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WORLDVIEW °96: PIVOTAL MUSIC EXECS
OFFER GLOBAL OUTLOOKS ON GROWTH

Assessing The Marketplace: Industry Leaders Speak Out About
Present And Future Strategies For Sustaining Growth

BMG’s Zelnick, Gassner Focus
On Hi-Tech, Int’l Industry Issues

BMG Entertainment is the New York-based enter-
tainment division of privately held, Giitersloh, Ger-
many-based media conglomerate Bertelsmann AG. For

ZELNICK

GASSNER

the fiscal year that ended June 30, 1995, its music sales
were $3.8 billion, and its worldwide market share was
14%. Its major labels include Ariola, Arista, Private Mu-

(Continued on page 82)

PolyGram’s Alain Levy Stresses
Attention To Industry’s ‘Big Issues’

PolyGram is a London-based entertainment conglom-
erate that is 75% owned by Eindhoven, Netherlands-
based Philips Electronics. Its worldwide music sales tor

|
PolyGram

the year that ended Dec. 31, 1995, were $4.7 billion, and
its global market share—the highest for any record
company—was 17%. Operating income from music was

(Continued on page 83)

EMI’s Jim Fifield Commits
His Company To Int’l Music

EMI Music is the worldwide music subsidiary of
Thorn EMI PLC, a London-based company that will
spin off EMI as a separate public company in an August

m—

FIFIELD

stock offering. Global sales for EMI in the year that
ended March 31, 1995, were $3.4 billion. Operating prof-
it was $460 million. The company’s worldwide market

(Continued on page 83)

Global Strategy Critical For Sony
Executives Mottola And Bowlin

As a worldwide company, Sony Music Entertainment
is second only to PolyGram in terms of international mar-
ket share. Sony may post a record performance when its

MOTTOLA BOWLIN

numbers for the fiscal year ended March 31 are an-
nounced Wednesday (15). According to projections, the
1996 results may best 1995’s $5.6 billion by as much as

(Continued on page 90)

IN MUSIC NEWS

Maverick Has ‘Peace’ Offering

From Me’shell Ndegéocello
SEE PAGE 13

MAY 18, 1996

Righteous Bahe’s
DiFranco Plugs In

H BY MARILYN A. GILLEN

NEW YORK—Punk-folk master/
misfit Ani DiFranco is a woman on
the verge of a nervous breakthrough.
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DIFRANCO
Indie music’s subcorporate high
priestess has expanded her increas-
ingly celebrated sound considerably
(Continued on page 93)

Gospo Centric Puts
Faith In Franklin

B BY LISA COLLINS

With pre-orders of more than
400,000 units and extensive media ex-
posure, Kirk Franklin's third album,
“Whatcha Lookin’ 4,” may well have the
biggest promotional campaign in the
history of the gospel music industry.

GOSPO
CENTRIC

FRANKLIN

The Gospo Centric album, which
dropped April 30, was recorded during
a live performance in Dallas. It debuts
on The Billboard 200 this week at No.
23 and sold 36,139 units in its first week
of sales, according to SoundScan.

Bill Hearn, CEO of EMI Christian
Musice Group, which distributes Gospo

(Continued on page 92)
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Trace

EXCELLENCE ~HA™
KEEPS COMING.

Today, the CD reigns.

Tomorrow, who kncws?

No problem. No matter where tomorrow's
media leads you, you'll find Trace is ready with
the mastering and reglicaticn technology you need.

From magnetic media to CD to DVD and
beyond, count on Trace to get you rolling in the
latest digital format. For movies, music, software
and multimedia.

No surprise For the past decade, the software
publishing industry has relied on Trace for high-
speed manufacturing technology. Today, we're
leading the charge in (T and DVD — with sophis-
ticated solutions all the way from mastering to
replication. Trace has the advanced technology.
process/facilities plann ng, training and on-going
support you need fo rall smoothly into the new
digital media that lies ahead.

Why wait To ma<e the transition to your next
digital format, aall Trace today at (408) 441-8040.
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R-Rated Titles Go Direct To Sell-Through

Demographics Key To Success Of Nonfamily Films

H BY EILEEN FITZPATRICK

LOS ANGELES—Based on the success of
“Waiting To Exhale,” retailers are ready for
more nonfamily movies to be released direct-
ly to sell-through, but most studios are reluc-
tant to break out beyond PG-13 product.

“The sell-through market has matured
enough to look at a different genre,” says
MCA/Universal Home Video senior VP of
niarketing and sales Andrew Kairey, “but
there’s not a blanket position.”

Although retailers are comforted by the
sales of “Waiting To Exhale,” the 20th Cen-
tury Fox Home Entertainment title exhibit-
ed some unique marketing elements that en-
hanced its sell-through potential.

First on the list was the title’s appeal to
women, who purchase the most videos.

Second, the title’s Arista soundtrack has
sold more than 4 million units, according to
SoundSean, and went to No. 1 on The Bill-
board 200 upon its release in December.
“Waiting To Exhale” is No. 13 on The Bill-
board 200 this week.

Released April 23, the video came into
stores without any major competition at a
time when retailers were hungry for a new ti-
tle. Its cast, featuring Whitney Houston, and
the fact that it is based on Terry McMillan’s
best-selling novel, sealed the deal.

All things considered, “Waiting To Ex-
hale” exhibited all of the marketing elements
of a family film, except for the fact that it is
rated R.

The film focuses on the tumultuous lives
and loves of four upper-class black woman
living in Tueson, Ariz., with a heavy dose of
male-bashing.

“The film proved that it had 100% appeal
to women,” says Fox president Bob DeLellis,
“and you don’t sell that many albums or
hooks without having a crossover demo-
graphic.”

According to DeLellis, the video has sold
through more than half of its initial shipment
of 4 million units (Biilboard, May 11). Indus-
try sources expect the title to net out at 4 mil-
lion units.

Fox is one of the few studios to release
nonfamily films directly to sell-through. In
1992, the supplier had a surprise hit with
“Speed,” which DeLellis says skewed toward
a female audience even though it was an ac-
tion film.

Family king Buena Vista Home Video
jumped out with the R-rated “Pretty
Woman” in 1990. Although the film has sold
more than 6 million units and is a staple cat-
alog item, the supplier has not released an-
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other nonfamily, direct-to-sell-through title
since.

But not every nonfamily sell-through title
has been a winner.

Warner Home Video released “The Fugi-
tive” in 1994 with limited success. Most ob-
servers say the title, starring Harrison Ford
and Tommy Lee Jones, failed because it
didn’t appeal to women. The supplier has
also stuck to placing family films or
megahits, such as “Batman Forever,” on its
sell-through schedule.

However, dealers say they are “missing
opportunities” on some nonfamily titles be-
cause suppliers aren’t willing to take the sell-
through risk.

As examples, they cite MGM/UA Home
Video’s “GoldenEye,” which hits stores
May 21, and “The Birdcage,” which is likely
to be released at rental pricing later this
summer.

“They could have done just as well with
‘GoldenEye’ at sell-through because of the
entire James Bond collection,” says Reel
Collections video buyer Angie Woodward.
“But I guess we'll have to wait until Christ-
mas for the repricing.”

Suncoast Motion Picture Co. president
Gary Ross agrees that “GoldenEye” could
have been a winner at sell-through.

“I understand it’s a close decision for a

studio,” says Ross, “but especially with the
cross-promotional opportunities with the
catalog, the title could have done seven tines
the rental numbers.”

“The Birdcage,” which has grossed $112
million at the box office, is a natural sell-
through candidate. However, industry ob-
servers say the comedy’s gay theme will kill
its sales potential.

“It’s a big barrier to get a crossover audi-
ence with all of the homosexual innuendos,”
says one executive.

But some dealers disagree. “I think “The
Birdeage’ would do OK, because it's a come-
dy,” says U.S. Video COO Bob Perrine.

A leading grocery-store rackjobber, U.S.
Video distributes mainly family films. Super-
markets, the primary growth area for sell-
through produet, have typically resisted tak-
ing in R-rated product. But, Perrine says,
that attitude is changing.

“If you asked a supermarket what their
preference is, they want family, but R-rated
movies do sell, as evidenced by catalog
sales,” he says.

Perrine says that as long as the packaging
isn’t explicit and the quantities aren’t too
deep, supermarkets will carry racy product.

“Not everything a supermarket carries is
wholesome product,” Perrine says. “Some-

(Continued on page 93)

NEW YORK—The music retail initiative
to take legal action against record clubs
remains on hold while its organizers con-
tinue to try to woo those chains that have
vet to commit to the effort.

Sources say that most record retailers
agree that they should take some kind of
legal action against record clubs, al-
though some are more eager to do so than
others.

A report in the May 7 Hollywood Re-
porter says that the Musicland Group is
refusing to take part in the lawsuit. Mar-
cia Appel, VP of music marketing and cor-
porate communications for the Minneapo-
lis-based company, declines to comment.
Other sources, however, characterize Mu-
sicland’s stance on the matter as undecid-
ed. They say that Musicland is not alone

Music Retailers Organizing
Troops In Record-Club Battle

on that issue, as a couple of other large
chains have yet to state their positions.

Nonetheless, sources say there is suffi-
cient support from other merchants that
some form of action will be taken by the
group of retailers.

Record retailers began to think about a
lawsuit after years of having their com-
plaints about record clubs fall on deaf ears
at the labels. Retailers say that record
clubs devalue musie, through offers such
as those promising “12 CDs for the price
of one.” Also, they say that record clubs
have an unfair advantage in that they pay
less than half of what retailers pay for
CDs. Record-club executives defend their
business, saying that they provide incre-
mental sales for the industry.

ED CHRISTMAN

WEEK IN

COMMENTARY

BILLBOARD -

6 MERCHANTS & MARKETING 49

. . . . i P
* THE VIDEO COLLECTION: VOL If (67 Tommy Boy Records chairman Tom Silverman examines the need : Child’s Play 50
GARTH BROOKS * CAPITOL VIDEO ‘ ) g1 y 1 : ; e ARTISTS & MUSIC 1" Deciarations Of independents 51
for diversity in the relationships between retail and major and indie Executive Turntable 12 eclarations Ot indépendents
RENTALS o labels. See Commentary for details. Page 6 Retail Track 52
4 SEVEN * TURNER HOME ENTERTAINMENT | The Beat 13 The Enter*Active File 56
- A‘ HIT STRATEG_Y IN ASIA ) Boxscore 14 Home Video 63
No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS W't.h compilations of h.l'( singles seII.lng strongly t_h.roughgut Asia, Continental Drift 15 Shelf Talk 67
' major record companies are pursuing opportunities to increase Popular Uprisings 18
their shares of the market. Far East Bureau Chief Geoff Burpee has o 3 20 REVIEWS & PREVIEWS 69
BLUES the story. Page 41
& LEDBETTER HEIGHTS » KENNY WAYNE SHEPHERD * GiANT The Rap Column 24  PROGRAMMING 75
The Modern Age 77
! CONTEMPORARY CHRISTIAN , _ gl CIN =T 79
# WHATCHA LOOKIN' 4 [ BPI COMMUNICATIONS « Chairman & CEO: GERALD S. HOBBS + Executive Vice Presidents: John Country 28
KIRK FRANKLIN AND THE FAMILY * GOSPO CENTRIC B. Babcock Jr., Robert J. Dowling, Martin R. Feely, Howard Lander 9 Senior Vice Presidents: ) Music Video 80
Georgina Challis, Paul Curran, Ann Haire, Rosalee Lovett « Vice President: Glenn Hetfernan « Latin Notas 33
GOSPEL Chairman Emeritus: W.D. Littleford )
WHATCHA LOOKIN' 4 . . . Jazz/Biue Notes 36  FEATURES
* Kl ©Copyright 1996 by BPI Communications {nc. No part of this publication may be reproduced, stored Update/Lifelines 68
KIRK FRANKLIN AND THE FAMILY * GOSPO CENTRIC in any retrieval system, or transmitted, in any form or by any means, efectronic, mechanical, photo- C|assica|/Keeping Score 37 P
copying, recording , or otherwise, without the prior written permission of the publisher. BILLBOARD s Hot 100 Singles Spotlight 85
MAGAZINE (ISSN 0006-2510) is pubtished weekly except for the last week in December, One Astor ongwriters & Publishers 38
THE BILLBOARD LATIN 50 Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Continental U.S. 9 Between The Bullets 92
A DREAMING OF YOU * SELENA ¢ EMILATIN $265.00. Continental Europe 215 pounds. Billboard, Tower House, Sovereign Park, market Harbor- Studio Action 39 Market Watch 94
ough, Leicestershire, England LE16 9EF. Registered as a newspaper at the British Post Office. Japan
109,000 yen. Music Labo Inc., Dempa Building, 2nd Floor, 11-2, 1-Chome, Nigashi-Gotanda, Shina-
REGGAE gawa-ku, Tokyo 141, Japan. Second class postage paid ai New York, N. Y. and at additional maiing ~ INTERNATIONAL 41 CLASSIFIED 72
4 BOOMBASTIC * SHAGGY * VIRGIN offices. Postmaster: please send changes of address to Billboard, P O. Box 2011, Marion, OH 43305- its Of 4
2011. Current and back copies of Billboard are available on microfilm from Kraus Microform, Route Hits The World 4
100, Mitlwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich Global Music Pul 4 REAL ESTATE 74
WORLD MUSIC 48106. For Group Subscription information call 212-536-5261. For Subscription Intormation calt 1- obal Music Pulse 5
800-745-8922 (Outside U.S.: 614-382-3322). For any other information call 212-764-7300. Cana-
* TIERRA GITANA * GIPSY KINGS * NONESUCH da Post Corp. International Publications Mail Agreement #0921920. Printed in the U.S.A. Canada 48 HOMEFRONT 9%
| S— J
BILLBOARD MAY 18, 1996 3

www americanradiohistorv com


www.americanradiohistory.com

8 BY IRV LICHTMAN

NEW YORK—In a move it says
adopts the regionalized licensing
philosophy of its sister film and
home entertain-
ment units, Fox
Music Publishing
has made broad
changes in its
global represen-
tation.

Fox has had li-
censing arrange-
ments with EMI
Music Publishing
in most major markets since 1990,
and EMI Music retains rights for
Northern Europe, including the
U.K./Ireland, Scandinavia, France,
Germany, and the Benelux, while
the rights shift to Warner/Chappell
Music in Southeast Asia and Latin
America. In Japan, the licensee is
now Fujipacifie, while the licensee in
Australia is Festival Music, one of
the properties owned by Fox parent
News Corp., which is headed by Ru-
pert Murdoch. In South Africa, Fox

MENNELLA

Fox Music Reorganizes
Int’l Publishing Rights

1s now represented by peermusic.

Back on the Continent, Fox has
made a deal for representation in
Spain and Portugal with indepen-
dent Clippers Edicionas Musicales.
However, in Italy, where there is a
particularly strong demand for film
and TV musie, Fox is setting up its
own operation.

While recognizing that Fox is
“bucking the trend” toward single-
company worldwide licensing deals
in music publishing, Mary Jo Men-
nella, Los Angeles-based VP/GM,
says that in following the regional-
ized philosophy of its sister units,
Fox has achieved a “desirable mix of
having the two largest music pub-
lishers represent us, as well as
strong independents.”

Under the arrangement with EMI
Music, she adds, a “more direct line
of communication has been estab-
lished.”

In addition to the roster of licens-
ing changes, Fox Music has renewed
its global licensing arrangement
with Warner Bros. Publications, the

(Continued on page 92)

There’s ‘Nothin’ Like The Reel Thing’
Billboard Launches Soundtrack Column

NEW YORK—Billboard is launch-
ing a biweekly column dedicated to
covering the rapidly growing market
for soundtracks and film scores. The
column, “Nothin’ Like The Reel
Thing: Sound-
track & Film
Score News,” is
edited by Bill-
board contributor
David Sprague
and debuts this
week on page 55.

Sprague is a
New York-based
freelancer who
regularly contributes to Billboard,
Rolling Stone, Request, and Inter-
view, He also serves as deputy editor
of the “Trouser Press Guide To "90s
Rock.”

Sprague holds a bachelor’s degree
in journalism from New York Uni-

SPRAGUE

versity and was editor of Creem
from 1987-1928.

“David Sprague is a talented and
resourceful entertainment-industry
reporter,” says Billboard editor in
chief Timothy White, “and his role in
this dramatic expansion of our
soundtrack coverage is a key one.
His love of film and music, as well as
his great curiosity about the explod-
ing overlap of these two creative
fields, will ensure that Billboard’s
readers have an exciting edge infor-
mationwise.”

The soundtrack column will ex-
plore activity in the burgeoning ar-
eas of film and theatrical scores and
soundtracks, with news on upcoming
releases and unique marketing
strategies.

Sprague will eontinue to write for
Billboard and other publications on a
freelance basis.

Edel America Uses Soundtracks
As On Ramp Into U.S. Market

B BY DOUGLAS REECE

Neophyte label Edel America Re-
cords, which released soundtracks for
“The Birdcage,” “Diabolique,” “A
Family Thing,” and “Mulholland
Falls” in April, is hoping these pro-
jects will become building blocks for
future endeavors outside the sound-
track business.

The label, which is the newest divi-
sion of Hamburg-based independent
label edel co., was established in Sep-
tember 1995 and is based in New York.

Jonathan First, chief of Edel Ameri-
ca, says the company went the sound-
track route to establish itseif in the
recording community with minimal
risk.

“We thought targeting some of the
bigger-budgeted Hollywood films
would be a great way to build our pro-

file,” says First.

“Instead of pouring money into a
baby band and marketing from
scratceh,” he adds, “we’re able to work
with a built-in promotional budget and
get in the game right off the bat.”

First says that the label’s directive
to license and sign U.S. acts for world-
wide distribution will be enhanced by
promoting those acts on soundtracks.

Edel America also holds interest in
Curb Edel Entertainment, a
Nashville-based joint venture between
Curb Records and Edel America,
which has released albums in the U.S.
from such acts as Fun Factory.

First says edel co.’s solid interna-
tional reputation and its ownership of
manufacturing plants make it an at-
tractive business partner for studios
looking for quick payment and turn-

(Continued on page 93)

Record Crowds At 7th Billboard Latin Confab

Industry Health Evident In Upbeat Mood, Performances

B BY JOHN LANNERT

MIAMI—Though many Latino record
executives have been fretting lately
about uncertain conditions in the U.S.
Latino record market, the mood at
Billboard’s seventh annual Interna-
tional Latin Music Conference, held
April 29-May 1 at the Hotel Inter-con-
tinental here, was upbeat.

The conclave, which drew a record
500 attendees, featured performances
by 23 signed and unsigned acts, three
industry panels, and a keynote address
by Ralph Peer 11, CEO/chairman of
music publisher peermusic.

The conference ended with Bill-
board’s third annual Latin Music
Awards, hosted by actor Michael de
Lorenzo. More than 1,200 spectators
were on hand at the Gusman Center
for the Performing Arts to see Gloria
Estefan, Jose Feliciano, and Juan
Gabriel receive special awards during
the 2'/:-hour program.

Prior to the kickoff of the confer-
ence—the longest-running confab of
its kind—many industry players
voiced their concern that the continued
expansion of the U.S. Latino record
market would be shunted by the shaky
economic health of U.S. retail chains.

Other executives, however, were
heartened by the fact that acts were be-
ing broken. Indeed, several of the con-
ference’s showcase performers, includ-
ing Bobby Pulido, Shakira, DLG, and
Soraya, are upstart artists who have
achieved significant chart success.

Another positive development, said
some industryites, was the possibility
that the Recording Industry Assn. of
America would form a committee that
will oversee the publication of official
sales data of the U.S. Latin market.
The timely divulgence of official
record-sales information in the U.S.
was a topic that Peer addressed during
his keynote speech.

“It is shameful that the RIAA does

Waltzes With Love. Violinist André Rieu and Mercury Holland executives
stopped by the New York office of PolyGram Classics & Jazz to celebrate the
U.S. release of his album “From Holland With Love, Waltzes I've Saved For You.”
A crossover success in Europe, the album spent 52 weeks atop the charts in the
Netherlands. Pictured, from left, are Jan Corduwener, managing director,
Mercury Holland; Rieu; Stuart Pressman, director of marketing, PolyGram
Classics & Jazz; and Marcel Gelderblom, manager of international development,
Mercury Holland. In front is Suzanne Ford, manager of publicity and promotion,

Philips Classics.

CSN&Y Sued By Former Drummer
Claims $200,000 In Back Royalties

B BY EILEEN FITZPATRICK

LOS ANGELES—Former Crosby,
Stills, Nash & Young drummer Dallas
Taylor has filed a lawsuit against his
former bandmates, claiming they owe
him at least $200,000 in back royalties.

The lawsuit, filed April 23 in Los
Angeles Superior Court, says Taylor
entered into an oral agreement with
David Crosby, Stephen Stills, Graham
Nash, and Neil Young for songwriting
and performance services in 1969.

Although Taylor has received a por-
tion of his royalties, the pavments
stopped on or about the time of the
publication in 1994 of his tell-all book
“Prisoner Of Woodstock,” the lawsuit
claims.

In the book, Taylor offers what he
called an insider’s look at the band
members’—as well as his own—al-
leged drug and alcohol abuse during
his tenure with the group in the late
’60s and "70s.

The lawsuit claims that Croshy,
Stills, Nash, and Young have taken of-
fense at their portrayal in the book and
“have elected and decided not to con-
tinue paying Taylor the amounts re-

quired under the agreement.”

“They were peeved at some of the
accounts in the book,” says Taylor’s at-
torney, Mark A. O’Brien, “and some
felt they were portrayed in an unflat-
tering light.”

Taylor, who now works as a sub-
stance abuse counselor, is writing a
screenplay based on “Prisoner Of
Woodstock.” He has suffered various
health problems as a result of his drug
and alcohol addictions, and, like for-
mer bandmate Crosby, underwent a
liver transplant in 1990. In order to
raise funds for the operation, CSN&Y
played a benefit concert for Taylor.

The lawsuit claims that CSN&Y
took advantage of Tavlor’s health and
financial problems to avoid payving
royalties. It also says that his business
and financial manager mishandled
tens of thousands of dollars from the
musician.

The lawsuit claims that because of
“the music defendants’ awareness of
Taylor’s problems and incompetence
to handle his own affairs, [they] elect-
ed not to continue payving Taylor.”

Taylor has songwriting and perfor-

(Continued on page 91)

not take enough interest to produce
statistics for the U.S. Latin market,”
said Peer. “I'm told that progress is be-
ing made on this front, and it is wel-
comed.”

Peer also observed that the infra-
structure of the publishing industry
needs to be upgraded, saying, “The
first improvement we need in our in-
frastructure is enforcement of existing
piracy and copyright laws.”

Peer also called for a resolution of an
ongoing imbroglio in Mexico caused by
the suspension of performance rights
payments to Mexican publishers by
Mexican authors rights society SACM.

Saying that he expects the Latino
record industry to increase in size,
Peer added that vital fuel for this am-
plified market would come from “rock
en espafol” bands. “We see [rock en
espafol] as . .. a way to connect with
new generations,” said Peer.

The three industry panels sported

(Continued on page 93)

Pete Astudillo
Leads BMI Latin
Music Awards

B BY RAMIRO BURR

SAN ANTONIO. Texas—Singer/
songwriter Pete Astudillo emerged as
the big winner of BMI’s third annual
Latin Music Awards held here April 25
at the Plaza San Antonio Hotel. The
ceremony honored top Latin songwrit-
ers and music publishers.

Astudillo co-wrote BMI’s Latin song
of the year, “Bidi Bidi Bom Bom,” with
the late Selena Quintanilla-Pérez, bet-
ter known as Tejano/pop superstar Se-
lena. In addition, Astudillo, who
records for EMI Latin, was named
songwriter of the
year, along with
Juan Luis Guerra.
They earned three
awards apiece to tie
for the honor.
Among Astudillo’s
award-winning
songs were “Si Una Vez” and “Amor
Prohibido,” the latter of which earned
a Latin Music Award and a BMI Pop
Musiec Award in 1994.

The award for Latin publisher of the
year went to peermusic, which notched
four winning songs. It was the third
time the Los Angeles-based publisher
received the accolade.

BMI president/CEO Frances W.
Preston hosted the program at which
citations of achievement were given to
writers and publishers of the 55 songs
most performed on U.S. radio and TV
in 1995. A special citation was present-
ed to the family of Selena in honor of
her contributions to the popularity of
Tejano music.

Following are the winning songwrit-
ers and publishers at the BMI 1996
Latin Awards:

“A Pesar De Todo”—Nelson Ned; [rmaos
Vitale S.A., Multitune Inec.

“Amor Perdéname” —Javier Galvan,
José Rosario; Pig Haus, Sony Latin.

“Amor Probibido”—Pete Astudillo, A.B
Quintanilla 11T; AQ Three, EMI-Blackwood,
Peace Rock.

“Anoche Sone Contigo”—Mateo Camar-
£0; peermusic.

“Bidi Bidi Bom Bom”—Pete Astudillo,
Selena Quintanilla-Pérez; Fat And Funky,
Peuce Rock.

“Carifito De Mi Vida”—Héctor Z. As-
camilla; Betito Music.

(Continued on page 68)
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Preserving Diversity In The Music Biz

Al things by tmmortal power
Near or far
Hiddenly
To each other linked are,
That thou canst not stir a flower
Without troubling a star
—Francis Thompson

H BY TOM SILVERMAN

The science of ecology describes the com-
plex interrelationships among all things, liv-
ing and nonliving. As our world becomes
more complex and technologically sophisti-
cated, it becomes more and more evident
that you can’t do “one thing.” Every action
creates a cascade of events, so that an event
that seems “good” from close range may be
“bad” from a distance.

The analogy holds for the music industry,
in which the new economics of music retail
are pushing retailers into critical condition,
with many on the brink of bankruptcy. Even
before last Christmas, many independent
labels were flooded with returns. Accus-
tomed to returns in single-digit percent-
ages, many small indies saw their returns
shoot up to 26%-50%, putting their business
in perilous condition.

How the current ills of retail and the prob-
lems of independent labels are interrelated
will be a major topic of discussion at the
National Assn. of Independent Record Dis-
tributors and Manufacturers Convention,
which begins May 22 in Baltimore.

In ecology, the Eltonian pyramid is used to
model energy relationships of an ecosystem,
such as the number, size, or biomass of organ-
isms. It is most often shown tracking bio-
mass, with plants at the bottom, herbivores
on top of that, and two or three levels of con-
sumers, led by eagles, tigers, and great white
sharks at the top of the pyramid. “Top car-
nivores are predestined by their perch at the
apex of the food web to be big in size and
sparse in numbers. They live on such a small
portion of life’s available ener-
gy as always to skirt the edge
of extinction, and they are the
first to suffer when the
ecosystem around them starts
to erode,” said naturalist
Edward O. Wilson in “The
Diversity Of Life.”

Using 1995 SoundScan
numbers, we can create our
own Eltonian pyramid for
music biomass (in our case,

21% of sales came from the independents’
66% of titles. Though the majors still repre-
sent the bulk of music sales, independent
labels are responsible for the sturdy founda-
tion of diversity that gives the music-business
ecosystem its stability.

In addition to the large indie labels that
compete for big sales at the top of the pyra-
mid, such as Disney, Epitaph, Relativity, Pri-
ority, Tommy Boy, and a few others, NAIRD
represents more than 700 small labels that
specialize in blues, bluegrass, classical, jazz,
dance, world, Celtic, women's, reggae, new

‘The current ills
of retail and the
problems of
independent
labels are inter-
related’

Tom Silverman is chair-
man of Tommy Boy
Records.

age, Native American, spoken word, chil-
dren’s, and other categories of music in which
many releases sell fewer than 3,000 copies,
as counted by SoundScan.

The big buyers of this cornucopia of musi-
cal diversity are the large music stores, which
stock a wide selection of titles, usually more
than 30,000. They carry these titles even
though many of them might move only one or
two copies a year; the reasoning is that the
wide selection makes the stores a special
music destination where consumers can “get
anything.”

These stores have had to lower their prices
on fast-turning hits due to the incredible
downward trend that has reduced the aver-
age consumer price of CDs in America by $2-
$3 since 1993. Meanwhile, store and product
costs have increased. In lowering prices to

{1995 SALES IN MILLIONS)

I:kl}
LINFE SALES NUMBERS
250,000 and more

selections, mostly from the independent com-
munity, as well as deep catalog from the
majors.

When mass merchandisers and electron-
ics retailers began cutthroat music discount-
ing, everyone hailed it as a boon to the con-
sumer. No one expected discounting to affect
the diversity of music choices available to the
consumer. If you follow this subtle web of
interconnected events into the future, where
might this cascade of events lead us?

* More nonmusic stores, such as the
Nature Company and Natural Wonders, car-
rying music that traditional music chains
won't stock.

* A faster move toward direct-to-consumer
delivery in “virtual” online stores, which can
carry hundreds of thousands of titles at prac-
tically no inventory cost.

* The growth of specialty music clubs and
other catalog mail-order business. (The Book
of the Month Club, for instance, has just
launched One Spirit, a new age music, book,
and video club.)

* The growth of specialty niche-focused
independent retailers.

The business has already split into two sec-
tors: the hits and everything else. The hits
have effectively been transformed from
unique musical offerings into a commodity by
the deep discounters driving consumers to
shop for the best deal. The musical ecosys-
tem has to relieve the pressure on hits to
carry the bulk of the sales. The natural trend
will be toward further market segmentation,
creating more sales for a greater array of
titles than what we see at present.

The current cuts in deep retail inventory
notwithstanding, the health of the indepen-
dent sector is undeniable. The independent
album market share has nearly doubled, from
11.6% in 1992 to 21.5% today, despite the
majors’ incessant harvesting of the most suc-
cessful independent labels and artists. While
the number of major-distributed releases
(selling more than 100 units) was up 15%
from 1993 to 1995 (5,091-5,850),
independent releases increased
by nearly 100% (5,989-11,274).

In his Media Madness mar-
keting newsletter, Garry Wall
predicted a few weeks ago that

sales) and contrast that with
music diversity (number of
titles released). Looking at
these (see graphic), we can
see that only 148 titles, or
0.5% of all current titles
released in 1995, accounted
for more than half (56.5%) of
the year’s total sales, while
90.5% (26,629 titles) claimed
6.9% of sales.

(TITLES RELEASED N 1995)
% OF ALL TITLES RELEASED

BOUNDSCAN
A comparison of current releases, left, with U.S. album sales, right, last
year shows that the top 148 albums last year accounted for nearly 60%,
or more than 116 million units, of all album sales in 1995. The vast major-
ity of the year's releases, bottom left, sold 5,000 copies each, taking a
6.9% share of the sales pyramid.

“independents will continue to
increase their market share.
Independents will break more
new artists and trends. Inde-
pendents will be more prof-
itable pound for pound. More
industry talent will bolt from
the big guys into independent
operations.”

Naturalist Wilson said, “Bio-
diversity is our most valuable
but least appreciated resource.”
The same can be said for musi-
cal diversity. TV and the press
bombard the public with the
images of Hootie & the Blow-
fish, Coolio, and Mariah Carey

Another analysis of the
year's total releases and sales
figures reveals that of the 26,629 current
titles released in 1995, 17,124 sold at least 100
units; of those, only 5,850, or just over one-
third, were released by the six major-dis-
tributed companies. The other two-thirds
were released and distributed by indepen-
dents. Conversely, 79% of all sales were gen-
erated by the majors’ 34% of titles, while only

remain competitive with severe discounters,
the stores’ profitability has been wiped out,
and they are forced to look at any and all
ways to cut costs to stay profitable. The first
reaction to this situation is to reduce inven-
tory; namely, the inventory of records that
sell only a few copies a year. What kind of
records are these? The most eclectic, diverse

but pay scant attention to the
plethora of important but low-
selling titles by blues, world music, and blue-
grass artists. NAIRD endeavors to encour-
age the celebration of music diversity,
regardless of sales. Independent labels rep-
resent a veritable rainforest of musical diver-
sity without which the profitable major label
and major retailer music machine would
rapidly become extinct.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A, Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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Administration Puts China On Deadline
Pirate CD Factories Must Be Closed In One Month

B BY BILL HOLLAND

WASHINGTON, D.C.—Although no
formal announcement has come from
the U.S. Trade Representative’s of-
fice, highly placed sources here say
that the Clinton administration has
decided to give the People’s Republic
of China one month to close pirate
CD factories and stem other viola-
tions of its 1995 trade agreement
with the U.S.

Sources say that on Wednesday
(15), the U.S. will publish a list of im-
ports from China that will be hit with
heavy U.S. tariffs. China will then
have about one month to close down
plants that churn out pirated CDs,
laserdiscs, computer software, and
other products.

Restaurant-Fee
Battle Continues
At House, Senate

H BY BILL HOLLAND

WASHINGTON, D.C.—Sparks flew
on Capitol Hill May 8 as members of
the House Small Business Subcommit-
tee argued over whether or not per-
forming right societies ASCAP and
BMI are gouging restaurateurs, bar
owners, and religious broadcasters
with unfair music licensing fees.

At issue was long-pending bill H.R.
789, introduced by Rep. James Sensen-
brenner, R-Wis., which would exempt
such establishment owners from hav-
ing to pay fees for so-called “incidental”
radio and TV background musie played
for the enjoyment of customers. The
bill is being driven by the powerful Na-
tional Restaurant Assn.

Officials from the performing right
groups were prepared for criticism
from members of the subcommittee,
since small-business lobbyists from the
NRA consider many of the members of
the subcommittee to be legislative al-
lies.

The hearing was called by Rep. Bill
Zeliff, a Republican representing New
Hampshire’s 1st Congressional Dis-
trict. Zeliff was once president of the
New Hampshire Lodging and Restau-
rant Assn. and owns a restaurant in the
state. He characterizes the music li-
censing fees as a “scam.” He is running
for governor this year.

The pending bill, which has 170 co-
sponsors in the House, doesn’t even
come under the jurisdiction of the sub-
committee; rather, it is under the Judi-
ciary Committee’s Intellectual Proper-
ty Subcommittee.

Rep. Jan Meyers, R-Kan., chair-
woman of the subcommittee, character-
ized the small businesses that must pay
fees for using so-called “background
music” at their establishments as “vic-
tims of a multiple-dipping music indus-
try.” She went on to explain that, under
the bill, restaurant and taverns owners
would have to pay for music that broad-
casters have already paid to use.

Rep. Sonny Bono, D-Calif., who has
experience in songwriting and restau-
rant ownership, attempted to explain
to the other members that “just be-
cause a radio station pays for use of
the songs, it doesn’t mean that some-
body who has a restaurant can come
along and play that music and pirate it.
That’s not how it works.”

(Continued on page 87)

If China doesn’t live up to provisions
of the agreement, the administration
will move ahead with plans to impose
$2 billion in trade sanctions—a point to
be driven home to Chinese officials
when Deputy U.S. Trade Representa-
tive Lee Sands delivers an ultimatum
in Beijing this weekend.

According to insiders here and in
Beijing, Chinese officials have already
begun threatening countermeasures.

Even though the official announce-
ment on sanctions is forthcoming,
Representative Nancy Pelosi, D.-
Calif,, introduced a bill that would re-
quire the administration to impose
sanctions if the problem is not cleared
up quickly.

Hilary Rosen, president of the
Recording Industry Assn. of America,
says the legislation should serve as a
clear signal that Congress will not
permit the continued theft of U.S. in-
tellectual property in overseas mar-
kets. Rosen notes that the RTAA fully

endorses the draft legislation.

China’s foreign ministry spokesman,
Shen Guofang, quoted in the May 8 is-
sue of The Financial Times, warned
that such a threat would have a
“tremendously detrimental effect on
the U.S. business interests in China. In
China, we have a saying: ‘to take up a
rock and smash one’s foot.” ”

Chinese officials began warning of
retaliation last month, when RIAA
representatives visited the nation.
“They told us that several times, face
to face,” says Neal Turkewitz, RIAA
VP international.

According to industry estimates,
nearly three dozen factories in Chi-
na crank out more than 150 million
music CDs and CD-ROMs annually,
despite the milestone trade agree-
ment with the U.S. signed last year
(Billboard, March 11, 1995). U.S.
copyright losses to piracy in China
total $2.3 billion annually (Billboard,
April 27).

Cash Value. Singer/songwriter Rosanne Cash, right, recently stopped by
Capitol Records’ Hollywood, Calif., office to perform for staffers including
president/CEQ Gary Gersh, left. Her latest album, **10 Song Demo,” marks
her debut for the label. Cash is planning to embark on a 10- to 12-city tour in
June.

IFPI: ’95 Piracy Stable;
Russia And China Cited

M BY JEFF CLARK-MEADS

LONDON—The volume of world piracy
was virtually unchanged last year, but
the patterns of illicit sales around the
globe are continuing to shift.

Figures released May 9 by interna-
tional labels body IFPI estimate total pi-
rate sales last year at $2.1 billion—com-
pared with an estimated $2.2 billion in
1994—and cite Russia as the world’s
largest pirate market. China, which has
been the object of the legitimate indus-
try’s deep concern for the past 12
months, is said to account for 40% of all
sales of pirated CDs worldwide, and
IFPI attributes a slight fall in volume
there solely to pressing plants using
their resources to manufacture greater
numbers of video CDs and CD-ROMs
instead of audio discs.

In its good news, the organization
notes a 40% decline in CD piracy in the
U.K., ahalving of pirate cassette sales in
Korea, and reductions in Thailand,
Poland, and the United Arab Emirates.

IFPI estimates that in 1995, a total of
954 million unlicensed units were sold:
866 million cassettes, 84 million CDs,
and 4 million vinyl albums.

The organization declines to make di-
rect comparisons with 1994, as many of
that year’s figures have been reassessed
in the light of later information. Howev-
er, its analysts feel that the size of the
problem remains constant, though the
concentrations of illicit activity do
change.

IFPI points out that, according to its
current estimates, one in five of all
records sold worldwide is unauthorized.
A statement adds, “Bulgaria, Romania,
and Russia all continue to have very high
levels of piracy.

“Russia is now the largest pirate mar-
ket in the world, with pirate sales of 222
million units worth $363 million. The ex-
port of pirate CDs from Bulgaria (esti-
mated at 10 million) continued through-
out the year.

“At 32%, domestic piracy in Italy is
the highest in western Europe and ac-

Senate Protects Library Of Congress

Downsizing Recommended In Government Review

B BY BILL HOLLAND

WASHINGTON, D.C.—Senate lead-
ers have rejected recommendations
from the General Accounting Office
that the Library of Congress abandon
its centuries-old mission to acquire
and preserve “a universal collection of
knowledge and creativity” available to
all Americans.

Law makers took under advisement
many of the GAQO’s other suggestions
for better performance and services at
the library, however. The recommen-
dations were made during a hearing
May 7.

Congress had asked for a GAO man-
agement review following criticism of
the library’s unwieldy management
practices. Complaints included
charges of haphazard maintenance of
its collections and inadequate services.

The Copyright Office, which admin-
isters federal protection of U.S. sound
recordings and other intellectual prop-
erty, is part of the library but avoided
most of the criticism.

The GAO review used the results of
studies conducted by management
consultant firm Booz-Allen and ac-
counting firm Price Waterhouse. The

Booz-Allen analysis did not address
whether the Copyright Office should
remain part of the library or be moved
to the Commerce Department’s
Patent and Trademark Office. Copy-
right registration fees would soar if
the office were relocated, officials
warned.

However, reduced budget alloca-
tions could hinder the Copyright Of-
fice’s plans to embrace the digital age,
so the surprisingly positive reception
by law makers buoyed Library of Con-
gress officials at the hearing.

The Copyright Office is poised to
implement an automated registration
system that will include electronic de-
posit of works and online access to
copyright-ownership information.

At the hearing, Sen. Mark Hatfield,
R-Ore., chairman of the Joint Commit-~
tee on the Library of Congress, said he
agreed with James Billington, the Li-
brarian of Congress, that the congres-
sionally funded institution should con-
tinue “on course.”

Billington said that “a substantial,
universal collection in one location is
more cost-effective for the American
people.” He added that abdicating the
library’s position as a national reposi-

tory and decentralizing its collections
and services to the public (including
cataloging, storage, electronic access,
and delivery), as the review recom-
mended, would be unworkable and in-
effective.

Hatfield said Congress should “put
up or shut up” during upcoming li-
brary budget hearings.

