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POLKA POWER: MODERN MIGHT OF A BOHEMIAN BEAT

The Crowned Heads Of The Conjunto Sound

H BY JIM BESSMAN

...the best radio morning show
prep in the business.
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116 East 27th Street, New York, New York 10016
Phone: (212) 679-3200, ext. 210 Fax: (212) 679-3310

CLEVELAND—They call it “that
happy, snappy music” that is perhaps
America’s last great undiscovered
genre—or, as others say, “the real
alternative.” Most people, of course,

STURR

GOMULKA
know it—or think they know it—as

polka.
“But maybe we shouldn’t call it

Accordion Reissues
Market Expanding

B BY CHRIS MORRIS

LOS ANGELES—In James Ellroy’s
hard-boiled 1994 novella “Dick Conti-

allipsis arfs o

ArtoorE

no’s Blues,” the titular narrator, a '50s
nightelub accordionist, has a night-
(Continued on page 113)

BILLEOARD SPOTLIGHTS

SEE PAGE 69

Monarchs Of The U.S. Polka Mainstream

{1

‘polka,’ ” said veteran polka musician
Jack “Porky” Ponikvar at a recent
“state of polka” gathering here of some
30 of the top artists and business pro-
fessionals in Cleveland’s Slovenian
polka community, dedicated to one of
the most prevalent of the many ethnic

YANKOVIC BLAZONCZYK

and regional variants of polka. Others
there and throughout the polka world
also cringe at the stigma of what they
sometimes call the “P-word,” much as
contemporary folk musicians shy away
from the stereotyped confines of their
“F-word.”

(Continued on page 110)

B BY RAMIRO BURR

SAN ANTONIOQ, Texas—The Latin
music scene may be dominated by the
pop and glitz of contemporary music,
but the accordion-fueled genres of
Tejano and its older cousin, conjinto,

JIMENEZ EMILIO

continue to have a strong and growing
impact on the marketplace.

Whether it is conjunto accordion pio-
neers such as Flico Jiménez, Ruben
Vela, or Mingo Saldivar, or new-gen-
eration Tejano stars such as Emilio,
Mazz, and La Tropa F, the two music
forms are alive and kicking from their

B BY DAVE HUCKER
and WOLFGANG SPAHR

Among its other
distinctions, polka
can claim to be the
first music to come
from a localized
folk roots source
and achieve global
popularity in a sin-
gle decade.

While its exact
origins in the early 1800s are a mat-
ter of some debate (was it based on a
Polish dance or was it created in 1830
in the Czech region of Bohemia by a
peasant girl named Anna Slezako-

Polka’s Influential Trip
Around The World

va?), by 1837 it had been introduced
via sheet music in Prague and
became hugely popular there among
the social elite.

One would have
to fast-forward to
the 1920s and the
emergence of the
tango to find the
next example of a
roots music/dance
that crossed over to
world popularity.
Later examples include the Cuban
rumba and mambo, as well as calyp-
so and reggae.

The polka rapidly moved beyond

(Continved on page 112) |

home base in the American Southwest.

Tejano has become the standard
umbrella term for a music that mixes
Mexican polkas and cumbias with ele-
ments of rock, pop, country, and even
rap. Among the Tejano ranks, there
are big brass bands and others featur-

STEFANI

MAZZ'S LOPEZ
ing synthesizers, but virtually all

groups use the accordion as a lead
(Continued on page 10.3)

Festivals Drawing
Growing Fan Base

B BY TERR! HORAK

NEW YORK—*"To dance is human,
but to polka is divine.” That’s how
singer k.d. lang sums up her affection

Polkafest @’

for the rhythm, and it is that enthusi-
asm that is propelling growing num-
bers, including young people, to flock

to polka festivals each year.
Polka music is happy music, and it's
not hard to understand the convivial
(Continued on page 111)
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Features all three'lead singers:

PAT SIMMONS, TOM JOHNSTON
& MICHAEL McDONALD.

ROCKIN' DOWN THE RIGHWAY CONCERT
airs on PBS in August.

On CD, Cassette, MiniDisc, Video and Laserdisc,
See The Ddobie Brothers on tour this summer.
Produced by The Doobie Brothiers and Charlie Midnight.

http:// wwwsohy.com/Music/Artistinfo/DoobieBros

1
Legacy” and I Reg. U.S. Pat. & Tm. 9". Marca Registrada./“MinuDisc” and afe trademarks of Sony
Corpotation./© 1996 Sony Music Fntertainnicat Inc. Michael McDonald appears couriesy of Repitise Records.

FE CONCERT

| W

ADVERTISEMENT



B .4 o ‘:.-' "—vm Pt e
ol I o B

: - B - i
-A8tisco-tt last gig «

“hris Thomas

Eric Gardn



No. 1 IN BILLBOARD

VOLUME 108 * NO. 31

LwOmMoD-< =0+

& HEAT * WARNER HOME VIDEO

e THE BILLBOARD 200 108
K IT WAS WRITTEN * NAS * COLUMBIA
BLUES 43
* GOOD LOVE! * JOHNNIE TAYLOR * MALACO
CONTEMPORARY CHRISTIAN 57
# JARS OF CLAY * JARS OF CLAY = ESSENTIAL
COUNTRY 37
* BLUE * LEANN RIMES * CURS
GOSPEL
* WHATCHA LOOKIN' 4 44
KIRK FRANKLIN AND THE FAMILY * GOSPO CENTRIC
HEATSEEKERS 14
* PET YOUR FRIENDS * DISHWALLA * AsM
KID AUDIO
* THE HUNCHBACK OF NOTRE DAME 80
READ-ALONG * WALT DISNEY
THE BILLBOARD LATIN 50 42
* MACARENA MIX * VARIOUS ARTISTS * ARIOLA
POP CATALOG 81
* LEGEND * BOB MARLEY AND THE WAILERS * TUFF GONG
R&B 33
A [T WAS WRITTEN = NAS * COLUMBIA
REGGAE 43
* MAN WITH THE FUN * MAXI PRIEST® VIRGIN
WORLD MUSIC 43
* THE BEST OF THE GIPSY KINGS * GIPSY KINGS * NONESUCH
* THE HOT 100 * 106
* MACARENA (BAYSIDE BOYS MIX) * LOS DEL RIO * RCA
ADULT CONTEMPORARY 96
A BECAUSE YOU LOVED ME * CELINE DION * 550 MUSIC
ADULT TOP 40 96
* GIVE ME ONE REASON * TRACY CHAPMAN ° ELEKTRA
COUNTRY 39
* DON'T GET ME STARTED * RHETT AKINS * DECCA
DANCE / CLUB PLAY 35
* PROFESSIONAL WIDOW * TORI AMOS * ATLANTIC
DANCE /| MAXI-SINGLES SALES
* HOW DO U WANT IT / CALIFORNIA LOVE 35
2PAC [FEATURING KC AND JOJO) * DEATH ROW / INTERSCOPE
LATIN 40
* QUE PENA ME DAS * MARCO ANTONIO SOLIS * FONOVISA
R&B 30
* | CAN'T SLEEP BABY (IF I} * R. KELLY » JiVE
RAP 32
* ELEVATORS [ME & YOU) * OUTKAST © LAFACE
ROCK /| MAINSTREAM ROCK TRACKS 97
* UNTILIT SLEEPS * METALLICA * ELEKTRA
ROCK /| MODERN ROCK TRACKS
* STANDING OUTSIDE A BROKEN PHONE BOOTH 97
PRIMITIVE RADIO GODS ° ERGO
* TOP VIDEO SALES °
#* PLAYBOY: THE BEST OF JENNY MCCARTHY 84
UNI DIST CORP
HEALTH & FITNESS 88
* THE FIRM: NOT-SO-TOUGH AEROBICS * BMG VIDEO
MUSIC VIDEO SALES 87
* BAD HAIR DAY * “WEIRD AL” YANKOVIC * SCOTT! BROS. VIDEO
RECREATIONAL SPORTS 88
* MICHAEL JORDAN: ABOVE & BEYOND * FOXVIDEO
RENTALS 87

CLASSICAL

& THE 3 TENORS IN CONCERT 1994
CARRERAS, DOMINGO, PAVAROTTI (MEHTA) * ATLANTIC

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL CROSSOVER
* SUMMON THE HEROES

JOHN WILLIAMS & THE BOSTON POPS ORCHESTRA * SONY CLASSICAL

JAZZ
* LEAVING LAS VEGAS * SOUNDTRACK * PANGAEA

JAZZ | CONTEMPORARY
* QS JOOK JOINT * QUINCY JONES * OWEST

NEW AGE
* THE MEMORY OF TREES * ENYA * REPRISE

Summit Gets Down To Business Of Dance Music
Industry Solidarity, Grammy Category Among Issues Covered

B BY CHUCK TAYLOR

CHICAGO—For all the fancy footwork dance
musie inspires, the community that produces
it is striving to define its own next step.

At the third Billboard Dance Music Sum-
mit, held here July 17-19, a record crowd of
nearly 500 heavyweights representing the
genre—label executives, producers, promot-
ers, mixers, and artists—called for unity to
propel dance music from the streets and clubs
to further-reaching avenues.

Foremost, they reasoned that the dance
community must embrace its art as business
and concentrate on the quality of product to
counter what is regarded as a lack of respect
and recognition from major labels, radio, and
the Grammy Awards, which have yet to
establish a dance music category.

Representing the sentiments of many
attending, legendary dance producer Jack-
master Farley Funk told the group, “It’s all
about coming together and keeping this
dance music happening. We need to be with
each other at all times and not work against
each other.”

“We have to become business people and
take initiative,” added Nervous Records
artist Byron Stingily. “Too many times, we
want to take on this vietim role, but we have
to take things on within the dance communi-
ty ourselves. No one outside is going to take
care of us.”

Competition within the ranks, in fact, was
a running theme throughout the conference
and is regarded as the initial demon to con-
quer if the dance community is to reach fur-
ther heights. Amid discussion of high-profile
producer/DJs not allowing competitors into
their clubs, Wresch Dawidjan, owner of retail
outlet 12” Dance Records in Washington,
D.C,, said, “DJs no longer use word-of-mouth.
They have to get back to the fact that they’re
supposed to be friends, instead of keeping
good records to themselves.”

In another forum, the sentiment was
echoed by Connie V. with 200 Proof Produc-
tions: “I'm not saying we need to come
together and sing the house version of ‘Kum
Bah Ya.’ We don’t have to love each other, but
we must respect each other.”

Once unity is in check, attendees agreed,
the community can focus on issues that chal-
lenge all factions of the musie form, from
gaining attention without radio airplay to per-
suasively promoting an artist as more thana
track act.

The summit effectively fell within a week
of the announcement of dance station WKTU
New York’s rapid ascension to No. 1 in the

has the details.

Chairman Emeritus: W.D. Littlieford

FIRST CALL RETURNS AS A DUO

When scandal erupted for one-third of Christian trio First Call, the
other members’ careers were thrown into turmoil. But Bonnie Keen
and Marty McCall resurrected the group, and they have a new
label and album. Deborah Evans Price’s Higher Ground column

FEELING THE HEAT AT COUNTRY RADIO
Tighter playlists at country stations have put pressure on record label
reps and programmers, leading to heated confrontations. Country
Airplay Monitor managing editor Phyllis Stark reports.
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latest Arbitron ratings (Billboard, July 27),
as well as the switch of WXTR Washington
from oldies to dance-oriented top 40 Z104.
Weeks earlier, KACD/KBCD Los Angeles
switched from AC to dance as Groove Radio.

But despite the apparent increasing pres-
ence of dance-friendly radio—and the endur-
ing suecess of such rhythm outlets as WBBM

— 1

Bl oard s Sed o o

BANCE

\. Fiprs -
Ny . o~
/@u \luluu{{

(B96) Chicago and WPOW (Power 96) Miami,
most in the industry count on developing
dance artists through word-of-mouth and
clubs, without the benefit of radio exposure.

In fact, despite the barrage of attention
’KTU has prompted regarding a possible
nationwide dance resurgence, many at the
summit scoffed at the station’s focus on vin-
tage dance. Still, there were supporters. Said
one attendee at a discussion group, “Whether

our ears like it or not, accountants and other
moneyheads will look at ratings, and more
dance stations may be picked up.”

Similarly, B96 music director Erik Bradley
said that WKTU’s success is likely to “make
PDs and GMs across the country say, ‘Wow,
this really could work.’ I think it’s a good
thing for the whole dance music industry.”

From the promotion side, Carmen Caccia-
tore, RCA’s director of marketing, and inde-
pendent publicist Craig Karpel offered tips
on taking an artist past one-track-wonder
success.

Cacciatore stressed that the presentation
of a dance artist should be as complete and
credible as that of any major alternative act.
Using the label’s up-and-coming Kristine W.
as an example, he said that, once signed, his
team worked to build an artist whose talent
clearly shone throughout the entire project.

“There’s a stigma attached to track acts,
to dance acts. If you expect to go to the next
level, you have to take yourself past that
level,” he said. “We worked to present the
artist as someone who had paid her dues,

(Continued on page 13)

Hey, It's Crucial Conflict. Pallas/Universal Records act Crucial Conflict celebrates the suc-
cess of its debut release, “The Final Tic.” The album'’s first single, “Hay,” nearly topped Bill-
board's Hot Rap Singles chart and peaked at No.10 on the Hot R&B Singles chart. Pictured
celebrating in the group’s hometown of Chicago, in the back row, from left, are Fab 5 Freddy,
co-COQ, Pallas; group members Coldhard and Kilo; Shorty Capone, group manager; Jean
Riggins, president, black music, Universal Records; group member Never; Dino Delvaille,
director of A&R, Universal, and Doug Morris, chairman/CEQO, MCA Entertainment Group. In the
front row, from left, are Daniel Glass, president, Universal Records; group member Wild Style;
Jocelyn Cooper-Gilstrap, senior VP/special assistant to the chairman, MCA Entertainment
Group; and Mel Lewinter, co-chairman/COQ, MCA Entertainment Group.
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Nations Meet To Ensure
Conformance To TRIPS

LONDON—Government representa-
tives from the industrialized nations
met July 22-26 in Geneva, Switzerland,
and put one another’s copyright laws
under the microscope.

In particular, the European Union
(EU) and the U.S. have been asking
each other searching questions to
ensure that domestic legislations con-
form to the Trade Related Intellectual
Property Rights (TRIPS) agreement
that became effective between the 125
countries in the World Trade Organi-
sation at the beginning of the year.

One insider says, “Both the EU and
the U.S. are interested in the serupu-
lous implementation of TRIPS, so they
are both examining the laws of the
industrial countries very, very careful-
ly.”

The Geneva meeting involved only
Western nations, along with Japan,
Australia, and New Zealand. The
issues they explored covered a number
of technical matters, along with such
topics as whether musical parodies
diminish the value of the original work
and should be outlawed.

On behalf of pan-European authors’
body GESAC, the Irish government
representative asked the U.S. officials
to examine U.S. law on exemptions
from copyright protection.

GESAC is concerned about section
110 of the Copyright Act of 1976, which
makes fair-use exemptions from royal-
ty payments. The Irish representative
expressed particular disquiet over
moves to expand the scope of such
exemptions.

However, despite searching ques-
tions, the tone of the meeting is report-
ed to have been positive. A source says
that the U.S. and the EU worked
“closely and well” in preparing TRIPS,

and it has been so effective that both
sides are eager for its detailed imple-
mentation across the world. It is their
desire to ensure its smooth operation
that is causing them to be so conscien-
tious over the details of its application,
he adds.

Making sure it is scrupulously and
consistently observed in the developed
nations is a prelude to discussion about
its expansion to emerging regions.

The insider confirms that all gov-
ernment representatives at the Geneva
meeting had been fully briefed on the
needs and concerns of their respective
music industries prior to the discus-
sions.

JEFF CLARK-MEADS

PolyGram Revenues, Music Sales Up

Performance ‘Good’ Despite Poor Industry Conditions

B BY JEFF CLARK-MEADS

LONDON—PolyGram saw total rev-
enues increase by 7% in the first half
of this year, with music sales up 4%.

The company’s financial statement
released July 24 says that those figures
were held down by difficult conditions
in some major markets, a concentra-
tion of big releases toward the end of
the period, and “lower carryover sales
from 1995 music releases.”

However, in a letter to shareholders,
president Alain Levy describes the 7%
increase as “a good performance,”
given the prevailing conditions.

In the six months before the end of
June, PolyGram’s net sales were the
equivalent of $2.52 billion. Income from
operations was up 2% to $246 million,

Farm Dogs Step Out. Discovery Records threw a party recently to celebrate the
release of the Farm Dogs’ debut album, “Last Stand In Open Country.” Among the
300 well-wishers who stopped by to toast Bernie Taupin’s new group was musi-
cian/producer Jeff Lynne, who performed for the guests. Pictured, from left, are
Farm Dogs Jim Cregan, Taupin, and Robin LeMesurier; Discovery president Syd
Birenbaum; Discovery chairman emeritus Jac Holzman; Discovery VP of promo-
tion Jack Ashton; Discovery VP of media Cary Baker; and Farm Dog Dennis
Tufano. In the front row is Discovery director of marketing Cindy Paul.

Mercury Noms Show Great Depth Of Acts

B BY PAUL SEXTON

LONDON—The nominations for this
year's Mercury Music Prize, the U.K.’s
leading award for artistic creativity,
have produced the usual varied list.

The 10 contenders include four rock
heavyweights, a cutting-edge crossover
dance act, a jazz giant, a seasoned folk
performer, the new crown prince of
R&B, an influential classical composer,
and the most widely welcomed charity
record of the year.

The nominees for the fifth annual
British and Irish album of the year
were announced in London July 23.
They revealed the customary mix of
commercial blockbusters, specialist
releases, and relative unknowns that
will vie for the prize, which is spon-
sored by telecommunications company
Mercury Communications and due to
be announced Sept. 10.

Mercury Music Prize director David
Wilkinson confirms that the awards
presentation will be broadecast live by
BBC Radio 1FM and BBC2 TV. The
British Assn. of Record Dealers, which
has been associated with the prize since
its inception, is continuing to support
the event; special Mercury display
packs will be distributed to its mem-
bers in due course.

The nominees were selected from a
record 140 entries released between
July 31, 1995, and July 29 by a 10-mem-
ber panel. The judges, headed by aca-
demic/author Simon Frith, include
Radio 1FM head of production Trevor
Dann, president/creative director of

MTV Europe and VH-1 Brent Hansen,
and Billboard Global Music Pulse edi-
tor David Sinclair. Sinclair praises the
“great depth” of this year’s entries and
the genres represented.

The short list includes four rock

mainstays that have been certified for
U.K. sales of more than 4 million
copies. Oasis’ nine-times platinum
“(What's The Storv) Morning Glory?”
(Creation), leads this field, followed by
Pulp’s triple-platinum “Different
Class” (Island), Black Grape’s platinum
“It’s Great When You're Straight . ..
Yeah!” (Radioactive/MCA), and Manic
Street Preachers’ gold “Everything
Must Go” (Epic).

The multiartist “Help!” album (Go!
Discs), which raised an estimated $3
million for the War Child charity, is
also nominated, alongside the almost-
gold “Second Toughest In The Infants”

(Junior Boy’s Own) by experimental-
dance-act-turned-single-chart-stars
Underworld. The “mainstream” por-
tion of the list is completed by Mark
Morrison’s silver-selling “Return Of
The Mack” (WEA).

Among the Mercury panel’s more
left-field selections, “Modern Day Jazz
Stories” (Talkin Loud/Mercury) by jazz
saxophonist Courtney Pine (absent
from album charts since 1988) was cho-
sen, as was the self-titled solo debut of
folk singer Norma Waterson on Han-
nibal/Rykodise, which comes 32 years
after her emergence with family group
the Watersons. The solitary classical

(Continued on page 107)

with net income up 1% to $159 million.

The company statement says that
North American revenues grew by 9%,
while Europe’s increase was 6%. In the
Far East, where “Japan built momen-
tum but Hong Kong and other Chinese
language markets were quite slow,
partly as a result of continued piracy,”
revenue growth was 10% in local cur-
rency terms but 1% when expressed in
the Dutch guilders in which PolyGram
reports.

In the rest of
the world, total
sales rose 39%
“helped by a good performance from
Latin America.” Overall, PolyGram’s
worldwide music sales revenue
increased by 4%.

The company says that 15 albums
each sold more than 1 million units
worldwide, compared with 12 albums
in the first half of 1995. Pop sales
increased by 2%, while jazz and classi-
cal sales were flat.

Second-half releases are scheduled
from Sheryl Crow, Amy Grant, Mon-
tell Jordan, John Mellencamp, U2,
Vanessa Williams, Cecilia Bartoli, Bryn
Terfel, Jessye Norman, and John
Scofield.

PolyGram’s film division had an
overall operating loss during the peri-
od of $21.6 million, despite a 32%
increase in sales.

Levy’s letter to shareholders says
that North American revenues were
assisted by film successes and the
breakthroughs of pop artists Jann
Arden and Tracy Bonham. In Europe,
Levy cites Spain and the former Com-
munist East as “up strongly” and notes
the impact of Andrea Boccelli, Florent
Pagny, and Zucchero.

The new management of the Japan-
ese company achieved success with an

‘—PBIJGramJ

album from Seiko Matsuda and “strong
carryover sales” for Spitz.

The Chinese-language markets were
hampered not only by counterfeit CDs
from China, Levy says, but by fewer
superstar releases. Elsewhere, there
were “good performances” from Brazil,
South Africa, and Argentina; a strong
contribution was made by the
Venezuela-based Rodven company,
which was acquired in October.

Levy says he regards a 4% increase
in music sales to be “a satisfactory per-
formance, given market conditions.”

Asked by Billboard how difficult
those market conditions are, he states,
“There’s no fire in the house. This is
not a dropping market, but we have
been used to sizable growth, and we
are a bit spoiled from that point of
view.”

He adds that there has been no drop
in sales of new material but that cata-
log product has suffered. He says he
regards it as illogical that, in several
markets, catalog albums are priced
higher than new releases.

Levy cites as other difficulties “the
retail environment in the U.S.; the
market in Germany and France, which
is still slow; and the club business in
America, which is going too far in the
profits they are making.”

Nonetheless, he regards PolyGram
as being “in good shape” to maximize
the potential of its second-half release
schedule.

Of Roger Ames, appointed in June
to the new post of president of Poly-
Gram Music Group, Levy says, “He
has settled in very well.”

PolyGram reports in Dutch guilders.
The exchange rate used m this story is
1.71 guilders to the dollar.

With Demerger Looming,
EMI Music Is Prospering

B BY JEFF CLARK-MEADS

LONDON—EMI Music is continuing
to prosper before its imminent demerg-
er, according to the last set of financial
figures released before the split of
Thorn EMI.

Also faring well is the rumor mill,
which continues to suggest that the
music company will be sold. In
response, though, parent Thorn EMI
has reiterated its position that not only
is the music company not for sale, but
no potential buyers have even been in

War Members File Suits

B BY DOUGLAS REECE

LOS ANGELES—In the most recent
in a protracted and convoluted series
of legal actions, Harold Brown, origi-
nal drummer for the act War, has filed
an amended complaint in district court
here against band vocalist Leroy Lon-
nie Jordan, band manager Jerry Gold-
stein, and several Goldstein-affiliated
companies for alleged violations of the
Racketeer Influenced and Corrupt
Organizations (RICO) Act, the Lanham
Act, and the Copyright Act, among
other claims.

The complaint, which names Brown
as plaintiff acting on behalf of other
War members, is nearly identical to

one filed the same day by War guitarist
Harold Scott, according to lawyers for
Brown and Scott.

Both suits come in reaction to a
trademark-infringement suit filed here
by Goldstein and Far Out Productions
on Feb. 28; that suit resulted in a pre-
liminary injunction preventing former
War members from using the band
name.

Brown was not named in that suit
but filed his suit as a course of action,
says his attorney, Matt Pepper.

Pepper estimates damages to be in
excess of $1 million.

Dean Browning Webb, another
lawyer for Brown, says that deposition

(Continued on page 107)

touch.

asked to approve the separation of the

EMI music arm from the Thorn com-

pany at a meeting in London Aug. 16.
Subject to their
er will be effective
the  following
week.

The sharehold-
of figures for the three months ending
June 30, which show sales up 4.7% and
operating profit up 17.4%, in local cur-
rency terms, compared with the same
alent of $829.6 million and operating
profit was $63.9 million.

A Thorn EMI statement says,
though, that the results were under-

The company cites the EMI group’s
major sellers in the period as George
Michael’s Virgin Records debut,
“Older,” Tina Turner’s “Wildest
“Walking Wounded,” the Japanese
soundtrack “Long Vacation,” and the
Olympic tribute album “Voces Unidas.”

During the quarter, EMI Music also
Christian label Forefront Communica-
tions.

Thorn EMI says that the HMV
retail chain enjoyed “a strong quarter,”

Thorn EMI shareholders will be
sanction, demerg-
ers will consider the issue in the light
period last year. Sales were the equiv-
mined by exchange-rate fluctuations.
Dreams,” Everything But The Girl’s
completed the acquisition of U.S.-based
(Continued on page 13)
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The Rough Road To Fixing Music Retail

H BY MIKE DREESE

“If you build it, they will come.” That is the
great mantra of the music retail community
today, and it goes a long way toward explain-
ing the trouble the business now finds itself
in.

Music merchants are like developers—all
they know how to do is build stores. If you give
developers money, they will build a building.
Why? Because that’s all they know how to do.
And how do they do that? With other people’s
money, or OPM (pronounced opium). OPM has
built big-box temples for baby boomers to
worship in.

Merchants aren’t solely to blame, of
course; they are only one element of the prob-
lem. Here is my complete recipe for a retail
train wreck: Serve large portions of OPM to
the high priests of expansion at most exist-
ing large chains; allow so-called sophisticat-
ed additional high-cost-of-operation folks to
sit at the table; carefully add a heaping por-
tion of cutthroat electronics purveyors and
mass merchants—but only if they agree to
sell everything at really fun prices.

Next, wait until retail space has doubled,
and then have labels bribe retailers with big
piles of money to put big stacks of their prod-
uct into retail slots. Let this assemblage age
a few years and wait for the returns to begin.

The problem with independent labels is that
they aren’t paying enough attention to Sound-
Scan. There are companies getting back 15%-
20% of everything they ever manufactured—
that’s stuff that’s 2 or 3 years old.

I say to labels: Go to the mausoleums built
by retailing to visit your dead product. You put
it there.

The interconnected problems, in a nutshell,
are that we manufactured way too much prod-
uct, we built too many stores, and we shoved
all that product in there. Now a lot of it is turn-
ing into roadkill and needs to be paid for, and
there is nothing with which to pay for it.

There is now a gross overhang of product,
much of which will never sell through and
should have never been manufactured in the
first place. On this front, the label communi-
ty needs to look in the mirror for some sober-
ing self-assessment.

How can distributors pay these labels when
they are receiving unprecedented returns
from retail accounts? And how can labels ship
fresh product to distribution when they are
not receiving the vital cash they need to han-
dle expenses?

The problem snowballs further: How can
merchants continue to support marginal prod-
uct offerings when they don’t have the cash to
pay the big six? The indies are going to take it
on the chin in this scenario.

But, again, why is there so much product in
the first place? This is the biggest problem—
too much crap is being put out. Is anyone pay-
ing attention to SoundScan?

While making phone calls recently to pre-
pare these remarks, I was pretty stunned at
what | heard.

The most shocking anecdote was from a
vendor that said it was expecting a $200,000
check from a major retailer and, after being
stiffed for four or five weeks, it instead got a
$700,000 return request.

Most large accounts are now on a rolling
credit hold—it’s a week-to-week decision
whether they get shipped, and for a lot of the
indie distributors that service them, relation-
ships are being semipermanently destroyed

because of the large amount of bad faith.
These distributors are going to have to look
their account in the eye and say, “We can’t do
business with you anymore because you don’t
pa}’."

I've outlined the problems, which won't
come as news to many people. The tougher
question is, How can it be fixed?

The bottom line is that many stores must
close, many labels will go under, and many
artists who lack a strong base will not be
recorded. The only thing that’s going to solve
this problem is new profits being brought to

‘There is now a
gross overhang
of product,
much of which
will never sell
through’

Mike Dreese is co-

founder and CEO of the
15-store, Boston-based
Newbury Comics chain.

the table. And how do we get these profits? By
a lot of people not doing what they’re doing.

I think independent labels will need more
time to recover from this looming shakeout
than stores will. If we lose 20% of our retail
capacity tomorrow, the remaining stores will
be a lot healthier. But if 20% of label capacity
goes out, which is probably necessary, the
other labels won’t pick that up as cash flow for
another 18-20 months. As a retailer, all I have
to do is watch someone close next door and my
sales go up.

Even after such a shakeout, retailers will
have to confront their own problems, primar-
ily that most have no niche. They are over-
whelmed by change.

Most retailers are too busy pointing fingers
to worry about the customer. This has been a
theme for years at National Assn. of Record-
ing Merchandisers closed-door retail ses-
sions—it’s the record clubs, it’s this, it’s that.

But what are they doing to excite their cus-
tomers? Do they even know who their cus-
tomers are?

At the same time, they are in a race to build
more stores. They think labels should give

them more margin so they can all increase
their square footage by 50%. It doesn’t make
sense.

Most, too, don’t understand youth. They fol-
lowed consultants who said that you need to
have 25-foot-wide aisles to accommodate a
woman pushing a double baby carriage. But
they’re not worrying enough about the cus-
tomer who buys a lot of music—who is not that
customer. At Newbury, we try to worry about
the kid with the skateboard and the comput-
er programmer who'’s looking for a wicked
good time.

It’s the sizzle that sells the steak, and I don’t
think enough retailers get that. They try to
please everyone, and they end up exciting no
one.

A large retailer posited an in-store envi-
ronment in which the whole family could go
together to read books, drink coffee, and buy
CDs. I say, if they think their teenage kids
want to buy CDs while Mom is sitting nearby
in a nook with a book and Dad is at a table sip-
ping coffee, then they ve had too much coffee.

Exacerbating the problem for retailers is
that there is no one to turn to for help or
advice because everyone today is a competi-
tor—including the vendors. Technology is
leapfrogging regulation, and we are seeing the
rise of the supplier as competitor. This is going
to be the theme of the year 2000.

Simply put: Retailers have got to figure out
what their customer wants and deliver it.
Sometimes that answer is unusual. Our cus-
tomers want earrings, for instance, and nail
polish—the men especially. What we have
done is create an environment where people
who are into new things—from music to fash-
ions—will buy new things. As a result, we
dominated our sector on the left 20% of the
spectrum. If you can’t dominate, don’t do it.

Finally, we all must keep in mind that while
this is a rough patch of road, it’s only a short
one. The music business has had an unprece-
dented run of success, and there are no signs
that run should end.

In the end, it has to be about passion; it is that
passion for our business that will sustain us.

Adapted from a keynote address delivered
May 23 to the National Assn. of Independent
Record Distributors and Manufacturers con-
vention

- LETTERD —

THE RIAA AND ONLINE PIRACY

The article “Inquiries Spark Shutdown
Of Tape-Swap Site On AOL” [Billboard, July
6] creates serious misconceptions in regard
to the Recording Industry Assn. of Ameri-
ca’s activities concerning the tape-swap site
on America Online, as well as our overall
position on music bootlegging. In the article,
the RIAA is quoted as saying that we had
not contacted AOL because we considered
this “an issue for artists, not record compa-
nies.” In fact, at the time the article was
written, the RIAA had not yet contacted
AOL because we had not completed the pre-
liminary step of contacting the managers of
artists included on the “Tape Trader’s Cen-
tral” site. It was necessary to first ascertain
whether the affected artists did in fact object
to this type of commercial bootlegging of
their work and that they had not given AOL
permission to do so. The information we
obtained from the artists would have been

used in our discussions with our member
companies regarding our approach to this
matter. However, this step became moot
because the site was taken down before the
process was completed.

We also object to the impression the article
gives that overall, bootlegging is not a piracy
concern of the RIAA. Nothing could be fur-
ther from the truth. Bootlegging is a crime
punishable by up to five years in prison, and
furthermore, any business that aids or abets
in the process can be potentially liable. Evi-
dence of just how seriously we pursue boot-
leggers can be seen in a separate Billboard
article on the same page as the AOL article
that reported on the RIA A’s efforts in assist-
ing in the seizure of $425,000 worth of alleged
bootlegs, the largest bootleg seizure in RIAA
history.

Frank Creighton
VP/Associate Director, Anti-Piracy
Recording Industry Assn. of America

— @ Vice Presidents: Michael Ellis, Karen Oertley,
G?I;r;o\:v :frtgm Development: Ken Schlager Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Bl)oord Musc GI‘OUP Business Manager: Joellen Sommer Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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Young Generation Of Musicians Explores Polka’s Cutting Edge

R BY JIM BESSMAN

CLEVELAND—Polka music has its
legends, of course, but it also has a
number of exciting young artists ready
and willing to take their place.

With Chicago’s Polish push style of
polka showing the most robust health,
it’s no surprise that many of these
bands follow the lead—in one form or
another—of the style’s key players,
Eddie Blazonczyk and Lenny Gomul-

BRAVE COMBO

ka. Among them are Toledo Polkamo-
tion, Eddie Biegaj's Crusade, Energy,
Frankie Liska & the Brass Connection,
Polka Family, John Gora & Gorale,
Steel City Brass, Polka Country Musi-
cians, and Henny & the Versa J’s, fea-
turing incredible 11-year-old fiddler
Ryan Ogrodney.

But young polka players are faced
with many of the same challenges as
their elders—and a few new ones
brought about by changing tastes and
technologies. The first is overcoming
the stigma attached to all polka musi-
cians.

“Everyone thinks of polka music as
‘Roll Out The Barrel,’ ‘She’s Too Fat
For Me,’ or ‘Just Because’ and dancing
with fat Polish girls,” says Eddie Bla-
zonezyk Jr., who plays concertina in his
father’s band, “but it’s nothing to do
with that anymore. Today, it's more
closely related to country music—like
Polka Country Musicians. Young fans

my be worried about telling their
friends, but once you see it, there’s no
turning back, and once you hear it,
you’re hooked!”

Henry Guzevich, trumpet player in
Pennsylvania’s Polka Family, shares
Blazonczyk’s experience. “Polka car-
ries such a stigma, but people don’t
understand that these are aggressive-
sounding polka bands,” says Guzevich,
who moved east with his family band in
1988 from Riverside, Calif., where they

Eddie Blazonczyk Jr. works the con-
certina.

were a Tex-Mex conjunto outfit. “I'll
take college friends to gigs, and they’ll
go, ‘I had no idea!” They dance more
than I do and drink more than I do, and
I can’t keep up with them.”

Energy’s Randy Koslosky further
notes that the push polka style, being
the “most progressive and exciting”
type of the multiformat genre, has the
greatest appeal to young players and
audiences. Evidence of this, he says, is
the fact that half the crowd at Blazon-
czyk’s recent Polka Fireworks festival
at Seven Springs Resort in Champion,
Pa., was under 50.

“The grandson remembers what the
father forgets,” adds Mark Kohan, 36-
year-old leader of the “Buffalo” polka
band Steel City Brass, reciting an
adage that explains why younger bands
and fans are gravitating back to polka.
(The Buffalo style tinges the Chicago
with the quicker Eastern big-band

polka style.)

“There’s a generation of kids who
didn’t want to be associated with polka
because they wanted assimilation,”
continues Kohan. “But we played a fes-
tival yesterday, and there were a lot of
kids, and there are other bands, like
Brave Combo, which plays polka at col-
lege bars, who plant a seed in young
people who might otherwise not be
interested in polka.”

Joey Tomsick, who has recorded

predecessors. “The new bands don’t
have the longevity that the older ones
have,” he says, noting that many Chica-
go polka-band mainstays, including his
father’s Versatones and the Ampol-
Aires, have been active for decades.
“Also, there used to be a lot of vari-
ation years ago from band to band, but
today, everybody goes for the same
sound and plays the same songs,” he
adds. “Years ago in Chicago, a band
would cancei a job if their accordionist

POLKA FAMILY

with Walter Ostanek and heads the
Cleveland-based Joey Tomsick Orches-
tra, is among a young generation of
Slovenian-style bandleaders that
includes Don Wojtila, Alex Meixner,
Bob Kravos, Ed Sumrada, and Mike
Wojtila. He notes that Cleveland-style
polka bands have had a harder time
attracting younger crowds than have
their young Polish polka counterparts.

Tomsick, a button-box player who
plays keyboard during the band’s top
40 and blues sets at nightspots along
the hot Cleveland downtown riverbank
area known as the Flats, says, “We
have to play all kinds of music, espe-
cially when we play in the Flats, but
our last set is always polka, and the
place goes crazy!”

In Chicago, the younger Blazonczyk,
who plays in alternative rock cover
bands when not working with his
father, observes differences between
young polka bands and their legendary

couldn’t make it, but today, any Tom,
Dick, or Harry can fill in, because they
all play the same songs. So we have a
lot of terrific-sounding bands, but they
only last a couple of years, because
there’s nowhere to go with it. So they
break up and reassemble.”

One direction for polka musicians of
the younger Blazonczyk’s generation
(he’s 29) has been laid out by eclectic
Texas rock band Brave Combo. “We
want to do something alternative,” says
Blazonczyk. “Brave Combo has a gui-
tar in the band, bongos, and congas,
and can do anything they want with
this musie.”

“They’re doing things that a lot of
guys would love to do,” seconds Guze-
vich. “They get up and play 20 songs in
a set without any sounding alike, and
they play all of them well. I've talked
with a lot of musicians, and [Brave
Combo is] the cutting edge in polka.”

Koslosky thinks Brave Combo could

be a “breakthrough band” for the polka
category. “They’re from the ‘outside,’
so they don’t have to appeal to our tra-
ditional audience and can enjoy greater
freedom: They’ll do things, like Hen-
drix, that you’d never expect could be
polka—and it rocks! Or they’ll dig up
polkas from the ’40s and breathe life
into them like you just can’t believe.
But it doesn’t matter—people who
aren’t at all into the polka scene eat it
up!’Y

TOMSICK

If Brave Combo provides a musical
role model for young groups, Nancy
Hlad is there to offer technical support.
The 22-year-old Cleveland Slovenian
style button-box player, who studied
for five years with button-box king
Frank Novak, recently applied skills
from her day job at a computer soft-
ware company in putting polka on the
Internet.

“I’'m trying to give our music anoth-
er venue,” says Hlad, “and the Inter-
net’s the way to go, because everybody
seems to think polka’s only for older-
generation people, and it’s really not.
There are a lot of younger-generation
people in the field, and I want to make
the market wider for all of us.”

Hlad’s polka site has been up since
December and has received responses
from Europe, including a Dutch dis-
tributor who was seeking Novak-style
product and put out a compilation of

(Continued on page 104)
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TONIC LEMON PARADE
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“In an era of new rock... there are very few bands that stand out from the crowd -
Tonic is not only one of those bands that stands “out”... it stands “up™ One of
the fastest bands to hit medium rotation on our playlist in a long time.”

- Doug Podell
PD, WRIF Detroit

“Tonic’s Lemon Parade is a solid record from beginning to end. Open Up Your
the first single, has enough hooks to carry this record into the holiday

season, and beyond.”

- Terry Currier
Music Millennium
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Artists & Music

World Domination Album
Offers A Scenic Overiook

B BY BRADLEY BAMBARGER

Last year’s “Incident At Cima,” the
debut album from instrumental arti-
sans Scenic, conjured images of the

SCENIC

Cocteau Twins in a showdown with
Ennio Morricone in the East Mojave—
tone painting that shimmenrs like heat
off a desert highway.

Scenic’s follow-up, “Acquatica,” is an
even finer collection of musical sham-
anism, with tracks like “Ionia” show-
ing an emotional depth rare for instru-
mental rock. Los Angeles-based label
World Domination Recordings will
release the album Aug. 6 in conjunction
with band leader Bruce Licher’s
imprint, Independent Project Records
(IPR).

Residing in Sedona, Ariz., Licher has
found a potent muse in his surround-
ings. But Scenic’s music is evocative of
more than just the Southwest. “I've got-
ten letters from people who live in Man-
hattan [N.Y.] and in the green hills of
Kentucky, and they’ve had similar reac-
tions to the music,” Licher says. “I
think that shows that we've succeeded
in creating music that can take you
somewhere from anywhere—out of the
everyday reality that we're all stuck in.”

Beyond his band and boutique label,
Licher has influenced the rock world
via his design and printing company,
Independent Project Press (IPP),
which produces letterpress, chipboard
packaging with beautifully textured
images. The vibrant, faintly antique
creations rival Licher’s music in their
keen forethought and artful execution.

Besides designing and printing the
packages for IPR’s releases, Licher
has for years fashioned the sleeves for

the 7-inch singles that R.E.M. sends
members of its fan club as Christmas
gifts. He also designed the album art
for Cracker’s latest Virgin issue, “The
Golden Age.” His designs for For
Against’s “Echelon” album in 1987 and
Camper Van Beethoven’s “Our
Beloved Revolution-
ary Sweetheart” in
1988 were nominat-
ed for Grammy
Awards.

“With the pack-
aging, I strive to make something
someone is going to want to keep—a
cultural artifact,” Licher says. “It’s a
way of making special music even more
special.”

Among the scores of items in IPR’s

(Continued on page 107)
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Tribe Called Quest Is Back With The ‘Beats’
Jive Set Takes On ‘Phony Rappers,’ Other Issues

B BY HAVELOCK NELSON

NEW YORK—On Tuesday (30), Jive
Records will release “Beats, Rhymes
And Life,” A Tribe Called Quest’s
fourth album, following one gold- and
two platinum-selling sets.

It took three years for the album to
arrive, but during the interim, the trio’s
Ali Shaheed Muhammad, Q-Tip, and
Phife weren’t lollygagging. “We were
working and just livin’ life,” says Q-Tip.

In 1994, the group toured extensive-
ly for a year, playing the Lollapalooza
festival as well as spot dates all across
the country. Along the way, Q-Tip
embraced the Muslim faith, which
inspired Muhammad to reaffirm his
own Islamic beliefs.

“I think Islam helped strengthen our

Prong Heats Up. Two of the members of Prong stopped by Billboard’s Los
Angeles offices to receive Heatseekers No. 1 T-shirts in recognition of “Rude
Awakening” reaching the top spot on that chart for the week ending June 1. Pic-
tured, from left, are Tommy Victor (lead singer/guitarist) and Ted Parsons (drum-
mer). Paul Raven (bassist) is not shown. The Epic band, which came off the
road with Ozzy Osbourne July 12, kicks off a three-week club tour Friday (2) at
the Troubadour in (L.A. Photo: Johnny Buzzerio).

RECORD COMPANIES. Skip Bishop is
named senior VP of promotion, for
MCA Records in Los Angeles. He was
VP of national pop promotion for RCA
Records.

Randy Skinner is promoted to
senior VP of video for Warner Bros.
Records in Burbank, Calif. She was VP.

Dave Statman is promoted to direc-
tor of entertainment development for
Atlantic Records in New York. He was
producer of special projects.

Universal Records in New York
names Louis Romain creative direc-
tor, black music department, and
Wendy Washington director of media
relations, black music department.
They were, respectively, copywriter
consultant for Arista and national
director of publicity for Jive Records.

Tim Reid II is promoted to director
of marketing for Priority Records in
Los Angeles. He was manager of artist
development.

Legacy in New York appoints Seth

SKINNER

BISHOP

Rothstein director of jazz marketing,
Mark Feldman associate director of
marketing, and Joy Gilbert product
manager. They were, respectively, pro-
duction freelancer, associate director
of new technology and business devel-
opment for Sony Music Entertain-
ment, and marketing coordinator for
Epic Records.

Justin D. Walker is appointed coun-
sel at Sony Music Entertainment in
Santa Monica, Calif. He was manager
of business affairs for Sony Music.

Angel Records in New York names
Snowden Bishop executive assistant

EXECUTIVE

ROMAIN

STATMAN

to the president and Mary Ann Flynn
manager of sales administration. They
were, respectively, executive assistant
in film acquisitions for HBO and senior
executive assistant/office manager.

Paradigm Music Entertainment in
New York appoints Billy “Billy G”
Gentzsch director of marketing and
Kim Zonca marketing manager. They
were, respectively, national director of
sales and marketing, East Coast, for
Zoo Records and A&R coordinator for
Relativity Records.

PUBLISHING. BMG Music Publishing

TURNTABLE

music,” says Q-Tip. “I could be me
without any hesitation or reservation
now because I don’t fear anything but
Allah. These days I'm doing my music

A TRIBE CALLED QUEST

as a beacon to please him.”

Also during this period, Muhammad
started working as an A&R director for
Quincy Jones’ Qwest Records. Explain-
ing why he took on a job when his
group is still flourishing, Muhammad
says, “Eventuall; 3-Tip and I wan!
run our own [recording company]. I felt
that the best way for me to learn what
I need to learn to do that properly is
hands on. When it’s time to get the
company, I don’t want to start out
crawling.”

As part of the advancement process
Muhammad, Q-Tip, and a fledgling
knob twirler named Jay-Dee formed a
production team called the Ummah. It
has designed original tracks and fresh
remixes for several acts, including
Me’Shell Ndegéocello, Busta Rhymes,
and Mobb Deep. The Ummah super-
vised most of the songs on “Beats.
Rhymes And Life.”

In addition, Muhammad and Q-Tip
formed the imprint Museum Music,
which recently scored a production deal
with Elektra Entertainment. The ini-
tial artists on Museum Music’s roster
are Consequence, who appears on
“Stressed Out”—the proposed first
commerecial single from “Beats”—and
Rah Digga, who rhymed alongside the
Fugees on “Cowboys,” a track from
that Ruffhouse/Columbia group’s crit-
ically acclaimed album “The Score.” He
also drops verses on “Beats, Rhymes
And Life.”

Phife, meanwhile, relocated to
Atlanta from New York and says he
plans to open an athletic-gear store.

On “Beats, Rhymes And Life,” A
Tribe Called Quest folds positive ener-
gy, abstract spiritualism, and intense
boasting into bouncy, bass-heavy songs.

— Melting. several

— , soulful, jazzy fla-
‘ ~1 vors together, the
‘ é ][# crew creates a con-
| == ® | tinuous song cycle

| that revels in loose-
ly layered luxury
and minimalism.

“Everybody’s always looking for
something spectacular and filled up,
but I think you can get the same effect
by staying simple,” says Muhammad.
“We keep it simple, and when we
sequence an album we always try to
make it flow like one big story.”

The album begins with Tribe deliver-
ing a verbal attack on “phony rappers
who do not write [or] excite” over a
boom-boom-shack rhythm track. It
ends with “Stressed Out,” a brisk head-
nodder featuring Bad Boy singer Faith
Evans crooning optimistically (“Come
on, baby we go’'n’ make it”). As rubber
beats bounce, deep bass notes rumble,
and warm synth ghosts float, Tip
assures, “Don’t stress that 'cause it’s not
in your bloodstream/Your whole being
comes from great, you remember.”

Other tracks take turns shooting
barbed braggadocio at MC competi-
tors, painting experiential portraits of
life, championing community involve-
ment, and registering subtle remarks
on chaos in American culture.

Throughout the album, enlightened
words for folks to grow on are weaved
into the mix. Among them: “A weak
foundation does not make a good
home” and “The brother well-prepared
is the brother who will start.”

These life lessons, however, are
never overbearing, and “that’s the key
to Tribe’s success,” says Armond
White, a cultural critic and arts editor
for the Brooklyn, N.Y.-based newspa-
per City Sun. “The fact that they're
perceived by everyone as cool is what
(Continued on page 13)

REID

ROTHSTEIN

in Nashville promotes Randy Hart to
VP of country music, Elwyn Raymer
to VP of gospel music, and Chris
Ogelsby to senior director, creative,
country music. They were, respective-
ly, senior director of creative, GM, and
professional manager.

BMIin New York promotes
Kamala Gordon to director of
writer/publisher relations, and Leslie
Morgan to director of art and produc-
tion. They were, respectively, associ-
ate director, writer/publisher relations,
and associate director of creative ser-
vices.

HART RAYMER

Harry D. Poloner is appointed asso-
ciate director of A&R for EMI Music
Publishing in New York. He was tape-
room manager for Sony Music Pub-
lishing.

Mike Sebastian is named GM of
Starstruck Writers Group in Nashville.
He was director of creative services for
MCA Music.

RELATED FIELDS. Tim Hawkins is pro-
moted to VP/producer of Madison
Square Garden Productions in New
York. He was VP of entertainment
development.
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* Licensed from Infectious Records, UK
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Rush Aims For New Generation

After 3-Year Break, Trio Regroups For New Atlantic Set

l BY PAUL VERNA

NEW YORK—After more than two
decades of delivering hit albums on an
almost yearly basis, the members of
Rush took three years off from each
other to break the pattern of being in

the band and find
themselves as hu-
man beings.

Bassist/vocalist
Geddy Lee spent
time with his fam-
ily, guitarist Alex
Lifeson released
his first solo al-
bum, and drum-
mer/lyricist Neal
Peart pursued
various projects, including the Buddy
Rich tribute series “Burning For
Buddy.”

When they reconvened early this
year to record their 16th studio album,
Lee, Lifeson, and Peart found a re-
newed musical spirit that'’s evident
throughout “Test For Echo.” The
Atlantic album will be released Sept. 10.

Lifeson says, “We've always been
close, but the three of us reached a new
level in our relationship, and I think it
really shows on this record. The last
time we had that vibe was on ‘Moving

RUSH

Pictures,” ” the Canadian band’s 1981
double-platinum album, which yielded
the hits “Tom Sawyer” and “Lime-
light.”

Although the members of Rush knew
they risked losing touch with their fan
base by taking three years between
studio albums, the break was critical
for them, according to Lifeson.

“After 20 years, we needed to just
explore ourselves as people. Our lives
had been centered around the band,”
he says. “When I think back over the
last 20 years, I think in terms of tours,
or where were we recording at any
given time. My connection is always to
the band, and we needed to break away
from that.”

It took some settling in, but after an
initial soul-searching period of working
together, the band found its creative
muse again.

