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Mammoth Makes A
Big Splash At Atlantic

B BY CARRIE BORZILLO

LOS ANGELES—The marriage of
Carrboro, N.C.-based independent
label Mammoth Records and Atlantic

FAIRES

Records has proved to be a match
made in heaven.

Mammoth, which entered into a
worldwide joint-venture agreement with
Atlantic in 1992 (Billboard, Oct. 10, 1992),

(Continued on page 115)

Foster & Allen Bring
Ireland To The U.S.

B BY KEN STEWART

DVD’s Profile Dips At VSDA,
But Retailers Still Upbeat

B BY SETH GOLDSTEIN

NEW YORK—With the clock ticking
on hopes for a 1996 launch, DVD’s pro-
file will be low at the Video Software
Dealers Assn. convention, to be held

parable this year to showcase the single
DVD format that emerged from the
rivals’ decision to join forces in late ’95.

The retailer enthusiasm for a fall roll-
out that was evident in Dallas has damp-
ened in the interim as well, with dealers
voicing a decided

July 10-13 in Los
—

Angeles. The new
configuration, which
earlier this year had
been anticipated to
roll out to home
video stores this fall,
will not make a commercial appear-
ance at the show, further underscor-
ing the unlikelihood of a consumer
launch this year. “My sense is that
people are getting more negative than
positive [about fall plans],” says VSDA
president Jeffrey Eves.

In fact, DVD will be less prominent in
L.A. this week than it was a year ago in
Dallas, where the VSDA show boasted
demonstrations of the then rival
Sony/Philips and Toshiba/Time Warn-
er systems. There will be nothing com-

preference for a
strong debut over a
quick one.

“To jump into it
before all the studios
are on board would
be foolish,” says Tower Records presi-
dent Russ Solomon of the likelihood of
a 1997 launch for the format. “If [hard-
ware companies] would have gone out in
the fall, DVD would have just hung
there limp. It’s to everyone’s advantage
to wait until the beginning of the year.”

“We would have liked it to happen
[this fall], but the key is to get every-
thing ironed out before launch,” agrees
Gary Ross, president of Suncoast
Motion Picture Co., the video sell-

(Continued on page 116)

DUBLIN—Foster & Allen, Ireland’s
most popular recording duo, have their
sights set on the U.S. market.

Earlier this year, Jim Long’s

FOSTER & ALLEN E—

Nashville-based Honest Entertainment
and Irish indie CMR Records signed a
joint-venture pact to promote one
another’s music in their respective coun-
tries. All three of the duo’s albums were
released simultaneously via indepen-
dent distribution in the U.S. April 30.
They are “Foster & Allen’s Ireland,”
“By Request,” and “After All These

(Continued on page 111)

B BY DOUGLAS REECE

LOS ANGELES—
While the Bunny
Rabbits perform
their song “Destroy
Spaceland,” a woman
dances alone at the
club for which the
song is named, occa-
sionally holding a lit
cigarette to her
tongue.

A few blocks away, on an early Sun-
day evening, Vaginal Cream Davis, a
self-described “6-foot-6 black drag
queen from Watts,” holds court onstage

L.A.’s Silver Lake: Fertile
Bohemian Spawning Ground

at Club Sucker.

Weleome to Silver Lake, an L.A.
bohemian oasis that
has proved itself a
fertile spawning
ground for music and
clubs as diverse as its
residents, which is
attracting growing
numbers of A&R vis-
itors hot on the trail
of new sounds.

Already, such acts as Beck, Extra
Fancy, Possum Dixon, Geraldine Fib-
bers, Reacharound, and, most recently,
Lifter have been signed to major-label

(Continued on page 21)

Arista Preps Wright
For U.S. Push

B BY LARRY LeBLANC

TORONTO—F our years after her
last U.S. album release, dusky-
voiced Michelle Wright returns

WRIGHT

with “For Me It’s You,” which
Arista Nashville hopes will bring
the Nashville-based. Canadian
country singer a long-overdue U.S.

(Continued on page 56)

Billboard/Monitor Radio

Awards Tap Nominees
B BY CHUCK TAYLOR

NEW YORK—Billboard/Airplay Mon-
itors honor music radio stations and
programming and the individuals that

- - 1
Billboard & t
Airplay Monitor

make them sing with fhe announce-
ment of the nominees for its annual
Radio Awards.

The honors will be presented Sept.
7 as the culmination of the Bill-
board/Airplay Monitor Radio Seminar,
scheduled for Sept. 5-7 at the New
York Sheraton.

Leading the pack of most-nominat-
ed stations are adult-leaning WPLJ
New York and WKTI Milwaukee, rock

(Continued on page 100)

HEATSEEKERS

BNA/RCA's McCready Soars
With ‘Ten Thousand Angels’

PAGE 22

SEE PAGE 45
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EMI Buys Christian Label ForeFront

Purchase Is 3rd Such Deal By EMI In Market

B BY DEBORAH EVANS PRICE

NASHVILLE—Strengthening EMI’s pres-
ence in the Christian market, EMI Christian
Music Group has purchased ForeFront Com-
munications Group for an undisclosed sum.
Regarded as the genre’s most successful inde-
pendent label, ForeFront is home to such acts
as de Talk, Audio Adrenaline, Geoff Moore &
the Distance, Big Tent Revival, Grammatrain,
and Rebecca St. James.

ForeFront is EMI’s third acquisition in the
Christian music arena, following the purchase
of Sparrow Corp. in 1992 and Star Song Com-
munications in 1994. In the wake of buying
Star Song, EMI formed EMI Christian Music
Group (EMI CMG), an umbrella company
encompassing the Sparrow and Star Song
labels, as well as EMI Christian Music Pub-
lishing and Chordant Distribution Group.

ForeFront will operate as a separate label
under EMI CMG. Former ForeFront owners
Dan Brock and Eddie DeGarmo will retain
their positions as president/CEO and execu-
tive VP, respectively, with Brock reporting
directly to EMI CMG president/CEO Bill
Hearn.

“I think ForeFront is an outstanding label,”
Hearn tells Billboard in an exclusive inter-
view. “It’s obvious in their track record in
breaking artists, and having a very strong,
cutting-edge roster made it a very, very
attractive acquisition for EMI Christian
Music Group. . . It goes [along with] our com-
mitment to refocusing our companies. In my
new role at EMI Christian Music Group, I'm
trying to refocus all the labels [so that] they
are A&R and marketing companies and their
main focus is on very manageable artist ros-
ters and developing and breaking artists. And
1 don’t know of very many companies that do
it better than ForeFront.”

In a prepared statement, James Fifield,
president/CEO of EMI Music, said, “Fore-
Front is one of the most exciting and innova-
tive record companies in contemporary Chris-
tian music today. I am extremely pleased that
Dan and Eddie have joined Bill and his team as
they continue to lead the industry in finding
new markets and audiences for Christian
artists and their music around the world.”

ForeFront was established in 1987 by
founding partners Brock, DeGarmo, Dana
Key, and Ron Griffin. (Key and Griffin were
later bought out, leaving Brock and DeGarmo
with sole ownership.) In recent years, Fore-
Front has become known as Christian music’s
leading indie label, finding success with Audio
Adrenaline, Grammatrain, St. James, Geoff
Moore & the Distance, and most notably dc

- THIS

Talk, whose latest album, “Jesus Freak,”
debuted at No. 16 on The Billboard 200 last
fall.

In April, de Talk took home the Gospel
Music Assn.’s award for artist of the year. The
act’s previous album, “Free At Last,” has been
certified platinum by the Recording Industry
Assn. of America.

[ 2" B ~D=rnake |
3D | | EORIRONG
{ Christian Music Group _] e cmireoces © |
Brock says ForeFront had been
approached numerous times by companies
interested in buying his label. When asked
why he entered the deal with EMI, he
responds, “It was a culmination of a lot of real-
ities setting in; probably the most significant
one was de Talk in achieving what we had with
them. We were at a place where we were won-
dering about our ability to take the band to
the next level that we fully believe they can
move on to.”
Brock says that he and DeGarmo went on a
retreat with de Talk and its management prior
to the band’s recent tour and that during that

time he began to think more seriously about
selling the company.

Brock says he feels comfortable with the
EMI agreement. “We were most concerned
about having our autonomy, continuing to be
ForeFront as everyone has known us, and
being able to tell our employees it was busi-
ness as usual,” Brock says. “We’re just going
to have a much bigger support base under us
worldwide. We worked through all that to
everyone's satisfaction.”

Hearn echoes Brock, saying, “What we
hope to do with ForeFront is leave them alone
to do what they’ve been doing so well. We want
them to continue to operate independently but
to add our arsenal of worldwide resources.”

ForeFront already had a relationship with
EMI as one of the labels distributed by EMI
through Chordant to the Christian market-
place and through EMI Music Distribution
(formerly Cema) to the mainstream market.

“When you're a distributed label, no matter
how good the system is that you're through,
you are always a distributed label,” Brock
says. “There’s always an ‘us’ and ‘them’ sort

(Continued on page 117)

Off And Running. Sony Classics composer/conductor John Williams, left, welcomes
Olympic sensation Jackie Joyner-Kersee at his recent concert in St. Louis. Williams
performed “Summon The Heroes," the official theme of the Summer Olympics in Atlanta.
The album of the same name has spent four weeks atop Billboard's Classical Crossover
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SOMETHING SPECIAL FOR VSDA

As the Video Software Dealers Assn. annual convention meets in
Los Angeles, Billboard's VSDA '96 special section covers a num-
ber of video industry topics, from the debut of DVD to celebrity
video locations in the L.A. area.

PARAMOUNT ABSORBS NICK
Nickelodeon Video & Audio has terminated its distribution deal
with Sony Wonder and is being folded into sister division Para-
mount Home Video. Home video associate editor Eileen Fitz-
patrick has the story.
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New U.K. Copyright Law Effects Change

Alternative Collecting Society PAMRA Comes To Fore

B BY JEFF CLARK-MEADS

LONDON—The U.K'’s first copyright
law change in a decade has failed to
make any of the people it affects entire-
ly happy. However, the regulations have
already resulted in several changes in
industry practices, including the estab-
lishment of a new collecting society.

The proposed new legislation, the
Copyright and Related Rights Regula-
tions 1996, will be passed into law next
month without debate or amendment by
Parliament (Billboard, July 6).

Record companies are disappointed
that the new rules fail to address a
major legal loophole involving the play-
ing of recorded music in public places,
while artists feel that their arguments
for a basic right have been overlooked.

The law has provisions that give
artists a guaranteed income from broad-
cast royalties for the first time. But
according to the London-based Inter-
national Managers Forum, the law is
lacking in that it does not grant artists
the same right as record companies to
license music for use by broadcasters.

The IMF calls this “the most signifi-
cant defect in the earlier draft.”

The first version of the document,
then called the Copyright and Rights of
Performers Regulations 1995, was pub-
lished in March last year, and music-
industry views were invited.

IMF and its offshoot organization the
Assn, of United Recording Artists wel-

comed the fact that the draft gave
artists the same right in law as record
companies to revenues from the broad-
cast and public performance of music.

Previously, only record companies
had such a right, although they volun-
tarily gave 32.5% of all such revenues to
artists; a total of 20% of the income went
to named performers, while the remain-
ing 12.5% went to the U.K.’s Musicians’
Union for distribution to session play-
ers.

Says an IMF spokesman, “While
record companies will no doubt seek to
protect their own interests in negotia-
tions with copyright users, there is no
guarantee that these interests will coin-
cide with the interests of performers.
Performers may lose out through being
unable to negotiate directly with users.”

The rights of writers and publishers
have not been affected by the proposed
legislation.

In giving artists a legal right to pay-
ments for the first time, the first draft of
the regulations said performers should
receive a “reasonable proportion” of
such income. IMF is welcoming the fact
that the second draft has replaced this
phrase with “equitable remuneration.”

Neither of these phrases addresses
specific figures. However, record com-
pany collecting society Phonographic
Performance Ltd. and AURA circum-
vented this by agreeing on a 50-50 split
between labels and artists (Billboard,
Dec. 9, 1995).

Intersound Opens Up. Intersound Records recently presented a check for
$10,000 to the Southern Christian Leadership Conference to establish a fund
that will aid in reconstructing black churches destroyed by arson. With 38
houses of worship burned since January 1995, the label has issued a chalienge
to other record companies to match its contribution. Pictured in front of SCLC
headquarters in Atlanta, from left, are Jeffrie Hargrove, Intersound Gospel
marketing director; Jim Maddox, Atlanta City Council, Henrietta Canty, Georgia
state representative; James Bullard, Intersound gospe! VP; the Rev. Joseph
Lowery, SCLC president; Tyrone Brooks, Georgia state representative; and

Darryl Lassiter, Intersound publicist.

Drive Entertainment Makes
Inroads Through Acquisitions

H BY IRV LICHTMAN

NEW YORK—Drive Entertainment, a
multifaceted music operation formed in
Los Angeles by veteran music execu-
tives Stephen Powers and Don Grierson
(Billboard, Oct. 9, 1993), has made its
first acquisitions in master recordings,
videos, children’s books and records,
and music publishing copyrights.
According to Powers, CEO and co-
founder of Drive Entertainment, the
firm, which has licensed pop and jazz
masters for its Archive Series line, has
acquired some 1,500 album masters
and 1,200 songs from Jackal Holdings
LLC, which held assets assembled by
the late Jack Benanty. Benanty, a long-
time music and publishing executive,

died in 1989.

Powers declined to reveal the pur-
chase price for the acquisitions, but they
include several prominent children’s
lines: the Columbia Children’s Book &
Record Library, with some 100 titles;
Wonderland Records, which has about
80 record-and-book package titles;
Panda Records; and Golden Records.

From the world of jazz, the former
Benanty holdings include masters from
the Alamae, Urania, and Jazz Kings
labels. Classical product is represented
by recordings on Artia, Urania Classics,
Recital Hall, and Philharmonic.

The acquired publishing companies,
operating under the names Fairyland
Musie, Dorton Musie, Licette Musie,

(Continued on page 117)

IMF also welcomes the fact that the
new draft “expressly recognizes” the
artists’ right to have their proportion of
the revenues administered by their own
collecting society. This opens the way
for them to establish any number of
their own bodies separate from PPL. At
present, PPL administers and distrib-
utes all income from broadcasters and
public performance.

As a further boost, IMF is gratified
that, in its interpretation, the new draft
precludes performers assigning their
rights to any body other than a collect-
ing society. Says the IMF spokesman,
“This will prevent record companies and
other copyright owners from simply
requiring a routine assignment of these
rights as a means of depriving per-
formers of this source of income.”

However, the spokesman adds,
“While these improvements are wel-
come, the most significant defect in the
earlier draft legislation remains.”

According to IMF, the proposed reg-
ulations in the U.K. are in response to a
directive issued by the European Union.
This directive, commonly referred to as
the Rental Directive, is part of the EU’s
harmonization of copyright provisions
across Europe. EU member nations are
obliged to adopt the provisions con-
tained in directives into their domestic
legislation.

IMF claims that the Rental Directive
says that performers should have the
same right as record companies enjoy
to license music for use by broadcast-
ers. Despite lobbying from IMF and
other artists’ organizations, such as the

(Continued on page 117)

Int’l Anti-Piracy
Efforts Aimed At
Latin America

LONDON—The international record
industry is beginning a yearlong anti-
piracy campaign in one of the world’s
greatest regions of music-market
growth: Latin America.

Beginning this month, the project will
first target Argentina, Brazil, Paraguay,
and Mexico before being brought to
bear on Bolivia, Peru, and Venezuela.

The campaign is being run by the
Florida-based organization represent-
ing the Latin American record industry,
the Latin American Federation of
Phonogram Producers (FLAPF).
FLAPF is affiliated with international
labels organization IFPI, which will
assist with the operation, as will the
Recording Industry Assn. of America.

FLAPF executive president Gabriel
Abaroa said in a statement that the new
initiative will have 50 people fighting
piracy full time, adding that he believes
it will lead to “significant results” with-
in six months.

A statement from IFPI says that
“astonishingly poor enforcement, weak
copyright legislation, and soci-econom-
ic problems” in Latin America mean
that the results of previous anti-piracy
actions have been short-lived.

However, the new campaign, accord-
ing to IFPI, will be in addition to the $5
million the industry already spends each
year fighting piracy in Latin America
and will bolster the efforts of its spe-
cialist anti-piracy team there, Protec-
tive Assn. of Phonographic Intellectual
Copyrights (APDIF).

(Continued on page 117)

Wild Orchid’s Bloom. RCA Records held a party recently to honor pop group
Wild Orchid, one of the label’'s newest signings. The group’s debut single, “At
Night | Pray.” is due in August, and its self-titled debut album hits stores in
September. Pictured celebrating, from left, are Wild Orchid’s produces, Ron Fair,
senior VP of A&R/staff producer at RCA; RCA president Bob Jamieson; band
member Stefanie Ridel; BMG Distribution president Pete Jones; band member
Renee Sandstrom; RCA executive VP/GM Jack Rovner; band member Stacy
Ferguson; and BMG Entertainment North America president/CEO Strauss

Zelnick.

EMI Spearheads U.K.
Source-Tagging Campaign

This story was prepared by John Fer-
guson, retai editor for Music Monitor.

LONDON—Anti-theft systems for CDs
are to be incorporated at source this
month for the first time in the U.K.

In a major step forward in the cam-
paign for source tagging to be included
on all music releases, EMI Records
Group U.K. and Ireland has agreed to
use a system developed by Sensormat-
ic on the new Reel 2 Real album, “Are
You Ready For Some More,” to be
released on the company’s Positiva
imprint July 15. Further trials are
expected te follow.

The British Assn. of Record Dealers
has been working for a number of years
to establish an industry standard for
source tagging in which an electronic
article surveillance system would be
incorporated by manufacturers on ail
releases. The retail association has
already recommmended that Sensormat-
ic’s acousto-magnetic technology be
adopted as the industry standard.

Under the trial, the EAS device will
be included on ali copies of the Reel 2
Real albuan, although the signal will be
dormant on the majority of releases and
will be activated only at participating
HMYV, Virgin, W H Smith, Our Price,
Tower, and Sam Goody stores.

BARD chairman Richard Wootton
says, “We have been working on this
project for several years, and progress
has been slow. but nevertheless, we
have persevered. We will have to con-
duct a fairly in-depth feasihility study
into source tagging, of which this is real-

ly the first part. We then hope, in the
fullness of time, that we can get some
unified opinion—particularly with our
partners in Europe—on the best direc-
tion [in which] to proceed.”

Many leading music retailers already
use the Sensormatic system, but the
tags can be overcome by thieves.

Mark Stafford, director of source pro-
tection at Sensormatic, says, “[The par-
ticipating retailers] will get a significant
increase in the number of activations,
because traditionally, these anti-theft
labels are put just on the inside or on the
outside of the CD and can be sliced off.
Here, the labels will be completely hid-
den; you won’t be able to find them
unless you dismantle the case.”

With the Reel 2 Real album, the elec-
tronic labels will be fixed on the inside
of the jewel case by manufacturer White
Knight; the box is then shipped to EMI,
where the disc and sleeve packaging is
added. “The big problem with all tag-
ging systems is the amount of time it
takes to put the labels on,” Stafford
explains. “These tests are mainly
demonstrating the speed of process, the
time it will save retailers, and the
amount of activations they will trigger
in the stare.”

The Reel 2 Real CDs will carry a label
on the front that says “protected against
shoplifting.” Stafford says this is anoth-
er factor in the deterrent effect of anti-
theft technology. “Most tagging sys-
tems are not just there to catch
shoplifters but to deter would-be
shoplifters. If thieves can’t see where

(Continued on page 116)

U.K. Gov’t Acknowledges Music’s Impact

LONDON-—The British record indus-
try appears to have won the govern-
ment’s heart, as well as its mind.

Over the last three decades, politi-
cians and c¢ivil servants have been
impressed by the hard facts of music-
industry exports and profitability, but
people in the business have always felt
that the government does not under-
stand the soul of the rock, pop, and
dance business. That seems to have
changed.

Virginia Bottomley, secretary of
state for national heritage, told the
annual general meeting of the British
Phonographic Industry July 3 that
although she acknowledges the huge

economic value of the record industry
to the U.K., she wanted to focus on its
cultural importance.

She said, “The success of the U.K.
pop music industry is deeply embedded
in our culture. The British sense of
adventure and urge to experiment are
among our most valued traditions;
nowhere is this more clear than in the
rock and pop world.”

Bottomley added, “Music enriches
people’s lives. It informs us, inspires us,
stimulates, and entertains us. It has an
impartant role to play in the education
of our young people.” Then, in an
unprecedented public acknowledgment

(Continued on page 111)
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T!lE PEOPLE OF TIBET ARE FACED WITH THE TOTAL DESTRUCTION OF THEIR CULTURE, RELIGION AND ENVIRONHEKT
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FREEDOM
CONCERT

POLO FIELD AT
GOLDEN GATE PARK
SAN FRANCISCO

PHO 1OGRAPHS: KEN FRIEDMAN

A BOYCOTT FOR HUMAN RIGHTS
— IN TIBET AND CHINA.
Join the international boycott of Chinese goods.
The Milarepa Fund is dedicated to the support of
-he Tibetan peoples’ non-viclent struggle against
the Chinese government. For more information,
cail 1-888-MILAREPA of check out our web site
at rtip://www.milarepa.org.
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Milarepa Fund

Thanks to all the Bands'A

Saturday, June 15
Beastie Boys

The Smashing PumpRins
A Tribe Called Quest
John Lee Hooker
Foo Fighters

Biz MarRie
Pavement

Cibo Matto

Richie Havens
Chaksam-Pa

Sunday, June 16
Red Hot Chili Peppers

Ragde Against The Machine -
Fugees

Bjork
Skatalites

De La Soul
Beck

Sonic Youth
Yoko Ono/IMA
Buddy Guy
Chalzsam Pa
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Commentar

Watermarks Could Thwart Internet Piracy
Embedded Messages Contain Copyright Information

l BY GEORGE NEWMAN

For all the high-profile coverage
it has received in recent months
and years, the piracy problem fac-
ing the music industry is manage-
able. Counterfeit CDs are indeed
being pressed at an alarming rate,
but these CDs take up inventory
space and must be distributed. The
storage and distribution of massive
quantities of illegal goods make it
easy to track down the violators.

The piracy that will soon face the
music industry is a more frighten-
ing prospect. It will not involve the
storage and distribution of physi-
cal product, but simply the E-mail-
ing of ones and zeros.

It is therefore imperative that
the copy-protection issue is
addressed before free, CD-quality
music starts flowing over the
Internet and it is too late the stem
the tide.

The rapid growth of the Internet
has taken even many forward-
thinking individuals by surprise.
Its potential is strengthened by the
recent introduction of Internet-
compatible TV sets, which will
allow people to enjoy this remark-
able medium without leaving the
couch. Access boxes, which could
retail for $200 and connect to exist-
ing televisions, are also expected to
boost the Internet’s phenomenal
acceptance rate.

SHIFTING PERCEPTIONS

Among the many other ways in
which it is having an impact, the
Internet is changing the public’s
perception of value. Not long ago,
people were willing to pay for dig-
ital information. The current pub-
lic perception, however, is that
information should be free. This
problem is plaguing the software
industry.

As the public becomes more
Internet-savvy, it will soon realize
that digital data—whether stock
quotes, E-mail messages, or
music—is simply a collection of
strategically arranged ones and
zeros. These ones and zeros often
lose their perceived monetary value
when separated from a physical
carrier, such as a newspaper,
telegram, fax, or CD. This poses a
very real and very immediate
threat to the music industry.

What’s stopping people from
widely distributing CD-quality
music to others on the Internet?
Primarily, limited bandwidth,
because digital audio is extremely
data-intensive and thus takes a
long time to upload and download.
This is rapidly changing, however,
as advanced compression schemes
are squeezing large data files into
much smaller ones without signifi-
cant sonic compromise.

Faster modems will also facilitate
the Internet transfer of music. The

new cable modems, which use tele-
vision cables rather than telephone
lines, can transfer files 1,000 times
faster than current telephone
modems. Hughes claims that its
current-generation DirecPC satel-
lite receiver technology is capable
of Internet downloads at a speed of
400 Kbps, just within the range of
current CD-quality audio transmis-
sion rates.

‘The piracy that will
soon face the music
industry will not
involve the storage
and distribution of
physical product’

George Newman is president of Technology
Applications Research, a Boston-based con-
sulting firm that specializes in music and
multimedia technology.

The threat becomes very real
when you consider that the PC and
the Internet are quickly moving
into the family room and becoming
part of the home-entertainment
system. New consumer products in
this category include Gateway
2000’s 31-inch Destination PC/TV
computer, Zenith’s just-announced
NetVision Internet Web-capable
television, and forthcoming Japan-
ese and European consumer giants’
Internet TV offerings. Combine a
one-way, high-speed cable modem
for downloads, a traditional phone
modem for requests, add into that
whole mix high-end audio compo-
nents, and you’'ve got a Net hacker
audiophile and videophile dream
system on the shelves by Christ-
mas.

Also keep in mind storage tech-
nologies now under intense devel-
opment. Within five years, current
laboratory exotica, such as a Solid-
State crystal holography storage
devices, could realistically be on
the market. The size of a stack of
12 credit cards, this promising
storage technology could hold a
terabyte of information. What does
that mean? In the most relevant
terms, a terabyte of storage can
contain 100,000 minutes of uncom-
pressed stereo music, or 1,400 CDs’
worth of music on a carrier that is
roughly the size of a single DAT.

But what do these technological
developments mean to the music

industry? They threaten its very
financial model. Every person with
access to the Internet will have the
ability to upload and download
copyrighted works, sharing the
record companies’ intellectual
property with millions of people.
Every person with a terabyte stor-
age device will have the ability to
copy their friends’ entire music
collections at once.

These new storage technologies
will make digital music that has
been separated from its physical
carrier very attractive to con-
sumers.

Record companies must therefore
take proactive piracy-prevention
steps to ensure that their intellec-
tual property is protected before
these technologies are brought to
market.

The first step in protecting music
in the Information Age is to embed
“digital watermarks” within music.
A digital watermark is an inaudi-
ble, uneraseable message that con-
tains copyright information.
Watermarks can disallow the next
generation of recordable devices
from making digital or even analog
copies. Watermarks will allow
record companies to automatically
scan the Internet for songs that
they own.

TRACING SOURCES

If record companies distribute
music over the Internet, water-
marks can be embedded that con-
tain the name and credit card num-
ber of the purchaser of the music
online. This would deter people
from uploading music to the Inter-
net for unauthorized distribution,
since the source can be traced.

It would, in effect, work much
like registration does with soft-
ware. Watermarks also prevent
counterfeiting.

Several watermark technologies
have been developed in the past
decade. Unfortunately, most have
compromised the sound, but strides
are being made almost daily. A
small Massachusetts-based firm,
for instance, recently introduced a
watermarking system that has
passed all of the hurdles: inaudibil-
ity, indelibility, analog-domain sur-
vival, and compression survival.
There are finally available working
systems that address all of the
intellectual property concerns asso-
ciated with digital audio.

Subcode technologies, such as the
Serial Copy Management System,
have been proven ineffective in this
role. Subcodes can easily be
stripped from music and do not sur-
vive the digital-to-analog barrier.

Watermarks will work. It is time
to protect these ones and zeros so
that record companies and artists
can keep track of them and receive
the credit and compensation they
deserve.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily thoxe of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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YOUR FAVORITE MUSICIANS...
THEIR FAVORITE CLASSICAL MUSIC

Classical music favorites of
Bono, Keith Richards, Paul
McCartney, Elton John,
Steven Tyler, Marianne
Faithfull, Elvis Costello,
Frank Sinatra, Michael
Stipe, Brian Wilson, Bruce
Hornsby and Trevor Rabin.

A portion of the proceeds
will be donated to the
NARAS Foundation which
is dedicated to advancing
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Canada’s Ferron Wages A “Still Riot’

Warner Artist Transcends ‘Feminist’ Pigeonhole

M BY ROGER DEITZ

NEW YORK—When Ferron re-
leased “Phantom Center” on Earth-
beat/Warner Bros. last September,
there were signs that the artist,
once pigeonholed as “feminist,”
might break throﬂgh to the main-
stream with an upbeat, universally
appealing album.

“Still Riot,” due Aug. 27 from
Warner Bros., follows through on
that promise.

The album, deeply personal and
musically and lyrically enticing,
should expand Ferron’s fan base
while building on its predecessor’s
legacy.

Through her arduous journey of
touring clubs and playing concerts
for 20 years, the Canadian per-
former has distinguished herself as
an “important” artist within folk
and feminist circles (Billboard, Nov.
11, 1995). Now, with the full weight
of Warner Bros. behind her for the
first time (between her last album
and the new one, she signed with
Warner) and a recent signing to
Premier Talent for worldwide book-
ing, she is set to broaden that reach.

The cast of “Still Riot” includes
Indigo Girl Emily Saliers, singers
Lauren Wood and Chris Webster,
violinist Scarlet Rivera, and per-
cussionist Vicki Randle, as well as
most of Ferron’'s touring band. Fer-
ron reflects that her developing
sound grew out of “the complete
freedom to experiment along with
these fine musicians in the re-
cording studio,” where she, as pro-
ducer, worked closely with associate
producer db Benedictson.

“Still Riot” was a working title
that stuck. Ferron proposes that the
Jjuxtaposition of these two words, at
opposite ends of the emotional spec-
trum, reminds her to accept any-
thing that comes along in life with
stillness and grace.

At Warner Bros., Ferron was
given wide rein to create her vision

from Carl Scott, VP of artist rela-
tions (U.S.), whom she calls her
“gpiritual adviser.”

On giving Ferron the license to
produce such a unique album, Scott
observes, “There has always been a
very strong commitment to allow all
of the Warner Bros. roster to do
exactly what they want to do. When

push comes to

FERRON

shove, it’s all about the artist . . . it's
their art.

“I was quite surprised when I
heard some of the tracks Ferron
was cutting, the broader direction
she was going in,” Scott adds. “In
the studio, the creativity, the musi-
cianship just poured out of her. I
was thrilled.”

Scott is hoping to gain the atten-
tion of a variety of radio formats
with “Still Riot,” including top 40,
triple-A, AC, and hot AC. There are
elements of “Still Riot” that should
appeal to diverse playlists, he notes.
While single choices are still being
weighed, likely possibilities include
“Venus As Appearances,” “The
Chosen Ones,” “Takes A Little
Time,” and “Alice Says Yes.”

One radio station that has been
giving Ferron heavy airplay all
along is WRSH Santa Rosa, Calif.
Zoe Zuest, PD at the triple-A sta-
tion, says, “[Ferron] is extremely
popular in this area. She has a huge
fan base. Every time she does a
show up here, it either sells really
well or sells out. We’d be foolish if
we didn’t play her records.

“I thought ‘Phantom Center’ was

her best album to that point,” Zuest
adds. “It had a little more tempo to
it, which I think helped get some
new fans for her, because her older
stuff was all generally pretty low-
key and down. Having some tempo
made it easier for radio to play and
got her some new fans.”

Zuest concedes that while Ferron
has loyal fans nationwide, she does-
n’t get a lot of radio play throughout
the country. “Until she does get that
song that really breaks through,”
says Zuest, “she’s not going to be a
huge name.”

Brent Gordon, regional VP/Los
Angeles branch manager at distrib-
utor WEA, expects retailers to
react strongly to the new set. “This
could be the album that breaks Fer-
ron into the mainstream,” he says.
“She has always had a following
with stations like KSCA [Los Ange-
les]. But what'’s happening now with
artists like Tracy Chapman and
Joan Osborne is no accident, and it’s
time for Ferron.

“There is some stuff on this
album that is very commercial,” he
adds. “As long as certain radio sta-
tions are playing this type of musie,
and it’s more widely accepted on
radio, these artists get exposed, and
they can sell to the masses.”

Caryn Brooks, community rela-
tions coordinator for the Portland,
Ore., branch of Borders Books &
Music, arranged an in-store appear-
ance for Ferron after the release of
“Phantom Center” in September
and believes that the strong turnout
at the event bodes well for the new
set. “We sold a lot of product,” she
says. “My impression of Ferron is
that she is on the verge of some-
thing big.”

The inclusion of an Indigo Girl on
the album should help, Brooks adds.
“That’s bringing in a younger audi-
ence in addition to the fans Ferron
has had all along.”

Indie stores that have long sup-

(Continned on page 113)

l BY DEBORAH EVANS PRICE

NASHVILLE—In recent years,
country dance mixes have become
increasingly popular, and nearly
every country album released now
contains at least one song geared
toward airplay in country night-
clubs. With the July 23 worldwide
release of “The Bellamy Brothers:
Dancin’ ” on Bellamy Brothers
Records, Howard and David Bel-
lamy go one step further, catering
to the dance
crowd with an
album consist-
ing entirely of
dance mixes.

“There are
some dance
club albums out
there, but they’re not by one artist
or one group,” says George Collier,
VP of country music for Inter-
sound, which distributes Bellamy
Brothers Records. “I don’t know
why [it hasn’t been done before],
but I'm glad we're the first one
doing it. It’s a combined effort
between ourselves and the Bel-
lamys. Maybe other [acts] don’t
have enough mixes to make an
album. There are not a lot of artists
that have been around for 20 years
that have had hits.”

The Bellamy Brothers are cele-
brating the 20th anniversary of
their first hit with “Dancin’ ” and
their first Christmas album, due out
in the fall. The Florida natives
began their careers in the '70s with
the No. 1 pop hit “Let Your Love
Flow” and became staples on coun-
try radio in the late '70s and the '80s
with such hits as “Old Hippie,”
“Dancin’ Cowboys,” “Sugar Daddy,”
and “You Ain’t Just Whistlin’
Dixie.” Many of their songs became
hits with the country dance audi-
ence before the current dance
craze.

“The Bellamy Brothers have been

Bellamy Bros. Hit Floor
With Dance Mix Album

a mainstay in country nightclubs
probably longer than any act out
there today,” says Wynn Jackson,
president of Country Club Enter-
prizes, which is promoting the new
record to dance clubs. “As far back
as ‘If I Said You Had A Beautiful
Body Would You Hold It Against
Me’ and some of those early hits,

THE BELLAMY BROTHERS

country nightclubs have played the
Bellamy Brothers. And now that
they’'ve decided to target those
venues with their music and do a
dance mix compilation, they are
going to win over that many more
fans.”

The 11-song album includes new
mixes of such older hits as “Red-
neck Girl,” “If I Said You Had A
Beautiful Body Would You Hoid It
Against Me,” and “Get Into Reggae
Cowboy,” as well as dance mixes of
more recent cuts from their latest
album, “Sons Of Beaches,” such as
“Shine Them Buckles” and “We
Dared The Lightning.”

Howard Bellamy says that people
have been dancing to their music for
years, so he and his brother have
routinely released dance club mixes
with their singles since they started
their own label in 1991. “It’s real
rare that someone would come to
our shows and not get up and
dance,” Bellamy says. “We are kind
of insulited if they don’t, because

(Continued on page 113)
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Hootie’s ‘View’ Tops
RIAA June Certifications

LOS ANGELES—Passing yet anoth-
er sales signpost, Hootie & the Blow-
fish’s “Cracked Rear View” topped the
14 million mark to become the No. 2
debut album of all time in June certi-
fications from the Recording Industry
Assn. of America.

Hootie’s Atlantic bow now trails
only Boston’s self-titled 1976 debut
(Epie), certified at 15 million, as the
best-selling debut. Among albums
released during the '90s, “Cracked
Rear View” is second only to the
1992 Arista soundtrack for “The
Bodyguard,” which stands at 15 mil-
lion.

BOYZ Il MEN

“Fairweather Johnson,” Hootie’s
sophomore album, was simultane-
ously certified gold, platinum, and
double platinum in June.

Boyz II Men’s 1994 Motown opus,
“I1,” reached certified sales of 12
million last month. The unstoppable
set is now fourth on the list of all-
time best sellers, behind only “The
Bodyguard,” “Cracked Rear View,”
and Garth Brooks’ 1990 album “No
Fences” (Capitol Nashville, 13 mil-
lion). Brooks’ 1991 album “Ropin’
The Wind” (Capitol, 11 million)
rounds out the top five.

TLC’s 1994 LaFace/Arista entry
“CrazySexyCool” also continued its
best-selling ways, vaulting over the
10 million plateau.

The Fugees’ Ruffhouse/Columbia
set “The Score” is proving to be one
of the year’s fastest-moving albums:

The set, which landed in January,
has topped the quadruple-platinum
mark.

Jeff Foxworthy is demonstrating
that it’'s OK to be a redneck, or at
least to make fun of one: The coun-
try comic’s “You Might Be A Red-
neck If ...” (Warner Bros.) went
triple-platinum in June and became
the best-selling comedy album of all
time in the process. Eddie Murphy’s
“Comedian” (Columbia, 1983, 2 mil-
lion) was the previous record holder.

Three of country vocalist Travis
Tritt’s Warner Bros. albums went
multiplatinum last month: “It’s All

About To Change” (1991, 3 million),
“Country Club” (1990, 2 million),
and “T-R-0-U-B-L-E” (1992, 2 mil-
lion).

Among the debut gold-album
recipients for the month were Latin
star Enrique Iglesias (Fonovisa),
industrial horror act Marilyn Man-
son (Nothing/Interscope), Southern
California alterna-pop unit No
Doubt (Trauma/Interscope), and the
classical/pop team of Yo-Yo Ma and
Bobby McFerrin (Columbia).

Bone Thugs-N-Harmony’s Ruth-
less/Relativity single “Tha Cross-
roads” was simultaneously certified
platinum and double platinum in
June, becoming just the second mul-
tiplatinum single this year. Mariah
Carey and Boyz Il Men’s collabora-
tion, “One Sweet Day,” went double

(Continued on page 107)

RECORD COMPANIES. David Massey
is named senior VP of Epic Records
in New York. He was VP of A&R/
international marketing.

Craig Bamsey is promoted to VP
of business development for MCA
Music Entertainment Group in Los
Angeles. He was director.

Mark Ghuneim is promoted to
VP of online and emerging technolo-
gies for Columbia Records in New
York. He was VP of video promotion.

Philip Walden Jr. is promoted to
VP/GM of Capricorn Records in
Nashville. He was director of busi-
ness affairs.

PolyGram Holding in New York
promotes Maurice Russell to
senior director and Vol Stephen
Davis to manager of contract
administration, business affairs.
They were, respectively, director of
rights, clearances, and video admin-
istration and administrator of con-
tract administration.

Touchwood Records in New York

MASSEY

BAMSEY

appoints Andy Uterano national
director of sales, Ed Strait retail
account manager, Ron Corno
regional manager, John Stix direc-
tor of artist development, Don
Manetta CFO, Danielle Bonsanti
commupnications director, Dick Van-
derbilt research and marketing
director, Billy Bell manager of
national sales, and Chris Finch A&R
manager. They were, respectively,
New York branch sales manager for
WEA,; director of marketing at Jive
Records; Midwest regional market-
ing manager for Atlantic Records;
founding editor-in-chief of Guitar

Acid Jazz Flows From Liguid Soul
Soul What’s Chicago Mainstay Branches Out

B BY CHRIS MORRIS

On June 20, the bruising 10-piece
acid-jazz unit Liquid Soul played its
first gig outside its hometown of
Chicago, at S.0.B.’s in New York. The
group’s saxophonist and leader, Mars
Williams, couldn’t have been more
pleased by the response his first time in

the Big Apple.
“It was so last-minute that this
thing got together—it was like in a
three-week period—so a lot of [A&R]
people had prior commitments, but
we've heard from them since the
show,” Williams says. “We’ve gotten
calls from people who couldn’t make the
show who said

they’'ve heard

that it was a

really great

show and that !

they want to 20U ‘WHAT
come and hear o

us, or they want

more informa-

tion about the band. So there’s defi-
nitely some interest there.”

Williams adds, “It’'d be nice if we
got some people to come [to Chicago]
to hear us, because then we’re on our
home turf, and they could see what
we're doing here on a Sunday night.”

For more than two years, Liquid
Soul-—which mates brawling hip-hop
beats and rap attacks to horn-inflamed
funk—has held the fort on Sunday
nights on the Windy City’s North Side,
first at the Elbo Room on Lincoln
Avenue and currently at the Double
Door; at the intersection of Milwaukee,
Damon, and North avenues in Wicker
Park.

Williams says that the band’s heady
brew of jazz, funk, rap, and live
scratching—heard on the group’s self-
titled, self-released Soul What Records
album—has brought fans from all over
to the Sunday sets.

“We’ve always drawn a pretty
diverse crowd,” he says. “We get the
hip-hoppers in there, we get the kids

who want to come and hear the rap, we
get people that want to just listen to
the horn players blowin’ some jazz and
stuff, we get the dance crowd. We get
a pretty mixed age. It's anywhere from
21 to 40, even older. It’s a mix of all
races. It’s cool. It's like a party, it’s a
good party night.”

If Liquid Soul takes off nationally,
it could represent the commercial
culmination of bandleader Williams’
long and multifaceted career.

Classically trained, Williams studied

with such Chicago-based jazz avant-
gardists as saxophonist Roscoe Mitchell
of the Art Ensemble of Chicago and
saxophonist Anthony Braxton, for
whom he worked as a copyist and
arranger. In 1978, Williams began a
long association with late saxophonist
and composer Hal Russell in his group
the NRG Ensemble.

Williams subsequently moved to
New York; from there, he played with
a variety of groups, including the Psy-
chedelic Furs, the Waitresses, and such
confrontational units as Bill Laswell
and Fred Frith’s Massacre.

Williams says, “When I moved back
to Chicago in 89, I immediately got
back into the band with Hal because we
played so well together. Hal was a big
influence on my playing, too.”

Though Russell died in 1992, the
NRG Ensemble continued as a unit.

Williams reinains a member of the free-
blowing group and recently played with
it at two European festivals.

Liquid Soul grew out of another
Williams-led band three years ago.

The saxophonist recalls, “I had a
band I was doing called Act Of God
that was a jazz-funk kind of thing. [DJ]
Jesse [De La Pena] was doing things
at the Smart Bar in Chicago, which is
downstairs from the [Cabaret] Metro,
having musicians playing with a DJ.
He was starting to experiment with
that, and they were doing mostly cover
tunes. He was kind of like the house
DJ at the Smart Bar. The guitarist in
my band, who was also playing with
Jesse, goes, ‘Mars, your stuff is so
accessible for this acid-jazz craze that’s
comin’ up, this movement—let’s try
this stuff with a DJ.” So we kind of
merged together.”

Liquid Soul’s style emerged gradu-
ally, Williams says: “When we first
merged it together, we were mostly
doing freestyles—dJesse putting out a
beat, and we were just jamming stuff
over the top of that. We would take
some jazz standards, which was some-
thing we did also on the CD, and exper-
imented, seeing which ones would work
with a hip-hop beat. [ slowly started
putting some of my tunes in there, and
then, before you know it, [ was writing
a lot more with Liquid Soul in mind.”

A Chicago performance by Groove
Collective, the 10-piece acid-jazz posse
from New York that records for Giant
Step/Impulse!, ultimately had an impact
on Liquid Soul’s approach.

“Seeing Groove Collective live kind
of sparked us into a whole different
kind of approach,” Williams says. “The
Giant Step thing in New York started
the same way we did, with the DJ and
some live musicians coming in and blow-
ing some jazz standards over the DJ
putting a hip-hop beat under it, and
they started their night, which is still
goingon. .. Infact, our New York show
was promoted through Giant Step.”

