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IN MUSIC NEWS 

Maverick Has 'Peace' Offering 

From Me'shell Ndegéocello 
SEE PAGE 13 
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WORLDVIEW '96: PIVOTAL MUSIC EXECS 

OFFER GLOBAL OUTLOOKS ON GROWTH 
Assessing The Marketplace: Industry Leaders Speak Out About 

Present And Future Strategies For Sustaining Growth 

BMG's Zelnick, Gassner Focus EMI's Jim Fifield Commits 
On Hi Tech, Int'l Industry Issues His Company To Intl Music 

BMG Entertainment is the New York -based enter- 
tainment division of privately held, Gütersloh, Ger- 
many -based media conglomerate Bertelsmann AG. For 

ZELNICK 

sAcaulieTinrn 

EMI Music is the worldwide music subsidiary of 
Thorn EMI PLC, a London -based company that will 
spin off EMI as a separate public company in an August 

GASSNER 

the fiscal year that ended June 30, 1995, its music sales 
were $3.8 billion, and its worldwide market share was 
14 %. Its major labels include Ariola, Arista, Private Mu- 

Wont? It teed on page 82) 

PolyGram's Alain Levy Stresses 
Attention To Industry's `Big Issues' 

PolyGram is a London -based entertainment conglom- 
erate that is 75% owned by Eindhoven, Netherlands - 
based Philips Electronics. Its worldwide music sales for 

LEVY 

Polytram 

the year that ended Dec. 31, 1995, were $4.7 billion, and 
its global market share -the highest for any record 
company -was 17 %. Operating income from music was 

(Continued on page 83) 

FIFIELD 

EMI 

stock offering. Global sales for EMI in the year that 
ended March 31, 1995, were $3.4 billion. Operating prof- 
it was $460 million. The company's worldwide market 

(Continued on page 83) 

Global Strategy Critical For Sony 

Executives Mottola And Bowlin 
As a worldwide company, Sony Music Entertainment 

is second only to PolyGram in terms of international mar- 
ket share. Sony may post a record performance when its 

MOTTOLA 

SONY 

BOWUN 

numbers for the fiscal year ended March 31 are an- 
nounced Wednesday (15). According to projections, the 
1996 results may best 1995's $5.6 billion by as much as 

(Continued on page 90) 

Righteous Babe's 
DiFranco Plugs In 

BY MARILYN A. GILLEN 

NEW YORK- Punk -folk master/ 
misfit Ani DiFranco is a woman on 
the verge of a nervous breakthrough. 

DIFRANCO 

Indie music's subcorporate high 
priestess has expanded her increas- 
ingly celebrated sound considerably 

(Continued on page 93) 

Gospo Centric Puts 

Faith In Franklin 
BY LISA COLLINS 

With pre- orders of more than 
400,000 units and extensive media ex- 
posure, Kirk Franklin's third album, 
"Whatcha Lookin' 4," may well have the 
biggest promotional campaign in the 
history of the gospel music industry. 

FRANKLIN 

GOSPO 
CENTRIC 

The Gospo Centric album, which 
dropped April 30, was recorded during 
a live performance in Dallas. It debuts 
on The Billboard 200 this week at No. 
23 and sold 36,139 units in its first week 
of sales, according to SoundScan. 

Bill Hearn, CEO of EMI Christian 
Music Group, which distributes Gospo 

(Continued on page 92) 
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The future is in NEW 

Trace 
EXCELLENCE -HA- 

KEEPS COMING. 

Are you 
ready7 

Today, the CD reigns. 

Tomorrow, who kicws? 
No problem. No matter where tomorrow's 

media leads you, you I find Trace is ready wit, 
the mastering aid replication technology you need. 

From magnetic media to CD to DVD and 
beyond, count on Troce to get you rolling in the 

latest digital format. Fo- movies, music, software 
and multimedia. 

No surprise For the past decade, the software 

publishing industry ha=_ relied on Trace for high- 

speed manufacturing hechnology. Today, we're 
leading the charge it CC and DVD - with sophis- 

ticated solutions all the way from mastering to 

replication. Trace has the advanced technology . 

process /facilities plann ig, training and on -going 

support you need to roll smoothly into the new 

digital media that lies ahead. 
Why wait? To ma<e the transition to your nex- 

digital format, call Trace today at (408) 441 -8040. 

© 1996 Trace Products, Inc. 1040 Eas Brokaw Rd., Son Jase. CA 95131-2309. Phone: 1- 800 -872 -2318 or 408 -441 -8040. FAX: 438. 441 -3399. Contact the Troce office nearest you: 

Europe N.I. (323) 281 -1055. Hong <ong (832) 24 -0- 0077. Ireland (353) 1825 -1355. Japan (813) 3668 -8781. Singapore (65) 741 -332. La ted IGngdom (441) 462- 484 -248. 

The Trace loco is a registered trademark of Troce Products, Inc. All rights reserved 
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No. 1 IN BILLBOARD 
VOLUME 108 NO. 20 

THE BILLBOARD 200 
* FAIRWEATHER JOHNSON 

HOOTIE & THE BLOWFISH ATLANTIC 

PG. 

88 

CLASSICAL 
* IMMORTAL BELOVED SOUNDTRACK SONY CLASSICAL 

37 

CLASSICAL CROSSOVER I 

* PAVAROTTI & FRIENDS FOR THE CHILDREN OF BOSNIA 137 
VARIOUS ARTISTS LONDON 

T COUNTRY 
* BORDERLINE BROOKS & DUNN ARISTA 

32 

P HEATSEEKERS 
* BOB MOULD BOB MOULD RYKODISC 
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JAZZ 
* NEW MOON DAUGHTER CASSANDRA WILSON BLUE NOTE 

36 

JAZZ / CONTEMPORARY 
* O'S JOOK JOINT QUINCY JONES OWEST 

36 

S. KID AUDIO 
* THE ARISTOCATS READ -ALONG WALT DISNEY 

51 

NEW AGE 
* THE MEMORY OF TREES ENYA REPRISE 

36 

POP CATALOG 
* LEGEND BOB MARLEY AND THE WAILERS TUFF GONG 

50 

R &B 
* THE SCORE FUGEES RUFFHOUSE 

25 

THE HOT 100 
* THA CROSSROADS BONE THUGS -N- HARMONY RUTHLESS 

86 

ADULT CONTEMPORARY 
* BECAUSE YOU LOVED ME CELINE DION 550 MUSIC 

76 

ADULT TOP 40 
* BECAUSE YOU LOVED ME CELINE DION 550 MUSIC 

76 

H 
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COUNTRY 
* MY MARIA BROOKS & DUNN ARISTA 

30 

T DANCE / CLUB PLAY 
* SUNDAY AFTERNOONS VANESSA DAOU KRASNOW 

27 
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DANCE I MAXI -SINGLES SALES 
* AIN'T NO NIGGA/ DEAD PRESIDENTS 

JAY -Z ROC -A -FELLA / FREEZE 

27 

LATIN 
* BASTA YA OLGA TANON WEA LATINA 

34 

R &B 
* THA CROSSROADS BONE THUGS -N- HARMONY Rui HLESS 

22 

RAP 
* THA CROSSROADS BONE THUGS -N- HARMONY RUTHLESS 

24 

ROCK / MAINSTREAM ROCK TRACKS 
* WHERE THE RIVER FLOWS COLLECTIVE SOUL ALTANnC 

77 
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ROCK / MODERN ROCK TRACKS 
* SALVATION THE CRANBERRIES ISLAND 

77 

TOP VIDEO SALES 
* BABE UNI DIST. CORP. 

65 

LASERDISCS 
* BRAVEHEART PIONEER ENTERTAINMENT 

66 
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MUSIC VIDEO 
* THE VIDEO COLLECTION: VOL II 

GARTH BROOKS CAPITOL VIDEO 

67 

RENTALS 
* SEVEN TURNER HOME ENTERTAINMENT 

64 

Nor 1 ON THIS WEEK'S UNPUBLISHED CHARTS 

BLUES 
* LEDBETTER HEIGHTS KENNY WAYNE SHEPHERD GIANT 

CONTEMPORARY CHRISTIAN 
* WHATCHA LOOKIN' 4 

KIRK FRANKLIN AND THE FAMILY GOSPO CENTRIC 

GOSPEL 
* WHATCHA LOOKIN' 4 

KIRK FRANKLIN AND THE FAMILY GOSPO CENTRIC 

THE BILLBOARD LATIN SO 
* DREAMING OF YOU SELENA EMI LATIN 

REGGAE 
* BOOMBASTIC SHAGGY VIRGIN 

WORLD MUSIC 
* TIERRA GITANA GIPSY KINGS NONESUCH 

R -Rated Titles Go Direct To Sell- Through 
Demographics Key To Success Of Nonfamily Films 

BY EILEEN FITZPATRICK 

LOS ANGELES -Based on the success of 
"Waiting To Exhale," retailers are ready for 
more nonfamily movies to be released direct- 
ly to sell- through, but most studios are reluc- 
tant to break out beyond PG -13 product. 

"The sell- through market has matured 
enough to look at a different genre," says 
MCA/Universal Home Video senior VP of 
marketing and sales Andrew Kairey, "but 
there's not a blanket position." 

Although retailers are comforted by the 
sales of "Waiting To Exhale," the 20th Cen- 
tury Fox Home Entertainment title exhibit- 
ed some unique marketing elements that en- 
hanced its sell -through potential. 

First on the list was the title's appeal to 
women, who purchase the most videos. 

Second, the title's Arista soundtrack has 
sold more than 4 million units, according to 
SoundScan, and went to No. 1 on The Bill- 
board 200 upon its release in December. 
"Waiting To Exhale" is No. 13 on The Bill- 
board 200 this week. 

Released April 23, the video came into 
stores without any major competition at a 
time when retailers were hungry for a new ti- 
tle. Its cast, featuring Whitney Houston, and 
the fact that it is based on Terry McMillan's 
best -selling novel, sealed the deal. 

All things considered, "Waiting To Ex- 
hale" exhibited all of the marketing elements 
of a family film, except for the fact that it is 
rated R. 

The film focuses on the tumultuous lives 
and loves of four upper -class black woman 
living in Tucson, Ariz., with a heavy dose of 
male- bashing. 

"The film proved that it had 100% appeal 
to women," says Fox president Bob DeLellis, 
"and you don't sell that many albums or 
books without having a crossover demo- 
graphic." 

According to DeLellis, the video has sold 
through more than half of its initial shipment 
of 4 million units (Billboard, May 11). Indus- 
try sources expect the title to net out at 4 mil- 
lion units. 

Fox is one of the few studios to release 
nonfamily films directly to sell -through. In 
1992, the supplier had a surprise hit with 
"Speed," which DeLellis says skewed toward 
a female audience even though it was an ac- 
tion film. 

Family king Buena Vista Home Video 
jumped out with the R -rated "Pretty 
Woman" in 1990. Although the film has sold 
more than 6 million units and is a staple cat- 
alog item, the supplier has not released an- 

other nonfamily, direct -to- sell -through title 
since. 

But not every nonfamily sell- through title 
has been a winner. 

Warner Home Video released "The Fugi- 
tive" in 1994 with limited success. Most ob- 
servers say the title, starring Harrison Ford 
and Tommy Lee Jones, failed because it 
didn't appeal to women. The supplier has 
also stuck to placing family films or 
megahits, such as "Batman Forever," on its 
sell -through schedule. 

However, dealers say they are "missing 
opportunities" on some nonfamily titles be- 
cause suppliers aren't willing to take the sell - 
through risk. 

As examples, they cite MGM/UA Home 
Video's "GoldenEye," which hits stores 
May 21, and "The Birdcage," which is likely 
to be released at rental pricing later this 
summer. 

"They could have done just as well with 
`GoldenEye' at sell -through because of the 
entire James Bond collection," says Reel 
Collections video buyer Angie Woodward. 
"But I guess we'll have to wait until Christ- 
mas for the repricing." 

Suncoast Motion Picture Co. president 
Gary Ross agrees that "GoldenEye" could 
have been a winner at sell -through. 

"I understand it's a close decision for a 

studio," says Ross, "but especially with the 
cross -promotional opportunities with the 
catalog, the title could have done seven times 
the rental numbers." 

"The Birdcage," which has grossed $112 
million at the box office, is a natural sell - 
through candidate. However, industry ob- 
servers say the comedy's gay theme will kill 
its sales potential. 

"It's a big barrier to get a crossover audi- 
ence with all of the homosexual innuendos," 
says one executive. 

But some dealers disagree. "I think `The 
Birdcage' would do OK, because it's a come- 
dy," says U.S. Video COO Bob Perrine. 

A leading grocery -store rackjobber, U.S. 
Video distributes mainly family films. Super- 
markets, the primary growth area for sell - 
through product, have typically resisted tak- 
ing in R -rated product. But, Perrine says, 
that attitude is changing. 

"If you asked a supermarket what their 
preference is, they want family, but R -rated 
movies do sell, as evidenced by catalog 
sales," he says. 

Perrine says that as long as the packaging 
isn't explicit and the quantities aren't too 
deep, supermarkets will carry racy product. 

"Not everything a supermarket carries is 
wholesome product," Perrine says. "Some - 

(Continued on page 93) 

Music Retailers Organizing 
Troops In Record -Club Battle 
NEW YORK -The music retail initiative 
to take legal action against record clubs 
remains on hold while its organizers con- 
tinue to try to woo those chains that have 
yet to commit to the effort. 

Sources say that most record retailers 
agree that they should take some kind of 
legal action against record clubs, al- 
though some are more eager to do so than 
others. 

A report in the May 7 Hollywood Re- 
porter says that the Musicland Group is 
refusing to take part in the lawsuit. Mar- 
cia Appel, VP of music marketing and cor- 
porate communications for the Minneapo- 
lis -based company, declines to comment. 
Other sources, however, characterize Mu- 
sicland's stance on the matter as undecid- 
ed. They say that Musicland is not alone 

on that issue, as a couple of other large 
chains have yet to state their positions. 

Nonetheless, sources say there is suffi- 
cient support from other merchants that 
some form of action will be taken by the 
group of retailers. 

Record retailers began to think about a 
lawsuit after years of having their com- 
plaints about record clubs fall on deaf ears 
at the labels. Retailers say that record 
clubs devalue music, through offers such 
as those promising "12 CDs for the price 
of one." Also, they say that record clubs 
have an unfair advantage in that they pay 
less than half of what retailers pay for 
CDs. Record -club executives defend their 
business, saying that they provide incre- 
mental sales for the industry. 

ED CHRISTMAN 

T H I S W E E K I N B I L L B O A R D 

DIVERSITY CRUCIAL TO MUSIC INDUSTRY 
Tommy Boy Records chairman Tom Silverman examines the need 
for diversity in the relationships between retail and major and indie 
labels. See Commentary for details. Page 6 

A HIT STRATEGY IN ASIA 
With compilations of hit singles selling strongly throughout Asia, 
major record companies are pursuing opportunities to increase 
their shares of the market. Far East Bureau Chief Geoff Burpee has 
the story. Page 41 
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Fox Music Reorganizes 
Int'l Publishing Rights 
BY IRV LICHTMAN 

NEW YORK -In a move it says 
adopts the regionalized licensing 
philosophy of its sister film and 
home entertain- 
ment units, Fox 
Music Publishing 
has made broad 
changes in its 
global represen- 
tation. 

Fox has had li- 
censing arrange- 
ments with EMI 
Music Publishing 
in most major markets since 1990, 
and EMI Music retains rights for 
Northern Europe, including the 
U.K./Ireland, Scandinavia, France, 
Germany, and the Benelux, while 
the rights shift to Warner /Chappell 
Music in Southeast Asia and Latin 
America. In Japan, the licensee is 
now Fujipacific, while the licensee in 
Australia is Festival Music, one of 
the properties owned by Fox parent 
News Corp., which is headed by Ru- 
pert Murdoch. In South Africa, Fox 

MENNELLA 

is now represented by peermusic. 
Back on the Continent, Fox has 

made a deal for representation in 
Spain and Portugal with indepen- 
dent Clippers Edicionas Musicales. 
However, in Italy, where there is a 
particularly strong demand for film 
and TV music, Fox is setting up its 
own operation. 

While recognizing that Fox is 
"bucking the trend" toward single - 
company worldwide licensing deals 
in music publishing, Mary Jo Men - 
nella, Los Angeles -based VP /GM, 
says that in following the regional- 
ized philosophy of its sister units, 
Fox has achieved a "desirable mix of 
having the two largest music pub- 
lishers represent us, as well as 
strong independents." 

Under the arrangement with EMI 
Music, she adds, a "more direct line 
of communication has been estab- 
lished." 

In addition to the roster of licens- 
ing changes, Fox Music has renewed 
its global licensing arrangement 
with Warner Bros. Publications, the 

(Continued on page 92) 

There's ` Nothin' Like The Reel Thing' 
Billboard Launches Soundtrack Column 
NEW YORK -Billboard is launch- 
ing a biweekly column dedicated to 
covering the rapidly growing market 
for soundtracks and film scores. The 
column, "Nothin' Like The Reel 
Thing: Sound- 
track & Film 
Score News," is 
edited by Bill- 
board contributor 
David Sprague 
and debuts this 
week on page 55. 

Sprague is a 
New York -based 
freelancer who 
regularly contributes to Billboard, 
Rolling Stone, Request, and Inter- 
view. He also serves as deputy editor 
of the "Trouser Press Guide To '90s 
Rock." 

Sprague holds a bachelor's degree 
in journalism from New York Uni- 

SPRAGUE 

versity and was editor of Creem 
from 1987 -1988. 

"David Sprague is a talented and 
resourceful entertainment- industry 
reporter," says Billboard editor in 
chief Timothy White, "and his role in 
this dramatic expansion of our 
soundtrack coverage is a key one. 
His love of film and music, as well as 
his great curiosity about the explod- 
ing overlap of these two creative 
fields, will ensure that Billboard's 
readers have an exciting edge infor- 
mationwise." 

The soundtrack column will ex- 
plore activity in the burgeoning ar- 
eas of film and theatrical scores and 
soundtracks, with news on upcoming 
releases and unique marketing 
strategies. 

Sprague will continue to write for 
Billboard and other publications on a 
freelance basis. 

Edel America Uses Soundtracks 
As On Ramp Into U.S. Market 

BY DOUGLAS REECE 

Neophyte label Edel America Re- 
cords, which released soundtracks for 
"The Birdcage," "Diabolique," "A 
Family Thing," and "Mulholland 
Falls" in April, is hoping these pro- 
jects will become building blocks for 
future endeavors outside the sound- 
track business. 

The label, which is the newest divi- 
sion of Hamburg -based independent 
label edel co., was established in Sep- 
tember 1995 and is based in New York. 

Jonathan First, chief of Edel Ameri- 
ca, says the company went the sound- 
track route to establish itself in the 
recording community with minimal 
risk. 

"We thought targeting some of the 
bigger- budgeted Hollywood films 
would be a great way to build our pro- 

file," says First. 
"Instead of pouring money into a 

baby band and marketing from 
scratch," he adds, "we're able to work 
with a built -in promotional budget and 
get in the game right off the bat." 

First says that the label's directive 
to license and sign U.S. acts for world- 
wide distribution will be enhanced by 
promoting those acts on soundtracks. 

Edel America also holds interest in 
Curb Edel Entertainment, a 
Nashville -based joint venture between 
Curb Records and Edel America, 
which has released albums in the U.S. 
from such acts as Fun Factory. 

First says edel co.'s solid interna- 
tional reputation and its ownership of 
manufacturing plants make it an at- 
tractive business partner for studios 
looking for quick payment and turn - 

(Continued on page 93) 

Record Crowds At 7th Billboard Latin Confab 
Industry Health Evident In Upbeat Mood, Performances 

BY JOHN LANNERT 

MIAMI- Though many Latino record 
executives have been fretting lately 
about uncertain conditions in the U.S. 
Latino record market, the mood at 
Billboard's seventh annual Interna- 
tional Latin Music Conference, held 
April 29 -May 1 at the Hotel Inter -con- 
tinental here, was upbeat. 

The conclave, which drew a record 
500 attendees, featured performances 
by 23 signed and unsigned acts, three 
industry panels, and a keynote address 
by Ralph Peer II, CEO /chairman of 
music publisher peermusic. 

The conference ended with Bill- 
board's third annual Latin Music 
Awards, hosted by actor Michael de 
Lorenzo. More than 1,200 spectators 
were on hand at the Gusman Center 
for the Performing Arts to see Gloria 
Estefan, Jose Feliciano, and Juan 
Gabriel receive special awards during 
the 2' /z -hour program. 

Prior to the kickoff of the confer- 
ence -the longest- running confab of 
its kind -many industry players 
voiced their concern that the continued 
expansion of the U.S. Latino record 
market would be shunted by the shaky 
economic health of U.S. retail chains. 

Other executives, however, were 
heartened by the fact that acts were be- 
ing broken. Indeed, several of the con- 
ference's showcase performers, includ- 
ing Bobby Pulido, Shakira, DLG, and 
Soraya, are upstart artists who have 
achieved significant chart success. 

Another positive development, said 
some industryites, was the possibility 
that the Recording Industry Assn. of 
America would form a committee that 
will oversee the publication of official 
sales data of the U.S. Latin market. 
The timely divulgence of official 
record -sales information in the U.S. 
was a topic that Peer addressed during 
his keynote speech. 

"It is shameful that the RIAA does 

Waltzes With Love. Violinist André Rieu and Mercury Holland executives 
stopped by the New York office of PolyGram Classics & Jazz to celebrate the 
U.S. release of his album "From Holland With Love, Waltzes I've Saved For You." 
A crossover success in Europe, the album spent 52 weeks atop the charts in the 
Netherlands. Pictured, from left, are Jan Corduwener, managing director, 
Mercury Holland; Rieu; Stuart Pressman, director of marketing, PolyGram 
Classics & Jazz; and Marcel Gelderblom, manager of international development, 
Mercury Holland. In front is Suzanne Ford, manager of publicity and promotion, 
Philips Classics. 

CSN &Y Sued By Former Drummer 
Claims $200,000 In Back Royalties 

BY EILEEN FITZPATRICK 

LOS ANGELES- Former Crosby, 
Stills, Nash & Young drummer Dallas 
Taylor has filed a lawsuit against his 
former bandmates, claiming they owe 
him at least $200,000 in back royalties. 

The lawsuit, filed April 23 in Los 
Angeles Superior Court, says Taylor 
entered into an oral agreement with 
David Crosby, Stephen Stills, Graham 
Nash, and Neil Young for songwriting 
and performance services in 1969. 

Although Taylor has received a por- 
tion of his royalties, the payments 
stopped on or about the time of the 
publication in 1994 of his tell -all book 
"Prisoner Of Woodstock," the lawsuit 
claims. 

In the book, Taylor offers what he 
called an insider's look at the band 
members' -as well as his own -al- 
leged drug and alcohol abuse during 
his tenure with the group in the late 
'60s and '70s. 

The lawsuit claims that Crosby, 
Stills, Nash, and Young have taken of- 
fense at their portrayal in the book and 
"have elected and decided not to con- 
tinue paying Taylor the amounts re- 

quired under the agreement." 
"They were peeved at some of the 

accounts in the book," says Taylor's at- 
torney, Mark A. O'Brien, "and some 
felt they were portrayed in an unflat- 
tering light." 

Taylor, who now works as a sub- 
stance abuse counselor, is writing a 
screenplay based on "Prisoner Of 
Woodstock." He has suffered various 
health problems as a result of his drug 
and alcohol addictions, and, like for- 
mer bandmate Crosby, underwent a 
liver transplant in 1990. In order to 
raise funds for the operation, CSN &Y 
played a benefit concert for Taylor. 

The lawsuit claims that CSN &Y 
took advantage of Taylor's health and 
financial problems to avoid paying 
royalties. It also says that his business 
and financial manager mishandled 
tens of thousands of dollars from the 
musician. 

The lawsuit claims that because of 
"the music defendants' awareness of 
Taylor's problems and incompetence 
to handle his own affairs, [they] elect- 
ed not to continue paying Taylor." 

Taylor has songwriting and perfor- 
(Continued on page 91) 

not take enough interest to produce 
statistics for the U.S. Latin market," 
said Peer. "I'm told that progress is be- 
ing made on this front, and it is wel- 
comed." 

Peer also observed that the infra- 
structure of the publishing industry 
needs to be upgraded, saying, "The 
first improvement we need in our in- 
frastructure is enforcement of existing 
piracy and copyright laws." 

Peer also called for a resolution of an 
ongoing imbroglio in Mexico caused by 
the suspension of performance rights 
payments to Mexican publishers by 
Mexican authors rights society SACM. 

Saying that he expects the Latino 
record industry to increase in size, 
Peer added that vital fuel for this am- 
plified market would come from "rock 
en español" bands. "We see [rock en 
español] as ... a way to connect with 
new generations," said Peer. 

The three industry panels sported 
(Continued on page 93) 

Pete Astudillo 
Leads BMI Latin 
Music Awards 

BY RAMIRO BURR 

SAN ANTONIO, Texas -Singer/ 
songwriter Pete Astudillo emerged as 
the big winner of BMI's third annual 
Latin Music Awards held here April 25 
at the Plaza San Antonio Hotel. The 
ceremony honored top Latin songwrit- 
ers and music publishers. 

Astudillo co-wrote BMI's Latin song 
of the year, "Bidi Bidi Bom Bom," with 
the late Selena Quintanilla -Pérez, bet- 
ter known as Tejano /pop superstar Se- 
lena. In addition, Astudillo, who 
records for EMI Latin, was named 

songwriter of the 
year, along with 
Juan Luis Guerra. 
They earned three 
awards apiece to tie 
for the honor. 
Among Astudillo's 
award -winning 

songs were "Si Una Vez" and "Amor 
Prohibido," the latter of which earned 
a Latin Music Award and a BMI Pop 
Music Award in 1994. 

The award for Latin publisher of the 
year went to peermusic, which notched 
four winning songs. It was the third 
time the Los Angeles -based publisher 
received the accolade. 

BMI president /CEO Frances W. 
Preston hosted the program at which 
citations of achievement were given to 
writers and publishers of the 55 songs 
most performed on U.S. radio and TV 
in 1995. A special citation was present- 
ed to the family of Selena in honor of 
her contributions to the popularity of 
Tejano music. 

Following are the winning songwrit- 
ers and publishers at the BMI 1996 
Latin Awards: 

"A Pesar De Todo " -Nelson Ned; Irmaos 
Vitale SA., Multitune Inc. 

"Amor Perdóname " -Javier Galván, 
José Rosario; Pig Haus, Sony Latin. 

"Amor Probibido" -Pete Astudillo, A.B 
Quintanilla III; AQ Three, EMI -Blackwood, 
Peace Rock. 

"Anoche Soñe Contigo" -Mateo Camar- 
go; peermusic. 

"Bidi Bidi Born Born"-Pete Astudillo, 
Selena Quintanilla -Pérez; Fat And Funky, 
Peace Rock. 

"Cariñito De Mi Vida "- Héctor Z. As- 
camilla; Betito Music. 

(Continued on page 68) 
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Commentar 
Preserving Diversity In The Music Biz 

All things by immortal power 
Near or far 
Hiddenly 
To each other linked are, 
That thou cant not stir a flower 
Without troubling a star. 

-Francis Thompson 

BY TOM SILVERMAN 

The science of ecology describes the com- 
plex interrelationships among all things, liv- 
ing and nonliving. As our world becomes 
more complex and technologically sophisti- 
cated, it becomes more and more evident 
that you can't do "one thing." Every action 
creates a cascade of events, so that an event 
that seems "good" from close range may be 
"bad" from a distance. 

The analogy holds for the music industry, 
in which the new economics of music retail 
are pushing retailers into critical condition, 
with many on the brink of bankruptcy. Even 
before last Christmas, many independent 
labels were flooded with returns. Accus- 
tomed to returns in single -digit percent- 
ages, many small indies saw their returns 
shoot up to 25 % -50 %, putting their business 
in perilous condition. 

How the current ills of retail and the prob- 
lems of independent labels are interrelated 
will be a major topic of discussion at the 
National Assn. of Independent Record Dis- 
tributors and Manufacturers Convention, 
which begins May 22 in Baltimore. 

In ecology, the Eltonian pyramid is used to 
model energy relationships of an ecosystem, 
such as the number, size, or biomass of organ- 
isms. It is most often shown tracking bio- 
mass, with plants at the bottom, herbivores 
on top of that, and two or three levels of con- 
sumers, led by eagles, tigers, and great white 
sharks at the top of the pyramid. "Top car- 
nivores are predestined by their perch at the 
apex of the food web to be big in size and 
sparse in numbers. They live on such a small 
portion of life's available ener- 
gy as always to skirt the edge 
of extinction, and they are the 
first to suffer when the 
ecosystem around them starts 
to erode," said naturalist 
Edward O. Wilson in "The 
Diversity Of Life." 

Using 1995 SoundScan 
numbers, we can create our 
own Eltonian pyramid for 
music biomass (in our case, 
sales) and contrast that with 
music diversity (number of 
titles released). Looking at 
these (see graphic), we can 
see that only 148 titles, or 
0.5% of all current titles 
released in 1995, accounted 
for more than half (56.5%) of 
the year's total sales, while 
90.5% (26,629 titles) claimed 
6.9% of sales. 

Another analysis of the 

21% of sales came from the independents' 
66% of titles. Though the majors still repre- 
sent the bulk of music sales, independent 
labels are responsible for the sturdy founda- 
tion of diversity that gives the music -business 
ecosystem its stability. 

In addition to the large indie labels that 
compete for big sales at the top of the pyra- 
mid, such as Disney, Epitaph, Relativity, Pri- 
ority, Tommy Boy, and a few others, NAIRD 
represents more than 700 small labels that 
specialize in blues, bluegrass, classical, jazz, 
dance, world, Celtic, women's, reggae, new 

`The current ills 
of retail and the 
problems of 
independent 
labels are inter- 
related' 
Tom Silverman is chair- 
man of Tommy Boy 
Records. 

age, Native American, spoken word, chil- 
dren's, and other categories of music in which 
many releases sell fewer than 3,000 copies, 
as counted by SoundScan. 

The big buyers of this cornucopia of musi- 
cal diversity are the large music stores, which 
stock a wide selection of titles, usually more 
than 30,000. They carry these titles even 
though many of them might move only one or 
two copies a year; the reasoning is that the 
wide selection makes the stores a special 
music destination where consumers can "get 
anything." 

These stores have had to lower their prices 
on fast -turning hits due to the incredible 
downward trend that has reduced the aver- 
age consumer price of CDs in America by $2- 
$3 since 1993. Meanwhile, store and product 
costs have increased. In lowering prices to 

selections, mostly from the independent com- 
munity, as well as deep catalog from the 
majors. 

When mass merchandisers and electron- 
ics retailers began cutthroat music discount- 
ing, everyone hailed it as a boon to the con- 
sumer. No one expected discounting to affect 
the diversity of music choices available to the 
consumer. If you follow this subtle web of 
interconnected events into the future, where 
might this cascade of events lead us? 

More nonmusic stores, such as the 
Nature Company and Natural Wonders, car- 
rying music that traditional music chains 
won't stock. 

A faster move toward direct -to- consumer 
delivery in "virtual" online stores, which can 
carry hundreds of thousands of titles at prac- 
tically no inventory cost. 

The growth of specialty music clubs and 
other catalog mail -order business. (The Book 
of the Month Club, for instance, has just 
launched One Spirit, a new age music, book, 
and video club.) 

The growth of specialty niche -focused 
independent retailers. 

The business has already split into two sec- 
tors: the hits and everything else. The hits 
have effectively been transformed from 
unique musical offerings into a commodity by 
the deep discounters driving consumers to 
shop for the best deal. The musical ecosys- 
tem has to relieve the pressure on hits to 
carry the bulk of the sales. The natural trend 
will be toward further market segmentation, 
creating more sales for a greater array of 
titles than what we see at present. 

The current cuts in deep retail inventory 
notwithstanding, the health of the indepen- 
dent sector is undeniable. The independent 
album market share has nearly doubled, from 
11.6% in 1992 to 21.5% today, despite the 
majors' incessant harvesting of the most suc- 
cessful independent labels and artists. While 
the number of major- distributed releases 
(selling more than 100 units) was up 15% 

from 1993 to 1995 (5,091 -5,850), 
independent releases increased 
by nearly 100% (5,989- 11,274). 

In his Media Madness mar- 
keting newsletter, Garry Wall 
predicted a few weeks ago that 
"independents will continue to 
increase their market share. 
Independents will break more 
new artists and trends. Inde- 
pendents will be more prof- 
itable pound for pound. More 
industry talent will bolt from 
the big guys into independent 
operations." 

Naturalist Wilson said, "Bio- 
diversity is our most valuable 
but least appreciated resource." 
The same can be said for musi- 
cal diversity. TV and the press 
bombard the public with the 
images of Hootie & the Blow- 
fish, Coolio, and Mariah Carey 
but pay scant attention to the 

UNIT SALES NUMBERS 

250,000 and more 

(1995 SALES IN MILLIONS) 

OF ALL SALES 

25.000.249.999 

5,000. 24,999 

(TITLES RELEASED IN 1995) 

0.0 OF ALL TITLES RELEASED SOURCE: 
SOONDSCAN 

A comparison of current releases, left, with U.S. album sales, right, last 
year shows that the top 148 albums last year accounted for nearly 60 %, 
or more than 116 million units, of all album sales in 1995. The vast major- 
ity of the year's releases, bottom left, sold 5,000 copies each, taking a 
6.9% share of the sales pyramid. 

year's total releases and sales 
figures reveals that of the 26,629 current 
titles released in 1995, 17,124 sold at least 100 
units; of those, only 5,850, or just over one- 
third, were released by the six major -dis- 
tributed companies. The other two -thirds 
were released and distributed by indepen- 
dents. Conversely, 79% of all sales were gen- 
erated by the majors' 34% of titles, while only 

remain competitive with severe discounters, 
the stores' profitability has been wiped out, 
and they are forced to look at any and all 
ways to cut costs to stay profitable. The first 
reaction to this situation is to reduce inven- 
tory; namely, the inventory of records that 
sell only a few copies a year. What kind of 
records are these? The most eclectic, diverse 

plethora of important but low - 
selling titles by blues, world music, and blue- 
grass artists. NAIRD endeavors to encour- 
age the celebration of music diversity, 
regardless of sales. Independent labels rep- 
resent a veritable rainforest of musical diver- 
sity without which the profitable major label 
and major retailer music machine would 
rapidly become extinct. 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036 
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Administration Puts China On Deadline 
Pirate CD Factories Must Be Closed In One Month 

BY BILL HOLLAND 

WASHINGTON, D.C. - Although no 
formal announcement has come from 
the U.S. Trade Representative's of- 
fice, highly placed sources here say 
that the Clinton administration has 
decided to give the People's Republic 
of China one month to close pirate 
CD factories and stem other viola- 
tions of its 1995 trade agreement 
with the U.S. 

Sources say that on Wednesday 
(15), the U.S. will publish a list of im- 
ports from China that will be hit with 
heavy U.S. tariffs. China will then 
have about one month to close down 
plants that churn out pirated CDs, 
laserdiscs, computer software, and 
other products. 

Restaurant -Fee 

Battle Continues 

At House, Senate 
BY BILL HOLLAND 

WASHINGTON, D.C. -Sparks flew 
on Capitol Hill May 8 as members of 
the House Small Business Subcommit- 
tee argued over whether or not per- 
forming right societies ASCAP and 
BMI are gouging restaurateurs, bar 
owners, and religious broadcasters 
with unfair music licensing fees. 

At issue was long -pending bill H.R. 
789, introduced by Rep. James Sensen- 
brenner, R -Wis., which would exempt 
such establishment owners from hav- 
ing to pay fees for so- called "incidental" 
radio and TV background music played 
for the enjoyment of customers. The 
bill is being driven by the powerful Na- 
tional Restaurant Assn. 

Officials from the performing right 
groups were prepared for criticism 
from members of the subcommittee, 
since small- business lobbyists from the 
NRA consider many of the members of 
the subcommittee to be legislative al- 
lies. 

The hearing was called by Rep. Bill 
Zeliff, a Republican representing New 
Hampshire's 1st Congressional Dis- 
trict. Zeliff was once president of the 
New Hampshire Lodging and Restau- 
rant Assn. and owns a restaurant in the 
state. He characterizes the music li- 
censing fees as a "scam." He is running 
for governor this year. 

The pending bill, which has 170 co- 
sponsors in the House, doesn't even 
come under the jurisdiction of the sub- 
committee; rather, it is under the Judi- 
ciary Committee's Intellectual Proper- 
ty Subcommittee. 

Rep. Jan Meyers, R -Kan., chair- 
woman of the subcommittee, character- 
ized the small businesses that must pay 
fees for using so- called "background 
music" at their establishments as "vic- 
tims of a multiple - dipping music indus- 
try." She went on to explain that, under 
the bill, restaurant and taverns owners 
would have to pay for music that broad- 
casters have already paid to use. 

Rep. Sonny Bono, D- Calif., who has 
experience in songwriting and restau- 
rant ownership, attempted to explain 
to the other members that "just be- 
cause a radio station pays for use of 
the songs, it doesn't mean that some- 
body who has a restaurant can come 
along and play that music and pirate it. 
That's not how it works." 

(Continued on page 87) 

If China doesn't live up to provisions 
of the agreement, the administration 
will move ahead with plans to impose 
$2 billion in trade sanctions -a point to 
be driven home to Chinese officials 
when Deputy U.S. Trade Representa- 
tive Lee Sands delivers an ultimatum 
in Beijing this weekend. 

According to insiders here and in 
Beijing, Chinese officials have already 
begun threatening countermeasures. 

Even though the official announce- 
ment on sanctions is forthcoming, 
Representative Nancy Pelosi, D.- 
Calif., introduced a bill that would re- 
quire the administration to impose 
sanctions if the problem is not cleared 
up quickly. 

Hilary Rosen, president of the 
Recording Industry Assn. of America, 
says the legislation should serve as a 
clear signal that Congress will not 
permit the continued theft of U.S. in- 
tellectual property in overseas mar- 
kets. Rosen notes that the RIAA fully 

endorses the draft legislation. 
China's foreign ministry spokesman, 

Shen Guofang, quoted in the May 8 is- 
sue of The Financial Times, warned 
that such a threat would have a 
"tremendously detrimental effect on 
the U.S. business interests in China. In 
China, we have a saying: `to take up a 
rock and smash one's foot.' " 

Chinese officials began warning of 
retaliation last month, when RIAA 
representatives visited the nation. 
"They told us that several times, face 
to face," says Neal Turkewitz, RIAA 
VP international. 

According to industry estimates, 
nearly three dozen factories in Chi- 
na crank out more than 150 million 
music CDs and CD -ROMs annually, 
despite the milestone trade agree- 
ment with the U.S. signed last year 
(Billboard, March 11, 1995). U.S. 
copyright losses to piracy in China 
total $2.3 billion annually (Billboard, 
April 27). 

Cash Value. Singer /songwriter Rosanne Cash, right, recently stopped by 
Capitol Records' Hollywood, Calif., office to perform for staffers including 
president /CEO Gary Gersh, left. Her latest album, "10 Song Demo," marks 
her debut for the label. Cash is planning to embark on a 10- to 12 -city tourin 
June. 

IFPI: '95 Piracy Stable; 
Russia And China Cited 

BY JEFF CLARK -MEADS 

LONDON -The volume of world piracy 
was virtually unchanged last year, but 
the patterns of illicit sales around the 
globe are continuing to shift. 

Figures released May 9 by interna- 
tional labels body IFPI estimate total pi- 
rate sales last year at $2.1 billion -com - 
pared with an estimated $2.2 billion in 
1994 -and cite Russia as the world's 
largest pirate market China, which has 
been the object of the legitimate indus- 
try's deep concern for the past 12 
months, is said to account for 40% of all 
sales of pirated CDs worldwide, and 
IFPI attributes a slight fall in volume 
there solely to pressing plants using 
their resources to manufacture greater 
numbers of video CDs and CD -ROMs 
instead of audio discs. 

In its good news, the organization 
notes a 40% decline in CD piracy in the 
U.K., a halving of pirate cassette sales in 
Korea, and reductions in Thailand, 
Poland, and the United Arab Emirates. 

IFPI estimates that in 1995, a total of 
954 million unlicensed units were sold: 
866 million cassettes, 84 million CDs, 
and 4 million vinyl albums. 

The organization declines to make di- 
rect comparisons with 1994, as many of 
that year's figures have been reassessed 
in the light of later information. Howev- 
er, its analysts feel that the size of the 
problem remains constant, though the 
concentrations of illicit activity do 
change. 

IFPI points out that, according to its 
current estimates, one in five of all 
records sold worldwide is unauthorized. 
A statement adds, "Bulgaria, Romania, 
and Russia all continue to have very high 
levels of piracy. 

"Russia is now the largest pirate mar- 
ket in the world, with pirate sales of 222 
million units worth $363 million. The ex- 
port of pirate CDs from Bulgaria (esti- 
mated at 10 million) continued through- 
out the year. 

"At 32 %, domestic piracy in Italy is 
the highest in western Europe and ac- 

Senate Protects Library Of Congress 
Downsizing Recommended In Government Review 

BY BILL HOLLAND 

WASHINGTON, D.C. -Senate lead- 
ers have rejected recommendations 
from the General Accounting Office 
that the Library of Congress abandon 
its centuries -old mission to acquire 
and preserve "a universal collection of 
knowledge and creativity" available to 
all Americans. 

Law makers took under advisement 
many of the GAO's other suggestions 
for better performance and services at 
the library, however. The recommen- 
dations were made during a hearing 
May 7. 

Congress had asked for a GAO man- 
agement review following criticism of 
the library's unwieldy management 
practices. Complaints included 
charges of haphazard maintenance of 
its collections and inadequate services. 

The Copyright Office, which admin- 
isters federal protection of U.S. sound 
recordings and other intellectual prop- 
erty, is part of the library but avoided 
most of the criticism. 

The GAO review used the results of 
studies conducted by management 
consultant firm Booz -Allen and ac- 
counting firm Price Waterhouse. The 

Booz -Allen analysis did not address 
whether the Copyright Office should 
remain part of the library or be moved 
to the Commerce Department's 
Patent and Trademark Office. Copy- 
right registration fees would soar if 
the office were relocated, officials 
warned. 

However, reduced budget alloca- 
tions could hinder the Copyright Of- 
fice's plans to embrace the digital age, 
so the surprisingly positive reception 
by law makers buoyed Library of Con- 
gress officials at the hearing. 

The Copyright Office is poised to 
implement an automated registration 
system that will include electronic de- 
posit of works and online access to 
copyright -ownership information. 

At the hearing, Sen. Mark Hatfield, 
R -Ore., chairman of the Joint Commit- 
tee on the Library of Congress, said he 
agreed with James Billington, the Li- 
brarian of Congress, that the congres- 
sionally funded institution should con- 
tinue "on course." 

Billington said that "a substantial, 
universal collection in one location is 
more cost -effective for the American 
people." He added that abdicating the 
library's position as a national reposi- 

tory and decentralizing its collections 
and services to the public (including 
cataloging, storage, electronic access, 
and delivery), as the review recom- 
mended, would be unworkable and in- 
effective. 

Hatfield said Congress should "put 
up or shut up" during upcoming li- 
brary budget hearings. 

"It seems inconceivable that the 
world's largest and most varied record 
of human knowledge -in effect, 
America's strategic information re- 
serve- should be pulled apart and 
scattered as America is entering the 
information age," Billington told law 
makers, adding that even under bud- 
get restrictions, the library "is doing 
more with less." 

Library officials agreed with many 
of the findings in Price Waterhouse's 
review of the library's fiscal- manage- 
ment practices. 

In addition to its massive book and 
manuscript collections, the library in 
the past few decades has become a na- 
tional repository in the fields of music, 
art, and entertainment. The library's 
motion picture, broadcasting and 
sound recording division, the largest 

(Continued on page 87) 

counts for almost half of pirate sales in 
the region." 

As for Latin America, IFPI says, "In 
general, levels of cassette piracy remain 
very high, accounting for some 70% of 
cassette sales, while CD piracy is an in- 
creasing problem." 

The IFPI statement does not address 
the widely felt disappointment at the 
lack of anti -piracy progress in China 
(Billboard, May 11), but simply notes 
that 48% of cassettes and 88% of CDs 
sold in the country are pirated. This 
amounts to 110 million and 35 million 
units, respectively. 

In Russia, 51% of CDs -6.1 million 
units -and 74% of cassettes -215 mil- 
lion units -are unlicensed. 

IFPI says the 40% drop in CD piracy 
in the U.K. -from 3 million units in 1994 
to 1.9 million last year -resulted from 
the closure of what was described as a 
"major counterfeiting plant." 

In South Korea, piracy rates have fall- 
en from 28% of sales in 1994 to 18% due 
to a halving of the illicit cassette market. 
In Thailand, new copyright law and 
pressure from the U.S. and the Euro- 
pean Union has resulted in a drop in 
piracy rates from 33% in 1994 to 13% 
last year. 

In Poland, says IFPI, cassette piracy 
fell from 50% in 1994 to about 20% last 
year, although CD piracy rose from 
300,000 units to 1.5 million units. 

IFPI adds, "In the UAE, as a result of 
continued enforcement measures start- 
ed in 1994, pirate sales fell from 33% in 
1994 to 18% in 1995. In addition, the 
huge number of pirated cassettes previ- 
ously exported from the country has fall- 
en significantly. 

Home Recording 

Act's '94 Royalties 

Near $300,000 
BY CARRIE BORZILLO 

LOS ANGELES -Labels and artists 
will soon split $292,908.64 in 1994 roy- 
alties accrued under the Audio Home 
Recording Act, which was passed in 
1992. 

The figure, based on sales of the 
MiniDisc and digital compact cassette 
hardware and blank recordable media, 
is approximately $30,000 higher than 
the combined royalties for labels and 
artists from 1993 and $220,000 higher 
than the royalties paid in 1992. One 
hundred -and -thirty labels will split 
$175,745.18, while 1,400 artists will 
share $117,163.46. 

The nonprofit Alliance of Artists and 
Recording Companies, representing 
labels and artists in settlements under 
the digital home -taping law, had begun 
sending the checks to labels and artists 
at press time. 

While the individual checks going 
out are rather low, Jean Milbauer, 
AARC's acting executive director, says 
she is pleased with the amount being 
paid because it is higher than last 
year's. 

Under the act, artists and labels get 
two- thirds of the total royalties, while 
music publishers and songwriters re- 
ceive one -third. 

Still to be announced is a settlement 
and disbursement of money for the 
songwriter /music publisher Musical 
Works Fund. A joint -claim settlement 
hasn't been reached for 1995 funds. 
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1996 HUMANITARIAN AWARD GALA 
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JIMMY JA TERRY LEWIS 
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FEATURING BOYS II MEN JANET JACKSON 
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Reception at 6:30 pm 
Concert at 8:00 pm 
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Muriel Max 212 245 -1818 
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With RCA Bow, Kristine W. 
Taking Clubland Mainstream 

BY LARRY FLICK 

NEW YORK -The July 9 release of 
Kristine W.'s RCA album "Land Of 
The Living" will not only mark the 
full -length debut of a longtime club- 

..."r . 

NT: -s:1""" rist;rll' 
one more tn. 

KRISTINE W. 

land favorite; it will launch the label's 
new approach toward marketing 
dance music to the mainstream. 

Unlike most dance -rooted projects, 
which are usually solidified at street 
level before being brought to pop au- 
diences, "Land Of The Living" and its 
first single, "One More Try," are be- 
ing simultaneously promoted to clubs 

and mainstream media, such as top 40 
radio. 

"We're not sneaking her in through 
the back door," says Carmen Caccia- 
tore, director of dance music market- 
ing at RCA. "We wanted to prove 
that an artist like Kristine W. merits 
the same kind of attention as a Dave 
Matthews or an SWV. There is no 
reason why she should be viewed as 

(Continued on page 74) 

Jimenez Returns 

To Conjunto On 

Arista -Texas Set 
BY RAMIRO BURR 

SAN ANTONIO, Texas -After 
recording with the likes of Bob Dy- 
lan, Linda Ronstadt, Bryan Ferry, 

ARISTA TT X AS 

JIMENEZ 

and the Rolling Stones, accordion- 
ist Flaco Jimenez figured he should 
get back to his conjunto roots. 

"Ya era tiempo [it was about 
time], man," Jimenez says in his 

(Continued on page 91) 

New Elvis Costello Set Stars Attractions 
Energetic Promo Campaign, Tour Back Warner Album 

BY BRADLEY BAMBARGER 

NEW YORK -The epitome of the in- 
trepid artist, Elvis Costello has never 
been content with producing mere 
rock'n'roll. Over the years, he has 
ventured with various collaborators 
into far -flung territory, from country 
to classical, Celtic to cabaret. But pur- 
suing this eclectic muse doesn't rule 
out rock, as evidenced by the graceful 
return of his classic combo, the At- 
tractions. 

Out Tuesday (14) on Warner Bros., 
"All This Useless Beauty" is notable 
not only for being the first full -length 
Attractions reunion in years but for 
the imaginative, enthusiastic promo- 

tional campaign that Costello and his 
label have concocted on its behalf. 

Always relishing opportunities to 

COSTELLO 

promote his work in a novel fashion, 
Costello once played three clubs in 
one night in New York, and a few 
years ago, he undertook a carnival- 

esque tour complete with spinning 
"request" wheel. For "All This Use- 
less Beauty," Costello plans various 
small club shows preceding a world- 
wide Attractions tour, as well as spe- 
cial broadcasts and impromptu pro- 
motional events. 

"In- stores are forgotten the next 
week -it's difficult to make that sort 
of thing original," Costello says. "Peo- 
ple in retail and radio want to get ex- 
cited, too. So we want to do things that 
people won't forget in an hour, things 
that'll leave 'em talking." 

In late April, Costello played a se- 
ries of solo gigs and broadcasts in Eu- 
rope to set up the new album. This 

(Continued on page 74) 

Rhino Surfs With A Box 
Tie -Ins To Boost 4 -CD Set 

BY CHRIS MORRIS 

LOS ANGELES- Riding a veritable 
tsunami of promotional tie -ins, Rhino 
Records' four -CD set "Cowabunga! 
The Surf Box" hits retail beaches May 
21. 

Priced at $59.98 (CD only) and for- 
mulated along the 
lines of the reissue 
label's similarly 
ambitious "The 
R &B Box" and 
"The Doo Wop 
Box," the 82 -track 
compilation is designed as the defini- 
tive overview of the genre. It surveys 
instrumental and vocal surf music from 
the style's genesis in the early '60s 
through the post -punk revivals of the 
sound in the early '80s and early '90s. 

"Cowabunga!" follows an early '90s 
resurgence in which a horde of young 
surf bands recast the genre on inde- 
pendent -label releases (Billboard, 
April 23, 1994) and the original music 
of the '60s was reissued by indie and 
major labels (The White Paper, Bill- 
board, Aug. 19, 1995). 

The genre received an additional 
shot in the arm from MCA's hit "Pulp 
Fiction" soundtrack, which included a 
number of '60s surf music tracks; the 
durable album now stands on The Bill- 
board 200 at No. 95, in its 82nd week on 
the chart. 

To promote its timely set, Rhino is 
setting up a plethora of associations 
with surfboard manufacturers, surf- 
ing competitions, home video distribu- 
tors, instrument merchants, and out- 
lets catering to the surfing lifestyle, 
which, like the music, has undergone a 
formidable commercial renaissance in 
the '90s. 

Rhino senior product manager An- 
drea Kinloch says, "Surf music is just 
so back in style, and the surf lifestyle is 
coming back in a really big way. To get 
involved in this right now is really ex- 
citing ... Being an old surfer chick my- 
self from way back when, it's really 
been a kick." 

RHINO 

"Cowabunga!" was produced by 
Rhino senior director of A &R and spe- 
cial projects James Austin and musi- 
cian/writer John Blair. 

As guitarist for Jon & the Nightrid- 
ers, Blair was a key 
figure in the South- 
ern California in- 
strumental surf re- 
vival of the early 
'80s. The band has 
completed a new al- 
bum, "Fiberglass 
Rocket," which will 
be released in July 
by AVI. 

Blair is also a 
noted surf music 
historian and 
writer; he compiled 

Rhino's "Legends Of Guitar" surf an- 
thology and annotated the label's Dick 
Dale collection, "King Of The Surf Gui- 
tar." His scholarly book "The Illustrat- 
ed Discography Of Surf Music 1961- 
1965," now in its third edition, was 
published last year by Popular Cul- 
ture, Ink in Ann Arbor, Mich. 

Explaining the ongoing interest in 
and appeal of surf music, Blair says, 
"First and foremost, it's a 
nonthreatening form of music; it's a 
happy form of music. I've seen many 
surf concerts with 4- year -old kids 
jumping around and 60- year -old 
grownups jumping around ... It's fun 
music, and it conjures up certain im- 
ages [of the California Dream], espe- 
cially the instrumental part of the mu- 
sic." 

"Cowabunga!" kicks off with tracks 
by such proto -surf instro bands as the 
Fireballs, the Revels, the Gamblers, 
and the Belairs. Blair explains, "I 
thought, 'If this is a historical docu- 
ment, we can't really put this out with- 
out a couple of examples of records 
that were coming along very early in 
the '60s that weren't really surf music 
but weren't so far away from it that you 
can ignore it' " 

The remainder of the first three 
(Continued on page 91) 

the debut album from 

fastball 
featuring "Make Your Mama Proud," "Are You Ready 

For The Fall Out ?" and "She Comes 'Round" 

In stores June 11: 

1IINCE 
Aa00abfo on R09,wootl RetM1S Cwrm.att Oau & CASSattea. 

M.anarprtNM' Roaae9 Cater and Tom Simonson for Carter5lmonsnn ManaAamont 
mrp..wwno:Iirromdec.cowfaMall RR.61049 «1996 Haywood RucaN9 

BILLBOARD MAY 18, 1996 11 

www.americanradiohistory.com

www.americanradiohistory.com


Artists & Music 

RCA Believes `Outlaws' Are 
Still Wanted 20 Years Later 

BY DEBORAH EVANS PRICE The new "Outlaws" collection also 
includes a newly recorded song, 

NASHVILLE -When RCA re- 
leased "Wanted! The Outlaws" in 
1976, no one had any idea that the col- 
lection featuring songs by Waylon 
Jennings, Jessi Colter, Willie Nelson, 
and Tompall Glaser would become 
the first country album to be certified 
platinum by the Recording Industry 
Assn. of America. Or that it would sig- 
nal a shift in the country music scene 
and influence a new breed of progres- 
sive country artists. 

"How could we have known ?" Nel- 
son asks. "It was just a couple of crazy 
cowboys at 3 in the morning shuffling 
tracks. How could we have known 
what would happen ?" 

Twenty years and one landmark al- 
bum later, RCA is commemorating 
the set with the release of a special 
package that combines the 11 original 
cuts with nine "lost" tracks recorded 
during that same time period. 

WAN'I'E71:3 T 

TUE OUTLAWS 
172;'ß Jecx.#, Wuás; Jagd oRa. ws:t 

"Nowhere Road," written by Steve 
Earle and Reno Kling. Jennings and 
Nelson recorded the cut in Nashville 
in February, with Earle and Ray 
Kennedy producing. 

(Continued on. page 31) 

Luther Allison Tops 17th Handys 
Guitarist Wins 5 Awards At Ceremony 
MEMPHIS -Singer /guitarist Luther 
Allison enjoyed a five -award triumph 
at the 17th annual W.C. Handy 
Awards, the blues world's equivalent of 
the Grammys, held 
at the Vincent De- 
Frank Auditorium 
here May 2. 

The Handys, 
which honor promi- 
nent performers in 
the genre, are pre- 
sented by the Blues 
Foundation, the 
Memphis -based nonprofit organization. 

During the 3'/2 -hour show, Allison, a 
Chicago -bred veteran who resides in 
Paris, snared trophies for blues enter- 
tainer of the year, contemporary blues 
male artist of the year, blues instru- 
mentalist (guitar), contemporary blues 

album of the year (for the Alligator re- 
lease "Blues Streak "), and blues song 
of the year (for "Cherry Red Wine "). 

Allison, who seemed genuinely 
abashed by the 
landslide, celebrat- 
ed his awards with a 
forceful and lengthy 
live performance 
with his band. 

The show also 
featured a rare ap- 
pearance by 86- 
year -old bluesman 
Yank Rachell, the 

former partner of the late Sleepy John 
Estes, who played with a jug band led 
by John Sebastian. 

Guitarist Coco Montoya, an obvious 
favorite of the audience at the show, 

(Continued on page 92) 

ALLISON 

RECORD COMPANIES. Tom Corson is 
appointed VP of marketing for Co- 
lumbia Records in New York. He was 
VP of marketing at Capitol Records. 

Michael Omansky is named VP of 
strategic marketing for RCA Records 
in New York. He was president of 
Worldwide Entertainment Market- 
ing. 

PolyGram Holding in New York 
appoints Mark Williams VP of inter- 
national. He was managing director 
of Vision Music. 

Jayne Grodd is promoted to VP of 
A &R administration for EMI 
Records in New York. She was senior 
director of A &R administration. 

Steve Wilson is promoted to VP 
of A &R and product development at 
K -tel Records in Minneapolis. He 
was director of product develop- 
ment. 

Rhino Entertainment in Santa 
Monica, Calif., promotes David Dorn 
to senior director of media relations. 

Singer /Songwriter Patty Griffin Hitting The Road 
A &M Taking Low -Key Approach With Unplugged Sampler 

BY DAVID JOHN FARINELLA 

In the high -octane world of record 
promotion and marketing, A &M's 
strategy for the May 21 release of Pat- 
ty Griffin's debut album is moving for- 
ward in low -gear. Rather than punting 
singles into top 40 radio, A &M's team 
is going to sit back and prove that pa- 
tience is indeed a virtue. 

"We as a company are not interested 
in people getting into a song," says Di- 
ana Fried, director of marketing. "It's 
not about a song, it's about Patty Grif- 
fin the artist. We really feel that the 
way to do that is to allow people the 
space and time to fall in love with her, 
the way we have." So what the label has 
done so far amounts to a handful of low - 
key PGD branch tours, a residency at 
the Fez nightclub in New York, and a 
four -song sampler that was sent to ra- 
dio the last week of April. 

The sampler, which features 
"Moses," "Mad Mission," "Let Him 
Fly," and "Every Little Bit," was de- 
signed to introduce listeners to Griffin's 
world and to prepare them for another 

six acoustic songs. The fact that Griffin 
has recorded a wholly acoustic album 
that has given the label its biggest chal- 

GRIFFIN 

lenge, from a marketing and promo- 
tions angle. "She is not a folk artist," 
says Fried, "she is an artist who simply 
made her unplugged record first. This 
is not all there is to Patty Griffin, but it 
is Patty Griffin at her most essential 
and in it's purest form. I think it's a 
great way to introduce her to world." 

That is a sentiment echoed by VP of 
A &R Jim Phelan, who is working to 
keep Griffin out of any folksinger ghet- 
to. "I'm hoping to avoid that by saying 
that Patty is an artist," he says. "She's a 
singer and a songwriter, and this is a 

R.I.P. Ogre, singer of American Recordings industrial act Skinny Puppy, is 

resting with his pet possum, Merrick, after being presented with his Heatseekers 
T -shirt. The shirt was given to the now -defunct band in recognition of its latest 
(and last) effort, "The Process," which reached No. 1 on the Heatseekers chart 
for the week ending March 16. (Photo: Alison Leigh /BPI) 

E X E C U T I V E T U R N T A B L E 

presentation of the music at this point 
and time." Although Phelan first heard 
Griffin's demo much as it is presented 
on the release, at one time the label put 
her in the studio with a band and pro- 
ducer. In the end, though, Phelan says, 
"what we consistently came up with 
was that the strongest, most powerful, 
most honest and true presentation of 
Patty Griffin was her and her guitar." 

Which plays right into the label's, 
and Griffin's, touring philosophy. In 
fact, when asked what would help break 
Griffin, Phelan answers with a laugh, 
"Touring, and I think some touring, and 
then more touring after that." Which, 
as it turns out, is just fine with the 
singer. "I'm hoping for a real grass- 
roots kind of thing," she says from her 
New York hotel room. "I think the way 
for me to get this record to people is to 
play for them live, and I'm ready to do 
that." 

Rick Stone, A &M's senior VP of 
promotion, adds, "When I think of Pat- 
ty in this particular instance of her re- 
lationship with the marketplace, I 

(Continued on page 93) 

April Certs Mark 
Milestones For 

Alanis, Beatles 
BY CHRIS MORRIS 

LOS ANGELES -An April certifica- 
tion from the Recording Industry Assn. 
of America for sales of 8 million units of 
"Jagged Little Pill" 
proved to be no bit- 
ter pill for Alanis 
Morissette, whose 
Maverick/Reprise/ 
Warner Bros. set 
hit yet another 
landmark level last 
month. 

The Canadian singer's U.S. debut 
now matches the certified sales level of 
Mariah Carey's self -titled 1990 Colum- 

(Continued on page 81) 

RIAA 

CORSON OMANSKY 

He was director of media relations for 
Rhino Records. 

Tom Maffei is named senior direc- 
tor of crossover promotions at Elek- 
tra Entertainment Group in New 
York. He was national director of 
crossover promotion. 

Capitol Records in Hollywood, 
Calif., names Tripp DuBois director 
of marketing and promotes Chris In- 
nerst to manager of tour marketing 
and artist development and Robin 
Gerber to coordinator of tour mar- 
keting and artist development. They 
were, respectively, director of mar- 

WIWAMS GRODD 

keting for Polydor /Atlas and market- 
ing assistants. 

Jive Records in New York pro- 
motes Kendel Mason to associate di- 
rector of artist relations and Kelly 
McCoy to associate director of video 
promotion, and names Jackie Mur- 
phy senior director of the art depart- 
ment and Toi Green manager of 
soundtracks and licensing opportuni- 
ties. They were, respectively, manag- 
er of artist relations, manager of 
video promotions, art director /admin- 
istrator at RCA Records, and A &R 
coordinator /scout for Mercury 

WILSON DORN 

Records. 
Arista Nashville promotes Deb 

Markland to manager of marketing 
and product development. She was 
manager of product development. 

PUBLISHING. Ann Booth is promoted 
to VP of executive administration and 
special projects at BMI in New York. 
She was assistant VP of executive ad- 
ministration. 

Jeff Blue is promoted to creative 
director, West Coast, for Zomba Mu- 
sic Publishing in West Hollywood,. 
Calif. He was creative manager. 

MAFFEI BOOTH 

RELATED FIELDS. The Recording In- 
dustry Assn. of America in Washing- 
ton, D.C., promotes Neil Turkewitz 
to executive VP of international, Jen- 
nifer L. Bendall to senior VP of gov- 
ernment affairs, and Paul Russinoff 
to associate general counsel/director 
of state relations. They were, respec- 
tively, senior VP of international, VP 
of government affairs, and assistant 
general counsel/director of state rela- 
tions. 

Tony Baylis is appointed executive 
VP /C00 at Balmur Entertainment in 
Toronto. He was CFO for Skyvision. 
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Me'Shell Seeks `Peace Beyond Passion' 
Her New Maverick Set Tackles Tough Issues 

BY JIM BESSMAN 

NEW YORK -Me'Shell Ndegéocello 
achieved both critical acclaim and 
high visibility with her provocative 
1993 Maverick Records debut, "Plan- 
tation Lullabies." 

Her profile rose even higher when 
her striking 1994 duet with John Mel - 
lencamp, "Wild Night," reached No. 
3 on Billboard's Hot 100 Singles 
chart. 

With the June 25 release of her 
sophomore album, "Peace 
Beyond Passion," Maverick is looking 
to expand upon Ndegéocello's genre - 
bending base with an album that con- 
tinues to present the artist's upfront 
concerns. This time, she uses Biblical 
and religious references to address 
such issues as racism, sexuality, and 
spirituality. Three songs -including 
the daring first single, "Leviticus: 
Faggot" (see Dance Trax, page 26)- 
are titled after books of the Bible. 
Others, like "Mary Magdalene" and 
"God Shiva," invoke and involve reli- 
gious figures. 

"[This album's] not automatically 
formatable," admits Ndegéocello's 
manager, Benny Medina, "but we 
make no apologies." 

Says Ndegéocello, "People might 

be turned off because they think it's 
religious, but I hope they'll take time 
to listen [to the album] three times 
and read the lyrics before making 
their assessment." 

Retaining "Plantation Lullabies" 
producer David Gamson, bassist 
Ndegéocello enlisted saxophonist 
Joshua Redman, organist Billy Preston, 

drummer Oliver 
Gene Lake, and 
guitarists Wendy 
Melvion, Wah Wah 
Watson, and David 
Fiuczynski. 

Much of "Peace 
Beyond Passion" 
is a questioning of 

NDEGÉOCELLO the world and 
how she fits in, 

Ndegéocello says. " `Faggot,' actual- 
ly, is a self -criticism -me dealing with 
my own homophobia. Being bisexual 
myself, I find I have big problems 
around gay people, in that I don't fit 
in. But a lot of gay aesthetic I see fil- 
tered through white gay males, which 
I feel alienated from." 

Ndegéocello also felt a sense of 
alienation during her successful but 
personally unsatisfying European 
tour for "Plantation Lullabies." The 
tour caused her to realize she needed 

Cher Changes Approach For 

Her `Man's World' On Reprise 
BY JIM BESSMAN 

NEW YORK- There's one problem 
Reprise Records doesn't have regard- 
ing Cher's label debut, "It's A Man's 
World ": introducing her to consumers. 

"It's Cher!" says Craig Kostich, 
Reprise senior VP of artist develop- 
ment /creative marketing. "Everybody 
knows her. It just comes down to mak- 
ing her record work in the market- 
place." 

"It's A Man's World," which comes 
out domestically 
June 25, is Cher's 
first U.S. album 
since her 1991 
Geffen outing 
"Love Hurts;" the 
release has al- 
ready tested suc- 
cessfully in the 
U.K., a traditional 
stronghold for 
Cher. There, the album's spring re- 
lease spawned two top 10 singles: a 
cover of Marc Cohn's "Walking In 
Memphis" and "One By One," which 
she co -wrote with Anthony Griffiths. 

For Cher, the album was a chance to 
break from her past records and chal- 
lenge herself. 

This album, she says, "was me 
experimenting with me. I didn't want 
to sound like I've always sounded on 
records, because I'm kind of bored 
with it. Some songs, like [1989 hit] 'If 
I Could Turn Back Time,' I like, but 
on a lot of albums, I think I'm kind of 
pukey! The problem with having a 
really distinctive voice is that if you 
like it, great, but if not, people can't 
stand [your album], and you're blown 
out of the water after the first three 

CHER 

songs." 
Cher tried to make her voice sound 

different on "It's A Man's World." "I 
worked really hard to have more con- 
trol and not use my vibrato and other 
things I didn't like about my voice," 
she says. "It's still me -you know it's 
me, and there's no getting around it. 
But on some songs, like `One By One' 
and `The Gunman,' you don't know it's 
me right away." 

Besides cutting back the vibrato, 
Cher exults over hitting higher regis- 
ters and "just singing straight, which 
I could never do." 

Her style shows on "One By One," 
which will be the first U.S. single. The 
song is already getting major play at 
clubs, thanks to Junior Vasquez's 
import single remix. Kostich notes 
that radio station WKTU New York 
has since picked up on it and that 
Reprise, which has sent 12- inches of 
the Vasquez remix to dance clubs, will 
service promos to other dance -leaning 
top 40 formats as well. 

On Tuesday (14), the label will tar- 
get top 40, AC, jazz /AC, and top 40/ 
rhythm- crossover stations with a pro- 
motional CD pairing the album version 
of "One By One" with a radio edit fea- 
turing rap legend Melle Mel. A com- 
mercial CD -5 has four Vasquez mixes, 
the Mel mix, and "I Wouldn't Treat A 
Dog (The Way You Treated Me)," 
which is on the album in the U.K. but 
not in the U.S. 

The commercial CD /cassette singles 
have two versions of "One By One" and 
"I Wouldn't Treat a Dog (The Way You 
Treated Me)." "There's something for 
everyone," says Kostich. 

The domestic album version, as 
(Continued on page 15) 

to make some changes before 
embarking on the recording of 
"Peace Beyond Passion." 

"[Clubs] were filled to the rafters 
in Paris, and then I'd get on the bus 
and feel crappy," she says. "But I was 
a totally different person at the time 
of the first album. I was constantly 
high, and then I quit taking drugs 
and wanted to make music to give 
myself a sense of self- respect and 
worth so people would love me and 
see me differently -but then I real- 
ized that only I could give myself 
what I wanted. I became severely 
depressed. Kurt Cobain's dying real- 
ly affected me -I was actually think- 
ing the same thing! 

(Continued on next page) 

The Gold Standard. Members of No Doubt proudly display their gold 
records for their current Interscope album, "Tragic Kingdom." Shown, from 
left, are Tom Dumont and Gwen Stefani of No Doubt, Paul Palmer and Rob 
Kahane of Trauma Records, Tony Kanal of No Doubt, Ted Field of Interscope, 
and Adrian Young of No Doubt. 

Lollapalooza, Stage Three; Label 
Executives Land Label Contracts 

LOLLAPALOOZA; H.O.R.D.E. UPDATE: Lollapalooza 
has added a third stage this year, the indie stage, for 
bands on independent labels. Of course, the name is a bit 
suspect, since many of the bands are on record compa- 
nies that are either owned or distributed by major labels. 
The indie stage lineup for the first half of the tour is 
Chune, Moonshake, Lutefisk, and Capsize 7. The -sec- 
ond half will feature COWS, Long Fin Killie, Thirty 
Ought Six, and Varnaline. 

Appearing on the second stage 
for the first half of the tour will be 
Girls Against Boys, Ben Folds 
Five, Cornershop, Satchel, You 
Am I, and Beth Hart. The second 
half will see Soul Coughing, 
Sponge, the Melvins, Ruby, 
Jonny Polonsky, and Low & 
Sweet Orchestra. 

As a reminder, the main stage 
will feature Metallica, Soundgar- 
den, Rancid, the Ramones, 
Screaming Trees, and Psychotica. 

A number of acts have signed on for selected dates on 
the H.O.R.D.E. tour, including King Crimson, Nil Lara, 
and Super 8. 

THE CHOSEN FEW: Tons of folks in the music indus- 
try play in bands, but few actually land label contracts. 
However, Ken Weinstein, director of publicity at 
Atlantic Records, and his band, You And What Army, 
have just released their debut, "Kinda Wanna," on Big 
Deal Records, while Luke Wood, a marketing exec at 
Geffen Records, and his outfit, Sammy, have just come 
out with their Geffen debut, "Tales Of Great Neck 
Glory." 

"Kinda Wanna" careens wildly around pop corners at 
high speed, grabbing at sign posts from past pop greats 
and delivering such quirky, tasty treats as "Scar" and 
"Better Living Through Chemistry." Weinstein provides 
vocals and bass. 

Sammy's release focuses on the band's obvious influ- 
ence, the Velvet Underground, and is denser and slight- 
ly tougher to wade through than You And What Army. 
Wood plays guitar and bass and sings backup. 

CELEBRATIONS: Green Linnet Records will hold a 
20th -anniversary bash at New York's Bottom Line night- 
club May 25. Sponsored by local station WFUV and host- 
ed by Fiona Ritchie of NPR's "The Thistle And Sham- 
rock," the evening will feature performances by Patrick 
Street, the House Band, Andy M. Stewart, and Mar- 
tin Hayes. The anniversary will also be marked by a 
two -CD Celtic retrospective to be released in July ... A 
benefit will be held for God's Love We Deliver, a favorite 
charity of David Geffen, on Monday (13) at Sullivan's in 

New York. Among the hosts will be Sullivan's co -owner 
and David Letterman band leader Paul Shaffer and 
Mercury Records president /CEO Danny Goldberg. 

STUFF: Tom Petty has written six songs and the score 
for the new Edward Burns movie, "She's The One." 
Among the new tunes for the summer flick is a song 
called "Angel Dream" ... Carly Simon has signed a chil- 

dren's book deal with Simon & 

Schuster, the publishing firm her 
father co- founded in 1924. Oddly 
enough, Carly was previously with 
competitor Doubleday Books, 
where she was edited by Jacque- 
line Kennedy Onassis. Simon's 
book, "Midnight Farm," will come 
out in June 1997 ... Capitol Rec- 
ords has created a tour- marketing 
and artist -development division 
that will operate through the mar- 
keting department. The division 

will be overseen by newly hired director of marketing 
Tripp DuBois, who will report to VP of marketing Rob 
Gordon. 

Prior to heading out on the H.O.R.D.E. tour, Rusted 
Root will wrap up the recording of its second Mercury 
album, which is produced by Jerry Harrison ... Sonic 
Youth, Cypress Hill, Peter Frampton, and Smashing 
Pumpkins are among the acts whose cartoon like- 
nesses will appear on the Sunday (19) finale of "The 
Simpsons." The episode has been dubbed "Homer - 

palooza." 

CATCHING UP: Although it has been rumored for 
weeks, Mercury has officially announced its joint ven- 
ture with Nashville -based Capricorn Records. Capri- 
corn previously was distributed by RED and, before 
that, WEA. The first releases to funnel through the Mer- 
cury/PGD pipeline are albums from Syd Straw (Bill- 
board, March 30), the Fiji Mariners, and the Ugly 
Americans, a band whose Giant debut never came out 
last year and who has now inked with Capricorn ... A 
few weeks ago, we referred to Christopher Franke as 
a current member of Tangerine Dream; in reality, 
Franke is no longer with the group. 

o N THE ROAD: Wayne Kramer will tour with the 
Supersuckers until the end of the month ... The Fab- 
ulous Thunderbirds will tour Europe before returning 
to the States to kick off the Barn Burner tour with 
Buddy Guy and Joe Cocker ... Radiohead has been 
tagged by Alanis Morissette to open her August 
amphitheater dates in the U.S.... Ho -hum is on a club 
tour in support of its Universal Records debut, "Local" 
... Alejandro Escovedo is on tour through June. 

by Melinda Newman 
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Pete Droge Finds A Permanent Band 
American Recordings Singer /Songwriter Assembles Sinners 

BY DOUGLAS REECE 

LOS ANGELES -On "Find A 
Door," Pete Droge's second album 
for American Recordings that is due 
June 25, the Seattle -based 
singer /songwriter has found a new 
confidence and comfort level. 

Droge says such factors as work- 
ing with producer Brendan O'Brien 
(Pearl Jam, Stone Temple Pilots) for 
the second time, touring, and having 
a set band contributed to a more 
self- assured and relaxed approach 
during recording. 

"It felt different, having already 
been around the block once before," 
Droge says. "I felt more comfortable 
in my skin, and having toured for a 
year and a half definitely helps you 
find new life experiences to draw on 
for songs." 

The album, credited to Pete Droge 
& the Sinners, confirms that he now 
has a permanent band. In the lineup 
are guitarist Peter Stroud, bassist 
Dave Hull, drummer Dan McCarroll, 
and vocalist /percussionist Elaine 
Summers, who sang background 
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vocals on Droge's last album, "Neck- 
tie Second." 

Says Droge, "With the last record, 
there was this impression of me as a 
sort of roaming singer /songwriter 
troubadour, which was true in a 
sense. I was searching for a rock 
band, and now, with the Sinners, I 
have that. 

"People listening to the new 
record will get the sense that there's 
far more to focus on now than just 
me as the singer /songwriter," he 

ME'SHELL SEEKS `PEACE BEYOND PASSION' 
(Continued from preceding page) 

"So this album came out of confu- 
sion: I wanted and needed to find a 
reason to live, and now I realize I love 
music and making music, and that's 
what brings me joy -not all the nar- 
cissistic stuff that accompanies it, like 
fame and money. So I hope that peo- 
ple will hear the growth musically 
and lyrically -and personally." 

Medina also hopes listeners will be 
open- minded, especially regarding 
"Leviticus: Faggot," which goes to 
R &B and top 40 /rhythm -crossover 
radio formats May 21. 

"Whether or not people agree with 
it, it won't go unnoticed," says Medi- 
na, noting that the single "crosses a 
lot of boundaries" in dealing with tol- 
erance of people's differences. "To 
come out with a record like this may 
be controversial, but when we played 
it for key major- market radio pro- 
grammers, they said they loved it, it's 
'in the groove and says something, 
and it's time our station started play- 
ing this message on the air.' Of 
course, we all have great trepidation, 
but are following our instincts and 
hope that radio now follows through." 

To this end, Medina notes, no less 
than Maverick co -CEO Freddy 
DeMann has hit the road to personal- 
ly lead the effort behind "Peace 
Beyond Passion." 

"He's acting like the promo man he 
was at Elektra so many years ago and 
completely enjoying it!" says Medina. 
"It's like I sent a national promo man 
out to D.C., New York, Atlanta, and 
Chicago, hitting the branches, radio 
stations, and video outlets. It's the 
level of dedication to the record that 
we're really looking for, and he's get- 
ting instant and very positive feed- 
back to Me'Shell's topical social com- 
mentary songs." 

DeMann personally took the single 
to San Francisco powerhouse KMEL. 
"We said, 'Listen, this is what we 
want to come out with. Would you 
play a record named 'Faggot'? They 
said, ' Fellas, this is San Francisco! 

Are you crazy ?' " DeMann says. 
But while DeMann anticipates suc- 

cess with R &B programmers who 
embraced Ndegéocello early on, his 
objective now is more multiformat 
airplay. "We never really went the 
alternative route on the first album, 
and in retrospect, I think we should 
have tried to get every color in the 
rainbow," he says. "So this time we've 
hired street teams for both alterna- 
tive and urban and across the board 
to get awareness of the artist and the 
album. We want shows like [MTV's] 
`120 Minutes' or maybe have her 
guest- hosting on MTV and expose her 
to a new audience. We even want 
beauty parlors to play the record, so 
it's a very exciting project for us." 

Furthering the multiformat pro- 
motion, Maverick shipped an album 
sampler featuring the single and 
album tracks "God Shiva" and "The 
Way" to college, triple -A, R &B, pop, 
jazz /AC, jazz, and hip -hop formats 
last week. "With a record like this, we 
may not get 100% on every panel, for- 
mat, or buyer, but various pockets will 
take a chance -both trade and con- 
sumer," says Medina. He adds that 
those Ndegéocello fans "who under- 
stand a variety of different lifestyles 
and her musical edge will be pleased." 

Other promotional activities, 
DeMann reports, include a "very 
aggressive" retail campaign, with 
stickers and snipes, initially aimed at 
1-0 major markets. A video for 
"Leviticus: Faggot" was shot May 2 
by director Kevin Bray. 

DeMann adds that Ndegéocello, 
who is booked by the Creative Artists 
Agency, will commence a 10- to 12- 
city club tour two weeks ahead of the 
album's street date. "I just got back 
from Europe and played the album 
for our companies there, and they all 
went nuclear and are sending long - 
lead [foreign] press to the [domestic] 
club tour," he says. 

Ndegéocello is also appearing on 
the upcoming H.O.R.D.E. tour. 

adds. "A lot of the reasons this album 
will work, if it indeed does work, is 
due to the strengths of all five of us." 

For the album, which was record- 
ed in Atlanta, Droge also enlisted 
the help of session horn players and 
a gospel pianist, thq Rev. Oliver 
Wells. 

"It was fun for me to experience 
the session -cat sort of thing and have 
these consummate professionals 
come in. It made me feel like what I 
was doing was somehow more pro- 
fessional or legitimate," quips 
Droge, whose songs are published by 
EMI Music. 

According to Peter Rauh, product 
manager at Warner Bros. -which is 
working with American on the pro- 
ject -the addition of the Sinners will 
change the focus of the marketing 
plan for Droge. 

"In the most immediate sense, I 
think just crediting the album to the 
band as a whole and putting more 
emphasis on the act for their first 
video shows how we are going to be 
shifting the imaging to reinforce 
that [Pete] is working full time with 
the band and the band is a big part 
of what he is all about right now." 

The clip Rauh refers to will be for 
the album's first single, "Mr. Jade." 
It will be directed by Martyn Atkins, 
who lensed the Tom Petty clip "You 
Wreck Me." Droge was introduced to 
Atkins while opening for Petty dur- 
ing his "Wildflowers" tour. 

Rauh says "Mr. Jade" will be 
released to triple -A, mainstream 
rock, and modern rock stations May 
28. He says "Mr. Jade" was chosen as 
the single because of its aggressive 
sound and the labels' desire to place 
more emphasis on mainstream rock 
radio. 

On the new album, Droge revisits 
the familiar folk /country rock terri- 
tory explored in "Necktie Second" 
but increases the tempo and beat on 
several tracks. 

Rauh says Droge will be promoted 
to radio as a crossover artist. "I 
think Pete is made for radio right 
now. There's no doubt that a number 
of bands, Hootie & the Blowfish 
being in the forefront, have revital- 
ized the broad -based, accessible 
artist. I think Pete's a great, con- 
temporary singer /songwriter whose 
music is very immediate." 

Modern rock WOXY Cincinnati 
music director Dorsie Fyffe is confi- 
dent the new album will find an audi- 
ence. "I consider Pete Droge a bet- 
ter representation of the 
softer -sounding roots -rock type of 
musician than many artists," Fyffe 
says. "He's a great singer /song- 
writer, and on the merits of that, I 
think [the album] will probably [do 
well]." 

For Droge, a return to softer rock 
tunes comes after years of being 
overlooked by label executives seek- 
ing more aggressive -sounding acts. 

"Having cut my teeth in the Seat- 
tle club scene when just about every 
band in town got a record deal but 
me, I'm not all that swayed by what's 
popular, and I have a hard time 
putting anybody in a category," he 
says. "But, yeah, I see a lot more 
music that isn't hard rock beginning 
to reach people." 

(Continued on page 21) 

Epic's Screaming Trees 
Remain Evergreen On `Dust' 
BY BRADLEY BAMBARGER 

NEW YORK -After a troubled 
four -year absence, Screaming 
Trees make a robust return with 
"Dust," a characteristically artful 
offering of metallic psychedelia and 
Doorsian introspection. 

Due June 25 from Epic, "Dust" 
could be the first album to realize 
the commercial potential of this 
seminal Seattle band. Although 
Screaming Trees' last album, 
"Sweet Oblivion," was one of the 
best records to come out of the 
Northwest, its sales fell short of 
those of the group's more illustri- 
ous brethren. 

Issued in 1992, "Sweet Oblivion" 
was a grand leap in sound and 
vision from Screaming Trees' fine 
first Epic album, "Uncle Anesthe- 
sia," and their strong '80s releases 

on SST and Sub Pop. But, released 
before the proliferation of com- 
mercial alternative radio, the art of 
"Sweet Oblivion" wasn't matched 

by its com- 
merce. The 
album has sold 
310,000 copies, 
according to 
SoundScan. The 
band's most 
extensive expo- 
sure came from 
the inclusion of 
the album track 

"Nearly Lost You" on the platinum - 
plus "Singles" soundtrack. 

This time, Screaming Trees have 
the advantage of promoting their 
new album as part of this year's 
Lollapalooza lineup, playing on a 
bill that includes Soundgarden and 

(Continued on page 21) 
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Promoter 

b u s i n e C C 
BOXSCORE 

TOP 10 CONCERT 

ARTIST(S) Venue Date(s) 

Gross Attendance 

Ticket Price(s) Capacity 

GARTH BROOKS Kemper Arena May 2 -5 

Kansas City, Mo. 

$1228,400 66,400 

$18.50 tour 

sellouts 

Varnell Enterprises 

ROO STEWART General Motors Place April 15 

Vancouver 

$658,771 17,202 

($893,303 Canadi- sellout 

ant 

$55($45 

MCA Concerts Cana - 

da 

BOB SEGER Bradley Center April 27 $484,709 17206 Cellar Door 

MBE PONY Milwaukee $30425 19,324 

GARTH BROOKS Bramlage Coliseum, April 26 -27 $474246 26,419 C &M Prods. 

Kansas State Univer- $18.50 two 

sity sellouts 

Manhattan, Kan. 

BOB SEGER McNichols Sports April 24 $455,155 15,662 Fey Concert Co. 

SABLEES Arena $30425 16.530 

Denver 

BUSH Red Rocks May 4 -5 $432,464 11286 Fey Concert Co. 

GOO GOO DOLLS Amphitheatre $23.65 two 

NO DOUBT Denver sellouts 

ROD STEWART Canadian Airlines April 12 $406,265 10,153 MCA Concerts Cana - 

Saddledome ($550,895 Canadi- 17.000 da 

Calgary, Alberta an) 

$55445 

REBA MCENTIRE Centrum In Worces- April 21 $365,360 12,159 Starstruck Promo - 

BILLYSPAN ter $40/$29 sellout tons 
Worcester, Mass. 

ROD ST WART Edmonton Coliseum April 13 $347,721 8,638 MCA Concerts Cana - 

Edmonton, Alberta ($471,510 Canadí- 17,000 da 

an) 

$55/$45 

R. BELLY Kiel Center April 20 $3431787 13,500 Steve Litman 

LL COOL1 St. Louis $27.50424.50 sellout Foe Concerts 

ASCAPE 

SOLO 

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs- 
cores should be submitted to Marie Ratliff, Nashville. Phone: (615)- 321 -4295, Fax: (615) -321- 
0878. For research information and pricing, call Marie Ratliff, (615)- 321 -4295. 
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UNSIGNED ARTISTS AND REGIONAL NEWS 
E D I T E D BY N I E L I N I D A N E W M A N 

MILWAUKEE: The Mosleys never imagined that "Thalia," a song from 
their new CD, "Stu," would find its way to its namesake, Thalia Assur- 
as from the late -night "ABC World News Now" program. But after a 
band member's sister mailed "Stu" to ABC, the network took note. ABC 
sent a crew to Milwaukee to shoot a Mosleys video with live footage 
and scenes of the insomniac band watching Assuras' show. It was one 
incident among many in a good 
year for the Mosleys, local heroes 
who pack Milwaukee's Linne- 
mann's club with a Thursday 
night residency. (The steady fan 
base bought out the first pressing 
of their self -titled debut CD last 
year.) The band recently opened a 
short stretch of the BoDeans' 
tour. Its members are diffident 
about stardom, but the jangly 
pop -rock trio's bittersweet Beat- 
les -style melodies and interesting lyrics have nevertheless won it some 
out -of -town fans; the Mosleys have opened for NRBQ a couple of times 
and received airplay on WHBR Chicago. And Urge Overkill producer 
Kramer liked "Stu" so much after listening to a promo copy mailed by 
the band that he took the Mosleys into his New York studio at the end 
of April to record demos. Contact Mike Frederickson at 414 -372 -6768. 

DAVE LUHRSSEN 

THE MOSLEYS 

WASHINGTON, D.C.: Diversity is the second thing you notice about Sorry 
About Your Daughter. The first is the band's sense of community, level 
of maturity, and philanthropic lean. "If you want to be a good leader, 
you have to learn from one," says SAYD vocalist Glenn Hall, who claims 
D.C. hardcore god Ian MacKaye of Fugazi as his mentor. "One of the 
best things about the band taking off is what it does for those who come 
behind us. We want [the band] to reflect positively on the community." 
Part of that positivism resides in Diesel Boy Records, a label original- 
ly started by Hall to release product by SAYD. Since then, Diesel Boy 
has put out records by other local acts. "Because SAYD is enjoying 

some success, I've been able to 
start my own company -one that 
other bands can use as a step- 
pingstone. Through Diesel, they 
can learn the business on this 
level, then move on," says Hall. 
Sorry About Your Daughter also 
features guitarist Jeff Aug, drum- 
mer Tony McGhee, and bassist 
Aaron Wertlieb. Their 1994 
release `Aquarium Center," pro- 
duced by renowned D.C. hardcore 

scenester Don Zientara, has combined domestic and overseas sales 
just shy of 10,000 units. The follow -up sets, "Face" and "Six Bucks" 
(whose title reflects its price, in fine Fugazi fashion), have attained 
combined sales of nearly 5,000 units in just six months of release. And 
while the band may count Fugazi, Shudder To Think, and Government 
Issue among its influences, there is no doubt that it has come up with 
a sound all its own -and one as disparate as the roster of acts with 
which SAYD has appeared: Oingo Boingo, Body Count, Too Much 
Joy, Lenny Kravitz, and Collective Soul. The band has received sup- 
port from WWDC Washington, D.C., where SAYD placed tunes in the 
top five; WHFS Washington, D.C. /Baltimore; and from college radio 
from New York to North Carolina. Contact Diesel Boy Records at 301- 
738 -9142. 

J. DOUG GILL 

SORRY ABOUT YOUR DAUGHTER 

WILMINGTON, N.C.: The sound of the surf will compete with the sound 
of music during the Mid -Atlantic Sound, Surf & Skate Symposium, 
held June 6 -8 at the Coastline Convention Center here. The event will 
feature three days and nights of performances by signed and unsigned 
talent, seminars, panels, and exhibits, as well as surfing and skate- 
boarding demonstrations and the requisite industry golf tournament. 
Among those enlisted for panels are Hootie & the Blowfish manag- 
er Rusty Harmon, Atlantic Records' Tim Sommer, Evan Lamberg 
of EMI Publishing, Diane Snyder and Jonathan Love of ASCAP, 
Kathleen Murphy of Hollywood Records, and Andy Gould and Wal- 
ter O'Brien of Concrete Management. More than 100 bands are 
expected to perform in seven local clubs. For more information, call 
910 -256 -1119. 

MELINDA NEWMAN 

CHER CHANGES HER APPROACH FOR HER ̀ MAN'S WORLD' ON REPRISE 
(Continued from page 13) 

noted, varies slightly from the WEA 
U.K. disc in terms of track listing and 
production credits, mainly because 
producer Sam Ward, who recut the 
radio -friendly "One By One" for the 
U.S. album, was brought back to 
remake three other tracks on the 
domestic release in order to maintain 
consistency. Otherwise, the U.S. album 
retains the producers of its import 
counterpart: Christopher Neil, 
Stephen Lipson, Greg Penny, and 
Trevor Horn. 

Also carrying over is the striking 
cover art, showing Cher from the 
waist up in a silk slip holding an apple 
and draped by a boa constrictor. The 
initial CD run will feature a four -color 
holographic image of Cher on the sur- 
face of the disc itself. 

Kostich says that a standup is going 
to retail, along with prerelease die -cut 
counter cards spelling out Cher's 
name in multicolored letters with 
album info beneath. Aggressive retail 
campaigns, he adds, are rolling out at 
Musicland, Transworld, Blockbuster, 
and other chains. 

A video is in the works for "One By 
One," perhaps with involvement from 
Cher's daughter Chastity Bono. 

"Chastity's involved with human 
rights campaigns," says Kostich, "and 
the song has a lot to do with accepting 
and loving each other and overcoming 
problems one by one." The song, he 
adds, shows Cher's serious, politically 
conscious side. 

`Another marketing goal is to show 
the depth of Cher, as an artist and as 
a person," Kostich continues. This con- 
cern is shared by Liz Rosenberg, 
senior VP of Warner Bros. Records, 
who is handling Cher's publicity. 

"There's so much more to her than 
her tattoos and hair -conditioner 
endorsements," says Rosenberg. 
"When you mention her name, people 
have an instantaneous reaction, but 
they often forget that she's had an 
enormously successful musical 
career." 

Rosenberg, who is fielding inter- 
view requests from top publications, 
says that initial media response to the 
album has been positive. "[The album] 
is more romantic and dreamy than 
usual, which is a reflection of the songs 
she has chosen," Rosenberg says. 

As for album content, Cher says, 
"It's kind of a sad record," reflective 
of her mood during the recording of 
the project. 

"I have two speeds - really sad and 
kick -ass -but this is a bittersweet 
kind of album," she continues, noting 
that it follows a six-year period of rel- 
ative inactivity -the first time she has- 
n't worked constantly since she was 
16. "I've been doing this for 32 years 
now," she adds, pointing to her new 
cover of the Walker Bros.' 1966 hit 
"The Sun Ain't Gonna Shine (Any- 
more)" as proof: "I was there when it 
hit the first time. Sonny and I played 
with them on TV" 

Her remake, she notes, came out of 
her conceit of covering men's songs 
from a woman's point of view; others 
on the album include "Walking In 
Memphis," Don Henley's "Not Enough 
Love In The World," and James 
Brown's "It's A Man's, Man's, Man's 
World." "I didn't want to go that far 
and tackle James Brown, but it was 
[WEA U.K. chief] Rob Dickins' idea, 
and [Lipson] forced me!" 

Cher chose Lipson along with sev- 
eral other producers to record tracks 
for the album because, she says, "I 
don't like working with just one pro- 
ducers I like the idea of producers 
picking songs they like, because that 
way they do their best job on the 
songs they pick, whereas if they do 
the whole album, it seems that they 
only love their songs, and the rest they 
just do." 

An admitted "show person," Cher 
anticipates touring behind her new 
album, pending word on prospective 
acting /directing work. Her first 
directorial effort, one part of the 
upcoming HBO trilogy "If These 
Walls Could Talk," is about abortion 
in the U.S. 

"It seems like I should have enough 
time for both music and films, but one 
usually ends up taking the back seat," 
she says. She has, however, committed 
to performing at summer radio bene- 
fit concerts presented by WXKS 
Boston, KHKS Dallas, and KISS Los 
Angeles. 

CREATING DEMAND. 
UtI,IVERL\I{ ENTERTAINMENT. 

"They've 
got an 
ear for 

usiness:' 
-1So1, _Ylarin. President 

MAGNUM AMERICA 

Knowledge of music alone is not enough. Allegro also offers 

you creativity. insight, and finely hovel business instincts. 
Always looking for new ways and places to market music. Putting 

as much creativity into marketing, as th3. artist puts into the 

recording. To hear the sounds of success giveJJseph Mic<illef, 

President of Allegro, a Gil. l -800 -288-2007 
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Way before "The New York Times," 
"USA- Today" or even the "Nashville 
Tennessean" acknowledged the 
transformation of Lower Broadway into 
Music City's hippest new 
boot -stomping neighborhood, the 
throb of BR5 -49's honky -tonk beat 
could be found on page 
one of BILLBOARD. 

P 

Long before "Spin" or "Rolling 
Stone" examined the exploding 

Chicago music scene, 
the "Chicago Reader," 

"Chicago Sun -Times" and 
"Chicago" Magazine all 

acknowledged BILLBOARD 
as the publication that 

first proclaimed, 
"Welcome to the new 

capital of the 
cutting edge." /8 
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Even before Alanis Morissette, Liz Phair, 
Jack Logan, Pam Tillis, the Goo Goo Dolls, 

Sarah McLachlan, Michael Nyman, PJ Harvey, Rage Against The Machine, 
Joan Osborne and Tracy Bonham had released their breakthrough albums, 

the remarkable repercussions of each of these projects 
were foretold in BILLBOARD's "Music To My Ears" column. 

Billboard® 

ti ̀R, 
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Long before critical and commercial attention were showered on rising new acts like Nil Lara, 

the Verve Pipe and the Nixons, "the BILLBOARD Report" and BILLBOARD's "Continental Drift" column 
on unsigned acts and regional scenes had nominated these artists for success. 

Well before "Entertainment Weekly" or "Goldmine" 
had featured the quirky international groundswell 
of interest in "space age bachelor pad music," 
that resurrected phenomenon had been 
shaken and stirred on the cover of BILLBOARD. 

Before Buddy Guy and Joni Mitchell 
gained overdue recognition via recent 
"Grammy Awards," both underappreciated 

performers were accorded BILLBOARD's 
highest honor for distinguished creative 

achievement, the Century Award. 

We hear the future... 
www.americanradiohistory.com
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BILLBOARDS H E AT S E E K E R S.. ALBUM CHART 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY """I 

ARTIST 
FOR WEEK ENDING MAY 18, 1996 

TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

O - 1 

* * * NO. 1 tit * * 
BOB MOULD RYKODISC 10342 (11.98/16.98) BOB MOULD 

E 2 ) 2 9 GRAVITY KILLS TvT 5910 (10.98/16.98) GRAVITY KILLS 

3 1 26 KENNY WAYNE SHEPHERD GIANT 24621/WARNER BROS. (10.98/1598) LEDBETTER HEIGHTS 

4 ) 1 MINDY MCCREADY BNA 66806/RCA (10.98/16.98) TEN THOUSAND ANGELS 

5 3 6 MARK KNOPFLER WARNER BROS. 46026 (10.98/16.98) GOLDEN HEART 

6 ) 5 4 JO DEE MESSINA CURB 77820 (10.98/15.98) JO DEE MESSINA 

( 7 ) 7 6 GOLDFINGER MOJO 53007 /UNIVERSAL (10.98/16.98) GOLDFINGER 

8) 1 TINA ARENA EPIC 67533 (10.98 EQ/16.98) DON'T ASK 

9 6 3 PLANET SOUL STRICTLY RHYTHM 325* (9.98/14.98) ENERGY + HARMONY 

(HQ 11 6 THE VERVE PIPE RCA 66809(10.98/15.98) VILLAINS 

Il 17 4 DISHWALLA A &M 540319 (10.98/15.98) PET YOUR FRIENDS 

(ID 12 7 DJ KOOL CLR 7209 (10.98/15.98) (LET ME CLEAR MY THROAT) 

13 4 8 , CHANTAY SAVAGE RCA 66775 (10.98/15.98) I WILL SURVIVE (DOIN' IT MY WAY) 

14 9 5 BAHAMADIA CHRYSALIS 35484* /EMI (9.98/15.98) KOLLAGE 

15 16 5 MAXWELL COLUMBIA 66434 (7.98 EQ/11.98) MAXWELL'S URBAN HANG SUITE 

16 15 9 CASSANDRA WILSON BLUE NOTE 32861 /CAPITOL (10.98/15.98) NEW MOON DAUGHTER 

11 8 30 DEBORAH COX ARISTA 18781 (10.98/15.98) DEBORAH COX 

18 19 3 BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND) SIWERTONE 41543UIVE Qos8/16.98) LIVE! THE REAL DEAL 

19 14 26 3T MJJ /550 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTHERHOOD 

20 20 10 ". THE SUBDUDES HIGH STREET 10344/WINDHAM HILL (10.98/15.98) PRIMITIVE STREAK 

21 10 20 LEE ROY PARNELL CAREER 18790 /ARISTA (10.98/15.98) WE ALL GET LUCKY SOMETIMES 

22 18 32 JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART 

23 22 9 LUSH 4AD /REPRISE 46170/WARNER BROS. (10.98/16.98) LOVELIFE 

24 27 3 THE REFRESHMENTS MERCURY 528999 (8.98 EQ/14.98) FIZZY FUZZY BIG & BUZZY 

25 21 12 2 UNLIMITED RADIKAL 15446 /AVEX- CRITIQUE (10.98/15.98) HITS UNLIMITED 

The Heatseekers chart lists the best -selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi- 
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is 
available. O Albums with the greatest sales gains. © 1996 Billboard/BPI Communications. 

26 26 37 POINT OF GRACE WORD 67049/EPIC (9.98 EQ/15.98) THE WHOLE TRUTH 

2] - 1 INTOCABLE EMI LATIN 37449 (7.98/11.98) LLEVAME CONTIGO 

28 13 4 OLGA TANON WEA LATINA 13667 (8.98/13.98) NUEVOS SENDEROS 

29 25 12 RICOCHET COLUMBIA 67223 (10.98 EQ/15.98) RICOCHET 

30 29 16 ENRIQUE IGLESIAS FONOVISA 0506 (9.98/13.98) ENRIQUE IGLESIAS 

31 23 7 BARENAKED LADIES REPRISE 46128/WARNER BROS. (10.98/15.98) BORN ON A PIRATE SHIP 

32 24 19 SON VOLT WARNER BROS. 46010* (10.98/15.98) TRACE 

33 36 3 SOUTHERN CULTURE ON THE SKIDS GEFFEN 24821 (9.98/12.98) DIRT TRACK DATE 

34 28 6 ART N' SOUL NATURE BOY /BIG BEAT 92655/AG (10.98/15.98) TOUCH OF SOUL 

35 42 30 MYSTIKAL BIG BOY 41581 /JIVE (10.98/15.98) MIND OF MYSTIKAL 

36 31 2 DAVID LANZ NARADA 64010 (10.98/16.98) SACRED ROAD 

37 - 1 THE WHY STORE WAY COOL MUSIC 11420/MCA (7.98/12.98) THE WHY STORE 

38 33 8 GARY CHAPMAN REUNION 16200 /ARISTA (9.98/15.98) SHELTER 

39 - 1 SKINNY PUPPY NETTWERK 30103 (23.98 CD) BRAP (BACK AND FORTH VOL. 3 & 4) 

40 32 19 HONEY JAMES WARNER BROS. 45913 (10.98/15.98) SEDUCTION 

41 30 21 JERALD DAEMYON GRP 9829 (9.98/16.98) THINKING ABOUT YOU 

42 34 15 JUNIOR BROWN MCG CURB 77783 /CURB (6.98/9.98) JUNIOR HIGH (EP) 

43 35 19 TRU NO LIMIT 53983 * /PRIORITY (10.98/15.98) TRUE 

44 31 >6 POE MODERN 92605/AG (10.98/15.98) HELLO 

(45) - 9 V.I.P. MUSIC & ARTS SEMINAR MASS CHOIR VERITY 43014/JIVE (10.98/15.98) STAND! 

46 40 10 GEORGE HOWARD GRP 9839 (10.98/16.98) ATTITUDE ADJUSTMENT 

41 44 4 SHENANDOAH CAPITOL NASHVILLE 35352 (10.98/16.98) NOW AND THEN 

48 - 24 RAY BOLTZ WORD 67304/EPIC (9.98 EQ/15.98) THE CONCERT OF A LIFETIME 

49 49 38 THE IMMORTALS VERNON YARD 39629NIRGIN (9.98/15.98) MORTAL KOMBAT: THE ALBUM 

50 45 8 SMOKIN' ARMADILLOS MCG CURB 77748/CURB (11.98/17.981 SMOKIN' ARMADILLOS 

P O FP U L A FR U P fZ I S I N S TM 
BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART BY CARRIE BORZILLO 

M OVING FORWARD: The 
I urward label is seeing some 
healthy results from the second 
phase of its marketing campaign 
for John Wesley Harding's 
"John Wesley Harding's New 
Deal," released in February on 
the Rhino imprint for new artists. 

Sisterly Love. Singer /song- 
writer Kate Jacobs has 
turned her touching song 'A 
Sister," from her "Sister" EP 
into a children's book, A 
Sister's Wish." Her Bar/None 
album is due May 21. Hyper- 
ion released the book in 

April. Jacobs will promote 
the book and EP during her 
summer tour, which includes 
book signings and acoustic 
sets at the Barnes & Noble 
in Paramus, N.J., May 22 
and in New York June 22. 

Since the campaign began in 
early April, coinciding with 
Harding's opening slot on the 
current tour of the Band, album 
sales have remained steady, 
while triple -A airplay has picked 
up. According to SoundScan, the 
album has sold more than 5,500 
units. 

The campaign entails the 
release of a limited -edition five - 
song EP "Other People's Fail- 

ure," the servicing of the title 
track to radio, and a new video for 
the album track "Cupid And Psy- 
cho." (That video is being used in 
lieu of one for "Other People's 
Failure" because the "Cupid" clip 
was already in the can.) 

"Other People's Failure," 
which is also on the album, is the 
second single from the set and 
follows a good run at public radio 
and triple -A with "Kiss Me Miss 
Liberty" 

"We wanted to save our money 
for the second single and its mar- 
keting," says Jim 
Neill, senior director 
of promotion at For- 
ward /Rhino. "This 
way, we can get feed- 
back from [the for- 
mat] for the second 
single, which we sus- 
pected would be this 
one anyway." 

The EP which is 
sold only at shows and 
via Harding's fan club, 
also features three 
outtakes from the 
album and a live ver- 
sion of "When The 
Beatles Hit America," 
which was recorded at 
KSCA Los Angeles. 
The song had been a staple of 
Harding's live shows and was on 
the Sire sampler "Just Say Da." 

"We did it as a gift for his 
loyal fan base," says Neill. 

"John Wesley Harding's New 
Deal" is also being sold during 
the Band dates, which wrap up 
May 26, with the help of local 
music retail outlets. 

A few weeks after the Band 

Handy Work. Founding 
member of Béla Fleck & the 
Flecktones Victor Wooten's 
first solo effort, Compass 
Records' "A Show Of 
Hands," is gaining spins at 
public radio and jazz /AC 
stations. The bassist is 
playing nearly every day in 
May, either solo, with the 
Flecktones, or with Larry 
Bright. 

REGIONAL HEATSEEKERS #l's 
rr 

MOUNTAIN 
The Refreshments, Ruy Fuzzy Big & Buzzy 

L 

tour ends, Harding will head out 
on the Further Festival, affec- 
tionately referred to as "Deada- 
palooza." The tour, which runs 
June 20 -Aug. 4, is being put on 
by the Grateful Dead and Met- 
ropolitan Entertainment and 
features Ratdog (Bob Weir, 
Rob Wasserman, Matthew 
Kelly, Jay Lane, and Johnnie 
Johnson), Mickey Hart's Mys- 
tery Box with Bruce Hornsby, 
Los Lobos, and Hot Tuna. 

Harding will be making the 
rounds at radio along the way 

and will again sell his 
records on -site. An 
upcoming broadcast 
on KSCA is being dis- 
cussed as well, accord- 
ing to Neill. 

"We're not going to 
give up," Neill adds. "I 
see a lot of majors drop 
the ball on a lot of 
bands. We take our 
new artists one at a 
time and take custom 
care of them." 

NORTHEAST 
Bob Mould, Bob Mould 

EAST NORTH CENTRAL 
The Verve Pipe, Villains 

WEST NORTH CENTRAL 
Bob Mould, Bob Mould 

PACIFIC 
Mark Knopfler, Golden Heart 

MIDDLE ATLANTIC 
Maxwell, Maxwell's Urban Hang Suite i 

SOUTH ATLANTIC 
DJ Kool, (Let Me Clear My Throat) 

SOUTH CENTRAL 
Intocable, lievame Contigo 

THE REGIONAL ROUNDUP 
Rotating top -10 lists of best -selling titles by new & developing artists. 

WEST NORTH CENTRAL MIDDLE ATLANTIC 
1. Bob Mould Bob Mould 1. Maxwell Maxwell's Urban Hang Suite 
2. Gravity Kills Gravity Kills 2. Bob Mould Bob Mould 
3. Kenny Wayne Shepherd Ledbetter Heights 3. Mark Knopfler Golden Heart 
4. Jo Dee Messina Jo Dee Messina 4. Goldfinger Goldfinger 
5. Mindy McCready Ten Thousand Angels 5. Tina Arena Don't Ask 
6. Tina & The B -Side Movement Salvation 6. Cassandra Wilson New Moon Daughter 
7. The Subdudes Primitive Streak 7. 8ahamadia Kollage 
8. Mark Knopfler Golden Heart 8. Gravity Kills Gravity Kills 
9. Ricochet Ricochet 9. Planet Soul Energy + Harmony 

10. Goldfinger Goldfinger 10. Dishwalla Pet Your Friends 

SEEING RED: 
Lady Red is heating 
up with her self -titled 
debut on New Orleans- 
based Hi- Powered, 

formerly known as Stepping on 
Toes. For the week ending Sat- 
urday (11), the set is No. 62 on 
Top R&B Albums and No. 10 in 
the South Central Regional 
Roundup. 

The New Orleans artist's 
career got a jump -start from 
WQUE in her hometown, 
which was the first R &B sta- 
tion to play her single 

"Smokin' Them Trees." 
Hi- Powered's Calvin Johnson 

says the action on Lady Red is 
attracting major -label interest 
from A&M, Elektra, and Atlantic. 

Lady Red will perform club 
dates and radio shows in the 
Southwest this summer. 

TUBE TIME: Canada's Rank - 
ins take over the U.S. small 
screen with numerous TV 
appearances in support of their 
latest Guardian set, "Endless 

Divine Ditties. Gods Child 
heads out with dada Thurs- 
day (16) through mid -June, 
including a stop at modern 
rock WMMS Cleveland's 
Buzzardfest Saturday (18). 
The band's Qwest/Wamer 
Bros. debut, 'Aluminum," 
streets Tuesday (14). 
"Need" will open the Mon- 
day (13) episode of "Mel- 
rose Place," while the non - 
album track " #1 Tough 
Punk" is in an upcoming 
movie about Johnny Thun- 
ders called "The Day." 

Seasons." The band appeared on 
TNN's " Wildhorse Saloon" May 
6 and 7 and will be on "CBS Sun- 
day Morning" Sunday (12) and 
"Good Morning America" Fri- 
day (17). The band ends its most- 
ly sold -out U.S. tour May 19. 
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the music: dance / acid jazz / trip hop / breakbeat / electro funk 
the artists: Cleveland lounge, cirrus, d'still'd, electric skychurch, elk mac, gypsy queens, keoki, oversoul 7, sound assembly, toledo, zen cowboys 

for catalogs / sales inquiries / licensing / good conversation contact us: 

moonshine music u.s.a. (head office) - 8525 santa monica boulevard, west hollywood, california, 90069, u.s.O. tel: 310.652.8145 fax: 310.652.8146 

moonshine music u.k. - 4th floor, richard house, 30-32 mortimer street, london w1a 7rg, u.k. tel: 0171.631.4235 fax: 0171.436.7318 

e-mail: feedback @rnoonshine.corn web-site: http: / /www.moonshine.com/ 

distributed by: 

u.k. q.a.s. / france / benelux canada australia 
rtm / disc play it again sam cargo records colossal records 

u.s.a. 
navarre corporation 
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R &B 
ARTISTS & MUSIC 

Confab Covers Urban Industry Issues 
Info, Advice Dispensed At Super Summit X 

BY J.R. REYNOLDS 

NASHVILLE -Independent urban 
retail's growing music presence, the 
continuing plight of black executives, 
and R &B radio's role in breaking non- 
traditional black music were key issues 
discussed at Impact's Super Summit X. 

Held May 1 -5 at the Opryland Hotel 
here, Super Summit X boasted its 
greatest attendance ever -more than 
1,000 people, according to Super Sum- 
mit conference producer /CEO Jules 
Malamud. 

Despite occasional grumbles con- 
cerning the long distances between 
guest rooms and meeting rooms at the 

hotel, conference- 
goers agreed that 
Super Summit X 
was 'one of the 
industry's .best 
sources for gath- 
ering news and 
information. 

"We never set 
our sights on 
being the biggest 

conference," Malamud says. "We just 
wanted to be the convention that 
offered attendees the most quality and 
substance." 

According to Malamud, retail atten- 
dance was at an all-time high, although 
an exact number was not available at 
press time. "We started working with 
the distribution companies about four 
years ago to help us in that regard, 
because we felt that retail's presence 
was key to rounding out this confer- 
ence," he says. 

The number of collective -bargaining 
cartels among independent urban 
retailers has grown steadily over the 
last few years, and while various 
regional coalitions have identified com- 
mon concerns, the organizations are not 

without growing 
pains. 

"We have [store 
owners] who want 
to join but are 
unable to because 
of the problem of 
growing too large 
too fast," says 
George Daniels, 
owner of Chicago - 

based George's Music Room. 
Daniels said that breaking new prod- 

uct, product pricing, and developing 
closer relationships with one -stops are 
among the central issues of concern for 
such coalitions as Chicago's 25 -member 
United Music Retailers. 

In addition to general music - business 
issues, retailers addressed other topics. 
Lorraine Murphy, owner of Park - 
chester, N.Y. -based L.B.M. Records & 
Tapes, says, "One of the things we're 
looking at is a common vehicle for con- 
tinuing education in the art of doing 
business. We're also looking at different 
employee benefits, such as health- insur- 
ance opportunities, that we might be 
able to provide through our coalitions." 

Murphy is founder of the New York 
Metropolitan Independent Retailer 
Assn. 

Some retailers said the time has 
come for labels to abandon marketing 
campaigns at a national level. 

MALAMUD 

ELEY 

"Regionalization of music efforts is 
the best way for labels to go when mar- 
keting product," says David Dickerson, 
head of the 17 -store Mid - Atlantic Retail 
Coalition in' Washington, D.C. "They 
don't seem to understand that con- 
sumer tastes really do differ from 
region to region," he says. 

Dickerson cites the East Coast -vs: 
West Coast rap music rivalry as an 
example of in- fighting that should not 
even be an issue. "Tastes are different 
all around the country," he says. "In 
D.C., the kids are very informed about 
jazz, so a lot of hip -hop just doesn't 
work here." 

Many label executives attending the 
conference shared a common concern 
regarding their struggle to maintain 
viability in the ever -changing business 
landscape. "There has to be a closer 
relationship between veteran execu- 
tives and their - younger counterparts," 
says Atlanta -based entertainment 
attorney Vernon Slaughter. 

The former label executive shared 
similar sentiments during a panel host- 
ed by Sista Friends, a coalition of 
African- Americans founded by women 

in the entertain- 
ment industry. 
Titled "You're Not 
Really In The 
Record Business 
Until You've Been 
Fired," the meet- 
ing explored is- 
sues surrounding 
the business' 
unstable employ- 

ment environment. 
The seminar was hosted by psychol- 

ogist /motivational speaker Robin 
Smith and featured Super Summit 
event coordinator Cynthia Badie, artist 
manager Iris Perkins, and Slaughter 
as panelists. 

Slaughter said he was encouraged 
by the many pairings of young and old 
executives but added that more needs 
to be done to strengthen black music's 
business infrastructure. 

"[Veteran executive] Tony Anderson 
working with Jermaine Dupri's So So 
Def and [former Motown CEO] Jheryl 
Busby doing some things with Dallas 
Austin at Rowdy are moves that will do 
this business some good, because it 
[combines] creative enthusiasm with 
tested wisdom," said Slaughter. 

Atlantic marketing and promotion 
senior VP Paris Eley said that black 
executives will move forward by 
acquiring as many transferable skills 
as possible. "Cross- training is the key 
to progressing in any business envi- 
ronment," he said. "Many of us need to 
take greater advantage of opportuni- 
ties within and outside of the major - 
label system." 

During a question- and -answer ses- 
sion with Arista president Clive 
Davis -who was honored with 
Impact's lifetime achievement 
award -the prolific executive blamed 
a shortage of winning records as the 
reason for black music departmental 
downsizing. 

"It's the result of labels not produc- 
ing hits," he told a capacity audience. 

s, During the session, Davis criticized 
R &B radio for being too conservative 

DAVIS 

when programming songs by nontradi- 
tional- sounding R &B acts. 

Eley was among the many confer - 
encegoers who were concerned about 
how to effectively market the growing 
number of rhythm alternative acts, 
such as Yeofi, a new artist on his label. 
"We'd love to get him on [R &B] radio 
and plan to hit colleges hard, along with 
participation in various community 
events," said Eley. 

Impact's 1997 Super Summit XI con- 
ference will be held April 16 -20 at the 
Fontainebleau Hilton Hotel and Resort 
in Miami Beach, Fla. 

Whodidit? 
Jermaine 
for release 

So So Whodini takes a break in the studio with producer 
during work on "Six," the act's sixth album, which is scheduled 

Standing, from left, are Whodini's Jalil and Ecstacy. Seated, 
president /CEO Dupri and Whodini's Grandmaster Dee. 

Dupri 
July 23. 

are So So 

Def rap act 

from left, Def 

Super Summit X Lives Up To Its Name; 
NAACP Honors Quincy Jones, Clarence Avant 
A SUPER SUMMIT: Impact's Super Summit X was 
one of the most interesting and well- attended R &B 
music events of the year. Held in Nashville, the capitol 
of country music, the convention site was about the only 
thing that anyone complained about -it was just too big. 

But that didn't stop people from finding one another. 
Actually, it was kinda' a pleasure to wander through the 
place, run into a familiar face, and strike up a conver- 
sation. And it was just that scenario that led to one of 
the most stimulating dialogs I've witnessed in quite a 
while. 

Sometime after 1 a.m., while coaxing my tired dogs 
back from a Motown -hosted "PGD Zone" evening (which 
turned out the joint with performances by Johnny Gill, 
Horace Brown, Ladae, and 
Norman Brown), I ran into a 
trio of label execs kickin' it 
under the hotel's moonlit sky- 
light. 

After several minutes of 
obligatory banter and good - 
natured ball- breaking, the 
conversation turned to the 
business of music. The initial 
tone of the conversation was 
relaxed and introspective; but 
as subjects of increasing seri- 
ousness emerged, so did the 
heightened cerebral heat of this quorum. 

The focused intensity of that discussion led to a cou- 
ple of key points: the need to establish and maintain key 
self- empowering music -industry businesses, such as 
truly independent record companies and distribution 
systems, and the need to help black radio hold the line 
against the growing duopoly phenomenon, which, say 
independent R &B station owners, is driving black radio 
into the ground. 

Perhaps the most important issue addressed -how 
black executives must communicate with one another 
more effectively in order to retard erosion of their vet- 
eran ranks -was the subject of microscopic examination. 

Several important points were agreed upon during the 
impromptu, open -air meeting, which swelled from four 
to nearly two -dozen participants during my 90- minute 
stay. It will be interesting to see how much of the seed 
laid at that early -morn summit will bear fruit on the 
plains of R &B. 

H ISTORICAL PERSPECTIVE: The annual Living 
Legends Dinner, which was held May 1 at the Opryland 
Hotel, got the Super Summit off to a rousingly positive 
start. Living Legends Foundation chairman Ray Har- 
ris and president Jerry Boulding threw a top -flight 
reception and dinner for the top guns of the industry. 

The evening honored six historically important fig- 
ures from the radio, retail, and record industries. Hon- 
ored from radio were Claude A. "B.B." Davis and 

The 
Rhythm 
and the 
Blues 

TM 

by J. R. 

Eddie O'Jay, from the label side were Tom Draper and 
Warren Lanier, and from retail, Ted Hudson and the 
late Beverly Taylor, who died as the result of a stroke 
on April 19 -less than two weeks before being honored. 

Despite the tragedy, the evening was upbeat, and the 
various testimonials and acceptance speeches set the 
tone for the rest of the conference. 

Credit New York -based event coordinator Cynthia 
Badie with making this evening run smoother than silk. 

COMING UP: During the conference, I sneaked onto 
a street trolley filled with black radio programmers that 
traveled to the WEA branch in Nashville, where Atlantic 
Records held a miniature listening presentation for 

debut act the Braxtons. 
The trio, comprising sisters 

of incredible LaFace vocalist 
Toni Braxton, sounds great. 
The act's yet- to -be- titled 
album is a stirring collection r 
of mostly midtempo R &B 
tracks that, from the initial 
pass, should yield at least four 
singles. "So Many Ways" will 
be the debut single. Listen for 
it sometime in June, with the 
long -player to follow. 

I AAAM NEXT UP: R &B 
folks won't want to miss the International Assn. of 
African -American Music's confab, set for June 14 -16 at 
the JW Marriott Hotel in Washington, D.C. The confer- 
ence will celebrate Black Music Month by observing the 
cultural heritage, legacy, and global impact of African - 
American music. 

In addition, IAAAM is mounting an industrywide 
campaign to encourage the community to register to 
vote in upcoming elections. 

Unlike most music confabs, IAAAM's conference has 
a distinct creative slant to its meetings and presenta- 
tions, which truly benefits artists, A &R execs, produc- 
ers, and songwriters. There are, of course, learning and 
networking opportunities for folks from other sectors of 
the business, but, by and large, this convention is per- 
fect for those with a flair for the artistic. 

Q AND AVANT HONORED: Prolific entertainer/busi - 
nessman Quincy Jones and Motown chairman Clarence 
Avant will be honored during the NAACP Legal Defense 
and Education Fund during a gala to be held Thursday 
(16) at the Washington Hilton in Washington, D.C. 

Avant and Jones will each receive the Thurgood Mar- 
shall Lifetime Achievement Award, the organization's 
most prestigious honor. The only other time the award 
has been extended was in 1993, when it was presented to 
veteran entertainers Harry Belafonte and Sidney 
Poitier. 

Reynolds 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 2 12 

* * NO. 1 * * 
KILLING ME SOFTLY 
FUGEES (RUFHOUSEOCOLUMBIA) 1 wU at No. 1 

38 41 30 
DO YOU WANT TO 
XSCAPE (SO SO DEF /COLUMBIA) 

39 39 22 
NOBODY KNOWS 
THE TONY RICH PROJECT ( LAFACE/ARISTA) 

2 1 18 
JALL THE DINGS (YOUR MAN WONT DO) 40 36 19 

CALIFORNIA TLOVE TRCUTnANMEAll-IRCr) 

O 3 9 YOU'RE THE ONE 
SWV (RCA) 

41 37 28 
NO ONE ELSE 
TOTAL (BAD BOY /ARISTA) 

4 4 21 LADY D'ANGELO (EMI) 
42 45 3 

ARE YOU READY 
AALIYAH (FLAVOR UNIT /EASTWEST /EEG) 

5 5 13 
ALWAYS BE MY BABY ' 

MARIAH CAREY (COLUMBIA) 43 43 3 
IT'S YOU THAT'S ON MY MIND 
QUINDON (VIRGIN) 

6 7 12 COUNT ON ME 
WHITNEY HOUSTON & CECE WINANS ( ARISTA) ® 51 4 NEVER TOO BUSY 

KENNY LATTIMORE (COLUMBIA) 

7 6 25 DOWN LOW (NOBODY HAS TO KNOW) 
R. KELLY FEATURING RONALD ISLEY (JIVE) 45 1 

ONLY YOU 
112 (BAD BOY /ARISTA) 

CD 14 5 
GET ON UP 
JODECI (UPTOWN /MCA) 46 40 18 WHO DO U LOVE 

DEBORAH COX (ARISTA) 

cF 13 7 WHY I LOVE YOU SO MUCH 
MONICA (ROWDY /ARISTA) 47 46 10 

NO MORE GAMES 
SKIN DEEP (LOOSE CANNON /ISLAND) 

10 10 1 
vETHUGSSN 

RADA 49 24 ME TO PUT IT SOLOE PE 
(PERSPECTIVE) 

11 8 37 I WILL SURVIVE 
CHANTAY SAVAGE (RCA) 

49 56 2 YOU 
MONIFAH (UPTOWN /UNIVERSAL) 

12 11 14 
KEEP ON, KEEPIN' ON 
MC LYTE FEAT XSCAPE (FLAVOR UNR,flD(TRAFEG) 50 54 15 STAIRWAY TO HEAVEN 

PURE SOUL (STEP SUN /INTERSCOPE) 

13 16 10 
KISSIN' YOU 
TOTAL (BAD BOY / ARISTA) 51 55 6 

LET ME CLEAR MY THROAT 
DJ KOOL (CLR) 

14 18 25 GET MONEY 
JUNIOR M.A. F.I.A. (UNDEASBIG BEAT /ATLANTIC) 52 44 15 ALL I NEED 

JESSE POWELL (SILAS /MCA) 

15 9 15 
A THIN LINE BETWEEN LOVE & HATE 
H -TOWN (JAC- MAC/WARNER BROS.( 53 - I I LIKE 

MONTELL JORDAN5UCR RICK (DEFJAMTAEROJRY) 

16 15 23 SITTIN' UP IN MY ROOM 
BRANDY (ARISTA) 54 47 16 

CAN'T BE WASTING MY TIME 
MONA LISA FEATURING LOST BOYZ (ISLAND) 

11 26 4 
TOUCH ME, TEASE ME 
CASE FEAT FOXXY BROWN (DEF JAM/MERCURY) 

55 50 14 
TRADE IN MY LIFE 
R. KELLY (JIVE) 

18 20 15 
EVER SINCE YOU WENT AWAY 
ART N SOUL (NATURE BOYBIG BEAT /ATLANTIC) 56 52 6 

SHADOWBOXIN' 
GENIUSGZA FEATURING METHOD MAN ( GEFFEN) 

19 12 24 LET IT FLOW 
TONI BRAXTON (ARISTA) 51 53 6 

LIVE AND DIE FOR HIP HOP 
KRIS KROSS (RUFFHOUSE/COLUMBIA) 

20 17 11 
ONE FOR THE MONEY 
HORACE BROWN (MOTOWN) 58 61 5 

BRING IT ON 
KINO WATSON (COLUMBIA) 

21 25 16 
LET'S LAY TOGETHER 
THE ISLEY BROTHERS (ISLAND) 59 65 2 2 OF AMERIKAZ MOST WANTED 

2PAC (DEATH ROW /INTERSCOPE) 

22 19 13 
5 O'CLOCK 
NONCHALANT (MCA) 60 57 6 

THE WORLD IS A GHETTO 
GETO BOYS (RAP -A- LOT /N00 TRYBE) 

23 42 2 
I CAN'T SLEEP BABY (IF If 
R. KELLY (JIVE) 61 60 6 

I AIN'T MAD AT CHA 
2PAC (DEATH ROW /INTERSCOPE) 

24 27 8 READY OR NOT 
FUGEES (RUFFHOUSEJCOLUMBIA) 62 67 3 

C'MON N' RIDE IT (THE TRAIN) 
QUAD CITY DJ'S (QUADRASOUND /BIG BEAT) 

25 24 12 
SLOW JAMS 
QJCOESFEAT. B49rPS &TANYOM1HFORIRAIFOA6S1) 

63 59 9 
1,2,3,4 (SUMPIN' NEW) 
COOLIO (TOMMY BOY) 

26 21 9 
DON'T WANNA LOSE YOU 
LIONEL RICHIE (MERCURY) 

64 _ 2 HOO- BANGIN 
MACK 10 FEAT. ICE CUBE (PRIORITY) 

21 22 13 WOO -HAHN GOT YOU ALL IN CHECK 
BUSTA RHYMES (ELEKTRNEEG) ©69 3 FOREVER MORE 

PUFF JOHNSON (WORK/COLUMBIA) 

28 33 3 
THEY DON'T CARE ABOUT US 
MICHAEL JACKSON (EPIC) 66 63 21 

EVERYDAY & EVERYNIGHT 
YVETTE MICHELLE (LOUD) 

29 29 13 AIN'T NOBODY 
FAITH EVANS (BAD BOY /ARISTA) 67 71 2 SCARRED 

LUKE (LUTHER CAMPBELL) 

30 30 7 
PLEASE DON'T GO 
IMMATURE (MCA) 66 1 

CAJUN MOON 
RANDY CRAWFORD (BLUEMOON/ATLANT IC) 

31 23 14 
DOIN IT 
LL COOL J (DEF JAM /MERCURY) 69 75 4 

I DON'T WANNA BE ALONE 
SHAI (GASOLINE ALLEY /MCA) 

32 28 24 NOT GON' CRY 
MARY J. BLIGE ( ARISTA) 10 73 11 

NEW YORK, NEW YORK 
THA DOGG POUND (DEATH ROWANTERSCOPE) 

33 31 11 
RENEE 
LOST BOYZ (ISLAND) 11 58 8 SOUL FOOD 

GOODIE MOB (LAFACE/ARISTA) 

34 32 6 
HOUSE KEEPER 
MEN OF VIZION (MJJ /550 MUSIC /EPIC) 

72 74 4 
DO YOU KNOW 
TOTAL (BAD BOY /ARISTA) 

35 34 7 CAN'T HANG 
XSCAPE FEAT. MC LYTE (SO SO DEF/COLUMBIA) 

13 66 5 
JOURNEY 
OTIS & SHUGG (POOKIE/INTERSCOPE) 

36 35 38 BEFORE YOU UW WALK OUT OF MY LIFE 14 1 
IF WP 

DAR/ 

Ct 48 7 AISIrNODNiI.6GBA 
-Fa1MFRE¢E) 15 - 2 

HOW ROU TELL THE ONE 

Q Records with the greatest airplay gains. © 1996 Billboard /BPI Communications. 

HOT R &D RECURRENT AIRPLAY 
i 

1 5 
TELL ME 
GROOVE THEORY (EPIC) 

14 - 1 
BABY, BABY, BABY, BABY, BABY... 
R. KELLY (JIVE) 

2 3 2 
SOON AS I GET HOME 
FAITH EVANS (BAD BOY /ARISTA) 

15 13 8 YOU PUT A MOVE ON MY HEART 
QUINCY JONES INTRODUCING TAMIA (QWEST/WB) 

3 - 1 
I MISS YOU (COME BACK HOME) 
MONIFAH (UPTOWN /UNIVERSAL) 

16 18 44 I WANNA BE DOWN 
BRANDY (ATLANTIC) 

4 2 6 WHO CAN I RUN TO 
XSCAPE (SO SO DEF /COLUMBIA) 17 10 7 STILL IN LOVE 

BRIAN MCKNIGHT (MERCURY) 

5 5 2 
ONE SWEET DAY 
MARIAH CAREY & BOYZ II MEN (COLUMBIA) 18 35 

THIS IS HOW WE DO IT 
MONTELL JORDAN (PMP /DEF JAM /MERCURY) 

6 7 4 EXHALE (SHOOP SHOOP) 
WHITNEY HOUSTON ( ARISTA) 

19 19 29 DON'T TAKE IT PERSONAL 
MONICA (ROWDY /ARISTA) 

7 4 3 
HEY LOVER 
LL COOL J (DEF JAM /MERCURY) 

20 - 30 BEST FRIEND 
BRANDY (ATLANTIC) 

8 11 9 FANTASY 
MARIAH CAREY (COLUMBIA) 21 12 24 WATERFALLS 

TLC (LAFACE/ARISTA) 

9 6 4 
LOVE U 4 LIFE 
JODECI (UPTOWN /MCA) 

22 22 12 
ALREADY MISSING YOU 
GERALD LEVERT & EDDIE LEVERT, SR. (EASTWEST) 

10 8 22 ONE MORE CHANCE/STAY WITH ME 
THE NOTORIOUS B.I.G. (BAD BOY /ARISTA) 

23 6 
DIGGIN' ON YOU 
TLC (LAFACE/ARISTA) 

11 9 7 WHERE EVER YOU ARE 
TERRY ELLIS (EASTWEST /EEG) 

24 25 50 CREEP 
TLC (LAFACE/ARISTA) 

12 20 30 CAN'T YOU SEE 
TOTAL FEAT. THE NOTORIOUS B.I.G. (TOMMY BOY) 

25 - 45 IF YOU LOVE ME 
BROWNSTONE (MJJ /EPIC) 

13 16 11 
CRUISIN' 
D'ANGELO (EMI) 

Recu rents are files which have appeared on the Hot R &B 
Singles chart for 20 weeks and have dropped below the top 50. 

TITLE (Publisher Licensing Org.) Sheet Music Dist. 

