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B BY CRAIG ROSEN

Bored by the three-chord sim-
plicity of grunge and neo-punk, a
new breed of popsmiths is going

MATTHEWS

back to such inspirations as Brian
Wilson, Phil Spector, and Burt
Bacharach in the quest for building
the perfect orchestrated pop

Marcus Roberts’
Double Sony Shot

B BY JIM MACNIE

NEW YORK—Wanting to communi-
cate with as many listeners as possible
is a standard artistic goal. But in jazz,

SONY

pr

CLASSICAL
e

ROBERTS

proving your eloquence at a broad level
can be precarious: Wooing a mass audi-
ence often entails downgrading one’s
musical sophistication. Pianist/compos-
er Marcus Roberts thinks he knows a
way to fully explain himself to his fans
and maintain his standards of sophisti-

cation: by widening his vocabulary.
With the June 11 arrival of two discs,
“Time And Circumstance” (Columbia)
(Continued on page 105)

masterpiece.

Although the commercial success
of these acts—which include Port-
land, Ore.’s Erie Matthews; Chica-
go’s Yum-Yum and Plush; Kent,

YUM-YUM

Ohio’s Witch Hazel; London’s High
Llamas; Sydney’s Richard Davies;
and Toronto’s Spookey Ruben—
has been moderate at best, their
music offers an alternative for
those who have grown tired of dis-
torted guitars and angst-ridden vo-

(Continued on page 92)
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Flydaddy’s Pop Spawn

B BY CRAIG ROSEN

It was their shared love and respect
for the music of singer/songwriter
Richard Davies that led Sub Pop em-

DAVIES

ployees Kevin (’'Leary and Adam Sil-
verman to leave their jobs at the famed
Seattle independent in the fall of 1993

to start their own label, Flydaddy.
Davies, onetime front man of Aus-
tralian pop experimentalists the
Moles, had relocated to Boston in
(Continued on page 92)

B BY ED CHRISTMAN
and CHRIS MORRIS

NEW YORK-—After getting clob-
bered with returns in the first three
months of 1996, independent labels
and distributors will
be limping to Balti-
more for their annual
convention, at which
discussions are likely
to focus on how to deal
with the downturn at music retail.
The National Assn. of Independent
Record Distributors and Manufac-
turers meet will be held at the Balti-
more Omni Inner Harbor Hotel
Wednesday (22)-May 26.

disarray for almost a year, thanks to

Indie Sector
Stiff Returns For Early '96

NAIRD

Musie retail has been in a state of

Hobbled By

a price war led by Circuit City and
Best Buy. As a result, some record
store chains have been forced into
bankruptey, while others are re-
strueturing their balance sheets and
closing stores. Industry sources say
they expect anywhere
from 500 to 1,000
stores to close over the
next 18 months.

Due to the com-
petiveness of the mar-
ketplace. open-to-buy dollars are
scarce and returns are plentiful, ac-
cording to label and distribution ex-
ecutives. Industry executives cite a
variety of reasons for the mounting
returns. Since specialty retailers
have seen their profits wiped out by

(Continned on page 104)

Metallica Boasts New Look,
New Sound On Elektra Set

SEE PAGE 9
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BMG Makes Eros
A Global Priority

B BY MARK DEZZANI

MILAN—Italian melodic rocker Eros
Ramazzotti is following up his multi-
million-selling 1993 album, “Tutte Sto-
rie,” with the global release of “Dove

e M
RAMAZZOTTI

C’é Musica” (Where There 1s Music)
(DDD/BMG/Arista), and the project
looks poised to be a “success” in what-

ever language you say it.
Heinz Henn, senior VP of A&R/mar-
keting at BMG Entertainment Inter-
(Contined on page 16)
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SEE PAGE 18
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Challenges Await In Tempting Asian Mkts.

Royalty Practices Among Business Issues Faced

B BY GEOFF BURPEE

HONG KONG—The hunger of Asian
markets for local-language versions of
Western songs has opened a Pandora’s
box of royalty headaches for songwriters,
publishers, and record companies.

Long driven by cover songs, pure pop
markets, such as Hong Kong and Taiwan,
have increasingly sought hits from other
markets for adaptation into Mandarin and
Cantonese. Major international publish-
ers in the region have refined the practice,
with such companies as Warner/Chappell
and EMI Music Publishing introducing

Local Music TV
Channel To Start
Up In Thailand

HONG KONG—Asian music television
took another step on the long road to lo-
calization at MIDEM Asia here, with
STAR TV’s Channel V announcing a new
joint-venture partnership with Thai
broadcaster BNT to facilitate the launch
of a 24-hour local-language channel in
Thailand.

Broadcasting
Network Thailand
chairman Itthivat
Bhiraleus says the
setup required a
$10 million initial
investment from
BNT, mostly to up-
grade local studios with hi-tech digital
production and broadcast equipment to
make it compatible with facilities at
STAR’s Hong Kong headquarters.

Speaking at MIDEM Asia, Bhiraleus
said the channel aims to “combine the ex-
pertise of Channel V with our expertise,
local personalities, and local repertoire.”

The new channel will be distributed on
encrypted, pay-per-view cable distributor
UTV. Slated for launch in early June, the
cable channel will initially be viewed in a
relatively modest 15,000 homes, concen-
trated almost entirely in Bangkok.

Bhiraleus says the deal grew out of a
meeting at last year’s MIDEM Asia,
where Channel V first announced its in-
tention to more fully localize. Bhiraleus

(Continued on page 101)

ASIA 96

bureau chief John Lannert has the story

Verna reports from Copenhagen.

Chairman Emeritus: W.D. Littletord
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DOING BETTER BUSINESS IN BRAZIL

As sales figures rise, the Brazilian music industry is taking steps to
upgrade itself, including improved chart information and tighter
auditing procedures to verify album purchases. Latin America

DIGITAL GEAR’S NEXT GENERATION

Souped-up digital audio systems were on display at the 100th
convention of the Audio Engineering Society, but analog equip-
ment was out in force as well. Pro audio/technology editor Paul
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Western songwriters’ demo tapes to re-
gional record companies.

However, the desire to have East meet
West in the recording studio has created
huge headaches for those who would like
to see Asian copyright and royalty prac-
tices brought in
line with interna-
tional standards.
And while the will
to evolve may be
there, the reality
demonstrates that
such change will
not occur overnight.

“The practices in Asia are so dramati-
cally different here than overseas,” says
Harry Hui, regional director for Warn-
er/Chappell Hong Kong. “Copyright is
such an evolving concept here. If we tell
the local record industry you can’t do this,
how will they grow? Cantopop and a lot of
Chinese pop has to change; it is dying
out.”

Against a backdrop of heated copyright
and piracy negotiations between China
and the U.S. (see story, page 5), debate at

ASIA 96

the second MIDEM Asia conference, held
here May 12-16, highlighted problems
surrounding not just this new repertoire
practice but the larger differences be-
tween Asian culture and the dozens of in-
ternational countries trying to penetrate
the world’s fastest-growing market.

Lively discussions at a panel on music
publishing in Asia pointed to an interna-
tional industry coming to terms with the
realities of doing business in Asia, as pub-
lishers and songwriters try to work to-
gether to fit into, and in some cases rede-
fine, the region’s often opaque copyright
and corporate culture.

Brad Parker, VP of the board of direc-
tors of the U.S.-based National Academy
of Songwriters, expresses concerns that
songwriters whose work is translated by
record companies for use by Asian pop
stars are surrendering copyright in order
to secure deals.

“With some record companies here, it is
a condition of doing business that we ne-
gotiate copyright,” Parker says. “We
want it to be non-negotiable: The original

(Continued on page 101)

Life In The Real World. Qawwali master Nusrat Fateh Ali Khan and Peter Gabriel were among
the performers at the recent “VH1 Honors™ tribute to the Witness program, which Gabriel co-
founded. A celebration after the event marked Khan's re-signing with Gabriel's Real World
group, which includes WOMAD Music and Real World Records. Khan's latest Real World
release is the captivating “Night Song," with guitarist/producer Michael Brook (Billboard, Feb.
3). Pictured in the front row, from left, are Keith Wood, CEO of Caroline Records; Khan; Gabriel;
and Khan bandmember Igbal Naqibi. In the back row, from left, are Nancy Berry, executive VP
of Virgin Music Group Worldwide; Rashid Ahmed Din, Khan's manager; Mike Large, CEO of

Real World Records; and friend Shafiq Siddiqi.
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Wal-Mart Alters Approach
To Budget Video Buying

W BY SETH GOLDSTEIN

NEW YORK—Selling videos direct to
mass merchants has become the Holy
Grail for studios. But for vendors and
Wal-Mart, which began buying direct
in earnest last year, that cup has run-
neth way over.

While such chains as Best Buy plan
their first major direct purchases,
trade sources indicate that Wal-Mart
has had second thoughts about the vol-
ume of budget titles it allows onto its
shelves. “They’re smarting a little from
the tonnage that went into stores,”
says a Hollywood marketing executive.

Wal-Mart, unavailable for comment
at press time, is said to be scaling back
deliveries across the board. In discus-
sions held during the past four to six
weeks, Wal-Mart said it would institute
a “pull-down,” slashing inventory by as
much as 40%-50% per title. “It’s not a
dramatic change in direction,” a partic-
ipant comments, “but they are trying
to be more conservative.”

Earlier, sources indicate, Wal-Mart
bundled off large quantities of fourth-
quarter purchases to vendors who've
been scrambling to find other outlets
for the cassettes. One independent
marketer of budget titles estimates the
value of guaranteed-sale tapes on the
rebound at $50 million-$100 million. He
says the bulk were titles priced at $15-
$17, the top of the line at Wal-Mart.

Releases at less than $10, once a
dumping ground but now populated
with big-name movies, are largely free
of overstocking. “Wal-Mart is moving a
ton of $6.99 product,” the source adds.

More is on the way, in anticipation of
a wider direct-sale pipeline. Para-
mount Home Video, which hasn’t
dipped below $15 suggested list, re-
portedly has earmarked 30 “A” titles
for $10 trade. The studio had no com-
ment. MCA/Universal Home Video
will be strengthening its budget collec-
tion as well, distributors believe.

Meanwhile, Warner Home Video

(Continued on page 97)

Internet-Access Units Planned
Devices Cheaper Than Full Computers

W BY BRETT ATWOOD

LOS ANGELES—Philips, Sega, and
Bandai unveiled their plans to bring
the Internet to the television set at the
Electronic Entertainment Expo, held
May 16 to Saturday (18) at the Los An-
geles Convention Center.

Apple and Nintendo are developing
similar Internet-access machines,
which will be considerably cheaper
than fully equipped computers. Many
of these devices will retail between
$200 and $700 and will be available be-
fore the end of the year.

However, many industry analysts
remain skeptical about whether con-

New C’right Fears
Delay Progress Of
Info Highway Bill

WASHINGTON, D.C.—A wrestling
match between consumer electronics
manufacturers and the entertainment
industry put the brakes on a May 15
markup of a new version of the Admin-
istration’s information superhighway
copyright-protection bill.

The latest disagreement arose over
the legality of future machines that
would enable the recording of encrypt-
ed sound recordings, films, and other
creative product from the digital infor-
mation highway. Currently, such en-
cryption is not utilized, but the parties
are concerned about the future devel-
opment of the technology.

While the bill would strengthen in-
tellectual property protection and fine
infringers, there are major problems
with the legislation, say the creative
community, consumer electronics
manufacturers, and online service
providers.

The bill is an update of the National
Information Infrastructure Act, H.R.
2441, which takes into account the con-
cerns of the three different industries.

The compromise bill also contains a
section that would extend the term of

(Continued on page 98)

sumers will embrace these machines
(Billboard, March 16).

A recent report by Cambridge,
Mass.-based Forrester Research pre-
dicted that unless manufacturers can
sell these units for $250 or less, con-

— sumers will likely
[LECTRONTC ENTEATAINMENY
pass on the new
machines and will,
in some cases, opt
to spend their
money on fully
equipped PCs in-
stead.

Sega and Philips
will crack the $200 price barrier with
their add-on Internet units for their ex-
isting Saturn and CD-i platforms, re-
spectively. However, since these low-
price Internet-access units require the
consumer to first purchase a separate
set-top unit, the actual price to get on-
line is about $450.

Many purchasers of Philips’ CD-On-
line upgrade for the CD-i, due late this
summer, will choose to pay an addi-
tional $50 for an optional keyboard.
Otherwise, users can navigate the In-
ternet with an on-screen keyboard.

Sega’s Net Link add-on, which will
ship this fall, includes a 14.4-baud mo-
dem, Internet start-up kit, and Sega-
Soft game bundle. It is designed to be
used with the Sega Saturn.

Philips and Sega will also market
stand-alone machines designed for In-
ternet access. Philips’ self-contained
CD-Online entertainment machine,
which merges a Video CD/CD-i player
and Internet-access capabilities, is ex-
pected to debut in the U.S. this sum-
mer for less than $700.

Consumers who purchase either
CD-Online unit will receive three
months of free Internet access.

Sega’s combined stand-alone Sega
Saturn/Net Link system, due in the
fall, will play all Saturn CD-based
games, as well as provide access to the
Internet, for $450.

Sega and some third-party develop-
ers are already developing several
games that take advantage of the on-
line potential of the Saturn/Net Link
system, including Sega’s strategy ac-
tion game “Baku Baku” and Inter-

(Continued on page 96)

LOS ANGELES 068

USTR Readies List Of Chinese Sanctions

U.S. Gives Deadline For Remedying Pirate Situation

W BY BILL HOLLAND

WASHINGTON, D.C.—Acting U.S.
Trade Representative Charlene
Barchefsky ducked questions about
further negotiations with the People’s
Republic of China at the May 15 an-
nouncement of U.S. trade sanctions

against China for continued pirating of

U.S. intellectual property. She said,
however, that President Clinton will
comment this week on possible future
talks that could avoid a trade war-.

“I expect the President will have
some words on that next week,”
Barchefsky told reporters here at the
announcement of a $3 billion trade-
sanctions preliminary-retaliation list
of Chinese goods to be targeted by
the U.S.

The first $2 billion in sanctions will
be imposed June 17 if China does not
take immediate action to enforce its
1995 intellectual property rights
agreement with the U.S., with the re-
mainder to follow.

B BY IRV LICHTMAN

NEW YORK—In the midst of seri-
ous trade problems with China due
to piracy of intellectual property in
that country (see story, this page),
U.S. performing right groups are
moving onto the Chinese mainland,
with SESAC being the first to offi-
cially announce a reciprocal
arrangement with the Music Copy-
right Society of China.

ASCAP, the largest of the U.S.
performing right groups, has also
signed a deal with MCSC, which, al-
though not publicly acknowledged,
was effective March 31, according to
one executive.

A spokesman confirms that BMI,
the second-largest performing right
group, is in negotiations to establish
a relationship with MCSC that is
“virtually the same as all other copy-
right organizations we deal with.
[BMI president/CEO] Frances Pre-

U.S. Right Groups Enter China

2 Sign Deals With Local C’right Group

ston and [BMI senior VP, interna-
tional] Ekke Schnabel met with
MCSC 10 days ago after attending a
[global copyright group] CISAC
meeting in that part of the world.”
The SESAC/MCSC arrangement
was negotiated in Beijing by Wayne
Bickerton, SESAC’s international

affairs director, and MCSC chair-
man Wang Li Ping. Bickerton was
involved in a similar arrangement

(Continued on page 105)

SESAC international affairs director
Wayne Bickerton, left, and Music
Copyright Society of China chairman
Wang Li Ping seal their deal in
Beijing.

Offspring Signs With Columbia

Epitaph Has European Rights For 3rd Set

W BY CARRIE BORZILLO

LOS ANGELES—As expected, multi-
platinum Orange County, Calif.-based
punk band Offspring has signed with
Columbia Records after months of try-
ing to get out of its deal with Epitaph
Records.

Offspring had a three-album deal
with Epitaph, but the group delivered
only the first two albums, 1992's “Igni-
tion” and 1994’s “Smash.” The latter

Sony Corp. Music
Revenues Up 3.6%

B BY DON JEFFREY

NEW YORK—Sony Corp.’s world-
wide music revenues rose 3.6% in the
past year on the strength of interna-
tional sales, while weak U.S. retail
caused a decline in domestic sales and
profits.

Tokyo-based Sony reports that glob-
al music group revenues increased to
512.9 billion yen in the fiscal year that
ended March 31. This is equivalent to
$4.84 billion—down from $5.56 billion
the year before, because the yen has
weakened against the dollar.

Sony does not disclose music profit
but states that it declined “due to the

(Continued on page 98)

sold more than 4.7 million units, accord-
ing to SoundScan, making Offspring
the most popular punk act in the U.S.

Columbia has purchased the rights
to the band’s next album for more than
$6 million, according to sources. Epi-
taph has retained its rights to release
the next album, tentatively due in Octo-
ber, in Europe. Columbia has it for all
other territories.

Sources close to Offspring say the
band will receive a signing bonus of ap-
proximately $7 million and possibly a $3
million bonus before the four-album
contract expires, contingent on the
band’s album sales. The band will also
be paid an estimated $2.5 million ad-
vance for each of the first two albums
and a high royalty rate. However, Co-
lumbia will not pay an advance or royal-
ty rate for the third and fourth albums,
sources add, and will collect only a 25%
distribution fee for each record sold.

This deal, sources maintain, is simi-
lar to the one Epitaph offered to Off-
spring in an attempt to keep the band
on the label. Epitaph wanted Offspring
to deliver the album remaining on its
current contract and one more.

In February, the band’s attorney,
Peter Paterno, issued a letter to Epi-
taph stating that the band had “sub-
stantial and fundamental reasons” for
wanting to leave the label and that Epi-
taph had “breached its contract” (Bill-
board, March 16).

(Continued on page 104)

The administration trade chief also
said that China has a choice of closing
the 30-plus pirate CD plants in the
southern province of Guangdong that
produce millions of illegal CDs annual-
ly, “cleaning them up,” or “legitimatiz-
ing” them by turning them over to pri-
vate companies. Otherwise, the
government faces the imposition of
sanctions.

Privately, recording industry offi-
cials said that privatization of the
plants—with investors from Hong
Kong, for example—would be of little
use to U.S. companies unless China
permitted access to its markets.

Barchefsky said that in the last 14
months since the signing of the land-
mark February 1995 agreement with
China, in which it promised to reduce
piracy and improve enforcement at its
borders, “there have been 44 high-level

(Continued on page 98)

New Approach For
Breaking U.S. Acts:
Try Asia First

l BY BRADLEY BAMBARGER

NEW YORK—In a novel strategy for
breaking Western pop in Southeast
Asia, Paradigm Music Entertainment,
in a joint venture with Modern Art Mu-
sic, is attempting to develop acts in the
Asia Pacific that have not yet made it in
the West.

For their first project, Paradigm and
Modern Art Music arranged a gig for
Philadelphia-area rock band New Reli-
gion in Jakarta, Indonesia. The group
eventually spent a year and a half tour-
ing Southeast Asia, including stops at
the region’s eight Hard Rock Cafes.

According to Paradigm chairman/
CEO Tom McPartland, the idea is to
take acts whose music he and his part-
ners believe match the taste of the re-
gion and test the bands’ popularity by
having them play extensively there. If
response is good, as he says it has been

(Continued on page 88)

Cancellation By
Jackson Raises
Criticism Of Tax

B BY WOLFGANG SPAHR

HAMBURG—Germany’s new artist
tax law is at the center of a public row
here after suggestions that it has
caused Michael Jackson to cancel his
German tour. One estimate says the
new rules would have meant a
$100,000 loss on each show:.

Now a leading concert promoter is
suggesting that other performers will
decline to tour Germany, while the
German finance minister is adamant
that there is no reason to be alarmed.

The tax rules came into force at the
beginning of the year. They stipulate
that non-German performers playing
here must pay at least 25% of their in-
come as tax, compared with 15% previ-
ously. In addition, they are now liable
for a value-added tax of 7% for solo
performers or 15% for groups, as well
as the 7.5% surcharge imposed on all

(Continued on page 82)
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Proactive Ways To Fight Chinese Piracy

B BY KONRAD L. TROPE

As the headlines over the past few weeks
have underscored, the People’s Republic of
China has been one of the worst bootleggers
and piraters of U.S. music CDs, accounting for
approximately $1.8 billion in lost revenues in
1995. This translates roughly into $400 million
of lost licensing fees that rightfully belong to
U.S. entertainment companies.

International treaties between the U.S. and
China have been useless in stanching this
wound. Tribunals in China will not provide the
enforcement protection that American com-
panies desperately need, as demonstrated by
recent paltry judgments there of $53,600 and
$27,360 for Microsoft and Disney, respec-
tively. China has clearly defaulted on its
obligations to protect the intellectual proper-
ty rights of the U.S. music industry. Consid-
ering the millions at stake in lost revenues,
these damage awards are pocket change to
the bootleg CD manufacturers that openly
operate there.

While recent U.S. government moves to
pressure China, including the groundbreak-
ing announcement this weck of upcoming
trade sanctions, are to be commended and
encouraged, U.S. music companies should also
look to the private sector here and in China
for relief. The music industry needs to con-
sider implementing a three-part strategy to
shut down, or at least significantly recuce, the
economic incentives for Chinese music boot-
leggers.

First, the U.S. music industry should quick-
ly move to adopt technologies that change how
CDs are recorded. In other words, music pro-
ducers or distributors should employ a method
of recording that will not support the various
CD drives or players being used to reproduce
CDs in China. One method would be to use
enhanced recording technology. This will pre-
vent bootleggers from replicating U.S.-pro-
duced CDs with many of the current CD-
duplication devices, also known as “read-write

devices.” However, the use of these enhance-
ments will not prevent all bootlegging, Pirates
will be forced to purchase read-write devices
that are compatible with the new dises.
Another way to technologically foil hoot-
leggers is to implant a pass code on CDs. A
pass code can be designed so that the CD can
be played on a “read-only device,” such as a
CD player, but on a duplication device, the pass
code will prevent duplication from directly
occurring. At that point, the bootlegger will
have to record the original CD onto audiocas-
sette and then transfer that onto a blank CD.

“U.S. music
companies
should look to
the private sec-
tor for relief”

Konrad L. Trope is of
counsel to the law firm
of Berger, Kahn,
Shafton, Moss, Figler,
Simon & Gladstone. His
practice focuses on
commercial litigation, as
well as the licensing
and enforcement of
copyrights, trademarks,
and patents for music,
film, and hi-tech clients.