(Continued on page 115)

- EXECUTIVE TURNTABLE

GHUNEIM WALDEN

for Practicing Musicians and execu-
tive VP of A&R for Guitar Record-
ings; accountant with Jacobs,
Persinger & Parker; East Coast
sales and support for Genesis Soft-
ware; director of retail information
services at Atlantic Records;
founder of Productions One; and a
studio engineer.

Petra Dorfsman is promoted to
associate director of international
A&R for EMI Records in New York.
She was manager of international
A&R.

Ayana Gooden is promoted to
A&R representative at Robbins

UTERANO

RUSSELL

Entertainment in New York. She was
a receptionist.

Warner Bros. Records in Burbank,
Calif., promotes Carol Sneyd to
director of advertising and David
May to director of audio-visual tech-
nical production. They were, respec-
tively, manager of advertising and
manager of audio-visual technical
production.

Benson Music Group in Nashville
promotes Gary Davidson to nation-
al field sales manager, Tom Snell to
director of copyrights and royalties,
and John Quellette to senior copy-
right administrator. They were,

DORFSMAN HORTON
respectively. Midwestern field sales
representative for Benson Music Dis-
tribution, director of copyrights and
permissions, and licensing adminis-
trator.

Lisa LeRose is named national
sales manager for Domo Records
Group in Los Angeles. She was
national sales manager for Drive
Entertainment.

PUBLISHING. Julie Horton is named
director of operations at Segue
Music. She was senior creative direc-
tor, Western region, for ASCAP,
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Sparks Flying For Better Than Ezra

Elektra’s ‘Friction, Baby’ Has New Drummer; Sounds

H BY DOUGLAS REECE

LOS ANGELES—After experienc-
ing considerable growing pains since
releasing its platinum 1995 debut,
“Deluxe,” a retooled Better Than
Ezra returns with its second Elek-
tra album, “Friction, Baby,” Aug. 13.
The new album signals several
changes for the New Orleans trio, includ-
ing switching distribution from ADA to
WEA. The band has also shuffled from
producer Dan Roth-
child to Don Geh-~
man and replaced
drummer Cary
Bonnecaze with for-
mer Vigilantes Of
Love member
Travis McNabb.
“Friction is al-
ways seen in a
negative light, but
in a way, it can be this connective tis-
sue that holds everything together,”
says band vocalist/guitarist Kevin
Griffin in reference to recent shake-
ups and the title of the new album.
“Cary was a great rock power
drummer. Travis has all those
aspects, in addition to finesse,” says
Griffin. “His tempo and meter make

BETTER THAN EZRA

us play so much better.”

Experience and time have also
taught the band a few things. “If you
listen to the new album a few times
with ‘Deluxe’ as a reference point,”
Griffin adds, “you will likely see that
this band has grown up.”

As part of that growth, Better
Than Ezra has taken to experiment-
ing with a multitude of new sounds.
In fact, Griffin, who found himself on
several garage-sale/pawn-shop jun-
kets while touring, ended up pur-
chasing a cache of instruments that
can be found on the album, including
an old analog drum machine and a
Fender lap steel guitar. The new
album also includes such atypical
rock instruments as clarinet, Wurl-
itzer organ, and flute.

“I think the biggest challenge is to
keep inspiring yourself with music and
reinventing your band, while at the
same time not forgetting the beauty of
a simple four-chord song,” he says.

On “Friction, Baby,” Better Than
Ezra continues to run a Southern
pop-infused groove, through such
tracks as “Long Lost” and the first
single, “King Of New Orleans,”
which goes to triple-A, rock, modern
rock, and college radio July 22.

Capitol’s Dave Koz Blazes
‘Path’ With Acoustic Sound

M BY CATHERINE APPLEFELD OLSON

WASHINGTON, D.C.—Dave Koz has
built his career on a wealth of well-pol-
ished instrumental saxophone gems that
have made him one of jazz/AC radio’s
core artists. So why has he recorded an
album that embraces a menagerie of live
acoustic instrumentation and even fea-
tures him singing?

The aptly named “Off The Beaten
Path,” due Aug. 20 from Capitol
Records, pairs Koz’s smooth sax vibes
with everything
from pedal steel
guitar and man-
dolin to Stevie
Nicks’ voice on the
breezy “Let Me
Count The Ways.”
Filled with first
“ takes and self-
described “mis-
takes,” the album,
recorded at Jackson Browne’s Groove
Master Studio in Santa Monica, Calif,, is
light, funky, undeniably warm, and even
alittle gritty. Unchartered territory for
Koz, indeed.

“This album found me much more
than me going out and finding it,” says
the effervescent Koz. “That’s where the
title comes from. Occasionally in life, you
really need to step off the path you're on
to keep in touch with who you are.”

Koz credits his past success—his 1993
album, “Lucky Man,” has been certified
gold by the Recording Industry Assn. of
America—and a recent move to North-
ern California from Los Angeles with
freeing him to take some chances. He
wrote or co-wrote all the songs on the
album, some with his brother Jeff Koz,
who also served as co-producer.

But fulfilling his dream of a more

Koz

organic album didn’t come easily. After
sparring with a producer who didn’t
share his vision, Koz thought that per-
haps he had miscalculated the project.
That’s when veteran rock producer/
engineer Thom Panunzio came into the
picture.

“From the first time I talked to Thom,
it seemed like he understood and was
excited about the prospect of this pre-
ject,” Koz says. “But up until the first
day in the studio, I didn’t know if it was
going to work; I was one happy camper
after that first day.”

What ensued were several months of
Jjamming with drummer Kenny Aronoff,
guitarist Gregg Arreguin, bassist Dave
Pitch, and a host of guest artists.

“I was like a kid in a candy store,” Koz
says. “I got into recording in the '80s,
and there were always drum machines
and synthesizers, and here was a situa-
tion where there were guys just playing
their hearts and souls out. It was
tremendously inspiring.”

One highlight was Nicks’ surprising
him in the studio with a cake and spe-
cial serenade on his birthday. And in
another spontaneous vocal revelation,
Koz sings on “That’s The Way I Feel
About You.” His singing debut came
about when none of the artists he’d
wanted to guest on the track—top choic-
es were Kenny Loggins and Bryan
Adams—could make it.

“Here I was in the studio with this
incredible band and no one to sing the
song,” he says. “So I thought I'd just sing
it while we were recording, and we'd fig-
ure out who would sing it later . . . At the
end of the day, it seemed fitting that I
ended up singing on this album.”

While “Off The Beaten Path” clearly
is a personal treasure for Koz, it is sure to

(Continued on page 18)

. Alex Cosper, PD at modern rock

Other songs, such as “Return Of
The Post Moderns” and “Rewind,”
are equally catchy but venture into
more exotic sounds and arrange-
ments. The band’s publisher is Warn-
er/Chappell.

KWOD Sacramento, Calif., says that
the new approach could bode well for
the album at radio.

“I’m hoping that they come up
with something a little more edgy
this time,” says Cosper. “It seemed
they were becoming a triple-A band
with ‘Rosalea’ [the third single from
‘Deluxe’], but if the album does
something innovative musically or
lyrically, it will certainly be welcome
here.”

Here's Flufty. Members of Fluffy, the first signing to the Enclave label, celebrate
with admirers following their show at L.A.’s Dragonfly. Shown, from left, are Foo
Fighters’ Pat Smear; Fluffy’s Amanda Rootes, Helen Storer, and Bridget Jones;
and Hole’s Eric Erlandson. Fluffy's debut full-length album is due in September.

(Continued on page 20)

HOOTIE AND THE SCALPERS: The New York state
attorney general’s office is investigating a sculping incident
at Jones Beach Amphitheater, Long Beach, N.Y,, that result-
ed in more than 500 tickets to Hootie & the Blowfish's Aug.
34 shows being sold through scalpers.

The first 10 rows of tickets for each night—534 in total—
were taken off the computer by a Jones Beach box-office
employee May 10, the night before the shows went on sale.
The tickets were then sold to a scalper and entered into the
computer as cash sales.

Scalpers No Match For Hootie;
Genesis Born Again With Gabriel

and work with the promoters a lof more closely,” he says. “And
we also hope that people realize that if you steal from us,
there’s a chance that you're geing to get caught, and if you do
get caught, you're going to get prosecuted.”

According to Harmon, ticket sales for two other shows
being promoted by Delsner/Slater—July 30-31 at New York’s
Madison Square Garden—were found to be in compliance
with the band’s contract, and no violations were discovered.

REUNIONS: Sonte 150,000 fans

According to the band’s contract,
the first 10 rows for each show must
be sold at face value on a first-come,
first-served basis. None of those seats
can be allocated for special promotions
by the promoter or radio stations.

The band’s tour accountant discov-
ered the action when he saw a ticket

attended the MasterCard Masters of
Music Concert for the Prince’s Trust
June 29 in London’s Hyde Park, as
Pete Townshend, Roger Daltrey, and
John Entwistle staged the live pre-
miere of the 1973 concept album
“Quadrophenia,” Townshend’s tale of
'60s maxls and rockers. The band was

broker’s ad that offered seats in the
first 10 rows for $150.

The accountant then called Ticket-
Master and show promoter Delsner/Slater Concerts, which
turned over transaction printouts that revealed what had hap-
pened. According to Hootie & the Blowfish's manager, Rusty
Harmon, Delsner/Slater has fired the box-office personnel
allegedly involved in the action. Delsner/Slater could not be
reached for comment by press time.

Harmon says the scalped tickets have been declared void.
On July 3, the tickets for the first 10 rows were resold at face
value via TicketMaster. Harmon suggests that anyone holding
nonusable tickets approach the scalper for a refund. If that
fails, the Jones Beach box office will refund the $25 face value
of the tickets.

“If someone paid more than face value for those tickets,
then they know they were buying scalped tickets,” says Har-
mon. “Yeah, it sucks that they [can’t use the tickets], but
[scalping] goes totally against what we were trying to do by
making sure that people who are standing in line get those
first 10 rows of seats.”

New York state law allows for tickets to be resold for either
$5 or 10% above face value, whichever is lowest. Therefore,
any Hootie tickets that went for more than $27.50 were sold
illegally.

Hootie & the Blowfish are amending their contracts with
promoters to require that ticket journals that detail how each
ticket was sold be turned over to the band.

Harmon is also requesting journals from promoters for
shows that have already gone on sale. Of the six journals he
has received, he has found three problems. “None have been
to the extent of Jones Beach,” says Harmon, who weould not say
where the violations occurred. He adds that in none of these
three cases are tickets that are already in patrons’ hands
being invalidated.

Harmon says the Jones Beach incident does not herald a
major anti-scalping campaign by the band. “Mainly, we're just
going to start being more thorough with our contract rider

by Melinda Newman

accompaunied by a cast including David
Gilmour of Pink Floyd, Gary Glit-
ter, actors Stephen Fry and Phil
Daniels, British news anchor Trevor McDonald, and a 15-
piece band. The Who will move “Quadrophenia” indoors when
they bring it to Madison Square Garden for six shows start-
ing July 16.

According to Stephanie Robertson of SRO Management,
Van Halen’s management company, the band will be con-
ducting an “ongoing process of auditioning singers, but they
won’t be running any ads,” as the Red Hot Chili Peppers did
for a guitarist a few years ago. Although Sammy Hagar is
definitely out, and original lea:l singer David Lee Roth is
recording new tracks with the band for a fall greatest-hits
package, Robertson would not comment on whether Roth is
being considered as a permanent replacement . . . Another
prodigal son has come home—albeit temporarily. Peter
Gabriel is in the studio with his former bandmates from Gen-
esis working on the band’s upcoming boxed set, which will be
released this fall on Atlantic Records. Gabriel is tweaking his
vocals on a number of tracks. Among the cuts in the box are
previously unreleased live versiens of “The Lamb Lies Down
On Broadway” and “Supper’s Ready.” According to Genesis’
management company, there will be no tour to promote the
release.

THIS AND THAT: Boston has canceled its summer tour
because of a hand injury sustained by band leader Tom
Scholtz. Cheap Trick, which was slated to open for Boston,
is now scampering to book its own headlining tour during that
time slot. Cheap Trick’s booking agency, ICM, is trying to fol-
low the same routing as the original Boston dates by booking |
Cheap Trick into smaller venues in the same cities in which
it was slated to play with Boston. The Boston tour will now
begin in October.

Assistance in preparing this colmnn provided by Thom ;
Duffy-in London. |
|
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7th Set Brings Throwing Muses Out Of ‘Limho’
New Throwing Music Label A Scaled-Back Approach

Il BY BRADLEY BAMBARGER

NEW YORK—“We've never consid-
ered ourselves a major-label band,”
says Kristen Hersh, leader of influen-
tial alternative act Throwing Muses.
“It just took 10 years to convince
everyone else of that.”

Long associated with Warner Bros.
in the U.S., Throwing Muses are
releasing their seventh album,
“Limbo,” through the band’s new
imprint, Throwing Music, a joint ven-
ture with Rykodisc. “We had friends
and fans at Warner Bros., but we had
run the race there,” says Billy O’Con-
nell, Throwing Muses manager and
Throwing Music head. “Limbo” comes
out Aug. 13.

According to O’Connell, who is
Hersh’s husband, Throwing Music is an
effort to refashion the band’s business
as a cottage industry, one with realistic
expectations and a doting attention to
detail. By scaling back budgets and
working patiently toward the long
term, the label’s goal is to “work a
career, not a hit,” Hersh says.

Hersh and O’Connell list Rykodisc’s
small roster and openness to fresh
ideas as pluses to the partnership.
Another advantage is the enthusiasm
of label chief and longtime Throwing
Muses fan Don Rose.

The pact calls for Throwing Music
to license Throwing Muses’ albums to

THROWING MUSES

Rykodisc. The two companies will split
equally marketing and promotion ex-
penses. Eventually. Throwing Music
may sign other acts.

But for now, Rose is quite content ti
have Throwing Muses in his artist sta-
ble.

“Besitdes a great record, the band
brings a sizable core of fans, a well-
groomed database, a portfolio of happy
club owners and promoters, and a full
[World Wide Web] site,” he says.

“We don’t have as many hungry
mouths to feed [as a major], and we
don’t have platinum acts competing for
attention,” says Rose. “Throwing
Muses represent a top-level signing for
us, on par with Morphine or Sugar.”

Since releasing their self-titled
debut as teenagers in 1986, Throwing
Muses have developed a fervid cult fol-

lowing, even as the band’s stylistic
compass has shifted. The first U.S.
band signed to U.K. indie 4AD, Throw-
ing Muses inked with Sire in the U.S.
for their '88 sophomore set, the
gnarled beauty “House Tornado.”
After the veiled virtues of '89’s
“Hunkpapa” came the skewed pop
pleasures of “The Real Ramona,”
which spawned a number of college
hits.

After “The Real Ramona,” Throw-
ing Muses co-founder and Hersh’s
stepsister Tanya Donelly left to form
Belly. Continuing with Hersh and
drummer David Narcizo in a harder
rocking vein, Throwing Muses issued
the underappreciated “Red Heaven” in
1992. Hersh’s solo album, '94’s “Hips
And Makers,” delayed the release of
the next Throwing Muses album, “Uni-
versity.” Recorded with new bassist
Bernard Georges and issued via
Reprise last year, the deep, diverse
“University” has sold about 60,000
copies, according to SoundScan, as
have “Hips And Makers” and “The
Real Ramona.”

“Limbo” eschews the distorted guitars
of “Red Heaven” and the layered produc-
tion of “University” for a cleaner, sparser
sound, reflecting lessons learned while
Hersh was recording and touring behind
“Hips And Makers.” “At first, I thought
that playing acoustic was kind of a rip-off,

(Continued on page 18)

Elektra’s Jason Falkner:
Not An ‘Unknown’ Debut

H BY CRAIG ROSEN

LOS ANGELES—Although only
28, Jason Falkner has already been
signed to three major labels as a
member of three bands. However,
Elektra—and even Falkner him-
self on occasion—would like to
think of “Jason Falkner Presents
Author Unknown,” due Aug. 13, as
his debut.

“The weird thing is that, from
my record label’s perspective, this
is my first record,” Falkner says.
“It’s kind of strange, because I
don’t feel like this is my first
record . .. but this is the first thing
that I have been completely
responsible for and that I'm totally
in love with.”

Falkner plays almost every
instrument on the album and wrote

and produced the set. That kind of
autonomy is in marked contrast to
Falkner’s earlier musical experi-
ences.

In 1988, Falk-
ner was fea-
tured as a gui-
tarist on the
Three O'Clock’s
“Vermillion,”
which the band
recorded for
Prince’s now
defunct Warner
Bros.-distrib-
uted Paisley Park label. A teenage
Falkner landed in the band after
answering an ad in a magazine,

A onetime fan of the Three
0’Clock, Falkner says the band had
changed dramatically by the time

(Continued on page 20)
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ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
JIMMY BUFFETT & THE World Music Theatre  june 7-8 $1,508,897 52810 Tinley Park Jam Corp
CORAL REEFER BAND Tinley Park, lll $46/830.25/82350  wo Nederlander
sellouts Organization

JIMMY BUFFETT & THE Alpine Valtey Music ~ June | $908,798 4527 Nederlander Organi-
CORAL REEFER BAND Theatre $51/333.50/823.50  seltout zation

East Troy. Wis Tinley Park Jam

Corp

BOB SEGER Pine Knob Music June 19.21 $740.140 29954 Celiar Door
BONEPONY Theatre $30:820 two Blackbird Prods

Ciarkston, Mich sefiauts Ltd
DAVE MATTHEWS BAND World Music Theatre  June 21 $611,617 28283 Tinley Park Jam Corp
FREDDY JONES BAND Tinley Park, ilt $25/819.50 seflout Nederiander
BEN HARPER Organization
CROSBY STILLS & NASH lones Beach Theatre  June 21-22 $526.516 10,269 Delsener/Slater
CHICAGO Wantagh, N.Y | $52/837 12,268 Enterprises

two shows
|

Kiss Freedom Hall Colise-  June 30 l $473.440 15891 Sunshine Promo
ALICE IN CHAINS um $40/$27.50 stllout tions

Louisville, Ky
DAVE MATTHEWS BAND Great Woods Center  June 7 $465,556 19,484 Don Law Co
BEN HARPER Mansfield. Mass $28/521.50 eliout
GEORGE STRAIT Summit June 30 $401,222 17,009 Varne! Enterprises
TERRI CLARK Houston $2475 selinut
ALLMAN BROTHERS BAND Great Woods Center  June 28 $393,980 16,523 n-house
EDWIN MCCAIN Mansfieid. Mass 3841 19372
ALANIS MORISSETTE Rose Garden May 31 $360,944 15531 Monqui Presents

Portland, Ore $21/426/323 stliout

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-321
0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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How quickly can you fnd the ansers
to questions like these! ..

What
album fealures
Bruce Springsteen

as guest vocalist?

Which
vocalists appear on
p'll"lp Glass’ SOngs
from quuld Days”?

How many of
Dizzy Gl“esple s
albums are currenﬂy

being distr ibuted?
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(D-ROM player.
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* UPC codes and catalog numbers are included
* Enjoy complete searchability and super quick response
+ Save time and have fun doing searches by: Artist Name, Song Title, Album Title,
Guest Artist, Record Label, Composer, Conductor, Instrument, Format, any
keyword and more. ...
Automatic Updates: The entire database is updated each quarter with information on new
releases and automatically shipped to you. The service cost is $620 per year and includes the
quarterly update discs, shipping & handling, plus our easy-to-use instruction guide and customer
service helpline. ere s a charge of $125 for each outside network connedtion. This senvice s not inciuded i the yearly subscription

To get started right away. please complete the coupon below and return it to:
Vince Beese, Billboard Electronic Publishing, 1515 Broadway, New York, NY 10036

For fastest service, or more information, call: 1+ 800« 449+1402 or 212 ¢ 536+ 1402

fax: 212 ¢ 5365310 E-mail: vbeese@billboard-online.com

(CJ Sign me up for one year's subscription to the
Billboard,/Phonolog Music Reference Library on ¢p-rom
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7TH SET BRINGS THROWING MUSES OUT OF ‘LIMBO’

(Continued from page 16)

lar;” she says. “But I was amazed that peo-
ple really listened. That taught me a lot.”

One early fan of “Limbo” is Jimmy
Cohrssen, co-owner of Go Compact Disc
in Arlington, Va., where 200 people
showel for Hersh'’s solo in-store perfor-
mance two years ago. “I'm excited about
the new album,” he says. “I think it’s one
of the best things they’ve ever done, and
their fans are loyal. They've already
been coming in, asking about the
record.”

Kevin Cole, PD of WREV Minneapo-
lis, concurs. “There’s a core of Muses
fans that follows their every move,” he
says. “For us, the band is one of the her-
itage alternative acts, with a great
library of music behind them. And I
think the new album is the best Muses
record since the first one. It combines
the warmth of Kristen’s solo album with
everything great that people expect
from the band. We're going to play it a
lot—it has the potential to explode.”

On Aug. 5, Rykodisc ships the single
“Ruthie’s Knocking” to commercial

alternative and college radio. The label
is also servicing a videoclip for the sin-
gle. “Limbo” comes out via 4AD in the
U.K. and Europe simultaneously with
the U.S. album release. In Japan,
Rykodise is licensing “Limbo” to
VideoArts Music for release.

According to Jerry Leibowitz, Ryko-
disc international marketing manager,
the label is striving to cultivate a
Throwing Muses presence in Asia.
“The band has never gotten the expo-
sure they’ve deserved in Japan, but 1
think that’s going to change,” he says.
“The Muses have a sound and a mes-
sage that people can get into whether
they speak English or not. Kristen’s
emotion transcends words.”

Few songwriters are as in touch
with the creative process as is Hersh,
who is expecting her third child on
New Year’s Day. “Playing music and
having a baby are really very similar,”
she says. “They’re both so physical that
they’re spiritual. You get into both
things so much that you disappear—

CAPITOLS DAVE KOZ LEAVES ‘BEATEN PATH’

(Continued from page 14)

present a conundrum for jazz/AC radio,
a format that has grown accustomed to
the artist’s smoother side.

“We're not anticipating a soft sell, but
we really want to make sure people know
how committed he is to that format,” says
Faith Henschel, VP of marketing for
Capitol.

To back that commitment, the label
has compiled a sampler with seven of the
album’s 13 songs remixed exclusively for
Jjazz/AC radio. In addition to the sampler
remix of the first single, “Don’'t Look
Back,” a number of other remixes of that
song will be available to jazz/AC pro-
grammers in an effort to accommodate
their needs. A flirtation with triple-A
may happen, “but that has to be at the
right time,” Henschel says. Also, a video
for the track will be shot.

“This record is a stretch for me, and I
think it will likewise be a stretch for my
core radio format,” Koz says. “But the
most important elements that have
helped me get good airplay in the past are
still here: the melodies, the perfor-
mances.”

Koz also has done a lot to help the for-
mat via his weekly radio program, “Per-
sonal Notes.” Syndicated by SW Net-
works, the show; which finds him in the
role of interviewing some of his musical
idols, debuted in February 1995 and has
become a smooth AC and jazz/AC stan-
dard. The Aug. 16 show will introduce
“Off The Beaten Path” to listeners, with
alittle help from actor Phil Hartman and
his many personalities.

Tour plans are in the works for the
fall and will include dates in Southeast
Asia, where Koz is extremely popular.
Koz is booked by the William Morris
Agency.

Henschel says that TV appearances,
from talk shows to soap operas (Koz
penned the theme for “General Hospi-
tal”), and retail events will precede the
album’s domestic launch.

“We basically just want to get him out
there so he can spread his ‘Daveness,””
Henschel says. ““He is his own best pro-
motional tool, and we want to provide him
with as much exposure as possible.”

Fans who take advantage of the
album’s enhanced CD format—an idea
that Koz picked up from pal Browne—
will be exposed to other sides of the

artist. The CD) will include studio footage,
a visit with Koz’s parents, and the aptly
named “Hall of Bad Haix,” a collage of his
not-so-chic styles from days gone by.
Also, his World Wide Web site on the
Internet (httpy/www.davekoz.com) will
be up by the time the album is released.

behind a baby or behind a song.”

With Hersh'’s pregnancy, Throwing
Muses’ roadwork will be limited to a
few summer club dates in major mar-
kets. A full-scale national tour will
begin in February. The band’s gigs are
booked by Artists & Audience.

Aside from “Limbo,” another release
will benefit from next year’s touring. In
early "97, Throwing Music will issue a
two-CD set comprising Throwing
Muses’ debut album and “Chains
Changed,” an out-of-print EP from 1987,
on one disc and previously unreleased
material on the second dise, including the
mid-"80s demos that got the band signed
to 4AD. (Hersh's songs are published by
Throwing Music, BMI.)

According to O’Connell, rarities
releases are a way of acknowledging
Throwing Muses’ most ardent admir-
ers. Throwing Music also plans a
steady stream of in-store appearances
by the band, CD giveaways, and an
increasingly deluxe Web site with song
samples, artwork, and baby announce-
ments. The site, at throwingmusic.com,
is evidence of escalating interest in
Throwing Muses. Hits on the site’s
message board have jumped from
10,000 to 50,000 in recent months.
Apple recently linked the Throwing
Music page to its “What’s Hot" site.

Intimacy and immediacy are the aim,
O’Connell says: “Throwing Muses fans
care about us, and the whole idea of
Throwing Music is to get closer to one
another.”

. Billeoard.
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ELEKTRA'S JASON FALKNER: NOT AN ‘UNKNOWN’ DEBUT

(Continued from page 16)

he joined. “The songs were different
than the earlier stuff, and the pro-
duction was god-awful, but I was the
new kid in the band,” he says.

From there, Falkner joined San
Francisco-based pop act Jellyfish. “I
was brought into the band under the
guise that I was going to write, too,”
says Falkner. “But I had to fight to
get my two words in. It was a night-
mare after a while.”

Falkner quit the band after tour-
ing behind its 1990 Charisma/Virgin
debut.

In 1994, Falkner resurfaced as a
member of Epic recording act the
Grays, a band that “really happened
by accident,” he says. .

Falkner, singer/guitarist Jon
Brion, singer/guitarist Buddy Judge,
and drummer Dan McCarroll
entered a practice studio simply to
jam with no intentions of forming a
band, but they soon found them-
selves fielding calls from labels.

The Grays’ “Ro Sham Bo” was a
commercial disappointment, but it
included the Falkner track and
minor modern rock hit “Very Best
Years.”

Unfortunately, the Grays split
after touring to support their debut
album. “The group just didn’t work
because we had too many generals
and no soldiers,” he says.

After the dissolution of the Grays,
Falkner once again pursued his solo
dream.

“It’s something I’'ve always want-
ed to do,” he says. “I would do

demos playing all the instruments.
The album is really just an exten-
sion of the 4-tracks. I wanted to
keep the integrity and general
excitement.”

While recording *“Author Unknown,”
Falkner—whose songs are published
by Arthur Unknown Songs
(ASCAP)—was relieved to find that
Elektra gave him artistic control.
“They totally left me alone when 1
made the record,” he says. “I didn’t see
anyone until I was mixing.”

The result is one of the most pleas-
ing pure pop records of the year,
from the infectious first single and
opening track, “I Live,” to the more
subdued, orchestrated pop textures
of the album’s “Untitled” closing
track.

In short, “Author Unknown” has
“critic’s favorite” written all over it,
and Elektra plans to take full advan-
tage of that.

Dana Brandwein, senior director
of marketing for Elektra, says,
“Jason’s association with Jellyfish
and the Grays has been very helpful,
particularly with the press, which we
think is going to lead the way with
this project.”

Elektra plans to service “I Live”
to modern rock and triple-A radio
July 22. “We really feel confident
about the song,” says Brandwein.
“Once we get a foothold at alterna-
tive and triple-A, we're going to go
to pop radio.”

On the retail front, Elektra has
delivered large quantities of advance

cassettes to its regional staff for dis-
tribution to chain buyers and store
reps.

“This is a real musicians’ and
song-lovers’ album,” says Brandwein,
“so we wanted to get it out early to
the tastemakers.”

At least one retailer says the tim-
ing couldn’t be better for Falkner’s
solo debut.

“I’m anxiously awaiting the album.
Other Jellyfish-related projects,
such as Imperial Drag and the Moog
Cookbook, are generating a lot of
interest,” says Bob Bell, new-release
buyer for the 280-store, Torrance,
Calif.-based Wherehouse Entertain-
ment. “And when the Grays came
out, they had some very strong air-
play. There seems to be a lot of inter-
est in that kind of pop.”

“Author Unknown” isn’t the only
release Falkner has coming out in
the near future. In September, Sub
Pop will issue a gatefold, double-7-
inch single of Falkner’s 4-track
demos, including an alternate version
of “Miracle Medicine,” which is on
“Author Unknown.”

Brandwein says, “That will get us
some more exposure at independent
stores after our release is out there.”

As for Falkner, who is managed by
Russell Ziecker at ZERO, he is
putting together another band for a
tour. “It will be a very different sce-
nario,” Falkner says. “The album’s
done, so there will be no disputes.
Now it will be fun, and everyone will
get paid.”

SPARKS FLYING FOR BETTER THAN EZRA

(Continued from page 14)

The band, a former Billboard
Heatseekers Impact act, exploded
onto the modern rock scene last year
after Elektra reissued “Deluxe,”
which originally came out in 1993 on
the band’s Swell Records. The first
single, “Good,” spent a number of
weeks at No. 1 on Billboard’s Modern
Rock Tracks chart and was a huge
album rock hit (Billboard, May 27,
1995).

Dana Brandwein, senior director
of marketing at Elektra, says the
new album’s range should ensure a
long life in the marketplace, but
David Wentworth, music buyer for
15-store Boston-based Newbury
Comics, isn’t convinced the band has
turned the corner from being a fla-
vor-of-the-month act to one with a
long career ahead of it.

“Their last album did alright for
us, but I don’t think this one will be
as big,” he says. “People have short
attention spans, and I don’t think
they even remember them.”

Still, Wentworth says, the band’s
sound may be perfect for radio sta-
tions that lean toward poppy, anti-
grunge rock. He compares Better
Than Ezra to Dishwalla and Super-
drag, two pop acts receiving
increased radio play recently.

At retail, Brandwein says, visibili-
ty for the project will be enhanced
by listening-station programs, devel-
oping-artist campaigns, streamers,
posters, and placards, as well as spe-
cialized campaigns based around the
act’s touring.

The band, which is booked through
the William Morris Agency and man-
aged by Jeffrey Levinson, will begin

a yearlong U.S. tour Sept. 5. There
are no plans for a tour outside the
U.S.

Elektra’s regional marketing
directors and field and college rep-
resentatives will support the tour
with point-of-purchase materials,
stickers, giveaways, and “the usual
tools,” Brandwein says.

Meanwhile, a video for “The King
Of New Orleans” is being directed by
Lawrence Carroll this week.

Gone are the days when Better
Than Ezra’s recording techniques
left a lot to be desired (Griffin notes
that the faint hum on “Deluxe” track
“Southern Girl” comes from a neigh-

1 ¥
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Hungry Hearts. Members of th

e Hunger meet with executives from Universal

bor’s weed-eater bleeding through
the studio wall). But Griffin says that
in spite of upgrading to Kingsway
Studios in New Orleans, the band
took measures to ensure a gritty
sound.

“So many bands go into the studio
after they finally have money and
make a very sterile-sounding
album,” says Griffin. “It was nice to
finally have a real studio and feel like
we could capture more energy on
tape. It was hard to do that with
‘Deluxe’ because of all the overdub-
bing. This album certainly has a lot
more excitement and guts.”

Records following the band'’s appearance at New York's Coney Island High nightclub.
Shown, from left, are Monte Lipman and Steve Leeds; Universal; Dave Christensen
and Derek Sutton, Stardust Management; Daniel Glass, Universal; band members
Stephen Bogle, Max Schuldberg, and Jeff Wilson; Marc Mathan, Universal; and band
members Brian Albritton and Thomas Wilson.

Continental Drift

CHAPEL HILL, N.C.: Knowing Greg Humphreys' background, you'd figure that
his new band Hobex would be easy to peg. Before forming Hobex this year,
Humphreys spent the better part of a decade leading the popular collegiate gui-
tar-pop act Dillon Fence, which disbanded in 1995 after releasing three albums
on Mammoth Records. In contrast to the previous group, however, Hobex works
more of a funk-soul groove. “Dillon
Fence always had the soul influence, but
it was never really focused,” says
Humphreys. “By now, I'm kind of
rocked out. But with Hobex, I find
myself more concerned with the groove
and making it happen.” Completing the
trio’s lineup is drummer Steve Hill (for-
merly with funk/punk band Johnny
Quest) and bassist Andy Ware, an
alumnus of Dillon Fence as well as Zero
Hour Records act Grover. Tentative plans call for a self-released EP later this
year and for the group to work on building a fan base through live dates in the
South. “I do miss the instant crowds Dillon Fence could draw, but I'm following my
musical calling,” says Humphreys. “That sounds like a cliché, but it's pretty true
in my case.” Contact Caroline Frye at 706-548-6007. DAVID MENCONI

HOBEX

BOSTON: Helmed by vocalists Mary Ellen Leahy and Chris Dyas, formally of
defunct Imago act Orangutang, Trona mixes superb songeraft with an edgy,
frayed musical dynamic. With the propulsive rhythm section of drummer Nick
White and former Barnies bassist Pete Sutton, the band brings a combustible,
often explosive approach to its undeniable pop smarts. *“We think that you need to
challenge your audience, so we try to make the arrangements more interesting
than most mainstream bands, but we also want to pay attention to some of the
basics,” Dyas says. Trona’s first single on Cosmic Records, 1995’s “Red Hot
Slag/Black Box,” sold out its initial
pressing of 1,000 copies in less than a
month. The song was a staple of
WBCN’s “Boston Emissions” and
crosstown WEFNX's “Boston Rocks”
programs and was heard on influential
Boston College station WZBC and
Emerson College station WERS. But
it’s the band’s live show, which includes
covers of Stereolab and Mekons tunes
that keeps heads in this town spinning.
“One of the things I learned with Orangutang is that it’s important to make the
music you want to make and feel good about it, and then let things fall where they
may,” Dyas says. Contact Leahy at 617-266-7022. KEN CAPOBIANCO

TRONA

CLEVELAND: Jericho Turnpike is enjoying something few unsigned bands
are fortunate enough to get—a second chance. In the early '90s, the band
released a popular EB, “Spinning In Infinity.” Almost immediately, vocalist
James Morrison’s nakedly personal, stream-of-consciousness lyrics and enig-
matic stage presence spiked by fiery, twin-guitar blue-collar pop was pack-
ing local clubs. Over the next year, the number of live dates mysteriously dwin-
dled and a promised full-length follow-up never materialized. The cause? A
surprisingly stiff dose of good old middle-class practicality. With members
attending colleges scattered across Ohio, “most of us commuted about 100
mile} to practice, so we cut back playing out, but we kept writing,” says Mor-
rison. Jericho’s risky choice to put long-range development over instant grat-
ification resulted in only one member change, and survivors Morrison, bassist
Mike Allen, drummer Dave Bromier, guitarist Tom Hayes, and guitarist
Nik Sormaz seem ready to reap the rewards of their patience. Released in
January, the band’s full-length debut, “Big Red Dumpster,” is a compelling
and diverse mix of catchy pop and moody
atmospherics that has sold more than 3,000
copies. The album’s punchy, uptempo lead
cut, “3D,” is receiving airplay at modern
rock WENZ Cleveland and WJSE Atlantic
City, N.J. More recently, the disc’s second
cut, “Mug Night,” was featured on the ABC
Radio Network’s syndicated program
“Future Tense Now.” Both tracks were pro-
duced by Tim Patalan, who has worked
with Sponge. The band is developing a fan
base in Detroit, Cincinnati, Pittsburgh, and Toledo, Ohio. “We’re so much bet-
ter than we ever were in the old days, when we thought we were so great
because we were drawing 400 people in 2 college bar. Now we're drawing even
better, and musically, we’re much stronger. It’s still weird getting attention,
hearing our songs on the radio, and getting mail. But. now, we’re ready.” Con-
tact Steven Hutten at 312-477-6934. KYMBERLI HAGELBERG

JERICHO TURNPIKE
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L.A.’S SILVER LAKE: FERTILE BOHEMIAN SPAWNING GROUND

(Continued from page 3)

deals, and such up-and-coming un-
signed and indie acts as Lutefisk,
Velouria, Glue, Waco, and Ecoli are
drawing increasing attention and
growing numbers of fans.

Silver Lake is a district in the city
of Los Angeles. Silver Lake musi-
cians at all levels have been partic-
ularly active lately and are releasing
a slew of summer and fall albums.

Atlantic’s fierce, punk-infused
rock act Extra Fancy released its
debut album for the label, “Sinner
Man,” May 7. Atlantic hopes that
the act, which was nurtured in Sil-
ver Lake’s gay club scene, can reach
mainstream audiences.

Reacharound’s Trauma/Inter-
scope debut, “Who’s Tommy Coop-
er,” is scheduled for a July 2 release

and showcases the act’s knack for
catchy, razor-sharp rock’n’roll (Pop-
ular Uprisings, Billboard, July 6).

DGC released “Odelay,” Beck’s
follow-up to his platinum “Mellow
‘Gold,” June 18 (Billboard, June 15).
The singer/songwriter continues
with his experiments in melding ele-
ments of folk, rock, and hip-hop on
his latest album, which debuted at
No. 16 on the July 6 Billboard 200.

Also on June 18, Pasadena, Calif.-
based indie Flipside released the
Abe Lincoln Story’s “(We're Havin’
A) Dance Party With The Abe Lin-
coln Story!” The band combines
big-band swing with punk sensibil-
ity, in such lighthearted party
anthems as “Rock, Paper, Scissors”
and “Refrigerator.” Such quirki-
ness is not surprising from a band
that shared space with Beck on an
early Flipside Records single.

Velouria, which releases its mate-
rial on Aerial Flipout (a cooperative
label run by Velouria and area acts
the Negro Problem and PG-13, as
well as Reseda, Calif.-based Cock-
eyed Ghost), is readying a still-unti-
tled fall release.

“Velouria—Pop Dorks” reads the
act’s business card, describing its
affinity for catchy, sing-along rock.
Bassist Fred Oliva and guitarist
Scott Taylor share harmonies, while
drummer Danny Westman ham-
mers steady on such songs as
“Audrey & Anguish.”

Harder-edged punks Touchcandy
are tentatively set to bow “The
Nights Of Touchcandy Part 1” on
the band-run Septic Tank this fall;
the band contributed to Strap-On
Records’
Friends The Hollywood Way.”

Meanwhile, rock band Pet’s self-
titled debut is set for a Sept. 3
release on Tori Amos’ new Igloo
imprint, which is marketed through
Atlantic Records’ TAG (Billboard,

June 29). Pet, which consists of
singer/writer Lisa Papineau, gui-
tarist/vocalist/writer Tyler Bates,
and drummer/vocalist Alex LoCas-
cio, is set to embark on a nationwide
club and college-campus tour in sup-
port of the new album and its first
video, for the fiery track “Skin-
tight.”

3 Hole Punch, the four-member,
all-female group that vocalist Bix
Jordan describes as “a cross be-
tween the Slits and the Shangri-
Las,” will deliver its self-titled fall
debut on Eagle Rock, Calif.-based
Spun Records. Punk energy with
disarming three-part harmonies
make this act stand out.

Scene regulars Lutefisk are
prepping a fall release on Bong
Load Custom Records, the label
that discovered Beck. The album’s
title, “Burn In Hell, Fuckers,” is a
tribute to the thieves who stole
music gear from the foursome’s
rehearsal space.

Lutefisk, which is known for its
engaging live shows and dissonant
rock flairs, will be appearing at Lol-
lapalooza on the Indie Stage this
summer.

In perhaps the strongest reflec-
tion of Silver Lake’s growing musi-
cal identity, Neurotic Records has
released “Silver Lake ... What A
Drag!,” a compilation of music by
area bands that includes the Negro
Problem, as well as Velouria, Pop
Defect, Fluorescein, Touchcandy,
Lutefisk, Snap-her, and Extra
Fancy (Billboard, May 6, 1995).

The album has received airplay
on two KROQ Los Angeles special-
ty shows: “Rodney On The R0OQ,”
hosted by longtime L.A. fixture
Rodney Bipgenheimer, and “Music
From Your Own Backyard,” hosted
by station music coordinator Zeke
Piestrup.

While a select number command
prime space in major record shops,
most of the small acts in Silver Lake
sell their wares from the stage at
regular gigs, building mailing lists
and approaching their audience at
the grass-roots level.

Several of these acts have
received airplay on local public
radio stations KXLU and KCRW, as
well as commercial modern rock
powerhouse KROQ.

Curious about the din being cre-
ated by all this recent activity, the
industry is beginning to look east-
ward from L.A.

A&R executives from the majors,
while maintaining a low-key de-
meanor, have begun hanging

April release “Make w~around area clubs in increasing

numbers, nibbling at such acts as
Velouria, Lutefisk, and Fluorescein.

“The number of A&R people has
quadrupled since I started the club
in 1995,” says Spaceland booker and
talent manager Mitchell Frank.

“The guy who teaches a how-to
class on A&R at UCLA Extension
sends his students here.”

Julie Larson, Reprise director of
A&R (U.S.), believes that the inter-
est in the region is justified. Lar-
son recently proguced the demo for
unsigned Silver Lake band Glue.

“I have taken more of an interest
in the area since I began producing
these tracks for Glue,” she says.
“There is a whole underground
movement of musicians and artistic
happenings in the Silver Lake area
that is really just emerging.”

THE SILVER LAKE SOUND?

A quick look at area bands
reveals a healthy pop element, as
well as a slate of rock groups and
musicians experimenting with

sounds appropriate to Silver Lake’s
edgy tendencies.

On any given night, clubgoers might
encounter; the vibrant, country-inflect-
ed punk sounds of Virgin act the
Geraldine Fibbers, or the more stan-
dard, yet still thoughtful, arrange-
ments of Interscope’s three-piece rock
band Lifter,

Meanwhile, such pop-flavored acts
as the Negro Problem, Velouria,
and Fluorescein provide a nice foil
to the harder rock sounds of Extra
Fancy and Touchcandy.

Though many critics have de-
scribed Extra Fancy as a punk band,
Brian Grillo, the band’s lead singer
and an Echo Park resident for the
last 10 years, says he prefers the
term “hard rock.” “You Look Like a
Movie Star, Honey,” which fea-
tures Grillo
drumming on
empty oil bar-
rels, contains
ranting vocal
and guitar
punk elements
but is metered out with unusual
finesse. “Benzedrine Shuffle,” one
of the two songs the act contributed
to the Silver Lake compilation, is a
haunting, subdued antithesis to
most of its other material.

More experimental is Waco, which
features an orchestral sound.
Healthy schizophrenia, indeed.

While they may not share exact
sonic preferences, the music com-
munity here is definitely close knit
and often incestuous, with members
of bands leapfrogging between each
other and sitting in on recording
and practice sessions.

Sneaky Pete from Glue and Jill
Mesche from the Negro Problem
guest on the Abe Lincoln Story
album. Former members of Glue
now play with the Geraldine Fib-
bers. Dallas Don Burnet, guitarist

'BONG LOAD

for Lutefisk, used to play drums for
Beck. X’s Exene Cervenkova (for-
merly Cervenka) does backup
vocals on Extra Fancy’s “Imitating
Angels” track from its new album.

