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NAXOS

PolyGram’s OMC
Unearths Polynesia

B BY GRAHAM REID

AUCKLAND, New Zealand—The
cross-cultural sound of urban Polyne-
sia has long been tipped by industry

FUEMANA

insiders as ripe to cross over into this

country’s mainstream.
Yet Polynesian artist Pauly Fuemana
has exceeded the expectations of such a
(Continued on page 16)

Beach Boys
Go Country

B BY CHET FLIPPO

NASHVILLE-—~What at first seemed
the unlikeliest of alliances—the Beach
Boys meet Nashville—has grown into

8.840475

BEETHOVEN

Symphonies
No. 3 “Eroica™ and No, 8

Nicolaus Esterhazy Sinfonia
Béla Drahos

NAXOS
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White Cloud
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SUB POP’S BEACH BOYS
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THE BEACH BOYS

MORGAN NELSON

a multifaceted musical project. The

pairing has mushroomed into a two-CD
(Continued on page 108)

$5.50 (U.S.), $6.50 (CAN.), £4.50 (U.K.)

WOMEN FINALLY TAKING TURN

NEWSPAPER

AT THE REGGAE MICROPHONE

B BY ELENA OUMANO

KINGSTON, Jamaica—“The drum is a
woman,” Duke Ellington once said,
prompting a flurry of protests. Ellington

SISTER CAROL

was advising a sensitive touch, not regu-
lar beatings, but that musical counsel
clearly implies that men do the drum-
ming, a legacy of the traditional African
dictum against women pounding the
skins. Similarly, in the rhythm-dominat-
ed reggae world, women have found it
difficult to get to rock the microphone.
Several all-female compilations

recently issued on a variety of labels
point up the largely unheralded wealth
of female reggae artists: New York-
based Blunt Recordings’ “Dancehall
Queens,” Heartbeat's reissue of Sonia

MOWATT

Pottinger Productions’ “Reggae Song-
birds,” and Tuff Gong’s “Natty Queens”
and “The I-Three Sing Bob Marley”

(released in Japan and Jamaica).
“[The situation] has improved, but I
wouldn’t say in any enormous way,”
says Judy Mowatt, a member of I-Three
and a seminal figure on the Jamaican
(Continued on page 101)

B BY CRAIG ROSEN

LOS ANGELES—In a world seem-
ingly overrun with angry

“I feel frankly pretty
out of place with what I'm doing,”
says Phillips. “I don't feel like I'm in
competition with a lot of female
artists, because I'm not so angry. I
don’t aspire to be overly serious or

Sam Phillips Spins World
Of ‘Omnipop’ For Virgin

white female rockers, A scape.”

Sam Phillips stands b, The title of the album,
alone. In fact, on o which once again teams
“Omnipop,” the singer/ &9 Phillips with her produc-
songwriter’s fourth Vir- - er/husband, T Bone Bur-
gin album, due Aug. 20 in -y nett, refers to Phillips’
the U.S. and Canada, - brand of subtle, sophisti-
Phillips opted to create cated songeraft.

her own musical universe. PHILLIPS “I got tired of explain-

even what most people think of as
artistic. What I'm trying to do with
‘Omnipop’ is to add a little levity, a lit-

tle color to the land-

ing what kind of music 1
do,” she says. “To me, this album is
sort of what Walt Disney used to do
with Epcot Center or Tomorrowland.
He used to build these little models of

(Continued on page 109)
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Scotti
Bros.’
Yankovic
Proves
He’s ‘Hair’
To Stay
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'DGC’s Mann
Eyes Studio

N BY JIM BESSMAN

NEW YORK—After experiencing an
initial burst of sales activity buoyed
by the kind of ecstatic acclaim that

— T |
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MANN

critics have always lavished on her,
oft-beleaguered singer/songwriter
(Continued on page 99)

i\rﬁa’é Rojas:
Modern Mariachi

B BY JOHN LANNERT

At an age when most of her contem-
poraries are explering the latest trends
in rock, rap, and pop, 16-year-old Nydia

ROJAS

Rojas is getting set to carry the torch
for a genre much older and more tradi-
(Continued on page 98)
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JAMAICA

A new series of CD reissues from
the golden age of Jamaican music
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Hopes Fade For Fall Launch Of DVD

Copy Protection, Other Issues Point To °97 Debut

B BY SETH GOLDSTEIN

NEW YORK—Unless Santa is especially
generous, DVD won’t be home for the hol-
idays.

The snafu over copy protection of DVD
programs and the continued indifference
or hostility on the part of every Holly-
wood studio except Warner Bros. appear
to have pushed back the format’s widely
heralded fall launch to the first or second
quarter of next year.

“I don’t see how it can happen,” says an
executive with one of the trade associa-
tions involved in trying to settle the copy
protection issue. “Three months ago, I
was hopeful. Now I'm doubtful.”

None of the hardware manufacturers or
Warner Home Video will admit to a post-
ponement, but at deadline, rumors
abounded that Thomson Consumer Elec-
tronics was ready to admit that it would
mothball DVD marketing plans.

Executive VP Joseph Clayton had sug-
gested that strategy if he lacked the nec-
essary software support (Billboard, June
1).

Warner Home Video president Warren
Lieberfarb, DVD’s biggest enthusiast in
Hollywood and a Thomson ally, issued a
five-word statement June 26: “Our plans
have not changed.” Nevertheless, specu-
lation was rampant that the studio had al-
ready decided to postpone delivery of its
first 50-title package.

Thomson and Toshiba have been
adamant about a 1996 start. Now, with the
companies unable to secure a wider cata-
log of movies and a DVD encryption stan-
dard, Thomson spokesman James Harper
says, “I don’t know what the next step will
be.”

MEETING IN JAPAN

Clayton and rival executives overseeing
DVD were in Japan the week of June 23 to
discuss yet another unresolved issue, es-
tablishing a patent pool that would simpli-
fy use of the new technology.

Hardware manufacturers thought the
question of copy protection would have
been resolved before the Tokyo meeting.
Most were counting on a June 21 report
from the Technical Working Group, rep-
resenting 59 companies and trade organi-
zations, to resolve conflicts plaguing DVD
since March.

At the Consumer Electronics Manufac-
turers Assn. show in Orlando, Fla., in
May, Thomson and Pioneer Electronics

THIS

ASIAN ACTS GET UNPLUGGED

A HOLLYWOOD ATTRACTION

Executive Vice Presid Robert J.

To bring their music to a wider audience, a Taiwanese singer/
songwriter, an Indian pop-trad act, and a Japanese vocal duo
went to London last month to do “MTV Unplugged” shows. Far
East bureau chief Geoff Burpee has the story.

Hollywood studios will be getting the lion’s share of attention at
this month’s Video Software Dealers Assn. convention in Los
Angeles, so independent vendors have had to modify their exhi-
bition plans. Home video editor Seth Goldstein reports. Page 59
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figured they would have just enough time
to ramp up DVD manufacturing in time
for September delivery if an encryption
standard existed as of Sunday (30). The
standard also had to be fully compatible
with existing preproduction models, keep-
ing engineering changes to a minimum.

‘MORE DISCUSSIONS'

Instead, the working group presented
four options in its report, all of which
would affect production schedules and
costs to some degree. Two other tech-
niques with little or no impact had been
rejected previously by one or the other of
two opposing camps, the Motion Picture
Assn. of America and CEMA, represent-
ing the studios and hardware manufactur-
ers, and the Information Technology In-
dustry Council, representing the
computer industry.

To sort out the choices, the Working
Group recommended “more detailed and
open technical discussions” with an em-

phasis on the “economic viability of the
proposed approaches.”

Observers applaud the progress but
think final resolution is months away. “I
really had thought they would have gone
further than they have,” says an attendee
of the Washington, D.C., meeting, where
the working group made its suggestions.

In fact, the June 21 report was so in-
conclusive that participants were asked to
keep it under wraps. However, copies
went to outsiders almost immediately,
and by the following week, IBM’s Alan
Bell, one of five working group co-chair-
men, decided to fax copies to anyone who
asked.

The report’s wide availability didn’t
prevent Toshiba from announcing in
Japan June 25 that an agreement on
“standardized copy protection circuits”
had been reached. Warner spokesman
David Harrah says the Toshiba statement
is inaccurate.

New Version Of

B BY JEFF CLARK-MEADS

LONDON—An extra year spent consider-
ing the music industry’s arguments over
new copyright regulations has failed to per-
suade the U.K. government to amend its
original conclusions.

The second draft of a document now
called “The Copyright And Related Rights
Regulations 1996” began circulating June
26 prior to official publication the first week
of July. It is the revised version of “The
Copyright And Rights Of Performers Reg-
ulations 1995,” which was first published in
March 1995 and was originally due to have
a second draft issued in August 1995 (Bill-
board, May 11).

The new document is set to be passed
into law in August without debate by Par-
liament. Industry organizations were still
coming to terms with its contents at press
time, but the initial view is that the regula-
tions have changed little from those in the
original draft. In practical terms, this
means that artists have a legal right to

Document Shows Little Change

U.K. Copyright

broadcast royalty payments for the first
time but do not have a joint right with
record companies to sanction or preclude
licensing of music to broadcasters.

James Fisher, general secretary of the
London-based International Managers
Forum, says this omission is a disappoint-
ment. Its absence is contrary to the lobby-
ing of IMF and other performers’ repre-
sentative groups.

On the record company side, a spokes-
woman for labels’ collecting body Phono-
graphic Performance Limited says it is too
early to give a definitive view on the docu-
ment, except to say that “it is as expect-
ed.”

However, PPL is disappointed that its
lobbying did not persuade the government
to include a provision obliging public estab-
lishments such as bars and cafes to pay roy-
alties for playing radios or music television
for their customers. They do have to pay
royalties if music is played directly from an
album.
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B BY CHUCK TAYLOR

The surprise merger last week of
Westinghouse/CBS and Infinity
Broadcasting, radio’s top two revenue-
producing group owners, is likely to
serve as the definitive earmark of an
unprecedented era of station trading,
following passage of the landmark
Telecommunications Act of 1996.

The record $4.9 billion deal, an-
nounced June 20, has also fueled con-
cerns that radio’s fervent trend
toward ownership consolidation might
stifle programming diversity in mar-
kets dominated by a handful of oper-
ators, while driving ad rates up.

The Westinghouse/CBS buyout of

Westinghouse, Infinity Merger
Fuels Consolidation Concerns

Infinity gives the group 83 radio sta-
tions—50 FMs and 33 AMs—in 16
markets, including 69 outlets in the
top 10 markets. Revenues of the com-
bined entities approach $1 billion.

The only radio group with more sta-
tions is Clear Channel Communica-
tions, whose $275 million purchase of
Heftel Broadcasting two weeks ago
upped its station total to 108, repre-
senting revenues, now in second place,
of $317 million.

Under terms of the most recent
agreement, Westinghouse will ex-
change common shares valued at $3.9
billion for outstanding Infinity stock,
while assuming $1 billion in debt. Infin-

(Continued on page 94)

Entertainment
Vet Joe Csida
Dead At 83

H BY IRV LICHTMAN

NEW YORK—Joe Csida, whose varied

62-year career in the entertainment

business started in 1934 at Billboard,

died of heart failure June 18 at Cedars

Sinai Hospital in Los Angeles. He was
83

Following his
years at Billboard in
New York, where
he rose to editor in
chief before he left
in 1953, Csida
began associations
with recording com-
panies, his own
management com-
pany, label and music publishing firms,
and radio and TV.

“[In the late ’30s], Joe and [Billboard
staffer] Morrie Orodenker were the
first to come up with a jukebox buying
guide for recordings,” says Bill Little-
ford, former publisher of Billboard.
“Until then, success was measured by
sheet-music sales.”

Littleford also recalls Csida’s role,

(Continued on page 109)

CSIDA

MusiCares Fights
Industry Drug Use

B BY DOUGLAS REECE

LOS ANGELES—After holding suc-
cessful meetings to launch its sub-
stance-abuse intervention program
here, MusiCares plans to take the pro-
gram to New York and Nashville.
NARAS president Michael Greene says
the two field offices should be estab-
lished within a year.

MusiCares is the nonprofit arm of
NARAS that was created to assist
music-industry professionals and artists
with health and human-service issues.

At a June 20 meeting at NARAS
headquarters in Santa Monica, Calif., a
number of MusiCares initiatives were
announced, including the formation of
industrywide committees and the
administering of a grant to the Musi-
cians Assistance Program to assist with
drug treatment costs.

At the meeting, MCA president Jay

(Continued on page 100)

1st Platinum Europe Winners Announced
More Than Half The Qualifying Acts Are European

W BY JEFF CLARK-MEADS

LONDON—The first winners of the
new industry honor Platinum Europe
were announced June 27, and of the
95 qualifying albums, 60 are from
European acts.

For the North American acts on
the list, there is a strong link
between the amount of commitment
they have shown the European mar-
ket and the level of success. The
most prominent example is Celine
Dion, who demonstrated her com-
mitment with the recording and pro-
motion of the French-language
“D’Eux” and is the only artist with
three qualifying albums.

Other artists receiving the honor
are the U.S.” Bruce Springsteen and

Top Honors. Edgar Bronfman Jr., president/CEO of the Seagram Co., parent of
MCA Inc., is the first recipient of the Steven J. Ross Humanitarian Award from
the UJA-Federation of New York's entertainment and music industries division.
The gala dinner was held at the Waldorf-Astoria Hotel and attended by more
than 1,100 people. In her speech that night, Courtney Sale Ross, widow of
Steven Ross, said Bronfman was a “superior model to spark our own will to give
of ourselves.” Pictured, from left, are Edward Bleier, president, Warner Bros.
Pay-TV, Cable & Network Features; Bronfman; Ross; Marian Pompadur and hus-
band Marty Pompadur, president, R.P. Cos.

Warner Buys Out PWL International

Ends 5-Year Association With Pete Waterman

H BY DOMINIC PRIDE

LONDON—Warner Music Interna-
tional has ended its five-year association
with British dance-pop veteran Pete
Waterman. The major has bought out
the remaining half it did not own of PWL
International, the joint venture it formed
with Waterman’s company, PWL, in
1991. Waterman is no longer involved
with the PWL International label,
according to Warner Music.

A statement issued by Warner Music
June 24 says, “Waterman and his com-
pany are now concentrating on their tra-
ditional business of star nurturing and

record production.” No figures were put
on the deal.

Waterman has stepped down as chair-
man of the company, and it is thought
unlikely that a new chairman will be
found, as PWL International has
become a full subsidiary of Warner
Music International. Former Warner
Music Ireland executive Peter Price
remains in his position as managing
director, to which he was appointed last
year. Neither Price nor Waterman could
be reached for comment by press time.

Insiders say that Warner Music
might change the label’s name and could

(Continued on page 100)

Bon Jovi, Sweden’s Ace Of Base and
Roxette, Germany’s Pur and Marius
Miiller-Westernhagen, French
singer Patricia Kaas, and Dutch
singer Andre Rieu.

Platinum Europe was instigated
by international labels body IFPI to
mark albums that sell 1 million units
across the conti-
nent (Billboard,
June 15).

Steering com-
mittee chairman
Paul Russell says
the award is
intended to give
those artists &
breaking the mil-
lion-unit barrier in
Europe the same kudos as those that
achieve the feat in the U.S. In so
doing, the award should bolster the
international standing of European
artists, he adds.

The first list of winners covers
albums released in Europe by IFPI
member companies since the begin-
ning of 1994. The awards will be pre-
sented by European Commission
President Jacques Santer at a cere-
mony in Brussels July 11.

