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WOMEN IN JAZZ: MUSIC ON THEIR TERMS

As Gender Bias Fades, New Artists Emerge

Female Instrumentalists Embrace Range Of Styles

This story was prepared by Carrie
Borzillo in Los Angeles, Bl Holland m
Washigton, D.C., and Marilyn Gillen
and Melinda Newman i New York.

repeating.

gan resorting to flashy shows to get
attention—it’s a statement worth

Today, female jazz musicians aren’t

female jazz artists than ever before:
drummers Cindy Blackman and Terri
Lyne Carrington, pianist Geri Allen-
Roney, pianist/singer Diana Krall, and
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Tori Amos’ Igloo
Houses A Pet

H BY PAUL VERNA

KRALL

MARICLE

To say that women in jazz have
come a long way may be an under-
statement.

However, taking history into con-
sideration—from pianist/saxophonist
Billy Tipton dressing as a man to gain
acceptance to pianist Dorothy Done-

ALLEN-RONEY EADE
considered a novelty, nor do they hide
their femininity. They’re also not rele-
gated to singing for male-dominated
bands or playing the so-called “femi-
nine” instruments, such as the flute, the
cello, or the gender-neutral piano.
Rather, there is a wider range of

BLOOM

BLACKMAN

saxophonist Jane Ira Bloom. Many of
these women are leading their own
groups, some of which, like New York
big band Diva and Seattle-based sax
group the Billy Tipton Memorial Sax-
ophone Quartet, consist solely of

(Continued on page 91)

Schneider ‘Coming About’ On Enja

@ BY CHRIS MORRIS

Carla Bley’s Career Has Legs

@ BY JIM MACNIE

LOS ANGELES—In 1994, composer/conductor Maria
Schneider debuted “El Viento,” one of the major pieces on
her new Enja album “Coming About,” at 2 Women in Jazz
concert at New York’s
Carnegie Hall. Music
by Carla Bley, Toshiko
Akiyoshi, and Melba
Liston was also per-
formed by the Car-
negie Hall Jazz Or-
chestra that night.
Schneider recalls,
“The only thing about it
that was maybe a little
odd is that with us, as
musicians, the thing
mostly that cennects us is the fact that we're women.”
Schneider kas rapidly attained a position of celebrity in the
jazz world that has much to do with the excellence of her
imaginatively orchestrated, impressionistic compositions and
(Continued on page 95)

SCHNEIDER

NEW YORK—In the '60s, when jazz was busy touting a burly,
frantic sound that reflected the political climate of the day,
Carla Bley garnered notoriety for championing sophistication
and refinement over
helter-skelter emotion.
Even though she was
a musical novice in a
scene that was virtually
devoid of women, Bley
received the respect of
her peers. This accep-
tance was due to the
brilliant singularity of
such pieces as 1968’s “A
Genuine Tong Funeral”
and 1975’s “3/4.” Both
were signposts of a fertile mind whose writing skills were just
beginning to be tapped.
She spent the next two decades leading an ever-changing
big band that doubled as a vaudeville act. Onstage antics were
(Continued on page 96)

BLEY

NEW YORK—In a business that

thrives on long-lasting relationships,

PET

few can boast the longevity that Tori
Amos and her manager, Arthur Spi-
vak, claim to enjoy. To hear them tell
the story, they were married 10,000

(Continued on page 105)

MUSIC TO MY EARS

ANDRAE CROUCH

Gospel Greats Say
Church Fires Spark
Mission To Carry On

SEE PAGE S

MARVIN WINANS

. MONTREUX

o JAZZFESTIVAL
30TH ANNIVERSARY

SEE PAGE 39
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KING OF POP-SOUL...”

Che New AJork Eimes

R. Kelly’s new single release, is
an across the board smash, already on your favorite radio
station. B Stress rotation, Y8=¥ Heavy rotation. [l #1 and

On ved .

Certified Triple Platinum in the US, Gold in the U.K., South
Africa and Canada.

Includes 2 Platinum, Top 5 Pop, #] Black singles
including | 8 weeks at #1.

His provocative 12 Play album is now certified QUINTUPLE PLATINUM.

R. Kelly has produced and written for such artists as Toni Braxton,
Michael Jackson, Quincy Jones and The Isley Brothers among others.

“R. Kelly’s music rarikcs with the best.” - ROLLING STONE
“R. Kelly is a writer, producer and singer with the Midas touch.” - L.A. TIMES
“Robert writes and constructs songs like other folikcs arrange furniture -

it’s thaa logical to him.” - VIBE

7/3 Austin TX 7/13 Charleston SC 7/20 Raleigh NC
7/4 New Orleans LA 7/14 Charleston NC 7/21 Providence RI
7/6 Milwaukee WS 7/17 & 18 Detroit M| 7/25 & 26 New York NY

7/12 Virginia Beach VA 7/19 Cincinnati OH 7/30 Atlanta GA o .
ong form video

available now
Barry Hankerson / Midwest Mzn=gement 41579-3

-
© 1996 Zomba Recording Corporation.
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DOCTOR
OF SWING.

Wynton Marsalis is
acclaimed as the premier
trumpeter, bandleader,
and music educator of his
generation—an artist
whose uncompromising
sound and spirit have
elevated jazz to both a high
art and cultural mainstay.
His extraordinary
accomplishments
continue:

v

¢ “Stendard Time, Vol. 3-
The Resolution Of Romance”—
Wyr.ton’s third Gold album.

* Olympic Jazz Summit—
produced by Wynton as
part of the Cultural
Olympiad in Atlanta.

* A Peabody Award for excellénce
in broadcasting for his PBS-TV
series “Marsalis On Music” and
his National Public Radio series
“Making The Music.” -

* Honorary doctorate degrees from
Brandeis, Brown, Columbia,
Johrs Hopkins, Princeton,and
Yale Universities among ot}‘lers.

* Artistic Director of Jazz %

At Lincoln Center—

the first new constituent of
Lincoln Center For The
Performing Arts since 1969.

* The Frederick Douglass Medallion
Of Citizenship from the
New York Urban League.

® The Arts Education Award from
The American Council For The Arts.

Coming soon:
The release of Wynton’s

critically acclaimed composition,
“Bload On The Fields.”

WYNTON
MARSALIS.

’
JAZZ...ON COLUMBIA. /

COLUMBIA

£
“Columbio” Reg. USS. Pat. & Tm. OFf. Morca Registrada./© 1996 Sany Music Erg8rtainment Inc. /
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Searing Fires Vs.

Sounds Of Faith

* THE BILLBOARD 200 * 100
* LOAD * METALLICA » ELEKTRA
i In a culture originally founded on individual {reedom, spiritual later with “Death’s Black Train Is Coming” and “I'm Gonna Die
S GARDE'S.LA\;NSNST'CEE\{‘"%ARSA“S E—— exploration, and personal accountability, the manner of one’s artis ~ With The Staff In My Hand.”
the banner of one’s heart. If there is one place in the American Blues guitarist Aaron “T-Bone” Walker (1910-1975) once assert-
CLASSICAL CROSSOVER experiment where an almost impossible faith in justice, fairness, ed that “the blues comes a lot from the church, too. The first time
* SUMMON THE HEROES 35 and the clout of one’s conscience has made the dream of democra- I ever heard a boogie-woogie piano was the first time I went to
i JOHN WILLIAMS & BOSTON POPS ORCHESTRA « sor cLassica: cy manifest, it is in our nation’s houses of worship. church. That was the Holy Ghost Church in Dallas, Texas.” Early
o COUNTRY 29 Protecting an ancient belief in humanistic ideals so potent that  country stars, such as the Maddox Brothers & Sister Rose and the
(& THE WOMAN IN ME + SHANIA TWAIN * MERCURY NASHVILLE it has inspired and shamed this country into fulfilling some mea- Brown’s Ferry Four, featured gospel in their acts in the '40s, and
sure of its promise, our churches have also been a remarkable by 1948, white gospel act Homeland Harmony Quartet notched a
A HEATSEEKERS 19 [fount of musical excellence. Tragically, these institutions are under  major hit with “Gospel Boogie.”
L * GOLDFINGER * GOLDFINGER + MOJO siege by arsonists, with over 80 African-American, multiracial, Crouch, whose spirituals were covered by Elvis Presley, notes
B [ and white bethels in Alabama, Florida, Georgia, Kentucky, that florid Afro-American “surge-singing,” in which two or more
U L T— LASVEGA-S".‘EOZUNDTRACK el 34 Louisiana, Mississippi, North Carolina, Oklahoma, South Caroli- churchgoers spontaneously sang similar intertwining gospel pas-
na, Tennessee, Texas, and Virginia damaged or burnt down under  sages, became a shared aspect of black gospel and white country
M JAZZ /| CONTEMPORARY ' suspieious circumstances since 1990. musie. “Dolly Parton’s singing is directly out of the church,” he
S * O'S JOOK JOINT * QUINCY JONES * OWEST 34 But if observers believe that the congregations that are often at  says, “and down in Nashville, they know that certain inflections,
the core of this country’s religious and cultural sense of possibil-  emphasis of chords, and topping off of high notes are identifiable
NEW AGE 35| ity are being defeated by these malicious blazes, they have mis-  with singers who lived gospel and country musie, rather than
* THE MEMORY OF TREES » ENYA « REPRSE judged the fathomless resources that made those learned it professionally.”
churches miraculous in the first place. * Just as Parton’s Church of God background
POP CATALOG 64 “Whoever’s trying to destroy these churches informed her sound (her grandfather the Rev. Jake
% LEGENDEIBOBIMARLEVANDITH ENGAIIERSITUREICONG probably understands that historically, the church M“SIc Owens penned the Kitty Wells spiritual “Singing
is a focal point for many, many black, Hispanic, and His Praise”), many blues greats, such as Bessie
IET— PROFESSg’fﬁOUNDTRACK R 21 white communities,” says world-renowned gospel TO MY EARS Smith and Ma Rainey, had gospel roots. Converse-
singer Andraé Crouch, a six-time Grammy winner _ ly, Thomas A. Dorsey, the gospel Gershwin, wrote
« THE HOT 100 * and pastor of the Christ Memorial Church of God . and played early bawdy blues classies with Tampa
* THA CROSSROADS « BONE THUGS-N-HARMONY « rurress | 28 | in Christ in Pacoima, Calif. “In so many ways, it’s Red (“It’s Tight Like That”) under the pseudonym
the music coming out of these churches that has Georgia Tom.
ADULT CONTEMPORARY 87 gxpressed j;he depen(lency people must have on faith ' i]azz titan Charles lel'kel' came out pf the sanc-
* BECAUSE YOU LOVED ME * CELINE DION * 550 MUSIC in tough situations. The word ‘gospel’ means good tified church. R&B pioneers Little Richard, Ray
news, but everything in the Bible is #ot good news. Charles, and Al Green got their chops in chapels;
ADULT TOP 40 g7l What you learn in reading about Jesus is that he had Brook Benton and Dinah Washington emerged from
* GIVE ME ONE REASON * TRACY CHAPMAN * ELEKTRA an effect by removing yokes and obstacles. Since his gospel (the latter trained by the great Sallie Mar-
gospel was an example for us to follow, it’s only log- tin, composer of “Just A Closer Walk With Thee,”
g pen - Och')l'I:'R'/\:IYRLYA\X/REN R « manie 31| ical that gospel musie should have had the same his- back when Washington was called Ruth Jones). Sam
torical effect.” Cooke and Johnnie Taylor recorded with gospel
DANCE / CLUB PLAY Gospel music-was first described as such in Ira _ ks . groups the Highway QCs and the Soul Stirrers; Lou
% WRONG * EVERYTHING BUT THE GIRL = ATLANTIC 27| David Sankey and PP, Bliss’ “Gospel Hymns,” pub- by T|mothy White Rawls started with the Pilgrim Travelers; Cissy
lished in 1875. The songbook drew from such Houston and Dionne Warwick were associated with
DANCE / MAXI-SINGLES SALES 271 sources as African chants, slave rituals, field the Drinkard Singers and the Gospelaires; Wilson
ZPAG (’;E’j\%f,’\,%ig”g‘“,’g%ﬁ";@%ﬁ'g@ﬂ‘gm hollers, street preaching, British hymnody, antiphonal psalm  Pickett began with Detroit’s Fabulous Violinaires; David Ruffin
singing, the New [ingland shape-note school that swept the South  of the Temptations sang with the Dixie Nightingales; the Stuple
LATIN 32| after 1800, the camp meeting music of American revivalism, and  Singers were initially gospel novelty stars; Sly Stone’s first record-
R ORAMARTERIENRIQUENGEESIASISIFONEVITA regional folk and idiomatic sources to create a common post-Civil  ing, at age 5, was the sacred single “On The Battlefield For My
R&B War hymnal for congregations as varied as Protestant, Holiness- Lord”; and Aretha Franklin, daughter of gospel legend the Rev.
* YOU'RE MAKIN' ME HIGH / LET IT FLOW 23| Pentecostal, and Evangelical. C.L. Franklin, modeled her modern style with producer Jerry
HONIHBRAXTON JUNACE “My great-great-grandfather was a slave,” says Marvin Winans, Wexler after a hybrid of Marion Williams, Clara Ward, and
RAP leader of the five-time Grammy-winning gospel quartet the Mahalia Jackson, whose sometime organ accompanist was Billy
JAC ;E’j\%‘j‘aﬁ’\‘%‘igé’j&g}%;?ﬁ':&'ﬁﬁmopg 24} Winans. The pastor of Perfecting Church in Detroit, Winans says  Preston, a sideman for James Cleveland and Aretha long before
that most of his post-slavery ancestors were sharecroppers; his  he cut “My Sweet Lord” with George Harrison.
ROCK / MAINSTREAM ROCK TRACKS 89 great-grandfather migrated from Mississippi to Detroit in 1918. Without the safe creative haven of a church, many of these
# UNTIL IT SLEEPS « METALLICA * ELEKTRA “I remember as a little boy going to the church that my great- careers might never have been launched. Meanwhile, the preach-
grandparent founded, the Zion Congregational Church of God in  er in the pulpit counsels that those zealots perverse enough to
ROCK / MODERN ROCK TRACKS ‘891 Christ, and hearing the call-and-response singing that started in  carry a cross and a prejudice are doomed to buckle under the
1 CEC IO R CHTS @ R A alifd ‘ the back pews,” he says. “People with no formal training were weight of both.
| doing riffs and harmonies in what I saw as a cultural lifestyle that “The very strength of a church is predicated on its ability to
* HEA\.,Y.I,:,%ZLV.ICDOE%AS Q;&EOLE -, 72] enriched us all.” bounce back,” says Winans, “and that’s the strength of a song, too.
Calvin P Dixon, perhaps the first black preacher to be record- So whoever’s doing these burnings, if they seek to silence our
KID VIDEO ed, cut the spirited sermon “As An Eagle Stirreth Up Her Nest”  voices, it’s going to backfire. Because they’re only fueling a musical
% THE ARISTOCATS * BUENA VISTA HOME VIDEO 76 in February 1925 for the Columbia Records Race series, but it was  blaze of inspiration that will outshine any fires they could ever
labelmate the Rev. J.M. Gates who saw commercial success a year  set.”
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One Band’s Tips For Career Longevity
Dedication, Not Trendiness, Goes A Long Way

l BY JACK RUSSELL
and MICHAEL LARDIE

Over the last four years, we’ve been
told by members of the music industry
that rock is dead and that any hard rock
band of the last decade that hasn’t
achieved mass success on the level of Def
Leppard and Metallica might as well
pack it in.

We don’t believe any artist of any
genre need pack it in, no mat-
ter what the current tide of
musical tastes. Ours is a tale of
working professionals whose
work has been more celebrat-
ed at some times than at oth-
ers. But we’ve worked steadily,
and there are lessons to be
learned in that—lessons we
have sometimes learned the
hard way.

They are lessons—and a
message—that we believe are
relevant to other working pro-
fessionals whose job happens to be mak-
ing music.

As is usually the case when a label’s
leadership changes, we became “yester-
day’s news” at our former label during a
time of transition. We were fortunate
enough to find a new deal with Zoo
Entertainment, record “Sail Away,” and
tour for nearly two years. Recently, we
signed with Imago, and we are prepar-
ing our 10th album, “Let It Rock.”

As a result, we are in an encouraging
position in the music business. We have
the opportunity to tour in support of a
new record and stay in contact with the
fans who have always supported us.

But we didn’t just disappear in those
times between albums. We toured and
were able to do so because we had ce-
mented our goal and belief in Great
White being a band with longevity. The
same can be said for every other hard
rock/heavy metal band that continues to
work. Recently, we’ve noticed that there
has been a re-emergence of industry sup-
port for our musie, with tours by every-
one from Metallica and Kiss to Ted
Nugent and AC/DC. Of course, we're
thankful for all of that.

Since the late '70s, there have been
three “demises of metal/rock”: the late
"70s, when Joe Perry left Aerosmith; the
late '80s, with the second English inva-
sion; and 1992, when Nirvana’s “Smells
Like Teen Spirit” hit big. Pearl Jam,
Alice In Chains, and Soundgarden are
reminiscent of such early metal acts as
Cream and Black Sabbath. Hard rock/
heavy metal keeps coming back into
fashion.

The truth is, despite the on-again, off-
again industry pronouncements, rock has
been alive and well on the edges of the
radar screen, as evidenced by musicians
like us who continued to work during
lean times. When we didn’t have the sup-
port of the industry as a whole, we were
still able to find people who fit our pro-
gram.

Necessary to keeping it together dur-
ing those leaner times is a firm belief in

yourself, your music, your band, and your
goals. Simply put: Don’t give up, and
don’t count solely on outside forces for
validation of your worth. Determination,
dedication, and perseverance go a long
way for anybody. If you believe in some-
thing and love what you're doing, you will
stick with it. By the same token, if you
are looking for a scapegoat for why you
didn’t succeed in the past, then you are

‘Don’t give up,
and don’t count
solely on out-
side forces for
validation of
your worth’

Jack Russell and
Michael Lardie are
members of Imago
recording act Great
White, which formed in
1981. Its latest album is
“Let It Rock.”

in for a rough road ahead.

If a band really believes, for instance,
that MTV destroyed its career by not play-
ing its video or because of teasing from
Beavis & Butt-head, its members are miss-
ing the key to musical longevity: measur-
ing success on one’s own terms. Before
MTYV ever thought of playing Great White,
we were playing shows night after night.
And if MTV were to die tomorrow, we’d still
be playing concerts.

Folks who know the full history of
Great White can tell you that we were
dropped by our first major record com-
pany in 1984. We decided to do it our-

LETVERS

CRESCENT CITY MAIL CALL
Thanks to Timothy White for the Bill-
board articles [The White Paper, “Latin
Jazz & Funky Roll: The Allure Of The Big
Easy’s French-
men Street,”
Billboard, June
8] and for a
great interview.
All of us in the
neighborhood
are grateful for the wonderful press and
the interest you've had in our little part
of the world. You have caused new excite-
ment for all of us who live this day to day.
Again, thank you.
Shawn Donnelly
Manager
Check Point Charlie
New Orleans

Whoa! It is great to read Billboard’s
pieces on New Orleans and our music. We
all loved the David Gahr photo spread

selves and released “Shot In The Dark”
on our own label. The record did very
well in our hometown of Los Angeles,
and not long after, we were signed by
Capitol Records. We never thought of
simply packing it in, because we believed
in ourselves and our music.

Longevity for a band, as in life, is built
on sobriety. This isn’t something we talk
about much, but staying away from drugs
and alcohol has helped us look at our
career with a powerful focus. It
wasn’t always this way for us,
though: Until four years ago,
we, as a group, were too
messed up to concentrate on
our business. Together, we
made the decision to straight-
en out and have supported one
another through it all. Keeping
clean has kept us together and
focused on the business of mak-
ing music.

Career longevity demands
respect for others—people
you’ll encounter when you are hot and
when you are not. Through the years,
we’ve been lucky to have made friends
with many radio and press people. When-
ever we visited stations, we always knew
they were helping us, and we acted
accordingly. We approach other media
professionals with the same level of
respect.

One of our goals now is to headline are-
nas again. We believe that if you stick
around long enough and can persevere
through all those ups and downs, you can
have other shots at a successful career.
It’s like sailing in rough weather and try-
ing to bring the boat to the shore: When
you finally make it through the torren-
tial tides and the shark-infested waters,
you will both deserve and enjoy that suc-
cess more.

[“Family Portraits: Images Of The New
Orleans Jazz &
Heritage Festi-
val '96,” Bill-
board, May
25]. And Timo-
thy White did a
good job of ex-

plaining the
feel and the
soul of our
town; I en-

Jjoyed the Frenchmen Street article, Cafe

Brazil being one of my favorite haunts.

Also, those guys in Galactic will be

thrilled for the press, especially since

they will be starting their first set of

real dates outside of New Orleans, a lit-
tle tour of the Northeast, in July.

David Foster

Press and Promotions Office

New Orleans Jazz & Heritage Festival

New Orleans

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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# BY IRV LICHTMAN

NEW YORK—Jim Steinman, the
songwriter/producer who is embark-
ing on major theatrical/film music pro-
jects, has made a long-term co-pub-
lishing deal with PolyGram Music
Publishing Group.

The deal, says David Simone, pres-
ident of PolyGram Music Publishing
Group, gives the company exclusive
worldwide rights to the Steinman
catalog. It is Steinman’s first long-
term arrangement with a global
music publisher in a decade. Poly-
Gram’s rights extend to many of
Steinman’s existing songs and to all
material created during the term of
the agreement.

PolyGram Signs Jim Steinman
Songwriter Working For Stage, Film

Simone declines to disclose mone-
tary details or the chronological
length of the contract, but he says that
the contractual arrangement “isn’t a
typical publishing deal that merely
runs for 10 years, with one-year
options along the way. He is, after all,
the biggest-selling songwriter of the
modern era. Two Meat Loaf albums
containing Steinman material have
sold a total of 50 million [units].”

Simone’s relationship with Stein-
man and his manager, David Sonen-
berg, dates back 15 years, when, after
the release of Meat Loaf’s 1977 mul-
tiplatinum debut, “Bat Out Of Hell,”
he signed the artist to RCA (in the
U.S.) and Arista (for the rest of the

(Continued on page 103)

Sandiford-Waller Named Hot 100
Chart Manager, Keeps R&B Duties

NEW YORK—Theda Sandiford-
Waller has been named chart manag-
er for Billboard’s Hot 100 Singles
chart while continuing to oversee Bill-
board’s R&B album and single charts.

She is the first woman appointed to
manage the Hot 100.

Sandiford-Waller was also named
director of charts
for Billboard’s sis-
ter publication
Top 40 Airplay
Monitor and will
continue to over-
see charts in R&B
Airplay Monitor.

Sandiford-
Waller’s rise at
Billboard has been
rapid; she assumed her post as R&B
chart manager Jan. 30 (Billboard,
Feb. 10).

“In her short time at Billboard,
Theda has proven to be an exception-
ally quick study who easily grasped
our various chart methodologies,”
says Geoff Mayfield, Billboard direc-
tor of charts.

“The Hot 100 is one of Billboard’s

B
SANDIFORD-WALLER

franchise charts, and we are fortunate
to have a detail-oriented team player
on staff to fill this crucial role,” he
adds. “Her enthusiastic interest in a
wide variety of music styles and her
radio programming background make
her an ideal candidate for this new
challenge, but we will also continue to
rely on her expertise in the compila-
tion of our R&B charts.”

“I am thrilled beyond measure,”
says Sandiford-Waller. “I hope that I
can live up to Billboard’s high stan-
dards and high expectations.”

Prior to joining Billboard, Sandi-
ford-Waller was music director at
country WYNY New York, where she
worked for 2% years. A graduate of
Tufts University in Boston, Sandi-
ford-Waller has also held positions at
heritage R&B station WBLS New
York and R&B WILD Boston.

Sandiford-Waller, who begins her
new duties July 8, will continue to
report to Mayfield and Airplay Mon-
itor editor Sean Ross. She succeeds
Jerry McKenna, who is exiting the
company in July for a position at
RCA Records.

Manchester Bombing Halts Retail

Shops, Broadcasters Recover From Blast

This story was prepared by John Fer-
guson and Mike McGeever, retai and
broadeasting editors, respectwely, of
Music Monitor.

LONDON—Music retailers in Man-
chester, England’s second-largest city,
are counting the cost of the terrorist
bomb that decimated the city’s center
June 15 and is likely to have a long-term,
catastrophic effect on their business.

The bomb, widely attributed to the
Irish Republican Army, ripped the
heart out of the Arndale Centre and is
expeeted to lead to insurance claims of
up to $300 million. The explosion also
forced radio stations in Manchester to
abandon playlists, formats, and com-
merecials, as they became the first and
immediate source of information for the
shocked community.

At press time, Manchester’s leading
musie retailers were unable to assess
the full cost of the damage. However, it
appears that the small HMV store at 21
Market St., probably the closest music
outlet to the blast, was the most seri-

ously affected, while the chain’s Man-
chester flagship store further down the
road sustained damage to its front.

The front of the Virgin Megastore on
Market Street (about 250 yards from
the bomb site) was also badly damaged,
and five staff members suffered slight
injuries in the explosion.

With doubts already surfacing as to
whether the Arndale Centre can be
rebuilt, the futures of a W H Smith
store and a Music Junction record shop
are also in question. It is unclear how
many other independent retailers in
surrounding streets were damaged,
because many stores were not open for
business early the following week.

HMYV and Virgin were unable to say
when the stores would be trading again,
but it is hoped that both will restore a
retail presence in the next two weeks.
HMYV operations director Wilf Walsh
says the situation looks gloomy. “Our
smaller HMV . . . was only 50 yards
from the blast, and it doesn’t look good
there,” Walsh says. “We are waiting to

(Continued on page 99)

Distributors Expect Huge
4th-Quarter Video Sales

@ BY SETH GOLDSTEIN
and EILEEN FITZPATRICK

NEW YORK—The fourth quarter
won't be as crowded with direct-to-sell-
through titles this year as it was in
1995. However, led by Disney’s “Toy
Story,” which some distributors think
will ship 35 million-40 million units, the
volume of front-line cassettes should
more than compensate.

Barring the unexpected, such as a
shortage of plastic shells to house
tapes, sales will set another record.

Wholesalers anticipate big things from
Warner’s “Twister,” which has earned
nearly $200 million at the box office;
Paramount’s “Mission: Impossible,”
which has earned close to $150 million;
and 20th Century Fox’s “Independence
Day,” a candidate to be the summer’s
biggest hit when it opens July 3.

