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Accurate Targets
Either/Orchestra

B EY BRADLEY BAMBARGER

NEW YORK—For the past 10 years,
the Either/Orchestra has boldly gone
where no big band has gone before, op-

EITHER/ORCHESTRA

erating more like a punk rock group
with ts cross-country van tours and in-
depeadently released albums. The en-
semkle’s approach to its hallowed jazz
idionr also has been liberal and liberat-
ing, encompassing swing-era master-

(Continued on page 96)

Chinese Court To

Hear First Case On
Performance Royalty

B’ GEOFF BURPEE

HONG KONG—As the CD piracy is-
sue ¢ontinues to swirl here, a Chinese
court is set to hear the country’s first

RIAA’S BERMAN IS SUMMONED
TO HONG KONG ... SEE PAGE 95

actioa over alleged nonpayment of

performance royalties.
The Musicians and Composers Soci-
(Continued on page 95)
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Vibrant Indie Acts Enliven
Japanese Musical Scene

B BY STEVE McCLURE

TOKYO—Like Godzilla rising out of
the sea and destroying an unsuspect-
ing Tokyo, Japanese indie bands are
emerging from the underground and

FLAMENCO A GOGO

cutting a swath through this coun-
try’s conformist musie scene.

Following in the wake of such trail-
blazing acts as the Boredoms and
Shonen Knife, these groups are by-
passing major labels and taking their
music directly to a growing number
of fans at home and overseas.

Their radical, uncompromising
music is worlds away from the mild
pop that dominates the charts here.

It runs the stylistic gamut—from
the jangly garage pop of such
groups as the Flamenco A Gogo to
the hardcore sound of Cocobat and
all the way to the avant-weirdness
of Violent Onsen Geisha and “noise”

bands at the very fringe of listen-
ability.

What the new crop of indie acts
has in common is energy—which
bands like Tokyo funk/thrash unit
the Jasons dole out in ample doses at
broom-closet-size “live houses.”

A typieal Jasons show sees drum-
sticks flying out over the mosh pit as
drummer Chatani works himself into

(Continued on page 21)

B BY JOHN LANNERT

Video may have killed the radio
star for English rock duo the Bug-
gles back in 1979,
but for Colombian
singer/songwriter
Shakira, a video
proved to be the
launch pad for a
new radio and re-
tail idol in Latin
America.

The source of
Shakira’s budding stardom is the
video for “Estoy Aqui” (I'm Here),

Colombia’s Shakira: I’'m Here
Video Spurs Sony Singer/Songwriter

SHAKIRA

the first single from her Sony Discos
album “Ples Descalzos” (Bare Feet).
At a marketing meeting
six months ago, Sony executives
from various
Latin countries
received the video
enthusiastically
and pledged an
all-out effort
to break Shakira
throughout Latin

America.
“Estoy Aqui”
has sinze become a top 10
(Continued on page 78)
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Is Back In ‘Shape’

SEE PAGE 13
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Film Song Boosts
Epic’s Marshall

# BY BRETT ATWOOD

LOS ANGELES—Epic is betting
that a new song from the sound-
track to the Kevin Costner comedy
“Tin Cup” will provide the ace in
the hole needed to score Canadian

MARSHALL

singer Amanda Marshall a hit
record in the U.S.

Marshall, whose self-titled al-
bum was released in the U.S. April
16, is likely to gain a high-profile
boost from the Mare Tanner and

(Continued on page 87)
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Platinum Europe
Marks Album Sales

B BY JEFF CLARK-MEADS

LONDON-—The European record in-
dustry is aiming to stand as tall as the
American business with a new award
for pan-European sales.

The new honor,
Platinum Europe,
has been instigated
by international la-
bels body IFPI to
acknowledge al-
bum sales of 1 mil-
lion units across
the continent. Paul
Russell, who chairs the organizing
committee, says he believes it will give
artists selling 1 million units in Eu-
rope the same kudos as those who
achieve the feat in the U.S.

Platinum Europe will be launched

(Continued on page 86)
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THE NEW ALBUM

“DESTINY’
FEATURING THE HIT SINGLE

"REACH”

(THEME FROM THE 1996 SUMMER OLYMPIC GAMES)

June 11th * See Gloria Estefan on “The Late Show With David Letterman.”
June 12th ¢ See her on “Live With Regis & Kathie Lee.”
Late June ¢ Special appearance on “The Oprah Winfrey Show.”
July 7th e Lifetime Network “/Intimate Portrait.”
July 18th ® Her “Evolution” World Tour kicks off in Atlanta.

LOOK FOR GLORIA'S LIVE CONCERT SPECLAL ON HBO THIS FALL.

“EVOLUTION" US TOUR JULY 18TH - SEPTEMBER 23RD

18 Atlanta. GA 2 Las Vegas, NV 2 Toronto, ONT
20 Houston, TX 8-10  Los Angeles, CA 4 Montreal, QUE
21 San Antonio, TX 13 Anaheim, CA 6-8 New York, NY !
23 Austin, TX 15 Concord, CA 10 Worcester, MA
24 Dallas, TX 17 San Jose, CA 11 Hartford, CT
26 Las Cruces, NM 18 Sacramento, CA % 13 Camden, NJ
28 Albuquerque, NM 20 Englewood, CO @ | 74 Landover, MD
S |80 Phoenix, AZ 22 St Louis, MO =17 oOrando, FL
— |31 San Diego, CA 24 Chicago, IL |18 Tampa, FL
2 25 Auburn Hills, Ml & |20-22  Miami, FL
— |27  Cleveland, OH >
w28 Cincinnati, OH —
8 30 Pittsburgh, PA
= 5l 31 Buffalo, NY
<

G L QO

sitefan

“Reach” is
featured on
“Rhythm Of
The Games™"
1996 OLYMPIC
GAMES Album

Va

Official heensed product of the Atlanta
Committee For The Olympic Games. Inc.

EXECUTIVE PRODUCER: EMILIO ESTEFAN, JR.

www americanradiohistorv com
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t™Wynonra may just be the

most complete and gifted female singer -
of her generation

-and we’re not just talking

country music...”
ROBERT MHILBURN - LA TIMES

visit MCA on the intarnet at http://www.mca-nashville.com CURB
a productio of Curb/Universal © 996 Curb Music Company/MCA Records, Inc  MCA. .
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MCA Records Revamps Black Music Staff

Wilson Named Division President; Harleston Departs

M BY J.R. REYNOLDS

LOS ANGELES—In what is being de-
scribed as a reorganization of its black musie
management staff, MCA Records has tapped
veteran promotion executive Ken Wilson to
be president of the black music division and
has replaced four other executives.

Joining MCA’s black music division are
urban music VP (U.S.) Stanley Winslow, ad-
ministration and planning senior director
(U.S.) Kevin Bass, special projects director
(U.S)) Irene Rivera-Gandia, and A&R man-
ager (U.S.) Pierre Bradshaw.

In his duties as president, Wilson will
oversee the day-to-day activities of the black
music division and will provide marketing

Capitol To Acquire
49% Share In Indie
Matador Records

B BY MELINDA NEWMAN

NIEW YORK—Capitol Records’ imminent
deal to acquire a minority share of Matador
Records will give the major label access to
such alternative favorites as Liz Phair and
Bettie Serveert and will give the indepen-
dent label the financial means to make
greater investments in its artists.

PHAIR

Although the (inal papers aren’t signed,
the two parties have concluded negotiations
that will include Capitol’s purchase of a mi-
nority stake in Matador.

Neither party would comment on the
numbers involved, but sources say that
Capitol will invest at least $10 million to pur-
chase 49% of Matador. Matador co-owners
Gerard Cosloy and Christopher Lombardi
will retain 51%. The deal also includes a mul-
timillion dollar line of credit.

The pact has been in the works for sever-

(Continued on page 91)

and promotional support for MCA’s joint-
venture R&B labels, including Silas
Records. Wilson, however, will not be in-
volved in new MCA sister label Universal.

Wilson reports to MCA Records president
Jay Boberg, who was unavailable for com-
ment ut press time.

Respected by his peers
as well as by radio pro-
grammers, Wilson was
named executive of the
year by Impact during
the R&B trade publica-
tion’s annual Super Sum-
mit conference in April.

Wilson is a six-year Co-
lumbia Records veteran
and was black music promotion VP when he
was recruited by MCA. Prior to his tenure
with Columbia, the executive worked at
Arista for two years as West Coast promo-
tion district manager.

A priority project scheduled to be released
under Wilson’s watch is the much-anticipat-
ed reunion album by New Edition.

Still untitled, the set is slated for release
Sept. 10. It features original members of the
group, including Bobby Brown, as well as
Johnny Gill, who replaced Brown after he

WILSON

embarked on a solo career.

Other acts scheduled to have albums re-
leased during the next three months are fe-
male hip-hop artist Passion, rap act Wreckx-
N-Effect, R&B vocalist Anthony Hamilton,
and female R&B vocalist Tasha.

Says Wilson, “We plan to take a blue-collar
approach to working and developing our acts
and want to maintain close relationships with
— . each of them.” He also

vows to maintain

M CA ‘ MCA’s “tight partner-

ship with radio, retail,
and other sectors of the music industry.”

Wilson replaces black music division senior
VP David Harleston, who was installed about
14 months ago (Billboard, March 18, 1995).

Other departing executives are market-
ing and promotion senior VP A.D. Washing-
ton, East Coast promotion VP Martha
Thomas-Frye, VP Nancy Taylor, and mar-
keting and promotion administration direc-
tor Dyan Golden.

Senior VP (U.S.) Hank Shocklee, who
joined MCA at the same time as Harleston to
run the label’s black musie division, remains
at the label. Label sources say that the scope
of his duties have been narrowed to A&R, an

(Continued on page 86)

Michael Moves The World. George Michael, center, embraces Virgin Music Group
Worldwide executive VP Nancy Berry, left, and chairman/CEO Ken Berry at the launch party
for his new album, “Olider,” at London’s Hamilton Gallery. The album, released on Virgin
Records everywhere but North America, where it is on DreamWorks, quickly reached No. 1
in 15 countries. In the U.S., the album has already achieved gold certification. The second
single from the set, “Fastlove,” is No. 8 on the Hot 100 Singles chart.

www americanradiohistorvy com
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Oliver Stone’s Vision Intact
On ‘Killers’ Director’s Cut

B BY EILEEN FITZPATRICK

LOS ANGELES—Nearly two years
after its theatrical debut, consumers
will get to see “Natural Born Killers”
the way director Oliver Stone originally
conceived the controversial film, thanks
to home video.

Through a
unique distribution
deal, indie video
supplier Vidmark
Entertainment will
release the unrated
“Natural Born
Killers: The Direc-
tor’s Cut” July 30,
priced at $29.99.

A laserdise edition will be released si-
multaneously by Pioneer Entertain-
ment, priced at $109.98.

Warner Bros., which released the
film in theaters and on home video, re-
linquished rights to the director’s cut
back to Ixtlan/New Regency, the pro-
ducers of the film.

The film has grossed $50.3 million in
the U.S. In markets outside the U.S.,
“Natural Born Killers” has grossed
about $40 million, aceording to Stone.
However, the title’s release on home
video in Britain has been suspended in-

U.K. Tribunal To
Rule On PRS,
Sky Fee Dispute

LONDON—U.K. authors’ body the
Performing Right Society and satel-
lite TV channel BSkyB are to settle
their long-running license-fee dispute
before the U.K.’s Copyright Tribunal.

It was the broadcaster—widely
known as Sky—that decided to refer
the matter to the tribunal, but PRS
says it precipitated the action and
welcomes the move. The tribunal is a
court of law dealing specifically with
rights matters.

The dispute centers around Sky’s
new license. PRS wants the broad-
caster to pay an annual fee of 1% of
revenues, increasing to 3% in July of

(Continued on page 91)

Sony, Creation
Renew Alliance

LONDON—The hottest liaison be-
tween a British-based major and an in-
dependent label has been re-cemented
for a five-year term.

The partnership between Sony Mu-
sic Entertainment and Creation
Records—home of Oasis, Teenage
Fanclub, and Primal Scream—will not,
though, be extended to the major buy-
ing the indie. “That would be pretty
much the worst thing we could have
done,” says Sony’s European presi-
dent, Paul Russell.

The U K. industry had been antici-
pating announcement of a purchase
following meetings at Sony’s London
headquarters May 31. On June 3, one
press report said that the deal had
been done.

However, Russell emphasizes that
the new agreement simply extends
arrangements first put in place in 1992.
That is, Sony owns 49% of Creation,

(Continued on page 94)

STONE

definitely, following Warner Home
video’s decision to wait until the movie’s
certificate of rating has been reviewed
by the British Board of Film Classifica-
tion (see story, page 68).

The two-tape set will include an addi-
tional 3"z minutes of footage that were
edited out of the theatrical version to
satisfy the Motion Picture Assn. of
America re-

quirements for
= an R rating.
VIDEE'!%;&:?!K@ Stone pro-

ENTERTAINMENT vides a four-

minute com-
mentary at the
beginning of the film. Minimum adver-
tised price for the title is $19.99.
(Continued on page 87)

B BY ED CHRISTMAN

NEW YORK—While major labels
are more likely to land a hit than
their indie counterparts, an analysis
of 1995 sales reveals that the chances
of any album reaching 250,000 units
in sales are slim.

In 1995, the average major-label
album sold 9,134 copies, while the av-
erage independent-label title moved
1,363 units, according to numbers
tabulated by SoundScan.

The overall average sales per al-
bum last year was 4,198 units. Last
year, SoundScan tracked 146,743 al-
bum titles, which sold a total of 616
million units. Of the albums tracked,

1995 Figures Show Industry Imbalance

Small Number Of Albums Take Bulk Of Year’s Sales

29,429 were released in 1995, and
those titles sold about 206 million
units, or one-third of total album
sales (Billboard, May 18).

SoundScan collects point-of-sale
information from retail and rack ac-
counts at stores that account for
85% of U.S. music sales and then
projects figures for the entire U.S.
retail market.

Despite the breadth of tracked ti-
tles, a minuscule number of albums
were responsible for more than two-
thirds of all sales. About 40% of all
sales, or about 246 million units, was
generated by 336 titles, which each
sold 250,000 units or more. Another
32.6% of sales, or 201 million units,

was generated by 2,992 titles, each of
which sold 25,000-249,999 units.

The 336 titles that each sold
250,000 units or more represent 0.2%
of all titles tracked by SoundScan,
while the 2,992 titles that sold 25,000-
249,999 units were 2% of all titles.

Of the 336 titles, 148 were released
in 1995, while 188 came out prior to
1995. Moreover, of those 336 titles,
298 were put out by major labels,
while 38 were on independent labels.

In examining the rest of the titles
tracked, SoundScan found that 9,456
titles, or 6.5% of all tracked titles,
sold 5,000-24,999 units each, account-
ing for 102 million units in total sales,

(Continued on page 88)

It's Party Time. MCA Music Publishing held a party to celebrate the opening of
its new offices and to welcome recently appointed woridwide president David
Renzer. Pictured at the company’s new West Los Angeles headquarters, from
left, are Jay Boberg, president, MCA Records; Howard Weitzman, executive VP
of corporate operations, MCA Inc.; Ron Meyer, president/COQ, MCA Inc.;
Renzer; Doug Morris, chairman/CEO, MCA Music Entertainment Group; and
Zach Horowitz, president, MCA Music Entertainment Group.

Breakup: Crowded House’s Dream Is Over

B BY PAUL SEXTON

LONDON—“Don’t Dream It’s Over”
was featured on Crowded House's set
list at a concert here June 3. But by the
time the gig had finished, the audience
didn’t have to dream—it really was
over for the band. The next day Neil
Finn made it official: Crowded House
had split.

Even as its new single, “Instinet,”

Warner Music Group
Execs Are L.A. Bound

NEW YORK—Most Warner Music
Group corporate executives will be
moving ina little less than a year to Los
Angeles, where they will work in the
company of the Time Warner unit’s co-
chairmen, Bob Daly and Terry Semel.

Daly and Semel, who also operate
Time Warner’s film unit, were given
additional responsibility for the music
division late last year following a great
deal of turmoil that saw the departure
of key music executives, including
chairman Michael Fuchs, whom Daly
and Semel replaced.

Though a Warner Music Group
spokesman says that corporate and
personal decisions regarding the moves
are still being weighed, 20-25 staffers
could be relocated to the West Coast.
At press time, published reports

(Continued on page 86)

was playing on stations throughout the
U.K., the band was at the Hanover
Grand playing what will probably be
the final show of a hugely successful
decade together. EMI staffers were in-
formed during the day June 3 that the
band members had decided to go their
own ways, and rumors were circulating
at the venue that leader Neil Finn
would make a dramatic onstage an-
nouncement. In the end, Finn made
only an oblique reference to “viewing
the future with relish” during a 2'/-
hour performance.

A spokeswoman for Parlophone/
Capitol Records says, “I think he de-
cided it wasn’t the time to do it. He
thought it would have got a bit too emo-
tional. But they have split.”

On June 4, Finn delivered a state-
ment in which he admitted to the split.
He said of the gig, “I said nothing on-
stage. I couldn’t bring myself to be that
dramatic. I do confirm that the band is
indeed over, and the name, too.”

Finn adds, “I crave a new context to
draw something special out of me as a
songwriter,” and he points out that the
band members remain friends.

Thus, history repeats itself: Finn’s
previous band, Split Enz, also disband-
ed while still highly successful after 10
years together.

The announcement comes as Crowd-
ed House, one of British pop radio’s fa-
vorite album-oriented acts, marks the
10th anniversary of its signing to Capi-

(Continued on page 97)

Michael W. Smith Bows Rocketown
Christian Label; Donahue Named Prez

B BY DEBORAH EVANS PRICE

NASHVILLE—Contemporary Chris-
tian artist Michael W. Smith has
launched a label, Rocketown Records,
and named former Reunion director of
A&R Don Donahue president and
Derek Jones creative manager.

Smith will continue to record for Re-
union Records, his label home for the
past 14 years, but will develop projects
for Rocketown.

The label officially opened its doors
June 3 and is located outside Nashville
in the Franklin, Tenn., house that
holds Smith’s Deer Valley Studios.

“We don’t have a distribution deal
worked out yet, and we don't have our
first artist, which are crucial elements,
but we feel like we need to get up and
say, ‘Here’s what we’re doing,’ because
I've heard many times that Smitty is
leaving Reunion, and we wanted to set
the record straight,” says Donahue.
“He’s a Reunion artist. This is just an
extension of who he is as an artist.”

Smith says he has been wanting to
start his own label for years. “It’s been
a dream for a long time,” he says. “But
[I was] trying to find the right time.
Don and I had been talking about this

for the last eight months, and it never
was the right time, with me launching
the I'll Lead You Home tour and all
that. But this was good timing, and
we're excited.”

Smith says he is looking forward to
developing a variety of projects for his
new imprint. “I've been wanting to do a
worship-and-praise record for kids for
a long time,” he says. “That’s some-
thing that could work on this label.”

He will also be developing other
artists’ careers and sees his new label
as a way of keeping his creative juices
flowing. “We really had a lot of that in
the ’80s, with Amy [Grant], Gary
[Chapman], Wayne [Kirkpatrick], and
I and [Chris] Rodriguez. It was a fren-
zy when we'd all get together. There
was so much creativity going on,”
Smith says. “A couple of years ago, I
started to feel like I wasn’t networked
and, to be honest, started having feel-
ings of, ‘I'm not sure that I'm really
hungry anymore.” And I think that’s a
dangerous place. I think that happens
when you have a family and things that
require a lot of attention, and it hap-
pens when you become successful, and
things are a little too easy, and you be-

(Continued on page 94)

R&B, Rap The Initial Focus Of
Shaq, Trauma’s T.W.Is.M. Label

B BY DOUGLAS REECE

LOS ANGELES—Basketball star
Shaquille O’Neal and Trauma Rec-
ords have teamed up to launch
T.W.Is.M. (the World Is Mine), a
joint-venture label that will focus on
R&B, rap, and crossover artists but
could span several genres.

The 7-foot-1-inch center for the
Orlando Magic says, “This is not
only a rap label. This is about music
period, whether it’s rap, R&B, coun-
try, rock, or whatever. I'm a big fan
of all musie.”

The Sherman Oaks, Calif.-based
Trauma and the Santa Monica,
Calif., office of Management Plus
Enterprises, which manages
O’Neal, will cooperate in promoting
and marketing artists signed to
T.W.Is.M.

The label’s roster comprises
O’Neal and S.H.E., an R&B group
made up of teenage sisters Tyren
Perry and Jania and Jaimee Fox-

worthy. The label is contemplating
the signing of several other artists
and is working on movie soundtrack
deals, according to O’Neal.

O’Neal, who has sold more than 1
million units of his Jive albums “Shaq
Diesel” and “Shaq Fu: Da Return,”
according to SoundScan, will release
new material on the label.

According to O’'Neal, his
forthcoming and as-yet-untitled al-
bum, which features guest perfor-
mances by such artists as Mary J.
Blige, Mobb Deep, and the Notori-
ous B.I.G., will likely be issued after
S.H.E.’s album is released in Au-
gust or September.

The 2-year-old Trauma has had
considerable success with modern
rock acts Bush and No Doubt.
Bush’s “Sixteen Stone” has sold
more than 3.8 million copies, while
No Doubt’s “Tragic Kingdom” has
sold more than 625,000 copies, ac-
cording to SoundScan. However,

(Continued on page 91)
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Rhythm & Soul. Either you've got it or you don't.

RHYTHM &

SOUL AWARDS

Be Happy

SEAN "PUFFY" COMBS
Gil Askey

Mary J. Blige

Arlene Devalle

Curtis Mayfield

Jean C. Olivier

R&B

Big Poppa/Warning
EASY MO BEE

THE NOTORIOUS B.1.G.