Still, most acts contend that Sil-
ver Lake’s experimental attitude
prevents many soundalikes.

“It’s more like punk rock in Hol-
lywood [Calif.] in the late ’70s,
when every band had its own sound
and identity, as opposed to the '80s,
when everyone had long hair, was
playing metal, and trying to sound
like Guns N’ Roses,” says Grillo.

“There are a lot of open minds
and ears in Silver Lake,” adds Steve
Moramarco, vocalist/guitarist of the
Abe Lincoln Story. “There is never
any pressure to have a certain

sound. Silver Lake just happens to

be a spot on a map—it’s not
a sound, and that’s the best thing
about it.”

BAND FRIENDLY

That spot on the map has drawn
an interesting array of people seek-
ing a livable yet eclectic community.
They are being attracted by rela-
tively low rent, beautiful architec-
ture, and hilly, diverse geography
that includes the Silver Lake Reser-
voir, as well as the ability to walk—
not drive—from place to place.

Silver Lake is marked by an
informal western border at Ver-
mont Avenue, to the west of which
is Hollywood; the greater Silver
Lake area, however, is generally
acknowledged to intermingle with
neighboring towns between Holly-
wood and downtown L.A., such as
Echo Park, Los Feliz, Atwater, and
Mount Washington.

Locals are fond of comparing the
area aesthetic to Hollywood during
its late ’70s, early '80s punk rock
heyday, before, they say, it lost its
charm to newly erected apartment
complexes and corporate, pay-to-
play clubs on the Sunset Strip.

In fact, many artists who were
Hollywood fixtures during that era
have founded new enterprises in Sil-
ver Lake.

The Garage, which houses Davis’
Club Sucker, is partially owned by
Wasted Youth’s Paul Rossi.

You’ve Got Bad Taste, a Silver
Lake novelty shop that at times dou-
bles as a makeshift community cen-
ter, is co-owned by Cervenkova. Her
year-old store, which sells every-
thing from clothing and pieces of
Sharon Tate’s house to recorded ex-
cerpts of the Unabomber Manifesto
as read by Cervenkova, also serves
as a Sunday venue for local acts.

Hot indie label Epitaph has also
set up shop in the area.

Beck, who has lived in Silver Lake
for several years and, along with
Possum Dixon and the Geraldine
Fibbers, is often credited with rais-
ing the area’s musical profile, says,
“It’s a’cheaper place to live, and
obviously, it’s less annoying than the
West Side and the people there liv-
ing that clichéd L.A. lifestyle. It’s
not as brazen as the West Side, not
as seedy as Hollywood, and not as
expensive as Pasadena and other
suburban areas. It’s sort of the per-
fect middle ground.”

Paul V., manager of Porno For
Pyros and Extra Fancy, runs a
monthly Silver Lake drag club,

Dragstrip 66, with his partner, Mr.
Dan. Additionally, Paul V. is involved
in the Plush Life, a weekly onstage
soap opera, which, like Dragstrip
66, occurs at the unlikely venue/
restaurant Cassita Del Campo.
Paul V. is outspoken about the
camaraderie in the city, which he
sees as critical to the success of the
club and music scene in Silver Lake.
“Until I found Silver Lake, I didn’t
feel connected to L.A. at all,” he says.
“There are very few true communi-
ties in Los Angeles. We get in our
bubbles, close the door, and drive to
wherever it is we have to go. There’s
very little interaction between peo-
ple, but here, people are living in the
real world, not just driving by it.”
Davis, who, in addition to running

Club Sucker, performs in several
bands, including Pedro, Muriel,
Esther, and Black Fag (which fea-
tures Beck’s mother on guitar), says
the essential ingredient in the Sil-
ver Lake lifestyle is the community
support of the music scene.

“It’s important that there is a
social scene that people can connect
and form bands together in,” he
says. “You need a strong music
scene to make a city come alive, or
that city is dead.”

Extra Fancy's Grillo says that the
bands, too, can rely on each other for
support.

“It goes beyond the competitive
thing, although there is a bit, and
that’s healthy,” he says. “But it’s not
viciousness. I'll go to Glue shows and
stand in the front row screaming like
a Beatles fan, because I love them.”

If there are any complaints about
the area, they usually revolve a-
round the same aspects for which it
is lauded; specifically, the “too close
for comfort” tightness and the large
hipness quotient of the scene.

“Silver Lake can be a bit too cool
for me. The pop scene is friendly,
but in the neighborhood, you get a
‘cooler than thou’ attitude some-
times,” says Mark Stewart, vocal-
ist/guitarist for the Negro Problem.

Despite the newfound attention,
Bill Mentzer, who, as owner of Silver
Lake recording studio and practice
area Hully Gully, has played host to
almost every band to come out of the
area, says the city has been a “cul-
tural center” for several years.

Encapsulating this idea is Silver
Lake’s annual August street festi-
val, Sunset Junction, at which
Mentzer has been hosting a stage
for local acts since 1989.

Highlighted by a vast assortment
of musie, food, and local personali-
ties, the event is a living metaphor

(Continued on page 41)
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LET’S DO LUNCH: D Gener-
ation’s 1995 self-titled EMI debut
was good, but Ric Ocasek’s pop
production on the New York punk
band’s new set, “No Lunch,” has
made the group’s sound much
sweeter.

Good Mix. Tonic’s first sin-
gle, “Open Up Your Eyes,”
from its Polydor/A&M debut,
“Lemon Parade,” received
the most new mainstream
rock airplay for the week
ending June 23. It debuts at
No. 35 on Mainstream Rock
Tracks this week. The
band’s album drops July 16.
Tonic is on the road with |
Mother Earth through mid-
July and will play the KTCL
Denver show July 22.

“No Lunch,” released on 10-
inch double vinyl on Columbia on
July 2 and due on CD and cas-
sette on July 16, features new

band’s core sound.

“Yeah, it has a poppier feel,”
says Gerard Babitts, associate
director of marketing at Colum-
bia. “But, live is really where the
payoff is with this band. There
was a concerted effort to give this
album a live feel. The last one was
muted. This mirrored the ur-
gency of the live shows.”

The first single, “She Stands

FOR THE

Ch-Ch-Changes. The Dirty
Dozen Brass Band has changed
its name to the Dirty Dozen,
revamped to coincide with its
new lineup, which features a key-
boardist, a bassist, and a single
trap drum kit player. The Dirty
Dozen’s Mammoth debut, “Ears
To The Wall,” is due Tuesday (9).
The band began a string of U.S.
dates July 5, then heads to
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street marketing campaign,
enlisting the help of 45 college
reps from around the country:
The reps will distribute fliers and
stickers at events, on the street,
and to retail accounts.

“The whole plan is to saturate
the streets, not like a rap record,
but hitting all the appropriate
lifestyle accounts and clubs,” con-
tinues Babitts. ‘ We're also soliciting

There,” doesn’t officially go to Europe for some jazz festivals. retail with a three-song sampler”

modern and mainstream rock D Generation should get a
radio until Tuesday (9), but it's boost from its dates opening for
already getting a lot of spins from REGIONAL HEATSEEKERS NO.1s Kissonmatband’srelrl)fﬂon%om:
WXRK (K-Rock) New 3 . - D Generation will be on
York, WAXQ (Q104.3) MOUNTAIN ~ NORTHEAST the tour from July 20
New York, WHTG | |The Refreshments Fizzy Fuzzy Big & Buzzy | _ Screaming Trees, Dust | through Aug. 10 and

Monmouth County,
N.J., and WBCN Bos-
ton.

Consumer press is
equally enthusiastic
about “No Lunch.” Fea-
tures are scheduled to
run in Alternative
Press, Guitar World,

EAST NORTH CENTRAL
\ Ricochet, Ricochet \

TR

WEST NORTH CENTRAL |

\

MIDDLE ATLANTIC
Horace Brown, Horace Brown

will play Cleveland;
Pittsburgh; New York;
Boston; Quebec; Mon-
treal; Ottawa, Ontario;
Toronto; Cincinnati;
Indianapolis; and Mil-
waukee.

Mindy McCready, Ten Thousand Angels |
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; T = =

: SOUTH ATLANTIC
DJ Kool, {Let Me Clear My Throat)
oyl Mise JJ

In between the Kiss
shows, D Generation will
headline clubs on its

and CMJ Monthly. A r PACKIC

positive record review ﬂ i i

is scheduled to run in = N V

the August issue of SOUTH CENTRAL

Spin. | Mindy McCready, Ten Thousand Angels
“Because so little o

was done with the ~

EMI record—they

were dropped four months after
the album came out—in a lot of
ways people don’t know who they

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

own,

On the eve of the
album’s release, the
band will perform at
Tower Records in down-
town Manhattan, N.Y.

ROADWORK: TAG/
Atlantic’s Jawbox hits the road
Tuesday (9) for a month of West

ton, NY,, at 11 p.m,, and WHCN
Hartford, Conn.’s Riverfest . ..
Epic’s Far hooks up with Ameri-
can Recordings’ God Lives
Underwater from Wednesday
(10) through July 18 for a slew of
California dates. Far also hits the
Warped Tour July 30-Aug. 3 in

Wylde Child. “Book Of
Shadows,” the solo debut
from noted guitarist Zakk
Wylde (Ozzy Osbourne,
Pride & Glory), bowed at
No. 23 in last week’s North-
east Regional Roundup.
The first single from the Gef-
fen album “Between Heav-
en And Hell” debuts at No.
40 on Mainstream Rock
Tracks this week. Wylde is
playing radio station shows
through July 20 and
embarks on a national six-
week acoustic club tour
Aug. 1 in Phoenix, accom-
panied by unknown gui-

material, with the exception of  are,” says Babitts. “Those that do ESTNoRHICENTRAD SBEETATTANTIC Coast dates in support of its new AT
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“Frankie.” The Ocasek produc-  up this record for us.” kel ool ol D shwslISiEet)founrients i play modern rock WHTG’s Surf ~ York, and Cape Cod, Mass. Far’s
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stands with label executives during a recent New York party. “11-20-79,” the
debut album by the artist, was released June 11. Pictured with the singer is
Island black music A&R VP Tim Dawg, left, and Island black music senior VP/GM

Hiriam Hicks.

H BY SHAWNEE SMITH

NEW YORK—Vocal duo Terri & Mon-
ica hope that “Suga,” their second Epic
album, will show consumers just how
far they’ve come creatively when it is
released Sept. 3.

Terri Robinson and Monica Payne
have come a long way from their days
as the Gyrlz, a trio signed to Capitol in
the late ’80s.

After the group disbanded, Robin-
son and Payne signed with Epic in 1992
as Terri & Monica, co-writing and pro-
ducing their debut album, “Systa,”

CLASSIC SOUL: Ichiban/Soul Classics’ “Say You
Love Me,” a compilation of the recordings of DeWayne
Julius “DJ” Rogers released May 7, presents a soul-
ful expressiveness that young contemporary artists
have been (gratefully) emulating.

The album—which was compiled, researched, and
produced by David Nathan—is an 18-track callection
of the Los Angeles-hased vocalist’s greatest hits and
most influential tracks.

Between 1975 and 1980, Rogers released three
albums on RCA and three on ARC/Columbia. In the
process, he scored eight charting singles, including
Columbia’s “Love Bronght Me Back,” which peaked at
No. 20 on Hot R&B Singles
in 1978. .

Rogers’ career may be
described as modest from a
commercial perspective, but
among music critics, fellow
artists, and core R&B con-
sumers, the vocalist’s record-
ings are held in high regard.

Rogers cut his signature
song, “Say You Love Me,” for
RCA in 1975. The track’s
lyrical arrangements, vocal
delivery, and keyboard
stylings offer a classic soul sound rooted in gospel.

“My music has always been centered around mes-
sages,” says Rogers, who worked with the late Rev.
James Cleveland, among other artists. “The focus of
my records has never been on sales but rather on spir-
itual thought and essence.”

Rogers is encouraged by the wave of young talent
that is drawing on his music and other acts of the *70s,
whick themselves drew on the church as a creative
influence.

“There are a lot of artists borrowing from contem-
porary gospel music today. like R. Kelly,” Rogers
says. “And look at how busy the Isleys have been
recently, appearing on so many hit records. The "70s
sound is merging with the '90s, and it’s more than just
a fad. Young peaple are rediscovering the craft of
rhythm and blues and are beginning to understand
that the music is composed of more than just neck-
rolling chords.”

Rogers is in negatiations with an unnamed label to
release his seventh album, due in ’97. “It’s going to
have a contemparary sound, but the music will, as
always, be lyrically sound, inspiration-hased, and relay
a certain honesty,” he says.

and the
Blues

WHAT A BELLE: When MCA artist Patti LaBelle
took the stage June 22 at the Universal Amphitheater
in Los Angeles, she was welcomed with an ovation war-
thy of her diva status.

DJ Rogers’ Classic Sound Compiled By
Ichiban; Patti LaBelle’s Universal Appeal

by J. R. Reynolds

However, all was not well in Universal-town.

“I’m nervous about tonight’s performance,” LaBelle
confided backstage to Billboard before the perfor-
mance. “I’'m so under the weather, but I just can’t dis-
appoint Los Angeles.”

Overcoming the effects of a severe cold—she can-
celed her previous night’s date in Las Vegas—LaBelle
stirred the near-sell-out crowd to a frenzy with her
vintage catalog, recent singles, and covers of songs
from such artists as Mariah Carey and Whitney
Houston.

Despite the acclaim that LaBelle receives, she is one
of the most humble celebrities in the business. So much
so, that she opened her heart
throughout the performance
with personal soul-searching
discussions regarding family
and friends.

Much like DJ Rogers,
LaBelle is an artist who per-
sonifies R&B artistry with
vocal inflections and soul-
rooted stylings that often do
not translate into over-
whelming mainstream
SoundScan success; nor
should any grass-roots music
be expected to do so.

However, LaBelle’s easy way onstage and off, com-
bined with her longevity as a recording artist—she
began in 1962 as leader of the Ordettes, which even-
tually became the Blue Belles—has endeared her to
millions.

s ECRETS OUT: In case you hadn’t heard, “Secrets,”
Toni Braxton’s sophomore set, is a must-have. The
set’s tracks offer listeners a mighty meaty listening
session filled with lyrical substance—although male-
kind takes it on the chin on a track or two.

That’s sauce for the goose, though, because Brax-
ton’s sangin’ it like it is, so it hurts ya’ good.

Credit the set’s producers—Tony Rich, L.A. Reid,
Bryce Wilson, David Foster, Keith Crouch, R. Kelly,
SoulShock & Karlin, and of course, BabyFace—for mak-
ing a set that features such a delectable music menu.

In addition, kudos to the set’s lyricists—Rich, Face,
Wilson, Kelly, Jonathan Buck, Marc Nelson, Darrell
Spencer, Diane Warren, and Braxton—for making lis-
teners think as well as feel.

“Secrets,” released June 18 on LaFace/Arista, gave
Braxton a greater creative platform from which to
soar, and the artist more than demonstrates her will-
ingness to take a natural talent and make it grow. The
result is that she has firmly established herself as a
first-magnitude star in the constellation of music. You
go, Miss B.

which was released a year later. The
set failed to reach the Top R&B
Albums chart.

Executives are hopeful that the act’s
follow-up set will gain more consumer
support. “It’s important that we get
Terri & Monica embedded in the minds
of the consumers,
that [the con-
sumers] get to
know who they are
and what they’ve
done,” says Epic
VP of marketing
Sheila Coates.

“It’s important
that people know
what [Robinson
has] done with Soul For Real, Total,
and Monifah, because we want that
same market,” she says.

With Heavy D., Robinson wrote
“Candy Rain,” “If You Want It,” and
“Every Little Thing I Do” for MCA’s
Soul For Real and “I Miss You” for
Uptown’s Monifah. She also co-wrote
“Can’t You See” and “No One Else” for
Bad Boy’s Total.

Terri & Monica’s publishing is han-
dled by Warner/Chappell Music Pub-

ROBINSON

Life Is Sweet For Terri & Monica
‘Suga’ On Epic A Step Forward For R&B Duo

lishing.

Epic product manager Donald Wood
says, “Terri & Monica have matured
enough [since “Systa”] to appeal to lis-
teners 25-34.”

However, the label hopes to attract a
broader R&B audience.

“We also want
that 16-24 audi-
ence, because
they’re the ones
who will go and
spend their lunch
money on a CD,”
says Coates.

Terri & Monica
are also interested
in capturing young
fans. “I'd like to promote our album in
high schools and elementary schools,
because we want to raise some self-
esteem in kids [and] redefine what
being cool is,” says Payne.

“Nowadays, smoking weed is cool,
calling girls hoochies and bitches is
cool, wearing Versace and DKNY is
cool,” she says. “But we want to let
people know that it’s cool to be them-
selves, that if 10 people say yes to

(Continued on page 30)
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ByStorm’s Born In August
Journeys Toward Romance

Il BY TRACY HOPKINS

NEW YORK—With the Aug. 27
release of its debut album “Timeless
Journey,” ByStorm Entertain-
ment/Universal quartet Born In
August plans to reintroduce the music
industry to an emotion that seems lost
on most up-and-coming artists—love.

According to the group’s members—
24-year-old Itko, 25-year-old Jameio,
25-year-old G-Man, and 27-year-old
Hershey, “Timeless Journey” is meant
to play like an extended love poem. In
fact, the album opens and closes with
poetry written by the group.

“If you listen to the whole album,
there’s a big relationship between the
songs,” says Hershey. “It tells a story
that everyone can relate to. You can get
love from each one of our songs. And
that’s what the whole world in general
needs.”

In keeping with its poetic/seasonal
theme, the album’s last musical track
is a moving cover of Stevie Wonder’s
“Last Winter.”

Born In August currently is not
signed to a publishing company.

The group’s members play their own
instruments, and they are heavily
influenced by various heritage R&B
acts, including Earth, Wind & Fire and
the Gap Band. The group also cites
contemporary acts such as the artist
formerly known as Prince and Michael
Jackson.

“We don’t have a lot of hip-hop on the
album,” Jameio says.

“April,” the airy first single, was
shipped to radio Monday (8). The bal-
lad works as both a love song dedicat-
ed to a woman named April and a trib-

ute to love blossoming in the spring.

The video for “April” was serviced
to the Box, BET, and MTV in late June.
The single’s retail release date had not
been announced at press time.

Just as the 15 tracks on “Timeless
Journey” were tailored to fit the
album’s romantic mood, the group’s
name also has conceptual relevance.
“August is the basis of everything,”

BORN IN AUGUST

says Jameio. “It was a time of rebirth
and new beginnings for us.”

After scaling down from nine mem-
bers, Baltimore natives Jameio, Her-
shey, and G-Man were introduced to
Cincinnati native Itko in August 1993
through the group’s co-producer Daryl
Pearson and co-manager Rashad El-
Amin. Damon “Smooth” Hart, who co-
manages Jodeci with Amin, also co-
manages the group.

In August 1995, after two years of
shopping for a deal at several labels,
Born In August signed with ByStorm
Entertainment.

(Continued on page 30)
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Elektra Rap Compilation Targets AIDS

PUBLIC ENEMY'’S “prophet of
rage” Chuck D. once described rap as
the CNN for young, urban blacks. This
comment has been stated and restated
umpteen times since first being
uttered.

What D. was referring to is rap’s
tradition of opposing accepted truths
while exposing hidden or untold ones.
In a society where the slivers of infor-
mation bared by mainstream media
machines are readily accepted and
absorbed as fact, hip-hop unwraps
veiled stats.

From songs of freedom and rebel-
lion to jams about justice and peace,
rap has often reinterpreted stories
played out on various public opinion
stages.

On the album “America Is Dying
Slowly” (Elektra), several best-selling
rappers, including Wu-Tang Clan, the
Lost Boyz, Chubb Rock, Biz Markie,
and Coolio drop discourse about the
AIDS virus. Atop tracks that thump
and bump, the artists maraud for
African-American ears with hard-
edged rhymes that sometimes run
counter to mainstream society’s inter-
pretation of the disease.

On “America,” the bluesy Wu-Tang
joint, for example, a member of the
Clan says, “AIDS was government-
made to keep niggas afraid so they
won't get laid/No babies be made, and
the black population would decrease
within a decade—a German warfare
plot against the dark shade.”

The Clan’s feeling is that the HIV
virus was manufactured as part of a
conspiracy of commission. I don’t know
about that, but judging from media
coverage regarding the illness, there
certainly was a conspiracy of omission.

From news reports to the film
“Philadelphia,” the face of the dis-
ease has been that of a middle-class,
gay white male. However, informa-
tion supplied in the “America Is
Dying Slowly” package says, “Near-
ly 60% of Americans with AIDS are
people of color, and HIV infection is
rising five times faster in"this group
than any other demographic. AIDS is
the leading cause of death among
young black men, {and] 75% of all
HIV-positive people around the world
became infected through heterosex-
ual sex.”

When the tragic, AIDS-related
deaths of rap mogul Eric “Eazy-E”
Wright and former X-Clan “rhythm
provider” Sugarshaft occurred, there
.was very little coverage, and at least
one news organization in New York
treated the story of Wright’s passing
with racist contempt, saying his death
was the result of his gangsta lifestyle.
They and others missed an opportuni-
ty to reach young blacks and educate
them about AIDS.

John Carlin, executive producer of
“America Is Dying Slowly,” began
developing the idea for the record prior
to Eazy-E’s demise. He says, “Some
artists were very into it; some were
not. But after the death of Eazy-E,
everybody wanted to do it. They said,
‘Oh, God, this is serious; this really
affects our community.’ That really
woke people up.”

Carlin’s vision was expanded when
he recruited Grace Harry. She creat-
ed and developed “America Is Dying
Slowly” in conjunction with the Red
Hot Organization, which has released
seven genre-specific sets created to

by Hawvelock Nelson

raise funds for AIDS research. Rene
McClean served as music supervisor.

Several cuts on the record speak
directly about AIDS. Spice 1, Celly
Cel, the Fac, Ant Banks, and Gangs-
ta P. contribute the song “Check Ya
Self”; Sadat X, Fat Joe, and Diamond
D. have a cut called “(Stay Away From
The) Nasty Hoes”; and Eightball and
MJG drop “Listen To Me Now,” in
which a rapper portrays the AIDS
virus itself: “I have no face, I have no
body, I have no heart, I have no soul/I
don’t care if ya young or if ya
old/Here’s my mission: I'm out to get
them, those who be slippin.’ ”

But the album isn’t all gloom and
doom. The Lost Boyz/Pete Rock track,
“The Yearn,” whips up a mighty froth,
and Biz Markie and Chubb Rock have
freestyle fun over a Prince Paul track.
Other songs on the set discuss aspects
of street life. It’s like Organized Kon-
fusion says in “Decisions”; “Guns,
money, greed, and sex—it all connects
in this game of life.”

FOUL PLAY: On June 27, Hoodshock,
a concert event aimed at stirring voter
registration and raising money for a
children’s camp, turned into a human
stampede when someone ignited fire-
crackers amid an estimated crowd of
10,000. Moments later, someone fired
gunshots into the air.

The free event was held in Harlem,
N.Y,, in front of the Adam Clayton
Powell state office building. The com-
munity affair was spearheaded by the
the Fugees’ Lauryn Hill, who head-
lined with her group. Other acts on the
bill were Third Eye, Ladae, Junior
Reid, Vicious, Shyheim, Wu-Tang
Clan, and members of the Bad Boy
Records family, including Total and
Sean “Puffy” Combs.

Hoodshock kicked off around 3 p.m.
and lasted for 5% hours. The stampede
occurred shortly before 7:50, as atten-
dees were heading home. According to
news reports, up to 40 people were
injured.

At press time, at least three more
Hoodshock shows had been planned, in
New York, Atlanta, and Newark, N.J.,
where R&B superstar Whitney Hous-
ton is-scheduled to appear.

Headliner's Headline. Arrested Development co-founder Headliner, left, sits in

CUBE FLICK: “Dangerous Ground”
is an upcoming New Line Cinema film
in which Ice Cube plays a South
African agitator who migrates to the
San Francisco Bay Area after a con-
tract is put out on his life. However, he
has to travel back to his hometown to
rescue his brother from trouble.

The film’s soundtrack is scheduled
to arrive from Jive Oct. 10 and will be
preceded by two singles: “The World
Is Mine” by Cube and “Ghetto Smile”
by B-Legit and underrated grayboy
soul crooner Daryl Hall. A video for
the former, which is based on the Hall
& Oates classic “Sara Smile,” is being
lensed by directors Chuck Ozeas and
Terry Heller. Other artists already
confirmed for the set are Mystikal, A
Tribe Called Quest, and D’Angelo,
and there will be an all-female track by
Yo Yo, Nonchalant, and Bahamadia.

S UMMA THIS, SUMMA THAT:
Chyskillz—who produced Onyx’s
first album and served as DJ on the
group’s initial tour prior to supervis-
ing tracks for Boss, Public Enemy,
LL Cool J, and Shaquille O’Neal—is
back working with the “afficial nastee
nigguz.” The producer is presently lay-
ering tracks for Onyx’s third Def Jam
release. He is being represented by
Mo’ Entertainment . . . “Down Here On
The Ground,” the supreme song by
guitarist Grant Green featuring
Dianne Reeves, is the latest single
from the Blue Note hip-hop-meets-jazz
collection “The New Groove: The Blue
Note Remix Project.” The song was
reinterpreted by the Q-Tip-helmed
production crew the Ummah.

Shai’s latest singte, “I Don’t Wanna
Be Alone” (MCA), was remixed by
Marley Marl and features a rap by
Jay-Z, whose album “Reasonable
Doubt” (Roc-A-Fella/Freeze/Priority)
is phat an’ all dat . .. KRS-ONE did it
before, and he’ll do it again. The leg-
endary rapper plans to release a sec-
ond live set, and at press time he was
planning on recording tracks for it at
Tramps in New York. The artist’s first
live album was 1991’s “Live Hardcore
Worldwide” . . . Relativity has signed
Brooklyn, N.Y., hardcgre heroes MOP.

Les McCann, whose career spans
half-a-century, has just released his
44th album, “Listen Up!,” on the Music
Masters label. He’s been sampled
umpteen times by several best-selling
rap acts, including Mobb Deep, De La
Soul, Lords Of The Underground,
Ahmad, Safir, Rass Kass, Slick Rick,
Pete Rock & C.L. Smooth. Dope-beat
producers take that info and
dowhuchulike!

il

the studio with Cameo producer Charlie Singleton as the two put finishing touch-
es on “Nu Seed,” the artist's solo debut, which is scheduled for release in the

fall.
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@ 32 - 2 LOUNGIN ¢ LLCOOL J
J1C) () (T} DEF JAM 575062/MERCURY
@ 4 4 18 C’'MON N’ RIDE IT (THE TRAIN) ® & QUAD CITY DJ'S
(€) (M} (T) (X) QUADRASOUND/BIG BEAT 98083/AG
6 5 7 18 AIN'T NO NIGGA/DEAD PRESIDENTS @ @ JAY-Z FEAT. FOXXY BROWN
(M) {T) (X) FREEZE/ROC-A-FELLA 53233¢/PRIORITY
7 6 5 73 GET MONEY @ JUNIOR M.A.F.LA. FEAT. THE NOTORIQUS B.I.G.
(C) (M} (T) (XY UNDEAS/BIG BEAT 98087/AG
IT’S A PARTY & BUSTA RHYMES FEATURING ZHANE
NEWD | 1 | 0 rurwira sezemes
9 | 8 | 8 | 13| SCARRED (FROM “EDDIE™) * LUKE
{C) (T} LUTHER CAMPBELL 164000
10 | 7 | 6 | 19 | NEEPON KEEPIN ON(FROM“SUNSETPARKI ® MCLYTE FEAT XSCAPE
(C) (1) 04 FLAVOR UNIT/EASTWEST 64302/EEG
1] 9 | 9 | 7 | T'SALLTHE WAY LIVE (NOW) (FROM “EDDIE") _  COOLIO
(C) (D) (T) TOMMY BOY 7731/ISLAND
PAPARAZZI * XZIBIT
D| NEwD | | (C) (D) {T) LOUD 64565/RCA
13 10 10 12 TRES DELINQUENTES & DELINQUENT HABITS
~ | (0 (D) (1) PMPRLOUD 64526/RCA
1] 11 | 14 | 3 | |CONFESS & BAHAMADIA
{C) (D) (T) CHRYSALIS 58437/EMI
(@ 15 | 15 | 7 | OPERATION LOCKDOWNDA WIGGY * HELTAH SKELTAH
(C) {T) DUCK DOWN 53232/PRIORITY
16 | 12 | 11 | 15 | RENEE (FROM “DON'T BE A MENACE..") ®  L0ST BOYZ
(C) (D) (M) (T) ISLAND 854584
17 | 13 | 13 | 19 | WOOHAH! GOTYOU ALLIN CHECKEVERYTHING REMANSRAW @ BUSTA RHYNES
(C) (M) {T) (X) ELEKTRA 64335/EEG
HANG EM’ HIGH @ SADAT X
18114 |17 )8 | ¢omiounssseimea
SO FLY & DOMIND
19 118 | 24 ] 5 | {&(D)(T) OUTBURST/DEF JaM 576508/1SLAND
20 _ 14 REAL LIVE SH*T & REAL LIVE FEAT. K-DEF & LARRY-O
: (C) (T) (X) PIRATE/BIG BEAT 9B113/AG
@D| 22 | 2 | 15 | LET ME CLEAR MY THROAT DJ KOOL
(T} (X) CLR 5218*
5 O'CLOCK @ & NONCHALANT
22 ) 16 | 12 | 20 | @) m o mea ss075
23| 19 | 20 | 5 | BOOM BIDDY BYE BYE & CYPRESS HILL
C) (T) RUFFHOUSE 78339/COLUMBIA
{F | RULED THE WORLD & NAS
24 | 2412 | 4 | 5 colmeiazesr
%5 | 21| 23 | 7 | DON'T YOU WORRY * RUFFA FEATURING TASHA
(C) (M) (T) MCA 55094
MR. ICE CREAM MAN & MASTER P
6 | 17 |16 | 16 | (05 7)o LmiT 53218PRIORITY
27 | 5 | 28 | 10 | OREGANO FLOW & DIGITAL UNDERGROUND
(€) (T} () CRITIQUE 15571
28 | 26 | 19 | 3 | THEBIZNESS/STAKES ISHIGH @ DE LA SOUL FEAT COMMON SENSE
(T) (X) TOMMY BOY 730*
29 | 28 | 22 | 12 | LIVE AND DIE FOR HIP HOP © KRIS KROSS
(C) (1 (X) RUFFHOUSE 78270/COLUMBIA
30 | 27 | 18 | 11 | THEWORLDIS AGHETTO (FROM “ORIGINAL GANGSTAS) @ GETOBOTS FEAT LA
() (T) () RAP-A-LOT/NOO TRYBE 3B544/VIRGIN
31 | 23 | 25 | 11 | DOUBLE TROUBLE @ MAD LION FEAT, KRS-ONE AND BRENDA K. STARR
(€) (D) (T) WEEDED 201BY/NERVOUS
WHERE I'M FROM  PASSION -
3 [ 29 | 29 | 6 | (¢ mmmca 5509
@ NEW ) 1 SHOT CALLIN’ & BIG BALLIN’ THE WHORIDAS
(C) (D) {T) SOUTHPAW 22101/DELICIOUS VINYL
3 | 30 | 27 | 17 | SHADOWBOXIN' ® GENIUS/GZA FEAT, METHOD MAN
(C) {T) GEFFEN 19396
NASTY DANCER/WHITE HORSE & KILO
35 136 | 33 | B | oin) wrap 3a9ncHIBAN
THIS 1Z REAL & SHYHEIM
36 | 35 | 32 | W | ¢/1/n00 TRYBE 38536VIRGIN
DOINITe® & LLCOOLJ
3 | 40 | 30 | 13 | ()0)T)v) DEF JaM 576120MERCURY
38 | 37 | 38 | 4 | ACTUAL FACTS/GAME PLAN  LORD FINESSE
(C) {T) (X) PENALTY 7172/TOMMY BOY
39 | 33 | 3 | 7 | THE MAD SCIENTIST & THE LARGE PROFESSOR
(C) (T) (X) WILD PITCH 19397/GEFFEN
PO PIMP DO OR DIE
40 | 83 | 50 [ 13 | (o) m) creatos way 960
IF HEADZ ONLY KNEW... & HEATHER B.
4 | 31 | 31 |12 | (&) )00 PENDULUM 5B5497EM
IT AIN'T RIGHT OTR CLIQUE
NEWD | I | ) maner o0
GET RIGHT & MAC MALL
B 85| 85| B | & 0)mereLanviry 1551 .
4 | 9 | 42 | 15 | HOOPINYO FACE (FROM“SUNSET PARK"  69801Z FER. QUAD CITY DJS
(C) (T) FLAVOR UNIT/EASTWEST 64312/EEG
1, 2, 3, 4 (SUMPIN’ NEW) @ & COOLIO
4 | 41 | 83 | 19 | o o) rirommy BoY 7721
% | 25 | a1 | o | PAINIFEEL & BLAHZAY BLAHZAY
(C) (T) FADER 127056/MERCURY
| MUST STAND & ICE-T
AT | 39 | 39 | 8 | (0(T) RHYME SYNDICATE 53210/PRIORITY
GANGSTA'S PARADISE (FROM “DANGEROUS MINDS") A @ COOLIO FEAT LV.
RE-ENTRY | 45 | (¢)(0)(v) MCA SOUNDTRACKS 55104/MCA
SOUTHERN GIRL & LILH.D
4 | 4 | & | M| @ erioRiTy 53207
50 | 38 | 35 | 5 | FAKIN JAX ,  INT FEATURING PETE ROCK
(C) (1) (X) FLEKTRA 64203/EEG

(O Records with the greatest sales gains this week. ®Videoclip availability. ® Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog numbser is for cassette maxi-single; cassette single unavailable.