[ ™

>
>

DION

Of the list, Russell says, “We were
all quite surprised by it in the sense
that we didn’t think it would contain
as many albums as that.”

Acknowledging that “to some
degree, this is a snapshot,” Russell
continues, “In my view, the fact that
more than 50% of the list is from
European acts clearly justifies hav-
ing the award.”

Russell, who is president of Sony
Music Europe, says he is also grati-
fied by the scope of the albums,
which run from “German techno
music right the way through to ‘The
Very Best Of Andrew Lloyd Web-
ber.””

Of the non-European acts’ success,
he adds, “It does seem to me that the
artists who have paid attention to the
territory of Europe seem to have
done reasonably well out of it.

“Bruce Springsteen has paid
attention and has two albums, and it
is my impression that Bon Jovi has
paid attention, and they have two
albums.”

Acts scheduled to play at the July 11
ceremony include Ace Of Base, Rox-
ette, Pur, Westernhagen, Kaas, Rieu,
and Italy’s Laura Pausini.

EMI Launches Lenzo Imprint With
Former Black Music A&R Exec

W BY J.R. REYNOLDS

Former EMI black music A&R VP
Lindsey Williams has formed Lenzo
Entertainment, an EMI imprint that
will focus on R&B and rap music.

The first release on the label will be
by vocalist Nikko. The still-untitled

WILLIAMS

NIKKO

album, which is scheduled for release in
early 1997, will feature producers Ger-
ald Levert, Reggie Griffin, Kevin John-
son, Rick White, and L.E.S.

Lenzo plans to release two or three
albums during the label’s first year of
operation, according to Williams. “I
want to keep my release schedule at
about three a year so that I can give
each project the close attention it needs
in terms of artist development,” he says.

Lenzo will have a three-person staff
in addition to Williams: Che Woods,
A&R; Walter Dawkins, marketing and
publicity; and Beverly Humphrey, exec-
utive assistant. EMI will provide sup-
port in marketing, promotion, publicity,

Inquiries Spark Shutdown Of Tape-Swap Site On AOL

H BY BILL HOLLAND

Copyright questions were once
again raised in cyberspace with Amer-
ica Online’s decision to remove a forum
on its service that promoted and
allowed the trading of live concert
tapes of rock bands.

The site, “Tape Trader’s Central,”
was located in AOL’s “Rock And
Road” area. AOL closed access to the
site June 26 following inquiries by the

press and at least one record company
about the legality of fans swapping live
tapes of such groups as Hootie & the
Blowfish, Eric Clapton, and Nirvana.
Online subscribers offered to ex-
change tapes with one another by mail,
and apparently, some subscribers
were using the site to download unau-
thorized copies of major-label albums.
Taping of live concerts is a violation
of copyright law, although some bands
give permission for public taping.

However, according to the Recording
Industry Assn. of America, even if a
band allows fans to tape concerts for
personal use, any commercial use con-

stitutes a copyright infringement.
Margaret Ryan, a spokeswoman for
AOL at its Vienna, Va., headquarters,
says the service “doesn’t review areas
created by its content providers for
issues such as copyright violations.”
However, she adds, “Once it’s brought
(Continued on page 100)

and distribution. Williams reports
directly to EMI president/CEO (U.S.)
Davitt Sigerson.

“We anticipate increasing the size of
our staff as the label grows,” says
Williams.

Lenzo also has an artist management
arm and represents veteran rapper
Tragedy, Tommy
Boy artist Crime
Fam, and saxo-
phonist Mike
Phillips.

In addition to
his duties as
| head of New

York-based
Lenzo, Williams will continue to work
on an independent basis with such EMI
acts as AZ, Bahamadia, and the 0'Jays.

“The move that we’ve made with

(Continued on page 109)

The Fugees Hit
Big In Europe

B BY WOLFGANG SPAHR

HAMBURG—The Fugees’ songs are
killing them in Europe.

The U.S. group’s remake of “Killing
Me Softly With His Song” debuted at
No. 1 on the German charts—the first
time a single has done that in more
than 10 years.

“If you take a very good song and
put a hip-hop beat to it, you make it
very 1996,” says Sony Music Europe
president Paul Russell.

Other European markets apparent-
ly agree. The Fugees’ record has been
No. 1 in the U.K. for the past three
weeks, with certified sales of 600,000
copies, and is a major hit in Italy, Swe-
den, Norway, and Ireland.

Moreover, an earlier release by the
group, “Fu-Gee-La,” is now in its sixth
week in the German top 10.

(Continued on page 109)
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Strategic Temping Opens Music Industry Doors

l BY JEFFREY J. NELSON

The pathways mentioned to many gradu-
ates for getting a job in the record industry
are internships or the proverbial “knowing
someone.” Some graduates are fortunate and
have had the opportunity to intern while still
in school, but others have spent their time at
universities far from the major music centers.
For them, the likelihood of “knowing someone”
is slim, while the prospect of doing an unpaid
internship after college runs up against the
harsh reality of high rent obligations in such
cities as New York or Los Angeles.

Judging from the number of blind résumés
BMG receives each week, it is apparent that
there is a high volume of people trying to get
into this industry. The level of education and
enthusiasm in these cover letters and
résumés is impressive. However, the success
rate of this “cold call” approach is less than
1%.

So what is a way through the proverbial
Catch-22 of “no experience, no job—no job,
no experience?” How can one increase one’s
odds of breaking into an industry that is
sometimes perceived as being a brick wall to
outsiders when it comes to job openings? One
answer is strategic temping, with an empha-
sis on strategy.

First, determine which temp agencies are
connected with the record conglomerates in
your area. Call up the major labels or distrib-
ution branches and ask the receptionist which
temp agency that company uses. This is an
easy question for them to answer, because
most receptionists are themselves temps.

After determining which are the right
agencies, set aside two days and register with
six of them. When I registered and inter-
viewed with the temp agency personnel direc-
tors, I learned that they weren't interested in
the fact that I had a degree in commercial
music, and they didn’t care what my GPA had
been. They were primarily interested in what
computer skills I had and whether or not I

was dependable.

Develop a good reputation with these agen-
cies and commit to short-term assignments,
as opposed to longer ones. This enables you
to see more companies and departments and
note which record companies are expanding
and which are experiencing cutbacks.

Other tips that should increase the odds of
breaking into the business include the follow-
ing:

* Become proficient in the computer pro-
grams Excel, Word, and WordPerfect.

* Have realistic expectations of what

‘There is a way
through the
proverbial
Catch-22 of “no
experience, no
job/no job, no
experience”’

Jeffrey J. Nelson is in
sales at BMG Distribu-
tion in Beverly Hills,
Calif. He recently gave a
seminar, “Temping Your
Way Into The Music
Industry,” at BMG Enter-
tainment’s West Coast
headquarters as a bene-
fit for the T.J. Martell
Foundation/Neil Bogart
Fund.

record company temp assignments will
involve. Initially, this will likely include monot-
onous, simple tasks far from the perceived
glamour of the industry. Don’t let this sur-
prise or offend you.

* Always take the full lunch hour allotted.
Many temps skip lunch or eat at their desk,
which not only risks midday burnout but
means a missed opportunity to network.
Going out to lunch with another temp, co-

WINDHAM HILL JAZZ DISAGREEMENT
There is a point at which anger turns to
amusement, that twilight zone where fiction
becomes absurdity. The following are some,
but by no means all, of the corrections that
should be addressed in reference to the arti-
cle about Steve Miller Billboard, June 8].
Steven Miller was never a VP of A&R at
Windham Hill. Steven Miller did not start
Windham Hill Jazz Records. Steven Miller
was not the producer or even a producer of
George Winston's “December;” and we'd man-
aged to release a catalog of records, including
George Winston’s “Autumn,” before Steven
Miller served at Windham Hill—as engineer
and, later, as an adviser in quality control.
As for “the architect of the Windham Hill
sound,” I like to attribute that to the artists;
certainly they and I were there long before
and after Steven Miller.
Will Ackerman
Imaginary Road Studios
Brattleboro, Vt.

Steven Miller replies:

In our rapidly changing industry, it’s com-
forting when certain things remain as they have
for a long time. Sometimes, though, this lack of

worker, or intern means getting an extra help-
ing of information about the company and its
departments. This information could be just
the edge that sets someone apart from other
interviewees when a job does open up.

* Own an answering machine with remote
retrieval and know how to use it. A temp near-
ing the end of one two-week assignment may
get a call at home offering a temp-to-perm job
at a major record company, but, as is often the
case, the offer is valid for only an hour or until
the end of the workday. If the agency doesn’t
hear back from one temp immediately, it will
go to the next name on the list.

* Maintain a sense of humor. Making a
supervisor laugh forges a bond with him or
her that is even stronger than that made by
completing a task successfully.

* Always write down the names of people
to whom you are introduced. Pete Jones, pres-
ident of BMG Distribution, is famous for his
ability to recite the names of every BMG Dis-
tribution employee at each convention. He
calls it “the name game.” I call it leadership
by example.

* Always have an updated résumé on hand,
but don’t hand it out unless it is requested. If
someone is truly interested, they will ask.

* Finally, make one day out of each week-
end a “personal vacation day.” In most cases,
temps will never earn a paid vacation day, so
they have to create them themselves. In the
long run, these days off lead to more produc-
tive time on the job and on the job hunt alike.

For all students currently enrolled in or
graduating from music business programs,
whether it be Belmont, Berklee, or Millikin,
I would add only the following good news/bad
news: The skills you are learning you will use
for a lifetime, and no one can ever devalue
that. Still, they don’t call it “the cold world”
for nothing, and music business graduates will
have to work especially hard to find their
place in the work world. Toward that end, a
little creative thinking in the form of creative
temping never hurts,

LETTERS

change is not so welcome. It has been 10 years
since I left Windham Hill Records, but Will
Ackerman’s knack for drama and grandiosity
is as eerily familiar to me as it was then.

Ackerman did provide me with a wonder-
ful forum in which to do my work and gave
me an enormous range of options. For that, I
am forever indebted to him. Unfortunately, he
viewed many of my accomplishments as
threats to his own ego and in turn created an
adversarial work situation that led to my leav-
ing the company. I find it curious that a man
who has enjoyed so much success still feels
the need to devalue my role in the success of
his company.

The bottom line is that I had a great job
with the flexibility to pursue many areas of
the business. The artists and staff at A&M
Records, with whom I interfaced daily, cer-
tainly were aware of the range and extent of
my contributions. As far as Windham Hill
Jazz, Andy Narell and I started that in 1981
under the name of Hip Pocket. Regarding
“December,” Will is technically correct. That
is because he simply chose to omit my name
from the cover. In fact, the only way I was able
to receive accurate production credits from
that point on was by threatening to quit.

Currently, my energies are directed
toward the future and expanding the bound-
aries of our business. I feel like it’s a damn
waste of everyone’s time dredging up what
amounts to no more than “15-year-old war
stories.” Nevertheless, I wish Will all the luck
with any new ventures.

Steven Miller
Cacophony Productions
New York

THE NEW SOUND OF NEW ORLEANS
Enjoyed seeing New Orleans artists fea-

tured in Billboard [The White Paper, “Latin

Jazz & Funky Roll: The Allure Of The Big

Easy’s French-
Ir-be
new I

men Street,” Bill-
orleans

board, June 8].
The group of
artists Timothy
White highlighted
are some of the
hardest-working bands on the local/regional
circuit and deserve all the press they can get.
George “Hutch” Hutchinson

Music Editor
Tribe Magazine
New Orleans

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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Sub Pop Releases Beach Boys Single

Unheard Masters Preface Capitol ‘Pet Sounds’ Box

B BY CHRIS MORRIS

LOS ANGELES—One of the fastest-
selling singles on Seattle-based indie
label Sub Pop right now isn’t by a
grunge rock group. It’s by the Beach
Boys.

On June 18, Sub Pop—the original
home of such alternative rock heavy-
weights as Nirvana and Soundgarden—
released a three-track 7-inch single that
comprises a hitherto unheard stereo
mix of “I Just Wasn’t Made For These
Times,” a vocal-only version of
“Wouldn’t It Be Nice,” and the stereo
backing track for “Here Today.”

The single comes in a picture sleeve
that features an outtake from the photo
session for “Pet Sounds,” the 1966
album on which the songs appeared in
their original mono form.

The three tracks are drawn from
Capitol Records’ highly anticipated
30th-anniversary boxed set devoted to
the making of “Pet Sounds” (Billboard,
Feb. 3). The four-CD set will include a
complete stereo version of the album
(which has previously been released in
mono only), plus vocal and instrumen-
tal sessions for the work and the origi-
nal mono version of the classic record.

According to Sub Pop co-owner
Jonathan Poneman, Capitol senior
director of sales (U.S.) Clark Staub, who
formerly worked for Sub Pop distribu-
tor Alternative Distribution Alliance,
approached his friend Dave Rosencrans,

the indie label’s head of international,
with the idea of a single.

Poneman says, “Clark, knowing that
there were some Beach Boys enthusi-
asts—particularly when it comes to any-
thing and all things ‘Pet Sounds’—on
Sub Pop, floated the idea past Dave:
‘Hey, would you guys be interested in

! Veteran German Singer Maffay
" Returns To Rock Roots On BMG

B BY ELLIE WEINERT

MUNICH—Rock singer Peter Maf-
fay has $pent the last 27 years accu-
mulating platinum awards for record
sales in Germany, and his most recent
album, “Sechsundneunzig,” has fol-
lowed suit.

Audiences here have voted en
masse for Maffay's return to a full-on
rock sound after
his recent com-
mercially suc-
cessful venture
into a fairy-tale
rock musical
album that was
spun off into a
theatrical stage
show.

His new BMG
Ariola Munich album reached No. 1
in Germany two weeks after its
release March 4. It stayed there for
another three before succumbing to
U.K. chart act Take That.

In spite of its short stay at the top,
the set has sold 660,000 copies,
according to BMG Ariola product
manager Stephan Fingerhuth, giving

MAFFAY

it platinum status (500,000 copies).
Maffay has amassed 20 platinum
album awards during his 21-album
career, including a double- and a

triple-platinum award. While known
as an album rock artist, he has made
the occasional foray into the singles
market, netting two No. 1 titles.

Mugch of “Sechsundneunzig” (Nine-
ty-six, chosen to represent the figures
yin and yang) was conceived by Maf-
fay while he was on holiday in Cana-
da. “Life in Canada inspires me with
the impulses I get, while at the same
time, it calms me down and allows me
to get back down to Earth, to the sim-
ple things,” explains Maffay.

This relaxed attitude should not be
interpreted as complacency toward
his continuing success.

The album’s triumph reflects a con-
certed marketing campaign by Maf-
fay’s joint-venture label with BMG
Ariola, Red Rooster. The marketing
was overseen by director Franz von
Auersperg, and it centered around
the release of a single from the album
and the planning of an extensive tour.

The momentum that took the
album to the top began with the
release of the single “Siehst Du Die
Sonne?” (Do You See The Sun?). The
anti-war rock tune was written by
Maffay, but it bore remarkable simi-
larities to a composition by French
artist Michel Polnareff, so the song-
writing royalties are directed to him.

(Continued on page 99)

doing a promotional single that is part
of our campaign for the upcoming 30th
anniversary of “Pet Sounds” project
that we’ve got coming up?’

“He ran it past me, and I was like,
‘Oh, my God!” Apart from releasing a
Beach Boys single at all, having previ-
ously unheard masters for a single is like
a dream come true for me.”

Sub Pop has pressed 10,000 copies of
the single for the world; 5,000 will be dis-
tributed in the U.S. via ADA.