“During that first week, I really
wondered about the future,” says Life-
son. “I thought that maybe this was
going to be the last record, and maybe
we would tour it, maybe not. But once
we got into it and once we finished the
record, I thought, ‘We’ve got a lot of
stuff in us yet.” We were already talk-
ing about the next record while we were
working on this record. I know there’s
a future there for us.”

4 Non Blondes’ Perry Makes
Solo ‘Flight’ On Interscope

l BY CARRIE BORZILLO

LOS ANGELES—If selling 5 million
albums worldwide doesn’t make some-
one happy, what will? Well, if you're
Linda Perry, former lead singer of one-
hit wonder 4 Non Blondes, a bit of
respect would be nice.

Perry, whose quirky voice helped the
single “What’s Up” propel the band’s
1992 Interscope debut, “Bigger, Better,
Faster, More,” to platinum status in the
U.S., makes her solo debut on the label
with the highly personal “In Flight,”
due Sept. 10.

“I wish we had some respect and
credibility to go with our platinum
record,” says Perry of her former band.
“It's great to make records and money,
but it doesn’t mean anything if there’s
no respect or longevity.

“When I got in 4 Non Blondes and
started working within a band, it was
great because it was something I never
did before. I don’t want to do it again. I

like doing things myself, for me. I just
felt it was time to move on and go in my
own direction. I felt that I wasn’t going
to get any more inspired being in that
same relationship.”

Perry quit mid-
way into recording
the band’s highly
anticipated fol-
low-up. The record
was shelved when
Perry left.

“It sounded
like a 4 Non
Blondes record,”
says Perry. “I
wrote stupid, poppy songs that prob-
ably would’ve been hits. But I didn’t
want to do that.”

“In Flight,” which Perry describes as
“one big mood swing,” was produced by
Bill Bottrell of Tuesday Night Music
Club fame. The songs are more emo-
tionally charged and introspective than
those on “Bigger, Better, Faster, More,”

(Continued on page 35)

PERRY

THEe SOUND OF PROFESSIONALS... WORLDWIDE.™™

Highlights on “Test For Echo”
include the epic-sounding title track
and first single, which explores themes
of global communication; the acoustic-
oriented “Half The World,” featuring
Lifeson on the mandola; the instru-
mental “Limbo,” the title of which is a
tongue-in-cheek reference to Rush
Limbaugh; and “Virtuality,” a song
about life on the Internet.

The album was recorded at Bears-
ville Studios near Woodstock, N.Y., and
McClear-Pathé and Reaction Studios
in Toronto with Peter Collins, whose
credits also include Jewel, Bon Jovi,
and Suicidal Tendencies. It was engi-
neered by Clif Norrell and mixed by
Andy Wallace.

As it did on 1993’s “Counterparts,”
Rush has minimized the use of key-
boards and concentrated on solid, bass-
drum-guitar grooves.

Lifeson says, “We’ve been working

Under Summer Skies. Hometown heroes the BoDeans showed that one can go
home again, as they returned to Milwaukee to play Summerfest, an 11-day music
festival that began June 27. The annual event featured more than 700 acts on 12
stages. Shown, from left, are Bob Babisch, Summerfest entertainment director;
Richard Wolod, director of national alternative radio promotion for Reprise
Records; Kurt Neumann and Sam Llanas, the BoDeans; Elizabeth “Bo” Black,
Summerfest executive director; and Mark McCraw, manager of the BoDeans.

(Continued on page 12)

Bob Dylan Unearths Egyptian Records;
Shrinking Atlantic Raises Grumbles

THE JOKER AND THE SPHINX: Bob Dylan is starting
a label, Egyptian Records. The first release on the imprint,
which will go through Columbia Records, will be “The Songs
Of Jimmie Rodgers—A Tribute Album.” Tentatively slated
for fall release, the collection will feature a number of
artists—including Dylan, Beno, Dwight Yoakam, Mary
Chapin Carpenter, and Steve Earle—warbling their
favorite tunes made famous by the Singing Brakeman.
Dylan’s own albums will continue to be released directly on

to new material from the Who (MCA, which is reissu-
ing many of the band’s albums, couldn’t tell us by press
time if it did), but whoever does should immediately put
out a single and video of the acoustic version of “Won’t
Get Fooled Again.” Roger Daltrey and Pete Town-
shend have been performing a killer take on the rock
classic following their “Quadrophenia” shows. It could
do for the Who what Eric Clapten’s reworked, un-
plugged version of “Layla” did for him . .. Sony has

Columbia.

C ROSSING THE ATLANTIC:
According to sources, Atlantic Rec-
ords is reviewing its artist roster, and
many acts are expected to be
dropped. However, the number of
cuts is nowhere near the 100-plus acts

1he
BEAL

formed Sony Music Independent
Labels (SMIL) for such stand-
alone labels as Work (which previ-
ously went through Columbia
Records Group) and 550 Music and
3T (which were linked with Epic).
SMIL will be overseen by Dave
Glew, chairman of Epic Records

some grumbling industry-ites have
been mentioning. Atlantic had no offi-
cial comment, but one label executive
notes, “For years, everyone’s criti-
cism of Atlantic has been that we
have too many bands; now we do something about it, and all
we're doing is getting shit for it.” Additionally, Atlantic would
not comment on whether Extra Fancy had been dropped,
although the band has certainly been open about its dismissal
from the label . . . Members of Atlantic act Stone Temple
Pilots are working on side projects while lead singer Scott
Weiland continues to get treatment for drug addiction,
according to sources. STP’s manager, Steve Stewart, would
not comment on the side projects, saying only, “STP is not
breaking up. We're anxious to go out and tour as a complete
band.”

DIGGING UP THE PAST: The Sex Pistols have come
back, as have Kiss and a number of other bands from the
"70s, so why shouldn’t the Rutles? Why not, indeed. On Oct.
29, Virgin will release “Archaeology,” “an album of vintage,
previously unreleased material,” according to the band’s han-
dlers.

The Rutles, created by “Monty Python’s” Eric Idle, are
responsible for such seminal albums as “Sgt. Rutter’s Only
Darts Club Band,” as well as the groundbreaking documen-
tary “All You Need Is Cash.”

The new/old album was, according to lore, buried in a time
capsule to be discovered in the next millennium by archeol-
ogists or to be dug up by the members of the band when they
were strapped for cash. No word on any live appearances by
the band to support the release.

THIS AND THAT: We have no idea who has the rights

by Melinda Newman

Group . . . So just where did the
name for Al Teller’s new company,
Red Ant Entertainment, come
from? (Billboard, July 27). Accord-
ing to the head ant himself, it
comes from the initials for his full name, Alvin Norman
Teller, and the red ant is known for being a particular-
ly hard-working creature ... Mercury will distribute
“Safe And Sound: A Benefit In Response To The Brook-
line Clinic Violence” Oct. 22. The album, released
through the Mighty Mighty Bosstones’ imprint, Big
Rig Records, features performances from a number of
top Boston alternative bands that played a series of
Boston benefits in February 1995. The concerts were
held after two women were killed in attacks at three
Boston-area women’s health clinics in December 1994.
Proceeds from the album will go to the National Clin-
ic Access Project, which helps clinics remain open
despite increased violence and harassment. Among the
artists on the album are Letters To Cleo, Morphine,
Belly, Tracy Bonham, Aimee Mann, and of course,
the Mighty Mighty Bosstones.

ON THE ROAD: Everything But The Girl is on a
U.S. theater tour unti! Aug. 5. The duo will return in
the fall with more dates . . . Corrosion Of Conformi-
ty, whose new album “Wiseblood” comes out Sept. 3 on
Columbia, will open for Ozzy Osbourne in the U.S.
before taking the support slot for Metallica in Europe
in September ... Brian Setzer, backed by a 16-piece
orchestra, is on tour through September . .. Radio-
head, which just can’t seem to get. off tour, has been
pegged as Alanis Morissette’s opening act in August
in the U.S.
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Point Of Grace Delves Into ‘Mysteries’
Word Christian Act Offers Joint Book/Album Releases

 BY DEBORAH EVANS PRICE

NASHVILLE—With the simultaneous
release of its new album and book, both
titled “Life, Love And Other Myster-
ies,” and a co-headlining tour with
4HIM this fall, Word Records’ Point Of
Grace seems on the brink of its best
year yet.

Not that the past three years have
been reason to complain. Since Point Of
Grace members Denise Jones, Heather
Floyd, Shelley Phillips, and Terry
Jones left their Arkansas alma mater,
Ouachita Baptist Church, and debuted
on Word, they’ve won numerous acco-
lades, including the Gospel Music
Assn.’s 1994 new artist of the year
award.

At this year’s awards, they took the
group of the year trophy as well as
pop/contemporary album and single of
the year for their sophomore release,
“The Whole Truth,” and the single
“The Great Divide.”

With 11 consecutive hits at Christ-
ian radio, Point Of Grace has rapidly
become contemporary Christian mu-
sic’s most popular ensemble and has
spurred the popularity of other girl
groups in the Christian industry. Word
is hoping to broaden that base with the
Sept. 10 release of “Life, Love And
Other Mysteries.” The book of the
same name is published by Pocket
Books, a division of Simon & Schuster.

Promoting the record and the book
while Point Of Grace is on tour with
4HIM “is going to give us a great
opportunity to expose them to more
consumers,” Word president Roland
Lundy says.

“The book, we believe, will open up a
whole group of new consumers. Obvi-
ously with Epic’s help—and they are
going to have a really strong market-
ing campaign—we're looking to really
expand their audience.” (Word distrib-
utes the group’s product in the Christ-
ian market, and Epic handles main-
stream distribution.)

The book will feature biographical
information on each band member and
will also include a special section where
the women answer the questions they
are most commonly asked. “We thought
it would be a boring book,” Phillips says
modestly. “[But] a lot of people wanted
to know about us and how we grew up.
Hopefully, what will come across is that
people will get to know us as individu-
als, and kids will learn from this book,
It’s a Christian take on living in the
'90s.”

The book is a personal expression
of who the women are and what they
stand for, and so is the new album.
When their longtime A&R rep at
Word, John Mays, departed for anoth-
er label, Denise Jones says they found
themselves more involved in creating
the record, stepping in and doing
things Mays had taken care of before.

“We actually sat down a lot more
ourselves and talked to the producers
and gave them our input and had more
vocal arrangement ideas,” she says.
“[And with song selection], we totally
heard every song this time out. John
would give us the songs he thought we
might like . . . and this time we listened
to every song that came through for
this album.”

The album contains the polished pop
melodies, direct spiritual lyrics, and, of
course, the readily identifiable har-

POINT OF GRACE

monies that Point Of Grace has become
known for on its projects. There are
also some new edgier sounds.

“I think what we wanted to do was
gain a new audience but not lose the one
we have,” Floyd says. “We didn’t want
to go off the deep end and freak every-
one out. We like to do things that are
current and [explore] different sounds
... but we are about harmony.”

One of the cuts that displays a dif-
ferent sound for Point Of Grace is the
tune “Cirele Of Friends.”

“It speaks about the friendship we
have with each other,” Terry Jones
says. “We really have been through
quite a bit. We've shared a lot. It’s a fun
song, but it’s also kind of different
because it’s very raw. The vocal is bare-
ly even sung on it, which is unusual
because we usually sing at the top of
our lungs.”

Radio airplay, the book release, and
the tour are all components Word plans
to capitalize on during the marketing
of “Life, Love And Other Mysteries.”
“The 4HIM/Point Of Grace tour is a
major arena tour [with] over 40 dates
in the first leg, so we have massive
dates to tie in to,” says Word VP Elisa
Elder.

“We are doing co-promotions with
Family Bookstores at that level, so we
have signage happening, huge 30-foot
color banners across all the Family
Bookstores in the tour markets, and all
the endcaps,” Elder says.

“The two groups are sharing their
new releases on endcaps at Family. I
don’t think anyone has ever done it
before where two labels have partnered
with a bookstore financially to make
something happen.”

“We've got a coast-to-coast national
launch that ties radio, satellite TV, and
physical fly-ins,” Elder says. “We’ve got
the girls flying into selected major
markets to promote the first single and
the release of the record. They’'ll pop
into retail; sing ‘Keep The Candle
Burning,’ which is the first single; and
light a candle in the store. [The retail-
ers] will pre-promote it, and all their
circle of friends will be there with their
candles lit.”

Elder says that during the retail par-
ties the label plans to give away mys-
tery boxes filled with prizes. Word is
also utilizing interesting promo items
geared toward radio. “The singleisin a
heavy metal box. The box is filled with
candle wax and a wick so radio can
‘Keep The Candle Burning.’”

With the book and album released
simultaneously, Word plans to take
advantage of the synergy it can create
between the two projects. Elder says,
“With Simon & Schuster, we have a
mainstream media tour. So we’ll be
going to Barnes & Noble, all the main-
stream TV shows and bookstores, all
the major markets.

“And we have a coupon tie-in be-
tween the book and record. Our record

is mentioned on the back flap of the
hardcover book, and the book is men-
tioned in the CD and cassette book
packaging. We're working very well
with each other. We're doing a book-
mark with a [record discount] coupon
on it, too.”

Elder says phase two of the market-
ing campaign will begin in 1997, with
the goal of taking Point Of Grace from
a gold- to a platinum-selling act.

Tom Ball, Christian music buyer for
Tower Nashville, says he expects the
new Point Of Grace record to sell well
this fall. “It will probably be one of our
leading sellers,” he says. “Point Of
Grace is usually pretty steady in terms
of how well they sell here.”

Point Of Grace is booked by the
William Morris Agency and managed
by Mike Atkins.

Slohberhone Delivers A

Second ‘Pie’

B BY CARRIE BORZILLO

LOS ANGELES—Denton, Texas’
Slobberbone may not have a very
appetizing name, but the tasty coun-
try rock it serves up on its debut—
“Crow Pot Pie,” out in Texas and due
nationally Sept. 10 on Doolittle
Records—is already making fans ask
for seconds.

The band recorded the album as a
means to land gigs. But “Crow Pot
Pie”—which runs the roots rock
gamut from “Shoot You Dead” to
drinking songs such as “Sober
Song,” “Whiskey Glass Eye,” and
“Stumblin’ ” to the more rockin’
“Tilt-A-Whirl”—has garnered the

On Doolittle

SLOBBERBONE

band much more than just a few
shows.

Slobberbone also benefited from
the inclusion of its song “I Can Tell
Your Love Is Waning” on the 1994
One Ton Records compilation, “Wel-
come To Hell's Lobby,” which also fea-

(Continued on next page)
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SLOBBERBONE DELIVERS A SECOND ‘PIE’ ON DOOLITTLE

(Continued from preceding page)

tured tracks from Brutal Juice, Baboon,
and other bands who lived or hung out at
a particular party house in Denton.

The self-released version of “Crow
Pot Pie,” put out 1995, landed the band
a deal with Austin, Texas-based Doolit-
tle, which will issue a rerecorded ver-
sion of the album. It also netted them a
press kit chock-full of clips and rave
reviews, interest from major labels, and
a helping hand from Darin Murphy and
Jeff Osborne at William Morris Agency
on the booking front.

Doolittle is hoping to land a major-
label distribution deal for the label or
only for “Crow Pot Pie.” (Doolittle has
a pressing and distribution deal for
Hamel On Trial with Mercury, which
also bought out the small indie’s option
on Prescott Curlywolf.)

“It’s funny, the whole deal for us was
not about getting an album out or a
record deal as much as doing it to have
something as a vehicle to keep us tour-
ing and eventually quit our day jobs,”
says Slobberbone’s 25-year-old singer/
songwriter/guitarist Brent Best.
“We're really surprised; this is more
than we wanted.”

Best, whose tales of drinking and
love lost tread into the musical territo-
ry of Uncle Tupelo, Lynyrd Skynyrd,
and Jason & the Scorchers, says a lot of
pressure has been put on the band to
live up to the press accolades.

Kevin McAlester, who hosts the new-
music show “The Adventure Club” on
modern rock KDGE Dallas with Josh

Venable, admits that they were amazed
by the band’s popularity.

“Both Josh and I were taken aback
by the songwriting when we first heard
it,” says McAlester. “From the time
they released the CD themselves,
maybe before, people have been talking
about them and it hasn’t really stopped.
They’re well respected among musi-
cians here, too.”

Pete Brigaitis, manager of CD Ware-
house in Dallas, says area interest in
Slobberbone is so high that fans of the
band not only purchased the first ver-
sion of the album but are picking up the
second one as well.

“There is a lot of anticipation for the
Doolittle release around town,” he says.
“People just kept asking and asking for
it. The old version was good, but with
the new album you really get to hear
the vocals and catch the lyrics. And, it
captures how they sound live, which
they just keep getting better and bet-

ter at.”

Best formed Slobberbone in 1992
with drummer Tony Harper. The two
were also in another local band called
Gravel Truck. The other Slobberbone
members (bassist Brian Lane, guitarist
Mike Hill, and fiddler/organ player
Scott Danbom) joined after the first
“Crow Pot Pie” was released.

“As a kid growing up in Austin, I lis-
tened to stuff like Waylon Jennings and
Willie Nelson, which someone my age
now would say was country, but at the
time it was more far out for country.
But, when you're a kid in school trying
to be cool, country wasn’t cool,” says
Best. “So, when I started playing in
bands, I'd play in loud guitar bands and
punk bands. But when I really started
writing songs, [they were] really coun-
try. At that point, I didn’t wrestle with
it anymore.”

Frustrated with playing the back of
drive-in beer stores and diners in Den-

RUSH AIMS FOR A NEW GENERATION

(Continued from page 10)

towards that for a while now. Even with
[1991’s] ‘Roll The Bones’ we were start-
ing to go more in the direction of get-
ting back to a three-piece sound. And
it’s been progressive since then. This
record has virtually no keyboards.”
“Test For Echo,” which will be
released worldwide simultaneously by
Atlantic, will be worked aggressively to

* M]J Productions *

and
Bill Bottrell

Congratulate

George,
Del Barrio |

Orchestra Arranger
on
Michael Jackson’s

“EARTH SONG”

Michael’s Longest Running #1 U.K. Single
OVER T MILLION IN SALES IN THE U.K. ALONE!

Thanks George!
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Rush’s core fan base, according to
Atlantic VP Vicki Germaise, who says
the title track will go to album rock
radio Sept. 6. Atlantic plans to follow
that track with “Half The World” and
“Virtuality,” which Germaise believes
have the potential to cross over into
pop.

“If you look at where Metallica’s get~
ting played—rock-oriented top 40 sta-
tions—this really sounds mainstream
for them,” says Germaise, referring to
“Half The World.”

Jo Robinson, assistant PD and music
director and midday DJ at active rock
station WRCX Chicago, finds the
Metallica analogy appropriate. She
says, “About eight months ago, [PD]
Dave Richards said, ‘Let’s start test-
ing some old Metallica. Let’s make sure
it’s cool to play a lot of Metallica in
anticipation of their new album.’

“Well, when we found out about the
Rush album, we looked at each other
and said, ‘This is the same situation.
This will be an event in Chicago the
same way the Metallica album was an
event. We'll make it seem uncool not to
listen to Rush.””

Retailers are equally excited about
the prospect of a Rush album. John
Grandoni, director of purchasing at
Carnegie, Pa.-based, 155-store Nation-
al Record Mart, says, “We're already
getting some requests for the new
album. We've always done well with
Rush. I'm sure sales will be excellent
in the first two weeks, but the key will
be to go beyond the hardcore fans and
spread it to the next generation.”

Rush plans to tour behind “Test For
Echo” starting Oct. 18 in Albany, N.Y.,
and will swing through various points
in North America until early next year,
according to Lifeson. The band will
return in the spring of 1997, hitting
amphitheaters and sheds.

During that break, Rush will mix its
fourth live album, which will feature
material recorded on the “Counter-
parts” and “Test For Echo” tours, as
well as previously unreleased tracks
from a late-"70s date at London’s Ham-
mersmith Odeon, according to Lifeson.

Rush’s shows are booked by Inter-
national Creative Management in the
U.S. and the Agency Group in London.
The group’s music is published by
Toronto-based Mark Cain Music.

ton, Slobberbone decided to record a
disc to send to larger clubs in hopes of
landing better playing opportunities.

Sam McCall of the Denton-based
Interscope band Brutal Juice, who,
Best says, “records everyone’s band in
town,” recorded and mixed “Crow Pot
Pie” for $400. The band paid another
$900 to print up 500 CDs, which were
sold or given away at shows and Dallas-
area mom-and-pop record stores and
sent to the press and club owners.

“After a [spring] showcase, we talked
to a lot of A&R people, but we’re not
really interested in going to another
label,” says Best. “Doolittle just hap-
pened to find us, and it made sense
because we made it clear from the
beginning what we wanted to do. We
wanted the album to be a vehicle to get
to the next level. It’s not like being on a
label, it's just like making records with
someone [who is] that into what we're
doing.”

Jeff Cole, president of Doolittle, says
the game plan for spreading the word

on Slobberbone is to secure better dis-
tribution, keep the band on the road,
and work the press.

“The band wants to do nothing but
tour, and we're big on tour support. We
have a lot of posters and stickers and
stuff out at the shows, and they’re play-
ing primo rooms now,” says Cole, who
co-produced the new version of the
album with the band. “We’re hiring
McGathy Promotions to help out. It will
go to college radio in September.”

Cole says the band rerecorded
“Crow Pot Pie,” which features seven
of the 12 songs on the original album
plus four new songs, for about $25,000.

“The idea of rerecording stuff we
already recorded was weird, but we
had a different lineup so we knew we
had to,” says Best. “It was a real
headache. When we listened to it, the
mix sounded too slick. No one would
believe it was us. So, we remixed it
in Austin. I wanted the album to give
an indication of how we are live, and
I hope it does.”
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Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
EAGLES Feyengord Stadium  July 17 $1,680,883 46840 Mojo Concerts
KENNY WAYNE SHEPHERD Rotterdam, Neth (2,832,560 guilders)  sefiout

$35.60/829.66
COUNTRY AMERICA: Sunnyview Expo Park June 27-30 | $1,578,752 56,384 Starshow Presents
WILLIE NELSON/WAYLON Oshkash, Wis $40/822.50 100,000,
JENNINGS (27), TANYA four shows
TUCKER (28),
BROOKS & DUNN/HANK
WILLIAMS JR. (29),
TRACY LAWRENCE (30),
LITTLE TEXAS, PATTY
LOVELESS (28),
JOE DIFFIE (30), OTHERS
TINA TURNER Croke Park, Dublin ~ June 28 - $1,510,000 40,000 Aiken Promotions
BRIAN KENNEDY (948,733 punts) seflout

407835/ 830

KISS Rosemont Horizon July 14,16 |- $1,156520 29887 Jam Prods
MELVINS (14) Rosemant, HI ~ 4507335 two
NIXONS (16) selfouts
LOLLAPALOOZA 96 South Florida Fair-  July 18 $1,109.258 29,181 Celfar Door Concerts
METALLICA, grounds $38 35,000
SOUNDGARDEN, West Palm Beach.
RAMONES, RANCID, Fla
PSYCHOTICA, RAGE
AGAINST THE MACHINE,
AND :
BON JOVI RDS Stadium July 13 $1,075,000 30,000 Aiken Promotions
PICTUREROUSE Dublin (473,918 punts) sellout

$10/335
HORDE. FESTIVAL: Pine Knob Music July 14-15 | $489,865 32,936 Cellar Door
BLUES TRAVELER Theatre 2 two Ritual Inc
LENNY KRAVITZ Clarkston, Mich sellouts
RUSTED ROOT
NATALIE MERCHANT
GARTH BROOKS McNichols Sports July 18-20 $950,344 51512 Varnell Enterprises

Arena $18.75 thiee
Denver sefiouts

LOLLAPALOOZA "96: Green Mountain Fair- July 9 $909,000 26,386 Metropolitan Enter-
METALLICA, grounds $38 27,500 tainment Group
SOUNDGARDEN, Pownal. Vt.
RAMONES,
SCREAMING TREES,
RANCID,
PSYCHOTICA, AND OTHERS
KISS Civic Arena July 21-22 $768.115 u.m DiCesare-Engler
NIXONS (21) Pittsburgh $40/827.50 two Prods
D GENERATION (22) sellouts
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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TRIBE CALLED QUEST IS BACK WITH THE ‘BEATS’

(Continued from page 8)

sustains them.”

Q-Tip uses the song “Keep It
Movin’ ” to address the growing war
between rap troops on the East and
West coasts and A Tribe Called Quest’s
place in it. “Some people thought I was
tryin’ to dis the entire West Coast on a
blend tape from a few years back,” he
says. “On it I said, ‘West Coast haters,
we’ll bust ya shit,” and they thought I
said West Coast niggas, meaning
everybody on the West Coast.”

Self-described “free-style fanatic”
Phife, whose specialty is forceful battle
rhyming, says he also got misunder-
stood when he snarled, “Your faggot
asses don’t want this” in “The Hop,” a
track from the new album. A critic in
Rolling Stone magazine took the
remark to be homophobic, but Phife
rejects the assertion.

“I was talkin’ about whoever's in my
face,” he says, adding that in hip-hop
parlance, the term “faggot” is used to
“describe anyone who’s shady, funny,
shifty.” He adds, “I don’t knock the gay
community. [Their lifestyle] is their
preference. Plus, they come up to me
and tell me they enjoy what [A Tribe
Called Quest] does. They buy my shit,
probably more than straight people.”

MARKETING APPROACH

To market “Beats, Rhymes And
Life,” Jive is employing various strate-
gies aimed at the underground and
elsewhere. The initial shipment will
arrive with a value-added cover, which
offers a visually startling moving-image
effect.

“Q-Tip says he wants to do every-
thing,” says David Goldfarb, Jive's
director of marketing. “From the
smallest outlets to the Hot 97s of the
world.”

After touring with the Lollapalooza
festival with such acts as Green Day
and the Cranberries and appearing at
June’s Tibet benefit concert in San
Francisco, which featured Smashing
Pumpkins, John Lee Hooker, and the
Beastie Boys, A Tribe Called Quest has
undoubtedly developed fans outside the
rap music core.

While recognizing this fact and
responding to it, Jive, the group, and
its manager, Chris Lighty, want to
superserve hip-hop heads. “The idea is
to stay with Tribe’s original 300,000-
500,000 fans, appease them first, before
going to the other million people they
picked up,” says Lighty. “The guys are
not trying to change their image as far
as [catering to] MTV and all that.”

In early May, a CD and black-vinyl
record containing five A Tribe Called
Quest classics (“I Left My Wallet In El
Segundo,” “Check The Rhime,” “Boni-
ta Applebaum,” “Scenario,” and “Can
I Kick It”) shipped to club jocks, mix-
show DJs, and other rap and R&B
radio programmers. “That started the
buzz to let people know the new record
was coming,” says Goldfarb.

During the second week of June, cas-
settes containing the promotional track
“Ince Again” and snippets of seven
more cuts from “Beats, Rhymes And
Life” went to the same groups of DJs.
They also received stickers and fliers,
as did retailers, who also got point-of-
purchase displays and album flats.

Additional stickers and fliers were
distributed at playgrounds, parks, bar-
bershops—wherever kids are—by
street team reps from the Steven
Rifkind Co.

To create further advance aware-
ness, a 15-second teaser spot tagging
the album’s release date ran for two
weeks, five times a day, on the Bax
beginning June 12.

On June 24, a clip lensed by director
Hype Williams was serviced, and “it
immediately went on the Box and
BET,” says Goldfarb.

Justyn Tyme, a music programmer
and network scheduler at the Box,
says, “The video's doing real well. It
debuted at No. 29 and is [rotating)
heavy pretty much everywhere—New
York, L.A., Chicago, ete. The response
is probably a little bit better in the
East, though.”

“Ince Again,” which features vocalist
Tammy Lucas, won’t be released com-
mercially “because we want to sell
albums,” says Goldfarb. It was shipped
to mix-show DJs June 17. On July 1,

R&B and crossover radio program-
mers got it.

Teddy Ted, who, along with Special
K, is part of the on-air team the Awe-
some Two, says, “The record’s hot;
we're pumpin’ it, and we're getting a
few requests [from listeners].” The
Awesome Two have an underground
mix show that airs weekly on WNWK
New York.

Tracy Cloherty, music director at
WQHT (Hot 97) New York, says, “It's
not a huge request record, but most of
Tribe’s records aren’t. The entire staff
seems to like it, though, so I think it'll
be a smash.”

For the week ending July 16, Broad-
cast Data Systems reports 56 detec-
tions of “Ince Again.” The most active
stations are WQHT (38 spins), WHTA
Atlanta (33), and WJBT Jacksonville,
Fla. (28).

The video exposure and airplay given
to “Ince Again” is resulting in fans
flocking to their local record shops
checking for the album.

“People never stop asking, ‘When'’s
the next Tribe album coming?’ ” says
Violet Brown, urban music buyer at
Torrance, Calif.-based Wherehouse
Records. “With the appearance of
‘Ince Again’ and the tour, it’s really
intensified. My orders for [‘Beats,
Rhymes And Life’] are big. It will prob-
ably be one of the biggest of the year.”

Marvin Amdaya, singles buyer at
HMV’s New York store at Broadway
and 72nd Street, notes that “a lot of
people have been asking about Tribe,
and I'm surprised by their age range—
12 to 30.”

For the first time since it debuted,
A Tribe Called Quest will be on tour in
major markets with a current album.

On July 22, the group will take part in
the House of Blues Smokin’ Grooves
tour, which also features the Fugees,
Cypress Hill, Spearhead, Busta
Rhymes, and Ziggy Marley & the
Melody Makers.

The tour started in Sacramento,
Calif., and concludes in Irvine, Calif.
“It’s gonna basically orbit the country
and come full circle,” says Goldfarb.
The revue will play 15,000-seat venues.

In the fall and winter, according to
Lighty, the crew will play college gigs -
and other discount dates priced at $10-
$15. In addition, it will appear on other
people’s records and on several motion
picture soundtracks, starting with
“High School High,” which ships Sept.
10 on Big Beat/ Atlantic.

“We’re just gonna be in people’s
faces,” says Lighty. “In the past, our
problem was going away.”

SUMMIT GETS DOWN TO BUSINESS OF DANCE MUSIC

(Continued from page 3)

could unplug from a track, has
warmth, and to prove there was an al-
bum’s worth of material.” He show-
cased Kristine W. for label execs as be-
ing more than a dance diva by showing
off her ability to play a number of in-
struments and by adding jazz-infused
songs to the set.

In the end, the August issue of Spin
magazine gave the act’s “Land Of The
Living” a rating of eight out of a possi-
ble 10, saying that the project was “one
of the most artful, song-oriented dance
albums in years.”

“Press for the album was a major
turning point for the company,” Cac-
ciatore said. “It kicked the album to the
highest priority status.”

Karpel stressed that such exposure
is key, because few dance acts make it
to radio. Citing his client M People, he
said, “There was a lot of long-lead
press. The only reason they did OK in
the U.S. was club play and press. Their
airplay petered off very quickly.”

The issue of song quality was raised
when Karpel stressed the importance
of the product. “I have to start with
something meaty. I cannot turn chick-
en shit into chicken salad,” he said.
“The most important part is what
you're coming to me with.”

A number of registrants discussed
song content as key to defying de-
tractors who define dance as a genre of
little substance or one that appeals only
to the gay community. They criticized
the one-line hook songs and near-
instrumental tracks that pervade
dance floors, imploring that attention
be focused on lyrics.

Arista’s director of A&R Hosh Gure-
li said that within the rap and hip-hop
genres, lyrics are often striking and
emotion-based: “What the dance com-
munity has yet to grasp is that they pay
very close attention to the lyries,”
Gureli said. “When dance music is
made now, it’s too much of, ‘Oh, life is
happy,’ and it doesn’t connect and have
that emotion. ‘Show Me Love’ [by
Robin S.] was a hit because it went
more in-depth. It had a strong hook,
not a one-line hook.

“We're looking for someone who can
write hit dance records,” Gureli added.
“We've got Babyface and Diane War-
ren writing pop songs. We want to find
someone to sell a lot of records to
dance. Dance seems to have potential

for deeper meaning.”

Another vehicle for exposure is
musie videos. Lee Chestnut, senior VP
of programming for VH1, admitted
that the channel isn’t known for being
dance-friendly but advised record com-
panies to put the big money behind
artists they are developing.

“There’s no better time for a label to
invest in an artist than when they’re
trying to break one,” he said. “Videos
have to be really compelling to be
noticed.”

As well, he advised artists to “be
yourself. People usually recognize the
truth.”

Along those lines, the well-traveled
issue of many female dance artists not
fitting the traditional physical role of
video vixens was discussed in a stirring
commentary from Janice Robinson,
former lead singer of Living Joy, who
is sensing resistance from labels
because she’s “not an 18-year-old size
2. I'm a woman,” she said.

Another significant issue addressed
was the dance community’s longstand-
ing disdain with the lack of a Grammy
category that recognizes the genre. A
panel created to define ways to gain the
attention of the National Academy of
Recording Arts and Sciences
(NARAS), which sponsors the awards,
drew only a few-dozen attendees. A
subsequent session in the same room,
on the Internet, drew nearly 100 par-
ticipants.

Producer Jellybean Benitez stressed
that in order to convince NARAS to
launch a dance music category, the
industry would have to prove that the
genre is vibrant and visible and that the
additional awards would increase view-
ership of the annual televised awards
ceremony. “It’s sad that more people
are not being aggressive and wanting
this to happen,” he added.

Ellyn Harris, who heads the Com-
mittee for the Advancement of Dance
Music, said that “recognition and visi-
bility mean more record sales and
more money for engineers, remixers,
DJs at clubs, and record companies.
There’s more money coming to the
whole community, so everyone bene-
fits.”

Suggestions for garnering attention
included mailing all dance releases to
NARAS so that organization honchos
could see the steady flow of product, as

At the Billboard Dance Music Summit panel titled “Building The Perfect Artist,”
VH1’s Lee Chestnut, left; independent publicist Craig Karpel, center; and Arista’s
Carmen Cacciatore offer tips to the nearly 500 attendees.

well as rounding up members of the
dance community to become members
of the organization, since “the only way
we will have a category for the artists
we love is if we have more voting mem-
bers,” Benitez said.

Kim Jones, a NARAS associate
member, peddled applications for the
organization, stressing that board

members are unaware of dance
music’s popularity. “Hip-hop and rap
music got their categories, as did folk
music and reggae. There are a lot of
categories that NARAS has recog-
nized, but it took effort,” she said.
“You need to submit product, you
need to submit entries. They're not
hearing it.”

WITH DEMERGER LOOMING, EMI PROSPERING

(Continued from page 4)

with comp-store sales up 7.7% world-
wide and 14.7% in the U.K. New stores
in the quarter included two in the Aus-
tralian cities of Queensland and Victo-
ria and four in Japan—in Osaka and
the Ginza district of Tokyo and two in
Fukuoka. Worldwide, HMV’s sales
were up 17.7% to $264.4 million; that
total includes revenues from U.K.
bookseller Dillons.

All of Thorn EM1I’s labels, music
publishing, and music retailing opera-
tions will be encompassed by a compa-
ny, EMI Group, that will be created
should demerger proceed.

Speculation that the EMI Group will
be bought soon after it is separated
from Thorn has been rife since the
demerger plan was announced last fall.

However, since that time, Thorn
EMI has been adamant that selling the
company has never been on the agen-
da. Spokesman Colin Woodley has sev-

eral times pointed out the illogic of
shareholders voting to be free of one
corporation only to agree to become
part of another.

He adds now that any prospective
buyer would have to be acceptable to
both the American and European com-
petition authorities and would have to
have “very deep pockets.”

International speculation has includ-
ed naming corporations said to be
interested in the EMI Group—Viacom
and Disney are prominent among
them—and Woodley notes that “Sea-
gram has come to the top of the list this
time around.”

However, he states, “they have not
spoken to us. No potential buyer has
ever shown their hand.”

Thorn EMI reports in pounds sterling.
The exchange rate used i this story is
$1.55 to the pound.
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COUNTRY CLOWN: Coun-
try’s answer to “Weird Al”
Yankovic, Cledus T. Judd (No
Relation), is having fun at the
expense of nearly every coun-
try music superstar out there.

His hilarious parody album,
“I Stoled This Record” on

Returning Home. Lori
Lieberman, the first to
record “Killing Me Softly
With His Song,” is making
her first Califorpia appear-
ance in 17 years with a
string of Borders Books &
Music in-stores July 26-
Aug. 24. She'll hit LA,
Santa Monica, Santa Bar-
bara, and San Diego and
will perform a set at Pep-
perdine University in Malibu,
Sept. 28. Her latest Pope-
Music album is “Home Of
Whispers.”

Razor & Tie Records, is gain-
ing in sales and moves from No.
23 to No. 16 in the South Cen-
tral Regional Roundup this
week. It also jumps four spots
to No. 68 this week on Top
Country Albums. According to
SoundSecan, the album has sold

more than 11,000 units.

Judd turns Shania Twain’s
“Any Man Of Mine” into “If
Shania Was Mine” and her “If
You’re Not In It For Love (I'm
Outta Here)” into “I'm Not In
Here For Love (Just A Beer).”
CMT is playing the video for
“If Shania Was Mine” in medi-
um rotation, and TNN is play-
ing it as well.

Judd also turns Neal Mc-
Coy’s “For A Change” into
“The Change,” an ode to trans-
vestites; the Charlie Daniels
Band’s “The Devil
Went Down To
Georgia” into “Cle-

'Thele'ramm Fl‘zzyFuzzyB:g&Bmy
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but he hasn’t embarked on his
own full-fledged tour this year.

Smooth Sounds. Nnen-
na Freelon's debut for
Concord Jazz, “Shaking
Free,” is the jazz singer’s
first recording with her
touring unit. Just off a
European tour, Freelon
starts a U.S. jaunt with
12 shows in five days at
Catalina Bar & Grill in
Santa Monica, Calif.,
beginning Sept. 10.

LIVE WIRE: In an effort to
appease his entire audience,
Dave Alvin (former member of
the Blasters and X) released
a rockin’ live album, “Inter-

Tone Records, to counteract
his quieter studio album, due
later this year.

“I"ve built up two audiences

REGIONAL HEATSEEKERS NO. 1s

MOUNTAIN

dus Went Down To
Florida”; and Joe
Diffe’s “Bigger
Than The Beatles”
into “(She’s Got A
Butt) Bigger Than
The Beatles.” The
video for “Bigger”
will be shot the
week of Aug. 5.
“He’s selling this
well, and he hasn’t

WEST NORTH CENTRAL
Ricochet, Ricochet

EAST NORTH CENTRAL
Ricochet, Ricochet

over the years,” says Alvin.
“One is the songwriter audi-
ence; the other is the
sweaty rock’n’roll aud-
ience. The next studio
album later this year
will be more like
[1994’s ‘King Of Cali-

NORTHEAST
The Samples Oufposf

L —— —

A

fornia’], more acoustic
based. But the band

Y

PACIFIC

Magnapop, Rubbing Doesn't Help |

really gone on the

road yet,” says Cliff

Clenfeld, co-owner

of New York-based

Razor & Tie. “We’re

doing this off of one song on
radio, where it gets only morn-
ing shows and afternoon drive
shows, and video.”

So far, Judd has promoted
the album via a 10-market
radio tour in mid-July and per-
formances like the one he gave
at Brooks & Dunn’s fan-club
booth at Fan Fair this year. He
was also on the Wal-Mart tour,

| Paul Brand, Calm Before The Storm

" MIDDLEATLANTC | I've been touring with
‘ Horace Brown, Horace Brown _| ?F?]n play anﬁ,thingd'

= ey are such a goo
’I r SOUTH ATLANfC rock’n’roll band, and
| Dishwalla, Pet Your Friends ‘ they’re not doing that
— — T studio album, but I
l\ V felt these guys should

— be on record.”

e “Interstate City”

""""" = was recorded live over

3

THE

REGIONAL

two nights at the Con-
tinental Club in Aus-
tin, Texas, with Alvin’s Guilty

ROUNDUP Men Band, which features

Rotating top 10 lists of best-selling titles by new and developing artists.

Greg Leisz on guitar, Rick

MOUNTAIN
The Refreshments Fizzy Fuzzy Big & Buzzy
Paul Brandt Calm Before The Storm
The Samples Outpost
Dishwalla Pet Your Friends
Ricochet Ricochet
Rhett Akins Somebody New
James Bonamy What | Live To Do
Donna Lewis Now In A Minute
Goldfinger Goldfinger
10. The Waliflowers Bringing Down The Horse

O O SISl

Solem on piano; Gregory
Boaz on bass, and Bobby
Lloyd Hicks on drums.

The album features materi-
al from Alvin’s days with the
Blasters and from his solo
releases, as well as four new
songs. The set also includes a

NORTHEAST
The Samples Outpost
The Refreshments Fizzy Fuzzy Big & Buzzy
. Dishwalla Pet Your Friends
. POE Hello
Screaming Trees Dust
Soul Coughing trresistible Bliss |
The Wallflowers Bringing Down The Horse
Mickey Hart Mickey Hart's Mystery Box
. Electronic Raise The Pressure
10. Goldfinger Goldfinger

PENPM AW

state City,” July 30 on High- -

medley of the Blasters’ “Jub-
ilee Train,” Woody Guthrie’s
“Do Re Mi,” and Chuck
Berry’s “Promised Land.”

This is Alvin’s first High-
Tone release under the label’s
new distribution deal with
Rhino/WEA.

Darrell Anderson, national
director of marketing and pro-
motion at HighTone, says that
this time around, it was easier
to get the album in listening
posts at major retail chains,

Making A Splash. Emmet
swimming's second Epic
album, “Arlington To
Boston,” clocks in at No. 3
in the South Atlantic
Regional Roundup this
week. The Fairfax, Va.-
based band has done 17
in-stores and performances
since the album's July 16
-street date. After the band’s
East Coast tour wraps up
Aug. 4, a West Coast swing

begins.

such as Tower Records, out of
the box. The album will be in
listening posts at Borders
Books & Music in September.
Alvin kicks off a six- to
eight-week tour Aug. 30-31 at
Jacks Sugar Shack in L.A.
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The pages of Billboard magazine
come to life Aug. 4 with the unveiling
of the first Billboard Live club. While
the historic Sunset Strip site will fea-

ture two exterior JumboTRON screens,

a gourmet restaurant and interactive

computer kiosks, the emphasis will
always be on the music. Top-of-the-
line concert capabilities ensure that
the stage at this state-of-the-art music
venue will be dedicated to Billboard’s

mandate of always hearing the future.




(5o Hollywood to Hollywood.

Turn up the luxury to LA. Our three-class service is strictly four-star, with the latest hit movies and music
all playing continuously. From JFK to LAX; seven times a day. Come fly our friendly skies.

[/ UNITED AIRLINES

http://www.ual.com

USA

&5 .

Offieral Sponr
LSOy e

I, 0



illboard Live, which opens ifs doors at 2039 Sunset Blvd. in

West Hollywood, Calif., on Aug. 4, will be a music venue

with deep connections to the past, present and future of the
music business.

The club—the first of several Billboard Live facilities planned for
construction in the U.S., Europe and Asia over the next half-
decade—stands on the site of Gazzari’s, one of the most fabled
L.A. rock venues of the '60s, '70s and ‘80s, and across the street
from the 9000 Sunset building, for many years the hub of the L.A.
music business and the former home of Billboard’s editori-
al offices. Billboard Live has been designed as a
state-of-the-art facility that sets the stan-
dard for the entertainment venues of
today. And, as a showplace for
the hottest up-and-coming tal-
ent, it will serve as a launch-
ing pad for the stars of to-
morrow.

FUTURE HOME OF

SEEDS OF
INSPIRATION

Billboard’s interest in
developing a nightclub that
would serve the needs of both
the music industry and the pub-
lic dates back close to five years,
actording fo publisher Howard
Lander. "l felt we could open a club with
the best interests of the industry at heart and
capture the essence of the magazine,” Lander says. "This
was a path that we wanted to explore as part of our plan to diversi-
fy our operations.”

A similar idea was on the minds of some of the principal exec-
utives at Billboard Entertainment Marketing, a company estab-
lished by BPI Communications Inc., the corporate parent of
Billboard magazine, six years ago. The company was formed to
develop television opportunities, such as the Billboard Music
Awards, and various promotions and premiums.

Billboard Live president Keith Pressman, who was formerly
general counsel for Billboard Entertainment Marketing, recalls, "As
we were progressing, we realized that there was really nowhere to
do the television shows from and the radio shows from. And we
also realized that there was really no venue that was of the caliber
that we felt we needed to showcase a lot of new acts and to do a
lot of special parties. We just saw the need out there for something
like this. it was a natural.”

Jerrold Pressman of Billboard Entertainment Marketing, who
also serves as chairman of Billboard Live, met with BPI to discuss
the idea of a Billboard club. "What impressed us most about Jerry
Pressman was his concept—to focus on the music and make the
club a performance center,” says Lander, who also serves as pres-
ident of the Billboard Music Group. "With themed restaurants
starting to proliferate, we felt Jerry’s concept was the smarter path

Top: At the August 1995 groundbreaking for Billboard Live
were (from left) chaivman Jervold Pressman, president Keith
Pressman, evecutive VP Pat Brisson and Billbourd Music
Group senior VP Georgina Challis. Right: A huge billboard
covering the club’s location piqued the interest of passersby
before the August 96 unveiling.

BY CHRIS MORRIS

to follow. Additionally, he not only understood our need to active-
ly participate in the process, but recognized that the success of the
club would be linked to its connection with Billboard.”

A PIECE OF MUSIC HISTORY

Before the relationship with Billboard was even finalized, the
principals of the club had purchased Gazzari’s, with an eye to
reopening the storied site as a new venue. They bought a piece of
L.A. music history.

Originally located on nearby La Cienega Boulevard—
where it served as ground zero for the career
of Johnny Rivers—Gazzari's, ‘named
for the colorful club-owner Bill
Gazzari, moved to its Sunset
Boulevard location in

1964. That particular
spot on the Strip had
been prominent—
perhaps notorious—
even before that era:
In the early 1950s,
when the restaurant
Sherry’s stood on the
site, mobster Mickey
Cohen was sprayed with
gunfire in an attempted
gangland hit there.
Gazzari's was one of a num-
ber of Sunset Strip clubs—including the
Whisky A Go Go, Pandora’s Box, Ciro’s, It's Boss
and the Trip—that helped define the city’s music scene during the
'60s. At the height of its renown, the club booked a number of
important groups in their infancy. Keith Pressman recalls, "When
we first walked into Gazzari’s, there were old contracts on the
walls from the Doors, Van Halen, and Crosby, Stills & Nash, from
the days when they played for $250 a gig.” ¢

Gazzari's remained a fixture of The Strip through the late
'80s, when it mounted many of the biggest metal acts of the
era. Billbocrd Live's principals purchased the club after Bill
Gazzari died in the early '90s. "We really wanted to become a
part of the history of the Sunset Strip; we wanted to become a
part of a revitalization and bring it back to its heyday,”
Pressman says.

Plans onginally called for Gazzari’s to be completely
remodeled as Billboard Live, but, after the 1994
Northridge earthquake damaged the club’s foun-
dation, the Pressmans and VP of operations
Steve Strauss decided to construct a new facili-
ty from the ground up. And it wouldn't be just
any club.

A NONPAREIL SHOWCASE

"The premise that we started from was that
we wanted to create the ultimate showcase facil-
ity,” Pressman says. "We went to the industry, we
went to the artists, we went to the record labels,
and we asked what they would look for in a venue—
what they like about other venues, what they don't like
about other venues.”

He adds, "One thing that we've tried to hammer home is

that the whole aura of the club is geared toward the industry. That
[offects] everything from the way equipment is loaded in and
loaded out to plush dressing rooms to a special green room.
We've built the facility so that it will be a very comfortable experi-
ence for the performer.”

Pressman notes that Billboard Live's industry-friendly philoso-
phy extends beyond the services provided to performers: “When
guests come to the door, they know somebody will be waiting for
them, and they’re going to get right in and be treated the way they
should be,” he says.

The emphasis at Billboard Live will be on intimacy: The club’s
main showroom has a capacity of 400, while the private Board
Room can accommodate 100. The public at large—and the esti-
mated 65,000 cars that drive down Sunset Strip daily—will be
able to catch some of the show on two large JumboTRON video
marquees mounted on the front of the venue; sets will be captured
by Billboard Live's four TV cameras.

The club’s accoutrements will include a sophisticated Vari-Lite
system, a sound system that incorporates Studer digital routing
and a rotating stage for smooth transitions between acts. (See sep-
arate story.)

The focus at Billboard Live will be on the finest in new talent.
Keith Pressman says, "We'd like to hold true to the Billboard
motto, ‘We hear the future.” We'd like to bring in the acts that are
the big acts of tomorrow. We want to give them a showcase to
help them launch their careers. The thought is to focus on the
Heatseekers chart, the acts that are bubbling under. We want to
give them the ability fo play in a club that has the greatest sound
and lights, a facility that you'd find on an A-level tour.” (See sep-
arate story.)

AROUND THE WORLD AND INTO CYBERSPACE
The Sunset Strip club is only the beginning of the Billboard
Live story. "At this point, we're looking for 12 facilities over the
next four or five years,” Pressman says. “In the near future, the
rollout is most likely going to be in Las Vegas and New York.
Probably after that will come Nashville and Orlando, Fla., and
then we'll branch out into Europe and Asia. As we open these up
around the world, they're all going to be hooked up, and they're
going to be inferactive, so we'll be able to have global jom ses-
sions. When someone plays in one club, they’ll be able to be

seen all around the world.” @
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t's one of the most impressive live-enterfainment venues
ever conceived, an interactive cabaret with its sights set on
the 21st century, a club created on the concept that artist
and audience can achieve a maximal level of interaction, an
environment that anticipates and accommodates such essential
components as intimacy, elegance and dramatic effect.

Billboard Live, the prototype for a projected string of clubs
across the country and around the world, defines, in every impor-
tant aspect, the term “state of the art.” It's a seamless blend of
form and function that comes together in a total entertainment
experience.