“It seems inconceivable that the
world’s largest and most varied record
of human knowledge—in effect,
America’s strategic information re-
serve—should be pulled apart and
scattered as America is entering the
information age,” Billington told law
makers, adding that even under bud-
get restrictions, the library “is doing
more with less.”

Library officials agreed with many
of the findings in Price Waterhouse’s
review of the library’s fiscal-manage-
ment practices.

In addition to its massive book and
manuscript collections, the library in
the past few decades has become a na-
tional repository in the fields of music,
art, and entertainment. The library’s
motion picture, broadcasting and
sound recording division, the largest

(Continued on page 87)

counts for almost half of pirate sales in
the region.”

As for Latin America, IFPI says, “In
general, levels of cassette piracy remain
very high, accounting for some 70% of
cassette sales, while CD piracy is an in-
creasing problem.”

The IFPI statement does not address
the widely felt disappointment at the
lack of anti-piracy progress in China
(Billboard, May 11), but simply notes
that 48% of cassettes and 88% of CDs
sold in the country are pirated. This
amounts to 110 million and 35 million
units, respectively.

In Russia, 51% of CDs—&6.1 million
units—and 74% of cassettes—215 mil-
lion units—are unlicensed.

IFPI says the 40% drop in CD piracy
in the U.K.—from 3 million units in 1994
to 1.9 million last year—resulted from
the closure of what was described as a
“major counterfeiting plant.”

InSouth Korea, piracy rates have fali-
en from 28% of sales in 1994 to 18% due
to a halving of the illicit cassette market.
In Thailand, new copyright law and
pressure from the U.S. and the Euro-
pean Union has resulted in a drop in
piracy rates from 33% in 1994 to 13%
last year.

In Poland, says IFPI, cassette piracy
fell from 50% in 1994 to about 20% last
year, although CD piracy rose from
300,000 units to 1.5 million units.

IFPI adds, “In the UAE, as a result of
continued enforcement measures start-
ed in 1994, pirate sales fell from 33% in
1994 to 18% in 1995. In addition, the
huge number of pirated cassettes previ-
ously exported from the country has fall-

en significantly.

Home Recording
Act’s ’94 Royalties
Near $300,000

B BY CARRIE BORZILLO

LOS ANGELES—Labels and artists
will soon split $292,908.64 in 1994 roy-
alties accrued under the Audio Home
Recording Act, which was passed in
1992.

The figure, based on sales of the
MiniDisc and digital compact cassette
hardware and blank recordable media,
is approximately $30,000 higher than
the combined royalties for labels and
artists from 1993 and $220,000 higher
than the royalties paid in 1992. One
hundred-and-thirty labels will split
$175,745.18, while 1,400 artists will
share $117,163.46.

The nonprofit Alliance of Artists and
Recording Companies, representing
labels and artists in settlements under
the digital home-taping law, had begun
sending the checks to labels and artists
at press time.

While the individual checks going
out are rather low, Jean Milbauer,
AARC’s acting executive director, says
she is pleased with the amount being
paid because it is higher than last
year’s.

Under the act, artists and labels get
two-thirds of the total royalties, while
music publishers and songwriters re-
ceive one-third.

Still to be announced is a settlement
and disbursement of money for the
songwriter/music publisher Musical
Works Fund. A joint-claim settlement
hasn’t been reached for 1995 funds.
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With RCA Bow, Kristine W.
Taking Clubland Mainstream

B BY LARRY FLICK

NEW YORK—The July 9 release of
Kristine W.’s RCA album “Land Of
The Living” will not only mark the
full-length debut of a longtime club-

KRISTINE W.

land favorite; it will launch the label’s
new approach toward marketing
dance music to the mainstream.
Unlike most dance-rooted projects,
which are usually solidified at street
level before being brought to pop au-
diences, “Land Of The Living” and its
first single, “One More Try,” are be-
ing simultaneously promoted to clubs

.. - -
kristine w §

one more try

and mainstream media, such as top 40
radio.

“We're not sneaking her in through
the back door,” says Carmen Caccia-
tore, director of dance music market-
ing at RCA. “We wanted to prove
that an artist like Kristine W. merits
the same kind of attention as a Dave
Matthews or an SWV. There is no
reason why she should be viewed as

(Continued on page 74)

COUNTRY -

LATIN

Jimenez Returns
To Conjunto On
Arista-Texas Set

H BY RAMIRO BURR

SAN ANTONIO, Texas—After
recording with the likes of Bob Dy-
lan, Linda Ronstadt, Bryan Ferry,

ARISTA
TE X A §

JIMENEZ

and the Rolling Stones, accordion-
ist Flaco Jimenez figured he should
get back to his conjunto roots.
“Ya era tiempo (it was about
time], man,” Jimenez says in his
(Continued on page 91)

B BY BRADLEY BAMBARGER

NEW YORK—The epitome of the in-
trepid artist, Elvis Costello has never
been content with producing mere
rock’n’roll. Over the years, he has
ventured with various collaborators
into far-flung territory, from country
to classical, Celtic to cabaret. But pur-
suing this eclectic muse doesn’t rule
out rock, as evidenced by the graceful
return of his classic combo, the At-
tractions.

Out Tuesday (14) on Warner Bros.,
“All This Useless Beauty” is notable
not only for being the first full-length
Attractions reunion in years but for
the imaginative, enthusiastic promo-

tional campaign that Costello and his
label have concocted on its behalf.
Always relishing opportunities to

Y

COSTELLO

promote his work in a novel fashion,
Costello once played three clubs in
one night in New York, and a few
years ago, he undertook a carnival-

New Elvis Costello Set Stars Attractions

Energetic Promo Campaign, Tour Back Warner Album

esque tour complete with spinning
“request” wheel. For “All This Use-
less Beauty,” Costello plans various
small club shows preceding a world-
wide Attractions tour, as well as spe-
cial broadcasts and impromptu pro-
motional events.

“In-stores are forgotten the next
week—it’s difficult to make that sort
of thing original,” Costello says. “Peo-
ple in retail and radio want to get ex-
cited, too. So we want to do things that
people won’t forget in an hour, things
that’ll leave ’em talking.”

In late April, Costello played a se-
ries of solo gigs and broadeasts in Eu-
rope to set up the new album. This

(Continued on page 74)

Rhino Surfs With A Box
Tie-Ins To Boost 4-CD Set

@ BY CHRIS MORRIS

LOS ANGELES—Riding a veritable
tsunami of promotional tie-ins, Rhino
Records’ four-CD set “Cowabunga!
The Surf Box” hits retail beaches May
21.

Priced at $59.98 (CD only) and for-
mulated along the
lines of the reissue
label’s similarly
ambitious “The
R&B Box” and
“The Doo Wop
Box,” the 82-track
compilation is designed as the defini-
tive overview of the genre. It surveys
instrumental and vocal surf musie from
the style’s genesis in the early ’60s
through the post-punk revivals of the
sound in the early 80s and early '90s.

“Cowabunga!” follows an early "90s
resurgence in which a horde of young
surf bands recast the genre on inde-
pendent-label releases (Billboard,
April 23, 1994) and the original music
of the ’60s was reissued by indie and
major labels (The White Paper, Bill-
board, Aug. 19, 1995).

The genre received an additional
shot in the arm from MCA'’s hit “Pulp
Fiction” soundtrack, which included a
number of ’60s surf music tracks; the
durable album now stands on The Bill-
board 200 at No. 95, in its 82nd week on
the chart.

To promote its timely set, Rhino is
setting up a plethora of associations
with surfboard manufacturers, surf-
ing competitions, home video distribu-
tors, instrument merchants, and out-
lets catering to the surfing lifestyle,
which, like the music, has undergone a
formidable commercial renaissance in
the "90s.

Rhino senior produet manager An-
drea Kinloch says, “Surf musie is just
s0 back in style, and the surf lifestyle is
coming back in a really big way. To get
involved in this right now is really ex-
citing . . . Being an old surfer chick my-
self from way back when, it’s really
been a kick.”

“Cowabunga!” was produced by
Rhino senior director of A&R and spe-
cial projects James Austin and musi-
cian/writer John Blair.

As guitarist for Jon & the Nightrid-
. ers, Blair was a key
| figure in the South-
§ \ ern California in-
strumental surf re-
vival of the early
’80s. The band has
completed a new al-
bum, “Fiberglass
Rocket,” which will
.| be released in July
by AVL

Blair is also a
noted surf music
historian and
writer; he compiled
Rhino’s “Legends Of Guitar” surf an-
thologv and annotated the label's Dick
Dale collection, “King Of The Surf Gui-
tar.” His scholarly book “The Illustrat-
ed Discography Of Surf Music 1961-
1965,” now in its third edition, was
published last year by Popular Cul-
ture, Ink in Ann Arbor, Mich.

Explaining the ongoing interest in
and appeal of surf musie, Blair says,
“First and foremost, it's a
nonthreatening form of music; it’s a
happy form of music. I’ve seen many
surf concerts with 4-year-old kids
jumping around and 60-year-old
grownups jumping around . .. It’s fun
music, and it conjures up certain im-
ages [of the California Dream], espe-
cially the instrumental part of the mu-
sie.”

“Cowabunga!” kicks off with tracks
by such proto-surf instro bands as the
Fireballs, the Revels, the Gamblers,
and the Belairs. Blair explains, “I
thought, ‘If this is a historical docu-
ment, we can’t really put this out with-
out a couple of examples of records
that were coming along very early in
the '60s that weren’t really surf musie
but weren’t so far away from it that you
can ignore it.””

The remainder of the first three

(Continued on page 91)
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B BY DEBORAH EVANS PRICE

NASHVILLE—When RCA re-
leased “Wanted! The Outlaws” in
1976, no one had any idea that the col-
lection featuring songs by Waylon
Jennings, Jessi Colter, Willie Nelson,
and Tompall Glaser would become
the first country album to be certified
platinum by the Recording Industry
Assn. of America. Or that it would sig-
nal a shift in the country music scene
and influence a new breed of progres-
sive country artists.

“How could we have known?” Nel-
son asks. “It was just a couple of crazy
cowboys at 3 in the morning shuffling
tracks. How could we have known
what would happen?”

Twenty years and one landmark al-
bum later, RCA is commemorating
the set with the release of a special
package that combines the 11 original
cuts with nine “lost” tracks recorded
during that same time period.

RCA Believes ‘Outlaws’ Are
Still Wanted 20 Years Later

The new “Outlaws” collection also
includes a newly recorded song,

“Nowhere Road,” written by Steve
Earle and Reno Kling. Jennings and
Nelson recorded the cut in Nashville
in February, with Earle and Ray
Kennedy producing.

(Continued on page 31)

Luther Allison Tops 17th Handys
Guitarist Wins 5 Awards At Ceremony

MEMPHIS—Singer/guitarist Luther
Allison enjoyed a five-award triumph
at the 17th annual W.C. Handy
Awards, the blues world’s equivalent of
the Grammys, held
at the Vincent De-
Frank Auditorium
here May 2.

The Handys,
which honor promi-
nent performers in
the genre, are pre-
sented by the Blues
Foundation, the
Memphis-based nonprofit organization.

During the 3 '/>-hour show, Allison, a
Chicago-bred veteran who resides in
Paris, snared trophies for blues enter-
tainer of the year, contemporary blues
male artist of the year, blues instru-
mentalist (guitar), contemporary blues

album of the year (for the Alligator re-
lease “Blues Streak”), and blues song
of the year (for “Cherry Red Wine”).

Allison, who seemed genuinely
abashed by the
landslide, celebrat-
ed his awards witha
forceful and lengthy
live performance
with his band.

The show also
featured a rare ap-
pearance by 86-
year-old bluesman
Yank Rachell, the
former partner of the late Sleepy John
Estes, who played with a jug band led
by John Sebastian.

Guitarist Coco Montoya, an obvious
favorite of the audience at the show,

(Continued on page 92)

ALLISON

RECORD COMPANIES. Tom Corson is
appointed VP of marketing for Co-
lumbia Records in New York. He was
VP of marketing at Capitol Records.

Michael Omansky is named VP of
strategic marketing for RCA Records
in New York. He was president of
Worldwide Entertainment Market-
ing.

PolyGram Holding in New York
appoints Mark Williams VP of inter-
national. He was managing director
of Vision Musie.

Jayne Grodd is promoted to VP of
A&R administration for EMI
Records in New York. She was senior
director of A&R administration.

Steve Wilson is promoted to VP
of A&R and product development at
K-tel Records in Minneapolis. He
was director of product develop-
ment.

Rhino Entertainment in Santa
Monica, Calif., promotes David Dorn
to senior director of media relations.

CORSON OMANSKY
He was director of media relations for
Rhino Records.

Tom Maffei is named senior direc-
tor of crossover promotions at Elek-
tra Entertainment Group in New
York. He was national director of
crossover promotion.

Capitol Records in Hollywood,
Calif., names Tripp DuBois director
of marketing and promotes Chris In-
nerst to manager of tour marketing
and artist development and Robin
Gerber to coordinator of tour mar-
keting and artist development. They
were, respectively, director of mar-

Singer/Songwriter Patty Griffin Hitting The Road

A&M Taking Low-Key Approach With Unplugged Sampler

B BY DAVID JOHN FARINELLA

In the high-octane world of record
promotion and marketing, A&M’s
strategy for the May 21 release of Pat-
ty Griffin’s debut album is moving for-
ward in low-gear. Rather than punting
singles into top 40 radio, A&M’s team
is going to sit back and prove that pa-
tience is indeed a virtue.

“We as a company are not interested
in people getting into a song,” says Di-
ana Fried, director of marketing. “It’s
not about a song, it’s about Patty Grif-
fin the artist. We really feel that the
way to do that is to allow people the
space and time to fall in love with her,
the way we have.” So what the label has
done so far amounts to a handful of low-
key PGD branch tours, a residency at
the Fez nightelub in New York, and a
four-song sampler that was sent to ra-
dio the last week of April.

The sampler, which features
“Moses,” “Mad Mission,” “Let Him
Fly,” and “Every Little Bit,” was de-
signed to introduce listeners to Griffin’s
world and to prepare them for another

six acoustic songs. The fact that Griffin
has recorded a wholly acoustic album
that has given the label its biggest chal-

A

GRIFFIN
lenge, from a marketing and promo-
tions angle. “She is not a folk artist,”
says Fried, “she is an artist who simply
made her unplugged record first. This
is not all there is to Patty Griffin, but it
is Patty Griffin at her most essential
and in it’s purest form. I think it's a
great way to introduce her to world.”
That is a sentiment echoed by VP of
A&R Jim Phelan, who is working to
keep Griffin out of any folksinger ghet-
to. “I'm hoping to avoid that by saying
that Patty is an artist,” he says. “She’s a
singer and a songwriter, and this is a

R.I.P. Ogre, singer of American Recordings industrial act Skinny Puppy, is
resting with his pet possum, Merrick, after being presented with his Heatseekers
T-shirt. The shirt was given to the now-defunct band in recognition of its latest
(and last) effort, “The Process,” which reached No. 1 on the Heatseekers chart
for the week ending March 16. (Photo: Alison Leigh/BPI)

WILLIAMS GRODD
keting for Polydor/Atlas and market-
ing assistants.

Jive Records in New York pro-
motes Kendel Mason to associate di-
rector of artist relations and Kelly
McCoy to associate director of video
promotion, and names Jackie Mur-
phy senior director of the art depart-
ment and Toi Green manager of
soundtracks and licensing opportuni-
ties. They were, respectively, manag-
er of artist relations, manager of
video promotions, art director/admin-
istrator at RCA Records, and A&R
coordinator/scout for Mercury

presentation of the music at this point
and time.” Although Phelan first heard
Griffin’s demo much as it is presented
on the release, at one time the label put
her in the studio with a band and pro-
ducer. In the end, though, Phelan says,
“what we consistently came up with
was that the strongest, most powerful,
most honest and true presentation of
Patty Griffin was her and her guitar.”

Which plays right into the label’s,
and Griffin’s, touring philesophy. In
fact, when asked what would help break
Griffin, Phelan answers with a laugh,
“Touring, and I think some touring, and
then more touring after that.” Which,
as it turns out, is just fine with the
singer. “I’m hoping for a real grass-
roots kind of thing,” she says from her
New York hotel room. “I think the way
for me to get this record to people is to
play for them live, and I'm ready to do
that.”

Rick Stone, A&M’s senior VP of
promotion, adds, “When I think of Pat-
ty in this particular instance of her re-
lationship with the marketplace, 1

(Continued on page 93)

April Certs Mark
Milestones For
Alanis, Beatles

B BY CHRIS MORRIS

LOS ANGELES—An April certifica-
tion from the Recording Industry Assn.
of America for sales of 8 million units of
“Jagged Little Pill”
proved to be no bit-
ter pill for Alanis
Morissette, whose
Maverick/Reprise/
Warner Bros. set
hit yet another
landmark level last
month.

The Canadian singer's U.S. debut
now matches the certified sales level of
Mariah Carey’s self-titled 1990 Colum-

(Continued on page 81)

RIAA

o

WILSON

DORN
Records.

Arista Nashville promotes Deb
Markland to manager of marketing

and product development. She was
manager of product development.

PUBLISHING. Ann Booth is promoted
to VP of executive administration and
special projects at BMI in New York.
She was assistant VP of executive ad-
ministration.

Jeff Blue is promoted to creative
director, West Coast, for Zomba Mu-

sic Publishing in West Hollywood,

Calif. He was creative manager.

MAFFEI

BOOTH

RELATED FIELDS. The Recording In-
dustry Assn. of America in Washing-
ton, D.C., promotes Neil Turkewitz
to executive VP of international, Jen-
nifer L. Bendall to senior VP of gov-
ernment affairs, and Paul Russinoff
to associate general counsel/director
of state relations. They were, respec-
tively, senior VP of international, VP
of government affairs, and assistant
general counsel/director of state rela-
tions.

Tony Baylis is appointed executive
VP/COO at Balmur Entertainment in
Toronto. He was CFO for Skyvision.
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Me’Shell Seeks ‘Peace Beyond Passion’
Her New Maverick Set Tackles Tough Issues

M BY JIM BESSMAN
NEW YORK—Me’Shell Ndegéocello
achieved both critical acelaim and
high visibility with her provocative
1993 Maverick Records debut, “Plan-
tation Lullabies.”

Her profile rose even higher when
her striking 1994 duet with John Mel-
lencamp, “Wild Night,” reached No.
3 on Billboard’s Hot 100 Singles
chart.

With the June 25 release of her
sophomore album, “Peace
Beyond Passion,” Maverick is looking
to expand upon Ndegéocello’s genre-
bending base with an album that con-
tinues to present the artist’s upfront
concerns. This time, she uses Biblical
and religious references to address
such issues as racism, sexuality, and
spirituality. Three songs—including
the daring first single, “Leviticus:
Faggot” (see Dance Trax, page 26)—
are titled after books of the Bible.
Others, like “Mary Magdalene” and
“God Shiva,” invoke and involve reli-
gious figures.

“[This album’s] not automatically
formatable,” admits Ndegéocello’s
manager, Benny Medina, “but we
make no apologies.”

Says Ndegéocello, “People might

be turned off because they think it’s
religious, but I hope they’ll take time
to listen [to the album] three times
and read the lyrics before making
their assessment.”

Retaining “Plantation Lullabies”
producer David Gamson, bassist
Ndegéocello enlisted saxophonist
Joshua Redman, organist Billy Preston,
drummer Oliver
Gene Lake, and
guitarists Wendy
Melvion, Wah Wah
Watson, and David
Fiuczynski.

Much of “Peace
Beyond Passion”
is a questioning of
the world and
how she fits in,
Ndegéocello says. “ ‘I'aggot,” actual-
ly, is a self-criticism—me dealing with
my own homophobia. Being bisexual
myself, I find I have big problems
around gay people, in that I don’t fit
in. But a lot of gay aesthetic I see fil-
tered through white gay males, which
I feel alienated from.”

Ndegéocello also felt a sense of
alienation during her successful but
personally unsatisfying European
tour for “Plantation Lullabies.” The
tour caused her to realize she needed

NDEGEOCELLO

Cher Changes Approach For
Her ‘Man’s World’ On Reprise

H BY JIM BESSMAN

NEW YORK—There’s one problem
Reprise Records doesn’t have regard-
ing Cher’s label debut, “It’s A Man’s
World”: introducing her to consumers.

“It’s Cher!” says Craig Kostich,
Reprise senior VP of artist develop-
ment/creative marketing. “Everybody
knows her. It just comes down to mak-
ing her record work in the market-
place.”

“It’s A Man’s World,” which comes
out domestically
June 25, is Cher’s
first U.S. album
since her 1991
Geffen outing
“Love Hurts;” the
release has al-
ready tested suc-
cessfully in the
U.K,, a traditional
stronghold for
Cher. There, the album’s spring re-
lease spawned two top 10 singles: a
cover of Marc Cohn’s “Walking In
Memphis” and “One By One,” which
she co-wrote with Anthony Griffiths.

For Cher, the album was a chance to
break from her past records and chal-
lenge herself.

This album, she says, “was me
experimenting with me. I didn’t want
to sound like I've always sounded on
records, because I'm kind of bored
with it. Some songs, like [1989 hit] ‘If
I Could Turn Back Time,’ I like, but
on a lot of albums, I think I’'m kind of
pukey! The problem with having a
really distinctive voice is that if you
like it, great, but if not, people can’t
stand [your album], and you're blown
out of the water after the first three

CHER

songs.”

Cher tried to make her voice sound
different on “It’s A Man’s World.” “I
worked really hard to have more con-
trol and not use my vibrato and other
things I didn’t like about my voice,”
she says. “It’s still me—you know it’s
me, and there’s no getting around it.
But on some songs, like ‘One By One’
and ‘The Gunman,” you don’t know it’s
me right away.”

Besides cutting back the vibrato,
Cher exults over hitting higher regis-
ters and “just singing straight, which
I could never do.”

Her style shows on “One By One,”
which will be the first U.S. single. The
song is already getting major play at
clubs, thanks to Junior Vasquez’s
import single remix. Kostich notes
that radio station WKTU New York
has since picked up on it and that
Reprise, which has sent 12-inches of
the Vasquez remix to dance clybs, will
service promos to other dance-leaning
top 40 formats as well.

On Tuesday (14), the label will tar-
get top 40, AC, jazz/AC, and top 40/
rhythm-crossover stations with a pro-
motional CD pairing the album version
of “One By One” with a radio edit fea-
turing rap legend Melle Mel. A com-
mercial CD-5 has four Vasquez mixes,
the Mel mix, and “I Wouldn’t Treat A
Dog (The Way You Treated Me),”
which is on the album in the U.K. but
not in the U.S.

The commercial CD/cassette singles
have two versions of “One By One” and
“I Wouldn’t Treat a Dog (The Way You
Treated Me).” “There’s something for
everyone,” says Kostich.

The domestic album version, as

(Continued on puge 15)

to make some changes before
embarking on the recording of
“Peace Beyond Passion.”

“[Clubs] were filled to the rafters
in Paris, and then I’d get on the bus
and feel crappy,” she says. “But I was
a totally different person at the time
of the first album. I was constantly
high, and then I quit taking drugs
and wanted to make music to give
myself a sense of self-respect and
worth so people would love me and
see me differently—but then I real-
ized that only I could give myself
what I wanted. I became severely
depressed. Kurt Cobain’s dying real-
ly affected me—1I was actually think-
ing the same thing!

The Gold Standard. Members of No Doubt proudly display their goid
records for their current Interscope album, “Tragic Kingdom.” Shown, from
left, are Tom Dumont and Gwen Stefani of No Doubt, Paul Palmer and Rob
Kahane of Trauma Records, Tony Kanal of No Doubt, Ted Field of Interscope,
and Adrian Young of No Doubt.

(Continued on next page)

LOLLAPALOOZA, H.O.R.D.E. UPDATE: Lollapalooza
has added a third stage this year, the indie stage, for
bands on independent lahels. Of course, the name is a bit
suspect, since many of the bands are on record compa-
nies that are either owned or distributed by major labels.
The indie stage lineup for the first half of the tour is
Chune, Moonshake, Lutefisk, and Capsize 7. The sec-
ond half will feature COWS, Long Fin Killie, Thirty
Ought Six, and Varnaline.

Lollapalooza, Stage Three; Label
Executives Land Lahel Contracts

New York. Among the hosts will be Sullivan’s co-owner
and David Letterman band leader Paul Shaffer and
Mercury Records president/CEO Danny Goldberg.

STUFF: Tom Petty has written six songs and the score
for the new Edward Burns movie, “She’s The One.”
Among the new tunes for the summer flick is a song
called “Angel Dream” . . . Carly Simon has signed a chil-

dren’s book deal with Simon &

Appearing on the second stage
for the first half of the tour will be
Girls Against Boys, Ben Folds
Five, Cornershop, Satchel, You
Am I, and Beth Hart. The second
half will see Soul Coughing,
Sponge, the Melvins, Ruby,
Jonny Polonsky, and Low &

Bl

Schuster, the publishing firm her
father co-founded in 1924. Oddly
enough, Carly was previously with
competitor Doubleday Books,
where she was edited by Jacque-
line Kennedy Onassis. Simon’s
book, “Midnight Farm,” will come
out in June 1997 . . . Capitol Rec-

Sweet Orchestra.

As a reminder, the main stage
will feature Metallica, Soundgar-
den, Rancid, the Ramones,
Screaming Trees, and Psychotica.

A number of acts have signed on for selected dates on
the H.O.R.D.E. tour, including King Crimson, Nil Lara,
and Super 8.

THE CHOSEN FEW: Tons of folks in the music indus-
try play in bands, but few actually land label contracts.
However, Ken Weinstein, director of publicity at
Atlantic Records, and his band, You And What Army,
have just released their debut, “Kinda Wanna,” on Big
Deal Records, while Luke Wood, a marketing exec at
Geffen Records, and his outfit, Sammy, have just come

Glory.”

“Kinda Wanna” careens wildly around pop corners at
high speed, grabbing at sign posts from past pop greats
and delivering such quirky, tasty treats as “Scar” and
“Better Living Through Chemistry.” Weinstein provides
vocals and bass.

Sammy’s release focuses on the band’s obvious influ-
ence, the Velvet Underground, and is denser and slight-
ly tougher to wade through than You And What Army.
Wood plays guitar and bass and sings backup.

CELEBRATIONS: Green Linnet Records will hold a
20th-anniversary bash at New York’s Bottom Line night-
club May 25. Sponsored by local station WFUYV and host-
ed by Fiona Ritchie of NPR’s “The Thistle And Sham-
rock,” the evening will feature performances by Patrick
Street, the House Band, Andy M. Stewart, and Mar-
tin Hayes. The anniversary will also be marked by a
two-CD Celtic retrospective to be released in July . . . A
benefit will be held for God’s Love We Deliver, a favorite
charity of David Geffen, on Monday (13) at Sullivan’s in

by Melinda Newman

out with their Geffen debut, “Tales Of Great Neck ~

ords has created a tour-marketing
and artist-development division
that will operate through the mar-
keting department. The division
will be overseen by newly hired director of marketing
Tripp DuBois, who will report to VP of marketing Rob
Gordon.

Prior to heading out on the H.O.R.D.E. tour, Rusted
Root will wrap up the recording of its second Mercury
album, which is produced by Jerry Harrison . . . Sonic
Youth, Cypress Hill, Peter Frampton, and Smashing
Pumpkins are among the acts whose cartoon like-
nesses will appear on the Sunday (19) finale of “The
Simpsons.” The episode has been dubbed “Homer-
palooza.”

CATCHING UP: Although it has been rumored for
weeks, Mercury has officially announced its joint ven-
ture with Nashville-based Capricorn Records. Capri-
corn previously was distributed by RED and, before
that, WEA. The first releases to funnel through the Mer-
cury/PGD pipeline are albums from Syd Straw (Bill-
board, March 30), the Fiji Mariners, and the Ugly
Americans, a band whose Giant debut never came out
last year and who has now inked with Capricorn ... A
few weeks ago, we referred to Christopher Franke as
a current member of Tangerine Dream; in reality,
Franke is no longer with the group.

ON THE ROAD: Wayne Kramer will tour with the
Supersuckers until the end of the month . . . The Fab-
ulous Thunderbirds will tour Europe before returning
to the States to kick off the Barn Burner tour with
Buddy Guy and Joe Cocker ... Radiohead has been
tagged by Alanis Morissette to open her August
amphitheater dates in the U.S. ... Ho-hum is on a club
tour in support of its Universal Records debut, “Local”
... Alejandro Escovedo is on tour through June.
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Pete Droge Finds A Permanent Band

American Recordings Singer/Songwriter Assembles Sinners

M BY DOUGLAS REECE

LOS ANGELES—On “Find A
Door,” Pete Droge’s second album
for American Recordings that is due
June 25, the Seattle-based
singer/songwriter has found a new
confidence and comfort level.

Droge says such factors as work-
ing with producer Brendan O’Brien
(Pearl] Jam, Stone Temple Pilots) for
the second time, touring, and having
a set band contributed to a more
self-assured and relaxed approach
during recording.

“It felt different, having already
been around the block once before,”
Droge says. “I felt more comfortable
in my skin, and having toured for a
year and a half definitely helps you
find new life-experiences to draw on
for songs.”

The album, credited to Pete Droge
& the Sinners, confirms that he now
has a permanent band. In the lineup
are guitarist Peter Stroud, bassist
Dave Hull, drummer Dan MeCarroll,
and vocalist/percussionist Elaine
Summers, who sang background

* PETE. OROOE & THE. SINNERS 71140 & BOUR

vocals on Droge’s last album, “Neck-
tie Second.”

Says Droge, “With the last record,
there was this impression of me as a
sort of roaming singer/songwriter
troubadour, which was true in a
sense. I was searching for a rock
band, and now, with the Sinners, [
have that.

“People listening to the new
record will get the sense that there’s
far more to focus on now than just
me as the singer/songwriter,” he

ME’SHELL SEEKS ‘PEACE BEYOND PASSION’

(Continued from preceding page)

“So this album came out of confu-
sion: I wanted and needed to find a
reason to live, and now I realize I love
music and making musie, and that’s
what brings me joy—not all the nar-
cissistic stuff that accompanies it, like
fame and money. So I hope that peo-
ple will hear the growth musically
and lyrically—and personally.”

Medina also hopes listeners will be
open-minded, especially regarding
“Leviticus: Faggot,” which goes to
R&B and top 40/rhythm-crossover
radio formats May 21.

“Whether or not people agree with
it, it won’t go unnoticed,” says Medi-
na, noting that the single “crosses a
lot of boundaries” in dealing with tol-
erance of people’s differences. “To
come out with a record like this may
be controversial, but when we played
it for key major-market radio pro-
grammers, they said they loved it, it’s
‘in the groove and says something,
and it’s time our station started play-
ing this message on the air.’ Of
course, we all have great trepidation,
but are following our instinets and
hope that radio now follows through.”

To this end, Medina notes, no less
than Maverick co-CEO Freddy
DeMann has hit the road to personal-
ly lead the effort behind “Peace
Beyond Passion.”

“He’s acting like the promo man he
was at Elektra so many years ago and
completely enjoying it!” says Medina.
“It’s like I sent a national promo man
out to D.C., New York, Atlanta, and
Chicago, hitting the branches, radio
stations, and video outlets. It's the
level of dedication to the record that
we're really looking for, and he’s get-
ting instant and very positive feed-
back to Me’Shell’s topical social com-
mentary songs.”

DeMann personally took the single
to San Franciseo powerhouse KMEL.
“We said, ‘Listen, this is what we
want to come out with. Would you
play-a record named ‘Faggot’? They
said, ‘Fellas, this is San Francisco!

Are you crazy? ” DeMann says.

But while DeMann anticipates suc-
cess with R&B programmers who
embraced Ndegéocello early on, his
objective now is more multiformat
airplay. “We never really went the
alternative route on the first album,
and in retrospect, I think we should
have tried to get every color in the
rainbow,” he says. “So this time we’ve
hired street teams for both alterna-
tive and urban and across the board
to get awareness of the artist and the
album. We want shows like [MTV’s]
‘120 Minutes’ or maybe have her
guest-hosting on MTV and expose her
to a new audience. We even want
beauty parlors to play the record, so
it’s a very exciting project for us.”

Furthering the multiformat pro-
motion, Maverick shipped an album
sampler featuring the single and
album tracks “God Shiva” and “The
Way” to college, triple-A, R&B, pop,
jazz/AC, jazz, and hip-hop formats

last week. “With a record like this, we

may not get 100% on every panel, for-
mat, or buyer, but various pockets will
take a chance—both trade and con-
sumer,” says Medina. He adds that
those Ndegéocello fans “who under-
stand a variety of different lifestyles
and her musical edge will be pleased.”

Other promotional activities,
DeMann reports, include a “very
aggressive” retail campaign, with
stickers and snipes, initially aimed at
10 major markets. A video for
“Leviticus: Faggot” was shot May 2
by director Kevin Bray.

DeMann adds that Ndegéocello,
who is booked by the Creative Artists
Agency, will commence a 10- to 12-
city elub tour two weeks ahead of the
album’s street date. “I just got back
from Europe and played the album
for our companies there, and they all
went nuclear and are sending long-
lead [foreign] press to the [domestic]
club tour,” he says.

Ndegéocello is also appearing on
the upcoming H.O.R.D.E. tour.

adds. “A lot of the reasons this album
will work, if it indeed does work, is
due to the strengths of all five of us.”

For the album, which was record-
ed in Atlanta, Droge also enlisted
the help of session horn players and
a gospel pianist, the Rev. Oliver
Wells.

“It was fun for me to experience
the session-cat sort of thing and have

these consummate professionals.

come in. It made me feel like what 1
was doing was somehow more pro-
fessional or legitimate,” quips
Droge, whose songs are published by
EMI Music.

According to Peter Rauh, product
manager at Warner Bros.—which is
working with American on the pro-
Jject—the addition of the Sinners will
change the focus of the marketing
plan for Droge.

“In the most immediate sense, I
think just crediting the album to the
band as a whole and putting more
emphasis on the act for their first
video shows how we are going to be
shifting the imaging to reinforce
that [Pete] is working full time with
the band and the band is a big part
of what he is all about right now.”

The clip Rauh refers to will be for
the album’s first single, “Mr. Jade.”
It will be directed by Martyn Atkins,
who lensed the Tom Petty clip “You
Wreck Me.” Droge was introduced to
Atkins while opening for Petty dur-
ing his “Wildflowers” tour.

Rauh says “Mr. Jade” will be
released to triple-A, mainstream
rock, and modern rock stations May
28. He says “Mr. Jade” was chosen as
the single because of its aggressive
sound and the labels’ desire to place
more emphasis on mainstream rock
radio.

On the new album, Droge revisits
the familiar folk/country rock terri-
tory explored in “Necktie Second”
but increases the tempo and beat on
several tracks.

Rauh says Droge will be promoted
to radio as a crossover artist. “I
think Pete is made for radio right
now. There’s no doubt that a number
of bands, Hootie & the Blowfish
being in the forefront, have revital-
ized the broad-based, accessible
artist. I think Pete’s a great, con-
temporary singer/songwriter whose
music is very immediate.”

Modern rock WOXY Cincinnati
music director Dorsie Fyffe is confi-
dent the new album will find an audi-
ence. “I consider Pete Droge a bet-
ter representation of the
softer-sounding roots-rock type of
musician than many artists,” Fyffe
says. “He’s a great singer/song-
writer, and on the merits of that, I
think [the album] will probably [do
well].”

For Droge, a return to softer rock
tunes comes after years of being
overlooked by label executives seek-
ing more aggressive-sounding acts.

“Having cut my teeth in the Seat-
tle club scene when just about every
band in town got a record deal but
me, I'm not all that swayed by what’s
popular, and I have a hard time
putting anybody in a category,” he
says. “But, yeah, I see a lot more
musie that isn’t hard rock beginning
to reach people.”

(Continued on page 21)

Il BY BRADLEY BAMBARGER

NEW YORK—After a troubled
four-year absence, Screaming
Trees make a robust return with
“Dust,” a characteristically artful
offering of metallic psychedelia and
Doorsian introspection.

Due June 25 from Epie, “Dust”
could be the first album to realize
the commerecial potential of this
seminal Seattle band. Although
Screaming Trees’ last album,
“Sweet Oblivion,” was one of the
best records to come out of the
Northwest, its sales fell short of
those of the group’s more illustri-
ous brethren.

Issued in 1992, “Sweet Oblivion”
was a grand leap in sound and
vision from Screaming Trees’ fine
first Epic album, “Uncle Anesthe-
sia,” and their strong ’80s releases

Epic’s Screaming Trees
Remain Evergreen On ‘Dust’

on SST and Sub Pop. But, released
before the proliferation of com-
mercial alternative radio, the art of
“Sweet Oblivion” wasn’t matched
by its com-
merce. The
album has sold
310,000 copies,
according to
SoundScan. The
band’s most
extensive expo-
sure came from
the inclusion of
the album track
“Nearly Lost You” on the platinum-
plus “Singles” soundtrack.

This time, Screaming Trees have
the advantage of promoting their
new album as part of this year’s
Lollapalooza lineup, playing on a
bill that includes Soundgarden and

(Continued on page 21)

SCREAMING TREES
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MILWAUKEE: The Mosleys never imagined that “Thalia,” a song from
their new CD, “Stu,” would find its way to its namesake, Thalia Assur-
as from the late-night “ABC World News Now” program. But after a
band member’s sister mailed “Stu” to ABC, the network took note. ABC
sent a crew to Milwaukee to shoot a Mosleys video with live footage
and scenes of the insomniac band watching Assuras’ show. It was one

incident among many in a good
year for the Mosleys, local heroes
who pack Milwaukee’s Linne-
mann’s club with a Thursday
night residency. (The steady fan
base bought out the first pressing
of their self-titled debut CD last
year.) The band recently opened a
short stretch of the BoDeans’
tour. Its members are diffident
about stardom, but the jangly
pop-rock trio’s bittersweet Beat-
les-style melodies and interesting lyrics have nevertheless won it some
out-of-town fans; the Mosleys have opened for NRBQ a couple of times
and received airplay on WHBR Chicago. And Urge Overkill producer
Kramer liked “Stu” so much after listening to a promo copy mailed by
the band that he took the Mosleys into his New York studio at the end
of April to record demos. Contact Mike Frederickson at 414-372-6768.

DAVE LUHRSSEN

THE MOSLEYS

WASHINGTON, D.C.: Diversity is the second thing you notice about Sorry
About Your Daughter. The first is the band’s sense of community, level
of maturity, and philanthropic lean. “If you want to be a good leader,
you have to learn from one,” says SAYD vocalist Glenn Hall, who claims
D.C. hardcore god lan MacKaye of Fugazi as his mentor. “One of the
best things about the band taking off is what it does for those who come
behind us. We want [the band] to reflect positively on the community.”
Part of that positivism resides in Diesel Boy Records, a label original-
ly started by Hall to release product by SAYD. Since then, Diesel Boy
has put out records by other local acts. “Because SAYD is enjoying
some success, ['ve been able to
start my own company—one that
other bands can use as a step-
pingstone. Through Diesel, they
can learn the business on this
level, then move on,” says Hall.
Sorry About Your Daughter also
features guitarist Jeff Aug, drum-
mer Tony McGhee, and bassist
Aaron Wertlieb. Their 1994
release “Aquarium Center,” pro-
duced by renowned D.C. hardcore
scenester Don Zientara, has combined domestic and overseas sales
just shy of 10,000 units. The follow-up sets, “Face” and “Six Bucks”
(whose title reflects its price, in fine Fugazi fashion), have attained
combined sales of nearly 5,000 units in just six months of release. And
while the band may count Fugazi, Shudder To Think, and Government
Issue among its influences, there is no doubt that it has come up with
a sound all its own—and one as disparate as the roster of acts with
which SAYD has appeared: Oingo Boingo, Body Count, Too Much
Joy, Lenny Kravitz, and Collective Soul. The band has received sup-
port from WWDC Washington, D.C., where SAYD placed tunes in the
top five; WHFS Washington, D.C./Baltimore; and from college radio
from New York to North Carolina. Contact Diesel Boy Records at 301-
738-9142.