The resulting sound quality will be noticeably
diminished from a CD-to-CD duplication, and
the CD will be more costly to bootleg.
Second, U.S. music distributors should
wage an all-out war against bootleggers via
an aggressive, proactive approach aimed at
simply co-opting the bootleggers’ business.
The majors could cooperatively set up retail
outlets in China that carry the latest in music
releases from the U.S. These releases should
be priced at or below the price at which the
bootleggers sell their products. Eventually, the

Cpinese buying public will flock to the legiti-
mate U.S.-sponsored stores and the lost sales
will drive many, if not all, of the bootleggers
out of business.

The question then arises, what happens
when the U.S.-sponsored stores start to raise
their prices—will not bootleggers, with help
or tacit approval from the Chinese govern-
ment, start to flourish again? Bootleggers will
ndt come back in the volume they currently
operate if the Chinese government is given a
real economic incentive to erack down on the
bootlegging.

The U.S. music industry can economically
put pressure on the Chinese government hy
helping organize a U.S. consumer boycott of
goods imported from China. Trade between
China and the U.S. is at an all-time high. For
instance, the Port of Los Angeles in the last
12 months handled more than $7 billion worth
of goods, and the Port of Long Beach, Calif.,
handled more than 4.6 million tons of cargo
involving trade with Chind during the 1994-95
fiscal year. Therefore, if properly organized,
a U.S. consumer boycott of imported goods
would certainly hit the Chinese government
in its pocketbook.

Economic boycotts have worked in different
situations in the past, and the U.S. music
industry certainly has the means to “get the
message out” to the American consumer. The
annual loss of $400 million in licensing revenue
from Chinese bootlegging could be translat-
ed into hundreds of thousands of lost jobs in
the American economy.

In this election ycar, the loss of U.S. jobs to
overseas workers has many voters worried.
The American music industry needs to tap
into that concern so that dollars lost at the
cash register send a message to the Chinese
government to erack down on bootleggers or
face an all-out price war and consumer boy-
cott. We claim to be in an era of encouraging
self-responsibility and self-reliance. We should
insist on nothing less from our trading part-
ners both here and abroad.

BREAKING AWAY IN INDIANA

I just wanted to say thanks for all the col-
umn space you gave to the Bloomington
[Ind.] scene {“The Midwest Has A New
Music Haven: Indiana”] in the May 4 issue of
Billboard. There are starving multitudes of
musicians slinging burritos (and worse) in
our small town, trying desperately to: a) get
noticed by the music business; b) eke out a
meager existence doing something they love
(i.e., music); and c) tell their parents that all
of that racket in the basement was better
than they thought, and Billboard sez so, so
back off!

Anyway, thanks to your articles, at least
two of the above are now possible. Now then,
did you want the spicy red or mild green
sauce on that burrito?

Michael White
Dog Heaven Music
Bloomington, Ind.

SALAAM FROM VIVI RECORDS

Thank you, Bradley Bambarger, for men-
tioning my work with Salaam in your arti-
cle [“Breaking Away: Mysteries Of Life,
Vida, El Nifio, Salaam Blossom In Bloom-
ington,” Billboard, May 4]. I thought the

LETTERS

article was well balanced, and you certainly
conveyed the diversity Bloomington is
known for. Everyone in the original music
community owes you and Billboard their sin-
cerest gratitude.
Jorge Hernandez
Vivi Records, Vivi Entertainment
Bloomington, Ind.

FRANCE CHANCE

I am a record producer (John Lee Hooker,
Art Ensemble Of Chicago, Anthony Braxton,
Mal Waldron, etc.) involved in finding songs
for movie soundtracks like those I've pro-
duced for “La Boum” and “Le Chévre.”
[Because of your articles) I will be going very
shortly to search for talented singers in Indi-
ana and especially in Fort Wayne. (I'm also
going to visit St. Louis and Memphis.) There
is a market in Europe for new singers and tal-

ents that have not had their chance!
Pierre Jaubert
Topomic Music
Paris

BORDERS SONG
I was very pleased and gratified to see your
wonderful articles recognizing the wide range

of amazing musical talent blossoming in
Bloomington, Ind. Music and the arts are
such a large part of what makes this the mag-
ical place it certainly is.

[ must admit some dismay, however, with

BORDERS

BOOKS+*MUSIC+«CAFE

the absence of Borders Books & Music from
the list of music stores serving the commu-
nity. Borders carries 50,000 titles in [its]
music section alone, including, of course,
releases by all of the fine bands mentioned in
your articles. And we have been fortunate
enough to host several of these same artists
for live performances in our store. We are
incredibly proud to be even a small part of
such a vibrant, creatively charged communi-
ty and couldn’t resist this opportunity to crow
about it.
John Gottfried
General manager
Borders Books & Music
Bloomington, Ind.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest, The opinions offered here are not necessarily hose of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y, 10036

Director of Strategic Development: Ken Schlager
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Metallica In For A Lollapalooza Of A Summer
Elektra Pushing ‘Load’ To Alternative Rock Formats

B BY MELINDA NEWMAN

NEW YORK—Metallica drummer
Lars Ulrich remembers his reaction
last Thanksgiving when he was first
approached about his band headlining
this summer’s Lollapalooza tour in
support of its June 4 Elektra release,
“Load.”

“I just burst out laughing,” he re-
calls. “Our managers, Cliff [Burnstein]
and Peter [Mensch], called me up to
the office. Wehad
made all the plans
for the summer to ’ |
play indoor arenas
throughout Ameri- ‘ .|
ca, which we've
never really done | Elekira Entertainment |
before, [and then] L '
Cliff hands me a
piece of paper and says, ‘Well, there’s
one other option..."”

Ulrich discussed it with the other
members of the 15-year-old band—vo-
calist/guitarist James Hetfield, gui-
tarist Kirk Hammett, and bassist Ja-
son Newsted—and decided to say yes.

“I first thought, ‘Wow, are they
sure? That's M-E-T-A ... " says Het-
field. “But after that, it was, sure, why
not? It's just another festival to me.
I’'ve never been to any of them, so I
don’t know how sacred it is to every-
one else, but to us it’s just another
place to play.”

“Load” is the band’s first studio al-
bum since 1991's “Metallica.” That al-
bum has been certified for sales of 9
million units in the U.S. and at least
another 5.2 million in the rest of the
world. The band is signed to Mercury
outside North America, except for
Japan, where it records for Sony
Japan.

With the new album comes a new
look for the members of the band, all of
whom are sporting shorter hair and a
cleaner look. Unconfirmed word is
that the band even plans to take to the
Lollapalooza stage in jackets and ties.

Anticipation from radio program-
mers and retailers, who expect “Load”
to be one of the biggest albums of the
year, is running high.

“The [word-of-mouth] on this album
has been incredible,” says Eric Keil,
buyer for nine-store New Jersey chain
Compact Disc World. “People are al-
ready coming into the store asking for
it. I think people are waiting for a kick-
ass rock record. For us, it’s going to be
one of the top five new releases of the
year. The last album is still one of our
top 10 catalog sellers.”

Vinny Marino, assistant PD/music
director for rock station WAXQ New
York, goes one step further. “This is
probably the most awaited album re-
lease ever for us,” he says. “With
Metallica, they’ve gone from being an
underground metal band to being a
mainstream rock band. There’s so
much excitement about this album.
When my 38-year-old conservative

)

brother-in-law dentist asks when
we're getting the new Metallica, you
know they've become mainstream.”
Given Metallica’s widespread accep-
tance—after being largely ignored by
hit radio for the first several years of its
career, the act landed three songs in

1A

the top 40 with its last album—Elektra
is actively working it to a number of for-
mats, some of which previously turned
a deaf ear to the band.

“We think the universe for Metallica
is bigger than ever before,” says Elek-
tra’s senior director of marketing,
Marcia Edelstein. “We’re going to all
of the rock formats, including active
and alternative, as well as college and
top 40.”

The first single, the midtempo,
angst-ridden “Until It Sleeps,” will be
released Tuesday (21). Sam Bayer di-
rected the videoclip for the song.

That massive radio push has some
active rock programmers afraid of be-
ing left behind. “What bothers me is
that the record label is gearing up to
work the band at alternative, and it re-
ally pisses me off. They're not an alter-
native band; they’re a rock band,” says
Marino. “This just pushes rock radio
further down in the pecking order.”

Bob Waugh, APD at modern rock
WHFS Washington, D.C./Baltimore,
agrees that Elektra is putting on a full-
court press fo his format. “I think
there has been a real effort on Elek-
tra’s part to get the word out that mod-
ern rock is looking forward to it, espe-
cially since the band is playing
Lollapalooza. We haven't heard it yet.
We'll evaluate it, and if it makes sense
for us, we'll play it, but I would not
characterize modern rock as eagerly
anticipating the new Metallica
record.”

Bill Gamble, PD at modern rock
WKQX Chicago, understands roek ra-
dio’s resentment but says, “If this is
going to be the biggest thing of the
summer, why wouldn't we want to be
involved in it? We plan on playing the
band. Album rock can still have Kiss.”

“Load” has something for Metallica
fans of all stripes: the hard and
crunchy “Ain’t My Bitch” and “Cure,”
the vituperative “2X4,” the melodic
“Hero Of The Day,” the bluesy “Poor
Twisted Me,” and the wrenching

“Mama Said,” clearly written by Het-
field about his mother, who died when
he was a teenager.

Hetfield says the hardest part about
returning to the studio after such a
long absence was “going through all
the stuff we had. We had suitcases full
of riff tapes from the last tour and
from time off. It was pretty tedious go-
ing through that. It was interesting
here and there, and there were a few
laughs at other people’s expense: ‘He's

METALLICA

joking. That's not the riff.’ But once we
got going on the writing, the next diffi-
cult thing was to stop writing. I start-
ing freaking, thinking, ‘I've got to
write all the lyries for all these

songs.””
“We've always written an album,”
says Ulrich. “This is the first time we
(Continued on page 96)
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B BY DOMINIC PRIDE

CAMBRIDGE, England—Like a
pair of alien cat-people, the two
shady figures on the stage are send-
ing shafts of light into the dry ice
from the pow- —

erful torch |
|

beams built
Mrll: rnal

into  their
spectacles. A
shuddering
synthetie
bassline
snakes out to
the crowd and
slithers down
the foundations of the venue as the
word “Dreamtime” flashes up on the
screen behind them.

Orbital is playing the Cambridge
Corn Exchange, and the venue,
which normally houses concerts of a
more folky persuasion, has never
seen anything like it.

The Hartnoll brothers, Phil and
Paul, are on a 13-date tour of the
U.K., showeasing material from

S S—

Internal’s Orbital Takes Ambient
Techno From Studio To Stage

their fourth album, “In Sides,” re-
leased April 29 on London Records’
Internal label. And anyone who be-
lieves that electronic music doesn’t

ORBITAL

work live had better think again.
Two days before, the duo brought
its spectacle of atmospheric techno
and projections to the rarefied, plush
surroundings of London’s Al-
(Continued on page 96)

Michael English Declares His ‘Freedom’
Former Christian Artist Makes Pop Debut On Curb

W BY DEBORAH EVANS PRICE

NASHVILLE—In talking to Michael
English about his Curb debut album
for the pop market, the word that
keeps resurfacing is “freedom.”

And not just be-
cause it’s the title of
his new project,
which is due July 2.
As he makes the
transition from
award-winning con-
temporary Christian
artist to anew facein
the mainstream AC
and top 40 markets,
freedom seems to be the pervading
emotion behind much of English’s mu-
sie.

In addition to the title cut, the album
includes a track called “Freedom
Field,” which English co-wrote.
“‘Freedom Field’ is a recurring dream
that I've had of that place, the freedom
where all my dreams come true, the
place where everything is right and
everything wrong is made right,” he
says. “[It] makes you feel good to be
there and makes you feel good to hear
it. And it makes me feel good to sing it.”

English says that positive feeling
came from having the ability to ad-
dress a variety of topics on his new pro-
jeet. “In this world, there is a lot more
freedom to sing what you want,” he
says of his pop move.

ENGLISH

Unlike the Christian market, the
pop arena alfows “the freedom to sing
and not worry if this is going to offend
anyone,” he says. “Now I don’t have to
worry about saying ‘baby’ or ‘girl’ or
whatever. I don't have to worry about
saying ‘Jesus’ either. I'm free to say
whatever I feel there is to say. I think
people will see that in this album ... I
hope people feel the
pain that I have
been through and
the freedom of ex-
pression I have in
these songs.”

“Freedom” is English’s first album
since signing with Curb in late 1994 fol-
lowing his departure from Warner Al-
liance, Warner Bros.’ Christian label.

In April 1994, English was the top
winner at the Gospel Music Assn.’s
Dove Awards, taking home six tro-
phies, including artist of the year.

But during the week following the
awards, a media frenzy resulted when
it beeame public that English, who was
married at the time (and has since di-
vorced) had had an affair with another
married artist, Marabeth Jordan of the
group First Call. (When the story sur-
faced, Jordan was pregnant, but later
miscarried.)

English parted company with Warn-
er Alliance, and after a phone call from
Mike Curb, he decided to sign with
Curb Records (Billboard, Oct. 15,
1994).

Since then, English has performed a
few dates, including Nashville’s Sum-
mer Lights festival and an opening
date with Foreigner, and he has con-
tinued to produce albums in the South-
ern gospel field. However, his main fo-
cus has been recording the new album
with producers Guy Roche, Tommy
Sims, Rick Chudacoff, and Peter
Bunetta.

“I needed some time off the road to
recuperate and get my things togeth-
er,” English says. “And it took a long
time to get the songs together because
we all knew we needed the big ones. I
think waiting that long has been good,
although it's been nerve-racking for
me. It’s driving me crazy staying at
home, but I think I needed the rest, the
time alone. So everything is in order
now, and I'm ready to go.”

Curb is also ready to go on the new
album. Label VP Claire Parr says the
project will be worked “the same way
any priority major pop act is posi-
tioned, with a lot of advertising, retail
support, and as many personal and
touring appearances as possible.”

A House of Blues show is set for
Thursday (23) in Los Angeles, and a
bevy of promotional and radio visits is
also being set up.

Parr anticipates positive response.
“] think people who are familiar with
Michael’s ballads are going to be pret-
ty shocked to find out how edgy his up-

(Continued'on page 98)
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‘Hunchback’ Soundtrack Tie-Ins Abound
Disney Strikes All Promotional Fronts For Album

B BY MOIRA McCORMICK

CHICAGO—Walt Disney Records
has its promotional bells pealing at
full force in anticipation of the May 28.
release of the soundtrack to its ex-
pected summer blockbuster, “The
Hunchback Of Notre Dame,”

Based on the Vie-
tor Hugo novel, the
animated musical
film will premiere 5

June 19 in New Or- 3 ’
k
l@

leans and will hit
MIDLER

screens nationwide
June 21. A variety
of consumer mar-
keting tie-ins, re-
bates, and novel
promotions are ready to roll for the al-
bum, including a first-time all-Disney
in-flight channel on American Airlines
and a number of exclusive product
giveaways keyed to major retailers.

Walt Disney Records manager of
marketing Frank Keating says the
soundtrack will ship 1.5 million-2 mil-
lion units at launch.

The soundtrack features eight new
songs by the Oscar-winning team of
composer Alan Menken and lyricist
Stephen Schwartz, whose first collabo-
ration, the soundtrack to last year’s
“Pocahontas,” won 1996 Academy
Awards for best original score and
song (“Colors Of The Wind”).

The soundtrack also features
Blitzz/Atlantic act All-4-One perform-
ing the Walter Afanasieff-produced
ballad “Someday”; the song is the set’s
first single and will be released to radio
June 10 from Hollywood Records. A
video for the single is being reeled un-
der the direction of Antoine Fuqua,
who helmed Coolio’s “Gangsta’s Par-
adise.” The group will perform at the
New Orleans premiere.

The second single, according to Walt
Disney Records, will be the AC end-
credits performance by Bette Midler of
the movie number “Go Help The Out-
casts.”

Casting a wide net for its potential
audience, Walt Disney Records is re-
leasing seven types of “The Hunch-
back Of Notre Dame” audio products:

the soundtrack CD and cassette; the
Read-Along CD and cassette; the cas-
sette-only, toddler-targeted My First
Read-Along; the cassette-only Play-
Along (a 3D “theater” with character
figurines); a Spanish-language sound-

track on CD and cassette; a bilingual
English/Spanish Read-Along on cas-
sette only; and the Sing-Along pack-
aged with a cassette player.

Keating notes that this is the first
time Walt Disney Records has issued
its Sing-Along and Read-Along prod-
ucts on CD. “It’s a way for us to test it
in that format,” he says. In addition, 2
million “Hunchback” Sing-Along
home videos will
be stickered
with a sound-
track awareness
message.

This is also
the first time Disney has bought an ex-
clusive in-flight audio channel. It has
done so with American Airlines for
July and August, which, Keating says,
is “the heaviest family travel period.”
Called “Share The Music Of Disney,”
the channel will prominently feature
the soundtrack to “The Hunchback Of
Notre Dame,” along with music from
other Disney releases. Keating says
the All-4-One clip will also air in-flight
during the same time period, another
first for Disney.

Tie-in promotions involve Burger
King, Payless Shoes, and Nestlé and
Mattel. Burger King Kids’ Meals will
feature inserts offering a $3 mail-in re-

—

[ @M@fwe
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RECDRD CDMPANIES. Tad Smith is ap-
pointed VP, corporate development, at
BMG Entertainment North America in
New York. He was a management con-
sultant at McKinsey & Co.

Tim Devine is named senior VP,
A&R, for Columbia Records Group in
Santa Monica, Calif. He was VP of
A&R at Capitol Records.

Gary Beech is promoted to VP, mar-
keting, at EMI Records in New York.
He was senior director.

H.O.L.A. Recordings in New York
appoints Joey Carvello VP, promotion,
and Laura Rinaldi director, A&R ad-
ministration. They were, respectively,
VP, North America, for Champion
Records and associate director, A&R
administration, for EMI Records.

A&M Records in Hollywood, Calif.,
appoints Brent Hirokawa VP/con-
troller and Jillian Newman manager,
artist development and artist relations.
He was audit senior manager, media
and entertainment division, at Ernst &

DEVINE

SMITH

Young. She will retain her duties as as-
sistant to the VP of artist development
and artist relations.

Doug Major is promoted to VP, mu-
sic video production, at MCA Records
in Universal City, Calif. He was direc-
tor, video services.

Joy Bernstein is promoted to direc-
tor of finance for Atlantic Records in
New York. She was senior manager of
finance.

Word Records and Music in
Nashville promotes Loren Balman to
executive VP. She was senior VP, artist
and creative development.

EXECUTIVE

bate when customers buy “The Hunch-
back Of Notre Dame” Read-Along and
any other Disney Read-Along; the
soundtrack will be played in the restau-
rants. With the Nestlé/Mattel promo-
tion, consumers can save up to $8 on
the purchase of the soundtrack via a
three-level mail-in rebate with pur-

ALL-4-ONE

chase of select Nestlé, Mattel, and oth-
er Disney merchandise.

A $2 rebate is available through Pay-
less Shoes’ Play Pack Kit coupon book,
with purchase of additional Disney
soundtracks. A $3 Read-Along offer

(Continued on page 96)

For Sony Music’s 'Springsteen, ‘Ghost
Of Tom Joad’ Finds New Life Abroad

B BY THOM DUFFY

LONDON—With the first solo inter-
national tour of his career recently
completed, Bruce Springsteen has
seen European fans respond to his so-
cially charged album “The Ghost Of
Tom Joad” with an
enthusiasm that
has strongly sur-

passed the
record’s reception
in the U.S.

Sales for “The
Ghost Of Tom
Joad” outside
America have
reached nearly 1.4
million, according to Sony Music, near-
ly three times the U.S. sales figure of
509,000 reported by SoundScan. Eu-
rope accounts for 1 million of those in-
ternational sales, Sony reports.

The response across Europe has
been striking, not only because of
Springsteen’s past image as an icon of

SPRINGSTEEN

Seeking Heat. Three of the members of Jars Of Clay stopped by Billboard’s Los
Angeles offices to receive their Heatseekers T-shirts to commemorate “Jars Of
Clay” (Essential/Silvertone/Jive) reaching the top spot on the Heatseekers chart
for the week ending March 23. Pictured, from left, are lead singer Dan Haseltine,
keyboardist Charlie Lowell, and bassist Steve Mason. Guitarist Matt Odmark is

not pictured. (Photo: Alison Leigh/BPI)

BEECH CARVELLO

Arista Records in New York names
Nina Goldberg senior director, video
production, and Deborah Gilbert al-
ternative marketing manager. They
were, respectively, a freelance film pro-
ducer and Handleman national sales
rep for BMG.

Melanie Levy is promoted to nation-
al retail marketing manager at Virgin
Records in Los Angeles. She was na-
tional alternative marketing coordina-
tor.

Mercury Records appoints Kim
Green product manager in New York
and Peter Kinnaird manager, artist

TURNTABLE

American rock but because “The Ghost
Of Tom Joad” is a lyric-driven portrait
of America’s dispossessed in the "90s.
Yet the songs are connecting with fans
in many countries where English is
not the first language, as listeners
draw links to the economic uncertain-
ties within their own cultures. That
connection has been fueled by exten-
sive media cover-
age of the album,
I SONYJ widespread trans-
lations of its lyries,
and compelling live
performances by
Springsteen on the longest European
tour of his career. When the tour
closed in Madrid May 8, the singer had
played 35 theater shows in 28 cities in
12 countries.

“This is more intense than any rock
show,” Springsteen tells Billboard, de-
seribing the solo acoustic perfor-
mances. Working outside the very fa-
miliar setting of a full-scale rock
concert, “I can be myself, I don’t have
to play myself,” he says.

The singer suggests that longtime
fans have been especially appreciative
of these concerts, which have allowed
him to reconnect with them on a more
intimate level. “It’s like, ‘That’s my
man! He’s back! ” quips Springsteen.
Along with the songs from “The Ghost
Of Tom Joad,” “I'm bringing my past
material into the present,” he notes.

“In Europe, it is interesting,” says
Springsteen, discussing the long his-
tory of support for the folk and
singer/songwriter tradition here,
which he says may help explain the
strong response to “The Ghost Of
Tom Joad.”

Although he acknowledges that the
perspective of the new album is “funda-
mentally American,” Springsteen says
the audiences in Europe have been
among the most attentive he has en-
countered, and the press has been par-
ticularly thoughtful and enthusiastic.

“It’s that intensity that you're trying
to elicit,” he says.