Of course, the notion of a full-service nightclub is hardly new,
as witnessed by the proliferation .of Hard Rock Cafes, Planet
Hollywoods and Houses Of Blues popping up like mushrooms
across the landscape. Yet, what Billboard Live alone provides is a
vital connection to an illustrious history. It's no accident that the club
takes its name from a publication universally known as “the bible
of the music industry,” a magazine that has forecasted the future
of music and the business of music for over a century. On Aug. 4,
1996, that tradition jumps off the page and into 9039 Sunset Blvd.,
at the heart of West Hollywood's legendary Sunset Strip.

THE LOOK OF THINGS

“The biggest challenge in making Billboard Live a reality was
that one of our primary goals was to connect with the Billboard
image,” says Thomas Mahler, the architect and designer most
responsible for the club’s unique look and multifaceted design. A
partner in Santa Monica-based firm The Last Design Company,
Mahler says he had a simple mandate: “We wanted fo create an
environment that would capitalize on Billboard’s reputation at the
same time that it captured the spirit and vision of the publication.”
Working with his partner, three-time Emmy Award-winning
designer Jeremy Railton and a team headed by Billboard Live
president Keith Pressman, Mahler set to work on the site of the for-
mer Gazzari's, a local landmark that helped launch the careers of
such L.A. acts as the Doors, Van Halen and Guns N’ Roses.

"We approached this project very deliberately and took the
time to decide exactly what we wanted the club to be,” explains
Pressman. While original plans incorporated some of Gazzari’s
structure, the 1994 Northridge earthquake caused a serious set-
back. “It damaged the foundation and sent us back to the draw-
ing board,” says Pressman. "We ultimately had to completely tear
down the old structure.”

What replaced it was, according to Mahler, “a shell. We essen-
tially had four walls to work with, as well as a lot of very ambitious
ideas about what the club should and could be.”

Working with a narrow 11-inch width between the facade of
the building and the legal limits of the sidewalk, Mahler and his
team began to assemble the first components of a club that would
reflect and enhance that vital Billboard connection. “We came up
with a gridded light panel that is basically an abstraction of the
famous Billboard charts,” Mahler reveals. Behind the grid, a panel
of muted lights provides constantly changing patterns, underscor-
ing Pressman’s assertion that “Billboard Live is designed to look
different every time you see it.”

In line with the long-standing Billboard mandate to reflect the
very latest in music and entertainment, the centerpiece of the
club’s impressive exterior is a pair of 9-by-12-foot JumboTRON
screens. The screens will project Billboard chart listings, as well as
simulcasts from inside the venue, along with theatrical trailers,
public-service announcements and award-winning work from stu-
dent filmmakers. The JumboTRON display also has the effe¢t of
enormously expanding the club’s virtual audience, by providing
the 65,000 motorists who daily pass through the Sunset Strip cor-
ridor the opportunity to be part of the club’s expansive ambientce.
Passersby will also be able to tune into the club’s special low-

frequency FM radio channel to hear music and more, courtesy of

Billboard Live.

THE INSIDE STORY

Although scaled to an intimate 400-seat capacity, the interior
of Billboard Live brilliantly captures the building’s exterior scale.
From #ts 30-foot atrium ceiling to its open and airy three-level floor

BILLBOARD BY DESIGN

Appealing To The Eyes And Ears Of
The Industry, The Club Lives
Up To Its Respected Name

BY DAVIN SEAY

plan, the venue has the look and feel of a space much larger than
its actual 12,000 square feet. “The design focuses on maximizing
the sight line to the stage everywhere in the house,” explains
Mahler. "As much as possible, we wanted to ensure that there
wasn't a bad seat.”

Yet, while Billboard Live strives to bring everyone as close as
possible to the 27-foot revolving stage, the club’s designers also
have made sure that there is ample room for the private, VIP func-
tions so important to a venue in the heart of the world’s enter-
tainment mecca.

Responding to the requirement for a club-within-a-club, the
Billboard Live team created The Board Room, located on the
club’s bottom floor, just off a lobby featuring a huge Billboard
logo laid into the floor. The subterranean getaway will be avail-
able to members only, with individuals paying $3,000 and cor-
porate memberships running $6,000 annually. Designed to meet
the needs of the music industry, The Board Room’s amenities
include concierge service, teleconferencing and Internet access. A
lush and luxurious environment of sandblasted glass and red and

“Being a part of Billboard
Live and watching it take on a
life of its own has been an
amazing experience.
Throughout the evolution of the
project, our biggest challenge
has always been to live up to
the expectations brought about
by Billboard’s 100-year legacy.
After three agonizing years of
brainstorming, designing,
redesigning and conferring with numerous industry
experts, | think we've ultimately created a very special
venue that will become a part of music history. We will
always strive to maintain the best possible environment
for artists to showcase their music and will dedicate
ourselves to making each night unforgettable for our
guests.”

Keith Pressman
President, Billboard Live

“We have set our sights on
becoming a legend and are
surrounded by the most skilled
and dedicated group of people |
have ever worked with.”
Jerrold S. Pressman
Chairman of the Board,
Billboard Live

“In Billboard Live, we have
created a unique meeting place
for business and pleasure—the
perfect environment for
entertaining clients and friends
on the legendary Sunset Strip.”
Pat Brisson
Executive VP, P
Billboard Live ]

iy

blue padded-velvet paneling, the rendezvous site offers a virtual
office for music-industry professionals and a snug haven for
celebrities.

The heart and soul of Billboard Live, however, is on glorious
display directly behind the door of the club’s street-level
entrance. The grand lobby features monitors embedded in the
floor, all airing the JumboTRON programming. An expansive
staircase leads up to the split-level main floor, divided into a spa-
cious dance arena and a large and well-appointed bar, suffused
with soft overhead lighting. Opposite the main bar is a special
Tequila Library, offering discerning patrons shots of premium
tequila and other fine spirits. The main floor is surmounted by its
own oversized video monitors tuned to the club’s seven-channel
in-house broadcast service. All the club’s screens will automati-
cally tune to the stage when the evening'’s featured performance
begins, and concert footage can be shot and edited in Billboard
Live’s own video production facility for later use by the artists
themselves.

Continued on page 24

“The oppartunity to open the
first Billboard Live on Sunset
Strip in the shadows of such
legendary clubs as the Whisky,
the Roxy and the Rainbow is a
tremendous thrill. The overriding
questions that we used when
developing Billboard Live were,
‘What if you opened the Whisky
today, what would it be like?

What are the artists and the music
industry expecting out of an enteriainment venue? If
Billboard magazine came to life, what would it need to
be?' The answer to all three is that the music and sound
quality have to be the focal point.

“We have assembled two acoustic engineers, three
audio engineers, two lighting consultants, S.1.D.'s
engineering and development team for video, various
computer gurus and Greg Vogt, who coordinated the
entire process, to help us develop a very technically
advanced music hall. The design of the interiors and
exteriors, done by Thomas Mahler of the Last Design
Company, is very creative and incorporates the acoustic
elements into the interiors. The credit for Billboard Live's
design Js really theirs, along with the conceptual team of
Leo Fenn and Art Davis.”

Steve Strauss
VP Operations, Billboard Live

“Intense planning and
forethought went into every detail
of this phenomenal venue to
provide a fully integrated
entertainment experience with
which we are extremely
pleased.”

Robert Geringer
Co-Chairman,
Billboard Live
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TRISHAYEARWOOD

¥ Voices like Trisha Yearwood's don't come along
very often — in country or any other kind of music.
PEOPLE MAGAZINE

Hearty and lustrous, muscular in her phrasing,
she gives the most powerful performance Nashville
has seen from a woman in years.

NEWSWEEK

¥ Trisha Yearwood announces herself as one of
the finest interpretive singers ever to grace the genre.
ENTERTAINMENT WEEKLY

-

f
"“"Everybody Knows' The new album from Trisha Yearwood. Featurinqm "Believe Me Baby (I Lied).”

Available August 27

© *396 MCA Records. inc
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The Music In It

Venue Focuses On Tomorrow’s
Charting Artists

BY CARRIE BORZILLO

ne of the goals Billboard Live and Billboard magazine
have in common is the guest to introduce the hottest
new acts to the music industry.

The majority of the acts booked at Billboard Live will be
artists either on Billboard’s Heatseekers album chart, or
bubbling under it, and in its accompanying Popular
Uprisings column. Both the chart and the column feature new
and developing artists in all genres of music and were the
first to feature such megastars as Hootie & The Blowfish,
Dave Matthews Band, The Notorious B.l.G., Jewel, Bush and
Shania Twain—before those artists achieved massive com-
mercial success.

“We're looking for those Heatseeker-type artists with a
buzz on them,” says Karl Gendron, Billboard Live’s director

of entertainment, who was the dri-
ving force behind the Strand in
Redondo Beach, Calif., where

Above: Kavl Gendron, divector of
entertainment. Right: Pat
Pennington, production manager

he booked national alternative, classic rock, R&B, blues,
comedy, reggae, pop, jazz and folk acts.

“We are really open to what we're going to book,”
Gendron continues. “There aren’t any rules, as long as
there’s a buzz on them. We want to be known as having the
best shows and for being a club -hat bands will want to play.
And we want to be the first to introduce the hottest new thing
to people.”

Artists to appecr at the Aug. 4 grand opening of the tri-
level, 400-seat club were still being confirmed at press time.
However, a variety of acts will be playing Billboard Live
throughout August, including Norman Brown (6), Todd
Snider (7), Everclear (9), Stanley Clarke (10), Shaquille
O'Neal (14), Luther Vandross (17) and The Rankin Family
(28).

Bands will be booked Wednesday through Sunday, leav-
ing Monday and Tuesday nights for closed-to-the-public
music-industry events (record release parties, showcases,
gold/platinum award celebraticns, etc.).

There will be nights dedicated to local unsigned bands, a
monthly Latin music night sponsored by Spanish station KLVE
(K-Love) Los Angeles and a monthly show sponsored by
jazz/AC KTWV (The Wave) Los Angeles. Gendron says
Billboard Live will ke working wiih R&B/adult KJLH in some
capacity as well.

In addition, Westwood One Entertainment will simulcast
the opening-night concert to radio stations across the coun-
try.

Opening acts usually will take the stage at 8 p.m., while
the headliner will go on at 9 p.m. and be off stage by 10:30,
which is when the club opens for dancing. Tickets generally
will range from $1C to $35, depending on the act. Industry
VIPs can pay extra for seating in one of the club’s three opera

Continued on page 26
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CONGRATULATIONS

ON THE GRAND OPENING OF BILLBOARD LIVE!

From your friends at Asylum Records

Mandy Barnett
The Cox Family
Emmylou Harris
Royal Wade Kimes
Kevin Sharp
Thrasher Shiver
Bryan White

m Asylum Records © 1996 Elektra Entertainment Group, a division of Warner Communications Inc., a Time Warner Company.



“The opening of Billboard
Live is the culmination of a
long journey and numerous
detours since we first
entertained the concept of
creating a network of clubs/
restaurants. Finding the right
partners was crucial, as we
were faced with preserving the
publication’s journalistic
integrity as well as the usual
operating considerations.
Establishing the mandate that Billboard Live would
continue our focus on ‘hearing the future' ensured fts
connection to Billboard’s 100-year-plus legacy.”
Howard Lander
President and Publisher,

The Billboard Music Group

“The city of West Hollywood is
very excited about the upcoming
opening of Billboard Live on the
world-famous Sunset Strip.
Billboard Live will be a very
exciting venue [presenting]
some of the most prominent
musical talents in the world. We
think Billboard Live will help
cement West Hollywood's
position as a city that is the center
of the entertainment industry and
entertainment-related businesses in Southern Califarnia.

“We also expect Billboard Live to be a model of
cooperation between a new business and-the residents in
the surrounding neighborhoods. We believe this will bring a
lot of attention in a very positive way to the City of West
Hollywood and will be a wonderful addition to Sunset
Boulevard.” ;
Paul Koretz
Mayor of West Hollywood

By Design
Continued from page 20
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FINE DINING

Suspended over the dance floor and stage is the
club’s restaurant level with additional VIP seating
including the exclusive skybox, overhung in prime
viewing space. The Billboord Live food services,
including an extensive wine and champagne list
and a menu of unique appetizers, was created
especially for the club by John Sedlar, renowned
chef of Abiquiu, Bikini and St. Esteph fame.

“There has been an impressive attention to
detail in every aspect of the club,” remarks Sediar,
“and we've tried to follow it through with the menu.
We're really pushing the envelope of modern and
classic cuisine, at the same time remembering the
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intense health- and beauty-consciousness of An-
gelenos. The food will be very diverse culturally,
with an emphasis on foods from the Pacific Rim
and Latino cultures.” The restaurant, which will
seat 80, will be serviced by Sedlar’s experienced
staff of 15.

The attention to detail mentioned by the famed
chef is evident in every aspect of the Billboard Live
experience, and nowhere more so than in the
club’s lavish fittings and decor. Explains Mahler, “I
wanted fo display the construction elements within
the design of the building and its furnishing, while
ot the same time giving the interior a plush and
comfortable feel, which is why you'll see a mix of
colorful and lavish materials with expanded and
perforated metals and exposed construction ele-
ments.”

It's an intriguing combinafion in :evidence
everywhere. The club’s downstairs Greert Room,
for example, combines lizard-skin-textured vinyl
with toffeta-padded walls and heat-pressed vinyl,
while the deluxe restrooms sport a diamond-per-
forated metal and penny-round tile motif. Thé bar
finishes combine corrugated-acrylic counter edg-
ing and rayon-velvet wall panels overlaid ‘with
perforated metal sheeting. The bar focing is
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Above: The tri-level floor plan shows areas dedicated to dining,
dancing and interacting. Right: The Billboard Live fucade fea-

tures the only JumboTRON screen in the U.S.

made of black pearl lonwave, and the banquette
cushions are upholstered in sultry black leather.
From the mica-colored Karastan carpeting to the
silver-slate staircase to the Modernica cloud
couches, Billboard Live appoiniments aftain a
stunning medium of a ful spectrum of colors and
textures.
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SOUND IDEAS

Yet, as dazzling as Billboard Live might be to the eye, it's the
ear that was the primary consideration in the club’s design. “Every
wall surface was worked out beforehand with engineers for max-
imum acoustic response,” claims Mahler. “All the decorative ele-
ments were assembled with sound in mind. When you look at the
wainscoting on the bar, for example, what you're really seeing is
a very effective bass trap.”

The technical aspects of Billboard Live are, in fact, every bit as
remarkable, and meticulously rendered, as its aesthetic consider-
ations. “Everything is set up so that, as technology changes, we
can just reprogram what we have,” explains Steve Strauss,
Billboard Live's VP of operations. “We may not use it all immedi-
ately, but we're having everything wired now, so that when the
time comes, we are ready.”

The club's interactive elements include touch-screen monitors
located throughout the venue to access and view a special video
collection and music-trivia games, as well as place food and drink
orders and, eventually, interact with guests at other Billboard Live
locations. The club’s design and unique pre-wired revolving stage
will facilitate both live and radio and television broadcasts while
eliminating expensive and time-consuming waits between sets.
This will be a particularly useful feature when TV shows such as the
Billboard Awards air live-performance segments from the venue.

But where the technology of tomorrow is truly front and center
at Billboard Live is ir its sound and stage facilities. “This system is
so good it's scary,” asserts production manager Pat Pennington,
the man charged with getting o bewildering array of advanced
equipment up and running. “We were given a lot of great new toys
and told to make it all work together.”

And they do. Consulting closely with Grammy-winning pro-
ducer Phil Ramone, whose talents have brought out the best in
everyone from Barbra Streisand to Frank Sinatra, the Billboard
Live team has created a sound system with truly awesome capo-
bilities. “We've got a 56-channel Europa console,” boasts
Pennington, “as well as a 50-channel monitor board. The signals
are digitized and fed to a Studer D-19 Digital MADI routing sys-
tem. It's simply the best there is. We've also created a fiber-optic
link for recording trucks and a second fiber-optic link to our video
production center, which was designed especially for us by Sony
Systems Integrated Division. The effect is nothing less than an in-
house recording and video studio.”

The sound system’s cutting-edge specs are matched by the
club’s ability o mount top-notch live performances. “This place
was really designed with the artist in mind,” continues Pennington.
“Everything from on-site parking for tour buses to a three-foot
load-in from dock to stage to a computerized link from the dress-
ing rooms to the restaurant make this an ideal concert venue from
a performer’s point of view.”

“Our audio and video equipment will be the equivalent of what
an A-level act would use on a multimillion-dollar tour,” adds Keith
Pressman.

lt's an assertion also borne out in the Billboard Live lighting
layout. “We've used Vari-Lite exclusively,” says Greg Vogt, the
club’s technical coordinator. “This is really the first time Vari-Lite
has been employed in anything other than a full concert venue,
and to make it work we consulted closely with Irideon, Vari-Lite’s
architectural-lighting division.” The result is a lighting grid that
includes over 50 moving-head dichotic fixtures, six high-speed
trusses and o 24-by-18-foot mother truss to facilitate mainte-
nance. “There is simply nothing like it on a club level,” says Vogt.
“This is the kind of equipment you'd expect to see at a Pink Floyd
or Genesis concert.”

In the end, a vision for the future built on a tradition of excellence
and a pioneering reputation has resulted in an elegant and efficient
application of style and substance that maximizes both aesthetic and
utilitarian demands. With Billboard Live, the enduring legacy of a
great music magazine finds expression in a 21st-century vision of the

ultimate entertainment environment. @
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director Pierre Verna, and Payday manager Mr. Dave.

Rush Hur Crush. Payday artist Big Shug stands on the set of the video for his
first single, “Crush.” The clip was shot at the Transif Museum in Brooklyn, N.Y.
Pictured, from left, are Big Shug, video producer/co-director Carl Verna, co-
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LOS ANGELES—Rhino Records will
tap into the exemplary industry repu-
tation of Patrice Rushen and piggy-
back its recent marketing efforts for a
current Rhino reissue by the artist as
it prepares to release “The Best Of
Patrice Rushen.”

A single-CD, 14-track package slat-
ed for release Sept. 17, “The Best Of
Patrice Rushen” contains all the art-
ist’s hits from her Elektra years as well
as one on Arista.

YEE HAH! Celebrity event coordinator Kenneth R.
Reynolds served up some sumptuous vocal talent for the
annual Bill Pickett Invitational Black Rodeo, which was
held July 20-21 at the Los Angeles Equestrian Center.

Among the guest performers were vocalists Alyson
Williams, Byron Motley, Howard Johnson, and Yvette
Cason.

Readers will remember Cason starring in the Los
Angeles stage musical “Sisterella,” which is in turn-
around as the show’s producers seek a new director and
tweak the script.

Miramax Films has the motion picture rights to “Sis-
terella.”

Whatever alterations are
made to the musical comedy,
we hope that Cason continues
to play Dahlia, the endearing-
ly wicked blue-blood step-
mother—a role she made her
own with impressive acting
and powerful vocal perfor-
mances.

Meanwhile, the L.A.-based

The
Rhythm
and the

Blues

Yvette Cason Comes Out To ‘Play’ Again;
RCA Brings In * ’Da Noise’ Cast Album

artist is in rehearsal for “Play
On,” a new musical based on
Shakespeare’s “Twelfth
Night,” which features the
music of Duke Ellington. The play will run Sept. 21-
Oct. 26 at the Old Globe in San Diego.

Cason’s chops may also be heard on the “Sisterella”
cast album, available on MJJ.

BRANG IT: Speaking of cast albums, on Tuesday (30),
RCA Victor releases “Bring In 'Da Noise, Bring In 'Da
Funk,” which has earned four Tony Awards.

The Broadway production features George C. Wolfe,
who won a Tony for best musical direction, and Ann
Duquesnay, who walked away with a Tony for best per-
formance by a featured artist in a musical.

The musical, which has been receiving favorable
reviews since it opened at the Ambassador April 25, is
based on a book of poems by poet Reg E. Gaines. The
musical recounts the black man’s struggle in America,
using “the power of rhythm and energy to dramnatize
slave ships, lynchings, Hollywood antics, and 40 years
of civil rights struggles.”

Keyboardist Zane Mark serves as the show’s con-
ductor; he has previously written music for artists such
as Regina Belle, Angela Bofill, and Marlena Shaw.

DRE SEGUE: Longevity Records has entered into a
two-album production deal with Aftermath, Dr. Dre’s
new label, which is distributed through Interscope. The
worldwide agreement is effective immediately.

The first Longevity act slated for release through
Aftermath is Youngstown, Ohio-based R&B quintet

by J. R. Reynolds

Whoz Who, whose still-untitled set was produced by
the former Death Row co-owner/artist and is scheduled
for release this summer.

Looks like Dre is coming out of a creative bag by going
R&B first, as opposed to playing his obvious commer-
cial-trump card of rap, suggesting the rapper’s desire to
shed his gangsta image in favor of a broader persona.
Frankly, there’s really no leap of faith involved here if
you take into account the smooth music arrangements
that the artist has consistently produced.

DELIGHTFUL COMPILATION: Rhino has thrown
down “Rapper’s Delight: The Best Of Sugar Hill Gang,”
an 11-track party package
sure to tickle the fancy of nos-
talgic musicologists and young
rap fans alike.

Released July 16, the set is
Rhino’s first compilation of
what is acknowledged as the
first rap act to hit the main-
stream. The group’s popular
single on the Sugar Hill Rec-
ords label, “Rapper’s Delight,”
peaked at No. 4 on the Hot
R&B Singles chart in 1979.

WHAT’S GOING ON: Mar-
vin Gaye music collectors won’t want to miss “The Vul-
nerable Sessions,” a collection of ballads recorded by the
late artist throughout the '60s and '70s. Scheduled for
release by Motown Oct. 8, the 10-track set offers listen-
ers a different flavor from one of R&B’s most influen-
tial artists.

“The Vulnerable Sessions” is a collection of remakes
in the tradition of Frank Sinatra—which may not
appeal to orthodox Gaye aficionados. Still the music is
worthy, even if not in sync with most people’s perception
of “Marvin the soul artist.”

WHAS’ UP? Artist/producer James Mtume is heat-
ing up as fast as this year’s summer weather. Not only is
Mtume the author of the theme to Fox’s popular hip-cop
police TV show “New York Undercover,” he produced
Mary J. Blige’s “Everlasting Love” and K-Ci Haley’s
“Wildflower”—both of which are featured on the LaFace
album “Rhythm Of The Games,” which pays musical
tribute to the 1996 Summer Olympic Games.

Mtume—perhaps best known as the artist who
recorded “Juicy Fruit,” which was No. 1 for eight weeks
on Hot R&B Singles in 1983—also hosts “Open Line,” a
contemporary issues talk show that airs Sunday morn-
ings on WRKS New York. He also recently signed a
three-act production/imprint deal with MCA to distrib-
ute Reel 2 Reel Music, his new label.
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A versatile artist who has worked
with recording acts ranging from the
funky R&B of Prince to the tradition-
al jazz of Sonny Rollins, Rushen began
her solo career on Prestige Records.
In 1978, she signed with Elektra,
where she has recorded the bulk of her
work—five of her
11 albums.

Her first top 10
hit was “Haven’t
You Heard,” which
peaked at No. 7 on
the Hot R&B Sin-
gles chart in 1979.

Rushen’s com-
mercial career
reached its peak
in 1982 with her Elektra set “Straight
From The Heart,” which Rhino reis-
sued in June. That album featured
“Forget Me Nots,” the hit single that
earned the composer/musician/pro-
ducer a Grammy nomination for best
R&B vocal performance.

Rushen also earned a best R&B
instrumental performance Grammy
nomination for “Number One,” also on
“Straight From The Heart.”

Quincy Newell, urban product man-

RUSHEN

ager/catalog development director for
Rhino, says that all the laurels sur-
rounding “Straight From The Heart”
helps increase awareness of Rushen
among retailers and programmers.

“We’re lucky to be able to release
“The Best Of Patrice Rushen’ so close
to our {‘Straight From The Heart’]
reissue set,” says Newell.

Despite the less-than-enthusiastic
consumer reception in 1994 for the
artist’s most recent album, Sin-Drome’s
“Anything But Ordinary,” Rhino exec-
utives say the time is right for a great-
est-hits set on Rushen.

“Unlike many acts that have great-
est-hits packages coming down the
pike, Patrice is still actively working in
the business,” says Newell. “We think
her nonrecording show-business cre-
dentials increase the respectability fac-
tor, an important aspect in a greatest-
hits set; it’s certain to trickle over into
the consumer market.”

A consistent breaker of the gender
barrier, Rushen has accumulated an
impressive industry track record as a
performer. The artist is regularly
tapped by influential jazz artists such

(Continued on page 32)

Warner Bros.’ Benét Taps Into
Retro-Soul On ‘True To Myself’

LOS ANGELES—As the often graph-
ic, “straight-from-the-street” attitude
that has permeated R&B over the last
several years begins to soften, Warner
Bros. hopes Eric Benét’s ethereal musi-
cal approach on “True To Myself” will
touch the growing warm spot in the
hearts of young consumers.

“My music is a bit more spiritual
than a lot of other stuff that’s out
there,” says Benét, whose album hits
stores Sept. 27.

“Lately, audiences have been a little
more open than they have in a long
time,” says the Milwaukee-born vocal-
ist, who wrote and co-produced “True
To Myself.”

Described as a retro-soul set, “True
To Myself” delivers contemporary mel-
odies and intricate arrangements that
bear subtle influences by such heritage
R&B artists as Stevie Wonder, Donny
Hathaway, Sly Stone, and Al Green.

“The kind of music that I came to
love when I was growing up always had
some kind of spiritual base, which
affects the way that I write today,” says
Benét, who is managed by David Lom-
bard and has yet to sign with a pub-
lisher.

Benét’s more organic approach is
just what the doctor ordered for cre-
ative executives at Warner Bros.
“[Eric’s] got a kind of holistic thing
about him,” says Warner Bros. black
music division A&R VP Alison Ball-
Gabriel. “He has this sort of *90s hippie
vibe, and we wanted him to stay just
the way he is.”

Ball-Gabriel signed Benét to the
label based on two demos he record-
ed—*“I’ll Be There” and the new al-
bum’s title track.

“I liked what I heard immediately
and didn’t want him to change or con-
form to any image that didn’t truly
reflect who he is as an artist or as a
person,” she says. “I think that people
will accept him for who he is, especial-
ly since R&B radio is opening up to
more kinds of sounds these days.”

The first single, “Let’s Stay Togeth-
er,” was also the debut single from the
Warner Bros. “A
Thin Line Between
Love And Hate”
soundtrack. A pro-
motional CD ver-
sion of the single
was released May
28 to R&B, R&B
adult, and cross-
over stations.

“Let’s Stay To-
gether” is No. 45 on the Hot R&B Sin-
gles chart and had 723 detections for
the week ending July 18, according to
Broadcast Data Systems.

On July 23, the label began servicing
a three-song sampler to.clubs, coffee-
houses, and bookstores.

“We're taking our time with [the
marketing campaign],” says Warner
Bros. black music division marketing
senior director Bart Phillips. “In keep-
ing with Eric’s own music philosophy,
we want to develop it naturally.”

On June 19, the label serviced BET,
VH]1, and the Box, as well as local and
regional clip shows. Phillips says that
video airplay has helped stimulate
interest in Benét's music.

“He has a handsome face and real,
"70s persona about him, so we're
putting heavy emphasis on the visual

(Continued on page 32)

BENET

BILLBOARD AUGUST 3, 1996

29



Bilboard.

HOT R&B SINGLES
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13 15 16 13 YOU @ & MONIFAH - 1) 8 — 4 K.WILLIAMS (TROTTER,ABDUL-BASIT,JENKINS,BLENMAN, WILLIAMS) (C)(T) (X) DGC 19402/GEFFEN
:E:y:‘”“‘” D.R.BURRELLV-HERBERT.C.MING) ICLD) ”’.””C'smlfﬁ"é’(‘;x‘éﬁsc“; 63 | 50 | 43 | 18 | LET'S LAY TOGETHER (FROM “DON'T BE A MENACE...") ® THE ISLEY BROTHERS | 94
R.KELLY (R.KELLY) (C) (D) ISLAND 854586
141413 I3 | Wibsmvie (W.MARTIN,M.KING,C.JOHNSON, R.LEVERSTON) (C) (D) (T) PALLAS 56008/UNIVERSAL 10 'l 5 | & 12 | I'LL NEVER STOP LOVING YOU * JSON | 5
GET ON UP % JODECI S.DIAMOND (S.DIAMOND,J. BLUME) C) (D) HOLLYWOOD 64008
15 | 13 12 | B | g8 batvin e, DALVIN,K-C1,J0J0) (© @ M (o Mcassizs | HOME f e
5 | 16 | 29| CHONNRIDENMETEAMIA e cmnmaemomin oy | 16 | [ | % P8 coosnoms o @wme |
@ 29 | & 3 lTEEKTN}gI(hR‘S;EiKTNP;)AT You bo (c)’(,,(); :ﬁﬁgg&v;ﬁ)& 17 [ 8 | 6 1 }J&Xb!:’ALAEmE (vlggaﬁlsqﬁﬁwlg)COME TRUE (FROM "K (CI;A(D)) M PERSPEOCT%/LEJEgsAsI 66
21 | 2 | 8 IF | RULED THE WORLD @ NAS | 13 67 |53 | M8 mﬂ& ‘(E'ﬂu'é'!fﬂ MALEK, . KIRKLAND,E.MORRICONE) © (D)(T’nggazs)l( 53
POKE, TONE (N.JONES,J.OLIVIER,S.BARNES,|.PARKER, K. WALKER) (T) COLUMBIA 78327+ - §AY = ACAIN (f'=l§0M ‘:E.DDIE")' : e NNEKA
BLACKBERRY MOLASSES MISTA .m 82 — 2 68
2| 2 5 ORGANIZED NOIZE (ORGANIZED NOIZE,M.ETHERIDGE) (C) (D) (T) (X) EASTWEST 64299/EEG 19 ::;‘2:5(‘;’;"3:;"S;:E?‘:‘EDT;NETZNA)CE 3 (c ‘D.’ 'SLLOAg'; 8;86:;
2| 8 W MYB00 e wonerny 5o SHOSLIOWNDIS [Fall] 1169 | S,qUES S UMD T DAY LTSRS LD ______ 101D T s .
_— > . MON SENSE
NEVER TOO BUSY ® KENNY LATTIMORE 70 | 67|70} 6 .| 93
21 19 19 13 D.HALL (0.HALL K JONES) (C) (7) 00 COLUMBIA 75245 19 J.DEE,DE LA SOUL (K.MERCER,D.JOLICOEUR,V.MASON. L LISTON) (T) TOMMY BOY 730
PARTY 2 NITE # LADAE!
2| 18|17 |17 3‘&%’(&%_JTA’Z'EA_!%ggJ,'C?,R_PmERSON) © O V) ows’stTlg\élzg/v%szi%E(lisL. 16 ninjefu AL 8.SURE!,T.DUDLEY (AL B.SURE!,L WILSON,K.GAMBLE L HUFF) (© o MoTown seos1s | 4
HOUSE KEEPER # MEN OF VIZION IT'S ALL THE WAY LIVE (NOW) (FROM “EDDIE") ® # COOoLI0
B | 17 ) 15 [ B0 | SwiluAS.T.RILEY (G.SPENCER 11T RILEY.S BLAIR) (©) © w550 music 7827 4pic_| 13 12170 | %6 PMO] wiosean wer e ews © © m Tommy sov 7731suare | 4
2 20 14 16 | YOURETHEONE ® SWV 1 13 64 58 19 | LET ME CLEAR MY THROAT DJ KOOL | g
A."ALLSTAR"GOROON,JR. (ALLSTAR,A.MARTIN,|.MATIAS,T.JOHNSON,C.GAMBLE) () (D) {T) (X) RCA 64516 DJ KOOL,S/X,F.DERBY (DJ KOOL) (T) (X} CLR 5218*
IN THE HOOD # DONELL JONES ONE FOR THE MONEY & HORACE BROWN
@ 2% 2 13 D.JONES (D.JONES,G. TOBAR P.RICHARDSON) (C) (D) (M) (T} (X) LAFACE 2-4127/ARISTA % " i 62 19 K.DEANE (H.BROWN,K.DEANE,B.D WILDCAT,0.HARVEY.C. MACK) (C) (M} (T) (X) MOTOWN 860512 4
™ IF IT'S ALL GOOD 4 COLOUR CLUB
* % * HOT SHOT DEBUT * * % 75 | 62 | 59 8 | Bernarna PIERCE (L.PIERCE,B.WISE) (C) VERTEX 8010/JVC 5
(26)| NEW BABY LUV { GROOVE THEORY | o IT'S YOU THAT'S ON MY MIND ¢ QUINDON
> i FWILSON (A.LARRY RIEUX { IC 78359 LEEREE R C.STOKES,S.MATHER (STOKES,MATHER, B.MARKIE) (© M viReIN 38542 | 0
PAPARAZZ| & XZIBIT
™ 3 \:A:S '(:RC?M'?::;{E;:CS?:{?GEIR/ A'RP.LAY t :H:BRAXTONS min|n 4 | thavop (A.JOINER,E.BANKS) (C) (D) (T) LOUD 64565 K
(:) 40 = 2 MAN 27 PLEASE DON'T GO ¢ IMMATURE
J,DUPR!,C.LOWE (J.DUPRI,C.S.LOWE) {C) (T) ATLANTIC B7056 78 | 63 | 57 14 C.STOKES,C.CUEN! (C.STOKES, C.CUENI) . (C) (D) {T) MCA 55158 16
28 | 27 | 27 | & | IT'SAPARTY # BUSTA RHYMES FEATURING ZHANE 2 COME AROUND (FROM “THE NUTTY PROFESSOR") # DOS OF SOUL
;ﬁ’ ;‘:Eﬂii“lLSG“;"(’;gl;‘;U;‘Q:aON S EROE T MENAC(E) ‘D; ELEKTRA 6“258/5;2 79 | 81 15 |\ ROONEY.M.MORALES (M.ROONEY MMORALES) (C) (D) OFF JAM 576552MERCURY | -
29 | 25 (2|2 : “DON’ ) @ p 2 FASTLOVE # GEORGE MICHAEL
&E}:ESOEMESSN\:E ”é’g“;g;”;”;sé’;gw““ms’ ‘C’f’é‘g IIBS(L)A;: :5&3; 80 | 65 | 54 I3 ¢ yitiiaeL ) 00uGLAS (6 MCHAEL (Q) (D) (D) (V) DREAMWORKS 59001GEFFEN | 3
30 | 30 {8 | ERBERT (LSTEPHENS,D.COX (© (0 ARisTA 13223 | 30 81 | — | 2 | ALIL'SOME'EM SOME'EM @ RAPPIN' 4-TAY | g
ALWAYS BE MY BABY A & MARIAH CAREY A.EATON (A.FORTE,A.EATON,L.HAYWOOD) (C) (T) {X) EMI 58575
AR 18 M.CAREY,J.DUPRI (M.CAREY, ). DUPRI,M.SEAL,J.HARRIS HI,T.LEWIS)  (C}(D) (M) (T} (V) (X) COLUMBIA 78276 1 82 | 80 | 75 9 2552%2%’:&&%’;&2!&%% ng‘ﬂg?x DEWGARDE) ©m DlJ.(:KHD%l\I-VTPJAS};Z%(/SRII-gfﬁT}: 64
D @ | B oweswomouan 0 _eswiises | %0 Ve[ [ [ SOV, o oot s VT RITMT AN | 1
13 31 % 2 AIN'T NO NIGGA/DEAD PRESIDENTS @ # JAY-Z FEAT. FOXXY BROWN 17 - -
SKI (S.CARTER,D.WILLIS,A.MOON,T.THOMAS) (M) (T) (X) FREEZE/ROC-A-FELLA 53233*/PRIORITY 84 | 75 | &4 8 ggmﬁqty(nommm I ——— smgoggg\gclgl R? 54
NEWD | 4 O0ES T HURY S0BAD (ROM WATING TOBHAE' & WHITREXHOUSION | ot | 1= 1T TRl cAloN moo  RANDY CRAWFORD | 5
@ L : GIVE ME ONE REASON  TRACY CHAPMAN | 35 R.DROESEMEYER (J.J.CALE) (C) (T} (X) BLUEMOON 9807 1/ATLANTIC
D.GEHMAN,T.CHAPMAN (T.CHAPMAN) (C) (D) (V) ELEKTRA 64346/EEG 86 | 77 | 68 | 12 | HE'S NOT GOOD ENOUGH ¢ S0LO | g
% 1.3 5 WITH YOU & SOMETHIN' FOR THE PEOPLE | 3¢ J.POWELL (J.HARRIS 111, T.LEWIS,M.HORTON,D.STOKES, C.CHAVIS) (C) (D) (X) PERSPECTIVE 587526
£.BAKER,SOMETHIN' FOR THE PEOPLE (E.BAKER,R.HOLIDAY,C.WILSON,W.J.YOUNG} {C) (D) WARNER BROS. 17681 87 _ 2 BEING SINGLE (AIN'T EASY) @ VALERIE GEORGE 87
3712 | 2 5 THEY DON'T CARE ABOUT US © MICHAEL JACKSON | | K.DEANE (V.GEORGE,K.DEANE) (C) (D) (T) MOTOWN B60528
M.JACKSON (M.JACKSON) (C) (D) (T) (V) (X) EPIC 78264 88 83 82 17 DON'T WANNA LOSE YOU # LIONEL RICHIE 17
38 | 10 6 THAT GIRL © MAXI PRIEST FEATURING SHAGGY | 3 J.JAM,T.LEWIS (J.HARRIS IIl,T.LEWIS,L.RICHIE) (C) (D) (V) (X) MERCURY B52857
RLIVINGSTON,S.PLZZONIA (G.BENSON.M.ELLIOTT R LIVNGSTO S PIZZONIA,0.BURRELLB T.JONES.S CROPPER,L STIENBERG} €)10) 7)) VIRGN 38550 89 93 87 5 SOMEDAY (FROM “THE HUNCHBACK OF NOTRE DAME") @ ALL-4-ONE | g9
39 33 25 2 KEEP ON, KEEPIN' ON (FROM “SUNSET PARK") @ & MC LYTE FEAT. XSCAPE 3 ! W.AFANASIEFF (A.MENKEN,S.SCHWARTZ) (C) (D) WALT DISNEY 6401 1/HOLLYWOOD
J.DUPRI {J.DUPRI,MC LYTE,M.JACKSON) (C) (T} (X) FLAVOR UNIT/EASTWEST 64302/EEG 90 84 80 14 TRES DELINQUENTES # DELINQUENT HABITS 51
o | | 3 23 | LADY @ * DANGELO | » 0.6, STYLE (LMARTIN.D.THOMAS, AMARTINEZ,S.LAKE) (C) (D) (T) PMP 64526/LOUD
D'ANGELO,R.SAADIQ (D'ANGELO, R.SAADIQ) (C) (D) (M) {T) (V) (X) EM! 58543 a1 | e | 9 3 WHERE DO WE GO FROM HERE (FROM “ERASER") © VANESSA WILLIAMS | o
* * * GREATEST GAINER /s ALES % % % z.\r/(::s:YR B(g:)();TER,LTHOMPSON,E.KOPELSON,DPASHEY) (©) (D) (V) himsc;;zr: 5;;:1:;
ALL ) SEE ® A+ @D | NEWD | 1 92
15 | | 2 | Comncommmmeons s srorvers © 0/ Keow seozumner | 4L LML G STLA BT, DTS 0 O 05 N S 0
LIKE A WOMAN # THE TONY RICH PROJECT 9 | 88 | 9 | B | 5
CN B R AT it tainis | || S e s s e el e S
THINGS WE DO FOR LOVE © HORACE BROWN NEW 1 , : ‘ g 3 94
43 53 4 €. FERRELL (H.BROWN,E.FERRELL) (©) (D) (T) MOTOWN 860360 43 DBR ;mguﬂngwrsmm,n_sm.m,K.sCRANmN,n.HALL,J.oms,,.ALLEN,c.MAvrltLob © 0 (i n;r::\r:aa::{;gz
GET MONEY A 4 JUNIOR M.A.F.I.A. FEAT. THE NOTORIOUS B.1.G. 95 95 92 16 ‘ 50
4 3 B % £2 ELPEE (THE NOTORIOUS B.L.G. LITTLE KIM,L.PORTER,B.BEDFORD R AYERS SSTRIPLIN) (C) (M) (T} (X) UNDEAS/BIG BEAT 98087/ATLANTIC 4 :(Fv::TVS::D:(:gsSg:pTK:[;L‘T:a'ersG:g:rjAMlaTEc’;(E)tJL)) # GEORGE CLINTOI\:CB). (TT;(EX)F’CF()LJL;IJ:::.;?:;S
o | | 6] LTS Iocr i RO PN SETMEENIOVER TED, b SRGPRET [ s | |58 | 1 | @ L0 G e S o™ it e | °
4 JORDAN HI
46 | 42 | 36 7 ;g,%vf‘,f\(',?mmFLEX,S_SAPP) © (D)‘(?) ,'g”U?Nr‘,’J%sl;,'%% 3 |8 | 77 12 D.FOSTER (E.ROGERS,C.STURKEN) (C) (T) (X) 143 B7061/ATLANTIC 52
PO PIMP ® DO OR DIE (FEATURING TWISTA) 98 | 85 | 89 | 5 | OOH, OOH BABY TARAL HICKS | g)
5 | 78 | B | 1/iE LEGENDARY TRAXSTER (AK 47,8EL0 ZERONARD.) (©) (D) (T) RAP-A.LOT 3855900 TRveE | 47 LWILLIAMS (T WILLIAMS M.ELLIOTT) (O} {OMOTOWN 860416
ME ('LL BE AROUND  SHA _ WHO COULD IT BE # LUCIANO FEAT. THE JUNGLE BROS.
2|69 4 Ir%o%,c Do (1mmn,c,rmm,a?«mcm?&.wmm,nmnnfwsmnnwm,u.Ptomss.wmumm) © m)mu(gowrla%osl% i ol 2| B BN P ORGAVED 0 R BATHCPENANGHON om0 suvssn | %
49 | 47 | 47 | 23 | DOWN LOW (NOBODY HAS TO KNOW) A @ R. KELLY FEAT. RONALD ISLEY | 100 92 | 96 | 20 | SHADOWBOXIN’ ¢ GENIUS/GZA FEATURING METHOD MAN | 4
R.KELLY (R.KELLY) (CY (D) (M) (T) (V) (X) JIVE 42373 RZA (R.DIGGS,G.GRICE) C) (T} GEFFEN 13336

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. #Videoclip availability. ® Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catang number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Billboard/EP| Communications.
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 95 R&B stations
are electronicatly monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used inthe Hot R&B Singles chart.

| x| = =
Hld|o o =3
z|=|e «
2|5 | & TITLE w & | TITLE
E|ls]|= ARTIST (LABEUDISTRIBUTING LABEL) & = | ARTIST (LABEL/DISTRIBUTING LABEL)
IN THE HOOD
* % NO.1 % % (3B)] 41 | 9 | DONELL JONES LAFACEARISTA)
YOU'RE MAKIN' ME HIGH THEY DON'T CARE ABOUT US
(D] ! |1 TON BRAXTON (AFACEARISTAY 7wisatNo.1 | | 38 | 33 | 14 | Gieiiap ™ iackson (EpIC)
2 | 2 [ 13| 1cAN'T SLEEP BABY (OF 1) 40|38 | 7 | INCE AGAIN
R. KELLY (JIVE) A TRIBE CALLED QUEST (JIVE)
TOUCH ME TEASE ME TELL ME
3013 | 15 | Cose rear. ROy BROWNISPORED ) (4D 54| 3 DRU HILL (ISLAND)
WHY | LOVE YOU SO MUCH LET'S STAY TOGETHER
4 4|18 MONICA (ROWDY/ARISTA) 43110 ERIC BENET (JAC-MAC/WARNER BROS.)
ONLY YOU COUNT ON ME
@ 6|12 112 FEAT. THE NOTORIOUS B LG. (BAD BOY/ARISTA) 43362 WHITNEY HOUSTON & CECE WINANS (ARISTA)
ISTED A WHY DOES IT HURT SO BAD
@ 8 (10 KEITH SWEAT (ELEKTRA/EEG) 50)4 WHITNEY HOUSTON (ARISTA)
HIT ME OFF THINGS WE DO FOR LOVE
@ 13[4 NEW EDITION (MCA) %5 HORACE BROWN (MOTOWN)
8518 THA CROSSROADS 46 | 39 | 19 | READY OR NOT
BONE THLGS NHARMONY (RUTHLESSHELATMITY) FUGEES (RUFFHOUSE/COLUMBIA}
KISSIN' YOU WITH YOU
8|72 TOTAL (BAD BOY/ARISTA) 5114 SOMETHIN' FOR THE PEOPLE (WARNER BROS.)
YOU TOUCH MYSELF
1013 MONIFAH (UPTOWN/UNIVERSAL) 60| 2 T-BOZ (ROWDY/LAFACE/ARISTA)
IF 1 RULED THE WORLD YOU SAID
® 12] 8 NAS (COLUMBIA) 49145111 MONA LISA {ISLAND}
1211 12| 1 LKE (50)| 52 | 36 | DOWN LOW (NOBODY HAS TO KNOW)
IVONTELL JORDAN FEAT. SUCK RICK (DEF JAMMVEROURY) R. KELLY FEATURING RONALD ISLEY (JIVE}
GET ON UP TELL ME (I'LL BE AROUND)
131916 JODEC! (MCA) @ 5| 2 SHADES (MOTOWN)
MY BOO GET MONEY
@ 1418 GHOST TOWN DJ'S (SO SO OEF/COLUMBIA) 52 (44| 36 JUNICR MAF 1A FEAT. THE NOTORIOUS BLG. (UNDEAS)
LOUNGIN GETTIN' IT
® 1810 LL COOL J (OEF JAM/MERCURY) 53478 TOOSHORT FEAT. PARUAMENT FUNKADELICDANGEROLS)
KILLING ME SOFTLY WHERE DO WE GO FROM HERE
16|17|23 FUGEES (RUFFHOUSE/COLUMBIA) @ 515 DEBORAH COX (ARISTA)
HOW DO U WANT IT ALL | SEE
@ 2110 KC AND JOJ0) (DEATH ROWANTERSOOPE) @ 65| 2 A+ (KEDAR/UNIVERSAL)
@ 2319 ASCENSION (DON'T EVER WONDER) 1 MOVIN' O
MAXWELL (COLUMBIA) CE CE PENISTON (A&M)
ALL THE THINGS (YOUR MAN WON'T DO) MUSIC MAKES ME HIGH
181529 JOE {ISLAND) @ 0|2 LOST BOYZ (UNIVERSAL)
NEVER TOO BUSY FOREVER MORE
0|19]15 KENNY LATTIMORE (COLUMBIA) 58 (48|14 PUFF JOHNSON (WORK/COLUMBIA)
BLACKBERRY MOLASSES I'LL DO ANYTHING FOR YOU
(@27 |7 MISTA (EASTWEST/EEG) (39| 64 | 5 ANN NESBY (PERSPECTIVE)
ALWAYS BE MY BABY LAST NIGHT
2(20|24 MARIAH CAREY (COLUMBIA) B 1 AZ YET {LAFACE/ARISTA)
23 | 16 | 20 | YOU'RE THE ONE 1 | EVERYDAY
SWV (RCA) MC LYTE (EASTWEST/EEG)
THE THINGS THAT YOU DO THAT GIRL
@ 8|5 GINA THOMPSON (MERCURY) 624 MAXI PRIEST FEATURING SHAGGY (VIRGIN)
HOUSE KEEPER LET'S LAY TOGETHER
B|22|17 MEN OF VIZION (MJJ/550 MUSIC/EPIC) 63|49 |27 THE ISLEY BROTHERS (JSLAND)
BABY LUV LIKE A WOMAN
(2831 7 GROOVE THEORY (EPIC) 64159 | 7 | Tre TONY RICH PROJECT (LAFACE/ARISTA)
LADY LET IT FLOW
27|26 (32 D'ANGELO (EMI) 655335 TONI BRAXTON (ARISTA)
HAY NO WOMAN, NO CRY
28|24(10 CRUCIAL CONFLICT (PALLAS/UNIVERSAL) 66|58 2 FUGEES (RUFFHOUSE/COLUMBIA)
BACK TO THE WORLD WISHES
21210 TEVIN CAMPBELL (QWEST/WARNER BROS,) B2 NATHAN MORRIS (PERSPECTIVE)
30| 29| 8 | MEAND THOSE DREAMIN EYESOF MINE | | s | 55 | 24 | AIN'T NOBODY
D'ANGELC (EMI) FAITH EVANS (BAD BOY/ARISTA}
31 | 30 | 25 | KEEP ON, KEEPIN' ON (59) - | 2 | FLOATIN' ON YOUR LOVE
MC LYTE FEAT. XSCAPE (FLAVOR UNITEASTWEST) THE ISLEY BROTHERS FEAT. ANGELA WINBUSH (T-INEDK)
SO MANY WAYS LORIA
@ 23 THE BRAXTONS (ATLANTIC) 70(683 JESSE POWELL (SILAS/MCA)
@ 34 | 8 | ELEVATORS (ME & YOU) 71 69| 3 | VLL MAKE YOUR DREAMS COME TRUE
QUTKAST (LAFACE/ARISTA} SUBWAY (PERSPECTIVE)
IT'S A PARTY LET ME CLEAR MY THROAT
34132110 BUSTA RHYMES FEAT. ZHANE (ELEKTRA/EEG) 12163 |17 DJ KOOL (CLR)
@ 37 | 14 | €’'MON N’ RIDE IT (THE TRAIN) 73| 67 | 13 | SCARRED
QUAD CITY DS (QLADRASOUNG/G BEAT/ATLANTIC) LUKE {LUTHER CAMPBELL)
USE YOUR HEART MISSING YOU
@ 4] 4 SWV (RCA) B 1 ERANDY, TAMIA GLADYS KNIGHT & CHAKAKAHN ELEKTRY
AIN'T NO NIGGA ONE FOR THE MONEY
37| 35| 18 | a7 pear. roxey Brown ereezrocareLy | | 79 | 72 | 22 | HORACE BROWN (MOTOWN)
(O Records with the greatest airplay gains. © 1996 Billboard/BP1 Communications.
11216 NOT GON' CRY 14| 8 NOBODY KNOWS
MARY J, BLIGE (ARISTA) THE TONY RICH PROJECT (LAFACE/ARISTA)
2142 | WILL SURVIVE 151 15| 13 | SOON AS | GET HOME
CHANTAY SAVAGE (RCA) FAITH EVANS (BAD BOY/ARISTA)
3| 3|7 | BEFORE YOU WALK OUT OF MY LIFE | | 16| 27| g | NO ONE ELSE
MONICA (ROWDY/ARISTA) TOTAL (BAD BOY/ARISTA)
4|12 SITTIN' UP IN MY ROOM 17| 19 | 20 | FANTASY
BRANDY (ARISTA) MARIAH CAREY (COLUMBIA)
516118 STILL IN LOVE 18| 23|41 CAN T YOU SEE
BRIAN MCKNIGHT (MERCURY) \T. THE NOTORIOUS B..G. (TOMMY BOY)
6 | 5 | 3 | EVER SINCE YOU WENT AWAY 19 | 16 | 14 | HEY LOVER
ART N’ SOUL (NATURE BOY/BIG BEAT/ATLANTIC) LL COOL J (DEF JAM/MERCURY)
7110]16 TELL ME 20| 11| 12| ! MISS YOU (COME BACK HOME)
GROOVE THEORY (EPIC) MONIFAH (UPTOWN/UNIVERSAL)
8|74 |so0cLock 21118 2 | DO YOU WANT TO
NONCHALANT (MCA) XSCAPE (SO SO DEF/COLUMBIA)
WHO CAN | RUN TO BEST FRIEND
8 (14|17 XSCAPE (SO SO DEF/COLUMBIA) 228041 BRANOY (ATLANTIC)
10| 9 |13] ONE SWEET DAY 23 59 | CREEP
MARIAH CAREY & BOYZ Il MEN (COLUMBIA) TLC (LAFACE/ARISTA)
11]13| 2 | pOINIT 24 [ 20| 2 | WOO-HAH! GOT YOU ALL IN CHECK
LL COOL J (DEF JAM/MERCURY) BUSTA RHYMES (ELEKTRA/EEG)
WHERE DO U WANT ME TO PUT IT WATERFALLS
12{17 9 SOLO (PERSPECTIVE) 5|25)3 TLC (LAFACE/ARISTA)
1312 15| LOVEU 4 LIFE Recurrents are titles which have appeared on the Hot R&B
JODECI (MCA) Singles chart for 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z

Billboard

FOR WEEK ENDING AUGUST 3, 1996

TITLE (Publisher — Licensing Org.) Sheet Music Dist. =
5B ANTNOBODY/MISSING YOU Uy Baty, BV iarce Cabs BVVEM
Berkeord BV Sveet Turmel, BV sin Cort s ASCAP A ASCAP)
H ™
SGADEAD PRESIDENTS tily .
ﬂ%m L Compiled from a national sub-sample of POS (point of sale) equipped key R&B retait stores which report number
41 ALLISEE Srort, BWEVLASCAPBom st BV Second Comeh @) of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
23 ALL THE THINGS (YOUR MAN WON'T DO) (FROM DONT BE A ll|||||
MENACE ) (Farie 2 Back ASCAP, Talest Tree, ASCAPAlbenAgenda,
ASCPRIGATIASCAPH ==z =& |z
31 ALWAYS BEMY BABY (SryAIVLLCBVRje BWS0SoDet wlg|ls glelo
ASCAP/M A ASCAP e ASCAP A Coriet ASAP OB, 25| nme oo | 2| mime
ASCAPAeTyme ASCAD WBMAHL £ | 5 | 3 | ARTIST (LABEU/DISTRIBUTING LABEL) £ | % | 2 | ARTIST (LABEL/OISTRIBUTING LABEL)
2 BABY LUV (Goove 78 ASCAP/Ao ASCAP/leop BMYSoyAIVLLG, S — BBy
/3 WTOTI%DMMAWMEWPM * & NO. 1T » % —| ! GROOVE THEORY (EPIC)
ASCAP Cebrik's Sorg EVDWEM (D 2 | 2 | ELEVATORS (ME & YOU) GET MONEY
& BENG SINGLE (NNT EASY) (it ASA A arma ASAREMAT, QUTKAST (LAFACE/ARISTAY L wkatNo. 3| [ 39 | 31 | 76 | YponMAFIA FeAr. HENOTOROUS BUG LNDERS
Ao ) 2| 1|8 | HOWDOUWANT ITCALIFORNIALOVE | |49 |32 | 4 | PAPARAZZI
70 THE BIZNESS/STAKES IS HIGH (Tee Gl BMYDaisy i BV, 2PAC(FEAT. KC AND JOJO) (DEATH ROWANTERSCOPE) XZiBIT (LOUD)
ASCAP) -
N N | CAN'T SLEEP BABY (IF | SCARRED
19 BLACKBERRY MOLASSES (Orgarized Noie, BVYSI Shit BMVBe Str, 313 [4 ]| rkewyowe ara 41| 30 | 16 | JUKE (LUTHER cAMPBELL)
AP
LOUNGIN GOOD LOVE!
: mm"m“‘mlm% (D] 6 | 4 | L20oc" (oer sammercuRY) 62 | 2 | JOHNNIE TAYLOR (MALACO)
CAYUN MOON Musiertg iersrg! ASCAPWamer Cheppdl
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The gropp’s n}embers_, Bryce.: Wilspn and Amel Larrieuy_(, h_ave sf,ayed years to be musical director for _the @] 3 2 5 !{;ﬂgrg'{,ﬁ; JAM S75062MERCURY bSO
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Dance Summit: Divas Dominate Clubland Gonfab

TALK ABOUT waiting to exhale.
That intense wind you might have felt
at 1 a.m. Saturday, July 20, was not a
rare respite from the summer heat. It
was us letting out a sigh of relief
strong enough to be heard and felt
around the world. It was at that
moment that the third annual Bill-
board Dance Music Summit officially
came to a close.