“We made it look like our original Sin-
gles Club singles,” Poneman says, “with
the black bar [at the top], so there’s a lit-
tle bit of humor there if you think back
[to our older acts]: Flaming Lips, Mud-
honey, and now the Beach Boys.”

The label is keeping its work on the
single deliberately low-key, according to
Poneman. “We’ve done a little bit of pro-
motion on it, just letting people know it’s
there,” he says. “For example, with the
[Sub Pop] Mega Mart ad [in Seattle], we
said, ‘Beach Boys single! Stuff like that.
We haven't been buying separate ads or
anything like that.

“Part of the whole thing is that it’s
just cool, and its coolness should be evi-
dent to those who are Beach Boys afi-
cionados,” he adds. “We don't anticipate,
at this late date, converting people to
Beach Boys fandom, and even if we did,
they’re signed to another label.”

No radio promotion will take place. “I
gladly would if it were mandated,” Pone-
man says, “but Sub Pop is known in the

(Continued on page 108)

PRO AUDIO

B BY CRAIG ROSEN

LOS ANGELES—“Weird Al”
Yankovic first gained attention in 1979,
with “My Bologna,” a parody of the
Knack’s “My Sharona.” Seventeen
years later, the novelty still hasn't worn
off, as the parodist is enjoying the most
successful album of his career.
Yankovic’s Scotti Bros/All Ameri-
can Music Group
album “Bad Hair | _4
Day,” whichis No. | ¢ Q“IBA,o\
21 in its 15th week
on The Billboard
200, has sold more than 777,000 copies,
according to SoundScan. For the week
ending April 27, the album reached
No. 14 on The Billboard 200, a career
peak for Yankovic. It’s also his first
album to be certified platinum by the
Recording Industry Assn. of America.
“Bad Hair Day”—which includes
“Gump,” Yankovic’s take on the Pres-
idents Of The United States Of Amer-
ica’s “Lump” recast as a tribute to the
dimwitted film character, and “Amish
Paradise,” a send-up of “Gangsta’s
Paradise,” Coolio’s remodeling of Ste-
vie Wonder’s “Pastime Paradise”—is
one of the season’s sleeper hits. It
recently spent 11 consecutive weeks
in the top 20 of The Billboard 200.
Even Yankovic is a bit surprised by
the album’s sales. “Whenever [ do an
album, it’s my best effort and [ have

‘Weird AlI’ Yankovic Has
His ‘Day’ On Scotti Bros.

high hopes for it, but I'm always sur-
prised when an album does better
than [ expect,” he says. “I had no idea
it would be the best-selling album of
my career.”

As All American Music Group pres-

' "WEIRD AL" YANKOVIC |
ad

ident Chuck Gullo points out,
Yankovic has had greater career
longevity than many of the acts he has
parodied. “Some of the artists have
come and gone, but Al is still here,
making fun of people,” says Guilo.

A quick look at the 1994 Scotti Bros.
four-CD set “Permanent Record: Al
In The Box” will remind consumers
that Yankovic has outlasted such past
targets as the Knack, Toni Basil
(whose “Mickey” was turned into the
“I Love Lucy” tribute “Ricky”),

(Continued on page 103)

Elektra Efforts Dampen Damage Of Church Fires
R&B Concert In Atlanta To Raise Funds, Awareness

B BY MELINDA NEWMAN

NEW YORK—Elektra Entertainment
Group is hosting a July 10 R&B and
rap concert at Atlanta’s Variety Play-
house to raise funds for churches that
have been torched throughout the
Southeastern U.S.

Confirmed to
attend are Elektra
artists Mista and
A-Kon and LaFace
act Goodie Mob, all
of whom are from
Atlanta. More acts
are to be added.
Ticket prices have
not been set.

The concert is a
prelude to a larger event that will take
place in the fall.

“Our purpose was not to make this
specifically geared to Elektra artists,”
says Elektra Entertainment Group
chairman Sylvia Rhone. “Our immedi-
ate goal is to make this kickoff event
have an impact on the Atlanta commu-
nity and the surrounding areas where
some of these attacks have taken place.

GOODIE MOB

Goodie Mob is a big part of the fabric
of the Atlanta creative community.”

Elektra is picking up all costs for the
event. All money raised will go to the
National Council of Churches, which
will distribute the funds to churches in
need.

However, Rhone stresses that rais-
ing awareness is
just as important
as raising funds.
“This first event
will help get the
word out about our
intentions,” she
says. “It’s prema-
ture to speculate on
what [monetary]
totals we're aiming for. We want to set
the tone in Atlanta and go from there.
Hopefuily, many more artists, record
companies, and other members of the
community will want to join us in our
campaign.”

Representatives of the National
Council of Churches, the Southern
Christian Leadership Conference, and
other organizations involved in this
issue will attend and/or speak at the

'_ gl

concert.
* The event is in the formative stages.
“We anticipate participation from the
entertainment community, the political
community, and the corporate commu-
nity [to] deliver an event that will have
an impact nationwide,” says Rhone.
“Our ultimate goal might be a televised
event, for example,
that reaches right
into people’s
homes, which is
where the seeds of
racial intolerance
often begin.”
Other labels are
working to help
rebuild the church-
es. Atlanta-based
Intersound Records is donating

MISTA

$10,000 to the Southern Christian

Leadership Conference (see In The
Spirit, page 34).

More than three dozen churches
throughout the Southeast have been
burned down in the last 18 months, 25
of them in the first half of 1996. With-
in the last six years, 57 churches have
been set on fire.
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B BY DOUGLAS REECE

LOS ANGELES—Warner Bros. is
making an effort to become more
involved in the burgeoning sound-
track business with the launch of the
soundtrack imprint Warner Sunset
and is naming veteran soundtrack
executive Danny Bramson as senior
VP of soundtrack development. It is
the first time the label has had an
executive devoted to developing
soundtracks full time.

Gary LeMel, president of music at
Warner Bros. films and CEO of
Warner Sunset, says developing
Warner Sunset and hiring Bramson
is indicative of the growing appeal of
soundtrack projeets to record labels.

“Soundtrack albums have become
expected from a good number of
films,” he says, “and as we become
more refined at creating and mar-

Warner Sunset Imprint
Marks S’track Commitment

keting them, they are increasingly
attractive to record companies.”

Other labels, such as Epic and
MCA, have already created sound-
track divisions in order to exploit
profits generated by these projects.
Epic Soundtrax’s “Forrest Gump”
and MCA'’s “Pulp Fiction” benefited
from the films’ healthy box-office
returns and were among the top 10-
grossing soundtrack projeets in 1995.

Warner Sunset debuted with the
release of the “Twister” soundtrack,
which stands at No. 52 on this week’s
Billboard 200.

In Bramson’s new position, he will
oversee A&R and production for all
soundtrack albums generated by
Warner Bros. and Reprise.

Additionally, Bramson has signed a
multipicture deal with motion picture
studio Warner Bros. Inc. in which he

(Continued on page 16)

'MCA Entertainment Group Spawns Hip-0

Label To Focus On Catalog Titles And Compilations

B BY J.R. REYNOLDS

LOS ANGELES—MCA Music Enter-
tainment Group has launched Hip-O
Records, a label focusing on catalog
and compilation packages. Hip-O also
plans to release select original prod-
uet, such as a cover album of heavy
metal classics recorded by Pat Boone,
and a duets set pairing the master
recordings of country music legend
Patsy Cline with contemporary coun-
try stars.

MCA special markets and products
executive VP/GM (U.S.) Bruce Res-
nikoff will head the Los Angeles-based
label.

Hip-O, which Resnikoff describes as
“a catalog-oriented label but with a
retro-cool appeal,” will release prod-
uct spanning a variety of musical gen-
res. Because most catalog and reissue
labels focus ‘heavily on '60s and ’70s
product, Hip-O is centering its initial
efforts on the '80s.

The first Hip-0 titles, scheduled for

World Music Institute Catalog, Tours Thriving

B BY BRADLEY BAMBARGER

NEW YORK—With its concert promo-
tion, record sales, and radio programs,
the World Music Institute here has been
an indispensable contributor to the
world music boom of the past decade.
And the organization continues to
expand its sphere of influence, having
doubled concert receipts and increased
music sales by 25% over the past year.

Even with severe cutbacks in gov-
ernment arts funding, the not-for-prof-
it World Music Institute has thrived by
helping bring such stars as Pakistani
singer Nusrat Fateh Ali Khan to the
fore (Billboard, Feb. 3). WMI sponsored
Khan's first U.S. tour in 1993, and that
“helped put him on the map, and the
organization, too,” says WMI founder
and director Robert Browning.

WMI recently completed its 10th-
anniversary season of concerts, selling
more than 30,000 tickets to 65 events
that included gamelan and griots, blues

and ballet. The institute also just pub-
lished a new catalog supplement, bring-
ing its offerings to more than 4,000 CDs,
cassettes, videos, and books from near-
1y 230 international sources.

According to associate director Isabel

Soffer, the best-selling labels in WMI's
catalog include Real World/Caroline
and such Harmonia Mundi USA-dis-
tributed imprints as Ocora, Ethnic,
Inedit, and Le Chant Du Monde.

The catalog also prominently features
releases from Ellipsis Arts, Shanachie,
Rykodise’s Hannibal and Carthage

RECORD COMPANIES. Motown
Records in New York appoints Steve
Corbin executive VP/GM, Edward
“Eddie F” Ferrell executive VP of
A&R, Kelly Haley senior VP of pub-
licity and media relations, and Virgil
Simms senior VP of marketing. They
were, respectively, VP of sales for
PGD, VP of A&R at LaFace Records,
VP of publicity for Uptown Records,
and senior VP of marketing for
Uptown. ’

Steve Barnett is appointed senior
VP of international for Epic Records
Group in New York. He was president
of Hard to Handle Management.

" Michael Horton is named senior
director of black music promotion for
Universal Records in New York. He
was national director of promotion at
Interscope Records.

Todd Landor is appointed GM of
Vox Music Group in Englewood Cliffs,
N.J. He was VP of MMO Music.

Susie Steiner is named director of

CORBIN FERRELL

tour marketing for Virgin.Records in
New York. She was national promo-
tion and artist relations director for
the label.

Island Records in New York pro-
motes Tina Dunn to national director
of video promotion and names Jeff
Kreinik associate director of market-
ing. They were, respectively, associate
director and manager of alternative
music marketing at Relativity
Records.

Warner Bros. Records in Burbank,
Calif., promotes Ken Phillips to West
Coast publicity manager. He was pub-

EXECUTIVE

labels, World Music Library/King,
Mango, Music of the World, Rounder,
Hemisphere, Traditional Crossroads,
Lyrichord, JVC/Smithsonian Folkways,
Arhoolie, and various Koch Interna-
tional-distributed labels.

“With the new supplement, our cata-
log is the most complete, up-to-date
offering of world music out there,” Sof-
fer says. “And the catalog is for every-
body. We sell to a number of schools and
libraries, but we sell to a lot of individu-
als, too.”

WMT’s relationship with Real World
is a special one, as nearly all the New
York performances by the label’s acts
are promoted by the group. According
to Dan Cohen, East Coast publicity
manager for Caroline, Real World sold
about 2,500 albums by such artists.as
Khan and Sheila Chandra via WMI last
year. The label treats the organization
as a mom-and-pop retailer, albeit a par-
ticularly influential one.

(Continued on page 99)

SIMMS BARNETT
licity assistant.

Richard Sweret is named senior VP
of international A&R for BMG Enter-
tainment International in New York.
He was VP of A&R for Arista Records.

Joe Pheifer is named director of
production at EMI Records in New
York. He was associate director of
new-release coordination at Sony
Musie Distribution.

Craig Mende is named attorney for
Arista Records in New York. He was
an attorney at Weiss, Dawid, Fross,
Zelnick & Lehrman.

Robyn Scheller is promoted to

TURNTABLE

release Tuesday (2), are “The Glory Of
Love: Sweet & Soulful Love,” “Think-
ing About You: A Collection Of Mod-
ern Love Songs,” “The ’80s Hits
Back,” “The '80s Hits Back Again,”

Hip-

RECORDS

and “Further Impressions: Curtis
Mayfield And The Impressions.”
Says Resnikoff, “We wanted to have
a mix of product that crossed from pop
to jazz to R&B, and we went for titles
from each area that were popular, as
well as those that had critical acclaim.”
Each of the releases is digitally
remastered, and some tracks are
appearing on CD for the first time.

The second wave of Hip-O produet,
which includes Steve Earle’s “Ain’t
Never Satisfied,” “Soulful Grooves,
Vol. 1—R&B Instrumentals,” “Soulful
Grooves, Vol. 2—-R&B Instrumen-

‘tals,” “Geffen Vintage '80s, Vol. 2,” and

“Roger Williams: Classic Movie
Themes,” will hit stores July 30.

Boone’s still-untitled heavy metal
project, which will feature full orches-
tral accompaniment.and several estab-
lished heavy metal artists, is sched-
uled for release in the fall.

“Having established metal artists
on the album will lend a certain mea-
sure of credibility to the project,” says
Resnikoff.

The Cline duets set, which has yet
to be titled, will feature vocal collabo-
rations with top country stars and is
scheduled to arrive in stores by the
end of the year or early 1997.

Hip-O plans to have 12-18 releases
in stores by Sept. 30 and to issue 30
packages in its first year.

(Continued on page 105)

B BY DOMINIC PRIDE

LONDON-—The aroma of grinding
coffee may have emanated from the
offices of Mike Stock’s South London
production base, but the smell of suc-
cess definitely lingers in the air.

Stock founded Love This Records
not long after he bought a derelict
coffee mill on London’s south bank in
December 1993, and the site now
houses one of the unsung hit factories
of the '90s.

With a string of top 10 singles, a
U.S. No. 2 hit, and the production
credits for last year’s biggest-selling
singles act here, Stock and his writ-
ing/producing partner Matt Aitken
are continuing in the vein that
brought them success in the *80s as
two-thirds of the trio Stock, Aitken &

Writer/Producers Stock, Aitken
At The Helm Of A Hit Factory

Waterman. But in a different decade,
Stock and Aitken are changing with
the times, harnessing the power of
TV to sell records.

The S/A/W sound, characterized
by its unashamed
use of synthesiz-
ers and uptempo
pop tunes, was
the hallmark of
such acts as Dead
Or Alive, Mel &
Kim, and Divine.
During the '80s,
the production
house became
famous for producing TV soap stars
Kylie Minogue and Jason Donovan,
as well as elevating its onetime tea
boy Rick Astley to the status of inter-

(Continued on page 105)

HORTON LANDOR

product manager at Kid Rhino in Los
Angeles. She was marketing supervi-
sor.

4AD in Los Angeles promotes Rich
Holtzman to label manager/head of
promotion and Matthew Hunter to
manager of college and retail promo-
tions. They were, respectively, direc-
tor of radio promotions and college
radio assistant.

Marshall Lamm is appointed nation-
al publicity manager for Astor Place
Recordings in New York. He was
national publicity manager at GRP
Records.

STEINER

DUNN

PUBLISHING. Joey Gmerek is promot-
ed to president of Hit & Run Music
(U.S.}in New York. He was VP of cre-
ative services.

RELATED FIELDS. Jeffrey Gaspin is
name senior VP of programming and
production for VH1 in New York. He
was an independent producer.