None of the three have been official-
ly placed on the fall home video list.
However, no one doubts their arrival in
October and November, and Craig
Alexander of Media Group Researchin

(Continued on page 99)

Tribute To Teamwork. Grammy-winning songwriter/producers Jimmy Jam and
Terry Lewis were honored recently at the T.J. Martell Humanitarian Award Gala in
New York. Jam and Lewis, who are represented by EMI Music Publishing
Worldwide, have generated nearly 50 top 10 R&B hits and more than 20 pop hits.
Their tune “On Bended Knee,” performed by Boyz Il Men, won ASCAP’s 1996
song of the year award. Pictured at the dinner in Lincoln Center, from left, are
Ron Sweeney, executive VP, black music, at Epic Records; Frances Preston,
president/CEQO of BMI and president of the T.J. Martell Foundation; Tony Martell,
chairman of the T.J. Martell Foundation; Clarence Avant, chairman of Motown
Records; Jam and his wife, Lisa Harris; and Martin Bandier, chairman/CEO of

EMI Music Publishing Worldwide.

Record Club Ups Hold-Back Period
Columbia House Reacts To Club Critics

@ BY ED CHRISTMAN

NEW YORK—In a move to redress
some of the criticism aimed at record
clubs, Columbia House has announced
that it will lengthen the window of time
under which albums are made available
to club members.

Richard Wolter, chairman/CEO of
Columbia House, says that the compa-
ny will double the hold-back period to
six months for new-artist signings and
for artists re-signing with labels that
license product to the record club.

Albums from artists with existing
contracts will continue to be made avail-
able through the club under the tradi-
tional 90-day window.

“We have been in discussions with
major licensers to review terms under
which we acquire product, and this has
been initiated by us in response to the
increasing resistance the labels were
encountering in securing club rights
under traditional terms,” Wolter says.
“We recognize that the marketplace is
changing, and we want to be sensitive
to those changes.”

Record clubs have been under attack
from retailers, who charge that club
offers of “12 CDs for the price of one”
devalue music product. In March, at the
National Assn. of Recording Merchan-
disers’ annual convention, a group of
merchants met to consider pursuing
legal action to remedy what they con-

sider to be onerous record club prac-
tices. But that effort appears to have
reached an impasse, because four of the
largest accounts are said to be opposed
to taking legal action.

In addition to music merchants, some
artist managers have been critical of
record clubs because they pay reduced
royalty rates and use a significant
amount of free goods to market the club.

In acknowledging those complaints,
some labels have been seeking to
increase the window under which albums
are made available through clubs. For
example, Atlantic Records does not plan
to make the new Stone Temple Pilots
and Hootie & the Blowfish albums avail-
able to the clubs this year.

“We are putting the changes in place
where we feel the most resistance is tak-
ing place,” Wolter said. “The primary
purpose to do this is to ensure that we
have a continuing stream of product.”

In announcing the change, Wolter
reasserted his belief that record clubs
are vital to the industry’s health. He
says that record club advertisement
creates awareness that benefits retail-
ers as well as the clubs, and he notes
that record clubs are a major support-
er of catalog. “We continue to be a
unique distribution channel, which has
helped the industry grow,” he says.

“We are an important income stream
for artists and labels,” Wolter adds.
“And we are good for the consumer.”

Market Access
Part Of 11th-
Hour China Deal

@ BY BILL HOLLAND

WASHINGTON, D.C.—The decision
of Chinese government officials to allow
foreign record companies access to
Jjoint ventures in the huge and untapped
Asian nation’s market is the most sur-
prising and exciting development to
come out of the new China/U.S. anti-
piracy accord signed June 17. The 11th-
hour pact averted a threatened trade

war with the Chinese.
Over the last year, industry officials
hoped that China might make
(Continued on page 103)

EU To Address
Japan’s Lacking
C’right Reform

@ BY PETER CHAPMAN

BRUSSELS—European Union trade
officials could be set for a showdown
with Japanese diplomats at the Monday
(24) World Trade Organization meeting
in Geneva, Switzerland, over Japan’s
alleged failure to amend its copyright
law to bring it in line with internation-
al agreements.

Current interpretation of Japanese
law puts pre-1971 material by interna-
tional artists in the public domain; this
material is on sale in Japan free of artist

(Continued on page 103)

Aussie Industry
Awaits Effects
Of New Charts

# BY ADAM WHITE

SYDNEY—As Australian record com-
panies and retailers make the switch to
electronie point-of-sale musie charts in
the months ahead, no one expects a
tough market to get any easier. It’s just
that they’ll be duking it out for the con-
sumer’s favor with the equivalent of
light-sabers instead of swords.

“It’s time for this industry to enter
the 21st century,” says Paul Marti-
novich, managing director of EMI

(Continued on page 104)

Malaysia To
Institute Point-
Of-Sale Charts

This article was prepared by Alexan-
der Nuvich in Kuala Lumpur,
Malaysia, and Adam White n London.

The Malaysian music industry,
helped by a cadre of young computer
programmers, is construeting South-
east Asia’s first electronic point-of-sale
music charts.

The charts are due to launch within
60 days.

Many of those involved see the pro-
ject as a significant advance for the

(Continued on page 105)
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Jazz Icon Ella Fitzgerald Dead At 78

‘First Lady Of Song’ Influenced Generations Of Vocalists

H BY JIM MACNIE

“Baah doodie zeeet bwahh, booy
doodie doodie-o deet deetbwen ...” A
television broadcast of Ella Fitzgerald
in action is a reminder of just how con-
vineing and inventive this jazz singer
was. For a large part of her career, she
made gibberish sound not only com-
pelling and logical, but very, very plea-
surable.

Her singing was deceptive, though:
It tricked intricate moves into seem-
ing natural. The crunch of its mechan-
ics, complex to be sure, was almost
always hidden by a gorgeous tone and
feeling of simple coherence that
couldn’t help but impress those who
fell under its sway.

That sway had historical resonance
of immense proportion, so there is no
reason to assume it will end with
Fitzgerald’s passing. The revered
vocalist died June 16 at home in Bev-
erly Hills, Calif. The diabetes from
which she had suffered for years was
the cause. She was 78.

Fitzgerald’s reach was oceanic. Jazz
combos were her main musical envi-
ronment, but she performed in innu-
merable contexts, from settings as
large as jazz orchestras and pops sym-
phonies to duo situations with a single
guitarist. In addition, she recorded
with many of jazz's immortal figures,
including Louis Armstrong, Duke
Ellington, and Count Basie.

Her influence over vocalists is im-
measurable, and a tribute concert at
New York’s Carnegie Hall scheduled
for July 9-10 will feature many of the
singers who hold her dear, including
Carol Sloane, Diana Krall, Chris Con-
ner, Ernestine Anderson, Shirley
Horn, Diane Schuur, Margaret Whit-
ing, Weslia Whitfield, Ruth Brown,
Susannah McCorkle, Helen Merrill,
Mandy Patinkin, and John Pizzarelli.

The instrumentalists will include
trumpeter Harry “Sweets” Edison,
guitarist Herb Ellis, pianists Tommy
Flanagan and Paul Smith, and vibra-

HERMAN LEONARD

phonist Lionel Hampton. Every era of
Fitzgerald’s career will be featured.
Over her career, she amassed 13
Grammy Awards, including one for
lifetime achievement in 1967. In 1979,
she was heralded with a Kennedy Cen-
ter Award. Her prestige couldn’t have
been any greater: Ella is a jazz icon.
It was a status she earned over a
six-decade career. Fitzgerald was born

ELLA FITZGERALD

in Newport News, Va., April 25, 1917.
Her parents’ common-law marriage
crumbled soon after, and her mother
took her to live in Yonkers, N.Y.

The start of her incredible singing
career came via another art form. As a
receritly orphaned 16-year-old living
in Harlem, N.Y., Fitzgerald spent an
afternoon at the Apollo Theatre trying
to win over the audience with dance
moves during a talent contest.

By her own admission, it didn’t
work, and she turned to a couple of
songs, “Object Of My Affection” and
“Judy,” to placate the crowd.

Presto. An audience was wooed.
Saxophonist Benny Carter was there,
and he told all the bandleaders he
knew about Fitzgerald’s nascent and
natural skills. Several passed on the
yourg talent, but drummer Chick
Webb not only signed her up, he
became her legal guardian. Webb
steadily touted her talent to the world,
and to a large degree, he reconfigured
his band to stress Fitzgerald’s voice.

From the start, it was Fitzgerald's

work to turn the ordinary into the
unique. At the age of 20, she took
‘Webb’s group to the pop charts with a
vivacious update of an old nursery
rhyme. “A-Tisket, A-Tasket” was a
massive hit that ultimately became her
signature song.

The explicit diction and sunny dis-
position that became hallmarks of her
style were initially heard around this

time. Some jazz artists are cast as tor-
tured souls, implicitly stressing the
woe in their lives; Fitzgerald’s publie
persona was that of a gleeful cherub.

You can hear it in the way she
worked with Webb. Though fronting a
potent jazz band, the drummer had his
singer interpret tunes that were easi-
ly digested by audiences. So much so,
in fact, that the woman who became
known as jazz's “first lady of song” was
considered by some to be lacking in the
emotions department.

Webb died of tuberculosis in ’39, and
Fitzgerald’s position was such that she
became the leader of the group. That
stint lasted a couple of years; it wasn’t
long before her solo career began.

By 1945, the naysayers had little
critical ground to stand on, no matter
how “girlish” the young vocalist sound-
ed. With the recording of “Flying
Home,” which would become a well-
known vehicle for jam sessions thanks
to Ella’s quixotic improvs, her pipes

(Continued on page 14)
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Philips’ Secret Garden Set
Blossoms In Int’l Markets

H BY TERRI HORAK

New age fusion album “Songs From
A Secret Garden,” by the instrumental
duo Secret Garden, has covered a lot of
ground since it was released last year.

The album—a collection of lush

melodies by Norwegian composer/key-
boardist Rolf Lovland and Irish violinist
Fionnuala Sher- — -
ry—was released (
by Mercury Nor- m
way in Europe, |=—
Scandinavia, and L f S J
the Netherlands.
Bolstered by a first-place prize for the
track “Nocturne” at the 1995 Eurovision
Song Contest, the album has sold
130,000 copies to date, according to the
label.

Released April 16 in the U.S. by
Philips, “Songs From A Secret Garden”
is flourishing with American audiences
and has been in the top 10 of Billboard’s
Top New Age Albums chart for the past
month. But for Secret Garden, perhaps
the sweetest part of the album’s success
is that it was so unexpected.

“The ultimate story is that this has
really not been planned,” says Sherry,
who has recorded and toured with Van
Morrison and Sinead O’Connor, among
others. “We started with just a passion
for the music and working together, and
the rest just followed.”

Sherry and Lovland, a popular Nor-
wegian songwriter and producer, began
working together after they met at the
1994 Eurovision Song Contest. “The
project was allowed to develop quietly
with no record company or strategy to
rely on, just our strong musical feeling
for the project,” Lovland says.

With Lovland’s links to PolyGram
Publishing in Norway, the album was
picked up by Mercury there just prior
to the 1995 Eurovision win.

In addition to its U.S. release, the
album has recently been issued in Aus-
tralia and Japan on Mercury. Canada,
Mexico, and Brazil are next up, on
Philips. “It's an amazing thing to have a
Norwegian album released in 50 terri-

tories, but that’s what I’'m hoping for.
The music is very universal,” says
Yngve Ness, who handles local and
international marketing for PolyGram
Norway.

The impetus to release and promote
the album in the U.S. was a fundamen-
tal one, according to
Philips VP (U.S.)
Lisa  Hartman.
“This is going to
sound sappy, but
when I first heard
the album I was
overwhelmingly
bowled over by it;
there is something
magical happening

SECRET GARDEN

in the grooves.”

The artists agree that, while the
music is composed by Lovland, it is the
duo’s interaction that gives the album
its special feeling. “A very important
part of the production is based on the
performance between the two of us: It's
straight from the heart that we built
on,” Lovland says.

Philips is building its marketing plan
on the music’s compelling nature. Ready
acceptance by select radio program-
mers has provided a solid foundation.
In-store play, listening posts, and in-
store performances have also been key.

The label kicked off the American
campaign with a special page in the
PolyGram Group Distribution release
book, which included a three-song sam-
pler. Field reps are using the sampler
and a brochure as basic tools in promo-
tions for their markets.

The campaign’s main thrust has been
at the local level, where reps have devel-
oped tie-ins with florists featuring dis-
plays, samplers, and bounce-back cards.
Other promotions involved botanical
gardens, art museums, spas, and Celtic
gift shops.

Two outside marketing firms were
brought in to focus on alternative mar-
kets such as new age bookstores,
restaurants, and hair salons, as well as
the traditional retail market.

(Continued on page 14)
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Diamond’s ‘Tennessee Moon’ Shines Down Under
Australians Extremely Loyal To Columbia Singer

H BY ADAM WHITE

SYDNEY—So far, the “Tennessee
Moon” has cast its longest shadow in
the Southern Hemisphere.

Neil Diamond’s Nashville-made

recording of that name has made its
strongest worldwide chart showing in
Australia, a market that has been
intensely loyal to the singer for the past
20 years. The Columbia Records album
spent almost three months in the Aus-
tralian Record Industry Assn. chart’s
top 10 after its release in February, and
was prevented from topping the chart
last month only by Alanis Morissette’s
“Jagged Little Pill.”

Sony Music Entertainment Australia
reports that “Moon” has sold 150,000
copies, spurred by an aggressive TV
marketing drive and a successful con-
cert tour by the singer.

“I don’t know why the Australians
have such an affinity to my music, and
I'm sure not going to question it,” says
Diamond, who was even persuaded to
make arare in-store appearance at the
end of his Down Under tour.

That was the result of a bargain with
Denis Handlin, chairman of the Sony
Music company there. “The deal was
that [the record company] had to get
two albums, ‘Tennessee Moon’ and
‘Greatest Hits 1966-1992,” into the top
10,” recalls Diamond. “[They] did it, and
I had to live up to my end of the bar-
gain! And I was glad to do it. It was
great—over 2,000 people showed up,
and I talked to hundreds of them.”

The site was a branch of Brashs, the
market-leading musie retailer, at one of
Australia’s largest shopping malls, in
the Sydney suburb of Parramatta. Han-
dlin says Diamond spent 90 minutes
there April 24, and the store sold 1,200
copies of “Tennessee Moon” that day.

“Everyone seems to want in-store
appearances,” says Diamond, noting
that before
visiting Aus-
tralia, he per-
formed at the
Virgin Megas-
tore in Los
Angeles at the request of Columbia
Records Group chairman (U.S.) Don
Ienner. “It’s very much like my early
days, where the artist really makes
himself accessible, and I like it a lot.”

Handlin attributes Diamond’s
antipodean popularity, in part, to last-
ing memories of his 1976 concert tour
and the success of 1972’s “Hot August
Night” on MCA Records. “Australia
was the biggest market for that album

Christian Act

H BY DEBORAH EVANS PRICE

Columbia

NASHVILLE—After carving a suc-
cessful niche in the Christian rock com-
munity with its first three albums,
Vireo/Sparrow Communications trio
PFR has announced that it is disband-
ing, making its July 23 release, “Them,”
the group’s final studio effort.

PFR will embark on a 12-city Now
You See “THEM”—Now You Don't tour
in the fall with Dogs Of Peace and plans
to record two new songs for a “best of”
compilation, before parting company to
pursue other interests. A release date for
the compilation has not been set, but
Sparrow plans to release it within the
next two years.

Originally known as Pray For Rain,
the trio won the Gospel Music Assn.’s
1993 Dove Award for rock album of the
year with its self-titled debut. After
encountering another act with the same
name, members Joel Hanson, Patrick
Andrew, and Mark Nash shortened their

RECORD COMPANIES. Danny Wynn is
promoted to senior VP, business affairs,
at Sony Music in New York. He was VP,
business affairs.

Michael J. Nolan is named VP of
finance and administration for Sony
Classical in New York. He was assistant
controller, financial planning and analy-
sis, for Sony Music Entertainment.

Manolo Gonzalez is promoted to VP
of national promotion and Southwest
operations for EMI Latin in San Anto-
nio, Texas. He was VP, A&R and admin-
istration, Southwest region.

Sheri Huguely is promoted to senior
director of product management for
LaFace Records. She was national
director.

Elektra Entertainment Group in New
York appoints Dane Venable senior
director of marketing and Jayson Jack-
son director of marketing and promotes
Pete Rosenblum to national director of
college/alternative promotion and
Donna Champy to controller. They

NOLAN

WYNN

were senior director of marketing at
EMI Records, marketing manager for
Def Jam, manager of college/alternative
promotion, and assistant controller,
respectively.

Steve Sussmann is promoted to direc-
tor, advertising/account management,
creative services, for Sony Music in New
York. He was associate director of cre-
ative services for Columbia Records.

DJ Mister Cee is named director of
A&R at Mercury Records in New York.
He will continue to host “Classic Show-
case” on WQHT New York.

Awanda Booth is named director of

3T,

on a per capita basis,” says the Sony
executive, who also cites the impact of
Diamond’s 1992 concert dates. “There’s
a great loyalty to this guy; he has never
forgotten Australia.”

Nor have memories faded at MCA.
Managing director Paul Krige esti-
mates that cumulative sales of “Hot
August Night” in Australia—a nation
of 18 million people—have exceeded 1
million units. An equivalent per-capita
performance in the U.S. would have
yielded sales of more than 13 million
copies.

Krige adds that MCA sold 58,000
copies of a two-CD compilation, “The
Essential Neil Diamond,” during his
recent tour, boosted by a TV marketing
effort. The set was a repackaging of a
previous MCA release, “The Ultimate
Collection,” which had sold 28,000 units
four years ago.

Diamond’s own dealings with his for-
mer record company appear to be cor-
dial. “We keep MCA updated on all my

(Continued on page 104)

LONDON—Beatles record producer
George Martin, singer/songwriter
Van Morrison, and promoter Harvey
Goldsmith have received honorary
awards in the Queen’s Birthday Hon-
ours list, unveiled
here June 14.

George Martin
is knighted and so
becomes Sir
George Martin.
The award is given
in recognition of
Martin’s service to
the UK. recording
industry.

“I am absolutely astonished, but of
course, [ am delighted to be awarded a
knighthood,” Martin says. “I've had the
good fortune to work with many mar-
velous people over the years, and I feel
that this honor is theirs to share.”

Martin is already a holder of the

MARTIN

George Martin Knighted;
Van Morrison Gets 0.B.E.

C.B.E. (Citizen of the British Empire)
award.

Morrison, whose song “Days Like
This” was recently adopted as a peace
anthem in his native Northern Ireland,
receives an 0.B.E.
(Order of the
British Empire),
commemorating
some 30 years in
the business.

Leading U.K.
promoter Gold-
smith getsa C.B.E.
for services to
entertainment. In
addition to his commerecial ventures, he
has been heavily involved in charity
projects and the setting up of the U.K.’s
National Music Festival, an annual cel-
ebration that encompasses a wide
range of music and music-related activ-
ities. JON CROUCH

MORRISON

PFR Bows Out With Sparrow’s ‘Them’

moniker to PFR and released the subse-
quent albums “Goldie’s Last Day” and
“Great Lengths,” which solidified their
popularity in the Christian marketplace.

After garnering numerous Dove and
Grammy nominations and topping con-
sumer publication readers’ polls, why
would the group quit at the height of its
popularity? “Mark, Pat, and I certainly

PFR

like working together,” says Hanson.
“That’s not the reason why this is the last
record. We have been doing what we do
together for eight years ... This is the
time for us to move into directions that
may be different from each other.”

N E T URMNT

HUGUELY

GONZALEZ

A&R at Relativity Records in New York.
She was associate director of A&R at
Epic Records.

Shanachie Entertainment in New
York promotes Juli Kryslur to director
of alternative marketing and advertising.
She was marketing manager.

RCA Records promotes Taryn
Brown and James Boyce to co-national
promotion directors, black musie, in Dal-
las and New York, respectively. She was
director of promotions, black music, and
he was Northeast promotion director,
black music.

Atlantic Records promotes Kris

Hanson says that Nash is interested
in producing other acts and that Andrew
wants to continue to pursue a career as
an artist. He adds that Sparrow has been
supportive of the group’s decision.

“It has been our privilege to serve
PFR throughout the last six years,” says
Bill Hearn, CEO of EMI Christian Music
Group, Sparrow’s parent company. “As
a band, PFR has
impacted thousands
of young listeners
with great music
and a positive mes-
sage. Though we will
miss their work as a
band, we support
their decision to
move on to another
chapter and have tremendous respect for
their individual artistic talents.”

Sparrow president Peter York says
the band members told him last summer
that they were considering calling it
quits. “I respect the integrity of the deci-

SPARROW/*

VENABLE

SUSSMANN

Metzdorf to West Coast director of
alternative promotion in Los Angeles,
Lynn Oakes to associate director of
alternative promotion in New York, and
Nikke Slight to director of multimedia
in New York. They were West Coast
associate director of alternative promo-
tion, local promotion manager, and online
editor, respectively.

Perspective Records appoints Naim
Ali manager of product development and
communications in Los Angeles and
Carey Martin Southwest regional pro-
motion manager in Dallas. They were
marketing and publicity coordinator for

sion they feel they had to make,” says
York. “They really feel it’s an inspired
thing, something they’ve been prompted
by God to do, and I'm for artists who
think that way and respond to those kind
of promptings.”

To give the group a big send-off, Spar-
row has teamed with Z Music Television
to produce “Now You See ‘THEM'—
Now You Don’t,” a 30-minute retrospec-
tive on PFR that will air throughout
August and September on the Christian
music video channel. The show will be
serviced to retailers on an in-store loop
that will also feature segments on Dogs
Of Peace, a Sparrow duo composed of
PFR producer Jimmie Lee Sloas and
Gordon Kennedy and now signed to
Charlie Peacock’s re:think label.

In September, PFR will begin its
tour, which is scheduled to hit 12 cities,
including Denver, Portland, Ore.,
Detroit, Chicago, Fort Lauderdale,
Fla., and the band’s hometown, Min-

(Continued on page 25)

BOOTH

DJ MISTER CEE

Rowdy Records and regional promotion
manager at Priority Records, respec-
tively.

Jim Elliott is promoted to manager,
advertising and merchandising produc-
tion, for Capitol Records in Hollywood,
Calif. He was production supervisor.

PUBLISHING. Geoffrey Hills is promot-
ed to senior editor at peermusic classical
in New York. He was associate editor.

Jay Brown is appointed creative
director at Quincy Jones Music Publish-
ing in Los Angeles. He was a music pub-
lishing consultant.
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The Stars Came Out For Stevie Ray

Epic’s Tribute To Vaughan Spans Four Formats

B BY CARRIE BORZILLO

1.OS ANGELES—From the land of
tribute albums, where gimmickry
often takes precedence over meaning,
comes one of the most heartfelt sets of
its kind: “A Tribute To Stevie Ray
Vaughan.”

The star-studded concert recording,
due Aug. 6 from Epic on CD, cassette,
laserdise, and
VHS home video,
includes passion-
ate performances
of Vaughan’s
songs by Eric
Clapton, Buddy
Guy, Robert Cray,
Bonnie Raitt, and
B.B. King.

Clapton, Guy,
Cray, and Vaughan’s brother Jimmie
had shared the bill with the blues gui-
tarist at the Alpine Valley amphithe-
ater outside Milwaukee on Aug. 26,
1990; Vaughan died in a helicopter acci-
dent that night. The four artists joined
some of Vaughan’s friends and col-
leagues—Ruitt, King, and Dr. John—
for a special concert March 11, 1995,

VAUGHAN

FOTRBUTET)

EVIERAY VAUGHAN

8.8, Kiad
ERIC CLAPION
RUBERTLRRS
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Badnnik R T
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on the “Austin City Limits” soundstage
in Vaughan's hometown. The bulk of
that concert makes up “A Tribute To
Stevie Ray Vaughan.”

The set includes “Pride And Joy” by
Raitt, “Texas Flood” by Jimmie
Vaughan, “Telephone Song” by King,
“Long Way From Home” by Guy, “Ain’t
Gonna Give Up On Love” by Clapton,
“Love Struck Baby” by Cray, and
“Cold Shot” by Dr. John. In addition,
all seven musicians jam on “Six Strings
Down,” “Tick Tock,” and “SRV Blues.”

“This is the best tribute to him that

TVT Aims To Copy Connells’

European Success In

B BY DAVID MENCONI

RALEIGH, N.C.—It’s practically an
industry cliché to say an American
band with a small stateside following
is “huge in Europe,” but the Connells
are that cliché come to life. Their
sixth album, “Weird Food & Devas-
tation” (due out Aug. 6 on TVT
Records in the U.S.), finds the North
Carolina band in the curious position
of following up an enormous hit in
Europe while still pursuing that elu-
sive mainstream breakthrough back
home.

The hit in question is “’74-'75,” a
ballad from the Connells’ 1993
album, “Ring.” Although the Con-
nells have had three top 10 hits on
Billboard’s Modern Rock Tracks
chart, “’74-"75” never charted in the
U.S. However, the song cracked the
top 20 in 14 countries and hit No. 1
in Germany, Norway, Sweden, and
Israel. That earned the band a Euro-
pean Golden Award for 1995’s song
of the year. It also spurred “Ring” to
overseas sales of 350,000 copies,
according to the Connells’ manager,
Ed Morgan—nearly triple the
album’s U.S. sales of 120,000, accord-
ing to SoundScan.

With “Weird Food & Devastation”
(the title came from the band’s
European touring experiences), the
challenge is to raise the Connells’
U.S. profile to that of their Euro-
pean status. Instead of trying to
reinvent the wheel, the strategy is
business as usual—building the
band’s audience through widespread
touring. Progressive Global Agency
is booking a tour that will start in
September.

“A lot of the success the Connells
have had in the U.S. has been quiet,”
says Morgan. “They’re one of those

us.

THE CONNELLS

bands that sells more records than
people think. They’ve never been
hype-driven, and we don’t plan on
veering from our normal course of
trying to expose their music to the
publie through a rigorous touring
schedule. It’s always been the old-
fashioned way for us: performing the
songs live.”

One marketing wrinkle is that
“Weird Food & Devastation” will
lead with different singles and
videos in different territories. In
America, the first single is the Neil
Young-ish “Fifth Fret.” The first sin-
gle in Europe, where EMI is releas-
ing the album, is “Maybe,” which was
mixed by R.E.M. producer Scott Litt
and features more of a mainstream
rock sound.

