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Blockbuster Gearing Up To Buy Direct

Change Expected To Send Ripples Through Vid Industry

B BY SETH GOLDSTEIN
and EILEEN FITZPATRICK

NEW YORK—Blockbuster Video
plans to buy direct starting in 1997,
bypassing its sole distributor, Hous-
ton-based ETD, in favor of deliveries
straight from studios and major inde-
pendents and their duplicators.

The shift from distribution—the
first for any home video chain—
includes rental as well as sell-through
releases going to some 4,800 stores.
Driving the change, which has been
under discussion for the past year, is
Blockbuster Entertainment chair-
man/CEQ William Fields, applying the

Revamped PGD Shifts

Sales Focus To Stores
H BY ED CHRISTMAN

NEW YORK—The restructuring that
PolyGram Group Distribution (PGD)

experience gained during his long
tenure at Wal-Mart. In early 1995,
Wal-Mart eliminated the middleman
from its purchases in an effort to boost

sell-through margins.

Just months after his arrival, Fields
is pressing to launch Blockbuster’s
effort this fall, sources indicate, with
such direct-to-sell-through hits as
Warner Home Video’s “Twister” and
Paramount Home Video’s “Mission:

Impossible.” Blockbuster and Para-
mount are subsidiaries of Viacom
Entertainment, which has been seek-
ing ways to cut costs, improve its bot-
tom line, and pay down a multibillion-
dollar debt incurred when it acquired
both companies.

Blockbuster’s direct-delivery sav-
ings aren’t expected to be huge. Bear
Stearns analyst Raymond Katz esti-
mates the “positive impact” to be $25
million annually, largely because ETD
is paid so little to purchase and pre-
pare tapes for display.

But the effect on the industry will be
significant for several reasons. First,
the loss of Blockbuster, an estimated
60%-70% of its volume, drops ETD
from the No. 1 distributor to a position

(Continued on page 100)
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B BY MELINDA NEWMAN

NEW YORK—Some of pop’s best
albums, including
“Rumours” by Fleet-
wood Mac and “Tunnel
Of Love” by Bruce
Springsteen, have
been inspired by rela-
tionships gone awry.
Now Shawn Colvin
weighs in with “A Few
Small Repairs,” her
first album of original
material in four years, and one that
uses her recent divorce as a back-
drop. The Columbia album, Colvin’s

Shawn Colvin Sheds ‘Folkie’
Image On New Columbia Set

COLVIN

most forthright and confident work,
comes out Sept. 24.

“This album is about the liberation
and reawakening of an
individual and an
artist,” says Tom Cor-
son, senior VP of mar-
keting for Columbia.
“It provides us the
fodder to recapture
her audience, if you
will, and take her to
the next level.”

Colvin burst onto
the national scene with 1989’s
“Steady On,” a winsome collection of

(Continued on page 101)

B BY BANNING EYRE

CAPARRO

began Aug. 1 will allow the company
to shift its focus from selling product
into the stores of accounts to advocat-
ing the sell-through of product to con-

sumers.
That’s the word from Jim Caparro,
(Continued on page 95)
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BAMAKO, Mali—On an unpaved
street here, the capital of the western
African nation of Mali, a crowd com-
posed mostly of women gathers to
celebrate a wedding. The ladies

TRAORE

broadcast elegance with their tradi-
tional gowns and jewelry. The men
linger at the periphery in long, color-
fully embroidered grand boubous.
The day’s honored singer, Amy
Koita, perhaps the most popular
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Tapping Mali’s Vast Musical Treasures
African Nation Slowly Develops Its Recording Industry

recording artist among Mali’s caste
of female praise vocalists, or griottes,
marks this as a grand occasion.
Amplifiers set on chairs crackle and
feed back, while electric guitars and
electrified traditional string instru-
ments blast out rapid melodies, and a

young man thumps out rhythms on a
hand-held drum machine. Koita takes
the mike and belts out long high notes
and staccato recitations, gesturing
with an outstretched arm to each
guest she praises and collecting crisp

bills from the women who parade past
her.

These days, Malian pop artists
like Koita may appear on TV, in
stadium concerts, and occasionally
in nighteclubs and theaters, but the
street wedding remains the coun-

KOITE

try’s quintessential performance
venue. Tradition, it turns out, is
Malian music’s greatest strength
and, in some ways, its most daunt-
ing obstacle.

(Continued on page 92)

Women Helping Drive
Thriving Mexican Mkt.

B BY RAMIRO BURR

SAN ANTONIO, Texas—More female
artists than ever before are making

PENA BARBARA

their presence felt in the regional Mex-
ican market, and industry executives
cite a vibrant, expanding marketplace

(Continued on page 93)
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Enhanced CDs Hit New Compatibility Hurdle
Windows 95 Modification May Limit Format

H BY BRETT ATWOOD

LOS ANGELES—After struggling to get
out of the gate at retail, enhanced CDs
(ECDs) are facing a hurdle in the home. A
recent software change in Windows 95, the
operating system that dominates the desk-
tops of millions of computer users, has made
some ECD titles incompatible with many
CD-ROM drives.

ECDs are audio CDs that contain addi-
tional audio-visual information that is acces-
sible only via a computer’s CD-ROM drive.

Music labels began to notice that some-
thing was amiss when, a few months ago, an
unusually high number of consumers began
to call to complain that their ECD purchases
were not working on their computers.

The problem centers on ECDs that have
been created using the pre-gap (also known
as track zero) approach, which encodes the
multimedia elements in a hidden file con-
tained between index points zero and one on
a conventional audio CD. Although pre-gap
discs were compatible with Microsoft’s Win-
dows 95 when the operating program was
launched with much fanfare last year, there
have been changes made to subsequent
releases of the software and its virtual device
drivers.

Specifically, Microsoft updated a file
known as “sesilhlp.vxd,” which disabled Win-
dows 95’s ability to play the multimedia por-
tion of all pre-gap-encoded ECDs. Microsoft
declined to comment on the situation at press
time.

This slight software change has proved to
be a gigantic headache for music companies,
such as the Warner Music Group, that have
invested extensive marketing and financial
resources in the forward-thinking ECD for-
mat.

“This is a complex, troubling development,
and it raises a variety of issues for us. Chief
among them is our concern for consumers,”
says Chris Tobey, VP/new technologies for
Warner Music Group. “We have taken great
care to test all of our enhanced CDs to ensure
the highest possible compatibility with all
operating systems. In fact, at our request,
Microsoft assured us of compatibility with
Windows 95, so we are naturally surprised
by this development.”

In July, the Recording Industry Assn. of
America (RIAA) sent an E-mail on behalf of
the music industry to Microsoft, asking the
software giant to immediately address the
incompatibility issue. Microsoft has yet to
offer a solution, according to multiple
sources.

T-H IS

U.K. COPYRIGHT GROUP’S DEFENSE

“We are still in discussion with Microsoft
about this,” says David Leibowitz, executive
VP/general counsel for the RIAA. “We’d like
to think that we are able to develop a techni-
cal solution to the problem that has resulted
from the change in the Windows 95 software,
but I'm not able to announce that there is a
solution at this time. We are continuing to
talk, and our objective is to find a positive
solution.”

As it stands, thousands of existing pre-gap
ECDs are now potentially obsolete for many
users—even as they hit the retail shelves for
the first time.

Although there is wide-ranging specula-
tion about how Microsoft happened to make
the software change that has so dramatical-
ly affected the ECD format, many music-
industry executives say they were told by
Microsoft that the change was made at the
request of a CD-ROM drive manufacturer.
The manufacturer reportedly asked
Microsoft to make a slight modification to its
Windows 95 software after it discovered that
its already-manufactured CD-ROM hard-
ware would not recognize and play eonven-
tional audio CDs. In rectifying the problem

fli: i v o
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with audio CDs, Microsoft disabled compat-
ibility with the pre-gap format.

ECDs that have been created with the
“multisession” format, a different encoding
method that was developed by Mierosoft in
cooperation with Sony and Philips, are not
affected by the software-switch glitch. Sony
Musie’s Columbia and Epie labels have devel-
oped their catalog of ECD titles using the
multisession format under Sony’s CD
EXTRA brand and thus do not face the
incompatibility problem.

None of the other five major-label groups
have released titles in the multisession for-
mat.

Despite the problems created by the soft-
ware change, many label executives insist
that this is not the nail in the coffin for the
fledgling format, but rather, a new begin-
ning.

As aresult of the incompatibility problem,
many companies, including the Warner
Music Group and MCA, are looking at shift-
ing their ECD development resources from
the pre-gap to the multisession approach,
sources say.

(Continued on page 91)

Epic Occasion. Epic Nashville artist Patty Loveless dropped in on Sony Music executives
in New York recently to present them with platinum sales awards for her first two Epic
albums, "Only What | Feel” and "When Fallen Angels Fly.” Loveless was recently named
1996’s top female vocalist by the Academy of Country Music. Pictured celebrating her mil-
lion-selling discs, from left, are Mel llberman, chairman, Sony Music International; Loveless;
Thomas D. Mottola, president/COO, Sony Music Entertainment; Danny Yarbrough, presi-
dent, Sony Music Distribution; and Craig Applequist, senior VP of sales, Sony Music Distri-
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Royalty-collection societies in continental Europe are unhappy that
a new deal between the U.K.'s Mechanical Copyright Protection
Society and PolyGram deprives them of income, but MCPS de-
fends the arrangement. European news editor Jeff Clark-Meads
has the story.

BROADCASTING PIRATES SET SAIL AGAIN

Past attempts at launching a floating broadcast vessel have landed
Allan Weiner and Scott Becker in trouble with the FCC; now, they try
their luck with radio ship Electra. Dee McVicker reports.
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W BY EILEEN FITZPATRICK

LOS ANGELES—*“Cops Too Hot
For TV” is living up to the term “No.
1 with a bullet,” as it shoots to the
peak position of the Top Video Sales
chart this week.

In stores since July 23, the title
entered the chart at No. 38 last week
before its unprecedented meteoric
rise to the top, which is a first for a
nontheatrical sell-through title on
any Billboard video sales chart.
Retail price for the video is $19.98.

‘“We anticipated that this would be
a big title, based on the popularity of
the television show,” says Strawber-
ries director of sales promotion Paul
Grasso. “The exclusive footage
piques consumer interest, and the
fact that it had a direct-response

Video Sales Bullet For
‘Gops Too Hot For TV’

campaign prior to retail made the
title elick.”

The title sold about 500,000 units
through a direct-response television
campaign conducted last year (Bill-
board, July 20).

Gleaned from the syndicated tele-
vision program “Cops,” the 44-
minute video contains TV-censored
footage that boasts profanity and
brief nudity.

Demand for the title has been so
high that its distributor, Canoga
Park, Calif -based Musie Video Prod-
uct Home Entertainment (MVP), has
had to put on a double shift at its
warehouse to handle reorders.

“We've had five-figure reorders
for it,” says MVP president/CEQO
Philip Knowles. “And on some of our

(Continued on page 91)

Ackerman Debuts Imaginary Road
Acoustic Label Venture With PolyGram

H BY IRV LICHTMAN

NEW YORK—W:ill Ackerman, co-
founder of Windham Hill Records, has
formed a label, Imaginary Road
Records, as a joint venture with Poly-
Gram Classics & Jazz.

In 1992, Ackerman, who launched
Windham Hill two decades ago, sold
his share of that label to BMG, which
now owns it completely.

The first album on Imaginary Road
Records, “Songs From Einstein’s Vio-
lin,” features singer/songwriter Frank
Tedesso and launched Aug. 6. On Oct.
8, the label will follow with “The Chant
Of Christmas Midnight,” a holiday
album of Gregorian chant. The Ted-
esso album, along with other planned
releases, signals the acoustic direction
the company intends to pursue.

The Christmas album was initially
marketed last November by Poly-
Gram, using the new label’s logo. “It
was essentially a P&D deal, but the
dialog we were having with PolyGram

Piracy Deemed
Crime In Russia

B BY JEFF CLARK-MEADS
and VADIM YURCHENKOV

LONDON—Russian pirates will face
their “first real deterrent” next year,
when counterfeiting becomes a erime
for the first time.

So far, post-communist Russian
copyright law has provided only eivil
sanctions against piracy. But begin-
ning in January, pirates in organized
gangs can be jailed for up to five years.
However, though the eriminalizing of
piracy is being welecomed by the inter-
national record industry, there is con-
cern that only recent Western albums
may be protected.

The new Criminal Code was ap-
proved by the Douma, the Russian
parliament, in May and, having been
signed by President Boris Yeltsin June
30, will become law Jan. 1, 1997.

The code means that convicted
pirates will face fines of up to 30 mil-
lion rubles (about $6,000) and/or up to
two years’ imprisonment. Repeat of-
fenders and those deemed to be in-

(Continued on page 91)

gave us confidence that we could fold
this project into the new deal, and
that's what happened,” says Acker-
man, who notes that his noncompete
clause with BMG ended in May 1995.

“I was really scared about entering
a partnership with a major corporation
for the first time,” he adds. “But I com-
pletely love the cor-
porate culture that
[PolyGram Classies
& Jazz president]
Chris Roberts has
been putting togeth-
er.”

Another album that will make it to
retail bins later this year is “A Differ-
ent Mozart,” a compilation of works by
the composer as interpreted by con-
temporary instrumentalists. This is a
production of Dawn Atkinson, the new
label’s president, with whom Acker-
man shared many producing projects
when she served as Windham Hill's
VP of A&R.

Atkinson left Windham Hill last
year after a 10-year association with
the label. For Imaginary Road
Records, she will work out of Marin
County, Calif., with her assistant,
Amito Gallardo.

At Windham Hill, Atkinson’s sue-
cesses include two classical erossover
albums that became best-sellers, “The
Impressionists” and “The Bach Varia-
tions.” Among the gold and platinum
albums recorded by Ackerman and
Atkinson were the label’'s Windham
Hill samplers and the Winter Solstice
series of recordings.

Ackerman and Atkinson met earli-
er this summer with PolyGram’s Euro-

(Continued on page 89)

Germany’s VIVA Caters To Local Vid Tastes

Programmer Holds Its Own Against Int’l Giant MTV

B BY JEFF CLARK-MEADS

LONDON—If the battle between
MTYV Europe and German station
VIVA for the hearts and minds of the
country’s music TV audience were a
soccer matech, both sides would be
claiming a 2-1 victory.

Both companies say they are doing
well in a country where, as the world’s
third-largest record market, the com-
petition between the international
superstar and the slick team of home-
grown local heroes is particularly
keen.

The rivalry is now taking on an even

sharper edge, with MTV Europe’s
regionalization of its programming and
playlists (Billboard, Aug. 10). This local
focus is aimed at bringing MTV’s ser-
vice closer to its audience in Germany
and the other territories where region-
- i alization is being
\!O"} adopted. However,
—/ V@S | MTV concedes
that it will never
have the intimacy of VIVA, which is
run from Germany, by Germans, for
Germans.
Nonetheless, both sides claim sue-
cess in Germany, where the Cologne-
based VIVA says it is the “most impor-

New ‘Hits Of The U.K.’ Charts Debut;
Expanded Lineup Offers Airplay Info

Beginning with this week’s issue,
Billboard is introducing a new “Hits
Of The U.K.” chart package in its
“Hits Of The World” survey of inter-
national singles and album charts. The
goal is to offer readers a fresh per-
spective on the world’s fourth-largest
music market.

The most significant change is the
addition of radio airplay information
to the lineup of British charts. This
information comes from the Euro-
pean monitoring service Musie Con-
trol. This company, using technolo-
gy comparable to that of Broadeast
Data Systems, monitors 71 national,
regional, and local stations across
the U.K., including BBC and com-
merecial outlets.

Thus, the new Top 40 Airplay
chart (see page 54) tabulates the
most popular songs in the U.K.
according to the amount of radio
exposure received. The ranking is
determined on the basis of audience
size, which Musie Control computes
by cross-referencing the exact times
of airplay with Radio Joint Audience
Research (RJAR) listener ratings.
RJAR is the U.K. broadcasting
industry’s official audience mea-
surement service.

The chart panel includes national
pop powerhouse BBC Radio 1, as
well as national outlets Virgin Radio
(album rock) and Atlantie 252 (top
40) and London stations like Capital
(top 40), Kiss (dance/R&B), and
Heart (AC). In the Top 40 Airplay
chart in this issue, “Good Enough”
by Dodgy (A&M) holds the No. 1
slot.

In addition to the introduection of
the Top 40 Airplay chart, “Hits Of
The U.K.” now features top 20 sin-
gles and album charts based on
information from Chart-Track, the
independent research company that
acquired the musie charts division of
Gallup earlier this year (Billboard,
March 23).

Jury Rules Thomson’s CD Patents Invalid

B BY PAUL VERNA

NEW YORK—In a decision that is
likely to have an immediate impact on
all U.S. manufacturers of CDs, a jury
in Delaware has ruled that CD patents
held by French industrial giant Thom-
son Electronics are invalid.

The decision is seen as a victory for
Chicago-based Dise Manufacturing
Inc. (DMI), the nation’s largest inde-
pendent CD replicator. Thomson sued
DMI and four other defendants Feb.

25,1994, in U.S. Distriet Court for the
Distriet of Delaware, charging patent
infringement. While the other defen-
dants—Bertelsmann, Thorn EMI,
Time Warner, and Nippon Columbia—
settled out of court with Thomson,
DMI persevered, claiming that Thom-
son’s patents were invalid, and it
refused to pay licensing fees for them.
DMI executives estimate that the
verdiet will save the U.S. CD manu-
facturing industry approximate-
(Continued on page 91)

These charts feature the top-selling
singles and albums compiled by Chart-
Track from a national U.K. sample of
independent retail stores, using point-
of-sale technology, and are utilized by
Musie Monitor (U.K.) and Music &
Media (Europe). The No. 1 U.K. single
in this issue’s Chart-Track top 20 is
“Wannabe” by Spice Girls (Virgin),
and the No. 1 album is “Jagged Little
Pill” by Alanis Morissette (Maverick/
Reprise).

As commercial broadecasters have
increased their share of listeners
and Radio 1 has repositioned itself
as a cutting-edge, new-artist-orient-
ed station, U.K. record companies
have sharpened and improved their
radio promotion strategies. In a
keynote speech July 15 at the annu-
al Radio Academy Radio Festival in
Birmingham, Jeremy Marsh, musie
division president at BMG Records,
said the relationship between the
two industries “is better than it’s
ever been.”

Similarly, on the retail side, the
indie retailers that Chart-Track mon-
itors for the new singles and albums
charts are considered vital to the
development of new artists. Record
companies in the U.K., as elsewhere,
have undertaken a variety of initia-
tives—such as EMI Records’ “Chan-
nel” and “Soundsite” services, which
include CD samplers, in-store listen-
ing stations, and a musiec magazine—
designed to bolster this important
retailing sector.

Million-Dollar Smiles. Sharing a
moment backstage at the Universal
Amphitheatre following the AIDS Pro-
ject Los Angeles (APLA) Commitment
to Life IX gala are honorees Neil Dia-
mond, left, Mattel president/CEO Jill
Barad, center, and Seagram CEO
Edgar Bronfman Jr. The trio lent their
support to the five-hour event, which
raised an estimated $3.5 million for
the APLA.

tant music TV station.” MTV says that
in addition to being an international
power, it is connected to 17.3 million
households in Germany, which has a
population of 80 million.

That population, though, has a
choice. MTV ushered in a new concept
when it first brought music television
to Germany and the rest of Europe in
the '80s, but four years ago, the Ger-
man music industry decided there was
room in the market for its own chan-
nel.

Thus, VIVA was announced to the
world in August 1992, at, appropriate-
ly, German' trade fair PopKomm,
whose founding father, Dieter Gorny,
is VIVA’s managing director.

VIVA, which began broadecasting in
December 1993, is, then, very much a
produet of the German record indus-
try. The partners in it include the Ger-

(Continued on page 101)

Reece Named
Heatseekers
Features Editor

Douglas Reece has been named Bill-
board’s Heatseekers features editor,
effective Monday (12).

Reece replaces Carrie Borzillo, who
is leaving Billboard for a
position as news editor
of the new N2K-owned
online publication all-
star.

In his new post, Reece
will assume authorship
of the weekly Popular
Uprisings column and will be respon-
sible for feature coverage of Heat-
seekers artists. His first column will
appear in Billboard’s Aug. 24 issue.

In addition, Reece will take on
Borzillo’s radio section duties, includ-
ing the biweekly Promotions & Mar-
keting and Networks & Syndication
columns, as well as radio features and
news writing. Reece, who will contin-
ue to be based in Los Angeles, joined
Billboard as an editorial assistant in
June 1995 and was promoted to staff
reporter in December (Billboard, Dec.
9, 1995). He reports to Los Angeles

(Continued on page 97)

Billhoard Alters
Religious Lists

Both of Billboard’s religious music
charts, Top Gospel Albums and Top
Contemporary Christian, undergo
fine-tuning this week to better reflect
sales in their respective markets.

The most significant change is the
switch to an enlarged panel for the
gospel list. Concurrently, Billboard has
adopted new criteria to establish which
gospel titles are eligible to appear on
the contemporary Christian list.

Top Gospel Albums will now be
determined by sales data from the
entire SoundSecan panel, which repre-
sents more than 85% of the U.S. music
retail market. As a result of this mod-
ification, the data will include the sales
of gospel albums at Christian book-
stores and similar outlets, the first
time this sector has been factored into
the gospel chart.

Since April 1995, when the gospel
chart converted to SoundScan data,

(Continued on page 89)
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Music Industry Must Fight Drug Abuse

l BY OWEN J. SLOANE

Drugs and music seemingly went together
even before the unholy trinity of “sex, drugs,
and rock’n’roll” was written into the popular
lexicon. Stories of drug use in the jazz and big
band eras are as plentiful as those making
headlines today.

Unfortunately, the apparent longtime link-
age of drugs and music has created in some
of us the belief that the connection is some-
how inevitable. Worse, it has taken on an aura
of hipness, something that we must not only
tolerate but indeed accept, albeit sometimes
grudgingly, as chie, cool, and an integral part
of the creative process itself. Only when drug
abuse results in death do people react nega-
tively.

And even then, we too soon forget. We
shake our heads at the waste of a life and a
great talent and move along to another sub-
ject.

While drug use is obviously difficult to
control—and, in fact, the notion of outside
control can be viewed as an unreasonable
invasion of an individual’s privacy—the phe-
nomenon is neither inevitable nor beyond our
efforts to put in check through responsible
measures.

The most basic and difficult problem in
stemming drug use, of course, is the fact that
a drug user must be willing to stop using
drugs. That is something he or she must decicde
alone. A person bent on self-destruction can-
not be stopped from succeeding, short of insti-
tuting undesirable police-state measures to
force that person to alter his or her habits.

But what, then, can be done? Attitudes must
be changed—those of the people who use
drugs and those of the people who know users.

First, we all must re-examine our general
attitudes toward the use of drugs and the tol-
erance we have toward it. If society, and the

record business in particular, showed a more
negative and disapproving attitude toward
drug use, peer pressure alone might encour-
age some drug users to seck help.

Further toward that end, drug use should
be clearly scorned. Just as cigarette smoking,
once the symbol of sophistication, became the
subject of ridicule and resulted in the
ostracism of smokers, so should drug use be
looked down upon. Education and a concen-
trated effort to change public opinion is nec-
essary to effect such a shift in attitudes.

In addition, zero tolerance of drug use

‘Zero tolerance
of drug use
should be incor-
porated into
business deal-
ings in the
music industry’

Owen J. Sloane is a
partner in the law
offices of Berger, Kahn,
Shafton, Moss, Figler,
Simon and Gladstone,
based in Marina Del
Rey, Calif., and is on the
panel of the MusiCares
Foundation.

should be incorporated into business dealings
in the music industry. Clauses in band or
recording agreements, for example, requir-
ing the suspension of drug users—and their
ultimate dismissal if they do not seek help—
would create an added incentive for drug
users to seek such help. These provisions
could be coupled with a requirement for
mandatory attendance at drug rehabilitation

POLKA : THE TRUE ALTERNATIVE

Thanks and congratulations to Billboard for
such an in-depth study of the “true alterna-
tive” [“Polka Power: Modern Might Of A
Bohemian Beat,” Billboard, Aug. 3]. In par-
ticular, Jim Bessman’s articles covered the
Slovenian/Polish polka scenes with the

respect they deserve and gave the uninitiated
reader objective insights.

Frank Yankovic is the undisputed Polka
King of America and the only polka artist to
have sold millions of records through the
years, starting in the '40s with “Just Because”
and “Blue Skirt Waltz.” At 81 and still travel-
ing, he is truly an American treasure. If he
played the blues, he’d have made the cover of
Rolling Stone a long time ago and been rec-
ognized by the National Academy of Record-
ing Arts and Sciences and the White House

with the same respect given other great peo-
ple in the arts.

I hope the major chains—Best Buy, Wal-
Mart, Kmart, Target, Camelot, Circuit City,
ete.—will begin to show some interest
because of your cover articles and position the
top 10 polkas in the Midwest accounts, where
millions of our people do their shopping. Acts
like Blazonczyk, Yankovie, Gomulka, Sturr,
Ostanek, and Brave Combo continue to be
seen by thousands, who also listen to the hun-
dreds of weekly polka radio shows. All this
without major agencies, managers, or televi-
sion exposure—amazing.

I am fortunate to have been in a business I
love for 30 years, most of them with CBS.
Innovative artists with unique sounds and
songs that moved you emotionally were the
criteria used in signing. If music was great,
regardless of its source, we were interested.
Trends were set, not followed, and gigs were
an opportunity for magic.

With that in mind, I once made a list of my
top 10 gigs, and they included the Beatles at
Cleveland Public Hall; Smokey Robinson &
the Miracles, Jackie Wilson, and Aretha
Franklin at Leo’s Casino in Cleveland; Bruce
Springsteen & the E Street Band at Mon-
mouth College in New Jersey; Southside
Johnny at the Stone Pony in Asbury Park

programs, with the costs being deducted in
whole or in part from the drug user’s royal-
ties.

Such clauses would also reflect the under-
lying attitude of the industry that drug use is
simply not OK.

1t is not enough to encourage a user to get
help, of course. We must also make sure that
help is readily available to those who seek it.
The MusiCares Foundation, by providing
access to professional help, is an excellent and
important step in this direction. Those who
work with people they know to be drug users
in the course of their business dealings—be
they managers, lawyers, agents, or record
company executives—need to be educated as
to how to deal with such problems and how to
help the drug users find help.

Lawyers in California are already required
to take courses in substance abuse for Mini-
mum Continuing Legal Education credit.
These should be expanded to cover problems
particular to the music industry. Similar
courses should be made available to other
industry professionals through organizations
such as the National Academy of Recording
Arts and Sciences, the Conference of Per-
sonal Managers, and various certified public
accountant societies.

Still more can be done, however. Record
companies should join together, rather than
trying to deal with the problem on an indi-
vidual basis, to try to find an industrywide
way of supplying adequate help to drug users.
Just as the baseball industry acts together to
help its players with drug-abuse problems, so
should the record industry.

Drug use is not the problem of one record
company or one artist: It is an industrywide
issue to address. And it is about time that the
record industry acknowledges its responsi-
bility to its artists and executives and begins
to take collective action to help its own.

[N.[.]; Meat Loaf at the Painesville [Ohio]

Agora; and Eddie Blazonczyk and the Ver-

satcnes at Cleveland’s Hillside Party Center!
Thanks again.

Steve Popovich

President

Cleveland International Records

Cleveland

LONGBOX: BETWIXT & ‘BETWEEN’

In Geoff Mayfield’s Between the Bullets
column in the July 27 issue, he mentioned that
the list price for compact discs has been
$1698. Yet there are now four albums on The
Billboard 200 with a list of $17.98.

I remember reading in Billboard in 1990
about the controversy surrounding the elimi-
nation of the longbox in which CDs were pack-
aged. It was mentioned that the high price of
compact discs was due to the manufacturing
of the longbox. Once the longbox was elimi-
nated, the price of CDs should have been sig-
nificantly reduced, considering that the cost
to manufacture the actual disc is relatively
cheap, but the purchasing price of CDs has
never decreased. It has gotten and continues
to become more expensive for the consumer.

Christopher Dexter
Staten Island, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries shoukl be submitted to Commentary Editor Marilyn A. Gillen, Billboasd. 1515 Broadway, New York. N.Y. 10036
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Announcing the new single
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“BRIGHT SPOT: Billboard Live opened its doors with

lively music and a brash swagger that suggests it
could bring back vitality to Sunset Strip night life.”

-Los Angeles Times,
August 6, '1996/
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B BY CRAIG ROSEN

LOS ANGELES—There is a certain
amount of pressure that comes with
being in the first new band to release
an album on the
much-talked-
about Dream- |
Works  label, |
admits E, front
man of L.A.-
based trio eels.
The band’s L |
“Beautiful
Freak” is due Tuesday (13) on the
label founded by David Geffen and
run by the legendary Warner Bros.
executive team of Mo Ostin, his son
Michael, and Lenny Waronker,

“It’s a double-edged sword,” says
the Virginia native, who is known
simply as E. “It’s really great that we

S

Eels Satisfy Expectations

Debut DreamWorks Act Passes Muster

are the first band to come out on
DreamWorks, because they are real-
ly focused on us, and it’s good timing,

EELS

but there is also that pressure,
because DreamWorks got so much
media attention because of the big
moguls that started it. Everyone has

(Continued on page 89)

Matured New
‘Home Again’

W BY J.R. REYNOLDS

LOS ANGELES—When MCA releas-
es New Edition’s reunion album,
“Home Again,” globally on Sept. 10,
the label hopes the now-adult group
will reach the same heights it attained
in the '80s, when the act’s perky teen
music saturated the pop and R&B air-
waves.

It’s been more than eight years
since New Edition recorded together
and ruled pop music’s landscape with
such R&B chart-topping singles as
“Candy Gir),” “Cool It Now,” “Can
You Stand The Rain,” and “Mr. Tele-
phone Man.”

In all, New Edition scored 14 top 10
hits on the Hot R&B Singles chart
between the act’s debut in 1983 and its
last studio album in 1989. Three of
New Edition’s albums were certified

Edition Goes
On MCA Set

platinum and one was certified gold by
the Recording Industry Assn. of

7!. 2 iy
oAt 'i 1 A 0
R E d it

BARL -

America. The act’s self-titled sopho-
more set peaked at No. 1 on the Top
(Continued on page 88)
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HEATSEEKERS ACTS EXPLODE

Dishwalla: A&M Hits Again

B BY CARRIE BORZILLO

Mercury’s Refreshments
B BY CARRIE BORZILLO

Atlantic Loves Lewis
H BY DOUGLAS REECE

LOS ANGELES—A&M has struck
again with a strategy of long-term
artist development. Following the Gin
Blossoms, Blues Traveler, Sheryl
Crow, and Soundgarden, Dishwalla is
the latest act on the label to achieve
success long after the release of its
debut, “Pet Your Friends.”

It took “Pet Your Friends,” released
in August 1995, 10 months to reach the
top spot on the Heatseekers album

DISHWALLA

chart and another two months to crack
the upper part of The Billboard 200.
The Santa Barbara, Calif.-based band
became a Heatseekers Impact act
when the album reached No. 89 on The
Billboard 200 for the week ending
Saurday (10).

This week, the album is No. 95 on
The Billboard 200 and has sold 154,000
units, according to SoundScan.

The success of Dishwalla is due
mostly to the multiformat appeal of
“Counting Blue Cars.” The song is No.
8 on Mainstream Rock Tracks, No. 15
on Modern Rock Tracks, No. 15 on
Hot 100 Singles, and No. 16 on Adult
Top 40 this week.

While the Gin Blossoms and the
other aforementioned bands have
proved they’re not one-hit wonders,
Dishwalla’s fate is still to be deter-
mined.

“I'm anxious, we're all anxious to get
on to the next single and see if there is
something else [for fans] here other
than that one song,” says Dishwalla

(Continued on page 90)

LOS ANGELES—One word instantly
pops up when talking about Tempe,
Ariz.’s latest rock sensation, the
Refreshments: fun.

The band’s guaranteed-to-make-
you-smile first single, “Banditos,” and
onstage antics have driven its Mercury
debut, “Fizzy Fuzzy Big & Buzzy,” to
the No. 1 spot on Heatseekers for the
week ending July 20.

“Banditos,” sung with singer/gui-

THE REFRESHMENTS

tarist Roger Clyne’s comic slant, is a
tale about heading down to Mexico to
hold up a bank. It peaked at No. 11 on
Mainstream Rock Tracks and at No.
14 on Modern Rock Tracks in June.
This week, it is No. 36 on Modern and
P No. 29 on Main-
N stream.
7 HEAT\  The band be-
eS| e

\\IMP CI/ when “Fizzy,”
T released Feb. 27,
broke into the top
half of The Billboard 200 at No. 97 for
the week ending Saturday (10). This
week, the album, which has sold more
than 134,000 units, according to
SoundSean, is No. 103 on The Bill-
board 200.

While some bands would rather be
thought of as serious, thought-provok-
ing, and issue-driven, the Refresh-
ments revel in fun and irreverence.

“There are those people or critics
who will slag or eriticize it because it

(Continued on page 90)

LOS ANGELES—Unlike many of her
countrymen, Atlantic Records artist
and Wales native Donna Lewis has
managed to make an impact in the
U.S. before even making a dent in her
home market.

The mainstream radio success of
Lewis’ debut single, “I Love You
Always Forever,” from the album
“Now In A Minute,” has propelled the
singer/songwriter from relative obscu-

DONNA LEWIS

rity to growing international popular-
ity.

The Warner/Chappell-published
song is No. 9 on the Hot 100 Singles
chart this week and has distinguished
itself as the first single on that chart
to receive the Greatest Gainer/Air-
play designation for five consecutive
weeks.

Lewis, who was inspired to write “I
Love You Always Forever” after read-
ing “Love For Lydia,” an H.E. Bates
romantic novel, describes the tune as
“a very simple song about people
falling in love in the summer.”

The track, which is representative of
the album’s ethereal, upbeat tempo
and layered keyboard effects, bor-
rowed its chorus, “I love you always
forever, near and far closer together,”
directly from Bates’ book.

“When I was writing the song, I
kept thinking that I couldn’t possibly
use these lyrics, because they were too
soppy and romantic,” says Lewis. “But
by the time I finished the song, they

(Continued on page 90)
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ARE YOU READY FOR SOME FOOTBALL?
* ABG'S Monday Night Footall” Oficial Party Album 4

Including the ABC's Monday Night Football* Theme by Hank Williams Jr. “Are You Ready For Some Foolliall (Operation Invasion)”
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Artists & Music

Vance, Planotones Find Niche At 32
Label Uses ‘Straight-Ahead’ Marketing For Doo-Wop Set

B BY TERRI HORAK

NEW YORK—With “Looking For An
Echo,” the debut release from Jay &
the Americans co-founder Kenny
Vance and his group the Planotones,
32 Records is taking a straight-ahead
approach to marketing.

“Where we've made the effort, we've
gotten a response, so we're trying to
broaden the [market] in the most cost-
effective way,” says the album’s pro-
ducer and 32 Records head Joel Dorn
(Jazz/Blue Notes, Billboard, May 4).

The label is named for Dorn’s
favorite sports number (worn by
greats Jim Brown, Magic Johnson, and
Sandy Koufax), and its philosophy is,
“Anything that’s good enough to wear
32 is good enough to be on our label,”

KENNY VANCE & THE PLANOTONES

Dorn says.

Released in May, the album, an up-
to-date take on '50s and '60s doo-wop,
has pockets of support, including some
unlikely radio formats, but Dorn is
quick to point out that the label does
not want to “over-represent” the title.

Dorn—whose production credits
include albums for Roberta Flack,
Leon Redbone, Aaron Neville, and
Bette Midler—says, “We made this
record because we love this musie, and
we all had fun from beginning to end.
Every year I do one project that’s a
labor of love, and that’s the way we
approached it. We didn’t have a certain
radio [format] in mind.”

The goal for a niche project like this,
Dorn says, is to try to directly reach
the people who will respond to the
music. Live shows—including opening
for Dennis Miller and Jay Leno in
Atlantic City, N.J., and for Phoebe
Snow in New York—talk-radio guest

appearances by Dorn and Vance, and
performances on traditional oldies
show bills are all part of the plan.

With national distribution through
Denver-based Passport, 32’s retail pro-
motion has been limited to select mar-
kets and has included some co-op
advertising and listening-post promo-
tions. The album is also offered for sale
through an 800 number announced
during radio appearances.

To present “Looking For An Echo”

to radio, Dorn hired Peter Hay, head
of New York-based independent pro-
motion firm Twin Vision, though Dorn
called modern oldies, so this is one of
those man-without-a-country records.”
Hay is working the album at triple-
Jjazz/AC stations. “It’s a little different,
obviously, but I thought it was
—— ___ absolutely an adult
fore an adult alter-
native album,” Hay
e conos explains.
going for is knock-
ing down a few walls in a few markets,
because I know there’s plenty of
losophy is, ‘If you don't ask, you don’t
get,” and I'm quite happy in some
places with the response,” Hay adds.
WLOQ Orlando, Fla., which is playing
two tracks from the album. PD Steve
Huntington added the first track,
away and, based on the response,
picked up “Hey Seiorita” soon after.
“I don't have to BS you on this one,”
great recording. We're happy to play
it on the air. It’s a well-recorded album
and a great choice of material.”
repertoire is evident, and the new,
alternately tender and exciting inter-
pretations allow the songs—a mix of
on their own merit.
Huntington cites the “striking
arrangements” of many of the songs

says, “There’s not a category out there
A, college, and vocally oriented
album and there-

| “What we're

adventurous programmers. The phi-
One of those places is smooth jazz
“This Magic Moment,” almost right
Huntington says. “I think it’s such a
The group’s love and respect for the
the familiar and the obscure—to stand
on the album, and Vance explains,

RECORD COMPANIES. Motown Rec-
ords in New York names Adrian
White senior VP of business and legal
affairs, Serena Gallagher VP of pub-
licity, and Chip David VP-controller
of finance. They were, respectively, VP
at Sony Music, head of Gallagher Com-
munications, and audit senior manag-
er at Ernst & Young.

Sony Classical appoints David Wey-
ner senior VP of international product
management and Larry Kraman VP
of international product development.
Weyner retains his post as senior
VP/GM at Sony Classical USA; Kra-
man was founder/president of the
Newport Classic label.

Bonnie Goldner is promoted to VP
of national promotion at RCA Records
in New York. She was VP of promo-
tion.

Joel Hoffner is appointed VP of
sales and marketing at Rising
Tide/Nashville. He was VP of sales at
Uni Distribution.

WEYNER

Chris Tobey is named VP of mar-
keting/new technologies for Warner
Music Group in Los Angeles. He was
senior VP of marketing/new technolo-
gies for Elektra Entertainment Group.

Randy Hock is named VP of pro-
motion and marketing for Zero Hour
Records in New York. He was VP of
sales and marketing at Musicom Inter-
national.

Dave Dannheisser is promoted to
VP of promotion for Warner Bros.
Records in Atlanta. He was national
rock promotion director.

Atlantic Records promotes Kim

EXECUTI

“Some songs live inside of you, so we
tried to re-create them so that they
sound valid for now but keep the soul
intact.”

For Vance, who is a film music
supervisor, soundtrack producer, and
actor, the timing was right for this pro-
ject. “You get to a certain point in life
when, if you're lucky, you get to say,
‘OK, what do I want to do now?’ Well,
I got into the business to be a singer.
This music is very much a part of me.
You know the things that touch you
when you're young are the things that
stay with you.”

Vance assembled the Planotones in
1978 for the film “American Hot Wax,”
and the current configuration has been

KENNY VANCE and THE PLANOTONES

active for four years. The lineup
includes vocalist/keyboardist Murray
Weinstock, guitarist Jerry Friedman,
and singers Gary Bonner and Eddie
Hokenson.

“It’s one thing to hold onto an ado-
lescent dream yourself, but to convince
four other guys is difficult. I needed
guys who were collecting royalties
from other things,” Vance jokes. The
Turtles hit “Happy Together,” written
by Bonner, is among the group mem-
bers’ writing credits.

“I think there is a certain corporate
mentality that refuses to even give this
record a listen, but I feel like it’s a
blessing that I'm still doing this,”
Vance says. “There’s a certain inno-
cence and purity to it, and even though
we're not kids anymore, we can keep
that part alive.”

V E

GOLDNER

KRAMAN

Stephens to senior director of promo-
tion/A&R in New Orleans and Mark
Fritzges to senior director of national
promotion in Pittsburgh. They were,
respectively, national director of pro-
motion/A&R and national director of
promotion.

Jive Records in New York promotes
David McPherson to senior director
of A&R and Kenyatta “Tally” Gal-
breth to manager of A&R/sample
clearance and names Bryan Adams
associate director of publicity. They
were, respectively, director of A&R,
coordinator of A& R/sample clearance,

TURNTABLE

Czech Success On Ariola
Ends lvan Kral’s Exile

B BY ROBERT D. GRAY

PRAGUE—Former Patti Smith and
Iggy Pop collaborator Ivan Kral’s first
solo album, “Nostalgia,” is building on
success Kral is achieving as a produc-
er in his homeland, to which he has
returned after 20 years of exile in the
U.s.

Best known for working with Patti
Smith in the 70s and Iggy Pop in the
‘80s, Kral has established himself as a
top-flight producer in the post-com-
munist Czech
Republic, winning
a Czech music-
industry award as
1995 producer of
the year.

“It’s overwhelm-
ing; it’s too much,”
Kral says about
reception by the
Czech music indus-
try. “It’s been really wonderful. It's the
first time I feel like I'm doing some-
thing I've always wanted to do.”

“Nostalgia,” released in October on
BMG Ariola, has sold well beyond his
expectations—about 9,000 copies,
according to BMG. The musician is
hoping to expand his marketability
throughout Europe and into his adopt-
ed home, the U.S.

The 48-year-old was a college fresh-
man in the U.S. in 1968 when the Sovi-
et-led Warsaw Pact invasion of the for-
mer Czechoslovakia stamped out
democratic reforms here and made his
return unthinkable until after 1989’s
collapse of communism. Kral, who did
not speak English prior to moving with
his parents to New York in 1966, said
the experience was “scary,” but it paid
off.

Thirty years later, he is splitting
time between his home of six years,
Seattle, and his birthplace here and
creating music in both places. Kral
says he enjoys the positive vibes here:
“I don’t know how to describe it, but
there’s a certain thing here. It reminds
me of the turn of the century or the
Bohemians in Paris in the '20s.”

Kral adds, “The only strain I see is

KRAL

sometimes I don’t see my wife [of 10
years, Lynette], who has a shop in
Seattle. Lynette was a big turning
point for me musically. She knew peo-
ple and clubs. She knew Patti Smith,
and she introduced me to Max’s
Kansas City in New York, where all
the glitter people got started.”

After the Patti Smith Group broke
up and he parted with Pop, Kral
recorded and toured with the band
Native for a while but says he was still
not recording the style of music he
wanted. Now a re-energized solo act,

iy =,
INTEREETFETONAL
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Kral has emerged with a thoughtful,
intelligent album. Some tracks date
back 15 years, but most were written
in 1995.

“All I do is keep writing,” Kral says.
“A lot of stuff I did ... would be
refused, and I always heard the same
thing: ‘It’s too European, it’s too
romantic, it’s too melancholy or sad—
keep it for yourself.’ This is stuff I kept
in my hands and said, ‘OK, here it is.
Take it or leave it.””

BMG Czech Republic took a gamble
on Kral, and label executives say they
are pleased with fan response. Petr
Cap, the label’s head of promotion,
explains, “ ‘Nostalgia’ is very sophisti-
cated and only has English-language
lyrics, which is not so acceptable in this
market. But we've been bloody suc-
cessful, and we'’re happy.”

Radek Vaskovie, program manager
at Prague’s national radio station, Kiss
98 FM, says, “Ivan’s well respected as
a producer, but the market is not
aware of him as a performer yet. If we
play it on the radio, people regard it as
foreign.”

Nevertheless, Lenka Wienerova,
managing director at Prague’s region-
al alternative/progressive rock station
Radio 1, says her DJs play Kral “quite

(Continued on page 97)
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and manager of media relations at
Tommy Boy.

Wendy Weisberg is named associ-
ate director of publicity/West Coast
for Virgin Records in Los Angeles.
She was manager of media relations at
Relativity Records.

Crisan Garrett is appointed con-
troller at Rhino Entertainment in Los
Angeles. She was director of A&R
administration at Sony Music.

PUBLISHING. Julie Glaze is named
manager of film and TV music/cre-
ative at MCA Music Publishing in Los

HOCK

SAFFER

Angeles. She was a music coordinator
at New Line Cinema.

RELATED FIELDS. Judith Saffer is
elected president of the Copyright
Society of the U.S.A. She is assistant
general counsel at BMI.

The Women in Music Business
Assn. appoints Valerie Minett Inter-
net and convention marketing direc-
tor in Nashville and Sandy Serge
chapter coordinator in Atlanta.
Minett runs Timberwolf Artist Man-
agement; Serge is head of Serge
Entertainment.
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ZZ Top Returns To Its Blues Roots

2nd RCA Set Features Stripped-Down Rock

H BY JIM BESSMAN

NEW YORK—According to Billy Gib-
bons, “Rhythmeen,” the title of ZZ
Top’s new album, derives from a loose
combination of the words “rhythm” and
“mean,” though “men of rhythm” will
also do.