Approximately 500 of clubland’s key
players converged upon the Marriott
on Michigan in Chicago July 17-19 for
a spree of discussion groups, artist
showcases, and schmoozing. In a word,
it was hectic. But it was all good, too.
Thank goodness we kept a diary. Oth-
erwise, we could never have kept track
of it all.

M ONDAY, July 15: Here we are,
doing what has become a natural part
of our pre-summit routine—pacing the
floor at 3 a.m. in a nervous sweat, jot-
ting down last-minute details to iron
out. After living through this experi-
ence twice, you'd think that the stress
would lessen. Not even close. Oh, well

.. who said the life of a control freak
was an easy one?

In reality, there is little reason to be
stressed out this year. Support from
the dance music community, on the
whole, has been highly encouraging.
And the decision to move the event to
Chicago is proving to be wise. Not only
is this a beautiful city with a kickin’
club scene, but the local industry vibe
here is warmer and more cooperative
than we could ask.

Of course, there are frustrations.
Carving out equal pieces of the prover-
bial pie for everyone gets harder every
year. And while we'd love to believe
that everyone will leave with a satis-
fied smile, we know that’s impossible.
With the aid of our fearless business
counterpart, Billboard’s special events
manager Maureen Ryan, we are pro-
viding venues conducive to exchanging
ideas, doing business, and partying.
The rest is up to them. As we turn off
the lights and curl up with our teddy
bear in an effort to get some sleep,
questions nag at the brain. Is the club
community really willing to work hard
and support itself? Or does everyone
simply want to look fabulous and be on
the guest list?

HIP HOP FREESTYLE

CLUB HOUSE
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Pance

by Larry Flick

TUESDAY, July 16: Feeling a little
calmer today—thanks in large part to
witnessing the magic being made at
this afternoon’s rehearsal for Clubland
Unplugged, which will launch the sum-
mit at Green Dolphin Street tomorrow
night. The premise for the show is sim-
ple yet terrifying: take several of dance
music’s leading voices and put ’em in
front of a live band—some for the very
first time. Without the safety of a DAT
player, anything can happen. It takes
a real pro to live through such a show.

We knew everything would be fine
as we pulled up to the venue in a taxi
and heard Joi Cardwell, the show’s
host and anchoring performer, tear
through the song “Change Of Seasons”
with Cosmic Truth, the evening’s
backing band, blaring through the
club’s walls. It sounded as if they had
been jamming together for years.

Walking through the room, it’s cool
to find Byron Stingily—easily one of
the sweetest voices to ever grace a
house record—playing the doting papa
to his two handsome young sons, who
are demonstrating the cartwheels and
karate moves they've just learned. He
breaks his gaze from the lads long
enough to note that he is putting the
finishing touches on a deal to helm a
dance label for Arma Andon’s budding
Pure Records. Factor in the album he
is brewing for Nervous Records, and it
looks like his post-Ten City career is
off and running.

Meanwhile, Shawn Christopher is
huddled with her backing singers,
going over the vocal arrangements for
her numbers, one of which is an acid-
jazz revision of the classic “Another
Sleepless Night.” The lady has been a
tad on the quiet side lately and has
something to prove. It’s clear that she’s
well aware of this fact as she dives into
the song as if her life depends on it.
She’s still got the goods . . . and then
some.

Everything grinds to a halt when
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Ann Nesby enters with entourage in
tow. Clad in shiny blue satin, perfectly
lacquered fingernails, and a coiffure to
make Patti LaBelle envious, she is
every inch the old-school diva, moving
through the room with a flourish of
“hey, baby” greetings like a mama hen.

Elation shifts to butterflies in the
tummy as we're in a taxi headed back
to the hotel and hear one of the many
on-air spots promoting the summit on
WBBM (B-96). Suddenly, this all feels
bigger than a few days of panels and
shows. Yikes! Maybe now would be a
good time for a cocktail.

WEDNESDAY, July 17: Our ears are
still ringing from tonight’s show. What
a selfish treat it was. We'd been dream-
ing of producing a show in a place like
Green Dolphin Street, an intimate club
oozing with atmosphere. Lush candle-
light, cigar smoke, fresh flowers every-
where . . . it was like stepping into a
’30s-era ballroom.

The artists rose to the occasion,
delivering performances that made you
feel proud to be a part of this little cor-
ner of the industry. Cardwell was the
picture of pure glamour—not to men-
tion unflappable grace—as she
whipped off her clothes during a mid-
show costume change with us holding
only the tiniest blouse as a shield from
prying eyes.

Meanwhile, Christopher and Stingi-
ly were so hot that Janice Robinson
could be seen repeatedly leaping from
her ringside seat and pounding the
floor with her fists in praise. Even the
ever-shy Erik Bradley (music direc-
tor at B-96) was spotted screaming at
various moments.

With so much energy displayed
onstage, it was ironic to note how ner-
vous some of the artists were. For
example, Nesby was trembling and
near tears when she arrived. It was
astonishing to watch her literally
transform herself as she walked up the
stairs leading to the stage, eventually
turning the club into a church for “Can
I Get A Witness” and the Sounds Of
Blackness chestnut “I Believe.”

Local band Liquid Soul showed why
it is on the lips of every major-label
A&R rep, serving the kind of acid jazz
that could finally and permanently get
the sound entrenched on R&B radio.
Simply slammin’. Aaah, if only we
could go home right now—we’d be the
conquering hero. But alas, the party is
really just beginning.

THURSDAY, July 18: If there is a les-
son with which we’ll leave this year’s
summit, it’s that people are far less
interested in panels than they are in
the chance to network and twirl. With
that in mind, we were grateful that so
many people attended and actively par-
ticipated in daytime events like the
keynote speech, where such local lumi-
naries as legendary producer/DJ Far-
ley Jackmaster Funk and industry
upstart Connie Varvitsiotis waxed
philosophical about the state of the
Chicago club scene.

Moving on to the evening and the
main event at CroBar, we braced our-
selves for what could only be described
as an onslaught of divas. The night
started with Teri Bristol behind the
turntables and Crystal Waters (who
could be spotted throughout the sum-

mit with a disposable camera and a
champagne-toting Sabrina Johnston)
co-hosting the night with B-96 jock
Julian Perez. Georgie Porgie, Karel,
and Gladezz got the ball rolling nice-
ly, juicing the crowd for Ian Starr’s
smooth rendition of his Vestry hit
“Walking On Sunshine” and the stomp
of Latin-dance icon El General. With
the acts hitting the stage fast and furi-
ous, we were fearful that Robinson
might not make it back from one of her
many trips to the bathroom. Nerves hit
people in the most unusual ways, don't
they?

JOI CARDWELL

No worry, though: La J commanded
the stage in a flurry of white feathers
as she premiered her gorgeous Mani-
festo/Mercury single “Earth Beat”
(produced by David Morales). It was
enough to make you forget about her
brief tenure as the singer of Livin’
Joy’s “Dreamer,” though she served
that jam with a fury that belied the
nervous tears she shed backstage. The
girlis a powder keg of emotion, and her
music is all the better for it.

But it was all about the arrival of the
true titans of dance music: Jennifer
Holliday, Martha Wash, and Jocelyn
Brown. We were awestruck and our
stomach was in knots as we escorted
them around the venue, but we were
soothed by being included in the girl-
friend chat session that went on back-
stage. You might expect drama and
shade with such stars in the same
small space. But the opposite was true.
In fact, we couldn’t help but giggle as
Wash hugged Holliday and asked if her
Christmas card arrived on time, to
which Jennifer replied, “Yes, baby, and
it was beautiful.”

Each of them performed to peak
capability, with Brown and Wash doing
the cutest sister routine during “Keep
On Jumpin’.” And, yes, the three ladies
were dead-on serious when they spoke
onstage of a potential trio recording
later this year. All they need is a label
willing to put ’em in the studio. Maybe
there’s room for a cut on that Todd
Terry album that Wash and Brown are
working on.

Our heart still warms at the thought
of Holliday’s performance, which
included the new Love To Infinity ver-
sion of “No Frills Love” and her
“Dreamgirls” classic “And I'm Telling
You I'm Not Going.” Were people real-
ly holding hands throughout the club?
Yes. Looking over our shoulder to the
back of the club, we saw a sea of hands
gripped and swaying in unison—with
the occasional club child trying to belt
along with the song. Even Wash and
Brown could be spied clapping and tes-
tifying at the foot of the stage in
respect for Jennifer’s performance.
Does it get better than this?

FRIDAY, July 19: Day three. And we
are starting to wilt. But leave it to
Kristine W. to perk us up in times of
need. That gal is tireless. She co-host-
ed the evening’s showcase with B-96
dude Brian Middleton and rarely left
the side of the stage, where she could
be seen dancing and screaming along
with the crowd to a bill that included
Yvonne of Nu Soul, Love Tribe (a
local act enjoying a much-deserved hit
in London, “Stand Up”), Rhythmcen-
tric, hunky New Yorker Michael Vin-
cent, and hi-NRG ingénue Amber—all
of whom served the crowd with cool
ease and juicy grooves. In fact, the only
time Kristine W. left public view was
in preparation for her own 15-minute
set, during which she changed outfits
no less than four times (it was all about
the Versace-inspired gown made from
bubble wrap that she wore during
“Land Of The Living”).

The cappers of the night were
Robin S. and Love To Infinity—which
proved it is as strong a band as it is a
production team. LTI front woman
Louise Bailey exuded sultry soul, win-
ning the crowd over with the anthemic
“Pray For Love.” The icing was having
a special videotaped greeting from
Mariah Carey, thanking clubland for
its long-term support of her records.
If we ever needed to feel like we had
juice, it was at that moment.

Meanwhile, Robin S. hit the stage in
a rush of lace and silk, backed by a
mini-choir. She raced through the req-
uisite “Show Me Love” but showed her
real power during a chest-pounding
house rendition of the Yaz chestnut
“Midnight” and her own inspiring
composition “I Shall Be Free.” These
songs hint at an album that will affirm
Robin S. as a presence to be reckoned
with.

And as she stomped off the stage in
a triumphant rush, we must confess to
feelings of empathy. This year’s sum-
mit was over, and the crowd seemed to
appreciate the work . . . the hard work.
And despite the moaning and grousing
we did along the way, it was worth
every second. We cannot wait to do it
all again next year.
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4 NON BLONDES’ PERRY MAKES SOLO ‘FLIGHT’ ON INTERSCOPE

(Continued from page 10)

oftentimes sad and full of despair. Case
in point is “Knock Me Out,” an emo-
tional duet with Grace Slick that also
appears on “The Crow: City Of Angels”
soundtrack on Hollywood Records.

A departure from that tone is the
loopy “Fruitloop Daydream,” which was
co-written with the late Kevin Gilbert
of the Tuesday Night Music Club.
Gilbert also co-wrote “Machine Man”
and most of the other members of the
Tuesday Night Music Club (Bottrell,
Dan Schwartz, and Brian McLeod)
wrote and played on the album. The
Tuesday Night Music Club is best

known for collaborating with Sheryl

Crow on her “Tuesday Night Music
Club” album, which has sold more than
5 million copies in the U.S.

Perry says she had to be dragged to
meet with Crow’s hitmaking team.

“|Interscope president] Tom Whalley
wanted me to meet with Bill,” says
Perry. “I'm like, ‘Who is he? Then this
Sheryl Crow video comes on [MTV],
‘Leaving Las Vegas,” and I'm like, ‘No
fucking way. I'm not working with that,
no way. I’'m not meeting him.’

“He insisted and set up an appoint-
ment [and] it was like love at first sight.

I instantly fell in love with his character,
he was such a cool guy. Same with the
guys in the Tuesday Night Music Club.”

She describes working with Gilbert,
who died last May (Billboard, June 1),
as “the kind of guy you can throw in a
room with a hundred crickets, and in
one hour he can have them orchestrat-
ed doing ‘The White Album.””

Due to the worldwide success of 4
Non Blondes, Interscope plans to work
“In Flight” outside of the U.S. initially.
Perry has already done a three-week
promotional tour in Europe. Release
date for major territories worldwide is

the same as in the U.S,, Sept. 10.

Steve Berman, head of marketing at
Interscope, says, “We want to show-
case Linda as an artist and launch her
off the great success of 4 Non
Blondes.” But he also acknowledges
that the label needs to make fans
rethink what they thought they knew
about Perry, since “In Flight” is such
a change of direction from “Bigger,
Better, Faster, More.”

In the U.S., Perry will make the
rounds at triple-A radio in late July. The
album will be serviced to the format
upon release. “Freeway” will be ser-

viced as an emphasis track.

John Artale, purchasing manager of
the 150-store National Record Mart
chain based in Carnegie, Pa., says,
“There’s some curiosity out there about
what Linda’s project will be like. Who
knows if she’ll be a flash in the pan or if
[the album| will have legs?”

Regardless of what happens, Perry

is pleased with the project. “I made a

record I'm really proud of. To me this
record is where music left off a while
ago, when they would go in the studio
and make albums. That hasn’t been
done in a really long time.”
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Asylum Courts Country Vote For Thrasher Shiver Debut

B BY DEBORAH EVANS PRICE

NASHVILLE—Every year when the
ballots for the Country Music Assn.
Awards hit the desks of those involved
in the industry, a common cry goes up:
“We need more duos in country music.”

With the Sept. 10 release of Thrash-
er Shiver’s self-titled debut album,
Asylum hopes to introduce country
music aficionados to new contenders for
the ballot. As attested by the Thrasher
Shiver 96 banner that drapes Asylum’s

“building, the campaign buttons pinned
to supporters, and the campaign signs
that blanket Music Row lawns, the label
is hot on the campaign trail in an effort
to break this new duo. .

“It’s an election year, and it looks
great,” Asylum co-president/CEO Joe
Mansfield says of the political cam-
paign promotion.

“We have campaign buttons which
we wear all over town,” adds Asylum
VP of promotion Denny Mosesman.

“People question them, and we tell .

them about this fantastic duo we have
on Asylum. And we've got a huge ban-

Atlantic’s Tracy Lawrence’s

ner on the back of the building saying,
‘Thrasher Shiver 96." I hope everyone
drives by and wonders, ‘What the heck
is that?’ and looks into it. We have other
campaign things and some pretty crazy
ideas. It's a lot of fun.”

THRASHER SHIVER

The duo consists of Neil Thrasher
and Kelly Shiver, who were aspiring
songwriter/artists when they met at
Bob Doyle’s publishing company four-
years ago. “We became friends, and we
talked a lot and realized we had a lot in
common,” Shiver says. 5

Empire Began With ‘Sticks’

H BY CHET FLIPPO

NASHVILLE—Over the past five
years, Tracy Lawrence has quietly
taken himself from total obscurity to
platinum status, and in the process, he
has built his business to the point that
he manages himself and he is being
sought after by prominent companies
for corporate tie-ins.

All this after his fledgling career
almost ended
when he was shot
in a parking lot on
Music Row.

Atlantic presi-
dent Rick Black-
burn says that
Lawrence is “real-
ly maturing. We've
been through some
times together:
He’s worked hard at getting his per-
sonal life straightened out.”

The 28-year-old Atlanta, Texas,
native came to town six years ago in a
battered 1980 Toyota with 250,000
miles on it. Blackburn, just starting
Atlantic, was impressed by the honky-
tonk singer’s musical self-confidence.

Then, as he was recording his debut
album, “Sticks And Stones,” Lawrence
was shot four times by armed robbers
in the parking lot of Shoney’s.

“So that’s how we started off,” says
Blackburn. “Here’s a kid laying up in
the hospital with no insurance and two
bullets still lodged in him. I went to
New York to get an advance for him. I
told Ahmet [Ertegun, co-chairman/
CEO of Atlantic] that I needed $10,000
to cover Tracy Lawrence’s medical
bills, and Atlantic said, ‘Who is she?’ So
that's how his career started.”

Lawrence, who still has a pin in his
hip, didn’t let his injuries hold him
back. His debut single, “Sticks And
Stones,” went to No. 1 in late 1991.

Lawrence says he quickly attended

LAWRENCE

to the business side of his career.

“I've always had a pretty good grasp
of things,” Lawrence says, “and I had
some problems with management
early in my career and just felt that I
had a better picture of where I was as
an artist than anyone else. I had a busi-
ness minor in college and studied mar-
keting and advertising.”

He put together a group of people
he trusted, he says, forming Tracy
Lawrence Enterprises (TLE) with its
own building on Music Row. Now, TLE"
is virtually self-contained. “William
Morris does the booking,” he says, “but
pretty much everything else is done
out of here—tour coordination, radio,
media, and so on. I know how I choose
to be perceived, and I think the people
around me reflect that pretty well.”

Corporate tie-ins came next in deals
with Coors, Crown Royal, Chevrolet,
Justin Boots, Wrangler, Yamaha, Stet-

. son, and Country Star Restaurants.

“He has a big appetite for that,” says
Blackburn. “He has an understanding
of their businesses. He can tell you a
lot about beer distribution.”

Lawrence says, “We're looking at
doing some electronic commercials
with Coors. I personally did the deal
with Yamaha, and we're expecting to
have a signature line of Tracy Law-
rence Yamaha guitars out in the next
year.” He's also working on a musical
production about the Civil War, which
is still in the early stages. .

Lawrence is a star without being a
media star, says Blackburn, as a result
of Atlantic’s focus. “We’'re maybe not
as aggressive as we could be from a PR
standpoint. At Atlantic, we spend a lot
of time focusing on radio.”

Lawrence’s goal, says Blackburn, is
to run a record label. “He said, ‘Teach
me everything you can about running
the company.’ It’s like Record Business
101. I've never worked with an artist
with that much interest in it.”

“We started writing a lot together,
started singing on demos, and realized
our voices blended unusually well and
we should maybe be serious about a duo
thing, even though we were pursuing
solo [careers]. We thought it would be a
little more special and fresh. It was a
natural thing.”

Thrasher agrees. “The first time we
got together, it just clicked right off the
bat,” he says. “The more we did, the
better it sounded. We couldn’t ignore
something like this.”

Unlike most country music duos that
feature one member singing lead and
the other doing harmony, Thrasher and
Shiver both sing lead—sometimes trad-
ing off lead vocals in the same song, but
more often just singing in unison, their

strong tenors blending into one vocal
force.

“It’s unique and fresh,” Thrasher
says. “It’s not really different, because
the Everly Brothers and Simon & Gar-
funkel and some duos from the past did
vocals together, singing together the
whole time . . . In country music, there
hasn’t been anyone to do this.

“We grew up on Seals & Crofts and
the Everly stuff, and when we incorpo-
rated that into loving country music
and being country, it just turned out the
way it is. I don’t think anyone gets tired
of hearing that neat harmony thing.

There is not a market full of it out *

there, so we can’t help but be a little bit
proud of that, for sure.”
The duo co-produced the album with

Justin Niebank. The debut single and
video, “Goin’ Goin’ Gone,” wei"e
released July 22.

In addition to the strength of their
vocals, the two are accomplished song-
writers and live performers. Thrasher
grew up in a musical family. His father,
Joe, was a member of the Thrasher
Brothers, who recorded for MCA in the
early '80s. Neil toured with his father’s
group at 18 and later with other bands
before becoming a backup singer and
songwriter on Music Row. His writing
credits include cuts by Kenny Chesney,
Ricky Lynn Gregg, and Diamond Rio’s
current hit, “That’s What I Get For
Loving You.”

Shiver honed his musical skills per-

0 (Continued on page 38).

ON THE ROW: BR5-49 has run afoul of Gaylord Enter-
tainment, which has denied permission for the group to
title its upcoming album “The Number Is . . . BR5-49.” The
line, of course, comes from the old “Hee Haw” television
show, which Gaylord owns. BR5-49 was on the verge of
sending its album cover to the printing presses when it
was notified of the decision, according to a source at the
band’s label, Arista Nashville. The band will switch the
album title to “BR5-49” ... RCA’s decision last week to
drop gold-album artist Lari White has engendered con-
siderable talk on the Row that the downsizing that many

BR5-49 Dials The Wrong Number;
Sony Loses VPs, Artist Ron Wallace

predicted for Nashville’s go-go country music industry is

under way, and that bottom-line day is nigh. Rumors are

rife, but they remain only rumors.

In other changes, Scott

Siman is out as senior VP

at Sony. Several other staf- ]

fers have left, including VP

of marketing and artist a “ e

development Tom ‘Gibson,

who had been there 15 O

years. The label also

dropped artist Ron Wal-

lace, who has had an

album ready since last fall ™

(Billboard, Sept. 9, 1995).

Ditto for Jon Randall at

RCA. Capitol has just

signed Dean Miller, son of

the late, great Roger Miller. Prolific songwriter Skip

Ewing has signed as an artist with Word Nashville, the new

label that Word Records & Music is forming to take a run

at the country market. Billy Joe Walker Jr. will produce.
Almo Sounds has signed the duo Billy Burnett &

Bekka Bramlett . . . Meanwhile, Disney is still testing the

waters here and has scheduled a Sept. 10 release for its

first country album. Produced by Gary Burr, “Country

Disney: The Best Of Country Sings The Best Of Disney”

features some of country’s top artists singing well-known

songs from Disney’s animated films . . . First Union Corp.

joins other banks in forming a separate music/entertain-

ment division. Heading it is Joe Moscheo, who for 16 years

was VP of special projects for Broadcast Music Inc.

NationsBank, SunTrust, and First American National

Bank also have freestanding music/entertainment divi-

sions that serve Music Row.

c = DIANNE PETTY exits as VP/GM of publishing for

Starstruck Entertainment, which is owned by Reba

McEntire. Mike Sebastian of MCA Music will fill Petty’s

slot at Starstruck, which has moved into its exotic new

building at 40 Music Square West. The waterfall and life-
size horse statues are especially impressive . . . Just across

Nashville’s first home has been demolished to make way

by Chet Flippo

the street from there, the old building that was Capitol’

for Capitol’s next home here. The label is now housed off
the Row, on West. End Avenue.

NASHVILLE lost a good friend when TWA Flight 800
exploded July 17 off the coast of Long Island, N.Y. Among
the passengers was French guitar player Marcel Dadi,
on his way home to Paris from Music City, where he had
attended the National Assn. of Music Merchants conven-
tion and the Chet Atkins Appreciation Society convention.
On July 11, Dadi was inducted into the Country Music Hall
of Fame’s Walkway of Stars. Dadi was Atkins’ close friend
and a champion of the Atkins style of playing. Beginning
Aug. 5, Atkins will perform every Monday night at Cafe
Millano, a popular new downtown spot . . . Merle Haggard
is recovering from heart
surgery at Columbia Cen-
tennial Medical Center.
Doctors corrected a
blocked artery.

c ONGRATULATIONS
to Ricochet not only for
hitting the top of the Hot
Country Singles & Tracks
chart with “Daddy’s
Money” but for charting
with “The Star-Spangled
Banner” and generally
reviving group harmony
singing in country music. The group’s Heath Wright tells
-Nashville Scene how the recording of the national anthem
came about: “Last December, Blake Chancey was produc-
ing a project for Columbia Records called ‘NASCAR: Hot-
ter Than Asphalt,” and we were asked to do just the intro
section for that album with the national anthem,” Wright
says. “We had worked it up and had been doing it in our show,
and so we had a decent little arrangement of it. We went in
and recorded it in one or two days, and they put a section of
it, just the last half, on the album, with Tanya Tucker say-
ing at the end, ‘Gentlemen, start your engines.” Then you
hear a bunch of engines starting, and you hear the crowd.
It’s real cool. It was a big deal for us, since it’s the first com-
pilation album we were ever asked to participate in.”

Since they had recorded the whole song, Wright says,
Columbia took another look at it. “They mixed Tanya and
the noises out of the song and decided to ship it to radio and
to colleges and high schools, anyplace that might have a
sporting event,” says Wright. “On the July Fourth weekend,
when ‘Daddy’s Money’ went No. 1, the national anthem
charted at No. 58 as the Hot Shot Debut. That was really
cool for us, because that was higher than either one of our
other songs charted in Billboard, and we weren’t even work-
ing that record. I think the last time an a cappella tune chart-
ed country in Billboard was a song by Southern Pacific
called ‘I Go To Pieces,” in 1990.”
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COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

Bilboard. TOP GOUNTRY ALBUMS.
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: : = 5
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TEREN - 2 ElE)|e|z 2
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2l 5| 2| €| ARTIST TITLE | & 2| 5| 3| €| ARTST TITLE | £
= 5 o~ = | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 3 o~ 2 | LABEL & NUMBERMDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
* % * NO. 1/GREATEST GAINER * % % 37 | 33 | 29 | 43 | THE MAVERICKS @ MCA 11257° (10.98/15.98) MUSIC FOR ALL OCCASIONS | 9
CIDl 1 | — | 2 | LEANN RIMES curs 77821 (10.9815.38) 2 weeks at No. 1 BLue | 1 38 | 39 | 37 | 57 | BRYAN WHITE @ ASYLUM 61642/EEG (10.98/15.98) BRYAN WHITE | 13
, JOHN MICHAEL MONTGOMERY A°
2 2 1 76 | SHANIA TWAIN A’ MERCURY NASHVILLE 522886 (10.98 EQ/16.98) THE WOMAN IN ME 1 39 | 40 35 69 ATLANTIC 82728'AG (10.98/16.98) B CONT GOMERY !
3 3 2 13 | GEORGE STRAIT McA 11428 (10.98/16.98) BLUE CLEAR SKY 1 40 | 44 | 45 | 111 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN 3
4 4 3 14 | BROOKS & DUNN ARISTA 18810 (10.98/15.98) BORDERLINE 1 a1 | 37| 3| 45 Jvi:&\é:{sagglgo& 105816.98) GREATEST HITS - FROM THE BEGINNING 3
@ S w - oA e 2 S TR TENTHOUSAND ANGELS 9 42 | 41 42 26 | PATTY LOVELESS EPIC 67269/SONY (10.98/15.98) THE TROUBLE WITH THE TRUTH 10
7 6 39 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1

S 43 | a5 | a1 | 132 | JEFF FOXWORTHYA oo YOU MIGHT BE A REDNECK IF... | 3

1 5 5 26 | TRACY LAWRENCE @ ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON 4 e KR-AUSSA. —
8 | 6 | 4 | 5 | LYLELOVETT CURB 11409MCA(10.98/16.98) THE ROAD TO ENSENADA | 4 M4 | 42 ] 40 | 76 | gounper 0325 (998/15.98) OGNS ORI A UEBTen] | 7 &
9 | 10 | 11 | 53 | JEFF FOXWORTHY A? WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY | 2 5 | 57 | 15 | 10 DEE MESSINA curs 77520 (10.98/15.98) JO DEE MESSINA | 22
10| 9 7 7 | NEAL MCCOY ATLANTIC 82907/AG (10.98/15.98) NEAL MCCOY 7 46 | 47 | 38 | 27 | LONESTAR BNA 66642/RCA (9.98/15.98) LONESTAR | 11

— SAWYER BROWN 0 ,

13 | 13 | 35 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES | 1 4 | % | 98 | 37 | Cire77785010.981598) THIS THING CALLED WANTIN' AND HAVIN'ITALL | 10
12 1 12 | 9 | 88 | GARTH BROOKS A CAPITOL NASHVILLE 2968 (10.98/15.98) THEHITS | 1 48 | 38 | 50 | 105 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPERHITS | 34
13 1 8 3 VINCE GILL MCA 11422 (10.98/16.98) HIGH LONESOME SOUND 3 49 | 48 54 45 | BLACKHAWK @ ARISTA 18792 (10.98/15.98) STRONG ENOUGH 4
YRR 15 23 | RICOCHET COLUMBIA 6722350NY (10.98 EQV15.98) RICOCHET | 14 50 | 49 47 | 45 | GEORGE STRAIT A’ MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX 9
15 | 18 | 16 | 17 | BRYAN WHITE asvium 61580666 (10.98/15.98) BETWEEN NOW AND FOREVER | 7 SL | 53 | 52 | 147 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 1
16 14 12 4 WADE HAYES COLUMBIA 67563 SONY (10.98/15.98) ON A GOOD NIGHT 11 @ % & %5 | ALABAMA A RCA 66410 (10.98/15.98) CREATESHITSIVOETI 8

5 43 BA MCEN 0 g A

17 15 20 6 PAUL BRANDT REPRISE 46180WARNER BROS. (10.98/16.98) CALM BEFORE THE STORM 15 5 - B RE ENTIRE & MCAIT126410.98/15.36) STARTING OVER ]
19 3 24 | TIM MCGRAW A’ CURB 77800 (10.98/16.98) T 1 34 50 62 88 | CHARLIE DANIELS @ EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS 50
. : 55 54 53 9 JUNIOR BROWN CuRB 77843 (10.98/15.98) IR SEMI-CRAZY 32
* * x HOT SHOT DEBUT * * * 56 51 49 62 | DAVID LEE MURPHY @ Mc 11044 (10.98/15.98) iR OUT WITH A BANG 10

NEWD | | | RICK TREVINO COLUMBIA 67452/S0NY (10.98/15.98) LEARNING AS YOU GO | 19
Txf . -~ 5 64 60 5 JEFF FOXWORTHY LAUGHING HYENA 2009 (10.98/16.98) LIVE 57

* % * PACESETTER * & % MARTY STUART
58 | 43 | 39 5 HONKY TONKIN'S WHAT | DO BEST | 27
20)| 22 | 22 | 23 | WYNONNAA CURB 11090/MCA {10.98/16.98) REVELATIONS | 2 MCA 11429 (10.98/15.98)
55 55 1 VARIOUS ARTISTS K-TEL 6220 (7.98/12.98 IT RY *

21 16 14 7 LORRIE MORGAN BNA 66847/RCA (10.98/16.98) GREATER NEED 8 5 g i ‘ ) HIT COUNTRY '96 &
60 60 56 | 258 | BROOKS & DUNN A’ ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3

22 21 19 7 RHETT AKINS DECCA 11424/MCA (10.98/15.98) SOMEBODY NEW 13
61 67 64 11 HAL KETCHUM CURB 77797 (10.98/15.98) THE HITS 43

23 20 17 14 | TOBY KEITH A&M NASHVILLE 531192 (10.98/15.98) BLUE MOON 6
62 | 61 58 56 | LORRIE MORGAN A BNA 66508/RCA (10.98/16.98) GREATEST HITS 5

25 | 23 | 48 | COLLIN RAYE @ EPIC 67033/50NY (10.98 EQ/15.98) I THINK ABOUTYOU | 5
63 62 63 4 TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN’ OUT LOUD 60

25 23 21 50 | TERRI CLARK @ MERCURY NASHVILLE 526991 (10.98 EQ/16.98) TERRI CLARK 13
64 | 58 51 43 | MARTINA MCBRIDE @ RCA 66509 (9.98/15.98) WILD ANGELS | 17

AITH HILL A WARNER BROS. 45872 (10.98/16.98 IT MATTERS TO ME 4
B« g B FAIT A VARNE (10-98116.98) 65 | 69 70 | 43 | LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS 17

P
21 | 26 | 25 11 | SAMMY KERSHAW MERCURY NASHVILLE 528893 (10.98 EQ/17.98) OLITICS, RELIGION AND HER | 17 66 | 57 | 44 2 DAVID BALL WARNER 8R0S, 46244 (10 98/16.98) T
28 | 2 46 5 JAMES BONAMY EPIC 67069/SONY (10.98 EQ/15.98) WHAT I LIVETO DO | 27 67 | 66 | 66 7 ALABAMA RCA 66848 (4.98/9.98) SUPERHITS | 66
3 28 3 ! WIEEIEINELSONTIStANDI522282[110BR/1656) LA 2 68 72 — 2 CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/15.98) | STOLED THIS RECORD 68
30 [ 29 | 27 | 122 | TIM MCGRAW A’ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 1 69 | 68 | 68 | 21 | DIAMOND RIO ARISTA 18812 (10.98/15.98) w14
31 | 34 | 28 | 24 | NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 EQ/16.98) TENNESSEE MOON | 3 70 | 63 | 61 | 4 | CONFEDERATE RAILROAD ATLANTIC 8291 1/AG (10.98/15.98) GREATEST HITS | 61
32 | 31 | 26 | 35 | VINCE GILL A MCA 11394 (10.9816.98) SOUVENIRS | 3 @ RE-ENTRY | 13 | BILLY DEAN CAPITOL NASHVILLE 30525 (10.98/15.98) IT'SWHAT 1DO | 18
33 | 30 | 36 | 201 | GEORGE STRAIT A’ McA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 1 RE-ENTRY | 4 | KENNY CHESNEY BNA 66908/RCA (10.98/15.98) MEAND YOU | 49
34 | 36 32 40 | CLAY WALKER @ GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 10 13 74 71 53 | TRACY BYRD @ MCA 11242 (10.98/15.98) LOVE LESSONS 6
35 | 32 | 30 | g | DAVID LEE MURPHY GETTIN' OUT THE GOOD STUFF | 12 74 | 65 | 65 | 3% | AARON TIPPIN @ RCA 66740 (9.98/15.98) TooLBOX | 12
MCA 11423 (10.98/16.98)
LEE ROY PARNELL

36 | 35 | 33 | 111 | VINCE GILL A’MCA 11047 (10.9815.98) WHEN LOVE FINDS YOU | 2 19 | 70 | 69 | AL | Gierer 18790ARISTA (10.98/15.98) WE ALL GET LUCKY SOMETIMES | 26

(O Albums with the greatest sales gains this week. @ Recording tndustry Assn. Ot America {RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-“mrd .I.“ B“““ll‘ Balalﬂ Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScane
l ® ™ FOR WEEK ENDING AUGUST 3, 1996 II il
5, S5
28|55 | ARTIST nee | 85| |e8|%E g3
F 2| 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) X} £z | 3=z x5
1 1 PATSY CLINE A° MCA 12*(7.98/12.98) 232 weeks at No. 1 12 GREATEST HITS | 272 14 12 JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL VOLUME 79 4
2 2 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 84 15 15 BILLY RAY CYRUS A° MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL 62
3 4 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 53 16 19 JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (9.98/15.98) LIFE'S ADANCE | 34
4 3 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 71 17 20 DWIGHT YOAKAM A’ REPRISE 4524 L WARNER BROS. (10.98/15.98) THIS TIME | 28
5 6 THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 268 18 16 WAYLON JENNINGS A* RCA 8506 (7.98/11.98) GREATEST HITS | 135
6 7 PATSY CLINE mcA 4038 (7.98/12.98) THE PATSY CLINE STORY | 97 19 23 TOBY KEITH A A&M NASHVILLE 514421 (7.98 EQ/11.98) TOBY KEITH 16
1 9 REBA MCENTIRE A’ MCA 4979* (7.98/12.98) GREATEST HITS | 270 20 22 KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 122
8 5 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 251 21 | — | GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAIT HITS 84
9 11 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, voL. 2 | 270 22 17 MARTINA MCBRIDE A RCA 66288 (3.98/15.98) THE WAY THAT | AM 35
10 10 GEORGE STRAIT A? MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 266 23 21 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATEST HITS | 118
1 13 GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 37 24 | 24 CHRIS LEDOUX CAPITOL NASHVILLE 28458 (10.98/15.98) BEST OF CHRIS LEDOUX &}
12 8 JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 3 25 | — | GARTH BROOKS A° CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE | 29
13 | 14 | JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) SOLD OUTVOLUME 80 | 4 Catalog albums are older titles which are registering significant sales. « 1996, Billboard/BPI Communications and SoundScan, Inc.
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Country

ARTISTS & MUSIC

COUNTRY SINGLES A-Z

TITLE (Publisher ~ Licensing Org.} Sheet Music Dist.
33 4701 IN ATLANTA (Tom Collins, BMI/Brownsouth, 37 JACOB'S LADDER (Hamstein Cumberland,
BMI) WBM BMI/Baby Mae, BMI/Co-Heart, BMI) WBM
32 ARE WE IN TROUBLE NOW (Chariscourt Ltd., 23 LEARNING AS YOU GO (Sony/ATV Cross Keys,
PRS/Almo, ASCAP) HL ASCAP) HL
44 BELIEVE ME BABY (I LIED) (Mighty Nice, BMI/Wait 28 LIVING IN A MOMENT (Pat Price, BMI/Sydney Erin,
No More, BMI/PolyGram Int’l, ASCAP/Jutann, ASCAP) MI)
HL 41 LOVE REMAINS (Sony/ATV Tree, BMI) HL
22 BIG GUITAR (EMI Blackwood, BMI/Gator Tale, 73 A LOVE STORY IN THE MAKING (Mighty Nice,
BMI/Half Mine, BMI) HL BMI/AI Andersongs, BMI/Blue Water, BMI/Almo,
30 BLUE CLEAR SKY (Starstruck Writers Group, ASCAP/Daddy Rabbit, ASCAP) WBM
ASCAP/Mark D., ASCAP/Alabama Band, 43 THE MAKER SAID TAKE HER (Maypop. BMI/Wild-
ASCAP/Wildcountry, ASCAP/Miss Blyss, ASCAP)} country, BMI/Route Six, BMI/EMI Blackwood, BMI)
WBM/HL WBM
38 BLUE (Trio, BMI/Fort Knox, BMI) WBM/HL 54 ME AND YOU (Acutf-Rose, BMI/Songs Of Rayman,
35 BY MY SIDE (Red Brazos, BMI/It's Timeless, BMI) BMI/CMI, BMI) WBM
WBM 19 MEANT TO BE (Sony/ATV Tree, BMI/Chris Waters,
3 CARRIED AWAY (Warner-Tamerlane, BMi/Rancho BMI/Maypop, BMI/Wildcountry, BMI/Makin' Chevys,
Belita, BMI/Jetf Stevens, BMi) WBM BMI) WBM/HL
56 CHANGE MY MIND (Zomba, ASCAP/Buil’s Creek, 57 MISSING YOU (Sony/ATV Tree, BMI/Raul Malo,
BMI) WBM BMI/Mighty Nice, BMI/Andersongs, BMI) HL
74 CIRCUS LEAVING TOWN (Mike Curb, BMI) WBM 52 MORE THAN YOU'LL EVER KNOW (Post Oak, BMI)
2 DADDY'S MONEY (Little Big Town, BMI/American 18 MY HEART HAS A HISTORY (Starstruck Writers
Made, BMI/Love This Town, ASCAP/David Aaron, Group, ASCAP/Mark D., ASCAP/Warner-Tamerlane,
ASCAP/Starstruck Writers Group, ASCAP/Mark D., BMI/Pollywog, BMI/Socan, BMI) WBM/HL
ASCAP) WBM/HL 31 MY MARIA (Duchess, BMI/Bug, BMI/Prophecy, BMI)
1 DON'T GET ME STARTED (Sony/ATV Tree, HL
BMI/Starstruck Writers Group, ASCAP/MarkD.. 60 NOBODY'S GIRL (Sony/ATV Tunes, ASCAP/Purple
ASCAP/Sam’s Jammin’, BMI) HL Crayon, ASCAP) HL
66 EVERYTHING | OWN (Stroudacaster, BMI/Give 7 NO ONE NEEDS TO KNOW (Loon Echo, BMI/Zomba,
Reese A Chance, BMI/Baby Mae, BMI) WBM ASCAP) WBM
25 EVERY TIME | GET AROUND YOU (N2 D, ASCAP/OId 5 ON A GOOD NIGHT (Sony/ATV Tree, BMI/Terilee,
Desperados, ASCAP) BMI/Don Cock, BMI/Sony/ATV Cross Keys, ASCAP)
72 EVERY TIME SHE PASSES BY (PolyGram Int’l, HL
ASCAP/Veg-0-Music, ASCAP/Bantry Bay, BMI) HL 68 ONCE | WAS THE LIGHT OF YOUR LIFE (Careers-
15 GIVIN' WATER TO A DROWNING MAN (Sony/ATV BMG, BMi/Hugh Prestwood, BMI)
Cross Keys, ASCAP/Four Sons, ASCAP/PolyGram 8 ONLY ON DAYS THAT END IN Y (Of Music, ASCAP)
Int"1, BMI/Lee Roy Parnell, BMI) HL 67 PHONES ARE RINGIN® ALL OVER TOWN (EMI April,
71 GOODNIGHT SWEETHEART (Sony/ATV Cross Keys. ASCAP/K-Town, ASCAP/Clay Basket, ASCAP/Augie,
ASCAP/Sony/ATV Tree, BMI/Thanxamillion, BMI} ASCAP) HL
13 GUYS DO IT ALL THE TIME (QMP. ASCAP/Teapot. 47 REDNECK GAMES (Max Laffs, BMI/Songs Of Poly-
ASCAP/Willdawn, ASCAP/Balmur, ASCAP/Brian's Gram, BMI/Virgin Timber, BMI) HL
Dream, ASCAP) 62 THE ROAD YOU LEAVE BEHIND (OId Desperados,
36 HEAVEN HELP MY HEART (EMI April Canada, ASCAP/N2 D, ASCAP)
ASCAP/Into Wishin', ASCAP/EMI April, ASCAP/Tina 17 RUNNIN® AWAY WITH MY HEART (Sony/ATV Tree,
Arena, SOCAN/Dreaming Public, SOCAN/Oown In BMI/Katy's Rainbow, BMI/Starstruck Writers Group,
Front, SOCAN) HL ASCAP/Mark D., ASCAP) HL
58 HIGH LONESOME SOUND (Benefit, BMI) WBM 11 SHE NEVER LETS IT GO TO HER HEART (Great
75 HILLBILLY RAP (Lord Burgess, ASCAP/Cherry Lane, Cumberland, BMI/Tom Shapire, BMI/Diamond
ASCAP/Carolintone, BMI/Tommy Jimmy, Struck, BMI/Mike Curb, BMI) WBM
BMI/Bernard's Other, BMI/Warner-Tamerlane, BMI) 27 SO MUCH FOR PRETENDING (Seventh Son,
WEBM ASCAP/Glen Campbell, BMI/New Court, BMI/Hayes
21 HOME (WB, ASCAP) WBM Street, ASCAP) WBM
53 HONKY TONKIN'S WHAT | DO BEST (Warner-Tamer- 51 STARS OVER TEXAS (Sony/ATV Cross Keys,
lane, BMI/Marty Party, BMl) WBM ASCAP/SLL, ASCAP/Sony/ATV Tree, BM|/Teriiee, BMI}
65 HURT ME (Mike Curb, BMI/Diamond Storm, 64 STARTING OVER AGAIN (Sweet Summer Night,
BMI/Posey, BMI/Rockin'R, BMI/Sony/ATV Tree, BMI) ASCAP/Rightsongs, BMI/Earbore, BMI) HL
9 | AM THAT MAN (Warner-Tamerlane, BMI/Constant 46 SUDDENLY SINGLE (Great Cumberland, BMI/Dia-
Pressure, BMI/Acuff-Rose, BMI) WBM mond Struck, BMi/Tom Shapiroc, BMI/Sony/ATV Tree,
14 1 DON'T THINK | WILL (Sydney Erin, BMI) BMI) WBM/HL
48 | DO (Warner-Tamerlane, BMI/Pollywog, BMI/Socan, 70 TANGLED UP IN TEXAS (Little Shop Of Morgan-
BMI) WBM songs, BMI/Chrysalis, ASCAP/Billy Beau,
63 1 NEVER STOPPED LOVIN' YOU (Murrah, BMI/Top ASCAP/Warner-Tamerlane, BMI/jcey, BMI) WBM
Of The Levy, BMI/Zomba, BMI) WBM 29 THAT GIRL'S BEEN SPYIN' ON ME (Island Bound,
26 IT'S LONELY QUT THERE (Little Big Town, ASCAP/Famous, ASCAP/Diamond Struck, BMi/Ham-
BMI/Amencan Made, BMI/Sony/ATV Tree, BMI/Ben's stein Cumberland, BMI) HL/WBM
Future, BMI) WBM/HL 4 THAT'S WHAT | GET FOR LOVIN' YOU (Careers-
12 IT°S MIDNIGHT CINDERELLA (Sony/ATV Cross BMG, BMI/A Hard Day's Write, BMI/Rio Bravo, BMI)
Keys, ASCAP/Kim Williams, ASCAP/Major Bob, WBM/HL
ASCAP/No Fences, ASCAP/Careers-BMG, BMIZA 53 THAT WAS HIM (THIS IS NOW) (What About Vern,
Hard Oay's Write, BMI) WBM/HL ASCAP/Firstars, ASCAP/AImo, ASCAP/Bugle,
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ASCAP/Caburn, BMI) WBM

THEN YOU CAN TELL ME GOODBYE (Acuff-Rose,
BMI) WBM

THERE'S A GIRL IN TEXAS (Sawng Cumpny,
ASCAP/Vip Vipperman, ASCAP)

A THOUSAND TIMES A DAY (MCA, ASCAP/Gary
Burr, ASCAP/Sony/ATV Cross Keys, ASCAP/Four
Sons, ASCAP) HL

TIME MARCHES ON (Sony/ATV Tree, BMI) HL
TREAT HER RIGHT (Intergrity’s Hosanna!,
ASCAP/Lensongs, ASCAP/Blonde Hair, BMI)
VIDALIA (EMI Blackwood, BMI/Ty Land,
BMI/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP)

WHAT WILL YOU DO WITH M-E (Cro-Jo, BMI/Den-
nis Morgan, BMI)

WHOLE LOTTA GONE (Golf Club, ASCAP/Afliliated,
ASCAP/Oliverius, ASCAP/Cut-Write, BMI/C.S.A..
BMI)

WHY CAN'T YOU (EMI Blackwood, BMI/B Rit B Rock,
BMI/Nic Kim R, BMI) HL

A WOMAN'S TOUCH (PolyGram tnt’l, ASCAP/Tokeco,
BMI/Zomba, ASCAP) WBM/HL

WORLDS APART (Benefit, BMI/Little Big Town,
BMI/American Made, BMI) WBM

WRONG PLACE, WRONG TIME (Mitihouse, BMIZEMI
Tower Street, BMI/EMI Blackwood, BMI) HL

YOU CAN'T LOSE ME (Big Tractor, ASCAP/WB,
ASCAP/Kicking Bird, BMI/Thomahawk, BMI) WBM
YOU'RE NOT IN KANSAS ANYMORE (Coburn,
BMI/Bro ‘N Sis, BMI)

YOU STILL GOT ME (Supernaw, ASCAP)

GOUNTRY
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ASYLUM’S THRASHER SHIVER

(Continued from page 36)

forming in Savannah, Tenn. (near
Memphis), in a band called County
Line. In addition to playing in the band
several nights a week, Shiver fre-
quently traveled to Nashville to sing on
demos and polish his songwriting skills.
Shiver’s songwriter talents have
earned him cuts by a variety of artists,
including Lari White, Keith Stegall,
and Larry Stewart.