While the album has been eritically
acclaimed in America since its release
Nov. 21 and in the wake of Spring-

(Continued on page 97)

HIROKAWA MAJOR

and repertoire, West Coast, in Los An-
geles. They were, respectively, associ-
ate copy director, creative services, for
Sony Music and an agent at William
Morris.

Marie Scheibert is named alterna-
tive retail marketing manager at Gef-
fen Records in Los Angeles. She was
retail specialist at the Album Network.

PUBLISHING. BMG Songs’ marketing
division in New York appoints Molly
Kaye director of catalog marketing
and Benjamin Groff manager/cre-
ative services. They were, respectively,

BERNSTEIN KAYE

East Coast GM for Rondor and cre-
ative assistant for PolyGram Music
Publishing.

RELATED FIELDS. Home Box Office in
New York names Laurie Sykes pro-
gramming executive, original pro-
gramming. She was a coordinating pro-
ducer for “Live From The House Of
Blues.”

Diane Boush is appointed VP, mar-
keting, for Inflight Productions USA in
El Segundo, Calif. She was airline me-
dia manager for AEI Music Network.
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Bryan Adams, Tom Brokaw, Anthony Edwards,
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Rod Stewart, Michael Stipe, Oliver Stone,

Pete Townshend, Sigourney Weaver, & Robin Williams.
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Harry Gonnick Jr. Brings On The Funk

Columbia Set Takes Musical Journey With ‘Star Turtle’

M BY JIM BESSMAN

NEW YORK—*“Star Turtle,” Harry
Connick Jr’s July 2 follow-up to 1994’s
“She,” continues its predecessors’ shift
from the sophisticated jazz that propelled
the artist into youthful stardom to the
funk-oriented sound of his New Orleans
hometown roots.

But Connick, who
has lived in New
York since 1986 and
was only 19 when
he first drew atten-
tion with his self-
titled Columbia
debut, doesn’t see
the new project as
a continuation of
“She.” Rather, he
views it as merely a way to show off the
musicians he plays with.

“I just wanted to display my band,”
Connick says, speaking of guitarist
Jonathan DuBose, bassist Tony Hall,
drummer Raymond Weber, and the horn
section from the band he used prior to
“She.” “When we did the last album, we'd
only just started playing together, but
now we've been on the road a long time
and are more comfortable. Ann Marie
[Wilkins, Connick’s manager] said it was
about time to put out another record, and
even though we'd just come off the road,

CONNICK

we're all great friends and wanted to
work together some more—so we just
went in and did another funk record.”

Thanks, too, to “She,” Connick was also
more comfortable in the New Orleans
funk vein. “Growing up in New Orleans, I
learned to play a lot of different kinds of
music,” he says, “but when you start a
recording career, you can’t put out five dif-
ferent kinds of music at the same time! I
went with jazz because it was definitely
the most challenging, but after so many
Jjazz albums I thought I'd go back to funk
because I played it for so long.”

“Star Turtle,” Connick’s 10th album
for the labe), is a concept project. Its focal
point is an actual “Star Turtle” charac-
ter—a troubled alien reptile who comes
to earth and is given a tour of the diverse
New Orleans music scene by Connick.

“I was in the car one day and different
things randomly popped into my head—
including the title,” says Connick. “I came
home and said to my wife [model Jill
Connick], “The album will be called “Star
Turtle,”’ and she said, ‘What? But I'd
started thinking about the Star Turtle
coming down to Earth from a planet that
was in great despair, and the only way he
could save it was to come down to the
greatest musical city in the world and
absorb all the music, from a street parade
to a jazz club to a funk club.”

The club-hopping documented in “Star

Jimmie Dale Gilmore Maps
A ‘Newer World’ On Elektra

M BY STEVEN MIRKIN

Although tagged a country singer,
Jimmie Dale Gilmore has consistently
amassed a stronger following among
alternative and triple-A artists and fans.
Michael Stipe, David Byrne, and Ween
have raved about Gilmore in interviews;
Natalie Merchant and Mudhoney have
performed duets with him. Given that
Nashville and country radio have never
supported his career, the June 25 release
of Gilmore’s fifth album, “Braver, Newer
World,” will complete his break with
country.

Produced by T Bone Burnett, “Braver,
Newer World” was conceived by Gilmore
and Elektra senior VP of A&R Nancy
Jeffries as the start of a new phase in
Gilmore’s career. “Jimmie came to me,”
Jeffries says, “and said he wanted to do
an album that drew on his roots in early
rock’n’roll.” The result is an elegant,
dreamy collection, with a sound that

Gilmore calls “West Texas psychedelic
blues-rockabilly.” The album is a revela-
tion—even to Gilmore. “Sometimes,” he
says, “it’s like listening to somebody else.”
However, the album almost didn’t hap-
pen. The version of
“Braver, Newer
World” being re-
leased is Gilmore’s
second attempt at
recording the al-
bum. He originally
went into the studio
with Bones Howe
but was frustrated
with the results. “I
very much loved that album,” Gilmore
says, “but it was in a real sense too much
of a rehash of what I'd already done. I
was of two minds: This is beautiful, yeah,
but I need to go in a new direction.” For
Jeffries, the first version of the album
lacked “mystery,” which she considers an

essential element of his music.
(Continued on page 16)
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Turtle” is segmented by the “Start Tur-
tle Suite,” a series of four numbered
pieces in which Connick and the turtle
interact—with Connick supplying all the
instruments, voices, and effects.

“The ‘musical journey’ concept gives
the albumn an interesting context in terms
of interviews and the Internet,” says
Julia Eisenthal, Columbia’s VP of product
marketing. “When Harry explains the
concept behind the album, it really comes
to life, and we're developing a ‘Star Tur-
tle’ icon for a [World Wide] Web site.”

The first single is “Hear Me In The
Harmony,” which is a tribute to the late
James Booker, the New Orleans piano
legend and Connick’s former teacher.

“It’s a fabulous uptempo groove song
and very personal and special,” Eisenthal
says, noting that it's being serviced in
mid-June to top 40 and adult radio for-

“You? Me? Us?” Richard Thompson, second from left, meets with his manage-
ment and booking team after a show at New York’s Irving Plaza. Thompson, who
was appearing in support of his new Capitol Records album, “You? Me? Us?,”
will start a tour in June with Joan Armatrading. Shown, from left, are Bridget
Nolan, Metropolitan Entertainment Group; Thompson; Rob Kos, Metropolitan;
and Elizabeth Rush, Concerted Efforts.

(Continued on page 27)

MAKE MINE A DOUBLE: It was only a matter of
time before MCA and its new parent, Seagram Co., began
mixing bands with booze.

In what Seagram and MCA hope is the first in a series
of concerts, the two companies will launch the Seagram’s
7 Dollar Bill Tour June 4. The monthlong club tour will
feature the Nixons (MCA), Gravi-

Seagram, MCA Mint A 7 Dollar Bill;
R.E.M., Manager Split; Kiss Sells Out

Limblifter (Mercury), Stanford Prison Experiment
(World Domination), and Local H (Island). Tickets for
the tour, which started May 7 in Boston, are $5 (Bill-
board, May 4).

SEPARATE WAYS: R.E.M. and manager Jefferson
Holt have split. The separation is

ty Kills (TVT), and Hog (Geffen).
Tickets will be $7.

“We'd like to make it an ongoing
event,” says Charlie Katz, VP of
strategic marketing for MCA
Records. “Maybe [we can] go back
out in the fall with another three
hot up-and-coming artists. Over the

e
LBHAl

| surprising since the band and
Holt have been together since the
group’s inception, and the band
members often referred to Holt
as the fifth member of the group.
R.E.M. would not comment on the
split other than to say that Holt
will be pursuing “new interests

course of time, we'd like to possi-
bly make it a branded tour, so peo-
ple know the 7 Dollar Bill Tour
means great artists who are really
developing.”

Seagram has long been a player in the music sponsor-
ship market—underwriting a number of events to pro-
mote specific brands, including a jazz series with Martell
Cognac, a Crown Royal country music tour, and Chivas
Regal’s support of a Frank Sinatra tour—but this is the
first time the liquor company has ventured into the alter-
native music market.

Because of the alcohol tie-in, all shows will be open only
to people 21 and older. “The Seagram’s 7 brand is tar-
geted to 21- through 29-year-olds,” says Katz. While
acknowledging that the fan base for the three bands
includes a far-younger demo, Katz says, “There will be
plenty of opportunities for people of all ages to see these
bands at other times. The tour only lasts for a month.”

If the series continues as planned, two or three of the
acts will be MCA-distributed. The exception on the pre-
miere tour is Gravity Kills. Katz says that band was
selected “because we wanted to put together the proper
mix, and Gravity Kills seemed perfect for this tour. We'd
like to make sure that at least two of the bands are under
the MCA Entertainment Group banner. This is obvious-
ly a strategic move for us.”

Katz says that MCA is looking at other genres of music
that might be appropriate to tie in with select Seagram
brands. “It’s hard to determine yet if [sponsorships by
Seagram of MCA acts] will develop, but we certainly
hope so.”

In addition to the 17 club dates on the tour, the bands
will be making in-store appearances. Ticket giveaways
are being coordinated with local radio stations.

The Seagram’s 7 Dollar Bill Tour is just one of sever-
al low-price package rock tours going out this summer.
Also sure to make a splash is the 3x5 tour, featuring

by Melinda Newman

on his own behalf.” With no
immediate plans to replace Holt,
R.E.M.’s business concerns will
be looked after by the band’s
attorney, Bertis Downs.

ON THE ROAD: What a difference a little makeup
makes: Kiss sold 120,000 tickets in one hour May 12. The
tickets were to eight sold-out arena shows in the Mid-
west and South . . . John Wesley Harding and Alvin
Youngblood Hart have been added to the Further Fes-
tival, the 32-date outing featuring former members of the
Grateful Dead, starting June 20 (Billboard, April 13).
Harding, Hart, and the already announced Flying Kara-
mazov Brothers will perform on a proscenium stage
during set changes on the main stage. Appearing on the
main stage will be Bob Weir & Ratdog, Mickey Hart’s
Mystery Box, the Bruce Hornsby Band, Hot Tuna, and
Los Lobos.

THIS AND THAT: Patti Smith, whose new Arista
album comes out June 18, will make her first U.S. TV
appearance with a band in 18 years when she performs
Saturday (18) on “Saturday Night Special” on Fox. She
will also perform June 19 on “Late Show With David Let-
terman” . . . In what may be the best thing about the new
Demi Moore movie, Béla Fleck & the Flecktones will
perform the music for “Striptease.” Maybe the band
should be renamed the Fleshtones for the project . . .
Caroline has signed Versus, which were formerly on
Teenbeat Records. The band, which is on tour with the
Spinanes, will release its Caroline debut July 30 . . .
Sugar Hill artist Walter Hyatt, who was more famous
for the people with whom he worked, such as David Ball
(in "70s group Uncle Walt’s Band) and Lyle Lovett, than
for his solo projects, died in the ValuJet plane crash near
Miami May 11. He was a lovely man who made lovely
music (see Lifelines, page 82).
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Columhbia’s Sponge Soaks Up Praise

Band Displays Mus

@ BY CARRIE BORZILLO

LOS ANGELES—Those who want-
ed to write off Detroit rockers
Sponge as just another modern rock
band with a few hit singles will be
pleasantly surprised at the amount
of songwriting growth displayed on
their second album, “Wax Ecstatic,”
due July 2 on Columbia.

The band that provided such mod-
ern rock staples as 1995’s “Plowed”
and “Molly” (from its Work Group/
Columbia debut “Rotting Pinata,”
which sold 632,000 units, according
to SoundSecan), is back with punch-
ier, more sophisticated songs. Even
cello and horns are mixed in.

It looks as if the new-and-im-
proved Sponge is being welcomed
back with open arms. The band has
been invited to play for three weeks
on the second stage at this year’s
Lollapalooza festival in late July and
early August; Rolling Stone has

'

SPONGE

picked “Wax Eestatic” as one of the
14 most-anticipated summer releas-
es in its June 13 issue; Spin is devot-
ing two pages to the band in its
August issue; and radio is raving
about the album.

““Wax Eestatic’ represents a com-
ing of age musically for the band,”
says Tom Corson, senior VP of mar-
keting at Columbia. (After initially
signing with the now defunct Colum-
bia imprint Chaos, the band switched
to the Work Group for the release of

ical Maturity On

‘Wax Ecstatic’

its first album and is now on Colum-
bia proper to “consolidate the chain

_of communication,” says Sponge

singer Vinnie Dombroski diplomati-
cally.)

“We're already feeling the press is
more enthusiastic this time around,”
adds Corson.

Garett Michaels, PD at modern
rock WHYT Detroit, says he was
“knocked out” when he heard the
first single, “Wax Ecstatic (To
Sell Angelina),” and plans to support
the hometown heroes as much as
possible.

“This single shows some growth
from the band. It would've been easy
for them to do another track like
‘Plowed,’ ” says Michaels. “When I
heard it, I did not realize it was
Sponge. Our local guy brought it in,
and I said, ‘Who the hell is this?" It
sounds like the band spernt some
time playing [David Bowie’s] ‘Ziggy
Stardust’ and ‘Aladdin Sane.’ I heard
a bit of ‘Panic In Detroit’ and that

Artists & Music
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Benson’s 4HIM Looks
Toward The Mainstream

W BY DEBORAH EVANS PRICE

NASHVILLE—Benson Musie
Group is gearing up for a big deliv-
ery of “The Message,” contempo-
rary Christian foursome 4HIM’s
highly anticipated sixth album, due
June 25.

Consumers got a sneak preview
of the album and the group’s more
organic sound when 4HIM per-
formed on the April 25 Dove
Awards broadeast and a live syndi-
cated radio show during Gospel
Music Assn. week. Benson plans to
follow that exposure with a major
push at retail leading up to the
album’s release.

CCM Communications and
Salem Radio Network teamed to
syndicate the show to more than
100 stations in key markets during
morning drive April 24. The day

the Recording Industry Assn. of
America, and its previous release,
“The Ride,” is approaching gold
status. With their new release, the
band members hope to build on
their existing fan base and expand
their audience.

“It’s a different sound for
4HIM,” Harris says. “I think it can
be defined as more organic and
more acoustic. ‘4HIM in 1996’ is the
best way for me to deseribe it. It's
not a trendy album, but it's musi-
cally up-to-date with what’s going
on. Everything now in pop and
alternative musie is very acoustic-
based. Everyone wants an organie
sound in the rhythm section. Every
album before,
we had layers of
overdubs and
keyboards and
horns and strings.

Mick Ronson guitar with the affee- before, 4HIM appeared on KLTY “If there are
tation to the vocals.” Dallas, one of the country’s most layers of any-
The Bowie influence, as heard on influential Christian stations, dur- thing [on this
n “The Drag Queens Of Memphis” and ing the afternoon drive broadeast album], it would
b usinesSss 10 g’m{‘fm “Silence Is The Drug,” is partially from GMA. 4HIM have to be gui-
o T0P left over from the band’s original KLTY PD Scott Wilder says his tars. The rea-
NRTETE) —_— bty | o s Conaty | promote vision for the project: a concept al- | station has had a long-running love ~ son we did that is because we all
bum about drag queens. affair with the act. “They head- love acoustic guitars and electric
GARTH BROOKS fEtdiTite Lyt i‘lf"” i Varaell Enterprises “The Drag Queens Of Memphis,” | lined our Celebrate Freedom con-  guitars. This past year, we found
Auburn Hills, Mich. sollouts “] Am Anastasia” (featuring Richard cert last year, and 30,000 people ourselves gravitating more toward
Butler of the Psychedelic Furs on attended the event,” he says. “We  the organic sound of a live band. We
backing voeals), “Velveteen,” and “The love them and think they're great. didn’t want sequenced sounds on
e e w57 [N g o Death Of A Drag Queen” are also They made our event last year.” the album as much as we just want-
BONEPONY Hils YRR s o Belkin Prods. Black- remnants of that shelved idea. The title cut from the album was  ed that band-type sound that
Aubura Hills, Mich sallouts bird Prods. Ltd “We were going for this Ziggy serviced to radio May 10. Wilder  sounds more [like] we do in con-
Stardust meets Al Green thing,” says that after previewing the cert.”
explains Dombroski, who writes album during GMA week, he got The album was produced by
: : most of the band’s songs. “The whole great feedback from listeners. Michael Omartian, Don Koch, Peter
m S::ﬁz';:}'}ﬁ"“" sHR %5',‘;’2‘5;';‘,0 ‘3:'14! fam froge rhythm drum beat in ‘Anastasia’ is “4HIM has been as popular as they ~ Wolf, and 4HIM, who co-produced
sailouts the same damn beat from [Green’s] are because they know what people  four cuts with Bill Baumgart.
‘Let’s Stay Together.’ But it wasn’t | want to hear,” he says of the act, “It’s a little edgier, a little more
working. Ziggy never meant to hang which won group of the year hon-  organic. I think it’s something that
MANLOW P : out with Al Green. So we changed ors at the Doves in 1993, 1994, and  will help us grow the audience, not
o {fn“;::f, - Iz\g";f ’ (587 386 paunds) Sﬁ, 'Eﬁ:"."ﬁf.’nﬁ‘féﬁ‘i' keys. Plus, it was fairly confining. 1995. “And I think this album says alienate anyone,” says Dennis Dis-
$5355/419.13 four shows | Andrew Miller Pre- We may use the other things as B- they’ll continue to do that .. .1 ney, director of marketing for Ben-
— sides in England.” think it’s a continuation of their  son.
For this record, the band—which growth as a group, and they’ll con- Harris says the thread of conti-
JOHNNY MATHIS & ROBER- | Radio City Music Hall May 10-12 | $652785 15,252 Radio Gity Prods also includes Joey Mazzola (guitar), tinue to build steam as they go.” nuity that ties this project to past
TAFLACK New York $60/840/435/830 - 17.949, Mike Cross (guitar), Tim Cross The new album is a departure for ~ 4HIM releases is the lyrical con-
: '&'::‘ (bass), and Charlie Grover (drums) group members Andy Chrisman, tent. Though musically, the album
—moved in a direction that delves Marty Magehee, Kirk Sullivan, and  may be a little different, the songs’
more into observations about people Mark Harris, former members of lyries uncompromisingly espouse
ROD STEWART Glen Helen Block-  April 28 511110 S o PACE Concerts rather than the introspectiveness seminal Christian pop act Truth. the group’s Christian faith. When
buster Pavilion $72501842.50 20,000 that’s so rampant in music lately. 4HIM has built one of the biggest it comes to courting mainstream
Devore, Cald Svia “What we've done, intentionally— | followings in Christian music on  acceptance at radio and retail,
which is a big difference from the the strength of its polished pop  Harris says, “we’re not trying for
last record—is take all those ‘woe is sound and Harris’ songwriting mainstream success, although if we
BOB SEGER Market Square Arena  April 29 $498,945 1,28 Sunshine Promo- me’ songs and flushed them down prowess. (He wrote or co-wrote 10 got it, we'd welcome it. We're just
BOHEPONY Indianapolis $30/825 selloat tions the toilet, I think for the better of | of the 11 cuts on “The Message.”)  trying to be true to ourselves.”
the band,” says Dombroski. “When 4HIM’s fourth album, “The Basies Disney says the label feels that
you look at rock’n’roll in general, Of Life,” has been certified gold by (Continued on page 47)
look at Buddy Holly or Little
ROD STEWART Miami Arena May 11 $468,000 10,23 Cellar Door Concerts Richard. I don’t think it was meant
Miami $50/335 199 to be a garbage pail for all that kind
of.nejgatlve energy, like we're seeing “ITNDIE BOOKS " \
with a lot of artists now.
“¢Got To Be A Bore’ is really ﬂ v ﬂ L Y I E g
ROD STEWART I::)Lm(i;r:‘illaa;tf’ter- May 7 g?/él:ms {2.;1‘(: New Era Promotions about what we're trying to say s —— . FULL* "‘lTEGRATEl‘) ROVALTY -
Birmingham. Al L‘?‘”t‘;]e gig?;;;’s‘“[f;olf:g’lp;]e g":zst‘gz o ACCOUNTING © INVENTORY SOFTWARE
impression that we're all complete- =
ly, horribly depressed. We've chosen KOS MRSELES. 6 soro0s T besl‘l ":i‘/“’.’y program For Independent
ROD STEWART sl e i o R tositis: not to air our dirty laundry in public Email: bobc@ dbsoft.com fr’l’;c’fi‘;fd By 532%;’; o v Record .
Sanlos, ¥ : : s and do something a littler braver = ooy Oy Biederman, Rykodice ecord Companies
here.” “... Quite frankly, I can’t imagine istri
“Got To Be A Bore” comes off as a 201y 4s8-1004 Fax: @81 1611 ruaning af:ecorglabel withot it i
reaction to such songs as Nine Inch - Jonathan Levy, Moonshine Music
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs- Nails’ “Closer” or Alanis Moris- C Hl(‘AGQO' . : nEneta of 1)13 So
gores should be submited o Mare Ralif, Kasty e et (a8 3oL 4305, sette’s “You Oughta Know.” Its lyrics Ll b pARD i
- (Continued on page 47)
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ARISTA'S EROS EYES U.S. ENTRY

(Continued from page 1)

national, says that the new album, which
is being released in select territories in
a Spanish-language version, will con-
firm Ramazzotti as a major interna-
tional star and could break through in
the mainstream U.S. market, where
DDDy/Arista will issue the set Tuesday
21).

The album hit stores in Europe May
13.

“We are going for crossover big
time,” Henn says. “Eros’ new album will
receive the same priority and backing
that we would give to any of our other
international stars, like Whitney Hous-
ton, Toni Braxton, or TLC. The last
album already broke out of the Hispan-
ic market in North America, with the
Spanish version selling 160,000 copies
and the Italian version 80,000 copies.”

“Tutte Storie” sold 4.5 million copies

in 30 territories, according to BMG,
principally throughout Europe and
Latin America. BMG is confident of
surpassing that figure for the new
album, which, Ramazzotti says, repre-
sents a new phase for him.

Having recently taken control of his
career with the establishment of his
own management company, RadioRa-
ma, and signing a five-album contract
with BMG for an undisclosed sum
reported to be in the eight-figure range,
Ramazzotti co-wrote and produced
“Dove C’é Musica.”

“This is very much my own ereation;
I'feel as if it is my son,” he says. “Every
song on the album has been meticu-
lously constructed step by step, each
having its theme and vitality. The album
has a very strong impact, with at least
six potential singles.”