ERNIE ISLEY
MARVIN ISLEY
0'KELLY ISLEY
RONALD ISLEY
RUDOLPH ISLEY
CHRIS JASPER
Hal David

Burt Bacharach
R&B + Rap

:
&
Can't You See
SEAN "PUFFY" COMBS
James Brown
Joseph Howell
Herb Middleton
Terri Robinson
Roger Ryan
Mark South

R&B
Candy Rain k
HEAVY D

Roger Ball

John W. Davis
Malcolm Duncan
Stephen Ferrone
Alan Gorrie
Owen Mclntyre
Jean C. Olivier
Terri Robinson
Ali Shaheed
Hamish Stuart
Malik lzaak Taylor
Tone

R&B

Come
JIMMY JAM
TERRY LEWIS
JIMMY WRIGHT
Barry White
R&B

Creep
DALLAS AUSTIN
R&B

Don't Ta
(Just One Of Dem Days)
DALLAS AUSTIN
DERRICK SIMMONS

LL Cool J

Recall Management
R&B

Every Little Thing | Do
HEAVY D

Raymond Calhoun
Jean C. Olivier

Terri Robinson

Tone

R&B

e o

Feels So Good
KANDI BURRUSS
JERMAINE DUPRI
CARL LOWE

R&B

Flava In Ya Ear
EASY MO BEE
CRAIG MACK
Rap

Freek'N You
DEVANTE SWING
R&B

Get Down
EASY MO BEE
CRAIG MACK
Rap

Give It 2 You
JERMAINE DUPRI
Chris Kelly

R&B + Rap

www americanradiohistorvy com

‘Heartbeat™ Ellis

0M WATKIN: ony Gilmour
atthew Row rick Husbands

Richard Stanna ing

bance E %8B + Rap

Heaven ' 4 1 Ready

DARNELL CHA! OSH WINK
JIMMY JAM " Ron Dean Miller
TERRY LEWIS ~ Bertram Reid
EUNIQUE MAGK™ - Dance
DANIELE STOKES I You Love Me

JIMMY WRI
R&B

Human Na

KEVIN MADISON
ERICK SERMON
Gordon Chambers

Y

MICHAEL DEERING Nicole Gilbert

KEVIN McKENZIE Dave Hali

SHAWN MCcKENZIE R&B

Dave Hall Mel

Madofina elody Of Love

Dance {Wanna Be Loved)
DAVID COLE

1Got50nlt ROBERT CLIVILLES

DENZIL FOSTER
THOMAS McELROY

Joseph Carrano
Donna Summer
Dance
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Move It To The Rhythm
JO BOGAERT
MANUELA KAMOSI
Patrick DeMeyer
Dance

On Bended Knee
JIMMY JAM
TERRY LEWIS
R&B

One More Chance/
Stay With Me
SEAN "PUFFY" COMBS

THE NOTORIOUS B.I.G.

Carl Thompson
Bluez Brothers
Bunny DeBarge
Mark DeBarge
R&B + Rap

Player's Anthem

THE NOTORIOUS B.1.G.
Rodolfo Franklin
Kimberly Jones

James Lloyd

R&B + Rap

Scream
JIMMY JAM 1
TERRY LEWIS

Janet Jackso
Micha San
R&B + Dance

Sentimental
DALLAS AUSTIN
DEBORAH COX
Colin Wolfe
R&B

The Most Beautifullest Thing
In This Worid
ERNIE ISLEY
MARVIN ISLEY
O'KELLY ISLEY
RONALD ISLEY
RUDOLPH ISLEY
CHRIS JASPER
Keith Murray
Erick Sermon
Rap

~ Think 0f You

SEAN "PUFFY" COMBS
FAITH EVANS

William Jeffery

Jones
Ronnie Laws
Usher Raymond
R&B

Waterfalls

MARQUEZE ETHERIDGE
Pat Brown

Lisa "Left Eye" Lopes
Ramon Murray

Rico R. Wade

R&B

You Used To Love Me
SEAN "PUFFY" COMBS
FAITH EVANS

Carl Thompson

R&B

Your Loving Arms
DAVID HARROW

Billie Ray Martin

Dance

EMI Music Publishing

ASCAP's 1996 Rhythm & Soul

Publisher of the Year

SONGWRITER
OF THE YEAR

SEAN "PUFFY" COMBS

R&B SONG OF
THE YEAR

Creep
DALLAS AUSTIN
R&B

RAP SONG OF
THE YEAR

One More Chance/Stay With Me

SEAN "PUFFY" COMBS
THE NOTORIOUS B.I.G
Carl Thompson

Bluez Brothers

Bunny DeBarge

Mark DeBarge

R&B + Rap

www americanradiohistorv com

o

DAI

g
i

SONG
OF THE YEAR

Melody Of Love
(Wanna Be Loved)
DAVID COLE
ROBERT CLIVILLES
Joseph Carrano
Donna Summer

Dance ) ﬂ“\

EMI MUSIC PUBLISHING

© EMI Music Publishing, s THORN EM) Company

The World’s Leading Music Publisher

Visit our web site
http://www.emimusicpub.com
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R&B SONG OF THE YEAR " 4 A
"'a Y
Creep X

Dallas Austin
DARP Music,

Writer:

Publishers: EMI Music Publishing

RAP SONG OF THE YEAR

One More Chance/Stay With Me
"Puffy” Combs*,
The Notorious B.I.G.*

EMI Music

Inc.,

Writers: Sean Bunny DeBarge*,
Mark DeBarge*,
B.1.G.

Jobete Music Co.,

Publishers: Poppa Music,
Publishing,

Justin Combs Publishing

DANCE SONG OF THE YEAR
Melody Of Love (Wanna Be Loved)

Writers: Joseph Carrano, Robert Clivilles,
Donna Summer

EMI Music Publishing,

David Cole,
Publishers: Red Instructional

Music, Robi-Rob Music, Sweet Summer Night Music,

Touche Me II Music

REGGAE ARTIST OF THE YEAR
Shaggy

TOP ASCAP REGGAE ARTISTS
Bob Marley & the Wailers

Patra, Mad Lion
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SONGWRITER OF THE YEAR
"Puffy"

Sean
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Combs

ASK OF YOU Writers: Rokusuke Ei (JASRAC), Hachidai
Nakamura (JASRAC), Tim Christian Riley, Raphael Saadiq
Publishers: PolyGram International Publishing, Inc.,
Tony!Toni!Toné! Music « BABY Writers: Kipper Jones”,
Rahsaan Patterson* Publishers:Chrysalis Music, Ecstasoul
Music * BE HAPPY Writers: Mary J. Blige®, Sean “Pufty”
Combs*, Arlene Delvalle Publishers: Dooch Music, EMI
Music Publishing, Jelly's Jams, L.L.C., Justin Combs
Publishing, MCA Music Publishing, a Division of MCA Inc. ¢
BEDTIME STORY Writers: Bjork (STEF), Marius DeVries (PRS),
Nellee Hooper (PRS) Publishers: Big Life Music Ltd. (PRS),
PolyGram International Publishing, Inc., Warner/Chappell
Music, Inc. « BEFORE | LET YOU GO Writers: Chauncey Hannibal,
David Hollister, Pirate T., Markell Riley, Teddy Riley, Leon F.
Sylvers Il Publishers:Chauncey Black Music, Color It Funky
Music, Donril Music, MCA Music Publishing, a Division of
MCA Inc., Oh! God Music, Playhard Music, PolyGram
International Music Publishing, inc., Tadej Publishing,
Warner/Chappell Music, Inc., Zomba Enterprises Inc. ¢ BEST
FRIEND Writer: Glenn A. McKinney* Publisher: DAAA! Music
« BIG POPPA/WARNING Writers: Easy Mo Bee, Ernest Isley,
Marvin Isley, O'Kelly Isley, Ronald Isley, Rudolph Isley, Chris
Jasper, The Notorious B.I.G. Publishers: Bee Mo Easy
Music, B..G. Poppa Music, Bovina Music Inc., EMI Music
Publishing, Justin Combs Publishing * THE BOMB! (THESE SOUNDS
FALL INTO MY MIND) Writers: Kenny “Dope” Gonzalez, Daniel
Seraphine, David “Hawk” Wolinski Publishers: Balioon Head
Music, Big Elk Music, Chrysalis Music « BOOMBASTIC/IN THE
SUMMERTIME Writers: Ray Dorset (PRS)*, Robert Livingston®,
Shaggy* Publishers: Livingsting Music, Warner/Chappell
Music, Inc. « BROKENHEARTED Writer: Kipper Jones™ « BROWN
SUGAR Writers: D’Angelo, Ali Shaheed Publishers: PolyGram
International Publishing, Inc., 12 AM Music/Midnight Songs
Inc., Zomba Enterprises Inc.  BUILD IT WITH LOVE Writers:
James Percival Chambers (PRS)*, James Deloris Helms
(PRS)*, William Russell Henshall (PRS)*, Lars Kronlund
(PRS)* Publishers: BMG Songs, Inc., Warner/Chappell
Music, Inc. « CAN'T YOU SEE Writers: Sean “Puffy” Combs”,
Joseph Howell*, Terri Robinson*, Mark South* Publishers:
EMI Music Publishing, Evelle Music, Justin Combs
Publishing, Late Hours Music, PolyGram International
Publishing, Inc., 12 AM Music/Midnight Songs Inc., South Of
Soul Music, Warner/Chappell Music, Inc. « CANDY RAIN
Writers: Roger Ball*, John W. Davis*, Malcolm Duncan®,
Stephen Ferrone*, Alan Gorrie*, Heavy D.*, Owen Mcintyre*,
Terri Robinson*, Ali Shaheed*, Hamish Stuart®, Malik 1zaak
Taylor*, Tone* Publishers: EMI Music Publishing,

Evelle Music, Jazz Merchant Music, Jelly's Jams, L.L.C.,
Joe's Songs Inc., Slam U Well, Soul On Soul Music,
Warner/Chappell Music, Inc., Zomba Enterprises Inc. « COME
BACK Writer: Lars Kronlund (PRS)* Publisher: BMG Songs,
Inc. « COME ON Writers: Jimmy Jam*, Terry Lewis*, Big “Jim”
Wright* Publishers: EMI Music Publishing, Flyte Tyme
Tunes, New Perspective Publishing Inc.

PUBLISHER OF THE YEAR
EMI Music Publishing

8 W 3%

EMI MUSIC PUBLISHING
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CRAZY LOVE Writer: Van Morrison Publishers: Caledonia Productions, Warner/Chappell Music, Inc. * BEAR MAMA Writer: Tony Pizarro* Publishers: The Underground Connection, Warner/Chappell
Music, Inc. « DIDN’T | KNOW (DIVAS TO THE DANCEFLOOR...PLEASE) Writer: E.G. Fullalove Publishers: Emotive Music, Eromlig Music « DON'T BRING ME DOWN Writers: Aaron Friedman (PRS), Damon Rochfort
(PRS) Publishers: BMG Songs, Inc., Chrysalis Music ¢ DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS) Writers: Dallas Austin, LL Cool J Publishers: DARP Music, EMI Music Publishing, LL Cool J
Music « EVERY LITTLE THING 1 DO Writers: Heavy D.*, Terri Robinson*, Tone* Publishers: EMI Myl :#P'ublbi ing, Evelle Music, Jelly’s Jams, L.L.C., Slam U Well, Soul On Soul Music, Warner/Chappell
Music, Inc., « EVERYBODY BE SOMEBODBY Writers: Boris Blank (GEMA), Derek A. Jenkins, D@ICIRVEIEIR(EIS I Dwayne Richardson, Joanne Thomas Publishers: Chrysalis Music, Warner/Chappell
Music, Inc. « FANTASY Writers: Adrian Belew*, Chris Frantz*, Dave “Jam” Hall*, StevergCUll MM ERI/: "mouth* Publishers: Metered Music Inc., Stone Jam Publishing Inc., Wamer/Chappell
Music, Inc. « FEELS $0 GOOD Writers: Kandi Burruss, Jermaine Dupri, Carlton Lowe, 4 S hers: Air Control Music Inc., EMI Music Publishing, So So Def Music « 1ST OF TRA MONTR Writers: Anthony
“Krayzie Bone” Henderson, Steven “Layzie Bone” Howse, Bryon “Bizzy Bone” Je®ZLLF Charles “Wish Bone” Scruggs Publisher: Ruthless Attack Muzick « FLAVA IN YA EAR Writers: Easy Mo Bee,
Craig Mack Publishers: Alvin Toney Music, Bee Mo Easy Music, EMI MusicIIERII, For Ya Ear Music, Justin Combs Publishing « FOE LIFE Writers: Ice Cube, Mack 10 Publishers: Gangsta
Boogie Music, Real An Ruff Muzic, Warner/Chappell Music, Inc. « FOE THELLTX 2R ters: Aaron “Eazy-E” Wright*, Anthony “Krayzie Bone” Henderson*, Stanley “Flesh N Bone” Howse*, Steven
“Layzie Bone” Howse*, Bryon “Bizzy Bone” McCane*, Charles “Wish BelszassIoiflsle * Publisher: Ruthless Attack Muzick ¢ FOR YOUR LOVE Writer: Stevie Wonder Publisher: Stevland Morris Music ¢
FREAK LIKE ME Writers: Eugene L. Hanes, Jr., Loren W. Hill, Marc D. V:{ERIEERdlsher: Mass Order/Shoe Soul Produsiiongstkié: EAAR e icatdaddliliams™ Publisher: All Nations Music ¢
FREEK’N YOU Writer: DeVante Publishers: De Swing Mob Inc., EMIMETRSIIIEGIE « GANGSTA'S PARADISE Writers: Coolio*, Stevie Wonder* Publishers: BladaiE ic, Inc., Boo Daddy Publishing,
Jobete Music Co., Inc., T-Boy Music Publishing, Inc. « GET DOW Writers: =50 Bee, Craig Mack Publishers: Alvin Toney Music, Bee Mo Easy Music, @8] Y@ c Publishing, For Ya Ear Music,
Justin Combs Publishing « GIVE IT 2 YOU Writers: Jermaine Duprd@EMECRFPublishers: EMI Music Publishing, My World Publishing, So So Def Music L)€ Writers: Andrea P. Gilbent,
Nicci Gilbert, Dave “Jam” Hall Publishers: Brown Girl Music, RN @IBEEMbow Music, Stone Jam Publishing Inc., Warner/Chappell Music, Inc. « HE'S MIURWEEs Monifa Bethune*, Kenya
Hadley™, Hami aka Big Ham~, Prince*, Stephanie Sinclair* BEIEEIERF N Init Muzic, Controversy Music, Interscope Music Publishing, Ma Phil Music, ME&GHRIEH Music, Warner/Chappell Music,
Inc. « HEARTBEAT Writers: Matthew Rowbottom (PRS), RichasESSSRIEIRIPRS), Tom Watkins (PRS) Publishers: EMI Music Publishing, PolyGram Internat{egEIE"Blishing, Inc. « HEAVEN Writers:
Ernest Darneli Chaves, Jimmyglamyg@erry Lewis, Eunique, Mack. BETEYe Delance Stokes, Big “Jim” Wright Publishers: EMI Music Publishing, Flyte Tym sERIIER New Perspective Publishing Inc.
* HOW HIGH Writers: Regma M=l CEIG Siliablishers: Erf St intil=hterprises Inc., Funky Noble Productions Inc., Zomba Enterprises Inc. « HUMAN NATRURWIAG rs: Michael Deering, Dave “Jam”
Hall, Madonn @GRV ChiFl-Factal W RV Clrdl, PublizREER VIR usic Publishing, Frozen Soap Songs, Stone Jam Publishing Inc., Warner/Chappell (liVill<Mlinc., Webo Girl Publishing Inc.,

o

Writers: Aniglelg Beard”, {fassal Bs?fg{i}moel Yt AV T Toi@aE bert*, Keith Miller* Publishers: Dreab, Geffen Music, MCA Music Publishing, a Division of MCA Inc., Motown Tunes,
PolyGaaa lnterp%tioaal Pubtishing, .. 8 L"oysﬁfrom INEWELRINISTe Zomba Enterprises Inc. « | GET LIFTED Writers: Ron Carroll*, Harold “Big Ed” Matthews* Publishers: Blak Beat Niks, Chrysalis
(YIISE « 1 60T 5 0N 17 \Writd /fnrn:-;ny (gh-uﬁui‘ RCEEUEY SR RV IVE Ublishing, True Science Publishing « I NEVER SEEN A MAN CRY (I SEEN A MAN DIE) Writer: Brad Jordan* Publisher: N The-Water
V]Il Iric. = IWANNA BE DOWN Writer: Kipper Jonei R74 U CR I FYIKE THAT Writer: Teddy Riley* Publishers: Donrit Music, Zomba Enterprises Inc. « I'LL BE THERE FOR YOU/YOU'RE ALL | NEED TO GET BY
T (o [as Ashiord*Y Valerie ST ek ol =We] (1301 1A S CRY I Co., Inc. * M READY Writers: Rop it k@iller*, Josh Wink* Publishers: EMI Music Publishing, Fresh ldeas, MCA Music
Publishing, a QEGEls]s¥e A?CA Ing.. Sugar Biscuit Musicjlnc. AT Y 0VE ME Writers: Gordon Chagh EEBNE = Rilbert, Dave “Jam” Hall, Kevin Madison, Erick Sermon Publishers: Brown Girl
Music, EMI Muleldi el allale BIR R R S OETele RIS [EL T B @™ sha Music, Slow Flow Peelile s ER=IEI® Jam Publishing Inc., The Night Rainbow Music, Warner/Chappell Music, Inc. ¢ J0Y
Writers: Tammy cas',"l'eddy Riley* Publishers: Donil Mus‘ﬁ:, iB'1 ucas Music, Zomba FalGIPrises IAC.® JUMP FOR JOI Writer: James Preston” « KEEP IN TOUCH (BODY TO BODY) Writers: Patrick Adams,
Lonnie Johnson RS CTEETnTI-R W N[N ¥elsolel sel (lelgtastololieletaimi Music Co. » KEEREI!1/:®HEADS RINGIN' Writers: James Anderson®, Dr. Dre*, Sam Sneed* Publishers: Sony/ATV Tunes LLC., Suge:
Publishing, Warr=ljelielvolIRVIVEAalalh FCUF LI IILNILBVIACT James Presiwizliielisher: Melatonin Music « MAD IZM Writers: Hakim, Vincent Morgan, Lawrence Parker Publishers: Channel
Live Music, inc., MEE M,usic\]nc.. Zombga Enttarprifeé”lgq. LR ([ 0ST BEAURLLTEFS) @17 ING IN THIS WORLD Writers: Ernest Isley, Marvin Isley, O'Kelly Isley, Ronald Isley, Rudolph Isley, Chris Jasper,
Keith Murray, Erigst=i{slels} Publjsherrgg; Bauina Music jre . EMI MTSIR* Il ¥ rick Sermon Enterprises Inc., llliotic Music Inc., Zomba Enterprises Inc. « MOVE IT T0 THE RHYTHM Writers: Jo
Bogaert (SABAMPSSEYls Qv EWEFIISASEA VIR VETVETER (E1 o CTE L p IR = Music Publishing, Teddysound Corp. » NEVER GET ENOUGH Writers: Sandra Jill Alikas, Raymond Carroll Publishers:
Chrysalis Music, Moog W zik F'O‘{Loyers + N BENDED KEEE GCTER [iITYRETNY Terry Lewis Publishers: EMI Music Publishing, Flyte Tyme Tunes ¢ ON THE DOWN LOW Writer: Brian McKnight
Publishers: Cancelled "SVgluaVE MR NCI €N o - W= ARV Tl W VUSRS LT §fite rnational Publishing, Inc. « OPEN YOUR HEART Writer: Michael William Pickering (PRS)* Publisher: BMG Songs, Inc.
VR UL RWYAEIRThe Nototous B.l.G.X Publishers B 105 i"ogy@ Vusic, EMI Music Publishing, Justin Combs Publishing ¢ SCREAM Writers: Jimmy Jam®, Terry Lewis* Publishers: EMI Music
Publishing, Flyte Tym@RESRIERR (/1) TH WICT SR E I EER IS ®olin Wolfe* Publishers: DARP Music, EMI Music Publishing, Nuthouse Music, Warner/Chappell Music, Inc. * S0 MANY TEARS
ICTEI TRV PYTY: | Stevie Wonder” Publjsherd: Jabete Musie ClaaIeN Triboy Music » SUGAR HILL Writer: Az* Publisher: Tribeca Park Music * TELL ME Writers: Darryl Brown*, Bryce Luvah*
Publishers: Dream Tele] Pﬂb?i’shing‘ Gmuve‘}s W Slelalelsl@illiisic International » THINK OF YOU Writers: Sean “Puffy” Combs*, William Jeffery*, Donell Jones* Publishers: Check Man Music,
EMI Music Publishinglgiiufale @V MEI=EIRUEITRR s MNITEIN Combs Publishing, Ness, Nitty & Capone Publishing, Warner/Chappell Music, Inc. * THIS IS HOW WE D0 IT Writer: Montell Jordan®
Publishers: Chrysalis MESeMIRRIEL TR SRRSO L T 6GISH BONE Writers: Anthony “Krayzie Bone” Henderson®, Stanley “Flesh N Bone” Howse®, Steven “Layzie Bone” Howse*, Bryon
“Bizzy Bone” McCane*, ClEUCEMMS =l laasta (T lsulbilsl[er: Ruthless Attack Muzick » T00 MANY FISH Writers: Patricia Daniels*®, Frankie Knuckies* Publishers: Baby Knuckles Music, Def Mix
Music, Patricia Daniels MISIRB (I RHGE@ONOHREI=GIOERERY ey (PRS) Publisher: Gunsmoke Music Publishers » TURN IT 0UT Writers: Steve Feldman, Shep Pettibone Publishers: Red Witch
Music, Shepsongs * U WILELCTRUTY gs: Luther Archer, D'Ange st PolyGram International Publishing, Inc., 12 AM Music/Midnight Songs Inc. » WATERFALLS Writers: Marqueze
Etheridge*, Lisa “Left Eye" EnIsll il Sils][E1aICoR BeLLStar» VIVERSE M) Music Publishing, ‘TIZBIZ Music » WE CAN MAKE IT Writers: Roy Alvin Grant, Brian Tappert Publishers: Jazz-N-Groove Music,
Strictly Rhythm Publishing * I AUNE: LT R G NIpllEldA@egise Jordan Publishers: Kimberlynn Publishing, Urban Warfare Inc. » WHAT HOPE HAVE | Writers: Rollo Armstrong (PRS), Rob
Dougan (PRS), Mervyn Med UER{ZERI NV IRV RIS, Champion Music (PRS) » WHUTCHA WANT? Writers: Derrick Keyes, Robert Lewis Publishers: Lickshot Lyrics, Protoons Inc.,
Pretty Helen Music « YOU USEDACRIN R R GRS V% Combs* Publishers: EMI Music Publishing, Justin Combs Publishing < YOUR LOVING ARMS Writers: David Harrow (PRS), Billie Ray
Martin (PRS) Publisher: EMI MY [sga{V eIl sl als!