SORRY ABOUT YOUR DAUGHTER

J. DOUG GILL

WILMINGTON, N.C.: The sound of the surf will compete with the sound
of music during the Mid-Atlantic Sound, Surf & Skate Symposium,
held June 6-8 at the Coastline Convention Center here. The event will
feature three days and nights of performances by signed and unsigned
talent, seminars, panels, and exhibits, as well as surfing and skate-
boarding demonstrations and the requisite industry golf tournament.
Among those enlisted for panels are Hootie & the Blowfish manag-
er Rusty Harmon, Atlantic Records’ Tim Sommer, Evan Lamberg
of EMI Publishing, Diane Snyder and Jonathan Love of ASCAP,
Kathleen Murphy of Hollywood Records, and Andy Gould and Wal-
ter O’Brien of Concrete Management. More than 100 bands are
expected to perform in seven local clubs. For more information, call
910-256-1119.

MELINDA NEWMAN

CHER CHANGES HER APPROACH FOR HER ‘MAN’S WORLD’ ON REPRISE

(Continued from page 13)

noted, varies slightly from the WEA
UK. dise in terms of track listing and
production credits, mainly because
producer Sam Ward, who recut the
radio-friendly “One By One” for the
U.S. album, was brought back to
remake three other tracks on the
domestic release in order to maintain
consistency. Otherwise, the U.S. album
retains the producers of its import
counterpart: Christopher Neil,
Stephen Lipson, Greg Penny, and
Trevor Horn.

Also carrying over is the striking
cover art, showing Cher from the
waist up in a silk slip holding an apple
and draped by a boa constrictor. The
initial CD run will feature a four-color
holographic image of Cher on the sur-
face of the disc itself.

Kostich says that a standup is going
to retail, along with prerelease die-cut
counter cards spelling out Cher’s
name in multicolored letters with
album info beneath. Aggressive retail
campaigns, he adds, are rolling out at
Musicland, Transworld, Blockbuster,
and other chains.

A video is in the works for “One By
One,” perhaps with involvement from
Cher’s daughter Chastity Bono.

“Chastity’s involved with human
rights campaigns,” says Kostich, “and
the song has a lot to do with accepting
and loving each other and overcoming
problems one by one.” The song, he
adds, shows Cher’s serious, politically
conscious side.

“Another marketing goal is to show
the depth of Cher, as an artist and as
a person,” Kostich continues. This con-
cern is shared by Liz Rosenberg,
senior VP of Warner Bros. Records,
who is handling Cher’s publicity.

“There’s so much more to her than
her tattoos and hair-conditioner
endorsements,” says Rosenberg.
“When you mention her name, people
have an instantaneous reaction, but
they often forget that she’s had an
enormously successful musical
career.”

Rosenberg, who is fielding inter-
view requests from top publications,
says that initial media response to the
album has been positive. “[The album]
is more romantic and dreamy than
usual, which is a reflection of the songs
she has chosen,” Rosenberg says.

As for album content, Cher says,
“It’s kind of a sad record,” reflective
of her mood during the recording of
the project.

“I have two speeds—really sad and
kick-ass—but this is a bittersweet
kind of album,” she continues, noting
that it follows a six-year period of rel-
ative inactivity—the first time she has-
n’t worked constantly since she was
16. “I've been doing this for 32 years
now,” she adds, pointing to her new
cover of the Walker Bros.’ 1966 hit
“The Sun Ain’t Gonna Shine (Any-
more)” as proof: “I was there when it
hit the first time. Sonny and I played
with them on TV.”

Her remake, she notes, came out of
her canceit of covering men’s songs
from a woman's point of view; others
on the album include “Walking In
Memphis,” Don Henley’s “Not Enough
Love In The World,” and James
Brown’s “It’s A Man’s, Man’s, Man’s
World.” “I didn’t want to go that far
and tackle James Brown, but it was
[WEA UK. chief] Rob Dickins’ idea,
and [Lipson] forced me!”

Cher chose Lipson along with sev-
eral other producers to record tracks
for the album because, she says, “I
don’t like working with just one pro-
ducer. I like the idea of producers
picking songs they like, because that
way they do their best job on the
songs they pick, whereas if they do
the whole album, it seems that they
only leve their songs, and the rest they
just do.”

An admitted “show person,” Cher
anticipates touring behind her new
album, pending word on prospective
acting/directing work. Her first
directorial effort, one part of the
upcoming HBO trilogy “If These
Walls Could Talk,” is about abortion
in the U.S.

“It seems like I should have enough
time for both music and films, but one
usually ends up taking the back seat,”
she says. She has, however, committed
to performing at summer radio bene-
fit concerts presented by WXKS
Boston, KHKS Dallas, and KISS Los
Angeles.

Always looking for

ALLEGRO
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Way before “The New York Times,”
“USA-Today” or even the “Nashville
Tennessean™ acknowledged the
transformation of Lower Broadway into
Music City’s hippest new
boot-stomping neighborhood, the
throb of BR5-49’s honky-tonk beat
could be found on page
one of BILLBOARD.

Long before ““Spin” or “Rolling
Stone” examined the exploding
Chicago music scene,
the “Chicago Reader,”
“Chicago Sun-Times” and
“Chicago” Magazine all
acknowledged BILLBOARD
as the publication that =
first proclaimed, {F.
“Welcome ll)o the new :\imﬁ@\

capital of the .~
cutting edge.” ’I/MI//
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Even before Alanis Morissette. Liz Phair,
Jack Logan, Pam Tillis, the Goo Goo Dolls,

Sarah McLachlan, Michael Nyman, PJ Harvey, Rage Against The Machine,
Joan Osborne and Tracy Bonham had released their breakthrough albums,
the remarkable repercussions of each of these projects
were foretold in BILLBOARD’s “Music To My Ears” column.
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Long before critical and commercial attention were showered on rising new acts like Nil Lara, S
the Verve Pipe and the Nixons, “the BILLBOARD Report” and BILLBOARD?’s “Continental Drift” column §
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Well before “Entertainment Weekly” or “Goldmine” Before Buddy Guy and Joni Mitchell
had featured the quirky international groundswell gained overdue recognition via recent
of interest in “space age bachelor pad music,” “Grammy Awards,” both underappreciated
that resurrected phenomenon had been performers were accorded BILLBOARD's
shaken and stirred on the cover of BILLBOARD. highest honor for distinguished creative

achievement, the Century Award. |

e hear the future..
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BILLBOARDS H E AT S E E K E [R S, ALBUM CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SouyndScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have a —e ed in the
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22 18 2 JIM BRICKMAN WINDHAM HiLL 11164 (9.98/15.98) BY HEART 47 44 4 SHENANDOAH CAPITOL NASHVILLE 35352 (10.98/16.98) NOW AND THEN
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27 3 THE REFRESHMENTS MERCURY 528999 (8.98 EQ/14.98) FIZZY FUZZY BIG & BUZZY 49 49 38 | THE IMMORTALS VERNON YARD 39629/VIRGIN (9.98/15.98) MORTAL KOMBAT: THE ALBUM
2% | 21 12. | 2 UNLIMITED RADIKAL 15446/AVEX-CRITIQUE (10.98/15.98) HITS UNLIMITED 50 | 45 8 SMOKIN' ARMADILLOS MCG CURB 77748/CURB (11.98/17.98) SMOKIN’ ARMADILLOS

MOVING FORWARD: The
Forward label is seeing some
healthy results from the second
phase of its marketing campaign
for John Wesley Harding’s
“John Wesley Harding's New
Deal,” released in February on
the Rhino imprint for new artists.

Sisterly Love. Singer/song-
writer Kate Jacobs has
turned her touching song ‘A
Sister,” from her “Sister” EP.
into a children’s book, “A
Sister’s Wish.” Her Bar/None
album is due May 21. Hyper-
ion released the book in
Aprit. Jacobs will promote
the book and EP during her
summer tour, which includes
book signings and acoustic
sets at the Barnes & Noble
in Paramus, N.J., May 22

and in New York June 22.

Since the campaign began in
early April, coinciding with
Harding’s opening slot on the
current tour of the Band, album
sales have remained steady,
while triple-A airplay has picked
up. According to SoundSean, the
album has sold more than 5,500
units.

The campaign entails the
release of a limited-edition five-
song ER “Other People’s Fail-

ure,” the servicing of the title
track to radio, and a new video for
the album track “Cupid And Psy-
cho.” (That video is being used in
lieu of one for “Other People’s
Failure” because the “Cupid” clip
was alreacy in the can.)

“Other People’s Failure,”
which is also on the album, is the
second single from the set and
follows a good run at public radio
and triple-A with “Kiss Me Miss
Liberty”

“We wanted to save our money
for the second single and its mar-
keting,” says Jim
Neill, senior director
of promotion at For-
ward/Rhino. “This
way, we can get feed-
back from [the for-
mat] for the second
single, which we sus-
pected would be this
one anyway.”

The EP, which is
sold only at shows and
via Harding’s fan club,
also features three ﬂ
outtakes from the

Handy Work. Founding
member of Béla Fleck & the
Flecktones Victor Wooten's
first solo effort, Compass
Records’ “A Show Of
Hands,” is gaining spins at
public radio and jazz/AC
stations. The bassist is
playing nearly every day in
May, either solo, with the
Flecktones, or with Larry
Bright.

REGIONAL HEATSEEKERS #1'sg
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| The Refreshments, Fizzy Fuzzy Big & Buzzy

MOUNTAIN |

iz I

Mark Knopfler, Golden Heart

s

EAST NORTH CENTRAL
The Verve Pipe, Villains

NORTHEAST
Bob Mould, Bob Mould
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARRIE BORZILLO

tour ends, Harding will head out
on the Further Festival, affec-
tionately referred to as “Deada-
palooza.” The tour, which runs
June 20-Aug. 4, is being put on
by the Grateful Dead and Met-
ropolitan Entertainment and
features Ratdog (Bob Weir,
Rob Wasserman, Matthew
Kelly, Jay Lane, and Johnnie
Johnson), Mickey Hart’s Mys-
tery Box with Bruce Hornsby,
Los Lobos, and Hot Tuna.
Harding will be making the
rounds at radio along the way
and will again sell his
records on-site. An
’ upcoming broadecast

/A

3 WEST NORTH CENTRAL
: Bob Mould, Bob Mould

WV

on KSCA is being dis-
cussed as well, accord-
ing to Neill.

“We're not going to
give up,” Neill adds. “1
see a lot of majors drop

[

~ PACIFIC

album and a live ver-
sion of “When The
Beatles Hit America.”
which was recorded at
KSCA Los Angeles.
The song had been a staple of
Harding’s live shows and was on
the Sire sampler ‘Just Say Da.”

“We did it as a gift for his
loyal fan base,” says Neill.

‘John Wesley Harding’s New
Deal” is also being sold during
the Band dates, which wrap up
May 26, with the help of local
music retail outlets.

A few weeks after the Band

2

Intocable, Lievame Contigo

, ~ MIDDLE ATLANTIC
| Maxwell, Maxwel's Urban Hang Suife | the ball on a lot of
. Rt il detitbc oll M . :
7 bands. We take outr
2 T s . new artists one at a

SOUTH ATLANTIC
| DJKool, {Let Me Clear My Throat)

time and take custom
care of them.”

SOUTH CENTRAL

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

=

SOENRNPWN~

WEST NORTH CENTRAL
Bob Mould Bob Mould
Gravity Kills Gravity Kills

Kenny Wayne Shepherd Ledbetter Heights

Jo Dee Messina Jo Dee Messina

Mindy McCready Ten Thousand Angels
Tina & The B-Side Movement Salvation

The Subdudes Primitive Streak
Mark Knopfler Golden Heart
Ricachet Ricochet

Goldfinger Goldfinger

MIDDLE ATLANTIC
1. Maxwell Maswell's Urban Hang Suite
2. Bob Mould Bob Mould

3. Mark Knopfler Golden Heart

4. Gotdfinger Goldfinger

§. Tina Arena Don't Ask

6. Cassandra Wilson New Moon Daughter
7. Bahamadia Koilage

8. Gravity Kills Gravity Kills

9. Planet Soul Energy + Harmony

0. Dishwalla Pet Your Friends

=

S EEING RED:

Lady Red is heating

up with her self-titled

debut on New Orleans-

based Hi-Powered,
formerly known as Stepping on
Toes. For the week ending Sat-
urday (11), the set is No. 62 on
Top R&B Albums and No. 10 in
the South Central Regional
Roundup.

The New Orleans artist’s
career got a jump-start from
WQUE in her hometown,
which was the first R&B sta-
tion to play her single

“Smokin’ Them Trees.”
Hi-Powered’s Calvin Johnson
says the action on Lady Red is
attracting major-label interest
from A&M, Elektra, and Atlantic.
Lady Red will perform club
dates and radio shows in the
Southwest this summer.

TUBE TIME: Canada’s Rank-
ins take over the U.S. small
screen with numerous TV
appearances in support of their
latest Guardian set, “Endless

Divine Ditties. Gods Child
heads out with dada Thurs-
day (16} through mid-June,
including a stop at modern
rock WMMS Cleveland’s
Buzzardfest Saturday (18).
The band’s Qwest/Warner
Bros. debut, "Aluminum,”
streets Tuesday (14).
“Need” will open the Mon-
day (13) episode of “Mel-
rose Place,” while the non-
album track “#1 Tough
Punk” is in an upcoming
movie about Johnny Thun-
ders called “The Day.”

Seasons.” The band appeared on
TNN’s “Wildhorse Saloon” May
6 and 7 and will be on “CBS Sun-
day Morning” Sunday (12) and
“Good Morning America” Fri-
day (17). The band ends its most-
ly sold-out U.S. tour May 19.
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the music: dance / acid jazz / trip hop / breakbeat / electro funk

- the artists: cleveland lounge, cirrus, d'stilld, electric skychurch, elli mac, gypsy queens, keoki, oversoul 7, sound assembly, toledo, zen cowboys

for catalogs / sales inquiries / licensing / good conversation contact us:
moeonshine music u.s.a. (head office) - 8525 santa monica boulevard, west hollywood, california, 90069, us.a. tel 310.652.8145 fax: 310.652.8146
moonshine music uk. - 4th floor, richard house, 3032 mortimer street, london wla 7rg, uk. tel: 0171.631.4235 fax: 0171.436.7318
e-mail: feedback@moonshine.com web-site: http://www.moonshine.cony/

distrnibuted by:

U.S.0. Uk, g.a.s. / france £ benelux canada australia
navarre corporation tm / disc play it again sam cargo records colossal records
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R&B

ARTISTS &

Confab Covers Urban Industry Issues
Info, Advice Dispensed At Super Summit X

H BY J.R. REYNOLDS

NASHVILLE—Independent urban
retail’s growing music presence, the
continuing plight of black executives,
and R&B radio’s role in breaking non-
traditional black music were key issues
discussed at Impact’s Super Summit X.

Held May 1-5 at the Opryland Hotel
here, Super Summit X boasted its
greatest attendance ever—more than
1,000 people, according to Super Sum-
mit conference producer/CEO Jules
Malamud.

Despite occasional grumbles con-
cerning the long distances between
guest rooms and meeting rooms at the
hotel, conference-
goers agreed that
Super Summit X
was “one of the
industry’s _best
sources for gath-
ering news and

information.
“We never set
MALAMUD our sights on

being the biggest
conference,” Malamud says. “We just
wanted to be the convention that
offered attendees the most quality and
substance.”

According to Malamud, retail atten-
dance was at an all-time high, although
an exact number was not available at
press time. “We started working with
the distribution companies about four
years ago to help us in that regard,
because we felt that retail’s presence
was key to rounding out this confer-
ence,” he says.

The number of collective-bargaining
cartels among independent urban
retailers has grown steadily over the
last few years, and while various
regional coalitions have identified com-
mon concerns, the organizations are not
without growing
pains.

“We have [store
owners] who want
to join but are
unable to because
of the problem of
growing too large
too fast,” says
George Daniels,
owner of Chicago-
based George’s Music Room.

Daniels said that breaking new prod-
uct, product pricing, and developing
closer relationships with one-stops are
among the central issues of concern for
such coalitions as Chicago’s 25-member
United Music Retailers.

In addition to general musie-business
issues, retailers addressed other topics.
Lorraine Murphy, owner of Park-
chester, N.Y.-based L.B.M. Records &
Tapes, says, “One of the things we're
looking at is a common vehicle for con-
tinuing education in the art of doing
business. We're also looking at different
employee benefits, such as health-insur-
ance opportunities, that we might be
able to provide through our coalitions.”

Murphy is founder of the New York
Metropolitan Independent Retailer
Assn.

Some retailers said the time has
come for labels to abandon marketing
campaigns at a national level. '

ELEY

MUSIC

“Regionalization of music efforts is
the best way for labels to go when mar-
keting product,” says David Dickerson,
head of the 17-store Mid-Atlantic Retail
Coalition in' Washington, D.C. “They
don’t seem to understand that con-
sumer tastes really do differ from
region to region,” he says.

Dickerson cites the East Coast-vs.-
West Coast rap music rivalry as an
example of in-fighting that should not
even be an issue. “Tastes are different
all around the country,” he says. “In
D.C,, the kids are very informed about
jazz, so a lot of hip-hop just doesn’t
work here.”

Many label executives attending the
conference shared a common concern
regarding their struggle to maintain
viability in the ever-changing business
landscape. “There has to be a closer
relationship between veteran execu-
tives and their younger counterparts,”
says Atlanta-based entertainment
attorney Vernon Slaughter.

The former label executive shared
similar sentiments during a panel host-
ed by Sista Friends, a coalition of
African-Americans founded by women
in the entertain-
ment industry.
Titled “You're Not
Really In The
Record Business
Until You've Been
Fired,” the meet-
ing explored is-
sues surrounding
the  business’
unstable employ-
ment environment.

The seminar was hosted by psychol-
ogist/motivational speaker Robin
Smith and featured Super Summit
event coordinator Cynthia Badie, artist
manager Iris Perkins, and Slaughter
as panelists.

Slaughter said he was encouraged
by the many pairings of young and old
executives but added that more needs
to be done to strengthen black music’s
business infrastructure.

“[Veteran executive] Tony Anderson
working with Jermaine Dupri’s So So
Def and [former Motown CEO] Jheryl
Busby doing some things with Dallas
Austin at Rowdy are moves that will do
this business some good, because it
[combines] creative enthusiasm with
tested wisdom,” said Slaughter.

Atlantic marketing and promotion
senior VP Paris Eley said that black
executives will move forward by
acquiring as many transferable skills
as possible. “Cross-training is the key
to progressing in any business envi-
ronment,” he said. “Many of us need to
take greater advantage of opportuni-
ties within and outside of the major-
label system.”

During a question-and-answer ses-
sion with Arista president Clive
Davis—who was honored with
Impact’s lifetime achievement
award—the prolific executive blamed
a shortage of winning records as the
reason for black music departmental
downsizing.

“It’s the result of labels not produc-
ing hits,” he told a capacity audience.

During the session, Davis criticized
R&B radio for being too conservative

DAVIS

when programming songs by nontradi-
tional-sounding R&B acts.

Eley was among the many confer-
encegoers who were concerned about
how to effectively market the growing
number of rhythm alternative acts,
such as Yeofi, a new artist on his label.
“We'd love to get him on [R&B] radio
and plan to hit colleges hard, along with
participation in various community
events,” said Eley.

Impaet’s 1997 Super Summit XI con-
ference will be held April 16-20 at the
Fontainebleau Hilton Hotel and Resort
in Miami Beach, Fla.

Who

didit? So So Def rap act Whodini takes a break in the studio with producer
Jermaine Dupri during work on “Six,” the act’s sixth album, which is scheduled
for release July 23. Standing, from left, are Whodini's Jalil and Ecstacy. Seated,
from left, are So So Def president/CEO Dupri and Whodini's Grandmaster Dee.

ki
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A SUPER SUMMIT: Impact’s Super Summit X was
one of the most interesting and well-attended R&B
music events of the year. Held in Nashville, the capitol
of country musie, the convention site was about the only
thing that anyone complained about—it was just too big.

But that didn’t stop people from finding one another.
Actually, it was kinda’ a pleasure to wander through the
place, run into a familiar face, and strike up a conver-
sation. And it was just that seenario that led to one of
the most stimulating dialogs I've witnessed in quite a
while.

Sometime after 1 a.m., while coaxing my tired dogs
back from a Motown-hosted “PGD Zone” evening (which
turned out the joint with performances by Johnny Gill,
Horace Brown, Ladae, and
Norman Brown), I ran into a
trio of label execs kickin’ it
under the hotel’s moonlit sky-
light.

After several minutes of
obligatory banter and good-
natured ball-breaking, the
conversation turned to the
business of musie. The initial
tone of the conversation was
relaxed and introspective; but
as subjects of increasing seri-
ousness emerged, so did the
heightened cerebral heat of this quorum.

The focused intensity of that discussion led to a cou-
ple of key points: the need to establish and maintain key
self-empowering music-industry businesses, such as
truly independent record companies and distribution
systems, and the need to help black radio hold the line
against the growing duopoly phenomenon, which, say
independent R&B station owners, is driving black radio
into the ground.

Perhaps the most important issue addressed—how
black executives must communicate with one another
more effectively in order to retard erosion of their vet-
eran ranks—was the subject of microscopic examination.

Several important points were agreed upon during the
impromptu, open-air meeting, which swelled from four
to nearly two-dozen participants during my 90-minute
stay. It will be interesting to see how much of the seed
laid at that early-morn summit will bear fruit on the
plains of R&B.

The
Rhythm
and the

Blues

HISTORICAL PERSPECTIVE: The annual Living
Legends Dinner, which was held May 1 at the Opryland
Hotel, got the Super Summit off to a rousingly positive
start. Living Legends Foundation chairman Ray Har-
ris and president Jerry Boulding threw a top-flight
reception and dinner for the top guns of the industry.
The evening honored six historically important fig-
ures from the radio, retail, and record industries. Hon-
ored from radio were Claude A. “B.B.” Davis and

by J. R. Reynolds

Super Summit X Lives Up To Its N_ame;
NAACP Honors Quincy Jones, Clarence Avant

Eddie O’Jay, from the label side were Tom Draper and
Warren Lanier, and from retail, Ted Hudson and the
late Beverly Taylor, who died as the result of a stroke
on April 19—less than two weeks before being honored.

Despite the tragedy, the evening was upbeat, and the
various testimonials and acceptance speeches set the
tone for the rest of the conference.

Credit New York-based event coordinator Cynthia
Badie with making this evening run smoother than silk.

COMING UP: During the conference, I sneaked onto
a street trolley filled with black radio programmers that
traveled to the WEA branch in Nashville, where Atlantic
Records held a miniature listening presentation for
debut act the Braxtons,

The trio, comprising sisters
of incredible LaFace vocalist
Toni Braxton, sounds great.
The act’s yet-to-be-titled
album is a stirring collection
of mostly midtempo R&B
tracks that, from the initial
pass, should yield at least four
singles. “So Many Ways” will
be the debut single. Listen for
it sometime in June, with the
long-player to follow.

)

I AAAM NEXT UP: R&B
folks won’t want to miss the International Assn. of
African-American Music’s confab, set for June 14-16 at
the JW Marriott Hotel in Washington, D.C. The confer-
ence will celebrate Black Music Month by observing the
cultural heritage, legacy, and global impact of African-
American music.

In addition, JAAAM is mounting an industrywide
campaign to encourage the community to register to
vote in upcoming elections.

Unlike most music confabs, IA AAM’s conference has
a distinct ereative slant to its meetings and presenta-
tions, which truly benefits artists, A&R execs, produc-
ers, and songwriters. There are, of course, learning and
networking opportunities for folks from other sectors of
the business, but, by and large, this convention is per-
fect for those with a flair for the artistic.

Q AND AVANT HONORED: Prolific entertainer/busi-
nessman Quincy Jones and Motown chairman Clarence
Avant will be honored during the NAACP Legal Defense
and Education Fund during a gala to be held Thursday
(16) at the Washington Hilton in Washington, D.C.

Avant and Jones will each receive the Thurgood Mar-
shall Lifetime Achievement Award, the organization’s
most prestigious honor. The only other time the award
has been extended was in 1993, when it was presented to
veteran entertainers Harry Belafonte and Sidney
Poitier.
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FOR WEEK ENDING MAY 18, 1996

Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 109 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airpiay with Arbitron listener data. This data is used.in the Hot R&B Singles chart.
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* & NO.1 * * 38 | 41 30 | XSTaPE (50 SO DEFICOLUMBIA)
1] 2 | 12 e R NOBODY KNOWS
RUFFHOUSECOLUMBIAY Lwkatta bl | 3939 | 22 | TiE ony RicH PROJECT (LAFACE/ARISTA) |
211118 ALL THE THINGS (YOUR MAN WON'T DO} 40|36 19 CAL|FORNIA LOVE
JOE (ISLAND} DREAND R TROUTMAN) (DEATH ROW)
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(339 SWV (RCA) 413728 TOTAL (BAD BOY/ARISTA)
LADY ARE YOU READY
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1415 | Jooec (UPTOWN/MCA) 46| 40 | 18 | pegoRAH COX (ARISTA)
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| WILL SURVIVE YOU
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GET MONEY ALL | NEED
18| 25 | JUNIOR MAFIA. (UNDEASBIC BEATIATLANTIC) 52|44 15 JESSE POWELL (SILAS/MCA) |
15| g | 15| A THIN LINE BETWEEN LOVE & HATE | |3y | | | | LIKE
H-TOWN (JAC-MAC/WARNER BROS.} MONTELL JORDANSUICK RICK (DEF JAMMERCURY)
1611523 SITTIN' UP IN MY ROOM 544716 CAN'T BE WASTING MY TIME
BRANDY (ARISTA) MONA LISA FEATURING LOST BOYZ (ISLAND)
TOUCH ME, TEASE ME TRADE IN MY LIFE
26| 4| castrear FOXXY BROWN (DEF JAMMERCURY) 55 (50| 14| kel (JIVE)
20115 EVER SINCE YOU WENT AWAY 56 52| 6 SHADOWBOXIN'
ART N’ SOUL (NATURE BOY/BIG BEAT/ATLANTIC} GENIUS/GZA FEATURING METHOD MAN (GEFFEN)
LET IT FLOW LIVE AND DIE FOR HIP HOP
13 | 12 24 | 75N BRAXTON (ARISTA) 57(53) 6 KRIS KROSS (RUFFHOUSE/COLUMBIA}
ONE FOR THE MONEY BRING IT ON
0017)11 HORACE BROWN (MOTOWN) 615 KINO WATSON (COLUMBIA)
LET'S LAY TOGETHER 2 OF AMERIKAZ MOST WANTED
(@D)| 25 | 16 THE ISLEY BROTHERS (ISLAND) 652 2PAC (DEATH ROW/INTERSCOPE)
5 O'CLOCK THE WORLD IS A GHETTO
2)19|13 NONCHALANT (MCA) 60|57| 6 GETO BOYS (RAP-A-LOT/NOO TRYBE)
| CAN'T SLEEP BABY (IF ) | AIN'T MAD AT CHA
@ 4212 R. KELLY (JIVE) 61/60) 6 2PAC (DEATH ROW/INTERSCOPE)
READY OR NOT C'MON N' RIDE IT (THE TRAIN)
21| 8 | figees (RUFFHOUSE/COLUMBIA) 67| 3 | GUAD CITY DJ'S (GUADRASOUND/BIG BEAT)
25024012 SLOW JAMS 63|59 9 1,2,3,4 (SUMPIN’ NEW)
Q JONES FEAT, BABYFACE & TAVAWTH FORTRATQWEST) COOLIO (TOMMY BOY)
DON'T WANNA LOSE YOU HOO-BANGIN
26| 21| 9 | [ONEL RICHIE (MERCORY) —| 2 | MACK 10 FEAT. ICE CUBE (PRIORITY)
WOO-HAH!! GOT YOU ALL IN CHECK FOREVER MORE
27| 22| 13 | BySTA RAYMES (ELEKTRATEEG) 69| 3 | FUFF JORNSON (WORK/COLUMBIA)
THEY DON'T CARE ABOUT US EVERYDAY & EVERYNIGHT
33| 3 | MICHAEL JACKSON (EPIC) 6663 | 21 YVETTE MICHELLE (LOUO)
AIN'T NOBODY SCARRED
29| 13| FAITH EVANS (BAD BOV/ARISTA) 71| 2 | PUKE (LUTHER CAMPBELL)
PLEASE DON'T GO CAJUN MOON
30{ 7 | JMmATURE (MCA) | 1| RANDY CRAWFORD (BLUEMOONATLANTIC)
DOIN IT | DON'T WANNA BE ALONE
31|23 |14 LL COOL J (DEF JAM/MERCURY) 54 SHA! (GASOLINE ALLEY/MCA}
NOT GON' CRY NEW YORK, NEW YORK
322824 MARY J. BLIGE (ARISTA) 73 | 11| 113 DoGG POUND (DEATH ROW/INTERSCOPE)
RENEE SOUL FOOD
33|31 11| 1557 BOvz isLanoy 71| 58| 8 | 200DIE MOB (LAFACE/ARISTA)
HOUSE KEEPER DO YOU KNOW
34(32| 6 MEN OF VIZION (MJ/550 MUSIC/EPIC) 744 TOTAL (BAD BOY/ARISTA)
35134 7 CAN’T HANG 713166 5 JOURNEY
XSCAPE FEAT. MC LYTE (SO SO DEF/COLUMBIA) OTIS & SHUGG (POOKIE/INTERSCOPE)
36135/ 38 BEFORE YOU WALK OUT OF MY LIFE 1| ANYBODY GETS FUNKED UpP ...
MONICA (ROWDY/ARISTA) GEDRGE CLINTON & THE P-RUNK ALLSTARS (550 MUSC)
AIN'T NO NIGGA HOW DO YOU TELL THE ONE
481 7 | “av2 FeAT. FORRY BROWN (ROCAFELLAFREEZE) — | 2 | AFTER 7 (vIRGIN)
(O Records with the greatest airplay gains. © 1996 Billboard/BPI Communications.
11115 TELL ME _| 1 | BABY, BABY, BABY, BABY, BABY..
GROOVE THEORY (EPIC) R. KELLY (JIVE)
2| 3| 2 | SOON AS | GET HOME 15| 13| g | YOU PUT A MOVE ON MY HEART
FAITH EVANS (BAD BOY/ARISTA) QUINCY JONES INTRODUCING TAMIA (QWESTMWB)
3(—11 | MISS YOU (COME BACK HOME) 16 | 18 | 44 | L WANNA BE DOWN
MONIFAH (UPTOWN/UNIVERSAL) BRANDY (ATLANTIC)
412168 WHO CAN | RUN TO 1711017 STILL IN LOVE
XSCAPE (SO SO DEF/COLUMBIA} BRIAN MCKNIGHT (MERCURY)
55| 2 ONE SWEET DAY 18— 135 THIS IS HOW WE DO IT
MARIAH CAREY & BOYZ il MEN (COLUMBIA) MONTELL JORDAN (PMP/DEF JAM/MERCURY)
6 | 7 | 4 | EXHALE (SHOOP SHOOP) 19| 19| 29 | DON'T TAKE IT PERSONAL
WHITNEY HOUSTON (ARISTA) MONICA (ROWDY/ARISTA)
1143 HEY LOVER 20 30 BEST FRIEND
LL COOL J (DEF JAM/MERCURY) BRANDY {ATLANTIC)
FANTASY WATERFALLS
8 (11]9 MARIAH CAREY (COLUMBIA) 2112 |24 TLC (LAFACE/ARISTA)
9| g |4 |LOVEUALIFE 22| 22 | 12 | ALREADY MISSING YOU
JODECH (UPTOWN/MCA) GERALD LEVERT & EDDIE LEVERT, SR. {(EASTWEST)
1008|2 ONE MORE CHANCE/STAY WITH ME 231 —1|6 DIGGIN' ON YOU
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) TLC (LAFACE/ARISTA)
WHERE EVER YOU ARE CREEP
19 1 TERRY ELLIS (EASTWEST/EEG) 2412550 TLC (LAFACE/ARISTA)
12120 30 CAN'T YOU SEE 25| — |45 IF YOU LOVE ME
TOTAL FEAT. THE NOTORIOUS B.1.G. (TOMMY BOY) BROWNSTONE (MJJ/EPIC)
13|16 11 C,RL"S'N' Recurrents are titles which have appeared on the Hot R&B
D'ANGELO (EMI) Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

1,234 (SUMPIN' NEW) (T-Bay, ASCAP/Boo Daddy,

ASCAP/Screen Germs-EMI, BMI) HL

5 0'CLOCK (ARALC. ASCAP/Deez Nulz, ASCAP)

AINT NOBODY/KISSING YOU (Chyna Baby, BMYJance Combs,

BMVEMI Blackwood, BMINrth Street Tunnel. BMIJustn Combs,

ASCAP/April ASCAPY HL

AINT NO NIGGA/DEAD PRESIDENTS (U Lu Lu, BMV/Bigge, BMI)

AIN'T NO PLAYA (Find-A-Way, ASCAP/Rag Top. BMWamer-

Tamesane, BMnterscope Pear, BMAnthony Forte, BMID WEBM

ALL | NEED (Copyneft Control)

ALL THE THINGS (YOUR MAN WONT DO) (FROM DONT BE

A MENACE...) (Fade 2 Black ASCAP/Tallest Tree. ASCAP/Utban

Agenda, ASCAP/PolyGram Intl, ASCAPY HL

ALWAYS BE MY BABY (Sory/ATv LLC, BM|/Rye. BMSo So Def,

ASCAP/EMI Aprl. ASCAP/Full Keel, ASCAP/Ar Control, ASCAPAY/B/0

tself, ASCAP/Fite Tyme, ASCAP) WBMAL

BEFORE YOU WALK OUT OF MY LIFEALIKE THIS AND LIKE

THAT @M Aprl. ASCAPDARP, ASCAPNuUthouse, ASCAP/Sallandra,

ASCAP/EMI Casacida, BMVEMI Blackwood, BMVAIMo, ASCAPAVB,

ASCAP) HLWEBM

BRING IT ON (Unadag, ASCAP/MCA ASCAP)

CAN'T BE WASTING MY TIME (FROM DONT BE A MEN-

ACE...) Motpwn, BMMass Avenue, BMPolyGram Intl,

BMWanessa, ASCAP/My Two Sons, ASCAP/Clyde Otis, ASCAP/Mr Sex

ASCAP/EMI April, ASCAP) HLMVBM

CANT HANG/DO YOU WANT TO (Wamer-Tameriare.

BMY/Boobwe-Loo, BMYSo So Def, ASCAR/EM Apr. ASCAP/Ar Cortral,

ASCAP/Top Biln', ASCAP/Brookdyn Based, ASCAP) WBM

CARAVAN OF LOVE (WB, ASCAP/L, ASCAP)

C'MON N’ RIDE IT (THE TRAIN) (Ceesal, BMIVSa-vetie,

BMyUnichappel, BMI) HL

COUNT ON ME (FROM WAITING TO EXHALE) (Ecaf,

BMYSony/ATV Songs, BV Fax Fim, BNy, ASCAP/Aunanna,

ASCAP)WBM

DOE OR DIE (lifets A Bioh, ASCAP/EM) Blackwood. BMIStragt

Cash, BMVEMI Apri, ASCAP)

DOIN IT (LL.CaolJ, ASCAP/Def Jarm, ASCAP/Sacyah, BMEMI

Blackwood. BMVianice Cambs, BMID HL.

DONT RUSH (Wokie, ASCAP/Gerius, ASCAPWarmer Chappel, BMI)

WeM

DONT WANNA LOSE YOU (B Apri. ASCAP/Fyte Tyme,

ASCAPABR. ASCAPHL

DOUBLE TROUBLE (Mrsam, ASCAP/Spnnas Chaice, ASCAP/BDP,

ASCAP/Zomba, ASCAPWarmer-Tamertane, BM|/Sorted. BMI)

DOWN LOW (NOBOOY HAS TO KNOW) (Zomba, BMIR Kely,

BMDWEM

THE EARTH, THE SUN, THE RAIN (Eliot Wolff, ASCAP/EMI Virgn,

ASCAP/Stacy Prersa, BMVChvysalls, BMI) HLWBM

£MB.RACE. (DA DA DAH OAH) (Organzed Noze, BMYSHf

Shit, BMVBig Sexy, ASCAP)

ENVY/FIREWATER (ely's Jams, ASCAPMarkeens, ASCAP/EMI

Apnl, BMM-Tang, BV Sout Clap, ASCAP/EM! Blackwood, BMVBug

Pie, ASCAP/Ritz Witers, ASCAP) HL

EVER SINCE YOU WENT AWAY (Nature Boy, ASCAP/Taior's Dad,

BMVBeautiul Mess, BMVFatz, BMVPolyGram Infl, ASCAP) HL

EVERYDAY & EVERYNIGHT (Funkmaster Fle, BM/M. Bryart. BMI)

FASTLOVE (Bg Geoff, PRSChapped. ASCAP/Baby Fingers,

ASCAP/Frexicie Dee, BMILite Batiie, ASCAP)WEBM

FEELS SO GOOO (SHOW ME YOUR LOVE) (O,

ASCAP/Faiso, ASCAPAWB, ASCAP) WBM

FOREVER MORE (WB, ASCAP/Gratit.xde Sky, ASCAPMho Dat.

BWVEnsign, BMiHackiey, ASCAP)

FOR REAL (Tork, BMySwing T, ASCAP/Stresz, BMI}

FOR THE LOVE OF YOU (Muse: Corp. Of Amenica, BM/Bayiun Beat

BMI)

FUNKORAMA (Zomba. ASCAP) WBM

GET MONEY (Bg Poppa. ASCAP/Undeas, BMIEZ Bipee. ASCAP/AFL

ASCAP/EMI Apri, ASCAP/ustin Cambss, ASCAPWB. ASCAP) HLWEM

GET ON UP (EM1 Apri, ASCAP/Dahvin DeGrate, ASCAP/ALBN.

ASCAP/Joel Halley, ASCAP)

GIVE ME THE NIGHT (Rodsongs, ASCAP/AImo, ASCAP) WBM

HAVE | NEVER (Ecaf, BMI/Sory/ATV Sorgs, BMI) HL

HAY (Salap, BMi/Fict. BMBnogeport, BMI)

HE'S NOT GOOD ENOUGH (EMI Apr, ASCAP/Fiyte Tyme,

ASCAPNew Perspeciive, ASCAP/EMI Biackwood, BMIHelp The Bear,

BM)

HOOP IN YO FACE (FROM SUNSET PARK} (Ceesai, BM)

HOUSE KEEPER (M.OV., BMYDorri, ASCAP/Sweetly Melodies,

ASCAP)

HOW DO YOU TELL THE ONE (Sory/ATV Sogs, BMIEcat, BMD

HUSTLER’S THEME (Protoons, ASCAP/Nex Level Groove,

ASCAP/H Playaz, ASCAPAamer-Tarmertane, BM) WEM

1 DONT WANNA BE ALONE (Music Com. Of America. BM|/Camen

Appearance By Ramses, BMIWandy, BMYMCA ASCAP/G.Spal,

BMIAppahc, ASCAP) HL

IF HEADZ ONLY KNEW... (04 ASCAP/Kermy Parker, ASCAP)

1 GIVE IN (Bobby Caictwed. BMV The Music Foroe, BMUFull Force,

ASCAP)

FLL NEVER STOP LOVING YOU (Diamond Cuts, BMi/Zomba,

BMI)

I'M TRULY YOURS (Gamble-Huff, BMI/Rose Tree. ASCAP)

IN THE HOOD (Check Man. ASCAP/Tobar, ASCAP/Ness, Nitty &

Capone, ASCAPMamer Chappel, ASCAP)

I WILL SURVIVE (PolyGram Int, ASCAP/Perren-Vibes, ASCAP) HL

JESUS TO A CHILD (Dick Leaty, ASCAP/Chapped, ASCAP) WBM

JOURNEY (Dygpty's. ASCAP/Saacig, BMD

KEEP ON, KEEPIN' ON (FROM SUNSET PARK) (SoSo Def,

ASCAP/EMI Apri, ASCAP/Brookiyn Based, ASCAP/ Top Bilin',

ASCAPMiac, BMiAWamer-Tamertane. BMI) HLAWEM

KEEP TRYIN' Elza's Viace. ASCAP/Groove 78. ASCAP/Almo,

ASCAP/fizop, BMYSany/ATV Songs, BMIY HLAVEM

KISSIN' YOU (Jam Shack I, BM/Troy Il BMBnsong ASCAP)

LADY (Ah-choo, ASCAP/12:00 AM. ASCAP/Riwthm. ASCAP PolyGram

ink] ASCAP}

LET ME CLEAR MY THROAT (CLR, ASCAP)

LET'S LAY TOGETHER (FROM DONT BE A MENACE..)
BMURKely, BM) WBM

LIVE AND DIE FOR HIP HOP & Apr, ASCAP/So SoDef,

ASCAP/uatitude Sky, ASCAP/MWB. ASCAP/Ar Control, ASCAP Penzafre.