“When they hit in Europe, it was
almost top-down,” says TVT presi-
dent Steve Gottlieb. “Their intro-
duction came with one of the most
played videos on MTV Europe. That
resulted in a different profile and set
of expectations than in America,
where they’ve grown from the begin-
nings of alternative music.”

That they have. The Connells have
carved out a decent-sized cult fol-
lowing since forming in 1984, with
five albums that have cumulatively
sold more than 400,000 copies in the

(Comtinued on next page)

we could’ve done. I know Stevie really
enjoyed it,” says Jimmie Vaughan, who
produced the album and organized the
concert. “It was very emotional for me.
Every time I would go to sing, I didn’t
know if it would come out. I had that
feeling like when you're fixing to cry. I
felt it in my eyes. But everything took
care of itself, and it just happened.
“To me it seemed like a reunion,” he
continues. “I’ve known all these people
for years, and everyone was really glad
to see each other. These were truly the
people—not to say there couldn’t have
been more, but we didn’t have time—
these were the ones that I thought of
first, and I called everyone up, and
boom, they all said yes. There was no

Happy Together. The Turtles take a break after kicking off their 40-city tour
at the Los Angeles House of Blues. Shown, from left, are actor Harry Dean
Stanton, producer Phil Spector, the Turtles’ Mark Volman and Howard Kay-
lan, and Chip Douglas, who produced such Turtles hits as “Elenore” and
“You Showed Me.”

(Continued on next page)

DEEI’ THOUGHTS: He has hit the top of the best-
seller lists for books and audiobooks, so why shouldn’t
Deepak Chopra set his sights on the music charts?
The internationally known new age author and lectur-
er is the first artist signed to Upaya, a new Tommy
Boy imprint. Tommy Boy is a joint venture between
label founder Tom Silverman and Warner Music
Group.
“The goal is to provide music

Deepak Chopra Meditates On Music;
Mercury Records Gets A Little Scratchie

funneled through the new venture. Mercury would not
comment on its financial investment in the deal.

WIDE WORLD OF DISNEY: What do All-4-One,
Eternal, and Luis Miguel have in common? They’ve
all cut a version of “Someday,” the theme song to the
Walt Disney animated feature “The Hunchback Of
Notre Dame.” All-4-One’s version was released to U.S.

radio stations June 10 on Holly-

that combines rhythmic back-
grounds and powerful melodie
themes with Deepak’s magical
voice and his very potent mes-
sages,” says Richard Perl, CEQ
of Chopra’s umbrella company
Infinite Possibilities Internation-
al. “Everything will be originally

LbEAl

wood Records. Eternal’s version
will be released in the U.K. July
29 on First Avenue/ EMI.
According to Judi Osaka, assis-
tant manager of international
marketing for Walt Disney Rec-
ords, “Someday” marks the first
time that different artists have

created, based on themes he’s
written about.”

“The themes will be written in
a way so that they create good
songs,” says Upaya principal Josh Baran. “We'll be
working with music in a different kind of way, but
Deepak’s not a singer. We're not trying to say that
he’s going to sound like Barbra Streisand.”

Undoubtedly not, but don’t be surprised if names
as big as Streisand’s show up on the albums. “There
is no question that Deepak has many friends in the
music business who have interest in collaborating
with him,” says Perl, who claims that Chopra has
written lyries anonymously for some of his musieian
friends and has even been the wordsmith behind a hit
or two.

But this time, it will be Chopra’s name on the
charts. Perl says the overall aim of the project is “to
get people to recognize the miracle magic of their
existence and transcend the illusion of material exis-
tence and dance in the excitement of multiple reali-
ties”; if that comes with a high chart position
attached, all the better. “We absolutely see this mate-
rial getting airplay,” he says. “Our hopes are that the
songs and videos will climb to the top of the charts. I
want the melody to be so catchy that people can’t get
it out of their heads.”

Look for Chopra’s first release in early 1997.

STARTING FROM SCRATCH: Mercury Records is
finalizing a deal to market and distribute Chicago indie
Seratchie Records. Scratchie, which is co-owned by
James Tha and D’arcy of Smashing Pumpkins,
Adam Schlesinger of Ivy, Jamie Stewart, and label
president Jeremy Freeman, is home to such acts as
Ivy, Chainsaw Kittens, the Frogs, Belltower, and
Fulflej, whose Sept. 17 release will be the first album

by Melinda Newman

recorded an English version of a
Disney song for two English-
speaking territories. Miguel's
Spanish version, titled “Suefia,”
will go to radio Friday (28).

In a similar vein, “God Help The Outeasts,” recorded
by Bette Midler for the U.S. soundtrack, is performed
in French by Lara Fabian for the Canadian version.

THIS AND THAT: MCA Music Entertainment Group
is selling merchandising company Winterland Produc-
tions to MML, a family-owned holding company. Accord-
ing to an MCA representative, MCA is ending its eight-
year relationship with Winterland because the latter’s
extremely successful expansion into the custom screen-
printing business is not compatible with MCA’s core busi-
ness of “buying or creating entertainment properties and
promoting them.”

D’Monster Records, the indie label run by artist man-
ager David Sonenberg and attorney Scott McCracken,
has signed its first artist, New York alternative band Luv
Junkies. The Aug. 6 release will be distributed by
Alliance Entertainment Corp. . . . HO.R.D.E. headliners
Blues Traveler will have a double live album out July 2;
a cut from the album is featured in the movie “Kingpin.”

ON THE ROAD: The Summerland tour, a four-act bill
featuring Everclear, Spacehog, Tracy Bonham, and 7
Year Bitch kicks off Wednesday (26) and runs through
Aug. 4. The tour will stop primarily at amphitheaters and
arenas ... No Doubt begins a headlining tour July 25,
with Goldfinger as an opening act . . . Rosanne Cash is
on a club tour to support her current Capitol album, “10
Song Demo” . . . Kiss has selected several acts to open
portions of its summer tour. Among the groups getting
the nod for a varying number of dates are Alice In
Chains, Sponge, D Generation, and the Nixons.
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Freedom Spawns Marshall Crenshaw’s ‘Miracle’
Low-Key Relationship With Razor & Tie Ends Five-Year Break

l BY STEVEN MIRKIN

Since the 1991 release of Marshall
Crenshaw’s last studio album,
“Life’s Too Short,” the musiecal land-
scape has changed, with the guitars
and angst of grunge giving way to
melodies and a pop sensibility. At
least, that’s what Crenshaw and
Razor & Tie are counting on for the
Aug. 6 release of Crenshaw’s eighth
album, “Miracle Of Science.”

Citing the success of such bands
as the Gin Blossoms—whose hit “Til
I Hear It From You” was co-written
by Crenshaw—Razor & Tie co-
owner Craig Balsam says, “This is
the right time for another Marshall
Crenshaw record. There’s definitely
a sensibility out there with much
younger audiences about pop
music.”

Marshall didn’t plan a five-year
break between studio albums (punc-
tuated only by Razor & Tie’s 1994
release of a live album, “My Truck
Is My Home”). “I wanted to be
patient with myself, for a change,”
Crenshaw explains. “I felt kind of
burnt out and uninspired. It’s hard
to write a song, and sometimes you
don’t have the nerve.”

The road back for Crenshaw
began with his work with the Gin
Blossoms and came to fruition when
Brad Jones, who plays bass in Cren-
shaw’s band, invited Crenshaw to
Nashville to use his new studio.
Bringing with him the only song he
had finished, Crenshaw took Jones
up‘on his offer. “I had such a good
time doing it that I kept going back,”
Crenshaw says, adding with a laugh,
“I guess I made this record to
impress Brad.” Crenshaw’s well-
crafted, '60s-influenced songs sit

comfortably next to an eclectic quar-
tet of covers: Ray Price’s “Who
Stole That Train,” Billy Fury’s
“Wondrous Place,” Dobie Gray’s
“The In Crowd,” and former Hiisker
Dii drummer Grant Hart’s “2541.”

After his experiences recording
for major labels, Crenshaw found his
relationship with Razor & Tie to be
agreeably low-key. “At no time was [
under anyone’s supervision. It was
good for me; the
freedom helped
the album,” he
says. “This was
undoubtedly the
most comfortable
work situation
I’ve ever been
in.”

Razor & Tie
has had a rela-
tionship with Crenshaw since his
contribution to the label’s 1993
Arthur Alexander tribute album.
Crenshaw was without a deal, and
Balsam and partner Cliff Chenfeld
suggested a live album, something
that Crenshaw had been considering
himself. The resulting set did well
enough that when Crenshaw decid-
ed to return to the studio, he signed
with Razor & Tie for a three-album
deal.

Razor & Tie’s initial push for
“Miracle Of Science” will be at
triple-A radio, which will be fur-
nished with the single “Starless
Summer Sky” about two weeks
before the album’s release. Once the
album reaches a certain level of
acceptance at triple-A, the label will
begin working the album to modern
rock outlets. “You've got to convince
[modern rock stations] to play [Cren-
shaw],” says Balsam.

CRENSHAW

When the label makes its move to
modern rock, Balsam says, it will
commission a video for “Sky,” which
Balsam feels will be a better fit for
VH1 or MOR Music than MTV.

Crenshaw is known to talent book-
ers through his appearances on such
talk shows as “Nightline” and “Late
Night With Conan O’Brien,” where
he has been called on to offer a his-
torical perspective on musical issues
or to promote his 1994 book, “Holly-
wood Rock.”

Crenshaw will go on the road in
September and October, playing
1,000-seat halls.

At retail, the label will return to
stores that did well with Crenshaw’s
live album. These includes chains,
such as Tower, Borders, and Barnes
& Noble, as well as mom-and-pop
stores. Chains will be serviced by
Koch, which has distributed Razor &
Tie for the past two years; the label
recently hired a new salesperson,
who will work exclusively with inde-
pendent stores. Balsam says the
label plans promotions from August
through October, including listening
booths and price-positioning pro-
grams.

The album should also attract
some attention for its eye-catching
op-art package. Designed by Stefan
Sagmeister, who also designed the
art for Lou Reed’s “Set The Twilight
Reeling” album, the intricate cover
insert will unfold to reveal photos of
Crenshaw with various facial expres-
sions. In addition, there will be a
hologram printed directly on the
disc.

Although Razor & Tie is best
known for its reissues of such artists
as Joe Meek and the upcoming Scott

(Continued on page 15)

TVT AIMS TO COPY CONNELLS’ EUROPEAN SUCCESS IN U.S.

(Continued from preceding page)

U.S., according to Morgan. But the
big break has eluded them, which
has caused tension for the band in
the past. In 1992, the Connells filed
a lawsuit in an attempt to leave TVT
(the suit was settled in 1993, before
the band began recording “Ring”).

For the new album, one factor in
the band’s favor is a changed climate
at radio. When “Ring” came out in
1993, harder-edged alternative rock
was nearing its apex. The rise of
more pop-friendly guitar acts, such
as the Gin Blossoms, has made the
Connells a better fit on rock radio
than ever before.

“We've always played new Con-
nells material, and I’m sure this
album will be no exception,” says
Tom Guild, PD for album rock
WRDU Raleigh. “You do hear more
of their kind of music in some bands
at the top of the charts now, like the
Gin Blossoms or Dishwalla.”

Additionally, Morgan and Gottlieb
both cite the growth of triple-A radio
as another plus. That gives the Con-
nells another outlet, along with com-
mercial alternative and their tradi-
tional stronghold of college radio.
Still, radio will take a back seat to
roadwork.

“We’re not looking to blow this out
at top 40,” says Gottlieb. “If that
happens, great—and I think the

songs are worthy and will have that
reaction. But they’re a musician’s
band that plays for their fans. The
key is the direct, immediate rela-
tionship they have with their fans
live. Radio and MTV are extra. A lot
of our focus will be fan base and
word-of-mouth, working this as an
album project. That’s the best thing
you can bring to radio: a dedicated
and passionate fan base.”

That fan base will find an unusu-
al record, with some of the Con-
nells’ rawest material yet. Co-pro-
duced by the band and their long-
time live sound engineer Tim Harp-
er, “Weird Food & Devastation”
spreads the songwriting among the
members of the band more than
ever before. The harder-edged
songs are likely to receive more
attention, but some of the quieter
numbers are exceptionally pointed.
In particular, Mike Connell’s
“Friendly Time” refers to critics
who have been less than friendly to
the Connells in the past.

“This album is very different for
us,” says lead singer Doug MacMil-
lan. “A lot of our friends have heard
it and thought it was a real depar-
ture, but it seems to have grown on
them. You’ve got to do something to
change it up. Mike especially made a
real concerted effort to try to write

differently.”

While the Connells as a group
have been largely absent from Amer-
ica for the past two years, various
members have been visible with side
projects. MacMillan played a tour
manager/svengali in the independent
film “Bandwagon,” which was shown
at a number of film festivals, includ-
ing Sundance and Cannes. And lead
guitarist George Huntley branched
out with a solo album, the folkish
“Brain Junk,” which TVT issued ear-
lier this year. Both Huntley’s and the
band’s songs are published by TVT’s
White Rhino Music.

But it was their European success
that gave the Connells the impetus to
make another attempt at U.S. fame.
MacMillan acknowledges that the
band might have even broken up if
“’74-75” hadn’t hit.

That was a definite shot in the
arm,” MacMillan says. “It’s hard to
say, there’s a good chance we would
have gone ahead and taken another
stab even without that. But Europe
did make a huge difference in terms
of looking down the line and seeing
what we wanted to do. Anyway, we’ve
always been known to say, ‘Well,
we’ll see what happens with this one
before we decide anything else.’
We've been saying that for years, and
we're still here.”

Il BY DAVID SPRAGUE

NEW YORK—As the leader of pio-
neering “no wave” trio DNA, Arto
Lindsay was hailed as the sultan of
skronk, an image he softened some-
what with the three albums he
released as co-helmsman of the
Ambitious Lovers. Longtime fans
might be surprised—and neophytes
intrigued—by the sultry flavor of
“The Subtle Body,” coming Aug. 6 on
Bar/None.

“When Ryuichi Sakamoto initially
approached me to do the project, he
said he wanted me to put together a
bossa nova record,” says Lindsay,
who recorded the album for Sakamo-
to’s Giit label, which released it in
Japan last summer.

Lindsay Shakes His ‘Body’
To Bossa Nova On Bar/None

“It has arelation to bossa novaina
sense, but even though it is quite tra-
ditional, I don’t think I'd call it a
bossa nova record per se.”

While Lind
say has fre-
quently drawn
on the music he
was exposed to
as a youth living
in Brazil (the
child of a mis-
sionary, he
returned to the
U.S. for college
in the early '70s), he’s never been as
loving in his interpretations as he is
on “The Subtle Body.” Over the
course of the album, Lindsay croons

(Continued on page 15)

LINDSAY

THE STARS CAME OUT FOR STEVIE RAY VAUGHAN

(Continued from preceding page)

fooling around, no egos involved. It all
fell into place smoothly.”

Guy says the gathering in honor of
Vaughan was a special moment for him
as well.

“It was the first time we all got
together at once,” he says. “That’s
always something special, when you
dedicate your life to music and some-
thing like this brings us together. To
be around B.B. King and Clapton and
all those big names in the same room,
with that much talent, and to be a part
of it—words can’t describe it. I know
[Vaughan’s] smiling somewhere.”

The four formats of “A Tribute To
Stevie Ray Vaughan” will share the
same artwork and will feature stick-
ers advising consumers about the
availability of the audio and video
releases. The media blitz in August
includes advertising in Rolling Stone,
blues and guitar magazines, and alter-
native newspapers such as the L.A.
Weekly and Village Voice, as well as
ads on VH1 and CMT, among other
outlets.

Triple-A radio will be serviced with
the album upon its release, and the
label is working on a give-away of a
Stevie Ray Vaughan Fender signature
guitar at a music conference in Boul-
der, Colo., in August.

“We're also doing some targeted
marketing in the Southwest area, in
his hometown,” says Chris Poppe,
senior director of marketing at Epic.
“There will be one or two billboards in
Austin, one in Houston, and one in Dal-
las for the month of August. And we're
doing a postcard of him that’s given
away free in those postcard racks in
restaurants in about 10 markets.”

At retail, a special counter bin with
signage for the new video and Vaugh-
an’s previous three videos (“Live At
The El Macambo,” “Live From Austin,
Texas,” and “Pride And Joy”) will be
on display. The two live video collec-
tions are Epic Home Video’s top-sell-
ing titles, according to Poppe.

The 80-minute home video of “A
Tribute To Stevie Ray Vaughan,”
which includes part of the tribute con-
cert in Austin, old footage of Vaughan,
and interviews with all the players,
will run in its entirety on PBS in
August. The label is hoping to have the

program air on VH1 also. The video
includes artists who were not on the
audio project, such as Art Neville and
Chris Layton and Tommy Shannon
from Vaughan’s band Double Trouble.

Video, audio, and liner notes from
the release will be featured on Sony’s
World Wide Web site on the Internet
at http://www.sony.com/music.

John Artale, purchasing manager
for the 150-store National Record
Mart, based in Carnegie, Pa., says that
even without having listened to the
album, he expects it to do well, based
on the superstar artists involved.

“These are the right people cover-
ing the right songs,” says Artale. “It
has integrity because [of that] and
because we didn’t see this right after
his death. And it’s not like the Zep-
pelin or Carpenters tribute albums.
This one is straight-ahead, not cute or
gimmicky. That in itself will set it
apart, because it is truly a tribute
album for a deceased [artist] by his
peers.”

In fact, Tony Martell, senior VP/GM
of Epic/Associated Labels and A&R
coordinator for the album, says he
could have had the top rock groups in
the country take part in the tribute,
but “there was no meaning there.”

“Jimmie and his mother and Epic
didn’t want anything to smack of com-
mereialism. This is a heartfelt thing,”
says Martell. “Everyone played and
sung their hearts out and were happy
to do it.”

It’s taken more than a year for the
release to see the light of day because,
according to Martell, “the paperwork
and clearances with publishers and-writ-
ers was enormously time consuming.”

The original concept was for the
show to be a network television spe-
cial, according to Vaughan; it then
turned into an intimate tribute concert
open to the public and spawned the
CD and video.

“A lot of people called up and pro-
posed a lot of things and had crazy
ideas. None of it seemed right,” says
Vaughan. “A lot of stuff was pitched
immediately after he died, but it didn’t
feel right. When we did start talking
about it, it just seemed the right time.
I hope to get together with them again
some day.”
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JAZZ ICON ELLA FITZGERALD DEAD AT 78

(Continued from page 9)

proved to be an utterly marvelous in-
strument. The musical derring-do that
drove her scat improvisations was on its
way to becoming legendary.

Fitzgerald’s sense of swing was deep.
She could ride a groove or weave her
wholly original patterns around and
through the rhythms at hand. Her into-
nation was superb, her use of nuance
expert, and her ability to quote other
famous jazz solos entertaining. Her
records on the Decca label established
her as a jazz vocalist who could please
. pop audiences with a bubbly demeanor
and an ever-present eloquence.

That repertoire became bolstered with
the advent of bop. Charlie Parker and
Dizzy Gillespie’s manic style impressed
Fitzgerald. She studied its rigorous con-
struet and dove into its frenzied essence
with the zealous nature of a true convert.
Once adept at its required acrobatics, she
became an even more thrilling artist.

A mid-'40s Ebony magazine profile
found her explaining that “these bop

Selected
Discography

Much of Fitzgerald’s work has been
re-released in an assortment of boxed
sets and compilations. Following is a
selected discography of those releases.

» “Ella In London,” Pablo (1974).

+ “Ella And Basie,” Verve (1984).

* “The Intimate Ella,” Verve
(1990).

* “The Early Years”"—Part 1 &
Part 2, Decca/GRP (1992).

¢ “Ella Swings Lightly,” Verve
(1992).

* “The Complete Ella Fitzgerald
Song Books,” Verve (1993).

* “The War Years (1941-1947),”
Decca/GRP (1994).

» “Pure Ella,” Decca/GRP (1994).

* “The Concert Years,” Pablo
(1994).

» “Newport Jazz Festival, Live
At Carnegie Hall, July 5, 1973,”
Columbia (1995).

After
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musicians have stimulated me more than
I can say. I have been inspired by them,
and I want the world to know it. Bop
musicians have more to say than any
other musicians playing today.”

It was a gutsy public opinion, given the
fact that bop was initially deemed a rene-
gade sound. A tour with Gillespie
cemented her view that bop’s groovy
sophistication was the way of the future.
Her curt marriage to shipyard worker
Benjamin Kornegay annulled, in 1947
she wed bassist Ray Brown.

It was George and Ira Gershwin’s
“Lady Be Good,” revved up by Fitzger-
ald’s extraordinary scat phrasing, that
helped form the positive critical consen-
sus regarding her leap from swing to bop.

But Fitzgerald continued to cut novel-
ty tunes for Decca during this era, and
collaborations with ribald bandleader
Louis Jordan (silly pieces, such as the
faux calypso “Stone Cold Dead In The
Market,” gained attention) and the Ink
Spots (“Into Each Life Some Rain Must
Fall”) did little to stress the artier ele-
ments of her sound.

Compared to the adventurous persona
of her bop readings during nightclub
gigs, these radio-centered collaborations
seemed commerecial and trite. However,
a sublime partnership with pianist Ellis
Larkin on Gershwin material prompted
a new phase of her career in 1950.

Norman Granz—producer of the pop-
ular Jazz at the Philharmonic series, a
steady tour of high-vis jazzers placed in
a jam-session context—had hooked up
with the singer a year earlier, becoming
her manager and securing for her a new
level of prestige. He got a hot property.
According to Will Friedwald’s “Jazz
Singing” (Seribner’s, 1990), Fitzgerald
had sold 22 million discs for Decea by
1954. A year later, she was on the cover
of Life magazine.

Her rousing riffs, swoops, and vocal
cartwheels through such standards as
“How High The Moon” defined the exhil-

aration of the JATP shows.

Granz, picking up on the simple beau-
ty of her Gershwin outing, was also
responsible for her documentation of
tunes by other Broadway songwriters.
In 56, he signed Fitzgerald to his new
label, Verve. The immensely popular
series of “Song Book” records followed.
“Ella Fitzgerald Sings The Cole Porter
Song Book” was the series’ initial release,
and its quality was apparent upon arrival.

Clever lyrics, gorgeous melodies,
impeceable interpretations—Fitzgerald
was a limber artist blessed with some of
the smartest songs American writers
had to offer. The songbooks didn’t con-
tain much scatting—that was saved for
the stage or used in judicious dollops. But
the meaty fare of the tunes—written by
the likes of the Gershwins, Jerome Kern,
Johnny Mercer, Harold Arlen, and
Rodgers & Hart—was enough to aug-
ment her persuasive delivery.

The latest issue from Verve’s “Song-
book” library, “Love Songs: Best Of The
Verve Song Books,” was released June 18.

The intellectual nature of the projects
and definitive versions of the tunes, many
eritics believe, cast Fitzgerald as one of
the greatest artists of the time. The com-
mereial appeal of the Porter record
cemented both Fitzgerald’s mainstream
persona and Verve’s business stronghold.

By the time she turned to Ellington’s
extensive repertoire, working with the
master and his band, it seemed that her
sure-throatedness was infallible. She
could bounce, lilt, lament, and wax wistful.
On the 1957 romp “Bli-Blip,” she acts silly
and sounds like a sage. During the same
era, she shared lead vocals with Arm-
strong on “Porgy & Bess.” Her humor
was as convincing as her melancholy.

Some believe that her way with blues
language wasn’t as deep as that of her
contemporary, Billie Holiday. Perhaps it
wasn’t; it’s an opinion that loomed
throughout her career. But Fitzgerald’s
strengths were many. She had the abili-

PHILIPS’ SECRET GARDEN SET BLOSSOMS

(Continued from page 9)

Philips launched a 12-city in-store per-
formance tour, which mainly hit Borders
Books & Music outlets but also included
Sam Goody and Virgin stores.

In addition to posters announcing the
band’s appearance, setup at Borders in
Arlington, Va., included placement in a
listening post near the entrance and in-
store play in both the book and music sec-
tions of the store. Music manager Eric
Hardman says the store sold 75 copies in
the three weeks prior to the appearance.

Hardman estimates that at least 70%
of the 100 or so attendees purchased
CDs. “We were a little nervous because
the band didn’t have name recognition,
but they just blew out, and it’s still selling
really well for us,” he says.

Max Lewis, new age buyer at Tower
Records in Boston, says “Songs From A
Secret Garden” is doing very well as a
result of a small display and listening-
post placement.

Philips has launched the second stage
of its marketing campaign, which
includes listening-station space with
Tower nationally and with West Coast
chain Natural Wonders.

A video has been produced, and the
label is planning more focused market-
ing in target cities. This includes aggres-
sive pursuit of listening-post space, place-
ment in chains, and “blanket coverage”

of new age book and music shops and
spiritual centers.

“We really believe in this record and
this band, and we’re going to go as far as
we possibly ean to reach people with it,”
Altman says. Plans are to bring Sherry
and Lovland back to the U.S. for a simi-
lar promotional tour in the fall.

While Secret Garden fits most logical-
ly into the new age category, Philips is
finding some classical crossover appeal.

Kansas City, Mo., commereial classi-
cal station KXTR has been playing all of
the tracks for about two months. “It fits
in nicely between a Handel concerto
grosso and a Delius tone poem and has
been very popular with our listeners,”
says music director Patrick Neas.

Listener response has also been high
at noncommercial smooth jazz station
WUKY Lexington, Ky. PD Curt Math-
ies learned about the record when the
title started to come up on retailers’ lists
during the station’s regional call-outs.

“I listened to it and thought there was
something there, so I spiked it a few
times on the air, and the phones lit up
immediately,” he says. “This is the kind
of record I take real pleasure and pride
in programming, because a week or a
year later a listener will come up to you
and say, “Thank you for bringing this into
my life., ”»

ty to imbue an optimism into every song
she chose. And the sure pitch that
marked each of her recordings bolstered
the music’s overall certitude.

In the mid-’50s, she began to make
appearances in films; the first was “Pete
Kelly’s Blues.” By the end of that decade,
her audience was large enough to fill
huge venues. At the apex of her career,
having recorded with the Ellington
orchestra, she and the Duke shared the
stage at Carnegie Hall, presenting the
material they'd just cut in the studio.

When Granz sold Verve to MGM in
1960, Fitzgerald was under another’s
purveyance, and she began to flounder.
Mid-decade, she moved to Capitol, where
the quality of the projects dropped. As
the ’60s ebbed, she recorded for Reprise,
but the resultant music seemed weak.