35 12,3A (SUMPIN' NEW) (T4aq,ASCAP/8o l t ,, 

ASCAP/S man Cans-04M FL 

14 5 O'CLOCK (ARPLC, ASCPP/Dcez NLQ ASCf) 

22 AINT NOBODY/10SSING YOU (Crwa Baby, BM4aceCarlw 
BMVFM &admaod, RIvl4Jriti She( Ti me& BMVALSbnCarbs. 

ASCAP /A61, ABC. t FL 

29 AINT NO NIGGAVDEAD PRESIDENTS OJ Lu III WA*, WO 

77 JNT NO PLAYA (Fid- A- Way,AS(HPARagTop, BMWAarner- 

TareLlare, BM,4 eIlkxwe Pearl BMVArüey Fad, BM WBM 

47 ALL I NEED (CcimgtOaltrd) 
4 ALL THE THINGS (YOUR MAN WONT DO) (FROM DON'T BE 

A MENACE..) (Fade2 Back ASCAP/fakstTree, ASCAPIAbal 

Agada.AS(1+P/PcAG am btl ASCAP) HL 

3 ALWAYS BE MY BABY (Say/AN LLC, BMVRye, BMVSo So Def, 

ASC.APIND ASCAP/Full Keel, ASCAP /ArCabt.ASCAP/4&0 
belt ASCPPhTe Tyme, ASCAP M3NVHL 

40 BEFORE YOU WALK OUT OF MY UFE/UKE THIS AND UKE 

THAT (EMI A¡XLVSC P/DARP .,ASCAP/Nutc se.ASCAP/Saiad'a, 

ASCAP/BVN Casaia EMMA Badmen:I BMVAha, ASCAP/WB, 

ASCAP HLANBM 

53 BRING IT ON QlredrgASCAPMICAASC.4P) 

52 CANT BE WASTING MY TIME (FROM DON'T BE A MEN- 

ACE..) (Malvin EMI/MassA(eue, BNtfàyfian Ina 

EMI/Vanessa ASCQPM y Two Sorts, ASCAPArie 06s, ASCAPMtSec 

ASCAP/EM Apt ASCAP H/WE M 

2A CANT HANG/DO YOU WANT TO (Warner- Tan Mane, 

BM/Babe-c°,BMVSoSoDelASCAP /1MA.ptASC4P /PiCaed, 
ASCAP/frp Bin',ASCAP/1§ad4yn BasedASC.APIWBM 

89 CARAVAN OF LOVE (WB, ASCAPÍ 1, ASCAP) 

38 C'MON N' RIDE IT (THE TRAIN) (Cellar, BMVSa -(elk, 

BMVlkcteppel. MD HL 

7 COUNT ON ME (FROM WAITING TO EXHALE) (ELá, 

Btv1V5ay /A1V Sags, BMVTar FIT), BAVIppy, ASCAP /Ariama 
ASCAP WBM 

93 DOE OR DIE (Life IsA BikiLASCPP/TM Badnccad, WgRSOaell! 

Cash, BMVBrt Apri,ASCAP) 

17 DOIN rl L 1,ASCAP/Deflan,ASC4P/Sadyeh. SENT 

Blaadrvwood.BNVlarce Combs, BM)HL 

59 DON'T RUSH hMPßP/fuWASPMFaiuVtWBE 
WBM 

25 BONI WANNA LOSE YOU (Bil PprEASCAP/Flyte Tyrne. 

ASCAP/11312. ASCAP HL 

78 DOUBLE TROUBLE (MsEm.ASC.4P/SprresC7ni e.A.S(PP/BDP. 

ASCAP/Zomba.ASCPPMIana-Ta otae,EMIGarM,BM) 

6 DOWN LOW (NOBODY HAS TO KNOW) (Zomba BMVRVeiy, 

BM) WON 

76 THE EARTH, THE SUN, THE RAIN (WW1(ASCAP/EMShW 

ASCAP/Slay Rasa BMVflrysais, BM) HLMBM 

71 EM.B.RAC.E (DA DA DAH DAB) (Olgarial !tea BW/S6 f 

Sir, EM 43t ASCO 

69 ENVY/ FIREWATER ( Ieljslats ,ASCAP/MauleensASCAPAfM 

Apt BM/Wu-Tarp, BMVSakClap, ASCAP/EM Badexccd. BM/Bug 

Pie, ASCAPARäá Wricrs, ASCAP) HL 

19 EVER SINCE YOU WENT AWAY (Bahia Boy. ASCAP/Tayh's Clad. 

BMVHedAili Mess, BMVFac ÉArrcly Aarn 6t1, ASCAP) HL 

58 EVERYDAY & EVERYNIGHT (Fork-rester Flex BMVM. Bryant, BMD 

54 FASTLOVE( Bg Celt FRìCLh4pe1,ASCAP/ßafyagars, 

ASCAP/Fleddè Dee. EMI/Lille Fide PSCAP) WBM 

88 FEELS SO GOOD (SHOW ME YOUR LOVE) (Oytüla 

ASCARFatso. ASCAP/WB, ASCAP WENT 

50 FOREVER MORE M43 ,ASCAP/fra6hlde Sky. ASCAP/Woo DaL 

EMI/Emig-1, BMVHaddey,ASCAP) 

99 FOR REAL (Talc BMVSweig ASCAPAShesz BMD 

82 FOR THE LOVE OF YOU (Music Corp OfAroma BMVSA}n Beat, 

Bat 
91 FUNKORAMAQmba.ASCPPWSM 

18 GET MONEY (Etg Popp, ASCAP/ljd s, BOW E)aee. ASCAP /AH, 

A.SCAP/FMAptASCAP/Astin Curbs ASDAP/WR, ATM) HLJWBM 

13 GET ON UP (EMI Apk.ASCM/DaMrDeOaé,ASCPP/1EN. 

ASCsP/lod Hatay. ASCAP) 

75 GIVE METRE NIGHT (Rcdsorg,ASCAP /NrgASCAP)WHM 

56 HAVE! NEVER (Eraf. BWLSay /ANSagç BVv1D EL 

41 HAY (Salop, BMVfït BMVHict pat BHD 

66 HE'S NOT GOOD ENOUGH (NAM, ASCAP/RyteTyme 

ASCAPAL,w Persee ieASCAP/EIVII Bkrdexcoi, EMILLiplle Bea, 

62 HOOP IN YO FACE (FROM SUNSET PARK) (Ceejai, BM) 

34 HOUSE KEEPER (M.OV, BMVDcni PSCAP/Swe* OhLiarK 

60 HOW DO YOU TELL THE ONE (Say/A1VSa(gs, EMVEcaf, BMD 

81 HUSTLER'S THEME PInbaLSASCAPMetledCamre, 

ASCAPMi Playaz ASCAP/Waner -Tal eta e, ervo WBM 

51 I DONT WANNA BE ALONE (Musk Cap. O Amen a, EMI/Cameo 

Appearance BA Ramses B4A4TV.BMVMCAASCPPA Spol 

BMWfJpat, ASCAP) HL 

63 IF HEADZ ONLY KNEW... (DL ASCAP/irerryPaka. ASCAP 

72 I GIVE IN (Bobby Caldxi. LNIV(fe Must Fare, BMVFul Face. 

ASCPP) 

90 I'LL NEVER STOP LOVING YOU martnd Cuts, BMVZoniw, 

EMI) 

94 I'M TRULY YOURS (Garl -FHi,BMVTdJreTree,ASCAP) 

55 IN THE HOOD (Chan Ma4ASCAP/Tobar,ASCAPMess, Ditty & 

Capone,ASCAPAVanerC Appel,ASCAP) 

12 I WILL SURVIVE (RlyGran btO ASCAP/TèaOFVbes, ASCAP HL 

97 JESUS TOA CHILD (Dick Leahy. ASCAP/ReppeLASCAPWBM 

64 JOURNEY (Dggt>+s ASCAP/Saariq Rvil 
5 KEEP ON, KEEPIN' ON (FROM SUNSET PARK) (So SoDef, 

ASCAP/ FMIApril,ASCAP/Bcckyn Based, ASCAP/TopBTI n', 

ASCAP/Mac. BMWaner- Taraare, BMD HA BM 

68 KEEP TRYIN' ( Eia 'SVáce,ASCAPAGaue78.ASCAP /Alrm, 

ASCAP /Mp. BM/Say/AN Sorg., BM) HAW 
11 KISSIN' YOU ( am Shack II, Wino/ I),BluEBfsalgASCAP) 

8 LADYWr- dlooASCAP/ 12U )M4ASCAP/läyttrn,ASCAPy}üyfraLn 

It1, ASCAP 

46 LET ME CLEAR MY THROAT (OR, ASCAP) 

26 LETS LAY TOGETHER (FROM DONT BE A MENACE..) 

ante, BMRDely. BM) WBM 

36 LIVE AND DIE FOR HIP HOP (IMAM, ASCAP/So So De( 

ASCAP/frahbde Sky. ASCAPAVBASCM /lr Caùd, ASCAPRèzake, 

ASCAP WBMML 

100 MOTHER'S PRAYER (OutOfllisVAALASCAP) 

57 MR. ICE CREAM MAN (Burn Ace., BMVEt P. BM 
74 NASTY DANCER/WHITE HORSE (CAW, BMB(oke, Mke & Nolte. 

EMI/Sateen. BMVWB, ASCAP) W13M 

43 NEVER TOO BUSY ( WE .ASCAP/Sbrlelam,AS(NP/Ness Nifty & 

C apare, ASCAP/Aw VlLge d,ASCAP/Orysaís, /SDP) 
33 NOBODY KNOWS Doe Shot BOil ifStf(BMD'tieWI)OM 
42 NO MORE GAMES (FUyGam Intl ASCAP/FleelaeSnde 

Ca a'S ASCAP/U Lima, BMVL1ak's True Fukc BMI/M sc Cap. Of 

ArTlerra, BMVFar Nights, BMD HL 

39 NO ONE ELSE (IuiN.g Bean EMV1ud1 Combs, ASGW/FMIPot 

ASCPP/E , ASCAP /BDPASCAP/ZmbaASCAP /ArCadd, 
ASCAP/WB.ASCAP HAM 

30 NOT GON' CRY (FROM WATIING TO EXHALE) (Fizf, 

BMVSay /ANSag, BMVFor Fin, BMD WBM 

23 ONE FOR THE MONEY Lambe, BMMarace Bcws BBvA4arena 

ASCAP/FMI Atli ASCAP/RobalG Graham. ASCAP/141 -131, 

ASCAP /Alsbn Carts ASCAP /AmTmLy. ASCAP HIANBM 

90 THE ONE (Cclge s- EM,ASCAP/Saeen Cetus- MI, BMWaner- 

Billboard. FOR WEEK ENDING MAY 18, 1996 

Hot R&D Singles Sales.. 
Compiled from a national sub -sample of POS (point of sale) equipped key R &B retail stores which report number 
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TITLE 
ARTIST (LABEL'DISTRIBUTING LABEL) 

N 
3 

5 

Z 
O 

W 

3 
TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 1 2 

* * NO. * * 
THA CROSSROADS 
BOtk Tµß.ry +yt77VO\N{RIM (a)2,MggtN cti 

38 39 2 FASTLOVE 
GEORGE MICHAEL (DREAMWORKS /GEFFEN) 

39 26 11 
SOUL FOOD 
GOODIE MOB (LAFACE./ARISTAI 

2 2 5 
YOU'RE THE ONE 
SWV (RCA) 

0 41 8 
MR. ICE CREAM MAN 
MASTER P (NO LIMIT /PRIORITY) 

0 3 10 
KEEP ON, KEEPIN' ON 
MC LYTE FEAT. )C3(APE(FLAVOR UNITEASIVVESLEECS 

41 36 9 SHADOWBOXIN' 
GENIUSGZA FEATURING METHOD MAN ( GEFFEN) 

4 4 7 ALWAYS BE MY BABY 
MARIAH CAREY (COLUMBIA) 

42 33 23 NO ONE ELSE 
TOTAL (BAD BOY /ARISTA) 

5 5 12 
DOWN LOW (NOBODY HAS TO KNOW) 
R. KELLY FEATURING RONALD ISLEY (JIVE) 43 44 3 

TRES DELINQUENTES 
DELINQUENT HABITS (PMP /LOUD /RCA) 

6 6 2 YOU 
MONIFAH (UPTOWN /UNIVERSAL) 

44 43 11 CAN'T HANG/DO YOU WANT TO 
XSCAPE FEAT. MC LYTE (SO SO DEF/COLUMBIA) 

7 8 15 
QLThE THINGS (YOUR MAN WON'T DO) 
JOE (ISLAND) 

9 47 4 
LET ME CLEAR MY THROAT 
DJ KOOL (CLR) 

o 
7 

1.1 
3 

5 O'CLOCK 
NONCHALANT (MCA) 

46 - I 
IN THE HOOD 
DONELL JONES ( LAFACE/ARISTA) 

10 
74 2 

TOUCH ME, TEASE ME 
CASE FEAT. FOXXY BROWN (DEF JAM/MERCURY) 

41 31 10 HAVE I NEVER 
A FEW GOOD MEN (LAFACE/ARISTAI 

10 12 16 A THIN LINE BETWEEN LOVE & HATE 
H -TOWN (JAC-MAC/WARNER BROS.) CI 48 6 

NO MORE GAMES 
SKIN DEEP (LOOSE CANNON /ISLAND) 

11 9 11 
DOIN IT 
LL COOL J (DEF JAM /MERCURY) 49 38 21 FU- GEE -LA 

FUGEES (RUFFHOUSUCOLUMBIA) 

12 11 8 RENEE 
LOST BOYZ (ISLAND) - 50 40 12 

STAIRWAY TO HEAVEN 
PURE SOUL (STEP SUN /INTERSCOPE) 

r' 

13 13 3 
KISSIN' YOU ' 

TOTAL (BAD BOY /ARISTA) 51 65 2 
HOUSE KEEPER 
MEN OF VIZION (MJJ /550 MUSIC/EPIC) 

14 10 11 
WOO- HAH!VIVERYTHING REMAINS RAW 
BUSTA RHYMES (ELEKTRAJEEG) 

52 49 7 HOOP IN YO FACE 
69 BOYZ (FLAVOR UNIT /EASTWEST /EEG) 

15 15 9 
COUNT ON ME 
WHITNEY HOUSTON & CECE WINANS (ARISTA) 

53 45 4 
I DON'T WANNA BE ALONE 
SHAI (GASOLINE ALLEY /MCA) 

16 14 14 
I WILL SURVIVE 
CHANTAY SAVAGE (RCA) 54 60 3 

I GIVE IN 
BOBBY CALDWELL ( SINDROME) 

11 19 5 
SCARRED 
LUKE (LUTHER CAMPBELL) 

55 46 10 SCENT OF ATTRACTION 
PATRA DUET WITH AARON HALL (550 MUSIC) 

18 16 3 
PLEASE DON'T GO 
IMMATURE (MCA) 56 55 3 

THE EARTH, THE SUN, THE RAIN 
COLOR ME BADD (GIANT/WARNER BROS.) 

19 1 
GET ON UP 
JODECI (UPTOWN /MCA) 57 50 16 NASTY DANCER/WHITE HORSE 

KILO (WRAP /ICHIBAN( 

20 21 10 AIN'T NO NIGGA/DEAD PRESIDENTS 
JAY -Z FEAT FOWY BROWN )RO - A- FELLAEREEZE) 56 - 1 

FOREVER MORE 
PUFF JOHNSON (WORK/COLUMBIA) 

21 18 16 WHO DO U LOVE 
DEBORAH COX (ARISTA) 59 51 12 

ALL I NEED 
JESSE POWELL (SILAS /MCA) 

22 20 11 C(52264(OMM BOY)NEW) 60 56 3 IFHEAEDZB 
ONLY KNEW 

23 32 15 
GET MONEY 
JUNIOR M.A.F.I.A. (UNDEASBIG BEAT /ATLANTIC) 

61 75 2 NEVER TOO BUSY 
KENNY LATTIMORE (COLUMBIA) 

24 1 
HAY 
CRUCIAL CONFLICT (PALLAS /UNIVERSAL) 62 53 10 ENVY /FIREWATER 

FAT JOE (VIOLATOR /RELATIVITY) 

25 17 12 
LADY 
D'ANGELO (EMI) 63 58 12 AIN'T NO PLAYA 

RAPPIN' 4/TAY (CHRYSALIS /EMI) 

26 30 3 
THE WORLD IS A GHETTO 
GETO BOYS (RAP -A- LOT /N00 TRYBENIRGIN) 64 61 11 

SET U FREE 
PLANET SOUL (STRICTLY RHYTHM) 

27 22 23 NOBODY KNOWS 
THE TONY RICH PROJECT ( LAFACE/ARISTA) 65 54 21 WHERE DO U WANT ME TO PUT IT 

SOLO (PERSPECTIVE) 

a 25 10 
C'MON N' RIDE IT (THE TRAIN) 
QUAD CITY Dl'S (QUADRASOUND /BIG BEAT) 66 - 1 PERFECT MATCH 

CELLA DWELLAS (LOUD /RCA) 

29 23 10 EVER SINCE YOU WESBAWAY C) 
67 71 31 

BEFORE 
YOU 

WALK.../LIKE THIS AND... 

30 29 4 
LIVE AND DIE FOR HIP HOP 
KRIS KROSS (RUFFHOUSEJCOLUMBIA) 68 61 9 WHY YOU TREAT ME SO BAD 

SHAGGY FEAT. GRAND PUBA (VIRGIN) 

31 24 6 
DON'TWANNALOSEYOU 
LIONEL RICHIE (MERCURY) 

69 62 9 FEELS SO GOOD (SHOW ME YOUR LOVE) 
LINA SANTIAGO (GROOVE NATION/UNIVERSAL) 

32 21 6 AIN'T NOBODY /KISSING YOU 
FAITH EVANS (BAD BOY /ARISTA) 70 31 

ANYTHING 
3T (MJJ /550 MUSIC /EPIC) 

33+ 28 6 
ONE FOR THE MONEY 
HORACE BROWN (MOTOWN) 71 68 3 BRING IT ON 

KINO WATSON (COLUMBIA) 

34 35 9 
SLOW 

T EA TPCE&TArwMMRxI TOA I) 
12 57 9 DON(ÉJ 

ELKTRA/EEG) 

35 31 21 SITTIN' UP IN MY ROOM 
BRANDY (ARISTA) 

73 59 2 E.M.B.R.A.C.E. (DA DA DAH DAH) 
SOCIETY OF SOUL ( LAFACE'ARISTA) 

36 34 17 
NOT GON' CRY 
MARY J. BLIGE ( ARISTA) ® 23 SOON AS I GET HOME 

FAITH EVANS (BAD BOY /ARISTA) 

31 42 7 LET'S LAY TOGETHER 
THE ISLEY BROTHERS (ISLAND) 

75 70 25 ONE SWEET DAY 
MARIAH CAREY & BOYZ II MEN (COLUMBIA) 

O Records with the greatest sales gains. (M 1996 Billboa d /BPI Communications and SoundScan, Inc. 

Tar-redo-le. BM) 

98 OREGANO FLOW (Rdnv,e6e, Manta BtvIVDM FOR 

ASGTP 

84 PERFECT MATCH ( Beat ASCAP/SapáPal Sack BM) 

96 PHYSICAL FUNK (CebJan5ASCAP/A1 kt,ASCAP/prys3is 

ASCAP WBM 

21 PLEASE DON'T GO Qurba, EM141ookman ASCPP WBM 

92 PO PIMP (QeablsWay,ASCARQ 

20 RENEE (FROM DONT BE A MENACE.) (Lost Bog, 

ASCAPNaessa,ASWAN Two Sus,ASCAP/Oyde065 

ASCAP/Mr..Ser, ASCAP/IM Apt ASCAP/f yte Tyme, ASCAP MBM4L 

79 SCANDALOUS Qurlh3, B)MVEAO, BMV 3-1.0 BMVD -Slot, 

BMVSuga T.Ov Sag+Oflashada.BMVSap &vDWBM 

31 SCARRED (tr'M Deep SaAL BMO 

61 SCENT OF ATTRACTION (Zomba, ASCAP /AU1 W$ 
ASCAPhPeratroy. ASCAP /Jarrm4 ASCAPMICA ASCPP TvElM 

86 SET U FREE (Nadine Renee, BAD 

44 SHADOWBOXIN' (Careers-BMG BMVRanecca EMI,Pc*Gam ktl 
ASCAKZA, ASCAP HL 

24 SITTIN' UP IN MY ROOM (FROM WAITING TO EXHALE) 

(Fiat. BM(5ary /A1V Sm&s, EMIT -w Fin, BMO WMM 

28 SLOW JAMS (Roisag,,ASCAP /AmeASCuVWBM 

49 SOUL FOOD (01a'veIF ,Bv% hifSIrtBMICadeMob. 
BOM*Seg,PSCAP) 

85 SPACE AGE M1aWy- N -Fàdet ASC.AP 

45 STAIRWAY TO HEAVEN MO Tfree,ASCAPWBM 

1 THA CROSSROADS (RdkrssPtadr, ASAP/IV T)n 

ASCM/Dd3rz- N- Sense, O44 n.BSEDX4I s,UMEMApt 
ASCAP/Bo na ASCAP 

9 A THIN UNE BETWEEN LOVE & HATE (FROM A THIN LINE..) 

(Cairn EVVVV* Or Lae. BMWmer- Tarnaare. &vi WBM 

95 THIS IZ REAL (Badayase. BlAMigged Chid ASCAP L3rTS- 

DA.ASOV) 

83 ...TIL THE COPS COME KNOCKIN' (Say /AN UL. 

BMINI srvel,ASCARGnZnra,ASCAP) 

10 TOUCH ME, TEASE ME (FROM THE NUTTY PROFESSOR) 

(CcppojtCaALEM1CA ASCAP/t7yre Dut ATM/Cool. I AtYa 

ASCAPI Ware rQappel.ASCAP//mta,ASCAPHLNVßM 

65 TRES DEUNQUENTES (Maw/LostASCAPABadBWax 

ASCAPOmered SW, ASCAP /Ah a, ASCA) WBM 

87 UKNOWHObWIEDU (Ra: Handel ATM) 
70 WHAT DID IDO TOM? (Two Tuft-Emit EVXÆAEadlwmd 

BMM1ae Than A Tea Pay. BM) 

48 WHERE DO U WANT ME TO PUT IT (EM AptASCAP/Ryk 

Tyne. ASCAP/EMI Backwco1 R B-lelp The Bear. ENO 

32 WHO DO U LOVE (MCA A.SOW /Nt & Rhythm. P CAP/Zmba, 

ASCAP GAi da L ASCAP WBVM t 
67 WHY YOU TREAT ME SO BAD (1Mgdnrt PSDAP/Bab Maly. 

PSCAP/Tàd m.ASCAP/ScngsOfWW(?amBMB 

73 WIND BENEATH MY WINGS (Warner Housed Musc.E4vIAM3 

Gold.ASCAPWBM 

15 WOO -HAM!! GOT YOU ALL IN CHECK/EVERYTHING 

REMAINS RAW )170h's BOASatijats, OvivOu4 R3adecaod, 

BMVIalmCombs, EM) HL 

37 THE WORLD IS A GHETTO )FOEAASPPñkOssnAT.ufT Ft 
2 YOU'RE THE ONE W's Street. ASC.AP /AlmeASGW/Saiada 

ASCAP/O e(MeCJelkH0.ASCAPAWB ,ASCPP/WaderWongSig. 
ASCAP/WanerChappet PRS) WBM 

16 YOU (Sot On Sal. ASDAPIIul Ppk. ASC4P/Dree BTz Flan New Tit 

ASDAP/Hml, ASDAPAWarnOeppal. ASCAP) HLAM3M 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 

COLLECTED, COMPILED, AND PROVIDED BY SoundScane 
TITLE """1 ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

O 
1 - 2 

* * * NO. 1 /GREATEST GAINER* * * 
THA CROSSROADS BONE THUGS -N- HARMONY 
(C) (D) IT) RUTHLESS 63357RELATIVITY 2 weeks at No. 1 

2 2 2 11 
KEEP ON, KEEPIN' ON (FROM "SUNSET PARK ") MC LYTE FEAT. XSCAPE 

ICI (T) (X) FLAVOR UNIT /EASTWEST 64302 /EEG 

3 3 1 13 
5 O'CLOCK NONCHALANT 
(C) (M) (T) (X) MCA 55075 

4 4 3 11 
DOIN IT LL COOL J 
(C) (D) (T) (V) DEF JAM 576120 /MERCURY 

5 6 5 8 RENEE (FROM "DON'T BE A MENACE... ") LOST BOYZ 
(C) (D) (M) (T) ISLAND 854584 

6 5 4 11 
WOO -HAHII GOT YOU AU. IN CHECK/EVERYTHING REMAINS RAW BUSTA RHYMES 

IC) (M) (T) (X) ELEKTRA 64335/EEG O 7 7 5 SCARRED LUKE 
(C) (T) LUTHER CAMPBELL 164000 

8 9 8 10 
AIN'T NO NIGGA/DEAD PRESIDENTS JAY -Z FEAT. FOXXY BROWN 
(MI (T) (X) ROC- A- FELLA/FREEZE 53233` /PRIORITY 

9 8 6 11 
1 2, 3, 4 (SUMPIN' NEW) COOLIO 
(C) (D) (T) TOMMY BOY 7721 

10 14 12 15 
GET MONEY JUNIOR MAFIA. FEAT. THE NOTORIOUS B.I.G. 
(C) (M) (T) (X) UNDEAS/BIG BEAT 98087/AG 

11 NEW 1 
HAY CRUCIAL CONFLICT 
(C) (D) (T) PALLAS 56008/UNIVERSAL 

12 13 16 3 
THE WORLD IS A GHETTO GETO BOYS FEAT. FLAJ 
ICI (T) (X) RAP -A -LOT 38544NIRGIN 

13 in i0 i0 C'MON N' RIDE IT (THE TRAIN) QUAD CITY DJ'S 
(C) (M) (T) (X) QUADRASOUND/BIG BEAT 98083/AG 

14 12 11 4 LIVE AND DIE FOR HIP HOP KRIS KROSS 
(C) (T) (X) RUFFHOUSE 78270 /COLUMBIA 

15 11 9 11 SOUL FOOD GOODIE MOB 
(C) (D) (T) (V) (X) LAFACE 2-4145 /ARISTA 

16 17 14 8 MR. ICE CREAM MAN MASTER P 
ICI (T) (X) NO LIMIT 53218/PRIORITY 

11 15 15 9 SHADOWBOXIN' GENIUS/GZA FEAT. METHOD MAN 
(C) (T) GEFFEN 19396 

18 18 28 4 
TRES DELINQUENTES DELINQUENT HABITS 
(C) (D) (T) PMP /LOUD.64526 /RCA 

19 19 20 
- 

LET ME CLEAR MY THROAT DJ KOOL 
IT) (X) CLR 5218' 

20 16 13 21 FU -GEE -LA FUGEES 
(C) (MI (T) (X) RUFFHOUSE 78195 /COLUMBIA 

21 20 19 7 HOOP IN YO FACE (FROM "SUNSET PARK") 69 BOYZ FEAT. QUAD CITY DJ'S 
IC) (T) FLAVOR UNIT / EASTWEST 64312,/EEG 

22 21 21 18 NASTY DANCER/WHITE HORSE KILO 
(C) (T) WRAP 349 /ICHIBAN 

23 24 25 4 
IF HEADZ ONLY KNEW... HEATHER B. 
(C) (T) (X) PENDULUM 58549/EMI 

24 23. 17 10 ENVY/FIREWATER FAT JOE 
(C) (D) (T) VIOLATOR 1546/RELATIVITY 

25 25 18 12 
AIN'T NO PLAYA RAPPIN' 4 -TAY 
(C) (M) (T) (X) CHRYSALIS 58528/EMI 

26 34 35 4 PERFECT MATCH CELLA DWELLAS 
(C) (T) (X) LOUD 64532/RCA 

27 21 22 14 WHY YOU TREAT ME SO BAD SHAGGY FEAT. GRAND PUBA 
(C) (D) (T) (X) VIRGIN 38529 

28 33 27 23 BEWARE OF MY CREW LB.C. CREW FEAT. TRAY D AND SOUTH SENTRELL 
(C) (D) (T) JAC -MAC 17722/WARNER BROS. 

29 29 30 5 
PO PIMP DO OR DIE 
(C) (D) (T) CREATORS WAY 9604 

30 39 45 7 HUSTLER'S THEME SMOOTHE DA HUSTLER 
(C) (T) PROFILE 5449 

31 32 37 7 DOE OR DIE AZ 
IC) (T) (X) EMI 58398 

32 28 23 8 
SCANDALOUS THE CLICK 
(C) (D) (T) SICK WID' IT 42366/JIVE 

33 31 26 17 
UKNOWHOWWEDU BAHAMADIA 
(C) (M) (T) (X) CHRYSALIS 58517/EMI 

34 36 32 3 
THIS IZ REAL SITYHEfM 
(C) (T) N00 TRYBE 38536NIRGIN 

35 30 24 40 GANGSTA'S PARADISE (FROM "DANGEROUS MINDS") A' COOLIO FEAT. L.V. 

IC) (D) (V) MCA SOUNDTRACKS 55104/MCA 

36 26 - 2 OREGANO FLOW DIGITAL UNDERGROUND 
(C) (X) CRITIQUE 15571 

CI 40 42 3 
DOUBLE TROUBLE MAD LION FEAT. KRS -ONE AND BRENDA K. STARR 
IC) WEEDED 20189/NERVOUS 

38 22 - 2 MOTHER'S PRAYER POPPA DOO 
(C) CRITIQUE 15570 

39 35 29 24 TONITE'S THA NIGHT KRIS KROSS 
(C) (D) (M) (T) RUFFHOUSE 78092/COLUMBIA 

40 37 36 14'r 
SPACE AGE EIGHTBALL & MJG 
(C) (D) (T) SUAVE 1545/RELATIVITY 

41 41 31 13 
PHYSICAL FUNK DOMINO 
ICI (D) (M) (T) OUTBURST /DEF JAM 577794/MERCURY 

42 38 34 20 
FUNKORAMA REDMAN 
(C) (MI (TI INTERSCOPE 98084 

43 NEW 1 WHEREVER YOU ARE MIC GERONIMO 
(C) (T) (X) BLUNT 4920/NT 

44 43 43 3 
SOUTHERN GIRL LIL H.D. 
(C) (T) PRIORITY 53207 

45 47 41 5 
THE ONE WC & THE MAAD CIRCLE 
(C) (D) (T) PAYDAY /LONDON 854518/ISLAND 

® RE -ENTRY 11 
KEEP IT REAL JAMAL 
IC) (MI (T) (V) (X) ROWDY 3- 5066 /ARISTA 

41 44 38 28 DROP/RUNNIN' THE PHARCYDE 
(C) (T) (X) DELICIOUS VINYL 58483 /CAPITOL 

48 49 46 3 
MALIK GOES ON/HENNESSEE MR. MALIK 
(C) (D) (M) (T) ROWDY 3- 5058/ARISTA 

49 46 44 32 CELL THERAPY GOODIE MOB 
(C) (D) (M) (T) (V) LAFACE 2- 4113 /ARISTA 

50 NEW 1 
FUNK WIT THAT STAYHI 
(C) (T) (X) RHYTHM OF ATLANTA 3601 

Q Records with the greatest sales gains this week. Videoclip availability. Recording Industry Association 

of America (RIM) certification for sales of 500,000 units. RIM certification for sales of 1 million units. Catalog 

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi -single; cassette single unavailable. 

(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single 

availability. (V) Vinyl single availability. (X) CD maxi -single availability. © 1996, Billboard/BPI Communications, 

and SoundScan, Inc. 

ARTISTS & MUSIC 

Underground Mines Pop Culture 
U NDERGROUND SOUND: Sci -fi 
movies, cartoons, car racing, and Par - 
liament/Funkadelic stage shows are 
some of the things that inspired Ira 
"Smoothie" McLaughlin to form 
Underground Movement, a collective 
of unsigned rappers and musicians 
that is almost set to run. 

Basically, Underground Movement is 
a costumed crew of midnight maraud- 
ers who plan on cruising the streets of 
the big city in a souped -up can "Before 
any of our records even come out, 
we're going to show up at parties or 
just pay visits to homeless shelters and 
hand out food wearing our gear," says 
McLaughlin. 

The producer feels confident that his 
characters -the Grand Overlord, the 
Dominator, Evil Mum -Z, Ramsey the 
Butler, Nimrod, Jack Ruby, Dirty Rat 
Bastard, Dr. Boomshot, and Hellrais- 
er -will garner attention, as well as 
provide rap music with shots of spunk. 
"Everything is so boring right now," he 
says. "I felt that if we could harness the 
excitement of American pastimes, like 
fast cars, professional wrestling, and 
science fiction, then combine them 
with special effects and funky rock - 
'n'roll, that would be a concept." 

McLaughlin envisions the members 
of Underground Movement involved in 

comic books, TV, 
movies, and recre- 
ational games, as 
well as music. 
Musically, he says, 
the act is modeled 
after George 
Clinton's P -Funk 
organization as it 

NIMROD will feature four 
blazing guitars in 

an army of restless renegade souls. 
But will Underground Movement be 

a corny novelty for consumers? "We're 
going to play spooky funk," says 
McLaughlin. "If you like tight grooves 
and reality -based sci fi, you'll like us. 
The rappers are all credible." 

Among the crew's aggressive songs 
are "Evil Time," an explanation of 
what Underground Movement is all 
about, and "Hot Rod Lincoln," which is 
about the group's wheels. 

S TUFF LIKE . . . : Wreckx -N- 
Effect's next album, "Rap's New Gen- 
eration," will drop July 2 on MCA. 
Songs include "Top Billin'," "Criminal 
Minded," "Tha Show," "Boomin' Sys- 
tem," "Tha Vapors," and "So Whatcha 
Sayin'." While these titles may be 
familiar to hip -hop heads, they aren't 
covers. According to the label, the 
album's concept was for the act to pay 
homage to some of its favorite rap 
artists by adding creative twists to 
some of those artists' established lyri- 
cal themes ... The Zucker brothers, 
who have scored as producer /directors 
of such films as "The Naked Gun," 
"Airplane!," and "Ghost," will next go 
looting for viewers with "High School 
High," a TriStar film starring Jon 
Lovitz and Tia Carrere. The flick is 
due to drop Aug. 16, and the accompa- 
nying Big Beat /Atlantic soundtrack 
will feature tracks by De La Soul, 
Scarface, A Tribe Called Quest, Arti- 
facts, Little Kim, Pete Rock & Large 
Professor, KRS -ONE, Real Live, 
Wu -Tang Clan, the Roots, Quad City 
DJ's, Real Live, Spice 1 & E -40, 
Changing Faces, and Groove Theory 
... Derelict Camp's "Prillz" (Derelict 

by Havelock Nelson 

Entertainment) is some chilled -out 
hip -hop villainy with dusty hop -and- 
drop beats and a few milky musical 
ghosts. 

SCHOOLHOUSE RAP: New York - 
based Rap Coalition has found a cool 
way of bridging the worlds of hip -hop 
and education. While many cities are 
still debating the so- called rainbow 
curriculum, books about the black 
experience are still not approved teach- 
ing tools in many schools. So, the coali- 
tion has developed a program for 
putting two texts, "Classical Africa" 
and "African- American History" by 
Dr. Molefi Kete Asante, the chairman 
of Temple University's department of 
African -American studies, in the 
hands of students (ages 8 and older). 
The coalition is asking rappers and 
music organizations to purchase copies 
of the books directly from the publish- 
er and then give them to inner -city 
school systems. A sticker stating which 
person or organization donated a book 
will be placed on its cover. It is hoped 
that this feature will encourage the 
recipients to check them out more 
quickly. 

MORE STUFF: "Die Laughing," the 
debut EP by Hyenas In The Desert, 
is also the opening entry from Chuck 
D's Slam Jamz label. The set arrives 
June 16 and contains testosterone - 
soaked hip -hop that's all Sasquatch 
grooves, killer beats, melodic ghosts, 
ruff rewound sound, and other van- 
quishing noize. It was produced by 
Gary G -Wiz, one of the sonic archi- 
tects from the loosely constructed 
Bomb Squad team that layered Pub- 

lic Enemy's records back in the day. 
The first single, "Concubinez," which 
shakes like funky red Jell -O, ships to 
radio mix shows May 21. 

That jam is cool, but my two favorite 
cuts are the spooked -out "Other Side 
Of Midnight," which blasts frontin' 
punks who don't maintain over the 
funk, and "Can You Feel It ?," a high - 
tension rubber -ball bouncer with a 
frothy chorus in which the crew pulls 
the cards of more "muthafuckin' wan- 
abees't while speaking of being troop- 
ers, hustlers, and survivors. The Hye- 
nas say they're black gorillas in the 
mist representin' the ruff side as well 
as the real side ... Rapper Tesz' has a 
musically compelling album on Out Bac 
Records. His tracks have enough 
heavy beat and bass to make any low 
rider stand erect with respect, but the 
rapper, who delivers smooth player 
lines with greased ease, interpolates 
classic curvy grooves and melodies 
from such sound crafters as Kashif, 
Vaughn Mason, and the Isley Broth- 
ers. We especially like what Tesz's pro- 
ducer Leo "The Lost Poet" Wright 
did with Evelyn "Champagne" 
King's "Betcha She Don't Love You" in 
"My Money Keeps Tellin' Me," a cau- 
tionary tale about sack chasers. The 
ballsÿ track struts like Robocop. 

East Coast hip -hop hero Nas is set 
to ship his sophomore Columbia 
Records set, "It Was Written," July 2. 
Contributing producers are Dr. Dre, 
Trackmasters, Premier, Stretch, and 
L.E.S. Featured gusts include Lau - 
ryn Hill from the Fugees (on the first 
single, "I Rule The World," which 
should be in stores May 28), D&ngelo, 
Method Man, and a new collective 
named the Firm that features Foxxy 
Brown, Cuamega, and AZ (on the cut 
"Affirmative Action ") ... Whodini is 
planning a comeback with a late July 
album, "Six," on So So Def /Columbia. 
Producers include Jermaine Dupri, 
Easy Moe Bee, the Lost Boys, and 
Doug Rasheed. Trey Lorenz will be 
spotlighted in the first cut, and R. 
Kelly is down on another song. 

The Record, The Party, The Plaque. MCA black music collective senior VP 
David Harleston presents Jodeci's Dalvin DeGrate with a plaque certifying the 
double -platinum success of the Uptown /MCA act's album "The Show, The After 
Party, The Hotel." Pictured, from left, are DeGrate, Harleston, and MCA market- 
ing and public relations VP Ashley Fox. 

24 BILLBOARD MAY 18, 1996 

www.americanradiohistory.com

www.americanradiohistory.com


iHF::c:::c:::iit::J 
FOR WEEK ENDING MAY 18, 1996 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL 

STORE SALES REPORTS COLLECTED, COMPILED, 

AND PROVIDED BY Sound Scan 

STM 

` w 
t=- s 

Ñ w 
g 3 

3 g 
a ¢ 

z 
a 

s Ú 
ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

z o 

w 
Ñ 

a á 

46 43 41 27 GENIUS/GZA GEFFEN 24813* (10.98/15.98) LIQUID SWORDS 2 

41 41 36 22 IMMATURE MCA 11385* (9.98/15.98) WE GOT IT 14 

48 45 38 21 EIGHTBALL Si MJG SUAVE 1521 /RELATIVITY (10.9 &16.981 ON TOP OF THE WORLD 2 

49 42 40 36 FAITH EVANS A BAD BOY 73003 / ARISTA (10.98/15.98) FAITH 2 

10 2 1 12 

* * No. 1* * * 
FUGEES A' RUFFHOUSE 67147'/COLUMBIA (10.98 EQ/15.98) 6 weeks at No.1 THE SCORE 1 

50 47 42 14 
RUTHL 

-E 
S 5504 */RELATIVITY (10.98/16.98) 

STRB OFF THA STREETZ OF MUTHAFHUIN COMPTON 1 

51 44 48 74 KIRK FRANKLIN AND THE FAMILY 
GOSPO CENTRIC 72119(9.98/13.98)® 

KIRK FRANKLIN AND THE FAMILY 6 
2 1 73 3 SOUNDTRACK FIAaoP UNIT 1AÁ: WEST (,to4' EEC ßl0 95,I°_ ße SUNSET PARK 1 

3 3 2 SWV ",.A:.a,: -" . , 9d : I. , NEW BEGINNING 3 52 48 43 77 TLCA9 LAFACE 26009 /ARISTA (10.98 /16.98) CRAZYSEXYCOOL 2 

® I 

* * * HOT SHOT DEBUT * * * 
CELLY CEL SICK WIG' IT 41577/JIVE (10.98/16.98) MLA KALI 4 

53 59 57 61 MYSTIKAL BIG 80Y 41581 /JIVE (10.98/15.98)E MIND OF MYSTIKAL 14 

NEW 54 46 34 7 BAFFIN' 4 -TAY CHRYSALIS 35509 " /EMI (10.98/15.98) OFF PAROLE 10 

55 49 39 37 JUNIOR M.A.F.I.A. UNDEAS /BIG BEAT 92614./AG (10.98/15.98) CONSPIRACY 2 

5 4 2 6 GETO BOYS 1 -.I Lr,r. vlJ, rnrP[ ::','' YI P(,Ily IC. b , .'a THE RESURRECTION 1 

56 50 46 26 VARIOUS ARTISTS FUNKMASTER FLEX: 60 MINUTES OF FUNK 
LOUD 66805" /RCA (10.98/15.98) 

15 

© 92 2 

* * * GREATEST GAINER * * * 
KIRK FRANKLIN AND THE FAMILY WHATCHA LOOKIN' 4 
GOSPO CENTRIC 7212719.98/13 98) 

6 
51 53 50 25 SILK ELEKTRA 61849/EEG (10.9816.98) SILK 10 

58 56 51 40 AL GREEN THE RIGHT STUFF 30800 /CAPITOL (10.98/16.98) GREATEST HITS 34 

7 5 4 13 2PAC A' DEATH ROW / INTERSCOPE 524204 * / ISIAND 119.98/24.981 ALL EYEZ ON ME 1 59 51 49 6 ART N' SOUL NATURE BOY /BIG BEAT 92655/AG (10.98/15.98)M TOUCH OF SOUL 36 

8 8 6 6 BUSTA RHYMES ELEKTRA 61742 * /EEG (10.98/16.98) THE COMING 1 

60 78 72 94 BONE THUGS -N- HARMONY A' CREEPIN ON AM COME UP (EP) 
RUTHLESS 5526' /RELATIVITY (7.98/12.98)El 

2 

NEW 1 SOUNDTRACK NO0 TRYBE 41533NIRGIN 110.98/15.98) ORIGINAL GANGSTAS 9 

71 61 26 WILL DOWNING MERCURY 528755 (10.98 E0/16.98) - MOODS 23 
10 13 8 2 5 R. KELLY JIVE 41579 (10.9816.98) R. KELLY 1 

70 64 3 MARVIN SEASE JIVE 41585 (10.98/15.98) PLEASE TAKE ME 62 

11 9 7 12 
SOUNDTRACK 
JAC -MAC 46134/WARNER BROS. (10.98/15.98) 

A THIN LINE BETWEEN LOVE & HATE 5 
63 55 47 28 GROOVE THEORY EPIC 57421. 110.98 EQ/15.98) GROOVE THEORY 14 

12 11 10 25 SOUNDTRACK 5 ARISTA 18796 (10.98/16.98) WAITING TO EXHALE 1 64 54 54 78 SADE A2 EPIC 66686 (10.98 EQ/16.98) THE BEST OF SADE 7 

13 7 3 3 MASTER P NO LIMIT 53978 " /PRIORITY (10.98/16.961 ICE CREAM MAN 3 65 58 59 40 TRU NO LIMIT 53983 /PRIORITY (10.98/14.98)M TRUE 25 

14 6 - 2 MAC MALL RELATIVITY 1505* (10.98/16.98) UNTOUCHABLE 6 66 76 74 27 VARIOUS ARTISTS NO LIMIT 53993 * /PRIORITY (12.98/18.981 DOWN SOUTH HUSTLERS 13 

15 14 9 44 D'ANGELO EMI 32629 (10.98/15.98) BROWN SUGAR 4 67 68 58 30 DEBORAH COX ARISTA 18781 (10.98/15.981E DEBORAH COX 25 

16 

11 

10 

12 5 

2 

4 

VARIOUS ARTISTS INSOMNIA - THE ERICK SERMON COMPILATION ALBUM 
INTERSCOPE 90060 (10.98/16.981 

MC EIHT FEATURING CMW EPIC STREET 67139 * /EPIC (10.98 EQ/15.98) DEATH THREATZ 

10 

. 3 

68 77 69 56 SOUNDTRACK PRIORITY 53959' (10.98/15.981 FRIDAY 1 

69 64 78 84 BRANDY A' ATLANTIC 82610/AG (9.98/15.98) BRANDY 6 

70 63 60 4 CHINO XL AMERICAN 43038*/WARNER BROS. (9.98/15.98)1E HERE TO SAVE YOU ALL 56 
18 16 13 31 MARIAN CAREYA' COLUMBIA 66700 (10.98 E4/16.98) DAYDREAM 1 

71 69 65 27 CYPRESS HILL CYPRESS HILL III (TEMPLE OF BOOM) 
RUFFHOUSE 66991' /COLUMBIA (10.98 EQ/16.98) 

3 CI 22 26 42 BONE THUGS -N- HARMONY A' RUTHLESS 5539' /RELATIVITY 110.98/15.981 E. 1999 ETERNAL 1 

20 11 14 24 LL COOL J DEF JAM 523845 /MERCURY (10.98/17.98) MR. SMITH 4 12 86 79 29 S.O.S. BAND TABU 530594/MOTOWN (7.98/11.981 THE BEST OF S.O.S. BAND 27 

21 (5 (5 3 LIONEL RICHIE MERCURY 532240 (11.98 EQ/16.98) LOUDER THAN WORDS 15 13 72 70 10 GEORGE HOWARD GRP 9839110.98/16.981 ® ATTITUDE ADJUSTMENT 38 

22 21 16 12 TOTAL BAD BOY 73006* /ARISTA (10.98/15.98) TOTAL 4 74 61 44 7 SOUNDTRACK WARNER BROS. 46239 (10.98/16.98) GIRL 6 15 

23 18 11 3 SMOOTHE DA HUSTLER ONCE UPON A TIME IN AMERICA 
PROFILE 1467* (10.9845.98) 

11 75 85 71 60 2PAC INTERSCOPE 92399.110.98/16.981 ME AGAINST THE WORLD 1 

76 75 56 19 JERALD DAEMYON GRP 9829 (10.98/16,98) ® THINKING ABOUT YOU 35 
24 19 17 26 QUINCY JONES QWEST 45875/WARNER BROS. 110.98/16,981 Q'S JOOK JOINT 6 

77 67 66 5 SOUNDTRACK UNDERWORLD 35818 /CAPITOL (10.98/16.981 DEAD PRESIDENTS VOLUME II 45 
25 24 23 42 MONICA ROWDY 37006 / ARISTA (10.98/15.98) MISS THANG 1 

18 65 68 119 
CLAN WU -TANG 

TANG /RCA (9.98/15.98) 
ENTER THE WU -TANG (36 CHAMBERS) 

LOUD 
8 

26 20 - 2 NONCHALANT MCA 11265 (9.98/15.981 UNTIL THE DAY 20 

® 27 21 7 DJ KOOL CLR 7209 (10.98/15.98) I1 (LET ME CLEAR MY THROAT) 21 79 60 62 26 THE CLICK SICK WHY IT 41562/JIVE (10.98/15.981 GAME RELATED 3 

NEW I SOUNDTRACK HUDLIN BROS. /EPIC SOUNDTRAX 67636/EPIC (10.98/16.98)THE GREAT WHITE HYPE 28 80 73 67 75 MARY J: BLIGEA' UPTOWN 11156' /MCA (10.98/15.98) MY LIFE 1 

29 26 19 26 COOLIO A` TOMMY BOY 1141 (11.98/16.98) GANGSTA'S PARADISE 14 81 83 80 75 METHOD MAN DEF JAM 523839/MERCURY (10.98/16.98) TICAL 1 

El 29 25 34 SOLO PERSPECTIVE 549017/A &M (10.98/16.98) SOLO 8 82 81 83 29 AZ EMI 32631* (10.98/15.98) DOE OR DIE 1 

® 32 33 5 MAXWELL COLUMBIA 66434 (7.98 E0/11.98) ® MAXWELL'S URBAN HANG SUITE 31 83 57 45 6 CELLA DWELLAS LOUD 66521* /RCA (10.98/15.98) INI REALMS 'N REALITY 21 

32 23 12 4 MC REN RUTHLESS 5544 * /RELATIVITY (10.98/15.98) THE VILLAIN IN BLACK 7 $4 RE -ENTRY 100 ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9 

33 28 22 28 THA DOGG POUND A' DEATH ROW /INTERSCOPE 50546 * /PRIORITY (10.98/16.98)(M DOGG FOOD 1 
85 66 52 41 SOUNDTRACK A' MCA SOUNDTRACKS 11228 /MCA (10.98 /17.98) DANGEROUS MINDS 2 

34 31 20 5 BAHAMADIA CHRYSALIS 35484* /EMI (10.98/15.98)M KOLLAGE 13 
86 91 82 39 BRIAN MCKNIGHT MERCURY 528280 (10.98 EQ/16.98) I REMEMBER YOU 4 

35 

36 

25 

30 

18 

27 

4 

16 

SOUNDTRACK PRIORITY 50576 (10.98/16.98) THE SUBSTITUTE 

THE TONY RICH PROJECT LAFACE 26022 /ARISTA (10.98 /15.981 WORDS 

18 

18 

87 82 55 6 YELLA STREET LIFE 75488 /ALL AMERICAN (10.98/15.98) ONE MO NIGGA TA GO 23 

88 87 86 40 RAEKWON GUEST STARRING TONY STARKS (GHOST FACE KILLER) 
ONLY BUILT 4 CUBAN LINK.. 

LOUD 66663 * /RCA 110.98/16.98) 
2 

37 33 31 17 KRIS KROSS RUFFHOUSE 67441* /COLUMBIA (9.98 60115.98) YOUNG, RICH AND DANGEROUS 2 89 NEW I. 1 MS. TEE CASH MONEY 9608 (9.98/15.981 FEMALE BALLER 89 

CI 38 32 42 XSCAPE So SO DEF 67022' /COLUMBIA (10.98 EQ/15.98) OFF THE HOOK 3 90 RE -ENTRY 24 THE TEMPTATIONS MOTOWN 530568 (10.98/16.98) FOR LOVERS ONLY 43 

39 36 30 26 GOODIE MOB LAFACE 26018 /ARISTA (10.98/15.98) SOUL FOOD 8 91 80 63 8 JESSE POWELL SILAS 11287 /MCA (9.98/15.981M JESSE POWELL 35 

40 

41 

39 

34 

35 

24 

32 

17 

GERALD LEVERT & EDDIE LEVERT, SR. FATHER AND SON 
EASTWEST 61859 /EEG (10.98/15.98) 

SOUNDTRACK 
ISLAND 524146* (10.98/16.98) 

DON'T BE A MENACE TO SOUTH CENTRAL... 

2 

3 

92 79 75 86 THE NOTORIOUS B.I.G. A' BAD BOY 73000' /ARISIA (9.98/15.981 READY TO DIE 3 

93 NEW 1 SOCIETY OF SOUL LAFACE 26023 /ARISTA (10.98/15.981 BRAINCHILD 93 

94 100 95 59 BARRY WHITE MERCURY 522459 (10.98/16.981 ALL TIME GREATEST HITS 70 

42 35 28 8 CHANTAY SAVAGE 
I WILL SURVIVE (DOIN' IT MY WAY) 

RCA 66775 (10.98/15.98) IIR 
14 CI RE -ENTRY 27 FAT JOE VIOLATOR 1239" /RELATIVITY (10.98/16.98) JEALOUS ONE'S ENVY 7 

43 40 37 42 JODECI THE SHOW, THE AFTER PARTY, THE HOTEL 
UPTOWN 11258 */MCA (10.98/16.98) 

1 

96 99 - 6 DJ SCREW BIG TYME 1130 (10.98/15.98)1E 3 N THE MORNIN' 52 

97 84 89 BOYZ II MEN A" MOTOWN 530323 (10.98/16.98) II 1 

44 37 29 6 VARIOUS ARTISTS CELL BLOCK 50556 /PRIORITY(10.98 /16.98) CELL BLOCK COMPLIATION 12 98 89 76 

.88 

15 MAZE FEATURING FRANKIE BEVERLY THE RIGHT STUFF 35885CAPITOL (11.9/17.981 ANTHOLOGY 57 

CI 52 53 3 

* * *PACESETTER* * * 
RANDY CRAWFORD BLUEMOON 92662/AG (10.98/15 98) NAKED AND TRUE 45 

99 93 90 39 VARIOUS ARTISTS Tommy BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 33 

100 90 96 179 KENNY GA'° ARISTA 18646 (10.98/15.981 BREATHLESS 2 

°Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol- 

lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit 

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. IW indicates past or present Heatseeker title. 811996, Billboard /BPI Communications, and SoundScan, Inc. 
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Dance 
ARTISTS & MUSIC 

Brutally Honest Ngedéocello Says A Mouthful 
THE POWER OF TRUTH: Some 
records just leave you speechless -filled 
with emotion and perspective but grap- 
pling for coherent words of expression. 

As you might imagine, this is a fairly 
rare occurrence in the life of a writer who 
listens to music for a living. The nonstop 
flow of material simply does not allow for 
revelation and catharsis each time at bat. 
But during the inopportune rush of this 
week's copy deadline, we encountered 
"Leviticus: Faggot" by Me'shell Ngedéo- 
cello, an intense, brutally honest cut that 
has us driven to distraction and reaching 
for words that are worthy of the song's 
potentially revolutionary impact. 

Wrapped in a rubbery funk bassline 
and melancholy organ phrases, the track 
traces the stream of tragic events fol- 
lowing a young gay man's emergence 
from the closet. It unfolds with the feel 

Chaka's Universe. The venerable 
Chaka Khan chills backstage before a 
recent show at Club Universe in San 
Francisco. In addition to performing 
her classics "I'm Every Woman" and "I 

Feel For You," she sang her "Waiting 
To Exhale" soundtrack hit, "My Funny 
Valentine." Khan is laying down tracks 
for her next Warner Bros. collection, 
which tentatively is due before the 
close of 1996. (Photo: Bradford Noble) 

ukce 
TRAX 

by Larry Flick 

of a modern fable on homophobia and is 
told in streetwise language that will leave 
conservatives dizzy. Midway through our 
sixth consecutive journey into the track, 
we found ourselves mentally revisiting 
our bedroom at the age of 18, when we 
first experienced "Smalltown Boy" by 
Bronski Beat. We recalled the combina- 
tion of nervous stomach and prideful 
empowerment generated by that song; 
"Leviticus: Faggot" had the same effect. 

In adolescence, discovering our per- 
sonal path in life, we found a song like 
" Smalltown Boy" invaluable. It gave us a 
view of the world that was far more real- 
istic than the prettier and more main- 
stream- acceptable "I Am What I Am" by 
Gloria Gaynor. By our eighth trip 
through "Leviticus: Faggot," we were 
thinking of today's generation of young 
men and women facing the potential prej- 
udices of the world. We hope they find 
power and strength in music so honest - 
regardless regardless of how ugly the picture might 
be. And while we certainly do not advo- 
cate the equation of negativity and sor- 
row with being out of the closet, there is 
solidarity in acknowledging the painful 
reality of all too many. 

"Leviticus: Faggot" is going to be a 
tough sell; it is brave of Ngedéocello and 
Maverick to make this the introductory 
single from her new album, "Peace 
Beyond Passion" (see story, page 13). 
However, our idealistic side believes that 
the world may actually be ready for a 
record like this. And, of course, the label 
is shrewdly sweetening the package with 
club remixes that flesh out the hook 
without ignoring the lyrical content. Once 
again, we applaud Teri Bristol for an 
excellent job of crafting several arrange- 
ments that have the tribal vigor required 
of a house record, as well as the melodic 
finesse of a record that lets you simply sit 
and listen -something that, in this case, 
you need to do. 

HIP HOP FREESTYLE CLUB HOUSE TECHNO 

WE ARE THE 12" VINYL 
SINGLE SOURCE 

OVER 500 MAJOR /INDEPENDENT LABELS 
CURRENT AND CATALOG ON 12" / LP'S 
KNOWLEDGEABLE SALES FORCE 
EXCELLENT SERVICE 

VINYL ACCESSORIES 
Record Bags - Slip Mats - Stanton Products 

CALL FOR OUR NEW STORE PACKET 

GI110 DENTON AVENUE, NEW HYDE PARK, NY 11040 

Tel.# (516) 294 -5905 ext. 420 
Tel.# (800) 294 -5901 Outside NYS Fax# (516) 294 -1644 

UNIQUE MUSIC CORP. 

PROGRESSIVE TRANCE DANCE DANCEHALL 

V N THE BEAT: Been wondering 
where Cheryl Lynn has been hiding? We 
certainly have. After all, voices with the 
flexible range and natural style of Lynn's 
are simply too rare. The good news is that 
she has resurfaced on Avex U.K. with 
"Good Time," an album composed large- 
ly of breezy R&B/dance shufflers. 

With production input from Teddy 
Riley and Jazzie B., the set does not 
make full use of Lynn's talent, but it does 
make a solid casé for her placement on a 
label here. Such cuts as "Renegade" and 
"If You Feel" would cruise comfortably 
alongside the jeep -soul jams of choice on 
radio, while "Guarantee For My Heart" 
could be the kicker that Lynn's club loy- 
alists have been waiting for. That song 
has been deftly remixed for release as an 
import single by Todd Terry, who has 
transformed it into a swirl of lush organs 
and skittling house beats. 

Consumer interest in "Guarantee For 
My Heart" should be bolstered by the 
inclusion of a sparkling Love To Infini- 
ty revisitation of "Got To Be Real." It has 
all the bells and whistles of a typical LTI 
remix, including a sweeping house beat 
that goes quite well with that classic 
"whatcha find ... whatcha feel" refrain. 
Aaah, it is so lovely to have Lynn back. 

Speaking of comebacks, Alison Lim- 
erick is pausing from her new duties as 
the featured singer of the James Taylor 
Quartet to promote "Club Classics," an 
album that warmly harkens back to her 
early '90s Arista reign. 

The timeless "Where Love Lives" 
anchors the set and has been reissued as 
a single, sporting an astonishing 12 -inch 
three -pack of remixes. Frankie Knuck- 
les and David Morales' famed remixes 
are included next to new, more trend -sen- 
sitive versions by Paul Oakenfold, 
Dancing Divaz, and Romanthony. 
Needless to say, the Dancing Divaz mix 
crackles with hi -NRG vigor and will 
effectively flirt with radio programmers 
who missed the boat the first time. On a 
harder tip, Oakenfold works his patent- 
ed trance /house vibe to excellent effect, 
while Romanthony once again leaves us 
wondering why mega -stardom has yet to 
beckon with a remix that is rife with the 
kind of tripped -out drama that the kids 
live for. 

Although we will not hold our breath 
waiting for Arista U.S. to pick up "Club 
Classics" for domestic consumption, we 
will say that the timing for the success- 
ful impact of "Where Love Lives" and 
such other pop- etched jewels as "Time 
Of Our Lives" and "Come Back For Real 
Love" could not be better. A little vision 
and a dab of promotional elbow grease 
could take Limerick mighty far here. 

Caron Wheeler is yet another singer 
who has not been terribly active in recent 
times. Her presence transforms the 
pleasant "Just The Two Of Us" by Toshi 
Kubota into quite the irresistible treat. 
Wheeler's harmonies gingerly weave 
around Kubota's masculine lead perfor- 
mance during the verses, breaking into a 
vibrant full- fledged duet at the chorus. 
This Columbia- issued cover of Bill With- 
ers' pop chestnut comes in a variety of 
personalities, ranging from chugging 
funk to percolating house. It 1pnda leaves 
Wheeler -ites (and we know there are 
many in clubland) hankering for a new 
solo project. Sadly, there is no sign of one 
just yet. 

Glamour Girls. RuPaul, left, and k.d. lang are all smiles after recently announc- 
ing that lang is following in the drag diva's footsteps as a national representative 
for M.A.C. Cosmetics in New York (see Good Works, page 68). Lang is in the 
midst of a stateside concert tour of the U.S. and is garnering widespread club 
play for her Warner Bros. single "Sexuality." Meanwhile, RuPaul is dividing his 
time between his new job as an air personality for WKTU New York, club gigs 
around the country, and preparing material for his next album. 

Pulse -8 Records continues to flesh out 
its roster with well -known singers in 
need of a fresh start. Abigail has joined 
the ranks of the U.S./Canadian indie in 
an effort to move away from the cover - 
crazy hi -NRG scene that saw her suc- 
cessfully interpret kd. lang's "Constant 
Craving" and Nirvana's "Smells Like 
Teen Spirit." She has been collaborating 
with production/writing team 3MI for an 
album planned for fall release. The first 
fruits of their labor, "Night Moves," will 
be out in June. As a longtime believer of 
this charismatic artist's potential to rise 
above the narrow field of her past and 
into the mainstream pop arena, we are 
optimistic that this is the first important 
step in that direction. 

IN THE MIX: In addition to his work 
with Everything But The Girl, 
writer /musician Ben Watt has been qui- 
etly developing a sideline as a club DJ. 
Following years of making beat -mixed 
tapes for the act's live gigs, he has begun 
spinning more seriously in recent 
months, with a lean toward trip -hop, dub, 
and jungle. In fact, Watt has been guest- 
ing at Dusted, one of London's cuter 
underground venues, with pal and col- 
laborator Howie B. 

Watt is planning to spin along with his 
fave jocks -Peshay, Nick Warren, 
Mushroom, and Spring Heel Jack -at 
the London launch of Everything But 
The Girl's brilliant new Atlantic album, 
"Walking Wounded," at the Complex on 
May 21. Don't be surprised if Watt pops 
up at a venue in your town during the 
act's summer tour of the States. 

Fellow Atlantic act Pet Shop Boys 
sure know how to make a splash. The act 
is raising eyebrows with the cover art of 
its new U.K. single, "Before." The 12 -inch 
double -pack pressing of the track, a taste- 
ful blend of electro-pop and retro- disco, 
greets consumers with a close -up shot of 
a nude man's crotch. So far, no one is balk- 
ing at carrying the record. Such open 
minds abroad, eh? Atlantic will issue the 
record with the U.K. mixes by Love To 
Infinity and Joey Negro, as well as with 
new versions by Danny Tenaglia. PSB's 
next album will be out in September. We 
cannot wait to see what the act does with 
an entire CD booklet. 

Anglophiles will be pleased to learn 

that React Records has finally made good 
on its promise to open a branch in the 
States; specifically, Los Angeles. Head- 
ed up by Grasshopper (call him directly 

'for the story of that name; it's quite good), 
the label is off and running with "Dope 
On Plastic 3," a compilation of left- of -cen- 
ter jams that give punters a view into one 
of the darker corners of the U.K. wider- 
ground. Midfield General is especially 
intriguing on "Go Off," while DJ Food 
kicks it hard with "Wallop." Much of the 
material here has been licensed from 
smaller labels, such as Hard Hands, 
Ninja Tune, Skint, and R&S. Entertain- 
ing and educational at the same time. 

Cutting continues to unearth some 
ear -grabbing gems from the Latin -house 
movement on "Tumba La Casa," a com- 
pilation of fresh new productions by 2 In 
A Room, Norty Cotto, Charlie Casano- 
va, and John Kano, among others. In a 
sea of blippy house dubs, the salsa sea- 
soning of "Las Mujeres Están" byJurt 2 
Brothers and "Me Gusta Esa Jeba" by 
Lucci & Cruz is too refreshing and fes- 
tive to pass up. 

Billboard. 

HOT 

tierik04/4 
13 FOR WEEK ENDING MAY 18, 1996 

CLUB PLAY 

1. YOU KEEP ME HANGIN' ON REBA 
MCENTIRE MCA 

2. MOVE YOUR BODY RUFFNECK FEAT. 
YAVAHN MAW 

3. ALWAYS BE MY BABY MARIAH 
CAREY COLUMBIA 

4. ONE BY ONE CHER REPRISE 

5. HALLO SPACEBOY DAVID BOWIE VIRGIN 

MAXI -SINGLES SALES 

1. YOU STILL TOUCH ME STING A&M 

2. DO YOU BELIEVE 007 BASEMENT BOYS 

3. LIFT UP YOUR HANDS XODUS FEAT. 
DAWN TALLMAN JELLYBEAN 

4. X -FILES THEME DADO NEXT PLATEAU 

5. THIS IS THE ONLY WAY LOVEBEADS 
FEAT. COURTNEY GREY LIQUID GROOVE 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 
TITLE 

'.11'.' ; , ,i,.l,l , FIN,-; ABET 

ARTIST 

1 2 3 9 

* * * NO. 1 * ** 
SUNDAY AFTERNOONS KRASNOW PROMO /MCa, week at No. 1 VANESSA DAOU 

2 3 6 6 ONE MORE TRY CHAMPION 64528/RCA KRISTINE W. 

3 4 5 8 SEXUALITY WARNER BROS. 43676 K.D. LANG 

4 1 1 8 MAKE THE WORLD GO ROUND CHAMPION 322 SANDY B. 

8 6 MOVIN' STRICTLY RHYTHM 027 MONE I6 

8 13 5 CAN'T STOP LOVE JELLYBEAN 2509 SOUL SOLUTION 

7 5 2 9 THE SOUND LOGIC 59039 X -PRESS 2 

® 15 29 5 AMERICA (I LOVE AMERICA) SUGAR DADDY 004 FULL INTENTION 

9 9 14 6 MIGHTY POWER OF LOVE FREETOWN IMPORT LEEE JOHN 

10 7 4 10 SWEET DREAMS RCA 64504 LA BOUCHE 

11 11 17 6 WHAM BAM VIRGIN UNDERGROUND 38537NIRGIN CANDY GIRLS FEAT. SWEET PUSSY PAULINE 

® 13 25 4 REACH EPIC 78286 GLORIA ESTEFAN 

® 17 24 5 DIRTY LOVE REPUBLIC 0002 LONNIE GORDON 

14 16 20 8 YOU'LL NEVER FIND MUSIC PLANT 032 MEECHIE 

® 26 40 3 CHILDREN ARISTA 1 -3007 ROBERT MILES 

1113 21 32 4 STOPGO MOONSHINE MUSIC 88430 D'STILL'D 

11 10 11 20 TELL IT TO MY HEART ARISTA PROMO TAYLOR DAYNE 

18 19 23 6 LOVE CAN CHANGE IT VIRGIN UNDERGROUND 38538NIRGIN FRANKIE KNUCKLES FEAT. ADEVA 

19 23 28 5 1979 VIRGIN 38541 THE SMASHING PUMPKINS 

20 14 9 11 STRANGE WORLD RCA 64371 KE 

21 29 44 3 

* * * POWER PICK* * * 
THEME FROM MISSION: IMPOSSIBLE MOTHER 576671./ISL/+I' LARRY MULLEN AND ADAM CLAYTON 

22 12 10 11 WHAT A SENSATION MAW 0005 /STRICTLY RHYTHM KENLOU 

23 18 19 8 VICIOSA ZYX 8078 SUENO LATINO FEATURING VALERIA VIX 

24 28 39 4 THE CAPTAIN OF THE SHIP LOGIC 59038 RATPACK 

25 22 12 10 LOVE HAS NO NAME REPRISE 43644 BABBLE 

26 25 15 9 LAND OF DREAMING CLUB ZONE IMPORT MASTERBOY 

21 24 18 12 FEELS SO GOOD (SHOW ME YOUR LOVE) GROOVE NATION 56004 /UNIVERSAL LINA SANTIAGO 

28 27 16 11 INSIDE OUT 550 MUSIC 78233 /EPIC CULTURE BEAT 

CI 36 47 3 REACH HIGHER CUTTING 370 UNKNOWN SOCIETY 

30 34 38 11 NO REASON TO CRY QPM 2502/PROFILE JUDY TORRES 

31 30 22 9 00H BOY ARISTA 1 -2983 REAL MCCOY 

CI 39 46 3 NEVER STOP SUB -URBAN 22 REFLEXION FEATURING LAURA ALFORD 

33 20 7 11 HYPER- BALLAD ELEKTRA 66043/EEG BJORK 

CI 43 2 CHECK THIS OUT MAXI 2036 CEVIN FISHER 

35 41 2 DISKO 16 AQUA BOOGIE 025 DISCO INCORPORATED 

36 31 21 16 GIV ME LUV YOSHITOSHI 011 ALCATRAZ 

31 37 31 8 A MYSTICAL JOURNEY CLEAR MUSIC 1111 GALAXY PEOPLE 

38 33 33 7 DO WHAT'S GOOD FOR ME RADIKAL 15569 /AVEX -CRITIQUE 2 UNLIMITED 

GI NEW 1 

* * * HOT SHOT DEBUT* * * 
LOVE LOVE LOVE PULSE -8 IMPORT SECRET LIFE 

CD 44 2 THEY DON'T CARE ABOUT US EPII "a /:. MICHAEL JACKSON 

41 NEW 1 WRONG ATLANTIC 85505 EVERYTHING BUT THE GIRL 

42 38 35 7 I NEVER NEEDED INTERMIT 10159 ALEXIA PHILLIPS 

43 40 37 7 I WILL SURVIVE EMI IMPORT DIANA ROSS 

44 32 27 11 REACHIN' JELLYBEAN 2508 INSTINCT 

45 46 - 2 REMEMBERING THE FIRST TIME EASTWEST PROMO /EEG SIMPLY RED 

46 NEW 1 JAZZ IT UP STRICTLY RHYTHM 12442 THE ERICK MORILLO PROJECT 

41 48 - 2 AS I WATCH U DANCE ICHIBAN 355 TIA 

48 47 - 2 I CRY ISLAND 581443 BASS IS BASE 

49 35 30 10 REAP (WHAT YOU SOW) SOUND PROOF IMPORT /MCA VERNESSA MITCHELL 

50 45 - 2 SHE'S SO HEAVY AKA I WANT YOU GIANT STEP /IMPULSE! 3074 /GRP GROOVE COLLECTIVE 

E MUSIC.. 
MAXI -SINGLES SALES 
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COMPILED FROM A NATIONAL SUB -SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL 

STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SOUndScan 
TITLE 
LABEL V NUMBER /DISTRIBUTING LABEL 

u lu li ARTIST 

10 

***No. 1*** 
AIN'T NO NIGGA'DEAD PRESIDENTS JAY Z. FEAT FOXXY BROWN 

CD NEW 

* * * HOT SHOT DEBUT * * * 
GET MONEY r:' JUNIOR M.A.F I.A. FEAT. THE NOTORIOUS B.I.G. 

3 2 17 10 KEEP ON. KEEPIN' ON 'Ii ELG MC LYTE FEAT. XSCAPE 

42 2 

* * * GREATEST GAINER* * * 
YOU KEEP ME HANGIN ON ,Ti: +., 0,1 REBA MCENTIRE 

9 9 10 LET ME CLEAR MY THROAT IT) (X) CLR 5218 DJ KOOL 

6 5 3 11 WOO -HAH!! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW (M) 0I (XI ELEHTRA 66050 /EEG BUSTA RHYMES 

1 4 12 7 ALWAYS BE MY BABY (M) (T) (X) COLUMBIA 78313 MARIAH CAREY 

8 7 4 12 DOWN LOW (NOBODY HAS TO KNOW) (M) (T) (X) JIVE 42372 R. KELLY FEAT. RONALD ISLEY 

9 8 7 8 SWEET DREAMS (T) (X) RCA 64504 LA BOUCHE 

10 10 6 9 RELEASE ME (T) (X) UPSTAIRS 0115 ANGELINA 

11 2 YOU'RE THE ONE (T) RCA 64515 SWV 

12 6 5 11 5 O'CLOCK (M) (T) (X) MCA 55076 NONCHALANT 

13 14 THEME FROM MISSION: IMPOSSIBLE (T) MOTHER 576671/ISLAND LARRY MULLEN AND ADAM CLAYTON 

14 NEW TOUCH ME, TEASE ME (T) DEF JAM 854621 /MERCURY CASE FEAT. FOXXY BROWN 

15 12 2 MAKE THE WORLD GO ROUND (T) (X) CHAMPION 322 SANDY B. 

16 15 13 4 LIVE AND DIE FOR HIP -HOP (T) (X) RUFFHOUSE 78271 /COLUMBIA KRIS KROSS 

NEW CHILDREN (M) (T) (X) ARISTA 1 -3007 ROBERT MILES 

21 20 3 C'MON N' RIDE IT (THE TRAIN) (MI (T) (X) QUADRASOUND /BIG BEAT 95651 /ATLANTIC QUAD CITY DJ'S 

19 17 14 9 RENEE (M) (T) ISLAND 854585 LOST BOYZ 

20 13 2 YOU (T) UPTOWN 56001 /UNIVERSAL MONIFAH 

NEW THA CROSSROADS (T) RUTHLESS 6335 /RELATIVITY BONE THUGS -N- HARMONY 

NEW LOOKING AT YOU (T) (X) COLUMBIA 78249 SUNSCREEM 

23 20 8 9 DOIN IT /I SHOT YA (T) DEF JAM 576121 /MERCURY LL COOL J 

24 RE-ENTRY 3 THE SOUND (T) (X) LOGIC 59039 X-PRESS 2 

25 19 11 11 1, 2, 3, 4 (SUMPIN' NEW) (T) TOMMY BOY 721 COOLIO 

26 25 16 34 SET U FREE (T) (X) STRICTLY RHYTHM 12435 PLANET SOUL 

21 27 18 8 ONE FOR THE MONEY (M) (T) (X) MOTOWN 860501 HORACE BROWN 

411 NEW THE CAPTAIN OF THE SHIP (T) (X) LOGIC 59038 RATPACK 

41 42 SHADOWBOXIN' /4TH CHAMBER (T) GEFFEN 22211 GENIUS /GZA FEAT. METHOD MAN 

30 32 30 21 FU- GEE -LA (MI (T) (X) RUFFHOUSE 78194 /COLUMBIA FUGEES 

31 16 24 16 WHO DO U LOVE (M) (T) (X) ARISTA 1 -2943 DEBORAH COX 

32 29 26 25 YOUR LOVING ARMS (T) (X) SIRE 66150/EEG BILLIE RAY MARTIN 

33 26 39 5 REACH (T) (X) EPIC 78286 GLORIA ESTEFAN 

34 18 10 8 FEEL THE MUSIC (T) (X) STRICTLY RHYTHM 12430 PLANET SOUL FEATURING BRENDA DEE 

35 24 22 9 LADY (M) (T) (X) EMI 58532 D'ANGELO 

36 11 THE 13TH (X) FICTION/ELEKTRA 66036/EEG THE CURE 

31 22 19 17 FEELS SO GOOD (SHOW ME YOUR LOVE) (T) (X) GROOVE NATION 56004/UNIVERSAL LINA SANTIAGO 

38 NEW MOVE YOUR BODY (T) MAW 009 /STRICTLY RHYTHM RUFFNECK FEATURING YAVAHN 

39 NEW SEXUALITY (T) (X) WARNER BROS. 43676 K.D. LANG 

40 35 25 5 THE MAD SCIENTIST IT) WILD PITCH 22215/GEFFEN LARGE PROFESSOR 

41 34 37 28 BE MY LOVER (T) (X) RCA 64445 LA BOUCHE 

42 NEW WHEREVER YOU ARE (T) (X) BLUNT 4920/TVT MIC GERONIMO 

43 30 15 13 EVERYDAY & EVERYNIGHT (T) (X) LOUD 64527/RCA YVETTE MICHELLE 

33 28 12 LUCKY LOVE (M) (T) (X) ARISTA 1 -2980 ACE OF BASE 

45 31 43 12 I WILL SURVIVE (T) (X) RCA 64491 CHANTAY SAVAGE 

46 39 31 ESA NENA LINDA TO (X) GROOVE NATION/SCOTTI BROS. 78065 /ALL AMERICAN ARTIE THE 1 MAN PARTY 

47 43 36 6 IF HEADZ ONLY KNEW... (T) (X) PENDULUM 58549/EMI HEATHER B. 

48 RE-ENTRY 11 UKNOWHOWWEDU (M) (T) (X) CHRYSALIS 58511 /EMI BAHAMADIA 

49 50 21 SOON AS I GET HOME (MI (T) (X) BAD BOY 7- 9049 /ARISTA FAITH EVANS 

50 46 47 33 EVERYBODY BE SOMEBODY (T) (X) MAW 007 /STRICTLY RHYTHM RUFFNECK FEAT. YAVAHN 

°Titles with the greatest sales or club play increases this week. Videoclip availability. Catalog number is for vinyl maxi -single, or cassette maxi -single if vinyl is unavailable. On Sales chart: (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (X) CD 

maxi -single availability. ©1996, Billboard/BPI Communications. 

DIVAS or' lIANE 
VOLUME 1 1,25 12) 

VOLUME 2 ozs -,22 

VOLUME3 

HIT EXTENDED CLUB VERSIONS AVAILABLE FOR THE FIRST TIME ON CD! 
OVER 70 MINUTES OF MUSIC IN EACH VOLUME! 

CONTAINS 15 BILLBOARD NUMBER ONE CLUB PLAY SMASHES! 
MARTHA WASH 
RU PAUL 
THE COVER GIRLS 
ULTRA NATÉ 
EXPOSE 
SANDRA BEr'`(HARD 

CHAKA KHAN 
JODY WATLEY 
ROZALLA 
MELANIE WILLIAMS 
N'DEA DAVENPORT 
ALISON LIMERICK 

ARETHA FRANKLIN 
ROBIN S. 
KATHY SLEDGE 
LISA FISCHER 
PARIS RED 
INDIA 

9301 JORDAN AVENUE, SUITE 105, CHATSWORTH, CA 91311 800/301 -MUSIC (6874) MEMBER OF N/o1R1 
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Mercury Newcomer Mark Wills Is Sure To Make Friends At Radio 
BY DEBORAH EVANS PRICE 

NASHVILLE -With an extremely 
radio -friendly album on its hands, Mer- 
cury plans a strong push at country 
stations for Georgia newcomer Mark 
Wills and his self -titled debut, due 
June 11. 

The first single, "Jacob's Ladder," 
will be released May 20, and Mercury 
has primed stations for the release by 
sending Wills on an extensive radio 
tour to get stations familiar with his 
name and his music. "So far, the 
response has been fabulous from radio. 
Everybody is way into it," says Mer- 
cury director of marketing Kim 
Markovchick. 

"Our focus at this point is radio. 
We're not doing a video on the first sin- 
gle. It was decided that we wanted to 
put the money that we would normally 
put into that into getting him out there 
on the road. The focus will be a lot of 
radio appreciation shows and then a lot 
of club dates ... He's also going to be 
doing the Wal -Mart Across America 
tour the week of June 17." 

Wills admits that he had radio in 
mind when recording his album. "I 
wanted it to be real friendly. And I 
wanted 10 singles that I could hear 

being played on the radio," Wills says. 
"I think we have a bunch of good songs 
on the record. I feel real fortunate 
because they pitched me great songs. 
We didn't have to scamper around and 
try to find 10 to cut. We had at least 20 
songs that were great and didn't have 
a chance to cut them all. I feel great 
about the whole record. There isn't a 
song on there I don't like." 

Wills says Mercury VP of A &R 
Keith Stegall and director of A &R 
Carson Chamberlain helped him select 
the songs. "It was a cool thing that I 
got to pick songs with those guys. And 
we wanted to put it together so radio 
would be happy and play it. That was 
our main focus, to get the best songs 
we could, but also to stay real radio 
friendly" 

The 12 cuts on the album run the 
gamut from warm ballads, such as 
"What's Not To Love," a poignant love 
song in which a husband reassures his 
wife that she's still the one he wants, 
to the rollicking "Squeeze Box," which 
Wills says is particularly popular with 
listeners in Louisiana. Wills describes 
"Places I've Never Been" as having 
"an islandy feel when it starts off. It's 
like taking a three -minute vacation." 
The album also includes "Ace Of 

`Mystery Artist' Contest Is 
A &M's Key For Davis Daniel 

BY DEBORAH EVANS PRICE 

NASHVILLE -Generally, when a 
label wants to promote an artist's new 
project, the obvious ploy is to plaster 
the act's face and name everywhere 
possible to secure maximum visibility. 
But with Davis Daniel's new project, 
A &M is concealing his identity during 
a "mystery artist" contest designed to 
draw attention to "I'm Not Listening 

Anymore," the 
first single from 
his third album, "I 
Know A Place," 
due out June 18. 

The premise of 
the "CMT /1- 
800- Music -Now 
Mystery Artist 
Sweepstakes" is 
guessing the name 

of the mystery artist after seeing the 
video for the song. The contest will be 
held in 40 clubs in 30 cities across the 
country and via play on CMT. The 
video was shipped to clubs April 30 and 
began airing on CMT May 1. A draw- 
ing will select one grand -prize winner, 
who will receive a 32 -inch Philips 
stereo TV with surround sound, a 100 - 
watt digital receiver, stereo, VCR, CD 
player, and cassette player. Twenty 
first -prize winners will receive a 
Philips 27 -inch stereo TV with five - 
speaker surround sound, and 50 sec- 
ond -prize winners will receive the mys- 
tery artist's catalog. 

There are two versions of the 
video -one in which Daniel can't be 
easily identified and another, to be 
aired after the contest is over, that 
shows him in full view. 

Daniel says he is having fun with the 
promotion. "We did an interview with 
TNN's `Country News' where I'm all 

DANIEL 

shaded and backlit, and I feel like I'm 
in one of those Frosted Flakes com- 
mercials," Daniel says. "I think it's fun 
and something kind of different. Hope- 
fully, it will be an attention -getter, 
especially in the clubs and at radio ... 
I hope this will remind [the industry] 
who we are and that we didn't fall off 
the face of the earth." 

Daniel has had sporadic acceptance 
at country radio. His 1991 Mercury 
debut single, "Picture Me," peaked at 
No. 28 on Billboard's Hot Country Sin- 
gles & Tracks chart. He followed that 
with "For Crying Out Loud," which 
peaked at No. 13, and "Fighting Fire 
With Fire," which hit No. 27. His first 
album for Polydor (A &M's previous 
name in Nashville) spawned the sin- 
gles "I Miss Her Missing Me," 
"William And Mary," and "Tyler," 
each of which lingered in the lower 
half of the country single chart. 

Daniel says the new album, pro- 
duced by Harold Shedd and Ed Seay, 
will get him back on the right track. 
"Ed and I were looking for songs from 
a different angle, and it created a neat 
blend," Daniel says. "He helped me 
find songs that gave me that vocal 
stretch and made me work a little 
harder. [This album has] got some dif- 
ferent kinds of things rather than the 
straight old country ballads, which I 
love best. We kind of took the whole 
project [to be] geared at having fun. 

"It's brighter and fresher sounding, 
yet at the same time there are some 
great ballads. So, it's still a little bit of 
the old Davis Daniel along with the 
fresh uptempo stuff. And I got to 
write three on this album: `Better Half 
Of My Heart," ̀Here's Looking At You,' 
and `Beer And Money.' " 

The promotion ties A &M in to CMT, 
(Continued on next page) 

Hearts," which was a cut on Alan Jack- 
son's first record. 

Wills began developing his vocal 
chops and his song sense playing clubs 

in his native Geor- 
gia. He grew up in 
the small town of 
Blue Ridge. While 
in high school, he 
began playing 
drums in a garage 
band that landed 
work in and 
around the 
Atlanta area. 

Friends suggested he enter a talent 
contest at the Buckboard, a popular 
Marietta, Ga., nightspot. "I went, and 
they wouldn't let me in because I was 
under 21," he recalls. "So I just sat at 

WILLS 

the front door and waited." 
When the club owner showed up, 

Wills talked him into giving him a 
chance. Persistence paid off. Wills won 
the talent competition and was offered 
a job replacing Daron Norwood, the 
Buckboard's featured singer, who was 
leaving because he had landed a deal 
with Giant Records. 

"When he went on the road with his 
deal, they hired me to take over as lead 
singer of the group," Wills says. "I was 
young, 17 or 18, when I started there." 

Wills sang at the Buckboard for the 
next five years. Buckboard owner John 
Gallichio became Wills' manager and 
persuaded Stegall and Chamberlain to 
travel to Marietta to see Wills per- 
form. They did, were impressed with 
what they saw, and signed Wills to 

Mercury. 
Wills says that his years at the Buck- 

board were important to developing his 
skills as an artist. "I didn't know any- 
thing when I first started," he says. "I 
had to learn how to sing for a long peri- 
od of time without losing my voice. It 
was a great experience; I wouldn't 
trade it for the world. You learn how to 
pull songs out that will get a crowd 
going and how to read a crowd. It's like 
a school for an artist to learn how to 
play in clubs and bring their music 
across." 

Markovchick says that clubs will be 
a major component in developing Wills' 
career but adds that Mercury is taking 
an unstructured approach with club 
promotions. "Instead of saying, `Here's 

(Continued on next page) 

Beach Boys Add To Fun At Fan Fair; 
Frampton Comes Alive In Nashville 

SURF'NTURF: The Beach Boys are the big last- minute 
announcement for this year's Fan Fair. The Boys will open 
the June 14 show at 10 a.m. Even though Fan Fair has been 
sold -out for months, one -day tickets for "Fun In The Sun 
Friday" will be available at Fan Fair outlets for $10 begin- 
ning Friday (17). Also on the morning show will be James 
House, Ronnie Milsap, Lorrie Morgan, and Sawyer 
Brown (all of whom appear on a forthcoming tribute album 
to the Boys). A cajun music show will run from 1:30 -2:30 
that day, featuring Doug Kershaw, Eddy Raven, and Jo- 
El Sonnier, and a Christian country show has been added 
for that afternoon. Appearing will be Brian Barrett, Lisa 
Daggs, Ken Holloway, Brent Lamb, and Mid South. 

AND SPEAKING of your 
nontraditional artists gravi- 
tating to Music City, Nash- 
ville Scene recently spent a 
pleasant afternoon with 
Peter Frampton, who 
moved here last summer. He 
showed us around his studio 
in his Williamson County 
home and says he and his 
family moved here for two 
main reasons: it's a great 
music town, and it's a good 
place to raise children. He 
says that his biggest thrill 
thus far has been lunch with Chet Atkins. "Lunch consisted 
of picking on the porch before you eat," he says. "That was 
one of the greatest moments of my life. I was listening to him 
when I was 10 years old. And he invited me to come back!" It 
has been 20 years since "Frampton Comes Alive!" topped the 
10 million mark in sales. Frampton says he's living a much 
quieter life these days, touring occasionally and gigging a lit- 
tle around town, as well as working in the home studio. 

RECORD ROUNDUP: There's a terrific crop of reissues 
coming out this summer. RCA's Essential Series features 
packages from Eddy Arnold, Chet Atkins, Waylon Jen- 
nings, Porter Wagoner and Dolly Parton, and Dottie West 
... Koch (Sony Music Special Products) has two of my 
favorites: reissues of Monument and Columbia albums by 
Harlan Howard and Ray Price, respectively. `All Time 
Favorite Country Songwriter" has Howard singing 12 of his 
compositions, from `Busted" to "Heartaches By The Num- 
ber." Thirty -five years ago, Price recorded the album "San 
Antonio Rose: A Tribute To The Great Bob Wills." Guests on 
the session included Willie Nelson. This was the first tribute 
album to Wills, and it stands up very well indeed, with Price's 
smooth vocals showcasing such Wills classics as `Bubbles In 
My Beer" and the title cut. 

Ranwood Records has issued the second volumes of "The 
Piano Magic Of Floyd Cramer" and "The Best Of Hee Haw 

Nashville 

Seem 
by Chet 

Gospel Quartet," featuring Buck Owens, Roy Clark, Grand- 
pa Jones, and Kenny Price ... County Records of Floyd, Va., 
is issuing volume two of "Charlie Poole And The North Car- 
olina Ramblers" and volumes one and two of "Echoes Of The 
Ozarks." The latter two are especially interesting, since musi- 
cians of the Ozarks have long been isolated and were not 
recorded as much or as often as their brethren further east. 
The Poole album includes 16 cuts that this leading singer of 
the Piedmont area of North Carolina and southern Virginia 
recorded in New York in the late '20s and 1930 ... Meanwhile, 
on the new -release front, Rounder Records has albums corn- 
ing in June from two rockabilly pioneers, Sonny Burgess and 
Sleepy LaBeef. 

Flippo 

OUR CONDOLENCES 
go to the family of country 
music pioneer Patsy Mon- 
tana, who died May 3 at 
age 87 (see Lifelines, page 
68). Born Ruby Rose 
Blevins, she renamed her- 
self after champion yodel- 
er Monty Montana. She 
went on to become a cham- 
pion yodeler in her own 
right, as well as a true 
leader in paving the way 
for women in country 
music. Besides being a role 

model, Montana inspired many female country artists with 
her songs. Suzy Bogguss and Lynn Anderson have record- 
ed Montana's signature song, "I Want To Be A Cowboy's 
Sweetheart," in recent years ... Faith Hill has launched the 
Faith Hill Family Literacy Project in conjunction with Time 
Warner, the American Library Assn., and other organizations. 
Her PSAs can be seen on CMT; TNN, and Time Warner cable. 
Hill says she's especially interested in family literacy because 
her father never learned to read; he had to quit school in the 
fourth grade in order to work. 

THE LATE Minnie Pearl will be the subject of a televised 
salute on CBS Thursday (16). Performers paying tribute 
include Marty Stuart, Pam Tillis, Trisha Yearwood, 
Wynonna, Lonestar, Barbara Mandrell, Vince Gill, Chet 
Atkins, and Jimmy Dickens. The program is a joint produc- 
tion between Gaylord Entertainment and CBS ... Stuart is 
producing a new Connie Smith album ... Victoria Shaw's 
song `All For The Sake Of Love" is being featured on the soap 
opera 'As The World Turns." 

Neal McCoy will be CMT's June showcase artist; he'll be 
spotlighted in programs each Friday in June ... Reba McEn- 
tire will host a benefit rodeo competition and tribute to late 
actor Ben Johnson on TNN June 2. Featured artists include 
Billy Dean, Paul Overstreet, Brett James, Red Steagall, 
Lynn Anderson, Skip Ewing, and Susie Luchsinger. 
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MERCURY NEWCOMER MARK WILLS 
(Continued Irani preceding page) 

what we want you to do with this pro- 
motion,' we are just going to make 
some stuff available to them, cassette 
singles and stuff like that, that they 
can give away," she says. "Then they 
can call us and tell us what they want. 
We'll send it, and they can put it 
together however they want. When you 
listen to the CD, it's really danceable 
music. It's perfect for the clubs. I think 
that's going to be a really big area for 
him fairly quickly." 

Markovchick says that the planned 
promotional items will include toy 
"Jacob's ladders" to promote the sin- 
gle. The label plans to place advertis- 
ing in consumer publications and is 
checking on placing the single on the 
CD sampler that goes out with New 
Country magazine. After the single 
has had time to gain momentum, she 

COUNTRY 
********** 

CORNI ß 

says, Mercury plans to make a 
stronger push at retail. "The bulk of 
our advertising that will go through 
the accounts will come probably in 
July and August, as the single gains 
maximum rotation and maximum vis- 
ibility," she says. "That's when we'll 
start focusing on the listening stations 
and the try -it- and -buy -it programs 
they have for new music." 

Wills is booked by William Morris, 
which is currently examining his tour- 
ing options. Meanwhile, in the weeks 
prior to the album's release, he will 
visit additional radio stations. "I'm very 
excited about it," he says of his label 
debut. "It's something I've looked for- 
ward to for so long. To actually pick up 
a CD that has my name on it and to see 
my picture and get to hear songs that 
I really believe in is a cool feeling." 

by Wade Jessen 

ANGELS AMONG US: At No. 22, Mindy McCready has the highest Top 
Country Albums debut by a new female country artist since Trisha Year - 
wood's self -titled debut (MCA) entered at No. 13 in August 1991. Yearwood's 
freshman venture opened with more than 9,000 units, while McCready's 
"Ten Thousand Angels" sold more than 7,500 pieces. 

Dale Turner, executive VP at BNA, says radio airplay drove those cus- 
tomers into stores, because, aside from some in -store appearances around 
her hometown of Fort Myers, Fla., marketing efforts at retail were mini- 
mal. "You can say what you want, but this one's all about radio," says Turn- 
er. The title track bullets at No. 16 on our airplay list. 

TRADING PLACES: Brooks & Dunn's "Borderline" (Arista) displaces 
"Blue Clear Sky" by George Strait (MCA) at the top of Top Country 
Albums. The Brooks & Dunn set entered that chart at No. 1 two weeks ago, 
followed by Strait's chart -topping entry, but both titles show a decrease in 
sales this week, with Brooks & Dunn seeing the smaller erosion. The duo (2- 
1) moved more than 97,000 units, down 3,000 pieces from last week, while 
Strait's package sold more than 90,000 units, a decrease of roughly 25,000 
units. 

Despite their downturns, both Strait and Brooks & Dunn hold comfort- 
able leads over the rest of the chart. Although Shania Twain (Mercury) 
bullets at No. 3 with an increase of more than 5,500 units, she trails Strait 
by more than 23,000 pieces. Tracy Lawrence (Atlantic) rises 5 -4 with "Time 
Marches On," and his increase of more than 8,000 units is sufficient to score 
Greatest Gainer honors. Lawrence moved more than 36,000 units, and Alan 
Jackson's hits package (Arista) rounds out the top five (4 -5) with 33,500 
units for the week. 

PRECIOUS METAL: The first Nashville album to sell a million copies 
reappears this week, debuting at No. 4 on Top Country Catalog Albums. 
"Wanted! The Outlaws," featuring Waylon Jennings, Willie Nelson, Jessi 
Colter, and Tompall Glaser, has been reissued by the Nipper to commem- 
orate the 20th anniversary of its teaching Nashville how to go platinum. It 
is also the highest- debuting nonseasonal title on that chart since "Don't Go 
Near The Water" by Sammy Kershaw (Mercury) popped on at No. 4 in 
August 1994. The Outlaws open this chart run with more than 2,000 units, 
while the older Kershaw title debuted with 3,000 pieces. 

Randy Goodman, VP /GM at the RCA Label Group, says it's gratifying 
to see such an important piece of Nashville's music history available again. 
RCA had reissued the album as a budget -line item several times and, prior 
to this reissue, had trimmed three cuts from the original 11 songs. Good- 
man says that compilation producer Steve Lindsey, while combing the vaults 
for the masters, discovered that Jennings had, in fact, submitted 20 sides for 
consideration to Jerry Bradley, who ran RCA Nashville at the time. 

Goodman adds that the label originally planned to repackage the double - 
platinum album for the RCA Essential Series but, after considering the 
album's profound impact on the genre, thought it worthy of a more lofty 
presentation. In addition to the original 11 songs, this set boasts an addi- 
tional nine tracks and a new Jennings /Nelson duet produced and written by 
country rocker Steve Earle. Landmark tracks from the 1976 album include 
"Good Hearted Woman" (Jennings and Nelson), "I'm Looking For Blue 
Eyes" (Colter), and "Put Another Log On The Fire" (Glaser). 

`MYSTERY ARTIST' CONTEST IS A &M'S KEY FOR DAVIS DANIEL 
(Conti), Ile( from 'were(' iuy page) 

Philips Electronics, and 1- 800 -Music- 
Now, which will take early orders for 
"I Know A Place." Consumers can 
order the album and have it delivered 
to them on the street date. "I think 
that is pretty cool," Daniel says. "I 
think it's neat that the label is really 
making an extra effort to make it hap- 
pen for us this time to better ensure 
success." 

A &M is solidly behind the project 
and believes this contest will draw 
attention to Daniel's new album. "The 
concern was that with Davis having 
been in the marketplace awhile, maybe 
he wouldn't get the listen we wanted 
him to have," says Larry Milam, 
A &M's director of sales and market- 
ing. "So we thought, `When have you 
ever heard of someone trying to dis- 
guise the artist ?' It's pure reverse psy- 
chology. So instead of promoting him, 
let's try to disguise him and create the 

desire to know who he is." 
Milam says the idea was brought up 

in a staff meeting by A &M director of 
artist and radio development Gene 
Hughes, who had worked on the John 
Schneider mystery artist promotion in 
the early '80s. In 1981, when Schnei- 
der was trying to make the leap from 
star of "The Dukes Of Hazzard" to 
recording artist, his single "I've Been 
Around Enough To Know" was re- 
leased to radio without his name. The 
song became a hit and launched his 
recording career because people heard 
the song before they had the chance to 
form any preconceived notions about 
the artist. 

"What we're after is to get people to 
just listen to the song," Milam says. 
"We think this song is so strong that if 
it is just listened to, it will carry itself. 
So that's why we structured [the pro- 
motional campaign] the way we did at 

radio and the clubs ... We decided to 
work it from both the radio end and the 
consumer end to get the visibility on 
both sides." 

The promotion is being supported in 
clubs by a variety of promotional mate- 
rials, including posters, tent cards, and 
flats displaying a vague image of 
Daniel and the question "Can you iden- 
tify this artist ?" 

Milam says the label is getting some 
interesting responses from radio. "We 
have been getting a lot of feedback 
from radio," he says. "We have had 
them guess everybody in the world 
from Marty Brown to Billy Ray Cyrus 
with a high voice, and we have had some 
people correctly identify Davis. The 
interest from radio -to say it has been 
satisfying is an understatement. We've 
been carried away with it ... By the 
end of this promotion, we want this to 
be the worst -kept secret in the world." 

COUNTRY SINGLES A -Z 
PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

7 ALL I WANT IS A LIFE (GI.D., ASCAP/Royalhanen, BMI) 

13 ALL YOU EVER DO IS BRING ME DOWN (Sorry /AN Tree, 

BMVRauI Malo, BMVMighty Nice, BMVAI Ardersorgs, BMI) HL 

15 ALMOST A MEMORY NOW (WB, ASCAP/EMI April, 

ASCAP /Joe David, ASCAP/Sbadacastet BMI) HL/WBM 

44 BACK IN MY ARMS AGAIN ( Polytram IM'I, ASCAP/New 

Songs De Burgo, ASCAP/Mama Guitar ASCAP/R-Bar -I? ASCAP) 

HL 

3 BLUE CLEAR SKY (Starshuck Writers Group. ASCAP/Mark D.. 

ASCAP /Alabama Bard, ASCAPMIik cewnhy. ASCAP/Miss Byss, 

ASCAP) WBMML 
66 BREAKING HEARTS AND TAKING NAMES (Hamstein 

Cumberland. BMI/Baby Mae, BMI /Give Reese A Chance, 

BMVHowlin' Hits, ASCAP/Square West ASCAP/Longest Day, 

ASCAP) WBM 

39 BY MY SIDE (Red Brazos, BMV1t's Timeless, BMU WBM 

73 CARRIED AWAY (Warner-Tamerlane, BMVRancho Belita, 

BMVJef Steens, BMI) 

48 CATS IN THE CRADLE (Story Sags, ASCAP) 

19 THE CHANGE ( Little Tybee, ASCAP/MCA, ASCAP) HL/CLM 

68 CHECK PLEASE (Mclames, BMI/Will Bacon, BMVlrving, 
BMVCheck Please, ASCAP /Alma. ASCAP) 

50 CIRCLE OF FRIENDS (EMI Blackwood, BMI/Montcrest 
BMVHamstein Sboudavaious, ASCAP) WBM/HL 

24 C- O- U- N -T -R -Y (New Haven. BMI/Music Hill, BMVDusty 
Drake, BMVCross Keys, ASCAP/Kim Williams, ASCAP) HLWW3M 

34 DADDY'S MONEY (Little Big Town, BMI /American Made. 

BMVLove This Town, ASCAP/David Aaron, ASCAP/Starstruck 

Writers Group, ASCAP/Mark D., ASCAP) WBMML 
12 DOES THAT BLUE MOON EVER SHINE ON YOU (Songs 

Of FbyGram, BMVToleco, BMVBill Green, BMI) HL 

35 DON'T GET ME STARTED (Sony /AN Songs, BMVStarshuck 

Writers Group, ASCAP/Mark D., ASCAP) HL 

23 EVERY TIME I GET AROUND YOU (N2 D, ASCAP /Old Des- 

perados, ASCAP) 

75 FIFTY -FIFTY (EMI April, ASCAPAteith Stegall, ASCAP) 

56 GIVIN' WATER TO A DROWNING MAN (Sorry /AN Goss 
Kegs. ASCAP/Tour Sons, ASCAP/PolyGram Int'I, BMVLee Roy 

Parnell. BMI) 

71 GRAVITATIONAL PULL (Butch Cony, ASCAP/New Hayes, 

ASCAP/Ray McOmn. BMVEMI Blackwood, BMD HL/WBM 

2 HEADS CAROLINA, TAILS CALIFORNIA (EMI Blackwood, 

BMVy Land, BMhStarstruck Writers Group, ASCAP/Mark D., 

ASCAP) HL 

72 HEART'S DESIRE (Songs Of IRryGram, BMVBamey & Army, 

BMVLee Roy Parnell, BMI) HL 

25 HEAVEN HELP MY HEART (EMI April Canada, ASCAPAnlo 

Wshiv, ASCAP/EMI Ape. ASCAP/Rny Arena, SOCAN/Dream- 
irg Public. SOCAWDown In Front SOCAN) HL 

49 HEAVEN IN MY WOMAN'S EYES (Glitterfish, BMV:aepad, 

BMI) 

17 HIGH LONESOME SOUND (Benefit BMI) WBM 

27 HOLDIN' ON TO SOMETHING (Kicking Bird, BMV(hona- 
hawk, BMI/Hamstein Cumberland, BMVDiamond Struck, 

BMVMike Curb, BMV(am Shapiro, BMI) WBM 

20 HOME (WB, ASCAP) WBM 
36 HONKY TONKIN'S WHAT I DO BEST ( Warner- Tamerlane, 

BMVMary Party BM)) WBM 

65 HOPE (Poison Oak ASCAP/So Boss. ASCAP) 

28 HYPNOTIZE THE MOON (Galewood, BMVEnsign, BMVZena, 

ASCAP) WBM/HL 
69 I DON'T THINK I WILL (Sydney Erin, BMI) 

18 IF I WERE YOU (Sorry /AP/Tree, BMI) HL 

9 I'M NOT SUPPOSED TO LOVE YOU ANYMORE (Acuff - 

Rose, BMI) WBM 

8 I THINK ABOUT YOU (New Don, ASCAP/New Hayes, 

ASCAP/Love This Tarn, ASCAP) WBM 
60 I THINK WE'RE ON TO SOMETHING (Almo, ASCAP/ 

Bamatuck, ASCAP /AMR, ASCAP/Sierra Here, ASCAP) WBM 

67 IT'S MIDNIGHT CINDERELLA (Sony /AN Cross Keys. 

ASCAPAOm Williams, ASCAP/Major Bob, ASCAP/No Fences, 

ASCAP/Careers -BMG BMVA Hard Day's Writ, BMI) WBM/HL 

6 IT'S WHAT I DO (Hamden Cumberland, BMVTom Shapiro. 

BMVMike Curb, BMVDiamord Shuck, BM)) WBM 

54 IT WORKS (Alabama Band, ASCAP/Idcounhy, ASCAP/EMI 

Blackwood, BMVMark Nan Springer, BMI) WBMML 

53 LITTLE DROPS OF MY HEART (Hornbill, BMI) 

5 LONG AS I LIVE (Maypop. BMVWildcountry, BMI/Makin 
Chevys, BMIANaderla d, BMVW II Robinsongs, BMI) HL/WBM 

43 A LOVE STORY IN THE MAKING (Mighty Nice, BMVAI 

Mdersags, BMVBIue Water, BMVNmo, ASCAP/Daddy Rabbit 

ASCAP) WBM 

57 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Bun, 

ASCAP /Acuff -Rose, BMI) WBMML 
74 MAYBE (Mighty Nice, BMVLaudersongs, BMVBIue Water, 

BMVLev -A- Tunes, ASCAP/Sony /AN Tunes. ASCAP/Codwell, 

ASCAP) 

29 MEANT TO BE (Scary /AN Tree, BMVChds Waters, BMVMay- 

pop, BMVWddcounby, BMVMakin Chevys, BMI) WBMML 
30 MY HEART HAS A HISTORY (Staestruck Writers Group, 

ASCAP/Nark D., ASCAP/Wamer-Tamerlane, BMVTbllywog, 
BMVSocan, BMI) WBM4IL 

1 MY MARIA (Duchess, BMVBug BM/Prophecy. BMI) HL 

21 NO NEWS (Sony /AN Tree, BMWaty's Rainbow, BM/Simply 
Irresistible, BMVStarsbuck Writers Group, ASCAP/Mark D., 

ASCAP) HL 

42 NO ONE NEEDS TO KNOW (Loon Echo, BMVLomba, 

ASCAP) WBM 

46 ON A GOOD NIGHT (Sony /AN Tree, BMV(edlee, BMVDon 

Cook, BM/Sorry /AN Coss Keys, ASCAP) 

38 PHONES ARE RINGIN' ALL OVER TOWN (EMI April, 

ASCAP/K- Town, ASCAP/Day Basket ASCAP/AoNe, ASCAP) HL 

52 PICTURE PERFECT (EM April, ASCAP/1Kds, ASCAP/Milenee, 

ASCAP) W8MWL 
14 THE RIVER AND THE HIGHWAY ( Hausenates, BMVNew 

Don, ASCAP/New Hayes, ASCAP) WBM 

55 SAY I (Rancho Belita, BMVJeIf Stevens, BMVWamer- Tamer- 

lane, BM» 

51 SOMEDAY (Murrah, BMV(op Of The Levy, BMVOn The Wall, 

BMVCop/right Management ASCAP /AMR, ASCAP/Sierra 
Hare. ASCAP) WBM 

4 SOMEONE ELSE'S DREAM (Almo, ASCAP/Daddy Rabbit 
ASCAP/Big Tractor, ASCAP/WB, ASCAP) WBM 

64 SORRY YOU ASKED? (Coal Dust West BMVWamer -Tamer- 

laree, BMI) WBM 

26 STARTING OVER AGAIN (Sweet Summa Night 

ASCAP/Rightsorgs, BMVEarbore, BMI) HL 

59 STRANGER IN YOUR EYES (Sorry /AN Tree. BMVSaN /AN 
Cross Keys, ASCAP) HL 

16 TEN THOUSAND ANGELS (Island Bound. ASCAP/Famous, 
ASCAP/ ter Five, BMI) HL 

40 THAT'S WHAT I GET FOR LOVIN' YOU (Careers -BMG, 
BMVA Hard Day's Write, BMVRio Bravo, BMI) WBM/HL 

47 THEN YOU CAN TELL ME GOODBYE (Acuff -Rose, 

SMI) 
41 THERE'S A GIRL IN TEXAS (Sawng Cumpny, ASCAP/Mp 

Vipperman, ASCAP) 

58 THINKIN' STRAIT (Magnatone, ASCAP/Magnasong BMV 

Moraine, ASCAP/Ned Quill, BMI) 

33 A THOUSAND TIMES A DAY (MCA, ASCAP /Gary Burt, 

ASCAP/ Sorry /AN Cross Keys. ASCAP/Four Sons. ASCAP) HL 

72 THUMP FACTOR (Smokir Armadillo, BMVHamstein Cum- 

berland, BMVBat Mae, BMI) WBM 
10 TIME MARCHES ON (Sorry /AN Tree, BMI) HL 

37 TO BE LOVED BY YOU (MCA, ASCAP/Gary Bun. ASCAP/ 

Almo, ASCAP/Brio Blues, ASCAP) WBM/HL 
31 TREAT HER RIGHT Onhrgity's Hosannal. ASCAP/tensongs. 

ASCAP/Blonde Hair, BMI) 

45 WHO'S THAT GIRL (Careers -BMG BMV2canba. BMVGI.D., 

ASCAP) WBMML 
62 WILD AT HEART (LaSongs, ASCAP /Almo, ASCAP/Mighty 

Nice, BMVAI Ardersorgs, BMVBkee Water, BMI) 

70 WITHOUT YOUR LOVE (Mighty Nice, BMVPJ Andersongs. 
BMVBIue Water, BMVAImo. ASCAP) WBM/1-8 

61 WORKIN' IT OUT (Big Gant BMAnang BMWybama, BMI) 

WBM 

63 YEARS FROM HERE (Zomba, ASCAP/Docie Stars, ASCAP/ 

Zomba, BMV(uneover, BMI) WBMML 
32 YOU GOTTA LOVE THAT (Almo, ASCAP/Bamatuck, 

ASCAPArdng BMVlrybama. BMI) WBM 

11 YOU WIN MY LOVE (Zomba, ASCAP) WBM 
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* ** No. 1 * ** 
MY MARIA 1 week at No. i BROOKS & DUNN 
D.000K,K.BROOKS,R.DUNN (D.MOORE,(3.W.STEVENSON) (C) (V) ARISTA 1 -2993 

1 

3 4 17 
HEADS CAROLINA, TAILS CALIFORNIA JO DEE MESSINA 
B.GALLIMORE,T.MCGRAW (T.NICHOLS,M.D. SANDERS) (C) (D) (V) CURB 76982 

2 

5 8 7 
BLUE CLEAR SKY GEORGE STRAIT 
T.BROWN,G.STRAIT (M.D. SANDERS,J.JARRARD,B.DIPIERO) (V) MCA 55187 

3 

6 9 13 
SOMEONE ELSE'S DREAM FAITH HILL 
S.HENDRICKS,F.HILL (C. WISEMAN,T.BRUCE) WARNER BROS. ALBUM CUT 

4 

CD 4 7 12 
LONG AS I LIVE JOHN MICHAEL MONTGOMERY 
S.HENDRICKS (R.BOWLES,W.ROBINSON) ATLANTIC ALBUM CUT 

4 

9 12 16 
IT'S WHAT I DO BILLY DEAN 
T.SHAPIRO (C.JONES,T.SHAPIRO) (C) (V) CAPITOL NASHVILLE 58526 

6 

1 7 5 19 
ALL I WANT IS A LIFE TIM MCGRAW 
J.STROUD,B.GALLIMORE (T.MULLINS,S.MUNSEY,D.PFRIMMER) CURB ALBUM CUT 

5 

12 15 11 
I THINK ABOUT YOU COLLIN RAYE 
J.HOBBS,E.SEAY,P.WORLEY (D.SCHLITZ,S.SESKIN) (V) EPIC 78238 

8 

CD 11 13 12 
I'M NOT SUPPOSED TO LOVE YOU ANYMORE BRYAN WHITE 
B.J. WALKER,JR.,K.LEHNING (S.EWING,D.KEES) (C) (V) ASYLUM 64313 

9 

10 13 14 9 
TIME MARCHES ON TRACY LAWRENCE 
D.COOK (B.BRADDOCK) ATLANTIC ALBUM CUT 

10 

11 1 1 13 
YOU WIN MY LOVE SHANIA TWAIN 
R.J.LANGE ( R.J.LANGE) (C) (D) (V) MERCURY NASHVILLE 852138 

1 

12 15 19 11 
DOES THAT BLUE MOON EVER SHINE ON YOU TOBY KEITH 
N.LARKIN,T.KEITH (T.KEITH) (C) (V) A &M NASHVILLE 576140 

12 

13 17 16 18 
ALL YOU EVER DO IS BRING ME DOWN THE MAVERICKS (FEAT. FLACO JIMENEZ) 
D.000K,R.MALO (R.MALO,A.ANDERSON) (V) MCA 55154 

13 

14 8 10 17 
THE RIVER AND THE HIGHWAY PAM TILLIS 
P. TILLIS (G.HOUSE,D.SCHLITZ) (V) ARISTA 1 -2958 

8 

15 18 24 13 
ALMOST A MEMORY NOW BLACKHAWK 
M.BRIGHT ( D .OLIVER,D.ROBBINS,V.STEPHENSON) (C) (V) ARISTA 1 -2975 

15 

16 16 22 16 
TEN THOUSAND ANGELS MINDY MCCREADY 
D.MALLOY,N.WILSON (S.D.JONES,B.HENDERSON) (CI (V) BNA 64470 

16 

11 19 20 6 
HIGH LONESOME SOUND VINCE GILL 
T.BROWN (V.GILU (V) MCA 55188 

17 

18 20 21 11 
IF I WERE YOU TERRI CLARK 
K.STEGALL.C. WATERS (T.CLARK) (C) (V) MERCURY NASHVILLE 852708 

18 

19 22 23 10 

* * * AIRPOWER * * * 
THE CHANGE GARTH BROOKS 
A.REYNOLDS (T. ARATA,W.TESTER, CAPITOL NASHVILLE ALBUM CUT 

19 

20 27 30 5 

* * * AIRPOWER * * * 
HOME ALAN JACKSON 
K.STEGALL.S.HENDRICKS (A.JACKSON) (VI ARISTA 1 -2942 

20 

21 14 6 19 
NO NEWS LONESTAR 
D.COOK,W.WILSON (S.HOGIN,P.BARNHART,M.D. SANDERS) (C) (V) BNA 64386 

1 

22 10 3 18 
HEART'S DESIRE LEE ROY PARNELL 
S.HENDRICKS (C.MOORE,L.R.PARNELLI (V) CAREER 1 -2952 

3 

23 24 27 9 
EVERY TIME I GET AROUND YOU DAVID LEE MURPHY 
T.BROWN (D.L.MURPHY) (VI MCA 55186 

23 

24 23 25 12 
C-O-U-N-T-R-Y JOE DIFFIE 
J.SLATE,J.DIFFIE (E.HILL,R.HARBIN,D.DRAKE) ().() EPIC 78246 

23 

25 31 37 4 
HEAVEN HELP MY HEART WYNONNA 
T.BROWN (D.TYSON,T.ARENA,D.MCTAGGART) (V) CURB 55194/MCA 

25 

26 28 28 8 
STARTING OVER AGAIN REBA MCENTIRE 
T.BROWN,R.MCENTIRE (D.SUMMER,B.SUDANO) (V) MCA 55183 

26 

27 29 29 12 
HOLDIN' ON TO SOMETHING JEFF CARSON 
C.HOWARD (T.MCHUGH,T.SHAPIRO) IC) (D) (V) MCG CURB 76970 

27 

28 25 17 19 
HYPNOTIZE THE MOON CLAY WALKER 
J.STROUD (S.DORFF,E.KAZ) IC) ()1) GIANT 17704 /REPRISE 

2 

29 33 35 9 
MEANT TO BE SAMMY KERSHAW 
K.STEGALL (C.WATERS,R.BOWLES) (C) (VI MERCURY NASHVILLE 852874 

29 

30 32 33 11 
MY HEART HAS A HISTORY PAUL BRANDT 
J.LE0 (M.D. SANDERS,P.BRANDT) (C) (V) REPRISE 17683 

30 

31 34 36 9 
TREAT HER RIGHT SAWYER BROWN 
M.A.MILLER,M.MCANALLY (L.LEBLANC,A.ALDRIDGE) (C) (V) CURB 76987 

31 

32 26 18 20 
YOU GOTTA LOVE THAT NEAL MCCOY 
B.BECKETT (J.BROWN,B.JONES) ATLANTIC ALBUM CUT 

3 

33 37 39 6 
A THOUSAND TIMES A DAY PATTY LOVELESS 
E.GORDY,JR. (G.BURR,G.NICHOLSON) (V) EPIC 78309 

33 

34 41 47 4 
DADDY'S MONEY RICOCHET 
R.CHANCEY,E.SEAY (B.DIPIERO,S.SESKIN,M.D. SANDERS) (CI (V) COLUMBIA 78097 

34 

35 39 40 8 
DON'T GET ME STARTED RHETT AKINS 
M.WRIGHT (R.AKINS,S.HOGIN,M.D. SANDERS) (V) DECCA 55166 

35 

36 40 42 5 
HONKY TONKIN'S WHAT I DO BEST M ARTY STUART & TRAVIS TRITT 
T.BROWN,J.NIEBANK (M.STUART) (VI MCA 55197 

36 

37 36 31 20 
TO BE LOVED BY YOU WYNONNA 
T.BROWN (G.BURR,M.REID) (VI CURB 55084/MCA 

1 

38 42 43 7 
PHONES ARE RINGIN' ALL OVER TOWN MARTINA MCBRIDE 
M.MCBRIDE,P.WORLEY,E.SEAY (M.BEESON,K.VASSY,D.MACKECHNIE) IC) (V) RCA 64487 

38 
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CI 43 45 

BY MY SIDE LORRIE MORGAN & JON RANDALL 
J.STROUD (CONSTANT CHANGE) IC) (V) BNA 64512/RCA 

39 

40 49 56 3 
THAT'S WHAT I GET FOR LOVIN' YOU DIAMOND RIO 
M.D.CLUTE,T.DUBOIS,DIAMOND RIO (K.BLAZY,N.THRASHER) (V) ARISTA 1 -2992 

40 

41 45 49 6 
THERE'S A GIRL IN TEXAS TRACE ADKINS 
S.HENDRICKS (T.ADKINS,V.VIPPERMAN) (C) CAPITOL NASHVILLE 58562 

41 

42 62 2 
NO ONE NEEDS TO KNOW SHANIA TWAIN 
R.J.LANGE (S.TWAIN,R.J.LANGE) (V) MERCURY NASHVILLE 852986 

42 

43 46 48 6 
A LOVE STORY IN THE MAKING LINDA DAVIS 
J.GUESS (A.ANDERSON,C.WISEMAN) (C) (V) ARISTA 1 -2991 

43 

44 46 7 
BACK IN MY ARMS AGAIN KENNY CHESNEY 
B.BECKETT (L.R.PARNELL,R.M.BOURKE,C.MOORE) (CI (V) BNA 64523 

44 

45 35 32 16 
WHO'S THAT GIRL STEPHANIE BENTLEY 
T.WILKES,P.WORLEY (S.BENTLEY,G.TEREN,D.PFRIMMER) (C) (V) EPIC 78234 

32 

46 61 - 2 
ON A GOOD NIGHT WADE HAYES 
D. COOK (P. NELSON,D,COOK,L.BOONE, J) COLUMBIA 78312 

46 

41 NEW 1 

* * * HOT SHOT DEBUT * * * 
THEN YOU CAN TELL ME GOODBYE NEAL MCCOY 
B.BECKETT (J.0.LOUDERM)LK) ATLANTIC ALBUM CUT 

47 

50 52 5 
CAT'S IN THE CRADLE RICKY SKAGGS 
R.SKAGGS,B.AHERN (H.CHAPIN,S.CHAPIN) ATLANTIC ALBUM CUT 

48 

49 48 38 16 
HEAVEN IN MY WOMAN'S EYES TRACY BYRD 
T.BROWN (M.NESLER) (V) MCA 55155 

14 

50 55 61 
CIRCLE OF FRIENDS DAVID BALL 
E.SEAY,S.BUCKINGHAM (D.BALL,B.SPENCER) (C) (D) ()/) WARNER BROS. 17639 

50 

51 51 51 10 
SOMEDAY STEVE AZAR 
J.THOMAS (S.AZAR,A.J.MASTERS,B.REGAN) (C) RIVER NORTH 163008 

51 

52 53 57 5 
PICTURE PERFECT THE SKY KINGS 
R.FEASTER,RUSTY YOUNG,B.LLOYD,J.COWAN (R.E.ORRALL,J.NORTHRUP) (C) (V) WARNER BROS. 17663 

52 

53 54 55 
LITTLE DROPS OF MY HEART KEITH GATTIS 
N.WILSON (K.GATTIS) (CI RCA 64488 

53 

54 52 50 19 
IT WORKS ALABAMA 
E.GORDY,JR.,ALABAMA (M.CATES,M.A.SPRINGER) IC) (V) RCA 64473 

19 

55 NEW 1 
SAY I ALABAMA 
E.GORDY,JR.,ALABAMA (S.BOGARD,J.STEVENS) (V) RCA 64543 

55 

56 NEW 1 
GIVIN' WATER TO A DROWNING MAN LEE ROY PARNELL 
S.HENDRICKS,L.PARNELL (G.NICHOLSON,L.R.PARNELL) (VI CAREER 0503 

56 

51 47 41 15 
THE LOVE THAT WE LOST CHELY WRIGHT 
E.SEAY,H.SHEDD (G.BURR,M.POWELU (C) (V) A &M NASHVILLE 577936 

41 

58 58 58 
THINKIN' STRAIT RICH MCCREADY 
B.D.MAHER ( R.MCCREADY,B.MONTANA,B.D.MAHER) (C) MAGNATONE 2104 

58 

59 59 69 
STRANGER IN YOUR EYES KEN MELLONS 
J.CUPIT (M.BARNES ,J.CHAMBERS.L.JENKINS) (VI EPIC 78240 

59 

60 70 
I THINK WE'RE ON TO SOMETHING EMILIO 
B.BECKETT (J.PENNIG,B.REGAN. CAPITOL NASHVILLE ALBUM CUT 

60 

61 71 2 
WORKIN' IT OUT DARYLE SINGLETARY 
J.STROUD,R.TRAVIS,D.MALLOY (T.JOHNSON,B.JONES) (C) (V) GIANT 17650 /REPRISE 

61 

62 NEW 1 
WILD AT HEART LARI WHITE 
J.LEO,L.WHITE (L.WHITE,A.ANDERSON) (V) RCA 64520 

62 

63 56 53 15 YEARS FROM HERE BAKER & MYERS 
N.LARKIN,M.HOLLANDSWORTH (G.BAKER,F.MYERS.J.WILLIAMS) (C) (V) MCG CURB 76967 

48 

64 60 59 5 
SORRY YOU ASKED? DWIGHT YOAKAM 
P.ANDERSON (D.YOAKAM) REPRISE ALBUM CUT 

59 

65 57 62 
HOPE VARIOUS ARTISTS 
J.STROUD,R.LANDIS,G.BRINER (G.BECKLEY) (CI (D) (V) GIANT 17669 

57 

66 65 71 3 
BREAKING HEARTS AND TAKING NAMES DAVID KERSH 
P.MCMAKIN (T.MARTIN,R.WILSON,P.HOWELL) IC) (D) (VI CURB 76990 

65 

61 63 65 17 
IT'S MIDNIGHT CINDERELLA GARTH BROOKS 
A.REYNOLDS (K.WILLIAMS,K.BLAZY,G.BROOKS) CAPITOL NASHVILLE ALBUM CUT 

63 

68 NEW 1 
CHECK PLEASE PAUL JEFFERSON 
G.FUNDIS (P.JEFFERSON,J.MICHAELS) (C) (V) ALMO SOUNDS 89003 

68 

69 67 
I DON'T THINK I WILL JAMES BONAMY 
D.JOHNSON (D.JOHNSON) (V) EPIC 78298 

67 

70 64 63 16 
WITHOUT YOUR LOVE AARON TIPPIN 
S.GIBSON (A.ANDERSON,C.WISEMAN) (C) (V) RCA 64471 

22 

11 72 72 
GRAVITATIONAL PULL CHRIS LEDOUX 
G.BROWN (B.CURRY,R.METHVIN) CAPITOL NASHVILLE ALBUM CUT 

71 

12 74 
THUMP FACTOR SMOKIN' ARMADILLOS 
C.HOWARD (S.MEEKS,T.MARTIN) (CI (D) (VI MCG CURB 76989 

72 

13 NEW CARRIED AWAY GEORGE STRAIT 
T.BROWN,G.STRAIT (S.BOGARD,J.STEVENS) MCA ALBUM CUT 

73 

14 NEW 1 
MAYBE MANDY BARNETT 
B.SCHNEE,K.LEHNING (J. LAUDERDALE ,J.LEVENTHAL,R.CROWELL) (C) (V) ASYLUM 64280 

74 

15 NEW FIFTY -FIFTY KEITH STEGALL 
K .STEGALL,J.KELTON,C.CHAMBERLAIN ( K.STEGALL) (C) (V) MERCURY NASHVILLE 852618 

75 

Q Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which 
attain 3000 detections for the first time. Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C) 

Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (V) Vinyl single avail- 
ability. (X) CD maxi -single availability. ©1996, Billboard/BPI Communications. 
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***No. 1*** 
MY MARIA ARISTA 1-2993 4 weeks at No. 1 BROOKS & DUNN 

15 13 29 NO NEWS/TEQUILA TALKIN' BNA 64386/RCA LONESTAR 

15 14 12 25 CAN'T BE REALLY GONE CURB 76971 TIM MCGRAW 

2 3 10 I'M NOT SUPPOSED TO LOVE YOU ANYMORE ASYLUM 64313/EEG BRYAN WHITE 16 13 15 47 ANGELS AMONG US RCA 62643 ALABAMA 

3 3 2 12 YOU WIN MY LOVE MERCURY NASHVILLE 852138 SHANIA TWAIN 17 17 18 4 MEANT TO BE MERCURY NASHVILLE 852874 SAMMY KERSHAW 

4 4 10 HEADS CAROLINA, TAILS CALIFORNIA CURB 76982 JO DEE MESSINA 22 2 HOPE GIANT 17669/WARNER BROS. VARIOUS ARTISTS 

6 10 IF I WERE YOU MERCURY NASHVILLE 852708 TERRI CLARK 19 21 22 47 YOU HAVE THE RIGHT TO REMAIN SILENT CURB 76956 PERFECT STRANGER 

6 5 4 17 HYPNOTIZE THE MOON GIANT 17704/WARNER BROS. CLAY WALKER 20 25 19 15 EVEN IF I TRIED CAPITOL NASHVILLE 58507 EMILIO 

DOES THAT BLUE MOON EVER SHINE ON YOU MM NASHVILLE 576140 TOBY KEITH 21 20 24 27 REBECCA LYNN ASYLUM 64360/EEG BRYAN WHITE 

8 8 8 39 I LIKE IT, I LOVE IT CURB 76961 TIM MCGRAW 22 23 25 37 SOMEONE ELSE'S STAR ASYLUM 64435/EEG BRYAN WHITE 

9 10 10 TEN THOUSAND ANGELS BNA 64470/RCA MINDY MCCREADY 23 18 14 WHAT DO I KNOW COLUMBIA 78088/SONY RICOCHET 

10 9 9 25 IT MATTERS TO ME WARNER BROS. 17718 FAITH HILL RE-ENTRY 21 THE CAR MCG CURB 76970/CURB JEFF CARSON 

11 11 11 TREAT HER RIGHT CURB 76987 SAWYER BROWN 25 24 17 IT'S WHAT I DO CAPITOL NASHVILLE 58526 BILLY DEAN 

11) 12 16 MY HEART HAS A HISTORY REPRISE 17683/WARNER BROS. PAUL BRANDT (D Records with the g eatest sales gains this week. Recording Industry Assn. of America certification for sales of 500,000 units. RIAA 
certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. C) 1996, Billboard/BPI 
Communications and SoundScan, Inc. 41) 16 2 BY MY SIDE BNA 64512/RCA LORRIE MORGAN & JON RANDALL 
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EXPLODING ONTO THE HARNET 
WHEREVER WILLIE GETS AIRPLAY, THE PHONES GO CRAZY! 

'didn't know what to expect in the beginning, but after I played one of the 
pranks, the listeners began to call wanting more. You have a hit with the 

Reverend Willie P. I get calls from the listeners wanting to buy it. 

Most of the staff here at WSM have borrowed my copies 
of Phone Pranks and have not returned them! 

-Haiti Hensley 
WSM, Nashville 

In Stores May 21 
ATTENTION: 

FOR AIRPLAY COPY, CALL (913) 829 -5200 
OR FAX(913)681 -1141. 

Member of 

NAUR© 

Country 
ARTISTS & MUSIC 

RCA BELIEVES `OUTLAWS' ARE STILL WANTED 20 YEARS LATER 
(('oolliutle(1. /r0ily paw' Ll) 

The original "Wanted! The Outlaws" 
has been out of print and not available 
through retail. To alert consumers that 
the latest edition is a new album, with 
both old and previously unreleased 
material, RCA has placed a special 
"20th Anniversary" designation on the 
original CD cover. 

The project also features liner notes 
by Billboard Nashville bureau chief 
Chet Flippo, who wrote the original 
liner notes 20 years ago when he was 
associate editor at Rolling Stone. The 
new packaging will include both sets of 
liner notes as well as photos from the 
new recording session. 

"We were doing a catalog review last 
year, and I realized when we came to 
`The Outlaws' that it was basically cut 
out," says Randy Goodman, senior 
VP /GM of the RCA Label Group. "It 
had not been available for probably five 
years and had been available on CD in 
a limited way as a budget title, which 
meant that none of the guts [album 
credits] or liner notes had been avail- 
able in the CD configuration." 

Goodman was eager to rectify that 
situation. "In my opinion, it's one of the 
pivotal albums in terms of really mark- 
ing an interest in modern country 
music," he says. 

"A lot of what is happening today, the 
independence the artists have, the song 
selection, the recording processes - 
that really began [with `Wanted! The 
Outlaws']," he adds. "There are a lot of 

industry practices and musical prac- 
tices that really find their roots in the 
outlaw movement, and specifically the 
`Outlaws' album. Ron Howie, who is 
head of sales, and Steve Lindsey, who 
works a lot with us on catalog develop- 
ment, and I agreed this record 
deserves to be in the marketplace." 

The cuts on the album were brought 
up to date sonically using digital 
remastering and CEDAR processing. 
The new package will be available on 
both CD and cassette. 

Jennings was the creative force 
behind the original project, culling pre- 
viously recorded material from the 
RCA vaults and putting together the 
album that spawned such hits as "My 
Heroes Have Always Been Cowboys," 
"Suspicious Minds," "Honky Tonk 
Heroes (Like Me)," and "A Good 
Hearted Woman," a Waylon and Willie 
duet that became the Country Music 
Assn.'s 1976 single of the year. 

That same year, Jennings and Nel- 
son were named vocal duo of the year 
and the project garnered album of the 
year honors. 

Jennings and his pals from the pro- 
ject are happy to see it updated and 
rereleased. "That was something dear 
to my heart," Jennings says. "I didn't 
know how it was going to come out 
[back when I first did it], because most 
of the songs were 10 years old. I went 
in there and doctored them up and 
sweetened them up. Jessi came in and 

worked on hers, and I went back and 
got a couple more of Willie's songs 
from the vault, [like] `Healing Hands 
Of Time' ... The music is forever." 

Nelson agrees that the music has 
stood the test of time. "It's a great way to 
bring back the good old days," he says. 
"I didn't realize it had been 20 years." 

When asked what made the album so 
successful, Nelson replies, "I think it 

was the fact that it 
had all four of us 
singing together, 
and the songs were 
good. I thought 
they were good the 
first time we cut 
them. Also I think 
calling it `The Out- 
laws' helped." 

Jennings credits 
the acceptance to the fact that each of 
the artists was already selling records 
on his or her own. "It was like putting 
four people's fans together, and that's 
probably why it sold so much," he says. 
"We were already selling out places." 

Jennings also credits the caliber of 
the material. "I picked 25 songs and 
tried to pick the best ones. I think it was 
a good showcase of a feel that was com- 
ing. And I think `Honky Tonk Heroes' 
kicked the door down. It was different." 

Goodman agrees. "I think it was the 
first time a younger demo who was 
really listening to rock'n'roll at that 
time found a country record that also 

JENNINGS 

addressed their rock sensibilities," he 
says. "It was rebellion music. It was 
very rock- tinged, very sparse. It set a 
new sound and new tone for what was 
going on in Nashville." 

Glaser says he and Jennings were 
interested in stirring up the country 
music community back then. "Waylon 
and I were disgusted with the way 
radio was handling country music," 
says Glaser, who still lives in Nashville 
and occasionally tours in Europe. 
"There was a logjam like it gets every 
once in a while where everything gets 
repetitious and labels are too much in 
charge. We were just trying anything 
we thought might break it." 

RCA's Goodman feels the new pack- 
age expands on the spirit of the origi- 
nal. "It's very exciting, because we were 
able to bring the package that Waylon 
had envisioned 20 years ago to fruition 
by including all those songs, and then 
by getting the involvement of Steve 
Earle, who is truly a son of the outlaw 
movement, in the studio with these 
guys. That brought it up to today." 

The label is introducing the product as 
a "front -line album," he says, "because 
we didn't want it to get lost back in the 
catalog section. We wanted it up front." 

RCA is also putting together an 
aggressive sales campaign at retail, he 
adds, which will include positioning at 
key accounts and securing listening 
posts. During May and June, the 
album's first 60 days of release, pro- 

grams have been set up with Anderson 
Merchandisers, Handleman, Target, 
and Blockbuster. 

"We are going to make people aware 
it's available, and then it is going to be 
driven from a primarily media point of 
view," Goodman says. 

Goodman says plans also include 
Nelson and Jennings performing 
"Nowhere Road" on the TNN /Music 
City News Country Awards June 3. 
They are doing television interviews as 
well to promote the album. 

On the radio side, plans include a num- 
ber of syndicated radio specials. Stations 
will be serviced with the whole album, 
Goodman says, with a focus on "the C 
and D markets, because those are the 
radio stations that have the flexibility to 
jump on something like this. Radio is the 
secondary approach for us, but we hope 
to organically grow the awareness." 

Mark Staycer, group program direc- 
tor for WTCM Traverse City, Mich., is 
excited about the project and would 
like to see radio support it. 

"I think it's about time the companies 
start digging back and praising those 
milestone artists, and especially albums 
like `The Outlaws,' rather than doing 
tribute albums. I'm thumbs up for it," 
he says. "Radio is doing a terrible job of 
educating listeners [as to] why country 
music has gotten so great. It didn't just 
happen in the last couple of years be- 
cause some guy named Garth stepped 
on stage and smashed guitars." 