ASCAP) WBMML

MOTHER'S PRAYER (Out Of This Workt, ASCAP)

MR. ICE CREAM MAN (Bun Ave., BMIBg P, BM)

NASTY DANCER/WHITE HORSE (Ol BMiMake, Make & Noke,

BMI/Santron, BMWB, ASCAP) WBM

NEVER TOO BUSY (WB, ASCAP/Store Jam. ASCAP/Ness, Nty &

Capone, ASCAP Moure Legend, ASCAP/Chrysaiks, ASCAP)

NOBOOY KNOWS (Joe Shade. BMY/SIiff Shrt, BMV/DYion, 8M1) CLM

NO MORE GAMES (PoyGram Int], ASCAP/Freekee Smoke

Gangsta's, ASCAP/Undeas, BMVClark's True Funk, BMiMusc Corp. Of

Amenca, BMyFour Knghts, BMIT HL

NO ONE ELSE (umprng Bean, BMYustin Cambs, ASCAP/EMI Apr,

ASCAP/Evelle, ASCAP/BDP, ASCAP/Zorba, ASCAP/Arr Cortrol,

ASCAPANB. ASCAP) HLAVBM

NOT GON’ CRY (FROM WAITING TO EXHALE) (Ecaf,

BMVSory/ATV Sangs, BMVFax Fim. BM) WBM

ONE FOR THE MONEY (Zornba, BMVHorace Brown, BMAanama,

ASCAP/EMI Aprl. ASCAP/Robert G. Graham, ASCAP/141-131,

ASCAP/ustin Combss, ASCAP/fvin Toney, ASCAP) HLAVBM

THE ONE (Colgerms-EM. ASCAP/Screen Germs-EMI. BMiWarmer-

Billboard
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Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which repon number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan®
glg|8 ‘ glg|3
z212|2 2|22
215 |8 NTLE 215G || TITLE
| 3| 2 | ARTIST (LABEL/DISTRIBUTING LABED) Z | S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
FASTLOVE
* & NO.1 & & 39| 2 | GEORGE MICHAEL (DREAMWORKS/GEFFEN)
THA CROSSROADS SOUL FOOD
(D 1| 2 | ahe vicshepranvmmess2usanat | |39 | 26 | 11| SOUL FOOL (LAFACE/ARISTA)
YOU'RE THE ONE MR. ICE CREAM MAN
2125 | swren) 41| 8 | ASTER P (NO UMIT/PRIORITY)
@ 3110 KEEP ON, KEEPIN' ON 4113619 SHADOWBOXIN'
MCLYTE FEAT XSCAPE (FLAVOR UNTEASTWESTEEG) ENIUS/GZA FEATURING METHOD MAN (GEFFEN)
ALWAYS BE MY BABY NO ONE ELSE
41 41 7 | WARIAH CAREY (COLUMBIA) 42|33 | 23 | 7oL (8AD BOVARISTA)
51512 DOWN LOW (NOBODY HAS TO KNOW) M3 TRES DELINQUENTES
R, KELLY FEATURING RONALD ISLEY (JIVE) DELINQUENT HABITS (PMP/LOUD/RCA)
61612 YOU 4310 CAN’T HANG/DO YOU WANT TO
MONIFAH (UPTOWN/UNIVERSAL) XSCAPE FEAT. MC LYTE (SO SO DEF/COLUMBIA)
ALL THE THINGS (YOUR MAN WON'T DO) LET ME CLEAR MY THROAT
718 | 15| o ustano) 471 4 | pJkooL iRy
5 0'CLOCK IN THE HOOD
8 | 7 | 13| RoNCHALANT tMca) — | 1 | DONELL JONES (LAFACE/ARISTA)
TOUCH ME, TEASE ME HAVE | NEVER
() 74] 2 ek Fear. Fovcy roun OEF ammercurn | | 47137 | 10| 3'Few GooD MEN (LAFACE/ARISTA)
A THIN LINE BETWEEN LOVE & HATE NO MORE GAMES
10 {12 | 16 | {1 76w (JACMACAWARNER BROS.) 48| 6 | sin DEEP (LOOSE CANNON/SLAND)
DOIN IT FU-GEE-LA
119 | 1L} cooL J (DEF JAMMERCURY) 49|38 | 21 | FyGEES (RUFFHOUSE/COLUMBIA)
RENEE STAIRWAY TO HEAVEN
,12 11| 8 | [os7 Bovz astanD) 30| 40| 12 | ByRe SOUL (STEP SUN/INTERSCOPE)
KISSIN' YOU ) HOUSE KEEPER
@D 13| 3 | forar (BAD BOY/ARISTA) (5D 5 | 2 | e oF viziow (MJJ/550 MUSIC/EPIC)
141011 [ YTHING REMAINS RAW 521491 7 HOOP IN YO FACE .
BUSTA RHYMES (ELEKTRAVEEG) 69 BOYZ (FLAVOR UNIT/EASTWEST/EEG)
15(15] 9 COUNT ON ME 53451 4 | DON'T WANNA BE ALONE
WHITNEY HOUSTON & CECE WINANS (ARISTA) SHA! (GASOLINE ALLEY/MCA)
| WILL SURVIVE 1 GIVE IN
16| 14 14 | o aNTAY SAVAGE (RCA) 60| 3 | BOBBY CALOWELL (SIN-DROME)
SCARRED SCENT OF ATTRACTION
19 5 | PUKe (LUTHER CAMPBELL) 33| 46 | 10| BiTRa DUET WITH AARON HALL (550 MUSIC)
PLEASE DON'T GO THE EARTH, THE SUN, THE RAIN
18 |16 3 | [ymATURE (MCA) 55 | 3 | COLOR ME BADD (GIANT/WARNER BROS.)
GET ON UP NASTY DANCER/WHITE HORSE
— | ! | Jobec werownmica) 57| 50| 16 | K15 (wRAPACHIBAN)
AIN'T NO NIGGA/DEAD PRESIDENTS FOREVER MORE
20 | 21| 10 | 307 FeaT. FoXRY BROWN (ROC A FELLAFREEZ 1 | PUFF JOHNSON (WORK/COLUMBIA)
WHO DO U LOVE ALL | NEED
21| 18| 16 | pegoran cox (ARisTA) 59 151 | 12 | Jesse pOWELL (SILASIMCA)
1,2,3,4 (SUMPIN' NEW) IF HEADZ ONLY KNEW...
22|20 | 11| 85416 (rommy Bov) 60|56 | 3 | jEaTHER B. (PENDULUMEN)
GET MONEY NEVER TOO BUSY
(@) 3215 JUNIOR MAF 1A (UNDEASBIG BEAT/ATLANTIC) 75| 2 | KENNY LATTIMORE (COLUMBIA)
HAY ENVY/FIREWATER
— | 1 | CRUCIAL CONFLICT (PALLAS/UNIVERSAL) 62|53 | 10 | E:¥ 10 (VIGLATOR/RELATIVITY)
LADY AIN'T NO PLAYA
25| 17112 | Gangeco emi) 63|58 | 12 | Gappin 4-TAY (CHRYSAUIS/EMI)
THE WORLD IS A GHETTO SET U FREE
30| 31 a0 sovs (Rapatoroo TRveenviraiv | | 84 61| 11| BLANET SOUL (STRICTLY RHYTHM)
NOBODY KNOWS WHERE DO U WANT ME TO PUT IT
27 | 22| 23 | 1y Tony Ric ProvecT (aracesarista) | | 89 | 54 | 21| soio PeRsPECTIVE)
C’MON N’ RIDE IT (THE TRAIN) PERFECT MATCH
251 10| GUAD CITY DJ'S (QUADRASOUND/BIG BEAT) — | 1| Cetla DWELLAS (LouDRCA)
2923110 EVER SINCE YOU WENY AWAY 67171131 BEFORE YOU WALK../LIKE THIS AND...
ART N’ SOUL (NATURE BOY/BIG BEAT/ATLANTIC) MONICA (ROWDY/ARISTA)
29| 4 LIVE AND DIE FOR HIP HOP 6816719 WHY YOU TREAT ME SO BAD
KRIS KROSS (RUFFHOUSE/COLUMBIA) SHAGGY FEAT. GRAND PUBA (VIRGIN)
31124 6 DON'T WANNA LOSE YOU 69(621 9 FEELS SO GOOD (SHOW ME YOUR LOVE)
LIONEL RICHIE (MERCURY) LINA SANTIAGO {GROOVE NATIONUNIVERSAL)
AIN'T NOBODY/KISSING YOU ANYTHING
32|27 | 6 | FATTH EVANS (BAD BOVARISTA) — | 31| 5T omas50 Musiciepic)
ONE FOR THE MONEY BRING IT ON
33| 28| 6 | HoRACE BROWN (MOTOWN) 71{ 68| 3 | KiNo WATSON (COLUMBIA)
SLOW JAMS DON'T RUSH
3| 9 | 3 oresransomcammwmrrraranesy | | 12|57 9 | stk (eLekTRAEES)
35| 31|21 | SITTIN'UP IN MY ROOM 73|59 2 E.M.B.R.A.C.E. (DA DA DAH DAH)
BRANDY (ARISTA) SOCIETY OF SOUL (LAFACE/ARISTA)
NOT GON' CRY SOON AS | GET HOME
36| 341 17| Gary ). BLIGE (ARISTA) — | 23 | FAITH EVANS (BAD BOYARISTA}
LET'S LAY TOGETHER ONE SWEET DAY
421 7 | THE SLEY BROTHERS (ISLAND) 75| 70 | 25 | \iapiari CAREY & BOYZ Il MEN (COLUMBIA)

() Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
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Tamerlane, BMI)

OREGAND FLOW (Pubhowyalike, BMIZomba, BMVEM! Vi,
ASCAP)

PERFECT MATCH (Rough Beat ASCAP/Sorpts And Scrolls, BV
PHYSICAL FUNK (Getp Jam, ASCAP/Al it ASCAP/Chrysalls,
ASCAP)WBM

PLEASE DON'T GO (Zomba. BMyHookman, ASCAP) WBM

PO PIMP (Creators Way, ASCAP)

RENEE (FROM DON'T 8E A MENACE...) GostBoyz,
ASCAPNanessa, ASCAP/My Two Sons, ASCAP/Clyde Ofis,
ASCAP/VY Sex ASCAP/EM Apr, ASCAP/Fivte Tyme, ASCAP) WBIMHL
SCANDALOUS (Zomba, BMVE-40, BMI/B-Legk, BM/D-Shat,
BMV/Suga T, BMSongs Of Lastrada, BMI/Saga. 8VH) WBM
SCARRED {LCM Deep Sauth. BMI)

SCENT OF ATTRACTION (Zomba, ASCAP/Aurt Hida,
ASCAPMharatroy, ASCAP/Jarmron, ASCAP/MCA, ASCAP) WBM

SET U FREE (Nacine Renee, BMI)

SHADOWBOXIN' {Carcers-BMG, BMyRamecca, BMYPolyGram int).
ASCAP/GZA, ASCAPY HL

SITTIN' UP IN MY ROOM (FROM WAITING TO EXHALE)
(Ecaf, BMY/Sony/ATV Songs, BMI/Fax Fikm, BMI) WBM

SLOW JAMS (Rocksongs, ASCAP/Aimo. ASCAP) WBM

SOUL FOOD (Organzed Noize. BMY/SHff Shat, BMiGoodie Mob.
BMyBig Sexy, ASCAP)

SPACE AGE (Money-N-Pocket, ASCAP)

STAIRWAY TO HEAVEN (Mghty Three, ASCAP) WBM

THA CROSSROADS (Ruthiess Attack, ASCAPMo Thg,
ASCAP/Doltarz-NN-Sense, BV Keerw, BMDonkis, BM/EMI Apr,
ASCAP/Bovina, ASCAP)

ATHIN LINE BETWEEN LOVE & HATE (FROM ATHIN LINE...)

&

-

0

&

K3

4]

73

15

(Cotfion, BVIWIN Or Lose, BMWarmer-Tamerkane, BM) WBM

THIS 1Z REAL (Blacknyasia. BMYRugeed Chid. ASCAP/Colgerms-
EM,ASCAP)

..TIL THE COPS COME KNOCKIN' (Sary/ATV LLC.
BMMuszewed, ASCAP/Gan Zrrwa, ASCAP)

TOUCH ME, TEASE ME (FROM THE NUTTY PROFESSOR)
{Copyngt CortroMCA, ASCAP/Ctyna Dok ASCAP/Cunmin At Ya,
ASCAPMNamer Chapped. ASCAP/Zomba, ASCAPY HLAWBM

TRES DELINQUENTES (Mernory Lost, ASCAR/Black Wax.
ASCAP/Graveyard Shift ASCAP/Aimo. ASCAP) WBM
UKNOWHOWWEDU (Red Handed. ASCAP)

WHAT DID | DO TO YOU? (Two Tufi-Enuff. BMVEM! Blackwood.
BMIMVore Than A Tea Party, BMI)

WHERE DO U WANT ME TO PUT IT (V8 Apri, ASCAPFiyte
Tyme, ASCAP/EM! Blackwood, BMIHelp The Bear, BMI)

WHO DO U LOVE (MCA ASCAP/Att & Riwthrm, ASCAP/Zomba,
ASCAP/Gradingion. ASCAPY WBMAHL

WHY YOU TREAT ME SO BAD (Lnangston. ASCAP/Bob Marey,
ASCAPRushiown, ASCAP/Songs Of PolyGram, BMD

WIND BENEATH MY WINGS (Wamer House of Must, BV
Goid, ASCAP) WBM

WOO-HAH!! GOT YOU ALL IN CHECK/EVERYTHING
REMAINS RAW (TZah's, BMI/Sadiyats. BMIEMI Brackwood,
BMYAanice Combs, BMI) HL

THE WORLD IS A GHETTO (Far Out, ASCAP/PalyGram, ASCAP) HL
YOU'RE THE ONE (A's Street, ASCAP/Aimo, ASCAP/Sadandra,
ASCAP/One Ok Ghetto Ho, ASCAPWB, ASCAPMander Worman Sings.,
ASCAPWarmer Crapped. PRS) WBM

YOU (Soul On Soul. ASCAP/EMI Aprl, ASCAP/ Three Boyz From Newark,
ASCAP/Burred, ASCAPWamer Chappel, ASCAP) HLWBM
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P COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
- ) o ’E COLLECTED, COMPILED, AND PROVIDED BY SO ndscan®
oW Hw| o l¥=| TITLE i I  ARTIST
ES| 25|32 28| LaseL & NUMBERDISTRIBUTING LABEL I I II I
* % % NO. 1/GREATEST GAINER ® & #
@ 1 ) THA»CROSSROADS & BONE THUGS-N-HARMONY
{C) (D} {T} RUTHLESS 633%ELATIVITV 2 weeks 3t No. §
2 2 ) 11 KEEP ON, KEEPIN' ON (FROM “SUNSET PARK") @ MC LYTE FEAT. XSCAPE
{C) (T) {X) FLAVOR UNIT/EASTWEST 64302/EEG
3 3 1 13 50CLOCK @ & NONCHALANT
{C) (M) (T} (X) MCA 55075 _
4 4 3 1l DOINIT & LLCOOL)J
(C) (D) {T) (V) DEF JAM 576120/MERCURY
5 6 5 3 RENEE (FROM “DON'T BE A MENACE...") & LOST BOYZ
(C) (D) (M) (T) ISLAND 854584
6 5 4 11 WOO-HAH" GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW @ BUSTA RHYMES
(C) (M) (T) (X) ELEKTRA 64335/EEG
@ 7 7 5 SCARRED & LUKE
(C) (T} LUTHER CAMPBELL 164000
8 9 3 10 AIN'T NO NIGGA/DEAD PRESIDENTS & JAY-Z FEAT. FOXXY BROWN
(M) (T) {(X) ROC-A-FELLA/FREEZE 53233*/PRIORITY
9 8 6 11 1, 2, 3, 4 (SUMPIN' NEW) @ & COOLIO
(C) (D} (T) TOMMY BQY 7721
14 12 15 GET MONEY & JUNIOR M.A.F.IA. FEAT. THE NOTORIOUS B.1.G.
{C) (M) (T} {X) UNDEAE/BIG BEAT 98087/AG
@ CRUCIAL CONFLICT
@ NEW » ! {C) (D) (T) PALLAS 56008/UNIVERSAL
(@] 13 | 16 | 3 | THEWORLD IS A GHETTO # GETO BOYS FEAT. FLAJ
(C) (T) (X) RAP-A-LOT 3854 4NIRGIN
@ 10 10 10 C’MON N’ RIDE IT (THE TRAIN) & QUAD CITY DJ'S
{C) (M) (T} (X) QUADRASOUND/BIG BEAT 980B3/AG
12 | 11 | 4 | LIVEAND DIE FOR HIP HOP # KRIS KROSS
(C) (T) (X) RUFFHOUSE 78270/COLUMBIA
51 11 9 | 11 | SOuLFooD ¢ GOODIE MOB
(C) (D) (T) (V) (X) LAFACE 2-4145/ARISTA_ - . |
17 14 8 MR, ICE CREAM MAN & MASTER P
{C) (T} (X) NO LIMIT 53218/PRIORITY
17 15 15 9 SHADOWBOXIN' & GENIUS/GZA FEAT. METHOD MAN
(C) (T) GEFFEN 19396
TRES DELINQUENTES @ DELINQUENT HABITS
18 28 4 {C) (D) (T) PMP/LOUD-64526/RCA
LET ME CLEAR MY THROAT DJ KOOL
13 2 ! (T) (X) CLR 5218*
FU-GEE-LA @ ) & FUGEES
20 16 13 2 (C) (M) (T) {X) RUFFHOUSE 78195/COLUMBIA
91 | 20 | 19 | 7 | HOOPINYO FACE (FROM “SUNSET PARK") @ 69 BOYZ FEAT QUAD CITY DJ'S
(C) (T) FLAVOR UNIT/EASTWEST 64312/EEG
22 21 21 18 NASTY DANCER/WHITE HORSE ¢ KILO
(©) (T} WRAP 349/ICHIBAN
23 | 24 | 25 | 4 | IFHEADZ ONLY KNEW... & HEATHER B
om {X) PENDULUM 58549/EMI
ENVY/FIREWATER @ FAT JOE
24 3 17 10 (C) (D) (T) VIOLATOR 1546/RELATIVITY
25 | 25 | 18 | 12 | AIN'T NO PLAYA ® RAPPIN' 4-TAY
{C) (M} (T) (X) CHRYSALIS 58528/EMI )
PERFECT MATCH & CELLA DWELLAS
i ¥ 4 (C) {T) (X) LOUD 64532/RCA
97 | 27 | 22 | 14 | WHY YOU TREAT ME S0 BAD & SHAGGY FEAT. GRAND PUBA
(C) (D) (T) (X) VIRGIN 38529
28 33 27 2 BEWARE OF MY CREW @ L.B.C. CREW FEAT TRAY D AND SOUTH SENTRELL
(C) (D) {T) JAC-MAC 17722/WARNER BROS.
PO PIMP DO OR DIE
3 2 30 5 (C) (D) {T) CREATORS WAY 9604
HUSTLER’S THEME ¢ SMOOTHE DA HUSTLER
39 45 / (C) (T) PROFILE 5449
DOE OR DIE & AZ
31 32 3 / A {C) (1) () EMI 58398
SCANDALOUS & THE CLICK
32 28 23 8 (C) (D) (T) SICK WID' IT 42366/IVE
13 31 % 17 UKNOWHOWWEDU & BAHAMADIA
(C) (M) (T} (X} CHRYSALIS 58517/EMI
THIS 1Z REAL & SHYHEM
3% X 3 (C) {T) NOO TRYBE 38536/VIRGIN
35 30 2 10 GANGSTA'S PARADISE (FROM “DANGEROUS MINDS") A @ COOLIO FEAT. LV.
(C) (D) (V) MCA SOUNDTRACKS 55104/MCA
36 | 26 | — | 2 | OREGANO FLOW # DIGITAL UNDERGROUND
{C) (X) CRITIQUE 15571
@ 40 ) 3 DOUBLE TROUBLE @ MAD LION FEAT. KRS-ONE AND BRENDA K. STARR
(C) WEEDED 20189/NERVOUS
38 2 . 2 MOTHER’S PRAYER & POPPA DOO
(C) CRITIQUE 15570
TONITE'S THANIGHT @ @ KRIS KROSS
3 3 29 A (C) (D) (M) {T) RUFFHOUSE 78092/COLUMBIA
SPACE AGE & EIGHTBALL & MJG
40 37 3 14 (C) (D) (T) SUAVE 1545/RELATIVITY
1 41 3l 13 PHYSICAL FUNK & DOMINO
(C) (D) (M) (T) OUTBURST/DEF JAM 577734/MERCURY
FUNKORAMA & REDMAN
4 38 34 20 (C) (M} (T) INTERSCOPE 98084
WHEREVER YOU ARE & MIC GERONIMO
NEW ’ 1 (C) (T) (X) BLUNT 4920/TVT
SOUTHERN GIRL & LIL HD.
4“ 43 43 3 (C) (T) PRIORITY 53207
45 47 | 5 THE ONE & WC & THE MAAD CIRCLE
(C) (D) (T) PAYDAY/LONDON 85451 8/ISLAND
KEEP IT REAL & JAMAL
RE-ENTRY 11 (C) (M) (T) (V) {(X) ROWDY 3-5066/ARISTA
DROP/RUNNIN’ & THE PHARCYDE
47 4 3 28 (C) (T} (X) DELICIOUS VINYL 58483/CAPITOL
48 49 146 3 MALIK GOES ON/HENNESSEE & MR. MALIK
(C) (D) (M} (T) ROWDY 3-5058/ARISTA
CELL THERAPY & GOODIE MOB
49 46 44 32 (C) (D) (M) (T) (V) LAFACE 2-4113/ARISTA
NEW’ 1 FUNK WIT THAT STAYHI

(C) (T} (X} RHYTHM OF ATLANTA 3601
—

(O Records with the greatest sales gains this week. ®Videoclip availabitity. @ Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units. Catalog

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.

(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-singie availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Billboard/BPi Communications,
and SoundScan, Inc.
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Underground Mines Pop Culture

UNDERGROUND SOUND: Sei-fi
movies, cartoons, car racing, and Par-
liament/Funkadelic stage shows are
some of the things that inspired Ira
“Smoothie” McLaughlin to form
Underground Movement, a collective
of unsigned rappers and musicians
that is almost set to run.

Basically, Underground Movement is
a costumed crew of midnight maraud-
ers who plan on cruising the streets of
the big city in a souped-up car. “Before
any of our records even come out,
we’re going to show up at parties or
just pay visits to homeless shelters and
hand out food wearing our gear,” says
MecLaughlin.

The producer feels confident that his
characters—the Grand Overlord, the
Dominator, Evil Mum-Z, Ramsey the
Butler, Nimrod, Jack Ruby, Dirty Rat
Bastard, Dr. Boomshot, and Hellrais-
er—will garner attention, as well as
provide rap music with shots of spunk.
“Everything is so boring right now;” he
says. “I felt that if we could harness the
excitement of American pastimes, like
fast cars, professional wrestling, and
science fiction, then combine them
with special effects and funky rock-
‘n’roll, that would be a concept.”

MecLaughlin envisions the members
of Underground Movement involved in
comic books, TV,
movies, and recre-
ational games, as
well as music.
Musically, he says,
the act is modeled

) after  George
7%, Clinton’s P-Funk
organization as it
will feature four
blazing guitars in
an army of restless renegade souls.

But will Underground Movement be
a corny novelty for consumers? “We're
going to play spooky funk,” says
MecLaughlin. “If you like tight grooves
and reality-based sci fi, you'll like us.
The rappers are all credible.”

Among the crew’s aggressive songs
are “Evil Time,” an explanation of
what Underground Movement is all
about, and “Hot Rod Lincoln,” which is
about the group’s wheels.

3

NIMROD

STUFF LIKE ... : Wreckx-N-
Effect’s next album, “Rap’s New Gen-
eration,” will drop July 2 on MCA.
Songs include “Top Billin’,” “Criminal
Minded,” “Tha Show,” “Boomin’ Sys-
tem,” “Tha Vapors,” and “So Whatcha
Sayin’.” While these titles may be
familiar to hip-hop heads, they aren’t
covers. According to the label, the
album’s concept was for the act to pay
homage to some of its favorite rap
artists by adding creative twists to
some of those artists’ established lyri-
cal themes . .. The Zucker brothers,
who have scored as producer/directors
of such films as “The Naked Gun,”
“Airplane!,” and “Ghost,” will next go
looting for viewers with “High School
High,” a TriStar film starring Jon
Lovitz and Tia Carrere. The flick is
due to drop Aug. 16, and the accompa-
nying Big Beat/Atlantic soundtrack
will feature tracks by De La Soul,
Scarface, A Tribe Called Quest, Arti-
facts, Little Kim, Pete Rock & Large
Professor, KRS-ONE, Real Live,
Wu-Tang Clan, the Roots, Quad City
DJ’s, Real Live, Spice 1 & E-40,
Changing Faces, and Groove Theory
... Derelict Camp’s “Prillz” (Derelict

RAP|

by Havelock Nelson

Entertainment) is some chilled-out
hip-hop villainy with dusty hop-and-
drop beats and a few milky musical
ghosts.

SCHOOLHOUSE RAP: New York-
based Rap Coalition has found a cool
way of bridging the worlds of hip-hop
and education. While many cities are
still debating the so-called rainbow
curriculum, books about the black
experience are still not approved teach-
ing tools in many schools. So, the coali-
tion has developed a program for
putting two texts, “Classical Africa”
and “African-American History” by
Dr. Molefi Kete Asante, the chairman
of Temple University’s department of
African-American studies, in the
hands of students (ages 8 and older).
The coalition is asking rappers and
music organizations to purchase copies
of the books directly from the publish-
er and then give them to inner-city
school systems. A sticker stating which
person or organization donated a book
will be placed on its cover. It is hoped
that this feature will encourage the
recipients to check them out more
quickly.

MORE STUFF: “Die Laughing,” the
debut EP by Hyenas In The Desert,
is also the opening entry from Chuck
D’s Slam Jamz label. The set arrives
June 16 and contains testosterone-
soaked hip-hop that’s all Sasquatch
grooves, killer beats, melodic ghosts,
ruff rewound sound, and other van-
quishing noize. It was produced by
Gary G-Wiz, one of the sonic archi-
tects from the loosely constructed
Bomb Squad team that layered Pub-

The Record, The Party, The Plaque. MCA black

lic Enemy’s records back in the day.
The first single, “Concubinez,” which
shakes like funky red Jell-O, ships to
radio mix shows May 21.

That jam is cool, but my two favorite
cuts are the spooked-out “Other Side
Of Midnight,” which blasts frontin’
punks who don’t maintain over the
funk, and “Can You Feel It?,” a high-
tension rubber-ball bouncer with a
frothy chorus in which the crew pulls
the cards of more “muthafuckin’ wan-
abees” while speaking of being troop-
ers, hustlers, and survivors. The Hye-
nas say they’re black gorillas in the
mist representin’ the ruff side as well
as the real side . . . Rapper Tesz’ has a
musically compelling album on Out Bac
Records. His tracks have enough
heavy beat and bass to make any low
rider stand erect with respect, but the
rapper, who delivers smooth player
lines with greased ease, interpolates
classie curvy grooves and melodies
from such sound crafters as Kashif,
Vaughn Mason, and the Isley Broth-
ers. We especially like what Tesz’s pro-
ducer Leo “The Lost Poet” Wright
did with Evelyn “Champagne”
King’s “Betcha She Don’t Love You” in
“My Money Keeps Tellin’ Me,” a cau-
tionary tale about sack chasers. The
ballsy track struts like Robocop.

East Coast hip-hop hero Nas is set
to ship his sophomore Columbia
Records set, “It Was Written,” July 2.
Contributing producers are Dr. Dre,
Trackmasters, Premier, Stretch, and
L.E.S. Featured guests include Lau-
ryn Hill from the Fugees (on the first
single, “I Rule The World,” which
should be in stores May 28), D’Angelo,
Method Man, and a new collective
named the Firm that features Foxxy
Brown, Cuamega, and AZ (on the cut
“Affirmative Action”) ... Whodini is
planning a comeback with a late July
album, “Six,” on So So Def/Columbia.
Producers include Jermaine Dupri,
Easy Moe Bee, the Lost Boys, and
Doug Rasheed. Trey Lorenz will be
spotlighted in the first cut, and R.
Kelly is down on another song.

-a.c

music collective senior VP

- .a.%n

David Harleston presents Jodeci's Dalvin DeGrate with a plaque certifying the
double-platinum success of the Uptown/MCA act'’s album “The Show, The After
Party, The Hotel.” Pictured, from left, are DeGrate, Harleston, and MCA market-

ing and public relations VP Ashley Fox.
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u COMPILED FROM A NATIONAL SAMPLE OF RETAIL
I STORE SALES REPORTS COLLECTED, COMPILED,
‘ AND PROVIDED BY oyndScan®
FOR WEEK ENDING g illlill
MAY 18, 1996 ™
RN

| 27 | GENIUS/GZA @ GEFFEN 24813* (10.98/15.98) LIQUID SWORDS | 2
z = 47 | 41 | 36 | 22 | IMMATURE MCA 11385 (9.98/15.98) WEGOTIT | 14
%) k= -
2 Blph | 3 Q% ARTIST TITLE 5% 48 | 45 | 38 | 21 | EIGHTBALL & MJG @ SUAVE 1521 */RELATIVITY (10.98/16.98) ON TOP OF THEWORLD | 2
2|3z |2 (2 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o d 49 | 42 | 40 | 36 | FAITH EVANS A BAD BOY 73003+/ARISTA (10.98/15.98) FAITH 2
IC EAZY-E -
% *NO. 1% & & 50 | 47 | 42 | 18| BMYE oo meiairy 0omeon  STREOFF THASTREETZOF MUTHAPHU'‘INCOMPTON |
2 | 1 | 12 | FUGEES A?RUFFHOUSE 67147+/COLUMBIA (10,98 EQ/IS.98) 6 weeks at No. 1 THESCORE. | | -—_-J——BHA
: 51 | 44 | 43 | 74 | KIRK FRANKLIN AND THE FAMILY A KIRK FRANKLIN AND THE FAMILY | 6
2 1 73 3 SOUNDTRACK FLAVOR UNIT/EASTWEST 61904*/EEG (10.98/15.98) SUNSET PARK 1 GOSPO CENTRIC 72119 {9.98/13.98)
3 3 — |2 | swv rcasssas7* (10.98/16.98) NEW BEGINNING | 3 52 | 48 | 43 | 77 | TLC A° LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL 2
¥ 59 57 MYSTIKAL 8IG BOY 41581/ . X MIND OF MYSTIKAL 14
* % % HOT SHOT DEBUT* * * () - Al 7i5 80 415011 (1056 1136) 18
@ NEW ) 1 CELLY CEL SICK WID' IT 41577/4IVE (10.98/16.98) KILLA KALFE 4 54 | 46 | 34 1 RAPPIN' 4-TAY CHRYSALIS 35509*/EMi (10.98/15.98) OFF PAROLE | 10
AF.LA. g . ) CONSPIRACY 2!
5 4 2 6 | GETO BOYS RAP-A.LOT/NOO TRYBE 41555VIRGIN (10.98/16.98) THE RESURRECTION 1 5 1 48 |39 B c:;:gstA‘;;gs—"- UNDEASRIGIBEMEDcoLTRe o sen D
56 | 50 | 46 | 2 A FUNKMASTER FLEX: 60 MINUTES OF FUNK | 15
* % & GREATEST GAINER % % % LOUD 66805*/RCA (10.98/15.98) 1
@ 9 2 gg;ﬁéﬁﬁ&%%gﬁggﬁg FAMILY TR T A 6 53 50 | 25 | SILK ELEKTRA 61849/€EG (10.98/16.98) SILK 0
. 56 51 40 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS 34
7 ;] 4 13 | 2PAC A° DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME i 51 | 49 | 6 | ART N’ SOUL NATURE BOYBIG BEAT 92655/AG (10.98/15.98) TOUCH OF SouL | 36
8 8 6 6 BUSTA RHYMES ELEKTRA 61742*/EEG (10,98/16.98) THE COMING 1 78 7 % RBmEEs!E'sLﬁ?-}cE{'LAmm%gfz‘g; . CREEPTORTARTCO MEIUPKER) 2
(9| NEWP | 1 | SOUNDTRACK NoO TRYBE 41533VIRGIN (10.98/15.98) ORIGINAL GANGSTAS | 9 — B
13 8 25 | R. KELLY A7 IVE 41579 (10.98/16.98) R, KELLY 1 71 | 61 | 26 | WILL DOWNING MERCURY 528755 (10.98 EQ/16.98) MOODS 23
70 | 64 3 MARVIN SEASE JIVE 41585 (10.98/15.98) PLEASE TAKE ME | 62
11| g | 7 | 12 | SOUNDTRACK @ A THIN LINE BETWEEN LOVE & HATE | 5 >
JAC-MAC 46134/WARNER BROS. (10.98/15.98) 55 47 28 | GROOVE THEORY EPIC 57421* (10.98 EQ/15.98) GROOVE THEORY 14
12 | 11 10 { 25 | SOUNDTRACK A° ARISTA 18796 (10.98/16.98) WAITING TOEXHALE | | | 64 | 54 54 | 78 | SADE A7 epic 66686+ (10.98 EQ/16.98) THE BEST OF SADE 7
13 H 3 3 MASTER P NO LIMIT 53578*/PRIORITY (10.98/16.98) ICE CREAM MAN 3 65 58 59 40 | TRU NO LIMIT 53983*/PRIORITY (10.98/14.98) BB TRUE 25
14 | 6 = 2 MAC MALL RELATIVITY 1505* (10.98/16.98) UNTOUCHABLE 6 66 | 76 74 | 27 | VARIOUS ARTISTS NO LIMIT 53993*/PRIORITY (12.98/18.98) DOWN SOUTH HUSTLERS 13
15 | 14 | 9 | 44 | D'ANGELOA EMi 32629 (1098/15.98) 0L AUy, | 4] 67 | 68 | 58 | 30 | DEBORAH COX ARISTA 18781 (10.98/15.98) (B DEBORAH COX | 25
VARIOUS ARTISTS B )
16| 10 | — 7 e e oA INSOMNIA - THE ERICK SERMON COMPILATION ALBUM 10 68 | 77 | 69 | 56 | SOUNDTRACK A PRIORITY 53959 (10.98/15.98) FRIDAY i 1
17 | 12 | 5 | 4 | MCEIHT FEATURING CMW EPICSTREET 67139+/EP(C (10,98 EW15.98)  DEATH THREATZ | - 3 69 | 61 | 75 EEEN BRANDYA’ATLANTICE2610A5(9.081508) ERANDY : §
18 | 16 13 | 31 | MARIAH CAREY A’ COLUMB! 66700 (10.98 £Q/16.981 R oneN 70 | 63 | 60 4 CHINO XL AMERICAN 43038*WARNER BROS. (3.98/15.98) BB HERE TO SAVE YOU ALL | 56
22 | 26 | 42 | BONE THUGS-N-HARMONY A’ RUTHLESS 5539¢/RELATIVITY (10.98/15.98) 'E. 1999 ETERNAL | 1 7| 69 | 65 | 22 | CYPRESSHILLA @ e (1098 caisom CYPRESS HILL 11l (TEMPLE OF BOOM) | 3
20 | 17 | 14 | 24 | LL COOL J A DEF JAM 523845*/MERCURY (10.98/17.98) MR. SMITH 4 (72)| 86 | 79 | 23 | S.0.S. BAND TABU 530594/MOTOWN (7.98/11.98) THE BEST OF S.0.S. BAND | 27
21 15 | 15 3 LIONEL RICHIE MERCURY 532240 (11.98 EQ/16.98) LOUDER THAN WORDS | 15 13| 72 | 70 | 10 | GEORGE HOWARD GRP 9839 (10.98/16.98) B ATTITUDE ADJUSTMENT | 38
22 | 2 16 | 12 | TOTAL @ BAD BOY 73006*/ARISTA (10.98/15.98) TOTAL 4 74 | 61 44 7 SOUNDTRACK wARNER BROS. 46239 (10.98/16.98) GIRLS | 15
21 18111/l 3 ?RMOSQWGE-% yazungtli)ER ONCE UPON A TIME IN AMERICA | 11 75 | 85 | 71 | 60 | 2PAC A INTERSCOPE 92399* (10.98/16.98) ME AGAINST THE WORLD | 1
10385 76 | 75 | 56 | 19 | JERALD DAEMYON GRP 9829 (10.98/16.98) BB THINKING ABOUT YOU | 35
24 i 19 17 | 26 | QUINCY JONES @ QWEST 45875/ WARNER BROS. (10.98/16.98) Q'S JOOK JOINT 6
—— e 11 67 66 5 SOUNDTRACK UNDERWORLD 35818/CAPITOL (10.98/16.98) DEAD PRESIDENTS VOLUME Il | 45
(25)] 24 | 23 | 42 | MONICA A ROWDY 37006*/ARISTA (10.98/15.98) MISS THANG | 7 AN GLEWAN IS
26 | 20 | — | 2 | NONCHALANT mca 11265 (9.98/15.98) UNTIL THE DAY | 20 78 | 65 | 68 | 19| [5ipee3seumcaoomnsoe ENTER THE WU-TANG (36 CHAMBERS) | 8 |
@D| 27| 21| 7 | D1KOOL cLr 7205 10.9815.98) BB (LET ME CLEAR MY THROAT) | 21 79 | 60 | 62 | 26 | THE CLICK SICK WID' IT 41562/IVE (10.98/15.98) GAME RELATED | 3 |
NEWD | 1 | SOUNDTRACK HUDLIN BROS /EPIC SOUNDTRAX 67636/EPIC (10.98/16 98)THE GREAT WHITE HYPE | 28 80 | 73 | 67 1 75 | MARYJ-BLIGE A° UPTOWN 11156*/CA (10.98/15.98 MyLiFe | 1
29 | 26 19 [ 26 | COOLIO A’ ToMMY BOY 1141* (11.98/16.98) GANGSTA'S PARADISE | 14 81 83 | &0 75 | METHOD MAN A DEF JAM 523833*MERCURY (10.98/16.98) TICAL 1
(30)| 29 | 25 | 34 | SOLO @ PERSPECTIVE 543017/A%M (10.98/16.98} soo | 8 82 | 81 | 8 | 29 | AZEMI 32631*(10.98/15.98) DOEORDE | 1
BD| 32 | 33 | 5 | MAXWELL coLumsia 66434 (7.98 E/11.98) I MAXWELL'S URBAN HANG SUITE | 31 83 | 57 | 4 | 6 | CELLADWELLAS LoUD 66521"/RCA (10.98/15.98) 8 REALMS ‘N REALITY | 21
32 | 23 | 12 | 4 | MC REN RUTHLESS 5544 RELATIITY (10 98715 98) e e |, RE-ENTRY | 100 | ZAPP & ROGER @ REPRISE 45143/WARNER BROS. (10.98/15.98)  ALL THE GREATESTHITS | 9
33 | 28 | 22 | 28 | THA DOGG POUND A’ DEATH ROW/INTERSCOPE 50546*/PRIORITY (10.98/16.98) B DOGG FOOD | 1 85 | 66 | 52 | 41 | SOUNDTRACK A’ MCASOUNDTRACKS 11228*/MCA (10.98/17.98) DANGEROUS MINDS | 2
34 | 31 20 5 BAHAMADIA CHRYSALIS 35484*/EMI (10.98/15.98) I KOLLAGE 13 86 | 91 82 39 | BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ/16.98) | REMEMBER YOU 4
35 | 25 18 4 SOUNDTRACK PRIORITY 50576 (10 98/16 38) THE SUBSTITUTE 18 87 | & 55 6 YELLA STREET LIFE 75488/ALL AMERICAN (10.98/15.98) ONE MO NIGGATAGO | 23
36 | 30 | 27 | 16 | THE TONY RICH PROJECT @ LAFACE 26022/ARISTA (10.98/15.98) WORDS | - 18 88 | 87 | 86 | 40 f&%‘;ﬁ?@‘ﬁ;’ﬁﬁg},ﬁ?g‘g TONY STARKS (GHOST FACE KILLER) @ o v gy acusunx. | 2
37 | 33 | 31 { 17 | KRIS KROSS @ RUFFHOUSE 67441*/COLUMBIA (9.98 EQ/15.98) YOUNG, RICH AND DANGEROUS | 2 NEW D) 1 | MS. TEE CASH MONEY 9608 (9.98/15.98) FEMALE BALLER | 89
38 | 32 | 42 | XSCAPE A SO S0 DEF 67022*/COLUMSBIA (10.98 EQ/15.98) OFF THE HOOK | 3 RE-ENTRY | 24 | THE TEMPTATIONS 1OTOWN 530568 (10.98/16.98) FOR LOVERS ONLY | 43
39 | 36 | 30 | 26 | GOODIE MOB LAFACE 26018/ARISTA (10.98/15.98) SOULFoOD | 8 91 | 80 | 63 | 8 | JESSE POWELL silas 11287/McA (3.98/15.98) (I JESSE POWELL | 35
39 | 35 | 32 ?;\E?v%?elfgséggl% EDDIE LEVERT, SR. @ FATHER AND SON | 2 92 | 79 | 75 | 86 | THE NOTORIOUS B.I.G. A’ BAD BOY 73000°/ARISTA (9.96/15.98) READYTODIE | 3
= NEW ) 1 SOCIETY OF SOUL LAFACE 26023/ARISTA (10.98/15.98) BRAINCHILD 93
41 | 3 | u |17 ggﬁ??zlﬁé%o‘ewe = DON'T BE A MENACE TO SOUTH CENTRAL. 3
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Brutally Honest Ngedeocello Says A Mouthful

THE POWER OF TRUTH: Some
records just leave you speechless—filled
with emotion and perspective but grap-
pling for coherent words of expression.
As you might imagine, this is a fairly
rare occurrence in the life of a writer who
listens to musie for a living. The nonstop
flow of material simply does not allow for
revelation and catharsis each time at bat.
But during the inopportune rush of this
week’s copy deadline, we encountered
“Leviticus: Faggot” by Me’shell Ngedéo-
cello, an intense, brutally honest cut that
has us driven to distraction and reaching
for words that are worthy of the song’s
potentially revolutionary impact.
Wrapped in a rubbery funk bassline
and melancholy organ phrases, the track
traces the stream of tragic events fol-
lowing a young gay man’s emergence
from the closet. It unfolds with the feel

Chaka’s Universe. The venerable
Chaka Khan chills backstage before a
recent show at Club Universe in San
Francisco. In addition to performing
her classics “I'm Every Woman” and “|
Feel For You,” she sang her “Waiting
To Exhale” soundtrack hit, “My Funny
Valentine.” Khan is laying down tracks
for her next Warner Bros. collection,
which tentatively is due before the
close of 1996. (Photo: Bradford Noble)

by Larry Flick

of a modern fable on homophobia and is
told in streetwise language that will leave
conservatives dizzy. Midway through our
sixth consecutive journey into the track,
we found ourselves mentally revisiting
our bedroom at the age of 18, when we
first experienced “Smalltown Boy” by
Bronski Beat. We recalled the combina-
tion of nervous stomach and prideful
empowerment generated by that song;
“Leviticus: Faggot” had the same effect.