Steve Tello is appointed president
of Speer Communications in Nashville.
He was president of one of the compa-
ny’s subsidiaries, Professional Video
Services.
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GOSPEL ASIA PACIFIC Il REGIONAL MEXICAN ENHANCED CD

Iséue Date: Aug. 3 | Issue Date: Aug. _10
Ad Close: July 9 - | Ad Close: July 16

The “word” according to i With the success of the recent
Billboard runs in our Aug. MIDEM Asia meeting in Hong
3rd issue spotlighting Kong still resonating through-
Gospel music. This I out the industry, the heat con-
annual section provides a , tinues to rise from this market-
comprenensive overview | place. Billboard’s third quar-
by Gospel editor Lisa terly "magazire within a mag-
Collins on the state of the azine” reports on the area’s
market, the year's news most recent evants, trerds
and emerging trends. and Asia/Pacific acts breaking
Other features explore the in both the homeland ard
market's efforts at crack- abroad. Coverage will also
ing mainstream gospel explore the success Western
shows in churches, and a acts are experiencing in Asia
Jan. - July chart recap of Pacific. Join Billboard in its
top albums, artists, labels commitmert to th s ever-

and distributing labels. evolving region.

Issue Date: Aug. 17

Ad Close: July 23

While the enhanced CD
market is in transformation,
its full potential still remains
to be seen. Billboard's
August 17th issue exam-
ines the general state of the
market from both a techni-
cal and creative point of
view. Our comprehensive
review explores the labels
specializing in the format
and will include a current
directory of the major play-
ers. Editorial coverage will
also contain a retail-based
story exploring retailers’
reactions to the format.

' Issue Date.TAug. 17 | -
Ad Close: July 23 =~

Billboard’s August 17th
issue debuts ccmprehensive |
coverage of the Regional
Mexican Music market. This
issue explores the wide vari-
eties of this exciting genre,
including Tejano. Latin
Americar Bureau Chief John
Lannert provides an encom-
passing overview of the mar-
ket's strength as documented
by current radio play and
sales activity. The spotlight
also features profiles on the
labels working the music, the
rising stars, and a complete
year-to-date recap of the
Regional Mexican charts.
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ﬂ Issue Dat’e:ALE 2—4

‘|I| Ad Close: July 30

Billboard's August 24th

I issue is the ultimate

| source on how to stock
thase shelves this holiday
season. This jam-packed
annual review of fourth
quarter products includes
information on music,
videe and mullimedia
releases, holiday-themed
products, accessories,
and charts of last sea-
son’s best selling CBs
and videos. Editorial will
also feature a product
forecast on the children’s
entertainment market and
an overview of the reis-
sues market.

Publication Date:
October 9

Ad Close: August 2

The ITTDiis a complete and
comprehensive reference
source for the talent and tour-
ing industry with 1€,000 listings
including artists & managers, 44-171-393-6686 - PH
hotels, agants, sound & lighting 44-171-393-2314 - FAX
services, clubs & venues, char- CHRISTINE CHINETT!

ter transportation and more. It CATHERINE FLINTOFF
contains &ll that is needed to
book talent, promote tours, and
take care of business, all in one

single, easy-to-use reference 33j '454?'2933 - PH
source. An ad in the ITTD 331-4222-0365 - FAX

FRANCOIS MILLET

Issue Date: Aug. 31
Ad Close: Aug. 6

Japan’'s market in motion
will be spotlighted in
Billboard's August 31
issue. Our specizl exam-
ines recent trends in
Japan including the rising
number of million-selling
albums, corporate reorga-
nization and the ongoing
rise of “major” independert
labels. Other features will
explore the most prominent
radio outlets in Japan, the
ten most notable albums
by Japanese artists and
the making of a “star” in
this market.

613-9824-8260 - PH
. 613-9824-8263 - FAX
AMANDA GUEST

means access to the talent and
touring personnel who need
your services.

Contact: Contact:

213-525-2307

Aki Kaneko Los Angeles: Dan Dodd DAISY DUCRET
Con'_tact: . 213-650-3171 213-525-2299
- Jodie Francisco Tokuro Akiyama New York: Kara DioGuardi

213-525-2304 81-44-433-4067 212-536-5008

recders wordkied

81-44-433-4067 PH/FAX
TOXURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX

AKlI KANEKO

39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX
LIDIA BONGUARDO
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Robyn Hitchcock Takes A Solo Turn

‘Moss Elixir’ Marks WB Debut Without Egyptians

H BY CRAIG ROSEN

LOS ANGELES—After having his
back catalog with the Soft Boys and
the Egyptians reissued by Ryko and
Rhino, respectively, veteran British
eccentric Robyn Hitchcock has
emerged with his
first studio album
in four years un-
der a new deal
with Warner Bros.
Records.

Hitcheock’s
Warner debut,
“Moss Elixir,”
will be released
on CD and cas-
sette Aug. 13.
But even before the official release,
Warner Bros. will whet the appetites
of Hitcheock’s loyal following with
the July 23 release of the limited-edi-
tion, vinyl-only “Mossy Liquor: Qut-
takes And Prototypes.” That album,
which will be released in a limited
run of 2,500 copies, will feature
alternate versions of six of the tracks
on “Moss Elixir,” as well as six songs
not available elsewhere.

“Moss Elixir” also marks Hitch-
cock’s first new album since dis-
banding his longtime band, the

HITCHCOCK

Egyptians.

Says Hitcheock, “It’s really sad for
bunches of men over 40 to go around
together. Either you do it because
you're making millions of dollars or
because you are some punk band who
has been offered some gigs in Spain.
Otherwise, after a certain age, you
just don’t want to go around with
your legs tied together anymore.”

So in 1994, Hitcheock began re-
cording “Moss Elixir” as a solo pro-
ject. “I felt that I wanted to make a
record that didn’t need a band,” he
says. “I wanted to put only what was
needed on the record. When you have
a band, you have to find work for
them. If you have a drummer, you
can’t say, ‘I only want drums on
three songs out of 12.” ”

Free from the constraints of a
band and a recording contract,
Hitcheock, who was between con-
tracts when he began working on the
album, enjoyed a new-found sense of
freedom. “I had no deal and no band,
and I could do what I wanted as long
as I didn’t spend too much money.”

The low-budget approach suited
Hitcheock well. “I never believed
that throwing money at recordings
has paid off for me,” he says. “My
success with records has always

Low & Sweet Orchestra Mixes

Myriad Ingredients

M BY CHRIS MORRIS

LOS ANGELES—Interscope Ree-
ords believes that the Low & Sweet
Orchestra—whose debut album,
“Goodbye To All That,” is due Aug.
13—has concocted a recipe for triple-
A success that can translate into
other formats.

Interscope head of marketing and
sales Steve Berman says, “The goal is
to lead with triple-A and then see
where it develops from there.”

The disparate musical ingredients
in the L.A.-based band include two
seasoned punk-rock veterans, a for-
mer member of Celt-punk unit the
Pogues, and a pair of rising young
film stars who happen to be gifted
string players. These oddly matched
players produce a sound that is
acoustic-based yet abrasive and lyri-
cally hard-nosed.

Singer/guitarist Mike Martt, a vet
of such brazen L.A. punk combos as
Tex & the Horseheads and Thelonious

On Interscope

THE LOW & SWEET ORCHESTRA

Monster, says the lineup came togeth-
er two years ago. At that point, for-
mer Thelonious Monster and Circle
Jerks member Zander Schloss assem-
bled an electric band called Sweet &
Low.

Martt recalls, “[Schloss] had Rob
Rosa from Menudo singing for him,
and he did one show, and it was horri-
ble, so he fired the guy, and he still
had a Sweet & Low show coming up
at the Alligator Lounge. So we put
this together real quick as the Sweet
& Low Orchestra, and it just took off

(Continued on next page)
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been in inverse proportion to the
amount of money that is spent on it.”

The strategy of inviting a variety
of players—including violinist Deni
Bonet and saxophonist Ntshuks
Bonga—to play on individual songs
(published by August 23 Music)
worked well.

“I’m an immediate artist,” he says.
“I don’t produce entranced musie.
I'm not like Bryan Ferry, who I hap-
pen to really like. Some people work
by building songs up out of layers
and layers. We tried a bit of layering
with the Egyptians, but my stuff is
intimate. It works best when it’s just
a voice and a couple of guitars.”

Other supporting players appear-
ing on the album are onetime Cap-
tain Beefheart guitarist Morris Tep-
per, whose playing Hitchcock

(Continued on next page)

Don’t Step On His Shoes. Carl Perkins celebrates his induction into Hollywood,
Calif.’s RockWalk in June. Tom Petty introduced Perkins at the ceremony, which
was attended by Brian Setzer, producer Pete Anderson, and members of Dash
Rip Rock. At the induction, Perkins was presented with the first prototype of a
new Gibson Blueshawk guitar, and a donation was made to the Carl Perkins
Child Abuse Center. Shown, from left, are Petty, Perkins, chairman of the Rock-
Walk industry advisory committee Ray Scherr, and Setzer.

DISCOVER THE POSSIBILITIES: NARAS and Dis-
cover Card will kick off the second Discover Grammy Fes-
tival July 12. Participating artists include Sting, Liza
Minnelli, B.B. King, Santana, the Spin Doctors,
Michael Bolton, John Tesh, Indigo Girls, and Crosby,
Stills & Nash. The three-month series encompasses con-
certs and community outreach pro-

Discover Gets Credit For Helping NARAS;
Madacy Prices Heat Up For Summer Set

Nat Burgess, head of APA's New York operation. “We
hook Boston, but we were looking to get more into the
rock business.”

Among the other musie acts APA books are John Tesh,
Adam Sandler, Wynton Marsalis, Peter Cetera, Art
Garfunkel, America, and the Spinners.

The move will result in the clos-

grams that include artists conduct-
ing master classes. Discover Card
will make a donation to the NARAS
Foundation, which funds music edu-
cation programs. Events will take
place in New York, Los Angeles,
Minneapolis, Dallas, Philadelphia,
Seattle, Chicago, Miami, San Fran-

ing of ITG’s Manhattan, N.Y.,
office. Burgess would not discuss
any financial aspects of the deal,
which was negotiated largely by
APA partner Harvey Litwin.

THIS AND THAT: “Bordello Of
Blood,” the soundtrack to the third

cisco, and Washington, D.C.
NARAS started the program in
1993 in eight cities with American
Express as the sponsor; Discover
Card signed on last year.

SUMMERTIME: Madacy Entertainment Group, best
known for flooding the market with its popular budget-
line classical titles, has released its first full-priced title.
“Sun Splashin’,” a 16-track compilation of summer-ori-
ented tunes, came out June 10. The album carries a sug-
gested list price of $17.98 for CD and $10.98 for cassette.

According to a Madacy representative, the label decid-
ed to make the title full price because of the many cuts
on the collection and because it claims that several of the
tracks are seldom licensed. “Sun Splashin’ ” is full priced
undoubtedly also to help recoup the tremendous $3 mil-
lion advertising campaign for the title. Madacy is run-
ning a full slate of ads on Ted Turner-owned stations
(including CNN Headline News, WTBS, and TNT)
through Aug. 30. The Turner channels were picked
because their demographics match the ones Madacy feels
will want the compilation and because of their high house-
hold penetration.

If the album, which debuts at No. 128 on The Billboard
200 this week, is successful, Madacy will release a simi-
lar compilation annually.

LET’S ROCK: International Talent Group head Mike
Farrell will join forces with Agency for the Performing
Arts as a senior VP Monday (1), bringing to the booking
agency a number of acts, including Pink Floyd, Phil
Collins, Genesis, Steve Miller, Mike & the Mechan-
ics, and Julian Lennon.

The addition of rock acts expands APA’s music roster,
which has traditionally leaned jazz and middle of the
road. “We’ve been trying to round out our roster, and this
move takes us to a different level in the business,” says

by Melinda Newman

film under the “Tales From The
Crypt” banner, will be released
Aug. 6. The Mercury release
includes a new title track by
Anthrax, as well as classic tunes from Sweet, Free, Thin
Lizzy, and the Scorpions . .. In a completely unrelated
note, American Recordings has sigred Nusrat Fateh Ali
Khan. The Pakistani singer’s label debut will be released
in September. There are also tentative pkans for Khan to
record an album of duets. Khan has received mainstream
attention in this country for his duets with Eddie Vedder
on the “Dead Man Walking” soundtrack.

HighTone Records will release “Interstate City,” a live
album from Dave Alvin, July 30. Alvin performs songs
from his solo career, as well as some from his days with
the Blasters . . . Just in time for its tour with Foreign-
er and Peter Frampton, REO Speedwagon will release
its first album of new material in six years July 9. The
album, produced by Greg Ladanyi, will be out on Castle
Records.

ON THE ROAD: A number of acts have been tapped
as opening acts for Neil Young, including Jewel, Oasis,
and the Gin Blossoms . . . Young himself will be the spe-
cial guest at the Aug. 23 H.O.R.D.E. concert at Her-
sheypark in Hershey, Pa. That is the only festival date
Young is scheduled to play . . . Tripping Daisy has land-
ed the opening slot on the Def Leppard tour, whieh
started June 26.

Pantera and White Zombie will share a double bill
throughout the summer. The arena/shed tour opened
June 28 in Winston-Salem, N.C. . . . Trance Syndicate act
Bedhead, which just released its fourth album for the
label, “Beheaded,” will be on a club tour through July 19
... The Cranberries have canceled their remaining Aus-
tralian and Southeast Asian tour because of a knee injury
sustained by lead singer Dolores O’Riordan. They are
still scheduled to kick off their U.S. tour Aug. 1.
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Lina Santiago Reaches Out To Teens, Adults With Universal Debut

H BY LARRY FLICK

NEW YORK—With the top 40/club
smash “Feels So Good (Show Me Your
Love)” and her recent high school grad-
uation under her belt, Universal Rec-
ords ingénue Lina Santiago is primed
for an active summer of promoting her
self-titled debut album.

Due in stores Aug. 27, the set aims to
showease the El Monte, Calif., native's
potential to reach a broad audience by
combining peppy dance anthems a la
“Feels So Good” with slick urban/pop
ballads and traditional Latin tunes. “It
shows all of the different sides of me,”
the 17-year-old singer says. “It was
important that I get to show as much of
what I am capable of doing as a singer
as possible on this album. Besides, it
would probably get pretty boring to lis-
ten to just one type of song after a
while.”

Though Santiago tackles her musie
with endearing charm and a voice full
of intriguing promise, this project’s

greatest asset may be her natural abil-
ity to connect with teenagers.

“This is a very simple and youthful
album about the things that interest
teens,” says Universal president Daniel
Glass. “Certainly, there are other
records out there with a similar con-
text, but most of them are not delivered
by an artist who is truly living in the
moment they are singing about. The
fact that Lina is lends tremendous cred-
ibility to these songs in the youth mar-
ket.”

But kids are not the only targeted
audience for this project. To that end,
the album is peppered with several
stately Spanish-language tunes that are
clearly designed to entice mature lis-
teners. Those songs, which reflect San-
tiago’s breeding as the daughter of a
mariachi musician, are among the
singer’s strongest moments on the
album.

The next chapter in Santiago’s career
begins at the end of July, when Univer-
sal begins soliciting airplay for ‘Just

Because I Love You,” a soft rhythm bal-
lad that will be complemented by a
videoclip directed by Randee St.
Nicholas. In order to position the track
for top 40, rhythm/crossover, and AC
formats, the single comes with a Span-
ish translation, as
well as remixes
that bump up the
slow and smooth
tempo to a funky
jeep/hip-hop pace.

“We'll start by
revisiting those core
markets that first
embraced Lina,
like Los Angeles,
Miami, and New York, and branch out
from there,” says Universal marketing
executive Tom Derr. “The key to our
marketing approach to this album will
be similar to the way we went after the
single—grass-roots all the way. We’ll
actively focus on increasing her visibil-
ity in a variety of lifestyle-oriented out-
lets, like bookstores, boutiques, and

SANTIAGO

Latin-leaning stores.”