* a Shared Credit
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Billeoard

Editor in Chief: TIMOTHY WHITE

I EDITORIAL

Managing Editor: SUSAN NUNZIATA

Deputy Editor: Irv Lichtman

News Editor: Marilyn A. Gillen

Director of Special Issues: Gene Sculatti; Dalet Brady, Associate Director
Bureau Chiefs: Craig Rosen (L.A.), Chet Flippo (Nashville),

Bill Holland (Washington}, John Lannert (Caribbean and Latin America)
Art Director: Jeff Nisbet; Assistant: Raymond Carlson

Copy Chief: Bruce Janicke

Copy Editors: Carolyn Horwitz, Elizabeth Renaud, Carl Rosen

Senior Editors: Melinda Newman, Talent (N.Y.}, Ed Christman, Retail {(N.Y.)
Senior Writers: Chris Morris (L.A.), Bradley Bambarger (N.Y.)

R&B Music: J.R. Reynolds, Editor (L.A.)

Country Music/Nashville: Deborah Evans Price, Associate Editor

Dance Music: Larry Flick, Editor (N.Y.)

Pro Audio/Technology: Paul Verna, Editor (N.Y.)

Retail: Don Jeffrey, Associate Editor (N.Y.)

Home Video: Seth Goldstein, Editor (N.Y.), Eileen Fitzpatrick, Associate Ed. (L.A.)
Radio: Chuck Taylor, Editor (N.Y.)

Music Video/Enter*Active: Brett Atwood, Editor (L.A.)

Heatseekers Features Editor: Carrie Borzillo (L.A.)

Staff Reporters: Terri Horak (N.Y.), Douglas J. Reece (L.A.)
Administrative/Research Assistant: Shawnee Smith (N.Y.)

Special Correspondent: Jim Bessman

Contributors: Catherine Applefeld Ofson, Fred Bronson,

Lisa Collins, Larry LeBlanc, Jim Macnie, Moira McCormick,

David Nathan, Havelock Nelson, David Sprague, Phyllis Stark, Heidi Waleson

international Editor in Chief: ADAM WHITE
International Deputy Editor: Thom Duffy
International Music Editor: Dominic Pride
European News Editor: Jeff Clark-Meads
German Bureau Chief: Wolfgang Spahr
Japan Bureau Chief: Steve McClure

Far East Bureau Chief: Geoff Burpee

I CHARTS & RESEARCH

Associate Publisher: MICHAEL ELLIS

Director of Charts: Geoff Mayfietd (L.A.)

Chart Managers: Anthony Colombo (Album Rock/New Age), Ricardo Companioni
{Dance), Datu Faison (Rap/Jazz/Gospel/Reggae/World Music/Blues), Steven
Graybow (Adult Contemporary), Wade Jessen (Country), John Lannert {Latin),
Jerry McKenna (Hot 100), Mark Marone (Modern Rock/Studio Action), Geoff
Mayfield (Billboard 200/Heatseekers), Theda Sandiford-Waller (R&B),

Marc Zubatkin (Video/Classical/Kids' Audio)

Chart Production Manager: Michael Cusson

Assistant Chart Production Manager: Paul Page

Archive Research Supervisor: Silvio Pietroluongo

Administrative Assistants: Steven Graybow (N.Y.), Danielle Lee (L.A.),

Mary DeCroce (Nashville)

W SALES

Associate Publisher/U.S.: JIM BELOFF

Advertising Services Manager: Michele Jacangelo

National Advertising Manager: (Video/Interactive) Jodie Francisco
New York: Ken Karp, Ken Piotrowski, Patricia A. Rod Jennings,
Deborah Robinson, Erica Bengtson, Phyllis Demo, Alex Vitoulis
Classified (N.Y.): Jeff Serrette, Susan Mazo

L.A.: Evelyn Aszodi, Dan Dodd, Robin Friedman,

Lezle Stein, Alyse Zigman,

Nashville: Lee Ann Photoglo, Hollie Rains Adams

Associate Publisher/Intl.: GENE SMITH

Europe: Christine Chinetti (London}, Catherine Flintoff
Asia-Pacific/Australia: Amanda Guest, 011-613-9824-8260/8263 (fax)
Tokyo: Tokuro Akiyama, 044-433-4067

Milan: Lidia Bonguardo, 39+(0)362 +54.44.24

Paris: Francois Millet, 33-1-4549-2933

Latin America/Miami: Angela Rodriguez, 305-441-7976

Mexico: Daisy Ducret 213-525-2307

Il MARKETING
Director of Marketing: ELISSA TOMASETT}

Promotion Art Director: Tony Santo

Special Events Manager: Maureen Ryan

Senior Designer: Melissa Subatch

Marketing and Publicity Associate: Gayle Finkelstein
Circulation Manager: Jeanne Jamin

European Circulation M. : Sue Dowman (London)
Tradeshow Manager/Circulation: Adam Waldman
Group Sales Manager: Jeff Somerstein

Circulation Pre Account M

Il PRODUCTION

Director: MARIE R. GOMBERT

Advertising Production Manager: John Wallace

Associate Advertising Production Manager: Lydia Mikulko
Advertising Production Coordinator: Cindee Weiss
Editorial Production Manager: Terrence C. Sanders
Associate Editorial Production Manager: Drew Wheeler
Specials Production Editor: Marcia Repinski

Assi Specials Production Editor: Marc Giaguinto
Systems/Technology Supervisor: Barry Bishin
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Commentar

Safeguarding A Sunny Gopyright Future

Il BY JACK VALENTI

Someone in our industry asked me recent-
ly, “Where are we going?” My answer was, “I
don’t know where we're heading, but I can’t
wait to get there.”

Which is what I wish to address in this
forum: that ill-lit future and why the con-
sumer electronics industry and the motion-
picture industry are bound together, lashed
to the bow of the same vessel guided by the
same compass course, riding the same tidal
trajectory.

That which the consumer electronies
industry makes and markets represents mir-
acle delivery systems that transport to con-
sumers whatever it is they find alluring and
attractive. That which my industry creates
and distributes is the allure, the attraction.
Neither of us can find our way alone to that
imprecise bewitchery we call “the future.”
We have had our moments in the past where
we circled each other in an uneasy state of
antagonism, sometimes quarreling in confu-
sion and doubt.

But now we are partners, welded in com-
mon purpose. For no matter how the future
will finally be defined, there is one constant
that if we treat casually will one day enfeeble
us. That constant is the sanctity of copyright
ownership. We are pledged to honor and pro-
tect it, thereby making forever certain that
the new digital magic will rise to the highest
point to which it can soar, without soiling the
protective embrace of copyright.

I need not instruct other industry profes-
sionals about the promise and the pain that
inhabit a digital world. Digital, such as that
offered with the new DVD, will throw open a
great window on the visual world. But digital,
as we well know, loosens the binding that
guards copyright. The thousandth copy of a
digital movie is as pure and pristine as the
first.

The ease, the precision, the fidelity of dig-
ital copying make the future of movies
exceedingly vulnerable to marketplace infec-
tion. Our mutual aim is to shield the digital
future from intruders, to give it nourishment
and zest by making sure it doesn’t eat its
young.

‘Which is why in Washington, D.C., the Con-
sumer Electronics Manufacturers Assn. and
the Motion Picture Assn. are marching in ser-
ried ranks to persuade Congress that a digi-
tal anti-copying bill is in the long-term inter-
ests of America and its great trade asset
called intellectual property, which is a com-
pact name for movies, television, videocas-
settes, books, musical recordings, and com-
puter software.

It is important to CEMA, for this bill will
guarantee its members a full and continuing
supply of the finest creative films available to
fill the marvelous delivery systems it creates
and construets. It is important to the movie
industry, for this bill will build a protective
armor around these brand-new movies, baf-
fling wholesale copying.

It is important to the nation because the bill
will uncage the princely advantages of digi-
tal without disabling the asset value of copy-
righted intellectual property, thereby enlarg-
ing the global stretch of America’s most
prized trade export, thereby expanding the
economy of this country.

Let me be absolutely clear about this digi-
tal anti-copying legislation. Without it, we are

unlock the door to a most congenial future.
Anyone who doubts that is not in the game.
The MPA’s objective, which has never var-
ied, is to make sure that American movies can
move freely and unhobbled around the world.
But the cancer in the belly of our global busi-
ness is piracy. We are each day constantly vig-
ilant, because, like virtue, we are constantly
besieged. For all intellectual property, annu-
al piracy losses are estimated to be some $18
billion. Piraey is a toxin for which there is no
known cure except, first, strong copyright
laws with stern penalties, and second, a

‘Without digital
anti-copying
legislation, we
are doomed to
melancholy
tomorrows’

Jack Valenti is chair-
man/CEO of the Motion
Picture Assn.

resolve on the part of national governments
to enforce those laws. Unhappily, these two
requirements are seldom in concert. It is our
goal to make this thievery high-risk, low-
reward, instead of the opposite, which, alas,
is the norm today.

Our common business is not safe if we trav-
el dark roads where thieves lie waiting in
ambush. It is not an agreeable place for either
of us, for what affects the movie industry most
surely affects the consumer electronics indus-
try as well. Which is why our cooperative dig-
ital venture has such rich promise.

So, I say, “Quo vadis”? Not that I or anyone
else can capture and capsule accurately the
vagaries of a future landscape. What we have
is a mixture of hype and hope, a blend of
absurdities and sensibilities. What we do
know is that change will be upon us and that
the winners in the stake race will be those
who make the delivery systems and those who
provision them.

Families all over the world will be flooded

‘ORCHESTRATED’ ACCLAIM
After reading Craig Rosen’s recent articles
on ork-pop [“Building A Perfect Ork-Pop Mas-
terpiece,” Billboard, May 25], I want to send this
note expressing my sincere gratitude. The arti-
cle validates everything that I've been telling
A&R departments for the last 16 months.
With [a new album I've produced called]
“Mothers, Daughters, Sons & Fathers,” I've
captured the melodic essence of Burt Bach-
arach using the psychedelic pop influences of
George Martin, Brian Wilson, and Phil Spector.
In all honesty, it is Hal David’s wonderful lyrics
that guided the arrangements.
It’s reassuring to know that there are other
artists with my views.
Brian Kruman
Producer
Extant Music
Pittsburgh

TROUBLE IN THE GROOVES

A customer recently began arguing with

by choices. The fury of the future is already
upon us. The explosion of channel capacity,
the hurling to homes by direct satellite, and
the multiplicity of optic fiber, among other
magic, are the new centurions of the digital
age, the most powerful audio/visual armies
ever known.

We are all poised to leap into the digital
future. It’s going to be full of large challenges
and even larger opportunities. The movie
industry is eager to ride that ascending curve
into tomorrow. Whatever else people of all
races, religions, and regions need, dream of,
and yearn for, being entertained is high
among their priorities. Always has been;
always will be. In theaters, on television, on
videocassettes, movies are the prime entice-
ment for viewers.

But will this new mesmerism collapse the
movie theater? No. In the midst of current
competition, where 65% of American homes
get cable service and 70% of American homes
have VCRs, where families are being bom-
barded daily by felicities in their bedrooms,
living rooms, and dens, amidst that ferocity
of competition for eyes and ears, movie atten-
dance at theaters in the U.S, is at a 30-year
high, around 1.2 billion admissions annually.
But if you add to that the sell-through and
rental of videocassettes at video stores, there
are now 4.5 billion movies viewed in the U.S.
annually, and it is growing! Thank you,
CEMA for your VCRs!

There is elasticity in the 21st-century mar-
ketplace: choices and opportunities for fami-
lies; hospitable reception of your new digital
magic; expanded venues for filmmakers of all
lands, languages, and cultures; and breaking
bonds of restriction for cable companies, tele-
phone companies, and burgeoning new entre-
preneurs.

“Quo vadis”? To repeat, I don’t know. But
get out of my way so I can grab hold of that
ascending curve and ride it to wherever it
takes us.

Adapted from a keynote address delivered at
CES Orlando: The Digital Destination, a
trade show held May 23-25 in Orlando, Fla.

— ST

and accused me of ripping off my customers.
She “knew for a fact” that Future Shop and
Circuit City were making plenty on their
compact dises. As hard as I tried, I could not
convince her that those other outfits were not
really record stores and sold music below cost
or close to it only as a sideline to entice buy-
ers into their stores to sell them electronics.
She said, “What about the ‘10 CDs for a
penny’ ads?” she had seen!

My wife and I work nearly 12 hours a day
with only one other part-time employee in our
record store and are hardly making a “killing.”
And it is a well-known fact that independent
stores are the ones that break new artists.
Granted, some major distributors have insti-
tuted a minimum-advertised-price plan. Hats
off to the labels that have cut out of the record
clubs, disallowed returns on non-factory-sealed
CDs, and lowered prices to support indie retail-
ers. Thanks for listening!!

Tim Cretsinger
Groovacious Platters

® ~  PRESIDENT: HOWARD LANDER doomed to melancholy tomorrows. With it, we  me because she felt my prices were too high Keizer, Ore.
=) Senior VP/Generat Counsel: Georgina Challis
Vice Presidents: Michael Ellis, Karen Oertley,
Adam White . Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Btoa.d M i G Director of Strategic Development: Ken Schlager ) . . . . . . .
usiC rOUP Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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Frente Gets Back In ‘Shape’

Mushroom/Mammoth Set Poised To Hit

i BY PAUL VERNA
gnd CHRISTIE ELIEZER

Until Seven Mary Three broke
through with “American Standard,”
the debut album from Australian alter-
native rockers Frente was Mammoth
Records’ all-time top-selling release.
It’s no surprise, therefore, that Mam-
moth founder and president Jay Faires
is optimistic about the act’s upcoming
album, “Shape.”

“We have really
high hopes for this
album. Artistically
and creatively, it'sa
real step forward,”
says Faires, who is
also VP (U.S.) at Atlantic Records,
which markets and distributes Mam-
moth product under a joint venture be-
tween the two labels.

“Shape” is due July 16 in North
America, South America, Asia, and the
group’s native Australia. In Europe,
the album will be released in mid-Sep-
tember, according to Faires. In all

markets outside of North America,
“Shape” will be issued by Australian
powerhouse Mushroom Records under
a licensing pact with BMG. In the U.S.

and Canada, Frente's product bears
the Mammoth and Atlantic logos.

The group was originally signed by
White Records, an alternative rock off-
shoot of Mushroom.

(Continued on page 95)

Island Label Spotlights Jamaican Jazz

 BY ELENA OUMANO

NEW YORK—The Island Jamaica Jazz
label debuts Tuesday (11) with two re-
leases that argue eloquently for the as-
sertion that the genius of Jamaican mu-
sic encompasses far more than reggae.

Jazz and reggae
legend, ska innova-
tor, and guitarist
Ernest Ranglin’s
“Below The Bass-
line” and renowned
jazz/reggae key-
boardist Monty
Alexander’s “Yard
Movement” shine a
spotlight on an un-
derheralded Ja-
maican musical tradition that predates
the roots rock reggae for which the is-
land is famous,

That tradition includes artists with

chops to-match any stateside jazz cat but
with a sound and style filtered through
the groove-loving Jamaican psyche.

It’s generally acknowledged that
ska’s rushed, rhythmic tempo resulted
when Jamaican jazzmen, including the
Skatalites, applied those heightened

RANGLIN ALEXANDER

groove sensibilities to American jazz.
Ranglin is additionally credited with
developing ska rhythm guitar’s distine-
tive “kching, kching.” However, no sub-
sequent Jamaican music/jazz blendings
have scored as significantly.
(Continued on page 97)

COUNTRY o
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WARM MEMORIES OF CALI

Rhino Chronicles
‘California Sound’

@ BY CHRIS MORRIS

LOS ANGELES—“The California
Sound Of The ’70s” will be recap-
tured in a like-titled Rhino Records
compilation due June 25 as part of a
flight of three CDs spotlighting the
music of the decade.

The 16-track set focuses on some
of the most popular and influential
California-bred singer/songwriters
and bands of the era, including the

THE '705 CALFORNIA SOUND

Doobie Brothers, Linda Ronstadt,
Bob Welch, John David Souther,
Gram Parsons (and his group the
Flying Burrito Brothers), Crazy
Horse, Little Feat, Warren Zevon,
and Andrew Gold.

“The California Sound” is mated
with two other titles as part of the
Listen to the Music series (the title
is drawn from the Doobies song in-
cluded on the California package).
“Male Singer/Songwriters Of The
"70s” features James Taylor, Dan
Fogelberg, Stephen Bishop, Michael
Franks, Zevon, and others; “Female
Singer/Songwriters Of The *70s”
contains tracks by Carly Simon,
Karla Bonoff, Wendy Waldman,
Laura Nyro, and Ronstadt, among

(Continued on page 19)

Book Shines Light On
L.A.’s Music History

LOS ANGELES—Fifty years of
Los Angeles music history and at-
tendant developments in the city’s
music industry and culture are sur-
veyed in British writer Barney
Hoskyns’ ambitious new book,
“Waiting For The Sun: Strange
Days, Weird Scenes, And The
Sound Of Los Angeles” (384 pages,
hardcover, $27.50), scheduled for

publication July 22 by St. Martin’s
Press in New York.

Veteran music journalist
Hoskyns is the American bureau
chief for England’s Mojo magaziné;
he is based in Woodstock, N.Y. He
has also authored “Say It One Time
For The Broken Hearted” (1987), a
survey of Southern soul music;
“From A Whisper To A Seream:
The Great Voices Of Popular Music”
(1991); and “Across The Great Di-
vide” (1993), a study of the Band.

Hoskyns’ detailed, oft-biting
book, which is illustrated by 180
photos, eschews a simple narrative
approach to encompass the complex
business and social forces that

(Continued on page 19)

Royal Crown Revue
Updates Big-Band
Sound On Warner

B BY TERRI HORAK

With its June 25 release of Royal
Crown Revue’s “Mugzy’s Move,” the
band’s major-label debut album,
Warner Bros. hopes to expand the ex-
isting fan base for the band’s swing-
Jump-blues-gangsta-bop amalgama-
tion one market at a time.

“They have a small but very secure
following of people that are interested
in the swing movement, and we’re go-

ROYAL CROWN REVUE

ing to try and build those markets to
even stronger ones,” says Carl Scott,
Warner Bros. senior VP of artist rela--
tions and artist development. “And
Templeman,

Warner Bros.

Of all of the albums he has pro-
duced (including ones for Van Halen,

now we have a won-

. ‘

| ' B
Records Inc. senior
(Continued on page 88)

derful Ted Temple-
man-produced

record to pass
VP, says the band’s blend of styles is
easy to understand because of the mu-
sicianship of its members. “The main

around and help
get the word out.”

thing they can do is lay down the be-

bop,” he says.

Original Motion Picture Score

In Stores June 25

Nmk Glenme Smith
Haris Zimmer
Rarry Gregson-Williams
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Don Simpson
Jerry Bruckheimer
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m BY CRAIG ROSEN

Pianist/composer/producer Don
Grolnick, whose diverse talents al-
lowed him to
work comfortably
in both the pop
and jazz worlds, is
being remem-
bered by col-
leagues as amusi-
cian who was far
more interested
in artistry than in
financial rewards.

Grolnick, who worked with musi-
cians ranging from James Taylor to
Michael Brecker, died June 1 at
Mount Sinai Hospital in New York of
complications from non-Hodgkin’s
lymphoma. He was 48.

Taylor, who first worked with
Grolnick in 1973, says, “He was my
cherished friend and the most re-
markable musician I have known. It’s

GROLNICK

Pop, Jazz Pianist/Producer
Don Grolnick Dies At 48

going to take a while to figure out
what to do without him.”

Grolnick not only worked as a side-
man on many of Taylor's albums and
tours, he served as a producer on
such Taylor albums as 1988’s “Never
Die Young,” 1991’s “New Moon
Shine,” and 1993’s “(Live).”

Grolnick also served as the musical
director for the April 1995 Concert
for the Rain Forest at Carnegie Hall
in New York, featuring Sting, Taylor,
Bruce Springsteen, and Elton John.

He also produced Brecker’s first
three solo albums. “He was my friend
and musical mentor,” says Brecker. “1
love his playing and his writing. His
passing has left a hole which, both
personally and musically, will never
be filled, but thankfully, he has left us
with a great legacy of timeless music.”

Warner Bros. senior VP of jazz
Matt Pierson says, “Don was incredi-
bly insightful and intuitive, whether it

(Continued on page 94)

Raymond Myles’ Hometown ‘Heaven’
Honey Darling Act Blends Gospel, R&B

B BY J.R. REYNOLDS

Fledgling independent Honey Dar-
ling Records is taking a regional ap-
proach to breaking R&B/gospel vocal-
ist Raymond Myles, whose hybrid
sound is picking up steam in his home-
town of New Orleans.

By tapping into the artist’s long-
standing local appeal, combined with an
ever-growing slate of international and
domestic performance, Honey Darling
executives hope to gain a national dis-
tributor for “A Taste Of Heaven,” the
artist’s debut set for the label.

“A Taste Of Heaven” deftly com-
bines the gritty emotional urgency of
R&B and the festive pomp of New Or-
leans jazz with the spiritually enriching
messages of gospel to yield a musically
satisfying 11-track collection of original
songs and classic covers.

Backed by the Raymond A. Myles
Singers, the vocalist punches up tradi-
tional gospel songs, such as “Elijah’s
Rock” and “What A Fellowship,” with
respectful ragtime riffs, while deliver-

Brooks Hits 60 Mil. In May RIAA Certs

B BY CHRIS MORRIS

LOS_ANGELES—Garth Brooks,
Prince, Alanis Morissette, Green Day,
and Shania Twain were among the elite
enjoying new certification pinnacles
from the Recording Industry Assn. of
America in May.

Brooks’ 1995 Capitol Nashville al-
bum “Fresh Horses” was certified
quadruple-platinum, bringing the
country luminary’s aggregate certified
sales to 60 million. Brooks is now the
top solo artist in terms of certified
sales; he is second only to the Beatles,
whose sales total 71 million, among the
top artists of all time.

Prince & the Revolution’s 1984
Warner Bros. set “Purple Rain” vault-
ed the 13 million sales mark last month
to become the second-best-selling
soundtrack album of all time. It trails
only Arista’s “The Bodyguard,” cur-

rently at 15 million, in that category;
“Saturday Night Fever” and “Dirty
Dancing” (both at 11 million) and “The
Lion King” (10 million) follow.