As such, ZZ Top’s follow-up to its
1994 RCA label debut, “Antenna,”
harkens back to the venerable Texas
power trio’s early, stripped-down,
blues-based rock, rather than the more
produced and synthetic sound of its
later work.

“As it was coming together, that was
one of the aspects that was grooving
the most—this rhythmic thing,” says
guitarist/vocalist Gibbons, producer of
“Rhythmeen” along with manager Bill
Ham. “We’ve made no secret that we've
left the synthesizers behind and have
returned to early ZZ style.” The album
comes out Sept. 17.

The impetus for the return to roots
was the group’s session for “She’s Just
Killing Me,” which ZZ Top wrote and
recorded for the Robert Rodriguez film
“From Dusk Till Dawn” and which is
included on “Rhythmeen.”

“They were in a rush and gave us a
day, so we wrote a couple of tunes in
about 30 minutes and spent another 30
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minutes recording them,” continues
Gibbons, whose bandmates remain
bassist/ vocalist Dusty Hill and drum-
mer/vocalist Frank Beard. “I thought,
‘This is crazy! It's rough and raw and
needs redoing.’ Buf it was to their lik-
ing, and it got us thinking, ‘Do we real-
ly need to do so much smoothing and
polishing these days?’

“But more than anything, it was a
response to a cry from longstanding ZZ
fans that they wanted their ‘Little OF
Band From Texas’ laying it all down
straight and clean, and not without the
blues and a beat. They wanted it all the
original way, and we heard about it

Dancing Cat’s Winston Pays
Tribute To Vince Guaraldi

H BY CHRIS MORRIS

LOS ANCELES—Good grief, Charlie
Brown! George Winston, noted for his
best-selling “folk piano” albums like
“Autumn” and “December;,” has record-
ed an album of Vince Guaraldi tunes—
“Linus & Lucy: The Music Of Vince
Guaraldi,” due Sept. 17 from Dancing
Cat/Windham Hill.

Pianist/composer Guaraldi, a San
Francisco native who died in 1976,
scored a top 25 hit in 1962 with his
Grammy-winning pop-jazz tune “Cast
Your Fate To The Wind,” but he is also
remembered for his lyrical scores for
the long-running series of animated TV
specials featuring Charles Schulz’s
“Peanuts” characters.

Winston’s label is anticipating a
major hit. Windham Hill president
Steve Vining says, “This is the biggest
marketing campaign that Windham
Hill has ever been involved in, and we
have very large expectations for the

GEORGE WINSTON

album, both domestically and world-
wide.”

Ron McCarrell, VP of marketing at
Windham Hill, believes that the famil-
iarity of Guaraldi’s compositions—
especially the “Peanuts” themes, which
have become part of the collective con-
sciousness through 30 years of TV
reruns—will help broaden Winston’s
already sizable audience.

“We feel like we're in a position here
to touch that [original] fan base initial-

(Continued on page 13)
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John Hiatt
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The Sounn oF Proressionats... Woriowipe.™

from letters, phone calls, faxes, E-
mails: ‘You guys only know three
chords, and there are only the three of
you, so it shouldn’t be that hard" ”

“Rhythmeen,” which is also the title
of the opening track, was cut at Ardent
Studios in Memphis, Charlatan’s in Hol-
lywood, Calif., and John’s House of
Funk in the band’s hometown of Hous-
ton. It was at a 250-seat club in Houston
where Rodriguez lensed a video for
“She’s Just Killing Me,” further inspir-
ing the band to return to its musical ori-
gins.

“We'd been talking with them for a
long time about revising their roots and
going back to basics,” notes RCA's VP
of artist development and marketing
Hugh Surratt, whose music-business
roots go back to promoting ZZ Top 20
years ago in Detroit as local promo rep
for London Records, the band’s label at
the time. “Once they went back to a
small club and sweated on the crowd, it
carried over to how they wanted to

Twins Triumph. The Cocteau Twins celebrate the success of their new album,
“Milk And Kisses,” with a show at the Mayan Theater in Los Angeles. Shown,
from left, are Kelli Eagan, Capitol coflege promotion staffer; Nick Bedding,
national director of Capitol’s adult format; Mike Snow, Capitol’'s associate direc-
tor of callege promotion; and Simon Raymande and Elizabeth Fraser of the
Cocteau Twins. Kneeling in front is Steve Nice, Capitol college promotion staffer.

=

(Continued on page 13)

WALK THIS WAY: Wendy Laister has been named
Aerosmith’s new manager. The band fired its manager of
12 years, Tim Collins, July 31.

Laister has worked with the band for three vears, ini-
tially as a consultant and then as a VP at Collins Manage-
ment. She is based in New York.

Aerosmith continues work on its first album for Colum-
bia Records under a new contract reportedly worth $30 mil-
lion. Its last studio album for Geffen, 1993’s “Get A Grip,”
has been certified for sales of 7 million by the Recording
Industry Assn. of America.

Aerosmith Management Turnabout;
Archers Inaugurate Alias Arrangement

while they were with their current managers.”

He admits that, whomever he takes on next, it will be
hard to top his experience with Aerosmith. “I'm really
grateful for the 12 years I was allowed to be their coach.
They’ve been an important part of my professional and per-
sonal life. I'm going to miss them.”

ASSUMING AN ALIAS: Archers Of Loaf’s “All The
Nations Airports” will be the first album funneled through
a new arrangement between Alias Records and Elektra

Entertainment. The Burbank, Calif.-

The new album, recorded in Miami
with producer Glen Ballard (who is
now working with Van Halen), was
originally slated for a September
release. It is now scheduled to come
out Nov. 24 or in Jan. 1997. “Obviously,
everyone wants it to come out at the
end of November,” says a source, who

R BEAL

based indie remains 100% owned by
company president Delight Jenkins;
however, a number of titles per year
will now be jointly promoted and
marketed by Alias and Elektra and
distributed through WEA. Under the
terms of the deal, Alias will offer
Elektra at least four releases a year,

adds that a decision about the release
date will be made over the next sev-
eral weeks as the band finishes mix-
ing the album in Los Angeles.

Although rumors have flown that Columbia is unhappy
with some of the material, a label spokesman says that is
not the case and that no new songs are being recorded. The
release of “Get A Grip” was delayed nearly a year after the
band decided to write additional tracks for the project.

Collins says he’s still “shocked” over being dismissed by
the band during a “14-minute meeting” held at a Boston
hotel. “I got one minute for every year of service,” says
Collins, who managed Aerosmith guitarist Joe Perry for
two years before taking on the whole band. “It was the cold-
est meeting I was ever in.”

Collins says he had not spoken with the band for six
weeks prior to the firing. “We were taking a break from
each other,” he says.

Collins—whom the members of Aerosmith have credit-
ed with helping them become drug-free, as well as with
turning them back into a multiplatinum act—tald The
Boston Globe’s Steve Morse that “there’s a certain element,
in the group that hasn’t totally chosen scbriety.” When
asked to explain, Collins says, “I'm just going to leave it at.
that.” The band calls his claims that any of them have back-
slid into drug abuse “ludicrous.”

Collins says after a six-month sabbatical he “absolutely
will get back into management.” Although it was reported
that he had turned down offers to manage Guns N’ Roses,
Pearl Jam, and Bruce Hornsby—a report he will not con-
firm—Collins stresses, “These people did not come to me

by Melinda Newman

which it can work or pass on. Albums
not. going through Elektra and WEA
will go through Alternative Distrib-
ution Alliance. Alias previously had
a nonexclusive distritmtion deal with Caroline.

“There’s an advantage to [linking with] a big company
like Elektra beeause of the input they have with commer-
cial radio. It's a little harder for independents to get in
there,” says Jenkins. “And at retail, the WEA system has
more influence than the indie system.”

The Archers Of Loaf album will be released Sept. 24,
Also being considered are upcoming projects by Matt
Keating and Throneberry.

THIS AND THAT: Cheap Trick has signed with Castle
Communications for North America and Europe and with
JVC Records for Southeast Asia. Expect a new album from
the Tricksters in early 1997 (Billboard, Aug. 10) . .. Toni
Braxton has signed with the William Morris Agency for
bocking . .. Bruce Springsteen will start a 33-city U.S.
s0lo acoustic tour Sept. 16 at the Benedum Center in Pitts-
burgh. .. Morrissey has inked with Mercury Records . . .
RuPaul has signed with Rhino Records.

Hootie & the Blowfish have established a music schol-
arship fund at the State University of New York with a
$10,000 donation. The money comes from sales of nonre-
funded tickets to the band’s Aug. 34 shows at Jones Beach
Theater, Long Island, N.Y. The band declared the tickets to
be void after it was discavered that the first 10 rows at each
show were never sold directly to fans, as is stipulated in
the band’s concert rider (Billboard, July 13).
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Sandra St. Victor’s Sexy Soul Salvation
Ex-Family Stand Member Makes Solo Bow On Warner

l BY HAVELOCK NELSON

NEW YORK—“I’m no Wonder-
woman,” says Sandra St. Victor. But
with “Mack Diva Saves The World,”
her Warner Bros. debut, the former
member of the Family Stand at-
tempts an afro-puffed sound revolu-
tion as an al-
ternative to org-
iastic new-jill
swing.

On the record,
which ships Sept.
24, St. Victor
represents the
power, strength,
passion, and su-
preme sexiness
demonstrated by
such ’70s blax-
ploitation char-
acters as Foxy
Brown and Coffy.
“The '70s was
the era of soul,” she says.“And I
think it’s a great time to bring those
elements back. Looking at videos
now, [ see [hoochie mamas] saying
things like, ‘He could do whatever he
wants to as long as he buys me a
Lexus or something.” These are the
[poses] my daughter sees, and it
scares the hell out of me. I didn’t
have that kind of thing growing up,
so [ have some self-respect and dig-
nity. I'm offering that as an option.”

Layered by producers V. Jeffrey
Smith, Mark Batson, Tim and Bob,
Cutfather and Joe, Michael “Mixo”
Johnson, Howard McCreary, and
Robert Palmer, “Mack Diva Saves
The World” floats reflective vibes,
flesh and spirit crisserossing and
colliding. “Sexuality and spirituali-
ty are very much intertwined,” St.
Victor offers. “Just ask Marvin
Gaye. Done the right way, a good lay
is a lot like touching God. I think
we're losing touch with that sort of
sincere sensuality. We're losing
touch with what made soul music
soul musie.”

The album’s introductory skit wel-
comes listeners into “a deep, in-
your-face, nasty, sticky-wet, neck-
bobbin’, socio-funky spiritual world.”
From there, St. Victor bares her
soul over varied blackadelic tracks
that glide, bop, slide, and sway.
Titles include “Chocolate,” a sweet,
springy track that celebrates the
spirit of the Million Man Mareh;
“Knocked Up & Locked Down,” a
minor-key blues shuffler; and first

ST. VICTOR

single “Rise,” which ships Sept. 10.

According to St. Victor, the lyrics
to the latter song—which are
arranged as vignettes in three dis-
tinet verses—were inspired by the
bouncy sound of the track. “When I
heard it,” she says, “I just started
thinking about people or situations
that could use some yeast.

“The first verse is about a woman
in need of some sort of restoration
in her life; the second talks about a
brother in a dead-end corporate job
who just decides, ‘Man, [’'m gonna
get my own thing.” And just to break
up the seriousness, the last verse
takes on a guy who has a lot to say
about what he can do in the bed-
room. Once he gets there, though, he
can’t, um, rise to the occasion.”

The title of St. Victor’s album
comes from a good friend of hers,
cultural eritic and writer Greg Tate.
She says it springs from what he
perceived as her persona. “Whether
[ try to be or not, people always tell
me I’'m an example to women,” says
St. Victor. “So I decided to just take
that and really focus.”

Denise Brown, VP of black music
at Warner Bros., says, “This record
is much more accessible than any-
thing Sandra has ever done. She has
really grown as an artist.”

That may be the result of the long
journey St. Victor took to get to the
new set. She became a solo artist in
1992, when the Family Stand—a
band she shared with V. Jeffrey
Smith and Peter Lord—disbanded.
The group recorded three albums
and was simultaneously soulful,
funky, and rocky. “We broke up just
because it was so difficult for us to
maintain,” says St. Victor, referring
to the struggle involved in gaining
support from black radio and the
group’s label, Elektra.

She then scored a solo deal with
the same label. “[ Elektra Entertain-
ment chairman] Bob Krasnow was
really excited about the project,” she
says. “But when he heard the actual
album, he wanted me to cut it
again.” The album had been re-
worked to everyone’s satisfaction
when St. Victor got the call that
Krasnow had left the label. His
replacement: Sylvia Rhone, who had
presided over the Family Stand’s
career.

“It was quite a shock, to say the
least,” says St. Victor. “Anyhow, we
spoke and I wrote her a letter, sort
of cleaning the slate.”
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St. Victor says she and Rhone
tried working together, but, in the
end, they parted ways.

The quest for a new deal began,
and St. Victor says she chose to roll
with Warner Bros. because of her
past relationship with Brown, who
had been her lawyer.

‘The ’70s is the era
of soul music. [
think it’s a great

time to bring those
elements back’

The marketing strategy for
“Mack Diva Saves The World” is a
grass-roots one that emphasizes
exposure.

Two weeks ago, Warner Bros.
debuted the Mack Diva hot line in
New York on which callers can hear
a song or a skit. They can also leave
a message. The outgoing audio
changes biweekly.

The line is being advertised via
postcards distributed to press,
radio, and tastemakers by Warner
Bros. and Have a Nice Party, a mar-
keting firm that is targeting pri-
marily salons, restaurants, and ot-
her gathering places.

In early August, a sampler cas-
sette containing four candidates for
the second single will ship to this
same pool of people that got the
cards. Vinyl pressings containing
club remixes of the single will go to
club DJs later in the month.

Another element of the plan is
stage performances. Showcases
with a live band are being planned
at Tramps in New York on Aug. 28
and Billboard Live in Los Angeles in
September. “We want the world to
see that Sandra is a seasoned per-
former,” says Brown.

Kiss Off. As per the band’s con-
tract, concert promoters of sold-out
Kiss shows are being told that they
must dress in full band regalia.
Here, Mitch Slater, left, and Ron
Delsener of Delsener/Slater Enter-
prises pretend they're Paul Staniey
and Gene Simmons. Kiss sold out
four nights at Madison Square Gar-
den in New York. (Photo: Chuck
Pulin)

Hannibal Set Targets
Young Fans Of John Cale

H# BY CHRIS MORRIS

LOS ANGELES—.John Cale, an
éminence grise of both rock’n’roll
and modern classical music, returns
to the marketplace Sept. 24 with
Hannibal Records’ “Walking On
Locusts.” The album, his first solo
studio release since 1989, melds his
pop and classical tendencies.

Though Cale hasn’t issued an al-
bum since the 1992 live retrospective
“Fragment Of A Rainy Season” on
Rykodise subsidiary Hannibal, the
veteran performer has hardly been
invisible.

In 1993, Cale participated, some-
what reluctantly, in the reunion of the
Velvet Underground, the trailblazing
New York band that he helped found
in the mid-"60s; Warner Bros. issued
a live album culled from the band’s

European dates. In 1995, PolyGram
issued a mammoth five-CD Velvets
boxed set, “Peel Slowly And See”

CALE

(Billboard, Aug.
19, 1995). Cale
was himself the
subject of a two-
CD 1994 Rhino
retrospective,
“Seducing Down
The Door.”
Hannibal prod-
uct manager
Thane Tierney

believes that with Cale’s storied his-
tory now recognized by younger lis-
teners, the melodie, highly accessible
“Walking On Locusts” could hit with
a new generation of consumers.
Tierney says, “It’s so great to have
this background awareness of him
(Continued on next page)
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EAGLES Wembley Stadium ~ Aug. 3 $2.203,203 41,48 Harvey Goldsmith
KENNY WAYNE SHEPHERD London (1,426,945 pounds)  seflout Entertainments
$69 48/$46,32/
$38,60
EAGLES Murrayfield Stadium  Aug 4 $20535718 49,312 DFC Concerts
KENNY WAYNE SHEPHERD Edinburgh, Scotiand (1,330,036 pounds)  seflout
$44/$40.14/538.60
NEIL DIAMOND Target Center July 12-14 $1,519.295 50,493 Delsener/Slater
Minneapolis $35/$22.50/817.50 three Enterpnses
sellouts
KISS FleetCenter July 30-31 $1.257,175 31,664 Beaver Prods
NIXONS (30) Boston $50/835 two
D GENERATION (31) sellouts
KISS Gund Arena July 19-20 $1,150,083 35,210 Belkin Prods
NIXONS (19) Cleveland $40/429.50 two
D GENERATION (20) seflouts
LOLLAPALOOZA '96: Irvine Meadows Aug. 3-4 $1,071.560 30,616 Avalon Attractions
METALLICA, Amphitheatre $35 twe
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SCREAMING TREES,
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PSYCHOTICA, AND OTHERS
NEIL DIAMOND Palace of Auburn July 1-2 $1,048,843 35,920 Delsener/Slater
Hills $35/827.50/81750  two Enterprises
Auburn Hills. Mich sellouts
GARTH BROOKS Rose Garden July 25-27 $987,714 55,871 Estrellia Entertain
Portland. Ore $21 three ment Group
sellouts
EAGLES NYNEX Arena Aug 2 $755,554 16,634 Harvey Goldsmith
KENNY WAYNE SHEPHERD Manchester. England (489,98% pounds) sellout Entertainments
$46.25/842.40
GLORIA ESTEFAN Alamodome July 21 $713,568 19,148 PACE Concerts
San Antonio, Texas $69.50/$44 50/ 20,313
$34.50/824.50
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ZZ TOP RETURNS TO ITS BLUES ROOTS

(Continued from page 11)

make ‘Rhythmeen.’ It has the funkier,
grittier sound that they started with
when they were ‘That Little O’ Band
From Texas’: You can even feel Billy’s
guitar pick seratching the strings.”

Listeners, adds Gibbons, may also be
struck by the “fat sound” resulting
from the “scarcity of tracks” used in
recording the album. “Here we are lim-
iting the tracking to three guys, save
one or two overdub tracks,” he says.
“Gone are the five tracks of backing
guitars, six tracks of overdubbed
singing—but we didn’t seem to lose the
bigness, and skinnying it up so much
allowed us to get dirty and gritty and
fill up the holes. As far as the compos-
ing, there was almost a sense of evolu-
tion in reverse: The more we got into
‘Let’s keep it simple,” the more de-evo-
lutionized it got. Bob Dylan we still
ain't—Howlin’ Wolf’s still more like it.”

The first single from “Rhythmeen,”
“What's Up With That,” goes to radio
Sept. 3. “It’s a snaky, sinewy blues song
that will surprise a lot of people,” says
Surratt, who is targeting mainstream
rock formats and, because of the song’s
“texture,” triple-A radio. “At the urg-
ing of our promotion department, a few
triple-A stations are already testing
early ZZ material, not the standard hits
that are pretty crispy, but other stuff,
and we’re seeing a few—[such as]
KFOG in San Francisco—starting to
experiment successfully with it, which
lays the groundwork for when we plop
this on their laps.”

KIND OF A REBIRTH

Dave Richards, PD of active rock sta-
tion WRCX Chicago, has tested
“What’s Up With That” for 50 people
so far. “The worst response was, ‘That’s
pretty good,” and the best was, ‘Wow!
These guys are back! The synthesizers
are gone, they’re playing guitar and
sounding like ZZ Top—and it’s still a
catchy ZZ Top song.’”

Richards adds that the station—
which plays “pre-synth ZZ,” including
hits “T'ush” and “La Grange,” as well
as ‘Jesus Just Left Chicago,” which, “of
course, is a big anthem here!”—had
“burned out” on the band the last few
years. “But this [new] stuff is very
fresh and is kind of a rebirth for them,
and having the rich, blues-based histo-
ry that we do here in Chicago, a band
like ZZ that’s working its bluesy roots
has potential here.”

The European version of the single,
Gibbons says, will include two live
tracks, “Nasty Dogs And Funky
Kings” and a cover of Robert Johnson’s
“Stop Breakin’ Down,” cut during a
handful of recent small-club gigs in
Texas and California. “Our sly engineer
kept one ear to the ground and found
out the nights we planned our secret
outings and tagged along with a
portable DAT,” says Gibbons, who adds
that similar club dates may be insert-
ed into the group’s upcoming domestic
tour. “We did have fun going back to
getting out late at night, and Dusty
complained as much as in the early
days, since we didn’t tell anyone and
just packed our gear into a station
wagon and made him carry his own rig
[into the clubs]!”

ZZ Top is completing its Continental
Safari Summer of ’96 tour of Europe,
Russia, and South Africa in prepara-
tion for U.S. dates in late September.
“This opening European jaunt has
allowed us to brush up our presentation
of some of the new tracks,” says Gib-

bons. “It’s quite a challenge to attempt
to unveil unfamiliar material, but it was
easily done, having restricted the new
album to just the three of us.”

The band is set to perform the new
single on “Late Show With David Let-
terman” Sept. 11. The group then hits
the road almost immediately, starting
with the Eastern seaboard and then
covering the bulk of the country by the
end of the year.

This means, of course, that the
incredibly long gap between the release
of “Antenna” and its support tour will
not be repeated this time. “They’ll be
[on the road] very soon after the album
streets—which is very important,” says
Surratt, who notes that touring will be
buttressed by “very proactive con-
sumer advertising.”

“The last record scanned 60,000
[units] the first week out and did very
well—over 650,000—so there’s an
active half-million fan base for sure,”
says Surratt.

However, that fan base has dimin-
ished significantly since the height of
the band’s popularity in the mid-'80s.
“Eliminator,” released in 1983, has
been certified by the Recording Indus-
try Assn. of America for sales of 7 mil-
lion units, while 1985's “Afterburner”
has hit the triple-platinum mark.

“What we need to do is alert and
activate the fan base,” Surratt says.
“Even though ZZ toured so much
later—seven or eight months—after
‘Antenna’ came out, every market they
toured in sold records as soon as tickets
went on sale and radio and TV spots

went on—and they weren’t even tagged
with the album! So there’s a group of
people out there who will get it—we
Jjust can’t depend on radio now, because
the universe is a lot narrower.”

TV advertising will involve every-
thing from “tractor pulls,” Surratt says,
to spots on “ESPN Sports Center” and
the E! cable channel; print venues will
include Sports Afield, Guns & Ammo,
and Easy Rider.

However, no videos are planned. “It’s
hard to believe, since ZZ'’s a global enti-
ty, thanks to video, and so many of the
new songs have such wild stories in
them,” says Gibbons, who adds that all
three musicians have been plying
“ancient” 16 mm film equipment to cap-
ture “tasty” imagery that could be
culled for future clips. But as Surratt

notes, even though ZZ Top is “one of the
original linchpins” of MTYV, “they don’t
want anything to do with ZZ now—or
many of their other original bands.”

Instead, ZZ Top will try to reach its
fans via a comprehensive World Wide
Web site on the Internet.

“The focus will be on the new
record,” says Surratt, but every month
anew chapter in the band’s history will
be added to the Web site, using mater-
ial from a tremendous archival stash
accumulated from the time the band
played tobacco houses in Kentucky to
the time it headlined the L.A. Forum
for three nights during the 1983 Elim-
inator tour. “So we’ll gradually present
via the Web site that this is a legendary
rock band which has stayed intact for
20-plus years.”

DANCING CAT’S WINSTON PAYS TRIBUTE TO VINCE GUARALDI

(Continued from page 11)

ly and then hopefully expand George’s
fan base even wider, because of the
accessibility of this material,” McCar-
rell says. )

A child of the '60s—“I’m 47; the top
of my head’s 94,” the balding pianist
says drolly—Winston became familiar
with Guaraldi’s music as a teen.

“I grew up with pop instrumental
musice,” the pianist says. “So basically, it
was like anything that was on the radio
that was instrumental and sorta had a
beat. Vince had [one of the] first jazz hit
singles; that was extremely rare.”

Winston, who supplied extensive
annotation and a Guaraldi discography
to the liner notes for “Linus & Lucy,”
believes that even though most people
have Guaraldi’s music buried in their
minds through persistent exposure over
the years, they may not be really aware
of him as a musician and a writer.

“Many people who know his music
don’t necessarily know him,” he says.
“They don’t necessarily know the name
of ‘Cast Your Fate To The Wind.’ They
know the melody; they might not know
who composed it. Same thing with the
‘Peanuts’ pieces: Most people have seen
‘A Charlie Brown Christmas’ but don’t
necessarily know that he was the com-
poser for 16 other ‘Peanuts’ anima-
tions.”

Winston considers Guaraldi one of
his pianistic role models. “I'd be lost
without my mentors: Vince Guaraldi,
James Booker, Fats Waller, Teddy Wil-
son, Professor Longhair, and Henry
Butler.”

“Linus & Lucy” wasn’t quick to
arrive. Winston, whose last album,
“Summer,” was released in 1991, has
performed Guaraldi’s pieces in concert
since 1971 and first formulated the idea
of an all-Guaraldi album recital in 1983.

Over the years, Winston researched
the album extensively, listening to some
50 recorded versions of “Cast Your Fate
To The Wind” alone.

“I got tapes loaned to me by the
[Guaraldi] family,” he says. “The
Mendelsons, the producers of the
‘Peanuts’ [shows], they've helped. I was
able to hear some things that were
aired only once. I wanted to hear every-
thing I could possibly hear—there’s
only one shot at this.

“There won’t be a Volume Two,
although there will be other Guaraldi
pieces on other records I do. There are
other pieces that seem to fit. I'm going
to do a rhythm-and-blues-type solo
piano record, and I'm going to do anoth-

er folk piano album about the Great
Plains . . . I've got enough material, so
this song’ll fit there, this song’ll fit
here.”

McCarrell says that Winston’s large
audience may be well primed for “Linus
& Lucy” already.

“There’s almost been this quiet pre-
marketing campaign or pre-release
campaign going on for years,” the exec-
utive says. “He’s been performing this
material in concert and talking about
this album, so loads and loads of fans
over the years have seen him in concert
and are aware of this and are expect-
ing this, to some degree.”

To kick off the record, Windham Hill
will service Winston’s version of “Cast
Your Fate To The Wind” to radio the
first week in September.

“We’ll be going for new AC, the
smooth jazz format,” McCarrell says.
“We should be able to stir up some
action on a selected-market basis at AC
radio. There are certain targeted col-
lege programs I think we can get on.
Jazz radio is an area we can go to as
well.”

WINSTON PROMOTION

The normally retiring Winston will
have a hand in promoting the album,
McCarrell says. “George keeps a low
profile as far as the media goes, and it’s
worth pointing out that he’s going to be
a little more active for this project than
he has in the past, primarily because he
has somebody else to talk about besides
himself.”

Windham Hill has produced an
eight-minute electronic press kit on
which Winston performs solo and dis-
cusses “Linus & Lucy” and Guaraldi’s
music.

To highlight the “Peanuts” associa-
tion, the EPK includes clips from a cou-
ple of the TV specials produced by Lee
Mendelson, who also published Guaral-
di’s music for the specials through Lee
Mendelson Film Productions (BMI).
The motif continues on the album pack-
age, which features a sticker on which
the Schulz characters Schroeder (a
pianist himself) and Charlie Brown’s
pooch Snoopy and the legend “ ‘Peanuts’
songs” are prominently displayed.

“The Charles Schulz people, [comics
syndicator] United Features Syndicate,
have been a pleasure to work with and
very cooperative,” McCarrell says. “We
have some ‘Peanuts’ images that we’re
going to use to varying degrees in var-
ious elements.” e

Winston recently completed taping
in Hawaii (where he has produced sev-
eral slack-key guitar albums for his
Dancing Cat imprint) for an hourlong
PBS special that will begin airing in
October. Vining says the production of
the show is being underwritten by
Korean electronics manufacturer Sam-
sung, which will use footage from it in
its demonstration disc for DVD.

McCarrell says, “We're lining up now
for a live radio show, syndicated or
brought through Public Radio Interna-
tional—that’s a syndicator to the NPR
area.” ‘

Winston, who is managed and
booked through his Santa Cruz, Calif.-
based company Dancing Cat, will tour
heavily behind “Linus & Lucy.” After
isolated dates in August, he takes off in
earnest, beginning Sept. 6 in Law-
rence, Kan., on a trek that will hit most
of the South, Midwest, and New Eng-
land by Christmas.

“Linus & Lucy” will also be solidly
promoted in foreign territories via
Windham Hill’s international distribu-
tor BMG, with international touring
anticipated for 1997.

Vining says that Winston will tour in
Europe from mid-January to early
March, hitting the U.K., Germany,
Spain, and Poland. Dates in Scandi-
navia, Italy, and other Eastern Euro-
pean nations are possible.

“In the case of the UK., [BMG
Enterprises Group] will use George’s
record to revive and promote the entire
Windham Hill catalog this fall,” Vining
says. He adds that Winston is set for
dates in Southeast Asia March 17-April
23.

Hong Kong-based BMG Internation-
al Asia-Pacific strategic marketing
manager David Bland says, “The new
Vince Guaraldi album is a change of
direction for George. It could be good
for him here.”

Bland adds, “He’s very well estab-
lished in Taiwan and Korea. A proposed
extended Asian tour is-in the works for
next year . .. He’s a major artist in
Korea. In album sales, he’s a top artist.”

“George Winston already has a large
fan base in Japan, so our target market
is going to-be people who are already
listening to his musie,” says Shin Miy-
ata, Windham Hill label manager at
BMG Victor in Japan, where the album
will be released Sept. 16. “We’ll ask him
to do some phone interviews [before
coming to Japan] and also some face-
to-face interviews. We always do in-
store [point-of-purchase] displays and
make up promo materials like post-
cards or calendars as giveaways.”

Assistance i preparing this story was
provided by Steve McClure in Tokyo
and Geoff Burpee n Hong Kong.

HANNIBAL TARGETS YOUNG JOHN CALE FANS

(Continued from preceding page)

now, based on the higher profile of the
Velvet Underground, and then to be
able to follow that up with [a new rec-
ord].”

Cale acknowledges that the new
album covers much stylistic terrain but
notes that it cannot truly be called a
comprehensive career summation.

“One thing that I really steered
clear of was the manic side of things,
and that really comes from not writing
songs on guitar,” Cale says. “Some-
thing happens to your testosterone
level when you strap on an electric gui-
tan”

For the album, the Welsh-born musi-
cian—a classically trained keyboardist
and viola player—utilized the Soldier
String Quartet, which also backed him
on a 1995 tour. On two tracks, “Danc-
ing Undercover” and “Set Me Free”
(published, like all Cale’s songs, by
John Cale Music Inc. [BMI]), the group

is joined by Velvet Underground drum-
mer Maureen Tucker.

“It’s an interesting phenomenon,
because they're so far apart, strings
and a drum kit,” says Cale. “The only
[band] that I think successfully solved
that problem was ELO, by electrifying
the strings so much that they almost
became another percussion instru-
ment. Maureen was fine. She works in
a groove.”

Many of the songs on the album
were created out of music Cale had
stored in his home computer. One
found item led to the composition of the
track “Crazy Egypt,” a collaboration
with David Byrne.

“I pulled out all the stuff that had
been sitting there for a while doing
nothing [to] see if there was any hope
for it,” Cale recalls. “And one of the
pieces that popped out was this bass

(Continued on page 31)
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GREAT BALLS OF FIRE:
One would think that having
Lollapalooza as your first
American tour would feel like
quite a coup. Not if you're the
young lads in Sweden’s latest
import, Fireside, whose Amer-

Fish Tales. Mojo Records’
follow-up to its successful
debut act Goldfinger is the
ska/punk band Reel Big
Fish, which plays on
Goldfinger’'s album. The
Orange County, Calif.,
band’s label debut, “Turn
The Radio Off,” produced
by Oingo Boingo bassist
John Avila, is due Tuesday
(13). “Snoop Dog, Baby” is
on the Vans/Warped tour
sampler, even though the
band didn't appear on the
tour. “Everything Sucks” is
the first single for college
and modern rock radio.

ican Recordings debut, “Do

. Not Tailgate,” hit stores Aug.
6

“It means a lot to our repu-
tation, but the festival isn’t that
good. It’s not well organized,”
says Fireside singer Kristofer
Astram. “There were no real
hassles, but the impression I

BILLBOARD’S WEEKLY COVERAGE

got from it was that the worst
Swedish festivals are better
organized than Lollapalooza. I
wanted to see the main stage
bands, and I had a pass, but I
had no ticket, so I was thrown
out during the Ramones.”
Fireside is the first Swedish
act to play the mega-touring
event (Billboard, July 27).
“Their thoughts on Lolla-
palooza are different than
ours,” quips Mark Neiter, VP
of alternative promotion at
American. “They are huge in
Europe and Swe-
den, and not many {
know of them here.

| Paul Brandt, Calm Before The Storm

OF HOT

PROSPECTS

Here She Comes. Canadian
singer/songwriter Mary Mar-
garet O'Hara gets a second
shot at her critically acclaimed
“Miss America.” Originally
released on Virgin in 1988,
the album is being rereleased
on Koch Records Tuesday
(13). O’'Hara sings “Florida”
on “Sweet Relief II: Gravity Of
The Situation,” the Vic Ches-
nutt tribute.

REGIONAL HEATSEEKERS NO.Is

-~

MOUNTAN j

Their sound is
something the un-
derground/college
community could
really get excited
about, and that’s
why it’s important
to get them in front
of the hardcore
music fans at Lolla-

I

NORTHEAST
The Samples, Outpost

POPULAIRUPIRISIIN GG S
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Heights, and God Lives
Underwater, as well as John-
ny Cash’s version of Sound-
garden’s “Rusty Cage,” were
passed out at Lollapalooza and
on the Vans/Warped tour. Big
Brother magazine also sent the
tapes to its subscribers this
month,

TIDBITS: Gee Street/Island’s
New Kingdom is on an East
Coast swing in support of
“Paradise Don’t Come Chedp,”
released Aug. 6 ... Too Pure/

American’s Long Fin
| Killie is in the midst
J of a month of dates

\

EAST NORTH CENTRAL

with Soul Coughing
... Tampa, Fla.’s Sug-

palooza.” ‘
Those that dig |

Marco Antonio Solis, £n Pleno

bands like Fugazi
or Quicksand
should find Fireside
music to their ears.

American went to
college radio the week of Aug.
5 with the full-length album
and to mainstream rock and
modern rock with the single
“Kilotin,” tentatively, on Aug.
27.

The skate world is also being
targeted. Approximately
10,000 cassette samplers fea-
turing Fireside and labelmates
Barkmarket, Crown

Ricochet, Ricochet ‘ arspoon will embark

\\l"' on a headlining club

—1 q tour after its dates

A re— ! i MIDDLE ATLANTIC | with Imperial Drag
WEST NORTH CENTRAL The Bringing Down The Horse | wrap up Friday (16).
Ricocheh kicochet . v =z < 1 “Like Shine” from the

j J/’ M SOUTH ATLANTIC band’s self-titled MCA
= ‘ Mista, Misto debut, due Tuesday

i = (13), is gaining spins
T l\ V at mainstream rock

\(‘

SOUTH CENTRAL

Paul Brandt, Calm Before The Storm

.

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL
Ricochet Ricochet
. Paul Brandt Calm Before The Storm
Rhett Akins Somebody New
The Walltlowers Bringing Down The Horse
. Superdrag Regrettully Yours
The Why Store The Why Store
Kenny Lattimore Kenny Lattimore
. Kenny Wayne Shepherd Ledbetter Heights
. James Bonamy What | Live To Do
10. Donell Jones My Heart

CONOUBWN -

SOUTH ATLANTIC
Mista Mista
. The Wallflowers Bringing Down The Horse
Ricochet Ricochet
Mystikat Mind Of Mystika!
DJ Kool (Let Me Clear My Throat)
. Paul Brandt Caim Betore The Storm
James Bonamy What | Live To Do
Rhett Akins Somebody New
. Shakira Pies Descalzos
10. Enrique Iglesias Enrigue Iglesias

CoNOmaWLN-

radio.

M OVING ON: It
was a difficult deci-
sion, but I'm giving
up my gig as Heatseekers fea-
tures editor of Billboard for an
exciting and challenging
opportunity as news editor of
the new online music maga-
zine allstar. I'll keep one foot
in the print world by freelanc-
ing for Billboard.
Allstar, which is owned by
N2K (Billboard, July 20), bows
Sept. 9 at http://www.allstar-

mag.com. The daily magazine,
which will cover everything
from rock to hip-hop to alter-
native country, can also be
found at the Rocktropolis site
at http://www.rocktropolis.
com.

I can be reached at allstar,
7750 Sunset Blvd., Los Ange-
les, Calif. 90046. My new digits
are 213-874-7777 (phouve) and
213-468-2575 (fax). E-mail is
carrie@allstarmag.com.

Loose Grooves. N.Y.

Loose has 2% minutes of
its song “Spit” in the movie
“The Crow: City Of Angels,”
in a scene where Iggy Pop
is menacing as the villain.
The pairing is quite fitting,
as the band takes its name
from the Stooges song
“Loose,” and “Spit” is
inspired by Pop’s audi-
ence-spitting days. N.Y.
Loose’s Hollywood
Records debut, “Year Of
The Rat,” is due Oct. 8.

The Popular Uprisings col-
umn and Heatseekers stories
will be left in the capable hands
of Doug Reece, who can be
reached at 213-525-2295.

See you in cyberspace!
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The newest, moat powerjul
pemale vocalist
hitting the airwaves August 20th...

Dalia

dwes
PURELE

PURE RECORDS, LTD.
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COLOMBIA

Issue Date: Sept. 14
Ad Close: Aug. 20

' As the Columbian record

. market continues to
- emerge, Billboard’s
September 14th issue
orovides a complete
. overview of the reg.on’s
§ music industry. Billboard's
¢ own John Lannert
i explores the increasing
popularity of artists out-
side their own coun-ries
} and the establishment of
major label branch offices
in Columbia. Other
features will highligtt label
activity (including Fuentes
and Sonolux) and profiles
on Columbian artists
making musical impact.

Contact:
Angela Rodriguez
305-441-7976

Rieaed Sill

' Issue Date: Sept. 28

Ad Close: Sept. 3

|

. Billboard's September 28th
issue bridges the industry to
the land “Down Under's”
music: market. Th's spotlight
provides a report-on the
issues and trends affecting
the Australian music industry,
including pressures on resail
price levels from imports,
changes in the redio and
touring landscape,
major/indie label zetivity and
the art'sts they're signing.
Coverage will also feature a
look back at the 10-year
history of the ARIAs and this
year's nominees in key
categories.

AUSTRALIA

Contact:
Amanda Guest
613-9824-826C
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COUNTRY MUSIC

Issue Daté: Oct. 5
Ad Close: Sept. 10

Country music continues to
impaet charts and captivate
a wide range of listeners.
Nashviile Bureau Chief
Chet Flippo provides an
ir-dep:h summary of the
arket’s general develop-
ments, trends and overall
nealtn. Coverace will also
expiare a handful of the
most active imprints and
their thoughts and views on
the future direction of the
genre. Also, Deborah
Evans Price examines the
labels’ -epositioning of their
slow-to-start artists into the
market, and in turr, their
successful re-entry.

Contact:
Lee Ann Photoglo
615-321-4294
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BRAZIL
Issue Date: Oct. 5

Ad Close: Sept. 10

The Brazilian music market is
booming with activity. In
Billboard's Octobe: 5th issue,
Latin American Bureau Chief
John: Lannert profiles this
exploding genre by exploring
reasons behird Brazilian
music’s recent surge and its
positive ou:look for future
growth. Other features will
neluce a blew-by-bow look at
maijor label atists, the presence
of indies in the market, an out-
line of Braziliar radio and its
mechanisms for monitoring airplay.
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Contact:
Ange'a Rodriguez
305-441-7976
Gene Smith
212-536-5001
Daisy Ducret
213-525-2307
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year career will be issue explores the most | Music anc home entertzin- AMANDA GUEST

celebrated in Billboard's
October 12th issue with
Paris correspondent

up-to date deve:opments
of this active music arena
This spotlight provides

ment executives across the
globe rely on the International
Buyer’s Guide to assist them

Emmanuel Legrand inside information on rising in making their most 44-171-323-6686 - PH
providing a comprehensive new U.K. artists and their important buying decisions. 44-171-323-2314 - FAX
interview and review of mpact on sales through The IBG includes listings of CHRISTINE CHINETTI
Aznavour’s contributions international touring. It will record lakels, home video CATHERINE FLINTOFF

during his half century in
the music industry. This
special advertising
supplement reports on
Aznavour’s popularity in
the international market-
place on the occasion of an
upcoming U.S. tour and a
major retrospective of his
work being released by EMI.

also include a report on
which radio stations are
offering the most creative
promotional opportunities
for touring artists, as well
as highlights on the state
of the touring and venue
markets via comments
from venue managers and
concert promoters.

companies, wholesalers &
distributors, music pub ishers,
replicators & tape dupl catcrs.
Your ad in the I1BG will
conrect you to the executives
with the tuying power, so put
the powe- of Billboard to
work for you!
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H BY J.R. REYNOLDS

LOS ANGELES—Backed by one of
hip-hop’s most enduring artist/pro-
ducers and a catchy first single that
features one of the industry’s hottest
rappers, BLACKstreet hopes to take
“Another Level” exactly where the
album title suggests when Interscope
releases the set Sept. 10.

“We're taking our music to a high-
er plane,” says BLACKstreet produc-
er and founder Teddy Riley, who has
constructed a less hip-hop-oriented
album than the act’s self-titled debut.

In fact, “No Diggity,” the set’s first
single, which features Dr. Dre, is the
only rap track on the album. Riley
says, “This project is heavy with
R&B. Even with ‘No Diggity,’ the first
thing you hear musically is blues.
Then as you get further in, you begin
hearing R&B with a touch of jazz and
collaborations of other music.”

Further demonstration of BLACK-
street’s move from more hip-hop-
influenced recordings is the gospel-
styled track “The Lord Is Real.” The
set also includes a completely
reworked version of the Beatles’
“Can’t Buy Me Love.”

& MUSIC

BLACKstreet Shifts Musical Route

2nd Interscope Set Features R&B Approach |

Riley says, “We only used the hook
and lyrics for the Beatles track, and
their representatives gave us their
blessings, which really surprised us.”

BLACKstreet features two new

BLACKSTREET

artists, Mark Middleton and Eric
Williams, who replace Levi Little
and David Hollister, and the quar-
tet—whose music is licensed through
Smokin’ Sounds and Zomba—offers
a more mature lyrical theme and
broader musical diversity on “Anoth-
er Level.” Despite the shift in direc-

Soul For Real Nurtures Pop
Sound 0On 2nd Uptown Set

H BY SHAWNEE SMITH

NEW YORK—Despite the fact that
“Candy Rain,” Soul For Real’s 1995
debut album, was released amid a
tumultuous label transition, it was able
to score platinum-certified status.
Now;, as Uptown prepares for the Sept.
24 release of “For Life,” the quartet’s
sophomore set, label executives and the
group are confident that they can
achieve even greater sales heights.
“We did well with our first album,”
says Chris “Choc” Dalyrimple, 25, the

SOUL FOR REAL

eldest member of the all-brother
group. “But we could have done much
better if we released more singles.”

Rounding out the group is Jason, 16;
Brian, 20; and Andre, 22.

The act says “Candy Rain” wasn't
given the promotional attention that
could have generated greater sales
because it got caught in the middle of
Uptown’s management restructuring
when founder and former presi-
dent/CEO Andre Harrell exited to

assume a similar position at Motown
last year.

“The whole situation was bubbling
for about a year,” says Uptown CEO
Heavy D. regarding the management
shake-up. “It wasn’t intentional, but
Andre [Harrell] was dealing with
some real life-changing decisions.
[Soul For Real] could have had a mul-
tiplatinum album, but they didn’t have
the promotion. There were a lot of
good singles that didn’t get released.”

Despite the problems, “Candy
Rain” sold 820,000 units, according to
SoundScan, and peaked at No. 5 on the
Top R&B Albums chart; three singles
were released: “Every Little Thing I
Do,” the gold-certified “If You Want
It,” and “Candy Rain.”

The new album is a departure from
the “bubble gum” type of music that
“Candy Rain” presented. “It has more
ballads,” says Kim Dalyrimple, the
group’s manager and the band mem-
bers’ sister. “ ‘Candy Rain’ was tar-
geted to a younger crowd; [‘For Life’]
will reach more of a pop audience.”

Uptown product manager Nicole
Dollison says, “We're not trying to lose
any audience, but ‘Candy Rain’ had a
younger demographic. ‘For Life’ will
appeal to a more mature crowd—to
the people who listen to R. Kelly.”

“They’ve all grown up since they
first came out,” says Kim Dalyrimple.
“Even Jason; [fans] used to listen to
their music and think he was a girl.
But he’s no longer that 14-year-old boy
you see in the videos. He’s changed
physically—he’s taller—and vocally.”

Soul For Real’s more grown-up look
reflects the act’s more mature lyrical

(Continued on next page)

tion, Riley is confident that the group
will not alienate its original fan base.
“The music still has the same kind
of street vibe that was on our first
album, and Chauncey Hannibal and I
still form the group’s core, so we're
looking for this album to not only
keep our original fans, but to make a
whole lot of new ones,” says Riley.
BLACKstreet’s 1994 self-titled
debut peaked at No. 7 on the Top
R&B Albums chart and sold 941,000
copies, according to SoundScan. The
set’s standout single “Before I Let
(Continued on next page)

Flick King. PMP CEO Paul Stewart, who recently inked a worlwide distribution
agreement with Loud Records, celebrates his birthday with friends at the Atlas
Bar & Grill in Los Angeles. Stewart is supervising music for fae upcoming film
“Sprung.” He was also music supervisor for the newly released picture “Phat
Beach,” which stars Coolio. Pictured, from left, are Off Da Hook's Twice, Gang
Starr's Guru, Stewart, and the Luniz’s Yuck Mouth.
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R&B TOUR: The chitterlin’ circuit might be defunct, but
there’s at least one outfit out there that’s rolling with the
right idea to gain stage opportunities for R&B acts.