Her eyesight began to fail in the "70s,
and cataract surgery was one of the first
indications that she was more fragile than
some thought. It was during this time that
the Memorex cassette company bolstered

her public persona with its “Is it live, or is
it Memorex?” campaign; Fitzgerald’s
pure tone, allegedly powerful enough to
break a wine glass, was touted in the ad
as the ultimate music to enjoy.

In several ways it might have been.
During the "70s, she followed Granz to his
next label, Pablo, and made disc after
disc of tunes. Many were recorded live
at the Montreux Jazz Festival. Some
were daring, such as her voice and gui-
tar outing with Joe Pass, “Take Love
Easy.” Some were infectious, such as
“Ella In London.”

In 1987, she suffered congestive heart
failure and received bypass surgery. Her
final studio date was in 1989 for Paklo,
but she continued to perform intermit-
tently until 1991. By ’93, her diabetes
mandated the amputation of her legs.

The physical ailments and withdrawal
from the public could never mar Fitzger-
ald’s position as one of jazz's most cele-
brated personas. Hers was an identity
built on timeless musie.

b usiness DURSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
EAGLES frank Howard June 16 $2.133,400 44,205 C&C Concerts
MICHAEL STANLEY Memorial Stadium $53/$38 sellout Terry Bassett
Clemson University Presents
Clemson, S.C.
GARTH BROOKS America West Arena  June 6-8 $958.464 53,248 Estrellia
Pheenix $18 three Entertainment Group
seflouts
EAGLES Greensboro Cotiseum  June 17 $915.928 15,082 Terry Bassett
Greensboro, N.C. $71/852 sellout Presents
GARTH BROOKS San Diego Sports June 13-15 $805.467 41,336 Glenn Smith
Arena $19.50 three Presents
San Diego sellouts
DAVE MATTHEWS BAND Blockbuster-Sony June 5 $556,069 24,8712 Electric Factory
BEN HARPER Music Entertainment $27.50/821 sellout Concerts
Center
Camden, NJ
ALANIS MORISSETTE Gorge June 1 $553,440 20.000 MCA Concerts NW
IMPERIAL DRAG George, Wash. $30 75/$26.25 seliout
| LAGUNA SECA DAYS: Laguna Seca May 25-26 $521.280 20.703 Bill Graham
RATDOG FEATURING BOB Raceway $55/$28.50/320/310  two Presents
| WEIR & ROB WASSERMAN, Salinas, Calif. sellouts
JORN OSBORNE, BEN
HARPER, WILCO,
LEFTOVER SALMON, G.
LOVE & SPECIAL SAUCE.
" OTHERS
GARTH BROOKS McKate Memorial June 2-3  $483,480 26.860 Estrellia
Center $18 twe Entertainment Group
University of Arizona, sellouts
Tucsen, Ariz.
ANA GABRIEL Universal June 8-9 $463,540 11,281 MCA Concerts
Amphitheatre $50/347.50/%45 12,502,
Universal City, Calif two shows
MOOBY BLUES Gorge May 18 $434,367 11.282 MCA Concerts NW
George, Wash. $49.10/333.35 13,500
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
321-0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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Continental Drif

NEW YORK: If the sign of a hot band is the company it keeps, then Bigmouth
is in fine shape indeed. The Birmingham, England-natives-cum-New Yorkers
just finished a monthlong national tour opening for Spacehog and Marry Me
Jane. “Birmingham is a cultural black hole, for all intents and purposes,” claims
vocalist/guitarist Christopher Hicken, who is joined in the band by gui-
tarist/vocalist Brett Hammond, bassist Martin Ewens, and drummer Derek
Finan. Encouraged by friends in UB40, Bigmouth toured in England and
recorded an EP on its own label
before coming to the U.S. to open for
UB40 in 1993. Unfortunately, some-
one forgot to tell the headliner. “We
showed up at Toad’s Place in New
Haven [Conn.] with a one-way ticket
and a van. We hired the gear, which
we didn’t have any money to pay for.
And the tour manager said, ‘Who are
you? ” recalls Hicken. The misun-
derstanding was cleared up, and Big-
mouth went on to open eight shows
for UB40, performing in front of thousands. “Then we came back to New York
and were playing before 15 and 20 people,” says Hicken. Humbling as the expe-
rience may have been, it ultimately was good for the band. Its members used
the next three years to develop their songwriting and performing skills. Big-
mouth has created a tight sound that incorporates elements of the Cure, Space-
hog, and Supergrass but is wrapped up in an infectious pop package. They've
played their own gigs as well as opening for acts like Echobelly, D Genera-
tion, and Tracy Bonham. The band has released a double-sided 7-inch single
on NG Records that has received airplay on stations as far away as Houston
and has recorded a six-song demo. But for now, Hicken has the road bug. “T've
been in New York for three years. To go see [the rest] of America was a cul-
ture shock. It was wonderful. Put me on the road for the rest of my life, thank
you very much.” The band will play New York’s CBGB June 21. Contact Ken
Freundlich at 212-751-7555. MELINDA NEWMAN

BIGMOUTH

MIAMI: Florida may be home for now, but the Underbellys really hail from a
place where the neon never sets and the high-lovin’ hair shines in the spot-
light. Formed in early 1995, the Underbellys plug in a dash of Southern red-
neck, the crash of California surf gui-
tar, and the ghost of Vegas-era Elvis.
With an unbridled love for surf-a-
billy-on-speed musie, the quartet gets
there by using turbo throbbing bass
and sax by Evil, twanging guitar by
Dave, backbeat by drummer Randy
Blitz, and vocals by Billy Velvet,
whose pompadour defies gravity. The
band has played a number of gigs
around town, including an ASCAP
showease and the 25th anniversary party at the Hard Rock Cafe here. A show-
case at New York’s Squeezebox garnered a deal with Don Hill Records, for
which the band has just recorded a six-song EF, “Honey Baked And Spiral
Cut.” Contact the Underbellys at 805-573-3301 or Don Hill Entertainment at
212-219-2850. SANDRA SCHULMAN

THE UNDERBELLYS

ATLANTA: Anthony Michaels, PD at WXRC Charlotte, N.C., was so taken
with the Umajets’ song “Mother” after catching a show by the Atlanta
band that he dropped the track into his station’s rotation. A gorgeous Bea-
tles-esque ballad, “Mother” quickly became WXRC’s most requested tune.
“The phones haven’t stopped,” says Michaels. Among the other stations
that have since picked up on the Umajets are Atlanta’s WKLS and WNNX
and WCHZ Augusta, Ga. The group’s CD, “Demolo-
tion,” a sparking, self-recorded, self-released effort
chock-full of well-crafted pop gems along the lines
of the Posies or Marshall Crenshaw, has already
sold more than 1,200 units. The band grew from late-
night jam sessions between onetime roommates Rob
Aldridge (former singer for Epic recording act Hol-
lyfaith) and Tim Smith (former bassist for Virgin
group Jellyfish). “We would come home from our
tours at the same time and write our own songs and

THE UMAJETS

| have fun with that. Coincidentally, our bands broke up the same week,”

Aldridge says. “I've always believed there was some kind of manifest des-
tiny in all this.” Indeed, judging from their harmonies, Smith and Aldridge
seem born to croon together. “I’ve never been in a situation—and I think
this is true for both of us—where it’s so natural,” Aldridge says. E-mail
the band at umajets@aol.com or contact Frank Copsidas at 406-863-4520.

KEN JOHNSON

LINDSAY SHAKES HIS ‘BODY’ TO BOSSA NOVA ON BAR/NONE

(Continued from page 13)

in English (on the shimmering “4
Skies”) and Portuguese (the more vis-
ceral “Este Seu Olhar”).

“In the past, I've often done things
that were intended to be quite beau-
tiful, but I always juxtaposed them
ageinst things that were very bru-
tal,” says Lindsay, who says his deci-
sion to eschew guitar playing on this
record was inspired by a desire to
concentrate on quiet, acoustic
melodies rather than the electric
outbursts common to his playing.

“It’s an absolutely beautiful
record, which is what drew me to it
in the first place,” says Tom Pren-
dergast, president of Bar/None.
“Besides which, Arto has tremendous
character as an artist, and I’'m very
happy to be able to deal with him.”

Prendergast says he views the
project as press-driven to a large
extent, although the label “will try
to get into whatever gaps exist in
radio, between world musie and more
adventurous jazz [outlets].

“In a way, it’s not terribly differ-
ent in feel from the last Everything
But The Girl album,” Prendergast
adds. “It’s very spare, very stripped
down, and I think it will surprise a
lot of people.”

Bar/None hopes to arrange a
series of East Coast dates for Lind-
say (who is currently without a state-
side booking agent) in conjunction
with the U.S. release of “The Subtle
Body.” There’s already a good deal of

anticipation at independent retail
outlets, particularly those that stress
experimental music. Prendergast
says that Bar/None will prepare
posters for retail display and to pro-
mote possible tour dates.

“I've been trying to get the import
version for about six months, but
that’s proven pretty much impossi-
ble,” says Bruce Gallanter, manager
of New York’s Downtown Music
Gallery. “I know Arto has called this
his ‘ballad’ record, which I think peo-
ple will be very interested in hear-
ing. He has a few different things
going on at any given time, and I
think that’s what makes him so inter-
esting as an artist.”

Lindsay, who is managed by Steve
Cohen at Music & Art, certainly
doesn’t take much time off. Since
completing “The Subtle Body,” he
has recorded an album of noisier
improvisations for the Knitting Fac-
tory Works label and has produced
an album by Brazilian avant-
chanteuse Marisa Monte.

“I’'ve hit on a way of working that
I’m very comfortable with,” says
Lindsay. “While it might be nice to
have big budgets and see my records
available everywhere, I’'m more inter-
ested in the social aspect: going places
and meeting people rather than just
going from Hilton [Hotel] to Hilton.”

Lindsay will be performing dates
in Europe and Japan this summer,
although he grants that staging a

tour to back “The Subtle Body”—on
which he’s joined by such artists as
Brian Eno, Marc Ribot, Bill Frisell,
Nana Vasconcelos, and Sakamoto—
might be a tall order.

“I’'m looking to get a group of peo-
ple together who not only understand
the music, but feel it, too,” he says,
noting that some of the younger
musicians on the album, such as
Amadeo Pace (of New York-based
Blonde Redhead) and Cibo Matto’s
Yuka Honda, may play on select
dates. “I hope people are able to
appreciate something this free of
angst. There’s none of that at all on
this album; it’s just Saturday-night,
let-the-animal-out music.”

MARSHALL CRENSHAW

(Continued from page 13)

Walker collection (which features
liner notes written by Crenshaw),
Balsam says the label is ready to pro-
mote and sell releases by new acts.
“It’s just a different kind of machin-
ery,” he says. The label has expand-
ed its staff, adding publicity, radio,
production, and sales employees.
“Marshall deserves mainstream
attention,” Balsam says. “We have
only five or six artists on the label,
so we're not going to push Marshall
aside for the next flavor of the
month. We’re going to work this
record for as long as we can.”

ALLEGRO

CRENTING DEMANIX
DELIVERING ENTERTATVMENT

- got i

ear for

usiness.

— Bob Marin. President
MAGNUM AMERICA

Knowledge of music alone is not enough. Allegra also offers

you crvativity,"insight. and finely honed business instincts.
Always looking fornew ways and places to market music. Putting

as much creativity into marketing, as the artist puts into the
recording. To hear the seunds of success, give Joseph Micallef,

President of Allegro. a call. 1-800-288-2007
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AUDIO BOOKS
Issue Date: Aug. 3

Ad Close: July 9

Audio Books continue to
entice listen2rs worldwide.
Billboard tunes its ears to
this expanding merket in
its Augus: 3rd spotlight.
Coverace w I feature a
general overview of audio
books irclucing market
strategies, audio publisher
web sites, udcoming
fourth quarter releases
and the state of the UK
market. Other topics to
be explcrad are spoken
word and the growing
presence of audic books
at video stores.

Contact:
Deborah Rabinson
212-536-5016

. comp-ehensive overview

WL

GOSPEL

Issue Date: Aug. 3
Ad Close: July 9

The “word” according to
Billboard runs in our Aug.
3rd issue spotlighting
Gospel music This
annual secticn provides a

by Gespel ecitor Lisa .

I Colirs or the state of the ‘_* ¥

market, the year’'s naws E
and emerging trends.

© Other feazures explcre the
" market’s efforts at crack-
* ing mainstream gospz=|

shows in churches, and a

* Jan. - Julv ctart recap of

top albumes, artists, labels
and d stributing labels.

Contact:

Lee Aan Photoglo
615-321-4294

\

ASIA PACIFIC 11l

Issu= Cate: Aug. 10
Ad Close: July 16

With the succass of the rcent
MIBEM Asia meeting in Hong
Kong dtill ‘escnating through-
out the ndisty, the heat con-
tinues 1o rise ‘rom this market-

= place. Billboard's third qar-

terly " egazire within a mag-

| azine” repats on the area’s
| most rece-t esents, trencs

and As a/Paci‘ic acts breaking
in both the "omeland anc
abroad Cioverage will also
explore the success Weszern
acts are experiencing in Asia
Pacific. .air Billboard in its
commibtment to this ever-
evolv n3 region.

Contact
Amarda Guest
613-9£22-8260
Gene Smith
212-532€-5001

REGIONAL MEXICAN

Issue Date: Aug. 17 %

Ad Close: July 23

Billboard’s Augus=17th

issue cebuts compaehensive
coveraje of the keJional

Mexican Music market. This

issue exolores the wide vari-

eties o7 this exciting genre, »
includina Tejano. Latin g
America1 Bureau Chief John
Lannert orovides an encom-
passing dverview ¢~ the mar-
ket's strzngth as documented |
by curr=nt radio play and
sales aciivity. Tre spotlight
also fzatures profles on the
labels working the —wusic, the
rising stars, and a complete
year-to-c ate recap of the
Regionz Mexican dharts.

Contact:

Daisy Ducret

(P): 213-728-0134
(F): 213-525-2335

00,200
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ENI'IANCEB o= HOLIDAY PRODUCT
INFIAINGE D SHOWCASE AND TOURING DIRECTORY
It Issue Date: Aug. 17 ~ Issue Date: Aug. 24 ' Publication Date:
Ad Close: July 23 | Ad Close: July 30 Heiexonp ||
. While the enhanced CD ' Billboard's August 24th | Ad Close: August 2
market is in transformation, = issue is the ultimate i The ITTD is a complete and

source on how to stock
those shalves this holiday
season. This jam-packad
annual review of fourth
quarter products incluces
information on music,
video and multimedia
releases, holiday-themed
products, accessories,
and charts of last sea-
son’s best selling CDs
and videos. Editorial will
also feature a product
forecast on the childre~’s
entertairment market and
an overview of the reis-
sues market.

comprehensive reference
source for the talent and tour-
ing industry with 16,000 listings =
including artists & managers, o
hotels, agents, sound & lighting
services, clubs & venues, char-
ter transportatian and more. It
contains all that is needed to
book talent, pramote tours, anc
take care of business, all in one
single, easy-to-use reference

| source. An ad in the ITTD
means access tc the talent and
touring personnel who need
your services.

its full potential still remains
to be seen. Billboard's
August 17th issue exam-
ines the general state of the
markzat from both a techni-
cal and creative point of
view. Our comprehensive
review explores the labels
specializing in the format
and will include a curren:
directory of the major play-
ers. Editorial coverage will
also contain a retail-based
story exgloring retailers’
reactions to the format.

Contact:
Los Angeles: Dan Dodd
213-525-2299

New York: Kara DioGuardi
212-536-5008

e

Contact:
Jodie Francisco
213-525-2304

Contact:
Deborah Robinsor.
212-536-5016

)

il

Place your
ad today!

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI

PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

613-9824-8260 - PH
613-9824-8263 - FAX
AMANDA GUEST

44-171-323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
CATHERINE FLINTOFF

331-4549-2933 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

213-525-2307
DAISY DUCRET

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX
AKlI KANEKO

39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX
LIDIA BONGUARDO
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So Wound

SCUD MOUNTAIN BOYS
REBAREIN Massachusetts JALE

Harmacy
SP 370 CD/LP/CS bROSAS CR/LR So Wound

Out August 20 SP 350 CD/LP

i
i

And remember,
friends, we’re here to
make YOU happy.
We’'d hate to think
you were living a life
without Sub Pop —
why, just the thought
of it makes us want
to cry. It's like peanut
butter without jelly.
Scotch without soda.
Punk without rock.
It’s not natural, dam-
mit! Don’t upset us.

P-OP

Sub Pop Records
P.0, Box 20645, Seattle, WA 98102
http://www,.subpop.com
1.800-8UBPOF1 loser@subpop.com
Distributed by ADA & Sub Pop Records.
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BILLBOARDS H E ATS E E K E IR S ALBUM CHART

THIS
WEEK
LAST
WEEK

ARTIST

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan®
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY l IIIIII

FOR WEEK ENDING JUNE 29, 1996
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)

TITLE

S

* & & NO.1 %

10 DISHWALLA A&M 540319 (10.98/15.98)

* K
PET YOUR FRIENDS

RHETT AKINS DECCA 11424/MCA (10.98/15.98)

SOMEBODY NEW

T
IwN
T

7 MINDY MCCREADY BNA 66806/RCA (10,98/16.58)

TEN THOUSAND ANGELS

9 THE REFRESHMENTS MERCURY 528999 (8.98 EQ/14.98)

FIZZY FUZZY BIG & BUZZY

GOLDFINGER M0J0 53007/UNIVERSAL (10.98/1€.98)

GOLDFINGER

11 MAXWELL COLUMBIA 66434 (7.98 EG/11.98)

MAXWELL'S URBAN HANG SUITE

32 KENNY WAYNE SHEPHERD GIANT 2462 1/WARNER BROS. (10.98/15.98)

LEDBETTER HEIGHTS

7 TINA ARENA EPIC 67533 (10.98 EQ/16.98)

DON'T ASK |

O|l—|low|lo|la|lwlw|[ofo
—
~

18 RICOCHET COLUMBIA 67223 (10.98 EQ/15.98)

RICOCHET

o l

PAUL BRANDT REPRISE 46180/WARNER BROS. {10.98/16.98)

CALM BEFORE THE STORM

11 12 12 MARK KNOPFLER WARNER BROS. 46026 (10.98/16.98) GOLDEN HEART
12 11 12 | THE VERVE PIPE RCA 66809 (10.98/15.98) VILLAINS
13 14 22 ENRIQUE IGLESIAS @ FONOVISA 0506 (10.98/13.98) ENRIQUE IGLESIAS |
— 1 HEATHER B. PENDULUM 38383*/EMI (10.98/15.98) TAKIN MINE |
— | 1 | MONA LISA iSLAND 524244* (8.98/12.98) 11-20-79
16 10 5 PRONG EPIC 66945* (10.98 EQ/16.98) RUDE AWAKENING
17 15 9 SOUTHERN CULTURE ON THE §(IDS GEFFEN 24821 (9.98/12.98) DIRT TRACK DATE
—_— 1 MICKEY HART RYKODISC 10338 (11.98/16.98} MICKEY HART'S MYSTERY BOX
19 | 13 | 13 | DJ KOOL cLR 7209 (10.98/15.98) (LET ME CLEAR MY THROAT)
28 4 THE WALLFLOWERS INTERSCOPE 90055 (10.38/16.98) BRINGING DOWN THE HORSE
21 22 4 JUNIOR BROWN MCG CURB 77843/CURB (10.98/15.98) SEMI-CRAZY
| 22- -—ZH b KENNY LATTIMORE COLUMBIA 67125 (10.98 Q/16.98) KENNY LATTIMORE
23 | 2 32 3T MJJ/550 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTHERHOOD
24 | 18 9 PLANET SOUL STRICTLY RHYTHM 325* (9.98/14.98) ENERGY + HARMONY !
25 27 4 JORDAN HILL 143 82849/AG (7.98/11.98) JORDAN HILL

o L orara 200 et Wi o Sl st s vl e aBirs el he STt SubesqUant ibums are Imimedi-
O R e e e e e e & 1358, Bilooat B! Commmoncations 1 crsk Indicates vyl L s
L 26 17 2 YOUNG LAY ATLANTIC 828;3/—AG (10.5/15.98) BLACK ‘N DANGEROUS
21 |- 26 15 | CASSANDRA WILSO_N_B—LUE NOTE 32861/CAPITOL (10.98/15.98) NEW MOON DAUGHTE
28 | 25 12 | POE MODERN 92605/AG (10.98/15.98) HELLO
45 10 | OLGA TANON WEA LATINA 13667 (8.98/13.98) NUEVOS SENDEROS
30 32 38 | JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART
31 23 10 | JO BEE MESSINA CURB 77820 (10.98/15.98) JO DEE MESSINA
32 | 29 2 DONELL JONES LAFACE 26025*/ARISTA (10.98/15.98) MY HEART
33 19 |-4 COMMISSIONED BENSON 4184 (10.98/15.98) IRREPLACEABLE LOVE
— 1 FRED HAMMOND & RADICAL FOR CHRIST BENSON 4320 (10.98/15.98) THE SPIRIT OF DA\;B—
35 36 43 POINT OF GRACE WORD 67049/EPIC (9.98 EQ/15.98) THE WHOLE TRUTH
36 | 35 | 2 | PATTI ROTHBERG emi 36834 (10.98/15.98) BETWEEN THE 1 AND THE 9
31 30 |.2 MISSISSIPPI MASS CHOIR MALACO 6022 (1098/14-‘;2;) I'LL SEE YOU IN THE RAPTURE
50 | 6 | SHAKIRA SONY 81795 (7.98 EQ/12.98) PIES DESCALZOS
39 | A 11 BAHAMADIA CHRYSALIS 35484*/EMI (9.98/15.98) KOLLAGE
40 | 38 15 LUSH 4AD/REPRISE 46170/WARNER BROS. (10.98/16.98) LOVELIFE
— 1 BOB CARLISLE DIADEM 9691/BENSON (10.98/16.98) SHADES OF GRACE
42 | 31 7z KENNY CHESNEY BNA 66908/RCA (10.98/15.98) ME AND YOU
— | 24 | BONEY JAMES WARNER BROS. 45913 (10.98/15.98) SEDUCTION
4 | 33 36 DEBORAH COX ARISTA 18781 (10.98/15.98) DEBORAH COX
45 | 39 | 36 | MYSTIKAL BIG BOY 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL
46 41 2 AMANDA MARSHALL EpIC 67562 (7.98?./1;98) AMANDA MARSHALL
— 2 MICHAEL CARD & JOHN MICHAEL TALBOT MYRRH/WORD 67684/EPIC (10.98/15.98} BROTHER TO BROTHER
— 1 THE BLUE NILE WARNER BROS. 45848* (10.98/16.98) PEACE AT LAST
49 | 31 3 PUFF JOHNSON WORK 53022/COLUMBIA (1092“3 EQ/16.98) MIRACLE
— 5 THIRD DAY REUNION 16203/ARISTA (_9.9_8/1;98) THIRD DAY

SECOND CHANCES: One of
the most overlooked bands of
1995, Ednaswap, gets a much
deserved second shot via a new
record label (Island Indepen-
dent) and a new release of sorts,
the EP “Chicken,” due July 2.
“Chicken” features rerecord-

Saxy Debut. Jazz saxo-
phonist Pamela Williams’
Heads Up Records debut,
“Saxtress,” is No. 25 on the
South Atlantic Regional
Roundup this week.
Williams has gained expo-
sure on the road with Patti
LaBelle, Teena Marie, Barry
White, Queen Latifah, Baby-
face, and -, as well'as via
airplay on R&B radio and
BET. She just taped a per-
formance on BET’s Jazz
Central” that airs next sea-
son. “Saxtress” is No. 10 on
Top Contemporary Jazz
Albums.

ings of “Torn,” “Glow,” and
“Therapy,” which were original-
ly on the band’s ill-fated self-
titled EastWest/Elektra debut,

plus two new songs, “Nothing Is
Broken” and “Way Down.”

The band, led by the mesmer-
izing vocalist Anne Preven, a
female version of Perry Farrell,
intertwines trippy. ethereal
melodies with a bit of rock accor-
dion thrown in. Dave Jerden,
known for his work with Jane’s
Addiction and Alice In Chains,
has been tapped to produce
Ednaswap’s next full-length set,
due early next year cn Island.

That album will feature a
rerecording of “Clewn Show,”
which became a live
favorite and was -
picked for airplay by r
some PDs off “Edna-

Teamwork. The pairing of two
of Christian music's foremost
artists, Michael Card and John
Michael Talbot, is proving fruitful.
Their “Brother To Brother” debut
on Myrrh/Covenant Artists is No.
17 on the West North Central
Regional Roundup and No. 18
on the East North Central
Regional Roundup this week.
They'll be touring Sept. 12-29.

swap,” even though it
wasn’t serviced as a
single.

Preven isn't bitter
that Ednaswap’s de-
but album failed to
garner significant
recognition outside of
the band’s homebase
of L.A. The band was
signed too early, she

I

 EASTNORTH CENTRAL |
The Verve Pipe, Villains J

WEST NORTH CENTRAL
Fizzy Fuzzy

)

POPULAIRUPIRISIN GS.

BILLBOARD’S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARRIE BORZILLO

what we gave them. They want-
ed a pop record, and that’s not
what we're about. I want people
to discover us as a band, whether
we have a song on the radio or
not.”

Preven says the reason the
band rerecorded many of its
songs for the EP and still-
unnamed full-length is that
“we’ve played a lot of shows
together now and matured as a
band. Our sound is more con-
gealed. We've rearranged many
of them; we basically covered

our own song on

NORTHEAST

Dishwalla, Pet Your Friends

“Torn.””
Lori Graves, direc-

MIDDLE ATLANTIC
L Maxwell, Maxwell’s Urban Hang Suite

tor of A&R at Island,
says the EP is being
used primarily as a
tour marketing tool
and will be sold at gigs.

The tour, which the
label expects will start

T F

Young Lay, Black ‘N Dangerous

says, and hadn’t
played enough gigs,
and the label was
delivered an album
that it just didn’t
know how to work.
“Have you seen the movie
‘Carrie’? Well, we went to the
prom in our nice white dress and
got pig’s blood dropped over us,”
says Preven of the disappoint-
ment of “Ednaswap.” “Really,
it’s no one’s fault. It was a bad
match of band and label, and we
were signed too early. Our orig-
inal demos were different than

PACIFIC

SOUTH CENTRAL
Rhett Akins, Somebody New

SOUTH ATLANTIC

1 /- =~ v

DJ Kool, {Let Me Clear My Throat)

in July and run
through the release
date of the album, was

B

v

=
THE REGIONAL ROUNDUP

Rotating top 10 lists of best-seiling titles by new and developing artists.