DISTRIBUTED BY: INDI (all branches), PAULSTAR and SELECT -O -HITS 
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1 2 1 3 

* * * NO. 1 * * * 
BROOKS & DUNN ARISTA 18810 (10.98/15.98) 2 weeks at No. 1 BORDERLINE 1 

36 38 60 84 BROOKS & DUNN A' ARISTA 18765(10.98/15.98) WAITIN' ON SUNDOWN 1 

37 36 34 51 DAVID LEE MURPHY MCA 11044 (10.98/15.98) ® OUT WITH A BANG 10 

2 1 - 2 GEORGE STRAIT MCA 11428 (10.98/16.98) BLUE CLEAR SKY 1 38 39 36 190 GEORGE STRAIT A' MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 

O 3 2 65 SHANIA TWAIN A !?i NASHVILLE 52288600.981 -CF3 THE WOMAN IN ME 1 39 42 42 4 VARIOUS ARTISTS K-TEL 6220 (7.98/12.98) HIT COUNTRY '96 39 

( 4 ) 5 5 15 

* * *GREATEST GAINER * * * 
TRACY LAWRENCE ATI ANllr á ^TCh TIME MARCHES ON 4 

40 33 26 30 LEE ROY PARNELL WE ALL GET LUCKY SOMETIMES 
CAREER 18790 /ARISTA (10.98/15.98)M 26 

41 35 32 10 DIAMOND RIO ARISTA 18812 (10.98/15.98) IV 14 

4 3 28 5 ALAN JACKSON - -01. ..:,c.,..a. _, i.. _., THE GREATEST HITS COLLECTION 1 42 37 37 26 PAM TILLIS ARISTA 18799 (10.98/15.981 ALL OF THIS LOVE 25 

6 6 4 24 GARTH BROOKS A- CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 43 44 46 22 JOE DIFFIE EPIC 67405/SONY (10.98/15.98) LIFE'S SO FUNNY 28 

8 9 33 TIM MCGRAW 2 CURB 77800 (10.98/16.98) ALL I WANT 1 ® 48 50 136 REBA MCENTIRE A' MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 

8 7 7 73 GARTH BROOKS As CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 45 49 56 241 BROOKS & DUNN 5 ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3 

9 9 11 6 BRYAN WHITE ASYLUM 61880 /EEG (10.98/15.98) BETWEEN NOW AND FOREVER 7 46 45 41 28 AARON TIPPIN RCA 66740 (9.98/15.98) TOOL BOX 12 

10 11 10 36 FAITH HILLA WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 4 41 51 63 121 JEFF FOXWORTHY A' YOU MIGHT BE A REDNECK IF... 
WARNER BROS. 45314 (9.98/15.98) mg 

3 

11 10 6 3 TOBY KEITH A &M NASHVILLE 531192 (10.98/15.98) BLUE MOON 6 48 41 35 42 TRACY BYRD MCA 11242 (10.98/15.98) LOVE LESSONS 6 

12 13 12 16 LONESTAR BNA 66642/RCA (9.98/15.98) 9E LONESTAR 11 49 53 47 12 RICOCHET COLUMBIA 67223/SONY (10.98 EQ/15.981® RICOCHET 45 

13 12 8 12 WYNONNA CURB 11090 /MCA (10.98/16.98) REVELATIONS 2 
50 

51 

52 

53 

47 

43 

50 

46 

48 

44 

45 

40 

5 

45 

84 

4 

DOLLY PARTON 
I WILL ALWAYS LOVE YOU AND OTHER GREATEST HITS 

COLUMBIA 67582/SONY (10.98 EQ/15.98) 

LORRIE MORGAN A BNA 66508/RCA (10.98/16.981 GREATEST HITS 

ALABAMA RCA 66410 (10.98/15.98) GREATEST HITS VOL. III 

HANK WILLIAMS, JR. MCG CURB 77833 /CURB (10.98/15.98) A.K.A. WHAM BAM SAM 

47 

5 

8 

40 

14 14 14 39 TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EQ 16.98) ® TERRI CLARK 14 

15 15 13 32 THE MAVERICKS MCA 11257* (10.98/15.98) MUSIC FOR ALL OCCASIONS 9 

ió 18 21 37 COLLIN RAYS EPIC 67033/SONY (10.98 E015.98) I THINK ABOUT YOU 5 

17 19 18 58 JOHN MICHAEL MONTGOMERYA3 JOHN MICHAEL MONTGOMERY 
ATLANTIC 82728/AG (10.98/16.98) 

1 54 54 51 118 THE MAVERICKSA MCA 10961 (9.98/15.98)® WHAT A CRYING SHAME 6 

18 16 15 13 NEIL DIAMOND COLUMBIA 67382/SONY (10.98 E0116.98) TENNESSEE MOON 3 55 55 52 32 EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LIFE IS GOOD 13 

19 17 16 24 VINCE GILL MCA 11394 (10.98/16.98) SOUVENIRS 3 56 56 49 94 WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS 34 

20 20 17 29 CLAY WALKER GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 10 57 61 69 156 BROOKS & DUNN A' ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 

21 

23 

(24) 
25 

21 29 46 

1 

31 

4 

42 

BRYAN WHITE ASYLUM 61642/EEG (10.98/15.98)E BRYAN WHITE 

* * * HOT SHOT DEBUT * * * 
MINDYMCCREADY ANA 66806 /RCA1)0.98/16.981El TEN THOUSAND ANGELS 

REBA MCENTIRE " STARTING OVER 

* * * PACESETTER * * * 
JO DEE MESSINA CURB 77620 (19.98 15 98) IIP I 1 JO DEE MESSINA 

JEFF FOXWORTHY GAMES REDNECKS PLAY 

13 

22 

I 

22 

2 

58 58 58 77 CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS 50 

59 52 39 7 CHRIS LEDOUX CAPITOL NASHVILLE 34071 (10.98/15.98) STAMPEDE 33 

NEW I. 60 62 - 87 PATTY LOVELESS A EPIC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8 

22 

26 

24 

20 

22 

27 

61 57 59 27 DWIGHT YOAKAM REPRISE46051/WARNER BROS. (10.98/16.98) GONE 5 

62 68 - 58 JOHN BERRY CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE 12 

63 59 53 32 LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS 17 

64 65 66 106 REBA MCENTIRE A' MCA 10994 (10.98/15.981 READ MY MIND 2 

65 69 67 26 SAWYER BROWN THIS THING CALLED WANTIN' AND NAVIN' IT ALL 
CURB 77785 (10.98/15.98) 

10 
26 27 33 15 PATTY LOVELESS EPIC 67269/SONY (10.98/15.98) THE TROUBLE WITH THE TRUTH 10 

27 28 25 Ill TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 66 63 65 118 BLACKHAWK ARISTA 18708 (9.98/15.98) BLACKHAWK 15 

28 25 30 34 GEORGE STRAIT A3 MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX 9 67 60 55 27 JUNIOR BROWN MCG CURB 77783 /CURB (6.98/9.981n JUNIOR HIGH (EP) 48 

29 31 38 100 TRACY BYRD A MCA 10991 (10.98/15.981 NO ORDINARY MAN 3 68 64 54 5 SHENANDOAH CAPITOL NASHVILLE 35352 (10.98/15.98) ® NOW AND THEN 54 

30 30 23 34 
TRAVIS TRITT 
WARNER BROS. 46001 (10.98/16.98) 

GREATEST HITS - FROM THE BEGINNING 3 
69 67 57 8 SMOKIN' ARMADILLOS MCG CURB 77748/CURB (11.98/17.98)® SMOKIN' ARMADILLOS 37 

70 71 71 120 FAITH HILL WARNER BROS. 45389 (9.98/15.98) 1M TAKE ME AS I AM 7 

31 23 19 5 BILLY DEAN CAPITOL NASHVILLE 30525 (10.98/15.98) ITS WHAT I DO 18 
71 66 62 38 ALABAMA RCA 66525 (10.98/15.98) IN PICTURES 12 

32 34 31 65 
ALISON KRAUSSA' NOW THAT I'VE FOUND YOU A COLLECTION 
ROUNDER 0325* (9.98/15.981® 

2 
72 70 61 32 DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.981M DARYLE SINGLETARY 44 

33 32 24 100 VINCE GILL3 MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 73 74 70 119 JOHN MICHAEL MONTGOMERY3 ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1 

34 29 28 34 BLACKHAWK ARISTA 18792 (10.98/15.981 STRONG ENOUGH 4 74 73 68 70 WADE HAYES COLUMBIA 66412/SONY (9.98 EQ/15.98) ME OLD ENOUGH TO KNOW BETTER 19 

35 ) 40 43 32 MARTINA MCBRIDE RCA 66509 (9.98/15.98) WILD ANGELS 17 75 75 72 62 RHETT AKINS DECCA 11098 /MCA (10.98/15.98)M A THOUSAND MEMORIES 45 

°Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available. 
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseeker Impact shows albums removed from Heatseekers this week. El indicates past or present Heatseeker title. © 1996, Billboard /BPI Communications, and SoundScan, Inc. 
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1 PATSY CLINE A° MCA 12* (7.98/12.98) 221 weeks at No. I GREATEST HITS 261 14 13 JOHN MICHAEL MONTGOMERY A3 ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 23 

2 3 HANK WILLIAMS, JR. CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 73 15 18 COLLIN RAYEA EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES 9 

3 2 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 42 16 19 WAYLON JENNINGS ° RCA 8506.18.981 GREATEST HITS 124 

4 WAYLON JENNINGS, WILLIE NELSON, JESSI COLTER, TOMPALL GLASER A' RCA 66841110 98/15 981 WANTED! THE OUTLAWS 1 11 14 BILLY RAY CYRUS A 1 MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL 51 

5 7 REBA MCENTIRE A' MCA 4979* (7.98/12.98) GREATEST HITS 259 18 17 PATSY CLINE MCA 4038 (7.98/12.981 THE PATSY CLINE STORY 86 

6 5 GEORGE JONES EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS 240 19 16 TOBY KEITH A A &M NASHVILLE 514421 (7.98 EQ/11.98) TOBY KEITH 8 

1 6 GEORGE STRAIT A' MCA 42035 (7.98/12.981 GREATEST HITS, VOL. 2 259 20 24 DWIGHT YOAKAM A' REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 17 

8 4 HANK WILLIAMS MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 GREATEST HITS 60 21 20 MARTINA MCBRIDE RCA 66288 (9.98/15.98) THE WAY THAT I AM 25 

9 10 THE CHARLIE DANIELS BAND A' EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS 257 22 15 BILLY DEAN 'CAPITOL NASHVILLE 28357 (10.98/15.98) GREATEST HITS 4 

10 11 GEORGE STRAIT A' MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 255 23 23 KENNY ROGERS CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS 111 

11 8 GARTH BROOKS e CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE 19 24 GEORGE STRAIT MCA 10450 (9.98/15.98) TEN STRAIT HITS 77 

12 9 GARTH BROOKS A13 CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES 26 25 22 GARTH BROOKS A' CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS 23 

13 12 KEITH W H ITLEY A RCA 2277 (9.98/13.98) GREATEST HITS 107 Catalog albums are older titles which are registering significant sales. © 1996, Billboard/BPI Communications and SoundScan, Inc. 
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Artists & Music 

Diversity Reigns At Latin Confab, Awards 
CONFERENCE ROUNDUP: Judg- 
ing from the enthusiastic, positive 
commentary from attendees last 
week, it seems safe to say that the 
1996 installment of Billboard's Inter- 
national Latin Music Conference was 
one of the most successful in the 
event's seven -year history. 

Held April 29-May 1 at the Hotel 
Inter -continental in Miami, the 
three -day conclave featured an 
entertaining mixture of showcases 
and panels. Closing out the pro- 
ceedings May 1 was Billboard's 
third annual Latin Music Awards 
show. 

This year's music -intensive hap- 
pening featured 23 performers, 
ranging from unsigned Puerto Rican 
punk'n'salsa outfit Puya to promis- 
ing Arista -Texas mariachi artist 
Nydia Rojas and peerless PolyGram 
Latino singer /guitarist José Feli- 
ciano, winner of Billboard's lifetime 
achievement award, El Premio Bill- 
board. 

Long -time conference attendees 
were not surprised by the diversity 
of the participating acts -that's 
what Latino music is all about. This 
diversity of talent, however, spilled 
over into the attendees' opinions of 
the acts, as no one showcase per- 
former emerged as a clear -cut 
favorite. 

Certainly, the dazzling set by 
Sony Discos red -hot singer /song- 
writer Shakira drew heated 
applause from the vocal throng on 
hand at the April 29 showcase, spon- 
sored by AmericDisc.Still, there 
were plenty of observers that 
evening who were equally enamored 
of Rojas, EMI Argentina's La Por- 
tuaria, BMG Colombia's Ater- 

Notas 

Le4.4, 

by John Lannert 

ciopelados, PolyGram Latino's 
Soraya, EMI Latin's Bobby Pulido, 
and Sir George /Sony's DLG. 

That scene was repeated at the 
April 30 showcase, sponsored by 
ASCAP Puya capped an evening that 
sported robust performances by 
EMI Latin's Barrio Boyzz, Arista - 
Texas' La Diferenzia, RMM's Super 
Cuban All -Stars and Tres Equis, 
BMG Mexico's Fobia, and unsigned 
act Pepe Alva. 

Perhaps the wide range of opinion 
reflected the broad array of indus- 
try players who showed up for the 
conference to talk shop, attend pan- 
els, and catch some tasty sounds. 

And there was no finer music than 
at the "Writers In The Round" 
acoustic program, hosted by Warn- 
er /Chappell Music. Four superb 
songwriters - Warner /Chappell's Fer- 
nando Osorio, EMI Latin recording 
artist Pete Astudillo, peermusic's 
Mary Lauret, and unsigned Javier 
Mendoza -fascinated the apprecia- 
tive audience with infectious, well - 
crafted tunes. 

Muchísimas gracias to Ellen Mor- 
askie, Warner /Chappell VP Latin 
music division, for coming up with 
the swell idea of presenting a set 
dedicated to songwriters. 

Curb Records' Patty Cabrera, a 
late addition to the confab, proved to 

be a delightful surprise, as the stat- 
uesque contemporary Christian 
artist belted out three tracks from 
her label debut, "Siempre Y Para 
Siempre." By the way, Cabrera was 
the only Latin recording artist to 
earn a spot among People magazine's 
"50 Most Beautiful People In The 
World 1996." 

Billboard's third annual Latin 
Music Awards show was hosted by 
Michael de Lorenzo, star of the Fox 
TV drama "New York Undercover." 
Entertainingly unpredictable, de 
Lorenzo kept the awards coming for 
the likes of Epic /Sony idol Gloria 
Estefan, inaugural honoree of the 
"Spirit Of Hope" award; BMG super- 
star Juan Gabriel, who was induct- 
ed into Billboard's Latin Music Hall 
of Fame; and Feliciano, who turned 
in a riveting bilingual set that includ- 
ed his 1968 smash "Light My Fire." 
Other awardees turning in superb 
performances were Astudillo, Cres- 
cent Moon /Epic's Albita, and El 
Dorado /EMI Spain's Héroes Del 
Silencio. 

The musical segments of the con- 
ference were complemented by three 
lively industry panels, plus the 
enlightening keynote address by 
Ralph Peer II, chairman /CEO of 
peermusic. Also, Peer provided a 
valuable clarification at the "Con- 
tracts & Negotiations" panel. Deep 
thanks go out to Peer and the other 
industry veterans who participated 
in the conference. 

Finally, sincere thanks, as always, 
to my colleagues at Billboard who 
helped make this year's convention 
such a genuine hit: Maureen Ryan, 
special events manager; Elissa 

(Continued on next page) 
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Advertisement 
Ralsencia Music Publishing, Inc. signs "Contract" with Music Publishing Corporation 
of Televisa - Mexico, to market the musical catalog of composer Tony Medina. 

Left to right: Front row Raul Plasencia Jr. and Juan Carlos Abara Halabi. Back row Ferrado Ulloa López, Ines Moran and Vilo 

Arias, at signing of the contract between Ralsencia Music and America Musical 

Ralsencia Music Publishing, Inc. based in Miami, Florida, recently 
signed a sub -publishing contract with America Musical, a music publishing 
corporation of Televisa, Mexico. The signing of the contract took place in the 
general offices of America Musical, which are located in Mexico City, 
Mexico. 

Ralsencia Music was represented by its president Raul Plasencia, Jr. 

and America Musical by its general manager and legal representative Juan 
Carlos Abara Halabi. 

The contract signing was witnessed by Vilo Arias, music columnist, 
and Ines Moran. Also present was attorney Fernando Ulloa López, repre- 
senting America Musical's judicial department. 

As a result of this business arrangement, the 
representatives for both Ralsencia Music and 
America Musical expressed their commitment to a 
profitable and harmonious relationship in the com- 
ing years. 

Ralsencia owns the exclusive publishing 
rights of the musical catalog of the well -known com- 
poser Tony Medina, to whom both enterprises shall 
give their support. 

Tony Medina, composer of numerous hits and BM! Gold Medal 
winner, is signed exclusively with Ralsencia Music, Inc. 

Advertisement 
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LATIN NOTAS 
(Continued from preceding page) 

Tomasetti, director of marketing; 
Michele Jacangelo, advertising ser- 
vices manager; and Gayle Finkel- 
stein, marketing and publicity asso- 
ciate. Special gracias to Angela 
Rodriguez, Billboard's Latin mar- 
keting manager, for her usual her- 
culean effort. 

An additional tip of the cap goes to 
Rodriguez and Gene Smith, Bill- 
board's associate publisher/interna- 
tional, for their excellent work on 
this year's Latin music program 

guide. 
Last but not least, cheers to 

Robert Sakz for the smooth sound 
blends at the showcases and awards 
show. 

B RAZIL'S AMOROUS EXPLO- 
SION: "Estoy Enamorado," a Span- 
ish- language ballad by Sony duo 
Donato & Estéfano that was a 
minor hit in the U.S., has become a 
huge smash in Brazil, courtesy of 

(Continued on page 37) 

LA DISTRIBUIDORA MAS 
GRANDE Y MAS COMPLETA EN 

MUSICA LATINA 
EN EL MUNDO 

SIN DUDA, 
SIMPLEMENTE LA MEJOR! 

Discos Compactos Videolaser Cassettes Accesorios 
Y MUCHO MAS! 

1-800-780-7712 
LLAMENOS HOY! 

6940 S W 12 Street Miami, FL 33144 Local, )305) 262 -7711 Fox: pin) 261 -6143 

LATIN TRACKS A -Z 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

30 AMADA MIA (Vander, ASCAP) 

3 AMARTE A TI (The Sound Retreat) 

35 AMIGO MIO (Peermusic, BMI /Bright Morning. BMI) 

24 AMOR (Fonomusic, SESAC) 

1 BASTA YA (Mas Latin. SESAC) 

32 COQUETA (Editora Esperanza, SESAC) 

39 CORAZON CORAZON (Famuz, BMI) 

29 CORAZON MAGICO (Sita, ASCAP /EMAA, ASCAP) 

5 DE REPENTE (Yami, BMI) 

15 DESVELADO (Betito Music, BMI) 

38 DUELE DUELE (Fonomusic, SESAC) 

28 EBRIO DE AMOR (Copyright Control) 

2 EL CIRCO (TN Ediciones, BMI) 

26 ESPERARE A QUE TE DECIDAS (Geminis Star Corp., 

ASCAP) 

6 ESTOY AQUI (Copyright Control) 

14 EXPERIENCIA RELIGIOSA (Unimusica, 

ASCAP /Fonomusic, SESAC) 

19 JUAN SABOR U Furias, BMI) 

25 LA COSA MAS BELLA (Copyright Control) 

23 LA ULTIMA CANCION (Copyright Control) 

16 LLEGASTE A MI (EMOA, ASCAP) 

34 LO QUE YO TENGO ( Betito Music, BMI) 

37 LOS HOMBRES NO DEBEN LLORAR (Fermata, 

ASCAP) 

36 MARIA LA DEL BARRIO (Copyright Control) 

33 NADA CONTIGO (LA BANQUETA) (Vander, ASCAP) 

12 NO MORIRA (Hit And Run, ASCAP /Jobete, ASCAP) 

22 NO QUIERO SABER (EMI Blackwood, BMI /A.O.Ill 

Music, BMI /Peace Rock, BMI) 

21 NO TE VAYAS (Canciones Mexicanas, SESAC) 

18 PENELOPE (Sagitario Ediciones, ASCAP, Discorama 

Ediciones, ASCAP) 

27 PESADILLA (Azuzar, ASCAP) 

40 POBRE MILLONARIO (Luedi, BMI) 

8 POR AMARTE (Fonomusic, SESAC /Unimusica. 

ASCAP) 

4 PUEDES LLEGAR (FIPP. BMI / Realsongs, ASCAP) 

10 SIN ELLA (Elzaz. BMI) 

20 SI QUIERES (BMG Songs, ASCAP) 

31 SUBLIME MALDICION (Vander, ASCAP) 

7 TE APROVECHAS (Copyright Control) 

17 TU NO TIENES CORAZON (720, BMI/Tohui, ASCAP) 

9 UNA NOCHE MAS (Vander, ASCAP) 

11 UN MILLON DE ROSAS (Mafiola, ASCAP /Larrinaga, 

ASCAP) 

13 YO TE AMARE (Mafiola, ASCAP) 
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CD'S - TAPES & MUSICAL VIDEOS 
140 N.W. 22 Avenue, Miami, Florida 33125 Tel.: (305) 541 -6686 / Fax: (305) 642 -2785 

TODO EN MUS CA EVERYTHING YOU NEED IN MUSIC FULLY COMPUTERIZED 

MAJOR CREDIT CARDS ACCEPTED 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE. 103 LATIN MUSIC STATIONS ARE 

ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK 

ARTIST TITLE 
LABEL'DISTRIB'TING ARFE PR2DUCFT (SONGWR,II R' 

CI 2 4 6 

* * * No. 1 * ** 
OLGA TANON BASTA YA 
WEA LATINA 1 ,,,,,,k at N2. 1 M.A.SOI IS irA.A.SOL IS) 

O 1 3 4 
LOS TIGRES DEL NORTE EL CIRCO 
FONOVISA E.HERNANDEZ IJ.ARMENTA) 0 4 11 q CRISTIAN AMARTE A TI 
FONOVISA D.FREIBERG (D.FREIBERG,W.ARENZON) ® 6 6 6 VOCES UNIDAS PUEDES LLEGAR 
EMI LATIN E.ESTEFAN JR.,L.DERMER (G.ESTEFAN.D.WARREN) 

5 5 7 
7 

POLYGRAM LATINO R.ARGENT,PV D HOOKE SORAYA) 

6 3 2 10 
SHAKIRA ESTOY AQUI 
SONY L.F.00HOA,S.MEBARAK (LEOCHOA,S.MEBARAK) 

7 8 9 9 GRUPO LIMITE TE APROVECHAS 
L (,IG"L1 GTiNT I I G CIAaiIP,. 

( 8 ) NEW 1 

* * * AIRPOWER * * * 
EoNRIQUEIGLESIAS R_PEREZ-BQn1A(E.IGtPORRAMÓARTE 

9 10 10 8 LIBERACION UNA NOCHE MAS 
FONOVISA LIBERATION (R. DAMIAN) 

10 11 15 6 
MICHAEL SALGADO SIN ELLA 
JOEY T LOPEZ (J.ALEJANDRO) 

11 9 5 18 
LA MAFIA UN MILLON DE ROSAS 
SONY M.LICHTENBERGER JR. (A. LARRINAGA,B.LARRINAGA) 

12 13 18 6 
DLG NO MORIRÁ 
SIR GEORGF!SONY S. GEORGE (A.GODWIN.L.LANGE) 

13 20 22 5 

* * * AIRPOWER * * * 
LA MAFIA YO TE AMARE 
SONY M. LICHTENBLRGER JR IA.LARR(NAGA) 

14 7 1 15 
ENRIQUE IGLESIAS EXPERIENCIA RELIGIOSA 
FONOVISA R.PEREZ -BOTIJA (C.GARCIA ALONSO) 

15 15 14 16 BOBBY PULIDO DESVELADO 
EMI LATIN E.ELIZONDO (G.AVENA) 

16 19 12 7 MARC ANTHONY LLEGASTE A MI 
RMM S.GEORGE,M.ANTHONY (O.ALFANNO) 

11 17 17 11 
LA DIFERENZIA TU NO TIENES CORAZON 
ARISTA -TEXAS /BMG R.MORALES.M.MORALES (R.CASTILLON,M.C.SPINDOLA) 

18 16 23 4 
DIEGO TORRES PENELOPE 
ARIOLA/BMG D.THOMAS,M.WENGROUSKI,D.TORRES (1.MANUEL SERRAT.A.ALGUERO) 

19 12 13 16 
LA TROPA F JUAN SABOR 
EMI LATIN J.FARIAS,J.FARIAS (J.FARIAS) 

CI 21 21 5 
BANDA EL RECODO SI QUIERES 
FONOVISA NOT LISTED (JUAN GABRIEL) 

21 18 29 3 INTOCABLE NO TE VAYAS 
EMI LATIN J.L.AYALA (G.ABREGO) 

22 35 - 2 SELENA NO QUIERO SABER 
EMI LATIN A.B.QUINTANILLA III ( A.B.QUINTANILLA III PASTUDILLO) 

23 22 34 3 
RITMO ROJO LA ULTIMA CANCION 
FONOVISA NOT LISTED (M.ALEXANDER) 

24 14 8 18 
CRISTIAN AMOR 
FONOVISA D.FREIBERG (C.CASTRO) 

25 31 2 AERIawBMAMAZZOE.RAMAZOTTI (E.RAMAllOTTI UIDETTII A.COGLIATI N.MANO) 

26 39 - 2 TONY VEGA ESPERARE A QUE TE DECIDAS 
RMM H.RAMIREZ (M.LAURET) 

21 23 25 5 
GISSELLE PESADILLA 
RCA/BMG B.CEPEDA (C.DAVID) 

CI NEW 1 
EZEQUIEL PENA EBRIO DE AMOR 
FONOVISA M.A.SOLIS (L.CASTILLO) 

29 32 19 8 LOS FUGITIVOS CORAZON MAGICO 
POLYGRAM RODVEN PMOTTA 

CORAZON 
ESCOLAR) 

30 NEW 1 
INDUSTRIA DEL AMOR AMADA MIA 
FONOVISA A.MITCHELL (COREANTi., 

31 ) NEW 1 
JOSE MANUEL FIGUEROA SUBLIME MALDICION 
FONOVISA J.SEBASTIAN (J.SEBASTIAN) 

32 36 - 16 
INTOCABLE COQUETA 
EMI LATIN J.L.AYALA (L.PADILLA) 

33 24 26 12 
LOS TIRANOS DEL NORTE NADA CONTIGO (LA BANQUETA) 
FONOVISA J.MARTINEZ (ECORCHADO PBRAMBILA) 

34 34 40 3 
JAY PEREZ LO QUE YO TENGO 
SONY J.PEREZ.J. DE LA ROSA (J.PEREZ) 

CI 40 - 2 
MAU AMIGO MIO 
EMI LATIN J.GONZALEZ (H.LANZA) 

36 30 39 3 
THALIA MARIA LA DEL BARRIO 
EMI LATIN NOT LISTED (V.PIMSTEIN.P.NAVARRETE) 

37 26 30 9 PEDRO FERNANDEZ LOS HOMBRES NO DEBEN LLORAR 
POLYGRAM LATINO H.PATRON (M.ZAN,D.PALMEIRA) 

38 RE -ENTRY 5 
GRUPO MOJADO DUELE DUELE 
FONOVISA L.LOZANO (F.BARRIENTOS) 

39 RE -ENTRY 5 
FAMA CORAZON CORAZON 
SONY O.GALVAN,J.GALVAN (G.VALENZUELA) 

40 RE -ENTRY 4 
LOS CAMINANTES POBRE MILLONARIO 
LUNA FONOVISA ADE LUNA (L.PEREZ) 

POP TROPICAL /SALSA REGIONAL MEXICAN 

28 STATIONS 23 STATIONS 63 STATIONS 

1 SORAYA POLYGRAM LATINO 

DE REPENTE 
2 OLGA TANON WEA LATINA 

BASTA YA 
3 CRISTIAN FONOVISA 

AMARTE A TI 
4 VOCES UNIDAS EMI LATIN 

PUEDES LLEGAR 
5 DIEGO TORRES ARIOLNBMG 

PENELOPE 
6 SHAKIRA SONY 

ESTOY AQUI 
7 ENRIQUE IGLESIAS FONO- 

VISA POR AMARTE 
8 EROS RAMAZZOTTI 

ARIOLA/BMG LA COSA... 
9 MILLIE EMI LATIN 

DONDE TE HAS IDO AMOR 
10 LOURDES ROBLES SONY 

ME DEJARE LLEVAR 
11 DONATO & ESTEFANO SONY 

NATURALEZA 
12 MARTA SANCHEZ POLYGRAM 

LATINO LA BELLEZA 
13 MENUDO MUSICA 

FUTURA/RTP /SONY DONDE... 
14 DLG SONY 

NO MORIRA 
15 THALIA EMI LATIN 

MARIA LA DEL BARRIO 

1 DLG SIR GEORGE/SONY 
NO MORIRA 

2 MARC ANTHONY RMM 
LLEGASTE A MI 

3 TONY VEGA RMM ESPER- 
ARE A QUE TE DECIDAS 

4 OLGA TANON WEA LATINA 
BASTA YA 

5 GISSELLE RCA/BMG 
PESADILLA 

6 SHAKIRA SONY 

ESTOY AQUI 
7 TITO ROJAS M.P. 

CLARO 
8 GRUPOMANIA BOMBAZO 

COMO ME HACES FALTA 
9 ALEX D'CASTRO POLYGRAM 

RODVEN LA CONOCI... 
10 ANTHONY CRUZ M.B 

CUANTO TE AMO 
11 VICTOR MANUELLE SONY 

TODO QUEDO, QUEDO 
12 CRISTIAN FONOVISA 

AMARTE A TI 
13 SORAYA POLYGRAM LATINO 

DE REPENTE 
14 DOMINGO QUINONES RMM 

SI TU TE VAS 
15 TITO NIEVES RMM 

TE LO PIDO POR FAVOR 

1 LOS TIGRES DEL NORTE 
FONOVISA EL CIRCO 

2 GRUPO LIMITE POLYGRAM 

LATINO TE APROVECHAS 
3 LIBERACION FONOVISA 

UNA NOCHE MAS 
4 MICHAEL SALGADO JOEY 

SIN ELLA 
5 LA MAFIA SONY 

UN MILLON DE ROSAS 
6 LA MAFIA SONY 

YO TE AMARE 
7 BOBBY PULIDO EMI LATIN 

DESVELADO 
8 LA DIFERENZIA ARISTA - 

TEXAS /BMG TU NO... 
9 BANDA EL RECODO FONO - 

VISA SI QUIERES 
10 LA TROPA F EMI LATIN 

JUAN SABOR 
11 INTOCABLE EMI LATIN 

NO TE VAYAS 
12 ENRIQUE IGLESIAS FONO - 

VISA EXPERIENCIA ... 
13 RITMO ROJO FONOVISA 

LA ULTIMA CANCION 
14 EZEQUIEL PENA FONOVISA 

EBRIO DE AMOR 
15 INDUSTRIA DEL AMOR 

FONOVISA AMADA MIA 
Records 

20 weeks willrnotrecé receive at bullet, even f 
previous 

sisters an 
week, 

ncrr increase n detections. Arment. 
aA warded 

record which has been on the chart 
g 

played 
awarded io those records w. Rh attain 

700 detections for the first 
removed 

etwo chart are 
26 

in 
weeks. 

99 6layyssthe /BPI being played nn more stations is placed first. Records 
below the top 20 are removed from the chart after 26 weeks. 1996 Billboard/BPI Commune ations, Inc. 
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Newsmakers 

27th Annual Dove Awards Highlight Gospel Music Week 
Nearly 2,000 people converged on the Stouffer Hotel and Nashville Conven- 
tion Center April 21 -25 for Gospel Music Week 1996. They attended a variety 
of seminars, showcases, and events focusing on the Christian music indus- 
try The event was sponsored by the Gospel Music Assn., and the week's fes- 
tivities were capped by the 27th annual Dove Awards, which seemed to signal 
a changing of the guard as rock acts came to the forefront. Taking artist of 
the year honors were Christian rockers dc Talk. The title cut of the group's 
current album, "Jesus Freak," won the song of the year award, the first rock 
song to win in that category. Here are a few photo highlights from the week. 

Rockers dc Talk won awards for 
artist of the year, song of the year, 
and rock recorded song of the year. 
Shown, from left, are Kevin Smith, 
Michael Tait, and Toby McKeehan. 

SESAC honored its top Christian 
songwriters and publishers during 
GMA Week with a reception at 
Henry's Coffeehouse in downtown 
Nashville. McSpadden -Smith was 
named publisher of the year, and 
Reggie Hamm was named Christian 
songwriter of the year. Shown, from 
left, are McSpadden- Smith's Ron 
Smith, SESAC writer -publisher repre- 
sentative Rebecca Palmer, McSpad- 
den- Smith's Shawn McSpadden, 
Hamm, McSpadden- Smith's Marty 
Wheeler, and Ray Smiley. 

Point Of Grace captured group of the 
year honors as well as the awards for 
pop recorded song ( "The Great 
Divide ") and pop recorded album 
( "The Whole Truth "). Shown, from 
left, are band members Shelley 
Phillips, Heather Floyd, Denise 
Jones, and Terry Jones. 

"Cafe GMA Goes Country" showcased some of Christian country music's top 
acts at the Nashville Convention Center. Shown, from left, are Jeff Silvey, Jed 
and Claire Seneca, host Marty Raybon, and Vince Wilcox and Don Pardoe of 
Wilcox & Pardoe. Presented by Country America magazine, the event featured 
great music as well as drawings for T- shirts, saddlebags, and Justin boots. 

CeCe Winans was recognized for 
her solo sel "Alone In His Pres- 
ence." The album contained the cut 
"Great Is Thy Faithfulness," which 
won the traditional gospel recorded 
song award and helped her land 
her award for female vocalist of the 
year. Her next project is a greatest - 
hits package with brother and long- 
time singing partner BeBe Winans. 

During the Monday Morning Live 
session, SoundScan received the 
GMA Impact Award. Shown, from 
left, are former GMA chairman of the 
board Joe Moscheo, SoundScan's 
Chris Muratore, and GMA president 
Bruce Koblish. 

Shown, from left, are former GMA 
chairman of the board Joe 
Moscheo; singer /comedian Mark 
Lowry, who won the GMA's Grady 
Nutt Humor Award; and GMA presi- 
dent Bruce Koblish. 

During GMA Week, ASCAP hosted its 18th annual Christian Music Awards 
at its offices. Myrrh Records newcomer Jaci Velasquez and Dove Award 
winners Anointed performed at the event. ASCAP presented Amy Grant with 
the prestigious Voice of Music Award. Shown, from left, are ASCAP VP Con- 
nie Bradley, ASCAP Nashville director of membership relations Dan Keen, 
Grant, ASCAP executive VP /COO John LoFrumento, and ASCAP board 
member and Sony /ATV Tree CEO Donna Hilley. 

BMI held a special dinner at its 
Music Row offices to recognize its 
affiliates nominated for Dove 
Awards in the song and songwriter 
categories. Shown, from left, are 
Steven Curtis Chapman, BMI VP 
Roger Sovine, and dc Talk's Toby 
McKeehan. Grant Cunningham, 
Don Koch, Matt Huesmann, Joe 
Beck, Wayne Kirkpatrick, and John 
Mandeville were among the other 
songwriters honored. 

Jars Of Clay won the Spotlight tal- 
ent competition at GMA Week '94 
when they were just an unsigned 
group of college students. Now, two 
years, a record deal, and a hit 
album later, the band capped off an 
eventful GMA Week by taking home 
Doves for new artist and shortform 
video of the year. Shown, from left, 
are Pend members Steve Mason, 
Matt Odmark, Charlie Lowell, and 
Dan Haseltine. 

Kathy Troccoli and Mark Lowry hosted the annual Songwriter's Showcase 
featuring Christian music's top tunesmiths. Shown, from left, are Sparrow 
Publishing's Richard Haeden, Steven Curtis Chapman, Troccoli, Lowry 
(who received the Grady Nutt Humor Award from the GMA) and Word Pub- 
lishing's Debbie Atkins. 

Are you sure you've got the right 
Chapman ?" male vocalist of the 
year winner Gary Chapman asked 
upon receiving his award. He was 
referring to Steven Curtis Chapman, 
who has won multiple Dove Awards 
in the past. 

"Turn Your World Around: Christian Music Goes Global" was one of the week's 
top seminars. Shown at the seminar, from left. are Crossbow Productions' Gar - 
ritt a'ant Goor, Strang Communications' Tessie Guell, international touring 
artist/moderator Kenny Marks, Word Australia's Wendy Moulton, GMA presi- 
dent Bruce Koblish, Parachute Productions' Mark de Jong, SAREPTA MUSIC 
South Africa's Anton Bekker, and David Green of Steve Green Ministries. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® 

ARTIST "'1"1 TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL 

0 1 

9 

* * * No. 1 * ** 
CASSANDRA WILSON BLUE NOTE 32861 /CAPITOL ® 5 weeks at No 1 

NEW MOON DAUGHTER 

O2 4 17 
VAN MORRISON WITH GEORGIE FAME & FRIENDS 
VERVE 529136 HOW LONG HAS THIS BEEN GOING ON 

3 2 
9 

HERBIE HANCOCK VERVE 529584 
THE NEW STANDARD 

4 3 26 SOUNDTRACK PANGAEA 36071/I.R.S. 
LEAVING LAS VEGAS 0 8 

49 SOUNDTRACK MALPASO 45949/WARNER BROS. 
THE BRIDGES OF MADISON COUNTY 

6 7 9 
JOE SAMPLE WARNER BROS. 46182 

OLD PLACES OLD FACES 

7 6 13 
ELLIS & BRANFORD MARSALIS COLUMBIA 67369 

LOVED ONES 

U 11 8 DIANA KRALL 
IMPULSO 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO) 

9 9 13 
JOHN MCLAUGHLIN VERVE 529828 

THE PROMISE 

10 14 28 
TONY BENNETT COLUMBIA 67349 

HERE'S TO THE LADIES 

11 13 8 SURRENDER TO THE AIR ELEKTRA 61905/EEG 
SURRENDER TO THE AIR 

12 17 2 
DIANE SCHUUR GRP 9841 

LOVE WALKED IN 

13 12 3 
CHRISTIAN MCBRIDE VERVE 529585 

NUMBER TWO EXPRESS 

14 15 5 
CHARLIE HADEN QUARTET WEST VERVE 529827 

NOW IS THE HOUR 

15 16 97 
TONY BENNETT COLUMBIA 66214 

MTV UNPLUGGED 

16 18 135 SOUNDTRACK HOLLYWOOD 61357 
SWING KIDS 

17 19 58 DAVID SANBORN ELEKTRA61759 /EEG 
PEARLS 

18 5 14 
ROSEMARY CLOONEY CONCORD 4685 

DEDICATED TO NELSON 

19 22 10 
SHIRLEY HORN VERVE 529555 

THE MAIN INGREDIENT 

20 21 55 
WYNTON MARSALIS & ELLIS MARSALIS 
COLUMBIA 66880 JOE COOL'S BLUES 

21 20 6 
CYRUS CHESTNUT ATLANTIC JAll 82876/AG 

EARTH STORIES 

22 24 3 
LOUIS ARMSTRONG RCA VICTOR 68486 

GREATEST HITS 

23 23 57 
RACHELLE FERRELL BLUE NOTE 27820 /CAPITOL® 

FIRST INSTRUMENT 

24 25 125 
ELLA FITZGERALD VERVE 519804 

THE BEST OF THE SONGBOOKS 

25 RE -ENTRY 
ANTONIO CARLOS JOBIM 
VERVE 525472 THE GIRL FROM IPANEMA: THE ANTONIO CARLOS JOBIM SONGBOOK 

TOP CONTEMPORARY JAll ALBUMS.. 

1 1 21 

* * *No.1 * ** 
QUINCY JONES QWEST 45875/WARNER BROS. 21 weeks at No. 1 

Q'S JOOK JOINT 

2 2 179 KENNY G AS ARISTA 18646 
BREATHLESS 

® 4 26 
RANDY CRAWFORD BLUEMOON 92662/AG 

NAKED AND TRUE 

® 7 2 SPYRO GYRA GRP 9842 
HEART OF THE NIGHT 

5 3 8 THE JOHN TESH PROJECT Gus 532125 
DISCOVERY 

6 5 10 
RUSS FREEMAN & THE RIPPINGTONS GRP 9835 

BRAVE NEW WORLD 

7 9 26 WILL DOWNING MERCURY528755 
MOODS 

8 8 30 BONEY JAMES WARNER BROS. 45913 m 
SEDUCTION 

9 6 22 JERALD DAEMYON GRP 9829 ® 
THINKING ABOUT YOU 

10 10 10 
GEORGE HOWARD GRP 9839 m 

ATTITUDE ADJUSTMENT 

11 13 2 HERB ALPERT ALMO SOUNDS 80005 
SECOND WIND 

12 11 5 
RICHARD ELLIOT BLUE NOTE 32620 /CAPITOL 

CITY SPEAK 

13 12 7 
EARL KLUGH WARNER BROS. 45884 

SUDDEN BURST OF ENERGY 

14 16 3 
DOC POWELL DISCOVERY77037 

LAID BACK 

15 14 37 FOURPLAY WARNER BROS. 45922 
ELIXIR 

16 18 7 PAMELA WILLIAMS HEADS UP3034 
SAXTRESS 

17 17 44 THE JAZZMASTERS JVC 2049 ® 
THE JAZZMASTERS II 

18 19 26 NAJEE 
EMI 35704 NAJEE PLAYS SONGS FROM THE KEY OF UFE- A TRIBUTE TO STEVIE WONDER 

19 24 25 
BOBBY CALDWELL SIN- DROME8910 

SOUL SURVIVOR 

20 15 3 
VARIOUS ARTISTS MADACY 8717 

SAX FOR LOVERS COLLECTION 

21 RE -ENTRY 
PAUL TAYLOR COUNTDOWN 77725 

ON THE HORN 

22 23 18 
GEORGE BENSON WARNER BROS. 46050 

THE BEST OF GEORGE BENSON 

23 25 105 THE JOHN TESH PROJECT GTS 528751 
SAX BY THE FIRE 

24 21 36 KEIKO MATSUI WHITE CAT 77727/UNITY 
SAPPHIRE 

25 RE -ENTRY 
DAVID SANBORN WARNER BROS. 45768 

THE BEST OF DAVID SANBORN 

Q Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification 
for sales of 500,000 units. RIM certification for sales of 1 million units with each additional million indicated 
by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available. 

MI indicates past or present Heatseeker title. W 1996, Billboard/BPI Communications, and SoundScan, Inc. 

Artists & Music 

No JazzTimes Convention This Fall; 
Gil Evans Gone But Cool As Ever 
EBB & FLOW: The annual JazzTimes 

Convention -a business and music con- 
fab put on by the magazine of the same 
name -is postponed for 1996. The site 
of last November's event in New York 
was overwhelmed by attendees (whose 
numbers steadily increase each year), 
and convention director Lee Mergner 
explains that JazzTimes "had difficul- 
ty securing an appropriate venue for 
this fall." 

The mag itself is also entering a 
busy phase; another reason for the 
convention's cancellation was an 
internal restructuring and reloca- 
tion of JazzTimes' operations to a 
"larger facility," according to 
Mergner. Boom times put human 
resources to the test, and the maga- 
zine is also committed to sponsoring 
16 jazz festivals nationwide this 
summer. 

Meanwhile, another annual event 
shifts into high gear. This year's 
Thelonious Monk Competition will 
include a 10th anniversary gala. In 
1995, the highly regarded contest - 
put on by the Thelonious Monk Insti- 
tute of Jazz in Washington, D.C. - 
focused on guitar and bass. At the 
Nov. 23 semifinals, it returns to 
reeds. 

Those sax players who intend to 
take home the $20,000 top prize bet- 
ter brush up on their "Cherokee," 
"Along Came Betty," "Chelsea 
Bridge," and "Good Bait " -all tunes 
from which players must choose to 
show their improvising skills. The 
last time the Monk Competition 
dealt with saxophonists was in 1991, 
when Joshua Redman walked away 
the winner. This year the Warner 
Bros. recording artist is part of the 
judging team, along with Wayne 
Shorter, Jimmy Heath, Joe Lo- 
vano, and Jackie McLean. About 
300 entries arrive each season, but 
the Competition's organizers en- 
courage every interested and capa- 
ble candidate to apply. 

As part of the 10th anniversary 
festivities, the event will be taped 
for part of a prime -time broadcast 
on a major television network. The 
Institute's address is 5225 Wiscon- 
sin Ave. N.W., Suite 605, Washing- 
ton, D.C. 20015. 

G ILOSITY: Monday (13) would 
have been Gil Evans' 84th birthday, 
and several Evans -related events 
coincide to remind us of his influ- 
ence on this era's jazz sound. June 9 
finds the composer /arranger being 
inducted into the American Jazz 
Hall of Fame, as part of the New 
Jersey Jazz Festival. Another fest, 
George Wein's venerable JVC affair, 
dedicates a night to Evans music 
June 23. The Gil Evans Orchestra, 
led by his son, trumpeter Miles 
Evans, will essay charts from such 
classics as "Porgy And Bess" and 
"Sketches Of Spain." 

Maria Schneider, who leads her 
own big band all year long in New 
York, will conduct the homage. Her 
debt to Gil has been expressed in 
her work time and again. Schnei- 
der's last Enja disc was titled 
"Evanescence "; her forthcoming 
release for the label is called "Com- 

J 

BLUE 
NOTES 

by Jim Macnie 

ing About." 
GRP, which is doing a great job 

releasing important jazz titles from 
its Impulse! vaults, has just shipped 
that label's seminal "Out Of The 
Cool" by the 1961 edition of the 
Evans Orchestra. Meanwhile, the 
cornerstone of Evans' summer retail 
profile, the six -disc boxed set "Miles 
Davis & Gil Evans: The Complete 
Columbia Studio Recordings," has 
been rescheduled from its original 
June release date. It's now listed for 
an August debut. 

C H- CH -CH- CHANGES: Move a 
few elements around, bolster the 
personality of the soloing, and the 

Billboard. 

blues can easily morph into jazz. 
Two recent Bullseye Blues discs 
make a play for both markets by 
doing just that. Highly regarded 
guitarist Ronnie Earl stretches out 
his valiant, sophisticated solos on 
"Grateful Heart: Blues & Ballads," 
making his jazziest- sounding disc 
ever. Cutting tunes by John 
Coltrane and Kenny Burrell helps, 
as does enlisting David "Fathead" 
Newman's improvisational know - 
how on tenor sax. 

Keyboardist Ron Levy, a long- 
time blues keyboardist and producer 
and leader of the band Wild King- 
dom, makes a similar move. He shuf- 
fled a component or two for his "Zim 
Zam Zoom," coming up with a 
groovy jazz feel that he calls "acid 
blues on B -3." The commercially 
slanted swing /funk vibe is enhanced 
by the inclusion of jazz drummer 
Idris Muhammad, a special guest 
in the Kingdom for this disc. Blues 
and jazz radio should be working in 
tandem for this pair of dates. 

FOR WEEK ENDING MAY 18, 1996 
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Compiled from a national sample of retail store and rack sales 

TITLE 
reports collected, compiled, and provided by Sour,dscan® 

1111111 
LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 

1 I 22 

* * NO. 1 * * 
THE MEMORY OF TREES ENYA 
REPRISE 46106/WARNER BROS. 18 weeks at No. 1 

2 2 232 
SHEPHERD MOONS As ENYA 
REPRISE 26775/WARNER BROS. 

3 3 112 
LIVE AT THE ACROPOLISA' YANNI 
PRIVATE MUSIC 82116 

4 4 54 
BY HEART JIM BRICKMAN 
WINDHAM HILL 11164 m 

5 6 2 
SACRED ROAD DAVID LANZ 
NARADA 64010 cm 

6 5 8 
OPIUM OTTMAR LIEBERT + LUNA NEGRA 
EPIC 67083 

9 62 
LIVE AT RED ROCKS JOHN TESH 
GTS 528754 

8 8 160 
IN MYTIME YANNI 
PRIVATE MUSIC 82106 

9 10 11 
A THOUSAND PICTURES CRAIG CHAQUICO 

ma HIGHER OCTAVE 7084 

10 7 10 WINDHAM HILL SAMPLER '96 VARIOUS ARTISTS 
WINDHAM HILL 11179 

11 11 310 
NOUVEAU FLAMENCO OTTMAR LIEBERT 
HIGHER OCTAVE 7026 

(12) 23 20 THE MUSIC OF THE GRAND CANYON NICHOLAS GUNN 
REAL MUSIC 1422 

13 12 80 
FOREST GEORGE WINSTON 
WINDHAM HILL 11157 

14 NEW SONGS FROM A SECRET GARDEN SECRET GARDEN 
PHILIPS 528230 

15 RE -ENTRY 
IN THE ENCHANTED GARDEN KEVIN KERN 
REAL MUSIC 2525 

16 13 30 
NO WORDS JIM BRICKMAN 
WINDHAM HILL 11139 

11 14 11 
HINTERLAND STRANGE CARGO 
DISCOVERY 77033 

18 15 16 
VOICES VANGELIS 
ATLANTIC 82853/AG 

19 16 43 
AN ENCHANTED EVENING KITARO 

El DOMO 71005 

20 18 15 
THE BEST NEW AGE VARIOUS ARTISTS 
PRIORITY 53Ok6 

21 19 30 
TEMPEST JESSE COOK 
NARADA 63035 

22 22 48 
VIVA! OTTMAR LIEBERT + LUNA NEGRA 
EPIC 66455 

23 20 106 
CELTIC TWILIGHT VARIOUS ARTISTS 
HEARTS OF SPACE 11104 

24 17 17 
THE DREAM MIXES TANGERINE DREAM 
MIRAMAR 23073 

(25) RE -ENTRY 
I LOVE YOU PERFECT YANNI 
SILVA AMERICA 1015 

°Albums wth the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 
units; RIM certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. All 
albums available on cassette and CD. `Asterisk indicates vinyl available. Ilia indicates past and present Heatseekers titles ® 1996, 
Billboard/BPI Communications and SoundScan, Inc. 
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KEEPING 

SCORE 
by Heidi Waleson 

N EW CONVERT: In April, KTHQ, one of T rlsa, 
Okla.'s classic rock stations, switched formats to clas- 
sical, and its manager, Rick Cohn, couldn't be h :Lppi- 
er. As a "second choice" in the market, the statior was 
"getting nowhere," Cohn says, and research showed 
that with 30- to 54- year -olds, classical had as pod a 
shot as any other format -and no competition. So the 
station hooked up with SW Networks, which cffers 
24 -hour classical programming segmented intc day - 
parts and a light, album rock approach, minima talk, 
and no features. Renamed KCFM, the statio.l has 
made a splash. 

"I've gotten 300 letters, from 17- year -olds, from 
schoolteachers, from people in their 30s and 40s," 
Cohn says. "We're getting the people who alreai y love 
classical music and didn't have a radio station to lis- 

ten to, and also peo- 
ple who are trying it 
out and like it 
because it's r more 
contempora: y pre- 
sentation than you 
usually get w th clas- 
sical radio. Our goal 

is not to educate, but to entertain." 
After two weeks, KCFM ranked fifth ire the mar- 

ket with a 6 share in its target demographic, 35 -64, 
for 7 p.m.- midnight. Cohn expects to hit a 3 share 
with the 12 -plus demographic this year, "and we 
might go as high as a 5 share down the road." Adver- 
tisers have also become interested, r ot just the arts 
people but the high -end car deale .s, "people our 
salesmen couldn't get appointmen .s with before," 
says Cohn. 

Although he based the format eh ange on bottom - 
line issues and never much liked cla ssical, he says he 
enjoys the music, as do his salespeol le. "I recognize a 
lot of the music I remember frorr cartoons," says 
Cohn, 46. "I don't feel like an old fo, y for listening to 
it. It beats those same songs I've I een hearing over 
and over for 30 years. I even spent $4,000 on a good 
stereo system so I could hear it bet ter." 

Tony Rudel, SW's VP for classi :al programming, 
says the network is on five other cl ,ssical stations (in 
Grand Rapids, Mich., Indianap )lis, Milwaukee, 
Albany, N.Y., and Walla Walla, V ásh.). His 12,000 
tracks range from John Dowland to Lou Harrison, 
and programming follows the "Mo: art rule " -Mozart 

KCFM, 94.1 
Tulsa's C sic fm 

every 21/2 hours. "I try to find stuff that is not going 
to bore the core listener or turn off the new listener," 
Rudel says. 

RADIO DEBATE: SW Networks' Tony Rudel and 
Mario Mazza, late of WNCN New York and now PD 
of WCRB -FM Waltham, Mass., went head to head 
with Deutsche Grammophon's Wende Persons on 
radio programming issues at a Classical Music Broad- 
casters Assn. panel May 3 in New York. Rudel and 
Mazza insisted that classical stations need to get to 
the huge number of "nonpurist" listeners who will 
"sample" classical music on the radio, rather than lis- 
ten to it devotedly, hour after hour. "People don't say, 
`It's 8:05, time to turn on the orchestra broadcast' 
anymore," Rudel said. "Our business is to accompany 
their lives." 

To get that audience, Rudel and Mazza stress 
research using focus groups in which targeted lis- 
teners identify the sonic universe they prefer. Mazza 
has a playlist of 1,000 titles, which he plans to nar- 
row further; Rudel, as noted above, has 12,000. Both 
agreed that vocal music, despite its importance in the 
record world, makes folks tune out. Panel moderator 
Tom Bartunek of WQXR New York and Mazza point- 
ed out that a vocal disc that makes Billboard's Top 
Classical Albums chart may be selling only 10,000 
copies nationwide, and 10,000 is a mere fraction of 
their local radio audience. Rudel (son of the conduc- 
tor Julius Rudel and an opera fan) also pointed out 
that even though most pop music is vocal, classical 
vocal music represents a far greater sonic range than 
pop. Rudel actually shrinks his radio music's range: 
"We take out the high end and broaden the middle so 
it sounds more like pop." 

Such sentiments horrify Persons, whose goal is to pro- 
mote the distinctiveness of artists and performances 
rather than subsume them into the background. "I 
worry about the `let's be as bland as we can so no one 
will turn us off' attitude," she said, and urged "aggres- 
sively ear -catching" programming that encourages 
active rather than passive listening. She got support 
from KXTR Kansas City, Kan., music director Patrick 
Neas and PD Don Crawley, who have a "spice" catego- 
ry for music by such artists as Philip Glass and the 
Kronos Quartet, ( "It's helped with the younger demo," 
Neas said) and Jim Connett, PD at KFUO St. Louis, 
who takes risks and has a 12 -plus share of 3.5. "I'm in 
the risk -taking business," Connett said. 

LATIN NOTAS 
(Continued from page 34) 

crucial exposure on Globo soap opt ra 
"Explode Coraçáo." 

What's more, "Estou Apaixona lo," 
a Portuguese -language counter dart 
to "Estoy Enamorado" by Coni .nen- 
tal /Warner sertaneja duo Joäo 
Paulo E Daniel, is rolling a , radio, 
as well. There is now a danc, version 
of "Estoy Enamorado" by Paradox 
act Uforia that is catchin ; fire at 
radio. 

In any event, the invitil g ballad 
has jacked sales of Donate & Esté- 
fano's album "Mar Adentr I," which 
recently struck gold (100, )00 units 
sold), while adding sale , to João 
Paulo E Daniel's self -title 3 record, 
which has rung up 450,000 units. An 
album by Uforia is due it the next 
few weeks. 

STATESIDE BRIEFS: El Ejem- 

plo" by Fonovisa redoubtable nor - 
teños Los Tigres Del Norte has 
been certified gold by the Recording 
Industry Assn. of America ... Pay - 
per -view company Request Televi- 
sion and Tichenor Media Systems 
are teaming to offer a June 7 pay - 
per -view concert featuring WEA 
Latina Mexican superstar Luis 
Miguel. The two -hour special was 
taped live during Miguel shows in 
Argentina and Mexico . .. Veteran 
record exec Jay B. Ziskrout is 
launching Scream Inc., a parent 
company of two affiliates: Latin - 
leaning punk /alternative label Grita! 
and marketing firm JBZ Media. 
Grita's! initial releases will include 
product by Cerebros Exprimidos, 
the Pleasure Fuckers, Los Más 
Turbados, and La Polla Records. 
JBZ Media provides exclusive mar- 

keting and promotional representa- 
tion in Mexico and South America 
for indie labels Epitaph, Fat Wreck 
Records, and Metal Blade, among 
others. 

C HART NOTES: Erstwhile mer- 
engue diva Olga Tañón scores her 
first No. 1 entry on the Hot Latin 
Tracks chart this week with "I Basta 
Ya!" (WEA Latina). The climactic 
ballad of renounced love is taken 
from Tañón's top five album "Nuevos 
Senderos." 

"iBasta Ya!" ends Fonovisa's 18- 
week run at the top of Hot Latin 
Tracks. 

Assistance in preparing this column 
provided by Enor Paiano in Sao 
Paulo, Brazil. 
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Compiled from a national sample of retail store and rack sales SoundScan® 

reports collected, compiled, and provided by 1111111 

ARTIST TITLE 
LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) 

1 1 73 

* * NO. 1 * * 
SOUNDTRACK I IMMORTAL BELOVED 
SONY CLASSICAL 66301 (9.98 EQ/15.98) 46 weeks at No. 1 

Q 2 2 
ROBERTO ALAGNA/ANGELA GHEORGHIU DUETS & ARIAS 
EMI CLASSICS 56117 (10.98/15.98) 

3 3 113 
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A' CHANT 
ANGEL 55138 (10.98/15.98) 

l 4 J 4 88 ATLANTIC 82614 
DOMI(14.98/19.9NGO, PAV8) (KM) A THE 3 TENORS IN CONCERT 1994 

5 5 295 CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A' IN CONCERT 
LONDON 430433 (10.98 EQ/16.98) 

1E) 10 2 
JOSE CARRERAS PASSION 
ERATO 12596(10.98/15.98) 

7 6 29 
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS CHANT II 
ANGEL 55504 (10.98/15.98) 

8 
7 33 

CECILIA BARTOLI A PORTRAIT 
LONDON 448300 (10.98 EQ/16.98) El 

9 8 3 
ANGELA GHEORGHIU ARIAS 
LONDON 452417 (10.98 EQ/15.98) 

10 9 10 
ANONYMOUS 4 MIRACLES OF SANTIAGO 
HARMONIA MUNGI(FRANCE)907156(13.98/18.00) 

11 12 5 
ROBERTO ALAGNA OPERA ARIAS 
EMI CLASSICS 55477 (10.98/15.98) 

12 13 4 
BRYN TERFEL OPERA ARIAS 
DG 58662 (15.98 EQ) 

13 11 10 
SAN FRANCISCO SYMPHONY (TILSON THOMAS) 

PROKOFIEV. ROMEO AND JUUET 
RCA 68288 (9.98/15.98) 

14 14 7 
ANDRE RIED FROM HOLLAND WITH LOVE 
PHILIPS 522933 (10.98 EQ/15.98) 

15 15 42 
SAINT PAUL CHAMBER ORCH.(MCFERRIN) PAPER MUSIC 
SONY CLASSICAI 64600 (9.98 EQ/15.98) 

TOP CLASSICAL CROSSOVER TM 

1 1 5 

** NO.1 * * 
VARIOUS ARTISTS PAVAROTTI & FRIENDS FOR THE CHILDREN OF BOSNIA 
LONDON 52100 (10.98 EQ/15.98) S weeks 31 No. 1 

(D NEW JOHN WILLIAMS & THE BOSTON POPS ORCHESTRA SUMMON THE HEROES 
SONY CLASSICAL 62592 (9.98 EQ/15.98) 

O 8 2 
CINCINNATI POPS (KUNZEL) SYMPHONIC STAR TREK 
TELARC 80383 (10.98/15.98) 

4 2 2 BM' BX/i1SHIJIQ10N1ALORCH'(MCNEELY) 
STAR WARS SHADOWS OF THE EMPIRE 

VARESE SARABANDE 5700 (10.98/16.98) 

5 3 30 
LONDON PHILHARMONIC (SCHOLES) 

US AND THEM: SYMPHONIC PINK FLOYD 
POINT MUSIC 446623 (11.98 EQ/16.98) 

6 4 9 
PLACIDO DOMINGO THE MAN OF LA MANCHA 
SONY CLASSICAL 46436 (9.98 EQ/15.98) 

7 5 5 
VARIOUS ARTISTS BIBBIDI BOBBIDI BACH 
DELOS 3195 (10.98/15.98) 

8 6 15 
SOUNDTRACK SENSE AND SENSIBILTY 
SONY CLASSICAL 62258 (9.98 EQ/15.98) 

9 7 24 ITZHAK PERLMAN IN THE FIDDLER'S HOUSE 
ANGEL 55555 (10.98/15.98) 

lo 9 54 
CINCINNATI POPS (KUNZEL) THE MAGICAL MUSIC OF DISNEY 
TELARC 80381 (10.98/15.98) 

11 li 50 
VANESSA -MAE THE VIOLIN PLAYER 
ANGEL 55089 (10.98/15.98) El 

12 10 48 
VARIOUS ARTISTS PAVAROTTI & FRIENDS 2 
LONDON 444460 (10.98 EQ/16.98) 

13 12 44 
VARIOUS ARTISTS HEIGH -HO! MOZART 
DELOS 3186 (10.98/15.98) 

14 13 119 
MICHAEL NYMAN THE PIANO 
VIRGIN 88274 (10.98/15.98) 

15 14 123 
JOHN WILLIAMS/ITZHAK PERLMAN SCHINDLER'S LIST 
MCA 10969 (11.98/17.98' 

TOP OFF -PRICE CLASSICAL T. 

1 1 20 

* * NO. i * * 
VARIOUS ARTISTS PIANO BY CANDLELIGHT 
MADACY 8709 (9.981:ßi8 3 weeks at No. I 

2 2 11 
VARIOUS ARTISTS 
MADACY 8708(9.98/14.98) CLASSICS FOR RELAXTION & MEDITATION 

3 3 9 CAMERATA ANTONIO LUCIO (FRANCIS) VIVALDI: THE FOUR SEASONS 
DIGITAL MASTERWORKS 71847 (4.98) 

4 7 84 
VARIOUS ARTISTS 20 CLASSICAL FAVORITES 
MADACY 0201 (4.99/6.99) 

5 4 7 
SYMPHONY ORCH' BADEN -BADEN (BOOR) MOZART SYMPHONY NOS. 41 & 29 
DIGITAL MASTERWORKS 71833 (4.98) 

6 5 7 
SYMPHONY ORCH. BADEN -BADEN BEETHOVEN: PIANO CONCERTO NO. 2 
DIGITAL MASTERWORKS 71808 (4.98) 

7 12 6 
BUDOPEBT BYNVINDW°BCM ADO) TO -fAJl NSI«ft 1ENDElS9CHN: VDJN ODNCERT06 
DIGITAL MASTERWORKS 71846 (4.98) 

8 i0 7 RUNDFUNKORCHESTER DES SUDWEATFUTNKS STRAUSS: FAMOUS MELODIES 
DIGITAL MASTERWORKS 71839 (4.98) 

9 8 57 
VARIOUS ARTISTS THE IDIOT'S GUIDE TO CLASSICAL MUSIC 
RCA 62641 (3.98) 

10 9 7 DIGITAL MASTERWORKS 711832 (4NGRAD 

SOLOISTS (4VARG.98) ) 
MOZART PIANO CONCERTOS NOS. 22 & 24 

11 RE -ENTRY 
BERLINER SYMPHONIKER (FRANCIS) DVORAK: SYMPHONY NO. 9 
DIGITAL MASTERWORKS 71819 (4.98) 

12 6 8 
JUNGE SUDCWTSCHE PHILHARMONIA (GULLER) 

BEErHovEN: SYMPHONY NO.5 
DIGITAL MASTERWORKS 71805 (4.98) 

13 NEW' ('U.SSON) TafAllulvSKY: SYMPHONY Na 5 
DIGITAL MASTERWORKS 71844 

14 14 7 BERLINER SYMPHONIKER (MARTURET) BRAHMS: PIANO CONCERTO NO. 1 
DIGITAL MASTERWORKS 71812 (4.98) 

15 11 7 
LENINGRAD SOLOISTS (GANITVARG) 

MOZART: VIOLIN CONCERTOS NOS. 1 -3 
DIGITAL MASTERWORKS 71825 (4.98) 

o Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification 
or sales of 500,000 units; RIM certification for sales of 1 million units with each additional million indicat- 

ed by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl avail- 
able. I indicates past or present Heatseeker title..., 1996 Billboard/BPI Communications and SoundScan, Inc. 

BILLBOARD MAY 18, 1996 37 

www.americanradiohistory.com

www.americanradiohistory.com


Son writers & Publishers 
ARTISTS & MUSIC 

Disney Scales Publishing Peaks 
Hits In Other Genres Arrive Via Imprints 

BY IRV LICHTMAN 

NEW YORK -The Walt Disney Music 
Publishing catalog, in terms of its tra- 
ditional holdings stemming from such 
blockbuster animated features as "The 
Little Mermaid," "Beauty And The 
Beast," and "Aladdin," has quite a suc- 
cessful tale to tell. 

But that's only part of the story, as 
two contemporary publishing logos, 
Seven Summits and Seven Peaks, are 
making their mark in other musical 
genres. 

The company has achieved gold and 
platinum success with songs covered by 
Reba McEntire, John Michael Mont- 
gomery, A11-4 -One, Immature, Soul For 
Real, Doug Stone, Rick Trevino, Bert 
Heerink, Collin Raye, Price Itai Joe and 
Marky Mark, Aaron Tippin, and Faith 
Hill, as well as with songs on the sound- 
tracks for "The Show" and "Rhythm Of 
The Pride Lands." 

The imprints' pop, R &B, and coun- 
try chart success is the result of a 
diversification strategy mapped out by 
Susan Borgeson, VP of Disney Music 
Publishing. Her relationship with Dis- 
ney's publishing interests started a 
decade ago, when she was tapped to 
manage the catalog of songs from Dis- 

ney's classic feature film and TV pro- 
jects. She says she soon recognized 
"the need to broaden Disney's publish- 
ing interests by establishing a division 
that would deal exclusively with music 

not written for a 
Disney produc- 
tion." 

In 1992, she 
established such a 
wing, although the 
imprints' names, 
Seven Summits 
for ASCAP and 
Seven Peaks for 
BMI, were not 

BORGESON 

adopted until 1994. 
At first, Borgeson says, when the 

company signed BMI writers out of 
Nashville, "we used the Wonderland 
name. With ASCAP signings, we 
needed to establish another name, so 
we decided to rename the BMI firm to 
get a more contemporary feel. We 
picked Seven Summits as the ASCAP 
name and Seven Peaks as the BMI 
name in tribute to Walt Disney Co. 
president Frank Wells, who was trag- 
ically killed in a plane crash. Frank, 
who was a great supporter of the pub- 
lishing division, had written a book 
about mountain climbing called ̀ Seven 

Cinderella Story Of Songwriter 
Larry Hart A Ball For Broadway 
NEW YORK -When you've got 
Michael Jackson in your corner, your 
fourth attempt at a theatrical musical 
will get every chance to succeed. 

Not that songwriter Larry Hart is a 
stranger to success. He's a Grammy 
Award winner for his work with his 
family gospel singing group, the Hart 

on Atlantic. 
As with its predecessors, Hart's ver- 

sion strays from the classic, although 
Hart notes that in the original story, as 
in his work, Cinderella was known as 
"Ella." The show's title, "Sisterella," is 
an update that suggests more than a 
filial relationship. 

Although the production has not yet 
begun the journey toward its fall 1997 
Broadway debut, Jackson's MJJ label 
has marketed a studio cast recording 
of the score, produced by Hart, who 
also wrote the libretto. 

How did this good fortune come 
about? "Three years ago," says Hart, 
"I had lunch with [former WTG 

(Continued on page 68) 

Summits.' " 
"The goal," says Borgeson, "was to 

become a full -service music publishing 
company by building a diverse catalog 
positioned to compete in all aspects of 
the music business. We have the advan- 
tage of being able to work closely with 
all the divisions of the Disney Co., but 
we had the task of establishing credibil- 
ity within the general music industry" 

Working with creative director 
Brian Rawlings, Seven Summits and 
Seven Peaks have established a hit - 
making, musically versatile writing 
staff, which has been associated with 
charted recordings in pop, country, and 
R &B. Rounding out the executive staff 
is Brian Brinkerhoff, manager of cre- 
ative specializing in alternative rock, 
and Edwin Oliver III, who covers the 
R &B /urban area. 

Recent signings include Donny 
Markowitz, a pop /R &B writer who 
composes for TV and feature films. 
Markowitz is a Grammy, Oscar, and 
Golden Globe winner whose big stan- 
dard is "I've Had The Time Of My 
Life" from "Dirty Dancing." 

Also, Steve Diamond was signed for 
the North American market. His suc- 
cesses in 1995 included the Grammy - 
nominated "I Can Love You Like 
That," a No. 1 hit for Montgomery and 
All -4 -One. 

Other staff writers include Eric Kaz, 
who penned Michael Bolton's hit "That's 
What Love Is All About" and many 
country hits, including Linda Ronstadt's 
"Love Has No Pride "; Will Robinson, a 
consistent writer of country hits, includ- 
ing Montgomery's "Long As I Live "; and 
urban writers /producers Lamont Las- 
siter, Hank & Sleepy, Dave Citron, and 
TeRon Beal, who scored a top 10 single 
with "Constantly" from Immature's 
debut album. 

Borgeson, who became a member of 
the board of ASCAP in 1995, says that 
funding is available for catalog deals 
and that some are being examined. She 
adds, however, that these deals will 
reflect the needs of Disney as a whole, 
especially the film group. 

The Burbank, Calif., office is cur- 
rently the publishing company's only 
location. If a branch is added, it will most 
likely be in Nashville, says Borgeson. 

Family, and his songs have been 
recorded by Engelbert Humperdinck, 
Kenny Rogers, Andrae Crouch, and 
Ozzy Osbourne, among others. 

Now, after three stage projects that 
had various degrees of short -lived 
exposure, Hart is ready for Broadway, 
well aware that he shares a name with 
the great lyricist partner of composer 
Richard Rodgers (no relation). 

The project is an admittedly Mo- 
town -style revisit to the "Cinderella" 
fairy tale, which has been a theme of 
many musical works, from Rossini's 
opera and Prokofiev's ballet to Mack 
David, Al Hoffman, and Jerry Liv- 
ingston's Disney animated musical and 
Rodgers & Hammerstein's TV musi- 
cal. Most recently, the album from a 
stage production called "A Tale Of Cin- 
derella," with a score by George David 
Weiss and Will Severin, was released 

The Bug And The Rhino. Bug Music and Rhino Records have formed a pub- 
lishing company called R &B Music, which will acquire and exploit existing cata- 
logs and sign new writing talent. R &B will operate on a per -project basis, with all 
material previously owned and controlled by the two companies remaining sep- 
arate. Shown standing, from left, are Fred Bourgoise, president of Bug; Richard 
Foos, president of Rhino; and Dan Bourgoise, chairman /CEO of Bug. Seated, 
from left, are Robert Emmer, executive VP of Rhino; David Hirshland, VP of busi- 
ness and legal affairs at Bug; and Harold Bronson, managing director of Rhino. 

NO_7 SONG CREDITS 
T I T L E W R I T E R P U B L I S H E R 

HOT 100 SINGLES 
THA CROSSROADS Bone, D.J. U -Neek, Tony C, The Isley Bros. C. Jasper Ruthless Attack/ASCAP, 
Mo Thug/ASCAP, Dollarz-N- Sense /BMI, Keenu /BMI, Donkhris /BMI, EMI April /ASCAP, Bovina/ASCAP 

HOT COUNTRY SINGLES 8. TRACKS 
MY MARIA Daniel Moore, B.W. Stevenson Duchess /BMI, Bug /BMI, Prophecy /BMI 

NOT R &B SINGLES 
THA CROSSROADS Bone, D.J. U -Neek, Tony C, The Isley Bros. C. Jasper Ruthless Attack/ASCAP, 
Mo Thug /ASCAP, Dollarz-N- Sense /BMI, Keenu /BMI, Donkhris /BMI, EMI April /ASCAP, Bovina/ASCAP 

NOT RAP SINGLES 
THA CROSSROADS Bone, D.J. U -Neek, Tony C, The Isley Bros. C. Jasper Ruthless Attack/ASCAP, 
Mo Thug /ASCAP, Dollarz-N- Sense /BMI, Keenu /BMI, Donkhris /BMI, EMI April /ASCAP, Bovina/ASCAP 

HOT LATIN TRACKS 
BASTA YA Marco Antonio Solls Mas Latin /SESAC 

Killer Deal For BMG Publishing; 
Cherry Lane Picks A Consultant 

ALL OF IT: BMG Music Publishing 
has expanded its ever -growing inter- 
est in libraries of production music 
by acquiring the 50% share it did not 
already own in Killer Tracks. BMG 
Music, operating through its Library 
Ventures global division, entered into 
a 50/50 partnership with Sam Trust 
of Los Angeles -based Killer in 1992. 
Trust will remain as the company's 
CEO. 

That move signaled BMG Music's 
foray into the music library business. 
In 1994, company president Nick Firth 
acquired Atmosphere Music, said to be 
the third -ranking company of its type 
in the U.K., followed by a joint venture 
it set up with Zomba Music Publishing 
in Germany in 1995. Last January, 
BMG Music entered into a joint venture 
with Koka Media in France, along with 
businesses in Italy, Hong Kong, Spain, 
and South Af- 
rica. 

Firth says 
that BMG Mu- 
sic spent "in 
excess of $1 
million" to buy 
the remaining 
half of Killer 
Tracks and 
that, overall, 
production music now accounts for 
about 5% of the company's global 
revenues. 

Killer Tracks is now represented 
by Atmosphere in the U.K. BMG 
Music represents Killer Tracks in 
many other countries, and, as of last 
January, Killer Tracks represents 
Atmosphere in the U.S. 

Killer Tracks was formed in 1989 
as a partnership between Trust, a 
veteran publishing executive, and jin- 
gle producer Ron Hicklin, owner of 
Killer Music, a jingle production com- 
pany. The company has working 
agreements with 125 TV stations, 
300 cable companies, and 175 radio 
stations. It licenses nearly 3,000 
audio - visual and multimedia produc- 
tions in the U.S. alone. Along with 
Trust, Killer Tracks' staff includes 
Phil Spieller, on board since 1989 
and recently named VP of sales. 

SOUTHBOUND MOVES NORTH: 
Just a year ago, Len Handler 
formed Southbound Music Group in 
Norwalk, Conn., as an outlet to rep- 
resent Nashville music publishers in 
the exploitation of their songs outside 
of their marketplace. His initial 

Nashville clients include such inde- 
pendents as Forerunner Music, Lit- 
tle Big Town Music, Island Bound 
Music, Wrensong Publishing, and 
Patrick Joseph Music. 

More recently, he made a deal with 
King Biscuit Entertainment, owner 
of the multitrack master recordings 
of "The King Biscuit Flower Hour" 
radio shows and the Silver Eagle cat- 
alogs, which contain the radio record- 
ings of "The Silver Eagle Cross 
Country Music Show" The latter fea- 
tured live performances by such 
stars as George Jones, Waylon Jen- 
nings, Merle Haggard, Kris 
Kristofferson, and Loretta Lynn, 
plus current favorites Kathy Mat - 
tea, Steve Warmer, and Reba 
McEntire. Also included are clas- 
sic country rockers Jerry Lee 
Lewis, Carl Perkins, and the 

Crickets. 
Handler says 

that South- 
bound will 
assist Silver 
Eagle in cre- 
ating a series 
of recorded 
products and 
will handle li- 
censing. 

Now, in a move that brings the 
company into another music terri- 
tory, Handler has become a consul- 
tant for Port Chester, N.Y. -based 
Cherry Lane Music. Handler says 
he will help the publisher "in cer- 
tain niche areas" for such Cherry 
Lane -associated writer /artists as 
John Denver, Julie Gold, Tom 
Paxton, the Kennedys, and Cliff 
Eberhardt. 

Handler, a former staffer at 
Cherry Lane, says the standard 
formula continues: gaining usage 
of copyrights for movies, special 
recorded product, and print. And, 
he adds, "in specific cases, [work- 
ing] in the marketing and promo- 
tion of the resulting product." 

PRINT ON PRINT: The following 
are the best -selling folios from Hal 
Leonard Publishing: 
1. Oasis, "(What's The Story) 

Morning Glory ?" 
2. "Foo Fighters." 
3. Alanis Morissette, "Jagged 

Little Pill." 
4. Mariah Carey, "Daydream." 
5. Red Hot Chili Peppers, "One 

Hot Minute." 

Words & Musìç L (iillifaC 
by Iry Lichtman 
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Studio Action 
ARTISTS & USIC 

HDCD Becoming Popular Standard 
Industry Embracing Bit -Reduction Process 

BY STEVE TRAIMAN 

NEW YORK -When Geor ;e Strait's 
"Blue Clear Sky" hit rec rrd stores 
April 23, it was nearly ;he 100th 
recording made with Pacifi, Microson- 
ics' High Definition Comp , tible Digi- 
tal process, which converts :0 -bit mas- 
ters to the 16 -bit standar I required 
for CD releases. 

HDCD has emerged as : key player 
in the bit -reduction mark t, which is 
necessitated by the incr( asing inci- 
dence of 20 -bit recording s at a time 
when the CD playback star dard is still 
16 bits. Other prominent r ianufactur- 
ers include Apogee, Son ; dB Tech- 
nologies, Weiss, and W sdia, all of 
which make high -end uni s that digi- 
tally convert 20 -bit signal to 16 bits. 

Developed by Pacific 1 licrosonics 
co- founders Mike Ritter, Ceith John- 
son, and Michael Pflaume; the 5 -year- 
old HDCD is an enc 'de /decode 
process that preserves irr portant ele- 
ments of sound that are lost or dis- 
torted by conventional di: ital record- 
ing and playback, accordi ig to Ritter. 
That translates into rec( rdings with 
wider dynamic range, n ore natural 
vocal and instrumental tin bre, greater 

depth and space, and better resolution 
of low -level detail. 

At press time, four studios had 
installed Pacific Microsonics' Model 
One Processor: Joe Gastwirt's Ocean - 
View Digital, Bob Ludwig's Gateway 

Showing off the first production HDCD 
Model One processor at OceanView 
Digital are facility owner Joe Gastwirt, 
seated; Pacific Microsonics co- 
founder Michael Pflaumer, left; and 
OceanView engineer Ramon Breton. 

Mastering, Denny Purcell's George- 
town Masters, and Neil Young's Red- 
wood Digital. 

In fact, Young's recent collaboration 

with Pearl Jam, Reprise's "Mirror 
Ball," was done in HDCD, and Young 
was so impressed with the process 
that he is going back into his catalog 
to remaster six earlier albums using 
it: "American Stars 'N Bars," "Hawks 
& Doves," "Journey Through The 
Past," "On The Beach," "Re -ac- tor," 
and "Time Fades Away." 

Other top artists with HDCD titles 
include Wynonna, Mark Knopfler, 
Tom Petty, Jimi Hendrix, Emmylou 
Harris, and the Beach Boys, whose 
seminal "Pet Sounds" album is being 
remastered with HDCD for release by 
Capitol later this year. 

The 100 -plus HDCD recordings are 
available on more than two dozen 
labels worldwide. Another 25 projects 
are under way, including albums from 
Vince Gill and Ginger Baker, among 
others. All have the highly visible 
HDCD logo on the jewel -box cover. 

As more Model One processors are 
produced for mastering studios, the 
HDCD IC- decoder chip is being adopt- 
ed for playback equipment by a grow- 
ing number of audio firms. At the Jan- 
uary Winter Consumer Electronics 
Show in Las Vegas, 26 manufacturers 

(Continued on next page) 

Mu titalented James Stroud 
HandsOn Country Music Executive 

BY BEN CROMEF 

James Stroud, three - line Billboard 
Award winner for top country pro- 
ducer, believes that the roducer's sig- 
nature should not eclii se that of the 
performer. 

"I pride myself or making the 
artist's music," says S roud. "There 
are some artists that I would love to 
work for, but I don't k row if I could 
better their music. It's c rly when I feel 

like I'm not going 
to b : able to offer 
any hing that I'll 
som ?times back 
off.' 

T se 46- year -old 
Str, ud, head of 
Gia tt Records' 
Nas rville opera- 
tion since 1992, has 
wor r a number of 
hat during his 
thr e decades in 

the music business: si rdio musician, 
engineer, publisher, ) roducer, and 
record company execu ive. 

A native of Shrevepo t, La., Stroud's 
studio career starte I as a session 
drummer in Jacksor. Miss. It was 
Stroud's solid drummii g for the Mala- 
co label that enhanced arch classics as 
King Floyd's "Gro we Me" and 
Dorothy Moore's Gran my- nominated 
"Misty Blue." Moreovv r, Stroud engi- 
neered and produce 1 many of his 
Malaco sessions. 

"I would cut the rack playing 
drums, and then I wor Id engineer the 

PR 

FILE 

overdubs and the mix," Stroud remem- 
bers, adding that the burden of han- 
dling multiple roles eventually took its 
toll. "I wasn't able to concentrate on 
everything," he admits. 

Before landing in Nashville, Stroud 
worked in Muscle Shoals, Ala., and in 

Los Angeles, 
where he contrib- 
uted his handi- 
work to tracks by 
Bob Seger, Paul 
Simon, Eddie 
Rabbitt, and the 
Bellamy Broth- 
ers. He also 
soaked up pro- 
duction tips by 

studying producers Jimmy Bowen, 
David Malloy, and Barry Beckett. For 
example, Stroud learned that a pro- 
ducer should go beyond managing 
budgets and overseeing the session. 

"You're also responsible for making 
that artist feel like he or she is the 
most important person in the world," 
he explains. 

Combining technical expertise with 
people skills has enabled Stroud to 
thrive in Nashville, albeit after a chilly 
reception. "When I moved to Nashville 
as a producer, I couldn't get arrested," 
Stroud recalls. "So I played drums and 
tried to make as much money as I 
could. Then I'd find artists, and I'd use 
my money to cut their records." 

During this period, Stroud added 
another title to his business card: inde- 
pendent publisher. He started the 
Writer's Group, administering the 

STROUD 

work of such writers as Randy Travis, 
Fred Knobloch, and Paul Overstreet. 

Stroud's hard work has paid off, 
with gold and platinum discs by Clint 
Black, Tim McGraw, Lorrie Morgan, 
John Anderson, Daryle Singletary, 
and Clay Walker. Moreover, he was 
Billboard's top country producer in 
1990, 1994, and 1995. 

In 1994, Stroud helped mastermind 
one of the music industry's most suc- 
cessful tribute albums, "Common 
Thread: The Songs Of The Eagles," 
which earned the Country Music 
Assn.'s award for album of the year. 

"It worked because the Eagles' 
music is what we as a country market 
now listen to," Stroud says. A common 
thread runs from rock'n'roll when we 
were growing up to what country 
music is today." 

Stroud is thankful for Nashville's 
success but worries that the bubble 
could burst, pointing to country 
music's heavy release schedule and 
reliance on a small stable of success- 
ful writers as potential gold mines. 

"We've become so successful that 
we really can't keep the quality up if 
we keep turning out records," says 
Stroud. "You still have this tiny cre- 
ative community of writers who just 
can't turn out the quality work that 
you have to do. I think we're going to 
have to adopt a little bit of the way we 
cut records in Los Angeles: slow down 
and back off a little bit." 

To keep things fresh, Stroud relies 
on varied rhythm sections, engineers, 

(Continued on next page) 

Petty Cash. Popular music icon Johnny Cash, right, has been working on a stu- 
dio album with Tom Petty, center, and Petty's Heartbreakers at Sound City Stu- 
dios in Van Nuys, Calif. The album's producer -Rick Rubin, far left-is also pres- 
ident of Cash's label, American Recordings. 

i AUDIO TRACK 

NEW YORK 

RCA RECORDS' Dave Matthews 
Band mixed its latest release, "Crash," 
at Room With a View with producer 
Steve Lillywhite and engineer Tom 
Lord -Alge. At the studio Lord -Alge also 
mixed singles for RCA labelmates Verve 
Pipe and Gigolo Aunts, plus a track for 
Mammoth/Atlantic act Frente! 

Also at Room With a View, Effanel 
Music engineer John Harris mixed the 
Red Hot Chili Peppers' "Live From 
Madison Square Garden" for an upcom- 
ing MTV concert special ... Red Hand 
recording artist Georgi Smith's album 
"Generations" was mixed and mastered 
at Mega Trax in Merrick, N.Y., by co-pro- 
ducer Mike Siskind and engineer Jeff 
Shapiro. The album was recorded at var- 
ious studios in Ohio and New York with 
engineers Jeff Cox, Tom Hanna, and 
Dave Stephenson ... Jason Miles 
recorded a self -produced Lightyear 
release with engineers Frank Fillipetti 
and Doug Oberkircher and assistants 
Steve Regina and Kris Koerner at 
Beartracks in Suffern, N.Y. 

LOS ANGELES 

J OHNNY CASH, producer Rick 
Rubin, and engineer Sylvia Massey 
worked at Brooklyn Recording on Cash's 
upcoming album for American Record- 
ings. Also at Brooklyn, Paul Anka 
recorded new cuts with producer /engi- 
neer Humberto Gatica, and Little Feat 
mixed its recent Zoo live album with pro- 
ducer Bill Wray, engineer Nathaniel 
Kunkel, and assistant engineer Ronnie 
Rivera ... At CMS Digital in Pasadena, 
Calif., engineer Robert Vosgien mas- 
tered Alanis Morissette's performance 
of "You Oughta Know" from the Gram - 
mys ... At Future Disc Systems, recent 
mastering sessions include projects by 
Magnapop (Priority), S.O.U.L. (Mo- 
town), Brian Culbertson (Mesa/Blue- 
moon), and Kirk Franklin (Gospo Cen- 
tric) as well as the "Original Gangstas" 
soundtrack (Virgin). Engineers on these 
projects include Eddy Schreyer, Steve 
Hall, and Tom Baker ... At Paramount 
Recording Studio in Hollywood, Calif., 
MCA R&B act Immature was in Studio 
A tracking and mixing its new album 
with producer Chris Stokes, engineer 
Claudio Cueni, and assistant Susan 

Herndon. 

NASHVILLE 

PRODUCER CLYDE BROOKS cut 
tracks at Sound Stage Studios for Curb 
Records act Perfect Stranger; Rocky 
Schnaars engineered, and Mel Jones 
assisted. Brooks also tracked at Six- 
teenth Avenue with Curb/Caption artist 
Ray Hood ... At the Sound Emporium, 
Prairie Oyster worked with co-producer 
Mike Poole and engineer Ken Hutton 
on a BMG Canada project; John Cody 
Carter tracked with producer Gregg 
Brown and engineers Rob Feaster and 
Mark Nevers for a Warner Bros. release; 
Don Williams worked on self - produced 
sessions for American Harvest with engi- 
neers Dave Sinko and Carl Meadows; 
and Lee Roy Parnell tracked self - 
released sessions with John Kuntz and 
Meadows for Arista ... At Woodland Stu- 
dios, the Borrowers tracked and over- 
dubbed with producer Jay Joyce and 
engineer Gil Reaves for an Angel 
Records release; Point Of Grace worked 
with producer Michael Omartian and 
engineer Terry Christian on a Rhema 
Productions project; Bad Company 
overdubbed with producer Josh Leo and 
engineer Ben Fowler for an Elektra 
/EastWest album; and Faith Hill mixed 
an upcoming Warner Bros. release with 
producer Scott Hendricks and engineer 
Brian Tankersley. 

OTHER LOCATIONS 

GLORIA ESTEFAN completed her 
latest Epic Records project, "Destiny," at 
her Crescent Moon Studios in Miami 
with executive producer Emilio Estefan 
and additional producers Jorge Casas, 
Lawrence Dermer, and Clay Ostwald; 
engineers Dave Reitzas, Eric Schilling, 
and Ron Taylor; and additional engi- 
neers Patrice Levinsohn- Gonzalez, 
Mike Couzzi, Scott Perry, Sean Cham- 
bers, Javier Garza, Charles Dye, Sebas- 
tian Krys, Marcelo Añez, Freddy 
Piñero, Scott Canto, Steven Menezes, 
and Chris Wiggins. 

Please sent material for Audio Track to 
Paul Verna, Pm Audio /Technology Edi- 
tor, Billboard, 1515 Broadway New York, 
N.Y. 10036; fax: 212- 536 -5358; E -mail: 
PVerna@ln7lboardgraup.com. 
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Studio Action 
ARTISTS & MUSIC 

HDCD BECOMING POPULAR STANDARD 
(Continued from preceding page) 

showed HDCD -compatible CD play- 
ers, digital -to- analog converters, or 
HDCD upgrade modules, and there 
are 50 -plus HDCD licensees world- 
wide, according to Ritter. 

"It took a lot of development work 
to come up with the product applica- 
tions," he recalls. "We took a prototype 
unit to Reference Recordings for a 
session in late 1991, and the playback 
created a flurry of interest among 
engineers, producers, and artists. Our 
product application was submitted 
back in May '91, and all 100 claims 

were just finally approved when the 
patent was issued last Dec. 26. 

"The IC- decoder chip for playback 
units was developed first, to provide 
noticeably improved sound with all 
CDs," Ritter adds. "Beta samples 
were sent to 25 or 30 high -end manu- 
facturers in late '94, with the first 
products from Mark Levenson, Audio 
Alchemy, and Adcom in early '95. This 
year, we have a growing list of more 
than 55 licensees, and 40 should have 
products on the market. More afford- 
able units -less than $500 retail -are 

due from Audio Alchemy and Ultimate 
Technology, among others, with mar- 
keting director Andy Johnson working 
closely with all licensees." 

More Model One processors are 
moving into studios and mastering 
labs, and a growing number of record- 
ing projects is anticipated. OceanView 
Digital got the first production model, 
and Gastwirt was impressed early on. 

"It was apparent from the first time 
I heard the HDCD system that there 
was something very cool going on 
here," he says. "There was a 3D depth 

PRODUCTION CREDITS 
BILLBOARD'S NO. 1 SINGLES (WEEK ENDING MAY 11, 1996) 

CATEGORY HOT 100 R &B COUNTRY ADULT CONT. MAINSTREAM ROCK 

TITLE 
Artist/ 
Producer 
(Label) 

ALWAYS BE MY BABY 

Marìah Carey' 
M. Carey 

J. Dupri 
(Columbia) 

THA CROSSROADS 
Bone Thugs & Harmony/ 
D.J. U -Neek 
(Ruthless) 

YOU WIN MY LOVE 

Shania Twain/ 

R. J. Lange 

(Mercury) 

BECAUSE YOU 

LOVED ME 

Celine Dion;' 

D. Foster 

(550 Music) 

WHERE THE 

RIVER FLOWS 

Collective Soul/ 
E. Roland 
M. Serietic 

(Atlantic) 

RECORDING 
STUDIO(S) 
Engineer(s) 

HIT FACTORY /CRAVE 

(New York) 

Dana Jon Chappelle 

Jay Healy 

David Gleeson 

STUDIO CAT 

(Los Angeles) 

Aaron Conner 

SOUNDSTAGE 

(Nashville) 
Ron "Snake" Reynolds 

CHARTMAKER/ 
RECORD PLANT 

(Los Angeles) 
Felipe Elgueta 

CRITERIA 

(Miami) 
Greg Achilla 

RECORDING 
CONSOLE(S) 

Neve VRSP Legend with 
Flying FadersISSL 

8000G 

SSL 40008 SSL 4000E with G Com- 

puter 

SSL 4000B/SSL 8096 Neve 8078 

RECORDER(S) Sony 3348 MCI JH 114 Sony 3348 Sony 3348 Studer A8220/827 

MASTER TAPE Ampex 499 Ampex 499 Ampex 467 Ampex 456 Ampex 467 

MIX DOWN 
STUDIO(S) 
Engineers(s) 

CRAVE 

(New York) 

Mick Guzauski 

STUDIO CAT 

(Los Angeles) 
Aaron Conner 

LE STUDIO 
MORIN HEIGHTS 
(Quebec) 
Lynn Peterzell 

RECORD PLANT 

(Los Angeles) 
Humberto Gatica 

MIX THIS 

(Los Angeles) 
Bob Clearmountain 

CONSOLE(S) SSL 4096G SSL 4000B SSL 4056G SSL 8096 SSL 4000G Plus 

RECORDER(S) Sony 3348 MCI JH 114 Sony 3348 Sony 7010 Sony 3348 

MASTER TAPE Ampex 467 Ampex 499 Ampex 467 Sony DAT Ampex 467 

MASTERING 
Engineer 

GATEWAY 

Bob Ludwig 
BERNIE GRUNDMAN 
Brian Gardner 

MASTERFONICS 
Glenn Meadows 

SONY MUSIC 
Vlado Meller 

PRECISION 
MASTERING 
Stephen Marcussen 

CD /CASSETTE 
MANUFACTURER 

Sony Sony PDO /HTM Sony WEA 

© 1996, Billboard BPI Communications, Hot 100, R &B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adu 

Contemporary, Club Play, and Dance Sales. 

of field that previously could only be 
found in the finest analog recordings, 
as well as an `airy' quality, almost like 
being in the room with the artists. 

"There was plenty of high end but 
no sound of digital harshness and lots 
of detail in the midrange. The bass was 
tight and well defined, and I seemed to 
be able to pinpoint exactly where each 
sound was coming from in the room. 

"I've mastered more than 30 albums 
with the HDCD system and expect to 
use the process on all future projects, 
including remastering of the Beach 
Boys" ̀Pet Sounds' this spring." 

Ritter reports a very positive re- 
sponse to demonstrations of the 
HDCD processor and comparison 

equipment at last October's Audio 
Engineering Society Convention in 
New York. 

"Our major challenge is to utilize 
the growing body of HDCD record- 
ings to advertise and promote the 
process in the professional area to 
engineers and mastering people 
worldwide," says Ritter. 

He notes that Pacific Microsonics 
will have a booth and suite dedicated 
to HDCD at the upcoming Hi -Fi '96 
Expo in New York, the 100th AES 
show in Copenhagen Saturday (11)- 
Tuesday (14), the 101st AES this fall 
in Los Angeles, and the Audio Profes- 
sional Recording Services show in the 
U.K. in June. 

MULTITALENTED JAMES STROUD 
(Continued from preceding page) 

and studios. "I don't want my records 
sounding the same," he says. "I also try 
not to overdub a lot, so I keep the instru- 
ments as few as possible and make those 
instruments as large as possible on the 
record. What I pride myself on is a clean 
track but letting it be aggressive and as 
big as I can get it." 

Stroud admires digital recording 
because "digital equipment is so good 
now. It's not brittle sounding, it doesn't 
get crazy, and it's more consistent. I also 
like to mix with the computer. It just 
helps your creativity when you have 
things that remember what you want to 
do." 

Stroud says he looks for engineers- 
"the hub of the wheel" -who are easy to 
work with. "I look for a person that can 
get along with people," he explains. 
Stroud's expertise in the field helps him 
to communicate with engineers. "I can 
explain to them what I want. It's easier 
than saying, `Hey, make this sound 
good.' " 

MORE HITS ARE MADE 
ON STUDER TAPE MACHINES 

THAN ON ALL OTHER 
MULTITRACKS COMBINED 

'Based ori analysis of occurrences of open -reel recorders in Billboard' Production Credits, 1995 

STUDER 
PROFESSIONAL AUDIO EQUIPMENT 

Hits Today -Hits Tomorrow. 
Los Angela: 818/703 -1100. Nashville: 615/ 391 -3399. New York: 212/807 -0377. Toronto: 416/510 -1347 

London: +44 (0)1812075050. Worldwide Distribution: Studer; Regensdor f, Switzerland +41(0)1870 7511. 

"Billboanl"isa registered trademark of BPI Communications. H A Harman International Company 

With his appointment at Giant, 
Stroud must juggle his label and studio 
roles carefully. Therefore, he is a stick- 
ler for preproduction, allowing him time 
in the office in the morning so he can 
work in the studio in the afternoon and 
evening. 

And, unlike label heads who come 
from the world of finance, Stroud 
remains defiantly hands -on. 

"It's been a great experience," Stroud 
says of his stint at Giant. "I've learned 
about music from a different direction, 
which helps me make our music at 
Giant." 

Stroud co- produced an all -star chari- 
ty single on Giant titled "Hope," a ben- 
efit for the T.J. Martell Foundation. He 
is also part of the production team for 
the forthcoming Neville Brothers pro- 
ject on A &M. 

"If you get the right band and the 
right combination, you're going to have 
some fire," Stroud says. `And that's 
what I try to look for." 

to 

Get the definitive manufacturer's guide 

producing your pre -recorded product: 
Package design Billb.oreI 

Manufacturers of audio, INTERNATIONAL 

video & blank tape loaders TAPE/DISC 
DIRECTORY 

Tape custom duplicators 
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CD & videodisc manufacturers 
Blank tape product charts & 
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Compilations Thriving In Asia 
Major i'abets Competing For Market Share 

BY GEOFF BU !PEE 

HONG KONG-C( mpilations of hit 
singles continue to be a hot ticket in 
Asia, as every maj( record company 
in the region strive for its maximum 
share of this mark( , sector. 

The first volume of the EMI /Poly- 
Gram "Now" series released last Sep- 
tember, sold more 1 an 2 million units 
regionwide, doubli g the volume pre- 
viously reached by : compilation album 
and revving up exi tctations of compi- 
lations' potential. 

Earlier this mon h, BMG and Warn- 
er Music unrolled t ie flagship of their 

Tower C rows In 
Heart ( f Seoul 

SEOUL, South 
Tower Records 
opening in Myor 
of downtown Se( 
shopping and fas 
city. 

The outlet is d 
next month (Bill] 
is located in the 1 

Cheil departm 
Myong -dong 1: 

:orea -A second 
tore will soon be 
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ndmark that is 

undergoing maj 
will ultimatel, 
UtooZone fashil 
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retail competit 
successful Povl 
opened in the 
Midopa depart 
ember 1994 and 
only music meg 
of Seoul. 

r renovations and 
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n -store complex. 
will stiffen the 

on for the highly 
ar Station, which 
basement of the 
tent store in Dec - 
has since been the 
store in the center 

CHO YOONGJUNG 

new joint venture, a compilation of 
international hits titled "Max," which 
includes three tracks licensed from 
Sony Music. Among the acts featured 
are Take That, Oasis, TLC, Enya, Air 
Supply, and Simply Red. 

"The acceptance 
of compilations in 
this marketplace 
has been well and 
truly proven," says 
David Bland, who 
is strategic mar- 

keting manager at BMG Asia Pacific 
and in charge of marketing for the first 
"Max" release. 

"Compilations here have never had 
that cheap and nasty element to it that 
they may have had in the States: shod- 
dy packaging, songs cut short, and 
stuff like that. The potential to grow 
the market here is very good." 

There is another element to the 
ready acceptance of hits compilations: 
Asian buyers have long been exposed 
to cut -rate versions through pirated 
tapes. Now, the majors are determined 
to establish the integrity and appeal of 
legitimate product of this type. 

Even as they launched the first 
"Max" installment, BMG, Warner, and 
Sony executives met to finalize sched- 
uling, marketing, and distribution 
plans for the second. EMI was respon- 
sible for marketing and distributing 
the premiere album; PolyGram will 
have the honors for the follow -up. 
Meanwhile, the labels involved with the 
EMI/ PolyGram "Now" brand have 
slated the second in that series for 
June. 

"We believe that the market is big 
enough to cope with two major compi- 
lations," says BMG's Bland. "What 
we're trying to do here is expand our 
market bases." 

Calvin Wong, marketing director at 
EMI Malaysia, is widely credited with 
developing the first pan -Asia compila- 
tion of international repertoire hits 
with the "Hitbank" series in the late 
'80s, which in the '90s begot EMI's 
very successful "Megahits" series. 

o 

Originally launched in Malaysia, Sin- 
gapore, and Indonesia, "Megahits 1" 
was a strong seller, and the distribu- 
tion soon widened. After that, releases 
were staggered, with one about every 
nine months. The first two averaged 

400,000 units; the 
next two 500,000. 
The sixth topped 
that, and the sev- 
enth passed the 
million -unit mark 
by early 1995, set- 

ting the stage for the 2 million -plus 
sales of EMI /PolyGram's "Now 1." 

The first joint -venture compilation 
organized by major labels in Asia 
(excluding Japan) was a Sony /BMG 
project, "100% Hitz "; the album was 
assembled two years ago by Andy 
Yavasis, director of marketing for Sony 
Music Asia, and Peter Jamieson, who 

(Continued on next page) 

SMG 
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BELGIAN VENUE: The Antwerp Sportpaleis has been officially declared bank- 
rupt. The declaration follows more than three years of financial difficulties. 
The 20,000- capacity venue is now in the hands of the official receiver while 
negotiations with potential owners take place. 

THIS YEAR'S edition of German classical music trade fair and conference Klas- 
sik Komm. is being extended by one day. A "day of young music" will take place 
Sept. 9, and the focus will be on training possibilities for young musicians. The 
organizers say that more than 100 exhibitors are expected at the event at the 
Cologne Congress Centre Sept. 6 -9. 

A U.K. COURT has sentenced a record counterfeiter to six months in prison fol- 
lowing a raid in the northern English town of Blackpool. Dealer George Hogg 
was found guilty at Preston Crown Court of selling counterfeit audiotapes and 
videotapes. Also, unrelated raids by investigators from the British Phono- 
graphic Industry, acting with police and trading standards officers, have led 
to the arrest of an East London man and seizure of suspect material. 

U.K. NATIONAL heritage secretary Virginia Bottomley is to address the annu- 
al general meeting of the BPI July 3. The BPI cites Bottomley's appearance 
as further recognition of the British music industry as a cultural and economic 
force. Last year's speaker was opposition Labour Party leader Tony Blair. 

Belgium Bows Mini - Compilation 
Play The Beat! Has 1st Release On New Format 
BRUSSELS -A new format is being 
launched on the Belgian record market. 
The first four -track compilation maxi - 
CD single, called a "mini -compilation," 
was released May 6 by Belgian inde- 
pendent label Play the Beat!. 

The company claims that the new for- 
mat can respond to the chart success of 
the tracks on each disc with maximum 
speed. 

Play the Beat! founder and managing 
director Theo Linder explains, "We can 
have the mini -discs in the racks within 
two weeks [of a single charting], and this 
allows us to capitalize on what's hap- 
pening in the charts. The featured 
tracks are still in the charts' upper 
regions but are stabilizing or dropping 
in position." 

Licensing deals allow the dealer price 
to be kept low. The four -song compilation 
has a dealer price the equivalent of $6. 
On this basis, a full compilation of around 
18 tracks, if produced on the mini -com- 

pilation format, would cost four times 
less than its price as a single album. 

The low price allows few opportuni- 
ties for advertising, but grouping of 
genre tracks enables for specific mar- 
keting targets. The first mini- compila- 
tion features dance tracks, including 
European hits by Technotronic and 
Backstreet Boys. A total of 5,000 units 
have been pressed. 

The Belgian record industry has 
mixed feelings about the venture, 
though. Wim Coryn, product manager fo 
Belgian TV- advertised label Arcade, is 
upbeat and feels that the compilations 
could have a positive effect. "I am con- 
vinced that compilations in general have 
potential benefits for new artists, as they 
are brought to a wider market," he says. 
However, other observers express con- 
cern that the new format could endan- 
ger sales of the featured tracks and that 
single sales in general may be affected. 

MARC MAES 

Sony Japan Names 

Matsuo Chairman 

TOKYO -Sony Music Entertain- 
ment (Japan) president Shugo Mat - 
suo has been named SMEJ chairman. 

He will be succeeded as presi- 
dent by Ryokichi Kunugi, current- 
ly president of Sony Family Club, a 

mail -order oper- 
ation that joined 
SMEJ's prede- 
cessor company, 

CBS -Sony Records, in 1968. Kunu- 
gi's appointment will be formalized 
at SMEJ's regular shareholders' 
meeting in June. 

Matsuo headed Japan's biggest 
record company for the last three 
years. As chairman, he replaces 
Toshio Ozawa, who will head a new 
think tank set up to define corpo- 
rate strategy and achieve synergy 
within the Sony Music group. 

STEVE McCLURE 

SONY 

WHAT' THEy C hi..t_ 

IC r roN 
r. ASIA? 
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Channel [VI has become 

the word for music 

television in Asia, reaching 

220 million viewers 

from India to Japan and 

China to the UAE. 

Source, Survey Research Group MWSingapore/Taiwanl 

Frank Small & Associates Ltd Indian Maket Reseadi Bureau 

Mode Research Bridal ORB Lever Bros, (Pakistan) 
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French Authorities Take Strong Action Against Piracy 
BY EMMANUEL LEGRAND 

PARIS -March's high -profile convic- 
tion of an Italian distributor's presi- 
dent for selling pirate product at 
MIDEM is being seen here as evidence 
of a renewed clampdown on piracy in 
France. 

Though the French market -with 
its official piracy rate of 3 %-is con- 
sidered relatively pirate -free, recent 
court cases show that bootleggers and 
counterfeiters are very much active. 

Record piracy is a criminal offense 
in France and is subject to heavy fines 
of up to 1 million francs ($200,000) 
and /or a prison sentence of up to two 
years. 

According to SCPP the French col- 
lecting society that is coordinating the 
battle against piracy, the increasing 
number of cases involving unlicensed 
product proves the need for continuing 
vigilance. 

In the first months of this year, 
police and customs officials have 
strongly enforced recently enhanced 
laws, and their actions have been 
backed up by subsequent court rulings. 

The three -month suspended sen- 
tence and fine of 300,000 francs 
($60,000) given to Augusto Guzzo, 
president of Napoli, Italy -based dis- 
tributor Canaria S.A.S., in a court in 
the southern French city of Grasse fol- 
lowed a raid by French police at 
MIDEM in January. The court found 

that Guzzo was selling unlicensed 
recordings, including albums by Elvis 
Presley and Bruce Springsteen. Guzzo 
was initially jailed for 15 days pending 
bail and, in addition to the fine, was 
ordered to pay a further 300,000 francs 
in damages (Billboard, April 27). Guzzo 
is appealing the decision. 

SCPP 
In Saint -Dié, a city in the eastern 

French region of Vosges, close to the 
German border, customs officers 
seized more than 100,000 CDs March 
12. Among these were legitimate prod- 
uct, suspect recordings, and 10,200 
copies of a compilation called "The 
Rock'n'Roll Generation," featuring 
original recordings by Presley. 

This case is a first. Customs officials 
used their right to seize suspect mate- 
rial under copyright law amendments 
that went into effect Feb. 5, 1994. Once 
the material is under customs control, 
rights owners have 10 days in which to 
act. 

"The advantage of this new measure 
is that large quantities of products can 
be seized before they are on the mar- 
ket," says Laurence Marcos, head of 

publishing companies 
In a major European territories 

one of today's largest independent 
publishing companies in Europe 

excellent contacts to record producers, 
film companies and advertising agencies 

35.000 original copyrights 
new copyright and royalty system 

We are looking for 
subpublishing rights of catalogues, 

albums or single songs for the European 
or G.S.A. - territories. 

Please contact: 

Jörg Fischer - KOCH MUSIC PUBLISHING 

Hermann -Schmid -Str. 10 - D 80336 Munich - Germany 

Phone: 49 -89- 74613517 - Fax: 49 -89- 7258207 

anti -piracy at SCPP. `But rights own- 
ers need to react rapidly." 

After the law was passed, SCPP 
sent to the main customs authority a 
file with general information about 
piracy, countries known for supplying 
suspect product, and an overview of 
the back catalogs of major record com- 
panies. "There is now a greater aware- 
ness about music piracy," says Marcos. 

In another move, French police, on 
behalf of SCPP, raided a collectors' 
convention March 23 in Paris and 
seized "several thousands of records" 
from three German, British, and 
French stands. That raid followed a 
recent case in which three retailers in 
the city of Metz were fined 1.5 million 
francs ($300,000) for selling bootlegs, 
the largest fine ever levied by a French 
court in such a case. 

In Paris, recordings seized included 
more than 1,000 bootlegs of material 
by such artists as Bruce Springsteen, 
including huge numbers of an album 
Springsteen taped live at the Zenith in 
Paris. A few days after the concert, the 
recording was on sale in Paris for 350 
francs ($70). 

According to SCPP sources, these 
records were probably manufactured 
in Eastern Europe and distributed via 
pipelines in Italy or Luxembourg. The 
stand operators were taken into cus- 
tody and charged. 

"We have noticed increasing num- 
bers of bootlegs on display during 
these collectors' conventions," says 
Marcos. "More and more specialist 
stands sell bootlegs that seem to be 
connected with international piracy. 
Convention organizers must know 
about the risks they face by selling 
bootlegs." 

For Marcos, these cases show "an 
enforcement of action against piracy" 
and "stronger law protection," which 
is the result of years of groundwork 
with the police, the custom services, 
and judges. "Never have these cases 
been treated so severely by the courts. 
The idea of bringing rapid and severe 

judgments is also new" 
According to Marcos, the increasing 

number of bootlegging cases can be 
linked to the harmonization of Euro- 
pean legislation on authors' rights and 
the duration of protection. This raises 
lower levels of protection for such 
countries as Italy or Luxembourg to 
the same level as other European coun- 
tries. "We have seen an increasing flow 
of products from Italy recently, which 
makes us think that bootleggers are 
giving away their stocks," says Mar- 
cos. "In the short term, there are rea- 
sons to believe that it will decrease." 

Catalog piracy is stable, according 
to the SCPP but fully counterfeited 
products- identical replicas of prere- 
corded releases by such artists as the 
Beatles, Patricia Kaas, and Lenny 
Kravitz -have been seized for the first 
time in France. 

"So far, there has been just one case 
involving a few hundred units," Mar- 
cos says. "We thought this sort of pira- 
cy was limited to Asia and Eastern 
Europe, and any expansion is worry- 
ing for the future. It proves that pira- 
cy is never -ending combat and shows 
the necessity to remain very careful." 

MCA Acquires Excelsior Rights 
Major To Market, Distribute In Benelux 
AMSTERDAM -The Dutch affili- 
ate of MCA has acquired the rights 
for the Benelux countries for newly 
founded alternative rock label 
Excelsior Recordings. 

The label debuted at the end of last 
year under the name (Nothing Sucks 
Like) Electrolux, releasing a handful 
of 7 -inch singles. Albums and CD sin- 

gles will now be 
released on the 
Excelsior Rec- 
ordings imprint, 
which will be 

marketed, promoted, and distributed 
in the Benelux by MCA, which also 
has first options for the rest of the 
world. 

Excelsior is a partnership between 
studio owner Frans Hagenaars, 
coordinator Ferry Roseboom, and 
business affairs manager Paul Melis 
of Mojo Management, a division of 
concert promoter Mojo Concerts. 

May 20 will see the first two Ex- 
celsior album releases, Daryll -Ann's 
"Daryll -Ann Weeps" and Caesar's 
"Clean." Releases from Slide, 
Visions Of Johanna, Scram C Baby, 
and Benjamin B. are scheduled for 

MCA. 

release after the summer. 
Roseboom explains, "For us, the 

collaboration with MCA is only log- 
ical, as it is the sole major with solid 
experience and a real interest in 
alternative rock. We want to become 
the Creation Records of Holland." 

Kees van Weijen, managing direc- 
tor of MCA in the Netherlands and 
Belgium, sees the acquisition of the 
label as the next step toward fulfill- 
ing MCA's worldwide ambitions. 
"Firstly, after opening MCA offices 
[here] two years ago, we had to 
establish ourselves. Now, the aim is 
to enlarge our grip on the market- 
place," van Weijen asserts. "We've 
proved that we're a leading force 
here in alternative rock. With sales 
for Live's `Throwing Copper' of 
108,000 [units] in Holland and 28,000 
in Belgium, we're ready for the job. 

"Excelsior albums will fit seam- 
lessly within our release schedule, 
which currently features our great 
hopes the Posies and Canada's the 
Tragically Hip, who are big in the 
lowlands." 

ROBBERT TILLI 

COMPILATIONS THRIVING IN ASIA 
(Conti nued "min preceding page) 

was BMG's senior VP for the region at 
the time. 

"100% Hitz" did "very well," accord- 
ing to Yavasis, selling nearly 800,000 
units and whetting the appetite for 
multilabel premium hits compilations 
across the market. 

A year later, expectations were mod- 
ified when "Smash Hits," Sony's next 
joint venture -this time with Warner 
Music -ran headlong into EMI /Poly- 
Gram's "Now 1." Yavasis admits that the 
latter had "a really strong list of tracks." 
He adds, "In these situations, someone 
has to suffer. In that case, it was us." 

For his part, BMG's Bland acknowl- 
edges that hits compilations do not sell 
themselves. They are, he says, heavily 
reliant on publicity and TV promotion, 
when the latter can be used effectively. 

"In a place like Hong Kong or Singa- 
pore," says the BMG executive, "where 
the TV buying patterns are similar to 
those of the U.K. or Australia, you can 
look at the frequency and decide how to 
buy. In other markets, you have to look 
for other alternatives." 

EMI's Wong likewise describes the 
process of marketing compilations in 
Asia as "very delicate." He says, 

"When you talk about eight markets 
that are so different, you have to work 
very hard to have a compilation that 
suits everybody. 

"If you look at `Now 1,' some of the 
bands on that album aren't even known 
in the U.S., such as Michael Learns To 
Rock. Of course, there are universal 
hits, like Bon Jovi, but it is not as easy 
as that." 

Another EMI executive, regional 
marketing and A &R director John 
Possman, points out that high -profile 
artists are not enough to convince buy- 
ers. "The tracks themselves have to be 
precisely the ones they know, the ones 
they want to hear. Asian music buyers 
won't buy a compilation album to `get 
to know' an artist." 

Genre compilations and sets of local 
acts are also growing phenomena. In 
Malaysia, a BMG joint venture with 
Warner spawned "100% Malay Hitz," 
and EMI is releasing a Chinese -reper- 
toire hits compilation this month. 

Moreover, there continues to be a 
burgeoning market for Asian dance 
tracks; in the absence of singles, 
Japan's Avex Trax has dominated the 
dance compilation market. "Simply, 

people who want to buy current dance 
tracks now go and check out the Avex 
Trax compilations," Bland says. In 
Korea, meanwhile, BMG has launched 
its own dance series. 

At Warner Music, partner with 
BMG in "Max," newly appointed 
strategic marketing director Kathleen 
Tan affirms the sales potential of com- 
pilations. "There's a lot of pirated stuff 
out there," she cautions, "and a lot of 
our artists don't immediately recognize 
the value of compilations. Also, the 
[licensing] negotiations can take time. 
But compilations can really drive sales. 
Ultimately, everybody can have a piece 
of the pie." 

FOR THE RECORD 
Contrary to an article in Bill- 

board's April 6 issue, BMG Victor's 
estimated 46.5 billion yen ($434.6 
million) results for the fiscal year 
ending June 1996 will not include 
those of Fun House, the indepen- 
dent label recently purchased by 
BMG Victor. 
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EUROCHART HOT 100 MUSIC 
& MEDIA GERMANY (Media Control) FRANCE (SNEP /IFOP/Tite -Live) 

SINGLES 
ANATANI AITAKUTE SEIKO MATSUDA MERCURY 

MUSIC 

CHERRY SPITZ POLYDOR 

IIWAKE SYARANQ BMG VICTOR 

FRIENDSHIP H JUNGLE WITH T AVEX TRAX 

HANA -MEMENTO -MORI MR. CHILDREN TOTS FACTORY 

ALICE MY LITTLE LOVER Toys FACTORY 

HADAKANO OHSAMA SHIBUTOKU TSUYOKU 

SMAP VICTOR 

DON'T WANNA CRY NAMIE AMURO AVEX TRAX 

I'M PROUD TOMOMI KAHARA PIONEER LDC 

KOKOROWO HIRAITE ZARD B -GRAM 

ALBUMS 
GLOBE GLOBE AVEX TRAX 

DREAMS COME TRUE LOVE UNLIMITED EPIC SONY 

LUNA SEA STYLE MCA VICTOR 

CHAGE & ASKA CODE NAME.2 SISTER MOON PONY 

CANYON 

TUBE TUBEST II solo 
DREAMS COME TRUE SEVENTH OF JULY SUNNY 

DAY -SOUNDTRACK EPIC SONY 

CARPENTERS I NEED TO BE IN LOVE -THE BEST 

OF THE CARPENTERS POLYDOR 

VARIOUS ARTISTS DANCE MANIA 1 TOSHIBA -EMI 

CELINE DION FALLING INTO YOU EPIC SONY 

CHIHARU MATSUYAMA FUUKEI COLUMBIA 
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ALBUMS 
ALANIS MORISSETTE JAGGED LITTLE PILL MAVERICK 

CELINE DION FALLING INTO YOU COLUMBIA 

OASIS (WHAT'S THE STORY) MORNING GLORY? EPIC 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

HOOTIE & THE BLOWFISH FAIRWEATHER JOHNSON 

ATLANTIC 

STONE TEMPLE PILOTS TINY MUSIC ... SONGS 

FROM THE VATICAN GIFT SHOP ATLANTIC 

BUSH SIXTEEN STONE INTERSCOPE 

FUGEES THE SCORE COLUMBIA 

VARIOUS ARTISTS OH WHAT A FEELING MCA 

VARIOUS ARTISTS NOW! EMI 

I MOTHER EARTH SCENERY & FISH EMI 

VARIOUS ARTISTS 1996 GRAMMY NOMINEES 

COLUMBIA 

VARIOUS ARTISTS DANCE MIX USA 96 QUALITY 

SHANIA TWAIN THE WOMAN IN ME MERCURY 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS VIRGIN 

VARIOUS ARTISTS SUNSET PARK O.S.T. EASTWEST 

ASHLEY MACISAAC HI'" HOW ARE YOU TODAY? 

A &M 

WEIRD AL YANKOVIC BAD HAIR DAY ATTIC 

PRESIDENTS OF THE UNITED STATES OF AMERICA 

THE PRESIDENTS OF THE UNITED STATES OF 

AMERICA COLUMBIA 

STING MERCURY FALLING A &M 
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SINGLES 
CHILDREN ROBERT MILES DRY 

THEY DON'T CARE ABOUT US MICHAEL JACKSON 

EPIC 

FASTLOVE GEORGE MICHAEL VIRGIN 

CALIFORNIA LOVE 2PAC FEATURING DR. DRE 

ISLAND 

RETURN OF THE MACK MARK MORRISON WEA 

X FILES DJ DADO SUBWAY 

FIRESTARTER PRODIGY XL RECORDINGS 

LEMON TREE FOOL'S GARDEN INTERCORD 

MACARENA LOS DEL RIO SERDISCO 

ONE OF US JOAN OSBORNE BLUE GORILLA/MERCURY 

SOIREE DISCO BORIS VERSAILLES 

ANYTHING 3T MJJ/EPIC 

SPACEMAN BABYLON ZOO EMI 

THE X FILES THEME MARK SNOW WARNER BROS. 

I'LL NEVER BREAK YOUR HEART BACKSTREET 

BOYS ZOMBA/JIVE 

DRILL INSTRUCTOR CAPTAIN JACK EMI 

BABY COME BACK WORLDS APART POWER BROTHERS 

HOW DEEP IS YOUR LOVE TAKE THAT RCA 

KEEP ON JUMPIN' LISA MARIE EXPERIENCE THREE 

BEAT/FFRREEDOM 

SALVATION CRANBERRIES ISLAND 

ALBUMS 
TAKE THAT GREATEST HITS RCA 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

TINA TURNER WILDEST DREAMS PARLOPHONE 

ALANIS MORISSETTE JAGGED LITTLE PILL 
MAVERICK/REPRISE 

CELINE DION FALLING INTO YOU EPIC/COLUMBIA 

MARK KNOPFLER GOLDEN HEART VERTIGO /MERCURY 

OASIS (WHAT'S THE STORY) MORNING GLORY? 

CREATION 

STING MERCURY FALLING AAA! 

VANGELIS PORTRAITS POLYDOR 

MIKE & THE MECHANICS HITS VIRGIN 

SCOOTER OUR HAPPY HARDCORE CLUB TOOLS 

LIONEL RICHIE LOUDER THAN WORDS MERCURY 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS VIRGIN 

MICHAEL JACKSON HISTORY: PAST, PRESENT AND 

FUTURE -BOOK 1 EPIC 

FUGEFS THE SCORE COLUMBIA 

DIE DOOFEN MELODIEN FUR MELONEN ARISTA 

JOAN OSBORNE RELISH BLUE GORILLA/MERCURY 

FOOL'S GARDEN DISH OF THE DAY INTERCORD 

PAVAROTTI & FRIENDS TOGETHER FOR THE CHILDREN 

OF BOSNIA DECCA 

CELINE DION D'EUX EPIC/COLUMBIA 
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SINGLES 
THEY DON'T CARE ABOUT US MICHAEL JACKSON 

EPIC 

MACARENA LOS DEL RIO RCA 

CHILDREN ROBERT MILES MOTOR MUSIC 

COCO JAMBOO MR. PRESIDENT WEA 

DRILL INSTRUCTOR CAPTAIN JACK EMI 

FIRESTARTER PRODIGY INTERCORD 

CALIFORNIA LOVE 2PAC FEATURING DR. DRE MERCURY 

LEMON TREE FOOL'S GARDEN INTERCORD 

KLEINER SATELLIT BLUMCHEN EDEL 

HIER KOMMT DIE MAUS STEFAN RAAB ARIOLA 

MUTTER, DER MANN MIT DEM KOKS T »MA 
ARIOLA 

I'LL NEVER BREAK YOUR HEART BACKSTREET 

BOYS ZOMBA/JIVE 

LOVE MESSAGE LOVE MESSAGE POLYGRAM 

HEAVEN U 96 MOTOR MUSIC 

FUNKY TIC TAC TOE RCA 

THE X FILES MARK SNOW WEA 

RETURN OF THE MACK MARK MORRISON WEA 

CRYING IN THE RAIN CULTURE BEAT SONY 

CHILDREN HAND IN HAND FOR CHILDREN EMI 

ONE OF US JOAN OSBORNE MERCURY 

ALBUMS 
TAKE THAT GREATEST HITS RCA 

CRANBERRIES TO THE FAITHFUL DEPARTED MERCURY 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

TINA TURNER WILDEST DREAMS EMI 

TIC TAC TOE TIC TAC TOE RCA 

DIE DOOFEN MELODIEN FUR MELONEN ARIOLA 

ALANIS MORISSETTE JAGGED LITTLE PILL WEA 

CELINE DION FALLING INTO YOU SONY 

DIE TOTEN HOSEN OPIUM FURS VOLK EASTWEST 

MARK KNOPFLER GOLDEN HEART MERCURY 

PETER MAFFAY MAFFAY 96 ARIOLA 

CAPTAIN JACK THE MISSION EMI 

FOOL'S GARDEN DISH OF THE DAY INTERCORD 

ROGER WHITTAKER ALLES ROGER! ARIOLA 

DUNE EXPEDICION VIRGIN 

MICHAEL JACKSON HISTORY: PAST, PRESENT AND 

FUTURE -BOOK 1 EPIC 

JOAN OSBORNE RELISH MERCURY 

VANGELIS PORTRAITS POLYGRAM 

QUEEN MADE IN HEAVEN EMI 

MIKE & THE MECHANICS HITS VIRGIN 
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SINGLES 
CHILDREN ROBERT MILES SONY 

THE X FILES THEME MARK SNOW WARNER BROS. 

SOIREE DISCO BORIS VERSAILLES 

BABY COME BACK WORLDS APART EMI 

THEY DON'T CARE ABOUT US MICHAEL JACKSON EPIC 

SPACEMAN BABYLON ZOO EMI 

ANYTHING 3T Mi //EPIC 

VOYAGE EN ITALIE LILICUB REMARK 

WE GOT IT GOIN' ON BACKSTREET BOYS ZDMBNJIVE 

BALANCE TOI RECIPROK sow 
CARUSO FLORENT PAGNY MERCURY 

I GOT 5 ON IT LUNIZ VIRGIN 

DIEU M'A DONNE LA FOI OPHELIE WINTER EASTWEST 

YOU DON'T FOOL ME QUEEN EMI 

LEMON TREE FOOL'S GARDEN EMI 

ONE OF US JOAN OSBORNE MERCURY 

SALVATION CRANBERRIES ISLAND 

CALIFORNIA LOVE 2PAC FEATURING DR. DRE ISLAND 

LE FEU QUT M'ATTISE OPHELIE WINTER EASTWEST 

FASTLOVE GEORGE MICHAEL VIRGIN 

ALBUMS 
CRANBERRIES TO THE FAITHFUL DEPARTED 

ISLAND 

CELINE DION FALLING INTO YOU COLUMBIA 

SOUNDTRACK THE X FILES WARNER BROS. 

PHIL COLLINS SERIOUS HITS ... LIVE! WEA 

CELINE DION D'EUX COLUMBIA 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

CURE WILD MOOD SWINGS POLYGRAM 

ALANIS MORISSETTE JAGGED LITTLE PILL WEA 

TINA TURNER WILDEST DREAMS EMI 

FUGEES THE SCORE sow 
OASIS (WHAT'S THE STORY) MORNING GLORY? sow 

FRANCE GALL FRANCE WEA 

PASCAL OBISPO UN JOUR COMME AUJOURD'HUI EPIC 

RENAUD CHANTE LES CHANSONS POETIQUES 

GEORGES BRASSENS VIRGIN 

STING MERCURY FALLING POLYDOR 

LIONEL RICHIE LOUDER THAN WORDS MERCURY 

MYLENE FARMER ANAMORPHOSEE POLYDOR 

GENERATION DISCO GENERATION DISCO BMG 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS VIRGIN 

MICHAEL JACKSON HISTORY: PAST, PRESENT AND 

FUTURE -BOOK 1 EPIC 

AUSTRALIA (Australian Record Industry Assn.) 
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SINGLES 
HOW BIZARRE O.M.C. HUH/POLYGRAM 

FASTLOVE GEORGE MICHAEL VIRGIN 

IRONIC ALANIS MORISSETTE WEA 

MISSING EVERYTHING BUT THE GIRL WEA 

CALIFORNIA LOVE 2PAC FEATURING DR. DRE 

ISLAND 

FATHER AND SON BOYZONE POLYDOR 

ANYTHING 3T EPIC 

SALVATION CRANBERRIES ISLAND 

SPACEMAN BABYLON ZOO EMI 

SEXUAL HEALING MAX A MILLION LIBERAL/FESTIVAI 

WRAP ME UP ALEX PARTY MUs 

SWEET DREAMS LA BOUCHE BMG 

RUNAWAY CORRS EASTWEST 

X FILES THEME TRIPLE X SHOCK 

ONE OF US JOAN OSBORNE MERCURY 

THEY DON'T CARE ABOUT US MICHAEL JACKSON 

BEAUTIFUL LIFE ACE OF BASE POLYDOR 

POWER OF A WOMAN ETERNAL EMI 

ALWAYS BE MY BABY MARIAH CAREY COLUMBIA 

I FEEL IT DJ DARREN BRIAIS VS DJ PEEWEE FERRIS 

SONY 

ALBUMS 
CRANBERRIES TO THE FAITHFUL DEPARTED ISLAND 

ALANIS MORISSETTE JAGGED LITTLE PILL WEA 

OASIS (WHAT'S THE STORY) MORNING GLORY? 

CREATION 

PRESIDENTS OF THE UNITED STATES OF AMERICA 

THE PRESIDENTS OF THE UNITED STATES OF 

AMERICA COLUMBIA 

CELINE DION FALLING INTO YOU EPIC 

NEIL DIAMOND TENNESSEE MOON COLUMBIA 

SIMPLY RED LIFE EASTWEST 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

ENYA THE MEMORY OF TREES WEA 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS VIRGIN 

TRACY CHAPMAN NEW BEGINNING WEA 

SOUNDTRACK SONGS IN THE KEY OF X -MUSIC 
FROM AND INSPIRED BY THE X FILES WEA 

RED HOT CHILI PEPPERS ONE HOT MINUTE WEA 

HOOTIE & THE BLOWFISH FAIRWEATHER JOHNSON 

EASTWEST 

TAKE THAT GREATEST HITS BMG 

STONE TEMPLE PILOTS TINY MUSIC ... SONGS 

FROM THE VATICAN GIFT SHOP EASTWEST 

EVERCLEAR SPARKLE AND FADE EMI 

SOWETO STRING QUARTET ZEBRA CROSSING BMG 

NEIL DIAMOND THE GREATEST HITS 1966 -1992 

COLUMBIA 

LIVE THROWING COPPER RADIOACTIVE/MCA 
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SINGLES 
FASTLOVE GEORGE MICHAEL VIRGIN 

RETURN OF THE MACK MARK MORRISON WEA 

00H MN ... JUST A LITTLE BIT GINA G ETER- 

NAL/WEA 

CECILIA SUGGS FEATURING LOUCHIE LOU AND 

MICHIE ONE WEA 

CHARMLESS MAN BLUR FOOD / PARLOPHONE 

MOVE MOVE MOVE (THE RED TRIBE) THE 1996 

MANCHESTER UNITED FA CUP SQUAD MUSIC COLLECTION 

INTERNATIONAL 

CUT SOME RUG/CASTLE ROCK BLUETONES SUPERI- 

OR QUALITY 

WOO- HAH!!! GOT YOU ALL IN CHECK BUSTA 

RHYMES - - VA 

A DESIGN FOR LIFE MANIC STREET PREACHERS 

EPIC 

KLUBBHOPPING KLUBBHEADS AEA PM 

THEY DON'T CARE ABOUT US MICHAEL JACKSON 

EPIC 

24/7 3T MIJ:EPIC 

KEEP ON JUMPIN' THE LISA MARIE EXPERIENCE 

THREE BEAT/FFRR 

THEME FROM S.EXPRESS S.EXPRESS RHYTHM KING 

I WILL SURVIVE CHANTAY SAVAGE RCA 

CHILDREN ROBERT MILES DECONSTRUCTION 

SLANG DEF LEPPARD BLUDGEON RIFFOLA/MERCURY 

SALE OF THE CENTURY SLEEPER INDOLENT 

NOBODY KNOWS TONY RICH PROJECT 

LAE-ACE/ARISTA 

PLAYA HATA LUNIZ VIRGIN 

FIRESTARTER PRODIGY XL RECORDINGS 

BEFORE PET SHOP BOYS PARLOPHONE 

GIVE ME A LITTLE MORE TIME GABRIELLE Go BEAT 

THE X FILES THEME MARK SNOW WARNER BROS. 

IRONIC ALANIS MORISSETTE MAVERICK/REPRISE 

FEEL THE SUNSHINE ALEX REECE 4TH & B'WAY 

YOU STILL TOUCH ME STING R &M 

PEACHES PRESIDENTS OF THE UNITED STATES OF 

AMERICA COLUMBIA 

JUMP TO MY LOVE/ALWAYS THERE INCOGNITO 

TALKIN LOUD 

GOLDFINGER ASH INFECTIOUS 

CALIFORNIA LOVE 2PAC FEATURING DR. DRE 

DEATH HOW;IBLAND 

KING OF MISERY HONEYCRACK EPIC 

GOD! SHOW ME MAGIC SUPER FURY ANIMALS 

CREATION 

HAPPY BIRTHDAY TECHNOHEAD MOKUMLAQADRUNNER 

CRAZY CHANCE KAVANA NEMESIS 

DON'T LOOK BACK IN ANGER OASIS CREATION 

TALK TO ME 60 FT DOLLS INDOLENT/RCA DOLLS 

NIGHT TO REMEMBER 911 GINGA 

THE NIGHTTRAIN KADOC POSITIVMEMI 

EUGINA SALT TANK INTERNAL 
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40 
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ALBUMS 
ALANIS MORISSETTE JAGGED LITTLE PILL 

MAVERICK/REPRISE 

CRANBERRIES TO THE FAITHFUL DEPARTED 

ISLAND 

TAKE THAT GREATEST HITS RcA 

OASIS (WHAT'S THE STORY) MORNING GLORY? 

CREATION 

IN SIDES ORBITAL INTERNAL 

MIKE & THE MECHANICS HITS VIRGIN 

GARBAGE GARBAGE MUSHROOM 

CELINE DION FALLING INTO YOU EPIC 

M PEOPLE BIZARRE FRUIT /BIZARRE FRUIT II 

DECONSTRUCTION 

MARK MORRISON RETURN OF THE MACK WEA 

OCEAN COLOUR SCENE MOSELEY SHOALS MCA 

SKUNK ANANSIE PARANOID & SUNBURNT ONE urrLE 

INDIAN 

CAST ALL CHANGE POLYDOR 

PRESIDENTS OF THE UNITED STATES OF AMERI- 

CA THE PRESIDENTS OF THE UNITED STATES OF 

AMERICA COLUMBIA 

PULP DIFFERENT CLASS ISLAND 

HOOTIE & THE BLOWFISH FAIRWEATHER JOHNSON 

ATLANTIC/EASTWEST 

OASIS DEFINITELY MAYBE CREATION 

STING MERCURY FALLING A&M 

TINA TURNER WILDEST DREAMS PARLOPHONE 

RAINDANCE RAINDANCE POLYGRAM TV 

LIGHTHOUSE FAMILY OCEAN DRIVE WILD CARD/POLYDOR 

NORTHERN UPROAR NORTHERN UPROAR HEAVENLY 

PAUL WELLER STANLEY ROAD GO! DISCS 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

NEARLY GOD NEARLY GOD 4TH & SWAY/ISLAND 

LONGPIGS THE SUN IS OFTEN OUT MOTHER 

BOYZONE SAID AND DONE POLYDOR 

AUSON MOYET SINGLES/LIVE COLUMBIA 

MICHAEL JACKSON HISTORY: PAST, PRESENT AND 

FUTURE -BOOK 1 EPIC 

FUGEES THE SCORE COLUMBIA 

BLUETONES EXPECTING TO FLY SUPERIOR 

QUALITY/AUM 

VANGELIS PORTRAITS POLYDOR 

CAST RECORDING LES MISERABLES 10TH 

ANNIVERSARY CONCERT FIRST NIGHT 

RADIOHEAD THE BENDS PARLOPHONE 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS VIRGIN 

MARK KNOPFLER GOLDEN HEART VERTIGO/MERCURY 

DUBSTAR DISGRACEFUL FOOD/EMI 

BEATLES ANTHOLOGY 2 APPLE/PARLOPHONE 

SHED SEVEN A MAXIMUM HIGH POLYDOR 

UNDERWORLD SECOND TOUGHEST IN THE 

INFANTS JUNIOR BOYS OWN 

Hits Of The World is compiled at Billboard/London by Bob Macdonald and Alison Smith. Contact 171 -323 -6686, fax 171 -323 -2314/2316. 
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NEW 

NEW 
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3 

NEW 

5 

NEW 
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6 
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SINGLES 
FAST LOVE GEORGE MICHAEL SONY 

PIU' BELLA COSA EROS RAMAZZOTTI RADIORAMA 

CALIFORNIA LOVE 2PAC FEATURING DR. DRE 

DEATH ROW /ISLAND 

CHILDREN ROBERT MILES DBx 

THEY DON'T CARE ABOUT US MICHAEL JACKSON 

EPIC 

SALVATION CRANBERRIES POLYGRAM 

BAKERLOO SYMPHONY REF BY PICOTEO FLYING 

STRANGE WORLD RE BMG RICORDI 

THE 13TH CURE POLYGRAM 

GIGI'S VIOLIN/ELEKTRO MESSAGE GIGI D'AGOSTINO 

FLYING 

ALBUMS 
CRANBERRIES TO THE FAITHFUL DEPARTED ISLAND 

ELIO & LE STORIE TESE EAT THE PHIKIS ASPIRINE 

ALANIS MORISSETTE JAGGED LITTLE PILL WEA 

MARK KNOPFLER GOLDEN HEART MERCURY 

OASIS (WHAT'S THE STORY) MORNING GLORY? SONY 

VASCO ROSSI NESSUN PERICOLO ... PER TE EMI 

TOZZI UMBERTO IL GRIDO coo 

RON VORREI INCONTRARTI FRA CENT'ANNI WEA 

TINA TURNER WILDEST DREAMS EMI 

STING MERCURY FALLING A &M 

SPAIN (TVE/AFYVE) 

THIS 
WEEK 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

LAST 
WEEK 

NLW 

1 

2 

5 

9 

3 

6 
NEW 

4 

NEW 

7 

1 

NEW 

2 

3 

5 

4 

8 
6 

10 

SINGLES 
FASTLOVE GEORGE MICHAEL VIRGIN 

LA COSA MAS BELLA EROS RAMAllOTTI RCA 

BALLOON (EL GLOBO) DJ'S AT WORK MAX MUSIC 

CHILDREN ROBERT MILES GINGER 

MAXIMAX VOLUME 1 MAXIMAX MAX MUSIC 

CACHETE, PECHITO Y OMBLIGO MISSIEGO 

MERCURY /GINGER 

DON'T GIVE ME UP SPEED LIMIT MAX -CODE 

HANDS OF FATE WINTERMUTE LUCAS -MOON 

SEXY EYES WHIGFIELD MAX MUSIC 

ANOTHER WORLD XPOSE MAX MUSIC 

ALBUMS 
JUAN MANUEL SERRAT D'UN TEMPS, D'UN 

PAIS- SOUNDTRACK ARIOLA 

TAKE THAT GREATEST HITS RCA 

CELTAS CORTOS EN ESTOS TIEMPOS CONCIERTOS DRo 

MARK KNOPFLER GOLDEN HEART MERCURY 

AMISTADES PELIGROSAS LA PROFECIA EMI -ODEON 

ANTONIO FLORES ANTOLOGIA RCA 

OASIS (WHAT'S THE STORY) MORNING GLORY? 