In adolescence, discovering our per-
sonal path in life, we found a song like
“Smalltown Boy” invaluable. It gave us a
view of the world that was far more real-
istic than the prettier and more main-
stream-acceptable “I Am What I Am” by
Gloria Gaynor. By our eighth trip
through “Leviticus: Faggot,” we were
thinking of today’s generation of young
men and women facing the potential prej-
udices of the world. We hope they find
power and strength in music so honest—
regardless of how ugly the picture might
be. And while we certainly do not advo-
cate the equation of negativity and sor-
row with being out of the cloget, there is
solidarity in acknowledging the painful
reality of all too many.

“Leviticus: Faggot” is going to be a
tough sell; it is brave of Ngedéocello and
Maverick to make this the introductory
single from her new album, “Peace
Beyond Passion” (see story, page 13).
However, our idealistic side believes that
the world may actually be ready for a
record like this. And, of course, the label
is shrewdly sweetening the package with
club remixes that flesh out the hook
without ignoring the lyrical content. Once
again, we applaud Teri Bristol for an
excellent job of crafting several arrange-
ments that have the tribal vigor required
of a house record, as well as the melodic
finesse of a record that lets you simply sit
and listen—something that, in this case,
you need to do.

HIP HOP FREESTYLE

CLUBHOUSE TRIBAL CLASSICS R&B
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0 N THE BEAT: Been wondering
where Cheryl Lynn has been hiding? We
certainly have. After all, voices with the
flexible range and natural style of Lynn’s
are simply too rare. The good news is that
she has resurfaced on Avex U.K. with
“Good Time,” an album composed large-
ly of breezy R&B/dance shufflers.

With production input from Teddy
Riley and Jazzie B., the set does not
make full use of Lynn's talent, but it does
make a solid case for her placement on a
label here. Such cuts as “Renegade” and
“If You Feel” would cruise comfortably
alongside the jeep-soul jams of choice on
radio, while “Guarantee For My Heart”
could be the kicker that Lynn’s club loy-
alists have been waiting for. That song
has been deftly remixed for release as an
import single by Todd Terry, who has
transformed it into a swirl of lush organs
and skittling house beats.

Consumer interest in “Guarantee For
My Heart” should be bolstered by the
inclusion of a sparkling Love To Infini-
ty revisitation of “Got To Be Real.” It has
all the bells and whistles of a typical LTI
remix, including a sweeping house beat
that goes quite well with that classic
“whatcha find . . . whatcha feel” refrain.
Aaah, it is so Jovely to have Lynn back.

Speaking of comebacks, Alison Lim-
erick is pausing from her new duties as
the featured singer of the James Taylor
Quartet to promote “Club Classics,” an
album that warmly harkens back to her
early '90s Arista reign.

The timeless “Where Love Lives”
anchors the set and has been reissued as
a single, sporting an astonishing 12-inch
three-pack of remixes. Frankie Knuck-
les and David Morales’ famed remixes
are included next to new; more trend-sen-
sitive versions by Paul OQakenfold,
Dancing Divaz, and Romanthony.
Needless to say, the Dancing Divaz mix
crackles with hi-NRG vigor and will
effectively flirt with radio programmers
who missed the boat the first time. On a
harder tip, Oakenfold works his patent-
ed trance/house vibe to excellent effect,
while Romanthony once again leaves us
wondering why mega-stardom has yet to
beckon with a remix that is rife with the
kind of tripped-out drama that the kids
live for.

Although we will not hold our breath
waiting for Arista U.S. to pick up “Club
Classics” for domestic consumption, we
will say that the timing for the success-
ful impact of “Where Love Lives” and
such other pop-etched jewels as “Time
Of Our Lives” and “Come Back For Real
Love” could not be better: A little vision
and a dab of promotional elbow grease
could take Limerick mighty far here.

Caron Wheeler is yet another singer
who has not been terribly active in recent
times. Her presence transforms the
pleasant “Just The Two Of Us” by Toshi
Kubota into quite the irresistible treat.
Wheeler’s harmonies gingerly weave
around Kubota’s masculine lead perfor-
mance during the verses, breaking into a
vibrant full-fledged duet at the chorus.
This Columbia-issued cover of Bill With-
ers’ pop chestnut comes in a variety of
personalities, ranging from chugging
funk to percolating house. It kinda leaves
Wheeler-ites (and we know there are
many in clubland) hankering for a new
solo project. Sadly, there is no sign of one
just yet.

Glamour Girls. RuPaul, left, and k.d. Iang are all smiles after recently announc-
ing that lang is following in the drag diva’s footsteps as a national representative
for M.A.C. Cosmetics in New York (see Good Works, page 68). Lang is in the
midst of a stateside concert tour of the U.S. and is garnering widespread club
play for her Warner Bros. single “Sexuality.” Meanwhile, RuPaul is dividing his
time between his new job as an air personality for WKTU New York, club gigs
around the country, and preparing material for his next album.

Pulse-8 Records continues to flesh out
its roster with well-known singers in
need of a fresh start. Abigail has joined
the ranks of the U.S,/Canadian indie in
an effort to move away from the cover-
crazy hi-NRG scene that saw her suc-
cessfully interpret k.d. lang’s “Constant
Craving” and Nirvana’s “Smells Like
Teen Spirit.” She has been collaborating
with production/writing team 3MI for an
album planned for fall release. The first
fruits of their labor, “Night Moves,” will
be out in June. As a longtime believer of
this charismatic artist’s potential to rise
above the narrow field of her past and
into the mainstream pop arena, we are
optimistic that this is the first important
step in that direction.

|N THE MIX: In addition to his work
with Everything But The Girl,
writer/musician Ben Watt has been qui-
etly developing a sideline as a club DJ.
Following years of making beat-mixed
tapes for the act’s live gigs, he has begun
spinning more seriously in recent
months, with a lean toward trip-hop, dub,
and jungle. In fact, Watt has been guest-
ing at Dusted, one of London’s cuter
underground venues, with pal and col-
laborator Howie B.

Watt is planning to spin along with his
fave jocks—Peshay, Nick Warren,
Mushroom, and Spring Heel Jack—at
the London launch of Everything But
The Girl’s brilliant new Atlantic album,
“Walking Wounded,” at the Complex on
May 21. Don’t be surprised if Watt pops
up at a venue in your town during the
act’s summer tour of the States.

Fellow Atlantic act Pet Shop Boys
sure know how to make a splash. The act
is raising eyebrows with the cover art of
its new U.K. single, “Before.” The 12-inch
double-pack pressing of the track, a taste-
ful blend of electro-pop and retro-disco,
greets consumers with a close-up shot of
anude man’s croteh. So fax, no one is balk-
ing at carrying the record. Such open
minds abroad, eh? Atlantic will issue the
record with the UK. mixes by Love To
Infinity and Joey Negro, as well as with
new versions by Danny Tenaglia. PSB’s
next album will be out in September. We
cannot wait to see what the act does with
an entire CD booklet.

Anglophiles will be plegsed to learn

that React Records has finally made good
on its promise to open a branch in the
States; specifically, Los Angeles. Head-
ed up by Grasshopper (call him directly

*for the story of that name; it’s quite good),

the label is off and running with “Dope
On Plastic 3,” a compilation of left-of-cen-
ter jams that give punters a view into one
of the darker corners of the UK. under-
ground. Midfield General is especially
intriguing on “Go Off,” while DJ Food
kicks it hard with “Wallop.” Much of the
material here has been licensed from
smaller labels, such as Hard Hands,
Ninja Tune, Skint, and R&S. Entertain-
ing and educational at the same time.

Cutting continues to unearth some
ear-grabbing gems from the Latin-house
movement on “Tumba La Casa,” a com-
pilation of fresh new productions by 2 In
A Room, Norty Cotto, Charlie Casano-
va, and John Kano, among others. In a
sea of blippy house dubs, the salsa sea-
soning of “Las Mujeres Estdan” by Juzt 2
Brothers and “Me Gusta Esa Jeba” by
Lucci & Cruz is too refreshing and fes-
tive to pass up.
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Mercury Newcomer Mark Wills Is Sure To Make Friends At Radio

B BY DEBORAH EVANS PRICE

NASHVILLE—With an extremely
radio-friendly album on its hands, Mer-
cury plans a strong push at country
stations for Georgia newcomer Mark
Wills and his self-titled debut, due
June 11.

The first single, “Jacob’s Ladder,”
will be released May 20, and Mercury
has primed stations for the release by
sending Wills on an extensive radio
tour to get stations familiar with his
name and his music. “So far, the
response has been fabulous from radio.
Everybody is way into it,” says Mer-
cury director of marketing Kim
Markovehick.

“Our focus at this point is radio.
We're not doing a video on the first sin-
gle. It was decided that we wanted to
put the money that we would normally
put into that into getting him out there
on the road. The focus will be a lot of
radio appreciation shows and then a lot
of club dates . .. He’s also going to be
doing the Wal-Mart Across America
tour the week of June 17.”

Wills admits that he had radio in
mind when recording his album. “I
wanted it to be real friendly. And I
wunted 10 singles that I could hear

being played on the radio,” Wills says.
“I think we have a bunch of good songs
on the record. I feel real fortunate
because they pitched me great songs.
We didn’t have to scamper around and
try to find 10 to cut. We had at least 20
songs that were great and didn’t have
a chance to cut them all. I feel great
about the whole record. There isn’t u
song on there I don't like.”

Wills says Mercury VP of A&R
Keith Stegall and director of A&R
Carson Chamberlain helped him select
the songs. “It was a cool thing that I
got to pick songs with those guys. And
we wanted to put it together so radio
would be happy and play it. That was
our main focus, to get the best songs
we could, but also to stay real radio
friendly.”

The 12 cuts on the album run the
gamut from warm ballads, such as
“What’s Not To Love,” a poignant love
song in which a husband reassures his
wife that she’s still the one he wants,
to the rollicking *“Squeeze Box,” which
Wills says is particularly popular with
listeners in Louisiana. Wills describes
“Places I've Never Been” as having
“an islandy feel when it starts off. It's
like taking a three-minute vacation.”
The album also includes “Ace Of

‘Mystery Artist’ GContest Is
A&M’s Key For Davis Daniel

Hl BY DEBORAH EVANS PRICE

NASHVILLE—Generally, when a
label wants to promote an artist’s new
project, the obvious ploy is to plaster
the act’s fuce and name everywhere
possible to secure maximum visibility.
But with Davis Daniel’s new project,
A&M is concealing his identity during
a “mystery artist” contest designed to
draw attention to “I'm Not Listening

Anymore,” the
7 § ' first single from
£ his third album, “I
Know A Place,”

@"# due out June 18.

" the “CMT/1-
o 800-Music-Now
Mystery Artist
Sweepstakes” is
guessing the name
of the mystery artist after seeing the
video for the song. The contest will be
held in 40 clubs in 30 cities across the
country and via play on CMT. The
video was shipped to elubs April 30 and
began airing on CMT May 1. A draw-
ing will select one grand-prize winner,
who will receive a 32-inch Philips
stereo TV with surround sound, a 100-
watt digital receiver, stereo, VCR, CD
player, and cassette playver. Twenty
first-prize winners will receive a
Philips 27-inch stereo TV with five-
speaker surround sound, and 50 sec-
ond-prize winners will receive the mys-
tery artist’s catalog.

There are two versions of the
video—one in which Daniel can’t be
easily identified and another, to be
aired after the contest is over, that
shows hin in full view:

Daniel says he is having fun with the
promotion. “We did an interview with
TNN’s ‘Country News’ where I’'m all

DANIEL

The premise of

shaded and backtit, and I feel like I'm
in one of those Frosted Flakes com-
merecials,” Daniel says. “I think it's fun
and something kind of different. Hope-
fully, it will be an attention-getter,
especially in the clubs and at radio . . .
I hope this will remind [the industry]
who we are and that we didn’t fall off
the face of the earth.”

Daniel has had sporadic acceptance
at country radio. His 1991 Mercury
debut single, “Picture Me,” peaked at
No. 28 on Billboard’s Hot Country Sin-
gles & Tracks chart. He followed that
with “For Crying Out Loud,” which
peaked at No. 13, and “Fighting Fire
With Fire,” which hit No. 27. His first
album for Polydor (A&M’s previous
name in Nashville) spawned the sin-
gles “I Miss Her Missing Me,”
“William And Mary,” and “Tyler,”
each of which lingered in the lower
half of the country single chart.

Daniel says the new album, pro-
duced by Harold Shedd and Ed Seay;,
will get him back on the right track.
“Ed and I were looking for songs from
a different angle, and it created a neat
blend,” Daniel says. “He helped me
find songs that gave me that vocal
stretch and made me work a little
harder. [This album has] got some dif-
ferent kinds of things rather than the
straight old country ballads, which [
love best. We kind of took the whole
project [to be] geared at having fun.

“It’s brighter and fresher sounding,
yet at the same time there are some
great ballads. So, it’s still a little bit of
the old Davis Daniel along with the
fresh uptempo stuff. And I got to
write three on this album: ‘Better Half
Of My Heart,’ ‘Here’s Looking At You,’
and ‘Beer And Money.” ”

The promotion ties A&M in to CMT,

(Continued on next puge)

Hearts,” which was a cut on Alan Jack-
son’s first record.

Wills began developing his vocal
chops and his song sense playing clubs
in his native Geor-
gia. He grewup in
the small town of
Blue Ridge. While
in high school, he
began playing
drums in a garage
band that landed
work in and
around the
Atlanta  area.
Friends suggested he enter a talent
contest at the Buckboard, a popular
Marietta, Ga., nightspot. “I went, and
they wouldn't let me in because I was
under 21,” he recalls. “So I just sat at

WILLS

the front door and waited.”

When the club owner showed up,
Wills talked him into giving him a
chance. Persistence paid off. Wills won
the talent competition and was offered
a job replacing Daron Norwood, the
Buckboard’s featured singer, who was
leaving because he had landed a deal
with Giant Records.

“When he went on the road with his
deal, they hired me to take over as lead
singer of the group,” Wills says. “I was
young, 17 or 18, when I started there.”

Wills sang at the Buckboard for the
next five yvears. Buckboard owner John
Gallichio became Wills’ manager and
persuaded Stegall and Chamberlain to
travel to Marietta to see Wills per-
form. They id, were impressed with
what they saw, and signed Wills to

Mercury.

Wills says that his years at the Buck-
board were important to developing his
skills as an artist. “I didn’t know any-
thing when I first started,” he says. “I
had to learn how to sing for a long peri-
od of time without losing my voice. It
was a great experience; I wouldn’t
trade it for the world. You learn how to
pull songs out that will get a crowd
going and how to read a crowd. It’s like
a school for an artist to learn how to
play in clubs and bring their music
across.”

Markovchick says that clubs will be
a major component in developing Wills’
career but adds that Mercury is taking
an unstructured approach with club
promotions. “Instead of saying, ‘Here’s

(Continued on next page)

SURI”N‘TU RF: The Beach Boys are the big last-minute
announcement for this year’s Fan Fair. The Boys will open
the June 14 show at 10 a.m. Even though Fan Fair has been
sold-out for months, one-day tickets for “Fun In The Sun
Friday” will be available at Ian Fair outlets for $10 begin-
ning Friday (17). Also on the morning show will be James
House, Ronnie Milsap, Lorrie Morgan, and Sawyer
Brown (all of whom uppear on a forthcoming tribute album
to the Boys). A cajun music show will run from 1:30-2:30
that day, featuring Doug Kershaw, Eddy Raven, and Jo-
El Sonnier, and a Christian country show has been added
for that afternoon. Appearing will be Brian Barrett, Lisa
Daggs, Ken Holloway, Brent Lamb, and Mid South.

AND SPEAKING of your

Beach Boys Add To Fun At Fan Fair;
Frampton Comes Alive In Nashville

nontraditional artists gravi-
tating to Musie City, Nash-
ville Scene recently spent «
pleasant afternoon with
Peter Frampton, who
moved here last summer. He
showed us around his studio

Nashville
S

in his Williamson County M\Q

home and says he and his

family moved here for two ™

main reasons: it’s a great
music town, and it’s a good
place to raise children. He
says that his biggest thrill
thus far has been lunch with Chet Atkins. “Lunch consisted
of picking on the porch before you eat,” he says. “That was
one of the greatest moments of my life. I was listening to him
when [ was 10 years old. And he invited me to come back!” It
has been 20 years since “Frampton Comes Alive!” topped the
10 million mark in sales. Frampton says he’s living a much
quieter life these days, touring vecasionally and gigging a lit-
tle around town, as well as working in the home studio.

RECORD ROUNDUP: There’s a terrific crop of reissues
coming out this summer. RCA’s Essential Series features
packages from Eddy Arnold, Chet Atkins, Waylon Jen-
nings, Porter Wagoner and Dolly Parton, and Dottie West
... Koch (Sony Music Special Products) has two of my
favorites: reissues of Monument and Columbia albums by
Harlan Howard and Ray Price, respectively. “All Time
Favorite Country Songwriter” has Howard singing 12 of his
compositions, from “Busted” to “Heartaches By The Num-
ber.” Thirty-five years ago, Price recorded the album “San
Antonio Rose: A Tribute To The Great Bob Wills.” Guests on
the session included Willie Nelson. This was the first tribute
album to Wills, and it stands up very well indeed, with Price’s
smooth vocals showeasing such Wills classies as “Bubbles In
My Beer” and the title cut.

Ranwood Records has issued the second volumes of “The
Piano Magic Of Floyd Cramer” and “The Best Of Hee Haw

by Chet Flippo

Gospel Quartet,” featuring Buck Owens, Roy Clark, Grand-
pa.Jones, and Kenny Price . . . County Records of Floyd, Va.,
is issuing volume two of “Charlie Poole And The North Car-
olina Ramblers” and volumes one and two of “Echoes Of The
Ozarks.” The latter two are especially interesting, since musi-
cians of the Ozarks have long been isolated and were not
recorded as much or as often as their brethren further east.
The Poole album includes 16 cuts that this leading singer of
the Piedmont area of North Carolina and southern Virginia
recorded in New York in the late 20s and 1930 . . . Meanwhile,
on the new-release front, Rounder Records has albums com-
ing in June from two rockabilly pioncers, Sonny Burgess and
Sleepy LaBeef.

OUR CONDOLENCES
go to the family of country
music pioneer Patsy Mon-
tana, who died May 3 at
age 87 (see Lifelines, page
68). Born Ruby Rose
Blevins, she renamed her-
self after champion yodel-
er Monty Montana. She
went on to become @ cham-
pion yodeler in her own
right, as well as a true
leader in paving the way
for women in country
music. Besides being a role
model, Montana inspired many female country artists with
her songs. Suzy Bogguss and Lynn Anderson have record-
ed Montana’s signature song, “I Want To Be A Cowboy’s
Sweetheart,” in recent years . . . Faith Hill has launched the
Faith Hill Family Literacy Project in conjunction with Time
Warnet, the American Library Assn., and other organizations.
Her PSAs can be seen on CMT, TNN, and Time Warner cable.
Hill says she’s especially interested in family literacy because
her father never learned to read; he had to quit school in the
fourth grade in order to work.

THE LATE Minnie Pearl will be the subject of a televised
salute on CBS Thursday (16). Performers paying tribute
include Marty Stuart, Pam Tillis, Trisha Yearwood,
Wynonna, Lonestar, Barbara Mandrell, Vince Gill, Chet
Atkins, and Jimmy Dickens. The program is a joint produe-
tion between Gaylord Entertainment and CBS . .. Stuart is
producing a new Connie Smith album ... Victoria Shaw’s
song “All For The Suke Of Love” is being featured on the soap
opera “As The World Turns.”

Neal McCoy will be CMT’s June showcase artist; he’ll be
spotlighted in programs each Friday in June . . . Reba McEn-
tire will host a benefit rodeo competition and tribute to late
actor Ben Johnson on TNN June 2. Featured artists include
Billy Dean, Paul Overstreet, Brett James, Red Steagall,
Lynn Anderson, Skip Ewing, and Susie Luchsinger.
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‘MYSTERY ARTIST’ CONTEST IS A&M’S KEY FOR DAVIS DANIEL

MERCURY NEWCOMER MARK WILLS

(Continued from preceding page)

what we want you to do with this pro-
motion,” we are just going to make
some stuff available to them, cassette
singles and stuff like that, that they
can give away,” she says. “Then they
can call us and tell us what they want.
We’ll send it, and they can put it
together however they want. When you
listen to the CD, it’s really danceable
music. It’s perfect for the clubs. I think
that’s going to be a really big area for
him fairly quickly.”

Markovchick says that the planned
promotional items will include toy
“Jacob’s ladders” to promote the sin-
gle. The label plans to place advertis-
ing in consumer publications and is
checking on placing the single on the
CD sampler that goes out with New
Country magazine. After the single
has had time to gain momentum, she

says, Mercury plans to make a
stronger push at retail. “The bulk of
our advertising that will go through
the accounts will come probably in
July and August, as the single gains
maximum rotation and maximum vis-
ibility,” she says. “That’s when we’ll
start focusing on the listening stations
and the try-it-and-buy-it programs
they have for new music.”

Wills is booked by William Morris,
which is currently examining his tour-
ing options. Meanwhile, in the weeks
prior to the album’s release, he will
visit additional radio stations. “I'm very
excited about it,” he says of his label
debut. “It’s something I've looked for-
ward to for so long. To actually pick up
a CD that has my name on it and to see
my picture and get to hear songs that
I really believe in is a cool feeling.”

COUNTRY
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by Wade Jessen

ANGELS AMONG US: At No. 22, Mindy McCready has the highest Top
Country Albums debut by a new female country artist since Trisha Year-
wood’s self-titled debut (MCA) entered at No. 13 in August 1991. Yearwood’s
freshman venture opened with more than 9,000 units, while McCready’s
“Ten Thousand Angels” sold more than 7,500 pieces,

Dale Turner, executive VP at BNA, says radio airplay drove those cus-
tomers into stores, because, aside from some in-store appearances around
her hometown of Fort Myers, Fla., marketing efforts at retail were mini
mal. “You can say what you want, but this one’s all about radio,” says Turn
er. The title track bullets at No. 16 on our airplay list.

TRADING PLACES: Brooks & Dunn’s “Borderline” (Arista) displaces
“Blue Clear Sky” by George Strait (MCA) at the top of Top Country
Albums. The Brooks & Dunn set entered that chart at No. 1 two weeks ago,
followed by Strait’s chart-topping entry, but both titles show a decrease in
sales this week, with Brooks & Dunn seeing the smaller erosion. The duo (2-
1) moved more than 97,000 units, down 3,000 pieces from last week, while
Strait’s package sold more than 90,000 units, a decrease of roughly 25,000
units.

Despite their downturns, both Strait and Brooks & Dunn hold comfort-
able leads over the rest of the chart. Although Shania Twain (Mercury)
bullets at No. 3 with an increase of more than 5500 units, she trails Strait
by more than 23,000 pieces. Tracy Lawrence (Atlantie) rises 5-4 with “Time
Marches On,” and his increase of more than 8,000 units is sufficient to score
Greatest Gainer honors. Lawrence moved more than 36,000 units, and Alan
Jackson’s hits package (Arista) rounds out the top five (4-5) with 33,500
units for the week.

PRECIOUS METAL: The first Nashville album to sell a million copies
reappears this week, debuting at No. 4 on Top Country Catalog Albums
“Wanted! The Outlaws,” featuring Waylon Jennings, Willie Nelson, Jessi
Colter, and Tompall Glaser, has been reissued by the Nipper to commem-
orate the 20th anniversary of its teaching Nashville how to go platinum. It
is also the highest-debuting nonseasonal title on that chart since “Don’t Go
Near The Water” by Sammy Kershaw (Mercury) popped on at No. 4 in
August 1994. The Qutlaws open this chart run with more than 2,000 units,
while the older Kershaw title debuted with 3,000 pieces

Randy Goodman, VP/GM at the RCA Label Group, says it’s gratifying
to see such an important piece of Nashville’s music history available again.
RCA had reissued the album as a budget-line item several times and, prior
to this reissue, had trimmed three cuts from the original 11 songs. Good-
man says that compilation producer Steve Lindsey, while combing the vaults
for the masters, discovered that Jennings had, in fact, submitted 20 sides for
consideration to Jerry Bradley, who ran RCA Nashville at the time.

Goodman adds that the label originally planned to repackage the double
platinum album for the RCA Essential Series but, after considering the
album’s profound impact on the genre, thought it worthy of a more lofty
presentation. In addition to the original 11 songs, this set boasts an addi-
tional nine tracks and a new Jennings/Nelson duet produced and written by
country rocker Steve Earle. Landmark tracks from the 1976 album include
“Good Hearted Woman” (Jennings and Nelson), “I'm Looking For Blue
Eyes” (Colter), and “Put Another Log On The Fire” (Glaser).

(Continued from preceding page)

Philips Electronics, and 1-800-Music-
Now, which will take early orders for
“I Know A Place.” Consumers can
order the album and have it delivered
to them on the street date. “I think
that is pretty cool,” Daniel says. “I
think it’s neat that the label is really
making an extra effort to make it hap-
pen for us this time to better ensure
success.”

A&M is solidly behind the project
and believes this contest will draw
attention to Daniel’s new album. “The
concern was that with Davis having
been in the marketplace awhile, maybe
he wouldn’t get the listen we wanted
him to have,” says Larry Milam,
A&M’s director of sales and market-
ing. “So we thought, “‘When have you
ever heard of someone trying to dis-
guise the artist? It’s pure reverse psy-
chology. So instead of promoting him,
let’s try to disguise him and create the

desire to know who he is.”

Milam says the idea was brought up
in a staff meeting by A&M director of
artist and radio development Gene
Hughes, who had worked on the John
Schneider mystery artist promotion in
the early ’80s. In 1981, when Schnei-
der was trying to make the leap from
star of “The Dukes Of Hazzard” to
recording artist, his single “I've Been
Around Enough To Know” was re-
leased to radio without his name. The
song became a hit and launched his
recording career because people heard
the song before they had the chance to
form any preconceived notions about
the artist.

“What we’re after is to get people to
just listen to the song,” Milam says.
“We think this song is so strong that if
it is just listened to, it will carry itself.
So that’s why we structured [the pro-
motional campaign] the way we did at

radio and the clubs ... We decided to
work it from both the radio end and the
consumer end to get the visibility on
both sides.”

The promotion is being supported in
clubs by a variety of promotional mate-
rials, including posters, tent cards, and
flats displaying a vague image of
Daniel and the question “Can you iden-
tify this artist?”

Milam says the label is getting some
interesting responses from radio. “We
have been getting a lot of feedback
from radio,” he says. “We have had
them guess everybody in the world
from Marty Brown to Billy Ray Cyrus
with a high voice, and we have had some
people correctly identify Davis. The
interest from radio—to say it has been
satisfying is an understatement. We've
been carried away with it .. . By the
end of this promotion, we want this to
be the worst-kept secret in the world.”

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

7 ALL | WANT IS A LIFE (GID,, ASCAP/Royalhaven. BM)

13 ALL YOU EVER DO IS BRING ME DOWN (Sony/ATV Tree,
BMI/Raul Mato, BM/Mighty Nice, BMI/Al Andersongs, BMI) HL

15 ALMOST A MEMORY NOW (WB, ASCAP/EMI April,
ASCAP/Joe David, ASCAP/Stroudacaster, BMI) HLWBM

44 BACK IN MY ARMS AGAIN (PolyGram Int'l, ASCAP/New
Songs De Burgo, ASCAP/Mama Guitar, ASCAP/R-Bar-F, ASCAP)
HL

3 BLUE CLEAR SKY (Starstruck Writers Group, ASCAP/Mark D,
ASCAP/Alabama Band, ASCAPWildcourtry, ASCAP/Miss Blyss,

ML
66 BREAKING HEARTS AND TAKING NAMES (Hamstein
Cumberland, BMi/Baby Mae, BMI/Give Reese A Chance,
BMUHowlin' Hits, ASCAP/Square West, ASCAP/Longest Day,

39 BY MY SIDE (Red Brazos, BMIt's Timeless, BMI) WBM

73 CARRIED AWAY (Wamer-Tamerlane, BMI/Rancho Belita,
BMU/Jeff Stevens, BMI)

48 CAT'S IN THE CRADLE (Story Songs, ASCAP)

19 THE CHANGE (Littie Tybee, ASCAP/MCA, ASCAP) HI/CLM

68 CHECK PLEASE {Mclames, BMI/Will Bacon, BMIArving,
BMI/Check Please, ASCAP/Almo ASCAP)

50 CIRCLE OF FRIENDS (EMI Blackwood, BM/Montcrest,
BMIHamstein Stroudavarious, ASCAP) WBM/HL

24 C-0-U-N-T-R-Y {New Haven, BMI/Music Hill, BMI/Dusty
Drake, BMI/Cross Keys, ASCAP/Kim Williams, ASCAP) HL/WBM

34 DADDY'S MONEY (Little Big Town, BM{/American Made.
BMI/Love This Town, ASCAP/David Aaron, ASCAP/Starstruck
Writers Group, ASCAP/Mark D., ASCAP) WBMHL

12 DOES THAT BLUE MOON EVER SHINE ON YOU (Songs
Of PolyGram, BMY/Tokeco, BMUEill Green, BMI) HL

35 DON'T GET ME STARTED (Sony/ATV Sangs, BM/Starstruck

HL

Writers Group, ASCAP,

23 EVERY TIME | GET AROUND YOU (N2 D, ASCAP/Did Des-
perados, ASCAP)

75 FIFTY-FIFTY (EMI April, ASCAP/eith Stegall, ASCAP)

56 GIVIN' WATER TO A DROWNING MAN (Sony/ATV Cross
Keys, ASCAP/Four Sons, ASCAP/PolyGram Int'l, BMI/Lee Roy
Pamell, BMI)

71 GRAVITATIONAL PULL (Butch Curry, ASCAP/New Hayes,
ASCAP/Ray Methvin, BMI/EMI Blackwood, BMI HL/AWBM

2 HEADS CAROLINA, TAILS CALIFORNIA (EMI Blackwood,
BMI/Ty Land, BMI/Starstruck Writers Group, ASCAPMark D.,

ASCAP) HL

22 HEART'S DESIRE (Songs Of PotyGram, BMI/Bamey & Amey,
BMV/Lee Roy Pamell, BMI) HL

25 HEAVEN HELP MY HEART (EMI Apnl Canada, ASCAP/nto
Wishin', ASCAP/EMI April, ASCAP/Tina Arena, SOCAN/Dream-
ing Public, SOCAN/Down In Front, SOCAN) HL

49 HEAVEN IN MY WOMAN'S EYES (Glitterfish, BMVCarmpad,

)

BM

17 HIGH LONESOME SOUND (Benefit, BMI) WBM

27 HOLDIN' ON TO SOMETHING (Kicking Bird, BMI/Thoma-
hawk. BMHamstein Cumberland, BMI/Diamond Struck,
BMIMike Curb, BMI/Torn Shapiro, BMI) WBM

20  HOME (WB, ASCAP) WBM

36 HONKY TONKIN'S WHAT | DO BEST (Wamer-Tamertane,
BMI/Marty Party, BMI) WBM

65  HOPE (Poison Oak, ASCAP/So Boss, ASCAP)

28 HYPNOTIZE THE MOON {(Galewood, BMVEnsign. BMVZena.

69

18

9

ASCAP)
1 DON'T THINK 1 WILL (Sydney Erin. BMI)
IF | WERE YOU {Sony/ATV Tree, BMI) HL
I'M NOT SUPPOSED TO LOVE YOU ANYMORE (Acufi-
Rose, BMI) WBM
8 | THINK ABOUT YOU (New Don, ASCAP/New Hayes,
ASCAP/Love This Town, ASCAP) WBM
60 | THINK WE'RE ON TO SOMETHING (Almo, ASCAP/
Bamatuck, ASCAP/AMR, ASCAP/Siema Horme, ASCAP) WBM
67 IT'S MIDNIGHT CINDERELLA (Sony/ATV Cross Keys.
ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No Fences,
ASCAP/Careers-BMG. BMVA Hard Day's Wite, BMI) WBM/MHL
6 IT'S WHAT | DO (Hamstein Cumbertand, BM|/Tom Shapiro,
BM\/Mike Curb, BMI/Diamond Struck, BM1) WBM
54 IT WORKS (Alabama Band, ASCAP/Wildcourtry, ASCAP/EMI
Blackwood, BM/Mark Alan Springer, BMI) WBM/MHL
53 LITTLE DROPS OF MY HEART (Hombill, BMI)
5 LONG AS | LIVE (Maypop. BMI/Wildcountry, BMI/Makin’
, BMIWonderiand, BMIAWill Robinsongs, BMI) HLWEM
43 A LOVE STORY IN THE MAKING (Mighty Nice, BMI/AI
Andersongs, BMVBlue Water, BM|/Aimo, ASCAP/Daddy Rabbit,
WB

ASCAP) WBM

57 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Bur,
ASCAP/Acuft-Rose, BME WBMMHL

74 MAYBE (Mighty Nice, BMI/Laudersongs, BMI/Blue Water,
BMI/Lev-A-Tunes, ASCAP/Sony/ATV Tunes, ASCAP/Coalwell,

ASCAP)
29 MEANT TO BE (Sony/ATV Tree, BMI/Chris Waters, BMi/May-

pop. BMU/wildoourttry, BMi/Makin' Chevys, BMI) WBMHL
30 MY HEART HAS A HISTORY (Starstruck Writers Group,
ASCAPMark D., ASCAP/Wamer-Tameriane, BMI/Pollywog,
BMI/Socan, BMI) WBMHL
MY MARIA (Duchess, BMYBug BMY/Prophecy, BM) HL
NO NEWS (Sony/ATV Tree, BM/Xaty’s Rainbow, BM/Simply
Inesistible, BMI/Starstruck Writers Group, ASCAP/Mark D.,

o

ASCAP) HL
42 NO ONE NEEDS TO KNOW (Loon Echo, BMI/Zomba,
ASCAP) WBM
46 ON A GOOD NIGHT (Sony/ATV Tree, BMV/Terilee, BMi/Don
Cook, BMI/Sony/ATV Cross Keys, ASCAP)
PHONES ARE RINGIN' ALL OVER TOWN (EMI April,
ASCAP/K-Town, ASCAP/Clay Basket, ASCAP/Augie, ASCAP) HL
52 PICTURE PERFECT (EM! April, ASCAP/JKids, ASCAP/Milene,

8

ASCAP) WBMHL

14 THE RIVER AND THE HIGHWAY (Housenotes, BMI/New
Don, ASCAP/New Hayes, ASCAP) WBM

55 SAY | (Rancho Belita, BMI/eff Stevens, BMI/Warmer-Tamer-
lane, BMI)

51  SOMEDAY (Murah, BMVTop Of The Levy, BMI/On The Wall,
BMI/Copyright Management, ASCAP/AMR, ASCAP/Siema
Home, ASCAP) WBM

4 SOMEONE ELSE'S DREAM (Almo, ASCAP/Daddy Rabbit,
ASCAP/Big Tractor, ASCAP/WB, ASCAP) WBM

64 SORRY YOU ASKED? (Coal Dust West, BM/Warmer-Tamer-
lane, BMI) WBM

26 STARTING OVER AGAIN (Sweet Summer Night,

. BMEarbore, BMI) HL

59  STRANGER IN YOUR EYES (Sony/ATV Tree, BM/Sony/ATV
Cross Keys, ASCAP) HL

16 TEN THOUSAND ANGELS (Island Bound, ASCAP/Famous.
ASCAP/Pier Five, BMI) HL

40 THAT'S WHAT | GET FOR LOVIN' YOU (Careers-BMG,
BMI/A Hard Day's Write, BMI/Rio Bravo, BMI WBM/HL

41 THEN YOU CAN TELL ME GOODBYE (Acuff-Rose.

BMI

41 THERE'S A GIRL IN TEXAS (Sawng Cumpny, ASCAPNip
Vipperman, ASCAP)

58 THINKIN' STRAIT (Magnatone, ASCAP/Magnasong, BMI/
Moraine, ASCAP/Red Quill, BMI}

33 A THOUSAND TIMES A DAY (MCA, ASCAP/Gary Bur,
ASCAP/Sonty/ATV Cruss Keys, ASCAP/Four Sons, ASCAP) HL

72 THUMP FACTOR (Smokin' Amnadilio, BMI/Hamstein Cum-
berland, BMI/Baby Mae, BMI} WBM

10  TIME MARCHES ON (Sony/ATV Tree, BMI) HL

37 TO BE LOVED BY YOU (MCA, ASCAP/Gary Bur, ASCAP/
Almo, ASCAP/Brio Blues, ASCAP) WBM/MHL

31 TREAT HER RIGHT (imergrity's Hosanna!. ASCAP/Lensongs.
ASCAP/Blonde Hair, BMI)

45 WHO'S THAT GIRL (Careers-BMG, BMIZomba, BMUGLD.,
ASCAP) WBMHL

62 WILD AT HEART (LaSongs, ASCAP/Aimo, ASCAP/Mighty
Nice, BMVAI , BMUBlue Water, BMI)

70 WITHOUT YOUR LOVE (Mighty Nice, BMVAI Andersongs,
BMU/Biue Water, BMVAImo, ASCAP) WBMHL

61  WORKIN' IT QUT (Big Giant, BMIArving, BMUKybama, BMI)

WBM

63 YEARS FROM HERE (Zomba, ASCAP/Dixie Stars, ASCAP/
Zomba, BM/Tuneoves, BM) WBMHL

32 YOU GOTTA LOVE THAT (Aimo, ASCAP/Bamatuck.
ASCAPAving, BMI/Kybama, BMI) WBM

11 YOU WIN MY LOVE (Zomba, ASCAP) WBM

Billboard’s definitive dual-directory to the
Nashville (615) region and the Country Music

industry nationwide!