PACIFIC

. Young Lay Black ‘N Dangerous
. Dishwalta Pet Your Friends
. Enrique Iglesias Enrique Igiesias

Kenny Wayne Shepherd Ledbetter Heights
Goldfinger Golidfinger

Tina Arena Don't Ask

Mark Knopfler Golden Heart
- Mickey Hart Mickey Hart's Mystery Box
. The Refreshments Fizzy Fuzzy Big & Buzzy
. Oiga Tanon Nuevos Senderos

SomNonswN-

—

SOUTH ATLANTIC

. DJ Kool {Let Me Clear My Throat)
Dishwalla Pet Your Friends
Rhett Akins Somebody New
Maxwell Maxwell's Urban Hang Suite
Mindy McCready Ten Thousand Angels
. Heather B. Takin Mine
. Goldfinger Goldfinger

Shakira Pies Descalzos

Olga Tanon Nuevos Senderos
. Squirrel Nut Zippers Hot

SomNonawNE

—

being planned at press
time.

L.A.’S FINEST:

Voted one of the six

hottest bands on the

L.A. music scene by

The Los Angeles Times, Red
Five is worth checking out.

The coed band delivers an

infectious power pop punch on

its Interscope debut, “Flash,”

released June 18, and makes a

return appearance on the Vans

Warped tour this year, which

begins July 3 in San Diego and
wraps up Aug. 11 in Dallas.

Rocket From The Crypt,

Pennywise, NOFX, Dick Dale,
CIV, the Deftones, Goldfinger,
and Fishbone are among the
other artists on the bill.

Fans can enter to win a skate-
board signed by Red Five at var-
ious retail outlets in the Warped
tour markets.

ROADWORK: Spongebath/
Zoo’s Self, which is actually in
the midst of co-headlining a tour
with Polydor’s Cast, contrary to
what was previously reported

Perfection. Tommy Stinson,
of the Replacements and
Bash & Pop fame, is back
with his new band, Perfect,
and a summer tour with Lon-
don’s Meices and A&M'’s
Enormous July 9-Aug. 18.
Perfect's debut EP, “When
Squirrels Play Chicken,” is
due July 9 on Medium
Cool/Restless. The band’s
true charm, though, is in its
energetic live shows.

here, has been chosen as the
only band to perform July 20 at
the Jose Cuervo California
Region Beach Volleyball Cham-
pionship, presented by Rolling
Stone and sponsored in part by
KROQ Los Angeles.
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Political Activism Big At IAAAM

White House Visit Among Confab Activities

H BY J.R. REYNOLDS

Politics, voter registration, and the
need for greater solidarity among
R&B executives were the main topics
of discussion during the 1996 annual
conference hosted by the Internation-
al Assn. of African American Music.

The conference—which was held
June 13-16 at the Washington, D.C.,
J.W. Marriott Hotel and drew an esti-
mated 600 registrants—focused heav-
ily on political activism from an indus-
try perspective and hosted several
activities to that end.

“I think a synergy is possible
between the people in political power
and the youth of today,” said Universi-
ty Records president Haqq Islam. “But
they’ve got to stop trying to blame kids
for all the problems we’re having in the
community.”

The highlight of the four-day confab
was a special visit to the White House
by TAAAM co-founders Dyana
Williams and Sheila Eldridge, who met
with President Clinton.

“It was an honor for us to meet with
the president because it punctuates
TAAAM’s commitment to ensuring

that African-American music will
remain in the mind of America as an
economic and cultural force,” Williams
said.

Eldridge and Williams are spear-

THE ISLEY BROTHERS

heading a campaign to convince Con-
gress to officially proclaim June Black
Music Month. “We're trying to get it
put into the Congressional Record,

Island’s Ronny Jordan Sheds
Some ‘Light’ On His Acid Jazz

B BY DOUGLAS REECE

LOS ANGELES—Island recording
artist Ronny Jordan hopes that his lat-
est album, “Light To Dark,” due out
Aug. 13, will prove less acidic to the
ears of mainstream jazz and R&B lis-
teners than his earlier releases.

Jordan’s previous albums—1991’s
“The Antidote” and 1993’s “The Quiet
Revolution,” which peaked at No. 10
and No. 6, respectively, on Billboard’s
Top Contempo-
rary Jazz Albums
chart—estab-
lished the Eng-
lishman as a quin-
tessential acid-
jazz guitarist.

However, with
his newest outing,
Jordan is pro-
gressing toward a
jazz/hip-hop/R&B sound that he
describes as “urban jazz.”

“The way I see acid jazz, it’s more of
a fashion statement [looking and dress-
ing a certain way], and I'm not really
about that,” says Jordan, who first
gained notoriety after signing to Lon-
don-based 4th & B’'way Records in
1991.

“The one thing I have in common
[with acid jazz] is a love of "70s musie,”
he says. “But I also appreciate the
sounds of the '90s, and that’s why I
deseribe ‘Light To Dark’ as having a
"70s feel with a "90s approach.

“If you listen to the beats on the
album, there are some distinctly mod-
ern sounds,” he adds. “We have these
really big drum loops with fat grooves,
which is what the '90s are about.”

JORDAN

“It’s You,” the first single, will be
serviced to adult R&B and jazz sta-
tions at a yet-to-be-determined date.
Both the single and the song “I See
You” are R&B-flavored vocal tracks
that illustrate the rhythmic flourish-
es the artist deseribes.

Jordan also offers smoothed-out
instrumental tracks, such as “Into The
Light,” which provides lush, casecad-
ing strumming that is unlike some of
the artist’s more intricate, less main-
stream earlier work.

Island black music marketing direc-
tor (U.S.) Ane Roseborough says the
label plans to use the album’s new
sound to expand Jordan’s audience
from his consumer core, which has
purchased a total of 195,000 units of
his last two albums, according to
SoundSean.

“‘Light To Dark’ is much more
accessible than his previous records,
especially for the black jazz audience
in America,” Roseborough says. “It’s
going to open him up to a whole new
audience, but his core is still going to
find a lot of nice things on this record.”

Though Jordan is currently under a
publishing contract with Island Musie,
he says, that deal expires in July, after
which he will begin considering other
offers.

Bolr Perry, owner of Blue Note
Records in North Miami Beach, Fla.,
says that he is already receiving
requests for “Light To Dark” and
expects Jordan’s new approach to
work well for the artist.

“I think it’s a good move for him,”
says Perry. “We know that certain
artists with strong track records are

(Continued on page 25)

since that hadn’t been done when Pres-
ident Carter unofficially recognized
the month back in the ’80s,” said
Williams.

During the White House visit, Island
recording act the Isley Brothers, who
were also in attendance, were honored
with JAAAM’s Diamond Award for
excellence. In turn, the Isleys pre-
sented the president with an auto-
graphed guitar.

Organizers tapped Rep. Chaka Fat-
tah, D-Pa., who is heading up the Black

i a4
Good To Be Shai.

i

Gasoline Alley/MCA act Shai takes a break in the studio dur-
ing the remix of “ Don’t Wanna Be Alone,” the second single from the group's
current album, “Blackface.” Pictured, from left, are producer Andre Booth, Shai’s
Carl Martin and Marc Gay, remixer Marley Marl, and Shai’s Garfield A. Bright and
Darnell Van Rensalier.

(Continued on page 25)

JAZZ FEST HITS AGAIN: Despite the somber
news of vocalist-supreme Ella Fitzgerald’s passing
(see story, page 9), the 18th annual Playboy Jazz
Festival was able to maintain all the cornucopian
character that has turned what was initially a one-
time Windy City jazz concert into an annual South-
ern California musical event.

Held June 15-16 at the outdoor Hollywood Bowl in
sunny Los Angeles, the 19-act festival was an eclec-
tic music lovers’ delight.

At the top of the show, 16-year festival host Bill
Cosby called for and received one minute of silence
in honor of the late jazz artist.

About midway through the opening-day perfor-
mances, Playboy’s Hugh
Hefner called a backstage
press conference regarding
Fitzgerald’s death. “She
was one of the [jazz] giants
that I grew up with, which
was why she was at our
very first festival [in Chica-
go] baek in 1959,” he said.

Both days’ performances
provided solid musical
entertainment, although
some jazz purists remain
disappointed with the sold-
out festival’s increasing shift from a “jazz festival”
to one that also embraces blues, Afro-Cuban sounds,
and other music forms.

“They’re selling out for the bucks,” grumbled one
jazz enthusiast. “It’s supposed to be a jazz musie fes-
tival, not an adult music festival.”

However, the majority of the ticket-buyers were
not disappointed in the least with the nonjazz acts,
such as R&B’s Gladys Knight, who brought down
the house with her nostalgia-packed Vegas-style per-
formance.

Among the other “highlight reel” acts were
Dianne Reeves, Gillespiana with the Lalo
Schifrin Big Band, Tony Bennett, Everette Harp,
J.J. Johnson, Chucho Valdes and Irakere, and
Stanley Clarke. Also appearing was the Cos Of
Good Music I1, an all-star collection of players fea-
turing Stanley Turrentine, Joey DeFrancesco,
Lou Donaldson, Kevin Eubanks, Charles Ear-
land, and Bernard “Pretty’* Purdue.

In addition to the Playboy Jazz Festival's two-day
Hollywood Bowl affair, the organization has consis-
tently produced free musical events in local commu-
nities around Los Angeles. Among this year’s six
community events was a special screening of more
than 50 jazz-related documentaries and videos.

Says Playboy Enterprises communications direc-
tor Bill Farley, “The community events began in
1979 as a promotion for the first Playboy Jazz Fes-

The
Rhythm
and the

Blues

by J. R. Reynolds

Playhoy Jazz Festival A Community Effort;
WBPS Boston Tries The Rhythm Alternative

tival held in L.A., because there had never been a
successful jazz festival here. We wanted to do some-
thing to help promote the show to the community,
and what began as a series of marketing events
turned into an integral part of preserving the art
and culture of jazz, as well as a mechanism for giv-
ing back to the community.”

Additionally, Playboy picks up the tab for non-
commercial radio stations wishing to air the festi-
val. This year, some 200 stations have aired the event
or plan to do so.

RHYTHM ALTERNATIVE music has gained
another ally at radio. WBPS-AM Boston, a sports/
talk station, is airing “The
Voice” midnight-6 a.m.,
Tuesday-Saturday. A recent
playlist spotlights the
diverse selection of rhythm
acts that “The Voice” pro-
grams.

Included are Maxwell,
Solo, the Fugees, Jean
Carne, Quincy Jones,
Kenny Lattimore, Men Of
Vizion, Jerald Daemyon,
SWYV, Herbie Hancock,
Doc Powell, Puff Johnson,
Angela Bofill, the Isley Brothers, Groove Collec-
tive, and Bobby Caldwell.

Although the program’s daypart isn’t the best,
enterprising Boston listeners who have day jobs will
no doubt record this progressive programming for
later enjoyment.

The time for more eclectic R&B programming is
now. The market is there, and dozens of quality acts
aren’t getting a real chance to show their wares on
traditional adult R&B shows.

Are there any other stations or shows out there
(other than NPR) that collectively program jazz,
R&B, blues, hip-hop, and rhythm alternative? We
wanna know.

MUSIC CORNER: Speaking of Bobby Caldwell,
the Sin-Drome artist is demonstrating staying power
with “Soul Survivor,” his latest set. Released in Jan-
uary, the album has sold a respectable 40,000 units,
according to SoundScan, and peaked at No. 5 and No.
28 on the Top Contemporary Jazz and Top R&B
Albums charts, respectively.

Touring could be the reason for the set’s staying
power; Caldwell began the first leg of his tour in
support of the album in early spring and recently
began the second leg, which hits 27 markets.

Rip-It Records act 4U is ripping the mike with
“Home,” its debut single. The ballad—which was

(Continued on page 25)
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HIGH TIME: Congratulations are in order for Toni Braxton, who, as pre-
dicted here last week, moves to the top of Hot R&B Singles with “You're Makin’
Me High"/“Let It Flow” (LaFace/Arista). Believe it or not, this is her first No.
1 R&B single. Braxton’s pop-flavored sophomore album, “Secrets”
(LaFace/Arista), will debut on the Top R&B Albums chart next week.

WHAT THE FUNK: Funk-a-teers will be elated to know that George Clin-
ton & the P-Funk Allstars win Hot Shot Debut honors on Top R&B Albums
for “T.A.PO.A.FO.M.” (5650 Music/Epic). In case you're wondering, the acronym
stands for “The Awesome Power Of A Fully Operational Mothership.” Clinton
has been receiving significant exposure from Nike’s “Ken Griffey Jr. for pres-
ident” spot. He will also appear on a “Yo! MTV Raps” special tentatively slat-
ed for July 11.

Sales are flat, and we have adjusted bullet criteria on Top R&B Albums and
Hot R&B Singles Sales so that even titles with very modest gains earn bullets
... Who said vinyl is dead? Eight albums in the top 10 and more than half the
titles on the Top R&B Albums chart are available on vinyl.

OPRAH SWAYS CONSUMERS: The artists whose albums enjoyed the
largest percentage gains this week benefited from television exposure on “The
Oprah Winfrey Show,” as Quincy Jones (Qwest/Warner Bros.) wins Great-
est Gainer (35-10) and Gerald Levert & Eddie Levert Sr. (EastWest/EEG)
take the Pacesetter cup (63-28). Jones, along with Tamia, Brandy, Heavy D.,
Take 6, Brian McKnight, and Patti Austin, performed cuts from “Q’s Jook
Joint” during the June 11 “Oprah,” while the Leverts performed songs from
“Father And Son” on the show’s Father’s Day episode June 14. Sales of both
albums improved more than 150% over the prior week at core R&B stores.

TUNED IN: The songs demonstrating the greatest improvement in audience
impressions this week are “Baby Luv” by Groove Theory (Epic) and “Black-
berry Molasses” by Mista (EastWest/EEG). “Baby Luv’s” listeners doubled
(72-40 on Hot R&B Airplay); WCDX Richmond, Va., is among the airplay lead-
ers, with 37 detections. WCDX PD Aaron Maxwell says the song has a “famil-
iar groove that is well put together.”

“Blackberry Molasses” enjoyed a 43% increase in audience (68-48 on Hot
R&B Airplay). Although the label is pitching the song as a teen record, Brian
Douglas, PD of WIMH Greensboro, N.C., says the song has solid young-adult
appeal; it’s the station’s seventh-most requested song in only its second week.
Mista is testing best at WJMH with women 16 and older. Niecy Davis, PD of
WBLX Mobile, Ala., says the track’s “acoustic sound stands apart.” “Black-
berry Molasses” is a big request record for her station also, reacting best with
females 25-54 and young males.

|N CELEBRATION of Black Music Month, independent retailers Walter L.
Esaw and Dennis Gardin of Pearl’s Music in Detroit held their fourth annu-
al Bowling Tournament and Awards Reception June 8. The Puffa Reds store
in Ypsilanti, Mich., won retailer of the year, while Joe Barrett of BMG’s Detroit
branch was named national distribution representative of the year. Beverly
Taylor of Cleveland’s Joy of Music was posthumously awarded the Humani-
tarian Award; a scholarship in her name was also announced. The first $1,000
grant will be awarded to a high school senior next year.
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IAAAM CONFERENCE

(Continued from page 20)

Music Month efforts in Congress, as
TAAAM conference chairman. Fattah
also chaired an JAAAM seminar that
was held on Capitol Hill and focused on
voter registration within the black
community.

About 200 high school students
joined conference registrants at the
Capitol Hill meeting and were lectured
by various members of Congress, polit-
ical leaders, and record industry
artists and executives. Afterward, pan-
elists fielded questions by inquisitive
students.

During the conference, there were
several calls for the creation of a black
music trade organization—similar to
the Country Music Assn.—that would
address collective issues affecting R&B
music and its executives.

“We got to come together and stop
letting all this [negative competitive]
bullshit come between us and making
money,” said Bad Boy president Sean
“Puffy” Combs.

The notion of creating a black music
association has returned to the R&B
forefront following the release of a
study conducted by Harvard Universi-
ty (Billboard, June 1).

“It’s only appropriate that a dialog
of this nature come to light,” says Har-
vard Consultation Project director
William Griffin, who led the six-person
team that prepared “The Harvard
Report On Urban Music,” which was
released recently.

“There’s a political side to every-
thing, and collective bargaining on key
black music issues can go a long way in
making progress,” he says.

On the creative side, the conference
turned in several impressive perfor-
mances during its afternoon and
evening events. Among them were per-
formances by Columbia vocalist Kenny
Lattimore, who is currently touring

with Barry White, and London acts
England Truce and Kruez, signed to
Big Life and Diesel, respectively.

Perspective’s Solo and Lo-Key? and
Silas vocalist Jesse Powell paid a rous-
ing medley tribute to the Isley Broth-
ers during the Diamond Awards gala,
which was held at the Warner The-
ater.

The awards show was open to the
public and honored such recording acts
as Earth, Wind & Fire, Chuck D, the
Isley Brothers, Mtume, Dee Dee
Bridgewater, Gladys Knight, New Edi-
tion, and the International Sweet-
hearts Of Rhythm.

The evening featured tribute per-
formances by such vocalists as Miki
Howard, Gordon Chambers, and Carol

Riddick, who musically honored
Bridgewater.

Subway and Usher performed a sat-
isfying New Edition medley that
brought the original members of the
group and replacement member John-
ny Gill to the stage.

After the members of New Edition
received a standing ovation and deliv-
ered acceptance speeches for their
Diamond Awards, MCA black music
division president Ken Wilson issued a
special award in honor of the group
having sold more than 20 million
albums worldwide.

“Home Again,” the first album from
the MCA act since it went on hiatus in
1989, is scheduled for release in Sep-
tember.

JORDAN

(Continued from page 20)

going to sell, and just because this may
be a more straight-ahead record, we're
not going to change our initial order.
People will come in and ask about his
new album and buy it regardless.”

In support of the album, Island has
planned a listening-post promotion in
retail outlets, such as Tower Records,
as well as an extensive print ad cam-
paign in jazz and urban publications
ranging from Jazz Times and Guitar
Player to Upscale magazine.

Jordan, who is self-managed and
booked by Fair Warning and Waste of
Talent, will begin touring during the
fall in midsized jazz venues in key
cities, such as New York, Chicago,
Atlanta, San Francisco, Los Angeles,
and Washington, D.C.

Prior to his U.S. dates, the guitarist
will tour in Europe, South America,
and South Africa. The album was
released on Island outside the U.S.
April 29.

In an effort to determine which
album tracks were the strongest for
U.S. use, Island serviced programmers
with the import set during the second
week of May.

Jordan says gaining airplay was a
prime consideration when he was pro-
ducing “Light To Dark.”

“What I was trying to avoid with
this album was getting too jazzy,” he
says. “When you do that, certain radio
stations will just shut the door on you,
and it will limit your audience to night-
time. I had to find a happy medium and
balance. ‘Light To Dark’ is a little more
‘funkdified.” ”

R&B adult WSQJ Richmond, Va., PD
Kevin Kofax is already playing multi-
ple tracks from the record. “The whole
CD is a perfect example of what good,
contemporary jazz sounds like,” he
says. “It fits right into our format. You
can pretty much drop it in [your CD
player] and play it. Any cut is suitable.”

CHRISTIAN ACT PFR CALLS IT A DAY WITH SPARROW’S ‘THEM’

(Continued from page 10)

neapolis. The group will also perform
at several major Christian music fes-
tivals, among them Cornerstone and
Jesus Northwest. Plans call for PFR
to hold in-store appearances in con-
junction with the tour to sign auto-
graphs and say farewell to fans.

To promote “Them,” Sparrow plans
to hold contests at radio during which
stations will give away limited-edition
autographed collectors’ posters, CDs,
and other merchandise. At retail,
there will be contests utilizing a peel-
off entry form for 1,000 limited-edi-
tion gold autographed CDs. Postcard
entry forms, as well as such in-store
merchandising materials as farewell
posters, will feature the tour itiner-
ary.

“It’s really sad, because they are
such a great band,” says J.R. Hernan-
dez, music manager for Houston’s
Theophilus Bible store. “A lot of peo-
ple really like PFR. They have a
strong following and have always sold
really well for us.”

WAYM Nashville helped Sparrow
launch the group’s first album. PD
Mark Rider says he thought Sparrow
was joking when he heard the group
was disbanding.

Rider says WAYM plans to play five
songs from the album, even if Spar-
row only releases three singles,
because he believes so strongly in the
group. “This is a group that has been

a real staple in our sound,” he says.
“When they came out, it was at a time
when we were desperately in need of
musie that would make our format
sound more competitive, and they
were the first thing we played in a
long time that we thought was
unique.”

Rider says listeners are calling to
express their disappointment.

PFR recorded “Them” at Pachy-
derm Studios near Minneapolis,
where Nirvana recorded its last set.
Dave Thoener, known for his work
with John Lennon, Billy Joel, Bon
Jovi, and Carly Simon, mixed the
album.

Hanson says the band members
didn’t write “Them” as a farewell

album, but knowing it was their last
made a difference. “It drove us to
really be who we are for one last
time,” Hanson says. “This album has
a little more energy than the others
... more capturing of the live sound
than we have ever done.”

As is routinely done in the Christ-
ian market, Sparrow released two sin-
gles simultaneously to Christian radio
June 17. “Anything” was serviced to
AC and top 40 radio, and “Pour Me
Out” was sent to rock and top 40 radio
stations.

York says that “Them” is the band’s
best effort. “It’s an incredible combi-
nation of their writing talents,” he
says. “There’s just some really great
musical evolution going on. They’ve
matured as a band.”

PFR is managed by Steven Baker
of SMB Management in Raleigh, N.C.
Its songs are published by EMI
Christian Music Publishing and pro-
ducer/publisher Brown Bannister’s
RBI Publishing.

“We are excited about these
changes,” Hanson says of the trio’s
farewell. “We don’t want people to feel
sorry for us or wonder if there are
ulterior motives. This is just some-
thing that we believe in, and we are
glad to be ending the group with such
a good record and a chance to go out
and say goodbye to people who have
been so helpful to us.”
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Vission & Lorimer Help Bring Props To L.A. Scene

IT‘S NOT EVERY DAY that a Los
Angeles production team draws the
kind of global props that Richard
“Humpty” Vission and Pete Lor-
imer have over the past year. After
all, clubheads are simply too snobby
to take a jam seriously unless it’s
spawned from some dark corner of
New York or London (with the occa-
sional grudging nod of respect to
Germany or Chicago). But with a
string of hits that includes “The
Feeling” by Sugar and “Energy” by
Devone, Vission and Lorimer are
kicking a distinctive “left coast”
sound that has hardheads and pop-
sters twirling with approval.
“Getting attention was a little hard
at first because not all of the big play-
ers are here,” Vission says. “But we
decided that it made more sense to
Jjust concentrate on building a strong

VISSION & LORIMER

base here, believing that word of
what we were doing would eventual-
ly spread. And it did. Now I think
that the majors are interested in us
because we're not from New York or
London. They like the different fla-
vors we bring to records. There are
a dozen producers from New York or
London who are going to give them
the same sound.”

Defining the flavors of a typical
Vission and Lorimer production is
tricky, particularly since they rarely
release two similar records in a row.
They move from hard trance to
bright disco with surprising agility,
making pitstops in techno and tribal
territories along the way. Such ver-
satility has allowed them comfortably
work on material by Crystal Waters,
Donna Summer, Ace Of Base, N-
Joi, the Shamen, and D:Ream,
among others.

If there’s a consistent thread in
their records, it’s a clear reverence
for old-fashioned pop hooks and solid
musicianship. The latter is due in
large part to the U.K.-born Lor-
imer’s background as a classical
musician, specializing in piano and
trombone. In fact, his training at the
French Conservatory in Paris led to
a long line of studio and band gigs. A
vocational switeh to engineering
brought Lorimer to Los Angeles to

Dauce

TRAX °
by Larry Flick

e/

work on Terence Trent D’Arby’s
1995 album, “Vibrator.” He hooked
up with Vission shortly after his
arrival, and decided he “never want-
ed to leave.”

Meanwhile, Vission was racking up
local credibility as a club DJ (which
he’d been doing since was he in the
ninth grade) and as a member of
innovating techno act the Movement.
His cachet heightened when he be-
gan hosting “Powertools” on KPWR
(Power 106) Los Angeles four years
ago. Although they seem an unlikely
pair, Vission and Lorimer are actual-
ly quite compatible in their approach
to music and their work ethiec.

“First of all, we're most interested
in developing songs and working with
artists with a future,” Vission says.
“And when we're doing a remix, we
like to spend a lot of time with the
original version of the record. We
want to enhance the music and the
artist, not wipe them totally from the
picture. As we try to develop our own
acts in our production company, we
have a lot of empathy. We don’t want
to compromise our acts, so we don’t
want to participate in compromising
anyone else’s.”

Devone and Sugar are among the
acts signed directly to Vission and
Lorimer’s indie label, Aqua Boogie.
Though Devone found an eventual
release and Hot 100 success with
“Energy” on Mercury Records, the
pair have completed a slammin’ new
single, “Devotion,” that is available
for major-label signing. Either way,
the cut will be out in mid-July on
Aqua Boogie, to be followed by a new
Sugar single and albums by both acts.

The next few months will be
mighty busy ones for the team, as
they put the finishing touches to a
publishing deal with EMI Music, as
well as write and produce new mate-
rial with RuPaul and Waters and re-
mix future singles by Sir Mix-A-Lot,
2 In A Room, and Brooklyn Funk
Essentials. For your more immedi-
ate attention is their crafty recon-
struction of “Superstar” by alterna-
rock outfit Charm Farm, a white-
label version of which has been
deservedly racking up DJ praise over
the past few weeks.

“It’s a great time for us,” Vission
says. “We're very serious about our
music, and we're looking to the
future. But while doing that, we
never lose sight of our immediate
goal: to create music that makes peo-
ple smile.”

SHAKE IT: It’s finally here. After
months of taunting a salivating club-
land, the hotly anticipated “If Ma-
donna Calls” by Junior Vasquez is
available on Groovalicious Records.
Of course, if you’re among the thou-
sands who visit the Tunnel in New
York to kneel before the altar also

known as Vasquez’s DJ booth, you're
probably already tired of this tribal
anthem. But everyone else will feast
on a double-pack of mixes that
ranges from rubbery smooth to
Jjagged and hard.

