY LARRY FLICK

NEW YORK—As the June 4 release
of Gloria Estefan’s first collection of
original English-language songs in

ESTEFAN

nearly six years approaches, Epic
Records is preparing a multifaceted
marketing blitz that aims to increase
her status as one of the world’s premier
artists.

In fact, Epic executives say they are
making a year-plus commitment to
“Destiny,” Estefan’s 11th album for
the label, that includes a worldwide
tour, an HBO concert special, and par-
ticipation in the 1996 Summer Olympic
Games.

“It’s great to have her back,” says
Epic president Richard Griffiths. “Glo-
ria is one of those rare artists who is
loved by everybody, and that allows us
to do a lot of event-oriented market-
ing.”

With “Destiny,” Estefan follows two
Afro-Cuban albums, 1993’s “Mi Tier-
ra” and 1995’s “Abriendo Puertas,” as
well as “Hold Me, Thrill Me, Kiss Me,”
a set of pop covers released in 1994. Re-
spectively, the releases sold 928,000,
269,000, and 1.4 million units in the
U.S., according to SoundSecan. “Des-
tiny” combines the cultural essence of
Estefan’s Latin recordings with radio-
friendly pop melodies and lyrics. “To
me, it’s an appropriately titled album,
because I've often believed that was
part of the greater plan of my musical
life: to unite these two worlds,” the
singer says.

The first chapter in the story of

“Destiny” began March 26, when the
single “Reach” became available for ra-
dio and club airplay. Since then, the
cut, co-written by Estefan with famed
tunesmith Diane Warren, has sold
23,000 copies, according to SoundScan,
and this week it is bulleted at No. 58 on
the Hot 100 Sin-
gles chart. Co-
produced by the
singer’s husband
| and manager,
Emilio Estefan,
| with Lawrence
Dermer, the an-
themic ballad sports multiformat
remixes that include disco-spiced ver-
sions by David Morales and Pablo Flo-
res and funk/hip-hop interpretations
by England’s Love To Infinity.
“Reach” doubles as the theme to the
1996 Summer Olympic Games, which
begin in Atlanta July 19 and will be
televised on NBC. The network has
been playing the song in all Olympic-
related on-air promotions since April 1
and will continue to do so until the
Games’ closing ceremonies Aug. 4, at
which Estefan is scheduled to perform.
Radio reaction to “Reach” has been
strong, with 146 pop and AC stations
playing the track, according to Broad-
cast Data Systems. Erik Bradley, mu-
sic director at top 40 WWBM Chicago,
describes the single as a “classic Gloria
Estefan ballad, with the potential to
connect with both young and mature
audiences. The Olympic tie-in seems to
guarantee that it’ll be huge, though I
think it would go far regardless.”
Retail will enter the picture in June,
with an equally bright forecast for the
project. “The single is doing a slow
build for us at this point, but we expect
it to do consistently well until the al-
bum drops,” says Dana King, buyer for
CD Express, an outlet based in Boston.
“Gloria Estefan is no longer as depen-
dent on hit singles as other artists. Her
fans are waiting for the album, which I
expect will be a smash.”
One of the key selling factors of
“Destiny” is that it will be an enhanced
(Continued on page 80)
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Artists & Music

B BY MOIRA McCORMICK

CHICAGO—*In an old house in
Paris that was covered with vines,
lived 12 little girls in two straight
lines . .. The smallest one was
Madeline.”

Parents have /_u
been reading
those immortal
lines to children
since 1939, when
Ludwig Bemel-
mans’ timeless 4
picture book MADELINE
“Madeline” was
published. It has since sold millions
of copies around the world, as have
its five sequels, according to a
spokeswoman for “Madeline” pub-
lisher Penguin Books.

The enduring popularity of the
franchise has not gone unnoticed
within the entertainment industry.
These days, there are a wealth of

Kid Rhino The Latest To Tip
Its Hat To Timeless Madeline

“Madeline” properties from which
parents and children can choose, are
including CDs, home videos, and
CD-ROMs.

The newest are audio releases
from Kid Rhino and DIC Toon-Time
Audio: the song album “Hats Off To
Madeline” and the read-along
“Madeline And The Dog Show Sto-
rytime Adventure.” The Kid Rhino
titles contain music from the award-
winning TV series, while the read-
along is from a popular TV episode.

Meanwhile, last fall, Sony Won-
derreleased an album titled “Made-
line’s Favorite Songs,” featuring
music culled from six original
“Madeline” TV specials that preced-
ed the series.

“As we started becoming involved
with this project, we found Made-
line’s [sphere of influence] amaz-
ing,” says Sheila Dennen, product
manager for Kid Rhino. “She’s been

(Continued on page 73)

Chuck’s Jamz. Chuck D, founder of Public Enemy, has formed the Slam Jamz
label through an agreement with Columbia Records Group. The label will
concentrate on the development of rap music and will feature EPs and singles by
new and developing artists. The label’s first release, an EP from rap trio Hyenas
In The Desert, is due in June. Pictured, from left, are Don lenner, chairman,
Columbia Records Group; Phil Nelson, GM, Slam Jamz; Chuck D,
owner/president, Slam Jamz; and Michael Mauldin, executive VP, black music,

Columbia Records.

RECORD COMPANIES. John Ingrassia
is promoted to senior VP at Colum-
bia Records Group in New York. He
was VP of special projects.

Will Botwin is named senior VP
at Columbia Records in New York.
He was head of his firm, Side One
Management.

Karen Moss is promoted to senior
VP/national director of publicity at
Warner Bros. Records in New York.
She was VP of publicity.

Maureen Crowe is named VP of
A&R of soundtracks for Arista
Records in Los Angeles. She was VP
of soundtracks for Columbia
Records.

Sandy Neese is promoted to se-
nior VP of media relations at Mer-
cury Nashville. She was VP of com-
munications.

Atlantic Records in New York pro-
motes Andi Ferrara to senior direc-
tor of artist relations and Pat Creed
to director of product development.

INGRASSIA

They were, respectively, director of
artist relations and product manag-
er.
Diane Doebele is promoted to se-
nior director of legal and business af-
fairs at BMG Entertainment in New
York. She was director of legal and
business affairs.

Julie Gordon is appointed senior
A&R executive at the Enclave in
New York. She founded and was
publisher of the tip sheet Gordon’s
Flash.

Lars Murray is promoted to di-
rector of new media at Rykodisc in

EXECUTAVE

Boys Choir Of Harlem Raises Its Voice

Contemporary Album Marks 127th Street Records Debut

N BY TERRI HORAK

NEW YORK—With “BCH: Up In
Harlem,” Unencumbered Entertain-
ment Group marks not only the debut
release on its 127th Street Records
but the first album of contemporary
music by the illustrious Boys Choir
Of Harlem.

A key goal of the parent company,
formed by industry marketing execu-
tive and BCH manager Rick Levin
with producer Vaughn Halyard, is to
bring the choir to the forefront of pop
music. The 127th Street imprint,
meanwhile, is designed to fund the
Choir Academy of Harlem, the coed
college-preparatory school for grades
4-12 at which the choir is now based.

“Our initial motivation in signing
the choir was that we needed to break
through at radio and video to make it a
commercial success and help raise the
funding,” Levin says. “We knew the
choir could do it; it was just a matter of
who was going to do it for them.”

The title-track single shipped to ur-
ban radio April 23, and the video went
to 150 outlets April 1. BET is among
the video outlets already playing the
clip, and BCH is scheduled to appear
next month on the channel’s “Video
Soul” program. The label is shipping
an electronic press kit that includes
the video and a “making-of”’ segment.

Levin, Halyard, and Dr. Walter J.
Turnbull, BCH’s founder and director,
served as executive producers on the
album. “The Boys Choir Of Harlem
has more than one side,” Turnbull
says. “We have a lot of very talented
kids who can do a lot of different types
of music, so we're particularly excited
about expanding in this area.”

Halyard, who produced the album
and co-wrote half the tracks, including
the title track, says people might be
surprised when they hear it. “It’s not
what anyone expects from BCH; it has
awhole different flavor. It has kind of a
Brooklyn feel, with the beats,” he says.

With a multiyear distribution deal
with Alliance Entertainment in place
(Billboard, April 20), 127th Street’s
“Up In Harlem” will hit stores May 14.

Given BCH’s 27-year history, the

MoSS CROWE
Salem, Mass. He was manager of
special projects.

Mercury Records in Los Angeles
names Ruth Richards manager of
artists and repertoire, West Coast,
and promotes Lellie Pittman to
manager of media and artist rela-
tions, West Coast. They were, re-
spectively, regional talent scout for
RCA Records and assistant to the
VP of media and artist relations,
West Coast.

H.O.L.A. Recordings in New York
names Al “Butter’” McLean direc-
tor of A&R and Kadi Agueros mar-

TURNTABLE

release is bound to attract media at-
tention, but Levin and Halyard believe
it is important to stick with marketing
basics. “We need to start with the sin-
gle to raise their visibility in the core
demo of 15-34,” Halyard says.

At retail, Levin and Halyard say.
the label is focusing on one-stops and

BOYS CHOIR OF HARLEM

independent stores to “get a good
groundswell going. We have some
crossover potential, but we really need
to start in the R&B camp,” Halyard
explains.

With Alliance, Levin adds, the par-
ties will make a serious effort to get
the album stocked in stores’ R&B or
pop sections, not gospel, which is
where BCH’s previous album, on
EastWest Recordings, was filed.

“In this genre, as far as the public is
concerned, we have no qualms admit-
ting that this is a new artist, and that’s
why we started with a song like ‘Up In
Harlem,” ™ Halyard says. “We're going
to follow it with a remix that has some
Jjeep beats and a real solid hip-hop feel
to it, so hopefully it will boom jeeps all
summer long.”

In addition to Halyard’s tracks, the
album, mostly a mix of hip-hop
grooves and ballads, features songs
written by BCH aluninus Tim Battle,
Turnbull, and others,

BCH will play 140 dates around the
world this year, including perfor-
mances in South Africa in late sum-
mer. Promotional dates in U.S. cities
are in the planning stages as well.

The principals at Unencumbered
say that television and motion picture
projects are in development.

While Unencumbered plans to re-
lease a number of albums on its other

imprints from a variety of acts this
year, Levin and Halyard are already
looking to the next BCH project on the
127th Street label. “Can you believe
that the Boys Choir Of Harlem, which
probably does three gigs a day around
Christmas every year, has never had a
Christmas album?” Levin asks. Hal-
yard adds, “We're talking about doing
a classic Christmas album, something
you have to buy every two years be-
cause somebody stole yours.”
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Perhaps best known for his work as
producer of Stevie Wonder’s Grammy-
winning “Conversation Peace” and
“Stevie Wonder: Music From The
Movie Jungle Fever” albums, Halyard
also worked with Jimmy Jam and Ter-
ry Lewis for a number of years. Most
recently, he was senior director of
A&R and staff producer for Columbia
Records.

Levin’s background includes a stint
as VP of marketing at RCA Records,
though he has run his own marketing
and merchandising companies in the
music and motion picture industries
for many years. He has developed pro-
jects for New Kids On The Block and
Yanni, among others.

Turnbull founded BCH as the Eph-
esus Church Choir Of Central Harlem

(Continued on page 73)

FERRARA

NEESE

keting manager. They were, respec-
tively, creative manager at JB Music
Publishing and promotion director
for Loud Records.

Cary Vance is appointed senior
director of promotion at Robbins
Entertainment in New York. He was
national director of promotion at
Profile Records.

Steve Rogers is promoted to di-
rector of online services at American
Recordings in Burbank, Calif. He
was Internet manager.

PUBLISHING. Brian E. Rochlin is

DOEBELE

GORDON

named copywriter at Warner Bros.
Publications in Miami. He was prod-
uct manager at the Coconut Grove
Recording Co.

Steven Ray is promoted to senior
director of creative at Windswept
Pacific in Los Angeles. He was direc-
tor.

RELATED FIELDS. Emily Simonitsch
is promoted to VP of special markets
for MCA Concerts in Universal City,
Calif. She was director of special
markets.
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Lovett’s On ‘The Road To Ensenada’
Curb/MCA Is Stressing The Music, Not The Celebrity

M BY JIM BESSMAN

NEW YORK—*“In the music busi-
ness, if you're unhappy with [the peo-
ple at] your record company—you
don’t have to get off the label,” says
Lyle Lovett, eyeing Curb/MCA's June
18 release of his sixth album, “The
Road To Ensenada.” “Just stay there
for a while!”

Lovett hasn’t
switched labels,
of course. But
MCA'’s executive
staff has had so
much recent
turnover that
“it’s like chang-
ing labels,” he
says. Luckily, the
new regime is proving as supportive
as the old.

“When I arrived here a month
ago,” says MCA's new marketing
director, Paul Orescan, “everybody
was talking about the Lyle Lovett
record. When I heard it, I knew why.
Not only will his fans love it, but
there’s the potential to bring him
beyond that loyal base and reach
everyone who knows his name. Let's
face it: Lyle's had a tremendous
amount of media exposure, but many

LOVETT

people still may not know his music
or, more important, his stature as a
recording artist.”

Getting that message across, then,
is the focus of MCA's initial push in
the “Ensenada” campaign, which will
be conducted via select interviews
and pre-release concert appearances
at radio industry events. “The record
company still hasn't given up on the
idea of trying to get me on the
radio—which I'm really happy
about,” says Lovett. He performed
last month in Boulder, Colo., at the
fifth anniversary celebration for the
“E-Town” syndicated radio show and
in Seattle at consultant Dennis Con-
stantine’s triple-A programmers con-
ference.

“What I had in mind was going out
and playing,” Lovett adds, “or trying
to let people hear the music without
hearing a lot from me first—because
of the sort of media attention I've had
the last couple of years.”

Lovett, as did Orescan, here
alludes to his unsought tabloid
celebrity resulting from his former
marriage to Julia Roberts. “I've cer-
tainly been overexposed in ways that
had nothing to do with my music, and
just being overexposed at all can
dilute the impact of your work,” he

American Cover Set Displays
Slayer’s ‘Undisputed Attitude’

M BY CHRIS MORRIS

LOS ANGELES—Slayer, that great
exponent of thrash metal Grand Guignol,
is going punk: On June 11, American
Recordings will release “Undisputed
Attitude,” on which the Southern Cali-
fornia band essays a slab of underground
hardcore from the early '80s.

Marc Geiger;, VP of marketing, artist
development, and new media at Ameri-
can, believes that the group’s collection
of punk covers may excite interest in new
quarters of the rock audience.

“I think the existing Slayer fans will
really like and appreciate the record,”
Geiger says. “What we're hoping is that
enough people who dismiss Slayer out of
hand, because they make what was
known as ‘speed metal,” and dismiss the
genre entirely will give a chance to this
record, only because they might say,
‘Hmm, I always had a curiosity about
Slayer, but I didn’t really want to hear
speed metal.’ Well, the truth is that, obvi-

SLAYER

ously, speed metal and real hardcore
punk are not far apart in a lot of ways.”

Bassist/vocalist Tom Araya sees little
difference between punk style and the
high-velocity hard rock with which Slay-
er has made its name.

“[Making the album] was natural,”
Araya says. “When [ listen to this record,
I think, ‘Man, this sounds like us.””

Araya believes that the seeds for
“Undisputed Attitude” were sown in

(Continued on page 34)
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says.
“So it was my idea early on to get
the music out to folks before I start-
ed talking about it widely. So the kind
of advance press I'm doing is pretty
much strictly music-related press,
and I'm talking only to people I've
known a long time who have more of
an overall perspective.
“Any other kind of media exposure,
I feel, might make people who aren’t
already fans less curious about my
music: “We know about that guy!,’ you
know. It makes me less interesting,
artistically speaking, and while my
fans have been so supportive, dealing
with the media in terms of reaching
new people has been my concern.”
(Continued on page 14)

Musings. Muse (Continental Drift, Billboard, Aug. 12, 1995) has signed with
Lava/Atlantic. The Miami-based band is recording its debut at Rumbo Records in
Los Angeles. Shown, from left, are producer/engineer E.T. Thorngren, band
members Gerson and Brett Thorngren, Lava regional A&R executive Kim

tephens, co-managers Peter Freedman and Jose Pulido, and band members
Paul Isaac and Ari Eisenstein.

PEEFTE b vy
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COMEBACK KID: Is is too soon to name Tracy Chap-
man a contender for comeback artist of the year? After a
shaky start upon its November release, the prophetically
titled “New Beginning” is slowly and steadily nearing the
top of The Billboard 200. Bulleted at No. 14 this week, the
album marks her best outing on the pop list since her selt-
titled 1988 Elektra debut topped the chart. Many critics
seemingly erroneously wrote Chapman off after her 1992
album, “Matters Of The Heart,” stalled at No. 53 on The
Billboard 200 and failed to garner

Tracy Chapman’s Renewed Beginning;
Sony Takes Medicine With Patrick

ing to convince Tom Waits to join the tour for selected
dates. Also, Waylon Jennings will play a nurber of main-
stage dates (Billboard, Jan. 27) . .. Mark Isham has signed
with Mark Shimmel Management . . . Look for former
Brownies booker Mike Stuto, who was headed for a gig at
Universal Records, to show up as an A&R exec at Colum-
bia Records . . . Discovery Records has picked up the Finn
Brothers’ self-titled album for distribution in the U.S. The
album from the former members of Split Enz and Crowd-

ed House has been released around

any substantial airplay.

Sales of “New Beginning” seem
completely driven by airplay of the
first single, “Give Me One Reason,”
which continues to climb Billboard’s
Hot 100 and Adult Contemporary
charts. Her last single to chart on
the Hot 100 was “Crossroads,” which

the world (under the name Finn),
but had not found a U.S. home until
now. It will come out June 18. That
is the same day the label will release
“Loup Garou,” a Willy DeVille

Germany: Discovery has also signed
Parlor James, whose members

peaked at No. 90 in 1989. This week,
“Give Me One Reason” goes to No.
10.

“Give Me One Reason” is a great
record: simultaneously sloping, bluesy, laid-back, and sassy;
a song meant to be heard with your hand wrapped arounel
a cold, dewy longneck beer and your mind on that lover who
Just won't treat you right. Unlike the rest of the tunes on
“New Beginning,” which were copyrighted in 1992 or 1994,
“Give Me One Reason” was copyrighted in 1986, which
means it has been lying around awhile, ripening. Chapman
had frequently played the song live, although she had never
recorded it.

Chapman is touring in Europe and will begin a U.S. tour
in late July on the West Coast. The next single from “New
Beginning” will be “Smoke And Ashes.”

FOLLOW—UP: Kevin Patrick, owner of the Medicine
label, is headed for Columbia Records as VP of A&R.
Patrick has been talking with several labels since parting
ways with Giant Records last fall (Billboard, March 30).
The deal allows Patrick to continue to run Medicine as an
indie label that will be distributed through Sony-owned
RED. The first release will be Tuesday’s (7) “Trembie
Under Boom Lights” by Jonathan Fire*Eater. The EP
originally slated to funnel through the Alternative Distri-
bution Alliance, will now go through RED, says Patrick,
with ADA’s blessing.

Medicine’s Green Apple Quick Step will ga through
Columbia. All other current and future Medicine acts, such
as the Cramps, will be independent.

THIS AND THAT: Meat Loaf and MCA Records have
parted ways ... Added for select dates on Lollapalooza’s
second stage are the Melvins, who will appear July 18-
Aug. 4, and new Lava signing the Beth Hart Band, June
27-July 16. According to Lars Ulrich, drummer for Metal-
lica, which will headline the festival, the band is still try-

by Melinda Newman

include Ryan Hedgecock. formerly
of Lone Justice, and Mose Allison’s
daughter Amy. Malcolm Burn is
producing the group’s debut EP

KISSI NG UP: When a Los Angeles Superior Court judge
ordered Stone Temple Pilots lead singer Scott Weiland
to spend at least the next four months at a drug-treatment
center April 29, the judge must not have known that Wei-
land and the band were slated to open the Kiss reunion
tour June 28 in Detroit. The 38,000 tickets for the Tiger
Stadium date sold out in 47 minutes. According to a Kiss
spokeswoman, Kiss is holding the date open for STP in the
hopes that Weiland can make that gig. The Detroit show is
the only spot on the tour that STP is confirmed to play. The
members of Kiss are deciding if the rest of the tour will
include an opening act or be “An Evening With Kiss.” A
decision is expected by Saturday (11), when the next round
of tickets goes on sale.

CH—CH—CHANGES: Starting June 1, Profile Entertain-
ment VP of media Tracey Miller will open her own shop
with offices in New York and Rutherford, N..J. Her clients
will include Profile Entertainment, Run-D.M.C., and
Murphy’s Law ... . David Millman, who was head of pub-
licity at Giant Records before the Revolution, has set up
Millman Heavy Industries, a publicity and marketing
company in Los Angeles. Among his clients is producer
Todd Terry . .. Maria Ferrero, previously with Crazed
Management, is now product manager/publicist for
KMFDM. She is working out of TVT Records’ offices . . .
Ronni Kairey, formerly with EMI Records, is continuing
to work with Jon Secada. She can be reached at 212-447-
6923.

OOPS! Mary McFaul of October Project is managed by
Peter Ciaccia of PC Management, in New York. The incor-
rect management was listed here last week.

album originally released on WEA -
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McKay’s Back With ‘Things That Show’

Shanachie Singer/Songwriter’s Recording Career Revived

Il BY DAVID SPRAGUE

NEW YORK—In the six years since Kris
McKay released her much-vaunted, little-
heard solo debut, the Austin, Texas-based
singer/songwriter has crisscrossed the
country several times, and—in her own
words—"just barely avoided having to
give up and concentrate on real life.”

Those experiences are well-docu-
mented on McKay's long-overdue second
solo album, “Things That Show;” which
will be released on Shanachie June 25.

“Even though I had a lot of great peo-
ple giving me support locally, I was real-
ly near my breaking point,” says the 32-
year-old Texas native. “Things seemed to
be moving in slow motion for me, and I
wondered if they were ever going to move
in real time.”

After stints in such regionally popular
bands as the Wild Seeds (which released
several acclaimed indie sets) and Hun-
dredth Monkey, McKay opted to strike out
on her own in the late '80s. In 1990, two

years after signing with Arista, her debut,
“What Love Endures,” was released.

“It was just the wrong time for that
record,” she says now. “There were about

four triple-A stations in the country, and*

believe me, I visited
all of them.”
Reaching that
format is crucial to
the development
of “Things That
Show;” and it will be
Shanachie’s top
priority, says R.

McKAY Wayne  Martin,
Shanachie execu-
tive VP of artist development.

While the label has yet to decide on an
emphasis track, early response from key
outlets points to the choice of “Too Cool,”
a duet with Matthew Sweet.

“We've played Kris’ work to good
response as far back as the Wild Seeds,
and I fully intend on playing this album,”
says Jody Denberg, PD at triple-A outlet

- BOXSCORE
SEECRCIR ARECRNEN . 10P 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Prece(s) Capacity Promoter
ROD STEWART MGM Grand Garden  April 21 $630,000 1291 Fantasma Prods.
Las Vegas $100/350/335 sellout
R. KELLY UIC Pavilion, April 23-25 $588,069 20634 MAJ Congests
LLCOOL ) University of lllinois $28.50 three Stageright Prods
XSCAPE Chicago sellouts
SOLO
B0B SEGER America West Arena  April 22 $457,295 15,481 Evening Star Prods
BADLEES Phoenix $30/$25 seifout
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BUSH Fargodome Apnl 23 $250635 11,935 Beaver Prods
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N0 DOUBT
0ZZY 0SBOURNE Pyramid April 26 $223,748 10211 Mid-South Concerts
SEPULTURA Memphis $2250 13,000
TYPE 0 NEGATIVE
022Y OSBOURNE Barton Coliseum April 24 $225,000 10,000 Mid-South Concerts
SEPULTURA Little Rock, Ark $2250 selloot
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GERALD & EDDIE LEVERT Star Plaza Theatre  Agril 19-20 | $210520 5186 in-house
Merrilville, ind $50/440 6,800, two
shaws, one
sellout
TIM MCGRAW Charlotte Coliseum  April 19 $209,903 9967 Kateidoscope Prods
FAITH HILL Charlotte, N.C $2250 12,000
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville, Phone: (615)-321-4295, Fax: (615)-327-
1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.

KGSR Austin. “Actually, we’ve already
given sporadic play to some of the songs
in their demo form on our Daily Demo
feature.”

McKay, who is managed by Russell
Carter, came to the attention of Shanachie
GM Randall Grass at 1995’s South by
Southwest conference and was signed to
the label less than four months later:

“We decided to give her time to craft
this record and take time ourselves to
position it properly,” says Martin. “And
we thought it would be a good idea to
launch things from the same starting
point. We distributed about 1,000 sam-
pler cassettes at this year’s South by
Southwest, both at Kris’ shows and shows
by similar artists.”

Shanachie will extend that strategy by
distributing samplers by artists with sim-
ilar demographics at shows in such mar-
kets as New York, Philadelphia, and
Boston. “We're looking at this as arecord
that will break out regionally;” says Mar-
tin. “Of course, we’re looking at Austin
first, but then at the Northeast.”

McKay is likely to perform four-week
residencies in those three markets this
summer. Martin says the label’s regional
marketing reps are already playing the
album for retail accounts, as well as
preparing for distribution to such
“tastemaker market entities as coffee-
houses, restaurants, and bookstores.”

Along with a short promotional tour
that will kick off with a party and signing
at Austin’s Waterloo Records, McKay
may tease the release of “Things That
Show” with performances at alternative
venues such as Borders Books.

“Those intimate situations have
become my favorite places to play,” says
McKay. “I used to be absolutely terrified
to get onstage—I'd wear sunglasses, but
1 gave that up when my friends told me I
looked too much like Corey Hart.”

“Things That Show,” which was
recorded in part at Willie Nelson’s Ped-
ernales Studio, showcases McKay’s inter-
pretive skills on covers as diverse as the
English Beat hit “Save It For Later” and
Jo Carol Pierce’s “Loose Diamond.” The
set also showcases her own songwriting.

“T've been trying to hone my craft to
the point where it really is a craft,” she
says. “I really hadn’t ever written a song
until I recorded my Arista record, so I'm

still really learning the whole process.”

As evidenced by songs like the wry
“Testing 1-2” (a rejoinder to relentless
pickup artists), McKay’s self-assessment
errs on the side of modesty. As a writer,
she’s capable of weaving together widely
polarized emotional vignettes, all the bet-
ter to showcase disarming, fluid vocals.

“Kris is a terrific artist for us because
she has a roots edge, but a great deal of
mainstream possibility,” says Martin.
“She’s able to go from playing pop to
straight-ahead country to something like
Son Volt [on a cover of that band’s ‘Tear-
Stained Eye’], and it never sounds like
she’s reaching.”

McKay acknowledges that she might
be better served if her style had slightly
fewer facets, but she remains unwilling
to give short shrift to any of her per-
forming personalities.

“T've become a better self-editor, but
that’s not really a conscious decision; it’s
just happened,” she says. “I know I have
to communicate in a way people will get,
instead of just expressing everything I
possibly can. But I try to come close to
that. It’s a calculated risk, like pretty
much everything in my life seems to be.”

Thanks 1o Tony Visconti,

one of the greatest record

producers in the world, for your

undeniable contribution to

’ " “Phase One”.

I can’t wail 1o make history with

phase two !

from -
Giorgi

with love . ...

Giorgi is a rising pop star from the Republic of Georgia,
(former Soviet Union). For five years, Giorgi has been in
America . . . . writing, performing, recording, and is
signed to “A. DA R. Entertainment” Zug, Switzerland.

If you are inferested in a copy of
“Phase #1, call: 203°72884218

'
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Ruffhouse’s Trip 66 En Route To Fame
Brother/Sister Team Form Core Of Young Quintet

Il BY DAVID SPRAGUE

NEW YORK—It’s not often that teenage
boys go out of their way to spend time
with their younger sisters. But then, not
every set of siblings has the kind of musi-
cal bond shared by Paul and Maria Nic-
gorski, the brother/sister team at the fore
of Trip 66, which releases its self-titled
debut on Ruffhouse/Columbia June 18.

“I don’t think Paul necessarily wanted
me to join the band,” says Maria, who
began singing with the band five years
ago, when she was 12. “But after we start-
ed practicing and started bringing in stuff
I'd written, it stopped being weird and
started being fun.”

The quintet—which includes guitarist
Ryan Bernstein, bassist Martin Hoeger,
and drummer Greg Lyons—came

. TRIP 66

together in rural Bucks County, Pa., at the
start of the 90s. Despite the fact that none
of the members has even approached the
legal drinking age, the band (then known
as the Trip) started winning over local
clubgoers with its power-blues-cum-
swamp-metal sound.

“We've gotten a little harder and a lot
deafer since we started,” says Lyons. “It’s
definitely a hard-edged thing, but we like
the Stones, we like the blues—there’s
really not a lot of stuff we don’t listen to.”

Columbia director of product market-
ing Nick Cucci says that the label will rely
heavily on lifestyle marketing to promote
Trip 66. “We're looking at the extreme-
sports angle, because kids who are into
snowboarding, in-line skating, and all that
are into this sort of hard rock,” he says.
“We already had the band play at pro
snowboarding competitions last year, and
I'm sure we'll be doing more of that.”

Trip 66 has already built up a sizable
following in the Northeast, thanks to an
intensive spate of touring (booked by
CAA) that’s taken it through Boston and
Washington, D.C., several times this year.

(Continued on page 34)
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Live From The Bitter End. Bitter End nightclub owner Paul Colby, left, confers

with Tommy James, who will record a live album at the New York venue May 16.
The Bitter End celebrates its 35th birthday this year, while James is noting his
30th anniversary of hitting the charts with “Hanky Panky.” The album will be out

in August on Aura Records.

LYLE LOVETT’S ON ‘THE ROAD TO ENSENADA’

(Continued from page 12)

Orescan says that Lovett’s media
activities will include TV appear-
ances in New York and Los Angeles.
Radio promotion commences May 27
with the servicing of album track
“Private Conversation”—which
includes harmony vocals from Chris
Hillman and Herb Pedersen—to
triple-A, roots-music, and public
radio formats. MCA’s Nashville divi-
sion will work the song to Lovett’s
original country base.

Another promotional CD single is
being made available June 10 as a
bonus to all formats in Lovett’s home
state (and outsiders desirous of it).
Tentatively titled “The Texas Radio
Sampler,” the promotional CD con-
tains the album’s “That’s Right
(You're Not From Texas),” “Don’t
Touch My Hat,” and a cover of Murry
Kellum’s 1963 hit “Long Tall Texan,”
recast as a duet with Randy Newman.

“That’s the first song I ever played
in public,” says Lovett, who still plays
it and the other Texas sampler songs
in concert. “My second-grade
teacher’s husband was my first gui-
tar teacher, and at the end of the year
we did this showoff thing at school for
our parents, and me and a buddy of
mine did it with my teacher’s hus-
band playing guitar! But I've always
played it, and it fit in with the Texas
theme of the album.”

So, somewhat, did the title track:
Ensenada is a town in Mexico south
of Tijuana. Another track captures
the “mysterious intrigue” of the
nearby Louisiana bayou country,
though “Fiona,” with harmony vocals
by Jackson Browne and Shawn
Colvin, may draw more attention for
having the same name as Julia
Roberts’ middle one. “That’s where 1
got the name,” says Lovett, “but
that’s where the similarity ends.”

The title track, meanwhile, is the
album’s first video. *Lyle’s known for
exceptional videos and felt that the
song would make a great video,” says
Orescan. Lovett will conceive the clip
(“You know I have to mess with
everything,” he says), which is now
slated for inclusion in United Air-
lines’ in-flight programs in August.

“Besides video outlets, we’re also
exploring getting it into movie the-
aters in key markets,” adds Orescan.
“Again, the goal is not only to let Lyle
Lovett fans know about the album,
but to get people who only know his

name to understand his stature as a
musician.”

Retail efforts, says Orescan,
include aggressive advertising and
setup merchandising items, ineluding
a statie-cling window poster for dis-
play a month ahead of the release
date. “Since Lyle sells catalog every
week, we’ve also created a bin card
announcing the new record and car-
rying the entire catalog’s bar codes
on the bottom, so buyers can scan
them in when reordering and stock-
ing the catalog. Once released, we’ll
continue to aggressively chase after
store visibility through display con-
tests, securing endcaps, and getting
listening pests.”

Inlate June, Lovett will appear on
VHI’s new “Storytellers” series, in
which an artist performs and dis-
cusses his or her songs. Domestic
touring is set for July and August,
and in September he goes to Europe
with Mary Chapin Carpenter. He’ll
be accompanied at some point on tour
by his Large Band, broadened by
background singers, a horn section,
fiddle, and pedal steel guitar.

“One thing I like to do is play at
record stores,” Lovett adds, noting -
that he plans to also visit radio sta-
tions when “The Road To Ensenada”
comes out. “I hope to even play some
clubs in June around Texas that I
used to play in when I started out,
because when you play so close to the
people listening to you it’s really fun.”

The acting side of Lovett will be
represented with a small role in
Anjelica Houston’s forthcoming
directorial debut, “Bastard Out Of
Carolina.” :

The only other career concern for
Lovett is securing new management,
as his longtime managers Ken Levi-
tan and Will Botwin have recently
taken record company jobs.

“I haven’t really been looking,
because Ken was able to continue
covering all the bases up until a cou-
ple weeks ago,” Lovett says. “But it’s
such an important relationship—not
one that you enter into quickly—or
end. In fact, Ken and Will did a great
Job early on in getting the record set -
up, so for me it’s just. been a matter of
getting to know the new folks at
MCA. But I’ve always taken a really
active part in running things, so now
I'm talking to the label myself—and
it’s really kind of fun.”

14

BILLBOARD MAY 11, 1996



Artists & Music

MYRIAD RELEASES ON TAP AT ROWDY

(Continued from page 1)

R&B hitmakers in the business. Howev-
er, the 25-year-old stands shoulders
above his peers interms of sheer creative
diversity, both in his productions and in
Rowdy’s wide-ranging artist roster.

In addition to churning out hits as
producer for such R&B acts as TLC,
Monica, and After 7, Austin has realized
pop success by producing songs for such
superstar acts as Madonna, Michael
Jackson, and Boyz I Men.

The producer’s eclectic credits don’t
stop there. Austin has been tapped by
such rock mainstays as the Rolling
Stones’ Mick Jagger. Further, he is es-
tablishing himself as a studio champion
of rhythm alternative acts, such as
EMT’s Joi, whose 1994 debut set, “Pen-
dulum Vibe,” he produced, along with
tracks for “The Amoeba Cleansing Syn-
drome,” her sophomore release.

Rowdy Records, Austin’s joint ven-
ture with Arista, shares an equally open
approach to genres. The label debuted
in 1993 with “The Untold Truth” by rap
act Illegal; the album peaked at No. 19

on the Top R&B Albums chart. “Miss
Thang” by teenage hip-hop artist Moni-
ca, released in May 1995, marked the la-
bel’s entry into the more traditional side
of the R&B market; that album peaked
at No. 7 on Top R&B Albums.

Punk-funk act Fishbone, meanwhile,
is set to make its label debut May 21
with “Chim Chim’s Badass Revenge,”
an album on which Austin served as ex-
ecutive producer (Billboard, April 6).

The new Atlanta-based label is ripe
with other upcoming releases. “Why I
Love You So Much,” Monica’s current
radio single, arrives at retail May 21,
and R&B female quartet For Real is
scheduled to make its early summer de-
but on the label, as is solo male R&B vo-
calist Boo-Boo.

Scheduled for release during the last
quarter of 1996 are male rhythm aiter-
native vocalist T. Smith and multi-in-
strumental female R&B vocalist/
writer/producer Lou.

Also on tap by the end of the year are
separate solo projects from Illegal’s

FISHBONE

Malik and Jamal.

All that genre-jumping could drive a
producer or label executive batty. How-
ever, for producer/exec Austin, it’s all in
a day’s work.

“When I signed my first [production]
deal, it was to do everything but R&B,”
says Austin, who is just as comfortable
listening to the Smashing Pumpkins as
he is to Toni Braxton. “It was with
LaFace Records, and the deal was for
me to handle all the underground pro-
jects that [label founders/producers]
L.A. Reid and Babyface didn't know

Z0OE SHATTERS HER IMAGE ON ‘HAMMER’

(Continued from page 9)

“Hammer,” is taken at face value, the
London singer/songwriter comes across
as a rather vengeful and brooding char-
acter who is uncompromising in express-
ing the dark side of love that most people
would rather keep to themselves.

“They’re both a side of me,” says Zoe,
explaining her metamorphosis from pop
kid to purveyor of angst. “I was a lot
younger then. I was quite involved with
the acid-house generation and all that it
brought with it. Since then, dance music
has gotten more hardcore and faster,
and for me, [ felt that was not a good
medium.”

“Hammer,” due for release here June
10 on Wired Recordings, an imprint of
British indie M&G Records, is the result
of half a decade of experiencing life and
“learning the craft of songwriting,” says
Zoe.

In texture, the album ranges from the
somber “Virgin Snow” to the trippy,
Asian-influenced “Down The Mountain”
to the gutsy title track and “Sign Your
Name.”

Producer Youth—bassist for Killing
Joke, half of the Orb, and a sought-after
remixer—had strong input on the al-
bum, not just in terms of its sound but as
the inspiration behind some of the songs.
Youth and Zoe became personally in-
volved after she auditioned as a singer
for the band Brilliant. Although they are
no longer together, they worked closely
on the album.

“When we went into the studio, we
tried to be professional,” reflects Zoe.
“We could not bring our personal lives
into it. It would have been more strange
if I did not know [the producer] person-
ally. I could try things out, and he would
know what I was thinking. We knew our
boundaries.”

And while the songs might seem high-
ly personal, they were not necessarily di-
rectly connected to her own experiences,
says Zoe. “It’s a bit like acting—you
have to assume a role,” she says. “You
can always find a subject as a writer. You
don’t have to be in love to write a love
song.”

The harshest song on the album, the
title cut, is also the first single, due for re-
lease May 28. Although the track is an
unequivocal statement of hatred and de-

sire for revenge, Zoe notes that it was
originally a love song. “I thought
whether that was really what I wanted to
say,” she muses. “It’s from the heart, be-
cause I think you can love and hate at the
same time.”

In the structure of Zoe’s songs are
traces of the music she grew up with in
Peckham in South London: Tony Ben-
nett, Frank Sinatra, and the Motown
sound. Time spent at stage school read-
ied the artist for a life in entertainment,
although leaving school at age 16 to join
soul band Cacique was not quite what
her teachers expected her to do.

When the success of “Sunshine” gave
her the freedom to travel, Zoe picked up
influences from overseas. Irish and Indi-
an cadences come to the fore on such
“Hammer” tracks as “Early In The
Morning” and “The Lion Roars,” reflect-
ing her travels in India and time spent in
Ireland with the likes of uilleann pipe
master Davy Spillane and Chieftain
Donal Lunny, both of whom are featured
on the album.

Commenting on the Celtic element
that infuses most of the album’s tracks,
Zoe, who jokingly refers to her London
neighborhood as “County Kilburn,” says
she is surrounded by Irish music and has
three Irish grandparents. Her live band
features banjos, bouzoukis, accordion,
flutes, and fiddles, as well as the nucleus
of drummer Jeff Dugmore, guitarist Os-
car Olochlainn, and bassist Fil Isler.

Promo dates and gigs in the U.S. and
Europe are being lined up, and Zoe is
looking forward to playing with a band
rather than the acoustic sessions she has
been doing of late. “I find acoustic work
very restricting,” she says. “With live
work, I can jump about when I sing [and]
get feedback almost immediately.”

On her next album, Zoe is looking to
write with a band, rather than alone, as
she does at present. She says, “I don't
usually write things down on paper. I
prefer tolet the tape run and say, ‘This is
it.’ I like the pressure of doing that.”

Zoe came to M&G Records after be-
ing licensed from Youth’s label, Wau!
Mr. Modo. “Sunshine On A Rainy Day”
hit No. 4 in August 1991, but the other
two singles from her “Scarlet Red And
Blue” album were less successful, and

since then, Zoe has put out no material,
although she has traveled and written
extensively.

“I was not happy with a lot of that ma-
terial [on ‘Scarlet’]. M&G has stuck by
me through my change in direction,”
says Zoe. “I had to learn the craft of
songwriting. Now, they have an artist,
rather than just a couple of records.”

Jack Steven, head of A&R for M&G,
admits that five years is a long time to
wait for new material but notes, “As long
as the album’s great, you shouldn't mind
waiting.”

Steven arrived at the label after Zoe
was signed and found that “she had no
direction, only she knew what she didn’t
want to do, and that was to go down the
pop route after ‘Sunshine.’ She was rela-
tively inexperienced in terms of the craft
of being an artist and a songwriter.
Within a very short period, she got that
element right.”

Wired's parent company, M&G, has a
distribution deal with Sony Music in the
U.K,, is licensed to BMG internationally
outside of France and Australia, and has
a label deal with RCA in the U.S.

In the States, Zoe’s album will appear
June 18, the same week the title track is
serviced to triple-A radio.

RCA Records manager of artist de-
velopment Jon Elliot says, “We've decid-
ed that the best way to export Zoe to the
U.S. market is to take her into the grass-
roots marketplace, predominantly in the
Northeast and Midwest. We’re trying to
build a home for her in places like
Burlington [Vt.). Ann Arbor [Mich.}, and
Columbus [Ohio].”

Zoe will undertake a three-week tour
of U.S. retail stores and small ¢lubs. She
will perform acoustically, probably with
one supporting musician, in “core alter-
native stores” in the markets she visits,
and she will also do electric club gigs
with her full band.

“That will give each marketplace a
real feel for what the acoustic and elec-
tric performances are like,” says Elliot.

He adds that a clip for “Hammer,” just
shot in London, will be serviced to MTV
and local video outlets starting in June.

Assistance tn preparing this story was
provided by Paul Verna in New York.

what to do with.”

What began in one room in LaFace’s
Atlanta offices in 1993 grew into a full-
blown joint-venture deal with Arista
Records in New York within one year.

Arista president Clive Davis says,
“Dallas is clearly one of the top creative
talents in the world, because he wants to
remain at the cutting edge. His interest
in musie cuts across all boundaries,
which makes his contributions to music
significant.”

Austin views his music with an all-en-
compassing eye. “I always wanted Row-
dy to be an international label, like Is-
land or Virgin,” he says, referring to
plans to eventually open offices abroad
to create a greater presence in foreign
territories. Arista distributes Rowdy
product internationally.

“I will always do R&B, but I also
want to be the vehicle for black record-
ing acts to be able to come to and realize
their recording dreams—whether it's
rock musie, alternative, or black coun-
try,” he says.

Austin favors the creation of a radio
format that caters to nontraditional,
rhythm-rooted acts because of the lack
of opportunities for them at R&B radio.
“We need a format that will drive these
black acts and give them the exposure
that they deserve,” he says.

Austin formed Dallas Austin Record-
ing Projects, his production company, in
1989. Among his earliest hits were
1991’s “Iesha” by Another Bad Creation
and “It’s So Hard To Say Goodbye To
Yesterday” by Boyz II Men, both of
which were No. 1 R&B hits for Motown.

In 1992, Austin produced TLC'’s de-
but LaFace set, “Ooooooohhh ... On
The TLC Tip,” which peaked at No. 3 on
the Top R&B Albums chart and was
certified double-platinum. The same
year, he entered a production deal with
EMI that spawned the release of “Pen-
dulum Vibe” in 1994.