CREATION/SONY 

GLORIA ESTEFAN ABRIENDO PUERTAS EPIC 

KETAMA DE AKI A KETAMA MERCURY 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

'New' indicates first entry or re -entry into chart shown. 
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HITS OF THE WORLD 
NETHERLI NDS (Stichting Mega Top 50) 
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NEW 
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SIP GUS 
HA) L NAQUILA PARTY ANIMALS EDEL 

CAP 1IN JACK CAPTAIN JACK EMI 

THE ¿ROMISED LAND DJ PAUL ELSTAK MIDTOWN 

TI- .Y DON'T CARE ABOUT US MICHAEL JACKSON 

E C 

A LES OF NIETS LINDA ROOS & JESSICA DING 

Y AIR SMILE CHARLIE LOWNOISE & MENTAL 

tIEO POLYDOR 

)RILL INSTRUCTOR CAPTAIN JACK EMI 

GA DAN DEMIS CNR 

PER SPOOR GUUS MEEUWIS & VAGANT XPLO/CNR 

ANYTHING 3T EPIC 

ALBUMS 
TAKE THAT GREATEST HITS BMG 

CELINE DION FALLING INTO YOU COLUMBIA 

ANDREA BOCELLI BOCELLI POLYDOR 

TINA TURNER WILDEST DREAMS EMI 

PAVAROTTI & FRIENDS TOGETHER FOR THE CHILDREN 

OF BOSNIA POLYGRAM 

LIONEL RICHIE LOUDER THAN WORDS MERCURY 

MARCO BORSATO ALS GEEN ANDER POLYDOR 

MICHAEL JACKSON HISTORY: PAST, PRESENT AND 

FUTURE -BOOK 1 EPIC 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

MARK KNOPFLER GOLDEN HEART MERCURY 

BELT IUM (Promuvi) 

THIS 
Wm( 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

LAiT 
WI 31 

1 

N N 

N 

N N 

N N 

N VJ 

SINGLES 
CHILDREN ROBERT MILES BMG- ARIOLA/NEWS 

ONE OF US JOAN OSBORNE MERCURY 

CON TE PARTIRO ANDREA BOCELLI POLYDOR 

IL VOLO ZUCCHERO POLYDOR 

LIFT U UP 2 FABIOLA EMI 

LEMON TREE FOOL'S GARDEN EMI 

CAPTAIN JACK CAPTAIN JACK EMI 

SOIREE DISCO BORIS AMC 

THEY DON'T CARE ABOUT US MICHAEL JACKSON 

EPIC 

PIU' BELLA COSA EROS RAMAZZOTTI BMG -ARIOLA 

ALBUMS 
ANDREA BOCELLI BOCELLI POLYDOR 

TAKE THAT GREATEST HITS RCA 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

TAKE THAT GREATEST HITS BMG -ARIOLA 

WILL TURA EUROPA POLYGRAM 

TINA TURNER WILDEST DREAMS EMI 

VANGELIS PORTRAITS POLYDOR 

HELMUT LOTTI GOES CLASSIC RCA 

ALANIS MORISSETTE JAGGED LITTLE PILL WARNER 

ANDREA BOCELLI IL MARE CALMO DELLA SERA 

11 VIlf1H 

SWE )EN (GLF) 

THIS 

WEEK 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

L 

N Ex 

i 
7 

r!w 
r;w 

r 

1 

I _W 

2 

3 

.0 

4 

5 

6 

EW 

8 

SINGLES 
CHILDREN ROBERT MILES DECONSTRUCTION 

RETURN OF THE MACK MARK MORRISON WARNER 

THEY DON'T CARE ABOUT US MICHAEL JACKSON EPIC 

CALIFORNIA LOVE 2PAC FEATURING DR. DRE 

ISLAND 

THE GRINGOS JUST D MED THORLEIFS TELEGRAM 

LEMON TREE FOOLS GARDEN INTERCORD 

FIRESTARTER PRODIGY XL RECORDINGS 

FASTLOVE GEORGE MICHAEL VIRGIN 

TAKE A RIDE ROB'N'RAZ FEATURING D -FLEX 

TELEGRAM 

BEFORE PET SHOP BOYS PARLOPHONE 

ALBUMS 
ORUP FLICKOR FORR & NU -1986 -1996 METRONOME 

PETER LEMARC LEMARCOLOGI1986 -1996 MNw 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

ALANIS MORISSETTE JAGGED LITTLE PILL WARNER 

CELINE DION FALLING INTO YOU COLUMBIA 

KENT VERKLIGEN RCA 

TAKE THAT GREATEST HITS RCA 

TINA TURNER WILDEST DREAMS PARLOPHONE 

PETER LEMARC LEMARXISM 1986 -1996 MNW 

MARK KNOPFLER GOLDEN HEART MERCURY 

POF FUGAL (Portugal /AFP) 

THIS 
Wm( 

1 

2 

3 

4 
5 

6 

7 

8 

9 

10 

11ST 
( D]( 

1 

4 

6 

EW 

3 

I 1W 

7 

I EW 

ALBUMS 
VANGELIS PORTRAITS POLYDOR 

DELFINS 0 CAMINHO DA FELICIDADE ARIOLA 

MAMONAS ASSASSINAS MAMONAS ASSASSINAS 

EMI /GLOBO 

TAKE THAT GREATEST HITS RCA 

CRANBERRIES TO THE FAITHFUL DEPARTED 

ISLAND 

ENRIQUE IGLESIAS ENRIQUE IGLESIAS STRAUSS 

TINA TURNER WILDEST DREAMS PARLOPHONE 

RICHARD CLAYDERMAN LE MEILLEUR DE ... 
EMI /GLOBO 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

LUIS REPRESAS CUMPLICIDADES EMI 

NEW ZEALAND (RIANZ) 

THIS LAST 
WER( Yvm( 

1 1 

2 

SINGLES 
CALIFORNIA LOVE 2PAC FEATURING DR. DRE ISLAND 

3 

4 

5 

6 

7 

8 

9 

10 
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2 

3 

4 
5 

6 

7 

8 
9 
10 

3 

NEW 

8 
4 
7 

NEW 
6 
9 

1 

2 

5 

3 

7 

4 

6 

NEW 
8 
9 

IN 1.111 rvLiunnm 
GET DOWN ON IT PETER ANDRE WITH P.T.P FESTIVAL 

1,2,3,4 (SUMPIN NEW) COOLIO FESTIVAL 

WHO DO U LOVE DEBORAH COX BMG 

TAKE A LOOK J'SON POLYGRAM 

ALWAYS BE MY BABY MARIAH CAREY SONY 

SALVATION CRANBERRIES ISLAND 

MYSTERIOUS GIRL PETER ANDRE FESTIVAL 

IRONIC/YOU OUGHTA KNOW LIVE ALANIS MORISSETTE 

WARNER 

ALBUMS 
ALANIS MORISSETTE JAGGED LITTLE PILL WARNER 

ENZSO ENZSO sow 
PETER ANDRE NATURAL FESTIVAL 

RAGE AGAINST THE MACHINE EVIL EMPIRE sow 
PRESIDENTS OF THE UNITED STATES OF AMERI- 
CA THE PRESIDENTS OF THE UNITED STATES OF 

AMERICA SONY 

STONE TEMPLE PILOTS TINY MUSIC ... SONGS 

FROM THE VATICAN GIFT SHOP WARNER 

OASIS (WHAT'S THE STORY) MORNING GLORY? 

SONY 

ENIGMA ENIGMA I & II VIRGIN 

CELINE DION FALLING INTO YOU SONY 

SOUNDTRACK MORTAL KOMBAT LONDON 

SWITZERLAND (Media Control Switzerland) 

THIS LAST 
WED( Wm( 

1 1 

SINGLES 
CHILDREN ROBERT MILES POLYGRAM 

X FILES DJ DADO LTA 

3 

4 

5 

6 

7 

8 

9 

10 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

v 
3 

2 

6 

5 

8 

NEW 

10 

NEW 

1 

2 

3 

4 

5 

6 
NEW 

NEW 

7 

8 

THEY DON'T CARE ABOUT US MICHAEL JACKSON 

SONY 

I'LL NEVER BREAK YOUR HEART BACKSTREET 

BOYS ZOMBNJIVE 

MACARENA LOS DEL RIO BMG 

LEMON TREE FOOL'S GARDEN INTERCORD 

WE'VE GOT IT GOIN' ON BACKSTREET BOYS 

ZOMBNJIVE 

PIU' BELLA COSA EROS RAMAZZOTTI BMG 

ANYTHING 3T SONY 

FUNKY TIC TAC TOE BMG 

ALBUMS 
CELINE DION FALLING INTO YOU SONY 

TINA TURNER WILDEST DREAMS EMI 

TAKE THAT GREATEST HITS BMG 

FOO125 GARDEN DISH OF THE DAY EMI 

RAGE AGAINST THE MACHINE EVIL EMPIRE SONY 

MARK KNOPFLER GOLDEN HEART POLYGRAM 

TIC TAC TOE TIC TAC TOE BMG 

STILLER HAS MOUDI sound SERVICE 

VANGELIS PORTRAITS POLYGRAM 

SENS UNIK TRIBULATIONS SOUND SERVICE 

FINLAND (Seura /IFPI Finland) 

INS LAST 
WED( WED( 

1 1 

SINGLES 
FIRESTARTER PRODIGY XL RECORDINGS 

2 

3 

4 
5 

6 

7 

8 

9 

10 

2 

3 

5 

6 

4 

NEW 

NEW 

NEW 

NEW 

1 1 

2 2 

3 3 

4 4 

5 5 

6 NEW 

7 7 

8 10 

9 8 

10 NEW 

CHILDREN KUBLKI MILLS DECONSTRUCTION 

X FILES DJ DADO FLEX/EMI 

KAUNIS PETO XL5 zoo 

HAJONNUT EP APULANTA LEVY 

THE X FILES THEME MARK SNOW WEA 

DRILL INSTRUCTOR CAPTAIN JACK COLOGNE DANCE 

LABE JEMI 

FASTLOVE GEORGE MICHAEL VIRGIN 

COME AND GET IT TWO BLUE BUBBLE/BLUEBIRD 

ELECTRIC LEILA K. MEGA/REEL ART 

ALBUMS 
J. KARJALAINEN ELECTRIC SAUNA POKO 

LENINGRAD COWBOYS GO SPACE MEGAMANIA 

TINA TURNER WILDEST DREAMS PARLOPHONE 

BAD RELIGION THE GRAY RACE DRAGNET/SONY 

RAGE AGAINST THE MACHINE EVIL EMPIRE EPIC 

JARI SILLANPAA JARI SILLANPAA MTV- MUSIIKKI 

SUURLAHETTILAAT KOKOELMALEVY REEL ART 

ADIEMUS SONGS OF SANCTUARY VIRGIN 

SCOOTER OUR HAPPY HARDCORE CLUB TOOLS/K -TEL 

ALANIS MORISSETTE JAGGED LITTLE PILL 
M AVF RIC K/WFA 

HONG KONG (IFPI Hong Kong Group) 

THIS LAST 
Wm(wm( ALBUMS 

1 NEW 

2 1 

3 NEW 

4 5 

5 6 

6 NEW 

7 NEW 

8 7 

9 3 

10 2 

JACKY CHEUNG LOVE & SYMPHONY POLYGRAM 

NORMAN TAM NORMAN 25 BMG 

ERIC MOO FOUND YOU IN THE WIND EMI 

CHEUNG CHI LAM SUPER HERO -SUPER BEST 

SONY 

LEON LAI WHY CAN'T YOU BE MY FUTURE? POLYGRAM 

PRISCILLA CHAN PRISCILLA CHAN IN CONCERT 

1996 POLYGRAM 

NAT CHAN HONG KONG NAT STAR POLYGRAM 

VARIOUS ARTISTS 12 CONSTELLATION. 12 HITS 

VOL. 1 ROCK 

SOUNDTRACK YOUNG & DANGEROUS (II) BMG 

JEFF CHENG DEEPLY IN LOVE EMI 
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MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

BRAZIL: Percussionist, songwriter, and singer Carlinhos Brown is virtually a national institution. 
Constantly featured in style and music magazines, the 30- year -old musician from Candeal in Sal- 
vador, the capital of the state of Bahia, has written a staggering 26 No. 1 hits for various artists 
and has collaborated with performers ranging from international jazz greats, such as Lee Rite - 
nour, Bill Laswell, and Wayne Shorter, to Brazilian thrash -metal warriors Sepultura. Steeped 
in the musical and cultural traditions of the Afro- Brazilian religion Caadanzblé, he is one of the most 
creative artists of his generation. He has initiated several collective projects, most notably Tim - 
balada, a 120 -piece percussion group. Now, somewhat belatedly, Brown releases his first solo 
album, "ALFAGAMABETIZADO" (EMI Brazil), on Friday (17). Produced by Wally Badarou, 
the composer /arranger from Benin, it is an exotic cocktail of sounds, singing, rap, and rhythm, 
powered as ever by a percussive tour de force. Huge brass fanfares explode like fireworks light- 
ing up the carnival sky during "Seo Zé "; a muted trumpet links arms with twinkling vibes and a 
haunting female voice to create a mysterious funk -noir effect on "Complicidade De Armario"; and 
high life meets heavy rock guitar on "Pandeiro -Deiro," a swift -moving Portuguese -language rap 
with an amazing arsenal of drums, shakers, and cow bells chattering away beneath. "Brazil is a 
country that has been able to absorb funk music, soul music, Central African music, Arabic music, 
and Latin music," Brown explains. "It synthesizes Africa and Hollywood. And I have the plea- 
sure to blend all these musics into one." Featuring contributions from a host of celebrity per- 
formers, including Caetano Veloso, Gal Costa, and Gilberto Gil, "ALFAGAMABETIZADO" 
could be the album to establish Brown as a major name on the international stage. It is slated for 
release in France on the Delabel label to coincide with a May 28 showcase performance at La 
Cigale in Paris before being released in the U.K. on Virgin June 17. DAVID SINCLAIR 

UKRAINE: Radio Lux, a new FM station based in Lvov, is scaling improbable 
heights of popularity, with listening figures reported at almost 1 million 
daily. The station was established last year by the faculty of journalism at 
Lvov State University with the support of the Dutch Ministry of Foreign 
Affairs and practical assistance from Dutch consulting firm Radio Advies 
Holland. Lvov is the second most important cultural center in the Ukraine, 
after Kiev, and the impact of national traditions and culture, partly influ- 
enced by Poland, are felt more strongly in this area than in the rest of the 
republic. VADIM YURCHENKOV 

AUSTRALIA: Bassist /songwriter Phil Kakulas describes the music of his group the Black Eyed 
Susans as "a cross between a David Lynch and John Waters movie " -in other words, a mix- 
ture of the foreboding, the unexpected, and the comically bizarre. "When I write songs, I have 
a movie running through my head, and I see my characters in a landscape," he explains. Among 
the characters roaming through the band's album, "Mouth To Mouth" (Mushroom Distribution 
Services), are a phone -sex worker, suicidal friends, an adolescent lamenting the loss of inno- 
cence, and a drunken musician finding himself on a bus in a strange part of town, dazedly ask- 
ing the passengers, "Is this night or day ?" It comes as no surprise to discover that Kakulas is a 
Leonard Cohen fan, so much so that on an earlier album, he wrote a tribute to the Canadian 
bard called "You're My Flow" Formed in Perth before moving to Melbourne, the Black Eyed 
Susans began with a fluid lineup. Twenty players from such acts as Nick Cave & the Bad Seeds, 
Triffids, Jackson Code, and Martha's Vineyard passed through its ranks over a period of six 
years. However, a series of defections just before the recording of the current album forced 
Kakulas and singer Rob Snarski to form a new and more stable lineup. The brooding atmos- 
phere of "Mouth To Mouth" combines a newfound focus with visceral urgency. "When in doubt, 
go for the physical," Kakulas jokes, sheepishly admitting that potential titles for the album 
included "Carnal Knowledge" and "An Introduction To Biology." Having enjoyed a lengthy stay 
on the alternative charts here, "Mouth To Mouth" came to the attention of Rick Rubin and Troy 
Hansborough of American Records. They signed the band for the U.S., and the album will be 
issued there this summer. CHRISTIE ELIEZER 

IRELAND: The 14 -track compilation "Celtic Woman" (Celtic Woman Records) is a joint venture 
bringing together seven singers from seven labels: Loreena McKennitt (Quinlan Road), Rita 

Connolly (Tara), Aine Furey (Nora), Marian Bradfield 
(Tandem), Maighread Ni Dhomhnaill (Gael- Linn), 
Melanie O'Reilly (Cross Border Media), and Fiona Joyce 
(River Valley). All the artists are Irish, with the exception 
of McKennitt, who, although a native of Canada, has a home 
in the lunar -like landscape of the Burren in County Clare. 
Her Celtic roots and intelligent interest in the music's inter- 
national connections with other cultures are reflected by 
her performances of "Anachie Gordon" and "Huron 'Beltane' 
Fire Dance." Furey belongs to one of Ireland's leading musi- 
cal families, the Fureys, who are descended from the trav- 

eling people. She and her brother Martin are members of a band called Bohinta, and Aine per- 
forms two of Martin's songs on "Celtic Woman ": "Hand In Hand" and "Wishes," the latter a 
tribute to Edith Piaf. Dubliner O'Reilly, now living in Scotland, made a strong impression at the 
Cork Jazz Festival with her unusual blend of jazz and Celtic music. On "This Place" and `Annie 
Moore," which are from her debut album, "The Sea Kingdom," she is accompanied by such musi- 
cians as fiddler Eileen Ivers (of "Riverdance" fame), the Edinburgh String Quartet, and gui- 
tarist Larry Coryell. KEN STEWART 
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RUSS TITELMAN 
35TH ANNIVERSARY 

Issue Date: June 15 

Ad Close: May 21 

What began as a mom and 
pop (rather husband and 
wife) store has evolved over 
the past 25 years into the 
J &R success story, domi- 
nating an entire Manhattan 
block. Billboard's June 15 

issue celebrates the history, 
growth, and innovation of 
this retail outlet. Coverage 
will explore J &R's mail 
operation, Computer 
Superstore and music 
inventory, including their 
genre specialty stores. In 

addition, J &R business 
associates pay tribute and 
recount experiences with 
this very popular retailer. 

Contact: 

212 -536 -5017 

Issue Date: June 22 

Ad Close: May 28 

Continuing its celebration of 
the industry's most talented 
producers, Billboard's June 
22 issdE spotlights the 
tremendous musical accom- 
plishments of Reprise 
senior VP of A &R /staff 
producer Russ Titelman. 
Coverage wi l inc ude an 

exclusive interview with edi- 
tor in chef Timothy White 
on all aspects cf pis career, 
a recap of all his work albeit 
writing /producing ;playing 
with sucn artists as Steve 
Winwood, Eric Clapton, 
Ricki Lee Jones and a 

complete discography. 

Contact: 

ITALY 

Issue Date: June 22 

Ad Close: May 28 

Billboard's June 22 issue 
spotlights Italy's creative 
edge, analyzing the A &R 
and marketing policies of 
the major and key Indies in 

Italy. In addition, the 
spotlight will provide a 

state of the market 
address, examining the 
social and economic 
changes taking place 
within the country. 
Coverage will also include 
a series of capsule reports 
on Italy's new /established 
artists, influential 
producers, and Italian 
radio. 

Pat Rod Jennings 
212- 536 -5136 

Contact: 
Lidia Bonguardo 
39 +(0)362 +54.44.24 

Issue Date: June 29 

Ad Close: June 4 

Billboard's May 18th 
issue commemorates the 
30th anniversary of the 
Beach Boy's ground - 
breaking "Pet Sounds." 
This Spotlight takes an 
in -depth look at their 
fertile 1966 -67 period, 
now the subject of an 
extensive catalog - 
exploitation project by 
Capital Records. 
Coverage will include an 
introductory piece by 
Timothy White, an 
overview on the making 
of the record, and 
Capitol's year -long 
promotion plans. 

Contact: 
Robin Friedman 
213- 525 -2302 
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Place your 
ad today! 
EAST /MIDWEST 
212 -536 -5004 - PH 

212 -536 -5055 - FAX 

KEN PIOTROWSKI 
PAT ROD JENVINGS 
DEBORAH ROBINSON 
KEN KARP 

1 

WEST 

I ANNIVERSARY OF THE 

sITREUX JAZZ FESTIVAL 

Issue Date: June 29 

Ad Close: June 4 

This year marks the 30th 

anniversary of the Montreux 
Jazz festival and Billboard 
kicks off the celebration in its 

June 29 spotlight issue. Our 

tribute wi I include an 

exclusive interview with 
founder and managing 
director cf the festival. 
Switzerland's Claude Nobs. 
He will discuss the festival's 
history as well as plans and 

performers slated for this 

year's 16 -day gala event. 
Billboards Jim Macnie will 

also report on the Jazz box 

sets being released to 

coincide with the anniversary. 

Contact: 
Gene Smith 
212 -536 -5001 

REGGAE SPOTLIGHT 

Issue Date: July 6 

Ad Close: June 11 

Billboard's July 6th issue 
ce'eibrates reggae music. 
Billboard correspondent 
Elena Oumano reports on 

the iew singing trend preva- 
lent in the genre by examin- 
ing :he return of Rastafarian 
themes, the ever -growing 
popularity of Bob Marley's 
mu=_ic and the DJ's who are 
now unveiling singing voices. 
Also to be included is coverage 

of the annual music 
fest vals - Sunsplash, 
Simfest, Sting. etc. and the 

expanding intersection of 
hip -hop and reggae. 

Contact: 
Ballford Henry 
809- 923 -6440 
Ken Piotrowski 
21 2- 536 -5223 

LATIN MUSIC 
BUYER'S GUIDE 

Publication Date: 
August 7 

Ad Close: June 17 

In its fifth year. Billboards 
International Latin Music Byer s 

Guide is consulted on a dai y 

basis by thousands of prospective 

buyers when making important 

decisions. The directory consists 

of listings from 18 countries in 20 

categories, including artists 

managers, music publishers. etc. 

The International Latin Music 

Buyer's Guide is distributec to the 

heavyweights within and around 

the Latin music community. includ- 

ing record labels retailers, whole- 

salers /distributors, manage-s . 

agents and promoters. 

Contact: 
Los Angeles: Dan Dodd 
213 -525 -2299 
Spain /Europe: Christine Chinetti 

44- 171- 323 -6686 

213- 525 -2307 - PH 

213 -525 -2394/5 - FAX 

JODIE FRANCISCO 

LEZLE STEIN 

ROBIN FRIEDMAN 

SOUTHEAST 
615- 321 -4294 - PH 

615- 320 -0454 - FAX 

LEE ANN PHOTOGLO 

FLORIDA /LATIN AMERICA 
305 -441 -7976 - PH 

305 -441 -7689- FAX 

ANGELA RODRIGUEZ 

ASIA PACIFIC /AUSTRALIA 
613 -9824 -8260 - PH 

613 -9824 -8263 - FAX 

AMANDA GUEST 

LONDO 
44 -171- 323 -6686 - PH 

44- 171- 323 -2314 - FAX 

CHRISTINE CHIiNETTI 

CATHERINE FLINTOFF 

FRANCE 

331 -4549 -2933 - PH 

331 -4222 -0366 - FAX 

FRANCOIS MILLET 

MEXICO/ 
WEST COAST LATIN 
213 -525 -2307 
DAISY DUCRET 

JAPAN 
81 -44- 433 -4067 PH /FAX 

TOKUIRO AKIYAMA 
213 -650 -3171 - PH 

213 -650 -3172 - FAX 

AKI KANEKO 

ITALY 
39 +00)362+ 54.44.24 - PH 

39 +00)362 +54.44.35 - FAX 

LDIA BONGUARDO 

www.americanradiohistory.com

www.americanradiohistory.com


Canada 

WEA's Spirit Of The West Follows Orchestral Route 
BY LARRY LEBLANC 

TORONTO -When Spirit Of The West 
was asked to perform and record with 
the 81- member Vancouver Symphony 
Orchestra last year, the five -piece 
Celtic- styled rock band hesitated 
because it had been preparing to 
record an album for Warner Music 
Canada's WEA label. 

"We thought [recording with the 
VSO] was a once -in -a- lifetime chance," 
says Spirit Of The West's founding 
member Geoffrey Kelly, who plays 
flute, tin whistle, and bodhran. "It 
became the biggest musical challenge 
any of us has ever been involved with." 

The band completed its studio album 
"Two- Headed" while creating original 
material that it recorded with the VSO 
at the Orpheum Theatre in Vancouver 
May 12 -13, 1995. The resulting album, 
"Open Heart Symphony," is being 
issued in Canada May 21 by WEA. 
"Two- Headed," issued by Warner 
Music Canada on June 20, 1995, is 
being released June 4 in the U.S. on 
Discovery Records. At press time, 
there were no plans to release "Open 
Heart Symphony" outside Canada. 

Initially, the band's songwriters, 
Kelly and guitarist /singer John Mann, 
figured they would continue writing 
material for "Two- Headed" and per- 
form older, familiar songs for the VSO 
dates. However, after listening to a 
number of band- with- symphony al- 
bums, the two decided to compose orig- 
inal material for the VSO shows. 

"We wanted to have a true musical 
fusion and make [the performances] as 
seamless as possible," says Kelly. 

According to Kelly, the pivotal 
moment in the VSO project came with 
the hiring of arranger /conductor 

George Blondheim, who has handled 
symphonic projects for Canadians Tom 
Cochrane and Red Rider, Jann Arden, 
Ian Tyson, and Michelle Wright. 

"George became the sixth member 
of the band," says Kelly. "His advice 
was very important. When we told him 
we wanted to do only original songs, he 
was delighted." 

While Kelly and Mann wrote songs 
for "Two- Headed" and the VSO dates, 
they instinctively knew which ones 
were going into which project. "The 
simpler songs suited the VSO," says 
Kelly. "We tried 'Williamson's Garage' 
for `Two- Headed,' but it was so lack- 
luster we gave it up. We thought ̀ Never 
Had It In Me' [from `Two- Headed'] 
could be a symphony song, but we had 
enough slow songs." 

The VSO compositions took time to 
fully develop. First, Mann and Kelly 
recorded the songs with acoustic gui- 
tars and flute in order for Blondheim 
to sketch out initial arrangements. The 
band then prepared a five -piece ar- 
rangement of each song so Blondheim 
could hear more polished versions. 

While recording "Two- Headed" at 
Mushroom Studios in Vancouver, the 
band worked out arrangements for the 
upcoming VSO performances with 
Blondheim. "We'd go into the [studio's] 
lounge, and George would plunk out 
things on a portable keyboard," says 
Kelly. "He made suggestions about 
keys and tempos. We didn't know, tern - 
powise, what was pushing the envelope 
with an orchestra or what they were 
capable of." 

To prepare for VSO shows, Spirit Of 
The West performed with the 65 -mem- 
ber Edmonton Symphony Orchestra in 
Edmonton, Alberta, on May 7, 1995. A 
trendsetter among symphony orches- 

SPIRIT OF THE WEST 

tras after recording with Procol 
Harum in 1971, the Edmonton Sym- 
phony has worked with such pop stars 
as Anne Murray, Roberta Flack, Tom 
Jones, and Wright. "Procol Harum 
Live In Concert With The Edmonton 
Symphony Orchestra" reached No. 5 
on The Billboard 200 in 1972. 

The band prepared for its Edmon- 
ton debut with four days of rehearsals 
so Blondheim could correct problems 
with his charts. "We never heard what 
George had done [with arrangements] 
until that first rehearsal in Edmonton," 
says Kelly. 

According to Kelly, the Edmonton 
date, which Blondheim conducted, was 
exhilarating. "It the most moving 
moment we've had as a group for 
years," he says. "Corning off stage, we 
were pretty much in tears. The per- 
formance had gone so well, and the 
audience's response was incredible." 

Used to working in a club atmos- 
phere with loose arrangements, the 
band members found working with a 
large orchestra a bit restrictive. 
"Everything's worked out to the let- 
ter," says Kelly. "[Song] structure 
begins and ends as the charts do, but 
within the confines of that structure, 
there's plenty of dynamic up and 
down." 

After the Edmonton show, the group 
felt confident about the VSO dates. 
However, the Orpheum dates had their 
own pressures. Vancouver is home turf, 
and parents and friends would be 
attending the shows, along with 2,000 
people each night. Additionally, the 
VSO concerts, conducted by Clyde 
Mitchell and produced by Cliff Jones, 
were being recorded by engineers 
Greg Reely and Don Harder and film- 
ed by Canadian TV arts network 
Bravo. (Bravo will air the one -hour doc- 
umentary "Open Heart Symphony" 
June 8.) 

After a May 10, 1995, sound check 
with the VSO, followed by rehearsals 
the following day, the band members 
felt prepared for the performances. 

"Most of the recorded versions [of 
the songs] came from the first night," 
says Kelly. "We played with more con- 
trol the second night, but some of [the 
performances] lacked zap. The first 
single, Williamson's Garage,' is one of 
the earliest songs in the [first] show, 
and you can really feel that we're so 
into it." The single was serviced to 
Canadian radio May 9 of this year. 

At Blondheim's suggestion, the band 
decided in Edmonton to intersperse 
the set with six of its more popular 
songs, including "Political," "And If 
Venice Is Sinking," and "Home For A 
Rest." 

"If we wanted the audience to listen 
to the new material, it was important 
to perform some of [the band's] well - 
known songs," says Blondheim. 

With only nine new songs, the band 
was short of material for "Open Heart 
Symphony" but rejected using the six 
older tunes recorded with the VSO. 
"The old songs stood out like sore 
thumbs against the new batch of 
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songs," says Kelly. Instead, it record- 
ed two additional songs at Mushroom 
Studios: "Christmas Eve," a tradition- 
al reel, and Kelly /Mann original "Let 
The Ass Bray." On these recordings, 
the band utilized a string quartet from 
the VSO, Blondheim on piano, and 
Mitchell on French horn. 

Kelly admits to an immense let- 
down in the weeks following the VSO 
shows. "It was hard to play in clubs 
after the VSO shows, but we had to 
promote `Two- Headed,' " he says. "Two 
weeks later, we were playing clubs 
again." 

Spirit Of The West -Kelly, Mann, 
Vince Dietrich (drummer), Linda 
McRae (bass, guitar, accordion), and 
Hugh McMillan (bass, mandolin) - 
has been a respected Canadian main- 
stay since the release of its self -titled 
debut album on the band's Triniti 
label in 1984. It was followed by the 
albums "Tripping Up The Stairs" 
(1986), "Labour Day" (1988), and the 
compilation "Old Material" (1990) for 
Stony Plain Records of Edmonton. 

Signed to Warner Bros. Canada in 
1989, the band has since issued "Save 
This House" (1990), "Go Figure" 
(1991), and "Faithlift" (1993), which, 
according to Steve Waxman, press 
and publicity manager of Warner 
Music Canada, have each gone gold in 
Canada (50,000 units). "Two- Headed," 
which peaked at No. 22 on The Rec- 
ord's retail album chart July 10, 1995, 
has sold 40,000 units in Canada, 
according to Waxman. 

Spirit Of The West's U.S. releases 
have been sporadic and on a succes- 
sion of labels. "Tripping Up The 
Stairs" was licensed by Rounder 
Records in 1986, "Labour Day" was 
licensed by Flying Fish in 1988 (both 
albums are now exported to the U.S. 
by Stony Plain), and "Faithlift" was 
issued on Elektra in 1993. 

With "Two- Headed" being released 
by Discovery, Spirit Of The West 
expects to do more U.S. work this 
year. "At the end of the month, we'll be 
performing a couple of shows in Seat- 
tle followed by New York, Detroit, 
Buffalo [N.Y.], Rochester [N.Y.], 
Cleveland, Toledo [Ohio], and Chica- 
go; I don't know all the dates yet," 
says Kelly. 

To set up "Open Heart Symphony" 
in Canada, Warner Music Canada has 
serviced an interview CD and a photo 
album booklet to selected Canadian 
media, retailers, and radio program- 
mers. The group went on a national 
promotion tour, primarily for retail- 
ers, during the last week of April. A 
video for "Williamson's Garage" will 
be issued Tuesday (14). 

"We're treating this album differ- 
ently than a pop release," says Candy 
Higgins, marketing manager of 
domestic repertoire for Warner Music 
Canada. "We're servicing it to both 
pop and classical media and focusing 
on smaller classical retail stores, 
places which sell a lot of Loreena 
McKennitt product." 

There will be a hometown perfor- 
mance launch of "Open Heart Sym- 
phony" with the VSO May 22 at the 
Orpheum. Further symphony dates 
are scheduled for Spirit Of The West 
with the Edmonton Symphony 
Orchestra in October and the Win- 
nipeg Symphony Orchestra in Novem- 
ber. 
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ASIAN BREAKTHROUGH 
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11) An 
Asian Audience Tiring 
D# Sencharin 
y Geoff Burpee 

Nhen Jacky Cheung's "Kiss And Goodbye" sold 3 
million copies in the last nine months of 1993, 
PolyGram's Alex Chan, then marketing manager 

yr southeast Asia, described the feat as "kind of a mira- 
le. 

Chan wasn't denigrating his marketing abilities, just 
ddressing some home truths about marketing music in 
is hometown. Historically, Hong Kong labels have 
umped domestic repertoire into the market as fast as 
ossible, throwing release after release at listeners to see 
that sticks. Even established artists are kept to the rigors 
f this schedule. (Cheung's work is only now slowing 
own; last year alone, the singer put out four albums - 
(vo in Mandarin, two in Cantonese.) 
The successes from this strategy, while arguably no 

-wer in number than in developed markets, had never 

before produced a hit of the magnitude of "Kiss And 
Goodbye." In less than a year, Cheung's achievement cat- 
apulted the crooner out of mere Hong Kong idol status 
and into the realm of a bona fide international Asian star. 

WORLDLY GOODS 
With Jacky Cheung currently on a world tour that has 

included performances in Asia, Australia and North 
America, "Kiss And Goodbye" remains an industry mile- 
stone. PolyGram estimates that sales since 1993 have sur- 
passed the 4- million mark. Cheung has yet to quite top 
that effort, but he is still the highest -selling Hong Kong 
artist ever. His popularity base remains solid in markets 
outside his home territory, and he has successfully man- 
aged to broaden, maintain and build on that success on a 

Continued on page AP Q 3 

THE ASIAN TRAIL 

MIDEM Asia: 

The Second 
Time Around 
Hong Kong Hosts The 

Confab's Satisfied Alumni 

And Eager Newcomers 
HONG KONG -Flush with last year's 
success, M1DEM Asia moves into 
its sophomore year very much a 
fixture on the Asian music- indus- 
try calendar. 

"The success of MIDEM Asia is 
a huge indication of how impor- 
tant music is to this region," says 
Xavier Roy, chief executive of the 
Reed -MIDEM Organization. Roy 
arrived in Hong Kong last month 
to oversee the build -up to the 
event, which takes place May 13 
to 16. "And from what we can 
see," he adds, "music here is now 
more important than ever." 

Last year, the first MIDEM Asia 
succeeded in its ambitious bid to 
draw the music industry from 
Asia and beyond to Hong Kong 
for a week of conferences, artist 
showcases and discussions of 

Continued on page APQ 3 Xavier Roy, Reed -MIDEM Organization 

PACIFIC TREND WATCH 

Global Music -Video 
1iroadcasters Act Locally 
i)ffered More Satellite Choices, TV Audiences 
Remain Loyal To Domestic Repertoire 
By Geoff Burpee 

Satellite music television got its start in Asia five years 
ago with the launch of STAR TV. Minutes after launch- 
ing into the night sky in the spring of 1991, AsiaSat 1 

;oared into orbit, poised to disseminate programming to an 
nisuspecting Asian public snug in their beds below. 

One element of the five- channel launch package was a 
sew MTV Asia service. Few worried about the impact of 
gale English- language American re -runs on the entertain- 

C H 

the news on Hong Kong's TVB Pearl. If Hong Kong audi- 
ences need reminding that music videos are more business 
than art, they should tune in to this segment: The advertis- 
er buys two -minutes worth of airtime; if the video is longer 

than 120 sec- 
onds, the pro- 
gram simply 
segues to black 
and the next 
cognac ad. 

The music - 
television mar- 
ket is now very 
crowded, com- 
plex and in- 
creasingly dom- 
inated by inter- 

national players. Yet, conversely, it is also more about pin- 
pointing local needs than converting the masses with inter- 
national repertoire. 

Local music markets, long protected against such intimate 
infiltration by all but the most universal Western stars, five 
years ago braced for an impact that has not come. The 

Continued on page APQ -9 
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ment channel, or 24 -hour access to 
bowling or professional wrestling. However, M.1 V's arrival 
into the region raised concerns that imported music videos 
would lay siege to Asian music, Asian tastes, Asian culture. 

Of course, that's not what has happened. Five years later, 
every major television station in Asia now devotes at least 
some airtime to music videos. This ranges from a 24 -hour 
youth -niche experience to a two- minute video slot before 

MUSIC TELEVISION" 
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MIDEM ASIA 

U.S. Representatives 
Strengthen Ties And Look 
For New Ones 
By Richard Henderson 

LOS ANGELES -As a crossroads of high finance and culture für the 
Asian market, Hong Kong was the site of choice to inaugurate 
MIDEM Asia in 1995, and the benefits to be had by attending 
were numerous and diverse, to hear it described by the U.S. com- 
panies who participated in the first convention. 

Stephen Levy, president of dance -music indie Moonshine 
Records, attended along with his partner, John Levy. "We got our 

4 heads around what was happening in the Southeast Asian terri- 
tory," Levy says. "We had some interest, we saw who the players 
were in the region, and now we're talking to a few people. We're 
looking at potentially working with some people in the territory- 
which is a very foreign territory for us, unlike Europe -and we 
don't want to make any moves too fast, because this is a big mar- 
ket where dance music is definitely happening, especially Euro- 
pop, song -oriented dance music." 

Representing the kings of the U.S. reissue market, Peter 
Pasternak, senior director of international sales and marketing for 
Rhino Records attended along with Bob Emmer, senior VP of 

Rhino Records' Peter Pasternak (left) and Rykodisc's Arthur Mann. 

lel imports between the retailers and the labels." Sigworth was 
impressed by the state of music videos in Asia. "Channel V was just 
amazing," he says. "The focus is more on indigenous acts, with a 
minimal amount of American and English videos in rotation. 
Everything they projected was very cool." 

A fellow veteran of both the Asian diaspora and MIDEM in 
Cannes, Rene Klaassen of Caroline Distribution spent a week in 
Tokyo prior to the first MIDEM Asia. He saw the premier meet 
as a "testing of the waters" and expects that contacts made last 

"My main goal is to find D1STR113VT1NG PARTNERS in HONG 
KONG, SINGAPORE, INDONESIA and TAIWAN. I imagine the 
competition to be ENORMOVS at the second MIDEM. The first 

spurred a lot of PEOPLE TO SIGN VP for the second one." 
-Rene Klaassen, Caroline Distribution 

business aflàits. Pasternak, who has been a regular at MIDEM in 
Cannes since 1974, judged the event "a good first go" and adds, 
"It was long overdue and well- attended; everybody had the right 
attitude. "We came away with more information, with alternative 
ideas and alternate game plans. It's much shorter -term, only 
three days, so your schedule's really crammed. I'm definitely 
going again this year. I can incorporate it with a swing through 
the region anyway, with stopoff points in Australia, Korea, Japan 
and probably Taiwan. 

PEER PRESSURE 

"Some of the territories have suringent copyright protection, 
and when professionals from the music business all go to an event 
like this -go to the region en masse -I think that accelerates the 
process," Pasternak continues. "The powers- that -be in those ter- 
ritories see that there's a lot of money in this. If piracy isn't taken 
care of, they're losing tax revenues. Unfortunately, the most 
lucrative market, China, is still as bad as it ever was for bootleg- 
ging -and not just with audio, but with computer programs, 
GameBoy, you name it." 

Rock culture, Asian -style, captured the attention of Sig 
Sigworth, VP of international marketing and production for 
I.R.S. Records, who enjoyed the numerous showcases for talent 
staged last year in and around Hong Kong. "I went to get a feel 
for that market," he says. "The discussions were really good, and 
some got quite heated, such as those regarding the issue of paral- 

year will lead to serious follow -up in '96. "My main goal is to find 
distributing partners in Hong Kong, Singapore, Indonesia and 
Taiwan," Klaassen says. "A distributor has easier access into new 
regions than a label has, and can do more for a label than the 
label can do for itself, coping with the problems of supply and 
returns. I imagine the competition to be enormous at the second 
MIDEM. The first spurred a lot of people to sign up for the sec- 
ond one." 

Arthur Mann, executive VP and founding partner of Rykodisc, 
who oversees non -European international sales and marketing, 
business affairs and worldwide music publishing, has been attend- 
ing MIDEM in France for 15 years. "I pretty much knew what the 
routine would be like for the new one in Hong Kong," Mann says. 
"I thought that the territories were fairly well -represented. The 
real players on the international scene -whether it be someone 
on the level of Seymour Stein or the independent companies who 

Continued on page APL --I 

CREDITS 

Billboard's Asia Pacific Quarterly was written by Far East Bureau 
Chief Geoff Burpee in I long Kong with reporting and contri- 
butions from Corbert Wall in Taiwan, Alexandra Nuvich in 
Malaysia, Philip Cheah in Singapore, Marc Gorospe in the 
Philippines, and Fred Varcoe in South Korea. 

MIDEM ASIA IN HONG KONG 
Continued from page APQ-1 

issues affecting the region. 
Roy recalls how concerns about the maiden event were 

swept aside from "the very first moment of the very first day," 
of the conference. The fact that many attendees -including 
the Asian ones -had never met or even spoken to each other 
underlined a need for the forum, and it wasn't long before the 
gathering proved Roy's contention that "if you bring them 
together, they will talk." Greetings, business cards and busi- 
ness talk were flying "without any hesitation," Roy says. 

This year, stronger than expected interest from exhibitors 
in places such as Taiwan, the Philippines and the U.K. sparked 
a 50% jump in exhibition space at the conference, which 
moves to a larger spot within the Hong Kong Exhibition 
Centre. Artists flock in from around the region and beyond to 
showcase their talents at local venues. Meanwhile, Asian com- 
panies join exhibitors from Europe, Japan, America and 
Australia, all vying to increase their presence in the world's 
fastest-growing market. 

Major themes on the MIDEM Asia program include copy- 
right and publishing- including an in -depth look at piracy 
and copyright -in forums organized by the IFPI, as well as 
live music and A &R. In addition, a special territory workshop 
focuses on India, including an "artists from India" showcase. 

Fully 90% of the MIDEM Asia showcases feature Asian tal- 
ent. On hand around town are Chinese singer /songwriters, 
Malaysian rappers, Japanese DJs, world music from Hong 
Kong and Cantonese crooners, plus French, Australian, 
American, U.K. and South African pop artists. 

SPEAKING FROM EXPERIENCE 

Brian Harris, vcho is senior of \\ arner Music, Asia 
Pacific, based in Sydney, Australia, found last year's event 
"interesting and useful" and of benefit in promoting such new 
Warner acts as Dadawa and Carabao from local to regional 
and potentially international status. 

Warner will introduce more Asian acts this year. "The 
region is obviously the fastest developing in the world," 

Continued on page APQ -4 

JACKY CHEUNG 
Continued from page APQ-1 

Alex Chan marketed Cheung. 

pan -Asian level. Echoes of 
his achievement can still 
be seen in the steady evo- 
lution of Cheung's mar- 
keting juggernaut, and 
the industry's perception 
of what is possible for a 
Chinese star. 

"Without Jacky, we 
wouldn't know that 
Hong Kong singers could 
possibly sell so much -in 
Taiwan, Malaysia and 
now outside Asia as well," 
says Chan, now VP of re- 
gional marketing, Poly - 
Gram Far East. "He is 
like a tool we can use to 
introduce Hong Kong 
pop to the world. He 
opens doors for the com- 
pany. Now we can work 
collectively to pave the 
way for others." 

Last year, the Ford Motor Company in Taiwan, shopping for 
the same marketing magic that Bob Seger's "Like A Rock" 
brought Chevy trucks in the States a couple of years ago, backed 
Cheung to record a song for an ad campaign. The result? Apart 

Continued on page APQ 6 
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MIDEM ASIA 

Europeans Set Sites 
On The Far East 
By Nigel Hunter 

LONDON -In the view of European companies planning to attend 
MIDEM Asia this year, the event is shaping up as a bigger and 
better event than last year's inaugural gathering. 

Companies that attended the debut of MIDEM Asia are 
returning in impressive numbers on the strength of their 1995 
results. The conference is seen as particularly valuable for the 
smaller -scale operator, in terms of making contacts and reaping 
rewards. 

Danilo Promotions Germany identifies itself as 
Europe's largest entertainment calendar compa- 
ny, specializing in licensed pop- and rock -star cal- 
endars. It distributes its product on a global scale 
and is "always on the lookout for new talent and 
local stars," says managing director Susan 
Dyevre. "MIDEM Asia '95 was extremely useful, 
as it was our first real effort to make contacts in 
Asia and seek out possibilities for the future. We'd 
had random contacts in the past but had no spe- 
cific Asian strategy." 

Danilo is looking to place more of its product in 
Asian countries during MIDEM Asia '96, in con- 
junction with its export partner, Lightning. It is also seeking to 
license Asian artists for its calendars if the opportunity arises. 

"Piracy is our biggest problem in Asia," admits Dyevre. "The 
[speed] with which your product can be copied and on sale is 
amazing. The only way for us to beat or at least compete with 
pirate products is by price strategy." 

arranging meetings at MIDEM Asia, in contrast with the event's 
30- year -old counterpart in Cannes. 

"Global's involvement in the Asian/Pacific Rim markets is min- 
imal at the moment," says Knight, "but we plan to remedy that 
dramatically at MIDEM Asia in terms of setting up sub- publish- 
ing agreements in all areas. We are not openly seeking Asian 
product for our market, as we believe that is a job for specialists 
in that kind of music." 

GLOBAL MUSIC GROUP 

Knight predicts the 
progress of American and 
European music into Asia 
and the Pacific Rim will be 
slow but aided by the 
growth of music video 
channels in the region. He 
is confident China will not 
impede Hong Kong's activ- 
ides after it takes control of 
the island in 1997, because 
enterprises like MIDEM 
Asia will be its window to 

the Western world. 
Dome Records is a U.K. independent with a publishing sub- 

sidiary, Minaret Music. Managing director Peter Robinson made 
good contacts last year -leading to deals with Bakery Music, 
Thailand, and Form Music, Singapore, among others. "We've 
got six R &B and pop /dance acts," Robinson explains, "and I'm 

"In some territories, THEY'VE NEVER HEARD Of A PVDLISHER 
PROMOTING REPERTOIRE. There is a lot to do in ASIA 

REGARDING COPYRIGHT PROTECTION, and we people from 
the WEST can help by TEACHING those we MEET ADOVT 1T." 

-Teresa Alfonso, Teddysound 

FRENCH SUPPORT 
The Bureau Export de la Musique Française found MIDEM 

Asia very useful last year in terms of making contacts, and French 
participants prepared their trip to Hong Kong carefully in 
advance. 

"The Asian/Pacific Rim markets are our next priority after 
Europe and North America," says Jean -François Michel, manag- 
ing director of the bureau. "We are well aware of the opportuni- 
ties in these fast -developing territories. The Bureau is planning 
a study trip to China for a small group of professionals " 

Michel reveals that 50 French participants, mainly indepen- 
dent record producers, will attend MIDEM Asia, where they will 
be supported by the facilities of the French stand with its team of 
specialist advisers. 

"We notice that American pressure has caused most of these 
markets to introduce copyright regulations," Michel notes. "It's 
obvious that this must be improved, especially in China, which is 
the most difficult market to approach." 

The Global Music Group, a recording and publishing compa- 
ny based in Germany, was represented last year by Peter Knight, 
managing director of its U.K. company. He echoes a common 
sentiment when he applauds the ease of making contacts and 

looking forward to this year's event. The Pacific Rim companies 
want to do business with Europe and the U.S.A. I particularly 
appreciate the opportunity to talk to Japanese firms." 

Jacqueline Lumkeman of Eddy Ouwens Productions in 
Holland says the company will be returning to Hong Kong after 
its positive experience last year. Among the masters they will take 
for deals are a jazz -house act, Two Bass Hits, and dance artist 
D.Lilah. 

"MIDEM Asia is smaller than the French version, and it's eas- 
ier to see people," remarks Lumkeman. "The small Asian com- 
panies are very keen and enthusiastic, but we found the large 
ones rather arrogant." 

Teresa Alfonso of Spain's Teddysound music publishing com- 
pany will be promoting its Spanish and Latin American reper- 
toire again in Hong Kong this year, building on good contacts 
made last year. 

"One problem is explaining we are a publishing firm and not 
a record company," states Alfonso. "In some territories, they've 
never heard of a publisher promoting repertoire. There is a lot 
to do in Asia regarding copyright protection, and we people 
from the West can help by teaching those we meet about it. I find 
the more they know about it, the more they like the idea." 

MIDEM ASIA IN HONG KONG 
Continued from page AP Q 3 

observes Harris. "It's fraught with many problems, not the 
least being piracy, particularly in markets such as China and 
India. However, Warner Music International is totally com- 
mitted to the region, as evidenced by the number of compa- 
nies we have opened up in the past five years. 

In Hong Kong, partnerships with the likes of Commercial 
Radio, HMV retail stores and HK Magazine ensure a strong 
local media presence. Other regional broadcast entities are 
also stepping up their level of involvement, broadcasting 
showcase performances that run the gamut from world -music 
repertoire to Cantopop idols. 

David Loiterton, BMG Music Publishing Asia's regional 
director, says the real value of MIDEM Asia is not necessarily 
found in the conference rooms. "MIDEM is a catalyst for peo- 
ple. Last year was the first time we had a few major companies 
and a lot of independents specifically to think and talk about 
Asia. So you heard opinions about what worked and what 
didn't -and that's valuable." 

Greg Rogers, MCA's senior VP Asia- Pacific, acknowledges 
the informal value of MIDEM week. "There's more conversa- 
tion about business around the bar than at the conferences," 
he says. "And it is always interesting to have a look at the acts 
other labels are showcasing. Basically, MIDEM is useful 
because it is the place where all Asian music gathers to talk." 

Both Taiwan and the Philippines will sponsor a national 
stand for the first time, and U.K. representatives are making 
one of the strongest showings for new exhibitors. Returning to 
MIDEM Asia in a big way are Taiwan's independent Rock 
Records, Japan's Pony Canyon and Hong Kong's Capital 
Artists, Ltd., both well -represented with multiple booths for 
the show's second year. 

Says Mirko Whitfield, MIDEM director of sales & market- 
ing, Asia- Pacific, "For the Europeans and Americans, it's a 
good place to focus on doing business with Asian companies. 
But it is also a forum for Asian companies to do business 
amongst themselves." -G.B. 

U. S. REPRESENTATIVES 
Continued from page APQ 3 

knew how to sell their music internationally -they all attended. 
There wasn't a lot of fluff; it was small, intimate and sophisticated. 
There was a lot of live music, and I understand that there will be 
more this year. 

MEET AND GREET 
"We have a mature relationship in Southeast Asia with Rock 

Records," continues Mann. "They're based in Taiwan with offices 
throughout the area, in Hong Kong, Malaysia, South Korea, 
Thailand. For us, MIDEM Asia gave us the opportunity to have 
meetings with all the managing directors for the territories repre- 
sented by Rock. It also enabled us to meet and conclude a deal 
with a sub -publisher for the region." 

Mann also takes the time to immerse himself in the Asian music 
environment. "I like to check out retail in Hong Kong, and I like 
to see who is doing business in each of the territories," he says. 
"You can read in the trades what's happening in Indonesia, but 
there's nothing better than meeting people from Indonesia and 
getting a sense of what's going on there. Or I may run into Bob 
Kaufman from Tower Records, who's responsible for the Tower 
stores outside Japan on the Pacific Rim, and get the scoop from 
him in terms of what might be happening in Indonesia. 

"Southeast Asia is a great example of opportunities that exist for 
companies like ours to get their catalogs into the marketplace. For 
example, we're a company without a traditional Western reper- 
toire. We're a leader in contemporary world music, and our cata- 
log is very well- suited for this part of the world. Why can't one of 
our artists attain superstar status in Singapore? It's a much more 
level playing field in that part of the world, without the domi- 
nance of the major labels like in the U.S." 
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MIDEM ASIA 

Japanese Companies 
Stand Out From The Crowd 
By Steve McClure 

TOKYO -Even though the burgeoning 
Asian music market is right on Japan's 
doorstep, Japanese music companies real- 
ize there's no room for complacency as the 
international music business focuses on 
the region. 

Take Amuse Inc., for example. In order 
to stand out from other MIDEM Asia 
exhibitors, the Tokyo -based production 
company is having three design compa- 
nies compete to see which one can come 
up with the best design for its booth. The 
basic idea is to create the atmosphere of an 
amusement park, in keeping with the 
company's name. 

"This year we want to do something on 
a bigger scale, something different," says Tom Yoda of Avex 
Sookming Kee, who is in charge of coordi- 
nating Amuse's MTDEM Asia activities. 

MAINTAINING HIGH PROFILES 
Another Japanese entertainment company planning a high - 

profile MIDEM Asia presence is HoriPro Inc., which, like 
Amuse, in the last few years has aggressively sought out new 
talent in China. "This year, we'll have a private party to bring 
together people from the Hong Kong and Japanese music 
industries," says Neil Date of HoriPro's international depart- 
ment. 

Tom Yoda, chairman of the Avex group 
of companies, says Avex will maintain the 
high- profile presence it had at 1995's 
inaugural MIDEM Asia. "The big change 
Iron] last year is that now we have a full - 
scale Hong Kong office with nine staffers," 
Yoda points out. 

Avex's Hong Kong operation, set up 
last May, sub -licenses Western repertoire 
handled by Avex in various Asian territo- 
ries and deals with locally signed acts who 
in turn are licensed by Avex to Asian com- 
panies such as Taiwan's Rock Records. 
"And, of course, we license our Japanese 
artists such as trf and Namie Amuro," 
adds Yoda. 

Meanwhile, industry organizations, 
such as the Recording Industry Assn. of 

Japan, JASRAC and the Music Publishers Assn. of Japan, have 
joined forces as the Japan Music Culture Promotion Society to 
sponsor an all- purpose Japan booth at MIDEM Asia to pro- 
mote the country's music. "We want to emphasize the impor- 
tance of copyright issues in Asian markets and establish links 
with overseas music publishers' associations," says MPAJ vice 
secretary -general Yoichi Kudo. 

For Sony, MIDEM Asia is a chance to introduce a new corn- 
pany, GRI (Global Rights Inc.), which was established April 1 

to oversee all of the Sony Music group's copyright manage- 

1NDVSTRY ORGANIZATIONS, such as the RECORDING 
1NDVSTRY ASSN. OF JAPAN, JASRAC and the MVSJC 

PVBL1SHERS ASSN. OF JAPAN, have joined forces as the 
JAPAN MVS1C CVLTVRE PROMOTION SOCIETY to sponsor 

an all- purpose Japan booth at MIDEM ASIA to promote the 
COVNTRY'S MVSJC. 

HoriPro will also use the party to publicize artists it has 
signed to its Soundasia record label, such as China's Dai Yao, 
Singapore's Gina and Japan's Funky Sueyoshi, the drummer 
of hugely popular Japanese group Bakufu Slump, whose solo 
career Horipro manages. 

Following its initial foray into China, HoriPro last year 
announced plans to establish similar links in Vietnam. But 
Date says Horipro has yet to sign any Vietnamese artists. "It's 
a socialist country, so things take time there," he says, referring 
to HoriPro's hopes of setting up a joint venture like its China 
operation. 

Typical of Japanese music companies seeking to expand 
their Asian profile is Victor Entertainment, which last year set 
up a label called Rolling Sound to introduce promising 
Chinese rock bands to the Japanese market. Victor's Aya Ohi 
says the company will use MIDEM Asia to follow up on con- 
tacts it made at last year's conference as well as seek out new 
ones. Victor Entertainment, like many other Japanese music 
companies, is looking beyond Japan's shores to the rest of Asia. 

Dent. Its sort of a new publishing entity," says Ikkai 
Toshima, creative director at Sony Music Publishing, which 
was merged into GRI. "We're handling the music publishing 
business as well as other copyright -related business, like book 
publishing, movies and computers." 

Other GRI activities include "Postcard From Tokyo," an 
English -language radio program introducing new Japanese 
pop music. It was developed last year by Sony Music 
Publishing and currently is broadcast by five Southeast Asian 
FM stations. 

"We also have a new program we've developed for [new 
Tokyo English -language FM station] InterFM called 'Globe,' 
whose basic theme is introducing music from all over the 
world," says Toshima. "Mainly, we want to introduce our new 
company at MIDEM Asia through those two radio programs." 

GRI will share a booth with Sony Music Entertainment 
(Japan), which is concentrating its efforts on promoting dance 
label G's Factory, set up in 1994 as Japan's dance -music boom 
picked up speed. 

JACKY CHEUNG 
Continued from page APQ -3 

from moving trucks, the song helped drive Cheung's concurrent 
Mandarin -language album to over a million sales in Taiwan 
alone, outstripping that country's figures for "Kiss And 
Goodbye," and once again cementing Cheung's status as the pre- 
eminent market success of Hong Kong pop. 

SINGERS OF SUBSTANCE 
Chan is not alone in his assertion that the Chinese pop market 

is "maturing." The rise of singer- songwriters, largely from 
Taiwan and -to a smaller but growing extent -from China, 
shows that audiences are looking for something more. Even in 
Hong Kong, Cheung's home market, listeners are no longer 
happy with a steady diet of highly processed, saccharin stars. 

Matthew Allison, managing director Taiwan and China for 
Sony Music Entertainment Taiwan, says, "There is, I think, a 
shift toward artists who are able to play a larger role in creating 
their own music -artists who are producers or writers." 

Allison sees Chinese audiences everywhere looking for a more 

The Hong Kong CANTOPOP 
FORMVLA, CROONING 

BALLADS and working a STAR 
across a broad SPECTRVM of 

media, HAS LOST ITS LVSTER. 
A certain degree of artistic 

integrity is becoming more and 
more important to CHINESE 

LISTENERS. 

intimate relationship with their artists. "If you go see a live per- 
formance in Taiwan, it is full of personal stories between songs. 
It is very anecdotal, very emotional. Whereas in Hong Kong, 
there has been much more emphasis on image." 

So how to explain the enduring status of Jacky Cheung? 
PolyGram is the first to admit that developing the actual record- 
ed Cheung product is far from difficult. In a nutshell, Chan says, 
PolyGram's Michael Au, Cheung's friend and producer for nine 
years, selects material for the project, drawing on local and inter- 
national songwriting talent, and presents it to Cheung. The 
entire process takes a few weeks, with perhaps one or two more 
for recording or remixing in America. 

Today's potential Chinese market stretches further across 
frontiers of language, dialect, geography and pop culture than 
ever before. The artist who bridges the gap not only between 
Hong Kong and Taiwan, but further afield as well, can achieve 
sales levels in Asia that, a few years ago, could only be generated 
by the broad -based appeal of Michael Jackson. 

"The boundaries are coming down," says Allison. "Companies 
are now finding it possible and necessary to formulate regional 
strategies for Chinese pop." 

There is a consensus that the Hong Kong Cantopop formula, 
crooning ballads and working a star across a broad spectrum of 
media, has lost its luster. A certain degree of artistic integrity is 
becoming more and more important to Chinese listeners. 
Mandarin pop singers such as EMI artist Eric Moo, Sony's 
Harlem Yu or, in Hong Kong, even PolyGram/Decca's enigmat- 
ic pop- diva -lite Faye Wong, seem to indicate a new interest in the 
process of making music, rather than marketing veneer. Chinese 
youth appear to be embracing creative agendas rather than just 
the ability to sing and exude star quality. 

It is ironic that the breakthrough artist who highlighted the 
potential to break out of local markets -and who rides its largest 
pan -Asian wave -is Jacky Cheung, one of the four "heavenly 
kings" and among the least hands -on artist of any of his peers. 

Continued on page APQ 8 
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MIDEM ASIA 

Aussie Industry Fine-Tunes 
Relationships With Its 
Northern Neighbors 
By Christie Eliezer 

MELBOURNE - l he Australian contingent to MIDEM 
Asia is expected to double in size this year. At least 
two labels will hold artist -showcase nights. Shock 
Records, Mushroom Distribution Services and the 
Immedia! public relations and publishing group 
have their own stands, in addition to Export Music 
Australia's umbrella stand. 

"There's a great excitement about the region, and 
not merely because it's a huge market right on our 
doorstep" says Brian Peacock, project manager at 
EMA. "What were once seen as obstacles -the 
region's lack of infrastructure, venues, produc- 
tion -have been turned into opportunities by 
Australian service industries." 

It wasn't just the deals brokered last year that made MIDEM 
Asia an instant calendar entry. Put it down to proximity to the 
region, but Australians, more than other Westerners, 
acknowledge that the road into the Asian market is a long one. 
Hence, seminars such as those at MIDEM are needed in order 
to come to grips with cultural sensitivities and different 
approaches in the region. Continual presence is seen as the 

Immedia!'s Phil Tripp (left) and EMA's Brian Peacock 

Asia, is holding a dance -night showcase with the Jackpot 
(U.K.) and MFF (Germany) labels. 

"The dance boom there is still pop- orientated, but eventu- 
ally it'll lead to an interest in the underground stuff," says MD 
Scott Murphy who is using the meet to discuss plans to set up 
an Asian operation based in Hong Kong and possibly also 
Singapore. 

Sony is spotlighting chart success CDB (which is touring the 

AVSTRALIANS HAVE TAPPED into a wider range of operations 
in Asia -including SOFTWARE, PVBLISH1NG, MVLTIMEDIA, 

PROFESSIONAL AVD1O and ENTERTAINMENT 
COMPLEXES -than have most WESTERNERS. 

key to building personal trust on both sides. 
"We've maintained dialogue with companies from the 

Philippines and Indonesia who expressed interest in our 
product at last year's meet," says Kerry Fitzgerald, A &R exec- 
utive at Festival Records. "But it's still a business where we 
need to know each other better on a personal level" before 
signing deals. 

TWO -WAY STREET 
There is also a greater awareness that the drive into the 

region needs to be reciprocated with the release of Asian music 
in Australia. "Considering that one in 18 households [in 
Australia] speaks an Asian language, we haven't serviced our 
ethnic communities as well as we should," says Warren Fahey, 
CEO of Larrikin. 

Adds Shock GM, Charles Caldas, "The massive potential of 
the ethnic market is something we want to tap." Shock, which 
has issued guitar -rock and dance tracks in the region, this year 
is actively seeking partners in Southeast Asian territories. "I'm 
going to be visiting prospectives on their home turf before the 
event," says Caldas, "so MIDEM will hopefully be where the 
deals are finalized." 

Mushroom Distribution Services (MDS), which reports a 
10% leap in exports every three months as a result of MIDEM 

region around MIDEM) and new soft -pop signing, Human 
Nature. 

Festival hopes to license debut albums by AK Soul (who will 
also tour this year), Baby Sugar Loud and Mother Hubbard, 
as well as "Guitar," an instrumental CD by American expatri- 
ate session guitarist Louis Shelton. Festival's newly acquired 
partner, Larrikin -which attributes 5% of its turnover to Asia's 
interest in its instrumental jazz and Aboriginal catalog -has 
high hopes for the esoteric Kavisha Mazzella's highly 
acclaimed album "Mermaid In The Well" and the "Ochres" 
theatre piece by Aboriginal choreographer and composer 
David Page. 

Australians also have tapped into a wider range of opera- 
tions in Asia -including software, publishing, multimedia, 
professional audio and entertainment complexes -than have 
most Westerners. 

Immedia! has 2,000 copies of its "Australasian Music 
Industry Directory" for sale and will actively use the meet to 
expand its Asia- Pacific listings. "It's called The Yellow Pages 
Of The Pacific Rim Music Industry,' but putting the book on 
the Internet rocketed our overseas mail order despite all of the 
information being online," says Immedia! founder Phil Tripp. 
"Though people around the world source data from our Net 

Continued on page APQ -30 

JACKY CHEUNG 
Continued from page APQ-6 

But maybe it's not so strange after all. For it seems that in 
Cheung's case, the artist's relationship with his fans still outstrips 
his relationship with his material. Cheung, for his part, is viewed 
by Chinese audiences as the real thing. The consensus is that the 
emotive quality of Cheung's voice, along with a genuine, modest 
personality, has its own universal cachet. 

WORKING HARD FOR THE MONEY 
"He's not a songwriter, he's not a lyricist just a very likeable 

kind of guy," says Jeff Murray, Channel V director of music and 
artist relations. "And he works his ass off, I'll give him that." 
Murray recalls how the Channel recently scheduled an "Artist 
Vs. Artist" slot in Hong Kong, only to have one act not show. The 
other band phoned Cheung. "He was down in half an hour," 
says Murray. "And that's pretty rare for someone in his position." 

In 1984, Cheung was working as an airline reservations clerk, 
when he won a local radio singing contest. Even then, the artist's 
voice got him the job rather than the usual route for Cantonese 

CHEVNG'S recent world tour 
took in ASIA, AVSTRALIA, 
CANADA and the V.S., with 

highly publicized, EAST - 
SELLING SHOWS in such 

locales as LAS VEGAS, 
VANCOVVER and SYDNEY. 

idols: TVB popularity contests that trade on slick telegenic looks 
and on- screen persona. From the word go, PolyGram recog- 
nized that it had something special. "He can sing sweet, he can 
sing bitter," says Chan. "But that's not all. His singing talent is not 
only technical, but something else." 

His first album for PolyGram in 1985, "Smile," sold 200,000, 
and an idol was born. As with his peers, a smooth ascension into 
the lofty ether of Cantopop led Cheung to try his hand at other 
things. Cheung, who shares an English name and a few vaguely 
similar facial features with martial-arts action -movie hero Jackie 
Chan (of "Rumble In The Bronx" fame), was introduced to the 
actor. They struck up a friendship and for a time were marketed 
in a similar fashion. Cheung joined the management company of 
Chan's mentor /manager, Willie Chan, and a number of ill - 
advised movies followed, crowding Cheung's time and diluting 
his impact as a singer. Alex Chan refers to the early 1990s as 
Cheung's "dark ages." 

By 1992, Cheung was confronted with a choice: act or sing. 
Cheung took up the pop role full -time, alerting his longtime pro- 
ducer, PolyGram's Michael Au, that he was looking for new 
material. Au decided on a number by Japanese legends the 
Southern All- Stars, "I Love You More And More Each Day." 
That single launched "Kiss And Goodbye," and Cheung was 
back in business and on top. 

THE GRAND TOUR 

Since August 1995, and through June of this year, Cheung 
and his entourage have been staging a world tour. The campaign 
takes in Asia, Australia, Canada and the U.S., with highly publi- 
cized, fast -selling shows in such locales as Las Vegas, Vancouver 
and Sydney. "Every developed market but Europe," says Chan. 

The tour opened in Hong Kong, Cheung's hometown, at the 
12,000 -seat Hong Kong Coliseum. Thirty -four consecutive sold - 
out nights and 400,000 fans later, it moved on to Taipei. (Of 
course, the number of people who actually see Cheung is lower, 
as many of his fans attend more than one night.) Twenty dancers, 
as many musicians, tons of stage equipment, pyrotechnics, satin 
jumpsuits and the whole road show go into giving the fans a spec- 
tacle. 

Continued on page APQ -28 
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MUSIC VIDEO 
Continued from page APQ-1 

arrival of satellite music television ultimately only strength- 
ened their position. In the majority of markets, domestic 
repertoire remains the music of choice. 

CHANNEL V VS. MTV 
The satellite broadcasters reappraised their strategy deci- 

sively, if not swiftly, and the impact of satellite music television 
has manifested itself in a very different manner. STAR TV's 
music television outlet, Channel V, currently has an edge in 
the number of homes receiving its signal, and it has moved 
ahead with localizing its content, particularly in India. 

In January of this year, however, MTV Asia launched its 
own 24 -hour satellite feed for the Indian subcontinent. By the 
end of the year, the channel aims to present five hours a day 

The VJs of Channel V 

of India- specific programming produced locally by M I V 

India's Bombay staff. MTV also broadcasts its international 
service into an estimated 400,000 homes in Sri Lanka. 

Prior to April 1994, STAR TV had been MTV's business 
partner in the region, but the two went separate ways after 
conflicts over programming and licensing income (Billboard, 
May 14, 1994). MTV relaunched its Mandarin- language signal 
on cable and satellite one year later. 

Channel V, launched by STAR TV after its split from MTV, 
took time last year to brace for the impact of MTV's return to 
the market, a blow which, says general manager Don Atyeo, 
never materialized. "The MTV question is no longer really rel- 
evant to us," says Atyeo. "We're doing our own thing, devel- 
oping our own product." 

A new joint venture launched this spring in Thailand will 
further strengthen Channel V's position in the regional mar- 
ket with a 24 -hour Thai -language channel: "the first effective 
Channel V franchise," says Darren Childs, the channel's man- 
ager of business development. 

Channel V is the leader in regional youth programming. 
says Deborah Armstrong, M &C Saatchi media director North 
Asia, and MTV Asia is a distant second. "Channel V has its own 
identity; it's localized and has more appeal," she says. "The} 
have discovered a gap in the market; they created and filled a 

youth niche. They've found their key markets and built on 
their strengths. It would be difficult for MTV to come back in 
and usurp that position. The youth market is still very small; 
unless [advertisers are] spending globally, they don't even 
have the money to consider a second option." 

MTV Asia president Peter Jamieson says the perception 
of Channel V as "more local" is hype. "First of all, STAR TV 
has been broadcasting since 1990. So when V was born, it 

Continued on page APQ -10 

MALAYSIA -EMI Malaysia has sent a second artist to the 
United States for production work. The first act, Ella, made 
the trip "as a reward" for her best -selling "Ella" album in 1994, 
in order to record and mix her "Ella USA" album. Recently, 
EMI budgeted for pop -rap group KRU's fifth album, "Ooh La 
La," to be mixed in Los Angeles. The group is one of the few 
recording acts in the country who write and produce their own 
material. EMI's head of local A &R, Mohd Arzmy, says, "The 
focus of the trip is [learning] production techniques from 
respected people like [Babyface associate] Jon Gass. It's not a 
hype thing. It'll definitely have a long -term benefit on KRU's 
career as songwriters and producers." 

HONG KONG -Hong Kongbased, Madagascar -born Robison 
Randriaharimalala has been recording an album in London 
with several tracks under the production aegis of world -music 
impresario Jah Wobble. He is recording with London -based 
African musicians David Jaymes (of 1980s popsters Modern 
English). The opportunity arose from the Hong Kong musi- 
cian's elevated profile following his French -language charity 
single, "Bleu, Blanc, Rouge" (Apocalypse Records), which 
protested French nuclear testing in the South Pacific. The sin- 
gle aroused the interest of Bob Marley's alma mater, Jamaica's 
Tuff Gong Records, which wants to access rights for a reggae 
or world -music compilation later this year. 

HONG KONG -The voice of PolyGram artist and Canto -ingenue 
Faye Wong graces the latest Cocteau Twins single, 
"Serpentskirt." The long- distance collaboration, which 
required master tapes to be couriered from PolyGram London 
to a Beijing studio for the addition of Wong's characteristic 
vocalizing, has enabled the singer to join one of her most cher- 
ished sources of repertoire. PolyGram regional marketing 
manager Desmond Doo, says, "Faye would have had more 
involvement if both artists' schedules had permitted." Doo also 
said that this was largely an effort to familiarize Wong fans in 
Hong Kong and Taiwan with the Cocteau Twins, to make 
inroads for that band's repertoire in Asia. 

TAIWAN -Born in Leningrad, educated in America, signed in 
Taiwan, Warrior Entertainment artist, concert pianist Sasha 
Alexeev, has signed a 
distribution deal with 
Taiwan's Rock Records. 
David Loiterton of BMG 
Music Publishing will 
administer his catalog. 
"We see Sasha as some- 
body who fits into our 
strategy. [His is] very 
good instrumental music 
that we saw possibilities 
of exploiting for film 
and television," says 
Loiterton. He intro- 
duced Alexeev to Rock, 
who arranged the record 
deal. There is now a pos- Sasha Alexeev is classical Asian. 
sibility of using old Asian 
standards and the Shanghai Orchestra to create an Asian clas- 
sical album. "Long -term, I think that's an interesting strategy," 
says Loiterton. "And one that's good for Sasha." 

CHINA -Hiroya Kohsaka, A &R director of JVC- Victor 
Entertainment's international division in Japan, says that the 
third album from mainland rock act Hei Bao, "Hei Bao III," 
has sold 500,000 cassettes in China since its February release. 
While the band remains more marginal in Hong Kong, pro- 

motional tours 
through the terri- 
tory helped spur 
mainlanders and 
ethnic Chinese 
throughout the 
region to get 
behind the band's 
straight -ahead 
Mandarin rock. 
The band's third 
album contains a 

hit power -ballad. 
mourning the 
death of fellow 
Beijing rocker, 
Tang Dynasty 
bassist Zhang Ju. Videos have been shot for both that single 
and another, "Chao Qian Zou" or "Moving Forward." 
Forbidden from rocking in Beijing, the band is nonetheless 
gaining distribution in Taiwan, Malaysia, Singapore and main- 
land China. Hei Bao played some of its harder stuff at a recent 
Hong Kong concert. "Hong Kong itself is not a big market," 
says Kohsaka, "but it has a very important role as a center of 
influence for this kind of music." 

Mandarin rockers Hei Bao 

HONG KONG- Richard Clayderman's latest album, "Love 
Follows Us," recorded along with European artists Ocarina, 
Nicholas de Angelese 
and Jean- Claude Bore - 
ly, is out -of -stock in the 
territory, having sold 
out an initial shipment 
of 7,000 copies. France - 
based Delphine Rec- 
ords, Richard Clayder- 
man's label, has a deal 
with Rock Records for 
exclusive distribution in 
Hong Kong, Taiwan, 
Singapore, Malaysia 
and Korea. "Love 
Follows Us," which fea- 
tures lite instrumental 
versions of Hong Kong 
golden -oldie ballads by 
such stars as Emil Chou 
and Sandy Lam, has 
drummed up interest with TV ads and a Southeast Asia wide 
piano contest, the finals of which will be held in Taipei this 
October. 

Sandy Lam is covered by Clayderman. 

HONG KONG -Rock Records Hong Kong has been firming up 
plans to bring speed -metal guns Sepultura through the region 
on tour, once that band's details can be hammered out with 
stateside label Roadrunner. ... 
TAIWAN -In an effort to create a regional market, EMI joint 
venture EEI has signed Vintz Huang, one of Asia's most tal- 
ented songwriter /producers, for'an exclusive two -year con- 
tract. Huang has written several major hits, including Faye 
Wong's "Wo Ren Yi," which recently was recognized as the 
No. 1 song of the year at Channel V's Viewer's Choice Awards 
show in Taipei. Huang credits his musical success to his faith 
in God, who helps "let his melodic river keep flowing." As a 
devout Christian, Huang would like to see the development of 
a gospel market in Asia and says he will focus his efforts on 
writing songs dedicated to the Creator. 

BILLBOARD MAY 18, 1996 APQ-9 

www.americanradiohistory.com

www.americanradiohistory.com


MERC &MARKETING 

SINGAPORE- Artist- oriented karaoke laserdiscs are set to 
become this year's product to watch. Unlike previous releases, 
for which concert footage has been used on discs, the new con- 
cept has the artist specially filmed to sing along with the fan. A 
disc from EMI Singapore's 
Johnny Tillotson features the 
veteran singer crooning to 20 
songs that he made into hits 
during the 1960s, including 
"Blue Velvet," "Rhythm Of The 
Rain" and "I Can't Stop Lovin' 
You." EMI Singapore's manag- 
ing director, Peter Lau, says, "I 
saw that there were very inferi- 
or discs in the market coming 
from places like Taiwan. So I 
thought that we should try to 
get an artist involved." The 
market for artist- oriented 
karaoke discs is expanding, as 

Pony Canyon has also released one for singer- songwriter 
Lobo, who was a big hit in Asia in the 1970s. BMG Music 
released a karaoke disc of Air Supply live in Taiwan last 
November and has sold more than 8,000 units. EMI currently 
is working on karaoke discs featuring Cliff Richard, Richard 
Marx and Michael Learns To Rock. 

Karaoke with Richard Marx. 

SOUTH KOREA -Tower Records is so far the only foreign retail- 
er to have entered the South Korean market, which can be 
diplomatically described as "challenging." The Sacramento, 
Calif. -based chain set up its first Korean outlet in capital city 
Seoul's Kangnam district in June 1995 and opened another in 
January 1996 in the southern city of Taegu, South Korea's 
third -largest city. Tower plans to open a third store some time 
this spring in Seoul's Myung Dong district. In an unusual 
move for Tower, all three stores are franchises operated by 
local company Il Kyung Ltd., which is also the Korean fran- 
chisee for Burger King, Denny's and Ralph Lauren Polo. 
"Doing business in South Korea hasn't been easy," says Jason 
Munyon, international product manager at Tower. "It's still 
pretty difficult to get imports in. We have to print out all the 
lyrics for every CD we bring in, and we have to pay to translate 
them as well." As a result, most non -Korean product sold by 
Tower in Korea is material licensed by the majors to their local 
Korean affiliates. "International pop does very well," Munyon 
says, "but Korean stuff sells a lot more." 

TAIWAN- I)irect marketing has entered the music and video 
business in Taiwan. Long the domain of record companies, the 
distribution of music is now being done through local direct 
merchants who handle products ranging from cosmetics to 
encyclopedias. It is becoming increasingly common to see 
boxed sets, collections and reissues advertised on TV and in 
magazines alongside herbal medicine, hair transplants and 
automobile gadgets. One extremely successful example of 
direct marketing is the colorful video rack set up at 7- Eleven 
and grocery stores across Taiwan promoting Disney product. 
As one happy record company sales executive points out, "You 
go to the supermarket, fill your cart with food, and at the 
check -out stand you can pick up 'Cinderella' for the kids. 
That's a lot easier than having to drive to a record store." 

INDIA -With a little help from Channel V, Danish band 
Michael Learns To Rock rescued success from the jaws of 
defeat on its recent shows in Madras and Bangalore. The 
shows were staged in conjunction with Indian home- appliance 
manufacturer and Sanyo joint- venture partner BPL, who 
sponsors the show "BPL -Oye!" on the service's southern beam. 

But success of the appearances was assured only after Channel 
V got involved to help promote the events. The result was a 

reported turnout of 8,000 fans in both cities. "The shows were 
huge, which is what really mattered," says Channel V's Don 
Atyeo. "We're not in the business of concert promotion. 
Usually, we're the broadcaster who shows the event, but we 
keep our hands in our pockets." Regional promoter Midas also 
worked the concert, in conjunction with Thailand's DNA, 
whose president Venkhat Vardan is credited by Atyeo with 
opening up possibilities for Indian tours. "You'll likely see a 

flood of bands adding India to their tour lists," says Atyeo. 

PHILIPPINES -Although consignment practices are still the 
most widely used method of distribution and sales in the 
Philippines, efforts are being made to move away from the 
practice. BMG sales manager Narciso Chan says his company 
is trying to reduce consignment commitments in the country's 
traditional mall outlets to make way for more efficient means. 
"The majority of sales are still concentrated in the consignment 
system, but we are definitely expanding our business with retail 
and chain stores," says Chan. "What we have now is a more 
sophisticated market- people who have seen how music prod- 
ucts are sold abroad -and they want the same services here." 

MALAYSIA -Corporate branding and "renegade" music move- 
ments make an unlikely couple. However, non -mass- market 
music movements, such as Canto -rock, English alternative rock 
and R &B are currently being affiliated with such brands as 

Guinness and Coca -Cola. While brands like Lux soap attach 
themselves to "safe" mainstream artists like Bahasa R &B singer 
Sheila Majid, Guinness and Coke appear to be eager for a bit 
of "underground buzz." Guinness has sponsored two Canto - 
rock contests to date, from which record companies PolyGram 
and BMG have found recording acts. (PolyGram signed 
Alienoid, Baby Amps and Barbastelles, while BMG has Cutting 
Edge). Coca -Cola, meanwhile, has included two indie -label 
(Positive Tone) local English- singing acts -OAG and 
Innuendo -in its new TV ads doing a cappella and alternative - 
rock versions of Coca -Cola themes. "We wanted to create a 

direct link between us and the youthful consumer," says 
Thomas Loke, Coke's assistant marketing development man- 
ager. 

PHILIPPINES -Sales managers are coming up with more cre- 
ative methods of selling their products, as evidenced recently 
by BMG's launch of the album "Cutterpillow" by local rock 
band the Eraserheads. 
Cassette copies were pre - 
sold with tickets for a con- 
cert staged two weeks 
before the album's release 
date. Fans claimed their 
copies at the concert, held 
at the University of the 
Philippines, and the album 
was shipped on time at 
gold status (20,000 copies), 
which is a phenomenal Eraserheads pre -sold cassettes. 
number by local standards. 
Octoarts -EMI did the reverse with solo artist Vina Morales, 
requiring purchase of her album to be admitted into her con- 
cert. 

SINGAPORE -In a bid to enter the interactive entertainment 
market, BMG has become the first Singapore record company 
to form an alliance with Electronic Arts, the leading U.S. devel- 
oper and supplier of entertainment software. "It's mutually 

Continued on page APQ -12 

MUSIC VIDEO 
Continued from page APQ-9 

instantly went into the 90 million homes STAR was broadcast- 
ing into," he notes. "So, after its 18 -month hiatus, MTV must 
claw back against a six -year -old leviathan. Still, MTV has 
reached more than 20 million homes in its first year. Not bad. 
This myth that they have a patent on localization is simply one 
that has been publicized to death by V. 

"Localization is a fact of life in television in 1996," Jameison 
continues. "Of course you must pay homage to local culture 
and relate to your audience, no matter who you are. The fact 
that Channel V followed the route first is nothing ground- 
breaking. The necessity of the route became obvious when 
MTV dropped out of the market. Our ambition is to continue 
what we started." 

MTV Asia is 50% owned by PolyGram, while Channel V is 
50% owned by a consortium of four major labels: Warner, 
Sony, EMI and BMG. Digital compression equipment will 
enable both channels to further pinpoint their service and 
carry the debate to another level soon. 

BEYOND THE BIGGIES 
The two satellite players may pla) the most high -profile 

roles in delivering music television, but they're not the only 
game in town. The fact is, television has been used as a music 

The VJs of MTV Asia 

marketing tool for a lot longer than STAR TV (62.5% owned 
by Rupert Murdoch's News Corp) has been around. Across the 
region, local record companies have sponsored variety shows, 
musical interludes or advertisements with a slice of their prod- 
uct for decades, and will continue to do so. 

Taiwan's Rock Records sponsors slots on Hong Kong televi- 
sion, and in Taiwan wholesaler Interwood Marketing adver- 
tises records on late -night television, for sale alongside other 
products "as seen on TV." 

Taiwan, the most established cable market, has several ded- 
icated cable and terrestrial music channels, or entertainment 
channels that carry portions of music programming, from 
labels such as Warner affiliate UFO to a planned cable opera- 
tion sponsored by independent Rock Records. Where satellite 
tights are concerned, a shakedown has thinned the competi- 
tion since players first bid a couple of years ago. The market is 

consolidating, and this suits Taiwan perfectly. 
In Korea, the region's largest market outside Japan, two 

cable operators supply dedicated music channels, while satel- 
lite continues to forge inroads. Music Network, or MNET, is 

the local Korean distributor for MTV's international service. 
Competitor KMTV is in negotiations for blocks of program- 
ming from Canadian national music channel MuchMusic. 
Channel V is available via satellite. 

Hong Kong's terrestrial broadcasters, most notably TVB, 
Continued on page APQ -14 
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r. PROGRAMMING 

SINGAPORE -Variety 
is the spice of life. 
But after too much 
of a good thing, lis- 
teners complained 
late last year that 
Singapore radio sta- 
tions had lost their 
identity. Program 
managers have 
scrambled to define 
their musical turf. 
Perfect 10, the lead- 
ing English -lan- 
guage pop station, 
has been more selec- 
tive in catering to their 15- to -29- year -old target audience. Says 
Hubert Tang, Perfect 10's music director, "We are specializing 
more now because of the variety of stations you can tune into. 
We have stopped playing hits by Michael Bolton or Rod 

Oasis is on Perfect 10. 

Stewart, which can easily be heard on other AC stations." 
Because the bulk of Perfect 10's listenership consists of young 
teenagers, the station has plugged into the current Britpop 
craze, with Oasis and Blur leading the pack. Also, the growing 
club culture has meant that techno favorites, such as the 
Chemical Brothers, are increasingly being played. 

SINGAPORE -Power 98, 
Perfect 10's closest competi- 
tor, has staked out the adult - 
contemporary turf. The sta- 
tion's music executive, Colin 
Minjopot, states, "Our sta- 
ples are Elton John, John 
Cougar Mellencamp or Bon 
Jovi. We are basically an AC 
station with a target listener - 
ship of ages 18 to 35. We fea- 
ture a lot of '80s music and 

Continued on page APQ -14 Power 98 plays Elton John. 

MERCHANTS & MARKETING 
Continued from page APQ -10 

beneficial because we wanted to break into musical outlets, a 
non -traditional market for us," says Wong Lee Hong, 
Electronic Arts' sales and marketing manager. "And BMG 
wanted exposure to our traditional market, as they are 
expanding into interactive entertainment." Since Feb. 1, 

Electronic Arts titles have been distributed by BMG. "We see it 
as a long -term partnership," says Aesos Lai, BMG Singapore's 
director of operations, "because interactive entertainment is a 
definite business for us. We are releasing games, sports, simu- 
lation, education and music titles, and we expect it to constitute 
about :ï' -f to 10% of our annual turnover." 

TAIWAN - Taiwanese record companies are now courting politi- 
cians as well as movie stars and songwriters. In a noteworthy 
joint -venture, EMI International Taiwan has joined with local 
video conglomerate ERRA to form a new company called EEI. 
The new label will be headed by former Democratic Party 
Promotions chief, Ms. Chen Wen -Chien. Chen, who left poli- 
tics to join the entertainment business, is noted for her suc- 
cessful and creative promotional campaigns, which helped 
push the young Democratic Party into the world media spot- 
light. EEI's unique marriage of music and politics should cre- 
ate some exciting activity within the normally staid Taiwan 
music industry. EEI is viewed by insiders as an important new 
international company but remains under local control. 
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PROGRAMMING 
Continued from page APQ -12 

some of the newer AC rock: Gin Blossoms, Jann Arden and 
Cowboy Junkies." But all six Singapore stations agree on one 
thing: no abrasive, noisy rock. "Had Nirvana not become a 
megahit," Minjopot observes, "it would be difficult for them to 
get any airplay. However, when such bands tour Singapore - 
for instance, Smashing Pumpkins, Sonic Youth or Foo 

Fighters -the hype surrounding their appearances often guar- 
antees airplay." 

MALAYSIA -lime Highway Radio has created the benchmark 
for "personality- driven" radio in Malaysia. On -air personalities 
are in demand and go to the highest bidder. Although the sta- 
tion lacked in format, Time Highway DJs like the Flyguy, with 
his selection of alternative music, and part -timer Kassandra 
Kassim, with her '80s Britpop slant, were very much like radio 

AEC 
MUSIC DISTRIBUTION GROUP 
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equivalents of Channel V's VJs. Flyguy and Kassandra have left 
the station to join MEASAT (Malaysia East Asia Satellite), which 
is set to make a mark with formatted radio channels. Norliza Bt 
Mat Isa, senior communications executive of Time Highway 
Radio comments, "A turnover of DJs won't affect our pro- 
gramming; we developed people like Flyguy, and we are very 
sure we can do the same for new talent." 

MALAYSIA -RIM'S (Recording Industry of Malaysia) new pro- 
grams inspired by point -of -sale charts are expected to be shown 
on Radio Television Malaysia's TV I by June. There will be 
three half -hour shows, in Chinese, Malay and English. Most 
record company execs agree that they are relying on the show's 
"authenticity" to pull in an audience. And Aziz Bakar, the 
show's producer, adds that the show will feature a fast -paced 
presentation in tune with the MTV generation. 

MUSIC VIDEO 
Continued Jim page AN-10 

have long been the breeding ground for Cantonese' pop idols 
and have aired a plethora of music variety shows over the 
years. Before Channel V came along, PolyGram marketed 
stars alongside local outfits like Fitto Records. Hong Kong and 
Taiwan labels continue to sponsor these shows in order to 
expose their artists. 

In Malaysia, local acts can still rely on appearances or video 
rotation on locally produced music /variety shows, but as far as 
international repertoire is concerned, their airtime is limited. 
Nationwide advertising campaigns, such as Shaggy's 
"Boombastic" album tie -in with a Levi's claymation ad, helped 
seven of EMI's "Megahit" compilations sell a collective million. 
Shaggy's album has itself sold 150,000 copies. 

Domestic releases rarely need campaigns of that magnitude. 
There are at least a half -dozen Bahasa pop TV programs for that. 

THE MVS1C- TELEVISION 
MARKET is now CROWDED, 

COMPLEX and increasingly 
dominated by INTERNATIONAL 
PLAYERS. Yet, conversely, it is 
also more about PINPOINTING 
LOCAL NEEDS than converting 

the masses with INTERNA- 
TIONAL REPERTOIRE. 

-fhe nation's fourth channel, Metrovision, an urban -only 
channel based in the Klang Valley, is open to tie -ins and roy- 
alty deals, but record company execs still moan about the lack 
of avenues for international music -video exposure. 

"There's the filler slots between programs, but competition 
is stiff," says EMI's marketing director, Calvin Wong. Also, 
Metrovision has cut Channel V programming in half, from 12 
hours to six. Industry sources say this may be chopped to as lit- 
tle as two hours a day. 

"There was nothing in black and white, but a verbal com- 
ment was made from someone in top government," says a 
source. A small ray of hope for music programming in 
Malaysia lies with MEASAT (Malaysia East Asia Satellite) and a 
series of new RIM (Record Industry of Malaysia)- produced 
chart shows, covering Bahasa, English and Chinese repertoire. 

While MEASAT might broadcast music programs, the actu- 
al penetration power of satellite TV in the country is still in 
question. "We're all very excited about MEASAT," says a 
record company executive. However, another adds, "All this 
hype about satellite technology will take time to prove itself." 

Satellite concerns aside, the three chart shows inspired by 
RIM's new point-of-sales chart system will begin to air during 
prime -time on RTM's (Radio Television Malaysia) state -run 
Channel One in June. Besides being the first "proper" chart 

Continued on page APQ -30 
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Rock Thailand, Bangkok 
Serving the country since January 1996 

Rock Japan, Tokyo 
Serving the country since January 1996 
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Rock Taiwan, Taipei 
Magic Stone Music, Taipei 
Rock Hong Kong, Kowloon 

Rock Korea, Seoul 
Rock Malaysia, Kuala Lumpur 

Rock Singapore, Singapore 
Rock Shanghai, Shanghai 
Rock Thailand, Bangkok 

Rock Japan, Tokyo 
Rock Indonesia, Jakarta 
Rock Philippines, Manila 

For more information on ROCK RECORDS please contact: 
Ms. Cheryl Chang 

Label Management Department 
IMAR Music Entertainment (Taiwan) Co., Ltd. 

5F -2, No. 288, Kwang Fu S. Road, Taipei, Taiwan, ROC 
F/ 8862 -775 -1404 T/ 8862 -741 -5062 
E-Mail:rocklmd@rocknet.rock.com.tw 

WWW:http: // www.rock.com.tw 
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asia pacific 
Artist 
Close -Ups 
HONG KONG 
Artist: Waywha 
Album: "Modernization" 
Label: Dim Sum 
Distributor: Media Bank 

Astunningly beautiful 
Beijing native, Wong 

Waywha is no stranger to 
the world outside China. 
She has an American 
lawyer husband and a 
stream of colloquial En- 
glish that slices through any cultural barrier. Her interna- 
tional debut is making record -company executives realize 
that, given the chance, Chinese artists are the best untapped 
repertoire source in the region. 

Waywha's "Modernization" album, on Hong Kong indie 
label Dim Sum, mixes Mandarin folk anthems in two English 
tracks and finds the comfortable middle ground between 
China's painfully inward- looking rockers and its Hong 
Kong wannabe pop idols. Unlike Warner Music Inter- 
national's success with Dadawa's pan -cultural "Sister Drum," 
"Modernization" is aimed directly at the Chinese consumer. 

"Chinese youth is very confused these days, and I have to 
admit that for many years I was the same. But when I realized 
I couldn't be a Chinese version of Nirvana or Pearl Jam, 
things got a whole lot easier," Waywha explains. 

She is referring to her 1989 -to -1993 stint as lead singer with 
the pop -rock band Hu Xi. "We tried too hard to blend 
Chinese elements into what we wanted to sound like interna- 
tional music. It stuck out horribly because it had no accent 
that reflected our personality. It [reflects] a big inferiority 
complex." 

At 33, Waywha is confident enough to admit that her folk 
style comes from an inability to play guitar well. And she is 
mature enough to accept rather than fight the Western influ- 
ence that is part of all music today. 

Media Bank has been working "Modernization" hard 
"along the usual routes" since February, and momentum is 
gradual. "She has a very unique sound, quite sophisticated, 
and the market needs to learn a bit about it," says a label 
spokesman. "The things she writes about are not as straight- 
forward as Chinese rock or ballads." 

Waywha's video for the single "Sunday" has been played on 
Channel V and TVB, and Media Bank has mounted displays 
and listening stations in record stores. Media Bank, which is 

also closing negotiations on a license for Taiwan release, 
hopes to be breaking the artist in that market soon. New 
material is on the way. -Mike Levin 

HONG KONG 
Artist: Anodize 
Album: "Welcome To 
The Beijing Motel" 
Label: DIY 
Distributor: Sony Music 
Hong Kong 

There 
are no motels in 

China. But that 
didn't stop Anodize 
from throwing out a 
handful of down -and- 
dirty rock cuts on 
"Welcome To Beijing 
Motel" and igniting 
what few record execu- 

tives thought possible in pop -saturated Hong Kong: a rock - 
band revival. 

Evidence came in late July, when this sophomore release 
became the first rock album to break into the colony's IFPI 
top 10. Songs like "Puppet Show" and "Anodize" ring true to 
Chinese rock's lyrical exploration of a culture out of balance 
in the tradition of bands like Beyond and Tai Chi; rock bands 
slumped in front of the awesome pop -idol promotion 
machine of the late 1980s. 

rterl 
Signed to indie label DIY, Anodize first caught the atten- 

tion of BMG Asia- Pacific, who from early last year had decid- 
ed to throw some marketing weight behind a challenging 
Chinese rock move into the mainstream media. "We wanted 
to get into [rock] groups as a trend of the future, because the 
14 - and 15- year -olds look at it as the most original music 
around," says Sandy Lamb, BMG Hong Kong general man- 
ager for international and domestic pop, who is also watching 

Continued on page APQ -20 
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three other DIY rock groups. "With the right commitment, 
there is a big opportunity for crossover potential." 

Following BMG's endorsement, however, Anodize moved 
to Sony. The album was repackaged and re- released in 
November on DIY, with a Sony distribution deal. In Hong 
Kong, Sony continued the work started last year for "Beijing 

Motel ": a video, radio, print and live concert promotion. The 
video for "Looking Down" has received play on Channel V. 

DIY managing director Godwin Ma calls the BMG fallout 
"a tragedy of the big corporation versus the small label." After 
discussions with BMG broke down last summer, Sony 
expressed interest. "They think the potential for Anodize and 
similar bands is quite good," says Ma. Anodize is one of four 
DIY rock bands, including Black &Blue, Virus and Huh!? 

Sony's re- release in November, alongside Anodize solo con- 

k_ S5t 
Á a 12 A 

- H -7'J JO) 
a E itA tc_=1 V 4i. 

AUSTRALIA'S LARGEST EXPORTER 
3 (/ OF RECORDED MUSIC \ / 
Phone + 61 3 9486 7044 Fax + 61 3 9486 8042 

109 -113 Helen Street Northcote Victoria Australia 3070 

/CONTACT 

Haldanes 
LAWYERS 

BROADCASTING 
LICENCING 
EMPLOYMENT 
RECORDING 
CONCERTS 
EVENTS 
PRODUCTION 
PUBLISHING 
COPYRIGHT PROTECTION 

WITH EXPERIENCE THROUGHOUT THE FAR EAST 

8TH FLOOR RUTTONJEE HOUSE, 11 DUDDELL STREET, HONG KONG. TEL: (852)- 28681234 FAX: (852)- 28451719 

SOLICITORS AND NOTARIES 

CONTACT RESIDENT LAWYERS: JOHN McLELLAN STEPHEN TERRY, VIVIAN POON WAI MAN 

rter 
certs, gave the album legs. Ma says Sony has reported good 
reaction, with sales of several thousands units. 

"Beijing Motel" was recorded in Beijing, the petri dish of 
modern Chinese rock music. All the songs were written by the 
five group members in Cantonese, although they also com- 
pose songs in Mandarin and English. Anodize plans to be in a 
Wanchai studio to record a new album in early June. Later in 
the summer, there is a trip planned to China, where the band 
hopes to be further immersed in the Chinese rock culture. 

-Mike Levin 

KOREA 
Artist: Park Jin Young 
Album: "Best Album" 
Label: EMI Korea 
Distributor: EMI Music 

EMI artist Park Jin 
Young represents a 

disquieting paradox for 
Korean parents. On the 
one hand, Park is a role 
model, having taken a 
time- honored path to 
work for his education at 
Yonsei, one of the 
nation's finest universi- 
ties. On the other hand, 
young men of Park's cal- 
iber are not supposed to 
don transparent vinyl 
trousers and dance to their own brand of hip -hop, let alone 
engage the nation in a discourse about sexual liberation. 

This mix has contributed much to the dancer /singer /song- 
writer's profile in the past year. As Korea's first overtly sexual 
pop singer, the Seoul -born performer enjoys subverting staid 
notions of Korean pop. Beneath the media buzz, however, 
Park the songwriter is encouraged that his growing cache of 
original material, developed in collaboration with his mentor, 
producer /composer Kim Hyoung Suk, is finding an apprecia- 
tive audience. 

"I may not be the best singer in Korea, but I think I'm the 
most famous," says Park, "or maybe I should say notorious." 

"The Proposal," the first single from "The Entertainer," 
Park's second album on Korea's Orange Records, went to No. 
1 on the Korean charts. The second, "Elevator," found its way 
into the top 10, despite being banned for its risqué lyrics. 
Though perhaps mild by Western standards, the video for the 
same track, pairing Park with top Korean supermodel Sora 
Lee, was also banned. 

"I tried to fix the `Elevator' video twice, but it was still 
banned," says Park. "But all the magazines covered it, so 
everyone saw at least some of it." 

Park's "Best Album," his third to date and first since signing 
with EMI Korea in March, contains seven tracks from the first 
two albums, this time recorded in English and intended for 
pan -Asian distribution. In April, Park also spent a week at 
Capitol Recording studios recording with LA -based R &B 
group Portrait. The artists cut a version of the Bill Whithers 
song "Just The Two Of Us," plus another upbeat number. In 
addition to the duet, Portrait recorded a Park song on their 
new album for worldwide release; the band also contributed a 
song to the Park album and looks forward to a fruitful friend- 
ship in the coming year. -Geoff Burpee 

. 

TAIWAN 
Artist: Cow Lee 
Album: "Brave Enough To Love" 
Label: Fancy Pie 
Distributor: Fancy Pie 

Little more than a year out of high school, 2I- year -old Coco 
Lee has pushed her way into Taiwan's new wave of well - 
rounded singing talent. 

Lee's break came during a graduation trip to Hong Kong, 
when her mother signed her up for a local singing concert. A 
powerful rendition of Whitney Houston's "Run To You" 
earned Lee second place among 30,000 applicants and a spot 
on a Capital Artists' group album. Following strong response, 
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Fancy Pie, Capital Artists' 1'aiwan affiliate, signed her to a solo 
contract and released five albums in just over a year and half. 

One of a growing number of American -born Chinese in the 
industry, Lee joins the trend of Mandarin -speaking talent 
that has been brought in from outside Asia. Others include 
LA Boyz and LA Babes, US -bred acts that integrate hip -hop 

culture with Mandarin lyrics and have surpassed the popu- 
larity of such local teenage groups as the Little Tigers and 
Grasshopper. 

Lee says the pace has been "really quite tiring. We never 
seem to stop. Most of the media has been very fair. They give 
new people like me a chance to prove themselves." 

After generating a flurry of interest with local majors and 
indies alike, though, Lee is no longer with Fancy Pie. In April, 
Lee signed a five -year, eight -album deal with Sony Music 
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Taiwan, which plans t( 

market the artist 
regionally. Sony's bid tu 
fill out their Taiwan 
roster with regional - 
oriented artists makes 
Lee a rising star to 
watch, though finishing 
up her schooling ma' 
occupy her time come 
September. 

-Corbett Wall 

SINGAPORE 
Artist: Club Ecstasy 
Album: "Virtuosos 01 
1-he Infinite Acid Bath' 
Label: Valentine Music 
Productions 
Distributor: Valentin(' 
Music Productions 

ead singer hccin 
Verghese has be- 

come an object of ado- 
ration among local 
teenage girls, and Club 
Ecstasy's version of adrenalized garage- br,use music has 
spread its beat to turntables from Bangkok to Hong Kong. 

Club Ecstasy's techno rhythms have energized Singapore's 
club scene since the act's 1994 debut, "Midi Genetics." Its sec- 
ond release, "Virtuosos Of The Infinite Acid Bath." moved 
the band's popularity even further afield. 

Now, to capitalize on the new dance culture, Valentine 
Music Productions is hoping to break the Singapore techno 
act via its new single, released at the end of March, "Shadow 
1):incing " -a cover of the Andy Gibb disco chestnut. 

Valentine's marketing manager, Simon Nasser, says, 
"Singles are not a traditional market here, therefore few local 
acts bother to release singles. But techno is a singles culture 
and we thought, why not ?" The single includes two new 
remixes of favorite Club Ecstasy songs: "Technohead Sax 
Education" and "Manifest." The new album. titled "Club E" 
and released at the end of April, follows a radio campaign to 
break the first single, and the album's concurrent regional 
release should take advantage of the band's dub following in 
Bangkok and Hong Kong. 

Formed four years ago by keyboardist /vocalist Leonard 
Fan, the group began by releasing numerous demos to local 
DJs before signing with indie Valentine Music Productions 
and winning radio and fan awards for its first album. Its suc- 
cess reflects a new demand by young consumers for music 
that breaks away from pop ballads. -Philip Cheah 

MALAYSIA 
Artist: Alienoid 
Album: "Alienoid" 
Label: PolyGram 
Distributor: PolyGram 

lienoid is follow- 
Piing in Malaysia's 
rich tradition of local 
rock, but the seven - 
member group has 
stepped beyond the 
mainstream by sing- 
ing in Cantonese, 
one of Malaysia's 
many Chinese di,' 
lects. 

The band, which has attracted attention with its distinctive 
style patterned after Hong Kong's Beyond and China's Tang 
Dynasty, was discovered in 1994 at the first Guinness -spon- 
sored Canto -rock contest. Eric Yeoh, marketing director of 
PolyGram, picked up on the trend when a Canto -rock contest 
in Kuala Lumpur attracted 26 bands. "I had absolutely no 
idea there were so many," says Yeoh. He quickly signed 
Alienoid, as well as two other bands, Baby Amps and 
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Barbastelles. A three -band compilation followed, "Canto - 
Rock Kaki." 

Following Alienoid's appearance on the PolyGram compila- 
tion last year, the company's regional head office gave the go- 
ahead to release the band's eponymous debut, an album of 
original material. 

"They're very excited about it," says Yeoh of the regional - 
office buzz. "They are surprised that there are actually 
Cantonese rock bands out here, more so than in Hong 
Kong." 

PolyGram Malaysia and Hong Kong are backing the 
release with an investment to produce three videos for the 
band, with a view toward MTV and Channel V rotation. 
PolyGram is hoping that the attitude of domestic radio and 
television toward Canto -rock might change if Alienoid broke 
the Hong Kong market. At the moment, there is only one 
domestic Chinese radio station, and it only plays Canto -pop. 
Yeoh says that Alienoid will build up its domestic following 
from a grassroots level. To that end, following the Guinness - 
sponsored six -town roadshow in Malaysia, there will be more 
live gigs. 

-Alexandra Nuvich 

THAILAND 
Artist: Amita Tata Young 
Album: "Amita Tata Young" 
Label: Grammy /MGA 
Distributor: Grammy /MGA 

When Amita Tata 
Young's eponymous 

debut hit the 1 million cas- 
sette mark, Thailand's 
monolithic Grammy label 
solidified its hold on the 
local pop market. The label 
waited for that 1 million 
mark before it re- released 
the cassette with a new hit track, "I Love You." Thus fortified, 
Grammy reports that the cassette has since sold another mil- 
lion units. 

Amita Tata Young has since had further exposure through 
Grammy's "Project 6212" compilation (six artists, two songs 
each, totalling 12), which also features Grammy artists UHT, 
Christina, Jetrin, Nat Myria and MOS. 

Grammy, which does not actively encourage the promotion 
of any single artist in its roster as "No. 1," admits that Amita 
Tata Young is "an unexpected phenomenon," and a pleasant 
surprise. Grammy is promoting the artist with music videos, 
live performances, television and a filmed concert available on 
videocassette. 

rteri 
Born to American parents, 15- year -old Tata has the confi- 

dence, dress and aggressive attitude that urban Thai 
teenagers now aspire to. Raised in a wholly U.S. fashion, she 
is helping the overwhelming pop mainstream move away 
from a traditional conservative style. Best -known for its 
unparalleled marketing campaigns, Grammy is pushing the 
teenager heavily throughout Bangkok's media. 

Label executives first noticed Tata two years ago, when she 
won the international division of Thailand's premier singing 
contest, but waited until 1995 for her to mature before releas- 
ing her first album. It features lots of percussion, a predomi- 
nantly slow, soft, repetitive beat and simple pop lyrics that 
remain a standard among the country's pop fans. 

Although the 11 songs on the album are in Thai, Tata will 
likely release an English -language record during her three - 
year contract to help push Grammy's regional expansion. 

-Gary Van Zuylen 

INDONESIA 
Artist: l'uni Shara 
Album: "Seelum Kau Tergi" 
Label: PT Suara Sejati 
Distributor: PT Suara Sejati 

From time to time, PolyGram's pop -idol influence leaks 
beyond its Chinese -repertoire stronghold. Indonesian 

Continued on page APQ -26 
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affiliate PT Suara Sentral Sejati took hold of the Bahasa charts 
last year with two releases by 23- year -old pop sensation Yuni 
Shara. 

"Mengapa Tiada Maaf' averaged sales of 150,000 units a 
month in the first few months of its 1995 release, aided by a 
music video of the title track that is getting daily rotation on 

MTV. Translated as "Why Don't You Apologize To Me ?," the 
album didn't break far from the pop -idol mainstream, but the 
distinctive Shara's powerful voice and stage presence has 
proven to be something new for Indonesian audiences. 

Most of the record's tracks are remixes of Indonesian pop 
ballads, but teenage fans have responded to Shara's aggres- 
sive image. "She has regenerated pop music. Many artists are 
trying to copy her animated style," says Anthony Shih, MD of 
Suara Sentral Sajati. 

For some record companies, 
only one console is good enough. 

Nippon Columbia 
Chief Recording Engineer Mr Kazuhiro Tokieda (seated), with Recording Engineers Mr Katsuhiro Miura and Mr Takahi 

Sasaki. 

"Studio 1 is used mainly for acoustic recording. It was important that the new console met Nippon Columbia's 
sound quality requirements, and provided enhanced operational use. The SL 9000 easily did so." 

Mr Tanaka, Executive Recording Engineer, Nippon Columbia. 

"I truly believe that our choice of the SL 9000 will make a significant contribution to the quality of our music releases." 
Mr lida, Recording Department Manager, Nippon Columbia. 

)UUU 

Solid State Logic 
International Headquarters: Begbroke, Oxford OX5 1 RU, England Tel: (01865) 842300 Fax: (01865) 842118 

Paris (1) 34 60 46 66 Milan (2) 262 24956 Tokyo (3) 54 74 11 44 New York (212) 315 1111 Los Angeles (213) 463 4444 

In July of last year, 
Shara's second release, 
"Return Of The Condor 
Hero," earned an even 
better response. Built 
around the title theme 
song of a big -selling 
Cantonese kung -fu 
movie starring Andy 
Lau, the album tapped 
into one of Asia's favorite 
items: Hong Kong action 
movies. Sales hit 500,000 
units during the first six 
weeks. 

Shara's most recent 
album was released in October 1995. According to the label, 
"Seelum Kau Tergi," which translates as "Before You Go," 
has performed well, selling 170,000 -plus in the first few 
months of its release. A new album is in the works. 

-Mike Levin 

SOVTH KOREA 
Artist: Park Mi Kyoung 
Album: "Jungle" 
Label: Line Production 
Distributor: Line Pro- 
duction 

Dark Mi Kyoung's 
journey from a pop 

ditty called "When A 
Dandelion Becomes A 
Spore" in 1985 to last 
year's explosive R &B/ 
dance "Jungle" could be 
a blueprint for South 
Korea's music main- 
stream. 

Having just turned 30, 
Park is at the head of Korea's move from pop ballads to 
rhythm -based melodies. "Jungle," her third album, moved 
the artist square into Line Production's roster of artists, which 
includes techno band Noise. (Until last year, the versatile and 
high -volume seller Kim Gun -Mo was a Line Production artist, 
before cutting a substantial deal with BMG Korea for an 
English album.) 

Much of Park's record is devoted to tracks that showcase 
her husky voice, such as the African- influenced "Warning Of 
Eve" and a funked -up version of Roberta Flack's "Killing Me 
Softly." There are still enough ballads to attract a young audi- 
ence, but many of her new fans are women who have 
responded to lyrics that address female assertiveness in 
Korean society. 

An art -school graduate who turned to music, Park teamed 
with veteran arranger Kim Woo Jin to compose some of the 
album's tracks. She also choreographs the dance routines that 
are part of every performance. 

The local market's domestic momentum is being fueled by 
an integration of European, U.S. and world-music styles, and 
Park's willingness to try just about anything is behind her 
popularity. -Mike Levin 

PHILIPPINES 
Artist: River Maya 
Album: River Maya 
Label: BMG Philippines 
Distributor: BMG Philip- 
pines 

ar more experimental 
IF than its Asian neigh- 
bors, the Philippines is 
always open to fresh 
music. River Maya may 
call itself a "back -to- 
basics" rock band, but 
the music of Bamboo, 
Rico, Blanco, Nathan 
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Azarcon and Mark Escuata carries enough alternative 
melodies and grooves to earn an "alternative rock" tag from 
the country's media -and abiding respect from the country's 
musical community. 

The band's debut, "River Maya," added critical acclaim to 
commercial success, and, with the release of this year's second 
album on BMG, that success has been cemented. The first 
album rose to prominence on the strength of the track "214" 
(the date of Valentine's Day) and "Ulan" ( "Rain" in Tagalog). 
The newest album's current hit, "Kisap Mata (Flick Of An 
Eye)," has figured prominently in sales and playlists since its 
December release. 

The band has been touring the provinces extensively, and 
has been putting in time at schools, malls, rock clubs or any- 
where Filipinos gather to hear music. For its part, BMG has 
been keeping the band's profile high through a solid market- 
ing presence with in -store displays and promotions. 

River Maya and BMG's other signing, Eraserheads, are 
closely associated with each other; industry sources say the 
quality of that local signing list more than makes up for its 
brevity; both bands have extremely good street credibility. 

Evidence of this greets River Maya on their frequent 
appearances in the provinces. One recent concert in the south 
was described by a witness as "utter pandemonium," with 
people climbing scaffolding and speakers to check out the 

action. More recording and more touring are in the works, 
building on River Maya's sizeable fan base across the 
Philippines. -Mike Levin 

JACKY CHEUNG 
Continued from page APQ -8 

Wherever there are Chinese people, you'll find fans of a 
Chinese star -a be- sequined care package for transplanted 
expatriate populations from Perth to Montreal. The unusual 
thing about Cheung -and what makes the artist and his label 
proudest -are the two sold -out nights in the Philippines and 
another in Jakarta. "It's wonderful that Jacky is playing to audi- 
ences in the West," says Chan, "but we can expect that; wherev- 
er there are Chinese people there are fans. But in Manila? Thosc 
aren't all Chinese people. They want to see him and hear a great 
performer; they want a show." 

The tour paves the road for further marketing of Cheung, 
establishing the personal ties that are essential to the singer's 
relationship with his audience. Ahead lies the road to consolidat- 
ing Cheung's fan base further afield, and, perhaps, across even 
cultural and linguistic divides. 

"We are planning an English album," says Chan. "But we have 
to be very, very careful. We must use every resource at hand to 
position the project properly. But business and media together 
need to realize that if an album is good, it can last for a while, 

Jacky Cheung 

grow on people," says Chan. 
"If you make an album, make 
it a good one, one that will 
last forever. Right now, we 
have radio stations that play 
only Cantopop, which en- 
courages the industry here to 
try better and better things." 

Chan is fond of an anec- 
dote that dates back to the 
days just before "Kiss And 
Goodbye" broke. When 
PolyGram suggested Cheung 
go to Singapore for a promo- 
tional tour, Chan recalls, the 
artist said, "Why? Why 
should I go to Singapore or 
Malaysia? They don't like this 
kind of modern pop. It's all 
traditional music, and Hong 
Kong music isn't at all like 
that." 

"As we flew in," Chan 
recalls, "Jacky was in his plane seat, saying, 'I still don't think this 
is a good idea.' But he stepped off the plane in Singapore, and 
everywhere there were fans, pressed up against the fence to 
greet him. `Now I understand,' he said. Now we can take him 
anywhere." 

NEWS & VIEWS 
National Music Publishers' Association 

& The Harry Fox Agency, Inc. 
711 Third Avenue New York, NY 10017 

Phone: 212- 370 -5330 Fax: 212 -953 -2384 

Fox Agency Singapore 
39I B Orchard Road #09 -10 Tower B Ngee Ann City, Singapore 0923 

Phone: (65)735 -8966 Fax: (65)735 -9979 

Global delivery. 
And global protection. 

That is NMPA's goal. 

The Fox Agency International (FAI) 

is pleased to announce the opening 

of the FAI Taiwan branch. 

The Fox Agency International, Inc. 
14F -3 Capital Cominercial Center 

No. 8 Cheng Tell Road, Section 2 

Tapei, Taiwan 

R.O.C. 

Phone:886 -2- 5598770 
Fax: 886- 5598771 
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AUSSIE INDUSTRY 
Continued from page APQ-8 

site, they still want the printed version, and we're airbagging 
them globally -from Argentina to Zimbabwe -to purchasers 
who want to see the big picture of Asia in print. At MIDEM 
Asia, it's free to any attendee who walks by our stand." 

Radio and TV syndicator Austereo MCM Entertainment is 

setting up a base in Singapore from which to sell product (ini- 

tially live concerts) to five territories. Because varying require- 
ments in each market make it difficult to sell a finished prod- 
uct regionally, MD Doug Adamson says, "We intend to set up 
a team of local producers to work with us on programming, 
similar to the 14 or 15 we have through Europe, and MIDEM 
is a way to make contacts." 

Sydney -based company Karaoke Headquarters will follow 
up interest from Thailand, Indonesia and Korea in its KHQ 
line of karaoke software, and will launch female pop group 

Orl; 

mitt 0111111'1101 ` + r 
i 

IN TOUCH WITH MUSIC 
As an international meeting -point for everyone involved with 

pop music and entertainment, POPKOMM. is the leading 
window on current trends, innovations and future opportunities. 

Already the exchange of ideas about the future has 
begun. Your views, experiences 

and criticism are in demand. Write to 
us, by fax or e -mail. Your ideas will be 

published in the POPKOMM. Online 
Service on the Internet. 

Working on the Future. 
At POPKOMM. 

MUSIK KOMM. GmbH Rottscheidter Strasse 6 D -42329 Wuppertal 
Telefon ++49- 202 -27 83 10 Fax + +49- 202.78 9161 
E -Mail: popkomm@musikkomm.de Internet http: / /www.musikkomm.de /popkomm 

Please note: Deadline for advance application for partidpants June 21, 1996 

:POP 
KOMM. 

The Fair for 
Pop Music and 
Entertainment 
August 15-18,1996 
Congress Center East 

Cologne Fair 

Runway and a music -magazine TV show aimed at the female 
12 -to -27 demographic. Says co- director David Warner, "The 
start -up funding for these enterprises is probably around $1 
million. Given the little investment support we get from the 
Australian government, we're hoping to meet with potential 
investors from the Asian region." 

MUSIC VIDEO 
Continued from page APQ -14 

show for the industry, it should open the doors for non - Bahasa 
pop. Also, the Chinese chart show will be a new avenue for 
local Chinese artists (there is currently only one existing 
Chinese chart program, "Music Express "). 

Aziz Bakar, the vice -chairman of RIM, says, "The local 
Chinese market is one where potential can be tapped. There 
are a lot of Chinese -speaking musicians in Malaysia, as evi- 
denced by the recent Canto -rock competitions. This show will 
provide an opportunity for local Chinese talent to come up to 
Hong Kong and Taiwanese standards." 

With private satellite receivers banned in Singapore, MTV's 
backyard, both V and MTV are only available after midnight 
on terrestrial television. Record companies are still resorting to 
advertising on Singapore's only TV station, the Television 
Corporation of Singapore. Cable TV is not yet an option, as 
only one district in the country has so far been wired for trans- 
mission. 

24 -HOUR KARAOKE 

Karaoke, meanwhile, continues to broaden its presence in 
the country. Channel KTV, the first 24 -hour karaoke music 
video TV channel, launched in February and is broadcast via 
satellite. The channel broadcasts 60% Mandarin, 25% 
Cantonese and 15% Chinese -dialect programming. Owned by 

Across the region, LOCAL 
RECORD COMPANIES have 

sponsored VARIETY SHOWS, 
MVSICAL INTERLVDES OR 
ADVERTISEMENTS with a 

slice of their product for decades, 
and WILL CONTINVE 

TO DO SO. 
Singapore's Pan Pacific Public, Malaysia's Nanyang Press 
(Malaya) and Britain's Carlton Communications, the channel 
caters to varied audiences: children in the morning, house- 
wives in the afternoon, adolescents in the early evening and 
adults at night till dawn. 

"There's going to be quite an emphasis on both children's 
and women's programming," says John Sharp, president of 
Channel KTV. "We really want to target the whole family and 
play old favorites rather than just breaking new hits." 

While the local video outlets offer varied levels of exposure 
to music programming, MTV Asia and Channel V remain the 
focus of promotional efforts by the multinational major labels 
seeking to break repertoire across the region. 

For example, a recent tour by the Danish band Michael 
Learns To Rock, signed to EMI, featured two shows in India, 
a market where the V name is particularly recognizable. The 
concerts, performed in open -air venues in front of 8,000 peo- 
ple in Bangalore and Madras, were partially sponsored by 
Channel V, marking the channel's first foray into concert pro- 
motion. 

"We're getting great support from record companies to do 
this stuff," says Don Atyeo. Channel V's "Greatest Hits," a com- 
pilation of local Hindi dance repertoire with Western pop, was 
launched as a "test case" and sold 200,000 units in three 
months. 

"I'm walking down the remotest corner of the remotest town 
we visit in India, past this old mom -and -pop shop, and I see 
our CD there. I'll bet you one thing," grins Atyeo. "That's the 
first time someone in that village has brought a Western artist 
home to play." 
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Blakes 

There is only one Blakes 

Blakes Hotel 33 Roland Gardens London SW7 3FF England Telephone: 0171 37 0 6 701 Fax: 0171 373 0442 Telex: 8813500 
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Penny Lane Ups Its Denomination 
L.A. Chain Grows Via Limited Partnerships 

BY CHRIS MORRIS 

LOS ANGELES -Penny Lane Records 
began life humbly enough in April 1985 
as a 500- square -foot shop on Windward 
Avenue in Venice, Calif., literally a stone's 
throw from the Pacific Ocean. 

Penny Lane has slowly grown into a 
sharply marketed and merchandised web 
of four L.A. -area record shops and one 
recently opened CD -ROM store. The com- 
pany was recognized as the small chain 
independent retailer of the year at the 
National Assn. of Recording Merchandis- 
ers convention in March. 

Owner Steve Bicksler now has bigger 
plans: Penny Lane has formed its first lim- 
ited partnership in Northern California and 
plans to begin online CD sales this summer. 

Things are going so well that last year 
Bicksler opened an office in Pasadena, 
Calif., after running the chain out of his 
house for years. "It was in a closet," Bick- 
sler says of his old accommodations. "You 
would not believe what it looked like ... It 
was just total chaos." 

Like many independent retailers, Penny 
Lane began life by catering to cutting-edge 
rock buyers and grew from that base. 

Bicksler says, "In the last several years, 
we have broadened our inventory, in a 
large part because I'm a big roots music 
fan, and I like world music. We've really 
stretched out into that and been success- 
ful with it. I would have to say that alter- 

Penny Lane's CD -ROM store, which 
opened in March, is located in a small 
alley near the Colorado Boulevard 
record outlet. 

B1 LLE3UAf?ED 
TA1l_ 

IS COMING SOON TO 
A STORE NEAR YOU! r" 

native rock is the majority of what we sell, 
but it's quite an interesting mix ... We've 
really reached a new clientele -an older 
clientele -that has maintained a certain 
loyalty" 

Historically, Penny Lane has sought to 
maximize sales at a few high -profile out- 
lets, eschewing explosive growth. 

Bicksler, who worked as a manager for 
Wherehouse Entertainment and Music 
Plus before starting Penny Lane, expand- 
ed his original location to 800 square feet 
before moving to the current 1,200 - 
square -foot Venice location across the 
street. 

He waited a year and a half to open his 
second shop, in Westwood Village, adja- 
cent to the campus of the University of 
California at Los Angeles, in late 1986. 
The store has prevailed there, despite 
fierce competition (Tower and Where- 
house outlets are located within two 
blocks) and plummeting traffic in the 
Westwood shopping district during the 
early '90s following a much- publicized 
gang -related shooting. 

In 1988, Penny Lane opened an outlet 
in Torrance, Calif. "[That was] our first 
experience with a strip mall," Bicksler 
says. "We found that, business -wise, to be 
quite mediocre. Not a failure, but it just 
sort of trudged along." 

In early 1995, after more than six years 
there, Bicksler shuttered the Torrance 
location when a lease became available on 
Santa Monica, Calif.'s Third Street Prom- 
enade, the open -air mall that has picked up 
much of Westwood's traffic in recent years. 

Bicksler recalls, "We had been trying 
to get in there for so long . .. There just 
wasn't much available down there, and we 
thought, rather than pass it up, we'd just 
move the stock from Torrance there." 

Penny Lane's other record outlet, on 
Pasadena's Colorado Boulevard (the route 
of the annual Rose Bowl Parade), opened 
in early 1991. 

Penny Lane's record stores run 
between 1,200 and 1,500 square feet. 
About 90% of the chain's business is 
derived from CD sales (30% of unit volume 
is used CDs, 70% new); the remainder is 
from vinyl LPs and cassettes, plus maga- 
zines, postcards, and other nonrecorded 
merchandise. 

Each store carries about 15,000 titles. 
Discs are kept behind the counter in jewel 
boxes; in the bins, CD booklets are con- 
tained in plastic browser packs that also 

(Continued on page 51) 

The exterior of the Penny Lane store on Colorado Boulevard in Pasadena, Calif., 
on the Rose Bowl Parade route. A window sign directs customers to the chain's 
nearby CD -ROM outlet. 

Film Tie -Ins Can Boost Audiobook Titles 
Publishers See Benefits While Watching The Costs 

BY TERRI HORAK 

NEW YORK -From the high- stakes 
game of movie -art tie -ins to the simple act 
of promoting a famous actor as a reader, 
audiobook marketers increasingly see the 
natural link between books and film. 

While the opportunity to bask in the 
glow of a Hollywood -size motion - picture 
marketing campaign is exceptional, pub- 
lishers agree that the repackaging 
involved can be a big risk for audiobook- 
size budgets. 

"Movie tie -ins are not a guarantee, but 
they're a very good way to show the mul- 
titude of formats entertainment can be 
available on at one time," says Seth Ger- 
shel, senior VP and publisher at Simon & 
Schuster Audio. 

Citing the difficulty identifying which 
movies -and audiobooks -will take off, 
Jim Brannigan, VP at the HighBridge 
Co., says, "They are very inconsistent; 
none seem to work just a little." 

Of course, the greatest potential ben- 
efit of movie tie-ins comes in creating a 
new life for old titles. One of High - 
Bridge's success stories, "Waiting To 
Exhale," had respectable sales prior to 
the movie, but the repackaging with the 
movie's imagery as the new cover doubled 
its numbers, Brannigan says. 

"Obviously, we've tied in to all the John 
Grisham [movies], and those have goosed 

our backlist," says Jill Lamar, acquisi- 
tions and project editor at Bantam Dou- 
bleday Dell Audio. "They would sell at a 
strong backlist level without the movie 
art, but we definitely get more units out 
with the tie -in." 

At Random House Audio, which is rid- 
ing high with its "Primal Fear" tie -in, 
managing editor Reka Daniels says, "It's 
very much a mutual promotion. Movie 
people get to have the art appear in book- 

BIBLIO TECH 
stores, and we get promotion and public- 
ity we could never buy" 

Capitalizing on the mass appeal of 
movies is also a way to draw new listen- 
ers into the fold. "When you combine 
book readers and moviegoers in your 
potential audience, you've added a signif- 
icant new component to your total audi- 
ence," says Judy McGuinn, VP and direc- 
tor of Time Warner Audiobooks. 

Not surprisingly, suppliers to the video 
rental market are particularly keen on 
connecting to film audiences. 

"Our video-store customers are able to 
put product in their stores when the movie 
comes out in the theaters, so at least they 
have something to offer their customers," 
says Chris Fowler, audiobooks manager 
at Ingram Entertainment. 

Stephanie Hegstrom, merchandise 
manager at Rezound, which stocks 4,500 
rental sites, says, "I try to focus on how 
our video -rental retailers can tie in with 
movie releases, whether it's still in the 
option stage, in production, or in theaters. 
It helps them relate better." 

In fact, Hegstrom says she also focus- 
es on the reader, and it helps when he or 
she is a star. "It's kind of a backdoor 
approach to promoting audio through the 
movies," she says. 

Audio Editions, a catalog with a mail- 
ing list of 2.5 million people, also takes the 
potential of tie-ins seriously. "We keep a 
massive spreadsheet and track all 
media - including talk shows -for tie-in 
possibilities, so it makes some difference 
for us," says Linda Olsen, catalog editor. 

But tie-ins can only go so far, and pub- 
lishers and retailers agree that while the 
movie art can help, the audiobook must 
stand on its own merits. 

"I used to think that the movie tie-in 
would increase sales, and I've learned 
that basically it doesn't unless it was a 
good story to begin with," says Linda 
Brannick, senior buyer at Booktronics, 
an audiobook and CD -ROM outlet in 
Houston. 

Simon & Schuster's Gershel agrees, 
but he adds that, box -office smash or not, 
the movie must be compelling enough to 

(Continued on next page) 
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Merchants & Marketing 

Elfin's Listening -Post Towers Bring 
Children's Artists To Upscale Market 
TOWER OF POWER: Six years ago, 
musician /entrepreneur Ed Van Fleet 
had a great idea: He would merchandise 
his independently released new age 
instrumental albums via a compact lis- 
tening post or tower, which would be pro- 
moted to the high -end gift -shop and 
tourist -area market In 1990, through his 
label Elfin Music Co., Van Fleet con- 
structed and placed 1,000 Classic Tow- 
ers in upscale gift stores and tourist 
spots around the country. He went on to 
sell 1.7 million units of his albums. 

Now, seeking to diversify Sarasota, Fla. - 
based Elfin's output, Van Fleet has 
launched Elfin for Kids, which uses a mod- 
ified version of his Classic Tower in mer- 
chandising the music of five children's 
artists, all signed to the new Elfin for Kids 
labeL According to company sales director 
Rebecca Roberts, Elfin has shipped more 
than 200 of the kids' music towers over the 
last few weeks, with more to follow. 

Roberts says the 4- foot -tall towers are 
12 inches shorter than the original models 
and are available in natural mahogany for 
the upscale gift market; for toy stores and 
other outlets, they are brightly painted pur- 
ple and yellow If a retailer prefers, Elfin 
Music will do customized colors, she says. 

The towers serve a dual function: as 
listening posts and display units. Eight 
sets of headphones (two to each side) 
enable customers to listen to an entire 
CD if they wish, and they can then buy it 
right off the tower. Each tower accom- 
modates eight titles for listening and is 
stocked with five CDs and 10 cassettes 
of each title. Roberts says the towers are 
loaned to retailers, whose only expense 
is the wholesale cost of the music prod- 
uct. "We pay for all shipping on the tow- 
ers and all maintenance," she says. 

Canadian children's artist Pamela 
Fernie served as A &R person in the 
signing of the five children's acts to Elfin 
for Kids. They are Nashville -based Den- 
nis Scott, a Grammy- winning song- 
writer (Billboard Spotlight, Feb. 24); 
Miss "D," a former day -care center 
operator; Savannah, Ga., TV personality 
Rick Hubbard, who is based in Hilton 
Head, S.C.; Byron Bellows, whose new 
release, "Egg On My Face," was pro- 

by Moira McCormick 

duced by Fernie; and Shannon Tanner. 
Roberts says Elfin is putting the tow- 

ers "everywhere people look for kids' 
music - though not she points out, at dis- 
count stores or mass merchants. Instead, 
Elfin Music has aimed for the upscale 
market in high -end gift stores, she says. 
"We're selling to families on vacation, and 
that's where a lot of people spend their 
money," she says. "In tourist centers like 
Branson, Mo., and Acadia National Park 
in Maine, you've got parents and children 
taking car trips, where new music is 
always welcome. These are hard times 
for retail, but people will spend money on 
vacation that they never would at home." 

Roberts says Elfin sells product to 
retail via its toll-free number. "Very pos- 
sibly, we'll be putting towers in record 
stores," she adds. Van Fleet has two of 
his own towers in, appropriately enough, 
Tower Records in Boston and Burlington, 
Vt. Roberts says Elfm Music is talking to 
children's multimedia chains Noodle 
Kidoodle and Zany Brainy about 
installing kids' towers there as well. 

Elfin Music is also looking for more 
kids' artists to sign, Roberts says, noting 
that performers do not necessarily have 
to be signed to Elfin in order to have their 
product merchandised on the tower. 
"We're working on technology that will 
allow more selection in the towers - 
though we don't want to overwhelm peo- 
ple with too many choices," she says. 

Elfin Music, which relocated to Flori- 
da from Camden, Maine, a year ago, also 
operates a 32 -track recording studio in 
Sarasota. The label recently debuted a 
World Wide Web site on the Internet at 
www.elfm- music.com. Its E -mail number 
is elfin @netline.net. 

S'T'ARRY -EYED: And the parade of 

celebs into the realm of children's music 
continues. Reggae star Shaggy performs 
the first single off MCA Records /the 
Track Factory's soundtrack to the motion 
picture "Flipper." The song is a rework- 
ing of Mungo Jerry's 1970 skiffle hit "In 
The Summertime." And Matthew 
Sweet, seen tearing up Radio AAHS' 
charts with his single "Scooby Doo, 
Where Are You ?" from MCAs "Saturday 
Morning Cartoons' Greatest Hits," does 
a juiced -up version of the sentimental 
"Theme From ̀ Flipper.' " The film's orig- 
inal score features a "special vocal per- 
formance" by Crosby, Stills & Nash 
with the London Symphony Orchestra. 
(The Track Factory president Tim Sex- 
ton says the members of CSN "have been 
long -term advocates of protecting marine 
life. ") 

Oscar- nominated film composer 
Randy Newman ( "Toy Story ") provided 
five original songs and the musical score 
for "James And The Giant Peach," Dis- 
ney's critically acclaimed new stop - 
motion flick. The soundtrack is on Walt 
Disney Records. 