Nashville 615/Country
Music Sourcebook 1996

Nashville 615 gives you 25

categories of non-country entertain-
ment contacts all prefixed by the
(615) area code: ® Record Labels

¢ Distributors ® Manufacturers

* Instrument Rental ® Hotels

* Charter services and much more!

Country Music Sourcebook
provides vital information for peo-
ple, products & services involved In

Biltwand

NASHVILLE

COUNTRY ML ’HI[

the U.S. & Canadian Country Music scene

* Personal Managers ® Booking Agents ¢ Country Artists ® Music
Publishers ® Radio Stations ® Concert Promoters ¢ Tour Venues ®
Record Producers ® Plus Canadian Country Radio & Venues.

If you are on the way to Nashville or need a country music
contact, this is the directory for you!

To order your copy today for just $55 plus $5 shipping and handling ($12
| for international orders) call toll-free 1-800-223-7524 or 1-800-344-7119. In
NY call (212) 536-5174. In NJ call (908) 363-4156. Or mail this ad with your |
payment to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701
Add applicable sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S

funds only. All sales are final.
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HOT COUNTRY

SINGLES

&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS’ RADIO TRACK SERVICE. 154 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

5 8 ] &
%3 = %) = =
28 58|29 ‘Q% TITLE ARTIST |25 ol | GE |0 |2%]| TITLE ARTIST |25
2| 32| «w= | S| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & £z |32 [ J2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
BY MY SIDE LORRIE MORGAN & JON RANDALL
e Mirein *hkx NO. 1T xx%x ks Kty 8] I J.STROUD (CONSTANT CHANGE) (C) (V) BNA 64512/RCA 3
p) 2 7 1 week at No. 1 1 THAT'S WHAT | GET FOR LOVIN' YOU DIAMOND RIO
@ D.COOK K BROOKS.R.DUNN (D.MOORE,B W.STEVENSON) (0} (V) ARISTA 1-2993 49 | 36 | 3 | 0 GLUTE,T.DUBOIS,DIAMOND RIO (K, BLAZY,N.THRASHER) o) aRisTa 12992 | 40
HEADS CAROLINA, TAILS CALIFORNIA & JO DEE MESSINA THERE'S A GIRL IN TEXAS @ TRACE ADKINS
3 4 i giﬁgmgnagc;;;;\w (T.NICHOLS,M.D. SANDERS) (2(ED) (V)GCURSB 76982 4 48 6 S.HENDRICKS (T,ADKINS,V.V(PP)E(RAMAN) (C) CAPITOL NASHVILLE 58562 el
L Y ORGE STRAIT
@] s |87 IO STRAT (40 SUOLTS A0 DPEO 10 5167 ’ 6 | — I A O ) e R Tl
! A
@] 6|9 |1 SUEADRCES AL o Wl ) o yamerpnlatiiadan i 46 | 18 BN § Y oeon NG e "
4 7 12 4 BACK IN MY ARMS AGAIN KENNY CHESNEY
® ?#ESN&F;E*:\ST(R(ngLES-W-ROB'NSON) ATT"‘;&&B%MECAU'\T‘ 4 ] 46 | T | & BFCKETT (LR PARNELLR MBOURKECMOORE) © v anaeaszs | M
9 12 16 6 WHO'S THAT GIRL & STEPHANIE BENTLEY
® L-IS_*:_AFI’”\*:I,‘\C’-\JI}I’_NIESS&S:‘::'ERO’ (B CAPITOOLTNI}!\;HI\\//:L(;(Ei;?\ZIS 45 | 35 | 32 | 16 | 7\yiKESP WORLEY (S BENTLEY,G TEREN,D PERIVMER) (o) v Epic 78238 | O
L 7L © LB L sriouns cauion (L aess ey e _ursatanoor | 6L | — IR D Baelood coniL0om (o o v i | 6
12| 15 | 111 | iomes e SEAY,P.WORLEY (D.SCHLITZS.SESKIN) W epic 78238 | S * % * HOT SHOT DEBUT * * % |
I'M NOT SUPPOSED TO LOVE YOU ANYMORE @ BRYAN WHITE
@ ujns|e Bk A o0 Ao a1 ’ NEWD | 1 | i T v IR
13| 14| 9 AR 10 CAT'S IN THE CRADLE RICKY SKAGGS
slg?j)uﬁ.:lRﬁYDOngE OATSL:;:II\ICI AALBTL\J/:/A;SIU l\: el 5 R.SKAGGS B.AHERN (H.CHAPIN,S.CHAPIN) ATLANTIC ALBUM CUT 8
11 ! ! 13 R.J.LANGE (R.J.LANGE) (C} (D) (V) MERCURY NASHVILLE 852138 ! 49 48 38 16 ﬁgR%\{,E?‘M!EESTETUWOMAN'S EYES TFE\ﬁ%Aasﬁst 14
(@] 15 | 19 | 11 | DOES THAT BLUE MOON EVER SHINE ON YOU ® TOBY KEITH | |, CIRCLE OF FRIENDS % DAVID BALL
N.LARKIN,T.KEITH (T KEITH) (C) (V) AGM NASHVILLE 576140 55 | 61 |3 | Eoray S BUCKINGHAM (D.BALL,BSPENCER) () (D) (V) WARNER BROS. 17639 | 0
17 16 18 ALL YOU EVER DO IS BRING ME DOWN & THE MAVERICKS (FEAT. FLACO JIMENEZ) 13 SOMEDAY ® STEVE AZAR
g ! R.MALO,A.
?ﬁ??&?yéﬁoiw“ﬁ L?Qé’ﬁfés:w 2y ry g Anu}fi’t: 3l 51 5l 10 ] Triowes (S.AZAR,A.J.MASTERS B REGAN) (C) RIVER NORTH 163008 3l
- g s 7| eruws {6 HOUSE,D.SCHLITZ) ) ARISTA 1258 i 92 | 53 5 5 RPIF(E:AEPERRREusﬁ 505%%&0\/01 COWAN (R.E.ORRALL,J.NORTHRUP} © (:) VTW}\_{R%EE'E:OSKII'\;SGE 32
ALMOST A MEMORY NOW @ BLACKHAWK : - = = = = -
@) 18| u |8 M.BRIGHT (D.OLIVER,D.ROBBINS V.STEPHENSON) © W) ARSTA 12975 | 1O 53 | 54 | 55 | 8 h';lls-oEN R%?TF;%OF MY HEART . KEI(E*)‘iRgAGTJg 53
TEN THOUSAND ANGELS & MINDY MCCREADY : :
6 | 2 16 D.MALLOY,N.WILSON (S.D.JONES,B.HENDERSON) (C) (v) BNA 64470 0 54 | 52 50 | 19 gggg,’??iww,\ (M.CATES M.A.SPRINGER) Jﬁk’éf?ﬁ"v@ g
19 ) 5 HIGH LONESOME SOUND & VINCE GILL 17 S — : L
T.BROWN (V.GILL) (V) MCA 55188 AY | ALABAMA
IF 1 WERE YOU ® TERRI CLARK 8 @ NEWD ! E.GORDY,JR.,ALABAMA (S.BOGARD,J.STEVENS) (V) RCA 64543 %
20 | 21 | 1} (srecai CWATERS (T CLARK (C) ) MERCURY NASHVILLE 852708 | | NEWD | 1 | GIVIN' WATER TO A DROWNING MAN LEE ROY PARNELL | 55
* % % AIRPOWER & % :—' B—————— $.HENDRICKS,L.PARNELL (G.NICHOLSON,L R PARNELL) (v) CAREER 0503
THE LOVE THAT WE LOST CHELY WRIGHT
2 23 10 THE CHANGE & GARTH BROOKS 19 81 4 4 15 E.SEAY,H.SHEDD (G.BURR,M.POWELL) (C) (V) A&M NASHVILLE 577936 4
A.REYNOLDS (T ARATA.W.TESTER} CAPITOL NASHVILLE ALBUM CUT THINKIN' STRAIT & RICH MCCREADY
5 | 58 4 8.D.MAHER (R MCCREADY,B.MONTANA,B.D.MAHER) (C) MAGNATONE 2104 5
* Kk * AIRPOWER * Kk * 59 69 4 STRANGER IN YOUR EYES KEN MELLONS 59
HOME ALAN JACKSON J.CUPIT (M.BARNES ,J.CHAMBERS, L JENKINS) (V) EPIC 78240
27| 30 | 5 | KSTEGALLSHENDRICKS (LIACKSON) w arista 17942 | 20 0 | — | 2 | | THINK WE'RE ON TO SOMETHING ® EMILIO | ¢
NOIES ® LONESTAR B.BECKETT (J.PENNIG B REGAN) CAPITOL NASHVILLE ALBUM CUT
21 14 b 18 | 5.COOKW.WILSON (S.HOGIN.P BARNHART,M.D. SANDERS) (C} (V) BNA 64386 ! 71 . 2 WORKIN' IT OUT ® DARYLE SINGLETARY | ¢}
7 HEART'S DESIRE LEE ROY PARNELL | ;3 J.STROUD R TRAVIS,D.MALLOY (T.JOHNSON,B.JONES) (C) (V) GIANT 17650/REPRISE
10 3 18 S.HENDRICKS (C.MOORE,L.R.PARNELL) (v) CAREER 1-2952 NEW D) 1 WILD AT t_i(EARTTE & LARI WHITE | ¢
s | 27 | g | EVERYTIME | GET AROUND YOU DAVID LEE MURPHY | 53 J.LED L WHITE (L WHITE, A. ANDERSON) (v) RCA 64520
T.BROWN (D.L.MURPHY) {V) MCA 55186 63 56 53 15 YEARS FROM HERE & BAKER & MYERS 48
C-0-U-N-T-R-Y & JOE DIFFIE N.LARKIN,M.HOLLANDSWORTH (G.BAKER,F.MYERS,J. WILLIAMS) (C) (V) MCG CURB 76967
3 25 12 J.SLATE,J.DIFFIE (E.HILL,R.HARBIN,D.DRAKE) (v) EPIC 78246 3 64 60 59 5 SORRY YOU ASKED? @ DWIGHT YOAKAM 59
HEAVEN HELP MY HEART WYNONNA P.ANDERSON (D YOAKAM) REPRISE ALBUM CUT
@ 31 37 4 T.BROWN | [ TYSON, T ARENA,D.MCTAGGART) (V) CURB 55194/MCA 2 65 57 62 3 HOPE VARIOUS ARTISTS 57
28 28 3 STARTING OVER AGAIN @& REBA MCENTIRE 26 J.STROUD,R.LANDIS,G.BRINER (G BECKLEY) {C) (D} (V) GIANT 17669
T.BROWN,R.MCENTIRE (D.SUMMER,B.SUDANO) (V) MCA 55183 65 71 3 BREAKING HEARTS AND TAKING NAMES DAVID KERSH 65
29 29 12 HOLDIN’ ON TO SOMETHING JEFF CARSON | 97 P.MCMAKIN (T MARTIN,R. WILSON,P.HOWELL) (C} (D) (v} CURB 76990
C.HOWARD (T.MCHUGH,T.SHAPIRO) (C) (D) (V) MCG CURB 76970 | B 67 63 65 17 | 1T'S MIDNIGHT CINDERELLA GARTH BROOKS | g3
2% | 7 17 19 | HYPNOTIZE THE MOON & CLAY WALKER 7 A.REYNOLDS (K.WILLIAMS, K BLAZY,G. BROOKS) CAPITOL NASHVILLE ALBUM CUT
J.STROUD (S.DORFF E.KAZ) (C) (V) GIANT 17704/REPRISE NEW D) 1 CHECK PLEASE & PAUL JEFFERSON 68
3 35 9 MEANT TO BE © SAMMY KERSHAW 29 G.FUNDIS (P.JEFFERSON,J.MICHAELS) (C) (v) ALMO SOUNDS 89003
K.STEGALL (C. WATERS,R.BOWLES) (C) (V) MERCURY NASHVILLE 852874 67 . i | DON'T THINK | WILL & JAMES BONAMY 67
3 | 33 | 11 | MY HEART HAS A HISTORY @ PAUL BRANDT | 35 D.JOHNSON (D.JOHNSON) (v) EPIC 78298
J.LEO (M.D. SANDERS,P.BRANDT) (C) (V) REPRISE 17683 70 | & | & 16 | WITHOUT YOUR LOVE AARON TIPPIN | 7,
TREAT HER RIGHT & SAWYER BROWN S.G_IBSON (A ANDERSON,C.WiSEMAN) {C) (V) RCA 64471
103 9 M.AMILLER,M.MCANALLY (L.LEBLANC,A.ALDRIDGE) (C) (V) CURB 76987 3l @ 7 7 5 GRAVITATIONAL PULL CHRIS LEDOUX | 7;
32 | % 18 | 20 | YOU GOTTA LOVE THAT NEAL MCCOY | 5 G.BROWN (B.CURRY R.METHVIN) CAPITOL NASHVILLE ALBUM CUT
8.BECKETT ({J.BROWN,B./ONES) ATLANTIC ALBUM CUT 74 R 2 THUMP FACTOR SMOKIN' ARMADILLOS 7
@ 37 39 6 A THOUSAND TIMES A DAY ® PATTY LOVELESS | 33 C.HOWARD (S.MEEKS,T.MARTiN) (C} (D} (v) MCG CURB 76989
e wew |1 | CATRED I
' T BROWN,G STRAIT (S.BOGARD,J.STEVENS) MCA ALBUM CUT
41 47 4 R.CHANCEY,E.SEAY (B.DIPIERO,S SESKIN,M.D. SANDERS) (C) (v) COLUMBIA 78097 e NEWD 1 MAYBE © MANDY BARNETT | 74
DON'T GET ME STARTED & RHETT AKINS B.SCHNEE,K.LEHNING (J LAUDERDALE,J. LEVENTHAL,R.CROWELL} (C) (V) ASYLUM 64280
39 | 40 | 8 35
M.WRIGHT (R AKINS,S.HOG!".M D. SANDERS) (v) DECCA 55166 @ NEW » FIFTY-FIFTY @ KEITH STEGALL 75
40 42 5 HONKY TONKIN'S WHAT | DO BEST © MARTY STUART & TRAVIS TRITT | 3¢ 1 K.STEGALL,J.KELTON,C.CHAMBERLAIN (K.STEGALL) (C) (V) MERCURY NASHVILLE 852618
T.BROWN. | NIEBANK (M.STUART) (V) MCA 55197
37 36 31 20 TO BE LOVED BY YOU WYNONNA 1 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
T.BROWN (G.BURR M REID) (V) CURB 55084/MCA b S o T 0 i o : -
= 1 attain 3000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C}
2 3 PHONES ARE RINGIN' ALL OVER TOWN MARTINA MCBRIDE | g Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
4 4 7
M.MCBRIDE P ORLEY,E.SEAY.(M.BEESON K VASSY,D. MACKECHNIE) {C) (v) RCA 64487 ability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications.

u COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'Ilmrd 0 n““ll‘ I“ es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SOU”dISCi'i®
I ® ™ FOR WEEK ENDING MAY 18, 1996 III
™ -
A I xlosle 18
Tw|Quw|= 8 X % T Quw = 8 Qg
T2 | 32| u2{ 25| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST Ez|3z|aZ|2 TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
**xNO. 1% % * 15 | 13 | 29 | NONEWS/TEQUILA TALKIN' BNA 64386/RCA LONESTAR |
1 1 6 | MY MARIA ARISTA 1-2993 4 weeks at No. 1 BROOKS & DUNN 15 | 14 | 12 | 25 | CAN'T BE REALLY GONE CURB 76971 TIM MCGRAW
(2)] 2 | 3 | 10 | 'M NOT SUPPOSED TO LOVE YOU ANYMORE ASYLUM 64313/€EG BRYAN WHITE 16 | 13 | 15 | 47 | ANGELS AMONG US Rrea 62643 ALABAMA
3 3 2 12 | YOU WIN MY LOVE MERCURY NASHVILLE 852138 SHANIA TWAIN 17 17 18 4 MEANT TO BE MERCURY NASHVILLE 852874 SAMMY KERSHAW
4 | 4 5 | 10 | HEADS CAROLINA, TAILS CALIFORNIA CURB 76982 JO DEE MESSINA 22 | — | 2 | HOPE GIANT 17669/WARNER BROS. VARIOUS ARTISTS
@ 6 7 10 IF | WERE YOU MERCURY NASHVILLE 852708 TERR! CLARK 19 21 22 47 YOU HAVE THE RIGHT TO REMAIN SILENT CURB 76956 PERFECT STRANGER
6 | 5 | 4 | 17 | HYPNOTIZE THE MOON GIANT 17704\ARNER BROS. CLAY WALKER 20 | 25 | 19 | 15 | EVEN IF I TRIED CAPITOL NASHVILLE 58507 EMILIO
7 | 7 [ 6 [ 9 | DOES THAT BLUE MOON EVER SHINE ON YOU A&M NASHVILLE 576140 TOBY KEITH 21 | 20 | 24 | 27 | REBECCA LYNN AsvLum 64360/€E6 BRYAN WHITE |
8 8 8 39 | tLIKEIT, t LOVE IT CURB 76961 TIM MCGRAW 22 | 23 | 25 | 3] | SOMEONE ELSE'S STAR ASYLUM 64435/EEG BRYAN WHITE
9 | 10 | 10| 7 | TEN THOUSAND ANGELS 8NA 64470/RCA MINDY MCCREADY 23 | 18 | 14 | 8 | WHAT DO | KNOW COLUMSIA 780BB/SONY RICOCHET
10 ] 9 9 | 25 | IT MATTERS TO ME WARNER BROS 17718 FAITH HILL RE-ENTRY | 21 | THE CAR MmCG CURB 76970/CURB JEFF CARSON
11 11 11 3 TREAT HER RIGHT CURS 76987 SAWYER BROWN 2% | A | 17 7 IT'S WHAT | DO CAPITOL NASHVILLE 58526 BILLY DEAN
@ 12 16 4 MY HEART HAS A HISTORY REPRISE 1 7683/WARNER BROS PAULERAN DT (O Records with the greatest sales gains this week. ®@Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 16 ) BY MY SIDE BNA 64512/RCA LORRIE MORGAN & JON RANDALL certification for sales of 1 million units, with multimiilion titles indicated by a numeral following the symbol. © 1996, Billboard/BPI
Communications and SoundScan, Inc.
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RCA BELIEVES ‘OUTLAWS’ ARE STILL WANTED 20 YEARS LATER

(Conlinved fromn page 12)

The original “Wanted! The Outlaws”
has been out of print and not available
through retail. To alert consumers that
the latest edition is 4 new album, with
both old and previously unreleased
material, RCA has placed a special
“20th Anniversary” designation on the
original CD cover:

The project also features liner notes
by Billboard Nashville bureau chief
Chet Flippo, who wrote the original
liner notes 20 years ago when he was
associate editor at Rolling Stone. The
new packaging will include hoth sets of
liner notes as well as photos trom the
new recording session.

“We were doing a catalog review lust
vear, and I realized when we came to
‘The Outlaws’ that it was basically cut
out,” says Randy Goodman, senior
VI/GM of the RCA Label Group. “It
had not been available for probably five
years and had been available on CD in
a limited way as a hudget title, which
meant that none of the guts [album
credits] or liner notes had heen avail-
able in the CD configuration.”

Goodman was eager to rectify that
situation. “In my opinion, it’s one of the
pivotal albums in terms of really mark-
ing an interest in modern country
music,” he says.

“A lot of what is happening today, the
independence the artists have, the song
selection, the recording processes—
that really began [with ‘Wanted! The
Outlaws’],” he adds. “There are a lot of

industry practices and musical prac-
tices that really find their roots in the
outlaw movement, and specitieally the
‘Outlaws’ album. Ron Howie, who is
head of sales, and Steve Lindsey, who
works a lot with us on catalog develop-
ment, and [ agreed this record
deserves to be in the marketplace.”

The cuts on the album were brought
up to date sonically using digital
remastering and CEDAR processing.
The new package will be available on
both CD and cassette.

Jennings was the creative force
behind the original project, culling pre-
viously recorded material from the
RCA vaults and putting together the
album that spawned such hits as “My
Heroes Have Always Been Cowboys,”
“Suspicious Minds,” “Honky Tonk
Heroes (Like Me),” and “A Good
Hearted Woman,” a Waylon and Willie
duet that became the Country Music
Assn.’s 1976 single of the year.

That same year, Jennings and Nel-
son were named vocal duo of the year
and the project garnered album of the
year honors.

Jennings and his pals from the pro-
ject are happy to see it updated and
rereleased. “That was something dear
to my heart,” Jennings says. “I didn’t
know how it was going to come out
[back when I first did it |, because most
ol the songs were 10 yvears old. T went
in there and doctored them up and
sweetened them up. Jessi came in and

worked on hers, and I went back and
got a couple more of Willie’s songs
from the vault, [like| ‘Healing Hands
Of Time' . .. The music is forever.”
Nelson agrees that the music has
stood the test of time. “It's a great way to
bring back the good old days,” he says.
“I didn't realize it had been 20 years.”
When asked what made the album so
successlul, Nelson replies. “I thinl it
was the fact that it
had all four of us
singing together,
and the songs were
good. I thought
they were good the
first time we cut
them. Also I think
calling it “The Out-
laws’ helped.”
Jennings credits
the acceptance to the fact that each of
the artists was already selling records
on his or her own. “It was like putting
four people's fans together, and that’s
probably why it sold so much,” he says.
“We were already selling out places.”
Jennings also credits the caliber of
the material. “I picked 25 songs and
tried to pick the best ones. I think it was
a good showease of a feel that was com-
ing. And I think "Honky Tonk Herocs'
kicked the door down. It was different.”
Goodman agrees. “I think it was the
first time a younger demo who was
really listening to rock'n’roll at that
time found a country record that also

JENNINGS

addressed their rock sensibilities,” he
says. “It was rebellion music. It was
very rock-tinged, very sparse. It set a
new sound and new tone for what was
going on in Nashville.”

Glaser says he and Jennings were
interested in stirring up the country
music community back then. “Wavlon
and [ were disgusted with the way
radio was handling eountry musie,”
says Glaser, who still lives in Nashville
and occasionally tours in Europe.
“There was a logjam like it gets every
once in a while where everything gets
repetitions and labels are too much in
charge. We were just trving anything
we thought might break it.”

RCA’s Goodman feels the new pack-
age expands on the spirit of the origi-
nal. “It's very exciting, because we were
able to bring the package that Waylon
had envisioned 20 years ago to fruition
by including all those songs, and then
hy getting the involvement of Steve
Earle, who is truly a son of the outlaw
movement, in the studio with these
guys. That brought it up to today.”

The label is introducing the product as
a “front-line album,” he says, “because
we didn't want it to get lost back in the
catalog section. We wanted it up front.”

RCA is also putting together an
aggressive sales campaign at retail, he
adds, which will include positioning at
key accounts and securing listening
posts. During May and June, the
album’s first 60 days of release, pro-

grams have been set up with Anderson
Merchandisers, Handleman, Target,
and Blockbuster.

“We are going to make people aware
it’s available, and then it is going to be
driven from a primarily media point of
view,” Goodman says.

Goodman says plans also include
Nelson and Jennings performing
“Nowhere Road” on the TNN/Music
City News Country Awards June 3.
They are doing television interviews as
well to promote the album.

On the radio side, plans include a num-
ber of syndicated radio specials. Stations
will be serviced with the whole album,
Goodman says, with a focus on “the C
and D markets, because those are the
radio stations that have the flexibility to
jump on something like this. Radio is the
secondary approach for us, but we hope
to organically grow the awareness.”

Mark Stayeer, group program direc-
tor tor WTCM Traverse City, Mich., is
excited about the project and would
like to see radio support it.

“I think it’'s about time the companies
start digging back and praising those
milestone artists, and especially albums
like *'The Outlaws,” rather than doing
tribute albums. I'm thumbs up for it,”
he says. “Radio is doing a terrible job of
educating listeners [as to] why country
music has gotten so great. It didn’t just
happen in the last couple of vears be-
cause some guy named Garth stepped
on stage and smashed guitars.”

Most of the staff here at WSM have borrowed my copies
of Phone Pranks and have not returned them!

— Hairl Hensley
WSM, Nashville

in Stores May 21

PRESENTS
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RAN
EXPLODING ONTO THE MARKET .

WHEREVER WILLIE GETS AIRPLAY, THE PHONES GO CRAZY!

didn’t know what to expect in the beginning, but after | played one of the
pranks, the listeners began to call wanting more. You have a hit with the
Reverend Willie P. | get calls from the listeners wanting to buy it.

CLEAN
HUMOR

-

ATTENTION:

FOR AIRPLAY COPY, CALL (913) 829-5200

OR FAX {913) 681-1141,

DISTRIBUTED BY: INDI (all branches), PAULSTAR and SELECT-O-HITS
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TOP GOUNTRY ALBUMS

i3s3 2 g g
2% | 2| €] ARnsT TITLE | £ 2| & 2| €| aRmst TITLE | £
= I | o~ | 2 | LABEL&NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} a = | 3] o | 3 | LABEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a

* % *NO. Tx & % 36 | 38 | 60 | 84 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1 l
1 2 1 3 BROOKS & DUNN ARiSTA 18810 (10.98/16.98) 2 weeks at No. 1 BORDERLINE 1 37 | 36 | 34 | 51 | DAVID LEE MURPHY @ MCA 11044 (10.98/15.98) OUT WITH ABANG | 10
2 1 — 2 GEORGE STRAIT MCA 11428 (10.98/16.98) BLUE CLEAR SKY 1 38 39 36 | 190 | GEORGE STRAIT A® MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1
@ 3 2 | 65 | SHANIA TWAIN A° MERCURY NASHVILLE 522886 (10.98 EQ/16.98) THE WOMAN INME | 1 42 | 42 | 4 | VARIOUS ARTISTS k-TEL 6220 (7.98/12.98) HIT COUNTRY ‘96 | 39
— * % * GREATEST GAINER % % % 40 | 33 | 26 | 30 | LEEROY PARNELL @ oo - WE ALL GET LUCKY SOMETIMES | 26
@ 5 | 5 | 15 | TRACY LAWRENCE @ ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON | 4 41 | 35 | 32 | 10 | DIAMOND RIO ARSTA 18812 (10.98/15.98) v T
5 4 3 28 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 42 | 37 | 37 | 26 | PAM TILLIS ARISTA 18799 (10.98/15.98) ALL OF THIS LOVE | 25
6 6 4 24 | GARTH BROOKS A® CAPITOL NASHVILLE 32080 (10.98/15 98) FRESH HORSES 1 43 | 44 16 22 | JOE DIFFIE EPIC 67405/SONY (10.98/15.98) LIFE'S SO FUNNY 28
@ 8 9 33 | TIM MCGRAW A’ CURB 77800 (10.98/16.98) ALL | WANT 1 48 50 | 136 | REBA MCENTIRE A*MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1
8 7 7 73 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 45 | 49 | 56 | 247 | BROOKS & DUNN A" ARISTA 1865_8(9 98/15.98) BRAND NEW MAN 3
9 9 11 6 BRYAN WHITE ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER 7 46 | 45 4] 28 | AARON TIPPIN @ RCA 66740 (9.98/15.98) TOOL BOX 12
10 | 11 | 10 | 36 | FAITH HILL A WARNER BROS. 45872 (10.98/16.98) IT MATTERS TOME | 4 41 | 51 | 83 | 12 *Eg&:gggg?;ﬁ(;:a’ds%) YOU MIGHT BE A REDNECK IF.. 3
11 | 10 | 6 3 | TOBY KEITH A&M NASHVILLE 531192 (10.98/15.98) BLUE MOON | 6 48 | 41 | 35 | 42 | TRACY BYRD @ wCA 11242 (10.98/15.98) LOVE LESSONS | 6
12 | 13 | 12 | 16 | LONESTAR BNA 66642/RCA (9.98/15.98) LONESTAR | 11 49 | 53 | 47 | 12 | RICOCHET COLUMBIA 67223/SONY (10.98 FQ/15.98) RICOCHET | 45
RIS EeCTrr v —— e M RGE e L ks L
51 | 43 | 44 | 45 | LORRIE MORGAN A BNA 66508/RCA (10.98/16.98) GREATEST HITS )
15 15 13 | 32 | THE MAVERICKS @ wCa 11257+ (10.98/15.98) MUSIC FOR ALL OCCASIONS 3 5 | 50 | 45 81 | ALABAMA A ROA 66410 (10.98/15.908) GREATEST HITS YOL_ 1l 3
B 2 ¥ COCEINIBAN SR Fouhas NN liors (R o) T ThINIIABOUT YO0 g 53 46 40 4 HANK WILLIAMS, JR. MCG CURB 77833/CURB (10.98/15.98) AK.A. WHAM BAM SAM 40
1719 | 18 | 58 i?LL‘N”i.C“’};'ZS?s’,‘;\EEI'g’FS&“I‘;SgMERY A JOHN MICHAEL MONTGOMERY | 1 54 | 54 | 51 | 118 | THE MAVERICKS A MCA 109! (9.98/15.98) WHAT A CRYING SHAME | 6
18 16 15 13 | NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 EQ/16.9B) TENNESSEE MOON 3 55 | 55 52 | 32 | EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LIFE 1S GOOD 13
19 | 17 | 16 | 24 | VINCE GILL A MCA 11394 (10.98/16.98) SOUVENIRS 3 56 | 56 | 49 | 94 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 34
20 | 20 | 17 | 29 | CLAY WALKER @ GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 10 57 | 61 | 69 | 156 | BROOKS & DUNN A‘ ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN | 2
20 | 21 | 29 | 46 | BRYAN WHITE @ ASYLUM 61642/FEG (10.98/1598) BRYAN WHITE | 13 58 | 58 | 98 | 77 | CHARLIE DANIELS EPIC64182/50NY (5.98 EQ/9.98) _ SUPERHITS | X0
% % * HOT SHOT DEBUT % % % * 59 | 52 | 39 7 CHRIS LEDOUX CAPITOL NASHVILLE 34071 (10.98/15.98) STAMPEDE | 33
@ NEW ) 1 | MINDY MCCREADY 8NA 66806/RCA (10.98/16.98) IS TEN THOUSAND ANGELS. | 22 60 | 62 | — | 87 | PATTY LOVELESS A FPIC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY | 3
_23 27 20 | 31 REBA MCENTIRE A McA 11264 (10.98/16.98) STARTING OVER 1 61 57 59 2] | DWIGHT YOAKAM @ REPRISE 46051/WARNER BROS. (10.98/16.98) GONE o
62 { 68 | — | 58 | JOHN BERRY @ CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE 12
* % * PACESETTER ® % %
% | 22 | 4 | JODEE MESSINA CURB 77820 (10.98/15.98) JO DEE MESSINA | 22 ES ) 59 ) 5O I (CIECCN D el e e ) CEEMESTRITRY 1M
@ 24 | 27 | 42 | JEFF FOXWORTHY A’ WARNER BROS. 45856 {10.98/16.98) GAMES REDNECKS PLAY 2 64 | 65 | 66 [MEEN REBA MCENTIRE A®uch 10954 (10.98/15 98) READIMY MIND 2
27 33 15 PATTY LOVELESS EPIC 67269/SONY (10.98/15.98) THE TROUBLE WITH THE TRUTH 10 65 69 67 % ?&‘2’3'75?5?1%33%298) THISTRINGTCAL LEQIWANTIR ENDTREVINT AL _10_ |
27 | 28 | 25 | 111 | TIM MCGRAW A‘ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | | 66 | 63 | 65 | 118 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK | 15
28 | 25 | 30 | 34 | GEORGE STRAIT A’ MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX 9 67 | 60 [ 55 | 27 | JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) JUN‘(;R _H|GH_(EP) 48
29 | 31 | 33 | 100 | TRACY BYRD A wCa 10991 (10981598) NO ORDINARY MAN | 3 68 | 64 | 54 | 5 | SHENANDOAH CAPITOL NASHVILLE 35352 (10.98/15.98) (R} NOW AND THEN | 54
0 00| B3| 3 m&\gsagg;ﬁgo:l o GREATEST HITS - FROM THE BEGINNING 3 69 | 67 | 57 8 | SMOKIN’ ARMADILLOS wCG CURS 77748/CURS (11.98/17.98) B SMOKIN' ARMADILLOS 37=
= 0|71 71 | 120 | FAITH HILL A WARNER BROS. 45389 (9.98/15.98) TAKE ME AS | AM 7
313 19 7 BILLY DEAN CAPITOL NASHVILLE 30525 (10.98/15.98) IT'S WHAT I DO | 18 1| & 52 IR ALABAMA @ RC 66525 (1098/15.98) N PCTORES | 12
A EARE :‘édﬁ[%go};?segiglfsea) WG |NENFGUNDRIE URINE GUIECTHON 2 72 | 70 | 61 | 32 | DARYLE SINGLETARY GIANT 24606/WARNER 8ROS. (10.98/15.98) DARYLE SINGLETARY | 44
33 | 32 | 24 | 100 | VINCE GILL A®MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 2 73 | 74 | 70 | 113 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1
38 | 29 | 28 | 3¢ | BLACKHAWK @ ARisTA 18752 (10.98115.98) STRONG ENOUGH | 4 74 | 73 | 68 | 70 | WADE HAYES @ Coumsia 66412/50NY (9.95 £Q/15.98) OLD ENOUGH TO KNOW BETTER | 19
@ 40 | 43 | 32 | MARTINA MCBRIDE @ RCA 66509 (9.98/15.98) WILD ANGELS | 17 75 | 75 | 72 | 62 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES | 45

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sajes of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sefiers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1996, Biliboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND l
B‘“kxnrd Tn cu “ IIII‘ calaln Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY $oundScane
I ® ™ FOR WEEK ENDING MAY 18, 1996 IIII“I
5, o
2% | 5| arTisT Tee | €5 | | 28|58 g3
=3 | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 2|33 20 |
1 1 PATSY CLINE A® mCA 127 (7.98/12.98) 221 weeks at No. 1 GREATEST HITS | 261 14 13 JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE | 23
2 3 HANK WILLIAMS, JR. @ CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 73 15 18 COLLIN RAYE A EPIC 53952/SONY (9.98 £Q/15.98) EXTREMES 9_
_3 2 SHANIA TWALN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN | 42 16 19 WAYLON JENNINGS A" RCA 8506* (8.98) GREATEST HITS | 124
4 — WAYLON JENNINGS, WILLIE NELSON, JESS| COLTER, TOMPALL GLASER A° RCA 66841 (10.98/15.98) WANTED! THE OUTLAWS i 17 14 BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL 51
5 7 REBA MCENTIRE A’ MCA 4979* (7.98/12,98) GREATEST HITS | 259 18 | 17 PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY | 86
_6 5 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 240 19 16 TOBY KEITH A A&M NASHVILLE 514421 (7.98 EQ/11.98) TOBY KEITH 8 |
1 6 GEORGE STRAIT A’ MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 259 20 24 DWIGHT_YOAKAM A’ REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 17 |
8 4 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 GREATESTHITS | 60 21 20 MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT | AM %
9 10 THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 257 22 15 BILLY DEAN CAPITOL NASHVILLE 28357 (10.98/15.98) GREATEST HITS 4
10 11 GEORGE STRAIT A” MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 255 23 23 KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15 98) TWENTY GREATEST HITS | 111
11 8 GARTH BROOKS A°® CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE 19 24 | — | GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAITHITS | 77
12 9 GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES 26 25 22 GAR?H BROOKS.A’ CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS 23
13| 12 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATESTHITS | 107 Catalog albums are older titles which are registering significant sales. © 1996, Billboard/BPI Communications and SoundScan, inc.
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Diversity Reigns At Latin Confah, Awards

CONFERENCE ROUNDUP: Judg-
ing from the enthusiastic, positive
commentary from attendees last
week, it seems safe to say that the
1996 installment of Billboard’s Inter-
national Latin Music Conference was
one of the most successful in the
event’s seven-year history.

Held April 29-May 1 at the Hotel
Inter-continental in Miami, the
three-day conclave featured an
entertaining mixture of showcases
and panels. Closing out the pro-
ceedings May 1 was Billboard’s
third annual Latin Music Awards
show.

This year’s music-intensive hap-
pening featured 23 performers,
ranging from unsigned Puerto Rican
punk’n’salsa outfit Puya to promis-
ing Arista-Texas mariachi artist
Nydia Rojas and peerless PolyGram
Latino singer/guitarist José Feli-
ciano, winner of Billboard’s lifetime
achievement award, El Premio Bill-
board.

Long-time conference attendees
were not surprised by the diversity
of the participating acts—that’s
what Latino music is all about. This
diversity of talent, however, spilled
over into the attendees’ opinions of
the acts, 4s no one showcase per-
former emerged as a clear-cut
favorite.

Certainly, the dazzling set by
Sony Discos red-hot singer/song-
writer Shakira drew heated
applause from the vocal throng on
hand at the April 29 showcase, spon-
sored by AmericDisc.Still, there
were plenty of observers that
evening who were equally enamored
of Rojas, EMI Argentina’s La Por-
tuaria, BMG Colombia’s Ater-

by John Lannert

ciopelados, PolyGram Latino’s
Soraya, EMI Latin's Bobby Pulido,
and Sir George/Sony’s DLG.

That scene was repeated at the
April 30 showcase, sponsored by
ASCAP Puya capped an evening that
sported robust performances by
EMI Latin’s Barrio Boyzz, Arista-
Texas’ I.a Diferenzia, RMM’s Super
Cuban All-Stars and Tres Equis,
BMG Mexico's Fobia, and unsigned
act Pepe Alva.

Perhaps the wide range of opinion
reflected the broad array of indus-
try players who showed up for the
conference to talk shop, attend pan-
els, and catch some tasty sounds.

And there was no finer music than
at the “Writers In The Round”
acoustic program, hosted by Warn-
er/Chappell Music. Four superb
songwriters—Warner/Chappell’s Fer-
nando Osorio, EMI Latin recording
artist Pete Astudillo, peermusic’s
Mary Lauret, and unsigned Javier
Mendoza—fascinated the apprecia-
tive audience with infectious, well-
crafted tunes.

Muchisimas gracias to Ellen Mor-
askie, Warner/Chappell VP, Latin
music division, for coming up with
the swell idea of presenting a set
dedicated to songwriters.

Curb Records’ Patty Cabrera, a
late addition to the confab, proved to

be a delightful surprise, as the stat-
uesque contemporary Christian
artist belted out three tracks from
her label debut, “Siempre Y Para
Siempre.” By the way, Cabrera was
the only Latin recording artist to
earn a spot among People magazine’s
“50 Most Beautiful People In The
World 1996.”

Billboard’s third annual Latin
Music Awards show was hosted by
Michael de Lorenzo, star of the Fox
TV drama “New York Undercover.”
Entertainingly unpredictable, de
Lorenzo kept the awards coming for
the likes of Epic/Sony idol Gloria
Estefan, inaugural honoree of the
“Spirit Of Hope” award; BMG super-
star Juan Gabriel, who was induct-
ed into Billboard’s Latin Music Hall
of Fame; and Feliciano, who turned
in a riveting bilingual set that includ-
ed his 1968 smash “Light My Fire.”
Other awardees turning in superb
performances were Astudillo, Cres-
cent Moon/Epic’s Albita, and El
Dorado/EMI Spain’s Héroes Del
Silencio.

The musical segments of the con-
ference were complemented by three
lively industry panels, plus the
enlightening keynote address by
Ralph Peer 11, chairman/CEO of
peermusic. Also, Peer provided a
valuable clarification at the “Con-
tracts & Negotiations” panel. Deep
thanks go out to Peer and the other
industry veterans who participated
in the conference.