Canadian vocalist Morissette’s 1995

Maverick/Reprise/Warner Bros. de-
__ but, “Jagged Little
Pill,” leaped to cer-
tified sales of 9 mil-
lion in May, bring-
ing the singer
second only to
Whitney Houston’s
1985 Arista bow
among best-selling
debuts by a female artist. Morissette
also collected her first gold single in
May, for “Ironic.”

Bay Area modern rock unit Green
Day’s Reprise set “Dookie” rose to the
9 million plateau; it is tied with Pearl
Jam’s “Ten” as the biggest alternative
rock album of the 90s.

RIAA

RECORD COMPANIES. Joe McFadden
is appointed senior VP of sales for
Capitol Records in Hollywood, Calif.
He was senior VP of sales/market-
ing for Cema.

Uptown Records in New York ap-
points Charles Warfield Jr. senior
VP/GM and promotes Lewis Tucker
to VP. They were, respectively,
VP/GM of WRKS-FM New York
and national director of promotion.

John Rotella is named VP of
sales/field marketing for Polydor
Records in Hollywood. He was re-
gional director, West Coast, for Is-
land Records.

Bernard Alexander is named
VP/GM of Def Squad Records in
New York. He was VP of DAS Com-
munications.

Pat Blair is promoted to VP of
copyright administration for MCA
Music Entertainment Group in Uni-
versal City, Calif. She was director
of copyright administration.

WARFIELD

MCFADDEN

Epic Records in New York pro-
motes Annmarie Gatti to director
of release planning. She was manag-
er of marketing services.

Maria E. Valero is named coun-
sel at Sony Music Entertainment in
New York. She was an associate
with Rosenman & Colin.

Mark Wheeler is named director
of sales and marketing for Rounder
Records in Cambridge, Mass. He
was district manager for Cema in
Dallas.

Roceania Williams is promoted to
manager of black music artist rela-

Twain’s Mercury Nashville opus
“The Woman In Me” shot over the 7
million sales mark, dethroning Patsy
Cline’s “Greatest, Hits,” currently at 6
million, as the best-selling country al-
bum by a female artist.

Making their first mark as platinum
artists last month were modern rock
trio Everclear (Capitol), album rock
act Seven Mary Three (Mammoth/At-
lantic), and R&B perennials Zapp &
Roger (Reprise).

Debutantes in the gold-album cate-
gory included Wisconsin modern rock
band Garbage (Almo Sounds), country
outlaw Steve Earle (Uni/MCA), mod-
ern rock vocalist Jewel (Atlantic), and
rapper Busta Rhymes (Elektra).
Rhymes’ single “Woo-Hah!! Got You
All In Check” also went gold and plat-
inum in May.

A complete list of May RIAA certifi-

(Continued on page 94)

EXECUTIVE TURNTABLE

TUCKER ROTELLA

tions for Atlantic Records in New
York. She was coordinator of media
relations.

Arista Records in Dallas appoints
Tom Gimbel Southwest regional
marketing director. He was market-
ing manager in New York.

Grant Hubbard is promoted to di-
rector of national promotions for
Word Records in Nashville. He was
manager of national promotions.

PUBLISHING. BMI in New York pro-
motes Diane J. Almodovar to senior
director of Latin music and Jodi H.

ing other traditional favorites, such as
“Precious Lord,” with a dusting of the
New Orleans sound.

At the same time, the artist gives
the pop and R&B covers on the set, in-
cluding “Put A Lit-
tle Love In Your
Heart” and “Wake
Up Everybody,” a
gospel flavor.

Says Myles, who
plays piano and or-
gan, “I never went
in with the inten-
tion of adding the New Orleans sound
to a song. It’s just something that has
always been with me, so it comes out
naturally.”

Originally released by Honey Dar-
ling in April 1995, “A Taste Of Heav-
en” was remixed, resequenced, remas-
tered, repackaged, and rereleased to
select New York and New Orleans
stores April 26. The reworked set in-
cludes a bonus track and a live version
of Elton John’s “Border Song (Holy
Moses)” and has received favorable re-
views from national publications, in-
cluding Billboard, Rolling Stone, and
CD Review.

“This album marries the church
with the street,” says Honey Darling
president Leo Sacks, who produced
the album. In addition to working with
Honey Darling, Sacks is creative di-
rector of Sony Legaey’s Rhythm &
Soul reissue series and is producing an
R&B reissue series for EMI called
Heart of Soul.

“We wanted to break down some
barriers with this album,” he adds.
“We deliberately made an album that
didn’t sound too commercial, because
we wanted the end product to-be time-
less. I think consumers are ready for a
record that delivers spiritual mes-
sages along with their funk, so this is
not just another cookie-cutter album.”

R&B adult WYLD New Orleans PD
LeBron Joseph says that “A Taste Of
Heaven” is consistent with the music
released by popular gospel/spiritual
artists, such as Kirk Franklin, William
Becton, and Anointed.

“These artists made [it into] rotation

beyond our Sunday-morning gospel
show, and Raymond’s record is certain-
ly on that level,” says Joseph. “Our lis-
teners are becoming more accustomed
to message-oriented material.”

Sister station
gospel WYLD-AM
PD Cap’'n Kris Mec-
Coy says the sta-
tion is six songs
deep into “A Taste
Of Heaven.” “We
Jjust started playing
‘What A Fellow-
ship’ because it has
a nice ragtime

MYLES

feel,” he says.

MeCoy admits that he was confused
at first by the album’s musical diversi-
ty. However, he now regards each
track as a piece of a wonderful puzzle.
“But I've always felt that as a pro-
grammer, you can play only one cut at
a time, and the more I listened, the
more I appreciated how inspired
everything was.”

Because of the album’s eclectic con-
tent—Myles says he’s a gospel guy
who grew up listening to pop radio—
the entire set was originally serviced
to local stations of varying genres, in-
cluding mainstream and adult R&B,
as well as gospel radio.

“This album has songs for every-
body,” says Sacks. “Triple-A has ‘Bor-
der Song (Holy Moses),’ AC has ‘Put A
Little Love In Your Heart’ and ‘Wake
Up Everybody,” R&B has ‘Learning
To Love, gospel stations have ‘Elijah’s
Rock, and ‘He’s Right There,’ and qui-
et storm formats have ‘Someday We'll
All Be Free.””

Honey Darling has taken a grass-
roots approach to marketing “A Taste
Of Heaven” by taking out advertising
in New Orleans monthly Offbeat. The
label also placed Myles’ bouncy track
“Be On Fire” on a sampler set that is
scheduled to be serviced by the publi-
cation later this year.

Honey Darling plans to continue se-
curing press mentions in regional and
national publications as Myles contin-
ues touring.

(Continued on page 88)

ALEXANDER BLAIR

Saal to associate director of interna-
tional systems administration and
names Marlene Cassidy director of
international relations. They were,
respectively, director of Latin mu-
sie, supervisor of information tech-
nology, and an artist manager/attor-
ney.

ASCAP in New York promotes
Lauren Iossa to assistant VP of
marketing and promotion, Nancy
Knutsen to assistant VP of film and
television, Loretta Mufoz to assis-
tant VP of repertory, New York, and
Ron Sobel to assistant VP of reper-

ALMODOVAR CASSIDY

tory, Los Angeles. They were, re-
spectively, East Coast regional di-
rector of membership, director of
film and television repertory, senior
director of member relations, and
West Coast director of repertory.

RELATED FIELDS. CMT: Country Mu-
sic Television in Nashville names
Randy Wilkes operations director
and promotes Cecilia Walker to
programming manager, Europe.
They were, respectively, PD of
KHTV Houston and programming
coordinator.
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Black GCrowes Uncover Their Roots
American Set Has A Range Of Influences

H BY CHRIS MORRIS

LOS ANGELES—One of the most
remarkable things about the Black
Crowes’ new album, “Three Snakes And
One Charm,” due July 23 from Ameri-
can Recordings, is the fact that it got
made at all.

“We were going to break the band up,”
says Chris Robinson, lead vocalist of the
Atlanta-based band. “[ Last year], we did
six weeks [on tour| in Europe and then
three months in the States before we
went back to Europe and did HO.R.D.E.
That three months in the States, Rich
[Robinson, rhythm guitarist and Chris’
younger brother] got his own bus . . . Me
and Rich—we've always loved each other,
we just didn’t like each other for a while.

“It was just sort of like, ‘OK, somebody
better just inventory all our gear and sell
it all, because we're fuckin’ outta here.’
think it took that to get to this. You're
learning, as the Louvin Brothers said.”

Robinson adds, “We've just all realized
also, as friends and brothers . . . the band
is bigger than us in our lives—it encom-
passes all of our lives. We’ve been doin’
this for a while. We can’t escape it.”

With the intragroup rancor eventual-
ly sorted out, the Crowes—which also
include guitarist Marc Ford, bassist
Johnny Colt, drummer Steve Gorman,

" THE BLACK CROWES

and keyboardist Eddie Harsch—set
about recording “Three Snakes” with co-
producer Jack Joseph Puig, who also col-
laborated on the band’s 1994 release,
“Amorica.”

To record the album, the Crowes
eschewed the use of a traditional studio.
“We moved into a house [in Atlanta}—
me, Mare, and Eddie just moved in. Rich
has an old API board. We just built a stu-
dio in this house . . . It was awesome. It’s
also the first time that everyone was in
sync and so in focus.”

‘While the new album does incorporate
the roiling hard rock that predominated
on “Amorica,” “Three Snakes And One
Charm” reflects other influences drawn
from American roots music.

As an example, Robinson points to the
album’s lead track, “Good Friday” (which
is co-authored, like all the material on the
set, by the Robinson brothers and pub-
lished by Enough to Contend With

Roadrunner Gets Aggressive
With 2nd Kevin Salem Set

M BY DAVID SPRAGUE

NEW YORK—Kevin Salem has been
one of the industry’s best-kept secrets,
but the singer/guitarist looks set to
break out with his second Roadrunner
album, “Glimmer,” due July 23.

“Kevin has made a truly great rock
record—not a triple-A record, not an
‘adult’ record—and
we're going to pro-
mote it that way,”
says Jonas Nachsin,
Roadrunner VP of
marketing.

“It’s in the same
league as, say,
Matthew Sweet,
and that’s how
we're going to ap-
proach it.”

As such, the label will go to modern
rock, album rock, triple-A, and college
outlets simultaneously July 16, using
the seething “Underneath” as an
emphasis track.

“When promoting Kevin’s last album,
I think there was an intent to let it build
from a grass-roots level,” says Nachsin.
“That worked in getting us through to
the gatekeepers, but this time, we’re
going to be very aggressive right out of
the box in order to reach the main-
stream.”

That approach would seem ideal in
light of the tone of “Glimmer.” The 12-
song set is imbued by a harder-edged
sound and a lighter heart than its pre-
decessor, 1995’s “Soma City.” With a
focus squarely on Salem’s biting guitar
playing, such songs as “Pray For Rain”
and “Number Seven” evoke images of
bands as varied as the Dream Syndicate
and T. Rex.

“It’s definitely a brighter-sounding
record,” Salem confirms. “But I
wouldn't say it’s a good-time record. I'm
not really a good-time guy; I think if
music is supposed to uplift you, it needs
to do it in a more subtle way.”

Roadrunner will target a portion of
its resources toward a regional cam-
paign aimed at cultivating further
inroads in areas where “Soma City” did
well; notably, New York and Boston.

“We sold about 450 copies of ‘Soma
City,” which is very, very good for a
debut album,” says Natalie Waleik,
director of purchasing for Boston’s
Newbury Comics. “I think the new
album is every bit as good—maybe even
better, since it’s a little more open-
sounding, which could expand Kevin’s
following beyond the contingent that
has followed him over the years.”

To facilitate that expansion, Road-
runner is initiating its listening-post
campaign early. Newbury, for instance,
will place “Glimmer” on its posts weeks
before the album goes on sale.

“We're looking to get a groundswell,
which we may then try to mirror in
other cities,” says Nachsin. “We’re
going to find some way to track re-
sponse to the album on the posts and
perhaps offer a free show to people who
show the most interest.”

No one would be happier to see that
scenario come to fruition than Salem,
who did more than 200 dates in support
of “Soma City” in both the states and
Europe. “I'm a firm believer in getting
people interested through a live show,
even if it’s on live TV. I don’t really like
videos; if they’re done at all, they should
be interesting and really cheap.”

Salem, who is managed by Grant

(Continued on page 20)

Songs/BMI). “You have those sort of
country-ish verses with the big gospel
chorus, and then you throw in our friend
Rick Taylor playin’ banjo in the second
verse, so then you have the bluegrass.

“What a wellspring traditional Amer-
ican music is—it runs so deep, you can
never learn enough about it, and you can
never stop incorporating it. I think a lot of
our country and folk things that we play
live are on this record, and people haven’t
heard that for a while.”

Among the set’s notable guests are
Parliament-Funkadelic’s Gary Shider
and Gary “Mudbone” Cooper, who sup-
ply co-lead vocals on the Sty Stone-

The Ballad Of Allen. Poet Allen Ginsberg takes a break from recording “The
Ballad Of The Skeletons,” which will come out on Mouth Almighty/Mercury. Pic-
tured, from left, are Danny Goldberg, Mercury Records CEO/president; David
Silver, Mercury Records VP of A&R; Ginsberg; Lenny Kaye, producer; and Bob
Holman, Mouth Almighty VP of A&R.

(Continued on page 20)

0 N THE MOVE: Larry Stessel is leaving his post
as GM of EMI Records on July 15. “The tasks I was
asked to perform when I joined the label two years
ago, including helping to rebuild and restructure the
company, have been accomplished, and I decided it
was time to move on to my next challenge,” he says.
“My leaving is very amicable, and I leave with [EMI
Records president] Davitt Sigerson’s blessing and
support.” There are no immediate plans to replace
Stessel, who says he’s considering other offers and
deciding what direction he wants

Exits: Stessel From EMI, Swindel From
Qwest; Laughing It Up With Lavin

a live album. However, if it was [on an album that had
a pressing of] 10,000 copies and [released] eight
years ago, we realize that most people have not
heard it,” says Lavin.

A number of radio stations are tying in with the
tapings. New York noncommercial folk station
WFUYV will provide free tickets to its listeners who
are determined to have the zaniest, loudest laugh.
“We also promise that their laugh will be included
on the record,” says Lavin. “We’re also giving them

a prize of a Leonard Cohen

to pursue next ... Jim Swindel
is departing his position as pres-
ident of Quincy Jones’ imprint,
Qwest Records. No word on
when a new president will be
named. Swindel could not be
reached by press time.

record to snap them out of it.”
WHUD Poughkeepsie, N.Y., will
give away tickets to the show
and will feature the music of one
of the artists on the bill each of
the five nights prior to the tap-
ing.

Lavin is aware that many of

ENTER LAUGHING: With a
few exceptions, folksingers are
known more for their earnest
commentaries on society’s ills rather than their
senses of humor. However, Christine Lavin plans to
change all that with “Laugh Tracks,” a compilation
coming out on Shanachie in the fall. The dise will
feature 20 folk artists performing humorous mater-
ial to be recorded live at the Bottom Line in New
York June 22 and 23. There will be two shows each
day.

“We’re trying to put the Prozac people out of
business,” quips Lavin, who’s organizing the project
with Bottom Line owner Allan Pepper. Lavin, who
will serve as the MC for the shows and executive pro-
ducer of the record, says that the seeds of the com-
edy album were sown five years ago but that the idea
didn’t gel until January. “I was doing a concert at
the Knights of Columbus Hall in Middlebury, Vt.,
with Greg Greenway opening for me. I was [in
another room], and all I could hear was this raucous
laughter and stomping and clapping going on. I
couldn’t hear what Greg was doing, all I knew was
that it was clearly hilarious. And I knew this had to
be a live album.”

She and Pepper whittled down a list of 100 poten-
tial participants to 20 artists. The roster is divided
between well-known folkies and up and comers.
Among the artists on the bill are Dave Frishberg,
Cheryl Wheeler, Cliff Eberhardt, Patty Larkin,
Betty, Tom Paxton, the Foremen, and Dave Van
Ronk. Each artist will play two songs. Half the
artists will perform on June 22, the other half on
June 23.

“The ideal song would be a totally funny song that
has never been recorded before, and if it has, not on

by Melinda Newman

these artists are hardly known
for their funny bones. “The fact
is they just don’t always show it
on their records, but the one
thing everyone has in common is they all have
humorous streaks; of course, some are wider than
others.”

MASTER OF THE COURTS: A class-action suit
consolidating 16 suits against Ticketmaster was
thrown out by a St. Louis federal district court
judge June 3. The suit, originally filed in 1994,
alleged that Ticketmaster’s exclusive ticketing con-
tracts constituted a monopoly and were unfair to the
consumer. “This is a good decision which is consis-
tent with the law and the facts. It should set a prece-
dent with respect to future suits of this nature,”
says Ned Goldstein, senior VP and general counsel
for Ticketmaster. There are no remaining federal
cases pending against Ticketmaster.

THIS AND THAT: Neil Finn has made it official:
Crowded House has broken up (see story, page 6).
The band was to play its last show in England on
Monday (10). Neil and brother Tim Finn will start a
limited North American tour to support the self-
titled Finn Brothers release on July 6 in Toronto

. Lollapalooza has added a number of special
guests to its lineup, who will appear at various dates.
In addition to the previously announced Waylon Jen-
nings, Wu-Tang Clan, Devo, Rage Against The
Machine, Cocteau Twins, and Cheap Trick will log
time on the main stage. The Cocteau Twins will kick
off the guest slot at the June 27 tour opening in
Kansas City, Mo.

BILLBOARD JUNE 15, 1996

www americanradiohistorv com

15


www.americanradiohistory.com

A/ A

VSDA
Issue Date: July 13
- Ad Close: June 18

Let the good times reel...
Billboard's July 13 VSDA issue
is the ultimate video info source.
Eileen Fizzpatrizk provides a
user-friendly gLid= to video
related hotsootz in LA + a story

his start. A speda ook at the
industry; is VSDA's official line
whaft's really gong on? Chrs
MacSowen spi ks the beans on
the immiaert dzbut of DVD.
Also, an avervizw of the
Japanesz a1d UK vid marksts.
Plus a day-anc-time rundown of
events pannec fcr this yea™'s
confab. and of ccurse
Billboard's recular coverage of
home video, char:s and all.

Contact:
Jodie Francisco
213-525-25C4

on the sie where Quentin T. got |

0l

| Paul Yerra provides an

TAPE DUPLICATION

| Issue Date: July 13

| Ad Close: June 18

| Billboard's July 13 issue
| feaitures ou- annual spot-

light cn Tape Duplication.

- | in-cepth lock at the cver-

X duglication market. Cther
1 top cs indude: Mike
{ Farinella’s report on oro-

all audio and video tape

fessicnal tape in ana og
recording. Steve
Trainman's examination of
tap2 as an audio anc
video sto-age medium
and Debbie Galante
Block’s review of the
effect year+ound sel -
through video has had on
the viceo cuplication business.

Contact:
Ken Karp
212-53€-5017

Issue Date: July 20
Ad Close: June 25

In an age of cultural
diversity, Billboard’s July

. 20th issue w Il focLs 01

the role of the Sparish
sound ard their artists
impact on pcp culture,

. ~ | Spznish “=ck and the
| status of emerging Lailin
| acts. Ths Spotlight will

alsc provide an at-a-
glance guide to key radio
outlets in Spain, their
audience and formats
Also, a focLs on
Barzelona-based dance
labels, Sgain’s music
puklishers and this
exciting growt1 market!

Cantact.
Christine Chinetti
44-171-323-6686

- Issue Date: July 27

~ annual review of this music

Ad Close: July 2

Billboard puts the spotlight
on azz nour July 27th

ma-ket. Jazz Editor Jim
Maznie sums up the current
staze of jazz by examining its

" emarcing trends and key

issues. Dther features

" explore foreign licensing
. avenues, international reach,

gigs at retail as a marketing
trend and year-to-date
recaps of both Jazz and
Coatemporary Jazz charts.

Contact:
Pat Rod Jennings
2°2-536-5136

Billaoure's 200,809
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Issue Date: Aug. 3
Ad Close: July 9

Audio Books continue to
entice listeners worldwide.
Billboard tunss its ears to
this expanding market in
its August 3rd spotlight.
Coverage will feature a
general overview of audio
books including market
strategies, audio publisher
web sites, upcoming
fourth quarter releases
and the state of the UK
market. Other topics to
be explored are spoken
word and the growing
presence of audio books
at video stores.

Contact:
Deborah Robinson
212-536-5016

realey

Issue Date: Aug. 3

Ad Close: July 9

The “word” according to
Billboard runs in our Aug.
3rd issue spotlighting
Gospel music. This
annual section provides a
comprehensive overview
by Gospel editor Lisa
Collins on the state of the
market, the year’s news
and emerging trends.
Other features explore the
market's efforts at crack-
ing mainstream gospel
shows in churches, and a
Jan. - July chart recap of
top albums, artists, labels
and distributing labels.

Contact:
Lee Ann Photoglo
615-321-4249

Publication Date:
October 9

Ad Close: August 2

The ITTD is a comglete and
comprehensive reference
source for the tale: and tour-
ing industry with 15 000 listngs
including artists & managers,
hotels, agents, sound & lightirg
services, clubs & venues, char-
ter transportation and more. It
contains all that is reeded to
book talent, promcte tours, and
take care of business, all in one
single, easy-to-use referencz
source. An adinte ITTD
means access to the talent and
touring personnel wno neec
your services.

Contact:
Los Angeles: Dan Dodd

213-525-2299
New York: Kara DioGuardi
212-536-5008

§ wiepliiel

|

Place your
ad today!

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI

PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

213-525-2307 - PH
9213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

615-321-4294 - PH
615-32C-0454 - FAX
LEE ANN PHOTOGLO

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

613-9824-8260 - PH
613-9824-8263 - FAX
AMANDA GUEST

44-171-323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
CATHER NE FLINTOFF

331-4549-2933 - PH
331-42922-0366 - FAX
FRANCQIS MILLET

213-525-2307
DAISY DUCRET

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX
AKlI KANEKO

39+(0)352+54.44.24 - PH
39+(0)35%2~54.44.35 - FAX
LIDIA BONGUARDO
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Singer/Songwriter Fiona Apple, 18, Falls In With The Work Group

i BY JIM BESSMAN

NEW YORK—It plays like a Cin-
derella story.