KIDBITS: Also out from Walt Disney 
Records is a new series, "Disney's Clas- 
sic Sing -Along Collection," volumes one 
and two, which include songs from such 
classics as "Mary Poppins," "Peter Pan," 
"Pocahontas," and "The Lion King"; each 
volume comes with full-color lyric book 
... "Sing -Along With Us," the first audio 
release to be spun off from acclaimed 
PBS preschool series "The Puzzle Place," 
hits stores June 25 (order cutoff date is 
June 6) on Sony Wonder. In a cross -pro- 
motion with General Mills' Kix cereal, 
consumers receive a free "The Puzzle 
Place" audiocassette sampler by mailing 
in two bar codes from specially marked 
boxes. 

Solo guitarist Ray Penney has 
released an album of instrumental lulla- 
bies called "Goodnight Guitar" on 
Applewild Recordings, Fast Quogue, N.Y. 

... Miami -based music educator Susan 
Shane Linder's self -released album 
"Singin' With Susan" has moved an 
impressive 1,200 units locally. Linder says 
she's looking to expand her reach. 

FILM TIE -INS CAN BOOST AUDIOBOOK TITLES 
(Continued from preceding page) 

drive people back to the book. 
Bonnie Shafer, senior buyer at Baker 

& Taylor, says that while audiobook/ 
movie tie -ins rarely exceed the initial 
numbers from the simultaneous release 
with the hardcover, they can make a big 
difference for underperforming titles. 

"Apollo 13" was first issued by Simon 
& Schuster Audio under the book's title 
"Lost Moon" and features narration by 
Edward Herrmann and passages read 
by astronaut Jim Lovell, as well as some 
of the original communications between 
NASA and the astronauts. 

"It's a fun book and a great recording," 
Gershel says, but it took a new title and 
package, as well as a rerelease amid all 
the excitement surrounding the movie 
version, to propel the title to significant 
sales figures. 

But the process of licensing and work- 
ing with movie art comes with its own 
share of problems. Sometimes the movie 
art is free due to in -house associations, 

but public - domain titles can go as high as 
$50,000 at auction, publishers say. Though 
usually the art is not that expensive, when 
publishers have to pay for the movie 
image, careful cost analysis is necessary. 

Audio Partners, publisher and parent 
company of Audio Editions, struck an 
interesting compromise with its "Hunt 
For Red October." The company waited 
to license and repackage until it needed 
another production run, about a year after 
the movie came out. "It was definitely 
worth it, but if we paid for it the same time 
the movie came out, we might not have 
been able to make it," Olsen says. 

HighBridge's version of "Sense And 
Sensibility" had a popular reader -one 
of the film's stars, Kate Wmslet -but did 
not have the movie art, yet it was still able 
to connect with the movie's popularity. 
Very strong sales figures for the title, 
says Brannigan, "raises the question of 
how tied -in do you have to be." 

Indeed, timing is critical to the success 

of movie tie -ins, with or without the film's 
artwork. 

Rezound, which repackages audio - 
books into sturdy shells for the rental 
market, sometimes can't wait for movie 
art to become available. And with clas- 
sics especially, Hegstrom says, "I don't 
know necessarily if artwork is the most 
important part." 

Officially tapping into a movie's pre - 
publicity campaign can be tricky. Movie 
art is often not ready until the last 
minute, and titles can fade from public 
view quickly. "If it looks like the key art 
is going to be a problem, you start looking 
for the next best thing, because you don't 
know how long the movie's going to last 
in theaters," says Time Warner Audio's 
McGuinn. 

BDD Audio's Lamar sums it up: "First 
you're waiting for the art on tenderhooks, 
and then it's like a relay race to package 
the product to get it into the marketplace 
in time." 
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1 1 

* * NO. 1 * * 
BOB MARLEY AND THE WAILERS A- LEGEND 
TUFF GONG 846210 * /ISLAND (10.9ß/1/.98i 41 weeks at No. 1 247 

2 3 

BEASTIE BOYSA LICENSED TO ILL 
DEF JAM 527351 /MERCURY (7.98 EQ/11.98) 178 

3 2 
RAGE AGAINST THE MACHINE RAGE AGAINST THE MACHINE 
EPIC 52959* (10.98 EQ/16.98) ME 8 

4 6 
JIMMY BUFFETTA' SONGS YOU KNOW BY HEART 
MCA 5633* (7.98/11.98) 254 

5 4 
PINK FLOYD" DARK SIDE OF THE MOON 
CAPITOL 46001* (9.98/15.98) 258 

6 8 
NINE INCH NAILS A' PRETTY HATE MACHINE 
M 2610' (9.98/15.98) 135 

7 5 
SOUNDTRACK A8 GREASE 
POLYDOR 825095/A &M (10.98/16.98) 77 

8 10 
PINK FLOYDA'° THE WALL 
COLUMBIA 36183' (15.98 EQ/31.98) 261 

9 7 
ENYAA° WATERMARK 
REPRISE 26774/WARNER BROS. (10.98/15.98) 233 

10 12 
JOURNEY As JOURNEY'S GREATEST HITS 
COLUMBIA 44493 (9.98 EQ/15.98) 256 

11 11 
THE SMASHING PUMPKINS A' SIAMESE DREAM 
VIRGIN 88267* (9.98/15.98) 24 

12 13 
VAN MORRISON A' THE BEST OF VAN MORRISON 
POLYDOR 841970/A &M (10.98/17.98) 46 

13 9 
CAROLE KING Am TAPESTRY 
COLUMBIA 34946 (7.98 E0/11.98) 73 

14 14 
STEVE MILLER BANDA' GREATEST HITS 1974 -78 
CAPITOL 46101 (7.98/11.98) 250 

15 17 
JIMI HENDRIX THE ULTIMATE EXPERIENCE 
MCA 10829 (10.98/17.98) 50 

16 18 
METALLICAA° ...AND JUSTICE FOR ALL 
ELEKTRA 60812/EEG (9.98/15.98) 241 

17 39 
SOUNDTRACK THE ARISTOCATS 
WALT DISNEY 60904 (6.98/9.98) 2 

18 16 
JAMES TAYLOR A' GREATEST HITS 
WARNER BROS. 3113* (7.98/11.98) 253 

19 15 
JANIS JOPLIN A2 GREATEST HITS 
COLUMBIA 32168 (5.98 EQ/9.98) 205 

20 19 
TRACY CHAPMAN A' TRACY CHAPMAN 
ELEKTRA 60774/EEG (7.98/11.98) 6 

21 20 
THE BEATLESA' SGT. PEPPER'S LONELY HEARTS CLUB BAND 
CAPITOL 46442* (10.98/16.98) 138 

22 21 
ENIGMA THE CROSS OF CHANGES 
CHARISMA 39236NIRGIN (10.98/16.98) 3 

23 23 
THE DOORS A5 THE BEST OF THE DOORS 
ELEKTRA 60345/EEG U2.98/19.98) 240 

24 22 
THE BEATLESA' ABBEY ROAD 
CAPITOL 46446* (10.98/16.98) 104 

25 25 
CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL. 1 

FANTASY 2* (10.98/17.98) 160 

26 28 
AC/DC1" BACK IN BLACK 
ATLANTIC 92418/AG (10.98/15.98) 148 

21 43 
ELTON JOHN A" GREATEST HITS 
ROCKET 512532/ISLAND (7.98/11.98) 243 

28 34 
METALLICAA' RIDE THE LIGHTNING 
MEGAFORCE 60396/EEG (9.98/13.98) 229 

29 29 
ENYA THE CELTS 
REPRISE 45681/WARNER BROS. (10.98/16.98) 39 

30 27 
MADONNAA' THE IMMACULATE COLLECTION 
SIRE 26440'/WARNER BROS. (13.98/18.98) 55 

31 30 
SOUNDTRACK A' TOP GUN 
COLUMBIA 40323 (7.98 EQ/11.98) 90 

32 26 
THE BEATLES As 1967 -1970 
CAPITOL 97039* (15.98/31.98) 70 

33 31 
EAGLES A22 THEIR GREATEST HITS 1971 -1975 
ELEKTRA 105 */EEG (10.98/15.98) 254 

34 44 
ERIC CLAPTON A' TIME PIECES - THE BEST OF ERIC CLAPTON 
POLYDOR 800014 /A &M (7.98 EQ/11.98) 250 

35 32 
METALLICAA3 MASTER OF PUPPETS 
ELEKTRA 60439/EEG (9.98/15.98) 225 

36 37 
PATSY CLINE A5 GREATEST HITS 
MCA 12* (7.98/12.98) 241 

31 38 
FLEETWOOD MAC A' GREATEST HITS 
WARNER BROS. 25801 (9.98/16.98) 209 

38 46 
BRYAN ADAMS A' SO FAR SO GOOD 
A &M 540157 (10.98/17.98) 4 

39 40 
COUNTING CROWS A° AUGUST & EVERYTHING AFTER 
DGC 24528/GEFFEN (10.98/15.98) 10 

40 41 
SOUNDTRACK DAZED AND CONFUSED 
MEDICINE/GIANT 24533/WARNER BROS. (9.98/15.98) 8 

41 - GLORIA ESTEFAN A' GREATEST HITS 
EPIC 53046 (10.98 EQ/16.98) 14 

42 24 
SANTANAA2 GREATEST HITS 
COLUMBIA 33050 (7.98 EQ/11.98) 41 

43 36 
THE BEATLESA' THE BEATLES 
CAPITOL 46443* (14.98/26.98) 52 

44 33 
THE BEATLES A5 1962 -1966 
CAPITOL 97036* (15.98/31.98) 57 

45 - LYNYRD SKYNYRD BEST -SKYNYRD'S INNYRDS 
MCA 42293 (7.98/12.98) 111 

46 - LED ZEPPELIN A16 LED ZEPPELIN IV 
ATLANTIC 82638/AG (10.98/15.98) 209 

41 35 
U2 Am THE JOSHUA TREE 
ISLAND 842298 (10.98/17.98) 204 

48 49 
BOYZ II MEN A' COOLEYHIGHHARMONY 
MOTOWN 530231 (10.98/16.98) 75 

49 - HANK WILLIAMS, JR. GREATEST HITS, VOL. 1 

CURB 77638 (6.98/9.98) 7 

50 47 
ZZ TOP A' GREATEST HITS 
WARNER BROS. 26846 (10.98/16.98) 23 

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 

and are registering significant sales. Recording Industry Assn. Of America (RIAA) certification for sales 

of 500,000 units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by 

a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP 

is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 

marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. 

indicates past or present Heatseeker title. ©1996, Billboard /BPI Communications, and SoundScan, Inc. 
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PENNY LANE UPS ITS DENOMINATION 
(Continued front page 49) 

hold the store's inventory card. 
"We made the decision to go with the 

browser packs once we dedicated our- 
selves to deepening our catalog in the 
stores," Bicksler says. "We had no choice. 
We had to come up with a way- either 
rent bigger stores in more desolate areas 
that we could afford or keep the stores we 
had that were doing well and try to fit 
more into them." 

Each store has at least 120 albums on 
listening posts. The Pasadena store has 14 
10 -disc CD players for customer use, while 
the other stores each have two 10 -disc 
units and a 100 -disc player. Bicksler plans 
to convert all his stores to the Pasadena 
standard, allowing more consumers to uti- 
lize the players simultaneously. 

Penny Lane advertises sales primarily 
through its Monthly Music Guide. The free 
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The checkout area of the Penny Lane 
store in Pasadena, Calif. A large num- 
ber of music publications are stocked 
by the chain. 

publication, with a press run of 75,000, is 
distributed at the stores and inserted in 
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Compiled from a national sample of retail store and rack soundscamw 
sales reports collected, compiled, and provided by 1111111 

ARTIST /SERIES TITLE 
LABEL, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE) 

1 3 3 

* * * No. 1 * * * 
READ -ALONG THE ARISTOCATS 
WALT DISNEY 60219 (6.98 Cassette) 

2 2 37 
VARIOUS ARTISTS CLASSIC DISNEY VOL. I - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 (10.98/16.98) 

3 1 15 
SING -ALONG WINNIE THE POOH 
WALT DISNEY 60889 (10.98 Cassette) 

4 6 4 
VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 
WALT DISNEY 60897 (8.98/11.98) 

5 7 37 
VARIOUS ARTISTS CLASSIC DISNEY VOL. II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10.98/16.98) 

6 4 26 READ -ALONG TOY STORY 
WALT DISNEY 60265 (6.98 Cassette) 

7 5 8 
READ -ALONG OLIVER & COMPANY 
WALT DISNEY 60221 (6.98 Cassette) 

8 8 37 
BARNEY A' BARNEY'S FAVORITES VOL. 1 

BARNEY MUSIC /SBK 27115/EMI (9.98/15.98) 

9 10 29 VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND 
WALT DISNEY 60863 (9.98/16.98) 

10 9 22 CEDARMONT KIDS CLASSICS TODDLER TUNES 
BENSON 056 (3.98/6.98) 

11 11 32 
CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 
BENSON 217 (3.98/6.98) 

12 12 19 
VARIOUS ARTISTS A3 DISNEY CHILDREN'S FAVORITES VOLUME 1 

WALT DISNEY 60605 )6.98/13.98) 

13 13 22 CEDARMONT KIDS CLASSICS SILLY SONGS 
BENSON 220 (3.98/6.98) 

14 14 36 
KENNY LOGGINS RETURN TO POOH CORNER 
SONY WONDER 57674 /COLUMBIA (9.98 E0113.98) 

15 16 28 CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 
BENSON 218 (3.98/6.98) 

16 19 2 SING -ALONG MICKEY'S FAVORITES 
WALT DISNEY 60891 (10.98 Cassette) 

11 17 7 
CEDARMONT KIDS CLASSICS PRESCHOOL SONGS 
BENSON 236 (3.98/6.98) 

18 15 36 
READ -ALONG POCAHONTAS 
WALT DISNEY 60258 (6.98 Cassette) 

19 18 25 CEDARMONT KIDS CLASSICS BIBLE SONGS 
BENSON 216 (3.98/6.98) 

20 20 30 BARNEY BARNEY'S FAVORITES VOL. 2 
BARNEY MUSIC /SBK 28338/EMI (9.98/16.98) 

21 22 18 
VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT DISNEY 60819 (9.98/13.98) 

22 RE -ENTRY 
CEDARMONT KIDS CLASSICS LULLABIES 
BENSON 221 (3.98/6.98) 

23 23 29 BARNEY BARNEY'S SLEEPYTIME SONGS 
BARNEY MUSIC/SBK 35101 /EMI (9.98/16.98) 

24 RE -ENTRY 
CEDARMONT KIDS CLASSICS SONGS OF PRAISE 
BENSON 219 (3.98/6.98) 

25 21 28 VARIOUS ARTISTS MICKEY UNRAPPED 
WALT DISNEY 60627 (9.98/16.98) 

Children's reco dings: original soundtracks excluded. Recording Industry Assn. Of America (RIAA) certification for 
sales of 500,000 units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral fol- 
lowing the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP is available. Most tape prices, 
and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked E0, and all other CD prices, are equivalent 
prices, which are projected from wholesale prices. B1996, Billboard /BPI Communications, and Soundscan, Inc. 

free newspapers, such as The LA Week- 
ly and The OC Weekly in Orange County. 

The Music Guide had been a 40 -page 
magazine that included editorial features 
and interviews, but it was recently 
streamlined into a folded 17 -by -22 -inch 
sales piece. Bicksler explains, "It got to be 
too big basically, so we just decided to scale 
down the whole concept. I honestly feel . 

it is more effective to promote records." 
It was in the Music Guide that Bicksler 

first promoted his offer of cash for sealed 
record -club albums (Billboard, Nov 18, 
1995). Bicksler says of the program, "We 
got a lot of responses -phone calls, faxes, 
letters -from people in the industry 
applauding it. Consumers certainly have 
responded to our offer. 

"We're just kind of making a statement 
with this," he continues. "It served its pur- 
pose ... I'd like to keep making the state- 
ment, but in order to do that, I've got to 
keep buying [lots of] Hootie & the Blow- 
fish [albums]. I've kind of mellowed out as 
far as the way we aggressively pursue it." 

With the Penny Lane name now a rec- 
ognizable commodity, last year Bicksler 
undertook his first limited partnership 
with Leigh Meadows in Sacramento, Calif 
There, the Penny Lane shingle sits atop a 
2,800 -square -foot store. Bicksler hopes to 
open another limited- partnership store in 
Whittier, Calif, this summer. No franchise 
fees are involved in these ventures, and 
Bicksler's partners are expected to 
fmance the stores themselves. 

Bicksler says, "We're there every step 
of the way, [from] negotiating their lease to 
planning their store to helping them get 
people hired to picking their stock to orga- 
nizing their store just putting it all 
together for them, even supporting their 
computer system. But we don't have a 
financial stake. The way it works from that 
point on is, it's a percentage of the sales 
... It would vary in different situations, 
but [it's] anywhere around 3%." 

Bicksler sees the limited partnerships 
as the main opportunity for the growth of 
his chain, although he approaches new 
openings as deliberately as he has new 
wholly owned outlets. 

"If there were a franchise with `Penny 
Lane' on it in every town, it would no 
longer be Penny Lane," he says. "I want 
to approach this personally with whoever 
is interested in it, to the point that we have 
a bit of control over what the store is going 
to be about. As opposed to continually 
opening my own stores, I would prefer to 
do limited partnerships in the future." 

Penny Lane's CD -ROM store opened 
in March in Pasadena in a 700-square-foot 
location on Mills Place, adjacent to the 
chain's music outlet there. 

The store stocks 850 titles, all enter - 
tainment software. Bicksler says, "There 
isn't that much of a precedent to compare 
it to, because there aren't that many CD- 
ROM -only stores out there. We feel that, 
to start with, it's a deep catalog." 

Bicksler says that the store has been so 
successful that he plans to put CD -ROMs 
in all of Penny Lane's stores this year. 

This summer, Penny Lane will move 
further into the realm of interactivity 
when it establishes an "online store" to sell 
its product via the Internet. 

Asked if he views his marketing exper- 
tise as the crucial element in Penny Lane's 
success, Bicksler cites his employees, 
including GM Ky Springer, office manag- 
er Nancy Burkhart, and marketing direc- 
tor Brian DeSpain. Bicksler says, "Beyond 
any clever marketing, I would feel it's our 
staff ... They certainly have my respect. 
That would be by far the No. 1 ingredient 
of our success." 

Merchants & Marketin 

Roadrunner Fortifies Staff 
Major -Label Execs Hired By Indie 
RUNNING A WIDER ROAD: With 
the announcement of its renewed 
distribution deal with RED (Bill- 
board, May 11), New York -based 
Roadrunner Records has made a 
series of staff appointments, and 
most of the newcomers were drawn 
from the major -label sector. 

Jeb Hart, formerly VP of mar- 
keting at Island Records, joins 
Roadrunner as senior VP /GM. Jonas 
Nachsin, who served as director of 
marketing at Island after holding 
the same posi- 
tion at Road- 
runner, returns 
to the label as 
VP of market- 
ing. Peter Mul- 
len, former 
national direc- 
tor of alterna- 
tive sales at 
PGD, has been 
brought in as 
VP of sales. 

Marco Navarra, most recently 
director of crossover promotion at 
Jive Records, arrives as senior 
director of promotions. Sean 
Knight, who worked in crossover 
and alternative marketing at 
Immortal /Buzztone, has been 
named national director of modern 
rock /triple -A promotion. And John 
Wujcik, previously with Arista, has 
signed on as director of creative ser- 
vices. 

Doug Keogh, who has long led 
Roadrunner as VP /GM, ascends to 
senior VP /GM of Roadrunner 
Records Inc. His responsibilities 
now include corporate administra- 
tion, financial management, A &R, 
and production management. 

Regarding the current beefing -up 
of senior staff at his 10- year -old 

company, Keogh says, "More than 
anything else, it's [about] catching 
up with ourselves ... The personnel 
were really needed sooner, but you 
can make the mistake of building in 
too much overhead that you can't 
catch up with in sales." 

Keogh adds, "It has always been 
in the plans of this company to have 
a diverse repertoire. Ultimately, to 
be competitive with a diverse reper- 
toire in the U.S., you have to have 
experienced personnel ... It's great 

to be able to 
benefit from the 
experience of a 
Jeb Hart or a 
Peter Mullen." 

With an eye 
toward increas- 
ing its presence 
at radio and 
video, Roadrun- 
ner, which has 
experienced re- 
cent success 

with Sepultura and Type O Nega- 
tive, is looking to put across such 
hard -edged bands as Fear Factory, 
Life Of Agony, and Shelter, as well 
as its more triple -A- friendly acts, 
such as Kevin Salem and Blue 
Mountain. 

Last fall, Roadrunner entered a 
joint- venture deal with Next Plateau 
Records (Billboard, Oct. 7, 1995), 
which Keogh calls "the most appar- 
ent step in our diversification." The 
label will issue a Paperboy single 
and album this summer. 

The company is also working 
dance- oriented acts, many of which 
are international signees, under the 
aegis of its Deep Blue division. 

Keogh says of the recent explosive 
growth in staffing and repertoire, 

(Continued on page 53) 
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Lolly, Lolly, Lolly, 

Get Your Box Set Here 

It's back! Schoolhouse Rock, those three -minute animated 
shorts that debuted in 1973 on ABC, featured catchy tunes 

that taught the basics of grammar, democracy, and other 
subjects without being obvious. 

Kid Rhino celebrates the huge revival of Schoolhouse Rock with 
a four -CD box set containing all the original music, remastered 

and sounding better than ever! In addition to favorites like 
"I'm Just A Bill," "Conjunction Junction," and "Electricity, 
Electricity" - all of which have never before been available 

on CD - we have also included two bonus tracks by 
The Lemonheads and Goodness from the recent Lava Records 

Schoolhouse Rock Rocks! tribute album.Don't miss the Schoolhouse 
Rock resurgence! Stock this 6 x 12 box set now! KID 

Visit our web site at http: / /www.rhino.com RHiI`I 
at i 
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GET THE 

SERVICE 
You DESERVE! 

Let our retail experts keep you ohead of 
this ever- changing industry. 

Hot Pricing / Weekly Specials 
Highest Fill Rate In The Industry 

145,000 + Title Inventory 
Next Day Delivery 

Electronic Ordering 
Personalized Service 

CD ONE STOP 
CDS- TAPES, MUSIC VHS AND LASERDISC, ACCESSORIES, 

BLANK TAPES, AND MORE. 

Ask for our new store info -pack! 

(800) 388 -8889 ext. 323 (203) 798 -8852 Fox 

400 CD BOOKLETS in 2 SQ. FT.! 
actual CD's kept in jewel boxes behind the counter. 

Full line of counter, wall and floor displays 

i3rOWSQr® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 

401 West Superior Chicago. IL 60610 

Phone: 312 -822/0822 Tollfree: 800- 822/4410 

Sales giving you the Blues? 
Rock & Roll with Gopher Cards! 

Divider Cards 
Shelf Talkers 
Custom Styles 

Printed 
Blanks 

800 -648 -0958 

I 
P liPi ' ,, 

ivi. I-, ii JIV. 

Tired of leaving messages on 

voice mail and hoping some- 

one will call you ba:k? 
YOU SHOULD HAVE 

.CALLED HL.! 

I:80001800M 
LOCAL :30L026201111 FAR:30t02614W3 

69f-0 S.W. 12 Street Miami, =L 33144 
SERVICE IS OUR rfAln PRI =RITY 

Compact Discs 

Cassettes 

Videos 

Laserdiscs 

Accessories 

Excellent Service 

Super Prices 

Best Fills 

Knowledgeable Sales Reps. 

Same Dag Shipping 

Deep Catalog 

Customer Satisfaction 

Guaranteed! 

Merchants & Marketing 

Alliance Breathing Easy After 
Failed Metromedia Merger 

WHEN THE planned merger be- 
tween Metromedia International 
Group and Alliance Entertainment 
Corp. fell through last week, Retail 
Track was besieged by phone calls 
from Alliance's investors and com- 
petitors, all asking the same question: 
What does it mean for Alliance? 

As far as Retail Track can tell, it 
doesn't mean a hell of a lot, from 
Alliance's point of view. 

At the time the merger was an- 
nounced, the deal, which would have 
been financed through a stock swap, 
placed Alliance's value at about $530 
million. The main reason Metromedia 
is said to have coveted a merger with 
Alliance is to get at its cash flow, 
which Metromedia wanted to use to 
finance its expansion plans in East- 
ern Europe. But, according to a joint- 
ly issued press statement, "changing 
conditions" caused the two companies 
to disengage from the deal. 

Among the 
changing condi- 
tions is a down- 
turn in the music 
business, which 
has negatively 
affected Alliance's 
financial perfor- 
mance. Craig 
Bibb, an analyst 
at PaineWebber, recently revised his 
1996 cash flow (earnings before inter- 
est, taxes, depreciation, and amortiza- 
tion) estimate for Alliance from $72 
million to $60 million. He projects that 
the company will report '.:77 million 
in sales this year. Last year, Alliance 
had sales of $720 million and $51 mil- 
lion in cash flow. 

Without strong cash flow from 
Alliance, the few synergies between 
the two companies weren't a strong - 
enough inducement to complete the 
deal, sources say. The failure of the 
merger will have no impact on 
Alliance's long -term growth plans, 
according to company president Anil 
Narang. Alliance will continue to 
build its distribution business and 
expand its proprietary software 
library, says Narang. 

Although Alliance's operating prof- 
it is less than expected, Retail Track 
points out that it is, nonetheless, a 
profit. Alliance's main business, its 
one -stop division, is fundamentally 
sound. Its three one -stops are under- 
going a consolidation so that the com- 
pany can maximize its buying power 
and realize cost savings. 

While the independent distribution 
business is experiencing some diffi- 
culties, look for Alliance to further 
consolidate that operation, which 
should yield greater efficiencies in 
the future. 

Also, Alliance continues to look for 
ways to exploit its portfolio of pro- 
prietary software; for example, it has 
created the U.S. Castle label. Also, 
Alliance has been uncommonly quiet 
on the acquisition front. Look for that 
to change as well. 

The failure of the deal seems to 
have had an impact only on Alliance's 
investors. After the April 29 
announcement, Alliance stock fell to 
$5.75 (as of May 8) from $9 on April 
26, which means that $127 million in 
market capitalization evaporated. 

However, the stock had been bid up by 
investors who were betting that the 
deal would go through. 

Also, now that Metromedia is out of 
the picture, Narang and Joe Bianco, 
Alliance chairman /CEO, will have to 
find another way to realize the value 
they created when they put Alliance 
together. 

Meanwhile, financial columnist 
Dan Dorman has reported that 
Metromedia is now interested in 
Navarre Corp., the Minneapolis - 
based distributor. But sources from 
Navarre and Metromedia say that no 
talks are taking place. 

KEEPING SCORE: Blockbuster 
Music and the Musicland Group have 
released their first -quarter financial 
data, with both posting weaker 
results than they had for the same 
period last year. 

Blockbuster Music, based in Fort 
Lauderdale, 
Fla., posted a 
$2.1 million 
operating loss 
on revenues of 
$132.8 million 
for the quarter 
that ended 
March 31. In 
the same peri- 

od last year, earnings before taxes, 
interest, depreciation, and amortiza- 
tion were $7.1 million on sales of 
$130.7 million. Since March 31, 1995, 
the chain has gone from 540 stores to 
510, according to a company press 
release. 

Viacom, Blockbuster's parent, said 
that total company sales for the first 
quarter were $2.8 billion, up 3.7% 
from the $2.7 billion the company 
posted in the first quarter of 1995. 
But earnings dropped 4.3% to $493.5 
million for the first quarter 1996; last 
year's earnings were $515.8 million. 

Meanwhile, Minneapolis -based 
Musicland posted an operating loss of 
$9.7 million on sales of $383.6 million 
in the quarter ended March 31. Last 
year, in the same period, the company 
had an operating loss of $3.3 million 
on sales of $346.4 million. 

The company has announced that it 
has created a reserve of $35 million 
to close stores, and when that is 
charged against income, and other 
deductions are taken, the net loss for 
the quarter was $40.5 million, or $1.21 
per share, vs. a net loss of $6.3 mil- 
lion, or 18 cents per share, during the 
same period last year. While Music - 
land's total sales were up 10.7 %, com- 
parable -store sales were down 2.9 %, 
as compared with a 3.5% gain in the 
first quarter of 1995. 

In breaking out results by store 
division, the Media Play /On Cue divi- 
sions enjoyed $133.9 million in sales, 
up 46.5% over the previous year's 
total of $91.4 million. But those out- 
lets suffered a 4.8% decrease in 
comp -store sales in the first quarter 
of 1996; last year, comp -store sales 
were up 26.8 %. 

In comparing the first quarters of 
1995 and 1996, the mall -store division 
experienced a sales decline of 2.1% to 
$246.4 million in the current year. Comp - 
store sales declined by 2.3 %; last year, 
those stores posted an increase of 0.6%. 
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Merchants & Marketing 
DECLARATIONS OF INDEPENDENTS 
(Conti.rtued from page 51) 

"It's all kind of organic and has been 
in our planning for a long time. To 
me, we're right on schedule." 

PANNING FOR GOLD: Goldmine, 
the estimable magazine for record 
collectors, has just published its 
annual independent -label issue, 
dated May 10. As usual, the mag 
contains a handy directory of dozens 
of indie imprints, with phone num- 
bers, descriptive details, and label 
contacts. This year, the issue 
includes an especially nifty selection 
of profiles on established indie firms 
of various stripes, including K 
Records in Olympia, Wash.; 
Era /Dore in L.A.; Jewel /Paula in 
Shreveport, La.; Black Vinyl in Zion, 
Ill.; Earwig in Chicago; Memphis 
Archives in Memphis; Sugar Hill in 
Durham, N.C.; Griffin Music in 
Glendale Heights, Ill.; and Ardent in 
Memphis. Several of the articles 
were written by frequent Billboard 
contributor Rick Clark. Recom- 
mended to all. 

QUICK HITS: On April 29, Bay - 
side Distribution broke ground for a 
130,000- square -foot facility in West 
Sacramento, Calif. The building will 
house audio, video, laserdisc, and 
computer software titles, as well as 
books and blank tapes, and will fea- 

ture a new computerized sorting and 
inventory system ... Former Arista 
VP of promotion Jay Ziskrout has 
founded a New York label, Grita! 
The company will specialize in 
Latin -oriented punk and alternative 
music. Ziskrout has served as a 
drummer for pioneering L.A. punk 
act Bad Religion ... Redwood 
Records in Oakland, Calif., has fold- 
ed. The company was best known for 
its releases by its founder, 
singer /songwriter Holly Near. 

F LAG WAVING: The Idle Wilds' 
guitarist /vocalist /songwriter David 
Gray says that Peter Case, front 
man for the reformed Plimsouls 
and a former Flag Waver, suggested 
a name for the West Chester, Pa.- 
based band's category of music at a 
show the groups played together in 
L.A. earlier this year. 

"I'd call it `psycho pop,' " Case 
said to Gray. "Your melodies are 
very poppy, but your lyrics are com- 
pletely psycho." 

That's not a bad description of the 
music on the Idle Wilds' Ardent 
debut, "Dumb, Gifted And Beauti- 
ful." Such songs as "New Wave," 
"You're All Forgiven," and the point- 
ed "Sincerity Rocks" meld cannily 
crafted melodies with sardonic 
lyrics. 

Told that his music sports some 
claws to go along with its hooks, 
Gray says, "That's what we strive for 
... Before, it was just claws. The 
challenge is getting both. It comes 
naturally to our personalities." 

The Idle Wilds, which also 
includes guitarists /vocalists Paul 
Demyun and Adam McLaughlin 
and drummer Doug Wolfe, began 
life about four years ago as punk 
band Mi6. "When we started, we 
played as fast and loud as we could," 
says Gray. "It was, `Whoever gets to 
the finish line first, wins.' " 

But the band got bored with being 
strictly punk, and its pop orientation 
grew as the members came under 
the spell of such records as 
"Third /Sister Lovers" by Big Star, 
which was also an Ardent act. 
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"Listening to that record was 
almost like a ceremony for us," says 
Gray, who also acknowledges the 
influence of John Lennon and the 
Replacements' Paul Westerberg in 
his songwriting. 

The pop accessibility of "Dumb, 
Gifted And Beautiful" is in no small 
measure aided by the participation 
of producer John Hampton, who 
helmed the Gin Blossoms' "New 
Miserable Experience" and "Con- 
gratulations I'm Sorry." 

The Idle Wilds, which toured the 
Midwest and West Coast earlier this 
year, will be playing East Coast 
dates beginning in mid -June. "We 
kind of ignored our home, so we're 
going to tour around here," says 
Gray. 
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Merchants & Marketing 
NOTH ' LUKE THE 

REEL4THINC 
SOUNDTRACK 8c FILM SCORE NEWS 

by David Sprague 

FROM "LAST TANGO IN PARIS" to "The Last Emperor," the films of Bernar- 
do Bertolucci are among the most visually evocative in cinema. Early reports 
indicate that "Stealing Beauty," the director's long -awaited return to working in 
his native Italy, is no exception; it's also the first time Bertolucci has used con- 
temporary music in one of his films. 

Capitol is banking on a young audience discovering "Stealing Beauty," so its 
promotions -mounted in tandem with Fox Searchlight films -will focus on col- 
lege radio and MTV for which leading lady Liv Tyler filmed an on -set diary that 
will run this summer. 

"We'll be working with college radio to sponsor screenings and hold premier par- 
ties," says Denise Skinner, Capitol VP of marketing operations. "It gives us a chance 
to reach an audience that's young yet sophisticated, which is ideal for this project" 

For the soundtrack album, which is set for a May 28 release on Capitol, pro- 
ducers Peter Afterman and Karyn Rachtman have constructed a smoky, roman- 
tic mood -enhanced by the songs of such ambience- masters as Mazzy Star and 
the Cocteau Twins -that befits the coming -of -age theme of "Stealing Beauty" 

"The music and film are really a natural marriage, which is what you're always 
looking to achieve," says Rachtman. "The songs are ingrained in such a way that 
if you like the movie, you end up buying the soundtrack." 

Capitol will release Liz Phair's "Rocket Boy" (an uncharacteristically smooth 
performance from the Chicago singer /songwriter) to radio May 27, two weeks 
after "Stealing Beauty," which stars Tyler as an American teen who befriends a 
cancer -stricken writer played by Jeremy Irons, premieres at the Cannes Film 
Festival. "Stealing Beauty" will open in the U.S., in limited release, in mid -June. 

` Bertolucci has a really amazing knowledge of alternative music, and he's a 
big fan of Liz Phair," says Rachtman. "The song really represents Liv Tyler's 
character perfectly: It's classy, it's fun, and it's memorable." 

WHILE TORNADOES normally send people ducking for cover, those who can't 
get enough of the sustained revival of the '70s will no doubt run screaming toward 
"Twister," a disaster movie that recalls "Earthquake" and "The Towering Inferno." 

The film, directed by Jan De Bont (the man responsible for jump -starting 
"Speed "), opens May 10, and a soundtrack is due the same week on Warner Bros. 

"Twister -Music From The Motion Picture" is impressively broad -based in 
its scope, containing previously unreleased performances from artists as varied 
as Alison Krauss, Lisa Loeb, and Van Halen (whose track "Humans Being" 
provides an appropriately ground- rattling accompaniment to the film's tornado 
chase scenes). The first emphasis tracks from the album are being worked to 
radio by Warner Bros.: "Human Beings" is going to rock radio, and a track by the 
Goo Goo Dolls, "Long Way Down," goes to modern rock. 

Tori Amos, whose "Talula" provides some of the soundtrack's more haunting 
moments, was introduced to tornado chasing -a favorite Great Plains adven- 
ture-by producer Brian Transeau before either had any knowledge of the 
"Twister" soundtrack. Amos was so fascinated by the notion that she rewrote 
" Talula" to incorporate its cataclysmic imagery. The song, which was recorded 
during sessions for Amos' "Boys For Pele" album, came close to being shelved, 
until Warner Bros. A &R director Kevin Laffey heard of the revision. 

"I told [Transeau's] manager that I was working on the soundtrack," says Laf- 
fey. "It was just synchronicity when she said, `Well, they have this track about 
tornadoes, and they don't know what to do with it' " 

And if you need proof that nothing brings people together like a disaster, look 
no further than the track "Twisted," which reunites Lindsay Buckingham and 
Stevie Nicks (the song's composer) for a "Rumours " - worthy glide through the eye 
of a most personal storm. 

HAMBURG -BASED EDEL CO. has made its presence felt stateside with the 
creation of a division devoted entirely to original motion - picture soundtracks. 
Edel America's initial spate of releases is spearheaded by the soundtrack to "The 
Birdcage," an album that would not have existed had it not been for the persis- 
tence of Jonathan First, who runs the label's North American operations (see 
story, page 8). 

"MGM initially had no interest in doing one, and by the time we inquired about 
it, they said they thought it would be too late anyway," says First. "But since we 
own our own manufacturing and all, we can do in a day or two what most labels 
need six weeks to do." 

Since its release April 23, "The Birdcage" (which is a peppy hodgepodge of 
Broadway and dance chestnuts) has sold out its initial pressing of 50,000 units - 
a particularly impressive showing, given the amount of time that has elapsed 
since the film opened. The label has experienced similar success in Europe with 
soundtracks to the films "The Last Of The Mohicans" (which, First says, has sold 
more than 1 million copies worldwide) and "Gettysburg" (250,000 worldwide). 

"We pick films with high profiles and large budgets, because we personally 
invest a good deal of money into each project," says First. `Arthouse films are 
wonderful, but we're not in a position to really work with a lot of those." 

The label's next project will be the soundtrack to "The Shadow Conspiracy," a 
Charlie Sheen vehicle that will be accompanied by sounds First describes as 
"industrial, aggressive dance and hip hard rock." 
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E3 Meet To Be Crowded With Competition 
BY BRETT ATWOOD 

LOS ANGELES -Multimedia and 
video game industry executives are 
gearing up for the largest interactive 
entertainment trade show of the year, 
the Electronic Entertainment Expo, 
to be held Thursday (16)- Saturday 
(18) at the Los Angeles Convention 
Center. 

Last year's debut event drew 
about 40,000 people, and this year's 
show is expected to be considerably 
larger. Almost 500,000 square feet of 
exhibition space was sold out by 
October 1995. Though it has not been 
officially announced, the 1997 show 
is expected to move to Atlanta in 
order to accommodate more ex- 
hibitors. 

Dozens of computer software 
developers will clamor for retail and 
press attention for their new PC- 
based and, to a lesser extent, Macin- 
tosh -based entertainment titles. 
Each company is aiming to release 
that rare title that crosses over to 
mainstream success, such as "Myst" 
or "Doom." 

Among the prospective hit game 
titles of 1996 are Spectrum Holo- 
byte's "Star Trek Generations," Dis- 

ney Interactive's latest Animated 
Storybook title "The Hunchback Of 
Notre Dame," and Virgin Interac- 
tive's "Heart Of Darkness." 

Many of the new titles are 
designed to run only on Microsoft's 
Windows 95. However, some of the 
earliest exclusive 
Windows 95 titles 
have suffered 
from slow sales, 
as many con- 
sumers have yet 
to convert to the 
operating system. 

Music -themed multimedia titles 
will have the eyes and ears of many 
attendees. Among those titles expect- 
ed to be shown at E3 are Starwave's 
"Eve," featuring the music of Peter 
Gabriel; Philips Media's "Virtual 
Nightclub," which includes perfor- 
mances by Herbie Hancock, Todd 
Rundgren, PM Dawn, and the Stereo 
MCs; UbiSoft's "Classic Rock Gui- 
tar- Volume 2," which contains songs 
by John Lennon and Paul McCart- 
ney; and Interplay's "Tommy," the 
long -delayed title based on the hit 
album, movie, and musical. 

Two titles that are getting a large 
amount of early attention, 3D 
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Realms' "Duke Nuke 'Em 3D" and id 
Software's "Quake," have been made 
available over the Internet before 
they reach store shelves. Both first - 
person, shooting titles employ the 
shareware model that helped make 
"Doom" a global success. The first 
levels of each game can be down- 
loaded for free on the Internet, while 
the complete games can be pur- 
chased online. A retail version of 
"Quake" will be available from GT 
Interactive, while 3D Realms has 
already released a retail version of 
"Duke Nuke 'Em 3D." 

Some new software is likely to be 
announced for use on DVD -ROM- 
equipped computers, which could hit 
stores before the end of the year. A 
few software manufacturers, includ- 
ing Activision, are expected to 
announce plans at E3 to port some of 
their existing multidisc CD -ROM 
games onto one DVD -ROM disc. 

Some struggling companies, which 
have fallen on hard times after dis- 
appointing sales during the Christ- 
mas 1995 buying season, may make 
their last gasp for survival at the 
show. 

Absent from this year's exhibitors 
list are many once -mighty players in 

Next New Music Stores Will Be On TV 
Fledgling Interactive TV Services Displayed At Confab 

BY CATHERINE APPLEFELD OLSON 

LOS ANGELES -Although people 
have barely gotten adjusted to the 
idea of sampling and buying record- 
ings via personal computer, the 
fledgling interactive television indus- 
try is increasingly adopting music as 
well. 

Interactive TV will not likely 
emerge as a major consumer medi- 
um for several years. However, ser- 
vices that allow 
television view- 
ers to experience 
and purchase 
music on demand 
are beginning to 
surface. Many 
content develop- 
ers peddled their 
wares at the 
National Cable 
Television Assn. 
convention, held 
April 28 -May 1 at 
the Los Angeles 
Convention Cen- 
ter. 

Time Warner Cable, whose Full 
Service Network in Orlando, Fla., is 
the first integrated switched digital 
cable system to be tested in the U.S., 
is working with artist /producer Todd 
Rundgren to develop an interface 
through which viewers can select 
digital listening choices by artist, 
genre, producer, or tempo. 

In addition, Time Warner is slat- 
ed to debut a TV -based sampler - 
cum -music store for digital audio - 
clips and videoclips later this year. 
Warner Bros. is developing the ser- 
vice, which will allow consumers to 

download clips and make a purchase 
with the push of a button on their 
remote control, according to Full 
Service Network spokesman John 
Strickling. 

"We are working on an interface 
in which consumers can enter into an 
online music store and be able to see 
the album cover, see the album's con- 
tent, sample cuts from a CD, see a 
video, and more before buying," 
explains Strickling. 

Interactive Channel, an electron- 
ic shopping and Yellow Pages ser- 
vice developed by Dallas -based 
Source Media, has been testing its 
CD Sampler TV -based music store 
for more than a year on the Sam- 
mons cable system based outside of 
Dallas. The channel is set for com- 
mercial launches this summer on 
Colorado Springs (Colo.) Cablevi- 
sion and Cablevision Systems in 
Yonkers, N.Y., which will take it to 
a potential subscriber base of 
200,000 people. 

The CD Sampler, which was on 
display at NCTA, allows users to call 
up current hit albums by genre, sam- 
ple various clips, and purchase CDs 
or cassettes by inputting a PIN num- 
ber via the remote control. Patrick 
Peters, director of product develop- 
ment at Interactive Channel, says 
the service has been testing well and 
remains one of the first sites chan- 
nel browsers go to when they get 
into the system. 

At this point, however, it is not 
without wrinkles. The inventory, 
which Peters says is in the hundreds, 
is updated only monthly -a situation 
he would like to amend. Los Angeles - 
based Music Marketing Inc. is cur- 

re ntly handling fulfillment duties, 
but Peters says the Interactive 
Channel is actively seeking a 
replacement. 

"We don't like to get into busi- 
nesses we don't know much about, 
and music is one of them," he says. 
"We would like a company that will 
really take the ball and run with it. 
We also want the labels to have more 
of a presence." 

Peters says he envisions the Sam- 
pler looking a lot like CDnow, the 
first and largest PC -based music 
retailer. "The CDnow service is very 
much like what we'd like to have on 
our system," he says. 

But not every interactive TV 
developer is keen on the idea of pre- 
viewing and selling music. Interaxx, 
a Miami -based company that is ped- 
dling a low -tech solution to interac- 
tive TV that includes lots of shopping 
services, says music is not on its 
short -term roster. 

"Our market research has not 
shown music to be a key driver appli- 
cation," says Scott Evans, VP of 
marketing at Interaxx. "We could 
probably license a Digital Music Ex- 
press -type function into our box, and 
we think it's a great service, but we 
are having trouble selling it to the 
cable operators, because it requires 
another box and is another $10," he 
says. 

Nevertheless, Evans has had con- 
versations with all of the major 
labels about developing a shopping 
service. "We've had conversations 
with all of them, and I'd have to say 
that BMG has the highest level of 
interest in this sort of thing. They 
are the most aggressive." 

the multimedia and video game indus- 
try, including Compton's NewMedia, 
Medio Multimedia, Sanctuary Woods, 
and, significantly, 25 -year veteran 
Atari. Other troubled companies, such 
as Mindscape and Digital Pictures, 
which have faced considerable down- 
sizing and restructuring in recent 
weeks, are slated to exhibit at the show. 

Nintendo's first U.S. unveiling of 
the 64 -bit Nintendo 64 game console 
is expected to be the highest profile 
event at the show (see story, page 57), 
and the manufacturers of competing 
32 -bit game systems are likely to 
fight back with significant price 
reductions. 

Industry insiders expect lower 
prices for the Sega Saturn and the 
Sony PlayStation before the end of 
the year. If Nintendo announces that 
it will sell the N64 at or less than 
$199, its 32 -bit competitors will like- 
ly be pressured to further lower 
their console prices. Sony and Sega 
launched their 32 -bit game systems 
with prices around $300, which is 
still cost -prohibitive for many con- 
sumers. In April, Sega lowered the 
price of Saturn from $299 to $249, 
while Sony is selling PlayStation for 
$249. 

"Most of the 32 -bit units sold by 
Sony and Sega so far have been to 
older consumers who are between 19 
and 35," says Activision president 
Bobby Kotick. "That's due to the 
price mostly. Younger game players 
cannot spend $300 on a game 
machine. They just don't have the 
money. When these consoles hit $200, 
there is going to be a dramatic surge 
in sales [to] consumers 18 and under. 
I think we might see that happen this 
Christmas." 

At last year's inaugural E3 con- 
vention, Sega stole headlines by 
sneaking its Saturn unit into stores 
several weeks early. However, the 
strategy backfired. Some retailers 
that did not participate in the early 
launch had difficulty getting the Sat- 
urn in stock, and few quality soft- 
ware titles were ready at launch. 

However, Sega is not out of the 
game. The company will show off its 
second generation of software for its 
32 -bit machine, including the highly 
anticipated "Ultimate Mortal Korn- 
bat 3," from Williams, "Night War- 
riors" from Camcom, and "Sonic 
Extreme" from Sega. 

The PlayStation has been a strong 
entrant in the video gaming console 
market. Sony says that it has sold i 
million PlayStations, though some 
analysts say that number reflects the 
amount of units shipped, not sold. To 
keep its lead over Sega, Sony is 
unveiling many titles that showcase 
considerably better graphics and 
sound than many of the earliest 
releases for PlayStation, including 
Playmates Interactive Entertain- 
ment's "Battle Arena Toshinden 2" 
and Psygnosis' "WipeOut XL." 

While only 24% of entertainment 
titles previewed at E3 will be avail- 
able for CD -based game consoles, 
about 61% of all new titles will be for 
the multimedia PC, according to a 
recent survey by the Interactive Dig- 
ital Software Assn. 

Web Site Shuffle 
On The Internet 
GRAPHIX ZONE NABS WILMA: 
Graphix Zone has acquired popular 
World Wide Web site Worldwide 
Internet Live Music Archive. 
WILMA, which features informa- 
tion on about 5,000 music venues in 
more than 800 cities and concert 
listings for more than 1,700 artists, 
will continue to operate at 
http://www.wilma.com. The site will 
also be integrated into a larger Web 
site, the Music Zone, which is 
expected to contain sales of concert 
tickets and music, a music maga- 
zine, and other music -themed con- 
tent when it launches in the fourth 
quarter of 1996. 

MINDSCAPE REORGANIZES: As an- 
nounced at a shareholder's meeting 
May 3, Multimedia publisher Mind - 
scape will undergo a major reorgani- 
zation following losses of $69 million 
this year. The company, which was 
acquired in 1994 by U.K. publisher 
Pearson, will cut back on the devel- 
opment of many of its titles and will 
lay off an unspecified number of staff 
members. 

BOXTOP AND AT &T TEAM: Web site 
developer BoxTop Interactive has 
been selected as the first member 
of the AT &T Creative Alliance Pro- 
gram, which pairs content develop- 
ers with AT &T's business cus- 
tomers who are looking to establish 
a presence on the Web. BoxTop, 
which staffs about 45 people, will 
likely add 35 more in order to 
accommodate the new business the 
partnership is likely to bring in, 
according to BoxTop CEO Ken 
Wall. 

BoxTop has developed Web sites 
for several music and entertain- 
ment companies, including A &M 
Records, Fox Broadcasting Co., and 
the United Paramount Network. 
However, as a result of the deal, the 
company will branch out into other 
business -site developments. 

FREE 
(Advice) 
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for impact!! Rarely does a 
prospective customer reply to 
an ad the very first time it 
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you are in the right place when 
that customer is ready to buy. 
Remember, the very week 
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The Packaging Of Multimedia 
Music & Vid Retailers Seek A 
Harmonious Packaging Universe, But 
Are Often Lost In Space And Air Boxes 

BY STEVE TRAIMAN 

With the literal explosion of new 
multimedia formats into virtually 
every type of retail operation, the 
packaging situation remains one of the 
most vexing for all concerned. The tra- 
ditional music or video retailer who 
wants to get into the new formats is 
faced with an array of sizes and 
shapes that include enhanced CD 
(ECD); Sony PlayStation and Sega 
Saturn CD based games; CD -ROM 
(and floppy -disk) entertainment, edu- 
cational and productivity computer 
software; and the upcoming DVD, ini- 
tially for movies. 

No matter what business channel, 
virtually all retailers agree that the 
oversize "air box" used for most com- 
puter software today is the biggest 
problem related to space for exposing 
more titles and handling on -site inven- 
tory. Grappling with the problem, both 
individually and collectively, are repre- 
sentatives of RIAA, NARM, VSDA, 
SPA (Software Publishers Assn.) and 
IDSA (Interactive Digital Software 
Assn.), and packaging per se was one 

A key question not asked 
in the SPA survey was 
how many consumers 

retain the "air box" after 
opening it and taking out 
the CD -ROM jewel case 
and instruction booklet. 
Some industry sources 

say the answer is maybe 
one out of 100, with 99 

discarding the very 
expensive SBS -board 

packaging, which has an 
uncomfortably long life in 
the landfill. Similar envi- 
ronmental concerns led 

the record industry to dis- 
card the CD "long box" 

some years ago. 

of the "most requested" discussion top- 
ics at the recent NARM convention in 
Washington, D.C. 

While SPA came up with "recom- 
mended practices and guidelines for 
desktop software publishing" for its 
1,200 members last August -and just 
published similar guidelines for "jewel 
case or jewel -case alternatives" -size 
is an independent decision with no 
enforcement provisions, the group's 
Mandy Braun Strum acknowledges. 

The SPA does say that "each pub- 
lisher is encouraged to use the small- 
est size package they can for each 
product to enhance shelf space and 
address environmental concerns." 
Publishers also are urged to make 
product as "theft proof" as possible. 

However, the guidelines ignore any 
reference to the incorporation of an 
EAS (electronic article surveillance) 
tag in each package, considered essen- 
tial by all retailers. "We secure every- 
thing ourselves," notes Sue Vovsi, gen- 
eral manager, music and video, at 
Manhattan's J &R Music & Computer 
World operation, "and the majority of 
computer software, with an average 
retail price of $40, is not EAS- tagged 
at this time." 

David Koch, VP, Saban Interactive 

AIR -BOXING BATTLE 
"Impulse buys are a factor in one of 

five purchasing decisions for games, 
educational and personal -productivity 
titles in our recent consumer survey," 
SPAs Strum reports. "Coupled with 
the lack of in -store preview ability in 
most locations, the package size relat- 
ed to visual appeal and information is 
still vital to most of our members." 

However, a key question not asked 
was how many consumers retain the 
"air box" after opening it and taking out 
the CD -ROM jewel case and instruction 
booklet. From other industry sources, 
the answer is maybe one out of 100, 
with the rest discarding the very 
expensive SBS -board packaging, which 
has an uncomfortably long life in the 
landfill. Similar environmental con- 
cerns led the record industry to discard 

(Continued on page 58) 

Expo Explo 

Packaging Firms Make Like 
Pandora, Opening Up Dozens Of 
Ways To Display And Store Product 

BY DEBBIE GALANTE BLOCK 

The good news in multimedia pack- 
aging is that creativity is unleashed 
and pricing points are variable, so 
whatever a customer wants, he can 
get. The bad news is there is no uni- 
formity and retailers are going mad. 
According to Ron Burdett, VP of 
packaging products for Alpha Enter- 
prises, North Canton, Ohio, "Sixty 
percent of CD -ROM is not in a jewel 
box. Software publishers tend to stay 
away from standardization because 
they do not want to lose product iden- 
tity." Packaging is a crucial consider- 
ation in the multimedia field because 
boxes are the main -if not the only - 
source of advertising for a title. In- 
deed, "So many companies are put- 
ting out similar products, packaging 
could be the criterion that decides 
whether or not the consumer buys 
the product," says Mario Augusta, 
VP entertainment packaging sales, 
Queens Group, Inc., Long Island City, 
N.Y. 

Since most multimedia product is 
not reviewed in magazines until 
they're out in the marketplace, the 
box is what has to draw in a potential 
buyer. No other mass -media advertis- 
ing channels exist beyond that. "Pack- 
aging enables the consumer to get a 
better feel for what's in the package 
without opening it," explains Ken 
Rosenblum, VP of New York's Shore- 
wood Packaging. "They want and 
need as much information as possi- 
ble." Nor is product information the 
only issue facing those who package 
multimedia items. Developers also 
have to keep in mind that many of 
these products go into several differ- 
ent distribution channels. In addition 
to record and software -specialty 
stores, CD -ROMs are now going to 
the mass merchants. Increasingly, 
one package has to "do it all" in all 
those channels. 

Companies such as Univenture 
CD Packaging, Columbus, Ohio, and 

Salt Lake City's Enpack focus on 
tear -resistant sleeves. Univenture 
offers 30 different types of en- 
velopes in addition to its Viewpaks, 
Jewelpaks and Image Paks, all of 
which provide lots of room for infor- 
mation and graphics. And, to aid the 
replicator, Univenture president 
Ross Youngs says, "We are working 
on automation for different sleeve 
types." Not surprisingly, a consider- 
able amount of extra cost comes 
down the pipe for publishers as a re- 
sult of products needing hand pack- 
aging. 

THE REVOLUTION WILL BE 

STANDARDIZED 
Gary Traynor of Ames Specialty 

Packaging, Somerville, Mass., does 
not expect real package- standardiza- 
tion in this industry, but rather feels a 
basic form with flexibility is likely to 

A variety of sizes from Calumet 

emerge. Jim Oppenheimer, VP sales 
and marketing at AGI, Melrose Park, 
Illinois, agrees. 

"There aren't any trends toward 
standardization," Traynor says, "but 
rather just toward more value -added 
packaging. And there is no slowdown 

(Continued on page 60) 

E3 Attendees Can Expect A Blowout Of Hardware 
Announcements, Software Spin -Offs 

BY BRETT ATWOOD 

LOS ANGELES- Expect some major 
new hardware announcements at the 
Electronic Entertainment Expo, held 
May 16 to 18 at the Los Angeles Con- 
vention Center, as the already over- 
crowded "next generation" video - 
game console market is about to get 
even more crowded with new entries 
from Nintendo, Bandai and, possibly, 
Panasonic. 

Many retailers are still grappling 
with the tough task of finding space 
to stock last year's newcomers -the 
Sony PlayStation and Sega Sat- 
urn -which came at the expense of 

Sega Saturn game system 

other fledgling set -top systems, 
including the Atari Jaguar, Philips' 
CD -i and the 3D0 Multiplayer. 

Industry observers are watching 
closely the latter three companies' 
announcements of support for these 
platforms (or lack of) at this year's 
E3. 

"I'll be curious to see what Nin- 
tendo's plan is for its new machine, 
and what Panasonic will do with its 
3D0," says Jon Viscott, product 
manager for the Virgin Retail 
Group, which has five Virgin Mega - 
Stores in the U.S. "But the main 
interest will be in PC software. 
That's what is holding the interest 
of consumers." 

The 3D0 Company has already 
(Continued on page 58) 

Schedule 

Of Events 
(Information accurate as of 
press time) 

ELECTRONIC ENTERTAINMENT 

an IDSA show 
PREDICTING THE FUTURE: 
TRENDS IN THE MARKET 

Thursday, May 16 
10:30 -11:45 a.m. 

DVD: Managing theTransition 
1:30 -2:45 p.m. 

The Vision of OnlineGaming 
3:15 -4:30 p.m. 

Game Platforms: The Battle- 
ground for the Next Genera- 
tion 

Friday, May 17 
10:30 -11:45 a.m 

Dividing the Digital Dollar: 
How Consumers Spend Their 
Money 

1.30 -2:45 p.m. 
Entertainment Hardware: 
What's Next 

3:15 -4:30 p.m. 
The Next Motherlode in the 
Game Market: Networked 
Multiplayer Games? 

RETAIL, MARKETING AND 
DISTRIBUTION: PLAYING TO WIN 

Thursday, May 16 
10 :30 -11:45 a.m. 

Exclusive Distribution Issues 
1:30 -2:45 p.m. 

Promoting Your Product 
How to Make the Most of 
Your Advertising and Retail 
Dollars 

3:15 -4:30 p.m. 
It Can't Be Bought If It Ain't 
On the Shelf -Distribution in 
a Competitive Market 

Friday, May 17 
10:30 -11:45 a.m. 

Market Demographics: That 
\Vas Then, This Is Now 

1:30 -2:45 p.m. 
Boom in a Box: Packaging the 
Multimedia Explosion 

3:15 -4:30 p.m. 
Try It, You'll Like It: How to 
Launch a New Entertainment 

THE CREATIVE TEAM: 
TECHNOLOGY AND CONTENT 

Thursday, May 16 
10:30 -11:45 a.m. 

Elements of Good Game 
Play...Beyond Technology 

1:30 -2:45 p.m. 
Cool Components to Create 
Hot Multimedia Titles 

3:15 -4:30 p.m. 

(Continued on page 58) 
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RETAILERS SEEK PACKAGING UNITY 
(Continued from page 57) 

the CD "long box" some years ago. 
Wearing several hats, Bob Schnei- 

der is executive VP of Amarillo, 
Texas based Anderson Merchandis- 
ers, sister distribution company of 

"Fixtures in music and video 
stores are geared for uni- 

form packages, and multi- 
media publishers have to 
get the message that their 
need for more `tonnage' is 

directly related to more 
product being displayed in 
smaller boxes. Instead of 

`selling from the shelf,' what 
they're now spending on 
packaging can go into 

advertising." 
Bob Schneider, Anderson 

Merchandisers 

Hastings Books, Records & Video. He 
also is current NARM treasurer and a 
long -time member of the joint NARM 
and VSDA Operations Committee that 
deals with packaging and bar coding, 
among other key topics. 

"The way the industry has ad- 
dressed the DVD question is a good 
example of looking at a potential high - 
volume new format for sell -through," 
Schneider observes. "The DVD -pack- 

aging task force involved record, video 
and multimedia distributors; fixture 
companies; and retailers from all chan- 
nels, such as Best Buy, Blockbuster, 
Tower Records & Video, Price /Costco 
and Suncoast. At Anderson's, we had 
packaging meetings with the `big six' 
distributors as well. 

"The decision to go with a DVD 
package that was the same width and 
thickness of a CD jewel box but a bit 
higher was based on the usability of 
the same fixture `footprint' in most 
stores to provide more breadth for the 
consumer. In high- volume stores, both 
mass -merchant and mall locations, 
space is very important, as the key 
barometer is `sales dollars per square 
foot.' 

"Even a Wal -Mart feels you can't 
expose as much multimedia product to 
the consumer with the massive amount 
of space required by the typical `air 
box' today. All retailers would appreci- 
ate some harmony on package size, 
with perhaps a short -term run in an 
oversize box for new releases, then a 
shift to a smaller package to maintain 
vital inventory. Multimedia software 
developers also have to rethink their 
mostly `no return' policy, if they want 
more exposure in more retail chan- 
nels." 

SMALL IS BEAUTIFUL AND PROFITABLE 

Another factor noted by Schneider 
is the shift of more big customers to 
new sorting systems at major distribu- 
tion centers, with certain limitations as 
to package size. 

"One of the most popular systems 

now in use requires uniformity of 
width and height to go through sorta- 
tion, with a tremendous efficiency of 
scale and significant cost savings," 
Schneider says. "Fixtures in music and 
video stores are geared for uniform 
packages, and multimedia publishers 
have to get the message that their 

Size wars: jewel box vs. PlayStation 
package 

need for more `tonnage' is directly 
related to more product displayed in 
smaller boxes. Instead of `selling from 
the shelf,' what they're now spending 
on packaging can go into advertising, 
to let the consumer know what prod- 
ucts are available." 

His comments are endorsed by 
J &R's Vovsi, whose operation debuted 
a 10,000- square -foot computer soft- 
ware superstore last fall. 

"Basically, we would like a smaller 
package," she says, "as the `air box' has 
limited the amount we can put on dis- 

play, with only one facing of each SKU 
on our shelves now. We also feel that an 
exciting new music based format like 
the ECD needs a package that will dif- 
ferentiate it from the audio CD, as we 
see a lot of potential sales in the music 
department. Consumers need to `see' 
the added value of the multimedia 
aspects of an ECD. 

"The easier it is for customers to 
discover the type of product by looking 
at the package, the easier it is for them 
to shop," she adds. "But the package 
should be uniform in its ability to be 
merchandised in a retail environment. 
In New York City, where space is a 
vital issue, that's why we like the jewel 
box -width package." 

At Trans World Entertainment, 
headquartered in Albany, N.Y., multi- 
media buyer Barry McCabe offers an 
observation on "perceived value." The 
company operates over 500 Record 
Town, Music World, Saturday Matinee 
and Coconuts Music & Movies loca- 
tions, plus two F.Y.E. superstores, and 
in a joint venture with Tandy supplies 
music and video software to some two 
dozen Incredible Universe megas- 
tores. 

In ongoing tests of multimedia for- 
mats at some 20 stores, "with a few 
racks of budget stuff from Softkey and 
others, the jewel -box program is OK 
for incidental sales, but for retail-box 
product, it's the perception of value," 
McCabe says. "Customers see a mark- 
down on a larger box and feel they're 
getting more for their money than for 
the same title in a jewel case. The fact 

(Continued on page 62) 

(Continued from page 57) 

The High Cost of Product 
Development 

Friday, May 17 
10:30 -11:45 a.m. 

Creating Games for Grown- 
Ups 

1:30 -2:45 p.m. 
Children's Education Soft- 
ware 

3:15 -4 :30 p.m. 
3D: Where Does It Stand? 

FINANCE, BUSINESS & LAW: THE 
RULES OF THE GAME 

Thursday, May 16 
10:30 -11:45 a.m. 

They've Got The Money. How 
Do You Get It? Raising Capi- 
tal in the New Media Indus- 
try 

1:30 -2:45 p.m. 
Winning the Consumer Soft- 
ware War 

3:15 -5:00 p.m. 
Mock Rights Negotiation 

Friday, May 17 
10 :30 -11:45 a.m. 

Intellectual Property Issues: 
Combating Piracy at Home 
and Abroad 

1:30 -2:45 p.m. 
Entertainment and Market- 
ing Online: How They Make 
It Work 

3:15 -4:30 p.m. 
New Trends In Interactive 
Entertainment Licensing 

E3 CONVENTION 
(Continued from page 57) 

sold off the rights to its 64 -bit suc- 
cessor to the 3D0 Multiplayer to 
Matsushita (parent company of 
Panasonic, which was a manufactur- 
er of 3D0 in the U.S.). As a result, it 
is rumored that Panasonic will cre- 
ate an advanced gaming machine 
that merges the fast -processing 
speed of M2 with DVD -ROM tech- 
nology. No specifics were available 
at press time, but a spokeswoman 
for Panasonic did not rule out such 
an announcement at this year's E3 
show. 

LONG HYPES AND HUSH -HUSH 
Nintendo is expected to grab 

headlines with the formal unveiling 
of its long -hyped Nintendo 64 set - 
top cartridge game system, which 
will be previewed for the first time 
in the U.S. at the show. 

Nintendo is keeping notoriously 
hush -hush about the marketing of 
the 64 -bit game system, which was 
formerly known as "Ultra 64." The 
Nintendo 64, which will retail for 
under $250, is expected to debut in 
U.S. stores Sept. 30. 

Although Nintendo has missed its 
original ship date of April, the com- 
pany has already started to tease 
diehard gamers with carefully 
placed advertisements for the forth- 
coming system that are appearing 
in select gaming publications. The 
ads tease consumers that the Nin- 
tendo 64 will be "worth the wait." 

Nintendo 64's most distinct differ- 
ence from its "next generation" 
game- machine competitors is that it 
uses game cartridges, rather than 
CD -ROMs, for its software. Some 

AMES SPECIALTY PACKAGING INTRODUCES 
Our Latest Dual and Quad Packs for the Music Industry 

CD -2 C 

Holds multiple CDs with several design 
configurations available. 
Low -cost alternative to the plastic jewel case. 
High graphic quality with a printed SBS 

board and clear plastic tray. 
Allows users to shrinkwrap and mail 
economically. 
Ideal for today's changing retail 
environment. 

Let Ames Specialty Packaging help 
you develop packaging for the new 
distribution channels. 

AMES 
SPECIALTY 
PACKAGING 
30 Dane Street, P.O. Box 120 
Somerville, MA 02143 -0120 
Customer Service: 1- 800 -521 -2637 
FAX: (617) 623 -8895 

AMES 

Innovative 

Packaging 

For Today's 

Technology 

observers in the video -game indus- 
try have criticized Nintendo's deci- 
sion to bypass the cost -efficient CD- 
ROM format, since cartridges are 
more expensive to manufacture -a 
cost that will inevitably be passed 
on to consumers. 

However, during a recent trade 
show in Japan, Nintendo Co., Ltd. 
president Hiroshi Yamauchi defend- 
ed the decision to develop a car- 
tridge -based system. 

"Many of you feel that CD -ROM is 
the call of the day," said Yamauchi. 
"But look at the latest buzzword 
in the computer world- plug -and- 
play -which is nothing but [Ninten- 
do] culture ... Customers [think] 
having no loading time is a great 
advantage. More importantly, by 
using [cartridges], other chips can 
later be incorporated into the car- 
tridge, which allows Nintendo to 
offer new game opportunities to 
game developers." 

Nintendo does plan to release an 
add -on writable magnetic -disk ac- 
cessory for the Nintendo 64 in 1997. 
New games will be created to take 
advantage of the expanded storage 
capacity of the add -on device, in- 
cluding a likely 64 -bit version of 
Nintendo's popular "Legend Of 
Zelda" series. 

"STAR WARS" SPIN -OFFS 
Among the prospective "killer 

app" cartridge titles that are expect- 
ed to show off the machine's process- 
ing power are "Super Mario 64" and 

"Super Mario Kart," which are new 
installments of the popular Mario 
platform series, as well as 64 -bit 
translations of the coin -ops "Killer 
Instinct" and "Cruisin' USA." 

In addition, LucasArts is readying 

Nintendo's Lincoln says his firm is 
"discussing" Internet access add -ons. 

the Nintendo -exclusive title "Star 
Wars: Shadows Of The Empire," a 
spin -off of the popular theatrical sci- 
fi trilogy which takes place between 
the plot developments of "The 
Empire Strikes Back" and "Return 
Of The Jedi." 

(Continued on page 60) 
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The Enter *Active File 
A M E R C H A N T S & M A R K E T I N G E X P A N D E D S E C T I O N 

PACKAGERS OPEN MULTIMEDIA BOX 
(Continued from page 57) 

in money that is being put into pack- 
aging. Software publishers are said 
to be concerned that packaging - 
their one source of advertising -may 
be cut down in the same way the 
record industry had to face the dis- 
continuation of the long box." 
Although AGI makes many different 
kinds of boxes, its Digipak, which is 

Room for graphics: Univenture's 
Image Pak 

an all- paperboard package that start- 
ed out as a longbox alternative, has 
remained a popular choice for soft- 
ware publishers because it can be 
made in any size and shape and pub- 
lishers can also add booklets, posters 
or cards to it. 

Ken Roush, president of Calumet 
Carton Co., South Holland, Illinois, 
thinks a revolt is likely, noting, 
"There is already a push from retail- 
ers for shorter and thinner pack- 
ages." 

"We encourage our customers to 
choose a package that is simple and 
will fit racks the retailer has," says 
Sandra Olson, director of marketing 
services for Warner Media Services 
(formerly Ivy Hill), New York. "There 

are so many unique things you can do 
with a basic box to make it different." 
One of Warner's most popular pack- 
ages is the FLP storage case, which 
is available in either four or six-panel 
versions, with or without a pocket; it 
has a flip -top, which offers space for 
product information and graphic 
design. 

MORE FACINGS AND WIDER SPINES 
Ames' Traynor notes that "Pub- 

lishers are becoming more creative in 
terms of displays and spinner rack - 
ers. These are important in a market 
that needs to downsize packaging. 
Traditional book -size packages are 
getting more popular." 

Book -size boxes with extra panels 
featuring screen shots are said to 
often be the most provocative. Ames 
recently introduced the CD -2 Case, 
which combines printed SBS board 
with a clear plastic tray to "achieve 
all the benefits of the plastic jewel 
case with more facings at a lower 
cost," says Traynor. CDs can be 
auto -inserted and the tray mechani- 
cally attached to the paperboard 
cover. A wider spine for graphics or 
text, one or two rosettes and booklet 
pockets provide multiple options for 
publishers. Another new product 
from Ames is the CD Book Pak, 
which is 5 5/8 in. wide and 8 1/2 in. 
high. The company describes the 
product as an answer to "size stan- 
dardization across product lines." 
Multiple configurations are possible 
by incorporating various tray, cover 
and pocket options. One and two -CD 
rosettes are available, and a built -in 
pocket allows inclusion of a booklet, 

What has five sides, four colors, two pockets, 
and shows off CDs better than anything else? 

See your disc manufacturer or call us for details. 

UNIVENTURE 
CD PACKAGING & STORAGE 

P 0. Box 28398 Columbus, OH 43228 1 -800 -992 -8262 FAX (614) 529 -2110 Safety-sleeve' 

manual or promotional literature. A 
window that allows the CD to show 
through is also an option. 

ALTERNATIVE JEWEL BOX 

Queens Group also has a complete 
line of products for multimedia pack- 
aging- retail folding cartons, quick - 
sleeves, mailers, booklets, folders and 
tray cards and promotional print 
materials. The company's best -known 
design, however, is the Q -Pack Sys- 
tem, an alternative to the jewel box. 
The PlayStation version of the Q- 
Pack was created exclusively for 
Sony's CD -ROM based video game. 
Advantages of the plastic and paper- 
board package include its ability to 
load booklets and discs on existing 
automated equipment; four panels of 
retained top- surface multi -color 
graphics for clearer, more dramatic 
and permanent product identity at 
point -of -sale, plus greater durability 

Warner's FLP -based DVD packaging 

due to the use of high- impact poly- 
styrene and recessed label surfaces 
to minimize scuffing. 

Calumet Carton will also work with 
customers to create the perfect pack- 
age. In addition to custom designs, 
Calumet offers its Stayflats and 
Stayflats Plus envelopes, but also 
emphasizes its Micro -Corr Packaging, 
which features offset printing on E- 
flute boxes. According to Calumet's 
Roush, his is the only company that 
offers this type of packaging, because 
E -Flute boxes are so thick and diffi- 
cult to run. However, these boxes are 
quite sturdy and therefore very desir- 
able for software publishers who need 
their product protected. And, accord- 
ing to Roush, the process is cost- effec- 
tive for both E -Flute and F -Flute 
packaging. "All Micro -Corr packaging 
offers four -color process printing plus 
a spot color and coating or combina- 

Analog Promotion For Digital TechnologyTM 
For interactivity at retail. For multimedia coverage at both record 
and software channels (& on- line). For 25 years of experience. 

MLM is for you. 
Macey Lipman Marketing. LIP SERVICE newsletter. 

8739 Sunset Blvd., Los Angeles, CA 90069 
310.652.0818 fax:310,652.0907 e -mail: mlmls@aol.com 

MACEY LIPMAN MARKETING 

LIPSEBIIC'f 
A NEWSLETTER OF POTENTIALLY WORTHLESS GOSSIP A NEWS 

Visit our Web site at http: / /cdnow.com /lipservice 

tion of spot colors," he adds. 
In addition to different box types, 

packaging companies are emphasiz- 
ing holograms foil stamping and dif- 

Among AGI offerings, Digipak 
remains popular. 

ferent inking styles to accentuate a 
product. For instance, Shorewood's 
newest inking system -called Arcy- 
lac-is said to transcend traditional 
offset printing and metallics. Rosen- 
blum says, "Two or three major com- 
panies are already using it." 

TWO DIRECTIONS FOR DVD 

Although everything from sleeves 
to multi -panel boxes currently adorn 
shelves, a new product is about to be 
unleashed: DVD. Unlike its multime- 
dia counterpart, DVD is likely to have 
a standardized package, or at least a 
standardized size. Earlier this year, 
the Video Software Dealers Associa- 
tion's DVD Packaging Task Force 
released final recommendations; 
although these recommendations are 
suggested only as voluntary guide- 
lines, most packaging companies 
intend to comply. Video buyers are 
accustomed to a one -size, familiar 
package, and Hollywood studios want 
their products to be easily recogniz- 
able and to remain familiar. 

For DVD applications, there are 
two packages vying for the spotlight. 
The first to have been introduced is 
the Track Pac from Clear -Vu Prod- 
ucts, Westbury, N.Y. This package 

incorporates all of the standards out- 
lined by VSDA. With a VHS cassette 
height and CD width, the Trac Pac 
also has a 5/8 in. spine. Featuring 
printable areas on the front, back and 
spine, the package has 70% more 
printable surface than jewel boxes. A 
patented external locking device also 
allows for complete visibility of all 
printing graphics and text -with a 
magnetic decoupler to speed check- 
out time. The DVD will slide out in a 
tray from the bottom. Limited pro- 
duction of this package began in Feb- 
ruary, and full production should be 
under way by early summer. 

MORE GRAPHICS, LESS GLUE 

From Warner comes the DVD 
Packaging System, which is based on 
the FLP CD design, but is nearly 
twice the height of traditional CD 
case options. The larger, waste -free 
package is intended to provide space 
for graphics. Printed covers can be 
shipped to the replication facility. 
Automatic equipment affixes the cov- 
ers to plastic trays outfitted with 
click -closure spines molded into the 
top and bottom of the tray. No glue is 
used in the package's manufacture, 
which allows easy disassembly. Trays 

Clear -Vu's Trac Pac DVD system 

can then be returned to inventory for 
reuse and covers reclaimed for recy- 
cling. 

Queens Group's Augusta says the 
Q -Pack is a likely package to be mar- 
keted for DVD as well. "It already 
has built -in advantages for replica - 
tors, such as cost -efficient automated 
loading," he notes. 

E3 CONVENTION 
(Continued from page 58) 

Some of the set -top game systems 
may also serve as cheap Internet 
access providers in the coming 
months. Look for Sega to announce 
its plans to ship an Internet add -on 
device for its Saturn game system. 
The device, which will retail for 
approximately $450, could make its 
U.S. debut by the end of 1996. 

Saturn owners who purchase the 
Internet upgrade will receive a 14.4 
Kbps modem, browser, Internet 
startup kit and SegaSoft game bun- 
dle. When this is added to the $249 
street price of the basic Sega Sat- 
urn system, an Internet user would 
have to pay about $700 to get online. 

PLAYSTATION AND PIPPIN 
Sony is developing its own low - 

cost Internet access machine and, 
possibly, an add -on for its PlaySta- 
tion. In addition, many industry 
insiders speculate that Nintendo is 
developing an Internet access add - 
on for its Nintendo 64 game system. 

Nintendo is rumored to be partner- 
ing with Netscape for the as- yet -to- 
be- announced Internet add -on pro- 
ject. Nintendo of America chairman 
Howard Lincoln recently told re- 
porters that Nintendo is in "continu- 
ing discussions" with Netscape 
executive Jim Clark about such an 
alliance. Nintendo first teamed with 
Clark when he was a chairman for 
Silicon Graphics, which co- designed 
the game system. 

Another high -profile new hard- 
ware entry is Apple's Pippin format, 
which aims to bring both multimedia 
and Internet applications to the 
television set. Bandai Digital Enter- 
tainment Corporation, which is mar- 
keting the new hardware in Japan 
under the brand name Atmark, is 
selling the unit for the U.S. equiva- 
lent of about $650. Although the 
date of its U.S. availability has not 
yet been announced, it is expected 
to hit retail here in the coming 
months at an even lower price. 
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The Improbable Saga of the QPack® 

"So it's a little late..." 
But it's already a success in the marketplace, and it's on the cutting edge of CD packaging. 

We make no bones about it: creating and producing the Q -Pack drove us all nearly to the edge. 
And why not? Just look at all the people we had to please: 

The Q -Pack had to have the graphic potential to get the designers, 
marketers and artists excited. The Q -Pack had to perform better than the 
standard jewel box - and load automatically on manufacturers' current high- 

speed equipment. The Q -Pack had to fit merchandisers' existing store 
fixtures, accommodate invisible EAS security measures, and have strong shelf 

presence to boot. Not to mention consumers: the Q -Pack had to meet their 
demands for a package that was attractive and easy to open. They were sick and 

tired of jewel boxes that cracked and broke easily. And, oh yes, let's not forget the 
environmentalists (including all of us), who insisted that the Q -Pack put a disc in 

people's hands in the simplest manner possible - using only 65% of the plastic required 
for a same size jewel box. 

So we're now older, grayer, and hopefully wiser - and we consume all the latest antacids. But our Q -Pack is, in fact, 
a reality. And it's a tremendous improvement in disc packaging for all kinds of CDs: audio, CD -ROM, DVD, and 
anything else coming down the line. 

74, ï NTam=.7.73lisr 
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Our first opportunity: develop a super -size Q -Pack for Sony PlayStation" video game software. The Sony PlayStation, as we all 
know, was a blockbuster hit, and the Q -Pack for PlayStation proved to be an outstanding performer - completely compatible with 
pre- existing loading automation. Naturally, working so intensely on this priority project slowed the development of our standard - 

size Q -Pack. That, and the normal teething problems that go along with any new product and its 
associated machinery, is why it's been a little late getting to market. Well, the 
standard version of the Q -Pack has arrived, and it's ready to roll. And we 
thought we'd give you some specifics: 

First, for the tech -minded among you, the Q -Pack: 
Loads disc and booklet on the manufacturers' existing equipment. Features 

four panels of retained package graphics. Is made of trouble -free, high- impact 
styrene, eliminating the snapped hinges, cracking and splintering that are common 
with jewel boxes made of crystal styrene. Uses only 65% of the plastic in a standard jewel box, 
which reduces shipping and handling costs, and respects the environment as well. Is far more durable than 

other alternative packages; also, its full plastic surround protects the edges in open and closed positions. Integrates top spine 
product identity making cumbersome and costly add -ons unnecessary. Allows for in -line application of a totally concealed EAS tag. 

For the legal- minded among you: 
The Q -Pack Packaging System has been awarded U.S. Patent # 5,284,242. Several other patents pending. 

And, finally, for the awards -minded among you: 
The Q -Pack won a Bronze 1994 Industrial Design Excellence Award from IDSA/Business Week. 

On the right, by the way, we couldn't resist showing you our newest Q -Pack, this time for DVD, complete with 
a "retro- film" look. People are talking about it and you'll be seeing more of it soon. 

The Q -Pack System. It eliminates the hassles and drawbacks of previous systems. It's here now and ready to go 
in an expanding variety of sizes and designs. And we're ready to help you get started. Just call Linda Lombri at 
718.457.7700 for more information, a sample, a brochure, or even a presentation if our enthusiasm is catching. 

El 
Queens Group, Inc. 

1,068 people who have created the best disc packaging system in the world. 
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CD-ROM StOraÿ 

Laserline has it 
Covered! 

Laserline is the market leader in media storage. Our complete 

line of CD -ROM storage products are guaranteed to keep your 

customers satisfied and enhance your bottom line! 

Home/office or portable, Laserline's CD -ROM series has a 

product to answer all consumer tastes and applications. From racks, 

towers and spinners to the highly successful FlipDisc portable 

wallets - each product has been designed to exacting quality 

standards and looks great. Available in computer f 
peripheral matched gray or standard black, 

our CD -ROM series hold from 6 to 60 discs. \tl ) 

Call today for details and capitalize on \ tt s 
the number one storage brand - Laserline. 

4121 Clipper Court, Fremont, CA 94538 USA 

CA 510.659.8222 Outside CA 800.323.8222 
registered trademarks of Creative Point, Inc. Made in USA 
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Enter *Active 
EXPANDED SECTION 

RETAILERS SEEK UNITY 
(Continued from page 58) 

that Sony floated a trial balloon at Toy 
Fair on a shift from its current 
PlayStation package to a jewel case 
had a lot of gaming retailers very ner- 
vous. The smaller the package, the 
larger the shrinkage problem for a $50 
to $60 game, even though we use EAS 
tags in all our software." 

POWER- RANGER CLAMSHELLS 
While most retailers acknowledge it 

will take a meeting of minds by major 
multimedia developers like Microsoft 
and Broderbund Software to agree on 
a smaller package, there are some pos- 
itive signs from other companies. 

One example is the DVD package 
evolution, involving input from WEA 
Media Services /Ivy Hill (which has 
offered to license its new package), 
Queens Group and Shorewood Packag- 
ing, among others (see separate story). 

"Basically, we would like a 
smaller package, as the `air 
box' has limited the amount 
we can put on display, with 
only one facing of each SKU 

on our shelves now. We 
also feel that an exciting 
new music -based format 

like the ECD needs a pack- 
age that will differentiate it 
from the audio CD, as we 

see a lot of potential sales in 
the music department. Con- 

sumers need to `see' the 
added value of the multime- 

dia aspects of an ECD." 
-Sue Vovsi, J &R Music World 

Elsewhere, Saban Entertainment is 
one of the first multimedia publishers 
to pass along the cost savings from an 
innovative new package to retailers 
and consumers. 

As the creator and licensor of 14 
syndicated and network children's -TV 
series and their characters, topped by 
the Mighty Morphin Power Rangers 
(MMPR), Saban worked with both 
Future Media and Multimedia Pub- 
lishing & Packaging on a new box to 
introduce its five -title MMPR Power - 
Active Learning series earlier this 
year. Saban's Dave Koch, VP Interac- 
tive, set the basic design criteria for 
the two packaging firms. The result 
was a CD jewel box -width by VHS - 
height by 1- inch -depth vinyl clamshell 
package. It assembles quickly with 
drop -in elements (100,000 per 24 -hour 
day with two rotating shifts) and 
opens easily with a new "spider" hub 
for simple CD -ROM removal by a 
child. Saban initially shipped more 
than 500,000 units (four at $19.95, one 
at $29.95 suggested retail price), about 
200,000 of them in 48 -unit prepacks 
that became effective floor displays, 
Koch notes. 

Saban's package is being made 
available to other multimedia publish- 
ers, and it will take more creative 
approaches like this to bring some 
order from the chaos of today's multi- 
media packaging situation. 
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Home Video 
M E R C H A N T S & M A R K E T I N G 

Tape- Measure Shot. Orion Home Video and 100 Borders Books & Music stores 
across the U.S. have teamed up to promote the Major League Baseball Home 
Video line as the season gets under way. Titles will be tailored to local markets, 
so expect to find large quantities of heavy- hitting Cubs and White Sox cassettes 
in Chicago, where Orion central region sales manager Michael Gertz, center, 
posed with two Borders employees, Eric Bogner, left, and Ben Horberg. 

Direct Response Shines On TV 
Video Proves To Be Ideal Mate For Medium 

BY TRUDI MILLER ROSENBLUM 

NEW YORK -Even though direct re- 
sponse doesn't let consumers handle the 
product they're about to buy, the TV medi- 
um is increasingly becoming the conduit 
for home video. More and more vendors 
are using television ads to sell prerecord- 
ed cassettes, employing sophisticated 
strategies that generate revenues well 
beyond their cost. 

"The numbers that you can get are huge 
if [a title] takes off," says Bob Dodd, execu- 
tive creative director of Time Life Video, 
which sells millions of units via direct 
response. In his view-and he's not alone- 
TV has clout that direct mail can't match. 

Dodd adds, "It's a very nimble medium. 
You can go from, `Gee, I wonder if we 

Take A Number: More Companies 
Get In Line With DVD Packaging 

LOTSA BOXES: One of the nice things about journalism is 
the opportunity it provides for on- the -job training. You learn 
as, or after, you write. In our case, we need look no further 
than two recent columns on DVD packaging (Picture This, 
Billboard, April 20 and 27). Three companies, previously 
unknown to us, sprang forth with descriptions of what they 
were doing to capture a chunk of DVD business, if and when 
it develops. We'll take them in order of arrival. 

First up is the Laserfile box, built to conform with Video 
Software Dealers Assn. specs: 'A inch by 55/s inches by T/x 
inches. Laserfile, from Rey - 
nard CVC in Englewood, 
N.J., originally was created 
as a new, improved CD jewel 
box. It's still trying for a 
place in the sun, but, in the 
meantime, Reynard hopes 
to exploit DVD and CD- 
ROM -and perhaps in- 
crease CD awareness simul- 
taneously. 

The three format applica- 
tions use the same basic 
approach: a tray holding the disc slides out of an all -plastic 
case. What if the tray emerges upside down? No problem, 
says Reynard national sales manager Andria McClellan, 
since the half -exposed disc is held in place by two grips. The 
user bends the hinged tray downward, grasps the disc at the 
edges, and removes it. 

Like every packaging aspirant, Reynard is courting the 
studios. And like the others, Reynard has found that despite 
good Hollywood reviews, "nobody will make a full commit- 
ment," says McClellan -no surprise if you consider that 
Warner Home Video remains the only major to have com- 
mitted titles to the fall DVD launch. Warner's first boxes are 
coming from Warner Media Services. 

McClellan touts some of the things Hollywood likes about 
Laserfile, such as the polystyrene construction, the ability to 
promote the title on three spines, and a roomy interior that 
can hold a 32 -page booklet. The point man in LaLa Land is 
Reynard executive Mike Dubelko, who recently joined the 
company after a lengthy stint with TV producer Stephen Can- 
nell Productions. He has the connections that can open DVD 
doors. 

Also in the chase is Queens Group in Long Island City, N.Y., 
which is offering studios the Q -Pack, the latest version of a 
package first conceived for CDs. The DVD box arrived late 
last year, according to executive VP Richard Roth. Initially, 
it came in two sizes: a CD jewel box and a package essential- 
ly designed for the Sony PlayStation. 

Later, on the advice of the VSDA, Queens Group adjusted 
the size, making it thinner, and sent the new package to the 
association's DVD packaging committee for review Roth 

by Seth 

writes, "These have been circulated to a number of potential 
customers and the reaction to the package has been uniformly 
favorable in comparison to the two packages covered in your 
column[s]," referring to Warner Media's FLP design and 
Clear Vu's Trac Pac. 

Roth says Queens Group has met with Sony and others to 
discuss DVD potential. "[A]ssessed in the light of the VSDA 
criteria, all feel that to date our package offers the best solu- 
tion," Roth continues. "Final costs will, of course, affect any 
buying decisions but, in view of the fact that this is a version 

of a package several million 
of which have been pro- 
duced since September, it is 
clearly worthy of serious 
consideration." 

Queens Group was kind 
enough to send us four sam- 
ples of the PlayStation ver- 
sion, which appears to differ 
markedly from a photo of 
the later DVD edition. The 
PlayStation box has a 
hinged cover that opens like 

a book; inside is a rosette on which the disc is mounted. 
Roth took note of a "very positive" response when Scott 

Bartlett of Sony Disc Manufacturing displayed Q -Pack at a 
recent DVD forum. Bartlett, says Roth, is coordinating Sony's 
efforts to bring DVD to market. 

Finally -or at least until more aspirants contact us -there 
is disCover from Allen Schluger in New York. He is coun- 
tering the trend toward plastic with an "environmentally 
friendly" all- paperboard CD design that will be manufactured 
to a height of 77'/H inches to conform to DVD specifications. We 
had not seen a sample at deadline, although Schluger has said 
that he expected to have 5,000 boxes by the end of April. 

NO SHOW: GoodTimes Home Video won't be exhibiting at 
the VSDA convention, July 10 -13 in Los Angeles. You can 
blame the venue for the company's first no -show in many 
years. "There's too much focus on the studio backlots," says 
GoodTimes senior VP Jeff Baker. "It's a showbiz kind of 
event, and we can't compete effectively." 

What Baker means is that GoodTimes doesn't have access 
to the big -name talent that would draw attendees to its booth 
during the day or keep them from the backlot parties domi- 
nating the activities during the evening. Other independents 
beware: "The studios will cannibalize" the convention, Baker 
maintains. 

GoodTimes got skittish about VSDA last year in Dallas, 
which was a bummer for the majors as well. For 1996, Good - 
Times is limiting L.A. participation to off -the -floor meetings. 
As the studios -which have been in the same hotels -would 
acknowledge, that's where the buying action is. 

Goldstein 

Sale of a different stripe: National 
Geographic tries direct response with 
its "Really Wild Animals" series. 

made a commercial .. ?' to actually selling 
it on the air and making money with it a 
hell of a lot faster than direct mail, and 
significantly faster than print advertis- 
ing, just because of the logistics." 

Indeed, producer Peter Vogt of Hous- 
ton -based Videa says he has been able to 
turn around a direct- response spot in as 
few as 11 days, from the time the client 
approaches him to the time it airs. "That's 
the fastest," he adds. "A comfortable 
schedule would be a month." 

And it's easy to see whether a direct - 
response spot is working. Direct- response 
marketers carefully calculate the compo- 
nents of a cost-per -order equation: the ratio 
of retail price vs. the cost of manufactur- 
ing the product; the projected upsell con- 
version (customers who, while calling in an 
order, are persuaded to buy an additional 
item at a discount); the cost of making the 
upsell items; the percentage of credit card 
vs. prepaid orders; and, perhaps most 
important, the number of orders. 

Vendors are adamant that direct 
response does not compete with retail, cit- 
ing a study conducted by infomercial 
research firm Jordan Whitney Inc. The 
study's results showed that a direct- 

response title that sells well typically goes 
on to move 10 times as many cassettes in 
stores. 

The reasons are manifold: Many peo- 
ple don't like to order from TV ads; they 
may be reluctant to give out their credit - 
card number; or they don't make the 
phone call. But, when viewers see the 
same product in a store, they recall the 
ad; thus, the retailer benefits from the 
direct -response spot, proponents say. 

In recent years, direct response has 
begun to be used for specialty product 
that has little chance for retail success. 
Multicassette sets of fondly remembered 
TV series are currently an ideal mate for 
direct response. 

Direct response fits the equation, 
direct -response experts say, because 
viewers already know the programs. 
Thus, it's easy to get them interested. 
Equally important, most video stores 
either don't have room for the series or, if 
they do, carry only a couple of episodes - 
frustrating nostalgic buyers who want it 
all, but not all at once. 

Experts say few people would spend 
hundreds of dollars at one time to buy a 
full collection of "Lost In Space." Howev- 
er, continuity sales permit the purchase 
of the first episode for $4.95 or $9.95 and 
subsequent cassettes, shipped automati- 
cally unless told otherwise, for $14.95 or 
$19.95. 

Columbia House first tried this strate- 
gy in 1985 with "I Love Lucy." In 1992, 
Time Life Video began driving strong 
sales for "Little House On The Prairie" 
with possibly the longest -running direct - 
response spot in the industry's history. 
Since then, Columbia House has added 
"Lost In Space," ':ill In The Family," 
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Ambrose's Silicon Valley Titles 
Are A Nerd's Dream Come True 

BY SETH GOLDSTEIN 

NEW YORK -Bill Gates' power in home 
video will be tested next month when 
Ambrose Video Publishing releases a 
three -part series called "Triumph Of The 
Nerds." 

Gates, Apple co- founder Steve Jobs, 
and other powers that be in Silicon Valley 
are featured in a 21/2-hour documentary 
offering their perspectives on the per- 
sonal computer and how it came to rule 
the world. Nerds no longer, "Triumph" 
will present the rise of the technological 
elite in a June 12 PBS telecast, one month 
after Ambrose Video ships the title, which 
is priced at $49.95 for the gift box and 
$19.95 per cassette. 

"The geeks have met the rich and 
famous," says William Ambrose, presi- 
dent of the New York company. 

"Triumph" could be Ambrose's break- 
through release, provided the public's fas- 
cination with hi -tech gurus remains 
unsated. Ten -year -old Ambrose Video, 
which has annual sales of $5 million -$10 
million, expects to sell 100,000 tapes dur- 
ing the first year, worth an estimated $12 
million wholesale. 

"That's our goal for 1996," says Am- 
brose, who is counting on continued 
strong support by warehouse clubs. The 

clubs have been enthusiastic, if surpris- 
ing, backers of Ambrose Video's nonthe- 
atrical titles since the company began 
stocking retailers about five years ago. 

Before then, libraries and schools were 
Ambrose's 
biggest cus- 
tomers. How- 
ever, those 
sales, although 
perennial and 
more prof- 
itable, are lim- 
ited; Ambrose 
figures to sell 
public institu- 
tions 1,000 
sets, or 3,000 
cassettes, of 
"Triumph Of 

The Nerds" at $99.95 suggested list in the 
next 12 months. 

"Triumph" will be building on a solid 
retail foundation constructed of sales of 
"Connections 2," "Legacy," and "The 
Body Atlas," among other PBS series. 
Ambrose won the rights for much of his 
catalog as part of a deal he struck with 
Time Inc. before leaving that company in 
the mid -'80s. 

Time Life Films had earlier built a 
(Continued on next page) 
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TITLE (Rating) 
Label Principal 

Distributing Label, Catalog Number Performers 

1 2 5 

* * 
SEVEN (R) 

* No. i * ** 
New Line Home Video 

Turner Home Entertainment N4381 

Brad Pitt 

Morgan Freeman 

2 1 8 BRAVEHEART (R) Paramount Home Video 33118 
Mel Gibson 

Sophie Marceau 

3 3 7 BABE O (G) 
MCA/Universal Home Video 

Uni Dist. Corp. 82453 
James Cromwell 

4 5 3 TO DIE FOR (R) 
Columbia TriStar Home Video 
73433 

Nicole Kidman 

Matt Dillon 

5 NEW WAITING TO EXHALE (R) FoxVideo 8946 
Whitney Houston 

Angela Bassett 

6 4 12 THE USUAL SUSPECTS (R) PolyGram Video 8006302273 
Stephen Baldwin 

Gabriel Byrne 

7 NEW THE BRIDGES OF MADISON (PG -13) 
COUNTY 

Warner Home Video 13772 
Clint Eastwood 

Meryl Streep 

8 8 5 DEVIL IN A BLUE DRESS (R) 
Columbia TriStar Home Video 
51343 

Denzel Washington 

Jennifer Beals 

9 6 10 COPYCAT (R) Warner Home Video 14168 
Holly Hunter 

Sigourney Weaver 

10 7 7 ASSASSINS (R) Warner Home Video 13987 
Sylvester Stallone 

Antonio Banderas 

11 9 7 ACE VENTURA: WHEN (PG -13) 
NATURE CALLS 

Warner Home Video 23500 Jim Carrey 

12 i0 12 DANGEROUS MINDS (R) 
Hollywood Pictures Home Video 

Buena Vista Home Video 5781 
Michelle Pfeiffer 

13 ii 4 STRANGE DAYS (R) FoxVideo 893985 
Ralph Fiennes 

Angela Bassett 

14 17 2 NOW AND THEN (PG -13) 
New Line Home Video 

Turner Home Entertainment 3371 

Christina Ricci 

Garni Moore 

15 14 3 VAMPIRE IN BROOKLYN (R) Paramount Home Video 34759 
Eddie Murphy 

Angela Bassett 

16 12 4 HOME FOR THE HOLIDAYS (PG -I3) PolyGram Video 8006344711 
Holly Hunter 

Robert Downey, Jr. 

17 13 8 A WALK IN THE CLOUDS (R) FoxVideo 8900 
Keanu Reeves 

Anthony Quinn 

18 NEW THE ARISTOCATS (G) Walt Disney Home Video 0252 Animated 

19 18 2 THE SCARLET LETTER (R) 
Hollywood Pictures Home Video 

Buena Vista Home Video 5959 
Demi Moore 

Gary Oldman 

20 15 10 
TO WONG F00, THANKS FOR (PG -13) 
EVERYTHING! JULIE NEWMAR O 

MCA/Universal Home Video 

Uni Dist. Corp. 82216 
Wesley Snipes 

Patrick Swayze 

21 16 7 MURIEL'S WEDDING (R) 
Miramax Home Entertainment 

Buena Vista Home Video 4701 
Toni Collette 

Bill Hunter 

22 21 3 SMOKE (R) 
Miramax Home Entertainment 

Buena Vista Home Video 6315 
William Hurt 

Harvey Keitel 

23 20 2 CUTTHROAT ISLAND (PG -13) Live Home Video 60228 
Geena Davis 

Matthew Modine 

24 24 7 THE PROPHECY (R) 
Dimension Home Video 

Buena Vista Home Video 5961 

Christopher Walken 

Elias Koteas 

25 22 7 CLOCKERS (R) 
MCA/Universal Home Video 

Uni Dist. Corp. 42730 
Mekhi Phifer 

John Turturro 

26 25 6 OPERATION DUMBO DROP (PG) 
Walt Disney Home Video 

Buena Vista Home Video 5743 

Danny Glover 

Ray Liotta 

27 26 2 UNSTRUNG HEROES (PG) 
Hollywood Pictures Home Video 

Buena Vista Home Video 5776 
Andie MacDowell 

John Turturro 

28 28 8 THE BROTHERS MCMULLEN (R) FoxVideo 8934 
Edward Burns 

Jack Mulcahy 

29 19 13 UNDER SIEGE 2: DARK (R) 

TERRITORY 
Warner Home Video 13665 Steven Seagal 

30 33 3 TERMINAL IMPACT (R) 
New Line Home Video 

Turner Home Entertainment 3361 

Frank Zagarino 

Bryan Genesse 

31 29 7 NEVER TALK TO STRANGERS (R) 
Columbia 

11803 
TriStar Home Video Rebecca DeMornay 

Antonio Banderas 

32 27 5 CRUMB (R) 
Columbia TriStar Home Video 
10693 

Robert Crumb 

33 23 17 THE NET (PG -13) 
Columbia TriStar Home Video 

11613 
Sandra Bullock 

34 NEW THE MONEY TRAIN (R) 
Columbia TriStar Home Video 

11073 

Wesley Snipes 

Woody Harrelson 

35 30 5 MALLRATS (R) 
MCA/Universal Home Video 

Uni Dist. Corp. 82619 
Shannen Doherty 

Jeremy London 

36 37 16 NINE MONTHS (PG -13) FoxVideo 8924 
Hugh Grant 

Julianne Moore 

37 31 8 FAIR GAME (R) Warner Home Video 14072 
Cindy Crawford 

William Baldwin 

38 39 18 SHOWGIRLS (NC -17) MGM /UA Home Video 905525 
Elizabeth Berkeley 

Kyle MacLachlan 

39 40 14 SOMETHING TO TALK ABOUT (R) Warner Home Video 14217 
Julia Roberts 

Dennis Quaid 

40 32 15 WATERWORLD (PG -13) 
MCA/Universal Home Video 

Uni Dist. Corp. 42680 
Kevin Costner 

Dennis Hopper 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 

or theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 

$2 million at suggested retail for nontheatrical titles. © 1996, Billboard/BPI Communications. 

M E R C H A N T S & M A R K E T I N G 

Sight & Sound Acquires U.S. Video 
BY EILEEN FITZPATRICK 

LOS ANGELES -St. Louis -based dis- 
tributor Sight & Sound has more than 
doubled its supermarket account base 
with the acquisition of U.S. Video. 

The Denver -based rackjobber ser- 
vices more than 3,000 grocery stores 
across the country and, retaining its 
existing name, will operate as a whol- 
ly owned division of Sight & Sound. 

"Between the two of us, we'll have 
5,000 stores," says Sight & Sound pres- 
ident Larry DeVuono. "Their expertise 
in supermarkets is a tremendous value 
to us." DeVuono notes that prior to the 
acquisition, Sight & Sound had about 

2,000 such accounts. 
U.S. Video works exclusively in the 

supermarket trade and in sell -through, 

Sound y,ruw oisT IUTC,RS 
A Sound Disk Company 

which is becoming increasingly impor- 
tant to chains seeking to create and 
take advantage of foot traffic. 

The company will stay in Denver. Of 
U.S. Video's 35 employees, only three 

AMBROSE'S TITLES ARE A NERD'S DREAM 
(Continued front preceding page) 

library of theatrical and nontheatrical titles 
for the budding home market. However, 
management decided to fold the venture 
and essentially divided the lbrarybetween 
Ambrose and another departing executive, 
Austin Furst, who used his portion to cre- 
ate the now- defunct Vestron Video. 

"We really like Ambrose. It's good, 
clean product and well - packaged," says 
Steven Ades, president of Los Ange- 
les -based distributor Fast Forward 
Marketing. "His line gets reorder after 
reorder. It's steady as she goes." 

Ades thinks that the tapes about Sil- 
icon Valley, a "really hot" topic, should 
result in greater depth of copy in such 
chains as Suncoast Motion Picture and 
Tower Video, which focus on sell - 
through. Retail accounts for about 50% 
of Ambrose Video's revenues. 

Ades adds that equally important is 
the fact that "this is the first time Bill 
has really gotten behind a title. He has 
spent some serious bucks. This could 
be something long -term." 

The speed with which "Triumph" 
takes off in the next six weeks will deter- 
mine whether Ambrose develops a spot 
TV campaign and an Internet home 
page. So far, Ambrose agrees that the 
auguries, not least of which is the 8-11 
p.m. prime -time slot on PBS, are good. 

Series that lack big viewership 
potential are generally spread over 
several nights, he notes. "The fact that 
they're stacking it means that the show 
will get reviewed. This could be the 
biggest public -television event of the 
season." Ambrose already has a sheaf 
of raves from the U.K. press following 
the Channel 4 presentation of "Tri- 
umph" in the U.K. last month. 

Retailers might benefit from a book 
cross -promotion. "Triumph Of the 
Nerds" is based on `Accidental Empires" 
by Robert Cringely, editor of the "Notes 
From The Field" feature in trade publi- 
cation Info World. Cringely, a PC celebri- 
ty in his own right, wrote and narrated 
the program; publisher HarperCollins, 
taking advantage of his heightened pro- 
file, is reissuing the book this spring. 

All this activity, perhaps topped off by 
personal appearances, should come to a 
head at the Video Software Dealers Assn. 
convention in Los Angeles in July, where 
Ambrose hopes his exhibit will attract 
more than the usual attention devoted to 
nontheatrical vendors. Video stores haven't 
been significant customers, but, Ambrose 
says, "we hope they're going to be." 

He isn't optimistic about getting into 
Blockbuster, however. "They're tough 
to crack when you're in nonfiction." 

were laid off as a result of the merger, 
according to COO Bob Perrine. The 
layoffs were in the company's financial 
department, which was folded into 
Sight & Sound's. 

But, Perrine says, U.S. Video will 
hire additional staff as a result of the 
merger: "With the acquisition, we're 
bringing our customers the combina- 
tion of a sell -through, rental, and mul- 
timedia company." U.S. Video's princi- 
pal executives, including Perrine, VP 
of sales and marketing Dean Holz - 
kamp, and VP of purchasing Lauren 
Naylor, will stay to oversee the expan- 
sion. 

Perrine says it hasn't been deter- 
mined if Sight & Sound's grocery busi- 
ness will be switched to U.S. Video. 
However, both companies will immedi- 
ately join forces to increase their mul- 
timedia business in supermarkets. 

"Quite a few of our accounts have 
asked for multimedia product," says 
Perrine. "We've tested some budget 
lines, but Sight & Sound has better 
product." 

DuVuono says Sight & Sound recent- 
ly created a multimedia division, which 
has grown to 10 full -time employees. 
Two of its top executives were recruit- 
ed from Ingram Entertainment's mul- 
timedia unit. "You have to have the 
right buyers because only a few titles 
are viable, and you have to know what 
those are," he adds. 

Although the multimedia business 
has been sagging more than growing 
as retailers continue to experiment 
with product, DuVuono maintains that 
Sight & Sound is bullish on the tech- 
nology. 

"Whether it's DVD or PC program- 
ming, you have to be in the business 
because we're emerging into a digital 
packaged -goods business," he says. 
"Disney has as many people working 
in their interactive division as they do 
in home video, and when they do some- 
thing like that I take notice." 

Much of the digital growth, he notes, 
will come from aging baby boomers 
who are used to digital formats or want 
to buy software for their children. 

DIRECT RESPONSE SHINES ON TV 
(Continued from preceding page) 

"Soap," "The Twilight Zone," and "Star 
Trek: The Next Generation" to its roster 
of hit titles. 

Children's videos -including Time 
Life's "Zoo Life," the Lyons Group's `Bar- 
ney" series, and numerous construction 
titles -have been become more promi- 
nent as direct response has taken root. 
Among the more recent arrivals is Nation- 
al Geographic's "Really Wild Animals" 
series, featuring the voice of Dudley 
Moore as an animated guide named Spin. 

Videos are well- suited to direct response 
because their visual component is also their 
biggest selling point. "If you're selling 
home video, the footage is wonderful stuff 
or you wouldn't be selling it," Vogt says. 

In creating a TV spot, he says, "I look 
through the tapes with an eye for scenes 
that will be effective. With a family enter- 
tainment [video] like `Christy,' I'm look- 
ing for warm and fuzzy scenes. With Clint 
Eastwood, it's action scenes or famous 
lines of dialog. 

"Ideally, you want scenes that will 
attract someone's attention, a strong 
sound cue or video cue -for example, my 
Clint Eastwood spot opens with the words 

`Clint Eastwood' in flames." 
Direct response enables vendors to 

jump -start a program that lacks con- 
sumer awareness by serving as a sales 
outlet and a form of advertising. 
FoxVideo's "Cops: Too Hot For TV" video 
was tested at direct response before going 
to retail and did so well that the street 
date has been pushed back, according to 
Mike Medico, president of New York - 
based E &M Advertising. 

Medico says that "Men Are From 
Mars, Women Are From Venus" from 
Positive Response also made the cut. 
"People were offered the chance to buy 
the first volume for $9.95 and additional 
volumes for $19.95. There are 10 volumes 
altogether. It came out in 1995 and has 
been running for about nine months," he 
says. "It's doing so well that they're hold- 
ing off putting it out at retail." 

There are pitfalls, however. Costs are 
high: A typical ad budget is $40,000- 
$60,000, including spot production, media 
testing, telemarketing, and fulfillment. 
Direct marketers buy "remnant time," 
time that is left over after major adver- 
tisers have scheduled their ads, but those 

minutes are becoming scarce and expen- 
sive, Medico says. 

"You used to be able to buy advertising 
on CNN for $1,000 a minute at the [direct - 
response] rate," he recalls. "Today, you 
can't even get the time on CNN, because 
it's become so popularwith general adver- 
tising. Newer cable stations create new 
opportunities, but they've become so niche - 
oriented that you're not reaching a gener- 
al audience anymore. So, now you need to 
more or less tailor product to the audience." 

Also, viewers must be approached in 
the right way. For example, "Our original 
ad for `Century Of Warfare' got a good 
response, but I felt we could get a more 
committed response by changing the psy- 
chology of the ad," says Time Life's Dodd. 
"The original ad had a little bit of `white 
guilt' to it, a sense that war is pretty 
depressing. I realized that people who are 
into military history don't want to feel sad. 

"I said, `Let's make it more like CNN 
covering the Gulf War, more uplifting.' 
The new spot is still socially conscious, but 
rather than seeming sad, it focuses more 
on the theme that there was valor here. 
The response has been much more solid." 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

Label Principal 
TITLE 

Distributing Label, Catalog Number Performers 

y 

`m 
d >- 9 

w 

1 1 7 

* * * No. 1 * * * 

BABE 
MCA Universal Home Video 

James Cromwell 
Uni Dist. Corp. 82453 1995 G 22.98 

2 16 2 WAITING TO EXHALE FoxVideo 8945 Whitney Houston 
Angela Bassett 

1995 R 19.98 

3 2 9 PULP FICTION 
Miramax Home Entertainment John Travolta 
Buena Vista Home Video 1438 Samuel L. Jackson 

1994 R 19.99 

4 14 2 THE ARISTOCATS Walt Disney Home Video 
Animated 

Buena Vista Home Video 0252 1970 G 26.99 

5 4 10 POCAHONTAS Walt Disney Home Video 
Animated 

Buena Vista Home Video 5741 1995 G 26.99 

6 3 6 
THE MANY ADVENTURES OF Walt Disney Home Video 

Animated WINNIE THE POOH Buena Vista Home Video 7074 1977 G 26.99 

5 8 
ACE VENTURA: WHEN NATURE 
CALLS 

Warner Home Video 23500 Jim Carrey 1995 PG -13 22.98 

8 7 5 THE X FILES: PILOT /DEEP THROAT FoxVideo 8936 
David Duchovny 
Gillian Anderson 

1993 NR 14.98 

9 6 4 BALTO 
MCA/Universal Home Video 

Animated 
Uni Dist. Corp. 82593 1995 G 19.98 

10 12 3 
Playboy Home Video 

PLAYBOY: HOT LATIN LADIES 
Uni Dist. Corp. PBV0792 

Various Artists 1996 NR 19.95 

11 8 10 PLAYBOY: STRIP 
Playboy Home Video 

Various Artists 
Uni Dist. Corp. PBV0783 

1996 NR 19.95 

12 10 5 THE X FILES: CONDUIT /ICE FoxVideo 8938 
David Duchovny 
Gillian Anderson 

1993 NR 14.98 

13 9 5 THE X FILES: FALLEN ANGEL/EVE FoxVideo 8937 
David Duchovny 
Gillian Anderson 1993 NR 14.98 

14 ii 10 PLAYBOY: 21 PLAYMATES 
Playboy Home Video 

Various Artists 
Uni Dist. Corp. PBV0786 

1996 NR 19.95 

15 13 7 RIVERDANCE -THE SHOW Columbia TriStar Home Video Various Artists 1996 NR 24.95 

16 19 9 
THE AMAZING ADVENTURES 

PolyGram Video 8006367693 Rowan Atkinson 
OF MR. BEAN 1996 NR 19.95 

17 20 2 THE ROCKY COLLECTION 
MGM /UA Home Video Sylvester Stallone 
Warner Home Video 605717 Talia Shire 

1996 PG 39.92 

18 21 23 APOLLO 13 
MCA/Universal Home Video Tom Hanks 
Uni Dist. Corp. 82418 Kevin Bacon 

1995 PG 22.98 

19 15 8 KISS UNPLUGGED PolyGram Video 80063003825 Kiss 1996 NR 19.95 

20 30 45 
PLAYBOY: THE BEST OF PAMELA Playboy Home Video 

Pamela Anderson ANDERSON Uni Dist. Corp. PBV0790 1995 NR 19.95 

21 18 7 GOOSEBUMPS: THE HAUNTED FoxVideo 9540 Various Artists 
MASK 

1996 NR 14.98 

22 NEW WHEN THE PARTY'S OVER Live Home Video 69042 Elizabeth Berridge 
Sandra Bullock 

1992 R 14.98 

23 24 16 THE INDIAN IN THE CUPBOARD Columbia TriStar Home Video 11640 
Hal Scardino 
David Keith 1995 PG 22.95 

24 29 4 THE WAY OF THE WIZARD Mystic Fire Video 76360 Deepak Chopra 1996 NR 19.95 

25 23 6 
THE EXCITING ESCAPADES 

PolyGram Video 8006367713 Rowan Atkinson OF MR. BEAN 1996 NR 19.95 

26 27 83 RESERVOIR DOGS Live Home Video 68993 Harvey Keitel 
Tim Roth 

1992 R 14.98 

21 25 1 
THE BABY -SITTERS CLUB: 

Columbia TriStar Home Video 11633 
Ellen Burstyn 

THE MOVIE Brooke Adams 
1995 PG 19.95 

28 38 2 ROB ROY 
MGM /UA Home Video Liam Neeson 
Warner Home Video 905228 Jessica Lange 

1995 R 19.98 

29 22 2 ROCKY 
MGM /UA Home Video Sylvester Stallone 
Warner Home Video 205712 Talia Shire 

1976 PG 9.98 

30 17 10 
PLAYBOY'S GIRLS OF THE Playboy Home Video 

Various Artists INTERNET Uni Dist. Corp. PBV0784 1996 NR 19.95 

31 NEW 
MST 3000: THE AMAZING 

Rhino Home Video 72266 -3 
Joel Hodgson 

COLOSSAL MAN Glenn Langan 
1996 NR 19.95 

32 RE -ENTRY PENTHOUSE ON CAMPUS 
Penthouse Video 

Various Artists 
WarnerVision Entertainment 50791 -3 

1996 NR 19.95 

33 34 11 WALLACE AND GROMIT: THE BBC Video 
Animated WRONG TROUSERS FoxVideo 8250 1994 NR 9.98 

34 28 13 STAR TREK GENERATIONS Paramount Home Video 32988 
Patrick Stewart 
William Shatner 1994 PG 14.95 

35 26 5 RAISING ARIZONA FoxVideo 1914 
Nicholas Cage 
Holly Hunter 1987 PG -13 9.98 

36 NEW Ow THE MAXX: THE ORIGINAL SERIES 
MTV Music Television 

Animated 
Sony Music Video 

1996 NR 14.98 

31 40 7 NEW FIST OF FURY Simitar Ent. Inc. 3605 Jackie Chan 1976 NR 14.95 

38 NEW DON JUAN DEMARCO 
New Line Home Video Johnny Depp 
Turner Home Entertainment 4027 Marlon Brando 1995 PG 19.98 

39 33 2 BEAVIS & BUTT -HEAD: FEEL MN Music Television 
Animated OUR PAIN Sony Music Video 49814 1996 NR 14.98 

40 39 11 THE AMAZING PANDA ADVENTURE Warner Family Entertainment 
Ryan Slater Warner Home Video 16300 1995 PG 19.98 

RIM gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. RIRA platinum cert. for sales of 100,000 units or $2 million in sales a suggested 
retail. ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 
million at suggested retail for nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically 
released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1996, Billboard /BPI Communications. 

Billboard's 
1996 International 

Buyer's Guide 
The International Buyer's Guide 

is an indispensable directory for me 
as an Indie one stopper. 

Cole R. Patterson, Indie Go Music 
Joondalup, Western Australia 

B 164,04 

BUER'S GUiDE 

i996 

Brand 
New for 
1996 

REFERENCE SOURCE FOR MUSIC, VIDEO 

AND HOME ENTERTAINMENT 

More than FEATURING COMTLETE Over 40 
12,000 listings countries 

EUHU!tar & INTERNATIONAL SECTIONS listed 

-f you're interested in jpining those well -connected folks who do the 
:3g deals, make the big money, and have the big fun in the music and 
. icto business, we suggest that you order your own copy of 
3i1 board's International Biyer's Guide 96 before this year's press run 

o mpletely sold out. 

_BG'96 brings you record labels, music p::blishers, wholesalers 
anc distributors, manufacturers, service and supply companies, 
home video companies, public relations firms, scools, entertain- 
ment attorneys, tape dLplicators, compact disc plants, and an 
aucio books section that has been doubled in size. Plus, you'll 
f ad dozens of pages of .nformative ads, and an entire section of 
manufacturing specifiìa-bn charts on blank tape. 
With IBG '96, you will be able to: 

peach record buyers worldwide at retail and distributors, 
i reporters /exporters. 
Find the telephone number, fax or E -Mail number cf companies 
t'iroughout the world. 

C -et specifications on plank media inclusive cf blank tape and diskettes. 
Rnd manufacturers of je)vel boxes and other service and supply 
organizations. 

l .ncate a publisher who may have interest in your catalog and/or specific 
r vyright. 

Thi4 is the kind of information that can put you at the top of the 
iredistry. And, best of all, it costs just $1E49 (plus shipping/han- 
c _rg), which is practically nothing when oompared to the stag - 
r.°ring cost of gathering this information o-1 your own- particu- 
1 _rly when you consider that the guide is constantly being updated 
t-y our research teams in both the U.S. and Europe. 

FOR FASTEST SERVICE CALL 
(800) 223 -7524 OR (800) 344.7119. 

in NY (212) 536 -5174. In NJ (908) 363 -4156. 
C+- send check/money order for $109 plus f5 S &H ($12 for interne- 
nor al orders) with this ad to: Billboard Directories, P.O. Box 2016, 
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ, 

PA, CA, TN, MA, IL & DC. Orders payacle in U.S. funds only. 
All sales are final. 

BDBG3145 
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Image Does DVD Software Deal With Thomson Electronics 
D VD DISTRIBUTION: Image 
Entertainment will distribute DVD 
software to Thomson Consumer Elec- 
tronics hardware dealers. Thomson's 
RCA accounts not in the software busi- 
ness will benefit from a "one -stop pur- 
chasing arrangement with Image," 
which "will inventory DVD software 
from all participating studios," says 
Larry Pesce, Thomson manager of 
DVD product management. "Tremen- 
dous excitement will be created when 
consumers see a variety of movies 
adjacent to the new DVD player at 
retail." Thomson says that its RCA 
DVD player will be available in late 
summer, with an optional retail price 
beginning at $499. 

LASER /DVD QUOTES: The Laser 
Disc Conference and Exhibition took 
place April 20 -22 at the Sheraton Tara 
Hotel in Parsippany, N.J. Industry 
leaders discussed DVD and its possi- 
ble impact on laserdisc in two seminars 
at the confab, which was hosted by U.S. 
Laser Video Distributors. Several laser 
industry leaders emphasized that they 
see laser and DVD existing side by side 
for a number of years. 

Pioneer director of sales and mar- 
keting Rick Buehler said, "We're 
hearing from our retailers, especially 
the chains, that laserdisc is a prof- 
itable business for them. It's a wait - 
and -see situation on DVD for all of 
them. We don't know what DVD is all 
about yet, and we see a definite co- 
existence [between DVD and laser] for 
a long time, and we will continue to 
search out all possibilities in licensing 
of lasers." 

Image senior VP of sales, market- 
ing, and operations David Borshell 
added, "There hasn't been a better 
time [for Image's laser business] than 
now, and I've been with the company 
for 13 years. If any of the studios have 
any intention of slowing down the 
release schedule [of laser], then stop 
by and pick up my business card. 
Image will continue to license product 
for many years to come." 

At the conference, Toshiba reiterat- 
ed its intent to deliver the first DVD 
players in time for a fall launch, and 
Warner vowed that it will have DVD 
software ready at that time, at sell - 
through prices ranging from $19.98 to 
$24.98. Warner's Tara Hubbard 
revealed that "Executive Decision" will 
be released on VHS, laserdisc, and 
DVD. 

DVD DISSENT: Even if first- gener- 
ation DVD does succeed, what will hap- 
pen when blue -laser high -definition TV 

discs, with two to three times the res- 
olution, are introduced, perhaps with- 
in five years? While surfing the 
alt.video.laserdisc UseNet group on 
the Internet, we ran across this 
provocative comment from Robert 
Lundemo: "With more and more dis- 
agreement among those supporting 
DVD, the launch may be in 1997, or 
even later. How long would this be from 
the launch of HDTV? Probably not 
long enough for DVD to reach a 'criti- 
cal mass.' 

"With the HDTV format, the early 
adopters would no longer be satisfied 
with their standard resolution DVDs, 
and their new collection of films will 
become obsolete. A new DVD format 
will then probably be proposed, and 
once more, the consumer will have to 
upgrade both the player and the soft- 
ware. Does Hollywood really think it 
can sell people their favorite movies 
(which today they have on VHS or 
LD) two more times before the year 
2000 ?" 

TARANTINO, NIXON, WOO, CHAN: 
Image has a strong lineup for July and 
August that includes Robert Rod - 
riguez's "From Dusk Till Dawn" with 
Quentin Tarantino and George 
Clooney (wide, $39.99), a collector's 
edition of Oliver Stone's "Nixon" with 
Anthony Hopkins (wide, AC -3, extras, 
$69.99), John Woo's "Broken Arrow" 
with John Travolta and Christian 
Slater (wide, THX, AC -3, $39.98), the 
Jackie Chan action tale "Rumble In 
The Bronx" (wide, $39.99), `Angels 
And Insects" ($39.99), Ridley Scott's 
"White Squall" with Jeff Bridges 
(wide, AC -3, $39.99), "Mr. Holland's 
Opus" with Richard Dreyfuss (wide, 
AC -3, $39.99), "Four Rooms" with Tim 
Roth and four directors, including 
Tarantino and Rodriguez (wide, 
$39.99), and Ulu Grosbard's "Georgia" 
with Jennifer Jason Leigh (wide, 
$39.99). 

M /UNIVERSAL bows Terry 
Gilliam's "12 Monkeys" (wide, $39.98) 
on disc July 16, one week after the 
release of the pan -scan VHS version. 
The sci -fi thriller stars Bruce Willis, 
Brad Pitt, Madeleine Stowe, and 
Christopher Plummer. A Signature 
Collection special edition is due later 
this year. 

APOLLO 13+ : MCA /Universal will 
release its much -anticipated Signature 
Collection edition of "Apollo 13" (wide, 
THX, extras, $99.98) July 16. Director 
Ron Howard's audio commentary will 
be on analog track one, and Apollo 13 

Enter The Future of Digital Entertainment with... 
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commander Jim Lovell and his wife, 
Marilyn, will be on analog two. The 
documentary "The Lost Moon" will be 
included. On June 18, MCA will launch 
its Signature Collection version of 
"Field Of Dreams" (wide, extras, 

9.98), with audio commentary from 
director Phil Alden Robinson and 

Billboard R 

director of photography John Lindly, 
plus a video scrapbook. Just out: "How 
To Make An American Quilt" (wide, 
THX, $39.98), the Rock Hudson and 
Doris Day double feature "Lover 
Come Back" / "Send Me No Flowers" 
(wide, $69.98), and westerns "The 
Appaloosa " / "My Name Is Nobody" 
(wide, $69.98). 

C OLUMBIA TRISTAR will unveil 
Ang Lee's "Sense And Sensibility" 
with Oscar- winner Emma Thompson 
(wide, $39.95), based on the Jane 
Austen novel, on June 25. Also due on 
that date: Mel Brooks' "Dracula: Dead 
And Loving It" (wide, $39.95), with 

Leslie Nielsen. 

BRAZILIAN SOUNDS: Since this is 
my last column here, I feel it is my 
obligation to throw in a final shameless 
plug. In 1991, I co- authored "The 
Brazilian Sound: Samba, Bossa Nova 
And The Popular Music Of Brazil," 
which was published by Billboard 
Books (U.S.), Guinness Books (U.K.), 
and Hannibal Verlag (Austria). An 
updated and expanded "Brazilian 
Sound" will be published by Temple 
University Press in August 1997. 
Excerpts from the book are on view on 
the Internet's World Wide Web at 

(Continued on next page) 
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* * * No. i * * * 
BRAVEHEART 

Paramount Home Video Mel Gibson 
Pioneer Entertainment (USA) L.P. 33118 -2 Sophie Marceau 

1995 R 49.98 

2 2 5 SEVEN 
New Line Home Video Brad Pitt 
Image Entertainment 3364 Morgan Freeman 1995 8 49.99 

3 NEW O. THE ARISTOCATS Walt Disney Home Video 
Animated Image Entertainment 7561 1970 G 29.99 

4 3 5 DESPERADO Columbia TriStar Home Video 11656 Antonio Banderas 1995 R 39.95 

5 NEW I WAITING TO EXHALE 
FoxVideo Whitney Houston 
Image Entertainment 0894685 Angela Bassett 

1995 R 39.98 

6 NEW TO DIE FOR Columbia TriStar Home Video 73436 
Nicole Kidman 
Matt Dillon 

1995 R 34.95 

7 NEW THE BRIDGES OF MADISON COUNTY Warner Home Video 13772 
Clint Eastwood 
Meryl Streep 

1995 PG -13 39.98 

8 NEW COPYCAT Warner Home Video 14168 
Holly Hunter 
Sigourney Weaver 

1995 R 39.98 

9 4 7 THE USUAL SUSPECTS 
PolyGram Video Stephen Baldwin 
Image Entertainment 8006302271 Gabriel Byrne 

1995 R 39.95 

10 7 7 ASSASSINS Warner Home Video 13987 
Sylvester Stallone 
Antonio Banderas 

1995 R 39.98 

11 NEW ' CUTTHROAT ISLAND 
Live Home Video Geena Davis 
Pioneer Entertainment (USA) L.P. 60228 Matthew Modine 

1995 PG -13 44.98 

12 5 7 BABE 
MCA/Universal Home Video 

James Cromwell 
Uni Dist. Corp. 42692 1995 G 34.98 

13 NEW THE MANY ADVENTURES OF Walt Disney Home Video 
Animated WINNIE THE POOH Image Entertainment 7074 1977 G 29.99 

14 12 3 CRUMB Columbia TriStar Home Video 10696 Robert Crumb 1995 R 39.95 

15 RE -ENTRY AMADEUS 
Pioneer Special Edition Tom Hulce 
Pioneer Entertainment (USA) L.P. 158 E Murray Abraham 1984 PG 69.98 

16 6 3 THE X FILES: PILOT/DEEP THROAT 
FoxVideo David Duchovny 
Image Entertainment 893685 Gillian Anderson 

1993 NR 29.98 

17 11 3 A WALK IN THE CLOUDS 
FoxVideo Keanu Reeves 
Image Entertainment 890085 Anthony Quinn 

1995 PG -13 39.98 

18 18 31 PULP FICTION 
Miramax Home Entertainment John Travolta 
Image Entertainment 3614 Samuel L. Jackson 

1994 R 39.99 

19 9 13 UNDER SEIGE 2: DARK TERRITORY Warner Home Video 13665 Steven Seagal 1995 R 34.98 

20 16 3 VAMPIRE IN BROOKLYN 
Paramount Home Video Eddie Murphy 
Pioneer Entertainment (USA) L.P. 34759 Angela Bassett 

1995 R 39.98 

21 14 15 DIE HARD WITH A VENGEANCE 
FoxVideo Bruce Willis 
Image Entertainment 8858 -85 Samuel L. Jackson 

1995 R 49.98 

22 17 3 NEVER TALK TO STRANGERS Columbia TriStar Home Video 11806 Rebecca DeMornay 
Antonio Banderas 1995 R 39.95 

23 10 3 THE X FILES: CONDUIT /ICE 
FoxVideo David Duchovny 
Image Entertainment 893885 Gillian Anderson 1993 NR 29.98 

24 8 13 
MCA/Universal Home Video Kevin Costner 

WATERWORLD O 
Uni Dist. Corp. 42680 Dennis Hopper 

1995 PG -13 44.98 

25 NEW SMOKE 
Miramax Home Entertainment William Hurt 
Image Entertainment 6315 Harvey Keitel 

1995 R 39.99 

ITA gold certification for a minimum of 125,000 units or a dollar volume dollar of $9 million at suggested retail for theatrically released programs, or of at 
least 25,000 units and $1 million at suggested retail for nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatri- 
cal titles. © 1996, Billboard /BPI Communications. 
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* * NO. 1 ** 
THE VIDEO COLLECTION: VOL. II 
Capitol Video 77820 Garth Brooks LF 1295 

2 4 32 
THE WOMAN IN ME 
PolyGram Video 8006336605 Shania Twain LF 19.95 

3 3 12 
LIVE AT MADISON SQUARE GARDEN 
Columbia Music Video Sony Music Video 50134 

Mariah Carey LF 19.98 

4 5 6 
REMOTELY CONTROLLED 
Word Video 1695 

Mark Lowry LF 21.95 

5 2 8 
UNPLUGGED 
PolyGram Video 80063003825 Kiss LF 19.95 

6 6 64 
THE COMPLEAT BEATLES 

The Beatles MGM/UA Home Video Warner Home Video 700166 LF 9.98 

7 8 10 
R.I.O.T. 

Carman 
Sparrow Video Chordant Dist. Group 43161 LF 19.98 

8 9 
PULSE 

Pink Floyd Columbia Music Video Sony Music Video 50121 LF 24.98 

9 11 24 
GREATEST VIDEO HITS COLLECTION 
6 West Home Video BMG Video 1573 

Alan Jackson LF 14.98 

10 13 113 
LIVE AT THE ACROPOLIS ' 
Private Music BMG Video 82163 

Yanni LF 19.96 

11 7 123 
OUR FIRST VIDEO A" Mary-Kate 
Dualstar Video WarnerVision Entertainment 53304 Ashley Olsen 

SF 1295 

12 10 7 
LIVE AT MADISON SQUARE GARDEN The Brooklyn 
Warner Alliance Video 38438 Tabernacle Choir 

LF 19.98 

13 15 9 
REBA: CELEBRATING 20 YEARS 
MCA Music Video Uni Dist. Corp. 14083 

Reba McEntire LF 19.98 

14 12 27 LIVE FROM AUSTIN, TEXAS 4110 Stevie Ray Vaughan 
Epic Music Video Sony Music Video 50130 & Double Trouble 

LF 19.98 

15 16 46 
VIDEO GREATEST HITS -HISTORY A' 
Epic Music Video Sony Music Video 50123 

Michael Jackson LF 19.98 

16 14 26 CRAZY VIDEO COOL 
TLC 

6 West Home Video BMG Video 25731 -3 
SF 14.98 

17 19 20 GRATEFUL TO GARCIA 
Various Artists 

Channel One 39733 LF 9.95 

18 22 79 
BARBRA -THE CONCERT AS 
Columbia Music Video Sony Music Video 50115 Barbra Streisand LF 24.98 

19 18 76 
HELL FREEZES OVER A' 

Eagles 
Geffen Home Video Uni Dist. Corp. 39548 U 24.98 

20 17 80 THE BOB MARLEY STORY Bob Marley And 
Island Video PolyGram Video 4400823733 The Wailers 

LF 14.95 

21 25 22 
VIDEO ARCHIVE 

Def Leppard PolyGram Video 8006374813 LF 19.95 

22 21 30 
DESIGN OF A DECADE 1986/1996 

Janet Jackson 
A &M Video PolyGram Video 6577 LF 19.98 

23 NEW il, A NEW THING...EXPERIENCE THE FULLNESS Full Gospel Baptist 
Gospo Centric GCV2133 Fellowship Mass Choir 

LF 19.98 

24 28 40 
REBA LIVE 

Reba McEntire MCA Music Video Uni Dist. Corp. 12743 LF 19.98 

25 RE -ENTRY 
IN THE ROUND 
WarnerVision Entertainment 52051 Tracy Lawrence LF 14.98 

26 20 28 
SUMMER CAMP WITH TRUCKS 
WarnerVision Entertainment 59009 -3 

Hootie & The Blowfish LF 19.98 

21 37 27 
LIVE INTRUSION 

Slayer Americanvisuals American Recordings 3 -38424 
LF 24.98 

28 33 180 
THIS IS GARTH BROOKS Ar 

Garth Brooks Liberty Home Video 40038 LF 24.98 

29 24 4 
HE WILL COME 

Shirley Caesar 
Word Video 95229 LF 19.95 

30 30 17 
JUBILEE: LIVE AT WOLF TRAP 

Mary Chapin Carpenter Columbia Music Video Sony Music Video 50126 LF 19.98 

31 29 77 
LIVE! TONIGHT! SOLD OUT!! A 
Geffen Home Video Uni Dist. Corp. 39541 

Nirvana LF 24.98 

32 34 124 
LIVE SHIT: BINGE & PURGE ' 
Elektra Entertainment 5194 Metallica LF 89.98 

33 35 28 EL CONCIERTO 
Luis Miguel Wea Latina 11639 LF 19.98 

34 27 21 VOODOO LOUNGE 
Rolling Stones PolyGram Video 8006374833 LF 19.95 

35 26 28 
LIVE FROM LONDON 
PolyGram Video 8006392193 Bon Jovi LF 19.95 

36 32 70 
X -TREME CLOSE -UP 
PolyGram Video 4400853953 Kiss LF 19.95 

31 23 3 
MORE ABBA GOLD 

Abba 
PolyGram Video 4400873813 LF 19.95 

38 RE -ENTRY 
THE COLOUR OF MY LOVE CONCERT 
Epic Music Video Sony Music Video 50136 Celine Dion LF 19.98 

39 31 35 
KISS MY A ** 

Kiss 
PolyGram Video 8006323093 LF 19.95 

40 36 61 
YOU MIGHT BE A REDNECK IF... 4 

Jeff Foxworthy 
Warner Reprise Video 3 -38416 VS 7.98 

O RIAA gold cert. for sales of 25,000 units for video singles; RIM gold cert. for sales of 50,000 units fo 
SF or LF videos; A RIRA platinum cert. for sales of 50,000 units for video singles; ARIAA platinum cert. fo 
sales of 100,000 units for SF or LF videos; RIAA gold cert. for 25,000 units for SF or LF videos certified 
prior to April 1, 1991; RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to April 1 

1991. LF long -form. SF Short-form. VS Video single. 51996, Billboard /BPI Communications. 

Home Video 
M E R C H A N T S & M A R K E T I N G 

Manga Chopping Out Space On Store 
Shelves For Its Japanimation Releases 
MARKETING MACHINE: It's 
never easy to sell videos that are out of 
the mainstream, but Japanese- anima- 
tion supplier Manga Entertainment is 
convincing retailers that its product 
deserves a place on the shelf. 