Shiver co-wrote three cuts on the
duo’s debut—"Be Honest,” “The Rails,”
and “That’s My Girl.” Thrasher con-
tributed “The Rails” and “That’s My
Girl” (both co-written with Shiver), as
well as “Goin’ Goin’ Gone,” “Closer,”
and “A Tragedy.”

Both members of the duo say they
were real careful in their song selec-
tion. “We looked all over town,” Thrash-

by Wade Jessen

ON-THE-JOB TRAINING: Rick Trevino’s “Learning As You Go” earns
Hot Shot Debut honors at No. 19 on the Top Country Albums chart and bows
on The Billboard 200 at No. 139. This marks Trevino’s highest chart debut
and, with more than 8,500 units, his biggest opening week. Trevino’s self-
titled debut album opened at No. 29 in the March 12, 1994, issue, moving more
than 7,000 pieces. That set, which peaked at No. 23 two weeks later, spawned
Trevino’s highest-charting single, “She Can’t Say I Didn’t Cry,” which peaked
at No. 3 in the Sept. 10, 1994, issue. Trevino’s second outing, “Looking For
The Light,” entered at No. 33, with more than 6,000 units, and peaked at No.

17 on Aug. 19, 1995.

Mike Kraski, senior VP of sales and marketing at Sony Music’s Nashville
division, says the title track promises to be Trevino’s most successful radio hit

to date, adding, “Trevino is a bona-fide superstar in his native Texas.” Kras-
ki says Texas and Arizona have been targeted as core markets for the artist,
and each of his recent in-store appearances in those states have drawn more
than 1,000 fans.

Sony has made Spanish versions of both prior Trevino titles available
in select markets; the Spanish recording of the new set is scheduled for
release Sept. 2. Meanwhile, Debi Fleischer, promotions VP at Columbia
Nashville, says Trevino’s Hot Shot Debut is a significant milestone in his
career, considering that the album’s lead single has just begun to make a
serious impact at radio. “Learning As You Go” jumps 28-23 on our air-
play list, with heavy airplay (more than 35 plays per week) detected at
WAMZ Louisville, Ky.; WGEE Green Bay, Wis.; and KRYS Corpus Christi,
Texas.

JUMP START: Rhett Akins (Decca) scores his first No. 1 on Billboard’s
Hot Country Singles & Tracks chart with “Don’t Get Me Started” (2-1), the
lead single from “Somebody New,” his sophomore set. Despite a modest unit
increase, that set is pushed back 21-22 on Top Country Albums by Trevino's
debut, but manages to move more than 7,500 units.

Akins first appeared on our airplay chart in October "94 with “What
They’re Talkin’ About,” which peaked at No. 35. Before he topped this week’s

list, Akins’ highest-charting title was “That Ain’t My Truck,” which rose to |

No. 3 in the Sept. 16, 1995, issue.

TEXAS RUBIES: BNA Records claims bragging rights to half of the four
Airpower releases on Hot Country Singles & Tracks, with Mindy
McCready’s “Guys Do It All The Time” leading the way. McCready leaps
25-13 with a 600-spin increase, while the song debuts on Top Country Singles
Sales at No. 19, with 1,200 units. Meanwhile, her “Ten Thousand Angels” set
Jjumps 8-5 on the country chart and 67-55 on The Billboard 200, increasing
by 3,000 units.

McCready’s labelmate Lonestar hops 22-17 with “Runnin’ Away With My
Heart,” the third release from its self-titled debut package, which rises 47-
46 on Top Country Albums. That cut increases by more than 150 spins, with
heavy airplay detected at KYCW Seattle and WKTF Jackson, Miss.

Trace Adkins earns Airpower stripes with “There’s A Girl In Texas,” his
debut release for Capitol Nashville. Adkins gains 100 spins, jumping 23-20,
while his self-titled album dips slightly (62-63), moving more than 2,500 units.
BlackHawk (Arista) closes out the Airpower column, moving 27-22 with “Big
Guitar,” which increases by 250 plays.

er says. “Plus, we have over 200 songs
between us. We looked for the best
songs we could find. A lot of people
were involved in the selection. Every-
one brought songs to the table.”

Country radio stations have been
getting the opportunity to hear the
songs live, as Thrasher Shiver has been
on an extensive radio tour, performing
songs for programmers across the
country.

According Mosesman, they have vis-
ited close to 90 radio stations thus far.
“It’s going great. That essentially has
been the major setup for this record—
to get them in front of as many folks as
we can to let them sing,” Mosesman
says. “Within 30 seconds [people] are
in awe of how these two voices can go
together so well. All the radio stations
who have heard them perform and who
have received the record are saying
these guys are great.”

Darren Stevens, PD at WPCM
Burlington, N.C., is one of the duo’s
most vocal supporters. “If the '80s were
the decade of the Judds and if the "90s
belong to Brooks & Dunn, Thrasher
Shiver owns the next century,” Stevens
says. “And I believe it from the heart.
These guys came by and performed
acoustically, and I have never in my life
been so blown away by anybody.

“I told them them this is the ultimate
praise I could give you guys—when the
album comes out in the stores, I would
stand in line to buy a copy. And that
may not sound like much, but you have
to realize that as a PD, I haven’t bought
a piece of music in years.”

Mansfield says he plans to push
Thrasher Shiver at retail by securing
listening posts and key retail space at
“the racks, the Kmarts and Wal-Marts.
I bought that for September, October,
November, and December: I've hit most
of the retailers now where it's going to
be highly visible through the street
date and on.”

Thrasher Shiver will also be doing
the Wal-Mart tour. “All the artists that
did it last year and the ones that are
doing it this vear see a big spike in
sales,” Mansfield says. “Even though
it's only a Wal-Mart parking lot with
just 5,000 people, if they like them,
they’ll go in the store and buy them.”

Media exposure is another key com-
ponent to breaking a new act, and
Thrasher Shiver is getting prime expo-
sure via an eight-week series of stories
on The Nashville Network’s “Country
News.” The series is called “Thrasher
Shiver: Career Countdown” and fea-
tures segments chronicling the devel-
opment of their career, from the sign-
ing to the album’s release and the
current Thrasher Shiver 96 political
campaign promotions,

Thrasher Shiver is managed by Bob
Doyle & Associates and booked by the
William Morris Agency. Plans for a fall
tour are in the works.

The country music highway is lit-
tered with duos that tried to make it
and fell short, but the folks at Asylum
don’t seem concerned about the chal-
lenges in breaking a twosome. “The
response I've gotten so far is, ‘We need
another good duo out there,” ” Moses-
man says.

“I'm not bad-mouthing any other
duos, but I think we just haven’t had
people click with radio or the fans that
were the calibre that they were looking
for out there. These guys are so differ-
ent, and these harmonies are incredi-
ble. There is nothing like it out there.”
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Artists & Music

‘Macarena’ Waltzes To Top Of Charts
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that the same single appears on twotop ~ “Macarena” re-enters the Hot 100 at  soundtrack was released on the Mexi- 10| 8 [ 12] 6 ) boivoamiamno RARGENTBVAN HOOKE (SORAYA)
10 albums. The original version of No. 80. Curiously, Los Del Rio’s can television network’s newly formed * % % AIRPOWER * * *
“Macarena” appears on yet another “Macarena” did not even reach the top  imprint Azteca Music, which is being NEWD | | crisTiaN NO PUEDO ARRANCARTE DE MI
pair of albums: the various-artists com- 10 of Hot Latin Tracks last year, when  distributed by Warner Music Mexico. FONOVISA D.FREIBERG (MAJIMENEZ)
pilation “Verano 96,” which ticks up 19- it was a hit at Latino radio. It peaked Azteca is slated to release the up- 12| u | 7 il YICENTE FERNANDEZ ——] ) IEEerT);E\g
17, and Los Del Rio’s “A Mi Me Gusta,”  at No. 12 on Sept. 9, 1995. coming disc by Rocio Banquells, who, MARC ANTHONY = e HASTA AYER
the 1994 release that is the first album Speaking of Hot Latin Tracks, by the way, co-stars with Rafael 20|27 4 | pm S.GEORGE M.ANTHONY (NOT LISTED)
to contain the original rendition of Marco Antonio Solis’ “Qué Pena Me  Sanchez Navarro on the new Azteca 14 18|15 7 So'fgﬁgdﬂmgli N GALIND()EFS(IA‘\LI"{E&
“Macarena.” That title moves 38-36. Das” (Fonovisa) remains comfortably — soap “Te Dejaré De Amar.” LIBERACION : "HAS DE SABER

As if that were not enough, “Macare-  atop the chart for the second straight 1519 | B[5 | ronous V.CANALES (J.COREANT)

na” (Bayside Boys Mix) tops Billboard’s

week.

MICKY, SANTANA STARBOUND:
Superstars Luis Miguel and Santana

Billboard,s
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Hot Latin Tracks..

g
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY

SUPPLIED BY BROADCAST
103 LATI NYMUSIC STATIONS ARE

—
o
—
o
—
oo
-~

PEDRO FERNANDEZ
POLYGRAM LATINO

LA MUJER QUE AMAS

H.PATRON (B.ADAMS R.J.LANGE M.KAMEN)

EZEQUI EL PENA

EBRIO DE AMOR

BOBBV PULIDO

will receive stars on the Hollywood W[ B |5 [12] rono M.ASOLIS (LCASTILLO)
(Calif.) Walk of Fame Aug. 20. a | 2| 8 g,ggmm - TSRO /08
J . 19182l s BANDA MAGUEY PORQUE ES AMOR

G, ROCIO REUNITE: BMG Ariola FONOV E.SOLANO (G.IBARRA)

@ TE VOY A AMAR

LATIN CLUB “ Dis‘rihuidora 0ne s‘on Q Mexico has announced that Juan 0|17 [16] 10 anw EELZONDO (B.PULIDO)
E 1% 7 - Gabriel and Rocfo Dircal have = ™1 1™ "o T EDNITA NAZARIO, EMILIO, GRACIELA BELTRAN 4 POR SIEMPRE UNIDOS
reunited to cut a two-CD album con- EMI LATIN C.PORTER (K.C.PORTER.G.LAUREANO)

TIENE LOS MEJORES PRECIOS EN EL MERCADO | | taining 15 previously unreleased 2 | | 3 (gl FENMTERYLOSJET2 AGUINTANULA 1R BMOOSE UF Cugsg

S1 L0 CONSIGUES A MENOS tracks, plus five that were previously @| z 5 | ANABARBARA NO LLORARE

NOSOTROS SE LO IGUALAMOS recorded. The album, due in November, FONOVISA JAVENDANO LUHRS {.GOAD}

VENGAN Y COMPAREN }vill be supp;)rgad with jl tour b)lrgt;l; 29 | 23 QUS| RAULORTEGAYSUBANDAARRE J_GuAng",‘,EESEP%S

DOS CENTRICOS New York Miami Member of amous palr 0 begin 1n January . 32 2% 5 BANDA ZETA ROCK NATIVO

LOCALES PARA r:,? o r;m' 0 Meanwhile, BMG has released a 25-CD @ Eogl";’;?l"m ;;%\’ET'ZEE ;\U%‘

SERVIRLE A (212) 563-4508  (305) 591-7684 set of Gabriel’s enti.re catalog, along % | 7 6 | 15 | ronowsa D.FREIBERG ID.FREIBERG WARENZON

USTED..... Fax: Fax: (Continued on page 42) 27| 23 | 29 | § | LOSFUGITIVOS © VOY A INTENTARLO TODO

Toll Free (212) 563-4847 (305) 477-0788 POLYGRAM LATINO RMOTTA (A.CHAVEZ]

1-800-745-4509 NO LLORES POR MI

g

NEWD | | | ENRIQUE IGLESIAS
LOS TIRANOS DEL NORTE

R.PEREZBOTUA (EIGLESIAS R MORALES)
PARA MORIR IGUALES

LATIN TRACKS A-Z

2| 38| 3% | 1| ronovisa J.MARTINEZ U.A JIMENEZ)
TITLE (Publisher — Licensing Org.) Sheet Music Dist. 30 30 23 6 LA TROPAF LA MALA VIDA
26 AMARTE A T (The Sound Retreat, BMI) EMI LATIN J.FAW
38 AMIGO MIO (Peermusic, BMI/Bright Morning, BMI) RTTMO ROJO BAILAR PEGADOS
TANGO - FOLKLORE - ROCK ARGENTINO 10 AMOR EN TUS 0JOS (Yami, BMI) @D 3 | - 2 | Fonovish M.CONTRERAS (L.GOMEZ ESCOLAR . SELAS)
36 ASI COMD HDY (EMOA, ASCAP) @ NEW) 1 VICTOR MANUELLE PENSAMIENTO Y PALABRA
CUMBIA - SALSA 31 BAILAR PEGADOS (Copyright Control) SONY S.GEORGE (L.BATISTAWILKINS) |
39 CUANDO LA VEA (Belito, B (@3)| NEWD | | | LAMAKINA MI REINA
. ) 17 EBRIO DE AMOR (Copyright ControD JRN/EMI LATIN 0.SANTANA (0.SANTANA)
Catalogo gratis. 2 EL REPORTERO (TN Ediciones, BMI) 34 | 28 I 20 | 13 | SELENA NO QUIERQ SABER
AT EMI LATIN AB.OUINTANILLA ill {A.B.QUINTANSLLA (1l PASTUDILLO)
Ofertas todos los meses. Sanllifon L, LOS CAMINANTES JAULA DORADA
) 15 HAS DE SABER (Vander, ASCAP) (35| NEWD | | LUNAFONOVISA A.DE LUNA (M.URIETA)
Envios a todas partes del mundo. 13 HASTA AYER (Copyright Control) MARC ANTHONV ASI COMO HOY
: ; R 3% | 26 | 24| 8 | gwa A.FERNANDEZ MANTHONY (0.ALFANNO,M.ANTHONY
¥ " H atin, RUPO LIM T
distribuidora belgrano norte s.r.l. 40 LA COSA MAS BELLA (EMI Blackwood, BMI) 4 | ¥ 2 Eou}éw vk L.E(iﬂlpkm
: : f 30 LA MALA VIDA () Farias, BMI) MAZZ AMIGO MIO
ZaQaIa 3941. Capital Federal (1427). Buenos Aires. Argentina. TSIl iE ROV RS AV NOUIEYERIEE AL 38| 37 [ 36| 12| wan J.GONZALEZ (RLANZL
Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400. LOVED A WOMAN?) (Badams, ASCAP/Zomba, NEWD | | | JAY PEREZ CUANDO LA VEA
ASCAP/KMA, ASCAP/New Line, BMI/Sony/ATV Songs, SEQ':(Y)S RAMAZZOTTI AL ROS:C%@S’;;AI\%:;AEEEDCL':
M S S s oL oM 40 ) 31 | 19 | 18 | Risueume E.RAMAZOTTI (E.RAMAZZOTTI,C.GUIDETTI.A.COGLIATI,N MANO)

6 MEJORES QUE ELLA (Mafiola, ASCAP)
3 ME SUBES, ME BAJAS, ME SUBES (Mas Latin,
SESAC)
33 MI REINA (Copyright Control)
23 NO LLORARE (Beechwood, BMI)
28 NO LLORES POR MI (Fonomusic, SESAC/Unimusica,
ASCAP)
11 NO PUEDO ARRANCARTE DE MI (Huina, BMI)
34 NO QUIERO SABER (EMI Blackwood, BMI/A.Q.HI
Music, BMI/Peace Rock, BMI)
5 NO TE VAYAS (Canciones Mexicanas, SESAC)
12 NO TE VAYAS (Copyright Control)
LA DISTRIBUIDORA MAS 29 PARA MORIR IGUALES (Peermusic, BMI)

32 PENSAMIENTO Y PALABRA (Wilkins, ASCAP)
GRANDE Y MAS COMPLETA EN 7 POR AMARTE (Fonomusic, SESIA('In/Usnimusica.
MUSICA LATINA

REGIONAL MEXICAN

63 STATIONS

1 MARCO ANTONIO SOLIS
FONOVISA QUE PENA ME.

2 LOS TIGRES DEL NORTE
FONOVISA EL REPORTERO

3 INTOCABLE EMI LATIN
NO TE VAYAS

4 BRONCO FONOVISA
TRAICION A LA MEXICANA

5 LIBERACION FONOVISA
HAS DE SABER

6 GRUPO LIMITE POLYGRAM
LATINO ESTA VEZ

7 EZEQUIEL PENA FONOVISA
EBRIO DE AMOR

8 BANDA MAGUEY FONOVISA

TROPICAL/SALSA

23 STATIONS

1 FRANKIE RUIZ POLYGRAM
RODVEN |IRONIA

2 MARC ANTHONY RMM
HASTA AYER

3 DLG SIR GEORGE/SONY
TODO Mi CORAZON

4 VICTOR MANUELLE SONY
PENSAMIENTO Y PALABRA

5 LA MAKINA J&N/EMI LATIN
MI REINA

6 TONO ROSARIO WEA LATINA
ESTUPIDA

7 PAPUCHO Y SU GRUPO WAO
JEN/EMI LATIN  MARINER

8 EL GRAN COMBO FONOVISA

29 STATIONS
1 LUIS MIGUEL WALT DISNEY
SUENA

2 OLGA TANON WEA LATINA
ME SUBES, ME BAJAS,

3 SORAYA POLYGRAM LATINO
AMOR EN TUS 0JOS

4 ENRIQUE IGLESIAS FONO-
VISA POR AMARTE

5 CRISTIAN FONOVISA NO
PUEDO ARRANCARTE..

6 MARC ANTHONY RMM
HASTA AYER

7 EDNITA NAZARIO, EMILIO, GRACIELA
BELTRAN eMi LATIN  POR SIEMPRE.

ASCAP) 8 MARC ANTHONY EMI LATIN

19 PORQUE ES AMOR (Copyright Control) ASI COMO HOY AS| LOGRAMOS NUESTRO PORQUE ES AMOR
EN EL MUNDO 21 POR SIEMPRE UNIDOS (Mundo Nuevo, 9 MARCOS LLUNAS POLYGRAM 9 JAILENE squ LATIN 9 VICENTE FERNANDEZ SONY
SESAC/I , ASCAP, L AS LATINO VIDA YO LO HAGO MIO NO TE VAYAS
SIN DUDA, N P/E::'g,:': oS (M;Fsalr:Z':ls szs?c';) 10 EROS RAMAZZOTTI 10 LUIS MIGUEL WA piswey | 10 BOBBY PULIDO ewi LaTi
: ARISTABMG LA COSA UENA TE VOY A AMAR
SIMPLEMENTE LA MEJOR! 25 ROCK NATIVO (Vander, ASCAP) 11 LA MAFIA SONY 11 OLGA TANON WEA LATINA 11 JENNIFER Y LOS JETZ EMI
4 SUENA (SOMEDAY) (Wondertand, BMI/Walt Disney, MEJORES QUE ELLA ME SUBES, ME BAJAS, LATIN VEN A MI

12 MARC ANTHONY EMt LATIN
ASI COMO HOY
13 ILEGALES ARIOLA/BMG

12 AMBRA ZAFIRO/BMG
TE PERTENEZCO
13 FRANKIE RUIZ POLYGRAM

12 RAUL ORTEGA Y SU BANDA
ARRE FONOVISA TE
13 BANDA ZETA FONOVISA

ASCAP)
TE APROYECHAS (Copyright Control)

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS! 37

24 TE NECESITO (Vander, ASCAP) RODVEN IRONIA FIESTA CALIENTE ROCK NATIVO
LLAMENOS HOY! 20 TE VOY A AMAR (Zomba Golden Sands, ASCAP) 14 EROS RAMAZZOTTI 14 TONY VEGA RMM 14 ANA BARBARA FONOVISA
TODO M1 CDRAZON (Jamuna Songs, ASCAP/Insignia, ARISTABMG ESTRELLA DOBLE AMOR NO LLORARE

15 MENUDO MusICA
FUTURA/RTP/SONY NO
Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
or more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
700 detections for the first time. If two records are tied in number of plays, the record being played on more stations is ptaced first. Records
below the top 20 are removed from the chart after 26 weeks. © 1996 illboard/BPI Commumca!vms Inc.

15 GISSELLE RCABMG ESA NO
ES MEJOR QUE YO

15 LOS TIRANOS DEL NORTE
FONOVISA_PARA MORIR

1- 8 O O- 78 O- 7 7 1 2 . ASCAP/Famous, ASCAP)

[ 8 TRAICION A LA MEXICANA (Copyright Control)
I: (305) 262-7711 + 261-614
6940 S.W. 12 Street Miami, FL 33144 « Local: (305 262-7 Fax: (305) 261-6143 22 VEN AMI (Copyright Controf)

27 VOY A INTENTARLD TODO (Pacific, ASCAP)
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FOR WEEK ENDING AUGUST 3, 1996

BI | | bOOI’d LCITII | 50
Compiled from a national sample of retail stcre and rack sales reports collected, compiled, and provided by
28 |58 | ¢
% | <% [ £3 | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* & & GREATEST GAINER/NO. 1 & & *
(1)| 2 | 55 | VARIOUS ARTISTS aRIOLA 31388/8MG 1 week at No. 1 MACARENA MiIX
2 1 38 ENRIQUE IGLESIAS @ FONOVISA 0506 ENRIQUE IGLESIAS
3 | 3 | 69 | GIPSY KINGS @ nonesucH 79358AG  THE BEST OF THE GIPSY KINGS
4 4 53 | SELENAA’EMI34123/EMI LATIN DREAMING OF YOU
(5D 7 | 10 | VARIOUS ARTISTS em Latin 3628 VOCES UNIDAS
] 6 20 SHAKIRA sony 81795 - PIES DESCALZOS
8 | 19 | GIPSY KINGS NONESUCH 79399/AG TIERRA GITANA
8 5 13 LOS TIGRES DEL NORTE FonovISa 6049 BB UNIDOS PARA SIEMPRE
9 ?_ 11 GRUPO LIMITE POLYGRAM LATINO 527434 POR PURO AMOR
10 15 5 LOS DEL RIO ARIOLA 37587/8BMG MACARENA NON STOP
11 10 15 OLGA TANON WEA LATINA 13667 NUEVOS SENDEROS
12 13 43 GLORIA ESTEFAN @ EPIC 67284/SONY ABRIENDO PUERTAS
13 11 44 RICKY MARTIN sonY 81651 A MEDIO VIVIR
14 14 161 GLORIA ESTEFAN A EPIC 53807/SONY M! TIERRA
15 12 12 JENNIFER Y LOS JETZ EMI LATIN 38242 DULZURA
16 18 | 122 | SELENA A EMI LATIN 28803 AMOR PROHIBIDO
17 19 6 VARIOUS ARTISTS RCA 36939/BMG VERANO ‘96
18 21 49 MARC ANTHONY RMM 81582 TODO A SU TIEMPO
19 16 12 INTOCABLE EMI LATIN 37449 LLEVAME CONTIGO
20 17 16 VARIOUS ARTISTS EMI LATIN 37690 TEJANO AWARD NOMINEES
21 26 2 PROYECTO 1 EMI LATIN 36672 MEGA REMIX HITS
22 24 25 LOS TUCANES DE TIJUANA ALACRAN 36384/EMI LATIN MUNDO DE AMOR
23 20 2] BOBBY PULIDO eMi LATIN 34166 DESVELADO
yL] 23 9 EROS RAMAZZOTTI ARISTA 35442 DONDE HAY MUSICA
@5)| 32 | 5 | LamAFAsonvs1722 UN MILLON DE ROSAS
33 | 11 | ILEGALES ariowa 324168MG ILEGALES
27 27 9 VICENTE FERNANDEZ SoNY 81896 Y SUS CANCIONES
28 29 56 JULIO IGLESIAS sony 81604 LA CARRETERA
29 25 32 PEDRO FERNANDEZ POLYGRAM LATINO 528671 PEDRO FERNANDEZ
30 22 31 MICHAEL SALGADO JoEY 3427 EN CONCIERTO
31 28 26 CRISTIAN FonovISA 0510 BB EL DESEO DE OIR TU VOZ
32 35 40 LUIS MIGUEL @ WEA LATINA 11212 EL CONCIERTO
33 | 30 9 RUBEN VELA HACIENDA 204 EL COCO RAYADO
34 31 8 SORAYA POLYGRAM LATINO 527831 EN ESTA NOCHE
35 36 100 LUIS MIGUEL A WEA LATINA 97234 SEGUNDO ROMANCE
36 38 37 LOS DEL RIO ARIOLA 18570/BMG A MI ME GUSTA |
(37)| RE-ENTRY | ALEJANDRO FERNANDEZ son sis6s QUE SEAS MUY FELIZ
38 47 160 | SOUNDTRACK @ ELEKTRA 61240/EEG THE MAMBO KINGS
| 39 40 161 | LUIS MIGUEL A weA LATINA 75805 ROMANCE
40 34 28 LA TROPA F EMI LATIN 36463 A UN NUEVO NIVEL
* 4 & HOT SHOT DEBUT & &
41)| NEWDP | GARY HOBBS £M: LATIN 37766 ARDIENTE
42 41 160 LINDA RONSTADT A_F_LF_KTRA 60765/EEG CANCIONES DE MI PADRE
RE-ENTRY GIPSY KINGS ELEKTRA 60B45/EEG GIPSY KINGS
L2 45 29 LOS TUCANES DE TIJUANA ALACRAN 34975EMt WIN_ 1 14 TUCANAZOS BIEN F’ESADOS a
ﬁS 43 3 BANDA MAGUEY FoNOviSA9431 ETERNO ENAMORADO
46 39 5 LOS FUGITIVOS POLYGRAM RODVEN 531846 DIOS
41 % 45 MAZZ EMI LATIN 30913 SOLO PARA TI
NEW ) LOS DEL MAR CRITIQUE 12000/8MG VIVA EVITA
RE-ENTRY | MANA wea LATINA 99707 CUANDO LOS ANGELES LLORAN
RE-ENTRY LOS DEL MAR CRITIQUE 15440/8MG MACARENA
POP TROPICAL/SALSA | REGIONAL MEXICAN
1 VARIOUS ARTISTS 1 GLORIA ESTEFAN EPIC/SONY 1 LOS TIGRES DEL NORTE FONO-
ARIOLA/BMG MACARENA MIX ABRIENDO PUERTAS visa UNIDOS PARA SIEMPRE
2 ENRIQUE IGLESIAS FONO- 2 GLORIA ESTEFANEFCSONY M TIERRA 2 GRUPO LIMITE POLYGRAM
visA ENRIQUE IGLESIAS 3 MARC ANTHONY RMM LATINO POR PURO AMOR
3 GIPSY KINGS NONESUCH/AG TODO A SU TIEMPO 3 JENNIFER Y LOS JETZ emi
THE BEST OF GIPSY KINGS 4 SOUNDTRACK ELEKTRAEEG LATIN DULZURA
4 SELENA EM) EMI LATIN THE MAMBO KINGS 4 SELENA EMI LATIN
DREAMING OF YOU 5 DLG SIR GEQRGE/SONY DLG AMOR PROHIBIDO
5 VARIOUS ARTISTS EMI LATIN ARTISTS POLYGRAM ROD- 5 INTOCABLE EMI LATIN
VOCES UNIDAS VEN CARNAVAL DEL MERENGUE 96 LLEVAME CONTIGO
6 SHAKIRA sonY 7 VARIOUS ARTISTS PROTELRTPSONY 6 VARIOUS ARTISTS EMI LATIN
PIES DESCALZOS MERENGUE EN LACALLE 8 96 TEJANO AWARD NOMINEES
7 GIPSY KINGS NONESUCH/AG 8 JESUS ALEMANY HANNI 7 LOSTUCANES DE TUUANA
TIERRA GITANA BAL'RYKODISC CUBANISMO! ALACRANEILAIN MUNDO DE AMOR
8 LOS DEL RIO ARIOLA/BMG 9 VARIOUS ARTISTS RHINO/AG 8 BOBBY PULIDO EMI LATIN
MACARENA NON STOP SALSA FRESCA: DANCE DESVELADO
9 OLGA TANON WEA LATINA HITS OF THE '90'S 9 LA MAFIA soNy
NUEVOS SENDEROS 10 CARLOS VIVES POLYGRAM LAT! UN MILLON DE ROSAS
10 RICKY MARTIN SONY NO LA TIERRA DEL OLVIDO 10 VICENTE FERNANDEZ SONY
A MEDIO VIVIR 11 VARIOUS ARTISTS poLY Y SUS CANCIONES
11 VARIOUS ARTISTS RCA/BMG GRAM RODVEN CARNAVAL DE 11 PEDRO FERNANDEZ POLYGRAM
VERANO ‘96 LA SALSA ‘96 LATINO PEDRO FERNANDEZ
12 PROYECTO 1 EMI LATIN 12 VARIOUS ARTISTS RMM TROPI- 12 MICHAEL SALGADO JoeY
MEGA REMIX HITS CAL TRIBUTE TO THE BEATLES EN CONCIERTO
13 EROS RAMAZZOTTI ARISTA 13 VICTOR MANUELLE sony 13 RUBEN VELA HACIENDA
DONDE HAY MUSICA VICTOR MANUELLE EL COCO RAYADO
14 ILEGALES ARIOLA/BMG 14 FRANKIE RUIZ POLYGRAM 14 ALEJANDRO FERNANDEZ
ILEGALES ROOVEN COMPLICAME SONY QUE SEAS MUY FELIZ
15 JULIO IGLESIAS soNy 15 EL GENERAL RCA/BMG 15 LA TROPA F EMI LATIN
LA CARRETERA ES MUNDIAL A UN NUEVO NIVEL

Artists & Music

New Releases Give A Classical
Twist to Piazzolla’s Nuevo Tango

TANG() IS KING: Astor Piazzolla,
the crusty Argentinian reinventor of
the tango, has been dead a few years,
and now his music has started reach-
ing beyond
world music
fans into the
classical arena.

On Aug. 12,
Harmonia Mun-
di will release
“Astor Piazzol-
la: Tango,”

KEEPING

SCORE

harbinger of a trend. Close on its heels
(Sept. 17) comes violinist Gidon Kre-
mer's “Hommage A Piazzolla” on
Nonesuch. Kremer has assembled a
quintet that
mirrors Piazzol-
la’s own (viclin,
guitar, bass,
piano, and ban-
donedn) for 10
of the compos-
er’s tangos.
Also on the

which features
the Barcelona
ensemble Or-
questra De Cambra Teatre Lliure,
conducted by Josep Pons. The album,
which will be released with great fan-
fare in the U.S.,
features perfor-
mances of Piazzol-
la’s “Concerto Pour
Bandonedn,” “Tres
Movimientos Tan-
guisticos Porte-
fos,” and five tan-
gos, including “La
Muerte Del An-
gel,” with soloists
Pablo Mainetti on
bandonedén and
Lluis Vidal on
piano. In Europe, the album will be
released in September.

Harmonia Mundi appears to be the

by Hezdz Waleson

horizon is a disc
of two-piano
arrangements
of Piazzolla music, performed by Piaz-
zolla keyboard player Pablo Ziegler
and Emanuel Ax, who is making his
first foray into the genre, on Sony
Classical. Yo-Yo Ma is also in-
vestigating the tango master and
plans a recording. And Milan has
already put out a disc billed as Piaz-
zollu’s last concert, recorded July 3,
1990, on which Piazzolla plays the ban-
doneén concerto and other works with
the Athens Colors Orchestra cen-
ducted by Manos Hadjidakis. (Piaz-
zolla was taken ill in Paris in August
1990 and died two years later.)
Piazzolla studied with Nadia
Boulanger, who persuaded him to use
the musical materials of his native land
rather than some international compo-
(Continued on page 44)

NOTAS

(Continued from page 40)

with “25 Aniversario, Solos, Duetos, Y
Versiones Especiales,” a collection of
rare sides featuring recordings by the
renowned singer/songwriter in Span-
ish, Portuguese, and .Japanese.

MEXICO NOTAS: Fonovisa singer/
actress Lucero and EMI Mexico
crooner Mijares are due to wed Jan. 18,
1997, in Mexico City . . . Upcoming con-
certs in Mexico City include shows by
King Crimson Friday (2)-August 4 at
the Teatro Metropolitan and the Sex
Pistols Aug. 20 at the Palacio De Los
Deportes. And after filling up the
3,000-seat Teatro Metropolitan recent-
ly, Grammy-winning rock star Alanis

Morissette will return to Mexico City
for shows Oct. 15-16 at the 10,000-seat
Auditorio Nacional.

On July 15, Warner Music Mexico
and Sony Music Mexico serviced Mex-
ican radio with singles by their biggest
solo male pop artists. Warner came out
with “Ddme,” by Luis Miguel; Sony
released Ricardo Arjona’s “Si El
Norte Fuera El Sur,” the title track to
his album released July 16. Miguel's
track, written by BMG Argentina’s Ale-
jandro Lerner, is rhythmic, romantic
pop that breaks no new musical grounds
but was much anticipated nonetheless.
His as-yet-unnamed album is set to

(Continued on page 44)

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Ot America (RIAA) certifi
cation for sales of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows
chart’s largest unit increase. M8 indicates past and present Heatseeker titles. © 1996, Billboard/BPI Com-

munications and SoundScan, Inc.
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{ROD * KUBANEY « FONOVISA EMI/LATIN®* COMBO +

1000 DE LA DISTRIBUIDORA MAS
GRANDE EN EL MUNDO

oW

©5*POLYGRAM.

TOLL FREE:B800-329-7664
OR 305-621-0070 /FAX:621-0465

DISCOS COMPACTOS, VIDEOLASER, CASSETTES,

ASK FOR MARTHA

ACCESORIOS, VIDEOS Y MUCHO MAS!

S'lIH N3L dOLsNILV1/

2SI ANOS. VNIV VIM + iI4OW HONW 8 NIAQO™®’

Reach For The STARS!
MOVING? RELOCATING?

ARE YOU INTERESTED IN RESIDENTIAL, COMMERCIAL OR STUDIO
PROPERTIES? BE SURE TO READ THE ADS IN THE REAL ESTATE TO THE
STARS CLASSIFIED SECTION EVERY WEEK IN BILLBOARD.

ALLIGATOR:

OUR BLUES
MEANS BUSINESS

“genvine houserockin' music”

william
clarke

AL 4842
WILLIAM (LARKE

The Hard Way

WILLIAM CLARKE is one of the
best-known and most
critically-acclaimed blues
harmonica players in the world
today. An absolute master of
his instrument and a live
performer of incredible stamina
and inventiveness, the
(alifornia-based (larke spends
his life delivering powerhouse
shows to fans across the coun-
try and around the world.

The Hard Way, (larkes fourth
Alligator release, is full of his
gritty, footstomping blves, but
also finds him stepping out on
splendid takes of jazz instru-
mentals like Walkin’ and Benny
Moten's Moten Swing.

Support for The Hard Way

® Full page, full color.ads in
Musidian, Living Blves, Blues Revue
and Blves Access
o Alligator publicity department
placing national press and
television feateres
® Posters and in-store play copies
o Regional advertising tofocus on
tour support advertising and all
major blues society newsletters
o Aggressive promction to
commercial and non-commercial
radio blues shows nationwide

JUST RELEASED!

Available from these fine
independent distributors:
Action ® Associated ® Bayside
Big State @ (RD@®DNA @ MS
01d Fogey @ Passport
Record Depot @ Select-0-Hits
Silo®Tant

Member OfRID
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NONESUCH 79399/AG

5 E Compiled from a national sample of retail store and rack sales SoundScan®
g |2 |5 reports collected, compiled, and provided by (111
v | 5 (4| TITLE
£ | S {235 LABEL & NUMBER/OISTRIBUTING LABEL ARTIST
* % NO.1 & % ;
1|69 THE BEST OF THE GIPSY KINGS @ GIPSY KINGS
NONESUCH 79358/AG 30 weeks at No. 1
2119 TIERRA GITANA GIPSY KINGS

ONE WORLD
PUTUMAYQ 126

VARIOUS ARTISTS

488 THE MASK AND MIRROR LOREENA MCKENNITT

WARNER BROS. 45420 (B

516 COMMON GROUND VARIOUS ARTISTS

CAPITOL 37691

7178 THE LONG BLACK VEIL ®
RCA VICTOR 62702

THE CHIEFTAINS

6 |13 CELTIC TREASURE- THE LEGACY OF TURLOUGH O’CAROLAN  VARIOUS ARTISTS
NARADA 63925

12 {23 FILM CUTS THE CHIEFTAINS

RCA VICTOR 6B43B

10| 21 | LORE CLANNAD
ATLANTIC B2753

—
w
w

13| 34 WOMEN OF THE WORLD: CELTIC
PUTUMAYO 120

VARIOUS ARTISTS

11 | 11| a5 | THE BROTHERS MCMULLEN SOUNDTRACK
ARISTA 1B803
12 | 8 | 73 | THE LION KING: RHYTHM OF THE PRIDE LANDS ® LEBOM
WALT DISNEY 60871
RE-ENTRY GIPSY KINGS A GIPSY KINGS

ELEKTRA 60845/EEG

SliE

12)|NEWD GREEN LINNET RECORDS THE TWENTIETH ANNIVERSARY. COL.  VARIOUS ARTISTS
GREEN LINNET 106

15 | 14 ] 20 | NIGHT SONG NUSRAT FATEH ALI KHAN & MICHAEL BROOK

REAL WORLD 2354

TOP REGGAE ALBUMS.

* K NO.1 % %

112 MAN WITH THE FUN MAXI PRIEST
VIRGIN 41612 2 weeks at No. 1
BOOMBASTIC @ SHAGGY

254 VIRGIN 40158*

8 REGGAE GOLD 1996 VARIOUS ARTISTS

VP 1479*

49 SOUL ALMIGHTY- THE FORMATIVE YEARS VOL. 1 BOB MARLEY

JAD 1001

6 | 61 NATURAL MYSTIC
TUFF GONG 524103*/ISLAND

BOB MARLEY & THE WAILERS

FIRE ON THE MOUNTAIN

5111 VARIOUS ARTISTS
POW WOW 7462

7 |53 'TIL SHILOH BUJU BANTON

LOOSE CANNON 524119*/ISLAND (B

—
w

8 |36 THE BEST OF-VOLUME ONE UB40
VIRGIN 41009
9|37 THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
10|12 VALLEY OF DECISION CHRISTAFARI
GOTEE 4501
INNER CIRCLE

BAD BOYS A
11 11|l BIG BEAT 9226 1/AG

SCENT OF ATTRACTION PATRA
RE-ENTRY 550 MUSIC 67094* [H

13 | 13| 54 FREE LIKE WE WANT 2B ZIGGY MARLEY AND THE MELODY MAKERS

ELEKTRA 61702*/EEG

PROMISES & LIES A UB40
14 15105 VIRGIN 88229

PROPHECY
15 | 1237 | Arrican STARIRAL 529264 -1SLANO G

CAPLETON

TOP BLUES ALBUMS.

* * NO.1 % %

218 GOOD LOVE!
1 week at No. 1

MALACO 74B0

JOHNNIE TAYLOR

11|37 LEDBETTER HEIGHTS KENNY WAYNE SHEPHERD

GIANT 2462 1/WARNER BROS. B

Jagy
BLUE
NOTES

by Jim Macnie

GROWTH SPURT: Having a built-in clientele is a big plus for any fledgling
business, so the jazz center that’s scheduled to make its home at Universal
City’s massive E ZONE entertainment complex in Orlando, Fla., should be
well populated. Already a thriving theme park with rides and active film stu-
dios, the Universal site is slated to be significantly enhanced to accommodate
the immense E ZONE, which will include the Down Beat Jazz Hall of Fame,
the Thelonious Monk Jazz Academy (TMJA), and a live performance venue for
Jjazz. The opening is scheduled for 1998.

“In order to enter the theme park, everyone must walk through this E ZONE
area, which is free to the public,” says Tom Carter, executive director of the
Thelonious Monk Jazz Institute.

The club will present major jazz entertainers, according to Carter. During
the day, as part of their performance agreement, the artists will present mas-
ter classes, workshops, and lectures under the auspices of the TMJA.

“The educational components were what primarily helped to cement the
deal,” says Carter. “The activities that the Monk Institute has been involved
in played a major role in this association. We’ll have various competitions: high
school, middle school, and college bands and other learning elements for stu-
dents as well, including everything from instrument training to historical info.”

There will be archival and contemporary jazz videos on site. The club, which
will be wired for filming and recording, will be used for activities beyond con-
certs; its final seating capacity has yet to be determined, but Carter believes
it will hold 400-500. Other areas of the park will be available for larger events.

The goal of the Down Beat Hall of Fame is to present jazz memorabilia.
Carter mentions a commitment of Thelonious Monk’s piano. Down Beat pres-
ident Jack Maher says instruments from leading musicians are welcome,

“We don’t have that much yet, but we’re going after everything you can
imagine,” says Maher. “We also were at the | National Assn. of Music Mer-
chants] show in Nashville |July 12-14] and ta'ked to many companies—from
Zildjian to the folks that made Miles [Davis’] trumpet.”

Maher says that in mid-August, the hall of fame’s organizers will begin a
search for original transcripts of arrangements and compositions. “We’ve gone
to historians like Dan Morgenstern and asked for their assistance,” says
Maher. “And hopefully the record companies will also be involved to provide
music from 1923 through 1998, a mix of it all.”

Carter is also enthusiastic about the aesthetic of the complex. “It will take
vou through the historical sequence, and there will be reverence, like a West-
minster Abbey,” Carter says. “But at the same time, there will be a vibrance
of today—of young musicians as well as the masters. You'll sense jazz’s full
history and impact, not only in America but throughout the world. It will also
be done in some very innovative ways, layout-wise.”

Maher adds, “We'd like ideas from anyone interested. Now; it’s an open call.”

R.I.E; The jazz community was sadly wounded by the July 17 explosion of TWA
Flight 800, which killed all 230 aboard. Among them were Anamaria Shorter,
saxophonist Wayne Shorter’s wife, and Dalila Lucien, vocalist Jon Lucien’s
daughter and Wayne and Anamaria’s niece (sec Lifelines, page 94). The flight,
bound for Paris, went down in the Atlantic off Long Island shortly after taking
off from New York’s Kennedy International Airport. Ac press time, the explo-
sion’s cause was still unknown. Deep condolences go out to both families.

38 GREATEST HITS @
EPIC 66217

STEVIE RAY VAUGHAN & DOUBLE TROUBLE

4 | 5 | JUST LIKE YOU
OKEH 67316/EPIC (B

KEB’ MO’

NEWD | A PIECE OF YOUR SOUL STORYVILLE

CODE BLUE 82921/AG

6 | 49 FROM THE CRADLE A° ERIC CLAPTON

DUCK/REPRISE 45735/WARNER BROS.

PHANTOM BLUES

5 |21 TAJ MAHAL
PRIVATE 82139

7116 THE ALLIGATOR RECORDS 25 TH ANNIVERSARY COL. VARIOUS ARTISTS
ALLIGATOR 110/111

8|14 LIVE! THE REAL DEAL  BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND)
SILVERTONE 4154 3/JIVE B

=-[--8g- BB

BLUES ®
9149 MCA 11060

JIMIHENDRIX

ESSENTIAL BLUES 2
HOUSE OF BLUES 161183

VARIOUS ARTISTS

—
—
15
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49 | KEB' MO’ KEB' MO’

OKEH 57863/EPIC

—
N
—
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YA THINK I’'D KNOW BETTER

1 COCO MONTOYA
BLIND PIG 5033

—
(2%}
—
~

LONG WAY HOME

CLARENCE "GATEMOUTH" BROWN
14 14116 VERVE 529465

JOHN LEE HOOKER

CHILL OUT
15 | 15 ] 46 | FoinTsLANK 40107MVIRGIN

(D Albums wth the greatest sales gains this week @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units; A RIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. All
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REGGAE MUSIC

, Same Dy Madl, Besd Price

Gree Calalg

Call Toll Free To Place Orders

1-800-441-4041

Har: 118-658-3573

REGGAE GOLD
1996
LP, CD & CASS
VP 1479

MAIN BRANCH: 89-05 138th Street, Jamaica, NY 11435 Tel: 718-291-7058
IN FLORIDA: 5893 S.W. 21st St., W. Hollywood. Florida 33C23 Tel: 305-966-4744 Fax: 305-966-8766

LARGEST DISTRIBUTOR

Various Artists

Best Of
Blues Guitar

John Lee Hooker,
Albert Collins, B.B. King,
Imore James
and John Hammond give
7 this compilation a
powerful blues foundation.

J 3#‘*_8“3{ w_ith Q‘aﬁkﬁ.ﬁ'ﬂm— _—

Keith Richards, Johnny
‘ iteg, Gaiy Moore:

~ Thunderbirds),
" Best Of Bl Guitar
reaches out to gnainstream
fans by trating the :
impact of blues music on its
most famous d)
E'xogqny,-‘-x‘n?k ‘ rol}. Yy
SR T Yy RO G Vi

Pointblank Records
P.O. Box 8873
RedBank, N] 07701

-
-

Roots. Bluaos. Sowual.

ntlank
dcinidian
©1996 Virgin Records America, Inc.
http://www.virginrecords.com
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by Lisa Collins

DESTINATION: PITTSBURGH: More than 15,000
choir and church representatives, gospel label execu-
tives, broadcasters, retailers, and artists are expected
to descend on Pittsburgh for the 29th annual session of
the Gospel Music Workshop of America (GMWA), Aug.
10-17. Preregistration is at an all-time high for the
event, which serves as a showcase for gospel’s biggest
stars while providing more than 100 seminars and
workshops spanning a wide range of topics, from choir
decorum to concert promotion.

Among this year’s highlights are the official instal-
lation ceremony for the Rev. Albert Jamison, who was
named GMWA chair in March; a new ministry track,
designated “Our Daily Bread,” which will feature
prominent speakers on the evangelistie circuit; and a
“Salute To Gospel Pioneers,” which will honor the likes
of Shirley Caesar, Albertina Walker, the Mighty
Clouds Of Joy, Sensational Nightingales, the
Williams Brothers, Willie Neal Johnson & the
Gospel Keynotes, the Barrett Sisters, the Pilgrim
Jubilees, and the Soul Stirrers.

Among those set to perform at the tribute are the
Lumzy Sisters, Luther Barnes, Christianaires, and
the Bolton Brothers.

Once again, Malaco/Savoy will kick off the Gospel
Announcers Guild track (which doubles as the industry

featuring their top acts, including Dorothy Norwood,
James Moore, the Mississippi Mass Choir, Willie
Neal Johnson & the Gospel Keynotes, LaShun Pace,
the Georgia Mass Choir, and Ruby Terry. (Terry’s
recent cut—*“Didn’t I Tell You It Would Be All Right”—
from the album “God Can Do It” features labelmates
Norwood and Moore and has fast become a hit at gospel
radio.)

Also featured at the showcase will be Blackberry
Records recording artists and label owners the
Williams Brothers.

“Strength Through Diversity” is the theme of this
year’s industry track, and as always, it features a full
slate of showcases from the nation’s top gospel labels.
In response to complaints about the five-hour show-
cases that dominated last year’s meeting, showcases
are now being tailored to two hours and 15 minutes.
Also new this year is a “Manufacturers Product Book,”
which offers information about forthcoming releases.

“There is a move on our part to provide as much
information as possible in print form for dissemina-
tion to announcers,” says Gospel Announcers Guild
chair Al Hobbs. “Our main focus, of course, is to assess
where we are and what is needed for future industry
growth.”

BRIEF‘LY: Word Records is excited about the latest
project from Helen Baylor. Featuring Billy Preston
and Andraé Crouch, the as-yet-untitled project is
being mastered for a September release . . . Last month
in Dallas, Kirk Franklin produced a live in-studio ses-
sion by a local youth choir, God’s Property, whose
recording bow later this year will mark the debut
release from B-Rite Music. It will be distributed by
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Compiled from a national sample of retail store and rack sales ioi”idlsﬁno

GOSPO CENTRIC 72127

* % NO.1 * %

KIRK FRANKLIN AND THE FAMILY
12 weeks at No. 1

WHATCHA LOOKIN' 4

BRODERICK E.RICE BoRNAGAIN 1010 TOMMY FORD PRESENTS: BRODERICK E. RICE ALIVE ALIVE ALIVE

REV. CLAY EVANS  MEEK 3995

I'VE GOT A TESTIMONY

4|8 MISSISSIPPI MASS CHOIR
MALACO 6022

I'LL SEE YOU IN THE RAPTURE

BENSON 4320

FRED HAMMOND & RADICAL FOR CHRIST

THE SPIRIT OF DAVID

VARIOUS ARTISTS

INTERSOUND 9190

TOGETHER AS ONE

V.L.P. MUSIC & ARTS SEMINAR MASS CHOIR  VERITY 43014 STAND!