A year ago, 18-year-old Fiona
Apple’s demo tape miraculously
wended its way to a label via a musie
executive’s baby sitter. Now, Clean
Slate/Work Group executives look at
Apple, whose album “Tidal” is due
July 23, as the kind of artist who will
“sort of define the company,” says
Jeff Ayeroff, the Work Group’s co-
president.

“It doesn’t fit into a category,”
says Ayeroff of the music made by
Apple.

Apple is the third act signed
directly to the Work Group, follow-
ing Elephant Ride and Imperial
Drag. The other acts on the label’s
roster were originally signed to the
Work Group’s distributing label,
Columbia.

“And what’s great is that it’s one
of those albums which the secre-
taries ean’t stop playing because
they want to hear it so much. In a
very mystical way, it’s kind of taken
care of itself up to this point.”

If not mystical, the story behind
“Tidal” is almost magical. An
intensely thoughtful, introverted
teen who didn’t fit in easily,
singer/pianist Apple has been pour-
ing her feelings into her words and
music since age 8. Now an adult-
sounding 18, the native New Yorker

had moved to Los Angeles to live
with her father, complete high school
via independent study, and make a
demo.

Apple gave the three-song tape to
a friend when she returned to the
Big Apple for Christmas 1994. The
friend passed it on to a music busi-
ness executive for whom she baby-
sat. He, in turn,
played it at a holi-
day party attend-
ed by producer/
manager Andrew
Slater of HK
Management,
who owns Clean
Slate.

“I couldn’t be-
lieve it was written and sung by a 17-
year-old,” says Slater. “It sounded like
a 30-year-old singer who had written a
lifetime’s worth of material. I thought
someone was playing a joke on me.”

Also dumbstruck was Jordan Har-
ris, the Work Group’s other co-pres-
ident, who feels that Apple is one of
the most talented artists of the many
hundreds with whom he and Ayeroff
have worked. “Her voice was so
haunting,” he says, “and then I read
the lyries of ‘Shadowboxer,” and I too
couldn’t believe she was 17.”

A wary comment on a dishonor-
able lover, “Shadowboxer” will be
serviced to triple-A stations during
June, says Harris. “It may not be the
most commercial cut on the album—

APPLE

maybe not 70 stations out of the
box—but it has nuances that will
captivate people,” he says.

The track is being supported by a
video that was originally produced as
an introduction to Sony Musie Dis-
tribution’s branches. “We decided to
take a road trip in February to pre-
sent all our new product to the
branches, retailers, and radio, and
we didn’t have any visual on her,”
says Ayeroff. “So we brought in a
film erew, which came up with black-
and-white, archival-looking footage.
It was the first time she’d been
filmed—or even photographed pro-
fessionally, for that matter—and it
got seen by a hundred people, then a
thousand, and everybody was
touched in some way.”

Work gave copies of the clip to its
employees to pass out to friends in
order to “create a one-on-one” pro-
motion.

“We took her to Europe and saw
the same kind of response,” Ayeroff
says. “Then she went and performed
for all our affiliates—Madrid,
Cologne [Germany], Amsterdam,
London, Paris. The first night in
Paris she played before 700 people,
and she’d never even performed
before—and everyone went nuts! So
the album will come out first there,
at the end of June.”

Apple’s first performance appar-
ently surprised everyone but the
artist herself. “I knew it would be

as we are known for our nmsxr Wlth'
timely payments. Innovative promotions.
Creative marketing. Thoroughness and
accessibility. If Allegro sounds like the
kind of name you want representing
your name, simply call us today.

1-800-288-2007

ALLEGRO

———

“They give
distributors
a900d name.

— Craig Dory, President/ CEO

THE DORIAN GROUP, LTD.

the best thing I'd ever done,”

says. “I was a little scared, but I was
a good kind of scared. When you
really get down to it, the whole rea-
son for doing this is that I have a cer-
tain psychological need to get in
front of people and be understood. I
spent a lot of my life being misun-
derstood, and it made for a lot of
pain, and performing is a way of
standing up and making yourself
understood.”

Apple “had a hard time” when she
was younger, she explains. “I was
always introverted and spent a lot of
time alone. I don’t really talk unless
I have something I want to say, and a
lot of people wrongly interpret this
as being rude, depressed, sullen, and
shy. So I got made fun of a lot and
had a lot of therapy.”

What helped her the most were
the works of poet Maya Angelou,
whom Apple calls her “sole influ-
ence.” “She taught me about the
power of words, that there’s a real

art to puttmg the right words
together,” Apple says.

It’s harder for her to cite musical
heroes. Slater, who produced the
album and tried to locate appropri-
ate “reference points” in properly
orchestrating her voice, discovered
that Apple likes everything from rap
to classical.

“I was starting with a new artist
who didn’t really have a sound,” says
Slater, “and didn’t want to just make
a great singer/songwriter record . . .
and also didn’t want it to be too ‘hi-
firecorded’ or too slick, which might
make it sound like she was coming
from an older place.”

Still, one of the album’s distin-
guishing features remains the young
artist’s wise-beyond-her-years
stature. “I guess there’s a certain
maturity to what I write, but there’s
no way to say what an 18-year-old
should be writing,” she says. “It
doesn’t depend on how many experi-
ences you've had but how much you

(Continued on page 20)
b u s i nes s BOXSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Datels} Ticket Price(s) Capacity Promoter
TORI AMOS Theatre at Madison ~ May 13-15 | $440,325 15.450 Delsener/Stater
WILLY PORTER Square Garden $28.50 three Enterprises
New York saitouts
GARTH BROOKS Pan American Cen-  May 30-31 $434.147 24,951 Glenn Smith Pre-
ter, Gross Record two sents
New Mexico State $17.25 saliouts
University
Las Cruces, N.M.
LYNYRD SKYNYRD Gorge May 25 $345,584 11,145 Magic Concert Pro-
DOOBIE BROTHERS George, Wash. $42.55/$21.80 18,500 motions
POINTFEST % Riverport Amphithe-  May 27 $304.126 21.455 Contemporary
JARS OF CLAY atre $15.50 sellout Prods.
NO DOUBT EVERCLEAR, Maryland Heights,
GARBAGE, LOVE & ROCK-  { Mo
€IS
SEVEN MARY THREE,
CRACKER, CANDLEBOX,
AND QTHERS
ROD STEWART Hersheypark Stadi- ~ May 18 $297.161 9.501 Electric Factory Con-
um $33.75/825.75 25,000 certs
Hershey. Pa.
BOB SEGER Coca-Cola Star Lake  June 2 $289.357 12,050 PACE Concerts
BONEPONY Amphitheatre $35/$20 20,000 DiCesare-Engler
Burgettstown, Pa. Prods.
ROD STEWART North Charleston May 8 $281,382 8,497 C&C Concerts
Coliseum $39.50/827.50 11,207
North Charleston,
SC.
022Y OSBOURNE Sony Music/Block-  May 25 $281.313 12,828 PACE Concerts
TYPE O NEGATIVE buster Coral Sky $35.75/825.75/ 20,106
ROLLINS BAND Amphitheatre $18.75
West Paim Beach,
Fla.
R. KELLY Arrowhead Pond May 26 $211415 8,897 Nederlander Organi-
Anaheim, Calif. $35/825 11,530 zation
TORI AMOS Wang Center for the ~ May 21-22 $261,925 10.477 Don Law Co.
WILLY PORTER Performing Arts $25 three
Boston seliouts
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research information and pricing, call Marie Ratiiff, (615)-321-4295. J
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RHINO CHRONICLES ‘CALIFORNIA SOUND’

(Continued from page 13)

others.

Rhino, which plans to promote the
series heavily at mall stores and mass
merchants, will issue a second “Cali-
fornia Sound” compilation in a second
flight of three Listen to the Music ti-
tles in January 1997. The album will
include tracks by Fleetwood Mac,
Seals & Crofts, Joe Walsh, and Amer-
ica, as well as returnees Taylor, Ron-
stadt, and Souther.

All titles in the series will be mid-
priced, at $11.98 CD and $7.98 cas-
sette.

Rhino managing director of A&R
(U.S.) David McLees, who compiled
“The California Sound,” thinks that
the genre and its purveyors have re-
ceived a bum rap from critics.

“I think it’s perceived as being sort
of lightweight pop or very adult con-
temporary by today’s cynical stan-
dards,” McLees says. “But at the time,
it was pretty groundbreaking. The al-
ternative to this was [the music on] our
Have a Nice Day series [devoted to
"70s schlock-pop] or what was going on
in "70s soul. This was the mantle of al-

bum rock; this was where the energy
for all that stuff shifted.”

McLees says the California sound,
which had its most lucrative flowering
in the massive hits of the Eagles, is
rooted in the L.A. folk rock of the ’60s.

“The Byrds are sort of the grandfa-
thers of the California sound,” he says,
“and [the *70s sound] was just such a
logical progression. The seed was
planted in the mid- and late ’60s with
their records and Gram Parsons’.”

The founding of Asylum Records by
David Geffen in 1971 was key to the
development of the mellow California
sound, says McLees. “You had the
same players playing in Linda Ron-
stadt’s backup bands who were on
every Asylum [record]. That became a
very successful formula, and, whether
consciously or unconsciously, I think a
lot of people tried to copy that.”

The proliferation of laid-back L.A.
musicians ultimately helped spur the
punk revolt of the late '70s, and the
genre collapsed under the weight of its
OWN €XCESSEs.

“There ean be too much of a good

thing any time,” McLees says. “It’s
good that punk sort of buried this mu-
sic, as much as I like this music. Like
anything, it became commercially suc-
cessful, and everybody started doing
it, so inevitably, people started doing it
badly. People who had a lot to say in
the beginning started not having a lot
to say and just wanted to perpetuate
their careers. Its death came at a good
time; that doesn’t mean the best of it
still can’t be enjoyed in its appropriate
historical context.”

Though the *70s are thought of as
the decade of the singer/songwriter,
McLees sought to expand his series’
purview on “The California Sound.”

MecLees says, “There were a lot of
bands doing, I guess, what the
singer/songwriter era implies: a more
introspective, laid-back music, more
for adults, a shift from pop musiec.
That’s where a lot of things, like the
Flying Burrito Brothers’ version of
‘Wild Horses,” would fit. It sort of told
the other side of the story.”

While “The California Sound” offers
a broad look at the music of the era, a

couple of crucial acts, the Eagles and
Jackson Browne, could not be licensed
for the collection.

“At the time we were deep into li-
censing, [the Eagles] were making
their comeback, and it’s just one of
those things,” McLees says. “As much
as people like Rhino, we weren’t a big
enough priority, unfortunately.”

Rhino will attempt to ameliorate the
situation by including on the second
“California Sound” volume a solo track
by the Eagles’ Joe Walsh and a version
of the band’s hit “Peaceful Easy Feel-
ing” by its writer, Jack Tempchin.

Rhino plans to exploit “The Califor-
nia Sound Of The "70s” to the broadest
possible audience, says product man-
ager/director of catalog development
(U.S.) Quincy Newell.

“Since this is a really mainstream-
focused collection in general . . . we are
going to be trying to expose this to the
general consumer, not so targeted of a
consumer,” Newell says. “There are a
lot of turntable hits, a lot of major hits,
and a lot of major artists that have sold
a lot of records.”

BOOK SHINES LIGHT ON L.A.’S MUSIC HISTORY

(Continued from page 13)

shaped a half-century of musiec.
Hoskyns sought primary sources for
the work, conducting some 120 inter-
views with L.A. musicians and indus-
try observers.

Hoskyns says, “I didn’t want to
have a 15-chapter book on the great
L.A. bands and solo-artists or fig-
ures. I wanted it to be as much about
the place as about the music; in fact,
the whole point was to connect the
two things, to look at the way that
the place generated the music, and
the way the music reflected back on
the place and was completely inter-
twined with it.”

Beginning with the genesis of
L.A’s jazz and R&B scenes on Cen-
tral Avenue during the '40s, Hoskyns
shows how homegrown African-
American sounds were displaced by
the ascent of an indigenous, studio-
bred pop music industry, which
reached its greatest flowering in the
’60s recordings of Phil Spector and
the Beach Boys.

The rise of LL.A. folk rock (the
Byrds, the Mamas & the Papas) and
noir-hued psychedelia (the Doors,
Love) from the Sunset Strip scene of
the '60s receives a densely re-
searched treatment. Hoskyns views
the murders committed by Charles
Manson’s Family in August 1969 as a
kind of culmination of the excesses
that swept the music business as it
exploded during the decade.

The other L.A. musical move-
ments that rose from the ’70s
through today—singer/songwriters,
glam, punk rock, hardcore, metal,
gangsta rap—also receive thorough
treatment. ‘

“Waiting For The Sun” is the
product of Hoskyns’ own fascination
with the city. He first visited L.A. in
1978 and lived here for a year in
1982-83.

He says, “One of the themes of the
book is the whole idea of Englishmen
on the run ending up in L.A. It’s
about as far west as you can go with-
out actually hitting the Orient. [ was
getting away from London because |

thought all my problems had to do
with London. I was doing stuff for
[the British weekly New Musical Ex-
press] when I could get it together to
do it. I wrote for some American
magazines, and basically I was doing
drugs, and I hit bottom on drugs
there, and it seemed an appropriate
place to do it, really.”

Hoskyns adds, “I found it sort of
magnetically disturbing as a place,
and I kept returning to that. I didn’t
have the reaction that a lot of Euro-
peans and East Coasters and Eng-
lish people seem to have, which is,
‘Oh, I can’t abide L.A., I hate L.A.,
it’s so phony, everybody’s so bland
and insincere and kind of plastic.’ It
was such a contrast to the culture
that I grew up in, the Old World cul-
ture of Europe and, to some extent,
of New York and the East Coast as
well. I found it absolutely extraordi-
nary, and I still do.”

“Waiting For The Sun,” which is
as much about the social forces that
shaped L.A.’s music as it is about the
workings of the industry at large, re-
flects the influence of such noted cul-
tural texts as Reyner Banham'’s “Los
Angeles: The Architecture Of Four
Ecologies” (1971) and Mike Davis’
“City Of Quartz” (1990).

Hoskyns says of Davis’ work,
“When that book came out, it obvi-
ously had an incredible impact on me
... That got me all fired up, and to a
slightly lesser extent [so did] David
Rieff’s book [‘Los Angeles: Capital
Of The Third World’]. His book came
about a year after Mike Davis’. But
definitely, ‘City Of Quartz’ got me
more on the case.”

Not surprisingly, “Waiting For
The Sun” peaks in intensity in delin-
eating the effects of the Manson
murders, which sparked a panic
among L.A. musicians and helped
spur a retreat into the “laid-back”
singer/songwriter style—surveyed
in a forthcoming Rhino Records ret-
rospective—that prevailed during
the "70s (see story, page 13).

Hoskyns notes, “It’s a key part of

the mythology of Los Angeles as a
musie city, the Manson story—the
fact that Manson is the connection
between the sun-kissed world of the
Beach Boys, on the one hand, and the
dark opposite of that, the world of
the Doors and, ultimately, the world
of Black Flag, everything that’s anti-
California.

“Everything kind of pivots around
Manson, I-think, in terms of the
book’s narrative. You have this very
uneasy relationship between light
and darkness, between the Los An-
geles that the outside world per-
ceives, in terms of sunshine and
beaches and lawns, and the polar op-
posite of that, which is all the kind of
dark and evil things that seemto . . .
g0 hand-in-hand with that.”

The often-debilitating influence of
the L.A. industry upon musicians is
also a major theme of the book.
Hoskyns says an important point
arose during an interview he con-
ducted with publisher Dan Bour-
goise of Bug Music.

“We were talking about how diffi-
cult it was for L.A. bands to be au-
thentic, in the sense that they were
so close to the nub of the entertain-
ment industry, and the moment a
band became hot, they were sucked
into the business of hype and the
whole Hollywood mentality. It was
very difficult for a band that even
had sort of rebellious punky airs to
maintain those airs. They very
quickly . . . had the sting taken out of
them.”

Commenting on Hoskyns’ per-
spective, St. Martin’s executive edi-
tor Jim Fitzgerald says, “Even
though Barney came and lived in
L.A. for quite a while, I think he still
was an outsider, and he brings that
outside sensibility into the whole
thing, and that’s what makes it total-
ly interesting.”

Fitzgerald compares “Waiting For
The Sun” to Jon Savage’s similarly
wide-ranging study of the Sex Pis-
tols, “England’s. Dreaming,” which
St. Martin’s published in 1992.

“That book was what I’ll call a ma-
jor music book,” Fitzgerald says,
“because it wasn’t just involved with
the characters and the music that
they did, but it was about something
that affected our society and culture.
In the same respect, I see this as the
same kind of book—as a major book.”

St. Martin’s, which is printing a
first edition of 20,000 copies, hopes
to have Hoskyns promote the book in
New York and L.A.

“Waiting For The Sun” will be car-
ried at a number of music outlets
that also handle books.

“It’ll be in Tower; it’ll be in [the
Virgin Megastore], which is now car-
rying books,” Fitzgerald says. “I
think Musicland has ordered this
quite well. I think the music stores
will embrace it. 1t'll still take some
time for music stores and books to be
right together. It’s starting to hap-
pen a little bit, but not as much as I'd
like to see it.”

Members of the music industry
will be targeted, he adds. “I'm going
to be sending finished books to a lot
of major music players out there, and
people in the book as well, because I
would like them to know about the
book, but also to celebrate it, in a
sense.

“I'm going to also send it to key
people to review, because I'd like the
[Peter] Guralnicks and the Greil
Marcuses to review it—the impor-
tant music people,” he continues.
“[I’d like them] to get it, because
they’ll appreciate it, and to see that,
Jeez, someone had the guts to try and

do a 50-year history of California

music. It’s an amazing project, it re-
ally is.”

But Fitzgerald also wants to at-
tract a general readership to the book
and plans to release it in trade paper-
back under the publisher’s Buzz Mag-
azine imprint, which features books
with a California cultural spin.

“I don’t want to throw it in the mu-
sic ghetto,” Fitzgerald says. “I hope
it makes it out of that music ghetto.’

CHRIS MORRIS

Newell says that the album, which is
heavy on familiar numbers—such as
“Listen To The Musie,” Ronstadt’s
“When Will I Be Loved,” Nicolette
Larson’s “Lotta Love,” and Welch’s
“Sentimental Lady”—is a natural for
"70s-oriented oldies radio formats,
where many of the tracks are perenni-
als.

“We definitely service and target
rock radio with this type of release,”
Newell says. “Based on the fact that a
lot of these tracks are actually still
played in some instances on major ra-
dio, it’s going to be a little bit easier to
do that.”

Tommy Edwards, PD at rock oldies
KCBS (Arrow 93) Los Angeles, says of
the collection, “That’s all core stuff . . .
The balance of rock and pop is really
the key, and it sounds really balanced,
so I think it’ll do well.”

Regarding marketing, Newell says,
“We are going to be focusing on the en-
tire series in general. This is a long-
term sell for us—this is something that
will continue to sell, year in and year
out, and it'll continue to be pushed.

“Of course, running special in-store
promotions throughout the year and
throughout next vear is going to help
this sell through to the consumer, but
it’s primarily [about] putting this in
front of them. It’s a situation where
once they understand what’s on these
packages, it'll sell itself.”

He adds that Rhino will be “target-
ing malls [and] major mass-merchant
retail” with the series, rather than
free-standing retail outlets.

Beyond these efforts, Newell says
he is exploring lifestyle marketing tie-
ins with clothing manufacturers or
specialty retailers whose customers
may be part of the series’ target demo-
graphic.

“We're trying not to stay niche,”
Newell says. “My efforts are to pro-
mote the entire line, not the one vol-
ume, so I have to look at options that
are going to expose it in L.A. or Cali-
fornia and nationally at the same
time.”

“After
810 Hits

You’re Rdy For
Another Cabinet

Stackable CD, video, laser, computer and
stereo cabinets, for once and for all.

The Look of Leather

CAN-AM

The Strendth Of Steel

Please visit our web site or call for details

800-387-9790

http://www.io.org/~canam
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You Say You Want A Revolution? Executives from Revolution meet with the label’s latest signing, Sparkler. Shown in the
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front row, from left, are Revolution head of marketing Mindy Espy, Sparkler’s Rick Parker, and Revolution A&R executive
Geoff Siegel. In the back row, from left, are Revolution senior creative executive Missy Worth, Sparkler's Tommy Black and
John Wilmer, and Revolution owner Irving Azoff.

BLACK CROWES UNCOVER THEIR ROOTS

(Continued from page 15)

derived “(Only) Halfway To Every-
where.”

Robinson says with a laugh, “I'm sit-
tin’ in there with those two guys, who are
two of the best fuckin’ singers on the
planet, and I'm like, “‘What is my skinny
little white Georgia ass doin’ in this? We
put the song together in that sorta Temp-
tations [style), the three different voices,
a totally Sly thing.”

New Orleans’ Dirty Dozen Brass
Band, which opened for the Crowes for
three months last year, contributes brass
parts to the percolating “Let Me Share
The Ride.” Robinson says, “They’re our
bros, man. We learned so much from
them. T just wrote the liner notes for their
new [Mammoth] record.”

Former American Music Club steel
guitarist Bruce Kaphan, who also
appeared on “Amorica,” is heard on sev-
eral tracks. Says Robinson, “He
approaches that instrument like a fuckin’

FIONA APPLE

(Continued from page 18)

absorb, and I'm so sensitive—mean-
ing I feel things very intensely—that
when things happen to me, they hap-
pen through me and in me, and I pay
attention to what happens and gain
a certain self-awareness and, I
guess, wisdom and growth.”

Her album’s title, she says, derives
from the tidal-wave effect of all her
life experiences hitting upon her, as
well as life’s constant ebb and flow.

In selling an artist such as Apple,
then, “it’s not ‘hit-over-the-head
time,” ” says Ayeroff. “We’re very
caleculated and will put ourselves in
many places with it in terms of in-
store play, touring, and press. But
it’s sort of low-key, trying to repli-
cate the groundswell from the video
in getting people’s attention that this
is a very sophisticated album from a
very young person {whose music]
isn’t categorizable.”

Other plans are uncertain, Apple
notes. “I'm touring Europe in the fall
and here soon, but the plans change
every second, and I'm the last to
know about them.”

space ship instead of a guitar—he plays
traditional licks, but he really has anoth-
er sort of texture.”