The premise of this record is sim-
ple and actually kind of goofy.
Vasquez sampled a brief voice-mail
message from La M demanding a
return call, around which Franklin
Fuentes chats up a ferociously quee-
ny storm. With the single’s club
future assured, we're wondering how
long it will take for Groovalicious to
get a snug edit onto radio. This could
be the novelty pop smash of the sum-
mer.

Groovalicious has other potential
hits with “Human Nature” by Sweet
Drop, “Soul Chu Cha” by Rosabel,
and the just-acquired Jimmy Som-
erville sleeper “Safe In These
Arms,” which has been turned inside
out by Todd Terry. Talk about labels
to watch for. We can’t wait to see
what Groovalicious head Michael
McDavid comes up with next.

The massive U.K. hit “Jumpin’ ” by
the Lisa Marie Experience has
found a stateside home on ffrree-
dom/3Beat Records. This is a strate-
gically intriguing time for the release
of this single here, given the its
direct competition with Todd Terry’s
imminent “Keep On Jumpin’ ” fea-
turing vocals by Martha Wash and
Jocelyn Brown. Both cuts are direct
descendants of the Musique disco
chestnut “Keep On Jumpin’,” though
the Lisa Marie Experience jam is
mostly a dub with heavy use of
Musique’s hook.

If you thought the Cover Girls
were a nearly forgotten footnote in
freestyle history, think again. Don-
ning hip-hop garb, the female trio
returns with “I Am Woman,” a cutie
that aims directly at urban tastes.
The fingerprints of increasingly hot
producer Tony Moran are all over
this record, with Luis “Phat Kat”
Vega, Ellis Pacheco, and Gary
Henry taking a crack at adding
house and jeep rhythms to the 12-
inch package. Look for “I Am Wo-
man” on the act’s forthcoming Fever/
Warlock album, “Satisfy,” due later
this summer.

Jeep-soul songstress Charissa
Arrington strikes a convineing club
diva pose on the Masters At Work
remix of “Down With This.” Stretch-
ed out atop a spare bed of percussion
that is way harder than the track’s
original groove, her otherwise for-
mulaic vamps are transformed into
wickedly seductive invitations to
party. Even better than the primary
mix is the Mind Fluid dub, on which
MAW partners Lil’ Louie Vega and
Kenny “Dope” Gonzales inject a bit
of the jazz-funk flavor that fuels
their other production project, Nuy-
orican Soul. A spiffy 12-incher from
the fine folks at MCA Records.

MORE, MORE, MORE: Columbia
comes serious on the club compilation
tip with not one, but two solid collec-
tions. “Jungle: The Sound Of The
Underground” kicks appealing (if
only marginally credible) beats con-

Hanging To The Left. The members of Columbia act Leftfield are all smiles as
they arrive at the Odeon in Brighton, England, for a recent headlining gig. The
duois currently in the studio laying tracks for an album that is expected to be
available at the end of 1996. Leftfield is joined by Quango Records honcho
Jason Bentley, who is promoting the just-issued “Dimensions In Ambience,” a
compilation that features Leftfield, Robert Leiner, and Union Jack. Pictured, from
left, are Paul Daley, Leftfield; Bentley; an unidentified venue doorman; and Neil

Barnes, Leftfield.

cocted by acts rooted in the U.S. and
the U.K. The jungle movement never
really caught full fire here—mostly
due to an English/reggae cultural
density that the average stateside
clubhead either flatly rejected or
could not accept. We have always
believed that jungle’s ultimate route
to success here could be via the hip-
hop community, in which props are
more easily paid to intangible musi-
cal flavors. Still, given the contagious
nature and steady rhythms of “Let
Me Be” by Elisabeth Troy or “Come
Together” by MC Olive, there is rea-
son to believe that adventurous spin-
ners may have a chance at reaching
their audiences.

The label should have a far easier
time selling “Global Basics,” which
hinges on Euro-NRG fluff and hearty
house rhythms. Oldies, such as the
brilliant Ballroom mix of “Surrender
Yourself” by the Daou, are placed
next to newer confections, such as
the Playboys’ version of “Shout” by
Staxx Of Joy and “Reach” by the
new Robert Clivilles act Clubworld.
Festive.

Still, we always hold hope that
clubland at large has the spirit to
embrace experimental music—if
placed in an alluring context. To that
end, we highly recommend dipping
into “Special Brew,” a Payday/ffrr
multi-act album that combines trip-
py remixes of material by main-
streamers, such as U2 (“Numb”) and
Bjork (“Army Of Me”), with the left-
field musings of Red Snapper (“Hot
Flush”), Money Mark (“Cry”), and
Method Man (“Release Yo’ Delf”).
The key word here is unity, as
threads of hip-hop, trip-hop, and
nearly every other fathomable down-
tempo groove you can imagine are
tightly woven together. We are opti-
mistic that maybe the familiarity of
Bono’s voice or the inclusion of Mas-
sive Attack’s well-known “Protec-

tion” (featured here in hypnotically
remixed form) will draw otherwise
disinterested listeners and allow for
introduction to an incredible world
where puff-beats do not exist.

Producer Ric Wake is jump-start-
ing his new A&M-distributed DV8
Records with “Stand Up,” a tingly
house anthem by Love Tribe. The
cut, which sports smokin’ remixes by
Roger Sanchez and Alcatraz, is
already a hit overseas, thanks the
deft promotional push of AM:PM
Records in the U.K. Actually, we
would love to see Wake pick more of
the numerous gems issued by
AM:PM for stateside consumption.
Now that A&M is out of the dance
music biz, DV8 is the best shot here
for such records as “Stand Up.”
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Charlie Daniels Bears ‘Witness’

Sparrow Set Is His Second Foray Into Gospel

B BY DEBORAH EVANS PRICE

NASHVILLE—When Charlie Daniels
released “The Door,” his first gospel
music album, on Sparrow Records in
1994, the country rocker known for
such hits as “Long Haired Country
Boy” and “The Devil Went Down To
Georgia” may have seemed, to some,
an unlikely candidate for success in the
Christian music arena.

But “The Door” won the Gospel
Music Assn.’s 1995 Dove Award for
country gospel album of the year and
proved to be a sales winner. Now,
Daniels is following up with “Steel Wit-
ness,” which is due Aug. 6.

“We are so very excited to have
another record from Charlie,” says
Sparrow VP of artist development
Jenny Lockwald. “The second record
coming out obviously means we did
very well with the first record, better
than had been anticipated in terms of
sales.

“And actually in the CBA [Christian

Booksellers Assn.] marketplace we did
better than anticipated, which was
great because sometimes you don’t
know how they are
going to react to
an artist they ree-
ognize as a main-
stream artist but
aren’t familiar
with [him] relat-
ing to the Christ-
ian marketplace.
But we had in-
credible success
with CBA, so we are putting even a lit-
tle bit more focus on that [market] with
this second album. ”

Christian music retailers and
Christian radio stations have high
expectations for the artists they pro-
mote, demanding not only musical
excellence but moral integrity as well.
Daniels is a devout Christian, and to
acquaint those unfamiliar with his
religious convictions, Sparrow sent a
video to retailers in which Daniels

DANIELS

Giant’s Chris Ward Traded His
Police Badge For Singing Gareer

@ BY CHET FLIPPO

NASHVILLE—So how does an ex-bull
rider, former Marine sergeant, and
SWAT-team member of a Southern
California police department get to
Nashville? Practice, says Chris Ward,
who has been all of the above and more.

The 36-year-old singer/songwriter,
who has been a
musician since
early childhood,
releases his debut
album, “One Step
Beyond,” on Giant
Aug. 6, with the
single  “Fall
Reaching” going
to radio July 22.
But it has been a
long, circuitous route for him to get to
Music Row.

Ward was born in New York’s South
Bronx. “My dad worked for IBM,” he
says, “and in those days, to get up into
management level you had to move every
year or so. So we lived everywhere.”

He picked up a Southern accent from
a stint in South Carolina. “I'd been
singing and playing drums since I was
6,” he says. “I loved Merle Haggard and
Waylon Jennings, but I also liked
Donny Osmond and Michael Jackson.”

When the family ended up in
Spokane, Wash., Ward got into bull rid-
ing, and that led inadvertently to music.

“There was a champion bronc rider
there named Deb Copenhaver,” Ward
recalls. “I had decided I wanted to race
quarter horses. Deb had a big night-
club there with a bar and motel and a
facility for training and breeding hors-
es. Deb offered to let me live in his
motel and he would pay me $20 a
week—if I would still go to school. My
parents gave me freedom to do it, so I
moved in and started training.”

Copenhaver had taught Ward his
favorite song, “Catfish John,” and one
night when Bonnie Guitar was playing

WARD

the nightelub, he encouraged Ward to
get up and sing it. Guitar was im-
pressed by Ward, and after she
learned he was also a drummer and
trained horses, she invited him to live
on her ranch and tour with her.

“So I did,” Ward says. “I told my dad
that was what I wanted to do. He told
me I was crazy, but he let me. Bonnie
was a slave driver, but she let me play
alot of her shows. I was 15 or 16 then.”

After high school graduation, Ward
says, he faced a dilemma. “There were
two things I wanted to be—a police
officer and a musician. And I wanted
to travel. So I joined the Marines.”

He served as a brig guard at Camp
Pendleton outside San Diego and orga-
nized a band, Christopher John &
Wheels, playing military bases.

In the last year of his four-year
Marine stint, he got permission to
begin training at the police academy
in San Diego, and after being dis-
charged, he joined the police depart-
ment in Simi Valley, Calif.

“I kept my band,” he says, “and
played local clubs and VFW halls and
honky-tonks.” Meanwhile, he was a
sniper on the SWAT team and wore his
police pager on stage. More than once
he was summoned to duty from a gig.
In the clubs, he would sometimes see
people in the audience that he had
arrested.

“They were amazed,” he says.
“They would say, ‘Hey, you sing—and
you sing pretty good for a cop!””

He got to Nashville in 1984 when a
Simi Valley archaeologist named Joe
Simon was sufficiently impressed by
Ward’s performance to pay for him to
go to Nashville to record some sides.
Nothing came of that, but Ward was
bitten by the Nashville bug.

“We showcased in '88 or '89,” he
recalls. “Harold Shedd [then president
of Mercury Nashville] passed on me,
a bunch of people passed on me. But it

(Continued on page 30)

shared his thoughts and beliefs. Lock-
wald says the tape won over the retail-
ers, who then threw their support
behind the project.

“With this second project, we are
coming bhack and reinforeing the fact
that Charlie is a very committed Chris-
tian and he really does love the Lord,”
Lockwald says. “This album clearly
states that.”

Daniels wrote the songs earlier this
year during a visit to Colorado. “I'm
real proud of the songs,” he says. “I
feel like it's what I ought to be doing at
the time it ought to be done. I had ideas
come into my mind, and I feel good

(Continued on page 30)

25 Years Of Fans. Capitol Nashville president/CEQO Scott Hendricks, center,
opened the 25th Fan Fair June 10 by presenting engraved commemorative silver
plates to Grand Ole Opry Group president Hal Durham, left, and Country Music
Assn. executive director Ed Benson.

i d .

GARTH BROOKS MADE an unscheduled appearance
at the 25th annual International Country Music Fan
Fair, held June 10-15 at the Tennessee State Fair-
grounds here, and signed autographs for 23 hours
straight without taking a break. Brooks had to stand
because the press of fans prevented him from entering
an exhibition hall. Fan Fair officials think Brooks set a
new record, breaking his previous feat of 12 hours of
nonstop signing in 1992. Since his 1996 World Tour
began March 13 in Atlanta, Brooks has sold 1,319,863

Up Close And Personal At Fan Fair:
Garth Brooks, Nelson, Beach Boys

“There’s more than one,” Stroud said. “And the fans
know it. I think the fans are saying to the labels and to
Nashville and to the artists, ‘Hey, we’ve stuck with you
and we've made you a huge success. Now, could you do
something for us? Could you give us what we want and
what we had a couple or three years ago? Give us the
music back?’ They know that in the past two, three
years, we've taken advantage of what our market could
bear and what our fans could bear. Now, the saturation
point has finally come. We need to take a long, hard
look at it.”

Saturation notwithstanding, more than 24,000 atten-
dees showed up for Fan Fair’s 5% days of country music
and good weather.

tickets for 81 shows, an average of 16,294.6 people per
show. During his 1993 tour, he sold 983,138 tickets . . .
The Nelson boys, Rick’s kids, were spotted at Fan Fair,
in town to write with Music Row tunesmiths. Word is
that they plan to reunite

their late dad’s Stone

Canyon Band. Going s
country hasn’t hurt any-

body yet . . . Ty England as VI e
was asked to leave Gruhn

Guitars on Broadway -
after he, approximately CQV\Q

30 members of his fan

club, and a four-person

radio crew from WYCD ™
Detroit arrived unan-

nounced at the already-

crowded store. They left

after taping an interview

... Spotted at Reba McEntire’s booth: Terri Clark,
presenting McEntire with a gold plaque inscribed
“thanks for the inspiration.” Clark showed her the
McEntire T-shirt and button she bought 13 years ago in
her own fan days.

Alan Jackson was the only artist to arrive and leave
by helicopter. Everyone else took their buses ... The
Beach Boys were so taken by James House that they
asked him to go on tour with them . . . The most pleas-
ant surprise of the week was the Beach Boys’ set on
Friday, during which they were joined by Lorrie Mor-
gan, Sawyer Brown, T. Graham Brown, Rodney
Crowell, Doug Supernaw, Ricky Van Shelton, Kathy
Troccoli, Collin Raye, and House and backed by some
of Nashville’s finest session pickers. Hearing the Beach
Boys with a fiddle and steel guitar behind them is a
rare treat. There were dancing in the aisles and a lot
of smiles in the crowd during the two-hour morning set,
which previewed the upcoming River North double CD
that the group recorded here. The Boys’ set culminat-
ed in a surf medley, followed by the entire cast doing a
rousing “Barbara Ann” and hurling autographed beach
balls into the crowd.

One afternoon, I told Giant Records president James
Stroud that I had just seen an artist who had a hit but
literally did not know how to perform. He laughed.

by Chet Flippo

0 N THE ROW: Bob
Frank ankles his post
as Mercury Nashville
senior VP/GM to be-
come president of Wal-
ter Yetnikoff’s Vel Vel
Entertainment. Though
moving to New York,
Frank will keep a house
here . .. Called in to
produce Travis Tritt’s
latest (and his first stu-
dio album since 1994):
the increasingly sought-
after Don Was. The album, called “The Restless Kind,”
ships Aug. 27, as does Trisha Yearwood’s latest,
“Everybody Knows.” Garth Fundis repeats at the
helm.

Alan Jackson is in the studio here, and his next
album should come in late October or November:

John Guess is producing Reba McEntire’s forth-
coming album, after she and Tony Brown agreed that
it was time for a change. Guess produced Linda Davis’
“Some Things Are Meant To Be” . . . Coming home to
Warner Bros. is Rodney Crowell. He first charted on
WB in 1978 with the single “Elvira” and was with the
label until 1981 . . . Kenny Rogers has signed with
Magnatone Records here . . . CISS-FM Toronto expects
more than 100,000 people for its fourth annual free New
Country Music Festival July 1 at Kew Gardens. Head-
lining are Michelle Wright, Megan Metcalf, Jim Wit-
ter, Jamie Warren, and Don Nellson . . . John Conlee,
known for his song “Busted,” which chronicles the
story of a hungry family, has presented $100,000 to the
Feed the Children program at the Nashville Union Mis-
sion. The money was raised by fan donations at his con-
certs ... Mary Chapin Carpenter and Lyle Lovett
will play U.K. dates Sept. 23-28 in Manchester, Eng-
land; Glasgow, Scotland; Birmingham, England; Lon-
don; and Dublin.
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CHARLIE DANIELS BEARS ‘WITNESS’

(Continued from page 28)

about this album. It’s what I'm sup-
posed to be doing right now.”

Stylistically, the album is filled with
the powerful Southern music Daniels
has always been known for, but lyri-
cally, songs like “Somebody Was
Prayin’ For Me,” “New Pharisees,” and
“Jesus” are unabashedly direct in
espousing the Christian message.

“I was surprised when I started
recording gospel music that people
said, ‘You really tell it like it is,””
Daniels says. “I thought that’s what
gospel music was . . . talking about the
word of God. You can’t shy away. You
have to say what you feel.”

Several special guests contributed
their talents to the album, including the
Christ Church Choir, the Fairfield Four,
the Gaither Vocal Band’s Guy Penrod,
Diadem Music artist Bob Carlisle, and
Dale Krantz Rossington, wife of Gary
Rossington, Daniels’ longtime friend

from Lynyrd Skynyrd. Rossington
appears with Daniels on the poignant
ballad “Heart Of My Heart.”

The first single from the album is
“Somebody Was Prayin’ For Me,” and
Daniels says the video was shot at an
old church that was built in the 1800s.
According to Lockwald, Sparrow plans
to release singles to “positive country,
Christian country radio, and to Chris-
tian rock radio where it’s appropriate.”

“We had some success with Charlie
on the last record on that avenue,” she
says. “We're also going to promote him
to the Southern gospel arena again and
are going to have an independent work
in the Southern gospel market.”

Daniels will perform the single and
a few other tunes during a Billy Gra-
ham crusade in Charlotte, N.C., in Sep-
tember. Daniels will also perform some
of his gospel songs during his regular
concert dates. They include Rock the

Smokeys, a huge concert in Newport,
Tenn., July 6.

Managed by David Corlew of Cor-
lew-0’Grady Management and booked
by the William Morris Agency, Daniels
still routinely does nearly 200 dates a
year in addition to taping 26 episodes
as host of The Nashville Network’s
“Charlie Daniels’ Talent Roundup.”

Lockwald says Sparrow plans an
extensive marketing campaign for the
album, “We are going to put a lot of
money into television advertising
through tie-ins with mainstream and
CBA retailers on a market-by-market
basis,” she says. “We are right now
talking to different retailers on local
market levels where Charlie sold most
of his records. On a national level we
are working on placing some buys on
TNN promoting the project.”

Lockwald says Sparrow will also be
working closely with Family Book-

COUNTRY SINGLES A-Z
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
39 470 1IN ATLANTA (Tom Collins, BMI/Brownsouth, BMI)
WBM

46 ALMOST A MEMORY NOW (WB, ASCAP/EMI April,
ASCAP/Joe David, ASCAP/Stroudacaster, BMI) HLAWBM

48 ARE WE IN TROUBLE NOW (Almo, ASCAP)
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ASCAP) HL

43 BIG GUITAR (EMI Biackwood, BM/Gator Tale, BMHalf Mine,
BMI

7 BLUE CLEAR SKY (Starstruck Writers Group, ASCAP/Mark
D., ASCAP/Alabama Band, ASCAPWildcountry, ASCAP/Miss
Blyss, ASCAP) WBMML

12 BLUE (Trio, BMUFort Knox, BMI) WBMAHL

27 BY MY SIDE (Red Brazos, BMIt's Timeless, BMI) WBM

35 CARRIED AWAY (Wamer-Tamerfane, BM/Rancho Belita,
BMV/Jeff Stevens, BMI) WBM

68 CAT'S IN THE CRADLE (Story Songs, ASCAP)

55 THE CHANGE (Litle Tybee, ASCAP/MCA, ASCAP) HL/CLM

57 CHECK PLEASE {Mclames, BMUWill Bacon, BMI/irving,
BMI/Check Please, ASCAP/Almo, ASCAP) WBM

54 CIRCLE OF FRIENDS (EMI Blackwood, BMi/Montcrest,
BMiHamstein Stroudavarious, ASCAP) WBM/HL

75 CIRCUS LEAVING TOWN (Mike Curb, BMD

70 C-0-U-N-T-R-Y (New Haven, BMMusic Hill, BM/Dusty
Drake, BMI/Cross Keys, ASCAP/Kim Williams, ASCAP)

HL/WBM
8 DADDY'S MONEY (Littie Big Town, BM/American Made,

BMIALove This Town, ASCAP/David Aaron, ASCAP/Starstruck
Writers Group, ASCAP/Mark D., ASCAP) WBM/HL

62 DANCIN’ WITH THE WIND (Magnasong, BMI/Red Quill,
BM|/Craig Bickhardt, ASCAP/Almo, ASCAP) WBM

2 DOES THAT BLUE MOON EVER SHINE ON YOU (Songs

0f PotyGram, BMI/Tokeco, BMU/Bill Green, BMI) HL

16 DON'T GET ME STARTED (Sony/ATV Tree, BMI/Starstruck

Witers Group, ASCAP/Mark D., ASCAP/Sam's Jammin’, BMI)

HL

EVERYTHING | OWN (Stroudacastes, BMI/Give Reese A

Chance, BMI/Baby Mae, BMI) WBM

3 EVERY TIME | GET AROUND YOU (N2 D, ASCAP/Did Des-

perados, ASCAP)

64 EVERY TIME SHE PASSES BY (PolyGram Int'l, ASCAPVeg-
0-Music, ASCAP/Bantry Bay, BMI) HL

63 GIVE ME SOME WHEELS (Loyal Duchess, ASCAP/Famous,
ASCAP/August Wind, BMLongitude, BMVGreat Broad,
BMI/Georgian Hills, BMI) WBMML

31 GIVIN' WATER TO A DROWNING MAN {Sony/ATV Cross
Keys, ASCAP/Four Sons, ASCAP/PolyGram Int'l, BMi/Lee Roy
Pamell, BMI) HL

51 GUYS DO IT ALL THE TIME (QMP ASCAP/Teapot,
ASCAP/Wilidawn, ASCAP/Balmur, ASCAP/Brian's Dream,
ASCAP)

g

19 HEAVEN HELP MY HEART (EMI April Canada, ASCAP/Into
Wishin', ASCAP/EMI Aprit, ASCAP/Tina Arena, SOCAN/Dream-
ing Public. SOCAN/Down In Front, SOCAN HL

21 HIGH LONESOME SOUND (Benefit, BMI) WBM
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6 HOLDIN' ON TO SOMETHING (Kicking Bird, BMI/Thoma-
hawk, BMiHamstein Cumbertand, BM/Diamond Struck,
BMiMike Curb, BMI/Tom Shapiro, BMI) WBM/CLM

HOME (WB, ASCAP) WBM

HONKY TONKIN'S WHAT | DO BEST (Wamer-Tamerlane,

BMMarty Party, BMI} WBM

| AM THAT MAN (Wamer-Tamertane, BMI/Constant Pres-

sure, BMVAciif-Rose, BMI) WBM

1 DON'T THINK | WILL (Sydney Erin, BMI)

1 DO (Wamner-Tamerlane, BMI/Pollywog, BMI/Socan, BMI)

WBM

9 [F | WERE YOU (Sony/ATV Tree, BMI) HL

13 I'M NOT SUPPOSED TO LOVE YOU ANYMORE (Acuff-
Rose, BMI} WBM

10 | THINK ABOUT YOU (New Don, ASCAP/New Hayes,
ASCAP/Love This Town, ASCAP) WBM

42 IT'S LONELY OUT THERE (Little Big Town, BMVAmerican
Made, BMI/Sony/ATV Tree, BM/Ben's Future, BMI) WBMHL

49 JACOB'S LADDER (Hamstein Cumberiand, BMI/Baby Mae,

BM{/Co-Heart, BMI) WBM

LEARNING AS YOU GO (Sony/ATV Cross Keys, ASCAP) HL

LIVING IN A MOMENT (Pat Price, BMY/Sydney Esin, BMI)

LONG AS I LIVE {Maypop, BMI/Wildcountry, BM|/Makin'

Chevys, BMIMandertand, BMUWill Robinsongs, BMI) HLAWBM

33 A LOVE STORY IN THE MAKING (Mighty Nice, BMI/AI
Andersongs, BMI/Blue Water, BMVAlmo, ASCAP/Daddy Rabbit,
ASCAP) WBM

11 MEANT TO BE (Sony/ATV Tree, BMi/Chris Waters, BMI/May-
pop, BMUMWildcountry, BM/Makin' Chevys, BMI) WBM/ML

73 MISSING YOU (Sony/ATV Tree, BMI/Raul Malo, BM|/Mighty
Nice, BMVAndersongs, BMI)

15 MY HEART HAS A HISTORY (Starstruck Writers Group,
ASCAP/Mark D., ASCAP/Wamer-Tameriane, BMI/Pollywog,
BMI/Socan, BMI) WBM/MHL

69 MY KIND OF CRAZY (Alabama Band, ASCAP/Wiidcountry,
ASCAP/Miss Blyss, ASCAP/Sony/ATV LLC, BM|/Four Sans,
ASCAP/Delbert McClinton, BMUNasty Cat, BMI) WBM

18 MY MARIA (Duchess, BMV/Bug, BMI/Prophecy, BMI) HL

5 NO ONE NEEDS TO KNOW (Loon Echo, BMI/Zomba,
ASCAP) WBM

23 ON A GOOD NIGHT (Sony/ATV Tree, BMI/Terilee, BMI/Don
Cook, BMU/Sony/ATV Cross Keys, ASCAP) HL

25 ONLY ON DAYS THAT END iN Y (Of Music, ASCAP)

28 PHONES ARE RINGIN' ALL OVER TOWN (EMI April,
ASCAP/K-Town, ASCAP/Clay Basket, ASCAP/Augie, ASCAP) HL

45 REDNECK GAMES (Max Laffs, BM/Songs Of PolyGram,
BM{NVirgin Timber, BMI) HL

34 RUNNIN' AWAY WITH MY HEART (Sony/ATV Tree,
BM|/Katy’s Rainbow, BM1/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL

58  SAY | (Rancho Belita, BMU/Jeff Stevens, BMI/Wamer-Tamer-
lane, BMI) WBM

52 SEE YA (Kicking Bird, BM/Thomahawk, BMI/Bud Dog
ASCAP) CLM

47  SHE NEVER LETS IT GO TO HER HEART (Great Cumber-
land, BMI/Tom Shapiro, BMI/Diamond Struck, BMI/Mike Curb,
BMI) WBM

32 SOMEONE ELSE'S DREAM (Almo, ASCAP/Daddy Rabbit,
ASCAP/Big Tractor, ASCAP/WB, ASCAP) WBM

72 SO MUCH FOR PRETENDING (Seventh Son, ASCAP/Glen
Campbell, BM/New Court, BMiHayes Street, ASCAP)

20 STARTING OVER AGAIN (Sweet Summer Night,
ASCAP/Rightsongs, BMI/Earbore, BMI) HL

74 TANGLED UP IN TEXAS (Littie Shop Of Morgansongs,
BMI/Chrysalis, ASCAP/Billy Beau, ASCAP/Wamer-Tamerlane,
BML/Joey, BMI) WBM

66 TELL ME AGAIN (Rick Hall, ASCAP/Watertown,
ASCAP/Songs Of PolyGram, BMI/Songs O McRide, BM)
WBMMHL
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stores, a Christian retail chain that she
says has a very “targeted Christian
country music buyer list.” Sparrow
plans to mail postcards to that list
heralding the new release and featur-
ing $1-off coupons.