GOSPO CENTRIC 72119

KIRK FRANKLIN AND THE FAMILY A

KIRK FRANKLIN AND THE FAMILY

DARYL COLEY sparrow 51523  BEYOND THE VEIL: LIVE AT THE BOBBY JONES GOSPEL EXPLOSION Xlli

CECE WINANS

SPARROW 51441

ALONE IN HIS PRESENCE
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WALTER HOWARD  MEEK 2492

WHATEVER YOU WANT, GOD'S GOT IT

THE WILLIAMS SISTERS
FIRST LIGHT 4003

—
N
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s
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LET EVERY EAR HEAR — LIVE ON THE EAST COAST

SELAH 33205

RON WINANS PRESENTS FAMILY & FRIENDS IV

FAMILY AND FRIENDS IV

ATLANTA INT'L 10221

DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE

COUNT ON GOD

BORN AGAIN 1008

KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR

EXCITED

COMMISSIONED

BENSON 4184

IRREPLACEABLE LOVE

WORD 67687/EPIC

SHIRLEY CAESAR’S OUTREACH CONVENTION CHOIR

JUST A WORD

VERITY 43015

RICHARD SMALLWOOD WITH VISION

ADORATION: LIVE IN ATLANTA

YOLANDA ADAMS  TRIBUTE 1000

YOLANDA LIVE IN WASHINGTON D.C.

=1 N = -
—
~
—
~N

SOUND OF GOSPEL 218

KENNETH MARTIN & VOICES IN PRAISE

HOLY IS HIS NAME

WILLIE NEAL JOHNSON & THE NEW KEYNOTES

track), this time with a three-hour showcase Aug. 10  Interscope Records/MCA. 21 |21 i3 ]| WILLIEES PELP ME TO BE STRONG
22 | 12 | 93 | DOTTIE PEOPLES  ATLANTA INT'L 10200 ON TIME GOD
KEEPING SCORE (23) |Re-ENTRY| ST. JAMES CHOIR  SOUND OF GOSPEL 217 | TRUST IN GOD

(Continued from page 42)

sitional style. A consummate per-
former on the mournful-sounding ban-
doneén, an accordion-like instrument,
Piazzolla returned to Argentina and
revolutionized the tango, turning his
back on its somewhat sleazy dance hall
connotations and developing it into an
art form that demanded attention
rather than dancing.

Piazzolla’s tangos found their way
into jazz, movie scores, and sympho-
ny orchestras. He was delighted that
his nuevo tango, as he called it, offend-
ed purists who like their tangos
straight and associate the music with
dancing.

It is thus a bit ironic that Harmonia
Mundi (HM) chose a street tango-ing
couple in a deep dip for its eye-catching
cover art (an unusual choice for HM,
which usually goes for sophisticated,
lapidary paintings). And then there are
the label’s plans to feature tango
dancers at its album launch parties at
retail outlets in major markets.

Harmonia Mundi USA (HMU) has
big expectations for this title and is
pushing it at radio and retail. A two-
track sampler disc began getting
heavy radio play in different formats
weeks before the launch. Classical sta-
tions played the concerto’s opening
movement, while others went for the
mellower “Tango ‘Decarissimo.””

The title will be on listening stations
in Trans World’s top 100 stores, as well
as in Spec’s, Olsson’s, Virgin Mega-
stores, Borders, and Planet Music.
“Tango” will be spotlighted on Tower
Mail Order’s online service, and any-
one who hits the tango response but-
ton gets a free sampler.

Various sales, window displays, and
light boxes are also planned in major
markets, and HMU added a lipsticked
mouth imprint to the cover art T-

shirts. They’ll be giving out temporary
lip tattoos at retail. “No, it’s not a face-
painting booth,” said HMU’s Sarah
Folger.

The album will appear in the classi-
cal section, though there will be some
world music promotions as well. It’'s a
bit of a switch from the Catalan
orchestra’s series of recordings of
music by Manuel de Falla and Padre
Antonio Soler, but “the catalog is
expanding, and it made sense,” says
Folger.

SHORT TAKES: Didier Durand-
Bancel has been named president of
Erato Disques, effective Thursday (1).
He had been director-general of the

label since November 1994,

Erato’s A&R director, Pascal de
Mey, has moved to Radio France, and
the company has promoted producer
Martin Sauer to replace him. . . With
the Lincoln Center Festival poised to
take over New York this week, let’s not
forget some of the smaller events hap-
pening around town. There’s Bryant
Park’s New Work, New York series,
which on Thursday (1) presents the
American Opera Projects’ “Memoirs
Of Uliana Rooney,” the world premiere
of an opera by composer Vivian Fine
and librettist Sonya Friedman. The
opera is the story of a fictitious femi-
nist composer and traces her life from
the "20s to the present.

NOTAS

(Continued from page 42)

drop Aug. 20. Arjona’s track, however,
has caused a stir with its pointed verse
that narrates how life would be if Latin
America and the U.S. traded socio-polit-
ical customs and habits.

STATESIDE BRIEF'S: On Friday (2),
MTYV Latino and EMI Music are co-
releasing “Conexién MTV,” a multi-
artist package whose name is taken
from MTV’s viewers’ choice video
show: Among the artists on the com-
pendium are Aterciopelados, Aziil
Violeta, Café Tacuba, Man4, Parala-
mas, La Ley, and Diego Torres . . .
TropiJazz/RMM has signed supreme-
ly talented pianist Michel Camilo.
Meanwhile, RMM has inked Colombian
salsero Jerry Galante.

ARGENTINA NOTAS: After a rela-
tively quiet period, Rock & Pop Inter-
national is gearing for a strong slate of

shows in Buenos Aires. Due to play
Obras stadium are Yngwie Malmsteen
(Aug. 10), Ratones Paranéicos (Aug.
16), Skid Row (Aug. 22), Biohazard
(Aug. 23), and Iron Maiden (Aug. 31).
Lou Reed is booked to play Gran Rex
Theater Sept. 13-14, and AC/DC will
play River Plate Stadium Oct. 18.

The Argentine Chamber of Music
and Image and the Argentine Assn. of
Audio and Video are co-sponsoring
Electro-show 96, an expo featuring
companies that produce musical instru-
ments and recording, lighting, and
video equipment. The event will take
place Oct. 16-20 at the Centro Munici-
pal de Exposiciones Convention Center
in Buenos Aires.

Assistance in preparing this column
was provided by Teresa Aguilera in
Mexico City and Marcelo Fernan-
dez Bitar in Buenos Aires.

ATLANTA INT'L 10215
—

2 | 2|7 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010 B8 SHOW UP!
25 (23|25 GMWA PHILADELPHIA MASS CHOIR
VECTRON 2180 FOR THE GOOD OF THEM
26 |19 |57 DONALD LAWRENCE & THE TRI-CITY SINGERS
CRYSTAL ROSE 51480/SPARROW BIBLE STORIES
27 |28 | 56 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 4168 B LIVE IN NEW YORK BY ANY MEANS...
28 |30 | 39 | CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA
29 |16 7 THE INSTITUTIONAL RADIO CHOIR
VECTRON 2179 | WILL GIVE YOU PRAISE
30 | 33|39 | DOROTHY NORWOOD  MALACO 4476 SHAKE THE DEVIL OFF
31 |36/ 3 REV.CLAY EVANS & THE AARC MASS CHOIR
SAVOY 14830/MALACO COMING HOME
@ RE-ENTRY| HELEN BAYLOR  WORD 66443/EPIC (8 THE LIVE EXPERIENCE
(33) [RE-ENTRY| THE CANTON SPIRITUALS  BLACKBERRY 1610/MALACO LIVE IN MEMPHIS Il
34 | 22 | 55 | YOLANDA ADAMS  TRIBUTE 3592 MORE THAN A MELODY
35 | 35| 166| THE CANTON SPIRITUALS  BLACKBERRY 1600MALACO  LIVE IN MEMPHIS
36 | 25|51 SHIRLEY CAESAR
WORD 67301/EPIC SHIRLEY CAESAR LIVE...HE WILL COME
37 |31 4 PAMELA ARMOUR & THE MEMPHIS SHOP
INTERSOUND 9176 MIDDLE OF A MIRACLE
38 | 29 | 115| GMWA WOMEN OF WORSHIP  ALEHO INTL MUSK/TYSCOT 3006/ATLANTAINTL  IT'S OUR TIME
VARIOUS ARTISTS
RE-ENTRY| genson 4272 SHAKIN' THE HOUSE....LIVE IN L.A.
40 |37 |25 GERALD THOMPSON & THE TENESSEE FULL GOSPEL BAPTIST MASS CHOIR
LET THE CHURCH SAY AMEN

(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA} cestification for sales of 500,000 units;
ARIAA certification for sales of 1 miflion units with each additional million indicated by a numeral following the symbol. All albums available on
cassette and CD. *Asterisk indicates vinyl available. [J8] indicates past or present Heatseeker titles. © 1996, Billboard/BP) Communications.

* Debuted at #5 in Billboard Gospel Chart
(7120196 issue)

* Follow-up to Stellar Award nominated debut:

“Dwell Among Us”
* Lead vocalist on the current hit “Shabach”

from the Billboard Charted Full Gospel
Baptist Fellowship Mass Choir Album

- Also Available on Video! -

Management: noryB Productions (404) 286-8548

Available NOW!

0=
ATLANTA INTERNATIONAL RECORD CO., INC. 881 Memorial Drive S.E. Atlanta, GA 30316 404¢524+6835

AIR 10223

BYRGY CAGE

NAIRD  Distributed to CBA through BENSON
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An abundance of examples testifies that's there's room
for a 1ot more gospel in the mainstream

s the much-trumpeted gospel
explosion myth or reality?
That’s the question on the
minds of many as gospel
makes key strides at every seg-
ment on the entertaintnent
front—f{rom movies, T'V and
home-shopping networks to
theme parks—and a savvy new
breed of artists emerges to
challenge traditional standards. In
the process, they are shaking out the
music business’ conception of gospel
music and its audience.
To be sure, a big part ol gospel’s

growth is measured in the success of

Kirk Franklin. His 1993 debut
scored platinum and is still charting.
Sales from a 1995 Christinas release
topped 300,000, and in its first eight
weceks his latest albunt, “What Cha
Lookin® 4"—released April 30—sold
upwards ol 400,000 units, insuring a
spot on both the gospel and R&B
charts. Then there’s Franklin’s high-
ly publicized production pact with
Interscope through Be Rite Records.

Performances like the teaming of

Whitney Houston with Shirley
Cacsar and CeCe Winans at this
year's Grammys and the studio
involvement of big-name secular acts
like Boys 11 Men (on the recent
Commissioned release), serve as
sounduracks. Earlier this year, John
P. Kee, Fred Hammond and Kirk
Franklin were among those featured
on the upcoming soundtrack to
Touchstone Pictures’ highly antici-
pated “Preacher’s Wife,” starring
Whitney Houston and Denzel
Washington. D

For many, all of this goes to show
how influential the music has
become while pointing out just how
radically the face of gospel music is
being transformed.

SHOPPING WITH CAESAR,
GROWING WITH FRANKLIN
Just last February, Shirley Caesar

became the first gospel artist to be
featured on QVC, one of the nation’s
largest home-shopping networks.

BY LISA COLLINS

That came through an
arrangement with Word
Records’ parent company,
Thomas Nelson Publishers.

“The result,” notes Word
gospel division director
Chuck Myricks, “was an
incredible outpouring, and
they sold a ton of product.
What excited them most was
that 25% ol the callers were
new. It went so well, they
invited her back.”

Such developments signal
to industry analysts that there
is room [or a great deal more
gospel in the mainstream,

As imaging has become
critical, marketing dollars
have increased on average 25
to 50%. “Without a doubt,”
reports Jerry Mannery, who heads
up Malaco Records’ gospel division,
“We're generating more product, so
our emphasis is on selling through.”

Just how dramatic is the increase?

“When the Tri-City Singers

Shirley Caesar

debuted in 1992, the marketing bud-
get of about $80,000 was probably
extremely expensive for that time,”
reveals Crystal Rose Records CEO
Brian Spears. “We took that money
and generated sales upwards of
70,000 units, exceeding our initial
expectations. However, now it’s so
competitive due to the volume of

i

Kirk Franklin

good product out, that if you were to
spend that same amount ol money,
you'd stand a good chance of getting
lost. That's because we've raised the
standards. Selling 20,000 units is
nothing anymore.”

Indeed, where gospel was once
looked at as just a niche market, it is
now perceived as one of the music
industry’s fastest-growing genres.
For that, Mannery credits Kirk
Franklin.

“He has really been a trailblazer in
very much the same way as Garth
Brooks in country,” Mannery con-
tends. “l1e’s been the lamp that has
illuminated the industry, causing
people to see gospel in a different
light. We've always been in record
stores, but people have not come
down our aisle to shop. Now, as they
go down that aisle for Kirk Franklin,

they're looking at everything, and if

they see a Mississippi Mass Choir,
then praise the Lord.”

Perhaps just as importantly, the
advent of Soundscan reporting has
changed the way many, like Adanta
International Records president/
CEQO Alan Freeman, release product
in the marketplace. “In the past,”
Freeman maintains, “We had an
approximate 90-day window to

establish a record, and we were
rather lazy about street dates. Now,
with the ability to chart a record in
its first week of release, we've had o
become more aggressive with retail
and radio in getting product placed.
We're putting total emphasis on
having the product at retail and
advertising in place on the street
date as well as a slot in heavy rotation
on the airwaves in its initial week of
release.

“We've always thought of gospel as
this slow-but-steady sales item that
offered longevity. And while it’s true
that gospel catalog does sell lor
years,” Freeman continues,” we real-
ize iUs critical to take advantage of
the new release status of any given
project.”

THREE-SINGLE RULE

Paralleling the industry’s progres-
sion are strides in A&R. As hardline
traditional acts like the Canton
Spivituals and Dottie Peoples began
to average a surprising 100,000 units
or more in sales—figures that caught
even gospel-industry veterans
unaware—major industry players
like Milton Biggham, Savoy Records’
executive director, began channeling
their efforts in the areas of pre-pro-
duction and song selection.
“Heretofore,” states Biggham,
“We've almost carte-blanche relied
on the artist 1o bring to the table
whatever it is they wanted to record.
Now, we're saying, ‘Let’s get together
to select material and schedule
a pre-production session.™

“Perhaps the most welcome
change,” adds Bigghant, “is
that the days of a gospel song
having to be secular in
nature—-to Cross over—adre in
the past. If the imaging and
marketing is in place, we can
sell bigger numbers across the
board.”

More and more, the indus-
try seems to be adopting a
three-single rule. That's
according to Vicki Mack-
Lataillade, president and CEO
ol Gospo Centric Records.
“One ol the components to
longevity in this marketplace,”
says Mack-Lataillade, “is being
three singles deep on a project
in a (rue marketing sense; or
programmers will see you as having
a good song but not a viable artist.”

For just that reason, Kirk Frank-
lin’s consistency has been a signifi-
cant factor. “Many people told us his
success was a flash in the pan,” Mack-
Lataillade discloses, “that afier "Why
We Sing,” he would go back to sclling
200,000, which is getting to be the
norm lor a big gospel record.
Instead, Kirk proved them wrong.
He’s on his third release, and we're

i

Yolunda Adams

anticipating gold in the next couple
of months. It's a whole new ball game
for Kirk, and for gospel in general.”

Fact is, Franklin is not the only

artist doing well. Propelled by
increased airplay and media expo-
sure, a handful of gospel artists con-
tinue to be embraced by the general
marketplace, including John P. Kee,
Fred Hammond, Yolanda Adams
and CeCe Winans (who teamed with
Whitney Houston for a duet titled
“Count On Me” from the “Waiting
To Exhale” soundtrack). Earlier this
year, Winans became the first black
to earn a Dove Award in the catego-
ry of “Female Vocalist Of The Year.”

Label-execs like Mack-Lataillade
hope the advances lead to a break in
marketshare: “As it stands, we're all
butting heads specifically targeting
one segment. We've got to open up
the rap, Christian and urban mar-
kets more.” To that end, Mack-
Lataillade is most excited about the
recent inclusion of gospel artists on
soundtracks. “While it’s happened in
the past on movies tied to a religious
theme, now it’s across the board hap-
pening more frequently, and it’s
allowing our music in its purest form
to co-exist with secular music on the
same project, increasing our partici-
pation on gold and platinum
albums.”

For artists like Yolanda Adams,
imaging has made all the difference.
An appearance on the “Soul Train”
Awards carlier this year resulted in a
bump in sales, along with adds on
key urban stations like WAMO in
Philly and WBLS in New York.

“Her look is just as polished and
stylized as big-name secular acts,”
notes her manager, Shiba Freeman-
Haley. “Besides, people look at the
outside package, and she’s a beauti-
ful woman who happens to be
extremely talented. I knew not only
that she was commercially mar-
ketable, but that she could take some
of the stigma off what a gospel artist
looks like.”

Adams’ talent and Freeman’s
savvy, coupled with Tribute Records’
aggressive attempts to market Adams
to the mainstream, have prompted
industry insiders to dub her as the
genre’s next major superstar. In the
process, Freeman says she has also
witnessed a great deal of growth on
the part of the industry in general.

“Most of the labels are really trying
1o push to get over the 200,000 units
or 400,000 units sales mark and to do
that, they realize they have to spend
a lot more money. The kinds of
things they are doing now were not
an option belore. They did not do
singles. You weren't going to get a
video. Now, they’re not only doing
those kinds of things but they're also
employing people who have been in
the urban marketplace to help them
sell their records,” says Freeman.

Earl Sellers, VP of New York-
based Music Entertainment Group,
which bought both the Tribute/
Diadem & Benson Music Groups two
years ago, is one such executive.
Sellers was brought in to advance the
company forward in mainstream
retail.

“One of the most important things
I recognized, coming from the secu-
lar side,” Sellers notes, “is that it was
important to maintain the credibility
of gospel product. Radio has not
increased. Instead, this marketplace
is consumer-driven, and what we see
happening is that the public is
becoming more spiritually awave.
Gospel music is God’s music. As a
result of the challenges people face
daily, when people tap into the music
our industry represents, they get
uplifted and inspired. As a result of
that, they spread the word.” Wl
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Dorttie Peoples & The Peoples Choice Chorale

Count On God { AIR10221

Billboard Review 6/22/96 issue

Dottie Peoples and her band and
chorale have steamrolled straight out
of the box to the top with this ser.
Peoples, long one of the great women
of gospel, dearly knows who she is
and whar she wants. In addition to
producing the disc. she shows herself
to be a gifted songwriter (penning

Angella Christe
Eternity / AIR10218

Notables & Quotables

Another songbird has emerged.

She is a melodist whose voice you never
hear. Her songs inspire without her
uttering a word.  Her sound and
“shoeless” presention are captivating,
Everybody’s talking about the first
female Gospel Instrumentalist in more

than two decades...

l' -

to check yo

lAL -

BYRGN CAGE
o
e

Byron Cage & Purpose
Transparent In Your Presence / AIR10223

® Debuted ar #5 in Billboard
Gospel Chart (7/20/96 issue)

® Follow-up to Stellar Award
nominated debut:

“Dwell Among Us”

® National

Praise And Worship

ur inventory!

-
J.:\_ivi_?‘.')' Blen(Ouf

& THE DELIVERANCE MASS CHOIR
Hhat. 1. Uighty Sl W erme?

L0 VOICIES SIIIONE

James Bignon & The Deliverance Mass Choir
What A Mighty God We Serve / AIR10224

® Former Director of the Grammy
Nominated Georgia Mass Choir

® His previous release,
“Heaven Belongs To You” was
nominated for Best Choir at the '96

Srellar Awards

[ Ao o, - A . - 3,

the title track and the haunting “Oh Leader - Full Gospel Fellowship Last three releases all Billboard charted
. L » o, Baptist Convention

Lord Let Me [Tc.‘m N o ? “md “Brilli d . 2 P U Best Producer Award at '95
arranger of traditional songs. “Little ‘Brilliant an Unzque. . . Atkanta’s Gospel Choice Awards
Wooden Church” is irresistible, high- Kirk Whalum ® Lead vocalist on the S hit
. l#% choel il hil “Shabach™ from the Billboard . .
energy, old-school gospel, while Chartfd Mull EosplllBaptint e Decliverance Mass Choir becomes

“Handwriting On The Wall” is

sparsely instrumented but over-

400 voices strang for this release

‘A Fabulous Instrumentalist!”
-Vickie Winans

Fellowship Mass Choir Album

whelmingly powerful. As command-
ing a vocal presence as cver, Peoples

« ; -Vi ; - - Video Available -
elevates all she touches beyond cate- She is one of the Greatest Video Available “
gorization into a place where nothing l've heard!” - "
but pure excellence and inspiration iz R Management Managcmcnt
reign. . . noryB Productions Mr. Homer Danley

-Video Available - Management (404) 286-8548 (770) 942-9702
(404) 344-3512
Management ACSM

PO. Box 361888
Decatur, GA 30036
(770) 593-4954

Peoples Choice Management
Rev. Andre Gates
(404) 696-2830

Other ‘96 Billboard Charted Releases from

Rev: Gemald TROMPSO e 1 revesce rl o Rl s o

Luther Barnes

& The Red Budd Gospe! Choir

TO LEAN ON

Let The Church Say *Amen®

Luther Barnes
& The Red Budd Gospel Choir
“Someone ‘lo Lean On”
AIR10212

10ih Billboard charted release in his incredibly successful career!

Rev. Gerald Thompson
& The Tennessee Full Gospel Baptise Church Mass Choir
Let The Church Say “Amen”
AIR10215

“Full Gospel At Its Best” - Hits Top 10 in Billboard

h ATLANTA INTERNATIONAIL

Wilmineton Chester Mass Choir

LIVE - Featuring: "He Shepherds Me”
AIR10213

“Featuring the incomparable Duaryl Coley and the
award winning wices of Wilmington Chester”

Distributed to CBA through Benson

RECORD CO., INC. 881 Memorial Drive, S.E., Adanta, Georgia 30316 (404) 524-6835 NAIRD



Breaking The Chains:
arketing To The
Retail Mainstream

BY DON JEFFREY

nereasingly, retailers and dis-

tributors are getting the word

that gospel music is getting its
message to the mainstream.

It used to be that gospel was most-

ly found in the independent music

store, often a shop that specialized in

the genre. But now the recordings of

gospel singers and groups are
appearing in the bins at national and
regional retailers whose predomi-
nant products ave secular pop, rock
and R&B.

What has fueled the move to the
mainstream is the growing visibility
of the music. A few superstar artists,
such as Kirk Franklin, Hezekiah
Walker, CeCe Winans and Shirley
Caesar, have been exposed to mil-
lions of people through the mass
media of TV, radio and print. Many
of these artists have had busy tour-
ing schedules but make time to stop
at retail locations along their concert
trail.

Industry observers say the
increased exposure has created
crossover hits to the pop and R&B
markets, where the bigger sales are.

DESPITE OBSTACLES, OPPOR-
TUNITIES FOR GROWTH

But merchandisers realize that
there are still obstacles to overcome.
Music retail is struggling with
shrinking profit margins and an
overabundance of stores. As a result,
mainstream retail buyers have
become especially cautious in order-
ing product.

Nevertheless, most merchants
agree that gospel is a growing mar-
ket and that they have only begun to
seize the opportunities.

“They’re realizing there’s a lot of

untapped potential in the main-

stream market as opposed to [being
limited to] the Christian bookstore
market,” says Larry Shelton, an
independent-music buyer for the
140-store WaxWorks music retail
chain.

Distributors and labels are work-
ing with one-stop wholesalers and
retailers to fashion programs that
make the music more accessible. Co-
op advertising money is available for

Growing vistbility: Hezekich Walker

gospel, but not nearly the amounts
budgeted for a hot pop, rock or R&B
act. Therefore, space for endcaps
and other positioning programs is
limited.

“We've learned how to better com-
municate with these retailers,” says
Chuck Myricks, VP/GM of Word
Gospel, a unit of Thomas Nelson
Inc. “The packaging has improved,
and so have the merchandising
materials available from the labels,

Continued on page 5+

all it religious fervor. Or call

it the latest gospel trend.

Fact is, call it whatever you

like, but statistics reveal that
there is a spiritual revival in the
African American religious commu-
nity that, with the aid of television
and top-name gospel talent, is
spilling out into major arenas across
the country, giving rise—with its evo-
lution—to a new and dynamic hybrid
touring-circuit that is sparking much
excitement among gospel-music
industry executives.

A new breed of African American
evangelists is being credited with the
high-energy surge that appears to be
rejuvenating the black church com-
munity and upstaging the industry’s
somewhat unsteady cadre of gospel
promoters while carving a whole new
niche within the church community
for the showcasing of gospel’s biggest
names.

“We're simply trying to propel the
gospel,” states Bishop Noel Jones,
who is one of the top names on the
growing evangelistic circuit, and
whose Greater Bethany Community
Church is among the fastest-growing
in Los Angeles. “In order to do this,
we have to touch people on all
levels, and there’s no medium
more persuasive than music.

“The gospel in music
becomes a catalyst to the
spreading of the gospel. It
intensifies it. 1t supports it. It
enhances it. Major confer-
ences are looking to attract
people of all different groups,
and the one thing that crosses
all denominational lines is
gospel music. Put music to-
gether with the word, and
people will go.”

And going they are, in
record numbers, to Carlton
Pearson’s Azusa Convention,
Bishop T.D. Jakes’ Manpower
Summit and Shirley Caesar’s Annual
Evangelistic Crusade, as religious
conferences have fast become both
big-ticket items and big business.

Last year, the Full Gospel Baptist
Church Fellowship Conference drew
more than 60,000 to the New
Orleans Superbowl for a five-day
outpouring of spiritual enlighten-
ment—and a lineup that included
Kirk Franklin, BeBe Winans, Ann
Nesby and Daryl Coley. This past
April, the Winans performed to a
crowd of upwards of 60,000 at the
Los Angeles Colisecum for a meeting
of Promise Keepers.

All of this means a great deal of

increased exposure for gospel artists.
Exposure that gospel labels say trans-
lates into bigger sales and increased
artist-recognition.

DISPARATE VIEWS

While Al Hobbs, former chair of

CONCERTS GO
10 CHURCH

Churches and denominational conventions are
emerging as today's hot new venue, with more
and more labels getting their records into high
rotation at Sunday services. And pastors have
no trouble getting top-drawer talent.

BY LISA COLLINS

the Gospel Music Workshop Of
America and founder of Aleho
Records, views the new platform as
tremendous, he feels that “the real
proving and testing ground is still
within the traditional sense found in
those inter-industry settings.”

But an increasing number of
industry professionals like Demetrus
Alexanders, VP at Warner Alliance
Records, would disagree. “The
gospel-music circuit has become
spoiled with the attitude of ‘What are

Keynoter T D. Jakes at u recent Shirley Caesur
Evangelistic Convention.

you going to do to wow me next?
says Alexanders. “When anything is
new and fresh, there is a purity to its
appeal. Besides, it’s about getting to a
market of people who don’t listen to
their radio all the time.”

“The church,” adds Milton
Biggham, executive director of New
York-based Savoy Records, “has to
be the foundation for gospel-music
sales in this country. IUs the indus-
try’s sleeping giant, and with this
movement many believe the giant is
being discovered.”

ALL EXPENSES PAID

Most see Bishop Paul Morton,
founder of the three-year-old Full
Gospel Baptist Church Fellowship, as
a trendsetter in the new movement.
Morton, who is also a gospel record-
ing artist, has for years seen his role
as one of bridging the church and
the gospel industry. “People like
myself who have been in gospel

nmusic, we're seeing now that we can
bring all of this together to appreci-
ate and enhance one another,”
Morton says. “We're adding a night-
ly musical this year at the Superbowl.
That will be an added dimension.
We're finding on both sides that it’s
going to make a difference.”

And Morton has no problems get-
ting top-drawer gospel talent. “Many
ol them are just wanting to be
involved,” he reports. “Most labels
are sending artists at their expense.
Some artists come at their
own expense.”

“The advantage of having
our artists appear at church
conferences is that they get a
chance 1o play to and inter-
act with the people who pur-
chase their music,” notes
Biggham. “Sales are
increased, and we get to
gauge response to the per-
former in the marketplace
that ultimately decides their
prominence. By the same
token, what makes it so
attractive to gospel artists is
that they can participate in a
worship experience and, at
the same time, get paid [most often,
quite well].

“Morton didn’t call Savoy Records
and say, ‘Come see us,” Biggham con-
tinues. “He called the artists. We're
running there, because the artists are
running there. And the reason he
called the artists was because he
wanted to create a worship experi-
ence. True pastors have always
understood the need to incorporate
music into the ministry. It’s what has
been happening in the church all
along, but it's not what’s happening
in the marketplace.”

Indeed, events like the Annual
Church Of God In Christ Con-
vention—which draws up to 50,000
to Meniphis each year—have always
been big draws to the gospel indus-
try. But just this year, the more con-
ventional, 8-million-member strong
National Baptist Convention, once
closed to the gospel industry, has—

Continued on page 5+

PHOTO: RON WITHERSPOON

12th Annual Stellar Gospel Music Awards

A first run nationally syndicated television special recognizing the achievements of Gospel recording artist, producers, composers, and musicians.

Music and entertainment awards special featuring the most popular names in gospel music
supported by an all-star cast of non-gospel celebrities/performers from television
sitcoms currently on air.

Thursday, December 12, 1996

Grand Ole Opry, Nashville, Tennessee

$100” Main Floor VIP Seating * $60”° Mezzanine & Balcony * $40” Upper Balcony
For Ticket, Advertising, and Sales information call the Stellar Awards Information Center at (312) 664-5900.
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Chart Talk

Billboard director of charts Geoff Mayfield
answers questions that gospel labels frequently
ask about Billboard charts and SoundScan.

How are the charts compiled?
Since April of last year. when we
converted Top Gospel Albums to
SoundScan data, we have been using
sales information from the core R&B
pancl, which generates our R&B
and rap charts. Prior to that transi-
tion, there was debate among gospel
labels as to whether it would be more
appropriate to utilize the core panel,
which, among other criteria, selects
stores that have signilicant traftic
from African American consumers.
Therce was not an overwhehning
consensus. At that point, a slim
majority advised Billboard to start
with the core panel. It was also
agreed that we would see how the

chart behaves and revisit the issue of

sample size after a vear.

Are there plans to utilize sales from
all stores, and if so, when?

Since March, when a delegation ol

iterested labels discussed the differ-

ence between use of the entire
SoundScan sample or the core
pancl, Billboard has had discussions
with a broad representation of the
gospel community. At first, the larg-
¢r labels were the ones that were
more cager o utilize the larger store
sample, but in recent months, small-
cr independent labels have added
their voices to the chorus.

The target date for the conversion
is Billboard’s Aug. 17 issuc.

Those who advocate the change
say the larger reporting panel will
better reflect national trends and
that the unit data will more fully por-
tray the genre’s significant growth in
the overall music market.

Detractors of the change have
[eared that use of the entire panel
will not reflect “the real gospel mar-
ket,” but the philosophy that gov-
erns most ol Billboard's specialty
charts is simply to identify each
genre’s best- sellers, including, in

this case, sales to consumers who do
not always buy gospel music, rather
than only the sales of a genre’s most
dedicated fans.

Are sales from Christian bookstores
included?

Not now, but they will be when we
begin utilizing all SoundScan
reporiers.

Billboard's Top Contemporary
Christian Albums chart has been
using data from ChristianScan,
which is a pool of bookstores cor-
ralled by the Christian Music Trade
Assn.. along with data from reguolar
SoundScan reporters, since April
1995. Since August of last year, the
ChristianScan data has also been
incorporated on every Billboard
chart that utilizes data from all
stores, including The Billboard 200,
Heatscekers and Top Country
Albums.

Do glitches appear in the system?

The SoundScan system is de-
signed to prevent stores from falsify-
ing data, and us staff works diligent-
ly to investigate sales that scem high
for a particular store’s typical vol-
ume. Weekly scrutiny by Biltboard’s
chart managers lends further assis-
tance to the cause of quality control.

With the core R&B pancl, which
was designed to measure R&B titles
but not necessarily gospel fare, Top
Gospel Albums has seen some
volatile Hluctuations, but that is much
less likely 1o happen when we use the
entire Soundscan panel.

What happens if a store abuses the
system?

When SoundScan’s system kicks a
store report out for investigation, its

staff calls the store to verity the sales.
Often, an unusually big number
turns out o be the result of an in-
store appearance by the artist. In
cases where no such explanation can
be provided, SoundScan will ask 1o
sce shipping slips 1o verity the num-
her of copies a store takes in.

Since Billboard began using
SoundScan data five years ago, a
handtul of stores have been removed
from the panel for falsifving data.

What is the accuracy of
SoundScan’s numbers?

According to SoundScan presi-
dent and CEO Mike Fine, the mar-
gin ol ervor is plus or minus 2.5%.

Unlike polling operations like
Niclsen, Arbitron or Gallup—which
draw staustics from a sample that
represents a (raction of 1% of the
measured population—SoundScan
has the luxury of an unusually farge
sample that represents more than
85% of the U.S. music marketplace.

How does a store qualify to report?

“As long as the store is capable of

downloading the data, we will accept
1it,” says SoundScan’s Fine. New
reporters, including a good number
of independent dealers, are added
each week. Those who would like
more information are invited to call
SoundScan direct at 914-328-9100.

What costs should a store antici-
pate?

A computerized point-of-sale sys-
tem is the essential ingredient, but
the benefits of such a system—
including improved inventory-man-
agement, better accounting and
reduced paperwork—extend far
beyond the privilege of reporting.

SoundScan’s Fine estimates the
start-up cost in the range ol $5,500
10 $6,000. He says the required sofi-
ware runs around $2,500. Hardware
can run around $3,000, but chcaper
systems, which deliver fewer benefits
1o a store’s operation, are also avail-
able.

How does the Heatseekers chart
work?

All acts from all genres who have
never ranked in the top halt ol The
Billboard 200 are cligible for the
chart. When a Heatseeker album
reaches No. 100 ov higher on the big
chart, all albums by that arust are
removed from Heatseekers.

How do gospel artists qualify for
Top Contemporary Christian or
other Billboard charts?

Artists of all genres quality for The
Billboard 200 and the Heatseckers
chart.

Since April ol last year, we have
used a “30/30” rule 1o determine
when a gospel artist qualifies for Fop
Contemporary Christian, which
means the title must show up in
SoundScan’s top 30 as well as
ChristanScan’s top 30, However, we
have found that an awkward mecha-
nism.

When we convert Top Gospel
Albums to the larger panel, we will
streamline that selection process.
The determining factors that will
dictate the gospel titles that qualify
for the CCM chart will be airplay a
Contemporary Christian stations
and predominate availability at
Chnistian bookstores.

Gospel titles, such as those by Kirk
Franklin And The Family, qualify for

Continued on page 52
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CHART TALK
Continued from page 50

the R&B charis on the basts of air-
play Irom R&B stations, while songs
by Contemporary Christian act Jars
Of Clay showed up on Modern Rock
Tracks becanse of airplay from mod-
ern-rock stations.

111 cases where a label believes that
a gospel tide might appropriately
belong on another specialty chart, 11
is vitally important to contact the
appropnate chart manager before
the album goes 1o retail. He or she
will make that determination based
on the sound of the record and imput
from retailers and/or programmers
who specialize in the genre.

And, to make sure a gospel tile is
designated to appear on Top Gospel
Albums in the first place—especially
for new artists. or Gospel titles by
artists who are usually associated
with a different genre—labels should
contact Gospel chart manager Datu
Faison in Billboard's New York
office. The managers of cach of our
charts are detailed in the magazine’s
masthead.

Will Billboard print a chart that

Year-To-Date Charts

The recaps in this Spotlight are based on performance on Top
Gospel Albums from the start of the chart year (Dec. 2, 1995)
through July 13, 1996, and offer year-to-date standings of how

these categories are shaping up for the 1996 Year In Music

issue. Rankings reflect accumulated SoundScan totals for each

week a title appeared on the 40-position Top Gospel Albums

list {including those compiled during the unpublished weeks).

The gospel recaps were orchestrated by chart manager Datu

Faison, with assistance from Michael Cusson.

7 Lo
- ANGELES

VOICES 'OF WATTS

includes both Gospel and
Contemporary Christian titles?
SoundScan already produces such
a chart, and it is available 1o sub-
scribers of both SoundScan and
ChristianScan. Billboard is explor-
ing the possibility of adding a box
that would highlight that chart’s wop
10 titles. but to make room for that
feature. we will either have 1o
redesign the existing Top Gospel

THe LoNe AWAITED ALBUM
From THe GRAmMY NomINATED CHOIR

Franklin’s Family

IN STORES NOW
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and Top Contemporary Christian
charts 1o a more compact lormat, or
shorten those lists. 1l
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The African American Religious Connection
presents THE AARC Mass Choir Live!

{'ve el @ lesiimeny

“#1 on Billhoard” 7 1996 Chicago Gospel Festival

A “Narm” Selection

(ALSO FEATURING)

It’s me Again

Appear&}ﬁn .
Bobhy Jones Gospel Explosion

(February 1996)

Top Gospel Albums

Top Gospel Artists

Pos. TITLE — Artist — Label

1

WHATCHA LOOKIN’ 4—Kirk
Fronklin And The Fomily—Gospo
Centric

KIRK FRANKLIN AND THE FAMILY
CHRISTMAS-—Kirk Fronklin And The
Fomily—Gospo Centric

KIRK FRANKLIN AND THE
FAMILY—Kirk Fronklin And The
Fomily—Gospo Centric
STAND!--V.1.P. Music & Arts Seminor
Mass Choir—Verity
BROKEN--Wiiliom Becton & Friends—
Web

{'VE GOT A TESTIMONY-—Rev. Cloy
Evons—Meek

BIBLE STORIES--Donold Lowrence &

Pos. ARTIST (No. Of Charted Albums)
Label
1 KIRK FRANKLIN AND THE FAMILY (3}
Gospo Centric
2 V.I.P. MUSIC & ARTS SEMINAR
MASS CHOIR (1) Verity
3 WILLIAM BECTON & FRIENDS (1}
Web
4 THE CANTON SPIRITUALS (2)
Blockberry
5 REV. CLAY EVANS (1) Meek
6 DONALD LAWRENCE & THE TRI-
CITY SINGERS (1} Crystol Rose
CECE WINANS (1} Sporrow
8 DOTTIE PEOPLES (1) Atlanto
international
9 HEZEKIAH WALKER/FELLOWSHIP

~

=N God Rose In A Windstorm The Tri-City Singers-—Crystal Rose CRUSADE CHOIR (2) Benson
g Lost Sheep 8 ALONE IN HIS PRESENCE—CeCe 10 THE NEW LIFE COMMUNITY CHOIR
o % These projects have been Lead Me On

HIT #1 ON BILLBOARD GOSPEL CHART
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LBINGRZY serviced and promoted at over
s 2000 radio stations nationwide.

I

A Sowh ¢

Distributed by /
(entral South Gospel |

10

Winans—Sporrow

ON TIME GOD—Dottie Peoples—
Atlanto International

SHOW UP!—The New Life Community
Choir Feoturing John P. Kee—Verity

FEATURING JOHN P. KEE (1) Verity

Top Gospel Labels

Pos. LABEL (No. Of Charted Albums)

" n et 11 LIVE IN NEW YORK BY ANY 1 GOSPO CENTRIC (6)
" dEEH HITETGO)RDS ‘ : Distribution Co. MEANS...—Hezekioh Walker/ 2 VERITY (6)
i "“"“PP‘ * Music Al The ime ME T K - - Fellowship Crusode Choir—Benson 3 BENSON (8}
70, o ave. Gricogn it e one. RN 1-800-757-0869 12 MORE THAN A MELODY—Yolonda 4 ATLANTA INTERNATIONAL (5)
Adams—Tribute 5 WORD (5)
B, | p, T | 13 SHAKE THE DEVIL OFF—Dorothy
{ £ ﬁﬁ"\‘ o (i ¢ 7 H Norwood—Malaco
L ’ 1 i 14 LIVE AT AZUSA—Carlion Peorson—
\ [ / ( U lU ] Warner Allionce
L)L A W--' - —J : 15 SHIRLEY CAESAR LIVE...HE WILL
The Dedicated To Christ Ensemble | COME—Shirley Caesor—Word
‘ - 16 LIVE IN MEMPHIS H—The Conton TS0,
| g @Q EW@ W@W W@m Spirituals—Blackberry CENTRIC
v 17 1T’S OUR TIME-—GMWA Women Of . B
5 / WA oL LAl ot fpdsic/Tyseot Top Gospel Distributing Labels
%@ﬂgg %@Q QQ 18 HIGHER—Eddie James & The Phoenix
Mass Choir—Fresh Wine Pos. DIST. LABEL {No. Of Charted Albums)
1996 Chicago Gospel Festival” Jobhy Ju%?&ﬁéhﬂusiun 19 HEART & SOUL-—The Winans—Qwest 1 GOSPO CENTRIC (6)
{February 1996) 20 LET THE CHURCH SAY AMEN— 2 MALACO (12}

AL3D FEATURING

Mother, | Love You
Talkin’About A Good Time
Never Alone

Mermper of

Gerold Thompson & The Tenessee Full
Gospel Baptist Mass Choir—Atlanta
Internotional

3 VERITY (6)
4 ATLANTA INTERNATIONAL (6)
5 SPARROW (4)
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T-Jaye Record Co.

The Message is in our Music

The Dynamic Dixie Travelers

For Bookings:
Ted Jarrett (615} 226-1004
Harry Holt (615) 446-3833

Address
923 Main Street. Nashville, TN 37206
(615) 226-1004 Fax: (615) 226-1005

Distributed By:

MS Distributing, Chicago (708) 582-2888
Select-O-Hits, Memphis (901) 388-1190

Membes of

NAIRD

the independents where in-stores
take place.”

Maple Reddick, owner of the 12-
year-old Chicago gospel store
Pentecostal Word Explosion, main-
tains that the indies have the edge
over the chains: “We have better
selection and we know most of the
artists and the songs.”

But the indies have their problems
in a retail world dominated by
chains—such as getting product in

BREAKING THE CHAINS
Continued from page 48

returns processed quickly. “The
independent store may be the last to
receive the product,” says Reddick.
As for returns, she says, “Sometimes
there ave restocking fees. And you
need authorization from these com-
panies, so when a major distributes
five or six companies it can be a
problem.”

making it easier for retailers.”
Shawn Tate, national sales manag-
er of Chordant Distribution Group,
a subsidiary of EM1 Christian Music
Group, says, “We have merchandis-
ing programs with most ol our
gospel tiddes. We do co-op advertis-
ing with national accounts, one stops

and independents. For gospel, inde- SAMPLERS AND PROGRAMS

stores by street date and getting

Myricks says Word recently imple-
mented a program called Word
Gospel Summer Lights in the book-
stores. “It was a display with a gospel
sampler,” he explains. “We're seeing
good response.”

Word gets its product to the main-
stream accounts through Epic
Records and Sony Music Dis-
tribution. But the label uses its nwn
distribution system to get into the
Christian bookstore market.

“The interest has always been in
the mom-and-pops,” adds Myricks.
“Now it's starting to grow in some ol
the nationals.”

The media have been making the
distributors’ job casier in creating
awareness ol the music. Radio, in
particular, has been a boon to

CONCERTS AT CHURCH
Continued from page 48

for the first time in its 116-year histo-
ry—pacted with CGl Records for the
recording ol an annual convention
mass choir. This is viewed as a break-
through to many gospel insiders.

“In these conferences is magnilied
what happens in church on Sunday
morning, and the gospel industry
wouldn’t be in business if that hadn’t
been going on in church all along,”
Biggham points out. “But with a new
level of professionalism, these confer-
ences on a large scale are having a
more tremendous impact. These pas-
tors are going alter the ultimate wor-
ship experience.”

TELEVISION EXPOSURE
Gospo Centric CEO Vicki Mack-
Lataillade sces the new movement as
one of the most exciting new phe-

pendents are still the heavy mover.”
“A growing number ol artists are
doing in-stores in mainstream

The Christian bookstores—both
chains and independents—have
been prime merchandisers of gospel
and contemporary Christian music.

nomenona. Her label broke new
ground last November with the
release of the Full Gospel Baptist

Central South, Nashville 1-800-757-0869
Coming Soon...

The Daylonians
The Mighty Inspirations

chains,” Tate adds . “But iC’s more at
' AYA » §j] Best in GOSPEL video
—— & lots more!

———=—41000's of Music Videos
available!

MUSIC VIDEO DISTRIBUTORS

O'NEILL IND. CTR., 1210 STANBRIDGE ST., NORRISTOWN, PA 19401

s A

D :.. .‘:.c-un

. Distributed Labels:

MEEK * BORN AGAIN « SOUND OF GOSPEL « NEW ALLEN PRODUCTIONS e

Taking Gospel to a Higher Level.

SHURFINE « BLACK PEARL * E & J  FORERUNNER « T.D. JAKES MINISTRIES

( ,'r)s[)el on the ( srammys: CeCe Winans

gospel. There has been an increase
in the number of syndicated pro-
grams devoted to the music, and
mainstream stations have begun to
put gospel numbers on their
playlists, creating the sought-aiter
crossover hit.

Although radio is cited more often
as the best promoter of gospel music,
the bigger mass medium ol TV has
done its share, too. The Grammy
Awards this year, in which Whitney
Houston and CeCe Winans and
Shirley Caesar sang gospel numbers,
did much to advance the genve,
SOUTCes agree.

“We saw the immediate impact of

that at all forms of retail,” says ’

Myricks.

And gospel-music videos are
showing up more often on TV,
which retailers say has driven cus-
tomers (o stores.

“When there's a lot ol gospel
crossing over into other categories,
that’s helping sales quite a bit,” says
Shelton.

If an artst crosses over from
gospel, Shelton says, WaxWorks will
often move the album to the RXB
section for greater exposure; or, for
a Contemporary Christian act like
Jars OF Clay, into the rock section.
All of which helps expands visibility
and acceptance of religious music. l

Church Mass Choir’s “A New Thing”
and has since sold nearly 30,000
copies. She hopes to double that
number by the end of the year.

“The exposure is great, and with
the proper tie-ins, an act can legit-
mize its music ministry,” says Mack-
Lataillade. “Then too, many of these
conferences and or ministers are tele-
vised, and you'd better believe that
kind ol exposure increases sales. So
i's extremely important; however,
i's difficult for a brand-new artist to
get in. Your music has to have
alrcady been tried to a certain
degree, and more likely than not,
you're a big boy when you get to the
level of appearing belore a body like
FFull Gospel.”

By all accounts, the marriage of
music and the ministry is mutually
beneficial. Gospel Today publisher
Teresa Hairston says not only do
convention sponsors have to appeal
to their own denominational follow-
ers, “but to the general religious con-
sumer, who has a lot ol conventions
to choose from.”

Retail opportunities are limited,
but, says circuit retailer Lysle
Danicls, “you've got 40,000 to 50,000
people, so the money is there, il you
can get in. The problen is that those
like Paul Morton, who are sincere
about what they're doing, don’t want
a carnival atmosphere where people
are spending time they could be in
service shopping for product. But
most often, those people who are lea-
tured are allowed to sell their prod-
uct.”

In essence, churches and conler-
ences are funclioning at a greater
capacity as another form of retail.
Stll, the bottom line—lor most—is
getting their music into high rotation
at this natton’s Sunday morning wor-
ship services—which label executives
stilll maintain is the best promotion of

all. @

DUR GOVER ARTIST

Chris A. Butler was “born and raised on afarm in Idaho.
Drew pictures of cows and horses and trucks. Had a lot
of those there.” Formally trained as @ commercial and
fine artist, he moved to Los Angeles and wored as an
illustrator from 1974 to 1981, before moving Chis cur-
rent location in the Boulaer, Colo., area. He's narried

(to Krista) and has a Jaughter (Kassi), His artwo. o

unique and has been recognized with gwards the

include two Zellerbach Paper awards for “Best Use ot
- Paper in a Creative Solution” and two silver and two
bronze awards at the Dimensional Show in Né
list of blue-chip companies, many of which are in t
The birds on our cover are one of a series of twe
Calendars, available in August 1997 in a 1998 calendar. To
YEAR. Chris can be reached at 303-494-4118.

New York. He has done work for a long
he music and entertainment fields.
Ive to be published by Landmark
order, call 1-800-365-
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by Deborah Evans Price

WELCOME BACK: When the Christian music commu-
nity erupted in scandal in April 1994 as news emerged that
artists Michael English and Marabeth Jordan had been
involved in an extramarital affair, it initially seemed that the
only lives and careers thrown into turmoil were their own,
but that wasn't the case. Jordan’s situation derailed not only
her career but that of Bonnie Keen and Marty McCall, her
fellow members in the trio First Call. Now that the smoke
has cleared and the parties involved have moved on—Eng-
lish has a pop album out on Curb, and Jordan does studio
work—Keen and McCall have emetrged from the tough times
with a new direction, a new label deal, and a fine new album.

First Call's self-titled Warner Alliance album, to be
released Aug. 6, finds Keen and McCall evolved into a duo.
“We were in negotiation for another contract and lost that
contract and started back again at ground zero [in terms of]
record label, management, and bookirg agent.” Keen says of
their parting with Word Records and Proper Management.
“For about a year, we fulfilled some of the obligations for
concerts that we had, and after 10 vears of doing trio records
and seeing that come to an end the way it did, we didn't feel
we had it in us emotionally or spirituaily. We knew we weren't
supposed to do the same thing again.”

Keen and McCall started First Call with Mel Tunney in
1983. Originally, the trio sang background vocals on albums,
never intending to be more than a studio group. Then it
wound up with a record deal and burgeoning career. Tun-
ney performed with the trio for five years, and when she
left, Jordan joined; she left the group in 1994.