"(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. {T) Vinyl maxi-single

availability. (V) Vinyl single availability. (X) CD maxi-single availabitity. © 1996, Billboard/BP1 Communications,
and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
= AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-
® LECTED, COMPILED, AND PROVIDED BY ioilridfiairl:
FOR WEEK ENDING JULY 13, 1996 ' ™
=z =
= < | 2 g &= 8 N R % I3 8
wh|piE|Eo| 2%l TITLE ARTIST | X5 oB | pEl3g|€E| TLE ARTIST | %3
E2 |52 | I8 | =5 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & T2| 32| 32| 25| PRODUCER (SONGWRITER) LABEL & NUMBER'DISTRIBUTING LABEL | & &
EVER SINCE YOU WENT AWAY & ART N’ SOUL
e 8 IT/CALIFORNTA ;JV*E( No. 1 % » S L i) [ 49 | 40 | 34 | 22 | 1 Riley (T CRILEY,TRACY.LATTREL (C) (D) NATURE BOY,BIG BEAT 98112/ATLANTIC 4 19
M| 1| 2]5 s Hueeks atiflo; t : . 10| WITH YOU & SOMETHIN' FOR THE PEOPLE
JOHNNY - DR.ORE T SHAKUR L ACHSOH DR.DRE R TROLTMAN,L TROUTMAN MLOURHAWH CUMNANGHA (51D 1K 1)) DEATH ROV BSABSOPNTERSCOPE | 50 050 | ] O o ro T FEOPE (B bt ey € il SON YOG o v ans s | 90 |
2 2 1 6 YOU'RE MAKIN' ME HIGH/LET IT FLOW & TONI BRAXTON 1 IT'S ALL THE WAY LIVE (NOW) (FROM “EDDIE") & COOLIO
BABYFACE,8 WILSON (8.WISLON,BABYFACE) (C) (D) (M) (T) (V) (X) LAFACE 2-4 160/ARISTA 51 | 48 | a7 RS e R oA 72 RS UATiD 47
* * * HOT SHOT DEBUT * % % (D! 62 | 63 | 7 | "LLDOANYTHING FOR YOU & ANN NESBY | &
@ | CAN'T SLEEP BABY (IF 1) © R KELLY l ).JAM,T.LEWIS (J.HARRIS fi},T.LEWIS.A NESBY ). WRIGHT) (C) D) (T) (X) PERSPECTIVE 587542
NEWD 1 R.KELLY {R.KELLY) (©) (D) {V) JIVE 42377 3 53 2% 29 11 PLEASE DON'T GO & IMMATURE 16 |
WHY T LOVE YOU SO MUCH/AtN T NOEODY ® MONCA | C.STOKES,C.CUENI (C.STOKES,C.CUENI) {C) (D) (T) MCA 55158
4 3 4 b THAT GIRL & MAXI PRIEST FEATURING SHAGGY
] 5 S| 10 i S HOOTFY SR (OSSO0, IO 15 8 o gl 4 THE BIZNESS/STAKES 1S HIGH @ DE LA SOUL FEAT. COMMON SENSE
;;/:/01[8:;20 YOO SO T O O SR T TS 2 mwmfni‘g{H SW‘EEQA‘Rr' 3% | 57 | 93 3 | J.DEE.DE LA SOUL (KMERCER,D JOLICOEUR.Y.MASON L.LISTON) (T) (X) TOMMY BOY 730* 3
7 8 4 b WISHES (FROM “KAZAAM") & NATHAN MORRIS
® ::‘V;E‘g;gsc;‘;”gggsswi”'E'MCCA'NE'KUT ALOSE) ‘c”"g(‘)“ﬁ g’;::gé?;”::;ﬁg 'E\‘ES ! 5 | | 2 | JIAMTCEWIS (LHARRIS ILT LEWIS,NMORRIS SSTILLS) () (1) X PERSPECTIVE 587550 | 20
1 4 3 10 2 e 1 THINGS WE DO FOR LOVE & HORACE BROWN .
i:gsh:;sk ;EZ;)SE,D.J.U-NEEK.THE ISLEY BROS.,C.JASPER) (C) (D) (1) RUTHLESS 6335 :E;A()I::Z @ NEW ) 1 EIFERREIIBROWNIEFERRETL) DTN OWNla604D 57
8 b 6 11 ® 6 RENEE (FROM "DON'T BE A MENACE...") ® & LOST BOYZ
gr:s’oy‘o"ﬁc“o”-R'SMD'Q""O“NSON'B"AMESQ’ e FE::‘)r(l[J))R(IMI\)Jg)‘:'VI—,ig)l:‘(\)DT?;17(.)98;6/[:?5(? 98 | 52 | 45 | 17T | JiRsExBUTINAKED TIM DAWG (1 KELLY.LHARRIS IiT.LEWIS) (©) ) ) (1 SLAND 854584 | 13
@ 9 10 7 i-: :.«:s,srmr 5 COMBS,S.JOROAN,M SCANDRICK.Q.PARKER M KEITH.D JONES.D) ROGERSHCASEY) (G 4(2: .;: LJ(;) :AE B((;Y(;;o:orlng: 8 59 | 60 | 97 16 r%JEJoc’)\CE/xcrh)EEARgv MTKEELROAT m (X)DCJLRK_,)?%': 46
°* : o 5
10 | 11 | 10 | WiloSTviE W MARTINMKING.C JOHNSON R LEVERSTON) (C) (D) (T) PALLAS 56008/UNIVERSAL 10 65 | 70 3 EEBLSE?T(?:J I&GJE,?T’;EP%Q(O%EQETTH& L‘éﬂEJRBET%ng LoV &(E)AJ)E J)AC_M m 176’56%?%558':5;" 60
| LIKE (FROM “THE NUTTY PROFESSOR™) & MONTELL JORDAN FEAT. SLICK RICK 1
@ 1l 16 3 ;; EéJONES (M.JORDARN, J.E. JONES,H.W.CASEY,R.FINCH} (C) (D) (T) DEF JAM 575046/TERCURY 11 61 4 48 8 ELABRSL:EfT%LLEEY (AL 8.5URE!, L. WILSON K GAMBLE,LHUFF) © M MoTo’wlﬁ':sDoAlezi 44
T ON UP @ JODECI | 4 SLOW JAMS @ QUINCY JONES FEAT. BABYFACE & TAMIA WITH PORTRAIT & BARRY WHITE
s ! 9| WA pALvIN (MR oAVINKCLI0I0) (€) (D) (M) (T} (X) MCA 55123 62 | 55 | 46 | 17 | Quincy JONES (R TEMPERTON) ' (C) (D) (V) QWEST 17673 WARNER BROS. | 10
30 | — [#2f) LOUNGIN ¢ LLCOOLJ | 3 ONE FOR THE MONEY & HORACE BROWN
@ R.SMITH (LL COOL J,B.R.SMIT\) (C) (D) T) DEF JAM 575062/MERCURY 63 | 98 | 43 | 16 |\ LEANE (M.BROWN,K.DEANE,B.D WILDCAT O.HARVEY.C.MACK) (© (W) (1) 00 MOTOWN 860512 | 13
YOU'RE THE ONE ® & SWV
W4 |12 | 8 | 13 | o CTAR'GORDON, R, (ALLSTAR AMARTIN MATIAS,T JOHNSON.C GAVBLE) __(©) (D) (1) 00 RCA 64516 | | 64 | 65 | 3 Eg’m,i‘tvmwmo, (© (D) () OUTBURST/DEF JAM 57620595'\&'5,8 64
15| 14| 13| 10| YOUS @ MONIFAH | 1 HE'S NOT GOOD ENOUGH ® S0L0
S 3 1 10 | HEAvY D (HEAVY D.R BURRELLY.HERBERT.C KING) (C) (D) (T} UPTOWN 56001 /UNIVERSAL B3 | 50 | 50 | 3 | JRGWELL (LHARRIS it T LEWIS.M HORTON,D.STOKES,D.CHAVIS) (C) (D) (%) PERSPECTIVE 587526 | 0
HOUSE KEEPER @ MEN OF VIZION : OPERATION LOCKDOWN/DA WIGGY # HELTAH SKELTAH
16 | 13 ) 10} 12 | Swiiams T RILEY (G SPENCER 1. T.RILEY.S BLAR (© 0 wsso s 7e7aeric | 13 B6 | 66 | B | ESwiFTMR WALT (EBROOKSS PéICE.J BUSH,W.DEWGARDE) (C) (T) DUCK DOWN 53232}§PR|0RITY )
THEY DON'T CARE ABOUT US # MICHAEL JACKSON | g WOO-HAH!! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW A @ BUSTA RHYMES
1] 15 ] 12 | 6 1 ) iackson (M.JACKSON? (C) (D) (1) (V) (X) EPIC 78264 67 | SL | 49 | 19 | RlomiTH (T.SMITHRSMITH) \C) (W) (T) ) ELEKTRA 64335EEC | O
BACK TO THE WORLD & TEVIN CAMPBELL I'LL MAI “KAZAAM"
18 | 16 | 18 4 | JAMEY JAZ (JJAZ M.RODERICK R.PATTERSON) {C) (D) (V) QWEST 17629 WARNER BROS. 16 NEWD 1 J,}Z\b,T_LExE Jﬁﬂeﬁlgﬁff é“vclg)COME TRUE (FROM ™ (c’;’l(o)) M PERSPE’CT%}EJE:;/Q—)X’ 68
NEVER TOO BUSY & KENNY LATTIMORE | g FOR THE LOVE OF YOU & JORDAN HiLL
2l Z 0 ) o (D.HALL K JONES) (C) (T) (%) COLUMBIA 78245 69 | 54 5 9 D.FOSTER (E ROGERS,C.STURKEN) (C) (T) (X) 143 87061 ATLANTIC 52
20 20 20 C’MON N' RIDE IT (THE TRAIN) ® ) @ QUAD CITY DJ'S | 99 70 63 55 1 DON'T WANNA LOSE YOU & LIONEL RICHIE 17
C C LEMONHEAD J MCGOWAN (C C LEMONHEAD J. MCGOWAN B WHITE (C) {M) (T} {X) QUADRASOUND/BIG BEAT SBOB3ATLANTIC JJAM,T.LEWIS {J.HARRIS i, T LEWIS,L RICHIE) (C (D) (V) (X) MERCURY 852857 |
—
21 17 15 23 | ALL THE THINGS (YOUR MAN WON'T DO) (FROM “DON'T BE A MENACE...") ® ¢ JOE ) 1 67 56 lo | CAN'T HANG/DO YOU WANT TO & XSCAPE FEATURING MC LYTE 9
JOE, | THOMPSON (J.THOMAS . THOMPSON,M.WILLIAMS) (C) (D) (V) ISLAND 854530 D.SIMMONS J.DLPRI i SIMMONS | DUPREM SEALC LOWE,MC LYTE XSCARE) C) (T (X 30 S0 0 7825 COLUMBIA
22 22 19 19 KEEP ON, KEEPIN' ON (FROM “SUNSET PARK") ® & MC LYTE FEAT. XSCAPE 3 12 71 7 9 I'LL NEVER STOP LOVING YOU & J'SON 63
J.DUPRI (2 DUPRI.MC LYTE M IACKSON) (C) (T) (X) FLAVOR UNIT EASTWEST 64302/EEG S.DIAMOND (S DIAMONE: ) BLUME) (C) (D} HOLLYWOOD 64008
ALWAYS BE MY BABY A & MARIAH CAREY PAPARAZZI & XZIBIT
3 18 17 15 M.CAREY,J DUPRI \M ( AREY ! DUPRI,M.SEAL,J.HARRIS Il T.LEWIS) {C) (D) (M) (T) (V) (X) COLUMBIA 78276 ! NEW » 1 THAYOD A JOINER,E.BANKS) {C) (D) (T) LOUD 64565 3
20 | 26 | 5 | IFIRULED THE WORLD ®NAS | 9 74 | 68 | 58 | 19 | POINIT® eLLCOOL) | 7
POKE, TONE (N.JONES. ) OLIVIER,S.BARNES, | PARKER K WALKER) (T) COLUMBIA 78327* R.SMITH (LL COOL J 8 R.SMITH) (C) D) (T) (V) DEF JAM 5761 20/MERCURY
25 19 21 18 AIN'T NO NIGGA/DEAD PRESIDENTS @ & JAY-Z FEAT. FOXXY BROWN 17 75 69 64 1 TRES DELINQUENTES & DELINQUENT HABITS 61
SKI (S.CARTER,D WILLIS.A MOON,T THOMAS) (M) (T) (X) FREEZE/ROC A FELLA 53233*/PRIORITY | , 0.G_STYLE (| MARTIN D THOMAS.A MARTINEZ,S.LAKE) (C) (D) (T) PMP 64526/L0UD
BLACKBERRY MOLASSES & MISTA HOME & 4U
% |4 3 | ORGANIZET NOIE (ORGANIZED NOIZE M ETHERIDGE) (C) (D) (T) EASTWEST 64299/EEG % 80 | 8l 3 R.OWENS (T.OWENS R OWENS) ©wreitz7ii | 8
IT'S A PARTY & BUSTA RHYMES FEATURING ZHANE IT HURTS LIKE HELL (FROM “WAITING TO EXHALE") ARETHA FRANKLIN
NEWD ! EASY MO BEE (1.SMITH,R.NEUFVILLE) (©) (D) ELEKTRA 64268/EEG | 2/ @ NEWD ! BABYFACE (BABYFACE) (C) (D) ARISTA 1 3222 n
28 | 25 | 25 | 20 | LADY® ® D'ANGELO | , 78 | 70 | 60 | 7 | IFANYBODY GETS FUNKED UP (IT'SGONNABE YOU) @ GEORGE CLINTCN & THE PFUNKALLSTARS | 5
D'ANGELO,R SAADIQ (D'ANGELO,R SAADIQ) (C) (D) (M) (T) (V) (X EMI 58543 G CUNTON, IR ,E SERMON (G.CLINTON,JR.,B.WOODS G.COOPER,M.BASS) () (M) (T) (X) 550 MUSIC 78282/EPIC
29 13 10 IN THE HOOD & DONELL JONES 29 19 61 62 5 IF IT'S ALL GOOD & COLOUR CLUB 61
D.JOMES D JONES,G. TOBAR,P.RICHARDSON) (C) (D) (M) (T) (X) LAFACE 2 4127/ARISTA BERNARD & PIERCE (L PIERCE,8. WISE) (C) VERTEX B010/JVC
30 23 22 2 GET MONEY & JUNIOR M.AF.I.LA. FEATURING THE NOTORIOUS B.I.G. 4 80 76 74 38 CAJUN MOON & RANDY CRAWFORD 65
£ ELPEL TH MUTDRIOUS B1G LITTLE KIML PORTER B BEDFORD.R AYERS.S STRIPLIN L M T X) UNDEAS BIG BEAT 93087 ATLANTIC R.DROESEMEYER (1 | CALE (C) (T) (X) BLUEMOON 980/ 1 ATLANTIC
FOREVER MORE R & PUFF JOHNSON OOH, OOH BABY TARAL HICKS
@ 33 @ | N M.WALDEN (N.M.WALDEN,P.JOHNSON.S.).DAKOTA] (C) (D) WORK 78297/COLUMBIA 3 8 ) 2 | T.WILLAMS (T.WILLIAMS M.ELLIOTT) (C) (D) MOTOWN 860416 81
32 27 2 14 AIN'T NOBODY/KiISSING YOU & FAITH EVANS 14 82 72 54 13 BRING IT ON & KINO WATSON 50
C.THOMPSON,5.COMBS, BABYFACE (F EVANS.C.THOMPSON,S COMBS, BABYFACE) (C1(0}M) (T) (V) (X) BAD BOY 7 9055 ARISTA K.WATSON (K WATSON M WILLIS,A.INGRAM_J. MITCHELL (C) (1) (X COLUMBIA 78273
13 28 27 17 COUNT ON ME (FROM “WAITING TO EXHALE") ® @ WHITNEY HOUSTON & CECE WINANS 7 83 77 76 7 DON'T YOU WORRY & RUFFA FEATURING TASHA 66
BABYFACE (BABYFACE, W.HOUSTON,M.HOUSTON) (C) (D) (M) (T) V) (X) ARISTA | 2976 RUFF A (K.ISAAC,D BRAIN,B.YOUNG, T RILEY,G GRIFFIN,A HALL,T.GATLING) (C) (M) (T) MCA 55094
I GIVE IN BOBBY CALDWELL
* % * GREATEST GAINER/SALES * % % B4 | 81 | 75 | 1l | pCDWELL (B.CALDWELLM.MOMILLEN) (©)SIN DROME 1206 | 5
03 2 | WHERE DO WE GO FROM HERE # DEBORAH COX | 34 85 | 78 | 67 | 17 | SHADOWBOXIN' & GENIUS/GZA FEATURING METHOD MAN | 4
HERBERT (L.STEPHENS.D.COX) (C) (D) ARISTA 1-3223 RZA (R.DIGGS G.GRICE (C) (T) GEFFEN 1939 i
PO PIMP DO OR DIE |
* % * GREATEST GAINER/AIRPLAY * % % 86 | 90 | 91 | 10 | 1¢ [rEnNDARY TRAXSTER (A K. BELO-ZERO,TWISTA) (C) (D) (T) CREATORS WAY 9604 16
€D MY BOO GHOST TOWN DJ'S | 35 MR. ICE CREAM MAN @ MASTER P
i 2| RITERRY (RIERRY.CMAHONEY.IR) 15050 DEF 73sErcowwEA | 87 | 74 | 61 | 16 | \aSiERiciRANKLIN MO 8 DICKKLC (MASTER P) (C) (D} (T) NO LIMIT 53218/PRIORITY 55_
36 32 28 2 DOWN LOW (NOBODY HAS TO KNOW) A @ R. KELLY FEAT. RONALD ISLEY 1 88 88 85 10 ...TIL THE COPS COME KNOCKIN’' & MAXWELL 79
R.KELLY (R KELLY) (C} (D) (M) (T) V) (X) JIVE 42373 P.M.MUSZE (MUSZE H CAVID (T) COLUMBIA 78275° v
YOU SAID & MONA LISA BOOM BIDDY BYE BYE & CYPRESS HILL
L 4 | 5.BROWN (R.ODEN,FLEX,5.5APP) (C) (D) (T) ISLAND 854630 3 83 | & | 713 4 | MUGGS (MUGGS.FREESE.S REYES) () (T) RUFFHOUSE 783497C0OLUMBIA | 3
38 36 32 13 SCARRED (FROM “EDDIE") & LUKE 31 90 87 82 16 OREGANO FLOW @ DIGITAL UNDERGROUND 75
D.RUDNICK (L.CAMPBELL,L.DOBSON,M.YOUNG} (C) (1) LUTHER CAMPBELL 164000 D-FLO (G JACOBS,R BROOKS,LOOSE ENDS S NICHOL,J EUGENE.C MCINTOSH (C) (T) (X CRITIQUE 15571
LET'S LAY TOGETHER (FROM “"DON'T BE A MENACE...") & THE ISLEY BROTHERS | 94 THE WORLD IS A GHETTO (FROM “ORIGINAL GANGSTAS") & GETO BOYS FEAT. FLAJ
&) & . - RKELLY (RKELLY) (C) (DY ISLANLI 854586 i 86 68 1 N.0.JOE,M DEAN (ALLEN,BROWN,DICKERSON JORDAN,MILLER OSKAR,SCOTT) (CI {1 {X; RAP A-LOT 38544/NOO TRYBE 3
NEW) 1 | ME AND THOSE DREAMIN' EYES OF MINE & D'ANGELO | 4q 92 | 8 2 | SOMEDAY (FROM “THE HUNCHBACK OF NOTRE DAME") @ ALL-4-ONE | g9
D'ANGELO 8.POWER (D'ANGELO) (C) (D) EMI 58570 W.AFANASIEFF (A.MENKEN,S.SCHWARTZ) (C) (D) WALT DISNEY 64011/HOLLYWOOD
a1 | 35 | 36 | 8 | IT'SYOU THAT'S ON MY MIND & QUINDON | 35 93 | 75 | 72 | § | HANG'EM HIGH ® SADATX | ¢p
C.STOKES,S MATHER (STOKES,MATHER,8 MARKIE) (C) (T) VIRGIN 38542 AMALEK (D.MURPHY,A MALEK, . KIRKLAND £ MORRICONE (C) (D) (T) LOUD 64561
GIVE ME ONE REASON & TRACY CHAPMAN g REAL LIVE SH*T @ REAL LIVE FEATURING K-DEF & LARRY-O
2 - 2 | 5 GEHMAN,T.CHAPMAN (T CHAPMAN) () (D) (V) ELEKTRA 64346/EEG a RE-ENTRY 9 | K.DEF (KHANSFORD,LWRIGHT) (C) (T (X) PIRATE/BIG BEAT 98113 ATLANTIC 1
3 38 40 32 NOBODY KNOWS A @ THE TONY RICH PROJECT 11 96 . 7 COME AROUND (FROM “THE NUTTY PROFESSOR") & DOS OF SOUL 95
T.RICH (J.RICH,D.DUBOSE) (C) (D) (M) (1) LAFACE 2-4115/ARISTA M.ROONEY,M.MORALES (M.ROONEY,M.MORALES) (C) (D) CEF JAM 576552 MERCURY
a4 39 38 29 SITTIN' UP IN MY ROOM (FROM “WAITING TO EXHALE") A ¢ BRANDY 2 96 84 80 8 BECAUSE YOU LOVED ME (FROM “UP CLOSE & PERSONAL™) A & CELINE DION a2
BABYFACE (BABYFACE) (C) (D) (M) (T) (V) (X) ARISTA 1 2929 D.FOSTER (D.WARREN) {C) (D) :V) 550 MUSIC 78237/EPIC
| CONFESS & BAHAMADIA TELL ME (I'LL BE AROUND) & SHADES
45 | 5l 3 | N.G.JOE (A REED.N.0JOE) (C) (D) (T) CHRYSALIS 58437/EMI 4 NEWD 1| 7 AV10R.C FARRAR (1TATLOR.CFARRAR BWRIGHT,LWRIGHT.0ANDREWS 1 CARDWELL PEOPLES 54 WILLANS o woTow ssa0 | 7
46 37 35 22 | WILL SURVIVE @ & CHANTAY SAVAGE 5 98 79 69 7 IF | KNEW THEN (WHAT | KNOW NOW) @ |1 D EXTREME .| 5
S.HURLEY (O FEKARIS.F.).PERREN) (C) (D) (T) (V) (X) RCA 64492 T.CARMON,D'EXTRA WILEY (L WILEY,T.CARMON.D.ATKINS . OLIVIER.S BARNES) (C) D) 4T) -X) GASOLINE ALLEY 55130/MCA
53 2 THE THINGS THAT YOU DO & GINA THOMPSON 47 99 93 87 4 ALL ABOUT YOU ASANTE 87
R.JERKINS (R.JERKINS) (T) MERCURY 578159* FOSTER AND MCELROY (P.DAVIS, W.ROBINSON, W TOWNSEND,A ZACHERY,D.FCSTER T.MCELROY) (C)7) COLUMBIA 78315
48 “ M 10 FASTLOVE @ GEORGE MICHAEL | 44 100 | 94 94 4 INNER CITY BLUES (FROM “ORIGINAL GANGSTAS") & IDEAL 94
G.MICHAEL,J.DOUGLAS (G.MICHAEL) (C) (D) (T) (V) DREAMWORKS 59001 GEFFEN B.BURRELL (M.GAYELNYXIR) (G NOO TRYSE 38552

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availabi ity. @ Recording Industry Assn. Ot America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Viny! single availability. (X) CD maxi-single availability. ¢ 1996, Billboard/BP| Communications.
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 93 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron Ilstenerdata This data is used in the Hot R&B Singles chart

MARIAH CAREY (COLUMBIA)}

5lE|z Z
22|a b
2|5 | & | TITLE & | TITLE
= | 3 | = [ ARTIST (LABEL/DISTRIBUTING LABEL) = | ARTIST (LABEL/DISTRIBUTING LABEL)
SITTIN' UP IN MY ROOM
* % NO.1 * % 38 | 38 | 31 | Zranpy (ARISTA)
OU'RE MAKIN' ME HIGH AIN'T NOBODY
SYRNK AAFACEARISTAl A wisat o 1| [ 39 | 37 | 21 | Ehir VaNs (BAD Bov/aRISTA)
| CAN'T SLEEP BABY (IF ! ME AND THOSE DREAMIN EYES OF MINE
@ 2 (10 R. KELLY JIVE) i 2|5 D'ANGELO (EMI}

TOUCH ME TEASE ME THE THINGS THAT YOU DO
3|41z CASE FEAT. FOXXY BROVWN (SPOLED ROTTENDEF JAM) 4912 GINA THOMPSON (MERCURY)
413115 WHY | LOVE YOU SO MUCH 20l n FOREVER MORE

MONICA (ROWDY/ARISTA} PUFF JOHNSON (WORK/COLUMBIA}

(5) 5 |15| THA CROSSROADS s180|23 EVER SINCE YOU WENT AWAY

BONE THUGS-N-HARMONY (RUTHLESSRELATMTY) ART N' SOUL (NATURE BOY/BIG BEAT/ATLANTIC)

KISSIN' YOU IT'S YOU THAT'S ON MY MIND
66|18 TOTAL (BAD BOY/ARISTA)} 414311 QUINDON (VIRGIN)

GET ON UP INCE AGAIN
1 7|13 JODECI (MCA) @ % 4 A TRIBE CALLED QUEST (JIVE)

YOU'RE THE ONE GET MONEY
8 (8|1 SWV (RCA) 46343 JUNIOR MAF.1A. (UNDEAS/BIG BEAT/ATLANTIC)

ONLY YOU IN THE HOOD

@ 13)9 112 FEAT. THE NOTORIOUS B.L.G. (BAD BOY/ARISTA) 50| 6 DONELL JONES (LAFACE/ARISTA)

TWISTED YOU SAID

@ 2|7 KEITH SWEAT (ELEKTRA/EEG) @ 51| 8 MONA LISA (ISLAND)
| LIKE GETTIN'IT

19 MONTELL JORDXN FEAT. SUCK RICK(DEF JAVWVERCURY) 52| 5 TOOSHORT FEAT. PARUAMENT AUNKADELICDANGEROUS)
YOU | WILL SURVIVE

() 14]10 MONIFAH (UPTOWN/UNIVERSAL) 50 [ 45| 45 | ¢ianTay SAVAGE (RCA)

KILLING ME SOFTLY LET IT FLOW
B9 |20 FUGEES (RUFFHOUSE/COLUMBIA) 51|48 |32 TON! BRAXTON (ARISTA)

ALL THE THINGS (YOUR MAN WON'T DO) LET'S STAY TOGETHER

@ 15|26 JOE (ISLAND) @ 517 £RIC BENET (JAC-MAC/WARNER BROS.)

{F | RULED THE WORLD EVERLASTING LOVE

(1) 18] 5 NAS (COLUMBIA) 53|47 5 | M J. BUGE (LAFACE/ARISTA)

HOUSE KEEPER NOBODY KNOWS
16|10 14 MEN OF VIZION (MJJ/550 MUSIC/EPIC) @ 56 | 30 THE TONY RICH PROJECT (LAFACE/ARISTA)}

NEVER TOO BUSY THINGS WE DO FOR LOVE

1912 KENNY LATTIMORE (COLUMBIA) @ 69| 2 HORACE BROWN (MOTOWN)

LADY WHERE DO WE GO FROM HERE
181729 D'ANGELO (EMI) @ 66| 2 DEBORAH COX (ARISTA)

KEEP ON, KEEPIN' ON PLEASE DON'T GO

@ 2|22 MC LYTE FEAT. XSCAPE (FLAVOR UNIT/EASTWEST) @ 63 | 15 IMMATURE {MCA}

ALWAYS BE MY BABY | CONFESS
20|16 |21 MARIAH CAREY (COLUMBIA) 614 BAHAMADIA (CHRYSALIS/EMI}

HOW DO U WANT IT LET ME CLEAR MY THROAT

3|7 2PAC(FEAT. KC AND JOJO) (DEATH ROW/ANTERSOOPE) 59|64 14 DJ KOOL (CLR)

LOUNGIN I'LL DO ANYTHING FOR YOU

(@25 7 LL COOL J (DEF JAM/MERCURY) 73 | 2 | AN NESBY {PERSPECTIVE)

BACK TO THE WORLD TRAOE IN MY LIFE
BT TEVIN CAMPBELL (QWEST/WARNER BROS.) 6153 |22 R. KELLY (JIVE)

THEY DON'T CARE ABOUT US HIT ME OFF

_24 20 [ 11 | \iCHAEL JACKSON (EPIC) —| 1| New EDITION (MCA)
HAY SCARRED
@ 8|7 CRUCIAL CONFLICT (PALLAS/UNIVERSAL) @ 65 | 10 LUKE (LUTHER CAMPBELL)
ASCENSION (DON'T EVER WONDER) 2 OF AMERIKAZ MOST WANTED
@ 3|6 MAXWELL (COLUMBIA) 6462 |10 \T. SNOOP DOGGY DOGG (DEAT
AIN'T NO NIGGA WITH YOU
27|24 15 JAY-Z FEAT. FOXXY BROWN (FREEZE/ROC-A-FELLAY —|! SOMETHIN' FOR THE PEOPLE (WARNER BROS.)

@ 39| 5 MY BOO 661681 4 LIKE A WOMAN

g GHOST TOWN DJ'S (SO SO OEF/COLUMBIA) THE TONY RICH PROJECT (LAFACE/ARISTA)
BABY LUV USE YOUR HEART

@ 3514 GROOVE THEORY (EPIC) —|1 SWV (RCA)
BLACKBERRY MOLASSES ONE FOR THE MONEY

3| 4 MISTA (EASTWEST/EEG) 685819 HORACE BROWN (MOTOWN)
ELEVATORS THAT GIRL

(D[32] 5 OUTKAST (LAFACE/ARISTA) — | 1 | mAX PRIEST FEATURING SHAGGY (VIRGIN)

READY OR NOT RENEE
32|26 16 FUGEES (RUFFHOUSE/COLUMBIA) 7016719 LOST BOYZ (ISLAND)

COUNT ON ME DOIN IT
3127|120 WHITNEY HOUSTON & CECE WINANS (ARISTA) 5|22 LL COOL J (DEF JAM/MERCURY)
3317 IT'S A PARTY 12160 |17 DON'T WANNA LOSE YOU

BUSTA RHYMES FEAT. ZHANE (ELEKTRA/EEG) LIONEL RICHIE (MERCURY)

LET'S LAY TOGETHER IT HURTS LIKE HELL
3|30 24 | 55 ISLEY BROTHERS (ISLAND) @[ 75| 2 ARETHA FRANKLIN (ARISTA)

C'MON N’ RIDE IT (THE TRAIN) PARTY 2 NITE

@ an QUAD CITY DJ'S (QUADRASOUND/B!G BEAT) 141579 LADAE! (MOTOWN)
37| 29 | 33 | DOWN LOW (NOBODY HAS TOKNOW) | |75 | 72 | 5 | FOR THE LOVE OF YOU
R, KELLY FEATURING RONALD ISLEY JIVE) JORDAN HILL (143/ATLANTIC)
Q Records with the greatest airplay gains. © 1996 Billboard/BPI Communications.
1|1 | 3| NOT GON' CRY 14|13l LOVER

MARY ). BLIGE (ARISTA) LL COOL J (DEF JAM/MERCURY)

2 1 | 5.0'CLOCK 15| 18 | 10 | SOON AS | GET HOME

NONCHALANT (MCA) FAITH EVANS (BAD BOY/ARISTA)

3 | 2 | 4 | BEFORE YOU WALK OUT OF MY LIFE 16| 7 | 6 | NO ONE ELSE

MONICA IROWDY/ARISTA) TOTAL {BAD BOY/ARISTA)

STILL IN LOVE WATERFALLS
41 4 | 15| BRian MCKNIGHT (MERCURY) 171532 7[¢ (LAFACE/ARISTA)

TELL ME CAN'T YOU SEE
513|113 GROOVE THEORY (EPIC) 1812538 TOTAL FEAT. THE NOTORIOUS B.LG. (TOMMY BOY)

WHO CAN | RUN TO BEST FRIEND
611014 XSCAPE (SO SO DEF/COLUMBIA) 1911938 BRANDY (ATLANTIC)

ONE SWEET DAY CREEP
7|9 | 10| {RRiaH CAREY & BOYZ 1l MEN (COLUMBIA) 201 22|57 | 7c (LAFACE/ARISTA)

LOVE U 4 LIFE CRUISIN'

815112 JODECI (MCA) a 16 D'ANGELO (EMI)
g |6 | 9 [!MISSYOU (COME BACK HOME) 22 50 | IF YOU LOVE ME

MONIFAH (UPTOWN/UNIVERSAL) BROWNSTONE (MJJ/EPIC)

10 | 14 | 12 | EXHALE (SHOOP SHOOP) 23 | 21 | 20 | ALREADY MISSING YOU

WHITNEY HOUSTON (ARISTA) GERALD LEVERT & EDDIE LEVERT, SR. (EASTWEST)
1111 6 | WHERE DO U WANT ME TO PUT IT 24| 17| 37 | OON'T TAKE IT PERSONAL

SOLO (PERSPECTIVE) MONICA (ROWDY/ARISTA)
12| 8 | 2 | ATHIN LINE BETWEEN LOVE & HATE | | 95 22 | YOU USED TO LOVE ME

H-TOWN (JAC-MAC/WARNER BROS.) FAITH EVANS (BAD BOY/ARISTA)
13|12 | 17 | FANTASY Recurrents are titles which have appeared on the Hot R&B

Singles chart for 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z

Billboard

FOR WEEK ENDING JULY 13, 1996

TITLE (Publisher — Licensing Org.) Sheet Music Dist. ™
X AINTNOBODYAGSSING YOU (Chyna Baby, BMVance Qorrbs BWEM
Becvood, BV Sveet Turmel BV Ausin Carribs, ASCAP/Ao ASCAP)
H ™
NIGGA/DEAD PRESIDENTS BViBge BV AR s
L ﬂ%m B Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
ALL ABOUT YOU (rezceh Des BVANanen Rebisen BV of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart SoundScan®
Townsend] BVYArce Zactery, BVVEM Boxkvond BWivo TufEnd] [ [ 1L
B
21 ALL THE THINGS (YOUR MAN WON'T DO) (FROM DON'T BE A =|x|=z | %=z
MENACE.) (k2 Bk ASCAP/Talest Tee ASCAP b Agrca i A wle|o
ASCAPRGamITLASCAPHL 25| B e o5 || T
23 ALWAYS BE MY w&qucmmsm = | 3| = | ARTIST (LABEL/DISTRIBUTING LABEL) £ | % | = | ARTIST (LABEL/DISTRIBUTING LABEL)
ASCAP/EM Agril ASCAP Pl Keel, ASCAP e Cordd ASCAP VB Ok, — NOBODY KNOWS
ASCRERYETyTE SOV WEMAL * % NO.1 » % 38 | 32 | 31 | THE TONY RICH PROJECT (LAFACE/ARISTA)
18 BACKTO THE WORLD (Ful Keel ASCAP/lamey Jez, ASCAP fectastu,
ASCHPCetriksSrg BMDVEN 1] 1[5 [N OO NONALONE | (39 [ 35 [ 3 | LconFess
9 BECAUISE YOU LOVED ME (FROM UP CLOSE & PERSONAL) BAHAMADIA (CHRYSALIS/EMI)
Reaksongs ACAPWEM 2| 2| 6 | YOU'RE MAKIN' ME HIGHAET ITFLOW | | 49 [ 35 | 23 | ALL THE THINGS (YOUR MAN WON'T DO)
5 THEBIZNESS/STAKES IS HIGH (Tee Gt BMYDaisyAge, BV Epioy, TONI BRAXTON (LAFACE/ARISTA) JOE (ISLAND)
i) TWISTED DOWN LOW (NOBODY HAS TO KNO!
2%  BLACKBERRY MOLASSES (Orgarized Noize, BMYSH Shit BMYBe S, 3134 KEITH SWEAT (ELEKTRA/EEG) 8|20 R. KELLY FEATsJRING RONALD ISLEY (Jl\yg))
ASCAP)
g HAY OPERATION LOCKDOWN/DA WIGGY
8 BOOM BIDDY BYE BYE (MCA ASCAR SadAssars A APAsFrom 416 | 9 | CRUCIAL CONFLICT (PALLAS/UNIVERSAL) 47 | 6 | ELTAH SKELTAN (DUCK Dgl\/INIPRIORITY)
Da Bong ASCAP/Frveakas Adh Phurk ASCAP/BMIG ASCAP)
B BRNGIT ON Utatg APMCAADR (D — | 1 | RS e oRBYUFD 4313916 | {5602 asuanon
80  CAJUN MOON (Musiierg iersng GmbH, ASCAPMéamer Chappel,
AL . 6|56 m«lm (Rovyv%l\'riliglsm ANT 414511 Lgéng gymwzu (SIN-DROME
71 CANT HANG/DO YOU WANT TO Wamer-Tamertarne, BM/Bocbie Lo, . )
BMYSoSo Def, ASCAR/EM Agri ASCAP /A Coniral ASCAPTep B, 1718|11 KISSIN' YOU 45401 8 PARTY 2 NITE
ASCAPBvonkin Barsed ASCAP)WEM TOTAL (BAD BOY/ARISTA) LADAE! (MOTOWN)
2 CMON N RIDE T THE TRAIN) (il BV Sov+ete, BVMUr g 8 | 7 | 10| TOUCH ME TEASE ME 46| 42 | 19 | WOOHAH!EVERYTHING REMAINS RAW
BVOH CASE FEAT. FOXXY BROWN (SPOLED ROTTENDEF JAM) BUSTA RHYMES (ELEKTRA/EEG)
% COMEAROUND (FROM THE NUTTY PROFESSOR) s 0o Of THA CROSSROADS HANG ‘EM HIGH
Armerica BMYSecord Generaion Rorey Turnes, BM) $14]10 BONE THUGS N-HARMONY (RUTHLESSRELATMITY) 47|43 6 SADAT X (LOUD}
et e W = A 0|9 ONLY YOU SOMEDAY
Sergs, BMYFoxFim BMNppy, ASCAP Aurarra, ASCAP WEM 1 7 48 (44| 2 waY,
74 DORIT QL0 SCAP O ASCHP :-102 ::;1: NOTORIOUS BL.G. (BAD BOV/ARISTA »;:'. : :'NE (WALT DISNEY/HOLLYWOOD)
» mmm%w VA AP e ASOPAER — | ! | LcootJ (oer JammeRcURY) 48[ S1 |5 | DOMING (OUTBURST/DEF JAMMERCURY)
ASCAPHL 12 (11| 3 | tLIKE 50 [ 37 | 11 | PLEASE DON'T GO
8 DONT YOU WORRY EM Vg BMCal-Gene, BMYCa-Rock, MONTELL JORDAN FEAT. SLICK RICK (DEF JAM) IMMATURE (MCA}
ASCAP/omb BVDWEM 13/10| 9 | GETONUP 51| 52|17 | COUNT ON ME
3% DOWN LOW (NOBODY HAS TO KNOW) Ghrrba BMVRKely, BV JODECI (MCA) WHITNEY HOUSTON & CECE WINANS (ARISTA)
WweMm
C'MON N’ RIDE IT (THE TRAIN; THE EARTH, THE SUN, THE RAIN
L] EVERSIM:EYOUWENTAWAVMB“){WWSM @ 12|18 QUAD CITY DJ'S (QUADRASOUND/BIG) BEAT) 52|56 | 11 COLOR ME BADD (GIANT/WARNER BROS.)
Vi Bea il Mess BVWFalz BMYOYGam I ASCAP HL
THEY DON'T CARE ABOUT US A THIN LINE BETWEEN LOVE & HATE
8 E;?lm%:ﬂmuwukwenrmmmﬁm 15| 14| 6 | \iCHAEL JACKSON (EPIC) 53 |46 | 24 | {J70WN UAC-MAGWARNER BROS.)
YOU'RE THE ONE THAT GIRL
a mml mﬁ%ms"m oDt 16 | 13 | 13| Sy rem — | 1 | MAXI PRIEST FEATURING SHAGGY (VIRGIN)
9  FOR THE LOVE OF YOU (Vs Com OfAmenica, BBy YOu ISHES
b mm&WMMmmﬁ L 17115 | 10| YoNIFaH wWPTOWN/UNIVERSAL) 55 (49 | Z | NATHAN MORRIS (PERSPECTIVE)
ASCAP/EM AT ASCAP Arsin Clorrbs, ASCAPMarmer-Tarmertare, BV 1818110 HOUSE KEEPER 60| 6 REAL LIVE SH*T
HAMBM MEN OF VIZION (MJJ/550 MUSIC/EPIC) REAL LIVE FEAT. K-DEF & LARRY.O (PIRATE/SIG BEAT)
12 GETON UP EMApr ASCH ki DeGire ASCAPAEN ASCAP kel 19 [ 17| 18 | AINT NO NIGGA/DEAD PRESIDENTS | |57 | 57 | g | ILL NEVER STOP LOVING YOU
rﬂym EMAASOP R JAY-Z FEAT. FOXXY BROWN (FREEZEROCAFELLA) J'SON (HOLLYWOOD)
2 GME REASON ACAP)
BACK TO THE WORLD WITH YOU
9 HANG EM HIGH (;nwoznm/ocmmmﬁws 20164 TEVIN CAMPBELL (QWEST/WARNER BROS.) 68| 2 SOMETHIN' FOR THE PEOPLE (WARNER BROS.)
10 HAY o) VPt BMYEYcEert BVOWEM 2119 |23 | GET MONEY 64 [ 10 | LET ME CLEAR MY THROAT
& HESNOT GOOD ENOUGH EMIATLACAP A yre A JGU:’I(E)R M:;IAE (L;N:AE:S;B':G BEATATLANTIC) DJ KOOL (CLR)
Perspeche, Beckwood BVHED ME ON 5 0'CLOCK
% mﬂ'ﬂ&mmﬁ BB 22|20 | Z | TRACY CHAPMAN (ELEKTRA/EEG) 60 | 48 | 21 | RoNCHALANT (McA)
16  HOUSE KEEPER MOV, BVYDorm, ASCAP Sweely Melodes ASCAP) @ %53 BLACKBERRY MOLASSES 61|55 |22 | 1 WILL SURVIVE
1 HOW DO U WANT IT/CALIFORNIA LOVE (oshu's Dream, MISTA (EASTWEST/EEG) CHANTAY SAVAGE {(RCA)
BViriersoone Pearl BMYWarer-Tamerdane, BMBladHepanc, —|1 IT'S A PARTY 62158 4 BOOM BIDDY BYE BYE
ASCAPSuge, ASCAPmanis ASCAP) WEM BUSTA RHYMES FEAT. ZHANE (ELEKTRA/EEG) CYPRESS HILL (RUFFHOUSE/COLUMBIA)
3 | CANT SLEEP BABY (F ) Clba, VR Vel BV SCARRED IF IT'S ALL GOOD
6 1CONFES S SO0 St o MM e M 25| 24 | 13 | Tk (uTHER campBELL) 63 (36 4 | CoLour CLUB (VERTEXVG)
e IS 2 | 10| EVER 100 BUSY. . 64|54 8 | BEcAuSE vou Love we
% IF|KNEW THEN ! . FASTLOVE :iiL MAKE Y(()UR DREI:\:IMS ((:Z)OME TRUE
gmwgmmm ek, 21 | 23 | 10 | GEGRGE MICHAEL (DREAMWORKS/GEFFEN) — | ! | susway (PeRSPECTIVE)
2 IF)RULED THE WORLD IR ASCHP/Z1 ASCAP/12Acl Ut 28 | 21 | 18 | KEEP ON, KEEPIN' ON 66|70 | 4 | IF 1 RULED THE WORLD
BVISmUWel ASCAP Firk Guoe ASCA K ACAP IO e B MC LYTE FEAT. XSCAPE (FLAVOR UNIT/EASTWEST) NAS (COLUMBIA)
BV lams, ASCAP WEM 29 22| 9 | N THE HOOD 67 |63 | 4 | DON'T YOU WORRY
7 IFITSALL GOOD CoorQuh BVD DONELL JONES (LAFACE/ARISTA) RUFFA FEATURING TASHA (MCA)
8 1GIVE IN Gobby Catdoed BNV Tre ML Frce BNV Fone ASCAP) WHERE DO WE GO FROM HERE MR. ICE CREAM MAN
u |umwmummm) Crysas ASCAPMD @B0f41 | 2 DEBORAH COX (ARISTA) 68|50 | 16 MASTER P (NO LIMIT/PRIORITY)
Snarg, /B3 ASCAPAorgiuce, BMDWEM
IT'S ALL THE WAY LIVE (NOW) LET'S LAY TOGETHER
% ILLDOANYTHING FOR YOU EMATLASCAPAe Tyme SCPNaw | [ 31| 28 | 7 | 105110 T omy BOYISLAND) 89 | 69 [ 15 | T3¢ 3L6v BROTHERS (1SLAND)
ALWAYS BE MY BABY SLOW JAMS
e wmmmimimmm FHeTyTE. 32|27 | 15 | WzRiAH CAREY (COLUMBIA) 70 [ 53 | 17 | 3 resrear 5080 S PMAWIHRRIRITQASIAG
72 ILLNEVER STOP LOVING YOU Dearmond Quts, BMVZormba, BVY) 33|29 | 14 | AIN'T NOBODY/KISSING YOU @ 1 | MEAND THOSE DREAMIN' EYES OF MINE
by FAITH EVANS (BAD BOY/ARISTA) D'ANGELO (EMI)
100 INNER CITY BLUES (FROM ORIGINAL GANGSTAS) (ichete ASCAP) @ 3|9 FOREVER MORE 712|721 8 OREGANO FLOW
WaM PUFF JOHNSON (WORK/COLUMBIA) DIGITAL UNDERGROUND (CRITIQUE)
2 INTHE HOOD Oreck Man ASCAP/Tcber, ASCAPNess Nty & Capore, YOU SAID ONE FOR THE MONEY
ASCAPMamer Chapped ASCAPWEM 35 (30| 4 | yonaLisA isLAND) 73 [ 61 | 14| {iGRACE BROWN (MOTOWN)
71 THURTS LIKE HELL FROM WAITING TO DMALE) (cd.
PAPARAZZI THE BIZNESS/STAKES IS HIGH
BVWSoyRIV Sorgs, BVFocRm BM) 3D —| 1 XZIBIT (LOUD) 14[73] 3 | pelasoil FEAT.S&SNMONEB%SSEUOMMY BOY)
AL O EDOIE) Bonlinty, TRES DELINQUENTES LADY
PSR /l’ib/,wf’ AoryAVILG BMOBARtal A S, 37| 31 11| GE(iRQUENT HABITS (PMPROUD) 75|74 |20 | gancero emn
21 TS APARTY (TZah's BVIShTown ASCAP) Q Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, inc.
41 (TS YOU THAT'S ON MY MIND (Hookman BMYRGHdy Raw, BMYCokd
Chilln, ASCAP)
L SURIVE i ey " g :&YZNH’EWQD;:\WAMHO mmwm 5 m%wmmmmm)
2 KEEP ON, KEEPIN' ON (FROM SUNSET PARK) (SoSoDef ¢ L y
ASCAP/EM Acr, ASCAPBrockdyn B! ASCAPTop Bl ASCAP Mic. BMyWamer-Tamertane, BV WBM Copyrght CorrMCA ASCAP/Clhyra Dol ASCAPAQUnmminAtYa
BVIWarer Tamerone, BVD HAVEM 5 PLEASE DONT GO Carrta BVHIhmen ASCAPWEM ASCAPMamer Ciapel, ASCAP/Zrron, ASCAP Ness, Nty & Cayre,
8 KISSIN YOU (am Shack, BW oy BVVBriscrg ASCAP) % POPIMP (edrs Wy ASCAP) AP HMEM
28 LADY (¥+choo ASCAP/L200AM ASCAP R ASCAP AR Gl 94 REAL LIVE SH*T (GretioMan ASCAPFaneck BM) 75 TRES DELINQUENTES 0Vimory Lost ASCAP/Black Wax,
AP 3B RENEE (FROM DON'T BE A MENACE_) (Lost Boywz ASCAPNanessa, ASCAP/Graeyard Shit ASCAP/Nio, ASCAP) WEM
@ LET MECLEAR MY THROAT CLRASCAP) ASCAPMY Two'Sars ASCAP/Ode Oks ASCAPM Sex ASOAP/EMAp 6 TWISTED (e Swet ASCAP/E/ ASCAPAVE, ASCAP/Desp Scurd,
B LTS = BEAM ) B mmmewm&nm k] mﬁ&@m@mmmmm
BVIRKely, BM)WEM a
60  LETS STAYTOGETHER (FROM A THIN LINE BETWEEN LOVE & L WW&:&MWWM s mm%m o
HATE) (Paractse Forever, BMYOMG, B Oakdown Boy, BMD ASAP) MUCH) NOBODY Warrer-Tarrrare,
13 LOUNGIN (. Col, ASCAP/Def Jam, ASCAP Sackah BV M SITINUP IN MY ROOM (FROM WAITING TO DXHALE) (Fcaf BvYBootie-Loo BWVEM Al ASCAPNaughly, ASCAPAVE, ASCAP) WM
40 MEAND THOSE DREAMIN EYES OF MINE (chon ASCAP/1200 VSO AV Srgs BVHFom BVOVWEM 5 WISHES (FROM KAZAM) EMI Al ASCP e Tyme ASCAP sy
AMASCP RS Gam HLASC) 62 SLOW JAMS Rekongs ASCAP O ASCAPWEM EVWchapoct ASCAP Cotllon, BMYTen s BVYSyrgeh MR
8 MR.ICE CREAM MAN BurinAve. BMVEP BVD 64 SO FLY Geto larn, ASCAP/A i, ASCAP Clvysals ASCAP WEM Fuy BV
35 MY BOO Ghoswn BVCar Mo BVVA Coribl ASCAP) @ SOMEDAY (FROM THE HUNCHBACK OF NOTRE DAME) 50 WITH YOU (Trboy ASCAPArie Furk BVD
19 NEVER TOO BUSY (WB, ASCAP/Sone lam ASCAPNess Nity & Czpore, (Wordatand BMAWaR Disrey, ASCAP) 67 WOO-HAH! GOT YOU ALL IN CHECK/EVERYTHING REMAINS
ASCAPMoungLegerd ASCAP Chiysals ASCAPWEM 97 TELL ME (I'LL BE AROUND) (Soreen Games-£MLBVD RAW (T7Zah's BMYSarkyet s, BEVVEM Blckood, BMYance Carmbs, BVDHL
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H EAD OF THE CLASS: Eddie Murphy’s latest movie, “The Nutty Pro-
fessor,” grossed $25.6 million in its first weekend, laying to rest rumblings
of Murphy’s flickering star wattage. No doubt, even after several disap-
pointing films from Murphy, a $25 million report card is a strong indication
that the actor is back on track. The first-weekend tally was his second-best
opening ever, following 1987’s “Beverly Hills Cop I1,” which brought in $33
million.

The movie's opening prompts a bullet and an 8% sales spike for the Def
Jam/Mercury soundtrack, although it does get pushed down two spots, to
No. 4, due to Keith Sweat's (Elektra/EEG) Hot Shot Debut at No. 1 and the
Greatest Gainer leap, 54-3, by Jay-Z’s “Reasonable Doubt” (Freeze/Roc-A-
Fella/Priority), which leaked on last week’s chart due to street-date viola-
tions. According to SoundScan, “The Nutty Professor” soundtrack has sold
290,000 units since its June 4 release.

A veritable greatest-hits package, the soundtrack features several of this
summer’s biggest records, including “Touch Me Tease Me” by Case Fea-
turing Foxxy Brown, “I Like” by Montell Jordan Featuring Slick Rick,
and “Ain’t No Nigga” by Jay-Z Featuring Foxxy Brown.

In addition, the soundtrack includes a remix of LI Cool J’s “Doin It” that
was heretofore unavailable commercially. The next commercial single, “My
Crew Can’t Go for That” by Trigger Tha Gambler Featuring Smoothe
Da Hustler & D.V. Alias Khrist, arrives Tuesday (9).

Expect LaFace/Arista group Az Yet to develop a fan base from sound-
track exposure of the cut “Last Night.” Az Yet is being personally groomed
by Kenneth “Babyface” Edmonds. The group’s lead singer, Mare Nelson,
was originally the fifth member of Boyz II Men, but he left the group before
the Boyz rose to prominence in order to concentrate on a solo deal with Capi-
tol. In 1991 and 1992, Nelson charted two songs on Hot R&B Singles, “I
Want You” and “Count On Me,” both from his solo alboum, “I Want You.”