Finally, sincere thanks, as always,
to my colleagues at Billboard who
helped make this year’s convention
such a genuine hit: Maureen Ryan,
special events manager; Elissa

(Continued on next page)
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Ralsencia Music Publishing, Inc. signs “Contract” with Music Publishing Corporation
of Televisa - Mexico, to market the musical catalog of coﬁlposer Tony Medina.

Ralsencia Music Publlshmg, Inc. based in Miami, Florida, recently
signed a sub-publishing contract with America Musical, a music publishing
corporation of Televisa, Mexico. The signing of the contract took place in the
general offices of America Musical, which are located in Mexico City,
Mexico.

Ralsencia Music was represented by its president Raul Plasencia, Jr.
and America Musical by its general manager and legal representative Juan
Carlos Abara Halabi.

The contract signing was witnessed by Vilo Arias, music columnist,
and Ines Moran. Also present was attorney Fernando Ulloa Lépez, repre-
senting America Musical’s judicial department.

As a result of this business arrangement, the
representatives for both Ralsencia Music and
America Musical expressed their commitment to a
profitable and_harmonious relationship in the com-
ing years.

Ralsencia_owns the exclusive publishing
rights of the mu51ca1 catalog of the well-known com-
poser Tony edina, to whom both enterprises shall
give theirg support.

Tony Medina, composer of numerous hits and BMI Gold Medal
winner. is signed exclusively with Ralsencia Music, Inc.

Left to right: Front row Raul Plasencia [r. and [uan Carlos Abara Halabi. Back row Fernado Ulloa Lopez, Ines Moran and Vilo
Arias, at signing of the contract between Ralsencia Music and America Musical

Advertisement
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LATIN NOTAS

(Continued from preceding puge)

Tomasetti, director of marketing;
Michele Jacangelo, advertising ser-
and Gayle Finkel-
stein, marketing and publicity asso-
ciate. Special gracius to Angela
Rodriguez, Billboard’s Latin mar-
keting manager, for her usual her-
culean effort.

An addirional tip of the cap goes to
Rodriguez and Gene Smith, Bill-
board’s associate publisher/interna-
tional, for their excellent work on
s Latin musie program

viees manager;

this year’s

guide.

Last but not least, cheers to
Robert Sakz for the smooth sound
blends at the showeases and awards
show.

B RAZIL’S AMOROUS EXPLO-
SION: “Estoy Enamorado,” a Span-
ish-language ballad by Sony duo
Donato & Estéfano that was a
minor hit in the U.S., has become a

(Continued on page 37)

huge smash in Brazil, courtesy of
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TITLE (Publisher — Licensing Org ) Sheet Music Dist
AMADA MIA (Vander, ASCAP)

AMARTE A Tl (The Sound Retreat)

AMIGO MIO (Peermusic. BMI/Bright Morning, BMI)
AMOR {Fonomusic. SESAC)

BASTA YA (Mas Latin. SESAC)

COQUETA (Editora Esperanza, SESAC)

CORAZON CORAZON (Faniuz. BMI)

CORAZON MAGICO (Sila, ASCAP/EMAA. ASCAP)
DE REPENTE (Yam). BMI)

DESVELADO (Betito Music, BMi)

DUELE DUELE {Fonomusic. SESAC)

EBRIO DE AMOR (Copyright Control}

EL CIRCO (TN Ediciones, BMI)

ESPERARE A QUE TE DECIDAS (Geminis Star Corp
ASCAP)

ESTOY AQUI (Copyright Controf)

EXPERIENCIA RELIGIOSA (Unimusica,
ASCAP/Fonomusic. SESAC)

JUAN SABOR 0 Farias, BMI)

LA COSA MAS BELLA (Copyright Control)

LA ULTIMA CANCION (Copyright Control)
LLEGASTE A MI (EMOA, ASCAP)

LO QUE YO TENGO (Betito Music, BMI)

LOS HOMBRES NO DEBEN LLORAR (Fermata,
ASCAP)

MARIA LA DEL BARRIO (Copyright Controf)

NADA CONTIGO (LA BANQUETA) (vander, ASCAP)
NO MORIRA (Hit And Run. ASCAP/Jobete, ASCAP)
NO QUIERO SABER (EMI Blackwood. BMI/A Q.1II
Music, BMI/Peace Rock. BMI)

NO TE VAYAS (Canciones Mexicanas. SESAC)
PENELQPE (Sagtario Ediciones. ASCAP Discorama
Ediciones. ASCAP)

PESADILLA (Azuzar. ASCAP)

POBRE MILLONARIQ (Luedi. BM{}

POR AMARTE (Fonomusic, SESAC/Unimusica
ASCAP)

PUEDES LLEGAR (FIPP. BMI/Realsongs. ASCAP)
SIN ELLA (Elzaz. BMI)

S QUIERES (BMG Songs, ASCAP)

SUBLIME MALDICION (vander, ASCAP)

TE APROVECHAS (Copyright Control)

TU NO TIENES CORAZON (720, BMi/Tohu. ASCAP)
UNA NOCHE MAS (Vander, ASCAP)

UN MILLON DE ROSAS (Mafiola, ASCAP/Larrinaga,
ASCAP)

YO TE AMARE (Mafiola. ASCAP)
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| = = :( =z | o 23 LABEL/DISTRIBUTING LABEL PRODUCER {SONGWRITER)
| * % * NO. 1% x *x
(D 2 | 4| 5 | 0LGATANON @ BASTA YA
WEA LATINA 1 week at No. 1 M.A.SOLIS {4 A.SOLIS)
(D] 1 | 3 | 4 | L0STIGRES DEL NORTE EL CIRCO |
FONOV E.HERNANDEZ (J.ARMENTA, |
@« | ul s CRISTIAN AMARTEATI |
FONOVISA D.FREIBERG (D.FREIBERG,W.ARENZON) |
@] s | s | ¢ | voces unipas & PUEDES LLEGAR
EMI LATIN E.ESTEFAN JR. L.DERMER (G.ESTEFAN D WARREN
5 | 5 | 7 | 7 | SORAYA @ DE REPENTE
POLYGRAM LATINO R.ARGENT.PVAN HOOKE (SORAYA)
6 | 3 | 2 | 10| SHAKIRA * ESTOY AQUI
SONY L.FOCHOA,S MEBARAK (L.F.OCHOA,S MEBARAK) _|
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_|ARISTATEXAS/BMG R.MORALES.M.MORALES (R,CASTILLON.M.C.SPINDOLA) |
18 | 16 | 23| 4 | DIEGO TORRES & PENELOPE
RIULA BMG D.THOMAS M.WENGROUSKI,D. TORRES (. MANUEL SERRAT.A.ALGUERQ, ]
2 | 15| 16 | LATROPAF & JUAN SABOR
EMI LATIN J.FARIAS .1 FARIAS (J.FARIAS
21 21 5 BANDA EL RECODO SI QUIERES
FONOVISA NOT LISTED 1JUAN GABRIEL)
18 29 3 INTOCABLE NO TE VAYAS
EMI LATIN J.LAYALA (G ABREGO
35 7 SELENA NO QUIERO SABER
EMI LATIN A.B.QUINTANILLA 11l (A.B.QUINTANILLA 111, PASTUDILLO
22 34 3 RITMO ROJO LA ULTIMA CANCION
FONOVISA NOT LISTED ‘M.ALEXANDER
14 8 18 CRISTIAN MOR
FONOVISA D.FREIBERG (C.CASTRO) |
31 . 2 EROS RAMAZZOTTI @ LA COSA MAS BELLA
_ ARIOLA/BMG E.RAMAZOTTI (E.RAMAZZOTTI.C.GUIDETTI.A.COGLIATI.N.MANQ) _ |
39 ) TONY VEGA ESPERARE A QUE TE DECIDAS
RMM H.RAMIREZ (M.LAURET)
GISSELLE PESADILLA
Z3 % 5 RCA/BMG B.CEPEDA (C.DAVID)
EZEQUIEL PENA EBRIO DE AMOR
NEW) 1 FONOVISA M.ASOLIS (LCASTILLO) |
2 l 9 | 3 | LOSFUGITIVOS CORAZON MAGICO
| _POLYGRAM RODVEN PMOTTA (H.HERRERO,J.SEIJAS,L.GOMEZ ESCOLAR
INDUSTRIA DEL AMOR AMADA MIA
NEW ’ 1 FONOVISA AMITCHELL (CORFANT
JOSE MANUEL FIGUEROA SUBLIME MALDICION
NEW ’ 1 FONQVI J.SEBASTIAN (J SEBASTIAN) |
36 o 16 INTOCABLE QUETA
e EMI LATIN ).L.AYALA (L.PADILLA) |
24 2% | 12 LOS TIRANOS DEL NORTE NADA CONTIGO (LA BANQUETA)
ONOVIS/ J.MARTINEZ (f. CORCHADO.PBRAMBILA
JAY PEREZ LO QUE YO TENGO
L 34 34 40 3 SONY ) PEREZ ) n?ux ROSA (J.PEREZ
@ 40 ) Mazz AMIGO MIO
EmI LATIN J GONZALEZ (H.LANZA,
3% | 30 | 39 | 3 | THALIA MARIA LA DEL BARRIO
[l - EMI LATIN NOT LISTED (V.PIMSTEIN PNAVARRETE) |
37 26 30 9 PEDRO FERNANDEZ LOS HOMBRES NO DEBEN LLORAR |
1= = POLYGRAM LATING PATRON (M.ZAN.D.PALMEIRA
GRUPO MOJADO DUELE DUELE
(38)| ReentRY | 5 | GRUPO LLOZANG (FBARRIENTOS)_|
FAMA CORAZON CORAZON
RE-ENTRY 9 _SONY O.GALVAN.J.GALVAN (G VALENZUELA)
RE-ENTRY 4 LOS CAMINANTES POBRE MILLONARIO

LUNA/FONOVISA A.DE LUNA (L PEREZ)
pop TROPICA A REGIONAL MEXICAN

l

4 VOCES UNIDAS Eml LATIN
PUEDES 1L EGAR
5 DIEGO TORRES ARIOLA/BMG
PENELOPE
6 SHAKIRA sonNY
ESTOY AQUI
7 ENRIQUE IGLESIAS FONC
visA POR AMARTE
8 EROS RAMAZZOTTI
ARIOLABMG LA COSA.
9 MILLIE £MI LATIN
DONDE TE HAS iDO AMOR
10 LOURDES ROBLES sonY
ME DEJARE LLEVAR
11 DONATO & ESTEFANO sony
NATURALEZA
12 MARTA SANCHEZ POLYGRAM
LATINO LA BELLEZA
13 MENUDOQ Musica
FUTURA/RTP/SONY DONDE
14 DLG sONY
NO MORIRA
15 THALIA EMI LATIN
MARIA LA DEL BARRIO

4 OLGA TANON WEA LATINA
BASTA YA
5 GISSELLE RCA/BMG
PESADILLA
6 SHAKIRA sonY
ESTOY AQU!
7 TITO ROJAS m.p
CLARO
8 GRUPOMANIA BOMBAZO
COMO ME HACES FALTA
9 ALEX D'CASTRO POLYGRAM
RODVEN LA CONOCI.
10 ANTHONY CRUZ M P
CUANTO TE AMO
11 VICTOR MANUELLE sony
TODO QUEDO, QUEDO
12 CRISTIAN FONOVISA
AMARTEATI
13 SORAYA POLYGRAM LATINO
DE REPENTE
14 DOMINGO QUINONES RMM
SI TU TE VAS
15 TITO NIEVES RMM
TE LO PIDO POR FAVOR

4 MICHAEL SALGADO J0EY
SIN ELLA
5 LA MAFIA sONY
UN MILLON DE ROSAS
6 LA MAFIA SoNY
YO TE AMARE
7 BOBBY PULIDO EMi LATIN
DESVELADO
8 LA DIFERENZIA ARISTA
TEXABMG  TU NO.
9 BANDA EL RECODO FONO
VISA S| QUIERES
10 LA TROPA F EMI LATIN
JUAN SABOR
11 INTOCABLE EM! LATIN
NO TE VAYAS
12 ENRIQUE IGLESIAS FONO-
visA EXPERIENCIA ...
13 RITMO ROJO FONOVISA
LA ULTIMA CANCION
14 EZEQUIEL PENA FONOVISA
EBRIO DE AMOR
15 INDUSTRIA DEL AMOR
FONOVISA _AMADA MIA

28 STATIONS 23 STATIONS 63 STATIONS
1 SORAYA POLYGRAM LATINO 1 DLG SIR GEORGE/SONY 1 LOS TIGRES DEL NORTE l
DE REPENTE NO MORIRA FONOVISA EL CIRCO
2 OLGA TANON wEA LATINA 2 MARC ANTHONY RMM 2 GRUPO LIMITE POLYGRAM
BASTA YA LLEGASTE A MI LATING TE APROVECHAS
3 CRISTIAN FONOVISA 3 TONY VEGA RMM  ESPER 3 LIBERACION FONOVISA
AMARTE A TI ARE A QUE TE DECIDAS UNA NOCHE MAS

(O Records showing an increase i
for more than 20 weeks will nof receive a bullet,

700 detections for the first time. If two records are tied in number of
beJow the top 20 are removed from the chart after 26 weeks.

n detections over the previous week. regardless of ch

even It it registers an increase in detec

art movement. A record which has been on the chart

ns. Airpower award« d to those reC ds whuch attan
plays, the record being played on more stations is placed first. Records
1996 Billboard/BPI Communications. Inc.
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Newsmakers

27th Annual Dove Awards Highlight Gospel Musu: Week

Rockers dc Talk won awards for
artist of the year, song of the year,

and rock recorded song of the year.

Shown, from left, are Kevin Smith,
Michael Tait, and Toby McKeehan.

“Cafe GMA Goes Country” showcased some of Christian country music's top
acts at the Nashville Convention Center. Shown, from left, are Jeff Silvey, Jed
and Claire Seneca, host Marty Raybon, and Vince Wilcox and Don Pardoe of
Wilcox & Pardoe. Presented by Country America magazine, the event featured
great music as well as drawings for T-shirts, saddlebags, and Justin boots.

During GMA Week, ASCAP hosted its 18th annual Christian Music Awards
at its offices. Myrrh Records newcomer Jaci Velasquez and Dove Award
winners Anointed performed at the event. ASCAP presented Amy Grant with
the prestigious Voice of Music Award. Shown, from left, are ASCAP VP Con-
nie Bradley, ASCAP Nashville director of membership relations Dan Keen,
Grant, ASCAP executive VP/COO John LoFrumento, and ASCAP board
member and Scny/ATV Tree CEO Donna Hilley.

Kathy Troccoli and Mark Lowry hosted the annual Songwriter's Showcase
featuring Christiar music’s top tunesmiths. Shown, from left, are Sparrow
Publishing’s Richard Haeden, Steven Curtis Chapman, Troccoli, Lowry
(who received the Grady Nutt Humor Award from the GMA) and Word Pub-
lishing's Debbie Atkins.

Nearly 2,000 people converged on the Stouffer Hotel and Nashville Conven-
tion Center April 21-25 for Gospel Music Week 1996. They attended a variety
of seminars, showcases, and events focusing on the Christian music indus-
try. The event was sponsored by the Gospel Music Assn., and the week’s fes-
tivities were capped by the 27th annual Dove Awards, which seemed to signal
a changing ef the guard as rock acts came to the forefront. Taking artist of
the year honors were Christian rockers dc Talk. The title cut of the group’s
current album, “Jesus Freak,” won the song of the year award, the first rock
song to win in that category. Here are a few photo highlights from the week.

SESAC honored its top Christian
songwriters and publishers during
GMA Week with a reception at
Henry’s Coffeehouse in downtown
Nashville. McSpadden-Smith was
named publisher of the year, and
Reggie Hamm was named Christian
songwriter of the year. Shown, from
left, are McSpadden-Smith’s Ron
Smith, SESAC writer-publisher repre-
sentative Rebecca Palmer, McSpad-
den-Smith’s Shawn McSpadden,
Hamm, McSpadden-Smith’s Marty
Wheeler, and Ray Smiley.

Shown, from left, are former GMA
chairman of the board Joe
Moscheo; singer/comedian Mark
Lowry, who won the GMA’s Grady
Nutt Humor Award; and GMA presi-
dent Bruce Koblish.

“Are you sure you've got the right
Chapman?” male vocalist of the
year winner Gary Chapman asked
upon receiving his award. He was
referring to Steven Curtis Chapman,
who has won multiple Dove Awards
in the past.

Point Of Grace captured group of the
year honors as well as the awards for
pop recorded song (“The Great
Divide™) and pop recorded album
(“The Whole Truth”). Shown, from
left, are band members Shelley
Phillips, Heather Floyd, Denise
Jones, and Terry Jones.

) 3

DOVE
AWARDS

During the Monday Morning Live
session, SoundScan received the
GMA Impact Award. Shown, from
left, are former GMA chairman of the
board Joe Moscheo, SoundScan’s
Chris Muratore, and GMA president
Bruce Koblish.

CeCe Winans was recognized for
her solo set “Alone In His Pres-
ence.” The album contained the cut
“Great Is Thy Faithfulness,” which
won the traditional gospel recorded
song award and helped her land
her award for female vocalist of the
year. Her next project is a greatest-
hits package with brother and long-
time singing partner BeBe Winans.

Jars Of Clay won the Spothght tal-
ent competition at GMA Week '94
when they were just an unsigned
group of college students. Now, two
years, a record deal, and a hit
album later, the band capped off an
eventful GMA Week by taking home
Dovas for new artist and shortform
video of the year. Shown, from left,
are band members Steve Mason,
Matt Odmark, Charlie Lowell, and
Dan Haseltine.

BMI held a special dinner at its
Music Row offices to recognize its
affiliates nominated for Dove
Awards in the song and songwriter
categories. Shown, from left, are
Steven Curtis Chapman, BMI VP
Roger Sovine, and dc Talk’s Toby
McKeehan. Grant Cunningham,
Don Koch, Matt Huesmann, Joe
Beck, Wayne Kirkpatrick, and John
Mandeville were among the other
songwriters honored.

“Turn Your World Around: Christian Music Goes Global” was one of the week’s
top seminars. Shown at the seminar, from left. are Crossbow Productions’ Gar-
ritt @’ant Goor, Strang Communications’ Tessie Guell, international touring
artist/moderator Kenny Marks, Word Australia’s Wendy Moulton, GMA presi-
dent Bruce Koblish, Parachute Productions’ Mark de Jong, SAREPTA MUSIC
South Africa’s Anton Bekker, and David Green of Steve Green Ministries.
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Top Jazz Albums.

FOR WEEK ENDING MAY 18, 1996

E é g ZOMFiILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK
z E (QE SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY Soundsii,im
£ | & |H<| ARTIST TITLE
T3 §5 LABEL & NUMBER/DISTRIBUTING LABEL l I
1
ok ANO. T& & &
119 CASSANDRA WILSON  BLUE NOTE 32861/CAPTOL I 5 weeks at No. 1
NEW MOON DAUGHTER
@ 4|17 VAN MORRISON WITH GEORGIE FAME & FRIENDS
VERVE 529136 HOW LONG HAS THIS BEEN GOING ON
3 219 HERBIE HANCOCK  vERVE 529584
THE NEW STANDARD
4 3|2 SOUNDTRACK  PANGAEA 36071/1R.S.
LEAVING LAS VEGAS
@ g | 49| SOUNDTRACK  MALPASO 45949/WARNER BROS
THE BRIDGES OF MADISON COUNTY
6 7 | g | JOESAMPLE  WARNER BROS. 46182
- OLD PLACES OLD FACES
7 6|13 ELLIS & BRANFORD MARSALIS  coLumMBIA 67369
LOVED ONES
1ls DIANA KRALL
IMPULSE! 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO)
9 9 | 13| JOHN MCLAUGHLIN  vERvVE 529828
THE PROMISE
10 | 14 | 23| TONY BENNETT  coLumBia 67349
HERE'S TO THE LADIES
1nlils SURRENDER TO THE AIR  ELEKTRA 61905/EEG
SURRENDER TO THE AR
DIANE SCHUUR  GRp 9841
QD || 2 LOVE WALKED IN
13 12]3 CHRISTIAN MCBRIDE  vERVE 529585
NUMBER TWO EXPRESS
14 155 CHARLIE HADEN QUARTET WEST  VERVE 529827
NOW IS THE HOUR
TONY BENNETT COLUMBIA 66214
15 |16 | 97 e MTV UNPLUGGED
SOUNDTRACK  HOLLYWOOD 61357
16 | 18 |135 SWING KIDS
DAVID SANBORN  ELEKTRA 61759/EEG
17 [ 19|58 PEARLS
18 5114 ROSEMARY CLOONEY  CONCORD 4685
DEDICATED TO NELSON
19 | 22 | 10| SHIRLEY HORN  VERVE 529555
THE MAIN INGREDIENT
20 | 21155 WYNTON MARSALIS & ELLIS MARSALIS
COLUMBIA 66880 JOE COOL'S BLUES
21 2! 6 CYRUS CHESTNUT  ATLANTIC JAZZ 82876/AG
EARTH STORIES
22 |24 | 3 | LOUIS ARMSTRONG  RCAVICTOR 68486
GREATEST HITS
RACHELLE FERRELL  BLUE NOTE 27820/CAPITOL BH
23 | 357 o FIRST INSTRUMENT
ELLA FITZGERALD ERVE 519804
24 |25 125 v THE BEST OF THE SONGBOOKS
RE-ENTRY ANTONIO CARLOS JOBIM
VERVE 525472 THE GIRL FROM IPANEMA: THE ANTONIO CARLOS JOBIM SONGBOOK

T0P

GCONTEMPORARY JAZI ALBUMS.

*k *No. T4 % %

1 1 | 21| QUINCY JONES @  QWEST 45875/WARNER BROS. 21 weeks at No. 1
. @S JOOK JOINT
KENNY GA'®  ARISTA 18646
2 | 2|18 BREATHLESS
@ 4 | 26 | RANDY CRAWFORD  BLUEMOON 92662/AG
NAKED AND TRUE
@ 7 | 2 | SPYROGYRA  GRP9842
HEART OF THE NIGHT
5 3 | g | THE JOHN TESH PROJECT  GTs532125
DISCOVERY
6 5 | 10| RUSS FREEMAN & THE RIPPINGTONS  GRr 9835
BRAVE NEW WORLD
7 g | 26 | WILL DOWNING  MERCURY 528755
MOODS
3 g | 30| BONEY JAMES  WARNER BROS. 45913
SEDUCTION
g 6 | 92 | JERALD DAEMYON  GRP 9829
= THINKING ABOUT YOU
GEORGE HOWARD RP 9839 BN
10 |10 1C ¢ &8 ATTITUDE ADJUSTMENT
13| 2 HERB ALPERT  ALMO SOUNDS 80005
SECOND WIND
12 | 11| 5 | RICHARD ELLIOT  BLUE NOTE 32620/CAPITOL
CITY SPEAK
13 | 12| 7 | EARLKLUGH  WARNER BROS. 45884
SUDDEN BURST OF ENERGY
16| 3 | DOC POWELL  DISCOVERY 77037
LAID BACK
FOURPLAY  WARNER BROS. 45922
16 | 18| 7 | PAMELA WILLIAMS  HEADS UP 3034
SAXTRESS
THE JAZZMASTERS C 2049 EB
17 |17|8 W iR THE JAZZMASTERS Il
NAJEE
18 19|26 EMI 35704 NAJEE PLAYS SONGS FROM THE KEY OF LIFE- A TRIBUTE TO STEVIE WONDER
24 | 25 | BOBBY CALDWELL  SIN-DROME 8910
SOUL SURVIVOR
20 | 15| 3 | VARIOUS ARTISTS  maDacY 8717
SAX FOR LOVERS COLLECTION
RE-ENTRY| PAUL TAYLOR  COUNTDOWN 77725 SNTHEHORN
22 | 2318 GEORGE BENSON  WARNER 8ROS. 46050
THE BEST OF GEORGE BENSON
TESH PROJECT
23 25 105 THE JOHN GTS 528751 SAX BY THE F|RE_
WHITE CAT 77727/UNITY
24 | 21| 36 | KEIKO MATSUI / e T
RE-ENTRY| DAVID SANBORN  WARNER BROS. 45768 THE BEST OF DAVID SANBORN

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available.
indicates past or present Heatseeker title. © 1996, Billboard/BPt Communications, and SoundScan, Inc.
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No JazzTimes Convention This Fall;
Gil Evans—Gone But Cool As Ever

EBB & FLOW: The annual JazzTimes
Convention—a business and music con-
fab put on by the magazine of the same
name—is postponed for 1996. The site
of last November’s event in New York
was overwhelmed by attendees (whose
numbers steadily increase each year),
and convention director Lee Mergner
explains that JazzTimes “had difficul-
ty securing an appropriate venue for
this fall.”

The mag itself is also entering a
busy phase; another reason for the
convention’s cancellation was an
internal restructuring and reloca-
tion of JazzTimes’ operations to a
“larger facility,” according to
Mergner. Boom times put human
resources to the test, and the maga-
zine is also committed to sponsoring
16 jazz festivals nationwide this
summer.

Meanwhile, another annual event
shifts into high gear. This year’s
Thelonious Monk Competition will
include a 10th anniversary gala. In
1995, the highly regarded contest—
put on by the Thelonious Monk Insti-
tute of Jazz in Washington, D.C.—
focused on guitar and bass. At the
Nov. 23 semifinals, it returns to
reeds.

Those sax players who intend to
take home the $20,000 top prize bet-
ter brush up on their “Cherokee,”
“Along Came Betty,” “Chelsca
Bridge,” and “Good Bait”—all tunes
from which players must choose to
show their improvising skills. The
last time the Monk Competition
dealt with saxophonists was in 1991,
when Joshua Redman walked away
the winner. This year the Warner
Bros. recording artist is part of the
judging team, along with Wayne
Shorter, Jimmy Heath, Joe Lo-
vano, and Jackie McLean. About
300 entries arrive each season, hut
the Competition’s organizers en-
courage every interested and capa-
ble candidate to apply.

As part of the 10th anniversary
festivities, the event will be taped
for part of a prime-time broadcast
on a major television network. The
Institute’s address is 5225 Wiscon-
sin Ave. N.W.,, Suite 605, Washing-
ton, D.C. 20015.

G ILOSITY: Monday (13) would
have been Gil Evans’ 84th birthday,
and several Evans-related events
coincide to remind us of his influ-
ence on this era’s jazz sound. June 9
finds the composer/arranger being
inducted into the American Jazz
Hall of Fame, as part of the New
Jersey Jazz Festival. Another fest,
George Wein’s venerable JVC affair,
dedicates a night to Evans music
June 23. The Gil Evans Orchestra,
led by his son, trumpeter Miles
Evans, will essay charts from such
classics as “Porgy And Bess” and
“Sketches Of Spain.”

Maria Schneider, who leads her
own big band all year long in New
York, will conduct the homage. Her
debt to Gil has been expressed in
her work time and again. Schnei-
der’s last Enja disc was titled
“Evanescence”; her forthcoming
release for the label is called “Com-

by Jim Macnie

ing About.”

GRPT, which is doing a great job
releasing important jazz titles from
its Impulse! vaults, has just shipped
that label’s seminal “Out Of The
Cool” by the 1961 edition of the
Evans Orchestra. Meanwhile, the
cornerstone of Evans’ summer retail
profile, the six-disc boxed set “Miles
Davis & Gil Evans: The Complete
Columbia Studio Recordings,” hus
been rescheduled from its original
June release date. It's now listed for
an August debut.

C H-CH-CH-CHANGES: Move a

few elements around, bolster the
personality of the soloing, and the

Billboard.

blues can easily morph into jazz.
Two recent Bullseye Blues dises
make a play for both markets by
doing just that. Highly regarded
guitarist Ronnie Earl stretches out
his valiant, sophisticated solos on
“Grateful Heart: Blues & Ballads,”
making his jazziest-sounding disc
ever. Cutting tunes by John
Coltrane and Kenny Burrell helps,
as does enlisting David “Fathead”
Newman’s improvisational know-
how on tenor sax.

Keyboardist Ron Levy, a long-
time blues keyboardist and producer
and leader of the band Wild King-
dom, makes a similar move. He shuf-
fled a component or two for his “Zim
Zam Zoom,” coming up with a
groovy jazz feel that he calls “acid
blues on B-3.” The commercially
slanted swing/funk vibe is enhanced
by the inclusion of jazz drummer
Idris Muhammad, a special guest
in the Kingdom for this disc. Blues
and jazz radio should be working in
tandem for this pair of dates.

FOR WEEK ENDING MAY 18, 1996

Top New Age Albums.

NARADA 64010 B

é é Compiled from a national sample of retail store and rack sales
| 2|3, reports collected, compiled, and provided by SoundScan®
2 |5 |gE|TITLE i
% | S |5/ LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % NO.1 % &
1122 THE MEMORY OF TREES A ENYA
REPRISE 461 06/WARNER BROS. 18 weeks at No. 1
92 | 232 SHEPHERD MOONS A° ENYA
REPRISE 26775/WARNER BROS.
3 [112| LIVE AT THE ACROPOLIS A° YANN!
PRIVATE MUSIC 82116
4 | 54 | BY HEART JIM BRICKMAN
WINDHAM HiLL 11164
SACRED ROAD DAVID LANZ

8 | 160 PRIVATE MUSIC 82106

518 OPIUM OTTMAR LIEBERT + LUNA NEGRA
EPIC 67083

g | g7 | LIVE AT RED ROCKS @ JOHN TESH
GTS 528754
IN MY TIME A YANNI

1011 A THOUSAND PICTURES
HIGHER OCTAVE 7084

CRAIG CHAQUICO

7110 | v vt 11179

WINDHAM HILL SAMPLER ‘96

VARIOUS ARTISTS

NOUVEAU FLAMENCO. A

11| 310] {igHeR oCTAVE 7026

OTTMAR LIEBERT

REAL MUSIC 1422

20 THE MUSIC OF THE GRAND CANYON

NICHOLAS GUNN

FOREST

12/ 80 WINDHAM HILL 11157

GEORGE WINSTON

SONGS FROM A SECRET GARDEN

SECRET GARDEN

~o
Lo

WINDHAM HILL 11139

14 NEW) PHILIPS 528230
RE-ENTRY IN THE ENCHANTED GARDEN KEVIN KERN
REAL MUSIC 2525
16 | 13 | 30 | NO WORDS JIM BRICKMAN

STRANGE CARGO

MIRAMAR 23073

HINTERLAND
17 14111 DISCOVERY 77033

VOICES VANGELIS
18 15|16 ATLANTIC 82853/AG
19 | 16 | 43 | AN ENCHANTED EVENING KITARO

DOMO 71005 |
20 | 18| 15 | THE BEST NEW AGE VARIOUS ARTISTS

DRIQRITY 23056

TEMPEST JESSE COOK
21 19| 30 NARADA 63035

VIVA! OTTMAR LIEBERT + LUNA NEGRA
22 22| 48 EPIC 66455

CELTIC TWILIGHT VARIOUS ARTISTS
23 20 | 106 HEARTS OF SPACE 11104
24 | 17| 17 | THE DREAM MIXES TANGERINE DREAM

| LOVE YOU PERFECT
SILVA AMERICA 1015

(25) |RE-ENTRY

YANNI

O Albums wth the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units; & RIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. All
albums available on cassette and CD. *Asterisk indicates viny! available. I indicates past and present Heatseekers titles © 1996,

Billboard/BP1 Communications and SoundScan, Inc.
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KEEPING

SCORE

by Heidr Waleson

N EW CONVERT: In April, KTHQ, one of T 1lsa,
Okla.’s classie roek stations, switched formats to clas-
sical, and its manager, Rick Cohn, couldn’t be hiippi-
er. As a “second choice” in the market, the statior was
“getting nowhere,” Cohn says, and research showed
that with 30- to 54-year-olds, classical had as gnod a
shot as any other format—and no competition. S0 the
station hooked up with SW Networks, which cffers
24-hour classical programming segmented intc day-
parts and a light, album rock approach, minima talk,
and no features. Renamed KCFM, the statioa has
made a splash.

“I’ve gotten 300 letters, from 17-year-olds, from
schoolteachers, from people in their 30s and 40s,”
Cohn says. “We’re getting the people who alreac y love
c¢lassical music and didn’t have a radio station to lis-
ten to, and also peo-
ple who are trying it
out and like it
because it’s 1 more
contempora 'y pre-
sentation than yvou
usually get w th clas-
sical radio. Our goal
is not to educate. but to entertain.”

After two weeks, KCFM ranked fifth i the mar-
ket with a 6 share in its target demographic, 35-64,
for 7 p.m.-midnight. Cohn expects to hit a 3 share
with the 12-plus demographic this year, “and we
might go as high as a 5 share down the road.” Adver-
tisers have also become interested, rot just the arts
people but the high-end car deale s, “people our
salesmen couldn’t get appointmen s with before,”
says Cohn.

Although he based the format cl ange on hottom-
line issues and never much liked cla ssical, he says he
enjoys the music, as do his salespeoj le. “I recognize a
lot of the music I remember from cartoons,” says
Cohn, 46. “I don’t feel like an old fo ;y for listening to
it. It beats those same songs I’ve | een hearing over
and over for 30 years. I even spent $4,000 on a good
stereo system so I could hear it bef ter.”

Tony Rudel, SW’s VP for classi :al programming,
says the network is on five other cl ssical stations (in
Grand Rapids, Mich., Indianap>lis, Milwaukee,
Albany, N.Y., and Walla Walla, V ash.). His 12,000
tracks range from John Dowland to Lou Harrison,
and programming follows the “Mo: art rule”—Mozart

2 94.1

Tulsa’s Classic fm

T ——

every 2% hours. “I try to find stuff that is not going
to bore the cove listener or turn off the new listener,”
Rudel says.

RADI() DEBATL: SW Networks’ Tony Rudel and
Mario Mazza, late of WNCN New York and now PD
of WCRB-FM Waltham, Mass., went head to head
with Deutsche Grammophon’s Wende Persons on
radio programming issues at a Classical Music Broad-
casters Assn. panel May 3 in New York. Rudel and
Mazza insisted that classical stations need to get to
the huge number of “nonpurist” listeners who will
“sample” classical music on the radio, rather than lis-
ten to it devotedly, hour after hour. “People don’t say,
‘It’s 8:05, time to turn on the orchestra broadcast’
anymore,” Rudel said. “Our business is to accompany
their lives.”

To get that audience, Rudel and Mazza stress
research using locus groups in which targeted lis-
teners identify the sonic universe they prefer. Mazza
has a playlist of 1,000 titles, which he plans to nar-
row further; Rudel, as noted above, has 12,000. Both
agreed that vocal music, despite its importance in the
record world, mukes folks tune out. Panel moderator
Tom Bartunek of WQXR New York and Mazza point-
ed out that a vocal dise that makes Billboard’s Top
Clussical Albums chart may be selling only 10,000
copies nationwide, and 10,000 is a mere fraction of
their local radio audience. Rudel (son of the condue-
tor Julius Rudel and an opera fan) also pointed out
that even though most pop music is vocal, classical
vocal music represents a far greater sonic range than
pop. Rudel actually shrinks his radio music’s range:
“We take out the high end and broaden the middle so
it sounds more like pop.”

Such sentiments horrify Persons, whose goal is to pro-
mote the distinctiveness of artists and performances
rather than subsume them into the background. “I
worry about the ‘let’s be as bland as we can so no one
will turn us off” attitude,” she said, and urged “aggres-
sively ear-catching” programming that encourages
active rather than passive listening. She got support
from KXTR Kansas City, Kan., music director Patrick
Neas and PD Don Crawley, who have a “spice” catego-
ry for music by such artists as Philip Glass and the
Kronos Quartet, (“It’s helped with the younger demo,”
Neas said) and Jim Connett, PD at KFUO St. Louis,
who takes risks and has a 12-plus share of 3.5. “I’'m in
the risk-taking business,” Connett said.

LATIN NOTAS

(Continued from page 34)

crucial exposure on Globo soap opr ra
“Explode Cora¢éao.”

What’s more, “Estou Apaixona lo,”
a Portuguese-language counter part
to “Estoy Enamorado” by Cont .nen-
tal/Warner sertaneja duo Jodo
Paulo E Daniel, is rolling 2. radio,
as well. There is now a danc: version
of “Estoy Enamorado” by Paradox
act Uforia that is catchin s fire at
radio.

In any event, the invitit g ballad
has jacked sales of Donatc & Esté-
fano’s album “Mar Adentr ,,” which
recently struck gold (100, )00 units
sold), while adding sale  to Jodo
Paulo E Daniel’s self-title 1 record,
which has rung up 450,000 units. An
album by Uforia is due it the next
few weeks.

STATESIDE BRIEFS: El Ejem-

plo” by Fonovisa redoubtable nor-
tefios Los Tigres Del Norte has
been certified gold by the Recording
Industry Assn. of America ... Pay-
per-view company Request Televi-
sion and Tichenor Media Systems
are teaming to offer a June 7 pay-
per-view concert featuring WEA
Latina Mexican superstar Luis
Miguel. The two-hour special was
taped live during Miguel shows in
Argentina and Mexico . .. Veteran
record exec Jay B. Ziskrout is
launching Scream Inc., a parent
company of two affiliates: Latin-
leaning punk/alternative label Grita!
and marketing firm JBZ Media.
Grita’s! initial releases will include
product by Cerebros Exprimidos,
the Pleasure Fuckers, L.os Més
Turbados, and La Polla Records.
JBZ Media provides exclusive mar-

keting and promotional representa-
tion in Mexico and South America
for indie labels Epitaph, Fat Wreck
Records, and Metal Blade, among
others.

CHART NOTES: Erstwhile mer-
engue diva Olga Tafién scores her
first No. 1 entry on the Hot Latin
Tracks chart this week with “iBasta
Ya!” (WEA Latina). The climactic
ballad of renounced love is taken
from Tafén’s top five album “Nuevos
Senderos.”

“iBasta Ya!” ends Fonovisa’s 18-
week run at the top of Hot Latin
Tracks.

Assistance in preparing this column
provided by Enor Puiuno in Sdo
Paudo, Brazi.
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Disney Scales Publishing Peaks

Hits In Other Genres Arrive Via Imprints

H BY IRV LICHTMAN

NEW YORK—The Walt Disney Music
Publishing catalog, in terms of its tra-
ditional holdings stemming from such
blockbuster animated features as “The
Little Mermaid,” “Beauty And The
Beast,” and “Aladdin,” has quite a suc-
cessful tale to tell.

But that’s only part of the story, as
two contemporary publishing logos,
Seven Summits and Seven Peaks, are
making their mark in other musical
genres.

The company has achieved gold and
platinum success with songs covered by
Reba McEntire, John Michael Mont-
gomery, All-4-One, Immature, Soul For
Real, Doug Stone, Rick Trevino, Bert
Heerink, Collin Raye, Price Ital Joe and
Marky Mark, Aaron Tippin, and Faith
Hill, as well as with songs on the sound-
tracks for “The Show” and “Rhythm Of
The Pride Lands.”

The imprints’ pop, R&B, and coun-
try chart success is the result of a
diversification strategy mapped out by
Susan Borgeson, VP of Disney Music
Publishing. Her relationship with Dis-
ney’s publishing interests started a
decade ago, when she was tapped to
manage the catalog of songs from Dis-

ney’s classic feature film and TV pro-
jects. She says she soon recognized
“the need to broaden Disney’s publish-
ing interests by establishing a division
that would deal exclusively with music
not written for a
Disney produc-
tion.”

In 1992, she
established such a
wing, although the
imprints’ names,
Seven Summits
for ASCAP and
Seven Peaks for
BMI, were not
adopted until 1994.

At first, Borgeson says, when the
company signed BMI writers out of
Nashville, “we used the Wonderland
name. With ASCAP signings, we
needed to establish another name, so
we decided to rename the BMI firm to
get a more contemporary feel. We
picked Seven Summits as the ASCAP
name and Seven Peaks as the BMI
name in tribute to Walt Disney Co.
president Frank Wells, who was trag-
ically killed in a plane crash. Frank,
who was a great supporter of the pub-
lishing division, had written a book
about mountain climbing called ‘Seven

BORGESON

Cinderella Story Of Songwriter
Larry Hart A Ball For Broadway

NEW YORK—When you've got
Michael Jackson in your corner, your
fourth attempt at a theatrical musical
will get every chance to succeed.