The first leg of Club Benson & Hedges, a concert tour
billed as “100 nights of live, contemporary R&B musie,”
comes to a close in Los Angeles with Groove Theory play-
ing Wednesday (14) at the Palace, George Howard on Fri-
day (16) at B.B. King’s Blues Club, and Solo on Saturday
(17) at B.B. King’s.

Concurrently, in Chicago, Terry Ellis plays Tuesday
(13) at Park West, Art-N-Soul performs Wednesday (14)
at Clique, and Pure Soul plays Thursday (15) at the
Cubby Bear.

The tour will stop in New Orleans, Houston, and Dal-
las before closing in Atlanta
Nov. 16.

In all, 24 nightspots across
the country will be utilized as
venues. Other acts on the tour
include Silk, Shai, Zapp with
Roger Troutman, Chantay
Savage, Intro, and Just The
Sax II.

The
Rhythm
and the

Bluves

NEW HAPS IN THE BIZ:

Benson & Hedges Offers Smokin’ R&B Tour;
Eddie Murphy Launches Comedy Label

ing Education With Entertainment To Take It All To The
Next Level.” The three-day music conference, which focus-
es on hip-hop, will he held at the Henry J. Kaiser Conven-
tion Center in Qakland, Calif.

WORTHY CAUSES: The Juvenile Diabetes Foundation
will host its annual music-industry dinner Sept. 12 at the
Sheraton New York Hotel and Towers.

The dinner—created by committee co-chairs Vivian
Scott, urban music VP at 550 Music, and Jerry Ade, pres-
ident of Famous Artists Agency—has raised nearly $1 mil-
Hon for the foundation since its 1993 inception.

This year, the dinner will honor Vibe magazine presi-
dent/CEO Keith Clinkscales and Black Entertainment
Television music and program-
ming VP Lydia Cole. For more
information on the charity
event, call Double XXposure at
212-757-2669.

Steve Crumbley, operations
manager/PD for WXYV Balti-
more, will be honored at the
fifth annual Salute to Excel-
lence Awards dinner, which will

Vocalist Siedah Garrett has
inked a deal with Delicious
Vinyl to record with the
Brand New Heavies. Look for the revamped act’s new set
in '97 ... Hip-hop group Parlay is the first act released
through veteran music exec Ernie Singleton’s Los Ange-
les-based Fully Loaded Records. Although distribution is
pending, “Lonely At The Top,” the act’s first single, was
released July 29. No word yet on when the album will drop.
Singleton, who was appointed by Los Angeles Superior
Court to run Ruthless Records following the death of
Eazy-E, will continue in that capacity.

The Comedy Label, formed by comedian Eddie Mur-
phy, will “bring the entire recorded genre of comedy
under one roof.” Also shopping for distribution, the Com-
edy Label will be based in Atlanta and will have offices in
Los Angeles and New York. Murphy will serve as the
label's chairman, and his brother Vernon Lynch Jr. will
act as co-executive VP

BACK TO SCHOOL, MUSIC STYLE: The 15th-anniver-
sary celebration of the Minnesota Black Music Expo and
Awards runs Aug. 26-Sept. 2 at the Hyatt Regency in Min-
neapolis. The expo will feature six new-talent showeases,
an all-star benefit concert, and daily workshops . .. Bill-
board/Airplay Monitor’s 1996 Radio Seminar and Awards
will be held Sept. 5-7 at the Sheraton New York Hotel and
Towers . .. The Economic Opportunity Board of Clark
County’s micro-business program and KCEP Las Vegas
will host the Business of the Music 1996 conference Sept.
21-22 at the West Las Vegas Library Theater.

Sept. 26-28, Gavin will host “The Sessions Vol. I: Mix-

by J. R. Reynolds

be held Oct. 24 at the Sheraton
New York Hotel and Towers.

Proceeds from the dinner
will benefit the Baltimore
YMCA and the Baltimore United Negro College Fund
scholarship. For more information coneerning the event,
phone Cynthia Badie Associates at 212-222-9400.

GEAR CORNER: On Friday (16), Wu-Tang Clan cele-
brates the opening of Wu-Wear in Atlanta. The shop will
feature trendy sporting wear. The company, owned by the
Loud Records rap collective, already has a Staten Island,
N.Y,, outlet, which was opened in 1995. Look for Wu-Wear
to open a store i L.A. later this year.

Not coincidentally, there’s a “Wu-Wear" single out. The
record is on Big Beat’s “High School High” soundtrack
and features the RZA, Method Man, and Cappadonna.
The Tri-Star film will be released Oct. 25. The soundtrack
hits stores Sept. 10

SHOWTIME: “20th Century R&B ... A Musical Cele-
bration,” starring Maxine Brown, Vivian Reed, and
Bunny Sigler, opened Aug. 6 and will run through Aug. 31
at Rainbow & Stars in New York. The show was conceived
and produced by Tony-nominated Steve Paul and cele-
brates the songs and artists that have placed R&B among
the greatest influences in American popular music.

“Ain’t Misbehavin’,” the 1978 Broadway musical, will
embark on a national tour beginning Oct. 18 at the Lied
Center for Performing Arts in Lincoln, Neb. The touring
version of the musical features the talents of Martha
Reeves & the Vandellas. The tour is scheduled to run
through spring 1997.
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RAPPER’ S DELIGHT: It has been almost three years since we've seen a new
set from A Tribe Called Quest, and that's a long time in terms of hip-hop. Their

last album, “Midnight Marauders” (Jive), debuted at No. 1 on Nov. 27, 1993.

Thissweek, “Beats, Rhymes And Life,” the fourth release from the band
that began as part of the Native Tongues rap clique, rings in at No. 1 with
more than 35,000 units from R&B core stores, earning it Hot Shot Debut
honors. The album’s first single, “Ince Again,” was never made commercially
available but peaked at No. 38 on the Hot R&B Airplay chart. The group is
currently on the Smokin Grooves tour, which will hit 33 cities in the U.S,,

along with rappers Nas, the Fugees, Cypress Hill, and Busta Rhymes.

Hailing from Port Arthur, Texas, rap act UGK arrives with its second set,
“Ridin’ Dirty,” which enters Top R&B Albums at No. 2, a career high. UGK’s
previous album, also on Jive, entered at No. 12 before peaking at No. 9 on
Sept. 24, 1994. The group got its start on Big Tyme, an indie based in its

hometown, where it recorded an EP before being picked up by Jive.

Formerly of the group South Circle, Houston-based Mr. Mike makes his
solo splash into the rap arena with “Wicked Wayz” (Suave House/Relativi-
ty), which enters at No. 5 on Top R&B Albums. South Circle’s last release,
“Anotha Day Anotha Balla,” entered and peaked at No. 8. Mr. Mike’s praise-
worthy chart entry can be attributed to his strong sales base in the South-
east and Midwest, especially in his home state. “It has been selling really
well,” says Tracy Leckbee, manager of Blockbuster Music in Odessa, Texas.

SWEATI NG IT OUT: The top five has seen some pretty tough competition
lately, as star acts R. Kelly, Toni Braxton, and 2Pac have each had their
reign in the highchair for at least two weeks. This week, Keith Sweat final-
“Twisted” (Elektra/EEG) goes to No. 1 on Hot
R&B Singles. This marks the first time Sweat has hit the top since Jan. 25,
1992, when he held the slot with “Keep It Comin’.” The new single gets the
added push based on a 5% sales increase at R&B core stores and a 5%
increase in airplay points, moving “Twisted” 3-2 on Hot R&B Singles Sales
and 6-5 on Hot R&B Airplay. Stations heavily supporting the single include
WFXA Augusta, Ga.; WGZB Louisville, Ky; and WIZF Cincinnati. “Twist-

ly gets his time to shine, as

ed” marks the fifth No. 1 single in Sweat’s career.

ASCENDING: Blazing the trail that some are calling R&B alternative is
Maxwell, who earns Hot Shot Debut honors for “Ascéension” (Columbia),
which enters at No. 11. It seems that people are really catching on to Max-
well’s sound, as his previous single entered at No. 87 and peaked at No. 79 in
June. The single also comes in with a bang on Hot R&B Singles Sales, where
it is No. 18, and moves 16-14 on Hot R&B Airplay. Among the stations help-
ing the ascension are WDKX Rochester, N.Y.; WAEG Augusta, Ga.; and
WPLZ Richmond, Va. His album “Maxwell’s Urban Hang Suite” peaked at

No. 12 on Top R&B Albums, where it is currently No. 17.

THEY’VE GOT HEART: With a 35% increase in airplay points, SWV makes
a grand entrance on Hot R&B Singles at No. 14 with “Use Your Heart” (RCA),
the second single from the album “New Beginning.” That increase in airplay
points moves the single 27-17 on Hot R& B Airplay, while it enters Hot R&B Sin-
gles Sales at No. 16. RCA promotion VP Michael Johnson says, “We followed
radio’s lead on the single; they told us to use our heart.” The group is scheduled

to begin a 15-city tour Sept. 5 along with Nas, Keith Sweat, Bone, and Total.

HOT R&B
SINGLES

BUBBLING UNDER
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BLACKSTREET

(Continued from preceding page)

You Go,” rose to No. 2 on the Hot
R&B Singles chart, where it
remained for four weeks.

The label hopes to continue its win-
ning ways with “No Diggity,” which
was serviced on vinyl to key DJs and
mix-show jocks July 23. The infec-
tiously rhythmie groove was issued to
all R&B and crossover programmers
July 29, and during its first week of
widespread release, the track
received 613 detections on 52 stations,
according to Broadeast Data Sys-
tems.

On July 30, Interscope launched a
visual campaign by servicing the
video for the single to the Box. The
clip, which was directed by Hype
Williams, was serviced to MTV, BET,
and regional and local shows Aug. 6.

The video should prove memorable
for viewers because Riley and the
rest of BLACKstreet are portrayed
as puppet likenesses similar to the
“Little Penny” character in the Nike
TV spots featuring NBA star Anfer-
nee “Penny” Hardaway.

Dr. Dre and Interscope’s Queen
Pen, who also raps on “No Diggity,”
make real-life cameo appearances in
the clip.

“Our awareness campaign centers
around the single’s appeal,” says
Michelle Thomas, marketing execu-
tive for Interscope. “Members of the
group have been doing drops for
radio, as well as phone interviews in
support of the record.

Although an official international
release date for “Another Level” had
not been announced at press time,
Thomas anticipates the set dropping
simultaneously with the domestic
date or a week later.

SOUL FOR REAL

(Continued from preceding page)

theme. “For Life” also struts the
group’s collective lead-vocal abilities,
with such ballads as “Can’t You Tell,”
“Your Love Is Calling,” and “Stay.”

“They talk a lot about appreciating
love, no longer being carefree, and
being responsible in your life,” Dolli-
son says.

The label plans to target R&B and
crossover radio consumers. “Never Felt
This Way,” the first radio track, was
released to stations Aug. 5 and show-
cases Andre and Jason singing lead.

The label has no plans to release
“Never Felt This Way” as a single. “We
want to sell albums,” says Mare Offen-
bach, sales VP at Universal, Uptown’s
domestic distributor. “Soul For Real is
a platinum act with two gold singles.
‘We want people to come and buy the
album as a total work.”

Prior to the album’s release, partic-
ipating retailers will conduct T-shirt
giveaways. For a limited time after
“For Life” goes on sale, consumers
buying the album will receive a compi-
lation video featuring the group’s three
clips from its debut set, along with the
clip for “Never Felt This Way,” which
is currently being shot.

“For Life,” which will be distributed
internationally by MCA, is scheduled
for simultaneous release in Canada, the
U.K., and Japan. Although Soul For
Real has yet to sign with a booking
agency, plans are under way for the act
to join an Uptown Family tour featur-
ing labelmates Heavy D., Monifah, and
newcomer McGruff.
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16 | 14| 11 | 7 | CLONES/SECTION THE ROOTS
(C) (T} (X) DGC 19402/GEFFEN
17 | 16 | 14 | 18 | SCARRED (FROM “EDDIE") ® LUKE
(C) (T) LUTHER CAMPBELL 164000
18 | 19 | 17 | 12 | 'T'SALL THE WAY'LIVE (NOW) (FROM “EDDIE") ® * COOLIO
(C) (D) {T) TOMMY BOY 7731/SLAND
19 | 15| 16 | 8 | L CONFESS ® BAHAMADIA
(C) (D) (T) (V) CHRYSALIS 58437/EMI
ANYTHING GOES ® RAS KASS
2 30 3 (C) (T) PRIORITY 53219
21 | 18 | 15 | 24 | KEEPON, KEEPIN' ON (FROM “SUNSET PARK") @ @ MC LYTE FEAT. XSCAPE
(C) (T) (X) FLAVOR UNIT/EASTWEST 64302/EEG
HANG EM’ HIGH @ SADAT X
2 7 18 1 (C) (D) {T) LOUD 64561/RCA
23 | 21 | 20 | 12 | OPERATION LOCKDOWN/DA WIGGY @ HELTAH SKELTAH
{C) (T) DUCK DOWN 53232/PRIORITY
100 SPOKES @ ABOVE THE LAW
2 . 3 {C) (T) {X) TOMMY BOY 7739
25 | 20 | 21 | 4 | ALIL SOME'EM SOME'EM @ RAPPIN' 4-TAY
{C) (T) {X) CHRYSALIS 58575/EMI
%6 | 22 | 19 | 17 | TRES DELINQUENTES © DELINQUENT HABITS
{C} (D) (T) PMP/LOUD 64526/RCA
27 | 25 | 20 | 24 | WOOHAHGOT YOU ALLIN CHECKEVERYTHING REMAINS RAW @ BUSTA RHYMES
{C) (M) {T) (X) ELEKTRA 64335/EEG
28 | 23 | 22 | 21 | RENEE (FROM “DON'T BE AMENACE..")® @ LOST BOYZ
(C) (D) {M) (T) ISLAND 854584
5 0'CLOCK @ © NONCHALANT
2 32 28 % (C} (M) (T) (X) MCA 55075
LET ME CLEAR MY THROAT DJ KOOL
30 30 39 20 {T) {X) CLR 5218*
31 | 33| 37 | § | SHOT CALLIN' & BIG BALLIN' THE WHORIDAS
(C) (D) (T) SOUTHPAW/DELICIOUS VINYL 97005/INTERSCOPE
UNTIL THE DAY ® NONCHALANT
@ NEW » 1 (C) (T) MCA 55199
IF | RULED THE WORLD ® NAS
3 29 5 9 (T) COLUMBIA 78327*
3 | 28 | 26 | 10 | BOOM BIDDY BYE BYE @ CYPRESS HILL
(C) (T} RUFFHOUSE 78339/COLUMBIA
35 | 35 | 29 | 15 | OREGANO FLOW @ DIGITAL UNDERGROUND
(C) (T) (X) CRITIQUE 1557 1/RADIKAL
® DOMINO
36 3 3 m (C) (D) (T} OUTBURST/DEF JAM 576508/ISLAND
37 | 36 | 3 | MYCREWCANTGOFORTHAT < TRGGATHAGUNBLER FEAT SHOUTHE THAHUSTLER & D AKS KERIST
(C} {D) (T} NO DOUBT/DEF JAM 578334/MERCURY
E SAID ® THE PHARCYDE
NEw » 1 (C) (D) (T) DELICIOUS VINYL 97006/INTERSCOPE
WHERE I'M FROM ® PASSION
u 3 1 (C) {D) (M) (T) (X) MCA 55096
LYIN' KING @ NINE
45 — ! (T) PROFILE 7451+
JUMP ON IT # SIR MIX-A-LOT
NEW » ! (C} (D) {T) (V} (X) AMERICAN/RHYME CARTEL 17626/WARNER BROS
42 | 4 | 45 | 4 | DO YO THANG ® AL TARIQ (KOOL FASH)
(C) () (X) CORRECT 10205
43 | 20 | 42 | 4 | FREAK OF THE WEEK @ DJ POLO FEAT. RON JEREMY
(T) {X) SALMON 372*ACHIBAN
4 | 31 | 27 | 19 | REAL LIVE SH*T @ REAL LIVE FEAT. K-DEF & LARRY-O
(C) (T) (X) PIRATE/BIG BEAT 98113/AG
MR. ICE CREAM MAN @ MASTER P
45 41 32 21 (C) (D) (T) NO LIMIT 53218/PRIORITY
4 | 39 | 31 | 12 | DON'T YOU WORRY @ RUFFA FEATURING TASHA
{C) (M) (T} MCA 55094
47 | 38 | 35 | 17 | LIVE AND DIE FOR HIP HOP ® KRIS KROSS
(C) (T) {X) RUFFHOUSE 78270/COLUMBIA
HOKEY POKEY ® THE PUPPIES
RE-ENTRY 3 {C) (T) (X} CONVERTIBLE 138&/PANDISC
8 | 83 I 38 | 16 | THEWORLDIS AGHETTO (FROM ‘ORIGINALGANGSTAS)  # GETO BOYS FEAT. FLAU
(C) (T) (X) RAP-A-LOT/NOO TRYBE 38544/ViRGIN
RE-ENTRY | 30 | NASTY DANCER/WHITE HORSE ® KILO

(C) (T) WRAP 349/CHIBAN

(O Records with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications,
and SoundScan, Inc.
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIQ PLAYLISTS, AND RETAIL SINGLE SALES COL-

LECTED, COMPILED, AND PROVIDED BY SoundScan®
FOR WEEK ENDING AUGUST 17, 1996
z = z
z 5 S
O - = v == =)
28| 6E| g 08| TITLE ARTIST |23 | | 28|58 |5g|2%| TITLE ARTIST | £
Ez |3z |2 ;g PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & EF2|S2| 2| =85 | PROOUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
KEEP ON, KEEPIN' ON (FROM “SUNSET PARK") @ ¢ MC LYTE FEAT. XSCAPE
*x% NO, T 2% % po Lk, S0 | 47 | 39 | 24| 1J.DUPRI,MC LYTE, M. JACKSON) (C) (T) () FLAVOR UNIT/EASTWEST 64302/E€G |
31 3 [ o e 1 GLORIA & JESSE POWELL
@ TZ:E:: gt?éf (Ki:?:;?ﬁmm“m et R mTARG AZKS:IL&LE\G( @ 55 | 56 | A 1 \STOKES (M.STOKES.EJOHNSON) © sitzs s5208mca_| O
2 1 1 6 ® 1 GOOD LOVE # JOHNNIE TAYLOR
RKELLY (RKELLY) (C) (D) (V) JIVE 42377 @ 53 | 53 4 52
C.R.CASON (C.R.CASON) (C) MALACO 2525
' ' 4 TONI BRAXTON
3| 2| 2 [ YOUREMAKIN ME HIGHLET IT FLOW A ! 1 THEY DON'T CARE ABOUT US & MICHAEL JACKSON
i/g:m%sizwmsm (B.WILSON,BABYFACE) (©) (D) (M) (T) (V) (X) LAFACi 2 La LlsgggiTj 53 | 46 | 37 | 11 | JHEYDON'T CARE  MICHAEL JACKSON [ 19
@ 8 8 7 R.SMITH (LL COOL J,B.WRIGHT,L.WHITE) (C) (D) {T) DEF JAM 575062/MERCURY 4 54 51 51 12 I'LL DO ANYTHING FOR YOU © ANN NESBY | g
JJAM,T.LEWIS (J.HARRIS Il T.LEWIS,A.NESBY,J. WRIGHT) (C) (D) (T) (X) PERSPECTIVE 587542
@ 6 5 4 ELEVATORS (ME & YOU) & OUTKAST 5
OUTKAST (A.BENJAMIN,A.PATTON) (C) (D) (M) (T) (X) LAFACE 2-4177/ARISTA 55 52 16 g YOU SAID * MONNAs l:1IGS3A0 33
6 | 2| 6 | 12| ONYYOUS® @ 112 FEATURING THE NOTORIOUS B.LG. | 4 S.BROWN (R.ODEN,FLEX,S SAPF) (O OVVISLAND 85
§.COMBSSTEVIE J. 15.C0MBS 5 JORDAN M SCANDRICK, 0 PARKER M. XEITH,D.JONES,DJ ROGERS,H.CASEY) {C)(D{M {1 () BAD BOY 7.906QARISTA 56 56 57 7 WISHES (FROM “KAZAAM™) ¢ NATHAN MORRIS | g6
7 ; . 10 | HOW DO U WANT IT/CALIFORNIA LOVE A’ @ 2PAC (FEAT. KC AND J0JO) | | J.JAM,T.LEWIS (J.HARRIS IHl,T.LEWIS,N.MORRIS 5.5 TILLS) (C) (D) (T) (X) PERSPECTIVE 587550
JOHNNY °T" DRDR (1 SHAKUR J JACKSO DR DSE.R TROUTMAN LTROUTMAN N.OURHAY . CUNNINGHAM M HOOKS) 16)(D}M){T) (1) DEATH ROW 8596528 TERSCOPE 57 54 50 1 FOREVER MORE ¢ PUFF JOHNSON 3l
8 ; ; 11 | WHY | LOVE YOU SO MUCH/AIN'T NOBODY @ ® MONICA | 5 N.M.WALDEN (N.M.WALDEN,P.JOHNSON,S.J.DAKOTA) (C) (D) WORK 78297/EPIC
D.SIMMONS (D.SIMMONS,D.AUSTIN,A.CRISS) (C) (D) (M) (T) (V) (X) ROWDY 3-5072/ARISTA 58 | 57 | 54 5 | CHANGE THE WORLD (FROM “PHENOMENON") ® ERIC CLAPTON | ¢,
g 9 10 15 TOUCH ME TEASE ME (FROM “THE NUTTY PROFESSOR") ® @ CASE FEAT. FOXXY BROWN 4 BABYFACE (T.SIMS,G. KENNEDY, W.KIRKPATRICK) (C) (D) (V) REPRISE 17621/WARNER BROS.
KSMOCHE KORNEGAY C WOODARD M. BGE M HOOTEN X SVVE KORAEGAY  BROWH D YOUAG. 8 MEAYER %) 16)0) M POLED ROTTENDEF AW BS4620ERCTRY 59 | 65 g | HOME 4U | 5
10 10 9 16 KISSIN' YOU @ & TOTAL 3 R.OWENS (T.OWENS,R.OWENS) (C) (X) RIP-IT 2711
R.SAADIQ (J.JACKSON,R.SAADIQ,J.JOHNSON,B.JAMES) (C} (D} (M) (T) (V) {X) BAD BOY 7-3056/ARISTA 60 58 55 18 SCARRED (FROM “EDDIE") & LUKE 31
D.RUDNICK (L.CAMPBELL,L.DOBSON,M.YOUNG) (C) (T) LUTHER CAMPBELL 164000
* % % HOT SHOT DEBUT * % * s e
@ NEW ) Tan| A GEEL O ENE WONDER) @ MAXWELL | 1 6817 B | 7HAYOD (AJOINER £.BANKS) (© o) (1) Loup 6asss | O
MUSZE (MUSZE.SHUR) s {C} (D) {T} O COLUMBIA 78372 SAY IT AGAIN (FROM “EDDIE™) & NNEKA
@] 12 { 7 [ THE THINGS THAT YOU DO @ GINA THOMPSON | 1 B4 | 68 | 4 | {WINANS (MWINANS.KHICKSON,D.80YNTON) (©) (D) ISLAND 854648 | 52
R.JERKINS (R.JERKINS) (C) (D) (T) MERCURY 578158 ST SO'METHIN" e ETNVEICT B
13 11 11 8 }LIKE (FROM “THE NUTI’YHPROFES%OIIRNQH) \/ M0NT%[(DJ)?1?%&%5&?}53&5%’2&% 11 66 B 2 D.HOBBS (D.HOBBS, M. R0SS,C. WONG WON) (C) (D) (T) LIL" JOE 830 63
J.E.JONES (M_JORDAN,J.E.JONES,H.W.CASEY,R.F
USE YO:JR HEART * SWV " 65 66 8 I'LL MAKE YOUR DREAMS COME TRUE (FROM “KAZAAM") ¢ SUBWAY 64
NEWD | 1 | o 0LLIAMS.C HUGO (P.WILLIAMS,C.HUGO) (C) (D) (T) RCA 64607 :_:;r"f‘sT -t;";'iggé::‘;'p:f:;g;’ T T ] € ‘D’.‘TT’:‘; ”';RLZ”;C;;’;T*":LF’;;
C'MON N’ RIDE IT (THE TRAIN) A @ QUAD CITY DJ'S 65 71 63 20 24
@ 15| 16| € CAEMONHEAD J MCGOWAN (C C LEMONHEAD,] MCGOWAN BMWHITE) (©)4) () 00 QUADRASOUNDIRG BEAT S80B3ATNTC | 10 ::‘:‘L';f Sg;th/KISSING You ‘Ci“)F’AT;A:DE?;;S;
16 | 19 8 (?RLZ;QSI'Z(EBDEN%sEY ((%‘G)Alﬁlx\zssgﬁglzs,mﬂnsmocs) ©) (D) (T) (X) EAstwm’&a%L?ETEé 16 66 | 60 | 58 e c.mow;ou,;.c::»:;:mevncs (F.EVANS,C.THOMPSON,S.COMES, BABYFACE) (© ) (M) (V) (%) tio golv\ &ﬁiggf: 14
IF | RULED THE WORLD & NAS 72 . 2 SLIP N’ 67
@|v |8 |® POKE,TONE (N.JONES,).OUVIER,5.BARNES |.PARKER,K.WALKER) m cowumein 78327+ | RMOORE (R:MOORE DANNY BOY) D) DEATHIROWISI3 14/ ANTERSCORE
YOU ® & MONIFAH I'LL NEVER STOP LOVING YOU ® JSON | 57
18 | 13 | 13 | IS | \ieawy b (HEAVY DR BURRELLY.HERBERTCKING (©) (D) (1) UPTOWN 5600LUNIVERSAL | 11 68 (6216 | 1| sommow (S.DIAMOND, ). 8LUME} C) (D) HOLLYWOOD 64008
Y BOO & GHOST TOWN DJ'S IT HURTS LIKE HELL (FROM “WAITING TO EXHALE") ARETHA FRANKLIN 51
19 | 20 7| RTERRY (RIERRY.CMAHONEYR) (1150 50 DEF 78358+/CoLUBIA | 10 69 | 61 | %9 ] 8 | eesveacerareace (C) (D) ARISTA 1-3222
GET ON UP 4 JODEC! | CONFESS & BAHAMADIA
20 | 14| 15 ] M B 5 a N (MR, DALVIN.K.CILIONO) (©)(0) (M) (T) () MCA 55123 | 2 70 | 63 | 60 | 8 | 0ok (AReEDN.0.008 ) (D) (1 (v) CHRYSALS s8437emi | 2
2 18 14 15 HAY ® © CRUCIAL CONFLICT 10 @ 93 o 2 RED LIGHTS THA TRUTH 71
WILDSTYLE (W.MARTIN,M.KING,C.JOHNSON.R LEVERSTON) (C) (D) (T) PALLAS 56008/UNIVERSAL E.SERMON (M.ELLIOT,E. SERMON,T SMITH,L TROUTMAN,R TROUTMAN) (€) (T) PRIORITY 53236
@' 28 27 4 SO MANY WAYS (FROM “HIGH SCHOOL HIGH") ¢ THE BRAXTONS 22 81 . 2 ALL MY LUV @ ART N’ SOUL 72
J.DUPRI,C.LOWE (J.DUPRI,C.S.LOWE,R.CALHOUN) (C) (T) ATLANTIC 87056 T.C.RILEY (TRACY,LATTREL) (C) (X) NATLRE BOY/BIG BEAT 98068/ATLANTIC
@ 2 2% 3 BABY LUV & GROOVE THEORY 23 73 70 62 6 CLONES & THE ROOTS 62
B.P.WILSON (A.LARRIEUX,L.LARRIEUX,B.WILSON) (C) (T) EPIC 78359 K.WILLIAMS (TROTTER,ABDUL-BASIT JENKINS BLENMAN WILLIAMS) () (T) (X) DGC 19402/GEFFEN
¢ A LIL' SOME'EM SOME’EM @ RAPPIN' 4-TAY
o MYs:L:(*F;og‘PEEAI‘)T’)EST GAINER/SALES * * % o LR 4 | AEATON (A FORTE,A EATON.L. HAYWOOD) © 0 em 58575 |
Q| 1| | 2 | ToU F FLED' BOZ | 2 PLEASE DON'T GO # IMMATURE
. D.AUSTIN (D.AUSTIN) (C) (D) {T) ROWDY/LAFACE 3-5080/ARISTA _ % | 78 78 16 C.STOKES,C.CUEN! (C.STOKES,C.CUENI) (C} (D).T) MCA 55158 16
THA CROSSROADS A* 4 BONE THUGS-N-HARMONY
25 | 20 | 12 |15 | ) NEEK (BONE,D.).U-NEEK THE ISLEY BROS..C.IASPER) (©) (D) (T) RUTHLESS 6335RELATIVTY | | 8 | — | 2 Sglgtﬁéﬁéjﬁgs%mwcm& (LRICHIE BABYFACE) ) (D)’(V%ﬁrggulkﬂ?g;% 76
* % * GREATEST GAINER/AIRPLAY * % % 79 | 79 | 7 | COME AROUND (FROM “THE NUTTY PROFESSOR") # DOS OF SOUL | 15
PIMP & DO OR DIE (FEATURING TWISTA) M.ROONEY,M.MORALES (M.ROONEY,M.MORALES) () (D) DEF JAM 576552/MERCURY
371 AT | 15 | TE LEGENDARY TRAXSTER AK 47,8610 ZERONAR D) (©) D) (1) RAPALOT 38559M00 TRYBE | 20 NEWD | | | NO MORE TEARS MASTER P FEATURING SILKK & MO B. DICK | 74
: - MASTER P,K.FRANKLIN (T.HESTER MASTER P) (C) (D) (T) NO LIMIT 53237/PRIORITY
ME AND THOSE DREAMIN’ EYES OF MINE ¢ D'ANGELO 27 .
@| v |2]s6 D'ANGELO,B.POWER (D'ANGELO) (C) (D) (V) EMI 58570 79 | 67 | 67 | 11 | HANG ‘EM HIGH ® SADAT X | 53
BN THE'HOOD © DONELL JONES AMALEK (D.MURPHY,A MALEK,J.KIRKLAND,E. MORRICONE) (C) (D) (T) LOUD 64561
28 | 21 | 25 |35 | §)onES (DJONES,G.TOBAR.P.RICHARDSON) (C) (D) (M) (T) 09 LAFACE 2.4127/3RISTA | 21 80 | 75 | 72 | 12 | IT'SALL THE WAY LIVE (NOW) (FROM “EDDIE") ® . i OO On (Wi
29 | 30 | 7 | WHERE DO WE GO FROM HERE ® DEBORAH COX | 99 AL AA AL SLRLOLTOMM =
HERBERT-(L.STEPHENS,D.COX) (C) (D) ARISTA 1-3223 9% | — | 2 | 100 SPOKES @ ABOVE THE LAW | ¢
30 | 22 | 21 | 15 | NEVER TOO BUSY ® KENNY LATTIMORE | g COLD 187UM (G.HUTCHISON,K GULLEY,K.CROSS) (C) (T) (X) TOMMY BOY 7739
D.HALL {D.HALL K. JONES) (C) (T) (X) COLUMBIA 78245 82 82 70 8 STAKES IS HIGH/THE BIZNESS & DE LA SOUL 53
N2 | u 3 | WHY DOES IT HURT 50 BAD (FROM "WAITING TO EXHALE") « WHITNEY HOUSTON | 2 J.DEE,DE LA SOUL (K.MERCER,D.JOLICOEUR V.MASON,L.LISTON) (T) TOMMY BOY 730"
BABYFACE (BABYFACE) () (D) (M) (T) (V) (X) ARISTA 13213 83 | — | 2 | BIGLONG JOHN ¢ MAD COBRA | g2
@| 2 | s 3 | MOVIN' ON ® CECE PENISTON | 3, T.KELLY,C.DILLON (E.BROWN.A.KELLY,C.DILLON) (€) (T) (X) EMI 58573
D.HALL (D.HALL,C.PENISTON,G.CHAMBERS) (C) (D) (T) (X) A&M 581656 84 | 76 | 71 | 13 | PARTY 2 NITE ® LADAE! | 44
33 3 2% 2% ALL THE THINGS (YOUR MAN WON'T DO) (FROM “DON'T BE A MENACE...") @ & JOE 2 AL B.SURE!,T.DUDLEY (AL B.SURE!,L.WILSON,K.GAMBLE,_.HUFF) (C) (T) (X) MOTOWN 860514
JOE,J.THOMPSON (J.THOMAS,J. THOMPSON,M.WILLIAMS) (C) (D) (V) ISLAND 854530 NEW ) 1 | ANYTHING GOES # RAS KASS | gg
3 36 1 WITH YOU & SOMETHIN' FOR THE PEOPLE 34 R.KASS,L HOLBDY {J.AUSTIN) (C) (T) PRIORITY 53219
E.BAKER, SOMETHIN' FOR THE PEOPLE (E BAKER,R.HOLIDAY,C. WILSON, W.J.YOUNG) (C) (D) {T) {X} WARNER BROS. 17681 89 92 3 EVERYBODY & SKIN DEEP 86
35 | 26 | 23 | 17 | HOUSE KEEPER # MEN OF VIZION | |3 DJ CLARK KENT (C.KENT H.DESIRE,T.HESTER,G.GILSAINT,J CERTER) (C) (D) {T) LOOSE CANNON 578112/ISLAND
S.WILLIAMS,T.RILEY (G.SPENCER il T.RILEY S.BLAIR) (C) (D) MJJ/550 MUSIC 78274/EPIC 87 77 76 13 IT'S YOU THAT'S ON MY MIND & QUINDON 35
36 25 2 9 BACK TO THE WORLD < TEVIN CAMPBELL 16 C.STOKES,S.MATHER (STOKES,MATHER,B.MARKIE) (C) (T) VIRGIN 38542
JAMEY JAZ (J.JAZ,M.RODERICK,R.PATTERSON) (C) (D) (V) QWEST 17629/WARNER BROS. NEWD | | UNTIL THE DAY © NONCHALANT | gg
39 | 41 4 | ALLISEE ®A+ | g3 C.THOMPSON (D.8APTISTE,Q.8APTISTE.C.THOMPSON) (C) (T) MCA 55199
C.CARR (C.CARR,R.JERKINS,SMITH BROTHERS) (C) (D) (T) KEDAR 56003/UNIVERSAL P OPERATION LOCKDOWN/DA WIGGY © HELTAH SKELTAH | ¢
38 38 8 THAT GIRL ® MAX] PRIEST FEATURING SHAGGY | 3g 88 8 11 E-SWIFT,MR. WALT (E.8ROOKS,S. PRICE,J. 8USH,W.DEWGARDE) (C} {T) DUCK DOWN 53232/PRIORITY
RLVINGSTON.S PLZZONIA (G BENSON M ELLIOTT R LIVINGSTON,S PLZZONIA0.BURRELL B.TJONES S.CROPPER L STIENBERG) C)(D){T) () VRGIN 38550 WY CREW CANT GO FOR TRAT(ROK “THE RUTTY PROFESSOR" o TRGGER oA GAVALER FEAT SUCOTHE DSHUSTLER DY AUSHRST |
39 30 31 2 ALWAYS BE MY BABY A " * MARIAHBCAREY 1 .m 91 9 3 DR PERIOD 0. PTTMAN, T SMITH,D.SMITH & SCRANTON,D HALL J.OATES, S ALLEN.C MAYFIELO) (C){D) (T) NO DOUBT/DEF JAM 578334 MERCURY 0
M.CAREY,J.DUPRI (M.CAREY,J.DUPRI,M.SEAL,J.HARRIS ill,T.LEWIS ) (D) (M) (T) (V) (X) COLUMBIA 78276
40 | 31 | 2 8 | A ALLSTAR"GORDON,IR. (ALLSTAR A, MARTIN,J.MATIAS T.JOHNSON.C.GAMBLE) (C) (D) (T) (X) RCA 64516 §0MED;\Y (FROI\;| A“THE' HUNCH'BA T C;FA NOTF;E DAVIED) ST
41 | 20 | 40 | 25 | LADY @ ® D'ANGELO | 5 92185 | 83 | T |\ AANASIEFF (AMENKEN,S SCHWARTZ) (©) (D) WALT DISNEY 6401 HOLLYWOOD | 5
D'ANGELO,R. SAADIQ (D'ANGELO, R SAADIQ) () (D) (M) (T) (V) (X) EMI 58543 IF IT'S ALL GOOD © COLOUR CLUB
204|357 DGL\éEM'X'NET%TAﬁMRAE?TS(egPMAN) o (;) L’;"é%&*ﬁﬁ;fg@gg 35 93| 87 | 75 | 10 | gronaro s pierce (L. PIERCE, 8.WISE) © verTex sotoive | O3
IT'S APARTY  BUSTA RHYMES FEATURING ZHANE 94 | 84 | g8 | 19 | DONT WANNA LOSE vou e ez g )
s 1% |8 B | EASY MO BEE (T.SMITH,R NEUPVILLE.0.HARVEY) (© (D) (1) ELEKTRA 64268/EEG | 2/ :fJ/::TTLL(E)\:III: “.‘HARR'S I LLEWIS.LRICHIE) (c (2’ ggg:é;c::rcssiaéz
AIN'T NO NIGGA/DEAD PRESIDENTS @ & JAY-Z FEAT. FOXXY BROWN 95 80 80 15 ’ 44
44| 36 | 33 1 23 | G (s CARTER,DWILLIS,AMOON.T.THOMAS) (M) (T) (X) FREEZEIROCA-FELLA 53233%/PRIORITY | 1/ ?:.XIICS:JELI\'IJI.([;(())USLAS (G.MICHAEL) © @ ¥ T?ﬁﬁ‘;‘;scss(:wiz:g
LET'S STAY TOGETHER (FROM “A THIN LINE BETWEEN LOVE & HATE"} @ ERIC BENET 96 95 85 13 65
45 ] 45 | 8 | EEBENET.GNASH.IR,D.POSEY (E BENET,G.NASH,IR D.POSEY) (©) (D) JAC-MAC 17656 WARNER 8R0S, | 2 RBZTZE(:E;AIE:(;(CJ!EJ(CQ:ET EASY) ©mx BLOUE\NIAX(I)_’:E :(gg:ETOLARN(T;E
TELL ME (I'LL BE AROUND) & SHADES 97 90 87 4 87
8 8 6| 7 I0LORLCFARRAR 7 AVLOR.C FARRAR BWRGHT LWRIGTD ANORENST CARDHELLM PEOLES S W WLLANS) womoronsgso | 0 :;;Eégﬁo("éﬁz‘(gz"i;““z D(g L(ll);\‘m MSLOTW::‘;:;?;
X " “ ENTE * Qu
NEWD | | | WU WEAR THE GARMENT RENAISSANCE (FROM HIGH SCHOOL HIGH)  RZAFEAT. METHOD MAN B CIPPADONNA |7 98 | 97 | S0 | 18 | 0 STYLE (LMARTINO.THOMAS A MARTINEZS.LAKE) (© (0) 1) PP eas2noup | O1
WHERE DO WE GO FROM HERE (FROM “ERASER") © VANESSA WILLIAMS
48 | 2| 42| 4 Iflk'l(cﬁ QA&S)MAN (cﬁomﬁgﬁ){,ﬁg'&’2*_5533551 a2 i 3 | oroster (D.FOSTER,L.THOMPSON,E.KOPELSON,D.PASHLEY) (©) (D) (V) MERCURY 578102 | 0
& HORA W o BODY SNATCHERS RARE ESSENCE
489 | 43| 4316 EPE'R',‘;&? (\,:Y&(?W%E?E%RLE&YE © 8, MOEEW%Rg?méé 43 100 | 92 2 | prow (D.FLOYD,C.GARRIS, M.NEAL AJOHNSON) (©) (D) (1) SOUNDS OF THE CAPITOL S20LIAISON | 2

(O Records with the greatest airplay and sales gains this week, Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ® Recording Industry Assn. Of America