MONICA

When Rowdy was formed in 1993,
brother Claude Austin was tapped as
VP to manage the label’s 13-person
staff, while Dallas “made sure the musie
happened,” he says. Claude died of a
heart attack in 1995, leaving Dallas to
take care of business matters as well.

Recently, Rowdy hired former Mo-
town Records president/CEO Jheryl
Busby as a consultant.

“There are not many times when you
can reach out to someone who has been
in the business for 30 years and can help
put things together,” says Austin, who
gave Bushby his first Motown hit with
Boyz II Men’s 1991 “Motownphilly,”
which peaked at No. 4 on Hot R&B Sin-
gles.

Busby describes his role as one of
ironing out the kinks in the develop-
mental fabric of Rowdy.

“I like mentoring kids who have a vi-
sion,” says Busby. “I serve as a sound-
ing board to pull together ideas that
Dallas might have for Rowdy and
DARP.”

DARP is also the name of Austin’s
Atlanta-based recording studio, which
opened in 1993. Says Austin, “It has
been really successful and virtually runs
itself. The only time I really go in there
is to check the books and to record.”

Among the acts that have recorded at
DARP are Nine Inch Naiis, Madonna,
Mick Jagger, Wu-Tang Clan, Elton
John, Boyz IT Men, and TLC.
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Issue Date: June 8

Ad Close: May 14

R&B music continues to

. dominate the charts.

Billboard’s June 8th
issue examines the state
of the genre, from its
newest trends and

. directions, to the recent

resurgence o the
multi-talented artist/pro-
ducerfwriter. his spotlight
will also focus on the
market abroad - highlight-
ing the growing presence
of R&B acts in foreign
markets and upcoming
UK releases. Also look for
January to May recaps of
the Top R&B album charts
by Geoff Mayfield.

Contact:
Deborah Robinson
212-536-5016
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Issue Date: June 15
Ad Close: May 21

Coinciding with the
niggest explosion the
blues has experienced
since the 60's, the annual
Blues spotlight is back.
Our comprehensive cov-
erage examines the cur-
rent growth of blues
dedicated labels, the
hottest bills for the
summer’s international
and domestic festivals,
and a report by Thom
Duffy on blues festival
aclivity ir a variety of
international markets.

Contact:
Ken Piotrowski
212-536-5223
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J&ER MUSIC WORLD

25TH ANNIVERSARY

Issue Date: June 15
Ad Close: May 21

What began as a mom and
pop (rather husband and
wife) store has evolved over
the past 25 years into the
J&R success story, domi-
nating an entire Manhattan
block. Biliboard’s June 15
issue celebrates tre history,
growth, and innovation of
this retail outlet. Coverage
will explore J&R's mail
operation, Computer
Superstore and music
inventory, including their
genre specia'ty stores. In
addition, J&R business
associates pay tribute and
recount experierces with
this very popular retailer.

Contact:
Ken Karp
212-536-5017
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RUSS TITELMAN
35TH ANNIVERSARY

Issue Date: June 22
Ad Close: May 28

Continuing its celebration of
the industry’s most talented
produce’s, Billboard’'s June
22 issue spotlights the

tremendous musical accom-

exclusive interview witn edi-

plishments of Reprise =
senior V2 o A&R/staff r
producer Russ Titelmzn. =
Coveragz will include an =

tor in chief Timothy White
on all asgects of his career,
a recag of a\l his work albeit
writing/producing/playing
with such artists as Steve

! Winwood, Eric Clapton,

Ricki Lee Jones and a
complete discography.

Contact:
Pat Rod Jennings
212-536-5136
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. ITALY PET SOUNDS LATIN MUSIC
2 30TH ANNIVERSARY 3 BUYER’S GUIDE
n Issue Date: June 22 Issue Date: June 29 ' Publication Date:

- Ad Close: May 28 - Ad Close: June 4

Billboard’s May 18th
issue commemorates the
30th anniversary of the
Beach Boy’s ground-
bresking "Pet Sounds.”
This Spotlight takes an
= ir-depth look at their
fertile 1966-67 period,
now the subject of an
extensive catalog-
exploitation project dy
Capital Records.
Coverage will include an
introductory piece by
Timothy White, an
overview on the making
of tre record, and
Capitol’s year-long
promotion plans.

Ad Close: June 17

I In its fifth year, Billboard’s

International Latin Music Buyer's
Guide is consulted on a daily
basis by thousands of prospective
buyers when making important
decisions. The directory consists
of listings from “8 countries in 20
categories, including artists,
managers, music publishers, etc
The International Latin Music
Buyer's Guice is distributed to the
heavyweights within and around
the Latin music community, inclad-
ing record labels, retailers, wholz-
salers/distributos, managers,
agents. and promoters.

Billboard’s June 22 issue
. spotlights Italy’s creative
~ edge, analyzing the A&R
~ and marketing policies of
~_ the major and key indies in
= Italy. In addition, the
spotlight will provide a
state of the market
address, examining the
social and economic
changes taking place
within the country.
Coverage will also include
a series of capsule reports
on ltaly’s new/estabiished
artists, influential
producers, and Italian
radio.
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ON DISC AND ON SCREEN:
Nicholas Payton, 22, returns
with an inspired second album,
“Gumbo Nouveau,” and the
thrust of a major movie tie-in
behind him.

Tuesday (7) will see the
release of “Gumbo Nouveau” on

Presidential Appeal. Uni-
versal’'s Ho-hum received
its first piece of fan mail—
from President Clinton.
Clinton’s sister is friends
with the band’s manager,
who made sure the presi-
dent got a tape. The Little
Rock, Ark., band’s debut,
“Local,” is due May 21.
KNDD Seattle and WDRE
Long Island, N.Y., are
already playing “One Out
Of Ten.”

Verve Records, along with the
soundtrack to the Robert Alt-
man film “Kansas City” Payton
is featured on nine of the set’s 12
tracks. The Fine Line Features
movie, starring Jennifer Jason
Leigh, Harry Belafonte, and
Miranda Richardson, opens

Aug. 16.
“Gumbo Nouveau,” which fol-
lows Payton’s critically

acclaimed 1994 Verve debut,
“From This Moment,” is a col-

lection of classic New Orleans
jazz songs interpreted with the
youngster’s modern jazz feel.
The movie is set in the '30s in
a jazz hangout called the Hey
Hey Club. Payton and Christ-
ian McBride, Mark Whitfield,
Joshua Redman, Craig
Handy, James Carter, and
David Murray make up the
club’s house band, whose songs
are featured on the soundtrack.

Syd’s Back. The ultratalent-
ed Syd Straw is back with
her first solo release in six
years. “War And Peace” is
due Tuesday (7) on Capri-
corn. Triple-A stations and
major press have already
given the set a big thumbs
up. Straw hits the road with
her band, the Skeletons,
Saturday (4) for a summer-
long tour.
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stint this April at the New
Orleans Jazz & Heritage Festi-
val marked his 10th consecutive
year at the event, is on the road
through the summer. The heav-
ily supported tour includes sev-
eral jazz festivals and colleges.

THOSE WACKY ZAPPAS:
Dweezil and Ahmet Zappa
have created a hilarious infomer-
cial-like television spot for the

Payton is pictured on the sound- latest, quirky effort from their
track album cover. band Z, “Music For Pets” on the

A PBS documentary on the JRESKCHRORNIN S N RN N MM rovamped Zappa Records.
making of the movie The spots are run-
will air in October and 4 ~ MOUNTAIN NORTHEAST ning on MTV, E!
will prominently fea- ﬂ Mark Knopfier, Golden Heart Mark Knopfler, Golden Heart | Entertainment Tele-
ture the music of the L——= — = 1" vision, and other TV
film. \l —F outlets.

Even though Verve H Eﬁﬂm LL?W;L%L Cindy Crawford,
will have to wait three = Ellen DeGeneres,
months to capitalize w Stephen Dorff,
on the publicity from A MDDLE ATANTC | MTV’s  Kennedy,
the film, Michael {  WEST NORTH CENTRAL Maxwell, Maxwelfs Urban Hang Suite |  Rosanna Arquette,
Lang, VP of market- | Tina & The B-Side Movement, Salvation | - I Claire Danes, E!'s
ing and catalog devel- 1 r[L . Eleanor Mondale,
opment, says the tim- ’ A 1IN f/ DJ MS‘(OLE'T ue'gﬂml,?mmm) and Robert Wagner
ing is good. PACIFIC — ) give mock testimonials

“This way, we get

[
l_l Kenny Wayne Shephetd, Ledbefter Heights

to stagger the mar-
keting on Nicholas
throughout the year,”
says Lang. “But we
want  to  keep
Nicholas’ album and his identity
whole, not just involved with the
movie, because it’s his career
we're developing here.”
Naturally, radio promotions
are under way, as are cross-pro-
motions for “Gumbo Nouveau”
and “Kansas City,” including in-
store merchandising and posters
to tie the releases together.
Meanwhile, Payton, whose

Gravity Kills, Gravity Kills

V

\

SOUTH CENTRAL
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THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN
Mark Knopfler Golden Heart
The Refreshments Fizzy Fuzzy Big & Buzzy
Jo Dee Messina JoDee Messina
Frost Smile Now, Die Later
Kenny Wayne Shepherd Ledbetter Heights
Gravity Kills Gravity Kilis
Goldfinger Goldfinger
Dishwalla Pet Your Friends
Smokin® Armadillos Smokin' Armadillos
10. 3T Brotherhood

IR e OO

NORTHEAST
Mark Knopfler Golden Heart
Barenaked Ladies Born On A Pirate Ship
Deborah Cox Deborah Cox
Gravity Kills Gravity Kills
Kenny Wayne Shepherd Ledbetter Heights
Buddy Guy (With G.E. Smith And The SNL Band) Live - The Real
Cassandra Wilson New Moon Daughter
Goldfinger Goldfinger
Ruby Salt Peter
10. Chantay Savage | Will Survive (Doin’ It My Way)

PEINORDWN -

about how their pets
love “Music For Pets.”
For instance, Craw-
ford is seen, puppy on
lap, saying, “Finally, an
alburn for both of us.”
An 800 number is given for
ordering the album.

MORE WACKINESS: Roger
Manning, formerly of Jellyfish
and now with the much-talked-
about Imperial Drag, had some
fun with a Moog synthesizer
recently. His one-off project the
Moog Cookbook, which also
features Brian Kehew, has

released a self-titled Restless
album of instrumental Moog
covers of modern rock hits.

Green Day’s “Basket Case,”
Soundgarden’s “Black Hole
Sun,” the Offspring’s “Come
Out And Play,” and Pear] Jam’s
“Evenflow” have never sounded
so cool.

REGIONAL HAPPENINGS:
Tina & the B-Side Movement
clock in at No. 1 in the West
North Central Regional Roundup

First Hit. Buffy's Velocity
Records debut, “First Love,”
jumps 20 positions to No. 4
in the Pacific Regional
Roundup this week. Velocity
found the Latin/pop artist
singing at a wedding and put
her in the studio that week to
record her first single, “Give
Me.” Itis No. 99 this week on
Hot 100 Singles. This is the
indie label’s first release.

with “Salvation” on Sire/Elektra
“Martin & Me” from
Dinosaur Jr leader J Mascis on
Reprise comes in at No. 19 in the
Northeast Regional Roundup.
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Yella Fever. Former N.W.A member Yella stands with actor Darius McCrary, left,
during a recent party at Flex in Los Angeles celebrating the release “One Mo
Nigga Ta Go,” the rapper's solo debut on Street Life.

N
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M BY TRACEY NEW

NEW YORK—In a genre overpopu-
lated by one-hit wonders, veteran
R&B artist Keith Sweat is a rarity.
When Sweat made his 1987 debut,
the double-platinum “Make It Last
Forever,” no one could predict that
nine years later the New York native
would still be making female hearts
flutter with his “please baby please”
lyries. And with the June 25 release
of his self-titled fourth album on
Elektra, Sweat plans to do it all over

SOUTHPAW LICKIN’: There's nothing more impres-
sive during a concert than watching a battle of the gui-
tars, especially when the axmen are playing high-ener-
gy, all-the-way funky, rock-tinged blues.

That was the scene April 18 at the House of Blues in
Los Angeles, when the restaurant chain threw a show-
case/soiree in honor of its recently formed House of Blues
Music.

The label, which is distributed by Private Musie, host-
ed a show that featured gospel and blues acts from its ros-
ter, such as Cissy Houston, Jimmy Rip, the Blind Boys
Of Alabama, Becky Barksdale, John Mooney, and Paul
Black.

The highlight of the evening was the Gales Bros., a
trio of blues guitarists hailing
from down Memphis way.
Brothers Eugene, Eric, and
Manuel (aka Little Jimmy
King) lit up the night with
sensational guitar fireworks
that were backed by an equal-
lv energized band.

Aside from the incredible
lightning licks by Manuel, per-
haps the most intriguing thing
about the act is that all of the
trio’s members play right-
handed guitars with their left
hands. That fact would not even be noteworthy if the blues
brothers were all left-handed. But in fact, Eugene and
Eric are right-handed.

Make sense? Read on.

“We learned to play from our uncle Dempsey [Gar-
rett Jr.], who is left-handed,” says Eugene Gales. “But
when he first learned how to play, it was with a right-
handed guitar. So even though Eric and me were right-
handed, our uncle taught us the only way he knew how—
with a right-handed guitar turned upside-down for a
left-hander.”

Befittingly, “Left Hand Brand” is the title of the act’s
House of Blues album debut; it was released in March.
Although his bothers also contributed, Eugene takes the
lion’s share of the 13-track set’s writing credits. David
«7” Rifkind produced most of the tracks.

“Left Hand Brand” consists of classic blues mixed with
generous rock’n’roll riffs. “There’s nothing more monot-
onous than an album that has only 12-bar blues on it,” says
Eugene. “We’re not just a blues band, we're rock and
blues. Some people might have problems with that, but
when Eric Clapton was with Cream, were they a rock
or a blues band? The answer is,'who cares, because it
sounded so good.”

“Hand Me Down,” a growling guitar-led romp, is the
set’s emphasis track. “The song’s currently gaining air-
play at blues and [jazz AC] stations,” says Private nation-
al promotion manager Rick Sackheim. No single is
planned.

Rhythm
and the
Blues _

Underhanded Blues From The Gales Bros.;
R&B Taking A Front Seat At Virgin

by J. R. Reynolds

“Left Hand Brand” marks the first time all three broth-
ers have recorded together. “We got together to do a full
gig for the first time at the grand opening of B.B. King’s
Blues Club in Los Angeles in 1994,” says Eugene.

Ironically, it was there that House of Blues owner Isaac
Tigrett saw the three perform; he wanted them for his
yet-to-be-formed label and obtained them from the labels
they were signed to at the time. Manuel Gales, who is con-
sidered a prodigy by his brothers, had been recording for
Rounder, which released two of his traditional blues sets.
Eric and Eugene, as the Gales Bros., were signed to Elek-
tra and had released two rock/blues albums. Eric Gales
also recorded two albums for Columbia in the late "70s.

The Gales Bros. have been added to the upcoming
Barnburner tour, which begins
July 27 in Portland, Ore.

V IRGIN MATES WITH
R&B: In an effort to bolster its
black music presence, Virgin
has formed an R&B division.
Noo Trybe president Eric
Brooks is at the helm as senior
VP and reports to Virgin pres-
ident/CEO Phil Quartararo.

The creation of the division
suggests an increasingly sup-
portive philosophy regarding
R&B music operations at Virgin.

“It gives us a more structured mechanism through
which we can create, market, and promote black musie
here,” says Brooks, who maintains his post at Noo Trybe,
a joint venture with Virgin.

Also affected by the change is Houston-based Rap-A-
Lot Records, whose projects are distributed and mar-
keted through Noo Trybe.

Upcoming releases include “The Lost Generation” by
Shyheim, due May 14; Quindon Tarver’s self-titled
debut, due June 11 (see story, this page); and Teddy’s
“Sonl” and the self-titled debut by FACEMOB, due June
25.

With a more autonomous environment in which to work,
Virgin'’s R&B executives should be in a position to react
more effectively to the quickly changing music market.

“{Quartararo] has always been supportive of our efforts
on the R&B side, and this move gives us the opportunity
to operate with more efficiency,” says Brooks.

The new division has created several posts. Former
Rap-A-Lot sales director Mike Mack was named Noo
Trybe GM. A senior marketing post will be created at
Virgin, although no one has yet been named to the posi-
tion.

Former RCA promotion man Dwight Bibbs was named
Virgin promotion VE and several field staff posts will be
created to tap unstaffed markets.

In addition, former Virgin product management direc-
tor Brenda Walker was named A&R director at the label.

again.

He says, “If you can pass the first-
or second-year mark in this business,
then you're good. There are a lot of
artists who come out, and you don’t
hear about them again. I've been in
this business for nine years; it's not
often that an
artist can say
that, and I thank
God that I've
been able to with-
stand the test of
time.”

Sweat says that
the key to his lon-
gevity is that he
doesn’t allow
himself to become overexposed. “I
understand the nature of this busi-
ness, so I know when to be seen and
when not to be seen,” he says. “My
strategy is to give people just enough
of me, then pull back, so they’ll want
to see me when I come back.”

All of Sweat’s albums have been
certified platinum or better, except
for his last set, 1994’s “Get Up On It.”
That album was No. 1 for two weeks
on the Top R&B Albums chart and

SWEAT

' Keith Sweat Stands Test Of Time

Longevity Continues On Self-Titled Elektra Set

sold 765,000 copies, according to
SoundSean. Prior to that, 1991’s
“Keep It Comin’ ” was No. 1 for three
weeks on the Top R&B Albums chart
and sold 1 million units, according to
SoundSecan.

Based on Sweat’s steady sales rec-
ord, Elektra urban musie promotions
senior VP Richard Nash is confident
in the sales prospects for “Keith
Sweat.”

“This is an album heavy with
great singles,” he says. “We feel that
people will be compelled to buy it.
He has proven to be an artist with
staying power, and he has found a
niche in the marketplace of the male
vocalist.”

Sweat, who lives in Atlanta, which
is the site of his Keia Productions and
Sweat Shop recording studio, says
that his strategy is to give his fans
the strong mix of slow jams and
uptempo grooves on “Keith Sweat”
that they’ve come to expect. He
attributes his consistent commercial
success to his equally consistent
musical direction. “I've been sue-
cessful with what I do, so I'm not try-

(Continued on page 21)

Virgin Gets A Head Start
Marketing Quindon Tarver

M BY J.R. REYNOLDS

LOS ANGELES—When Virgin
releases “Quindon,” the debut album
by 13-year-old Quindon Tarver, June
11, the label will be well into its
head-on assault on the artist’s simi-
larly aged demographie.

Says Virgin product management
director Bruce Henderson, “His pri-
mary demo is 9 to 19-plus, skewed to
females. And because he’s been
doing live performances since he
was 8 years old, we've already got
him out on the road.”

Tarver, who is booked through
Pyramid Entertainment Group, is
performing on a 50-date concert
tour headlined by MCA's teen idol
trio Immature. The tour also fea-
tures Rowdy’s platinum-selling
artist Monica and Jive female vocal-
ist Smooth. i

“I love performing onstage,” says
Tarver. “And being around Imma-
ture helped, because they’ve been
out there awhile, and it gave me a
chance to learn new things.”

According to Henderson, Tarver’s
airy vocals and catchy melodies play
right into Virgin’s plans to increase
its R&B presence (see the Rhythm
and the Blues, this page). “He’s
exactly what we were looking for—a
pop-leaning R&B artist with lots of
youthful appeal,” says Henderson.

Because of the consumer exposure
and performing experience the
artist is gaining from the high-pro-
file teen tour, Virgin’s chances for
breaking “Quindon” appear promis-
ing. “The setup for this project
dates all the way back to last fall

when we first began cross-market-
ing Quindon with similarly styled
artists,” says Henderson.

“We've been feeding photos to
teen 'zines since November, and he’s
been involved in public things, like
[retail] in-stores with Immature,
through last December,” he says.

Tarver and Immature are man-
aged by Los Angeles-based Chris
Stokes.

“Quindon” was
originally sched-
uled for release
in April. Howev-
er, when the com-
pleted project
was submitted to

the label, the
TARVER date was pushed
back.

“The album was so good that we
wanted more time so that we could
really sink our teeth into this pro-
jecet marketing-wise,” says Hender-
son.

“It’s You That’s On My Mind,” the
first single, was released to R&B
and crossover radio April 16. The
label plans to service top 40/main-
stream stations as the song gains
momentum.

For the week ending April 30, “It’s
You That’s On My Mind” had a total
of 603 spins on 51 stations, accord-
ing to Broadcast Data Systems.

The song’s clip was serviced on
March 18 to regional video shows as
well as BET and the Box.

The label hired street teams in 20
markets to introduce Tarver to
R&B-leaning chains and indepen-

(Continued on page 21)
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25 | 18 | 18 | 3 | SOUNDTRACK PRIORITY 50576 (10.98/16.98) THE SUBSTITUTE | 18 77 [ 69 | 74 | 55 | SOUNDTRACK A PRIORITY 53959 (10.98/15.98) FRIDAY | 1
> N B BONE THUGS-N-HARMONY A
26 | 19 | 14 | 25 | COOLIO A’ TOMMYBOY 1141+ (11.98/16.98) GANGSTA'S PARADISE | 14 18 | 72 | 82 | 93 | RUTHLESS 5526-/RELATIVITY (7.98/12.98) CREEPIN ON AH COME UP (EP) | 2
2 | 21 | 28 | 6 | DJKOOL CLR7209(10.98/15.98) (LET ME CLEAR MY THROAT) | 21 79 | 75 | 73 | 85 | THE NOTORIOUS B.I.G. A’ BAD BOY 73000+/ARISTA (9.98/15.98) READY TODIE | 3
28 | 2 17 | 27 | THA DOGG POUND A’ DEATH ROW/INTERSCOPE 50546*/PRIORITY (10.98/16.98) BB DOGG FOOD 1 80 | 63 | 67 7 | JESSE POWELL sitas 11287/Mch (9.98/15.98) JESSE POWELL | 35
29 | 25 19 33 | SOLO @ PERSPECTIVE 549017/A&M (10.98/16.98) SOLO 8 81 | 83 77 28 | AZ EMi32631% (10.98/15.98) DOE OR DIE 1
30 2 2l 15 | _THE TONY RICH PROJECT | LAFACE 26022/ARISTA (10.98/15.98) LBl 18 82 55 38 5 YELLA STREET LIFE 75488/ALL AMERICAN (10.95/15.98) ONE MO NIGGA TA GO 23
31| 2 16 4 BAHAMADIA CHRYSALIS 35484*/EMI (10.98/15.98) KOLLAGE | 13 83 | 80 | 79 | 74 | METHOD MAN A DEF JaM 523839* MERCURY (10.98/16.98) TICAL 1
33 | 32 | 4 | MAXWELL cOLUMBIA 66434 (7.98 EY/11.98) MAXWELL'S URBAN HANG SUITE | 32 84 | 89 | 75 | 87 | BOYZ I MENA" MoTown 530323 (10.98/16.98) 1
33 | 31 | 29 | 16 | KRIS KROSS @ RUFFHOUSE 67441*/COLUMBIA (9.98 EQ/15.98) YOUNG, RICH AND DANGEROUS | 2 8 | 71 | 64 | 59 | 2PAC A INTERSCOPE 52399* (10.98/16.98) ME AGAINST THE WORLD | 1
3 | 24 | 22| 16 gg‘dg’gm’gf:('fogan A DON'T BE A MENACE TO SOUTH CENTRAL... | 3 8 | 79 | 70 | 28 | S.0.S. BAND TABU 530594/MOTOWN (7.98/11.98) THE BEST OF 5.0.5. BAND | 27
Y RAEKWON GUEST STARRING TONY STARKS (GHOST FACE KILLER) @
3 2 5 ! ch:‘t\sg‘;?(chfgaxggg AT SN A (eI (I RN 14 81186 | & 3 LOUD 66663*/RCA (10.98/16.98) O 2
36 | 30 | 27 | 25 | GOODIE MOB LAFACE 26015ARISTA (10.98/15.98) SOUL Foop | 8 RE-ENTRY |36 | BUJU BANTON LOOSE CANNON 524119*/ISLAND (10.9814.98) TILSHILOH | 27
37 | 29 | 24 | 5 | VARIOUS ARTISTS CELL BLOCK 50556/PRIORITY (10.98/16.98)  CELL BLOCK COMPLIATION | 12 89 | 76 | 81 | 14 | MAZE FEATURING FRANKIE BEVERLY THE RGHT STUFF 35885CAPITOL (119817981 ANTHOLOGY | 57
38 | 32 | 31 | 41 | XSCAPE A 5050 DEF 67022*/COLUMBIA (10.98 EQ/15.98) OFF THE HOOK | 3 90 | 96 | — 1178 | KENNY G A®ARISTA 18646 (10.98/15.98) BREATHLESS | 2
39 35 13 31 gg?ﬁ%?&é\;/!égrﬂ% saEs?l[s)lgg)LEVERT' SR. @ FATHER AND SON 2 91 82 80 | 38 BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ/16.98) 1 REMEMBER YOU 4
JODECI A4 - . NEW ) 1 KIRK FRANKLIN AND THE FAMILY WHATCHA LOOKIN' 4 92
4 | 37 | 48 | 4l UEown T 1086 5a THE SHOW, THE AFTER PARTY, THE HOTEL 1 GOSPO CENTRIC 72127 (9.98/13.98)
— 93 | 90 j 83 | 38 | VARIOUS ARTISTS A TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 | 33
41 | 36 | 30 | 21 | IMMATURE McA 11385* (9.98/15.98) WEGOTIT | 14
RE-ENTRY | 9 | LORD FINESSE PENALTY 3035°/TOMMY BOY (9.98/13.98) THE AWAKENING | 36
42 | 40 42 | 35 | FAITH EVANS A BAD BOY 73003*/ARISTA (10.98/15.98) FAITH 2
m m 3 2% | GENIUS/GZA @ Gorren 24813 (10981598 L1QUID SWORDS 3 95 RE-ENTRY 22 | VARIOUS ARTISTS DANGEROUS 41573/JIVE (10.98/15.98) DON'T TRY THIS AT HOME 23
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48 | 53 [ {500 CENTRIC 721150 01 %5008 KIRK FRANKLIN AND THE FAMILY | 6 RCA 66838 (10.98/15.98)
= 97 | 91 | 66 | 14 | GHETTO TWINZ BIG BOY 0020 (9.98/14.98) SURROUNDED BY CRIMINALS | 37
45 | 38 | 41 | 26 | EIGHTBALL & MJG>@ SUAVE 1521*/RELATIVITY (10.98/16.98) ON TOP OF THE WORLD 2
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' 4. CHRYSALIS 35509*/EMI (10.98/15.98) 7
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A |2 140 | B s ssosmeLaTITY (10981698 STRBOFF THA STREETZ OF MUTHAPHU*“IN COMPTON | 1 100 | 95 | 97 | 58 | BARRY WHITE mercuRy 522459 (10.98/16.98) ALL TIME GREATEST HITS | 70

(O Aibums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shi

pment of 1 million units (500,000 for EPs), with multiptatinum titles indicated by a numeral fol-

lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected f:om wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.

TV, MOVIE MUSIC HONORED AT 11TH ASCAP AWARDS

(Continued from page 4)

record winning streak with two wins for
most-performed themes and top TV se-
ries. Conti is the only person to have
won awards at all 11 ASCAP film and
television ceremonies.

Bryan Adams and Robert John
“Mutt” Lange followed their win in
1995 for “The Three Musketeers” with
anod for “Have You Ever Really Loved
A Woman?” in the category of most
performed songs—motion pictures.

However, the evening wasn’t only
about awards. Marilyn Bergman, pres-
ident of ASCAP, drew applause from
the audience in a brief opening speech

that addressed issues of songwriters’
royalties and the ongoing debate be-
tween performing right societies and
restaurant owners.

Following is a complete list of win-
ners:

Henry Mancini Award: Randy
Newman.

Most-performed themes: Bill Conti,
Dan Foliart, Howard Pearl, Christo-
pher Stone, and Jonathan Wolff.

Most-performed underscore: Jay
Chattaway, Gary Remal Malkin, Den-
nis McCarthy, Mark Snow, and
Christopher Stone.

Top TV series: Ed Alton, “The Sin-
gle Guy”; Jay Chattaway and Dennis
MecCarthy, “Star Trek: Deep Space
Nine”; Alf Clausen, “The Simpsons”;
Bill Conti, “Primetime Live”; John
D’Andrea and Cory Lerios, “Bay-
watch”; John E. Davis, “Beverly Hills
90210”; Dan Foliart, “Home Improve-
ment”; Dan Foliart and Howard Pear],
“Roseanne”; James Newton Howard,
“E.R.”; John Morris and J.A.C. Red-
ford, “Coach”; Michael Skloff,
“Friends”; Mark Snow, “The X-Files”;
Tim Truman, “Melrose Place”; Don
Was, “Mad About You”; and Jonathan

Wolff, “Caroline In The City,” “Sein-
feld,” and “Married . . . With Children.”
Top box-office films: Clint East-
wood, “The Bridges Of Madison Coun-
ty”; Robert Folk, “Ace Ventura: When
Nature Calls”; Elliot Goldenthal, “Bat-
man Forever”; James Horner, “Apollo
13” and “Casper”’; James Newton
Howard, “Waterworld” and “Out-
break”; John Lurie, “Get Shorty”;
Wendy Melvoin and Lisa Coleman,
“Dangerous Minds”; Randy Newman,
“Toy Story”; Stephen Schwartz, “Poca-
hontas”; and Howard Shore, “Seven.”
Most-performed songs—motion