JIMMIE DALE GILMORE MAPS A ‘NEWER WORLD’

(Continued from page 12)

“It’s the '90s,” Gilmore explains,
“how would Roy Orbison or Sam
Phillips or Elvis Presley approach the
studio? They wouldn’t be coming in to
make a country record or a pop
record, they’d make music.”

The search for a new producer was
simple. Merchant and Dave McNair,
who had signed Gilmore to Elektra’s
short-lived American Explorer series,
recommended Burnett, who also
topped Jeffries’ short list. Elektra,
which released Emmylouw Harris’
similarly genre-busting “Wrecking
Ball” last year, is not worried about
breaking Gilmore to a rock audience.
“He has a more universal kind of fol-
lowing,” Jeffries says. “It transcends
airplay. The country market has not
embraced him, so there was no rea-
son for Jimmie to make a country
album if he didn’t want to make one.”

Dane Venable, senior director of
marketing for Elektra, agrees: “It’s
hard for me to consider him country,
at least by what country standards
are now. If anything, it’s American
music.” Venable emphasizes that the
record will not be worked to country
stations. “It’s not like we’re alienat-
ing anybody,” he says. “There’s
nobody there to alienate to begin
with. We just don’t consider Jimmie
Dale a country artist.”

The label’s efforts, he says, will
focus on triple-A, which he sees as
Gilmore’s natural fan base. The
album’s first single, “Waiting For A
Fall,” released June 10, will go to
triple-A as well as Americana and col-
lege stations. Venable says he has
been surprised by the interest alter-
native stations have shown in Gilmore.
Elektra field reps have reported that
many alternative stations and inde-
pendent stores have requested
advance copies of the album. In addi-
tion, early press interest has come
from magazines usually associated
with alternative music. Gilmore has
noticed a similar shift at his shows.
“I'm appealing more to the younger
people than the middle-aged country
fans,” he says.

These younger fans will be court-
ed by Elektra’s college reps. While
more than half of the college reps
take the summer off, those remaining
will be setting up the album on cam-
pus. When the staff is back at full
strength in the fall, it will rework the
album, hitting college press for

reviews and stations for airplay, as
well as adding bookstores, cafes, and
apparel stores to their usual retail
accounts. The label has made a deal
with Cups magazine, which will pro-
mote Gilmore in more than 350 coffee
shops and cafes around the country.
Ads will appear in such publications
as Musician, Option, New Country,
and No Depression.

Retail stores will be heavily solicit-
ed by Elektra’s sales staffers, which
have started making special presen-
tations to their accounts, with
advance copies of the album widely
available for in-store play. Gilmore
will be Elektra’s focus in the WEA
roadshow, during which buyers are
presented with the label’s priorities.
The label is asking retail accounts to
file Gilmore in the pop or mainstream
sections. “Considering the major
exposure he is going to get, it will
benefit retail to have him in the heav-
iest trafficked part of the store,” Ven-
able says. To help put Gilmore in the
front of consumers’ minds, Venable
notes, he will be included in listening
posts in practically every major
account for the months of July and
August.

Gilmore, who is booked by WiJliam
Morris Agency, will be touring those
months, playing club dates in major
and secondary markets. These dates
will be followed by a theater tour in
the fall.

Gilmore, who was an early advocate
of the Internet, will moderate a week-
ly on-line chat session every Thurs-
day in July. While the focus will be on
Gilmore’s music and performances,
other musicians, journalists, radio
programmers, and-club owners will
appear in order to discuss the Austin,
Texas, music scene. Gilmore’s home
page will be connected to the Elektra
home page, and by the time the album
comes out, Venable hopes to have the
artist’s site connected to other World
Wide Web sites, including those
belonging to Merchant, Ween, the
Utne Reader, and several triple-A sta-
tions.

But in the end, Jeffries says, what
is most important is that Gilmore
“keeps his credibility while exploring
different ways of presenting himself,”
which in the end might be more com-
mercial, adding that “he represents
something special, and nobody here is
going to mess with it.”

The lead single, “Piu Bella Cosa”
(Most Beautiful Thing), released to
radio here April 9, is a midtempo
romantic ballad with a gospel backing,

indicating some of the diverse musical.

influences utilized by Ramazzotti to
garnish his trademark Mediterranean
pop/rock style.

Among other album tracks, “Yo Sin
T{” features merengue and salsa beats,
while “Uragano Mary” (Cyclone Mary)
enters the realm of country pop.

Henn says language no longer repre-
sents a barrier to entering the main-
stream market in the States. “Anyone
can break the U.S. if they have a unique
talent, and nobody writes songs like
Eros—his musie is passionate, and his
personality is unique,” he says. “He is
not just a romantic balladeer, he writes
strong songs and his live show rocks.
Language doesn’t matter [in the U.S.]
as it used to—the large Hispanic popu-
lation has accustomed audiences to
other languages.”

Outside the U.S., the Spanish-lan-
guage album is being released only in
Spanish-speaking territories, and the
Italian-language version in other coun-
tries, Arista will release both versions
simultaneously in the States.

Arista’s decision to issue both the
Italian- and Spanish-language versions
is already proving to be fruitful. The
single “La Cosa Mas Bella,” which is
taken from the Spanish album “Dénde
Hay Musica,” is already being
embraced by stateside Latin radio pro-
grammers.

The track is bulleted at No. 11 on Bill-
board’s Hot Latin Tracks chart after
three weeks.

Arista in the U.S. says it will explore
all traditional marketing options with
Ramazzotti, with a heavy emphasis on
TV. The video for “La Cosa M4s Bella”
is getting airplay on a variety of Span-
ish video and TV outlets, and it will like-
ly be serviced to more mainstream out-
lets in the coming weeks.

Ramazzotti’s highly videogenic image
has sparked interest from several film
and TV agents, according to Arista.

FOCUS ON EUROPE, LATIN AMERICA

Nicole Moore, head of BMG interna-
tional promotions in London, says
Ramazzotti will concentrate initially on
Europe and Latin America, however.
“Promotional dates for the U.S. are still
being planned but should happen in
July,” she says.

In the meantime, Ramazzotti has
already had a preliminary swing
through Europe, including an appear-
ance on Ray Cokes’ MTV Europe show,
“X-Ray.” In June, he will perform

-media showcases in Milan, Stockholm,

and Hamburg, then go to South Amer-
ica for more showcases in Sdo Paolo,
Brazil, and Mexico, and will return to
Europe before going to the U.S. in July.
Harriet Brand, senior VP of talent
and artist relations at MTV Europe,
says the channel will be sponsoring
Ramazzotti’s 32-date European tour,
which starts Sept. 15 in Lisbon, Portu-
gal, and then goes to Spain, Italy, Slove-
nia, Austria, Switzerland, Germany,
France, Belgium, Holland, Denmark,
and Sweden, with one U.K. date at
Royal Albert Hall in London Nov. 18.
The video for “Piu Bella Cosa,” was
directed by Nigel Dick, renowned for
his Guns N’ Roses clips, and shot in the
desert outside Los Angeles. “We have
placed it on active rotation, which means
it gets at least 16 airings a week,” says

o,

Brand, adding, “We like the CD and the
video. We regard Eros as a high-value
artist, a good performer with a unique,
recognizable voice. With good songs like
his, it doesn’t matter if you don’t under-
stand the lyries; you will still appreci-
ate and enjoy the mood and ambience
that the artist is creating.™

Eduardo Zipelli, responsible for mar-
keting at Virgin Retail Italy, says the
album will have an unprecedented pres-
ence in the chain’s principal Milan
Megastore.

“Following extensive radio girplay for
the single, we have already had many
inquiries from customers asking when
the album will be released,” he says.
“We have placed an initial order for
3,000 copies, and for the first time we
will place three listening posts with
three sets of headphones on each, posi-
tioning them next to each other in a ded-
icated promotional space.”

FANS ARE PRIMED
Saturation airplay for the single on
all of Italy’s national music radio net-
works has helped prime Ramazzotti’s
already-expectant fans for the album.
Grant Benson, music director at Italian
national EHR network RTL 1025 Hit

Radio, says the song has a strong -

crossover appeal.

“There are two strong elements to
the single,” he says. “It has a very Ital-
ian romantic melody, which, combined
with the European pop production and
sound, gives it a very wide appeal. This
could be Eros’ biggest international hit
he’s ever had. We placed it on high rota-
tion as a ‘power hit’ as soon as it came
out. Given his large fan base, we would
have anyway, but it has lived up to its
expectations.”

As a British radio professional work-
ing in the Italian market, Benson says,
however, that as goed as the song may
be, it will still be difficult to market it
in the UK.

Clive Dickens, music director at Lon-
don’s top-rated top 40 station Capitol
Radio, agrees, but adds that the British
market is not entirely deaf to foreign-lan-
guage artists. “We pulled Celine Dion’s
French-language song ‘Pour Que Tu
M’Aimes Encore’ off the demo cassette
and urged Sony to release it,” he says.

“It was one of the first non-novelty
foreign-language songs to receive air-
play,” Dickens adds. “However, if we are
going to go for a foreign-language
artist, it will have to have an exception-
ally strong melody.”

Ramazzotti is already well estab-
lished in Germany, where Ulrich Pioch,
musie producer at Bavaria’s top-rated
radio station Antenne Bayern in
Munich, says “Piu Bella Cosa” rated
highly with listeners during the sta-
tion’s call-out research.

“We tested it with call-outs, asking
listeners to rate the song from 1 to 6,

with 1 being the highest score,” Pioch
says. “It rated 1.5, which is very good.
Following that, we placed it on really
fast rotation, with 15 plays a week. It is
a perfect CD for the springtime, uplift-
ing and uptempo. Eros is big in Ger-
many and especially in Bavaria because
we are close to Italy and many [people]
go there for holidays and know the cul-
ture and love the language. The sound
is very European, though.”

Ramazzotti started his professional
singing career in 1982, when he was

. spotted at the Castrocaro talent contest
by Roberto Gallanti, then managing
director and principal partner at Ital-
ian indie label DDD, based in Milan. The
following year, Ramazzotti won the new-
comer’s portion of the televised San
Remo Song Festival with the ballad
“Adesso T4” (Now You), launching him
as a domestic Italian star.

Franco Reali, president of BMG
Music Italy, says that Ramazzotti’s
international potential began to be real-
ized in 1989, when BMG bought a 50%
stake in DDD. “After that, Eros
released two studio albums [‘In Ogni
Senso’ and ‘Tutte Storie’] and one dou-
ble live album,” he says. “We released
the 1993 album ‘Tutte Storie’ in 30
countries, and it sold over 4 million
copies, selling especially well in Ger-
many, Austria, Switzerland, France,
Spain, and Latin Ameriea. From that
moment on, Eros has been one of our
top priority international artists.”

Of the new set, Reali adds, “The big
difference is that it is self-produced by
Ramazzotti. We are very happy with
our relationship with his management
company, and we are confident that in
our promotional role we can consolidate
and increase its popularity in existing
markets where he is big and break him
in new territories, including the U.S.,
Australia, Taiwan, and Finland.”

DDD’S LAST RELEASE

A year and a half ago, BMG acted on
an option to buy the remainder of DDD,
and Ramazzotti’s new album will be the
last release on DDD before the label is
officially folded. “This album closes the
DDD cycle and will also be the last one
published by EMI [Music] Publishing,”
Reali says. “Future releases will be on
the BMG labels and published by BMG.
The five-album contract we signed is
open-ended, having no time limits for
delivery.”

While “Dove C’é Musica” was writ-
ten and produced by Ramazzotti, the
album (recorded near Milan and mixed
in Los Angeles) was arranged by one of
Italy’s prineipal producers, Celso Valli,
and co-produced with Adelio Cogliati.

Other credits include guitarist Mike
Landau, bassist Nathan East, trum-
peter Jerry Hey, and drummer Vinnie
Colaiuta. They play on the album with
Spanish rock star Nacho Mafio, of the
group Presuntos Implicados, who
adapted the Spanish lyries.

“About a year ago, I was a bit daunt-
ed about being on my own with the pro-
Ject,” says Ramazzotti. “Up until then, I
had been co-writing my songs with
Piero Casaro. This time round, I col-
laborated with Vladimir Tosetto on the
songs.

“The fear soon subsided,” he adds,
“when I just let things go spontaneous-
ly, and new ideas started to flow. I dis-
covered new emotions.”

Assistance in preparing this story was
provided by Larry Flick in New York.
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1IT'S THE 8TH ANNUAL RoAST To SUPPORT THE

T.J. MARTELL FOUNDATION

FOR LEUKEMIA, CANCER & AIDS RESEARCH

THIS YEAR’S HONOREE:

CHAIRMAN:
KID LEO, COLUMBIA

VICE CHAIRMEN:
ALAN SMITH, AIR
BRUCE TYLER, AIR
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BURT BAUMGARTNER, WORK
MIKE BECCE, TOMMY BOY
JERRY BLAIR, COLUMBIA
RICH BLOOM, QWEST

STU COHEN, WARNER BROTHERS
PHIL COSTELLO, CAPITOL
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JOHN FAGOT, HOLLYWOOD
RICH FITZGERALD, REPRISE
ANDREA GANIS, ATLANTIC
RON GESLIN, TAG

MARK GORLICK, MCA

DAVID LEACH, MERCURY
STEVE LEAVITT, GEFFEN
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JOE RICCITELLI, ISLAND
BRENDA ROMANO, INTERSCOPE
JACK SATTER, JIVE

HILARY SHAEV, 550 MUSIC
RICK STONE, A&M

GREG THOMPSON, ELEKTRA
BUTCH WAUGH, RCA

EDWARD J. KEATING

FOUNDED BY THE MUSIC INDUSTRY
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RICK BISCEGLIA, UNPLUGGED
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HARD ROCK CAFE
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SONY STUDIOS
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TICKETS: $400 ADVANCE DONATION  $500 AT THE DOOR

MAKE CHECKS PAYABLE TO: T.J. MARTELL FOUNDATION
SEND CHECKS TO: ALAN SMITH, AIR

THIS EVENT 1S DEDICATED TO THE MEMORY OF 9861 BROKEN LAND PARKWAY, SUITE 200-A

COLUMBIA, MD 21046
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Mighty Clouds Of Joy: “For
seven days, the gospel tent burst
at the seams with the audience
and performers in complete
unison n their devotion to an
emotional truth linking the body
to the soul in their need to move
with an urgent love for God and
Jesus. No performers were more
extraordinary than the Mighty
Clouds Of Joy."

Boozoo Chavis: “The river flows, the rocks erode, but the roots survive, and Chavis and
Zydeco will live as long as Louisiana.”

POIRTIRA

IMAGES OF THE NEW ORLEANS
JAZZ & HERITAGE FESTIVAL ‘96

PHOTOGRAPHS FOR BILLBOARD BY DAVID GAHR

ALL PHOTOGRAPHS COPYRIGHT DAVID GAHR 1996

Raymond A. Myles: “A coming
gospel giant whose showmanship is
quite the opposite of this quiet
moment with his youngest fan.”

David Gabhr is one of the world’s
finest photojournalists, and the fact
that he focuses mainly on popular
music and its kindred sense of
humanity is a blessing for the
community of artists, fans, and
music industry professionals with
whom he subtly interacts. Gahr was
born in Milwaukee in the '20s and
raised in the city’s tough 6th Ward.
Gabhr’s rapt first exposure to music
was via so-called race records
whirring on a hand-cranked gramo-
phone in an apartment of the four-
unit Galena Street flat the Russian-
Polish Gahrs shared with three
African-American families.

“After serving as a rifleman in
Europe during World War I1,” he
recalls, “I attended five or six univer-
sities and was going for a Ph.D. in
economics when | decided | had to
make a living and went into
photcgraphy.” He spent 25 years
shooting for Time-Life publications
(“I did 2,000 jobs for Time alone”),
but then he “dropped out,” in his
own words, “to concentrate on the
music and musicians | fell in love
with while listening to blues records
as a boy.”

Gabhr snot more than 100 album
covers for Moses Asch'’s immortal
Folkways Records, beginning with
one for Big Bill Broonzy. While
covering the seminal Newport Folk
Festivals and the early New York
folk-pop scene, he preserved young
Bob Dyilan as a gangly beanpole,
Joni Mitchell and Leonard Cohen

and Willie Dixon as intrepid
troubadours, and Jackson Browne
as the teenage boyfriend of the
Velvet Underground’s Nico. Gabhr's
renowned book with Robert
Shelton, “The Face Of Folk Music,”
captured a golden musical era in the
natural light that is Gahr’s preferred
medium.

Gahr’s work has since appeared in
virtually every important cultural
journal of his time, and his many
indelible album cover images over
the last few decades include those
for Laura Nyro's “New York
Tendaberry,” Miles Davis’ “A Tribute
To Jack Johnson,” Van Morrison’s
“His Band And The Street Choir,”
Bruce Springsteen’s “The Wild, The
Innocent And The E Street Shuffle,”
Eric Clapton’s “461 Ocean Boule-
vard,” “The Essential Johnny Cash,”
and “Janis: Janis Joplin.”

A veteran of many New Orleans
Jazz & Heritage Festivals, Gabr is a
keen observer of the annual tribal
rite’s unique combination of public
celebration, personal exertion, and
probative communication. Each of
these pictures from the 1996
proceedings is accompanied by his
comments.

Surrounding and suffusing all the
portraits is the natural light that flows
between people of good faith. And
something more: David Gahr’s
photographs show the tender vision
in his own ineffable presence as a
trusted member of the family.

—Timothy White

G TREAANETTY 2

Chaka Khan: “She approaches the
greatness of Aretha in her singing and
passion. Also, she moves fine.”

Snooks Eaglin: "My absolute favorite of
the festival and beyond. The astonishing
sight of him singing a cappella for over 30
minutes on the street near the Louisiana
Music Factory with my automobilist, lawyer,
guide, and leader of the biue laws, Joel
Siegel, had me laughing and cheering
without stop. Thank you, Snooks."
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Cowboy Mouth: “What huge fun itis to
witness the drumming and antics of Fred
Leblanc. The Mouth is just one of a half-
cozen blues-infected rock groups to appear
at this year's festival.

Buddy Guy: "Visually, Buddy Guy is
extraordinary in his polka-dot period. Not
only is Buddy one of the greatest
guitarists alive, but he's also one of the
greatest entertainers, always giving
pleasure in his performances.”

Cassandra Wilson (below):
“Willowy, with a charm born of
innocence, honesty, and beauty,
she has become a singer and
musician of the very first rank."

Frank Morgan: “The legendary West Coast saxman
amazed me 15 years ago when | first photographed him and
only got finer here with the great Kenny Barron, Ben Riley,
and Ray Drummond.”

Quint Davis: "The major-domo of the whole shebang (with enormous help
from part of New Orleans) pointing the way during a dedication ceremony for
Professor Longhair's statue close by Tipitinas.

Joan Osborne: "Visually

superb, she sure has style and

musical ability, but | feel the oft-

quoted reference tc Janis Joplin

to be overstated. She is Joan
Osborne the First.

Eddie Palmieri:
“Latin jazz has no more
exciting legend or finer
cigar smoker. Adding
saxophonist Donald
Harrison to his group at
the festival was a fine
stroke.

D.L. Menard: "Cajun joy and pleasure
comes out in a dancing mode when
Menard shouts out ‘Ah, Beethoven'
during his performances.”

James Carter:

“So young, so
handsome, and so ready
to assault and conquer
the saxophone pantheon.
| missed hearing his
extraordinary work on th
baritone sax, though.”

Phish: “The significant truth of the group is in the idolat-y and often delirious moods of their audience.
(They are very good musicians to boot.)”
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GROVER REVISITED: With
the marketing muscle of Uni-
versal Records and label presi-
dent Daniel Glass’ enthusiasm
now behind Chapel Hill, N.C.,
trio Grover, Zero Hour Records
is relaunching its campaign for
the band’s debut, “My Wild
Life.”

rock radio June 3.

Ray McKenzie, president of
New York-based Zero Hour,
says the label was thrilled to be
able to relaunch Grover. “When
[the album] came out last June,
it was only our third or fourth
release, and we had no market-
ing muscle or clout behind us,”
he says. “The feedback we got
at radio was good, but stations
held back because they didn’t
know if we could deliver. Then

Bloom & Doom. Esham'’s
eighth solo album, “Dead
Flowerz By Esham” on Real
Life Productions, clocks in at
No. 4 this week in the East
North Central Regional
Roundup. It also debuts at
No. 38 on Top R&B Albums.
The first single from the
album, “You Betta Ask
Somebody,” has just been
serviced to rap radio.

POPULARUPIRISIN G S.

BILLBOARD’'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARRIE BORZILLO

The L.A.-based foursome’s
debut, “Immortal,” is due Tues-
day (21) worldwide on 143/Lava/
Atlantic. The album is coming
out on the two Atlantic sub-
sidiaries as both 143 Records
CEO David Foster and Lava
president Jason Flom saw the
same showcase and subse-
quently wanted to sign the
band.

Foster co-produced “Immor-
tal” along with noted producers

“touring will be the essence of
this project. We're going to
mobilize Atlantic’s field forces
where possible.”

“Run” goes to mainstream
rock and triple-A radio June 3.

ROADWORK: Dashboard
Prophets, named one of the six
hottest L.A. bands in the May 12
Los Angeles Times, have a few
hometown dates coming up to
support their debut, “Burning

we did the deal with Universal, Hugh Padgham (Genesis, Out The Inside,” due Tuesday
and Daniel Glass asked about [EEARN-NANGEFAEAEI AT BN Melissa Etheridge, Sting) and
the record and start- Mike Clink (Guns N’
ed feeling it out at “MOUNTAN | T NORTHEAST | Roses).
radio.” ﬂmemmems,nzzyruzzymguuuy Mark Knopfler, Golden Heart Jimmy Khoury,
McKenzie adds L——F—— i 7" the band’s guitarist,
that a new video for \l = says the technological
“Yeah, I'm Dumb” El'?aSeTv':SeR RLC,:EVI';‘IL%L prowess of Foster, the

will be shot, which
was especially need-

rock edge of Clink,
and the pop-savvy

Momentous Debut. R&B
songstress Monifah, whose

\h -

IA

“You" is No. 32 on Hot 100 ed as there has been — __ /! { MIDDLE ATLANTIC Padgham were anice | Not S0 Lame. With Cast
Singles this week, is making some band member WEST NORTH CENTRAL | Maxwell, Maxweifs Urban Hang Suife | miX. ) postponing its tour, its
the rounds at radio in May changes. ey Qs Graky KB [ [— - 4;7*3—__ = 143 president | gpening band and label-
and June. Reviews of her Meanwhile, Grovgr, [ f/— =i R Brian Avne.t says he mates the Hollowbodies
Uptown/Universal debut, fronted by Angie S— — w Olga Tanon, Nuevos Senderos has received an | gecided to forge ahead
“Moods . . . Moments,” due Carlson, is on the PACIFIC l =T enthusiastic reaction

Back Home),” reached No.
36 on the Hot 100 in Febru-
ary. Heavy D, AZ, and Vin-
cent Herbert lent a produc-
ing hand on the set.