(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications.
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Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 95 R&B stations
are electronicatly monitored 24 hours a day, 7 days a week. Songs ranked bygross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
AFE A
= @2 = 2
o |5 § TITLE 2|5 é TITLE
= | 5| £ | ARTIST (LABEL/DISTRIBUTING LABEL) £ | 2 | = | ARTIST (LABEL/DISTRIBUTING LABEL)
* % No 1 * % @ 38|16 g.x)%"l‘YgJSR'DE IT (THE Tg&‘)
YOU’RE mﬂ’ ME HIGH IN THE HOOD
(D 1 |13 BRAKION GAFACARSTA) Swisaetia |- | 39 | 34 | 11 DONELL JONES (LAFACE/ARISTA)
| CAN'T SLEEP BABY (IF 1) LAST NIGHT
2|25 R. KELLY (JIVE} (@) 45 | 3 AZ YET (LAFACE/ARISTA)
3 | 3 | 17 | TOUCH ME TEASE ME 41|32 | 12 | BACK TO THE WORLD
CASE FEAT. FOXXY BROWN (SPOLED ROTTENCEF JAM) TEVIN CAMPBELL (QWEST/WARNER BROS.)
ONLY YOU MUSIC MAKES ME HIGH
414|014 112 FEAT. THE NOTORIOUS BLLG. (BAD BOYIARISTA) (@) 49| 4 LOST BOYZ (UNIVERSAL)
TWISTED FLOATIN’ ON YOUR LOVE
(3 6|12 KEITH SWEAT (ELEKTRA/EEG) (@) 60 | 4 THE B £Y BROTHERS FEAT. ANGELAWINBUSH (TAECH
WHY | LOVE YOU SO MUCH EVERYDAY
65| MONICA (ROWDY/ARISTA) (3] 47| 3 MC LYTE (EASTWEST/EEG)
HIT ME OFF AIN'T NO NIGGA
1]71]6 NEW EDITION (MCA) 45|37 (20 JAY-Z FEAT. FOXXY BROWN (FREEZEROCAFELLA)
8 | 8 | 10 | IF | RULED THE WORLD 46 | 43 | 27 | KEEP ON, KEEPIN' ON
NAS (COLUMBIA) MCLYTE FEAT. XSCAPE (FLAVOR UNITEASTWESTAER)
MY BOO WITH YOU
() 9 [10 GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) 474416 SOMETHIN' FOR THE PEOPLE (WARNER BROS.)
() 10| 23 KISSIN' YOU 48 | 42 | 6 | WHY DOES IT HURT SO BAD
TOTAL {BAD BOY/ARISTA} WHITNEY HOUSTON {ARISTA).
LOUNGIN LET'S STAY TOGETHER
D) 15| 12 LL COOL J (DEF JAM/MERCURY) 49)48| 12 ERIC BENET (JAC-MAC/WARNER BROS.)
YOU STEELO
12(12|15 MONIFAH (UPTOWN/UNIVERSAL) (50) 69 | 2 702 (MOTOWN)
GET ON UP THINGS WE DO FOR LOVE
13|13|18 JODEC! {MCA) 51137 HORACE BROWN (MOTOWN)
ASCENSION (DON'T EVER WONDER) IT'S A PARTY
16|11 MAXWELL (COL(UMBIA) 52|140|12 BUSTA RHYMES FEAT. ZHANE (ELEKTRAEEG)
151114 1 LIKE @ 70103 MISSING YOU
MONTELLJCROAN FEAT. SUCK RCK (DEF AMIVEROURY) SRANDY, TAMA GLADYS KNGHT SCHIKAKHANEFSTWEST)
16 |14 | 20 THA CROSSROADS 5441/ 9 INCE AGAIN
BONE THUGS-N-HARMONY (RUTHLESYRELATMTY) A TRIBE CALLED QUEST (JIVE}
USE YOUR HEART ALL | SEE
(D27 | 6 SWV (RCA} (55 57 | 4 A+ (KEDAR/UNIVERSAL)
HOW DO U WANT IT TELL ME (I'LL BE AROUND)
181712 2 PAC(FEAT, KCAND JOUO)DEATH ROWANTERSCOPE) % | 4 SHADES (M(orowu
@ 21 | 31 | ALL THE THINGS (YOUR MAN WON'T DO} 571517 WHERE DO WE GO FROM HERE
JOE {ISLAND) DEBORAH COX (ARISTA}
20|18 | 7 | THE THINGS THAT YOU DO 58 | 55| 4 | TOUCH MYSELF
GINA THOMPSON (MERCURY) T-BOZ (ROWDY/LAFACE/ARISTA)
BLACKBERRY MOLASSES AIN'T NOBODY
21119]9 MISTA (EASTWEST/EEG) (59) 64| 2 MONICA FEAT, NAUGHTY BY NATURE (ROWDYARISTA)
ME AND THOSE DREAMIN' EYES OF MINE GETTIN' T
(22 23| 10 D'ANGELO (EMI) 60|54 10 FEAT, AAEUAVENTFUNKAOE CDRNGEROLS
ELEVATORS {(ME & YOU) READY OR NOT
(29|25 | 10 OUTKAST (LAFACE/ARISTA) (€D 62 | 21 FUGEES (RUFFHOUSE/COLUMBIA)
KILLING ME SOFTLY THAT GIRL
120|2% FUGEES (RUFFHOUSE/COLUMBIA) (62) 65 | 6 MAXI PRIEST FEATURING SHAGGY (VIRGIN)
LADY YOUR SECRET LOVE
25|24 )34 D'ANGELO (EMI) (63— | 1 LUTHER VANDROSS (LV/EPIC)
BABY LUV YOU SAID
(26) 26 | 9 GROOVE THEORY (EPIC) 64|58 |13 MONA LISA (ISLAND)
27 | 22 | 26 | ALWAYS BE MY BABY 65|63 | 7 | 'LL DO ANYTHING FOR YOU
MARIAH CAREY (COLUMBIA) ANN NESBY (PERSPECTIVE)
NEVER TOO BUSY CAN'T KNOCK THE HUSTLE
0|17 KENNY LATTIMORE (COLUMBIA) (66) 74| 2 Z FEAT. MARY J, BUGE {FREEZEROCAFELLA)
(29| 59 | 2 NO DIGGITY 6D —| 1 PO PIMP
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) DO OR DIE (FEAT. TWISTA) (RAP-A-LOTANOO TRYBE)
TELL ME THEY DON'T CARE ABOUT US
3033 | 5 DRU HILL (ISLAND) 68 |52 16 MICHAEtI’gACKSON (EPIC)
SO MANY WAYS GLORIA
(3D[3 | 5 THE BRAXTONS (ATLANTIC) 69665 JESSE POWELL (SILAS/MCA)
HAY LIKE A WOMAN
2|28 |12 CRUCIAL CONFLICT (PALLAS/UNIVERSAL) 0679 THE TONY RICH PROJECT (LAFACE/ARISTA)
(33| %6 | 2 LET'S GET THE MOOD RIGHT (I — | 3 NO WOMAN, NO CRY
JOHNNY GILL (MOTOWN) FUGEES (RUFFHOUSE/COLUMBIA)
(32| 50 | 2 IF YOUR GIRL ONLY KNEW 72 | 68 | 16 | FOREVER MORE
AALIYAH (BLACKGROUND/ATLANTIC) PUFF JORNSON (WORK/EPIC)
YOU'RE THE ONE LET'S LAY TOGETHER
3|28 2 SWV (RCA) — |28 THE ISLEY BROTHERS (ISLAND)
HOUSE KEEPER WISHES
363119 MEN OF VIZION (MJJ/550 MUSIC/EPIC) 1|72 4 NATHAN MORRIS (PERSPECTIVE)
MOVIN' ON HOME
(3D[39 3 CECE PENISTON (A&M) (@) —| ! 4 U (RIP-IT)
D Records with the greatest airplay gains. © 1996 Billboard/BPI Communications.
1| 2! 8 | NOT GON' CRY 14| 17| 15| SOON AS | GET HOME
MARY J. BLIGE (ARISTA) FAITH EVANS (BAD BOY/ARISTA)
21314 SITTIN' UP IN MY ROOM 1516 | 19 WHO CAN | RUN TO
BRANDY (ARISTA) XSCAPE (SO SO DEF/COLUMBIA)
3 || 1 | DOWNLOW (NOBODY HAS TO KNOW) 16 11| 4 | LWILL SURVIVE
R. KELLY FEATURING RONALD ISLEY {JIVE} CHANTAY SAVAGE (RCA)
STILL IN LOVE TELL ME -
41520} Brian MCKNIGHT (MERCURY) 171718 GROOVE THEQRY (EPIC)
5 | 4 | g | BEFORE YOU WALK OUT OF MY LIFE 18 | — | 42 | BEST FRIEND
MONICA (ROWDY/ARISTA) BRANDY (ATLANTIC)
6 | 1| 2 | COUNT ON ME 19| 12| 4 | DOINIT
WHITNEY HOUSTON & CECE WINANS (ARISTA) LL COOL J (DEF JAM/MERCURY)
7 1 | GET MONEY 20| 14 | 11 | WHERE DO U WANT ME TO PUT IT
- JUNIORMAFIA FEAT. THE NOTORIOUS BLG. (UNDEAS) SOLO (PERSPECTIVE)
LE (SHOOP SHOOP. THIS IS HOW WE DO IT
811316 %‘;‘T‘r\da iSOUSTON (ARISTA)) 211243 MONTELL JORDAN (PMP/DEF JAMMERCURY)
NE SWEET DAY | MISS YOU (COME BACK HOME)
910715 SARIAH cAREY & Bovz it MEN coLumeta) | | 22 | 19 | 14 | MONIFAH (UPTOWNURIVERSAL)
EVER SINCE YOU WENT AWAY SLOW JAMS '
101915 ART N SOUL (NATURE BOY/BIG BEAT/ATLANTIC) B2 QUONESFEAT, BABHFRCEL TAVIAWTHRORTRATIONESTAR
'CLOCK NO ONE ELSE
1|6 | 6| Rouasnt e 2422 | 11| 10TAL(BAD BOYARISTA)
12| 81| 4 NOBODY KNOWS 25| — 1|60 CREEP
THE TONY RICH PROJECT (LAFACE/ARISTA) TLC (LAFACE/ARISTA}
LET ME CLEAR MY THROAT i i
13|—11 D) KOOL (CLR) Recurrents are titles which have appeared on the Hot R&B

Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

100 SPOKES (T-Boy, ASCAP/Phyort Sveet, BMYPrmp Ciric, BMD

AINT NOBODY/KISSING YOU (Chyria Biaby, BMlarice Cons,

BMYEM Blackwood, BMYNirth Sveet Turmel, BMYAsin Combs,

ASCAP o ASCAPHL

AT NO NIGGA/DEAD PRESIDENTS (L1111, BMySiggie,

BMAyastMoon BVHatam BM)

ALL | SEE Srartay, BWYEM, ASCAP/Bom First, BMYSecond Comelh,

BMOH

ALL MY LUV (Beau i Mess, BMyFatz, BMD

ALL THE THINGS (YOUR MAN WON'T DO) (FROM DONT BEA

MENACE...) (Fadke 2 Black ASCAPTalest Tree, ASCAPAkban Agrda,
ASCAPHL

it
ALWAYS BE MY BABY (SaryRIVLLC, BVIRye, BM/So SoDef.
ASCAP/BVE Aprd ASCAPFul e, ASCAP P Cortel ASCAP/ 3O e,
ASCAP/Fe Tyme, ASCAP) WBMAL.
ANYTHING GOES (AHVP 906, ASCAP Patctwerk 360,
ASCAPMacacalum BMYPtoriée Habidt, BMD
ASCENSION (DON'T EVER WONDER) (Sory ATV Ties,
ASCAP Muszewel, ASOAP/Al Shur, BMD

BACK TO THE WORLD (Full Keel ASCAP ey ko, ASCAP/
ks ASCAP Gatveke's Sorg, BMAonghude, BM)WBM

BEING SINGLE (AIN'T EASY) Shanel ASOVPA amrma ASCAPEM
Aol ASOP)

BIG LONG JOHN (Aurt Hitka ASCAP ot ASON Tary Kely,
BVl Gamint, BM)

S, ASCAP)

CMOK N RIDE IT (THE TRAIN) (Ceeii BV 5o+

BVWUnichapped BM)

COME AROUND (FROM THE NUTTY PROFESSOR) Must Cop.
Of Amentca, BMYSeoond Generalion Rooney Tunes, BMD

DON'T WANNA LOSE YOU (EMIApi ASCAP/ e Tyme, ASCAPABR,
AAPH

ELEVATORS (ME & YOU) (Chaysaks ASCAP/Grd Boaly, ASCAP) WEM
EVERYBODY (FolGram Int) ASCAPFreckie Sl Gargsta's,
ASCAPClark's Tne Furk, BMYSugarhl BMD

FASTLOVE (Big Geoft, PRS/Chappel, ASCAP Bty Fingers, ASOV el
Dee, BV ile Bcie, ASCAPY WEM

FOREVER MORE (WB, ASCAP/Gralurle Sy, ASCAP Mo Det,

BM/Ersig BMYHackey, ASCAP WM

GET ON UP (EM1 Aprd ASCAP/Diavin DeGrate, ASCAP/LEIN, ASCARY el
Haley, ASCAP)

GIVE ME ONE REASON (M1 Apr ASCAP iz Ratt, ASCAP)
GLORIA (WBow Git, BV Sy Tower, ASCAP)

GOOD LOVE (viakacn, BM)

HANG EM HIGH (Tex(Gram, ASCAP/(C Cowboy, ASOAR sty Frgers,
BVt BMVEML EMDWEM

HAY (Sa, BMYFc, BV Bickspcrt BV Tamertare, BMOWEM.

HE'S NOT GOOD ENOUGH (VI A0, ASCAP e Tyme, ASCAPNew
Perspecive, ASCAP/EM Blaciwocd, BMYHep The Bear, BMD

HOME (Roboone, ASCAR (rp Scerce ASCA)

HOUSE KEEPER MOV, BMyDorvi, ASCAP/Sweetly Melodes, ASCAP)
HOW DO U WANT IT/CALIFORMIA LOVE (oshuz's Dream,
BMiniersoope Pearl BMWamer- Tamertre, BMYBladvHpar:,
ASCAP/Suge, ASCAP/Erva's, ASCAPDefsouss, BMYErmberssy, BMD WM
1CAN'T SLEEP BABY OF ) oo, BMYRKell, BMY Sy AIVLLC,
BMYEcal BV WBVAL

) CONFESS (Samaria ASOAP/Sraight Cash, BMYEM Bladwwood, BMD
FIMMWIMWMWWU&

|mmmmmrm) Chysals, ASSOPMo'
Swarg ASONP/Ba) ASOW A crghucie, BMDWEM
TLL DOANYTHING FOR YOU (M A ASCAP e Tyme,
ASCAP/New Perspecive, ASCAP)
TLL MAKE YOUR DREAMS COME TRUE (FROM KAZAAM) (EM
Apid ASCAP/Fve Tyme, ASCAP)
VLL NEVER STOP LOVING YOU Damond Quts, BMYZorra, BMD
HMWEM
N THE HOOD (Check Man ASCAP/Tober, ASCAPNess, Naty & Capore,
ASCAPMamer Chappel, ASCAPYWBM
ITHURTS LIKE HELL (FROM WAITING TO BXHALE) (Fe
BVYSonyATV Sargs, BMYFox Fim, BM)WEM
IT'S ALL THE WAY LIVE (NOW) (FROM EDDIE) (Boo Dac,
%ﬂamwwunummmm
H

TS APARTY (TZak's, BMY3thTown ASCAP/EM A ASCAP/Bee Mo

ASCAP)

l?";%unmou MY MIND (Hookemen BMYRikidy Raw,

BV Crii', ASCAP)

KEEP ON, KEEPIN' ON (FROM SUNSET PARI) (SoSoDef,
ASCAP/EVA Al ASCAP/Bcidyn Base, ASCAP/Top Bl ASONPMier,
BV Tamertane, BMY HWVEM

MISSIN' YOU (larm Shack I, BMYTioy i, BMYBlisong ASOAP)

LADY (A-cho, ASCAPY 1200 AMASCAP Rt wthvm ASCAP PrhGaminty,
ov ]

LET'S LAY TOGETHER (FROM DON'T BE A MENACE..) (o,
EMRKely, BM)WEM

LETS STAY TOGETHER (FROM A THIN LINE BETWEEN LOVE &
HATE) (Parackse Forever, BMYOMG, BV/Oaktown Boy, BM)
LINE A WOMAN (1995 Oira Oundsa, BMYSH Shit, BM)

AL SOMEEM SOMETEM (One Ll inckan, BMYim Ecti, BWY
Tierstope Peal BMWarer-Tamertne, BMVRag Top BMOWEM
LOUNGEN (L Cod § ASCAP/Soveen Gens-EN8, BV Bemard Wght,
EMMoharva, BMDHL

ME AND THOSE DREAMSN' EYES OF MINE (-choo,

ASCAP/1200AM ASCAP/ol/Gram i ASCAP)
»

a3

ad rEI

MOVIN' ON (W8, ASCAP/Ness, Nity & Capone, ASCAP/Stone Jam,
ASCAP/Be Zephyr, ASCAP/CeCe Pen ASCAP/PolyGam int),

ASCAP Orisha, ASCAP)WEM

MY BOO (Ghosiown, BVYCa Mo, BV Coried ASCAP/EM A,
ASCAHL

MY CREW CAN'T GO FOR THAT (FROM THE NUTTY PROFES-
SOR) (Nt Level Groove, ASCAP/Gn Players, ASCAPHI Py,
ASCAPMaxi Vedure, BMVAVig, EMUnichappel, BMyWamer-
Tamartare, BM) WM

NEVER TOO BUSY (WE, ASCAP/Store: Jam ASOAP Ness Nily &
Cagone, ASCAP Yourg Legerd ASCAP/Chvysals ASCAP) WEM

NO MORE TEARS (.orghcie, BM)

ONLY YOU (usin Corbs, ASCAP/EMI Apr, ASCAPAmani ASCAPAevin
Wales, ASCAFYSounds Frorm The Sau, ASCAPAonghuce, BMDHLAWEM
OPERATION LOCKDOWN/DA WIGGY (Disagenatie, ASCAPMY.
Mot ASCAP/ESP, BMyWarer- Tamertane, BV Shades Of Brodkn,
AP WEM

ORDINARY GIRL (LBR ASCAP/SaryATVLLC, BMYEcH, EBMD
PAPARAZZ) (Hervessy For Everyone, BMNestside, ASCAP)
PARTY 2 NITE (4.0 Dev, ASCAPMéawrer Creppd ASCAPABS Oty

Billboard.

FOR WEEK ENDING AUGUST 17, 1996

Compiled from a national sub-sample of PGS (point of sale) equipped key R&B retail stores which report number
of unlts sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan®
i
5|83 ElE|3
=|=|2 z[(=)2
‘é’ o | & | TITLE % % | 5| ITLE
= | 3 | = | ARTIST (LABEL/DISTRIBUTING LABEL) £ | 3 | = | ARTIST (LABEL/DISTRIBUTING -LABEL)
- e m———
: BACK TO THE WORLD
* % NO. 1 %% 38339 TEVIN CAMPBELL (QWEST/WARNER BROS.)
: ATORS (ME &
1 i ;mms;wmm Zwisattio 1] |39 [ 30 | 23 | AN NO NIGGADEAD PRESIDENTS
TWISTED TELL ME (I'LL BE AROUND;
(D) 3|9 KEITH SWEAT (ELEKTRA/EEG) (@) 47| 3 SHADES (M(orown J
LOUNGIN BABY LUV
(356 LL COOL J {DEF JAM/MERCURY) 43913 GROOVE THEORY (EPIC)
4 | 2 | 10 | HOW DO U WANT IT/CALIFORNIA LOVE 42| 41| 2 | SHAKE A LIL' SOMETHIN'...
2PAC(FEAT. KC AND JOUO) (DEATH ROWNTERSCOPE) THE 2 LIVE CREW (LIL’ JOE)
| CAN'T SLEEP BABY (IF | YOU'RE THE ONE
514]6 R. KELLY (JIVE} ) 43|38 |18 SWV (RCA)
6| 6|12 | ONLY YOU 44| 40 | 15 | THA CROSSROADS
112 FEAT. THE NOTORIOUS B.AG. (BAD BOYARISTA) BONE THUIGSN-HARMONY SRELATMTY)
KISSIN' YOU GOOD LOVE
117116 TOTAL (BAD BOY/ARISTA) (@) 50 | 4 JOHNNIE TAYLOR (MALACO)
8 | 8 |11 | YOU'RE MAKIN' ME HIGHAET IT FLOW (@) 68 | 2 GLORIA
TON! BRAXTON (LAFACE/ARISTA) JESSE POWELL (SILAS/MCA}
C'MON N’ RIDE IT (THE TRAIN) GET MONEY
(8102 QUADITY Ds (uAbRAsOUNDB BeATATLANTG | | 47 | 42 | 28 JUNOR MAF A FEAT. THE NOTORIOUS BLG. (UNDEAS)
10| 9 |11 | WHYILOVE YOU SOMUCHAINT NOBODY (@) —| 1 NO MORE TEARS
MONICA (ROWDY/ARISTA) MASTER P FEAT. SILKK & MO B. DICK NO LMTPRORTY)
TOUCH MYSELF SLIP N’ SLIDE
D) 31 | 2 T-BOZ (ROWDYAAFACE/ARISTA) 642 DANNY BOY (DEATH ROW/INTERSCOPE)
@ 177 PO PIMP 50(43] 5 CLONES
DO OR DIE (FEAT. TWISTA) (RAP-ALOTANOO TRYBE) THE ROOTS (DGC/GEFFEN)
(@) 12| & THE THINGS THAT YOU DO 51| 45 | 18 | SCARRED
GINA THOMPSON (MERCURY) LUKE (LUTHER CAMPBELL)
1401315 TOUCH ME TEASE ME 52 | 37 | 11 | THEY DON'T CARE ABOUT US
CASE FEA] (SFOLED ROTTENCEF JAM) MICHAEL JACKSON (EPIC)
HAY IT'S ALL THE WAY LIVE (NO'
15(11) 14 CRUCIAL CONFLICT (PALLAS/UNIVERSAL} 53|54 12 COOLIO (TOMMY BOYIISLAND( W)
(1) —| 1 USE YOUR HEART 54 | 44 | 8 | | CONFESS
SWV (RCA} BAHAMADIA (CHRYSALIS/EMI)
BLACKBERRY MOLASSES ANYTHING GOES
(D[ 15| 8 MISTA (EASTWEST/EEG) (59 —| 1 RAS KASS (PRIORITY)
(18) — | 1 | ASCENSION (DON'T EVER WONDERY) 56 | 52 | 23 | KEEP ON, KEEPIN' ON
MAXWELL (COLUMBIA) MC LYTE FEAT. XSCAPE (FLAVOR UNIT/EASTWEST)
| LIKE HANG ‘EM HIGH
191438 MONTELLORDANFEAT. SUCK ROK (DEF JAMMERCLRY) 5714611 SADAT X (LOUD)
@ —11 WU-WEAR: THE GARMENT RENAISSANCE 58 | 49 | 20 | ALWAYS BE MY BABY
RZA FEAT. METHOO MAN & CAPPADONNA (BIG BEAT) MARIAH CAREY {COLUMBIA)
(2D) 36 | 4 | SO MANY WAYS 65| 11 | OPERATION LOCKDOWN/DA WIGGY
THE BRAXTONS (ATLANTIC) HELTAH SKELTAH (DUCK DOWN/PRIORITY)
22|16 | 7 | GIVE ME ONE REASON (60 — | 1 | 100 SPOKES
TRACY CHAPMAN (ELEKTRA/EEG) ABOVE THE LAW (TOMMY BOY)
WHERE DO WE GO FROM HERE RED LIGHTS
@) 2|7 DEBORAH COX (ARISTA) —|1 THA TRUTH (PRIORITY)
IN THE HOOD I'LL NEVER STOP LOVING YOU
24[19]|14 DONELL JONES (LAFACE/ARISTA) 62|51 |13 J'SON (HOLLYWOOD)
25|18 '3 | WHY DOES IT HURT SO BAD 63 | 59 | 25 | DOWN LOW (NOBODY HAS TO KNOW)
WHITNEY HOUSTON {ARISTA) R. KELLY FEATURING RONALD ISLEY (JIVE)
ALL | SEE WISHES
(26) 22| 3 A+ (KEDAR/UNIVERSAL) 641607 NATHAN MORRIS (PERSPECTIVE)
27112115 CHANGE THE WORLD 65156 7 SOMEDAY
ERIC CLAPTON (REPRISE/WARNER BROS.) ALL-4-ONE (WALT DISNEY/HOLLYWOOD)
THAT GIRL IT HURTS LIKE HELL
8|26 MAXI PRIEST FEATURING sHAGGY (virainy | |66 48| 5 ARETHA FRANKLIN (ARISTA)
YOU ALL THE THINGS (YOUR MAN WON'T DO)
2(2415 MONIFAH (UPTOWN/UNIVERSAL) 67 |67 |28 JOE (ISLAND) )
WITH YOU THINGS WE DO FOR LOVE
B0y 35| 7 SOMETHIN' FOR THE PEOPLE (WARNER BRos.) | | 68 | 57 | 5 HORACE BROWN (MOTOWN)
HOME
3D 34| 6 XZIBIT (LOUD) 69 (624 4 U (RIP-IT)
MOVIN’ O FASTLOVE
(292 CECE PENISTON (A&M) 70[55)15 GEORGE MICHAEL (DREAMWORKS/GEFFEN)
33|32 | 15 | HOUSE KEEPER 71|72 | 6 | MEAND THOSE DREAMIN EYES OF MINE
MEN OF VIZION (MJJ/550 MUSIC/EPIC) D'ANGELO (EMI)
GET ON UP BIG LONG JOHN
(26|14 JODECI {MCA) 12(61|2 MAD COBRA (EMI)
52713 LIKE A WOMAN 71315314 FOREVER MORE
THE TONY RICH PROJECT (LAFACE/ARISTA) PUFF JOHNSON (WORK/EPIC)
IT'S A PARTY PLEASE DON'T GO
3(28|6 BUSTA RHYMES FEAT. ZHANE (ELEKTRA/EEG) a9 — | 15 IMMATURE (MCA}
NEVER TOO BUSY A LIL' SOM’EM SOM'EM
{2515 KENNY LATTIMORE (COLUMBIA) 75|63 |4 RAPPIN' 4-TAY (CHRYSALIS/EMI)
()

Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.

& RY 8 bHd B B8 NIBS B IR

PO PIMP (N-TheWaiker, ASCAP)

RED LIGHTS (Mass Corizsin, ASCAPYEsick Semon ASCAP/
T-Simoov, ASCAP/bete, ASCAPA sk, BMYSaia, BM)
SAY IT AGAIN (FROM EDDIE) (Ml Sher, ASCAPBeere Tibe,

SUIP N' SUDE (Suge, ASCAP)

SO MANY WAYS (FROM HIGH SCHOOL HIGH) (SoSoDef,
ASCAP/EN ASOAR e ol ASCAPYTakar Care Of Busiess BMD HL
SOMEDAY (FROM THE HUNCHBACK OF NOTRE DAME)
(Wonderbnd, BMYWat Disrey, ASCAP) HL

STANES IS HIGH/THE BIZNESS (Tee Gl BMYDalisy Age, BMVEDHDy,
S0P

TELL ME ("LL BE AROUND) (Stveen Gens-EM, BMOHL

THA CROSSROADS (Rusbess Alack ASCAPMo Thug ASCAPHeer,
BVYBovra, ASCAP/BM Al ASCAP HL

THAT GIRL (Chysals EMMad ASCAPNoting HLASCAP Lz,
ASCAPAving BMOWEM

THEY DONT CARE ABOUT US (Viec, BMYWarer-Tamakae BMOWEM
THE THINGS THAT YOU DO (BM Blackwood, BMKO/B/0 ke,
BMYRxkey Jerkins, BMOHL

THINGS WE DO FOR LOVE (b, BMyHorace Broan BMYfFrank
Ny, ASCAP/Ness, Nity & Coprne, ASCAPMamer Cppel ASCAPWEM
TOUCH ME TEASE ME (FROM THE NUTTY PROFESSOR) MCA,
ASCAP/Chyra Dol ASCAP Curmrmn At Y, ASCAPAE, ASCAP Zarve,
ASCAP/Ness, Nity & Capone, ASCAP) L AVBM

TOUCH MYSELF (FROM FLED) EMIApi ASCAPDARP ASCAP)

ag

TWISTED (Kelh Sweat, ASCAP/E/A, ASCAPMB, ASCAP/

Deep Sound ASCAP/Shart Dok, BMYZorba, ASCAP) WBM

UNTIL THE DAY (Chuck Lie, ASCAP)

USE YOUR HEART (Waters Of Nazarelh, BMYS¥8 From The L,
ASCAP/TLucas, ASCAP)

WHERE DO WE GO FROM HERE (FROM ERASER) (OreFa
Trvee, BMYPeer, BMYBrandon Brody, BMYWamer-Tamertane, BMWYSkAnd
Gavel BMYER BMOHL

WHERE DO WE GO FROM HERE (Waner-Tamerre, BM/EV
Barkwood, BvYDeborah G, BM) HLAVBM

WHY DOES IT HURT SO BAD (FROM WAITING TO EXHALE)
(Eca BMYSony ATV Sangs, BMOHL

WHY | LOVE YOU SO MUCH/AINT NOBODY Wamer-Tamertare,
BMYBoctie-Loo, BMVEM Apri ASCAPNawghty, ASCAPMB, ASCAP)
WeMm

WISHES (FROM KAZAAM) EMADiL ASCAP/e Ty,
ASCAP/Ensign, BMWandarpool ASCAP/Cotlion, BVYTen East,
BMYSpringalo, BMVRChe Fury, BMD WEMAL

WITH YOU (Troy ASCAPA ke Furk, BMD
WU-WEAR: THE GARMENT RENAISSANCE (FROM HIGH
SCHOOL HIGH) (Reenca, BV Careers-BMG. BV

YOU'RE MAXIN' ME HIGH/LET IT FLOW (199 Groe 78,
ASCAP P, ASCAP/Eczt, BMYSany ATV Sargs, BMD HLABM
YOU'RE THE ONE (¥'s Street, ASCAP o, ASCAP Sl
ASCAP/One Ol Gretio o ASCAPB, ASCAPAMrder Warren Sigs,
ASCAPMamer Chegpel PRS)WEM

YOU SAID (Hope NAHay & Hope Sha Na, ASONP Dowhelignita,
ASCAPANG, ASCAP Ve Musah ASCAP WEM

YOU (Soul On Scud, ASCAP/EMA Apr, ASCAP/Thvee Boyz Frorm Newr,
ASCAP/Busrel, ASCAPMamer Chiagped, ASCAP HAVGM
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,

AND PROVIDED BY SoundScan®
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” B ] 52 | 42 | 43 | 29 | THE TONY RICH PROJECT A LAFACE 26022/ARISTA (10.98/15.98) WORDS | 18
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@ NEW) ! ﬁvgsli?as((:#glﬁlglgagy o 1 week at No. 1 C AT S RPYMERANDILIRE ! 55 | 49 [ 45 7 MEN OF VIZION M1J550 MUSIC 66347/EPIC {10.98/15.98) PERSONAL | 29
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(5)| NEWD 1 | MR. MIKE SUAVE HOUSE 1519*/RELATIVITY (10.98/15.98) WICKED WAYZ | 5 5 | 57 | 20 | DJKOOL CLR 7209 {10.98/15.98) (LET ME CLEAR MY THROAT) | 21
6 3 3 7 TONI BRAXTON LAFACE 26020/ARISTA (10.98/16.98) SECRETS 1 60 [ 44 [ 39 6 VARIOUS ARTISTS EASTWEST 61925/EEG {10.98/15.98) AMERICA IS DYING SLOWLY 12
7 4 4 9 | SOUNDTRACK A DEF JAM 531911¢/MERCURY (11.98/17.98) THE NUTTY PROFESSOR | 1 61 | 54 | 51 | 85 :A%ADIEI% BA.“O‘%“&%) THE SHOW, THE AFTER PARTY, THE HOTEL | 1
8 6 7 12 | THE ISLEY BROTHERS @ T-NECK 524214/ISLANO (10.98/16.98) MISSION TO PLEASE 2 5
9 1 9 7 JAY-Z FREEZE/ROC-A-FELLA 50592¢/PRIORITY (10.98/15.98) REASONABLE DOUBT 3 o e a Js‘\g-tﬁjﬂ:‘g!?;:/s‘m:ﬂ? BROS. (10.98/15.98) A THIN LINE BETWEEN LOVE & HATE 2
10 ) 6 25 | FUGEES A* RUFFHOUSE 67147¢/COLUMBIA (10.98 EQ/16.98) THE SCORE 1 63 | 47 | 49 7 NORMAN BROWN MOJAZZ 530545/MOTOWN (10.98/16.98} BETTER DAYS AHEAD | 31
11 [ 5 | 5 | 5 | CRUCIAL CONFLICT PALLAS 53006*/UNIVERSAL {10.98/15.98) THEFINALTIC | 5 64 | 58 | 64 | 7 &?ﬁ'&‘g@é},ﬁﬂﬁfﬁos&m%, RHYTHM OF THE GAMES: 1996 OLYMPIC GAMES ALBUM | 58
12 9 8 55 | BONE THUGS-N-HARMONY A‘ RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 65 | 5 | 55 15 | MAC MALL RELATIVITY 1505* (10.98/16.98) UNTOUCHABLE 6
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14 | 10 [ 10 | 11 | TOO SHORT A OANGEROUS 41584*/JIVE (10.98/16.98) GETTIN' IT (ALBUM NUMBER TEN) | 1 67 | o | 63 | 107 | BONE THUGS-N-HARMONY &’ ———eep e P
15 | 11 [ 12 | 10 | LOST BOYZ @ UNIVERSAL 53010* (10.98/15.98) LEGAL DRUG MONEY | 1 RUTHLESS 5526*/RELATIVITY (7.98/12.98)
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18 | 16 | 14 | 38 | R.KELLY A®JIVE 41579* (10.98/16.98) R. KELLY 1 * % Kk PACESETTER * % Kk

19 | 157 19 8 | JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD LOVE! | 15 98 | — | 2 | DAZZ BAND LuCKY010{10.98/14.98) : UNDER THE STREETLIGHTS | 70
20 | 20 | 20 | 16 | MASTER P NOLIMIT 53978*/PRIORITY (10.98/16.98) ICE CREAM MAN 3 78 | 69 | 10 | ANN NESBY PERSPECTIVE 549022 (10.98/14.98) I'M HERE FOR YOU | 64
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23 | 17 | 11 | 6 | DELA SOUL ToMmY BOY 1149* (10.98/16.98) STAKES IS HIGH | 4 14|70 | 8 | & G"J?Jé &ﬁ%’,‘cﬁtl'ﬂgﬁfg@,@ﬁg MILVA KIRK FRANKLIN AND THE FAMILY | 6
24 | 2 29 | 37 | LL COOL JA DEF JAM 523845*MERCURY (10.98 EQ/17.98) MR. SMITH 4 75 | 68 71 39 | COOLIO A? TOMMY BOY 1141* (11.98/16.98) GANGSTA'S PARADISE 14
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(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Ot America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-

lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.
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Getting Reinvigorated By The Insinuating Beat

EVERY ONCE IN A WHILE, you
have to walk away from something to
realize how much you love it. When we
recently escaped the daily grind of
life in clubland for a week of vacation,
the last thing we wanted to encounter
was a dance beat. In fact, as we
planned seven glorious days of play-
ing with our puppy in the park, read-
ing trashy novels, and watching the
entire ABC-TV soap lineup, the idea
of listening to music more rhythmic
than a typical Indigoe Girls record
seemed downright painful-—until
about the third day of the week.

Angel’s Grooves. Producer/DJ Angel
Moraes takes a break during a master-
ing session for “Hot'n’Spycy,” a beat-
mixed compilation of his previous sin-
gles due later this month on the New
York-based label of the same name.
The set’s track listing reaches back to
the start of his career in 1993, and it
includes such underground dance-
floor staples as “Welcome To The Fac-
tory,” “Heaven Knows,” and “The
Cure.” Also featured is “What | Want,
What | Need,” a new single with guest
vocals by Kelli Sae. Moraes recently
inked a U.K. distribution deal for the
project with the independent Subver-
sive Records.

It was at that point that we start-
ed to crave the pulse of an energetic
beat, not to mention the vigor of a
diva vocal and the twist of a clever
keyboard sample. Fortunately, we had
tossed a handful of advance cassettes
in our bag before leaving the office.
As we popped each tape on, some-
thing wonderfully odd happened. We
could hear the music without the clut-
tering clouds of business or industry
politics. What a joy it was to listen to
Vanessa Daou’s new single, “Two To
Tango,” or Funky Green Dog’s first
album and not feel compelled to say
anything more than, “Wow, this is
co00l.” Such revelation. It was like
rediscovering the reason we desper-
ately wanted this gig six years ago.

So now we're back behind the desk.
Faxes are piling up, voice mail is fill-
ing up, and deadlines are heating up.
Nearly every person we encounter is
a knot of stress. Just as the glow of
vacation seems to fade, we hang up

@auce,,
TRAX

by Larry Flick

the phone and pop on another tape.
Aaahh . .. it really is all about the
musie, isn’t it? If only more people in
this business would momentarily
pause and simply listen to the music
they’re dealing with. It can be quite
focusing. Our aim is to keep doing
exactly that. Somehow, the rest will
get done.

BACK TO THE BEATS: Speaking
of the Vanessa Daou single, “Two To
Tango” has been juiced from its orig-
inal languid jazz/funk pace into a
house kicker by Danny Tenaglia and
Vanessa’s hubby, Peter Daou.
Tenaglia and Vanessa Daou have
often collaborated on remixes and
never fail to bring out interesting
parts of each other’s musical person-
alities. The Valley of the Daou and
Lotus versions are particularly tasty,
balancing the need for aggressive
rhythms with the ethereal nature of
Vanessa Daou’s voice. “Two To
Tango” previews the artist’s second
Krasnow Entertainment/MCA disc,
“Slow To Burn,” a gorgeous album
that is dripping with sensuality. The
single is due any second now, with the
album slated for early October
impact.

Another MCA offering well worth
active turntable time is Frankie
Knuckles’ post-production of “Hit
Me Off” by New Edition. To our
ears, the hip-hop mix that flooded
radio initially seemed hard to improve
upon, but Knuckles has come to the
table with an unusually forceful house
version that is impossible to resist.
Nowhere in sight are his signature
lush strings. Instead, he opts for a
spare beat and dark keyboards that
will please underground purists while
drawing props from jeepsters who
normally shrug past house music.

When the powers that be at Epic
said the label would be working
Michael Jackson’s “HIStory” for
well over a year, they sure weren’t
kidding. The label will soon begin
stomping behind the project’s
umpteenth single, “Stranger In
Moscow”—and like its predecessors,
the song’s primary strength lies in a
bevy of trend-savvy remixes. Hani,
Todd Terry, and the Basement Boys
have been solicited to inject a little
street vibe into the track, with most-
ly slammin’ results. Both Terry and
the Basement Boys bring their famil-
iar house sounds to the song while
taking successful stabs at weaving
downtempo grooves.

As potent as those mixes are, the
reason to jump onto this record is
Hani’s inventive post-productions. His
Numb mix cruises at a trance/ambi-
ent pace, shrouded in haunting,
minor-key synths, while his Chill-Hop
version rattles with jungle tension.
These remixes are so good that we’d
be willing to bet that if this record

doesn’t boost M.J. into the hippest
light among underground punters, we
doubt that anything will.

Twisted America Records is final-
ly off and running with the long-
anticipated “Fired Up” by Funky
Green Dog, a percussive, tribalistic
anthem that previews what we pre-
dict will be one of the most important
house music albums of the year.
Tenaglia’s remixes are too hot for
mere words. Just drop the needle on
the vinyl and let your body do the
talking. And while you're twitchin’
and twirlin’, begin counting down to
Sept. 24, which is when the act’s self-
titled disc will be in stores.

How excited were we to find a

brand-new single by Irene Cara dur- . [

ing a recent riffle through the racks
of New York’s Vinylmania Records?
We have been on the hunt for any-
thing by this dormant diva for two
years now. (In fact, if you are reading
this, Irene, give us a call!) “All My
Heart” on Italy’s UDP Records
shows the singer in excellent voice,
waxing romantic and optimistic over
a breezy hi-NRG musical foundation
created by Peter Vice and Michele
Vice. It’s easy to get past the fact
that the music is mildly derivative of
“Children” by Robert Miles once
Cara begins to belt her way through
the chorus, throughout which she is
backed by a joyous girlie choir. Per-
fect for tea-dances and any crowd
that squeals for the likes of La
Bouche and Real McCoy. Actually,
the right stateside label scenario
could result in a top 40 revival for
this fab singer. A&R reps, get
crackin’!

GATHERINGS: Citizens of clubland
love few things more than an excuse
to come together for a good schmooze.
Maybe that’s why there are so many
gatherings planned throughout the
year—including Billboard’s Dance
Musie Summit. The cool thing is the
uniqueness of each event in its pre-
sentation and direction. It certainly
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CLUB PLAY

. KEEP ON JUMPIN' LISA MARIE
EXPERIENCE FFRREEDOM

. L AIN'T GOT TIME NEXT PHASE
SUB-URBAN

. LAST NIGHT A DJ SAVED MY LIFE
THE MILK sTocKHOLM IMPORT

. JUMP ON IT SIR MIX-A-LOT AMERICAN

. BRAND NEW DAY MINDS OF MEN
PERFECTO IMPORT

b W N =

MAXI-SINGLES SALES

. JUMP ON IT SIR MIX-A-LOT AMERICAN
. TOUCH MYSELF T-BOZ rowoy
. OUT FOR THE CASH DJ HONDA ReLaTivITY

. IT'S A PARTY BUSTA RHYMES FEAT.
HANE ELEKTRA
. UNTIL THE DAY NONCHALANT mca

U BWN =

Breakouts: Titles with future chart potential,

based on club play or sales reported this week.

Moving On Up. Wanda Vaughn, a member of popular pop/dance tric the Emo-
tions, has signed a recording deal with West Coast indie Raging Bull Records.
The singer will divide her time between gigs with the act, known for such '70s
classics as “Best Of My Love,” and cutting her first album for the label. The pro-
ject will be previewed with a still-untitled single before the end of 1996. Flanking
the seated Vaughn, from left, are Raging Bull executives Joseph Isgro, Paul
Ring, and Joey Batts.

makes for a warmly noncompetitive
calender year.

On Aug. 26-29, mobile DJs and
hardware specialists will turn the
Trump Plaza hotel in Atlantic City,
N.J., upside down for the 1996 Inter-
national DJ Expo. Presented by DJ
Times and Testa Communications,
this event offers a soup-to-nuts view
of this carner of the dance music
industry. After five years, this has
become one of the best opportunities
to do business with Numark and Pio-
neer, among numerous other compa-
nies.

On Oct. 17-19, the European club
community will meet in Holland for
the first Amsterdam Dance Event.
Organized by the Conamus Founda-
tion, this confab will balance the req-
uisite artist showcases with unusual
daytime discussions. Among the more
intriguing prospects are the territory
focus groups, which will provide an
in-depth view of various European
danee markets. Participants will get
an idea of how each market works,
who the major players are, and the
styles of music in specific territories.

Among the acts already booked for
the event are Todd Terry, Sister
Bliss, Richie Hawtin, Red Snap-
per, and Mixmaster Morris. They
will appear at clubs that include
Mazzo, Paradiso, Havana, and
Escape.

BEATS AND PIECES: Prepare to
gag with glee. Old-school diva Siedah
Garrett has joined Brand New
Heavies as their full-time front
woman. The act is locked away in a
studio, writing and recording mater-
ial for an albym that could be ready
for consumption in early ’97. For
those too youmg to remember, Garrett
is a former protégé of Quincy Jones
whose voice and songwriting skills
made for many a radio hit—not the

least of which was her own
“K.I.S.S.I.N.G.” First Irene Cara’s
new single, and now this—can we
possibly be happier?

On the compilation tip, Left Coast
sensation Richard “Humpty” Vis-
sion follows his red-hot “This Is My
House” with “House Nation,” an
album that displays his sharp
turntable mixing skills, as well as a
song selection combining future hits,
such as “Devotion” by Devone, with
current faves, such as “Superstar” by
Charm Farm. Available on Aqua
Boogie Records.

Another multi-act disc deserving
attention is the gay-targeted “I'm
Coming Out” on Canada’s Quality
Records. Although there is a lot of
familiar music here, inciuding the
amusing “It’s Raining Men” by the
Weather Girls, there are festive rar-
ities, such as “Hit And Run Lover” by
Carol Jiani. The album is enjaying a
crossover hit on Canadian radio with
“T’ll Just Say Goodnight” by loeal ris-
ing star Carol Medina.

If you are among the many who
gave a listen to the Christian-leaning
“Sweet Salvation” by Worldwide
Message Tribe earlier this year, then
your mind should be open to the
music on “Jumping In The House Of
God,” an album that teams the group
with several promising new acts.
Among the strongest artists featured
is rapper Cameron Dante, whose DJ
prowess is familiar to regular pun-
ters on the Manchester, England,
rave circuit.

The beats on “Jumping In The
House Of God” are totally eredible
and accessible to mainstream dance-
floors. In fact, we’d bet that the
right amount of promotional TLC
could push *Joy” by Sani onto cross-
over radio. Something for the folks
at Warner-Alliance Records to con-
sider.
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Wishing On A Star. Bryan White has added his voice to Walt Disney Records’
album “The Best Of Country Sings The Best Of Disney.” He sings “When You
Wish Upon A Star.” Other artists taking part are George Jones, Pam Tillis, Dia-
mond Rio, Kathy Mattea, and Tanya Tucker. Shown, from left, are White’s man-
ager, Marty Gamblin; producer Gary Burr; White; WDR product manager Susie
Romano; and WDR A&R director/executive producer Harold J. Kleiner.

Il BY DEBORAH EVANS PRICE

NASHVILLE—A greatest-hits pack-
age generally signals the end of one
chapter in an artist’s career and her-
alds the beginning of a new one. As
RCA releases “Clint Black (The
Greatest Hits)” Sept. 24, Black can
look back on an impressive string of
hits, starting with his 1989 debut “A
Better Man” and winding up with
“Life Gets Away,” which peaked at
No. 4 on the Hot Country Singles &
Tracks chart last December.

Now, after a self-imposed absence
from country radio during the first

half of 1996, Black is launching the lat-

NASHVILLE SCENE SPOTLIGHT: There are defining
moments in every career, and Trisha Yearwood’s came
Aug. 4, when she took the stage before
the world te close the Olympic Games
in Atlanta.

With billions watching worldwide,
Yearwood was a commanding pres-
ence as she sang “The Flame.” She
was never more authoritative than
when she made that Olympic moment

" YEARWOOD

Yearwood has rapidly
Seane
Belmont University here.
and she has rapidly matured as an artist. (Yearwood serves
to tell you about this brand-new album I have coming out.’
overwhelming was the feeling that this is the only time that

her own. Yearwood truly has stepped
onto the warld stage as perhaps the
best this country can offer. Equally
assertive is her forthcoming MCA album, “Everybody
Knows,” due Aug. 27.
come into her own as per- 3

haps the prototypical new

female country artist. She m e
rose through the ranks asa

Musie Row intern (at MTM e ——
Records) while earning a

degree in music business at

She earned her stripes asa ™
demo singer. After Garth

Brooks tapped her to open

shows for him, it was only a

matter of time before she

came into her own. Her debut single, “She’s In Love With
The Boy,” went to No. 1; her career has grown ever since;
as a member of the board of directors of the Country Music
Assn.)

Yearwood confesses to Nashville Scene that in the midst
of the biggest moment of her career—the Olympics—she
felt a twinge of temptation to take care of a little business.

“I was just joking,” she says, “but I thought, what if T got
up there and said, ‘Before I sing this beautiful song, I want
You know, there was that captive audience of 3.5 billion peo-
ple around the world. If we sold to even one-half of a percent
of those . . . The business side of me was kicking in, I guess.”

About the Olympic moment, Yearwood says, “I’'m not
easily moved by things, but that was pretty amazing. It’s
hard to describe. It was not a nervous feeling; it was not
that I felt that the whole world was watching. What was so
the whole world comes together, and you really feel it there.
1 was trembling from head to toe, but it wasn’t from nerves.
I guess it was from the awesomeness of the event—that all
the countries of the world were gathered in peace. It’s not
something you can describe.”

Yearwood originally recorded “The Flame” for MCA
Nashville’s “One Voice” Olympic album. When the Olympic

by Chet Flippo

Trisha Yearwood’s Olympic Games
Performance An Exercise In Excellence

Committee approached her to perform it at the the clos-
ing ceremonies, it was a top-secret affair. Yearwood record-
ed an a cappella track to be played at the ceremony, and
she planned to lip-syne to it, since she was to be standing
at the flame cauldron while her backing group, the More-
house Men’s Choir, was on the stadium field. “Instead,”
she says, “we decided to do it live, and I'm glad we did. I
don’t think it would have had the impact it did otherwise.”

That song sense shows up on her new album. For some-
one who is not a writer, Yearwood consistently finds qual-
ity songs that form a cohesive work for her. She declines to
analyze this, saying, “I figure I'm at a good place in my
career. Country music is changing, but I'm not trying to
figure it all out. I just try to make records that I think are
good. I'm in the position of
being an artist who has
been lucky that I'm able
to maintain what I'm
doing, even though I'm
not the biggest commer-
cial star out there. I don't
have to sacrifice whatev-
er integrity I have. Part of
that has to do with why
I'm in the business and
the people I deal with.”

Yearwood says she is
lucky to have producer
Garth Fundis. “I've never
had a producer telling me I have to cut more radio-friend-
ly songs or more this or more that.”

Yearwood says the songs she and Fundis chose for
“Everybody Knows” are about relationships, and the
album, she feels, balances songs that can be commereial
with songs she did simply because she likes them. “I can
actually hear four or five of these things on the radio in my
head,” she says. “Then there are other songs that just need
to be there. I mean, nobody releases 10 singles off an album
anyway. Every song doesn’t have to be a line dance.”