Def Jam/Mercury recently held two wildly successful in-stores to pro-
mote the soundtrack. On June 24, Jay-Z, Foxxy Brown, Case, Trigger Tha
Gambler, Smoothe Da Hustler, and 12 O’Clock drew an estimated 3,000
people to New York’s Virgin Megastore. The crowd was so thick that I was
unable to enter the store. On June 29, Jordan, Warren G, Richie Rich, and
Case drew an estimated 2,000 people to Warehouse'’s La Brea Avenue store
in Los Angeles.

STRIKING SIMILARITIES: Are you wondering where you last heard
the melody of “That Girl” by Maxi Priest Featuring Shaggy? The melody
is a direct take on Booker T. & the MG’s only No. 1 R&B single, “Green
Onions.” The song topped Billboard’s Hot R&B Singles chart in 1962 for
four weeks. Priest’s first album in four years, “The Man With The Fun”
(Virgin), hits stores Tuesday (9) . . . Has anyone besides me noticed that the
melody of R. Kelly’s remix of “I Can’t Sleep Baby (If I)” (Jive) sounds just
like Keith Sweat’s “(There You Go) Tellin’ Me No Again” from 1991’s “New
Jack City” soundtrack?

MUSICAL CHAIRS: Beginning next week, I will be moving to the Hot
100 Singles Spotlight, so please join me in welcoming rap chart manager
Datu Faison to the Rhythm Section. Starting next week, Faison will begin
managing Hot R&B Singles. Other chart appointments will be detailed in
the next issue.
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BYSTORM’S BORN IN AUGUST JOURNEYS TOWARD ROMANCE

(Continued from page 23)

ByStorm president/CEO Mark
Pitts says that imaging will be a key
element in marketing the group.
“This is definitely a fashion-forward
group,” says Pitts, who manages the
Notorious B.I.G. and Changing
Faces. “They have an artsy look;
they’re four slim guys with bald
heads wearing bright colors.”

ByStorm Entertainment entered
its distribution deal with Universal
Records in January 1995, and

TERRI & MONICA

(Continued from page 23)

drinking, and you're the only one
saying no, it’s cool.”

The biggest challenge facing the
duo is earning consumer recogni-
tion. Wood admits that on “Systa,”
the two didn’t really stand out
among similarly styled recording
groups. Coates says, “We want
[‘Suga’] to have top-of-the-mind
awareness.”

As a result, Terri & Monica will
wear the same outfits for their pub-
licity shots, advertising, album and
single artwork, and the videoclip for
the first single, “Sexuality.”

“Sexuality” was serviced to
record pools and clubs June 10 and
to R&B and top 40/rhythm-
crossover radio June 25. Terri &
Monica see R&B radio as a spring-
board for their music, which they
hope will transcend all categories.

“Our music is about love, and it
has no limitations—it shouldn’t be
deemed for only certain types of
people,” Robinson says.

“Urban and crossover radio is
their base,” Coates says, “but we'd
never say no to getting pop airplay.”
The label plans to broaden its radio
scope as the single develops.

The group’s promo cassette,
mixed by DJ Evil D, will feature
“Sexuality” blended with samples of
other album tracks, interviews with
Terri & Monica, and snippets of
Robinson-penned hits for other acts.

Epic will also produce two sets of
postcards that feature publicity
shots of the group on one side and
either a listing of Terri & Monica’s
musical credits or a $1-$2 discount
coupon toward the purchase of the
album on the other.

“We plan on performing at all the
[appropriate New York] concerts
and festivals this summer,” says
Wood.

The label plans to send the act on
a college tour in the fall,

The two performed at MTV’s
Rock the Vote lineup in Florida,
opening for Groove Theory, the
Fred Schneider Band, and Super
Deluxe.

“The response was great,” says
Coates. “They were one of the
groups featured on the MTV News
clips. So it just goes to show the
potential they have to cross the
board.”

At press time, a touring schedule
and booking agency had not been
arranged for the self-managed
group. “We're trying to do cross-
promotions with other Sony house
groups, like Maxwell, and other
Columbia, 550, and Work Group
artists,” Coates says. “The type of
acts we couple with will determine
where we go.”

because of Pitts’ background—he
worked for Bad Boy Entertain-
ment—some industry observers
were surprised that the first act he
signed was an R&B band.

“Everyone expected me to come
out with some hip-hop, but this
group represents me going to the
left and growing,” says Pitts, who
tapped imaging ideas from rock
artists to create Born In August’s
look.

To generate industry awareness
of the act, mock birth certificates
and announcements that read
“Mark Pitts is the proud father of
Born In August” will be serviced to
radio and key tastemakers in mid-
July.

Another promotional item being
developed is an August-only calen-
dar that will include artist back-
ground information and photos of
the group. The last page of the cal-
endar features the tag line “August
is the only month you need to know.”

A New York showcase is being
planned at a yet-to-be-determined
venue for the week of the album’s in-
store date, and other promotional

and television dates are tentatively
planned for early September.

Currently, the act has no booking
agency.

ByStorm product manager Wayne
Barrow says that Born In August’s
demographic audience could be as
far-reaching as 18-50. “Everyone
has fallen in and out of love, and
‘Timeless Journey’ represents what
each individual listening to the
album will feel,” says Barrow.

The label hopes a remix of
“April,” produced by Pearson and
Pitts, will attract younger con-
sumers. [t will be serviced to R&B
and college radio “once we gauge
what the response is to the single
‘April,’ ” says Barrow.

The label plans to market heavily
the group in its hometowns of Bal-
timore/Washington, D.C., and
Cincinnati.

Although international marketing
plans have not been finalized, Bar-
row says that once the project devel-
ops a domestic following, ByStorm
will focus on such core R&B mar-
kets as the U.K., Holland, Australia,
New Zealand, and Japan.
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Vestry Shod For A Crossover Hit With ‘Walking’

A LITTLE OF THIS: New York’s
Vestry Records appears to be on the
verge of its first crossover hit with
“Walking On Sunshine,” a pop-coated
club confection by the Jah Boys Fea-
turing Ian Starr. Producers Charlie
Casanova and Brian Starr clearly
have been listening to the radio lately,
as evidenced by the song’s taut
arrangement. They provide the per-
cussion and bass needed to get over on
dancefloors—but never at the sacrifice
of the melody or Ian’s performance.

The needs of the underground are
tended to with Prince Quick Mix’s
11-minute version of “Walking On
Sunshine,” which is rife with random-
ly placed jungle drum rolls and
anchored with a hard-edged house
beat. We hope that the programmers
of such rising stations as WKTU New
York and KBCD (Groove Radio 103)
Los Angeles will listen closely. The
opportunity to break a major hit is
upon them.

Deeper is another New York indie
coming on strong right now. Its latest
winning release is the smoldering
“Baby” by Syren, a diva-in-training on
whom we're going to be keeping a close
eye. Under the collective guidance of
Ronnie Ventura, Jonathan Peters,
and Tony Culluccio, her performance
is a perfect blend of smooth seduction
and booming belts. She'd do even bet-
ter with a fleshier song, but the music
smokes and her vamps are enough to
carry the track pretty far. Drop the
needle on any of the record’s four out-
standing versions.

Have you still not gotten enough of
“Missing” by Everything But The
Girl? Evenif you think you have, inves-
tigate this month’s edition of the DMC
remix service package, which offers a
previously unavailable Junior Vasquez
reconstruction of the song. Totally
atypical of JV’s recent output, the
track sports a dark and haunting key-
board tone that transcends the origi-
nal version, leading the punter into a
tripped-out state of disco nirvana. An
agile bit of studio trickery has given
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by Larry Flick

the chorus a fresh twist, as Vasquez
fills that short gap following the line
“and I miss you” with a vocal sample of
“put your loving arms around me.” It's
done with a soft, subtle hand, and it
contributes to making this an essential
listening experience.

After racking up a string of solid
production/remix credentials with such
artists as Thelma Houston and
Gerideau, U.K. upstart Andrew “Doc”
Livingstone bows “Philly Jump,” an
EP of his own compositions. Hitting
import bins later this month and car-
rying the Mars Music U.K. logo, this
three-cut instrumental excursion care-
fully rides the line dividing house and
old-school funk. Livingstone wisely
keeps the beats syncopated steadily
enough to attract mainstream spinners
but tosses enough musical curves to
completely set apart such jams as the
hit-worthy “Wanna Get You” from the
crowded field of sample-by-numbers
dubs.

With his aggressive new Klone U.K.
12-incher, “Can U Feel Love Coming,”
hi-NRG icon Paul Parker issues a
firm reminder that he is as vital a per-
former now as he was during his mid-
'80s reign as one of clubland’s top male
vocalists. Teamed up with equally
enduring producer/composer Ian
Anthony Stephens, Parker flexes his
well-worn tenor voice to maximum
effect, comfortably matching the
track’s frenetic rhythms and trance-
like synths. It’s a pleasure to hear
Parker strut his stuff over an original
tune, after years of him wasting his tal-
ent on way too many covers. Word has
it that ZYX Records is looking at this
single for the States. Actually, we think
an album deal would be nice.

A LITTLE OF THAT: If you have
been wanting more from your club
compilations than a handful of cute sin-
gles, Los Angeles-rooted City of
Angels Records and MixMan Technol-
ogy have assembled “Spin Control,” a
package that caters to sensory plea-
sures beyond the desire to wiggle.

When played on a standard audio
CD player, this album offers a nicely
varied blend of house, techno, and funk
beats created by some of San Francis-
co’s more innovative producers and
musicians. Load the disc into a CD-
ROM, and suddenly you have the capa-
bility to fiddle with the song “Feel The
Pressure” by Seraphim Odyssey and
alter its overall sound. The disc takes
you through the steps with relative
ease—even we were able to follow the
directions, and we are not among the
most computer-savvy. “Spin Control”
is a total blast (and intense challenge)
for anyone who has ever listened to a
record and thought, “I can do that bet-
ter.” Oh, and it’s also quite nice for
dancing, too.

Miami’s industrious Hot Productions
continues to work wonders with its cat-

alog of dance music oldies. This time,
it offers the four-volume “Disco Remix
Project,” which updates such festive
trinkets as “Gonna Get Along Without
You Now” by Viola Wills and “Can’t
Take My Eyes Off You” by Boystown
with timely house and hi-NRG grooves.
The absence of high-profile remixers
will turn some off at first. But explo-
ration of Yoshito Maeda’s solid ver-
sion of “At Midnight” by T-Connection
or Noel W. Sangers’ intriguing inter-
pretation of “24 Hours A Day” by Bar-
bara Pennington proves that some-
times ya just gotta open your mind to
the work of new names.

One of the better multi-act collec-
tions of current hi-NRG music to land
on our desk this week is “DMA Dance,
Volume Two: EuroDance.” A collabo-
rative effort between Dance Music
Authority magazine and Interhit
Records, the set offers a pleasant blend
of familiar ditties, such as “It’s My
Life” by Dr. Alban, and little-heard
movers, such as “Take A Chance” by
Italy’s Dream Project and “Into The
Night” by Sweden’s Ondina. A good
way to get the ol’ heart a-pumpin’.

PARTING GLANCES: We are sad to
report that pioneer dance music jour-
nalist James Hamilton died from
complications resulting from cancer on
June 10 in London. He was 49.

A New Home For Fox. Dance/pop siren Samantha Fox, left, clowns around with
Adam Records president Nazim Gillani at a party in London celebrating Fox's
signing to the label. Fox is cutting jams for “21st Century Fox.” her first fuli-length
album for the Vancouver-based indie label. The set is scheduled for release in

Octaober.

Hamilton was a champion for club-
Tand in the U.K. press for nearly 20
vears and became a tastemaking voice
for club DJs thronghout the world.
Hamilton began his career as a
turntable artist, spinning in small
venues outside of London in his youth.

Life as a dance music specialist in a
Jjournalistic field rife with rock critics

who rarely tzke your beat seriously can
often be lonely and isolating. Hamil-
ton’s tireless passion for dance music
and his vibrant writing style were a
constant source of inspiration for us to
forge forward and loudly bang the
drum for dance music. The loss of his
voice and perspective is a tremendous
blow to ciubland.

Peter Lazonby Rides A ‘Wave’ To Pagoda

B BY MICHAEL PAOLETTA

NEW YORK—With the album “Your
Humble Servant” (due out Aug. 13),
producer/musician Peter Lazonby has
the distinction of being the first artist
signed to the hotly touted Pagoda
Entertainment, the indie label owned
by industry veterans Jane Brinton and
Dennis Wheeler and hot producer
Junior Vasquez.

Previewed by the recent hit single
“Wave Speech,” the forthcoming set’s
brilliant mixture of techno, ambient,
and other underground elements
shows strong signs of reaching a broad
audience off the dancefloor.

“I wanted to make an album that I
would also want to listen to,” says
Lazonby. “Some might consider that a
very selfish reason to create. But, for
me, it is my way of expressing my indi-
viduality.”

The influential single *“Wave
Speech” was discovered by Vasquez,
who also remixed it. Built around a
“guitar bass” (actually, the sound
comes from a hurdy-gurdy and a
squeezebox), the track is steeped in
layers of pulsating beats. It is arguable
that the left-of-center “Wave Speech”
would have gone unnoticed by clubland
if it were not for Vasquez and his
uncanny visionary sense.

“I received a British promo copy [on
the independent Brainiak Records] of
the track over a year ago and remem-
ber initially playing it solely for the
effects,” says Vasquez. “But then it
really caught on in a big way.” In fact,
the track quickly became known in
New York’s club community as “The
Guitar Song” and “Junior’s Secret

Weapon.”

Pondering his good fortune, Lazon-
by smiles and says, “having Junior dis-
eover this record and then remix it is
the best thing that’s happened to me
this year. It's been very nice.”

Born and raised in York, England,
Lazenby first
realized his fond-
ness for music as a
young bey singing
in chureh choirs.
After spending
his eollege years
in London, he
moved to North-
ampton, England,
in 1990 and
farmed a “hippie
band” that went
nowhere fast. “Basically, we disbanded
before we even got started,” he says
with a laugh.

Soon thereafter, he was invited to
work at a recording studio. Within a
year, he learned the basie techniques
of sequencing, sampling, and engi-
neering. Returning to London, Lazon-
by continued to hone his technical
skills and became a highly sought-after
dance music engineer. Among his more
consistent clients was Hooj Choons
label producer Red Jerry.

While pursuing the electronic
divine, he joined the Holst Singers, a
London-based chamber choir, which he
describes as “my double life.”

Belonging to the choir does have its
privileges. “It forces me to read music
again, and it allows the whole musical
experience to be available to me,”
Lazonby says. “Now, when I play key-
boards in the studio, my knowledge of

LAZONBY

what will come ont of the piano before
T hit the note has been enhanced. Most
importantly, though, choral music is my
only current cantact with the real
power in music, the sublime. It's the
sort of shaking-hands-with-God aspect
which I found in techno when it start-
ed here in the '80s.” Aud it is this feel-
ing and mood that Lazonby hopes to
recapture with his music.

“The problem with dance music now
is that it’s beer reduced to an entirely
functional level,” explains Lazonby.
“Everyone who's got their own elec-
tronic field reckons it’s techno, and it’s
obviously not. The best way to go about
techno music is less and less. When I
first came across techno, it was an area
with infinite scope for develapment. I
guess moving away from the dance-
floor being the ultimate step. But,
unfortunately. the pioneers from
Detroit and Chicago haven’t continued
innovating. I may not be an innovator,
but I've eontinued to develop the orig-
inal teehno sound, ignoring the stag-
nation and dilution that's occurred.”

Thouglits like these apparently suit
Pagoda co-president Brinton just fine;
she appears to revel in Lazonby’s for-
ward-looking approach to music.

“Of course, the album is atypical, but
that’s exactly what makes it so special,
so beautiful, and so ccol,” Brinton says.
“You simply haven’t heard it before.
Peter's music has been described as
‘intelligent trance,” and we feel it’s
where progressive dance music can go.
It's like the caming of age of alterna-
pro-dance music. That said. it is the
type of album that can be listened to at
home, in the club, or driving around in
your car”
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10 | 11 15 7 GET ON UP MCA 55125 & JODEC! * % * HOT SHOT DEBUT * * *
(8)| NEWD 1 KEEP ON JUMPIN’ (T) (X) 10GIC 59047 & MARTHA WASH & JOCELYN BROWN
@ 13 19 7 FOR THE LOVE OF YOU 143 85506/ATLANTIC ® JORDAN HILL -
@ 17 | 2 § | LIFT UP YOUR HANDS JELLYBEAN 2510 XODUS FEATURING DAWN TALLMAN 3 - 2 Jil ONE MORE TRY (T) ) CHAMPION 545288RCA  KRISTINE W
- — — 10)| 13 8 5 | ONE BY ONE (T) (x) REPRISE 4 364 ® CHER
@ 20 | 28 4 LET THIS BE A PRAYER CHEEKY 013'CHAMPION @ ROLLO GOES SPIRITUAL WITH PAULINE TAYLOR
14 6 7 11 | THEME FROM MISSION: IMPOSSIBLE HOTHER 576671 SLAND O A T 11 6 4 9 | GET MONEY (M) T) (X) UNDEAS Bis BEAT 95668,AG 4 JUNIOR MAF."A. FEAT. THE NOTORIOUS B.I.G.
15 16 20 5 OUIGOTITEIEOREVERT e, VAYDIE MYLES 12 il 9 20 3 I LIKE (1) DEF JAM 57504 7/MERCURY @ MONTELL JORDAN FEATURING SLICK RICK
20 | 31 | 5 | THIS IS YOUR NIGHT oMMy 80Y 735 o AMBER [ 18 [ 7 [ 7 [ 4 [ F1RULED THE WORLD T couummn 7827 SaNAS
1 10 5 T CRILDREN ArisTA 1:3007 © ROBERT MILES 14 | 12 112 6 ONLY YOU (M) (T) (X) BAD BOY 7-906 1,ARISTA _ # 112 FEATURING THE NOTORIOUS B.I.G
7 29 5 Tl cre ol — © TINA ARENA 15 | 1 28 4 IF MADONNA CALLS (1) (X) GROOVILICIOUS 01 I/STRICTLY RHYTHM JUNIOR VASQUEZ |
27 | 30 | 4 | LOVE DON'T LIVE HERE ANYMORE MAVERICK PROMO WARNER BROS ® MADONNA 15 | 24" [RERN} THIS IS YOUR NIGHT tTt (X TOMMY BOY 735 AMBER |
20 | 25 | 27 | 5 | IN DE GHETTO MERCURYPROMO BAD YARD CLUB FEATURING CRYSTAL WATERS 1D| % | G| WHERE DO YOU GO (W) (1) () ARIST 15226 SNOMEREY,
18 8 5 10 | THEME FROM MISSION: IMPOSSIBLE ‘T X MOTHER %6671 ISLAND © ADAM CLAYTON & LARRY MULLEN
21 14 16 8 WAVE SPEECH (THE GUITAR SONG) PAGODA 281001 PETER LAZONBY | 5 — =
19 2 | THE THINGS THAT YOU DO .T) MERCURY 578159 # GINA THOMPSON
* % x POWER PICK* * % 20 | 14 | 11 | 13 | YOU'RE THE ONE (T) (X) RCA 64551 *swy |
@ 32§ — 2 | KEEP ON JUMPIN’ LOGIC 53047 & MARTHA WASH & JOCELYN BROWN 2 17 | 13 P e TN e e ® JODECH 1]
(@] 30 | 35 | 4 | craceaioucsme LRMANDIVANIHEEDEN @D [ 55 | — | & | «issin'You mm o0 80 Bor 7:9059/aRIsTA ® TOTAL
IO iy I REOUETEO. ROV F GV GV O T SECRET LIFE 23 | 20 [ 16 [ 9 | TOUCH ME TEASE ME (M SPOILED ROTTENIDEF JAM 854621 MERCURY  CASE FEAT. FOXXY BROWN
()| 38 | | 2 | YOURE MAKIN ME HIGH LA7ACE 2 4161 RISTA 2 TON| BRAXTON (24 | 22 | — | 2 | myB0O m 030 ner 78388 coLumeia ® GHOST TOWN DJ'S
2 | 2 25 6 LIFT ME MOONSHINE MUSIC 88425 - EDEN FEATURING CALLAGHAN | @ 39 | 4% 3 TWISTED (M) (T) (%) ELEK | RA 66031 EEG ® KEITH SWEAT
21 121 | 17 |REERY CHECK THIS OUT MAN 203 _ - . 2 | 24 | 15 [ 6 | THEYDON'T cARE ABOUT US T (0 pic 78212 ® MICHAEL JACKSON
33 1 4 3 LEVITICUS: FAGGOT MAVERICK 437 10/REPRISE @ ME'SHELL NDEGEOCELLO 27 | 18 | 14 | 17 | RELEASE ME (1) (x) UPSTARS 0118 ANGELINA |
| 29 | 18 | 14 | 12 | STOPGO MOONSHINE MUSIC 88430 BEDISTIEED 37 [ 29 | 18 | LET ME CLEAR MY THROAT M) (x) CLR 5218 ~ DJKooL
301 28 L 23 LB TAKE ME HIGHER STRICTLY R VTHM 12429 XLRB FEATURING SUGAR | |29 | 27 | 17 | 6 | DOUBLE TROUBLE (mweeDEr 2 18 & MAD LION FEAT. KRS-ONE AND BRENDA K. STARR
31 | 12 | 13 | 12 | REACH EPIC78286 __® GLORIA ESTEFAN | RE-ENTRY | 19 | DOWN LOW (NOBODY HAS TO KNOW) M) (T) (X) JIVE 42372 @ R_KELLY FEAT. RONALD ISLEY |
@ 3 47 3 ONE MORE TIME KING STREET 1043 DIVAS OF COLOR FEAT. EVELYN “CHAMPAGNE" KING 3l 34 ] 36 15 | ALWAYS BE MY BABY (M) /) (X) COLUMBIA 78313 © MARIAH CAREY
@ 43 2 ARE YOU READY FOR SOME MORE? STRICTLY RHYTHM 12443 _ REEL 2 REAL @ RE-ENTRY | 15 | SWEET DREAMS (T) ) RCA 64504 @ LA BOUCHE
34 | 34 | 39 | 5 | YOUOUGHTA KNOW SYBIRSOUND 816 SYBERSOUND) 33 | 29 | 21 | 7 | WRONG (M (X ATLANTIC 85505/AG EVERYTHING BUT THE GIRL
(5| 41 | — | 2 | CELEBRATE MOONSHINE MUSIC 88429 - ELLI MAC | 34 |3 |18 4 CLOT‘JE‘S-/SECUON T) DGC 2221 6:GEFFEN & THE ROOTS
36 1 36 L 43 BUEEM ONE OF US INTERMT 10160 QUTTAICON HOL (35)| RE-ENTRY | 4 | AIN'T NOBODY (WHO COULD LOVE MEVKISSING YOU (1) () 00 840 B0Y 7-9063ARISTA @ FAITH EVANS
* * * HOT SHOT DEBUT* % * t 36 | 21 | — | 7 | REALLIVE SH*T (1) (x) PIRATE®BIG BEAT 95663/AG @ REAL LIVE FEAT. K-DEF & LARRY-0
GD| NEWD 1 | IF MADONNA CALLS GROOVILICIOUS DI1/STRICTLY RHYTHM JUNIOR VASQUEZ 37 | 23 | 23 | 18 | KEEP ON, KEEPIN’ ON (T} (X) FLAVOR UNIT EASTWEST 66044/EEG ® MC LYTE FEAT. XSCAPE
38 | 23 12 | 13 | AMERICA (I LOVE AMERICA) SUGAR DADDY 004 ® FULL INTENTION RE-ENTRY 7 | MAKE THE WORLD GO ROUND (7) (X) CHAMPION 322 SANDY B.
39 | 39 49 3 SET THE WORLD ON FIRE STOCKHOLM MPORT E-TYPE 39 | a1 | | 2 MACARENA BMG U.S. LATIN 39227 LOS DEL RIO
(40)| 48 — 2 LOVE YOU THE RIGHT WAY NERVOUS 20195 BYRON STINGILY 40 | 33 30 6 WHY 1| LOVE YOU SO MUCH/AIN'T NOBODY (M) (T) (X) ROWDY 3 5073 ARISTA ¢ MONICA |
45 50 3 LOVE POWER COLUMBIA PROMO ~ CLAUDIACHIN 41 28 1 25 6 OPERATION LOCKDOWN/DA WIGGY (T) DUCK DOWN 53232/PRIORITY ® HELTAH SKELTAH
42 | 31 | 24 | 10 | DISKO ‘96 AGUA BOOGIE 025 DISCO INCORPORATED NEW ) 1 | NOBODY'S BUSINESS (1) LIQuID GROOVE 006 H20 FEATURING BILLIE
43 37 36 12 | ALWAYS THERE TALKIN LOUD IMPORTVERVE INCOGNITO FEATURING JOCELYN BROWN 43 48 ] < 2 ONE OF US (T) (X) INTERHIT 10160 OUTTA CONTROL
"RIRE 48 4 LADY MARMALADE BLACK + WHITE 101 MENAGE NEW ) 1 WON'T GIVE UP MY MUSIC (T) (X) JELLYBEAN 2513 PULSE FEAT. ANTOINETTE ROBERSON
49 2 | "M IN LOVE MUSIC PLANT 036 GEORGIE PORGIE 45 | 32 ] 39 8 | LOOKING AT YOU (T) (X) COLUMBIA 78249 SUNSCREEM
0 | — 2 | WE GOTTA LOVE PULSE-8 IMPORT KYM SIMS RE-ENTRY 3 | FASTLOVE (T) DREAMWORKS 58001/GEI FEN ¢ GEORGE MICHAEL
NEW ) 1 STAY OUT ALL NIGHT CUTTING 369 DOCTOR LOVE RE-ENTRY 8 | THA CROSSROADS (T) RUTHLESS 6335 RELATIVITY ® BONE THUGS-N-HARMONY _
48 | 4 l 46 4 | YOU CAN GET IT FLOORWAX 1579 CRITICAL FEATURING LEE'AR RE-ENTRY | 31 | BE MY LOVER (1) (X) RCA 64445 @ LA BOUCHE
NEWP | | | CRYINDIAPOPULAR 26001 ® UMBOZA RE-ENTRY | 6 | YOU (1) UPTOWN 56001/UNIVERSAL @ MONIFAH
NEWD | | | OLD FASHIONED LOVIN' DOME IMPORT FIONA DAY RE-ENTRY | 7 | PARTY 2 NITE (T) /X MOTOWN 860515 ® LADAE!

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for viny) maxi-single, or cassette maxi-single if viny! is unavailable. On Sales chart: (M) Cassette maxi-single availabiiity. (T) Viny! maxi-single availability. (X} CD
maxi-single availability. ¢ 1996, Billboard/BPi Communications.
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July 17-19,

SPECIAL ATTRACTIONS

« Carnival/Expo, Dancing in Cyberspace, Wall of Sound, ~
Remix/Production Studio Workshop \

e “Clubland Unplugged” hosted by Eightball artist, Joi Cardwell
fFeaturing performances by Pauline Henry and Byron Stingily.

* Confirmed showcase performers already include: \
Robin S. Kristine W.
De'Lacey Love to Infinity (Ist U.S. performance)

* An all-night marathon of Chicago’s best DJ's sponsored by PRO

All showcases sponsored by 396 /)77

———
uuuuuuu

"HOTEL ACCOMODATIONS

The Chicago Marriott Downtown, 540 N. Michigan Avenue
Chicago, Il. 60611 ¢ Single or Double Room Rate: $125.00

For reservations, please call (312) 836-0100 or toll free
at 1(800) 228-9290 and state that you are with
Billboard's Dance Music Summit. The hotel will sell out
quickly, please make reservations far in advance.

CONTACT INFORMATION

Maureen Ryan, Special Events Manager

(212) 536-5002 PH - (212) 536-5055 FAX

REGISTRATION INFORMATION:

$275.00 Pre-Registration -- Form & payment must be postmarked by June 30th
$325.00 Full Registration -- AFter June 30th and walk-up

Please Fill out Form and mail to:

Maureen Ryan, Billboard Dance Music Summit, 1515 Broadway, 14th Floor, NY, NY 10036
OR Fax to (212) 536-5055.

This form may be duplicated. Please type or print clearly. Make payments to BILLBOARD MAGAZINE.

First Name: Last Name:
Company: Title:
Address:
City:

Country: Phone:

| am paying by: Check: Money Order: Amex: Visa:

Credit Card Number: Exp. Date:

Cardholder's Name: Cardholder's Signature:
Cardholder's Address:

Credit cards payments are not valid without a signature and expiration date. Registrations are non-refundable!!!




ARTISTS & MUSIC

Herndon Is ‘Living’ With Honesty

Epic Artist Bounces Back From ’95 Arrest

Il BY DEBORAH EVANS PRICE

NASHVILLE—To say the past year
has been an interesting one for Epic’s
Ty Herndon would be an understate-
ment. After landing a major-label deal,
the Alabama native scored a No. 1 hit in
May 1995 with his debut single, “What
Mattered Most,” and rapidly became
one of the hottest new artists in country
music.

Then, June 13, 1995, the day before a
Music Row bash celebrating his success,
he was arrested in Texas on charges of
drug possession and indecent exposure
(the latter charges were soon dropped).
Herndon served community time and
entered a treatment program for sub-
stance abuse.

Now, as the Aug. 27 release date of his
sophomore album, “Living In A
Moment,” approaches, Herndon is
happy to have his life and career back on
track. The first single and title track is
climbing Billboard’s Hot Country Sin-

gles & Tracks chart at No. 42.

“‘Living In A Moment’ puts Ty Hern-
don back in the moment,” says KMLE
Phoenix PD Jeff Garrison. “It’s really a
great song. The response has been real
good to that song. I
love it.”

Did the incident
last summer hurt
Herndon’s career?
“I don’t think it
did,” Garrison
says. “l really
believe that coun-
try listeners take a
while to develop
loyalty for their favorite country stars,
and I don’t think he was known enough
[after the first single for consumers] to
know what song went with what artist.”

Garrison adds that the way Herndon
handled the situation’s aftermath also
had a positive bearing in how things
turned out. “He was honest with the
people who followed him real closely,

HERNDON

Jerry Lynn Williams Got An
Urge To Do Home-Grown Set

l BY CHET FLIPPO

NASHVILLE—So there’s this guy sit-
ting on his farm down in Oklahoma who
decides to make a little home-grown
album of his songs, and he figures he’ll
get people like Eric Clapton to play on
it. So what happens? If you're Jerry
Lynn Williams, it happens.

The result is “The Peacemaker,” an
absolutely unclassifiable CD that reflects
Williams’ background. He’s the proto-
typical Southern musical hipster who is
conversant across the musical spectrum,
as at home in the blues as he is in country
or rock or gospel.

Growing up in Texas, Williams was
playing in bars by age 14. He worked for
legendary bluesman Jimmy Reed, then
went on the road at 15 as a sideman with
Little Richard—with fellow sideman
Jimi Hendrix (then known as Jimmy
James), who taught Williams how to play
lead rather than rhythm guitar.

After one brilliant album on Columbia
and subsequent abortive attempts at
recording for major labels, he occupied
himself with farming and ranching, per-
forming (“at my own pace”), and song-
writing. He has had songs recorded by
Clapton, Clint Black, Roy Orbison, B.B.
King, Stevie Ray Vaughan, Wilson Pick-
ett, Taj Mahal, Ron Wood, Ringo Starr,
Bobby Womack, Paul Rodgers, Dave
Mason, Delbert McClinton, Robert
Plant, Bonnie Raitt, the Fabulous Thun-
derbirds, Johnny Winter, the Doobie
Brothers, the Bellamy Brothers, Dion,
and Johnny Hallyday, to name a few.

Williams says the current project,
released in April, came about after a visit
several years ago from John Oates (of Hall
& Qates). Williams played some cuts for
Oates, who was sufficiently impressed
that he got Williams a deal with Epic.
That fell through, and Williams—ever the
maverick—decided to do it himself.
“Rather than let it gather dust on the shelf
or deal with a bunch of wank-offs from
New York who can’t make up their minds,
[ started my little Urge Music Co. and

started pressing them myself,” he says.

Oates ended up on the album, as did
Clapton, Vaughan, the late Nicky Hop-
kins, bassist T-Bone Wolk from Billy
Joel's and Mariah Carey’s bands, Bryan
Adams’ drummer Mickey Curry, and
former Buckinghams lead singer Marty
Greb. On some cuts, Williams played all
the instruments himself.

Williams says that when he called
Clapton, the star told him he was too
busy to play on more than one cut.
Williams sent him four anyway. “I told
EricI felt the songs were meant for him.
I could hear him on them,” he says.
“Eric sent me a fax that said, ‘WOW,
Eric.’ So he played on all four.”

The result could loosely be called a
highly personal brand of Southern coun-
try-blues-soul-rock. Williams originally
had 10 cuts on the album and gave test
pressings to friends. Then, his chiro-
practor called. “He said he was disap-
pointed that I hadn’t added my song ‘Run-
ning On Faith,’ because he said that song
has changed many people’s lives. So [ said,
‘Consider it added.””

Williams says he wasn’t going to mar-
ket the album originally and had planned
to press 2,000 or so CDs to give to friends.
Then, station KMOD Tulsa, Okla., played
it, and the response was such that he began
selling it direct via an 888 number. He’s
considering going with major distribution.

Williams says he’s played the CD for
friends who work in promotion and has
gotten uniformly positive reactions. “They
tell me this has songs that could work on
every radio format,” he says.

So, Williams’ little workshop project
may grow legs. “I feel like these are God’s
songs,” he says. “I personally just wanted
to go fishing, but I had to keep doing this
album as a work for him, blindly but joy-
ously, with all these angels playing on it.
When [ finished it, I was in shock for
weeks, because there was no more album
to work on.”

Williams says he’s devoting half the pro-
ceeds from the album to the Feed the Chil-
dren fund in Oklahoma City.

and I think they appreciate that,” he
Says.

Dave Blomsterberg, product manag-
er for Woodland, Calif.-based Valley
Record Distributors, agrees with Gar-
rison that there doesn’t seem to be any
long-term negative effect on Herndon’s
career. “The Michael Jackson thing—
that’s one thing—but with Ty Herndon,
that was smaller scale, and I don’t think
it really stuck that much.”

Blomsterberg says Herdon’s debut
album moved quite well the first three
months, then sales dropped off in June.
“But to be honest with you, that’s pret-
ty normal. A new release like that will

(Continued on page 36)

25 Years In The Saddle. R
25th year with the label with artists and RLG colleagues the last week of June.
Shown, from left, are Lisa Morales, RLG senior VP/GM Randy Goodman, Rober-
ta Morales, Martina McBride, BMG Entertainment North America president/CEQ
Strauss Zelnick, Eddy Arnold, Mindy McCready, K.T. Oslin, BMG Distribution
president Peter Jones, Galante, Aaron Tippin, Kenny Chesney, Ray Vega, Bill
Lloyd, RLG senior VP of A&R Thom Schuyler, Sara Evans, and Jim Lauderdale.

3 :

CA Label Group chairman Joe Galante celebrated his

BILLY RAY CYRUS may well be the most maligned indi-
vidual in country music history. “Hip” country music insid-
ers love to rag on him, critics hold him up as an example
of everything that is wrong with Nashville, and even Jay
Leno makes fun of him. (And he was once the subject of
the most unintentionally funny book ever written about
country music, “Some Gave Too Much.”)

But it might be time to reassess Cyrus in terms of who
and what he really is. His forthcoming (Aug. 20) Mercury
Nashville album, “Trail Of Tears,” may well provide a good
focal point for that. It proves what has been obvious ali along:
Cyrus is a sincere journeyman country singer; not a coun-

Billy Ray Deserves Some Respect;
2,000 Guitar Players Get Pickin’

try superstar, but a singer/songwriter who is more talented
than many who are currently holding dowr slots on the
charts. The title cut on
“Trail Of Tears,” which he
wrote, is a gem of a country ¥
song, and it’s well-produced.
Cyrus co-produced the set as VI e
with Terry Shelton.

As usual, it’s an uneven s
album, and he’s all over the
map musically, but there’s
enough happening here to
give the devil his due. If this ™
were released by anybody
else, it would garner ecstat-
ic reviews. He’ll be general-
ly pilloried, especially for
redoing the classic song “Harper Valley PT.A.,” which works
here in his exuberant version. His version of Merle Hag-
gard’s “Sing Me Back Home” is solid. Some stuff deesn’t
work, but Cyrus’ mistakes are honest ones. If he sounds like
Meat Loaf on “Truth Is I Lied,” consider the fact that if you
carefully analyze what'’s selling in country today, much of
modern country music owes more to Meat Loaf—and Bruce
Springsteen—than to Hank Williams or Buck Owens.
Incidentally, Cyrus and Jack McFadden have ended
their personal management and personal appearance busi-
ness affiliation. No word yet on Cyrus’ future management
and booking plans.

ON THE ROW: Hate to think what it will sound like, but
this Saturday (13) more than 2,000 guitar players will hun-
ker down at Nashville’s Riverfront Park and attempt to
claim the world record for the largest guitar jam
marathon. Led by guitar-meisters Chet Atkins, Steve
Earle, and Jeff “Skunk” Baxter, the assembled throng
will pick at “Heartbreak Hotel” for 75 minutes to try to
break the record held by the city of Vancouver, where 1,322
guitar wackos played “Taking Care Of Business” for 68
minutes and 40 seconds. The event is presented by Epi-
phone Guitars and benefits the American Diabetes Assn.

Mercury Nashville took Mark Wills on an ad agency tour
of Manhattan, where he entertained account executives at

by Chet Flippo

a series of luncheons, dinners, and receptions . . . Gretchen
Peters is embarking on a tour of Borders Books & Music
stores. She begins her Borders Beyond tour Friday (12) at
the store in Richmond, Va. First leg runs through July 25
in Princeton, N.J. She will open shows for Jerry Jeff Walk-
er in Washington, D.C., for Huey Lewis in Westbury, N.Y.,
and Devon, Pa., and for Kris McKay in Philadelphia . . .
Louise Mandrell has given a check for $445,500 to the Bap-
tist Hospital Foundation here, the result of her June 21 fund-
raiser in the new Delta Ballroom at the Opryland Hotel. The
money will go to the Gladys Stringfield Owen Education
Center ... Onits current European tour, BR5-49 made in-
store appearances at Karstadt department stores in Ger-
many. The band got a rave review in The Times of London.

] RECORD ROUND-UP:
Fave of the week is “Pulled
By The Moonlight” by
Mickey Newbury on
Mountain Retreat. The
veteran Music Row writer
and singer is in fine voice
and still writes some of the
loveliest songs around . . .
Runner-up is “Around
Townes” on Winter Har-
vest, which features Jonell
Mosser beautifully
singing an entire CD of
compositions by legendary Texas writer and singer Townes
Van Zandt . .. American Harvest has Vern Gosdin’s clas-
sic “If You're Gonra Do Me Wrong (Do It Right).” First time it’s
been on CD .. . Varése Sarabande’s Varése Vintage series has
“Bill Anderson’s Greatest Hits” . . . Ernest V. Stoneman’s 1928
Edison recordings are being released on CD by County
Records, out of Floyd, Va. He recorded 50 sides for Edison in
New York between 1926 and 1928. Twenty-two are included
here; among them are some previously unreleased songs. Coun-
ty also has “The Skillet Lickers: Old Time Fiddle Funes And
Songs From North Georgia.” It has 16 songs, which were
recorded in the late "20s and early "30s.