The label enlisted Tim
O’Heir to remix the first single,
“Yeah, I'm Dumb,” which didn’t
take off at radio when it was ser-
viced in June 1995. The new mix
will be reserviced to modern

surf/music convention

in Wilmington, N.C.,

June 6 and North by Northeast
in Toronto June 15.

HART AND SOUL: This sum-
mer’s Lollapalooza will feature
a slew of great new bands on
the second stage. One that
attendees should certainly
check out is the Beth Hart
Band, which will be on the bill
June 27-July 17.

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-seliing titles by new & developing artists.

EAST NORTH CENTRAL
The Verve Pipe Villains
Gravity Kills Gravity Kills
Kenny Wayne Shepherd Ledbetter Heights
Esham Dead Flowerz By Esham
The Why Store The Why Store
. Tina Arena Don't Ask
. Mindy McCready Ten Thousand Angels
Jo Dee Messina Jo Dee Messina
, Goldfinger Goldfinger
10. Dishwatla Pet Your Friends

veNpmpwNE

SOUTH ATLANTIC
. Olga Tanon Nuevos Senderos
. DJ Kool (Let Me Clear My Throat)
Mindy McCready Ten Thousand Angels
Planet Soul Energy + Harmony
Robertson Da Someone Who Cares
Dishwalla Pet Your Friends
Chantay Savage | Will Survive
Bahamadia Kollage
Maxwell Maxwell’s Urban Hang Suite
10. Kenny Wayne Shepherd Ledbetter Heights

vENONRWNS

Tuesday (21), will run in roadwith the Nixons || Gutermouth TeriYokimoto | ,\ to the band in Europe. | pMay shows. The band will
People and Entertainment through June 2 and A\ “This is important for hook up with Cast in June.
Weekly in June. Her debut will play the Mass : miggmﬁm“gnﬁw the label,” he says. “I | wyGO Richmond, Va.,
single, “I Miss You (Come Symposium skate/ —_— brought the [electron- and WROX Norfolk, Va.,

ic press kit] to Paris,

and they freaked. It’s
real American rock’n’roll, so
we're going for it worldwide.”

In North America, the band
will start a residency tour May
30 that will hit New York,
Philadelphia, Washington, D.C.,
Boston, and Toronto.

Daniel Savage, VP of mar-
keting for Lava, says that given
the band’s “dramatic” stage
presence and performances,

anyway and headline the

are among the triple-A sta-
tions playing the band's
Polydor debut, “Lame,”
originally released on
Muna Tea in 1995.

(21) on No Name Recordings.
The band will play an in-store at
Tower on Sunset on street date,
open for Mr. Mirainga Thurs-
day (23) at Alligator Lounge,
and play Spaceland May 28.
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Mass Appeal. Motown Records’ publishing division waits for the ink to dry o
its exclusive worldwide co-publishing agreement with Mass Avenue's Andre
Evans and Bob Antoine. Pictured, from left, are Motown executive VP Mark
Siegel, Evans, senior director of Motown Music Publishing Nadine Baker,

Antoine, and Motown president/CEO Andre Harrell.

@ BY HAVELOCK NELSON

NEW YORK—Like a sudden sonic
storm in an hour of musical tranquility,
Ambersunshower’s debut album, “Wal-
ter T. Smith,” surprises with a judi-
cious blend of musical styles. The set,
which ships July 23, was produced by
PM Dawn, Tikk Takk, Lucky, Min-
nesota, and Derrick Trotman. Accord-
ing to executives at the artist’s label,
Gee Street, the set “is the sound of a
colorful candy rain.”

“Amber is another example of what

CAN IT REALLY BE THAT SIMPLE? Arista president
Clive Davis made it all seem so straightforward during a
Q&A session at Impact’s Super Summit X in Nashville in
April (Billhoard, May 18) when he said that the reason for
R&B music department downsizing and black executive dis-
missals is a lack of hit records.

On the surface, the comment is, in itself, an accurate
cause-and-effect equation—churning out top five records is
what the execs are being paid for. However, are these exec-
utives being given the tools they need to generate those hits?
And are these designated black music gatekeepers really
trusted to do their jobs without their bosses meddling?

“The hits may or may not be there, but I'll tell you this:
[We're usually] not allowed to do our jobs without interfer-
ence from our bosses, who
many times make the final deci-
sions, and they might not even
have experience working on
R&B music,” says one former
R&B music department execu-
tive. “They want us to run the
department, but then they sec-
ond-guess every decision we

The
Rhythm
and the

A Difficult Question Gets A Simple Answer;
R&B Fest Gives Something Back To Pioneers

Blues

make, instead of letting us rise
and fall on our own merits.”

Many say another problem is
that there are few A&R execu-
tives at major labels with the
power to sign acts. “We're the ones who are on the streets
every night looking for talent and in the studios with our
artists, but we don’t get any kind of respect when it comes
to the recommendations we give about singles or the kind of
sound an act should have,” says an A&R executive. “We do
all the research and leg work, then somebody from market-
ing or a high-up executive comes in and tries to tell us what
we should be doing. And they end up picking [singles] with-
out even knowing what’s going on [regarding consumer
tastes].”

Some veteran executives view the current crop of senior
R&B departmental managers as lacking executive skills.
“They just haven’t received the training that they should
have to be able to run the whole store,” says one label head.
“We've got to do a better job of pulling in people who have the
necessary skills to do a good job, which would reduce the
need for cutbacks.”

The executive also criticizes many corporate-level execu-
tives for lacking the creative acumen to hire the right black
A&R executives or to make the correct creative decisions
for the R&B side of their labels. “There are few executives
out there like Clive or [Atlantic chairman/CEO] Ahmet
Ertegun, who have really good ears and are in tune on all
levels creatively,” says the executive. “Plus, they have the
added pressure of having to report to corporation share-
holders, who are more interested in turning a profit every
quarter than in the actual music.”

One major-label R&B executive says that short-sighted
carporate executives are too pressured to produce immedi-

by J. R. Reynolds

ate returns. “They don’t give us enough time to develop tal-
ent in most cases—unless it's a pet project of theirs,” he said.

With such anxiety to show immediate returns, it's no won-
der the industry is filled with paranoia and executives wish
to remain ananymous. It seems that many music executives
make decisions based on fear, which trickles down into the
ranks of subordinates. And it's pretty hard to be creative
when people feel that their head is on the chopping block
with each record they put out.

R&B FEST SET: The lineup for this year’s Rockport
Ehythm & Blues Festival is in, and among the artists sched-
uled to perfarm during the two-day event are Etta James,
Little Richard, Solomon Burke, Boz Scaggs, Michael
McDonald, Dr. John, LaVern
Baker, Percy Sledge, the
Moonglows, the Allen Tous-
saint Orchestra, and Hank
Ballard & the Midnighters.

The festival, which will be
held July 27-28 at Fort Adams
State Park in Newport, R.I.,
kicks off July 26 with an open-
ing-night party at Newport’s
Hotel Viking grand ballroom
that will feature a performance
by Roomful Of Blues.

The event is sponsored by the
Marlboro, Mass.-based Rockport Co., which manufactures
footwear and accessories.

“We signed on for this event because the music it provides
is of great historical importance to America, and because
the same people who listen to rhythm and blues are the same
people whe buy our products,” says Rockport director of
marketing programs Wing Pepper.

The Rockport Rhythm & Blues Festival will benefit the
Rhythm & Blues Foundation, which has been instrumental
in its werk as advocate for the rights of pioneering R&B
artists and as provider of emergency funds for artists from
the "40s-'60s who are in need of financial and medical assis-
tance.

The R&B Foundation, which was founded in 1988, is one
of the most beneficial music-industry organizations around.
Although the organization gave a record $225,000 to veter-
an artists iast year and has disbursed $1.5 million since its
inception, it receives little visible support from R&B record
labels and black music divisions. For example, there were
few contemporary black artists at the organization’s recent
fund-raiser dinner (Billboard, March 16). This continued lack
of visible support on the part of African-American execu-
tives is ironic in that many are grappling with their own flim-
sy corporate support systems.

We are destined to continue reliving mnany of the darker
parts of our history if we don’t begin to see that economic
improvement comes with empowerment. And the only way
to make greater strides in that regard is to support the

things that really matter.

[some call] alternative soul,” says Pete
Arden, Gee Street’s senior director of
marketing. “Her music combines rock,
pop, R&B, hip-hop, and acid jazz in
ways that transcend them all.”
Because her music crosses several
genres, Ambersunshower—which is
her real name—will be somewhat of a
challenge to market to the public.

AMBERSUNSHOWER

“We're really going to make an all-out
push at radio and video,” says Arden.
“We feel strongly that given a chance,
people will respond to Amber’s music.”

The first single from “Walter T.
Smith,” which is named for the singer’s
musician grandfather, is “Walter T.” It
will be serviced to radio in three phases.

“We’re doing three pro-CDs,” says
Arden. “The first one will go to alter-
native-leaning stations June 17 with a
Poppa mix by Tikk Takk that’s very
guitar-based. It brings out more of the
rock elements of the song.

“A week later, on June 24, an edited
album version will be serviced to CHR,
AC, and hot AC outlets,” he says.
“Finally, on June 31, a more beatwise
mix, which was done by Taxman, will
be sent to urban-leaning R&B sta-
tions.”

The video for “Walter T.,” which was
lensed by director Morgan Lawley of
Automatic Films, will use the single
mix version and will be serviced to all
local and national outlets, with an

Forecasting Ambersunshower

Gee Street Singer Crosses Several Genres

emphasis on VHI.

Gee Street also plans to mail a pro-
motional 7-inch single of “Walter T.” to
alternative music indie retailers in mid-
May to begin developing artist name
recognition. One week after the 7-inch,
the label will ship a limited-edition
maxi-single that features three nonal-
bum tracks.

Plans are under way for Ambersun-
shower to perform live shows. “Tour-
ing is going to be very important for
her because she manages to bring all
the various musical styles together in
a way that makes her much more
accessible live than on record,” says
Arden.

The label’s touring efforts for the
New York-based artist, who travels
with a live band, are focused on that
metropolitan area in order to minimize
expenses. “Amber cut her teeth baring
her soul through poetry and spoken
word,” says Gee Street president Jon
Baker. “I think that gives her a
tremendous advantage in terms of the
confidence she brings to the stage.”

In an effort to maximize its market-
ing efforts, Gee Street will be employ-
ing nontraditional strategies, such as
distributing promotional product in
cafes, boutiques, and “other trend-set-
ting retail environments,” says Arden.

“The best way to spread the word
about Amber is to get consumers to
hear the album themselves,” he says.
“Reading about it or hearing about it
doesn’t do her justice. She’s much more
of an artist than any [generic label] can
describe.”

The company also plans to expose
Ambersunshower to nightclub con-
sumers. “We're going to try and devel-
op that [market] very organically,
[with] a small base for her, then
increase it gradually,” says Arden.
According to Baker, the label will ship
12-inch singles containing instrumen-
tal cuts from the album to DJs world-
wide.

Back Il School. As part of the “Fox Rocks Your School” promotion for its
nationally syndicated radio program, “The Fox Kids Countdown,” Motown’s
Boyz Il Men performed at Roosevelt Junior High School in New Bedford, Mass.
Pictured, from left, are the group’s Michael McCary and Nathan Morris, contest
winner Peter Schinas, and the group’s Wanya Morris and Shawn Stockman.
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
. AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
| R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-
® LECTED, COMPILED, AND PROVIDED BY SoundScan®
FOR WEEK ENDING MAY 25, 1996 ™
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E2| 32| 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & F2|352| 2| =5 | PRODUCER (SONGWRITER) LABEL & NUMBER DISTRIBUTING LABEL | & &
WHERE DO U WANT ME TO PUTIT @ SOL
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R.SAADIQ (J.JACKSON,R.SAADIQ.J. JOHNSON.B.JAMES} (C) (D) {T) (V) BAD BOY 7-9056 ARISTA 59 | 45 | 4 13 | STAIRWAY TO HEAVEN ® PURESOUL | |5
10 13 3 TOUCH ME, TEASE ME (FROM “THE NUTTY PROFESSOR") @ CASE FEAT. FOXXY BROWN | g A.HAQQ ISLAM,K.JORDAN,D.WANSEL (K.GAMBLE L. HUFF) (C) (D) (X) STEP SUN 98086 INTERSCOPE
X KORNEGAY (C HGDARD .1 BLIGE M HOOTEN.X KORNEGAY F BROWN D YOUNG.JB WEAVER R €10 SO TPACTACET W HELIDMERDRY 60 | 64 4 | HOW DO YOU TELL THE ONE ® AFTER7 | ¢o
u| 7 8 | 10 | COUNTON ME (FROM “WAITING TO EXHALE") @ @ WHITNEY HOUSTON & CECE WINANS | 5 BABYFACE (BABYFACE) {C) VIRGIN 38543
BABYFACE (BABYFACE.W.HOUSTON M HOUSTON) (C){D) (M) (T) ) 1X) ARISTA 1-2976 6 | 2 HE’S NOT GOOD ENOUGH *50L0 | ¢
12 8 7 13 | LADY @ D'ANGELO | 9 J.POWELL (J.HARRIS III,T.LEWIS,M.HORTON,D.STOKES, D.CHAVIS) (C) (D) (X) PERSPECTIVE 587526
D'ANGELO,R.SAADIQ (D'ANGELO,R SAADIQ) (C) (D) (M) (T) (V) (X) EMI 58543 & | 70 R TRES DELINQUENTES # DELINQUENT HABITS | ¢,
13 9 9 17 A THIN LINE BETWEEN LOVE & HATE (FROM “A THIN LINE...”) & H-TOWN 6 0.G. STYLE (.MARTIN,D.THOMAS A MARTINEZ S.LAKE) (C) (D) {T) PMP/LOUD 64526/LOUD
R.TROUTMAN (R.POINDEXTER,R.POINDEXTER.J.MEMBERS) (C) (D) JAC-MAC 17699 WARNER BROS. HAVE | NEVER ® A FEW GOOD MEN
YOU & MONIFAH 63 % 52 12 BABYFACE.D.SIMMONS (BABYFACE) €D M) M V) () LAFACE%—AMZ’ARISTA ¥
16 16 3 HEAVY D (HEAVY D,R.BURRELL,V.HERBERT,C.KING) (C) (D).(T) UPTOWN 56001 UNIVERSAL | 1% - ; EVERYbAY & EVERYNIGHT YVETTE MICHELLE >
5
15 | 12 { 10 | 15 ; mLIEIEv?DUF'EKVAIrXsEF JPERREN) z) %’j’}”\‘y\g r'fc’;\g’}g; 5 % | 1T | FUNKMASTER FLEX iM.BRYANT) (©)(0) (1) (0 LOUD 64485 | 23
== - — ——=e— CAJUN MOON & RANDY CRAWFORD
16 14 1l 14 ?A-O (?_!.ﬁOle ™ (NT D STATEN SR A SIMMONS.JR. K L FERGUSON.JR_R DILL A HARRISON] X NQNC%"U}!\“‘*E 8 NEWD : ROROESEMEYER (1).CMLE) © m o senoon sso7 At | ©
=~ “. - - ——— = JOURNEY & OTIS & SHUGG
AIN'T NOBODY/KISSING YOU FAITH EVANS 66 | 64 [ 60 | 6 : 60
2|2 U C THOMPSOM i BABYFACE iF EVANS,C.THOMPSON,S.COMBS, BABYFACE) (€) (D) (1) ) 840 BoY 7-9085aRSTA | L/ :*'(S;A':;"EQl‘n"DAV'D'O'COOPER) {CIHD) Pogggggoé‘;l\’f;?;?:f
ONE FOR THE MONEY & HORACE BROWN .67 72 76 4 67
18| 2 2 9 K DEANE (H.BROWN.k. DEANE,B.D.WILDCAT.O.HARVEY.C.MACK) ©) (M) (1) 0 MOTOWN 860812 | 14 2’2‘:;"1"_53;BACTA;%V:;ELT'T(')M;M'“EN’ S PTALIET WIT:E);:‘:OR?\IMEH:LOE
19 17 13 12 E?«:#HI:T 1.c00L LBR.SMITH) (€ (D) {T) (V) DEF JAM 5%5&3&%& 7 68 | ol 3 1l T.TAYLOR.C FARRAR (D.SMITH.C DILLON,T.TAYLOR,C.FARRAR A.HALL.E DILLON) (C) (D) (T) 550 MUSIC 78257 il
= ‘ THE EARTH, THE SUN, THE RAIN @ COLOR ME BADD
20 21 17 4 g é%ﬁg%%%’:l .(TC.(S;T(())KES,C.CUENI) © (f)’ 'MM&E%&E 17 76 9 4 N.M.WALDEN (E.WOLFF.$.PIERSA) (C) (D} +V) GIANT 17654 WARNER BROS. 69
WHY YOU TREAT ME SO BAD & SHAGGY FEATURING GRAND PUBA
28 | 24 [MDN SLOWIAMS rEMPE’RT%ld;NCY JONES FEAT. BABYFACE & TA“("C')A(l‘)’f 'Jlt‘o'wgﬁ/;';%ﬁﬁﬁgk"g% 19 70 | 67 ] 65 | 11| g\iinsion s piazonia {0.BURRELL R LIVINGSTON.M.DIXDN 8. MARLEY) (©) (0) (1) 00 VIRGIN 38529 | 2
-HAHI! H 1 DON'T RUSH ® SILK
22 15 12 12 !_/Shzrm?_sﬁ?lggld,%} IN CHECK/EVERYTHING REMAINS RAW ‘(C) T 0 E’LE%%HI@Q%E% 6 1 5 % 01w sTewarr (W.STEWART G.JENKINS) (C) (D) ELEKTRA 64324/EEG N
EE (F| “DON'T BE A MENACE...” PS ENVY/FIREWATER & FAT JOE
2| 20|15|10]RE SNEX.[._.(H,BS('E"D Ting DAWTG (LKELLY, J_EH'\:RR.S m,r.azwm © O M ,IS‘LOAEJ 8854055 13 7269 | 66 | 1| 5o 0o JOE.LES, GAYE, RITZ,BROWN RAEKWON SHOWBIZ.. CARTEGENA) (€010 viouwTo 1sasreTimy | 44
24 | 25 | 18 | 7 | DON'T WANNA LOSE YOU ® LIONEL RICHIE | |7 73 | 63 | 68 | 4 | |FHEADZ ONLY KNEW... & HEATHER B. | g3
JIJAM.T.LEWIS (J.HARRIS III,T.LEWIS L RICHIE) (C) (D) (V) (X) MERCURY 852857 K.PARKER (HEATHER B.,H.GARDNER K.PARKER) {C) (T) (X) PENDULUM 58549/EMI
@ 2 2% 8 LET'S LAY TOGETHER (FROM “DON'T BE A MENACE...") & THE ISLEY BROTHERS 25 14 62 62 8 HOOP IN YO FACE (FROM “SUNSET PARK") © 69 BOYZ FEAT. QUAD CITY DJ'S 62
R.KELLY (R.KELLY) (C) (D) ISLAND 854586 THE BASS MECHANICS (S.W.A.T. TEAM) (C) (T) FLAVOR UNIT.EASTWEST 6431 2/EEG
2 24 21 22 SITTIN' UP IN MY ROOM (FROM “WAITING TO EXHALE") ® & BRANDY 2 75 68 58 16 KEEP TRYIN' & GROOVE THEQORY 2
BABYFACE (BABYFACE) () (D) (M) (T) {V) (X) ARISTA 1-2929 B.P.WILSON (B.WILSON A.LARRIEUX.L.LARRIEUX) (C) (D) (T) EPIC 78197
27 19 19 15 EVER SINCE YOU WENT AWAY & ART N’ SOUL 19 90 o 2 I'LL NEVER STOP LOVING YOU & JSON 76
T.C.RILEY (T.C.RILEY,TRACY LATTREL) (C) (D) NATURE BOY/BIG BEAT 9811 2/ATLANTIC S.DIAMOND (S.DIAMOND, J.BLUME) (C) (D) HOLLYWOOD 64008
NASTY DANCER/WHITE HORSE KIL
T :P;?* GREATEST GA'NER/A'RPLAY * :/IE*N( Reak n|ne 16 KILO,DJ TAZ,C.DORSEY (A.ROGERS,S.MCINTOSH,T.STAHL,J.GULDBERG} © (1) wraP 3ag/icHiBaN | O
E L 12}
A 37 9 S. WILLIAMS, T.RILEY {G.SPENCER I, T.RILEY,S.BLAIR} (C) {D} MJJ/B50 MUSIC 78274/EPIC 28 82 — ) | g.?(ﬁrl?(%.k(%\slrzﬁsg;gﬁgrq) ©m (x>f4§§7%'3f\ﬂﬂht 78
AIN'T NO NIGGA/DEAD PRESIDENTS & JAY-Z FEATURING FOXXY BROWN
o esonmois T dinwscemrurssseasn | 0| |79 |5 | v [ | MADRREARMIWNG, < GERAID LevERT s epol LeveRr ok, |
! @ XSC U C E ,
30 | 27 1 23 1 12 | GShmons JDUPR 1D SIMMONSLDUSRI M SEALCLOWE G LYTE XSCAPES (€ (1) 00'50 50 DEF 78263C0LMBIA | O 80 | 81 | 74 | 8 'D"RU&RTI'BE%EM%'ﬁm AN CMAYFIELD) W Sileel s Pl I |
31 | 33 | 29 | 25 | NOBODY KNOWS A @ THE TONY RICH PROJECT | |} E.M.B.R.A.C.E. (DA DA DAH DAH) # SOCIETY OF SOUL
L’g?‘ggﬁ‘g;ss(‘;__s;)o“n TSIl T e 1) D) My ”’:“F'\‘;CAE é‘Y‘“J”;E'gEA Bin|njs ORGANIZED NOIZE (ORGANIZED NOIZE,B.BENNETT) (C) D) (1) LAFACE 2-4148/ARISTA | /1
32 30 28 18 4 1 ...TIL THE COPS COME KNOCKIN' MAXWELL
asxgv\:;:;mvma GUO)THYY AR'SZ‘ 1'6957 &8 | & 3 P.M MUSZE (MUSZE,H.DAVID) (h columBia 78275 | 82
33 3l 31 6 31 I MUST STAND & ICE-T
DN L AL OGBSO IOUNG LTI LUIER CAUELGAC D NEWD | 1 | Suwanice T ieens ssnouen (©.0 R smocare ssziopmony | &3
38 1 39 |3 owiean, TN L AEMORERD, HCGOWANB.AHITE (6) M) (1) (X QUADRASOUND 813 BEAT 98083ATUNTE. | 0 84 | 75 | 78 | 17 | GIVE METHE NIGHT @ RANDY CRAWFORD | 47
WHO DO U LOVE # DEBORAH COX | | R.DROESEMEYER (R TEMPERTON) (C) (T) (X) BLUEMOON 98090/ATLANTIC
AR 17| [CAMPBELL (L.L cAMPBELL 11,V.BENFORD} (C) (D) (M) {T) (V) (X) ARISTA 1-2950 2 85 | 77 | 75 13 | AIN'T NO PLAYA * RAPAPH\é' 4-TAY | oo
3 | 40 | 35 | 32 | BEFORE YOU WALK OUT OF MY LIFELLIKE THIS AND LIKE THAT & © MONICA - S.KEITH (A.FORTE.S KEITH.S.LACY) (C) (M) (T) V) (X) CHRYSALIS 58528/EMI
SOULSHOOK WARLA [ KSTIN.C WOLFE (D AUSTIN.C. #OLFEAMARTIN C SCHACK K KARLIN) (CH (D) (M) (T) (X) ROWDY 3.5052ARISTA 86 | 70 | 59 9 WHAT DID | DO TO YOU? @ TERRY ELLIS | 4
THE WORLD 1S A GHETTO & GETO BOYS FEATURING FLAJ DENZIL FOSTER,T.MCELROY (T.MCELROY,DENZIL FOSTER, T.ELLIS) (C) (D) EASTWEST 64323/EEG
@ 37 40 4 N.O.JOE M.DEAY: (M | EN BROWN,DICKERSON, JORDAN,MILLER OSKAR,SCOTT) (C) (T} {X) RAP-A-LOT 38544/NOO TRYBE 3 NEW D) 1 YOU AND YOU AND YOU & FRANKIE CUTLASS 87
NEVER TOO BUSY ® KENNY LATTIMORE F.CUTLASS (F.MALAVE.R.NOBLE,D. MURPHY,J WILSON) (C) (D) (T) VIOLATOR 1532/RELATIVITY
8w 3 D.HALL (D.HALL K. JONES) (© (1) o0 Columeia 78245 | 38 88 | 80 | 88 5 THE ONE @ WC & THE MAAD CIRCLE | 74
%) HAY ® CRUCIAL CONFLICT | 39 CRAZY TOONES (W.C_,A TONSSAINT) (C) (D) {T) PAYDAY/LONDON 854518/ISLAND
. 41 48 3 WILDSTYLE (W MARTIN,M.KING,C.JOHNSON,R.LEVERSTON) (C) (D) (T) PALLAS 56008/UNIVERSAL 89 90 4 CARAVAN OF LOVE RUSS FREEMAN & THE RIPPINGTONS FEAT. THE WHISPERS & PHIL PERRY 89
49 39 4 2% NO ONE ELSE @ & TOTAL 4 R.FREEMAN (E.ISLEY,M.ISLEY,C. JASPER) {C) GRP 3073 ol
3 J.OLIVIER,S COMBS (T.ROBINSON, J.C.OLIVIER) (C) (D} {M) (T) (V) (X) BAD BOY 7-904 2/ARISTA 90 78 9 5 DOUBLE TROUBLE ¢ MAD LION FEAT. KRS-ONE AND BRENDA K. STARR 69
% * * HOT SHOT DEBUT % % % MAD LION.KRS-ONE (MAD LION,K.PARKER,L.PARKER GAMBLE, HUFF) (C} WEEDED 20189 NERVOUS
A P SCANDALOUS & THE CLICK
NEW) 1 EFE&/T‘#{S(DEJQ%P"-)OVED ME (FROM “UP CLOSE & PERSONA'—(& a (V) gsgld{}‘gc%%f‘; 41 AR RTROUTMAN ( STEVENS, B JONES.DSTEVENS,  STEVENS RTROUTMANL TROUTMAN SMURDOCK) (0 (D) (1) SCK wiD' T 42366E. | 37
- - (32 FUNK WIT THAT @ STAYHI
42 | 36 | 36 5 LIVE AND DIE FOR HIP HOP @ KRIS KROSS | 3¢ . NEWD 1 J.glEVIOUS(STAYHI,J.CHEVIOUS) (C) (T) (X) RHYTHM OF ATLANTA 3601 52
J.DUPRI (J.DUPRI,DA BRAT,MR_BLACK,N.M.WALDEN, J.COHEN) (C) (T) (X) RUFFHOUSE 78270.COLUMBIA SET U FREE @ PLANET SOUL
43 | 35 | 32 | 12 | 1,2 3,4 (SUMPIN' NEW) ® @ COOLIO | o4 B8 | 8 | 1| Cneianrenen (©) () (% STRICTLY RHYTHM 12362 | °7
J.CARTER,POISON IVEY (A.IVEY,JR..A.SEAR) (C) (D) (T) TOMMY BOY 7721 M TRULY YOURS PHYLLIS HYMAN
NEW D 1 | TS YOU THAT'S ON MY MIND @ QUINDON | 44 &) ~ | % | KGAMBLE D WANSEL (K GAMBLE L SIGLER) © PR 14263700 |
C.STOKES,S.MATHER (STOKES,MATHER,B.MARKIE) (C) (T) VIRGIN 38542 F-EELS SO GOOD ('SHOW‘ ME YOUR LOVE) * LINA SANTIAGO
50 | - BN TOREVER MORE np. TRy p— © (D)Vvo?hj%fzé?c'?ff'u%%ﬁ 45 95 | 88 | 84 | 10 | [ ioper (o) uaniTo) (C) (D) (T) (X) GROOVE NATION 56004 UNIVERSAL | 53
NO MORE GAMES # SKIN DEEP FEATURING LI'L KIM OF JUNIOR M.AF.iA. 9 | 95 | 95 | 4 | THISIZREAL @ SHYHEIM | g4
46 | 92 | 42 | T | o) KENT  AETER GOSN A DESRE ROV RATRAMLAL B - — 1) 00 i sy | 29 RNS ‘ZERAN(;‘L'N-R’BR'GGS'B"ACKSON-D-TOWNSEND’ ‘E’K‘; NTOOATSB:&?(‘;’
f SPACE AGE L g B
47 | 4 | 3] 10 Eg’(\?gc\gg&)gc”& GENIUS/GZA FEATUR'N((;CME(T;?F?& '1\{,"3\9’\‘6 41 _97 B 1711 | svokeone e SMITH.M.GOODWIN) (€) (D) (1 SUAVE 1545RELATITY | 28
OREGANO FLOW @ DIGITAL UNDERGROUND
NEW ) 1 ;ABRSB:E!Z'T%LBEEY (AL B.SURE!,L. WILSON . GAMBLE.LHUFF) © M Moro’whg%ﬁ 43 9% | %8| 8l 3 D FLO (G JACOBS R BROOKS,LOOSE ENDS,S.NICHOL,J.EUGENE,C.MCINTOSH) () (X) CRITIQUE 15571 | O
PERFECT MATCH & CELLA DWELLAS
* * * GREATEST GAINER/SALES * % % 99 | 84 | 93 3 NICK WIZ (N.LOIZIDES A.OUTLAW,C.GERALD,A.EVANS,D.SMITH) {C) (T) (X) LOUD 64532 i
54 61 3 FASTLOVE & GEORGE MICHAEL 49 100 | 97 94 14 JESUS TOACHILD @ & GEORGE MICHAEL 22
G.MICHAEL J.DOUGLAS (G.MICHAEL) (C) (D) (V) DREAMWORKS 59001/GEFFEN G.MICHAEL (G.MICHAEL) (C) (D) (v) DREAMWORKS 59000/GEFFEN