The first single, “Believe Me Baby (I Lied),” typifies her
selection process. “I’'m really proud that I got that song,”
she says. “It came down to almost arm-wrestling Kim
Richey [the Mercury artist who co-wrote the song]. She
had the song on hold for herself. Garth told me about the
song and said, ‘It’s perfect for you, but you can’t have it.’
Finally, he played it for me, but I still couldn’t have it. This
was over a year ago. Kim is a friend of mine, and I'm a big
fan of hers, so I wasn’t going to just take it from her. But
we just kept asking her about it. Then, when Kim started
cutting her album, she went in a little different direction,
and we were able to get the song. It reminds me of old
[Linda] Ronstadt. I love the lyric. I'm semi-famous for
recording songs about guys as jerks, but this song is more
about the woman being the jerk, and I kind of like that,
for a change.”

est chapter in his career with a new
single, a new album, and his first
major acting role.

“It’s pretty exciting for me because
I don’t just sit back and look at the
past, but I had to figure out what I
wanted on [the album], and I had to
think about what I want to say abcut
it. So it’s been a great reflection,”
Black says.

After seven years of touring
almost nonstop, Black has taken time
off this year to rest, refocus, and
revitalize his creative energies. He
recorded three new songs for his 15-
track greatest-hits collection—“Like
The Rain,” “Halfway Up,” and
“Cadillac Jack Favor.” “Like The
Rain” will be released to country
radio Aug. 26 and will be Black’s first
single this year.

“We stopped at year end, and we've
kind of kept him off the radio,” says
RCA Label Group chairman Joe
Galante. “Between [Left Bank Man-
agement], Clint, and ourselves, we all
thought about giving ourselves some
time off. Ever since [1989] it’s been a
dead run. We've had one album after

another album, after another single,

after another single.”

Galante says the label timed the
greatest-hits package to take advan-
tage of the fourth quarter. “People
have been asking for quite some time,
‘When are we going to get a Clint
Black record?” And they are about to
get one.”

GOOD TRACK RECORD

Galante says radio programmers
have told his promotion staff they are
glad to have new music from Black.
“There has been a great deal of
excitement,” he says. “They feel like
in this sea of unknowns, they really
need some established people who
have got more of a proven track
record, and Clint is certainly one of
those. And since he’s been off the
radio a little bit, it actually provides a
little bit more excitement.”

Galante is pleased with the new
cuts on the album. “He’s singing
great,” the label chief says. ‘James
[Stroud, the co-producer] and he real-
ly locked into a groove in terms of
making these tracks for the new
album . .. Clint is a very distinetive
singer. I really do believe these tracks
will jump out of the radio. He’s always
had a special place on country radio.
They have been very good to him over
the years.”

Two of the new cuts, “Halfway Up”
and “Cadillac Jack Favor,” will be fea-
tured in Black’s upcoming TV movie,
which tells the real-life story of rodeo
champion Jack Favor, who was
framed for murder and spent eight
years in prison before he was
released. Even though he was exon-
erated, Favor has never been induct-
ed into the Rodeo Cowboy Hall of
Fame, an oversight Black is hoping to
remedy by drawing attention to
Favor’s life and discussing the possi-
bility of induction with the Profes-
sional Rodeo Cowboys Assn.

Black co-wrote “Cadillac Jack
Favor” with band member and long-
time collaborator Hayden Nicholas
and says it was one of the most diffi-

Black’s Back With Greatest Hits

RCA Set Marks Return To Radio After A Hiatus

cult songs they ever wrote. “We want-
ed to tell the story and help bring
attention to the movie and the fact
that he wasn’t in the Hall of Fame,” he
says. “We worked hard on it to try to
tell the story and
not give it away,
because we want
people to see the
movie. But we
also want people
to hear the song
and if they didn’t
see the movie,
still get it. It was
one of those songs
that is real important, like the movie
framing someone’s life story. We felt
it was the perfect opportunity to write
asaga.”

The new songs mark the first time
Black’s wife, actress Lisa Hartman
Black, has sung with him on an album.
He says she was reluctant and had to
be coaxed into it. “She sings with me
on my demos when I'm working at
home,” he says, “but I couldn’t get her
in the studio until somebody heard her
on the demo and said . .. I needed to
get her into the studio.”

Black says fans have been encour-
aging his wife to sing with him for
years, and when management also
began urging her to do it, she relent-
ed. “I've been trying to convince her
for years to sing background,” he
says. “If nothing else, I'll be paying
somebody in the family.”

To make consumers aware of the
album, RCA Label Group senior
VP/GM Randy Goodman says several
strategies are planned. “We’ve been
talking about to our distribution com-
pany and to our account base and radio
stations for several months,” Goodman
says. “We began our communication
with the accounts and our own distri-
bution company the beginning of June,
and that will continue right up until
the dropping of this album.”

MOVIE TIE-INS PLANNED

Goodman says RCA is exploring
ways to tie in Black’s appearance in
the Favor movie with the album. “We
are in the process,” he says. “We have
yet to sit down and speak specifically
with the network about what exactly
our promotional tie-ins are going to
be‘,,

Goodman expects the record to
have a long life. “This record comes
out the end of September, and we go
right into the [Country Music Assn.]
awards-and right into the Christmas
selling season, and that’s going to be
the life of the first single,” he says.
“In the life of the second single,
we’re going to have an event—the
Jack Favor movie—and all the pro-
motional spins we’ll be able to get off
that.

“So that’s exciting and unique and
from a marketing point of view will
allow us to maintain a high level of vis-
ibility and impact on this record . . .
The marketing plan is about creating
as much awareness at the consumer
level that a Clint Black record is com-
ing.”

To do that, the label has planned
several radio specials and promotions,

(Continued on page 27)
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by Wade Jessen

THE DISTANCE: In a tepid week for country album sales, Vince Gill’s
“High Lonesome Sound” is the only title an Top Country Albums (13-11) to
show a gain exceeding 1,000 units and is one of only 29 titles on the entire
chart to show any increase. In fact, rural music experienced such an ambiva-
lent week that we had to adopt more lenient bullet eriteria for Top Country
Albums than we used for any of this issue’s other album charts.

Gill's gain of more than 1,500 pieces parks our Greatest Gainer trophy
squarely upon his mantle, with the nearest contender for that honor being
Mindy McCready’s “Ten Thousand Angels” (BNA), which gains more than
900 units and bullets at No. 5.

David Sanders, market development coordinator at MCA Nashville, says
that Gill's increase is reminiscent of sales spurts experienced by earlier Gill
titles when his power ballads begin to “kick in” at radio. Sanders says that
“Worlds Apart,” which rises 32-26 on Hot Country Singles & Tracks, is an emo-
tionally charged contrast to the set’s title track, which was its lead single. “High
Lonesome Sound” peaked at No. 12 in the June 8 issue and featured bluegrass
banjo and Appalachian harmonies by Alison Krauss. The album features two
takes of the title track: One is the radio version, and the other is a stripped-
down production that features Krauss and her band, Union Station.

Sanders also cites the socially conscious emotionalism of the “Worlds Apart”
video as a consumer motivation. That clip is in heavy rotation at country cable
ports CMT and TNN. The video portrays several emotional scenes, ineluding
one of a minister who inspects the charred ruins of a burned church.

Of the 20 titles Gill has driven into the top 10 an Hot Country Singles & Tracks,
12 have been ballads. Three of those downtempo tracks peaked at No. 1.

THE THINGS WE DO FOR LOVE: Kenny Chesney’s “Me And You” (BNA)
picks up the percentage-based Pacesetter award on Top Country Albums for
a second consecutive week, rising 61-62 with a 23% gain. Meanwhile, the title
track from that package jumps 47-41, increasing by more than 500 detections.
Bill Hagy, PD at WXBQ Johnson City, Tenn., says that Chesney’s song is
Jjust one in a throng of ballads hitting country radio this summer. Hagy, an
outspoken critic of ballad singles, says that radio usually feels an onslaught
of ballads much later in the year. Hagy says Music Row generally doubles up
on ballad releases in the early autumn months, theorizing that hit ballads
equal sales increases. Hagy’s theory is that the ballad glut has arrived early
in order to fatten up the sagging summertime retail figures.

Hagy says that despite the problems this tempo imbalance creates for pro-
gramming, he senses that several ballads could break through the clutter, cit-
ing Chesney’s song and Larry Stewart’s “Why Can’t You” (52-48) as exam-
ples. “These are the songs that rip your heart out, make people fall in love, and,
in doing so, keep our format healthy and memorable,” Hagy says.

KEEPING SCORE: Managing the tempo balance at country radio is a con-
stant challenge, and here’s the way our airplay chart stacks up with respect
to the ratio of ballads to uptempo tracks. Slightly more than one-third (28) of
the titles appearing on Hot Country Singles & Tracks are ballads. Midtem-
po material also accounts for 28 titles on that list, while uptempo songs fill
the remaining 19 positions. George Strait’s “Carried Away,” which holds at
No. 1 for a second week, is the only ballad on the chart to have made it all the
way to the top. Meanwhile, half of the titles that bullet on Top Country Albums
are currently represented at radio by ballads.

CLINT BLACK

(Continued from page 25)

including a Huntsman Entertainment
syndicated radio special, a Westwood
One countdown show, a satellite radio
tour, and promotions with the syndi-
cated “After MidNite With Blair Gar-
ner” show. “Since Clint is so strong in
radio, we feel that is the place to real-
ly hit his demographic,” Goodman
says. “So we're going to be pouncing
on syndicated radio in October and
continuing through November and
December.”

Goodman says the label also plans
to cover its bases at the retail level.
“Our plan is to look at our critical few
accounts, the accounts that make up
75% of our business, and just ensure
that from Oct. 1 to Deec. 31 if you go
into one of those stores, you can’t help
but see Clint Black product. We've got
a ‘coming soon’ campaign set with
Handleman that is going to put us out
to all the Kmarts. And Clint played
the Anderson [Merchandisers] con-
vention here in Nashville about a
month ago, and they’re going to be
working with us on a very high visi-
bility campaign.”

Mike Gionet, new country music
buyer at Tower Records in Nashville,
says he’s looking forward to the
release.
around since 1989 and has been a
steady seller since the start,” Gionet
says. He adds that he expects the
movie’s airing in early 1997 will pro-
vide an additional boost to sales.

To drive people into the stores when
the album comes out, Goodman says,

‘there will be an extensive ad eam-

paign. There are also plans for Black
to do a great deal of media to raise
visibility, and he will make appear-
ances on the Internet via BMG’s
World Wide Web site. Black will also
be part of a campaign with Kellogg
and the American Heart Assn. that
will place his image on boxes of break-
fast cereal.

“That’s going to tie Clint in to mil-
lions of impressions on what Kellogg
calls their ‘Heart Healthy’ line of
cereals,” Goodman says. “The cam-
paign will run Oct. 6 through Nov. 17.
In that period of time there are going
to be various circulars run in Sunday
papers. We're going to hit 110 million
Sunday [readers] through Sunday
papers through that period. That’s
going to be another good visibility
campaign for him as well.”

There are no plans for Black to
embark on a tour as yet. Black’s book-

“I can’t wait. He’s been-

ing agent is Ron Baird at Creative
Artists Agency.

“The only thing that worries me
about all these new acts coming into
prominence is everybody is going to
wear out the touring market,” Black
says. “If you are going to go out and
play in the same town that in the same
month just had Tim McGraw, Reba
MecEntire, Vince Gill, or Alan Jackson,
you are expecting too much out of the
concertgoers. You are seeing it going
from, when I came in, six to eight
headliners to 26 headliners.

“Some people need to get their
butts off the road and stop touring
constantly. We can’t do it. This is
something I feel real passionate about.
The industry has grown up and the
numbers have grown, [but] the

. what I can provide,” he says.

amount of concertgoers is still pretty
much the same, and when you have
certain acts, which I won’t name, that
tour every single year and try to do
100-plus cities, it’s not going to work
for very long. It’s expecting too much
of the marketplace.” .

In his time off the road, Black has
been contemplating further develop-
ing his publishing company, Blackened
Musie. Black says he writes more than
he records and would like to pitch
some of his songs to other acts. He has
signed a writer, Thom Ward, to his
publishing company and plans to help
develop his writing career.

“I'm going to be putting on my pub-
lishing hat and going out personally
and looking at who needs what and

-

In His Footsteps. Sixteen-year-old Shooter Jennings is following in the foot-
steps of his legendary father, Waylon Jennings, by entering the music business
and signing a writer's agreement with BMI. Shown, from left, are Waylon Jen-

nings, Shooter Jennings, and BMI associate director of writer/publisher relations

Mark Mason.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
23 470 1IN ATLANTA (Tom Collins, BMU/Brownsouth, BMI)
WBM

24 ARE WE IN TROUBLE NOW (Chariscourt Ltd., PRS/Almo,

wavarious, ASCAP)
12 GIVIN' WATER TO A DROWNING MAN (Sony/ATV Cross
Keys, ASCAP/Four Sons, ASCAP/PolyGram Int'l, BMi/Lee

ASCAP) HL Roy Pamell, BMI) HL

21  BELIEVE ME BABY (I LIED) (Mighty Nice, BMI/Wait No 69  GOIN' GOIN' GONE (Rio Bravo, BM/Gila Monster, BMI)
More, BMY/PolyGram Int'l, ASCAP/Julann, ASCAP) HL WBM

20  BIG GUITAR (EMI Blackwood, BMGator Tale, BMI/Half 59  GOODNIGHT SWEETHEART (Sony/ATV Cross Keys,
Mine, BMI) HL ASCAP/Sony/ATV Tree, BMl/Tharxamillion, BMI) HL

31  BLUE CLEAR SKY (Starstruck Writers Group, ASCAP/Mark 9
D., ASCAP/Alabama Band, ASCAP/Wildcountry, ASCAP/Miss

Blyss, ASCAP) WBMML

BLUE (Trio, BMUFort Knax, BMI) WBM/MHL 75
BY MY SIDE (Red Brazos, BMiAt's Timeless, BMI) WBM

CARRIED AWAY (Wamer-Tamertane, BM/Rancho Belita,

BMYJeft Stevens, BMI) WBM 47
42 CHANGE MY MIND (Zomba, ASCAP/Bull's Creek, BMI)

WBM
11  DADDY'S MONEY (Littee Big Town, BM/American Made,

GUYS DO IT ALL THE TIME (QMP, ASCAP/Teapot,
ASCAP/Willdawn, ASCAP/Balmur, ASCAP/Brian’s Dream,
ASCAP]

)
HANGIN' IN AND HANGIN' ON (Sony/ATV Cross Keys,
ASCAPMigh Seas, BMI , BMI/PolyGram Int'l,
BMV/Songs Of McBride, Bl Of Rayman, BMI)

~88

Wishin', ASCAP/EMI April, ASCAP/Tina Arena,
SOCAN/Dreamlng Public, SOCAN/Down in ant, SOCAN)

MU/Songs
HEAVEN HELP MY HEART (EMI April Canada, ASCAP/Into

BMV/Love This Town, ASCAP/David Aaron, 60 HIGH LONESOME SOUND (Benefit, BMI) WBM
ASCAP/Starstruck Writers Group, ASCAP/Mark D., ASCAP) 56 HOME AIN'T WHERE HIS HEART IS (ANYMORE) (Loon
WBMML Echo, ASCAP/Zomba, ASCAP) WBM

14 DON'T GET ME STARTED (Sony/ATV Tree, BMUStarstruck 33 HOME (WB, ASCAP) WBM
Writers Group, ASCAP/Mark D., ASCAP/Sam's Jammin', 64 HONKY TONKIN'S WHAT 1 DO BEST (Wamer-Tamertane,
BMI) HL BMIMarty Party, BMI) WBM

FALL REACHING (EMI April, ASCAP/JKids, ASCAP/Wamer- 49  HURT ME (Mike Curb, BM/Diamond Storm, BMI/Posey,
Tameriane, BMI/Hedl BMI) 3 BMVRockin'R, BM/Sonty/ATV Tree, BMI) HLAWBM

73 FEAR OF A BROKEN HEART (Irving, BM/Mclames,
BMU/Salzillo, BM/More Barogue, BM/Hamstein Strou-

1AM THAT MAN (Wamer-Tamerlane, BMY/Constant Pres-
sure, BMI/Acuff-Rose, BMI) WBM

7 1 DON'T THINK | WILL (Sydney Erin, BMI)
K1 D(:A(Wam-Tameﬂam, BMI/Pollywog, BMI/Socan, BMI)
WB|

61 1JUST MIGHT BE Ueny Taylor, BMI)

55 | NEVER STOPPED LOVIN' YOU (Mumrah, BMY/Top Of The
Levy, BM/Zomba, BMI) WBM

51 IRRESISTIBLE YOU (Sony/ATV Cross Keys, ASCAP)

21 IT'S LONELY OUT THERE (Lite Big Town, BMI/American
Made, BMVSony/ATV Tree,.BMi/Ben's Future, BMI)

WBMHL
8 IT'S MIDNIGHT CINDERELLA (Sony/ATV Cross Keys,

ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No
Fences, ASCAP/Careers-BMG, BMI/A Hard Day's Write,
BMI) WBMML

25 JACOB'S LADDER (Hamstein Cumberland, BM/Baby Mae,
BMVCo-Heart. BMI) WBM

16 LEARNING AS YOU GO (Sony/ATV Cross Keys, ASCAP) HL

17 LIVING IN A MOMENT (Pat Price, BMI/Sydney Erin, BMI)

66 LOVE IS STRONGER THAN PRIDE (Maypop, BMU/Wild-
country, BMU/Makin’ Chevys, BMI/Sydney Erin, BMI)

29 LOVE REMAINS (Sony/ATV Tree, BMI) HL

71 ALOVE STORY IN THE MAKING (Mighty Nice, BMI/AI
Andersongs, BMI/Blue Water, BMl/Aimo, ASCAP/Daddy
Rabbit, ASCAP) WBM

39  THE MAKER SAID TAKE HER (Maypop BMVMIdcounﬁy
BM/Route Six, BMVEMI Blackwood, BMI) WBM/HL

41  ME AND YOU (Acuff-Rose, BMY/Songs Of Rayman,

BMI/CMI, BMI) WBM

MISSING YOU (Sony/ATV Tree, BMI/Raul Malo, BMI/Mighty

Nice, BMI/Andersongs, BM) HL

MORE THAN YOU'LL EVER KNOW (Post Oak, BMI) HL

MY MARIA (Duchess, BMU/Bug. BM\/Prophecy, BMI) HL

NOBODY'S GIRL (Sony/ATV Tunes, ASCAP/Purple Crayon,

ASCAP) HL

ZRE B

18  NO ONE NEEDS TO KNOW (Loon Echo, BMI/Zomba,
WBM

ASCAP)
2 ON A GOOD NIGHT (Sony/ATV Tree, BMI/Terilee, BMI/Don
Cook, Bl ATV Cross Keys, ASCAP) HL

63  ONCE | WAS THE LIGHT OF YOUR LIFE (Careers-BMG,

BMUHugh Prestwood, BMI) HL
5 ONLY ON DAYS THAT END IN Y (Of Music, ASCAP)

57 REDNECK GAMES (Max Laffs, BMY/Songs Of PolyGram,
BM{/Virgin Timber, BMI) HL

44 THE ROAD VOU LEAVE BEHIND (Okd Desperados,
ASCAP/N2 D, ASCAP)

15 RUNNIN' AWAY WITH MY HEART (Sony/ATV Tree,
BMi/Katy's Rainbow, BMY/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL

6 SHE NEVER LETS IT GO TO HER HEART (Great Cumber-
land, BM/Tom Shapiro, BMY/Diamond Struck, BMYMike
Curb, BMI) WBM

72 SHE'S GETTIN' THERE (Travelin’ Zoo, ASCAP/Telly Larc,
ASCAP/John & Justin, ASCAP/Club Zoo, BMVLee Green-
wood, BMI/Bambi Smithers, BMI)

13 SO MUCH FOR PRETENDING (Seventh Son, ASCAP/Glen
Campbell, BM/New Court. BMI/Hayes Street, ASCAP) WBM

36 STARS OVER TEXAS (Sony/ATV Cross Keys, ASCAP/SLL,
ASCAP/Sony/ATV Tree, BMi/Terilee, BM!) HL

70

74

STRAWBERRY WINE (Longitude, BMI/August Wind,
BMV/Great Broad, BM{/Georgian Hills, BMI)
SUDDENLY SINGLE (Great Cumberiand, BM/Diamond
Struck, BMY/Tom Shapiro, BM/Sony/ATV Tree, BMI)
WBMML

THANKS TO YOU (Wamer-Tamertane, BM/Marty Party,
BMU/Sony/ATV Cross Keys, ASCAP/Four Sons, ASCAP)
THAT GIRL'S BEEN SPYIN' ON ME (Istand Bound,
ASCAP/Famous, ASCAP/Diamond Struck, BM/Hamstein
Cumberland, BMI) HL/WBM

65  THAT LAST MILE (Sony/ATV Cross Keys. ASCAP/Seven
Summits, BMUWill Robinsongs, BMS)

67 THAT'S ENOUGH OF THAT (MCA, ASCAP/Sweet Silver,
ASCAP)

10  THAT'S WHAT | GET FOR LOVIN' YOU (Careers-BMG,
BMU/A Hard Day’s Write, BMI/Rio Bravo, BMI) WBM/HL
54 THAT WAS HIM (THIS IS NOW) (What About Vem,

4 WE"I: YOU CAN TELL ME GOODBYE (Acuff-Rose, BMI)
WB|

35 THERE'S A GIRL IN TEXAS (Sawng Cumpny, ASCAPNVip

Vipperman, ASCAP)

A THOUSAND TIMES A DAY (MCA, ASCAP/Gary Burr,

ASCAP/Sony/ATV Cross Keys, ASCAP/Four Sons, ASCAP)
HL

&

VIDALIA (EMI Blackwood, BMU/Ty Land, BMI/Starstmck

Writers Group, ASCAP/Mark D., ASCAP) H

WHAT WILL YOU DO WITH M-E (Cro-Jo, BMVDennls Mor-

gan, BMI) WBM

WHOLE LOTTA GONE (Gotf Club, ASCAP/Affiliated,

ASCAP/Oliverius, ASCAP/Cut-Wite, BMI/C.SA., BMI)

WHY CAN'T YOU (EMI Biackwood, BMI/B Rit B Rock,

BMUNic Kim R, BMI) HL

AWOMAN'S TOUCH (FblyGram Int’l, ASCAP/Tokeco,

BMi/Zomba, ASCAP) WBl

WORLDS APART (Bemﬁt BMVLMe Big Town, BMU/Ameri-

can Made, BMI) WBM

WRONG PLACE, WRONG TIME (Milihouse, BMI/EMI Tower

Street, BMVEMI Blackwood, BMI) HL

YOU CAN'T LOSE ME (Big Tractor, ASCAP/WB,

ASCAP/Kicking Bird, BMl/Thomahawk, 8M) WBM

E‘OUBI:; NOT IN KANSAS ANYMORE (Cobum, BMI/Bro ‘N
s, BMI)

RIS &8 8 8 &
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TOP GOUNTRY ALBUMS

PROVIDED BY

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

SoundScan®

) [t
g g g g
x o} = x x o =
Elelelz 8 ElE|2|z 2
slElela = lclela <
4 % z £ | ARTIST TITLE s % % z 4 ARTIST TITLE g
E & o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTEQ LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o [ 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTEQ LIST PRICE OR EQUIVALENT) a
. * %k NO. T4 x * 38 | 33 | 43 | 134 ﬁgg;g:gg’?g% :3315 - YOU MIGHT BE A REDNECK IF... | 3
1 1 1 4 | LEANN RIMES CURB 77821 {10.98/15.98) 4 weeks at No.'1 BLUE | 1 : —
39 132129 9 WILLIE NELSON ISLANO 524242 (10.98/16.98) SPIRIT | 20
2 2 2 78 | SHANIA TWAIN A’ MERCURY NASHVILLE 522886 (10.98 EQ/16.98) THE WOMAN IN ME 1
40 | 36 | 38 58 | BRYAN WHITE @ ASYLUM 61642/EEG (10.98/15.98) IR BRYAN WHITE 13
3 3 3 15 | GEORGE STRAIT A MCA 11428 (10.98/16.98) BLUE CLEAR SKY 1
41 | 39 | 39 | 71 | JOHN MICHAEL MONTGOMERY A° JOHN MICHAEL MONTGOMERY | 1
4 4 4 16 | BROOKS & DUNN A ARISTA 18810 (10.98/15.98) BORDERLINE 1 ATLANTIC 82728/AG (10.98/16.98)
A .98/15. NO OR A
(5)| 5 | 5 | 14 | MINDY MCCREADY BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS | 5 LS | D SIS EE O D) I ) | 9
46 | 49 | 47 | BLACKHAWK @ ARISTA 18792 (10.98/15.98) STRONG ENOUGH 4
6 6 6 4] | ALAN JACKSON A°ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 TS T
1 9 12 86 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 4|0 3 11 MCA 11423 (10.98/16.98) AP @ URIEETI DT 12
2
8 | 7 28 | TRACY LAWRENCE @ ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON | 4 45 | 45 | 40 | 7B | RO e aset.oe NOW THAT I'VE FOUND YOU: A COLLECTION | 2
9 10 8 7 LYLE LOVETT CURB 11409/MCA (10.98/16.98) THE ROAD TO ENSENADA 4 46 | 38 | 34 | 42 | CLAY WALKER @ GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 10
10 11 11 37 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 4] 50 | 51 | 149 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1
* Kk K GREATEST GAINER* * & 48 49 48 | 107 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS 3
@ 13 | 13 | 10 [ VINCE GILL MCA 11422 (10.98/16.98) HIGH LONESOME SOUND 3 49 | 51 | 46 | 29 | LONESTAR BNA 66642/RCA (9.98/15.98) LONESTAR | 11
- S
12 | 8 | 9 | 55 | JEFF FOXWORTHY A? WARNER BROS, 45856 (10.98/16.98) GAMES REDNECKS PLAY | 2 50 [ 53 [ 50 | 47 | GEORGE STRAIT A MCA 11263 (39.98/49.98) STRAIT OUT OF THEBOX | 9
13112101 8 NEAL MCCOY ATLANTIC 82907/4G (10.98/15.98) NEAL MCCOY 7 51 | 55 | — 2 SUZY BOGGUSS CAPITOL NASHVILLE 36460 (10.98/15.98) GIVE ME SOME WHEELS | 51
14 | 15 | 19 | BRYAN WHITE AsvLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7 y * % * PACESETTER * % *
15 | 16 | 17 | 8 | PAUL BRANDT REPRISE 46180/WARNER BROS. (1098/16.98) (] CALM BEFORE THE STORM | 15 (52)| 61 | 72 | 6 | KENNY CHESNEY 6NA G6%08RCA (10.98/15.98) BN MEAND YOU | 49
16 | 15 | 14 | 25 | RICOCHET coLuMiA 67223/SONY (10.98 EQ/15.98) RICOCHET | 14 53 | 4415,57 N ALABAMA A RoA€6410(10981596) SR | Y
SAWYER BROWN 5 .
17 | 18 | 18 | 46 | TIM MCGRAW A? CURB 77800 (10.98/16.98) ALLIWANT | 1 34 1 54| 47 |38 | Siee 77788 10.9315.98) THIS THING CALLED WANTIN' AND HAVIN' T ALL | 10
18 19 16 6 WADE HAYES COLUMBIA 67563/SONY (10.98 £Q/15.98) ON A GOOD NIGHT 11 55 48 42 28 PATTY LOVELESS @ EPiC 67269/SONY (10.98/15.98) THE TROUBLE WITH THE TRUTH 10
27 | 28 | 7 | JAMES BONAMY EPIC 67069/SONY (10.98 EQ/15.98) WHAT ILVETODO | 19 56 | 52 [ 55 | 11 | JUNIOR BROWN CURB 77843 (10.98/15.98) SEMI-CRAZY | 32
24 | 24 | 50 | COLLIN RAYE @ EPIC 67033/50NY {10.98 EQ/15.98) I THINK ABOUTYOU | 5 57 | 56 | 53 | 44 | REBA MCENTIRE A MCA 11264 (10.98/16.98' STARTING OVER | 1
(21)[ 23 | 26 | 49 | FAITH HILL A WARNER BROS. 45872 (10.98/16.98) IT MATTERS TOME | 4 58 | 57 | 56 | 64 | DAVID LEE MURPHY @ wca 11044 (10.98/15.98) OUTWITHABANG | 10
22 | 17 | 19 | 3 | RICK TREVINO COLUMBIA 67452/S0NY (10.98/15.98) LEARNING AS YOU GO | 17 59 | 58 | 57 | F | JEFF FOXWORTHY LAUGHING HYENA 2009 (10.98/16.98) LIVE | 57
]
@ 26 25 52 | TERRI CLARK @ MERCURY NASHVILLE 526991 (10.98 £Q/16.98) TERR! CLARK 13 80 60 60 Bl _BROOKS & DUNN A° ARISTA 18658 (9.58/15.%8) BRAND.NEW.MAN 3
% | 21 2 9 RHETT AKINS OECCA 1 1424/MCA (10.98/15.98) SOMEBODY NEW 13 61 59 59 |+ 17 | VARIOUS ARTISTS K-TEL 6220 (7.98/12.98) HIT COUNTRY ‘96 | 39
63 62 LORRIE MORGAN A BNA 66508/RCA (10.98/15.98 REAT| [
25 20 20 25 | WYNONNA A CURB 11090/MCA (10.98/16.98) REVELATIONS 2 62 ad p20HHCA 598) e TEoHITS e
63 | 66 | 68 4 CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/15.98) I STOLED THIS RECORD | 63
28 | 27 | 13 | SAMMY KERSHAW MERCURY NASHVILLE 528893 (10.98 £Q/17.98) POLITICS, RELIGION AND HER | 17
64 | 65 67 9 ALABAMA RCA 66848 (4.98/9.98) SUPER HITS 64
21 2| 21 9 LORRIE MORGAN BNA 66847/RCA (10.98/16.98) GREATER NEED 8
65 | 62 | 65 | 45 | LITTLE TEXAS WARNER BROS. 46017 (10.98/15 98) GREATEST HITS 17
28 | 22 23 16 | TOBY KEITH A&M NASHVILLE 531192 (10.98/15.98) BLUE MOON 6
" 66 | 69 [ 64 | 45 | MARTINA MCBRIDE @ RCA 66509 (9.98/15.98) WILD ANGELS | 17
2 29 30 | 124 | TIM MCGRAW A‘ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON
J 67 | 68 | 61 13 | HAL KETCHUM CuRB 77797 (10.98/15.98) THEHITS | 43
GEORGE STRAIT A® MCA 10651 (10.98/15.98 PURE COUNTRY {(SOUNDTRACK 1
30 3L S A s : ; 68 | 67 | 63 6 | TRACE ADKINS CAPITOL NASHVILLE 37222 (10.38/15.98) DREAMIN’ OUT LOUD | 60
31 | 30 | 32 | 37 | VINCE GILL A MCA 11394 (10.98/16.98) SOUVENIRS 3
69 | 64 | 58 | 7 mcﬁ'}mfgg:ﬂ - HONKY TONKIN'S WHAT 1 DO BEST | 27
32 (37 | 41 | 47 | TRAVISTRITTA GREATEST HITS - FROM THE BEGINNING | 3 IH15-
WARNER BROS. 46001 (10.98/16.98) 0175 | 71 15 | BILLY DEAN CAPITOL NASHVILLE 30525 (10.98/15.98) IT'S WHAT | DO 18
33 | 34 | 36 | 113 [ VINCE GILL A’ MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 2 (71)| RE-ENTRY | 41 | ALABAMA @ Rea 66525 (10.9815.98) INPICTURES | 12
41 | 37 | 45 | THE MAVERICKS @ MCA 11257 (10.98/15.98) MUSIC FOR ALL OCCASIONS | 9 72 | 71 | 73 | 55 | TRACY BYRD @ McA 11242 (10.98/15.98) LOVE LESSONS | 6
35 | 42 | 54 | 90 | CHARLIE DANIELS @ EPIC 64182/SONY (5.98 EQ/9:98) SUPER HITS | 35 713 | 73 | — | 128 | BLACKHAWK A? ARISTA 18708 (9.98/15.98) BLACKHAWK | 15
47 | 31 | 26 | NEIL DIAMOND ® COLUMBIA 67382/SONY (10.98 EQ/16.98) TENNESSEE MOON | 3 74 [ 70 | 70 | 6 | CONFEDERATE RAILROAD ATLANTIC 82911/AG (10.98/15.98) GREATESTHITS | 61
37 | 43 | 45 | 17 | JO DEE MESSINA CURB 77820 (10.98/15.98) JO DEE MESSINA | 22 @ RE-ENTRY | 166 | BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA} certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications, and SoundScan, inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-“mrd .I-u cou ntI] cataln A“]“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SQundScane
I ® ™ FOR WEEK ENDING AUGUST 17, 1996 Il I
& &,
23 | BE | ARTIST nme | €S| 28|58 g3
F 2| 32| LABEL & NUMBER/OISTRIBUTING LABEL (SUGGESTEO LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 20 2|3z =0
1 1 PATSY CLINE A° MCA 12* (7.98/12.98) 234 weeks at No. | 12 GREATEST HITS | 274 14 14 JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) SOLD OUT VOLUME 80 6
2 2 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 86 15 13 JEFF FOXWORTHY LAUGHING HYENA 2079 {4.98/8.98) THE ORIGINAL VOLUME 79 6
3 4 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 73 16 | 21 BILLY RAY CYRUS A° MERCURY NASHVILLE 510635 {7.98 EQ/11.98) SOME GAVE ALL | 64
4 3 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 55 17 18 JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 36
5 5 THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 270 18 17 WAYLON JENNINGS A* RCA 8506 (7.98/11.98) GREATEST HITS | 137
6 10 GARTH BROOKS A ® CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 39 19 19 DWIGHT YOAKAM A? REPRISE 4524 1/WARNER BROS. (10.98/15.98) THIS TIME | 30
1 7 GEORGE JONES A EPIC 40776/SONY (5.98 £Q/9.98) SUPER HITS { 253 20 16 | GARTH BROOKS A° CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE | 31
8 6 PATSY CLINE mch 4038 (7.98/12.98) THE PATSY CLINE STORY | 99 21 | 24 | MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT i AM | 37
9 9 GEORGE STRAIT A’ MCA 42035 (7.98/12.98) GREATEST HITS, vOoL. 2 | 272 2 | 2 TOBY KEITH A A&M NASHVILLE 514421 (7.98 EQ/11.98) TOBY KEITH 18
10 11 REBA MCENTIRE A’ MCA 4979* (7.98/12.98) GREATEST HITS | 272 23 | 25 | ALABAMA A RCA 61040 (9.98/13.98) GREATEST HITSVOL. Il | 66
1 8 JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 5 24 | 23 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATEST HITS | 120
12 12 GEORGE STRAIT A7 MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 268 25 | — | GEORGE STRAIT @ MCA 10450 (3.98/15.98) TEN STRAIT HITS | 85
13 | 15 | KENNY ROGERS A CAPITOL NASHYILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 124 Catalog albums are older titles which are registering significant sales. © 1996, Billboard/8P! Communications and SoundScan, Inc.
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TOP REGGAE ALBUMS.
i
é ; Compiled from a national sample of retail store and rack sales  SoundScan
F |z ;Z,E Ty reports collected, compiled, and provided by i |
o |5 |4
I | < |£3| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST |
* A& NO. 1T & %
1 114 MAN WITH THE FUN MAXI PRIEST
VIRGIN 41612 4 weeks at No. 1
BOOMBASTIC ® SHAGGY
2 | 2|56 Jirain 40158 1
3 3010 REGGAE GOLD 1996 VARIOUS ARTISTS —’
| 9 [ VPlatgr -
4 11 SOUL ALMIGHTY- THE FORMATIVE YEARS VOL. 1 BOB MARLEY :
. ; ‘
by Jim Macnie = | JAD 1001 !
! 5 5 163 | NATURAL MYSTIC BOB MARLEY & THE WAILERS
T TUFF GONG 524103°/ISLAND |
HE FIRST FOUR VOLUMES of Rhino Records™ Masters of .Juzz collec- (®)| 6 | 13 | FIRE ON THE MOUNTAIN VARIOUS ARTISTS
tion were released July 16. The series parallels the label's respected and suc- ?_?IVZ VSVE\IVL:)A:L — /
cessiul ‘Iilnos leste1'§ co‘!lecliion. The (lis.cs inc}u(le "'Ijr;uli‘t.i(mzl] Ju;z Clzlssics,". 02088 || e e e mermm s B EEN |
“Behop's Greatest HltS', “Ii'lg Bands Of The 3()'s & 4()§, and "‘Blg‘ Ban(l§ Of 8 | 3 |33 | THE BEST OF-VOLUME ONE UB40 |
The '30s & '60s.” The historic tracks were compiled by journalist Will Fried- | @ | ° |7 [ VIRGIN 41009
wald and Rhino’s James Austin, senior director of special projects. *So far, it's 9 |9 |39 T,E'&.?f 1So.|1POOF-VOLUME Two upeo ‘l
l')c‘amg .1'ece1\'e(l pretty well,” savs Rhino spo'kesmzm David Dorn. Ultn'nzltely’: 10 |10 |0 | VALLEY OF DECISION CHRISTAFARI
it's going to be one of those great catalog pieces that always does well for us. GOTEF 45 |
Each CD contains 18 cuts and has a suggested retail price of $15.98. The pro- 11 | 11| 133] BAD BOYS A INNER CIRCLE 1
gramming of the bebop edition in particular is ilhuminating and fun. *The pack- L ElG RINIAG N ‘1
ages are great for anyone testing the waters for the first time,” says Dorn. “But NEW) g,g%(lgEB'ENc% oL MAD COBRA
those who have a full grip on jazz should be into it, too; there’s always room for PROPHECY — CAPLETON .
a great collection. There's nothing wrong with listening to a classic record like 13 | 13 | 39 | ArRicAn STARRAL 529264+/ISLAND Hs] — BEAUTIFUL SIDE OF MADNESS
‘Giant Steps” all the way through. But sometimes you want variety.” 14 | 17| 56 | FREELIKE WE WANT 2B ZIGGY MARLEY AND THE MELODY MAKERS
The next three titles—"*Male Vocalists.” "Female Vocalists,” and “Jazz Hit - ;LCEELR‘: :)lf—'nir‘,rEl:iCTION — —
Singles"—will hit the racks Sept. 17. Although the series is not slated to con- RE-ENTRY| S5 uusic 67004+ AU
tinue beyond the seven titles, Dorn says, “We could easily keep going now that
we're set up, [with] modern jazz, avant-garde, whatever. We'll see how it does.
I mean, who would have thought we’d do 25 volumes of "Have A Nice Day’?” Tﬂp BLUES ALBUMSW
C 5 . 5 THE SEEDY SIDE
LASSIC RECORDS, the label making some of the best-sounding long play- * % NO.1 % %
ers around, has struck a deal with Blue Note to take over the vinyl arm of its 1 |1 |10 GOOD LOVE! JOHNNIE TAYLOR OF URBAN LIFE HAS NEVER
Connoisseur Series. MALACO 7450 3 eeksat Nos!
“Wa . e ) h it s (TAesice egi ik S LEDBETTER HEIGHTS KENNY WAYNE SHEPHERD .
s apprachod hen st - sy Clasicspresiens Mike Hobson, |72 12 || GePEhantes g Eounp o ook
v looked us over and said. *Yeah, we e for v 7 aton. S —
- . o M o - GREATEST HITS @ STEVIE RAY VAUGHAN & DOUBLE TROUBLE
called the Classic Blue Note Series. Michael Cuscuna will oversee the prod- 3 3] EPIC 66217 - . RO COAST TO COAST
uct; the albums will be mastered at the famed Bernie Grundman Studio in Los 4 | a7 JUST LIKE YOU KEB’ MO’
Angeles. The titles will be a mix of the obvious and the rare. L1 OKEN 6231 G/EPIC IR, TOWRING BEGINS AUGUST 7
Hobson says the Filles will inFlll(l(’ “th‘(“ dises that ovel'yborl,v'l()\ es,” like sz: 95 | 5|5l Eﬁg"(,{;’;,&&@‘,‘%@:,,m BROS. ERIC CLAPTON A MEVER E
nonball Adderley’s “Son}ethmg I‘;lse .zm(l Jotm Coltrane's “Blue T’l'zme. _6——6— 23— PHANTOM BLUES T TAJ MAHAL | ND NEV NDS.
“People buy those every time thev're reissued,” says Hebson. "But we'll also P PRIVATE #2139 - B
come out with some unusual stuff.” 71713 éoP;IEB(n:Eran VOlﬁJ(I;R SOUL STORYVILLE
The rarities will include “Money Jungle™ by Charlie Mingus, Duke Elling- o L u —
ton, and Max Roach, and Clifford Jordan’s “Cliff Craft.” According to Hob- 8 | 8|18 ISE},GBE&%KQ? 3352 e (bl L (e VARIOUS ARTISTS |
son, the Jordan title “was originally released in mono—we found the stereo @ 9—‘16 LIVE! THE REAL DEAL BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND) |
tape.” Along with the oldies, Classic has the vinyl rights to Cassandra Wil- b= SILVERTONE 41543JIVEGH
son's "New Moon Daughter.” which has never been on viny] domestically. The 10 | 105 '\BM%EFI%&) JIMI HENDRIX
g Al 43 A PR ih A ( - Z — S —
first batch of titles will be released in early 1997. 1l KEB' MO’ KEB' MO
D 15 OKEH 57863 EPIC - )
REYFUS JAZZ has a lot to be proud of these days. The label picked up RE-ENTRY ESSENTIAL BLUES 2 VARIOUS ARTISTS
awards tor hest contemporary jazz recording (Roy Haynes' “Te Vou!™) and best e H_OUSELB“"ES 161183 N
mainstream jazz recording (the Mingus Big Band's “Gunslinging Birds™) at 13 [12(13 gﬁNLHr’Ilggog? KNOW BETTER COCO MONTOYA
the National Assn. of Independent Record Distributors and Manufacturers con- RE.ENTRY| SOME RAINY MORNING — ROBERT CRAY |
vention in late May: The honors went to deserving titles—both dises are superb. MERCURY 526567 B
The Mingus group was at the Fez room of New York's Time Cafe July 31-Aug. 15 | 13 | 4 | A ASS POCKET OF WHISKEY R.L. BURNSIDE

MATADOR 214

2, recording the follow-up to its prize-winner, It will be the band’s first live disc.
Meanwhile, on July 20, Dreyfus released a pair of 1980 rarities by pianist

3ill Evans: “Turn Out The Stars” and “Letter To Evan.” Upcoming titles TﬂP Wonl_n Mus‘c AI_B“MSW

include a Stéphane Grappelli/Michel Petrucciani outing, “Flamingo,” and a

dise by tenor saxist Steve Grossman with drummer Art Taylor, “Bouncing [

With Mr. AT They're due in October. * ok NO.1 x &

1|71 THE BEST OF THE GIPSY KINGS @ GIPSY KINGS
NONESUCH 79358/AG 32 weeks at No. 1
2 |2 TIERRA GITANA GIPSY KINGS
NONESUCH 79399 AG | PRODUCED BY JOHN PORTER
3 (5 gﬂﬁhﬁ%ﬁ'}g VARIOUS ARTISTS HTTP://WWW.VIRGINRECORDS.COM
5 |80 THE LONG BLACK VEIL ® THE CHIEFTAINSaT
RCA VICTOR 62702 |
490 THE MASK AND MIRROR LOREENA MCKENNITT

WARNER BROS. 45420 BB

4488 @ddm; Same .‘b MGJZ /:’e/if/)w:e R ‘Ech A ]- 6 | 25 | FILM CUTS THE CHIEFTAINS

RCA VICTOR 68438

- H rocts.
Call Toll Free To P|a°e Orders YT o | 15 | CELTIC TREASURE—THE LEGACY OF TURLOUGH OCAROLAN VARIOUS ARTISTS Jﬂ“ﬂ'lﬁ“k miaee.
k T k NARADA 63925 P
1-800-441-4041 - ; 10| 47 | THE BROTHERS MCMULLEN SOUNDTRACK
; ARISTA 18803
, 12 | 62 | GIPSY KINGS & GIPSY KINGS
ELEKTRA 60845/EEG |
15| 3 | GREEN LINNET RECORDS THE TWENTIETH ANNIV. COL.  VARIOUS ARTISTS
GREEN LINNET 106 B
7 | g | COMMON GROUND VARIOUS ARTISTS
REGGAE GOLD CAFY €1 . |
1996 g | 36 | WOMEN OF THE WORLD: CELTIC VARIOUS ARTISTS
LP, CO & CASS PUTUMAYO 120
UAA) 11 | 22 | NIGHT sonG NUSRAT FATEH ALl KHAN & MICHAEL BROOK
REAL WORLD 2354
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NEWD | A JOHNNY CLEGG & JULUKA COLLECTION  JOHNNY CLEGG & JULUKA

PUTUMAYO 127
COAibums wth the greatest sales gains this week ® Recording Industry Assn. Of America (RIAA) certification for sales of £ )00
units; & RIAA certification for sales of 1 mullion units with each additional miltion indicated by a numeral following the symbol. All
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C HAPMAN VIES For ‘Prime Time’: Singer/songwriter
and all-around funny guy Gary Chapman is one of the
prime contendlers for the job as host af The Nashville Net-
work’s flagship show, *Prime Time Country.” Chapman has
hosted various shows on TNN from time to time, including
his “Sam's Place™ series from Nashville's Ryman Audito-
rium, “Country In The Rockies,” and “*Wrangler City Of
Hope Softhall Challenge,” which was filmed during Fan
Fair and aired this month. In addition, he's served a couple
stints guest-hosting “Prime Time Country”

“What I bring to the table is. .. my personality. What’s
gotten me into trouble over the vears has been a smart
mouth and a willingness to say practically anything. That
happens to be a strength in this situation,” Chapman says.
I think I also bring an awareness to the desk that I think
is unique for me. I grew up in a small town, and T believe
the majority of the viewers that are out there who would
love to tune in and watch this show are living in pretty much
the same town that T grew upin, and I understand them.”