Manga's method of persuasion is local 
marketing efforts tied in with major 
retail chains, according to director of 
marketing Mike Egan. 

"We come from the record business 
and are using music tactics to sell 
video," Egan says. "We're promotion 
maniacs." 

Tower is one retailer that has gotten 
on Manga's promotional bandwagon. 
For the June 18 release of "Ghost In 
The Shell," Tower stores will conduct a 
consumer sweepstakes. Consumers 
who enter the contest can win an ani- 
mation eel or a framed poster of the 
movie. Manga will also provide Tower 
with bag stuffers featuring peel -off 
stickers and licensed merchandise to 
use as consumer giveaways. 

"Tower is really behind the title," 
says Egan, "and our PolyGram sales rep 
worked with them to put the promotion 
together." Manga titles are distributed 
by PolyGram Video. 

The retailer is no stranger to Man - 
ga's marketing techniques. In a recent 
Los Angeles promotion, Tower tied in 
with Fatburger fast -food restaurants, 
which held special screenings of Manga 
releases. 

Egan says the Chicago -based com- 
pany has worked on similar promotions 
with Suncoast Motion Picture Co. and 
Trans World Entertainment stores. 
Manga also did more than 200 college - 
campus promotions in 1995 to publicize 
the videos. 

In addition, titles are advertised on 
Manga's Internet World Wide Web site, 
at http:/ /wwwmanga.com /manga. The 

home page is linked to six other Japan- 
imation- related Web sites in order to 
reach the core audience of young males. 

Launched in 1994, Manga released 
its first Japanimation product in Feb- 
ruary 1995. The company is the domes- 
tic division of U.K.-based Manga Ltd., 
formed in 1991. The domestic division 
has approximately 40 titles in its cata- 
log, with cumulative sales of more than 
500,000 units, according to Egan. 
Manga's best -selling title, "Ninja 
Scroll," has sold more than 70,000 units 
since its release in 1995. 

"Ghost In The Shell," co- produced by 

SHELF 
TA L K 
by Eileen Fitzpatrick 

Manga, is the first Japanese animated 
movie to take on a Western partner. The 
other producers are Kodansha and 
Bandai Visual. 

The feature will have a limited the- 
atrical release; it should play on 50 
screens before the video streets. Since 
its screen debut in January, "Ghost In 
The Shell" has grossed nearly $300,000. 
Manga will release "Ghost In The Shell" 
in a dubbed version priced at $19.95 and 
subtitled at $29.95. 

MYSTICAL POWERS: Continuing 
its success in the not -from- this -world 
video genre, Vidmark Home Enter- 
tainment has acquired distribution 
rights to "Miracles And Visions: Fact 
Or Fiction." 

The title will be released May 28, 

priced at $19.99. 
"Miracles And Visions" aired on Fox 

March 31 and is produced by the same 
team that made `Alien Autopsy: Fact Or 
Fiction," which Vidmark released last 
fall. `Alien Autopsy" has sold more than 
150,000 units, according to Vidmark 
senior VP of sell- through programming 
Don Gold. 

"Miracles And Visions" explores the 
image of Christ on a tree in New Eng- 
land, the unexplainable sightings of a 
Georgia housewife who receives mes- 
sages from the Virgin Mary, a religious 
statue that mysteriously weeps, and 
other spiritual events. 

Gold says the two videos will launch 
the company's "fact -or- fiction fran- 
chise." Another two programs dealing 
with paranormal activity are scheduled 
to air on Fox later this year, followed by 
a Vidmark release. 

"The idea is that Fox will air about 
four each year, and we'll bring it out on 
video 60 days after play date," Gold 
says. Vidmark has a deal with the pro- 
gram producers for distribution after 
TV airings. 

Gold says `Alien Autopsy" is the com- 
pany's most successful sell- through 
property to date, surpassing "The Ulti- 
mate Fighting Championship" series. 

"Alien Autopsy" and "Miracles And 
Visions" should get a sales boost later 
this summer, when "Independence 
Day" arrives in theaters. The highly 
anticipated 20th Century Fox release, 
about the day aliens land on Earth, is 
expected to strike box -office gold this 
summer. 

"Alien interest comes and goes," says 
Gold, "but I think people are going to 
rush to aliens again when 'Indepen- 
dence Day' comes out, just like they did 
with dinosaurs when 'Jurassic Park' 
came out." 

LASER SCANS 
(Continued from preceding page) 

www.musicalbrazil.com. 

G OLDWYN BARGAINS: Pioneer 
Entertainment is offering titles from 
its Goldwyn /Korda library at signifi- 
cantly reduced prices until May 31. 
"Wuthering Heights," "The Best Years 
Of Our Lives," and "The Bishop's Wife" 
are among the more than 40 venerable 
movies in the collection, which feature 
state -of- the -art transfers, restored 
soundtracks, and -in many cases-iso- 
lated musical tracks and extras. Most 
are being offered for retail prices of 
$24.98 and $29.98. The sale is taking 
place because Pioneer's contract with 
Goldwyn is coming to a close. 

OVDA HONORS WISE: The Optical 
Video Disc Assn. (formerly the Laser 
Disc Assn.) honored director /producer 
Robert Wise with a Laser Beam 
Award in a ceremony held March 13 at 
the Arizona Biltmore in Phoenix. The 
producer /co- director of "West Side 
Story" and producer /director of "The 
Sound Of Music" was honored for his 
contributions to the laserdisc industry, 
including his involvement in several 
outstanding special editions, such as 
"The Sound Of Music," "The Day The 
Earth Stood Still," "Star," and a new 

collector's edition of "West Side Story," 
due this fall. Director James Cameron, 
critic Leonard Maltin, Voyager Co., 
and Lucasfilm's THX division are 
among previous Laser Beam honorees. 

ON THE NET: The OVDA Web site 
is up and running at www.ovda.org. It 
has FAQs (frequently asked questions) 
about laserdisc, as well as news; 
events; an OVDA member list; a 
laserdisc production guide for produc- 
ers, editors, and engineers; and links 
to the Web pages of Image, Pioneer, 

and the major video labels. There are 
also ballots for the fifth annual Con- 
sumer Laser Disc Awards contest (vot- 
ing ends May 25), for which this 
reporter was on the nominating com- 
mittee. 

LASER SCANS MOVES: This is the 
last edition of this column that will 
appear in Billboard. Laser Scans will 
now be distributed online and through 
syndication. For more information, E- 
mail us at LaserScans @aol.com. 

From 
the SEX PISTOLS to 
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LIFELINES 
BIRTHS 

Twins, Weston John and Liza Alexander, 
to Jonathan and Liz Cain, April 19 in 
Novato, Calif. Father is an Intersound 
Recording artist and writer /keyboardist 
for Journey. 

Girl, Chloe Marie, to Craig and Patti 
Rosen May 8 in Los Angeles. Father is 
Billboard's Los Angeles bureau chief. 

DEATHS 

Patsy Montana, 87, of heart failure May 
3 in San Jacinto, Calif. Montana was best 
known for her 1935 hit "I Want To Be A 
Cowboy's Sweetheart" and was nick- 
named "the Yodeling Cowgirl." Born as 

LARRY HART 
(Continued from page 38) 

Records president] Jerry Greenberg, 
and he asked me what I was up to. I 
told him I was working on a contempo- 
raryversion of ̀ Cinderella.' Thirty days 
later, he became [president of MJJ], 
and he budgeted me to do demo ses- 
sions with six or eight songs. He sent 
them to Michael, who loved it and gave 
Greenberg the green light to continue 
to develop it." 

The album, which credits Jackson 
and Greenberg as executive producers, 
started out with the demo songs, mixed 
and mastered by Hart, as its core. 
"Most of the instrumentation was done 
on a Yamaha PC 500, which is a con- 
sumer learn-to -play model that you can 
buy at Service Merchandisers for about 
$300," says Hart. 

"My spin on the story," Hart says, "is 
that Ella is left $900 million by her dad, 
and her stepmother tries to have her 
declared insane and committed to a 
mental institution. At the end of my 
version, the prince doesn't ride to her 
on a horse [to win her hand]. To me, it's 
not only a question of good winning out 
over evil, but of Ella coming of age." 
The show recently ended a month's run 
at the Pasadena (Calif.) Playhouse. 

"Sisterella" is one of three projects 
that Hart owes in a deal involving Mira - 
max for film and Robert DeNiro's pro- 
duction company Tribeca for stage, 
with Jackson's MJJ Music taking on 
international market exploitation. Pub- 
lishing rights are retained by Hart 
under his firm, But ... Larr!! (BMI), 
which is named for a Hart -associated 
Las Vegas extravaganza, "Larr!! Teddy 
Bears & Toys." Hart says he is finaliz- 
ing an administration deal for his pub- 
lishing firm, possibly with Sony /ATV 
Music. (ATV is Jackson's publishing 
company; it recently merged into the 
Sony operation.) 

One project is a rewrite of another 
classic children's tale, "Peter Pan," 
which has seen at least two stage pro- 
ductions and a Disney animated musi- 
cal version. Hart's production will be 
called "Pamjam." He says, "It's a '90s 
version. He won't be running around in 
tights. It's a love story between Peter 
and Wendy." 

As for his philosophy of creativity, 
Hart turns to a family motto: "Every 
song's a closer, and everything's a big 
deal." He offers his own advice about 
attitude: "This business is such an 
uphill fight that if you don't have fun, 
there's no point to it." 

IRV LICHTMAN 

Ruby Rose Blevins in Jesseville, Ark, she 
began singing in California and later 
became a regular on "National Barn 
Dance" in Chicago and appeared on 
"Louisiana Hayride" in Shreveport, La. She 
had her own radio show, "Wake Up And 
Smile," on ABC. She released recordings 
on RCA, Columbia, Surf, Vocalion, Decca, 
and Starday. Survivors include her hus- 
band, Paul Rose, and two brothers. 

Benn Oilman, 78, of a heart attack, 
April 10 aboard the Royal Princess cruise 
ship. Oilman was a writer and served as 
a Midwestern correspondent for Bill- 
board from 1950 until the early 'Os. He 
covered circuses, concerts, and music 
for the magazine, before signing on as 
a full -time editor at Floor Covering 
Weekly. He is survived by his wife, 
Shirley, and sons Richard, Arthur, and 
Barry. 

Edward Gordon, 65, of complications 
from pancreatic surgery, April 19 in 
Evanston, Ill. He was the executive direc- 
tor of the Ravinia Festival from 1968 until 
his retirement in 1990, when he was 
named director emeritus. Gordon was 
also an acclaimed concert pianist who 
made his first solo appearance with the 
Chicago Symphony Orchestra when he 
was 8 years old. Recently, he returned to 
performing and served as a judge for 
major piano competitions including the 
Avery Fisher Artist Award Program and 
the Van Cliburn International Piano 
Competition. He is survived by his broth- 
er, Dr Theodore Gordon. 

Budd Granoff, 77, of a heart attack, 
April 28 in Englewood, N.J. A former 
Broadway press agent who represented 
such artists as Frank Sinatra, Dean Mar- 
tin, Doris Day, and Mario Lanza, Granoff 
married singer Kitty Kallen in 1948. He 
became Kallen's manager full time, as 
well as a music publisher, and picked all of 
her songs, including 1954's top hit "Little 
Things Mean A Lot" Most recently, Gra- 
noff produced two collections of Kallen's 
material. In addition to Kallen, he is sur- 

vived by a son, Jonathan, a sister, and 
three grandchildren. 

Victor Ray Wilson, 37, of leukemia, 
April 30 in Los Angeles. Wilson was the 
original drummer for rap /metal group 
Body Count. He met several of his band - 
mates while attending Crenshaw High 
School in South Central L.A., and the 
group was formed in 1989. Body Count 
released a self -titled debut in 1992 and 
"Born Dead" in 1994. He had finished 
recording the group's as -yet untitled 
third album. He is survived by his par -. 
ents and a brother. 

Only The Beginning. Epic recording artist Stephanie Bentley was one of the 
performers at a recent benefit concert for the First Steps program at the Duncan 
Woods School for mentally and physically handicapped children. Pictured fol- 
lowing the show, from left, are artist Joe Diffie; Bentley; artist Ty Herndon; and 
Michelle Smith, assistant director of First Steps for Duncan Woods. 

CALENDAR 
A weekly listing of trade shows, con- 
ventions, award shows, seminars, and 
other events. Send information to Cal- 
endar, Billboard, 1515 Broadwag New 
York, N.Y. 10036. 

MAY 

May 1l- 14,100th AES Convention, Bella Cen- 

ter, Copenhagen. phone: 32 -2- 345 -7971; fax: 32- 

2- 345 -3419. 

May 14 -18, MIDEM Asia, Convention & Exhibi- 

tion Center, Hong Kong. 212 -689 -4220. 

May 15, Music & New Media, sponsored by Los 

Angeles Women in Music, Electronic Cafe, Santa 

Monica, Calif. 213 -243 -6440. 

May 16, Fantasy Vs. Reality: Recording & 

Publishing Deals, presented by Women in Music, 

BMI, New York. 212 -459 -4580. 

May 16 -17, Retailing Licensed Merchandise 

Conference, Mall of America and Hotel Sofitel, Min- 

neapolis. 212 -941 -0099. 

May 16 -18, E3: Electronic Entertainment 
Expo, L.A. Convention Center, Los Angeles. 800- 

315 -1133. 

May 16 -18, Mattel Media's Developer Con- 

ference, Inter -continental Hotel, Los Angeles. 213- 

617 -3300. 

May 17 -19, SPARS Business/Technical Con- 

ference, presented by the Society of Professional 

Audio Recording Services, various locations, Los 

Angeles. 800 -771 -7727. 

May 18, Releasing Your Music Independent- 

ly From A -Z, presented by All Points Bulletin World- 

wide Distribution & Promotion, EK Horton Center, 

Los Angeles. 310 -306 -4205. 
May 22 -26, NAIRD Convention, Omni Inner- 

Harbor Hotel, Baltimore. 606 -633 -0946. 

May 23 -25, CES Orlando ... Digital Destina- 

tions; CES Habitech; CES Specialty Audio & 

Home Theater, various locations, Orlando, Fla. 

703- 907 -7600. 

May 30, Steven J. Ross Humanitarian Award 

Dinner, honoring Edgar Bronfman Jr., presented by 

the Entertainment and Music Industries Division of 

the UJA- Federation of New York, Waldorf- Astoria, 

New York. 212- 836 -1126. 

May 31 -June 2, Music, Money & You: Inside 

Songwriting And Indie Recording Conference, 

New Buffalo Marriott Hotel, Amherst, N.Y. 800 -265- 

8481. 

May 31 -June 2, Route 1 South Music Confer- 

ence & Festival, Richmond Marriott Hotel, Rich- 

mond, Va. 804 -358 -6296. 

PETE ASTUDILLO LEADS BMI LATIN MUSIC AWARDS 
(Continued from page 4) 

"Celina" -José Luis Ayala; Luis Alva 
Musik 

"Chiquitita, Chiquitita " -Carmen 
Ravenna; no publisher listed. 

"Cruz De Madera" -Luis Almegor 
Méndez; San Antonio Music. 

"Dos Enamorados "- Anselmo Solis; 
Creaciones Musicales. 

"El Beso De La Ciguatera" -Juan 

GOOD WORKS 

TOUR THAT'S WELL- SCHOOLED: 
The GMC John Tesh Undiscovered 
America tour, which will benefit 
school music programs, will kick 
off in June, according to Mary 
Mueller, GM of Tesh's GTS 
Records. At each concert during 
the tour, Tesh will personally 
donate $1 from each ticket sold to 
a local elementary school's music 
program. Also, each school will 
receive a portable keyboard from 
Yamaha Corp. of America and 
sheet music from Cherry Lane 
Music and Hal Leonard Publishing. 
This effort is supported by the 
National Coalition for Music Edu- 
cation and Yamaha. The tour 
begins with a free concert June 1 

in Minneapolis, which will include 
many of the newer artists who are 
featured on Tesh's latest album, 
"Discovery." Contact: Shawne 
Berlin at 212 -685 -4300. 

FIGHTING AIDS: K.d lang has 

joined M.A.C. Cosmetics as a 
spokeswoman for its M.A.C. Viva 
Glam Lipstick Campaign and the 
Fight Against AIDS. M.A.C. con- 
tributes 100% of the retail price of 
its lipstick to local AIDS organiza- 
tions. Lang will add her voice to the 
campaign as she travels on her All 
You Can Eat world tour. She and 
original Viva Glam representative 
RuPaul will co -chair the AIDS 
campaign through 1996. Contact: 
Warner Bros. Records at 212 -275- 
4500, 818- 953 -3223, or 615- 214 -1500. 

FOR THE RECORD 

In clarification of an item that 
appeared in Executive Turntable 
(Billboard, May 4), the director of 
A &R at Questar/Mission Records' 
Nashville office is Mark Chesshir. 

Luis Guerra; El Conuco, Redomi Music. 
"El Día Que Me Quieras " -Carlos 

Gardel, Alfredo Le Pera; Korn, Right - 
song Music. 

"Eva María" -José Luis Arment- 
eros, Pablo Herrero; BMG Ariola, 
Careers -BMG. 

"Extraña Manera " -Ma. de Lour- 
des Pérez Mascorro; De Luna. 

"La Cosquillita" -Juan Luis Guer- 
ra; El Conuco, Redomi Music. 

"La Mesa Del Rincón "- Teodoro 
Bello Jaimes; Tigres Del Norte Ediciones 
Musicales. 

"La Novia" -Fred Jay, Joaquín Pri- 
eto; Bendig, Regent. 

"Mi Pequeño Amor" -José Luis 
Alva; Luis Alva Musik. 

"No Más Boleros" -Peter J.A. De 
Wijn; EMI -Blackwood. 

"No Me Queda Más" -Ricky Vela; 
Lone Iguana. 

"No Volveré " -Ernesto Cortazar 
Manzanero, Manuel Esperón González; 
peermusic. 

"Parece Que No" -John Edward 
Martínez; Marfre Music. 

"Perdí Un Amor "- Héctor Z. 
Escamilla; Sony Latin. 

"Pio Pio" -Joe D. Hernández ( "Lit- 
tle Joe "); DeLeon. 

"Playa Sola "- Abelardo Pulido 
Buenrostro; EMI -Blackwood. 

"Por Favor Corazón " -Charlie 
Castillón; Gary Hobbs Music. 

"Qué Me Has Hecho Tú" -Jaime 
Fariás; Manny Music. 

"Qué No Me Olvides" -José 
Guadalupe Esparza Jiménez; El Con- 
quistador. 

"Quiero Volverte A Ver " -Gabriel 
Candiani; Sony Latin. 

"Reencuentro " - Alvaro Torres; A.T 
Romantic. 

"Si Dios Me Quita La Vida" -Luis 
Demetrio Traconis Molina; peermusic. 

"Si Lo Quieres " - Ricardo Castillón; 
Seven Twenty. 

"Si Te Vas " -Rebecca Fajardo, 
Miguel A. Morejón, Jon Secada; FIPP 
Jon Secada 

"Si Te Vas " -Miguel A. Galarza; 
Música Unica. 

"Si Una Vez" -Pete Astudillo, A.B 
Quintanilla III; AQ Three, EMI- Black- 
wood, Peace Rock 

"Siempre Te Voy A Querer"- Ansel- 
mo Solis; Creaciones Musicales. 

"Soy Tu Amor" -Shelly Lares, John- 
ny Joe Reyes; Manny Music, Shelly 
Lares. 

"Te Amaré Un Millón De Veces" - 
Freddie Martinez; Marfre Music. 

"Te Amo, Te Amo, Te Amo" - 
Lorenzo Antonio, Tiny Morrie, Striking 
Music. 

`Te Extraño" -Tony Guerrero; Meto 
Music. 

`Te Juro" -Patsy Torres; Star Nine- 

ty 
"Todo Y Nada " - Vicente Garrido 

Calderón; peermusic. 
"Tragos Amargos "- Freddie 

Martínez, Jesse Salcedo; Marfre Music. 
"Una Noche Más " -Marcos Orozco; 

D.L. Garza Music. 
"Ven A Mí " -Jay Pérez; Betito 

Music. 
"Vivire" -Juan Luis Guerra; El 

Conuco, Redorai Music. 
"Ya Ahora Es Tarde "- Leonel Puli- 

do; San Antonio Music. 
"Ya Me Cansé" -Juan G. Luna; San 

Antonio Music. 
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Reviews reviews 
AL3VS 
EIDITEID BY PAUL VERNA 

P O P 

RAGE AGAINST THE MACHINE 

Evil Empire 
PRODUCER: Brendan O'Brien 

Epic 57523 
Propelled by Zack de la Rocha's left -wing 
verbal fusillades, Rage Against The 
Machine pounds its furious beat on its 
second album, which blasted onto The 
Billboard 200 at No. 1. On a disk that 
never lets up its unrelenting pace, stand- 
out tracks include modern rock lead sin- 
gle "Bulls On Parade" as well as like - 
styled "Snakecharmer," "Wind Below," 
and "Year Of The Boomerang." Despite 
the long lag time since Rage's previous 
outing, "Evil Empire" shows an upward 
momentum that bodes well for the band's 
continuing success, both critically and 
commercially. 

W. THE CURE 
Wild Mood Swings 
PRODUCERS: Robert Smith & Steve Lyon 

Fiction/Elektra 61744 
Sporting a revamped lineup and 
refreshed by a four -year soul -searching 
period, British alternative rock pioneers 
re- emerge with an album that is likely to 
re- establish them with their huge fan 
base and possibly win over new follow- 
ers. Minus guitarist Pori Thompson, the 
Cure is now, more than ever, a vehicle for 
front man Robert Smith's angst -ridden 
lyrics and loopy vocals. Nevertheless, 
the band makes colorful contributions, 
particularly on mariachi- flavored lead 
single "The 13th," horn -spiced "Return," 
upbeat "Mint Car," and the tongue -in- 
cheek "Club America." A welcome come- 
back by a band that profoundly influ- 
enced the current generation of 
alternative rockers. 

' VARIOUS ARTISTS 
Music From The Motion Picture Soundtrack 
Twister 
PRODUCERS: Various 

Warner Sunset 46254 
Featuring previously unreleased or little - 
known tracks from the likes of Van 
Halen, Tori Amos, Alison Krauss & 
Union Station, Goo Goo Dolls, Shania 
Twain, Soul Asylum, k.d. lang, Belly, Red 
Hot Chili Peppers, and a collaboration 
between Stevie Nicks and Lindsey Buck- 
ingham, the soundtrack to high -profile 
flick "Twister" is too wide- ranging to 
play as a seamless work. But it is packed 
with potential hits that could spark 
album sales. The first such cut is Van 
Halen's dynamic title track; others are 
the entries by Amos, Twain, and 
Nicks/Buckingham. A soundtrack with 
enough star value to succeed with or 
without a blockbuster film. 

C O U N T R Y 
HANK WILLIAMS JR. 

A.K.A. Wham Bam Sam 
PRODUCERS: Chuck Howard & Hank Williams Jr. 

MCA/Curb 77833 
Hank Junior remains as incorrigible as 
ever, and as such, he is one of the few 
welcome constants in country music. 
The title cut is actually a bit of a depar- 
ture in that it's an effective jaunt into 

S P O T L I G H T 

PETE SEEGER 

Pete 

PRODUCERS: Paul Winter & Tom Bates 

Living Music 0032 
Living folk -music legend Pete Seeger 
makes a long -awaited return to record- 
ing thanks in part to the tenacity of 
musician/producer /label owner Paul 
Winter, who has recorded Seeger in var- 
ious settings in recent years and urged 
him to release an album. Seeger is in 
fine form, his voice ageless and wise. He 
is accompanied by his own banjo and 
guitar, Winter's soprano sax, a battery 
of fine musicians, and three excellent 
choirs: the Winter -led Gaudeamus, the 
Union Baptist Church Singers from 
Bloomfield, N.J., and the Cathedral of 
St. John the Divine Singers. The materi- 
al, like any great folk music songbook, 
spans generations, cultures, and 
authors, from Seeger's "My Rainbow 
Race" and "Devil Time," to Bill Steele's 
environmental anthem "Garbage," to 
the Weavers nugget "Kisses Sweeter 
Than Wine," to various adaptations of 
traditional tunes from the British Isles, 
America, Eastern Europe, and beyond. 
A welcome return by one of the world's 
great purveyors of song. 

Bourbon Street country. Otherwise, 
"Let's Keep The Heart In Country" is a 
heartfelt plea to keep rock'n'roll out of 
country, which is an interesting senti- 
ment coming from someone who usually 
rocks harder than Lynyrd Skynyrd. 

S P O T L I G H T 

VARIOUS ARTISTS 

Kansas City 

Original Motion Picture Soundtrack 
PRODUCER: Hal Milner 
Verve 529 554 
For the soundtrack to Robert Altman's 
upcoming film about the fertile jazz turf 
of Kansas City, Mo., an all -star ensem- 
ble of present -day players had a grand 
old time as they pretended they were 
part of the pre-war KC scene. A partial 
roster of the musicians includes David 
"Fathead" Newman, James Carter, Geri 
Allen, Cyrus Chestnut, Ron Carter, 
Don Byron, and Christian McBride, and 
the album's soloists do their best to play 
"in the tradition." This soundtrack fea- 
tures such standards of an earlier era as 
"Moten Swing," "I Surrender Dear," 
and Ellington's "Solitude," which fea- 
tures Joshua Redman. Also included 
are themes associated with Fletcher 
Henderson: the breathless swing num- 
ber "Yeah, Man" and the avant -garde 
for its day "Queer Notions," with David 
Murray appropriately taking the lead 
solo. KC standard -bearer Count Basie 
is represented by "Blues In The Dark," 
"Lafayette," and "I Left My Baby," 
with vocals from Kevin Mahogany. 

"Honky Tonked All To Hell" is a great 
song that he's already done in a hundred 
variations. "Don Juan D'Bubba" is a for- 
gettable Bubba song. "Been There, 
Done That" is Hank the world -wise bar- 
room philosopher. 

VITAL RE 
ELVIS PRESLEY 

Elvis 56 
COMPILATION PRODUCERS: Ernst Mikael Jorgensen & 

Roger Sernon 

RCA 66817 
This collection of 1956 sides from the 
King of Rock'n'Roll is so quintessentially 
Elvis that had the artist recorded noth- 
ing else, we would still spot him in super- 
markets and worship at his altar. That 
year -his first as an RCA recording 
artist -Presley cut "Heartbreak Hotel," 
"Blue Suede Shoes," "'Patti FFutti," 
"Hound Dog," "Don't Be Cruel," "Shake, 
Rattle And Roll," and a host other rock - 
'n'roll classics that set the world on fire 
and established Presley as an interna- 
tional icon. Those tracks appear here in 
digitally remastered form, some in previ- 
ously unreleased, alternate versions. A 
compilation that illustrates, in vivid 
musical terms, why Elvis has had such a 
profound influence on popular culture. 
Available in standard and collector's edi- 
tions, this package features informative 
track annotation and classic photographs 
by Alfred Wertheimer. 

ISSUES'M 
WENDY WALDMAN 
Love Is The Only Goal: The Best Of Wendy 
Waldman 
REISSUE PRODUCER: Gregg Geiler 

Warner Archives 46042 
Drawn from Wendy Waldman's five 
Warner Bros. albums of the '70s, this 
delightful best -of set strongly suggests 
to new listeners that the much - 
maligned California sound of that era 
encompassed its share of brilliant 
songcraft. Waldman is backed by a host 
of L.A. favorites, including Russ 
Kunkel, Wilton Felder, Waddy Wachtel, 
Jim Horn, and her current bandmates 
in Bryndle, fellow songsmiths Andrew 
Gold, Ken Edwards, and Karla Bonoff. 
Waldman fashioned her songs in a vari- 
ety of pop styles, from the ethereal folk 
harmonies of "Prayer For You" to the 
bracing, irresistible pop hooks of "Liv- 
ing Is Good." Other gems include the 
poignant, naive "Love Has Got Me," 
the heartbreaking lullaby "Pirate 
Ships," and a previously unreleased 
solo piano version of the starkly 
romantic "Mad Mad Me." 

S P O T L I G H T 

E G.E.SMrTH 
1 HIM! C111 ll1[ 81h:. 

,........ ..___ 
BUDDY GUY WITH G.E. SMITH & THE SAT- 

URDAY NIGHT LIVE BAND 

Live! The Real Deal 

PRODUCERS: Buddy Guy & Eddie Kramer 

Silvertone 01241 41543 
Century Award- winning blues gui- 
tarist Buddy Guy follows his recent 
Silvertone Grammy -earning releas- 
es "Damn Right I've Got The 
Blues," "Feels Like Rain," and 
"Slippin' In" with a record that cap- 
tures him in full live glory, backed 
by G.E. Smith and the Saturday 
Night Live Band. Cut in clubs in 
Chicago and New York, the album is 
a showcase for Guy's fluid playing 
and Smith's fiery wails. Material 
ranges from Guy signatures "Damn 
Right I've Got The Blues" and "I've 
Got My Eyes On You," to Elmore 
James' "Talk To Me Baby," to Willie 
Dixon's "Let Me Love You Baby" - 
all delivered with panache by Guy, 
pianist Johnnie Johnson, and Smith 
and his top -notch side players. A 
record that will reaffirm Guy's 
standing as one of the top modern 
bluesmen and earn him a new round 
of well- deserved accolades from the 
media and the public. 

JAll 
* ERNIE KRIVDA TRIO 

Sarah's Theme 
PRODUCER Robert D. Rusch 

CIMP 102 

Progressive tenor man Ernie Krivda is 
backed by bassist Jeff Halsey and guitarist 
Bob Fraser for this sharply played, artfully 
arranged trio set. Krivda's lilting, soulful 
title track shines through an extended 
workout, while "Pacific Echoes" is buoyed 
by gentle, joyous Latinisms and "Ernokee" 
evokes a manic bebop ambience. Of the 
album's three short "Interludes," the first 
makes for funky, jaunty counterpoint, and 
the second is simply a shimmering beauty. 
Also includes an engagingly reworked 
"Stella By Starlight." The five initial 
releases from eclectic jazz label CIMP 
include a new album from Frank Lowe. 
Contact: 315 -287 -2852. 

LILLIAN BOUTTE 

But ... Beautiful 
PRODUCER: Mac Rebennack 

Dinosaur 84500 
Veteran New Orleans songstress Lillian 
Boutte's warm, clear vocal tone is 
wrapped around a regional jazz/pop/AC 
sound somewhat reminiscent of one of her 
first supporters, Allen Toussaint. Pro- 
duced by Mac "Dr. John" Rebennack (with 
whom she sings "Just Be Glad You Ain't 
Dead ") and with smoothly tasteful horn 
charts by Ed Frank, this mostly standards 
set is marked by the graceful choruses of 

"This Bitter Earth," the swaggering boo- 
gie of "Tomorrow Night," and the elegant 
strains of "Sunday Kind Of Love." Other 
highlights include an enjoyable cover of 
"When Sunny Gets Blue," a funkified 
"You'd Be So Nice To Come Home To," 
and the lush, string -filled ballad 
"Louisiana Rain Song," composed by sax - 
man and labelmate Loren Pickford. 

WORLD MUSIC 
BAR UNGWA 

The Messengers 

PRODUCER Andrew Missingham 

B +W 70 

British drummer /producer Andrew Miss - 
ingham is the force behind this racially 
mixed South African band that cannily 
combines atypical structures, jazz har- 
monies, unorthodox horn charts, and exot- 
ic rhythms. Standouts in a catchy, offbeat 
set include the bracing blend of South 
African styles of "Siyahamba," the percus- 
sive call- and -response of "My Dali," the 
irresistible midtempo grooves of "Abong- 
cono" and "Vuyiso," and the downright 
avant -garde "Welcome." Also includes a 
Barungwa remake of the Marcus Miller - 
penned Miles Davis theme "Tutu." 

LATIN 
INTOCABLE 

Llévame Contigo 
PRODUCER: José Luis Ayala 

EMI Latin 37449 
Muy caliente Tejano act follows up its 1995 
"roots-onda" blockbuster "Otro Mundo" 
with another embraceable collection of 
polkas, cumbias, and ballads. Mercifully 
bereft of kitschy keyboard lines plaguing 
so much Tejano product these days, album 
contains organic arrangements that allow 
accordionist/front man Ricardo Muñoz to 
flex his husky, hurts -so -good baritone on 
such amorous anecdotes as hit leadoff sin- 
gle "No Te Vayas," "En Las Garras De Tu 
Corazón," and "Por Un Beso." 

TIGRES DEL NORTE 

Unidos Para Siempre 
PRODUCER: T.N. Inc. 

Fonovisa 6049 
Latest smash album by renowned 
norteños once again spotlights band's wry, 
down -home yarns of betrayal, betrothal, 
and being behind bars. Sly "El Circo " -a 
spry corrido, or anecdote, that contains 
obvious references to a former Mexican 
president -already has scaled Hot Latin 
Tracks chart. "Mi Sangre Prisionera," "El 
Reportero," or "A Manos Llenas" could 
follow suit. 

N E W A G E 

* TINO IZZO 

Foreign Skies 
PRODUCER: Tino Izzo 

Chacra 049 
With Foreign Skies, Canadian guitarist 
Tino Izzo emerges from behind the 
pseudonym of One, under which he's 
recorded two previous albums. While 
the name has changed, however, his one - 
man -band approach hasn't. Playing mul- 
tiple guitars and synthesizers, Izzo 
crafts meticulous compositions bathed in 
atmospheres that are sometimes pas- 
toral and sometimes ethereal, but are all 
seared with powerful melodies. 
Although Izzo has jettisoned the light - 
jazz rhythm section of his previous disc, 
several tunes, including "Just Another 
Day," should find a home on jazz/AC 
radio. Contact: 510- 528 -0860. 

ALBUMS 

SPOTLIGHT Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collet- 
tions of works by one or more artists. PICKS New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (* ): New releases, regardless of chart potential, highly recommended because of their musical 

merit.MUSIC TO MY EARS (J)): New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 
Broadway, New York, N.Y. 10036. Send R &B albums to J.R. Reynolds, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, 
Louisville, KY 40219. Other contributors: Havelock Nelson (rap/N.Y.); Iry Lichtman (Broadway /cabaret/N.Y.); Heidi Waleson (classical /N.Y.); Drew Wheeler (jazz/N.Y.);Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age). 
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Reviews & Previews 

S \GLES 
ELDITEID BY LARRY FLICK 

P O P 

BRYAN ADAMS The Only Thing That Looks 

Good On Me Is You (3:24) 

PRODUCERS: Robert John "Mutt" Lange, Bryan Adams 

WRITERS: B. Adams, R.J. Lange 

PUBLISHERS: Badams/Zomba Enterprises, ASCAP 

A &M 00220 (c/o PGD) (cassette single) 

Adams' single output has been so ballad - 
heavy in recent years that it is easy to 
forget that he is a diehard rocker at the 
core. This first peek into his forthcoming 
"18 `Til I Die" collection is a fun reminder 
of that fact, as Adams tears through a 
hearty spree of blues- tinged pop beats 
and jittery guitars with the glee of a hor- 
mone- crazed kid in his first band. Top 40 
programmers and current fans will find 
the hook impossible to resist, and long- 
time followers who may have sworn off 
latter -day Adams have a good reason to 
reinvestigate this still -vital artist. 

TONI BRAXTON You're Making Me High (4:07) 

PRODUCERS: Babyface, Bryce Wilson 

WRITERS: B. Wilson, Babyface 

PUBLISHERS: 1996 Groove 78 /Almo, ASCAP; ECAF /Sony 

Songs, BMI 

LaFace 4160 (c/o BMG) (cassette single) 

So you were expecting another ballad 
from La Braxton? Think again. The 
singer previews her much -anticipated 
sophomore set with a sleek'n'sexy slice o' 
jeep funk. Miss Thing has toughened up 
her style and will have no trouble holding 
her own in the current field of feisty 
young belters. Also, this jam has a sophis- 
ticated tone and rich production that will 
keep adults happily in tow. Perhaps most 
important, the song has a wicked chorus 
that sticks to the brain upon impact. Pre- 
pare to be hearing this on several radio 
formats well into the summer months. 

GOO GOO DOLLS Long Way Down (3:27) 

PRODUCER: Lou Giordano 

WRITER: J. Rzeznik 

PUBLISHERS: EMI Virgin Songs/Full Volume/Scrap Metal, 

BMI 

Warner Bros. 8187 (cassette single) 

Apparently "A Boy Named Goo" is run- 
ning out of the glorious popified alterna- 
rock exemplified in "Name" and "Naked" 
that has made the act crossover darlings 
at pop and rock radio. Sadly, "Long Way 
Down" lacks the sparkle of its predeces- 
sors, though diehards may find it worth a 
listen. 

DONNA LEWIS I Love You Always Forever (3:21) 

PRODUCERS: Donna Lewis, Kevin Killen 

WRITER: D. Lewis 

PUBLISHERS: Donna Lewis/Warner -Chappell, ASCAP 

Atlantic 6638 (cassette single) 

Newcomer Lewis makes an intriguing 
first impression with a quietly percussive 
pop chugger that gains its lyrical inspira- 
tion from the H.E. Bates novel "Love For 
Lydia." Lewis has a delicate, girlish voice 
that gives the song a winsome quality, 
which adds to its already considerable 
charm. A cleansing change of top 40 pace, 
this single's success will rely largely on 
the open minds of programmers seeking 
something a little different. Be adventur- 
ous and listen. You will be glad you did. 

BLESSID UNION OF SOULS All Along (3:54) 

PRODUCER: Emosia 

WRITERS: E. Sloan, J. Pence, Emosia, A.M. Sarmiento 

PUBLISHERS: EMI/Tosha/Shapiro Bemstein, ASCAP 

EMI 11650 (cassette single) 

EMI again plumbs through this act's 
debut disc, "Home," and plucks what may 
be its strongest single since the break- 
through "I Believe." A winding, piano -dri- 
ven melody leads to an infectious hook 
that is unabashedly Beatlesque. The 
arrangement of romantic vocals, slow - 
building organ lines, and swelling strings 
makes for a track that will appeal to teens 

looking forward to prom season and grad- 
uation day. A perfectly timed release that 
could reignite pop radio interest in the 
act. 

SEIKO Let's Talk About It 14:261 

PRODUCER: Robbie Nevil 

WRITERS: R. Nevis, Seiko 

PUBLISHERS: WB/Dresden China, ASCAP 

REMIXERS: Aaron "Baby" Griffin, Junior Vasquez 

A &M 00208 (c/o PGD) (cassette single) 

Japanese star makes another bid for 
stateside approval with surprisingly soul- 
ful pop/R &B shuffler. Seiko has clearly 
made the most of her time, shaping her 
voice into an instrument of truly universal 
appeal. She no longer sounds like some- 
one trying to mimic American artists. 
Robbie Nevil's sweet production is 
tweaked into a seductive funk excursion 
by Aaron "Baby" Griffin, while Junior 
Vasquez delivers one of his now -familiar 
tribal -disco remixes. A viable effort that 
deserves serious consideration. 

AMBER This Is Your Night (3:58) 

PRODUCERS: The Berman Brothers 

WRITERS: F. Berman, C.H. Berman, A. Cremers 

PUBLISHERS: Shark Media Songs/Warner -Chappell, BMI 

REMIXER: DJ Ernie 

Tommy Boy 734 (cassette single) 

The normally hip- hop -rooted Tommy Boy 
dives head -first into the ongoing Euro- 
NRG craze with a bouncy anthem that 
will have folks who never get enough of 
La Bouche- styled rhythm twirling with 
ear -to -ear grins. Amber has a limited 
voice but enough charisma to push this 
single over the top. Production by the 
Berman Brothers is unflinchingly con- 
scious of its effort to ride the bandwagon, 
but utilizes several cute keyboard twists 
to keep the listener happily engaged. 
Next stop, crossover radio. 

THE SPECIALS A Little Bit Me, A Little Bit You 

(3:32) 

PRODUCERS: Neville Staple, Tom Lowry 

WRITER: N. Diamond 

PUBLISHERS: Stonebridge/ATV Sounds, SESAC; Col - 

gems -EMI, ASCAP 

Virgin 11514 (cassette single) 

This is one of those rare few covers that 
actually sounds better suited to the new 
genre in which it is performed. This 
pop /reggae version of the Neil Diamond - 
penned chestnut takes to the tune like a 
rub -a -dub ducky to water. Still, fans of 
older, more inspired material from the 
Specials may be disappointed with this 
homogenized mainstream song. 

R & B 

ANN NESBY I'll Do Anything For You 14:011 

PRODUCERS: Jimmy Jam, Terry Lewis, Big Jim Wright 

WRITERS: J. Harris Ill, T. Lewis, A. Nesby, J. Wright 

PUBLISHERS: EMI -April /Flyte Tyme Tunes/New Perspec- 

tive, ASCAP 

Perspective 00205 (c/o PGD) (cassette single) 

The voice that made such Sounds Of 
Blackness hits as "The Pressure" and 
"Optimistic" spark steps into the solo 
arena with a delicious old- school R &B 
ballad that is reminiscent of the glory 
days of Aretha Franklin and Gladys 
Knight. There are no gimmicks or tricky 
samples, just a gorgeous song performed 
with a soulful abandon that will give you 
chills. If you listen to only one single this 
week or even this month, make it this - 
it's that good. And then begin sitting in 
vigil for the forthcoming album "I'm Here 
For You." 

* PAMELA WILLIAMS The Secret Garden (5:37) 

PRODUCER: Pamela Williams 

WRITERS: Q. Jones, R. Temperton, S. Garrett, E. DeBarge 

PUBLISHERS: Hee Bee Dooinit/WB/Black Chick/Rod- 

songs/Almo/Rambush/MCA, ASCAP 

Heads Up International 30345 (CD single) 

Williams is an accomplished jazz/R &B 
saxophonist who has been gathering 
deserved critical praise for this cut and 
others from her glorious album, "The 
Saxtress." The demand of R &B radio pro- 
grammers has triggered the single 
release of this Quincy Jones chestnut, 
which features flawless guest vocals by 

Patti LaBelle, Teena Marie, and Pat 
Peterson. Words cannot fully describe this 
jam's potency. Go there yourself and 
enjoy. Contact: 313 -961 -8236. 

BAHAMADIA I Confess (4:06) 

PRODUCER: N.O. Joe 

WRITERS: A. Reed, N.O. Joe 

PUBLISHERS: Samadia/Straight Cash, ASCAP 

Chrysalis/EMI 10492 (cassette single) 

You can almost feel warm rays of sun- 
shine during this easy -paced hip -hop 
stepper. Bahamadia, a rapper ready to 
connect with kids who have been wearing 
out their TLC discs, busts clever rhymes 
over a groove that snatches a bit of Mar- 
vin Gaye's "Let's Get It On." Look for 
this one to build from the street before 
making its deserved entrance into the pop 
arena. From the equally cool album "Kol- 
lage." 

C O U N T R Y 

ALABAMA Say I (3:02) 

PRODUCERS: Emory Gordy Jr., Alabama 

WRITERS: J. Stevens, S. Bogard 

PUBLISHERS: Rancho Belita/Jeff Stevens/Warner- Tamer- 

lane, ASCAP 

RCA 64543 (c/o BMG) (7 -inch single) 

Leave it to the venerable Alabama to 
provide country radio with something 
fresh, fun, and different that listeners 
will be singing along with all summer as 
they cruise with the windows down and 
the radio cranked up loud. The buoyant 
energy of this tune just leaps from the 
speakers, and during the chorus it 
sounds like Randy Owen is leading the 
working man's and woman's battle cry. 
This song has hit written all over it. 

TRACY BYRD 4 To 1 In Atlanta (3:18) 

PRODUCER: Tony Brown 

WRITERS: B. Kenner, L.R. Brown 

PUBLISHERS: Tom Collins/Brownsouth, BMI 

MCA 55201 (c/o Uni) (7 -inch single) 

The latest offering from Byrd's excellent 
"Love Letters" album is a driving, 
uptempo song marked by a strong 
melodic hook and Byrd's self- assured 
vocals. Brown's deft production causes 
the cut to simmer with a seductive ener- 
gy, and Byrd's good -time delivery makes 
this a winner. 

SUZY BOGGUSS Give Me Some Wheels 
(2:37) 

PRODUCERS: Trey Bruce, Scott Hendricks 

WRITERS: S. Bogguss, M. Berg, G. Harrison 

PUBLISHERS: Loyal Duchess/Famous, ASCAP; August 

Wind/Longitude/Great Broad Music/Georgian Hill, BMI 

Capitol 10346 (CD promo) 

Welcome back, Suzy! After taking time 
off for motherhood, Bogguss returns 
with the title cut from a fine new album, 
due out in July. A well -written lyric, driv- 
ing melody, and Bogguss' expressive 
vocals make this a radio -ready outing 
with style and substance. Bogguss has 

N E W & 
N O T E W O R T H Y 

SANDRA FEVA He Gives Me Love :4:321 

PRODUCER: Rick Gianatos 

WRITERS: J. Worsley, 1. Springate, B. Andrews 

PUBLISHERS: No Salt/ByPass, BMI 

REMIXERS: David Raschka. John Worsley 

Robbins 72001 (CO singles 

The single that marks the maiden 
radio and club voyage of industry vet- 
eran Cory Robbins' self- titled new 
label is a sleek, R &B- flavored dance 
ditty. Feva has a rich alto vocal range 
that is soaked with spicy style and 
ample soul. She cuts loose with a 
bluesy vamp during a percussion/ 
synth breakdown that recalls Jocelyn 
Brown and Martha Wash at their best. 
The song has a smart hook and sassy 
lyrics to please the pop ear, as well as 
a thick and chewy disco heat to attract 
clubgoers. The CD single features a 
handful of remixes that range from 
bright and mainstream to hard and 
underground. Not to be missed. 

established herself as an exceptional 
vocalist with excellent song sense and 
phrasing style, and this wonderful single 
shows those qualities improving with 
time. 

* PAUL OVERSTREET Even When It Don't 
Feel Like It (3:58) 

PRODUCER: Jerry Crutchfield 

WRITER: P. Overstreet 

PUBLISHER: Scarlet Moon, BMI 

Integrity 08732 (7 -inch single) 

In the country music industry's rush to 
create line -dance music and radio- friend- 
ly, fun cuts, sometimes it seems that sim- 
ple songs about eternal truths and con- 
crete values are getting lost in the 
shuffle. Leave it to Paul Overstreet to 
remind everyone the value of a well -writ- 
ten song, sung with heartfelt emotion. 
This earnest commentary on how love 
can survive the tough times is a real 
gem. It may not be mining new territo- 
ry- Overstreet has built a successful 
career out of positive, family- oriented 
love songs (he was named BMI's song- 
writer of the year for five consecutive 
years) -but this deserves a shot at radio. 

MERLE HAGGARD Truck Driver's Blues (3:04) 

PRODUCERS: Merle Haggard, Abe Manuel Jr. 

WRITERS: M. Haggard, T. Howard 

PUBLISHERS: Sony /ATV Songs/Tree /Sierra Mountain, 

BMI 

MCG Curb 1143 (7 -inch single) 

You just cannot get more country than 
Merle Haggard singing a truck -driving 
song, and this tune has a mellow kind of 
charm. However, at times it seems a lit- 
tle too laid -back, and it is hard to become 
drawn into the song when Haggard him- 
self sounds a little too removed. Even on 
an off day, Haggard surpasses most 
other artists, but there is stronger mate- 
rial on his latest album that would stand 
a better shot at radio. 

D A N C E 

TITO PUENTE JR. AND THE LATIN RHYTHM 

CREW Guarachando 15.331 

PRODUCERS: Larry Davis, Tito Puente Jr. 

WRITERS: T. Puente Jr., C. Aleman 

PUBLISHER: not listed 

REMIXERS: Larry Davis, Tito Puente Jr 

EMI -Latin 10679 (CD single) 

The Puente family reputation for soaring 
Latin music is confidently carried into 
'90s club culture by Tito Jr., who injects 
a rumbling tribal -house sensibility into 
this salsa anthem. Try to sit through this 
delightful shoulder- shaker ... it is virtu- 
ally impossible. If the live percussion 
doesn't draw you in, the contagious Latin 
chants will. Puente and co- producer 
Larry Davis explore a variety of booty - 
grabbing ideas on three solid remixes, 
including handbag -swinging hi -NRG and 
funky breakbeats. Check 'em out. 

AC 
e MICHAEL ENGLISH Your Love Amazes Me 

(3:45) 

PRODUCER: Guy Roche 

WRITERS: A. Hunt -Taylor, C. Jones 

PUBLISHERS: Mike Curb /Diamond Struck/Hamstein 

Cumberland /Gila Monster, BMI 

Curb 1240 (CD single) 

English was one of Christian music's 
most highly awarded artists before 
becoming embroiled in a scandal that led 
him to leave that segment of the indus- 
try and sign to Curb as a pop artist. This 
single is the first release from his long - 
awaited pop debut album, and it is a win- 
ner. English has one of the most sultry, 
evocative voices in popular music, and 
his delivery on this tune is soulful and 
self -assured. The song was a major 
country hit for John Berry, and while 
English has the pipes to belt it out 
strongly as Berry did, he prefers to 
deliver a more subdued, intimate ren- 
dering, which brings the song to life in a 
new way. This heralds the welcome 
return of a major talent. May he rise 
like a phoenix. 

KELLY WILLIS Fading Fast (2:581 

WRITERS: Kelly Willis, John Leventhal 

PRODUCERS: B. Paulson, K. Willis 

PUBLISHERS: Songs Of PolyGram International/Pedal Blue, 

BMI 

A &M 00198 (c/o PGD) (CD single) 

Although her label debut is not due until 
next year, here is a sample of the greatness 
yet to come from Kelly Willis- compli- 
ments of this contribution to the sound- 
track for the film "Boys." This is a master- 
ful, uplifting tune that will light up phone 
lines. Band 16 Horsepower balances her 
gutsy, sentimental lyrics with a taut swing. 

ROCK TRACKS 
BUTTHOLE SURFERS Pepper (no timing listed) 

PRODUCER: Steve Thompson 

WRITERS: Butthole Surfers 

PUBLISHER: not listed 

Capitol 11229 (CD single) 

East Indian influences, wind sound 
effects, din pedals, and mystical lyrics mix 
well with the Surfers' rock sensibilities, 
creating an intriguing collage that never 
becomes too eclectic or experimental for 
its own good. "Pepper" borrows liberally 
from the Nails' "88 Lines About 44 
Women" and Jim Carroll's "People Who 
Died" with such twisted renderings as 
"Tommy played piano/Like a kid out in 
the rain/Then he lost his leg in Dallas/He 
was dancing with a train." 

MINISTRY Brick Windows (4:041 

PRODUCERS: Hypo Luna, Hermes Pan 

WRITERS: Ministry 

PUBLISHERS: Spurburn/Wamer- Tamerlane, BMI 

Warner Bros. 8024 (CD promo) 

The godfathers of industrial spread the 
mortar heavy and thick in this outing 
from "Filth Pig." In comparison to the 
slew of Nine Inch Nails -light bands mak- 
ing the rounds at radio, Ministry shows 
why and where it all started, with vicious, 
tearing vocals and droning, sinister gui- 
tars. Still, the act will continue to have 
problems making an impression at com- 
mercial radio with this hook -free single. 

GOLDFINGER Here In Your Bedroom (3:11) 

PRODUCER: not listed 

WRITER: not listed 

PUBLISHER: not listed 

Mojo 1021 (CD single) 

Riding on a wave of ska- influenced, 
peppy, and radio -friendly tracks by such 
acts as No Doubt and Dance Hall 
Crashers, "Here In Your Bedroom" is 
immediately likable, toe -tapping fun. 
Though many modern rock program- 
mers have already flirted with this tune, 
it doesn't wear well under too heavy a 
rotation and is more likely to be an 
affair than a relationship. 

PRONG Rude Awakening (3:44) 

PRODUCERS: Terry Date, Tommy Victor, Prong 

WRITERS: Prong 

PUBLISHERS: Sony /ATV Tunes/Spigot, ASCAP 

Epic 7686 (c/o Sony) (CD promo) 

Prong lifts this bucket of murky water 
from its seemingly endless well of pain 
and despair. "Rude Awakening," with its 
assaulting, deviant style, displays why 
Prong, along with such acts as Korn, is 
considered by many to be one of the more 
exciting heavy rock -oriented groups 
gaining attention today. Pumping vocal 
bursts and creative guitar changes are 
only hampered by the distortion and 
crackling that fills the day's order for the 
industrial hipness. 

SUPPLE Guilty (3:28) 

PRODUCER: not listed 

WRITER: R. McCulloch 

PUBLISHER: Paunch, BMI 

Futurist 083 (CD single) 

A heavy, Replacements- tinged sound pro- 
vides the backbone in this gloomy, but 
catchy tale that details the eventual accep- 
tance of those overbearing weaknesses 
found in the human condition. Lead vocal- 
ist/songwriter Rob McCulloch has superb 
delivery, while Adam Lippman deserves a 
nod for finessed bass playing. A notewor- 
thy debut all around. 
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MUSIC 
GENIUS /GZA: LIQUID SWORDS 
Geffen Home Video 

31 minutes, $14.98 
Positive -values rapper Genius /GZA, 
whose Geffen album, "Liquid 
Swords," has achieved gold status, 
has spent some time cultivating his 
directing skills, as well as his vocals 
and his message. This clip compilation 
shows off his work in front of and 
behind the camera. Assisted on vocals 
and instrumentation by Method Man 
and Shabazz and with production val- 
ues by Spike Lee contemporary 
Monty Ross, Genius floats through a 
swirl of stirring visual images. The 
eyeball -grabbing video for recent sin- 
gle "Shadowboxin' " melts into "4th 
Chamber "; also included are "Mother- 
less Child," "Crime Saga," and "Cold 
World," each framed by messages of 
empowerment. 

C H I L D R E N 
KITTY FACES, DOGGY FACES 
MVP Home Video 

30 minutes each, $9.98 each 
If babies' mugs can keep children 
glued to the TV set, why not animal 
faces? Hot on the heels of its "Baby - 
mugs" video portrait studio, MVP 
trots out this pair of instinctive animal 
byproducts. The format is similar to 
the baby title: a variety of children's 
songs and instrumental pieces accom- 
panies close -ups of cats and dogs ' doing their thing. The mix includes 
action shots, sleep time, and moments 
of deep contemplation -and there are 
some wild family members to boot. 
Children and animal lovers would 
seem the prime target audience for 
these tapes, but MVP reports that 
pets themselves are enjoying watching 
their brethren onscreen. (Contact: 
800-637-3555.) 

AWAY WE GO 
Newt Partners Home Video 

30 minutes, $14.98 
Jonathan Larson, who, before his death 
in January, wrote the now -hot Broad- 
way property "Rent," had lots more to 
say than is detailed in that story of 
bohemian culture in New York's East 
Village. While working on the rock 
opera, Larson and fellow composer Bob 
Golden developed the songs for this 
lighthearted tour through the Big 
Apple that includes elevator, taxi, and 
ferry rides to some popular destina- 
tions under the supervision of a puppet 
named Newt (as in the animal, not the 
politician). The music is nothing short 
of wonderful in its educational value, 
promotion of self -esteem, and general 
good vibe. (Contact: 800 -221 -8180) 

BARNEY'S FUN AND GAMES 
The Lyons Group 

48 minutes, $14.95 
One of four direct -to video "Barney" 
titles to come down the pipe this year, 
"Fun And Games" puts the spotlight on 
games and other enticing indoor and 
outdoor playtime activities. Regular 
cast members Barney, Baby Bop, and 
BJ are joined by new pals as they 
engage in such longtime favorites as 
hide and seek, dress -up, board games, 
and pretend, as well as some new takes 
on passing the time. As with all Bar- 
ney videos, the instruction and knowl- 
edge are imparted through original 
songs and an original story line, which 
this time involves the friends' quest to 
get Barney's "game machine" running 
again. 

GERM BUSTERS 

KidSafety Of America 

30 minutes, $14.95 
Those basic hygienic concepts that can 
be so difficult for children to grasp - 
you know, brushing teeth, washing 
hands, flushing the toilet, taking a 
bath, etc. -are presented in a straight- 
forward, fun fashion in this live- action 
video. Familiar characters from the 
Nickelodeon cable network lend a hand 
in hitting home the importance of 
fighting germs. The information is 
presented in a manner that is easy for 
kids to grasp, so that after a viewing 
or two they may want to clean up their 
act. (Contact: 800 -524 -1156) 

DOCUMENTARY 
CYCLONE 
National Geographic Video /Columbia TriStar Home 

Video 

58 minutes, $19.95 
With the feature film "Twister" about to 
hit the big screen and the Weather 
Channel gaining subscribers by.the 
minute, interest in natural disasters 
appears to be at an all -time high. 
"Cyclone," just released from the 
recently reticent National Geographic 
Video, is a gripping look at some of his- 
tory's most devastating storms. Sharing 
top billing in the program are Florida's 
Hurricane Andrew and top contenders 
from the Midwest's "Tornado Alley." 
The tape includes interviews with sev- 
eral experts in the field, including the 
professor of meteorology on whom a 
central character in "Twister" is based. 
Also new from Nat Geo is "Nature's 
Fury," which examines the dramatic 
power of earthquakes and floods, as 
well as twisters and hurricanes. 

TOTALED! ON THE ROAD, IN THE WATER, 

IN THE AIR 
PPI Entertainment Group 

43 minutes, $9.98 
For those who prefer to face death 
through man -made rather than natu- 
rally occurring events, this adrenaline 
rush from PPI is just the ticket. 
"Totaled" offers a rainbow of racing 
sports, from road /track and formula 
competitions to offshore boat racing, 
ice -bike riding, and motorcycle racing. 
Despite their various vehicles of 
choice, the featured competitors all 
share the need for speed and appar- 
ently a relatively low value for their 
lives. The action is fast and furious, 
and so is the music that accompanies 
it, making this body -spilling program 
perfectly suited to couch -tripping 
young men. 

INTIRA 
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DISNEY'S ANIMATED STORYBOOK: TOY 

STORY 

Disney Interactive 

Windows/Mac CD -ROM 

This interactive storybook is likely to be 
the best -selling CD -ROM for 1996, and 
it's easy to see why. "Toy Story" con- 
tains groundbreaking graphics and an 
engaging storyline that will hook young 
computer users. While most CD -ROM 
games that are licensed from theatrical 
films tend to suffer from inferior quali- 
ty, Disney has clearly worked to keep 

the integrity of the original film intact. 
Pixar, which created the 3D animation 
in the theatrical film, is responsible for 
the development of this interactive ver- 
sion. Aside from the stunning visual 
environment, "Toy Story" contains sev- 
eral activities for children, including 
problem -solving and developing concen- 
tration skills. Children can read along 
to 15 story screens and click on various 
"hot spots" to activate hidden animation 
contained within the title. One of the 
best children's CD -ROM titles of the 
year. 

WHERE'S WALDO ?: EXPLORING GEOGRAPHY 
WarnerActive 

Windows 3.1/95 CD -ROM 

That wacky, bespectacled Waldo is hid- 
ing out again. This time, Waldo travels 
the seven continents in order to teach 
the physical, geological, and political 
boundaries of the world. Although 
there are plenty of opportunities to 
seek out the red -and -white -striped 
sweater -clad chap we all love to lose, 
there are other challenges players must 
tackle in order to complete this game. 
To win, players must match country 
flags, throw javelins, run a relay race, 
and identify countries by their shapes 
and sizes. Although the game is geared 
toward young players, adults will find 
some of the puzzles tricky, too. Get out 
the world atlas -you'll need it. 

HOOTIE & THE BLOWFISH 

Old Man & Me 
Atlantic 

Enhanced CD 

This multimedia- enhanced single, which 
was developed by engine.RDA, is the 
perfect example of what an enhanced CD 
should be. For $3.49, the same price as 

Songs In The Rough 
Collected by Stephen Bishop 
St. Martin's Press 
155 pages, $27.95 

This intriguing coffee -table book 
is a perfect gift for aspiring song- 
writers or history- minded rock 
fans. Stephen Bishop, a Grammy - 
and Oscar- nominated singer /song- 
writer best known for his '70s hit 
"On And On," spent two years 
tracking down rough drafts of pop- 
ular songs -notes and lyrics jotted 
down by songwriters when inspi- 
ration first hit. Some drafts had 
been saved by the artists them- 
selves, some were treasured 
mementos of proud mothers, and 
some were found scattered in attics 
or garages. Many were scribbled 
on envelopes, boarding passes, 
loose -leaf paper, or hotel stationery. 

There are 70 -odd rough drafts 
here, representing a wide range of 
folk, rock, and pop music: Bob 
Dylan's "Blowin' In The Wind," the 
Beatles' "Lucy In The Sky With 
Diamonds," Hanna- Barbera's 
"Meet The Flintstones," the Par- 
tridge Family's "I Think I Love 
You," Paul Williams' "We've Only 
Just Begun," Kiss' "Rock And Roll 
All Nite," Pat Benatar's "Promises 
In The Dark," "Weird Al" 
Yankovic's "My Bologna," Janet 
Jackson's "Rhythm Nation," the 
Divinyls' "I Touch Myself," and 
more. 

The most interesting scraps are 
those on which original lyrics are 
crossed out and reworked, provid- 

ing insight into the writing process. 
The original first line of "The Way 
We Were" was "Daydreams light 
the corners of my mind," not the 
familiar "Memories ... " On the 
original draft of "Sgt. Pepper's 
Lonely Hearts Club Band," the 
lyric following "It was 20 years ago 
today /Sgt. Pepper taught the band 
to play" was the retrospectively 
lame "He showed them how to 
please a crowd /The man's a leader 
that has made them proud." But the 
idea of creating a live sound for the 
studio track was already in writer 
Paul McCartney's mind, as sug- 
gested by a notation in the lyric 
that reads, "Applause. Band." 

Other scraps are less informa- 
tive, with blurry, faded writing 
that's impossible to read. These 
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actual pieces of music history 
would be interesting to see up close 
in a museum, but reproduced in a 
book, they are less so. 

Bobby "Boris" Pickett's draft of 
"Monster Mash," for example, is 
completely smeared and covered in 
stains (blood or mad -scientist 
potions, perhaps ?). 

In addition to compiling the 
drafts, Bishop interviewed many 
songwriters, asking how their 
songs came to be written. Some 
stories are touching: Jimmy Dun- 
can wrote "My Special Angel" in a 
tender moment after putting his lit- 
tle girl to bed. Others are surpris- 
ing or amusing. Tony Romeo says 
he originally wrote "I Think I Love 
You" as a "real dirgey, minor -key 
song ... and it was going to be so 
poignant and heartbreaking -and 
then, when I made the connection 
to pitch this for the Partridges, I 
made it real zany. 

"I will also tell you that the sin- 
gle was sickening to me. I detest- 
ed ít, I hated it. When I heard it, I 
thought, `What? All you have to do 
is stick with the demo!' I prayed for 
its demise." 

Simultaneous with the book's 
release, Foundation Records will 
release a companion "Songs In The 
Rough" CD, containing 12 of the 
songs mentioned in the book as per- 
formed by the original artists. 

- Foundation will also release 
Bishop's fifth studio album, "Blue 
Guitars." 

TRUDI MILLER ROSENBLUM 

an audio -only CD single, fans of Hootie 
& the Blowfish get two audio tracks, the 
video for "Old Man & Me (When I Get To 
Heaven)," and samples of three other 
tracks from the album "Fairweather 
Johnson." Users can also examine song 
lyrics and a complete discography. Like 
the band itself, this enhanced CD is 
straight to the point and easy to under- 
stand. 
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THE EVERGREENS: GENTLE TALES OF 

NATURE 

By various authors 
Performed by Odds Bodkin 

Rivertree Productions (800- 554 -1333) 

40 minutes, $9.95 
Harkening back to the days of minstrels 
and tales told around a campfire, profes- 
sional storyteller Odds Bodkin keeps the 
oral tradition alive with colorful 
retellings of old myths and stories, 
accompanied by his own music on 12- 
string guitar, Celtic harp, and kalinba. 
Here, he turns his talents to five nature - 
themed folk tales from around the world: 
stories from Denmark, Africa, and 
Bhutan; an Iroquois tale; and a fable by 
Aesop. Bodkin is a natural storyteller, 
and children and adults alike will enjoy 
his lively performance, particularly his 
comic character voices: a deep, resound- 
ing voice for a lion; a high- pitched, chat- 
tering tone for a monkey; a goofy, 
"nerdy" voice for a tortoise; and a hilari- 
ously pompous tone for three foolish 
"wise" men. The stories are entertaining, 
and each has a useful (but not heavy - 
handed) moral. This summer, Bodkin will 
showcase his storytelling abilities with 
performances at bookstores and festivals 
around the country. 

YOUR PRESENT: A HALF HOUR OF PEACE 

By Susie Mantel! 
Read by the author 

Relax . , . Intuit (914-769-1177) 
30 minutes, $12.95 
For anyone who is tense and anxious 
from the stress of modern life, this tape 
is a wonderful way to relax. Accompa- 
nied by soft, lovely music, Mantell's 
warm, soothing voice tells the listener to 
close his or her eyes and envision vari- 
ous peaceful images. Mindful of the pos- 
sible mind -body connection, the tape 
offers a hypnotic and potentially healing 
quality, as Mantell gently suggests that 
all worries are drifting away and that 
light is filling the listener, healing and 
nourishing all parts of the body. Subti- 
tled "A Guidéd Imagery Meditation For 
Physical And Spiritual Wellness," the 
tape acknowledges that busy, stressful 
people have trouble relaxing on their 
own; by guiding the listener and sug- 
gesting soothing images, the tape helps 
the listener achieve a peaceful, relaxed 
state and feel refreshed and rested 
afterward. 

BULL RUN 

By Paul Fleischman 
Read by a full cast 

Recorded Books 

2 hours (unabridged), $18.00 
This audio version of a Newbery Medal - 
winning book introduces young listeners 
(ages 10 and up) to the Civil War by pre- 
senting the Battle of Bull Run from the 
perspective of 16 participants: soldiers 
on both sides, merchants, bystanders, 
slaves, women, and children. The char- 
acters take turns presenting their sto- 
ries in the first person, giving an inti- 
mate, human perspective to the subject 
of history, which too often is presented 
to children as dry facts and dates. Each 
character's tale is performed by a differ- 
ent narrator, and all the performers do a 
fine job of acting out their roles. 

HOME VIDEO: All new titles released at sell- through prices are eligible. Send review copies to Catherine Applefeld Olson, 3817 Brighton Court, Alexandria, Va. 22305. ENTER *ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Blvd., Los 
Angeles, Calif. 90036. BOOKS: Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218 
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Call Jeff Serrette NY State - 212-536-5174 
I 
I 
I 

Billboard Classified 1515 Broadway 
New York, NY 10036 

FAX YOUR AD 
212- 536 -5055 L------------ 

-CLASSIFIED ADVERTISING RATES 
Regular Classified: $5.50 per word, minimum order: $115.00 

1" - 1 issue DISPLAY CLASSIFIED: $156.00 PER 
1" - 3 issues 143.00 PER 
1" - 13 issues 136.00 PER 
1" - 26 issues 127.00 PER 
1" - 52 issues 106.00 PER 

REVERSE ADVERTISEMENTS: $20.00 
POSITION WANTED: $75.00 PER COLUMN INCH 

BOX NUMBER: $22.50 /RADIO HELP WANTED: $85.00 PER INCH 
CLASSIFIED ADVERTISING IS NON -COMMISSIONABLE 

CALL TOLL FREE: 1- 800 -223 -7524 - - E.. mow gm - - 

DEAL DIRECT WITH THE FACTORY 

Manufacturing Tomorrow's Technology Today 

Music, Software, Games, Interactive 
Multimedia, Education, Entertainment, 
Databases, Photo CDs, Movies and 
Karaoke. Mastering and Pre -Mastering, 
up to 6 color printing, replication, 
graphics, shipping and packaging, and 
fulfillment. WINS 
DIGITAL CORPORATION 

10 Commercial Street Hicksville, NY 1 1801 
Tel. 516 -933 -2500 Fax 516 -933 -2506 

Free: 1- 800- WINGS41 

_ 

1 00 - 1-Z" VINYL LP'S 
METAL PARTS LACQUER MASTER 
TWO COLOR LABELS 
WHITE JACKETS W /HOLE 
WHITE INNER SLEEVE 
TEST PRESSINGS SHRINK WRAP 

AOOITIOIVAt COPIES 5I_ Io EACH Ar rl,tiE oE OROEe. 

MEE MEE IIIMM 111111M MMIll 111111M MI MN UME IIIIIME NM 111111M 

* *REAL ESTATE TO THE STARS ** 
For Real Estate information call Susan Mazo 

In NY (212) 536-5173 

Real Estate To The Stars 
$74.00 per inch 

ALL MAJOR CREDIT CARDS ACCEPTED 

I 
II 

1 ------------J 
THE NAMES YOU KNOW AND TRUST... 

HIGH BIAS BULK -BLANK AUDIO TAPES 
UNBOXED- UNLABELED 

LEttGTH 
01tTI7K XL COBALT 

maxell 
Il 

EIBASF 
CHROME 

BBASF 
CHROME 

C-10 24 t 25 t 25 t 28 t 
C-15 26 t 27 t 30 t 31 t 
C-20 28 t 30c 31 t 35 t 
C-30 33 t 36 t 35 t 45 t 
C-46 40 0 45 t 421 58 t 
C-62 47 0 50 t 501 68 t 
C-80 56 t sits 65 t 85 t 
C-92 62 6 751 72 t 87 t 
C-100 70 0 83 t 76 t 95 t 

ALL LENGHTS AVAILABLE - 1 MINUTE TO 126 MINUTES 

FULL LINE OF RECORDING 
AND DUPLICATING SUPPLIES 

CDR'S - A -DATS 
MD'S -H8MM 

DCC -OATS 

DIRECT ON CASSETTE PRINTING 
CUSTOM LABEL'S AND .1-CARDS 

...FROM THE COMPANY YOU KNOW AND TRUST 

764 51h Avenue, 
Brooklyn, New York 11232 

In NYC Tel: (718) 369-8273 
24 Hour Fax: (718) 369 -8275 

NRS 
National Recording Supplies Inc. 

145 Lauro Pinero Ave., 

Ceiba, Puerto Rico 00735 
In Puerto Rico Tel: 

(809)885 -2316 

Ps., 

lt¡ 

CALL TOLL FREE 1- 800 -538 -2336 

28TH ANNIVERSARY 

FREE CATALOG 

A s k o r our free brochure!!! 

500 - 7" VINYL 45'S 5599_ co 
MASTERING PROCESSING TESTS 2 -COLOR LABELS 
WHITE SLEEVE - QUICK TURN AROUND REORDER - $269.00 

Rainbo Records and Cassettes 
1138 Berkele Street, Santa Monica, CA 90404 310 829 -3476 Fax 310 828 -8165 

COMPACT DISK 
CD -Audio / ̀ 'BCD -ROM Replication 

Retail -Ready Paages with Graphics 

CASSETTE DU1LICATIO + VINYL RECORDS 

Ma 

PALL FOR OUR TALOG! 

800 -455 555 
ufact Inc for Independents, Since 1977 

PADISK,LT 
eve Yuri, 10013, t212ì PPI3 44tt FAX (212) 96E045 

DJ - RECORD POOL - DJ - RECORD POOL 
XPRESS POOL 

GET TODAYS HOTTEST RECORDS FIRST!!! 
1- 800.284 -4375 

CALL NOW 'FOR A FREE APPLICATION (Professional DJ's only -PLEASE) 
WE ARE SERVICED BY ALL OF THE MAJORS AND MANY INDEPENDENT LABELS 

WITH THE NEWEST & HOTTEST MUSIC, BEFORE IT HITS THE STREETS. 

JOIN THE NATIONWIDE MEMBERS OF XPRESS POOL AND GET IT FIRST!!! 
R &B - RAP - DANCE - POP - REGGAE - COUNTRY 

FORMATS AVAILABLE: CD - VINYL - CASSETTES - VIDEO (VHS & 3/4 ") 

CD -RS, HI -8, 
MINI DISKS, S -VH 

MASTERING TAPE 

A -DAT, R -DAT, BULK VHS 

PLASTIC REELS, BOXES 
NORELCO , SOFT POLY BOXES 

VIDEO BOXES & SLEEVES 

SINGLE & DOUBLE CD BOX 

DCC, MOD, DD52 
AND IN HOUSE DIRECT ON CASSETTE PRINTING 

MORE . CUSTOM PRINTED LABELS & J -CARDS 

IN NYC 718- 435 -7322 800-221-6578. 

1111141N AVENUE BROOKLYN, NY,11119 

C. AUDIO PRODUCTS INC .` 
LENGTH 

C10 C-20 C30 C-40 C-50 C-60 C-70 C-80 C-90 

TYPE 

TIM .25 i_3O.35L39.44-49.53 .58 .63 A TDK 
MAXELL 

XLII 
'27.32.38.44..47.52 -67 .70.76 

KJA i 
BASF 

KJA 

CHROME .30 .38 .47.56.6.69.80 .87 .89 AMPEX 
SUPER 

maxell 
24 HOUR FAX 118.853.2589 

COMPACT DISCS 85C EACH 
(Bulk from your C.D. ready molter and label positives) minimum 1000 

Complete CD and Cassette Packages Available 

1 -800- 874 -4174 
CALL FOR A QUOTE 

Digital Mastering Systems Digital Audio Duplication Computer Graphic 

NATIONAL TAP MIFDISC 
1110 -48th Avenue North Nashville, T 7209 

COMPACT DISC I VINYL i CASSETTE PRODUCTION 

DESIGN I SEPS I PRINT I PACKAGES I DROP -SHIP 

QLJ I_I-I-v ! 
FREE CATALOGUE or SPECIAL 0Ú07E, CALL 

ALIGNED AUDIO 1 - 800 869 - 6561 
or 718 - 788 6969 FAX 718 499 - 0421 

SMALL AD. BIG VALUE! 

CD -R's $16- 
Your Logo / Fast Turnaround 
ADVANCE I PRE- RELEASE REFERENCE I ROM BETA COPIES 

'Per Disk For Multiple Copies 

DB Plus DigilAl SERvicEs, Inc. 
250 WEST 57711 ST. N.Y.C. N.Y. 10107 

212 - 397 -4099 / 397 -2207 FAX 

YOUR ADVERTISEMENT 
HERE ... 

800-223-7524 

CUSTOM COMPACT DISCS 
AFFORDABLE SINGLE COPY CDS 
STARTING AT $30. WRITE, CALL OR 
FAX FOR INFORMATION. 

46 PRODUCTIONS 
42W557 HAWK CIRCLE ST CHARLES, IL 60175 

TEL (800) 850 5423 
FAX (800) 203 1725 

Contact Us On The Internet at FortySixP @aol.com 

MASTER TAPE 
PREPARATION 
Full of tips from the manufacturing side 

on how to prepare your master for 
error -free manufacturing. A must for 

recording artists and studios. 

Call today for your FREE copy: 

1 -800 -468 -9353 
609 -663 -9030 http: /'www.discmakers.com 

DISC MAKERS 

DIGITAL BIN DUPLICATION 

t 

ASSETTES 
000 $899 

CHROME - HX PRO 

OMPACT DISCS 
000 $1890 
REE REFERENCE CD 
CKAGES INCLUDE: DIGITAL MASTER & 

EST PROFESSIONALLY DUPLICATED 
ASSETTES OR CD'S FULLY PACKED 
RINTED INSERTS ( =ROM CUSTOMER -S FILMr 

UARANTEED QUALITY 

X (818) 569 -37118 (800) 423 -2936 

10-5 W. ISABEL STREET 

BURBANK. CA 91506 

CASSETTE DUPLICATIOC I GRAPHIC DESIGN 
EN TING DIGITAL TING 8 MASTED L. 

EASTERN STANDARD PRODUCTIONS, INC. 
JOHN GLENN DRIVI BUFFALO NY 14228 

17101891.7831 FuS RIG 6917732 

lili IT il Lt7 n -L ' 
11J I L7l / n L I 4-9 L 

212 -333 -5953 
E-Mail: digitalforce Ca' morebbs.com 

TOTAL CD, CD -ROM 
& CASSETTE PRODUCTION 

MASTERING 

REPLICATION 

PERSONALIZED EXPERT 
SERVICE 

GRAPHIC DESIGN 

PRINTING 

PACKAGING 

The Power of Excellence sM 

330 WEST 58th ST, NY, NY 10019 
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SERVICES 

COMPLETE! 
RETAIL 
READY! a 

SAS INDUSTRIES 

Digital Bin INCORPORATED 

Cassette Duplication 
CD Replication 
Video Duplication 
Digital Editing 
Graphic Art Services 

FREE CATALOG 
FREE DIGITAL BIN DEMO 
CALL 14100455-M1 

A TO I 
MUSK SERVICES INC. 

611 Broadway 

Suite 615 
New York, 

NY 10012 

(212) 260-0237 

Fax 

(212) 260-0631 

THE ONLY NUMBER YOU NEED 

FOR MANUFACTURING 

(212) 260 -0237 

(D AND CASSETTE OFFERS 

1,000 CD Mims anima*. 2 Cob 
On Body Print 4 Page Booklet and Tray Cord 

4 x I Color Jewel Box Shank Wrap 

from DAT Maser and Composite printer, Filsr4 

51750 

1,000 Candles Running Master 

Labe' Plate Color Print on Casserte Mum 
Norma Box Shook wrap 

(rom DAT Masser and Corrp:nil. Printers Film) 

$925 

full Type emng and Desgn Service 

All Ediang ,nd Packaging regahemenn 

APPAREL 

eJa10E MAN 
LICENSED MUSIC APPARREL 
"OVER 100 ARTISTS" 
CALL FOR FREE CATALOG DEALERS ONLY 
1 800 328 0308 

COMPUTER SYSTEMS 
& SERVICES 

YOUNG SYSTEMS LIMITED 

(ONPUTER SYSTEMS FOR 

THE MUSI( & VIDEO INDUSTRY 

7 7 0. 4 4 9- O 3 3 8 
MORE THAN 30 YEARS OF FNPERIEN(E 

7 7 0 8 4 0 9 7 2 3 F A X 

RecordTrak 
Invenrory Management 

For Record Stares 

800 -942 -3008 
Fax 203-209-3930 

Voice 203 -265 -3440 

/ltStcIaar¢ 
1mp.,te, . ,...0a 

014,"1 hot AI I y,.u, _l AM/ 
Adbsd,a eta, n..edt 
vn,I.dv. ,n Spv..h 111.0 

,, 

Tod Free 1-883-222-4P05 
FAX: f919)833-1500 
Er1eN pas iel.com 
httP://. com 

514 Denials St. Suite 406, Raleigh, NC 271I05 (Abo k Europa) 

FOR SALE 

Psychedelic Heavy Metal Punk Jazz Blues ROB 

Campus Records 
Wholesale Distributor of 

IMPORT i "Deletions /Overstocks - 
874 Albany Shaker Road fi 

Latham, NY 12110 exponr (518) 783-6698 
(518) 783-6753 FAX 14 

For a t 'nique Blend of Independent and al 
.11 ajar Label Chairman and Over.torkx 

ó leulsnpul M43 ae0OeN . tlualtal3 Anima 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Major 
label CD's, cassettes and LP's as low as 50(. 
Your choice from the most extensive listings 
available. For free catalog call (609) 890 -6000. 

FAX: (609) 890 -0247 or write 
SCORPIO MUSIC, INC. 

P.O. BOX A 

TRENTON, NJ 08691 -0020 

Colored Jewels Jewel Boxes 
CD Blisters Security Packaging 

Plastic Sleeves Price Guns 
Mailers Dividers Norelcos 

The Jewelmaster Packaging System 
Retail -level shrinkwrapping. Does CDs, Videos 
cassettes, LP's, posters Sc more...only $189.95! 

Indies Budgets Novelties Accessories Blank Tape Performance DItstt's_ 
2 OAK 5T- NEW BRUNSWICK NJ OBRO i Tel:909.545.3E104 Fax:90E1.545.5054 

ROCK AND SOUL 
ELECTRONICS 

-4-7.Cr 462 7th Ave, NY. NY 10018 

212- 695- 3953/Fax 212- 564 -5358 

For 20 years - N.Y. #1 Music Source 

DISCOUNT PRICES 
Large selection on 12" vinyl & LP's 

CD's Cassettes - Blank Tapes 

PRO D.J. Equipment 
Mixers Cases Turntables 

Cartridges Mail Orders Available 

SPANISH CUTOUTS 
Large Selection of Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept. S 

Miami. Florida 33166 
PH: 305 -591 -2188 FAX: 305 -591 -7210 

DEALERS ONLY 

HAVE I GOT A GOLD RECORD FOR 
YOU! "A .38 and A Party Tray For One" 
Or how about the flip side- "I Thought 
Our Love Was Meant To Be Until She 
Pulled A .38 On Me - -." © 1995 Joe 

Baraban. All rights reserved. 
Call (713) 526 -0317. Ask for Joe. 

BUSINESS 
OPPORTUNITIES 

Career in the Music- Business? 
Very successful producers with No. 1 

Charts -Songs searching for singers for an 

international Pop /Dance -Project. Please 

send your demo -tape and the biography to: 

Box 8315, Billboard Classified 
1515 Broadway, NY, NY 10036 

REAL ESTATE RATES 
Rate $74 

1 inch by 1 Column 
See Coupon For Details 

HELP WANTED 

VP SALES FITNESS PUBLISHING 
Santa Monica based, leading independent fitness 
publisher and direct marketing company, seeks 
successful hands-on" candidate with proven track 
record to direct sales efforts for all home video, audio 
book and fitness product lines. Responsibilities 
include developing sales and marketing strategies, 
managing budgets, overseeing distribution network, 
presentations to key distributors /retailers, and 
spearheading new business development activities. 
You'll need a degree in marketing or related field, with 
5 -7 years video /book/audio sales and 3+ years 
management background. Fitness experience a plus. 
FAx RESUME AND SALARY HISTORY T0: (31 0) 452 -7879 

Record company seeks royalty administrator 
with at least 2 years experience. This hands - 
on position encompasses all aspects of the 
royalty process including processing licensed 
income and operating and maintaining royalty 
computer systems. Computer knowledge a 

must including database and spreadsheet 
programs. Salary commensurate with 
experience. Please send or fax all inquiries to: 
Roadrunner Records, 536 Broadway, NY, 

NY 10012/ Fax: (212)- 219 -0301 "Attention: 
Finance Department ". No calls please. 

Tommy 

Al 

ACCOUNTS RECEIVABLE AND 

CUSTOMER SERVICE ASSISTANT 
Entertainment company seeking 
independent, motivated, self- starter to 
assist in the areas of accounts receivable 
and customer service. Energetic attitude 
and commitment to excellence are as 
important as your accounting skills. 
You'll have the opportunity to contribute 
your ideas to improve systems and 
procedures. Computer aptitude is a must! 
The position involves working with EDI 
transactions, heavy customer interaction 
and heavy data entry. Salary in the mid - 
20s. Fax or mail your resume to Jamie 
Ryan, Tommy Boy Music, 902 Broadway, 
New York, N.Y. 10010, 212 -388 -8413. 

EXPERIENCED 
CUSTOMER SERVICE / PRODUCTION PERSON 

familiar with all aspects of Sound 
Mfg. including printing. Write to: Box 

#8316, Billboard Classified, 1515 

Broadway, NY, NY 10036 

PRODUCTION MANAGER 
Westside Music Magazine is looking 
for a prod. mgr. Well organized with 
working knowledge of Mac. 
Background in music industry 
preferred. Fax resume to Melissa 
310 -399 -1590. 

HELP WANTED 
RADIO 

Wonderful opportunity for the right person 
with motivation and the right skills! ! ! 

Popular FM radio station with growing 
audience needs a General Sales Manager, 
salary $36,000.00 to $48,000.00 plus. 

Also needed five (5) account executives. 
Salary negotiable. Previous radio sales 
experience... a must!!! 

Please send your resume and references 
to: Dr. E. Alfred Bibbins, P.O. Box 91416, 
Chattanooga, TN 37412 

SALES MANAGER 
South Florida Record Distributor looking for 
sales manager who will be responsible for 
creating and implementing exciting and effective 
sales campaigns, interacting with retail 
accounts, motivating the sales staff, and 
meeting financial goals. 

Candidates should have a proven track record in 

sales management in a wholesale environment. 
Must possess strong organizational skills, 
excellent written and oral skills, and the ability to 
negotiate with national retail chains. 

Please send resume and salary requirements to: 

Box 8312, Billboard Classified 
1515 Broadway, New York, NY 10036 

PACKAGING SALES 
Excellent sales opportunity with high 

profile paperboard packaging 

organization, Southern California 
market. Ideal candidate will have 

print/packaging experience and /or 
knowledge of music /video /multimedia 

marketplace. Compensation 
commensurate with qualifications. 

Please send resume to: 

Box 8313, Billboard Classified, 
1515 Broadway, NYC, NY 10036 

PROMOTIONS 
MANAGER 

Independent Record Company with focus 
on New Age and World music looking for 
Promotions Manager. Must be creative, 
hard -working individual with 3 -5 years 
experience in publicity and /or radio 
promotion. Additional duties include: 
tour support, copywriting, media buying, 
and video production. Salary 
commensurate with experience. 
SEND RESUME TO SWR PROMOTIONS, 

P.O. BOX 7943, BOULDER, CO 80306 

PROFESSIONAL 
SERVICES 

Bill A. Quinn (announcer for The Montel Williams 
Show & It's Showtime At The Apollo...) 

Introduces: The "0" Factor -Dry Voice 
Imaging For Your Radio Station! Here's what 
people are saying about Bill A. Quinn.... 

"His voice cuts through the music. Easy 
to work with!!" 
-Bob Hamilton, PD of KBGG and KARL- - 

San Francisco 
"Bill Quinn in my opinion is one o! the 
finest voice -over talents in America!" 
-Tony Gray, Media Consultant, 

Gray Communications, Inc. 
To Request your free demo call Toll Free! 

1- 888 -92 -VOICE or e -mail me at 

ComVoice @AOL.com 
(radio station group rates available.... ) 

BOOKS/ 
PUBLICATIONS 

FREE DJ g NIGHTCLUB CATALOG 

88 Pages of pro sound, lighting & video 

gear Discount prices! All major hrands! 

Call Today. 1800- 945 -9300 
-, PRO SOUND & 

STAGE LIGHTING'"" 

WANTED TO BUY 

Too much overstock? 
Selling your Collection? 

Going Out of Business? 

CASH for CDs. Tapes, 
LPs, Software. Videos 
Scott at 602- 835 -9102 

WE PAY TOP $ 
CD'SCpSSEttES 

Videos & 
Audio Books 

WE BUY IT ALL 

(954) 351 -0000 
FAX: (954)351-0561-CALL NOW! 

CASH - CASH - CASH 
Top $ paid on CD's, Cassettes, 

LF's, Music Books, Rock 
T- shits. No quantity too big or 
too small. Call 201 -662 -7600 or 

Fax: 201-662-8060 

"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
Iarg or small. We pay the 
freight. Call: 

(609) 890 -6000. 

We pay CASH for your 
'Excess Inventory" 

Contad Ryan Kugler, Ext 136 

800 - 683 -4147 
Distribution Video & Audio II 

IF YOU ARE 
IN THE 

NEW YORK AREA 
AND 

WANT 
TO PURCHASE 
A BILLBOARD 

DI RECTORY 
STOP BY OUR 

OFFICE 

BPI 
COMMUNICATIONS 

1 515 BROADWAY 
(bet. 44th & 45th St.) 

14th-FL. 
New York 

New York 10036 
ASK FOR 

JEIFF SERRETTE 

(Continued on next page) 
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* * * * * * * * * * * * * * ** * 

i 
iTo THE STARS * Rate $74 - 1 inch by 1 column * * Susan Mazo * * (800) 223-7524 (212) 536.5173 * * * * * * * * * * * * * * * ** 
"Do you own or would you like to own a 

property here in the UK.? If so then you 
need a representative to handle your 
interest and provide a maintenance 
scheme to keep it in good repair. I have 
first hand experience in this field and 
would welcome any enquiries from 
discerning people. Please send your 
requirements to: 

Box No. 8314, Billboard Classified 
1515 Broadway, N.Y., N.Y. 10036 

GOV'T FORECLOSED homes 
for pennies on $1. 

Delinquent Tax, Repo's, 
REO's. Your Area. 

Toll Free (1) 800- 898 -9778 
Ext. H -4672 for current listings. 

Reach For The 
Stars! 

MOVING? 
RELOCATING? 

ARE YOU INTERESTED 
IN RESIDENTIAL, 
COMMERCIAL OR 

STUDIO PROPERTIES? 
BE SURE TO READ THE 

ADS IN THE REAL 
ESTATE TO THE STARS 
CLASSIFIED SECTION 

EVERY WEEK IN 
BILLBOARD. 

MERCHANDISE 

T- SHIRTS /CAPS PROMOTIONS 
EVENTS FESTIVALS 

LOWEST PRICES in America! 
Fastest Turnaround Best Service! 

Call Joe at K SPORT (800) 524 -8159 
FOR A SAMPLE AND CATALOG 

AVAILABLE ONLY TO THE INDUSTRY 

INVESTORS WANTED 

SONG LYRICS 
Over 50 Titles 

LOVE SONGS, COUNTRY, POP 
PRE -DEMO PUBLISHING DISCOUNT AVAILABLE 

GREAT TAX SHELTER! 
Investors or Partners Wanted 

Showtime Productions Inc. 
1 800 287.5058 

TAPES 

1- 800 -TAPE WORLD or 1 -800 -245 -6000 

We II beat any price! 5.05 SHIPPING FREE CAT. 

SONY 

DAT-120 5.99 

DAT-124 mo 8.99 

MAXELL 

XL11-90 1.59 

9111590 1.99 

TDI( FUJI 

DAT-120 6.49 SVHS-T1206.49 

CDR-74 6.99 8MM-120 3.49 

T-120V 1.79 ST-120 6.99 59-911 1.49 H18120 5.99 

L-75016 3.99 DAT 124 nro 7.99 SAX-90 129 305-90 6.99 

CDR-74 6.99 T1201-169 2.49 T 120 EH6 2.49 DA-1-90 69 

a+ew-' 9.99 UD35.90 8.99 JVCST120 5.99 XE1130mo .99 

TAPE WORM 

NEW ELVIS COSTELLO SET STARS ATTRACTIONS 
(Coatiraued front page 11) 

month, Costello comes to North 
America for a handful of intimate 
club gigs in major cities with Attrac- 
tions pianist Steve Nieve. The two will 
play songs from "All This Useless 
Beauty," as well as unrecorded mate- 
rial they composed together. 

The Attractions will come to Amer- 
ica for a tour of larger theaters and 
amphitheaters in August. In the fall, 
the band will travel through Europe, 
including such neglected territories 
as Greece and Sicily, and will then 
trek to Japan. Costello's tours are 
booked by William Morris. 

On May 8, Costello performed on 
"Late Show With David Letterman" 
from San Francisco, pulling a geo- 
graphical coup: He has now played 
the show from four cities on two con- 
tinents. Costello will also appear on 
the syndicated "World Cafe" radio 
program, and he is filming a segment 
for VH1's new "Storytellers" pro- 
gram. 

"Elvis is a dream artist," says Jeff 
Gold, Warner Bros. executive VP /GM. 
"He manages himself and comes to 
the table with loads of his own mar- 
keting ideas. He even thought up the 
print ad campaign that revolves 
around lyrics from the album." 

Gold adds, "This is the first time 
since [1989's] `Spike' that we've had 
Elvis available to promote a new 
album on release in America. We're 
going to take full advantage." 

"All This Useless Beauty" marks 
Costello's fifth album for Warner 
Bros. after years with Columbia. (The 
early Attractions catalog has been 
reissued in commendable fashion by 
Rykodisc.) The new record features a 
diverse, top -flight batch of songs that 
may hint subtly at past Attractions 
efforts but more prominently points 
to a new stylistic fluidity. 

"There is some expressive life left 
in rock'n'roll, even for us," Costel- 
lo says. "Having a `sound' can be 
dangerous. But I think we've dis- 
mantled ours successfully ... we 
have more to offer." 

One tie to past glories is co -pro- 
ducer Geoff Emerick, the man behind 
the board for Costello's landmark 
"Imperial Bedroom" album from 
1982. Though the new record is no 
redux, such songs as "It's Time" 
recall the sprawling sonics and 
inspired melodic invention of "Impe- 
rial Bedroom." 

"Geoff was the ideal man now, as he 
was 14 years ago," Costello says. 
"Like then, there are a number of dif- 
ferent kinds of song on the new 
album, and if you didn't make each 
sound vivid, the whole could sound 
fragmented." 

With its dread- filled lyrics and gui- 
tar- fueled energy, the track "Compli- 
cated Shadows" demonstrates that 
the Attractions -Nieve, Pete Thomas 
on drums, and Bruce Thomas (no 
relation) on bass -can still rock with 
panache. The album also displays a 
sensitivity to Costello's recent classi- 
cal turns, as on the delicate "Poor 
Fractured Atlas," with its quotes 
from Beethoven's "Moonlight" 
sonata. And "I Want To Vanish" fea- 
tures string backing by the Brodsky 
Quartet, Costello's associates on "The 
Juliet Letters," the artful song cycle 
from 1993. 

Three tracks on "All This Useless 
Beauty" have a built -in profile as past 
Costello collaborations with other 
artists. 'Til Tuesday first recorded 
the dramatic ballad "Other End (Of 
The Telescope) "; the Byrdsian "You 
Bowed Down" appeared on a Roger 
McGuinn solo album; and the rockin' 

"Shallow Grave" is one of a series of 
songs Costello has co- written with 
Paul McCartney. Costello's composi- 
tions are published by Plangent 
Visions (ASCAP). 

On May 1, Warner Bros. serviced 
triple -A radio with the first single, 
"You Bowed Down." The label issued 
the full album to triple -A and select 
commercial alternative and album 
rock stations May 8. 

According to Jason Parker, music 
director with Constantine Consulting, 
"You Bowed Down," "Other End (Of 
The Telescope)," and "Complicated 
Shadows" are among several tracks 
that should find an eager audience at 
triple -A radio. 

"Since last year's record [`Kojak 
Variety] was all covers, there's a lot 
of pent -up demand for great new 
Elvis songs," Parker says. 

Bob Bell, Wherehouse Entertain- 
ment new -release buyer and a huge 
Costello fan, says, "The new album is 
one of Elvis' best in years," adding 
that the special promo appearances 
surrounding "All This Useless Beau- 
ty" should help it surpass sales of 
1994's "Brutal Youth." 

"Brutal Youth" featured the first 
Attractions tracks in seven years and 
was a back -to- basics effort after 
Costello's adventurous rococo'n'roll 
albums "Spike" and 1991's "Mighty 
Like A Rose." "Brutal Youth" was a 
critical success and sold nearly 
180,000 copies, according to Sound - 
Scan. Moreover, the album and sub- 
sequent tour paved the way for the 
Attractions' rapprochement after 
years of dissension. 

Regarding Costello's iconoclastic 
bent beyond the Attractions, it's safe 

to say that Warner Bros. was elated, 
and not a little surprised, at the warm 
reception given the album and tour of 
"The Juliet Letters." The commercial 
and artistic success of the neoclassi- 
cal project helped demonstrate the 
advantages of Costello's alternative 
pursuits. The album has sold more 
than 300,000 copies worldwide, 
according to the label. 

"We applaud Elvis for the risks he 
takes," Gold says. "His side projects 
may be less accessible to a general 
audience, but they keep him inter- 
esting to his core fans and show his 
continuing viability as a cutting -edge 
artist." 

Costello's latest "outside" work 
includes "My Dark Life," a ghostly 
collaboration with Brian Eno that 
appears on Warner Bros.' "X- Files" 
soundtrack. In late '95, Nonesuch 
U.K. released the gorgeous "Deep 
Dead Blue," a limited- edition live 
album featuring Costello duetting 
with avant jazz guitarist Bill Frisell 
on an intriguing batch of new and old 
tunes. He also composed the song 

"God Give Me Strength" with Burt 
Bacharach for the film "Grace Of My 
Heart," due in the fall. 

Of late, Costello has deepened his 
foray into the classical realm with 
some of his most intrinsically 
rewarding collaborations. He record- 
ed several settings of Shakespeare 
with English saxophonist /composer 
John Harle for his next Argo album, 
"Terror And Magnificence." Also, 
inspired by the melancholy fantasias 
and haunting songs of 17th -century 
composer Henry Purcell, Costello 
composed the lament "Put Away For- 
bidden Playthings" for U.K. viol con- 
sort Fretwork and counter -tenor 
Michael Chance. As for the suppos- 
edly archaic nature of this music, 
Costello says, "Sometimes the fur- 
ther back you go, the further forward 
you go." 

Costello and the Brodsky Quartet 
toured Spain last year, performed in 
Copenhagen last month, and plan fur- 
ther work together on records and in 
concert. They already have enough 
material for a new album, Costello 
says, including ballads in an expand- 
ed chamber -jazz mode. Also, Costel- 
lo is composing a new work for the 
Brodsky and mezzo -soprano Anne 
Sofie von Otter. 

This creative renaissance only adds 
to the renewal of the Attractions, 
Costello says, adding that he is confi- 
dent of fans' ability to grow as he 
grows. 

"You don't even need to talk in 
terms of strict divisions or crossover 
anything anymore- that's ancient 
history," Costello says. "The audience 
is much, much smarter than the 
industry often gives it credit for." 

KRISTINE W. GIVES IT `ONE MORE TRY' WITH RCA DEBUT 
(Coutiuued f rorr2 page 11) 

less important simply because she's a 
dance music artist." 

The label's new philosophy is 
apparently working. "One More 
Try," a lushly arranged disco /house 
anthem written and produced by the 
artist with the U.K.'s influential 
Rollo and Rob D., is not slated for 
official airplay solicitation until May 
20, and it has already been added to 
10 pop stations, including WKTU 
New York, WIOQ Philadelphia, and 
WRVQ Richmond, Va. 

"There is a freshness in this 
record that is working extremely 
well for our audience," says Gary 
Colina, PD at WIOQ. "It's got a little 
taste of the past and a nice feel of 
what's going on in music today." 

On Tuesday (14), retail entered 
the picture with "One More Try," 
which will be available on 12 -inch 
vinyl, CD-5, and cassette. "There is 
already a lot of interest in this sin- 
gle from people who hang out in 
clubs, as well as people who don't 
normally buy dance records," says 
Joseph Danope, manager for Record 
Runner, an outlet based in Philadel- 
phia. "They're hearing it on the radio 
and are clearly having an instant and 
positive reaction to it. If the momen- 
tum continues to build, the album 
could turn out to be a major pop hit." 

Part of the project's momentum 
will be built around Kristine W.'s 
ability to charm people upon intro- 
duction. Booked in the U.S. by Marc 
Katz at Famous Artists, she will 
embark on a lengthy jaunt across the 
country, dividing her time between 
club performances and radio and 
retail visits. Among those stops will 
be gay pride festivals in New York 

and San Francisco. 
"The trick of promoting this album 

will be balancing Kristine's time 
between her longtime core audience 
in the clubs and gay community, 
while also effectively introducing her 
to the rest of the world," Cacciatore 
says. "We cannot -and will not - 
sacrifice one for the other." 

This month, she is slated to lens a 
videoclip for "One More Try" with 
noted director and photographer 
Pascal D'Hoernene, as well as shoot 
fashion spreads for Elle, Harper's 
Bazaar, and several other fashion 
magazines. 

Kristine W.'s musical journey 
started in 1994, when she caught the 
attention of Mel Medalie, head of the 
U.K. indie Champion Records, in Las 
Vegas, where she performs in a 
nightly lounge act. "He was in town 
for a Lennox Lewis boxing match 
and was having a drink in my lounge 
after the fight -talk about luck," 
Kristine W. says, laughing. "He came 
up to me after the show and said, 'If 
we can capture that energy on tape, 
you're going to be a major star. "' 

A quick trip to the U.K. for a spec- 
ulative collaboration with Rollo and 
Rob D. resulted in a 10 -song record- 
ing marathon. Among the songs born 
during that session were "Feel What 
You Want" and "One More Try." 

Tastemaking DJs in Europe pro- 
claimed a rush -released 12 -inch 
pressing of "Feel What You Want" 
on Champion an instant dancefloor 
classic and helped start a bidding 
war among U.S. labels. EastWest 
won the battle, inking a production 
and distribution deal for Champion. 

"Feel What You Want" was quick- 

ly issued in the U.S., topping Bill- 
board's Hot Dance Music /Club Play 
chart within a month of its May '94 
release. The charmed flow of Kris- 
tine W.'s career got rocky when 
Champion's deal with EastWest was 
severed in 1995, shortly before 
"One More Try" was to be shipped. 

"In the year between then and 
signing with RCA, there were 
countless moments when I won- 
dered if everything was going to 
come together," the singer says. 
"To get as close as I did to making 
it and then have it all fall apart was 
heartbreaking. But giving up was 
never an option. I just kept writing 
and doing my show in Vegas. You 
can learn to live through almost 
anything if you have faith in what 
you're doing." 

Cacciatore also had faith in Kris- 
tine W. and began bringing the 
artist to RCA. "It was a yearlong 
process of getting the ear of key 
people at the label and convincing 
them that this is an artist of 
incredible reachreach far beyond 
the dance music world." 

With' the deal signed and the 
wheels of promotion turning, Kris- 
tine W. is optimistic regarding the 
future of "Land Of The Living" and 
her career beyond her first album. 

"This is like a dream come true," 
says Kristine W., who is following 
in the steps of her mother, a jazz 
singer. "From the first time I saw 
my mother onstage, looking all 
glamorous and gorgeous with her 
makeup and wigs, I knew what my 
destiny was. Things are only going 
to get bigger and better from 
here." 
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When Irish Eyes Are Smiling. Following the recent March of Dimes Walk - 
America, KHMX (Mix 96.5) Houston morning team Schelby Sweeney, left, and 
Larry Moon, right, mug for the camera with model /actress Kathy Ireland. Mix 
96.5 was the official radio sponsor of the charity event. 

Music City's Radio Bares Its Soul 
Nashville Stations Offer More Than Country 
This story was prepared by Janine 
McAdams, managing editor of R &B 
Airplay Monitor. 

Most people think of Nashville, base 
of the world- famous Grand Ole Opry 
and Music Row, as the home of country 
music. 

While there's no denying Nashville's 
country roots, this market also has soul. 
Through the years, its Southern music 
tradition has spawned gospel, rock, and 
R &B. In fact, local legend has it that 
historically black Fisk University's 
gospel Jubilee Singers spread Nash- 
ville's reputation as "Music City" 
around the world as early as 1879 and 

Beyond Hot Dogs: Promotions À La Harris 
Seminar Offers Array Of Suggestions, Ideas 

BY CARRIE BORZILLO 

STAMFORD, Conn. -A host of sea- 
soned radio marketing and promotion 
professionals dished out hours of help- 
ful tips and ideas primarily to hungry 
up -and- comers at Doug Harris' second 
"Adventures In Broadcasting: The Pro- 
motion Directors' School." 

The seminar, last held in 1993, took 
place in Stamford April 26 -28 and 
drew marketing executives represent- 
ing 100 radio stations in all formats. 

Here's a rundown on good advice, 
insightful quotes, and creative ideas 
culled from the panelists: 

Harris, who has earned a Bill- 
board award for promotion director of 
the year for his work at mainstream 
rock KLOL Houston and now serves as 
director of creative services for Ham- 
den, Conn. -based CRN International, 
stressed the importance of the sales 
promotion: "Bankers are calling the 
shots now, not broadcasters ... Align 
yourself with the sales department and 
make things happen." 

Tom Haynes, a partner in League 
City, Texas -based Rhino Marketing, 

Participants at Doug Harris' "Promo- 
tion Directors' School' demonstrate 
lessons learned in signage. Shown, 
from left, are Evergreen corporate 
marketing director Beverly Tilden, 
Saga Communicatßons group market- 
ing manager Brad Wallace, Harris, 
and KITS Los Angeles VP of marketing 
Karen Tobin. 

discussed the changing state of car - 
dealership promotions, pointing out 

that the two -hour Saturday remote 
doesn't cut it anymore. 

"You need to partner with the deal- 
ership- you're in business with 
them -instead of going for the quick 
hit," Haynes said. "They need to sell 
cars every day, not just on Saturday 
afternoons. It does not work for you to 
sit for two hours with hot dogs, hoping 
someone comes out." 

One car promotion Haynes suggest- 
ed is "the rain sale promotion," in 
which a dealership agrees to give a 
free one -year lease to anyone leasing a 
car on a day when it rains 1.5 inches. 
KTBZ (the Buzz) Houston held such a 
promotion, which included profession- 
al rainmakers, and landed on three TV 
news programs. 

Haynes also suggested use of a test - 
drive incentive (i.e., free movie tickets 
to the first 20 people to test drive a car) 
as only an extra, not as the entire pro- 
motion. 

Creating a 12 -month budget each 
year is not only a good way to stay 
ahead of the game, Harris says; it's a 
way to defend yourself against a last - 

(Continued on next page) 

that country outlet WSM adopted the 
moniker in the '30s and '40s during its 
famous radio broadcasts from the 
Grand Ole Opry. 

On the airwaves, Nashville's soul is 
led by R &B mainstream WQQK (92Q) 
and heritage AM sister WVOL. WQQK 
dipped from No. 3 to No. 4 in the mar- 
ket, down 7.4 -6.8, in the winter Arbi- 
tron ratings. WJCE (the Juice), which 
runs ABC's R &B adult format, the 
Touch, was off 3.2 -2.7. WVOL, home of 
ABC's R &B oldies format, was down 
1.7 -1.4. Fans of a mix of music can tune 
into WMDB (the Big Mouth), up slight- 
ly (1.4 -1.5), and Fisk University's 7,000 - 
watt WFSK, which plays blocks of hip - 
hop, R &B, jazz, blues, and alternative. 

"Urban radio everywhere has one 
thing that can never be taken away, and 
that's a loyalty base," says 92Q PD/ 
music director /morning man Tony 
Wright. "People here are passionate 
about their station, and that can't be 
touched." 

WQQK, owned along with WVOL 
since 1982 by black health -care entre- 
preneur Sam Howard, is a mainstream 
R &B outlet that heavily dayparts rap 
in the after -6 p.m. shifts, presents an 
occasional gospel track with a special 
"promoting unity in the community" 
drop beforehand, and plays classic cuts 
during middays only. 

WQQK has leaned younger since 
50,000 -watt WJCE switched from 
country. "Before they came on, we were 
middle of the road, because we didn't 
want to offend anybody. They came on 
with Tom Joyner in the morning, try- 
ing to go after the 25 -54s, so we start- 
ed to skew a little younger -18 -34 
female, which had been our focus, but a 
bit wider," says Wright. "We had to 
streamline it. We still daypart rap 
between 6 and 9 p.m., but we also incor- 
porate a lot more music during that 
time period." 

Interestingly, Nashville has no 
young -end top 40 outlet. "Our most 
direct competitor, WYHY [Y107], total- 
ly changed overnight. From pop, they 
went to [adult top 40 WRVW] the 
River," Wright says, adding that 92Q 

was able to pick up some of that 
younger audience. Though he says that 
"there is a hole for [top 40], and if we 
had another FM, that's exactly where 
I would take it," he has not considered 
adding "urban" pop hits at 92Q. 

"About the furthest we went to the 
left was the Barrio Boyzz," he says. 
"The audience we have is 75% African - 
American and 25% white. I like to think 
that the blacks listen to us because they 
like us, and whites like us because of 
what we play. We wouldn't attract any 
more people because of [playing pop 
hits]. You have to stay the course." 

WQQK gives its listeners a chance to 
win a $1,092 shopping spree once a 
month, a promo that works well with 
the heavily female listenership. Fly - 
aways and concert tickets "keep it 
real," says Wright. "I don't like to buy 
the audience, because you have to keep 
buying them. We do fly -aways to con- 
certs or resorts, something people are 
going to do anyway. Once in a while, 

'"q' mount 
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they'll drop $500 on a vacation or buy a 
new car. It's reality -based, so listeners 
feel they have a chance to win." 

As 92Q's morning man (Ernie Allen 
does news; Bob Argus does traffic), 
Wright makes sure he involves listen- 
ers in community issues, such as the 
May 7 state referendum to get the 
Houston Oilers to relocate to Nashville. 
Wright conducted mock elections via 

(Continued on next pare) 

The #1 Choice Of The 
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Billboard's Record Retailing Directory 
Billboard's Record Retailing Directory provides the accurate 
information you need to reach record retailers and sell them your 
products and services. 

Relied upon by the entire record and video industry, Billboard's 
Record Retailing Directory contains over 7,000 listings of full -line 
record stores featuring chain stores, chain headquarters and independents. 

1. 
BiHbanl 
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m -pac ' 'ith > ings: 
phone and fax numbers store names and addresses chain store planners and 

buyers store genre or music specialization audio book retailers nationwide 

RRD packs all this essential information into one compact 6 x 9 directory - 
so it's easy to handle and take on the road. 

Industry leaders agree -this source of reliable information is too valuable to be 
without. To order your copy at $145 plus $5 shipping and handling ($12 for 
international orders) call (800) 344.7119. In NJ call (908) 363 -4156. 
Or send check to: 

Billboard Directories, Dept. BDRD3036, P.O. Box 2016, Lakewood, NJ 08701. 

Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team - call us today for special rates! 
Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. 
Please make any necessary name and address corrections above. All sales are final. BDRD3036 
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TITLE ARTIST 
LABEL & NUABER LISIPIBUTING LABEL 

c1 1 1 12 

* * * No. 1 * ** 
BECAUSE YOU LOVED ME CELINE DION 
550 MUSIC 78237 8 weeks at No. I 

O 3 3 9 ALWAYS BE MY BABY MARIAN CAREY 
COLUMBIA 78276 

O 2 2 16 
NOBODY KNOWS THE TONY RICH PROJECT 
LAFACE 2- 4115 /ARISTA 

® 4 4 10 
COUNT ON ME WHITNEY HOUSTON & CECE WINANS 
ARISTA 1 -2976 

O 7 9 
$ 

DON'T WANNA LOSE YOU LIONEL RICHIE 
MERCURY 852857 

6 6 6 24 DON'T CRY SEAL 
ZTT 17708/WARNER BROS. 

7 5 5 17 
SO FAR AWAY ROD STEWART 
LAVA ALBUM CUT /ATLANTIC 

8 8 7 27 
ONE SWEET DAY MARIAN CAREY & BOYZ II MEN 
COLUMBIA 78074 

9 9 8 31 
BLESSED ELTON JOHN 
ROCKET 852394/ISLAND 

10 11 13 6 
REACH GLORIA ESTEFAN 
EPIC 78285 

11 10 10 41 
BAR GOOD TAKE THAT 
ARISCK TA 1 -2848 

FO 

12 12 11 25 
MISSING EVERYTHING BUT THE GIRL 
ATLANTIC 87124 

13 13 12 18 
INSENSITIVE JANN ARDEN 
A &M 581274 

14 14 14 47 KISS FROM A ROSE SEAL 
ZTT /SIRE 17896/WARNER BROS. 

15 15 15 52 
AS I LAY ME DOWN SOPHIE B. HAWKINS 
COLUMBIA 77801 

16 16 19 11 
BY HEART JIM BRICKMAN 
WINDHAM HILL ALBUM CUT 

11 21 21 7 
CHAINS TINA ARENA 
EPIC 78281 

18 19 20 44 ONLY WANNA BE WITH YOU HOOTIE & THE BLOWFISH 
ATLANTIC 87132 

19 25 - 2 FASTLOVE GEORGE MICHAEL 
DREAMWORKS 59001 /GEFFEN 

20 17 16 28 YOU'LL SEE MADONNA 
MAVERICK 17719/WARNER BROS. 

CI 23 27 3 GIVE ME ONE REASON TRACY CHAPMAN 
ELEKTRA 64346/EEG 

22 18 17 il GROW OLD WITH ME MARY CHAPIN CARPENTER 
HOLLYWOOD ALBUM CUT 

23 22 24 
OLD MAN & ME (WHEN I GET TO HEAVEN) HOOTIE & THE BLOWFISH 
ATLANTIC 87074 

24 20 18 lL F IT FULL63007 
PETER CETERA 

O 25 28 - LET IT FLOW TONI BRAXTON 
ARISTA ALBUM CUT 

Adult Top 40 

1 1 1 12 

* * *No.1 * ** 
BECAUSE YOU LOVED ME CELINE DION 
550 MUSIC 78237 7 w9@k8.al No. 1 

O2 2 4 10 
ALWAYS BE MY BABY MARIAN CAREY 
COLUMBIA 78276 

3 4 2 22 WONDER NATALIE MERCHANT 
ELEKTRA 64376/EEG 

4 3 3 14 
CLOSER TO FREE BODEANS 
SLASH 17674 /REPRISE 

® 5 8 11 
FOLLOW YOU DOWN GIN BLOSSOMS 
A &M 581380 

© 11 13 5 
OLD MAN & ME (WHEN I GET TO HEAVEN) HOOTIE & THE BLOWFISH 
ATLANTIC 87074 

c 13 17 7 GIVE ME ONE REASON TRACY CHAPMAN 
ELEKTRA 64346/EEG 

® 8 11 11 
IRONIC ALANIS MORISSETTE 
MAVERICK 17698/REPRISE 

Q9 9 10 16 
NOBODY KNOWS THE TONY RICH PROJECT 
LAFACE 2- 4115 /ARISTA 

10 25 
` 

MISSING EVERYTHING BUT THE GIRL 
ATLANTIC 87124 

11 6 6 24 DON'T CRY SEAL 
ZTT 17708/WARNER BROS. 

12 10 5 32 NAME GOO GOO DOLLS 
METAL BLADE 17758/WARNER BROS. 

13 12 12 20 
I WANT TO COME OVER MELISSA ETHERIDGE 
ISLAND 854528 

14 14 9 29 TIME HOOTIE & THE BLOWFISH 
ATLANTIC 87095 

15 15 16 50 
RUN AROUND BLUES TRAVELER 
A &M 580982 

16 16 15 40 
ROLL TO ME DEL AMITRI 
A &M 581114 

11 
O 

18 20 18 
INSENSITIVE JANN ARDEN 
A &M 581274 

18 17 14 31 
BREAKFAST AT TIFFANY'S DEEP BLUE SOMETHING 
RAINMAKER 98138 /INTERSCOPE 

19 19 18 40 TIL I HEAR IT FROM YOU GIN BLOSSOMS 
A &M 581380 

20 21 21 8 CHAINS TINA ARENA 
EPIC 78281 

21 22 22 15 
THE WORLD I KNOW COLLECTIVE SOUL 
ATLANTIC 87088 

22 24 24 15 
HOOK BLUES TRAVELER 
A &M 581176 

23 27 34 3 
FASTLOVE GEORGE MICHAEL 
DREAMWORKS /59001 GEFFEN 

24 26 27 9 EVERYTHING FALLS APART DOG'S EYE VIEW 
COLUMBIA ALBUM CUT 

25 23 23 24 
ONE OF US JOAN OSBORNE 
BLUE GORILLA 852368 :MERCURY 

Compiled f om a nail nal samp,e of anplay upplied by Broadcast Data Systems' Radio Track service. 37 adult contemporary manan, and 43 dduR top 40 

stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Q Tracks showing an increase in detections over 

the previous week, regardless of chart movement. Anpower awarded to songs which attain 300 adult contemporary detections or 600 adult top 40 detections 

tor the first time. C1996, BillboaftBPI Communications. 
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MUSIC CITY'S RADIO BARES ITS SOUL 
(Continued from preceding page) 

phone, followed by discussions. 
"A lot of the things we do we have to 

attribute to the AM, WVOL," says 
Wright, who previously programmed 
WJIZ Albany, Ga., WJJN Dothan, Ala., 
and KMJK Phoenix. "A lot of radio 
alumni have passed through there - 
[WXYV Baltimore's] Steve Crumbley, 
[WENN Birmingham, Ala.'s] Dave 
Donnell. You've got parents who lis- 
tened to WVOL, which does classic soul 
and gospel, and [their kids, who] listen 
to us because they know of the connec- 
tion." WVOL is programmed by Clar- 
ence Kilcrease, a 30 -year station vet. 

"I started at this station as a teen 
jock in high school," says Kilcrease, 
who then held down nearly every shift 
and was GM of both stations when 
WQQK came on. Kilcrease has seen 
WVOL change over the years from 
mainstream R &B to the Touch format 
to its current incarnation as an outlet 
for ABC's Solid Gold Soul satellite 
programming. There are local blocks: 
Kilcrease hosts daily gospel shows 
from 5 -6 a.m. and 10 a.m. -noon, and 
Sundays are all gospel. Cassandra 
Easley hosts a nightly talk show from 
7 -9 p.m. that provides an open forum 
on local issues. 

"We've been satellite for the last five 
years, and it's working pretty well for 
us," says Kilcrease, whose on -air tag 
is " Killy Baby." And despite the mar- 
ket's proliferation of Sunday gospel 
programs, he says, "on Sundays, we've 
been No. 2 or No. 3 in the market." 

WVOL, which began in 1958, prides 
itself on meeting local needs. The sta- 
tion has long been contributing money 
and services to the community, includ- 
ing burial services and rent. "Every 
Christmas, we deliver 300 -500 food 
baskets. Last year, we buried more 
than 40 people," Kilcrease says. 
"That's what keeps us close to the 
community." 

Across town, AM daytimer WMDB 
plays what owner /PD Morgan Babb 
calls "the gumbo of black music." A 
staunch proponent of traditional 
gospel, Babb starts his daily 10 a.m. - 
noon show with gospel and switches to 
a more eclectic format in afternoons, 
with a traditional jazz cut every 40 
minutes. 

Much like jocks before the days of 
computerized programming, WMDB's 
DJs haul in their own music and play 
whatever they feel like. According to 
Babb's sales manager, his son Michael, 
listeners are likely to hear Rahsaan 
Roland Kirk, John Lee Hooker, and R. 
Kelly in the same afternoon. "We 
don't have just one format," Michael 
says, "and [Morgan] allows his jocks 
to pick their own music." 

Michael Babb isn't worried about 
WVOL. "We're not thinking about 
competition. We enjoy what we're 
doing here. It's like a hobby ... We're 
not trying to make big money or big 
numbers." he says. 

Morgan Babb, a former gospel 
singer who last performed with his 
group the Radio Four at the 1954 
Memphis show that featured the last 
gospel appearance of Sam Cooke with 
the Soul Stirrers, built WMDB in 1983 
after a second career as a gospel 
announcer and PD of WVOL. When 
Howard bought WVOL, Babb was 
under pressure to play contemporary 
music. 

"I informed him at the time that I 
wasn't interested in doing that 
because of the image I have in the 

community," Babb says. "He said, 
`Then I guess we'll have to part com- 
pany,' and I agreed. He said, `You bet- 
ter reconsider; this is the only station 
in the market.' I said, 'I can build my 
own station.' " True to his word, in 
two years, Babb had put up WMDB, 
named for sons Michael and Dale. 

What's remarkable about WMDB 
is the reach of its signal, which 
earned the AM its Big Mouth nick- 
name. "I've got a better frequency; 
I'm a clear channel," Babb says. "I 
get into north Alabama, parts of 
Kentucky, and northern Georgia. 
I've got 2,500 watts with one tower, 
and I'm omnidirectional. As far as 
my power will send me, I will go." 

WFSK doesn't have the reach of 
WMDB, but since going up in 1973, 
the power has been expanded to 
7,000 watts with a new transmitter, 
increasing the original reach by 
seven miles. Known as "Nashville's 
only alternative," the noncommercial 
community AM operates 21 hours 
per day, playing gospel from 6 a.m. 
to 1 p.m,, followed by a variety of 
block programming, says GM 
Tyrone "Tye" Shelton. 

Community figures and students 
hold down air shifts at WFSK. A 

program mixing gospel and jazz 
runs Mondays, Wednesdays, and 
Fridays 1 -3 p.m., and Illyus Muham- 
mad, owner of the local Club Unique, 
hosts a straight jazz show Tuesdays 
and Thursdays. Fisk students help 
program the gospel segments, as 
well as the nightly "Mellow Mad- 
ness" quiet storm programs, while 
four local DJs provide mix tapes for 
the nighttime "Hip -Hop Saturdays." 
WFSK is also home to Thursday 
night's "Hip -Hop Planet" and `All 
The Blues You Can Use" shows. 

"We try to be the ones to break 
new music," says Shelton, who's 
been with the station three years. 
"You'll hear a song on our station 
before you hear it on the other sta- 
tions. We do interviews with the 
artists, we do book reviews, we do 
poetry readings twice a week. We're 
actually trying to reach different 
audiences throughout the week. We 
give you what's missing [on other 
stations] here in Nashville." 

"Even though a lot of people 
would think 'country music' when 
they hear 'Nashville,' this city has a 
strong black listenership," says 
92Q's Wright. "But you only find 
that out when you get here." 

BEYOND HOT DOGS: PROMOTIONS A LA HARRIS 
(Continued from preceding page) 

minute request from an account exec- 
utive. Here are some tips on creating a 
plan: get mission statements /goals 
from each department, including new 
business the general sales manager 
wants to get this year; define a more 
narrow target than 25 -54, such as 25- 
35 professional females; and try to 
work "unscheduled opportunities" and 
"stunt funds" into your budget. 

For event marketing, Harris 
urged stations to avoid "logo soup" or 
the "orgy of sponsorship," as he calls 
it, and, instead, to get separate spon- 
sors for each facet of an event. 

One $10,000 giveaway or 10 $1,000 
giveaways? The consensus was that it's 
better to make everyone feel like they 
have the chance to win; therefore, give 
more of less. 

Radio stations can travel an inter- 
esting lane on the information super- 
highway by setting up an interactive 
phone, such as Celebration Computer 
System's H- O- U- S- T -O -N, on which lis- 
teners can request information from a 
menu of services and have the data 
faxed to them. "It's a way to get your 
listeners who don't have a computer on 
the information superhighway," said 
Jim Wisehart, president of Houston - 
based Celebration. 

Wisehart also suggested that when 
an advertiser buys a schedule, the sta- 
tion should help the client set up its 
own Internet World Wide Web page 
and make the station's call letters part 
of the site's address. He added that it's 
possible for a station to snatch up a 
competitor's call letters on the Inter- 
net, which is a low blow, but it works. 

When it comes to buying TV time 
for your station, Ben McGiffert, presi- 
dent of Radio Marketing Specialists, 
suggested avoiding the temptation to 
spread a two -week schedule over a 
month, because that would be like 
"putting water in soup." 

A panel of experts had interesting 
things to say about working with air 
personalities (or, as Harris called them, 

"overpaid children "). 
Karen Tobin, VP of marketing at 

KIIS Los Angeles, stressed that know- 
ing everything about the talent, espe- 
cially their "hot buttons," is the key to 
having a good relationship with them 
and successful personal appearances. 
For instance, Tobin makes sure that air 
personality Nastyman's favorite drink 
(Mountain Dew) is at each remote. 

"Never go to a high -paid talent and 
say, 'We don't have the budget for 
that,' " Tobin said. "You think about it 
and come back to them and say, 'OK, 
we can do this, this, and this, but let's 
try this for the other thing.' " 

WNEW New York PD Ted Edwards' 
vital piece of advice when dealing with 
hard -to- work -with talent is "never 
embarrass them in public. When a 
problem comes up, do it behind closed 
doors." 

"I can trace all my screw -ups to 
two things: not planning and not 
putting it in writing," said Harris. 
"Eliminate hallway conversation. It will 
be the death of you. Put it in writing." 

QUOTABLE EXECS 
"If you can keep your head 

when all about you, others are los- 
ing theirs and blaming it on you, you 
must be a promotion director," 
wrote Doug Harris (paraphrasing 
Rudyard Kipling) on the back of the 
seminar T- shirt. 

Harris expanded upon his 
trademark quote of "promotion is 
the exploitation of opportunity" 
with this addition: "Take every 
opportunity like it was a sponge full 
of water and squeeze every last drop 
out of it." 

"Push the envelope as far as 
you can until your hand gets 
slapped," said Rhino Marketing's 
Tom Haynes. 
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It was while killing time with his 10- year -old 
neighbor David that Dishwalla singer /key- 
boardist J.R. Richards received the inspiration 

for his band's single "Counting Blue Cars." 
"We were counting the number of blue cars pass- 

ing by," Richards says. "It was a little -kid thing to do, 
like skipping cracks in the sidewalk. And David start- 
ed asking me questions about God, but he referred 
to God as a she. So that made me think about how 
ideas are spoon -fed to you when you're young. 

"You're so impressionable when you're a kid -you 
just soak things up like a sponge. Often, you don't 
have a chance to come around to your own ideas 
about things. David is beyond his years in a way, 
because he sensed that we give concepts like God a 
male gender, when it's probably not the case either 

Billboard, 

way. It was cool that he was so smart. The way soci- 
ety taints kids -it's almost cruel. He just hasn't been 
affected yet." 

No. 7 on Modern Rock Tracks this week, the soar- 
ing, hook -laden "Counting Blue Cars" comes from 

"You learn not to 
learn as an adult. 
I've been trying to 
look at things with 
the eyes of a child." 

-LR. Richards of Dishwolla 

Dishwalla's A &M debut album, "Pet Your Friends.' 
Richards and his bandmates -bassist Scot Alexan 
der, guitarist Rodney Browning, and drummer 

FOR WEEK ENDING MAY 18, 1996 Billboard <, 

Mainstream Rock Tracks.. 
Y 
3 

Y 
J 3 N 3 
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TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEUDISTRIBUTING LABEL 

0 1 4 9 

* * * No. 1 * ** 
WHERE THE RIVER FLOWS :.veeksatNo. 1 COLLECTIVE SOUL 
COLLECTIVE SOUL ATLANTIC 

Q2 3 10 3 
HUMANS BEING VAN HALEN 
..TWISTER" SOUNDTRACK WARNER SUNSET/WARNER BROS. O 7 7 9 COUNTING BLUE CARS DISHWALLA 
PET YOUR FRIENDS A &M 

® 5 5 13 
MACHINEHEAD . BUSH 
SIXTEEN STONE TRAUMNINTERSCOPE 

5 2 1 9 BIG BANG BABY STONE TEMPLE PILOTS 
TINY MUSIC...SONGS FROM THE VATICAN GIFT SHOP ATLANTIC 

6 4 2 23 IN THE MEANTIME SPACEHOG 
RESIDENT ALIEN HIFI /SIRE/EEG 0 10 32 3 PRETTY NOOSE SOUNDGARDEN 
DOWN ON THE UPSIDE A &M 

8 6 3 22 SANTA MONICA (WATCH THE WORLD DIE) EVERCLEAR 
SPARKLE AND FADE TIM KERR/CAPITOL 

10 9 6 5 ` 

OLD MAN & ME WHEN I GET TO HEAVEN) BOOTIE & THE BLOWFISH 
FAIRWEATHER JOHNSON ATLANTIC 

10 8 8 12 WATER'S EDGE SEVEN MARY THREE 
AMERICAN STANDARD MAMMOTH /ATLANTIC 

11 12 15 6 
CHAMPAGNE SUPERNOVA OASIS 
(WHAT'S THE STORY) MORNING GLORY? EPIC 

12 13 16 6 
TOO MUCH DAVE MATTHEWS BAND 
CRASH RCA 

CI 37 2 

* * * AIRPOWER * * * 
WORK IT OUT DEF LEPPARD 
SLANG MERCURY 

14 11 9 15 WHAT DO I HAVE TO DO? STABBING WESTWARD 
WITHER BLISTER BURN + PEEL COLUMBIA 

17 19 10 
ZERO THE SMASHING PUMPKINS 
MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 

16 23 2 AGAIN ALICE IN CHAINS 
ALICE IN CHAINS COLUMBIA 

11 15 12 18 
SISTER THE NIXONS 
FOMA MCA 

18 18 14 22 HEAVEN BESIDE YOU ALICE IN CHAINS 
ALICE IN CHAINS COLUMBIA 

19 14 13 8 ROCK AND ROLL ALL NITE KISS 
MTV UNPLUGGED MERCURY 

20 16 11 15 DROWN SON VOLT 
TRACE WARNER BROS. 

21 20 17 21 BRAIN STEW /JADED GREEN DAY 
INSOMNIAC REPRISE 

22 21 20 10 BORN WITH A BROKEN HEART KENNY WAYNE SHEPHERD 
LEDBETTER HEIGHTS GIANT 

23 30 - 2 TRIPPIN' ON A HOLE IN A PAPER HEART STONE TEMPLE PILOTS 
TINY MUSIC...SONGS FROM THE VATICAN GIFT SHOP ATLANTIC 

24 29 37 4 PHOTOGRAPH THE VERVE PIPE 
VILLAINS RCA 

25 25 29 4 ALCOHOL HOWLIN' MAGGIE 
HONEYSUCKLE STRANGE COLUMBIA 

26 31 31 4 ANGELINE IS COMING HOME THE BADLEES 
RIVER SONGS POLYDOR/A&M 

27 22 22 24 1979 THE SMASHING PUMPKINS 
MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 

CI 40 - 2 BANDITOS THE REFRESHMENTS 
FIZZY FUZZY BIG & BUZZY MERCURY 

CI 28 35 3 
SALVATION THE CRANBERRIES 
TO THE FAITHFUL DEPARTED ISLAND 

30 32 34 4 MOTHER MOTHER TRACY BONHAM 
THE BURDENS OF BEING UPRIGHT ISLAND 

CI 36 39 4 SWEET DREAMS (ARE MADE OF THIS) MARILYN MANSON 
SMELLS LIKE CHILDREN NOTHING/INTERSCOPE 

32 NEW I 
I JUST WANT YOU OZZY OSBOURNE 
OZZMOSIS EPIC 

33 27 25 15 
EVERYTHING FALLS APART DOGS EYE VIEW 
HAPPY NOWHERE COLUMBIA 

34 35 36 26 GLYCERINE BUSH 
SIXTEEN STONE TRAUMNINTERSCOPE 

35 39 - 2 FLOOD JARS OF CLAY 
JARS OF CLAY ESSENTIAUSILVERTONE/JIVE 

36 33 28 24 I GOT ID PEARL JAM 
EPIC 

37 26 23 12 IRONIC ALANIS MORISSETTE 
JAGGED LITTLE PILL MAVERICK/REPRISE 

38 NEW i 
VANISHING CREAM THE HUNGER 
DEVIL THUMBS A RIDE UNIVERSAL 

39 38 27 16 
AEROPLANE RED HOT CHILI PEPPERS 
ONE HOT MINUTE WARNER BROS. 

® NEW 1 
HELLO FROM VENUS THE SCREAMIN' CHEETAH WHEELIES 
MAGNOLIA ATLANTIC 

George Pendergast -hail from Santa Barbara, Calif. 
where young David taught Richards a valuable les- 
son. 

"You learn not to learn when you're an adult," 
Richards says. "But I've really been trying to look 
at things through the eyes of a child more, in that 
I've been making an effort to question received wis- 
dom about race, religion, gender, sexuality -all kinds 
of things." 

The convention that any god would have to be a 
male Caucasian is entrenched enough that the occa- 
sional concertgoer has tried to "set me straight after 
shows," Richards sacs. "Some people feel a need to 
point out what they see as your mistake. But I need 
to form my own impression about things. That's 
exactly the point of the song." 