Comparing the music on “Three
Snakes” to that on “Amorica,” Robinson
says, “It’s so much warmer. Being in love
is just a better place . . . Part of the sound
and the intimacy is also Rich singing so
much with me.”

To lead off the album, American will
ship “Good Friday,” a soulful ballad in a
familiar Stones-like mode, to rock, triple-
A, and selected modern rock outlets June
25.

“The first track is designed with radio
in mind,” says American GM Mark Di
Dia. “It’s a great rock radio track. The
band decided not to do a video ... We’ll
be working ‘Good Friday’ through the
summer.”

Di Dia anticipates that the second
track and first single from the album, to
come later in the year, will be the soul-
oriented “Blackberry.” The band will
shoot a videoclip for the track.

The Crowes will push the record with
a promotional tour that begins with a free
July 6 show, sponsored by album rock
KLOS Los Angeles, at Blockbuster Pavil-
ion in Glen Helen, Calif. Seven Mary
Three, Son Volt, and 3 Lb. Thrill complete
the lineup.

“The Crowes have been a core act at
KLOS,” says PD Carey Curelop. “They've

also done very, very well for us. With head-
lining H.O.R.D.E. last year; which did very
well for us too, we couldn’t be more pleased
about having them .. . Judging from the
mail we've received, I think it’s going to be
a huge, huge success.” ,

Di Dia says that other promo dates,
which will be either free or low-priced,
will follow in San Francisco, Chicago,
Detroit, Minneapolis, Boston, and either
Philadelphia or Washington, D.C. The
stint will con¢lude with a New York show
July 23, the album release date.

“This is a promotional jaunt to stir up
the marketplace and get people excited
about the album,” Di Dia says. “They’ll
be playing mostly tracks from the new
record.”

According to Di Dia, the Crowes, who
are managed by Pete Angelus at Angelus
Entertainment and booked by CA A, will
tour Europe in September and October,
with a formal U.S. tour to follow:

In the Crowes’ hometown, appetites
were whetted by a band appearance at
the Music Midtown Festival May 3.

Michael Hughes, PD at album rock
WEKLS (96 Rock) Atlanta, says, “It was
huge. You couldn’t move. I think there
was a curiosity about what they were
doing . .. They definitely have [hit] poten-
tial, and from what I understand, they're
getting back to their roots with this
album, I'm anxious to hear it.”

KEVIN SALEM’S ROADRUNNER SET

(Continued from page 15)

Blaisdell and booked by ITG, set off on
his own in the early "90s after a stint in
the New England-based Dumptruck, as
well as a thriving sidelight backing such
artists as Freedy Johnston. He also
moonlights as a producer, having been
behind the controls for releases by
Johnston, Madder Rose, and Scarce,
among other bands—but not for his own
albums, which were helmed by Niko
Bolas (best known for his work with the
Red Hot Chili Peppers).

“It’s more fun to be produced than it
is to produce,” he says with a laugh.
“Really, it’s that I've been fortunate to
work with Niko, who's one of the very
few pure recordists left. He under-

stands that sometimes you need to go
with an early take, warts and all.”

Whatever warts it may have, “Glim-
mer” provides its share of emotionally
draining moments (notably on the clos-
ing “Destructible”). “Things are struc-
tured loosely, because I wanted to basi-
cally let the audience and band learn the
songs together,” he says.

“It’s definitely not an album for peo-
ple who fancy themselves as retro,
roots-rock purists,” says Salem. “In
fact, I'd sometimes like to really offend
those people. I'd say that this is as pure
a rock’n’roll record as I've ever been
involved with. But the audience will ulti-
mately decide if I'm right about that.”

]

PITTSBURGH: Since its inception in 1994, when it entered and won a battle of the
bands contest sponsored by a beer company, Brownie Mary has built a fan base
as solid as its reputation: 5,000 and counting in markets that include Cleveland,
New York, the Carolinas, Washington, D.C., and, of course, its home base of Pitts-
burgh. “We love coming home to play,” says lead singer Kelsey Barber. “The
funs are incredibly loyal, and they pack every room.” Collaborating with neigh-
bor and producer Rick Witkowski (guitarist for East Coast innovators Crack
The Sky) six months after forming, Brownie Mary released “That’s Me,” an 11-
song, all-original outing that showcased the band’s intoxicating brew of folk, funk,
and alternative rock. It continues to sell well at retail and recently topped the
8,000-unit mark. This past November, Brownie Mary (which takes its name from
a California woman who distributes marijuana brownies to AIDS patients)
released its follow-up EB “Who’s Your Daddy,” a six-song slice of catchy, main-
stream-accessible melodies that fits album rock radio like a glove. Pittsburgh sta-
tions WDVE, WYEP and WNRQ are reporting significant spins (with WNRQ
playing it 24 times a week), and Brownie Mary has had heavy rotation status at
WICB Ithaca, N.Y.,, and WBWC Cleveland. In addition to the impressive sales
(“Who’s Your Daddy” is closing in on 6,000 units) and steady airplay is an impres-
sive résumé as an opening act. Brownie Mary (which alse includes guitarist Rich
Jacques, bassist Tim Gaber, and drummer Dave Ryan) has recently shared
stages with Melissa Etheridge, Hootie & the Blowfish, the Dave Matthews
Band, and Rusted Root. The band is gearing up for a 15-market college tour
this summer. Contact Kevin Raleigh at 216-845-0088. J.DOUG GILL
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MILWAUKEE: Although the Yell Leaders didn’t set out to be part of any radio
format when they formed in 1991, changing trends may have caught up with
them. They are hoping their second CD, “Up For Steam,” will follow discs by
Paul Cebar and the Wooldridge
Brothers (their labelmates on Mil-
waukee’s Don’t Records) onto triple-A
stations around the country. Boasting
lovely harmonies from two male and
two female voices and a songwriting
sensibility grounded in the melodic
qualities of *60s rock and soul, the six-
song disc has found success on home-
town college and new rock stations.
During their five years together, the
Yell Leaders have issued a full-length
CD on Don’t and have alternated bouts of touring the Midwest with periods
spent working in Milwaukee clubs. With the release of “Up For Steam,” “we're
going to turn outward again,” says drummer/singer Bobby Tanzilo. Contact
Don’t Records at 414-224-9023. DAVE LUHRSSEN

THE YELL LEADERS

BOSTON: This city is hardly known as the home for hip-hop, but if the Down-Low
Connection has its way, people will get the word soon enough. The Down-Low’s
good grooves mix a deep, boombastie rhythm section; sweet, soulful horns; and
top flight MCs to ereate some flavorful hip-hop spiced with jazz overtones. The
10-member band began gigging around Boston two years ago and set up a week-
ly showcase at the Western Front, a premier reggae club in Cambridge, Mass.
Since then, the Down-Low has developed a large, dedicated following. It has
headlined such clubs as T.T. the Bear’s, the Middle East, and Bill’s Bar and has
opened for such acts as the Philosopher Kings at the Cambridge House of
Blues. Ray Archie, the band’s bassist "
and mouthpiece, who worked with
Digital Underground before moving
to Beantown in 1992, stresses the
group’s positive vibe. “Let’s face it,” he
says, “there are a lot of people, black
and white, who love this musie, but
they are denied seeing it performed
live because of the problems clubs have
had in the past with hip-hop shows in
Boston.” The band, fronted by the tag-
team combo of MC Junder 1 and
Black Sol, owes as much to A Tribe
Called Quest as it does to Parlia-
ment, as evidenced by its dynamie live shows. The act’s members believe that
through their music of inclusion, they can make a difference and help heal the
racial divisions that have plagued Boston for years. Archie says, “As the hip-hop
generation comes of age, you'll be seeing more black-owned stores {and] black-
owned labels and publicity firms. Hopefully, with that substantive change will
comes a shift in consciousness as well. Boston is not the most tolerant place for
hip-hop, but we ean change that.” The band has just gone into Mind Tree Stu-
dios in South Boston to record its first dise, and it hopes it won't be long before
the rest of the nation gets the low-down on the Down-Low. Contact Archie at
617-782-9564. KEN CAPOBIANCO

THE DOWN-LOW CONNECTION
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VIBRANT INDIE ACTS ENLIVEN JAPANESE MUSICAL SCENE

(Continued from page 1)

a dervish-like fury, while Daisuke attacks
his upright acoustic bass like a man pos-
sessed. Guitarist Hiroki eranks out killer
riff after killer riff, and singer Hide climbs
up on a speaker and screams out the song
“Everybody Wants His Hair” as if it were
his last message to the world.

The adrenaline level in the club is
enough to raise the dead.

Indie bands aren’t about to topple mil-
lion-selling behemoths, such as Chage &
Aska or Dreams Come True, from the top
of the Japanese pop heap. With some
exceptions, an indie album is considered
successful if it sells 5,000 copies.

But Japanese indies’ growing sense of
confidence and professionalism repre-
sents a gentle challenge to major labels,
which are finding it difficult to keep up
with the increasing diversity of the Japan-
ese music scene.

HOME-GROWN TALENT

“Japanese Homegrown: Hardcore,
Punk And Junk Vol. 1”is a compilation of
tracks by leading Japanese indie bands
signed to various labels. Recently
released on Tower Records Japan’s
Orange label, it offers a snapshot of
Japan’s ever-mutating indie scene.

“The whole reason for this album is the

fact that a lot of Westerners are preju-
diced against Japanese music,” says Tim
Jensen, a Tokyo-based producer/song-
writer who compiled the album for
Orange. “I want people to stop and look
at this exciting scene that’s happening in
Tokyo.
“The kids who are making the music—
not all of them, of course—are pretty
much fed up with the system,” adds
Jensen, a native of Seattle. “Their fathers
worked their entire lives for the company.
The company was going to take care of
them—that was the deal. And then, when
things go wrong, it’s a different story.
These kids are seeing people getting laid
off. And so people are saying, ‘This is a
fucking lie.’

“If you look at a lot of Japanese bands’
lyries, written in either English or Japan-

"

LOLITA NO. 18

ese, the recurring themes are freedom, in
terms of individuality, wanting to break
away from a lot of things,” Jensen con-
tinues. “There’s a lot being said in this
music, because alot of that shit never real-
ly came out before.”

Noteworthy tracks on “Japanese
Homegrown” include the Garlic Boys’ fre-
netic “Banzai My Life,” Super Junky
Monkey’s powerful “The Mother,” the
Love Pigs’ impassioned “Gimme The
Rail,” and Cocobat’s dark, nightmarish
“Leeway”

It’s a challenging, “play me loud” album
that takes the listener on a sonic roller-
coaster ride through a Japan that is very
different from the picture-postcard ver-
sion,

The album, which has moved about
5,000 units, is available at Tower outlets
in the U.S. (where sales total about 1,000).
Orange is putting together a second set.

The venue for the “Japanese Home-
grown” release party was Milk, a clubin
Tokyo’s Ebisu district whose theme is
“Eros and rock.” Open since last October,
Milk features a shlock-future decor that
recalls the Korova Milk Bar in Stanley

Popular indie venue Milk features a
shlock-future decor and is a must-stop
for visiting celebs.

Kubrick’s film adaptation of Anthony
Burgess’ “A Clockwork Orange.”
Upstairs, the emphasis is on live—and
very loud—indie music. The audience is
evenly divided between hipper-than-thou
club-oid types, both Japanese and foreign,
and hardcore indie fans. Milk has fast
become the best place in Tokyo to check
out cutting-edge bands, and it also seems
to be on the list of must-be-seen-in Tokyo
night spots for visiting foreign celebrities.

PROPHETS WITHOUT HONOR

Despite the rosy picture painted by
many in the Japanese indie community,
indie bands tend to be prophets without
honor in their own country.

“The Japanese market is pretty
tough—it’s not good,” says Daisuke
Kawasald of indie label Cardinal Records.

Many indie bands, like Shonen Knife
before them, find more sympathetic audi-
ences overseas.

“Our American fans are used to this
kind of music, but in Japan, there are still
a lot of people who don’t understand it,”
says Mutsumi Takahashi, vocalist for
cerebellum-jarring Super Junky Monkey
(Billboard, Dec. 2, 1995), one of the few
Japanese indie bands that has signed with
amajor (Sony Records) and kept its musi-
cal integrity intact.

Super Junky Monkey’s latest album,
“Parasitic People,” released here by Sony,
is due in the U.S. on Tristar July 23.

Taking advantage of the growing
trans-Pacific underground music connec-
tion are such bands as Melt Banana, the
Pugs, Hi-Standard, and Buffalo Daugh-
ter, all of which have done shows recently
inthe US.

Upcoming tours include Cibo Matto,
which is touring Europe through the end
of June and will open for Porno For Pyros
in the U.S. in the first half of July, start-
ing July 2 and 3 in Miami. Super Junky
Monkey may tour the U.S. this summer;
though plans are still being firmed. Ben-
ten acts Droop and Lolita No. 18 will be
playing a series of dates in Europe in
August and September, while Tatsuya
Yoshida of God Mountain act Koenji
Hyakkei will begin a solo world tour in
September. The Pugs, who recently
played dates in Austin, Texas, will begin
a U.S. tour in January 1997.

Hi-Standard’s grunge-oriented 1995
album, “Growing Up,” was recorded in
San Francisco and released in the U.S. on
the Fat Wreckchords label; it has moved
some 35,000 units stateside. The band is
managed by “Geess” Kosugi, whose com-
pany, Howling Bull Entertainment Inc.,
has three indie labels: Howling Bull, Rot-
ten Orange, and Virtual, which tend
toward the hard rock/metal end of the
indie spectrum.

In a switch from usual industry prac-
tice, Howling Bull licensed “Growing Up”
to mainstream record company Toy’s
Factory instead of signing the band away
entirely, as was the case of the Boredoms’
deal a few years ago with WEA Japan.

“It’s the first time a Japanese indie
label has kept the master rights and
licensed an album to a major,” Kosugi
says with some pride.

Another Howling Bull act, the Garlic
Boys, recently signed with Epic/Sony,

again with Kosugi’s company retaining
the master rights.

Kawasaki’s company, Bloody Dolphins,
runs Cardinal out of his house in a west-
ern Tokyo suburb with the help of a three-
person staff. Like many Japanese indie
operations, Cardinal started out by pub-
lishing a magazine (Beikoku Ongaku, or
American Music) featuring Japanese and
foreign indie artists.

“When we started publishing Beikoku
Ongaku three years ago, we'd always
include a sampler CD of tracks by artists
we’d featured in the magazine,” says
Kawasaki, who used to write for leading
Japanese music publication Rockin’ On.
“Then I realized I should just put out the
CD:s like other labels, so I started Cardi-
nal Records.”

One of Cardinal’s more interesting acts
is Buffalo Daughter, a four-member group
whose music ranges from straightahead
rock to a pop pastiche, with large chunks
of Moog synthesizer thrown in for good

measure.,
On the act’s 1994 EF, “Shaggy Head
Dressers,” Buffalo Daughter’s warped

Masaya Nakahara of “avant-Weird"
band Violent Onsen Geisha mixes it
up in Tokyo.

sensibility is evident in song titles, such
as “Health Or Die,” subtitled “For Karen
Carpenter,” and in such minimalist
mutant surf music as “Cold Summer.”

The band is targeting the States next,
with a 7-inch single, “Legend Of Yellow
Buffalo,” and an EE, “Captain Vapour
Athletes,” due out on the Beastie Boys’
Grand Royal label.

LATE-STARTING INDIES

Japan’s indie scene traces its origins to
the mid-'80s, as it gradually became eas-
ier for smaller labels to press their own
CDs.

“Up ’til then, musicians had to be
signed to major labels to get their music
released, but then they started to realize
that you could record and distribute your
music on your own,” says Cardinal’s
Kawasald.

Keyboardist/producer Hoppy Kamiya-
ma reached the same conclusion in 1993,
when he established the indie label God
Mountain (taken literally from Kamiya-
ma’s name: kari means god; yama means
mountain). Kamiyama had already made
a name for himself as a producer and ses-
sion man for the majors, but he felt they
were ignoring the explosion of musical tal-
ent taking place right under their noses.

God Mountain’s roster is gloriously
eclectic, taking in the psychedelic funk of
Optical 8, the categorization-defying sonic
mishmash of Ground Zero (a collabora-
tion between guitarist Yoshihide Otomo,
“scream sax savant” John Zorn, the Bore-
doms’ Eye Yamatsuka, and Australian
drummer Tony Buck), and the Pugs, of
which God Mountain’s promo handout
says, “Imagine King Crimson covering
Daisy Chainsaw.”

Kamiyama’s latest project is a five-
member group that plays under the name
Olivia*New*Ton*John.

“The name came to me suddenly one
morning. I woke up, and the name Olivia
Newton-John was in my head. It doesn’t
have any meaning,” says Kamiyama while
contemplating a curry at an Indian

Members of Lolita No. 18 onstage in
Tokyo.

restaurant in Tokyo’s Shinjuku district.

With his red-dyed hair and retro-kitsch
clothes, Kamiyama tends to stand out
from the crowd in Tokyo. Ensconced
behind the keyboards with Olivia*New*
Ton*John at live house La Mama in
Shibuya, he’s unrecognizable in a tacky
dress, green feather boa, blond wig, and
thick pancake makeup. In his sober suit
and slicked-back hair, tuba player Bon
Juro looks like a banker about to reject a
loan application, while drummer Wha-
cho’s face is set off by a large painted-on
Salvador Dali mustache. Guitarist Tesshi
is a normal-looking muso type who, like
the others, is an accomplished musician.

Fronting the band is singer Honey*K,
whose sensible clothes, bechive hairdo,
and old-fashioned, thick-framed eye-
glasses add a surreal edge to her vocals,
which alternate between the screeching
banshee wails of “Bonjour” and the mel-
low inflections of “Shibuya Gay,” whose
smooth, ’60s-soundtrack vibe explores the
same cheesy sonic territory mapped by
Pizzicato Five.

Olivia*New*Ton*John, whose debut
album was recently released on another
indie label, Benten, produces a compelling
cacophony that is as much mutant cabaret
as rock’n’roll. This is lounge music from
a motel somewhere in the asteroid belt.

“Five years ago or so, there were two
types of indie music in Japan: some deep
underground bands playing noise and
hardcore who didn’t care about being pop-
ular, with the rest—about 80%—made up
of bands that wanted to make it to the
majors, such as X [now known as X
Japan),” says Kamiyama.

“But at the beginning of the *90s, there
were alot of changes,” he continues. “Deep
underground wasn't ‘deep’ anymore—it
became brighter and more accessible, and
so the number of indie fans increased.
Indie artists are more open-minded—they
want their musie to be heard. Indie music
is more interesting now.”

In the first such move by a Japanese
indie label, God Mountain plans to set up
a European distribution network in col-
laboration with Nancy, France-based label
Disques du Soleil this summer.

FOREIGN CHAINS A BOON FOR INDIES

Many of those involved in Japanese
indie bands and labels say the arrival of
foreign chains Tower, Virgin, and HMV
gave a major boost to the fledgling indie
scene.

“Until recently, it was hard to distrib-
ute indie product,” says Kazutoshi Chiba,
president of Bad News Music Publishing
Inc., which runs three indie labels and the
Bad News music magazine. “It was diffi-
cult for record stores to deal with the
small quantities involved in retailing indie
releases.

“But Tower and the other stores are
aggressive about stocking nonmajors’
releases, so indie labels owe a lot to them,”
Chiba says.

Bad News'’ recent releases include a
five-track EP by New York-based Japan-
ese female duo Cibo Matto on its People’s
label and an outstanding collection of
hardcore Japanese rap titled “Akumyo.”

Yoshikazu Ozawa, sales manager at
Tower’s flagship store in Shibuya, points
out that while mom-and-pop record stores

have room to stock only mainstream
product, bigger stores, such as Tower,
have room for minority-taste releases.

Keith Cahoon, Tower Records Far East
managing director, adds, “Our stores sell
more indie product than other stores.”

Like believers in the indie gospel in
other parts of the world, Japan’s alterna-
tive-music mavens have some choice
words for the big boys.

“People at major labels don’t have the
eyes and ears to find anything new,” says
Chiba, “Even if they do, because they’re
part of a corporation, they have to con-
centrate on the company’s major artists.”

In contrast to that kind of bureaucrat-
ic sclerosis, the indie scene here is char-
acterized by aggressive enthusiasm. The
people who run the labels seem to actual-
ly like the music.

And there is money—albeit not huge
fortunes—to be made, say people on the
indie scene, since small labels don’t have
the kind of overhead that the top-heavy
majors have.

Among the indies’ best sellers to date
are Cibo Matto’s two releases on the Peo-
ple’s label, 1994’s self-titled EP and this
year’s “Viva! La Woman,” which have
each sold about 20,000 copies in Japan.
Considered “breakthrough” indie releas-
es are the former X’s debut album, the
independently released “Vanishing
Vision,” which has moved more than
800,000 copies, and the Love Tam-
bourines’ 1994 album “Alive,” which has
sold 100,000 units-—amazing for a small
label, Crue-1 Records, which is run out of
a cramped Shibuya apartment.

Chiba says Japanese indies have moved
beyond being farm teams for the majors.

“For many bands, there’s no difference
anymore between indies and the majors,”
he claims. “After a band makes a good
record on an indie label, they may stay,

SUPER JUNKY MONKEY

they may not—there’s not that much
advantage anymore in being on a major
label. This trend will accelerate.”

One reason, Chiba says, is improved
distribution of product nationwide by
companies that handle indie releases,
instead of the former rule of distribution
in major eities only, such as Tokyo.

“And consumers don'’t differentiate
between majors and indies,” he adds.
“They’re starting to listen to music
according to their own taste—not what
the media say.”

Tower’s Ozawa concurs. “It doesn’t
matter whether something is released on
an indie or a major, because from the con-
sumer’s point of view, it’s the artist that’s
important.”

As a result, Chiba says, the Japanese
market is becoming more diverse as
indies cater to the growing number of
music fans tired of mainstream pop.

Aware of this trend, some Japanese
majors have created their own in-house,
indie-style labels, covering a wide range
of musical genres.

Toshiba-EMI, for example, has its
suite!supuesto! imprint, which is home to
such nonmainstream acts as psychedelic
revivalists HAL From Apollo ’69, the
Nelories, and Violent Onsen Geisha. And
the roster of Triad, an imprint of Japan’s
oldest record company, Nippon Columbia,
includes the Yellow Monkey and the Pugs,

(Continued on page 79)
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HABIT FORMING: Modern
rock KNNC Austin, Texas, PD
Mike Peer is trying to spice
things up a bit at the station by
being the first to play such non-
rock bands as the Fugees and
Delinquent Habits.