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/A
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with addi
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single av

irplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. @ Recording industry Assn. Of America
tional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
ailability. (T) Vinyl maxi-single availability. (V) Viny! single availabilily. (X) CD maxi-single availability. & 1996, Billboard/BPi Communications.
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadc:
are electronicatly monitored 24 hours a day, 7 days a week. Son
referencing exact times of airptay with Arbitron listener data. This daf

ast Data Systems' Radio Track service. 109 R&B stations
gs ranked by gross impressions, computed by cross-
ta is used in the Hot R&B Singles chart.

BRIAN MCKNIGHT (MERCURY)

gl B|E|3
v ; w
ale|E|TmeE 2|5 |&|TTLE
Z | S | = | ARTIST (LABEL/DISTRIBUTING LABEL) £ | S | % | ARTIST WABEL/DISTRIBUTING LABEL)
BEFORE YOU WALK OUT OF MY LIFE
* % NO.1 % % 38| 36 | 39 | WGNICA (ROWDY/ARISTA)
KILLING ME SOFTLY AIN'T NO NIGGA
11| 13| Siams mumiouseoniuman) 2wisaal| |39 [ 37| 8 | L7 fenT FOXXY BROWN (ROGA FELLAFREEZE
ALL THE THINGS (YOUR MAN WON'T DO) CALIFORNIA LOVE
(D) 2 |19 | Jo¢ dsLanm) ) 40 | 20 | ZoaC(reAT. DR DREANDR TROUTMAN DEATHROW)
YOU'RE THE ONE YOU
(3] 3 [ 10| Sivrew 49| 3 | MONIFAH (UPTOWN/UNIVERSAL)
LADY NEVER T0O BUSY
4| 4| 22| pancero emn (@] 44| 5 | KENNY LATTIVORE (COLUMBIA)
51514 ALWAYS BE MY BABY 4303923 NOBODY KNOWS
MARIAH CAREY (COLUMBIA) THE TONY RICH PROJECT (LAFACE/ARISTA)
@ 7126 WN LOW (NOBODY HAS TO KNOW) 440358 CAN'T HANG
R KELLY FEATURING RONALD ISLEY UJIVE) XSCAPE FEAT, MC LYTE (SO SO DEF/COLUMBIA)
@ 108 THA CROSSROADS 45|43/ 4 1T'S YOU THAT'S ON MY MIND
BONE THLUIGS NHARMONY (RUTHLESSRELATMTY) QUINDON (VIRGINY
WHY | LOVE YOU SO MUCH NO ONE ELSE
(3] 9 | 8 | Monica (ROWDY/ARISTA) 46| 41|29 | 7o7AL (BAD BOV/ARISTA)
@ —|1 YOU'RE MAKIN' ME HIGH AR ARE YOU READY
TONI BRAXTON (LAFACE/ARISTA) AALIYAH (FLAVOR UNIT/EASTWEST/EEG)
GET ON UP DO YOU WANT TO
10| 8 | 6 | jopeci (upTownmca) 48| 38 | 31 | ySzaPE (50 SO DEF/COLUMBIA)
11| 6 | 13| COUNT ON ME 49| 45| 19| wHO DO U LOVE
WHITNEY HOUSTON & CECE WINANS (ARISTA) DEBORAH COX (ARISTA)
12115 KEEP ON, KEEPIN' ON 50155/ 15 TRADE IN MY LIFE
MC LYTE FEAT. XSCAPE (FLAVOR UNIT/ELEKTRAEEG) R. KELLY UIVE)
@ 131 KISSIN' YOU 514825 WHERE DO U WANT ME TO PUTIT
TOTAL (BAD BOY/ARISTA) SOLO (PERSPECTIVE)
17| 5 | ToUCH ME, TEASE ME 52 | 47 | 11 | No MORE GAMES
(CASE FEAT. FOKXY BROWN (SPOLED ROTTENDEF JAM) SKIN DEEP (LOOSE CANNONASLAND)
1 CAN'T SLEEP BABY (IF ) THE WORLD IS A GHETTO
(@) 23| 3 | & kewLy ave) (53| 60 | 7 | cEvo BoS (RAPALOT/NGO TRYBE)
| WILL SURVIVE LET ME CLEAR MY THROAT
16 | 11| 38 | cinTAY SAVAGE (RCA) 84 [51] 7 | prkooL (LR
17114 |26 GET MONEY 55154 |17 CAN'T BE WASTING MY TIME
JUNIOR MAFJA (UNDEAS/BIG BEATAATLANTIC) MONA LISA FEATURING LOST BOYZ (1S AND}
ONE FOR THE MONEY yER 5 | PARTY 2 1
18 | 20 | 12| {ORACE BROWN (MOTOWN) G0 — | 2 | EX0AE diotowm
10| 15 | 15 | A THIN LiNE BETWEEN LOVE & HATE | |57 | 53 | § | BRING ITON
=¥ | +9 | 9 | H-TOWN (JAC-MAC/WARNER BROS.) KING WATSON (COLUMBIA)
SITTIN' UP IN MY ROOM ALL 1 NEED
20| 16| 24 | Branpy (ARISTA) 5852 | 16 | jESSE POWELL (SILASMCA)
LET'S LAY TOGETHER 1 AIN'T MAD AT CHA
(2D 21 | 17 | 15 1SLEY BROTHERS (SLAND) 59| 61 | 7 | 2pac (DEATH ROWANTERSCOPE)
79)| 29 | 14 | AIN'T NOBODY _| 1 | ™E BIZNESS
4 FAITH EVANS (BAD BOY/ARISTA) DE LA SOUL FEAT. COMMON SENSE (TOMMY BOY)
28| 4 | THEY DON'T CARE ABOUT US 61|56 | 7 | SHaDOWBOXIN'
MICHAEL JACKSON (EPIC) GENIUS/GZA FEAT. METHOD MAN (GEFFEN)
SLOW JAMS SCARRED
4|25 | I3 | G OneSHAT BB CESTAVAWTHRORTRAT QAEST) (82)[ 67 | 3 | YUk (LuTHER cAMPBELL)
(75) 34 | 7 | HOUSE KEEPER §3 62| 4 | C'MON N’ RIDE IT (THE TRAIN)
MEN OF VIZION (MJJ/550 MUSIC/EPIC) QUAD OITY DS (CUADRASOUINDEIG BEATATLANTIC)
26 | 18 | 16 | EVER SINCE YOU WENT AWAY 64 | 64| 3 | HOO-BANGIN
ART N’ SOUL (NATURE BOY/BIG BEAT/ATLANTIC) MACK 10 FEATURING ICE CUBE (PRIORITY)
LET IT FLOW LIVE AND DIE FOR HIP HOP
27| 19| 25 | ToN1 BRAXTON (ARISTA) 8557 | 7 | kRis KROSS (RUFFHOUSE/COLUMBIA)
DON'T WANNA LOSE YOU B YOU SAID
282610 | |1oNEL RICH(E (MERCURY) — | 1 | mONALISA asLaND)
5 O'CLOCK GET YOUR THING OFF
29| 22| 18 | RoNCHALANT (MCA) (ED)| — | 1 | GERALDLEVERT & EDOI LEVERT, SR (EASTWEST)
30 30| 8 | PLEASE DON'T GO | 1 | DON'T YOU WORRY
IMMATURE (MCA) RUFFA FEATURING TASHA (MCA)
31249 READY OR NOT 6965/ 4 FOREVER MORE
FUGEES (RUFFHOUSE/COLUMBIA) PUFF JOHNSON (WORK/COLUMBIA)
NOT GON' CRY EVERYDAY & EVERYNIGHT
32{32 | 25 | yagy ). BLIGE (ARISTA) 70| 66 | 22 | VETTE MICHELLE (LOUD)
ONLY YOU HE’S NOT GOOD ENOUGH
(3D 45| 2 | D7 eA0 BoviarisTa) (@D — | ! | s6uoperspecTv)
(3| 53| 2 | ' LIKE 72| 59| 3 | 2.0F AMERIKAZ MOST WANTED
MONTELL JORDAN FEAT. SUICK RICK (DEF JAM) 2PAC FEAT. SNOOP DOGGY DOG (DEATH ROW)
DOINIT STAIRWAY TO HEAVEN
35|31 | 15 | ["CooL J (DEF JAMMERCURY) 73|50 | 16 | PRE SOUL (STEP SUNANTERSCOPE)
RENEE DO YOU KNOW
36 |33 | 12| [os7 Bovz UstanD) 14172 5 | To1AL (BAD BOVARISTA)
37|27 | 14 | WOO-HAHY GOT YOU ALL INCHECK | |75 |74 | 2 | IF ANYBODY GETS FUNKED UP . ..
BUSTA RHYMES (ELEKTRA/EEG) GEDRGE CLINTON & THE PRUNK ALLSTARS (S50MUSI)
O Records with the greatest airplay gains. © 1996 Billboard/BPI Communications.
132 | MISS YOU (COME BACK HOME) —14 'TIL YOU DO ME RIGHT
MONIFAH (UPTOWN/UNIVERSAL) AFTER 7 (VIRGIN)
2|16 | TELL ME 1515 | 9 | YOU PUT A MOVE ON MY HEART
GROOVE THEORY (EPIC) ES INTRODUCING TAMIA (QWESTWB)
3l4]|7 |wHOCANIRUNTO 114 2 BABY, BABY, BABY, BABY, BABY...
XSCAPE (SO SO DEF/COLUMBIA) R. KELLY QIVE)
4|5 | 3| ONE SWEET DAY 17| 21 | 25 | WATERFALLS
MARIAH CAREY & BOYZ Il MEN (COLUMBIA) TLC (LAFACE/ARISTA}
5| 2|3 | SOONAS | GET HOME 18| 11| 8 | WHERE EVER YOU ARE
FAITH EVANS (BAD BOY/ARISTA) TERRY ELLIS (EASTWEST/EEG)
6195 |tovEUALIFE 19| 19 | 30 | DON'T TAKE IT PERSONAL
JODEC! (UPTOWN/MCA) MONICA (ROWDY/ARISTA)
EXHALE (SHOOP SHOOP) CRUISIN’'
165 | wamney t(dousron (ARISTA) 20| 13|12 | pangeLo emn
8 | 8 |10] FANTASY 91| — | 21 | WATER RUNS DRY
MARIAH CAREY (COLUMBIA) BOYZ Il MEN (MOTOWN)
9! 7| 4| HEY LOVER 92 | 22| 13 | ALREADY MISSING YOU
LL COOL J (DEF JAM/MERCURY) GERALD LEVERT & EDDK LEVERT, SR. (EASTWEST)
10| 10| 23 | ONE MORE CHANCE/STAY WITH ME | | 53 | 16 | 45 | | WANNA BE DOWN
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) BRANDY (ATLANTIC)
BEST FRIEND CREEP
11 (20| 31| BranDY (ATLANTIC) 2| 24|51 | FGracemmistay
12112 | 31 | CAN'T YOU SEE 25| — | 21 | YOU USED T0 LOVE ME
TOTAL FEAT. THE NOTORIOUS B..G. (TOMMY B0Y) FAITH EVANS (BAD BOY/ARISTA)
13117 8 | STILL IN LOVE Recurrents are titles which have appeared on the Hot R&8

Singles chart for 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z

Billboard.