pictures: “Colors Of The Wind” from
‘“Pocahontas,” writer Stephen
Schwartz, publisher Walt Disney Music
Co.; “Have You Ever Really Loved A
Woman?” from “Don Juan De Marco,”
writers Bryan Adams and Robert John
“Mutt” Lange, publishers Badams Mu-
sic Ltd. and Zomba Enterprises Inc.;
and “Hold Me, Thrill Me, Kiss Me, Kill
Me” from “Batman Forever,” writers
Adam Clayton, David Evans, Paul
David Hewson, and Lawrence Mullen
(all PRS-affiliated writers whose music
is cleared through ASCAP in the U.S.),
publisher PolyGram International.
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m ing to change,” he says. “That's when | 28| 58| $g|£E| TIME BERIl  ARmisT
N artists lose out. I haven't been on the —=2| 32| cux | 2| LABEL & NUMBERDISTRIBUTING LABEL
OTEWORTHY: Ruthless/Relativity rap act Bone Thugs-N-Harmony is scene for two years, and it would be * x *NO. Tx % %
now among the elite few whose singles have debuted at No. 1 on the Hot R&B crazy for me to come back with some- @D| Newr | 1 OADS ® BONE THUGS-N-HARMONY
Singles chart. “Tha Crossroads” is the second rap single to enter the chart thing other than myself.” DA A Dieesvo
at the top. The first was “One More Chance”/“Stay With Me” by the Noto- Sweat, whose music is published * % * GREATEST GAINER * % %
rious B.L.G. (Bad Boy/Arista). The other chart-topping debuts: Michael through Warner/Chappell, wrote and @| 2 4 | 10 | KEEPON, mwmmouusuusﬂmw) ® MC LYTE FEAT. XSCAPE
Jackson’s “You Are Not Alone” (Epic), Mariah Carey’s “Fantasy” (Colum- co-produced the 12 tracks on “Keith €1 (1) (X} FLAVOR UNTI/EASTWEST 64302/EE!
bia), R. Kelly’s “You Remind Me Of Something” (Jive), and Whitney Hous- Sweat.” 3 1 2 | 12 g)?&f(ﬁﬂg’; 355075 & NONCHALANT
ton’s “Exhale (Shoop Shoop)” (Arista). Relativity VP of urban music mar- “Twisted,” the laid-back, midtem- DOINIT® o LLCooL]
keting Mohammed Ali attributes the success of “Tha Crossroads” to attacks po first single, will be shipped to 4 3 3 | 10 | (& 0) ) ) DEF JAM 576120MERCURY
by Ruthless’ and Relativity’s street teams. He also credits exposure from radio on Tuesday (7). The song’s 5 4 1 10 | WOO-HAHY GOT YOU AL IN CHECK/EVERYTHING REMAINS RAW @ BUSTA RHYMES
the cover of the May issue of Vibe and the video, directed by Michael Mar- video was shot in New York in late ‘;’é;""ég ?;’;g:“f;gﬁ?f; T TS T
tin. Sales account for 83% of the title’s Hot R&B Singles chart points; not sur- April and is being serviced to the 6 | 5 [ 5 | 7 | ()io) T ISLAND 854584
prisingly, it debuts at No. 1 on Hot R&B Singles Sales. It is No. 1 at KBXX Box, BET, and MTV the same week. 7 7 8 4 | SCARRED & LUKE
Houston (71 detections), WIMI Jackson, Miss. (68 detections), and KMJJ Sweat is particularly pleased with ‘lc’ {1) LUTHER CAMPBELL 164000
Shreveport, La. (45 detections). Even with a new single in stores, the act’s his latest project and describes it as 8 16 | 6 | 10|y (%; (?;Tg,ﬁmf ;;‘ZINEW) 1 2000
current album, “E. 1999 Eternal,” posted a 28% increase over the previous “more advanced musically and vocal- @] s 9 g | AIN'T NO NIGGA/DEAD PRESIDENTS ® JAY-Z FEAT. FOXXY BROWN
week’s sales, good enough for a 26-22 move on Top R&B Albums. Singles ly.” Tracks of note include “Funky (4.0 00 ROC-A FELLAFREFZE 53233+/PRIORITY :
usually hamper album sales, but that is not the case here, as “Tha Cross- Dope Lovin',” which features Aaron 10 | 15 | 8 | QO N R I e T ba3AG ¢ QUAD CITY DJ'S
roads” is a remix of the album version. Hall, Gerald Levert, and Buddy from T SOUL FOOD © GOODIE MOB
Incidentally, this is Bone Thugs-N-Harmony’s first No. 1 single. Prior to the Rude Boys; “Come With Me,” fea- i T 1 10 0 m )00 LaFACE 2-41457mRISTA
this week, its highest-charting single was “Ist Of Tha Month,” which peaked turing Ron Isley; and a funky cover 2lulnla (Lc')‘{TE)&'ﬁ&%ﬁ&?&?&é’o{fﬁ;;\ @ KRIS KROSS
. . ro ”
at No. 12 on Hot R&B Singles in September 1995. of Slave’s “Just A Touch Of Lo‘ye. ) @ 6 | — |5 | THE WoRLD Is A GHETTO CCCTOROTS
AI To generate awareness for “Keith (C) (T) (X) RAP-A-LOT/NOO TRYBE 38544/VIRGIN
RPLAY HIGHLIGHTS: Several songs make significant strides at radio this Sweat,” Elektra is conducting a 14| 12| 10| 14 | GET MONEY © JUNIOR MA.F.LA. FEAT. THE NOTORIOUS B.L.G.
week. Airplay of Michael Jackson’s “They Don’t Care About Us” (Epic) dou- heavy campaign of snipes and (SC) ‘R;N"x:'gs ‘I’Z‘f SB0BTIAG ’
bled, advancing the track 56-33 on the Hot R&B Airplay chart. The song is No. posters that bear the album’s cover 15 | 14| 8 (Cf'm Jows 13(396 GERIISCANGERT: BETLOBINEIY
1 at WPGC Washington, D.C., with 58 detections. art. The campaign targets radio sta- % | 13| 11| 20 | FUGEELA @ & FUGEES
R. Kelly’s new Jive single, “I Can’t Sleep Baby (If I)” enters Hot R&B tions, retail outlets, and various out- {C) (M) (T) {X) RUFFHOUSE 78195/COLUMBIA
Airplay at No. 42. The airplay leaders are WZAK Cleveland (33 detections) door locations. 17| 14 | 13 | 7 | MR ICE CREAM MAN Ry ¢ MASTER P
and WBLX Mobile, Ala. (31 detections). . The label is also conducti.ng.lo.cal 28 38 3 TRES DELINQUENTES & DELINQUENT HABITS
Airplay of “Touch Me, Tease Me” by Case Featuring Foxxy Brown grew radio contests that offer retail tie-ins : (C) (D) (T) PMP/LOUD 64526/RCA
72%, good enough for a 13-position jump to No. 26 on Hot R&B Airplay. The and are scheduled around the album’s 20 | 30 [ § | LET MECLEAR MY THROAT DJ koOL
Def Jam/Mercury single is the No. 1-ranked airplay record at WQHT New release date. In addition, Elektra’s -CLR52e
: - 1= : . s B ! -| HOOP IN YO FACE (FROM “SUNSET PARK") © 69 BOYZ FEAT. QUAD CITY DJ'S
York (41 detections). “Touch Me, Tease Me” also debuts a week early on Hot Internet World Wide Web site will 20 | 19 | 21 | B | (c)1) FLAVOR UNITEASTWEST 64312/EEG
R&B Singles, at No. 33, due to street-date violations. Expect a growth spurt feature a page devoted to Sweat. 21 | 21 | 25 | 17 | NASTY DANCER/WHITE HORSE @ KILO
next week after a complete week of sales. Two weeks prior to the album’s - :&’g’ n:“’;;“g";“'a“’;‘ =
Monifah’s Uptown/Universal single “You” enters Hot R&B Airplay at release, Sweat will go on a promo- @| Newd | 1 © c.pl(.rrmug 15';70AYE & GORESED
No. 56. The song is receiving top 10 airplay at WCDX Richmond, Va. (31 tional tour that stops in Los Angeles, 23| 17| 17 | 9 | ENVY/FIREWATER ® FAT JOE
detections). Chicago, Atlanta, Washington, D.C., : ‘ICF’ (SNER[\;;)LS:)RL\;S;:Z?\;/ATW'W e
- . .
A . N and New York. . # |5 | — | 8 | ©mepenoulumsssaseui
LBUM HIGHLIGHTS: As expected, the “Sunset Park” soundtrack (Fla- Plans are under way to obtain guest 25 | 18 | 16 | 11 | AIN'T NO PLAYA © RAPPIN' 4-TAY
vor Unit/Elektra) vaults 73-1 on Hot R&B Albums. The album debuted last spots for the artist on such TV shows (€) (M} (T) (X) CHRYSALIS 58528/EM}
week because of street-date violations. Receipts for the opening weekend as BET’s “Video Soul,” “Showtime At NEWD | | | OREGANO FLOW # DIGITAL UNDERGROUND
were $4.7 million, placing the movie at No. 3 on the box office chart. The Apollo,” and “Soul Train.” 7 mﬁ %?:;éiﬁﬁ SO BAD & SHAGGY FEAT. GRAND PUBA
After 24 weeks, Arista’s “Waiting To Exhale” drops out the top 10 (to No. The album’s international release 712 |28 | B ¢omoviren 385
11) for the first time since its November 1995 debut. will be simultaneous with the domes- 8| 23|27 3;“‘[‘)"?‘5‘.%?3% i1 42366 ¢ THE CLICK
Kirk Franklin & the Family have finally released the follow-up to their tic one, except in Japan, where it will ! ;:;AP e DO OR DIE
platinum self-titled debut. “Whatcha Lookin’ 4” (Gospo Centric) enters Hot be released July 10. 30 | 48 | & | o mcreaToRs way 9604
R&B Albums a week early due to street-date violations, at No. 92. Look for In June, Sweat will embark on a pro- 30 | 24 | 18 | 39 | GANGSTA' PARADISE (FROM “DANGEROUS MINDS") A° @ COOLIO FEAT. LV.
it to make a big jump next week; meanwhile, the year-old “Kirk Franklin & motional tour of Germany, France, the CLCL 1Y) MCA SOURDTRACKS SL0uMCA
The Family” has a 16% gain, which moves it up four positions to No. 48 on UK., and the Netherlands. “Keithhas | 31 | 26 | 23 | 16 | UKNOWHOWWEDY @ cw ¢ BAHAMADIA
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13(13]11 g-LsI}S:oKRTIES (STRESS) gta?gr:l?gvgn:;r;lesttsc Pt]ran;.t ;%p 25 singles under No. 100 ﬁlel:;lmai:lr(l)tf;g:glonal release had not :\r/]zllgg:‘llr%. s(c\gn\,ﬁ:‘g. single availabitity. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications,
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BABYFACE,D.SIMMONS (BABYFACE) (C) D) (M) (T) (V) (X) LAFACE 2-4142/ARISTA
3 1 ) 6 ALWAYS BE MY BABY ¢ MARIAH CAREY 1
M.CAREY,J.DUPRI (M.CAREY,J.DUPRI,M.SEAL J.HARRIS I T.LEWIS)  (C) (D) (M) () (V) {X) COLUMBIA 78276 53 | 47 | a4 | 20 E(l;fB-é;SENEJ-EkﬁS?AICHELLHILLAMCGRIERTMARIESGIBBS) © ) 1 00 RUFFHOUSE 7;9;%&%%3 13
4 4 3 14 ALL THE THINGS (YOUR MAN WON'T DO) (FROM “DON'T BE A MENACE.." @ < JOE 2 - — —— — =
JOE,J.THOMPSON (J.THOMAS,). THOMPSON, M. WILLIAMS) (C) (D) (V) ISLAND 854530 57157 | 4 E\%L?‘S%le(g?rso’q VWL A INGRAMLLMITGHELL) o1 T’)(glc"é&h%ﬁjg%"; 54
5 3 4 1l DOWN LOW (NOBODY HAS TO KNOW) A @ R. KELLY FEAT. RONALD ISLEY 1 — - — — =
R.KELLY (R KELLY) (C) (D) (M) (T) (V) (X} JIVE 42373 55 | 46 | 46 | 8 vlacs)rr::JA«gl{v?grEWARr G.JENKINS) (C) (D) ELEKTRA 64’32§IIELE'((S 39
KEEP ON, KEEPIN' ON (FROM “SUNSET PARK™) & MC LYTE FEAT. XSCAPE s - —
@ 10 12 0] Jousm {J.DUPRI,MC LYTEM.JACKSON) (C) (T) (X) FLAVOR UNIT/EASTWEST 64302/EEG 6 5 | s0 | 52 15 E\QESXSDAYF& EVER\&NIGHT YVETTE l\ﬂ(l)%gELLE 2
] ; ; 1 | Aoy ® DANGELO | u TER FLEX (M.BRYANT) (©) D) (M (X 6448
D'ANGELO, R.SAADIQ (D'ANGELO,R.SAADIQ) (C) (D) (M) (T) V) (X) EMI 58543 57 | s1 | 40 | 9 TSCENF;I' oF ATTRACTI(?N \ ¢ PATRA DUET WITH AARON H7ALL 31
’ ; ] o | COUNT ON ME (FROM "WAITING TO EXHALE") & WHITNEY HOUSTON & CECE WINANS | 7 TAYLO ,C.FARRAFt(D.SMITH,C.[) LLON,T TAYLOR.C.FARRAR A HALL,E. DILLON} (C) (D, \T) 550 MUSIC 78257
BABYFACE (BABYFACE,W.HOUSTON,M.HOUSTON) (C) (D) (M) (T) (V) (X) ARISTA 1-2976 58 | 54 | 43 | 14 | KEEPTRYIN # GROOVE THEORY | 94
; : ; 15 | ATHIN LINE BETWEEN LOVE & HATE (FROM “A THIN LINE...") ® H-TOWN | g B.P.WILSON (B.WILSON,A. LARRIEUX,L.LARRIEUX) (C) (D) (T) EPIC 78197
R.TROUTMAN (R.POINDEXTER,R.POINDEXTER.J. MEMBERS) (C) (D) JAC-MAC 17699/WARNER BROS. 59 | 52 | 47 7 WHAT DID | DO TO YOu? & TERRY ELLIS | 4;
DENZIL FOSTER,T.MCELROY (T.MCELROY,DENZIL FOSTER.T.ELLIS) (C) (D) EASTWEST 64323/EEG
10 q 7 13 | WILL SURVIVE & CHANTAY SAVAGE 5
S.HURLEY (D.FEKARIS,F.J.PERREN) (C) (D} (T) (V) (X) RCA 64492 60 61 4 é%URN EY & OTIS & SHSUGG 60
_SAADIQ (W DAVID,0.COOPER) (C) (D) POOKIE 97002/INTERSCOPE
5 O'CLOCK @ € NONCHALANT
20} 8 10 12 BAM,LONNIE.KAPIN {NONCHALANT D.STATEN,SR A SIMMONS,JR KL FERGUSON,JR R DILL A HARRISON) (C) (M) (T} (X} MCA 55075 8 NEW)D 1 FASTLOVE . ¢ GEORGE MICHAEL | ¢,
12 g | 10 | WOO-HAH! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW @ BUSTA RHYMES | 4 G.MICHAEL,).0OUGLAS G MICHAEL) 511D} (v} DREAMWORKS 5500 MGEFFEN
R.SMITH (T.SMITH,R.SMITH) (C) (M) (T) (X) ELEKTRA 64335/EEG 62 66 6 HOOP IN YO FACE (FROM “SUNSET PARK") © 69 BOYZ FEAT. QUAD CITY DJ'S 62
DOINIT® * LLCOOLJ THE BASS MECHANICS (S.W.A.T. TEAM) (C) {T) FLAVOR UNIT/EASTWEST 6431 2EEG
13 112 1101104 g (LL COOL J,B.RSMITH) (C) (D) (T) (V) DEF JAM 576120MERCURY | 63 | 55 | 55 7 | MR.ICE CREAM MAN & MASTERP | ¢
(10 KISSIN' YOU TOTAL | 14 MASTER P,K.FRANKLIN,MO B DICK,KLC (MASTER P} (C) (T) (X) NO LIMIT 53218 PRIORITY
14 16 = 2 R.SAADIQ (J.JACKSON,R.SAADIQ,J.JOHNSON,B.JAMES) (C) (D) (T) (V) BAD BOY 7-3056/ARISTA 64 o 2 HOW DO YOU TELL THE ONE ® AFTER 7 | ¢4
51 o o | RENEE (FROM “DON'T BE A MENACE...") *L0STBOYZ | |3 BABYFACE (BABYFACE) (C) VIRGIN 38543
MR.SEX,BUTTNAKED TIM DAWG (T_KELLY,J.HARRIS IIl, T.LEWIS}) (C) (D) (M) (T) ISLAND 854584 65 59 58 9 WHY YOU TREAT ME SO BAD ©® SHAGGY FEAT. GRAND PUBA 52
NEWD . | you * MONIFAH | |5 R.LIVINGSTON,S.PIZZONIA (0.BURRELL,R.LIVINGSTON, ¥.DIXON,8.MARLEY) (C) (D) (T) (X) VIRGIN 38529
w HEAVY D (HEAVY D,R.BURRELL,V.HERBERT,C.KING) (C) (D) (T) UPTOWN 56001/UNIVERSAL 66 58 49 ) ENVY/FIREWATER & FAT JOE 44
PLEASE DON'T GO © IMMATURE LE.S.,B.LORDS (FAT JOELE S..GAYERITZ BROWN,RAEKWON, SHOWBIZ | CARTEGENA] (C) (D) (T) VIOLATOR 1546 RELATIVITY
17 - 2 C.STOKES,C.CUENI {C.STOKES,C.CUEND (C) (D) (T) MCA 55158 7 67 67 14 NASTY DANCER/WHITE HORSE KILO | g7
DON'T WANNA LOSE YOU * LIONEL RICHIE KILO,DJ TAZ,C.DORSEY (A.ROGERS,S.MCINTOSH, T.STAHL,J.GULDBERG) (C) (T) WRAP 349/ICHIBAN
18 1 18| 17 5 JJAM,T.LEWIS (J.HARRIS I11,T.LEWIS, L RICHIE) (C) (D) (v) (X) MERCURY 852857 | 1/ .m 69 | — 2 IF HEADZ ONLY KNEW... ¢ HEATHER B. | gg
91 91 13 EVER SINCE YOU WENT AWAY & ART N’ SOUL 19 K.PARKER (HEATHER B.,H.GARDNER K PARKER} {C) (T) (X) PENDULUM 58549/EM|
T.C.RILEY (T.C.RILEY,TRACY LATTREL) (C) (D) NATURE BOY/BIG BEAT 98112/ATLANTIC 1l 7 3 | DOUBLE TROUBLE  MAD LION | ¢q
20 1 s 7 | ONE FOR THE MONEY # HORACE BROWN | |4 MAD LION,KRS-ONE (MAD LION,K PARKER,L PARKER GAMBLE,HUFF) (C) WEEDED 20189/NERVOUS
K.DEANE (H.BROWN,K.DEANE B.D WILDCAT,0.HARVEY,C.MACK) (C) (M) (1) (X) MOTOWN 860512 _ 8 | 5 | TRES DELINQUENTES # DELINQUENT HABITS | 79
21 | 15 | 14 | 20 | SITTIN'UP IN MY ROOM (FROM "WAITING TO EXHALE") ® ® BRANDY |, 0.G. STYLE (I.MARTIN,D. THOMAS,A. MARTINEZ, 5. LAKE) {C) (D) (T) PMP/LOUD 64526 LOUD
BABYFACE (BABYFACE) (C} (D) (M) (T) (V) {X) ARISTA 1-2929 NEW D 1 E.M.B.R.A.C.E. (DA DA DAH DAH) ® SOCIETY OF SOUL | 4
ORGANIZED NOIZE (ORGANIZED NOIZE B.BENNETT) (C) (D) (T) LAFACE 2-4148/ARISTA
* * * GREATEST GAINER/AIRPLAY * % %
WIND BENEATH MY WINGS @ GERALD LEVERT & EDDIE LEVERT, SR.
@ 2 | % 5 | AIN'T NOBODY/KISSING YOU FAITH EVANS | ) 12|65 | 60| 1l G.LEVERT E.NICHOLAS (L.HENLEY, J.SILBAR) (C) (D) EASTWEST §4306,6EG | 20
C.THOMPSON,S.COMBS, BABYFACE {F EVANS,C THOMPSON,S.COMBS, BABYFACE) (C) (0 (T) (V) BAD BOY 7-9055/ARISTA SCANDALOUS © THE CLICK
CAN'T HANG/DO YOU WANT TO @ XSCAPE FEATURING MC LYTE 3 6 “ ! R.TROUTMAN 1£ STEVENS, B JORES O.STEVENS,T STEVENS,R.TROUTMAN L TROUTMAN.S. MURDOCK) C (D111 SICK WID' I7 42366 JVE s
B 19 116 |10 ] yhmonsoupe (D.SIMMONS,J.DUPRI,M.SEAL,C.LDWE MC LYTE XSCAPE) ©) M #5050 DFF 78263c0LMB |
SIMMONS,) DUPR) (3. SANONS .DUPRI M SERL C.LOWE MC LITE, ST 39,50 DER B2 0L UM 74 | 74 | § | HUSTLER'S THEME # SMOOTHE DA HUSTLER | 74
2 24 19 8 SLOW JAMS @ QUINCY JONES FEAT. BABYFACE & TAMIA WITH PORTRAIT & BARRY WHITE 19 DR PERIOD (D.SMITH,D.PITTMAN,C. MAYFIELD) (C) {T) PROFILE 5449
QUINCY JONES (R.TEMPERTON) (C) (D) (V) QWEST 17673/WARNER BROS. 75 | 63 | 55 | 11 | AIN'TNOPLAYA © RAPPIN' 4.TAY | o
25 25 23 14 | GET MONEY @ JUNIOR M.A.F.1.A. FEAT. THE NOTORIOUS B.I.G. 8 S.KEITH (A.FORTE,S.KEITH,S.LACY) (C) (M) (T) (X) CHRYSALIS 58528/EMI
€7 ELPEE (THE NDTDRIDUS B..G. LITTLE KIMLPORTER, B BEDFORD,R AYERS,S.STRIPLIN) (C) (T} UNDEAS/BIG BEAT 98087/ATLANTIC | GIVE IN BOBBY CALDWELL
27 | 28 | § | LET'S LAY TOGETHER (FROM “DON'T BE A MENACE..") © THE ISLEY BROTHERS | 4 1= [ 2 | schuowe mcaowewmmomuen (© SINDROVE 1206 | /5
pommoss Pl e [ n | goacesee, SEoAL L |
71 23l 0l 5 12 KE ONE (P.SMITH,M.GOODWIN) (C) (D) (T) SUAVE 1545/RELATIVITY
L.CAMPBELL (L.L.CAMPBELL Il,V.BENFORD) (C){D) {M) (T) (V) (X) ARISTA 1-2950 78 | 71 | &2 | 15 | GIVEME THE NIGHT  RANDY CRAWFORD | 47
28 NOT GON’ CRY (FROM “WAITING TO EXHALE") ® ® MARY J. BLIGE | | R DROESEMEYER (R.TEMPERTON) (C) (T) (X) BLUEMOON 98090/ATLANTIC
0 | 15 |16 | pagvrace sasvrACE) (C) (D) (T) (V) ARISTA 1-2957
NOBODY KNOWS & © THE TONY RICH PROJECT 79 . 2 THE EARTH, THE SUN, THE RAIN 4 COLOR ME BADD 79
N.M.WALDEN (E.WOLFF,$ PIERSA) (C) (D) (V) GIANT 17654 WARNER BROS.
8% | 2| B e (J.RICH,D.DUBOSE) (©) (D) (M) ) LAFACE 2-4115ARisTA | 1] MOTHER'S PRAYER v ® /;VOPPA D00
30 | 30 | g | AIN'TNO NIGGA/DEAD PRESIDENTS  JAY-Z FEATURING FOXXY BROWN | 3¢ ()| NEWD | 1 | NOTHER'S © crimaue 15570 | 80
SKI (S.CARTER,D.WILLIS) (M) (T) (X) ROC-A-FELLA/F REEZE 53233*/PRIORITY GHECA Ol UCH SIB G AN D EREREID
@BD| a1 | 36 | 4 | SCARRED & LUKE | g NEW) ! | 0-10/(G.1AC08S R BROOKS,LOOSE ENDS) © o0 crmquE 15571 | 81
D.RUDNICK (L.CAMPBELL,L.DOBSON,M.YOUNG) (C) (T) LUTHER CAMPBELL 164000 DOE OR DIE o AZ
32 28 2 10 11 (EA%TE%P?)I&?I‘EJ mw:‘ lvg?{v l S.EAR) (€ (D) () TOsz%c?v%Iz? A o2 - ® ° N.0.I0F (AZ,). IOHNSOR) LI EMIS8328 ®
. . S UKNOWHOWWEDU ¢ BAHAMADIA
G| NEWD | L | O e N oo n s o ooy | 3 | [t %1 ® L] s 0 oerirsas stz | %
- . - - . — — — 84 72 72 8 FEELS SO GOOD (SHOW ME YOUR LOVE) @ LINA SANTIAGO 63
38 | 29 | 25 | 22 | NOONEELSE @ @ TOTAL | 4 J.C.LOPEZ (DJ JUANITO) {C) (D) {T) {X) GROOVE NATION 56004/UNIVERSAL
J.OLIVIER,S COMBS (T.ROBINSON,J.C.OLIVIER) (C) D) {M) (T} (V) (X} BAD BOY 7 9042/ARISTA SET UFREE ® BLANET SOUL
35 | 32 | 27 | 30 | BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT A & MONICA | | 8 | 75 | 73| 12 | icosTameneD (©) (1) 00 STRICTLY RHYTHM 12363 | 27
SOULSHOCK KARLIN.D-AUSTIN €. WOI FE (D AUSTIN.C WOLFEA MARTIN.C SCHACK K.KARLIN) (C){D) (M) (T) () ROWDY 3 5052/ARISTA PO PIMP DO OR DIE
3 | 38 | 3 | LIVEAND DIEFOR HIP HOP @ KRIS KROSS | 3¢ 86 | — | 2 | THE LEGENDARY TRAXSTER (AK,BELOZERO,TWISTA) (€} (D) (T) CREATORS WAY 9604 | 50
J.DUPRI (J DUPRI,DA BRAT.MR. BLACK,N.M.WALDEN, J.COHEN) (C)(T) (X) RUFFHOUSE 78270/COLUMBIA
HOUSE KEEPER  MEN OF VIZION NEW) 1 ...TIL THE COPS COME KNOCKIN’ MAXWELL 87
@ 37 | 48 3 | S WILLIAMS, TRILEY (G.SPENCER 11T RILEY,S BLAR) (C) (D) M550 MUSIC 78274/EP1C | 37 ;xg“g’:fé'”mv'm S0 TH(::) :;;i“g"élﬁéﬁ
SOUL FOOD + GOODIE MOB 88 | 76 | 8 | 3 76
38 13| 310 Gowimoson (ORGANIZED NOIZE R BARNETT.T BURTON.C GIPP W KNIGHTON 8 BENNETT) OO 1V UL Stk | ) IC:JAZTVJEOSE)S(;VSC"A'TONSSA'N” {C).0), 1) PAYOAY f"gg‘;;ﬁlj/g:‘gg
C’'MON N’ RIDE IT (THE TRAIN) 4 QUAD CITY DJ'S .@ NEWD) 1 89
4 ol 11 C C LEMONHEAD,J MCGOWAN (L U LEMORHEAD,). MCGOWAN,BWHITE} {C) {M} (T} {X) QUADRASUUND:BI; BEAT 980B3'ATLANTIC 3 D-JONES (D.JONES G, TOBAR, P.RICHARDSON) {C) (D). (M).ID.(X) LAFACE 284127 /ARISTA
90 B 2 CARAVAN OF LOVE RUSS FREEMAN & THE RIPPINGTONS FEAT. THE WHISPERS & PHIL PERRY 90
* % * GREATEST GAINER/SALES % * % R.FREEMAN (E ISLEY,M.ISLEY.C.JASPER) (C) GRP 3073
@ | _ | 2 | THEWORLD IS A GHETTO ¢ GETO BOYS | g 91 | &7 | 75 | 19 | FUNKORAMA ® REDMAN | 5,
N.0.JOE.M.DEAN (ALLEN, BROWN,DICKERSON, JORDAN MILLER OSKAR SCOTT) {C) (T) (X) RAP-A-LOT 38544/N00 TRYBE R NDBLE (R NOBLE.J.DAVIS A.MUHAMMAD, M.TAYLOR M.MORALES, 0. ROBINSON,D. WIMBLEY) (C) (M) (T) INTERSCOPE 98084
ALL | NEED # JESSE POWELL 92 | 78 | 68 | 13 | PHYSICAL FUNK @ DOMINO | 45
A1 | 2| K i (P.LSTEWART S SALTER, T.NKHEREANYE) (©)(T) () SILAS 55136MeA | 52 DOMINO 1DOMING) (C) (D) (M) (T) OUTBURST/DEF JAM 577794/MERCURY
NO MORE GAMES @ SKIN DEEP FEAT. LI'L KIM OF JUNIOR M.AF.I.A. 93 | 85 | 79 | 3 | PERFECT MATCH . @ CELLA DWELLAS | 74
4 | 3% |39 5| OJCLARK KENT T HESTER G GILSAINT.R DESIRE& JONES R A FRANKLIN SANPLE) (61101 (1) OOSE CARNDN 852706 LD | 52 NICK WIZ (N.LOIZIDES,A.QUTLAW,C.GERALD A.EVANS,D.SMITH) (0 () (X) LOUD 64532
s JESUSTOACHILD @ © GEORGE MICHAEL
4| 4654 8 SZ’#(\R[.)(S(;?EIS?G(.)(S):RII?E) G Sk FEATURW%MEE?F%% llxgaAgl\é 4l 9 |51 83|12 G.MICHAEL (G.MICHAEL) (©) (D) V) DREAMWORKS 59000 GEFFEN | 22
STAIRWAY TO HEAVEN ® PURE SOUL 95 | 84 B THIS 1Z REAL ® SHYHEIM | g
M 1 35 | 33 | U] 2 HAGQ ISLAMK JORDAN.D WANSEL K GAMBLE,L HUFF) () (0) 00 $TEP SUN 9B0BE/NTERSCOPE | 18 RNS S, FRANKLIN, R.BRIGGS,B.1ACKSON.D.TOWNSEND) {61 {T) NOQ TRYBE 36536
CAN'T BE WASTING MY TIME (FROM “DON'T BE A MENACE...") © MONA LISA FEAT. LOST BOYZ 96 | 82 | 71 | 8 | DONTCRY } & SEAL
45 | 38 | 23 1 14 1 rrunce T DANGR5EX (A ANTOINEA EVNS AUSTINT PATTERSONGOUNCANLOST 8012 MARTI ©onmsmosss | 20 T.HORN (SEAL) (C: (D) (V) (X ZTT 17708 WARNER BROS, | '
WHERE DO U WANT ME TO PUT IT & SOLO 97 89 80 18 | VISIONS OF A SUNSET (FROM “MR. HOLLAND'S OPUS") @ SHAWN STOCKMAN
6 | 41| 35 | 20 | AT LEWIS LLHARRIS II,T.LEWIS MHORTON) (€)(0) (1) (V) (0 PERSPECTIVE 587512 | 5 S.STOCKMAN (6 STOCKMAN) (© 00 PoLYooR s80s62hem | 18
| MISS YOU (COME BACK HOME) (FROM “NEW YORK UNDERCOVER")  MONIFAH 80 AIN'T NO LOVE AND HAPPINESS * KAWZ
41 | 42 | 34 31 L ERD teavy D.T.ROBINSON) (©) (M) {T) (X) UPTOWN 55107/UNIVERSAL | 10 % 019 | am (A.GREEN,M.HODGES, T.DAVIS) © 8UsT T 74003 | 0
HAY  CRUCIAL CONFLICT FOR REAL JACKAL THE BEAR
NEWD | | | Libsve (W.MARTIN.M KING,C JOHNSON, R LEVERSTON) (© (1) (x) PALLAS 56C0B/UNVERSAL | 48 %91 88 18 | 8 | weuean o e oo (© 1 0 Union 18amartock | 83
NEVER TOO BUSY & KENNY LATTIMORE SOAKIN' WET & DG
NEW ) L1 5 HALL (D.HALL KJONES) (© 0 o coLumain 7azes | 49 100 | 94 | 94 | 3 | Jueso s S.SANDERS,D.WEBB.D.FERGUSON: (C) (D) (M) H.C..B.0.DEF JAM 854514MERCURY |

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. ®Videoclip availability. @ Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
1,2,3.4 (SUMPIN' NEW) (T-Boy, ASCAP/Boo Daxddy,
ASCAP/Screen Gems-EML BMYHL
11 50°CLOCK (ARALC, ASCAP/Deez Nutz, ASCAP)
22 AIN'T NOBODY/KISSING YOU (Chyria Baty, BMYJanice Cambs,
Compiled from a national sample of airplay supplied by Broadcast Data Systems RadioTrack service. 109 R&B stations MWWWTUIB:KWIWM Compiled from a national sub-sample of POS (point of sale} equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- ASCAP/APL ASCAPY HL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
referencing exact times of airplay with Arbitron listener data. This datais used in the Hot R&B Singles chart 8 AINTNO LOVE AND HAPPINESS (4 Green, BVVivirg BW/TID, I I I“"
BMYSweetness, BM) WBM
< &=z ==z 30 AINTNONIGGA/DEAD PRESIDENTS Qilulu BvBee M) | | = | 5 | = ===
o e s w @) o 75 AINTNO PLAYA (Find-A Way, ASCAPRag Top, BMYWames- |9 < B B
e |E|Tme o |o | £ TITLE Tamertere, BMUiricrscope Pecr, BMVAfory Fore, BD WEM oz 8] nme 2|5 8| nme
£ | 5 | = | ARTIST (LABEL/DISTRIBUTING LABEL) = | % | = | ARTIST (LABEL/DISTRIBUTING LABEL) 41 ALL) NEED (Copyright Contro) = | 5 | = | ARTIST (LABEL/DISTRIBUTING LABEL) £ | % | = | ARTIST (LABEL/DISTRIBUTING LABEL)
| MISS YOU (COME BACK HOME L T R (FWMAMMT B FU-GEE-LA
*x NO.1 * % BB 40 | 34 | A Y o tra ) A, M%RG&GZ%%HFTM_ * % NO.1 x % 38 | 34 | 20 | FiGEES (RUFFHOUSE/COLUMBIA)
1 7 | ALLTHETHINGS (YOUR MANWONTIDO) | | 34 | 35 | 21 | NOBODY KNows ALWAYS BE MY BABY (SonyAIVLLC, BVVRye, BMYSo Soe, (1) 1 | THACROSSROADS s kst 1 | FasTLOVE
THE TONY RICH PROJECT (LAFACE/ARISTA) ASCAP/EM Aol ASCAP il Keel ASCAP/Ai Cartol ASCAP/O/R0 GEORGE MICHAEL (DREAMWDRKS/GEFFEN}
@ 1 KILLING ME SOFTLY 403717 WHO DO U LOVE Iselt, ASCAP/Fie Tyme, ASCAP) WBMAL 210114 VOU'RE THE ONE 403211 STAIRWAY TO HEAVEN
FUGEES (RUFFHOUSE/COLUMBIA) DEBORAH COX (ARISTA) BEFORE YOU WALK OUT OF MY LIFE/LINE THIS AND LIKE PURE SOUL (STEP SUN/INTERSCDPE)
. THAT EM AL, ASCAP/DARP, ASCAPNuthouse, ASCAPSaandra, v
YOU'RE THE ONE DO YOU WANT TO KEEP ON, KEEPIN' ON MR. ICE CREAM MAN
&« SWV (RCA) 41|36 | 29 | 4SCAPE (SD SD DEF/COLUMBIA) ASCAP/EMI Casaricta, BMYEMI Blackwood, BMYAIma, ASCAPAB, ()59 e reat. iscare (Lavor UNTessTwesD) | | 41|35 | 7 | MASTER P ino LMIT/PRIDRITY)
ASCAP) HMBM
LADY | CAN'T SLEEP BABY (IF J ALWAYS BE MY BABY LET'S LAY TOGETHER
4 D'ANGELD (EMI} (42) 1| RKELLY QVE) ; 54 BRING IT ON (Unadog, ASCAPMCA ASCAP) 4 | 3 | 6 | MARIAH CAREY (COLUMBIA) 441 6 | TiE SLEY BROTHERS (ISLAND)
ALWAYS BE MY BABY IT'S YOU THAT'S ON MY MIND 5 CANTBE WASTING MY TIME ( DONT BE A MEN- DOWN LOW (NOBODY HAS TO KNOW) CAN'T HANG/DO YOU WANT TO
5 MARIAH CAREY (CDLUMBIA) 8| 2 | quinoon ViRGIN ME -) %%KWWM& 5| 2 | 11| g keuiy reaturing ronato istey uive) | | 43 | 39 | 10 | Xscape FeaT. M LYTE (50 SO DEFCOLUMBIA)
6 DOWN LOW (NOBODY HAS TO KNOW) | | 44 | 41 | 14 | ALL | NEED ASCAP/EM Agrl ASCAP) HLAVBM (&) | 1]You 67| 2 | TRES DELINQUENTES
R. KELLY FEATURING RONALD ISLEY (JIVE} JESSE POWELL (SILAS/MCA) CAN'T HANG/DO YOU WANT TO (Wamer-Tarmestare. MONIFAH (UPTDWN/UNIVERSAL) DELINQUENT HABITS (PMP/LDUD/RCA)
7 COUNT ON ME 50| 2 ARE YOU READY BMBaobie-Loo, BMYSo So Def, ASCAP/EMI Aprd, ASCAP/Air Control, 114/12 5 O'CLOCK 53| 3 | DON'T WANNA BE ALONE
WHITNEY HOUSTON & CECE WINANS (ARISTA) AALIYAH (FLAVDR UNIT/EASTWEST/EEG) ASCAP/Top G, ASCAP/Brookiyn Based, ASCAP) WBM NDNCHALANT (MCA) SHAI {(GASOLINE ALLEY/MCA)
8 | WILL SURVIVE 46| 43| 9 | NO MORE GAMES 90 CARAVAN OF LOVE B, ASCAPAASCAP) 8 | 6 | 14 | ALLTHE THINGS(YOURMANWONTDO) | | 45 [ 47 | g | SCENT OF ATTRACTION
CHANTAY SAVAGE (RCA) SKIN DEEP (LOOSE CANNON/ISLAND} 3 C'MON N’ RIDE IT (THE TRAIN) (Ceesat, BMYSa-vetie, JOE (ISLAND) PATRA DUET WITH AARON HALL (550 MUSIC)
" BMIHL
A THIN LINE BETWEEN LOVE & HATE CAN'T BE WASTING MY TIME BMicieprd DOIN IT LET ME CLEAR MY THROAT
9 H-TOWN (JAC-MAG/WARNER BROS.) 47 | 42| 15 | \ioNA LiSA FEAT, LOST BDYZ (ISLAND) COUNT 0;‘1:45 (FROM WAglnNGTO BXHALE) “;ﬂ: 9| 7110 ;cooL ) oer JAMMERCURY) (D} 43 | 3 | 5rkoot (Gimy
(1D T CROSSWMROA[:'S rmssreanvm | |48 [45] 6 o "r°;$‘>é$€.‘;?o- (ROCAFELLAYREEZE) mwwm ' 10 | 8 | 10| gista HHY!'MES (ELEK#E/EEG) NSRAW | 14g |45 | 5 yK?NNI'J?gPE L‘%)%’SV‘EEEANNDN SLAND)
E = EPINMON e WHEF;A ouU WAN1(‘ ME TO PUT IT e oo ™ - RENEE HOOP IN (YO FACE : :
KE P ON KE P E D BVVEM Aprd, ASCAP) Al
3 Feat e avorumaaareees | |42 [ 44 | 83 | solo ierspecTv) B g:;“ m m.;ﬁlmpm Jam ASCAP/Sackeh BVWEM {107 | (o5t ovz astanny 43|48 | 6 | 69 BDVZ (FLAVOR UNIT/EASTWEST/EEG)
12 3 | LET IT FLOW 57113 TRADE IN MY LIFE Blackwood, BMYJanice Combs, BM) HL 1219115 A THIN LINE BETWEEN LOVE & HATE 5052115 NASTY DANCER/WHITE HORSE
TONI BRAXTDN (ARISTA) R. KELLY (JIVE) 9 DON'T CRY (SPZBM) H-TOWN (JAC-MAC/WARNER BROS.) KILO (WRAP/ICHIBAN)
(1) WHY | LOVE YOU SO MUCH (5D)| 55 | 3 | NEVER T0O BUSY % DONTRUSH Wokie. ASCAP/Geris ASCAPMamer gl BVD. | {7yl 19 | 5 | KISSIN' YOU 51 |38 | 11 | ALL ! NEED
MONICA (ROWDY/ARISTA) KENNY LATTIMORE (COLUMBIA) WBM TOTAL (BAD BDY/ARISTA) JESSE PDWELL (SILAS/MCA)
. 18  DONT WANNA LOSE YOU (EM Aprd, ASCAPFie Tyme, .
GET ON UP SHADOWBOXIN | WILL SURVIVE MOTHER'S PRAYER
1D JDDECI (UPTOWN/MCA) (52) 63 | 5 GENIUS/GZA FEAT. METHDD MAN (GEFFEN) © Wmﬂflﬂ”'ﬂl ) ) 14 [ 11] 13 | £3aNTAY SAVAGE (RCA) (52) 1 | PDPPA DOO (CRITIGUE)
15 g:!m& ‘A’;s'#\,MV ROOM (53|64 | 5 H!YSEK‘;’O‘ES ?,!5;2&?{,%&853.,\, &M%MTMWM 1" 15128 %3.‘%:5‘& %‘uggn & cece winans aristy | [ 5343 ] 9 E;ﬂ‘%/sr :\ﬁgg?gk%mwm)
d DOWN LOW (NOBODY HAS TO KNOW) o, BMIR Kely,
KISSIN' YOU 544714 STAIRWAY TO HEAVEN BMYWBM @ 171 2 F;AL“E‘{\S%DON‘T GO 54|47 | 20 WHERE DO U WANT ME TO PUT IT
TOTAL (BAD BDY/ARISTA) PURE SOUL (STEP SUN/INTERSCOPE) THE EARTH, THE SUN, THE RAIN (Eict Woll, ASCAP/EM Vigin, IMMATURE (MCA) SOLD (PERSPECTIVE)
ONE FOR THE MONEY LET ME CLEAR MY THROAT ASCAP/ BM/Clyysals, BM) HLWBM LADY THE EARTH, THE SUN, THE RAIN
17 0 | HORACE BROWN (MOTOWN) (59) 59 | 5 DJ KOOL (CLR) F_M.Bmmmum DAH) (Oganizec Noize, BMYSH 17 [ 13 | 11| GianceLo emn (55)] 66| 2 COLOR ME BADD (GIANT/WARNER BROS.}
GET MONEY (56 | 1 | You St BMYBg Sewy, ASCAP) 18| 14 | 15 | WHO DO U LOVE 56 60| 2 | 'F HEADZ ONLY KNEW...
JUNIOR MAF.IA (UNDEAS/BIG BEAT/ATLANTIC) MDNIFAH (UPTOWN/UNIVERSAL) 66  ENVY/FIREWATER (ely's Jams, ASCAP Matrkeens, ASCAP/EMI DEBORAH COX (ARISTA) HEATHER B. (PENDULUM/EMI)
5 0'CLOCK THE WORLD IS A GHETTO Porl BV, Targ, BV Soul Qi ASCAP/EMI Biackwood BMVBLE SCARRED DON'T RUSH
18 NONCHALANT (MCA) (8D)| 65| 5 | ¢i70 BOYS (RAPALOTNDO TRYBE) Pie ASCAP/Riz Wrikess, ASCAP) HL 18116 | 4 | [UKE (LUTHER CAMPBELL) 57|57 | 8 | Sitk (eLekTRAEEG)
19 EVER SINCE YOU WENT AWAY (Nature Boy, ASCAP/Tayior's Dad,
EVER SINCE YOU WENT AWAY SOUL FOOD 2 1,2,3,4 (SUMPIN’ NEW) AIN'T NO PLAYA
20 N' SOUL (NATURE BOY/BIG BEAT/ATLANTIC) (58)| 62 | 7 GOODIE MOB (LAFACE/ARISTA) BVWBeautil Mess, BMYFatz, BMYPolyGram rt], ASCAP) 20| 15| 10| c&G1i6 (Tommy Bovi 58| 46 | 11 | Bappin 4-TAY (CHRYSALIS/EMI)
5 EVERYDAY & EVERYNIGHT (Funkmaster Fiex BVIM Bryart, BMI)
(D) DON'T WANNA LOSE YOU 59 52| 8 | 1,2,3,4 (SUMPIN' NEW) 61  FASTLOVE (Bg Geolf, PRS/Cheppel ASCAP/Baby Frers, 20| 9 | AINTNO NIGGA/DEAD PRESIDENTS | {5g) | | EMBR.AC.E. (DA DA DAH DAH)
LIONEL RICHIE (MERCURY) COOLIO (TOMMY BOY) HSCAP/Frocki Do, BVt Bk ASCAP) JAY-Z FEAT. FOXXY BROWN (ROC-A-FELLAFREEZE) SOCIETY DF SOUL (LAFACE/ARISTA)
WOO-HAH!! GOT YOU ALL IN CHECK 1 AIN'T MAD AT CHA GOOO' R L (Cyrthia, NOBODY KNOWS | GIVE IN
(2 BUSTA RHYMES (ELEKTRAVEEG) (601 67 | 5 | Hone (DEATH ROW/INTERSCDPE) u wﬁi mﬁ%&% Ll 22| 18 | 22 | T1iE TONY RICH PROJECT (LAFACE/ARISTA) 69 | 2 | BOBBY CALDWELL (SIN-DROME)
@ DOINIT @. 661 4 BRING IT ON 99 FOR REAL (Tork, BMYSwing T, ASCAP/Stresz, BM) 0|9 EVER SINCE YOU WENY AWAY 6155/ 10 SET U FREE
LL COOL J (DEF JAM/MERCURY) KINO WATSON (COLUMBIA} 53 FU-GEE-LA (Sany/ATV Tunes, ASCAP/Tete San Ko, ASCAP/Obverse: ART N' SOUL (NATURE BOY/BIG BEAT/ATLANTIC) PLANET SOUL {STRICTLY RHYTHM)
(70 SLOW JAMS 62| 51| 23 | BABY. BABY, BABY, BABY, BABY... Creaton, ASCAP Mcleka, ASCAP Mgt Mognet ASCAP/M Agrl 24|24 | 5 | DON'T WANNA LOSE You 62|51 | g | FEELSSOGOOD (SHOW ME YOUR
Q JONES FEAT. BABYFACE & TAVIAWITH FORTRAT QWEST) R. KELLY (JIVE) ASCAP/Salaam Remi, ASCAP) HL LIONEL RICHIE (MERCURY) LINA SANTIAGO (GROOVE NATIONUNIVERSAL)
y 91 FUNKORAMA (Zomba, ASCAP) WBM g .
LET'S LAY TOGETHER EVERYDAY & EVERYNIGHT C'MON N’ RIDE IT (THE TRAIN) EXHALE (SHOOP SHOOP;
(25 THE ISLEY BROTHERS (ISLAND) 63 | 58 | 20 | WETTE MICHELLE (LOUD/RCA) % GET M&%WMH%MW/M (2] 25 | 9 QUAD CITY DJ'S {QUADRASOUND/BIG BEAT) (63) 24 | WHITNEY r(aousmu (ARISTA))
TOUCH ME, TEASE ME KEEP TRYIN’ ' SOUL FOOD CAN'T BE WASTING MY TIME
CASE FEAT. FOXXY BROWN (DEF JAM) 64|49 | 16 | Groove THEORY (EPIC) g m’f:g&"&" mmmﬁmww 26| 21 | 10| 500piE MOB (LAFACE/ARISTA) 6442 | 18 | \3ONA LiSA FEATURING LOST BOYZ (ISLAND)
READY OR NOT 2 OF AMERIKAZ MOST WANTED 43 HAY (Sakap, BMVFict, BMVBridgeport AIN'T NOBODY/KISSING YOU HOUSE KEEPER
2 FUGEES (RUFFHOUSE/COLUMBIA} (6 1 | 5PAC (DEATH ROW/INTERSCOPE) 6 HOOP IN YO FACE (FROM sunsmmm (Cosa BV 2126 | 5 | FaiTH EVANS (BAD BOVARISTA 1 | MEN OF ViZION (M1/550 MUSIC/EPIC)
2% NOT GON’ CRY 66|68 | 4 | JOURNEY 37 HOUSE KEEPER (MOY. BVYDorri, ASCAP/Sweetl Mebdes, 28|23 | 5 | ONE FOR THE MONEY (56) | 1 | OREGANO FLOW
MARY J. BLIGE (ARISTA) OTIS & SHUGG (PODKIE/ANTERSCOPE) ASCAP) HORACE BROWN (MOTOWN) DIGITAL UNDERGROUND (CRITIQUE)
(29) AIN'T NOBODY (67| 70| 2 | SMON N’ RIDE IT (THE TRAIN) 64 HOW DO YOU TELL THE ONE (SanyATV Songs, BW/Ecal, BVD 29|29 | 3 | LIVE AND DIE FOR HIP HOP 67|56 | 8 | WHY YOU TREAT ME SO BAD
FAITH EVANS (BAD BOY/ARISTA) QUAD CITY DJ'S {QUADRASOUND/BIG BEAT) 74 HUSTLER'S THEME (Prokoons, ASCAP/Net Level Gioowe, KRIS KROSS (RUFFHOUSE/COLUMBIA) SHAGGY FEAT. GRAND PUBA (VIRGIN)
. ASCAPHE Playaz, ASCAP Wames-Tamestane, BM) WBM
PLEASE DON'T GO EVERYTHING REMAINS RAW 5 § THE WORLD IS A GHETTO BRING IT ON
30 IMMATURE (MCA) (68) 1 | BUSTA RHYMES (ELEKTRAVEEG) 51 1 DONT WANNA BE ALONE (Music Com. Of Amenica, BMYCameo (B0} 37 | 2 GETO BDYS (RAP-A-LOT/NOO TRYBEVIRGIN} 72| 2 | kino WAITSON (COLUMBIA)
3 RENEE |2 FOREVER MORE pram%(‘mn ' 327120 SITTIN' UP IN MY ROOM 69158| 7 SCANDALOUS
LDST BOYZ (ISLAND) PUFF JOHNSON (WORK/COLUMBIA) BRANDY (ARISTA) THE CLICK (SICK WID' ITAIVE)
HOUSE KEEPER PARTY 2 NITE bt = GET MONEY ONE SWEET DAY
(32 TEN OF VIZION (MJJ/550 MUSIC/EPIC) 1 | [ADAE (MOTOWR) . '&':;'" (Bobby Caidwed, BM/The Musi Foce, BVl For, 32|31 | 14 ] WiRiormAF 1A woersaic seaTaTantic) | | 70| 54 | 24 | MARIAH CAREY & BOYZ i MEN (COLUMBIA)
@ THEY DON'T CARE ABOUT US @ —|1 SCARRED 41 1 MISS YOU (COME BACK HOME) (FROM NEW YORK 3322|122 NO ONE ELSE 7116130 BEFORE YOU WALK../LIKE THIS AND...
MICHAEL JACKSON (EPIC) LUKE (LUTHER CAMPBELL) UNDERCOVER) EM A, ASCAPE-Z-iz-t, ASCAPMVE, TOTAL (BAD BOY/ARISTA) MONICA (ROWDY/ARISTA)
34 CAN'T HANG 1216112 DON'T RUSH ASCAP/Evele, ASCAP) HWBM 3413016 NOT GON' CRY @ 7|z O PIMP
XSCAPE FEAT. MC LYTE (SO SO DEF/COLUMBIA) SILK (ELEKTRAEEG) 89 INTHE HOOD (Check Man, ASCAPTober, ASCAP/Ness, Ny & MARY J. BLIGE (ARISTA) DO OR DIE (CREATDRS WAY)
BEFORE YOU WALK OUT OF MY LIFE NEW YORK, NEW YORK Capone, ASCAPMamer Chappel ASCAP) SLOW JAMS GANGSTA’S PARADI
3 MONICA (ROWDY/ARISTA) 7354110 THA DOGG POUND (OEATH ROW/INTERSCOPE) 10 1 WILL SURVIVE (PolyGram int, ASCAP/Perren-Vibes, ASCAP) HL B |B|8 Q. JONES FEAT. BABYFACE & TAMIA (QWEST) 73|59 39 COOLIO FEAT.SL.V. (MCAD S%%NDTRACKSIMCA)
94 JESUS TO A CHILD (Dick Leahy, ASCAP/Chapped, ASCAP) WBM 3
CALIFORNIA LOVE l DO YOU KNOW iy SHADOWBOXIN TOUCH ME, TEASE M
3 2PAC(FEAT. DR DRE AND R TROUTMAN) DEATHROW) 3 | TOTAL (BAD BOV/ARISTA) ﬁg %':)ENY agﬂzmmmﬂ PARK) SosoDe 36 | 8 | GENIUS/GZA FEAT. METHOD MAN (GEFFEN) ! CI?SE%?AT.EOXXY anEnwE (DEF JAM)
NO ONE ELSE | DON'T WANNA BE ALONE ' c HAVE | NEVER NE' Y
37|33 | 27 | 7oTAL (BAD BOV/ARISTA) 75|75 | 3 | SHal (GASOLINE ALLEYMCA) WE : M’?’;‘“W ’&?""&”;mw /Top Bl 37133 | 9 | X'FEW GOOD MEN (LAFACE/ARISTA) ! KEN\{QEYRL:%EFI(JES(COLUMBIA)
D Records with the greatest airplay gains. © 1996 Billboard/BPI Communications. 58  KEEP TRYIN' (iza's Voice, ASCAP/Groove 78, ASCAP/Almo, D Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
ASCAP/Jzop, BMYSony/ATV Songs, BM) HWEM
HOT R&B BEI:III!HENT RIRPLAY T -
7 LADY (Avchoo, ASCAP/12:00 AM, ASCAP/Rinthm, ASCAP/PolyGram 93 PERFECT MATCH (Rough Beat, ASCAP/Sripts And Scrads, BMD) EM,ASCAP)
ELL ME DON'T GIVE UP ItLASCAP) R  PHYSICAL FUNK (Geto Jam ASCAP/Al int, ASCAP/Chvysalls, 8]  _TIL THE COPS COME KNOCKIN' (Sony/ATV LLC,
1 1 LET ME CLEAR MY THROAT (CLR ASCAP) ASCAPYWBM BMMuszewel, ASCAP/Gan Zmira, ASCAP)
GR THEDRY (EPIC ISLAND INSPIRATIONAL ALL STARS (ISLAND) :
w:zvf:AN IDRU(N T()) YOU USED TO LOVE ME ( ey i —— gs ';onmmipmnmmo e sy ™
2 15119 | 20 (Zormiia, BMY/R Kelly, BMOWBM Way, ASCAP) ASCAP/Curmmin At Ya, ASCAPWamer Chappel, ASCAP/Zrba,
XSCAPE (SO SD DEF/COLUMBIA) FAITH EVANS (BAD BOY/ARISTA) LIVE AND DIE FOR HIP HOP (EM Ax ASCAP/SoSoDel, 15  RENEE (FROM DONT BE A MENACE..) QostBoy, ASOP)
3 SOON AS | GET HOME 161 13| 10| CRUISIN' ASCAP/Grattude Sky, ASCAP/B, ASCAP/ Cortl, ASCAP Perzae, ASCAPNanessa, ASCAP/My Two Sorts, ASCAP/ e O6s. 70 TRES DELINQUENTES (Memay Lost, ASCAP/Back Wax,
FAITH EVANS |BAD BOY/ARISTA) D'ANGELO (EMI) ASCAPWBMAL ASCAP/Mr Sex, ASCAP/EM Aprl, ASCAPFivie Tyme, ASCAP) WBMAHL ASCAP/Graveyard Shit, ASCAP/Aimn, ASCAP) WBM
4 HEY LOVER 171913 TONITE’S THA NIGHT MOTHER'S PRAYER (Out Of This World, ASCAP) 73 SCANDALOUS Zomba, BMYE-40,BMYB-Legt, BMVD-Shat, 83 UKNOWHOWWEDU (Red Handed, ASCAP)
LL COOL J (DEF JAM/MERCURY} KRIS KROSS (RUFFHOUSE/COLUMBIA) MR. ICE CREAM MAN (Burrin Ave. BMVBig P, BMD) BMYSuga T, BMYSongs Of Lastrada, BMY/Sajia, BM) WEBM 97 VISIONS OF A SUNSET (FROM MR. HOLLAND'S OPUS)
ONE SWEET DAY | WANNA BE DOWN NASTY DANCER/WHITE HORSE (Ol BMVKake, Moke & Noke, 31 SCARRED (.CM Deep South, BM) (Shawn Patrick BMVEnsign, BMYSangs Of PoyGram, BV HL
3 MARIAN CAREY & BOYZ 1t MEN coLumpia) | | 18 | 20 43 | BRANDY (ATLANTIC) BMYSartron, BVAE, ASCAP) WBM 57 SCENT OF ATTRACTION (mem;gnmn 59 WHAT DID | DO TO YOU? (Two Tuff-Enuif, BMYEM Blackwood,
. NEVER TOO BUSY (WB, ASCAP/Stone Jam ASCAP/Ness, Nitty & ASCAPMaratry, ASCAPJamron, ASCAP/MCA, ASCAP) WEM BMMore Than A Tea Party, BMD
LOVE U 4 LIFE DON'T TAKE IT PERSONAL
6 SN pToWNMCA) 18| 16| 28 | yonica (RoWDV/ARISTA) Capore, ASCAPYourg Legend, ASCAP/Chysals, ASCAP) 85 SET U FREE Nadre Reree, BM) 46 WHERE DO U WANT ME TO PUT IT (M Ard ASCAP e
r ; NOBODY KNOWS (joe Shace, BMY/SH Shit, BMVD'ion, BMD LM 43 SHADOWBOXIN' (Careers-BMG, BMYRamecca, BMYPolyGram int Tyme, ASCAP/EM Bladwood, BMHelp The Bear, BM)
7 FAHTNEY OUSTON ARSTR 2| 12| 19 | GNP Noromous i aowmrson NO MORE GAMES (oGt ASCA ek Sk el 27 WHODO U LOVE (VA SO & Ryhm ASDP 2ot
2 = Gangsta's, ASCAP/Undeas, BMYCtark's True Funk, BMYMusic Com. OF 21 SITTIN UP IN MY ROOM (FROM WAITING TO EXHALE) ASCAPGradingion, ASCAP) WBMAL
8 1 ONE MORE CHANCE/STAY WITH ME 27| —1]13]'TL YOU DO ME RIGHT Amenca, BMYFaur Knights, BMD HL (Ecaf, BMYSony/ATV Songs, BMYFox Firn, BM) WBM 6 WHY YOU TREAT ME SO BAD (Livngsion, ASCAP/Bob Marey,
THE NOTORIOUS B.LG. (BAD BOY/ARISTA) AFTER 7 (VIRGIN) NO ONE ELSE (brping Bean BVY st Corrbs, ASCAPEMUApL 20 SLOW IAMS (Rodsongs, ASCAP/Akmo, ASCAP) WBM ASCAP RsHown, ASCAPSargs OfPolGram, BM)
9 ¢ | WHERE EVER YOU ARE 22|25 | 11 | ALREADY MISSING YOU ASCAP/Evelle, ASCAP/BOP, ASCAP/Zortba, ASCAP/Ae Cort, 100 SOAKIN' WET (DazeP, BV 72 WIND BENEATH MY WINGS (Wamer House of Music, BMAYB
TERRY ELLIS (EASTWEST/EEG) GERALD LEVERT & EDDIE LEVERT, SR. (EASTWEST) ASCAPANB, ASCAP) HLWBM 38 SOUL FOOD (Or Noze, BMY/SH Strt, BMYGoode Mob Gold, ASCAP) WBM
STILL IN LOVE BROKENHEARTED 28 NOT GON' CRY (FROM WAITING TO EXHALE) (Ecal, BMYBig Sexy, ASCAP) 12 WOO-HAH!! GOT YOU ALL IN CHECK/EVERYTHING
10 6 | BRIAN MCKNIGHT (MERCURY) 23123 | 111 GRanoy (ATLANTIO) BMYSory/ATV Sangs, BMyFox Fim, BM) WBM 71 SPACE AGE (Money-N-Pocket, ASCAP) REMAINS RAW (TZsh's, BMYSadiyals, BMVEMI Blackwood,
ANTASY WE GOT IT ONE FOR THE MONEY {Zomba, BMyHorace Brown, 44 STAIRWAY TO HEAVEN (Mighty Thvee, ASCAP) WBM BMJanice Combs, BM) HL
11 MARIAH CAREY (COLUMBIA) 241211 3 | |MMATURE (FEATURING SMOOTH) (MCA) BMLanoma, ASCAP/EMI April, ASCAP/Robent G. Graham, 1 THA CROSSROADS (Ruthiess Attack, ASCAP/Mo Thug, 40 THEWORLD IS A GHETTO (Far Out, ASCAP/PolvGram, ASCAP) HL
ASCAP/141-131, ASCAP st Cormbs, ASCAP/Avin Toney, ASCAP/Dollarz-N-Sense, BMVKeenu, BMDonkis, BMI) 2 YOU'RE THE ONE (A's Street, ASCAP/AImo, ASCAP/
12 3 | W eractARsTA 25|24 |49 | SRR commsa ASCAP) HLMWEM 9 ATHIN LINE BETWEEN LOVE & HATE (FROM A THIN Sakandra, ASCAP/One Ok Ghetio Ho, ASCAP/WB, ASCAP/
THE ONE (Colgorns-EM), ASCAPScreen Gerns-EMS, BNVWarmer- LINE...) (Cotiion, BMYWin Or Lose, BMyWamer-Tamertane, BMI) Wonder Woman Sings, ASCAP/Wamer Chappell, PRS) WBM
13 YOU PUT A MOVE ON MY HEART Recurrents are tities which have appeared on the Hot R&B Tamerane, BM) WBM 16 YOU (Soul On Soul, ASCAP/EM Aprd, ASCAP/Thvee Boyz From Newark,
QUINCY JONES INTRODUCING TAMIA (QVESTMB) | - gingles chart for 20 weeks and have dropped below the top 50. OREGANO FLOW (Pubhowyalle, BMYZormba, BM) 9% THIS IZ REAL (Blacknyasia, BMYRugged Chid, ASCAP/Colgerms- ASCAP/Burrell ASCAP ames Chappel, ASCAP)
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Daphne Gets New Lease On Her Career With ‘Rent’

DAPHNE is ready to dish on her-
self—and, honey, there are some tales
to be told. Life is taking the woman
who now professionally carries her full
name, Daphne Rubin-Vega (“Not to be
confused with Olivia Newton-John,”
she chuckles), on quite a ride these
days. Thanks to her deservedly
acclaimed performance in the Broad-
way show “Rent,” the sometime club
vixen is hurling over the threshold of
stardom—an experience she is still
trying to comprehend.