Santiago will spend a large portion of
the summer on a nationwide club tour,
as well as making promotional appear-
ances at radio and retail.

She found her way into the musie
business via an introduction to Juan
Lopez, aka DJ Juanito, a rising young
Los Angeles producer-and owner of the
independent Groove Nation Records.
The obvious chemistry between the two
led to his role as the primary producer
of Santiago’s album.

Santiago came to Universal’s atten-
tion, which released “Feels So Good” in
January. The track, which was the result
of a 15-minute studio brainstorming ses-
sion, exploded on Los Angeles radio
before becoming a national hit.

“There is some great music coming
out of that [Los Angeles] scene, and 1
think Groove Nation has its finger on
the pulse of it all,” Glass says, indicat-
ing that Universal will likely be inking
a P&D deal with the indie in the com-
ing months. “They have done ineredible

things with Lina, and I believe that this
is just the tip of the iceberg.”

Pondering the whirlwind that her life
has become since January, Santiago
says she is literally breathless from a
schedule that forced her to take a two-
month leave of absence from high school
during the spring. A tutor kept Santia-
go up to date with her classes between
live performances and recording ses-
sions. “It sure was an exhausting time,
but well worth it,” she says. “I worked
real hard for this opportunity. I wasn’t
about to let it slip away.”

Santiago says the hardest part of that
period of time was returning to school
and facing classmates who began to
treat her differently. “They were con-
vinced that I'd changed or became stuck
up,” she says. “It was hard. But it died
down after a while. Actually, I'm a little
sad about graduating. It was like leav-
ing family behind. But I consider myself
lucky. I'm going to college next year, and
I get to pursue one of my greatest
dreams by making music.”

LOW & SWEET ORCHESTRA MIXES MYRIAD INGREDIENTS ON INTERSCOPE

(Continued from preceding page)

from there.”

The group was ultimately renamed
the Low & Sweet Orchestra after
rumblings of displeasure from
lawyers for the artificial sweetener.

The partnership of Martt and
Schloss was a natural, since both had
played in the unpredictable Thelo-
nious Monster. “I think we replaced
each other a couple of times,” Martt
says with a laugh. “It was so confus-
ing that I don’t remember: I was
swingin’ around like a gimbaled oil
lamp back then anyway.”

Schloss, who has worked frequent-
ly as an actor and soundtrack con-
tributor, met accordionist James
Fearnley of the Pogues when he was
working on musie for director Alex
Cox’s Sex Pistols docudrama “Sid

And Nancy”; both musicians later
acted in Cox’s punk spaghetti West-
ern “Straight To Hell.”

Schloss and Fearnley collaborated
in the nutty punk-lounge unit Too
Free Stooges, which was fronted by
actor Dick Rude, another veteran of
Cox’s films. For that group, actor
Dermot Mulroney (“Young Guns,”
“Copycat,” “How To Make An Amer-
ican Quilt”) and his brother Kieran
(“Gettysburg,” “Dead Man’s Walk”)
were recruited to play cello and vio-
lin, respectively. Both men were clas-
sically schooled: Dermot had taken a
master class with cellist Mtislav Ros-
tropovich, while Kieran once played
under the baton of composer Virgil
Thomson.

Bassist Tom Barta and drummer

Will Hughes, who had played togeth-
er as students at the University of
Redlands (Calif.), round out the
group.

Martt says of the septet’s unique
makeup, “It’s funny, because I write
sort of traditional, Americana-type
folk musie, almost. A lot of it’s just
written on my guitar. Then you bring
in these other elements: Dermot and
Kieran have a classical background,
and James has such a strong style.
Then Zander is just all over—he
knows how to do everything.”

The orchestra’s original material,
written mostly by Martt (adminis-
tered by Bug Music/Funeral Publish-
ing [BMI]) and Schloss (Sho Me Mo
Music [BM1]), was shaped in the stu-
dio by Neil Young’s longtime produc-

er David Briggs. The album proved to
be Briggs’ last; he died in March.
Gavin MacKillop ended up producing
three of the album’s 12 tracks and
producing overdubs for a fourth.

“David was sick during the record-
ing of the album, and he didn’t tell
anybody, or he didn’t know—one or
the other,” Martt recalls. “He was a
real character. He was the hot rod of
producers. He got some great
sounds, and he was a real gas to
work with. He was a real eccentric,
conducting the whole time inside the
booth.”

Interscope will lead with “Some-
times The Truth Is All You Get,” an
accordion-driven number with street-
wise lyries, at triple-A on July 9.

Of the label’s overall marketing

ROBYN HITCHCOCK TAKES A SOLO TURN

(Continued from preceding page)

describes as “tasty. You can almost
eat what he plays.™

However, Hitchcock didn’t aban-
don the band format entirely. He just
borrowed a group. Up-and-coming
British act Homer backed Hitchecock
on a few tracks.

“I borrow them when I need a rock
band,” he says. “Every so often they
will open for me, or I will go and join
them for an encore. We [re-created]
Bob Dylan’s 1966 Albert Hall show
the other week, but everyone shout-
ed Judas’ at the wrong time.”

Like Dylan, Hitchcock is not a big
fan of spending a lot of time in the
studio. “With sustained periods of
recording, you tend to have to go
over things a lot of times, and the
performances become sterile,” he
says. “I suppose I'm like Dylan or
John Cale. If I don’t get it in two
takes, that’s it.”

“Moss Elixir” and “Mossy
Liquor” won’t be the only Hitchcock
albums released in the coming
months. Hitechcock’s former label,
A&M, has a greatest-hits album set
for a Sept. 10 release, as part of its
Backlot Series of reissues and com-
pilations. Rhino also has a Hitch-
cock retrospéctive on tap for early

1997.

Having all of his earlier material
in print is pleasing, but it’s also
somewhat overwhelming for Hitch-
cock. “When I had two records out
in the Soft Boys days, I would fre-
quently listen to them, but now I'm
up to about 20 albums or something
like that. I don’t think I've even got
copies of everything, but it proves
that I must have existed.”

For Hitecheock, the move to Warn-
er Bros. makes perfect sense. “This
is a realistic deal,” he says. “There
are projects that Warner will be
spending money on, but we are not
costing them a fortune. No one here
thinks I'm here to be catapulted into
R.E.M.’s shoes or Madonna’s.

“There’s people like Elvis Costel-
lo and Lou Reed and other similar
characters, and I think it fits very
much to have me on this sort of
label.”

Warner Bros. product manager
Marilyn Gardner concurs. “We’ve
always been an artist-driven label,
and Robyn is very much his own
artist. He’s always done his own
thing and walked down his own
path.”

Gardner hopes that Warner Bros.

will be able to attract new fans for
Hiteheock. “His music has influ-
enced a lot of people, but a lot of kids
who are listening to music today
don’t know who he is, so we want to
expand his base and open people’s
eyes.”

Initially, Hitehcock may be
preaching to the converted. Plans
are for Hitehecock to go out on tour
with Billy Bragg, another critically
acclaimed but commercially under-
appreciated Brit-rocker, in October.

“It’s going to be a double-header,”
says Hitcheock, who points out that
both he and Bragg are managed by
Peter Jenner and booked by Steve
Martin,

For the tour, Hitcheock is planning
to play solo, with accompaniment
from an occasional support player,
such as Bonet. “Bands are noisy and
expensive things,” Hitchcock says.
“And humans are costly animals to
feed and carry around.”

Warner is also hoping to land
Hitchcock a support spot with a
younger act and will continue to tap
into the faithful at college radio and
independent retail.

Chris Douridas, music director
and host of “Morning Becomes

Eclectic” at public radio station
KCRW Santa Moniea, Calif., is look-
ing forward to the album’s release.

“He’s a core artist for us,” he says.
“When Robyn Hitchcock comes out
with an album, we always pluck it out
of the mail and get right at it.”

At press time, Warner Bros. had
yet to choose a single, but the label
plans to focus on college radio,
triple-A, and modern rock stations.

Joel Oberstein, director of retail
operations for the 24-store, Simi Val-
ley, Calif.-based Tempo Music and
Video chain, also expects support
from Hitchcock’s cone following.
“His fans continue to buy his albums
much the way that Lou Reed’s or
Neil Young’s do,” he says. “The vinyl
pre-release is a different and unique
idea for a different and unique
artist.”

As for the future, Hitchcock has
several other things on tap, includ-
ing a film project with acelaimed
director Jonathan Demme. However,
Hitcheock is hesitant to go into
details at the moment. “I have to get
a bit more done on them or else I'll
just wander off and milk a cow or
something, and we can’t have that
now, can we?”

scheme, Berman says, “We have
something that we feel is a great
band with great players that has
delivered a really unique album.
We're going to approach it with the
traditional marketing [angles], like
push for heavy in-store play, have the
band tour.

“But secondary to that, we feel that
because it's unique, we want to take a
real aggressive position on trying to
work this through other outlets as
well. We're going to go for what we
call lifestyle accounts to be involved
with this record.”

These accounts could ineclude
restaurants, bars, cigar lounges, and
other establishments with a cutting-
edge clientele, Berman says.

Interscope has produced a seven-
minute electronie press kit, featuring
performance footage and interviews
with the band members and Briggs.
It will be utilized in the label’s pub-
licity mailings and serviced to record
retailers as part of an in-store play
campaign.

Plans call for a video for “Some-
times The Truth Is All You Get.”
Berman notes that Interscope had
great success programming the video
for Primus’ “Wynona’s Big Brown
Beaver” in movie theaters last year.
He adds, “We'’re trying to lock down
showing the [Low & Sweet] video in
front of the right movie.”

The band, which is managed by
Andy Gould of Concrete Management
and booked by the William Morris
Agency, is pondering opening slots on
a summer tour.

Martt believes that Low & Sweet’s
unique sound has wide appeal and
points to a couple of shows in late
1995 as evidence.

“The night before New Year’s Eve,
we played with the Neville Brothers
at the [San Francisco] Fillmore and
went-over great. The next night, we
played with the Meat Puppets and
Cracker, and we went over just as
good. We were the opening band, but
they didn’t throw shit, neither erowd
.. . Some young people are gonna like
it—not all young people, but most—
and then some older people are gonna
like it.”
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POLYGRAM’S FUEMANA UNEARTHS POLYNESIA

(Continued from page 1)

breakthrough with his debut single,
“How Bizarre,” recorded under the
name OMC.

“How Bizarre,” released on the Huh!
imprint through PolyGram, has sold
142,000 copies in Australasia, says the
label. Polydor expects to add to that total
with the July 1 release of the single in the
U.K. Plans also call for Canadian and
U.S. releases this summer, although
dates were still being determined at
press time.

An OMC album, “Angel In Disguise,”
is being recorded and is due in New
Zealand and Australia in August, with
international releases thereafter. Last
year, Fuemana says, he learned the
musie business; this year, his focus is on
completing his album.

While the sound of urban Polynesia
has long been part of the substructure of
New Zealand’s musie (Maori/Polynesian
reggae band Herbs was a mainstay of
Kiwi culture during the '70s and '80s),
there have been only fleeting glimpses of
Polynesian artists cracking the charts.

Singles by D-Faction and Sisters
Underground have rocketed up the
charts but have seldom led to careers
with longevity. -

Yet there are signs of change. The
politicized voices of Moana & the
Moahunters and the Upper Hutt Posse
(both on the Southside label) have made
an impression on New Zealanders. Such
solo acts as Sulata (on Deepgrooves) and
BMG’s Teremoana Rapley (voted top
female artist at the New Zealand Musie
Awards) and Southside of Bombay (a ref-
erence to the Bombay Hills south of
Auckland) have ensured that Maori and
Polynesian music is a constant in the cul-
tural landscape, if not on the country’s
radio stations.

With a population of 1.2 million, Auk-
land is the largest Polynesian city in the
world, drawing on immigrants from var-
ious parts of the Pacific Islands, most of
whom come to Auckland to work.

This enormous working-class popu-
lation has been ousted from the inner
city over the past two decades, as
property prices escalated beyond their
means, and now there are large Poly-
nesian communities in South Auck-
land’s suburbs of Otara. Hardest hit by
unemployment in the '80s, Maori and
Polynesian communities have also
been among the last to benefit from
whatever economic recovery New
Zealand is currently enjoying.

From these communities, a vital and
vigorous musical culture is emerging,
and the music is widely acknowledged to
be unique and accessible, although it is
rarely played on radio outside of com-
munity networks.

Yet “How Bizarre” crossed all demo-
graphics and went straight to stereos and
stations across the nation, and within
months, to Australia.

Roger Clamp, PD at More FM, an
Auckland station that appeals to a pre-
dominantly white, upper-income
demographic and added the song to its
playlist, says that “How Bizarre” is
that rarity of “a song which was a lit-
tle bit gimmicky and instantly hooky
but which had instant sing-along
appeal. It went right across all the
demographics and socio-economie
groups.”

The single, with Fuemana’s distine-
tive, detached voeals over an addictive,
shuffling street beat, was a late-summer
hit here in the early months of the year
and reached No.l in Australia for five
weeks in April and May. . :

Huh! managing director Simon Grigg
believes the song to be the first Aus-
tralian top 10 by a resident New Zealand
artist since Ray Columbus & the
Invaders’ “She’s A Mod” in the mid-'60s.

Retail has felt the pressure and is
gearing up for a similar response to
OMC's just-out follow-up single.

Roger Marbeck, manager of the three
influential Marbeck’s Record stores in
Auckland, says he has seldom seen such
an “avalanche response at the retail level
for a debut single.”

“It was straight out of the gate imme-
diately, and although we had good vibes
for it and expected a strong early
response, we were back into reorders
much sooner than anticipated,” he says.

Marbeck also reports that the second
single, “Right On,” which was released

May 17 and debuted at No. 11, has “not
been quite as quick, but it’s building
steadily.” For the week beginning June
17, “Right On” was No. 12 on the nation-
al charts.

The ridiculously catchy “How
Bizarre”—which producer/co-writer
Alan Jansson acknowledges was written
with the sound of Mink DeVille’s “Span-
ish Street Stroll” in mind—won honors
for single of the year, most promising
male vocalist, and most promising group
at the 1995 New Zealand Music Awards,
held April 13 at the Autes Centre in
Auckland.

The awards came as a surprise to
some, says Grigg, as many people still
think OMC is an overseas act, largely
because Fuemana has kept such a low
public profile since the single broke.

That is, in part, deliberate. “It added
an air of mystery and let the record trav-
el on its own momentum,” says Grigg.

The low profile is also a reflection of
Fuemana’s reluctance to be drawn into
whatever star system this small country
has.

Fuemana is disarmingly candid
about an early life of gangs, drugs, and
running off to Australia at age 17 and
the angkr he poured into the first
incarnation of OMC (then known as
the Otara Millionaires Club, an ironic
reference to the working-class South
Auckland suburb). OMC, once a group
effort, is now his own project.

He is equally frank about how he

WARNER SUNSET IMPRINT

(Continued from page 10)

will serve as music supervisor for cer-
tain Warner Bros. film studio releases.
These soundtracks will be released on
Warner Sunset through Warner/
Reprise.

“Batman And Robin,” scheduled for
release on Warner Sunset in the sum-
mer of 1997, will be Bramson’s first pro-
Jject in this capacity.

On Tuesday (2), Reprise will release
the soundtrack to Touchstone Pie-
tures’ “Phenomenon,” which features
new recordings by Eric Clapton,
Bryan Ferry, and Peter Gabriel.
Bramson brought the project to the
Warner fold.