FOR WEEK ENDING MAY 18, 1996 

Modern Rock Tracks TM 

3 _, 3 N 3 3 ó 
TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEL/DISTRIBUTING LABEL 

0 1 2 6 

* * *No.1 * ** 
SALVATION 2 weeks at No. ) THE CRANBERRIES 
TO THE FAITHFUL DEPARTED ISLAND 

2 2 1 13 
CHAMPAGNE SUPERNOVA OASIS 
(WHAT'S THE STORY) MORNING GLORY? EPIC 

cD 5 6 7 
MOTHER MOTHER TRACY BONHAM 
THE BURDENS OF BEING UPRIGHT ISLAND 

4 4 4 13 
MACHINEHEAD BUSH 
SIXTEEN STONE TRAUMNINTERSCOPE 

10 6 7 6 
T00 MUCH DAVE MATTHEWS BAND 
CRASH RCA 

6 3 3 9 BIG BANG BABY STONE TEMPLE PILOTS 
TINY MUSIC...SONGS FROM THE VATICAN GIFT SHOP ATLANTIC 0 9 10 7 
COUNTING BLUE CARS DISHWALLA 
PET YOUR FRIENDS A &M 

7 2 PRETTY NOOSE SOUNDGARDEN 
DOWN ON THE UPSIDE A &M 

10 8 9 8 PHOTOGRAPH THE VERVE PIPE 
VILLAINS RCA 

01 12 19 6 
HERE IN YOUR BEDROOM GOLDEINGER 
GOLDFINGER MOJO /UNIVERSAL 

11 10 5 17 BIG ME F00 FIGHTERS 
FOG FIGHTERS ROSWELL/CAPITOL 

12 15 18 10 
SISTER THE NIXONS 
FOMA MCA 

13 11 8 24 IN THE MEANTIME SPACEHOG 
RESIDENT ALIEN HIFI/SIRE/EEG 

14 14 11 28 SANTA MONICA (WATCH THE WORLD DIE) EVERCLEAR 
SPARKLE AND FADE TIM KERR /CAPITOL 

15 20 24 5 

* * * AIR POWER * * * 
BULLS ON PARADE RAGE AGAINST THE MACHINE 
EVIL EMPIRE EMI 

16 13 12 14 
ZERO THE SMASHING PUMPKINS 
MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 

17 27 29 4 SPIDERWEBS NO DOUBT 
TRAGIC KINGDOM TRAUMA/INTERSCOPE 

18 22 26 5 
LADYKILLERS LUSH 
LOVELIFE 4AD /REPRISE 

19 23 30 4 BANDITOS THE REFRESHMENTS 
FIZZY FUZZY BIG & BUZZY MERCURY 

20 21 21 9 A COMMON DISASTER COWBOY JUNKIES 
LAY IT DOWN GEFFEN 

21 17 14 16 WHAT DO I HAVE TO DO? STABBING WESTWARD 
WITHER BLISTER BURN + PEEL COLUMBIA 

22 28 35 3 
HEARTSPARK DOLLARSIGN EVERCLEAR 
SPARKLE AND FADE TIM KERR/CAPITOL 

23 25 27 4 LOVE UNTOLD PAUL WESTERBERG 
EVENTUALLY REPRISE 

24 16 15 5 
THE 13TH THE CURE 
WILD MOOD SWINGS FICTION/ELEKTRA/EEG 

25 19 17 12 
FLOOD JARS OF CLAY 
JARS OF CLAY ESSENTIAL/SILVERTONE/JIVE 

26 29 38 3 
SWEET DREAMS (ARE MADE OF THIS) MARILYN MANSON 
SMELLS LIKE CHILDREN NOTHING/INTERSCOPE 

27 35 40 3 WHO WILL SAVE YOUR SOUL JEWEL 
PIECES OF YOU ATLANTIC 

28 18 13 10 SWEET LOVER HANGOVER LOVE & ROCKETS 
SWEET F.A. BEGGARS BANQUET /AMERICAN /REPRISE 

29 26 22 22 BRAIN STEW /JADED GREEN DAY 
INSOMNIAC REPRISE 

30 NEW I YOI) LEARN ALANIS MORISSETTE 
JAGGED LITTLE PILL MAVERICK/REPRISE ' 

31 38 34 12 
GUILTY GRAVITY KILLS 
GRAVITY KILLS TVT 

32 NEW 1 PEPPER BUTTHOLE SURFERS 
ELECTRIC LARRYLAND CAPITOL 

33 30 25 26 1979 THE SMASHING PUMPKINS 
MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 

34 24 16 20 
IRONIC ALANIS MORISSETTE 
JAGGED LITTLE PILL MAVERICK/REPRISE 

35 NEW 1 
DAY JOB GIN BLOSSOMS 
CONGRATULATIONS I'M SORRY A&M 

36 36 33 17 
ONLY HAPPY WHEN IT RAINS GARBAGE 
GARBAGE ALMO SOUNDS/GEFFEN 

37 NEW 1 TRIPPIN' ON A HOLE IN A PAPER HEART STONE TEMPLE PILOTS 
TINY MUSIC...SONGS FROM THE VATICAN GIFT SHOP ATLANTIC 

38 40 32 17 
AEROPLANE RED HOT CHILI PEPPERS 
ONE HOT MINUTE WARNER BROS. 

39 32 23 14 EVERYTHING FALLS APART DOG'S EYE VIEW 
HAPPY NOWHERE COLUMBIA 

40 34 31 8 DRUGS AMMONIA 
MINT 400 EPIC 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 102 Mainstream rock stations and 78 modem rock stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. 
°Trades showing an increase in detections we, the previous week, regardless of chart movement. Airpowe, awarded to those records which attain 900 detections (Mainstream Rock) o 1.100 detections (Modern Rock) for the first time. I, Videoclip availability. C,1996, Billboard/BPI Communications. 

HITS! 
IN 

TOKIO 
Week of April29 1996 

10 Because You Loved Me / Celine Dion 

O How Deep Is Your Love / Take That 

0 How Crazy Are You / Meja 

® It Is One /Jackson Brown 

O 7 Gatsu 7 Nicht Hare / Dreams Come True 

© III Do It/ Nahki And Diana King 

O Let Your Soul Be Your Pilot / Sting 

® Message In A Bottle / Maxi Priest 

O Nothing To Declare / Cloudberry Jam 

® Fast Love / George Michael 

© Lucky Love / Ace Of Base 

© Reach / Gloria Estafan 

® Freedom / Globe 

No One Else / Total 

® Everybody / Kiss Of Life 

® Old Man And Me / 

Hootie And The Blowfish 

© Girl 6/ The New Power Generation 

® Always Be My Baby / Mariah Carey 

® You Got To Have Freedom / Boogaloo 

Cherry/ Spitz 

® Tell The World / Pandora 

® Dig! / DuRer 

® Do That Dance / Nile Rodgers 

® Throw Your Hands Up / LV. 

® Beach Baby / Baha Men 

1,2,3,4 (Sumpin' New) / Coolio 

® Never Never Love / Simply Red 

® Girl Talk -Never Fall In Love Again- / 

'Cosa Nostra 

® Mouth / Merril Bainbridge 

® Real Love / The Beatles 

® Sexuality/ K.D. Lang 

® Peaches / The Presidents Of The 

United States,Of America 

® Heaven Only Knows / Swing Out Sister 

K - Jee / Satoshi Tomiie 

Baby Portable Rock / Pizzicato Five 

® I Need To Be In Love / Carpenters 

® Don't Waste My Time / Sa Deuce 

Party/ Dede 

The Riverboat Song / Ocean Colour Scene 

Always There (David Morales Mix) / 

Incognito 

® Never Give Up On You / Paul Herdcastle 

® One Of Us /Joan Osborne 

Tommygun / Candy DuRer 

Spaceman / Babylon Zoo 

® Salvation / The Cranberries 

® Count On Me (From "Waiting To Exhale ") / 

Whitney Houston & CeCe Winans 

Hana / Mr. Children 

® Dub I Dub / Me And My 

® Nobody Knows / The Tony Rich Project 

Mas Y Mas / Los Lobos 

Selections can be heard on 

"Sapporo Beer Tokio Hot 100" 

every Sunday 1 PM -5 PM on 

J- WAVE /81.3 FM in TOKYO 

111.3 FM J-WAUE 
Station information available at: 

http: / /www.infojapan.com /JWAVE/ 
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Radio 
P R O G R A M M I N G 

WINTER '96 ARBITRONS Ca 

12 -plus overall average quarter hour shares ( #) indicates Arbitran market rank. 
Copyright 1996, Arbitron Ratings Co. May not be quoted or reproduced without 
the prior written permission of Arbitran. 

Call 
W Sp Su Fa W 

Format '95 '95 '95 '95 '96 Call Format 

SACRAMENTO, CALIF. -(29) 
KFBK N/T 11.4 9.7 9.9 9.9 10.4 
KSFM top 40 /rhythm 1.1 1.2 8.4 8.2 8.5 
KNCI country 53 6.8 7.3 6.1 6.0 
KGBY AC 5.0 5.8 5.7 5.9 5.8 

KHYL oldies 5.6 6.1 5.0 4.9 5.1 
KRX0 album 4.2 4.6 4.8 3.0 4.8 
KWOD modern 4.9 5.0 5.2 4.4 4.4 
KYMX AC 5.9 4.2 3J 4.7 4.3 
KOPT triple A 2.6 2.4 2.1 3.7 4.1 
KSEG cis rock 4.5 3.9 4.4 4.0 3.6 
KXOA -FM cis rock 3.3 4.1 3.7 4.2 3.6 
KSTE N/T 4.4 4.1 4.1 3.9 3.2 
KCTC adult std 4.0 3.9 3.5 3.5 2.8 
KHTK N/1 1.5 2.0 2.0 2.2 2.8 
KM jazz/AC 1.3 1.6 2.1 2.7 2.1 
KRAK country 4.0 3.9 3.6 3.0 2.5 
KOBR IIazz/AC 1.1 1.2 1.3 1.6 1.1 

KG0 N/T 1.4 1.0 1.6 .9 1.4 
KZSA Spanish 1.6 .8 .5 .4 1.0 

WON 
WCMS-AM-FM 
WFOG 

WGH-FM 
WNVZ 

WNOR-AM-FM 
WWDE 
wool 
W1C0 
WAFX 
WSVY-FM 
WNIS 

W101-AM-FM 
WKOC 
WPCE 

WLTY 
WXEZ 
WMYK 

MAR 
WGH 

WT1Z 

NORFOLK, VA. -(33)) 
RIB 9.2 10.5 10. 10.8 
country 6.3 7.5 7.5 7.6 
AC 6.2 6.0 4.2 4.4 
country 6.7 5.9 5.4 5.5 
top 40 5.3 7.2 5.1 4.7 

album 8.0 6.2 7.1 6.6 

AC 5.6 4.8 5.0 5.3 
modem 3.2 3.8 4.0 3.7 
jazz/AC 1.8 5.5 1.5 6.5 
cis rock 4.8 4.0 4.5 4.1 
R &B adult 4.3 3.0 2.8 3.5 
N/T 3.4 3.8 12 3.0 
AC 2.3 3.0 2.7 2.7 
modern 3.2 42 3.5 3.7 
religious 2.6 2.4 2.0 2.6 
oldies 3.4 3.0 4.8 3.4 
easy 2.8 1.9 1.6 2.6 
R &B 2.4 2.0 2.0 1.5 
N/T 2.5 1.7 1.2 1.6 

sports .9 .5 .9 .7 

religious - .7 1.0 .7 

12.1 
7.2 
1.0 
6.9 
5.7 
5.6 
5.4 
5.0 
4.3 
4.2 
3.4 
3.2 
2.9 
2.8 
2.8 
2.5 
2.0 
1.5 
1.4 
1.3 
1.1 

ORLANDO, FLA. -(39) 
WWkA country 8.3 8.4 8.2 9.7 8.7 
WMGF AC 7.2 6.8 8.6 6.6 8.1 
WOMX -FM AC 6.0 7.0 8.4 1.6 7.5 
VOX top 40 5.8 6.0 5.8 6.1 6.8 
WJHM R &B 7.8 8.1 7.6 6.4 6.4 
WDBO N/T 6.4 6.9 6.7 5.6 6.2 
WOCL oldies 4.7 5.6 5.4 5.6 5.8 
MKS N/T 5.8 6.4 4.6 5.9 5.8 
WLOQ jazz/AC 4.5 4.7 3.2 3.2 4.1 
WIRR modem 5.1 6.3 4.5 5.0 4.5 
WCFB AC 2.3 2.4 3.8 4.1 4.1 
WDIZ album 4.6 3.6 4.0 32 4.1 

WMMO AC 5.6 5.3 4.6 3.4 3.9 
w000 adult std 2.1 2.9 2.2 3.6 3.2 
WHTQ cls rock 3.0 3.3 3.4 3.6 3.2 
WWZN sports .4, .7 .6 .7 1.3 
WTLN -FM religious 1.9 1.5 1.3 1.2 1.2 
WPCV country 1.9 1.3 1.1 1.4 1.0 

WEST PALM BEACH, FLA. -(47) 
WRMF AC 1.9 1.1 1.1 1.1 1.8 
WEAT -FM AC 4.6 8.2 6.4 9.3 1.2 
WRLX easy 8.3 6.9 7.2 5.2 6.2 
WIRK country 8.1 8.5 7.6 8.1 5.9 
WJNO/WJNX N/T 7.0 6.7 5.1 6.4 4.8 
W1BW adult std 2.4 3.0 3.4 2.6 4.0 
WPBZ modem 2.2 3.3 3.0 3.5 4.0 
WKGR album 3.4 3.9 4.3 4.4 3.8 
WEDR R &B 2.9 3.3 2.9 3.3 3.6 
WOLL oldies 2.3 2.2 2.1 2.9 2.8 
WPOW top 40 /rhythm 2.1 L3 1.3 1.4 2.5 
WZTA album 1.0 .8 1.9 1.6 2.4 
WDBF adult std 2.1 2.6 3.1 2.3 2.3 
WCLB country 3.2 2.9 3.1 2.9 2.2 
WBZT N/r 3.3 2.2 2.3 2.0 2.1 
WTMI classical 1.8 1.7 1.2 2.2 2.1 
WLVE jazz/AC 2.2 2.0 L8 2.0 2.0 
WHAT R &B adult 1.1 2.0 1.7 1.4 1.8 

WIOD N/T 1.3 1.6 1.0 1.6 1.8 

WBGG 70s oldies 1.4 2.0 1.6 1.6 1.5 

WMXI oldies 1.5 1.3 1.2 2.2 1.5 
WEAT -AM N/T 1.3 1.1 1.7 1.8 1.4 

WLYF AC 1.1 1.0 2.2 1.4 1.3 
WSHE modem 1.3 1.4 L3 .8 1.3 
WZZR album 1.7 1.6 1.6 1.0 1.3 

WHY! top 40 .6 1.2 1.0 1.0 1.2 
WKIS country 2.0 1.9 1.7 1.3 1.2 
WPOM religious 1.4 1.3 .8 1.1 1.2 

KSNE 

K1UL 

KEDG 

KWNR 

KMZO 

KLUC 

KFMS 

KOMP 

KJMZ 

KQOL 

KFBI 

KKLZ 

KXPT 

KDWN 

KLSO 

KORK 

KDOL 

KEYV 

KNUD 

LAS VEGAS -(48) 
AC 1.3 8.1 7.8 1.6 
adult std 8.7 9.8 8.9 108 
modem 6.2 5.6 6.4 6.4 
country 9.0 6.1 7.0 5.8 
AC 5.8 5.2 5.2 6.1 
top 40 /rhythm 7.3 6.1 6.2 7.6 
country 5.1 5.0 4.8 52 
album 4.4 5.3 5.8 4.3 

toy 40 /rhythm 4.0 4.8 3.9 4.8 
oldies 2.0 3.0 5.1 4.8 
cis rock 3.5 3.7 3.9 4.0 
cis rock 2.9 4.6 3.7 3.8 
triple A 2.8 2.9 1.8 2.3 

N/T 3.3 3.9 3.0 2.6 
Spanish - .9 2.1 2.5 
adult std 2.8 1.9 1.7 1.6 

Spanish 2.6 2.2 1.7 1.2 
country 32 3.0 2.3 1.8 
N/T 1.9 1.0 1.7 1.2 

8.9 
1.9 
1.3 
6.7 
6.5 
5.3 
5.1 
5.1 
4.1 
4.1 
3.1 
3.1 
2.5 
2.2 
2.0 
2.0 
1.6 
1.4 
1.1 

RALEIGH /DURHAM, N.C. -(50) 
WDCG toD 40 1.1 8.2 8.8 
WOK R &B 7.7 8.0 1.7 
WRAL AC 6.1 6.8 6.8 
WPTF N/T 6.9 7.1 7.1 

WQDR country 6.8 6.3 6.4 
WFXCIWFXK R &8 adult 5.0 5.3 6.0 
WKIX country 5.2 5.9 5.9 

WRDU album 5.4 5.9 5.7 

WTRG oldies 4.0 5.4 5.9 
WZZU cls rock 4.4 3.8 3.8 
WNND jazz/AC 2.7 2.0 1.7 

WPCM country 1.6 1.2 1.9 

WJMH R &8 1.2 1.8 1.4 

WKTC country 1.2 1.4 2.0 
WLLE R &B 1.6 1.2 1.7 

WSRC 
N/T 
eliigious 1.1 .7 .5 

WRBI 2.1 1.1 .8 

73 7.1 
6.0 7.4 
7.8 6.3 
1.4 5.9 
6.8 5.8 
6.1 5.8 
6.0. 5.6 
6.6 5.5 
4.6 4.0 
2.1 2.0 
1.1 1.1 

1.1 1.3 
1.3 1.3 
1.3 L3 
.7 1.3 
.7 1.1 

JACKSONVILLE, FLA. -(53) 
WQIK country 10.5 10 7 10.4 9.8 9.3 

WFYV -FM album 11.1 12.0 9.8 8.9 1.6 

WAPE top 40 79 6.4 6.2 6.9 1.5 
WR00 country 6.8 7.2 6.5 5.6 7.3 

WEIZ AC 8.1 1.4 7.3 6.9 6.1 

W Sp Su Fa W 
'95 '95 '95 '95 '96 

W1BT 

WOOL 

WSOL 

WPLA 
WOKV 

WIVY 

WFSI 
WWBR 
WCGL 
WSVE 

WNZS 

WPDQ 

KASE 

KHFI 

KLB1-FM 
KLB1-AM 
KVET-FM 
KEY' 

KKM1 

KGSR 

KPEZ 

KROX-FM 
KAJZ 

KAMX 

KVET-AM 
KOTZ 

KELG 
KNNC 

KKLB 

R &B 
oldies 

R &B adult 
modern 
N/T 

AC 

jazz/AC 
oldies 
religious 
religious 
sports 
adult std 

AUSTIN, 
country 
top 40 
album 
N/T 
country 
oldies 
AC 

triple A 

cis rock 
modem 

II 

IaCz/AC 

country 
album 
Spanish 
modern 
Spanish 

5.2 
5.7 

5.7 
1.4 

3.4 
4.6 
2.5 

1.7 

1.4 

1.1 

1.4 

5.5 
5.8 
5.2 
1.4 

4.0 
4.5 

3.4 
1.0 
1.9 
1.3 
12 

5.7 
5.2 

61 
3.1 
4.6 
3.4 
3.6 
.5 

.9 

2.5 
1.2 
2.5 

4.8 
4.9 
6.8 
5.4 
5.0 
3.8 
2.8 
.5 

2.2 
2.2 
2.33 

TEXAS -(54) 
14.1 13.8 13.6 13.7 
9.1 9.3 9.9 9.1 
7.0 81 6.5 5.9 
6.7 6.2 5.5 6.5 
5.0 6.0 7.6 6.0 
5.0 4.6 4.0 6.3 
1.3 6.8 1.0 5.1 
3.9 3.3 3.1 3.6 
3.0 3.4 3.4 3.5 

2.9 2.8 
1.5 1.6 1.3 1.9 

2.3 2.5 2.6 3.3 
1.5 22 1.6 2.7 
2.8 2.8 2.6 2.1 

.6 .5 1.1 .4 

2.0 2.1 1.1 .6 

1.3 1.0 1 5 1.0 

WSSL 

GREENVILLE,S.C. (59) 
11.4 

WESC -FM country 9.3 9.1 7.1 11.1 

WIMZ R &B 11.2 9.8 9.5 10.7 
WROQ cis rock 9.3 8.3 10.5 8.5 
WMYI AC 8.5 7.9 1.5 8.3 
WSPA -FM AC 6.1 6.6 6.7 6.6 
WFBC -FM top 40 3.8 3.2 5.4 4.1 
WFBC/WORD N/T 2.8 3.8 2.9 3.9 

WXWX/WXWZ oldies 4.4 3.7 3.7 3.4 
WFNQ country 1.5 3.0 1.6 1.7 

WSPA -AM N/T 1.7 1.0 1.8 1.1 

WMUU -FM easy 3.3 3.1 2.6 3.6 
WPEG R &B .9 .7 .6 1.2 
WMIT religious 1.0 1.0 .8 .9 

WPJM religious 1.3 .8 1.2 1.1 

WWMG oldies .3 .9 1.1 1.1 

WESC -AM N/T 1.3 .8 IO 9 

5.9 
5.9 
5.8 
5.2 
4.6 
4.0 
3.0 
2.8 
1.1 

1.6 

1.5 

1.0 

11.8 
9.7 
7.2 
6.4 
6.1 
5.8 
5.6 
4.0 
3.9 
3.5 
3.0 
2.8 
2.3 
2.0 
1.2 
1.2 
1.0 

14.5 
9.9 
9.5 
9.2 
8.1 
1.0 
5.2 
3.6 
2.8 
2.5 
2.0 
1.1 

1.1 

1.3 
1.2 

1.1 

1.0 

WILKES BARRE/SCRANTON, PA -(61) 
WKRZ/WKRF top 40 10.7 12.0 11.4 11.9 12.1 

WMGS ACP 9.1 9.8 8.8 8.0 9.6 
7.3 9.0 7.7 26 8.4 
4.5 5.2 7.4 4.4 6.1 
1.5 3.6 4.1 3.8 5.3 
5.0 3.1 3.9 4.5 4.1 

4.4 4.0 5.4 4.1 
3.0 3.5 2.4 4.0 

4.8 3.6 5.1 3.9 
3.9 4.2 3.5 3.2 
2.2 2.6 1.1 2.5 

2.3 1.8 1.9 2.4 
2.4 2.5 2.3 2.0 
3.7 3.5 3.1 2.0 

.8 1.1 .4 1.1 

1.3 1.2 1.3 1.6 
1.3 1.3 2.3 1.6 
1.0 1.3 1.2 1.1 

1.0 .1 .1 1.1 

.4 .5 1.0 

.6 .7 1.0 
1.4 .6 .6 1.0 

1.2 .6 .5 1.0 

WGGY 

WEZX 

WNAK 
WGBI/WILK 
WZMT 
WBAK/WE1L 

WARM 
WBHT 
WTZR 

WSGD 
WDLS 

WOEO/wWSH 
WKAB 

WHLM 
WSBG 
WODE 

WVPO 

WAIL 
WCDL 
WFMZ 
WWDL 

KIWW 
KBFM 
KGBT 

KTEX 

KKPS 

KT1N/KTJX 

KVLY 

K01IX 

KFRO 

XARA 

KRGE 

KURV 

KIRT 

KBOR 

XV1H 

KSOX-FM 

country 
album 
adult std 
N/T 
album 
adult std 
N/T 
top 40 
album 
oldies 
country 
AC 

AC 

top 40 
top 40 
oldies 
AC 

adult std 
adult std 
AC 

AC 

2.5 
4.8 
4.4 
3.5 
2.6 
2.0 
1.6 

2.9 
.7 

1.5 
1.6 
1.1 

.7 

.4 

.6 

1.2 

McALLEN, TEXAS-(63) 
Spanish 12.4 14.3 11.5 11.0 
top 40 12.7 12.3 12.6 12.8 
Spanish 9.8 12.1 8.3 10.9 
country 9.8 9.2 10.5 7.6 
Spanish 4.5 4.6 6.2 7.1 

Spanish 5.6 6.1 3.8 4.8 
AC 5.0 4.9 4.8 5.3 
Spanish 4.7 4.0 4.3 3.9 
album 8.9 5.8 7.0 5.8 
easy 1.0 22 1.6 3.3 
religious 1.4 2.2 1.5 1.8 
NTT 2.8 1.4 2.2 1.9 

Spanish .6 1.3 1.4 2.1 

Spanish 1.4 2.1 1.6 2.3 

Spanish 2.0 .9 1.2 1.5 

oldies 1.1 1.7 2.4 1.1 

FRESNO, CALIF. -(65) 
N/T 11.2 10.9 10.2 10.6 

top 40 /rhythm 11.1 112 8.6 9.1 
Spanish .9 .6 .7 3.1 
adult std 5.6 5.0 5.3 5.3 

album 4.8 6.0 4.7 4.0 

oldies 4.3 4.8 4.7 4.5 
country 4.1 5.9 5.2 5.2 
AC 3.3 3.0 4.6 4.5 
country 4.5 4.5 4.2 4.1 

cis rock 3.0 3.6 2.5 3.0 

jazz/AC 4.1 4.0 2.5 3.1 

AC 4.1 3.2 2.9 3.8 
modern 1.2 3.1 3.4 2.3 
Spanish 3.5 4.3 4.0 4.8 

70s oldies 2.2 2.6 2.1 2.4 

Spanish 1.9 1.5 2.2 1.8 

0 88 - .6 1.6 1.5 

Spanish 1.0 1.1 18 1.5 

N/T 2.5 2.0 1.9 1.1 

sports - .5 .7 .7 

Spanish 2.3 1.8 2.3 1.1 

KMJ 

KBOS 

KLBN 
KIWL 

KRZR 
KEYO/KFSO 

KSKS 
KTHT 

KNAX 

KJFX 

KEIL 
1001 

KFRR 

K000-AM-FM 
(KW 
KGST 

KOEO 

KFIG 

KMPH 
KYNO 

KZFO 

GRAND RAPIDS MICH. -(66) 
WBCT country .5 10.1 9.3 10.1 

WLAV cis rock 5.8 5.6 7.9 8.3 

WOOD -FM AC 7.8 8.1 9.0 1.3 
WOOD -AM N/T 7.8 7.2 6.5 6.8 
WGRD -AM -FM modern 6.5 5.6 4.6 5.5 

WLHT AC 6.3 6.0 6.5 6.4 
WSNX -FM top 40 5.2 5.0 5.6 5.9 
WCUZ -FM country 5.2 4.9 3.4 3.4 

WOW oldies 4.2 4.5 4.4 4.1 

WKLO album 9.0 9.4 8.9 5.1 

WIQK religious 2.9 1.3 2.2 1.6 

WMUS -FM country 2.3 3.5 1.9 2.8 

WFGR classical 2.6 1.9 1.3 2.4 

WFUR -FM religious 2.1 1.5 1.4 1.9 

WQFN easy 1.0 1.5 1.1 1.2 

WKWM R60 adult .7 2.3 2.1 3.2 

WYGR N/T - .8 .5 .3 

WAKR top 40 .1 .8 .6 1.2 

WGHN -AM -FM jazz/AC .3 .6 .5 .3 

WCUZ -AM N/T .8 1.4 1.6 .3 

12.4 
12.3 
11.0 
8.1 
1.0 
5.4 
5.4 
4.9 
4.4 
3.5 
2.6 
2.3 
2.2 
1.6 
1.5 
1.2 

11.1 
8.6 
1.0 
5.9 
5.0 
4.3 
4.1 
4.1 
3.9 
3.8 
3.6 
3.6 
3.4 
3.3 
2.2 
2.1 
1.8 
1.1 
1.1 
1.0 
1.0 

8.8 
7.8 
7.5 
7.4 
6.9 
6.4 
5.4 
4.6 
4.5 
3.8 
2.8 
2.8 
2.1 
1.1 
1.1 
1.4 
1.4 
1.3 
1.1 

1.0 

W Sp Su Fa W 
Format '95 '95 '95 '95 '96 Call 

WQMX 
WDOK 

WONE-FM 
WKDD 

WNIR 

WM1I 

WAKR 

WNCX 

WGAR 
WMMS 
WRMR 
WWWE 
WZAK 

WENZ 

WLTF 

MAL 
WNWV 
WOXK 
WKNR 

WZ1M 

WCLV 
WRQK 
WHBC-FM 
MOU 

AKRON, OHIO -(67) 
country 7.6 

AC 5.7 

album 6.7 
AC 

oldies 

adult std 
cls rock 
country 
modem 
adult std 

&RD 

modern 
AC 

AC 

jazz/AC 
country 
sports 
top 40 
classical 
album 
AC 

ROB adult 

5.0 
6.0 
5.8 
4.3 
4.1 
5.2 
4.4 
3.2 
2.6 
42 
2.3 
2.4 
3.2 
1.2 
2.2 
1.8 
1.7 

1.0 

1.3 

1.4 

8 

6.7 

4.3 

8.2 
5.5 
7.4 
52 
5.9 
4.8 
4.8 
3.4 
3.0 
2.5 
3.4 
2.2 
2.4 
3.8 
1.7 
2.0 
2.4 
1.1 

1.0 

1.6 

.4 

9 

7.6 

4.1 

6.4 
5.4 
4.9 
4.7 
5.5 
4.0 
5.1 

4.1 
3.2 

2.9 

4.3 
2.4 
2.1 
2.6 
1.6 
1.9 

3.2 
12 
1.3 

1.3 

.7 

1.4 

SYRACUSE, N.Y. -(68) 
WSYR N/T 10.8 9.4 9.8 
WNTO top 40 9.5 9.4 10.3 
WEBS country 8.5 1.5 8.3 
wry AC 9.2 10.4 82 
WSEN -FM oldies 6.9 6.6 5.0 
WFBL adult std 3.1 3.6 4.2 
WAQX album 8.3 8.0 9.0 
WKRL modem 4.9 5.0 42 
WTKW cis rock 3.1 3.2 32 
WHEN -FM country 4.0 3.6 3.8 
WRDS R &B adult - .3 1.8 
WHEN -AM sports 2.4 3.1 2.9 
WFRG -FM country 1.3 1.4 1.8 
WTLA/WTLB adult std 1.4 1.7 1.6 

WOLF R &B 1.5 1.1 .6 

WNVE modem - .4 1.6 
WSCP -FM country - - - 

7.2 
6.1 
5.4 
5.4 

5.3 
5.7 
4.6 
5.1 

4.7 
4.4 
3.2 
2.0 
3.2 
2.9 
2.5 
2.8 
1.7 

2.4 
3.5 
1.5 
1.2 
1.3 

.4 

.9 

113 
13.0 
7.4 
9.5 
5.0 
4.1 
6.3 
4.2 
4.2 
2.4 
1.9 

2.3 
1.9 
1.5 
.6 

1.2 

KNOXVILLE, TENN. -(69) 
WIVK -FM country 27.0 242 23.7 24.7 
W1XB AC 8.1 10.6 9.4 9.1 
WIMZ -AM/FM album 8.4 10.0 10.3 10.0 
WWST top 40 4.4 6.2 6.2 6.0 
WOK! country 8.0 72 7.2 7.6 
WMYU AC 6.4 5.1 5.6 5.1 
WIVK -AM N/T 5.8 5.6 4.8 5.0 

W088 -FM adult std 5.7 6.4 5.5 4.5 
WNFZ modem 2.3 1.7 2.5 2.0 
WJBZ religious 2.1 3.1 1.9 3.1 
WKGN R &B 1.4 .9 .9 .7 

MIST oldies 1.0 1.0 1.7 1.2 
WNOX R &B adult 1.7 1.4 1.2 1.3 

WDLY country 1.6 .7 1.4 1.6 
WGAP -FM country 1.0 1.0 1.5 .8 

WRJZ religious 12 1.0 1.5 1.2 

EL PASO, TEXAS -(70) 
KBNA -AM -FM Spanish 10.5 13.0 14.4 13.1 

KPRR top 40 /rhythm 13.2 13.8 13.6 14.3 
KLAO album 10.0 9.7 9.3 11.2 

KTSM -FM AC 10.9 8.8 8.6 7.2 
0511 AC 3.1 3.3 3.4 4.5 
KHEY -FM country 5.8 8.3 8.4 73 
KOFX oldies 5.2 5.8 5.7 5.4 
KINT Spanish 4.4 5.1 5.9 5.6 
KTSM -AM N/T 3.8 2.6 2.9 3.0 
KSET country 3.4 3.3 2.7 2.5 
KROD sports 1.8 1.5 1.0 2.9 
XEWG Spanish .5 - - .3 

XHH/XJPV Spanish 2.1 2.1 2.1 2.4 
KSVE Spanish .5 .5 1.3 .4 
KAMA Spanish 3.4 2.6 1.3 1.6 

XHEM Spanish - .3 - .3 

ALBUQUERQUE, N.M. -(71) 
KRST country 11.6 9.3 8.3 10.3 
KKOB -AM N/1 9.5 8.7 7.5 8.3 
KKSS top 40 /rhythm 6.4 6.2 7.8 6.0 
KTEG modern 4.4 5.4 4.6 3.8 
KMGA AC 6.0 6.2 4.6 5.0 
KHFM classical 4.6 4.0 4.0 5.0 
KIOT cis rock 22 2.2 3.3 4.4 
KAS' country 3.9 5.4 3.5 3.9 
KKOB -FM AC 6.6 6.7 5.4 6.7 
KZKL -FM oldies 42 3.5 4.9 37 
KZSS/1(ZRR . album 4.7 3.6 3.4 3.2 
KRZY -FM country 2.2 1.3 1.8 3.2 
KLVO Spanish 1.3 3.0 3.8 2.8 
KIVA adult std 4.2 4.3 3.6 4.5 
KLSK cls rock 1.5 1.8 2.5 2.5 
KHTZ cis rock 5.0 4.3 5.7 3.4 
KRZN ¡azz/AC 1.8 1.9 1.9 1.7 

KTMN cls rock .5 .8 .6 1.1 

KALY Spanish 1.3 .4 1.1 .8 

KXKS Spanish .5 1.1 .9 .4 

KNOT religious .3 .8 .7 .9 

KRZY -AM sports - .7 .8 1.2 

KZRQ oldies 2.8 2.1 2.7 2.4 

KFAB 

KXKT 
KGOR 

KEZO-FM 

IMO 
KEFM 
WOW-FM 
KKCD 

KKAR 

KGDE 

KEHL 

KESY 

WOW-AM 
KRRK 

KOST 

KOTD 

KOTD-FM 

OMAHA, NEB. -(72) 
N/T 9.4 6.1 7.2 

country 7.2 8.0 1.1 

oldies 4.2 6.6 8.7 
album 9.2 7.6 8.1 

country 9.5 9.6 8.3 
AC 6.5 6.8 6.8 
country 7.2 8.5 7.6 

cis rock 4.2 5.3 5.2 
N/T 4.7 4.3 4.6 

modem 3.7 5.6 4.8 
.adult std 3.7 32 2.5 
AC 6.1 4.4 5.9 

country 3.1 3.9 4.1 

modern 3.4 2.4 2.9 
jazz/AC - 
adutt std - 
adult std 2.4 

11.1 
8.6 
8.0 
7.1 

5.8 
5.7 

10.1 
4.4 

3.7 
3.4 

4.1 
4.5 
4.4 
1.3 

3.6 
.4 

1.7 1.5 1.3 

WNNK -FM 
ARRIISBURG,7PA. -(73)05 

WHP N/t 8.2 7.2 8.5 8.9 
WRW cis rock 7.4 10.5 8.5 7.8 
WTPA album 7.9 6.1 7.6 8.5 
WRKZ country 9.1 9.1 8.1 9.7 
WWKL oldies 4.9 6.4 6.1 5.5 
WNCE easy 3.0 2.9 3.4 2.6 
WOXA -FM modern 1.2 1.9 3.9 2.7 
WYMI AC - - 2.4 3.4 
WROZ AC 4.2 3.7 3.9 3.2 
WHYL -FM country 3.3 2.7 2.1 2.2 
WHYL -AM adult std 4.5 3.3 3.3 3.3 
WLBR AC 1.8 2.6 2.2 1.9 
WTCY 1188 adult 1.5 2.1 2.7 2.1 
WEGK cls rock 1.8 1.6 1.6 1.5 

WQLV AC 1.0 .4 - 1.1 
WARM -FM AC 1.4 1.1 1.1 1.6 
WCMB N/T 1.0 .7 1.3 1.6 
WDAC religious 1.1 1.7 2.1 1.6 
WIOV -FM country .6 .4 .4 .5 

TOLEDO, OHIO -(751 
wKKO country 13.4 10.2 10 

6.7 

6.7 

6.2 
5.7 

5.7 
5.2 

4.9 
4.3 
4.3 
3.8 
3.6 
3.0 
2.9 
2.8 
2.7 

2.2 

2.1 
2.0 
1.9 

1.6 

1.4 
1.2 

1.2 
1.0 

12.3 

10.4 
10.3 

1.1 

6.2 
4.1 

4.6 
3.7 

3.4 

3.1 
2.9 

1.8 
1.1 

1.7 

1.3 
1.2 

1.2 

24.2 
10.4 
10.0 

1.2 
5.1 

4.8 
4.5 
4.5 

3.5 

2.4 
1.8 
1.6 

1.5 

1.3 
1.2 

1.1 

14.9 
14.4 

11.8 
8.5 

6.2 

5.5 
5.4 
5.2 
2.6 

1.8 
1.1 
1.1 
1.6 

1.4 
1.1 

1.0 

9.0 
7.8 

6.4 
5.7 
4.8 

4.7 

4.6 
4.4 
4.4 
4.4 
4.4 
3.8 
3.6 
3.4 
3.3 
2.3 
1.3 
1.3 

1.2 
1.1 

1.0 
1.0 

1.0 

9.8 
8.7 
8.3 

8.2 
7.9 
7.8 
7.7 

5.2 

4.7 
3.6 

3.5 
3.3 

3.0 
2.3 

2.0 
L4 
1.2 

13.0 
10.0 
8.9 
1.8 
7.0 
4.3 
3.1 
3.7 
3.6 
3.5 
3.4 
2.6 
2.0 
1.8 
1.7 

1.6 

1.5 
1.1 

1.0 
1.0 

W Sp Su Fa W 
Format '95 '95 '95 '95 '96 Call 

WOKS 

WRVF 

WSPD 

WIOT 

WBUZ 
WWWM-FM 
WRQN 

W1R 
WXKR 
W1L8 
WLQR 
WCWA 
MHO 
CIMX 

CKWW 
W1ZE 

MOD 
WTWR 

top 40 
AC 

WT 
album 
album 
AC 

oldies 
N/T 
cls rock 
R &B 
R &B adult 
adult std 
country 
modem 
adult std 
jazz/AC 
country 
top 40 

SPRINGFIELD, 
WPKX country 
WMAS -FM AC 

WAQY -AM -FM album 
WHYN -AM N/T 
WHYN -FM AC 

WTIC -FM top 40 
WMAS -AM adult std 
WRAF album 
WDRC -FM oldies 
WKSS top 40 
WRCH AC 

WRNX tripleA 
WNNZ N/T 
WMRQ modem 
WHMP -AM AC 

WHMP -FM modem 
WTIC -AM N/T 
WZMX 70s oldies 

7.6 
7.0 
8.5 
5.2 
2.9 
7.4 
4.5 
3.8 
4.9 
2.0 
3.2 
3.0 
2.0 
1.5 

.8 

1.5 

1.2 

1.4 

9.2 
7.0 
6.5 
7.3 
4.7 
8.5 
5.4 
42 
5.3 
2.2 
1.6 

3.5 
1.6 
1.4 
1.3 
1.2 

.8 
1.1 

10.1 

6.7 
5.7 
7.1 

4.8 
7.2 
5.6 
3.5 
3.7 
2.5 
3.1 
2.8 
1.6 

1.6 

1.0 
1.2 

.8 

1.4 

12.9 
9.4 
5.2 
6.3 
5.0 
5.6 
5.2 
4.0 
2.6 
2.0 
3.0 
3.1 
1.4 

1.7 
1.3 

1.0 

MASS. -(76) 
8.0 92 10.1 10.1 

1.1 7.6 7.6 7.2 

6.4 7.8 10.4 8.1 
7.3 6.1 5.9 7.4 
9.7 ' 8.1 7.4 8.4 
4.7 4.8 4.5 4.5 
5.5 5.3 5.7 4.2 

3.9 4.4 3.9 3.8 
2.6 2.3 2.2 2.8 
1.7 1.7 2.3 3.0 

2.2 3.6 2.3 2.8 

1.7 1.4 1.9 1.4 

4.1 3.0 1.9 3.5 
3.1 2.7 22 1.6 
1.1 1.3 1.1 1.6 

1.7 2.0 2.4 1.7 
1.7 1.1 .8 .8 

2.4 2.3 1.6 1.7 

MONTEREY, CALIF. -(78) 
7.2 6.8 6.0 8.1 

2.7 2.5 4.0 6.1 
5.6 5.7 5.4 6.1 
2.4 4.1 4.9 5.1 
6.4 5.2 4.9 3.2 
4.7 4.2 4.6 5.1 
7.6 5.6 4.9 5.1 

3.8 3.5 3.4 2.2 
3.7 4.5 3.6 4.3 
4.0 3.4 3.1 4.3 
2.8 4.3 4.1 2.8 
2.2 3.4 2.8 3.0 
1.6 2.2 1.8 1.9 
2.8 3.5 4.3 3.2 
3.1 2.4 2.5 2.9 
2.4 2.5 2.4 2.0 
2.9 2.1 1.9 1.7 

1.1 1.9 1.1 

1.9 1.2 1.5 

2.0 2.2 2.7 
1.9 1.1 2.8 
3.5 3.8 2.7 
.6 .9 .6 

1.7 .8 

1.5 
1.0 

KOCN oldies 
KTOM -AM -FM country 
KLOK -FM Spanish 
KWAV AC 

811//0811 top 40 /rhythm 
KDON top 40 /rhythm 
KBAY AC 

K800 classical 
KRAY/KCTY Spanish 
PIG triple A 

KIDD adult std 
KMBY -FM modem 
KRQC -FM classic rock 
KTGE Spanish 

KCBS NR 
KLFA Spanish 2.4 
6510 album 22 
KNEW WI 2.7 
KXDC jazz/AC 2.2 
KUFX cis rock 4.5 
KVRG -FM Spanish 
KOME modern 1.6 
KLOK -AM Spanish 1.1 

KART country .6 

1.4 

2.6 2.2 
.5 .8 

COASTAL N.C. -(80) 
WRNS -AM -FM country 18.3 20.4 15.2 
WIKS R &B 15.6 13.3 16.0 

WSFL album 9.0 7.7 9.8 
WRHT/WCBZ top 40 5.9 7.0 5.3 
WERO cis rock 3.9 3.7 4.2 
WKJA/WK00 "oldies 3.8 3.9 4.9 
WNCT -FM oldies 3.8 4.1 3.8 
WOSL top 40 1.3 1.5 1.2 
WKQT AC 2.3 2.1 1.9 
WTRG oldies 2.4 1.5 .8 

WXQR album 1.0 1.1 1.9 
WFXK R &B adult ' 1.8 1.9 1.3 

WKTC country 1.1 1.1 .9 

WZXS adult std 1.8 1.4 1.5 

WTKF N/T 1.5 1.1 .7 

WRDU album 1.1 2.8 2.8 
WGTM religious 1.1 1.0 .8 

MOW religious - 4 .5 

10.2 
8.8 
7.1 
6.2 
5.8 
5.1 
4.5 
3.6 
3.1 
2.6 
2.5 
2.2 
1.9 
1.2 
1.2 
1.1 
1.1 
1.0 

Format 
W Sp Su Fa W 

'95 '95 '95 '95 '96 

KRAB 

KERN-AM 

KIWI 

KERN-FM 
KGFM 

KKBB 

KILT 
051.1V-FM 

KNZR 

KCNQ 

KWAC 

KCWR 

OLYD 

KTIE 

0805 
KGEO 

0015-FM 
KCH1 

album 9.3 
N/T 7.1 
Spanish 3.6 

oldies 3.2 
AC 5.8 
cls rock 3.0 
AC 4.9 
Spanish 3.3 
N/T 2.4 

country 12 
Spanish 1.7 

country 1.5 
adult std .8 

country 2.0 
top 40 /rhythm 1.7 
N 

religious 1.4 
Spanish .6 

6.1 
6.7 

4.4 
5.4 
4.6 
2.9 
2.8 
2.0 
2.6 
1.7 
2.6 
2.3 

1.7 

1.58 

1.2 
.8 

6.7 
6.4 
6.3 

5.4 
3.8 
2.6 
3.1 
2.6 

3.4 
1.5 
2.9 
1.5 
1.2 
1.0 

1.34 

1.3 

6.2 
7.4 
3.3 

5.4 
5.1 
3.5 
3.6 
3.3 
1.4 
2.0 
1.2 

2.6 

1.7 

2.0 
1.2 

1.2 
1.8 

CHARLESTON S.C. -(87) 
9.6 WWWZ R &B 1L6 132 12.6 11.2 
9.5 8.8 11.4 9.8 8.9 
1.9 8.1 8.7 8.9 9.0 
6.9 5.8 4.4 4.1 1.4 
6.7 5.7 7.0 5.1 5.8 
4.8 5.8 5.1 7.0 7.7 
4.8 4.7 4.8 4.8 4.8 
4.4 5.4 4.9 3.8 4.1 
2.8 2,9 3.8 6.0 4.4 
2.6 5.4 4.5 4.4 5.2 
2.4 2.8 1.9 2.9 3.7 
2.4 32 32 3.8 2.9 
2.2 1.2 1.4 2.7 1.8 
2.1 2.6 1.0 1.6 1.5 

1.1 3.0 3.5 2.5 1.4 
1.6 1.4 1.3 1.5 .7 

1.3 - - - .8 
1.1 1.9 2.5 .8 1.2 

.1 - .1 1.1 

1.1 22 1.9 1.4 
1.9 - - .5 

.6 .9 1.8 .8 
7.9 
5.4 
4.7 
4.1 
4.1 
4.3 
4.0 
3.9 
3.4 
3.3 
3.2 
3.0 
3.0 
2.8 
2.1 
2.1 
2.1 
2.7 
2.6 
2.1 
1.9 
1.8 
1.4 
1.3 
1.3 
1.0 

.19.8 21.1 
16.0 15.4 
9.9 1.5 
4.3 5.5 
4.5 4.8 
2.9 4.2 
4.3 . 3.0 
1.2 2.8 
1.8 2.1 
2.2 2.1 
2.2 1.8 

1.7 1.6 

.6 1.6 
1.8 1.5 
1.4 1.3 
1.8 1.2 
.8 1.0 

4 1.0 

KGZL 

BATON ROUGE, LA.-(81) 
WYNK -FM country 14.6 15.9 
WGGZ oldies 3.7 3.7 
MOO ROB oldies 8.1 9.5 
KRVE 

WFMF 
W180 
WTGE 
WK1N 

WCKW-FM 
WQUE-FM 
WYCT 
WNDC 
WICK 
KHOM 
WWL 

AC 

top 40 
N/T 

album 
country 
album 
R &B 
country 
religious 
religious 
top 40 
N 

6.0 
8.4 
5.2 
6.3 
4.2 
2.2 
4.2 
2.8 
2.4 

1.2 

1.0 
6.6 
5.1 
4.3 
4.8 
3.1 
3.2 

2.7 
3.2 
1.5 

.4 

.7 

12.3 

10.5 
5.5 
8.5 
5.5 
7.4 
4.1 
5.8 
3.4 
4.7 
2.6 
1.6 
3.5 

.9 

1.1 

10.2 

12.6 
8.5 
7.5 
5.1 
5.1 
4.9 
5.7 
4.0 
2.5 
2.8 
1.8 
1.5 
1.2 

1.2 
.9 

KssN 
LITTLE 

country 
ROCKt5ARK282) 

7.8 
10.1 

9.8 
7.1 

6.3 
4.6 
4.6 
2.6 
5.7 
2.9 
2.6 
3.4 
15 

.9 
2.3 
1.4 

KMJX album 6.2 7.9 6.7 
KURB -FM AC 9.0 8.6 9.3 
KIPR R &B 9.8 9.2 8.3 
KARN -AM -FM N/T 7.1 7.3 7.5 
KDDK country 5.8 7.0 5.8 
KOLL oldies 5.5 4.9 4.5 

KM( R &B adult 3.4 3.6 4.4 
KE2Q -FM AC 3.4 3.3 2.9 
KKPT .cls rock 4.1 3.9 4.4 
KMVK country 3.4 4.0 6.0 
KDRE modern 1.5 1.6 2.8 
KITH religious 2.4 2.2 22 
KSYG -FM N/T 3.7 2.5 1.2 
KEZQ -AM AC 

KLAZ top 40 .4 .7 1.2 
KYTN religious 1.6 18 1.6 

KGHT religious 1.0 1.2 1.3 

KMZX religious 1.9 3.0 1.5 

MOBILE, ALA. -(84) 
WKSI -AM -FM country 9.4 9.8 13.0 
WBLX -FM R &B 13.3 15.0 13.6 
WYOK R &B .5 - 1.3 

WGOK religious 4.7 5.5 7.1 
WABB -FM top 40 8.9 6.8 6.1 
WDLT R &B adult 4.7 4.4 5.1 
WMXC AC 5.0 5.2 3.0 
WWRO cls rock 52 5.7 4.8 
WNTM N/T 5.5 5.7 4.8 
WAVH oldies 3.1 3.4 4.3 
WDWG country 4.9 5.1 4.2 
WOWW modem 1.1 3.5 3.5 
WMEZ AC 2.9 2.1 1.9 
WGCX cis rock 3.5 2.3 3.6 
WMYC country 3.8 2.3 4.3 
WXBM country 2.4 2.4 2.2 

WNSP NCT 

.4 
1.8 .7 .9 

10.5 
12.5 
5.3 
6.3 
59 

52 
5.7 
5.3 
3.7 
3.3 
2.0 
21 
2.3 
2.6 
3.1 
1.0 
1.0 

11.8 
10.6 

7.9 
7.6 
6.1 
4.5 
4.4 
4.4 
3.8 
3.5 
3.2 
2.8 
1.9 
1.5 
1.3 
1.2 

14.1 
9.1 
9.0 
8.5 
6.6 
6.0 
5.0 
4.6 
4.0 
4.0 
3.2 
2.6 
2.5 
2.2 
1.6 
1.6 
1.5 
1.0 
1.0 

9.4 
8.3 
7.8 
6.5 
6.4 
5.6 
5.4 
5.4 
4.8 
4.5 
4.3 
4.0 
2.7 
2.4 
2.4 
2.2 
1.0 
1.0 

BAKERSFIELD, 
CAL F.(86) Kuzz- country 6124 12.6 

11.2 11.6 KW -FM top 40/rhytbm 10.9 10.4 9.5 11.8 9.6 

WEIL 
WAVF 

WSSX 

WBUB 
WTMA 
WILY 
WMGL 
MOB 
WSUY 

WPAL-AM 
WSSP 
WPAL-FM 
MUA 
WXTC-FM 
W1UK 

WNST 

WQIZ 

WHBZ 
WZ1Y 

WMC1 

WWBZ 

WWDM 

WCOS-FM 
WNOK 

WTCB 

WFMV 

WMFX 
WSW 
WARD 

WOMG 
WVOC 

WHKZ 

WU(C 

WOIC 

WCOS-AM 

WISW 

country 
album 
top 40 
country 
N/T 

oldies 
R &D adult 
cis rock 
AC 

R &B adult 
adult std 
R &B 
religious 
jazz/AC 
cls rock 
AC 

religious 
R &B oldies 
religious 
religious 
0 &B oldies 

COLUMBIA, S.C. -(88) 
R &B 17.5 17.6 20.1 19.0 

13.0 11.9 9.9 9.2 
8.0 9.1 8.0 7.3 
6.7 1.4 6.8 7.8 
7.7 5.6 5.6 5.5 
5.1 4.3 5.1 4.8 
5.1 6.7 5.7 6.9 
4.8 4.6 7.3 6.2 

5.3 4.2 42 3.6 
5.1 4.8 3.9 6.1 
3.9 3.5 3.9 3.1 
1.3 .9 .3 .3 

2.0 2.7 1.2 2.0 
.2 - .2 - 

2 .6 1.4 .8 

country 
top 40 
AC 

religious 
cis rock 
adult std 
album 
oldies 
N/T 

country 
sports 
R &B oldies 

N/T 

DES MOINES, IOWA -(89) 
WHO N/T 13.8 14.1 13.0 13.9 
KJJY country 12.8 12.9 10.1 12.5 
KGGO album 13.6 17.3 14.9 11.6 

KIOA -AM -FM oldies 6.8 6.3 7.2 6.1 
KKDM top 40 7.5 
KSTZ AC 7.5 7.4 8.4 6.9 

- - 12 1 

KLYF AC 5.9 6.0 6.1 5.7 
KRNT 4.6 4.8 5.5 4.4 
MI 3.9 2.7 4.8 3.8 
KRKO 3.9 3.1 4.3 2.3 
KM 3.4 2.1 1.9 3.1 
KFMG 6.1 6.9 4.5 3.4 
KEIF 2.5 1.1 L9 1S 
KWKY - - .9 ' .5 

KFDI-FM 
KZSN-FM 
KICT 

KRZZ 

KEYN 

KFDI-AM 
KDGS 

KKRD 

KRBB 

KNSS 

KLLS 

KW( 
KOEZ 

KTLI 

KY00 
KFH 

KSPG 

ORZO 

KDRK 
KISC 
KNFR 

KXLY-FM 

KZZU 
KEYF-AM-FM 

KAU 
KGA 

ORLY-AM 

KN1Y 

KAEP 

KCDA 

NUM 
KTSL 

adult std 
country 
cls rock 
easy 
triple A 

AC 

religious 

WICHITA, KAN. -(91) 
12.1 11.6 10.3 9.1 
98 9.3 9.2 9.8 
5.6 5.9 6.0 7.5 

5.7 5.3 7.0 6.6 
6.3 4.8 4.9 4.3 
6.3 5.4 5.7 6.0 
3.9 5.4 4.6 4.6 
9.3 8.2 1.0 1.7 
4.3 5.3 6.3 6.0 
3.6 3.9 4.1 2.2 
3.9 2.8 2.9 2.6 
4.5 3.4 4.0 3.2 
3.1 3.6 3.6 4.2 
1.9 3.2 4.6 3.2 

42 5.9 3.8 3.1 
2.3 1.4 1.9 2.6 - .5 2.2 

WASH. -(92) 
7.4 9.3 7.9 7.4 
8.4 10.5 9.0 112 
6.8 6.7 5.1 6.9 
7.7 4.3 6.6 4.5 
6.1 6.4 62 5.9 

hm 9.6 9.9 8.4 8.3 
5.1 7.4 9.7 6.4 

6.5 6.1 6.4 3.8 

6.5 4.3 5.1 4.8 

4.6 4.1 5.1 6.6 
3.3 3.0 3.9 3.4 

6.3 4.7 4.4 3.8 
3.5 4.4 4.8 43 
1.8 2.1 1.6 3.8 - 2.1 1.8 1.4 

country 
country 
album 
album 
oldies 
country 
R &B 
top 40 
AC 

N/T 

70s oldies 
AC 

easy 
religious 
country 

country 

SPOKANE, 
cis rock 
country 
AC 

country 
AC 

top 40 /rhyt 
oldies 
adult std 
N/ 

album 
modern 
country 
top 40 
religious 

COLORADO SPRINGS -(98) 
KKCS -AM/FM country 9.9 12.0 9.1 12.2 

KKFM cis rock 9.3 9.7 8.2 8.6 

KKMG top 40 9.1 9.2 8.0 8.4 
KILO album 5.9 5.6 8.0 6.1 
KSPZ oldies 5.9 5.6 6.2 5.2 
KKLI AC 4.0 5.1 4.6 5.9 
KVOR N/T 6.4 6.9 6.6 5.9 
KCCY country 2.4 3.1 4.6 2.5 
KOA N/T 4.0 3.6 4.6 42 
KVUU AC 5.6 5.1 4.1 5.9 
KROO -FM AC 4.0 3.6 3.0 3.5 
KBIQ religious 3.2 2.3 2.5 1.9 

KCMN adult std 5.2 3.8 1.8 2.2 
KIKI '10s oldies 3.5 3.3 2.8 2.9 
NH religious 1.2 1.0 12 1.2 

KH11 country 2.0 1.0 2.0 1.0 

8.1 
1.2 
6.1 
5.1 
4.9 
4.5 
4.5 
3.1 
2.5 
1.8 
1.6 
L5 
1.5 
1.5 
1.2 
1.2 
1.2 
1.0 

11.2 
8.3 
1.9 
7.0 
6.7 
6.0 
4.4 
4.2 
4.1 
3.9 
3.7 
3.1 
22 
2.0 
2.0 
1.1 
1.4 
1.4 
1.1 
1.1 
1.0 
1.0 

15.8 
12.1 
1.9 
1.5 
1.2 
6.6 
6.3 
5.5 
4.6 
4.3 
3.9 
1.6 
1.5 
1.0 
1.0 

13.2 
12.4 
11.9 

9.1 
1.5 
6.5 
5.5 
4.1 
3.3 
3.1 
2.9 
2.8 

1.6 
1.3 

12.1 
8.8 
1.0 
6.3 
5.8 
5.7 
5.5 
5.5 
5.5 
4.8 
4.5 
4.1 
3.4 
3.2 
2.9 
2.8 
L2 

11.0 
8.5 
1.3 
7.1 
7.1 
7.1 
6.5 
5.7 
4.9 
4.8 
4.5 
3.7 
3.4 
1.9 
1.2 

9.4 
9.4 
8.6 
7.8 
62 
5.9 
4.8 
4.3 
4.0 
3.8 
3.2 
2.6 
2.6 
2.6 
1.6 
1.3 

CHATTANOOGA, TENN. -(100) 
WUSY country 22.9 20.2 19.5 22.8 21.1 
WDEF -FM AC 9.8 9.6 10.4 10.4 8.0 
WSKZ cis rock 1.1 92 9.9 7.6 7.8 
WITT R &B 6.6 5.8 6.9 7.1 1.3 
WIMX -FM AC 4.0 4.6 3.0 3.3 42 
WZST top 40 5.0 5.3 3.8 5.0 41 
WGOW NTT 3.1 2.7 4.0 2.5 3.6 
WDOD -FM country 4.5 4.1 4.3 4.0 3.4 
WOGT oldies 2.1 2.4 3.3 3.3 3.4 
WKXI top 40 3.4 3.2 32 2.3 3.2 
WDOD -AM adult std 1.4 3.8 2.1 3.0 3.1 

WN00 R &B adult 3.1 3.1 3.5 3.6 2.9 
WFXS N/7 2.3 1.4 2.6 3.1 2.1 

WSGC- FM/WDRZ country .8 1.0 12 - 2.0 

WMPZ R &B adult 2.3 1.2 1.7 1.5 1.1 

W000 religious 2.3 1.7 8 2.0 1.4 
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Slew of Station Sales Prompts Storm of 
Metaphors; May Billing To Top $1 Bill. 
STEVEN SPIELBERG HAS nothing remains as bright and blazing as Phoenix 
on Scott Ginsberg. While the movie in July: In March, the radio industry 
mogul's "Twister" is on the horizon at posted its 43rd consecutive month of 
theaters nationwide, Evergreen Media gains, with a 4% increase in combined 
chairman Ginsberg -and his counter- local and national spot advertising rev - 
parts at the nation's top radio groups- enue, according to the Radio Advertising 
are storming ahead with a much more Bureau. In year -to -date figures through 
extensive blast of activity. the end of March, combined local and 

Since passage of the now well- traveled 
Telecommunications Act, each week has 
been marked by an unprecedented num- 
ber of station sales for prices that even 
the Kennedys would find dizzying. Case 
in point: the recent sale of Citicasters' 19- 
station group to Jacor for $430 million, or 
Entercom's $90 million purchase of 
WAXQ New York (which was then 
swapped to Viacom for KBSG -AM- 
FMIKNDD Seattle). By the end of this 
month, nearly 700 stations will have by Chuck Taylor 
changed hands in 1996, nearly twice the 
number at this time a year ago. national revenues were up 6% over the 

With this avalanche of trading, station same period last year. 
personnel -from PDs to GMs to DJs - Miller, Kaplan, Arase & Co. says that 
are being uprooted, consolidated, and the industry will finish May with $1.1 bil- 
tossed about with the gusto of congres- lion in revenues -only the second time 
sional staffers in Washington, D.C., in the radio has billed more than 1 billion big 
weeks following an upset election. At the bucks in a single month. 
Country Radio Seminar in February, one Final tidbits: Disney has decided that 
group head assured attendees that Cap Cities /ABC radio stations should 
there's always a place for the determined drop Cap Cities from their letterhead, 
and talented. I have a hard time buying because ABC is the better -known entity 
into that, especially considering that a Also, rumors are flying high that two of 
week after the comment was made, this the three largest group owners, CBS and 
exec's company bought a well- established Evergreen, are discussing a potential 
outlet in Seattle and released the entire merger. Stay tuned. 
staff the next day. 

I'm betting that "Twister" will be out FORMATS: COUNTRY IN THE 'BURBS 
on video before the dust settles on this With no station in New York program - 
massive turnover in stations, personnel, ming country, noncommercial WFDU 
and formats, allowing us to understand (89.1 FM) Teaneck, N.J., has expanded its 
just what kind of transformation has been country programming to include the mid - 
dictated over the broadcasting industry. night -6 a.m. shift weeknights. The station 

Foremost, I expect we'll gain pro- also programs country Tuesday, Thurs- 
gramming diversity in individual mar- day, and Friday 9 a.m. -1 p.m. 
kets, see the birth of radio supergroups Looks like modern WDRE Long 
à la Ted Turner, and strengthen the Island, N.Y., is closing in on its long - 
overall muscle of the business -but at the rumored format flip to modern AC under 
expense of a lot of people left searching the recently reacquired WLIR calls. For - 
for a new dream. mer WLIRJWDRE jock "Malibu Sue" 

Meanwhile, today's business outlook McAnn has reportedly resigned her 

newsilne . 1 

STEVE HICKS, former SFX CEO, returns quickly to radio with a re- formed Cap - 
star Broadcasting Partners in conjunction with brother Tom Hicks and $100 
million in financing from Tom's Hicks/Muse group. 

MARCELLA RILEY is promoted to affiliate marketing regional manager for small 
markets at Al lC Radio Networks; she was 24 -hour format manager of ABC 
Radio's clearance department. 

SALES OF THE WEEK: It isn't a sale at all, it's a swap. CBS will trade classic rock 
KRRW Houston with SFX Broadcasting for N/T KRLD Dallas. And American 
Radio Systems swaps WFLN Philadelphia and WQRS Detroit for Secret's 
KSFM/KMJI Sacramento, Calif., with Secret paying ARS $20 million. 

STATION SALES: The nine- station Sundance group to Colfax for $95 million, 
including KISO /KOY /KYOT/KZON Phoenix, WOKY /WMIL Milwaukee, and 
KIDO /KARO/KLTB Boise, Idaho; KSOL/KYLZ from Crescent to Tichenor 
Media for approximately $40 million. 

Mayo Radio merges W W WZ/WMGL Charleston, S.C., with Wicks' crosstown 
WTMA/WTMZ/WSUY; WMYB Myrtle Beach, S.C., from Puritan Radiocast- 
ing to Multi- Market Radio for $1.1 million; WSSZ Greensburg, Pa., from WHJB 
Corp. to Sheridan to simulcast its WAMO Pittsburgh. 

WFMB- FM- AM/WCVS Springfield, Ill., from Neuhoff Broadcasting Corp. 
to Patterson Broadcasting for $7 million; WFMX Charlotte, N.C., from Adven- 
ture Communications to Benchmark for $9.6 million. 

night shift at AC rival WKJY to rejoin 
WDRE. She worked at WDRE before its 
January 1995 flip to the Underground 
Network format. WDRE has begun a "15 
years in 15 days" stunt and will report- 
edly unveil its new direction when the 
stunt ends May 24. Also, at press time, it 
appears pink slips are flying with cur- 
rent on -air staffers. Cousin Ed was con- 
firmed to be leaving the building. 

While mixer /assistant music director 
G. Sharp is named MD at WPGC -FM 
Washington, D.C., replacing Albie D., 
WPGC -AM drops its R &B adult format 
to simulcast the FM in all dayparts except 
Robin Breedon's morning and afternoon 
show. Damon Williams remains PD. 

And following Bonneville's $25 million 
purchase of crosstown WXTR/WXVR 
from SFX, Allan Hotlen becomes GM, 
moving cross -country from the PD post 
at Bonneville sister KOIT San Francisco. 

WPOC Baltimore has a new country 
competitor, as album rock WGRX flips 
to Froggy 100.7 after a weekend of disco 
as Polyester 101. Former WKIX Raleigh, 
N.C., PD David Anthony is now PD. 
Expect new calls soon. 

FOLKS: DOWN TO TWO 
At press time, the KHKS Dallas PD 

hunt was reportedly down to two consul- 
tants: According to sources close to the 
search, Tom Watson of Dallas -based 
Adult Contemporary Concepts and vet- 
eran programmer Steve Davis of Rich- 
mond, Va. -based Zapoleon Media Strate- 
gies were the front -runners. 

Hot AC WMXV (Mix 105) New York 
MD Linda Silver adds assistant PD 
stripes. 

Richard Sands, VP of programming 
at KITS (Live 105) San Francisco, is tak- 
ing a three -month leave of absence. No 
"why" so far. MD Roland West becomes 
acting PD. 

Dana Daniels is upped from after- 
noon drive/MD to PD at WSRR (Star 98) 
Memphis. She started in radio at age 15. 

Album WTUE Dayton, Ohio, names 
a.m. driver Chris Geisen PD, succeed- 
ing Tom Carroll, now operations man- 
ager for WTLIE and sister modern 
WXEG. 

MORNING CONTRACTS 
The excitement continues at WHTZ 

(Z100) New York. Former KRBE Hous- 
ton PD Steve Wyrostok is reunited with 
PD Tom Poleman as the station's new 
consultant, replacing Alan Burns & 
Associates. Morning co -host Patty 
Steele's contract renegotiations hit the 
wall, and, having been off the air since 
May 1, she exits the station after nine 
years. Steele is married to former Z100 
PD Steve Kingston, now at crosstown 
WXRK (K- Rock). Poleman is searching 
to replace Steele, as well as middays and 
afternoons. 

KPWR (Power 106) Los Angeles 
morning duo Tha Baka Boyz remain off 
the air this week. Former morning per- 
sonality Frank Lozano is filling the shift 
while talks continue. 

WRQX (Mix 107.3) Washington, D.C., 
morning co -host Bert! is off the air fol- 
lowing the expiration of his contract but 
is not officially out, according to OM/PD 
Randy James. 

Airplay Monitor editors Sean Ross, 
KevinCarter, Phyllis Stark, JohnLoscal- 
zo, and Janine McAdams contributed to 
this column 

Denny Nugent's WGAR 
Has A Winning Winter 

I N A QUARTERLY RATINGS period 
in which the vast majority of country 
stations were down, WGAR Cleveland 
was one of the few that managed to 
score a major increase. PD Denny 
Nugent says Garth Brooks is a big rea- 
son why WGAR was one of a handful of 
winter Arbitron success stories. 

After Brooks sold 80,000 tickets in 
about three hours to his four March 
shows at the Gund Arena, WGAR 
began heavy contests- giving away 
Brooks tickets as 
prizes that, Nugent 
says, "gave us a real 
strong final phase." 

The contests includ- 
ed awarding a pair of 
Brooks concert tickets 
every time one of his 
songs aired over a 
three -week period. 
The station also used 
its regular "scan and 
win" promotion, which 
Nugent describes as 
"an electronic wheel of 
fortune," to award 
tickets. For "scan and 
win," WGAR staffers 
bring an electronic 
card reader to remotes 
and invite listeners to 
have the bar code on 
their loyal listener club 
cards scanned to determine what prize 
they will win. (Prizes are awarded to 
about two- thirds of the listeners who 
participate.) The contest usually draws 
a few hundred people, but, Nugent says, 
as many as 1,000 people came to some 
winter remotes in an attempt to win 
concert tickets. 

"It was just phenomenal, the buzz 
and excitement over Garth tickets," he 
says. In total, WGAR gave away about 
400 pairs of tickets in the five weeks 
before the shows. 

Another reason for WGAR's winter 
ratings success, Nugent says, is simply 
a rebound from the summer and fall, 
when the station had 7.6 and 7.7 12-plus 
shares, respectively. WGAR is back to 
where it was a year ago. "It was par- 
tially a bounce back," Nugent says. 
"The fall book in Arbitron wasn't as 
good as it should have been. It was flat- 
ter than usual in total audience, and I 
don't think it was real. Fortunately, we 
held onto good rankings -No. 2 12-plus 
and 25-54 in the fall." 

Another reason WGAR managed to 
survive the winter book unscathed is its 
focus on news and information. This 
was especially important this past win- 
ter, when severe weather caused many 
music stations to lose listeners to 
news /talk outlets. "We maintain a 
strong information base," Nugent says. 
"We give the audience the news they 
need. They can get it from us without 
switching stations, [so] even though we 
had a really lousy winter here, it didn't 
cost us any audience." 

Other than playing a few more 
Brooks records than normal, Nugent 
says, WGAR didn't make any pro- 
gramming changes in the winter and 
remains "consistent and conservative 
with our music. We don't play games, 
and we don't take any chances ... Philo- 
sophically, I've always believed you're 
not hurt by what you don't play, so we 

are very late to add new artists." 
Those new artists "really have to 

establish themselves and get a foothold 
nationally before we'll start playing 
[them]," says Nugent. "Our research 
indicates that our audience doesn't 
want to hear new music. Typically, 
songs will be in the low 30s or upper 20s 
[on the chart] before we play them, if 
we have any doubts about them. Other 
songs that come out of the gate flying 
we won't wait [to add]. We added JoDee 

Messina in the mid - 
40s, just a few weeks 
after [her single's] 
release. It's so tough 
for the new artists, and 
I have empathy for the 
labels, but up here, the 
listeners react much 
more favorably to 
established artists. 

"I'm a firm believer 
in keeping the list at a 
manageable level," 
Nugent adds. "[The 
playlist has] generally 
about 35 songs, and 
even our lights are 
scheduled to play 
about 18 times a week. 
It doesn't make sense 
to add a song and play 
it eight to 10 times a 
week. It's not fair to 

the artist or the label. It's just a waste." 
Here's a recent afternoon hour: 

JoDee Messina, "Heads Carolina, Tails 
California "; Neal McCoy, "You Gotta 
Love That "; Hal Ketchum, "Small 
Town Saturday Night "; David Lee 
Murphy, "Every Time I Get Around 
You "; John Berry, "I Think About It All 
The Time "; Toby Keith, "He Ain't 
Worth Missin' "; Garth Brooks, "The 
Change "; Sammy Kershaw, "She Don't 
Know She's Beautiful "; Paul Brandt, 
"My Heart Has A History"; Joe Diffie, 
"Bigger Than The Beatles "; Clint 
Black, "Summer's Comin' "; John 
Michael Montgomery, "Long As I 
Live "; Tanya Tucker, "Some Kind Of 
Trouble"; and Vmce Gill, "High Lone- 
some Sound." 

"The real key to the station is what's 
between the records," Nugent says. 
"We're personality- oriented, but that 
doesn't diminish the music -intensive 
nature of the station. It's a big part of 
why we're still one of the few markets 
where there is only one station ... I 
wouldn't say we're bulletproof, but 
we're very, very strong." 

Nugent, who has been programming 
the station for seven years, says WGAR 
is more than ready to take on a format 
rival, should one surface. "With all the 
buying and selling of radio stations, 
Cleveland could be ripe for someone to 
come in," he says. "We're set and ready 
to go. Corporate has the war chest on 
standby, and we would come at [a com- 
petitor] with both guns blazing. 

Nugent's main concern for the for- 
mat is its "shortage of superstars. The 
format needs big names to drive loyal- 
ty from the audience," he says. "That, to 
me, is a key factor right now to drive 
record sales, concerts, and to draw lis- 
teners back to the format. It was the 
Garths and Billy Rays in the early '90s 
that drove a lot of people to country." 

PHYLLIS STARK 
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Music Video 
PROGRAMMING 

Peretz Has Lighthearted Approach 
`Big Me' Director Embraces Vids' Commercialism 

BY BRETT ATWOOD 

LOS ANGELES -It has been a 
strange journey from rock musician to 
music video director for Jesse Peretz, 
the eye behind one of this year's most 
celebrated videos, the goofy and care- 
free clip for Foo Fighters' "Big Me." 

Peretz began his music video career 
when he was bassist for modern rock 
act the Lemonheads and got the oppor- 
tunity to direct the clip for the band's 
"It's A Shame About Ray." He later 
departed the Lemonheads and has 
since concentrated on several music 
video and commercial projects, includ- 
ing clips for Shudder To Think and You 
Am I, as well as advertising spots for 
Reebok and Blockbuster Video. 

However, it was his recent work on 
"Big Me" that made the music video 
community take notice. The video 
spoofs the Euro- flavored spots for 
Mentos candy. The original commer- 
cials are relentlessly optimistic and 
appear strangely out of sync with the 
cynical attitude of the Generation X 
crowd. However, the spots have been 
widely embraced by the Gen -X set, and 
the video was an immediate hit on 
MTV 

MTV viewers are also likely famil- 
iar with a series of spots Peretz direct- 
ed for the music channel that feature 
ranting cab driver Jimmy McBride. 

Peretz, who is represented by 
Catherine Smith, began his music 
video directing career with Nitrate 
Films, before moving to Automatic 
Productions. He currently works with 
New York -based X -Ray Productions. 

Despite having a reputation as a cre- 
ator of weird and humorous music 
videos, Peretz says he never intention- 
ally created comedic clips. 

"My taste in films has never been 
toward comedy at all," says Peretz. 
"It's a weird thing that I've become 
somewhat known for these types of 
projects. It's just that I view music 
videos as, for the most part, commer- 
cials. I just don't give music videos a lot 
of deep thought. A lot of the videos that 
appear to make strong comments 
about life are kind of bogus. There are 
other media that can get across these 

Jesse Peretz, shown third from left, 

with the members of Zoo Entertain- 
ment act Self. 

same sorts of messages without trying 
to sell a product." 

For his most recent clip, Self's "Too 
Low," Peretz is lingering in strange 
artistic territory. 

"It's a glammed -out video," says 
Self's Matt Mahaffey. "We get to run 
around New York and do stupid stuff 
to get attention, but people just keep 
ignoring us, no matter what we do. 
When we finally start to get some 
attention, we believe that people really 
like us. Unfortunately, it turns out that 
the whole sequence is just a dream and 
that the crowd is gathering there only 
because I had been hit by a car." 

The car -wreck concept is likely 
inspired from real life. Peretz was 
recently injured after being hit by a 
car. 

"I was thrown a good 20 feet," he 

says. "This video is a comical twist on 
that, but in my case, it was not that 
humorous. I broke my leg in seven 
places, and I'm just starting to walk 
again." 

Mahaffey, who worked with Peretz 
on Self's debut clip, "Cannon," says 
that it was "a natural decision" to work 
with him on "Too Low" 

"We wanted to work with someone 
who could bring a different perspec- 
tive to the video," says Mahaffey. 
"There is too much angst out there 
already in a lot of songs and videos. A 
lot of directors might have taken the 
song's hook, `Wish I was dead,' too 
seriously. But we wanted to have fun 
with it. Jesse was easy to get along 
with on `Cannon,' and we knew that we 
wanted to work with him again. His 
work on the Foo Fighters' video was 
hilarious." 

Next up for the director is theatrical 
films. Peretz says that the move into 
movies is a natural step to make. His 
first film project, which is still in 
development, is based on Ian 
McEwan's short story "First Love, 
Last Rights." 

"It is the opposite of what some 
people will expect from me," says 
Peretz. "It's not even a comedy. It's 
much more arty and serious in 
theme -and it's not anything like 
`Jimmy the cab driver.' " 

PRODUCTION NOTES 

LOS ANGELES 
Charm Farm's "Sick" was direct- 

ed by Christopher White for CPG 
Productions. 

Oliver Donnenget directed 
Yulara's video "Sioh Sayang." 

The Underground director Dean 
Karr is the eye behind Love And 
Rockets' "Sweet Lover Hangover." 
William Annesly produced, while 
Peter Sinclair directed photography. 

NASHVILLE 
Pecos Films director Michael 

When Betty Met Lilly. Intersound act Betty recently hooked up with actress 
Lilly Tomlin at the shoot for the video "Limboland." Tomlin makes a cameo 
appearance in the clip, along with actress Kathy Najimy and actor Robert Fox - 

worth. Pictured, from left, are Betty's Elizabeth Ziff, Tomlin, and Betty's Amy 
Ziff and Alyson Palmer. 

Merriman is the eye behind the clip 
for "Honky Tonkin's What I Do 
Best," a duet between Marty Stu- 
art and Travis Tritt. Bryan Bate- 
man produced. The same production 
team recently wrapped Trace 
Adkins' "There's A Girl In Texas." 

Ramon Estevez directed Dia- 
mond Rio's "It's All In Your Head." 
The video contains a cameo by 
Estevez's dad, Martin Sheen. 

Picture Vision director Michael 
Salomon shot Sawyer Brown's "I 
Will Leave The Light On." Tom 
Forrest produced. 

NEW YORK 
Brian Luvar directed I -N -I's 

"Fakin' Jax" for Rebecca Film - 
works. Reggie Scott produced, and 
Andrena Hale executive produced. 
Barron Claiborne directed photog- 
raphy. 

Varnaline's "No Decision, No Dis- 
ciple" was directed by Amy Harri- 
son. 

Rapper A +'s "All I See" was 
directed by Steven Carr; Daphne 
McWilliams produced. Russell 
Swanson directed photography for 
Crazy Horse Productions. 

OTHER CITIES 
Matthew C. Abourezk directed 

Beatrice Nine's "Bare Bulb" in 
Davis, Calif. 

Candlebox's "Best Friends" was 
directed by Jeff Weinrich in San 
Francisco. 

Don't Get Duped: Anonymous 

Faxes Allege Programmer Scams 
VIDEO SCAM? The Eye has been 
intrigued by a couple of anony- 
mous faxes sent to Billboard's Los 
Angeles office over the past few 
weeks. Both appear to be copies of 
letters sent to various video pro- 
motion staffers in the music indus- 
try. The first warns promoters 
about working with any television 
network or program that charges 
a fee to play its music videos. It 
mentions several major labels that 
have been "duped" by such pro- 
grams, including Motown, Inter - 
scope, Arista, and Warner Bros. 
Records. Here is an excerpt from 
the fax: 

"If you take the time to research 
these shows, you will find that they 
don't reach as many areas as they 
claim [and that] any 
record or retail tie -ins 
are nonexisting; some 
television stations claim 
they haven't received 
their so -called reel [for] 
months at a time, and, 
most of all, many major 
labels have already 
caught on to these video 
show scams but don't 
talk to each other." 

The fax goes on to 
state, "Now, most of 
the scam networks/ 
programs are target- 
ing smaller labels who 
don't know any better 
or [don't] have the 
experience with these 
kinds of stammers. 
Some have even gone 
so far as to change the name of 
their network /programs to throw 
you off, but the result is all the 
same. You get a copy of the show 
with your video on it but have no 
real concrete evidence that it has 
even aired, [nor do you] really know 
how many viewers saw it. The bot- 
tom line: Is it worth it to spend 
money on video airings when there 
are so many video shows who air 
your videos for free ?" 

Although it didn't specify indi- 
vidual clip programmers, a follow - 
up fax was more blunt. It targets a 
specific national clip programmer 
that recently changed its name. 
"Different name, same scam! Are 
you getting your money's worth ?" 
reads the fax. 

The Eye shares the concerns 
raised in these faxes and by many 
in the music video industry. Should 
labels have to pay to have their 
clips programmed? Unless the pro- 
grammer can provide some sort of 
guarantee about the size of its 
audience, perhaps not. 

It's worth noting that there are 
many legitimate programming 
services that charge nominal fees 
for clip play. For example, many 
labels have been able to effective- 
ly target a specific audience by 
using public kiosks and video ser- 
vices. 

However, as is the case with any 
purchase, the buyer must beware. 

Any label, large or small, should 
do its research before spending 
money on local or national fee - 
based programs. If you are skep- 
tical, ask around. Many major - 
label promotion departments have 
considerable insight as to who is 
legitimate, and some are even will- 
ing to pass on advice about who to 
avoid. 

N IGHTCLUB AMERICA: L.A. - 
based Nightclub America is aiming 
to develop a chain of music video - 
themed nightclubs. The company 
is soliciting affiliate relations with 
club venues through a recently 
shot promotional video that fea- 
tures former MTV VJ Nina 
Blackwood. 

For a fee, participat- 
ing clubs receive 12 
hours of weekly music 
and music video pro- 
gramming, as well as 
promotional event mer- 
chandise and prizes. 

Nightclub America 
president Jim Novorr 
says that the video 
programming will 
include top 40 and 
country music, as well 
as popular songs from 
the past 40 years of 
rock. Three videos 
will debut each week 
on the video program 
reel, which will also 
contain comedy and 
live music perfor- 
mances from a house 

THE 
AWE 

by Brett 
Atwood 

band. 
Nightclub America is due to 

debut July 1. Novorr says that it is 
too early to announce specific 
venues that have signed on as affil- 
iates. 

ODDS AND ENDS: VH1 manag- 
er of publicity Rene Koblentz exits 
to join Warner Bros. Television as 
director of publicity for "The Rosie 
O'Donnell Show" ... "Video 
Vision," a San Francisco -based 
music video show, is set to debut as 
a paid cable program in July. The 
two -hour program will consist of 
four half -hour blocks of clip pro- 
gramming, including modern rock, 
rap /R &B /hip -hop, Latin /world 
music, and dance formats. Produc- 
er Lee Evans says that the show, 
which will reach 177,000 Viacom 
cable households, will likely go 
weekly in August. 

MTV has announced plans for 
several new theatrical produc- 
tions in its MTV Films division, 
including big- screen adaptations 
of "Beavis & Butt -head," "Joe's 
Apartment," "Aeon Flux," and 
"The Maxx." In addition, MTV 
Films has acquired the rights to 
several properties, including com- 
ing -of -age novel "Outside Provi- 
dence," crime comedy "Exit 
Now," rock roadie film "Full 
Moon," and high -school comedy 
"Election." 
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FOR WEEK ENDING MAY 5, 1996 

Billboard. Video Monitor 
THE MOST -PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 

14 hours daily 
1899 9th Street NE, 
Washington, D.C. 20018 

1 MC Lyte, Keep On, Keepin' On 
2 Basta Rhymes, WooHah!! Got Val All In Check 

3 Kris Kross, Live And Die For Hip Hop 
4 LL Cool 1, Doin It 
5 Bone Thugs- N- Hamony, The Crossroads 
6 Mariah Carey, Always Be My Baby 
7 SWV, You're The One 
8 Case, Touch Me, Tease Me 
9 Jodeci, Get On Up 

10 Michael Jadrsen, They Don't Care Atout U 

11 Lionel Richie, Don't Wanna Lose You 
12 Geto Boys, The World Is A Ghetto 
13 George CFnt n, If Anybody Gets Funked U 
14 Total, Kissin' You 
15 R. Kelly, I Can't Sleep Baby 
16 Maxwell, ...Tit The Cops Come Knockin' 
17 Ladae, Party 2 Nite 
18 Immature, Please Don't Go 
19 Nonchalant, 5 O'Clock 
20 Whitney Haskn &Cece Winans, Count OnMe 
21 Jesse Powell, All I Need 
22 Quincy Jones, Babyface, Tapia, Slow Jams 
23 H -Town, A Thin Une Between Lae & Hate 
24 Monifah, You 
25 Horace Brown, One For The Money 
26 Art N' Soul, Ever Since You Went Away 
27 D'angelo, Lady 
28 Kenny Lattimore, Never Too Busy 
29 Fugees, Killing Me Softly 
30 Too Short, Gettin' It 

* * NEW ONS** 
Toni Braxton, You're Makin' Me High 
Teddy, Are You In The Hood 
Ruffa, Don't Worry 
Kirk FraEldin & The Farriiy, Melodies Fran Heaen 
New Kingdom, Mexico Or Bust 

C 1L T 
.YYNrR MYni r..RRLFr ITN. 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Collin Raye, I Think About You 
2 Pam 11111v, The River And The Highway 
3 Tracy Lawrence, Time Marches On 
4 Tim McGraw, All I Want Is A Life 
5 Jo Dee Messina, Heads Carolina, Tails... 
6 Mindy McCready, 10, 000 Angels 
7 Tcby Keith, Does That Bue Moon Ever Shine.. 
8 Lad White, Wild At Heart 
9 Terri Clark, If I Were You 

10 Bryan While, I'm Not Supposed To Lae... 
11 Blackhawk, Almost A Memory Now 
12 Garth Brooks, The Change 

13 Brooks & Dunn, My Maria 
14 Joe Diffie, 
15 Patty Loveless, A Thousand Times A Day 
16 Daryle Singletary, Workin' It Out t 
17 James Bonamy, I Don't Think I Will t 
18 Dwight Yoakam, Sorry You Asked? t 
19 Suzy Bogguss, Give Me Some Wheels 
20 Emilio, I Think We're On To Something t 
21 Ricochet, Daddy's Money t 
22 Marty Stuart & Travis Tritt, Honky Tonkin'... t 
23 Shelby Lynne, Another Chance At Love t 
24 Shania Twain, You Win My Love 
25 Karla BondF & Niby Gritty Dirt Bad, You... t 
26 Trace Adkins, There's A Girl In Texas t 
27 John Anderson, Long Hard Lesson Learned t 
28 Rich McCready, Thinkin' Strait t 
29 Paul Overstreet, Even When It Don't Feel... t 
30 Sky Kings, Picture Perfect 
31 Paul Jefferson, Check Please 
32 Sammy Kershaw, Meant To Be 
33 Reba McEntire, Starting Over Again 
34 The Mavericks, All You Ever Do Is Bring Me Down 

35 Sawyer Brown, Treat Her Right 
36 Ronna Reeves, My Heart Wasn't In It 
37 Keith Stegall, Fifty -Fifty 
38 Neal McCoy, Then You Can Tell Me 
39 Patricia Conroy, What Ose Can I Do 
40 Mark Collie, Lipstick Don't Lie 
41 Dan Seals, I'd Really Love To... 
42 Steve Azar, Someday 
43 Highway 101 & Paulette Callon, K Must 
44 Nanci Griffith W/rhe Crickets, Well... 
45 Paul Brandt, My Heart Has A History 
46 Doug Supemaw, She Never Looks Back 
47 Gretchen Peters, When You Are Old 
48 Wade Hayes, On A Good Night 
49 Keith Gattis, Little Drops Of My Heart 
50 David Ball, Circle Of Friends 

t Indicates Hot Shots 

** NEW ONS ** 
George Ducas, Every Time She Passes By 
Ricky Skaggs, Cat's In The Cradle 
Tammy Graham, Tell Me Again 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Fugees, Killing Me Softly 
2 Mariah Carey, Always Be My Baby 
3 LL Cool J, Doin It 
4 The Cranberries, Salvation ** 
5 Oasis, Champagne Supernova 
6 Stone Temple Pilots, Big Bang Baby 
7 Coolio, 1,2,3,4 (Sumpin' New) 
8 Hootie & The Blowfish, Old Man & Me 
9 R. Kelly, Down Low 

10 Dave Matthews Band, Too Much ** 
11 Bleb Rhymes, Wco-Hah!! Got You All In Check 

12 Alanis Morissette, Ironic 
13 Bush, Machinehead 
14 Tracy Bonham, Mother Mother 
15 Marilyn Manson, Sweet Dreams 
16 Willey Hiram &Cece tares,CantOnMe 

17 Jewel, Who Will Save Your Soul 
18 Rage Against The Machine, Bulls On Parad 

19 Weird Al Yankovic, Gump 
20 Celine Dion, Because You Loved Me 
21 Stabbing Westward, What Do I Have To Do? 

22 Goldfinger, Here In Your Bedroom 
23 Coolio, It's All The Way Live 
24 Alice In Chains, Again 
25 Bone Thugs- N- Harmony, Tha Crossroads 
26 The Nixons, Sister 
27 Bryan Adams, The Only Thing That Looks Good... 

28 Van Halen, Humans Being 
29 Verve Pipe, Photograph 
30 The Cure, The 13Th 
31 Dishwalla, Counting Blue Cars 
32 Tracy Chapman, Give Me One Reason 
33 Dog's Eye View, Everything Falls Apart 
34 SWV, You're The One 
35 Refreshments, Banditos 
36 Seven Mary Three, Water's Edge 
37 D'Angelo, Lady 
38 Lush, Lady Killers 
39 Paul Westerberg, Love Untold 
40 Madonna, Love Don't Live Here 
41 Jodeci, Get On Up 
42 Gravity Kills, Guilty 
43 Nonchalant, 5 O'Clock 
44 MC Lyte, Keep On, Keepin' On 
45 2Pac, California Love 
46 Garbage, Only Happy When It Rains 
47 Jars Of Clay, Flood 
48 Delinquent Habits, Tres Delinquentes 
49 Ammonia, Drugs 
50 Korn, Clown 

** Indicates MTV Exclusive 

* * NEW ONS** 
Green Day, Walking Contradiction 
Toni Braxton, You're Makin' Me High 
Jim Carrey, Somebody To Love 
Soundgarden, Pretty Noose 
Case Feat. Fmoy Brown, Touch Me, Tease Me 
Garbage, Stupid Girl 
Goo Goo Dolls, Long Way Down 
Neil Young, Dead Man 

()TNN 
THE NASHVILLE NETWORK. 

The Heart of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Lad White, Wild At Heart 
2 The Mavericks, All You Ever Do Is Bring Me Doom 

3 Pam Tillis, The River And The Highway 
4 Billy Dean, It's What I Do 
5 Terri Clark, If I Were You 
6 Shania Twain, You Win My Love 
7 Bryan Whole, I'm Not Supposed To Loa You 

8 Joe Diffie, C- O- U- N -T -R -Y 
9 Brooks & Dunn, My Maria 

10 Tim McGraw, All I Want Is A Life 
11 JoDee Messina, Heads Carolina, Tails... 
12 Collin Raye, I Think About You 
13 Mindy McCready, 10, 000 Angels 
14 Neil Diamond, One Good Love 

15 Blackhawk, Almost A Memory Now 
16 Toby Keith, Does That Blue Mocn Ever Shire... 
17 Tracy Lawrence, Time Marches On 
18 Paul Brandt, My Heart Has A History 
19 John Anderson, Lang Hard Lesson Learned 

20 Sawyer Brown, Treat Her Right 
21 Sammy Kershaw, Meant To Be 
22 Kada Bono« & Nifty Gritty Dirt Band, You... 

23 James Bonamy, I Don't Think I Will 
24 Marty Stuart & Travis Tritt, Honky Tonkin'... 
25 Shelby Lynne, Another Chance At Love 
26 Daryle Singletary, Workin' It Out 
27 Paul Overstreet, Even When K Don't Feel 

28 Emilio, I Think We're On To Something 
29 Dan Seals, I'd Really Love To... 
30 Dwight Yoakam, Sorry You Asked? 

* * NEW ONS** 
Bobbie Cryner, I Didn't Know My Own Strength 
George Ducas, Every Time She Passes By 
Paul Jefferson, Check Please 
Ricky Skaggs, Cat's In The Cradle 

MUSIC FIRST 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Hootie & The Blowfish, Old Man & Me 
2 Alanis Morissette, Ironic 
3 Celine Dion, Because You Loved Me 
4 Mariah Carey, Always Be My Baby 
5 Mefssa Etheridge, I Want To Come Over 
6 Tracy Chapman, Give Me One Reason 
7 Collective Soul, The World I Know 
8 Natalie Merchant, Wonder 
9 Bodeans, Closer To Free 

10 Seal, Don't Cry 
11 Sting, You Still Touch Me 
12 Gloria Estofan, Reach 
13 Gin Blossoms, Follow You Down 
14 Jewel, Who Will Save Your Soul 
15 Bryan Adano, The any Thing That Loch Good... 

16 Tina Arena, Chains 
17 Madonna, Love Don't Live Here 
18 Blues Traveler, Run Around 
19 Adam Clayton & 'any Wen Meson Impressible 

20 Natalie Merchant, Jealousy 
21 Joan Osborne, One Of Us 
22 Whitney Houston &Cece Wilms, Count OnMe 
23 Cowboy Junkies, A Common Disaster 
24 Dog's Eye View, Everything Falls Apart 
25 Joan Osborne, Right Hand Man 
26 Jann Arden, Insensitive 
27 TLC, Waterfalls 
28 Seal, Kiss From A Rose 
29 Ace Of Base, The Sign 
30 Natalie Merchant, Carnival 

* * NEW ONS** 
Spin Doctors, She Used To Be Mine 
Toni Braxton, You're Makin' Me High 
Gin Blossoms, Day Job 
Fugees, Killing Me Softly 
Paul Westerberg, Love Untold 
Patti Rothberg, Inside 

THE CLIP LIST. A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING MAY 18, 1996. 

T H E 

BOK 
MUSIC TELEVISION 
TOY CONTROL 

Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Bone Thugs -N- Harmony, Tha Crossroads 

BOX TOPS 

Monica, Why I Love You So Much 
J'son, I'll Never Stop Loving You 
Quad City DJ's, C'mon 'N' Ride It 
Crucial Conflict, Hay (Strollin' On) 
Whitney Houston & CoCe Winans, Count On Me 

Weird Al Yankovic, Amish Paradise 
R. Kelly, Down Low (Live To...Mix) 
Celly Cel, It's Goin' Down 
Nonchalant, 5 O'Clock 
Immature, Please Don't Go 
Delinquent Habits, Tres Delinquentes 
Art N Soul, Ever Since You Went Away 
MC Lyte, Keep On Keepin' On 
Junior MARIA., Get Money 
Marilyn Manson, Sweet Dreams 
Pella, 4 Tha E 

2Pac, 2 Of Amerikaz Most Wanted 
Mack 10, Hoo Bangin' 
YMS, How We Livin' 
Mac Mall, Get Right 
7 Mary 3, Water's Edge 

NEW 

Adam Clayton & tarry MSle n, Mission: Impossible 

Boys Choir Of Harlem, Up In Harlem 
Bryan Adams, The Only Thing That bola Good... 
D.O.C., 4 My Doggs 
George Michael, Fastlove 
Ice -T, I Must Stand 
Ideal, Inner City Blues 
Imperial Drag, Boy Or A Girl 
Kenny Lattimore, Never Too Busy 
Mobb Deep, Back At You 
Patti Rothberg, Inside 
Paul Westerberg, Love Untold 
Shyheim, This Iz Real 
Solo, He's Not Good Enough 
Wallflowers, 6th Avenue Heartache 
Whitehead Bros., Feel Your Pain 

rat 
'Ilse :Music Shopping Network - 

Continuous programming 
3201 Dickerson Pike 
Nashville, TN 37207 

Color Me Badd, The Earth, The Sun, The Rain 
Yulara, Sioh Sayang 
Sting, Let Your Soul Be Your Pilot 
Kenny W. Shepherd, Born With... 
The Tony Rich Project, Nobody Knows 
The Rankin Family, The River 
Joan Osborne, Right Hand Man 
Oasis, Champagne Supemova 
Ziggy Marley & The Melody, Love Power 
Billy Mann, Turn Down The World 
Madonna, Love Don't Live Here Anymore 
Lenny Kravitz, Can't Get You Off My Mind 
Kiss, Rock And Roll All Nite 
Jars Of Clay, Flood 
Hootie & The Blowfish, Old Man & Me 
Gipsy Kings, La Rhumba De Nicolas 
Gin Blossoms, Follow You Down 
Celine Dion, Because You Loved Me 
Blind Melon, Three Is A Magic Number 
Mariah Carey, Always Be My Baby 

Six hours weekly 
1 Centre Street, Room 2704 
New York, NY 10007 

Bone Thugs -N- Harmony, Tha Crossroads 
Buju Banton, Untold Stories 
Case, Touch Me, Tease Me 
Frankie Cutlers, You & You & You 
Horace Brown, One For The Money 
Large Professor, Mad Scientist 
Maxwell, Til The Cops Come Knockin' 
Mic Geronimo, Wherever You Are 
Monica, Why I Love You So Much 
Monifah, You 
Patra, Scent Of Attraction 
Puff Johnson, Forever More 
Solo, He's Not Good Enough 
SWV, You're The One 
Total, Kissin' You 
Ladae, Party 2 Nite 

Jaz Z Featuring Foxxy Brown, Ain't No... 
Dangerous Crew, Buy You Some 
Mad Lion, Double Trouble 
Xscape, Can't Hang 

1127 

EUROPEI 

Continuous programming 
Hawley Crescent 
London NW18TT 

Robert Miles, Children 
Michad Jackson, They Don't Care About Us 
2Pac, California Love 
Joan Osborne, One Of Us 
The Prodigy, Firestarter 
Fools Garden, Lemon Tree 
Backstreet Boys, I'll Never Break Your Heart 
3T, Anything 
Take That, How Deep Is Your Love 
Los Del Rio, Macarena 
Culture Beat, Cryin' In The Rain 
Queen, You Don't Fool Me 
Tina Turner, Whatever You Want 
Oasis, Don't Look Back In Anger 
Coolio, 1, 2, 3, 4(Sumpin' New) 
Mark Snow, The X -Files 
Fugees, Fugee -La 
Scorpions, You And I 

Eros Ramazzotti, Piu' Bella Cosa 
Mark Morrisson, Return Of The Mack 

IN U 5 a C 

Continuous programming 
2806 Opryland Dr 
Nashville, TN 37214 

Grover Levy, There Is A Life 
Scott Kdppay e, Sometimes He Calms The Slam 
Jimmy A, Sweet Angel 
Chris Lizotte, Love Of The Father's Arms 
Aaron Jeoffrey, After The Rain 
Whitney Houston & CeCe Wham, Count On Me 
Big Tent Revival, Somethin "Bout Jesus 
Wes King, Life Is Precious 
Al Green, Your Heart's In Good Hands 
Rebecca St. James, God 
Newsboys, Take Me To Your Leader 

Audio Adrenaline, Never Gonna Be... 
Carman, Step Of Faith (new) 
Clay Crosse, The Rock (new) 
CeCe Winans, Every Time (new) 

Jul/ 
One hour weekly 
216 W Ohio 
Chicago, IL 60610 

Gigantic, Disenchanted 
Local H, High Fivin' Me 
Stabbing Westward, What Do I Have To Do 
Paul Westerberg, Love Untold 
Thermadore, Amerashian 
Dave Matthews, Too Much 
Alice In Chains, Again 
Verve Pipe, Photograph 
Howlin' Maggie, Alcohol 
Cast, Alright 
Bush, Machinehead 
Tori Amos, Talula 
Rage Against The Machine, Buts On Parade 
No Doubt, Spider Webs 
Tracy Bonham, Mother Mother 
The Nixons, Sister 
Cracker, I Hate My Generation 
Marilyn Manson, Sweet Dreams 

IV FOR U -NOT THEM - 
1/2 -hour weekly 
46 Gifford St 
Brockton, MA 02401 

Howlin' Maggie, Alcohol 
Stone Temple Pilots, Big Bang Baby 
Fred Schneider, Bulldozer 
Goldfinger, Here In Your Bedroom 
Nancy Boy, Deep Sleep Motel 
Cure, The 13th 
Archers Of Loaf, What Do You Expect 
No Doubt, Spider Webs 
Bad Religion, A Walk 
God Lives Underwater, All Wrong 
Lush, Ladykillers 
Sparklehorse, Someday I Will Treat... 
Hootie & The Blowfish, Old Man & Me 
Schtum, Run 

APRIL CERTS MARK MILESTONES 
(Continued from page 12) 

bia bow; the singers are tied in the cat- 
egory of best -selling female debut 
artist of the '90s. 

The Beatles' two-CD Capitol collec- 
tion "Anthology 1" was simultaneously 
certified gold, platinum, and sextuple - 
platinum in April; the award represents 
3 million albums sold, since RIAA certi- 
fications are tallied in multiples of discs. 
It is the highest- certified Fab Four title 
since 1969's "Abbey Road," which 
stands at the 9 million mark. 

"All Eyez On Me," 2Pac's two -CD 
Death Row/Interscope opus, arrived at 
the 5 million mark, representing 2.5 
million units sold. It's a notable accom- 
plishment for a recent hardcore rap re- 
lease; in comparison, Snoop Doggy 
Dogg's 1993 Death Row/Interscope de- 
but has notched 4 million units. 

Perennial favorite Alabama logged 
sales of 5 million with the 1986 RCA 
compilation "Greatest Hits," setting a 
new high -water mark for a country 
group. 

"My Fair Lady," the 1956 Lerner 
and Loewe classic that, at 3 million cer- 
tified units, was the longtime champion 
among best -selling original cast al- 
bums, was dethroned in April when 
both "Phantom Of The Opera" and 
"Highlights From Phantom Of The 
Opera," the PolyGram releases drawn 
from Andrew Lloyd Webber's interna- 
tional hit, vaulted to the 4 million mark. 

Topping the million- selling plateau 
for the first time last month were 
Grammy -winning singer /songwriter 
Marc Cohn (Atlantic) and hip- hop/R &B 
fusioneers the Fugees (Columbia); the 
latter act simultaneously collected its 
first gold and double -platinum albums. 
The Godfather of Soul, James Brown, 
also went platinum, incredibly, for the 
first time, with his 1991 PolyGram com- 
pilation "20 All-Time Greatest Hits." 

Neil Diamond maintained his posi- 
tion at No. 2 on the tally of male gold -al- 
bum artists when he collected his 32nd 
gold platter for his current Columbia 
release, "Tennessee Moon." Elvis Pres- 
ley remains the king, with 60 gold sides; 
Willie Nelson, Kenny Rogers, Bob Dy- 
lan, and Frank Sinatra trail Diamond, 
with 22 gold albums apiece. 

Entering the gold -album ranks for 
the first time were country thrush Ter- 
ri Clark (Mercury Nashville), R &B col- 
lective Total (Bad Boy /Arista), Christ- 
ian rock group Jars Of Clay 
(Essential/Silvertone), and Tejano ti- 
tans Los Tigres Del Norte (Fonovisa). 

Canadian pop singer Celine Dion 
(Epic), R &B mack R. Kelly (Jive), and 
neo -retro R &B act the Tony Rich Pro- 
ject (LaFace/Arista) raked in platinum 
singles for the month; it was the first 
for the Tony Rich Project. 

Among gold -singles artists, George 
Michael drew his seventh, for "Jesus To 
A Child," which became the first chart 
mark made by the new DreamWorks 
label. 

A complete list of April RIAA certifi- 
cations follows: 

MULTIPLATINUM ALBUMS 
Alanis Morissette, "Jagged Little Pill," 

Maverick/Reprise/Warner Bros., 8 million. 
Bon Jovi, "New Jersey," Mercury, 7 mil- 

lion. 
Boston, "Don't Look Back," Epic, 7 mil- 

lion. 
Beatles, "Anthology 1," Capitol, 6 million. 
Blues Traveler, "Four," A &M, 5 million. 
Alabama, "Greatest Hits," RCA, 5 mil- 

lion. 
2Pac, "All Eyez On Me," Death Row/In- 

terscope, 5 million. 
Andrew Lloyd Webber, "Phantom Of 

The Opera," PolyGram, 4 million. 
Andrew Lloyd Webber, "Highlights 

From Phantom Of The Opera," PolyGram, 4 
million. 

Alan Jackson, "Greatest Hits Collec- 
tion," Arista, 3 million. 

Sting, "Fields Of Gold," A &M, 2 million. 
Abba, "Gold- Greatest Hits," PolyGram, 

2 million. 
Bee Gees, "Bee Gees' Greatest," Poly - 

Gram, 2 million. 
Too Short, "Life Is ... Too $hort," Jive, 2 

million. 
Coolio, "Gangsta's Paradise," Tommy 

Boy, 2 million. 
Soundgarden, "Badmotorfinger," A &M, 

2 million. 
Fugees, "The Score," Columbia, 2 million. 

PLATINUM ALBUMS 
Beatles, "Anthology 1," Capitol, their 

18th. 
2Pac, "All Eyez On Me," Death Row/In- 

terseope, his third. 
Marc Cohn, "Marc Cohn," Atlantic, his 

first. 
Eric Clapton, "Cream Of Clapton," Poly - 

Gram, his eighth. 
Patty Loveless, "When Fallen Angels 

Fly," Epic, her second. 
James Brown, "20 All -Time Greatest 

Hits," PolyGram, his first. 
Various artists, "Jock Jams," Tommy 

Boy. 
Fugees, "The Score," Columbia, their 

first. 
Wynonna Judd, "Revelations," MCA, her 

third. 

GOLD ALBUMS 
Beatles, "Anthology 1," Capitol, their 

28th. 
Various artists, "Forever 80's," Sony Mu- 

sic Special Projects. 
2Pac, "All Eyez On Me," Death Row/In- 

terscope, his fourth. 
Toto, "Past To Present," Columbia, its 

sixth. 
Neil Diamond, "Tennessee Moon," Co- 

lumbia, his 32nd. 
Radiohead, "The Bends," Capitol, its sec- 

ond. 
Mavericks, "Music For All Occasions," 

MCA, their second. 
Terri Clark, "Terri Clark," Mercury 

Nashville, her first. 
Aaron Tippin, "Tool Box," RCA 

Nashville, his fifth. 
Various artists, soundtrack, "Empire 

Records," A &M. 
Various artists, "MTV Party To Go, Vol- 

ume 7," Tommy Boy. 
Stevie Ray Vaughan & Double Trouble, 

"Greatest Hits," Epic, their sixth. 
Los Tigres Del Norte, "El Ejemplo," 

Fonovisa, their first. 
James Brown, "20 All -Time Greatest 

Hits," PolyGram, his second. 
Various artists, "Les Miserables -Sym- 

phonic Highlights," Relativity. 
Total, "Total," Arista, its first. 
Fugees, "The Score," Columbia, their 

first. 
Willie Nelson, "Super Hits," Columbia, 

his 22nd. 
Wynonna Judd, "Revelations," MCA, her 

third. 
Gin Blossoms, "Congratulations I'm Sor- 

ry," A &M, their second. 
James Horner, soundtrack, 

"Braveheart," London, his first. 
Marty Stuart, "Tempted," MCA, his sec- 

ond. 
Jars Of Clay, "Jars Of Clay, " Silvertone, 

their first. 

PLATINUM SINGLES 
Celine Dion, "Because You Loved Me," 

Epic, her second. 
R. Kelly (Featuring R. Isley), "Down 

Low (Nobody Has To Know)," Jive, his third. 
Tony Rich Project, "Nobody Knows," 

LaFace/Arista, its first. 

GOLD SINGLES 
Smashing Pumpkins, "1979," Virgin, 

their second. 
George Michael, "Jesus To A Child," 

DreamWorks, his seventh. 
Joe, "All The Things (Your Man Won't 

Do)," Island, his first. 
Celine Dion, "Because You Loved Me," 

Epic, her second. 
R. Kelly (Featuring R. Isley), "Down 

Low (Nobody Has To Know)," Jive, his fifth. 
Planet Soul, "Set U Free," Strictly 

Rhythm, its first. 
Coolio, "1,2,3,4 (Sumpin' New)," Tommy 

Boy, his third. 
L.L. Cool J, "Doin' It," DefJam, his sixth. 

Assistance in preparing this story was pro- 
vided by Douglas Reece. 
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BMG'S ZELNICK, GASSNER FOCUS ON HI -TECH, INT'L INDUSTRY ISSUES 
(Continued from page 1) 

sic, RCA, Windham Hill, and Zoo En- 
tertainment. 

Acts on the labels' rosters include 
Whitney Houston, Annie Lennox, the 
Chieftains, Toni Braxton, the Dave 
Matthews Band, TLC, Alan Jackson, 
Sarah McLachlan, Kenny G, Ace Of 
Base, and Crash Test Dummies. 

Don Jeffrey interviewed Strauss 
Zelnick, president/CEO of BMG En- 
tertainment North America, and 
Rudi Gassner, president /CEO of 
BMG Entertainment International, 
on separate occasions at their offices 
in New York. 

Billboard: Is there anything your 
company can do to help alleviate 
the problems in music retail today? 

Zelnick: The starting point of some 
of the problems in retail, of course, 
has been the significant increase in 
retail locations in square footage. The 
market is currently over -retailed. In 
the absence of too much retail compe- 
tition, you wouldn't have price cut- 
ters. Add to that the involvement of 
new kinds of retailers in the music 
business and the general flattening of 
consumer demand in the past year, 
and you end up with a result that re- 
ally isn't good for anyone, which is a 
significant price -cutting. When I say 
that it's not really good for anyone, 
it's clearly not good for the retailer. It 
really doesn't benefit the distributor, 
even if it does increase units sold. Ar- 
guably, it's not even good for the con- 
sumer if it devalues in their mind the 
music they are buying. 

What can we do about it? Of course, 
we don't have the right to set retail 
prices in this country, but several of 
us have issued [minimum advertised 
prices], which are intended to at least 
protect ourselves in the way that we 
use our advertising dollars. BMG, I 
think uniquely, has come out with the 
BMG partnership program, which 
specifically addresses the needs of 
different kinds of retailers and creat- 
ed, really, a new paradigm for getting 
our product in the stores that should 
benefit the retailer and should also 
benefit us, frankly. 

Billboard: Many people are say- 
ing that the cost of developing tal- 
ent and marketing music is soar- 
ing. What have you done to help 
control these costs? 

Zelnick: Well, competitive signing 
has gotten more expensive in the last 
couple of years, as new entrants have 
come into the record business. On the 
marketing side, I think that radio is 
still terribly important, because peo- 
ple don't buy records based on 30- or 
60- second radio or television spots or 
print advertising. They buy records 
based on hearing repeatable songs 
that lead them to believe that it's 
worth spending a significant amount 
of money on a CD or cassette. The 
only way a consumer makes that de- 
cision is to believe that they'll listen 
to that album or cassette multiple 
times; otherwise, the purchase deci- 
sion doesn't make any sense. Our 
marketing partner for that always 
has been, and in my opinion always 
will be, radio. If there are other me- 
dia in which real sampling can hap- 
pen, like Internet radio, they should 
develop, and we should establish and 
will establish marketing partner- 
ships with them as well. So in a way, 
the costs should not spiral out of con- 
trol, simply because traditional print 
and TV media are not terribly good 
routes for marketing recorded music. 

Billboard: Are you taking steps 
to get more televised music video 
exposure for your artists? 

Zelnick: Exposure in video is terri- 

bly important, and the only way to 
get it is by making a great video of a 
great song. What I'd like to see us do 
is exploit our videos more and in dif- 
ferent media. One of the ways we will 
be able to do that is with an enhanced 
CD, and, probably more importantly, 
with the new DVD audio standard 
we'll have the ability to release a CD- 
quality audio CD and include in it one 
or more videos, so that if a consumer 
wants to listen to simply the audio 
portion of the product they can do so, 
but if they're interested in the video, 
that will be readily available to them 
as well, on machines that are hooked 
up to a television screen, whether 
that's a personal computer or DVD 
machine. It's possible that in 10 
years, virtually all albums will be re- 
leased in a format that includes one 
or more videos. 

Billboard: Do you see a new con- 
figuration for music, such as DVD, 
coming in the near future, to re- 
place the CD? 

Zelnick: I don't think DVDs are go- 
ing to replace the CD, particularly 
because the DVD audio format 
should be compatible with CDs. Also, 
the DVD doesn't address the porta- 
bility issue. My guess is that there 
will be another format that is mean- 
ingful in the next 10 years, and I be- 
lieve it has to be a miniature format 
that is easily transportable and not 
subject to jostling. It's likely to be a 
format that doesn't spin, and my 
guess is that it will be some kind of 
chip -based, silicon -based format, like 
a flashcard. 

Billboard: Are you planning to 
create programming or a channel 
for music video to expose your 
artists? 

Zelnick: We're partners in a num- 
ber of services overseas where we can 
expect a lot of growth, although 
there's also a lot of competition. In 
the U.S. market, despite the vaunted 
expectations for increased channel 
capacity, that has yet to materialize, 
except in satellite television. Until 
that time, I think aggressive expecta- 
tions for additional music channels, 
with or without the record companies 
as partners, might be a little overly 
optimistic. Having said that, over 
time, as channel capacity does in- 
crease, I think there will be room for 
some new music channels that are 
widely available. We will obviously 
consider a partnership at that time, 
but I frankly don't feel that a record 
company, involved as a partner, is a 
necessary condition to the launch of a 
successful channel. 

Billboard: Is it your strategy to 
grow through acquisitions of la- 
bels, through creating your own 
from scratch, or a combination? 

Zelnick: Well, let me give you an- 
other alternative, which is growing 
the old- fashioned way, which is sign- 
ing baby acts and developing them 
into hit acts. That's something that 
this company in the aggregate is very 
good at. A label- acquisition strategy 
probably is doomed to failure simply 
because there aren't any significant 
independent labels left to acquire, 
even if you could afford them. I think 
we tend to be reflective, if not conser- 
vative, about the pricing we think 
would be appropriate to acquire a la- 
bel. The bottom line is that when la- 
bel opportunities present themselves, 
we're competitive, but our day -to -day 
business, our bread and butter, is cre- 
ating and developing emerging acts. 

Billboard: Is the U.S. music mar- 
ket mature, and is most growth 
likely to occur internationally? 

Zelnick: There is more growth 
coming from international markets 
than from domestic markets. But 
let's not confuse the absence of the 
number of hits with the reduction in 
growth rate. In the entertainment 
business, one can confuse the ups and 
downs of creative juice with aggre- 
gate market trends, and I don't think 
it's wise to do so. I don't think we 
have a flat market in the U.S., I just 
think we don't have enough hits right 
now. 

Billboard: Do you have policies 
in place for monitoring lyrics on al- 
bums that might be considered ob- 
jectionable? 

Zelnick: I have strong views about 
the subject. Some people look at the 
issue of so- called objectionable lyrics 
as simply a First Amendment matter. 
I look at it as something different. 
There is no question that the First 
Amendment would allow us to do 
whatever we want, but I believe we 
are all editors, and editors have a so- 
cial responsibility and responsibility 
to themselves to decide what they 
want to publish. So we have a policy 
that accepts and understands and 
promotes our responsibilities as edi- 
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tors and our social responsibility, and 
there's clearly a line that we won't 
cross. Having said that, only we are 
responsible for defining that line, and 
I stand behind the products that we 
make and distribute. 

Billboard: Turning to the inter- 
national marketplace now, piracy 
must be a major issue for you. 
What are you doing, as a company, 
to combat this problem? 

Gassner: One thing is on the polit- 
ical level, and one is on the opera- 
tional level. We, through our associ- 
ations, who are in direct contact 
with the various governments, try 
to influence legislation. If they im- 
plement copyright legislation, we'll 
try to help them in the execution. 
We all need to do something -which 
we always have done at BMG -and 
that is, we have to enter markets 
very early, even if they are not clean 
yet. Because otherwise you're in a 
chicken/egg situation. Being part of 
the community, in a given country, 
gives you even more leverage, in 
fact, to protect domestic artists. 
And all that is better than just corn- 
ing from New York and telling peo- 
ple in Thailand that they basically 
should get their act together in 
trade. 

Billboard: Do you have any kind 
of joint ventures in China, where 
piracy seems to be a particular 
problem? 

Gassner: No, I'm not interested in 
transactions with people who are not 
fulfilling their February 1995 agree- 
ment with us. Via our associations, we 
made an agreement with the Chinese 
government in February 1995 that 
they would basically get rid of the 
piracy factories. And the result is 
zero. 

Billboard: Are there unique chal- 
lenges in selling music or develop- 
ing artists in other countries? 

Gassner: In general, the further 
you go away from the television -satu- 
rated countries, the more it becomes 
what it was 30 years ago in the U.S., 

which is radio dominated: no MTV - 
personal appearance, gigs, and all 
that. There is one major difference 
between this country and the rest, or 
most of the rest of the world, and 
that's in what we call the TV- adver- 
tised compilation business. There's a 
huge business out there of compila- 
tions of all kinds and all walks of life, 
which are carried not by the heart- 
lands of this world, but by the real 
music companies, being put on TV 
and being sold via stores. 

Billboard: Is the copyright pro- 
tection issue more important as the 
Internet becomes a viable medium 
for music? 

Gassner: Protection in general, 
whether it's the current copying of 
music cassettes in Poland or the so- 
phisticated CD manufacturing of the 
Chinese or the Internet, any of those 
means need to be totally protected in 
the interest of the copyright owners, 
which are the artist, the composer, 
and the record company. 

Billboard: What's the status of 
the cassette in the rest of the 
world? Is it declining as quickly as 
it is the U.S., and is there going to 
be any attempt to revive it? 

Gassner: You cannot act against 
the consumer. I don't think it's going 
to revive. Statistically, if you look at 
it, it holds up pretty well. The reason 
is that we've added more of the not- 
so- developed countries. Only in the 
developed countries it continues to go 
further down, but we added coun- 
tries, and those are cassette coun- 
tries. If you look at it from a global 
statistical basis, cassettes hold out 
pretty well. 

Billboard: Do you think that 
most of the growth of the record 
companies is going to be in interna- 
tional markets? 

Gassner: I remember a time where 
the U.S. business was 50 %; now it's 
30 %. And it's going to go down to 25% 
or 20 %. 

Billboard: How much of your 
company's revenue comes from 
outside the U.S.? 

Gassner: We have a little bit of 
what I would call imbalance, that the 
outside revenue is bigger than the 
market revenue. My business is more 
than 70 %. I'm taking direct- market- 
ing businesses out of it, because it's a 
retail business, if you know what I 
mean. 

Billboard: In terms of growth in 
international markets, is it part of 
your strategy to acquire labels and 
distribution companies or to form 
joint ventures with existing compa- 
nies? 

Gassner: We have acquired, in the 
last 10 years, all walks of life in every 
country in the world, and we will con- 
tinue to do so. It can be a total acqui- 
sition, it can be a joint venture, it can 
be a minority shareholding, it can be 
a majority shareholding -I don't 
care, provided we get the right kind 
of A &R structure in place. And that's 
the key, and it depends on the people 
that you have. Sometimes you buy to- 
tal companies, like we did with Recor- 
dia and we did with Funhouse; some- 
times you buy very small -little A &R 
units -it depends entirely on the sit- 
uation. 

Billboard: How successful have 
you been in taking purely local in- 
ternational repertoire and break- 
ing it in other countries? 

Gassner: Well, if it's purely local, 
it's just going to be purely local. I 
think the interesting question will be, 
What have we done for, and with, par- 
ties that have a regional potential? 

Usually those things develop, in a 
sense, in a neighboring country. So, 
do we have a situation where we have 
an Italian artist who starts to sell in 
Switzerland and in Germany and in 
France and then in Spain and in Swe- 
den? Yes. I think we have been ex- 
tremely successful in that respect. 
Eros Ramazzotti is one of those 
artists, and we have others. We have 
La Bouche on RCA, a band that is 
from Germany, produced in Ger- 
many. We have the Real McCoy on 
Arista, a band that is produced in 
Germany and sold here. So you see, 
it's very multicolored in that respect. 

Billboard: What kinds of things 
have you been able to do to keep the 
costs of making music under con- 
trol? 

Gassner: I think the efficiencies 
are found in the continuous globaliza- 
tion of our products. We have to cre- 
ate as many products as possible that 
can sell in as many countries in the 
world as possible. So we generate the 
top line on that basis. I think that if 
you spend [$500,000] or $1 million for 
a recording, if you can sell it in more 
than one country, that's where real 
efficiency kicks in. 

Billboard: Can you give an exam- 
ple of how music is distributed or 
sold in a different way in interna- 
tional markets than it is here in the 
U.S.? 

Gassner: In the Philippines, I could 
give you an example. There are about 
400 salesgirls, as they call them -I'm 
sorry for that, it sounds very politi- 
cally incorrect. They go with our 
product to stores, like you would find 
here with people selling perfumes, 
and play records and sell our product. 
It's one of the unique examples I can 
remember. 

Billboard: Are you seeing any 
kind of trend in popular music that 
has the potential to be a lasting 
worldwide musical form? 

Gassner: I could say club, dance- 
whatever you call it, they have differ- 
ent names in the world -youth music 
today that is not AOR or MOR, that's 
the current trend. There's no doubt 
about it. You can produce a record in 
Argentina, in English, it has a rap el- 
ement, dance element, jungle as the 
U.K. calls the new wave of music, and 
it's being produced mostly on com- 
puters and can sell anywhere in the 
world. They have not really caught on 
here because of the limitations that 
the American system has forced on 
them: They are boxing everything 
into categories on the radio. On a 
global basis, it's dance music, 
whether it's called rave or future or 
jungle. I think that's going to contin- 
ue to be a main source of artistic de- 
velopment. 

Billboard: What are the most im- 
portant issues facing the industry? 

Gassner: The most important issue 
is that we, very early, which is now, 
address the consequences of techno- 
logical development. We have to 
make sure that we don't overlook pos- 
sible consequences for us in our busi- 
nesses, as far as technology is con- 
cerned. Then, we have to make a 
business out of it, provided the con- 
sumer wants it. That is the biggest 
challenge. The other part that will 
never go away, that has always been a 
challenge and will continue to be a 
challenge, is we have to find artists. 
We have to find them in a competitive 
way, and we have to find the best ex- 
ecutives to work with them for us. It's 
bigger than it used to be; it's much 
more on a global basis, but it hasn't 
changed. 
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(Continued from page 1) 

$720 million. 
PolyGram's major labels include 

A &M, Island, Mercury, Deutsche 
Grammophon, Decca/London, Philips 
Classics, Motown, Verve, Polydor, 
and Def Jam. Its artist roster in- 
cludes the Cranberries, Bon Jovi, 
Sheryl Crow, Shania Twain, Joan Os- 
borne, the Gin Blossoms, Blues Trav- 
eler, Melissa Etheridge, Sting, U2, 
Elton John, Def Leppard, Montell 
Jordan, and Lionel Richie. 

Don Jeffrey interviewed presi- 
dent/CEO Alain Levy at his office in 
New York. 

Billboard: What steps can your 
company take that it hasn't taken al- 
ready to help alleviate the troubles at 
retail? 

Levy: There are retail problems in 
the U.S., but we as the makers of music 
have very little to do with it. In any of 
these relations, there is a need for equi- 
librium. We shouldn't go too far in using 
music as a product. On the other hand, 
we have to be careful not to use the fact 
that retail exploded like it did in the last 
two years and ship records in massive 
quantities. It's a matter of equilibrium. 
We can help each other in. being reason- 
able when we are doing business: in oth- 
er words, not shipping 3 million albums 
when we really think we should be ship- 
ping 1 million. And not allowing people 
to discount so much that it hurts the 
whole environment. It makes music 
cheap, which is not what it should be. 
Helping is not the right word; it's main- 
taining a sane relationship. 

Billboard: How important is direct 
marketing in international markets? 
What areas of nontraditional selling 
of music do you see as most promis- 
ing? 

Levy: It's still very much unchartered 
territory. The real big issue before we 
can move on is the legal environment, 
making sure that people don't use your 
music when they cannot use it, having 
some control over it. And that's just see- 
ing the tip of the iceberg. Once the In- 
ternet speeds up, which it's going to, it's 
going to be very important. Now, I've 
never really believed in the downloading 
of music. I've always felt that you would 
order the music and record it. I think it 
will happen, but not much more than 
people recording cassettes right now. 
And at least we'll have some rights on it, 
instead on having no rights at all. What I 
do believe is that you will get access to 
tremendous catalogs, for people who 
don't necessarily have the big stores 
near them. This might be extremely pos- 
sible for the future. 

Billboard: What is your view on the 
record clubs? 

Levy: It's really a mixed feeling. We 
have very big record clubs in Europe. I 
do believe it has gone too far in the U.S., 
in terms of the offers. There's this com- 
petition between the two main record 
clubs. And the argument the clubs are 
giving is always, well, how would you ex- 
pect to sell it otherwise? The offers are 
crazy, which becomes very detrimental. 
I think some common sense should pre- 
vail. 

Billboard: What is PolyGram doing 
as a company to help control the spi- 
raling cost of developing talent and 
marketing music? 

Levy: In the movie business, that's a 
very serious problem, but it's not as big 
a problem in the music business. I think 
it's really controlled by the manager 
who's running the label. I do not believe 
the costs are out of hand. What I do find 
very encouraging is that you can spend 
18 months touring a band and then 
break the act. 

Billboard: Is your company doing 
anything beyond what the worldwide 

TENTION TO 

organizations are doing to help com- 
bat piracy? 

Levy: Not really. *e participate in 
whatever the organizations are doing. I 
think there is a danger, because this in- 
dustry is becoming so competitive. 
There's also a very tough anti-trust en- 
vironment in the U.S., which makes it 
difficult for the heads of the companies 
to meet. But an issue like piracy I think 
everybody should spend time on. I'm not 
sure everybody does. 

Billboard: Has the issue of piracy 
hindered your expansion in some 
countries of the world because you 
feel that it wouldn't be worth it in 
terms of the lost sales? 

Levy: No. For example, if we could 
open in China, we would open tomorrow. 
We were in Russia, and I saw some sta- 
tistics where piracy has come down from 
95% to 85%. I think you'd be more active 
from the inside. 

Billboard: What kinds of efforts are 
you undertaking to increase world- 
wide exposure of artists through tele- 
vised music videos? 

Levy: Well, we're constantly looking 
at it, and I do believe that in five years' 
time, we won't have a market for that 
kind of music channel. That's simply be- 
cause everybody's going digital. When 
you have 500 channels being broadcast 
direct to home, having a popular music 
channel is no big thing. 

Billboard: With those 500 channels, 
would there be a video channel devot- 
ed only to PolyGram's music? 

Levy: I think that would be wrong. I 
think any channel has got to be a good 
channel. I don't want to downgrade 
PolyGram's music, but I do think that in 
order for it to be a good channel, it 
should be open to everyone. It's two dif- 
ferent functions: one is for broadcasting, 
the other is for music. 

Billboard: Do you see some new 
music configuration coming through 
to challenge the CD's dominance, 
such as the DVD? 

Levy: I think there's a big debate 
about that going on. Unless I am con- 
vinced that this is very high, upgraded 
quality, which I am absolutely uncon- 
vinced of, I think tinkering with the CD 
market is absolute foolishness. We'd 
only create consumer confusion, and 
we'd all get hurt. 

Billboard: What do you have to say 
about the decline in the cassette as a 
music carrier? 

Levy: It really has to do with earning 
power. So you still see a cassette market 
in country and R &B. You see a small 
cassette market in Asia. I think people 
prefer CD, but the question is whether 
or not they can afford it. The more we 
move away from cassette into CD-I'm 
talking outside the U.S. -the more we 
move away from piracy. So I think it's a 
natural move stimulated by the earning 
power of whoever is buying the music. 

Billboard: Are there independent 
labels or music companies you might 
be interested in acquiring, or do you 
feel your growth will come from with- 
in? 

Levy: There's always been a mixture. 
There's no real answer to that. I think in 
the U.S., it's pretty much locked in, but 
outside, there's always the independent 
who's really creative, and you need that 
blood in. 

Billboard: Will your major label 
groups be forming new labels from 
within? 

Levy: Sometimes the markets will be 
closed. Sometimes you don't buy a label, 
you buy one person. You can bring addi- 
tional talent to your team, and you want 
to do that. 

Billboard: Your company is also 
branching out quickly into the film 

business. Do you think there are ben- 
efits of being in the two different busi- 
nesses? 

Levy: I think we certainly get more 
opportunities to do soundtracks be- 
tween the two businesses. I think it does 
give you an image with the artist com- 
munity that you have more possibilities 
than with music only. And I think it 
makes people at the music company and 
the people at the film company more 
open toward entertainment. It's all in- 
tangible. 

Billboard: Is it your feeling that the 
U.S. is a mature music market, with 
most growth occurring overseas? 

Levy: I think that's a total misconcep- 
tion. I never believed in the words "ma- 

PdyGram 
turc market." It has to do with the music 
we create. The best example is the U.K, 
where the music is growing quite rapid- 
ly. The same applies here. 

' Billboard: Are you experiencing a 
slow period in music? 

Levy: Well, it's not terribly hot, but 
it's going to become hot. So if you're 
slow, it's because you're slow, it's not be- 
cause the market is slow. When we come 
out with the Cranberries, Bryan Adams, 
and Soundgarden in the next six weeks, 
suddenly we'll find the market hot. But 
the market hasn't changed -there's ex- 
citing music coming to it. 

Billboard: In terms of growth, will 
it be your strategy to acquire foreign 
labels or to form joint ventures in dif- 
ferent countries? 

Levy: It's always a mixture. The ac- 
quisition mode is a very delicate one un- 
less you find a catalog, where a big part 
of the asset you're buying is really that. 
Otherwise, you're better off joint -ven- 
turing to keep the real talent of the label, 
which is the people. 

Billboard: What is your view of the 
argument that there are too many la- 
bels chasing too little talent? 

Levy: The business has always been 
very, very competitive. I think it should 

go on being competitive. I don't think 
there's too little talent. There's plenty of 
talent out there. What are you going to 
do, reduce the number of labels, reduce 
the number of A &R people? What I al- 
ways felt was ridiculous was when you 
have a new act singing, and you had 
about 10 heads of the company sitting 
there, normally with their Armani suits 
covered by a leather jacket. That's the 
industry being safe. The great talent 
finds haven't been that; they've been 
A &R people really being committed to 
taking the act pretty early. So I don't 
buy the argument. There are some great 
guys in the industry -I don't want to 
give the names, because it would please 
them too much -who for years now 
have been finding talent, and it's never 
in the places where the other people are. 
I think your talented A &R guy is the one 
who's going to be where the other 10 are 
not. 

Billboard: Are you seeing any kinds 
of musical trends developing around 
the world that may catch hold in the 
next few years? 

Levy: No. What is interesting is to see 
rap explode worldwide but in a local 
form. Just the other day in Argentina, I 
heard a rap group in Spanish. So rap is 
crossing over and becoming really a lo- 
cal thing, which is not surprising, be- 
cause rap is a social phenomenon, and 
it's got to adjust to the social conditions 
of each country. 

Billboard: Do you have any kind of 
policy at PolyGram to monitor lyrics 
on releases? 

Levy: Yes. Which is basically that if 
the label president wants to release a 
record with difficult lyrics, he's got to be 
able to stand up for it. And then we have 
some more general policies. The whole 
issue is not black and white; it's a gray 
area, and the gray area is that it's basi- 
cally up to each label person to decide 
what they want to do with them. 

Billboard: Do you think the cost of 
signing talent has skyrocketed and 
something should be done about it? 

Levy: First of all, we can't do anything 
unless we stop signing. And I do feel that 
if you find the right talent, the upside in 
the music business is going to be enor- 

mous. When we see an Alanis Moris- 
sette or, in our case, Joan Osborne, it's a 
risk/reward situation. I don't see it hav- 
ing changed much from the past. But we 
cannot as an industry sit down and say 
we're not going to sign anybody [to more 
than] a $100,000 recording contract. It 
would be illegal. I think it's a market sit- 
uation. And nobody forces you at gun- 
point to sign a new act who you feel is too 
expensive. 

Billboard: Are there any problems 
in breaking English -speaking acts in 
non -English -speaking countries? 

Levy: It's an ongoing problem; it's 
culturally foreign. The importance of the 
U.S. market is such that you get an ac- 
cessible ear. You may have a very big hit 
in the U.S. -a top five position in your 
newspaper is not going to hurt. The 
problem is it has to fit with the local cul- 
ture. 

Billboard: What is the future of the 
new media as they relate to music: en- 
hanced CDs, DVD, CD -ROM, CD-i? 

Levy: My view at the present time is 
that it's going to be marginal. I think 
people want to listen to music that is 
portable, that it's not the same kind of 
entertainment as sitting in front of the 
computer. So we'll always have the fan 
who wants a lot more, and it probably 
will be quite cheap to add on. So you 
might very well see CD Plus, but I'm not 
sure people will really buy it because of 
its `plus' capabilities. People will buy it 
because of its music. 

Billboard: Music video hasn't de- 
veloped into a great market. Will new 
media help that configuration? 

Levy: It probably will be helped by 
DVD, because the quality will be much 
better. 

Billboard: You recently named 
Roger Ames to head worldwide music 
operations. Is this because you needed 
to devote more time to other aspects 
of the entertainment business? 

Levy: It's simply that the company 
has become so big and so diverse that it's 
wrong for me to have so many responsi- 
bilities, wrong on [a few] counts: first of 
all, because I tend to spend too little time 
outside the U.S. and U.K., and the rest 

(Continued on page 90) 

EMI'S JIM FIFIELD COMMITS HIS COMPANY TO INT'L MUSIC 
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share is 15.2 %. Its key labels include 
EMI, Virgin, Apple, Blue Note, Capi- 
tol, Chrysalis, Angel, EMI Latin, 
Capitol Nashville, and Sparrow. 

Acts on its rosters include the Bea- 
tles, Queen, Garth Brooks, the 
Smashing Pumpkins, Selena, the 
Rolling Stones, Roxette, Bob Seger, 
Lenny Kravitz, George Michael, and 
Janet Jackson. 

Don Jeffrey interviewed James Fi- 
field, EMI Music president/CEO, at 
his office in New York. 

Billboard: Do you see the current 
retail situation in the U.S. getting 
worse or improving, and is there any- 
thing that your company can do to 
help alleviate the problems? 

Fifield: It can't get much worse in 
terms of the liability of the retail base. 
And without a healthy retail base, you 
can't have a healthy industry. The retail 
record business is going through consol- 
idation due to too much expansion, not 
being able to get the right mix of stores. 
It's obviously vitally important to have a 
strong retail base and, of course, it's nec- 
essary we have stores that sell not only 
the hits but catalog items. 

We reorganized our distribution com- 
pany to better address retail needs (Bill- 
board, April 27). We're getting away 
from the branch geographical system 

and more into servicing those accounts 
centrally, as well as focusing our retail 
efforts on breaking new acts and en- 
abling us to hopefully do a better job 
with micromarketing in the local busi- 
ness. 

Billboard: Are there similar prob- 
lems in Europe and in Asia? 

Fifield: No. The retail problems seem 
to be isolated in America. 

Billboard: How important to you is 
direct selling of music, through mail 
order, television, or the Internet? 

Fifield: It's another way of reaching 
consumers. We have explored it and 
used it. We've done a lot of promotions, 
such as with McDonald's; we've sold 
products through supermarkets, and 
we're doing some work with direct mar- 
keting through conventional postal ser- 
vices. 

Billboard: Do you find that there 
are any specific or unique problems in 
making and marketing music in oth- 
er countries, different ways of doing 
business? 

Fifield: That's a pretty hard question 
because of the major differences. Japan 
has the import issue of international 
repertoire. America has basically a 
100% return policy, and most other 
countries don't have a similar kind of 
policy. It varies so dramatically. Ger- 

many has a very large concentration of 
retailers -a very small buying group 
that is causing pressures on discounts 
and margins. There are subtle nuances 
to every country that we have distribu- 
tion in. 

Billboard: Are you finding new 
ways around the world to get expo- 
sure for your artists through music 
videos? 