W

DAPHNE

“It’s such a deep time,” she says,
almost gasping at the weight of it all. “All
of a sudden the stakes are mad-high. But
it’s cool. Some people work their whole
lives for this kind of chance, and I'm up
for the challenge. But it’s weird some-
times. If I actually take a moment to sit
still and think about my life, I can almost
feel this incredible sense of change ges-
tating inside my body.”

Interestingly, the New York-bred
artist was initially not sure she wanted
to be in the show, an update of Puccini’s
opera “La Bohéme” (Billboard, April 27,
1996). At the time of casting, she was rid-
ing a club wave with worldwide hits “I
Found It” and “Change” on Maxi
Records and enjoying saucy film parts
that included a role in “I Like It Like
That.” She says she was on a slow-build-
ing roll that suited her just fine.

“Musical theater was cute when I was
a kid, but the idea of doing it now seemed
corny to me,” she says, noting her origi-

Dance @

by Larry Flick

nal intention to keep her budding acting
career separate from singing. “To be
honest, I had no interest in doing some-
one else’s music.”

Her agent’s prodding eventually pre-
vailed, and she joined a workshop devel-
oping the piece, written by the late com-
poser Jonathan Larson, who died of an
aortic aneurysm shortly before the
show’s first performance. “Once I truly
listened to the music, I fell in love with
it,” she says. “It’s really a magical piece
of work. And Jonathan was supportive of
me going off and expressing and inter-
preting the music from my heart.”

And that is when the ride began. An
off-off-Broadway run of “Rent” earlier
this year for New York’s East Village elite
sparked raves that made seemingly
impossible comparisons to modern stage
classics such as “Hair”—not to mention
endless notations of Rubin-Vega's stand-
out performance. The beckon of Broad-
way had her twitchy with fear.

“No other show has ever expressed the
lives that we live—the colors, the excite-
ment, the health amidst the disease—and
I was afraid that there was going to be
compromise that would tarnish all of
that,” she says. “But I'm proud and
relieved that not a thing about the show
has changed. It has turned out to be a
simple matter of the ministry moving to
a bigger church.”

With the bigger church comes
increasingly larger trappings that now
include high-powered management by
Ramon Hervey, who can take a bow for
his sizable role in Vanessa Williams’
ascension to multiplatinum sales status,
and a battery of people focused on ful-
filling Rubin-Vega’s every need and
whim.

“You know, I can’t even smell myself
anymore,” she says with a crackling
laugh. “T've got to be shameless and com-
ical about all of the furor; otherwise, I'll
lose my mind.”
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Once some of the the furor dies down,
Rubin-Vega is anxious to resume her
own music. But do not expect her to
duplicate the sound of past hits—*“Rent”
has had too profound an effect on her to
allow such revisitation.

“I thought the album was done, and
then I discovered all of this new fierce-
ness in my voice because of ‘Rent,’ ” she
says proudly. “I sing my ass off every
night, and I've acquired this grit. My
writing is also changing. My next move
is to incorporate the newness of my voice
into my music and all of the fresh ideas
that this whirlwind has triggered in my
mind. I haven’t thrown out my old stuff
completely, but I'm definitely changing
some of it—which pretty sums up the
way I'm trying to live my life these days.”

SHE’S BACK: When Cher hopped
aboard the first musical train out of
clubland following her mid-"70s disco
hits “Take Me Home” and “Hell On
Wheels,” we did not think she would
ever darken a dancefloor again. After
all, the chameleon-like performer has
not been silent regarding her displea-
sure with that era of her career. But
here she comes again, shimmying up a
ferocious groove storm with “One By
One,” the fine first single from her
Reprise debut, “It’s A Man’s World.”

Originally produced by Stephen Lip-
son, the tune has been smartly refash-
ioned from its somewhat inaccessible
rock/AC sound into an urbanized dance
shuffler by rising Los Angeles producer
Sam Ward, who also reconstructed
three other cuts on the U.S. pressing of
the album. Given a surprisingly soulful,
falsetto-flavored performance to work
with, Ward clearly had a field day layer-
ing crisp jeep rhythms and cushiony
synths beneath the song’s warm “we
gotta love one another” refrain. The vibe
he has created here should sit reasonably
well next to some of the more funky fare
on radio right now.

As import hounds already know,
Junior Vasquez took “One By One” into
the tribal-house realm, injecting a festive
barrage of sound effects and percussion.
(Are those really cow bells we hear dur-
ing the first breakdown?) Jocks who have
not already picked up the two-month-old
U.K. 12-inch will find this an essential
programming choice, while import-
savvy spinners may find renewed inter-
est in the record via a forthcoming sec-
ond set of mixes. The producer of those
new versions is still to be determined.

It’'s good to have Cher back among the
divas who make us sweat. Few can
simultaneously work sequins, feathers,
and leather quite as well.

WHILST we are hanging on a Warn-
er Bros.-related tip, the finishing touch-
es are being put on a deal for WB sub-
sidiary Kinetic Records to issue music
from Paul Oakenfold’s oh-so-hot Per-
fecto Records. The U.K. label has a deli-
ciously innovative artist roster featuring
producer/musician Brian “B.T.” Trans-
eau and ethereal vocalist Grace, among
numerous others. As with all Kinetic
projects, Reprise staffers will likely han-
dle promotion and marketing chores for
the releases resulting from this venture.
Transeau’s eponymous album and the
Wild Colours single “Dreams” could be
available in the States as soon as July.

Divas On The Ball. EightBall artist Joi Cardwell, center, chills backstage at
$.0.B.’s in New York following a gig opening for jazz/funk chanteuse Maysa.
Cardwell is now in Japan promoting “You Got To Pray.” which is ane of sev-
eral interesting new singies from EightBall this season. In the coming
weeks, the label will also offer the NRGetic “Mr. Fantasy” by Johnny Han-
son, the acid-jazz-spiced “Missions For Money” by Peace Bureau. and the
soulful “Holiday” by Glen Toby. Pictured with Cardwell, from left, is band-
mate Stephanie McKay and Champion artist Sandy B., whose current 12-
incher, “Make The World Go Round,” is No. 1 this week on the Hot Dance

Music/Club Play chart.

We cannot wait!

Madonna’s take on the Rose Royce
chestnut “Love Don’t Live Here Any-
more” (Maverick/Warner Bros.) sure
has getten its share of recent remixes.
Although we are still feeling most con-
nected to the languid R&B tone of the
SoulShock & Karlin version, we sure
were grinning from ear to ear after our
first encounter with Marcus Schulz’s
bumpin’ house mixes. He has done an
excellent job pairing her sweetly the-
atrical ballad vocal with an appropriate-
ly NRGetic beat that is embellished with
vibrant organ lines and blippy synth
effects. When combined, these keyboard
lines add up to a very pastel, tea-dance-
ready twirler. His five mixes lean large-
ly toward the middle of the club road,
though karder heads should investigate
the Early Morning dub for a little under-
ground comfort.

Schulz’s interpretations of “Love Don’t
Live Here Anymore” are out on promo-
tional 12-inch and CD protnos on Mon-
day (6). Release beyond clubs and radio
is still under discussion. Sure would be
wise to give La M’s many dance-rooted
disciples a chance to purchase this cutie.

BEYOND THE GROOVE: Next time
you encounter an industry colleague
spouting off about how dance music has
no real sales power, add the ongoing suc-
cess of Planet Soul to your silencing
ammunition. The Strictly Rhythm act’s
debut single, “Set U Free,” was certified
gold by the Recording Industry Assn. of
America this month. The association
cites nationwide movemernt of 650,000
units for the club anthem, while Sound-
Scan reports sales of 355,000. The dif-
ferer:ce between the two figures is due
to the fact that the RIA A combines sales
and shipment in its tallies, while Sound-
Scan accounts only for sales scanned by
its reporting retail outlets.

Pondering Planet Soul’s success, along
with the recent certification of “Be My
Lover” by Logic/RCA duo La Bouche
and “Missing” by Atlantic’s Everything

But The Girl, all we can do is imagine
the mainstream impact dance music
would enjoy if the majors actually focused
more than cursory attention on the
genre. When does the revolution begin?

Producer Tony Moran is apparently
feeling lucky. He continues to log pro-
duetion hours on future albums by
Robin S., K-7, and Cynthia. and he is
forming Rhythm: Associated Music, an
indie dance label. He dives info this new
venture with rising fellow producer Ron-
nie Ventura. Although the label is not
yet fully staffed, former Maxi Records
staffer Danny Conniglio is in place as
the label’s promoter and A&R rep. RAM
takes its maiden voyage into club waters
on Tuesday (7) with “It Feels Like Love”
by New Religion Featuring Dian Sor-
rel, a jam produced by Moran and re-
mixed by Ventura.
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ARTISTS & MUSIC

BNA Wraps Its Arms Around Chesney
Career Foundation Plotted With 3rd Album

l BY DEBORAH EVANS PRICE

NASHVILLE—There are some
artists whose careers seem to ignite
as quickly as fireworks on the Fourth
of July. Then there are other acts that
seem to develop slowly and steadily
like a slow-burn-
ing fuse on its way
to a big explosion.
BNA’s  Kenny
Chesney definite-
ly falls into the
latter category.
After releasing
a 1994 debut al-
bum on Capricorn
that didn’t quite
cause sparks, he finally caught radio’s
attention with the BNA album “All 1
Need To Know,” which spawned the
top 10 singles “Fall In Love” and “All
I Need To Know.”

With his second BNA album, “Me
And You,” due out June 4, Chesney is
hoping to throw a little fuel on the
fire.

“Like any other artist, I hope for all
my albums to go platinum,” he says.
“I want to lay a foundation for me to
go the next 15 to 20 years in country
music, and I think we did that. This
album is going to add to that founda-
tion. I really think we took a step up
with this album [from] ‘All I Need To
Know.” The songs from top to bottom
are better, and my singing is a lot
stronger on this album. I feel a lot
more positive about myself and this
album. I think country music fans will
see that. We have a great opportunity
to build on what we've done.”

BNA plans to help Chesney further
by initiating a major push on the new
album. “Kenny has one of those voices
that is undeniably country, and
instead of trying to overproduce and
homogenize, we are shouting at the
top of our lungs, ‘Capital “C” country.’
If this music doesn’t fit the format, it
certainly doesn’t fit any other for-
mat,” says BNA VP Dale Turner.
“The thing that blows me away is that
we have three absolutely fantastic bal-
lads on [the album]. And it’s tough to
get a ballad going on radio, but I wish
we could release all three.”

Pu

CHESNEY

¢ ik
Meant

Turner says BNA chose to build its
marketing campaign around the title
track. “We think that is the money
song. What we are trying to do is
introduce this album to the market-
place with [the current single] ‘Back
In My Arms Again.” We think it has
an easy hook, a great tempo feel, and
once we get this record to the top of
the chart, then we can have the
momentum to go with ‘Me And You.’
If everything goes right, ‘Me And You’
will be shipped to radio in late August,
and then that record should peak
around Christmas time.”

Turner says the label plans to
increase Chesney’s presence at coun-
try radio. “The focus on Kenny Ches-
ney right now at BNA is radio airplay
success, and we are going to accom-
plish that with three components. No.
1, we are doing on-air contesting at
every station and every market while
he is on the Alabama tour: He is [open-
ing] 40-50 dates with them across the
country. In every market he goes in to
play, we are setting up an on-air pro-
motion with radio stations called
‘Backstage Back In My Arms.” We let
the radio station design it however
they want to, but the grand-prize win-
ner gets to come backstage and pose
in the arms of Kenny. It’s a great tie-
in with the single.”

According to Turner, BNA's second
plan of attack involves Chesney being
available to radio. “We are going to
alert the consumers to this new
album by offering Kenny Chesney to
radio station morning shows, espe-
cially in his equity markets, which
are now Chattanooga ([Tenn.],
Knoxville [Tenn.], and the Tri-Cities
[Johnson City and Kingsport, Tenn.,
and Bristol, Va.]. We are going into
those markets and saying ‘Let’s have
Kenny come on your show and do the
midday or morning show and be on-
air guest DJ.” We will do this around
the street date.”

The third part of the BNA plan
involves special listening parties.
“The radio station will put on a pri-
vate, exclusive listening party where
Kenny will be there and play the
whole album,” Turner says. “Kenny
will meet the listeners, sign auto-

|

To Be. Arista artist Linda Davis played selections from her “Some Things

Are Meant To Be" album at a Nashville listening party. Shown, from left, are
Starstruck Entertainment’s Jake LaGrone; Davis' husband and accompanist,
Lang Scott; Starstruck’s Narvel Blackstock; Davis; Arista Nashville senior VP of
sales and marketing Mike Dungan; and Arista Nashville VP of artist development

and marketing Fletcher Foster.

graphs, take pictures . . . We think it’s
going to create a nice buzz for album
awareness in the record stores that
will take us May through July when
we drop the second single, ‘Me And
You.”

Turner says BNA is also negotiat-
ing with CMT to develop a special
video promotion surrounding the sin-
gle “Me And You.” It also plans to
involve him in RCA Label Group’s
NASCAR campaign by having him
attend NASCAR races and do media
and in-store retail appearances with
Kmart. (The John Andretti car is
sponsored by Kmart and RCA Label

(Continued on page 29)

s),&’fé

&
Class Of '96. Songwriters from acrass the country jamrmed Nashville for the
fourth annual Tin Pan South festival. The weeklong tribute to tunesmiths ended
with a grand finale by eight of the industry’s finest. Shown, from left, are Randy
Goodrum, Roger Cook, John Sebastian, John D. Loudermilk, Janis lan, Michael
Masser, Nashville Songwriters Assn. International president Pat Aiger, Allen Tous-
saint, “Papa” John Phillips, and NSAI executive director Carol Fox.

.

THE OTHER MUSIC ROW: A successful collection of
lullabies from Nashville’s JABA Records is the latest sign
of diversification on Music Row. “Sleepy Time Lullabys,” a
collection of original lullabies produced by JABA founders
J. Aaron Brown and David R. Lehman, is approaching
sales of 50,000 units, according to the label. The album was
originally commissioned by Target for its “Lullaby Club,"”
a computerized baby-gift registry that has computer kiosks
in all Target stores, along with its own World Wide Web
page on the Internet. The company is working on a second
package for the “Lullaby Club,” as well as a “Daddy’s Lul-
laby Collection.”

Brown and Lehman began in the lullaby business a decade
ago, producing new lullabies and forming their own label

labys” earned JABA a
Grammy this year for best
musical album for children.
Total lullaby sales for JABA
are at about 2 million units,

when no one else expressed
interest. “Sleepy Time Lul-

Nashville
SOQV\Q

Famous chairman Irwin Z.

Robinson and president Ira Jaffe last worked with Froeh-
lig when they headed EMI Music Publishing and appointed
her head of the company’s Nashville office, which she ran
from 1988-95. Signings during her EMI tenure include David
Ball, Henry Paul, Pam Rose, and Mary Ann Kennedy. The
new company will be headquartered in the Famous Nashville
offices, headed by Pat Finch. Froehlig says that she will be
Joined by former EMI senior creative director Robin Palmer
and that the company will be named Froehlig Palnier Music
Group.

The Amazing Rhythm Aces have re-formed and released
“Ride Again,” a collection of their favorites re-recorded. The
group split up in 1981 after nine years together and scoring
such hits as “Third Rate Romance.” Original members Rus-
sell Smith, James Hooker, Billy Earhart, Butch McDade,
and Jeff Davis are joined by new Ace Danny Parks. The
group is touring and will record an album of new material in
late summer. “Ride Again” is on the Aces’ ARA label and is
available at Ernest Tubb Record Shops and through the
group’s Web site . . . Iris DeMent has been in town record-
ing with Randy Scruggs producing and Mark Knopfler
picking . . . Brooks & Dunn are getting set for the sunimer
racing season. They like “Legends” race cars so much that
they set up their own dealership and are holding seven races
this summer at the Nashville Motor Speedway, in association
with McDowell Enterprises. Last year’s drivers in the

Nashville Wakes Up To Lullabies;
Froehlig To Famous; Aces Reform

celebrity grudge natches included Faith Hill, Gary Chap-
man, members of the Mavericks, and John Hiait. Race
dates are Tuesday (7), May 21, June 25, July 9, July 23, Aug.
6, and Aug. 20.

STEVE WARINER will be inducted into the Grand Ole
Opry as its newest cast member on Saturday (11), during
“Grand Ole Opry Live,” the televised portion of the radio
show. Wariner first played the Opry when he was 17 and was
a member of Dottie West’s touring band. He will be the 72nd
member of the current Opry cast. Three days after his induc-
tion, he will perform with mentor Chet Atkins. Leo Kottke,
and Larry Carlton in Guitar Town Comes Alive, a Tennessee
bicentennial concert at the Ryman Auditorium . . . Nashville
Scene tries to visit the
Opry regularly whether
we need it or not and great-
ly enjoyed the April 27
onstage reunion of Jim Ed
Brown with his sisters,
Maxine and Bonnie. They

according to the label. [ast regularly performed
0 together as the Browns in

N THE ROW: Longtime 1967, and they still sound
Nashville publishing execu- ™ as good as ever, resurrect-
tive Celia Frogh_lig .h_as ing such songs as “Sca_rlet
entered ag:o—pubhshmg Joint by Chet Flippo Ribbons (For Her Hair).”
venture with Famous Music. They have an all-gospel

reunion album, “Family
Bible,” out on Step One Records.

THE RECENT COUNTRY DANCE MUSIC AWARDS
were determined by 22,130 mail-in ballots, sent in by patrons
of 400 dance clubs nationwide. Susan Charney Associates of
Nashville tabulated the ballots and broke out consumer infor-
mation. Of all respondents, 30.8% were female 18-34, 27.1%
were female 35-plus, 22 5% were male 18-34, and 19.6% were
male 35-plus. Most CDs (71,599) were bought by females 18-
34. Their purchases were influenced by radio (67.5%), night-
club play (18.9%), and CMT (13.6%). Males 18-34 bought
65,135 CDs, and their purchases were influenced by about
the same ratio, although nightclub play influenced their buys
more, and radio less. Females 35 and older bought 54,617
CDs, and males 35 and older bought 47,161 CDs. The top five
albums most recently purchased by the respondents were by
Shania Twain, Tim McGraw, Garth Brooks, John
Michael Monfgomery, and Alan Jackson.

The top five retail outlets were Wal-Mart, Best Buy, Tar-
get, Blockbuster, and Camelot. Twain and Wal-Mart were
the overwhelming leaders in each of their categories. Artist
awards went to Twain for favorite dance album of 1995 (“The
Woman In Me”), to McGraw for favorite dance song of 1995
and favorite extended country dance remix (both for “I Like
It, I Love It”), and to Jeff Moore for favarite new dance step

(Continued on page 29)
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS’ RADIO TRACK SERVICE. 154 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
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BNA WRAPS ITS ARMS AROUND CHESNEY

(Continued from page 26)

Group.)

There are also plans for Chesney to
participate in the upcoming Wal-Mart
tour. “Our plans are to get Kenny to
perform as his schedule allows
because he'll be pretty busy with the
Alabama dates,” Turner says. “But we
hope to put him on a weeklong seg-
ment of the Wal-Mart tour.”

Chesney is booked and managed by
Dale Morris & Associates. In addition
to the NASCAR appearances and
dates on the Wal-Mart tour, Chesney’s
main visibility will result from his
opening slot on the current Alabama
tour, which runs through November.
“I call them the Rolling Stones of
country music,” Chesney says.
“They’ve been out for a long time and
have the longevity, and that’s what I'm

aiming for if radio and the fans will
accept me that long. I've learned a lot
by watching those guys. It's been an
education that you can’t buy any-
where . . . Those guys were influences
of mine, and here I am on tour with
them. They've been great to me and
my crew and treated us with the
utmost respect. And it’s been won-
derful playing in front of all those big
crowds. That’s the thing I've needed
in the past year.”

Turner says BNA plans to utilize
other media in order to make con-
sumers aware of Chesney. “We will
try to get local print to do a story as
he goes for these listening promo-
tions,” Turner continues. “And we will
try to get local TV. We are trying to
create multiple media impressions

COUNTRY
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by Wade Jessen

THE CROWN AND THE BRIM: George Strait’s “Blue Clear Sky” opens
at No. 1 on Top Country Albums, following last week’s No. 1 entry by Brooks
& Dunn’s “Borderline” (Arista). Since May 1991, when the chart began using
SoundScan data, there’s only been one other occasion when two albums
debuted at No. 1 in consecutive weeks. Coincidentally, Brooks & Dunn was
one of the acts in those previous back-to-back No. 1s, as their prior set, “Wait-
in’ On Sundown,” preceded Mary Chapin Carpenter’s “Stones In The Road”
(Columbia) in October '94. This time, Strait bulldozed more than 115,000 units,
pushing the Brooks & Dunn title back to No. 2. Despite the displacement,
Brooks & Dunn still had a strong week, winning Greatest Gainer honors. With
sales of more than 100,000 units, the duo outdistances the No. 3 title, Shania
Twain’s “The Woman In Me” (Mercury Nashville), by more than 38,000 units.
This debut also marks Strait’s biggest opening week in the SoundScan era
and possibly in his career. His “Easy Come, Easy Go” started with 93,000
units in October '93. That title debuted at No. 2, behind Garth Brooks, who
entered at No. 1 with “In Pieces.” By the way, the Brooks set sold more than
140,000 units that week. The last time a Strait album debuted at No. 1 was
November '94, when “Lead On” captured that spot with less than 58,000 units.
Strait’s new title enters The Billboard 200 at No. 7.

THE REAL DEAL: MCA/Nashville chairman Bruce Hinton says Strait’s
debut had staffers whooping and hollering. Consumer interest in Strait is at
an all-time high after more than 15 years of hitmaking, Hinton says. He thinks
this enduring popularity gives strong testimony to Strait “being himself”” and
his unwavering artistic integrity. The strong album debut comes on the heels
of Strait’s single-of-the-year win for “Check Yes Or No” at the Academy of
Country Music Awards show on April 24. Although that track is not featured
on the new package, it's included on “Strait Out Of The Box,” his wildly suc-
cessful multidisc set, which jumps 30-25 on Top Country Albums. Dave
Weigand, VP of sales and marketing at MCA, says that Strait traditionally
does very little media and his projects require minimal pre-positioning or
hype. Weigand says the label respects Strait’s avoidance of the media spotlight
and counted on the title track single to give muscle to the new album’s take-
off. That song jumps 8-5 on Hot Country Singles & Tracks after just six weeks.

TUBE TALK: Many of this week’s sales gains on Top Country Albums can
be tied to appearances on the ACM Awards. Aside from capturing the Great-
est Gainer trophy, Brooks & Dunn show sales spurts with other albums: “Wait-
in’ On Sundown” pockets the Pacesetter trophy with an increase of more than
60% and vaults 60-38, and their “Brand New Man” moves 56-49. Aside from
sharing host duties with Faith Hill, Brooks & Dunn took top vocal duo and
entertainer of the year accolades from the ACM.

OTHER WINNERS: Every title earning a bullet on Top Country Albums
is by an artist or group that either appeared on the ACM show, was nomi-
nated for an award, or won an an award. George Strait is the only artist bul-
leting this week who did not appear on the show at all. In addition to Strait
and Brooks & Dunn, other winners with bullets include Patty Loveless (33-
27 and a re-entry at No. 62) in the female vocalist category, new female artist
Shania Twain (No. 3), new male artist Bryan White (11-9), best new group
Lonestar (No. 13), and song of the year performer Tracy Byrd (38-31).

everywhere we go, but first and fore-
most our attention is on radio . ..
That’s our lead into letting people
know who Kenny is and the fact that
he has a new album.”

Turner says that Chesney has
worked hard and that BNA believes his
time has arrived. “He is a likeable guy,
and he has an ongoing relationship
with many people at radio,” he says.
“You want him to win so badly because
he works just as hard as anyone at the
record company . . . He’s out there hus-
tling and working diligently in every
way. He has really done a tremendous
job of positioning himself as one of the
young hat acts to look out for, and that
has really helped him in the last year.
Now we are at the point that all we
need is an impact single, and every-
body thinks that ‘Me And You’ is that
song. Everybody is so onboard that this
could be his breakthrough effort.”

COUNTRY SINGLES A-Z

NASHVILLE SCENE

(Continued from page 26)
of 1995 for the song “Fever.”

FAN FAIR'S International Fan Club
Organization Show has scheduled this
year’s show for June 12 at the Ryman
Auditorium. Artists booked thus far
include Bryan White, Baker & Myers,
Jeff Carson, Terri Clark, Rob Crosby,
4-Runner, Gary Morris, Hal Ketchum,
and Victoria Shaw. The organization
will also hold a new country showcase
June 11 at the Ernest Tubb Record Shop
on Broadway . . . The third annual Inter-
national Country Music Expo has been
set for Aug. 29-Sept. 1 at the Opryland
Hotel. The four-day seminar, designed to
educate participants about careers in
recording, songwriting, publishing, and
other aspects of the country music indus-
try, will also benefit the Music Emer-
gency Relief Contributions, a fund for
industry members . .. Country Gather-
ing '96 has been scheduled for May 25-

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

7 ALLI WANT IS A LIFE (G1.D, ASCAP/Royalhaven, BMI)
68 ALL OVER BUT THE SHOUTIN' (EMI, ASCAP/Princeton
Street, ASCAP/EMI April, ASCAP/0f Music, ASCAP) HL
17 ALL YOU EVER DO IS BRING ME DOWN (Sony/ATV Tree,
BMI/Raul Malo, BMIMighty Nice, BMI/AI Andersongs, BMI)
H

L
18 ALMOST A MEMORY NOW (WB, ASCAP/EMI Aprd,
ASCAP/Joe David, ASCAP/Stroudacaster, BMI) HL/WBM
44 BACK IN MY ARMS AGAIN (PolyGram Int'l, ASCAP/New
Songs De Burgo, ASCAP/Mama Guitar, ASCAP/R-Bar-P.
ASCAP)HL

5 BLUE CLEAR SKY (Starstruck Witers Group, ASCAP/Mark
D., ASCAP/Alabama Band, ASCAP/Wildcountry, ASCAP/Miss
Blyss, ASCAP) WBM/MHL

65 BREAKING HEARTS AND TAKING NAMES (Hamstein
Cumberland, BMI/Baby Mae, BMI/Give Reese A Chance,
BMIHowlin' Hits, ASCAP/Square West, ASCAP/Longest Day,
ASCAP) WBM

43 BY MY SIDE (Red Brazos, BMIAt's Timeless, BMI) WBM

50 CAT'S IN THE CRADLE (Story Songs, ASCAP)

22 THE CHANGE (Littie Tybee, ASCAP/MCA, ASCAP) HL

55 CIRCLE OF FRIENDS (EMI Blackwood, BM/Montcrest,
BMIHamstein Stroudavarious, ASCAP) WBM

23 C-0-U-N-T-R-Y (New Haven, BMi/Music Hil, BMI/Dusty
Drake, BMI/Cross Keys, ASCAP/Kim Williams, ASCAP)
HLWBM

41 DADDY'S MONEY (Little Big Town, BMI/American Made,
BMI/Love This Town, ASCAP/David Aaron, ASCAP/Starstruck
Witers Group, ASCAP/Mark D., ASCAP) WBM

15 DOES THAT BLUE MOON EVER SHINE ON YOU (Songs
Of PolyGram, BMU/Tokeco, BMU/Bill Green, BMI) HL

39 DON'T GET ME STARTED (Sony/ATV Songs,
BMU/Starstruck Writers Group, ASCAP/Mark D., ASCAP) HL

75 EVEN IF | TRIED (Tom Coliins, BM/AMR, ASCAP/Sierra
Home, ASCAP) WBM

24 EVERY TIME | GET AROUND YOU (N2 D, ASCAP/Okd Des-

perados, ASCAP)

72 GRAVITATIONAL PULL (Butch Cumy, ASCAP/New Hayes,

°/Ray Methvin, BMI/EMI Blackwood, BMI) HLWBM

3 HEADS CAROLINA, TAILS CALIFORNIA (EMI Black-
wood, BMI/Ty Land, BM/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL

10 HEART'S DESIRE (Songs Of PolyGram, BMI/Barney &
Amey, BMi/Lee Roy Pamell, BMI) HL

31 HEAVEN HELP MY HEART (EMI April Canada, ASCAP/Into
Wishin', ASCAP/EMI April, ASCAP/Tina Arena, SOCAN/Dream-
ing Public, in Front, SOCAN)

48 HEAVEN IN MY WOMAN'S EYES (Glitterfish, BMI/Carpad,

BMI)

19 HIGH LONESOME SOUND (Benefit, BMI) WBM

23 HOLDIN' ON TO SOMETHING (Kicking Bird, BMi/Thoma-
hawk, BMI/Hamstein Cumberland, BMI/Diamond Struck,
BMI/Mike Curb, BMY/Tom Shapiro, BMI) WBM

21 HOME (WB, ASCAP) WBM

40 HONKY TONKIN'S WHAT | DO BEST (Wamer-Tameriane,
BMI/Marty Party, BMI) WBM

§7 HOPE (Poison Oak, ASCAP/So Boss, ASCAP)

25 HYPNOTIZE THE MOON (Galewood, BMI/Ensign,
BM\/Zena, ASCAP) WBM/MHL

67 1 DON'T THINK | WILL (Sydney Erin, BMI)

20 IF | WERE YOU (Sony/ATV Tree, BMI) HL

38 I'LL TRY (WB, ASCAP/Yee Haw, ASCAP) WBM

11 I'M NOT SUPPOSED TO LOVE YOU ANYMORE (Acuff-
Rose, BMI) WBM

12 | THINK ABOUT YOU (New Don, ASCAP/New Hayes,
ASCAP/Love This Town, ASCAP) WBM

70 | THINK WE'RE ON TO SOMETHING (Almo,
ASCAP/Bamatuck, ASCAP/AMR, ASCAP/Sierra Home,

63 IT'S MIDNIGHT CINDERELLA (Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No Fences,
ASCAP/Careers-BMG, BMI/A Hard Day's Write, BMI) WBM/HL

9 IT'S WHAT | DO (Hamstein Cumberiand, BMI/Tor Shapiro,
BMUMike Curb, BMI/Diamond Struck, BMI) WBM

52 IT WORKS (Alabama Band, ASCAP/Wildcountry, ASCAP/EMI
Blackwood, BMI/Mark Alan Springer, BMI) WBM/ML

21 IT WOULDN'T HURT TO HAVE WINGS (Wamer-Tamer-
lane, BMMiss Holly, BMI/Hapsack, BMVGreat Galen, BMI)
WBM

%

LITTLE DROPS OF MY HEART (Hombill, BMI)

LONG AS | LIVE (Maypop, BMY/Wildcountry, BM/Makin®

Chevys, BMI/Wonderland, BMI/Will i BMI)

HLMWBM

66 LONG HARD LESSON LEARNED (Almo, ASCAP/Hoimes
Creek, ASCAP/Bienville, BMI) WBM

46 A LOVE STORY IN THE MAKING (Mighty Nice, BMI/Al

Andersongs, BMI/Blue Water, BMI/Almo, ASCAP/Daddy Rab-

bit, ASCAP) WBM

47 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Burr,
ASCAP/Acuft-Rose, BMI) WBM/MHL

33 MEANT TO BE (Sony/ATV Tree, BM/Chris Waters, BMi/May-
pop, BMIWildcourttry, BM/Makin® Chevys, BMI) WBM/HL

32 MY HEART HAS A HISTORY (Starstruck Writers Group,
ASCAP/Mark D., ASCAP/Warner-Tamerlane, BMI/Pollywog,
BMI/Socan, BMI) WBMHL

2 MY MARSA {Duchess, BM/Bug BMYProphecy, BMI) HL

14 NO NEWS (Somy/ATV Tree, BMU/Katy's Rainbow, BMI/Simply

Irresistible, BMI/Starstruck Writers Group, ASCAP/Mark D.,
HL

62 NO ONE NEEDS TO KNOW (Loon Echo, BMYZomba, ASCAP)

61 ON A GOOD NIGHT (Sony/ATV Tree, BMU/Terilee, BMI/Don
Cook, BMI/Sony/ATV Cross Keys, ASCAP)

42 PHONES ARE RINGIN' ALL OVER TOWN (EMI April,

-Town, Basket, ASCAP/Augie, ASCAP) HL

53 PICTURE PERFECT (EMI Apdl, ASCAP/JKids,

ASCAP/Milene, ASCAP) WBM/HL

THE RIVER AND THE HIGHWAY (Housenotes, BMI/New

Don, ASCAP/New Hayes, ASCAP) WBM

69 SHE NEVER LOOKS BACK (Mighty Nice, BMI/Lauder-
songs, BMI/Wamer Source, SESAC/Dyinda Jam, SESAC)

WBMMHL

51 SOMEDAY (Mumah, BM\/Top Of The Levy, BMI/On The Wall,
BMI/Copyright Management, ASCAP/AMR, ASCAP/Sierra
Home, ASCAP)

3 WEM

6 SOMEONE ELSE’S DREAM (Almo, ASCAP/Daddy Rabbit,
ASCAP/Big Tractor, ASCAP/WB, ASCAP) WBM

60 SORRY YOU ASKED? (Coal Dust West, BM/Wamer-Tamer-

27 in Lebanon, Tenn. Performers will
include the Moffatts, Deborah Allen,
Roni Stoneman, Jeannie Seely, Del
Reeves, Patricia Conroy, Dan Seals,
Billy Joe Shaver, Billy Montana, Bail-
lie & the Boys, and Jason D. Williams.
Event charities include Easter Seals, the
Lupus Foundation, and Tennessee Spe-
cial Olympics.

OLD-TIME radio aficionados will gath-
er June 4-6 at the Old-Time Music &
Radio Conference in Mount Airy, N.C.
Panel discussions, seminars, and techni-
cal workshops will address the preser-
vation and encouragement of traditional
American music through radio airplay
... Michael McDonald, Kevin Welch,
and Robert Ellis Orrall will be featured
at the Abintra Montessori School’s 15th
anniversary Benefit Concert at
Nashville’s 328 Performance Hall May
24.

lane, BMI) WBM

28 STARTING OVER AGAIN (Sweet Summer Night,

/Rightsongs, BMVEarbore, BMI) HL

59 STRANGER IN YOUR EYES (Sony/ATV Tree, BMY/Sony/ATV
Cross Keys, ASCAP)

73 TELL ME AGAIN (Rick Hall, ASCAP/Watertown,
ASCAP, Of PolyGram, BMI/Songs Of McRide, BMI)

16 TEN THOUSAND ANGELS (island Bound, ASCAP/Famaus,
ASCAP/Pier Five, BMI) HL

49 THAT'S WHAT | GET FOR LOVIN' YOU (Careers-BMG,
BMI/A Hard Day's Write, BMURio Bravo, BMI) WBM

45 THERE'S A GIRL IN TEXAS (Sawng Cumpny, ASCAPAip
Vipperman, ASCAP)

58 THINKIN' STRAIT (Mag
BMVMoraine, ASCAP/Red Quill, BMI)

37 A THOUSAND TIMES A DAY (MCA. ASCAP/Gary Bur,
ASCAP/Sony/ATV Cross Keys, ASCAP/Four Sons, ASCAP) HL

74 THUMP FACTOR (Smokin' Armadillo, BMU/Hamstein Cum-
berland, BM/Baby Mae, BMI}

13 TIME MARCHES ON (Sony/ATV Tree, BMI) HL

36 TO BE LOVED BY YOU (MCA, ASCAP/Gary Bur,
ASCAP/AImo, ASCAP/Brio Blues, ASCAP) WBMHL

34 TREAT HER

35

64

ASCAP/M:

RIGHT  (ntergrity’s  Hosanna!,
ASCAP/Lensongs, ASCAP/Blonde Hair, BMI)
WHO'S THAT GIRL (Careers-BMG, BMU/Zomba, BMVGLD.,

ASCAP) WBMML
WITHOUT YOUR LOVE (Mighty Nice, BMI/Al Andersongs,
BMI/Blue Water, BMI/Almo, ASCAP) WBM/HL
71 WORKIN' IT OUT (Big Giant, BMUIving BMU/Kybama, BMI)
56 YEARS FROM HERE (Zomba, ASCAP/Dixie Stars,
ASCAP/Zomba, BMVTuneover, BMI) WBMHL
30 YOU CAN FEEL BAD (Longitude, BMI/August Wind,
BMI/Great Broad, BMI/Mighty Nice, BM/Blue Water, BM1)

WBMMHL

26 YOU GOTTA LOVE THAT (Almo, ASCAP/Bamatuck,
ASCAP/Iving, BM/Kybama, BMI) WBM

1 YOU WIN MY LOVE (Zomba, ASCAP) WBM

Billboard’s definitive dual-directory to the
Nashville (615) region and the Country Music

industry nationwide!

Nashville 615/Country
Music Sourcebook 1996

Nashville 615 gives you 25

categories of non-country entertain-
ment contacts all prefixed by the
(615) area code: ® Record Labels

® Distributors ® Manufacturers

* Instrument Rental ®* Hotels

® Charter services and much more!