Though Sparrow plans to fuel
Daniels’ success at Christian retail out-
lets, the label will continue to push at
mainstream retail. “Contemporary
Christian music is a growing style for
us,” says Jerry Adams, Handleman’s
senior VP of music purchasing. “It’s
been a category we've tried to develop
and build. I think Charlie will do
extremely well. T think he’ll be
extremely successful with that.”

Does the fact that Daniels is well
known in the mainstream market for
his country and country/rock music
give him an advantage when releasing
his gospel albums? “I think so,” Adams

says, “especially in the mass merchant
environment, because a lot of produet
is sold on impulse, and just seeing a
new Charlie Daniels [gospel album]
may expose that genre to his fan base
and I think help grow the category.
Absolutely it’s an advantage.”

Daniels’ last secular country album,
“Same Ol' Me,” was released last fall
on Capitol. Daniels has since left the
label. He says his next album may be a
Southern rock album, but there are no
definite plans beyond the release of
“Steel Witness.”

“I'm not strictly a country artist and
never have been,” Daniels says. “I just
take my band into the studio, have
some fun, and let the chips fall where
they will . . . Whatever this album does,
I feel I should have done it the way 1
did it. It’s like, ‘Here it is, world. I hope
you like it.” ”

CHRIS WARD

(Continued from preceding page)

wasn’t my time. The material wasn’t
there. I was a little discouraged and
went back to the clubs in L.A.”

He and his family moved to Lacey,
Wash., to be near his parents and
worked as a detective there. And he still
had the sides he had cut in Nashville,

“One of my sergeants gave the CD to
a limo driver he knew who drove for
Thomas O’Grady, who was managing
John Berry,” Ward says. “Six months
later, O’Grady called me and said, ‘What
would it take to get you to Nashville?
Then they gave me a writing deal.”

He showcased for Giant president
James Stroud in 1994, “Chris just
knocked me out,” says Stroud. “But we
didn’t have a spot for him over here
then. But I kept my eye on him.”

“I got a little encouragement from
that,” Ward says, “and I thought, ‘I can
do this.’ I said to my wife, ‘Kim, in order
to get this done, I have to donate 100%
of my time to it. So I put in my notice as
a detective, we sold our house, packed up
the babies, and moved to Nashville.”

He began singing demos. “I was
burning it, singing as many as 30 a
week. James [Stroud] didn’t know I
was here until he began hearing me on
demos. He called and said, ‘The time is
right. I can offer you a deal.’ We shook
hands right there.”

Stroud produced the album, along
with pop and Christian producer Dan
Huff. As a former demo singer, he was
fortunate in that many of the top writ-
ers in town gave him some of their best
material, Ward says. And a new Mutt

Lange song came to him through Huff.

Now, says Stroud, he wants to run a
sort of grass-roots campaign. “We
want to put the artist on the road and
let the fans see him, the way we broke
acts a few years ago. Instead of just a
radio tour, we want to get him to the
fans, put him in clubs, have him open
shows. Chris is a great singer, and
artists like him will be around a long
time. Great singers and great songs
are the key. But we need to be more
music-oriented rather than market-
oriented.”

Giant sales and product coordinator
Kristi Weaver agrees. “We want the
music to speak first,” she says. “We got
an incredible response from four focus
groups we held in Birmingham [Ala.]
and Houston. We played seven of the
10 album cuts, showed photos and some
of the bio, and got real positive feed-
back, especially on his background.
That’ll be the key to marketing Chris
eventually. We'll do retail ads and con-
sumer ads, but not at street date. We'll
do it through the window of the single.”

She says Ward will join the Wal-Mart
country tour later this summer.

Warner/Giant/Reprise senior VP for
promotion Bill Mayne says Ward is on a
current radio meet-and-greet tour that
is a sort of *90s version of “Coal Miner’s
Daughter.” “You load up the car and head
for the antennas,” he says.

‘Ward is managed by Corlew-O'Grady
Management and booked by the William
Morris Agency. His publishing is by
Kicking Bird Music/BMI.

14 TEN THOUSAND ANGELS {Island Bound, ASCAP/Famous,
ASCAP/Prer Five, BMI) HL

65 THAT GIRL'S BEEN SPYIN' ON ME {Island Bound.
ASCAP/Famous, ASCAP/Diamond Struck, BMiHamstein
Cumberiand, BMI}

24 THAT'S WHAT | GET FOR LOVIN’ YOU (Careers-BMG,

BMV/A Hard Day's Write, BMI/Rio Bravo, B&A\g WBM/HLB )
8] TR . 29 THEN YOU CAN TELL ME uff-Rose, BMI
(-‘E}L.\TH‘ ."GIL {: U} GOODBYE Rose
& - 30
SOURCEBOOK
Irj(" ' 22 ATHOUSAND TIMES A DAY (MCA, ASCAP/Gary Bun,
be e L8} ASCAP/Sony/ATV Cross Keys, ASCAP/Four Sons, ASCAP) HL
1 TIME MARCHES ON (Sony/ATV Tree, BMI) HL

i c R 5 ] 17 TREAT HER RIGHT (ntergrity's Hosanna,
| To order your copy today for just $55 plus $5 shipping and handling ($12 for interna- ASCAP/Lensongs, ASCAP/Blonde Hair, BMI)

| tional orders) call toll-free 1-800-223-7524 or 1-800-344-7119. In NY call (212) 536- ! 60 m/%}oy: gg&gm “glnt;g Q;CV%PQA;ﬁImv
[5174. In NJ call (908) 363-4156. Or mail this ad with your payment to: Billboard 61 WILD AT HEART (LaSongs, ASCAP/Aleo, ASCAP Mighty
Directories, P.O. Box 2016, Lakewood, NJ 08701

Nice, BMI{N Andersongs, BMI/Blue Water, BMI) WBM
Add applicable sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S WORKIN IT OUT (Big Gart. BMnving, BMV¥ybama, BM)
funds only. All sales are final

Mgl seene: * Pepsomul Munupeis

* Baoking Agents * Colntry . Amists
= Ansic Publishers * Kadio Suions
* Concert Pronoters * Tour Yeomes
s Rocord Producers * Plus Canadian
Thwintey Facho & Yenues. WEM
THERE'S A GIRL IN TEXAS (Sawng Cumpny, ASCAPAVip

T you are o the way 10 Nashyille Vipperman, ASCAP)

o reer] e couniry imusic condast,
this 15 the directory for you!

With The Fans. Arista Nashville observed its sixth year of taking part in Fan Fair.
Shown backstage, from left, are Lee Roy Parnell, Kix Brooks, Arista Nashville
president Tim DuBois, Ronnie Dunn, and BMG distribution president Pete Jones.

WBM

WRONG PLACE, WRONG TIME (Millhouse, BMVEMI Tower
Street, BMEMI Blackwood, BMI} HL

YOU STILL GOT ME (Supemaw, ASCAP)

YOU WIN MY LOVE (Zomba, ASCAP) WEM
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T.BROWN,G.STRAIT (S.BOGARD, J.STEVENS) MCA ALBUM CUT 73 68 o 2 MISSING YOU & THE MAVERICKS 68
3% 33 32 19 YOU WIN MY LOVE & SHANIA TWAIN 1 D.COOK,R.MALO (R.MALC,A.ANDERSON) {C) (V) MCA 55021
R.J.LANGE (R.J.LANGE) (C) {D) {v) MERCURY NASHVILLE 852138 75 2 TANGLED UP IN TEXAS @ FRAZIER RIVER 74
40 40 ) [ DON'T THINK | WILL & JAMES BONAMY | 37 M.WRIGHT (D.MORGAN,E.BURNETTE, L. HENLEY) DECCA ALBUM CUT
D.JOHNSON (D JOHNSON) (V) EPIC 78298 CIRCUS LEAVING TOWN PHILIP CLAYPOOL
/|72 |73 3 72
38 | 4 7 WRONG PLACE, WRONG TIME MARK CHESNUTT | 3¢ L J.CRUTCHFIELD (P.CLAYPOOL) CURB ALBUM CUT
T.BROWN (J.STEWART,S.MILLER) (v) DECCA 55198 = —
. 39 43 6 4 70 1IN ATLANTA TRACY BYRD 39 (O Records showing an increase in detections over the previous week, regardless of chart movernent. Airpower awarded to those records which
T-BROWN (B KENNER, L RUSSELL BROWN) (VIIMEALS5201 attain 3000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
18 LONG AS | LIVE JOHN MICHAEL MONTGOMERY 4 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

a
B'“mrd .I.u B“““ll‘ SIII Ies sales RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScane
I ® ™ FOR WEEK ENDING JUNE 29, 1996 IIII n
4 z
0|55 |$g| B of| 55| £g| gk
F2(S3| <2 | 28| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST Zz2 |32 |32 |28 TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
*x%x*NO. 1% %% 16 | 12 5 ON A GOOD NIGHT coLUMBIA 78312/SONY WADE HAYES
1 1 — 2 BLUE MCG CURB 76959/CURB 2 Wedis atNo, 1 LEANN RIMES 15 12 14 10 | TREAT HER RIGHT curB 76987 - SAWYER BROWN
(2)] 4 | — | 2 | REDNECK GAMES wARNER BROS. 17648 JEFF FOXWORTHY WITH ALAN JACKSON 16 | 14 | 8 | 23 | HYPNOTIZE THE MOON GIANT 17704/WARNER BROS CLAY WALKER
3 2 |1 12 | MY MARIA aRiSTA 12993 BROOKS & DUNN NEW ) 1 | THEN YOU CAN TELL ME GOODBYE ATLANTIC 87053/AG NEAL MCCOY
4 | 3 | 2 | 16 | I'MNOT SUPPOSED TO LOVE YOU ANYMORE ASYLUM 64313/EEG BRYAN WHITE 18 | 17 | 15 | 10 | MEANT TO BE MERCURY NASHVILLE 852874 _SAMMY KERSHAW
@ 6 5 8 BY MY SIDE BNA 64512/RCA LORRIE MORGAN & JON RANDALL 19 | 18 | 16 6 THERE’S A GIRL IN TEXAS CAPITOL NASHVILLE 58562 TRACE ADKINS
6 | 5 | 3 | 15 | DOES THAT BLUE MOON EVER SHINE ON YOU A&M NASHVILLE 576140 TOBY KEITH 20 | 19 | 18 | 4 | CIRCLE OF FRIENDS WARNER BROS. 17639 DAVID BALL
7 | 8 | 6 | 16 | IF 1 WERE YOU MERCURY NASHVILLE 852708 TERRI CLARK QD] NEWD | | | THUMP FACTOR wCG CURS 76983/CURS SMOKIN' ARMADILLOS |
8 | 7 | 4 | 13 | TEN THOUSAND ANGELS 8na s2470/RcA MINDY MCCREADY 22 | 20 | 19 | 53 | ANGELS AMONG US RrcA 62643 ALABAMA
9 9 7 16 | HEADS CAROLINA, TAILS CALIFORNIA CURB 76982 JO DEE MESSINA 24 — 2 EVERYTIME SHE PASSES BY CAPITOL NASHVILLE 58565 GEORGE DUCAS
10 | 10 | 9 | 18 | YOU WIN MY LOVE MERCURY NASHVILLE 852138 SHANIA TWAIN 24 | 3 | 22 | 8 | HOPE GIANT 17669/WARNER BROS. VARIOUS ARTISTS
@ 15 13 4 DADDY'S MONEY COLUMBIA 78097/SONY RICOCHET 25 | 2 17 31 | CAN'T BE REALLY GONE CuRrsB 76971 TIM MCGRAW
i 11 11 45 I LIKE IT, | LOVE IT CURB 76961 TIM MCGRAW | (T Records with the greatest sales gains this week. @Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 13 10 10 MY HEART HAS A HISTORY REPRISE 17683/ WARNER BROS. PAUL BRANDT certification ‘for sales of 1 million units, with multimiilion tities indicated by a numeral following the symbol. © 1996, Billboard/BP!
- Communications and SoundScan, Inc.
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Latin Remixes Have Mainstream Potential

REMIX RISING: The flow of pro-
motional single remixes being
released by Latino record labels has
evolved from a trickle to a stream
lately. Sony, EMI Latin, and Poly-
Gram Latino are the most active in
the remix arena.

Of course, most imprints have
been putting out mega-mix sets com-
mercially for the past five years.
Kubaney, Sony, and in particular
Max Music/Sony have been success-
ful with mega-mix packages, which
are basically extended medleys of
songs by one or more artists.

But in the past year, Hispanic
record labels have been servicing
single remixes to radio and clubs.
Why? Because a stylish reconstruc-
tion of a song expands awareness of
the tune that, in turn, can spark
album sales.

An obvious case in point is Los
Del Rio’s ubiquitous “Macarena”
(Ariola/BMG). Though it is not wide-
ly played in dance clubs, the bilingual
Bayside Boys mix of “Macarena”

by John Lannert

helped kickstart the record at Anglo
radio and, later, Anglo retail.
“Macarena” might be dismissed as
a novelty or exception. But there are
other examples of the power of a
proper remix. Take Rubén Vela’s
“El Coco Rayado,” for instance. A
cumbia chestnut popular in Texas,
the tune was refashioned around
Vela’s spry accordion and helped tiny
Corpus Christi, Texas, imprint
Hacienda Records make its debut
June 8 on The Billboard Latin 50
with Vela’s album “El Coco Raya-
do—Power Mix Y Mucho M4as.”
What’s more impressive about Vela’s
record sales is that the title track
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has received little radio airplay.

Other artists popular in Spanish-
language markets who have enjoyed
sales and chart success with
reworked versions of Latino singles
are Epic/Sony’s Gloria Iistefan,
Columbia’s C+C Music Factory,
RMM’s Tito Puente, and Puente’s
son Tito Puente Jr., who now
records for EMI Latin. Ricky Mar-
tin’s slamming, tribal/funk Spanish-
and English-language remixes of
“Maria” are securing airplay at
Anglo dance-leaning top 40 radio sta-
tions.

As often stated in this column over
the past four years, there is consid-
erable mainstream potential for
Latino acts able to produce an appro-
priate remix for the dance market.
The prospects of a remixed Spanish
single could be further brightened if
the Latino and dance sectors of a
U.S. domestic label were to join
forces in the marketing and promo-
tion of remix projects.

Such teamwork may be about to
take place at Arista-Texas. Sales and
marketing manager Paulina Pérez
says that the lubel is mulling over the
possibility of releasing a remixed
version of “Antonieta” by La
Diferenzia, a popular Tejano act
that records for Arista-Texas’ Lati-
no imprint Arista Latin. “Antonieta”
is taken from the group’s latest
Tejano-leaning album, “Fue Mucho
Mas Que Amor.”

If a remix of “Antonieta” is
shipped, says Pérez, she will coordi-
nate the marketing and promotion of
that song with Davey Dee, national

(Continued on page 34)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

12 6 PIES BOCA ABAJO (Zomba Goiden Sands, ASCAP)

2 AMARTE A T (The Sound Retreat. BM!)

29 AMOR EN TUS 0JOS (Yami, BMI)

14 ASI COMO HOY (EMOA, ASCAP)

19 BASTA YA! (Mas Latin, SESAC)

37 DESVELADO (Betito Music, BMI)

7 DONDE ESTAS CORAZON (Copyright Control)

15 EBRIO DE AMOR (Copyright Control)

§ EL CIRCO (TN Ediciones, BMI)

24 ESPERARE A QUE TE DECIDAS (Geminis Star Corp.
ASCAP)

20 ESTA VEZ (Warner Chappell)

16 IRONIA (Unimusica, ASCAP)

13 | WANT TO HOLD YOUR HAND (TU MANO COGERE)
(EMI Blackwood, BMI)

4 LA COSA MAS BELLA (EMI Btackwood. BMI)

31 LA MALA VIDA () Farias, BMI)

27 LA MUJER QUE AMAS (HAVE YOU EVER REALLY
LOVED A WOMAN?) (Badams, ASCAP/Zomba,
ASCAP/KMA, ASCAP/New Line, BMI/Sony/ATV Songs,
BMI/Screen Gems-EMI, BMI)

39 LA ULTIMA CANCION (Copyright Control)

36 ME SUBES, ME BAJAS, ME SUBES (Mas Latin,
SESAC)

6 NO QUIERO SABER (EMI Blackwood, BMI/A.Q.1If
Music, BMI/Peace Rock, BMI)

8 NO TE VAYAS (Canciones Mexicanas, SESAC)

9 NO TE VAYAS (Copyright Control)

38 PARA MORIR IGUALES (Peermusic, BMI)

1 POR AMARTE (Fonomusic, SESAC/Unimusica,
ASCAP)

26 PORQUE ES AMOR (Copyright Control)

3 PUEDES LLEGAR (FIPP, BMI/Realsongs, ASCAP)

35 QUE TE PASA CONMIGO (Copyright Controf)

40 ROCK NATIVO (Vander, ASCAP)

25 SIN ELLA (Eizaz, BMI)

32 SIQUIERES (BMG Songs, ASCAP)

23 TE APROVECHAS (Copyright Control)

28 TE NECESITO (Vander, ASCAP)

21 TE PERTENEZCO (T'APPARTENGO} (Copyright
Control)

17 TE VDY A AMAR (Zomba Golden Sands, ASCAP)

11 TODO MI CORAZON (Jamuna Songs, ASCAP/Insignia,
ASCAP/Famous, ASCAP)

10 TRAICION A LA MEXICANA (Copyright Control)

33 TUBOCA ROJA (D.L.Garza, BMI)

30 UN MILLON DE ROSAS (Mafiola, ASCAP/Larrinaga,
ASCAP)

22 VEN A Mt (Copyright Control)

34 VOY A INTENTARLO TODO (Pacific)

18 YO TE AMARE (Matiola, ASCAP)
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

z DATA SYSTEMS' RADIO TRACK SERVICE. 103 LATIN MUSIC STATIONS ARE
o <|y S ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
24 oH| 23| €< | ARTIST TITLE
Ez2| 52| 2| 25| LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER)
1
* & *NO. 1% x x !

1| 1| 1| 7 | ENRIQUEIGLESIAS POR AMARTE
FONOVISA 5 weeks at No. 1 R.PEREZ-BOTIJA (E IGLESIAS,R. MORALES).

2 3 2 10 CRISTIAN AMARTE A TI

’ | FONOVISA i D.FREIBERG (D.FREIBERG.W.ARENZON)

3 2 4 12 VOCES UNIDAS & PUEDES LLEGAR
EM! LATIN E.ESTEFAN JR.L.DERMER (G.ESTEFAN,D.WARREN)

@ 5 'S 8 EROS RAMAZZOTTI & LA COSA MAS BELLA
ARISTA E.RAMAZOTT!| (E.RAMAZZOTTI,C.GUIDETTI,A.COGLIATI,N.MANQ;

5 4 3 10 LOS TIGRES DEL NORTE EL CIRCO
FONOVISA E.HERNANDEZ (J.ARMENTA

@ 6 7 ) SELENA NO QUIERO SABER
EMI LATIN A.B.QUINTANILLA 11l {A.B.QUINTANILLA 11I,PASTUDILLQ)

11| 18] 5 | SHAKIRA DONDE ESTAS CORAZON
SONY L FOCHOA.S. MEBARAK (S MEBARAK,L.F.OCHOA

INTOCABLE NO TE VAYAS

10 1 9 EMI LATIN JLAYALA (G ABREGO)
@ g ) 5 VICENTE FERNANDEZ NO TE VAYAS
SONY PRAMIREZ (V.FERNANDEZ)

7 | 13| 5 | BRONCO TRAICION A LA MEXICANA
FONOVISA NQLUSTED (M DELSADO D LNCARO

* % % AIRPOWER * * %
DLG TODO MI CORAZON
SIR GEORGE/SONY S.GEORGE (1,CHESTER)

— (=
[N B
=23
[¥%)
=
w

105 TUCANES DE TIJUANA 6 PIES BOCA ABAJO |
EMILATIN |

NIEVES [ZUNZA (14 QUINTERD | ARA]

* % * AIRPOWER * * *

~
>
w
>
[79)

@D| 17 | 17| 6 | MANNYMANUEL | WANTTO HOLD YOUR HAND (TU MANO COGERE)
0.GOMEZ {J.LENNON,EMCCARTNEY}

TR MARC ANTHONY AST COMO HOY |
EMI LAT A.FERNANDEZ.M.ANTHONY (O.ALFANNO.M. ANTHONY)
RN EZEQUIEL PENA EBRIO DE AMOR
FONQVISA M.A.SOLIS (L .CASTILLO)
FRANKIE RUIZ © IRONIA
% 30 4 POLYGRAM RODVEN V.URRUTIA (J.NUNEZ)
17 | 18| 2 | 5 | BOBBYPULIDO © TE VOY A AMAR
EMI LATIN E.ELIZONDO (B.PULIDO
LA MAFIA YO TE AMARE
18 20 20 11 SONY M.LICHTENBERGER JR. (A.LARRINAGA
19 | 12| 5 | 12 | oLGA TANON ® BASTA YA!
WEA LATINA M.A.SOLIS (M.A.SOLIS)
3 5 | GRUPO LIMITE ESTA VEZ
POLYGRAM LATINO J.CARRILLO (M.GALINDO.F.GALINDO)
51 | 21 | 33 | 3 | AMBRA TE PERTENEZCO
ZAFIRO/BMG NOT LISTED (ASSOLO.F.MIGLIACCI.E.MIGLIACCI.S.ACQUA)

JENNIFER Y LOS JETZ & VEN A MI

EMI LATIN A.QUINTANILLA JR. B.MOORE (J.E.CUESTA)

23 15 15 15 | GRUPO LIMITE TE APROVECHAS

POLYGRAM LATINO J.CARRILLO (MASSIAS) |

2 29 16 8 TONY VEGA ESPERARE A QUE TE DECIDAS |

i [ [ RMM .RAMIREZ ( MLAURET]

MICHAEL SALGADO N ELLA

25 19 12 12 | joey 1.5.LOPEZ (J.ALDAN DRO}

BANDA MAGUEY PORQUE ES AMOR

NEWD 1 FONOVISA £.SOLANO (G.IBARRA)

39 N 2 PEDRO FERNANDEZ LA MUJER QUE AMAS

POLYGRAM LATINO H.PATRON (B.ADAMS R.J.LANGE.M.KAMEN)

38 B 2 RAUL ORTEGA Y SU BANDA ARRE TE NECESITO

FONOQVISA R.ORTEGA (J GUADALUPE ESPARZA)

NEW ) 1 SORAYA AMOR EN TUS 0JOS

POLYGRAM LATINO R.ARGENT,PVAN HOOKE (SORAYA)

30 2% | 19 2 LA MAFIA & UN MILLON DE ROSAS

SONY M.LICHTENBERGER JR. (A.LARRINAGA,B.LARRINAGA)

LA TROPA F LA MALA VIDA
NEWD 1 EMI LATIN J.FARIAS.J.FARIAS (J.FARIAS) |

@ 30 97 11 BANDA EL RECODO QUIERES
FONOVISA NOT LISTED (JUAN GABRIEL) |

@ 35 B 2 DAVID LEE GARZA Y LOS MUSICALES TU BOCA ROJA

EMI LA NOT LISTED (M.OROZCO-GOMEZ)

LOS FUGITIVOS & VOY A INTENTARLO TODO

iEW > 1 POLYGRAM LATINO PMOTTA (A.CHAVEZ)

35 28 T % 4 LIMI-T XXI QUE TE PASA CONMIGO

al MERENGAZO/RMM E.TORRES SERRANT (1.R.RODRIGUEZ)

NEW ) 1 OLGA TANON & ME SUBES, ME BAJAS, ME SUBES
WEA LATINA M A.SOLIS (M.A.S0LIS) |

BOBBY PULIDO & DESVELADO

k37_ a 24 2 | fcann £.ELIZONDO (G.AVENA)

38 31 28 6 LOS TIRANOS DEL NORTE PARA MORIR IGUALES
FONQVISA LMARTINEZ L AJIMENEZ) |

39 23 7 ) RITMO ROJO LA ULTIMA CANCION

FONOVISA NOT LISTED (M.ALEXANDER}

BANDA ZETA ROCK NATIVO

NEW D 1 FONOVISA ZE LUIS (ZE LUIS)

POP l TROPICAL/SALSA REGIONAL MEXICAN
29 STATIONS 23 STATIONS 63 STATIONS

1 EROS RAMAZZOTTI ARISTA
LA COSA MAS BELLA
2 ENRIQUE IGLESIAS FONO-
visA POR AMARTE
3 VOCES UNIDAS EMI LATIN
PUEDES LLEGAR
4 CRISTIAN FONOVISA
AMARTEATI
S SHAKIRA soNY
DONDE ESTAS CORAZON
6 MARC ANTHONY EMI LATIN
AS| COMO HOY
7 AMBRA ZAFiRO/BMG
TE PERTENEZCO
8 SORAYA POLYGRAM LATINO
AMOR EN TUS 0JOS
9 MANNY MANUEL RMM
| WANT TO HOLD YOUR.
10 SELENA EMI LATIN
NO QUIERO SABER
11 DLG SIR GEORGE/SONY
TODO Mi CORAZON
12 OLGA TANON WEA LATINA
ME SUBES, ME BAJAS...
13 RICKY MARTIN soNY

14 MENUDO MUsICA

FUEGO DE NOCHE, NIEVE. ..

FUTURA/RTP/SONY NO. AS| COMO HOY PORQUE ES AMOR
15 OLGA TANON WEA LATINA 15 ANTHONY CRUZ m.p | 15 RAUL ORTEGA Y SU BANDA
BASTA YA! CUANTO TE AMO ARRE FONOViSA TE.