The Fugees are no longer a
secret, but Delinquent Habits

Machine Heads. The Sui-
cide Machines’ Hollywood
debut, “Destruction By Defi-
nition,” clocked in at No. 15
in the East North Central
Regional Roundup for the

also plaving the track.

“Tres Delinquentes” is also
getting a lot of attention at top
40/rhythm stations, following an
early lead by KPWR (Power 106)
Los Angeles and KYLD (Wild
107) San Francisco.

A rock mix of “Tres” by
Mario C. and Mickey P. with
guest rapper SenDog, formerly
of Cypress Hill, is being serviced
tomodern rock radio. If “Stakes”
takes off, the label will also run
with that track at modern rock
stations, savs Colin Sutton, mar-
keting director at
PMPE

A second single, The Refreshments, Fizzy Fuzzy Big & Buzzy

“Lower East Side,” =
will be serviced to top
40/rhythm stations in
mid-June. The video
for the single marks

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE

Rising Star. Already a star in
Europe, Robert Miles is blow-
ing up big time in the U.S.
with his first single, “Chil-
dren.” The song, from his
Arista debut, “Dreamland,”
due June 18, is No. 27 on the
Hot 100 Singles chart and No.
2 on Hot Dance Music/Club
Play. It's getting No. 1 phones
at hot AC WMXV New York
and top 40 KRBE Houston.
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Sutton says, It's also slated for a
few niore radio gigs—at KKSS
Albuquerque. N.M.. Saturday
(15) and KPRR El Paso, Texas,
June 28,

MR. POPULARITY: Inspired
by early 60s etiquette books,
New York's Nada Sur{ cranks
out an interesting ditty that reads
like  teenage guide to populari-
ty on its first single, “Popular.”™
The track is from its Elektra
debut, “High/Low,” which was
pushed up one week to June 18,
due to strong modern
rock airplay. “Popular”
is intercut with King
Missile-like soliloquies
and Weezer-ish sassi-
ness (“I'm a quarter-
back/I'm popular/I'm
never last picked/1

out on its much-anticipated first
U.S. tour Thursday (13) through
July, with Self and the Hollow-
bodies opening up ., . Beggars
Banquet's June is playing some
East Coast dates with Lotion
and will appear at the Mac Music
Festival in New York in July.
More dates will follow with Ace-
tone and Lotion . , . Boston's the
Pushstars take their power pop
to East Coast clubs through July
in support of their Imago debut.
“Meet Me At The Fair”, .. Jazz

week ending Saturday (8).
The punk band supports the
Specials through June 18,
plays the Warped tour July

A

WEST NORTH CENTRAL

the directorial debut
of Paul Stewart. CEO
of PMP, who co-

| Mindy McCready, Ten Thousand Angels

directed the clip with

| MIDDLE ATLANTIC
! Maxwell, Maxwell's Urban Hang Suite

"

SOUTH ATLANTIC

got a cheerleader

chick™. S
Modern rock KITS

(Live 105) San Fran-

Hazy Trip. After opening for
For Squirrels and the Nixons,
the Hazies hit the road

4-5, and opens for the Van-
dals July 10-28.

are newcomers also worthy of
attention. The trio’s self-titled
debut, seeped in the Beastie
Boys and Cypress Hill tradition,
dropped June 4 as the first
release by PMP/Loud, which is
distributed by RCA.

After seeing the video for the
band's hip-hop oriented “Tres
Delinquentes” on MTYV, Peer got
a copy of the advance and dis-
covered “When The Stakes Are
High,” a rockin’ gem that he is
now spinning on weekends and
nights, WBZU Richmond, Va.,
and KRRK Omaha, Neb., are

SenDog. The latter
discovered the band i
and executive-pro-

PACIFIC
Enrique Iglesias, Enrique Iglesias

-

duced the album.
Sutton says the
band’s targets are
Latino, hip-hop. and
alternative markets.
More than 300,000 stickers went
out on the streets and to stores in
these communities this spring.
The Norwalk, Calif.-based act
has heen performing at car
shows and top 40/rhythm-station-
sponsored concerts and is up for
the Rage Against The Machine
tour. If it doesn't land the Rage
tour; the band will head out on a
radio promotional tour in July,

v

Intocable, Lievame Contigo

| DJ Kool, {Ltet Me Clear My Throat)

cisco can take the
i credit for getting the

SOUTH CENTRAL

THE REGIONAL ROQUNDUF

Rotating top-10 lists of best-selling tities by new & developing artists.

WEST NORTH CENTRAL
. Mindy McCready Ten Thousand Angels
. Goldfinger Goldfinger
The Refreshments Fizzy Fuzzy Big & Buzzy
Ricochet Ricochet
Kenny Wayne Shepherd Ledbetter Heights
Jo Dee Messina Jo Dee Messina
Dishwalla Pet Your Friends
Mark Knopfler Golden Heart
. Prong Rude Awakening
. The Verve Pipe Villains

SEPNAMEEN =

MIDDLE ATLANTIC
. Maxwell Maxwell's Urban Hang Suite
Goldfinger Goldfinger
Kenny Lattimore Kenny Lathimore
Dishwalla Pet Your Friends
Cassandra Wilson New Moon Daughter
Tina Arena Don't Ask
Mark Knopfler Goiden Heart
Bahamadia Kollage
The Verve Pipe Villains
Prong Rude Awakening

SCwENOMAWNE

ball rolling on the
track, with KROQ Los
Angeles and WXRK
(K-Rock) New York
following not too far
behind.
The videowas designated as an
MTV Buzz Clip as of Monday (10).
The trio’s in the midst of play-
ing East Coast clubs and will be
touring with Magnapop and
Local H Friday (14)-22.

CHEC K 'EM OUT: Now that
Cast guitarist Liam Tyson's
broken shoulder is mended, the
Polydor band is finally heading

through August for club dates
and several radio shows
(KEGL Dallas, WRIF Detroit).
“Skin & Bones” from the
band’s EMI debut, “Vinnie
Smokin’ In The Big Room,”
moves 38-31 on Mainstream
Rock Tracks this week. J

pianist Michael Wolff kicked off
a nationwide tour June 5, the day
after his Cabana Boy/Wap
Records album, “2 A.M.,”
dropped . . . Half Hour To Go,
whose Grass Records debut,
“Items For The Full Qutfit,” is
due June 18, is on a club tour
through July 17.
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ARTISTS

W BY J.R. REYNOLDS

When guitarist George Benson left
his former label home of 19 years to
record “That’s Right,” his debut GRP
set, it sent the veteran jazz artist’s
career into an interesting time warp
of sorts.

Scheduled for release July 30,
“That’s Right” taps old relationships
and vintage recording equipment,
along with new sidemen and studio
locales. The result is what Benson
describes as his best work in years.

“It was time for some fresh energy,”
says Benson regarding his departure
from Warner Bros., his former label.
“T need the kind ¢f attention that GRP
wants to give; the whole [recording]
experience has been a lot of fun.”

“That’s Right” contains 10 tracks,
four of which feature vocals. The-set
was produced by Ricky Peterson, Joe
Marden, Robbi Buchanan, and GRP
president and veteran producer
Tommy LiPuma, who was with Ben-
son during some of the artist’s most
successful projects, including
“Breezin’,” which was No. 1 on The
Billboard 200 and Soul LPs charts in

& MUSIC

Benson’s Back? ‘That’s Right’

New Album Marks Jazz Artist’s GRP Debut

1976 and was certified triple platinum.

Benson’s music is licensed through
Robmar Musie.

LiPuma also worked on 1977’s “In
Flight” and 1978’s “Weekend InL.A.,”
both of which were certified platinum.
The albums peaked at No. 2 and No. 3
on the Soul LPs chart, respectively.

“Tommy lets
me tell my own
story,” says Ben-
son. “And on my
latest album, he
didn’t have any
preconceived no-
tions about me.
For ¢he new al-
bum, he put me in
touch with some
new cats to keep the musie fresh, and
we went at it in Prince’s Paisley Park
studio [in Minneapolis].”

Benson, who is-managed by Los
Angeles-based Fritz/Byers Manage-
ment, eredits part of the success of his
earlier projects to the equipment used
during the recording sessions. He
says the most challenging aspect of
the two-week recording session for
“That’s Right” was getting his guitar

BENSON

Franchise Trio L.0.L. Is In
Rap ‘Heaven’ Sans Samples

For most rap acts, when it comes to
sampling, more is better. However, in
the case of Franchise Records act
L.0.L., whose debut album, “Heaven
Or Hell,” arrives in stores July 23, less
is more.

“When we first started out as a
group, we used a lot of samples,” says
rapper Swan. “But for the album, we
found that we could get a more origi-

L.O.L.

nal vibe if we stuck with live instru-
mentals.”

Swan is joined by fellow rapper
Shawn and DJ Marq, who round out
the Los Angeles-based crew.

“Heaven Or Hell” is a 13-track col-
lection of mid- and uptempo funk/hip-
hop that blends elements of freestyle,
g-funk, and dancehall, creating a well-
rounded musical package. “It’s an
album that you can listen to straight
through,” says Shawn.

“Heaven Or Hell” was produced by
Twin, whose previous credits include
such rap artists as Little %2 Dead and
Big Mike. Twin has also worked with
producer collective Trackmasterz. DJ
Slip, who worked on MC Eiht’s last

album, is eredited with mixing the
set.

Live performances, combined with
aggressive promotion of the video for
the first single, “Summer Breeze,”
anchor Franchise’s two-stage mar-
keting campaign for the project,
which is distributed through Inde-
pendent National Distributors Inc.

The L.A.-based company’s initial
plans call for an attack of the South-
west and West Coast regions. Fran-
chise executive VP/GM Shaun Lee
says, “The second phase of the mar-
keting strategy will occur in the Mid-
west and Central regions of the U.S.”

Managed by L.A.-based Roi Wil-
liams, the group has been able to
make a name for itself among hip-hop
consumers in the L.A. area, largely
due to DJ Marq’s work spinning
records at ASCAP showcases, roller
rinks, and other commercial urban
hangouts.

In April, L.O.L., which has yet to
sign with a booking agent, opened for
Nonchalant at Freaknik, the college
spring-break celebration in Atlanta.
On June 2, the act opened for Cypress
Hill in San Diego.

“Summer Breeze” will be serviced
to rap and R&B stations June 21 in
order to coincide with the first day of
summer. At the same time, promo-
tional copies will be delivered to club
DJs, mix-show jocks, and record
pools.

The underground rap label will ser-
viee crossover stations with the single
in July as interest in the record builds.

The video, which had not been shot
at press time, is scheduled for release

(Continued on page 28)

sound right.

Says Benson, “My sound is dark,
and it contributes to the storytelling
process on my songs. On “Breezin’,”
we used a flat-sounding amp and a
middle-of-the-road mike. For this
album, I used the same amps and
mike. But it takes a good engineer to
pull out the sound I was looking for,
and I had a good one in Tom Tucker.”

GRP has never had a roster artist
with the magnitude of Bensorf’s suc-
cess, and it raises the stakes for the

(Continued on page 28)

in The Flow. The members of Vertex/JVC recording act Colour Club stand with
associates on the set of their recent video, “If It's All Good,” which was shot at
the Opium Den in Los Angeles. “In The Flow,” the group’s new album, arrives in
stores Tuesday (11). Pictured, from left, are Colour Club’s Skipper Wise and Lisa
Taylor, director Darren Grant, Colour Club’s Les Pierce, and Vertex/JVC R&B
national promotion director Eric Tillman.

[

PRIMA—CHOPSTRESS: After years of playing second
fiddle to such concert headliners as Michael Bolton and
Luther Vandross, vocalist Oleta Adams is finally getting
her shot at top billing on her upcoming U.S. concert tour.

The tour begins July 17 at King’s Theater in Seattle and
will visit 22 cities, including Los Angeles, New York, San
Francisco, Detroit, and Boston.

MoJAZZ artist Norman Brown will open the shows.

Adams says the main advantage to headlining the tour
is increased stage time. “You get something like an hour
and a half, vs. 30 minutes as an opening act,” she says.
“With that much more time onstage, I can really show
audiences my range and [demonstrate] what I can really
do.”

The extended stage time
could be just what the doctor
ordered for Adams, who is one
of the most underrated and
underexposed R&B artists in
the business.

“Movin’ On,” her Fontana/
Mercury set, was released last
November and sold 76,000
copies, according to Sound-
Sean. The set peaked at No. 49
on the Top R&B Albums chart.

By contrast, according to
SoundSean, 1993’s “Evolution”
sold 281,000 units, and “Circle Of One,” her 1990 debut,
moved more than 695,000 copies. The albums peaked at
No. 20 and No. 11, respectively, on the Top R&B Albums
chart.

Despite eroding U.S. sales, Adams’ international popu-
larity remains on solid ground. “It’s always interesting to
see [European concert fans] sing the lyrics to songs, when
they usually can’t speak [English],” she says.

The Kansas City, Mo., resident—who was classically
trained as a lyric soprano before deciding on an R&B
career—is confident that headlining a tour will boost
awareness of her skills among U.S. consumers.

“P'm troubled that labels and management companies
aren’t more creative in their methods of marketing artists
who sing the kind of music I do,” Adams says. “There have
to be ways other than radio and videos that can reach peo-
ple who want to hear my brand of musie.”

Adams, who is a Baptist minister’s daughter and worked
for years as a hotel lounge artist, got her big start in the
business singing with U.K. rock band Tears For Fears,
before embarking on her solo career.

To prepare for her impending tour, Adams has begun
working out. “If you're not in shape and don’t eat healthy
while you're on tour, you can get sick really easy,” she says.

The artist has been building her vocal endurance also.
“I've been singing through my stage show everyday, doing
a basic run-through of all the songs,” she says. “If you're
weak, it’s hard to hit those big notes.”

Adams will be playing 800- to 3,000-seat venues and says

The
Rhythm
and the

Blues

by J. R. Reynolds

Oleta Adams ‘Movin’ On’ As A Headliner;
Race Issues In Black And White

that while she prefers smaller shows, there’s something
to be said for playing large arenas. “At the bigger shows,
you have to remember to keep your emotions honest,” says
the voeal purist. “It’s not so much about having gimmicks
as how you present yourself to the listeners.”

RACE MATTERS: StepSun Music CEO Bill Stephney
appeared on the May 24 episode of “Nightline,” hosted by
Ted Koppel. The show discussed a myriad of race-relat-
ed topics as part of its weeklong series “America In Black
And White.”

The episode on which Stephney appeared featured a
video summary of an all-black gathering in one room and
an all-white gathering in-another. Those in each room dis-
cussed broad-ranging political
subjects, and after listening to
each other’s sessions, the two
groups offered commentary.

Says Stephney, “The thing I
got most out of it is that there
needs to be more honest racial
dialog going on. Since ‘All In
The Family’ went off the air,
only rap musie has maintained
honest, undiluted discussions
on race relations. Much more of
this kind of communicating
needs to be done.”

MUSIC CORNER: Those in need of a real historic music
fix from down-home should shop no further than Colum-
bia Legacy’s “The Real Kansas City,” a 25-track set that
features jazz and blues from the "20s, *30s, and '40s.

Among the artists on this richly textured CD are Bil-
lie Holiday, Count Basie, Don Albert & His Orchestra,
Beenie Moten’s Kansas City Orchestra, Mary Lou
Williams, and Walter Page’s Blue Devils.

Those in the know remember that back in the day,
Kansas City was a major whistle stop on the old chitlin
circuit, which carved a musical path throughout the South
and Midwest. It was the prime method by which music
acts made a name for themselves and earned a decent liv-
ing in the process.

FUTURE SHOCK: Virgin artist Maxi Priest made his
own whistle stop of sorts in the L.A. offices of Billboard.
The ragga-artist was in town promoting “Man With The
Fun,” his latest album, which is set for release July 9 (see
story, page 14).

While touring the facilities, he noted Enter*Active/ music
video editor Brett Atwood’s NASA-like, hi-tech cubicle
(complete with three computer systems) and speculated that
artists and labels that don’t embrace the new cyber-tech-
nology, such as CD-ROM and enhanced CD, are doomed.