“It’s never been about two girls and a guy,” Keen says.
“It’s been about three individuals’ musical tastes and all those
things coming together. Both of us independently came to
this decision that we should continue as a duet. We've been
through so much loss togethet; it would be hard to pull some-
body new into that and expect them to understand what that
would be like.”

During that regrouping, Warner Alliance’s Neal Joseph,
who signed the act to its first deal on Dayspring Records,
contacted Keen and McCall to see what they were doing.
Consequently, they signed with Warner Alliance, and their
label debut, “Beyond December;,” was a Christmas 95 pro-
ject. “The Christmas record was kind of our experimental
album,” McCall says. “We did four songs as a duo, and that
was our opportunity to see how we liked it. We felt very
much led of God to go on as a duo, but we didn't know how
it would work. On the rest of the record, we brought in
friends to act as a third voice. It was a wonderful experi-
ence to have all those friends support us. It was a real heal-
ing record for us.”

McCall says that though First Call now features two voic-
es instead of three, the group’s signature sound is still evi-
dent. “Bonnie and I have always been in First Call, and our
voices are recognizable enough,” he says. “So when you hear
us singing together, it’s still the same attitude and approach
musically. It’s reminiscent of what people are used to hear-
ing even though it’s not the same.”

People who expect an album filled with songs that reflect
the pain and uncertainty that Keen and McCall went through
after the scandal will be surprised. “We didn’t do the record
prematurely,” McCall says. “If we had done it too soon, it
might have been more [reflective] of the pain we went
through.”

According to Keen, the lineup as a duo gave them the
opportunity to record songs they had written that weren't
appropriate for a trio. Keen says they also enjoyed the par-
ticipation of special guests, such as Take 6 on “Sunrise On
Ararat” and Michael McDonald and his wife, Amy Hol-
land, who sang background on “Will I Find Love?”

Another aspect of their career that Keen and McCall are
enjoying is expanding into the Spanish market. “First Call”
will be released in English- and Spanish-language versions
(the latter due in September). They performed in Puerto
Rico last fall and plan to tcur South America and Mexico.
There are also plans for First Call to tour Canada in con-
junction with World Vision. (First Call is managed by Mal-

Artists & Music Pleoerd —
Top Gontemporary Christian.

colm Greenwood Productions and booked by the Greg Oliv-
er Agency,)

In talking to Keen and McCall, it’s obvious that they are
excited about their new project. The past couple of years
may not have been easy, but they have come through the
storm, and it’s evident that First Call will continue to be a
force in contemporary Christian music. “In all honesty, we've
really had to start over,” Keen says. “There is a frustration
having to start over after 10 years in this industry, but it’s a
good thing in a way. It’s prioritizing. This is the best work
we’ve ever done. Hopefully, it will be a positive statement to
people.”

SUB-LIMELY ROCKIN’: The Christian music industry
continues to grow. During the recent Christian Booksellers
Assn. (CBA) International convention in Anaheim, Calif.,
Brentwood Music and Zomba announced the formation of
Sub-lime Records, a label that will focus on underground
modern rock in the Christian market. Robert Beeson will
serve as executive director of the label and will continue in
the same capacity for Brentwood’s Essential. Rock journal-
ist/producer Bob Wohler has been appointed director of
A&R. Sub-lime’s artist-development division will be located
in Zomba's Los Angeles offices. Initial marketing and devel-
opment will be out of the Brentwood offices.

c ADENCE INKS DEAL: Another newsworthy
announcement made during CBA was that Cadence Com-
munications has signed a distribution agreement with Warn-
er Alliance/ Warner Christian Distribution for the Christ-
ian market and with WEA for the general market. In a
prepared statement, Cadence president Stephen Clifford
said, “As a new company, we'r'e extremely excited to join
Warner Alliance, WCD, and the WEA family of labels. We
admire the continued pursuit of excellence exemplified with-
in their entire organization and are very pleased to be part
of such a legendary company.”

Cadence was formed in August 1995 and is helmed by Clif-
ford, VP of marketing Randy Spencer, and director of artist
relations Lori Watrich. Cadence’s debut release will be a
project by Erin O’Donnell titled “A Scrapbook Of Sorts,”
due out in the fall. Cadence discovered O'Donnell on Amer-
ica Online and is touting her as the first artist signed via the
Internet. Her debut is being produced by Chris Rodriguez.
She’ll be on the road supporting the album in the fall as she
tours with Newsong.

IDENTICAL STRANGERS: High on the list of talented
unsigned bands in Nashville is a duo called Identical
Strangers. I first saw these guys at Nashville’s Summer
Lights festival when they were calling themselves Den-
ton/Thomas. They have a really fresh sound and an arse-
nal of strong songs. But what else would you expect of a col-
laboration between Andy Denton, formerly of Legend
Seven and Ruscha, and Randy Thomas, whose musical his-
tory includes associations with the Sweet Comfort Band
and Allies? Denton is responsible for penning some of my
favorite Christian rock tunes, among them “Be Still,” “First
Love,” and “Call On Me.” Thomas’ impressive credits run
the gamut from Allies hits to Dolly Parton’s “Why’d You
Come In Here Lookin’ Like That” ard the recent Ty Eng-
land single “Redneck Son,” not to mention co-writing Bob
Carlisle’s current single, “Butterfly Kisses.”

“When we started out, Randy was going to produce a pro-
Jject for me, and we got together and started writing songs,”
Denton says. “He was going to help me with my solo thing,
and after six months or so, we were at Taco Bell and I asked
him, ‘What if we started doing some showcases together and
[see] if labels were interested in us doing a group kind of
thing” He said, ‘It’s funny you'd say that, because there is a
part of me that really misses being an artist.””

The duo recently debuted as Identical Strangers at Jam-
min’ Java in Franklin, Tenn. I think Denton possesses one
of the most incredible voices in rock music, and I've been a
longtime fan of Thomas’ talents. Rob Michaels of Lord &
Michaels is managing the duo.

N EWS NOTES: Singer/songwriter Skip Ewing has
signed with Word Nashville, Word’s country division.
Ewing is one of Music Row’s most impressive talents. He
has penned numerous hits for other artists, including
Collin Raye’s “Love, Me,” Doug Stone’s “Little Houses,”
Randy Travis’ “If I Didn’t Have You,” and Bryan White’s
“Someone Else’s Star,” “I'm Not Supposed To Love You
Anymore,” and “Rebecca Lynn.” His label debut is slated
for early 1997.
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Compiled from a national sample of retail store SoundScan®
and one-stop sales reports. (1L

ARTIST

LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

** NO.1 x %

JARS OF CLAY ®

ESSENTIAL 5573/BRENTWOOD 16 weeks at No. 1 JARS OF CLAY

KIRK FRANKLIN AND THE FAMILY  GOSPO CENTRIC 2127/CHORDANT  WHATCHA LOOKIN' 4

DC TALK @  FOREFRONT 5140/CHORDANT JESUS FREAK

ANDY GRIFFITH

SPARROW 144(0/CHORDANT I§ | LOVE TO TELL THE STORY: 25 TIMELESS HYMNS

4 HIM BENSON 4321 THE MESSAGE

NEWSBOYS  STARSONG 0075/CHORDANT TAKE ME TO YOUR LEADER

MICHAEL W. SMITH @  REUNION 0106/WORD I'LL LEAD YOU HOME

REBECCA ST. JAMES  FOREFRONT 514 1/CHORDANT GOD

AUDIO ADRENALINE  FOREFRONT 5144/CHORDANT BLOOM

CECE WINANS  SPARROW 1441/,CHORDANT ALONE IN HIS PRESENCE

FRED HAMMOND & RADICAL FOR CHRIST

BENSON 4320 B SPIRIT OF DAVID

12| 9 | COMMISSIONED BENSON 4184 IRREPLACEABLE LOVE
19| 6 | BOB CARLISLE DIADEM 9691/BENSON BB SHADES OF GRACE
13 [ 37 | VARIOUS ARTISTS @  SPARROW 1516/CHORDANT WOW-1996
15| 20 | THIRD DAY  REUNION 0117/WORD THIRD DAY
17 { 3 | RICH MULLINS  REUNION 6725WORD SONGS
10 | 16 | TWILA PARIS  SPARROW 1518/CHORDANT WHERE | STAND

CEEEEEIEE CRRNREMECICN S
{21

POINT OF GRACE  WORD 5608 THE WHOLE TRUTH

19 [ 14| 9 | JACI VELASQUEZ  MYRRH 5615WORD HEAVENLY PLACE
20 | 21 | 38 | CARMAN @  SPARROW 1422/CHORDANT R.LO.T.
21 1 22| 11a (‘;((I)&(o zg\ﬁgl}él.zllhigAND THE FAMILY A
/CHORDANT BB KIRK FRANKLIN AND THE FAMILY
22 | 25| 5 | BIG TENT REVIVAL  FOREFRONT 5147/CHORDANT OPEN ALL NITE
23 | 23|59 | VARIOUS ARTISTS  WORD 0604 MY UTMOST FOR HIS HIGHEST
21| 5 | VARIOUS ARTISTS  STARSONG 0089/CHORDANT NEVER SAY DINOSAUR
25 | 18] 8 hl\A/IVIgRI:{ABES%ng%& JOHN MICHAEL TALBOT
BROTHER TO BROTHER
31| 3 | YOLANDA ADAMS  TRIBUTE 9219/DIADEM YOLANDA LIVE IN WASHINGTON
27 | 20| 19 | MR ho’> MY UTMOST FOR HIS HIGHEST: THE COVENANT
28 | 26 | 51 | RAY BOLTZ  WORD 1601 THE CONCERT OF A LIFETIME
29 30| 4 | SAR N imerom  BEYONDTHE VEL: LVE ATTHE BOBBY JONES GOSPEL EXPLOSONXI
30 |28} 144| MICHAELW.SMITH® REUNIONOOSEWORD  THE FIRST DECADE 1983-1993
31 |32|191| DC TALKA  FOREFRONT 5100/CHORDANT FREE AT LAST
@ NEWD | SARAH MASEN  RE:THINK 1594/CHORDANT SARAH MASEN
@] 3] 7 | Denansereword MY UTMOST FOR HIS HIGHEST: QUIET PRAYERS
34 | 34|42 | KATHY TROCCOLI  REUNION 0110/WORD SOUNDS OF HEAVEN
@ 38 | 38 | PHILLIPS, CRAIG & DEAN  STARSONG 0074/CHORDANT TRUST
36 |33]54 VARIOUS ARTISTS @
SPARROW 1445/CHORDANT AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL
RE-ENTRY| STEVEN CURTIS CHAPMAN @  sPARROW 1408CHORDANTEY  HEAVEN IN THE REAL WORLD
38 | 40| 69 | ANOINTED  woRD 0902 THE CALL
39 |37 9 | KING'SX WARNER ALLIANCE 82880/WCD EAR CANDY
@ RE-ENTRY| NEWSBOYS GOING PUBLIC

STARSONG 0005/CHORDANT
—

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certi-
fication for sales of 500,000 units; & RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates viny! available. [ indicates past or present Heatseeker title, © 1996, Billboard/BPI Communications.
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Elaine Paige Rises In U.S. ‘Sunset’
U.K. Star Remains Lloyd Webber Favorite

H BY IRV LICHTMAN

NEW YORK—After Elaine Paige’s
years of London stage and recording
success, it seems hard to believe the
singer is at last making her Broadway
debut in September, playing, as she has
in London over the
past year, dement-
ed former silent
sereen star Norma
Desmond in “Sun-
set Boulevard.”

What was like-
ly—given  her
stage vehicles in
recent years—is
that her Broadway
bow would be in a show with music by
Sir Andrew Lloyd Webber or in a pro-
duction musieally conceived by other
contributors to contemporary music
theater, including Alain Boublil and
Claude-Michel Schonberg (“Les Mis-
érables”).

Paige has made it practically an
exclusive practice to perform in shows
that define today’s musical as it origi-
nated in London or the Continent. They
are works that deftly combine operetta-
like techniques with strong melodies
and more than a hint of the theatrical
rock sound first encountered in the
Lloyd Webber/Tim Rice score for
“Jesus Christ Superstar.”

However, there have been a few
memorable moments away from the
contemporary musical scene that saw
Paige create the original lead roles in
“Evita,” “Cats,” “Les Misérables,” and
“Chess.” She starred in (and produced)
the London production of the revamped
version of Cole Porter’s classic 1934
musical “Anything Goes” and played
Edith Piaf in “Piaf.”

Paige will make her official debut in
“Sunset Boulevard” Sept. 6, with pre-
views starting Aug. 26. She replaces
Betty Buckley, who also preceded Paige
in the London production.

On Tuesday (30), Atlantic Theatre
Records will release “Encore Elaine
Paige.” As the album’s title implies,
Paige sings 13 selections from her star-
ring vehicles (“Anything Goes” except-

PAIGE

ed), including the two powerhouse bal-
lads from “Sunset”: “As If We Never
Said Goodbye” and “With One Look.”

The CD further solidifies her asso-
ciation with Lloyd Webber, who pro-
duces the three selections from “Sun-
set Boulevard.” Other producer
credits go to Nigel Wright, who col-
laborates with Lloyd Webber; Rice,
Benny Andersson, and Bjorn Ulvaeus,
who handled the chores on a selection
from their score for “Chess”; Tony
Visconti; Anthony Pugh; and Mike
Moran.

Paige was not in the original cast of
‘Jesus Christ Superstar,” but she did
appear in a later lineup of the show, as
reflected by her performance of “I
Don’t Know How To Love Him.”

Paige suggests that the “darker
tone” of her starring roles since the "70s
are in sharp contrast to Porter and
other writers from musical theater’s
golden age.

“Porter, for me, is one of the greats,”
she says. “He’s a genius at both words
and musie, unlike [most] writers of
today. He had great wit; his laundry list
songs were terribly witty. Andrew’s
work is darker. I've always wanted to
do a comic role. I'm always playing

tragic women either dragged through
the mill of life or dying at the end or
going bonkers.”

Paige’s Broadway bow is, in a com-
mercial sense, her American debut in
any live format. However, she was invit-
ed to the Reagan White House to per-
form in a salute to women of the musi-
cal theater put together by composer/
conductor Marvin Hamlisch.

“[Hamlisch] invited me to hold up the
flag for the British contingent,” Paige
says. Indeed, she sang two songs with
melodies by Lloyd Webber: “Don’t Cry
For Me Argentina” and “Memory.”

Paige’s contract for “Sunset Boule-
vard” commits her to the show for at
least six months. While she is thinking
about material for another album, she
says, “I don’t like to plan my life too
much ahead. I do know when I finish
‘Sunset Boulevard, I'll take a break. I
kind of work at one thing at a time.”

But, Paige wonders if American
audiences might take, as her fellow
U.K. citizens did, to her performance
as Edith Piaf.

As for finally making her Broadway
debut, she says, “ ‘Evita, ‘Cats,’ ‘Chess”;
Every time I thought I'd made it. But I
didn't.”

His Legacy, H|s Songs PolyGram Mu3|c Publlshlng Group has acquired
administration rights in the U.S. and Canada for the late Roy Orbison’s catalog,
containing 285 titles, including some of the singer/songwriter's biggest hits,
among them “Only The Lonely,” “Oh, Pretty Woman,” “Crying,” and “Running
Scared.” PMPG will also administer Still Working for the Man Music, set up by
Orbison’s widow, Barbara, for newly signed songwriters. Shown at PMPG's Los
Angeles offices are Barbara Orbison and David Simone, president of PMPG.

“RING MY BELL
Written by Frederick Knight

Published by Two-Knight Pub-
lishing Co. (BMI)

Anita Ward’s version of this live-
ly tune was one of the biggest hits
of the disco era. The song climbed

to No. 1 on the Hot 100 Singles

chart on May 26, 1979, and
remained there for two weeks.
It has been revived by the
Miami-based Merenbooty Girls, a

Sfwe-member group that fuses

disco and merengue into a unique
dance mix.

_THEYRE

PLAYING MY SONG'’

V a N S

E B O R A H

“It’s a sound that you never for-
get,” says Pami Canellas of the
Merenbooty Girls. “It’s great to see
everybody sing along when we do live
shows. It brings

bring back some good memories and
bring back that sound,” Canellas
says. “I grew up with it, It’s a sound
that has really never died. You'll
always hearit.”

back memories. It’s
great.”

Canellas says the
Girls’ next album
will feature origi-
nal material, but
for their current
project they chose
to cover some of their disco favorites,
such as “I Will Survive,” “Turn The
Beat Around,” “MacArthur Park,”
and “YMCA.”

“For this first album, we wanted to

Canellas attrib-
utes the music’s
popularity to its
upbeat feel. “Most
of the music is
about love,” she
says. “It’s happy,
and everybody is
having a good time. It gives you a
good energy. Even if you're in a bad
mood, you can hear some good old
disco song and it gets you in a groovy
mood.”

Songwriters & Publishers

& MUSIC

NO.T SONG CREDITS

T 1T L E

W R I T E R

P U B LI S MW ER

HOT 100 SINGLES
MACARENA (BAYSIDE BOYS MIX) * A Romero Monge, R. Ruiz * SGAE/ASCAP,
Rightsongs/BMI

HOT COUNTRY SINGLES & TRACKS
DON'T GE ME STARTED ¢ Rhett Akins, Sam Hogin, Mark D. Sanders * Sony/ATV, Tree/BMI,
Starstruck Writers Group/ASCAP Mark D./ASCAP, Sam’'s Jammin'/BMI|

HOT R&B SINGLES

| CAN'T SLEEP BABY (IF I) «

R. Kelly, Babyface * Zomba/BMI, R. Kelly/BMI, Sony/ATV

LLC/BMI, Ecaf/BM!

HOT RAP SINGLES
ELEVATORS (ME & YOU) « Andre Benjamin, Antwan Patton * Chrysalis/ASCAP, Gnal
Booty/ASCAP

HOT LATIN TRACKS
QUE PENA ME DAS + Marco Antonio Solis - Mas Latin/SESAC

Fox Agency Again Lowers Rates;
Solo Piano Rolls Out Pop Classics

LOWER RATE, HIGHER PAY: For
the fourth consecutive year, the
Harry Fox Agency (HFA) has low-
ered its commission rate to publish-
ers for mechanical royalties collec-
tion. That was formally announced by
members of the National Music Pub-
lishers’ Assn. (NMPA), parent of
HFA, by NMPA president/CEO Ed-
ward Murphy at its annual meeting
in Los Angeles July 15.

HFA has reduced the rate on dis-
tributions made July 1-Dec. 31, 1996,
to 3.5% from 4.5%. Similarly, the rate
on TV synch licensing distribution
will be lowered to 3.5% from 5%. At
the meeting, songwriters Jerry
Leiber and Mike Stoller were pre-
sented with the NMPA’s President’s
Lifetime Achievement Award in
recognition of their legendary status
as songwriters and musicians, as well
as their music

The Premier label of New York has
been putting out albums featuring
Fred Mintun, a fixture at Bemel-
mans Bar at the Carlyle in New York.
His latest is “Grand Piano,” which
includes individual songs and show or
film medleys from the '20s, '30s, and
’40s. With Mintun, the listener is
charmed by a straightforward ap-
proach that approximates how the
songs were originally presented. In
fact, there’s a piano-roll-sounding
technique in his skillful playing.

And speaking of piano roll, the Bio-
graph label, taking a lead from None-
such’s big-selling albums of Gersh-
win piano-roll renditions, has put out
two CDs featuring piano-roll inter-
pretations of songs by Cole Porter
and Jerome Kern cut by various per-
formers over the years.

There is another variation on this

theme: Hersch

industry leader- | provides the
ship qualities. solo piano back-

In addition to ing on six sides
Murphy, speak- for soprano
ers included i i3 g Dawn Upshaw’s
NMPA/HFA bt fopel "“;’ t" "" ; :"'?'." engaging per-
chairman Irwin formances on a
Robinson, also by Irv Lichtman collection of

chairman/CEQ
of Famous Mu-
sic, and Raul S. Manglapus, chair-
man of the Filipino Society of Com-
posers, Authors & Publishers Inc.

In other news, NMPA has in-
formed Words & Music that the orga-
nization incorrectly stated its per-
centage gain in worldwide publishing
revenues in 1994 over the previous
year (Billboard, July 20). The correct
figure is 16% among the 58 territo-
ries that reported $5.83 billion in roy-
alty payments.

SOLO PIANO ROLLS ON: Pop
piano styling of tunes by the pop
masters seems to be a lost art, rele-
gated to catalog material featuring
such elegant players as Cy Walter,
George Feyer, Irving Fields, and on
occasion, New York revue giant
Julius Monk.

Now the past is getting revived by
newer keyboardists, whose playing,
like that of their predecessors, tends
to be lush, brisk, and jazzy.

For instance, on Aug. 20, Nonesuch
Records will release an album of
songs by Rodgers and Hammer-
stein as performed by Fred Hersch,
whose surveys are ripe with a witty,
swingin' jazz style.

Rodgers and
Hart songs, al-
so0 on Nonesuch. Already out in the
U.K,, the title is due for release in the
U.S. in October.

On its own or in concert with a
vocalist, the piano can be pop or show
music’s best friend.

CORRECTION: In last week’s item
concerning an exploitation deal by
Spirit Music Group for the catalog
owned by the late songwriter
Bernie Wayne, it was incorrectly
stated that Wayne had publishing
rights to two songs he coauthored,
“Blue Velvet” and “Laughing On The
Outsicde.”

Actually, publishing rights to the
songs are owned hy PolyGram Music
Publishing and Warner/Chappell,
respectively.

PRINT ON PRINT: The following

are the best-selling folios from Warn-

er Bros. Publications:

1. “Garbage” (guitar tab).

2. “Twister;” soundtrack.

3. Everclear, “Sparkle And Fade”
(guitar tab).

4. Bryan White, “Between Now And
Forever.”

5. Better Than Ezra, “Deluxe.”
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MG Sound Rises To The Top

Studio Puts Vienna on Recording Map

Il BY PAUL VERNA

VIENNA—Walking around the three
state-of-the-art control rooms and spa-
cious tracking studio at MG Sound
here, one would never know that as
recently as the late '80s, studio co-own-
ers Martin Bohm and Stevie Coss
operated out of a dingy basement
apartment with no air conditioning or

running water, not to mention a com-
plete lack of isolation, no real acoustics,
and meager equipment offerings.

Despite their bleak situation and
near financial ruin, however, Bohm and
Coss persevered in the underground
until a phone call lifted them into high
orbit.

Bohm says, “We were just sitting
around in the studio on a Saturday

Stepping into his newly acquired Porsche Carrera, expectant father Martin B6hm
reveals the real reason he bought the sports car: “for the baby seat.”

newsline...

THE AUDIO ENGINEERING SOCIETY will hold its sixth Australian Con-
vention Sept. 10-12 at the World Congress Centre in Melbourne, accord-
ing to a statement from the New York-based society. Highlights of the
program include a keynote speech by Dolby Laboratories founder Ray
Dolby and 21 workshops organized by convention co-chairmen Tony
Hamling and Graham Haynes. The workshops will cover such topics as
microphone selection and applications, MIDI, multitracking with Mini-
Dise, audio transfer via ISDN, and digital audio editing.

THE WALTERS-STORYK DESIGN GROUP and Berkow/SIA have opened
a New York office at 31 Union Square West months after they began a
joint venture to develop acoustical measuring software. In a statement,
John Storyk of Walters-Storyk says, “Because our extensive travel
obligations had precluded opening a New York City home base, we had
been working out of the WSDG Highland, N.Y., complex. There has
been a clear need for a New York office, and this location is ideal in
every respect.” Under the joint venture, WSDG and Berkow/SIA have
worked on AR Studios in Rio de Janeiro, Brazil; a 600-seat performing
arts center in Kuala Lumpur, Malaysia; and such installations as the
All-Star Cafe in New York and Steven Spielberg’s the Dive complex in
Las Vegas.

THE INTERNATIONAL RECORDING MEDIA ASSN. plans to hold its eighth
annual Magnetic and Optical Media Seminar Oct. 31-Nov. 1 at the Mark
Hopkins Hotel in San Francisco. Session topics include technology for
the next generation of magnetic media, advanced metal-evaporated
media evolution, developments in coating-particulate metal, and DVD.

BRIEFLY: Sony Disc Manufacturing’s facilities in Pitman, N.J.; Spring-
field, Ore.; Carrollton, Ga.; and Terre Haute, Ind., have received 9000
series certification from the International Standards Organization,
according to a statement from the company . . . Woodland Digital Stu-
dios in Nashville has purchased a Sony 3348 digital multitrack recorder,
plus a Sony 3324 and three Sony PCM-800 modular digital multitracks
... The Texas Society of Architects has honored the Russ Berger
Design Group with its 1996 award for excellence in the design compe-
tition for interior architecture ... Audio Technica of Stow, Ohio, has
named Bruce Wismer Sales and CM Sales as its representatives of the
year after the companies came within one-tenth of a percent of each
other in terms of annual sales . . . Howard Schwartz Recording names
Anthony Giovanniello operations manager and Fred Miller audio direc-
tor/producer for TV and radio projects.

night, and the phone rang. It was this
advertising-agency guy who said, ‘Ste-
vie Wonder is in town, and we asked his
drummer to do a commercial for us,
and we want to use your studio because
we couldn’t reach any other studio.” So
we said, ‘Yes, come in, no problem.’
And I put down the phone, and [Coss]
and I looked at each other and said,
‘OK, what do we do now?’ Because we
weren't prepared at all!”

A couple of hours later, an entourage
of 30 musicians and stragglers-on
showed up at the studio, and Wonder’s
drummer, Dennis Davis, programmed
some drum beats and horn riffs on a
sequencer.

“Everybody was drunk, and we had
no toilets, so everybody pissed in the
street,” recalls Bohm, laughing. “And
there was this old woman from upstairs
coming down complaining that it was
too loud. It was a nightmare.”

After Davis and his crew left, Bohm
and Coss were left to edit the musi-
cian’s footage into a coherent, 20-sec-
ond spot. They stayed up all night com-
posing, arranging, recording, and
editing until they were able to deliver a
satisfactory product.

Harrowing though it was, the all-
nighter paid instant dividends for
B6hm and Coss. Bohm says, “The next
day, the phone was ringing, and in the
next month, we did six or seven jobs. I
mean real jobs, paid jobs. Word trav-
eled fast.” Coss adds, “It was literally
from one day to the next.”

By December 1991, Bohm and Coss
had outgrown their basement digs and
were ready to move upstream. They
found a spot in the elegant First Dis-
trict of old Vienna that seemed tailor-
made for recording.

“When we came in, it almost looked
like a perfect recording studio,” says
Bohm. “Everything was obvious: the
recording room, one control room, a
second control room, ete.”

Even though sophisticated recording
and processing equipment was coming
down in price at the time, Bohm and
Coss were careful about how they
spent their hard-earned schillings.

“We thought it was a really good idea
to invest in the acoustics, because you
can always change equipment more or
less easily, but to tear the studio down
and build proper acoustics is very hard
to do, and it means a lot of downtime,”
explains Bohm. “So we did it upfroni
and brought in [noted acoustician/stu-
dio designer] Andy Munro.”

At that point, B6hm and Coss hired
Eva Bohm—née Maurer—to manage
the studio. Eva Bohm had worked for
the Austrian national radio station and
was a longtime friend of Martin Bohm's.

“I used to visit them at their studio
and hear their stories,” says Eva
B6hm. “Then they told me they want-
ed to move to a new place because
everything got too small, and they
asked me if I'd like to join them, and I
said, ‘Yes, of course I'd like to.”” She
and Martin B6hm have just married
and are expecting their first child this
fall.

When MG opened at its current site,
the studio focused on music production

(Continued on next page)
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Pictured behind the Solid State Logic 4064 G+ console at MG Sound’s control

.

room A, from left, are Martin Bohm, Eva Béhm, and Stevie Coss.

AUDIO TRACK

NEW YORK

AT RIGHT TRACK RECORDING,
Pat Metheny recorded and mixed
what the studio claims is the first
entirely 24-bit. digital recording to be
released by a major label. Metheny
fracked through Capricorn digital
mike preamps temporarily installed
in studio A onto a Sony digital multi-
track upgraded to 24-bit capability.
The sessions were later mixed in stu-
dia B, the site of Right Track’s Capri-
corn desk. The Geffen Records album
was produced by Metheny, his band,
and David Oaks; it was engineered
by Rob Eaton, with technical assis-
tance from Right Track chief techni-
cian John Herman. Also at Right
Track, Metallica’s No. 1 Elektra al-
bum “Load” was completed in studios
A and C, using a Solid State Logic
9096J and 4100 G+, respectively.
Metallica overdubbed on the SSL
4100 and mixed on the 9096J. “Load”
was produced by Bob Rock and engi-
neered by Randy Staub and Brian
Daobbs.

LOS ANGELES

AT KING SOUND & PICTURES, the
Watts Prophets recently tracked and
mixed for their npcoming London/
PolyGram album “When The '90s
Came”; King staffer Jimmy Sloan
engineered and mixed on a vintage API
3208 console. Clarence Fountain &
the Blind Boys Of Alabama over-
dubbed and mixed this year’s Grammy-
nominated “I Brought Him With Me”
album for House of Blues/BMG, with
Sloan as engineer. Also at King, pro-
ducer Andy Paley (John Wesley Hard-
ing, Brian Wilson, Jerry Lee Lewis)
and his breother Jonathan Paley
recorded and mixed a demo project.
At the Hook Music Recording Stu-
dio ir Hollywoad, Calif., Zoo act Tool
did guitar and voca! overdubs with pro-
ducer/engineer David Bottrill; Social
Distortion overdubbed vocals for an
Epie project with producer Michael
Beinhorn, who brought along his spe-
cial Neumann U-47 microphone; pro-
ducer Chris Shaw and rock band
Redd Kross tracked for an upcoming
album; and Argentinian rockers Los
Enanitos Verdes overdubbed with
guest musician Jeff “Skunk” Baxter
and producer Gustavo Borner. ..
Engineer Dan Marnien mixed an
upcoming Amy Grant album for A&M

at the Village Recorder’s studio B;
Marnien was assisted by David Not-
tingham and Okhee Kim. The album,
produeed by Wayne Kirkpatrick, is
due in early 1997.

NASHVILLE

AT MASTERFQONICS, Collin Raye
overdubbed with producer John Hobbs
and engineer Russ Martin for an Epic
release; Point Of Grace tracked with
producer Michael Omartian, engi-
neer Terry Christian, and assistant
Nick Sparks for Rhema Productions;
and Bad Company mixed an Elek-
tra/EastWest project with producer
Josh Leo, engineer Ben Fowler, and
assistant Sandy Jenkins. .. At Sound
Emporium, Radney Foster tracked
his upeoming, self-produced Arista
project with co-producer Mac Mc-
Analy and engineers Mike Poole and
Ken Hutton; Michael Peterson
tracked a Warner Bros. project with
produeers Leo and Robert Ellis
Orrall and engineers Fowler and Amy
Hughes; and John Cody Carter
tracked for Warner Bros. with pro-
ducer Gregg Brown and engineers
Jeff Balding and Mark Nevers.

OTHER LOCATIONS

S KYWALKER SOGUND in San
Rafael, Calif.—known predominantly
for its film soundtrack work—has been
busy with several high-profile music
projects. Rusted Root tracked an up-
coming Mercury Records album with
producer Jerry Harrison; Journey
was in supervising the recording of
orchestra parts for its upcoming
albuni, produced by Kevin Shirley;
the San Francisca Gay Men’s Cho-
rus recorded tracks for its upcoming
release “Naked Man” with the Red-
wood Symphony; the Women'’s Phil-
harmonic ended a yearlong hiatus to
rehearse for a performance of compo-
sitions by Chen Yi; Boz Scaggs
tracked for upcoming album and
soundtrack prajects; Patti Austin and
the Pointer Sisters recorded for a Dis-
ney project; and contemporary jazz
superstar Kenny G mixed his upcom-
ing album with Mick Guzauski.

Please send muaterial for Audio Track
to Paul Verna, Pro Audio/Technology
Editer, Billboard, 1515 Broadway New
York, N.Y. 10036; fax: 212-536-5358;
E-mail: PVernaiabillboardgroup.com.
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(Continued from preceding page)

for advertising. It then branched out
into album recording, despite the Aus-
trian industry’s reluctance to break
with its old pattern of sending musical
acts across the border to Germany.
Martin Béhm says, “The problem is
that there were no real studios in Aus-
tria in those days, so we had to go to
record companies and convince pro-
ducers to come here and spend a little
more money. Because what the Austri-
an producers did back then was go to
Germany, where they got good prices
because they worked downtime in

Munich in [top] studios.”

MG also turned its attention toward
commercial post-production and clas-
sical sessions. By now, the facility has
struck “a nice balance” between these
various niches, according to Coss.

The next step in the natural evolu-
tion from funky basement studio to
world-class complex was a major up-
grade to a Solid State Logic 4064 G+
console with Total Recall and Ultima-
tion and a Studer D827 digital 48-track
recorder.

“The decision for the SSL came

along with the decision to build a third
control room,” says Coss. “And that
was something that had organically
come together—How should the stu-
dios work together, what should they
be able to do separately, and how does
it go together with our client base?”

Although the SSL, which was pur-
chased at the March 1995 Audio Engi-
neering Society convention in Paris,
required a hefty financial investment,
the Bohms and Coss felt confident they
would recoup their costs.

Eva B6hm says, “One of our great

BILLBOARD’S NO. 1 SINGLES (WEEK ENDING JULY 27, 1996)

CATEGORY HOT 100 R&B COUNTRY RAP MAINSTREAM ROCK
TITLE YOU'RE MAKIN' ME | CAN'T SLEEP BABY DADDY'S MONEY HOW DO UWANT IT/ | TRIPPIN ON A HOLE
Artist/ HIGH (IF 1) Richochet/ CALIFORNIA LOVE IN A PAPER HEART
Producer Toni Braxton/ R. Kelly R. Chancey, E. Seay 2 Pac Feat. KC & Jojo/ | Stone Temple Pilots/
(Label) Babyface, B. Wilson R. Kelly (Columbia) Dr. Dre, Johnny J B. O'Brien

(Laface) (Jive) (Death Row/Interscope) | (Atlantic)
RECORDING RECORD PLANT/DARP | CHICAGO RECORDING | THE MONEY PIT CAN AM WESTERLY RANCH
STUDIO(S) (Hollywood, CA/ COMPANY (Nashville} (Tarzana, CA) (Santa Ynez, CA)
Engineer(s) Atlanta) (Chicago) Ed Seay Dave Aron Nick DiDia
Peter Mokran
Stephen George
RECORDING SSL 4000G Plus Neve VR 72 Trident Series 80 SSL 4000G API, Neve
CONSOLE(S) SSL 6056E SSL 4000G
RECORDER(S) Studer AB0O Studer A827 Mitsubishi X-850 Studer A827 Studer A827
Sony 3348
MASTER TAPE Ampex 499/467 3M 996 Sony V1-K Ampex 499 Ampex 456
MIX DOWN RECORD PLANT CHICAGO RECORDING | THE MONEY PIT CAN AM SOUTHERN TRACKS
STUDIO(S) (Hollywood) COMPANY (Nashyille) (Tarzana, CA) (Atlanta)
Engineers(s) Bob Brockman (Chicago) Ed Seay Dave Aron Brendan 0'Brien
Peter Mokran Johnny "J"
CONSOLE(S) SSL 40006 Plus Neve VR 72 Trident Serles 80 SSL 4000G SSL 4064G Plus
with Ultimation
RECORDER(S) Studer AB20 Studer A827 Mitsubishi X-850 Studer A827 Studer A827
MASTER TAPE Ampex 499 3M 996 Sony Magneto Optical | Ampex 499 Ampex 456
MASTERING HIT FACTORY BERNIE GRUNDMAN GEORGETOWN BERNIE GRUNDMAN PRECISION
Engineer Herb Powers Brian Gardner MASTERS Brian Gardner MASTERING
Denny Purcell Stephen Marcussen
CD/CASSETTE BMG BMG Sony WEA WEA
MANUFACTURER

© 1996, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult

Contemporary, Club Play, and Dance Sales.

MORE ALBUMS
GO GOLD ON AMPEX

THAN ON ALL OTHER TAPES
PUT TOGETHEPR

INTRODUCING QUANTEGY.
MAKERS OF AMPEX BRAND TAPE.

www.quantegy.com

by
(QUANTEGY

benefits is that we're a small team. We
don’t have big fixed costs, and we can
react very flexibly and very quickly. So
we knew that we could manage it,
because we thought, ‘OK, if at some
point it doesn’t work like we thought,
then we change it.””

Besides the B6hms and Coss, MG
employs maintenance engineer Michael
Tuschek and receptionist Sabine
Vorarberger. Tuschek was a natural
hire for MG, since he was familiar with
the studio’s wiring scheme from his
previous post at SSL.

“We already knew him and knew
that he’s a very reliable worker, so
when we decided to build a third con-
trol room and buy an SSL, we thought
it’d be a good idea to hire him,” says
Martin Bhm.

In control room B, which serves as
a preproduction center and is linked to
the large recording room, MG has
installed a DDA DCM 232 56-channel
board that used to sit in the A room;
that board has Uptown automation.
Also in the B room are a four-track
Digidesign ProTools system, Opcode
Studio Vision, Steinberg Cubase Audio,
Atari Mega ST with Cubase and Nota-
tor sequencers, two SampleCel! IIs,
and a large array of keyboards.

The new control room C downstairs,
devoted primarily to post-production
and digital editing, features two Yama-
ha ProMix 01s and a 12-track ProTools
setup.

MG boasts an impressive array of
recorders, including the 48-track Stud-
er, a Sony 3324 digital 24-track, a Stud-
er A-827 analog 24-track, Alesis Adats
and BRC, Sony and Fostex DAT
machines, a Studer A-807 analog two-
track, and a Phillips CDD-521 CD
recorder.

Signal processors include Neve,
GML, Tube Tech, Focusrite, Drawmer,
SSL, BSS, and Aphex outboard units,
plus AMS, Lexicon, Eventide, TC
Electronic, Yamaha, and Roland gear
for reverb and delays.

The studio’s microphone cabinet
includes Neumann U-47 and U-67 mod-
els, an AKG C-24, and state-of-the-art
mikes from B&K, Schoeps, Shure,
Sennheiser, and others. Monitoring is
done on Genelec 1034A, Dynaudio PPM
1, KEF Reference, and Yamaha NS-10
speakers in the various control rooms.

MG offers its clients accommoda-
tions in a spacious penthouse apart-

ment upstairs from the studio.

A charter member of the World Stu-
dio Group, MG has always maintained
a global outlook. It was among the first
studios in Europe to install ISDN lines,
which have enabled the facility to take
a lead in the remote voiceover market.

*“We decided to put ISDN capabili-
ties into the studio right when they
offered the lines here in Austria in
March 1994,” says Martin Béhm. “I
saw the session Phil Ramone did with
Gloria Estefan, and I thought, ‘That’s
it. We’ve gotta have this. That’s the
future.

Today, MG does approximately four
voiceover sessions a week via ISDN
and has compiled a sound-clip library
of voiceover talent that advertising
clients have come to use as a virtual
casting agency.

Sitting in the studio’s tastefully
futuristic reception area, with its
exposed air conditioning vents and
sleek leather sofas, Martin Bohm and
Coss trade stories about their not-so-
distant past, when they could only
dream about running a world-class
facility.

Both musicians, they met when
Bohm's top 40 band needed a keyboard
player and Coss’ former partner
applied. Although the partner did not
work out, Béhm and Coss bonded right
away. They decided to turn Coss’
rehearsal studio into a recording facil-
ity. Neither one had any formal train-
ing in recording, but both were avid
musicians and engineers.

Although they no longer perform,
their musical background is critical to
the success of the studio, since Bohm
and Coss compose, arrange, produce,
and engineer most of the sessions at
MG. They are also developing unsigned
talent, using the studio as a production
center for demos that they will even-
tually shop to record labels. Among
their ongoing projects are Portuguese-
Australian singer Sandra Pires and
Gwen Overduck, an American singer
living in Germany.

Like any man who knows he’s come
a long way in a short time, Coss revels
in the notion that he has become a top
member of the industry he and Bhm
used to dream about in their under-
ground den. Summing up his original
vision for MG Sound, he says, “We
wanted to go as far as we could go—
wherever that would be.”

SSL For Rent At Right Track. The cast album for the award-winning Broadway
show “Rent” was recorded and mixed at New York’s Right Track Recording.
Shown at the studio’s SSL 9096 J console, clockwise from bottom, are producer
Arif Mardin, co-producer Steve Skinner, album coordinator and production man-
ager Gloria Gabriel, musical director Tim Weil, and engineer Michael O’Reilly.
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Germany Seeks Older Buyers

Labels, Retailers Neglect 40-60 Group, Report Says

B BY WOLFGANG SPAHR

HAMBURG—The German record
industry is missing out on sales to
an estimated 11 million older Ger-
man consumers—a market poten-
tially worth $700 million—according
to a new survey here that also criti-
cizes the country’s music retail
industry.

New U.K. Copyright
Law Implementation
Delayed Until April 97

LONDON—The U.K.’s new copy-
right law, already two years late,
has been postponed for another
nine months.

The Copyright and Related
Rights Regulations 1996 will over-
haul the system of broadcast royal-
ty payments for record companies
and artists and was expected to
pass into law this month (Billboard,
July 13).

However, the groups it affects
have been told by the U.K. govern-
ment’s Department of Trade and
Industry that no time could be found
for it in the current parliamentary
session. The department has stated
that it will not be on the statute
books before April 1997.

The regulations are based on a
directive from the European Union,
which required the change in
British law by July 1, 1994.

The new provisions will greatly
strengthen the position of artists on
airplay income.

The delay in implementing the
law has caused performers’ groups
to say that they are likely to take
action to recover money lost in the
intervening period. The latest post-
ponement is likely to harden that
attitude further.

JEFF CLARK-MEADS

The main findings of the survey,
conducted by the Institute of Psy-
chology and Social Research and
Society for Goods Research for a pan-
industry group headed by PolyGram
Germany, reveal that consumers
become increasingly unwilling to
enter retail stores as they grow older
because they are unable to find Ger-
man-language repertoire and are
generally not comfortable with the
retail environment. This particularly
applies to Germany’s 40-60 age
group, a 5-million-strong sector that
will mushroom in the coming years.

‘Once music fans
turn 60, they are
all but forgotterr’

The report is critical of retailers for
concentrating on those under 30. It
says the survey found that up to 75%
of all households with consumers age
50 and up have CD players, the same
proportion as in the core record-buy-
ing group, ages 10-30.

Jurgen Preiser, director of strate-
gic planning for PolyGram Germany,
says that record companies will have
to pay greater attention to the older
generations. “Music fans over the age
of 40 have been gradually neglected.
Once they turn 60, they are all but
forgotten,” he says.

Preiser adds that he thinks this is
prompting more and more consumers
to resort to other leisure-time products.

The report states that those over
40 believe retailers stock too many
English-language recordings, where-
as their preference is for songs in
German. This age group also says
information is presented very chaot-
ically in record stores.

Up to 30% of older record buy-
ers are extremely critical of retail-
ers, saying that stores are very poor-
ly organized with inadequate
consumer information and that the
variety of prices is irritating. This is

exacerbated by what they feel is the
lack of assistance by staff and the
unwelcoming atmosphere.

In response to the survey, Poly-
Gram Germany president Wolf D.
Gramatke is call-
ing on those re-
sponsible for the
repertoire to in-
vest more in
German-language
music to get those
over 40 back into
the record stores.

“For all the
euphoria generat-
ed by the national dance, rock, and
pop productions, 11 million potential
record buyers should not be neglect-
ed, [especially] in view of the chang-
ing demographic age pyramid,” Gra-
matke says. “We must invest in
German-language music today to
make sure that we have a growing
market tomorrow.”

GRAMATKE

Queen, Mandela Attend
Rock Concert In London

LONDON—Possibly the most presti-
gious audience ever to come to a rock
show in this country attended a gala
evening at the Royal Albert Hall here
July 11.

The heads of state of the U.K. and
South Africa, Queen Elizabeth and
President Nelson Mandela, presided
over a concert that featured the debut
of Phil Collins’ Big Band. The band
was conducted by Quincy Jones—his
first performance on a U.K. stage.
Tony Bennett also performed.

The concert was a highlight of Pres-
ident Mandela’s state visit to the U.K.
It celebrated the friendship between
the two countries and raised money for
the Nations Trust, an organization set
up to help young disadvantaged South
Africans. The two heads of state are
its joint patrons.

Also in attendance were Princes
Philip and Charles, and Mandela’s
daughter, Zenani Mandela-Dlamini.

Collins’ 15-piece brass-led band
played the first half of the concert,
which included an instrumental version
of Collins’ hit “Two
Hearts” that fea-
tured Hugh Mas-
ekela on trumpet.

Also perform-
ing in the first set
was South African
artist Tamia, sign-
ed to Qwest Rec-
ords UK., and Ben-
nett, who sang
“Over The Rain-
bow” before proceeding to to sing an
unidentified song for the president
without the use of microphone or musi-
cal backing.

The second half of the show featured
mainly South African artists, includ-
ing Mango/Island Records U.K. sign-
ing Bayete, featuring Jabu Khanyile;

(Continued on next puge)

COLLINS

New Moscow Store Offsets Piracy

B BY VADIM YURCHENKOV

MOSCOW—The legitimate record
retail sector has taken another step
toward overtaking the pirate Gor-
bushka market as this city’s main
music supplier.

The 3-year-old Purpurny Legion
(PL) chain established its third outlet
in Taganka Square, Moscow, in June.
The company says that the 215-square-
meter outlet carries 30,000 imported
CDs and 2,500 units of Russian reper-
toire.

PL began as a hi-fi retailer in 1993
and branched into music retailing in
the fall of the following year.

At that time, record retailing in
Moscow consisted of the stores for-
merly owned by Soviet state music
monopoly Melodiya and the huge Gor-
bushka market, where pirate discs
made in Bulgaria and China sell for

$20-$30.

PL spokesman Nicolay Schelok says,
though, that a pan-industry retaliation
is under way. He states that the legiti-
mate owners of the albums being trad-
ed at Gorbushka are supplying PL
with the products at a favorable price,
thereby allowing the retailer to sell
them for less than the cost of the pirate
versions at the market.

PL’s first specialist store, PL-Tushi-
no, has already made a mark in the
Moscow market by putting discs in
racks in the store. Schelok describes
that strategy as “extremely risky,” say-
ing that theft from stores is “Russia’s
third-oldest profession.” At its open-
ing, PL-Tushino stocked 4,000 CD
titles and 100 music video titles.

The company began distributing
discs last year and says that it services
30 retailers in Moscow and elsewhere.

PL’s main rivals, apart from Gor-

bushka, are the Klassik and Transyl-
vania groups—each with two outlets
that stock U.S., European, and domes-
tic CDs—and Soyuz, which specializes
in Russian acts and movie-associated
products.

With the opening of its new store,
PL’s trading area, some of which is occu-
pied by hi-fi equipment and ancillary
goods, is larger than that of its rivals.

As for the retail sector as a whole in
Russia, Schelok says he feels the best
progress will be made through local
companies learning the techniques of
Western counterparts and applying
them to the Russian market.

He says he feels the difficulties of
adapting to the idiosyncratic Russian
market will make it difficult for West-
ern chains to get a foothold here. Sch-
elok refers to “the infamous mentality
of both Russian customers and sales-
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Raid Shows New Rise Of Singapore Piracy

B BY GEOFF BURPEE
and PHILIP CHEAH

SINGAPORE—A seizure of suspected
pirate audio CDs is highlighting the
resurgence of black-market product
here.

In a raid July 11, officers from the
International Federation of the Phono-
graphic Industry (IFPI) reportedly
seized more than 3,600 recordings by a
variety of artists, including Singapore-
an singers Jimmy Ye and Kit Chan;
Hong Kong Cantopop stars Andy Lau,
Jacky Cheung, Faye Wong, and Cass
Pang; and international repertoire by
Whitney Houston, Celine Dion, and the
Cranberries (Billboard, July 20).

Leong May Seey, IFPI deputy

Karaoke Bar Fined

SINGAPORE—A Singapore kar-
aoke bar has been fined the equiv-
alent of $18,000 following a raid by
investigators with the Internation-
al Federation of the Phonographic
Industry. The Music Star Karaoke
KTV was fined July 18 for permit-
ting the public performance of
karaoke laserdises without li-
cense from the copyright owner.
The case is a first for Singapore,
which boasts an estimated 600 sim-
ilar karaoke outlets.

GEOFF BURPEE

regional director for Southeast Asia,
says the seizure is another indicator of
increased pirate activity and increased
vigilance on the part of IFPL.

Seey says that last year IFPI
stopped raiding retailers, concentrat-
ing solely on distributors of pirate

product—a labori-

- ous process. “We

b ° are trying to step

1 pl up enforcement on

the distribution

end,” Seey notes,

“Retail raids have become too difficult

in Singapore because of the increase

in street stalls and mobile vendors.

Raided stores will not tell us where

their goods come from. So we must do

surveillance on distributors. Because

government is leaving it to the copy-

right owners to do the work [and

because there are three IFPI

antipiracy staffers in the cityl, we

have to hire freelancers—part-

timers—for surveillance work. But

seizures like this show that it’s work-
ing.”

The police have also set up a special
intellectual property rights warrant
unit to aid IFPI in raids. “The IPR
warrants unit makes it easier for us to
go island-wide,” Seey says. “But that’s
just the administration part of it.”

The resurgence in pirated product
comes after years of decline. In the
"70s, eight pirated versions of one Sin-
gapore pop album could appear on the
streets within 48 hours of that album’s

release.

Pop singer Paukl Cheong remembers
how his recording career was suffocated
when his 1979 self-titled debut album
was heavily pirated. “We only sold about
10,000 units. God knows how many
pirates were sold of the eight different
editions that appeared on cassette.”