Asked why the gig was so attractive to him, Chapman
responds, “Because Nashville is attractive, and this show
should be an accurate reflection of how wonderful and
bustling with talent this city is. And if T can help do that,
and I think I can, I want this job.”

Chapman says the thing that makes the job challenging
is also what makes it so appealing. *“The ost ditficult taing
is the pressure of coming up with fresh entertainment
every night, and it's also the most pleasing. It falls intc the
willing grasp of my personality to try to do something that
demands spontaneity, and that's part of the reason it scares

me to death and part of the reason I really want to do it.”
TNN’s original nightly prime-time show was the long-

running “Nashville Now.” hosted by Ralph Emery, which

vas succeeded by the Crook & Chase show “Music City
Tonight.” “Prime Time Countyy™ replaced that show last

b vear and was originally hosted by former *Dukes Of Haz-
b zard” starr Tom Wopat. He was dismissed in April.

Chapman fully realizes he would be coming aboard a
troubled ship. “There are pros and cons to coming inwhen
it's not at the top of its gaune,” he says. “If I do well, I will
be the hero, and if I don’t do well, I don't think anyone will
blame me completely. So it's kind of a best of all worlds.”

Chapman would make the perfect host. Anyone who has
enjoved his zany sense of humor as host of *Sam’s Place”
or watched how effortlessly he conducts himself in a host-
ing capacity has to be impressed with his ability to land on
his feet and be consistently entertaining. Here’s wishing
him the best.

C(‘MA NOMINATIONS: The Christian Country Music
Assn. has announced the top 10 nominees for its annual
awards show, o be held Nov. 14 at Nashville’s Ryman Audi-
torium. Bryan White and Rebecca Holden will host the
show. The nominees follow.

Entertainer of the yvear: CrossCountry, Lisa Dagygs,
Del Way, the Fox Brothers, Bruce Haynes, Ken Holloway,
Paula MeCulla, Jeft MeKee, Rivers & Owens, Wilcox & IPar-
doe. Male vocalist: Del Way, Michael J. Grimm, Bruce
Haynes, Todd Hervey. Ken Holloway, Buddy yatt, Jeff
McKee, Ron David Moore, Don Richiuond, W.C. Taylor.
Female vocalist: Elaine Anderson, Betsy Craig, Lisa
Daggs., Judy DeRamus, Sheri Easter. Debra Kay, Lori
Loza, Teryi Lynn, Susie Luchsinger, Paula MeCulla, Dinah
Thomas, Kathy Yoder Treat. Vocal group: Brush Arbor,
Clark, CrossCountry, the Cumberland Boys, the Days,
Dinah & the Desert Crusaders, the Fox Brothers, Manuel
Family Band, MidSouth, Southern Chapel. Pioneer
Award: Del Way, Bruce Haynes, Gene Higgins, Deborah
Kay. Susie Luchsinger, MidSouth, Paul Overstreet, David
Patillo, Ricky Skaggs, Billy Walker.

Awards will also be presented in the vocal duo, song,
mainstream country artist, new artist, video, musician,
radio station. and radio personality of the vear categories.

| the
|

§ Compiled from a nationat sample of retail store SoundScan *

£ 18 § and one-stop sales reports. [ ]

2o | o |ARTiST TITLE

I | < | £ | LABEL & NUMBER/DISTRIBUTING LABEL

* x NO.1 * %

1|1 |62 [(Rsdini %@%a‘enw 18 weeks at No. 1 JARS OF CLAY

2 2 | 14 | KIRK FRANKLIN AND THE FAMILY  GOSPO CENTRIC 2127/CHORDANT — WHATCHA LOOKIN' 4
@ 3 (37| DCTALK ®  FOREFRONT 5140/CHORDANT JESUS FREAK

4 51 2 { PFR  VIREQ 1550/SPARROW THEM

5 | 4|18 | Savow rdocioromT I LOVE TO TELL THE STORY: 25 TIMELESS HYMNS
@ 6 6 |4HIM  BENSON 4321 B THE MESSAGE
8 | 6 | REBECCA ST. JAMES  FOREFRONT 5141/CHORDANT GOD

8 7 | 24 | NEWSBOYS  STARSONG 0075/-CHORDANT TAKE ME TO YOUR LEADER

9 9 | 50 | MICHAEL W. SMITH @  REUNION 0106/WORD I'LL LEAD YOU HOME
13| 5 | RICH MULLINS  REUNION 6725/WORD B SONGS

11 | 10| 24 | AUDIO ADRENALINE  FOREFRONT 5144/CHORDANT BLOOM

12 | 12| 8 | BOB CARLISLE  DIADEM 9691/BENSON SHADES OF GRACE

13 | 17 1—5 CECE WINANS  SPARROW 1441/CHORDANT ALONE IN HIS PRESENCE

14 | 18 [ 22 | THIRD DAY  REUNION 0117/WORD (B THIRD DAY

15 | 15| 11 | JACI VELASQUEZ MYRF;H;/WORD HEAVENLY PLACE B

16 | 14 | 39 | VARIOUS ARTISTS ®  SPARROW 1516/CHORDANT WOW-1996
_17_ 19 [ 18 | TWILA PARIS  sPaRROW lSlB/CHEANT WHERE | STAND
23 | 74 | POINT OF GRACE  WORD 5608 THE WHOLE TRUTH

19 |20 | 40 | CARMAN ®  sparrROW |422/CHORDANT R.LOT.

20 |21 | 116 | KR R N ekioroa g~ & KIRK FRANKLIN AND THE FAMILY |
31| 10 | o i o MICHAELTALBOT  peorieR 10 BROTHER
@4-2;_61 VARIOUS ARTISTS Va)oe;m o —MTMOST FOR HIS HIGHEST

23 | 22| 7 | BIG TENT REVIVAL FO}!EFRONT 5147/CHORDANT OPEN ALL NITE
27193 T RAY BOLTZ ;A/a) 1;(;1 THE CONCERT OF A LIFETIME

25 | 16| 11 | COMMISSIONED  BENSON 4184 IRREPLACEABLE LOVE
30 | 21 | ORRC GabIMORD © MY UTMOST FOR HIS HIGHEST: THE COVENANT |
7 2 (7 —-VARIOUS ARTISTS - STARSTNG 0089/CHORDANT NEVER SAY DINOSAUR
33 [ 146] MICHAEL W.SMITH @  REUNION 0086WORD THE FIRST DECADE 1983-1993—

29 |34 |44 KA?HVTRECE AREL;\HOE];W(E - 7SO'UNDS OF HEAVEN
35 [ 100] AMY GRANT A MYRRH 6974/WORD HOUSE OF LOVE
@ RE-ENTRV‘LPHILLIPS, CRIE &BEAE STARSONG ()ﬂCHORDANT TRUST B
@ RE-ENTRY| NEWSBOYS  STARSONG 0005/CHORDANT B GOING PUBLIC

33 |29 |193| DC TALKA  FOREFRONT 5100/CHORDANT FREE AT LAST

34 | 28| 3 SARAH MASEN  RE-THINK 1594/CHORDANT SARAH MASEN

35 [ 38| 7 | ALVIN SLAUGHTER  HOSANNA 8962/INTEGRITY GOD CAN

36 (40|71 | ANOINTED woORD 0902 - THE CALL
@ RE-ENTRY| STEVEN CURTIS CHAPMAN @ SPARR_OW MO&CH:RD:NT GE HEAVEN IN THE;EAL WORLD
RE-ENTRY| STEVE GRE;\J -SPARROW 1490/CHORDANT THE LETTER

39 |39 | 17 | SIERRA STARSONGO—%a/CHORDANT DEVOTION
RE-ENTRY| GARY CHAPTVlAN REUNION 0109/WORD B SHELTER

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Ot America (RIAA) certi-
fication for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates vinyl available. [ indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications.
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by Lisa Collins

C()MING ON STRONG: Verity Records is stayving true to
its promise of huilding a powerhouse gospel label with the
recent announcement of singer, songwriter, and pastar
Daryl Coley as the newest addition to its burgeoning ros-
ter—which already includes John P. Kee & the New Life
Community Choir, Vanessa Bell Armstrong, and
Richard Smallwood. The announcement, made last
month during the recording of “Verity Records Presents:
Live At The Apollo,” brings to an end speculation over
which label will land Coley, who since 1990 had been
recording for Sparrow Records. Coley had been openly
critical of Sparrow’s marketing of his produet over the last
couple of years. The four albums recorded under the Spar-
row banner include his current release, “Bevond The Veil.”
So. for Coley, with this move comes excitement of what the
future could hold.

I anticipate cultivating great relationships in projects
that will combine music ministry and business,” Coley
states. “Verity will allow me the chance to further expand
my horizons.” Verity GM Tara Griggs-McGee adds, “We
are pleased to be part of the next explosive stage of his
career.”

Coley’s first album on Verity is due in early 1997.

G()I NG THROUGH CHANGES: In a continued effort to
reflect the highest level of accuracy, bowing this week are
modifications in our Top Gospel Albums chart, an out-

growth of the conversion from the core R&B panel to the
overall SoundScan panel. The changes have been the topice
of lengthy dialog with industry reps who now favor the use
of the lurger sample.

One of the biggest concerns, according to Geoff May-
field, director of enarts ror Billboard, had been the diffi-
culty for independent labels to chart. But Mayfield found
upon examining test charts that a majority of the albums
entering the chart with data provided by the larger panel
were indeed independent fare. What's more, the charts—for
the first time—will be inclusive of Christian hookstore sales.

PI{ESENTING BRODERICK E. RICE: “Martin” co-
star Tommy Ford recently opened his Los Angeles home
to a host of celebrities and well-wishers in celebration of
the recording debut of a good friend, Broderick E. Rice,
whose album, titled *Tommy Ford Presents: Broderick k.
Rice Alive Alive Alive” (Born Again Records), bowed at
No. 2 on Billboard’s Top GGospel Albums chart last week.
Rice, whose father is a Baptist pastor in Los Angeles, gives
all eredit to God for his successful chart showing. The
L.A.-bred singer/comedian, who hopes one day to pastor a
church, is happy to report, “I'm doing what I believe I was
called to do. I tell people that I'm booked for life.”

BRIEFLY: Congratulations to U.S. sprinter Jon Drum-
mond, who helped bring home the silver in the men's 400-
meter relay at the recent Olympic Games in Atlanta.
Drummond is a member of Kirk Franklin & the Family
... In Los Angeles, the Kurt Carr Singers recently
recorded their second album under the Gospo Centric ban-
ner “Live” at the West Angeles Church of God in Christ.
In attendance were actresses Jackee Harry and Kellie
Williams, rapper Skee-Lo, gospel great Walter
Hawkins, Bishop Charles Blake, Kevin Bond (who pro-
duced the album), and Donald Lawrence, who served as
a consultant on the project, which is tentatively scheduled
for release during the first quarter of 1997.
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Classical
KEEPING
SCORE

by Heidi Waleson

CONCERT MAN TO DG: On his first official day on
the job as president of Deutsche Grammophon (DG),
Karsten Witt was in New York checking out the terri-
tories. He was not ready to offer specifics about his
plans for the venerable label, but his background, which
has nothing to do with the record business, gives some
indication as to why the company went after him.
Witt is the entrepreneur
who started such ensembles
as the Junge Deutsche Phil-
harmonie and, in 1980, the

]

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 % &

KIRK FRANKLIN AND THE FAMILY
GOSPO CENTRIC 72127 14 weeks at No. I

2 110 FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4320 (B

CECE WINANS

5 {161 KIRK FRANKLIN AND THE FAMILY A
GOSPO CENTRIC 72119 (B

10 MISSISSIPPI MASS CHOIR
MALACO 6022 (B

COMMISSIONED

TITLE

THIS WEEK
LAST WEEK
WKS. ON CHART

—
—
[z

WHATCHA LOOKIN' 4

acquire consumer goods, at varying stages of develop-
ment: shops, telephone, computer, television. Direct
mail is not developed enough.”

But Witt thinks the consumers are out there, just as
they were in Vienna. “There are new audiences all the
time, people buying something for the first time,” he
says. “There are new markets, tremendous growth in
Korea and South America, for example. The success of
compilations is a sign that people are interested in clas-
sical music. [Compilations] are wonderful for people
who don’t know what to buy, because they don’t have to
make decisions they’re not ready for.” Witt knows the
feeling; he once went looking for world music record-
ings for his children in three record shops, had no idea
what to choose, and left empty-handed.

THE SPIRIT OF DAVID
ALONE IN HIS PRESENCE

SPARROW 51441

KIRK FRANKLIN AND THE FAMILY

I'LL SEE YOU IN THE RAPTURE
IRREPLACEABLE LOVE

BENSON 4184

5 | YOLANDA ADAMS  TRIBUTE 1000 YOLANDA LIVE IN WASHINGTON .

24 | V.I.P. MUSIC & ARTS SEMINAR MASS CHOIR

DARYL COLEY
SPARROW 51523 BEYOND THE VEIL: LIVE AT THE BOBBY JONES GOSPEL EXPLOSION Xl

BRODERICK RICE
BORN AGAIN 1010 TOMMY FORD PRESENTS: BRODERICK E. RICE ALIVE ALIVE ALIVE

VERITY 43014 STAND!

ewwwmwawno—
—
=)
w

11 | 10] 60 | ANOINTED  worbp 67051/€PiC g THE CALL Ensemble Moderne, now one “We have to show people a route through the reper-
of the hottest groups on the toire,” Witt says. “We need a more dramaturgical ap-
* 1 ’ 5 Y g -
12 |[11] 3 35‘,2525‘6’89253““ SIOUTREACH CONVENTIONICHOTR JUST A WORD European scene. He spent  proach.” Witt sees DG becoming profoundly involved
13 | 13 | 79 | THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE the last five years running  in education and building an audience of people who
VERITY 43010 (B SHOW UP! the Vienna Konzerthaus,

buy more than one record a vear. He says DG will con-
tinue its work in contemporary music and will expand
into other genres, such as some types of world music.
Not crossover, however. “Let the others do that,” he
says.

Now, Witt says, his main task is to restructure the

FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4008

RADICAL FOR CHRIST
INTEGRITY 08792 PRAISE IN THE HOUSE WITH RADICAL FOR CHRIST

17 | 58 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 4168 B LIVE IN NEW YORK BY ANY MEANS... WITT

which, he says, presents 330
concerts per year in its three
halls and rents the spaces for
an equal number of events.
The presented concerts

THE iNNER COURT

CICIE

17 | 12| 30 | REV. CLAY EVANS  meEK 3995 I'VE GOT A TESTIMONY i a bl finclulded ‘de sul:;cri;i}[i(zin con:ipany.]“Fo?a long},r]time, recor(}ll companies ju;t deliv-
series and a half-dozen festivals, including Wien Mod-  ered product from the artist to the consumer,” he says.

& FRIENDS . . “Ty : : ’
18 |14] 8 gs%uvavalzhf)gNs PRESENTS FAMILY & FRI FAMILY AND FRIENDS IV erne and the Vienna Festival. It just worked. Now it doesn’t. We need more feed-

During his tenure, Witt says, the number of concerts
in the facility increased by 50%, and the number of peo-

YOLANDA ADAMS _ TRIBUTE 3592 g8 MORE THAN A MELODY back. Ou'r task is to br'mg the artist and ;,l,udlence
together in a more creative and complex way.

20 [ 21 | 6 | VARIOUS ARTISTS  INTERSOUND 9190 TOGETHER AS ONE ple attending them grew 10%-20% each year; this in a S
@D)| 27| 5 | BEN TANKARD _triaure 9021 INSTRUMENTALLY YOURS relatively sm'all city where the competing Musikverein TILL MORE TANGOS: P'mmst/cor'ld'uctor Dangel
already provided many concerts. This is cheery news, Barenboim has returned to his Argentinian roots with
22 | 24| 41 | CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA indeed, and not the usual story about how classical  a new disc, “Tangos Among Friends” on Teldec. Baren-
music is failing to attract new fans. boim plays piano for 14 tangos composed by, among oth-

ONG IN THE NIGHT S B S :

AL L [ TS D SONG ENIG Witt improved access to concerts at the Konzerthaus. ers, Carlos Gardel (Barenboim’s childhood idol),
24 ] ] 14 [ RICHARD SMALLWOOD WITH VISION o s 110 LIVE IN ATLANTA “When I got there, the box office had one telephone, Alberto Ginastera, and Astor Piazzolla; Barenboim’s

and it was always busy,” he says. “It was an honor to
get a ticket.” A modernized box office, he says, “opened
up a somewhat closed world.”

Witt’s thoughts about the classical record industry
run along similar lines. “I’m not so sure there’s a cri-
sis of the recording industry—more a crisis of distrib-
ution,” he says. “Retail as we know it is not adequate
to the differentiation of product. There is no way for
the audience to really hear, and choose among, our 300-
400 releases a year. We're in a period of transition, from
a technical point of view. There are so many ways to

trio is completed by bassist Hector Consolé and
Rodolfo Mederos, who swings and wails on bandoneén.
To kick off the record’s European release last April,
the trio played a sold-out concert at the Théatre du
Chatelet in Paris. The U.S. release is set for Aug. 20; on
Oct. 11, the trio will play a concert of two 40-minute
sets after a Chicago Symphony benefit dinner. (Baren-
boim’s usual gig, of course, is conducting that august
ensemble.) Two more tango dates are scheduled for
London and Buenos Aires in September; and a club date
in New York is under discussion.

23113 DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE

ATLANTA INT'L 10221 COUNT ON GOD

BROKEN

WILLIAM BECTON & FRIENDS  WEB 9145/INTERSOUND

DOROTHY NORWOOD  MALACO 4476

VARIOUS ARTISTS
BENSON 4272

RE-ENTRY| KIRK FRANKLIN AND THE FAMILY
GOSPO CENTRIC 72130 KIRK FRANKLIN AND THE FAMILY CHRISTMAS

16 | 59 DONALD LAWRENCE & THE TRI-CITY SINGERS
CRYSTAL ROSE 51480/SPARROWE

30
RE-ENTRY| THE CANTON SPIRITUALS
32
33

SHAKE THE DEVIL OFF

SHAKIN’ THE HOUSE...LIVE IN L.A.

BIBLE STORIES
BLACKBERRY 1610/MALACO LIVE IN MEMPHIS Il

29 | 98
22 |1 95

HELEN BAYLOR  WORD 66443/EPIC THE LIVE EXPERIENCE

DOTTIE PEOPLES  ATLANTA INT'L 10200 ON TIME GOD

36 | 28| 30 | THE WINANS  QWEST 45888/WARNER BROS

HEART & SOUL

37 |30 | 117| GMWAWOMEN OF WORSHIP  ALEHO INTL MUSKZ/TYSCOT 3006/ATLANTA INTL

ITS OUR TIME

38 |40 [ 168| THE CANTON SPIRITUALS

BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS

39 | 38|87 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 1097/CGI

LIVE IN ATLANTA AT MOREHOUSE COLLEGE |

RE-ENTRY| VARIOUS ARTISTS  cGI 1090

GOSPEL'S GREATEST HITS

(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units;
ARIAA certification for sales of 1 million units with each additionat million indicated by a numeral following the symbal. All albums avarlable on

cassette and CD. *Asterisk indicates vinyl available. [JF] indicates past or present Heatseeter titles. ¢ 1996, Biliboard/BP Communications.

His help is on the way,
and just in time, wit
the newest release from
Willie Neal Johnson
& The New Keynotes
“Help Me To Be Strong”

WILLIE NEAL JOHNSON
/% THEREL NEVRATES
. < 'ﬂg. "..

HANNIBAL SET TARGETS YOUNG FANS OF JOHN CALE

very much a Talking Heads bass part.
I asked Dave, who's a good friend, and
he came in, and it was done very quick-
ly. He put a guitar part down.”

Two other numbers on the album,
“Sweet Corrida” and “Tell Me Why,”
were built around drum parts by Mor-
occans Ibrahim and Hassan Hak-
hmoun. Cale had utilized them as part
of a percussion ensemble for his pro-
duction of the Corsican Choir:

Undoubtedly the most moving com-
position on *“Walking On Locusts” is
“Some Friends,” an elegy written for
Velvet Underground guitarist Sterling
Morrison, who died last year (Bill-
board, Sept. 16, 1995).

“I pulled out one of these tracks I
didn’t use on the ‘Basquiat’ movie with
|director] Julian Schnabel. There was
this very moody orchestral piece, and I
didn’t know what it was going to be,
but slowly, as soon as I started doing
it, it sort of happened all at once. It
really is all about . . . when you work
out in your subconscious your relation-
ships with your friends, and when they
pass.

written. There was something, obvi-
ously, that was bothering me about
what was happening last summer, and
I kind of feel that it’s resolved.”

Cale plans to support “Walking On
Locusts” with a short U.S. tour; his
backing band will likely include gui-
tarist David Tronzo and drummer Ben
Perowski.

“Once I have this band together, I'll
give it a good shot,” Cale says. “I'll
keep going with it until next year and

" see if I can have as much fun with this

one as with all the other bands I've
had.”

“He wants to go for it,” Tierney says.
“He wants to be out on the road. he
wants to make himself available in
ways that perhaps he hadn’t been able
to before . . . It's been a while since he’s
actually had an album he could tour
behind.”

The jaunt, booked by Performers of
the World, will run from early October
through Oct. 23. The tour will likely
culminate in New York; for that date,
Tierney adds, “we’re very active in the
planning stages of having a large event

36 [ 3 | ALLEN & ALLEN  ¢cGI 1195 COME SUNDAY 3
4 (Continued from page 13)
35 | 31 | 53 | SHIRLEY CAESAR , ) ) ) ) . ]
WORD 67301/EPIC B SHIRLEY CAESAR LIVE...HE W!LL COME part that I'd written that really was “I was really relieved when it was ... that could involve radio and televi-

sion and retail, all in a big way.

“What we're hoping to do is have
L.A. and New York [shows] be the big
anchors of significant events, and then
have the other dates just to raise the
profile, and then come back in late Jan-
uary and early February and really
start touring.”

Hannibal will likely issue “Dancing
Undercover™ as the album’s first em-
phasis track.

“I think we have sort of a three-
pronged attack, which is the more
adventurous modern rock stations,
triple-A, and very heavily toward the
college stations as well,” Tierney says.
‘John is very much a heritage artist,
and I think that there are a lot fmore]
college students who know about John
Cale than actually know him, and that’s
sométhing that we really want to
change.”

Some TV exposure will probably be
in the offing as well, Tierney says:
“The people at ‘The Tonight Show’
have been very supportive and have left
the door open for John to appear
there.”
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Peermusic Exec Exits U.K. For L.A.

Lloyd Brings European Perspective To New Post

NO.T SONG CREDITS

W R 1 T ER P U B L I S H ER

T 1 T L E

HOT 100 SINGLES
MACARENA (BAYSIDE BOYS MIX) « A Romero Monge, R. Ruiz *
Rightsongs/BMI

HOT COUNTRY SINGLES & TRACKS
CARRIED AWAY - Steve Bogard, Jeff Stevens « Warner-Tamerlan/BMI, Rancho Belita/BMI,

SGAE/ASCAP,

I BY NIGEL HUNTER

LONDON—John Lloyd, creative man-
ager at peermusic (U.K.), will move

able future. Consequently, he notes,
creative posts in both countries are
largely interchangeable, providing that
a few local idiosynerasies are kept in

west to Los Angeles soon to take up  mind.

Lloyd has sought and considered for
development virtually every kind of
music throughout his career. Natural-
ly, he pays heed to prevailing trends or
changes of direction, but he is not an

Jeff Stevens/BMI|

HOT R&B SINGLES
TWISTED « Keith Sweat, Eric McCaine, Kut Close *
WB/ASCAP, Deep Sound/ASCAP, Short Dolls/BMi, Zomba/ASCAP

Keith Sweat/ASCAP, E/A/ASCAP,

HOT RAP SINGLES
ELEVATORS (ME & YOU) * Andre Benjamin, Antwan Patton «
Booty/ASCAP

new responsibilities at the publisher’s
headquarters as senior director of tal-
ent acquisition.

The vacaney theve was caused by the
recent departutre of Nanci Walker to
Sony as senior VP of A&R. Kathy
Spanberger, peer’s COO, approached
Llovd to see if he would be interested
in relocating to take the job.

“I've alwuys wanted to work in the
States,” he says. “I've spent a lot of time
over there working in American studios

“I'm looking torward to bringing my
A&R experience
with a European
perspective to an
already successful
creative operation,
working with a top
team in Los Ange-
les with a great
track record,” he
says. “There ure
infinite possibili-

advocate of concentrating on a niche or
two.

“I've never specialized in any one
genre,” he says, “and I'll be working
right across the spectirum in alterna-
tive, R&B, dance, and with songwrit-
ers of all kinds. The U.S. being as big
and diverse as it is, I'm anticipating get-
ting more closely acquainted with coun-
try. the blues, and Latin with great
enthusiasnm. The sheer amount of qual-
ity acts coming out of America is stim-

Chrysalis/ASCAP, Gnal

HOT LATIN TRACKS

QUE PENA ME DAS « Marco Antonio Solis « Crisma/SESAC

Indifference Is No Excuse For
Not Assembling Music Folios

MORE THAN EXTRA CHANGE:

LLOYD
gles the imagination,” Levine has

with British acts like Rick Astley, Five
Star, Latin Quarter, and Hot House, so

it won’t be completely strange to me.”

ties for co-writing between peer’s song-
writers in Europe and the States, and
obviously, one of my main tasks will be

Lloyd sees Anglo-American reper-
toire continuing as the dominant force

in international music for the foresee-  fusion.”

The Marc Of Success. Marc Neison, who has penned songs for Pebbles, Fred-
die Jackson, and Tanya Blount, among others, has signed a global publishing
deal with MCA Music Publishing. He collaborated with Tony Rich on “Come Over

Here,” which is on Toni Braxton's latest LaFace album, “Secrets,” and has been in

the studio with Paula Abdul. He's also a member of LaFace group Az Yet, which
has an album produced by Babyface due out at the end of the summer. Shown
seated, from left, are Carol Ware, VP of creative services for MCA Music; Nelson;

and David Renzer, worldwide president of MCA Music. Shown standing, from left,

are John Alexander, executive VP of creative services for MCA Music; Sherry

to find the right matches and blending,
creating even more Anglo-American

ulating, and it’s equally good to see
more UK. acts gaining attention once
again in America after a lean period.”

During his two vears with peermu-
sic (11.K.), Lloyd has been working with
such songwriters as Ray St. John, who
wrote “Smooth Operator” for Sade, and
Julia Taylor-Stanley, who has had cuts
done by Diana Ross and new Mercury
act Mary. New acts that he has been
helping to develop include Taste Xperi-
ence, Wild Flowers. I V Webb. and
Irish band Roche.

Lloyd has spent his entire working
life as a musician and music-business
exccutive, Born in Liverpool, England,
he left school when he was 16 to play
trumpet in his father’s jazz band and
guitar in a rock group. He joined RCA
Records U.K. in 1976 when he was 22
and worked in the mailroom for six
months before becoming a talent seout
covering the U.K. in 1979. He moved to
Chrysalis Musie two years later in the
same capacity.

As a senior A&R executive, he
returned to RCA in 1984 for another six
vears, during which time he took singer
Heather Small out of Hot House to

Why would a hit recording act deny
itself hundreds of thousands of dol-
lars in royalties through indifference
or laziness?

Although the matter has been of
longstanding coneern to the music
print community, Words & Music got
an earful recently when it made an
inquiry on a related subject.

According to one major music
print executive, the release of match-
ing folios of hit rock albums has been
delayed for as much as a year
hecause of failure to provide folio
companies with timely access to
musical parts to be translated into
print. Added to the mix is the artists’
indifference to being represented in
music print.

Words & Music can understand
this only when an act makes a con-
scious creative choice not to see a
mateching folio
marketed in
musie print.
Sometimes an
act feels that its

That’s some-

Wlll‘[lS & MIISII}

music shouldn’t I L 1
be formalized. EE*H T'b #!g <t -'

written to his supporters. “For exam-
ple, there were 130 shows that played
on the Broadway boards in that
decade. Not all were smash hits, but
that doesn't matter. Even the losers
often contained fabulous songs that
are of great interest. And after all,
‘Lyries & Lyricists’ is in the song
business.”

Among that decade’s undeniable sue-
cesses were “IFiddler On The Roof,"”
“Hello, Dolly!,” “Cabaret,” *Mame,”
“Bye Bye Birdie,” “How To Succeed In
Business Without Really Trying,”
“Oliver!,” “Man Of La Mancha,”
“Sweet Charity,” “A Funny Thing Hap-
pened On The Way To The Forum,”
“Funny Girl,” “On A Clear Day, You
Can See Forever,” “1776,” and “Hair”
Off-Broadway shows included “The
Fantasticks™ (still running 36 years
after opening), “Little Mary Sun-
shine,” “Dames
At Sea,” and

“You're A Good
Man, Chal'lie
Brown.'

The new sea-
son will hegin in
December and

™

form M People. He then assumed a

Orson, director of creative services for MCA Music; and Donna Caseine, manager o L
similar post at Polydor before joining

of creative services for MCA Music. continues in Feb-

thing the music

by Irv Lichtinan

peermusic (U.K.) in August 1994,

“COME SUNDAY”
Written by Duke Ellington

Published by G. Schirmer. Inc.
(ASCAP)

“Come Sunduy” s a classic Duke
Ellington song first made popular
via his historic Sacred Concert
series. The song has been per-
Sformed and recorded by various
artists over the years, including
gospel/soul diva Donna McElroy.
The most recent interpretation of
the classic tune is the title cut of
gospelfjazz duo Allen & Allen’s
current CGI Records album.

‘THEY'RE PLAYING MY SONG'’

v A N

-3 8 <o R A H €

“That song is a favorite of our man-
ager.” Allen Wiggins says of Garrett
Johnson. “And for the past year prior
to doing the recording, he said, ‘You
can do anything you want to on this
new CD, but you’ve got to record
“Come Sunday.” I believe if you put
that Allen & Allen producing [skill]
on it, it will be awesome.” "

Wiggins’ partner in the
duo, Bruce Atllen, says
Daryl Coley was their first
choice for lead vocalist.
“After we heard it, we
thought Daryl Coley had to
be the person,” Allen says.
“We started arranging the
song and putting it together with
him in mind and hadn’t even called to
see if he would do it.”

Why was Coley the obvious choice?
“Because of the arrangement; that
song changes keys about five times,”
Allen says. *“You have to have a very
strong vocal range, and Daryl Coley

.
‘d“

is very gifted in that area.”

Like any contemporary act re-
recording a classic song, Allen &
Allen’s goal was to reinvent the tune.
Wiggins says, “We wanted to do
something to it that no one else had
done. It was already done in an orig-
inal jazz style, and Donna McElroy
had done it in a laid-back, more
contemporary jazz [style]. We
added an R&B and jazz mix-

ture with gospel overtones.”
When asked why Elling-
ton’s song is such a timeless
work, Allen responds, “The
song itself is such a great
song, and it's proven that
because it's been around for years.”

Wiggins adds, “One of the reasons
it’s been around so long is the mes-
sage of the song. It’s a message of
hope, and for all generations that
message is still being conveyed. I
think that’s going to be a very lasting,
positive effect on our generation.”

e

community
must live with,
of course.

But negligence or indifference is
unwarranted. Needless to say, music
print companies lose out, for when
they finally do get the folio out, the
excitement behind the album may
have faded.

This is lost money for everyone,
often amounting to hundreds of thou-
sands of dollars for acts on the basis
of the sale of a single matching folio.
Not to mention the loss of eross-pro-
motional possibilities that could lift
sales of the album itself.

TH E OTHER HITS: Sonie sec the
'60s as a time of mighty change on
the rock scene; others see the decade
as a remarkably fertile period for the
Broadway and off-Broadway musical.
Of the latter point of view is Maurice
Levine, who has been staging the
Lyrics & Lyricists series at the 92nd
Street Y in New York for the past 27
vears. In that regard, he has set
“Broadway Songs Of The Sixties” for
the 1996-97 scason, which introduices
a Saturday-evening performance
along with the traditional two each on
Sunday and Monday.

“The decade is so rich that it bog-

ruary, March,
April, and June.

SAM COOKE WINS AGAIN: First
place in the seventh annual Ralph J.
Gleason Music Book Awards, spon-
sored by BMI and Rolling Stone
magazine, goes to “You Send Me: The
Life And Times Of Sam Cooke” by
Daniel Wolff (with S.R. Crain,
Clifton White, and G. David Tenen-
baum), published by William Morrow
and Co. Second prize in the 1995
awards was won by “Rage To Sur-
vive” by Etta James and David Ritz
(Villard Books), and third prize goes
to “Lefty Frizzell: The Honky-Tonk
Life Of Country Musie’s Greatest
Singer” by Daniel Cooper (Little
Brown and Co.). Books eligible for
the 1996 awards can be sent to Dr.
John Gilbert, New York [Iniversity,
35 W. 4th St., Room 777, New York,
N.Y. 10003.

PRII\'T ON PRINT: The following
are the best-selling folios from Cher-
ry Lane Music:

1. Metallica. “Load.”

2. Eric Clapton, “Rift By Riff.”

3. “Schoolhouse Rock.” songbaook.

4. Lenny Kravitz, “Circus.”

5. Mr. Big, “Hey Man.”

32

BILLBOARD AUGUST 17, 1996




Artists & Music

Puerto Rico Loses Folk Master Cepeda

P.R. MOURNS: Collective grief
overtook Puerto Rico July 21 when
the legendary master of the island’s
folk rhythms bomba and plena,
Rafael Cepeda Atiles, died of a
heart attack. He was 86.

Considered the patriarch of the
now familiar Afro-Antillean
cadences, Cepeda helped dissemi-
nate Puerto Rico’s mesmerizing
grooves by playing congas, tam-
bourines, and maracas on stages
around the world.

In 1983, Cepeda was recognized
for his artistic achievement by the
National Endowment of the Arts,
which presented him with a Nation-
al Heritage Fellowship. That same
year, he was awarded a citation from
the Smithsonian Institute.

More than 400 songs are attrib-
uted to the prolifiec composer,
including “El Bombén De Elena,”
which is widely performed at the
island’s numerous patron-saint fes-
tivals.

Cepeda’s most recent releases,
“Encuentro De Bomba Y Plena”
(1993) and “Raices De Bomba Y
Plena” (1994), were put out by his
son Modesto on his M.C. Bomba
imprint.

Most recently, the steward of
Puerto Rico’s black musie was
putting the final touches on an
album with his son that featured a
guest appearance by famed sonero
Andy Montaiiez. The 12-song set
will be dedicated to the elder Cepe-
da, with proceeds from the album
benefiting a bomba and plena school
he founded 18 years ago. Says
Modesto, “I composed a song that I
sang during my dad’s funeral, so we

by John Lannert

are going to include it in the album.”

In the '40s and '50s, Cepeda’s
compositions catapulted the careers
of other esteemed Puerto Rican
musicians, including Ismael Rivera
and Rafael Cortijo, two of the
island’s greatest salsa and conga
talents.

In contrast to the initial sorrow
that accompanied news of Cepeda’s
death, his burial July 23 featured
festive percussionists and colorful
dancers who lead a procession to his
grave in his native Villa Palmeras, a
neighborhood of San Juan.

MTV VID NOMS IN: MTV Latino
kicked off its inaugural 1996 Pre-
mios MTV with the announcement
of the five nominees for best video
of the year. BMG acts nabbed three
of the noms, which are listed here in
alphabetical order: “Abarajame,”
Illya Kuryaki & the Valderramas
(PolyGram Argentina); “Don Pal-
abras,” Maldita Vecindad (BMG
Ariola México); “Ella Usé Mi
Cabeza Como Un Revélver,” Soda
Stéreo (BMG Argentina); “La Cosa
Mi4s Bella,” Eros Ramazzotti
(BMG Italy); and “Mal Bicho,” Los
Fabulosos Cadillacs (Sony
Argentina).

The nominees were selected by
members of MTV’s recently formed

LATIN CLUB

MANHATTAN LATIN MUSIC CENTER
v Distribuidora One Stop %
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(212) 563-4847  (305) 477-0789

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN
MUSICA LATINA
EN EL MUNDO

SIN DUDA,

SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS!
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Academy of Musie and Video, a
group of professionals involved in
the production of Spanish-language
music and videos. MTV Latino view-
ers will vote on their favorite video,
which will be announced as part of
the International Viewer’s Choice
Awards Sept. 4 at the 1996 MTV
Video Music Awards at Radio City
Music Hall in New York.

Academy members will vote on 11
other categories. Soda Stéreo tops
all acts in these categories, with
four nominations. Closely following,
with three noms each, are Illya
Kuryaki, Maldita Vecindad, and
EMI México’s Victimas Del Dr.
Cerebro. .

ZAMORA TO EXIT SONY? Indus-
try insiders says that George
Zamora has been fired from his
post as VP/GM Sony Discos. Sony
has yet to officially comment on the
alleged dismissal. Sources say, as
well, that Zamora is being offered
another slot within the Sony orga-
nization. Zamora's reported replace-
ment is Oscar Llord, president of

(Continued on next page)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
6 AMOR EN TUS 0JOS (Yami, BMI)

31 BAILAR PEGADOS (Copyright Control)

25 BUSCANDO UN AMOR (Gary Hobbs, BMI)

37 CUANDO LA VEA (Betito, BMI)

18 DAME (Copyright Control)

39 EBRIO DE AMOR (Copyright Control)

4 EL REPORTERO (TN Ediciones, BMI)

14 ESTA VEZ (Warner Chappell)

20 ESTRELLA GEMELA (STELLA GEMELLA) (Copyright
Control)

28 HAS DE SABER (Vander, ASCAP)

9 HASTA AYER (Copyright Control}

27 IRONIA (Unimusica, ASCAP)

36 JAULA DORADA (SACM, ASCAP)

35 LA MALA VIDA (I Farias, BMI)

15 LA MUJER QUE AMAS (HAVE YOU EVER REALLY
LOVED A WOMAN?) ;; (Badams, ASCAP/Zomba,
ASCAP/KMA, ASCAP/New Line, BMI/Sony/ATV Songs,
BMI/Screen Gems-ENUM BMI

38 MARINERITO, MARINERON (I&N, ASCAP)

33 ME DUELE TANTO (Copyright Contral)

2 MEJORES QUE ELLA (Mafiola, ASCAP)
8 ME SUBES, ME BAJAS, ME SUBES (Mas Latin,
SESAC)
11  Mi PUEBLO (MY HOMETOWN) (Chrysalis Standard
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Broadcast Data Systemns
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BMI)
17 Mi REINA (Copyright Control)
12 NO LLORARE (Beechwaod, BMI)
5 NO LLORES POR MI (Fonomusic, SESAC/Unimusica,
ASCAP)
3 NO PUEDO ARRANCARTE DE Mi (Huina, BMI)
7 NO TE VAYAS (Canciones Mexicanas, SESAC)
24  NO TE VAYAS (Copyright Control)
26 PENSAMIENTO Y PALABRA (Wilkins, ASCAP)
22 POR AMARTE (Fonomusic, SESAC/Unimusica,
ASCAP}
13 PORQUE ME ENAMORE DE TI (Zomba Golden Sands,
ASCAP)
1 QUE PENA ME OAS (Crisma, SESAC)
10 SUENA (SOMEDAY) (Wonderland, BMI/Walt Disney,
ASCAP)
34 TE APROVECHAS (Copyright Contral}
29 TE NECESITO (E) Conquistador, BMP)
16  TE VOY A AMAR (Pulido, BMI)
32 TODO CON ELLA (Vander, ASCAP)
40 TRAICION A LA MEXICANA (Copyright Control)
21 TU ETERNO ENAMORADO (Copyright Control)
19 VEN A MI (Copyright Control)
23 VIDA (Copyright Contral)

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
z DATA SYSTEMS' RADIO TRACK SERVICE. 103 LATIN MUSIC STATIONS ARE
x g ‘Q 0 E ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
28| E|2g| €| ARTIST TITLE
== 3 = | x| =5 | LABELDISTRIBUTING LABEL PRODUCER (SONGWRITER)
* % *NO. 1% % %
1| 1 | 5 | MARCOANTONIO SOLIS QUE PENA ME DAS
FONOVISI\_ 4 weaks at No | A SOLIS (M.A.SOLISH
| 2|6 | 5 | LAMAFIA * MEJORES QUE ELLA
SONY M.LICHTENBERGER JR. (A LARRINAGA)
@ s | u| 3| crisTAN NO PUEDO ARRANCARTE DE MI
FONOQVISA DFREIBERG (MAJIMENED)
4 | 3| 2 | 5 | LOSTIGRES DEL NORTE EL REPORTERO
FONOQVISA E HERNANDEZ (TBELLO)
(®| 9 | 2 | a | ENRIQUEIGLESIAS NO LLORES POR MI
FONOVISA RPEREZ BOTUA (E IGLESIAS. R MORALES)
@] 7 [ 0] 8 | Sorava AMOR EN TUS 0JOS
POLYGRAM LATINOG R ARGENT.PVAN HOOKE (SORAYA)
71 6 | 5 | 15 | NTOCABLE NO TE VAYAS
EMILATIN JUATALA (G
8 | 4 | 3 | 8 | OLGATANON & ME SUBES, ME BAJAS, ME SUBES
WEA LATINA MA SOUS {M.A SOLIS)
®| 11 | 13| § | MARCANTHONY & HASTA AYER
RMM S GEORGE M. ANTHONY (NOT LISTED)
10| 8 | 4 | 7 | LUISMIGUEL SUENA
WALT DISNEY W.AFANASIEFF.R.LOPEZ (A.MENKEN S.SCHWARTZ)
8| — | 2 foAyl\'r’L ANKA & JUAN GABRIEL . MI PUEBLO
* % * AIRPOWER * % *
@D| 19 | 23 | 4 | ANABARBARA NO LLORARE
FONOVISA J.AVENDANO LUHRS {TGCAD)
* % * AIRPOWER * % *
@)| 20 | — | 2 | LOSTUCANES DE THUANA PORQUE ME ENAMORE DE Tl
EMLLATIN NIEVES IZUNZA (M.
G
14 16 14 9 POLYGRAM LATINO J CARRILLO (M. GALINDO,EGALINDO)
15| 13| 16 | 9 | PEDRO FERNANDEZ LA MUJER QUE AMAS
POLYGRAM LATINO H.PATRON {B.ADAMS .R.J.LANGE M.KAMEN)
16 | 21 | 20 | 12 | BOBBY PULIDO © TE VOY A AMAR
EMI LATIN E ELIZONDO (8.PULIDO)
LA MAKINA MI REINA
24 3 3 J&N/EMI LATIN (0.SANTANA (0.SANTANA)
LUIS MIGUEL & DAME
NEW’ l WEA LATINA LMIGUEL K CIBRIAN (A NER K CIBRIAN)
19 | » I 22 | 10 | JENNIFERY LOS JETZ VEN A MI
EMI LATIN A.QUINTANILLA JR.,B.MOORE {J.E.CUESTA)
EROS RAMAZZOTTI ESTRELLA GEMELA
NEW ' 1 ARISTA/BMG E.RAMAZOTT! (E.RAMAZZOTTI V.TOSETTO M.LAVERZI A.COGLIATI)
ANDA MAGUEY RNO EN
@D| NEwp | 1 | BANDAMAG T TR D
22 | 17 [ 7 | 14 | ENRIQUE IGLESIAS ] POR AMARTE
FONOVISA R PEREZ-BOTLIA (E IGLESIAS R MORALES)
@)| a1 | — | a | MARCOS LLUNAS ] VIDA
POLYGRAM LATINO PMANAVELLO (S.OAVINCI.F.DELPRETE)
24 | 14 | 12 | 12 | VICENTE FERNANDEZ NO TE VAYAS
SONY PRAMIREZ (V.FERNANDEZ)
@)| 35 | — | 2 | 6ARYHoBBS BUSCANDO UN AMOR
EMLLATIN G.VELASQUEZ (G HOBBS)
% | 27 | 32 | 3 | VICTOR MANUELLE PENSAMIENTO Y PALABRA
SONY S.GEORGE (L BATISTA WILKINS)
FRANKIE RUIZ NI
21| 12| 8 | 11 F’OU‘G'gAM RODVEN y L:RRUI?A ;Iﬁs%h‘[é
LIBERACI
L 15 15 ? F(I\E‘“"‘Q - \'(R‘Q&Pﬁr‘%ﬁggﬁ
29 | 30 | 24 | & | RAULORTEGAY SUBANDAARRE TE NECESITO
FONOQVISA RORTEGA LL.GUADALUPE ESPARZA)
30 | 28 | 27 | 8 | LosFuGITIvos # VOY A INTENTARLO TODO
POLYGRAM LATINO PMOTTA (A.CHAVEZ;
3 | 34 | 31 | 4 | RITMOROJO BAILAR PEGADOS
FONOVISA M.CONTRERAS {L.GOMEZ ESCOLAR,J.SEIJAS)
BRONC TODO CON ELLA
@ NEw ’ I "()NLO‘VI.\‘v\o NOT LI;‘?ES?R DMH\-N)
G| NEWD | | | LOBHUMILDES € ELZONDO 1 JEATOLE AGUNARY
T R
34 | reewmy | 21 | GRUFO LIMITE T D taAs
37 | 30 | 8 | LATROPAF LA MALA VIDA
EMI LATIN | FARIAS J FARIAS (J.FARIAS)
NANT
36 [ 32 [ 3 |13 ] LOS CAMINANTES JLLK DORADA
37 | 3 | 39 | 3 | JAYPEREZ & CUANDO LA VEA
SONY J.PEREZ,).DE LA ROSA {C.BARRERA,A.CASTANEDA II1)
H ARINER
NEWD B O Y S RO 0 M il o, Ao
w [ | v [ eceagiervens SEE00E Aon
010 9 | 12 BRONCO TRAICION A LA MEXICANA
FONOV NOT LISTED (M.DELGADO,D.UNGARQ)

TROPICAL/SALSA REGIONAL MEXICAN

2 CRISTIAN FONOVISA NO
PUEDO ARRANCARTE DE.

4 EROS RAMAZZOTTI
ARISTA/BMG ESTRELLA

LATINO VIDA

6 LA MAFJA SONY
MEJORES QUE ELLA

7 OLGA TANON WEA LATINA
ME SUBES, ME BAJAS

8 FRANCO DE VITA SONY
FUERA DE ESTE MUNDO

9 MARC ANTHONY RMM
HASTA AYER

VISA NO LLORES POR MI|
11 THE BARRIO BOYZZ em
LATIN UNA NACION
12 LUIS MIGUEL WEA LATINA

CIELA BELTRAN £Mi LATIN POR.
GRAM LATINO LA MUJER.