“It’s the future, and anybody that’s not with it is going
to be left behind, because that’s what the kids are getting
into more and more,” he says.
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13125 5angeLo emn S0 (45| 5 | [ipae: (MOTOWN) 8 Wmmmmnﬁwmmm 12| 712 MICHAEL JACKSON (EPIC) 50| 4516 D'ANGELO (EMP)
KEEP ON, KEEPIN' ON NOBODY KNOWS DOWN LOW (NOBODY KNOW) (b BVVRKeh KEEP ON, KEEPIN' ON PARTY 2 NITE
B 8 MC LYTEFEAT XSCAPE (FLAVOR UNIT/EASTWEST) 54 % THE TONY RICH PROJECT (LAFACE/ARISTA) 2 Wen 1oYW HasTO B 13]9 |14 MC LYTE FEAT. XSCAPE (FLAVOR UNIT/EASTWEST) Shia LADAE! (MOTOWN)
| LIKE THE BIZNESS 8 THE EARTH, THE SUN, THE RAIN (Elct Wolt ASCAPEM gy AIN'T NO NIGGA/DEAD PRESIDENTS BRING IT ON
18 MONTELL JorDaN FEAT. SUick Rk (0 Jaw | (2] 56 | 4 | SFUR Shl FEAT CovMON Sense (Towiy Bon ASCHP Sy i EVVChyscks VD FLAVEM MV 1413 | 14 | 33 Fer Fous srown rretzimocarailn | [02) 61| 7 | Kino wATSo (coLumen
15/ 15 | 16 | COUNT ON ME 5341118 | DOINIT 33 EVER SINCE YOU WENT AWAY (N se By, ASCAP Taykrs Derd (15) 15 | 14 | C'MON N' RIDE IT (THE TRAIN) (53) 57 | 25 | SITTIN' UP IN MY ROOM
WHITNEY HOUSTON & CECE WINANS (ARISTA) LL COOL J {DEF JAM/MERCURY) BVIBeauhiMess BVFaz BMPOGam it ACAP L QUAD CITY DS (QUADRASOUNDYBIG BEAT/ATLANTICY BRANDY (ARISTA)
HOUSE KEEPER 2 OF AMERIKAZ MOST WANTED 9 EVERYDAY & EVERYNIGHT FirkenestrFex MM Brart ED ALWAYS BE MY BABY BECAUSE YOU LOVED ME
16)] 17| 10 MEN OF VIZION (MJJ/550 MUSIC/EPIC) §4(46) 6 2PAC FEAT. SNOOP DOGGY DOGG {DEATH ROW) 71 FAIGN JAX Rryme Po ASCAPOrrars Linde, ASCAPHowe, ASCAP Fee: 1611611 MARIAH CAREY (COLUMBIA) 34143) 4 CELINE DION (550 MUSIC/EPIC)
Rk ASCAP)
GET MONEY c MON N RIDE IT (THE TRAIN) HOUSE KEEPER THE EARTH, THE SUN, THE RAIN
1716 | 29 | YivorMAF . wneaseiasearatientio | | 3853 ] 7 DS (QUADRASOUND/BIG BEATATLANTIC) % W%@WWMMWM 211 6 | iEN OF VIZION (MJ/550 MUSIC/EPIC) (3D 59| 7 | {85RMe BabD (GANTWARNER BROS.)
ONLY YOU TRADE IN MY LIFE PLEASE DON'T GO OREGANO FLOW
24| S | 112 (a0 BOWARISTA) 86 (55| 18| RT\ELLy Live) k] me%mwgnmmmwmmmmm 18120 7 | [\smaTURE (McA) 56| 56 | 4 | DGTAL UNDERGROUND (CRITIQUE)
DOWN LOW (NOBODY HAS TO KNOW) LET'S STAY TOGETHER F | Offrmeca BVYEgn ALL THE THINGS (YOUR MAN WON'T DO) I'LL NEVER STOP LOVING YOU
1914 R. KELLY FEATURING RONALD ISLEY (JIVE) 67 | 3 | ERIC BENET UAC-MAC/WARNER BROS.) g gmmmmmw/?m 18 18| 19 | 15¢ istanD) 63} 4 | 1SON (HOLLYWOGD)
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THE ISLEY BROTHERS (ISLAND) SOLO (PERSPECTIVE) 6 GETONUP BV A ASCAP Do Dete ASCAPA BN ASCAP el H-TOWN (JAC-MAC/WARNER BROS.) LIONEL RICHIE (MERCURY)
27 YOU 59 | 59 | 10 | LET ME CLEAR MY THROAT Hely ASCAP) 21117 16 | DOWN LOW (NOBODY HAS TO KNOW) | | 59 | 55 | 11 | LET'S LAY TOGETHER
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. 60 HANG EM HIGH (TexGram ASCAPAOC Cowboy, ASCAP Dusly Frngers. f
THEY DON'T CARE ABOUT US BRING IT ON RENEE 1, 2, 3, 4 (SUMPIN' NEW)
22 MICHAEL JACKSON (EPIC) 60|62 | 9 | KiNo WATSON (coLUMBIA) @ BVWB!&WEPRWM 22| 23| 12| {557 BGvz usLanp) 60 | 54 | 15| 255015 trommy Bovy
231 20 AIN'T NOBODY 61165/ 5 | IFANYBODY GETS FUNKED UP . . . 5 m&&aﬁw ”VB&J.F‘M” (73) 24 | 10| AIN'T NOBODY/KISSING YOU 61162 | 3 | IT'S YOU THAT'S ON MY MIND
FAITH EVANS (BAD BOY/ARISTA) GEORGE CLINTON & THE PFUNK ALLSTARS (550 MUSIC) S HESNOT A Ty, New FAITH EVANS (BAD BOY/ARISTA) QUINDON (VIRGIN)
BACK TO THE WORLD ASCENSION (DON'T EVER WONDER) Porsecive, ASCAPEM Beckvcord BVWHep 5 0'CLOCK NO ONE ELSE
26 TEVIN CAMPBELL (QWESTWARNER BROS.) | |82 71| 2 | axwELL (coLUMBI T mleFéwmsmmp%m 24| 22 | 17 | RoNCHALANT (MCA) (82)] 65 | 27 | TO7ar (6AD BOV/ARISTA)
TWISTED SCARRED 16 HOUSE KEEPER (MOV,BVYDr v, ASCAP Swecty Mekcies ASCAP) SCARRED DOUBLE TROUBLE
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BRANDY (ARISTA) D'ANGELO (EM1) Mﬁgw/ﬁrufsm GEORGE MICHAEL (DREAMWORKS/GEFFEN) HEATHER B. (PENOULUM/EMI}
NEVER TOO BUSY ELEVATORS 8 HOW DO YOU TELL THE ONE Gory ATV Sorgs BV BVD WOO-HAH!VEVERYTHING REMAINS RAW NASTY DANCER/WHITE HORSE
31 KENNY LATTIMORE (COLUMBIA) —|1 OUTKAST (LAFACE/ARISTA) 77 | DONT WANNA BE ALONE MuscComp OfAmerca BMCameo 127115 BUSTA RHYMES (ELEKTRA/EEG) 75|20 KILO (WRAP/ICHIBAN)
s Appeararce ByRarmses, BMVardy, BMMCA ASCAP/G St BMYYmate, 5 i
AIN'T NO NIGGA EVERLASTING LOVE IT'S ALL THE WAY LIVE (NOW) LET ME CLEAR MY THROAT
34 JAY-Z FEAT, FOXXY BROWN (FREEZEROCA-FELLA) —| 1 | MARY J. BLIGE (LAFACE/ARISTA) % f‘mu TR AR 42| 3 | CooLIO (ToMMY BOV/ISLAND) —| 6 | bJKooL €LRI
1 WILL SURVIVE CALIFORNIA LOVE IN THE HOOD MAD SCIENTIST
29 % CHANTAY SAVAGE {RCA) 67 (64123 R TROUTMAN) DEATH ROW) g :zr&&mmﬂm@?&%m 915 DONELL JONES (UNTOUCHABLESLAFACE/ARISTA) 682 THE LARGE PROFESSOR (WILD PITCH/GEFFEN)
ONE FOR THE MONEY CAN'T HANG ASCAP Flava Me DB ASCAP)Tim Caman ASCRP D Hey, ASCAP) COUNT ON ME - FAKIN JAX
0|2 HORACE BROWN (MOTOWN) 68 | 57 | 11 | y5cape FeAT, MC LYTE (50 50 DEFCOLUMBIA 5 |F|Ru%n:%waﬂ“mm@%mum 31 | 13 | \i¥iTNEY HOUSTON & CECE WINANS (ARISTA) 1 | INI (ELEKTRAEEG)
35 READY OR NOT 69 | 61 | 10| THE WORLD IS A GHETTO BV Uil ASCRPFrk G ASCAPHma ASCAP) 31|33 | 27 | NOBODY KNOWS 69 | 58| 15 | CAN'T HANG/DO YOU WANT TO
FUGEES (RUFFHOUSE/COLUMBIA) GETO BOYS (RAP-A-LOT/NOO TRYSE) 0 IF TS ALL GOOO Cobu Qi BVD THE TONY RICH PROJECT (LAFACE/ARISTA) XSCAPE FEAT. MC LYTE (SO SO DEF/COLUMBIA)
32|28 PLEASE DON'T GO 70| 69| 2 | !N THE HOOD 70 | GVE IN Bobiy Catwek B The MuscFoce BMulFore, ASCAD) (3D)| 38 | 7 | TRES DELINQUENTES 70 |60 | 7 | PAINIFEEL
IMMATURE (MCA) DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA) 6 I'LL DO ANYTHING FOR YOU EM A ASCAP e Tyme, ASCAPNew DELINQUENT HABITS (PMP/LOUD) BLAHZAY BLAHZAY (FADER/MERCURY)
EVER SINCE YOU WENT AWAY MY BO! oy AS50) 1 WILL SURVIVE HUSTLER'S THEME
3333 ART N’ SOUL (NATURE BOY/BIG BEAT/ATLANTIC) @D — | 1 | dost T%WN DJ'S (SO SO DEF/COLUMBIA) 6 ILL NEVER STOP LOVING YOU Derrord Qs B Zomte BV 33| 34| 18 | (aNTAY SAVAGE (RCA) —|5 sMOSoTHE DA HUSTLER (PROFILE)
NOT GON' CRY WOO-HAH!! GOT YOU ALL IN CHECK ONE FOR THE MONEY HE’S NOT GOOD ENOUGH
37 MARY J. BLIGE (ARISTA) 72|51 | 17 | BSTA RHYMES (ELEKTRAVEEG) B %JST STAND (RryreSyndcae, ASCAP P Gram ASCAP BeckLan 34135 10 | HioRACE BROWN (MOTOWN) —| ! | SoLO (PERSPECTIE)
LET IT FLOW FOR THE LOVE OF YOU HOOD ASCAP Tober, ASCAP Copore, DOIN IT NO MORE GAMES
336 TONI BRAXTON (ARISTA) | 1| JORDAN HILL (143/ATLANTIC) a :{‘TT:"ENWHO%’?&R e SOV WS 35| 28| 15| [} "cool J (DEF JAMMERCURY) 73 | 71| 10| Sin DEEP (LOOSE CANNONASLAND)
%32 SLOW JAMS 74173 | 4 | GET YOUR THING OFF 47 TSALLTHE WAY LIVE (NOW) (FROM EDOIE) (BooDectl ASCAP/T- 36|30 13 | sLow Jams 74|70 | 21 | NOT GON' CRY
QONESFEAT BABYRCEA TAVAWTHFORTRATIGAESTWE GERALD LEVERT & EDDIE LEVERT, SR (EASTWEST) Boy ASCAP/SoryATVLLC, BVYOYB/A Potal, ASCAP/Sckr ASCAP H VM QUONES FEAT SPEYRCEATAVNWITHRORTRATQAESTNG MARY J. BLIGE (ARISTA)
LOUNGIN GETTIN' IT 3 [T'SYOU THAT'S ON MY MIND (-oukemen BV Rew, BVVCd FOREVER MORE SO FLY
(@D, 47 L COOL J (DEF JAM/MERCURY) | 1| To0SHORTFEAT PARIVENTANGCELCDMNEOLS Ol ASCAP) 48 | 5 | PUFF JOHINSON (WORK/COLUMBIA) — | ! | Sommo ouTauRsT/DEF sammERCURY)
O Records with the greatest airplay gains. © 1996 Billboard/BPI Communications. g :‘x:g‘usu y H"E&a Oy g\l/l)sc ren Vs ASCAHL C) Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
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MONIFAH (UPTOWN/UNIVERSAL) TOTAL FEAT. THE NOTORIOUS B.LG. (TOMMY BOY) M LETS U‘me (FROM DONT BEAMENACE..) (b %  POPIMP CramsWa AP TRES DELINQUENTES (Maary Lot ASCAP Black e
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(
ASCAP/Graltuc Sy, ASCAPME, ASCAP/AY Cortd ASCAP rerzalie, ASCAP) ASCAPAYETyme ASCAPWEMHL Deprt SViMemer-Taetne BV ersooe Peal BVt Fore,
2|2 | NO ONE ELSE 1811754 CREEP WML
3 TOTAL (BAD BOY/ARISTA} TLC (LAFACE/ARISTA) . 37 SCARRED (LOMDespSauh BVD BV Sard BV
62 MR ICE CREAM MAN BurinAve. BVVEEP EVD 9 SCENT OF ATTRACTION (irrin ASCAP Aurt Hia ASCAPHrercty, 8 WHODOU LOVE MCAASCRPA& RIvm ASCAP/Ze,
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1191|113 mgﬂﬁ%{REY (COLUMBIA) 24| — | 41| GaRRY WHITE (ARM/PERSPECTIVE) O, ASCAPi Torey, ASCAP) HLUWEM ' mﬁuﬂmmm}l ot 5 m@ﬂngoﬂgwsmwmmwm
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HEY LOVER Recurrents are tities which have appeared on the Hot R&B
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July 17-19,Chica

SPECIAL ATTRACTIONS

« Carnival/Expo, Dancing in Cyb=rspace, Wall of Sound,
Remix/Production Studio Workshop

¢ “Clubland Unplugged” hosted by Eightball artist, Joi Cardwell
Featuring performances by Pauline Henry and Byron Stingily.

* Canfirmed showcase performers already include:
Robin S. Kristine W.
De'Lacey Love to InFinity (Ist U.S. performance)

* An all-night marathon of Chiczgo’s best DJ’s sponsored by PRO

All showcases sponsored by B% /p/o)“;”/

ccccccc

HOTEL ACCOMODATIONS

The Chicago Marriott Downtown, 540 N. Michigan Avenue
Chicago, Il. 60611 < Single or Double Room Rate: $125.00

For reservations, please call (312) 836-0100 or toll Free e )
at 1(800) 228-9290 and state that you are with :
Billboard's Dance Music Summit. The hotel will sell out

quickly, please make reservations Far in advance. “
CONTACT INFORMATION
Maureen Ryan, Special Events Manager i B
§>P (212) 536-5002 PH - (212) 536-5055 FAX <
____________________________________________________________________________ =

Ry -

REGISTRATION INFGCRMATION:

$275.00 Pre-Fegistration -- Form & payment must be postmarked by June 30th
$325.00 Full Registration -- After June 30th and walk-up

Please Fill our Form and mail to:

Maureen Ryar, Billboard Dance Music Summit, 15/ Broadway, 14th Floor, NY, NY 10036
OR Fax to (212) 535-5055.

This form may se duplicated. Please type or print clearly. Make payments to BILLBOARD MAGAZINE.

Firat Name: : Last Name:

Company: ) ' Title:

Address:

City: — e State:

Country: Phone:

| am paying by. Check: Money Order: Amex: Visa:

Credit Card Number: ( - N 7 - Exp. Date:

Cardholder's Name; - — : ‘ EaMer'&ﬁmnﬂtum
Cardholder's Address: | = -

Credit cards payments zre not valid without a signature and expiration date. Registrations are non-refundable!!!

ANWW Ame A A
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Kool Fash Gets ‘Spectacular’ With A Name Change

UKNOWHOWWEDU: Kool Fash
from the Beatnuts has changed his
name to Al Tariq, which means “the
shining, piercing star” in Arabic. The
rapper, who currently rolls with “this
little erew I formed called the God
Connection,” now dismisses his old
tag as “one of those fad names” and has
a new single on Correct/Relativity
Records. It’s called “Spectacular.”

With loopy noize and an off-kilter
bounce, the single bubbles emphatically as
it boom-booms by. “T just wanna do songs
that make people dance,” says Tariq.

His venture into solo waters will
undoubtedly cause folks to wonder about
the future of the Beatnuts. But Tariq says
not to worry—the cipher the group has
developed as a performing and producing
unit will continue with a new set in the fall.

In addition, the voices of the two other
loose parts from the crew, Juju and Psy-
cho Les, will be featured on Tarig’s
upcoming solo set alongside members of
the God Connection, who also show up
on the single. Theyre undoubtedly hop-
ing to become shining, piercing stars in
the hip-hop galaxy, like Tariq.

THE YEARNING: Slick Rick opens
up Montell Jordan’s “I Like"—a tumbly
breakbeat tune that appears on the Def
Jam soundtrack to “The Nutty Profes-
sor”—with a swift, smooth rap. In his
trademark black Brit accent, Rick tells
about a chance encounter with a blacka-

licious babe, then disappears. [ wish he
had hung around for a return verse.
After rhyming about hitting “girl-
friend’s jalopy” with his drop-top Rolls,
Rick apologizes (“I beg your pardon,
inadam, it was truly my fault!”) while
at the same time checking Honey out.
With images of the scene circling his
mind, he utters, “Pretty . .. body defi-
nitely curvy and, thirdly, the way she
dyed her hair bronze fitted her superbly.”
It’s all splendid sweet-boy stuff,
which is why I keep rewinding and play-
ing it like an obsessed mental patient.

BOOM BIDDY BYE-BYE: If every-
one at your summer beach party starts
to look tired and disgusted because the
DJ you hired suddenly walked off, side
one of the Lost Boys’ “Legal Drug
Money” will do you right.

“The Yearn” (also titled “Condoins
& Ass,” from Elektra’s “America Is
Dying Slowly” compilation), “Music
Makes Me High,” “Jeeps, Lex Coupes
Bimaz & Benz,” “Lifestyles Of The
Rich And Shameless,” and “Renee”
bring back-to-back hardcore jollies
inside happy hip-hop juice.

After the party, the group’s lyries
are the sweet hangover you'll nurse lov-
ingly. MCs Mr. Cheeks, Pretty Lou,
and Freaky Tah transmit technicolor
scenes from the real side, but for me
they can say danm near anything and
still sound cooler than an Eskimo. yo!

by Havelock Nelson

Ultra, featuring Tim Dog and Kool
Keith, has a single on OTR Records
called “Big Time.” It bops like a dapper
player and builds on Big Willie/Poppa
Large/ high-roller aesthetics. “Big time,
stay crisp, always making chips/Making
big moves with the gangsta lean/Big time,
waist down diamonds on my wrist, sippin’
Don P in the limousine,” goes the hook.

The song celebrates the plush lite
while slyly making fun of those who
fake moves “with artificial Gotti rules”
over spliff-sized grooves.

I MUST STAND: On May 21, Real
Live, Hyenas In The Dessert, Punk
Barbarians, and members of the Boot-
camp Click (the Cocoa Brothers, who
were Smif-N-Wessun, and the Fab 5, a
collective featiring Heltah Skeltah and
0OGC) performed a concert that I pro-
duced for Sound Business Ine. at New
York’s A. Philip Randolph Campus High
School at City College. It was part of
two-day awards ceremony that honored,
among others, rapper/activist KRS-

“Ledbetter Heights” now approaching Gold €

Touring with Bob Dylan, The Eagles and B.B.King
#1Billboard Blues album for 13 weeks

Reached #1 on Billboard Heatseekers chart

I P S

ONE, journalist Tony Brown, and Elek-
tra Entertainment Group chairman
Sylvia Rhone. Other musical, cultural,
and political figures were featured,
including soul singer CeCe Peniston.
The school, which boasts a 95% col-
lege-bound rate, sits on top of a hill in
Harlem, surrounded by drugs and pover-
ty. SBI, which has been in business five
years. provides an educational program

that’s like an oasis and teaches students
basic business principles. It also instructs
in life lessons while stressing networking
(the school frequently hosts visits from
industry professionals and is building an
alumni association) and liberal arts.

The program requires comimitment,
because it takes place before and after
regular school hours and attempts to
inject some hope in the future for pupils.

' AYSIDE

- NATIONAL DISTRIBUTION OF BLUES MUSIC
INCLUDING WOLF RECORDS IN?EQNAT!ONAL
*THE BEST IN ORIGINAL CHICAGO & COUNTRY
IBLUES” EXCLUSIVELY DISTRIBUTED IN THE U.S. BY,
BAYSIDE DISTRIBUTION 2609 DELMONTE STREET
W SACRAMENTO, CA 95691
-800-525-5709 PH 916-373-2611 FAX
CUST. SERVICE 800-586-9375 wainn

What were you doing
at 18 years old?
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LLUSTRATION BY DONALD A SMITH THE ARTSMITH ATHENS GEORGIA

Sugldenly, everyone’s

SSI
g Elues.wmch

has led to a honanza of sales,
Interest and fierce competition

EY CHRIS MORRIS

IT'S GETTING MIGHTY CROWDED IN THE BLUES BUSINESS.

The massive label incursion into the blues field that has been ongoing so
far in the ‘90s may be unprecedented in scope, but it rings as déja vu to
many observers who recall a similar flush of interest in the genre in the ‘60s. v citizen: Taj sahal
Then, the confluence of the folk revival, with its exaltation of venerable A similar phenomenon of far greater magnitude developed at the

dawning of the '90s, alter the blues had prevailed in relative commercial

cou ntry bluesmen from the 1205; the eprOSion Of blues—based rOCk acts Iike abeyance for the better part of nvo decades. Events as diverse as the suc-

cess of Detroit blues titan John Lee Hooker’s “The Healer” in 1989, the

the RO"ing Stones, the Yardbirds and the Animals in England, which ignit- reissue of Delta bluesman Robert Johnson’s collected works in 1990

blues-rocker Bonnie Raitt’s 1990 Grammy triumph with “Nick Of Time”

ed interest in the electric-blues performers WhO inspired those bands; and and the posthumous deification of guitarist Stevie Ray Vaughan all

helped feed the appetites of blues lovers, voung and old.

the recording of contemporary blues albums by indie labels like Delmark The boom has been good news and bad news to both independent

blues labels, many of which kept the flame buming in the years between

and Vanguard, for consumption by neophyte blues listeners, all stirred vk o bucs o heated imprints backed by the majors since the

latest phase of popularity began.

what is today known as “the ‘60s blues revival.” GonimSompaze
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Outdoor Venues Are ‘In’ For Artists And Labels

® T'S SPRINGTIME, AND

THE BLUES FESTIVALS

ARE BUSTING OUT ALL
OVER.

A listing of 1996 festivals in a recent
issue of Blues Revue notes scores of blues
and blues-included music festivals around
the country from April through November.

“There are so many good ones now,”
says Alligator Records president Bruce

BY JIM BESSMAN

says Harris, a relative newcomer whose
upcoming appearance at the Chicago
Blues Festival will be his first at a domes-
tic bluesfest. “I'm looking forward to see-
ing crowds who are devoted to the music,
and in a financial sense, that's where we
get a lot of our income.”

Indeed, sales generated by blues-festival
appearances by Blind Pig artist Chubby
Carrier convinced label president Ed
Chmelewski to issue a second album by
the zydeco player. Veteran blues guitarist
James Solberg, who tours and records

Long Beach bash: Otis Rush, Etta James, Roy “Guitar” Gaines, Albert Collins

Igtauer, “the Chicago [Blues Festival],
Mississippi Valley Blues Festival, the New
Orleans Jazz & Heritage Festival, Beale St.
Music Fest in Memphis, Long Beach Blues
Festival, San Francisco Blues Festival,
Bumbershoot in Seattle, [Sound Advice]
Riverfront Blues Festival in Jacksonville,
Pocono Blues Festival in Pennsylvania,
Monterey Blues Festival, the Waterfront
Blues Festival in Portland...

“They get artists who come up as club
or bar artists out in front of much larger
audiences. So they get heard by more peo-
ple, get paid more, get more media cover-
age, sell more records—and get treated
with more respect.”

Alligator artist Corey Harris sums up
the significance more succinctly.
“Festivals for blues players is the life!,”

with Luther Allison as well as his own
Rounder-distributed Atomic Theory label
band, also points to reports of increased
album sales for both groups following fes-
tival outings.

“Luther headlined or next-to-headlined
every major festival in the U.S. and
Canada last summer,” Solberg says.
“We're playing for the masses—350,000-
plus instead of a few hundred in clubs—
and the press we got is incredible. If that
doesn’t sell records, 1 don’t know what
does!”

NON-SMOKING FAMILY
AFFAIR
Code Blue artist Sherman Robertson
likewise favors festivals over clubs. “They
get you to a wider audience, which is the

only way for your music to cross over,” he
says. “And in the clubs, people talk and
drink and smoke, but at the festivals they
go just for the music, and they bring their
children. It’s like a family outing!”

“You see little 5-year-old kids singing

a reasonable price.”

ON-SITE RETAIL TIE-INS
Moving product, as Shaw shows, is a
beneficial by-product of bluesfests, and
many labels fully exploit the potential,

“Luther [Allison] headlined or next-to-headlined every major

festival in the U.5. and Canada last summer.

We're playing

for the masses—50,000-plus instead of a few hundred in
clubs—and the press we got is incredible. If that doesn’t sell
records, | don't know what does!”"—Guitarist James Solberg

and dancing to the blues,” echoes Charlie
Baty, guitarist of Alligator’s venerable
Little Charlie & the Nightcats, “and you
don’t smell cigarette smoke! But the main
thing is thar they increase public aware-
ness of the blues: You play for a lot of peo-
ple who aren’t blues experts. but might he
curious about it, and they come out and
find they like it and then come back and
see you when you play the clubs—which
is still your bread and butter.”

Bluesfest exposure, then, gratifies blues
artists and, of course, their labels.
“Obviously, with the roots type of music
we do, the more ways to get people to hear
it the better,” say Blind Pig’s Chmelewski.
“We don't have a lot of access to commer-
cial rock radio or MTV, so we place a big
premium on personal appearances, and as
far as festivals go, the crowds are 10 times
larger, with different demographics. You
might have older people who don’t go out
much any more, or people who might not
be familiar with our artists who go to the
festivals and get exposed. So they're defi-
nitely a way for us to reach our target audi-
ence, which is a bigger one than we nor-
mally deal with.”

Barbara Shaw, who heads the U.S.
office of England—based Code Blue
Records, used last year’s Pocono festival to
expose Sherman Robertson together with
the label itself. “We were pretty new to the
blues world, so we brought all our interns,
family members, nieces and nephews, and
had them wear Code Blue T-shirts for vis-
ibility—and then go around telling every-
one that Sherman was playing the next
morning,” she says. “So we gave people
the opportunity to find out about Code
Blue, and the next morning, he tore the
place up! Even though people don’t come
for particular artists but for the festival and
the environment, we sold out all his CDs
before he even left the stage—and then
they stood in line for an hour waiting for
autographs. It really opened the door for a
lot of new fans, which all blues festivals
do—as well as treat fans to great music at

often in tandem with on-site retail outlets.
“It varies a lot, though many have tie-ins
with local retailers who set up booths or
tents at the festivals,” says Alligator’s
Iglauer. “At Chicago Fest, Best Buy has the

exclusive, so we buy advertising and end-
caps, and some of our artists do record
signings in the tent. But it varies according
to how well organized the festival is: Last
year at the Mississippi, our mail-order
guys went out and tied in with local retail-
ers and gave them product and merchan-
dise to sell on consignment.”

Arnie Goodman, president of the
Viceroots blues label, credits Block-
buster’s tent at New Orleans Jazz &
Heritage with selling as much as 30% of
former roster-artist John Mooney’s total
album sales for the label in the years that
he recorded there. “One of the big prob-
lems is that a band will play a club where
people don't have the chance to buy a

Continucd on page 38
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LONDOMN—f the dozen or so
leadling bilues anid R&B festivals held
each yuar in the UK., “The Great
British Rhythm & Blues Festival,”
staged in the small Lancashire town
of Colne, claims the largest-paying
crowds. Scheduled this year—its sev-
enth—from August 23 1o 26, Colne
is again expected to draw more than
20,000 fans from across Eurape and
as far afield as the U.S. and Australia
to its eight stages p<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>