Rounder Records, meanwhile, issues another in its series
of Carter Family discs. This one, “Sunshinie In The Shadows:
Their Complete Victor Recordings, 1931-32,” inctudes the two
skits they recorded with Jimmie Rodgers in June 1931 ...
Rounder also has quite an event album in “The Bluegrass
Album Band V. 6: Bluegrass Instrumentals.” It reunites seven
of the most distinguished bluegrass pickers: Bobby Hicks,
J.D. Crowe, Doyle Lawson, Todd Phillips, Jerry Douglas,
Tony Rice, and Vassar Clements for their first. ail-instru-
mental album . . . The late Jim Ringer is finally represented
on CD for the first time with Philo’s “The Band Of Jesse
James: The Best Of Jim Ringer.” It includes 17 cuts from
Ringer’s four out-of-print Philo albums. Liner notes are by
his longtime partner, Mary McCaslin.
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COMPILED FROM A NATIONAL SAMPLE
s OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
FOR WEEK ENDING JULY 13, 1996 ™
£ 5 & 3
« | ol & = v x o [ =
Elelgls 2 Elelelz 2
122 la < 12| 2 B8 <
2|1 % | 2| €| ARTIST TITLE | & 21 % | 2| €| ARTST TITLE | &
= 5 ~ = | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o = 3 &~ = | LABEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
*x *NO. 1% » % 38 | 31 29 | 39 | REBA MCENTIRE A MCA 11264 (10.98/16 98) STARTING OVER I
1 1 1 73 | SHANIA TWAIN A7 MERCURY NASHVILLE 522886 (10.98 EQ/16.98} (] 28 weeks st No. | THE WOMAN IN ME 1 39 | 36 34 24 | LONESTAR BNA 66642/RCA (9.98/15.98) LONESTAR 11
2 3 3 10 GEORGE STRAIT MCA 11428 (10.98/16.98) BLUE CLEAR SKY 1 40 42 39 42 ;’:FQ\JVLSB;&IEQ - : GREATEST HITS - FROM THE BEGINNING 3
3 2 11 BROOKS & DUNN ARISTA 18810 (10.98/15.98) BORDERLINE 1 2 39 3 73 | ALISON KRAUSS A NOW THAT I'VE FOUND YOU. A COLLECTION )
4 | 4 | — | 2 | LYLELOVETT CURB 11409/MCA (10.98/16.98) THE ROAD TO ENSENADA | 4 ROUNDER 0325* (9.98/15.98)
40 5 23 PATTY LOVELESS EPIC67 ONY (10.98/15.98; THE TROUBLE WITH THE TRUT 10
5 5 5 23 TRACY LAWRENCE @ ATLANTIC 82866 AG (10 98,15.98) TIME MARCHES ON 4 - 2 LOVE 269550NY 1098/ i H us "
44 42 TRACY BYRD A 10991 (10.98/15. NO ORDINARY MAN
6 7 6 36 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 4 > 108 O ORI Y 00 2
b .98/16. TARLIT 4
1 6 4 5 VINCE GILL MCA 11422 (10.98/16.98) HIGH LONESOME SOUND 3 HEN y DAVIDIBALLYARNER AROS 462441105916 58) il 4
JEFF FOXWORTHY A
8 | 8 | 7 | 4 | NEAL MCCOY ATLANTIC 82907 AG (10.98/15.98) NEAL MCCOY | 7 45 | 33 | 28 WIS (iRNeR BROS. 45314 (9.98/15.98) YOU MIGHT BE A REDNECK IF... | 3
9 9 9 81 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 46 | 49 50 12 | VARIOUS ARTISTS K-TEL 6220 (7.98/12.98) HIT COUNTRY ‘96 39
10 11 10 32 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 47 43 41 42 | GEORGE STRAIT A’ MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX 9
* % * HOT SHOT DEBUT* * % 48 | 46 | 44 | 40 | MARTINA MCBRIDE @ RCA 66509 (9.98/15.98) WILD ANGELS 17
NEW ) 1 WADE HAYES COLUMBIA 67563/SONY {10.98/15.98) ON A GOOD NIGHT 11 49 | 45 | 43 6 JUNIOR BROWN MCG CURB 77843/CURB (10.98/15.98) SEMI CRAZY 32
12 | 10 | 8 4 | LORRIE MORGAN BNA 66847/RCA (10.98/16.98) GREATERNEED | 8 52 1 53 | 34 aﬁ?\gl;!ﬁ? B%O;\{N N THIS THING CALLED WANTIN' AND HAVIN' ITALL | 10
13 12 11 50 | JEFF FOXWORTHY A’ WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 2 51 T T 53 | DAVID LMEE MURPHY @ MCA 11044 (10.98/15.98) OUT WITH A BANG 10
- 1 : MINDYMCCREADY_BNA §6306RCA.(0.06,15.96) JENHOLSARD ARGELS . 52 50 46 | 144 | REBA MCENTIRE A" MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO I
* * * GREATEST GAINER * * % 53 | 51 | 51 | 42 | BLACKHAWK @ ARISTA 18792 (10.98/15.98) STRONG ENOUGH | 4
I ! R
49 & i RICOGHETop iR g Z2enO l ToR e oh a1 B 54 48 45 | 102 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS 34
16 13 13 14 BRYAN WHITE ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER 7 P S
* % % FACE ER% % %
17 14 12 11 TOBY KEITH A&M NASHVILLE 531192 (10.98/15.98) BLUE MOON 6 @ 70 - 9 JAMES BONAMY £PIC 67063/50NY (10.95/15.98) R LivE 0. 00 55
IS . s 4 R ST AKINS DECCh L1 424MCA (10 28/15.58) SOMEBODY NEW 13 56 56 55 92 | ALABAMA A RCA 66410 (10.98/15.98) GREATEST HITS VOL. Il 8
GRAW A’ .98/16. ALL | WANT 1
19 2 = R I LEMIMCRAVASCr i 77800 Diasns o0 57 5 54 | 255 | BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
20 8 2 WYNONNA A CURB 11090'MCA (10. X REVELATIONS 2
20 L g Mok, e 58 54 48 8 HAL KETCHUM MCG CURB 77797/CURB (10.98/15.98) THE HITS 43
21 17 14 1 47 | TERRI CLARK @ MERCURY NASHVILLE 526991 (10.98 EQ/16.98) TERRI CLARK 13 59 | 57 I 12 | JO DEE MESSINA CURS 77620 (10.98/15.98) 10 DEE MESSINA | 22
! 9816. IT MATTERS TO ME 4
2 LD B S A\TH HILL AWARNER RS 145672108 ¢ 5 LAY NEWD | | | TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15 98) B DREAMIN' OUT LOUD | 60
2 | 2 21 45 | COLLIN RAYE @ EPIC 67033 SONY (10.98 £ 15.98) | THINK ABOUT YOU 5 51 5 l 52 53 | LORRIE MORGAN & o 66508 0n 10 0016 08 e ———— 5
24 | 23 | 25 | 3 | PAUL BRANDT REPRISE 46180 WARNER BROS, (10.98/16.98) CALM BEFORE THE STORM | 23 NEWD | 1 | CONFEDERATE RAILRORD Fiomnc 1'0 98/1'5 T e R
25 | 27 | 30 | 8 | SAMMY KERSHAW MERCURY MASHVILLE 528893 (10.98 EQ/17.98) POLITICS, RELIGION AND HER | 17 == —
SAVIGIEEDERET 63 58 56 85 | CHARLIE DANIELS @ EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS 50
% 2 27 6 MCA 11423 (10.98'16.98) GNP EHRED BT 12 64 59 65 36 | AARON TIPPIN @ RCA 66740 (9.98/15.98) TOOL BOX 12
Q@D)| 35 | — | 2 | MARTY STUART o HONKY TONKIN'S WHAT | DO BEST | 27 65 | 63 | 58 | 18 | DIAMOND RIO ARISTA 18812 (10.98/15.98) Vo4
28 | 24 26 | 32 | VINCE GILL A MCA 11394 (10.9816.98) SOUVENIRS 3 66 | 67 | 66 | 40 | LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS 17
29 | 25 | 22 | 40 | THE MAVERICKS @ MCA 11257* (10.98/15.98) MUSIC FOR ALL OCCASIONS | 9 67 | 65 | 63 | 38 tﬁg%;ﬁs{:&% 551159 WE ALL GET LUCKY SOMETIMES | 26
30 | 34 | 33 | 119 | TIM MCGRAW A‘ CURB 77659 (9.98,15.98) NOT A MOMENT TOO SOON 1 68 | 61 | 60 | 50 | TRACY BYRD @ wca 11242 (10.98/15.98) LOVE LESSONS 6
31 [ 29 | 20 | 4 | WILLIE NELSON ISLAND 524242 (10.98/16.98) SPIRIT | 20 69 | 66 | 71 | 4 | ALABAMA RcA 66848 (4.98/9.98) SUPER HITS | 66
3 | 28 | 31 | 108 | VINCEGILL A" MCA11047(10.98/1598) WHEN LOVE FINDS YOU | 2 70 | 68 | 64 | 126 | THE MAVERICKS A MCA 10961 (9.98115.98) WHAT A CRYING SHAME | 6
33 | 32 | 40 | 37 | CLAY WALKER @ GIANT 24640WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 10 0 nilnl_ 2 | JEFF FOXWORTHY LAUGHING HYENA 2005 (10.98/16.98) UvE | 71
JOHN MICHAEL MONTGOMERY
34 30 3 66 ATLANTIC 82728/AG (10.98/1;98) A JOHN MICHAEL MONTGOMERY 1 12 73 — | 125 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK 15
35 38 24 21 NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 EQ 16.98) TENNESSEE MOON 3 13 | 62 59 92 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1
36 37 38 54 | BRYAN WHITE @ ASYLUM 61642/EEG (10.98/15.98) BRYAN WHITE 13 14 69 61 35 DWIGHT YOAKAM @ REPRISE 46051/ WARNER BROS. (10.98/16.98) GONE 5
31 41 37 | 198 | GEORGE STRAIT A® MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 75 | 64 68 | 164 | BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. BB indicates past or present Heatseeker title. ¢ 1996, Biltboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'“kxx]rd Tu co ““II‘ calaln AI h“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan®
l ® ™ FOR WEEK ENDING JULY 13, 1996 II“I
x x % = x x % =
28|28 | ARTIST TIME | 5| (28|28 ¢=
= i;}_ | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 |F /3= 20
1 1 PATSY CLINE A° mMCA 12° (7.9812 98) 229 weeks at No. 1 12 GREATEST HITS | 269 14 | — | JEFF FOXWORTHY LAUGHING HYENA 2080 SOLD OUT VOLUME 80 it
2 2 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 81 15 | 22 MARTINA MCBRIDE A RCA 66288 (9.98 15.98) THE WAY THAT | AM 32
3 4 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 50 16 21 JOHN MICHAEL MONTGOMERY A° ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 31
4 3 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7:93 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 68 17 23 GARTH BROOK% A’ CAPITOL NASHVILLE 90897 (9 98'13.98) GARTH BROOKS | 29
5 7 PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY | 94 18 24 GARTH BROOKS A°® CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES 29
6 6 REBA MCENTIRE A’ MCA 4979+ (7 98'12.98) GREATEST HITS | 267 19 [ 20 DWIGHT YOAKAM A" REPRISE 4524 1/WARNER BROS. (10 98/15.98) THISTIME | 25
K T 8 GEORGE STRAIT A* MCA 42035 (7.98112 98) GREATEST HITS, vOL. 2 | 267 20 17 BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL | 59
8 11 GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98,13.98) NO FENCES | 34 2 18 GARTH BROOKS A°® CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE 27—
9 5 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 248 22 | 19 | KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATESTHITS | 115
10 9 THE CHARLIE DANIELS BAND A’ EPIC 38795/S0NY (7.98 EQ/11.98) A DECADE OF HITS | 265 23 14 WAYLON JENNINGS A* RCA 8506 (7.98/11.98) GREATEST HITS | 132
11 10 GEORGE STRAIT A? MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 263 24 16 KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 119
12 | — | JEFF FOXWORTHY LAUGHING HYENA 2079 THE ORIGINAL VOLUME 79 1 25 | 25 | COLLIN RAYE A EPIC 53952/SONY (9.98 EQ/15.98) ) EXTREMES | 17
13 12 WAYLON JENNINGS, WILLIE NELSON, JESS| COLTER, TOMPALL GLASER A* Rca 6684! (10982598 WANTED! THE OUTLAWS 9 Catalog albums are older titles which are registering significant sales. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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TY HERNDON BOUNCES BACK WITH SOPHOMORE SET

(Continued from page 34)

peak the first two or three months, then
drop,” he says.

Blomsterberg says radio will deter-
mine how well Herndon’s second album
fares. “If radio brings it in and they
accept it, then I'm pretty sure the con-
sumers will accept it,” he says.

Herndon believes that country radio
has been very supportive. “I credit the
fact that I've been so honest with those
guys,” he says. “I think if I had tried to
cover up what happened, that would
have destroyed me. . .

“My priorities have changed now. For
my whole life, [ had put career first, and
I don't do that anymore. I wanted my
career; but [ also wanted my life. I've
been giving it 125% and fixing those
relationships that had been scarred and
letting people know I am serious about
making music again.”

Herndon shows how serious he is

about his music on “Living In A
Moment.” “There is incredible depth to
this record, and I hope people will rec-
ognize that,” Herndon says.

Epic senior VP Doug Johnson pro-
duced the album and says that they cut
very strong material. “It's always a chal-
lenge to find songs,” he says. “This town
is full of good songs, but songs that you
are really excited about and have a fire
in your belly about are so hard to find.
was pleased to find out that the creative
community had not written Ty Herndon
off. All the ‘A’ writers and publishers
wanted to be a part of this aloum, and
that came from having respect for Ty.”

Though Epic has yet to select any
subsequent singles, Herndon and John-
son have their favorites. “I think there
is magic in the way he delivers that
song,” Johnson says of “I Know How
The River Feels.” “ ‘Return To Faith’ is

another one. It may be risky in terms of
radio, but we are excited about that
song. ‘She Wants To Be Wanted’ lyrical-
ly speaks to a lot of women and is get-
ting great response in his live shows.”

“I Know How The River Feels” is also
one of Herndon'’s favorites. “It’s special
to me because I lost my best friend to
cancer this past year, and Wesley really
liked the demo of this song,” Herndon
says. “The song talks about love and how
we never know where we are going to
end up.”

The label is putting a big push on the
project that will involve radio, retail,
dance clubs, and video airplay. “We are
focusing on ‘win it before you can buy it’
promotions the week before the release
date,” says Dean Broadhead, VP of mar-
keting for Epic. “And we are doing some
club promotions in major markets. We
are trying out a new idea. One of the

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Drg.) Sheet Music Dist.
470 1 IN ATLANTA (Tor Collins, BMVBrownsouth, BMI)
WBM

35

40 ARE WE IN TROUBLE NOW {Almo, ASCAP)

66 BELIEVE ME BABY (I LIED) (Mighty Nice, BMU/Wait No

More, BMI/PolyGram Int'l, ASCAP/Julann, ASCAP)

34 BIG GUITAR (EMI Blackwood, BMI/Gator Tale, BMI/Half Mine,

BMI) HL

20 BLUE CLEAR SKY (Starstruck Writers Group, ASCAP/Mark
D., ASCAP/Alabama Band, ASCAP/Mldcountry, ASCAP/Miss
Blyss, ASCAP) WBMHL

10 BLUE (Trio, BMU/Fort Knax, BMI) WBMHL

18  BY MY SIDE (Red Brazos, BMIAt's Timeless, BMI) WBM

11  CARRIED AWAY (Wamer-Tamedane, BMI/Rancho Beita.
BMV/Jeff Stevens, BMI) WBM

65 THE CHANGE (Little Tybee, ASCAP/MCA, ASCAP) HL/CLM

74 CIRCUS LEAVING TOWN (Mike Curb, BMI) WBM

68 C-0-U-N-T-R-Y (New Haven, BM{/Music Hill, BM/Dusty
Drake, BMi/Cross Keys, ASCAP/Kim Williams, ASCAP)

HUWEBM
2 DADDY'S MONEY (Little Big Town, BM/American Made,
BMV/Love This Town, ASCAP/David Aaron, ASCAP/Starstruck
Witers Group, ASCAP/Mark ., ASCAP) WBMAHL
58 DANCIN WITH THE WIND (Magnasong, BMI/Red Quill,
BMY/Craig Bickhardt, ASCAP/Aimo, ASCAP)
17 DOES THAT BLUE MOON EVER SHINE 0N YOU (Songs
Of PolyGram, BMV/Tokeco, BMU/Bll Green, BMI) HL
9 DON'T GET ME STARTED (Sony/ATV Tree, BMU/Starstruck
Whiters Group, ASCAP/Mark 0, ASCAP/Sam'’s Jammin’, BMI)

HL
53 EVERYTHING 1 OWN (Stroudacaster, BMI/Give Reese A
Chance, BMV/Baby Mae, BMI) WBM
3 EVERY TIME | GET AROUND YOU (N2 D, ASCAP/Okd Des-

perados, ASCAP)

57 EVERY TIME SHE PASSES BY (PolyGram Int'l, ASCAPeg-
D-Music, ASCAP/Bantry Bay, BMI) HL

26 GIVIN' WATER TO A DROWNING MAN (Sony/ATV Cross
Keys, ASCAP/Four Sons, ASCAP/PolyGram Int'l, BMI/Lee Roy
Pamell, BMI) HL

3% GUYS DO IT ALL THE TIME (QMP ASCAP/Teapot,
ASCAP/Witidawn, ASCAP/Balmur, ASCAP/Brian's Dream,

ASCAP)

14 HEAVEN HELP MY HEART (EMI April Canada, ASCAP/Into

Wishin', ASCAP/EMI Apxil, ASCAP/Tina Arena, SOCAN/Dream-

ing Public, SOCAN/Down In Front, SOCAN) HL

HIGH LONESOME SOUND (Benefit, BMI) WBM

HOLDIN' ON TO SOMETHING (Kicking Bird, BM/Thoma-

hawk, BMIHamstein Cumbertand, BMI/Diamond Struck,

BMUMike Curb, BMU/Tom Shapiro, BMI) WBM/CLM

4 HOME (WB, ASCAP) WBM

25 HONKY TONKIN'S WHAT § DO BEST (Wamer-Tamerane,
BM/Marty Party, BMI) WBM

19t AM THAT MAN (Wamer-Tamesiane, BM/Constant Pres-
sure, BMI/Acuff-Rose, BMI) WBM

32 ) DON'T THINK ) WILL (Sydney Erin, BMI)

61 ) DO (Wamer-Tameriane, BM/Polywog, BMU/Socan, BMI}
WBM

1]
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33 IF | WERE YOU (Sony/ATV Tree, BMI) HL

28 I'M NOT SUPPOSED TO LOVE YOU ANYMORE {(Acuff-
Rose. BMI) WBM

75 | NEVER STOPPED LOVIN' YOU (Murrah, BMi/Top Of The
Levy, BM/Zomba, BMI)

22 | THINK ABOUT YOU (New Don. ASCAP/New Hayes,
ASCAP/Love This Town. ASCAP) WBM

38 IT'S LONELY OUT THERE (Littie Big Town, BMVAmerican
Made, BMY/Sony/ATV Tree, BMUBen's Future, BMI) WBM/HL

45 1T'S MIDNIGHT CINDERELLA (Sony/ATV Cross Heys.
ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No Fences,

ASCAP/Careers-BMG. BMI/A Hard Day's Write, BMI) WBM/HL

47 JACOB'S LADDER (Hamstein Cumberland, BMI/Baby Mae,
BMI/Co-Heart, BMI) WBM

36 LEARNING AS YOU GO (Sony/ATV Cross Keys, ASCAP) HL

42 LIVING IN A MOMENT (Pat Price, BM\/Sydney Erin, BMI)

43 LONG AS | LIVE (Maypop, BM/MWildcountry, BMi/Makin'
Chevys, BMI/Wonderland, BMI/Will Robinsongs, BMI) HL/AWBM

62 LOVE REMAINS (Sony/ATV Tree, BMI)

41 A LOVE STORY IN THE MAKING (Mighty Nice, BMVAI
Andersongs, BMUBue Water, BMI/Aimo, ASCAP/Daddy Rabbit.
ASCAP) WBM

5 MEANT TO BE (Sony/ATV Tree, BMI/Chris Waters, BMI/May-

pop, BMUWildcountry, BMi/Makin' Chevys, BMI) WBMHL

59 MISSING YOU (Sony/ATV Tree, BMI/Raul Malo, BMMighty
Nice, BMI/Andersongs, BMI)

7 MY HEART HAS A HISTORY (Starstruck Witers Group,
ASCAPMark D., ASCAP/Wamer-Tameriane, BMI/Pollywog,
BMU/Socan, BMI) WBM/HL

72 MY KIND OF CRAZY (Alabama Band, ASCAP/MWildcountry,
ASCAP/Miss Blyss, ASCAP/Sony/ATV LLC, BM/Four Sors,
ASCAP/Delbest McClinton, BMUNasty Cat. BMI} WBM

24 MY MARIA (Duchess, BMI/Bug, BMI/Prophecy, BMI) HL

70  NOBODY'S GIRL (Sony/ATV Tunes, ASCAP/Purple Crayon,

ASCAP)
1 NO ONE NEEDS TO KNOW (Loon Echo, BMVZomba,
ASCAP) WEBM

12 ON A GOOD NIGHT (Sony/ATV Tree, BMI/Terilee, BMI/Don
Cook, BMY/Sony/ATV Cross Keys, ASCAP) HL

15 ONLY ON DAYS THAT END IN Y (Of Music, ASCAP)

29 PHONES ARE RINGIN® ALL OVER TOWN (EMI April,
ASCAP/K-Town, ASCAP/Clay Basket, ASCAP/Augie, ASCAP) HL

48 REDNECK GAMES (Max Laffs, BMI/Songs Of PolyGram,
BMirgin Timber, BMI) HL

31 RUNNIN' AWAY WITH MY HEART (Sony/ATV Tree,
BMI/Katy's Rainbow, BMI/Starstruck Whiters Group,
ASCAP/Mark ., ASCAP) HL

64  SEE YA (Kicking Bird, BM/Thomahawk. BMV/Bud Dog,
ASCAP) CLM

27 SHE NEVER LETS IT GO TO HER HEART (Great Cumber-
land, BM/Tom Shapiro, BMY/Diamond Stuck, BMUMike Curb,
BMI) WBM

50 SO MUCH FOR PRETENDING (Seventh Son, ASCAP/Glen
Campbell, BMU/New Court. BMI/Hayes Street. ASCAP) WBM

4 STARTING OVER AGAIN (Sweet Summer Night.

. BMU/Earbore, BMI) HL

54 SUDDENLY SINGLE (Great Cumberiand, BMU/Diamond
Struck, BMY/Tom Shapiro, BMYSony/ATV Tree, BMI)

69 TANGLED UP IN TEXAS (Litte Shop Of Morgansongs,
BMV/Chrysalis, ASCAP/Billy Beau, ASCAP/Warmer-Tamerlane,
BMI/Joey, BMI) WBM

71 TELL ME AGAIN (Rick Hall, ASCAP/Watertown,
ASCAP/Songs Of PotyGram, BMY/Songs Of McRide, BMI)
WBMHL

46 THAT GIRL'S BEEN SPYIN' ON ME (Island Bound,
ASCAP/Famous, ASCAP/Diamond Struck. BM/Hamstein
Cumberiand, BMI) HL/WBM

13 THAT'S WHAT ) GET FOR LOVIN' YOU (Careers-BMG.
BMV/A Hard Day's Write, BMI/Rio Bravo, BMI) WBM/HL

67  THAT WAS HIM (THIS IS NOW) (What About Ve,
ASCAPfFirstars, ASCAP/Bugle, ASCAP/Cobum, BMI)

21 THEN YOU CAN TELL ME GOODBYE (Acuff-Rose, BMI)
WBM

30 THERE'S A GIRL IN TEXAS (Sawng Cumpny, ASCAPNip

ASCAP)

Vipperman,
16 A THOUSAND TIMES A DAY (MCA, ASCAP/Gary Bur,
ASCAP/Sony/ATV Cross Keys, ASCAP/Four Sons, ASCAP) HL
6 TIME MARCHES ON (Sony/ATV Tree, BMI} HL
8 TREAT HER RIGHT (Intergrity's Hosanna!,
ASCAP/Lensongs, ASCAP/Blonde Hai, BMI)
51 WHOLE LOTTA GONE (Goff Club, ASCAP/Affliated,
ASCAP/Oliverius, ASCAP/Cut-Write, BM/C.SA., BMI}
60 WHY CAN'T YOU (EMi Blackwood, BMVB Rit B Rock.
BMUINic Kim R, BMI)
73 A WOMAN'S TOUCH (PolyGram Int'l, ASCAP/Tokeco.

BM\/Zomba, ASCAP)
63  WORKIN' IT QUT (Big Giant. BMrving, BMUKybama, BMI)
WEM

37 WRONG PLACE WRONG TIME (Mlllhouse BMVEMI Tower
Street, BM| , BMI) HL

56 YOUCAN'T LOSE ME (Big Tractor, ASCAP/WB, ASCAP/Kick-
ing Bird, BMY/Thomahawk, BMI)

52 VOU RE NOT IN KANSAS ANYMORE (Cobum, BM/Bro ‘N

Sis, BMI)
55 YOU STILL GOT ME (Supemaw, ASCAP)

things [involves] point-of-purchase
materials in clubs that’s actually a huge
floor stickey, which is 3 feet by 3 feet. It's
thick vinyl with adhesive on the bottom
that sticks to the floor. It will be placed
at dancefloor entrances. I think it's a
very clever idea because it's very diffi-
cult to find space for advertising in
clubs.”

Broadhead says the label is also uti-
lizing Nashville-based Aristo Media &
Associates to hold a promotion that will
“tie in regional video shows, some of
which have radio affiliations. As a mat-
ter of fact, the majority of those have
radio affiliations. We're tying those in
with dance clubs as well in particular
markets. And we're also tying in retail.
It's been a job tying all these elements

Broadhead says the label is still work-
ing out the specifics of the promotion but
plans to have everything in place by
September. Also, Epie plans to support
the album with national radio and print
advertising and POP material.

Herndon, who is managed by Eddie
Blount of Image Management and
booked by Creative Artists Agency, has
a busy schedule during the summer and
fall, including 15 shows in the fall open-
ing for Wynonna.

Herndon is appreciative of how things
are turning out with his career. “It’s
made me very grateful to the people I've
surrounded myself with,” he says. “I
don’t think God hands out second
chances real often, and I think when he
does, I'd better treat it with the respect

together” and seriousness it deserves.”
1.8.8.2.2.8.8.8.8.81
by Wade Jessen

NIGHT MOVES: Wade Hayes’ sophomore set, “On A Good Night” (Columbia),
scores Hot Shot Debut honors at No. 11 on Top Country Albums, with a first-week
total exceeding 12,000 units. Hayes’ debut album, “Old Enough To Know Better,”
entered at No. 64 in the Jan. 21, 1995, issue with more than 4,500 units. Meanwhile,
Hayes’ lead single, “On A Good Night,” jumps 16-12 on Hot Country Singles &
Tracks and 14-11 on Top Country Singles Sales. Sony’s Nashville division also hooks
our Greatest Gainer and Pacesetter trophies, as Ricochet’s self-titled Columbia
set has the largest unit gain, up more than 600 pieces (16-15), and James Bonamy’s
“What I Live To Do” wins Pacesetter roses, jumping 70-55 with a 22% increase.

OTHER DEBUTS: David Ball bows at No. 44 on Top Country Albums with “Star-
lite Lounge,” which opens with more than 4,000 units. Although its lead single, “Cix-
cle Of Friends,” fizzled at country radio, cassette single sales have been strong
enough to keep it on the list for six consecutive weeks (23-23). Capitol Nashville new-
comer Trace Adkins debuts at No. 60 on the chart with “Dreamin’ Out Loud,” and
a hits package for Confederate Railroad (Atlantic) enters at No. 62.

HAPPY ANNIVERSARY: When [ joined Billboard 18 months ago, [ was imme-
diately curious as to why Billboard didn’t publish information regarding country cas-
sette singles sales. When I posed the question to chart department heads, their
harmonious reply came in the form of an assignment: Gauge industry consensus
on whether we should make room for a country singles sales chart. One label chief
expressed adamant opposition because he feared such a chart would foree labels to
produce more singles that wouldn't sell in an effort to maintain chart share.

He also voiced concerns that any heightened volume of cassette singles in the
marketplace would cannibalize country album sales. This particular label head
reminded me how difficult it has been to convert country consumers from one con-
figuration to another as technology has evolved. He said it was like mating ele-
phants to get country buyers to move from the 8-track to the cassette and ulti-
mately to the CD, and he thought “pushing” more cassette singles into the
marketplace would bog down the inevitability of a total CD consumer universe.

The tone was less cautious at the rest of the labels. Sales and marketing heads
generally agreed that a few things might be learned from a singles sales chart and
thought it was worth a try. Country radio’s support was downright enthusiastic.
Not one radio programmer with whom I spoke expressed disapproval at publish-
ing this missing link from the retail world, and that support led us to introduce the
chart in the July 1, 1995, issue. The most obvious thing we’ve learned or have had
reaffirmed by watehing Top Country Singles Sales is the potency of radio’s influ-
ence on the country consumer: That chart has been a valuable indicator of active con-
sumer interest prior to album releases in several notable cases this past year. For
example, “I Like It, I Love It” by Tim McGraw (Curb) was No. 1 on the sales side,
with more than 30,000 pieces, the week before it went to No. 1 on the airplay side
and more than one month before the album “All I Want” hit the streets.

Perhaps the most noteworthy example of the value of this chart is the phenomenal
activity on LeAnn Rimes’ single “Blue” (MCG Curb). That song tops the list this week,
with 43,000 units; it moved more than 45,000 units last week. The title is behaving more
like a pop single than a country single at retail, and it has nicely paved the way for the
debut of Rimes’ album next week. What we haven't seen is a noticeable increase in the
number of country titles made available as retail singles. One country label has begun
issuing CD and cassette singles as a matter of routine; two others have included the
CD single configuration only sporadically. We still haven't felt the earth move since we
launched Top Country Singles Sales, but it has told us some interesting stories.
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P’Gram Latin America Shuffles Execs

POLYGRAM'S MAKEOVER: Poly-
Gram Latin America has announced a
sweeping reconstruction of its high-
level executive ranks that affects four
key markets in Latin America: Brazil,
Mexico, the U.S., and Chile.

The most significant change is that
PolyGram Brasil president Marcos
Maynard has been named president of
PolyGram Latino (U.S.) and VP of
PolyGram Latin North America. May-
nard’s new position calls for the long-
time record exec to oversee label activ-
ities of both PolyGram Latino and
PolyGram Mexico. He will relocate to
Miami.

Replacing Maynard in Brazil is
Marcelo Castello Branco, who was
managing director of PolyGram Chile.
Castello Branco’s post in Chile will be
filled by Paul Ehrlich, who was man-
aging director, PolyGram Mexico.
Marco Bissi moves fromn deputy man-
aging director, PolyGram Mexico, to
president and managing director of
that label. Bissi will report to May-
nard.

by John Lannert

All of PolyGram’s personnel shifts
are expected to take effect Jan. 1, 1997,
says Manolo Diaz, president of Poly-
Gram Latin America.

Diaz points out that the executive
shuffle, which has been anticipated on
the street for quite some time, was
done, in part, to utilize the executive tal-
ent of Maynard, whose aggressive mar-
keting tactics propelled PolyGram to
the top of the Brazilian record industry.

“When Marcos started working with
us [in 1993], he said he wanted to have
an international opportunity after he
put the company together in Brazil and
got results,” says Diaz.

“So, we want to keep on growing in
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the (Latin American) region, and the
area for growth is Latin North Ameri-
ca, meaning Mexico and the U.S. And
if our growth is going to come in the
next few years fromn Mexico and the
U.S., I think it makes a lot of sense to
take my best executive and put him in
charge of this area.”

Maynard is scarcely a stranger to
Mexico or the U.S. He enjoyed a suc-
cessful tenure in Mexico from 1988 to
1993 and was rumored to be in line for
a slot with Sony Discos. Maynard sub-
sequently joined PolyGram Brasil,
where he used that label’s deep catalog
to help revitalize the company.

Maynard will not have the luxury of
a strong catalog in his new post. Diaz
candidly concedes that Maynard’s new
appointment poses a “fantastic chal-
lenge. But he enjoys competition . . .
and the U.S. is a market where—with
the exception of EMI Latin—we
[labels] all could improve.”

Diaz also spoke glowingly about the
executive skills of Castello Branco,
Bissi, and Ehrlich. “I have Bissi and
Ehrlich, who have international expe-
rience, and I have Castello Branco, who
did a fantastic job in Chile as manag-
ing director.”

So far, says Diaz, he does not expect
his executive moves to trickle down into
personnel structures at any of the
labels.

In related news, Diaz has confirmed
that veteran industry figure Luis
Salas has been appointed managing
director of PolyGram Central Ameri-
ca. Salas will be based in San José,
Costa Rica, and his position took effect
July 1. Branch offices are expected to

(Continued on next page)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist

20 6 PIES BOCA ABAJO (Zomba Golden Sands, ASCAP)

3 AMARTE A Tl (The Sound Retreat, BMI)

36 AMIGO MIO (Peermusic, BMI/Bright Morning, BMI)

17 AMOR EN TUS 0JOS (Yami, BMI)

21 ASI COMO HOY (EMOA, ASCAP)

5 OONOE ESTAS CORAZON (Copyright Control)

11 EBRIO OE AMOR (Copyright Control)

16 EL CIRCO (TN Ediciones, BMI)

33 EL INVENCIBLE (Fonomusic, SESAC)

39 ESPERARE A QUE TE DECIDAS (Geminis Star Corp.,
ASCAP)

18 ESTA VEZ (Warner Chappell)

13 HAS DE SABER (Vander, ASCAP)

32 HASTA AYER (Copyright Control)

14 IRONIA (Unimusica, ASCAP)

31 | WANT TO HOLD YOUR HAND (TU MANO COGERE)
(EMI Blackwood, BMI)

2 LA COSA MAS BELLA (EMI Blackwood, BMI)

22 LA MALA VIDA () Farias, BMI)

15 LA MUJER QUE AMAS (HAVE YOU EVER REALLY
LOVED A WOMAN?) (Badams, ASCAP/Zomba,
ASCAP/KMA, ASCAP/New Line, BMI/Sony/ATV Songs,
BMI/Screen Gems-EM!, BMI)

6 ME SUBES. ME BAJAS, ME SUBES (Mas Latin,
SESAC)

37 NI POR NADA DEL MUNOO (Pacific, ASCAP)

10 NO QUIERO SABER (EM! Blackwaod, BMI/A.Q 1
Music, BMI/Peace Rock. BMI)

7 NO TE VAYAS (Canciones Mexicanas, SESAC)
8 NO TE VAYAS (Copyright Control)

27 PARA MORIR IGUALES (Peermusic, BMI)

1 POR AMARTE (Fonomusic, SESAC/Unimusica,
ASCAP)

24 PORQUE ES AMOR (Copyright Control)

25 POR SIEMPRE UNIDOS (Mundo Nuevo.
SESAC/Insignia, ASCAP. Famous, ASCAP)

38 ROCK NATIVO (Vander, ASCAP)

29  SIN ELLA (Eizaz. BMI)

4 SUENA (SOMEDAY) (Wondertand, BM!/Walt Disney,
ASCAP)

28 TE APROVECHAS {(Copyright Control)

23 TE NECESITO (Vander, ASCAP)

30 TE PERTENEZCO (T'APPARTENGO) (Copyright
Control)

19 TE VOY A AMAR (Zomba Golden Sands, ASCAP)

12 TODO MI CORAZON (Jamuna Songs, ASCAP/Insignia,
ASCAP/Famous, ASCAP)

9 TRAICION A LA MEXICANA (Copyright Contral)

34 TU BOCA ROJA (D.L.Garza, BMI)

26 VEN A MI (Copyright Control)

35 VOY A INTENTARLO TODO (Pacific, ASCAP)

40 YO TE AMARE (Matiola, ASCAP)
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Hot Latin Tracks.

2 LUIS MIGUEL WALT DISNEY
SUENA
3 SHAKIRA soNY
DONDE ESTAS CORAZON
4 ENRIQUE IGLESIAS FONO
VisA POR AMARTE
5 OLGA TANON WEA LATINA
ME SUBES, ME BAJAS
6 MARC ANTHONY EMI LATIN
ASI COMO HOY
7 SORAYA POLYGRAM LATINO
AMOR EN TUS 0JOS
B CRISTIAN FONOVISA
AMARTE A Ti
9 AMBRA ZAFIRO/BMG
TE PERTENEZCO
10 MARCOS LLUNAS POLYGRAM
LATINO VIDA
11 DLG SIR GEORGE/SONY
TODO MI CORAZON
12 MENUDO MusSICA
FUTURA/RTP/SONY NO
13 EDNITA NAZARIO, EMILIO, GRACIELA
BELTRAN eMI LATIN POR SIEMPRE.
14 MANNY MANUEL RMM |
WANT TO HOLD YOUR
15 SELENA EMi LATIN
NO QUIERO SABER

2 DLG SIR GEORGE/SONY
TODO MI CORAZON
3 MARC ANTHONY RMM
HASTA AYER
4 DOMINGO QUINONES MM
SITUTE V.
5 MANNY MANUEL RMM |
WANNA HOLD YOUR
6 LIME-T XXI MERENGAZO/RMM
QUE TE PASA CONMIGO
7 TONY VEGA RMM_ ESPER
ARE A QUE TE DECIDAS
B GISSELLE RCA/BMG
ESA NO ES MEJOR QUE YO
9 EROS RAMAZZOTTI ARISTA
LA COSA MAS BELLA
10 SHAKIRA soNY
DONDE ESTAS CORAZON
11 ANTHONY CRUZ m P
CUANTO TE AMO
12 TONO ROSARIO WEA LATINA
ESTUPIDA
13 MARC ANTHONY EMI LATIN
AS! COMO HOY
14 OLGA TANON WEA LATINA
ME SUBES, ME BAJAS
15 LUIS MIGUEL WALT DISNEY
SUENA

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
=z DATA SYSTEMS' RADIO TRACK SERVICE. 103 LATIN MUSIC STATIONS
% | @ S BLECTRONICALLY MONI TORED 24 TIOURS A DAY, 7 DAYS A WE &
28| 8| 2g| €2 | ARTIST TITLE
== |52 | = | 35| LBEUDISTRIBUTING LABEL PRODUCER (SONGWRITER)
* % *NO. 1% * %
1 1 1 q ENRIQUE IGLESIAS POR AMART@
FONOVISA 7 weshs at No. 1 R PEREZ-BOTUA (E IGLESIAS R MORALES)
2] 3 | 4 | 1o EROS RAMAZZOTTI # LA COSA MAS BELLA
Af 171 (€ RAMAZZOTTL ETILA.COGUATLN MAN
3 2 2 12 CRISTIAN AMARTE A TI
FONQVISA ) FREISERG (D FREIBERG WARENZON)
@ 10 o 2 LUIS MIGUEL SUENA
WALT DISNEY WAFANASIEFF (A MENKEN S.SCHWARTZ
@ 3 7 7 SHAKIRA DONDE ESTAS CORAZON
SONY LF.OCHOA.S MEBARAK (S MFBARAK [ .F.OCHOA
@ 6 36 3 OLGA TANON ¢ ME SUBES, ME BAJAS ME SUBES
WEA LATINA M.ASOLIS (M.A.SOLIS
INTOCABLE NO
! 8 U | ey | LAYAL rTF? ;X%YAS
VICENTE FERNANDEZ NO TE VAY,
5 9 7 SON PRAMIREZ VF!E‘ AAS
OIERERE BRONCO TRAICION A LA MEXICANA
FONQVISA NOT LISTED (M.DELGADO.D.UNGARD
SELENA NO QUIERO SAB
11 6 10 | By A B QUINTANILLA 11l A.H.-A'INTv'A‘.‘IQLLA i1l P.AsruglLFDR
@ 16 15 9 EZEQUIEL PENA EBRIO DE AMOR
FONOVISA MASOLIS (LCASTILLO)
@| 5| n|s |06 TODO MI CORAZON
e SIR GEORGE/SONY S GEORGE (.CHESTER
%* % * AIRPOWER * % *
@)| | — | 2 | LUBERACION HAS DE SABER
FONOVISA V/CANALES () COREANT)
FRANKIE RUIZ *
LEARSRE OLYGRAM RODVEN Y URRUTIA ‘”}J(PINIA ;
* x * AIRPOWER % * %
.‘B 25 27 4 PEDRO FERNANDEZ LA MUJER QUIE AMAS
POLYGRAM LATING H PATRON (B.ADANS, R JLANGE M KAMEN)
% 1 2 | 5 | 12 | LOS TIGRES DEL NORTE EL CIRCO
FONQVISA £ HERNANDEY (LARMENTA)
( : ) 17 29 3 SORAYA AMOR EN TUS 0JOS
POLYGRAM LATINO RARGENTPVAN HOUKE (SOF YA] |
GRUPO LIMITE SWA VEZ
@ 19 | o RN S0 RRILLO (M GAUIN EL”A INL
BOBBY PULIDO CVOY A
18 | 17 | 7 | BOBBY & 20 & s
20 13 12 8 LOS TUCANES DE TIJUANA 6 PIES BOCA ABAJO
EMI LATIN ) MEVES IZUNZA (M.QUINTERQ LARA)
MARC ANTHONY ASI COM(y
20| 14 5 EMI LATIN AFERNANUT £ MANTHONY (O.ALFANNO M ,:m,t'm
@ 3?2 31 3 LA TROPAF LA MAL4 VIDA
EMI_LATIN LFARIAS LFARIAS £ FARIAS
@ 22 28 4 RAUL ORTEGA Y SU sANDA ARRE TE Nk CF_SlTO
R.ORTEGA |J.GUAQALUPE® £<PARZA
BANDA MAG'.cY PORQUE E& R
21 | 26 | 3 | Fonovisa E.SOLANO c?;fé’)\ARORA)
EDNITI\ NAZARIO EMILIO, GRACIELA BELTRAN & POR SIEMPRE <
@ NEWD ) EMi LAT o PORTER (K.C.PORTER G.LAURR JNIDOS
JENNIFER Y LOS JETZ 0 VEN Y
“ |z 5 EML LATIN AQUINTANILLA JR..B MOORE "‘wﬁ M_l_
LOS TIRANOS DEL NORTE PARA MORIR IGUALLJ
28 | 38 | 8 | monovia | MARTINEZ (J A IMEN
TE APROV HAS
2 | 2 | 23 | 17 | GRUPOLIMITE R e
A
BB | 14 %'!9“"“ SALGADO JS.LOPEZ (J.AL FJAE%&O)
AMBRA TE PERTENEZCO
RE-ENTRY A | ZaFRoBMG NOT LISTED (ASSOLO,F. MIGLIACCLE MIGLIACCI.S.ACQUA)
31 27 1 13 8 MANNY MANUEL ] WANT TO HOLD YOUR HAND {TU MANO COGERE)
o8 RMM 0.GOMEZ (J.LENNON PMCCARTNEY)
MARC ANTHONY & HASTA AYER
_@ NEWD ! RMM GEORGE MANTHONY INOT LISTE
33 30 o 7 LOS RIELEROS DEL NORTE EL INVENCIBLE
34 33 4 DAVID LEE GARZA Y LOS MUSICALES e TU BQ‘CIA‘I‘?‘OJA
@ 37 34 3 LOS FUG|TIVOS * VOY A INTENTARLO TODO
POLYGRAM LATINO PMOTTA (ACHAVEZ)
MAZZ AMIGO MIO
3¥ | — 9 EMI LATIN J.GONZALEZ (HLANZ]
37 35 - 7 POLO URIAS Y SU MAQUINA NI POR NADA DEL MUNDO
& FONO PURIAS (PURIAS)
RE-ENTRY | 2 FB&N\,‘,’,‘} ZETA gt )
39 33 2 10 MY VEGA ESPERARE A '%.J\EM‘TE DMECIDRATS
LA MAFIA YO TE AMARE
40 | 31 18 | 13 | sony M.LICHTENBERGER JR. (A.LARRINAGA)
POP TROPICAL/SALSA REGIONAL MEXICAN
29 STATIONS 23 STATIONS 63 STATIONS
1 EROS RAMAZZOTT! ARISTA 1 FRANKIE RUIZ POLYGRAM 1 INTOCABLE EM!I LATIN
LA COSA MAS BELLA RODVEN |IRONIA NO TE VAYAS

2 BRONCO FONOVISA
TRAICION A LA MEXICANA
3 EZEQUIEL PENA FONOVISA
EBRIO DE AMOR
4 VICENTE FERNANDEZ sony
NO TE VAYAS
5 LIBERACION FONOVISA
HAS DE SABER
6 ENRIQUE IGLESIAS FONO
visa POR AMARTE
7 LOS TIGRES DEL NORTE
FONOVISA EL CIRCO
B BOBBY PULIDO EMI LATIN
TEVOY A AMAR
9 GRUPO LIMITE POLYGRAM
LATINO ESTA VEZ
10 LOS TUCANES DE TIJUANA
EMILATIN 6 PIES BOCA
11 LA TROPA F EMI LATIN
LA MALA VIDA
12 RAUL ORTEGA Y SU BANDA
ARRE FONOVISA TE NECES!
13 BANDA MAGUEY FONOVISA
PORQUE ES AMOR
14 JENNIFER Y LOS JETZ Em!
LATIN VEN A MI
15 LOS TIRANOS DEL NORTE
FONOVISA PARA MORIR

(O Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a bullet, even if it remsters an increase in detections. Airpower awarded to those records which attain