15 SHAKIRA SONY
PIES DESCALZOS.

3 LUIS MIGUEL WALT OISNEY
SUENA

5 MARCOS LLUNAS POLYGRAM

10 ENRIQUE IGLESIAS FONO-

DAME
13 EDNITA NAZARIO, EMILIO, GRA.
14 PEDRO FERNANDEZ POLY-

29 STATIONS 23 STATIONS 63 STATIONS
1 SORAYA POLYGRAM LATINO 1 MARC ANTHONY RMM 1 MARCO ANTONIO SOLIS
AMOR EN TUS 0JOS HASTA AYER FONOVISA QUE PENA ME.

2 VICTOR MANUELLE SONY
PENSAMIENTO Y PALABRA

3 LA MAKINA J&N/EMI LATIN
MI REINA

4 FRANKIE RUIZ POLYGRAM
RODVEN IRONIA

5 PAPUCHO Y SU GRUPO
WAO &N MARINERITO,

6 RUBEN BLADES SONY
SIN QUERER QUERIENDO

7 TONO ROSARIO WEA LATINA

2 LOS TIGRES DEL NORTE
FONOVISA EL REPORTERO

3 INTOCABLE EMI LATIN
NO TE VAYAS

4 LOS TUCANES DE TIJUANA
EMI LATIN PORQUE ME

5 ANA BARBARA FONOVISA
NO LLORARE

6 GRUPO LIMITE POLYGRAM
LATINO ESTA VEZ

7 LA MAFIA SONY

ESTUPIDA MEJORES QUE ELLA

8 TONY VEGA RMM 8 BOBBY PULIDO EMI LATIN
DOBLE AMOR TE VOY A AMAR

9 DLG SIR GEORGE/SONY 9 JENNIFER Y LOS JETZ EMI
TODO MI CORAZON LATIN VEN A M|

10 EL GRAN COMBO FONOVISA
AS| LOGRAMOS NUESTRO.

11 JAILENE EMI LATIN
YO LO HAGO MIO

12 EROS RAMAZZOTTI
ARISTABMG ESTRELLA.

13 ggMINGO QUINONES RMM

Y

10 ENRIQUE IGLESIAS FONO-
viISA NO LLORES POR MI

11 BANDA MAGUEY FONOVISA
TU ETERNO ENAMORADO

12 GARY HOBBS EMI LATIN
BUSCANDO UN AMOR

13 LIBERACION FQNOVISA
HAS DE SABER

14 RAUL ORTEGA Y SU BANDA
ARRE FONOVISA TE

15 RITMO ROJO FONOVISA
BAILAR PEGADOS

14 SORAYA POLYGRAM LATINO
AMOR EN TUS 0JOS

15 GISSELLE RCABMG
ESA NO ES MEJOR QUE YO

Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart

405SW treef M L 33144 » Local: (3 2-7711 « Fax: [305) 261-6143
69405 12 Street Miomi, fL3 boco JOSI 2% b ! %16 for more than 20 weeks will not receive a bullet, even if it vegrslers an mcrease in detections. Airpower awarded to those records which attain
700 detections for the first time. If two records are tied in number of the record being played on more stations is placed first. Records

30 VOY A INTENTARLO TODO (Pacific, ASCAP)
below the top 20 are removed trom the chart after 26 weeks. ® 199g lllboard/BPO Communications, Inc
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Argentinian Reissues Prove Profitable |=@i& s oo
) * k k- No.1 & % %
B BY MARCELO FERNANDEZ BITAR  tinian rock label in the '80s: Inter- Included in Sony’s acquisition of  |()| 2 | 57 | VARIOUS ARTISTS ARioLe 31389BMG 2 weeks at o | MACARENA MiX
disc. One Interdise act, Los Abuelos Microfén is produet by important ==
BUENOS AIRES—Argentina’s De La Nada, sold 80,000 units of four  tango and folklore artists who have 2 40 | ENRIQUE IGLESIAS @ Fonovisa 0506 ENRIQUE IGLESIAS
record labels are finding out that  studio albums, a live record, and a  been bundled with similar Sony acts  |[(3)| 4 | 71 | GIPSY KINGS @ nonesuch 79358 THE BEST OF THE GIPSY KINGS
when it comes to Argentinian rock, greatest-hits collection that con- f:to akseries ca}lled Frente aé grenteii 4 3 2 | MARCO ANTONIO SOLIS FoNovish 0512 g EN PLENO VUELO
everything old is new—and prosper- tained a bonus track. rock series, featuring 30 CDs, wi
ous—again. Alberto Paiaro, sales director of be titled Rock Vivo, and the releases * & & GREATEST GAINER * * %
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of the reissued product can reach  band, Sui Géneris. From then on, every label strived to 28 | 28 | 33 | MICHAEL SALGADO JoEY 3427 EN CONCIERTO
75,000 units, a solid figure for a Although there are no official sta-  build its own roster of rock artists. 29 | 23 | 13 | ILEGALES ARiOLA 32416/BMG ILEGALES
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projects. Chalchaleros. He expects monthly exhibit will boast rare audio and 7 I8 ana eaREARA prows =
Last year, PolyGram reissued 12  sales of the Microfén catalog to swing  video footage, photos, and musical ~ [\3)] 4 FONOVISA 9449
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Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400. Ass"s.ta"we wm preparing thls.‘:'(’lumn chart's largest unit increase. B indicates past and present Heatseeker titles. © 1996, Billboard/BPI Com-
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34 BILLBOARD AUGUST 17, 1996
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uddenly, and belatedly it seems,

regional Mexican sounds, which are

rooted in such rural, locally based

thythms as nortefia, ranchera and

banda, have become de rigueur at
the major record labels in Mexico and the
uU.s.

Forever ignored by the U.S. major labels,
regional Mexican artists and deals are now
being scooped up by the big multi-national
record companies on both sides of the
U.S./Mexico border.

In the past year, two Mexican divisions of
record conglomerates—EMI Mexico and
Warner Music Mexico--have acquired a pair
of Monterrey, Mexico, indies prominent in
the nortefia field. EMI purchased DLV, while
Wamner bought MCM. Another Monterrev
indie, Disa, has inked a licensing accord
with EMI Latin.

“This deal with Disa,” says EMI president José Béhar, “underscores
our belief that regional Mexican remains extremely active and will

continue to grow.”

The label acquisitions by EMI and Warner bode well for their state-
side counterparts EMI Latin and WEA Latina, respectively, because
they will provide a bountiful source of repertoire for exploitation in
the U.S. WEA Latina is planning to establish a separate label
to work exclusively with regional Mexican artists.

MORE JOINT VENTURES COMING

Stateside majors are getting busy with their own
regional Mexican projects, as well. BMG has teamed
with Mexican impresario Oscar Flores to form a
joint-venture company called Huina S.A. Also expect-
ed to make a big-time jump into the regional market

in the next several months is Sony Discos.

“We at Sony want to become a major player in the
fastest-growing segment of the U.S. Latin-record
industry,” says label VP/GM George Zamora.

Regional Mexican is an attractive genre to the majors
right now for the same reasons it has always been attractive.
The music is popular with Mexican immigrants, who
account for a large proportion of stateside Mexicans,
who in turn, are the largest Latino group in the U.S., comprising 60%
to 65% of the Hispanic population in the country. The vast majority
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seqment of the U.5. lLatin-reeard business.”

BY JOHN LANNERY

of Spanish radio stations in the U.S. play regional Mexican music.
Industryites in the U.S. estimate that 40% to 50% of the domestic

market is represented by regional Mexican artists.

And the continuous flow of immigrants from Mexico who
are fiercely protective of their cultural roots assures an ever-
enlarging, enthusiastic--and loyal--base of consumers
Further, these immigrants are spreading beyond their
traditional bases such as California to nearly
every comer of the U.S., to “anyplace where
there is agriculture,” says Debra
Villalobos, Latin buyer of Camelot
Music. Villalobos, who claims that
sales of regional Mexican product is
on the rise at Camelot, points out
that the chain is selling product in
non-traditional Mexican locales, such as
Ohio and Georgia.

FLEXIBILITY AND NO
COMPLAINTS

Marco Antonio Solis
huge crowds and high marks for good behavior.

(PLODING REGIONAL-NEXICEN
MERKET ATTRACTS “MAJOR” ATTENTIS

Banda, noriia and ranchera-rooted music is now the “fastest-growin

Olga Tafién

Another reason for the rock-solid growth of regional
Mexican recording artists is their appeal as live acts. They are
down-to-earth, hard-gigging performers who draw

Henry Cirdenas, president of Chicago-based concert company
Cérdenas, Ferndndez & Associates, says the flexibility of the regional

Mexican acts has enabled “the genre to tri-
umph. These bands attract the biggest audi-
ences of any genre. They don’t complain and
they are open to play anytime, anywhere. If
I tell a group we’ll do 1,000 people in
Detroit, they will say, ‘Let’s go!” If you tell a
pop act like Luis Miguel or Juan Gabriel to
go to Minneapolis to play for 800 people,
they won't go.”

Recording artists from other genres cer-
tainly have recognized the potential of the
regional Mexican market. Several Tejano
acts—including La Mafia, Emilio and the
late Selena-—-expanded their audience and
record sales by making significant headway
into the regional Mexican market. Tejano
artists still crack space on regional Mexican
stations with a well-placed cumbia entry.

Even WEA Latina’s merengue diva Olga Tafién has notched a top
10 hit album with a Mexican-flavored pop sound that has attracted
fans of regional Mexican music. Conversely, regional Mexican artists
such as Fonovisa superstar Marco Antonio Solis have broad-
ened their audience by blending pop with indigenous
Mexican rhythms.

CATCHING UP TO FONOVISA

There is no clear-cut answer as to why the major
labels took so long to come to the regional Mexican
party. But they certainly are trying to make up for lost
ground in a hurry. They will, however, have to cover
a lot of ground to catch up to Fonovisa. The Los

Angeles—based label—a subsidiary of Mexico’s giant
television network Televisa—is the longtime leader in
the regional Mexican market. Fonovisa has stayed atop
the regional Mexican market by cultivating close business
relationships with a broad array of regional Mexican
stations.
In addition, Fonovisa has unparalleled access to
U.S. Spanish-language network Univision, of which Televisa is part
owner. Fonovisa's licensing deals with Mexican interests--which have
provided many of its stars--will soon end and deprive the label of its
source of artists. Still, the label has the wherewithal and experience
to secure new talent.

Continued on page 42
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READY AND WILLING LABELS SCRAMBLE TO
GETSLICES OF REGIONALMEXICAN PIE
Netvit ranges rom expansion and restructured taf o lceningand costom imprit

BY JOHN LANNERT with RAMIRD BURR

ealizing the ever-steady commercial expansion of regional Mexican artists

in the U.S., executives at both the major labels and independents are scur-

rying to secure new talent, new deals and new executives to work region-

al Mexican product.

Many of the executives from the majors emphasize that one of the key ingre-
dients for the success of their forays in the regional Mexican arena is the pro-

curement of executive talent who possess an intimate knowledge of the music

and the market.

All of the majors emphasize that the buildup of their regional Mexican rosters

will be done with deliberation and care. Further, they note that some of their

Tejano artists will attempt to increase their audience by cutting tracks—mostly

cumbia-oriented—that will appeal to regional Mexican fans. But, according to

several executives, the rosy scenario for regional Mexican music is marred by the

persistently weak Mexican peso, which has sparked an enduring flow of parallel

imports into the U.S. Following is a survey of activity at the various labels.

ARISTA LATIN

Arista Latin, the newly formed Latin music division of
Arista/Texas, has achieved significant penctration in the
regional Mexican market with its popular Tejano/pop act La
Diferenzia.

Now the label is taking a more direct shot at the regional
Mexican industry with a just-released album by 16-year-old
mariachi singer Nydia Rojas.

With regional Mexican continuing to be robust, Arista’s

VP/GM Cameron Randle says that, when he and the label’s
manager of promotion and artist development, Joe Trevifio,
. sign artists, they are
looking for acts who
score big with fans on
cach side of the Mexico,
t= U.S. border.
) “Lvery time Joc and |
look for a potential artist
to sign, we look at it
with one eye toward
how that artist will play in Mexico and beyond,” says Randle.
“Obviously, regional Mexican enters into that equation
because of its popularity both here and in Mexico.”

And, while Rojas seems best geared for regional Mexican
radio, Randle says he is working her product at Tejano radio,
where mariachi usually fares poorly. He notes, as well, that
appropriate tracks by the label’s Tejano artists Joel Nava and
Rick Orozco will be serviced to regional Mexican stations.

“There is an immense audience at regional Mexican radio
that we want to reach with our artists,” says Randle, “but we
will work product that we think is viable in both markets.”

Joel Nava (left), Rick Orozco

—

BALBOA RECORDS

Though Balboa’s sales manager Efrém Besanilla laments the
deleterious effect of parallel imports on the regional Mexican
market, he is optimistic, overall, that the genre will continue
to grow. “And what is interesting,” says Besanilla, “is that
regional Mexican music is expanding throughout the U.S. It
no longer is big only in citics with large Hispanic populations,
but also in new markets such as New York, Atanta and states
in the Midwest.”

The upswing in the regional Mexican market in the U.S. has
prompted the Los Angeles regional Mexican indie to add per-
sonnel. “We are now in
Los Angeles, Chicago,
New York, Texas, Miami
and Puerto Rico,” says
Besanilla.

A host of albums from
Balboa’s ample regional
Mexican roster is due

Antonio Aguilar (left), Jorge Luis
Cabrera out in October. The

biggest names releasing
records are Antonio Aguilar, EI Mexicano and Jorge Luis
Cabrera. Besanilla is excited, as well, about upcoming product
from newcomers Silverado, Los Caporales and Adam Sanchez,
son of legendary norterio artist Chalino Sanchez.

BMG&G
Long known as the premier rock label, BMG is now setting
its sights on the regional Mexican market via a joint-venture
company with noted Mexican impresario Oscar Flores.
Continued on page 40

Mixed Signals Dim Tejano’s
Bright Prospects

Live Scene Down, But Label Execs
Remain Upbeat

BY RAMIRO BURR

ith new artists and healthy sales,
Wchano music remains one of the
most robust genres in the regional
Mexican field.
Some conservative ohservers, however,

sce signs that the market has crested
after years of growth and now say cau-

Intocable

tion is the new watchword, particularly
for live shows.

More than a few concerts have
bombed, and new artists trying to get a
foothold are finding it hard to crack a
flooded market.

“I think the market is suffering from
overexposure,” says Sonny Flores, a
Dallas-based promoter/booking agens.

capacity of the Tejano market. San
Antonio promoter Steve Mendoza adds
that there are too many promoters in the
Tejano market.

“Used to be there were only two or
three promoters in town,” states Men-
doza. “Now you have church groups, the

YMCAs and cvery rookic promoter
putting on shows cach wecek. It's killing
the marker.”

Only the mammoth Tejano Rodco
clubs in Dallas and San Antonio seem to
be bucking the negative trend. But other
venues have replaced live bands with
DJs.

While some bands complain that

“ITUSED TO BE THERE WERE ONLY TWO OR THREE PRO-
MOTERS [N TOWN.” STATES SAN ANTONIO PROMOTER
STEVEMENDOZA. “NOW YOU HAVE CHURCH GROUPS,
THE YMCAS AND EVERY ROOKIE PROMOTER PUTTING ON
SHOWS EACH WEEK. IT'S KILLING THE MARKET.”

“We have a lot more radio stations and
clubs than we did a few years ago. But at
the same time, there are many more
bands on more record labels.”

Since 1990, Tejano has grown fast and
furiously, attracting the involvement of
major record labels, including Sony
Discos, BMG, WEA Latina, PolyGram
l.atino, Arista latin and EMI latin, the
latter of which is considered the leader in
the Tejano market.

Previous record sales peaks of 50,000
units by such heavyweights as 1.a Mafia,
Selena and Mazz were supplanted by
new sales benchmarks of 400,000 units
to 500,000 units.

The proliferation, however, of new
labels and new artists has outpaced the

some club owners are making money
withourt them, a few artists are simply re-
doubling their efforts to stage shows.

“We are hustling harder than ever and
we're getting more gigs in new markets,”
says Joey Rodrigucz, manager of Sony’s
‘lejano veteran Ram Herrera.

BUMPER YEAR FOR SALES
If the live scene for Tejano acts
appears dead, the opposite is true with
the Tejano imprints. Manono Gonzalez,
VP of national promotion and Southwest
operations at EMI Latin, says he expects
another bumper year in album salcs.
“We have more than 10 groups selling
platinum {100,000 units sold] by such
Continued on page 44
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“Destined 1o Becorme A Crossover Smash.”

-JOHN LANNERT, BILLBOARD

- NYDIA ]R@J?AS
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]
The heritage of Mariachi rests in hundreds of years of culture.
The future of Mariachi explodes in 16-year-old Nvdia Rojas.
Her debut album features “No Me Amenaces,” “Cuando Estoy Contigo,” “México Y Su Musica,”
“Si Sabes Agradecer” and much more.
MARIACHL AS YOU KNOW IT, WILL NEVER BF, THF SAME.
ARISTA
Produced b}' LATIN Nanagement: Stephen Drimmer/Silverlight Entertainent

José L. Hernindez ©1996 Arista Records, Inc., a unit of BMG Entertainnrent Booking: Jorge Pinos/William Morris Agency



Ghart Recaps: The
Year To Date

The recaps in this spotlight
reflect activity on the Regional
Mexican subchart that appears
biweekly with The Billboard Latin
50. Rankings reflect accumulated
unit sales, as calculated by
SoundSecan, for each week an
album appears on the 15-position
chart (including those compiled
during the unpublished weeks).
Fonavisa’s strength in the regional
Mexican market may
not necessarily be
reflected on
Billboard’s sales charts
because of the great
number of sales that
occur at swap meets,
which typically are not
monitored by
SoundSean.

The recaps were
compiled by chart
manager John Lannert with assis-
tance from Anthony Colombo and
Michael Cusson.

TOP REGIONAL MEXICAN
ALBUM ARTIST

HOT REGIONAL MEXICAN
TRECKS ARTIST

Pos. Artist [No. Of Charted Tracks] Label
1 LA MAFIA [2) Sony
2 108 TISRES DEL NORTE (4] Fonevisa
3 BRONCO (3] Foamvisa
& LIBERACION [3) Fenevisa
G ENRIQUE IGLESIAS [3) Fanevisa
6 PETE ASTUDILLO (1) ENI Latin
7 MICHAEL SALGADD (2] Joey
8 BOBBY PULIDO (2) EMI Latip
9 GRUPD LIMITE (2] Poiyyram Latine
10 CRISTIAN [2) Ferovisa

TOP REGIONAL MEXICAN
ALBUMS

HOT REGIONAL MEXICAN
TRECKS

Pos. TITLE—Artist—label
1 UN MILLON BE ROSAS—La Mafia—
Sy
2 COMO TE EXTRAND—Pete Astuiille—
NI Latin
3 EL CIRCD—Los Tigres Bel Nerte—
fonpvisa
& TE APROVECHAS—SGrupn Limite—
PalyGram Latine
§ AMOR—Cristian—Fanovisa
6 JUAN SABOR—a Trapa [—IMI Latin
7 OESVELABD—Bahy Palide—EMI Latin
B ENAMORADD BE UN FANTASMA—
liberacion—fonavisa
9 SIN ELLA—Michae! Salgade—Juey
10 T0ODO POR TI—HBronco—rFanavisa
11 UNA NOCHE MAS—Liberacian—
fonmvisa
12 NO TE VAYAS—Intocable—EMI Latin
13 ME ASUSTA PERD ME GUSTA—Ana

Pas. ARTIST [No. Of Charted Tities] Label

1 SELENA (3] EMI Latin

2 L0S TIGRES DEL NORTE [3) Fonavisa

3 PETE ASTUDILLO (1) EMI Latin

& LA MAHIA [2) Sony

G INTOCABLE (2) EMI Latin

6 MAZL (1) EMI Latin

7 PEDRD FERNANDEL (2) PolyGram
Latine

8 LA TROPA F (1] EMI Latin

9 BOBBY PULIDD (1) EMI Latia

10 10S TUCANES DE TIJUANA (2)

Aacran

Pes. TITLE—Artist—Label
1 AMDR PROHIBIDO—Seleas—iMI
Lalin
2 GOMO TE EXTRANO—Pete Astadilli—
EMI Latia
3 UN MILLON DE ROSAS—La Mafia—
Sy
§ SOLO PARA T—Mazz—EMI Latin
5 A UN NUEVO NIVEL—La Trapa I—
ENI Latin
6 PEDRD FERNANDEZ—Peire
feraandez—PolyGram Lating
7 DESVELADD—Bobby Palide—EMi Latin
8 UNIDOS PARA SIEMPRE—Los Tigres
Bel Norte—Fonavisa
9 EL EJEMPLO—Los Tigres Del Norte—
fanavisa
10 OTRD MUNDO—Iatecable—EMI Latin
11 12 SUPER EXITOS—Selena—ENI Latin
12 EN CONCIERTO—Wichae! Saigale—
ey
13 TEJAND AWARD NDMINEES—
Variaus Artists—ENI Latin
14 LLEVAME CONTIGD—tntacable—EMI
Latin
15 LIVE—Selesa—EMi Latin

Barvara—Fuamisa

14 MUNDO BE AMOR—10s Tacanes bt
Tijnasa—Atatran

15 SI TU TE VAS—tariyee Iglesias—
faavisa

LABELS SCRAMBLE

Continued from page 38

BMG's MD Francisco Villanueva says
the new venture, called Huina S.A., will
provide an effective entree for BMG into
the regional Mexican market. In addi-
tion, says Villanueva, BMG will continue
to sign acts directly to the label. “We are
getting into the regional Mexican busi-
ness with Oscar. and we also want to
sign acts directly to the label,” says
Villanueva.

The first album
released under the
b £ joint venture was an
§ cponymously titled
| rccord by Silueta.
i Two acts signed di-
# rectly to BMG—Los
Guardianes Del Amor
and La Traicion Del
Norte—have just put
out product, as well.

y .| Furthermore, says
Los Guardianes Villanueva, BMG’s
del Amor (top) operation on the
and Lizza Lamb  West Coast will be

greatly  expanded,

due, in pan, to the swelling size of the
regional Mexican arena. Villanueva
alrcady has restructured BMG’s Tejano
office with the appointment of veteran
executive Mike Romero. The latest
record by BMG’s Tejano artist Lizza
Lamb was produced by La Mafia’s studio
whiz Mande Lichtenberger Jr.

EMI LATIN

EMI Latin, which hit pay dirt in 1995
in the regional Mexican market with
Graciela Beltrdn and with Los Tucanes
De Tijuana, whom EMI Latin markets in
a licensed deal with Alacrdn Records, re-
cently took a deeper plunge into region-
al Mexican by dint of a licensing agree-
ment with powerful Monterrey, Mexico,
indic Disa.

Included among Disa’s sturdy lineup
of regional Mexican acts are Los
Cardenales De Nuevo Leén, Brindys and
Los Rehenes.

EMI president José Béhar lauds the
pact with Disa, saying that the deal will

Clockwise from left:
Graciela Beltran, Los
Tucanes de Tijuana,
Pete Astudillo

help the label grow in a market “that
makes up about 50% of the sales in the
U.S. Latin market.” Béhar is jazzed, as
well, about a September ranchero release
by Mexican idol Juan Gabriel and three
of Mexico’s most famous divas: Lola
Beltrdn, who passed away earlier this
year, Lucha Villa and Amalia Mendoza.
Entitled “Juan Gabriel Y Las Tres
Senoras,” the record will head up the
upcoming shate of regional Mexican
product by Graciela Beltrdn (no relation
to Lola) and Los Tucanes De Tijuana.

In August, EMI Latin shipped the
debut album by Los Mismos, whose
members formerly backed singer/song-
writer grear Marco Antonio Solfs.

Béhar expects the major labels to cut
into Fonovisa’s commanding share of the
regional Mexican market. “Five years
ago, I said that EMI Latin was an alter-
native for regional Mexican acts,” says
Béhar, “but [ was wrong. Now, however,
we are a viable alternative. After all, Disa
left Fonovisa and came to us.”

Due in pan of EMI Latin’s deal with
Disa, Béhar reckons that his label is “a

lap ahead of the competitors.”

In the meantime, EMI Latin continues
to dominate the Tejano market with such
mainstays as Mazz and Emilio, along
with newly breaking artists Jennifer Y
Los Jetz, Bobby Pulido and Pete
Astudillo, an awardee at Billboard’s third
annual Latin Music Awards.

FONOQVISA

Although Fonovisa is about to lose
valuable Mexican sources for its regional
Mexican roster, the label still packs a for-
midable lineup of artists, led by Marco
Antonio Solfs, Los Tigres Del Norte and
Bronco. In addition, Fonovisa is breaking
such new talent as Jos¢ Manuel Figucroa
and Ana Barbara. Other up-and-coming
acts include Polo Urias Y Su Maquina,
Raiil Ortega Y Su Banda Arre, Banda
Magiiey and Ezequicl Pefia.

The first label to openly embrace and
promote rcgional Mexican artists, Fono-
visa established a series of lucrative
licensing deals with Mexican record
companies and production firms whose
hit acts helped solidify Fonovisa as the
lcader in the regional Mexican market.

In recent years, Fonovisa has branched
out into Tejano music, signing promising
artists like Annette Y Axxion and Letry
Guval.

FREDDIE

Long established as the biggest inde-
pendent label in Texas. Freddie Records
enters its third decade as a top supplier
of the top regional Mexican acts on the
border. Chief among them is the label’s
best-scller, nortefio king Ramon Ayala
Sr., whose most recent album, “Arran-
came El Corazon,” has done very well
since its late May release.

“I’'s probably the fastest-selling Ayala
CD in the last three or four years,” says
Freddie Martinez, Jr., VP/A&R director
for the Corpus Christi-based label. “And
1's appeared in all the charts, including
Billboard. Ayala is a main priority for
us—as are Fan- |
dango USA, Los
Chamacos and
young groups
like Potente and

Grupo In-

creible.”
Martinez says

the label has

launched major
radio campaigns
in Houston and
the Rio Grande
Valley to pro- |
mote these
artists, Los Cha-
macos’ new al- |
bum, due for
late-August re-
lease, is titled P
“Los Chamacos
En Vivo, Pure
Party Live.”
Another new
push for the
label is videos.
“In the past,
our budget for
high-qualiry
videos was lim-
ited,” says Mar-

tinez. “And it From the top: Ramon
was exclusive Ayala Y Sus Bravos del
for upper-tier Norte; Fandango USA;

Jaime Y Los Chamacos;
Potente; Grupo
Increible

artists since it
was hard to re-
coup the costs
on smaller acts.
But there are a lot more venues today, a
lot more TV shows, and that helps with
promotions.”

Freddie, which has a promotion per-
son in California and a distribution office
in Leon Guanajuato, Mexico, has a roster
of about 22 artists, half of whom are

Continued on page 42
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LABELS SCRAMBIE

Continued from page 40

Tejano, with the rest in the nortefo or
grupo/cumbiero genre.

The company has also purchased a
plot of land where, in a few years, it
hopes to consolidate its warehouse/
duplication/main offices and its studios—
which are currently in two separate loca-
tions. As for staffing, Martinez is looking
for two promotion/publicity people.
“We're understaffed because of recent
turnover, but we need new people,” he
says. “It’s tough for us to keep up with
all the promotions here, in Califonia
and in Mexico.”

mP

The accelerating rise of regional
Mexican popularity has also sparked
interest and participation from indie
labels owning prominent profiles in other
scctors of the Latino music industry.

One of those indies, Miami—based MP
Records, is actively trying to get a foot in
the regional Mexican door. It has not
been so casy for a label recognized more
for breaking salsa and merengue aets
than promising Mexican artists.

“The regional Mexican market is very
strong, and the fans of this music are
very loyal to their artists,” says MP pres-
ident ‘Tony Moreno, “but it’s hard to get
airplay and exposure because we are
very well-known as a tropical label. But
if you can break one act, you can get

Clockwise, from the
top lefi: Manuel
Ascanio, Los Archies,
Wally Garza

some credibility.”

Secing that most of the stateside
regional Mexican hits originate from
Mexico then cross over o the US,

Morcno  founded MP Mexico.  That
imprint is run by Juan Gonzalez, who also
works MP’s tropical product in Mexico.

Among MP’s  cxpanding regional
Mexican lincup are Manuel Ascanio,
Banda Herradura, Grupo Atrapado, Los
Duendes De Control, los Liricos De
Terdan, Grupo Chispa, Super Banda Costa
Brava, Grupo Chispa and Los Archies.

Wally Garza and Manny Colash are
two Tejano acts on MP’s roster.

POLYGRAM LATIND

Pop-leaning 'mprint PolyGram Latino
has scored its largest sales successes late-
ly with regional Mexican acts Pedro
Fernandez and Grupo Limite. PolyGram
Rodven’s  durable pop  grupo Los
Fugitivos is rolling at retail, too.

But, despite its impressive prosperity
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with regional Mexican artists, PolyGram
Latino will continue to expand slowly in
the genre, says label GM Salvador Pérez
Muiioz.

“We are not going to be signing 20
artists,” Perez states. “We are going to be
very selective.”

One positive trend in the regional
Mexican market, he observes, is that the
musical elements of pop and regional
Mexican are beginning to merge, thereby
allowing both genres to penetrate addi-
tional markets.

“There are artists like Olga Tafiéon—
who adds a Mexican flavor to pop—and
there are artists like Pedro Ferndndez

Clockwise, from the
top left: Pedro
Fernandez, Los
Fugitivos, Grupo
Limite

who are moving closer 1o pop,” says
Pérez. “These musical blends give both
artists more international in appeal.”

Pérez says Fernandez, is not only sell-
ing the US. and Mexico, but also in
Chile, Venezuela and Colombia. More-
over, a greatest-hits  package by
Fernandez will be released this year in
Spain.

Other regional Mexican acts signed to
PolyGram Latino are Banda Rugido and
Grupo Eterno. Charanda records for
PolyGram Rodven.

“And,” adds Mufioz, “don’t forget that
90% of the songs by [pop duetl
Pimpinela have a regional Mexican feel.”

Pérez does not plan to expand his staff
for the regional Mexican market, but he
may put together a team for the Tejano
market when the “time is right. Then we
will enter strongly.” PolyGram Latino’s
‘Tejano act Latin Breed put out its latest
record several months back.

SONY DISCOS

Though  Sony’s  VP/GM  George
Zamora says he cannot get into specifics,
he stresses that Sony “will be making a
major push into the regional Mexican
market.  Regional
Mexican has been
the biggest growth
arca in the last seven
years in the U.S.
With the continuing
stream of immigrants
coming in, the mar-
ket will only grow
larger.”

To bolster its presence in the regional
Mexican market, Sony recently inked a
licensing deal with Mexican imprint
Maya Records. Zamora states that “Mds
Romanticos Que Nunca,” by Maya’s L.os

Sony VP/GM
Zamora

Unicos De México, sold 15,000 units
during a two-week period in June. Luis
Pisterman, Sony’s VP, West Coast, engi-
neered the Maya deal, which will run for
threc years.

Earlier this year, Zamora tapped Marco
Antonio Rubi as director of A&R. Formerly
a top executive with the now-defunct
Mexican pop imprint Melody Records,
Rubi is widely regarded as very knowl-
edgeable of regional Mexican music.

Zamora comments that parallel
imports continue to be a concern,
although the situation is not eritical.

“Still, we have to be careful of pric-
ing,” says Zamora. “We also simultane-
ously release regional Mexican product
in the U.S. and Mexico to shoot down
imports.”

WER LATINA

Warner Mexico’s  acquisition  of
Mexican indie MCM in early 1996
augers a bright future for WEA Latina’s
prospects in the U.S. regional Mexican
market, says label VP/GM Sergio
Rozenblat.

“We will be able to set up a regional
Mexican unit under a dual company
structure,” says Rozenblat. “I'm looking
forward to having [regional Mexican]
product and experts to work that prod-
uct.”

The rtiming of the creation of the
upstart regional Mexican imprint, says
Rozenblat, hinges on ncgotiations
involving Fonovisa and MCM. Fonovisa
currently owns U.S. distribution rights to
MCM product.

WEA Latina’s lone regional Mexican
act, Lalo Y los Descalzos, would be
worked by the regional Mexican imprint.

Rozenblat views the parallel importa-
tion of product from Mexico to the U.S.
as a “serious issue.” But he notes that
“Sometime soon, the peso has to stabi-
lize against the dollar. Once there is a lit-
tle more parity, [ think we will sce
growth in the market oncc again.” Wl

MARKET ATTRACTS ATTENTION

Continued from page 35

Among the genres included on
Billboard’s Latin music sub-charis is
regional Mexican, which also includes
Tejano recording artists. As more and
more Tejano acts gain airplay on regional
Mexican radio stations, the musical dis-
tinction between the two categories can
become blurred even though very few
regional Mexican acts appear on Tejano
radio stations.

Five years ago, when the first regional
Mexican/Tejano Spotlight appeared in
Billboard, the two categories were treated
as separate musical industries. Generally,
they remain apart as business entities,
but if “Tejano” acts such as Michael
Salgado and Intocable are good indica-
tors, regional Mexican and Tejano may be
moving closer together in the future.

lor this reason, the accompanying
segments in this Regional Mexican
Spotlight contain references to both
regional Mexican and Tejano musics
where appropriate. ll

REDLD
Regional Mexican stations are Spreading like a California

rash fire to ather parts of the 0.5. And where there's radio,
there’s @ market for live music aad record Sales.

hen KILAX-FM first topped the Los Angeles market three years
ago, the general-market radio consultants discovered what
fans of regional Mexican had known all along: The genre is a

major radio format.

KLAX has long since fallen from the top of the L.A. market, but
it still remains the No. 2 Spanish-language station in the market.

Regional Mexican stations dominate the radio landscape
throughout California and in Chicago. Nearly half of the stations
reporting to Billboard’s Hot Latin Tracks chart are regional

Mexican.

What's more, regional Mexican stations are spreading like a
California brush fire to other sections of the U.S. Nowadays, there
are regional Mexican stations in Atlanta (WAOS-AM, WAZX FM,
WXED-AM), New York (WXLX-AM), Fort Myers, Fla., (WWCL-
AM), and Walla Walla, Wash (KZHR-FM).

The growth of regional Mexican stations reflects the broad dis-
persal of Mexican immigrants, who no longer are settling in areas

with a large proportion of Latinos.

The increased number of regional Mexican stations also offers
grand opportunities to break acts for record labels, particularly
those that are now just getting their feet wet in the market. “And
where there is radio,” says Henry Cérdenas, president of concert
firm Cardenas, Ferndndez & Assoc., “there will be a demand for

live performances.”

And while regional Mexican stations overwhelmingly play artists
who perform nortefia, banda and cumbia, these stations also have
played pivotal roles in the radio prosperity of pop artists of the
likes of Luis Miguel, Cristian and Enrique Iglesias. Without the
crucial support of regional Mexican radio, none of these stars

could have scaled the Hot Latin Tracks chart.

—J.L
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THE SOUNDS OF
SUCCESS,
NEVER SOUNDED THIS

GOOD.
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JAMEY L0S CHAMACOS
For Over 25 Years
THE INDEPENDENT LEADER
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RENE ZAPATA
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TEJAND’S PROSPECTS

Continued from puge 38

acts as lIntocable, Bobby Pulido and
Mazz.” In addition, EMI Larin continues
to break new acts in the Tejano market
(Jennifer Y Los Jutz, Bobby Pulido), while
taking well-known names (La Tropa F) to
new sales heights

Other label executives share Gon-
zalez's optimism. BMG MDD Francisco
Villanueva  recently restructured  the
Texas operation and installed veteran

Bobhy Pulido

PREVIOUS RECORD
SALES PEAKS OF 50,000
UNITS BY SUCH HEAVY-
WEIGHTS AS LA MAFIA,
SELENA AND MAZZ HAVE
BEEN SUPPLANTED BY
NEW SALES BENCHMARKS
0F 400,000 7T0500.,000
UNITS.

record executive Mike Pinero to run the
office. “We are going all out to be a suc-
cess in the Tejano marker,”  says
Villanueva.

TEARMWORK AND TIMING

Iisecutives at labels withour self-con-
tined  operations  dedicated o the
Iejano  market—such as  PolyGram
latino and \WEA  Latina—are equall
enthusiastic abowt establishing Tejano
olfices

The Tejano market is fantastic.” says
PolyGram Latino’s MD Salvador Pérez
Muioz. “and when the time is right, we
will ¢nrer and enter strongly. However,
we have to ger the right team that knows
the music and knows how o work the
product

Despite their ebullient attitude toward
the Tejano market, most label exceutives
point out that they often try 1o cross over
their ‘tejano acts into the larger regional
Mexican market

Sony was one of the fist labels 10
cross a Tejano act, when La Matia began
sceuring airplay on lejano stations with
tracks from its 1991 album, “Estds
Tocando Fuego

Sony VP GM George Zamora notes
that the fabel's Tejano acts often cut two
or rthree tracks that might appeal o
regional Mexican lans. “Usually, the
songs will be Mexican cumbias that can
work in the regional Mexican market

Continued on page 46
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Balboa Records, Co.
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Manufacturer of Latin Music.
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says Zamora.

Similarly, Arista latin’s VP/GM
Cameron Randle has his eyes pinned on
the regional Mexican market when he
signs new artists. “We don’t want to
exclude the Tejano world, and we want
to do things that will be viable in the
Tejano market, but we want to include
the regional Mexican world beyond
Texas,” says Randle, whose Austin,
Texas—based label has broken Tejano act

ONLY THE MAMMOTH
TEJANO RODEO CLUBS IN
DALLAS AND SAN
ANTONIOQ SEEMTO BE
BUCKING THE NEGATIVE
TREND. OTHER VENUES
HAVE REPLACED LIVE
BANDS WITH DJS.

La Diferenzia in the regional Mexican
stronghold of California. “It’s a fact of
life that the Tejano market is growing,
but it is certainly secondary to the
regional Mexican market.”

SAMENESS AT RADIO

Proof of Tejano's growth plainly can
be seen at radio, where KXTN-FM con-
tinues to rule in San Antonio. A third
Tejano FM station recently was launched
in Houston.

“That’s good to sce [a new station],
but the problem around the state is
[that] too many radio stations are only
playing established groups and they are
not willing to play new artists,” laments
Charlic Tijerina, owner of Bravo Records,
whose new artist, konstellacion, has had
a tough time cracking the playlists.

“The [Tejano] market is beginning to
wear down because it is the same groups
on the radio and on the [concert| cir-
cuit,” says Tijerina. “There is no devel-
opment of new talent.” I
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Studio Action

ARTISTS & MUSIC

SSL Stays On Top By Catering To The Recording Elite

H BY DAN DALEY

Part one of atwo-part feature on lead-
ing console manufacturer Solid State
Logic.

OXFORDSHIRE, England—Only a
small, starkly lettered sign on the
gates of Solid State Logic’s headquar-
ters alerts passersby that the site is
anything other than the Victorian-era
convent school that it was built to be in
1888.

R

A training session at SSL's headquéners in Oxfordshire, England.

automation system, the SL 4000B, fol-
lowed by the more famous E Series in
1979, which won several prestigious
design awards but, more important,
won the hearts of an audio industry
that was on the cusp of a convergence
with computers and microprocessors.

The E console’s success launched
SSL’s research and development team
into a flurry of activity that began to
manifest itself several years later: In
1981, the enhanced automation pack-
age Total Recall, which allowed signal

Set amid the rolling meadows of
Oxfordshire, 60 miles or so north of
London, the company goes about the
business of hand-building custom
boards in a manner more reminiscent
of the way Bentleys and Rolls-Royces
are produced than the Detroit-like pro-
duction-line methodology that has
become pervasive in pro audio lately, as
many manufacturers move decidedly in
a commodities-type direction.

The automotive analogy suits SSL
managing director John Jeffery, who
observes, “It’s very much the SSL ethic
not to go downmarket.” That said, his
formal engineering demeanor relaxes
and he adds, without a trace of ingenu-
ousness, “Why should we? We're so
good at what we do.”

There is neither complacency nor
smugness in Jeffery’s matter-of-fact
tone, and he is more than willing to let
SSL’s record speak for itself: By its
own estimates, SSL’s market share
stands at more than 75% of all high-end
studios, defined as those in the
$250,000-plus range; the company has
more than 2,000 consoles and other sys-
tems in use worldwide; its development
of a comprehensive, intentionally
closed-loop proprietary line of digital
and analog consoles and workstations
has come as close as any to establish-
ing industry standards; and its latest
analog console entry, the upscale
(upward of $750,000) 9000, has become
a success on several continents in less
than two years at a time when project
studios proliferate. Rolls-Royce should
have it so good.

SSL was founded in 1969 by U.K.
entrepreneur and inventor Colin Saun-
ders. Its primary product at the time
was an electronic interface for large
pipe organs (which is still made). Its
original core of employees, however,
consisted of musicians and audio engi-
neers, at least by vocation, and they
toyed on and off with the idea of design-
ing a new kind of recording console. In
1977, with a few limited production
models behind them, they introduced
the first integrated console and

processing as well as fader levels to be
automated, was introduced, followed in
October 1989 by ScreenSound, SSL’s
nonlinear audio-for-picture recording
and editing system.

Ultimation, an even higher level of
console automation, came in 1991, and
later the same year, the SL 8000G and
enhanced automation variant G+ were
introduced. In 1992, SSL launched Sce-
naria, a fully automated mixing system
with integrated digital audio and video.
OmniMix, introduced in 1993, en-
hanced that platform by adding multi-
format surround-sound capability.

In 1994, the 9000J debuted in a geo-
graphically diverse array of major stu-
dios—including Ocean Way, Starstruck,
and Right Track—and went a long way
toward bolstering SSL’s reputation as
a tracking console as well as a mixing
one, a pervasive impression the compa-
ny had long labored to redress. Also in
1994, SSL unveiled the Axiom auto-
mated digital recording/console system
with 96-track nonlinear capability.

By that time, SSL’s product line had
grown increasingly upscale, in terms
of both price and performance. Ironi-

cally, the industry was undergoing a
revolution in the opposite direction,
with the advent of low-cost consoles
from companies like Mackie and such
inexpensive storage systems as the Ale-
sis Adat and Tascam DA-88.

SSL’s course was not deliberately
contrary to industry trends. Rather, it
was an adherence to a strategy mapped
out long ago that survived even after
the company was purchased by British
media conglomerate Carlton Commu-
nications Ple. in June 1989 for a price
that industry sources estimate at $60
million in cash and stock options.
(SSL’s management would not com-
ment on the purchase price.)

In fact, the team concept and evolu-
tionary product-development approach
established by Saunders and continued
under Jeffery’s stewardship has paid
off, with SSL’s product line responsi-
ble for about a quarter of the roughly
$262 million in revenues reported by
Carlton last year for its audio/video
division, which includes SSL’s sister
company, video technology developer
Quantel.

“Colin Saunders built a good team,
and we've kept that concept ever since,”
says Jeffery, noting that while SSL has
built interfaces for other operating sys-
tems, such as OMF and AIFF, the fun-
damental basis of its product line is pro-
prietary but designed so that virtually
any product in a given line can be
upgraded at any point by users. It also
provided its users with cross-platform-
ing from within its product family,
offering the 96-channel DiskTrack non-
linear recording capability developed
for the Axiom as an option on its ana-
log 9000J console.

BUILDING THEIR OWN

SSL’s entire product line is con-
ceived and manufactured in a 20,000-
square-foot plant—slated for an expan-
sion—on a 15-acre site here. Director
of production Janet Mundy oversees the
staff of 250 and the monthslong process
of building a console or workstation,
from the sizing of the frame through a
complicated, customized assembly
process that culminates in extensive
testing, which, for an Axiom, can take
10 days, and for a 9000J console, as
much as five weeks, including compo-
nent burn-in and on/off cycling.