Upcoming Warner Bros. releases
for which Bramson secured sound-
track rights include the film adapta-
tion of the Howard Stern biopic “Pri-
vate Parts.” The album, which
Bramson says will be a compilation of
period songs and “at least two or
three new songs,” is expected to be
released during the first quarter of
1997.

Warner Bros. is also negotiating a
deal for the Tom Cruise/Paula Wagner-
produced “Pre,” Bramson says.

jestions for The Be

Ask Melinda Newman

She's on the Web this month a
lboard-onl

No other structural shifts will result
from Bramson’s hiring.

“At this point, I couldn’t be happier
than to plug into [Warner’s] system and
begin getting involved with everything
from marketing to manufacturing to
product management,” he says.

LeMel calls Bramson’s double duty “a
unique deal, but one that is beneficial for
everybody at both Warner/Reprise and
Warner Bros. studios.”

Bramson, who left his positions as
senior VP of MCA Concerts and pres-
ident of Backstreet Records in 1984 to
work independently on such sound-
tracks as “Singles” and “With Hon-
ors” (which have sold 1.5 million and
152,000 units, respectively, according
to SoundSean), stresses that coming
back into the label fold was a matter
of timing.

“I cannot say enough how it had to be
the right environment for me to come
back inside [a label],” he says. “The team
[Warner Bros. Records Ine. chair-
man/CEQ] Russ Thyret has in place in
Warner’s film and music operations cre-
ates an ideal environment, and I couldn’t
be more enthusiastie or proud about
becoming part of it.”

Though he is working independently
with longtime associate Cameron Crowe
on the soundtrack for the forthcoming
Tom Cruise vehicle “Jerry Maguire,”
Bramson will work exclusively for Warn-
er Bros. upon its completion.

Meanwhile, the Def Jam soundtrack
“The Nutty Professor,” for which
Bramson served as music supervisor,
has sold 152,000 units, according to
SoundSean, and is No. 8 on The Bill-
board 200 this week.

Bramson will also seek out projects
from other studios for soundtrack
releases.

has turned his life around. “I looked
through my books of two years ago,
and it was all anger and how everyone
was to blame for our setbacks and why
our family was so poor and living in
Otara,” he says. “But you can’t go on
blaming, and I thought I could change
...so I left the family. They were
hurt, but I had to go. So I moved into
the city and had no money, but Alan
[Jansson], whom I'd met on the Proud
tour, said I had qualities—and no one
had said that to me before.”

The Proud tour comprised 40 musi-
cians from South Auckland who went on
the road promoting the multi-artist
“Proud” album, released two years ago.

These days, Fuemana has a good
lawyer and accountant, takes advice
from people who are “going somewhere
and doing something,” speaks of an
orderly lifestyle, and is focused on the
album he is recording with Jansson.

He no longer drinks and, at 27, admits
that most of his life has been pretty

shapeless. He talks of speaking only
Nuiean as a child, of an itinerant family
lifestyle, and of ending up in Otara with
his parents at age 11.

“That’s where the musiec came
from—Dad playing at the pub, where
he’d get up and sing any song with a
one-string guitar. People would go
crazy—but he’d also be the last to
leave.”

It was his older brother Phil—who,
with sister Christine, forms the separate
band Fuemana (on Deepgrooves)—who
got the musie thing organized, he
acknowledges. But for Fuemana, it was
along journey.

Says Fuemana, “The musie I'm mak-
ing now is more fun-orientated. I've got
my problems, but I'm dealing with
them—and there were good times. It
was Alan who said I had great stories,
but I'd never trusted anyone enough to
tell of the good times. And that’s the
thing about ‘How Bizarre’: The feedback
isn't negative.”

i BOXSCORE
SRR AT . (o 10 CONGERT ERosses
Gross Attendance
ARTIST(S} Venue Date(s) Ticket Price(s) Capacity Promoter
ROD STEWART Madison Square May 22-23 $1,822,635 316712 Delsener/Slater
Garden $75/850/340/830  35.086. Enterprises
New York - wo shows
EAGLES Virginia Beach June 19 $1,036,574 17,549 Cellar Door
Amphitheatre Gross Recard seflout
Virginia Beach, Va $81/846
GARTH BROOKS Arrowhead Pond lune 22-24 $987,228 55671 Vamel} Enterprises
Anaheim, Calif. §18 three
sefiouts
JIMMY BUFFETT & THE Coca-Cola Lakewood June 17-18 | $985,668 38,008 MCA Concerts
CORAL REEFER BAND Amphitheatre $41.50/$19.50 twe
Atlanta sellouts
JIMMY BUFFETT & THE Buckeye Lake Music  June 13 $950,013 31,948 Magic Concert
CORAL REEFER BAND Center $44/326.50 50,000 Promotions
Hebron, Ohio PACE Concerts
GARTH BROOKS Great Western Forum  June 19-21 | $834074 52,686 Varnell Enterprises
Inglewood, Calif $18 = three
seilouts
EAGLES Bryce Jordan Center, June 2C $891 624 13,058 Electric Factory
Penn State Gross Recorg sellout Concerts
University $78/853/828 Terry Bassett
University Park, Pa Presents
JOHN TESH Fox Theatre June 14-16 | $520484 23,300 Brass Ring Prods.
Detroit $51/433.50/ five
$19.75/46 sellouts
JIMMY BUFFETT & THE Blossom Music June 14 $508,925 18,445 MCA Concerts
CORAL REEFER BAND Center $48.25/821.75 sellout
Cuyahoga Falls, Ohio
BOB SEGER Thompson-Boling June 15 $487,80 16,628 C&C Concerts
BONEPONY Arena $30/325 seflout Show Productions
University of tnc
Tennessee, Knoxville
Knoxville, Tean
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
321-0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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23 | 20 | 10 | PLANET SOUL STRICTLY RHYTHM 325+ (9.98/14.98) ENERGY + HARMONY — | 1 | FINN BROTHERS DISCOVERY 77043 (10.98/15.98) FINN BROTHERS
24 | 18 | 2 | MICKEY HART RYKODISC 10338 (11.98/16.98) MICKEY HART'S MYSTERY BOX 49 | 29 | 11 | OLGA TANON WEA LATINA 13667 (8.98/13.98) NUEVOS SENDEROS
25 | 16 | 6 | PRONG EPIC 66945+ (10.98 EQ/16.98) RUDE AWAKENING — | 26 | LEE ROY PARNELL CAREER 18790/ARISTA (10.98/15.98) WE ALL GET LUCKY SOMETIMES
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Ripe EMcowsoy: Derrick  radio: “Hang 'Em High” and

Graceful Offering. Grace Griffith’s

X of Brand Nubian fame
returns under the name Sadat X
with an interesting hip-hop
album, “Wild Cowboys,” due July
16 on Loud/RCA.

The theme running through
the album, which features an

“Stages And Lights,” with the
video for the latter serving as the
sequel to the clip for “Hang ’'Em
High.”

This week, “Hang 'Em High”
is No. 14 on Hot Rap Singles and
No. 75 on Hot R&B Singles.

debut, “Every Hue And Shade,”
which won a 1994 Washington
(D.C.) Area Music Assn. Award in the
Celtic and folk category, has been
rereleased as “Grace” on Blix Street
with one new track. Those who pur-
chased the original version can

“Sadat is a unique artist, and

we feel that we can stretch the
normal hip-hop market bound-
aries and touch on other mar-
kets,” says Brett Wright, VP of

receive a free copy of “Grace” by
sending in the CD booklet or J-card.
The offer will be advertised in the
August/September issue of Dirty
Linen and the fall issue of Sing Out.

Heating Up. Reacharound
made many A&R heads tum
last summer when “Big
Chair” from its Carport EP
began lighting up the
phones at WMMS Cleveland
and WJRR Orlando, Fla.
Modern and malinstream
rock radio is all over the
remix of the song from the
band’s full-length debut,
“Who's Tommy Cooper?,”
due on Carport/Trauma/inter-
scope on Tuesday (2). The
Silverlake, Calif.-based band
will open for the Sex Pistols

in Denver July 31.

appearance by fellow Brand
Nubian mate Grand Puba and
production help from Pete Rock,
is an old-time western concept
that draws a parallel between the
lawlessness of the era and X's
South Bronx, N.Y,, neighborhood.

The label serviced two singles
simultaneously to rap and R&B

marketing at Loud. “Having the

LU RURLGERCRENCE Sl REGIONAL HEATSEEKERS NO. 1s

opportunity at MTV
for us, as well as the -
: " MOUNTAN
Box and BET. The Retreshments, Fizzy Fuzzy Big & Buzzy‘
The Western-styled L——e 1

video for “Hang 'Em
High” is getting aired
on MTV'’s “Yo! MTV
Raps,” the Box, and
BET. The video for
“Stages And Lights”
hasn’t been fully ser-
viced yet, but itis being
shown on the-New
York-based regional

music video show [ﬂ

POPULAIRRUPIRISIN

OF HOT PROSPECTS FOR THE HEATSEEKERS CHART

Rhymes, the Notorious B.IG.,
and Groove Theory, will be
appearing at several summer
radio station events with label-
mates Cella Dwellas and Xzibit,
whose set, “Speed Of Life,” is due
Aug. 27. Cella Dwellas’ “Realms
And Reality” was released in May.

CHICAGO’S SOUL: What do
Eddie Vedder, John Popper,
Richard Butler, Dennis Rod-
man, and A&R execs at GRP,
Island, Elektra, and MCA have in
common? They've all checked out

the commotion on

WEST NORTH CENTRAL ‘
Ricochet, Ricochet |

PACIFIC

Enrique Iglesias, Enrique Iglesias
==

“Video Music Box.”
The two clips will be
offered on the Box for
a two-for-one price the
first two weeks of July.

“‘Stages And Lights’ keeps
the grass-roots level and covers
the eclectic core audience, while
‘Hang 'Em High' is a little more
commercial friendly for radio,”
adds Wright. “I feel this is one of
the most creative hip-hop projects
to come out in the last few years.”

X, who has also worked on
albums, songs, or remixes by A
Tribe Called Quest, Busta

P R

-

| Chicago’s new acid-jazz
NORTHEAST . S
Dishwalla, Pet Your Friends | kings Liquid Soul.
— : The band plays near-
= = ly every Sunday night
EAST NORTH CENTRAL 5 5
Maxwell, Maxwelr's Urban Hong Suite at Chicago’s 700-capac-
ey ity Double Door; which
I A \\I i is where Rodman
¥ “MIDDLE ATLANTI | caught an appearance
| Horace Biown. Horocesrown | and asked the band to
= 1" play his birthday party.
JF SC—JL;{}ATLANﬁc | At that party, Vedder
Maowell, Maxwelfs Urban Hong suite | 2 Popper joined the
T act onstage. Its first

| \\
SOUTH CENTRAL l
Mindy McCready, Ten Thousand Angels
|

THE REGIONAL

3

V

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
The Refreshments Fizzy Fuzzy Big

Rhett Akins Somebody New
Ricochet Ricochet

Keb’ Mo’ Just Like You

. Goldfinger Goldfinger

Mark Knopfler Golden Heart

PENpuAwN-

10. Dishwalla Pet Your Friends

Mindy McCready Ten Thousand Angels
» Paul Brandt Calm Before The Storm

. Kenny Wayne Shepherd Ledbetter Heights

NORTHEAST
. Dishwalla Pet Your Friends
. Goldfinger Goidfinger

& Buzzy

Horace Brown Horace Brown

. Nada Surf High/Low

Mark Knopfler Golden Heart
. POE Hello

. Tina Arena Don't Ask

10. The Cardigans Life

VENOUIWNE

The Refreshments Fizzy Fuzzy Big & Buzzy

Mickey Hart Mickey Hart's Mystery Box

New York appearance
at S.0.B.’s June 20
piqued the interest of

several A&R execs.
The band's self-titled
debut is out on its Soul
What Records, which is distrib-
uted by Symbiotic/M.S. Distribut-
ing in the U.S. and by ZYX in

Europe (see story, page 24).

Plans for a return performance
in New York and the band's first
gig in Los Angeles are under way.

MUST SEES: Alterna-country
band BR5-49 opens for the Black
Crowes, Son Volt, Seven Mary

C=—> 8

* BY CARRIE BORZILLO

Three, and 3 Ib. Thrill Saturday
(6) at Blockbuster Pavilion in San
Bernardino, Calif. The band’s
Arista Nashville debut EP, “Live
From Roberts,” is a must hear for
those who like their country a lit-
tle on the rockin’side . . . Kristen
Barry will open for Three Fish
(aka Jeff Ament, Robbi Robb,
and Richard Stuverud) July 13-
28. Her Virgin debut, “The Begin-
ning, The Middle, The End,” is
due Aug. 6 ... Kost*rs, which
include Jill Cunniff and Vivian

Cup O’Joe. Orange Coun-
ty, Calif.’s X Members, which
include ex-Cadillac Tramp
front man Gabby Garbano
and Bones Brigade founder
Ray Bones, nabbed five
dates with No Doubt Aug. 7-
12 following its West Coast
jaunt Tuesday (2)~July 8. The
band'’s Priority debut, “Down
With The Average Joe," is
due July 9. The album is
being worked heavily to
skate shops and events.

Trimble, better known as mem-
bers of Luscious Jackson, hit the
road June 28-July 20 in support
of “Klassics With A K,” released
on Grand Royal in February.
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‘So Many’ Braxtons On Atlantic
Label Downplays Link To Famous Sister

B BY J.R. REYNOLDS

LOS ANGELES—Atlantic Records
hopes to revive the creative style and
musical elegance that popularized the
Supremes when it launches “So Many
Ways” by the Braxtons in the U.S. on
Aug. 13.

Towanda, Trina, and Tamar Brax-

THE BRAXTONS

ton’s practiced vocal technique on “So
Many Ways” emphasizes well-blended
choruses that have been developed
through more than seven years of pro-
fessional singing.

“So Many Ways” was produced by
creative luminaries Jermaine Dupri
and Darryl Simmons, along with Allen
“Allstar” Gordon, Louie Vega, Christo-
pher “Tricky” Stewart, and Sean
“Sep” Hall. It features 11 original
tracks and is nostalgically spiced with
two respectful covers: the Diana Ross
dance classic “The Boss” and the
dreamy Klymaxx ballad “I'd Still Say
Yes.”

Atlantic A&R VP Bryant Reid
served as the album’s executive pro-
ducer and says, “I had a vision for

& MUSIC

them then that was about young
sophistieation with sex appeal.”

Despite the public’s craving for the
hip-hop sound and style, Reid says
consumers still want class. “I’'m a big
fan of hip-hop myself, but if you look
at rappers such as MC Lyte and Salt-
N-Pepy, style has come back,” he says.

The Braxtons are the younger sis-
ters of LaFace’s Toni Braxton, and in
some ways being related to the suc-
cessful soloist has been an advantage
for the trio.

“We had the chance to perform with
her on tour and make television
appearances, so we know what to
expect and what not to expect,” says
Towanda.

Despite the temptation to fashion a
marketing campaign that exploits the
group’s platinum-selling sister,
Atlantic has opted to minimize the
relationship.

“Certainly Toni’s enormous success
has made the Braxton name immedi-
ately recognizable, but we don’t plan
to tap into that,” says Atlantic senior
VP/GM Ron Shapiro. “The most obvi-
ous reason why is that they have made
an album that will stand on its own
merits.”

Reid says that because the trio’s set
has a much younger sound than their
sister’s musice, it doesn’t compete and
leaves them with room to grow cre-
atively.

“Finding the right songs was the
most challenging aspect of this pro-
jeet,” he says. “We wanted to find
songs where they could all shine;
songs that make them sound good as
a group and individually.”