700 detections for the first time. If two records are tied in number of
below the top 20 are removed from the chart after 26 weeks. © 199

g gs the record being played on more stations 1s placed first. Records
llboard/BPI Communlca!mns Inc.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
[ ] BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 155 COUNTRY STA-
I TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
FOR WEEK ENDING JULY 13, 1996 ™ &TRABKS
=z Z z z
- S e o ShE Q
28|58 5g|¢%| TITLE ARTIST |25 25|58 5g| g% | TITLE ARTIST | %
T2 |52 | 2| 35| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & m2 |32 |~ | =S| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
GUYS DO IT ALL THE TIME & MINDY MCCREADY
R - Know* *%x NO. T %% o R 49 51 6 D.MALLOY,N.WILSON (B.WHITESIDE, K. TRIBBLE) BNA ALBUM CUT 39
1 week at No. 1
4105 | 10| g LANGE (5.TWAIN R.LLANGE) 4 (V) MERCURY NASHVILLE 852986 | 4% | 48 | 5 Q{}EN‘{‘,CE(L[‘KI!}P?L‘QSLE Now (V,’W,{";‘QL“RDBEOTS?{‘,!{% 40
DADDY'S MONEY & RICOCHET
@ 5 8 12 ré.sré/\gsz;mw(B.m;lmggﬁz;gw%% SANDERS) = A(C)I(V)CIC-:)LUKAABIA 7;097 2 a4 | 3 33 14 fct(f)s\s/EA.sAI&’;:oH“c_JvEEMw)\KlNG © (\&)I ’;‘RIIDS/#ADI{\Z\QS 3
E | GET Al VID LEE MURPHY
@ Z 3 2 L?&V‘g‘ (D.LMURPHY) ALA’\“V)J"/:%AKE'SE'E)BS 2 S| % 3 g.%m%&%ﬁx&%ﬁ&xsom (:) ;9)(('\;; E&gj 7%?3’1 4
4 3 4 13 3 LONG AS | LIVE JOHN MICHAEL MONTGOMERY
";‘SQZG’:EI_L?;ES‘;R'CKS (A.JACKSON) < SAMI\(/;/\)/AIEEQASL?C; I R S.HENDRICKS (R.BOWLES,W.ROBINSON} ATLANTIC ALBUM CUT | 2
] s | [w]; STEGALL (C.WATERS,R. BOWLES) (C) () MERCURY NASHVILLE 852874 | ° 4 |25 |20 |16 E}Q&L‘f;ﬁchﬁg (ﬁgﬁmm,&summ) ¢ REBA M%PS% 19
6 1 1 | 17 | TIME MARCHES ON # TRACY LAWRENCE | | IT'S MIDNIGHT CINDERELLA GARTH BROOKS
;ﬁ’?‘“ éia’f;‘[ﬁzz‘; TR .‘";\NJE ‘;;‘j\";\‘%? % | — | A | arevnoios (K.WILLIAMS K .BLAZY,G.BROOKS) CAPITOL NASHVILLE ALBUM cUT | 2
DI | s [ 18 ] RS fol it o | 7 2 | & [l THAT GRS BEEN STV oN — LI
(8)] 8 | 17 | 17 | TREAT HER RIGHT @ SAWYER BROWN | g JACOB'S LADDER MARK WILLS
@ "SS“'#EGRE“f"‘:ﬂ“g“SL;]';;;E:BANC'“'“LDR'DGE’ .‘CR’ S’E g}#’*iz?\j‘; 98 | 49 | 8 | CCHAVBERLAINKSTEGALL (TMARTIN.C.SWEAT B.SWEAT) (C) (V) MERCURY NASHVILLE 578008 | 37
( : )| 9 16 16 9 REDNECK GAMES & JEFF FOXWORTHY WITH ALAN JACKSON
g-m'gm (R.AKINS.S. HOGIN.M.D. SANDERS) = LI(-:\//)\I?JEISCQ ﬁalég 481 47 ) 8 16 | Srous (J.FOXWORTHY,S.ROUSE,R.SCAIFE) C) (D) (V) WARNER BROS. 17648 | 32
10 10 12 8 10 HIGH LONESOME SOUND & VINCE GILL
W.RIMES (BMACK) = (€ (D) () MCG CURB 76959 49 | 40 | 21 R T erowN IGH oncalsetaail L2
* % & IRPOWER * * % SO MUCH FOR PRETENDING € BRYAN WHITE
CARRIED AWAY GEORGE STRAIT 5 72 3 B.J.WALKER JR. K.LEHNING (B.WHITE,D.GEORGE, J.TIRRO) (C) (V) ASYLUM 64267 50
2% 35 9 T.BROWN,G.STRAIT {S.BOGARD, ). STEVENS) V) MCA 55204 1l 54 60 4 WHOLE LOTTA GONE JOE DIFFIE 51
N A GOOD NIGHT o WADE HAVES J.SLATE, J.DIFFIE (M.OLIVERIUS,B.BURNS) (V) EPIC 78333
QAD| 16 | 23 U] D0 é Fnersons coox.. soones (© © v coLumain 78312 | 12 (82)| 66 | — | 2 | YOURERNOT IN KARSAS ANYMORE el e
THAT'S WHAT | GET FOR LOVIN’ YOU DIAMOND RIO 3 ~ —
15 | 2 | 1 | \40.CLUTE,T.DUBOIS.DIAMOND RIO (K BLAZY.N.THRASHER) W aRsTA1 2092 | 13 (53)| 55 | 53 | 7 | EVERYTHING | OWN AARON TIPPIN | 53
— y 9 12 | HEAVEN HELP MY HEART WYNONNA | 14 S.GIBSON (R.WILSON,T MARTIN) ’ = {v) RCA 64544
SIS T.BROWN (D TSON T.ARENA,D.MCTAGGART) {v) CURB 55194/MCA * * % HoT SHOT DEBUT * % »
ONLY ON DAYS THAT END IN “Y" CLAY WALKER 4
@ 20 8 J.STROUD (R.FAGAN) GIANT ALBUM CUT/REPRISE 15 NEWD 1 fg?gﬁ‘g—gﬁégﬂ'ﬁ APIRO T CLARK & VWATERS] e TERRI CLARK | g4
8 ] 14 | A THOUSAND TIMES A DAY © PATTY LOVELESS | | I R AR S LS LA T 7
| - E.GORDY,JR. (G.BURR,G.NICHOLSON) (v) EPIC 78309 @ 58 l 59 5 YOU STILL GOT ME DOUG SUPERNAW | 5
17 2} 2 19 DOES THAT BLUE MOON EVER SHINE ON YOU & TOBY KEITH 2 R.LANDIS (D.SUPERNAW,K KING} GIANT ALBUM CUT/REPRISE
i i it NLARKIN T.KEITH (T.KEITH) (C)1V) ABM NASHVILLE 576140 NEW ) 1 YOU CAN'T LOSE ME & FAITH HILL 56
oo S.HENDRICKS, F.HILL (T.BRUCE,T.MCHUGH) WARNER BROS. ALBUM CUT
' * % * AIRPOWER * % * : :
| EVERY TIME SHE PASSES BY & GEORGE DUCAS |
23 | 97 | 15  BYMYSIDE LORRIE MORGAN & JON RANDALL | |5 6l 64 6 R.BENNETT {G.DUCAS,M.HEENEY) (C) CAPITOL NASHVILLE 58565 57
= | | J STROUD {CONSTANT CHANGE) {C) {V) BNA 6451 2/RCA 58 60 62 3 DANCIN' WITH THE WIND & GREAT PLAINS 58
3 | 4 . i | AM THAT MAN * BROOKS & DUNN | 9 B.MAHER,GREAT PLAINS (J. SUNDRUD,C.BICKHARDT) (C) MAGNATONE 1105
0.COOK,K.BROOKS,R.DUNN (T.MCBRIDE,M.POWELL) (C) (V) ARISTA 1-3018 68 73 4 MISSING YOU & THE MAVERICKS 59
2 13 7 15 | SLUE CLEAR SKY GEORGE STRAIT ] D.COOK,R.MALO (R.MALO,A. ANDERSON) () (V) MCA 55021
3 T L "WN,G.STRAIT (M.D. SANDERS,J. JARRARD B.DIPIERO) (V) MCA 55187 70 _ 2 WHY CAN'T YOU & LARRY STEWART 60
@ ™ = - THEN YOU CAN TELL ME GOODBYE © NEAL MCCOY | o] E.GORDY,JR. (L.STEWART,R.C.BANNON) (C) (V) COLUMBIA 78307
(N2 B.BECKETT (J.1: LOUDERMILK) (C) (D) (V) ATLANTIC 87053 65 | 67 3 1 DO PAUL BRANDT | ¢
22 o 10 19 1 THINK ABOUT YOU & COLLIN RAYE 3 J.LEO (P.BRANDT) REPRISE ALBUM CUT
J.HOBBS.E SEAY,P WOR. EY (D.SCHLITZ,S.SESKIN) (V) EPIC 78238 NEW) 1 LOVE REMAINS COLLIN RAYE | ¢)
23 7 6 2 HOLDIN' ON TO SOM_THING JEFF CARSON 6 J.HOBBS,E.SEAY,P.WORLEY (T.DOUGLAS,).DADDARIO) (V) EPIC 78348
C.HOWARD (T.MCHUGH,T.SHAPIhCY {C) (D) (V) MCG CURB 76970 63 53 50 10 WORKIN' IT OUT ® DARYLE SINGLETARY 50
% |2 18 15 | MY MARIA & BROOKS & DUNN 1 J.STROUD,R.TRAVIS,D.MALLOY (T.JOHNSON,B.JONES) (C) (V) GIANT 17650/REPRISE
L =7 | D.COOK K.BROOKS,R.DUNN (D.MOORE B.W.STEVENSON) (C) (V) ARISTA 1-2993 64 | 57 | 52 g | SEEYA CONFEDERATE RAILROAD | g
95 | 24 | 26 | 13 | HONKY TONKIN'S WHAT I DO BEST & MARTY STUART & TRAVIS TRITT | 53 B.BECKETT (T.MCHUGH C.WARD) ATLANTIC ALBUM CUT
|~ T.BROWN,J NIEBANK (M.STUART) (V) MCA 55197 65 | 62 | 55 | 18 | THE CHANGE ¢ GARTH BROOKS | |q
d 26) 31 31 9 GIVIN' WATER TO A DROWNING MAN LEE ROY PARNELL 2% A.REYNOLDS (T.ARATA,W.TESTER) CAPITOL NASHVILLE ALBUM CUT
S.HENDRICKS,L.PARNELL {G.NICHOLSON,L.R.PARNELL) (V) CAREER 1 0503 NEW)D 1 BELIEVE ME BABY (I LIED) @ TRISHA YEARWOOD | ¢4
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by Jim Macnie

ACHIEVEMENT: After working at his instrument for 60
years, trombonist Porky Cohen has finally made a solo
record. For almost a decade, the 72-year-old Cohen was part
of the honking horn section that bolsters the Rhode Island-
based swing band Roomful Of Blues. Cohen is not only a
strong player on the sliding brass instrument, but a hot tick-
et as well.

As a teen, he collaborated with his trumpet-wielding cousin
Saul “Beans” Feinstein. They called themselves—what
else? —Pork & Beans. It’s that kind of whimsy, and a strong
love of jazz, that has gotten Cohen through decades of music
making. The cover art for the first record under his own name,
“Rhythm & Bones” (Bullseye Blues), contains two photos. One
depicts a young man with a horn, the other a vet with a satis-
fied smile. The time that elapsed between the two portraits is
about half a century.

Cohen has spent his life as a consummate journeyman
musician. Over the years, he worked with Tommy Dorsey,
Trummy Young, Charlie Barnet, Lucky Millinder, Artie
Shaw, Boyd Raeburn, and Kai Winding, and, in what’s got
to be the blues leap of all time, Cohen has backed up both W.C.
Handy and Stevie Ray Vaughan. The liner notes on
“Rhythm & Bones” succinctly account for this diverse career
progression. The music inside displays the particularly
charged feel for the jazz and R&B tunes at hand, from Bessie
Smith’s “Trombone Cholly” (here deemed “Trombone
Porky”) to Duke Ellington’s “Day Dream.” Throughout,
Cohen’s solos are as animated as the music demands. Cohen
keeps up his chops by working with John Worsley and his
Swingtime Band, which is based in the Providence, R.I., and
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looked by radio. Its groovy jump sound is akin to that found
on the "30s and '40s period music on Verve’s successful
“Kansas City” soundtrack. And Roomful Of Blues is flower-
ing right now as well. On May 14, 32 Records rereleased the
band's self-titled debut, originally out in the mid-"70s. Room-
ful's latest, “Turn It On! Turn It Up!” (Bullseye Blues), has
sold 26,000 units, according to SoundScan.

The disc was also reissued as an enhanced CD June 18,
with plenty of visuals included. On it, members talk about
equipment choices, the band’s rich background, and song ori-
gins. Perhaps there’s even a mention of how Porky came by his
oddball alias. Suffice to say that you would probably want to
pull a switeh, too, if your given name was Zolman., The trom-
bonist again becomes part of the Roomful horn section for one
night, Aug. 17 at Lupo’s Heartbreak Hotel in Providence.

SPEAKING OF LEGENDS, Gerald Wilson has been
deemed such, and rightfully so. The 78-year-old composer,
bandleader;, arranger; and educator has remained in the L.A.
area for most of his life, trading a shot at national celebrity
for steady regional acclaim. He has composed and arranged
for Ellington, Basie, and Ray Charles and has had a sym-
phony performed by Zubin Mehta and the Los Angeles
Philharmonic.

Last year, his sublime “State Street Sweet” was nominat-
ed for a Grammy. Word about Wilson’s musical prowess has
gotten around. Now people even know of him in our capital. On
June 7, he brought his respected orchestra to Washington,
D.C., for a concert that coincided with the Library of Con-
gress archiving his life’s work. That’s an impressive one-two
punch in terms of feeling valuable. Wilson obviously has a
story or three to tell.

Those memories, anecdotes, and explanations are deserv-
ing as well. So the Mama Foundation label did a bit of curat-
ing itself and has issued “Suite Memories: Reflections On A
Jazz Journey.” It’s novel as far as the marketplace goes: a
double-disc spoken-word set of Wilson explaining his histo-
ry. The topics are broad: everything from how his mother
never heard him perform (she didn't dig jazz) to his take on
such luminaries as Billie Holiday and Benny Carter. The

Boston areas.

Released June 18, “Rhythm & Bones” shouldn’t be over-

package is thorough: 16 pages of photos and notes. The list

price is $21.99.
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be opened in Guatemala and Panama,
adds Diaz.

Lastly, Diaz points out that Poly-
Gram Argentina will oversee opera-
tions of branch offices in Uruguay and
Paraguay. “In addition,” says Diaz, “we
are working to integrate Ecuador into
our Colombian operation and, eventu-
ally, Bolivia into our Chilean operation.”

SONGWRITING SUMMIT: On July
2 in Miami Beach, Fla., Warner/Chap-
pell helped launch the first “Songwrit-
ers In The Round,” an acoustic
program spotlighting top-shelf song-
smiths. The performance—co-spon-
sored by the National Academy of
Songwriters, Deston Entertainment,
and Ace Music—boasted a strong
Anglo/Latino lineup that included Eric
Bazilian (Joan Osborne’s “One Of
Us”), Desmond Child (Bon Jovi’s
“Livin’ On A Prayer”), Rob Hyman
(Cyndi Lauper’s “Time After Time"),
Rudy Pérez (Luis Miguel’s “Ayer”),
and Richie Supa (Aerosmith’s “Amaz-
ing”).

Ellen Moraskie, Warner/Chappell’s
VB Latin music division, expects to fol-
low the inaugural program with month-
ly performances that she hopes will
promote Miami’s multicultural music
scene.

Moraskie points out that Miami could
develop into a songwriting epicenter
for the Latino music industry, much in
the way Nashville has become the song-
writing hub for country music.

“Because Miami has become an
important music center, there are a lot
of studios, and we're getting a lot of

traffic here,” says Moraskie. “And a lot
of that traffic are songwriters. So what
we would like to see happen is that if
somebody comes to town and they
know it is the first Tuesday of the
month, then they know there is a ‘Song-
writers In The Round,” and they are
welcome to perform.”

Moraskie says “Songwriters In The
Round” will focus on established com-
posers. However, she says, there will be
a half-hour open mike segment pre-
ceding the main program. The open
mike program will be open to the pub-
lic on a first-come/first-serve basis on
the day of the event. Songwriters want-
ing to take part must sign up at the
venue where the performances are
being held.

On May 1 in Miami, Warner/Chap-
pell sponsored a “Writers In The
Round” for signed and unsigned song-
writers during Billboard’s seventh
annual International Latin Music Con-
ference. One of the singer/songwriters
at that performance, Javier Mendoza,
has signed an exclusive songwriter con-
tract with Warner/Chappell. “We’ll be
looking for a record deal for Javier,”
says Moraskie. “We had tremendous
positive feedback on him after the
‘Writers In The Round.” So, we're pret-
ty certain that were going to be able to
get him a record deal.”

SONY SIDE UP: Sony’s various com-
panies in Latin American have been
active lately. In May, Sony Colombia
shipped a whopping 506,000 units of
Diomedes Diaz’s latest album,
“Muchas Gracias.” The vallenato titan's

latest record marks his 20th anniver-
sary in the music business. Each of his
past albums has been released around
his birthday, May 26.

Sony Discos has signed hot
merengue group Grupomania. The
Puerto Rican quartet is slated to
record its label debut for Sony in the
next few months.

Sony Argentina’s teen idol Emanuel
Ortega, who recently scored his second
platinum record for selling 60,000 units
of “Sofié,” is in Miami recording his
upcoming record. Ortega’s labelmates
Los Brujos and Babasénicos have
been selected to appear at the Festival
de Rock Alternativo, slated to take
place in October in Buenos Aires’ Fer-
rocarril Oeste Stadium. Among the
other acts booked to appear are
Cypress Hill, the Presidents Of The
United States Of America, the
Fugees, and Bjork.

CHART NOTES: Walt Disney Rec-
ords made its Hot Latin Tracks debut
an impressive one, as Luis Miguel’s
“Suefia” came in at No. 10 in the July 6
issue. “Suefia” is taken from “El
Jorobado De Notre Dame,” the Span-
ish-language soundtrack to Disney’s hit
film “The Hunchback Of Notre Dame.”

And here is another first-time chart
feat: Both “Suefia” and its English
counterpart, “Someday” (which is sung
by All-4-One), have hit the top 40 of the
Hot Latin Tracks and the Hot 100 Sin-
gles charts, respectively. This marks
the first time that a song has entered
Hot Latin Tracks and the Hot 100 with
two different artists.
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Sony Classical Makes Old Performances
Sound Like New On Masterworks Series

0 LD WINE IN NEW BOTTLES:
Sony Classical has been digging
around in its archives in the last few
years, and this fall it will begin releas-
ing a new collection of historical
recordings. Dubbed Masterworks Her-
itage, the series will include remaster-
ings of material dating back to the turn
of the century, some of it never avail-
able on CD and/or unavailable on LP
for decades.

Sony'’s team, led by veteran produc-
er Tom Frost, is using original session
masters on lacquer discs, the master-
ing medium from 1939-50, as well as
metal parts and shellacs from earlier
recordings and tape masters from
later eras. With contemporary digital
technology at its disposal, Frost’s team
has endeavored to recapture the full
sound and dynamic range of the origi-
nal recordings in addition to eliminat-
ing as much surface noise as possible.

While some CD transfers—includ-
ing those done by Sony in its Master-
works Portrait line, as well as those by

Billboard
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by Heidi Waleson

some independent labels—have used as
mastering sources old shellacs, vinyl,
and other media several generations
distant from the originals, Sony stress-
es that Masterworks Heritage has the
best sources for these recordings.
“By using the original sources, we
can clear away the accretion of years,”
says Dennis Rooney, a reissue pro-
ducer and consultant for the series.
Rooney and Frost say no expense was
spared—from the 800-pound, specially
built turntable to the hours spent
breathing the dust of the Sony archives
outside Kingston, N.Y.—in the process
of identifying and choosing the mas-
ters, repairing the damage done to
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them by time, and determining the
best techniques to reproduce them.

On June 25, Rooney demonstrated
some of the results to a roomful of
invited guests at Sony Music Studio. A
section of a 1947 Bruno Walter per-
formance of Mahler’s Fifth Sympho-
ny (recently released as part of the
Bruno Walter edition) sounded flat and
generic in the earlier Masterworks
Portrait reissue; in the new release, it
came alive with full, acoustic dynamic
range. Bida Sayao’s 1941 perfor-
mance of Gounod’s “Juliet’s Waltz”
bloomed on the new version—she
sounded like a singer, not an “old
record” caricature.

Dynamics that
were scrunched
together on 78s
have been set free.
A remarkably
vivid performance
of Verdi’s “Infe-
lice,” recorded in
1905 by baritone
Marcel Journet
and remastered
from one of the
few metal parts
surviving from those earliest years,
boasted an extended frequency range
that, according to Rooney, “shouldn’t
have been there.” Sony has recaptured
the dimensions of these old perfor-
mances, showing nuances that were
inaudible on the playback equipment of
their era.

Sony is packaging Masterworks
Heritage titles in elaborate CD-sized
booklets that reproduce or echo the
original cover art and has invented a
new price for it: $12.98. David Weyner,
Sony’s senior VP/GM (U.S.), is hoping
for an audience beyond the avid collec-
tor. The first 10 titles will be released
Sept. 3; another 10 are scheduled for
October. In the first batch will be discs
from the acoustic era of recording
(pre-1925), including a two-disc 1903
Columbia Grand Opera series with all
existing takes of performances by such
singers as Marcella Sembrich and
Edouard de Reszke. Performances by
violinist and conductor Eugéne Ysaye
will receive their first authorized
release. Performances from the mono
era (1925-1957) include pianist Clau-
dio Arrau playing Liszt’s Piano Con-
certo No. 1 with the Philadelphia
Orchestra, and Eugene Ormandy;
releases from the stereo era will
include George Szell conducting the
Cleveland Orchestra.

Other artists in the series include
soprano Maggie Garden and bass
Ezio Pinza, Percy Grainger playing
his own music, violinist George Enes-
cu, and conductors Dmitri Mitropou-
los and Fritz Reiner. There are his-
toric Metropolitan Opera recordings
from the early ’50s, and even the orig-
inal studio cast recording of Kurt
Weill’s “Lady In The Dark.”

With 40,000 master lacquers in its
archives, to say nothing of 200,000
metal parts and 150,000 pieces of tape,
Sony could continue the reissue process
for a long time. A third group of 10 is
scheduled for early 1997, and about 70
releases are planned altogether. Says
Weyner, “We're sending a message to
the independents: ‘Don’t mess with
these titles. We have better sources.””
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L.A.’S SILVER LAKE: FERTILE BOHEMIAN SPAWNING GROUND

(Continued from page 21

for the melange of cultures and
styles praised by the city’s natives.

There is also a good dose of com-
munity activism that reveals itself
in such projects such “Schoolloaf:
Everything But The Crust.”

The album, which is produced by
local mothers Kate Perotti and
Laura Bogner, is a compilation
being developed to fund Silver
Lake’s co-operuative nursery school,
Hilltop. Local bands Extra Faney
and Pop Defect, as well as Red Hot
Chili Peppers bassist Flea, are
donating music to the album.

VITAL CLUB SCENE
Silver Lake has long been a
bohemian epicenter in Los Angeles,
some say even since the "40s. How-
ever, many have noticed an artistic
renaissance in the area over the last
three veurs.

LUTEFISK

“There’s a whole new breed of
people popping up on the scene and
a lot of new activity,” says Davis.

Moramarco, who settled in Silver
Lake after living in L.A. for 10
vears, says that the current scene
is the culmination of several vears
of eastward migration.

“There are a lot of ‘lost-soul
musicians’ floating around this
city,” he says. “The scene here is
older. It’s kind of like the second or
third generation of punks. Every-
body was spread out all over the
city, and now it seems we're all find-
ing our voice at the same time and
are able to express it in this scene
that's been coming together.
There’s nothing so new under the
sun, except that evervbody's here in
the prime of their lives, rocking
out.”

Moramarco attributes part of the
rise in activity to the opening of the
club Pan. When it opened three
vears ago at Silver Lake's Dreams
of L.A. nightclub, it was the first
large venue for live music in the
area,

Club owner/operator Horst Wol-
fram says that in the venue's earli-
et incarnations as the Red Chimney
and discotheque La Sheik, it never
hosted bands.

The great success of Pan's Thurs-
day night gatherings, however, con-
vinced him that live music was a
viahle option.

Though Pan has moved, live music
still thrives within Silver Lake.
Notably, Spaceland, which exists in
its place at Dreams of L.A., now
boasts six nights a week of live
music, making it the centerpiece of
the city’s live music cireuit.

However, locals remember the
predecessors to the city's modern
haunts. Before it became Glaxa,
Olio's hosted bands, theater, and
performance art. Before the death
of rock critic Juc Zinder (Billboard,

Feb. 24), his Fuzzyland venue in Mt.
Washington helped establish con-
verted bowling alley Mr. T’s into a
haven for area bands.

In spite of the few Silver Lake
clubs and the number of restau-
rants and stores that double as
occasional music venues (i.e., Mil-
lie's and You’ve Got Bad Taste), the
loss of the Onyx coffee shop, which
no longer hosts bands, and Club
Fuck!, which moved to the West
Side, often inspires Silver Lake
acts to travel to gigs throughout
Los Angeles.

Downtown L.A.’s Impala is a
probable spot to see Silver Lake
acts, vet bands are also apt to per-
form at Silver Lake’s notorious
house parties, which often do not
convene until early morning, thanks
to tolerant neighbors who are more
likely to join in the fun than blow

VELOURIA

the whistle.

Also important to the Silver Lake
scene are its gayv bars, which con-
tinue to provide fertile ground for
burgeoning acts.

The Guarage, where the afore-
mentioned Club Sucker is held, was
previously the all-gay Bunkhouse,
while Pan now takes place at the
mainly gay Faultline. In Utero and,
formerly, Club Fuck! welcomed
local acts long before Pan broke

open Dreams of L.A.’s doors to
musicians.

While Silver Lake’s vogue is still
gaining momentum, most residents
seem to be taking the outside inter-
est in stride.

“I know that people are trying to
portray this as the next Seattle,”
says Grillo, “but I don't see it like
that. There's a sense of community
here that goes beyond music. It's
the whole lifestyle. Kvervone con-
tributes to what's going on, from
the bands to the little old lady on
the corner.”

Paul V. concurs, saving, “I've
always called it an anti-scene. When
you try to force a seene, it's not
going to work, because it's not real,
and it’s not organic. When it’s pure,
it takes a while longer to find its
audience and aesthetic, Things are
going to remain pretty true to what

EXTRA FANCY

they are now.”

Even rumblings seem to have lit-
tle effect on local musicians. “I’'m
pro-information,” says Moramarco.
“There are people dissing it, sav-
ing, ‘Oh, it's a scene.’ I think that’s
a negative attitude. If talking about
a ‘Silver Lake scene’ gets people to
listen to the music, then a lot of
bands that might not otherwise get
attention are going to, and that’s
the most important thing.”
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Once A Songplugger, Now A Chief

Danny Strick Promoted To BMG Songs President

M BY IRV LICHTMAN

NEW YORK—Not many former song-
pluggers become presidents of major
music publishing operations these days.
Among the few is Danny Strick, who has
been elevated to that position from
senior VP/GM at BMG Songs, the U.S.
wing of BMG Music Publishing.

Strick, whose music publishing career
began in 1978 as a songplugger at Shel-
ter Records’ Skyhill Music Publishing, is
expanding his primary responsibilities
beyond the Los Angeles and New York
offices (he is based in L.A.) to include the
supervision of BMG Songs’ country and
contemporary Christian divisions in
Nashville as well as the company’s U.S.
Latin division, which was recently set up
in Miami.

Strick, who joined BMG Songs in Jan-
uary 1989, reports directly to Nick
Firth, president of New York-based
BMG Music Publishing Worldwide.

Strick says he will continue to support
BMG Songs’ 7%-year-old strategy of
acquiring catalogs of well-tested songs
so that they can be exploited through
film, TV, and jingles usage. This will
deliberately enlarge a revenue base
“without concern for chart share,” he
says. However, Strick adds that the com-
pany will embark on a strategy to gain
more chart share, particularly in R&B.

BMG Songs is already a factor in rap
publishing, with such acts as Cypress

Hill and Wu-Tang Clan. Now, Strick has
given Derrick Thompson, director of
urban music in New York, a mandate to
expand his staff of urban reps to include
Los Angeles.

In Nashville, BMG Songs will estab-
lish a new joint ven-
ture called Cabin
11 that will be
headed by the com-
pany’s  former
VP/GM  there,
Henry Hurt.

Randy Hart,
senior director of
creative in Nash-
ville, moves into
Hurt’s position and receives VP stripes.
Hurt will report directly to Strick.

Strick says he “really wants to build”
the contemporary Christian division’s
presence in that market sector. Elwyn
Raymer, formerly GM there, is now VP
and will report to Strick.

BMG Songs can already lay claim to
major inroads in the Latin market, an
area under the direction of Virginia de
Gregorio-Infante, coordinator of the
Miami office.

Overall, says Strick, future deals in
Christian and Latin music are likely to
closely resemble those made in other cre-
ative units, meaning that developing-
artist signings will play a bigger role.
Christian music and Latin deals at BMG
Songs have tended to involve the signing

STRICK

Vivian Ellis Dies At 91;
Wrote For British Stage

Bl BY NIGEL HUNTER

LONDON—Vivian Ellis, who died June
19 at 91 after a short illness, was a major
figure in British musical theater
between the world wars and during the
postwar years. Ellis, who was still work-
ing on new songs at the time of his death,
was a popular and long-serving presi-
dent of the Performing Right Society, an
authors organization that recently held
a party to celebrate the 70th anniversary
of his becoming a member.

Ellis originally intended to be a con-
cert pianist and studied with Dame Myra
Hess and at the Royal Academy of Music,
but he fell in love with the musical the-
ater while still a teenager: He contributed
many songs for West End revues, writ-
ing for a variety of stars that included
Jack Buchanan and Sophie Tucker:

He began a long publishing association
with Chappell & Co. in 1928, and his first
hit show the following year was “Mrs.
Cinders,” co-written with Richard
Myers. Its main song, “Spread A Little
Happiness,” became a No. 1 hit when
revived by Sting 53 years later.

Ellis wrote the songs for “Jack’s The
Boy,” a 1932 movie starring Jack Hul-
bert, whose HMV recording of “The
Flies Crawled Up The Window” sold
more than 250,000 copies.

After World War 11, during which he
served in the Royal Naval Volunteer
Reserve, Ellis’ fruitful partnership with
lyricist A.R Herbert resulted in “Bless
The Bride” (1947), an operetta in Victori-

an style featuring some of his best songs
(“This Is My Lovely Day,” “Ma Belle Mar-
guerite,” and “I Was Never Kissed
Before”). His last collaboration with Her-
bert was “The Water Gypsies,” in 1955.

His orchestral piece “Coronation
Scot,” an evocation of the train of the
same name, is still heard regularly in
commercials and as background music.

In 1984, the PRS inaugurated the
annual Vivian Ellis Workshop and Prize
to encourage writers for the musical
stage under 35.

A PRS spokeswoman says that this
year's event will proceed as planned and
that the award is expected to continue in
his memory. Ellis is survived by his sis-
ter, Hermione.

of successful songwriters or well-known
singer/songwriters.

Other key personnel who report to
Strick include Clyde Lieberman, senior
director of creative, East Coast, and, on
the West Coast, Margaret Mittleman,
VP of talent acquisition; Art Ford, VP of
marketing; Cathy Nolan, senior director
of copyright; and Karen Bergin, direc-
tor of finance. The BMG Songs staff in
the US. totals 50.

“During [Strick’s] tenure [at BMG
Songs], revenues have increased more
than threefold,” says Firth. “Perhaps
more importantly, Danny and his team
have emerged in the forefront in terms
of developing new artists who are gain-
ing acceptance on many major labels.”

Strick has played a role in a surge of
catalog deals with both established and
developing writers since his arrival at
BMG Songs. Since then, BMG Songs has
acquired more than 50 catalogs in the
U.S., including those of Christopher
Cross, Barry Manilow, Santana, John
Hiatt, Peter Cetera, B.B. King, and Boz
Scaggs.

Strick now heads a writer/artist roster
that includes Beck, Ace Of Base, Method
Man, Cowboy Junkies, Jesus & Mary
Chain, and Mobb Deep.

Key acts whose recordings reflect the
activities of the company’s writers (or
writer/producers) include Mariah Carey,
Paula Abdul, Eric Clapton, Whitney
Houston, Vanessa Williams, Bette
Midler, Bonnie Raitt, and Anita Baker.
And on the developing artist-writer
front, album releases are due soon from
Mary Lou Lord, Duncan Sheik, Thrush
Hermit, Fitz Of Depression, and Kim
Fox.

Before joining BMG Songs, Strick was
East Coast VP for MCA Music Publish-
ing. His prior affiliations include stints
with CBS Songs, Jobete Music, and Unit-
ed Artists Music.

While it does not release dollar fig-
ures, BMG Music Publishing Worldwide
claims status as one of the five multina-
tional publishing firms, with 24 wholly
owned offices in 22 countries. It ranks
itself as No. 4 among its peers. The U.S.
unit accounts for about 25% of worldwide
pop revenues, says Firth,

As for Strick’s background as a song-
plugger, that experience gave him the
feel of “what it was like to be on the
street and work on a creative level with
the artist, writer, producer. I learned the
business side of the business as I moved
along.”

Price & His Priceless Songs. Rondor Music International recently acquired the
Lloyd Price and the Lloyd & Logan cataiogs from the performer/writer, including
such classics as “Personality,” “Stagger Lee,” and “I'm Gonna Get Married.”
More than 200 people attended a party at Rondor's offices in Los Angeles to cel-
ebrate the deal. Shown at the event, from left, are Brenda Andrews, senior VP of
Rondor; Price; Jerry Moss, chairman of Rondor; and Lance Freed, president of
Rondor.
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NO.T SONG CREDITS
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HOT 100 SINGLES
HOW DO U WANT [T/CALIFORNIA LOVE + Tupac Shaku, J. Jackson, Dr. Dre, Roger Troutman, L. Troutman,
N. Durham, W. Cunningham * Joshua's Dream/BM|, Interscope PearllBMl Warner- Tameﬂane/BMI BlackIH|s-
panic/ASCAP, Suge/ASCAP, Emoni's/ASCAP

HOT COUNTRY SINGLES & TRACKS
NO ONE NEEDS TO KNOW + Shania Twain, Robert J. Lange * Loon Echo/BMI, Zomba/ASCAP

HOT R&B SINGLES
HOW DO U WANT [T/CALIFORNIA LOVE * Tupac Shaku; J. Jackson, Dr. Dre, R
intersco,
panic/ASCAP, Suge/ASCAP moni's/ASCAP

HOT RAP SINGLES
HOW DO U WANT [T/CALIFORNIA LOVE - Tupac Shakur, J. Jackson, Dr. Dre, R
N. Durham, W. Cunningham + Joshua's Dream/BMI, Intersco;
panic/ASCAP, Suge/ASCAP moni's/ASCAP

HOT LATIN TRACKS
POR AMARTE -+ Enrique Iglesias, Roberto Morales * F

N. Durham, W. Cunningham ¢ Joshua's Dream/Bl

W R I T E R

P U B L I S H ER

oger Troutman, L. Troutmal
PearlIBMI Wamer- TameﬂanelBMl BIackIHls-

oger Troutman, L. Troutman,
Pearl/BMI Wamer- TamedanelBMl Black/His-

ic/SESAC, Uni /ASCAP

Steinman Finally Links With
Lloyd Wehber;

TOGETHER AT LAST: Jim Stein-
man, the songwriter who last month
signed a long-term deal with Poly-
Gram Music Publishing (Billboard,
June 29), is getting another chance to
work with Andrew Lloyd Webber.
Steinman was in the unenviable posi-
tion of having to turn down Lloyd
Webber’s invitation almost a decade
ago to write the lyries for the musi-
calization of “The Phantom Of The
Opera,” which is still running on
Broadway and in most places in the
civilized world.

“I had to turn the project down
because of pressures to do a Bonnie
Tyler album after the hit she had
with one of my songs, ‘Total Eclipse
Of The Heart,” ” says Steinman.

This time around, Steinman was
able to work with Lloyd Webber. He
has recently finished the lyrics to 14
songs he’s writ-

Berlin Swings

Shubert Alley.

That said, it is a joy to report that
Berlin did not neglect to give
“Louisiana Purchase”—a genial
sendup of local shenanigans in New
Orleans politics—an expected bagful
of fresh tunes, plus wordplay that
shoots less for the telling rhyme than
for clever simplicity. There is even a
vocal group, shades of any big band
of note in that era, that serves as a
swingin’ Greek chorus.

The big hit from the show is “It’s
A Lovely Day Tomorrow,” a beauti-
ful, reassuring anthem that promises
better times following the Nazi
onslaught in Europe. There are also
two wonderful ballads, “You're Lone-
Iy And I'm Lonely” and “Fools Fall
In Love.” These two songs, besides
their obvious merits, are typically
Berlin in that they express optimistic

possibilities in

ten with the
Englishman
for the Harold
Prince-direct-
ed “Whistle
Down The

.',‘
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the face of dire
circumstances,
does his
“Let’s Face
The Music And
Dance” from

an i

Wind,” based
on an English
movie released
in 1961.

Classically trained and noted for
songs that don’t bother to hold to the
commercially viable formula of three
minutes or less, Steinman says his
“favorite appellation was that given
to me by a critic from The Los Ange-
les Times when I was touring with
Meat Loaf. He called me Little
Richard Wagner. I was a Wagner
fanatic as a 7T-year-old. What I
absorbed simultaneously [growing
up] was listening to Little Richard
and ‘Tristan Und Isolde.” ”

|N THE SWING OF THINGS: As
sophisticated, inventive, and engag-
ing as show music can be, the musi-
cal theater has generally reflected
pop sensibilities rather than initiat-
ing them. Irving Berlin’s “Louisiana
Purchase,” his 1940 hit deliciously
revived at Carnegie Hall’s Weill
Recital Hall in New York for six per-
formances starting June 19, is a par-
ticularly apt example. The swing era
was in full flower when the show was
written, and Berlin and his collabo-
rators, particularly orchestrator
Robert Russell Bennett, endowed
the score with a swinging sound that
is as much Glenn Miller et al. as it is

by Irv Lichtman

“Follow The
Fleet.”

And the
comic numbers
are unfailingly bright, including “Sex
Marches On,” “You Can’t Brush Me
Off,” and “What Chance Have I With
Love.” Once again, musical theater
lovers can thank Rob Fisher, musi-
cal master of the brilliant “Encores!”
series at City Center, for much of the
scholarly legwork and in-concert con-
ducting. The cast itself was a delight
and appeared to be enjoying the
work as much as the audience.

By the way, Berlin’s affable sense
of political satire beamed again in the
1950s with “Call Me Madam,” which
was revived last year, also under
Fisher’s musical direction.
“Louisiana Purchase” will follow
“Call Me Madam” as an original-cast
release on DRG Records.

PRINT ON PRINT: The following

are the best-selling folios from Hal

Leonard Inc.:

1. Alanis Morissette, “Jagged Little
Pill.”

. Hootie & the Blowfish, “Cracked
Rear View”

. Joan Osborne, “Relish.”

. “Foo Fighters.”

. Oasis, “(What’s The Story)
Morning Glory?”

no
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Gonzalez Gets The Job Done At N.Y.’s Quad Recording

B BY PAUL VERNA

NEW YORK—In a business that
thrives on specialization, cutthroat
competition, and shameless self-pro-
motion, Lou Gonzalez has bucked
every trend in his nearly 20 years as
proprietor of New York’s Quad
Recording Studios.

The self-effacing Gonzalez does all
his deals on a handshake, has quietly
outlived most of his competitors, and
does not have a gleaming wall of gold
and platinum discs—although he owns
just as many as his higher-profile
counterparts.

However, Gonzalez’s low-key ap-
proach cannot mask Quad’s track
record as one of the preeminent re-
cording facilities in this mecca of
recording. Dozens of hit albums,
including Madonna’s “Erotica,” Mare
Cohn’s Grammy-winning self-titled
debut, and Metallica’s “Load,” have
been recorded or mixed at Quad. Fur-
thermore, some of the tape transfers
for the Beatles “Anthology” series
were done at Quad, and an upcoming
John Lennon retrospective has arrived
for cataloging and transfers, accord-
ing to Gonzalez.

The facility has just refurbished its
Studio A and installed an SSL 9000 J

console, the second one in this market.

Asked to share his formula for suc-
cess in a market where many top stu-
dios have fallen by the wayside in
recent years, Gonzalez says, “I at-
tribute it to the fact that, at least until
recently, I could do every job there
was to do. It’s not that I wanted to do
them, and I didn’t necessarily have the
time. But if push came to shove, there
wasn't anything in this business that
I couldn’t do if the person that was
supposed to do it called in sick or was-
n’t competent or just needed help. If it
came to bookkeeping, engineering,
assisting, designing, fixing—whatev-
er it took, I could do it. And I'm a
musician as well, so I could talk to the
clients on those terms. When I was an
engineer, it helped that I could read
the chart.”

Trained at the University of Maine
as an electrical engineer (with a minor
in music), Gonzalez cut his teeth in
New York broadcast studios in the
'60s. His entry into the music record-
ing world happened by accident.

“I was in the chief engineer’s office,
and he had to go the bathroom,”
recalls Gonzalez. “While he was gone
the phone rang, so I answered and the
guy at the other end must have
thought I was the chief engineer, and

AUDIO TRACK

LOS ANGELES

AT THE WORLD-RENOWNED
Record Plant Recording Studios, Social
Distortion returned to Studio 1 to work
on its new Epic Records project with
producer Michael Beinhorn and engi-
neer John Travis, who worked on the
room’s 96-input SSL 8000 G+; Brandon
Harris assisted. The Record Plant also
hosted superstar producer Babyface,
who worked on his upcoming Epic solo
album in Studio 2 with engineers Brad
Gilderman and Thom Russo. Paul
Boutin assisted on the sessions, which
were recorded through the room’s 72-
input SSL 4000 G+. Babyface also pro-
duced sessions for Toni Braxton’s
sophomore album on LaFace/Arista,
which also featured production by Daryl
Simmons and Soulshock & Karlin.
Other activity at the ever-busy complex
includes an ongoing album by the Bee
Gees, with producers including David
Foster and Doug Rasheed; engineers
Harris, John Merchant, Felipe Elgue-
ta, and Jon Gass; mixing engineer Mick
Guzauski; and assistant Kyle Bess.
Also at Record Plant, Luther Vandross
is working on a forthcoming project for
Epic with arranger Skip Anderson,
engineer Ray Bardani, and assistant
Bess ... At Skip Saylor, producer Car-
men Rizzo worked in Studio B on a pro-
ject by RCA artist Junkster; Rizzo also
engineered, assisted by Rod Michaels.
Also at Skip Saylor, LaFace recording
artist DeDe O’Neal tracked and mixed
her upcoming album with producer
Mark Feist, engineers Chris Puram
and Jason Mauza, and assistant James
Danis . .. At Cherokee Studios, Virgin
act Cellophane worked with producer

Howard Benson, engineer Bobby
Brooks, and assistant Devin Foutz.
Also at Cherokee, Jive Records’ Spice 1
worked in Studio IV with producer Clint
Sands and engineer Eric Janko.

NEW YORK

AT TRUTONE mastering studio in
nearby Hackensack, N.J., recent pro-
Jjectsinclude Dave Alpert’s latest release
on D&A Records, which was mastered
by Trutone’s Joe Yannece; India & Tito
Puente’s “Jazzin’ ” album, on RMM
Records, mastered by David Radin; and
D.J. Magic Mike & Sir Mix-A-Lot’s
Warlock Records collaboration “The
Bounce,” cut on Trutone’s Neumann
lathe by Phil Austin. .. Producers Psy-
cho Les and P.K. were at Power Play
putting the finishing touches on George
Nooks & Lupa’s Correct Records sin-
gle “Real Man,” tracked and mixed on
the studio’s SSL console.

NASHVILLE

AT SOUND EMPORIUM, Connie
Smith tracked a project for Warner
Bros. with producers Marty Stuart
and Justin Niebank and engineers
Niebank and Ken Hutton. Also,
Trisha Yearwood overdubbed and
mixed her latest MCA album with pro-
ducer Garth Fundis and engineers
Dave Sinko, Chuck Ainley, and Mark
Ralston . .. At Woodland Digital,
George Jones overdubbed his latest
MCA project with producers Buddy
Cannon and Norro Wilson and engi-
neer Bob Bullock.