Country Music Sourcebook
provides vital information for peo-
ple, products & services involved in

Bilbeare

NASHVILLE
615

4"‘""\.

COUNTRY MUSIC
SOURCEBOOK
1996

the U.S. & Canadian Country Music scene:

* Personal Managers ®* Booking Agents ® Country Artists ® Music
Publishers ® Radio Stations ® Concert Promoters ® Tour Venues ®
Record Producers ¢ Plus Canadian Country Radio & Venues.

If you are on the way to Nashville or need a country music
contact, this is the directory for you!

To order your copy today for just $55 plus $5 shipping and handling ($12
for international orders) call toll-free 1-800-223-7524 or 1-800-344-7119. In
NY call (212) 536-5174. In NJ call (908) 363-4156. Or mail this ad with your |
payment to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701.
Add applicable sales tax in NY, NJ, CA, TN, MA, iL, PA & DC. Orders payable in U.S.
funds only. All sales are final.
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COMPILED FROM A NATIONAL SAMPLE
- OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan®
" ]}
FOR WEEK ENDING MAY 11, 1996 ™ IIIII

= =
2 8 g 8
x x ] o = x x o S =
w w (&) [%} w w (&} w
g1 z18 =1 |52 |3 c
2| 2| 2| €| ARTIST TITLE | = 2| % | 2| ¢ | ARTIST TITLE | S
[= 35 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o = 3 o~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
* % * NO. 1/HOT SHOT DEBUT* * * * % * PACESETTER % % %
1)| NEWD 1 | GEORGE STRAIT MCA 11426 (10.98/16.98) 1 week at No. 1 BLUE CLEAR SKY 1 60 | 58 | 83 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN
% * % GREATEST GAINER % % % 39 36 36 | 189 | GEORGE STRAIT A" MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1
@ 1 = 2 | BROOKS & DUNN ARISTA 18810 (10.98/15.98) BORDERLINE 1 40 | 43 | 37 | 31 | MARTINA MCBRIDE @ RCA 66509 (9.98/15.98) WILD ANGELS | 17
(3] 2 | 1 | 64 | SHANIA TWAIN A® MERCURY NASHVILLE 522866 (10.98 EQ/IE.98) THE WOMAN INME | 41 | 35 | 24 | 41 | TRACY BYRD @ WMca 11242 (10.98/15.98) LOVE LESSONS | 6
4 3 2 27 | ALAN JACKSON A° ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 42 42 44 3 VARIOUS ARTISTS K.TEL 6220 (7.98/12.98) HIT COUNTRY '96 42
(5D 5 | 6 | 14 | TRACY LAWRENCE ® ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON | 5 43 | 44 | 42 | 44 | LORRIE MORGAN A BNA 66508/RCA (10.98/16.98) GREATESTHITS | 5
6 4 3 23 | GARTH BROOKS A’ CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 4 | 46 41 21 JOE DIFFIE EPIC 67405/SONY (10 98 15.98) LIFE'S SO FUNNY 28
7 | 5 | 72 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) THEHITS | | 45 | 41 | 38 | 27 | AARON TIPPIN @ Rca 66740 9.98 15 98) TOOL BOX | 12
9 7 32 | TIM MCGRAW A’ CURB 77800 (10.98/16.98) ALL | WANT 1 46 | 40 | 40 3 | HANK WILLIAMS, JR. MCG CURB 77833/CURB (10.98/15.98) AKA WHAMBAMSAM | 40
11 9 5 BRYAN WHITE ASYLUM 61880/EEG (10.98'15.98) BETWEEN NOW AND FOREVER 7 DOLLY PARTON -
(? : - - e . 47 48 56 4 TG BRI | WILL ALWAYS LOVE YOU AND OTHER GREATEST HITS | 47
— M NASHVILLE 531192 (10.98/15.98 LUE MOON
= - e ) 48 50 47 | 135 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1
(A1) 10 | 8 | 35 | FAITH HILL A WARNER BROS. 45872 (10.98/16.98) IT MATTERS TOME | 4 2 | 55 | 50 BEBM BROOKS & DUNN A" Avors 16050 00015080 sraDReman | 3
98/16. R N
2 8 4 Il SOYNONRAA CURB HIoS0MEA IS8 16'98! EVELATIONS 2 50 45 43 83 | ALABAMA A RCA66410(10.98/15.98) GREATEST HITS VOL. Il 8
(13)| 12 11 15 | LONESTAR BNA 66642/RCA (9.98/15.98) LONESTAR | 11
51 | 63 | 49 | 120 | JEFF FOXWORTHY A YOU MIGHT BE A REDNECK IF... | 3
14 | 15 | 38 | TERRI CLARK @ MERCURY NASHVILLE 526991 (10.98 EQ/16.98) TERRI CLARK | 14 WARNER BROS. 45314 (9.98/15.98)
15 | 13 | 14 | 31 | THE MAVERICKS @ vca 11257° (10.98 15.98) MUSIC FOR ALL OCCASIONS | 9 2 | 39 | 39 | 6 | CHRIS LEDOUX CAPITOL NASHVILLE 34071 (10.98/15.98) SLLTEE || X
16 | 15 | 10 | 12 | NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 EQ/16.98) TENNESSEE MOON | 3 93 | 47 | 4 | 11 | RICOCHET COLUMBIA67223/SONY (10.98 EQ15.98) RICOCHET | 45
17 | 16 | 12 | 23 | VINCE GILL A wmca 1139 (10.98/16.98) SOUVENIRS 3 54 | 51 | 52 | 117 | THE MAVERICKS A MCA 10961 (9.98/15.98) WHAT A CRYING SHAME 6
21 | 21 | 36 | COLLIN RAYE @ EPIC 67033 SONY (10.98 EQ/15.98) | THINK ABOUTYOU | 5 95 | 52 | 55 | 31 | EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LFEISGOOD | 13
49 50 93 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98 SUPER HITS 34
19 | 18| 16| 57 '{?L:‘GIC“’E';S?S%L“'(‘)”;NE;;‘MERY A JOHN MICHAEL MONTGOMERY | 1 o SONY (598 €49 98)
- = 57 59 63 26 | DWIGHT YOAKAM @ REPRISE 46051/ WARNER 8ROS. (10.98/16.98) GONE 5
20 17 13 28 | CLAY WALKER @ GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 10
58 | 58 | 62 76 | CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98) SUPERHITS | 50
@ 29 25 45 BRYAN WHITE @ ASYLUM 61642/EEG (10.98/15.98) BRYAN WHITE 13
59 | 53 | 46 | 31 | LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS 17
2 | 2 19 | 30 | REBA MCENTIRE A MCA 11264 (10.98 16 98) STARTING OVER 1
60 | 55 60 26 | JUNIOR BROWN MCG CURB 77783 CURB (6 98 9.98) JUNIOR HIGH (EP) | 48
23 19 18 4 BILLY DEAN CAPITOL NASHVILLE 30525 (10 98 15.98) IT'S WHAT | DO 18
61 | 69 71 | 155 | BROOKS & DUNN A* ARISTA 18716 (10.98'15 98) HARD WORKIN' MAN 2
24 21 17 a1 JEFF FOXWORTHY A WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 2
RE-ENTRY | 86 | PATTY LOVELESS A EPIC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY | 8
(25)| 30 | 31 | 33 | GEORGE STRAIT A’ Mca 11263 (39.9849.98) STRAIT OUT OF THE BOX | 9
63 | 65 61 | 117 | BLACKHAWK A ARISTA 18708 (9.98 15.98) BLACKHAWK 15
26 | 22 | 32 3 JO DEE MESSINA CURB 77820 (10.9815.98) JO DEE MESSINA | 22
64 5 54 4 SHENANDOAH CAPITOL NASHVILLE 35352 (10.98/15.98) NOW AND THEN 54
33 | 33 | 14 | PATTY LOVELESS EPIC 67269/SONY (10.98/15.98) THE TROUBLE WITH THE TRUTH | 10
65 66 64 | 105 | REBA MCENTIRE A°MCA 10994 (10.98/15.98) READ MY MIND 2
28 | 25 22 | 110 | TIM MCGRAW A* CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1
66 | 62 57 1 37 | ALABAMA @ RCA 66525 (10.98/15.98) IN PICTURES 12
29 | 28 26 33 | BLACKHAWK @ ARISTA 18792 (10.98/15.98) STRONG ENOUGH 4
TRAVIS TRITT A 67 57 51 7 SMOKIN' ARMADILLOS McG CURB 77748 CURS (11 98 17 98) BN SMOKIN' ARMADILLOS 37
23 GREATEST HITS - FROM THE BEGINNING 3
) e 33 | WARNER BROS 46001 (10.98 16.98) >_FRom THE RE-ENTRY | 57 | JOHN BERRY @ CAPITOL NASHVILLE 28495 (10.98'15.98) STANDING ON THE EDGE | 12
3 TRA D A MCA 10991 (10. Y NO ORDINARY MAN 3}
@ 9 3 . EACHIENRDIE 931 110.985.98) O ORD S 69 | 67 69 25 ?&‘Q’anfsﬁﬁggw%) THIS THING CALLED WANTIN' AND HAVIN' IT ALL 10
32 2 20 | 99 | VINCE GILL A’ MCA 11047 (10.98'15.98) WHEN LOVE FINDS YOU 2 e
RN 70 | 61 48 31 DARYLE SINGLETARY GIANT 24606/WARNER 8ROS. (10.98 15.98) DARYLE SINGLETARY | 44
33 | 26 | 29 | 29 | LEE ROY PARNELL WE ALL GET LUCKY SOMETIMES | 26
CAREER 18790/ARISTA (10.98/15.98) n 71 67 | 119 | FAITH HILL A WARNER BROS. 45389 (9.98/15.98) TAKE ME AS | AM 7
N KRAUSS A a
34 | 31 | 30 | o4 ':(',‘JE‘?ER G3%5] (glgs,ggs, NOW THAT 'VE FOUND YOU: A COLLECTION | 2 72 | 64 | 53 | 13 | LINDA DAVIS aRISTA 18804 (9.98/15.98) SOME THINGS ARE MEANT TO BE | 26
35 | 32 28 9 DIAMOND RIO ARISTA 18812 (10.98/15.98) v 14 73 68 68 | 69 | WADE HAYES @ COLUMSIA 66412/SONY (9.98 EQ/15.98) OLD ENOUGH TO KNOW BETTER 19
36 34 21 50 | DAVID LEE MURPHY @ MCA 11044 (10.98/15.98) OUT WITH A BANG 10 14 70 65 | 118 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1
37 | 37 38 | 25 [ PAM TILLIS ARISTA 18799 (10.9815.98) ALL OF THIS LOVE | 25 5 | 72 72 | 61 | RHETT AKINS DECCA 11098/MCA (10.98 15.98) A THOUSAND MEMORIES | 45

(O Atbums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titie. ¢ 1996, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
. “ll‘ calaln Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScane
Blllmrd@) Tnll cn“ v ™ FOR WEEK ENDING MAY 11, 1996 IIIII"

x x & = x x & —
28| 54| aRTIST T | €5 | |24 %8 g<
=2 | 33 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 30 2|32 20

1 1 PATSY CLINE A" MCA 12* (7.9812.98) 220 weeks at No. 1 GREATEST HITS | 260 14 13 BILLY RAY CYRUSVA-E MERCURY NASHVILLE 510635 (7 98 EQ 11 98) SOME GAVE ALL 50
2 3 SHANIA TWAIN MERCURY NASHVILLE 514422 (7 98 EQ/11.98) SHANIA TWAIN | 4] 15 | 20 BILLY DEAN CAPITOL NASHVILLE 28357 (10.98/15.98) GREATEST HITS <
3 2 HANK WILLIAMS, JR. @ CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 72 16 16 TOBY KEITH A A&M NASHVILLE 514421 (7.98 EQ/11.98) TOBY KEITH 7
4 o) HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 GREATESTHITS | 59 17 18 PATSY CLINE MCA 4038 (7.98 12.98) THE PATSY CLINE STORY | 85
5 7 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 239 18 17 COLLIN RAYE A EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES 8—
6 4 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, voL. 2 | 258 19 | 15 | WAYLON JENNINGS A*RCA 8506* (8.98) GREATEST HITS | 123
1 6 REBA MCENTIRE A’ McA 4979* (7.98/12.98) GREATEST HITS | 258 2 | 21 MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT | AM 24

i sﬁ— 10 GARTH BROOKS A° CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE 18 21 19 GARTH BROOKS A* CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES | 22
9 8 GARTH BROOKS A"’ CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 25 2 | 24 GARTH BROOKS A’ CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS | 22
10 9 THE CHARLIE DANIELS BAND A‘ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 256 23 | 22 KENNY ROEERSA CAPITOL NASHVILLE 46106 (9.98 15.98) TWENTY GREATEST HITS ‘IW
1 11 GEORGE STRAIT A’ MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 254 24|23 DWIGHT YOAKAM A‘ REPRISE 45241/ WARNER BROS. (10.98/15.98) THIS TIME 16
12 14 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATEST HITS | 106 25 | — | JOHN BERRYEPITOL NASHVILLE 80472 (9.98/13.98) JOHN BERRY 1
13 | 12 | JOHN MICHAEL MONTGOMERY A* ATLANTIC 82420/AG (9.98/15.98) LIFE'S ADANCE | 22 Catalog albums are older litles which are registering significant sales. «© 1996, Billboard/BPI Communications and SoundScan, Inc.
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FOR WEEK ENDING MAY 11, 1996

TOP BLUES ALBUMS.

Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by Il"“

THIS WEEK
LAST WEEK

(g)i—

‘QE TITLE
I

20

LABEL & NUMBER/DISTRIBUTING LABEL ARTIST

Artists & Music

* % NO.1 & %

KENNY WAYNE SHEPHERD

1|2 LEDBETTER HEIGHTS
9 weeks at No. 1

GIANT 2462 1/WARNER BROS.

9 | 95 | GREATESTHITS @ STEVIE RAY VAUGHAN & DOUBLE T-ROUBLE

EPIC 66217*

3 | 7 | LIVE: THE REAL DEAL BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND)
SILVERTONE 41543/JIVE

49 PHANTOM BLUES TAJ MAHAL

PRIVATE 82139

4 THE ALLIGATOR RECORDS 25 TH ANNIVERSARY COL..  VARIOUS ARTISTS
ALLIGATOR 11011

LONG WAY HOME

614 CLARENCE “GATEMOUTH” BROWN
VERVE 529465

7|3 FROM THE CRADLE A ERIC CLAPTON

DUCK/REPRISE 45735/WARNER BROS.

Swwwm@awnr—
o

g | 37 | BLUES JIMIHENDRIX
MCA 11060
g | 37 | KEB'MO' KEB' MO’
OKEH 57863 EPIC
10| 5 | BLUES FOR GREENY GARY MOORE
CHARISMA 40507/VIRGIN
VARIOUS ARTISTS

HOT BISCUITS-HOUSE OF BLUES SAMPLER
12] 4 HOUSE OF BLUES 87008

12 {1137 CHILL OUT JOHN LEE HOOKER

POINTBLANK 40107/VIRGIN

13 14|37 SOME RAINY MORNING ROBERT CRAY

MERCURY 526867

NEW) | BLUE HOUSE MARCIA BALL

ROUNDER 3131

BOBBY “BLUE" BLAND

—|
on)

SAD STREET
RE-ENTRY MALACO 7478

TOP REGGAE ALBUMS.

* % NO.1 & %

| | 42 | BOOMBASTIC 1
VIRGIN 40158*

SHAGGY
42 weeks at No. 1

2 149 NATURAL MYSTIC BOB MARLEY & THE WAILERS

TUFF GONG 524103*/ISLAND

3| a1 'TIL SHILOH
LOOSE CANNON 524119*/iSLAND (B

BUJU BANTON

1

2

4 | 4 |25 | THE BEST OF-VOLUME TWO UB40
VIRGIN 41010

5 | 5 || THE BEST OF-VOLUME ONE UB40
VIRGIN 41009

6 |63 SCENT OF ATTRACTION PATRA
550 MUSIC 67094*

7 | 8 {119/ BAD BOYS A INNER CIRCLE
BIG BEAT 92261/AG

8 |7 PROPHECY CAPLETON
AFRICAN STAR/RAL 529264 */ISLAND

@ g | 13 | RESISTANCE BIG MOUNTAIN

GIANT 24633/WARNER BROS.

10 | 10 45 TOUGHER THAN LOVE @ DIANA KING

WORK 64189*/COLUMBIA R

FREE LIKE WE WANT 2 B
11 11| 42 ELEKTRA 61702* EEG

ZIGGY MARLEY AND THE MELODY MAKERS

STRICTLY THE BEST VOLUME 15
RE-ENTRY| STRICT!

VARIOUS ARTISTS

g

REAL TING MAD LION
3 l 37 WEEDED 2006 */NERVOUS [N

VARIOUS ARTISTS

STRICTLY THE BEST, VOL. 16
RE-ENTRY| ST RIC

SHABBA RANKS

A MI SHABBA
15 13 | 2 E_PlC 57801*

TOP WORLD MUSIC ALBUMS.

x4 NO. 1 & »

by Jiun Macnie

THI*] FORMAT OI" Charlie Rose's TV show is conversation, pure and simple.
When musicians appeat, they seldom perform; it’s all about dialog. During the five
years the show has been on, only two artists have played live: cellist Yo Yo Ma and
percussionist Tito Puente. That makes Cassandra Wilson’s pair of tunes, done
with her full ensemble in tow; quite unique. The singer glided through Skip James'
“Death Letter Blues” and her own ‘A Little Warm Death” on the April 17 show:

Wilson is enjoying extraordinary success with “New Moon Daughter,” released
March 5, which has sold 47,000 units as of April 2& according to SoundScan. TV
appearances have surely enhanced sales of the Blue Note album; roughly half of that
sales figure has moved since the Rose spot :ind the April 3 performance of “Until”
on “Late Show With David Letterman.” The oft-sarcastic host was smitten enough
to ask if Wilson would consider joining the show’s band on & permanent basis.

Wilson recently taped a performance of Michael Jackson's “Gone Too Soon” at
the Essence Awards in New York. The program is scheduled to be broadeast in
June. The North American tour in support of *New Moon Daughter” began April
29 in Atlanta at the Variety Playhouse. On Friday (10), she will be at New York’s
Town Hall for a highly anticipated gig. Courtney Pine, whose latest Antilles record
is *“Modern Day Jazz Stories,” will share the bill for the entire tour:

FILMZ: With I’angaea’s “Leaving Las Vegas” soundtrack so well situated on the
Top Jazz Albums chart over the last six months (No. 3 this week), and with the sus-
tained success of Antilles’ “Get Shorty” soundtrack, jazz-oriented scores to movies
are getting more visibility than ever: Of course, it helps to have Sting crooning clas-
sics (“Vegas™) or bite-sized commereial fuuk pieces that radio adores (“Shorty™).
Yet things bode well for the much anticipated soundtrack to Robert Altman’s
“Kansas City,” due Tuesday (7) from Verve When you have the créme de la ¢véine
of young mainstreamers blowing wild-assed blues, jump, and swing, you've got a
strong hand.

The “Kansas City” ensemble, including James Carter, Nicholas Payton, Craig
Handy, Geri Allen, and Jesse Davis, was initially touted as a one-timme-only gath-
ering of players from various camps. But they'll reconvene for- a gig as part of this
year's overwhelming What is Jazz? Festival put on by New York’s Knitting Facto-
ry. The show is slated for June 21 at Town Hall.

There are two other soundtracks of note. Pianist Michel Camilo’s nusic for
Fernando Trueba’s “Two Much” (Verve) mixes incidlental symphonic touches with
reflective solo piano and gleeful Afro-Cuban pieces. But, what is perhaps the hippest
soundtrack of late, Phillip Johnston's musi¢ for Paul Mazursky's “Faithful,” lan-
guishes without release. Johnston is a modern jazzster with the smarts to shape dar-
ing music in commercially palatable ways, Known for his past leadership of the
Microscopic Septet, Johnston uses a new group, the Transparent Quartet, for
“Faithful.” The quartet’s music is potent and frolicsome, able to conjure an assort-
ment of emotions and references. However. TriBeCa Music (distributed by Sony),
which has put out discs to coincide with the films “Frankenstein” and “A Bronx
Tale,” passed on the option to release Johnston’s score to “Faithful.”

Johnston’s forays into film are ever-increasing. In 1995, Avant released his sound-
track to Tod Browning’s disturbing silent-era classic “The Unknown.” A compi-
lation of Johnston’s other scores is being discussed with Avant for future issue. The
composer just recorded a septet date for a new Chicago label, Ace Day Musie, and
a fall release is planned. Fall is also when ancther Johnston group, Big Trouble, will
release its second Black Saint dise, “Flood At The Ant Farm.” The album will sure-
ly enhance the leader’s rep as one of mder n music’s more versatile writers.
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LARGEST DISTRIBUTOR

Hadda I&rooks}

Time Was Wheu |

.
Hadda Brooks
That's My Desire

*'She strips away the cuteness of
contemporary cabaret to reveal a
kind of blues that fits the dign'ty
and wisdom of a true survivor.”
Rolling Stone

Bill Perry

Love Scars

“BB King, Magic Sam, Albert King,
Jimmy Page, Albert Collins and

Jimi Hendrix may echo in his tough,
tough blues, but Bill Perry proves
that it ain't the influences so much
as what you do with them.”

Guitar Player

Gary Moore
Blues For Greeny

Moore’s virtuoso guitar playing
fuels versions of ten Fleetwood
Mac classics originally penned by
the band's Peter Green, Moore's
early mentor.

Also includes a cover of Little Willie
John's “Need Your Love So Bac.”

aeintalank

Roots.
RPluues.
Souwul.

© 1996 Virgin Records America, Inc.
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Ulassical
KEEPING
SCORE

by Heidi Waleson

MAESTRO AND MAYOR: New York mayor and opera fan
Rudolph Giuliani hosted a reception for Valery Gergiev,
artistic director of the Kirov Opera, at Gracie Mansion April
22. The maestro was in town for concerts with the New York
Philharmenic; the fete honored Kirov Opera International, a
group that raises funds from around the world for the St.
Petersburg company. Instead of disappearing after his speech,
the mayor mingled for the entire event and made Philips Clas-
sies mighty happy by holding up a copy of the Gergiev/Kirov
recording of Tchaikovsky’s “Queen Of Spades” and urging
everyone to buy it. Gergiev told the mayor to be sure to let him
know far in advance if he plans a trip to St. Petersburg so that
he ean put “Queen Of Spades” onstage for him.

More Kirov is on deck: Gergiev and his Russian ecrew will be
back in New York for concerts at the Lincoln Center-’96 Fes-
tival this summer, and in '98, the Metropolitan Opera is bring-
ing the company over for four fully staged productions. In
March, Philips released the latest in the Gergiev/Kirov series
of Russian operas: Tchaikovsky’s “Iolanta,” with Galina Ger-
chakova’s soprano gracing the title role. The next Gergiev
releases are scheduled for fall, and the conductor is working on
acycle of Prokofiev piano concertos with Alexander Toradze.

OPERA AT CITY HALL: The
mayor had a busy week with the
opera world: on April 26, he officiated
the wedding of Roberto Alagna and
Angela Gheorghiu. The two singers
are on posters all over midtown New
York advertising their new EMI Clas-
sies “Duets & Arias” CD, but their
wedding was a private affair—no
record-label representatives were
invited. Alagna's mueh-heralded Met
debut April 10 didn’t fly very high, but  From left, Gheor-
this doesn’t seem to be hurting sales. ghiu and Alagna
EMI Classics says that his self-titled

solo debut has sold 100,000 copies worldwide. According to
SoundSean, 11,000 units were sold in the U.S. since its Septem-
ber 1995 release.

MARATHON MAN: James Levine celebrated his 25 years
at the Met April 27 by conducting an eight-hour concert of
arias and ensembles, ending at 2 a.m. the next day. The event
showeased not only Levine’s near-miraculous stamina and the
beautifully flexible orchestra he has built for the house, but an
interesting array of singers, with veterans, regulars, and some
relative newcomers who proved that fine singing is not the
province of some lost golden age.

Those young newcomers included Reneé Fleming (newly
signed to London), who showed off lovely high notes and pianis-
simos in “Depuis Le Jour,” and Ruth Ann Swenson, who glit-
tered through ‘Juliet’s Waltz.” Swenson stars on RCA’s recent
“Roméo Et Juliette™ with Placido Domingo; also on the
recording, though absent from the Levine gala, is Kurt Oll-
mann, who sings a magical “Ballad Of Queen Mab.”

Alagna was paired with Bryn Terfel for a beautiful duet
from “Les Pecheurs De Perles.” Terfel’s new aria CD from
Deutsche Grammophon with Levine and the Met orchestra
showeases his terrific Mozart and tantalizes us with his future
in Wagnerian repertoire. Alagna and his new bride, Gheo-
rghiu, sang “La Bohéme” for the Met’s matinee, and later that
day, they offered the Levine gala a charming “Cherry Duet,”
one of the successes on “Duets & Arias.”

The gala also provided a brief but telling moment for Anne
Sofie von Otter in the “Rosenkavalier” trio. An interesting
and subtle artist, von Otter sings Swedish art songs on a recent
recital dise and Octavia in the upcoming “Coronation Of Pop-
pea” with John Eliot Gardiner with equal commitment and
aplomb. “Coronation Of Poppea” is due in June on Deutsche
Grammophon’s Archiv imprint.

Jane Eaglen’s “Immolation Scene” at the gala offered an
exciting preview of her Wagner and Belliri recital dise, due
in October from Sony Classical, while the warm and sumptu-
ous tones of Deborah Voigt in “Dich, Teure Halle” made one
look forward to her “Fidelio” (BMG), recorded last May; and
the still-to-be-recorded “Frau Ohne Schatten” (Teldec) and
“Ariadne Auf Naxos” (Decca).

NEW MAN: On May 1, Marco Bignotti became president
of Warner Classics International in London, succeeding Peter
Andry, who has retired. Bignotti, formerly president of Warn-
er Music France, Warner Music Italy, and Warner Music
Greece, has been with Warner Music International since 1985.

HIGHER GROUND

(Continued from page 32)

disseminate Christian music bring a dif-
ferent perspective to their roles because
their careers are so closely interwoven
with their faith.

That’s why one of the best-attended
sessions was the “Christian Celebrities:
The Dilemma Of Balancing Fame And
Ministry,” which featured artists and
industry professionals including CeCe
Winans, DC Talk’s Toby McKeehan,
producer/author Reed Arvin, and man-
ager Pamela Muse. Probably at no other
convention would you hear audience mem-
bers questioning the morality of having
an artist’s face on a T-shirt. Winans and
McKeehan thoughtfully and honestly
fielded such questions. (I appreciated
McKeehan commenting that when he saw
someone wearing a Winans T-shirt, he
thought about how she represents Christ.)

Another well-attended seminar that
was less emotionally charged but no less
insightful was “Turn Your World Around:
Christian Music Goes Global.” Moderated
by Kenny Marks, the panel included
Benson artist Pam Thum, Spanish music
consultant Arturo Allen, Word Aus-
tralia’s Wendy Moulton, and Garritt
aan’t Goor from the Netherlands’ Cross-
bow Productions. Marks says he felt some
of the panelists “really expressed an
incredible transparency and honesty in
the sense they were willing to say a few
things that might be uncomfortable.”

Marks feels the members of the inter-
national industry are discerning enough

to know what will or won’t work in their
countries. “The international scene is
mature enough to know there is some
musie that will fly and that will commu-
nicate to their audience and other music
that may be so exclusively American
church that it might not fly,” he says.
“They want to be involved with artists
who have a world view and whose music
can cross cultural barriers.”

The most enjoyable part of GMA Week
was the musie, and it was everywhere in
abundance. The highlights are really too
numerous to mention but include April
22's Chordant lunch, which featured out-
standing performances by Jeff & Sheri
Easter, Big Tent Revival, Linnae
Reeves, and Lisa Bevill. Kirk Franklin
& the Family closed the show with an
incredible set that had the audience on its
feet. Third Day emerged as an act to
watch. Lead vocalist Mac Powell’s voice
really blew me away at the April 24 Van-
guard lunch, which also featured Reeves,
Eric Champion, East To West, Tony
Vincent (whose new songs were so great
I can’t wait for the next album), Jars Of
Clay, and several other acts.

Gotee Records took over a venue on
Broadway and entertained crowds night-
ly with stellar performances by Christa-
fari, Grits, Out Of Eden, and Johnny Q.
Public. As testament to the growing pop-
ularity of Christian music, people had to
be turned away from several clubs dur-
ing the late-night showcases because the

venues were full. There was a line outside
the Music City Mix Factory for Audio
Adrenaline, Holy Soldier, and Gram-
matrain, and many of the throngs anx-
ious to see Jars Of Clay’s showease at Caf-
fe Milano couldn’t get in.

The week'’s festivities were capped by
the Dove Awards on the evening of April
25. Bob Gordon of the Gordon Television
Group is to be commended for producing
a great show. And there were some sur-
prises in terms of the winners, which
more closely paralleled chart and Sound-
Scan successes, as evidenced by DC
Talk’s and Jars Of Clay’s wins. DC Talk’s
‘Jesus Freak” winning song of the year
was the first time a rock song was so hon-
ored. The Doves were once considered
ultraconservative, and it was great to see
this year’s winners reflect such diversity
as CeCe Winans’ beautiful hymns album,
Point Of Grace’s pop/AC sound, long-
time favorite Gary Chapman, and rock-
ers Audio Adrenaline, who won in the
longform video category.

MARK YOUR CALENDARS: The
annual Send a Kid to Kamp Radiothon
will take place May 18 at the Church of
God Campground in Lexington, Ky.

IN THE RUMOR MILL: One of the
most interesting rumors that surfaced
during GMA Week is that one of the sig-
nificant labels that doesn’t have its own
distribution company may soon start one.

SLAYER’S COVER SET ON AMERICAN

(Continued from page 12)

1993, when Slayer recorded with Ice-T
“Disorder;” a medley of three songs by
U.K. punk band the Exploited, for the
“Judgment Night” soundtrack album.
Dave Sardy of American Recordings act
Barkmarket, who produced that track,
also helmed the current album.

Plans originally called for Slayer to
make a set of covers of classic metal
songs, but, Araya says, “it just wasn’t
sounding right. There was nothing you
could do to make it Slayer, and they were
classic songs anyway. So [guitarist])
Kerry [King] trashed all that and stuck
with some of the punk songs that he liked
... We did it to prove a point—that this
is the stuff we grew up listening to.”

Working quickly in the studio, Araya,
King, guitarist Jeff Hanneman, and
drummer Paul Bostaph cut a set of songs
by such hardcore stalwarts as TS.O.L.,
D.1., D.R.1,, and Minor Threat. Three
tracks, comprising five short songs, were
originally cut by Verbal Abuse, an
obscure Texas band with which Slayer
played in Canada in 1984.

~ Hanneman contributed two songs
(published by Pennemunde Musie
[ASCAP])) that he wrote and recorded 12
years ago. Araya explains, “[Hanneman)
did everything—guitars, bass, drums,
vocals—and he was gonna put a tape out,
‘cause back then, there was a lot of tape-
trading going on. He was just going to

“make up this bogus band, give the mem-

bers names, and pass it around.”

Araya says Hanneman’s songs on the
album, “Can’t Stand You” and “Drunk
Drivers Against Mad Mothers
(DDAMM),” represent “the idiot attitude,
the insensitive attitude [that’s) missing in
these [punk rock] songs today.”

The album also contains “I'm Gonna
Be Your God,” a scabrously rewritten
version of the Stooges’ “I Wanna Be Your
Dog.” Araya says, “I made [the lyrics]) a
little more colorful, used more expressive
words . .. It’s a really cool groove and
stuff, but the lyries didn’t do anything for
me.” The band received Iggy Pop's bless-
ing for the new lyrics.

The album concludes with “Gemini,” a
newly composed song in the traditionally
horrific Slayer mode, written by King
and Araya and published by Molosser
Music/SS810 Music (ASCAP).

Though it wasn’t intended as such, the
album plays like a commentary about
contemporary punk, says Araya: “Punk
is accepted, and it's more of a pop-punk
[thing]. I don't consider it punk. It’s more
of a commerecial kind of thing. It turned
out that we're making a statement.”

For the first time, American will pro-
mote a Slayer album by taking a track to
radio: According to Geiger, the band’s
cover of Verbal Abuse’s “I Hate You” will
be serviced to mainstream and modern
rock radio on Tuesday (7).

A high-profile indie rock label will be
brought in for the project. Geiger says,
“The band is going to do a Sub Pop 7-inch,
which will be released in late July, early
August. It's going to be the track Abol-
ish Government,’ backed by ‘Superficial
Love.’ The B-side is going to be TS.O.L.s
version of ‘Abolish Government’ with
their version of ‘Superficial Love.””

He adds, “We're taking out consumer
advertising, besides the standard places
we'd book for Slayer, with more emphasis
on punk-edged and underground maga-
zines, be it Flipside, Maximum Rock &
Roll, Thrasher, Skateboarding, Snow-
boarder, Alternative Press, etc.”

The album will be pushed in July and
August viaa WEA “Hard Rock Summer
Retail” program that will also include

new albums by Biohazard and Pantera.

The band will tour with new drummer
John Dette, formerly of Testament, who
replaced Bostaph following the comple-
tion of “Undisputed Attitude.”

Geiger says, “They're going to go to
Europe upon the release of the aloum
and play European festivals. Then
they’re going to come back, and it looks
like they’re going to do a 20-date major-
market punk club tour; with a big audi-
torium vibe, with hardeore stipport acts.”

But fans shouldn’t expeet an all-
punk concert set. Says Araya, “If we
just played this record, it would be a
20-minute set, and everybody would
get upset.”

TRIP 66

(Continued from page 14)

“They’re a powerful live band, far, far
beyond their years,” says Ruffhouse CEO
Chris Schwartz, who notes that the band
got an excellent response on dates with
311 and Silverchair. “And in Maria, they.
have afront person with real star power.”

The first emphasis track, “Our Desire,”
will be worked to commerecial alternative
and hard rock radio beginning in early
June. While no commerecial single will be
available, the track can be downloaded
from the Trip 66 page on Sony’s Internet
World Wide Web site, as can the accom-
panying videoclip.

“There’s a lot of visual impact there,
which is another reason we’re committed
to this as a long-term project,” says Cucei.
“This is [one of the few] rock bands, other
than Silverchair, that’s made up of people
who are the same age as the audience.”

While age has played some part in the
Trip 66 story—the band has to hustle out
of most clubs immediately after playing,
thanks to strict liquor laws—Ruffhouse’s
Schwartz doesn’t see the band as an
anomaly. “Most of the people we sign are
under 25,” he says. “It’s a label that
believes in music for the kids, by the kids.”

Trip 66, which is co-managed by Steve
Barnett and Billy Niegorski (one of the
family’s seven siblings) of Hard to Han-
dle, released a single on Long Beach,
Calif.-based Sympathy for the Record
Industry label in ’95 and followed with a
10-inch promo EP that went to college
radio last month. “It seems to be creating
some interest,” says Schwartz. “We've
had to service some stations four times,
since people keep taking them home.”

The full-length set will be serviced to
college radio in its entirety, but Cuecei
expects the best response from rock out-
lets. “It’s a strong reaction record, not one
you sit back and think about,” he says.

“Trip 66,” which the quintet co-pro-
duced with Randy Cantor, was recorded
in a studio that the Niegorskis built in
their basement and was mixed by Joe and
Phil Nicolo at Ruffhouse. “We had some
trouble convineing everyone we should be
allowed to do things ourselves,” says
Lyons. “But I don’t think that has any-
thing to do with our age; I think there’s
Jjust a general feeling out there that bands
don’t know how to handle things.”

While similar in tone to White Zombie
and Monster Magnet, Trip 66 channels
source material, such as early Black Sab-
bath and similar sludge-rock monsters, in
a decidedly different fashion.

“Even though we're really aggressive,
it’s not just this heavy rock thing,” says
Maria. “I'm into Tom Waits as much as 1
am Black Sabbath, and I guess it all goes
in there. I try not to think about it too
much; I'd rather it just flow naturally.”

34
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Angela Maria Sings With ‘Amigos’

A NGELA MARIA RETURNS:
Muito petite Angela Maria was the
dominant female pop star of the '50s
in Brazil until bossa nova came on
the scene. Suddenly, her big-voiced
delivery seemed an anachronism in
the era of whispering vocalists.
Angela Maria eventually was com-
pelled to sing in restaurants and
small-town nightclubs in order to
make ends meet.

Happily, Sony Brasil has come to
Angela Maria’s rescue with “Ami-
gos,” a multi-artist tribute to the
songstress that boasts a cast of all-
star singers, half of whom displaced
her in the '60s. Among the 15 guests
dueting with Angela Maria on her
hits were young Turks from the *60s,
such as Caetano Veloso, Milton
Nascimento, Roberto Carlos, Gal
Costa, Maria Bethania, and Chico

by John Lannert

Buarque de Holanda.

Other well-known names partici-
pating in the project were Zezé di
Camargo & Luciano, Djavan,
Nana Caymmi, Alcione, Emilio
Santiago, and Ney Matogrosso.
Matogrosso released a tribute
record to Angela Maria last year
that seemed to spark new interest in
her career.

Except for “Desabafo,” a composi-
tion written by Roberto Carlos and
Erasmo Carlos and inspired by

Angela Maria and Roberto Carlos share hugs and smiles after their performance
of “Desabafo.” The taping of the song was included as part of a tribute to Angela
Maria, which aired April 30 on Globo TV's “Son Brasil” program. (Photo: Cristina

Granato)
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Angela Maria’s singing style, all of
the songs were hits originally cut by
Angela Maria. Many of her classics
were melancholy narratives of love
sung in a style called samba-cangdo,
a slower version of samba. Other
nuggets are boleros, tangos, ballads,
and even a rendition of “Babali.”

The team of musicians that
assembled to accompany Angela
Maria and her guests was impres-
sive as well. Contributing their tal-
ents were Buarque arranger Luis
Claudio Ramos, keyboardist/com-
poser Cristévao Bastos, bassist
Jamil Jones (from Joao Bosco’s
band), and saxophonist/arranger Zé
Nogueira.

The smoky mezzo voice of Angela
Maria, who turns 68 May 13, rings
clear throughout “Amigos.” And the
new arrangements preserve the
romantic, cheek-to-cheek veneer of
her ’50s ballads.

“Amigos” already has sold 250,000
units, according to Sony. Moreover,
the album was expected to receive a
huge sales boost on the heels of the
April 30 broadcast of Globo’s “Som
Brasil,” which was dedicated to
Angela Maria.

The April 17 taping of the show at
the sold-out Metropolitan featured
Angela Maria and most of her studio
guests, including more prominent
stars Nascimento, Djavan, Zezé di
Camargo & Luciano, and Roberto
Carlos. Despite at least three takes
on most of the dozen or so songs,
Angela Maria demonstrated amazing
stamina, vigor, and poise. Some of
her guests appeared less sure of
themselves.

Indeed, the unbridled cheers and
applause that greeted genuinely
appreciative balladeer Roberto Car-
los when he took the stage to per-
form the closing number with
Angela Maria so unnerved the nor-
mally unflappable singer that he was
forced to do a fifth take before he
could finally lay down the lyries with
his equally appreciative singing part-
ner.

B RAZIL EXPO: FAG Eventos
Internacionais, a well-known orga-
nizer of book fairs in Brazil, and
Innova Produgdes Artisticas are
launching CD Expo 96, which is slat-
ed to run July 16-21 at a 35,000-
square-foot facility at Riocentro in
Rio de Janeiro. This ambitious blend
of stands, seminars, showcase per-
formances, and Fan Fair-style min-
gling of artists and admirers is being
supported by most of the Brazilian
record industry and Brazil’s record
trade group, Associacdo Brasileira
Dos Produtores de Disco. The first
day of the expo will be open only to
invited industryites. Afterward, the
show will be open to the public. Con-
tact: 5521-537-4338; fax 5521-537-
7991,

EW BOWS IN BRAZIL: Warner
Music International has created
Continental EastWest in Brazil.
The new EastWest label will oper-
ate with WEA Music Brazil, which
was formed last year. WMI’s dual
initiative with its EastWest compa-
nies, which started in 1998, essen-
tially divides the artist roster for
more focused marketing and distri-

(Continued on next page)
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bution campaigns.

COLOMBIA ROCKS: Armed with
the idea of exposing innovative rock
from Colombia and Latin America,
Santa Fe de Bogotéd-based cultur-
al/tourism outfit El Instituto Distri-
tal de Cultua y Turismo is producing
its IT Festival de Rock al Parque May
17-19. The megafest will feature
simultaneous performances on three
stages in three city parks. Among
the 73 bands scheduled to perform
are 43 unsigned acts, 15 internation-
al bands, and 23 Colombian groups.
International acts invited to play
include La Lupita, Auténticos
Decadentes, Lucybell, Los Tetas,
and La Portuaria. Colombian bands
booked to play are led by Ater-
ciopelados, La Derecha, and 1280

Music kicked off another formidable
slate of Latino shows April 20 in
Chicago with Canonazo Primaveral,
headlined by AFG Sigma’s Los
Temerarios and Sony Discos’ La
Mafia. Following is a rundown of
upcoming shows and events in which
Marlboro Music will participate:

May 25: Bronco Dance, Houston.

June 8: 116th Street Festival, New
York.

June 30: Del Mar Fair, San Diego.

July 28: Centennial Celebration
Concert, Miami.

Aug. 4: Fort Hood, Keeling, Texas.

Aug. 11: Fort Bliss Army Base
Summerfest, El Paso, Texas.

Sept. 8: L.A. County Fair, Los
Angeles/Pomona.

Oct. 27: Festival Raices, Orlando,
Fla.

San Jose, Calif.

Chicago promotion firm Cérde-
nas/Fernindez & Associates is pro-
ducing the shows.

MISCELLANEA: EMI Latin’s
peerless mariachi group Mariachi
Sol De México De José Hernandez
will headline the seventh annual
Mariachi USA festival, slated to be
held June 22-23 at the Hollywood
(Calif.) Bowl. The festival continues
to broaden its musical menu; this
year’s edition adds Luna Blanca’s
splendid pan-Latin American roots
band Quetzalcéatl. Other mariachi
acts booked to appear are Mariachi
Cobre, Mariachi La Reyna, Mari-
achi Internacional De México, and
Tatiana Bolafios ... Oakland,
Calif.-based Redwood Records

—
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Revitalized Marketing At BMG Songs
New Unit Is To Focus On Broad Usage

H BY IRV LICHTMAN

NO.T SONG CREDITS

¥ 1 7T L E W R I T E R P U B L I S H E R

HOT 100 SINGLES
ALWAYS BE MY BABY - Mariah Carey, Jermaine Dupri, Manuel Seal « Sony/ATV
Songs/BMI, ATV/BMI, So So Def/ASCAP, EMI April/ASCAP, Full Keel/ASCAP, Air
Control/ASCAP

NEW YORK—BMG Songs, energized
in recent years with a continuous flow
of catalog and publishing deals, has cre-
ated a marketing structure to enhance
the appearance of its copyright in film,
TV, advertising, compilations, and new

licensing. “Brian has been spending
about 60%-75% of his time in adminis-
tration, but he has really got a great eye
for casting [songs] in a visual sense,”
says Ford. “Now
he'll reverse the
percentage in
favor of song-
casting.”

a song has an economic basis, as well as
a creative one. Then there are other

puzzles, such as working out singles -

releases on soundtrack albums when
the artist is not on the soundtrack label.
Otherwise, if the coordination is bad,
you can cannibalize sales.