FOR WEEK ENDING MAY 25, 1996

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
£ 1234 (SUMPIN' NEW) (-Boy, ASCAP/Boo Dackdy,

ASCAP/Screen Gems-EM, BMDHL
16 50'CLOCK (ARALC, ASCAP/Deez Nulz, ASCAP)

IN'T NOBODY/XISSING , BNV lanice Cormis,

Ly gmmﬁmmm’/mm 5 gegd f:jo;n g(;\art‘:jogg sulb-sa?hpledoftgos (s'::jlm %fh sa:"e)teg;'gped key R&B retail stores which report number

ASCAP AL ASCAPHL unif o Sou n, Inc. This data is used in the Hof Singles chart. ]
2 AINTNO NIGGA/DEAD PRESIDENTS (LiLuLu, BMYBigge, BM) Hi
8  AINT NO PLAYA (Firc-A-Way, ASCAP/Rag Top, BM/MWamer-

Tamertare, BMVinersoape Pearl, BMArithary Forie, BV WEM 5|5z slE|z
52 ALLINEED Copyght Conired) B B €128

3 ALL THE THINGS (YOUR MAN WON'Y DO) (FROM DON'T BE oo 3| e oln| 3| vme
A MENACE...) (Fade 2 Black ASCAP/Tallest Tree, ASCAPAban E | 3| = | ARTIST (LABEUDISTRIBUTING LABEL) £ | = | = | ARTIST (LABEL/DISTRIBUTING LABEL)

6 ALWAYS ummgwwu:mmsam TRES DELINQUENTES

434
A o ASLADF o ASCAP P Qe ASCAPRYB0 = - * % NO.1 * % DELINQUENT HABITS (PMP/LOUD/RCA)
Rself, ASCAP/Fiee Tyme, ASCAP) WBMHL 1 CROSSROADS SITTIN' UP IN MY ROOM
BECAUSE 100 LOVED ME (FROM UP CLOSE  PERSORAL 3 | B s s susatal| | 9|39 | 72 | Sranoy wisa
(Reatsorgs, ASCAP) (7)| 23 | 16 | GET MONEY (@) 51 | 3 | HOUSE KEEPER
%  BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE JUNIOR MAF.LA (UNDEAS/BIG BEAT/ATLANTICH MEN OF VIZION (MJJ/550 MUSIC/EPIC)
THAT EM Aord ASCAP/DARP, ASCAP Nuthause, ASCAP/Salandia, KEEP ON, KEEPIN' ON MR. ICE CREAM MA
ASCAP/EM Casexia, BMVEM Baciwor BMVAITO, ASCAPVG, 3| 3 |11 | KR O K O rerswesn | |41 40 [ 9 | MRt b LimiteRiORiTY)
ASCAPYHAVBM
YOU'RE THE ONE ET" T
51 BRING IT ON (Unadog ASCAPMCA ASCAP) 4126 | swrea 4237|8 '%HE lngﬁchc%g? (%‘LAND)
65 CAJUN MOON (MusHuverlag Intersong GrbH, ASCAPWamer
Cregpel, ASCAP) 5.[u6 ] 3| You., - 43|36 | 18 | NOT GON' CRY
S CANT BE WASTING MY TIME (FROM DON'T BE A MEN- DO:I,N H (unr(:v;:/:;w:;s :)o . MARY ). BLIGE (ARISTA)
(Moown, BV Mass Averie, BMYPo/Gram LOW Y NOW) SOUL FOOD
g;;m ASCAPMy Two Sans Wmm"lﬂPMSeg 6| 5 |13 | R RELiv reaturing Ronap istey uive) | | ¥4 |39 | 12| Goooie MOB (aFace/aRIsTA)
ASCAP/EM Apr, ASCAP HLAWBM 7| 4 | g | ALWAYS BE My BABY () 58 | 2 | FOREVER MORE
20 CANT HANG/DO YOU WANT TO (Warmer-Tarmerire, MARIAH CAREY (COLUMBIA) PUFF JORNSON (WORK/COLUMBIA}
BVYBoabie-Loo, BVW/So SoDef, ASCAP/EMI Apr, ASCAP/As Corel, 8 | 9| 3 | TOUCH ME, TEASE ME 45| 42 | 24 | NO ONE ELSE
ASCAP,/Top Sl ASCAP/Brockn Based, ASCAP) WBM (CASE FEAT. FOXXY BROWN (SFOLED ROTTENDEF JAM) TOTAL (BAD BOY/ARISTA)
& CARAVAN OF LOVE 8, ASCAPAL ASCAP) WEM ALL THE THINGS (YOUR MAN WON'T DO) CAN'T HANG/DO YOU WANT
QU CHON K, R'Diurzﬂmum {Cecjai, BMYSa-vete, 9 | 7 [16] joeqstan) trou | 41412 T HAT MGICLYTEggSO Dema.?maw
11 COUNT ON ME (FROM WATING TO EXHALE) (| (D) 13 | 4 | KIS You (@) 46 | 2 | IN THE HOOD
2 JARISTA) DONELL JONES (LAFACE/ARISTA)
BMISony/ATV Songs, BMFox Firm, BMYNgny, ASCAP/Asiama,
ST e 1|8 |14|39CLOCK (39) 54 | 4 | |GIVEIN
19 DOIN IT (1t Coc ASCAP/Detfam, ASCAP Sathah, BVVEM NONCHALANT (MCA) BOBBY CALDWELL (SIN-DROME)
Backwood, BMYlarice Combs, BMDHL (1) 19| 2 | GETONUP (50)| 48 | 7 | NO MORE GAMES
71 DON'T RUSH (Woide, ASCAP/Geniuss, ASCAPMéamer Ciappel, BMI) JODECI (UPTOWN/MCA) SKIN DEEP (LOOSE CANNON/ISLAND)
WeM 13| 10| 17 | A THIN LINE BETWEEN LOVE & HATE | |57y 56 | 4 | THE EARTH, THE SUN, THE RAIN
24 DON'T WANNA LOSE YOU (EM Apr, ASCAP/Fie Tyme, H-TOWN (JAC-MAC/WARNER BROS.) COLOR ME BADD (GIANT/WARNER BROS.)
ASCAPABR ASCAPHL DOIN I
% DOUBLE TROUBLE (s ASOSpimes e, psowpe, | | 14 | 11 [ 12 | D06L", coer sammercurn (G —| ! | PART & 0w
7 WNNLOWMWHAS-TIOIOW)(me RS, 15|12 | 9 | RENEE 55 147 | 11 | HAVE I NEVER
BM)WEM i LOST BOYZ (ISLAND} 3 A FEW GOOD MEN (LAFACE/ARISTA)
6  THE EARTH, THE SUN, THE RAIN (Elit Wollt ASCAP/EM Virgin 16| 14 | 12 | WOOHAHIEVERYTHING REMAINS RAW | |57 6] | 3 | NEVER TOO BUSY
ASCAP/Sory Prs, BV vl 30 HL 4434 cA) Y BUSTA RHYMES (ELEKTRAVEEG) KENNY LATTIMORE (COLUMBIA)
81 EMBRACE (DADADAH DAH) (Organized Noe, BMYSHt SCARRED 1 DON'T WANNA BE ALONE
17176 55535
Shit BY/Bg Sey, ASCAP) LUKE (LUTHER CAMPBELL) SHAI (GASOLINE ALLEY/MCA)
72 ENVY/FIREWATER (ely's Jams, ASCAPMausheens, ASCAP/EMI 18| 18| 4 | PLEASE DON'T GO 56 | 49 | 22 | FU-GEE-LA
Ao, M- Tarig BMYS0ud Cap, ASCAP/EM Backwood BMVBLE IMMATURE (MCA) FUGEES (RUFFHOUSE/COLUMBIA)
P, ASCAP/Rilz Wilers, ASCAP) HL COUNT ON ME P IN YO FACE
7 EVR smgex WENT AWAY ma;yﬁw:’/ra{soad 19 | 15 | 10 | SRiNey HousTon & cec winans wrista) | |37 52| 8 E S0 (Fuwgr? RIT/EASTWEST/EEG)
BV Beauiihd Mess, BFaz BMVPO G 11 ASCAP) AIN'T NO NIGGNDEAD PRESIDENTS S F ATT
: :VB‘“W :ﬁ Eg;"“ﬁm W:&@WW‘M (20 20 | 11 | 503 Fehr roor B 585511 PASTE%[?ET wnm%%rlwon'f\u (550 MUSIC)
S D VWL e, SCHP VM @D —| | | e ousio (6D —| 1| MY ERoRm
9%  FEELS SO GOOD (SHOW ME YOUR LOVE) (Oyrihia,
ASCAP/Fats0, ASCAPAB, ASCAP) WM 22| 16 | 15 | 1 WILL SURVIVE 60 | 57 | 17 | NASTY DANCER/WHITE HORSE
& FOREVER MORE (VB ASCAP/Qrtiuee Sy, ASCAPMND CHANTAY SAVAGE (RCA) KILO (WRAP/ICHIBAN)
BMVErsign, BV Haokey, ASCAP) HAY STAIRWAY TO HEAVEN
78 FOR THE LOVE OF YOU (Music Co. Of Amesica, BMVBan B B3| 24| 2 | CRUCIAL CONFLICT (PALLASUNIVERSAL) 61|50 | 13 | P)Re SOUL (STEP SUNANTERSCOPE)
ol C'MON N’ RIDE IT (THE TRAIN ‘| ALL 1 NEED
@ FUNKWIT THAT (M), BMIROAR BV (2D} 28 | 11 | GO e s GeATn 62|59 | 13| ! NERRL siasmicm

4 GET MONEY (Big Pppa, ASCAP/AUndeass, BMVEZ Elpee, ASCAP/AR, NOBODY KNOWS ING |
mmwmmwmmw (25| 27 | THE T%RY RICH PROJECT (LAFACE/ARISTA) (6371 4 El’r‘wo WA‘I"I;OONN (COLUMBIA)

. mmm&ﬂsmmua L S ordt (75) 33 | 7 | ONE FOR THE MONEY 64 | 62 | 11 | ENVW/FIREWATER

o il Sp— HORACE BROWN (MOTOWN) FAT JOE (VIOLATOR/RELATIVITY)
m‘mgﬂ AIN'T NOBODY/KISSING YOU HUSTLER'S THEME
g w&vmmgm@;{ﬁ““ (@D 32 | 7 | PAH EVANS (BAD BOVIARISTAY — | 3 | SMOOTHE DA HUSTLER (PROFILE)
61 HE'S NOT GOOD ENOUGH ASCAPRe Tyme, ASCA/ WHO DO U LOVE LET ME CLEAR MY THROAT
Mmmmmhﬁ:m 8|20 DEBORAH COX (ARISTA) 66455 DJ KO’(‘)L {CLR}
74 HOOP IN YO FACE (FROM SUNSET PARK) (Ceei BVD (79) 31 | 7 | DON'T WANNA LOSE YOU (G| — | 1 | FUNK WIT THAT
28 HOUSE KEEPER (MOV, BVYDonr, ASCAP/Sweetly Melodes, LIONEL RICHIE (MERCURY) STAYHI (RHYTHM OF ATLANTA)
ASCAP) FASTLOVE
60 HOW DO YOU TELL THE ONE (SonyATV Sorgs, BMVEca BM) 38| 3 | EASTLOVE, et oreawwonkscerreny | |8 |64 | 12 | B RBEE raicruy meviim
80  HUSTLER'S THEME (Prokoors, ASCAP/Next Level Groove,
SLOW JAMS FEELS SO GOOD (SHOW ME YOUR LOVE)
% ﬁfwmmm:mm (3D) 34 | 10 | LRI Mamcammwmrorreranesn | |69 |69 | 10| [iRa SAETOIAGO (GR(OOVE NATIONUNIVERSAL)
2 THE WORLD IS A GHETTO
Wer l,mm""mwﬁm 32|26 | 4 | &fv6 Bovs (RAPALOTNDO TRYBEMRGIN | | 79[ 60| 4 P ?yslﬁyouwmmn
73 IF HEADZ ONLY KNEW._.. (XL, ASCAP/Xerry Parkes, ASCAP) 1,2,3,4 (SUMPIN’ NEW) AIN'T NO PLAYA
& IGVEIN mw#hmmmmmn 33|22 | 12 | 250116 (rommy Bov 71| 63 | 13 | Qappin 4.TAY (CHRYSALISEMI
76 I'LLNEVER STOP LOVING YOU (Diarmond Quts, BV Zomba, BMD 34| 25 | 13 | Laoy 72 | 68 | 10 | WHY YOU TREAT ME SO BAD
91 I'M TRULY YOURS (Garmbie-Huff, BMyRose Tree, ASCAP) O'ANGELO (EMI) SHAGGY FEAT. GRAND PUBA (VIRGIN)
8 | MUST STAND (Rhvme Syndicale, ASCAP/PolyGram, ASCAP/Black LIVE AND DIE FOR HIP HOP IS 1Z REA
Latn, BM) 35|30 | 5 | kris KROSS (RUFFHOUSE/COLUMBIA) (@) — [ 2 | Sieem (NOOLTRYBE)
53 INTHE HOOD (Check Man ASCAP/Tober ASCAP/ess, Nty & EVER SINCE YOU WENY AWAY I'LL NEVER STOP LOVING YO
“ m%rmmm oo 36| 29 | 11 | Ry SOUL (NATURE BOYRIG BEATATLANTIC) (39 — | 1 | J5on trotiywoony &
BVYCad Orii ASCAP) Lt (D) 41 | 10 | SHADOWBOXIN' 75 | 65 | 22 | WHERE DO U WANT ME TO PUT IT
15 |WILLSURYIVE Pp— GENIUS/GZA FEATURING METHOD MAN (GEFFEN) SOLO (PERSPECTIVE)
100  JESUS TO A CHILD (Dick Leaty, ASCAP/Chappel, ASCAP) WBM O Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
66 JOURNEY MDgly's, ASCAP/Saad, BM) -

5  KEEP ON, KEEPIN' ON (FROM SUNSET PARI) (SoSoDef, . .
m%mmm?um%mmmm: ] }HEONE mmm&mmmmu % msummmmuuwm
ASCAP/Miac, BMyWamer-Tameriane, BM) HLWBM amerare, ASCAP)

75 KEEP TRYN' (HiisVeice, ASCAP/Greove 78, ASCAP/ANTG, % OREGANO FLOW (Puthowlie, BW2oTba, BWEMMENASCAP) 82 .TIL THE COPS COME KNOCKIN' (Sory/ATVLLE,
ASCAP/lzop, BMYSany/ATV Sorgs, BM) HAVEM 43 PARTY 2 NITE (N-0-Dev, ASCAPMamer Cappel ASCAPABS BMYMuszewel, ASCAP/Gan Zmira, ASCAP)
9 KISSIN' YOU (fam Stiack |, BMY Troy M, BMYBrisong ASCAP) Olue, BMWarmer-Tamertane, BM) ) 10 MMEWME(MWENMW)
12 L"AIDV (A-choo, ASCAP/12:00 AM, ASCAP/Riwthm, ASCAP/PolyGram : PERFECT mrcgo Mmmmmsﬂwmm (Capyight Conro/MCA, ASCAP/Cryna Dol, ASCAP/Cumimin A Ya,
54 LET ME CLEAR MY THROAT (CLR ASCAP) 23  RENEE (FROM DON'T BE A MENACE...) (Lost Boyz, 62 TRES DELINQUENTES (Memory Lost, ASCAP/Black Wax,
25  LET'S LAY TOGETHER (FROM DON'T BE A MENACE..) ASCAPNanessa, ASCAP/My Two Sons, ASCAP/Oide Ots, ASCAP/Graveyart Stik, ASCAP/Arvo, ASCAP) WEBM
(omba, BMYR Kely, BM) WM ASCAP/Mr Sex, ASCAP/EMI April, ASCAP/Fife Tyme, ASCAP) WBMAHL 8 WHAT DID ) DO TO YOU? (Two Tuff-Erusf, BMYEM Blackwood,
42 LIVE AND DIE FOR HIP HOP (EMI A, ASCAP/S0So Def, 91 SCANDALOUS Cormba, BVVE-40, BWB-Legh, BMD-St BVIMore Than A Tea Party, BMD
ASCAP/Graiude Sky, ASCAPAVB, ASCAP/Air Cortrol, ASCAP Perualee, % WT.mmWMW 50 PMMUWMTMETOHHHT;?&;:NPM
BWH SCARRED mMP/EMWﬂVMHJ 3
57 MR ICE CREAM MAN (Burin e, BWYBigP, BM) 68 SCENT OF ATTRACTION (omba, ASCAP/Ant Hida, 35 WHO DO U LOVE (MCA ASCAP/At & Riythm, ASCAP/Zomba,
77 NASTY DANCER/WHITE HORSE (Ol BMoke, Moke & Note, ASCAPKaralroy, ASCAP/larmeon, ASCAP/MCA, ASCAP) WBM ASCAP/Gradingon, ASCAP) WBMHL
BMYSantion, BMIYB, ASCAP) WBM [} SETUFRE(Na:i’eR!mM 70 WHY YOU TREAT ME SO BAD (Livingston, ASCAP/Bob Mariey,
B NEVER TO0B oy i Sorela Uty N kai;ﬂﬂ. " 79  WIND BENEATH mm%?gmﬂmm?mm
Capone, ASCAP/Young Legend, ASCAP/Chrysalis, ASCAP) WBM
31 NOBODY KNOWS (loe Shade, BMYSHf Shit, BMYDJon, BMI) CLM 2 SITTIN' UP IN MY ROOM (FROM WAITING TO EXHALE) GMASCM"MM
46 NO MORE GAMES (PoyGram ntt, ASCAP/Freekie Smoke: (Ecal, BMYSony/ATV Songs, BMYFox Fim, BM) WBM 2 WOO-HAH..GO‘IVOU'ALLIN CHECK/EVERYTHING
Gangsta's, ASCAP/Undisas, BMYClark's True Furk BMVMusic Corp. OF g ww myﬂmgﬂw . REMAINS RAW mimmmm
Amenca, BMYFour Knights, BMO HL (Organized BMYS Shirt, BMyGaode BMYlance Combss,
@ MOONE LSE Qrorgfon A O SOVEANIL S A Qe ot A5 B YO0 D TOU MO YOU s s EE,
i /R
ASCAPAVB, ASCAP) HLAWEM 5 STAIRWAY TO HEAVEN (Mighty Three, ASCAP) WBM ASCAP Rustown, ASCAP/Def Jam, ASCAP/James Wison, BM)
32 NOTGON' CRY (FROM WAITING TO EXHALE) (Fcaf, 1 THACROSSROADS (Ruthless Attack, ASCAPMo Thg, 2 YOU'RE THE ONE (s Street, ASCAP/Almo, ASCAP/Salandra,
BMYSony/ATV Songs, BMVFox Firm, BMOWEM MMMWWMM mmmmmmwwmmm
18 ONE FOR THE MONEY (Zomba, BMyHorace Brown, BMVLanoma, ASCAP Bovina, ASCAP) \SCAP Warrer Criappedl
ASCAP/EMI Apr, ASCAP/Robert G. (yaham, ASCAP/141-131, 13 ATHIN LINE BETWEEN LOVE & HATE (FROM A THIN LINE..) 14 YOU (Soul On Sou, ASCAP/EM April, ASCAP/Three Boyz From Newark,

ASCAP/ustin Comibs, ASCAP/An Toney, ASCAP) HLAWBM

(Cotiion, BMyWin Or Lose, BMIANamer-Tamertane, BMI) WBM

ASCAP/Burel, ASCAPWamer Chappel, ASCAP) HWEBM
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIDED BY SoundScan®
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Biboad TOP R&B ALBU

37 FAITH EVANS A BAD BOY 73003*/ARISTA (10.98/15.98) FAITH 2
. z, g 49 | 38 | 38 | 43 | XSCAPE A S0 S0 DEF 67022*,COLUMBIA (10.98 EQ/15.98) OFF THE HOOK 3
EE £ 2 ;/‘ig ARTIST , TITLE E% 50 | 48 | 45 | 28 | EIGHTBALL & MJG @ SUAVE 1521 /RELATIVITY (10.98/16.98) ON TOP OF THE WORLD | 2
Sz [SYR=4 20 LABEL & NUMBER DISTRIBUTING LAB:.'(S:’G(;E’S;DCI;ST ;RIC: ?:’ E:JIVALENT FOR CASSETTE/CD) oa 51 51 N 75 gg;}é ;ﬁ?&gﬂ?gg’tg 11;}_;85) FAMILY A R N 6
1 1 2 13 | FUGEES A? RUFFHOUSE 67147*/COLUMBIA (10.98 EQ/15.98) 7 weeks at No. 1 THE SCORE 1 @ 98 | 56 | 41 | AL GREEN THE RGHT STUFF 30800CAPITOL (1098 16.98) CREJTESTAITS i3t
2 2 1 4 | SOUNDTRACK FLAVOR UNIT EASTWEST 61904*/EEG (10.98/15.98) SUNSET PARK 1 2 3 52 | 48 TR TLCA® AFACE 26009ARISTA (10581169 CRAZYSEXYCOOL | 2
- - 62 | 70 | 4 | MARVIN SEASE JIVE 41585 (10.98/15.98) PLEASE TAKE ME | 54
3] 6192 13 | Gt iy s MILY WHATCHALOOKIN' 4 | 3 s | %0 | o7 | 15| EAZYE .
RUTHLESS 5504+/RELATIVITY (10.98/16.08)  STRS OFF THA STREETZ OF MUTHAPHU®*IN COMPTON 1
4 5 4 ] GETO BOYS RAP A-LOT/NOO TRYBE 41555*VIRGIN (10.98/16.98) THE RESURRECTION 1 —
5 3 5 3 SWV RCA 66437 110 916,58 — ENEEER 3 64 54 79 | SADEA EPIC 66686 (10.98 EQ/16.98) THE BEST OF SADE U
6 | 4 2 | CELLY CEL sick win' 7 41577/31vE (10.98/16.98) KILLAKALI | 4 S | % | 50| 7 :I(ﬁjgleorgg f?zg/lells(‘J];%,ls,gsv FUNKMASTER FLEX: 60 MINUTES OF FUNK | 15
1 7 5 14 | 2PAC A" DEATH ROW/INTERSCOPE 524204*/ISLAND (1,98/24.98) ALL EYEZ ON ME 1 58 | 55 | 49 | 38 | JUNIOR M.A.F.I.A. @ UNDEAS/BIG BEAT 92614%/AG (10.98/15.98) CONSPIRACY 2
8 9 2| SOUNDTRACK NOO TRYBE 41533VIRGIN (1098/15.98) ORIGINAL GANGSTAS | 8 | 59 | 54 | 46 | 8 | RAPPIN' 4-TAY CHRYSALIS 355097EMI (10.9815.98) OFF PAROLE | 10
@ 12 | 11 | 26 | SOUNDTRACK A" ARisTA 18796 (10.98/16.98) WAITING TO EXHALE | ] 60 | 59 | 51 | 7 | ART N’ SOUL NATURE BOY'BIG BEAT 92655/AG (10 98 15 98) TOUCH OF SOUL | 36
10 10 13 26 | R.KELLY A’ JIVE 41579* (10.98 16 98 R. KELLY 1 61 53 59 | 62 | MYSTIKAL BIG BOY 41581 JIVE (10 98 15.98) MIND OF MYSTIKAL 14
11 8 8 7 BUSTA RHYMES ELEKTRA 61742°/EEG (10 98/16.98) THE COMING 1 62 | 61 | 71 | 27 | WILL DOWNING MERCURY 528755 (10.98 EQ/16.98) MOODS | 23
12 [ 13 [ 7 4 | MASTER P NO LIMIT 53978/PRIORITY (10.98/16.98) ICE CREAM MAN | 3 63 | 60 | 78 | 95 Eg”&ggﬁg%&mﬁ%gng& - CREEPIN ON AH COME UP (EP) | 2
* * * GREATEST GAINER * % * 64 | 57 | 53 | 26 | SILK ELEKTRA 61849/EEG (10.98'16.98) siLk | 10
(13)| 19 | 22 | 43 | BONE THUGS-N-HARMONY A? RUTHLESS SS94RELATIVITY (10.98/15.98) E. 1999 ETERNAL | 1 79 | 60 | 27 | THE CLICK sick wio 1T 21562 IVE (1 558715.98) GAME RELATED | 3
1“9 |3 ﬁgﬂ:‘fﬁf*ﬁ%&m BROS. 1109815, A THIN LINE BETWEEN LOVE & HATE | 5 66 | 66 | 76 | 28 | VARIOUS ARTISTS NOLIMIT 53593 PRIORITY (12.98/18.98) DOWN SOUTH HUSTLERS | 13
15 | 18 | 16 | 32 | MARIAH CAREY A’ COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1 67)| 73 | 72 | 11 | GEORGE HOWARD GRP 9839 (10.98/16.98) ATTITUDE ADJUSTMENT | 38
16 | 15 | 14 | 45 | D'ANGELO A ewn 32629 (10.98/15.98) BROWN SUGAR | 4 68 | 67 | 68 | 31 | DEBORAH COX ARISTA 18781 (10.98 15.98) DEBORAH COX | 25
17 | 14 6 3 | MAC MALL ReLATIVITY 1505* (10.98/16.98) UNTOUCHABLE 6 8 | 57 7 | CELLA DWELLAS LOUD 665217/RCA (10.98/15.98) REALMS ‘N REALITY | 21
[(A8)| 25 | 24 | 23 | MONICA A RowoY 37006~ ARISTA (10.98/15.98) MISS THANG | 7 78 | 65 | 120 &Eﬂé’;‘g,&ﬂ;‘.‘g&s% ENTER THE WU-TANG (36 CHAMBERS) | 8
19 | 17 | 12} 5 | MCEIHT FEATURING CMW FPIC STRFET 67139"/£PIC (10,98 EQ15.98)  DEATH THREATZ | 3 71| 65 | 58 | 41 | TRU NOLMIT 53983*PRIORITY (10.98/14.98) TRUE | 25
20 | 21 | 15 [ 4 | LIONEL RICHIE MERCURY 532240 (11.98 EQ/I6.98) LOUDER THAN WORDS |15 77 | 67 | 6 | SOUNDTRACK UNDERWORLD 35818 CAPITOL (10.98/16.98)  DEAD PRESIDENTS VOLUME Il | 45
21 | 20 | 17 | 25 | LL COOL J A OFF IAM 523845-MERCURY (109817.98) MR, SMITH | 4 (73); 98 | 89 | 16 | MAZE FEAT. FRANKIE BEVERLY THE RIGHT STUFF 35885 CAPITOL (.1.9817.98)  ANTHOLOGY | 57
2 | 2} 2 13 | TOTAL @ BAD BOY 73006* ARISTA {10.98/15.98) TOTAL 4 + + + PACESETTER * * *
23 | 24 | 19 | 27 | QUINCY JONES @ QWEST 45875/WARNER BROS. (10.98/16.98) Q'S JOOK JOINT 6 100 | 90 | 180 | KENNY G A® aRisTA 18646 (10 98”;9;”" BREATHLESS 2
24| 16 | 10 | 3 | RO AR ISTS icos  INSOMNIA - THE ERICK SERMON COMPILATION ALBUM | 10 88 | 8 | 41 | RAEKWON GUEST STARRING TONY STARKS (GHOST FACE KILLER) @ oo " i
@ 30 | 29 [ 35 | SOLO ® PERSPECTIVE 549017/A&M (10.98/16.98) soo | 8 | ;%ﬁ;g?g:fﬁligs”&%)
B | )18 4 ?%3@3?5-%.?3?%“ ONCE UPON A TIME IN AMERICA | 11 16 | 71189 | 2 | Rurrmouse seonicouman (10.98 EQ/16.98) CYPRESS HILL W (TEMPLE OF BOOM), | . 3
21 28 2 ‘SOUNDTRACK HUDmR—(g Epfc \‘:UNDTRAX 6/63‘: /EPIC (10.98 16.98) THE GREAT WHITE HYPE | 27 i - o4 () BRANDY A’ ATLaTIC 8261 ki LR — SRANDY :
BRERE 6 | MAXWELL coLumern 66434 (7 08 P— FAXWELL'S URBAN HANG SUITE" | 28 RE-ENTRY | 24 | PHYLLIS HYMAN PIR 11040200 (10.98 16 98 | REFUSE TO BE LONELY | 12
9|7 8 | DJ KOOL CLR 7209 (10 98/15 98) (LET ME CLEAR MY THROAT) | 21 | L [ I7_SUE SOUNDTRACKA PRIORITY895o" (10.0015.58) i I
30 | 29 | 26 | 27 | COOLIOA. TommyBoY 1141~ (11981698 GANGSTA'S PARADISEL] 1 RE-ENTRY | 29 | SOUNDTRACK @ UNDERWORLD 32438/CAPITOL (10.98/16.98) DEAD PRESIDENTS 1
3 | 2% | 20 3 NONCHALANT men T ORTILTRE DAY |20 | 81 | 76 | 75 | 20 | JERALD DAEMYON Grp 9829 (10.9816.98 THINKING ABOUT YOU [ 35
@ % 30 7 mTONYﬁH APROJECT T ,; P 1515 - - WORDS 18 82 | 8l 83 76 | METHOD MAN A DEF JAM 523839/MERCURY (10.98/16.98) TICAL 1
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BONE-A—FIDE HIT: Ruthless/Relativity’s Bone Thugs-N-Harmony’s lat-
est record defies the typical pattern of rap singles, in which high debuts are
followed by sharp declines. “Tha Crossroads” remains perched atop the Hot
R&B Singles chart for a third week. “Tha Crossroads” has sold 580,000 units,
and the album “E. 1999 Eternal” has sold 2.4 million units, according to Sound-
Scan.