Not that songwriter Larry Hart is a
stranger to success. He’s a Grammy
Award winner for his work with his
family gospel singing group, the Hart

Family, and his songs have been
recorded by Engelbert Humperdinck,
Kenny Rogers, Andrae Crouch, and
Ozzy Osbourne, among others.

Now, after three stage projects that
had various degrees of short-lived
exposure, Hart is ready for Broadway,
well aware that he shares a name with
the great lyricist partner of composer
Richard Rodgers (no relation).

The project is an admittedly Mo-
town-style revisit to the “Cinderella”
fairy tale, which has been a theme of
many musical works, from Rossini’s
opera and Prokofiev’s ballet to Mack
David, Al Hoffman, and Jerry Liv-
ingston’s Disney animated musical and
Rodgers & Hammerstein’s TV musi-
cal. Most recently, the album from a
stage production called “A Tale Of Cin-
derella,” with a score by George David
Weiss and Will Severin, was released

on Atlantic.

As with its predecessors, Hart’s ver-
sion strays from the classic, although
Hart notes that in the original story, as
in his work, Cinderella was known as
“Ella.” The show’s title, “Sisterella,” is
an update that suggests more than a
filial relationship.

Although the production has not yet
begun the journey toward its fall 1997
Broadway debut, Jackson’s MJJ label
has marketed a studio cast recording
of the score, produced by Hart, who
also wrote the libretto.

How did this good fortune come
about? “Three years ago,” says Hart,
“I had lunch with [former WTG

(Continued on page 68)
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The Bug And The Rhino. Bug Music and Rhino Records have formed a pub-

LN

Summits.
“The goal,” says Borgeson, “was to
become a full-service music publishing
company by building a diverse catalog
positioned to compete in all aspects of
the music business. We have the advan-
tage of being able to work closely with
all the divisions of the Disney Co., but
we had the task of establishing credibil-
ity within the general music industry.”

Working with creative director
Brian Rawlings, Seven Summits and
Seven Peaks have established a hit-
making, musically versatile writing
staff, which has been associated with
charted recordings in pop, country, and
R&B. Rounding out the executive staff
is Brian Brinkerhoff, manager of cre-
ative specializing in alternative rock,
and Edwin Oliver III, who covers the
R&B/urban area.

Recent signings include Donny
Markowitz, a pop/R&B writer who
composes for TV and feature films.
Markowitz is a Grammy, Oscar, and
Golden Globe winner whose big stan-
dard is “I’ve Had The Time Of My
Life” from “Dirty Dancing.”

Also, Steve Diamond was signed for
the North American market. His suc-
cesses in 1995 included the Grammy-
nominated “I Can Love You Like
That,” a No. 1 hit for Montgomery and
All-4-One.

Other staff writers include Eric Kaz,
who penned Michael Bolton’s hit “That’s
What Love Is All About” and many
country hits, including Linda Ronstadt’s
“Love Has No Pride”; Will Robinson, a
consistent writer of country hits, includ-
ing Montgomery’s “Long As I Live”; and
urban writers/producers Lamont Las-
siter, Hank & Sleepy, Dave Citron, and
TeRon Beal, who scored a top 10 single
with “Constantly” from Immature’s
debut album.

Borgeson, who became a member of
the board of ASCAP in 1995, says that
funding is available for catalog deals
and that some are being examined. She
adds, however, that these deals will
reflect the needs of Disney as a whole,
especially the film group.

The Burbank, Calif., office is cur-
rently the publishing company’s only
location. If a branch is added, it will most
likely be in Nashville, says Borgeson.

r

lishing company called R&B Music, which will acquire and exploit existing cata-
logs and sign new writing talent. R&B will operate on a per-project basis, with all
material previously owned and controlled by the two companies remaining sep-
arate. Shown standing, from left, are Fred Bourgoise, president of Bug; Richard
Foos, president of Rhino; and Dan Bourgoise, chairman/CEO of Bug. Seated,
from left, are Robert Emmer, executive VP of Rhino; David Hirshland, VP of busi-
ness and legal affairs at Bug; and Harold Bronson, managing director of Rhino.

NO.1T SONG CREDITS

T 1 TLE

W R I T E R

" U o L 1 S H E M

HOT 100 SINGLES
THA CROSSROADS - Bone, D.J. U-Neek, Tony C, The Isley Bros. C. Jasper * Ruthiess Attack/ASCAP,
Mo Thug/ASCAP, Dollarz-N-Sense/BMI, Keenu/BMI, Donkhris/BMI, EMI Aprit/ASCAP, Bovina/ASCAP

HOT COUNTRY SINGLES & TRACKS
MY MARIA - Daniel Moore, B.W. Stevenson * Duchess/BMI, Bug/BMI, Prophecy/BMI

HOT R&B SINGLES
THA CROSSROADS ¢ Bone, D.J. U-Neek, Tony C, The Isley Bros. C. Jasper * Ruthless Attack/ASCAP,
Mo Thug/ASCAP, Dollarz-N-Sense/BMI, Keenu/BMI, Donkhris/BMI, EMI April/ASCAF, Bovina/ASCAP

HOT RAP SINGLES
THA CROSSROADS - Bone, D.J. U-Neek, Tony C, The Isley Bros. C. Jasper * Ruthless Attack/ASCAP,
[ Mo Thug/ASCAP, Dollarz-N-Sense/BMI, Keenu/BMI, Donkhris/BMI, EMI April/ASCAP, Bovina/ASCAP

HOT LATIN TRACKS
BASTA YA + Marco Antonio Solis + Mas Latin/SESAC

ALL OF IT: BMG Music Publishing
has expanded its ever-growing inter-
est in libraries of production music
by acquiring the 50% share it did not
already own in Killer Tracks. BMG
Music, operating through its Library
Ventures global division, entered into
a 50/50 partnership with Sam Trust
of Los Angeles-based Killer in 1992.
Trust will remain as the company’s
CEO.

That move signaled BMG Music’s
foray into the music library business.
In 1994, company president Nick Firth
acquired Atmosphere Music, said to be
the third-ranking company of its type
in the UK., followed by a joint venture
it set up with Zomba Music Publishing
in Germany in 1995. Last January,
BMG Music entered into a joint venture
with Koka Media in France, along with
businesses in Italy, Hong Kong, Spain,

Killer Deal For BMG Publishing;
Cherry Lane Picks A Consultant

Nashville clients include such inde-
pendents as Forerunner Music, Lit-
tle Big Town Music, Island Bound
Music, Wrensong Publishing, and
Patrick Joseph Music.

More recently, he made a deal with
King Biscuit Entertainment, owner
of the multitrack master recordings
of “The King Biscuit Flower Hour”
radio shows and the Silver Eagle cat-
alogs, which contain the radio record-
ings of “The Silver Eagle Cross
Country Music Show.” The latter fea-
tured live performances by such
stars as George Jones, Waylon Jen-
nings, Merle Haggard, Kris
Kristofferson, and Loretta Lynn,
plus current favorites Kathy Mat-
tea, Steve Wariner, and Reba
McEntire. Also included are clas-
sic country rockers Jerry Lee
Lewis, Carl Perkins, and the

sic spent “in
excess of $1
million” to buy

and South Af- Crickets.
rica. » Handler says
Firth says that South-
that BMG Mu- bound will
) ) ™ assist Silver
W e, T :

Eagle in cre-

4 == T '-::_r.L-'
S .E""|""|'7F" e u S B sl ating a series

of recorded

the remaining
half of Killer
Tracks and
that, overall,
production music now accounts for
about 5% of the company’s global
revenues.

Killer Tracks is now represented
by Atmosphere in the U.K. BMG
Music represents Killer Tracks in
many other countries, and, as of last
January, Killer Tracks represents
Atmosphere in the U.S.

Killer Tracks was formed in 1989
as a partnership between Trust, a
veteran publishing executive, and jin-
gle producer Ron Hicklin, owner of
Killer Music, a jingle production com-
pany. The company has working
agreements with 125 TV stations,
300 cable companies, and 175 radio
stations. It licenses nearly 3,000
audio-visual and multimedia produe-
tions in the U.S. alone. Along with
Trust, Killer Tracks’ staff includes
Phil Spieller, on board since 1989
and recently named VP of sales.

SOUTHBOUND MOVES NORTH:
Just a year ago, Len Handler
formed Southbound Music Group in
Norwalk, Conn., as an outlet to rep-
resent Nashville music publishers in
the exploitation of their songs outside
of their marketplace. His initial

by Irv Lichtman

products and
will handle li-
censing.

Now, in a move that brings the
company into another music terri-
tory, Handler has become a consul-
tant for Port Chester, N.Y.-based
Cherry Lane Music. Handler says
he will help the publisher “in cer-
tain niche areas” for such Cherry
Lane-associated writer/artists as
John Denver, Julie Gold, Tom
Paxton, the Kennedys, and CIliff
Eberhardt.

Handler, a former staffer at
Cherry Lane, says the standard
formula continues: gaining usage
of copyrights for movies, special
recorded product, and print. And,
he adds, “in specific cases, [work-
ing] in the marketing and promo-
tion of the resulting product.”

PRINT ON PRINT: The following
are the best-selling folios from Hal
Leonard Publishing:
1. Oasis, “(What'’s The Story)
Morning Glory?”
2. “Foo Fighters.”
3. Alanis Morissette, ‘Jagged
Little Pill.”
4, Mariah Carey, “Daydream.”
5. Red Hot Chili Peppers, “One
Hot Minute.”
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HDCD Bi:coming Popular Standard

Industry Fmbracing Bit-Reduction Process

B BY STEVE TRAIMAN

NEW YORK—When Geor ze Strait’s
“Blue Clear Sky” hit rec ird stores
April 23, it was nearly :he 100th
recording made with Pacifi. Microson-
ics’ High Definition Comp tible Digi-
tal process, which converts 20-bit mas-
ters to the 16-bit standar 1 required
for CD releases.

HDCD has emerged as : key player
in the bit-reduction mark t, which is
necessitated by the incre asing inci-
dence of 20-bit recording 3 at a time
when the CD playback star dard is still
16 bits. Other prominent r anufactur-
ers include Apogee, Son ;, dB Tech-
nologies, Weiss, and W idia, all of
which make high-end uni s that digi-
tally convert 20-bit signal to 16 bits.

Developed by Pacific | licrosonics
co-founders Mike Ritter, {eith John-
son, and Michael Pflaumer the 5-year-
old HDCD is an enc 'de/decode
process that preserves i ortant ele-
ments of sound that are lost or dis-
torted by conventional di; ital record-
ing and playback, accordi 1ig to Ritter.
That translates into recc rdings with
wider dynamie range, n ore natural
vocal and instrumental tin bre, greater

depth and space, and better resolution
of low-level detail.

At press time, four studios had
installed Pacific Microsonics’ Model
One Processor: Joe Gastwirt’s Ocean-
View Digital, Bob Ludwig’s Gateway

Showing off the first production HDCD
Model One processor at OceanView
Digital are facility owner Joe Gastwirt,
seated; Pacific Microsonics co-
founder Michael Pflaumer, left; and
OceanView engineer Ramon Breton.

Mastering, Denny Purcell’s George-
town Masters, and Neil Young’s Red-
wood Digital.

In fact, Young’s recent collaboration

with Pearl Jam, Reprise’s “Mirror
Ball,” was done in HDCD, and Young
was so impressed with the process
that he is going back into his catalog
to remaster six earlier albums using
it: “American Stars ’N Bars,” “Hawks
& Doves,” “Journey Through The
Past,” “On The Beach,” “Re-ac-tor,”
and “Time Fades Away.”

Other top artists with HDCD titles
include Wynonna, Mark Knopfler,
Tom Petty, Jimi Hendrix, Emmylou
Harris, and the Beach Boys, whose
seminal “Pet Sounds” album is being
remastered with HDCD for release by
Capitol later this year.

The 100-plus HDCD recordings are
available on more than two dozen
labels worldwide. Another 25 projects
are under way, including albums from
Vince Gill and Ginger Baker, among
others. All have the highly visible
HDCD logo on the jewel-box cover.

As more Model One processors are
produced for mastering studios, the
HDCD IC-decoder chip is being adopt-
ed for playback equipment by a grow-
ing number of audio firms. At the Jan-
uary Winter Consumer Electronics
Show in Las Vegas, 26 manufacturers

(Continued on next puge)

B BY BEN CROMEF

James Stroud, three- ime Billboard
Award winner for top country pro-
ducer, believes that the  roducer’s sig-
nature should not eclij se that of the
performer.

“I pride myself or making the
artist’s music,” says S roud. “There
are some artists that 1 would love to
work for, but I don’t k 1ow if I could
better their music. It’s ¢ 1ly when I feel

like ’'m not going
to b : able to offer
any hing that T’ll
som :times back
off.”
T e 46-year-old
Striud, head of
Gia it Records’
Nas wille opera-
tion since 1992, has
wor 1 a number of
hat during his
thr e decades in
the music business: st 1dio musician,
engineer, publisher, oducer, and
record company execu ive.

A native of Shrevepo t, La., Stroud’s
studio career starte | as a session
drummer in Jacksor  Miss. It was
Stroud’s solid drummi g for the Mala-
co label that enhanced wuch classics as
King Floyd’s “Growe Me” and
Dorothy Moore’s Gran my-nominated
“Misty Blue.” Moreow: r, Stroud engi-
neered and produce 1 many of his
Malaco sessions.
“I would cut the rack playing
drums, and then I wot id engineer the

Multitalented James Stroud:
Hands:-On Country Music Executive

overdubs and the mix,” Stroud remem-
bers, adding that the burden of han-
dling multiple roles eventually took its
toll. “I wasn’t able to concentrate on
everything,” he admits.

Before landing in Nashville, Stroud
worked in Muscle Shoals, Ala., and in
Los Angeles,
where he contrib-
uted his handi-
work to tracks by
Bob Seger, Paul
Simon, Eddie
Rabbitt, and the
Bellamy Broth-
ers. He also
soaked up pro-
duction tips by
studying producers Jimmy Bowen,
David Malloy, and Barry Beckett. For
example, Stroud learned that a pro-
ducer should go beyond managing
budgets and overseeing the session.

“You're also responsible for making
that artist feel like he or she is the
most important person in the world,”
he explains.

Combining technical expertise with
people skills has enabled Stroud to
thrive in Nashville, albeit after a chilly
reception. “When I moved to Nashville
as a producer, I couldn’t get arrested,”
Stroud recalls. “So I played drums and
tried to make as much money as 1
could. Then I'd find artists, and I'd use
my money to cut their records.”

During this period, Stroud added
another title to his business card: inde-
pendent publisher. He started the
Writer’s Group, administering the

STROUD

dio album with Tom Petty, center, and Petty's Heartbreakers at Sound City Stu-
dios in Van Nuys, Calif. The album’s producer—Rick Rubin, far left—is also pres-
ident of Cash'’s label, American Recordings.

AUDIO TRACK _

work of such writers as Randy Travis,
Fred Knobloch, and Paul Overstreet.

Stroud’s hard work has paid off,
with gold and platinum discs by Clint
Black, Tim McGraw, Lorrie Morgan,
John Anderson, Daryle Singletary,
and Clay Walker. Moreover, he was
Billboard’s top country producer in
1990, 1994, and 1995.

In 1994, Stroud helped mastermind
one of the music industry’s most suc-
cessful tribute albums, “Common
Thread: The Songs Of The Eagles,”
which earned the Country Music
Assn.’s award for album of the year.

“It worked because the Eagles’
music is what we as a country market
now listen to,” Stroud says. “A common
thread runs from rock’n’roll when we
were growing up to what country
music is today.”

Stroud is thankful for Nashville’s
success but worries that the bubble
could burst, pointing to country
music’s heavy release schedule and
reliance on a small stable of success-
ful writers as potential gold mines.

“We'’ve become so successful that
we really can’t keep the quality up if
we keep turning out records,” says
Stroud. “You still have this tiny cre-
ative community of writers who just
can’t turn out the quality work that
you have to do. I think we're going to
have to adopt a little bit of the way we
cut records in Los Angeles: slow down
and back off a little bit.”

To keep things fresh, Stroud relies
on varied rhythm sections, engineers,

(Continued on next page)

NEW YORK

RCA RECORDS’ Dave Matthews
Band mixed its latest release, “Crash,”
at Room With a View with producer
Steve Lillywhite and engineer Tom
Lord-Alge. At the studio Lord-Alge also
mixed singles for RCA labelmates Verve
Pipe and Gigolo Aunts, plus a track for
Mammoth/Atlantic act Frente!

Also at Room With a View, Effanel
Music engineer John Harris mixed the
Red Hot Chili Peppers’ “Live From
Madison Square Garden” for an upcom-
ing MTYV concert special . .. Red Hand
recording artist Georgi Smith’s album
“Generations” was mixed and mastered
at Mega Trax in Merrick, N.Y,, by co-pro-
ducer Mike Siskind and engineer Jeff
Shapiro. The album was recorded at var-
ious studios in Ohio and New York with
engineers Jeff Cox, Tom Hanna, and
Dave Stephenson . .. Jason Miles
recorded a self-produced Lightyear
release with engineers Frank Fillipetti
and Doug Oberkircher and assistants
Steve Regina and Kris Koerner at
Beartracks in Suffern, N.Y.

LOS ANGELES

JOHNNY CASH, producer Rick
Rubin, and engineer Sylvia Massey
worked at Brooklyn Recording on Cash’s
upcoming album for American Record-
ings. Also at Brooklyn, Paul Anka
recorded new cuts with producer/engi-
neer Humberto Gatica, and Little Feat
mixed its recent Zoo live album with pro-
ducer Bill Wray, engineer Nathaniel
Kunkel, and assistant engineer Ronnie
Rivera ... At CMS Digital in Pasadena,
Calif,, engineer Robert Vosgien mas-
tered Alanis Morissette’s performance
of “You Oughta Know” from the Gram-
mys . .. At Future Disc Systems, recent
mastering sessions include projects by
Magnapop (Priority), S.0.U.L. (Mo-
town), Brian Culbertson (Mesa/Blue-
moon), and Kirk Franklin (Gospo Cen-
tric) as well as the “Original Gangstas”
soundtrack (Virgin). Engineers on these
projects include Eddy Schreyer, Steve
Hall, and Tom Baker ... At Paramount
Recording Studio in Hollywood, Calif.,
MCA R&B act Immature was in Studio
A tracking and mixing its new album
with producer Chris Stokes, engineer
Claudio Cueni, and assistant Susan

Herndon.

NASHVILLE

PRODUCER CLYDE BROOKS cut
tracks at Sound Stage Studios for Curb
Records act Perfect Stranger; Rocky
Schnaars engineered, and Mel Jones
assisted. Brooks also tracked at Six-
teenth Avenue with Curb/Caption artist
Ray Hood .. . At the Sound Emporium,
Prairie Oyster worked with co-producer
Mike Poole and engineer Ken Hutton
on a BMG Canada project; John Cody
Carter tracked with producer Gregg
Brown and engineers Rob Feaster and
Mark Nevers for a Warner Bros. release;
Don Williams worked on self-produced
sesstons for American Harvest with engi-
neers Dave Sinko and Carl Meadows;
and Lee Roy Parnell tracked self-
released sessions with John Kuntz and
Meadows for Arista . . . At Woodland Stu-
dios, the Borrowers tracked and over-
dubbed with producer Jay Joyce and
engineer Gil Reaves for an Angel
Records release; Point Of Grace worked
with producer Michael Omartian and
engineer Terry Christian on 2 Rhema
Productions project; Bad Company
overdubbed with producer Josh Leo and
engineer Ben Fowler for an Elektra
/EastWest album; and Faith Hill mixed
an upcoming Warner Bros. release with
producer Scott Hendricks and engineer
Brian Tankersley.

OTHER LOCATIONS

GLORIA ESTEFAN completed her
latest Epic Records project, “Destiny;” at
her Crescent Moon Studios in Miami
with executive producer Emilio Estefan
and additional producers Jorge Casas,
Lawrence Dermer, and Clay Ostwald;
engineers Dave Reitzas, Eric Schilling,
and Ron Taylor; and additional engi-
neers Patrice Levinsohn-Gonzalez,
Mike Couzzi, Scott Perry, Sean Cham-
bers, Javier Garza, Charles Dye, Sebas-
tian Krys, Marcelo Afez, Freddy
Pinero, Scott Canto, Steven Menezes,
and Chris Wiggins.

Please send material for Audw Track to
Paud Verna, Pro Audio/Technology Edi-
tor, Billboard, 1515 Broadway New York,
N.Y. 10036; fax: 212-536-5358; E-mail:
PVerna@billboardgroup.cont.
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HDCD BECOMING POPULAR STANDARD

(Continued from preceding page)

showed HDCD-compatible CD play-
ers, digital-to-analog converters, or
HDCD upgrade modules, and there
are 50-plus HDCD licensees world-
wide, according to Ritter.

“It took a lot of development work
to come up with the product applica-
tions,” he recalls. “We took a prototype
unit to Reference Recordings for a
session in late 1991, and the playback
created a flurry of interest among
engineers, producers, and artists. Our
product application was submitted
back in May ’91, and all 100 claims

were just finally approved when the
patent was issued last Dec. 26.

“The IC-decoder chip for playback
units was developed first, to provide
noticeably improved sound with all
CDs.” Ritter adds. “Beta samples
were sent to 25 or 30 high-end manu-
facturers in late *94, with the first
products from Mark Levenson, Audio
Alchemy, and Adcom in early '95. This
year, we have a growing list of more
than 55 licensees, and 40 should have
products on the market. More afford-
able units—less than $500 retail—are

due from Audio Alchemy and Ultimate
Technology, among others, with mar-
keting director Andy Johnson working
closely with all licensees.”

More Model One processors are
moving into studios and mastering
labs, and a growing number of record-
ing projects is anticipated. OceanView
Digital got the first production model,
and Gastwirt was impressed early on.

“It was apparent from the first time
I heard the HDCD sysiem that there
was something very cool going on
here,” he says. “There was a 3D depth

| BILLBOARD’S NO. 1 SINGLES (WEEK ENDING MAY 11, 1996)
CATEGORY | HOT 100 i R&B COUNTRY ADULT CONT. | MAINSTREAM ROCK
TITLE [ ALWAYS BE MY BABY | THA CROSSROADS YOU WIN MY LOVE BECAUSE YOU WHERE THE
Artist/ Mariah Carey/ Bone Thugs & Harmony/| Shania Twain/ LOVED ME RIVER FLOWS
Producer \ M. Carey D.J. U-Neek R. J. Lange Celine Dion/ Collective Soul/
(Label) J. Dupri {Ruthless) {Mercury) ‘ D. Foster E. Roland
| {Columbia) {550 Music) M. Serletic
{Atiantic)
RECORDING HIT FACTORY/CRAVE STUDIO CAT SOUNDSTAGE CHARTMAKER/ CRITERIA
STUDIO(S) {New York) (Los Angeles) {Nashville) RECORD PLANT {Miami)
Engineer(s) Dana Jon Chappelle Aaron Conner Ron "Snake” Reynolds | (Los Angeles) Greg Achilla
Jay Healy Felipe Elgueta
David Gleeson |
RECORDING Neve VRSP Legend with| SSL 40008 SSL 4000E with G Com-| SSL 4000B/SSL 8096 | Neve 8078
CONSOLE(S) | Fiying Faders/SSL puter
‘_ 8000G
— !
RECORDER(S) ' Sony 3348 | MCIJH114 Sony 3348 Sony 3348 Studer AB220/827
| | — '
| MASTERTAPE | Ampex 499 Ampex 499 Ampex 467 Ampex 456 Ampex 467 [
| | !
MIX DOWN | CRAVE STUDIO CAT LE STUDIO RECORD PLANT MIX THIS '
STUDIO(S) {New York) {Los Angeles) MORIN HEIGHTS {Los Angeles) (Los Angeles)
Engineers(s) Mick Guzauski Aaron Conner (Quebec) Humberto Gatica Bob Clearmountain
| Lynn Peterzell
i CONSOLE(S) SSL 4096G SSL 40008 SSL 4056G SSL 8096 SSL 4000G Plus
|
RECORDER(S) Sony 3348 MCiJH 114 Sony 3348 Sony 7010 Sony 3348
| | |
| . |
\ MASTER TAPE Ampex 467 | Ampex 499 Ampex 467 Sony DAT Ampex 467 ]
| MASTERING GATEWAY BERNIE GRUNDMAN MASTERFONICS SONY MUSIC PRECISION
| Engineer Bob Ludwig Brian Gardner Glenn Meadows Vlado Meller MASTERING
| Stephen Marcussen
I | CD/CASSETTE Sony Sony PDO/HTM Sony WEA i
| MANUFACTURER J‘

© 1996 Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult

Contemporary, Club Play, and Dance Sales

of field that previously could only be
found in the finest analog recordings,
as well as an ‘airy’ quality, almost like
being in the room with the artists.
“There was plenty of high end but
no sound of digital harshness and lots
of detail in the midrange. The bass was
tight and well defined, and I seemed to
be able to pinpoint exactly where each
sound was coming from in the room.
“I've mastered more than 30 albums
with the HDCD system and expect to
use the process on all future projects,
including remastering of the Beach
Boys’ ‘I’et Sounds’ this spring.”
Ritter reports a very positive re
sponse to demonstrations of the
HDCD processor and comparison

equipment at last October’s Audio
Engineering Society Convention in
New York.

“Our major challenge is to utilize
the growing body of HDCD record-
ings to advertise and promote the
process in the professional ares to
engineers and mastering people
worldwicde,” says Ritter.

He notes that Pacific Microsonics
will have a booth and suite dedicated
to HDCD at the upcoming Hi-Fi '96
Expo in New York, the 100th AES
show in Copenhagen Saturday (11)-
Tuesday (14), the 101st AES this tall
in Los Angeles, and the Audio Profes-
sional Recording Services show in the
U.K. in June.

MULTITALENTED JAMES STROUD

(Comtinued from preceding paye)

and studios. “I don’t want my records
sounding the same,” he says. “I also try
not to overdub alot, so [ keep the instru-
ments as few as possible and make those
instruments as large as possible on the
record. What I pride myself on is a clean
track but letting it be aggressive and as
big s I can get it.”

Stroud admires digital recording
because “digital equipment is so good
now. It’s not brittle sounding, it doesn’t
get crazy, and it's more consistent. [ also
like to mix with the computer. It just
helps your creativity when you have
things that remember what you want to
do.”

Stroud says he looks for engineers—
“the hub of the wheel”—who are easy to
work with. “I look for a person that can
get along with people,” he explains.
Stroud’s expertise in the field helps him
to communicate with engineers. “I can
explain to them what [ want. It's easier
than saying, ‘Hey, make this sound
good.”’

With his appointment at Giant,
Stroud must juggle his label and stutlio
roles carefully. Therefore, he is a stick-
ler for preproduction, allowing him time
in the office in the morning so he can
work in the studio in the afternoon and
evening.

And, unlike label heads who come
from the world of finance, Stroud
remains defiantly hands-on.

“It’s been a great experience,” Stroud
says of his stint at Giant. “I've learned
about music from a different direction,
which helps me make our music at
Giant.”

Stroud co-produced an all-star chari-
ty single on Giant titled “Hope,” a ben-
efit for the T.J. Martell Foundation. He
is also part of the production team for
the forthcoming Neville Brothers pro-
ject on A&M.

“If you get the right band and the
right combination, you're going to huve
some fire,” Stroud says. “And that’s
what [ try to look for.”

MORE HITS ARE MADE
ON STUDER TAPE MACHINES
THAN ON ALL OTHER

MULTITRACKS COMBINED®
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LATEST

NEWS

AND VIEWS

Comnilations Thriving In Asia

Major 1.abels Competing For Market Share

B BY GEOFF BU {PEE

HONG KONG—C: mpilations of hit
singles continue tc be a hot ticket in
Asia, as every majc * record company
in the region strive for its maximum
share of this marke . sector.

The first volume of the EMI/Poly-
Gram “Now” series released last Sep-
tember, sold more t 1an 2 million units
regionwide, doubli g the volume pre-
viously reached by : compilation album
and revving up exy :ctations of compi-
lations’ potential.

Earlier this mon h, BMG and Warn-
er Music unrolled 1 1e flagship of their

Tower Crows In |
Heart ( f Seoul

SEOUL, South orea—A second
Tower Records : tore will soon be
opening in Myor 1-dong, the heart
of downtown Sec 1l and the busiest
shopping and fas ion district in the
city.

The outletis d e to start trading
next month (Billl vard, April 20). It
is located in the I 1sement of the old
Cheil departme 1t store, a major
Myong-dong l: ndmark that is

TOUER

undergoing maj r renovations and
will ultimatel emerge as the
UtooZone fashit n-store complex.

Tower’s mov : will stiffen the
retail competit on for the highly
successful Pow 2r Station, which
opened in the basement of the
Midopa depart 1ent store in Dec-
ember 1994 and has since been the
only music meg store in the center
of Seoul.

CHO YOONG-JUNG

new joint venture, a compilation of
international hits titled “Max,” which
includes three tracks licensed from
Sony Music. Among the acts featured
are Take That, Oasis, TLC, Enya, Air
Supply, and Simply Red.

“The acceptance

of compilations in
this marketplace
has been well and
truly proven,” says
David Bland, who

is strategic mar-
keting manager at BMG Asia Pacific
and in charge of marketing for the first
“Max” release.

“Compilations here have never had
that cheap and nasty element to it that
they may have had in the States: shod-
dy packaging, songs cut short, and
stuff like that. The potential to grow
the market here is very good.”

There is another element to the
ready acceptance of hits compilations:
Asian buyers have long been exposed
to cut-rate versions through pirated
tapes. Now, the majors are determined
to establish the integrity and appeal of
legitimate product of this type.

Even as they launched the first
“Max” installment, BMG, Warner, and
Sony executives met to finalize sched-
uling, marketing, and distribution
plans for the second. EMI was respon-
sible for marketing and distributing
the premiere album; PolyGram will
have the honors for the follow-up.
Meanwhile, the labels involved with the
EMI/PolyGram “Now” brand have
slated the second in that series for
June.

“We believe that the market is big
enough to cope with two major compi-
lations,” says BMG’s Bland. “What
we're trying to do here is expand our
market bases.”

Calvin Wong, marketing director at
EMI Malaysia, is widely credited with
developing the first pan-Asia compila-
tion of international repertoire hits
with the “Hitbank” series in the late
’80s, which in the '90s begot EMI’s
very successful “Megahits” series.

Originally launched in Malaysia, Sin-
gapore, and Indonesia, “Megahits 1”
was a strong seller, and the distribu-
tion soon widened. After that, releases
were staggered, with one about every
nine months. The first two averaged
400,000 units; the
next two 500,000.
The sixth topped
that, and the sev-
enth passed the
million-unit mark
by early 1995, set-
ting the stage for the 2 million-plus
sales of EMI/PolyGram'’s “Now 1.”

The first joint-venture compilation
organized by major labels in Asia
(excluding Japan) was a Sony/BMG
project, “100% Hitz”; the album was
assembled two years ago by Andy
Yavasis, director of marketing for Sony
Music Asia, and Peter Jamieson, who

(Continued on next page)
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FROM AROUND

WORLD

Cologne Congress Centre Sept. 6-9.

Belgium Bows Mini-Compilation
Play The Beat! Has Ist Release On New Format

BRUSSELS—A new format is being
launched on the Belgian record market.
The first four-track compilation maxi-
CD single, called a “mini-compilation,”
was released May 6 by Belgian inde-
pendent label Play the Beat!.

The company claims that the new for-
mat can respond to the chart success of
the tracks on each disc with maximum
speed.

Play the Beat! founder and managing
director Theo Linder explains, “We can
have the mini-discs in the racks within
two weeks [of a single charting], and this
allows us to capitalize on what’s hap-
pening in the charts. The featured
tracks are still in the charts’ upper
regions but are stabilizing or dropping
in position.”

Licensing deals allow the dealer price
to be kept low. The four-song compilation
has a dealer price the equivalent of $6.
On this basis, a full compilation of around
18 tracks, if produced on the mini-com-

pilation format, would cost four times
less than its price as a single album.

The low price allows few opportuni-
ties for advertising, but grouping of
genre tracks enables for specific mar-
keting targets. The first mini-compila-
tion features dance tracks, including
European hits by Technotronic and
Backstreet Boys. A total of 5,000 units
have been pressed.

The Belgian record industry has
mixed feelings about the venture,
though. Wim Coryn, product manager fo
Belgian TV-advertised label Arcade, is
upbeat and feels that the compilations
could have a positive effect. “I am con-
vineed that compilations in general have
potential benefits for new artists, as they
are brought to a wider market,” he says.
However, other observers express con-
cern that the new format could endan-
ger sales of the featured tracks and that
single sales in general may be affected.

MARC MAES

newsline .

BELGIAN VENUE: The Antwerp Sportpaleis has been officially declared bank-
rupt. The declaration follows more than three years of financial difficulties.
The 20,000-capacity venue is now in the hands of the official receiver while
negotiations with potential owners take place.

THIS YEAR'S edition of German classical music trade fair and conference Klas-
sik Komm. is being extended by one day. A “day of young music” will take place
Sept. 9, and the focus will be on training possibilities for young musicians. The
organizers say that more than 100 exhibitors are expected at the event at the

A U.K. COURT has sentenced a record counterfeiter to six months in prison fol-
lowing a raid in the northern English town of Blackpool. Dealer George Hogg
was found guilty at Preston Crown Court of selling counterfeit audiotapes and
videotapes. Also, unrelated raids by investigators from the British Phono-
graphic Industry, acting with police and trading standards officers, have led
to the arrest of an East London man and seizure of suspect material.

U.K. NATIONAL heritage secretary Virginia Bottomley is to address the annu-
al general meeting of the BPI July 3. The BPI cites Bottomley’s appearance
as further recognition of the British music industry as a cultural and economic
force. Last year’s speaker was opposition Labour Party leader Tony Blair.

Sony Japan Names -
Matsuo Chairman

TOKYO—Sony Music Entertain-
ment (Japan) president Shugo Mat-
suo has been named SMEJ chairman.

He will be succeeded as presi-
dent by Ryokichi Kunugi, current-
ly president of Sony Family Club, a

mail-order oper-

ation that joined
Sglgl SMEJ’s prede-

cessor company,
CBS-Sony Records, in 1968. Kunu-
gi’s appointment will be formalized
at SMEJ’s regular shareholders’
meeting in June.

Matsuo headed Japan’s biggest
record company for the last three
years. As chairman, he replaces
Toshio Ozawa, who will head a new
think tank set up to define corpo-
rate strategy and achieve synergy
within the Sony Music group.
STEVE McCLURE

WHAT THEY (ALL

I TELEVISION

IN ASIAT

Channel V] has become
the word for music
television in Asia, reaching
220 million viewers™

from Ing
China to the UAE
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French Authorities Take Strong Action Against Piracy

B BY EMMANUEL LEGRAND

PARIS—March’s high-profile convic-
tion of an Italian distributor’s presi-
dent for selling pirate product at
MIDEM is being seen here as evidence
of a renewed clampdown on piracy in
France.

Though the French market—with
its official piracy rate of 3%—is con-
sidered relatively pirate-free, recent
court cases show that bootleggers and
counterfeiters are very much active.

Record piracy is a criminal offense
in France and is subject to heavy fines
of up to 1 million franes ($200,000)
and/or a prison sentence of up to two
years.

According to SCPP, the French col-
lecting society that is coordinating the
battle against piracy, the increasing
number of cases involving unlicensed
product proves the need for continuing
vigilance.

In the first months of this year,
police and customs officials have
strongly enforced recently enhanced
laws, and their actions have been
backed up by subsequent court rulings.

The three-month suspended sen-
tence and fine of 300,000 francs
($60,000) given to Augusto Guzzo,
president of Napoli, Italy-based dis-
tributor Canaria S.A.S., in a court in
the southern French city of Grasse fol-
lowed a raid by French police at
MIDEM in January. The court found

that Guzzo was selling unlicensed
recordings, including albums by Elvis
Presley and Bruce Springsteen. Guzzo
was initially jailed for 15 days pending
bail and, in addition to the fine, was
ordered to pay a further 300,000 francs
in damages (Billboard, April 27). Guzzo
is appealing the decision.

SCPP

In Saint-Dié, a city in the eastern
French region of Vosges, close to the
German border, customs officers
seized more than 100,000 CDs March
12. Among these were legitimate prod-
uct, suspect recordings, and 10,200
copies of a compilation called “The
Rock’n’Roll Generation,” featuring
original recordings by Presley.

This case is a first. Customs officials
used their right to seize suspect mate-
rial under copyright law amendments
that went into effect Feb. 5, 1994. Once
the material is under customs control,
rights owners have 10 days in which to
act.

“The advantage of this new measure
is that large quantities of products can
be seized before they are on the mar-
ket,” says Laurence Marcos, head of

* publishing companies
In all major European territories
« one of today s largest independent

publishing companies in Europe

« gxcellent contacts to record producers,
film companies and advertising agencies
« 35,000 original copyrights

« new copyright and royalty system

We are looking for

subpublishing rights of catalogues,
albums or single songs for the European

AV
75
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anti-piracy at SCPP. “But rights own-
ers need to react rapidly.”

After the law was passed, SCPP
sent to the main customs authority a
file with general information about
piracy, countries known for supplying
suspect product, and an overview of
the back catalogs of major record com-
panies. “There is now a greater aware-
ness about music piracy,” says Marcos.

In another move, French police, on
behalf of SCPP, raided a collectors’
convention March 23 in Paris and
seized “several thousands of records”
from three German, British, and
French stands. That raid followed a
recent case in which three retailers in
the city of Metz were fined 1.5 million
francs ($300,000) for selling bootlegs,
the largest fine ever levied by a French
court in such a case.

In Paris, recordings seized included
more than 1,000 bootlegs of material
by such artists as Bruce Springsteen,
including huge numbers of an album
Springsteen taped live at the Zenith in
Paris. A few days after the concert, the
recording was on sale in Paris for 350
francs ($70).

According to SCPP sources, these
records were probably manufactured
in Eastern Europe and distributed via
pipelines in Italy or Luxembourg. The
stand operators were taken into cus-
tody and charged.

“We have noticed increasing num-
bers of bootlegs on display during
these collectors’ conventions,” says
Marcos. “More and more specialist
stands sell bootlegs that seem to be
connected with international piracy.
Convention organizers must know
about the risks they face by selling
bootlegs.”

For Marcos, these cases show “an
enforcement of action against piracy”
and “stronger law protection,” which
is the result of years of groundwork
with the police, the custom services,
and judges. “Never have these cases
been treated so severely by the courts.
The idea of bringing rapid and severe

judgments is also new.”

According to Marcos, the increasing
number of bootlegging cases can be
linked to the harmeonization of Euro-
pean legislation on authors’ rights and
the duration of protection. This raises
lower levels of protection for such
countries as Italy or Luxembourg to
the same level as other European coun-
tries. “We have seen an increasing flow
of products from Italy recently, which
makes us think that bootleggers are
giving away their stocks,” says Mar-
cos. “In the short term, there are rea-
sons to believe that it will decrease.”

Catalog piracy is stable, according
to the SCPP but fully counterfeited
products—identical replicas of prere-
corded releases by such artists as the
Beatles, Patricia Kaas, and Lenny
Kravitz—have been seized for the first
time in France.

“So far, there has been just one case
involving a few hundred units,” Mar-
cos says. “We thought this sort of pira-
cy was limited to Asia and Eastern
Europe, and any expansion is worry-
ing for the future. It proves that pira-
cy is never-ending combat and shows
the necessity to remain very careful.”

MCA Acquires Excelsior Rights

Major To Market, Distribute In Benelux

AMSTERDAM—The Dutch affili-
ate of MCA has acquired the rights
for the Benelux countries for newly
founded alternative rock label
Excelsior Recordings.

The label debuted at the end of last
year under the name (Nothing Sucks
Like) Electrolux, releasing a handful
of 7-inch singles. Albums and CD sin-
gles will now be
released on the
Excelsior Rec-
ordings imprint,
which will be
marketed, promoted, and distributed
in the Benelux by MCA, which also
has first options for the rest of the
world.

Excelsior is a partnership between
studio owner Frans 