“In reaching ad agencies, you have to
understand that creative directors

HOT COUNTRY SINGLES & TRACKS
YOU WIN MY LOVE + Robert John Lange * Zomba/ASCAP

HOT R&B SINGLES
THA CROSSROADS * Bone, D.J. U-Neek, Tony C * Ruthless Attack/ASCAP, Mo
Thug/ASCAP, Dollarz-N-Sense/BMI, Keenu/BMI, Donkhris/BMI

HOT RAP SINGLES
THA CROSSROADS °* Bone, D.J. U-Neek, Tony C * Ruthless Attack/ASCAP, Mo
Thug/ASCAP, Dollarz-N-Sense/BMI, Keenu/BMI, Donkhris/BMI

technologies.

The marketing unit is absorbing
BMG Song’s film/TV department,
which has been headed in Los Angeles
by Art Ford, who operates the new
department as a newly promoted VP
According to Danny Strick, senior

In an effort to
focus on its copy-
rights, BMG
Songs plans a
national market-
ing campaign to be

pride themselves in coming up with
ideas,” he continues. “The trick is to
find a way to lead them to the water so
that they ‘discover’ the idea. Some-
times, we've even gotten client lists and
reached them with CD material.”

HOT LATIN TRACKS
EL CIRCO - Jessea Armenta * TN Adeceones,BMI

FORD

VP/GM of the U.S. publishing unit of
BMG Music Publishing, the film/TV
department is celebrating the biggest
quarter in synchronization income in its

history.

“Though we are taking advantage of
the technological revolution, we are
implementing a ‘high-touch’ rather
than a hi-tech approach to servicing

our users,” says Ford.

To put executive clout into the mar-
keting program, he has named Molly
Kaye, former Rondor Music East Coast
GM, as director of catalog marketing,
reporting to Ford. She will be respon-
sible for advertising, multimedia, and
song-plugging. Benjamin Groff joins
the company as manager of creative
services from PolyGram Music Pub-
lishing. His duty in the marketing sec-
tion is to get more artist coverage of
catalog material. Brian Lambert, man-
ager of film and TV music, will expand
his responsibilities to include more
attention to the placement of material
in film and TV projects, as well as

launched early this summer. A key ele-
ment is a CD sampler of 350 top songs
from the catalog, to be accompanied by
a 1,000-song discography orgamzed
into various categories. BMG Songs is
ruaking the discography available on
he Internet, as well as on PC and Mac-
intosh diskettes. Also, the 350 songs
will be coded for 24-hour access via an
800 number, giving listeners 60 seconds
of each song.

The film and TV communities will
get wind of the marketing package via
a series of events in Los Angeles, while
ad agencies will get the story during a
tour of private showings across the
country.

Ford, who joined BMG Songs 2%
years ago, after working as A&R chief
for Allen Kovac’s Impact label and as
road manager for several bands, says,
*A good overview of the music industry
{is necessary] to navigate the mine-
fields of casting songs for film or TV. In
dealing with music supervisors, some-
times you have to understand that using

Ford also notes that to an over-
whelming degree, placement of con-
temporary songs in film or TV projects
amounts to licensing the original re-
cording.

While Ford has acted as supervisor
for several film and TV projects at
BMG Songs, he says he’s holding off on
such projects while he gets the new
marketing department up and running.

Over the past eight years, parent
BMG Music Publishing has made more
than 100 catalog acquisitions world-
wide, 35 of which originated from the
U.S. division.

More recently, BMG Songs entered
into publishing deals with acts whose
prospective development will make
their songs ripe for presentation
through the marketing department.
These include My Head (Capitol), Jack-
ers (Immortal/Epic), Elliot Smith (Kill
Rock Stars), Ké (RCA), Hum (RCA),
The Roots (Geffen), godhead (Sub Pop),
Dirt Merchants (Epic), Drill Team (Re-
prise), and Duncan Sheik (Atlantic).

Ty ¥ E N

“Killing Me Softly With His Song”
Written By Charles Fox and
Norman Gimble
Published By Fox Gimble Pro-
duction, Inc. (BMI)

Roberta Flack’s signature tune,
“Killing Me Softly With His
Song,” was originally inspired
by the effect Don McLean had
upon singer Lori Lieberman
when she saw him perform.
After hearing Lieberman’s
recording, Flack did her
version, which climbed to No. 1
on Billhoard's Top 100 in
February 1973 and remained
there for five weeks, becoming
one of the decade’s most popular
songs. This year, the song was
rerecorded with a '90s spin by
the Fugees on their Columbia
album “The Score.”

‘THEY'RE

PLAYING MY SONG’

E vV A N S

D B B O R A N

The Fugees consist of Wyclef
*“Clef” Jean, Lauryn “L” Hill, and
Prakazrel “Pras” Michel. The trio
recently had the opportunity to find
out what Flack thought about their
version of the tune when she inter-
viewed them for a magazine article.

“When we found out Roberta
Flack was going to interview us,
we were honored, because
we heard that she liked
our cover of ‘Killing Me
Softly,’ " says Hill. “But
we couldn’t wait to hear
it from her directly,
because we had never
met before, and she is such
an inspiration to us.”

Jean says the trio hoped Flack
would appreciate their cover. “Her
version is just so perfect, it won a
bunch of Grammys, and we just
wanted her to love it as much as we
do,” he says.

“All three of us grew up surround-
ed by music, music that was soulful
and real. There’s a powerful feeling
to that kind of musie, and that’s the
feeling we wanted to bring to hip-
hop,” Michel says.

Jean agrees. “We wanted to bring
musicality back to hip-hop ‘cause we

couldn't feel it in a lot of the music we
were hearing,” he says. “We love
making musie, performing, being in
the studio, and getting it down.”

Flack is pleased with the Fugees’
treatment of the song, and the trio
finds that praise extremely gratify-
ing. “When Roberta told us she loved

our version of the song, it felt
good,” Hill says. “And she
loved that a whole other

generation would come
to know ‘Killing Me

Softly’ because of our

cover.”

Michel says one of the
trio’s goals is to create a
bridge between musical gen-
erations. “Hip-hop is an art form that
is to educate, and we want to educate
the new generation that a lot of our
music comes from older soul music,”
Michel says.

“The idea in covering these songs
is they have filled us with inspiration
all our lives,” Jean says. “And we
want them to inspire others, too. It's
about us and the music connecting
with the audience. When that hap-
pens, we reach a real unity with
everyone in the room, a real solidar-
ity that’s uplifting.”

Warner Cooks Up Lamb Chop Titles;
Project Helps ‘All Kinds Of People’

WB’S SHARI & FRIEND: Warner
Bros. Publications has made a devel-
opmental deal with children’s legend
Shari Lewis to create a series of
music books for moppets. The tie-in’
reflects an accelerated move by the
company into generalized children’s
music print product, rather than
product geared for the educational
market.

In fact, the arrangement with
Lewis just got under way with a foiio,
“Lamb Chop’s Play-Along” ($16.95),
which contains 22 classic and origi-
nal children’s songs, play-along activ-
ities, and games. In the works is
“Lamb Chop’s Special Chanukah,”
due for release later this year. ~

In addition to new songs, the folio
will contain fun activities connected
with the celebration of the eight-day
Jewish holiday, such as Hanukkah

itive points, or, at least, to open up
discussions among the children.

The 50-minute work, “All Kinds Of
People,” is titled after a 1955
Rodgers and Hammerstein musical,
“Pipe Dream.” The piece also draws
from “Showboat” (“OI’ Man River,”
with music by Jerome Kern) and
other songs Hammerstein wrote
with Richard Rodgers: “You've Got
To Be Carefully Taught” and “There
Is Nothing Like A Dame” (from
“South Pacific”), “You'll Never Walk
Alone” (“Carousel”), “Getting To
Know You” and “Song Of The King”
(“The King And I”), “The Other
Generation” (“Flower Drum Song”),
“Climb Ev’ry Mountain” and “No
Way To Stop It” (“The Sound Of
Music”), and “In My Own Little Cor-
ner” (“Cinderella”).

Although some may deem “There

Is Nothing Like

latkes recipes,
and a “dreidel

scripts, potato-

origami” pro-
ject.
In addition ?” ;;
Eae? =

to the print

& Music

T e

A Dame” as
sexist (in “South
Pacifie,” it is
sung by sailors
whose service
in World War

product, Warn-
er Bros. is dis-
tributing a CD-
ROM, “Lamb
Chop Loves Music” ($39.99), in
which Lewis and Lamb Chop lead
children ages 3-7 through a musical
adventure based on “The Musicians
Of Bremen.” Here, children learn
the shapes and sounds of more than
50 musical instruments in the
“music store,” among other attrac-
tions. The package comes with a
Lamb Chop finger puppet.

Warner Bros. Publications’ presi-
dent, Sandy Feldstein, says, “In
these days of bottom-line education,
the importance of the arts is often
dismissed. Nonetheless, children
learn more effectively and thorough-
ly when music is an integral part of
the process.”

NO KIDDING: Facing the evils of
prejudice and intolerance as it
relates to children, an educational
theater project for New York public-
school students, produced in collabo-
ration with the Rodgers & Hammer-
stein Organization, will use the Iyrics
of Oscar Hammerstein to make pos-

by Irv Lichtman

II has separat-
ed them from
female com-
panionship), its
inclusion is designed to stimulate
discussion among children on the
issue of sexism, says Paul Naish,
managing director of the Midtown
Management Group Inc., a non-
profit organization that is handling
the project. Midtown Management
was formed 13 years ago to work
with the theatrical community in
educational endeavors.

Following several presentations at
Town Hall in New York, the project
will make the rounds of city schools
beginning next fall, says Naish.

PRINT ON PRINT: The following
are the best-selling folios from Warn-
er Bros. Publications:
1. Bruce Springsteen, “Greatest
Hits” (guitar).
2. The Eagles, “Acoustic Classics
Vol. 1” (guitar).
3. The Eagles, “Acoustic Classics
Vol. 2” (guitar).
4. Garth Brooks, “Fresh Horses”
(guitar).
5. Jim Brickman, “By Heart.”
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AES Mirrors Evolving Industry

Group Holds 100th Show In Denmark

M BY ZENON SCHOEPE

To kick off its 100th convention, the
Audio Engineering Society plans to
take over Copenhagen’s Tivoli Gar-
dens, the world’s first amusement
park, and throw a spectacular open-
ing-night banquet.

The fanfare is apt given that the
pro audio industry has grown dra-
matically since the first AES show in
the U.S. in the late '40s, before the
term “pro audio” had been coined.

The last time the AES convention
took place in the Danish capital, in
1974, the entire show was held in the
Scandinavia Hotel, which this year
will house just the conference head-
quarters; the event itself will take
place at the much larger Bella Center
across town.

AES organizers say they have
received more technical papers this
year than ever before. Accordingly,
the presentation of papers will take
place in three simultaneous sessions
to cope with the numbers. There will
also be 11 workshops and numerous
technical tours, including live digital
audio broadcasting demonstrations by
host broadcaster Danmarks Radio.

Tape manufacturer BASF Magnet-
ics will host a forum to launch the
European Sound Directors Assn. as
an umbrella entity for European
record producer, sound director, and
audio engineer organizations. The
aim of ESDA is to coordinate efforts
to recognize these creative fields as
parties sharing in neighboring rights
revenue and performance income.

ESDA members include Re-Pro
(U.K.), GONG (Netherlands), GRAF
(France), VDT (Germany), OTMV
(Austria), ASD (Russia), and Re-Pro
Italia. All interested personnel are
encouraged to attend the meeting on
May 12 in Room 17 at the Bella Cen-
ter to discuss European issues that
have implications on their earnings.

The number of exhibiting manu-
facturers is down slightly over last
year’'s Paris show, but is still
respectable at almost 300 brand
names. The reason for the decline is
attributed to the Replitech Europe
duplicating and replicating trade
show, which slightly overlaps with
AES, according to convention direc-
tor Hermann Wilms.

“Compared to Paris last year, we
have lost the duplicators,” says
Wilms. “That’s a shift in the market.
In Amsterdam [in 1994], we still had
a full representation of the duplicat-
ing people, but last year Replitech
Europe had started and we got only
50% of that.”

The attendance figure is expected
to exceed 6,000, short of the 7,000 who
attended the Paris show, but is con-
sistent with the fluctuations that
result from AES’ rotation between
central and peripheral European
cities. Next year, the trade show will
hold its European convention in
Munich in March, according to AES
executive director Roger Furness.

“When the show is central, it's an
opportunity for people to come from
all around, but when it’s on the out-

skirts of Europe those people get a
better chance,” he says.

Copenhagen—which is this year’s
cultural capital of Europe—will draw
strongly from Scandinavia and north-
ern Europe.

As always, the AES convention is
expected to herald significant tech-
nological advances for the industry.
Sony will show a full 24-bit production
system for high-end music recording
based around its OXF-R3 digital
desk, a 24-bit capable version of its
48-track DASH machine called the
PCM-3348-HR (high resolution), and
a 24-bit, portable DAT machine with
time-code capabilities.

“With these advanced production
tools, recording studios are able to
benefit from the 24-bit production
process that represents a quantum
step forward in audio quality,” says
Sony pro audio GM Anthony David.

The new Sony multitrack offers a
“"48-track, 24-bit recording time of 45
minutes per reel and is compatible
with existing 24- and 48-track DASH
tapes.

Other digital desks are also expect-
ed to take center stage on the trade-
show floor. Among the highlights are
the surprise launch of the Stone-D001
desk from Belgium company Amptec,
which can cover recording, post, and
broadcast applications with a maxi-
mum of 64 stereo input channels, four
auxiliary sends, four stereo groups,
one stereo master, and monitor out-
put.

Harrison GLW has teamed with
Klotz Digital Audio Communications
from Germany to add digital capabil-
ity to its Series 12 desk, with all dig-
ital audio processing functions per-
formed by a derivative of Klotz
Digital’s VADIS mixing matrix.

Studer will reveal a digital radio
desk called the On Air 2000 and an
enhanced range of outboard D19 pre-

amps.

Meanwhile, SSL will enhance its
Axiom digital desk with features
including remote mike preamps and
a “bilevel” capability that allows a
desk to control twice the number of
inputs than for which it has physical
channels.

Digidesign’s Pro Tools III v3.21
(PCI) is the first release to benefit
from the increased speed and com-
patibility of Power PC-based Macin-
tosh platforms and the ProControl
assignable and modular hardware
control surface.

Aimed toward the project re-
cordist, Roland’s VS880 digital audio
workstation offers eight virtual chan-
nels per track, recording and editing
functions, and a 14-channel digital
mixer.

A number of manufacturers will
unveil stand-alone 8-track, hard-disc
recorder/editors, including Genex’s
GX8000, DAR’s OMR8 Open Media
Recorder, TimeLine’'s MMRS, and
Fairlight’s DaD. The latter two are
intended as digital replacements for
magnetic audio dubbers in film mix-
ing but all are characterized by the
manufacturers’ adoption of hardware
user interfaces rather than computer
screen-based operation.

Tascam will present an economical
alternative to its popular DA-88 mod-
ular 8-track. Known as the DA-38, the
new unit is a stripped-down version
of its predecessor, aimed at project
studios. Fully compatible with DA-88,
the DA-38 offers users a low-cost way
to add tracks to a system.

Tascam, which originated the
PortaStudio, has finally gone digital
with the MiniDisc-based, 4-track 564
PortaStudio, which incorporates an
analog mixer section. The same medi-
um and a similar approach has also
been applied by Yamaha in its MD4
multitracker.

Axiom Of Success. Howard Schwartz Recording in New York has just become
the first independent post-production facility to purchase a Solid State Logic
Axiom Digital Production System. Shown, from left, are Howard Schwartz and
SSL VP Roger Charlesworth.

NEW YORK—After years of legal
wrangling and industry speculation,
the legendary Power Station record-
ing studio complex was auctioned off
to a group of investors led by Japan-
ese studio owner Takashi Kanamori.

Kanamori made a bulk bid of $5.3
million for the facility, exceeding the
aggregate of the individual bids made

A

The Power Station’s new owner, Takashi Kanamori, right, is shown with
Michael Hackman, partner with auction firm Rabin Bros.

N.Y.’s Power Station Purchased
By Japanese Investment Team

Southern District of New York and
was forced by the studio’s prineipal
creditor, Chemiecal Bank (now Chase
Manhattan Bank), which appointed
Rabin Bros. to direct the sale.
Hamilton Brosious Associates was
retained by Rabin Bros. to provide
technical expertise to the proceedings.
Power Station founder and owner

by the more than 700 participants at
the April 25 auction for the studio,
according to auction firm Rabin Bros.
(Billboard, April 20).

The 17-year-old Power Station has
been a creative hotbed for some of the
top names in the recording industry,
including Bruce Springsteen, Eric
Clapton, Barbra Streisand, the
Rolling Stones, and Mariah Carey.

A Rabin Bros. representative says,
“The turnout for the auction both in
New York and Los Angeles was out-
standing, and the mood throughout
the day was highly enthusiastic. Even
though individual bidders ultimately
could not acquire the items they
hoped to purchase, there seemed to
be a genuine feeling of exhilaration
that the studio would remain whole.”

The auction had heen ordered by
the U.S, Bankruptey Court for the

Tony Bongiovi filed for bankruptey
protection June 21, 1995, after de-
faulting on a $3 million loan to Chem-
ical.

Included in the sale were the
31,000-square-foot building—includ-
ing the penthouse—where the studio
is houged; Studer 24-track and Otari
DTR-900 tape machines; more than
300 microphones; vintage and state-
of-the-art outboard gear; power
amplifiers and speakers; video
recorders and monitors; Neve and
SSL consoles; and musical instru-
ments, including Yamaha grand
pianos, guitar amps, and Ludwig
drums.

The auction was held simultane-
ously in New York at Manhattan Cen-
ter Studios and in Los Angeles at the
Butterfield & Butterfield Auction
Gallery. PAUL VERNA

NPR GOES AGAINST COMMERCIAL FACILITIES

(Continued from page 4)

who cite Section 501C(3) of the IRS
code for nonprofits that allows for
“unrelated business income.” NPR
must pay taxes on that income.

“It’s an entrepreneurial venture, a
way for us to use our assets to support

the health of the organization,” ex-,

plains Patricia Lute, manager of
NPR'’s media and public communica-
tion department.

Nonetheless, this decision leaves
struggling commercial studios feeling
a bit like Davids facing an NPR
Goliath.

“I am appalled that NPR would go
into direct competition with area busi-
nesses,” says Ed “Pete” Petersen,
owner of Omega Studios in suburban
Rockville, Md., which has been a major
player on the first-tier recording stu-
dio scene for more than 20 years. “It
took us years and years of painful
work to put this all together.”

Omega’s large studio, capable of
taking on projects such as orchestra

work, stands to be the biggest loser in
a client tug of war. “Yes, there’s a loyal
client base and track-record consider-
ations.” Petersen says, “but even so,
people are almost sure to try them,
and there’s not enough business to go
around now. It'll hurt us.” .

Jeff Jeffrey of Cue Recording in
Falls Church, Va., afiother large, full-
service facility, is equally dismayed.
“I'm very upset,” he says. “We've al-
ready lost some business.”

After hearing that the NPR studio
is offering its services to the public
and that the network owns the block-
long, downtown building that houses
its headquarters, Bob Dawson, co-
owner of Bias Recording in Spring-
field, Va., notes, “We're still renting
our building after all these years.”

NPR’s main 1,680-square-foot Stu-
dio 4A—with its high-design, 17-foot
ceilings, reflection-free control room
and top-of-the-line Solid State Logic

(Continued on next page)
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STUDIO OWNERS PROTEST NPR GOING AGAINST D.C. COMMERCIAL FACILITIES

(Continued from preceding page)

4048 console with a G+ computer—is
without question an incredible place to
work, according to engineers and
observers who were treated to an invi-
tation-only tour April 22.

Thanks to in-kind grants from Sony
and Harman International (which
owns several well-known companies
that manufacture top-level studio
equipment), the NPR studio and its
smaller attached studios are filled with
the Ferraris of the pro audio field.

Accompanying the SSL console are
four new recorders: a Sony 3324 digi-
tal multitrack, a Studer A827 analog
24-track, several Studer A810 2-track
recorders with Dolby SR/A, and Sony
7030 DAT machines.

In addition, the facility is equipped
with top-end Lexicon reverb systems,
Eventide harmonizers, Focusrite
“Red” series signal processors, APl
lunchbox EQ/pre-amp/de-essers, JBL
and Genelec monitors, and a full array
of high-end microphones that includes
Neumann, Schoeps, AKG, Sennheiser,
and Beyer models.

There are also several top-tier grand
pianos, including a Schimmel from
Germany and a Steinway on loan from
Wynton Marsalis.

All of the equipment resides in the
large studio space. which has a sepa-
rate, 300-square-foot isolation booth
and variable acoustics.

Another intangible plus: Studio 4A
is staffed by three veteran engineers
well respected in the community for
their decadeslong careers at local stu-
dios.

Mark Terry, president of JBL Pro-
fessional and a spokesman for Harman
International, says, “Yes, we donated a
lot of equipment; we spearheaded the
effort in support of public radio.” He
adds that NPR’s decision to go com-
mercial with the studio “wasn't part of
the original plan.”

Greg Lukens, of distributor Wash-

ington Professional Systems, which
supplied the equipment donated by
Harman, estimates that the studio—
including the equipment and acoustic
design—would have cost a paying cus-
tomer $1.3 million.

Lukens says he sympathizes with
local studio owners who are “offended”
by the grants and gifts, but he has a
deeper concern: I find it offensive that
our government doesn’t realize what a
great national institution NPR is and
that it now has to go out and broker its
services,” he says.

Perhaps because up to now studio
owners have considered public radio a
good friend to the music community
because of its wide-ranging, alterna-
tive programming, NPR officials are
stunned by the bitter complaints.

NPR’s Lute says, further, that the
studio’s action “didn’t come out of the
blue. There are other public broad-
casting entities [on the TV production
side] who have set a precedent in this,”
she says.

Former NPR employee Dave Glass-
er, owner of Airshow Inc., a top-notch
mastering lab in the mid-Atlantie,
doesn't buy it, precedent or not. “What
the studio should be used for is radio
and TV public broadeasting projects
... that are directly related to public
broadeasts as side projects,” he says.

As far as NPR suddenly deciding to
go into competition with private busi-
ness, Glasser says, “If they want to get
into the commercial studio business,
then they need to do what other public
broadcasting entities have done—
establish a for-profit commercial sub-
sidiary that has all-separate aceount-
ing. Then I wouldn’t have a problem
with it.” .

Don Lockett, VP of information and
technology for NPR, says, “We are
working on a model” to restructure the
studio as a for-profit wing, “but we
have not gotten to that stage yet.
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“But you only have to worry about
that when you reach a certain thresh-
old of revenue,” Lockett adds, “to the
extent it should be taxable—and we're
nowhere near that.”

NPR officials add that they made a
point of setting their rates so that they
would be comparable to, and not
undercut, those of first-tier local
recording and mastering studios.

According to NPR's rate card, the
rate in Studio 4A is $160 an hour, but
discounted block rates after 6 p.m.
reduce the price to $90-$110 an hour,
about the same as its large, in-town

competitors.

“We’'ll lose some business, probably,”
says Dawson at Bias. “If they used tax-
payer money to get that equipment, or
if they used their advantage to get the
thing built and equipped [because of
NPR’s clout], we’d certainly be bug-
ged.”

NPR’s Lute says of the “taking-
away-business” complaints: “That’s
just the nature of capitalism.”

Dawson, who is currently engineer-
ing sessions with Mary Chapin Car-
penter for her new album, is trying to
put a good spin on the news. “I don’t

want to be too negative. I guess it'll be
a good thing if it draws more attention
to the [Washington music] scene. And
maybe it’ll be a good thing for the D.C.
government, too, which, of course, is
in a whole lot of financial trouble.”

Privately, several Washington-based
musicians and advertising officials say
the competition of a big new studio
might benefit the scene, “The work’s
good, but sometimes I've felt like I've
been held hostage by the studios
here,” says one jingle writer. “It might
perk things up.”

BILLBOARD’S NO. 1 SINGLES (WEEK ENDING MAY 4, 1996)

CATEGORY HOT 100 R&B COUNTRY MAINSTREAM ROCK| ADULT CONT.
TITLE ALWAYS BE MY BABY | ALWAYS BE MY BABY | YOU WIN MY LOVE IN THE BECAUSE YOU
Artist/ Mariah Carey/ Mariah Carey/ Shania Twain/ MEANTIME LOVED ME
Producer M. Carey M. Carey R. J. Lange Spacehog/ Celine Dion/
{Label) J. Dupri J. Dupri (Mercury) B. Goggin, Spacehog D. Foster

(Columbia) (Columbia) (Sire/Elektra) (550 Music)
RECORDING HIT FACTORY/CRAVE HIT FACTORY/CRAVE SOUNDSTAGE BEARSVILLE CHARTMAKER/
STUDIO(S) (New York) (New York) (Nashville) (Bearsville, NY) RECORD PLANT
Engineer(s) Jay Healy Jay Healy Ron ""Snake" Reynolds | Bryce Goggin (Los Angeles)

Phil Tan Phil Tan Felipe Elgueta
RECORDTNG Neve VRSP Legend with| Neve VRSP Legend with | SSL 4000E with G Com-| Neve BCM 10 SSL 40008/SSL 8096
CONSOLE(S) Flying Faders/SSL Flying Faders/SSL puter

8000G 8000G
"RECORDER(S) Sony 3348 Sony 3348 Sony 3348 Studer A800 Sony 3348
MASTER TAPE Ampex 499 Ampex 499 Ampex 467 Ampex 456 Ampex 456
MIX DOWN CRAVE CRAVE LE STUDIO RPM RECORD PLANT
STUDIO(S) (New York) (New York) MORIN HEIGHTS (New York) (Los Angeles)
Engineers(s) Mick Guzauski Mick Guzauski (Quebec) Bryce Goggin Humberto Gatica

Lynn Peterzell Spacehog
CONSOLE(S) SSL 4096G SSL 4096G SSL 40566 Neve 8068 with SSL 8096
: Flying Faders

RECORDER(S) Sony 3348 Sony 3348 Sony 3348 Studer AB00 Sony 7010
'MASTER TAPE | Ampex467 Ampex 467 Ampex 467 Ampex 456 Sony DAT
MASTERING GATEWAY GATEWAY MASTERFONICS MASTERDISK SONY MUSIC
Engineer Bob Ludwig Bob Ludwig Glenn Meadows Scott Hull Viado Meller
CD/CASSETTE | Sony Sony PDO/HTM WEA Sony
MANUFACTURER

© 1996, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time, Mainstream Rock, Modern Rock, Rap, Adult

Contemporary, Club Play, and Dance Sales.

MORE ALBUMS
GO GOLD ON AMPEX

THAN ON ALL OTHER TAPES

INTRODUCING QUANTEGY.

MAKERS

OF AMPEX BRAND TAPE.

www.quantegy.com

PUT TOGET S5 Ry

by
(QUANTEGY

BILLBOARD MAY 11, 1996

39



reviews

ALBUVG

EDITED BY PAUL VERNA

p THE CRANBERRIES
To The Faithful Departed

PRCDUCERS: Bruce Fairbairn & the Cranberries
Island 524 234

Jd Featured in Billboard, March 23

p PANTERA

The Great Southern Trendkilt

PRODUCER: Terry Date & Vinnie Paul

EastWest 61908

Hardcore metal band that made a huge
chart impact with its last release
returns with an equally venomous offer-
ing that is virtually guaranteed to set
off a frenzy among its fans. Always lyri-
cally bleak and musically relentless,
Pantera manages to distinguish itself in
a genre characterized by obscure same-
ness. On this album, its most effective
tunes are “Drag The Waters,” “Floods,”
and the uncharacteristically acoustic
“Suicide Note Pt. 1.” Right up the alley
for hard-rock radio and late-night metal
video shows.

% EPIC SOUNDTRACKS

Change My Life

PRODUCER: Henry Olsen

Bar/None 74 -

Veteran British alternative songsmith
Epic Soundtracks records his best col-
lection to date of diverse, piano-based
pop tunes. Standout tracks from a
clever and intriguing set include the
throbbing rocker “You Can Be My
Baby,” the Phil Spector-ish big-beat
number “Stealaway,” the gorgeous,
Rundgrenesque piano ballad “The Rain
Came Down,” the splendid, infectious
“Something’s Wrong,” the ’60s-reminis-
cent “Landslide,” and the sweetly
yearning “The Wishing Well.” Also
includes a bonus Alex Chilton medley of
“Nightime” and “Thirteen” that fea-
tures Soundtracks’ first full touring
band.

COUNTRY

TOBY KEITH

Blue Moon

PRODUCERS: Nelson Larkin & Toby Keith

A&M 314 531 192

Toby Keith, who writes or co-writes
most of his material, brings an eloquent
sense of desolation to sad country
songs, imparting a sweetness to them
that most performers can only hint at.
His current single, “Does That Blue
Moon Ever Shine On You,” is a perfect
example of a Keith-penned weeper that
is also a sensuous and languid ballad. In
fact, he’s so convincing at it that the
three non-downers here seem to actual-
ly let the listener down with their jar-
ring cheerfulness.

JAZZ

p DOC POWELL

Laid Back

SRODUCER: Doc Powell

Discovery 77037

Newest, highly airplayable contempo-

-~ S— B 3 ) I
w1 LIVE.FRONM ROBERT'S

BR5-49

Live From Robert's

FRODUCERS: Jozef Nuyens and Mike Janas
Arista 10800

This was originally planned to be a
limited-edition pressing for the
band to take on the road and sell on
its current stealth tour, but the
demand has been such that Arista is
putting the EP into general release.
Fans of the band, as well as first-
time BR5-ers, will find it a welcome
CD introduction to the lower-
Broadway legends. A limited num-
ber of vinyl 12-inchers is also being
pressed. This is so live that you can
hear the tips landing in the tip jar
at Robert’s Western World, so live
that you'll want toavash the ciga-
rette and beer fumes out of your
clothes after one listen. Tracks
include “Hillbilly Thang,” “Me ‘N’
Qpie (Down By The Duck Pond),”
“Bettie Bettie,” and *Knoxville
Girl.”

SPOTLIGHT

DAVE MATTHEWS BAND

Crash

PRODUCER: Steve Lillywhite

RCA 66904

Alternative rock/world music pio-
neer follows its highly acclaimed,
multiplatinum breakthrough,
“Under The Table And Dreaming,”
with an equally appealing collection
of inspired and soulful tunes. Dave
Matthews and company rock hard
on hit lead single “Too Much,”
album opener “So Much To Say,”
epic “Drive In, Drive Out,” and
Cajun-spiced “Tripping Billies”—
all viable contenders for rock, pop,
college, triple-A, world music, and
folk airplay. On other tracks, par-
ticularly the lush, ethereal “Two
Step” and “#41,” the group
explores its more meditative side.
Adventuresome but never preten-
tious, this is a band with no limits—
commercially, musically, or other-
wise.

SPOTLIGHT

VERUCA SALT

Blow It Out Your Ass It's Veruca Sait
RECORDED BY: Steve Albini

Minty Fresh/Geffen 22212

The electrifying Veruca Salt pushes
the envelope of alternative rock on
this four-song EP, a follow-up to its
1994 breakthrough album, “Ameri-
can Thighs.” As its title suggests,
this set is uncompromising and in-
your-face, harder-edged than its
predecessor but imbued with the
same balance of pop melodicism
and sheer noise. Disc consists of
“Like A Girl” and “I'm Taking
Europe With Me,” both uptempo
rockers that could find a place on
modern rock and college radio
dials; “New York Mining Disaster
1996,” a slow, plodding tune; and
“Disinherit (Post),” an angular,
atonal composition. A band that
could have easily gone mainstream
but chose to chart its own course
left of center.

rary jazz outing for guitarist/song-
writer Doc Powell is indeed laid-back,
with its easy grooves deepened by
celebrity guests Stanley Clarke, Gerald
Albright, Sheila E., Marcus Miller,
Najee, Patrice Rushen, Kirk Whalum,
and Boney James. Powell’s lithe, lyrical
guitar lines provide the aural linkage
between such highlight tracks as the
lovely, serene “(My Dear) Charlene,”

the Latinesque “Let’s Dance,” the
gospel-inspired “Sunday Mornin’,” and
the pop/R&B pulse of Whitney Houston

tune “Lover For Life.”

FREDDIE COLE

A Circle Of Love

PRODUCERS> Todd Barkan & Makoto Kimata

Fantasy 9674-2

Imagine a new album by a hidden-trea-
sure singer of standards who has a

VITAL RE

JOHNNY WINTER

Saints & Sinners

REISSUE PRODUCER: Amy Herot

Columbia Legacy 66420

Owners of worn-out LP copies of
Johnny Winter's scorching 1974 blues-
rock set will rejoice af this CD reis-
sae. Originally produced by Rick Der-
ringer, who plays on the album (along
with Winter’'s brother Edgar, Dan
Hartman, and Bobby Caldwell). it
showeases the guitarist/singer’s blis-
tering, in-your-face style. Winter
energizes chugging rock covers, such
as “Thirty Days” and “Bony
Maronie,” an acid blues version of
Jagger and Richards' “Stray Cat
Blues," the bluesy vocal wails of
“Blinded By Love,” and an enjoyably
melodramatic take on Lieber &
Stoller's “There’s A Riot Goin’ On."
Winter originals include the horn-
backed production number “Hurtin’
So Bad,” the ebullient rocker “Rollin’
Across The Country,” and the honus
track “Dirty,” a stark, hypnotic duel of

-

ISSUES ™

swampy slide guitar and flute.

VARIOUS ARTISTS

The Alligator Records 25th Anniversary Col-
lection

PRODUCERS: Bruce Iglauer, Bob DePugh, and David
Forte

Alligator 110/111

Renowned blues and roots music label
gives itself a much-deserved 25th
birthday salute with a two-dise distil-
lation of its estimable catalog, which
includes timeless material by such
luminaries as Charlie Musselwhite,
C.J. Chenier & the Red Hot Louisiana
Band, Cephas & Wiggins, Professor
Longhair, Clarence “Gatemouth”
Brown, Koko Taylor, Elvin Bishop,
Roy Buchanan, Johnny Winter, and
even a collaboration between Lonnie
Mack and Stevie Ray Vaughan. Gener-
ously annotated and illustrated—and
augmented with previously unreleased
material—the box is a vital collection
for any blues fan and a fitting tribute
to an American institntion.

P

really killer accompanying group—
including, say, Cyrus Chestnut or
Larry Willis on piano, George Mraz or
Tom Hubbard on bass, and Steve Bur-
rios on drums. Well, imagine no
longer—Freddie Cole is the singer, and
though he’s no stranger to excellence,
this lush new album is just the bee’s
knees and also could be the commercial
breakthrough he so rightly deserves.
Late-night jazz programmers will have
a field day choosing tunes sung by that
huge, smooth Cole baritone, including
not-overdone songs like the title tune,
Abbey Lincoln’s “A Circle Of Love,”
and, believe it or not, even the old
torcher “Temptation.”

JIMMY SMITH & EDDIE HARRIS

All The Way Live

PRODUCER: Todd Barkan

Milestone 9251

This could have been yet one more live-
at-the-club, soul-jazz retread, except
the players are so darned skillful at
creating moods, the playing so consis-
tently inventive and the grooves (even
the ballads) so contagious. A generation
of young samplers might well learn a
few more lessons from this first-time
meeting between Harris and his deli-
cious, electrified tenor (and ever-flow-
ing ideas, crisp phrasing, and tone
shifting!) and Hammond B-3 bop-funk
godfather Smith. Both are still exciting
audiences, certainly the one at San
Francisco’s Keystone Korner that sum-
mer night in August 1981. No doubt,
brother—this is world-class grits and
gravy, and even “Autumn Leaves” gets
a nasty, swinging workout chock-full of
surprises.

THE DUKE ELLINGTON ORCHESTRA

Only God Can Make A Tree

PRODUCER: Steve Fox

MusicMasters 65117

The Duke Ellington Orchestra (led by
the late Mercer Ellington) recorded this
hard-to-pin-down concept album, which
expresses concern for the rain forest
with sometimes-retitled Duke themes,
some Mercer melodies, and supplemen-
tal compositions from a musical by pro-
ducer/guitarist Steve Fox. Among the
Duke’s repertoire is a seething, percus-
sively galloping version of “Caravan,” a
breathless, Brazilian “Sophisticated
Lady,” an Africanized, funky
“Matumbe,” a campy, steel-drum-
adorned “Calyph,” and a swaggering,
swinging “Ballet Of The Flying
Saucers.” Mercer’s own jazzcraft is
remembered with the soaring, flute-
blown “Ansellia” and the lovely, Arabic-
inflected “Osceola,” which was co-writ-
ten with third-generation son Paul
Ellington and features Max Roach on
drums.

‘ LATIN

FLACO JIMENEZ

Buena Suerte, Seiiorita

PRODUCERS: Cameron Randle, Flaco Jiménez
Arista-Texas 18816

Recent Grammy winner returns with a
largely old-school, conjunto/waltz record
that offers his best chance yet for pros-
perity in‘the Latino market. Tejano
radio PDs will be charmed by album’s
uptempo entries, such as “Borracho #1”
and “Contigo Nomas,” as well as shuf-
fling confessionals of lovesick situations
(“Dos Cosas” and “Mis Brazos Te
Esperan”).

DYANGO

Agua De Lluvia

PRODUCER: Roberto Livi

PolyGram Latino 531476

Smooth, veteran producer Roberto Livi
wisely updates Spanish torch singer’s
look and voice to fit a bold, inviting pop
production that allows the now-dapper
baritone to exhibit a still-emotive, but
less rending, delivery. Smart, midtempo
leadoff single “Inglés, Francés, Piano,
Ballet” heads up a bevy of potential hits,
such as “Amor De Amores,” “Rosa
Maria,” and “Un Amor Tan Grande.”

% MUTABARUKA

The Ultimate Collection

PRODUCER: Mutabaruka

Shanachie 45026

A superb anthology by a pre-eminent
dub poet, these 16 scrupulously selected
tracks showcase the eloquent, politically
charged work of a reggae bard without
whom the current socially conscious
course of rap and hip-hop would have
been unthinkable. Such spoken-word
masterstrokes as “Dis Poem”—and pre-
viously unissued mixes of vintage singles
(“Johnny Drughead”) or live jewels
(“Witeman Country”)—join dramatic
classics like “People’s Court Part 1” and
“People’s Court Part 11” in a collection
of oratorical literature that deserves
natty Nobel recognition. And, as always,

_the arrangements by JA's best musicians

are impeccable. Truly essential listen-
ing.

(Continued on page 42)

ALBUM

a SPOTLIGHT: Releases deemed by the review editors to deserve special attention ep the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
a tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical

merit.MUSIC TO MY EARS (J2): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send R&B albums to J.R. Reynoids, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Biltboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road,
Louisville, KY 40219. Other contributors: Havelock Nelson (sap/N.Y.); Irv Lichtman (Broadway/cabaret/N.Y.); Heidi Waleson (classical/N.Y.); Drew Wheeler (jazz/N.Y.);Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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P ALANIS MORISSETTE You Learn (3:58) *

PRODUCER: Glen Batlard
WRITERS: A. Morissette, G. Ballard

PUBLISHERS: MCA/Vanhurst Place, BMI; Aerostation
Corporation, ASCAP

Maverick/Reprise 8164 (c/o Warner Bros.) (cassette
single)

The still-hot “Ironic” is followed by yet
another slice of caustic pop from the
deservedly mega “Jagged Little Pill.”
Once again, Morissette indulges in
delightfully clever word play that shines
, intriguing new light on such familiar
refrains as “you live, you learn.” This
could easily become Morissette’s crown-
ing hit, with its shrewdly R&B-flavored
shuffle beat and sugar-coated guitar
scratching—not to mention its instantly
hummable, almost anthemic chorus. For
increased pleasure, spend some time
with the added live version of “You
Oughta Know,” taken from this year’s
Grammys. The song is even more
intense and powerful in its new faux-
symphonic ballad arrangement.

P 3T Tease Me (a:25)

PRODUCERS: Gerald B., 3T

WRITERS: T. Jackson, Gerald B.

PUBLISHERS: Tar It Up/Micon, BMI

REMIXER: Todd Terry

MJJ/Epic 7959 (c/o Sony) (cassette singie)

The new generation Jackson sibling act
follows its gold-selling debut single,
“Anything,” with another seductive
rhythm ballad. The lyrics are suave and
delivered with a youthful soul that will
keep the kids happy, while appealing to
older pop listeners. Though this gem of
a single hardly needs a remix, Todd

Terry has been employed to juice up
the pace to a sleek house tone that is
akin to his work on “Missing” by
Everything But The Girl. It should only
help broaden the act’s already sizeable
audience.

* STING Twenty-Five To Midnight (4:07)
PRODUCERS: Hugh Padgham, Sting

WRITER: Sting &
PUBLISHERS: Magnetic/Reggatta/Irving, BMI

A&M 1583 (c/o PGD) (CD single}

The CD format of Sting’s fine new sin-
gle, “You Still Touch Me,” contains sev-
eral bonus treats well worth investigat-
ing, including the lovely, brief
“Lullabye To An Anxious Child” and
the poetic ballad “The Pirate’s Bride.”
But watch out for the the rollicking,
rocking secret weapon, “Twenty-Five
To Midnight,” which previously
appeared on the overseas version of
Sting’s current “Mercury Falling” set.
Quite frankly, this funny and way-funky
jam is one of the finest tracks he has
ever fashioned as a solo artist, and it is
an all-format radio monster waiting to
be unleashed. Programmers should be
bold and make a little '90s radio history
by going deeper into this CD single for
a real smash.

* CHER One By One (4:06)

PRODUCERS: Sam Ward, Stephen Lipson

WRITERS: A. Griffiths, Cher

PUBLISHER: PolyGram International, ASCAP
REMIXER: Junior Vasquez

Reprise 43643 (c/o Wamer Bros.) (cassette single)
Cher makes her Reprise debut with a
summery jeep pop ditty. She is virtually
unrecognizable during the song’s
verses, which she delivers in a startling-
ly soulful (and previously untapped)
falsetto. By the time the chorus breaks
in, you're hooked by the brain-embed-
ding melody and a lyric that is as sweet
as can be. It has been a while since Cher
has hit the competitive fray of top 40,
and though it may be tough going at
first, she is armed with a terrific single

that will sound strong alongside most
current radio favorites. From the forth-
coming album “It’s A Man’s World.”
REMIXERS: Dado, Micro, Vicious Vic *

Next Plateau 1443 (cassette single)

The theme to Fox-TV’s quirky and hip
weekly series has been adapted into a
dance-oriented track that has already
made the grade with popsters all over
Europe. Although Warner Bros. is
working Mark Snow'’s original record-
ing of the theme, chances are good that
top 40 and crossover programmers will
go for this interpretation. It has the
eerie quality of Snow’s composition,
along with an insinuating groove that is
hard to ignore. And if the radio edit is
not enough, remixers Micro and Vicious
Vic have effectively stretched the

melody over a long and moody
trance/NRG groove.