Fifield: Music video has obviously 
been one of the reasons for the success 
of the music industry during the past 
several years. It's been largely MTV's 
acceptance by the world marketplace 
and their willingness to expose the gen- 
eral populace to new music that has been 
one of the reasons for our success. 

There have been other channels in 
various parts of the world that have fur- 
ther defined the MW concept and have 
put greater emphasis on local and re- 
gional music. These are positive trends. 
And we're investing in several of these. 

Our strategy is not to be in competi- 
tion with MTV; rather, the concept of 
music videos has been a very successful 
one, and there's just not enough time on 
MTV to offer all the music that's avail- 
able. So the other channels are provid- 
ing the music industry as well as con- 
sumers a chance to expose more artists, 

(Continued on page 85) 
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TITLE 
ARTIST (LABELDISTRIBUTING LABEL) 

11 

** NO.1 ** 
BECAUSE YOU LOVED ME 
CECINE DION (550 MU SIC) 6 wNS at No I 

2 15 
ALWAYS BE MY BABY 
MARIAN CAREY (COLUMBIA) 

3 22 IRONIC 
ALANIS MORISSETTE (MAVERICK/REPRISE) 

5 11 
KILLING ME SOFTLY 
FUGEES (RUFFHOUSE/COLUMBIA) 

5 4 23 NOBODY KNOWS 
THE TONY RICH PROJECT ( LAFACE/ARISTA) 

6 6 32 MISSING 
EVERYTHING BUT THE GIRL (ATLANTIC) 

8 7 
GIVE ME ONE REASON 
TRACY CHAPMAN (ELEKTRNEEG) 

® 11 6 
OLD MAN & ME (WHEN I GET TO HEAVEN) 
HOOTIE & THE BLOWFISH (ATLANTIC) 

® 10 26 WONDER 
NATALIE MERCHANT (ELEKTRA/EEG) 

10 7 16 
FOLLOW YOU DOWN 
GIN BLOSSOMS (A &M) 

11 9 17 CLOSER TO FREE 
BODEANS (SLASH/REPRISE) 

12 13 24 SITTIN' UP IN MY ROOM 
BRANDY ( ARISTA) 

14 14 
BIG ME 
FOG FIGHTERS (ROSWELUCAPITOU 

14 12 40 NAME 
GOO GOO DOLLS (METAL BLADbWARNER BROS.) 

15 15 27 THE WORLD I KNOW 
COLLECTIVE SOUL (ATLANTIC) 

19 28 BE MY LOVER 
LA BOUCHE (RCA) 

11 16 10 1, 2, 3, 4 (SUMPIN' NEW) 
COOLIO (TOMMY BOY) 

21 10 INSENSITIVE 
JANN ARDEN (A &M) 

19 17 11 
EVERYTHING FALLS APART 
DOGS EYE VIEW (COLUMBIA) 

20 18 27 1979 
THE SMASHING PUMPKINS (VIRGIN) 

23 6 SALVATION 
THE CRANBERRIES (ISLAND) 

® 27 6 SWEET DREAMS 
LA BOUCHE (RCA) 

36 6 
THA CROSSROADS 
BONE THL) EN -HARMONY (RUTHLESSREIATMm) 

24 29 12 
MACHINEHEAD 
BUSH (TRAUMMNTERSCOPE) 

25 20 13 
CHAMPAGNE SUPERNOVA 
OASIS (EPIC) 

35 3 
FASTLOVE 
GEORGE MICHAEL (DREAMWORKSGEFFEN) 

21 22 31 ONE SWEET DAY 
MARIAN CAREY & BOYZ II MEN (COLUMBIA) 

28 24 30 HOOK 
BLUES TRAVELER (A&M) 

X30 9 
COUNT ON ME 
WHITNEY HOUSTON & CECE WINANS (ARISTA) 

12) 50 2 
YOU LEARN 
ALANIS MORISSETTE ( MAVERICK/REPRISE) 

31 26 23 DON'T CRY 
SEAL (ITT/WARNER BROS.) 

33 8 YOU'RE THE ONE 
SWV (RCA) 

39 5 
MOTHER MOTHER 
TRACY BONHAM (ISLAND) 

34 25 20 I WANT TO COME OVER 
MELISSA ETHERIDGE (ISLAND) 

41 24 JUST A GIRL 
NO DOUBT (TRAUMMNTERSCOPE) 

® 45 4 WHO WILL SAVE YOUR SOUL 
JEWEL (ATLANTIC) 

31 34 23 SANTA MONICA (WATCH THE WORLD DIE) 
EVERCLEAR (TIM KERR/CAPITOL) 

3 
Ó 

TITLE 
ARTIST (LABEIJDISTRIBUTING LABEL) 

6 
THE EARTH, THE SUN, THE RAIN 
COLOR ME BADD (GIANT) 

32 14 
DOWN LOW (NOBODY HAS TO KNOW) 
R. KELLY FEATURING RONALD ISLEY (JIVE) 

38 20 NOT GON' CRY 
MARY J. BLIGE (ARISTA) 

28 9 BIG BANG BABY 
STONE TEMPLE PILOTS (ATLANTIC) 

37 
CHAINS 
TINA ARENA (EPIC) 

44 6 
TOO MUCH 
DAVE MATTHEWS BAND (RCA) 

31 32 ANYTHING 
3T (MJJ /550 MUSIC) 

42 18 CALIFORNIA LOVE 
2 PJC (FIAT. DR. DTEAND R. TROUTMAN) (DEATH ROWINTERSNPEI 

43 19 
IN THE MEANTIME 
SPACEHOG (HIFI/SIRE/EEG) 

51 8 FLOOD 
JARS OF CLAY (ESSENTIAL/SILVERTONE/JIVE) 

49 3 
PRETTY NOOSE 
SOUNDGARDEN (A&M) 

46 26 WONDERWALL 
OASIS (EPIC) 

52 5 SISTER 
THE NIXONS (MCA) 

54 5 
COUNTING BLUE CARS 
DISHWALLA (A&M) 

63 2 THEME FROM MISSKIN; IMPOSSIBLE 
ADAM CLAYTON & LARRY MULLEN (MOTHERASLAND) 

48 42 TIL I HEAR IT FROM YOU 
GIN BLOSSOMS (A &M) 

47 9 RELEASE ME 
ANGELINA (UPSTAIRS) 

69 2 YOUR LOVING ARMS 
BILLIE RAY MARTIN (SIRE/EEG) 

58 HERE INYOUR BEDROOM 
GOLDFINGER (MOJO /UNIVERSAL) 

59 4 GET MONEY 
JUNIOR MAF.I A. (UNDEA9BIG BEAT /ATLANT)C) 

56 4 PHOTOGRAPH 
THE VERVE PIPE (RCA) 

55 13 ALL THE THINGS (YOUR MAN WONT DO) 
JOE (ISLAND) 

57 11 
ZERO 
THE SMASHING PUMPKINS (VIRGIN) 

67 16 
AEROPLANE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

60 4 REACH 
GLORIA ESTEFAN (EPIC) 

5 
MACARENA (BAYSIDE BOYS MIX) 
LOS DEL RIO (RCA) 

65 2 
BULLS ON PARADE 
RAGE AGAINST THE MACHINE (EPIC) 

62 12 WHO DO U LOVE 
DEBORAH COX (ARISTA) 

53 27 GLYCERINE 
BUSH (TRAUMMNTERSCOPE) 

KEEP ON, KEEPIN' ON 
MC LYTE FTAIURNG 16Ci1PE (FIAVOR UNRiEASIW6LEEG) 

TOUCH ME, TEASE ME 
CASE FEAT. F0100' BROWN (DEF JAMASLAND) 

61 12 LADY 
D'ANGELO (EMI) . 

SPIDERWEBS 
NO DOUBT (TRAUMMNTERSCOPE) 

CHILDREN 
ROBERT MILES (ARISTA) 

CAN'T GET YOU OFF MY MIND 
LENNY KRAVITZ (VIRGIN) 

TRIPPIN' ON A HOLE IN PAPER HEART 
STONE TEMPLE PILOTS (ATLANTIC) 

14 64 8 WOO -HAN!! GOT YOU ALL IN CHECK 
BUSTA RHYMES (ELEKTRA/EEG) 

15 73 14 ONLY HAPPY WHEN IT RAINS 
GARBAGE (ALMO SOUNDS/GEFFEN) 

Q Records with the greatest airplay gains. © 1996 Bil board/BPI Communications. 

HOT 100 RECURRENT AIRPLAY 
1 2 2 TIME 

HOOTIE & THE BLOWFISH (ATLANTIC) 

2 1 12 
RUN -AROUND 
BLUES TRAVELER (A&M) 

3 4 10 
ROLL TO ME 
DEL AMITRI (A&M) 

4 3 12 KISS FROM A ROSE 
SEAL (ITT/SIRE/WARNER BROS.) 

5 8 10 ONLY WANNA BE WITH YOU 
HOOTIE & THE BLOWFISH (ATLANTIC) 

6 6 7 AS I LAY ME DOWN 
SOPHIE B. HAWKINS (COLUMBIA) 

1 5 4 BREAKFAST AT TIFFANY'S 
CEEPP BLUE SOMETHING (RAINMAKERANTERSCOPE) 

8 11 6 
TELL ME 
GROOVE THEORY (EPIC) 

9 7 2 ONE OF US 
JOAN OSBORNE (BLUE GORILLA/MERCURY) 

10 10 16 TLC (LAFACE/ARISTA) 

11 9 9 MARIAH CAREY (COLUMBIA) 

12 12 15 DECEMBER 
COLLECTIVE SOUL (ATLANTIC) 

13 13 II BACK FOR GOOD 
TAKE THAT (ARISTA) 

14 15 9 
BLESSED 
ELTON JOHN (ROCKET /ISLAND) 

15 14 11 NA Á LIE MERCHANT (ELEKTRA/EEG) 

16 17 14 
I'LL BE THERE FOR YOU 
THE REMBRANDTS (EASTWEST/EEG) 

11 18 20 I CAN LOVE YOU LIKE THAT 
ALL -4 -0NE (BLITZZ/ATLANTIC) 

18 22 46 ANOTHER NIGHT 
REAL MCCOY (ARISTA) 

19 16 3 
BRAIN STEW /JADED 
GREEN DAY (REPRISE) 

20 19 46 YOU GOTTA BE 
DES'REE (550 MUSIC) 

21 - 34 IN THE HOUSE OF STONE AND LIGHT 
MARTIN PAGE (MERCURY) 

22 20 5 
SET U FREE 
PLANET SOUL (STRICTLY RHYTHM) 

23 - 12 YOU OUGHTA KNOW 
ALAN'S MORISSETTE (MAVERICK/WARNER BROS.) 

24 - 2 BE 
ORE 

D 
WALK 

OUT 
OF MY LIFE 

25 21 127 TWO PRINCES 
SPIN DOCTORS (EPIC) 

Recurrents are itles which have appeared on the Hot 100 
chart for 20 weeks and have dropped below the top 50. 

HOT 100 A -Z 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

7 1, 2, 3.4 (SUMPIN' NEW) (T -Boy, ASCAP /Boo Daddy, 

ASCAP /Screen Gems -EMI, BM)) HL 

59 THE 13 TH (Fiction, ASCAP) 

26 1979 (Chrysalis, BMVCinderful, BM)) WBM 

29 5 O'CLOCK (ARALC, ASCAP/Deez Nutz, ASCAP) 

74 AIN'T NOBODY/KISSING YOU (Chyna Baby, BMVJanice 

Combs, BMVEMI Blackwood, BMVNinth Sheet Tunnel, 

BMVJustin Combs, ASCAP/EMI April, ASCAP) HL 

70 AIN'T NO NIGGA/DEAD PRESIDENTS (L I W W, BMLB Ie, HMI) 

21 ALL THE THINGS (YOUR MAN WON'T DO) (FROM DON'T 

BE A MENACE...) (Fade 2 Black, ASCAP/fallest Tree, 

ASCAP/Urban Agenda, ASCAP/PCyGram lilt'(, ASCAP) HL 

2 ALWAYS BE MY BABY (Sony /ATV Songs, BMI /AN, 
BMI /Rye, BMI/So So Def, ASCAP/EMI April, ASCAP /Full 
Keel, ASCAP /Air Control, ASCAP) WBM/HL 

63 AMISH PARADISE Uobete, ASCAP/Black But, ASCAP/f- 

Boy, ASCAP/Boo Daddy, ASCAP/Songs Of PolyGram, 

BMVMadcastle, BMVG's Only, BMI) HLNYBM 

47 ANYTHING (To The Tee, BM)) HL 

3 BECAUSE YOU LOVED ME (FROM UP CLOSE & 

PERSONAL) ( Realsongs, ASCAP) WBM 

25 BE MY LOVER (FMP, GEMA/Edition Beam, 

GEMA/Warner- Tamerlane, BMI /Neue Well, GEMA/Mel 

Thorton, GEMA/Lane McCray, GEMA) WBM /HL 
62 CAN'T GET YOU OFF MY MIND (Miss Bessie, ASCAP) 

69 CAN'T HANG /DO YOU WANT TO (Warner -Tamerlane, 

BMI /Boobie -Loo, BMI) WBM 

38 CHAINS (Copyright Control) 

54 CHILDREN (Jeity, MCPS) 

22 CLOSER TO FREE (FROM PARTY OF FIVE) (Ua -Mann, ASCAP) HL 

51 C'MON N' RIDE IT (THE TRAIN) (Ceejai, BMI /Sa- 
vette, BMI/Unichappell, BM)) HL 

68 COUNTING BLUE CARS (Mono Rat, ASCAP /Bigger 
Than Peanut Butter, ASCAP) 

9 COUNT ON ME (FROM WAITING TO EXHAtE) (Ecaf, 
BMI /Sony /ATV Songs, BMVFox Film, BMI /Nippy, 
ASCAP /Aurianna, ASCAP) WBM 

72 CUMBERSOME (7 Mary 3, BMVEMI Blackwood, BMI) HL 

19 DOIN IT (LL Cool 1, ASCAP/Def Jam, ASCAP/Sadyah, 

BMI /EMI Blackwood, BMI /Janice Combs, BM)) HL 

52 DON'T CRY (SPZ, BM)) 
100 DON'T RUSH (Wokie, ASCAP /Genius, ASCAP/Warner 

Chappell, BM)) WBM 

44 DON'T WANNA LOSE YOU (EMI April, ASCAP/Flyte 

Tyme, ASCAP/LBR, ASCAP) HL 

10 DOWN LOW (NOBODY HAS TO KNOW) (Zomba, 

BMI /R.Kelly, BMI) WBM 

30 THE EARTH, THE SUN, THE RAIN (Elliot Wolff, ASCAP/EMI 

Virgin, ASCAP/Stacy Piersa, BMVChrysalis, BMI) H(JWBM 

84 ESA NENA LINDA (AACI, ASCAPitynthia, ASCAP/Falso. ASCAP) 

80 EVER SINCE YOU WENT AWAY (Nature Boy,ASCAP/faylors 

Dad, BMVBeartful Mess, BMVFa)Z, BMVPoyGram Ird'I, ASCAP) HL 

23 FASTLOVE (Big Geoff, PRS/Chappell & Co., ASCAP/Baby 

Fingers, ASCAP/Freddie Dee, BMVIJtBe Birdie, ASCAP) WBM 

65 FEELS SO GOOD (SHOW ME YOUR LOVE) (Cynthia, 

ASCAP /Fatso, ASCAP/WB, ASCAP) WBM 

77 FEEL THE MUSIC (Connor Ryan, BMI/Wax Head, BM)) 

56 FLOOD (Pogoslidt BMVBddge Building, BM /Brentwood, BMI) 

11 FOLLOW YOU DOWN/TIL I HEAR IT FROM YOU (Bonneville 

Salt Flats, ASCAP/Rutle Corp, ASCAP/Wamer Bros., 

ASCAP /Amalgamated Consolidated, ASCAP/Bug. BMVNew 

Regency, BMVNew Enterprises, BMVYou Sound Bitter, BMO WBM 

83 FOREVER MORE (WB, ASCAP /Gratitude Sky, 

ASCAP/Who Dat, BM /Ensign, BMVHackley, ASCAP) 

48 GET MONEY (Big Poppa, ASCAP/Undeas, BMI/EZ 

Elpee, ASCAP /AFL, ASCAP/EMI April, ASCAP /Justin 
Combs, ASCAP/WB, ASCAP) HUWBM 

60 GET ON UP (EMI April, ASCAP /Dalvin DeGrate, 

ASCAP/LBN, ASCAP /Joel Hailey, ASCAP) 

B GIVE ME ONE REASON (EMI April, ASCAP/Purple 

Rabbit, ASCAP) HL 

75 GLYCERINE (Mad Dog Winston, BMI/Warner- 
Tamerlane, BMI/fruly Soothing Elevator, ASCAP) WBM 

87 GUILTY (TVF, ASCAP) 

97 HAVE I NEVER (Ecaf, BMVSary /AN Songs, BMI/A111, BMI( HL 

90 HAY (Sallap, BMI /Flict, BMIBridgeport, BM)) 

92 HEARTSPARK DOLLARSIGN (Evergleam, 
BMI /Montalupis, BMI /Commongreen, BMI /Irving, BMI) 

50 HOOK (Blues Traveler, BMI/Irving, BM)) WBM 

95 HOOP IN YO FACE (FROM SUNSET PARK) (Ceejai, BM)) 

96 I DON'T WANNA BE ALONE (Music Corp. Of America, 
BMI /Cameo Appearance By Ramses, BMI /MCA, 

BMI /G.Spot, BMVYppahc, ASCAP) HL 

16 INSENSITIVE (PolyGram, BMVFrankly Shirley, 
BMI /PolyGram Ant'), BMU HL 

49 IN THE MEANTIME (Hog (Space) ,ASCAP) 

4 IRONIC (MCA. BMINanhurst Place, ASCAP) HL 

41 I WANT TO COME OVER (MLE, ASCAP /Alma, ASCAP) WBM 

45 I WILL SURVIVE (PayGram Intl, BMVPerren- Vibes, ASCAP) HL 

93 JESUS TO A CHILD (Dick Leahy, ASCAP /Chappell & 

Co., ASCAP) WBM 

24 JUST A GIRL (Knock Yourself Out, ASCAP/WB, 

ASCAP /Interscope, ASCAP) WBM 

13 KEEP ON, KEEPIN' ON (FROM SUNSET PARK) (So So 

Def, ASCAP/EMI April, ASCAP/Brooklyn Based, ASCAP/fop 

Billin , ASCAP/Mrjac, BMVWamer- Tamerlane, BMI) HLMBM 
40 KISSIN' YOU Lam Shack 11, BMVfroy AIL BMVBrisong ASCAP) 

37 LADY (Ah -choo, ASCAP /12:00 AM, ASCAP /Rhythm 
Sons, ASCAP / PolyGram Intl, ASCAP) HL 

94 LET'S LAY TOGETHER (FROM DON'T BE A MEN- 

ACE...) (Zomba, BMI /R.Kelly, BM() 

73 LIVE AND DIE FOR HIP HOP (EMI April, ASCAP/So So 

Def, ASCAP /Gratitude Sky, ASCAP/WB, ASCAP /Air 
Control, ASCAP/Penzafire, ASCAP) WBM/HL 

78 LOVE DON'T LIVE HERE ANYMORE (May TweKth, 
BMVWamer -Tamerlane, BMI) WBM 

71 LUCKY LOVE (Megasong/Jerk Awake, ASCAP /EMU HL 

36 MACARENA (BAYSIDE BOYS MIX) (SGAE, 

ASCAP /Rightsongs, BMI) WBM/HL 

43 MACHINEHEAD (Acme, BMI /Mad Dog Winston, BM)) 

17 MISSING (Sony /ATV Tree, BM)) HL 

91 MR. ICE CREAM MAN (Burrin Ave., BMI /Big P. BMI) 

85 MY MARIA (Duchess, BMVBO& BMVProphecy, BM)) HL 

33 NAME (Scrap Metal, BMI /Metal Blade, BMI /EMI Virgin, 

BMI /EMI April, ASCAP /Full Volume, BMI) HL 

5 NOBODY KNOWS (loe Shade, HMI/Stiff Shit BMVD'lon, BM) CLM 

98 NO MORE GAMES (PolyGram Intl, ASCAP/Freekie Smoke 

Gangsta's, ASCAPNndeas, ASCAP/Clark's True Funk 

BMVMusic Corp. Of America, BMVFeur Knights, BM» HL 

28 NOT GON' CRY (FROM WAITING TO EXHALE) (Ecaf, 

BMI /Sony /ATV Songs, BMI/Fox Film, BMI) WBM 

14 OLD MAN & ME (WHEN I GET TO HEAVEN) (Monica's 

Reluctance To lob, ASCAP/EMI April, ASCAP) HL 

81 ONE FOR THE MONEY (Zomba, BMI /Horace Brown, 
BM( /Lanoma, ASCAP/EMI April, ASCAP/Robert G. 

Graham, ASCAP /141 -131, ASCAP /Justin Combs, 

ASCAP /Alvin Toney, ASCAP) HL/WBM 

35 ONE SWEET DAY (Sorry /AlVSongs, BMVRye, BMVBIack 

Pannier, BMWanderpool, BMVAynaw, BMVShawn Patrick, 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

3 

r 
3 

5 
TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

* * NO.1 * * 
THA CROSSROADS 
935E4Afó4604.YTr6111111ESi439061Y, 2 vA s at No. 1 

49 THE EARTH, THE SUN, THE RAIN 
COLOR ME BADD (GIANT) 

GET ON UP 
JODECI (UPTOWN/MCA) 

ALWAYS BE MY BABY 
MARIAH CAREY (COLUMBIA) 33 17 FU- GEE -LA 

FUGEES (RUFFHOUSE/COLUMBIA) 

YOU'RE THE ONE 
SWV (RCA) 47 6 

AIN'T NOBODY/KISSING YOU 
FAITH EVANS (BAD BOY /ARISTA) 

BECAUSE YOU LOVED ME 
CELINE DION (550 MUSIC) 36 26 

BE MY LOVER 
LA BOUCHE (RCA) 

1, 2, 3, 4 (SUMPIN' NEW) 
COOLIO (TOMMY BOY) 

39 15 1979 
THE SMASHING PUMPKINS (VIRGIN) 

COUNT ON ME 
WHITNEY HOUSTON & CECE WINANS (ARISTA) 

59 3 
THE WORLD IS A GHETTO 
GETO BOYS (RAP -A- LOT /N00 TRYBE) 

DOWN LOW (NOBODY HAS TO KNOW) 
R. KELLY FEATURING RONALD ISLEY (JIVE) 53 3 

TRES DELINQUENTES 
DELINQUENT HABITS (PMP /LOUD/RCA) 

KEEP ON, KEEPIN' ON 
MC LATE FEATURING XSCAPE (FLAVOR UNR&FASTNASGEEG) 

30 2 THE 13TH 
THE CURE (FICTION/ELEKTRA/EEG) 

NOBODY KNOWS 
THE TONY RICH PROJECT (LAFACE/ARISTA) 55 4 MY MARIA 

BROOKS & DUNN (ARISTA) 

WOO-HAM/EVERYTHING REMAINS RAW 
BUSTA RHYMES (ELEKTRA/EEG) 50 7 

EVER SINCE YOU WENT AWAY 
ART N' SOUL (NATURE BOY/BIG BEAT /ATLANTIC) 

DOIN IT 
LL COOL J (DEF JAM /MERCURY) 43 32 ANYTHING 

3T (MJJ/550 MUSIC) 

ALL THE THINGS (YOUR MAN WON'T DO) 
JOE (ISLAND) 51 6 

AIN'T NO NIGGA/DEAD PRESIDENTS 
JAY -Z (ROC- A- FELLNFREEZE/PRIORITY) 

IRONIC 
ALAN'S MORISSETTE ( MAVERICK/REPRISE) 44 11 

PEACHES 
1)E PRESID0(R OF IRE UNRm STATES OF MRJEA OELRBIN 

5 O'CLOCK 
NONCHALANT (MCA) 41 25 ONE SWEET DAY 

MARIAN CAREY & BOYZ II MEN (COLUMBIA) 

YOU 
MONIFAH (UPTOWN/UNIVERSAL) 46 7 

IN THE MEANTIME 
SPACEHOG (HIFI/SIRE/EEG) 

GIVE ME ONE REASON 
TRACY CHAPMAN (ELEKTRNEEG). 

CHILDREN 
ROBERT MILES (ARISTA) 

WHO DO U LOVE 
DEBORAH COX (ARISTA) 52 6 

SLOW JAMS 
OUNCY JONCS FEAT. BrBYF/E A TAMA (ITAESTMIARrER EROS: 

PLEASE DON'T GO 
IMMATURE (MCA) 42 26 EXHALE (SHOOP SHOOP) 

WHITNEY HOUSTON (ARISTA) 

RENEE 
LOST BOYZ (ISLAND) 62 11 

CAN'T HANG/DO YOU WANT TO 
*CAPE FEATURING MC LYTE (SO SO DERCOLUMBIA) 

SITTIN' UP IN MY ROOM 
BRANDY ( ARISTA) 45 17 FEELS SO GOOD (SHOW ME YOUR LOVE) 

UNA SANTIAGO (GROOVE NATION UNIVERSAL) 

A THIN LINE BETWEEN LOVE & HATE 
H -TOWN (JAC- MAC/WARNER BROS.) 75 2 REACH 

GLORIA ESTEFAN (EPIC) 

SWEET DREAMS 
LA BOUCHE (RCA) 

56 13 I WANT TO COME OVER 
MELISSA ETHERIDGE (ISLAND) 

INSENSITIVE 
JANN ARDEN (A &M) 

48 40 GANGSTA'S PARADISE 
COOUO FEATURING LV. (MCA SOUNDTRACKSd CAI 

I WILL SURVIVE 
CHANTAY SAVAGE (RCA) 

68 2 HAY 
CRUCIAL CONFLICT (PALLAS/UNIVERSAL) 

JUST A GIRL 
NO DOUBT (TRAUMM NTERSCOPE) 63 6 

ONE FOR THE MONEY 
HORACE BROWN (MOTOWN) 

LAY 
D'ANGELO (EMI) 

61 29 SET U FREE 
PLANET SOUL (STRICTLY RHYTHM) 

KISSIN' YOU 
TOTAL (BAD BOY /ARISTA) 60 6 

SHADOWBOXIN' 
GENIUSGZA FEATURING METHOD MIA (GEFFEN) 

NOT GON' CRY 
MARY J. BLIGE (ARISTA) 

57 2 
OLD MAN & ME (WHEN I GET TO HEAVEN) 
HOOTIE & THE BLOWFISH (ATLANTIC) 

MACARENA (BAYSIDE BOYS MIX) 
LOS DEL RIO (RCA) 

58 23 NO ONE ELSE 
TOTAL (BAD BOY /ARISTA) 

AMISH PARADISE 
WEIäI ALYAM(ONC(RXI NAOUISCOTR BìOS /AllN/01CM) 71 6 

MR. ICE CREAM MAN 
MASTER P (NO LIMIT /PRIORITY) 

DON'T WANNA LOSE YOU 
LIONEL RICHIE (MERCURY) 

73 2 CHAINS 
TINA ARENA (EPIC) 

FASTLOVE 
GEORGE MICHAEL (DREAMWORKS/GEFFEN) 66 6 

ONLY HAPPY WHEN IT RAINS 
GARBAGE (ALMO SOUNDS/GEFFEN) 

C'MON 'N RIDE IT (THE TRAIN) 
QUAD CRY DJS (QUADRA9'JUND/BG BEAT /ATLANTIC) 

LET'S LAY TOGETHER 
THE ISLEY BROTHERS (ISLAND) 

TOUCH ME, TEASE ME 
CASE FEAT. FOXXY BROWN (DEF JAMMIERCURY) 

65 31 
BEFORE YOU WALJ(.JLJKE THIS AND... 
MONICA (ROWDY /ARISTA) 

SCARRED 
LUKE (LUTHER CAMPBELUISLAND) 

72 3 
HOOP IN YO FACE 
69 BOYZ (FLAVOR UNIT/EASTWEST /EEG) 

LIVE & DIE FOR HIP HOP 
KRIS KROSS (RUFFHOUSE/COLUMBIA) 

I'M NOT SUPPOSED TO LOVE YOU 
BRYAN WHITE (ASYLUM/EEG) 

GET MONEY 
JUNIOR MAFIA (UNDEASBIG BEAT /ATLANTIC) 15 64 9 

HAVE I NEVER 
A FEW GOOD MEN (LAFACE/ARISTA) 

Q Records with the greatest sales gains. © 1996, Billboard /BPI Communications and SoundScan, Inc. 

BMVEnsigrl, BM/Sony/ATV Tunes, ASCAP) HL 

61 ONLY HAPPY WHEN IT RAINS (Vibecrusher, 
BMI /Irving, BMVDeadarm, ASCAP /Alma, ASCAP) WBM 

76 PEACHES (Flying Rabbi. ASCAP/David M. Dederer, 

ASCAP/Raw Poo, ASCAP/EMI April, ASCAP/PCyGram 

ASCAP) HL 

39 PLEASE DON'T GO (Zomba, ASCAP/Hookman, BMI) 

WBM 

53 REACH (Foreign Imported, BMVRealsorgs, ASCAP) 

WBM 

58 RELEASE ME (Upstairs, ASCAP/Al, ASCAP/Saucedo, 

ASCAP) 

34 RENEE (FROM DON'T BE A MENACE...) (Lost Boyz, 

ASCAP/Vanessa, ASCAP/My Two Sons, ASCAP /Clyde 
Otis, ASCAP /Mr.Sex, ASCAP/EMI April, ASCAP/Flyte 

Tyme, ASCAP) WBM /HL 
67 SCARRED (LCM Deep South, DAD 

88 SCARY KISSES (BMG, ASCAP /EMI April, ASCAP) HL 

79 SHADOWBOXIN' (Careers -BMG, BMI /Ramecca, 
BMI/PolyGram Ant'), ASCAP /GZA, ASCAP) HL 

12 SITTIN' UP IN MY ROOM (FROM WAITING TO 

EXHALE) (Ecaf, BMI/Sony /ATV Songs, BMI/Fox Film, 

BMI) WBM 

86 SLOW JAMS (Rodsongs, ASCAP /Almo, ASCAP) WBM 

99 SOUL FOOD (Organized Noize, BMI/Stiff Shirt, 

BMI /Goodie Mob, BMI/Big Sexy, ASCAP) 

18 SWEET DREAMS (Neue Well, GEMA/Songs Of Logic, 

BMI/Warner- Tamerlane, BM(/PMP, BM)) WBM 

1 THA CROSSROADS (Ruthless Attack, ASCAP/Mo 

Thug, ASCAP /Dollarz-N- Sense, BMI /Keenu, 

BMIBonkhris, BMI /Bovina, ASCAP /EMI April, ASCAP) 

66 THEME FROM MISSION: IMPOSSIBLE (Bruin, BMI) 
HL 

42 A THIN LINE BETWEEN LOVE & HATE (FROM A THIN 

LINE...) (Cotillion, BMI/Win Or Lose, BMI/Warner- 
Tamerlane, BMD WBM 

46 TOUCH ME. TEASE ME (FROM THE NUTTY PROFES- 

SOR) (MCA, ASCAP/Chyrla Doll, ASCAP/Cummin AtYa, 

ASCAP/Wamer Chappell, ASCAP/Zomba, ASCAP) HL/WBM 

57 TRES DELINQUENTES (Memory LosL ASCAPBIackWax 

ASCAP/Graveyard Shin ASCAP //Imo, ASCAP) WBM 

27 WHO DO U LOVE (Gradington, ASCAP /Art & Rhythm, 

ASCAP/Zomba, ASCAP /MCA, ASCAP) WBM /HL 
55 WONDERWALL (Sony /ATV Songs, BMVCreation, BMI) HL 

20 WONDER (Indian Love Bride, ASCAP) 

15 WOO -HAN!! GOT YOU ALL IN CHECK/EVERYTHING 

REMAINS RAW (T'Ziah's, BMI/Sadiyahs, BMI /EMI 
Blackwood, BMI /Janice Combs, BMI) HL 

31 THE WORLD I KNOW (Roland/Lentz, BMVWarner- 
Tamerlane, BM)) WBM 

82 THE WORLD IS A GHETTO (Far Out, ASCAP /PolyGram 

ASCAP) HL 

6 YOU'RE THE ONE (A's Street ASCAP / /Imo, ASCAP/Saêandra, 

ASCAP/One Ole Ghetto Ho, ASCAP/WB, ASCAP/Wonder Woman 

Sings, ASCAP/Warner Chappell, PRS) ABM 

64 YOUR LOVING ARMS (EMI Virgin, ASCAP /EMI 10, 

ASCAP/Warner Chappell, ASCAP) HL/WBM 

89 YOU STILL TOUCH ME (Reggatta, BMI/Irving, BM() 

32 YOU (Saul On Sod, ASCAP/EMI April, ASCAP/Three Boyz From 

Newark, ASCAPBurrdl, ASCAP/Warner Chappell, ASCAP) HL/WBM 
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RESTAURANT BATTLE 
(Continued from page 8) 

Zeliff, who pays $323 per year in li- 
cense fees for music at his New Hamp- 
shire restaurant, according to ASCAP, 
said that if the bill is defeated, "the next 
thing you know, [the performing right 
groups] will be asking us to pay for the 
music you play on your radio when 
you're driving to work." 

"That doesn't have anything to do 
with what we're talking about here," 
Bono replied. 

Meyers also said that she was con- 
cerned by the many stories of coercive 
litigation threats by officials of perform- 
ing right groups who allegedly set up ar- 
bitrary pay schedules. "The intimidation 
of small business must stop. Entrepre- 
neurs simply cannot afford lawsuits to 
avoid payment of unreasonable fees and 
fines. Congress must put an end to these 
practices that are so obviously unfair to- 
ward small business." 

Bono wasn't alone in questioning the 
motivation of the bill's opponents. Rep. 
John LaFalce, D -N.Y., probed the rea- 
sons for the NRA's rejection of a com- 
promise agreement between the per- 
forming right groups and the rival 
National Licensed Beverage Assn. (Bill- 
board, Nov. 11, 1995). 

That agreement exempts small busi- 
nesses (defined as those of less than 
3,500 square feet that have a small num- 
ber of speakers and TVs) from paying 
any fees. LaFalce concluded that it's not 
the small businesses who are driving 
passage of the bill. "What you're really 
talking about is the bigger restaurants 
[who rejected the compromise], isn't it ?" 

In the Senate, where a companion bill 
introduced by Sen. Hank Brown, R- Colo., 
has produced rancor, Judiciary Commit- 
tee Chairman Orrin Hatch, R -Utah, has 
introduced a substitute that would take 
the licensing fight out of the halls of Con- 
gress by giving authority to the Copyright 
Office to determine exemption qualifica- 
tions (Billboard, March 30). 

Stuart Epperson, first VP of the Na- 
tional Religious Broadcasters Assn., tes- 
tified at the hearing that the per -pro- 
gram licenses offered to specialty radio 
broadcasters who play little copyrighted 
music are in fact more expensive than 
the normal blanket licenses offered oth- 
er broadcasters, "like the rock'n'roll sta- 
tion across the street." 

BMI general counsel Marvin Beren- 
son, however, produced figures that 
showed that the religious stations Ep- 
person owns that use the per- program 
licenses actually pay 40%-91% less in li- 
cense fees than they would if they em- 
ployed the blanket license. 

LIBRARY OF CONGRESS 
(Continued from. page ,8) 

in the country, has nearly 3 million 
recordings in its public collection and 
has finished cataloging a jazz and blues 
collection of more than 250,000 78 rpm 
records, some of which are quite rare. 

Because of budget restrictions, the li- 
brary had to call on "swat teams" of em- 
ployee volunteers to catalog the 78s col- 
lection. Another 400,000 recordings are 
being cataloged. 

U.S. record companies are using the 
library's holdings to aid them in reissue 
projects, including Sony Legacy's 1993 
Sinatra V -Disc package, prepared from 
special wartime GI -only records that 
were donated to the library and are 
nearly impossible to find elsewhere. 

The division has installed a mastering 
facility in its recording laboratory to be 
used for preservation efforts for its ac- 
etate, cylinder, disc, and tape collections. 

The library's motion picture preser- 
vation program is the largest in the 
country. 

INTRODUCING A LINE OF RECORDABLE MEDIA FOR PERFECTIONISTS. THE MK PRO LINE. IT'S PURE PRECISION. 

BECAUSE EVERY FORMAT, EVERY LENGTH, EVERY GRADE IS 100% SPECIFICATION GUARANTEED. FOR YOUR 

FINEST WORK. IT'S MORE INNOVATION FROM THE PEOPLE THINKING ABOUT WHAT YOU DO, AND THE TOOLS 

YOU NEED TO GET AHEAD. FROM THE COMPANY THAT'S TAKING PROFESSIONAL RECORDING FAST FORWARD. 

4'1"w 
ït 010C101010 
!1/Inrle/f,,..,n.. 

,. 

For more information on our complete line of recording products, please 
call 1- 800 -TDK -TAPE or check out our site on the World Wide Web. 

4TDK 
algh 

http://www.tdk.corn 
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TIIE 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

FOR WEEK ENDING 

THE TOP SELLING ALBUMS COMPILED FROM A NATIONAL 

COLLECTED, COMPILED, AND PROVIDED BY 

SoundScan® """1 loosid. ® MAY 18, 1996 

o 3 S'-' Ñ 
ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 
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á 3 3 N á 

z 

3 ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

z o 

á 0- 

1 1 2 

* * * N O. 1* * * 
HOOTIE & THE BLOWFISH ATLANTIC82886* /AG(10.98/16.98) 2 weeks al No. I 1 

54 61 60 20 JARS OF CLAY ESSENTIAL/SILVERTONE 41580/JIVE (10.98/15.98) IIII JARS OF CLAY 50 

55 51 36 22 ENYA REPRISE 46106/WARNER BROS. (11.98 /17.98) THE MEMORY OF TREES 9 

N EW 1 

* * * HOT SHOT DEBUT * * * 
DAVE MATTHEWS BAND RCA 66904 (10.98/16.98) CRASH 2 

56 40 26 3 MASTER P NO LIMIT 53978*/PRIORITY (10.98/16.98) ICE CREAM MAN 26 

57 52 39 96 SEAL A' ZTT/SIRE 45415/WARNER BROS. (10.98/15.98) SEAL 15 

CD 2 3 12 

* * * GREATEST GAINER* * * 
FUGEESA' RUFFHOUSE 67147 * /COLUMBIA (10.98 EQ/15.98) THE SCORE 2 

58 57 46 29 SEVEN MARY THREE MAMMOTH/ATLANTIC 92633/AG (10.98/15.98) ® AMERICAN STANDARD 24 

59 50 40 ]] TLC A LAFACE 26009 / ARISTA (10.98/16.98) CRAZYSEXYCOOL 3 

(- 4 ) NEW i THE CRANBERRIES ISLAND 524234 (10.98/16.98) TO THE FAITHFUL DEPARTED 4 
60 56 44 60 COLLECTIVE SOUL À2 ATLANTIC 82745/AG (10.98116.981 COLLECTIVE SOUL 23 

5 3 2 47 ALANIS MORISSETTE A,a MAVERICK/REPRISE 45901AYARNER BROS.110.98/16.98) Eli JAGGED LITTLE PILL 1 

61 49 47 30 GARBAGE ALMO SOUNDS 80004 * /GEFFEN (10.98/16.98) ® GARBAGE 47 

6 5 4 8 CELINE DION 550 MUSIC 67541/EPIC (10.98 E0116.98) FALLING INTO YOU 2 

62 54 41 75 BLUES TRAVELER A° A &M 540265 (10.9617.98) FOUR 8 

7 4 2 SOUNDTRACK ELEKTRA 61904 */EEG (10.98/15.98) SUNSET PARK 4 

63 58 43 12 
ADAM SANDLER WHAT THE HELL HAPPENED TO ME? 
WARNER BROS. 46151 *(10.98/16.98) 

18 
8 8 5 3 BROOKS & DUNN ARISTA 18810(10.98/15.98) BORDERLINE 5 

9 6 1 3 RAGE AGAINST THE MACHINE EPIC 57523* (10.98 E0116.98) EVIL EMPIRE 1 64 35 - 2 MAC MALL RELATIVITY 1505* (10.98/16.98) UNTOUCHABLE 35 

10 7 - 2 GEORGE STRAIT MCA 11428 (10.98/16.98) BLUE CLEAR SKY 7 65 65 72 36 FAITH HILL WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 29 

66 63 52 14 VARIOUS ARTISTS COLD FRONT 6218/8 -TEL (8.98/14.98) CLUB MIX '96 VOLUME I 51 
(11) 14 10 25 TRACY CHAPMAN ELEKTRA 61850/EEG (10.98/16.98) NEW BEGINNING 10 

67 66 59 10 COWBOY JUNKIES GEFFEN 24952 (10.98 /16.98) LAY IT DOWN 55 
12 11 8 31 MARIAN CAREYA' COLUMBIA 66700(1o.99EQ/16.96) DAYDREAM I 

(68) 75 96 4 TRACY BONHAM ISLAND 524187* (8.98/14.98) ® THE BURDENS OF BEING UPRIGHT 68 
13 15 12 25 SOUNDTRACK A ARISTA 18796 (1o.9ß /16.98) WAITING TO EXHALE 1 

69 46 - 2 THE SMASHING PUMPKINS VIRGIN 38545 (3.98/6.98) ZERO (EP) 46 
14 13 9 31 OASIS A' EPIC 67351 (10.98 EQ/16.98) (WHAT'S THE STORY) MORNING GLORY? 4 

70 55 27 4 MC EIHT FEATURING CMW EPIC STREET 67139 * /EPIC(10.98E0/15.98) DEATH THREATZ 16 

15 10 7 69 BUSH' TRAUMA92531 /INTERSCOPE(10.98/15.98)® SIXTEEN STONE 4 

71 62 51 3 TOBY KEITH A &M NASHVILLE 531192 (10.98/16.98) BLUE MOON 51 
16 16 15 62 SHANIA TWAIN A6 

MERCURY NASHVILLE 522886 (10.98 EQ/16.98)MI THE WOMAN IN ME 5 

17 12 6 6 
STONE TEMPLE PILOTS TINY MUSIC...SONGS FROM THE VATICAN GIFT SHOP 
ATLANTIC 82871 * /AG (10.98/16.98) 

4 
72 64 48 34 RED HOT CHILI PEPPERS WARNER BROS. 45733 (10.98/16.98) ONE HOT MINUTE 4 

13 ( ) 80 70 5 
ANDY GRIFFITH 

I LOVE TO TELL THE STORY: 25 TIMELESS HYMNS 
SPARROW 51440 (9.98/15.98) 

70 
18 18 16 8 "WEIRD AL" YANKOVIC ROCK'N'ROWSCOTTI BROS. 75500/ALL AMERICAN (10.98/15.98) BAD HAIR DAY 14 

19 9 - 2 SWV RCA 66487* (10.98/16.98) NEW BEGINNING 9 14 69 79 12 LONESTAR BNA 66642/RCA (9.98/15.98) Di LONESTAR 69 

20 17 11 26 COOLIO A2 TOMMY BOY 1141* (11.98/16.98) GANGSTA'S PARADISE 9 15 68 58 12 WYNONNA CURB 11090/MCA (10.98/16.98) REVELATIONS 9 

21 19 14 12 2PAC 6 DEATH ROW/INTERSCOPE 524204 * /ISLAND (19.98/24.98) ALL EYEZ ON ME 1 76 73 63 80 BOB SEGER & THE SILVER BULLET BAND A2 GREATEST HITS 
CAPITOL 30334* (10.98/15.98) 

8 

22 21 20 95 HOOTIE & THE BLOWFISH Ar3 ATLANTIC 82613 */AG(10.98/16.98)® CRACKED REAR VIEW 1 11 67 57 12 GIN BLOSSOMS A &M 540469(10.98/16.98) CONGRATULATIONS I'M SORRY 10 

23 NEW 1 
KIRK FRANKLIN AND THE FAMILY WHATCHA LOOKIN' 4 
GOSPO CENTRIC 72127 (9.98115.98) 

23 18 76 62 22 SOUNDTRACK LONDON 448295 (10.98/16.98) BRAVEHEART 45 

19 70 55 41 SOUNDTRACK A' MCA SOUNDTRACKS 11228* /MCA (10.98/17.98) DANGEROUS MINDS 1 

24 20 13 5 GETO BOYS RAP- A- LOTM00 TRYBE41555 *NIRGIN (10.98/16.98) RESURRECTION 6 

80 79 92 31 TERRI CLARK MERCURY NASHVILLE 526991 (10.98 E1Ú16.98) ® TERRI CLARK 79 
25 34 45 15 TRACY LAWRENCE ATLANTIC 82866/ÁG (10.98/15.98) TIME MARCHES ON 25 

$1 92 83 42 MONICA ROWDY 3 7006 * / ARISTA (10.98 /15.98) MISS THANG 36 
26 NEW I 1 CELLY CEL SICK WID' IT 41577/JIVE (10.98/16.98) KILLA CALI 26 

21 22 18 6 BUSTA RHYMES ELEKTRA 61742* /EEG (10.98/16.98) THE COMING 6 82 78 67 41 VARIOUS ARTISTS A, TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 30 

28 26 31 28 ALAN JACKSON A' ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 5 83 74 65 26 ALICE IN CHAINS A COLUMBIA 67248* (10.98 E0116.981 ALICE IN CHAINS 1 

29 23 17 7 THE BEATLES APPLE 34448 * /CAPITOL (19.98/31.98) ANTHOLOGY 2 1 84 71 85 83 DAVE MATTHEWS BANDA' UNDER THE TABLE AND DREAMING 
RCA 66449 (9.98/15.98) 

11 

30 32 28 25 R. KELLY ' JIVE 41579* (10.98/16.98) R. KELLY 1 
85 53 - 2 VARIOUS ARTISTS INSOMNIA - THE ERICK SERMON COMPILATION ALBUM 

INTERSCOPE 90060* (10.98/16.98) 
53 

31 30 30 18 NO DOUBT TRAUMA 92580 /INTERSCOPE (10.98/15.98)M TRAGIC KINGDOM 22 
g6 96 95 8 THE NIXONS MCA 11209* (9.98/15.98) ® FOMA 86 

32 24 23 8 STING A &M 540483 (10.98/17.98) MERCURY FALLING 5 
87 72 68 26 QUINCY JONES QWEST 45875/WARNER BROS. (10.98/16.98) Q'S JOOK JOINT 32 

33 25 19 38 
THE PRESIDENTS OF THE UNITED STATES OF AMERICA A2 

THE PRESIDENTS OF THE UNITED STATES OF AMERICA 
iOLUMBIA 67291 (9.98 E0/16.98) ® 6 68 88 103 24 DC TALK FOREFRONT 25140/CHORDANT (10.98/16.98) JESUS FREAK 16 

( 34) 43 54 41 

* * * PACESETTER * * * 
BONE THUGS -N- HARMONY A2 RUTHLESS 5539 * /RELATIVITY110.98/15.98) E. 1999 ETERNAL 1 

89 86 89 32 THE MAVERICKS MCA 11257* (10.98/15.98) MUSIC FOR ALL OCCASIONS 58 

90 100 82 12 TOTAL BAD BOY 73006*/ARISTA (10.98/15.98) TOTAL 23 

35 27 24 28 THE SMASHING PUMPKINS A' MELLON COLLIE AND THE INFINITE SADNESS 
VIRGIN 40861 (19.98/22.98) 

1 91 84 71 78 EAGLES A6 GEFFEN 24725 (12.98/17.98) HELL FREEZES OVER 1 

36 39 49 14 MARILYN MANSON NOTHING 92641ANTERSCOPE (7.98/11.98) SMELLS LIKE CHILDREN 36 92 77 84 10 DOG'S EYE VIEW COLUMBIA 66882 (7.98 E(Ú11.98) NE HAPPY NOWHERE 77 

31 36 32 46 NATALIE MERCHANT A' ELEKTRA 61745/EEG (10.98/16.98) TIGERLILY 13 93 98 88 247 METALLICA AB ELEKTRA 61113 * /EEG (10.98/15.98) METALLICA i 

38 29 21 24 LL COOL J DEFJAM 523845 */MERCURY (10.98/17.98) MR. SMITH 20 
94 87 81 11 

STABBING WESTWARD WITHER BLISTER BURN + PEEL 
COLUMBIA 66152 (9.98/15.98) RI 

81 

39 31 25 37 JOAN OSBORNE A' BLUE GORILLA 526699/MERCURY (10.98 EQ/16.98) ® RELISH 9 
95 83 66 82 SOUNDTRACK A2 MCA 11103* (10.98/16.98) PULP FICTION 21 

40 33 29 16 LA BOUCHE RCA 66759 (9.98/15.98) SWEET DREAMS 28 
96 81 78 20 EVERYTHING BUT THE GIRL ATLANTIC 82605/AG (10.98/15.98) AMPLIFIED HEART 46 

41 38 34 24 GARTH BROOKS ' CAPITOL NASHVILLE 32080 (10.98/16.98) FRESH HORSES 2 97 89 73 15 TORI AMOS ATLANTIC 82862 * /AG (10.98/16.98) BOYS FOR PELE 2 

42 28 33 3 LIONEL RICHIE MERCURY 532240(11.98E0/16.98) LOUDER THAN WORDS 28 
98 85 75 26 MADONNA MAVERICK46100!WARNERBROS .(10.9817.98) SOMETHING TO REMEMBER 6 

43 NEW 1 SOUNDTRACK NOO TRYBE 41533NIRGIN (10.98/15.98) ORIGINAL GANGSTAS 43 99 82 64 25 MELISSA ETHERIDGE ISLAND 524154 (10.98/17.98) YOUR LITTLE SECRET 6 

® 47 53 12 JEWEL ATLANTIC 82700 /AG (10.98/15.981® PIECES OF YOU 44 
100 99 114 8 JANN ARDEN A &M 540336 (10.98/15.98)® LIVING UNDER JUNE 99 

45 41 42 7 VARIOUS ARTISTS QUALITY 6747 WARLOCK (12.98/16.98) DANCE MIX U.S.A. VOL. 4 41 
411) NEW 1 BOB MOULD RYKODISC 10342 (11.98/16.98) EE BOB MOULD 101 

46 37 22 12 
SOUNDTRACK 
LAC -MAC 46134/WARNER BROS. (10.98/15.98) A THIN LINE BETWEEN LOVE & HATE 22 (102) 119 - 2 VARIOUS ARTISTS MAMMOTH /ATLANTIC 92672/AG (10.98/15.98) MTV BUZZ BIN 102 

41 59 61 33 TIM MCGRAWA2 CURB 77800(10 .98/16.98) ALL I WANT 4 (103) NEW 1 SOUNDTRACK HUDLINBROSJEPICSOUNDTRAX67636 /EPIC(10.98E0/16.98) THE GREAT WHITE HYPE 103 

48 45 37 19 EVERCLEAR A TIM KERR 30929 * /CAPITOL (9.98/13.98)M SPARKLE AND FADE 25 CD 116 156 37 COLLIN RAYE EPIC 67033 (10.98 E0115.98) I THINK ABOUT YOU 40 

49 42 56 73 GARTH BROOKS a CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 105 95 80 4 VARIOUS ARTISTS LAVA 92681/AG (10.98/16.98) SCHOOLHOUSE ROCK! ROCKS 70 

(50) NEW I 1 PAUL WESTERBERG REPRISE 46176/WARNER BROS. (10.98/16.98) EVENTUALLY 50 106 94 - 2 NONCHALANT MCA 11265* (9.98/15.98) UNTIL THE DAY 94 

51 44 35 44 D'ANGELO EMI 32629(9.98/13.98) BROWN SUGAR 22 101 90 76 17 SPACEHOG HIFI/SIRE 61834/EEG (10.98/15.98) ME RESIDENT ALIEN 49 

52 60 74 6 BRYAN WHITE ASYLUM 61880 /EEG (10.98/15.98) BETWEEN NOW & FOREVER 52 108 97 77 27 THA DOGG POUND A2 DEATH ROW/INTERSCOPE 50546 * /PRIORITY (10.98/16.98)1M DOGG FOOD 1 

53 48 38 16 THE TONY RICH PROJECT LAFACE 26022 /ARISTA (10.98/15.98) WORDS 31 ED 126 133 8 GRAVITY KILLS Tvi 5910 (10.98/16.98) ® GRAVITY KILLS 109 

QAlbums wi h the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500 000 album units (250,000 for EPs). R AA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by 

a numeral following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest 
Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. Efindicates past or present Heatseeker title. © 1996, Billboard /BPI Communications, and SoundScan, Inc. 
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Billboard. 2'Jti continued FOR WEEK ENDING MAY 18, 1996 
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110 91 86 44 F00 FIGHTERS ROSWELL 34027 * /CAPITOL (10.98/16.98) F00 FIGHTERS 23 156 144 138 115 CELINE DION 43 550 MUSIC 57555/EPIC (10.98 E0/16.98) THE COLOUR OF MY LOVE 4 

111 109 107 28 OZZY OSBOURNE EPIC 67091 (10.98 E0/16.98) OZZMOSIS 4 151 152 144 181 KENNY GA10 ARISTA 18646 (10.98/1598) BREATHLESS 2 

112 105 110 22 IMMATURE MCA 11385* (9.98/15.98) WE GOT IT 76 (158) 166 - 13 PATTY LOVELESS EPIC 67269 (10.98 EO/15.98) THE TROUBLE WITH THE TRUTH 90 

113 113 118 17 KENNY WAYNE SHEPHERD GIANT24621/WARNER BROS. (10.98/15.98) ® LEDBETTER HEIGHTS 113 159 120 91 5 BEASTIE BOYS CAPITOL 3359o* (7.98/12.98) THE IN SOUND FROM WAY OUT! 45 

114 106 100 39 KORN IMMORTAL 66633/EPIC (10.98 EQ/15.98) ® KORN 72 160 145 137 88 BOYZ I I MEN A" MOTOWN 530323 (10.98/16.981 II 1 

115 118 126 58 JOHN MICHAEL MONTGOMERY A' JOHN MICHAEL MONTGOMERY 
ATLANTIC 82728/AG (10.98/16.98) 

5 11 175 - 2 GOLDFINGER M0J053007 /UNIVERSAL(10.98/16.98) GOLDFINGER 161 

116 93 50 4 MC REN RUTHLESS 5544* /RELATIVITY (10.98/16.98) THE VILLAINS IN BLACK 31 (162) NEW I TINA ARENA EPIC 67533 (10.98 EQ/16.98) ME DON'T ASK 162 

111 104 69 6 
VARIOUS ARTISTS SONGS IN THE KEY OF X (THE X- FILES) 
WARNER BROS. 46079 (11.98/17.98) 

47 163 137 123 23 RADIOHEAD CAPITOL 29626(10.98/15.98) THE BENDS 88 

164 134 106 7 RAPPIN' 4 -TAY CHRYSALIS 35509 * /EMI (10.98/15.98) OFF PAROLE 38 
118 110 108 56 WHITE ZOMBIE A' ASTRO CREEP: 2000 SONGS OF LOVE, DESTRUCTION 

GEFFEN 24806' (10.98/16.98) 
- 

6 

- 165 148 136 77 ABBAA2 POLYDOR 517007 /ISLAND (10.98/17.98) GOLD 63 

119 103 94 13 NEIL DIAMOND COLUMBIA 67382 (10.98 EQ/16.98) TENNESSEE MOON 14 

166 161 150 220 ENYA 5 REPRISE 26775/WARNER BROS. (10.98/16.98) SHEPHERD MOONS 17 

120 112 105 24 VINCE GILL MCA 11394 (10.98/16.98) SOUVENIRS 11 

167 165 - 2 PLANET SOUL STRICTLY RHYTHM 325* (9.98/14.98) ® ENERGY + HARMONY 165 

121 122 117 29 CLAY WALKER GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 57 
168 167 171 111 TIM MCGRAW ° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 

122 123 128 5 - TWILA PARIS SPARROW 51518(9.98/15.98) WHERE I STAND 87 
169 164 160 11 NEWSBOYS STARSONG 20075NIRGIN (9.98/15.98) TAKE ME TO YOUR LEADER 35 

123 108 101 17 KRIS KROSS RUFFHOUSE 67441 * /COLUMBIA (9.98 EQ/15.98) YOUNG, RICH AND DANGEROUS 15 

170 170 - 10 SOUNDTRACK COLUMBIA 67380 (10.98 EQ/16.98) NOW AND THEN 107 

124 125 124 37 "' SOUNDTRACK TVT 6110 (9.98/16.98) MORTAL KOMBAT 10 

171 156 139 42 SELENA EMI LATIN 34123/EMI (10.98/16.98) DREAMING OF YOU 1 

125 128 189 40 BRYAN WHITE ASYLUM 61642/EEG (9.98/15.98) ISE BRYAN WHITE 88 

172 162 193 32 GEORGE STRAIT A' MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX 43 
126 115 109 106 LIVE RADIOACTIVE 10997 /MCA (10.98/16.98) THROWING COPPER 1 

(173) 198 - 3 THE VERVE PIPE RCA 66809 (10.98/15.98)® VI LLAINS 173 
(127) NEW 1 SOU NDTRACK COLUMBIA 67626 (10.98 EQ/16.98) THE CRAFT 127 

128 124 113 27 
DEF LEPPARD VAULT - GREATEST HITS 1980 -1995 
MERCURY 528718 (10.98 E0/16.98) 

15 ( / 174) 195 - 78 BONE THUGS -N- HARMONY ' CREEPIN ON AH COME UP (EP) 
RUTHLESS 5526 */RELATIVITY (7.98/12.98) ME 

12 

(129) NEW 1 MINDY MCCREADY BNA 66806 (10.98/16.98) ® TEN THOUSAND ANGELS 129 175 155 143 42 XSCAPE SO SO DEF 67022 * /COLUMBIA (10.98 EQ/15.98) OFF THE HOOK 23 

130 129 122 6 MARK KNOPFLER WARNER BROS. 46026(10.98/15.98)Mil GOLDEN HEART 105 116 153 141 26 GOODIE MOB LAFACE 26018/ARISTA (10.98/15.98) SOUL FOOD 45 

131 136 142 84 BRANDY A' ATLANTIC 82610 /AG (9.98/1598) BRANDY 20 177 187 159 30 SOUNDTRACK CAPITOL 32617 (10.98/16.98) CLUELESS 49 

132 132 125 56 SOUNDTRACK PRIORITY 53959* (10.98/15.98) FRIDAY 1 
118 NEW 1110 I DISHWALLA A &M 540319 (10.98/15.98) ® PET YOUR FRIENDS 178 

133 102 98 5 CRACKER VIRGIN 41498* (10.98/16.98) THE GOLDEN AGE 63 119 179 76 TRACY BYRD MCA 10991 (10.98/15.98) NO ORDINARY MAN 30 

134 127 121 14 
EAZY -E STR8 OFF THA STREETZ OF MUTHAPHU * *IN COMPTON 
RUTHLESS 5504 * /RELATIVITY (10.98/16.98) 

3 
180 178 175 229 PEARL JAM ' EPIC 47857* (10.98 EQ/16.98) ® TEN 2 

181 151 131 24 THE BEATLESA' APPLE 34445 * /CAPITOL(19.98/31.98) ANTHOLOGY 1 1 

135 117 102 37 GOO GOO DOLLS WARNER BROS. 45750 (9.98/15.98) ® A BOY NAMED GOO 27 

136 101 90 4 SOUNDTRACK PRIORITY 50576 (10.98/16.98) THE SUBSTITUTE 90 (182) NEW 1 DJ KOOL CLR 7209 (10.98/15.98) ® (LET ME CLEAR MY THROAT) 182 

137 107 87 17 
SOUNDTRACK DON'T BE A MENACE TO SOUTH CENTRAL... 
ISLAND 524146* (10.98/16.98) 

18 183 171 166 129 
TOM PETTY & THE HEARTBREAKERS '' GREATEST HITS 
MCA 10813 (10.98/17.98) 

5 

138 143 127 45 SILVERCHAIR A' EPIC 67247 (10.98 EQ/16.98) ® FROGSTOMP 9 184 173 155 188 QUEEN A HOLLYWOOD 61265 (10.98 /17.98) GREATEST HITS 11 

139 131 119 24 VARIOUS ARTISTS TOMMY BOY 1139(11.98/15.98) MTV PARTY TO GO VOLUME 8 47 185 176 163 34 
TRAVIS TRITT GREATEST HITS - FROM THE BEGINNING 
WARNER BROS. 46001 (10.98/1898) 

21 

140 

' 
121 104 30 GREEN DAY AL REPRISE 46046 */WARNER BROS. (10.98 /16.98) INSOMNIAC 2 

186 158 145 5 BILLY DEAN CAPITOL NASHVILLE 30525 (10.98/15.98) IT'S WHAT I DO 143 

141 130 111 25 ACE OF BASE ARISTA 18806 (10.98/16.98) THE BRIDGE 29 181 168 168 72 SADE A' EPIC 66686* (10.98 EQ/16.98) THE BEST OF SADE 9 

142 111 99 8 KISS MERCURY 528950* (10.98 EQ 17.98) MN UNPLUGGED 15 188 177 152 233 NIRVANA' DGC 24425' /GEFFEN (10.98/15.98) NEVERMIND 1 

143 114 93 3 
SMOOTHE DA HUSTLER ONCE UPON A TIME IN AMERICA 
PROFILE 1467* (10.98/15.98) 

93 
189 142 116 8 

CHANTAY SAVAGE 
RCA 66775 (10.98/15.98) ® I WILL SURVIVE (DOIN' IT MY WAY) 106 

144 146 153 31 REBA MCENTIRE MCA 11264 (10.98/16.98) STARTING OVER 5 

190 188 191 37 
JODECI 
UPTOWN 11258 * /MCA (10.98/16.98) 

THE SHOW, THE AFTER PARTY, THE HOTEL 2 

145 150 162 36 MICHAEL W. SMITH REUNION 83953/ARISTA (10.98/15.98) I'LL LEAD YOU HOME 16 

191 154 129 13 VARIOUS ARTISTS GRAMMY 67565/COLUMBIA (10.98 E0/17.98) 1996 GRAMMY NOMINEES 16 146 163 158 3 JO DEE MESSINA CURB 77820 (10.98/15.98) ® JO DEE MESSINA 146 

147 135 115 27 
CYPRESS HILL 
RUFFHOUSE 66991 * /COLUMBIA (10.98 EQ/16.98) 

CYPRESS HILL III (TEMPLE OF BOOM) 3 192 193 195 65 
ALISON KRAUSSV NOW THAT I'VE FOUND YOU: A COLLECTION 
ROUNDER 0325* (9.98/15.98) ® 13 

148 139 130 41 TOADIES INTERSCOPE 92402 (10.98/15.98) NM RUBBERNECK 56 193 159 149 16 LENNY KRAVITZ VIRGIN 40696 (10.98/16.98) CIRCUS 10 

149 140 120 33 MICHAEL BOLTON 2 COLUMBIA 67300 (10.98 EQ/16.98) GREATEST HITS 1985 -1995 5 194 199 181 23 GENIUS/GZA GEFFEN 24813* (10.98/16.98) LIQUID SWORDS 9 

150 138 112 8 SEPULTURA ROADRUNNER 8900(10.98 /16.98) ROOTS 27 195 194 184 324 ORIGINAL LONDON CAST° PHANTOM OF THE OPERA HIGHLIGHTS 
POLYDOR 831563 * /A &M (10.98 EO/17.98) 

46 

151 147 132 34 SOLO PERSPECTIVE 549017/ &M (10.98/16.98) SOLO 52 196 184 148 5 BAHAMADIA CHRYSALIS 35484'/EMI (10.98/15.98)M KOLLAGE 126 

152 141 134 24 DON HENLEY ACTUAL MILES HENLEY'S GREATEST HITS 
GEFFEN 24834 (10.98/16.98) 

48 (197) NEW 1 MAXWELL COLUMBIA 66434 (7.98 EQ/11.98)MI MAXWELLS URBAN HANG SUITE 197 

153 133 146 83 THE CRANBERRIES A5 ISLAND 524050 (10.98/17.98) NO NEED TO ARGUE 6 198 189 167 94 VINCE GILL 2 MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 6 

(154) 160 176 42 JEFF FOXWORTHY2 WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 8 199 181 161 79 NIRVANA A' DGC24727* /GEFFEN (10.98/16.98) MTV UNPLUGGED IN NEW YORK 1 

155 149 140 269 ENIGMA A' CHARISMA 86224NIRGIN (9.98/13.98) MCMXC A.D. 6 200 169 165 11 AUDIO ADRENALINE FOREFRONT 25144 (9.98/15.98) BLOOM 77 

TOP ALBUMS A -Z (LISTED BY ARTISTS) 

2Pac 21 

Abba 165 
Ace Of Base 141 
Alice In Chains 83 
Tori Amos 97 
Jann Arden 100 
Tina Arena 162 
Audio Adrenaline 200 

Bahamadia 196 
Beastie Boys 159 
The Beatles 29, 181 
Blues Traveler 62 
Michael Bolton 149 
Bone Thugs -N- Harmony 34,174 
Tracy Bonham 68 
Boyz II Men 160 
Brandy 131 
Brooks & Dunn 8 
Garth Brooks 41, 49 
Bush 15 
Busta Rhymes 27 
Tracy Byrd 179 

Mariah Carey 12 
Celly Cel 26 
Chantey Savage 189 

Tracy Chapman 11 

Terri Clark 80 
Collective Soul 60 
Coolio 20 
Cowboy Junkies 67 
Cracker 133 
The Cranberries 4, 153 
Cypress Hill 147 

D'Angelo 51 
DC Talk 88 
Billy Dean 186 
Def Leppard 128 
Neil Diamond 119 
Celine Dion 6, 156 
Dishwalla 178 
DJ Kool 182 
Dog's Eye View 92 

Eagles 91 
Eazy -E 134 
Enigma 155 
Enya 55,166 
Melissa Etheridge 99 
Everclear 48 
Everything But The Girl 96 

Foo Fighters 110 

Jeff Foxworthy 154 
Kirk Franklin And The Family 23 
Fugees 3 

Kenny G 157 
Garbage 61 
Genius/GZA 194 
Geto Boys 24 
Vince Gill 120, 198 
Gin Blossoms 77 
Goldfinger 161 
Goodie Mob 176 
Goo Goo Dolls 135 
Gravity Kills 109 
Green Day 140 
Andy Griffith 73 

Don Henley 152 
Faith Hill 65 
Hootie & The Blowfish 1, 22 

Immature 112 

Alan Jackson 28 
Jars Of Clay 54 
Jewel 44 
Joded 190 
Quincy Jones 87 

Toby Keith 71 
R. Kelly 30 
Kiss 142 
Mark Knopfler 130 
Korn 114 
Alison Krauss 192 
Lenny Kravitz 193 
Kris Kross 123 

MC Ren 116 
Natalie Merchant 37 
Jo Dee Messina 146 
Metallica 93 
Monica 81 
John Michael Montgomery 115 
Alanis Morissette 5 
Bob Mould 101 

La Bouche 40 Newsboys 169 
Tracy Lawrence 25 Nirvana 188, 199 
Live 126 The Nixons 86 
LL Cool J 38 No Doubt 31 
Lonestar 74 Nonchalant 106 
Patty Loveless 158 

Mac Mall 64 
Madonna 98 
Marilyn Manson 36 
Master P 56 
Dave Matthews Band 2, 84 
The Mavericks 89 
Maxwell 197 
Mindy McCready 129 
MC Eiht Featuring CMW 70 
Reba McEntire 144 
Tim McGraw 47, 168 

Oasis 14 
ORIGINAL LONDON CAST 

Phantom Of The Opera Highlights 
195 

Joan Osborne 39 
Ozzy Osboume 111 

Twila Paris 122 
Pearl Jam 180 
Tom Petty & The Heartbreakers 183 
Planet Soul 167 
The Presidents Of The United States 
Of America 33 

Queen 184 

Radiohead 163 
Rage Against The Machine 9 
Rappin' 4 -Tay 164 
Collin Raye 104 
Red Hot Chili Peppers 72 
The Tony Rich Project 53 
Lionel Richie 42 

Sade 187 
Adam Sandler 63 
Seal 57 
Bob Seger & The Silver Bullet Band 
76 
Selena 171 
Sepultura 150 
Seven May Three 58 
Kenny Wayne Shepherd 113 
Silverchair 138 
The Smashing Pumpkins 35, 69 
Michael W. Smith 145 
Smoothe Da Hustler 143 
Solo 151 
SOUNDTRACK 

Braveheart 78 
Clueless 177 

The Craft 127 
Dangerous Minds 79 
Don't Be A Menace To South 
Central... 137 
Friday 132 
The Great White Hype 103 
Mortal Kombat 124 
Now And Then 170 
Original Gangstas 43 
Pulp Fiction 95 
The Substitute 136 
Sunset Park 7 
A Thin Line Between Love & Hate 
46 
Waiting To Exhale 13 

Spacehog 107 
Stabbing Westward 94 
Sting 32 
Stone Temple Pilots 17 
George Strait 10, 172 
SWV 19 

Tha Dogg Pound 108 
TLC 59 
Toadies 148 
Total 90 

Travis Tritt 185 
Shania Twain 16 

VARIOUS ARTISTS 
1996 Grammy Nominees 191 
Club Mix '96 Volume 1 66 
Dance Mix U.S.A. Vol. 4 45 
Insomnia - The Erick Sermon 
Compilation Album 85 
Jock Jams Vol. 1 82 
MTV Buzz Bin 102 
MTV Party To Go Volume 8 139 
Schoolhouse Rock! Rocks 105 
Songs In The Key Of X (The X- Files) 
117 

The Verve Pipe 173 

Clay Walker 121 
Paul Westerberg 50 
Bryan White 52, 125 
White Zombie 118 
Wynonna 75 

Xscape 175 

"Weird Al" Yankovic 18 
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GLOBAL STRATEGY CRITICAL FOR SONY EXECUTIVES MOTTOLA AND BOWLIN 
(Continued from page 1) 

10 %. Sony has enjoyed tremendous 
international success in recent 
years with Mariah Carey, Celine 
Dion, Michael Jackson, Gloria Este - 
fan, Patricia Kaas, Deep Forest, 
Michael Bolton, Oasis, Silverchair, 
Rage Against The Machine, Ricky 
Martin, and Julio Iglesias, among 
many others. 

In addition, the U.S. company is 
having a resurgence by breaking 
such hot new acts as the Fugees and 
the Presidents Of The United 
States Of America. 

Thomas D. Mottola is presi- 
dent/C00 of Sony Music Entertain- 
ment Inc. Bob Bowlin is president of 
Sony Music International. Both sat 
down recently with Billboard's 
Melinda Newman to talk about the 
state of their business and the music 
industry worldwide. 

Billboard: What percentage of 
your worldwide sales are from the 
U.S.? 

Mottola: Maybe 25 %. It depends, 
but it varies between 25% and al- 
most one -third sometimes. 

Billboard: How would you pre- 
dict that percentage will change 
in the next five years? 

Mottola: I have a feeling that at 
best, it will stay the same. We obvi- 
ously have a very soft retail market 
in the U.S. now. There have been 
talks of three or four accounts going 
out of business this year, which we 
hope, as a result of some of the hit - 
driven product that's been coming 
out, will not happen. So that's a big 
problem, the change in the retail 
market. The other thing is the ma- 
turity of the CD. The CD has ab- 
solutely matured and pretty much 
hit its peak, and we really need an- 
other configuration, I think, to real- 
ly stimulate sales. 

Billboard: Is DVD that configu- 
ration? 

Mottola: No, I don't think DVD 
will be it. I think, if anything, it will 
be MiniDisc. I think MiniDisc is a 
far superior configuration to almost 
anything that can potentially be out 
there. Not because it's Sony, but be- 
cause it's a digital audio form that's 
truly portable and has impeccable 
sound. It's got random access, it 
doesn't break like tape -it's the 
best thing I've seen in years. 

Billboard: So far, the U.S. mar- 
ket has been fairly resistant to 
that. 

Mottola: The U.S. market has 
been totally resistant to it, and 
there are a lot of things that con- 
tributed to that ... You can't intro- 
duce a brand -new piece of hardware 
like that at $800, the way it was. 
When it gets under a $200 price 
point, I think you'll see all the com- 
panies rally together and say, "Let's 
go for it, again. Let's see if we can 
pull this off, because it's in every- 
one's best interest." Look at what 
the CD did for the record business. 

Billboard: Given the current re- 
tail climate, do you think that 
prices might drop sooner rather 
than later? 

Mottola: I'm not in control of that, 
but I certainly hope so. An impor- 
tant thing to note is that I think [the 
U.S. market] always has [been] and 
I think it always will be the most im- 
portant locomotive to any record 
company [as] a global A &R source. 

Billboard: In that regard, when 
you look at signing a new artist, 
how much consideration is given 
to how this artist can perform 
outside of the U.S.? 

Mottola: Tremendous. It's one of 

the most important factors. I'll tell 
you why: When you look at the cost 
in the U.S. of signing an artist with 
an advance, recording that artist, 
doing one or two videos, all the ad- 
ditional marketing and promotion, 
tours, advertising, and merchandis- 
ing costs, the record company is go- 
ing to spend well in excess of $1 mil- 
lion on any new artist on its first 
release. 

Even at 1 million albums, which is 
considered a major breakthrough 
for a brand -new artist, you're basi- 
cally going to break even. Where 
are you going to make the money? 
Only one place. Outside of the U.S 
market. So when we think about 
signing a new artist, we always do it 
with a global strategy in mind. 

Billboard: Are there excep- 
tions? 

Mottola: There are, of course, 
other instances, where we know 
specifically that if it's a hardcore 
rap thing or something like that, 
you isolate those. You have the po- 
tential to maybe sell 1 million, 2 mil- 
lion, or 3 million units [primarily in 
the U.S.]. You evaluate that deal on 
that basis. You know you may not 
have the same global potential, so 
you have to have a mix of every- 
thing. 

Billboard: Has an act's global 
potential become more of a factor 
in the last five years? 

Mottola: For us, as a company, 
and I can't speak for anyone else, it 
has become a factor, yes. We like to 
try to be smart about our business. 
If you look at what we've done with 
our international companies, devel- 
oping local repertoire that we've 
broken, whether it be Oasis, 
Des'ree, Silverchair, or this one or 
that one, vs. signing an act that's 
just going to break in the U.S or an- 
other territory, with that plan in 
mind over the last five years, we've 
been pretty successful at it. 

Billboard: Was there some fun- 
damental change in the way you 
did business? 

Mottola: For the first time in the 
history of this company, we broke 
down the walls of there being two 
companies; it was always the inter- 
national and the domestic company 
inside of CBS. That no longer exists 
at all. 

If a guy in one of the local compa- 
nies wants to pick up the phone and 
call [Epic Records Group chairman] 
Dave Glew, [Epic Records presi- 
dent] Richard Griffiths, [550 Music 
president /Epic Records Group se- 
nior VP] Polly Anthony, or [Colum- 
bia Records Group chairman /Co- 
lumbia Records president] Donnie 
Ienner, he calls them. Or even if he 
wants to call a lower -level market- 
ing guy, they pick up the phone and 
do it. We have regular meetings, so 
that those people know each other 
face to face. They deal with each 
other on a first -name basis, on a lev- 
el of, "Hey, we're all in this togeth- 
er." 

Billboard: Diana King and Rage 
Against The Machine are good ex- 
amples of two acts that were 
signed to the U.S. company but 
broke outside of the U.S. before 
they broke here. Does that help 
you to come back and start anoth- 
er success story in the U.S. 

Mottola: Absolutely. We really 
set out with a plan and a method. 
Now, that doesn't always work, be- 
cause it's the record business. I 
mean, of course, we set out to break 
Diana King in the U.S., right? Well, 

we didn't break her here first; we 
broke her in Japan and then inter- 
nationally. [So] you gotta be pre- 
pared to change and turn on a dime 
if you start to see a fire somewhere 
else, so you can go and fan that fire. 

Billboard: Is there an example 
of an artist with whom you've had 
to do that recently? 

Mottola: Besides Diana King and 
Rage, I would say Celine, [but that] 
was a little different story. What 
happened with Celine's last album 
was that we broke her in the States 
with [single] "The Power Of Love." 
We were over 3 million, [but] we 
missed opportunities with Celine to 
send her overseas to promote her al- 
bum. And almost 18 months later, 
after the album had only sold a mil- 
lion and a half internationally, we 
put her on a massive promotional 
worldwide tour, and that album is at 
more than 6 million internationally. 
We went out and worked that record 
two years later like it was a brand - 
new album. 

Billboard: You've had great 
global success with acts from 
Australia and the U.K., but it 
sounds like unless an act is 

SONY 
singing in English, other than 
Deep Forest, its global success is 
going to be a select thing. 

Bowlin: Each of these countries 
has its own artists, and they aren't 
just developing artists simply for 
their own market or just for the 
English market. A lot of times, 
they're developing artists for a re- 
gional basis -pan- European, pan - 
Latin. The countries that are really 
driving the music in Europe are 
France, Italy, and then Scandinavia. 

Billboard: All eyes are on Asia 
as the next growth market. What 
percentage of overall sales does 
the region provide now, and where 
do you predict it will be in five 
years? 

Bowlin: The estimates of the le- 
gitimate record market in China are 
$200 million. We have several com- 
panies that are larger than $200 mil- 
lion. That is nothing for that coun- 
try. When China opens up, it's going 
to be massive, [especially] when it's 
selling something other than cas- 
settes at $1 apiece. 

Billboard: When do you realisti- 
cally think that's going to hap- 
pen? 

Bowlin: Five years from now, 
Asia will have twice the share it 
does. I will say that within 15 years, 
Asia may be the biggest entertain- 
ment -not just music -market in 
the world. 

Billboard: Historically in Ko- 
rea, only local companies could 
sign indigenous superstar acts. 
Worldwide companies were pro- 
hibited from doing so by Korean 
law. That seems to be changing. 
How will that affect your dealings 
there? 

Mottola: We just got back from 
Korea, as a matter of fact. 

Bowlin: Korea is an interesting 
and difficult market in many re- 
spects. Having said that, we're get- 
ting into the local market. We have 
an act there called the Blue, whose 
album has sold 300,000 copies in Ko- 
rea, so we're starting to get into the 
local business in Korea, as condi- 

tions allow. 
Billboard: The situation has 

been similar in Indonesia, where 
no major label was allowed to 
function unless it was in a part- 
nership with a local company. 

Bowlin: Well, the biggest problem 
with Indonesia was that you could 
not have an ownership interest in a 
company in Indonesia; you could 
only do it through a license. And 
they've recently changed that, so 
you can now go in and either have a 
joint- venture operation or you can 
apply- whether or not you're grant- 
ed approval is a different question - 
for the wholly owned status, but 
that's a very recent change. 

Mottola: By the way, we're open- 
ing an office in Indonesia this year. 

Billboard: What makes that 
market so appealing? 

Bowlin: The fourth- largest popu- 
lation on the planet. 

Billboard: South Africa is also a 
market that has opened up. What 
opportunities do you see there? 

Bowlin: One of the biggest prob- 
lems with record companies opening 
in South Africa really were the 
problems with apartheid, and now 
that that's behind us, we've opened 
up our own company in South Africa 
[in 1995], and it's a huge opportuni- 
ty. The market is exceeding our ex- 
pectations. Our success is principal- 
ly our international artists in South 
Africa at this point, but that's going 
to change. 

Billboard: Many companies 
rushed into Eastern Europe when 
it opened up a few years ago, and 
they encountered great problems. 
With the benefit of hindsight, 
what kind of market do you see 
Eastern Europe becoming, and 
what will your involvement be? 

Bowlin: First, Russia is a terrible 
place to do business, and for that 
reason, we did not open an office in 
Russia. Russia's going to have to get 
its house in order first. We've 
opened an office in the Czech Re- 
public, we've opened an office in 
Hungary, and we just opened a com- 
pany in Poland. 

The biggest problem is the infra- 
structure, which is absolutely terri- 
ble. The retail and distribution 
structures in these countries are ex- 
actly what you would probably ex- 
pect from a communist country. 
They're primitive. They're not con- 
sumer friendly. The retailers really 
need a lot of education. That's going 
to be the biggest stumbling block, 
because the market, in terms of the 
ability to spend money, could easily 
become successful [for cassettes or 
vinyl], because those are products 
that are much more accessible to 
those consumers. They're years 
away before they really start to 
count big, from a retail record 
standpoint. 

Billboard: Do you see piracy 
lessening in China? 

Bowlin: There has been virtually 
no progress in China (see story, 
page 8). You've got a couple of prob- 
lems. One is that culturally, the no- 
tion of intellectual rights is foreign. 
It's not one that they embrace, so 
that's a huge problem. Then you've 
got the 30 CD plants that are pro- 
ducing 70 million CDs a year, when 
there's no local market for them. 
That has not been improved at all. 
Probably the biggest problem in 
China, outside of piracy, has been 
the Chinese government's contin- 
ued resistance to true market ac- 
cess. An international record com- 

pany today cannot walk into China 
and set up a full -fledged record 
company. You can't do it. 

Billboard: Is that the biggest 
problem your company faces 
worldwide? 

Mottola: Piracy is at the top of the 
list. There's no question. Look at 
just the Asian front and what that 
could represent, and then look at 
the roadblocks. 

Bowlin: But piracy is not just Chi- 
na. About 20% of the world's piracy 
comes from Europe, and 80% of that 
comes from Italy. 

Billboard: According to Sound - 
Scan, your market share rose in 
the first quarter from 13.2% last 
year to 14.9% this year, and that 
doesn't even include Sony -owned 
Relativity Entertainment Distrib- 
ution, which counts as an inde- 
pendent. In what ways do you 
think you were working smarter? 

Mottola: Being conscious of the 
factors going on out there at retail, 
really getting even more aggressive 
in our artist -development cam- 
paigns inside the company, being 
more pointed in our signings, and 
being more selective and then prior- 
itizing those signings in a way that 
nothing got in the way of those 
things, because we cluttered up the 
machine with a lot of releases. 
That's the best answer I could give 
you. 

Billboard: Is Sony in the U.S. 
signing fewer artists in 1996 than 
it was in, say, 1992? 

Mottola: That's a hard question to 
answer. I don't know how many we 
signed in 1992. I could just tell you 
that we're being more selective than 
ever, and we're finding that we're 
having more success than ever. 

POLYGRAM'S LEVY 
(Continued from page 83) 

of the world has paid for it. The second 
thing is that, having too many day -to- 
day responsibilities, I haven't had 
enough time for strategy, and the third 
thing is that I think Roger is as good if 
not better than I am at running the mu- 
sic component. 

Billboard: Can you say what you 
think are the major issues in the mu- 
sic business? 

Levy: Creativity. I always come back 
to the same thing. Being able to identify 
new talent and to break new talent. 
That's the end -all of the business. If the 
business becomes boring, then the mar- 
ket will go down. If the business is excit- 
ing, then people will shift some of the 
spending power into music, instead of 
into something else. 

Billboard: Any other issues? 
Levy: Again, the issue I raised with 

you is that I feel all the music chiefs are 
not spending enough time on the world- 
wide issues facing the business, proba- 
bly because we're so terrified of anti- 
trust implications. Issues like piracy, 
issues like market share -where we can 
finally run a business where we can say 
what everybody's market share is-is- 
sues like the whole legal environment 
facing the U.S. and outside the U.S. 
We're moving toward an American law 
and a non - American law, which I think is 
going to brew disaster. And it can't be 
done at the technical level. We should be 
talking about it and we should be work- 
ing more together. Because they're go- 
ing to shape the industry. Maybe after 
the end of our five -year contracts - 
maybe that's why nobody seems to care, 
there'll be other people there. These are 
very big issues. 
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JIMENEZ RETURNS TO CONJUNTO ON ARISTA -TEXAS SET 
(Continued from page 11) 

typical Tex -Mex Spanglish, a rough 
combination of English and Spanish. "I 
think I have done enough country, 
rock, and other things with other peo- 
ple." 

"This [new CD] is more hardcore 
conjunto, you know, more traditional. 
We're not having any country in it," he 
adds, taking time to talk during a 
break on a three -week, 16 -city Euro- 
pean tour that includes stops in Hol- 
land, Germany, Spain, Switzerland, 
France, and Austria. "It is all in Span- 
ish." 

The CD, titled "Buena Suerte, 
Señorita," hits stores May 21 and will 
be Jimenez's second release on the 
Arista -Texas label. It will be bolstered 
with a major promotional campaign 
that, surprisingly, started in Europe 
last month. 

His self -titled label debut won a 
Grammy in February for best Mexi- 
can- American performance. It was his 
third Grammy in 10 years. 

Appreciation of the accordion and of 
conjunto music extends far beyond the 
Southwest, says Cameron Randle, 
Arista -Texas VP. "How many conjunto 
records that you know of are sold and 
toured in Europe first ?" Randle asks. 
"But he has a big following he has built 
up after having worked that market in 
Japan, Europe, Australia, and, particu- 
larly, Spain, for years." 

Jimenez, of course, is not the only ac- 
cordionist to tour overseas. Such acts 
as the Texas Tornadoes (of which he is 
a member), Steve Jordan, Santiago 
Jimenez, and Mingo Saldivar have also 
toured abroad. But Jimenez has toured 
the longest and the farthest. 

In other departures, stylistically 
speaking, he has worked with rock and 
pop acts and recorded on film sound- 
tracks; he is featured on the soundtrack 
to the upcoming film "Striptease," star- 
ring Demi Moore. 

Jimenez also appears on the next 
Texas Tornadoes CD, "4 Aces," due in 
late May. 

Major appearances have included 
President Clinton's inaugural ball; Pe- 
ter Gabriel's WOMAD Festival in 
Yokohama, Japan; and the Montreaux 
(Switzerland) Jazz Festival. 

But while Jimenez's three -row but- 
ton accordion has long spiced the 
works of a diverse group of artists, a 
return to his roots was overdue, he 
says. 

"Randle and I had been talking 
about producing a raw conjunto album 
for a while," Jimenez says. "So I began 
listening to songs from different peo- 
ple and began collecting the material." 

Randle and Jimenez share co -pro- 
ducer credits on the CD. The first sin- 
gle, "Borracho No. 1," was released to 
radio April 29. 

Jimenez, 56, says he chose ranch- 
eros, polkas, and boleros from such 
songwriters as M. Cuellar Valdez, 
Danny Perez, and Spain's Manuel Es- 
pana and Joaquín Almendros. Jimenez 
wrote one instrumental, "Tico Taco 
Polka." 

"I wanted to put a twist, you know, 
on the Lawrence Welk song 'Tico Tico 
Polka,' " Jimenez says. "I called mine 
'Tico Taco' because it has a Mexican 
flavor." 

Jimenez also recorded an old stan- 
dard, "El Gallo Copetón," by Oscar 
Martinez. 

HOMECOMING 
'We view this CD as a musical home- 

coming for Flaco," says Randle. "The 
irony is that Flaco's value in the gener- 
al musical marketplace has been 
premised a lot on the fact that he has 
incorporated his accordion influences 

into so many different genres of music. 
Flaco likes to take as many risks as 
possible, musically, and will play with 
anybody, anytime. 

"While obviously, it is advantageous 
for him to embellish other people's art- 
work, you don't want to do so at the ex- 
pense of losing what makes Flaco spe- 
cial," Randle adds. "That's what we've 
tried to do: bring him back to this ab- 
solute, 100% turbo conjunto record." 

That meant using Jimenez's conjun- 
to outfit: Fred Ojeda, lead vocals; Os- 
car Tellec, bajo sexto; Max Baca and 
Ruben Valle, bass; and Jimenez's son 
David, drums. 

The promotional campaign is ambi- 
tious and unusual. 

"You almost treat Flaco at retail and 
at radio as though he were an alterna- 
tive rock act on the Lollapalooza tour," 
says Randle. "He could easily fit into 
that world. What sells Flaco is pure 
credibility and authenticity on the mu- 
sical front." 

To that end, the label is taking 
Jimenez on a radio blitz to Tejano and 
regional Mexican format radio sta- 
tions, as well triple -A and college out- 
lets. 

"That's the beauty of Flaco," Randle 
says. 'Without changing an ounce of 
who he is, he's the one artist that you 

can take to Houston and visit an AM 
conjunto station in the morning, visit a 
top Tejano station in the afternoon, 
and take him to a triple -A station that 
night." 

"Flaco has always been one of our 
mainstays," says Albert Davila, GM of 
ruling San Antonio conjunto station 
KEDA -AM. "He has played in the tra- 
ditional style, like his famous father 
[late conjunto pioneer Santiago 
Jimenez Sr.], and he has played with 
other musicians, helping to take con - 
junto all the way around the world to 
Japan and Europe." 

As for college stations, "college kids 
are typically the first to smell some- 

thing that is 100% real," Randle ex- 
plains. "And they respond to that in a 
positive way, as quickly as they re- 
spond to something they think is com- 
pletely in the `poser' vein. College is a 
real fertile ground for artists and 
records that eventually end up work- 
ing their way into a broader audience. 
And, you couple that with the fact that, 
inherently, the music is party music," 
he adds. "In any culture, it's party mu- 
sic." 

Jimenez's charm also transcends 
genres. 

"People respond to music that has 
feeling. And his style of playing is in- 
fectious -it's pure magic, the kind that 
gets people going," says Terry Lick - 
ona, producer for "Austin City Limits," 
a public television concert show on 
which Jimenez has appeared half a 
dozen times. 

"Every time he has appeared on 
'Austin City Limits,' we get calls from 
all over the U.S. -Minnesota, New 
Hampshire, the Midwest -people who 
can't even pronounce his name or know 
what that style of music is called, but 
they love it," Lickona says. "They want 
to find out where to find his music." 

Related promotional activities, such 
as a May 10 listening party at San An- 
tonio's Hard Rock Cafe and a perfor- 

mance at the city's May 7- Sunday (12) 
Tejano Conjunto Festival, follow the 
initial European campaign. 

The CD has already streeted in 
Spain, Switzerland, Germany, Nor- 
way, Austria, Finland, the Nether- 
lands, and France. 

"The BMG labels in each of these 
territories release BMG product on a 
strictly voluntary basis," Randle says. 
"They pick what U.S. releases they 
want. Every one of those countries 
jumped on this record. And his tour co- 
incided with the market releases." 

At U.S. retail, activities include set- 
ting up endcaps at Best Buy locations. 

'We're also working closely on a Te- 
jano retail program with a variety of 
types of sales and different give- 
aways," Randle says. "And we are em- 
phasizing mom -and -pop stores 
throughout the West Coast and the 
Southwest." 

In Austin, Texas, Waterloo Records 
owner John T. Kunz plans to spotlight 
Jimenez in June at the store's "Hear 
Texas Artists" CD listening stations. 

In sum, Randle says, "I have re- 
ferred to him as God's idea of an accor- 
dion player. What Flaco represents 
musically is unparalleled. He is an 
artist the stature of a Jimi Hendrix, for 
his instrument." 

RHINO SURFS WITH A 6 -CD BOXED SET 
(Continued from page 11) 

CDs, which chart surf music's 1961 -66 
heyday, came together naturally, ac- 
cording to Blair. 

"The first thing I told myself was 
that, obviously, we have to have the 
heavy hitters in there," he says. 
"We're not going to do an overview of 
the surf genre if we don't have [the 
Chantay's'] 'Pipeline' and [the Sur - 
faris'] 'Wipe Out' and so on. So I threw 
all those in first. Those filled up a cer- 
tain number of slots. 

"After that, I thought, 'There are 
several groups that released a 
tremendous amount of product,' and 
you can't really put one Beach Boys 
track on a compilation like this; you 
can't really put one Dick Dale track 
on. So I went back and looked at the 
bands and the artists that I thought 
needed to be represented more than 
once and added those tracks in there." 

The Beach Boys and Dale are repre- 
sented by several quintessential tracks. 
The instrumental surf sound is repre- 
sented in tracks by such acts as the 
Lively Ones, the Tornadoes, the Astro- 
nauts, the Crossfires, Eddie & the 
Showmen, the Pyramids, the Trash - 
men, and the Challengers, and by other 
more obscure groups. Vocal hits by Jan 
& Dean, the Sunsets, Annette, and the 
Sunrays are also included. 

The CD covering the '80s and '90s 
revivals was less scientifically com- 
piled, according to Blair. 

"The fourth CD had to cover 26 
years, up to the present -a very 
tough job," he says. "What the hell do 
you do? Well, I just started compiling 
a master list of bands that I thought 
deserved to be included, and of course 
I wound up with some 60 bands ... It 
was a very, very subjective [selec- 
tion]." 

Jon & the Nightriders and such '80s 
Rhino acts as the Malibooz and the 
Wedge represent the '80s revivalists. 
Southern California bands of the '90s, 
such as the Insect Surfers and the 
Halibuts, and U.S. instro acts, such as 
the Phantom Surfers, the Mermen, 
the Boss Martians, and Man Or Astro- 
man?, are also included. The interna- 
tional flavor of contemporary surf is 

encompassed with cuts by Finland's 
Laika & the Cosmonauts and Ger- 
many's the Cruncher and the Looney 
Tunes. Appropriately, the set con- 
cludes with a track from Dale's 1993 
comeback album, "Tribal Thunder." 

The 66 -page booklet accompanying 
"Cowabunga!" includes an introduc- 
tion by Dale, a 20,000 -word historical 
essay and track -by -track annotation 
by Blair, a surfing glossary, and a 
four -color pull -out poster. The first 
5,000 -10,000 sets will include surf de- 
cals contributed by board manufac- 
turers. 

The custom -made "Cowabunga!" 
surfboard, valued at $700 and created 
for the cover of the box by Kingsley 
Surfboards, will be given away in a 
consumer contest to be advertised in 
Tower Pulse! magazine. 

The making of that board led to an 
unusual deal between Kingsley and 
Rhino, according to Kinloch. "They 
came back and said, 'Hey, you know 
what? A "rhino wave" is a big wave.' 
And this retro look, the oval logo that 
we have, is very in style now with the 
surf crowd," Kinloch adds. "And they 
wanted to license our logo ... It looks 
like that's coming to fruition, and 
they're going to manufacture surf- 
boards and other surf gear. It's a 
whole new venture for Rhino." 

In other promotional activities sur- 
rounding the set, Rhino will market 
"Cowabunga!" through Surf Direct, a 
distribution company servicing 500 
surf shops across the country. A 
Fender guitar will be given away as 
part of the marketing campaign. 

Information about the set will be in- 
serted into home videos distributed by 
Surf Video Network; that company's 
product will be cross -promoted in an 
insert in the boxed set. 

There will also be a rare product 
tie -in with Guitar Centers, the nation- 
wide chain of guitar stores. Kinloch 
says, "They are planning on doing a 
big surf- and beach -themed promo- 
tion during the summer, and it looks 
like we're going to be able to tie into 
that, with Guitar Centers bringing 
product into the stores." 

Rhino will team with cable broad- 
caster Prime Sports to give away cop- 
ies of the set at the U.S. Open surfing 
competition in Huntington Beach, 
Calif. "Virgin Megastore is working 
with Prime Sports to do on- the -beach 
sales," Kinloch says. 

Fliers advertising the box will be 
distributed at other surf competitions 
during the peak summer months. 

Longboard magazine will be taking 
pro surfers to surf shops along the 
East Coast during the summer on a 
promotional tour, and Kinloch adds, 
"We will take the same concept and 
bring it to certain key [music] retail 
accounts and make it a whole fun 
beach party at the store." 

Longboard has supplied Rhino with 
surfing footage that will be used in an 
in -store video for music retailers fea- 
turing tracks from the boxed set. "You 
get the whole vibe and feeling of the 
surf lifestyle, along with the music," 
Kinloch says. 

She adds, "We're also going to do 
radio promotions that might center 
around some club nights or beach 

nights, like we've done in the past with 
our cocktail music series ... For the 
people who don't surf but dig the mu- 
sic, that's a great connection there." 

Rhino's media relations depart- 
ment has compiled promotional 
footage for TV placement featuring 
interviews with Dale, Blair, surfer 
Corky Carroll, Mel Taylor of the Ven- 
tures, Paul Johnson of the Belairs, 
Jim Thomas of San Francisco's Mer- 
men, and others. 

Rhino, which will place consumer 
and co -op advertising for the set, will 
also promote the box with custom 
merchandising tools and such tchach- 
kas as a surfboard keychain/bottle 
opener. 

Retailers already riding the curl of 
the surf revival are anticipating the 
release of "Cowabunga!" 

At Go Boy Records, a Redondo 
Beach, Calif., store that stocks some 
200 surf titles, owner Alan Ostroff, 
who is a surf collector and enthusiast, 
says, "I get that clientele in here, and 
I'm going to push it really hard, be- 
cause I love the stuff." 

CSN &Y SUED BY FORMER DRUMMER 
(Continued from page 4) 

mance credits on CSN &Y's "Déjà 
Vu," which hit No. 1 on The Billboard 
200 in 1970. He also worked on the 
group's 1969 debut album, "Crosby, 
Stills & Nash." 

In addition, the lawsuit claims Tay- 
lor has not received royalties on a 
"CSN &Y" boxed -set compilation re- 
leased in 1992. 

O'Brien says Taylor has repeatedly 
attempted to resolve the issue out of 
court, but his efforts have been un- 
successful. 

"Various lawyers have gotten in- 
volved to attempt to mediate the situ- 
ation," says O'Brien. "But no one has 
showed up." 

He maintains that Taylor is suing 
the band as a last resort and that at 
some level, he continues to regard 
CSN &Y as friends. "But they're tak- 
ing a hard line," O'Brien says. 

Taylor had no written contract with 
the band, which the lawsuit says was 
a sign of the times. "Taylor and the 
music defendants [CSN &Y] were 
free -wheeling 'children of the '60s' 
and therefore never took the time to 
formalize their agreement in all -en- 
compassing, written form," the law- 
suit states. 

However, O'Brien claims an oral 
contract is just as binding as a written 
contract. "An oral contract is just as 
enforceable, but it's harder to prove," 
he says. 

In addition to CSN &Y, 11 other de- 
fendants are listed on the lawsuit, in- 
cluding CSN's management firm, 
Siddons & Associates; Young's man- 
ager, Elliot Roberts; Atlantic Record- 
ing Co.; and ASCAP/Irving Music. 

CSN's manager, Bill Siddons, de- 
clined to comment on the lawsuit. 
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GOSPO CENTRIC PUTS FAITH IN FRANKLIN 
(Continued from page 1) 

Centric, says retailers have stocked up 
on the album in anticipation of big sales. 
"It [was] the biggest pre -sell I can re- 
member in my 20 years in the business. 
Christian bookstores have exceeded our 
pre -sell forecast by 2 to 1. That's exciting 
progress at the Christian retail level, 
and with mainstream stores, we've ex- 
ceeded our goal as well. We have high 
expectations of what it will do in the 
gospel marketplace." 

Gospo Centric CEO Vicki Mack - 
Lataillade is taking a mainstream ap- 
proach with the album, including two 
music videos, urban radio promotions, 
and exposure on BET. 

Nearly 2,000 promotional samplers 
went out to R &B, gospel, and contempo- 
rary Christian stations during the first 
week of April. The samplers spotlight 
lead cuts from the release, including 
"Melodies From Heaven," which Latail- 
lade says is the tune the majority of 
gospel and R &B stations are putting 
into high rotation. 

Also being released are two videos for 
"Melodies From Heaven," one a straight 
concert performance and the other a 
concept video. 

In addition, Lataillade notes that an- 
other cut, "Mama's Song," is being tied 
into special programming for Mother's 
Day on Sunday (12) by a number of 
gospel stations. 'We believe we've cov- 
ered all the bases," she says. 

The full -scale retail rollout features 
an eye -opening visual campaign, with 
standups doubling as imaging pieces 
fostering both Kirk's youthful presence 
and gospel's youth explosion. The artist 
is pictured with sunglasses and wearing 
jeans with an open Versace shirt over a 
white T- shirt, according to Lataillade. 
"That's a whole new image for a gospel 
artist and for the preconceived limita- 
tions of gospel as well," she says. 

Showcases spotlighting cuts from 
"Whatcha Lookin' 4" were held at the 
National Assn. of Recording Merchan- 
disers convention in Washington, D.C., 
in March, and the Gospel Music Assn.'s 
Gospel Music Week in Nashville in 
April. Similar showcases will be pre- 
sented at the Gospel Music Workshop of 
America in August. 

Initially recorded live in Dallas in May 
1994, the album was held from release 
because sales from Franklin's self -titled 

debut had not yet tapered off. According 
to Hearn, that album has sold 1.3 million 
units. It was No. 2 on the Top Gospel Al- 
bums chart for the week ending May 11. 

Nearly two years later, anticipation 
for the new release is at fever pitch. 

"As one pastor in the Fort Worth 
[Texas] area has stated, people have 
been waiting with tip -toe anticipation," 
says Katrina Bryant, music director at 
KHVN Dallas. "We've already put it in 
high rotation, and it's definitely going to 
the top of the charts." 

"The thing we need to remember is the 
buildup," says Rick Anderson, music buy- 
er for the Cincinnati -based Berean 
Christian store chain. He says that the 
buildup for "Whatcha Lookin' 4" is bigger 
than any he has seen on the gospel side. 
"It's the biggest gospel release I've ever 
bought, and I believe it's going to be the 
strongest gospel release we've ever had." 

Larry Blackwell, who heads Central 
South Gospel, one of the nation's largest 
distributors of gospel music, agrees. "I 
bought more pieces on this than any 
record I've ever bought on the front end. 
There's no question it's the most antici- 
pated record I've seen since I've been in 
gospel. Its sheer numbers alone make it 
a win -win situation for the whole indus- 

Lataillade is anticipating a media blitz 
for Franklin, with features forthcoming 
in Rolling Stone and People. "We're will- 
ing to put whatever it takes into the mar- 
keting so that any of my artists never, 
ever feel that they could get any more 
from being with a secular company," she 
says. 

Lataillade's success in marketing 
Franklin has led to a great deal of spec- 
ulation about his direction. "What we 
want to keep crystal clear is that Kirk is 
all gospel, and the reason we continue to 
be excited and inspired is because his 
success is allowing us to dream larger 
for gospel," Lataillade says. "The differ- 
ence here is that while we may want 
mainstream sales, we are not looking to 
make him a crossover artist." 

Franklin says that while he is ex- 
tremely excited about the project, he 
feels uncomfortable with the label that 
some have given him: "gospel music 
messiah." 

"I just had some songs to share," he 
says. "I don't think that gospel artists 

LUTHER ALLISON TOPS 17TH HANDYS 
(Continued from page 12) 

was named best new blues artist. 
Some perennial winners were also fet- 
ed, including singer Koko Taylor (con- 
temporary blues female artist of the 
year) and Pinetop Perkins (blues in- 
strumentalist [keyboards]). 

Following is a list of the other win- 
ners: 

Blues band of the year: Joe Louis 
Walker & the Bosstalkers. 

Soul /blues -male artist of the 
year: Little Milton. 

Soul/blues- female artist of the 
year: Etta James. 

Traditional blues -male artist of 
the year: Jimmy Rogers. 

Traditional blues -female artist 
of the year. Katie Webster. 

Acoustic blues artist of the year: 
John Hammond. 

Blues instrumentalist (harmoni- 
ca): Charlie Musselwhite. 

Blues instrumentalist (bass): 
Willie Kent. 

Blues instrumentalist (drums): 
Willie "Big Eyes" Smith. 

Blues instrumentalist (other): 
Clarence "Gatemouth" Brown. 

Soul/blues album of the year: Per- 
cy Sledge, "Blue Night" (Pointblank). 

Traditional blues album of the 
year: John Lee Hooker, "Chill Out" 
(Pointblank). 

Comeback blues album of the 
year: Jimmy Johnson, "I'm A Jockey" 
(Verve). 

Acoustic blues album of the year: 
Rory Block, "When A Woman Gets 
The Blues" (Rounder). 

Reissue album of the year: Otis 
Rush, "So Many Roads" (Delmark). 

New inductees in the Blues Hall of 
Fame were announced during the cer- 
emony. They included the following: 

Classics of blues recordings (al- 
bum): "Hound Dog Taylor & The 
Houserockers" (Alligator). 

Classics of blues recordings (sin- 
gle): Sonny Boy Williamson (Rice 
Miller), "Don't Start Me Talkin' " 
(Chess). 

Classics of blues literature: Peter 
Guralnick, "Sweet Soul Music." 

Individuals (performers): Charles 
Brown, David "Honeyboy" Edwards. 

Individuals (nonperformers): Pete 
Welding (author, Testament Records 
founder), Bob Koester (Delmark 
founder). 

care or see me as the new messiah, and I 
don't know why the media have picked 
me to be the road runner, but it's very 
hard to live up to the expectations, espe- 
cially when you know you had nothing to 
do with all the success. And when you 
say in interviews, `It was the Lord,' they 
don't want to hear that. They say, `Yeah, 
well, there's got to be some formula. 
What were you thinking about when you 
were in the studio ? "' 

As sales projections for the platinum - 
selling artist have climbed, Franklin 
says, "the goal now is just to stay real. To 
not be affected by the media and to not 
try to impress people. With this album, I 
want to try to grow spiritually. I want to 
live the ministry, the lifestyle I'm 
singing about." 

Hearn adds that "most in the industry 
view Kirk Franklin as a phenomenon in 
gospel music and not a crossover artist 
And while people will say that when the 
record took off, it was because of urban 
radio airplay, the urban play was more a 
good marketing extension for a great 
gospel record, but it didn't change who 
he was as an artist ... Not since BeBe & 

CeCe [Winans] has anyone opened more 
doors for gospel music than Kirk 
Franklin." 

Recent reports had him tied to a 
production deal with Interscope. 
Lataillade says that in late April, her 
husband, Claude Lataillade, joined 
with Interscope for a new label ven- 
ture, B -Rite Records, which will be 
distributed by MCA and will produce 
cutting -edge urban gospel releases, in- 
cluding gospel rap. Franklin will have 
a production deal under the new label, 
and the first release, due this fall, will 
fall under the banner of Franklin's 
production deal. However, there are 
no plans to move Kirk Franklin & the 
Family to the label. EMI Christian 
Music Group maintains exclusive dis- 
tribution rights to the act. 

"I felt that this new deal would bring 
us closer to the front line of the urban 
youth we were trying to minister to," 

FOX MUSIC 
(Continued from page 4) 

print -music sister of Warner /Chappell 
Music. 

The Warner /Chappell connection 
with the Fox organization dates back to 
1982, when Warner /Chappell acquired 
the old Fox catalog, which contained nu- 
merous established copyrights of songs 
from Fox film properties and other 
sources dating back to the heyday of film 
musicals. 

A decade ago, Fox reintroduced itself 
to the music publishing scene. Its cata- 
log now consists of music from 100 films 
and 125 TV productions, including, most 
recently, a co- publishing deal (with 
Sony /ATV Music) for the 14 tracks writ- 
ten by Kenneth "Babyface" Edmonds 
for the smash soundtrack to Fox's 
"Waiting To Exhale." 

Fox also publishes music from such 
popular attractions as "The Simpsons" 
TV show and the hit film "Home Alone." 

In the U.S., Fox handles its own af- 
fairs, with Mennella reporting to Robert 
Craft, executive VP of studio music. 
Mennella's two key staffers are creative 
director Kaylin Frank, who joined the 
company from the Work Group label, 
and Cathy Merenda, who manages ad- 
ministration. 

Armed with Fox's new global licens- 
ing arrangement, Mennella headed for 
MIDEM Asia in Hong Kong Tuesday 
(14), where she and Harry Hull, manag- 
ing director of Warner /Chappell Asia, 
were expected to announce their compa- 
nies' new licensing relationship. 

says Claude Lataillade. "But this deal 
has little to do with Kirk Franklin's 
growth as artist; perhaps, with Kirk 
Franklin's growth as producer." 

Franklin is in the midst of a national 
gospel stage production tour that has 
been setting house records in major 
cities. He breaks in June for a three - 
month summer hiatus, during which he 
will embark on a full slate of promotional 
appearances, including stints in Europe, 
Jamaica, Six Flags theme parks, and at 
the Special Olympics. Franklin is booked 
and managed by Gerald Wright, and his 

publishing is handled by Gospo Centric. 
Franklin says he often feels as if the 

weight of the gospel industry rests on 
his 25- year -old shoulders. "There's a lot 
to be excited about in the gospel indus- 
try. I'm not the only one doing gospel at 
this level," he says. "There's Yolanda 
Adams, CeCe Winans, John P. Kee. 
They deserve the same props. I'm just 
trying to let everyone know what's going 
on in gospel music. It's not just about 
choir robes and tambourines ... I want 
people in the music industry to start re- 
specting gospel." 

BETWEEN THE 

BULLETS 

by Geoff Mayfield 
BY A NOSE: It only seems appropriate that sales for the week that climaxed 
with a photo finish at the Kentucky Derby resulted in a neck -and -neck battle 
between last week's No. 1 album by Hootie & the Blowfish and the new 
Dave Matthews Band title. When the dust cleared, the Blowfish finished in 
front by a wee 1.8% margin, the tightest race The Billboard 200 has seen since 
last year's Oct. 7 issue, when Alanis Morissette edged out the "Dangerous 
Minds" soundtrack by a 1.2% gap. This time, though, the stakes are higher, 
as Hootie leads Matthews' troupe 259,000 to 254,000 units. In last year's 
squeaker, Morissette led "Dangerous Minds" by a score of 148,500 units to 
146,500 units to log her first week at No. 1. 

Also pumping life into this week's chart are the Cranberries, who debut at 
No. 4 with 180,000 units. A close look at the top 10 prompts a tip of the cap 
also to the Fugees, as "The Score" (No. 3, 193,000 units) is the only title in 
that part of the chart to manage an increase over prior -week sales. Since its 
March 2 debut, the album has had gains in seven out of 10 weeks; this week's 
11% boost marks the fifth time the Fugees have won the big chart's Greatest 
Gainer award, all of which means the hip -hop trio is a real threat to grab the 
top rung on The Billboard 200. 

NOW AND THEN: Nipper's tail must be wagging over Dave Matthews' fast 
start, because RCA has not had an album rank as high as No. 2 since June 11, 

1982, when the "Dirty Dancing" soundtrack slipped to the runner -up spot af- 
ter an 18 -week run at No. 1. To put Matthews' opening week in perspective, 
consider that the fattest week enjoyed by his band's RCA debut (now No. 84) 
was 122,000 units, scored during Christmas week of last year. That album's 
second -largest week was 69,000 units ... The sum on the new Cranberries set 
more than doubles the 80,000 units that its 1994 album rolled in its inaugural 
week. During Christmas of that year, it sold 256,500 units, but it only had 
three other weeks in which it sold more than 100,000 units. The biggest week 
for the band's rookie album was 154,500 units during Christmas of 1993. 

DRAWING FLIES WITH HONEY: For the second week in a row, album 
sales are ahead of those of the prior week and those of the comparable 1995 
week -a small surprise considering that we had four debuts in last week's top 
10 and two this week. Each of the top seven albums sold more than 100,000 
units this week, while eight hit that mark last week, compared with just four 
on the chart two weeks ago. Last week, the top 20 stood 38% ahead of prior - 
week sales, but The Billboard 200 only posted a 15% increase and overall al- 
bum sales, including catalog, advanced by 4 %. That gap is smaller this week; 
the top 20 is 9% ahead of that of last week, while overall album sales are up 
by 3 %. 

FAST FACTS: Alanis Morissette moves more than 155,000 units, good for 
No. 5. Since her triumphant night at the Grammys, she has sold more than 2.1 
million of the 7.4 million copies that have sold during her 47 weeks on The Bill- 
board 200 ... Hard rocking Pantera and alterna -vets the Cure figure to have 
next week's key debuts. Based on early retail feedback, look for the former to 
far outsell the latter ... Following a "Late Show With David Letterman" ap- 
pearance, Jewel bulleted 53-47 last week with a 20% gain. This week, a 15% 
gain advances her to No. 44, while another Letterman guest, Van Morrison, 
regains a bullet on Top Jazz Albums (4 -2, a 10% gain) ... Spurred by its hot 
new single, Bone Thugs -N- Harmony win The Billboard 200's Pacesetter 
award with a 32% gain and a 43 -34 jump. 

BRAVO: A month and a week ago Roberto Magna debuted at No. 15 on Top 
Classical Albums, and two weeks ago Angela Gheorghiu entered that list at 
No. 7 -but the sum of their combined efforts is greater than either individ- 
ual, as their "Duets & Arias" debuted on last week's unpublished chart at No. 
2. Vogue recently devoted a big feature to the pair, and the two were high- 
lighted in Atlantic Monthly. This week their album holds its bullet at No. 2, 
hers ranks No. 9, and his is No. 11 ... A feature on National Public Radio's 
"All Things Considered" helped Delos' pair of Disney homages zip up last 
week's unpublished Top Classical Crossover list. A 65% gain moved "Bibbidi 
Bobbidi Bach" 10-5, while a 26% increase pushed "Heigh -Ho! Mozart" 14 -12. 
This week, they stand at Nos. 7 and 13, respectively. 
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RIGHTEOUS BABE'S DIFRANCO PLUGS IN 
(Continued from page 1) 

on the forthcoming album "Dilate," 
and her already ample audience 
seems certain to plump in size along 
with it. 

Call this rock -leaning eighth effort 
on diminutive Buffalo, N.Y. -based 
Righteous Babe her most commercial 
yet, and smile when you say that. 
Fact is, it is funny, considering that 
the May 21 set's catchiest tune, "Un- 
touchable Face," prickly with a brain - 
embedding hook, has a four -letter 
chorus no mainstream radio station 
could handle without bleeding bleeps. 
And considering that the album's 
most beguiling track is a heady trip - 
hop cover of the 1700s -era "Amazing 
Grace," replete with bone -deep 
gospel overtones and crunchy techno 
effects underneath. 

"I don't hear it myself -that ̀ more 
commercial' aspect others say they 
see," says a bemused DiFranco, who 
has produced all her albums. "This al- 
bum seems a lot more raw than my 
other albums. It's a crazy album: 
songs of people yelling and screaming 
and dropping things. Commercial? I 
can't imagine what definition they'd 
use." 

A new one, maybe. "We thought a 
long time ago, if major labels couldn't 
sign an Ani, they would create one," 
says Scot Fisher, her manager and 
president of Righteous Babe since 
1990, when the 20- year -old DiFranco 
founded it as a vehicle to release her 
albums on her own unyielding terms. 

Unlike some other young female 
artists who have exploded onto the 
scene, DiFranco's six -year rise is 
akin to a slow- motion conflagration: 
the textbook self -made star. Primari- 
ly through continuous touring -130 
shows a year in increasingly larger, 
sold -out venues -and wildfire word - 
of- mouth, Righteous Babe has been 
rubbing sticks together in the grass 
roots for years. 

Sparks flew with the release of last 
year's critically acclaimed "Not A 
Pretty Girl," which offered 
singer /songwriter DiFranco's almost 
unbearably frank lyrical truths (on 
such subjects as abortion, sexual iden- 
tity, and self- image) set against her 
muscular acoustic strumming. 

It's that trademark forthright- 
ness -the unrepentant delight in 
bringing to light the wildly inappro- 
priate -that has built her a fervent, 
primarily female, fan base of less out- 
spoken admirers in city after city and 
which has also earned her that punk - 
folk tag, more appropriate these days 
for the rule- breaking spirit of her 
lyrics than for her musical style (Bill- 

board, Nov. 11, 1995). 
On "Dilate," the formerly acoustic 

DiFranco plugs in, even while contin- 
uing to plug away at personal inhibi- 
tions on a series of songs that lay a re- 
lationship bare. 

"People tend to take my music 
very personally," DiFranco says, 
"and that's kind of great and weird 
and scary. But that's my thing -to 
stand onstage and say things that 
nobody else would say but would 
like to." 

The intimate connection with her 
fans, who sing every word of her 
songs at concerts and have set up at 
least seven Internet sites devoted to 
discussing her, has kept her sales ris- 
ing even as Righteous Babe works on 
a shoestring budget. 

"Out Of Range," released in 1994, 
has moved 50,000- 60,000 units, ac- 
cording to Fisher, while "Pretty 
Girl" is closing in on 120,000, sold in 
a wide variety of outlets, he says. 
SoundScan numbers for the latter ti- 
tle are 58,000. 

Righteous Babe pegs total catalog 

sales of the seven previous albums at 
about 250,000 since 1990. 

Key to the expanding sales is a 
swelling retail base, opened up in 
large part through a July '95 pact 
with Koch International for primary 
distribution. Several subdistribu- 
tors still handle distribution to al- 
ternative channels, such as book- 
stores, while DiFranco moves a 
healthy number herself off stages 
after gigs. 

But while two -thirds of DiFran- 
co's sales were still being rung up at 
indie stores last year, "the major 
chains have really pricked up their 
ears for this next one," says Susan 
Anderson, Koch's national market- 
ing manager. 

A key selling point for retailers, 
Anderson says, were eye- opening re- 
turns numbers. "There aren't any," 
she says. "The Righteous Babe cata- 
log in its entirety has only 2% returns. 
We said, `Hey, if the returns are so 
low, it's because there's not enough 
product out there.' " 

Koch will have 55,000 copies of "Di- 

RECORD CROWDS AT BILLBOARD LATIN CONFAB 
(Continued from page 4) 

lively exchanges of opinions and 
ideas that mirrored Peer's basic posi- 
tion that the infrastructure of the 
various segments of the Latino music 
business needs to be upgraded and 
revised. 

Rock en español was the theme of 
"Latin Rock: A New Alternative," a 
panel that explored the difficulties of 
increasing market share for Spanish - 
language rock in the U.S. The vast 
majority of those in attendance 
agreed that radio resistance is freez- 
ing the genre's potential. 

"Without a doubt," says producer 
Carlos Alomar, "we need more radio 
stations to pick up rock program- 
ming, because without that radio sup- 
port, rock en español cannot gain vis- 
ibility as a concert attraction or at 
record stores." 

The lack of radio support also 
played a prominent role in the "State 
Of Tejano Music" panel, as panelists 
and attendees recounted efforts to 
break Tejano acts at non -Tejano 
Spanish radio. 

Cameron Randle, VP /GM of 
Arista -Texas, noted that when the 
Latino PDs who are hostile to Tejano 
music are unaware that a song is by a 
Tejano artist, "the response the ma- 
jority of times to that song is over- 

EDEL AMERICA 
(Continued from page 4) 

around on soundtracks. 
Promotional plans for Edel Ameri- 

ca's recently released soundtracks in- 
clude an international tour for "The 
Birdcage" by transvestite singing 
group the Goldman Girls. In conjunc- 
tion with the tour, the album's first 
single, Sister Sledge's "We Are Fami- 
ly," will be serviced to top 40 and '70s 
gold stations. Edel will produce a video 
for the single and promote it with con- 
tests and album giveaways at retail 
and radio. 

For "Diabolique," Edel will rely on 
the strength of composer Randy Edel- 
man's core audience, servicing the al- 
bum to classical stations and targeting 
filmgoers via such publications as Pre- 
miere and Movieline. 

First says the Edelman- composed 
"Last Of The Mohicans" soundtrack 

sold 1 million units worldwide. 
According to First. the label has 

been approached by several studios 
for future soundtracks. Deals already 
inked include soundtracks for "Hack- 
ers" and "The Shadow Conspiracy." 

Though 1995's "Hackers" was a box - 
office disappointment, First says the 
strength of the soundtrack, which in- 
cludes such acts as Massive Attack 
and Prodigy, warrants the title's re- 
lease; the label will launch a radio cam- 
paign the first week of June. 

"The Shadow Conspiracy," a not - 
yet- released political action thriller 
starring Charlie Sheen and Donald 
Sutherland, will feature unspecified 
acts with a "heavy commercial indus- 
trial sound," says First. Edel will be- 
gin servicing singles from the album in 
late September and October. 

whelmingly positive. But if they hear 
the brand name 'Tejano' first, there 
is initial resistance to even listen to 
the music." 

The "Contracts & Negotiations" 
panel compared the vagaries and 
shortcomings of the record indus- 
tries in the U.S. and Latin America. 

"What is lacking for Latino artists 
right now," declared panelist and 
prominent artist manager Marusa 
Reyes, "are good business managers. 
This is a key element missing in the 
Latino music industry." 

Balancing the panels were two 
showcases of musical performances 
and an acoustic, singer /songwriter 
program called "Writers In The 
Round." 

The Latin Music Awards sported 
performances by awardees Pete As- 
tudillo, Albita, and Héroes Del Silen- 
cio, as well as Feliciano, who sang a 
bilingual medley of his hits, includ- 
ing his 1968 smash "Light My Fire." 
Feliciano received the El Premio 
Billboard lifetime achievement 
award. Estefan was given the inau- 
gural Spirit of Hope Award for her 
civic and humanitarian achieve- 
ments, and Gabriel was inducted into 
Billboard's Latin Music Hall of 
Fame. 

late" in stores May 21, "and we expect 
after the first week, we are going to 
get a whole lot of reorders, because 
there's a whole lot of pipe on this 
record," Anderson says. 

At the Boston -based Newbury 
Comics chain, which sold more than 
1,000 copies of "Pretty Girl," director 
of purchasing Natalie Waleik says, "I 
expect this to really be the one that 
breaks it open wide." 

Local alternative radio station 
WE DG Buffalo is also supporting 
DiFranco; it has begun spinning the 
new album's hard -edged first single, 
"Outta Me, Onto You." Operations 
manager John Hager admits it's not 
an easy call for many stations, 
though. 

"She will be an issue that radio 
needs to address," he says. "She is to- 
tally original, and totally a phenome- 
non, both in her music and in her 
business approach. People will have 
to adjust to her sound and vision, and 
if they do, they'll realize that there's 
a huge following out there dying to 
hear this music." 

Fisher describes "Dilate's" com- 
mercial radio push as "putting our 
toes in the water. Nobody knows 
where to put her in commercial ra- 
dio," although "Shy," the single from 
"Pretty Girl," did get play on a hand- 
ful of alternative stations, such as 
KREV Minneapolis. 

College radio has been more recep- 
tive all along and already is jumping 
on "Dilate." 

As for that could -be hit with the 
four- letter chorus? "I couldn't dream 
of asking Ani to do a radio remix," 
Fisher says. "It is not in the realm of 
possibility." 

DiFranco, who has resolutely 
turned back a growing tide of ma- 
jor -label interest, nods to that. 
"People have told me for years, 
`You are holding yourself back.' 
And I say, like, `No, duh,' as if this 
was somehow news to me. But 
that's not the point. The point for 
me is about not supporting and in- 
stead actively challenging a system 
of big business that I think co -opts 
and commercializes and is contra- 
dictory toward revolutionary art of 
any kind." 

Righteous Babe, however, isn't 
averse to growth on its own. The Buf- 
falo label, which has existed as 
DiFranco's vehicle alone, will release 
this fall the first in what is planned as 
a series of projects by other artists: an 
album of spoken -word recordings by 
60- year -old activist /storyteller/ 
musician Utah Phillips, which is being 

PATTY GRIFFIN HITS THE ROAD 
(Coat far ilea' Imtir j i j I.!) 

think of a certain intimacy that is im- 
portant for her to develop with key 
people." As a way to develop that rela- 
tionship, he proposes a lot of showcas- 
es, residencies, and trips to certain ra- 
dio stations, "at the right time and 
getting her message across. This 
record is all about getting it, and those 
are the ways you get it." 

There are some out there who are 
getting it already, including Rob Rein- 
hart, who hosts the nationally syndicat- 
ed "Acoustic Cafe" radio show from 
Detroit. He added "Every Little Bit" 
toward the end of April, and more re- 
cently, "Let Him Fly." "I love a record 
like this," he says, "because there are 
so many things we can use. We can be 
on this record for months." What has 
impressed him and the listeners who 

have been requesting information on 
Griffin via E -mail is "the vocal power of 
it," he says. "It's an acoustic record 
completely stripped down, and you 
don't need anything else." 

Ann Delisi of CIDR Detroit calls 
Griffin "a wonderful, insightful song- 
writer. She reminds me of a much 
younger Bonnie Raitt who is not pol- 
ished beyond belief." 

Delisi has been playing "Let Him 
Fly" during her midday slots, and the 
phones have been hot, she says. "When 
you hear it on the radio, it makes you 
stop in your tracks," she says. 

In addition to the four -song sampler 
to introduce listeners to the music, 
A &M is producing a short film that 
Fried calls "an intimate glimpse" into 
the artist. 

set to music and produced by 
DiFranco. 

Righteous Babe expects to become 
more of a full- fledged label in 1997, 
Fisher says, with a slate of releases 
by other artists who share a similar 
lyrical/political aesthetic. 

R -RATED TITLES 
(Continued from page 3) 

times a [Cosmopolitan] cover is 
more explicit than most videos, and 
they're right up at the checkout 
stand." 

MGM could not be reached about its 
pricing strategy for "GoldenEye" or 
its plans for "The Birdcage." 

Although sell -through dealers want 
every new video to be released at a low 
price, suppliers are just as happy mak- 
ing them wait for repriced rental prod- 
uct. 

On average, a hit rental title can 
ship 400,000 -500,000 units, with sup- 
pliers grossing about $60 per tape. 
The supplier usually can ship another 
800,000 -1 million units when the title 
is repriced to sell -through, with addi- 
tional gross revenues of about $10 -$12 
per tape. 

Buena Vista is enjoying the bene- 
fits of this strategy with "Pulp Fic- 
tion," which shipped more than 
700,000 units as a rental and is ap- 
proaching 1 million units as a sell - 
through title. 

Unless a nonfamily title can sell 3 
million or 4 million units from the 
start, going directly to sell -through is 
risky. 

By taking the risk on "Exhale," 
Fox will double its home video rev- 
enues. 

"Fox reached the right target de- 
mographic with 'Exhale,' " " says Tow- 
er Video VP John Thrasher, "and 
there's an awful lot of upswing to go 
sell- through if you're on target." 

On the other hand, a family film 
that earned less than $50 million at 
the box office will usually do only 
about 75,000 units as a rental prop- 
erty, as opposed to 2 million or 3 
million units for the sell- through 
market. 
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MEFRONT 
AN UPDATE ON BBMG EVENTS & HAPPENINGS 

Billboard's Multimedia Plunge 
CD -ROM `Music Guide' Will Have Essential Data, 

Reviews For More Than 60,000 Albums 

Billboard has teamed with soft- 
ware developer Creative Multime- 
dia to produce the definitive CD- 
ROM for music fans. The disc, 
titled "The Billboard Music Guide," 
will be available in Windows '95 and 
Macintosh versions this fall. 

Entertaining and authoritive, 
"The Billboard Music 
Guide" contains informa- 
tion on more than 60,000 
albums from 4,000 differ- 
ent recording artists and 
bands in all popular gen- 
res. The information 
includes reviews and 
articles from Billboard 
and Musician magazine, 
as well as 40 years of 
Billboard charts. 

Additionally, there are 
extensive track lists; 
more than 1,000 audio - 
clips; selected music videos; per- 
former photos; and album cover 
art. The CD -ROM also contains 
reviews and articles from the "All 
Music Guide," a noted print refer- 
ence book for music consumers. 

All of the data is fully searchable, 
with links to related artists that will 
educate and fascinate music fans of 
all tastes and generations. Further, 
"The Billboard Music Guide" will 
have seamless links to MusicMatch, 
Creative Multimedia's site on the 
World Wide Web. Through Music - 
Match, users will be able to access 
updates on new releases and make 

online purchases of more than 
200,000 recordings and music- relat- 
ed products. 

In addition to its September 
retail launch, "The Billboard Music 
Guide" will be "bundled" with an 
anticipated 4 million personal com- 
puters starting in September 1996. 
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This will make it the largest single 
consumer product ever to carry the 
Billboard name. 

Billboard's partner in the ven- 
ture, Portland, Ore.-based Creative 
Multimedia, is a leader in interac- 
tive multimedia information. Cre- 
ative Multimedia's more than 30 
titles include the "Blockbuster 
Video Guide To Movies and Video," 
the award -winning "Dr. Ruth's 
Encyclopedia of Sex," and "The 
Family Doctor." 

For additional information, con- 
tact Creative Multimedia at 503- 
306 -3241. 

Musician Magazine To Explore The 
Many Faces Of Brit -Pop 

Ever since setting foot on Ply- 
mouth Rock, the British have been 
making their presence known in 
the New World. Their latest incur- 
sion is taking place right now in 
the so- called Britpop phenomenon. 
The July 1996 issue of Musician 
(which is hitting newsstands on 
May 25) takes a look at Britpop 
and the cultural and musical cur- 

OASIS 

rents that have helped speed it to 
our shores. 

In addition, Billboard's London - 
based international deputy editor 

BLUR 

Thom Duffy spotlights differences 
in the way the music biz operates in 
the U.S. and the U.K.. For histori- 
cal perspective, the issue also fea- 
tures Billboard editor in chief Tim- 
othy White's recent interview with 
proto- Britpopper George Harrison. 

Coverage includes interviews 
with Blur, Cast, the Boo Radleys, 
and Pulp's flamboyant singer Jarvis 
Cocker as well as a colorful opening 
essay by Mojo staffer Barney 
Hoskyns exploring the fundamental 
question -"what is Britpop?" 

You won't find a more compre- 
hensive examination of this musical 
trend anywhere else in print. 

Dates n Data 
Dance Music Summit Chicago Downtown Marriott July 17 -19 

Billboard/Airplay Monitor Radio Seminar Sheraton, N.Y.C. Sept. 5 -7 

Billboard Music Video Conference & Awards San Francisco Nov 7 -9 

Visit our website at http: / /www.billboard- online.com 
For information about subscribing to Billboard Online's complete archive of 

charts and articles, contact Vince Beese at 212 -536- 1402/1- 800 -449 -1402 
e -mail: vbeese @billboard- online.com 
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Bone Thugs' Fast Ride On `Crossroads' 
FOR THE FIRST TIME in 34 weeks, a woman is not No. 
1 on the Hot 100. Ending arecord rock -era run that began 
when Mariah Carey's "Fantasy" hit the top, Bone Thugs - 
N- Harmony achieve their first No. 1 single with "Tha 
Crossroads" (Ruthless). It's the fastest rising chart -top- 
per since the Beatles' "Can't Buy Me Love" moved 27 -1 
the week of April 4, 1964. Since then, no other single has 
reached the summit in just two weeks. The sudden suc- 
cess of "Tha Crossroads" ends the 
reign of Carey's "Always Be My 
Baby" after just two weeks. That's 
the shortest run for a No. 1 single 
since Ini Kamoze's "Here Comes 
The Hotstepper" in December 1994, 
notes William Simpson of Los 
Angeles. But Carey can take some 
solace from her new cunu lative total 
of 54 weeks atop the Hot 100. That's 
just five weeks away from matching 
the Beat_' second -place total of 59 weeks at No. 1, giving 
the Columbia thrush an excellent chance of surpassing the 
Fab Four with her next No. 1 title. 

DO YOU WANT TO KNOW A SECRET? Exactly one year 
to the week after winning the Eurovision Song Contest in 
Dublin with "`Nocturne," the duo known as Secret Garden 
has the highest debut on the Top New Age Albums chart with 
"Songs From A Secret Garden" (Philips). Keyboardist Rolf 
Lovland from Norway and violinist Fionnuala Sherry from 
Ireland wrap up their U.S. tour this week, after playing such 
venues as the Borders bookstore in Santa Monica, Calif. 
They're due back in Oslo to congratulate whoever wins this 
year's Eurovision Song Contest on Saturday (18). 

RETURN OF THE JEDI:John Williams debuts at No.2 on 
the Top Classical Crossover chart with "Summon The Heroes" 
(Sony Classical). Ironically, this follows by one week the No. 2 
debut of "Star Wars: Shadows Of The Empire" (Varése Sara- 

CH,4RT 

lru Fred 

bande) by Joel McNeely & the Royal Scottish National 
Orchestra. An unusual soundtrack because it's based on a 
book rather than film, "Shadows" includes Williams' original 
"Star Wars" theme. And the Classical Crossover cl:art has a 
science fiction bent this week, with the Cincinnati Pops' 
"Symphonic Star Trek" (Telarc) beaming up 8-3. 

M R. HOLLAND'S OPUS: Just a few weeks after Pearl 
Jam's reworking of Eddie Holland's 
"Leaving Here" hit the Mainstream 
Rock Tracks and Modern Rock Tracy 
charts, another classic song written by 
Holland /DozicriHolland has an 
unusual updating, proving that the 
Motown tunesmiths' songs work in any 
genre. Making a giant leap of 42-4 on 
the Hot Dance Music /Maxi -Single 
Sales chart is Reba McEntire's soulful 
country version of the Supremes' "You 

Keep Me Hangin' On" (MCA). 

DAVE AND DOLORES: The top two highest entries on The 
Billboard 200 provide new career highs for two groups. After 
peaking at No. 11 with "Under The Table And Dreaming," 
RCA's Dave Matthews Band makes a spectacular "Crash" at 
No. 2. And there's "No Need To Argue" that the first Cran- 
berries' album peaked at No. 18 and the second at No. 6; now 
"To The Faithful Departed" debuts at No. 4. The Island trand's 
"Salvation" remains on top of the Modern Rock Tracks chart. 

Q &A: Chuck Corby E- mailed a trivia question: Which 
British group had 21 consecutive top 40 hits in the U.K., but 
only two top 40 hits in the U.S.? The answer is Madness, who 
charted in America with "Our House" (No. 7 in 1983) and "It 
Must Be Love" (No. 33 the same year). Corby's question is 
timely, because the band's lead singer, Suggs, _s No. 4 tlrs 
week in the U.K. with a remake of Simon & Garfunkel's 
"Cecilia." 

Branson 
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