(Continued on next page)

he said, “This is Bob Goldman from
Mirror Sound, we're having trouble
wiring up our new room, can you send
us over your best man?’ I said, ‘Cer-
tainly, sir, and I went over there and
said, ‘They’ve just sent me here from
the radio station.” And all of a sudden,
I'm involved in wiring this incredible,
state-of-the-art recording studio—on
a bluff.”

Quad's recently rebuilt Studio A, fea-
turing the studio’s SSL 9000J console.

At Mirror Sound, Gonzalez learned
every aspect of the recording studio,
from tape machine maintenance to
production and engineering to room
design and construction.

From there, Gonzalez went to the
Hit Factory, where he helped build
some of that facility’s first rooms. He
left the Hit Factory to start a venture
that never got off the ground, and
eventually he wound up at the now
defunct Advantage Sound.

“I got lucky,” says Gonzalez, using a
phrase that occurs frequently in his
vocabulary. “I was working at Advan-
tage Sound, and they put me together
with Melvin Van Peebles to cut an
album. He said, ‘I'm having trouble
with my Broadway show, I can’t get it
to sound right. Would you come down
and look at it?’ So I did, and I made
some good guesses. I got lucky and it
sounded good, so I got a name, and
soon other people were asking me to
do Broadway shows.”

Although Gonzalez had never in-
tended to pursue a career as a stage
sound engineer, he found the allure of
Broadway irresistible.

“It was wonderful,” he says, beam-
ing. “There’s nothing like opening
night on Broadway for a high. But
everything hinges on one night. You
don’t get take two. You either make it
or you don’t.”

The Broadway connection, ironical-
ly, led Gonzalez right back to the stu-
dio when one of his clients decided to
cut an album.

“It was the production team behind
‘Sesame Street,” ” says Gonzalez.
“They wanted to do a demo of the
show to sell it, so it was with that guar-
antee of a booking that I built this
place. I built it on a shoestring and
opened it up without a penny in my
pocket to receivables from ‘Sesame
Street.””

The resulting album, “Sesame
Street Block Party,” featured such
stars as Lionel Hampton and estab-
lished Gonzalez as a versatile studio
owner/engineer who could get the job

done.

“I was the draw; I was the engi-
neer,” he says. “It was a one-room facil-
ity, and I was the engineer. Back then,
studios had engineers that worked in-
house. I don’t know that you could do it
again today. It fit with the times.”

When he opened Quad, Gonzalez
had a 16-channel API console and an
Ampex MM-1000 16-track tape
machine. Not content with 16 tracks
and unable to splurge for a 24-track
recorder, the ever-resourceful Gonza-
lez figured out a way to synchronize
an MM-1000 8-track with his existing
16-track, for a total of 24 tracks.

“It was a machine that was real
enough to attract business, but it was
something I couldn’t have bought,”
recalls Gonzalez.

A few years later, competitor Sound-
works bought an SSL console and
unloaded its Harrison in-line board on
Gonzalez. Once again, Quad had
acquired a major piece of gear for lit-
tle money.

“People heard you had a Harrison,
and they came because it had a good
sound,” says Gonzalez.

At that point, Gonzalez leased a 24-
track Studer recorder and bought
Dolby racks. Then came the first of a
series of expansion opportunities.

“Associated Sound, which had done
‘They’re Coming To Take Me Away’
and ‘Rudolph The Red-Nosed Rein-
deer,’ was on the sixth floor, and the
two partners [who ran it] were getting
tired. So I bought them out, and I took
over their facility. I saved a lot of
money on construction costs. That was
when I bought my first SSL.”

In the meantime, Jerry Ragavoy,
Gonzalez’s boss at the Hit Factory,
opened Counterpoint as a three-floor
studio in Quad’s building at 723 Sev-
enth Ave. When Counterpoint, Gonza-
lez bought Ragavoy out, along with
much of his gear, which included vin-
tage mikes, outboard effects, and a 48-
channel SSL-6000.

Quad “coasted along” for years,
according to Gonzalez, racking up an
enviable list of credits that includes
such names as Madonna, Aerosmith,
the Rolling Stones, Whitney Houston,
Toni Braxton, and longtime client Yoko

Ono. Then, in late 1995, Gonzalez got
the bug to upgrade again.

“I was in the middle of working on
my house,” he recalls, “when I sud-
denly got inspired and said, ‘I want to
do this again. I want to upgrade.””

He refurbished Studio A, a room he
had built by hand when he opened in
1978, and installed the SSL 9000 J.

“As soon as that console came in, I
sat down and I learned how to runit,”
he says. “It’s wonderful. I love that
machine. It’s a pleasure to work on it.
People go in there expecting to have to
patch in outboard EQs, preamps, and
limiters, and the thing does it all. I
mean, you still need outboard stuff,
but you need half of what you used to.”

Quad’s other rooms feature a 64-
channel SSL 6000 G with Total Recall
(Penthouse studio), a 72-channel SSL
4000 G with Total Recall (Studio B),
and a 32-channel SSL 4000 with Total
Recall (Studio C). The studio also
offers state-of-the-art recorders,
microphones, keyboards, outboard
gear, and monitors.

Gonzalez says he’s past the point of
worrying about competition from
home studios.

“They can’t do what I do, and I don’t
want to do what they do,” he says.
“You can’t mix a record at home. You
can’t put all that stuff in your living
room. So I don’t have a problem with
the home studios at all.”

Unlike many top-studio owners,
Gonzalez doesn’t complain about how
tough the business has become.

“I've never thought it was tough,” he
says. “I thought it was fun. It’s been
hard work, but it’s fun. When we
rebuilt [Studio A], I went there with
my work boots on and ran the crew,
and we did it. It was one of the most
exciting winters I've had in my life.”

Although the studio, of which Gon-
zalez is the sole proprietor, has been
profitable for years, he insists he’s not
in the business for the money.

“I didn’t expect the studio to sup-
port me,” he says. “I did it because it
was fun to have a recording studio.
Now it supports me, but back then I
still went out and worked. I just hap-
pened to have my own recording stu-
dio, and it was fun. It was exciting.”

Some of the mixing sessions for Metaliica’s hit “Load” aibum were done at Quad
Recording Studios. Shown, from left, are Metallica front man James Hetfield,
engineer Mike Fraser, Metallica drummer Lars Ulrich, and assistant engineer

Mike Rew.
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Studio Action

EUROSOUNDS

A column by Zenon Schoepe on the
European professional audio industry

GERMANY

THE SCHOOL of Audio Engineering
celebrated its 20th anniversary in
Munich recently, and school founder
Tom Misner revealed his future plans.
Next year, SAE will open what will be
the largest audio/multimedia training
college in the world at new premises in
London with an investment of 1 million

“When I started SAE, the industry
was used to having assistant engineers
trained on the job,” says Misner. “Over
the years, SAE achieved a reputation
as a practical training college, and our
students gained industry acceptance
and jobs.”

NORWAY

STATE BROADCASTER NRK used
Sony’s new UHF multichannel wire-
less microphone system for all artists

Contest, held at the Spectrum Stadium
in Oslo. Key to the system is the
WD880A UHF spectrum divider,
which allows 60% more audio channels
to be carried in the same frequency
band when using the WL800 system. It
achieves 24 channels from 774-798
megahertz and 24 from 800-820 mega-
hertz and works in conjunction with the
WRRS850A twin broadcast diversity
receiver, the WRT860A miniature belt-
pack transmitter, and the WRT867A
stage vocal mike transmitter.

wireless,” says Ciaran Doran, Euro-
pean product manager for micro-
phones at Sony. “Creating a multi-
channel system in the UHF band
without compromising on the audio
quality, the RF quality, or the power

requirements for reliable use by broad-
casters is a major feat.”

All current Sony wireless systems
can be upgraded to the new multi-
channel system with the addition of a
WDS8S80A.

AUDIO TRACK

(Continued from preceding page)
OTHER LOCATIONS

AT CRITERIA RECORDING Stu-
dios in Miami, Aerosmith has been
holed up tracking its upcoming album.
Grammy-winning producer Glen Bal-
lard produced the sessions in the stu-
dios’ Neve 8078 and SSL 4096G+
rooms; Jeff Buckley engineered with
Chris Fogel, with assistance from
Keith Rose, Chris Carroll, Shad T.
Scott, and Paul Gordon . .. At Sound
Techniques in Boston, Tori Amos
mixed live tracks for an upcoming B-
side compilation on Atlantic Records;
Mark Hawley and Marcel Van Lim-
ber engineered, with assistance from
Dave Kirkpatrick and Andy Martin.
Also at Sound Techniques, hometown
hero Nuno Bettencourt of Extreme
fame recorded and mixed tracks for
his upcoming A&M Records solo pro-
ject; Anthony Resta produced with
engineers Bob St. John and Ted
Paduck. Paduck has been named staff
engineer and producer at STI, after
freelancing for years at the studio . . .
At the famed Ardent Studios in Mem-
phis, Jimmie Vaughan tracked and
overdubbed in Studios A and B for a
forthcoming Epic project that features
Dr. John on piano on several cuts;
John Hampton produced and engi-
neered, with assistance from Matt
Martone. .. At Beartracks in Suffern,
N.Y., Kathy Mattea mixed a Mercury
project with producer/engineer Ben
Wisch and assistant Steve Regina.

Please send material for Audio Track to
Paud Verna, Pro Audio/Technology Edi-
ton; Billboard, 1515 Broadway New York,
N.Y. 10036; fax: 212-536-5358;
E-mail: PVernate billboardgroup.com.
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BILLBOARD’S NO. 1 SINGLES (WEEK ENDING JULY 6, 1996)
CATEGORY HOT 100 R&B COUNTRY MAINSTREAM ROCK| MODERN ROCK

TITLE THA CROSSROADS YOU'RE MAKIN' ME TIME MARCHES ON UNTIL IT SLEEPS PEPPER
Artist/ Bone Thugs-N-Harmony/| HIGH Tracy Lawrence/ Metallica/ Butthole Surfers/
Producer D.J. U-Neek Toni Braxton/ P. Cook B. Rock Steve Thompson
(Label) (Ruthless) Babyface, B. Wilson (Atlantic) (Elektra) (Capitol)

(LaFace)
RECORDING STUDIO CAT RECORD PLANT/ SOUNSTAGE THE PLANT BEARSVILLE
STUDIO(S) (Los Angeles) DARP (Nashville) (San Francisco) (Woodstock, NY)
Engineer(s) Aaron Connor (Hollywood/Atlanta, GA) | Mike Bradley Randy Staub Chris Shaw

Brad Gilderman

Russell Elevado
RECORDING SSL 40008 SSL 4000G+ Trident Vector 432 SSL 4064G Neve 8088
CONSOLE(S) SSL 6056E
RECORDER(S) MCI JH 114 Studer AB0O Sony 3348 Studer A800/ Studer AB00

Sony 3348 Sony 3348

Studer AB27
MASTER TAPE Ampex 499 Ampex 499/467 Ampex 467 BASF 468 Ampex 499
MIX DOWN STUDIO CAT RECORD PLANT SOUNDSHOP RIGHT TRACK GREENE STREET
STUDIO(S) (Los Angeles) (Hollywood) (Nashville) (New York) (New York)
Engineers(s) Aaron Connor Bob Brockman Mike Bradley Randy Staub Chris Shaw
CONSOLE(S) SSL 40008 SSL 4000G+ Trident Vector 432 SSL 9096 API Legacy
RECORDER(S) Panasonic 3700 Studer 820 Studer A8O Sony 3348 Studer 800
MASTER TAPE Ampex 467 Ampex 499 Ampex 499 HHb DAT Ampex 966
MASTERING BERNIE GRUNDMAN HIT FACTORY MASTERMIX STERLING SOUND STERLING SOUND
Engineer Brian Gardner Herb Powers Hank Williams George Marino George Marino
CD/CASSETTE Allied Digital BMG WEA WEA Capitol-EMI
MANUFACTURER
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BY PAUL VERNA

hile it has become a truism of today’s

multimedia world that technology moves

faster than the average human being’s

ability to keeo up with it, another truism

is still very much at work: old habits die
hard. In the arena of recorded media, these two
seemingly contradictory truisms mean that, on
the one hand. nascent formats like DVD threaten
to shake the foundalion of tape, but on the other
hand. consumers are so accustomed to—and com-
fortable with—tupe that they are unlikely to shift
to a new medium anv time in the near futuire.

That is the assessment of Charles Var Horn,
executive VP of international recording-media
association ITA. In an address to attendees at this
vear's U.S. REPLItech Conference (held June 4
to 6 in San Jose, Califl), Van Horn posed the
rhetorical question (and answer). “Will DVD have
much immediate impact on the feeding habits of
the 80 million VHS VCRs out there? Not a
chance.”

Van Horn supported his assessment with fig-
ures from the ITAs May 1996 Worldwide VHS
and &mm Videotape Market Intelligence Report,
which noted that global sales of 1/2-inch blank
VHS tape—inchiding consumer-packaged tape,
pancake and bulk tape in T-120 equivalents—
increased 9.4% in wiits in 1995 and is expected to
continue growing steadily until 1998. He cited
unit totals of 2.279 billion in 1994, 2.494 billion in
1995 and a projected 2.761 billion in 1998. The
same report indicated that worldwide grewth of

prerecorded video programming increased 16%
in units in 1995, froin 1.221 billion in 1994 to 1.419
billion last year:

“Factory revenues to program suppliers from
the sale and distribution of prerecorded programs
on VHS have increased 4.6% on a glohal basis
during the same period, from $14.8 billion in
1994 to $15.5 billion in 1995.” Van Horn told the
REPLItech gathering.

NOH-THREATENING DVE

Industry leaders supported Van Horn’s obser-
vations by noting that DVD. for all its hi-tech
allure to industry insiders and knowledgeable
consumers, does not present an immediate threat
to VHS.

“Distributian of movies and shortform video on
VHS videotape is going to be around foi quite a
while,” said Carl Yankowski, president/COO of
Sony Electronics Inc. (U.S.). *“To think otherwise
is a mistake. It should be obvious that DVD will
augment, rather than replace, current entertain-
ment media.”

Similarly, Rank Video Services America presi-
dent/CEQO David Cuyler said. “We are excited by
all the developments that DVD presents, but we
find ourselves in an interesting position. because
we are constantly reminded that the abituaries
for VHS are somewhat premature, and because
we're currently working really hard to keep up
with the explosive demand for VHS product.”

Continued on page 48

A highly vocal group of producers and
artists swears by the “terminally flawed

SPOTLIGHT

medium,” citing its warmth, cost and

musical properties.

BY DAVID JOHN FARINELLA

he Brits call digital
recording a flawed sys-
tem of ones and

naughts, the Americans
say it’s just plain ones and
zeroes, and producer Randall
Jamail calls it “perfectly life-
less,” but leave it to a Texan

to take it to the extreme.

Analog believer Jamail (center), with Freddy
Fletcher and Willie Nelson

After the digital '80s, a wide preponderance of musicians, produc-

ers and engineers are turning back to analog tape to capture the

live aspect of their music.

The question is why. After all, analog tape is a terminally {lawed mecium, one that cannot
capture a perfect musical snapshot, has a built-in noise level and deteriorates with age. Of

Continued on page 46
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STORAGE & ARGHIVING
New Demand For Those Who Gan
“Pack A Lot 0f Info Onto Very Little Tape™

BY STEVE TRAIMAN

hile most of the major professional audio- and
videotape companies have separate digital data
and/or instrumentation tape divisions, many are
uncovering increased demand for their digital
products in storage and archiving activity.

Some good insight into
innovative customer de-
mands is offered by key
marketing executives of
Ampex by Quantegy,
BASEF, Fuji Photo Film
U.S.A., Sony Recording
Media And Energy
Products Group and
TDK Electronics Corp.
Virtually all have intro-
duced, or soon will add,
new digital formulations
to their pro lines.

“There’s a conver-
gence in the market be-

Most important to Fuji’s plans is its five-year-old, $100
million-plus South Carolina videotape plant, which is now
running two lines, seven days a week, turning out the
equivalent of 150 million T-120 cassettes annually. The
plant expects to start producing pro video products, now
imported from Japan, in the not distant future.

MODIFYING FOR STORAGE

Also seeing the convergence of digital pro video and data
storage applications is Fred Layn, director of andio market-
ing worldwide for Ampex by Quantegy. “In general, a lot of
data applications
are taking off-the-
shelf products like
our S-VHS and
modifying them for
more  advanced
storage use,” he
observes. “Com-
panies like Me-
trum and Racal

tween applications for
standard  profes-
sional video prod-
ucts and data-stor-
age products,” ex-
plains Tom Daly,
Fuji senior market-
ing manager, (U.S.),
pro video products.
“As a result, we have
to offer a broad
range to cover any
customer’s per-

ceived needs in this
expanding area.”
Fuji is already
supplying some of
its Pro S-VHS product—its H-471S tapes—on an OEM
(original equipment manufacturer) basis to a number of
accounts for data-storage applications, Daly reports, and
companies like Metrum are testing advanced products.
“This fall, we’ll have our new Pro S-VHS line for ADAT
recording systems, and a Hi-8-based product for DTRS
recording systems like Tascam and Sony,” adds Daly.
“The Hi-8 video product will be a 113-minute, double-
coated, metal-particle formulation. We announced a new
DVCPRO [digital 6mm cassette] line for later this year at
the recent National Assn. Of Broadcasters convention.
Our prototype product, compatible with the broadcast-
use system developed by Matsushita, is based on our pro-
prietary second generation of ATOMM [advanced super
thin layer/high-output metal media] technology and has
been tested in Japan, where it will bow first. Meanwhile,
our extended-play DAT line is taking advantage of a mar-
ket that has grown a healthy 15% in the last year alone.”

Top left: BASF 938. Top right: Fuji

Bottom right: Sony DARS 116

DVCPRO. Bottom left: various TDK.

| both have very

sophisticated, large
storage units based
on S-VHS—up to
10s of Gigabytes on
one unit.”

The company’s
new 489 ADAT
product in 42- and
60-minute lengths
is based on S-VHS
technology with a
special PEN (poly-
ethylene napha-
late) base. The new
488 Hi-8 cassette
for Tascam and
Sony DTRS machines offers a more robust base film and
tougher front coat to resist abrasion, in 30-, 60- and 113-
minute running times, with bulk orders reported from
some major Hollywood studios.

A new DDS8 (digital 8mm cassette) product in 54- and
112-meter lengths was just introduced for Exabyte front-
end machines for CD glass-mastering. “There’s a lot of
interest from mastering houses due to the Exabyte’s 2.5-
times-faster loading time, compared to the U-matic tapes,
which can only load in real time,” Layn notes. At the same
time, the storage value of the Album DATpaks is helping
that product take off at under $10 shelf price, he says.
Each holds 12 DATS, track sheets and a floppy disk to
keep major projects organized on a standard shelf.

ENLARGED
Since introducing its DARS-116 metal evaporated for-
Continued on page 50

Video Goping

Year-round sell-through demand has video
dupers adjusting to a world of increased
demand, decreased time and all of the usual
problems. How do they do it?

BY DEBBIE GALANTE BLOCK

he enormous success
I in the video sell-
through market dur-
ing the last few years has all
duplicators working like
speed demons to try and
keep up with demand. Even
those duplicators who dupli-
cate mostly industrial
videos are affected, because
they get “the other work”
that theatrical duplicators
don’t have the time to bid
for.

Retailers also have a lot
to do with changes in the
video business, says Bob
Byrne, VP and general man-
ager at MagneTech, Fort
Lauderdale, Fla. “Pressure
to sell has led to fewer tapes
on their shelves,” he
explains, “thus the pressure
is on duplicators to turn out
product faster.” Also, in
addition to films, there are
many other types of sell-
through video, such as chil-
dren’s and exercise pro-
gramming, that keep many

Video West'’s
Longworth

Resolution’s
Shubart

plants humming seven days
a week, 24 hours a day, all
year long. With those kinds
of working hours, plants
have had to become more
efficient at quality control
because there is just no
time to shut down for main-
tenance.

As volume orders in-
crease, so have raw materi-
al prices. As unit orders go
up, and duplicators need to
expand their capacity, their
profit margins have re-
mained relatively stable or
maybe even slipped a bit.
So how are they coping?
How have they altered the
way they work? The
answers really vary from
duplicator to duplicator.

Rank Video Services
America, Deerfield, Ill., is
handling the increase in vol-
ume in a very traditional
way. They're building more
plants. In June 1995, they
opened their first manufac-
turing plant in Little Rock,

non-theatrical duplicator ADT’s Wilson Continued on page 50
LONG LIVE ANALDG! steadfast analog supporter, com-
Continued from page 45 ments that the tape furthers the emo-

course, answer the analog-philes, dig-
ital is too rigid, too sterile and has its
own set of imperfections that
removes the life from music.

It turns out that what digital
removes most is a sense of warmth.
Even tiber-producer Hugh Padgham,
who uses both analog and digital,
admits that the digital recording he’s
done on Sting’s records is a bit sterile.
“We've got a massive amount of valve
equipment from microphones to
equalizers to microphone amps to line
amps,” comments Padgham. “Vir-
tually everything on a Sting album
goes through a valve to warm it up
before it gets to the digital tape.”

While the concept of musical
warmth is nebulous to some, it’s the
key to success for artists. In fact,
Virgin Records’ Ben Harper, who is a

tional connection he strives for in his
music. “It re-creates a live feel from a
track-recorded song and makes it as
though it’s being played right there
for you,” he says. “I find that digital is
not convincing to me in its depth at
all.”

It’s in the sampling rate, says engi-
neer John Travis, where digital really
falls off. “You're trying to recreate it
with ones and zeroes, but honestly
the sampling rate isn’t even high
enough,” comments Travis, who most
recently completed Social Dis-
tortion’s album for Sony 550 Music.
“There are so many ultra-high fre-
quencies and ultra-low frequencies
that the human ear doesn’t even hear,
but the body can perceive, and you're
missing them all.” When it comes to
recording vocals on digital, Travis

Continued on page 51
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1he FUEUXE is in NEW

ik ou ready?’

Today, the CD reigns.

Tomorrow, who knows?

No problem. No matter where tomorrow's
media leads you, you'll find Trace is ready with
the mastering and replication technology you need.

From magnetic media to CD to DVD and
oeyond, count on Trace to get you rolling in the
latest digital format. For movies, music, software
and multimedia.

No surprise. For the past decade, the software
publishing industry has relied on Trace for high-

Ti.aCeﬁ speed manufacturing technology. Today, we're

g lecding the charge in CD and DVD — with sophis-
EXCEILENCE THAT ticated solutions all the way from mastering to
KEERD ORI - replication. Trace has the advanced technology,

process/facilities planning, training and on-going
support you need to roll smoothly into the new
digital media that lies ahead.

Why wait? To make the transition to your next
digital format, call Trace today at (408) 441-8040.

® 199¢ Trace Products, Imc. 1040 Ecst Brokaw Rd., San Jose, CA 95131-2309. Phone: 1-800-872-23118 or 408-44°-8040 FAX: 408-441-3399. Contact the Trace office nearest you:
Europe N.V. {323) 281-1055. Horg Keng (8521 2410-0077. lseiand (353) 1825-1355. Japan [815) 3668-878 1. Singapore (65) 747-3320. United Kingdom (441] 462-484.248.
The Trace logc fis a registered trademark of Trace 2noducts, Inc. All rights reserved.



TAPE REIGNS

Continued from page 45

On the audio front, Van Horn also
presented encouraging news to man-
ufacturers of tape and tape-based
products. Citing statistics from the
Japan Recording Media Industries
Assn., Van Horn said, “Worldwide
demand for the audiocassette is

ADT’s Gramat

ITA’s Van Horn

expected to remain relatively strong
throughout the rest of the millenni-
um, decreasing slightly from 1.874
billion units in 1994 to [a projected]
1.781 billion units in 1999.”

Van Horn noted that the cassette’s
continued vitality is especially
impressive, given the global domi-
nance of the CD. “For other formats,
this decline would be doom and
gloom,” said Van Horn. *But pundits
have been declaring the demise of the
analog audiocassette for years. The
prerecorded audiocassette is still
doing well more than 12 years after
the introduction of the CD. It took
until 1995 for musie cassette and cas-
sette-single sales numbers to start
dropping.”

Again, Van Horn’s comments were
bolstered by industry executives.
Steve Granat, VP of Allied Digital
Technologies, said, “The spoken-word
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marketplace is what we perceive as
the growth opportunity for the years
ahead. As the population grays, the
audiocassette market will remain
strong because the older population is
used to the audiocassette format.”

The growing children’s-audio cate-
gory is also continually cited by
industry professionals as a haven for
the audiocassette format.

Even the world’s top recording stu-
dios, which have become virtual labo-
ratories of digital technology, are
clinging to analog tape for its unique
sonic properties (see separate story).
Despite its flexibility and hi-tech
razzle-dazzle, digital media cannot

At REPLItech, ITA exee-
utive VP Van Horn
posed the rhetorical
question [and answer}:
“Will OVD have mueh

immediate impact on
the IBEIIIIIQ‘ habits of

the 80 million VHS
VGRS out thera? Not a
chance.”

reproduce the sound of a rock 'n’ roll
band in quite the same way as analog
multitrack tape does, according to top
recording professionals from various
sectors of the industry.

For all his support of analog tape,
however, Van Horn acknowledged that
“no format reigns forever” and pre-
dicted that VHS sales and the volume
of prerecorded videos on VHS would
start to level off “by the end of the mil-
lennium.” Referring to ITA's World-
wide Market Intelligence Report, Van
Horn said, “Worldwide consumption
of blank 1/2-inch VHS videotape,
including consumer and pancake/bulk
in T-120 equivalents, is expected to
peak in 1998 at 2.761 billion units... At
that point, prerecorded video pro-
gramming on VHS videotape will also
peak, at 1.617 billion units.”

That year, electronic video delivery
systems and movies on DVD will
begin to have a measurable impact on
VHS, according to Van Horn. “As a
result, by the year 2000, the number
of worldwide rental units is expected
to decline by as much as 20% from
1996 levels,” said Van Horn. “Pro-
motional and premium uses of video
used worldwide in the VHS format is
predicted to peak in 1997 at 117 mil-
lion units, vs. 113 million units in 1996.
Sell-through units on VHS are
expected to peak in 1998 at 1.363 bil-
lion,” he added.

Putting a poignant capper on Van
Horn’s remarks, Richard Kelly of
Cambridge Associates, said, respond-
ing to the question of when VHS will
finally die: “I know the date—
October 25. T just don’t know the
vear.”
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STORAGE & ARCHIVING
Continued from page 46

mulation at the Audio Engineering
Society convention last October, Sony
claims it enables users of its own Sony
PCM-800 and Tascam’s DA-88 digital
multitrack recorders to extend head
life up to seven times, according to
Chris Emery, Sony’s director of mar-
keting, professional media marketing,
Recording Media & Energy Group

(U.S.). Designed for audio-for-video
applications, it takes advantage of
Sony’s proprietary DLC (diamond-line
carbon coating) process. The new tape
has won endorsements from major
audio users like Howard Schwartz,
owner of Howard Schwartz Recording,
and Roger Nichols, Grammy-winning
producer of Steely Dan.

At the National Assn. Of Music
Merchants show, the DARS-MP ver-
sion rounded out the line. Emery

P Singapore
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Sony’s Emery

notes, “In a general sense, storing dig-
ital information on an MP tape is an
ideal solution. It offers the ability to
pack a lot of information onto very lit-
tle tape, and the advanced metal for-
mulation is ideal for archival storage.”

ACCELERATED SALES
EFFORTS
The new digital formats are provid-
ing even better promise as long-term
storage media products than their ana-
log predecessors, according to Terry

Fuji’s Daly

TDK’s Sullivan

O’Kelly, BASF sales and marketing
director; U.S. & Central America. “Our
new audio and video digital products,
including the DM 938 40 and 60-minute
ADAT line, and DTRS 60- and 113-
minute Hi-8 line, offer improved bin-
ders with smaller tracks and greater
track linear density,” he says. “There’s
a growing interest from a broader
cross-section of dealers, distributors
and end-users in our entire pro range of
products, as they discover the former
3M world is very finite. Our new DTRS

tapes use an advanced metal-particle
formulation and are packaged with our
new ‘BASF Pro’ look as part of an
accelerated sales effort for recording,
storage and archiving needs.”

TDK is actively using its World
Wide Web site to promote its new
TDK Pro line of advanced-technology
media, reports marketing VP Tim
Sullivan. Recently relocating its pro-
fessional division to Long Island from
the Bay Area, TDK is offering pro-
product specs for its new CM S-VHS
formulation for ADAT machines and
its Hi8 MP version for DTRS
recorders on the Internet. “Using a
magazine format, we’ll have real-
audio samples to download, recording
tips from engineers and the opportu-
nity for users to share experiences
about new digital recording and stor-
age applications. Convergence is defi-
nitely happening, and you don’t need
an ‘audio,’ ‘video’ or ‘data’ format, but
just a digital medium. Then the issues
for any end-user are capacity, speed
of access and reliability.” Wl

VIDED EOPING
Continued from page 46

Ark. This month, they will open their
second plant there, and they have
already decided to build a third plant
on the same site. Each of those plants,
which boasts use of Panasonic’s 2X
duplication system, has a manufactur-
ing capacity of 4 to 5 million units per
month. According to David Cuyler,
president, Rank is now producing in
excess of 1 million cassettes a day.
Those new sites are a necessity. “We
wouldn’t build them if they were not,”
explains Cuyler. “We can’t afford to
have idle capacity. Since business is a

At Allied Digital Technologies,
Detroit, Mich., increased volume is
not a problem, according to Brian
Wilson, executive VP of sales and
marketing. “We've always been
involved in the sell-through market,
and still find business to be somewhat
cyclical and predictable,” he claims.
“We staff our plants for peak periods,
so we are always able to keep pace.
Although clients do schedule their
duplication ahead of time, their sched-
ules do no necessarily complement the
schedules of duplicators. Clients want
to put out product during prime sell-
ing times, like Christmas. That
doesn’t change. With regard to movie

Vaughn’s Drapeau says, “We go
through periodic testing of decks,”
which lets the company catch prob-
lems before they happen in duplica-
tion.

Americo Silva, VP of purchasing
and quality assurance at Rank, says,
“Three years ago, we implemented
major changes in quality control and
began to control the process rather
than the product. To begin with, we
put all of our raw materials through a
very thorough qualification. We check
all of our machines periodically and
adjust them under a preventative
maintenance program. With these
methods in place, there is much less

In addition fo films, such sell-through video as children’s and exercise
programming keep many non-theatrical duplicator plants humming seven

days a week

24 hours a day, all year long. With those kinds of working

fours, plants ’MVB had to become more efficient at quality control because
there is just no time to shut down for maintenance.

little less cyclical, we can justify
expansion investments,” he adds.

SHIFTING CAPACITY,
CLIENT MEETINGS

As a company with 12 manufactur-
ing facilities around the country,
Vaughn Duplication, Minneapolis,
Minn., is able to shift capacity to the
region that is busiest at the moment,
says Don Drapeau, president. Also, he
says, “Our high-speed duplication
facilities have loading capacity, so we
can stock pancake and have loaded
tapes on hand, if business picks up
suddenly” Vaughn has also expanded
its capacity in the last couple of years
by acquiring other duplicators.

Video West Productions Inter-
national, Salt Lake City, Utah, has
grown by 30% in the last year and a
half. “We've upgraded QC equipment
and added more equipment to keep up
with demand,” says Jeanne Long-
worth, manager of operations. Betsy
McCandless, account executive, says
the company has managed to keep
ahead of the demand by giving clients
the option of scheduling weekly meet-
ings to help plan purchase orders.

“We consider ourselves partners
without clients,” explains Nancy
Graham, Video West’s general sales
manager. “We get to know their prod-
ucts and we learn to anticipate their
schedules.”

work, there is one benefit. If it is a
major release, there is typically a long
lead time from when it hits the theater
to when the video hits the market.
[There’s] time to prepare.”

QUALITY-CONTROLLING
THE PROCESS

Very successful smaller companies,
such as Resolution of Burlington, Vt.,
have really not expanded capacity.
According to Bill Shubart, president,
“Our business has always been less
seasonal. We haven’t expanded capac-
ity in the last couple of years,
although we have replaced equip-
ment. At times, we need to outsource,
and that works well for us.”

What about quality? Does it suffer
because of less time for maintenance?
Charles Selden of FPV Video Ser-
vices, Indianapolis, Ind., says, “Poor
quality does not have to do with
demand; it has to do with manufactur-
ers purposely buying cheaper shells,
for example, to lower their market
price because of enormous price pres-
sure.” But, that method, he says, will
backfire on the duplicator in the end.
With high-speed duplication, quality
tends to be fairly consistent. If there
is a problem with the master, and it is
caught early on, there will be no prob-
lem with duplicate copies. When it
comes to realtime duplication, decks
need to be watched carefully.

need for corrective maintenance. We
also developed a series of ‘alarms’ so
that we can detect and correct any-
thing that does go wrong. And, in the
end, we still spot check the product to
insure its quality level.”

CineMagnetics moved to a new,
larger and streamlined facility in
Armonk, N.Y.,, in late 1995. Bob
Orzack, VE says he can “eliminate the
lion’s share of the gremlins in real-
time by just checking the master and
setting up manufacturing at the opti-
mum levels. In realtime, we check the
visual image on each deck for a few
seconds. Then, we wind all the cas-
settes back to make sure each has a
tail. The final step is to randomly pull
samples. In high-speed, quality con-
trol is a little easier. We check the
master, check the shells and check the
first pass, then the last pass on the
pancake.”

What does this all mean for the
future of video duplication? It’s very
likely that business will remain strong
and even grow for the next five years.
It is also likely that profit margins will
not grow. Thus, for the business to
remain viable, duplicators will need to
be lean, mean and very organized
about how they maintain their plants.
Duplicators say that, if the quality of a
VHS is at its best, then DVD may not
be nearly as appealing to con-
sumers—at least not right away. [l
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LONG LIVE ANALDG!
Continued from page 46

feels that digital gets too harsh and
brittle. “It has clarity,” he admits,
“but it has a different kind of clarity.”

That also apparently travels over
to other instruments. “If you record a
bass guitar on a digital machine, and
it’s a really big fat bass sound, by the
time you play it back it doesn’t sound
big and fat anymore. It kind of sounds
smaller,” Travis continues. “On the
format we're recording, two-inch,
eight tracks, when you record a signal
on it, it comes back off the machine
sounding bigger and better than
when you put it in. Analog can really
help you out, it can make things
sound better.”

The theme is echoed by Jamail,
who adds that, “On analog, the imper-
fections tend to be more forgiving and
in some cases can even be an
enhancement.”

RENTING ANI EINTING

While digital naysayers point to the
noise of analog, musicians like
Harper say it's a tool that he uses
during the recording process. “The
tape itself is musical,” he says. “It’s as
important as your guitar.” And not
only is it a part of the recording,

Producer/bluesman Roy Rogers

according to Mark McKenna at
Bearsville Studio, but with the use of
Dolby SR—the company’s newest
noise-reduction—the problem is
almost removed altogether.

“A lot of people find they can get all
the benefits of digital recording,
which is improved signal-to-noise
ratio, without having to pay the cost
of digital,” McKenna remarks. He
adds that, while digital had its heyday

Analog Manufacturers Gear Up
After 3M Drops Out

BY DAVID JOHN FARINELLA

tape-manufacturing business, both Quantegy and BASF began

Soon after the word came down that 3M was dropping out of the

to look at ways to capture more of the analog tape market and

boost their own production.

Analog activist Ben Harper

in the "80s, the price of analog still
makes it the way to go for cost-con-
scious musicians whe come into
Bearsville. “Usually, a digital tape
machine in most studios requires
bringing it in from the outside—in
other words a rental—which is
passed on to the client,” he says.

McKenna also brings up the issue
of editing while using analog tape, a
job supposedly made easier with the
“just zip it out” world of digital
recording. The probleni is that, in
the digital world, it takes two
machines to get an edit accom-
plished, where in the analog world it
takes a marker, a razor blade and a
piece of tape. “For me, the extra
work is worth it,” says Jamail. “I
would rather preserve the original,
organic integrity of the sound and
spend an extra five minutes marking
and cutting my tape.”

While the future of analog is secure
with such artists as Harper, Lenny
Kravitz and Chris Robinson of the
Black Crowes (all of whom have pub-
licly stated their support of the medi-
um), there are more than a few mem-
bers of the analog camp who see the
writing on the wall. The future, it
seems, may be more of a conglomera-
tion of both analog and digital. It’s a
process that Padgham is currently
utilizing on the Phil Collins album he
is recording. “I do the drums and

bass on analog, and then virtually
everything else gets done on digital,
including the vocals,” he comments.
During the recording process, he will
copy the basics to a digital tape so the
original does not degenerate during
the rest of the tracking sessions.

Roy Rogers, who has produced
four John Lee Hooker albums in
addition to five of his own blues
records, supports the use of analog
most of the time, but has been using
digital tools during some of his ses-
sions. “In the studio, however, if we
want to change something, we’ll zap it
on to Pro Tools and then put it back
on the analog track,” he says. The
‘however;’ in this case, is that he feels
“the technology should support the
music, not the other way around.”

Harper agrees, but worries about
being overly snobbish in the analog-
digital debate. “People that get too
far into it are missing the point,” he
says. “The point is the song. You gotta
move with technology to a certain
degree, and DATs have made home
recording an option. It doesn’t sound
bad, I just think we're talking better
and best. I think analog is best. It's
the most musical tape.” [l

Get t

While Quantegy already owns the majority of the market share,
the company is in the midst of doing several things to strengthen
their position, according to Fred Layn. director of audio marketing
worldwide. One of the first things the company did was to begin pro-
duction of 3M configurations that they had previously not produced.
For example, if customers were using 3M's 996, Quantegv is mow
producing that configuration in their 499 tape.

As well as adding new lines of produet, it's been rumored that
Quantegy has been looking beyond their assets to build. “We are
currently in negotiations to buy another company that does produce
analog audiotape for the professional market. We would expect that,
with the addition of that company, we would strengthen our already
significant market position,” says Layn.

Even though Quantegy is the market's leader, BASF’s name has
been making some inroads lately when it comes to popularity among
musicians, producers and studios. In fact, Mark McKenna of
Bearsville Studios comments that a number of artists—most recent-
ly it was the Dave Matthews Band—are specifically requesting
BASF.

To keep up with the increased demand, BASF’s director of mar-
keting and sales (U.S.), Terry O'Kelly, says that the company has
restructured itself so that the studio broadcast division will have its
own product manager and sales manager. The company has also
gone out of its way to increase its sales staff and advertising budget.

Where Quantegy is looking to purchase the assets of another com-
pany, O’Kelly says that BASF will be increasing the produectivity of
their existmg plants. “The way we have our own particular factories
structured,” he explains, “we can easily produce enormous inereas-
es in demand

According to O’Kelly, the company’s market share, “is a dlsmgl 5%
to 6%, but it's growing dramatically. Right now, it's not so much the
products, as lack of people to be able to sell those products.” i

l
|
!
|

Jundie!
Q

Ar AP VIDEO INTERNATIONAL you get the best high speed
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Don’t sacrifice quality when you need video
duplication quickly. AP Video International’s high
speed EP duplication system uses the latest Otari
TMD and Sony Sprinter technology providing
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Whether ...
or Give-away, our “idea people”
work with you to make your pro-
ject the best it can be.

And, with our fully computerized
quality control centre, AP Video
International guarantees the high
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cases, custom

call AP VIDEO INTERNATIONAL. ..
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A Cinram Company

Video Duplication - There is a difference...

calibre of your video.
Our custom designed packaging, presentation

sleeves, and inserts create a power-

ful and unique identification for each program.
And, we dub, load, label, sleeve, shrink-wrap
and ship anywhere in the world, faster, better and

more economically than anyone.

Our sales and marketing pro-
fessionals, wide range of services,
options and top quality, hi-speed
video duplication, give you the
winning edge.
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Euro Biz Wants A Fairer VAT

FEU To Review Entire Tax Structure

M BY JEFF CLARK-MEADS
and EMMANUEL LEGRAND

LONDON—The European record indus-
try is making a renewed effort for music
to be given the same preferential tax sta-
tus as other cultural goods, and this time,
some executives feel that they are mak-
ing progress.

The new campaign is being spear-
headed by French Culture Minister
Philippe Douste-Blazy, who chaired a
meeting in Bourges, France, June 20 that
was attended by record industry groups

from across the European Union.

Frances Moore, director of European
affairs for international labels body IFPI,
says that, for the first time, the EU’s
bureaucrats and politicians are prepared
to aceept the fact that the EU’s policies
are duplicitous. The record industry has
long argued that it is illogical and unrea-
sonable for books and magazines to be
classified as cultural goods and attract
lower rates of value-added tax, while
musice is not deemed to have cultural
worth and attracts a levy as high as
17.5%.

newsline...

MIDEM ASIA final figures released by organizer Reed Midem Organization show
exhibiting companies up from 368 in 1995 to 595 this year—an increase of 62%.
In total, 1,130 companies were represented by delegates, a rise of 28% from
1995; of these, 39% were from Asia and 41% from Europe. The U.K. registered
the largest number of companies in attendance, with 141. The U.S. fielded 122,
and Germany had 118. Host Hong Kong led Asian territories in exhibiting com-
panies, with 84.

BRISTOL SOUND 96 is a new festival of artist performances, industry seminars,
and workshops encompassing all styles of music. The weeklong event, to take
place in the west English city starting Oct. 14, follows last year’s successful
Sound City festival in Bristol, which was run by BBC Radio 1, the U.K.’s Musi-
cians’ Union, and the British Phonographic Industry. Bristol Sound organizer,
the Backing Group, says it hopes the event will be held annually.

GERMAN INDUSTRY figurehead Norbert Thurow celebrated 25 years as man-
aging director of the German IFPI group July 1. Anti-piracy champion Thurow,
61, is also managing director of the Federal Phonographic Assn., a position he
has held since 1976. In addition, he is managing director of German performing
right society GVL and lectures and publishes on copyright law.

JAZZ FUNK LABEL Totown Records has been launched in Japan. Distributed by
Tokyo-based Nippon Columbia, Totown is being billed as Japan’s first black-
owned label. American owner Mal Adams, a former CNN correspondent now
based in Tokyo, says the deal gives Nippon Columbia access to a range of black
music for the first time. The first releases will be “Stepping Stones” by Loston
Harris IT and “Until Sunrise” by Ed Wiley.

A MAN AWAITING TRIAL for trading in alleged counterfeit CDs has had 2,000 boot-
leg CDs and videocassettes seized by trading standards officers and British Phono-
graphic Industry staff following a raid at a north London record fair June 21. The
seizure has led to a renewed appeal by the BPI for courts to crack down on piracy.

BMG ARTISTS David Bowie, Midge Ure, and Deep Purple recently performed
separate showcases in Moscow over a period of one week. The concerts were
organized by BMG’s Russian office, and the company claims to be the first major
in the country to undertake such a venture. The shows were well received by the
media and the public, with Bowie selling out the Kremlin Hall.

MTV EUROPE is being seen for the first time in the Ukraine, the second biggest
music market in the former U.S.S.R., following Russia. The broadcasts, total-
ing 15 hours a week, are carried by BIZTV Ukraine, which is part-owned by
U.S. company Ziff Brothers Investments.
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