THE TRAGICALLY HIP Ahead By A Century
(3:43)

PRODUCERS: The Tragically Hip, Mark Vreeken
WRITERS: The Tragically Hip

PUBLISHERS: Weiner Art/Arte HumaneDirty
Shorts/Bhaji Maker/Ching, ASCAP

Atlantic 6739 (cassette single)

The first single from the Canadian
band’s new album, “Trouble At The
Henhouse,” exhibits the high-minded
lyrics and flowing style that made previ-
ous albums “Fully Completely,” and
“Road Apples” so popular on the quin-
tet’s home turf of Canada. Gordon
Downie’s soothing vocals, bolstered by
Bobby Baker and Paul Langlois’ care-
fully picked chords, jive well with the
song’s delicate sentiment.

DADO X-Files Theme (3:28)
PRODUCERS: R. Gallo Satsotto, Dado
WRITER: M. Snow

PUBLISHER: TCF, ASCAP

BONNIE HAYES Things You Left Behind (3:50)
PRODUCERS: Steve Savage, Bonnie Hayes
WRITERS: B. Hayes, D. Burns

PUBLISHER: not listed

Beacon 01 (CD single)

Thanks in part to the remarkable suc-
cess of such singer/songwriters as Tracy
Bonham and Joan Osborne, doors are
opening for a bevy of talented female
musicians. Veteran Hayes, who has
penned songs for Bonnie Raitt, Adam
Ant, and Robert Cray, reveals in
“Things You Left Behind” a talent for
thoughtful, mellow music that avoids
being mundane. Top 40 stations should
give her a serious hearing.

COLOUR CLUB If It's All Good (4:20)
PRODUCERS: Bernard & Pierce

WRITERS: L. Pierce, B. Wise

PUBLISHER: Colour Club, BMI

Vertex/JVC 304 (cassette single)

Charismatic trio with a solid jazz/AC
background takes aim at pop and R&B
radio with a chunky midtempo ditty that
is heavy on retro-minded funk and sassy
female vocals a4 la En Vogue and Jade.
The chorus has festive sing-along poten-
tial, and the bassline is too phat to
ignore. To hedge formatting bets, the
single sports four slightly varied, wholly
accessible remixes. Pick one and have a
good time. From the act’s fab second
album, “In The Flow.”

GEORGE CLINTON & THE P-FUNK ALLSTARS
If Anybody Gets Funked Up 4:25)

PRODUCERS: George Clinton Jr., Erick Sermon
WRITERS: G. Clinton Jr., E. Sermon, MC Breed
PUBLISHER: not listed

REMIXER: Colin Wolfe

550 Music/Epic 7760 (c/o Sony) (cassette single)
The Master of Funk resurfaces with a
jangly butt-wiggler that is reminiscent
of his salad days, while smartly
acknowledging the impact of hip-hop.
Erick Sermon handles production with
a reverence that enhances Clinton’s
unique style. A six-pack of remixes alter
the beats slightly, with some featuring a
rap cameo by MC Breed, whose sly
rhyme flow adds to the track’s fun fla-
vor. Best consumed on R&B stations

that equally cater to kids and their
more sophisticated parents.

COUNTRY

p SHANIA TWAIN No One Needs To Know
(3:04)

PRODUCER: Robert John “Mutt" Lange

WRITERS: S. Twain, R.J. Lange

PUBLISHERS: Loon Echo, BMI; Zomba Enterprises,
ASCAP

Mercury 115 (c/o PolyGram) (cassette single)
Mercury taps even deeper into Twain’s
six-times platinum “The Woman In Me”
by releasing a sixth single off the
album. From the song’s catchy cold
intro throughout this lively number,
Lange and Twain serve up an infectious
concoction that boasts a lighter, fresher
sound than her previous outings. The
harmonica-accented production has a
cool kind of retro feel, and Twain
sounds like she’s enjoying the tune.
Should help her sell a few more
records.

p WADE HAYES On A Good Night (3:05)
PRODUCER: Don Cook

WRITERS: P. Nelson, D. Cook, L. Boone
PUBLISHERS: Sony/ATV Songs/Tree/Terilee, BMI;
Sony/ATV Tunes/Cross Keys, ASCAP

Columbia 78312 (c/o Sony) (7-inch single)

The first single from Hayes’ highly
anticipated sophomore album, due out
in June, finds the young artist sounding
more self-assured and confident on this
uptempo ode to what makes a really
good night. As always, Don Cook’s pro-
duction is right on target. The combina-
tion of Cook’s and Hayes’ vocals make
for an extremely appealing single.

p LEE ROY PARNELL Givin’ Water To A
Drowning Man (3:30)

PRODUCERS: Scott Hendricks, Lee Roy Parnell
WRITERS: G. Nicholson, L.R. Parnell

PUBLISHERS: Sony/ATV Tunes/Cross Keys/Four
Sons/Songs of PolyGram International/Lee Roy Parnell,
ASCAP

Career 0503 (7-inch singte)

Parnell’s bluesy vocals percolate on this
raucous Texas roadhouse number from
his “We All Get Lucky Sometimes”
album. The lyric finds a man taking a
stance for fidelity and offering a unique
rebuff to a woman trying to lead him
astray by saying “You want to give me
lovin’ and I'm sure that you can, but it'd
be like givin’ water to a drowning man
.. . telling Merle Haggard 'bout a one-
night stand, cussing at the devil,
preaching at the choir, throwin’ a light-
ed match on a raging fire, my baby
gives me more love than one man can
stand, it'd be like givin’ water to a
drowning man.” His distinctive voice
and slide guitar wizardry always make
Parnell a welcome addition to country
airwaves, and this tune is pure sum-
mertime fun.

p DARYLE SINGLETARY Workin' It Out (3.04)
PRODUCERS: Randy Travis, James Stroud, David Mal-
loy

WRITERS: T. Johnson, B. Jones

PUBLISHERS: Big Giant/Irving/Kybama, BMI

Giant 8141 (c/o warner Bros.) (CD promo)
Singletary may know how to have “Too
Much Fun” in a song, as evidenced by
his last single, but when he slows it
down, as he does on this fine ballad, he
distinguishes himself from the pack.
His country-to-the-core delivery evokes
the memory of co-producer/mentor
Randy Travis’ best-loved hits. Single-
tary continues to be one of the new
breed on which to keep an eye.

* TAMMY GRAHAM Tell Me Again (3:22)
PRODUCER: Barry Beckett

WRITERS: W. Aldridge, T. McBride

PUBLISHERS: Rick Hall/Watertown, ASCAP; Songs of
PolyGram International/Songs of McBride, BMI
Career 2953 (7-inch single)

Graham'’s debut single on Career intro-
duces a fine female voice to watch. Her
vocals are distinctive, offering the right
amount of torch tempered with just a
hint of twang. A solid delivery of a well-
written tune signals good things ahead
for this new artist.

DANCE

M5 FEATURING BRAD PARKER Sanctuary
(5:58)

PRODUCERS: M5, Brad Parker

WRITERS: M5, B. Parker

PUBLISHER: Misam, ASCAP

REMIXERS: M5, Brad Parker

Sorted 20154 (CD single}

The raw energy of gospel music is com-
bined with organ-grinding trance
rhythms for this racing anthem. Parker
offers a chest-pounding vocal that takes
on extra weight amid the blips and
space-age vibe of M5's arrangement.
Given dance music’s increased visibility
on radio, this track could easily make the
grade with crossover programmers. In
the meantime, find a dancefloor and
work it!

STEVE CAPRA Black Mountain Blues (3:38)
PRODUCER: Steve Capra

WRITER: not listed

PUBLISHER: not listed

The Artist’s Coliaborative 001 (cassette single)
Capra is part of a brash new brigade of
singers and composers who are making
quality music with a gay perspective for
the mainstream. This cut is rife with
traditional blues flavor and lyrics that
are undercut with edgy humor. Capra’s
deep and playful rasp drives the lyric
home. Not for the close-minded, but a
treat for everyone else. Contact: 212-
946-4352.

ROCK TRACKS

p LETTERS TO CLEO Dangerous Type (3:38)
PRODUCER: Ralph Salt

WRITER: R, Ocasek
PUBLISHER: Lido, ASCAP

Columbia 7949 (c/o Sony) (CD promo)

Producer Ralph Sall, who brought us
the “Saturday Morning Cartoons’
Greatest Hits” compilation of rock acts
covering classic cartoon themes, takes a
stab at soundtrack production via the
Gen-X targeted film “The Craft.” Let-
ters To Cleo plug nicely into this famil-
iar Cars album cut, while lead vocalist
Kay Hanley adds a slick sexiness not
found in the more subdued original.
Cars keyboardist Greg Hawkes guests,
recreating his catchy synthesizer riffs.

p CORNERSHOP Hong Kong Book Of Kung
Fu (3:24)

PRODUCER: T. Singh

WRITER: T. Singh

PUBLISHER: American Momentum, BMI

Luaka Bop 8208 (c/o warner Bros.) (CD promo}
The difference between quirky and
radio-friendly may make this track a
long shot at modern rock stations.
While the song displays a fun-loving,
simple quality in its straightforward
chops and licks, it isn’t the most endear-
ing single from the band’s “Woman’s
Gotta Have It” album.

p FRED SCHNEIDER Bulldozer (3:48)
PRODUCER: Steve Albini

WRITERS: F. Schneider, T. Mosher

PUBLISHERS: For Bunnies/DC West, BMI

Reprise 8091 (CD single)

B-52's kingpin Fred Schneider makes
an impressive debut with this quality
track from his second solo outing.
Though the set “Just Fred,” produced
by punk rock guru Steve Albini, marks
a shift toward a more edgy punk sound
for Schneider, “Bulldozer” retains a
core pop sensibility and fun, rhythmic
beat, compliments of music arranged by
Tim Mosher.

% SCORPIONS Wild Child (:16)

PRODUCERS: Erwin Musper, Scorpions

WRITERS: K. Meine, R. Schenker

PUBLISHER: not listed

Atlantic 6700 (CD promo)

Is it possible for time to truly stand
still? Only if you live in the land of the
Scorpions. Klaus Meine and his endur-
ing band of headbangers plow through
this ode to freewheeling women as if the
'80s never gave way to the grunge move-

ment. But that is hardly a diss. This pre-
view of the album “Pure Instinct” feels
as comforting as a plate of macaroni and
cheese and your favorite jeans. The riffs
are tasty and appropriately acrobatic,
and Meine’s howl is as sharp as ever.
Mainstream rock programmers may be
too “hip” to jump on this, but it sure will
make air-guitar-playing boys in the
mall—not to mention us slightly older
folks who refuse to let go of yesterday—
smile nonetheless.

KING'S X Sometime (3.47)

PRODUCERS: Arnold Lanni, King's X

WRITERS: King's X

PUBLISHER: X-Tra Cash, ASCAP

Atlantic 6732 (CD single)

There is little meat on the bone in this
standardized and measured rock beat.
Although it is not hard enough for most
mainstream rock stations, top 40 may
find a slot for it. A gospel quality in the
vocal delivery adds some flavor.

THE POSIES Please Return It (3:38)
PRODUCER: Nick Launay

WRITERS: J. Auer, K. Stringfellow

PUBLISHERS: BMG Songs/Number 23 Songs, ASCAP;
Careers-BMG/Fastmix, BMi

DGC 4856 (c/o Uni} (CD single)

Critical darlings and college favorites
the Posies perform a meticulous, sincere
pop tune that shows why many still con-
sider them as one of Seattle’s most over-
looked acts. Crafted bubblegum pop
never chewed so good.

DEFTONES Bored (4:06)

PRODUCERS: Terry Date, Deftones

WRITERS: C. Moreno, S. Carpenter, A. Cunningham, C.
Cheng

PUBLISHER: not listed

Maverick 8037 (c/o Warner Bros.) (CD single)

While metal chords and tormented
screams abound on “Bored,” they add
little or no energy to a song whose title
may well refer to the act’s apparent lack
of enthusiasm for the track. The
Deftones walk through this song, which
is an unimpressive mishmash of '80 hard
rock.

SOLUTION A.D. Fearless (3:32)

PRODUCER: Chad Taylor

WRITER: not listed

PUBLISHER: Town Piper, BMI|

Tag 6653 (¢/o Atlantic) (CD single}

This track errs on the side of being too
conservative. “Fearless” leaves not a
bad taste in one’s mouth, but rather no
taste at all. In spite of the song’s bland-
ness, Solution A.D.’s playing is tight.

p HEATHER B. If Headz Only Knew . . . (4:39)
PRODUCER: Kenny Parker

WRITERS: H. Gardner, K. Parker

PUBLISHERS: IXL/Kenny Parker, ASCAP
Pendulum/EMI 58549 (cassette single}

The forceful style that made “All Glocks
Down” a slammer is in full effect here.
Heather B. is no woman to mess with,
and she has the rhymes to back her up.
Kenny Parker complements her words
with hard-edged beat that borrows a bit
of “Warning” by the Notorious B.1.G.
While so many other artists are softening
their blows to attract top 40, with mixed
results, Heather looks poised to get
mainstream props on her own terms.

% MAD LION Double Trouble (4:24)
PRODUCERS: Mad Lion, Kenny Parker

WRITERS: Mad Lion, K. Parker, KRS-ONE, K. Gambie, L.
Huff

PUBLISHERS: Misam/Spinnas Choice/BDP, ASCAP;
Wamer-Tamerlane/Sorted, BMI

REMIXER: KRS-ONE

Weeded/Nervous 20189 (cassette single)

Backed by buddy KRS-ONE'’s guest rap,
Mad Lion comes forward with his most
crossover-friendly single to date. The
groove slinks an R&B-juiced jeep pace
with lovely female chants fleshing out the
chorus. And, of course, the Lion snarls
and toasts with the kind of clever
urgency diehard fans have come to
expect. In all, a nifty li'l package well
worth investigating. Contact: 212-730-
7160.

SINGES. PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (*.): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Hightlights new and
a developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. Ali releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributor: Doug Reece (L.A.).
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BOB MARLEY

Soul Almighty: The Formative Years, Vol. 1
PRODUCERS: Various

JAD 1001

A better subtitle for this sleazy 12-
track ear sore of crude overdubs and
remixes would be “The Deformative
Years.” Fresh from his failed court bat-
tle to gain a piece of the Bob Marley
estate, entrepreneur Danny Sims
resorts to doctoring more of his
abysmal 1967-68 one-mike vocal takes
of the late reggae singer. Marley is
indeed “just fooling around”—in Sims’
own damning liner-copy quotes—on
utterly lousy nonreggae material
(“Splish For My Splash,” etc.) penned
by outsiders in Sims’ employ. The
absurdly self-justifying liner text con-
firms the appalling provenance of many
tracks: “The tapes are so old and in
such poor condition we had to bake
them to retrieve the sounds . .. These
are exhilerating [sic), never before
released Soul experiments . . . meticu-
lously restored, sweetened.” And final-
ly, regarding songs Marley didn’t write,
play on, or authorize for release:
“Bonus contemporary remixes adapt
Bob'’s timeless music for a new genera-
tion of fans.” All of which is a cynical
way of rationalizing the open contempt
for modern Jamaican culture displayed
via the insipid music later grafted onto
even the few familiar Marley tunes for
which Sims had inferior vocal tapes.
“The guys in Jamaica just weren’t dis-
ciplined enough for us,” comments
Sims.

An exercise in greed and obfuscation,
typified by a late-period Marley cover
photo that misrepresents its antique
contents, this enhanced CD is the equiv-
alent of putting gold-plated handles on a
garbage can.

NEW AGE

K STEPHEN SCOTT

Vikings Of The Sunrise

PRODUCER: Ingram Marshall

New Albion 084

Most people play the piano on the key-
"board, but for years Stephen Scott has
preferred going under the hood. With
the 10 musicians of his Bowed Piano
Ensemble huddled around one instru-
ment, the composer extracts long, lan-
guorous drones, pizzicato strings, cas-
cading glissandos, and propulsive,
Balinese-like rhythms. Far from the
avant-garde implications of his tech-
niques, Scott’s tone poem for the
“Polynesian Star Path Navigators”
evokes a wondrous sound world that
hovers between minimalism and ambi-
ent music, creating the first truly
provocative work of new music for the
’90s.

CONTEMPORARY CHRISTIAN

GREG LONG

Days Of Grace

PRODUCERS: John & Dino Elefante

Myrrh 701253026

Greg Long’s second Myrrh album
showcases his smooth vocals, which
are alternately passionate and vulner-
able on this collection of songs that
explore faith from a variety of angles.
The title cut is a gently rolling ode to
the peace found by surrendering to
God’s grace. The members of Myrrh
labelmate Anointed contribute their
impressive talent as background
vocalists on the opening cut, “Love All
Around The World.” The album has an
intimate feel, especially on such cuts
as “You'll Get Through This” and “All
You Need To Know.” This is another
fine outing from one of the Christian
industry’s most talented singer/song-
writers.

CONE

=
VI[DOECO

EDITED BY CATHERINE APPLEFELD OLSON

CHILDREN'S

THE PUZZLE PLACE: SING-ALONG SONGS

Sony Wonder

35 minutes, $12.98

The first all-musical “Puzzle Place” com-
prises 14 full-length videoclips performed
by series regulars and culled from various
episodes. Following a format similar to
other sing-along children’s tapes, the pro-
gram features the words to each song at the
bottom of the screen; each word lights up as
it is sung. The selections center on themes
of goodwill and friendship, although there
are a few nonrelated fun numbers, such as
an ode to changing television channels with
the remote control. Sony Wonder is also
releasing a complementary audiotape.

WISHBONE: SALTY DOG, TERRIFIED TERRIER
PolyGram Video

30 minutes each, $12.95 each

Two adventure-packed tales, “Treasure
Istand” and “The Red Badge Of Courage,”
take center stage in the latest two “Wish-
bone” episodes. The little terrier who imag-
ines himself into a library of classic litera-
ture selections continues his edutaining
ways to great success. “Salty Dog” finds a
Jim Hawkins-fied Wishbone paralleling a
treasure hunt by series regulars with his
own page in pirate history. In “Terrified
Terrier,” Wishbone has some soul-searching
moments as a soldier in the Civil War; just
as his series pals test their own strength of
character when one of the group is invited
to hang out with an older crowd.

TRAVEL '

FISHING OHIO WITH JOE THOMAS

Hart Associates Inc.

80 minutes, $19.95

Spring is in the air, and the great outdoors
is calling to many adventurers. This video,
narrated by professional bass fisharman
Joe Thomas, aims to draw anglers to the
shores of Ohio’s lakes, rivers, and ponds.
Segments are devoted to particular seasons

and the part of the state—from the
Maumee River to East Fork Lake near
Cincinnati—where fishing is best at that
time of year. For those who have never tried
their hand with the rod and reel, Thomas
provides a lesson in the Buckeye State’s
native fish and demonstrates a variety of
fishing styles. (Contact: 408-622-9441.)

INSTRUCTIONAL

SWIM WITH KIM

Swim With Kim Inc.

30 minutes, $19.95

Kim Johnson, an experienced swimming
instructor and emergency medical tech-
nician, sets up the camera and lets the
tape roll to teach adults the best ways to
introduce water safety to their children.
Although Johnson repeatedly empha-
sizes that her live-action video is not
meant to replace traditional swimming
lessons, her guidance, combined with the
ability to see what happens in a variety
of real-life situations, can only help
adults and children to be more comfort-
able in the water and to react quickly in
case of emergency. (Contact: 800-FUN-
SWIM.)

MADE FOR TELEVISION

KIDS IN THE HALL

Rhino Home Video

45 minutes each, $9.95 each

The just-released feature film “Kids In
The Hall: Brain Candy” may not have
turned out to be the critical darling
Lorne Michaels had hoped for, but there
is nothing like the real thing, as these
original television episodes attest.
Rhino is releasing two initial videos,
each containing two best-of compila-
tions from the final two seasons of
“Kids,” and will follow them with a tape
containing all four episodes for $19.95.
The winner of numerous awards, the
irreverent comedy/variety series that
started life in Toronto has snowballed
into true celeb status in the States, air-
ing first on HBO and CBS and now on
Comedy Central. The timing of the
videos’ release is red-hot, as the entire
troupe will not appear together any-
more.

DOCUMENTARY

PLANET OF LIFE

Discovery Channel Video

200 minutes, $49.95

Here’s another boxed set culled from
the rich programming coffers of the
Discovery Channel. The four 50-
minute volumes—*“The Birth Of
Earth/Ancient Oceans,” “When
Dinosaurs Ruled/Creatures In The
Skies,” “The Insect World/Apes To
Man,” and “Evolution’s Next Step”—
dissect a breadth of topics near and
dear to the evolution of our planet
Earth via live-action footage, models,
and 3D computer animation. As with
several other new Discovery video
sets, the “Planet Of Life” packaging is
a bit flimsy, but the contents are solid
and engaging.

ENTEI27

AC_TINVE

EDITED BY BRETT ATWOOD

PANZER DRAGOON II

Sega

Sega Saturn

The sequel to one of Saturn’s most orig-
inal games is best viewed under the
influence of motion-sickness pills. The
player rides, glides, and flies through a
360-degree 3D gaming environment
that is beautifully animated with a wide
variety of scenery, ranging from a
treacherous canyon to an old village.
The game places the player in an era
known as the Ancient Time. The player

“assumes the role of a knight who

befriends a winged dragon, which is
believed by fellow villagers to be a bad
omen. However, the knight spares the
life of the creature and takes flight on
an adventure to battle evil forces that
threaten his village. An elaborate full-
motion-video introduction opens the
game, but most players will want to
skip straight to the action. Controls are
fairly simple to use—just aim and fire.
What distinguishes this game from the
typical shoot 'em up is that it allows the
player to occasionally choose different
paths. For example, at one point in the

RENT
By Jonathan Larson
Nederlander Theater, New York

Heralded as the fin de siécle the-
ater creation, a Broadway musical
to reflect the tenor of our times,
the rock opera “Rent” promises
much. But, sadly, the show—its
Pulitzer Prize notwithstanding—
delivers diversion rather than
drama. Though well-intended and
clever in conception, “Rent” rings
hollow musically and, ultimately,
emotionally.

The idea for “Rent” is a bright
one: updating “La Bohéme” almost
exactly a century after the debut of
Puccini’s time-tested lyric tragedy.
The late composer/librettist Jona-
than Larson transposed the cir-
cumstances from the Latin Quarter
of 1830s Paris to the East Village of
today’s New York, with the starv-
ing bohemian artists suffering sim-
ilar slings and arrows—except that
in “Rent,” AIDS stands in for
tuberculosis.

“La Bohéme” helped pull Italian
opera into the 20th century with its
forward-looking, impressionistic

music and intimate themes. At the
very least, Larson may have helped
inject a bit of millennial reality into
musical theater. “Rent” features a
multicultural, varisexual cast of
characters in a milieu colored by
social and interpersonal dislocation,
substance abuse, disease, and death
(as well as creativity, love, and
hope). But while Puccini and his
librettists were tough-minded
enough and had sufficient faith in
their audience’s fortitude to present
a bracing ending—Mimi dies of
TB—“Rent” gives us a Mimi in
recovery and a corny chorus. This
Hollywood sunset makes the trap-
pings of tragedy earlier in the show
come off as shallow and even
manipulative.

The narrative cheapening of seri-
ous themes could be forgiven if it
were bolstered by beautiful music.
But it’s telling that the only time the
music of “Rent” is moving—or even
memorable—is in Mimi’s faux
deathbed scene, in which the piece
quotes a bar or two of “La Bo-
héme’s” timeless signature melody.
Larson’s music is a mélange of shop-

worn riffs and square melodies,
smacking of mediocre ’80s pop or
above-average ad jingles. There is
very little here that has to do with
where rock is in 1996 (and nothing
to do with where it’s going). Truth
be told, “The Rocky Horror Picture
Show” was hipper and more daring,
and had far better tunes.

One attraction of “Rent” is the
cast. The kids are more than all
right, especially Daphne Rubin-
Vega as Mimi. Though saucy and
superfit, Rubin-Vega offers tender-
ness and vulnerability with her
Ronnie Spector-ish voice. And it is
her half of the duet “Another Day”
that imparts one of the few glim-+
mers of original musical invention
and depth during the show’s 2%
hours plus.

If all the press and potential
profits surrounding “Rent” inspire
compelling composers or real rock
musicians to try their hands at the
creation of a true 21st-century
pop/opera musical hybrid, that’s
when accolades for “Rent” will
come due.

BRADLEY BAMBARGER

game, ihe player is faced with a split
path in a canyon. There is only one sec-
ond to decide which path to pursue, and
each contains dramatically different
obstacles and opponents. A wild ride.

CHARLTON HESTON’S VOYAGE THROUGH
THE BIBLE: NEW TESTAMENT

GT Interactive Software

"Hybrid PC/Macintosh

The stories of the New Testament are
detailed in a series of video, audio, and
computer-animated clips by, most
appropriately, Charlton Heston. You
were expecting Howard Stern? The
interactive journey is divided into four
sections: stories, music, voyages, and
Jerusalem. Each section contains Hes-
ton-narrated information about the
Greatest Story Ever Told. One of the
more interesting parts of the disc is an
interactive historical map that lets the
user retrace and follow Jesus’ footsteps.
This isn’t the fanciest CD-ROM to ever
hit the market, but it is a thorough and
thought-provoking documentation of the
Bible. “Voyage” contains many extraor-
dinary details that will empower the
faithful.

AUDICH

BCXOKS

EDITED BY TRUDI MILLER ROSENBLUM

3 DOZ. POEMS

By various authors

Read by Garrison Keillor

Highbridge Audio

90 minutes, $11.00.

This selection of poems from the Min-
nesota Public Radio series “The Writer’s
Almanac” has something for everyone:
classic love poems by William Shake-
speare and Christopher Marlowe, whim-
sical poems by Lewis Carroll and
Thomas Disch, and, along the way, many
happy surprises, such as Philip Levine's
“What Work Is” (a touching tribute to an
older brother) and Susan Williams’
“Squash” (a funny and all-too-real story
about a family dinner). It’s a smorgas-
bord for poetry-lovers and nonliterary
types to enjoy equally. Veteran spoken-
word performer Garrison Keillor reads in
a warm, inviting tone that’s well suited to
the material.

CRUISING PARADISE

By Sam Shepard

Read by the author

Random House Audiobooks

Three hours (unabridged), $16.00.
Oscar-nominated actor and Pulitzer
Prize-winning playwright Sam Shepard
presents a series of tales that immediate-
ly draw the listener in. Shepard has a
real ear for dialog and a talent for
description. In one story, a man pores
through tintype photos of his ancestors
for clues to his own character: “Railroad
men riding cow-catchers, waving derbies,
blasting their way through granite moun-
tains, unstoppable in their absolute con-
viction of Manifest Destiny,” intones
Shepard. “Then later generations, where
the mysterious glint of doubt begins to
creep into their eyes: fighter pilots in
leather helmets and silk scarves, grip-
ping the wings of a P-38, but the brave
smile to the camera now has a twist in it,
like a lamb knowing that its time has
come.”

Shepard’s voice is thoughtful and
expressive, bringing out every shade of
meaning in his words. The only flaw is
that many of the pieces are not full sto-
ries but merely short vignettes: One lis-
tens to what sounds like the beginning of
an intriguing and compelling story, but
then it ends abruptly, and Shepard goes
on to the next, leaving the listener with a
feeling of incompleteness.

HOME VIDEO: All new titles released at seli-through prices are eligible. Send review copies to Catherine Applefeld Olson, 3817 Brighton Court, Alexandria, Va. 22305, ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Bivd., Los
Angeles, Calif. 90036. BOOKS: Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brookiyn, N.Y. 11218
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The Billboayd Salute

Private and unassuming, the respected producer and
engineer has helped the world’s top artists make music history
for more than three decades. He’s still busy—and crazy
about making records—after all these years.

BY PAUL VERNA

hen it comes to making records, no one compares to Phil Ramone.
He not only has produced Paul Simon, Billy Joel, Frank Sinatra, Bar-
bra Streisand, Julian Lennon, Gloria Estefan, Bob Dylan, Dionne War-
wick, Chicago, Phoebe Snow, Sinéad (’Connor, Peter Paul & Mary and
Judy Collins, but he has made records that are considered milestones in those artists’ careers.

His engineering résumé is no less staggering: “Raindrops Keep Falling On My Head”
by B.J. Thomas, “Alice’s Restaurant” by Arlo Guthrie, “The Girl From Ipanema™ by Joao
and Astrud Gilberto, “Uncle Albert/Admiral Halsey” by Paul McCartney & Wings, and
hundreds more.

A lover of films and a longtime advocate of marrying music and images, Ramone has
produced such landmark soundtracks as “Midnight Cowboy,” “A Star Is Born,” “Yentl”
and “Flashdance”—reviving or launching careers in the process and shattering sales
and airplay records.

In the theater, Ramone served as audio designer for “Hair,” “Liza With A“Z,” ” “Promis-
es Promises” and many others, and produced the cast albums of such hits as “Passion,”

»

“Starlight Express,” “Pippin” and “Little Shop Of Horrors.”

For television, Ramone has supervised music for many of the Grammy and Academy
Awards telecasts, the Jimmy Carter inaugural concert special, Paul Simon and Simon &
Garfunkel programs, the Emmy-winning TV version of “Liza With A “Z,"” “The Jim
Henson Hour” and a long list of other groundbreaking shows.

Continued on page PR-10
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BY PAUL VERNA

resh from supervising the music for
the 1996 Grammy Awards telecast,
and in the midst of recording vocals
for an upcoming Johnny Mathis
album and shooting a promotional video for the
pro audio division of Yamaha Corp., Phil
Ramone took time to discuss his voluminous
accomplishments in music, film, theater, televi-

sion and technology.

BILLBOARD: | have heard artists and producers
marvel al your sensiltvily lo the artistic process and
your lolal focus on the artist’s needs in the studio. How
do you do it?

PHIL RAMONE: The artist has to feel that,
when the producer walks in the room, he’s
totally concentrated. I don’t want my doctor
reading and answering phone calls and having
the nurse come in and babble, and say, “Oh,
he'll be back in 10 minutes.” If he has an emer-
gency, fine, but if I walk there I want those 15
or 20 minutes to be mine.

Rudeness is something | just can’t tolerate.
The engineers and the people who bring you
the coffee are as sacred to me as the people who
are at the door. So you have to deal with your
own psyche and be humble. When you get to
know an artist, you find out the things that have
peeved them over the years, and it’s generally
the stuff that has to do with somebody not want-
ing to do things their way in the studio.

Continued on page PR-6
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Congratulations., Phil
on 30 years of recording excellence.

audio-technica.



The Billboard Salute

INTERVIEW
Continued from page PR-4

BILLBOARD: Your discography lists you as music producer for
President Kennedy's fumous bivthday party where Marilyn Monroe
sang “Happy Bivthday™ to him. How did you get involved with the
White House?

RAMONE: Richard Adler, who was a songwriter who was
producing commercials, came to the studio where I was work-
ing and said, “Can you come 1o Washington with me to this
event with the President (o honor the Arts Council*” So we
went, and the event was in an armory where you conldn’t hear
or see anything. It was a mess. Danny
Kaye was conducting the orchestra, and
they had a television hookup to another
symphony, but the transmission was hor-
rible. Well, who got blasted in the papers
but the President?

Afterward. Richard got a call from the
head of the Democratic Party, asking him
to resolve the situation for the first
anniversary of Kennedy's inauguration.
So Richard hived four of us and gave us
carte blanche. Now, you have to under-
stand, [ was young and I was not known
for architectural inteviors. But I drew out
an idea that I thonght would work, which
was (o build risers with carpeting and scff’
everything that could rattle with fiberglass.
Then 1asked Altec to design a speaker sys-
tem that could be hung in vers going
straight up towards the andience, so that
for every 10 people there’d be a pair of
speakers. At that time, this was overkill;
nobody had ever done it. Then | went to
Richard and said, *I really want to do
something to the ceiling [to improve the
acoustics of the room]. I know there’s an
experimental balloon that NASA uses for
weather.” So we took these 12-foot bal-
loons, stufted them with styrofoam and
put netting over them. And then they
hung 10,000 balloons underneath it, so

The producer as a young man

¢ 5 @

when you looked up it was a celebration  Working the board, ca. 1961-63

PETER ASEHER i
Phil Ramone is not only an old and valued friend,

but one of the finest engineers and producers in the
business. He has been doing it for a long time and
has become a legend and an inspiration to us all; yet
he retains an actrve and intense love of music and a
vibrant determination to make every record as good as
it could possibly be. He is still an explover; ever willing
Lo venture into new areas of music and of technology
without ever forgelting the traditional skills he knows
better than any of us. He can teach you about the
newest high-tech way of getting a great vocal out of an
artist who happens to be on a different continent that
day, and al the same time remind you of the best
ancient tube microphone to use on a bassoon—and all
of this while yvemembering that the singer and the song
are the most important elements of all.

Playing the RKO Thealer

IBRIIRT EACHARACH
I've known Phil Ramone a long, long time. [ knew

him back when he was engineering records for us, and
he was as brilliant as they come. He could gel the
maximum out of a string section—having been «a vio-
lin prodigy himself. His talent and brilliance are
equally matched by his humor: I'm proud to have been
connected with him.

of red, white and blue. We had a goal that was Olympian incits
design. Nothing could be any more unattractive than what was
handed to us, and it worked. With nany thanks to Tom Dowd,
we did it

BILLBOARD: Did you gel tvo meel the President?

RAMONE: Well, here’s the funny part of'it. At 7 in the
morning, my phone rang,and the voice at the other end said,
“This is Jack,” and 1 said, “Yeah, right. Lemme sleep!™ And 1
hung up. On the President! [laughs]. [ didn’t know it was him,
But the next ring of the phone came within minutes. “Mr.,
Ramone,” and I heard the Boston accent, “this is Jack
Kennedy.” And I said, “Mr. President, | ean’t believe I hung
up. I can’t believe anything! U'm veally sorry. T really feel bad.”
And he said, “Mrs, Kennedy and i would
like to have you come over.”

So 1 went to the White House, and he
said, “Well what about the music, how
does this work?" 1 said, “Mur. President.
I've heard you don't have recordings of
these wonderlul evenings. these state din-
ners.” And he said. “Well, can it be reme-
died?” I'said. "Yeah!” Then we went into
this plan of how the East Room could be
converted into this theatrical event and
then go back to being the East Room

The next event we did at the White
House was an evening of great Broadway
favorites, and Agnes de Mille had direct-
ed a piece for i, Because we couldn’t it
the orchestra and the actors onstage, we
had 1o pre-record the orchestra. The
show was very precise, and it started very
well. We did two or three numbers, and
all of a sudden a guy plugged in a spot-
light and the lights went out. Just gone.
The tape machines just drew to a halg,
and all the actors were frozen in position.
Now, you talk about being frightened
and worrying about what was going on'
The Secret Service was up with their
flashlights, and we were yelling for the
maintenance guy. Afier what secmed like
hours, he managed to put back the
power, and we went through another 12,
15 minutes and then the same thing.
Now, I figured, not only was my carcer
over, but the embarrassment! | was just despondent; T couldn’t
figure out what to do. At that moment, I felt a hand on my
shoulder and heard a voice, in that Boston accent again, sav-
ing, “Stop worrying, Phil. This is not something you could
have controlled. It's something we have to evaluate tomorrow,
but this audience, even though they were stunned, saw the
professionalism and the artistry.” And then he said, “Would
you consider doing these events for us?™ I said, “Mr. Presi-
deng, I'd be honoved.” So | went on to do special events for the
Kennedy and Johnson administrations, and later for the
Carter administration.

BILLBOARD: That would have been a thyill for anyone, especially
a young man in his early 20s.

RAMONE: Oh, yeah. That training for me was the back-
bone of respect, continuity, artistic integrity and everything
that 1 hold to be holy to the making of vecords. And one of
the great things about my involvement with the Kennedy
administration was getting to know the Social Secretary, whose

Jjob it was to keep up with everything that was happening

everywhere. One day she said to me, "There's a group that's
very exciting; have you heard this single from the Beatles:”
And the Beades hadn’t happened here yet, but the Kennedy
administration was going to ask them to perform at the White
House. Well, obviously it didn’t work out that way, but it’s
interesting that it could have happened very easily had
Kennedy lived.

BILLBOARD: Before you became « record engineer, Yo were
Continued on page PR-8
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35 Years ..
8 Grammys ..
1 Phil Ramone

GRAMMY PROFILE

NAME:
Phil Ramone

VOCATION:
Producer Extraordinaire

NARAS MEMBER:
35 year Recording Academy Member
(since December 1961)

FIRST GRAMMY:
Getz/Gilberto
1964 Best Engineered Recording

MORE GRAMMYS:
Promises, Promises, 1969 Best Show Album
Still Crazy After All These Years,
1975 Album of the Year
Just The Way You Are,
1978 Record of the Year
52nd Street, 1979 Album of the Year
1980 Producer of the Year
Flashdance, 1983 Best Movie/TV Score
Passion, 1994 Best Show Album

FAVORITE RAMONES CD:
“Ilove ‘em all.”

To Phil With Love From Your NARAS Family ua

RECORDING ACADEMY ¢ MUSICARLES ¢« NARAS FOUNDATION ‘




when it comes to material, and his ear when it comes to mixing.

IV FREE YING NGRS VR A N

Phil’s musicianship, his tastes and his diplomacy make him the perfect producer.

There are producers that are wonderful in one genre of music, but over the decades

Phil’s expertise has spanned all kinds of music. To look through the glass and to see

E him sitting at the console puts ever writer and artist at ease. No one can beat his ear

INTERVIEW
Continued from page PR-6

The Billboard Salute

musician. Tell me about those early days.

RAMONE: I started playing the violin at age 3, and [ was
very fortunate because there were people who heard me who
were influential in getting me auditions. By the time I was 7,
[ was playing concerts—it was just ridiculous. Believe it or not,
there’s a camp for these kinds of kids, and I grew up with it.
My parents, particularly my mother, never allowed me to think
I was different from any other kid. Later on, I was put in the
hands of a great teacher, and then I became a scholarship stu-
dent at Juilliard. So it was those prodigy years that are really
the essence of where my musicality comes from.

BILLBOARD: ! heard you played a command performance for
Queen Elizabeth. How did that come about?

RAMONE: It was great. [ was 10 years old. I played the Lalo
“Symphonie Espagnole.” As you can imagine, it was a major
event in my life to do a symphonic performance in front of the
royal family.

BILLBOARD: How did you make the transition from violin vir-
tuoso to recording engineer?

RAMONE: Well, there was a side of me that rebelied against
the rules of classical music. I started playing jazz and amplify-
ing my violin to make it sound different. In a classical world,
you're not allowed to do that. I was picked up by many vari-
ety shows and I developed a style that was inspired by Jack
Benny, George Burns, Fred Allen, Victor Borge—that kind of
humor. It was a great conflict at Juilliard. I mean, they didn’t
like any of this, and they really put their foot down because,
at the time, I was concert master of the orchestra, and they
thought I was really off-the-wall. So I started doing club dates
as a strolling fiddle player and got a job as an assistant at a stu-
dio called JAC, run by a guy named Charlie Layton, who's still
around. And I got totally into it. The engineering side of me
was there without my knowing what it was.

Taking a bow: fiddling avound with Nigel Kennedy, Paul McCartney, George Martin BILLBOARD: Have you ever gone back to your classical roots?
RAMONE: Yes. I did this record last year with the
Symphony Orchestra of the Curtis Institute of Music
in Philadelphia, with André Previn conducting. André
comes from that same classical training, but he can
turn on a dime and play blues and jazz. He’s the role
model who doesn’t stop his classical growth. He's the
essence of what I think a musician should be.

BILLBOARD: How do you define the role of the record
producer?

RAMONE: [ get asked that in many places. People
say, “What did you do to make something better?”
Well, the director of a picture is the same. We have
similar roles. If it’s the script for them, it’s the music
for us.

BILLBOARD: Do you believe a producey should leave his
or her stamp on a project?

RAMONE: Don Was talks about his lack of inter-
ference as a producer, and I agree with him. I don't
get caught up in the stamp of approval, because we,
as producers, are way in the back. If our names were
on the front cover, it’d be different, but it’s not on the

Continued on page PR-12

ALAN BARNETYE
I"ve known Phil for many years, since my
days in New York. I once again had the plea-
sure of working with him last year on the televi-
sion show “Extreme,” for which he co-composed
all the music. Not only is he accessible and easy
to work with, he’s a real talent and a genuine

Ramone produced Ray Charles and Billy Joel’s “Baby Grand” duet (1987). human bemg :
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CHAIRMAN OF THE BOARD.
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tothe “Pope of Pop?” PHIL RAMONE

from your ENDS at CAPITOL

on THIRTY viaRrRs of musical dedication and inspiration, swesiwc/iveqe your landmark contributions to
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THREE DECADES OF MUSIC
Continued from page PR-3
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The degree of respect Ramone commands from his fellow
professionals is astounding. People in all walks of the industry—
from megastars 10 security guards to doctors with whom Ramone
does charity projects—speak glowingly of him.

Although he is a creative person par
excellence, Ramone's grasp of technol-
ogy is matchless. He has participated in
virtually every technological innovation
of'the past 30 years, especially the intro-
duction of the compact disc, which he
passionately supported even as many of
his peers resisted it. Appropriately, the
first CD ever pressed, Billy Joel's “The
Stranger.,” is a Phil Ramone production.

There are tens of millions of records
in people’s homes that bear Ramone's
credit, and many of them are classics

‘of modern popular culture. When we
hear catchphrases like “it's my party,”
“you can get anything you want at
Alice’s Restaurant,” “everybody's
talkin” at me™ and "tangled up in blue,”
we take lor granted that Rumonce was

instrumental in delivering them to the  “The Stranger.”

The first CD: Ramone produced Billy Joel's

world.

Never one to rest on his
laurels, Ramone contin-
ues to work tirelessly. In
the past 18 months alone,
he has produced albums
for Johnny Mathis, the
Brian Setzer Orchestra,
Patricia Kaas, Michael
Crawford, Di Blasio, the
Curtis Institute, Barry
Manilow, Peter Paul &
Mary and Japanese artist
Shinji, as well as the cast
recording for "Company.”

Ramone, who played
an integral role in shaping
the early careers of Julian
Lennon, Jon Secada and Michael Sembello, has also been work-
ing with several unsigned artists, including the Tories, Fran
Lucci, Swamp Boogie Queen and Kyle Davis.

An eight-time Grammy winner, Ramone has received the
music industry’s most-coveted award more times than any other
producer except Quincy Jones.

Ramone’s life in music started at age 3, when he learned vio-
lin and piano at home. A prodigious talent, he
played classical violin during his early yeanrs,
inclucling a command performance for Queen
Elizabeth at age 10.

In his teens, Ramone broadened his horizons
to embrace jazz, pop and rock'n'roll. His interests
turned increasingly toward recording, and he
took a job as an engineer in a New York demo
studio. Inspired by such pioneers as Quincy
Jones, Tom Dowd, Al Schmitt and Bill
Schwartau, Ramone enginecred several sessions
a day tor years before getting his first break as a
producer from John Barry on the soundtrack to
the 1969 film classic "Midnight Cowboy.” That
project, in addition to helping launch Harry Nils-
son as a vital new talent, established Ramone as
a record producer.

He worked on a handful of soundtracks with
Barry before taking on album productions for
the likes of Paul Simon, Peter Paul & Mary and

Bob Dylan’s “Blood On The Tracks”
was a Ramone production.