Reid began working with the Brax-
tons when he and the group were at
LaFace. When Atlantic hired him,

Hip Bop City. Saxophonist David McMurray, rapper CL Smooth, guitarist Dave
Fusinski, acoustic bassist Duwayne Burno, drummer Billy Kilson, and Brand
Nubians rapper Lord Jamar joined forces in April to form the recording collective
Bop City. “Hip Strut,” the group’s debut album, due in September on Hip Bop
Records, fuses original jazz and hip-hop, with no sampling. Pictured are McMur-

ray, left, and Smooth.

Reid convinced LaFace executives to
allow the group to move with him,
since LaFace’s focus at the time was
on Toni.

Prior to being signed with LaFace,
the Braxtons—which then included
sisters Toni and Traci—were signed
to Arista, which released “Good Life”
in 1990. The song peaked at No. 79 on
the Hot R&B Singles chart. No album
was released by the group on Arista
or LaFace.

The self-titled first single from “So
Many Ways” showcases the act’s clas-
sic R&B vocal skills while retaining an
overall contemporary sound that
should appeal to a broad consumer
cross-section.

“From the moment this project was
delivered, all of the departments at
Atlantic became committed to break-
ing the Braxtons,” says Shapiro.

um.
(Continued on next page) abum

IAAAM Making It Happen. Island recording act the Isley Brothets receive a
warm welcome at the White House by President Bill Clinton. The prolific group
was invited to the Oval Office as a result of efforts by International Assn. of
African-American Music co-founders Dyana Williams and Sheila Eldridge to gain
a congressional proclamation that officially designalles June as Black Music
Month. The visit was made June 14 during IAAAM’s annual conference, which
was held at the J.W. Marriott in Washington, D.C. Pictured, from left, are Island
black music senior VP Hiriam Hicks, Ernie Isley, Clinton, Ronald Isley, and
Angela Winbush, who produced “Mission To Please,” the Isley Brothers’ current

BLUES NEWS: On Sept. 10, Mercury will release “The

boxed set that features regional work by such artists as Dinah
Washington, Sixpie Wallace, T-Bone Walker, Big Bill
Broonzy, Memphis Slim, Robert Lockwood, Jimmy With-
erspoon, Roy “Professor
Longhair” Byrd, Lightnin’
Hopkins, and Johnny Otis.

Dises one and two cover music
from the Midwest, discs three
and four feature music from the
Southwest, dises five and six
explore the West Coast, and
dises seven and eight cover blues
originating out of the East.

The package contains a total
of 221 tracks, the majority of
which were never released on
vinyl, let alone CD.

On July 30, MCA will launch “Blues Classics,” a three-CD,
72-track boxed set of blues culled from the archives of
Brunswick, Vocalation, Decca, Aristocrat, Chess, Duke, Pea-
cock, ABC, and BluesWay.

According to the label, “Blues Classics” traces the record-
ed history and evolution of blues from its initial canception
to the early '60s.

The package spans music as far back as 1927’s “Billy Lyons
And Stack O’Lee” by Furry Lewis all the way to the 1969
classic “The Thrill Is Gone,” by the immortal B.B. King.
Other acts include Tampa Red & Georgia Tom, Jim Jack-
son, Kokomo Arnold, Lonnie Johnson, Big Joe Turner,
Louis Jordan, Muddy Waters, Albert Collins, and Howlin’
Wolf.

Columbia Legacy has released “The Real Kansas City,” a
25-track collection of music from the *20s, ’30s, and '40s. The
set serves up sumptuous music from such artists as Billie
Holiday, Count Basie, Don Albert & His Orchestra, Ben-
nie Moten’s Kansas City Orchestra, Mary Lou Williams,
and Walter Page’s Blue Devils.

Shanachie has released “Before The Blues,” an interest-
ing exploration of music that influenced the blues and other
modern music forms.

A three-volume collection, “Before The Blues” follows the
evolution of the blues, beginning with its more rudimentary
music forms, many of which stem from folk spirituals and
slave plantation work songs, field calls, and protest chants.

Among the artists featured are Charlie Patton, Eck
Robertson, Blind Lemon Jefferson, Mississippi John

The
Rhythm
aned the

Bilves

™

Blues Sets Are Musical History in A Box;
NPR, Reeves Let The Good Times Roll

Mercury Blues N’ Rhythm Story 1945-1955,” an eight-CD .

by J. R. Reynolds

Hurt, Memphis Jug Band, Cow Cow Davenport, Robert
Wilkins, B.F. Shelton, and Blind Willie Johnson.

For those interested in black music history, this is an excel-
lent package to peruse; it contains extensive liner notes and
to-die-for vintage photos that will put your mind in a way-
back frame.

Talk ahout old school—this
setisit.

M AKIN' MOVES: Diana
Ross has entered a deal with
Boston-based MarkeTVision
Direct to promote proprietary
items that the Motown diva owns
or has the rights to. The first two
iterns are her audiobook “Secrets
Of A Sparrow” and her oversized
tour book, filled with color pho-
tos of the artist.

Rapper Knowledge, aka Doodlebug fromn hip-hop act
Digable Planets, has entered a joint venture with Niger-
ian rapper Ugo to form U.K. Entertainment & Recordings
Ltd., an independent recording outfit that will release
diverse fitles that spanrap, R&B, and rock.

Product is distributed in the U.S. by INDI and imterna-
tionally through Jet Star Phonographics.

The first release from the company was the maxi-single
“Blowin’ Spots/ Straight From The Heart,” which features
Knawledge und Ugp.

Look for Knowledge’s debut sola album, as well as “The
Earthquakin’ Africa,” Ugo’s international debut, in August.

Miami-based bass label Pandisc has joined forces with
seveti-year rap producer Calvin Mills I fo form Convertible
Records. The P&D deal gives Pandisc an outlet for releases
from a broad musical range. Look for Convertible to release
four or five albums by the end of 1996. In production are
releases from rap acts Big Boy, the Puppies, and Gangster
Pimp A.C.; R&B act Q-T Love; and Miami club act 6-0 Boyz.

MUSIC TALK: On Thursday (43, National Public Radio will l
begin airing “Let The Good Times Roll—The Real Story Of |
Rhythm & Blues.” The 26-part, hourlong, weekly program will
be hosted by veteran R&B artist Martha Reeves and will |
explore the origins and evolution of R&B. “Let The Good
Times Roli—The Real Story Of Rhythm & Blues” will pro-
vide first-person accourts of the genesis and progression of
R&B from 50 soul artists . . . London-based OmniMedia has
(Continued on page 20)
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SECTION

FIRST ONE: 2Pac’s “How Do U Want It”/“California Love” inches ahead
of Toni Braxton’s single to claim the artist’s first No. 1 on Hot R&B Sin-
gles. His “All Eyez On Me” hasn't dropped from the top 10 of Top R&B
Albums since it vaulted into the upper regions of that chart after street-
date violations caused it to debut a week early at No. 66. With 82% of 2Pac’s
chart points coming from sales, don’t expeet the single to hold at No. 1 for
long, especially since R. Kelly's Jive single “I Can’t Sleep Baby (If I)” is eli-
gible to chart next week.

NOTHIN(} TO HIDLE: Toni Braxton’s fans flocked to the stores like birds
in the Alfred Hitchcock movie to buy “Secrets” (LaFace/Arista), which
comes nearly three years after the release of her self-titled debut. It swoops
in at No. 1 on Top R&B Albums, selling double the units moved by the No.
2 title, "The Nutty Professor” soundtrack (Def Jam/Mercury). “Secrets”
enters The Billboard 200 at No. 2 . . . At No. 3 on Hot R&B Singles, Moni-
ca’s “Why I Love You So Much”/“Ain’t Nobody" receives a bullet, even
though it fails to bullet on the sales chart and the A-side loses its airplay
bullet. The two-sider bullets due to increased airplay of “Ain’t Nobody”
(Rowdy/Arista). That song sits just below No. 75 on the Hot R&B Airplay list
and will likely hit that chart next week.

DOLDRUMS: Lackluster sales continue at retail. There are only three
albums posting increases greater than 20%. Heltah Skeltah’s *‘Nocturnal”
(Duck Down/Priority) wins Top R&B Albums’ Greatest Gainer (60-5) with
a sales total 12 times larger than that of its previous week at core R&B
stores, when the album debuted early because some retailers broke street
date. Other Top R&B Albums highlights include “So So Def Bass All-Stars”
(So So Def/Columbia) and Johnny Taylor’s “Good Love!"(Malaco). A 30%
increase helps the “So So Def” compilation move 29-21 on that chart; the
album has grown consistently at retail since its release three weeks ago,
primarily due to instant airplay of “My Boo™ by the Ghost Town DJ's (42-
39 on Hot R&B Airplay). Taylor’s album grows 20% and moves 54-47.
According to Malaco, regional airplay in the South on the title track is intro-
ducing Taylor's classic sound to younger record-buying demos.

“Blackberry Molasses™ by Mista (Elektra/EEG) serves as a texthook
example of how radio airplay atfects sales. Last week's 43% increase in audi-
ence incites this week’s 78% improvement at retail. good enough for a 47-25
Jjump on Hot R&B Singles Sales and a 41-26 hike on Hot R&B Singles. The
song wins this week's Greatest Gainer/Airplay and Greatest Gainer/Sales
honors.

INHALE: Just when you thought you could exhale, Aretha Franklin’s “It
Hurts Like Hell” (Arista), the fifth single from “Waiting To Exhale,” enters
Hot R&B Airplay at No. 75, with 51 monitored stations.

1 2 INCHES OF WAX: Four singles charting on Hot R&B Singles are avail-
able only in 12-inch configurations: No. 24, “If' I Ruled The World” by Nas
(Columbia): No. 41, “My Boo" by Ghost Town DJ's (So So Def/Columbia);
No. 53, “The Things That You Do" by Gina Thompson (Mercury); and No.
88, ... Til The Cops Come Knockin’” by Maxwell (Columbia). All would
llkely chan t higher if they were available in other configurations.

|
|
|
|

HOT R&B
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(Continued from preceding page)

“They will all be involved in the mar-
keting of their album, from beginning
to end.”

“So Many Ways™ was serviced to
R&B, adult R&B, mix shows, and
crossover stations on June 12. The label
plans to ship the single to top 40 radio
in July.

In an effort to gain press, retail, and
radio attention, Atlantic has been con-
ducting album-listening receptions
since April at industry conferences
hosted by such trade papers as Black
Radio Exclusive and Impaet. The label
also plans to send the trio into the top
10-15 markets, in which they will per-
form showeases for retail and WEA
branches.

1 had a vision of
young sophistication
with sex appeal’

Executives will forgo a uniform
national radio promotion campaign to
foster creativity and freedom among
stations. “We're going to allow stations
to take the lead, then offer whatever

support they might need in terms of

[promotional| giveaways and other
marketing tools,” says Atlantic pro-
motion VP Paris Eley.

The label is taking a similarly (lexi-
ble position regarding retail market-
ing.

The single's video was serviced to
BET, VHI, the Box, MTV, and local elip
shows on June 25.

At press time, international market-
ing plans had not been finalized,
although Atlantic affiliates in Japan,

| the UK., and France were expected to

release the album on or near Aug. 13.
Although touring is a key component
to marketing the Braxtons, who cur-
rently have no manager or hooking
agent, a tour has yet to be planned.
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(C) (T) RUFFHOUSE 78339/COLUMBIA
REAL LIVE SH*T @ REAL LIVE FEAT. K-DEF & LARRY-O
RE-ENTRY 13 (C) (T) .X) PIRATE/BIG BEAT 98113'AG
21 | 23| 31 | g | DON'TYOU WORRY @ RUFFA FEATURING TASHA
(C) (M) (T) MCA 55094 l
@D| 2 | 25 | 14 | LET ME CLEAR MY THROAT DJ KOOL |
(T) (X} CLR 5218°
()| 25 | 23 | 10 | DOUBLETROUBLE @ MAD LION FEAT KRS-ONE AND BRENDA K. STARR
(C) LD 1T/ 'WEEDED 20189'NERVOUS
IF | RULED THE WORLD ® NAS
u 21 15 3 (T) COLUMBIA 78327
@) 8|2 |9 OREGANO FLOW & DIGITAL UNDERGROUND
XL AT 571
2% | 19 2 THE BIZNESS/STAKES IS HIGH @ DE LA SOUL FEAT. COMMON SENSE
(T) 1X) TOMMY BOY 730*
27 | 18 | 17 | 10 | THEWORLDIS AGHETTO (FROM “ORIGINAL GANGSTAS) © GETO BOYS FEAT FLAJ
(C) (T} (X) RAP-A-LOT/NOQ TRYBE 3RH44VIRGIN B
| LIVE AND DIE FOR HIP HOP # KRIS KROSS
Lzs 22 16 1 (C) {T) {X) RUFFHOUSE 78270,COLUMBIA
{20 | 29| 20 [ 5 | WHERE 'm FrOM # PASSION
(C) (D) (M) (T} MCA 55096
[30] 27| 22| 16 | SHADOWBOXIN' & GENIUS/GZA FEAT. METHOD MAN
(C) (T) GEFFEN 19396
31 | 31 | 28 | 11 | IF HEADZ ONLY KNEW... @ HEATHER B.
(C) (T) X} PENDULUM 58549/EMI
LOUNGIN & LLCOOL )
@ NEW ’ ! (C) (D) (T) DEF JAM 575062/MERCURY
[@ 3 | 30 | § | THE MAD SCIENTIST # THE LARGE PROFESSOR
(C) (T) (X) WILD PITCH 19397, GEFFEN
SOUL FOOD & GOODIE MOB
I B an T) (Vi (X) LAFACE 2-4145ARISTA -
THIS IZ REAL @ SHYHEIM
%2 | 10 (C) (T) NOO TRYBE 38536 VIRGIN R
NASTY DANCER/WHITE HORSE @ KILO
36 33 3 2 (C) (T) WRAP 349,ICHIBAN -
ACTUAL FACTS/GAME PLAN @ LORD FINESSE
8|4 3 C1 1T} () PENALTY 7172/TOMMY BOY B
38 | 35 | 27 | 2 | FAKIN JAX @ INI FEATURING PETE ROCK
(C} T (X) ELEKTRA 64293/EEG L
| MUST STAND @ ICET
33 33 7 11 ™ 1YME SYNDICATE 53210/PRIORITY N
DOIN IT @ & LLCOOL J
40 30 20 18 (C)D: [ vV DEF JAM 576120 MERCURY
1,2, 3,4 (SUMPIN' NEW) @ & COOLIO
43 32 18 lL,u[)) T)[ ALY L 21 ﬁ_}
PERFECT MATCH @ CELLA DWELLAS
a2 | 3. ﬂ | 1©1T X LOUD ba532iRCA 'AJ
PO PIMP DO OR DIE
4| 50 n 12 | o | LREATORS WAY 9604 I
, SOUTHERN GIRL @ LILH.D.
[ 44| 7 | %2 | 10 &0 oy 53207 _
GET RIGHT ® MAC MALL
L 4 4 48v ! ) (D) (T) RELATIVITY 1551
PAIN | FEEL @ BLAHZAY BLAHZAY
;‘45 n)se 3 () (T) FADER 127056/MERCURY - |
4a | 5 | ONE TIME AT MY DOOR ® MR. X
(C) (D) (T) JUNGLE 5001
48 | a6 | 25 | 5 | LALLA @ TRAGEDY FEAT MOBB DEEP AND CAPONE ‘N NOREAGA |
(M) (T) 25 T0 LIFE 1012+/D0LO o
49 | 42 | 3g | 14 | HOOPINYOFACE (FROM "SUNSET PARK") @ 69 BOYZ FEAT. QUAD CITY DJ'S
s (C) {T) FLAVOR UNIT/EASTWEST 64312/EEG - ]
50 | 44 | 40 | 14 | HUSTLER'S THEME & SMOOTHE DA HUSTLER
(C) (T) PROFILE 5449 |