1 LOS TIGRES DEL NORTE
FONOVISA EL CIRCO
2 INTOCABLE EMI LATIN
NO TE VAYAS
3 ENRIQUE {GLESIAS FONO
visaA POR AMARTE
4 BRONCO FONOVISA
TRAICION A LA MEXICANA
5 LOS TUCANES DE TIJUANA
EM! LATIN 6 PIES BOCA..
6 VICENTE FERNANDEZ soNY
NO TE VAYAS
7 EZEQULEL PENA FONOVISA
EBRIO DE AMOR
8 BOBBY PULIDO EM! LATIN
TE VOY A AMAR
9 LA MAFIA soNY
YO TE AMARE
10 GRUPO LIMITE POLYGRAM
LATINO ESTA VEZ
11 JENNIFER Y LOS JETZ EmI
LATIN VEN A M|
12 GRUPO LIMITE POLYGRAM
LATINO TE APROVECHAS
13 MICHAEL SALGADO JOEY
SIN ELLA
14 BANDA MAGUEY FONOVISA

1 DLG SIR GEORGE/SONY
TODO M| CORAZON

2 FRANKIE RUIZ POLYGRAM
RODVEN 1RONIA

3 MANNY MANUEL RMM
I WANNA HOLD YOUR...

4 TONY VEGA RMM ESPER-
ARE A QUE TE DECIDAS

5 EROS RAMAZZOTTI ARISTA
LA COSA MAS BELLA

6 LIMI-T XXI MERENGAZO/RMM
QUE TE PASA CONMIGO

7 GISSELLE RCA/BMG
ESA NO ES MEJOR QUE YO

8 DOMINGO QUINONES RMM
SI TU TE VAS

9 TITO ROJAS m.P

LAR!
10 VOCES UNIDAS Emy LATIN
PUEDES LLEGAR
11 SHAKIRA sonY
DONDE ESTAS CORAZON
12 MILLY Y LOS VECINOS
TROPIC SUN/RTP/SONY  SE...
13 ENRIQUE IGLESIAS FONO-
| visA POR AMARTE
14 MARC ANTHONY EMI LATIN

O Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart

(;)v more than 20 weeks wiil not receive a

00 detections for the first time. If two records are tied in number of pia

below the top 20 are removed from the ch:

bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
the record being played on more stations is placed first. Records
iilboard/BPI Communications, Inc.

art after 26 weeks. © 1996
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BLUE

NOTES

by Jim Macnzie

G ROWL’N'CROON: A shift is on for Kevin Mahogany.
After three discs of tried-and-true jazz tunes on the enja
label (“Double Rainbow;,” “Songs And Moments,” and “You
Got What It Takes”), the respected 38-year-old vocalist
leaps to another songbook for his self-titled Warner Bros.
debut, which streets Tuesday (25).

The pop and R& B fare were chosen because he believes
in getting away from the expected. “To me, it’s a musical-
ly natural progression,” he says. “I had done the standards,
which in my opinion was necessary—paying homage to
those who came before is important. But on this one I'm
doing what those juzz artists did, which is reinterpreting
the music of their youth.”

Judging from “Kevin Mahogany,” that means some Ste-
vie Wonder, some Fats Domino, some Blood, Sweat &
Tears, and some Aretha Franklin. “I know these songs
from when I was a kid,” he says, “and one of the hardest
parts of singing them is getting the original versions out
of your mind.” His interpretive powers are fertile, howev-
er. Mike Reid’s “T Can’t Make You Love Me” is the first
single going to radio; though the song was previously cut
by Bonnie Raiitl, Will Downing, and Nancy Wilson,
Mahogany heard a chance to individualize it. “They did it
as a smooth ballad,” he says, “and T heard it as more of an
emotional thing. Just listen to the words. So I tried to put
a little grit in the vocal.”

On his own composition, “Still Swingin’,” Mahogany
pushes an aesthetic agenda. The lyrics detail the courage
of those jazz artists who try to take risks. “It’s kind of me
speaking to the purists,” he says, “I was telling someone

Lady’ and such, and they said, ‘Why not?”” The song is an
answer to that. The music has always absorbed what’s
around it, taken it in, and made it jazz. Hopefully, that’s
what I’'m doing.”

One might think that bridging the breach between Billy
Eckstine and Luther Vandross is a tacit goal on “Kevin
Mahogany.” The label would like to think so. “There’s a
huge void for male singers in the jazzscape right now;” says
Warner jazz VP Jeff Levenson. “We think Kevin can fill
the void and reach out beyond the usual jazz audience.”

On the Verve soundtrack to Robert Altman’s film
“Kansas City” (currently No. 15 on the Top Jazz Albums
chart), the singer lets rip with some fine bellowing a la
Jimmy Rushing and Joe Turner. Guess what? Mahogany
never even went through a blues phase growing up. “I
loved singing that blues stuff in the movie, though; it’s a
very freeing thing. Just stand back and let it roll.”

Some said the “Kansas City” tunes don’t even sound like
him. Others think a lineage of male jazz vocalists sur-
rounds Mahogany’s every move. “I don’t mind people com-
paring me to Joe Williams or Johnny Hartman,” he says.
“I could be Johnny Hartman the rest of my life, and some
people would be happy. The thing is, I want to do more
than that. I want someone to say ‘God, man, you sound just |
like that Kevin Mahogany guy.””

TUNE TOURNEY: Grover Washington Jr. again serves
as the national judge for the Cognac Hennessy Jazz
Search, which is in its 11th year. Artists in all genres—
fusion, trad, Dixieland, mainstream, contemporary—are
invited to be in the running. A new perk for the contest’s
grand prize winner is a slot on the 1997 Playboy Jazz Fes-
tival in Los Angeles.

To enter, submit a 20-minute tape by July 20. I'rom the
tapes, a panel of judges will then choose four semifinalists,
who will perform Sept. 20 at New York’s Bottom Line, where
Washington and other jazz musieians will judge the event.
Bands may contain up to seven members, and the top prize
is $10,000. Contact Cognac Hennessy Jazz Search, 2801

Billboard

®

FOR WEEK ENDING JUNE 29, 1996

Top Jazz Alhums.

that we can’t just keep redoing standards, ‘Sophisticated

Ocean Park Blvd., Suite JAZZ, Santa Monica, Calif. 90405.

é é % COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK
= = Q'_ SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SO ndscan@
2 | 5 [HUZ| ARTIST i i TITLE
= | 5 |235| (ABEL & NUMBER/DISTRIBUTING LABEL
*k *NO. 1% *x %
2 |32 SOUNDTRACK  PANGAEA 36071ARS. 4 weeks at No. 1
LEAVING LAS VEGAS.
2 1 | 15| CASSANDRA WILSON  BLUE NOTE 32861/CAPITOL
NEW MOON DAUGHTER
3 3 | 15 | HERBIE HANCOCK  VERVE 529584
THE NEW STANDARD _|
4 4|14 DiANA KRALL
IMPULSE! 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO)
5 | g | 15| JOESAMPLE  WARNER BROS 46182
OLD PLACES OLD FACES
6 | 5 | 55| SOUNDTRACK  MALPASO 45949/WARNER BROS.
THE BRIDGES OF MADISON COUNTY
7 |2 BOB JAMES TRIO  WARNER BROS. 45956
STRAIGHT UP
14103 TONY BENNETT @  COLUMBIA 66214
MTV UNPLUGGED
9 8 | 23 VAN MORRISON WITH GEORGIE FAME & FRIENDS
VERVE 529136 HOW LONG HAS THiS BEEN GOING ON
CHARLIE WATTS  POINTBLANK 41695/VIRGIN
NEW) LONG AGO & FAR AWAY
20 I 130 ELLA FITZGERALD  VERVE 519804
THE BEST OF THE SONGBOOKS
MARCUS ROBERTS TRIO  COLUMBIA 67567
NEW) e TIME AND CIRCUMSTANCE
16 | 34 TONY BENNETT  coLuMBIA 67349
HERE'S TO THE LADIES
14 | 10| 5 | MILES DAVIS  WARNER BROS. 46032
a o LIE AROUND THE WORLD |
15 1131 6 SOUNDTRACK  VERVE 529554
KANSAS CITY
17| g | LOUIS ARMSTRONG  RCA VICTOR 68486
GREATEST HITS
17 | 11| 2 | JAMES CARTER  ATLANTIC JAZZ 82908/AG
CONVERSIN' WITH THE ELDERS
18 | 121 8 DIANE SCHUUR  GRP 9841
LOVE WALKED IN
19 | 15] 19 ELLIS & BRANFORD MARSALIS  COLUMBIA 67369
LOVED ONES
20 | 9 | 3 | CHARLIE HUNTER QUARTET  BLUE NOTE 37101/CAPITOL
READY...SET...SHANGO! |
21 |21l 2 ANTONIO CARLOS JOBIM AND FRIENDS
VERVE 531556 ANTONIO CARLOS JOBIM AND FRIENDS
DAVID SANBORN  ELEKTRA 61759/EEG
22 |22 |64 J PEARLS
RE-ENTRY ANTONIO CARLOS JOBIM
VERVE 525472 THE GIRL FROM IPANEMA: THE ANTONIO CARLOS JOBIM SONGBOOK
25 1112 BILLIE HOLIDAY VERVE 513943
BILLIE'S BEST
SOUNDTRACK  HOLLYWOOD 61357
25 | 19 141 SWING KIDS

T0P
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NOTAS

(Continued from page 32)

manager of dance promotion at
Arista Records.

Dee’s participation in the
“Antoineta” project has already been
crucial, says Pérez, “because he was
the one who thought the song could
work in the dance market. He later
suggested the DJs who could remix
the track.”

Dee says the promotion of “Antoni-
eta” is a deliberate, step-by-step
process. Initially, the song would be
serviced as a promo single to clubs.
If club reaction is favorable, then
“Antoineta” will be offered to radio
mix shows found at dance-leaning
and rhythm-crossover stations. Mix-
show acceptability would bring edits
of the dance mixes that would be ser-
viced to radio.

One criterion to the prosperity of
a Latino remix, notes Dee, is that the
record’s musical template must be in
vogue.

“There is a certain formula or
style that the DJs are looking for
that coincides with what is hot at any
given moment,” says Dee, adding
that house music continues to form
the base of a plethora of subgenres.
“And the song’s tempo cannot be too
slow,” he adds.

If successful at radio, “Antonieta”
will be put out commercially on vinyl
for independent, dance-oriented
retailers and on CD for domestic
chains.

Pérez, who previously worked as
national single sales manager at
Arista, says that while the remix of
“Antonieta” will not be available on

the album, the single should spur
album sales.

“When I was at Arista, we
released a remix of Snap’s ‘Rhythm
Is A Dancer,’ and the album sales
exploded,” says Pérez. She attribut-
es the spike in album sales to the
remix, “which reached a different
audience that otherwise would not
have been reached with a radio edit
from the album.”

LOS BUKIS DISSOLVE: Forever
rumored to be splitting up, Fonovisa
supergrupo Marco Antonio Solis Y
Los Bukis have finally done so.
3and members Pedro and Joel Solis
(Marco’s cousins), Roberto Guadar-
rama, and Carlos Catalan have
signed with EMI Mexico as Los
Mismos. Marco, meanwhile, is
putting together a new group. His
first album without Los Bukis is ten-
tatively titled “En Pleno Vuelo.” It is
due in late July. In addition, he is
building a recording studio in Los
Angeles, where he plans to oversee
projects involving regional Mexican
acts.

CAIFANES NO MORE: Members
of BMG Ariola Mexico star rock
group Caifanes have parted ways
under an acrimonious split that
found the trio’s guitarist, Alejandro
Marcovich, unwilling to stay in the
band. Since Marcovich owned part of
the Caifanes name, his former band-
mates, lead singer Sail Hernandez
and drummer Alfonso André, opted
to form a new group, Jaguares,

Hernandez and André recruited gui-
tarist Jos¢ Manuel Aguilera and
bassist Federico Fong for the new
outfit, which is recording its debut
album under the direction of highly
regarded producer Don Was. The
record is expected to come out on
BMG in August.

STATESDE BRIEFS: Bilingual
rap got reacquainted with the top 40
of Billboard’s Hot 100 last week, as
“Tres Delinquentes” by Chicano rap
trio Delinquent Habits moved 43-
38 with a bullet. The popping, funk-
laced track opens with a sample
from the Tijuana Brass’ 1962
instrumental chestnut “Lonely
Bull.” The Southern California
group’s self-titled debut album was
released June 4 on RCA/BMG. The
last time a bilingual rap cut made it
to the top 40 was in 1991, when
“Rico Suave” by Gerardo peaked at
No. 7.

Actress Jennifer Lopez (“Mi
FFamilia”) has been selected to play
Selena in the upcoming biopic of the
Tejano/pop superstar. Selena, by the
way, must surely be a mainstream
pop icon of sorts, what with com-
memorative-plate manufacturer the
Bradford Exchange running print
ads announcing the creation of
“Selena Forever,” a collectors’ plate
sporting the singer’s image and sig-
nature.

Assistance in preparing this column
was provided by Teresa Aguilera in
Mexico City.

*xxNO. 14 % %

1|27 QUINCY JONES @  QWEST 45875WARNER BROS. 27 weeks at No. 1
Q'S JOOK JOINT
@ 2 1185 KENNY G A™®  ARISTA 18646
BREATHLESS
@ 3 | 14| THE JOHN TESH PROJECT  GTsp 532125
| DISCOVERY
4 4 | 37| RANDY CRAWFORD  BLUEMOON 92662/AG
NAKED AND TRUE
5 6 | g | HERB ALPERT  ALMO SOUNDS 80005
_ SECOND WIND
6 7| g | SPYROGYRA  crposs?
HEART OF THE NIGHT
7 g | 30 | SOUNDTRACK  ANTILLES 529310/VERVE
! GET SHORTY
11| 36 BONEY JAMES  WARNER BROS. 45913 SERUCTIoN
9 g | 15| RUSS FREEMAN & THE RIPPINGTONS  GRP 9835
BRAVE NEW WORLD
10 | 10|13 | PAMELA WILLIAMS  HEADS UP 3034
SAXTRESS
11 | 5 | 31 | BOBBY CALDWELL  siN-DROME 8910
SOUL SURVIVOR
DOC POWELL  DiscOvERY 77037
12 114] 9 ¢ ¢ LAID BACK
13 | 12| 16| GEORGE HOWARD  GRP 9839
ATTITUDE ADJUSTMENT
JERALD DAEMYON  GRP 9829 iR
14 |15 28 i THINKING ABOUT YOU
WILL DOWNING  MERCURY 528755
15 | 13|32 MOODS
17113 EARL KLUGH  WARNER BROS. 45884
SUDDEN BURST OF ENERGY
RICHARD ELLIOT LUE NOTE 32620/CAPITOL
17 | 16|11 G I CITY SPEAK
FOURPLAY  WARNER BROS. 45922
18 (1943 ELIXIR
19 | 20| 3 | PIECES OF A DREAM
BLUE NOTE 35800/CAPITOL THE BEST OF PIECES OF A DREAM
20 | 18| 4 | RAMSEY LEWIS  Grp 9843
BETWEEN THE KEYS
21 | 21 111| THEJOHN TESH PROJECT  Grsp 528751
SAX BY THE FIRE |
22 | 22| 50| THEJAZZMASTERS  ivc2049
THE JAZZMASTERS i
HARVEY MASON  ATLANTIC 82904
(23) | NEWD > RATAMACUE
2 |25 ‘ g | THE JOHN TESH PROJECT  GrsP 528753
SAX ON THE BEACH
@ RE-ENTRY| DAVID SANBORN  WARNER BROS. 45768
THE BEST OF DAVID SANBORN

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol. All albums availabie on cassette and CD. *Asterisk indicates vinyl available.
indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications, and SoundScan, Inc.
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Sony Classical Gets More From Yo-Yo Ma;
Virgin Classics Leaves London For Paris

STAND BY YOUR STARS: Eco-
nomics may be forcing labels to
rethink long-term exclusive contracts,
but there are some artists you just

Clarviesk
KEEPING

Sony relationship is the recognition
that some of these projects take time.
“They’re committed to the necessity of
having a development period for any-

Billboard
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Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by 1

ARTIST TITLE
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w

* ok NO.1 % %
WYNTON MARSALIS iIN GABRIEL'S GARDEN
SONY CLASSICAL 66244 (9.98 £Q/15.98) 2 weeks at No. 1

CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A
ATLANTIC 82614 (14.98/19.98) THE 3 TENORS IN CONCERT 1994

SOUNDTRACK ®

SONY CLASSICAL 66301 (9.98 EQ/15.98) IMMORTAL BELOVED

2 awav. ics P 1 d s, “A lachi: CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A’
o et o s | SCORE e i LR (CREEL © |30 (onoon asoiss 105 Qs ) LYIGRNGERT
Jush S8 year exc [SAA L o e % BERLIN PHILHARMONIC (KARAJAN) S—
with Yo-Yo Ma, who has been with the = meetings with O'Connor and Meyer; DG 49515 (10,95 £2'16.98)
label since 1978. Ma is one of the few ;15 \ for an Astor Piazzolla project, Ma BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A4
real “name” ar- b'?/ Heidi Waleson spent time in Buenos Aires, meeting 3 | 119) aNGEL 55138 (10.98/1598) ST
tists in the busi- the musicians who worked with the late g | 35 | BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS CHANT Ii

ness today. His

Bobby McFerrin,
has sold 331,000
copies, according
to SoundScan),
and he has won 10
Grammy Awards since 1984.

Ma is also unusually creative in his
approach to repertoire, which dovetails
nicely with Sony’s efforts to rejuvenate
the classical recordings market
through contemporary music and

YO-YO MA

Billboard

imaginative crossover projects. Due in

by the Texas fiddle tradition.” All the
pieces are original compositions or
arrangements by O’Connor and Meyer:
Also due in the fall is a recording of
new concertos by Richard Daniel-
pour, Christopher Rouse, and Leon
Kirchner, all commissioned for Ma
and recorded last January with the
Philadelphia Orchestra and David
Zinman.

For Ma, an important part of the

FOR WEEK ENDING JUNE 29, 1996

Top New Age Albums.

THIS WEEK
LAST WEEK

z

O

2% TITLE
I

20

Compiled from a natienal sample of retail store and rack sales
reports coliected, compiled, and provided by ioundlsi:.irl@

86 FOREST ®
WINDHAM HILL 11157

5

GEORGE WINSTON

tango composer and going to tango

with Chinese composer Tan Dun to
prepare for another recording project
of new music.

Other projects planned under the
new agreement are a John Taverner
album, to be recorded this summer
with the Baltimore Symphony
Orchestra and Zinman, on which Ma
will perform a new work, “Wake Up. ..
And Die,” which was composed for
him. Ma is planning concerts in con-
junction with the record releases.

The cellist will also do a second
round of one of the staples of the cello
repertoire, Bach's Unaccompanied
Cello Suites, which he recorded mem-
orably in 1983, when Sony was CBS.
This time, the suites will be built into a
six-part film series (one for each suite),
conceived by Ma and now in produc-
tion, which include collaborations with

buoyant domestic market for early

baroque repertoire and producer for
Simon Rattle, will add A&R director
of Virgin Classics to his tasks.

ANGFL 55504 (10.96/15.98)

ROBERTO ALAGNA/ANGELA GHEORGHIU

records sell nice-  the fall is “Appalachia Waltz,” on which  clubs. “It makes a huge difference in 7] 8 | EmiCLASSICS 56117 (10.98/15.98) DUETS & ARIAS
ly, sometimes Ma colluborates with bluegrass fiddler  understanding the style,” Ma says. “It JOSE CARRERAS

) : 8 | 8 | ERATO 12595 :10.98/15.98) PASSION
spectacularly Mark O’Connor and bass player/com-  brought me to another level of under- E —_— —
(“Hush,” his 12]92 poser Edgar Meyer for \\.'h_at S_ony stzmdir}g.” Sony provided.s_upport fqr 10 | 39 Eoi%%mg’;gmk'gs EQ/16.98) BR A PORTRAIT
collaboration with  describes as “chamber music inspired  that trip; as well as for visits to Asia 11 | 52 | BERLIN PHILHARMONIC (KARAJAN) s t—

DG 445282 :10.98 EQ/16.98)

— | = =
=
o

ANDRE RIEU

PRILIPS 522933 (10.98 EQ/15.98) FROM HOLLAND WITH LOVE

—
(7L
o
—_
o

ITZHAK PERLMAN

EMI CLASSICS 55475 (10.98/15.98) A_LA CARTE

RE-ENTRY

LUCIANO PAVAROTTI -
LONDON 444450 (10.98 £Q/16.98) PAVAROTT! IN CENTRAL PARK

15 13|48

SAINT PAUL CHAMBER ORCH.(MCFERRIN)

SONY CLASSICAL 64600 (9.98 EQ/15.98) PAPER MUSIC

TOP CLASSICAL CROSSOVER .,

* 4 NO.1 & %
JOHN WILLIAMS & THE BOSTON POPS ORCHESTRA  SUMMON THE HEROES
SONY CLASSICAL 62592 (3.98 E/15.98) 4 weeks at No. 1

e — — e e ——
VARIOUS ARTISTS  PAVAROTTI & FRIENDS FOR THE CHILDREN OF BOSNIA
LONDON 52100 (10.98 EQ/15.98)

CINCINNATI POPS (KUNZEL)

TELARC 80383 (10.98/15.98) SYMPHONIC STAR TREK

8 |30

ITZHAK PERLMAN

ANGEL 55555 (10.98/15.98) (N THE FIDDLER'S HOUSE

LONDON PHILHARMONIC (SCHOLES)
B e £ ka5~ US AND THEM: SYMPHONIC PINK FLOYD

ROYAL SCOTTISH NAT. ORCH. (MCNEELY) b g
VARESE SARABANDE 5700 (10.98/16.98) S e

| et [ |
-
oo

LABEL & NUMBER/DISTRIBUTING LABEL RTIST choreographer Mark Morris, kabuki MARCUS ROBERTS
star Tamasabum, filmmaker Fl"anOiS NEW)> SONY CLASSICAL 68488 (9.98 EQ/15.98) PORTRAITS IN BLUE
* & NO.1 & & Guirard, and ice dancers Jayne Tor- 6 | 56 | VANESSA-MAE THE VIOLIN PLAYER
@ 1 | 28 | THE MEMORY OF TREES A ENYA vill and Christopher Dean. It will be ANGEL 55089 (10.98/15.98) :
REPRISE 46106/WARNER BRCS. 24 weeks at-No. 1 how PBS 1intern: i 1 1 PLACIDO DOMINGO
; > 235] SHEPHERD MOONS & ENYA st o_w n.0n199P and international tele- 71 15 | SoNY CLASSICAL 46436 (9.98 EQ/15.98) THE MAN OF LA MANCHA
REPRISE 26775/WARNER BROS. Vision m 1J9¢. VARIOUS ARTISTS
@ 4 |18 LIVE AT THE ACROPOLIS A? YANN]I P C R LONDON 444460 (10.98 £Q/16.98) PAVAROTT! & FRIENDS 2
PRIVATE MUSIC 82116 ARIS BOUND: Virgin Classics has SOUNDTRACK
4 |5 | 60| BYHEART JIM BRICKMAN moved from London to Paris in order 10| 21| sonv cuassical 62258 o 98 £Q1598) S
WINDHAM HILL 11164 : gy
LIVE AT RED ROCKESE. JOHN TESH to “increase the label’s visibility in one g |60 %&%ygggf (nggl(sKg%g“ZE'—) THE MAGICAL MUSIC OF DISNEY
@) o o S of the world’s key classical music mar- 12 |11 [ vaRIoUS ARTISTS e
6 | 7| g | SACRED ROAD DAVID LANZ kets and capitalize on operating syn- DELOS 3195 (10.98/15.98)
NARADA 64010 G ergies within the company overall . .. MICHAEL NYMAN @ PIANO
SANCTUARY: 20 YEARS OF WINDHAM HILL VARIOUS ARTISTS ; & o - 3 14 | 14 ]125) vircin ssz74 (10.98/15.98) THE
7 13]2 [and] to give greater impetus to Vit
WINDHAM HILL 11180 . e . @ JOHN WILLIAMS/ITZHAK PERLMAN @ SCHINDLER'S LIST
IN MY TIME A YANNI gin’s activities in the baroque field, RE-ENTRY | \1cA 10969 (11.98/17.98) |
8 | 166 PRIVATE MUSIC 82106 B where its distinguished Veritas label
(D) 10316 NOUVEAU FLAMENCO A OTTMAR LIEBERT will benefit from operating within a
HIGHER OCTAVE 7026 = ™

10 |97 §g[ﬁs§;§gg" AISECRGHGHRDEM SECRETRGARDER music,” according to a statement from % % NO.1 % %
LIVE AT RED ROCKS (COLLECTORS EDITION) JOHN TESH Richard Lyttelton, president of EMI VARIOUS ARTISTS ;
16] 2 | arspsaises Classics. Alain Lanceron, director of 1 | 26 | mapacy 8709 (9.98/14.98) 7 weeks atho 1 PIANO BY CANDLELIGHT
OoPIUM OTTMAR LIEBERT + LUNA NEGRA icg ¢ Je ‘ane A
12 (11|14 | OPIUM EMI Classics and Jazz, France, will 5 | 9 mg;\lg%soARPgsg/Tesgg) 20 CLASSICAL FAVORITES
5 become president of Virgin Classics, in 201 (4.99/6.
13 | 13| 16 | WINDHAM HILL SAMPLER 96 VARIOUS ARTISTS e ; o B VARIOUS ARTISTS
WINDHAM HILL 11175 addition to his EMI responsibilities. 3 |63 [lxcieseaniaay THE IDIOT'S GUIDE TO CLASSICAL MUSIC
A THOUSAND PICTURES CRAIG CHAQUICO Producer David Murray, an expert in -
14 | 12 [ 17 | Sigier ooraVE 7088 ! 7 | 22 | YARIOUS ARTISTS THE ONLY CLASSICAL CD YOU NEED

RCA VICTOR 62665 (6.98/10.98)

4117

VARIOUS ARTISTS

S e o CLASSICS FOR RELAXTION & MEDITATION

1
2
3
4
5
6
7
8 |11|22
™

PIANISSIMO I SUZANNE CIANI
16 | 18] 5 SEVENTH WAVE 7004 0 5185 g&g,ﬁ’éﬂg(ggaﬂggr‘m MYSTICAL CHANTS
17 |17 |36 | JEMPEST JESSE COOK LYMPIC VOICES: Two Georgia BOSTON POPS ORCHESTRA (FIEDLER) i
D o ek | songbirds will be returning to Atlanta 8 | 11 | meavicToR 61501 (69810 98 S 5 DS IRI GES1ROREYER
18, §it9| B! Fvpranimivs. 1750 for the Qlyn}plcgz soprano Jessye Nor- XEAF'EFI%JCSE ég&'gi ©.98) BEETHOVEN: GREATEST HITS
CELTIC TWILIGHT VARIOUS ARTISTS man will sing in the opening cere- '
. 5 BOSTON POPS ORCHE FIEDLE
19 | 