HIGH TIME: Toni Braxton’s “You're Makin’ Me High” enters the Hot R&B
Airplay chart at No. 9, with 81 monitored stations adding the record its first
week. This is the LaFace/Arista artist’s highest debut on the Hot R&B Air-
play chart. Only three other songs have debuted in the top 10 on Hot R&B
Airplay since Billboard began using Broadcast Data Systems detections at
the start of the 1993 chart year. They are “That's The Way Love Goes” by
Janet Jackson (Virgin), which is the only record to enter the chart at No. 1;
“I'll Make Love To You” by Boyz I Men (Motown), which debuted at No. &;
and “Body & Soul” by Anita Baker (Elektra), which entered the chart at No.
7. Interestingly, the album cut “Seven Whole Days” is Braxton’s only No. 1
on Hot R&B Airplay.

SOUPY SALES: Album sales for the week are stagnant. Out of 100 titles,
25 showed gains over prior-week sales. To further illustrate the dampened
sales picture, “Waiting To Exhale” (Arista) rebullets and moves 12-9 on Top
R&B Albums with a mere 1% gain. Single sales fared a little better. Among
the Hot R&B Singles Sales highlights are Jodeci’s “Get On Up”
(Uptown/MCA) at No. 12, with a 34% sales gain; Men Of Vizion’s “House-
keeper” (MJJ/550/Epic) at No. 40, posting a 40% gain; and Puff Johnson’s
“Forever More” (Work/Columbia) at No. 45, with a 50% increase. The best
sales story by far belongs to Undeas/Big Beat/Atlantic’s Junior M.A.F.L.A.
Featuring The Notorious B.I.G. The remix of “Get Money" has kicked in at
retail big time, moving 23-2 on Hot R&B Singles Sales. The sales surge is
large enough to propel “Get Money” 18-4 on Hot R&B Singles. Retail points
account for 68% of the song’s chart points on Hot R&B Singles.

R&B OR NOT TO BE: Two songs on the Hot R&B Singles chart, Celine
Dion’s “Because You Loved Me” (550 Music) and George Michael’s “Fast-
love” (DreamWorks/Geffen), might raise a few eyebrows, because both artists
have pop credentials. Billboard uses R&B radio airplay as the determining
factor for charting on Hot R&B Singles and Top R&B Albums.

“Because You Loved Me,” No. 41, wins Hot Shot Debut honors on Hot R&B
Singles and enters the Hot R&B Singles Sales chart at No. 21. The track is
being played by eight monitored stations, including WJHM Orlando, Fla,,
which leads with 38 detections. WJHM PD Duff Lindsey says his station has
aired its share of crossover hits and adds that it played an earlier Dion single,
“The Power Of Love.” Lindsey believes “Because You Loved Me” is doing well
at his station because “the song has a strong female message that transcends
formatic boundaries.” Dion is top five in WJHM’s research. “Fastlove” earns
this week’s Greatest Gainer Sales award and moves 54-49 on the Hot R&B
Singles chart because of a 35% sales increase, which prompts a 38-30 jump
on Hot R&B Singles Sales. Michael is receiving airplay at 10 monitored sta-
tions, with KDGS Wichita, Kan. (43 detections), and WFLM Fort Pierce, Fla.
(24 detections), leading the way. “Fastlove” is No. 2 at KDGS, where PD A.J.
Willoughby says the uptempo cut is reacting best with his female audience.

HOT R&B
SINGLES

BUBBLING UNDER.
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1B(—|1 %’g‘;ﬂgﬁ ﬁgg)unn COMES AROUND Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.
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HARRY CONNICK JR.

(Continued from page 12)

mats—where Connick experienced suc-
cess with the “She” single, “(I Could
Only) Whisper Your Name.”

“We're doing what we affectionately
call a ‘Columbiacast,” where we put an
artist in our studio for two days to talk to
stations across the country live on air via
satellite, playing the new single and talk-
ing about the new album,” Eisenthal says.

A video for the single has been lensed
by director Ken Fox in Vancouver, where
Connick is shooting the movie “Excess
Baggage” with Alicia Silverstone and
Christopher Walken. The sometime actor
will also be seen in the summer block-
buster “Independence Day,” which opens
July 3. Eisenthal says that Columbia
plans to tie in screenings with radio sta-
tions nationally, and she notes that Con-
nick will discuss upeoming film work dur-
ing his satellite radio interviews.

“Harry's always sold a lot of records
through TV, so he'll do a lot of TV early
on—whether for the record, the movies,
or both,” she says, adding that a video
“satellite media tour” will take place
around the release date, beaming Con-
nick to some 20 markets for use in local
news and talk shows. National late-night
and morning-show appearances are also
being set, and Connick will cross-promote
his album during a national press day for
“Independence Day.”

“I'm complementing my ad campaign
with his media plan to get maximum
impact,” adds Eisenthal. “So he’ll be
extremely visible from mid-June to mid-
July, between the film and the album.
Obviously, we're very fortunate to get our
release so close to the film’s.”

There will be additional movie tie-ins
with Moviephone, according to Eisenthal,
as well as slides of the aloum shown on
movie screens and cassette sampler give-
aways at radio and retail, perhaps with
movie passes attached to newly pur-
chased CDs. The album, which is in the
multimedia CD EXTRA format (it can
be played as both an audio CD and a CD-
ROM), also contains film footage and
material from an extensive electronic
press kit. That material may also surface
in a Delta Airlines in-flight program coin-
ciding with the Olympics.

Eisenthal says that the “Star Turtle”
album, to be released simultaneously in
the U.S. and worldwide, will be used to
expand Connick’s international audience.
Connick will do heavy TV and other
promo work overseas throughout the
spring and summer. Foremost among
these activities was Connick’s role in an
MTV Europe event at the Cannes Film
Festival in France.

But Columbia’s overall marketing
strategy continues to focus on Connick
as an artist, not the actor, Eisenthal notes.
“We've succeeded in creating a fan base
where his musical journeys—and the last
album, which returned to his New
Orleans funk roots—expanded the
younger end of his demo. ‘Star Turtle’
shows the adventurous side to Harry and
is a continuation and progression from
tShe.’ ”

Connick will perform a number of con-
cert dates this summer and then launch
a longer tour in the fall, unhampered, he
says, by the arrival in April of baby girl
Georgia Tatom. “When she gets a little
bit older;, I'll be able to take her and Jill
with me,” he says.

Now 28, he recognizes that he'’s no
longer the jazz Wunderkind. “T've had a
lot of experience and am a veteran in
some ways, but I still have so much to
learn musically . . . Musicians who are my
age know we haven't cut our teeth yet!”
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Stingily Shows How To ‘Love You The Right Way’

BYRON DOES IT RIGHT: The solo
career of former Ten City singer
Byron Stingily will pick up steam
with the release of his second Ner-
vous 12-incher, “Love You The Right
Way.”

As with his fine previous single,
“Don’t Fall In Love With Me,”
Stingily wisely draws a sharp line
dividing his past and future with a
performance that oozes suave and
masculine sensuality. On such Ten
City classics as “Superficial People”
and “Devotion,” his falsetto-domi-
nant vamping had the feel of a young
man fondly mimicking his favorite
Marvin Gaye and Sylvester records.
Clearly maturing into his long-held
role as house music elder statesman,
Stingily now displays the kind of
style that will inspire ardent imita-
tion by others.

~

» Q? :

Puente’s Salsa’'n’House. Tito Puente Jr.,
kneeling center, is flanked by his posse of
dancers at a recent post-concert party in
Miami. Puente is trekking the club circuit
to tout his new EMI-Latin single
“Guarachando,” a jam that combines tra-
ditional Latin percussion and melody with
a house-rooted bassline. Produced by
Puente with Larry Davis, the track is
already a favorite among Latin club pun-
ters and is starting to make the transition
into mainstream circles. “Guarachando”
previews an album due this summer.

Mare “M.K.” Kinchen steps out
of the relative quiet that surrounds
his current phase of songwriting to
create a track that is smartly spare
and focused on Stingily and the
song’s simple yet instantly conta-
gious hook. Kinchen is a master of
subtlety, underlining the record’s
requisite rumble of hard percussion
with a smooth and soulful organ line
and bass that have just enough inter-
esting chord shifts to keep the ear
piqued—but not so much that listen-
ers are aware of anything other than
the fact that they are immersed in
something different.

Stingily is in production for a full-
length set that we hear may be ready
before the year’s close, and it will
sport an eye-popping list of produc-
ers. Confirmed to contribute tracks
are the Basement Boys, Mike
Dunn, Masters At Work, C.J.
Mackintosh, and the Murk Boys.
Already near completion is “Temp-

ance

TRAX
by Larry Flick

tations,” a collaboration with fellow
Chicago legend Maurice Joshua.

G ROOVELINE: With the June 11
white-label 12-inch shipment of
“Keep On Jumpin’ ” by the Todd
Terry Project, Logic Records
launches into one of the juicier pro-
jects of the summer. As if a single
helmed by the red-hot Terry is not
enough to pleasantly work a few
nerves, the track (which is mildly
reminiscent of the Musique disco
classic of the same name) will be
anchored by the first-ever vocal pair-
ing of dance legends Martha Wash
and Jocelyn Brown. Better still, the
two are pondering a brief round of
promotional appearances together
around the U.S. We cannot even
begin to accurately envision the
sparks resulting from all of that diva
energy on one stage. Intense.

“Keep On Pumpin’ ” will preview
a full-length album by Terry for
Logic. Still in the planning stages,
the set will likely combine several of
Tee’s signature deep-house instru-
mentals with several pop-leaning
cuts featuring other singers. Word
has it that the possibility of further
participation by Wash and Brown—
either together or in solo spots—has
not been ruled out.

Montreal’s Tony Green is striving
to prove that time does not diminish
a producer’s ability to stay plugged
into clubland’s ever-changing trends.
He kicks a potent deep-house beat on
“When You Need Somebody” by
newcomer Michelle Sweeney. The
track is out in Canada on his inde-
pendent Another Record Company
label. Green has also begun shopping
material by longtime musical part-
ner and disco star France Joli for a
new label home. The singer, who
warmed many a young twirler’s
heart with “Come To Me” and
“Gonna Get Over You,” has been
flirting about a comeback for sever-
al years—but with Green leading the
way, she now seems mighty serious.

Hollywood Records is suddenly
working overtime to get back into
the dance music game. The label is
throwing tons of promotional effort
and money on Freddy Bastone’s
house interpretation of “You Don’t
Fool Me” by Queen. The cut is lifted
from “Made In Heaven,” the act’s
final album with the late Freddie
Mercury. We must admit to not
being terribly fond of the label’s vig-
orous exploitation of Mercury’s
recordings after his death, but this
track actually works and is well
worth a spin. Bastone makes a par-
ticularly good case for his own
revival in clubland on his highly pro-
grammable Revenge dub.

New and noteworthy dance fare
from Hollywood includes the cute
acid-jazz albums “Bosh” by the

Quiet Boys (another brilliant con-
coction by prolific U.K. producer/
musician Chris Bangs) and “Pitbull
Latin Jazz” by Snowboy & the
Latin Section. Both are essential
additions to the collections of folks
who prefer their rhythms funky, live,
and raw.

Like most music junkies with
mountainous vinyl collections, we are
on a perpetual tear to flesh out our
library with CD pressings of vintage
faves, an effort aided by the recent
opening of the flawless Virgin Mega-
store in New York’s Times Square.
High on our wish list (right behind
“This Is The Way That I Feel” by
Marie Osmond—now stop laugh-
ing!) is a compilation of goodies by
Brooklyn Dreams.

Almost directly answering our self-
ish desires, PolyGram’s Chronicles
imprint has just issued a best-of disc
of the act’s hits, including “Music, Har-
mony & Rhythm,” “Street Dancer,”
and “Make It Last.” The disc closes
with a rarely heard twist on the act’s
classic “Heaven Knows” duet with
Donna Summer, on which Summer
and Brooklyn Dreams lead singer
Bruce Sudano swap vocal parts. Cute.
The only thing that would have made
this package better is a house remix of
“Make It Last” by someone like Mau-
rice Joshua or Frankie Knuckles—a
faux pas the label can easily correct
with a 12-inch single. Hint, hint . . .

IN THE MIX: The already plush
Chicago label scene is getting a lit-
tle more diverse and intriguing with
the onset of Guidance Records, an
indie helmed by Ivan Pavolovich,
Rob Kouchoukos, Spencer Kincy,
and Stary.

According to Pavolovich, who pre-
viously played a key role in Cajual
Records’ rise to clubland promi-
nence, Guidance will aim to showcase
the wares of budding young produc-
ers “who are looking for a chance to
be heard. They don’t even have to be
from Chicago. We’re working with
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Breakouts: Tities with future chart potential,
based on club play or sales reported this week.

Crosby & Crew Find Love. Bullet Recolds belter B.J. Crosby takes a breather
during the recording session for her 12-inch single “Love Changes Everything.”
Popular remixer/DJ Ronnie Ventura produced the gospel-spiked house anthem,
which is beginning to generate turntable attention from underground Dds
throughout the U.S. Crosby is currently dividing her time between promotionai
appearances supporting the single and assembling material for an aloum that will
likely be released by the end of the year. Pictured, from left, are Bullet president
Carmine LaMendola, Crosby, Ventura, and songwriter Michael Vincerit Doane,

locals, but we’re also working with
kids from Scotland, Germany, Aus-
tria. The idea is to bring together
people who are on the same musical
vibe on a global level.”

For now, the direction of Guidance
is decidedly deep and dubby. Josh
Michael, whom sharp ears will
recall from his music on Prescription
Records, christens the label with
“Free Energy,” a four-cut EP. It will
be quickly followed by “Projekt:
PM.” by Edgar, a 21-year-old Chica-
go college student. Any label that
intentionally sidesteps chasing the
same half-dozen producers for tracks
is a label that demands open-minded
investigation. We predict the grooves
will take over from there.

Cleveland City U.K. does its bid to
help expose the talent of lesser-
known producers with two of its
stronger singles in a while. “Real
Love” by House Of Love Featuring
Cie is designed for the handbag-
swingin’ set with its rushing string
sections and Cie’s assertive vocal.
The flipside is thicker and more con-
ducive to generating late-night play.

Meanwhile, “Do Without” by
Retrakt, Cleveland City’s most recent
roster addition, sparks like an epic
summer anthem with its booming bass
and smorgashord of keyboard effects.
Props to the lads of rising UK. remix
team Chrome for injecting a little
alternative vibeology into the track’s
rousing pop/house framework.

MORE, MORE, MORE: Getting a
little impatient waiting for new
music from Crystal Waters? Just a
tad, perhaps? Well, the feline diva
makes a festive cameo on “In De
Ghetto,” a Bad Yard Club/David
Morales jam featured on Mereury’s
new “100% Pure Dance” compilation.
It’s cute to hear La Waters tearing
her way through one of Morales’ bet-
ter deep-house grooves, though it
will feel like only a tease after a
while. After all, it has been two
years since “Storyteller” was re-
leased.

Actually, the real pleasure of “In
De Ghetto” is seeing Mercury final-
ly put some promotional muscle

behind this fierce track. It was a
highlight from Morales’ 1994 Bad
Yard Club album for the label, get-
ting tens of mix-show radio play as
an album cut. This was the smash
the album had to offer, and the label
let it slip through its proverbial fin-
gers. Is it too late for Mercury to
make good on this record? We'll see
... and keep our fingers erossed.

Sometime Sounds Of Blackness
singer Ann Nesby is getting a nice and
much-deserved multiformat push from
Perspective Records on her stunning
sole album, “I'm Here For You.” While
R&B radio is served “I'll Do Anything
For You” (an old-school ballad that will
give divas of the jeep generation a les-
son in how to throw down with finesse),
the singer’s loyal club following is
offered “Can I Get A Witness.” Sur-
rounded by retro-spiced house percus-
sion, festive piano rolls, and a choir of
women chanting “help me, help me,”
Nesby is nothing short of thrilling.

Kelly G. toughens things up with
some funk-fortified beats, while
Jimmy Jam and Terry Lewis (the
song’s original producers) deliver the
remix that will leave punters in a
lather. They dress the track with
plush strings and a phatter bassline,
while never sacrificing all that. Nesby
brings to the table. Jump on this,
pronto . . . and then sprint to the store
for a copy of “I'm Here For You.”

Need a little dub action to get ya
through the night? Los Angeles team
the Teflon Dons step forward with
“Rudiments,” a six-cut EP that con-
jures up fond memories of the dear-
departed Nu Groove Records sound
with its blend of chilled keyboard lines
and spine-crawling deep-house
rhythms. The record is available on the
independent WorldShip Musiec label,
and we predict the underground will
be inspired to dig at least three or four
cuts into it. The flow of “Sun Fast Ris-
ing” into “Night Of The Jackal,” fol-
lowed by “Twin Dragons In Search of
Pearls,” is simply too smooth and
engaging to break. Given that few pro-
ducers can fully sustain themselves
over such a long record, we think
“Rudiments” hints that there is poten-
tial and deptn to the Teflon Dans.
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NOW FIX]NG AT A DOMESTIC PRICE!

UMMUS

Flying Records U.S. Inc.
594 Broadway, Suite 405
New York, NY 10012

ph: (212) 219-9286

fax: (212) 219-9536

COMING SOON... JUICE (With a Twist) Vol. 2 - UMMUSA Vol. 2 - PLEASURE POINT (aka KRAZE) “She’s Sexy” - THE MACK’S FACTOR “You Give It So Good”
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SPECIAL ATTRACTIONS

The first Carnival & Expo

Website displays

Studio Sessions

Cutting Edge Panel Discussion Groups

Live Artist Showcases with Divas Unplugged
and much, much more

HOTEL ACCOMODATIONS

The Chicago Marriott Downtown
540 N. Michigan Avenue

Chicago, Il. 6061
Single or Double Room Rate:  $125.00

For reservations, please call (312) 836-0100 or toll free
at 1(800) 228-9290 and state that you are with
Billboard's Dance Music Summit. The hotel will sell
out quickly, please make reservations Far in advance.

CONTACT INFORMATION

Maureen Ryan, Special Events Manager
(212) 536-5002 PH - (212) 536-5055 FAX

Larry Flick, Dance Music Editor
(212) 536-5050 PH - (212) 536-5358 FAX

REGISTRATION INFORMATION:

$225.00 Early Bird Special -- Form & payment must be postmarked by May 15th
$275.00 Pre-Registration -- Form & payment must be postmarked by June 30th
$325.00 Full Registration -- AFter June 30th and walk-up

Please Fill out form and mail to:
Maureen Ryan, Billboard Dance Music Summit, 1515 Broadway, 14<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>