(O Records with the greatest sales gains this week. Videoclip availability. @ Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availability. &' 1996, Billboard/BPI Communications
and SoundScan, Inc.
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= COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I o AND PROVIDED BY SoundScan®

FOR WEEK ENDING JULY 6, 1996 ™ Illllll
48 M| — 2 DOMINO QUTBURST/DEF JAM 531033*/MERCURY (10.98 EQ/16.98) PHYSICAL FUNK 34
. Ll z g é 49 45 30 14 DJ KOOL CLR 7209 {10.98/15.98) (LET ME CLEAR MY THROAT) 21
:é) g % g g § g g {\ARBETLIEEUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)TITLE § % 50 z & 5 SAE?VVAEWG.I;]&O';?‘ELE}EVERT' " FATHER AnD =on :
* % % NO. 1/HOT SHOT DEBUT * * 51| 40 | 28 | 19 | SOUNDTRACK @ @ cos (100811598 A THIN LINE BETWEEN LOVE & HATE | 5
@ NEW ) 1 | TONI BRAXTON {AFACE 26020/ARISTA (10.98/16.98) 1 week at No. 1 SECRETS 1 52 | 46 | 41 | 33 | COOLIO A” TOMMYBOY 1141* (11.98/16.98) GANGSTA'S PARADISE | 14
2 1 ) g SOUNDTRACK DEF JAM 53191 1 */MERCURY (11.98/17.98) THE NUTTY PROFESSOR 1 53 | 48 | 43 8 SOUNDTRACK NOO TRYBE 41533/VIRGIN (10.98/15.98) ORIGINAL GANGSTAS 8
3 2 4 19 | FUGEES A* RUFFHOUSE 67147*/COLUMBIA (10.98 EQ/16.98) THE SCORE 1 NEW ) 1 JAY-Z FREEZE/ROC A-FELLA 50592*/PRIORITY (10.98/15.98) REASONABLE DOUBT | 54
4 | 3 | 3 | 5 | TOOSHORT DANGEROUS 41584*/JIVE (10.98/16.98) GETTIN' IT (ALBUM NUMBER TEN) | 1 (85)] 56 | 51 | 47 | AL GREEN T RIGHT STUFF 30800CAPITOL (109816.98) GREATESTHITS | 34
% % x GREATEST GAINER % % % 56 | 47 46 11 MC EIHT FEATURING CMW EPIC STREET 67139*/EPIC (10.98 EQ/15.98) DEATH THREATZ 3
@ 60 | — | 2 | HELTAH SKELTAH DUCK DOWN 50532*PRIORITY (10.98/16.98) NOCTURNAL | 5 % | 47 110 E,!‘QSEQIZ’GE.% EBUIET,!;,ER ONCE UPON A TIME IN AMERICA | 11
6 5 5 6 | THE ISLEY BROTHERS T-NECK 524214/ISLAND (10.98/16.98) MISSION TO PLEASE | 2 61 | 62 | 101 ESELEES:gﬁgg%g}\ﬂaﬁ'}’ggé‘%) CREEPIN ON AH COME UP (EP) | 2
T [ 4 | 1 | 4 | LOST BOYZ UNVERSAL 53010° (10.98/15.98) LEGAL DRUG MONEY | I 59 | 51 | 57 | 68 | MYSTIKAL BIGBOY 41581/VE (10 98/15.98) MIND OF MYSTIKAL | 14
8 6 6 49 BONE THUGS-N-HARMONY A’ RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 60 55 52 10 | RANDY CRAWFORD BLUEMOON 92662/AG (1G.98/15.98) NAKED AND TRUE | 40
A 7 | 32 | R KELLYA®IVE41579" (1098/16.98) RKELLY | 1 61 | 53 | 44 | 4 | SOUNDTRACK ISLANDHOLLYWOOD 524243*/1SLAND (10.98/16.98) EDDIE | 44
10 8 8 20 2PAC A° DEATH ROW/INTERSCOPE 524204/ISLAND (19.98/24.98) ALL EYEZ ON ME 1 64 65 85 | SADE A’ EPIC 66686+ (10.98 EQ/17.98) THE BEST OF SADE 7
1 | 9 | 10 ] 10 | MASTER P NOLMIT 53378"/PRIORITY (10.98/16.98) ICECREAM MAN | 3 63 | 50 | 37 | 5 | DR.DRE TRIPLE X 51226 (10.9826.98) FIRST ROUND KNOCKOUT | 18
12 | 12 | 14 (AR KIRK FRANKLINAND THE FAMILY WHATCHA LOOKIN' 4 | 3 74 | 74 | 35 | SOUNDTRACK @ UNDERWORLD 32438/CAPITOL (109816 98) DEAD PRESIDENTS | |
13 14 1 8 CELLY CEL SICK WiD' IT 4157 7/JIVE (10.98/16.98) KILLA KALI 4 60 | 52 | 49 8 SOUNDTRACK HUDLIN BROS /EPIC SOUNDTRAX 67636 EPIC (10.98/16 98)  THE GREAT WHITEHYPE | 27
14 | 11 | 9 | 5 | MONIFAH UPTOWN 53004*/UNIVERSAL (10.98/15 98) MOODS...MOMENTS | 4 66 | 49 | 42 | 3 | YOUNG LAY ATLANTIC 82843AG (10.98/15.98) BLACK 'N DANGEROUS | 42
15 15 13 9 SWV RCA 66487" (10.98/16.98) NEW BEGINNING 3 67 59 50 | 33 | GOODIE MOB @ LAFACE 26018/ARISTA (10.98 15.98) SOUL FOOD 8
20 | 22 | 12 | MAXWELL columenn 66434 (7.98 E/11.98) MAXWELL'S URBAN HANG SUITE | 16 68 | 62 | 58 | 43 | FAITH EVANS A BAD BOY 73003"/ARISTA (10 9815 98) FATH | 2
17 | 13| 12 | 13 | GETOBOYS ® RrapaLOT/NOO TRYBE 41555 VIRGIN (10.98/16.98) THE RESURRECTION | 1 D e oo I E|GHVBAIT & MIG @ SUAVE 1521 ARELATNVITT 10 S416158) ON TOP OF THE WORLD | 2
NEWD | 1 | HORACE BROWN MOTOWN 530625 (10.98/16.98) HORACE BROWN | 18 JO L8 1 6T N WAMATURE ch Lisas o asse wesorur L 18
19 | 10 | 35 | 33 | QUINCY JONES @ GWEST 45875WARNER BROS. (10.98/16 98) Q'S JOOK JOINT | 6 71| 65 | 64 | 34 | GENIUS/GZA @ GEFFEN 24813 (10.98/15.98) LIQUID SWORDS | 2
20 | 19 | 20 | 38 | MARIAH CAREY A’ COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM | 1 12|73 | 71| 8l L‘J?Jg &m&%%x‘ggg;g EQM"‘Y A KIRK FRANKLIN AND THE FAMILY | 6
* % * PACESETTER * * % 8 | 79 | 12 | SOUNDTRACK UNDERWORLD 35818 CAPITOL (10.98/16.98) DEAD PRESIDENTS VOLUME Il | 4§
29 | 36 3 VARIOUS ARTISTS SO SO DEF 67532*/COLUMBIA (10.98 EQ/16.98) SO SO DEF BASS ALL-STARS | 21 74 | 77 | 72 | 84 | TLC A" LAFACE 26009/ARISTA {10.98/16.98) CRAZYSEXYCOOL 2
2 | 17 18 | 45 | MONICA A ROWDY 37006+/ARISTA (10.98/15.98) MISS THANG 7 75 | 75 | 61 4 PUFF JOHNSON WORK 53022/COLUMBIA (10.98 EQ/16.98) MIRACLE | 6l
23 | 16 16 6 LUKE LUTHER CAMPBELL 161000 (10.96/16.98) UNCLE LUKE 3 76 | 63 | 48 | 12 | BAHAMADIA CHRYSALS 35484*/EMI (10.98/15.98) KOLLAGE | 13
24 | 18 | 15 | 10 | SOUNDTRACK A FLAVOR UNIT/EASTWEST 61904*/EEG (10.98/15.98) SUNSETPARK | 1 71 | 72 | 59 | 47 | TRU NOLIMT53983+PRIORITY (10.98/16.98) TRUE | 25
25 | 22 | 23 | 19 | TOTAL ® 8AD BOY 730067/ARISTA (10.98/15.98) TOTAL 4 92 | 8 | 34 | GROOVE THEORY EPIC 57421* (10.98 EQ/15.98) GROOVE THEORY | 14
2% 29 51 D'ANGELO A £M 32629 (10.98/15.98) BROWN SUGAR 4 19 71 55 35 | THA DOGG POUND A’ DEATH ROW/INTERSCOPE 50546 /PRIORITY (10.98/16.98) DOGG FOOD 1
Vi 23 21 13 BUSTA RHYMES @ ELEKTRA 61742*/EEG (10.98/16.98) THE COMING 1 3 L B A B s 1aae (10 SR e o) AR A
28 | 25 | 24 | 32 | SOUNDTRACK A* ARISTA 18796 (10.98/16.98) WAITING TO EXHALE | 1 BL | 69 | 60 | 9 | MARIOLS RIS i6os  INSOMNIA - THE ERICK SERMON COMPILATION ALBUM | 10
NEW ) 1 MEN OF VIZION MJJ/550 MUSIC 66947/EPIC (10.98/15.98) PERSONAL 29 82 68 5 43 | XSCAPE A 50 S0 DFF 67022*COLUMBIA (10.98 EQ/15.98) OFF THE HOOK 3
30 | 2 [ 17 | 4 | SHYHEIM N0O TRYBE 4158 +*/VIRGIN {10.98/15.98) THE LOST GENERATION | 10 83 | 80 | 75 [ 34 | VARIOUS ARTISTS NO LIMIT 53993 PRIORITY (12.98 18.98) DOWN SOUTH HUSTLERS | 13
@ NEW ) 1 | NORMAN BROWN MOJAZZ 530545 MOTOWN (10 98 16 98) BETTER DAYS AHEAD | 31 84 | 67 | 54 | 9 | NONCHALANT MCA 11265* (9.98/15.98) UNTIL THE DAY | 20
2|27 — | 2 ?sg?ﬂﬁg&sgmgy(ﬁ;;a’l.‘]%;)m"" ALLSTARS TAPOAFOM. | 27 85 | 81 | 81 | 126 | WUTANGCLANA @ o ENTER THE WU-TANG (36 CHAMBERS) | 8
33 | 30 | 27 ! 31 | LLCOOL JA DEF JAM 523845*/MERCURY (10.98/17.98) MR.SMITH | 4 86 | 70 | 53 | 6 | MC BREED WRAP 8154/ICHIBAN (10.98/15.98) TO DA BEAT CH'ALL | 34
37 25 5 BOBBY CALDWELL SIN-DROME 8910 (10.98'14.98) SOUL SURVIVOR | 25 87 | & — 2 THE WHISPERS THE RIGHT STUFI 52273,CAPITOL 17.98/11.98) GREATEST SLOW JAMS | 87
3 | 33 | 34 6 | KENNY LATTIMORE COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE | 31 RE-ENTRY | 4 | ANN NESBY PERSPECTIVE 549022 (10.98/14 98) I'M HERE FOR YOU | 64
39 | 39 | 23 | THE TONY RICH PROJECT @ LAFACE 26022/ARISTA (10.98/15.98) WORDS | 18 NEW D 1 | KINFOLK wiLD WEST/AMERICAN 43061, WARNER BROS. (9.98/15.98) EACH & EVERY DAY | 89
37 3] 23 41 SOLO @ PERSPECTIVE 54901 7/A&M (10.98/16.98) SOLO 8 90 | 89 | 100 | 36 | S.0.S. BAND TABU 530594/MOTOWN (7.98'11 98) THE BEST OF S.0.S. BAND 27
42 | 38 | 3 | DONELL JONES LAIACE 26025+/ARISTA (10.98/15.98) [T MY HEART | 38 91 | 76 | 69 | 15 | CHANTAY SAVAGE | WILL SURVIVE (DOIN' IT MY WAY) | 14
39 | 43 | 32 | 9 | MAC MALL RELATIVITY 1505 (10.98/16.98) UNTOUCHABLE | 6 92 | 85 | 89 | 22 | MAZE FEATURING FRANKIE BEVERLY THE RIGHT STUFF 35885CAPTOL (11.9817.98)  ANTHOLOGY | 57
40 | 24 | 18 | 3 | ICE-T PRIORITY 53933 (10.98/16.98) VI: RETURN OF THE REAL | 19 9% | — | 62 | BARRY WHITE MERCURY 522459 (10.98 EQ/16.98) ALL TIME GREATEST HITS | 70
| 41 | 36 | — | 2 | HEATHER B. PENDULUM 38383"/EMI (10.98/15.98) TAKIN MINE | 36 RE-ENTRY | 3 | KING GEORGE ME & MINE 2001 (9.98/14.98) LIFE OF KINGPIN | 82
42 | 32 | 3l 3 | DELINQUENT HABITS PMP/LOUD 66929*/RCA (10.98/15.98) DELINQUENT HABITS | 3l RE-ENTRY | 44 | BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ;16.98) | REMEMBER YOU | 4
43 35 26 3 DIGITAL UNDERGROUND RADIKAL 15452*/CRITIQUE {10.98/16.98) FUTURE RHYTHM 26 96 M 66 11 SOUNDTRACK PRIORITY 50576 (10.98/16.98) THE SUBSTITUTE 18
44 | 44 40 49 JM%I?IES;E}A‘(IO.QBIIG.QB) THE SHOW, THE AFTER PARTY, THE HOTEL 1 RE-ENTRY 81 | MARY J. BLIGE A’ McCA 11156* (10.98/15.98) MY LIFE 1
45 | 41 | 45 | 10 | LIONEL RICHIE mercuRY 532240 (11.98 ECr16.98) LOUDER THAN WORDS | 15 % | 79 | — IS QUINDON VIRGIN 41500 (9.96/15.98) SR k)
% | 38 | _ ) MONA LISA 1SLAND 524244+ (8.98/12.98) e B 99 | 78 | 68 | 24 | KRIS KROSS @ RUI FHOUSE 67441*/COLUMBIA (9.98 EQ/15 98) YOUNG, RICH AND DANGEROUS 2
56 | — | 2 | JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD LOVE! | 4 100 | 83 | 93 R K b moLmeis (10.98 EQ/26.98) CYPRESS HILL 11l (TEMPLE OF BOOM) | 3

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 miltion units (500,000 for EPs}, with multiplatinum titles indicated by a numeral
following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. €1996, Billboard/BPI Communications, and SoundScan, Inc.

RHYTHM AND BLUES

(Continued from puye 18)

come out with “Sade Interactive,” a CID-
ROM that’s deseribed by the company as
“an electronie hybrid of Sade’s greatest
hits, her best videos, the band’s bio-
graphical information, and much more.”

M USIC MEETS: The third annual
National Club Owners, Promoters &
Entertainment Conference will take
place Aug. 26-28 at the downtown Radis-
son Hotel in Atlanta. Attendees will con-
front the ongoing problem of booking
rap acts amid high security and insur-
ance costs. For more information, ¢on-

tact the COPE offices in Atlanta . . . The
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