When the Copyright Law was
enforced in 1987, piracy dwindled as
manufacturers moved on to take

advantage of friendlier piracy envi-
ronments in places like Taiwan, Thai-
land, and China. Today, however,
pirates are back. Singapore techno
band Club E found that their songs
started appearing on pirated compi-
lations last year. “We did alert our
recording company,” says band
leader Leonard Tan, “but it was
impossible to track the pirates
down.”

Japan’s Karaoke Facilities To Pay
Songwriter/Composer Royalties

TOKYO—Performance/mechanical
rights body the Japanese Society for
Rights of Authors, Composers and
Publishers (JASRAC) and Japan’s
online karaoke business are finally in
tune with each other.

The two sides this week reached an
agreement wherein karaoke facilities
that use online terminals will pay JAS-
RAC royalties owed to songwriters
and composers for the period before
September 1995.

Under the terms of the agreement,
the Assn. of Musical Electronic Indus-
try (AMEI) will pay JASRAC 5.50-6.50
yen (50-60 cents) for each song regis-
tered in host computers at online
karaoke service providers.

One report here said the amount
involved was 5 billion-10 billion yen
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($46.7 million-$93.5 million), although
other estimates are considerably high-
er.
AMEI and JASRAC are now nego-
tiating a royalty payment agreement
for the period from October 1995 to the
present.

“After JASRAC’s recent problems
with the Koga Music Foundation and
so on, we are looking forward to set-
tlement of the online karaoke issue,
because online operators’ share of the
market is getting bigger and bigger,”
says Mamoru Murakami, president of
Nichion Inc., Japan’s biggest music
publisher.

About 70% of Japan’s burgeoning
karaoke boxes (individual rooms in
which customers can sing karaoke in
private) are connected to online sys-
tems. Overall, online operators account
for roughly 20% of Japan’s 220 billion
yen-per-day ($2.05 billion) karaoke
market.

STEVE McCLURE

LONDON CONCERT

(Continued from preceding page)

harmony group Soshanguve Black
Tycoons, who collaborated with U.K.
female quintet Black Voices; and vocal
harmony group Ladysmith Black
Mambazo, who performed “Homeless,”
their collaborative work with Paul
Simon. Diva Sibongile Khumalo, sign-
ed to Sony Music Entertainment UK.,
sang operatic soprano.

For the finale, all the artists
returned to the stage to jam before
singing the South African national
anthem.

KWAKU

o

Operatic Signatures. Tenor Roberto
Alagna and his wife, soprano Angela
Gheorghiu, sign copies of their album
“Duets & Arias” at London's Oxford
Street Virgin Megastore. Shown with
them in the back row, from left, are
Katherine Howard, press and promo-
tion manager of their label, EMI Premier
Classical; Gary Bristow, sales, EMI Pre-
mier Classical; Claire Wilkins, product
manager, new releases, EMI Premier
Classical; Nick Williams, senior sales
assistant, Virgin Megastore; Ray Ham-
mond, sales, EMI Premier Classical;
and Becky Harlowe, classical depart-
ment manager, Virgin Megastore.
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BMG Entertainment International Staff Congregaes In Calif.

BMG Entertainment chairman/CEO Michael Dorne-
mann, left, and BMG Entertainment International presi-
dent/CEO Rudi Gassner, right, toast Arista recording
artist Kenny G.

Comparing notes from an artist’s viewpoint are the
U.S." Leah Andreone, left, and Sweden’'s Robyn.

BMG Spain recording artist Ana Belen and BMG
Argentina artist Diego Torres display a cheerful outlook
with label executives. Shown, from left, are Juan
Manuel Romero, Ariola director, BMG Spain; Jose
Maria Camara, president, BMG Spain; Belen; Rudi
Gassner, president/CEO, BMG Entertainment Interna-
tional; Torres; and Ramon Segura, senior VP, Latin
region, and chairman, BMG Spain.

Tettéing time out from classical conversation are, from
artist Ang@}assms VP/GM Harry Palmer, recording
worldwide marké‘fﬁk}and BMG Classics senior VP of

r Dubous

BMG Entertainment International brought together its world-
wide managmg directors and marketing staff for a conference
June 2-7 in Dana Point, Calif. The meeting was attended by more
than 250 delegates from 40 countries, who participated in product
presentations and business sessions and received a briefing from
BMG Entertainment chairman Michael Dornemann. A half-dozen
acts were presented in showcase performances during the week,
including the Tony Rich Project, Gary Barlow, the Verve Pipe,
Crash Test Dummies, and Robyn. (Photos: Larry Busacca)

BMG Entertainment International president/CEO Rudi Gassner assembles
his team of senior managers on the eve of the conference. Shown, from left,
are John Preston, chairman, U.K. and Ireland; Michael Smellie, senior VP,
Asia-Pacific region; Joe Gorman, senior VP, finance and administration; fra
Sallen, VP human resources; Gassner; Heinz Henn, senior VP, A&R/market-
ing; Arnold Bahimann, senior VP, central Europe; Thomas Stein, president,
Germany/Switzerland/Austria region; Jeff Liebenson, VP, legal and business
affairs; and Ramon Segura, senior VP, Latin region, and chairman, BMG
Spain.

Members of RCA Records recording act the Verve Pipe take five with
staffers from their label. Shown, from left, are Dwayne Welch, international
VP, RCA, Bob Jamieson, president, RCA; Verve Pipe's Brian Malouf, Brad
Vander Ark, and Brian Vander Ark; Hugh Surratt, VP of artist development,
RCA; Verve Pipe’s A.J. Dunning and Donny Brown; Rudi Gassner, presi-
dent/CEO, BMG Entertainment International; and Jack Rovner, executive
VP/GM, RCA.

Australian artist Merril Bainbridge is surrounded by admirers. Shown, from
left, are Tim Prescott, managing director, labels group, BMG Australia;
James Glicker, managing director, BMG Australia; George Levendis, mar-
keting director, Arista Records U.K.; Suresh Thomas, managing director,
BMG Crescendo India; Bainbridge; Siew Ooi, artist manager; and Sam
Melamed, engineer.

TERNAIIO

BMG Entertalnment Internatlonal presndent/CEO Rudl
Gassner and Arista Records president Clive Davis wel-
come LaFace Records co-presidents L.A. Reid and
Kenny “Babyface” Edmonds to the conference, along
with LaFace artist Toni Braxton. Pictured, from left, are
Reid, Davis, Braxton, Gassner, and Edmonds.

BMG executives from all over the world relax. Shown in
the back row, from left, are Chris Stone, VP of
A&R/marketing, Europe; Jeremy Marsh, president,
music division, BMG U.K.; Hasse Breitholtz, managing
director, BMG Sweden; Maija Kuusi, managing director,
BMG Finland; Lars Toft, managing director, BMG Den-
mark; and Hugh Goldsmith, managing director, RCA
Records U.K. In the second row, from left, are Mike
McCormack, head of A&R, RCA U.K., and Jim Camp-
bell, VP of international artist marketing, BMG Canada.
In the front row, from left, are Frankie Cheah, managing
director, BMG Malaysia, and Toze Brito, managing
director, BMG Portugal.

Saffron from deConstruction recording group Republi-
ca shares the spotlight with executives. Shown, from
left, are deConstruction managing director Keith Black-
hurst, Saffron, BMG Entertainment International presi-
dent/CEO Rudi Gassner, and BMG U.K./Ireland chair-
man John Preston.

Garbage members Shirley Manson, center, and Butch
Vig, far right, relax in the company of, from left, BMG
Entertainment International VP of international market-
ing Christoph Ruecker, band manager Shannon
O’Shea, and BMG Entertainment Internationat presi-
dent/CEO Rudi Gassner.
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3 18 | NEW| WANNABE SPICE GIRLS ViRGIN 17 | 19 | PIUBELLA COSA EROS RAMAZZOTTI -
6 |NEW | RATS & STAR BACK TO THE BASIC €pic SONY ARIOLA 2 )
o | Ewill GRIGIAL LOVE DESIRE Fony ciion 19 |NEW| MACARENA LOS DEL MAR FEATURING PEDRO 18 | 5 | FOREVER LOVE GARY BARLOW rca 0 | 17 | TUESLEFEU QUI W'ATTISE OPHELIE WINTER
CADSTANO BAXTER EASTWEST
8 | 3 | MR.CHILDREN SINKAI 10vs FACTORY 20 |NEW | SOLDIER SOLDIER CAPTAIN JACK en 191 15 | RETURN OF THE MACK MARK MORRISON wea
9 | 6 | SYARANG SINGLE BEST 10 OMAKETSUKI aMG vicioR ALBUMS 20 | NEW | VISION OF LIFE DOWN LOW zvx ALBUMS
10 | 4 | MISATO WATANABE SPIRITS EPic SONY ALBUMS 1 || JOHNNY HALLYDAY LORADA TOUR MeRCURY
1| 2 | FUGEES THE SCORE coumia 2 | 3 | WORLDS APART EVERYBODY i
- 2 | 3 | ALANIS MORISSETTE JAGGED LITTLE PILL Maver 1 1 | FUGEES THE SCORE cotumsia ol I UGEES. THE 5CO
CANADA  (11c recors) 07/29/96 ICKIREPRISE 2 | 6 | DIESCHLUMPFE ALLES BANANE!VOL. 3 twi 2| LA WA eoly
THIS [LAST 3 | & | GEORGEMICHAEL GLOCR wron. s e e O e S SR e 5 | 5 || e e e
1RGH - SONY
WEEK|\WEEK| ALBUMS 5 | 5 | EROSRAMAZZOTTI DOVE C'E MUSICA ooo g g :S::IRSTM“?DI;ESSSET?'EAT:QQIED TR PILL w 6 | & | GEORGE MICHAEL OLDER viRcin
1 1 | TRACY CHAPMAN NEW BEGINNING LEKTRA 6 | 7 | ROBERT MILES DREAMLAND o8x £ 7 | 5 | CARRAPICHO FIESTA DE BOI BUMBA Re
N 6 3 | METALLICA LOAD MERCURY L
2 2 FUGEES THE SCORE coLUMSIA 7 6 CELINE DION FALLING INTO YOU EPIC:COLUMBIA 8 10 DISCO GENERATION GENERATION DISCO -
3 | 4 | ALANIS MORISSETTE JAGGED LITTLE PILL mavirck | 8 | 8 | BRYAN ADAMS 18 TIL | DIE Ast 7 | 7 | BACKSTREET BOYS BACKSTREET BOYS zomsauv: BMG
4 | 3 | METALLICA LOAD eLikina 9 | 9 | CROWDED HOUSE RECURRING DREAM - THE 8 | 9 | ARZTE LEFRISUR METRONOME 9 | 7 | CELINEDION FALLING INTO YOU coiumia
5 | 5 | TRAGICALLY HIP TROUBLE AT THE HENHOUSE VERY BEST OF CAPITOL/PARLOPHONE 9 | 11 | BRYAN ADAMS 18 TIL | DIE rowvaram 10 | 11 | LES SCHTROUMPFS SCHTROUMPF PARTY VOL. 2
MCA 10 10 TINA TURNER WILDEST DREAMS PARLOPHONE 10 10 CELINE DION FALLING INTO YOU sonv
6 | 8 | SARAH McLACHLAN RARITIES, B SIDES AND 11} 11 | BACKSTREET BOYS BACKSTREET BOYS z0MBAUVE | 1) | g | GEORGE MICHAEL OLDER viRaiN 11 | 9 | KHADJANIN SAMBOLERA vocue
' 12 |NEW| OCEAN COLOUR SCENE MOSELEY SHOALS wmca .
OTHER STUFF NeTIweRK 13 | 12 | CRANBERRIES TO THE FAITHFUL DEPARTED 12 | 12 | TINA TURNER WILDEST DREAMS emi 12} 12 | CELINEDION D'EUX coLumbia
7 9 GEORGE MICHAEL OLDER OREAMWORKS ISLAND 13 14 DIE TOTEN HOSEN OPIUM FURS VOLK EAsTWEST 13 20 ZUCCHERO SPIRITO DIVINO pouvoor
8 | 6 | CELINEDION FALLING INTO YOU coluweia 14 | 13 | OASIS (WHAT'S THE STORY) MORNING GLORY? 14 | 20 | DOG EAT DOG PLAY GAMES INTERCORD 14 | NEW [ EROS RAMAZZOTTI DOVE C'E MUSICA oo
9 13 TON| BRAXTON SECRETS arisTA CREATION 15 17 PUR ABENTEUERLAND INTIRCORD 15 13 MYLENE FARMER ANAMORPHOSEE PpoLvDoR
10 CRANBERRIES TO THE FAITHFUL DEPARTED %2 Tg 3”5SEEIE%TSZEEA;\?IELE?VI%A/{YTA#EE' \I/Q%I)‘(-VB EMI 16 13 NEIL YOUNG WITH CRAZY HORSE BROKEN 16 16 ALANIS MORISSETTE JAGGED LITTLE PILL wen
ISLATY SIMAICL ARROW wia 17 | 14 | METALLICA LOAD MeRcURY
11 | 11 | OASIS (WHAT'S THE STORY) MORNING GLORY? 17 | 14 ml YOUNG & CRAZY HORSE BROKEN ARROW 17 | 15 | CAPTAIN JACK THE MISSION em 18 | 15 { CRANBERRIES TO THE FAITHFUL DEPARTED
18 16 BON JOVI THESE DAYS mercURY ISLAND
12 |NEW| ROBERT MILES DREAMLAND Arista 18 | 19 | BONJOVI THESE DAYS teRcURY
13 10 SOUNDGARDEN DOWN ON THE UPSIDE Aen 19 15 MARK KNOPFLER GOLDEN HEART vermnicoMercury | 19 | NEW | SOUNDTRACK WERNER —DAS MUSS KESSELN spv 19 17 ! DANY BRILLANT HAVANA wia
1 |12 i BUSH SIXTEEN STONE. INTERSCOPE 20 |NEW | FOOL'S GARDEN DISH OF THE DAY INTERCORD 20 INEW| ZUCCHERO STRAY CAT IN AMAD DOG CITY powvoor | 20 | 18 | OPHELIE WINTER NO SOUCY! tastwesr
15 | 14 | BRYAN ADAMS 18 TILIDIE Aam =
16 | 17 | BONE THUGS-N-HARMONY E. 1999 ETERNAL ITALY (musica e DischiFmn 07/22/96
RUTBITSS . e
THIS [LAST
17 | 15 | BECK ODELAY o F
18 |NEW| NAS [T WAS WRITTEN coumsia ™ WEEKWEEK| SINGLES
19 | 20 | SMASHING PUMPKINS MELLON COLLIE AND THE n n 1 | 2 | KILLING ME SOFTLY FUGEES colunmen
INFINITE SADNESS vIRGIN < 1996, Billboard/BPI Communications (Music Week/ ¢ CIN) 07/27/96 2 1 SUMMER 1S CRAZY ALEXIA owa
20 16 VARIOUS ARTISTS PIRATE RADIO VOL. 5 quauty THIS |LAST THIS | LAST 3 6 WHAT GOES AROUND COMES AROUND BOB
— — —|WEEKWEEK| SINGLES WEEK WEEK| ALBUMS MARLEY EM1 DANCE fACTORY
AUSTRALIA (siaian Record Industry Assn.) 07/28/96 ; g mt‘lml?;sgé‘g SR'&[SJGVE"E%N 1 1| ALANIS MORISSETTE JAGGED LITTLE PILL MAvER- | 4 FABLE ROBERT MILES oBx
- — COLUMBIA ICK/REPRISE F|
5 F DO IT YOURSELF/NITELITE
o week|  SINGLES 3 | 1 | FOREVER LOVE GARY BARLOW rca 2 | 3 | OCEAN COLOUR SCENE MOSELEY SHOALS mca 10| FREED FROM DESIRE GALA oo voursetriet
WEEK WEEK 4 | 5 | MYSTERIOUS GIRL PETER ANDRE FEATURING 3 | 4 | SMURFS THE SMURFS GO POP! emiTv 6 | 4 | PROFONDO ROSSO FLEXTER oiscomacic
1 1 KILLING ME SOFTLY FUGEES -ciumBia BUBBLER RANX MUSHROOM 4 2 CRO' D 7 | NEW | THE BEAT OF GREEN FARGETTA Emi DANCE FACTORY
R B e R WDED HOUSE RECURRING DREAM—THE
CEAYTON B LAlev nlAULL & 0S .BL M 5 | 4 | BORN SLIPPY UNDERWORLD JUNIOR BOY'S OWN VERY BEST OF CAPITOLPARLOPHONE 8 [NEW| METROPOLIS DJ DADO susway
3 | 3 | BECAUSE YOU LOVED ME,POW‘;_R OF THE DREAM 675 :Ex ﬁ:{é\l\é thlT(EMORglsow WEA ' 5 | 5 | CELINEDION FALLING INTO YOU epic 9 | 5 | KEEPPUSHING BORIS DLUGOSH TIME/SUNTUNE
CETNEDONE HER STATE OF CONSCIOUSNESS '96 REMIXES | g | 6 | FUGEES THE SCORE CotuMain 10 | 9 | LEMON TREE FOOL'S GARDEN INTERCORD
o WINK MANFESTOMERCURY 7 | 9 | OASIS (WHAT'S THE STORY) MORNING GLORY?
g 143 #ﬁb:ﬁ I(?rLrgg 3%ETMMACSK MORRISON Sl & B B op Mo LT CREATION i)
€A » ’ » N B
3 || 6 Il Certint et e o v o | | e LIONS A DIEL & SHNNEREmtreomea | 8 | 7 | GEORGE MICHAEL OLDER viaw 1 | 1 | EROSRAMAZZOTTI DOVE C'E MUSICA auc
7 | 7 | CHILDREN ROBERT MILES SEEDS epic 9 | 17 | TINATURNER WILDEST DREAMS PARLOPHONE 2 | 2 | GEORGE MICHAEL OLDER virGiN
8 | 8 | OOHAAH...JUSTALITTLEBIT GINAG wen 11 | 7 | BECAUSE YOU LOVED ME CELINE DION ¢ric 1(1) 1(1) GZ’;#%@;:;:;;SUS CEAN DRI 3 | 3 | FUGEES THE SCORE coLumsin
9 | 17 | ILOVETO LOVE LA BOUCHE emc 12 |NEW | MISSING YOU TINA TURNER PARLOPHONE 13 12 1 R Eor Biza E°FR NT 4 'Z 2 O RN 4 | 4 | ARTICOLO 31 COSI'COM'E' RicoRD
i‘l’ 190 )B(ILZIEE?.EL’S:%I)\;E&S““LK 13 | 9 | YOU'RE MAKIN' ME HIGH TONI BRAXTON 2 DECONSTZUWSN IO e R ERU 5 | 5 | ALANIS MORISSETTE JAGGED LITTLE PILL warner
SONY LAFACE/ARISTA ™
12 | 5 | NOBODY KNOWS TONY RICH PROJECT e 5 13 | 16 | BRYAN ADAMS 18 TIL { DIE AsM 6 | 10 | MINA CANZONI D'AUTORE emi
14 [NEW | GROOVIN' PATO BANTON & THE REGGAE REVOLUTION
13 | 12 | FASTLOVE GEORGE MICHAEL ViRGIN ki 14 | 13 | EVERYTHING BUT THE GIRL WALKING WOUNDED | 7 | 7 | MASSIMO DI CATALDO ANIME ¢
14 | 16 | 1AM BLESSED ETERNAL fmi 15 | 16 | THEME FROM MISSION: IMPOSSIBLE ADAM VIRGIN 8 |NEW! ROBERT MILES DREAMLAND o&x
15 | 15 | PEPPER BUTTHOLE SURFERS emi CLAYTON & LARRY MULLEN MOTHERPOLYDOR 15 |NEW | TONIBRAXTON SECRETS (AFACEIARISTA 9 | 6 | METALLICA LOAD wmercury
LG NI SEXUALTHEACINGEMAXEUMICTION) festival 16 | 14 | SUNSHINE UMBOZA PoSITVAEM: 16 | 19 | DODGY FREE PEACE SWEET aem 10 INEW! ADRIA CELENTANO ARRIVANO GLI UOMINI ciav
17 | 14 | 1,2,3,4 (SUMPIN' NEW) COOLIO ristivat 17 |NEW| HOW DO U WANT IT? 2PAC (FEATURING KC AND 17 | 18 | SLEEPER THE IT GIRL INDOLENT/RCA
18 |NEW| MOTHER MOTHER TR‘ACY BONHAM (sLAND 10)0Y OEATH ROW)ISLARD 18 | 21 | TAKE THAT GREATEST HITS rca SPAIN )
19 IE?N R;’;‘AWAY c0§R§ UGS N HARMONY 18 | NEW | PRETTY VACANT (LIVE) SEX PISTOLS virain 19 | 8 | ELECTRONIC RAISE THE PRESSURE pariopione | SV (TVE/ATYVE) 07/13/96 |
20 |N THA CROSSROAD! HRHALLS 19 | 22 | HOW BIZARRE OMC PoLYDOR 20 | 15 | BONJOVI THESE DAYS mercury THIS [LAST
DANGE 20 | 12 | KEEPON JUMPIN’' TODD TERRY FEATURING 21 | 33 | EAGLES HELL FREEZES OVER GEFFENMCA WEEK WEEK| SINGLES
ALBUMS MARTHA WASH & JOCELYN BROWN MANIFESTOMERCURY | 22 | 26 | GARBAGE GARBAGE musHROOM 1 |NEW| FOREVER LOVE GARY B .
1 CROWDED HOUSE RECURRING DREAM. THE 21 |{NEW| 500 (SHAKE BABY SHAKE) LUSH A0 8A0D 23 | 25 | MANIC STREET PREACHERS EVERYTHING MUST E GARY BARLOW kca
VERY BEST OF M) 22 |NEW| RUSH HOUR JOY RIDER PARADOX/A&M GO epic 2 | 1 | SEVEN DAYS & ONE WEEK B.B.E maxmusc
2 3 | ALANIS MORISSETTE JAGGED LITTLE PILL wea 23 | NEW | KRUPA APOLLO FOUR FORTY STEALTH SONIC/EPIC 24 | 20 | ROBERT MILES DREAMLAND DECONSTRUCTION 3 |NEW| FLYING BUSKER BAND maxmL
3 2 | CELINE DION FALLING INTO YOU ¢pic 24 | 13 | INTOO DEEP BELINDA CARLISLE criRvsaLis 25 | 23 | SIMPLY RED LIFE EASTWEST 4 |NEW| FASTLOVE GEORGE MICHAEL viRGIN
4 11 | CORRS FORGIVEN, NOT FORGOTTEN gasiwes! 25 | 17 [ TATYVA KULA SHAKER columeia 26 | 22 | LOUISE NAKED 1ST AVENUE/EMI
5 |NEW| DURO DE PELAR REBECA maxmusi
5 4 | ENZSO ENZSO tPpic 26 | 19 | JAZZIT UP REEL 2 REAL POSITWAENM 27 | 28 | MARIAH CAREY DAYDREAM coLumsia
6 | 5 | BUSH SIXTEEN STONE INTERSCOPEMCA 27 | 20 | ALWAYS BE MY BABY MARIAH CAREY comin | 28 | 27 | PATSYCLINE THE VERY BEST OF PATSY CLINE wea | © | % | MUEVE, MUEVE SANDY & PAPO wmxmusic
; r75 E‘QSEESE ngsAcEciR% L(B)E;MBIA 28 | 21 zgzg;);sg«ows TONY RICH PROJECT 29 | 31 | OASIS DEFINITELY MAYBE cReAtion 7 | 7 | FABLE ROBERT MILES rca
VIRGIN 8 |NEW| KILLING ME SOFTLY FUGEES columan
9 |NEW| GINAJEFFREYS UP CLOSE Acemi 29 | 25 | THE DAY WE CAUGHT THE TRAIN OCEAN 0 || S0 1 ISUER (R SR X corme
! 31 |NEW| PRESIDENTS OF THE UNITED STATES OF AMERI- | 9 | 8 | I'MON FIRE 2 FABIOLA GiNGER
10 | 17 | OASIS (WHAT'S THE STORY) MORNING GLORY? COLOUR SCENE Mca e e
CREATION 30 |NEW | KEEP ON PUSHING OUR LOVE NIGHTCRAWLERS RERICA oo LOT 10 | 6 | LABRIMAS DE AMOR CAMELA naxmusic
11} 8 | SMASHING PUMPKINS MELLON COLLIE AND THE FEATURING JOHN REID AND ALYSHA WARREN 15T | 35 | 29 | JEFF WAYNENVARIOUS ARTISTS THE WAR OF THE ALBUMS
INFINITE SADNESS ViIRGIN AVENUE/ARISTA WORLDS
12 | 18 | LABOUCHE SWEET DREAMS sMc 31 |NEW| MY GENERATION WHO poLvDoR o 15 1l é"wgﬂ"‘ 0 1 2 | ROSANA LUNAS ROTAS mch
13 | 10 | ROXETTE DON'T BORE US--GET TO THE CHORUS! ew | 32 | 18 | CHANGE THE WORLD ERIC CLAPTON Reprscwen | 32 XMBOL HAVS AND DISORDER WARNER k05, 2 | 1 | JOAQUIN SABINA YO, MI. ME, CONTIGO ARIOLA
14 | 15 | PRESIDENTS OF THE UNITED STATES OF AMERICA | 33 |NEW| CANDLES ALEX REECE 4Th & BWAVISLAND 34 |NEW| EAGLES THE VERY BEST OF THE EAGLES eiex. 3 | 3 | GEORGE MICHAEL OLDER viRoi
THE PRESIDENTS OF THE UNITED STATES OF 34 |NEW!| |COME FROM ANOTHER PLANET, BABY JULIAN TRAWEA
AMERICA COLUMBIA COPE £cHoO 35 | 34 | CRANBERRIES TO THE FAITHFUL DEPARTED 4 | 4 | AZUCAR MORENO ESCLAVA DE TU PIEL epic
15 | 9 | JOHN FARNHAM ROMEO'S HEART 8MG 35 | 10 | BAD ACTRESS TERRORVISION TOTAL VEGAS/EMI ISLAND 5 | 5 | EROSRAMAZZOTTI DOVE C'E MUSICA rca
16 | 14 | METALLICA LOAD VERTIGOMERCURY 36 | 29 | FEMALE OF THE SPECIES SPACE cut 36 | 24 | EDDI READER CANDYFLOSS AND MEDICINE stancoy | 6 6 | METALLICA LOAD MeRcuRY
17 | 12 | YOU AM | HOURLY DAILY ROOART 37 | 28 | WRONG EVERYTHING BUT THE GIRL viRGIN NEGROMWEA 7 | 8 | GLORIA ESTEFAN DESTINY ep
18 |NEW | KATE CEBERANO BLUE BOX MUSHROOM/FESTIVAL 38 | 26 NICE GUY EDDIE SLEEPER INDOLENT/RCA 37 38 PULP DIFFERENT CLASS isLAND 8 10 RICKY MARTIN A MEDIO ©
19 | 13 | SOUNDTRACK TRAINSPOTTING emi 39 | 27 | WHERE LOVE LIVES ALISON LIMERICK AtisiA 38 |NEW/| GIPSY KINGS GREATEST HITS coLumsia N VIVIR counsin \
20 [NEW| EVERYTHING BUT THE GIRL WALKING WOUNDED | 40 | 15 | DUNE BUGGY PRESIDENTS OF THE UNITED 39 | 36 | PAUL WELLER STANLEY ROAD co! Discs 9 |NEW| KETAMA DE AKI A KETAMA MERCURY <R
VIRGIN STATES OF AMERICA coLUMBIA 40 !NEW| DOG EAT DOG PLAY GAMES ROADRUNNER 10 | 9 | ALANIS MORISSETTE JAGGED LITT{FC
- - - - - - —ry into chart shown.
Hits Of The World is compiled at Billboard/London by Bob Macdonald and Alison Smith. Contact 171-323-6686, fax 171-323-2314/2316. ‘New’ indicates first entry o
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HITS OF THE WORLD

NETHERLANDS (schting Mega Top 50) 07/17/96

IRELAND (ri ireiana) 0718796
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6 |NEW
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9 | 8
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SINGLES

KILLING ME SOFTLY FUGEES coLumaia
FANTASY WORLD CHARLIE LOWNOISE & MENTAL
THEQ POLYDOR

SOLDIER SOLDIER CAPTAIN JACK emi
MACARENA LOS DELRIO amG

Z0 VER WEG GUUS MEEUWIS & VAGANT ARCADE
LULLO, HEB JE NOG JISKEFET sony

TO DESERVE YOU BETTE MIDLER wARNER
IRONIC ALANIS MORISSETTE wARNER

VRIJ ZIJN MARCO BORSATO POLYDOR

DOIN IT LL COOL J MERCURY

ALBUMS

ANDREA BOCELLI BOCELL} rOLYDOR

FUGEES THE SCORE coLumaia

ALANIS MORISSETTE JAGGED LITTLE PILL WARNER
BETTE MIDLER EXPERIENCE THE DIVINE waRNER
MARCO BORSATO ALS GEEN ANDER POLYDOR
CELINE DION FALLING INTO YOU coLumBiA

GUUS MEEUWIS & VAGANT VERBAZING ARcaDE
METALLICA LOAD MERCURY

BACKSTREET BOYS BACKSTREET BOYS zomeasive
GEORGE MICHAEL OLDER virRGIN

THIS
WEEK|

~Noawm BWN -

o

10

w N

ONOV A

9
10

LAST
WEEK|

w SN -

00 O~

NEW

NEW

10

SINGLES

KILLING ME SOFTLY FUGEES coLumeia
LEMON TREE FOOL'S GARDEN encORE/EM!
FOREVER LOVE GARY BARLOW rca
MYSTERIOUS GIRL PETER ANDRE FEATURING
BUBBLER RANX mMusHROOM

MACARENA LOS DEL RIO rca

BECAUSE YOU LOVED ME CELINE DION eric
NOBODY KNOWS TONY RICH PROJECT
LAFACE/ARISTA

BORN SLIPPY UNDERWORLD JUNIOR BOY'S OWN
THEME FROM MISSION: IMPOSSIBLE ADAM
CLAYTON & LARRY MULLEN moOTHER

TAKE ME UP WHO'S EDDIE RAGLAN ROAD

ALBUMS

ALANIS MORISSETTE JAGGED LITTLE PILL MAvER-
ICK/REPRISE

CORRS FORGIVEN, NOT FORGOTTEN LAVA/ATLANTIC
OASIS (WHAT'S THE STORY) MORNING GLORY?
CREATION

ASH 1977 nFecTious

VARIOUS ARTISTS MOVIE KILLERS TELSTAR
CELINE DION FALLING INTO YOU epic

FUGEES THE SCORE coLumeiA

CROWDED HOUSE RECURRING DREAM—THE
VERY BEST OF CAPITOL/PARLOPHONE

EAGLES THE VERY BEST OF THE EAGLES eLEKTRAWEA
GEORGE MICHAEL OLDER viRGIN

BELGIUM (riomuiy 07726196

AUSTR'A (Austrian {FPI/Austrian Top 30) 07/16/96

THIS |LAST THIS | LAST
WEEK|WEEK| SINGLES WEEK|WEEK| SINGLES
1 1 | MACARENA LOS DEL RIO Reca 1 1 | COCOJAMBOO MR. PRESIDENT WARNER
A e AR L LS A LS G 2 |NEW| KILLING ME SOFTLY FUGEES columein
2| 3| onmne issoun s |5 "2 | mevoowTcaessour s o, oson o
5 5 | GET DOWN (YOU'RE THE ONE FOR ME) BACK- 4 | 5 | GET DOWN (YOU'RE THE ONE FOR ME) BACK-
STREET BOYS zomeauive STREET BOYS zomBavive
6 4 | FABLE ROBERT MILES 8MG-ARIOLAINEWS 5 4 | MACARENA LOS DELRIO &M
7 6 | ZO MACHO JIMMY B LaraBIT 6 | 6 | FABLE ROBERT MILES POLYGRAM
8 [NEW/| TIC, TIC TAC CARRAPICHO Rca 7 | NEW| RETURN OF THE MACK MARK MORRISON WARNER
9 |NEW| IT'S GONNA BE ALRIGHT DEEP ZONE 8 | 8 | 1,2,3,4, ALL THE LADIES NO SUKKAZ viRaiN
WL L 9 |NEW| PIU BELLA COSA EROS RAMAZZOTTI &M
10 [ NEW :l:;:;D“OSPARADISIO DANCE DEVELOPMENT 10 7 SEXY EYES WHIGFIELD £cHO.2vx
1 3 | FUGEES THE SCORE coLumaia ALBUMS
2 2 | ALANIS MORISSETTE JAGGED LITTLE PILL maver- | 1 3 | DIESCHLUMPFE ALLES BANANE! VOL. 3 emi
ICK/WARNER 8ROS. 2 5 FUGEES THE SCORE coLumaia
3 1 | GERT & SAMSON SAMSON VOL. 6 PHILIPS 3 1 | METALLICA LOAD POLYGRAM
4 5 CELINE DION FALLING INTO YOU coLumaia 4 2 EROS RAMAZZOTT! DOVE C'E MUSICA 8MG
51 4 M:gc;—;'ecn“ ;OUASDE hggéllij;RlNG OREAM_THE 5 | 6 | TINATURNER WILDEST DREAMS em
® ¢ SERY BEST l:)F CAPITOL/PARLOPHONE J - AZLGLED A (LS (O
3 7 | ANDREA BOCELLI BOCELLI roLoor 7 7 | BACKSTREET BOYS BACKSTREET BOYS zOMBAIVE
8 | 9 | BACKSTREET BOYS BACKSTREET BOYS zomsasve | 8 | B | ALANIS MORISSETTE JAGGED LITTLE PILL wARNER
9 B €ROS RAMAZZOTTI DOVE C'E MUSICA ARIOLA 9 |NEW| ROBERT MILES DREAMLAND POLYGRAM
10 [NEW| BRYAN ADAMS 1B TIL I DIE atm 10 | 9 | BONJOVI THESE DAYS POLYGRAM
DENMARK (IFPI/Nielsen Marketing Research) 07/17/96 NORWAY (Verdens Gang Norway) 07/17/96
THIS |LAST THIS |LAST
WEEK WEEK| SINGLES WEEKWEEK| SINGLES
1 2 KILLING ME SOFTLY FUGEES PLADECOMPAGNIET 1 1 KILLING ME SOFTLY FUGEES coLumaia
2 1 MACARENA LOS DEL RIO BmG 2 2 MACARENA LOS DEL RIO amG
3 3 | BREAKFAST AT TIFFANY'S DEEP BLUE SOMETHING 3 | 4 | GUDIHVOR DU ER DEILIG BJELLEKLANG &mc
Lty 4 | 3 | LEMON TREE FOOLS GARDEN tmi
I D R O 5 | 5 | IRONIC ALANIS MORISSETTE waRNER
PAPKASSESHOW emi !
5 | 5 | OOHAAH...JUSTALITTLEBIT GINAG warner | © | © | DETVAKKEMINSKYLD TFL scanomaviav
6 | 6 | FLEREHO'S DEN GALE POSE 0f 5 SviN 7 7 | THREE LIONS BADDIEL & SKINNER & LIGHTNING
7 |NEW| DUBIDUB AXEL BOYS QUARTET FLex SEEDS epic
8 |NEW | CALIFORNIA LOVE 2PAC FEATURING DR. DRE 8 |NEW| 1000 SMiL DE LILLOS soner
POLYGRAM 9 9 UNTIL IT SLEEPS METALLICA POLYGRAM
9 7 | RETURN OF THE MACK MARK MORRISON waRNER | 10 | B | OOHAAH...JUST A LITTLE BIT GINA G WARNER
10 [NEW | THEME FROM MISSION: IMPOSSIBLE ADAM
CLAYTON & LARRY MULLEN pouroon 1 1 .:;g:: :ﬂ (:RFUNKEL THE DEFINITIVE COLLECTION
ALBUMS COLUMEBIA
1 3 | ALANIS MORISSETTE JAGGED LITTLEPILL WaRNER | 5 | 5 | D.p.E. DET GAR LIKAR NO NORSKE GRAM
2 1 | GEORGE MICHAEL OLDER VIRGIN 3 | 3 | FUGEES THE SCORE cowumeia
S AT Ul S el G Lt 4 | 4 | ALANIS MORISSETTE JAGGED LITTLE PILL WARNER
4 | 2 | LISSORENSEN INDTIL DIG IGEN—BEST OF porGRAM | o [\ ou i enne paceec vm i ove o
5 B | SOUNDTRACK THE COMMITMENTS Mca
6 | 6 | CORRS FORGIVEN, NOT FORGOTTEN waRNER 6 | 5 | TRINEREIN BENEATH MY SKIN em
7 | 4 | KIMLARSEN KiM LARSEN & KJUKKEN emi 7 | B | KIDS SONNER AV NORSKE JENTER sony
8 9 JACOB HAUGAARD SA'N ER LIVET REepLAY 8 6 MARK KNOPFLER GOLDEN HEART POLYGRAM
9 5 METALLICA LOAD POLYGRAM 9 |NEW| SMURFENE SMURFEHITS 1 emi
10 [NEW | EROS RAMAZZOTTI DOVE C'E MUSICA 8mG 10 | 7 | METALLICA LOAD powvGRAM
PORTUGAL rortuganare) 07/23/96 HONG KONG 1 +ong kong Group) 07714796
THIS |LAST ™S
WEEK WEEK| ALBUMS WEEK|WEEK| ALBUMS
1 4 ROBERT MILES DREAMLAND DECONSTRUCTION 1 | NEW| EKIN CHENG IF THE SKY RAIN BmG
2 | 2 | ENRIQUE IGLESIAS CANTA EM PORTUGUES 2 [NEW| EDMOND LEUNG BREATHE CAPITAL ARTISTS
STRAUSS 3 1 LEON LAl PERHAPS ... POLYGRAM
3 1 | GNR TUDO O QUE VOCE QUERIA emi 4 | 2 | SOUNDTRACK YOUNG & DANGEROUS (W) BMG
4 7 | MAMONAS ASSASSINAS MAMONAS ASSASSINAS 5 | 4 | JACKY CHEUNG FORGET YOU, | CAN'T DO THAT
EMI/GLOBO POLYGRAM
5 | 3 | DELFINS O CAMINHO DA FELICIDADE ArioLA 6 | 7 | SAMMICHENG CAN'T GIVE UP WARNER
6 | 6 | ALANIS MORISSETTE JAGGED LITTLE PILL waRNeR | 7 | B | HACKEN LEE SPACE 3 sTR
7 |NEW| SCORPIONS PURE INSTINCT EASTWEST 8 | 3 | FAYE WONG IMPULSIVE ciNgpOLY
8 |NEW| VANGELIS PORTRAITS poLYDOR 9 |NEW| KAREN TONG FLU BEFORE AND AFTER POLYGRAM
9 |NEW| JULIO IGLESIAS 24 GREATEST SONGS coLumsia 10 | 5 | ANDYHUI 17 SURPRISE GREATEST HITS capTAL
10 [NEW | FUGEES THE SCORE coumsia ARTISTS

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

BOTSWANA: Francistown, the main population center in the northern region of Botswana, lies
close to the border with Zimbabwe. Lack of good indoor venues and the reluctance of visiting pop
acts from neighboring South Africa to travel this far north are
the main deterrants to the development of the local music scene.
In recent months, however, there has been a burst of activity
here. Kanda Bongo Man from Zaire, one of several artists with
a claim to the title of king of kwasa-kwasa (one of the region’s
most enduringly popular dance rhythms), recently played a spec-
tacular outdoor date. His is a music style favored by serious rev-
elers, and the night air was positively vibrating with tight and
intricate rhythms. Next came South African superstar Lucky
Dube, who also commands a loyal following for his brand of hon-
est and pulsating reggae cut with an African flavor. Local talent
was also on display when the national tour of rap act Tribal Monks rolled into town. The group
is building a local following but still has the uphill task of landing a recording contract. Month after
month, the best music in town is supplied by the long-serving jazz group Minestone, which plays
small clubs, afternoon beer gardens, and a variety of other functions. Like so many unsung acts
working at the grass-roots level, the underappreciated band is always a good value.

NICK HONE

AUSTRALIA: “Playing a hooker definitely influenced some of the lyrics!” says Deni Hines with a
laugh, referring to some of the saucier lines on her debut solo album, “Imagination” (Mushroom).
The 24-year-old actor/singer played Mary Magdalene for nine months in the Australian produc-
tion of “Jesus Christ Superstar” before recording her album in London last summer. During that
time, she was invited to join British dance act Brand New Heavies and received offers from
three modeling agencies. The daughter of R&B diva Marcia Hines (who played the Magdalene
role in the 70s production), Deni has a remarkable voice to go with her brash demeanor and looks
that combine Afro-American with West Indian and Chinese descent. While two hits with her
previous group the Rockmelons and her top 10 single “It’s Alright” have won her a substantial
teen female following, the new album should broaden her appeal. It incorporates songs about her
sexual fantasies, regaining her independence after her brief marriage to INXS guitarist Kirk
Pengilly, and a breathy cover of 10c¢’s hardy perennial “I'm Not In Love.” Having debuted on
the Australian Recording Industry Assn. chart at No. 15 in June and attracted significant air-
play on two major networks in Japan, “Imagination” is scheduled by Mushroom for a fall release
throughout Europe.

CHRISTIE ELIEZER

PORTUGAL: Imagine going to see a movie and unexpectedly hearing
your own voice singing as part of the soundtrack. That is exactly what
happened to the beautiful and charming Portuguese singer Dulce
Pontes. The movie was the worldwide box-office smash “Primal
Fear,” directed by Gregory Hoblit, and the song was Pontes’ out-
standing version of the Amalia Rodrigues hit “Cangio Do Mar” (Sea
Song). Not only that, but during the movie, actor Richard Gere prais-
es the song. ‘At first I couldn’t believe it. I thought I was dreaming,”
Pontes says. “Later my record company told me the whole story, and
now all I want is to say thanks to my American friends, especially
Mr. Hoblit, for being so kind to me.” Hoblit first heard the song on a
Los Angeles radio network and included it in the movie after all the
necessary copyright clearances had been secured. But nobody
thought to tell Pontes the good news. “Cangédo Do Mar” is one of the
standout tracks on Pontes’ hit album “Légrimas” (Tears), released last year by the Lisbon-based
Movieplay Portuguesa. It has sold more than 120,000 copies in Portugal (platinum is awarded for
sales of 40,000 units) and 600,000 worldwide, confirming the international popularity of Pontes’
distinctive blend of pop, rock, folk, fado, and social comment. Last year, she was voted best female
singer in Portugal by viewers of private TV channel SIC, and her new album, “Brisa No Coragio”
(Breeze In My Heart), a live double-CD recorded at Oporto’s Coliseu room, is certified platinum.
Following recent concerts in Brazil and the Portuguese province of Macao in Southeast China,
Pontes is touring Europe, including shows in Denmark, Italy, France, and the Netherlands. In mid-
July and August, she will be making concert and TV appearances in Spain, where she is also
tremendously popular.
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FERNANDO TENENTE

NETHERLANDS: Legendary blues outfit Cuby & the Blizzards will reunite for a fall tour of the
lowlands under the banner “Cuby Is Back.” Staged by Mojo Theatre, a spinoff of promoter Mojo
Concerts, the shows will feature musicians who were members at various times during the band’s
heyday in the ’60s and 70s. But although fronted once again by the enigmatic Harry “Cuby”
Muskee, the reconvened lineup lacks the presence of the group’s other founding member; guitarist
Eelco Gelling. Nor will solo star Herman Brood, also a former member of the Blizzards, be
taking part. A live album, the band’s first release since “Kid Blue” 20 years ago, is slated for
release by Munich Records to tie in with the label’s 50th anniversary in September. Along with
a selection of crowd-pleasing tracks, the album will feature four new songs, including specially
penned numbers by Americans Tony Joe White (either “Trouble” or “Bad Weather Gir!”) and
Eric Taylor (“Four Great White Feathers”). Muskee has kept a high profile since the breakup
of the Blizzards, thanks to his work with the Muskee Gang, which scored a big radio hit in the
early '90s with “Brother Booze.”

ROBBERT TILLI
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nternational

AMID THE OLYMPIC celebra-
tions in Atlanta this summer, two
modest performances have helped
draw attention to one of the year’s
most notable new collections of
world music repertoire.

Concerts given for athletes in the
Olympic Village July 18 and for the
public in the Atlanta suburb of
Decatur July 19 by Nigerian funk
band Kotoja and Russian folk-rock
singer Inna Zhelannaya have been
part of the promotional campaign
for “One World,” which debuted at
No. 5 last month on the Top World
Music Albums chart.

The album marks the
20th anniversary of
Putumayo, the clothing
and crafts company
whose record label,
Putumayo World Music,
is an established inde-
pendent in the U.S. and
is reaching out through
new distribution part-
ners into other interna-
tional markets.

The One World Festi-
val was staged July 13
at the Washington Mon-
ument with American
singer Toni Childs,
Scotland’s Capercail-
lie, Kotoja, and Zhe-
lannaya. That event celebrated the
50th anniversary of UNICEF; the
organization’s U.S. committee will
receive one dollar from the sale of
every “One World” CD and 50 cents
from every cassette. The Washing-
ton, D.C., concert is due to be broad-
cast in August on the syndicated
radio program “Afropop World-
wide,” while the “One World” album
is set for additional exposure on
“World Cafe” and other world music
radio shows.

Along with the artists cited above,
“One World” features performances
by South Africa’s Johnny Clegg &
Juluka (currently on tour in the U.S.
to promote a new Putumayo compi-
lation of their work), Baka Beyond
from the U.K. and Cameroon, Touré
Kunda from Senegal, the Gipsy
Kings from France, the U K.’s Peter
Gabriel with Senegal’s Youssou
N’Dour, Angelique Kidjo from
Benin, the Mendes Brothers from
the Cape Verde Islands, Kali from
Martinique, and Papa Wemba from
Zaire. Notably, among five tracks
never previously released in the U.S.
is arare “dub” version of “One Love”
by Bob Marley.

Putumayo is distributed in the
U.S. through the REP Co. and
recently strengthened its interna-
tional presence through new part-
nerships in Europe and elsewhere.
“One World” was released in July by
Grapevine Distribution in the U.K.
and Ireland; the Walt Disney Co. in
France, Italy, and the Benelux ter-
ritories; MRA Entertainment in
Australia; Elite Imports in New
Zealand; and Fusion III in Canada.

“As a teenager in the '60s, I re-
member innocent moments when
politicians and social leaders spoke
of infinite possibility—that the

HOME &
ABROAD

by Thom Duffy

Putumayo Marks 20 Years
With ‘One World’ Album

world could reinvent itself, unite,
and become a saner place,” writes
Dan Storper, CEO of Putumayo
World Music in liner notes that
accompany the “One World” album.
“When we see the power of music to
bring people together, we cannot
understand or accept what divides
us. I sincerely hope this collection of
songs represents a world of possi-
bility.”

AN AUSTRALIAN/U.K. consor-
tium to help promote unsigned Aus-
tralian talent through tours in the
U.K. is being set up by
Sydney-based manag-
er Mark Paisley with
U.K. managers Nigel
Hoar and Greg Board-
man. Their simple
idea is AusBus, a fully
outfitted bus that
could greatly reduce
the estimated $20,000
per week it costs a
band to mount a U.K.
tour by absorbing ex-
penses for accommo-
dation, van hire, and
catering. The man-
agers are seeking
$60,000 in sponsorship
deals to make AusBus
a reality. Contact Pais-
ley at Music Architects Manage-
ment in Sydney or in care of the
Rhythm Room at Shaftesbury Hall
in Cheltenham, England.

BORDER CROSSINGS: The Bay-
side Boys of Miami, who helped
spark the international success of
the Spanish hit “Macarena” (Bill-
board, July 27), have recently com-
pleted tour dates in Germany and
Austria booked by Renaissance
Entertainment, a new agency estab-
lished by former Famous Artists
agent David Zedeck. Among other
acts on the Renaissance roster are
Germany’s Real McCoy and Fun
Factory, Belgium’s Claudia Chin,
and the Backstreet Boys of Orlan-
do, Fla., who have had three top 10
Eurochart hits this year but have
received little notice in their home
country.

Nusrat Fateh Ali Khan opens a
U.S. tour Thursday (1) at New York’s
Radio City Music Hall in the wake of
signing to Rick Rubin’s American
Recordings label. The singer’s first
collection of traditional Qawwali
devotional music on American, “Holy
Profit,” has been recorded in Pak-
istan and is set for release in Sep-
tember. Plans for American Record-
ings labelmate Donovan to open the
first six dates of the tour have been
cancelled due to visa problems, the
record company reports.

Home & Abroad is a biweekly col-
umn spotlighting the activity of the
international music business and
artists outside their home markets.
Information may be sent to Thom
Duffy Billboard, 23 Ridgmount St.,
London, WC1E TAH, or faxed to 44-
171-323-2316.

Canada

Sales Of Pop Catalog Show Drop

Pricing Strategies, Overall Market Slump Are Cited

M BY LARRY LeBLANC

TORONTO—Aggressive pricing of
front-line product coupled with varied
pricing of catalog titles are key factors
behind declining pop catalog sales in
Canada, according to music industry
sources here.

Other factors include tougher eco-
nomic times, a drop in the pace at which
consumers are replacing vinyl and cas-
sette collections with CDs, and stiff
competition for consumer dollars from
other entertainment forms.

According to June statistics released
July 22 by the Canadian Recording
Industry Assn. (CRIA), unit sales of
albums to date have dropped from 25.6
million units in the first six months of
1995 to 23.15 million units in the same
period this year, a loss of 10%. Also, net
value of sales dropped from $260.4 mil-
lion to $242.2 million in the same peri-
od, a decline of 7%.

“The [Canadian] industry is going
through a dip, and catalog is the first
thing that’s suffering,” says John Reid,
president of A&M/Island/Motown
(Canada).

“Record companies have enjoyed a
boom over the last six or seven years in
catalog sales, but now it’s going to be
much harder to get those sales,” pre-
dicts Paul Alofs, president of BMG
Music Canada.

While CRIA statistics don’t indicate
what percentage of the sales slump was
made up of catalog product, industry
sources cite the drop in catalog sales at
3%-5% in the first six months of this
year: The decline is significant for retail-
ers because catalog product produces
wider margins than front-line product.

With low-ball pricing on new releas-
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