BARBRA STREISAND

Im 7967, 1 asked Phil Ramone
fo make the vast stretches of
Central Park sound like a
great concert hall. He succeed -
ed mightily—ousing state-of-
the-art ftape-delay techniques.
Almost 30 years later, he pro-
duwuced my duet with Frani
Sinatra, vsing state-of-the-art
fiber-optic ftechnigques. God
only knows what he’ll do with
me 30 years from nmow. I love
vyow, Phil, for being brillicans

cand for being a great friend.

Phoebe Snow. Ramone immediately earned a reputation as a
producer who brought a truly musical viewpoint to a record-
ing. s career had come full circle, from playing violin to learn-
ing the craft of the record engineer (o applying his vast knowl-
edge (o the making of music.

Today, Ramone is as energetic, innovative, enthusiastic and
committed as he ever was. Although he could easily retire as one
of the most beloved and accomplished record producers in the
history of popular music, he continues as if every project were
his first and his most important. B

PAUL SIMON

Congratulations Phil,

On 3 decades of success.

PR-10
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Frank Sinatra
“Duets,”
“Duets I

Jon Secada
“Jon Secada’

Paul McCartney
“Ram/”
“Spies Like Us”

Sinead 0’Connor
“Am I Not Your Girl?”

The Band
“Rock of Ages”

Original cast album
“Passion,”’
“Company”’

André Previn
“Ballads - Solo Piano
Standards,”
“What Headphones?”

André Previn and
The Curtis Institute
Symphony Orchestra
“Vaughan Williams:
Fantasia on a Theme
by Thomas Tallis and
Symphony No.5;
Previn: Reflections”

Dear

Your cONtributions to these EMI-Capitol

albums demonstrate your

great taste,

sen5|t|V|ty,
intelligence, a

unsurpassed I‘ange.

We and SaIUte yOu.

Charles KKoppelman, Terri Santisi, Don Rubin

and the EMI-CAPITOL MUSIC GROUP
North America Fam | Iy.



Ramaone, left, with Jim Kowlowvaris of Jim & Andy's Manhattan
restawrant, funidentifiedf and Burt Bacharach (right), in the late *60s

INTERVIEW
Continued from page PR-8

front cover, and the audience doesn't care. 1 don’t think they
go to the Phil Ramone section in Tower Records. They just
don’t. So you have to put your ego where it belongs: with the
artist, with the song and with the crew that you put together.
Ifyou think vou have a style and you perpetrate that onto peo-
ple. you're hurting the very essence of their creativity. The
reward of producing comes when somebody inside the record
company who has alot to do with what's going on actually calls
vou and says, “Boy, this record really came out great.” Or
when other artists call vou and want to work with vou.

BILLBOARD: Who are the producers who have had the most pro-
found influence on you?

RAMONE: Well, Quincy Jones is not only a good friend but
a unique producer who has large vision. Arif Mardin is anoth-
er one of the great producers. Don Was and a couple of this
generation of producers—Ilike Babylace, L.A. Reid, Trevor
Horn and Glen Ballard—are just incredible. I think David Fos-
ter has a versatile carcer. He's a hell of a musician, and he's got
a tremendous amount of taste. George Massenburg is a great
musical guy and a technology genius, and 1 don't use that word
loosely. Of course, Peter Asher is a guy 1 have looked up to
for years and was happy to have him as my manager. I listen
to people like Prince—I'm a huge fan of his music and his pro-
duction. He has a minimalist approach to a lot ot things, which
Iove. Then there's George Martin. A lot of people didn't give
George credit, but he was able to receive all that information
from the Beatles and put it to use. You have to be less than
egotistical in order to do that.

BILLBOARD: low do you feel about being called “the Pope of Pop™?
Continued on page PR-18

1 always thought Phil was the drummer in my
favorite punk band...the Ramones. He wasn't, but he
was the precision and timing behind another punk
oulfit’s duets album...he brought myself and Frank
Sinatra together in cyberspace...For that I will always
be grateful. In common with “the Chairman of the
Bad,” he is tough enough to be a gentleman
10o...thanks.

QUINGY JONES

The reason that Phil is one of the best producers in the business
is becauvse he is on innovative, enthusiastic and inquisitive
visionary with a young mind and is inferested in absolutely
everything.

1 first met Phil arcound 1957, at AR Studios on 48th Street in
New York, when we both were still very, very young and still
very, very cufte. Phil fold me that he had studied the vieolin, and
1 was immediately intriguved. The first project we worked on
fogether was some PSA’s that we recorded with Andy Williams
for the National Guard. Phil was the engineer, Dave Grusin was
the musical director, and 1 conducted.

Owver the years, we’ve worked on lofts of recordings fogether.
Phil was my engineer on recordings 1 did with Lesley Gore, Billy
Eckstine, Naona Mowuskowri, Charles Axnavowr, Ella Fitxzgerald and
Couvnt Basie, Dinah Washingtfon, Sarah Vavghan, Damita Jo,
Bobby Scott, Frank Sinatra ond Ray Charles. If was duoring the
recording of
““The Genius of
Ray Charles””
thcat Phil intfro-
duwvced me fo
sfereo souvnd.
He called ws
info the booth,
and there was
souvnd coming
owt of both
speakers. That

ftime 1 ever

Quincy Jones with Ramone ( right) in Milan, 1964

heard stereo in
the studio.
After that, everybody startfed fo write from leff fto right chan-
mels, ping-ponging sounds.

1 have a ftruckload of special memories abowut Phil; loving, fond
memories. 1 remember coming fo affer my fFfirst brain operation
in 1974 and secing Phil‘s face smiling dowmn at me. 1 remembenr
ftaking him on his first #rip fo Evrope—and since 17m chwrch Peo-
rle, | had fo act as his chaperone, making suvre that he sampled
«all of the cultural delicacies thas Evrope has fo offer. Phil did
the sound on the first television special that 1 produced, ""Duke
Ellingfon: We Love You Madly.”” for CBS in 1973. And 1 fondly
remember him, Karen and the kids hanging cout with us duoring
one of my fours of Japan, Hong Kong and Hawaii in the early
T1980s=. 1 covid go on and on, but youw wowuldn’t have enocowgh
space. Phil is like my brother and always will be. He is ome of
the most humble, creative, funny, loving and lovable human
beings 1 have ever known. | highly respect his talents and cher-

ish his faoamily and owr friendship with a deep, deep passion.

PR-12
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MULTI-MEQEA MAN

Ramone’s accomplishments in film, TV and theater reveal
that the super-producer often looks for—and finds—
rewarding projects outside the music industry. “It’s
mmportant,” he says, “to be inspired all the time.”

BY PAUL VERNA

hen people examine Phil Ramone’s produc-

tion résumé, they are invariably impressed

with the big names: Frank Sinatra, Barbra

Streisand, Paul Simon, Liza Minnelli, Billy

Joel, Gloria Estefan, Bob Dylan and more.
However, the scope of Ramone’s career becomes all the move
awe-inspiring when one considers that his achievements in
other media—particularly film, theater and television—are
almost as voluminous as his record credits.

In the film world, Ramone worked on such
classics as “Casino Royale,” “Everything You
Ever Wanted To Know About Sex,” “Flash-
dance,” “Ghostbusters,” “Midnight Cowboy,”
“Nashville,” “Ruthless People,” “Shampoo,” “A
Star Is Born” and “Yentl,” to name a few. For
the stage, Ramone’s credits range from “Hair,”
“The Jimmy Carter Inaugural Concert” and
“Liza With A *Z’ ” to “Passion,” “Promises
Promises” and “Starlight Express.” And for tele-
vision, Ramone helped bying to life ground-
breaking programs like “The Jim Henson
Hour,” Streisand’s “A Happening In Central
Park,” Simon & Garfunkel’s “Concert In Cen-
tral Park,” “Carol Burnett & Beverly.Sills At
The Metropolitan Opera House” and various
Academy Awards and Grammy Awards pre-
sentations.

In addition, Ramone
served as music pro-
ducer and audio de-
signer for the White House during the
Kennedy, Johnson and Carter admin-
iIstrations, working on such famous
events as the “Happy Bivthday, Mr.
President” party at which Marilyn Mon-
roe sang for John F. Kennedy. Fur-
thermore, Ramone advised the White
louse on audio concepts that are still
in place today, like the usage of two
microphones by the president at press
events instead of an array of ditferent
mikes from different sources.

Another of the special projects in
which Ramone played a prominent role
was a series of live broadcasts in 1970
from the studio he operated, A&R Recording. Aired on New
York’s then-budding M rock station WPL], the monthly series
featured the likes of the Allman Brothers Band, Roberta Flack
and Elton John—whose performance was taped for release as
the “11-17-70" album.

When asked to reflect on his career outside the mainstream
of the record industry, Ramone instantly brings up the name
of film composer John Barry.

“Working with people like John, who gave me a big break

duction.

John Barry helped Ramone break into soundtrack pro-

in the early days of doing
soundtracks tor movies, |
fell in love with the concept
of what a dramatic pictuve
did when music was
applied, or when it wasn’t
applied,” says Ramone.

After giving Ramone his
production credit, on the
landmark 1969 fitm “Mid-
night Cowboy,” Basry
hired the young producer
to work on other movies,
including the James Bond
vehicle “ller Majesty’s
Secret Sevvice.”

An avid student of how
images and music intevact
witlt one another, Ramone
claims to be equally
nspired by film pioneers as
he is by fellow record producers like Quincy Jones, George
Martin and Arif Mardin.

“All the great divectors—George Lucas, Francis Ford Cop-
pola, Jim Henson, Steven Spielberg—these are my heroes,”
says Ramone. “People like that excite me to think, “Wow, if they
make that kind of picture, I've gotta make my records come
up another three notches immediately.” ICs important to be
inspired all the time.”

Ramone adds that filmmakers “are the kings of doing things
so the whole visual and aural experience is tied together. Nei-
ther one should take the front edge.”

The ultimate sign of a successful movie soundtrack. accord-
ing to Ramone, is that the viewer/listener doesn’t notice it.
“When 1 first saw ‘Forrest Gump.” I never even thought about
the music,” he savs. "I'm in the musical world, so I should think
about it, but 1 was too interested in the movie. That's the per-
fect marriage.”

Beyond that, there are subtleties that are critical to making
or breaking a soundtrack. Ramone says, “When you analyze
‘Forrest Gump,’ you realize what a great job Joel Sill did with
the music supervision—putting in songs to let you know where
you were. It was very clear what period you were in by presi-
dential references and other things, but the songs had an
Continued on page PR-16

Phil,

You’re the best...

Congratulations!

Eunice and Hal David

o'
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Phil Ramone and Billy Joel

The Stranger 52nd Street

Glass Houses Songs In The Attic

The Nylon Curtain ~ An Innocent Man
Greatest Hits Volume 1 & 2
The Bridge

42,000,000 Albums Later...
I couldn’t have done it without you, Phil

/Gy fe
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MULTI-MEDIA MAN
Continued from page PR-14

important part. [ studied how loud the songs were, and
whether they were subliminal or they were given a lot of high-
lighe.”

Cast albums are similarly challenging for Ramone., Speaking
of his work on Stephen Sondheim’s “Passion”—for which
Ramone won one of his eight Grammy awards—the producer
says, “It’s tough to translate something that has dialogne and
benefits from lighting and effects into something that can be
static unless you give it dramatic sounds. The use of imagery on
a record is determined by the producer. Once the artist has
delivered, the producer has to paint a picture.”

Even when working in a strictly aural domain, Ramone
thinks visually. “Records have always been for me a visual expe-
rience that is in the mind of the listener,” he explains. “"That’s
what radio was before television came along. When you put on
arecord, it invites all kinds of imagery.”

Ramone’s ultimate dream is a world in which the aural and
visual experiences are joined in the home theater—a concept
he likens to the development of the car stereo.

“Ten years ago, it was hard for me to tell people that I spent
$3.000 on my car for sound,” recalls Ramone. “They said,
‘What did you do that for?" I said, ‘Because it’s the only place
I can work. 1 have an hour drive each way when 1 can evalu-

PIERREE COOSSETTE

The raw material of our $16-billion entertainment
industry is talent, and that is what Phil Ramone has,
and that is why he is enormously successful. He is an
1con, and I am a super fan.

LCLIVE DAVIS

Phil Ramone is the consummate pro. He combines

his vast musical heritage and truly expert mastery of
sound technology with artistic sensitivity, total profes-
sional responsibility and innate grace and dignity. 1
Join his many friends in paying tribute lo a very spe-
clal man of music.

)

“Midnight Cowhoy” (1969) featured Ramone-produced
M.

ate what I'm doing.” Now, it's common practice to
buy a car with an elite system installed in it. I think
the same thing will happen with home theater and
computers.”

Although most record producers would relish
the opportunity to da a tenth of the music work
Ramone has done, the multifaceted proctucer con-
tinuously looks outside the record business for
eclectic projects that challenge his skills.

“It’s fortunate for me that people call me to do
unusual projects,” says Raimone. “I'm truly blessed.
I'love doing what [ do, and I wake up with great
enthusiasm. [ look forward to part two. Music and
technology will be remarkable and fun as we reach
the new millennium.” Il

Ramone produced the theme from “Casino Royale” (1967).

in*no*va-tive (adj) - characterized by, tending to, or introducing a new idea, method, or device.

in-quis-i-tive (adj.) - given to examination or investigation; inclinded to ask questions.

muesi-cal*i*ty (noun) - sensitivity to, knowledge of, or talent for music.

pro-fesssion-al (adj.) - characterized by or conforming to the technical or ethical standards of a
profession.

vissioneary (adj.) - one who displays an unusual discernment or foresight.

Phil Ra*mone (adj.) - an innovative, inquisitive, visionary who's immense musicality is only
surpassed by the level of his professionalism.

Congratulations On 30 Years In The Business, Philipo
With One Warm Love And A Long Friendship To You, Karen And Your Beautiful “Rugrats.”

_Q_
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RAMONE: Oh. I can’t take that 100 serioustv, can 17 The
King of Rock "n” Roll. all those terms, thevre funny to me.
Obviously, it was done by somebody who said it in an article
somewhere., and people picked up on it. Maybe it's the com-
bination of the words “pope™ and “pop.” It gives people the
opportunity to do what they want with it, but T don't take it
seriously at all. It could even be offensive 1o a lot of people.
And I can’t personally say that that drives me 1o work every
day. Tdon't wake up and look ina mivror and go. “Hey, vou're
the Pope of Pop.” And | certainly don't even think of it in the
holy sense. IU's kind of like somebody calling vou Duke or
Earl—I think of it in those terms. But 1 love nicknames. Quin-
cy calls me Garbage. so Pope of Pop and Garbage go right
together [laughs].

BILLBOARD: Why does Quiney call you Garbage?

RAMONE: He's named evervbody, but over the vears, I've
had this great ability, when I'm dressed up, to end up wnh
ketchup on my tie or my shirt, so he would call me Garbage.
And in front of certain people he calls me Felipo. It balances

To a very 5Pe.cia| man of

gu/e.a{' m\lsic, heart,

sense of humer and ]f\\lmar\i{'y.

Dear ’P]f\il,

We c]f\e.n/islf\ Yoy ffie.nd;]f\ip.

Latife, Arif, (Joe. & (J\llie. /V\cn/dir\
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EMIID ESTEFAN 42

1o Gloria and 1, Phil represents evenything a
human bemng should be. He is such a greal soul and a
greal friend lo us and the rest of the world. He lreals
everyone equally. Musically, he is one of owr heroes. I
think we all grew up listening to his productions and
admiving hom, and we keep admiring lum as he con-
tinues lo be enthusiastic and o do wonderful things.
When Iam stuck on something with Glovia or Jon
Secadua, he comes lo Miami to help out, and we learn
s0 much from him. We are very fortunate to have Phil
Ramone as a role model for a lot of future producers
and musicians. I don’t think there ave enough words
lo lell you what we feel about Phil, and that’s not just
Gloria and me, it 1s everybody here at Crescent Moon.
We love him.

Ramone [irst produced Gloria Estefan in 1989.
me very well. from Garbage 10 Felipo to Pope.

BILLBOARD: You had quile a juggling act on the Hot 100 chart
once, with one of your froductions knocking out another one of yours
at No. 1. Do you recall that?

RAMONE: Yes. I think it was "Maniac™ by Michael Sem-
hello, from the “Flashdance™ soundirack, and “Tell Her
About It™ by Billy Joel. "Maniac™ was at No. 1, and “Tell Her
About It at No. 2 one week, and the following week “Tell
Her About It jumped to No. 1. When I look back on it, noth-
mg could be as successfully planned. 1t was wonderful. [The
period in question was the weeks ending Sept. 17 and Sept.
24, 1983.]

BILLBOARD: Although youve been independent your entive
career, wonld you consider working with a record label in a produc-
tHon/ASR capacity?

RAMONE: I think the trend now is possibly to think about
it, because the labels put down their foundations and thev've
got well-organized places where the marketing and so many of
the other things have been thought ont. 1t would be nice 10
be musical divector of a label. Your knowledge and experience
could be uscful i a loft atmosphere, with the writers and
artists [interacting] in a creative environment.

BILLBOARD: Do you see any down side to a producer-label situ-
ation?

RAMONE: Sure. if your function is 1o go to 12 meetings a
day. I .don’t think it would be pleasant.

BILLBOARD: You mentioned your interest in developing artists
Can youtell me about some of the young acts yorve heen working with
lately?

RAMONE: There's a group called the Tories who I'm real-
v interested inc I think they're going to be a big, wondertful
recording group. Their demos are sensational, You wonder
what could be done to make them better. There's also a band
called Swamp Boogic Quecen, who I'm developing. and Fran

Continved on puge PR-20
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PHIL RAMONE

To & guy who has wovn many hats amd wovn thew well.
Best Wishes
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Lucci, a singer/songwriter who I think is extremely talented.
And then there’s Kyle Davis, another talented singer/song-
writer.

BILLBOARD: Has uny of these artists been intimidated by the
prospect of working with you?

RAMONE: I don’t think so. Take a young actor. If they're
going to work with a Scorcese or any of the fine directors,
they're going to have the same intimidation as if they’re work-
ing with an unknown. It’s not fear; it’s anticipation. Also,
there’s a lot of pre-discussion. There’s no showing up on Mon-
day and “There’s the artist.” That’s over. And I'm not age-con-
scious at all. I don't know the Tories’ age, and I don’t think
they're intimidated by me. If you are honest enough in your
production to say, “Listen, I screw up, just like a dad screws up
with his kids,” you gain a different kind of attitude between
you and the artist. It’s not school. I'm not there to punish or
admonish anybody.

It's interesting. I walked up to Benny Carter the other night,
and he said, “Gee, I'd love to do an album with you,” and it

The Billboard Salute

INTERVIEW
Conlinued from page PR-18

He’s shaped popular music culture.

We’re proud to have provided the tools.
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Phil Ramone

Pictured with Brian Setzer at Ocean Way

Solid State Logic
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The true essence of Phil Ramone’s character can
never be measured by his professional achievement,
platinum records, industry standing or notoriety.
Rather; the very quiet yet profound influence Phil has
upon all who cross his path is rooted in his love and
faith in mankind—his relentless pursuit of excellence
and innovation, his drive to explore the unknown, and

the empowerment which his humble spirit exemplifies
for all of us. I count myself blessed to call this great
man “friend.”

Paul Simon recorded four solo albums with Ramone.

: .
Liza Minnelli’s “Live Al Radio City” was a PR production.

stunned me. I turned to Quincy and said, “Hey, Carter wants
to make an album with me,” and he said, “Great idea.” None
of us said, “He's 89.”

You want to be as enthused and as young as you ever were.
I can stand next to a rock ‘n’ roll band and get just as excited
as anyone else in that room. The music is what rules for me. 1
don’t think you can class yourself. The age-level thing is all
about your personal energy.

BILLBOARD: And you've never lacked energy. I heard that you
once had Billy Joel, Paul Simon and Stephanie Mills recording at the
same time in different rooms at AGR, and you wenl from sessian lo ses-
sion, literally working around the clock. What was that like?

RAMONE: It was totally nuts! You could plan your life as
well as you wanted to, but sometimes somebody would cancel
a booking, or somebody would come in unexpectedly. And the
collision was fun, but it was crazy. ABC did a documentary
called “The Professionals™ where they followed me through a
day with Stephanie, Paul and Billy, and it all started to collide.
And it’s funny, because the guy who produced the documen-
tary had no idea that Paul and Billy had a running gag fig-
ured out. Billy talked about this singer, kind of a Paul Simon-
ish guy, and Paul talked about Billy, and they both said things
like, “Thank God you're not working with that guy, Phil.” And
the producer didn't figure it out until he got to the editing
room [laughs].

I didn’t take on those sessions to be a musical whore. Nobody
wants to do that. But sometimes it happens. What may be the
start of the demo portion of an album becomes the album, and
another artist may feel they should spend more time finishing
their vocals. Also, Paul had been used to getting the studio and
his favorite engineer at any time, and I assured him that that
was the way it would be.

Now, he might book a week in the studio, and after the sec-

Continued on page PR-22
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ond day say, “I'm out of here, it’s not right.” And the studio
manager would say, “You can’t do that,” and I'd say, “Yes, |
can.” That's how eventually the separation between me as pro-
ducer and me as a studio-owner had to come about. Because
great artists deserve the room. And if there’s suddenly four
days open, you call up a young group and say, “This time is
yours.” That’s how you develop a loyalty from the artist to
come back for other projects.

BILLBOARD: The artists with whom you are most closely identi-
fied — Paul Simon, Billy Joel, Barbra Streisand, Frank Sinatra—are
indelibly associated with New York. Is this just a coincidence, or is
there some deeper connection?

RAMONE: There’s a lot about New York that is unique,
The Billboard Salute

and there’s always a culture and a subculture going on every-
where. You get a tremendous emotional contact with people
in every borough. It’s 10 or 15 countries in a 20-mile area. It’s

amnazing.
INTERVIEW BILLBOARD: Iet’s talk about your work with these giants of pop-
Continued from page PR-20 wlar music. What's it Like to be in the presence of an artist like Frank

It's nice to know after 3 decades there are sfill things in your future.
the musical

Congratulations and thank you for being
a part of our Universe.

celebrating our 131st day in business

EilLlY .SMRERL
Phil Ramone is a musician’s best friend. Aside from

his extraordinary engineering and technical skills,
Phil has the uncanny knack of pushing the right musi-
cal buttons at exactly the right moment. Without
doubl, there is an exacting technical side to producing,
of which Phil is a master. However, to me, Phil
Ramone’s great gift is that he gets beyond the mere
musical details to the very essence of a song. He
understands what it takes to bring a composition to life
in the recording studio. This has always been a source
of great inspiration to me. Without Phil Ramone,
many of the songs on my albums would never have
been wnitten at all. Thank you, Phil.

i
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Arvanger Pat Williams worked with Ramone on Sinatra and Setzer projects.

Born stars: with Barbra Streisand

Sinatra, who is so much bigger than life, so universally revered?

RAMONE: It’s an experience you never forget—the pro-
fessionalism and the style and the mood in the room. He has
a shorthand, which is misinterpreted as abrupt. What he con-
veys to the players is that they're the best in the world, and
they’re prepared and he’s prepared, so therefore there’s no
reason to do more than two or three takes of anything. And
that probably is one of the lost moments of our business, in
the sense that we tense up and don’t do that any more.

BILLBOARD: What ahout Paul Simon? He'’s another one of the
all-time greats, and the work you did with him is acknowledged as some
of his best.

RAMONE: I was fortunate enough to work with Paul on a
single one time when his producer, Roy Hallee, wasn’t avail-
able. So he came into A&R and we did “Me And Julio Down
By The Schoolyard.” I did something different at the time than
somebody else might have done. Roy Hallee is one of my
heroes, so I thought, “What would he do?” He's been known
to put drums in an echo chamber, he’s done some wacky stuff.
So I miked the solid-body guitar that David Spinoza was play-
ing; it wasn't going through his amp. Paul was just playing the

Continued on page PR-24
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song to show it to the band, and I just rolled tape. 1 do that all
the time. I roll tape—cheapest commodity on the date. When
we played it back, Paul said, "1 like the sound of that.”

Paul took chances, and he gave me the chance to make
ervors, and sometimes these wonderfully. surprisingly good
mistakes would work into something else. As long as I had that,
I knew I could always come up with an answer to something
he would request. And it wasn’t alwavs an easy request. I was
very inspired by the Hallee sounds. I mean, *Bookends” and
“Bridge Over Troubled Water” really opened up my brain.

BILLBOARD: After you had made a few records with Paul, you

Joined up with another of the artists you are most closely associated

with, Billy Joel. There must have heen enormous pressive on You when
you first got together with him.

RAMONE: Yeah, there was. Everybody at the label loved
him and was determined that he should have a hit record, but
he'd been there five, six years and nothing big had hap-
pened—as was the case for Bruce Springsteen and other peo-

Phil . . .

What an incredible career!

You've been an

ingpiration to so many.

The best is yet to come.

Congratulations,

Walter R. Yetnikof
=C=—9 -
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CLHARLES HOPPFIMAN @z
Phil is the hippest man on the planet. This enables
him to get the best out of musicians and the best out of

artists and even the best out of executrves he works
with. He's got this great facility to make everybody feel
very comfortable and very secure.

Ramone with singer/writer Fran Lucei and John Patierson, diector
of publishing for Phil Ramone Inc.

ple. Sometimes you have to go two, three albums deep helare
the big ones come.

We talked about the hit factor—we were so aware of that.
And we decided there was nothing we could do about it other
than to make the music count.

BILLBOARD: In looking through my album collection, I came
across “The Stranger™ and “52nd Street,” the first two records vau did
with him, and was struck by the fact that you're practically listed as a
band member, with your picture in there and eversthing.

RAMONE: Billy and I became real good friends. There was
areal unity between the band and me, a great cohesion. 1 went
on the road a lot with him and understood what pertormed
well, what didn’t perform well. It's funny, every time we made
an album, he’d go out on the mad, and the new stufl never
got the applause—not until it was a hit.

BILLBOARD: What do you valwe most about your work with Billy

Joel?

RAMONE: We had the best 10 years. For mysell, personal-
ly, 1 value the gitt of both the music and the friendship, and
the kind of respect and experimentation we had. There was
never a moment when I couldn’t try something.

BILLBOARD: Another one of the legends you've worked witl is
Barbra Streisand. Any special anecdotes you'd like to share abot your
work with her.

RAMONE: Ycs, there’s a great story dating back 10 “A Star
Is Born.” Barbra had stopped performing in front of an audi-
ence for many years, and there was an important moment in
the film where the main character shows up late for a show.
the crowd is angry. and she goes out there to sing and she
wins the audience over. While that scene was being shot. back-
stage some people were wondering whether she should do i
live—because she insisted on not having anvthing preve-
corded. I looked at her and thought, “I'his is her moment
And she went out there, and there was this big cheer. When
she opened her mouth 1o sing. the crowd just melted. 'here
were about 30,000 people there, in a big stadium, and it was
all live. You could sce the emotion on her face. It was one of
the most spontancous and creative moments vou could ever
experience.

BILLBOARD: You produced Bob Dylan’s "Blood On The Tracks.”
which was a pivotal albon in his career. What do you recall ahout
that project?

RAMONE: Well, it was an interesting time in Bob's life. The
album was recorded at A&R, which had been the original
Columbia studios, and Bob had a lot of his breaking in there
He had left Asylum [1974, following (he release of “Planet
Waves”] and was coming back to Columbia, and John Ham-
mond—who was his mentor, in a way—and Don DeVito and

Continued on page PR-26
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PHIL,

Congratulations on 30 years of musical
and technological innovafion.
Because of you, music confinues
fo find a new voice . . .

Here's to the next 30 years !

LARRY ROSEN ~ DAVE GRUSIN  JON DIAMOND
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We couldn't be prouden

We couldn't love you mone
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Kanen, BJ, Matt ¢ Cimon
(‘The “Real” Ramones)
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If Phil Ramone had wot achieved such eminence as
a record producer, he would have certainly done so in
another field, and we might well have lost a great vio-
linist as a result. We people in the business of record
production plough a lonely furrow, and it is not often
that we can actually observe the way that other pro-
ducers work. The results must speak for themselves.
But in Phil’s case, there can be no doubt that he must
be regarded as my arch rival, but of course he is far
too nice a chap for me to even think in those terms. In
everything that he has done, he has always combined
the highest standards of professionalism with impecca-
ble taste, and I can scarcely forgive him for that!! I
really do salute my mate Phil from the bottom of my
heart, and I hope he goes on giving us all much
enjoyment for many years to come.

=SIRHNNY MATHIS
Working and socializing with Phil is a lesson in
patience, accomplishment and good taste.

INTERVIEW
Continued from page PR-24

myself were the only people in the room. Bob just started play-
ing. We got a sound on him rea! quick, and he did the 10 or
11 songs he had in his mind, with no particular attention to
when any verse or chorus would come around. He stayed
extremely within himself. Something explodes when you make
a record like that. There's no formality, no feeling that you
are guiding anything. You're just a receiver.

You know, he's been criticized in all kinds of ways, but Dylan
goes on. And evidently, everyone looks back on that album as
a major stepping up and back in. He made a deep impression
upon what I was doing. I think it helped for people to know
that I was involved. He's an amazing guy. People talk about
the simple chord structures of his songs, but when you get
home and you listen to the melodies, there’s a lot there.

BILLBOARD: In addition to working with icons of popular music,
you've worked with children of icons—[ulian Lennon, Arlo Guthrie,
Frank Sinatra Jr., and Bloodline, whose members include the off-
spring of Miles Davis, Robbie Krieger and the Allman Brothers Band’s
Berry Oakley. What ave the challenges of these types of projects?

RAMONE: I certainly would never want to be in their posi-
tion. People accused me of trying to make Julian sound like
his dad, and I would reply to it in the same way I would now:
I don’t have control of that person’s voice. I wouldn’t even
dare suggest that they phrase like their dad, but it’s totally pos-
sible that some of it is genetic. Now, I know many people who
have less-than-famous parents, but the icon still lives in their
eyes. I mean, Paul Simon’s dad was a working bass player who
achieved alot, and I think if you look at several of the people
I've worked with, they’ve had some member of the family who
is strong and powerful.

Continued on page PR-28
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Phil,

| have loved you too many years to count,

but one thing is sure | will love you forever.
Your

Liza May Minnelli




TO PHIL RAMONE

ONE OF THE TRULY GREAT
TALENTS OF OUR TIME

Congratulations With Respect. Admiration and Love

RON GOLDSTEIN
President/CEO

Private Music

PRIVATE MUSIC IS A UNIT OF BMG ENTERTAINMENT © 1996 PRIVATE. INC.

CONGRATULATIONS
COMMUED SUCCTSS

To Phil Ramone

"The Pope of Pop”

From All Your Friends at,
Robbins Spielman Slayton & Halfon, LLP

PHIL RAMONE SALUTE

Phil Ramone’s name on a recording 1s an instant
stamp of excellence for me.

EEZm WRSINNIEEED @@= =====0 0

Phil Ramone has been one of the leading sound and
record innovators that we have in this country. In fact,
three fourths of the records that we all know and love
would probably not be wround if not for Plul. From
“Liza With A 27 right through to “Liza Live From
Radio City,” Pl has been my teacher, my outlaw (who
believes nothing 1s impossible), my inspiration, my
dear darling friend and my constant hero. Bu, first
and foremost, and without doubt most importantly of
all, Plal Ramone has been girven the honor of being
the father of my Godson B.J.

INTERVIEW
Continued from page PR-26

BILLBOARD: In lhe past few years. you've made a lot of records
with Latin American. European and Asian avtists—Raul Di Blasio.
Patricia Kaax, fulien Clere, Seiko Malsuda, to name a few. iy obser-
vations on these projects, or on working oulside the U.S.?

RAMONE: Americans used 1o think the only record mar-
ket was heve, but in the last few vears Europeans have been
sclling records at a pretty good vate. They charge more than
we do, and they have a real audience that's connected. They
buy our product, but they have their own product, and you
have 10 respect that because Patvicia Kaas is a star not only in
France. but in Indonesia. Germany and a lot of other places.
Sony has a very good investment with her. We did an English
album, which we'll see soon, but in the meantime I'm going
to cut a French album with her.

When I first went 1o Europe 1o make a record, around "88 or
89, the trend was to get five of ns to produce an album, which was
difficult because they never put the five producers in the same
room. [ wanted to get away from that pinch-hitter approach. so
[worked on two or three projects that inade me feel like | was part
of the big picture rather than an isolaied player.

[ think one of the few people whois successful at using mul-
tiple producers is Clive Davis, who has done it with Whitney
Houston and made it work. But he's a song man. tHe has a
drive that gives vou this artistic integrity, and he's eriticized
bv some, but T admire him for his overview—if vou have 1o
redo, redo. redo until it reaches a sanstactory point, then you
do it He's successtul because he drives cach person into what
hie feels is vight for the artist, and that's the kev here.

BILLBOARD: I'd like to hear aboul some of your curvent projects
Tell me aboud the Brian Setzer Qrchestra album

RAMONE: We recorded part of it last vear, and then there
was a sabbatcal in the middle, because both Brian and I were
busy during the summer and the label [ Interscope] was going
through some changes. That was the best privilege we could
get—retlection time to consider, “Is this really the best song?
What is Brian Setzer about and what image docs the whole
album project?” Well, it's an aggressive, rockabilly, rock " roll
album

BILLBOARD: Wha! decisions did you and Brian make as a result

of this period of reflection?
Continued on page PR-30
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Still the
BEST
after all these

YEARS

LOVE,
Allen Sides
&
your friends at
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INTERVIEW
Continued from page PR-28

RAMONE: Well, Brian, Tom [Whalley, president of Inter-
scope] and I had a chance 1o look at other songs, so we went
in in January and did four cuts: some are originals. others are
standards. There's the old Gene Pitney song “Fown Without
Pity.”

BILLBOARD: Another one of the big projects you've recently com-
pleted is an albwm with Jolmny Mathis. 1s been « while since we've
heard new material from him. Can you tell me alout the project?

RAMONE: It's an album that features the voice and sensii-
ality of Johnny Mathis. who is a very sincere and honest pro,
with up-to-date bac lxqmun(l\ and orchestrations. The way we
treated the rhythm tracks, ichas an R&B and swing feel. We're
using some great songs by Burt Bacharach, Diane Warren,
Stephen Bishop and Gerry Goffin & Carole King, and some
new material. The arranger, Mark Portmann, was very impor-
tant to the project. He provided unusual arrangements and
voicings.

BILLBOARD: I know you've just taken on some high-profile cast
albums, as well as a project with Luciano Pavarotti. Can vou talk
about those?

3

Band aid: Ramone is curvently working with new band the Tories.

AREREEE: IVENRFEFRESS
In the music industry, the word “legend” is often

used haphazardly. However; in the case of Phil
Ramone, that word truly applies. Phal’'s musical influ-
ence is far-reaching. The list of artists with whom he
has worked over the last three decades reads like a
virtual “Who's Who™ of modern music, ranging from
Paul McCartney to Billy Joel to Barbra Streisand to
Frank Sinatra. I had the pleasure of working with Phil
on Julian Lennon’s furst album. In addition to being a
consummale professional and a vemarkably creative
mdrvidual, he does it all with great style and spirit.
And, he happens to be a nice guy. Perhaps Phul’s most
impressive accomplishment is that he continues to
remain at the top of this craft. On behalf of MCA, 1
would like to congratulate Phil and join the rest of the
music industry in honoring this talented man.

RAMONE: Yes. I'll be prodaicing the cast albums for “A
Funny Thing Happened On 'The Way To The Forum™ and
“Big.” and 'm going to do a live album and video of the third
“Pavarotti & Friends” concert, which will take place this June
in Modena, haly. Part of the proceeds from the Pavaroti pro-

ject benefits War Child. a charity devoted to improving the

quality of life in Bosnia.

BILLBOARD: Billboard recently reported that Eric Clapton and
Elton John are confirmed to perform with Pavarotti at that concert.
Are there other canfirmed participants at this point?

RAMONE: Yes. Besides Eric and Elton, we have contirma-
tions from Sheryl Crow and Liza Minnelli, and there are other
artists we're talking to. IU's going to
be a very exciting event.

BILLBOARD: You have always been
an advocate of technology, and you cam-
Juaigned [)(l\\I{l)l(lh’/\ for the €D, which
many people in the industry dismissed as
an expensive loy.

RAMONE: | was laughed at.
What got me the break was a couple
of radio stations plaved a CDand a
vinyl album and opened up the
lines. People called saving there was
a big diflerence. And the CD sound-
ed better, with a lot more interest-
ing low end. We couldn’t cut that
low end on a vinyl disc. People don’t
understand that. So with the CD,
many people thought I was out of
my mind because the player at the
time was somewhere between
$1,700 and $2,000. Manufacturing
was not possible, and everything was
not going to work. However, it was

Continwed on page PR-32
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TO: Phil
FROM: Marian
Date: April 22, 1996

it’s an honor to represent you.

PHONE:
EmMaAatL:

The Billboard baby has been put to bed. Working on it was like everything
else we've done together - a labor of love. Yours is a great story to tell;

MARIAN RIVMAN COMMUNICATION CONSULTANTS
212*691°*°11 12 FAX: 21 2*627*0653
RIVMANPR@AOL.cOM
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Dear Phil,

Thanks for the music

LLove from everyone at

PETER ASHER MANAGEMENT INC.




Phil,

We'd Du-et
with you anywhere in the world!
(Fiber Optically of course...)

Your Friends at
CAPITOL STUDIOS & TOWER MASTERING

STUDIOS TOWER

MASTERING
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Dear Phil,

Dear Phil,

Just your presence in my

life has enriched it beyond
The Joy of Your Presence

Always Brings Smiles
and Laughter.

measure.
It’s a priviledge to call you

“friend”.

We Love You...

Lowve,

Lmore

Claire Stevens

President, New York Board
National Music Foundation

Your Friends at
Conway

National Music Foundation
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I first heard about Phil Ramone as an engineer with
golden ears, and since that time he’s groun lo become
a producer with platinum artists. What sets Phil apart
is he really knows what works for an artist and what
doesn’t, and he delivers. Phil has worked with practi-
cally all the greats in this business, and he’s captured
greal performances from each of them. And that’s as
good as 1t gets.

INTERVIEW
Continued from page PR-30

like going from black-and-white to color. It was far better than
what we had.

BILLBOARD: What do you think about the characterization of dig-
ital sound as “cold,” as compared to the “warmth” of analog?

RAMONE: People always saict that transistors were cold and
tubes were warm. Well, what year is this, and we're still saying
it: Digital's cold, tubes are warm. In 2020, those people will
be saying, “Remember those old CDs, how warm they used to
sound?” I promise you. The people who are involved with
vinyl have a sentimental attachment to it, and I've heard rock
'n’ roll groups say that vinyl sounds better to them. I'm not
claiming that they're right or wrong. I've just suffered too long
making decent LPs that were half of what the tape should
sound like, and unfortunately a lot of the tapes have been
stored as the equalized LP version, not the raw tape as it was
mixed before it hit the mastering room.

BILLBOARD: What are the most exciting technological events or
products on the horizon?

RAMONE: Well, being involved in the Latest experiments
in transmission of uncompressed audio via fiber-optic cable
with EDnet, I'm excited that it’s here. The next step will be
getting music to the labels in a safe, encoded-decoded format.
If Congress is worried about the satety of intellectual proper-
ty on the Internet, there are alot of rights that have to be dealt
with. The invention of this whole fiber-optic system gives us
the clue that we should encode all the rights information on the
disc so that when it’s broadcast, there’s a computer that reads
what time it was played, and the publishing and royalty infor-
mation. So that’s the technology that has to come. It has to be
agreed upon, but it’s a world-rights situation.

BILLBOARD: As you look ahead to the turn of the centu Y, any
thoughts on the future or reflections an the past?

RAMONE: I'm not a person who looks back and says, “Oh,
the good old days.” The good days arve now! It’s a lot more fun
now. There's a lot more interest in how you make the record,
how you prepare the record, what goes on between you, the
artist and the label.

The most important thing I can say is that I've been
extremely fortunate to be involved in so much great music,
and [ will keep trying to do things that are musically chal-
lenging. I'd like to pass this information over to people. 1t’s
not just being a teacher. It’s having an environment where you
create great records and you share that adventure later. I love
that the young people who are just starting have tremendous
faith in the fact that they can make it. They need (o be told
that they can make it.

I'm a private person, and the people I work with are pri-
vate, so what speaks for me is the work. I'm looking forward
to the next several years. I think they will be an incredible
musical experience for all of us. Il
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After all the beautiful music you’ve made,
they should change your name to
Phil Harmonic.
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1964 INERFRETE SRS
STAN GETZ/JOAO GILBERTO, GETZ/GILBERTO (Verve)
STAN GETZ/ASTRUD GILBERTO/JOAO GILBERTO, The ~ CHAIRMAN/CEO, SOIY A8 a0 TIQN '
Girl From Ipanema (Verve) o I came to know Phil Ramone well in working on the
LESLEY GORE, You Don’t Own Me (Mercury) . . . R
Goya Project in the 1980s and found him to have
| : 1965 ‘ RS , i
LESLEY GORE, Sunshine, Lollipops & Rainbows (Mercury) great curwosity about every aspect Of that project, not

QUINCY JONES, BRAND NEW BAG (Mercury) Just the production of its music. I was impressed by his
1966 knowledge of sound reproduction and his ideas
g:‘l}ﬁ,YF%%L&Fgl\g&g’\TII:E&S\;gﬁ;sglfﬁg‘:as regarding the recording of the score. Since that time,
The Billboard Salute %Eﬁgﬁ?ows' HIP HITS (Mereury) 5 ! Ramone has groun to ecome o promnent pr-
JONES/MEL LEWIS, THE JAZZ ORCHESTRA ucer of popular music, with many great recordings to

(Solid State) .. ’ . ‘ .
JIMMY McGRIFF, CHERRY (Solid State); THE BIG BAND his credit, among them recordings by Sony Music

(Solid State) artists. I am pleased to add my voice to the many others

1967 congratulating Phil Ramone on his distinguished
JANIS IAN, The Secret Life Of Eddie ]. Fink (Verve)

n QUINCY JONES, BIG BAND BOSSA NOVA (Mercury); career in music.
QUINCY JONES EXPLORES THE MUSIC OF HENRY
MANCINI (Mercury)
THE MONTFORT MISSION, YESTERDAY'S GONE
(Warner Bros.) PETER, PAUL & MARY, LATE AGAIN (Warner Bros.)

PETER, PAUL & MARY, ALBUM 1700 (Warner Bros.); I DIONNE WARWICK, Do You Know The Way To San Jose
Dig Rock & Roll Music (Warner Bros.); Leaving On A Jet (Scepter); Let Me Be Lonely (Scepter); PROMISES,
) ol Plane (Warner Bros.) PROMISES [soundtrack of the Broadway musical]
A Selectzve lzstmg Of records produced PROCOL HARUM, Whiter Shade Of Pale (Deram) (United Artists); Valley Of The Dolls Thzme [from the
and/or engmeered by Phll Ramone FRANK SINATRA, This Town/You Are There (Reprise) film] (Scepter)
DUSTY SPRINGFIELD, The Look Of Love [from Casino
Royale] (Colgems) 1969
BARBRA STREISAND, A Happening In Central Park THE BAND, THE BAND (Capitol)
ARTIST/GROUP, ALLBUM/Single (Label) (Columbia) QUINCY JONES, SMACKWATER JACK (A&M)
NILSSON, Everybody’s Talkin’ [from the Midnight Cowboy
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