Mundy assigns an engineer to take

Kings Of The Hill. Spartanburg, S.C., band Albert Hill visited Reba McEntire's
new Starstruck Studios in Nashville to cut its upcoming album for Universal
Records. Shown in the front row, from left, are drummer Kenny Hogan and lead
vocalist Aaron Whisnant. In the back row, from left, are Universal A&R rep Tom
Lewis, Buck Williams of PGA Booking Agency, Albert Hill producer and manager
Paul Riddle, Universal president Danie! Glass, and engineer Chuck Ainlay.

each job from start to finish, and she
signs off on each step along the way.
Every console carries the customer’s
name on it from the onset.

SSL is the U.K.’s largest single user
of banded computer cabling, and the
longest cable run for a single consule
was 7.5 kilometers. The largest consele
is a privately owned 120-input board.
The smallest are three four-channel
5000 Series consoles for ADR, installed
at Todd/AO Studios (although several
ancient eight-channel broadcast side-
cars are scattered about and still in
use).

Mundy also oversees the section-by-
section dismantling of completed larg-
er consoles for delivery to studios with
tight spaces, where the boards are
reassembled after delivery. The entire
assembly and delivery services—along
with installation and user training—
are part of the product price. The most
unusual delivery was to Capri Digital
in Italy several years ago, when a fully
assembled 72-input SL 8000 was

slipped into the hilltop studio sideways,
lifted by a helicopter.

“Every product is heavily cus-
tomized, from the sweep angle of the
wings to the color,” Mundy explains. “If
you want purple, you can have purple.”

The headquarters’ grounds are
rounded out with two large outbuild-
ings, one housing several demonstra-
tion/training studios designed by Andy
Munro and Sam Toyashima (SSL puts
on training sessions for its products at
no charge to freelancers there and on
the road) and an employee facility that
includes a cafeteria with a staff chef.

The amenities and gilded touches are
nice, but Jeffery is clear on the notion
that they are simply reflective of the
way that SSL does business, whom it
does business with, and the level of
quality for which it strives.

“That’s why something like training
on the systems is mandatory for new
users and included in the sales price,”
he says. “There’s a cycle that’s critical

(Continued on next page)

AUDIO TRACK

NEW YORK

STOREHOUSE RECORDING artist
Michael Ellis has nearly completed his
debut set, “Slice Of Life,” at Sweetfish
Recording Studios in Argyle, N.Y. Pro-
duction was handled by Mike Siskind
with Marc Fuller engineering. Mix-
down is expected to begin in late Sep-
tember at Mega-Trax of Merrick, N.Y.,
with Jeff Shears operating the console.

LOS ANGELES

AT THE VILLAGE RECORDER,
Tom Petty tracked his new album, the
soundtrack for “She’s The One,” with
producer Rick Rubin and first engi-
neer Jim Scott. Other recent sessions
at the legendary facility include a pro-
ject by L.A. punk band Revolux and
sessions by Bernie Taupin, Thomas
Newman, Angela Lansbury, Vanessa
Williams, Amy Grant, Jack Mack &
the Heart Attack, and Richard Marx
... At King Sound & Pictures, produc-
er Matt Wallace (the Replacements,
Paul Westerberg) mixed Holy Hand
Grenade’s upcoming album for Fish of
Death/Unity Records. Guitarist Nick
Kane of the Mavericks produced Dee
Lannon for Blue Puffer Records; stu-
dio owner Jimmy Sloan engineered
and mixed.

NASHVILLE

WOODLAND STUDIOS hosted a
number of top recording projects,
including a David Lee Murphy mix
session for GBT Music with producer
Tony Brown and engineer Brian
Tankersley; a self-produced Martina
McBride mix date, also for GBT, with
producer/engineer Tankersley; a Rick
Ferrel tracking and overdubbing ses-
sion for RCA with producer Steve Gib-
son and engineer Alan Schulman; a
Patty Loveless mix date with produc-
er Jeff Margolis and engineer Russ
Martin for Margolis’ production com-
pany; an Etta James overdub session

for Private Music with producer Barry
Beckett and engineer Pete Greene;
and a John Michael Montgomery
overdub date for Atlantic with produc-
er Csaba Petocz and engineer David
Hall . . . At the Music Mill, George
Jones overdubbed an MCA project with
producers Buddy Cannon and Norro
Wilson and engineers Billy Sherrill
and Grahame Smith. Also, Ty Eng-
land overdubbed for an RCA project
with producer James Stroud and engi-
neers Tim Kish and Tony Castle.

OTHER LOCATIONS

IN AUSTIN, TEXAS, the folks at
Sweetfish Recording Studios hosted
producer Dave Fridmann, who has
been working with Warner Bros.’
Lotus Crown, Elektra’s Jennyany-
kind, and Birmingham, Ala.-based act
Verbena for Merge Records. Also at
Sweetfish, Rolling Stones producer
Andrew Loog Oldham and engineer
Steve Rosenthal recorded Argentine
rock act Los Ratones Parandicos; re-
nowned mastering engineer Bob Lud-
wig reportedly stopped in on the last
day of the session to check out the stu-
dio and visit with Oldham and Rosen-
thal . .. Ska/punk band Less Than
Jake cranked out basic tracks for its
upcoming Capitol Records debut at the
world-famous Criteria Recording Stu-
dios in Miami. Michael Rosen pro-
duced and engineered with assistance
from Chris Carroll. Also at Criteria,
engineer Francis Buckley remixed
tracks for “The Adventures Of Pinoc-
chio” soundtrack. The Stevie Wonder
tracks for that project were produced
for Cherry Lane Music using Criteria’s
Studer D827 48-track digital machine
and its SSL 4096 G+ console in Studio
B. Carroll assisted on the project.

Please send material for Audio Track
to Pand Verna, Pro Audio/Technology
Editoy; Billboard, 1515 Broadway New
York, N.Y. 10036; fax: 212-536-5358;
E-mail: PVerna@ billboardg roup.com.
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SSL STAYS ON TOP BY CATERING TO RECORDING ELITE

(Continned from preceding puge)

to the philosophy of the company: Peo-

ple are buying the best for a lot of

money, and we are providing the sup-
port from the minute the sale starts to
ensure that it always stavs the best for
them. One of our biggest problems is
that we have equipment out there that's

been running for vears with no sign of

passing on.”

SSLs first console sale was a 32-
channel A series unit to Country Lane
Studio in Munich in 1978. That board is
still in operation.

“So we have to keep coming up with
new concepts, but at the same time,
nake those concepts evolutionary via
upgrades to our users,” continues Jef-
fery. “It’s a delicate balance, but we've
achieved it because . . . we're increas-
ingly serving a niche in the business,
the niche at the top of the pro audio
pyramid. The bottom of that pyramid
may be growing dramatically, but we
can tell you, based on our sales, that the
very top that we service is also grow-
ing.”

That growth is occurring at 5%-10%
anmually, a rate Jeffery believes is con-
sistently achievable.

“Silly rates of growth are not our
game,” he observes. “Neither is growth
by acquisition, which is something
vou're sceing a lot of these days. When
it comes to a choice between acquisitive
or organic growth, I go for organic—
development from within—every
time.”

———11

Jeffery, who began his career as an
engineer for Philips and came to SSL
in 1994 via a longstanding relationship
within Carlton, works closely with
Hazel Simpson, a pro audio industry
veteran and now SSLs director of sales
and marketing. Simpson joined SSL in
1994 after two years of running former
SSL subsidiary DAR, which was sold
last April. For five years prior to that,
Simpson was sales director at SSL's
putatively closest competitor in the
upscale market, AMS/Neve.

Jefferv and Simpson orchestrated
the reorganization of the SSI. product
lines last year to deal with their prolif-
eration and the number of markets the
company was selling into, from music
to broadeast to post-production.

“Broadeast was always an important
part of our sales base, with music being
the main base,” Simpson says. “But
since 1990, digital broadeast and post-
produetion markets are now 42% of our
turnover and growing. So we identified
two distinet market sectors, digital
broadeast and post-produetion on one
hand, and music and film on the other,
and addressed them as independent
markets with their own marketing
teams.”

The heads of the U.S. offices in New
York and Los Angeles oversce sales to
all market sectors there, as do the
regional heads of SSL in Paris, Milan,
Tokyo, and the recently established
Singapore office. Regional independent
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distributors handle sales to other areas.

Simpson and Jeffery agree that SS1L
works best as an upper-market sys-
tems developer that eschews the rush

to inexpensive black boxes in favor of

designing comprehensive proprietary
production and post-production envi-
ronments.

“The idea of pursuing a proprietary
approach to product development was
also a strategic concept, and it’s not

intended to be at the [total] exclusion of

other platforms,” Simpson says. “But
we believe that creating our own plat-

form allows us to design a much more
flexible, customizable system that lets
clients do exactly what they want and
not be constrained by either the limits
of a shared protocol or by any other
kinds of compromise. The more you
accommocdate other manufacturers’
systems, the more you put the user at
risk, because you have no control over
another manufacturer obsoleting one
of its produects or protocols.”

In the past year, SSI. has accelerat-
ed developments of protocol interfaces
with AIFF and OMF, as well as with

Lightworks’ digital video system.
“There’s no such thing as total inter-
change; it’s a bit of a Holy Grail,” Simp-
son quips, underscoring the fact that
SSL considers itself a market-driven
company, albeit a market that the com-
pany is largely responsible for devel-
oping, irrespective of trends in the rest

of the industry.

Dn part tio, which will appear in vext
week’s issue, the anthor reports on
SSL's success in marketing and prod-

uct developnient.

L BILLBOARD’S N_O_. 1 SINGLES (WEEK ENDING AUGUST 10, 1996) )
| CATEGORY HOT 100 R&B COUNTRY _ [MAINSTREAMROCK|  CLUB PLAY |
‘TITLE MACARENA | CAN'T SLEEP CARRIED AWAY TRIPPIN ON A HOLE| KEEP ON JUMPIN'
Artist/ {Bayside Boys Mix) | BABY {IF I) George Strait/ IN A PAPER HEART | Martha Wash &
P’°d“|°°’ Los Del Rio/ R. Kelly T. Brown, G. Strait | Stone Temple Pilots/ | Jocelyn Brown/
(Label) C.De Yarza, M. Triay | R. Kelly (MCA) B. 0'Brien Todd Terry
(RCA) (Jive) (Atlantic) {Logic)
| RECORDING ESTUDIO BOLA/ CHICAGO RECORDING; EMERALD WESTERLY RANCH | AXIS RECORDING
| STUDIO(S) BAYSIDE MUSIC COMPANY (Nashville) {Santa Ynez, CA) {New York)
| Engineer(s) {Seville, SPAIN/Miami)| (Chicago) Steve Tillisch Nick DiDia Bill Kiatt |
Jesus Bola/Mike Triay; Peter Mokran Brian Hardin
Stephen George
RECORDING Sony MPX 3000/ | Neve VR72 SSL 4064E/G AP| Neve SSL 6000E
| CONSOLE(S) Tascam 3500 SSL 4000G
RECORDER(S) | Sony PCM 3324A/ | Studer A827 Otari DTR 900 1l | Studer A827 Studer A827
‘ Spectral Digital
| Workstation - o I
MASTER TAPE Sony/Hard Disc 3M 996 Ampex 467 Ampex 456 Ampex 499 ;
|
MIX DOWN BAYSIDE MUSIC CHICAGO RECORDING| MASTERFONICS SOUTHERN TRACKS| AXIS RECORDING
STUDIO(S) (Miami) COMPANY (Nashville) (Atlanta) (New York)
Engineers(s) Mike Triay {Chicago) Chuck Ainlay Brendan O’Brien Bill Klatt
Peter Mokran Graham Lewis |
[ | — S 1
CONSOLE(S) Tascam 3500 Neve VR 72 SSL 4064E/G SSL 4064G Plus SSL 6000E Bl
with Ultimation
RECORDER(S) Spectral Digital Studer A827 Studer MH827D Studer A827 Studer A827
] Workstation | i
MASTER TAPE Hard Disc 3M 996 Ampex 467 Ampex 456 Ampex 499
MASTERING ABSOLUTE AUDIO | BERNIE GEORGETOWN PRECISION ABSOLUTE AUDIO
| Engineer { Leon Zervos GRUNDMAN MASTERS MASTERING Leon Zervos
‘ Brian Gardner Denny Purcell Stephen Marcussen
| Jﬁ S
| CD/CASSETTE BMG BMG MCA WEA BMG
! MANUFACTURER

@ 1996, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock Modern Rock, Rap, Adult

Contemporary, Club Play, and Dance Sales rotate weekly.
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MCPS Answers Societies’ Ire

We’re On Your Side, Says U.K. Body After P’Gram Deal

M BY JEFF CLARK-MEADS

LONDON—The new era of central
licensing in Europe is coming into
sharper focus.

The groundbreaking deal involving
PolyGram’s record and publishing arms
and the U.K.’s Mechanical Copyright
Protection Society (MCPS) caused
deep disquiet on the European conti-
nent when the collecting societies there
discovered they
would be cut out
of the royalties
loop on Poly-
Gram’s Anglo-
American repertoire (Billboard, July
27).

MCPS has now reacted to that crit-
icism by saying that it is eager to
remain central to the community of
European collecting societies and that
it has done nothing to undermine the
publishers’ position in impending dis-
cussions over the level of mechanical
rates.

MCPS raised continental ire with its
new central licensing deal for Europe
with PolyGram, which became effec-
tive July 1. While such agreements are
now commonplace, the controversial
factor in this instance is an innovative
service being offered to MCPS mem-
bers that was introduced at the same
time the deal was concluded.

The new service, termed “central
accounting,” has deprived continental
European collecting societies of
income.

Under PolyGram’s previous central-
licensing deal in Europe with Dutch
mechanical rights society STEMRA,
all societies within the European
Union (EU) were involved. For exam-
ple, when PolyGram Spain released a
record, it would pay royalties to
STEMRA, which, after taking its com-
mission, would pass on the remainder
to Spanish society SGAE for distribu-
tion to the Spanish publisher. SGAE
would take its own commission out of
the sum to be distributed to the pub-
lisher.

Under the new deal, all PolyGram
record companies within the EU pay
royalties to MCPS in London. The dif-
ference now is that MCPS is offering
the unique service of distributing the
income from PolyGram labels directly
to publishers in the relevant country.
In this way, only one commission is
taken instead of two. MCPS argues
that this means publishers get more of
their money more quickly and with a
greater degree of control over the dis-
tributing society.

Though the offer is open to all
MCPS members, only PolyGram Inter-
national Music Publishing has taken
the new service.

The fact that the service exists at all
has angered continental European col-
lecting societies. Not only are they
aggrieved at having been taken out of

PolyGram

the royalties loop, but they fear that
MCPS’ new service is the first step
toward the direct transfer of royalty

payments from the record arm of an
international corporation to its sister
publishing company without outside
supervision.

MCPS finance director Chris Mar-
tin is adamant, though, that this is not
the case now, nor is it the intention for
the future. He says that MCPS’ new

relationship with
the two arms of

W PolyGram “does

not allow the rec-

ord company and
sister publishing company to settle
accounts directly.”

He adds, “In all cases, MCPS will be
licensing and collecting and distribut-
ing the royalties. It will also be carry-
ing out auditing for all works.”

Martin says he feels the continental
societies “have no reason to be con-
cerned. We are still controlling Poly-
Gram records. In fact, it may be that
we are controlling them better than in
the past. MCPS audit rights will be
exercised on a pan-European basis on
all PolyGram accountings—much more
thorough than ever before.”

Though MCPS’ arrangement with
PolyGram publishing covers only mate-
rial originated outside the European
continent—effectively the U.K. and the
U.S.—Martin acknowledges that it will
still deprive the continental societies of

significant income. He says he under-
stands that “they are not going to be
very happy.”

Nonetheless, he says MCPS is deter-
mined to remain at the core of the pub-
lishing community and argues that the
society is in no way undermining its
colleagues’ position.

Some significant players on the con-
tinent have expressed concern that
MCPS is eroding mechanical royalty
revenues. Martin responds that his
society’s deal with PolyGram record
companies operates at the established
mechanical royalty rate in each Euro-
pean territory and does not undercut
existing payment levels.

Furthermore, he says, MCPS
remains a member and supporter of
pan-European publishers’ group
BIEM and is eager to see a strong
stance from the copyright holders
when new mechanical royalty rate
negotiations begin. The current agree-
ment between BIEM and the Interna-
tional Federation of the Phonographic
Industry expires next month.

“The societies should not feel threat-
ened by what we have done,” Martin
says.

He acknowledges, though, that three
continental societies have begun the
process of severing reciprocal arrange-
ments with MCPS over other revenue
streams. The termination of such
agreements, he points out, is a lengthy
and involved process.

Sony Realigns In Germany
Columbia, Epic To Stand Alone

M BY CHRISTIAN LORENZ

FRANKFURT—Sony Music Europe
is extending its two-company philoso-
phy here with the establishment of
Columbia and Epic as stand-alone
labels.

The move, aimed at building a
stronger local roster and providing
better targeted services to retail and
media, brings the German company’s
structure in line with the structures of
the U.K., France, the Netherlands,
Italy, and Spain (Billboard, Jan. 13).

The driving force behind the split is
a changing domestic market, in which
artists and producers are exercising
increasing control over the recording
and marketing processes.

Jochen Leuschner, senior VP of
Sony Music Entertainment Germany/
Switzerland/Austria, says, “The Ger-
man music market has become more
transparent. Producers and artist
managers have a much clearer idea of
what the individuals behind different
labels stand for. It is vital for us to be
an attractive business partner to the
creative forces in the market.”

The split into Epic and Columbia
enables Sony to detail key staff mem-
bers to handle specific music genres.

Leuschner says that Sony’s greater
closeness to its artists will be accom-
panied by even greater quality control.
He feels that this is particularly sig-
nificant because of the view of many in
Germany that the market here is in
danger of being swamped. “The num-
ber of releases
has never been
higher than to-
day,” observes
Leuschner. “The
market will not be able to handle this
amount of product for an indefinite
period.”

Leuschner says that in the long run,
he intends to curb release levels, and
he sees the label split as a step in the
right direction. “The split brings us, as
a major, back to the pioneering days of
the record business,” says Leuschner.
“There will be a small number of label
professionals dealing intensively with
a handful of artists,”

Epic and Columbia now stand in

(Continued on page 53)
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MUNICH—The retirement of Albert Czapski as managing director of BMG
Ariola Media after 38 years with the company precipitated the formation of
possibly Germany’s most exotic rap group.

BMG Entertainment International in the German-speaking territories and
BMG Ariola Media threw a retirement party for Czapski. The occasion,
attended by many BMG artists as well as worldwide president/CEO Rudi
Gassner, saw the debut—and only—performance by the Horselberg Stein-
hauser Projekt, which sang the self-penned “Er Ist Weg” (He Is Gone). Pic-
tured, from left, are band leader and BMG Germany/Switzerland/Austria
president Thomas Stein; Czapski; fellow rappers Christoph Schmidt (execu-
tive VP of BMG GSA) and Susanne Schulenberg (deputy managing director
of BMG Ariola Munich); Czapski's wife, Ingrid Dauer-Czapski; and band !
member Vera Epp-Winter (managing director of BMG Ariola Media).

ELLIE WEINERT

Japan Embraces Soft Pop Of
Former Toto Singer Williams

H BY STEVE McCLURE

TOKYO—Former Toto vocalist Joseph
Williams recently signed a worldwide
deal with PolyGram K.K. division
Kitty Records, reflecting the continu-
ing popularity here of the kind of
melodic soft rock epitomized by Toto.

Of his recently released Kitty debut
album, “I Am Alive,” Williams says,
“It has the flavor of Toto,” stressing
that he means the band’s soft mid-"80s
approach.

“Before I joined the band, that’s sort
of what my writing was like, and I
think that’s part-

They give you this long list of artists
who are looking for songs, and you do
your best and try and write songs that
will fall under the heading of what
these artists are looking for,” Williams
says, a hint of frustration creeping intc
his voice. “And nine times out of 10.
you end up with a bunch of great songs
that don’t get covered.”

One Williams composition that did
get covered was “Man In Me,” which
was sung by Peter Cetera and had
lyrics—written by Paul Gordon—
based on the bock “Iron John.”

When and if *“I Am Alive” will be

released in the

ly why they want-
ed to have me in
the band. I can’t
really escape that
style—it’s a part
of me.”

‘I can’t really
escape that style—
it’s a part of me’

U.S. is unclear.
“The people
still making seri-
ous noise in the
States with this
kind of [adult con-

Williams first
came to Japan in
1986, when Toto was promoting its
“Fahrenheit” album. He left Toto in
1989 after recording two albums with
the quintessentially L.A. band and
then worked as a songwriter for vari-
ous music publishers.

“A lot af the songs that were not cov-
ered I just sort of kept for myself,”
Williams says, explaining the genesis
of many of the tracks on “I Am Alive.”

“People made the comment that
these songs sounded better for me as
an artist than for anybody else,” he
says.

Williams is glad to be singing his
own material after spending the last
few years trying to come up with hits
for other artists.

“Publishers give you assignments.

temporary] mu-
sic are already
huge established stars,” Williams says.
“The record companies don’t really
want to know from any new acts that
do this kind of music. But every once
in a while, someone will come out with
some brand-new AC-oriented thing,
and it will go straight to the top of the
charts. It just depends.”

The album’s title track features for-
mer Toto drummer Jeff Porcaro, who
died in 1992. “It’s the only track that
has live drums,” says Williams, “so it’s
sort of our way of paying homage to
his playing. And the record is also ded-
icated to him.”

“Heroes,” the first single, was used
in a TV commercial promoting Tokyo's
recently opened Hotel Nikko.
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International

Beatles Pop Up In Japanese Ad Campaigns
Starr, McCartney Endorse Apple Juice, School

TOKYO—Paul McCartney and Rin-
go Starr are the latest Western
celebrities to allow their images to
be used in Japanese ad campaigns.

Starr’s en-
dorsement of the
Takara beverage
company’s new
apple drink in a
nationwide ad
campaign makes
prominent use of
the drummer’s
name, since “rin-
go” means “apple”
in Japanese. And
since his surname sounds much like
the Japanese word for “mashed,” his
full name is used to draw attention
to Takara’s claim that its new brand

Jazz Enjoys

B BY WOLFGANG SPAHR

HAMBURG—A revival of the once-
thriving jazz market here may be under
way.

New figures show a resurgence
fueled by the rise of such musical gen-
res as rap and bolstered by new mar-
keting strategies.

Jazz music sales in Germany totaled
the equivalent of $40 million (2.8 million
units) in 1995, according to market
research organization GfK in Nurem-
berg. While total music revenues in
Germany were up 0.43% last year, at
$3.12 billion, jazz sales increased in
value by 4.68%.

Companies are capitalizing on the
youth appeal of jazz influences incorpo-
rated into dance music. Siegfried E.
Loch, owner of leading jazz label Act
Music, says, “The market for jazz
recordings was flat during the "70s and
’80s. With the exception of established
artists, such as Miles Davis, Herbie Han-
cock, and the like, jazz was primarily left

Logic Names Weinek
Managing Director

LONDON—Frankfurt-based dance
label Logic and sister publishing
house Songs of Logic have a new
managing director.

The companies, part of BMG
Entertainment International Ger-
many/Switzerland/Austria, have
named Andreas Weinek to the posi-
tion. He replaces Matthias Martin-
sohn.

Weinek was previously head of
the national A&R/marketing de-
partment of BMG Ariola Munich.
In his new role, he will concentrate
on all A&R matters and the Songs
of Logic catalog.

Another management move sees
Andreas Peter recruited from
Berlin-based Hansa Musik Pro-
ducktion to take responsibility for
Logic’s marketing, sales, and com-
mercial affairs.

Weinek and Peter will also take
responsibility for the operations of
Logic’s subsidiary companies in
London and New York.

JON CROUCH

of apple juice uses bits of ground-up
fruit to give it a fresh taste.

The Takara campaign is not the
first time the former Beatle has
been featured in a Japanese ad cam-
paign. Some years ago, Starr ap-
peared in a local campaign for
Schweppes tonic water in which he
voiced the immortal phrase “Are you
happy?”

McCartney, on the other hand, has
never before let his image be used in
a Japanese ad. But he allowed cram-
school company Kumon to use a clip
from his opening speech at the Liv-
erpool Institute of the Performing
Arts in its TV spot. The clip featured
McCartney exhorting the school’s
students to excel by quoting the Bea-
tles hit “We Can Work It Out,” a

Resurgence

to independent labels in Europe and
Japan. Great U.S. artists—like Keith
Jarrett, Pat Metheny, and Oregon—and
the new generation—like Cassandra
Wilson, Greg Osby, and Steve Cole-
man—could not find a label in the U.S,

“The situation dramatically changed
with the arrival of a new generation of
pop artists in the U.S. and U.K. around

1990. Young black rap

artists rediscovered the
m great jazz of the '50s, and

now major record com-

panies are back in jazz,
and big dollars are being spent in sign-
ing old and new jazz artists. Jazz is a
business again.”

Wolf-D. Gramatke—president of
PolyGram Germany, which has one of
the strongest and most prolific reper-
toires on a variety of labels—sees a link
between these new genres and the jazz
renaissance but emphasizes the impor-
tance of marketing. “Not only is much
of the current jazz repertoire more
appealing to young people,” he says,
“but jazz is being marketed much more
effectively. We created our Motor divi-
sion to market jazz and associated gen-
res, and it has paid off extremely well.”

PolyGram releases around 200 jazz
albums in Europe a year, with sales
accounting for 3% of the total European
revenue. Motor, headed by Christian
Kellersmann, has seen PolyGram’s jazz
sales in Germany increase by 15% in
1994 and another 15% last year.

The establishment of pan-industry
Jazz marketing and promotion group
the Jazz Marketing & Vertrieb 2%
years ago under the auspices of German
industry organization the BPW has also
helped to stimulate interest in jazz. The
group comprises representatives of the
five multinational companies plus MCA
and 13 independent German labels.

In 1994, the group created the Jazz
Award for albums selling in excess of
10,000 units and, in cooperation with
German music trade paper Der Musik-
markt, initiated a monthly jazz chart
listing the 20 most successful albums as
indicated by dealer surveys.

Although jazz’s share of total record
sales is minimal, it is estimated that
there are more than 100 labels produc-
ing jazz in Germany, ranging from
major independent producers, such as
Munich’s ECM and ENJA, to very small
labels that release only three or four

phrase that the ad says matches
Kumon’s philosophy.

An ad trade paper here says it is
the first time McCartney has autho-
rized the use of
his image in a
commercial.

Other foreign
stars who have
recently appear-
ed in Japanese ad
campaigns are
Cyndi Lauper
(Domino’s pizza),
Harrison Ford
(Kirin beer), and
Arnold Schwarzenegger (Nisshin
instant noodles).

McCARTNEY

STEVE McCLURE

In Germany

albums a year.

One enterprising label that set out to
widen the jazz audience is In + Out
Records. The label’s catalog includes al-

Lester Bowie’s “Brass Fantasy.” Bowie

Voices,” an album that
wegian brass quintet, and U.S. gospel
success of Vince Mendoza and Arif
release by French-Vietnamese guitarist

bums by groups with youth appeal, such
is featured on one of In + Out’s most
prestigious releases

L7/

o gathers a 52-voice

Norwegian choir, an
singer David Peaston.

Aet is concentrating its efforts on
Mardin’s ‘Jazzpana” album and Michael
Gibbs’ “Europeana” is setting the pace.
Nguyen Le and *‘Sol Mestiz” by Martin
Stockhausen are also part of the label’s

as Chico Freeman'’s “Brainstorm” and

this year, “Brassy
— = -
&2 A

award-winning Nor-

multicultural crossover recordings. The

“Tales From Viet-Nam,” the latest Act

program.

RECORD COMPANIES. Virgin Interna-
tional names Nick King commercial
director. He was with EMI Records
Mexico, where he was responsible for
business development.

Sony Music Entertainment Ger-
many appoints Joerg Hacker manag-
ing director of Frankfurt-based Epic
Records. He will take up the appoint-
ment Oct. 1. He is currently A&R
director at edel records Germany.

EMI Group U.K. and Ireland names
Paul Holland director of EMI Gold.
Jackie Fisher and Steve Woof are
both named repertoire manager. Hol-
land and Woof are appointed internal-
ly; Fisher was with Polydor.

VIDEO COMPANIES. WarnerVision
International names David Champion
GM of WarnerVision Australia. He was
commercial director of HMV Aus-
tralia. Jerome Chung is named GM of
WarnerVision France. He was senior
buyer for video products with FNAC
France.

RETAILING. U.K. chain Andys Records
appoints Theresa Kane personnel
director and company secretary and

Prime Time Deal. Executives of U.K. nationat TV station Channel 4 mark a pub-
lishing agreement reached with Zomba Music. Under the terms of the deal,
Zomba—whose catalog includes hits by Bruce Springsteen, Michael Jackson,
and Bryan Adams, among many others—will offer independert Channel 4 pro-
gram producers privileged access to its catalog as well as advice on publfishing-
related matters. Shown after sealing the deal, from left, are Steven Howard,
managing director of Zomba Music; Cofin Leventhal, managing director of
Channel 4 international; Michael Grade, chief executive of Channel 4; and
Richard Kirstein, head of film and television at Zomba Music.

BERLIN—The German record indus-
try’s main celebration of its biggest
international music form grew to
unprecedented proportions this year.

The Love Parade, Berlin’s annual
techno dance pageant, saw fans of the
genre flood into the German city. pro-
ducing estimated revenues of $50 mil-
lion, not counting sponsorship deals
with Coca-Cola and tobacco giant R.J.
Reynolds.

The Love Parade dates back to
1989, when, under the guidance of DJ
Dr. Motte, a few hundred techno fans
gathered to party on Kurfuersten-
damm, the main shopping and
strolling area of the then-divided city
of Berlin. Motte had been granted an
official license for a ‘political demnon-
stration.’ This year's parade drew
some 700,000 revelers.

Coordination of the event is aver-
seen by specially formed local compa-

German Techno Dance Industry
Stages Growing Love Parade

nies, such as Love Parade and plan-
ef.com e.V. These organizations are
planning even larger Love Parades.

Motte is still at the helm of the
event, which is often compared to a
Brazilian carnival.

This year’s motto, “We are one fam-
ily” was particularly apt. Along with
rave enthusiasts, Motte’s teams, and
sponsors, record companies have dis-
covered the marketability of the Love
Parade. Low Spirit, mentor of German
DJs-turned-pop stars Westbam and
Mairusha, will release the official Love
Parade compilation album. Interna-
tional companies will release similar
samplers devoted to Berlin’s techno
fever: One such is “Berlin Unwrapped”
on PolyGram’s Volume label.

The next Love Parade will take
place in September in Moscow’s Red
Square.

TANJA BERGER
J

David Jones operations director. Both
were senior managers.

RELATED FIELDS. Peter Britton is
named consultant director of the U.K.’s
Performing Right Society. He was
head of copyright policy with the UK.
government’s Department of Trade
and Industry.

Group W Satellite Commmunications
names Rachel Melsom director of
marketing services, responsible for
directing and implementing Country
Music Television’s marketing activities
throughout Europe. She was an
account manager at Harari Page U.K.

MTV Europe appoints Paul Chard
VP of advertising sales (syndication
and licensing) for MTV Networks
Europe and Elaine Luff account
director of new business developmen:
for MTV Networks Europe. He was
commercial director of Lazer Sales
U.K.; she was directar of marketing
and business development for Media-
Com U.K.

The U.K.-based Ir:ternational Fed-
eration of the Phonographie Indusuy
names Paul Jessop director of tech-
nology. He was a manager with British

EXECUTIVE TURNTABLE

Telecommunications.

REGCORD COMPANIES. Michael Yao is
appointed internally to managing
director of Warner Music Taiwan.

PolyGram U.K. names Virginia Irv-
ing international marketing manager
for the Asia region. She was channel
launch consultant with MTV Networks
UK.

RELATED FIELDS. Sanctuary Music Pro-
ductions U.K. names Paul Burton com-
mercial director. He was financial con-
troller with The Grapevine Label UK.

Reed MIDEM Organisation U.K.
narmes Christophe Blum director of
its music division covering MIDEM,
MIDEM Asia, and MILIA. He will
continue as director of international
sales. Rene Peres is named director of
its television division. He will continue
as international marketing director.

Broadcast Music Inc. names Bran-
don Bakshi associate of the perform-
ing rights department at its London
office. He returns from working in the
performing rights and government
relations departments at its New York
office.
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A SLOW, DARK, descending
string section sets up a tense and
sensual trip-hop rhythm as
Neneh Cherry begins singing
“Woman,” one of the most strik-
ing hits of this summer in Britain.
With its understated yet insistent
arrangement, “Woman” offers a
lyrie that is as determined and
provocative as Cherry herself. It
is a feminist reply, 30 years after
the fact, to James Brown’s 1966
hit “It’s A Man’s Man’s Man’s
World.”

“Woman” has climbed to No. 8
in the past three weeks on the
All-Stations Airplay chart, pub-
lished in the U.K. by Music Mon-
itor, Billboard’s sister publication.
The single entered Music Moni-
tor’s Independent Retail Chart
last week at No. 11.

The song is from
Cherry’s forthcoming
album, “Man,” which
will be released in the
U.K. in September on
Hut Recordings, a sub-
sidiary of Virgin Ree-
ords. A U.S. release of
the album is not
expected until early
next year.

For David Boyd,
head of Hut Recordings
in London, having Cher-
ry on his label was an
unexpected pleasure.
Boyd and Cameron
McVey, Cherry’s part-
ner, manager, co-
writer, and co-producer, had
worked together on previous pro-
jects. Boyd provided A&R guid-
ance for “Man” before the deci-
sion was made to release it
through Hut (known for acts the
Verve and David McAlmont).

“I met Neneh a few times, and
we shared musiecal tastes,” recalls
Boyd. “Cameron liked the way we
[at Hut] worked. I A&R’d the
album, and Cameron said, ‘If you
put the work in on this, you should
put it out.” We just love her here.”

For Cherry, who now lives in
Spain, an international perspee-
tive on her music comes natural-
ly. The stepdaughter of late jazz
trumpeter Don Cherry, the
singer spent part of her childhood
in her native Sweden and relocat-
ed first to New York, then, in her
teens, to London. She found fame
first in the U.K. with her solo
album “Raw Like Sushi” and the
hit song “Buffalo Stance,” which
went to No. 3 in the U.S. in 1989.
Her most recent triumph was
“Seven Seconds,” an anti-racism
duet with Youssou N’Dour that
was a hit across Europe in 1994.

In her work, 32-year-old Cher-
ry draws on the perspective
gained as a mother of three; she
is eurrently juggling the promo-
tion for her new album with care
of her infant daughter, Mabel.
“She’s a strong woman,” observes
Boyd.

That is clear as Cherry conveys

HOME &
ABROAD

JlBl

by Thom Duffy

For Singer Neneh Cherry,
It’s A Woman’s World

images of pain and strength in
“Woman” with a voice both vul-
nerable and tough. “Woman”
deserves to be a major hit for
Cherry in the U.S.

B ORDER CROSSINGS: Belfast,
Northern Ireland, band Chimera
has been gaining alternative radio
and press attention in the U.S. for
its debut single, “Catch Me,” a
feteching mix of rock guitar and
lilting Irish vocals. The track is
from the band’s debut album,
“Earth Loop,” which has been
released by U.S. independent
label Grass Records and has
received airplay at stations that
include KCRW Los Angeles,
WBCN Boston, and WLIR Long
Island, N.Y., according to the
record label. Chimera is on a U.S.
tour that will in-
clude shows at Luna
Park in West Holly-
wood, Calif., Aug. 21
and the Mercury
Lounge in New York
Sept. 19.

Tour dates in the
U.K. earlier this year
supporting Joe Gru-
shecky raised the pro-
file of Scooter & the
Streethearts, veteran
rockers from Essen,
Germany. The band’s
independently re-
leased album “Stories
To Tell” is a 15-track
collection of heartfelt,
heartland-style rock’n’roll, spiced
with countrified touches of dobro,
lap steel, accordion and delightful
melodies. Standout tracks: the
title song, the romantic har-
monies of “Ricky & Vincent,” and
a cover of “The Devil’s Right
Hand,” written by Steve Earle.
“Stories To Tell” is distributed by
Voices Music in Germany.

One of the key figures on the
British blues scene, Otis Grand,
releases “Perfume And Grime”
on Sequel Records in Britain
Aug. 27. The dise was cut in New
Orleans with a lineup of guest
musicians that include Joe Louis
Walker, Curtis Salgado, and
Eddie Bo & the Big Easy . ..
Country Music International, the
leading consumer magazine for
country fans in the U.K., has
tapped as its new editor Jeremy
Isaac, formerly assistant editor
of Cable Guide magazine.
Andrew Vaughan, founding edi-
tor of Country Music Interna-
tional, has joined the London
office of Country Music Televi-
sion as its director of public rela-
tions.

Home & Abroad is a biweekly col-
wmn that spotlights the activity of
the international music business
and artists outside their home
markets. Information may be sent
to Thom Duffy, Billboard, 23
Ridgmount St., London, WC1E
7AH, or faxed to 44-171-323-2316.

Canada

Hart Ends Hiatus By Baring His Soul

Columbia To Issue His 1st Set In Five Years

Hl BY LARRY LeBLANC

TORONTO—An international pop sen-
sation a decade ago, Corey Hart intends
to relaunch his career with a self-titled
album, slated for release Sept. 10 on
Columbia Records in Canada. It is the
34-year-old Canadian singer/song-
writer’s first album in five years.

Hart—who has lived in Nassau,
Bahamas, since last November—
abruptly withdrew from recording fol-
lowing the commerecial failure of his
1991 Sire Records album, “Attitude And
Virtue.”

“I felt I didn’t have anything to say
as a writer anymore,” Hart says. “I had
also been hurt by the process of having
such huge successes early in my career,
followed by several years where my
records weren't being well-received
anymore.”

Produced by Hart and Humberto
Gatica, the new album is an alternately
joyful and dark journey through Hart’s
life. Listening to it is like opening Hart's
diary and reading his most personal
thoughts about his relationships.

Hart says he never intended to re-
cord the compositions, which he wrote
from 1992 to mid-1994. He was encour-
aged by his manager, Bruce Brault, and
Vito Luprano, VP of A&R for Sony
Musie Entertainment (Canada). “[Writ-
ing the songs] was a process I needed
to do for my own sense of who I was,”
says Hart.

The album looks back on the break-
down of Hart’s marriage to graphie
designer Erika Gagnon (chronicled on
such songs as “On Your Own,” “Some-
one,” and “Sunflower”), to whom he
dedicated the album. It also charts the
growth of his love for 26-year-old Que-
bee francophone singer Julie Masse,
with whom he had a child, India, last
year. His relationship with Masse is evi-
dent in such songs as the album’s lead-
off track, “Black Cloud Rain,” due Sept.
3, as well as “Third Of June,” “India,”
and “Simplicity.”

“[The songs] evaluate what I under-
stood in my life to be pillars of stabili-
ty,” says Hart. “When you are in a
breakup, everything you felt you under-
stood is no longer there for you. You're
shadowboxing with yourself.”

It was Luprano who suggested that
Hart record Boudleaux Bryant’s “Love
Hurts,” recorded by the Everly Broth-
ers in the '60s and by Nazareth in the
"70s. Hart, who has only recorded one
cover previously on his albums—the
George Weiss/Luigi Creatore/Hugo
Peretti composition “Can’t Help Falling

In Love (With You)” in 1986—was skep-
tical at first.

“Thematically the [album’s lyries]
represent a tapestry of emotions, and 1
didn’t want anything that would invade
that spirit,” Hart says. “However, the
song feels like it was meant to be there.”

“Anybody ean reinvent themselves
after Alanis Morissette [did it success-
fully],” says Jason Sniderman, VP of
Toronto-based Roblan Distributors,
which operates the 79-store Sam the
Record Man national chain. ‘Also, '80s
nostalgia will count for something [with
a Hart return].”

Rick Camilleri, president of Sony
Musice Entertain-
ment (Canada),
says the company
is looking to take
Hart’s career
“back to where he
left off. He was
one of the biggest
Canadian artists
of the 1980s. We’re
looking for a mass
market for him, and our marketing of
the album will involve television and
radio [advertising], and Corey will be
very accessible for media promotion.”

At press time, there were no plans to
release the album outside Canada.

Hart says that as a kid he knew he
wanted to be a singer. His father moved
the family to Malaga, Spain, when Hart
was 4 years old and to Mexico City
when he was 9. According to Hart,
while his family was living in Key Bis-
cayne, Fla., his sister Donna introduced
her 11-year-old brother to singer Tom
Jones. Hart sang for Jones, who then
asked Canadian singer Paul Anka to
hear the youngster.

Anka was so impressed with Hart
that he financed Hart’s recording of two
of his songs the following year in a Las
Vegas studio. The tracks were never
issued, but two years later, Anka gave
Hart another song, “Ooh Baby.” Pro-
duced by Harry Hinde, the single was
released by United Artists Records of
Canada in 1974 but failed to chart, and
Hart was dropped by the label.

“Through the Paul Anka experience,
I realized people wrote their own
songs,” says Hart.

When he was 16, Hart went to Los
Angeles for three days, seeking a record
deal. “[Label] receptionists kept asking
me to fill out forms. They showed me
boxes with over 3,000 tapes. I flew back
to Montreal totally dejected.”

In early 1983, Hart signed with EMI
Musice Canada-distributed Aquarius

HART

SONY REALIGNS IN GERMANY

(Continued from page 50)

direct competition with each other. An
early result of the division sees dance
label Dancepool integrated into
Columbia, while Epie will launch its
own dance label, Epidrome, to be
headed by Bela Cox, formerly head of
A&R at Germany-based Logic Ree-
ords.

In the spirit of Sony’s new philoso-
phy, Epidrome will compete with
Dancepool for new signings and mar-
ket share.

“Sony’s labels never had to fight
each other over a signing before,” says
Leuschner. “But I am confident that

sporting competition will be an incen-
tive to our staff.”

Sony Musie Europe president Paul
Russell is positive that the time is right
to introduce such structural changes.
He says the label split “allows for a
much greater flexibility to meet the
upcoming demands and developments
we face together in the future.”

Sony Music Germany deputy man-
aging director Hubert Wandjo has
been appointed as managing director
of the new Columbia company, while
his counterpart at Epic is Jorg Hack-
er. Both will report to Leuschner.

Records, based in Montreal. His first
album, “First Offense,” was released in
Canada in November 1983 and in the
U.S. on EMI the following May.

The success of “Sunglasses At
Night,” which reached No. 7 on the Hot
100, and its follow-up single, “It Ain’t
Enough,” which reached No. 17 on the
Hot 100, spurred “First Offense” to No.
31 on The Billboard 200 album chart.

On the album’s release, Hart, whose
stage experience had been limited to
appearances at the World Song Festival
in Tokyo at the age of 17, was suddenly
thrown into the world of performing.
After warm-ups at six local clubs, he
served as opening act for Culture Club
at the Montreal Forum in spring of
1984.

This was followed by Canadian dates
opening for Thomas Dolby and April
Wine and U.S. dates opening for Rick
Springfield and Hall & Oates—more
than 200 shows in the 18 months fol-
lowing the release of “First Offense.”
“It was all instinet [onstage], I didn’t
know what I was doing,” Hart says.

The 1985 album “Boy In The Box”
was boosted by the success of its lead
single, “Never Surrender,” which
reached No. 3 on the Hot 100 and No. 1
on Canadian trade weekly the Record’s
single chart. The album reached No. 20
on The Billboard 200 and was certified
diamond (1 million units) in Canada. In
1985, Hart was nominated for a Gram-
my Award for outstanding new artist
and won a Juno Award for “Never Sur-
render,” which was named top single.

However, Hart’s pop stardom world
imploded in 1986 when his third album,
“Fields Of Fire,” peaked at No. 55 on
The Billboard 200 despite being certi-
fied triple platinum (300,000 units) in
Canada. With three albums in four
years and tours in North America,
Europe, Australia, and Japan, Hart’s
schedule was also taking its toll. In the
summer of 1987, he canceled his nation-
a] Canadian tour due to exhaustion after
only three dates.

“Those four years [1983-87] were a
whirlwind of experiences,” says Hart.
“I went from wanting to achieve a
dream to living it. I became insulated,
and there were times when I was just
plain scared because it was so crazy.”

Hart’s subsequent Aquarius albums
(released on EMI outside Canada) also
fared poorly. 1988’s “Young Man Run-
ning” peaked at No. 121 on The Bill-
board 200, while 1990’s “Bang!” only
reached No. 134. Four months after he
asked for and received his release from
Aquarius, Hart signed with Sire, for
which he recorded “Attitude And
Virtue,” which failed to chart in the U.S.

“When ‘Attitude And Virtue’ came
and went very quickly, I decided that it
was best that I just stop [recording],”
says Hart.

“I was testing the ground to see if
writing or producing someone else was
the route for me to explore,” says Hart.
“I found it wasn’t the way for me to go.
I don’t want to go through [the job of
produeing others] again. I found that I
prefer working on my own music.”

Asked if he will be touring to support
his new album, Hart, who has not
appeared publicly for eight years, says,
“I'd love to. I'm hoping the record will
garner enough success that we’ll be able
to finaneially put a tour out there. How-
ever, there are no dates booked yet.”
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jAPAN (Dempa Publications Inc.) 08/12/96
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GERMANY (Media Control) 08/06/96

FRANCE (SNEP/IFOP/Tite-Live) 08/03/96
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SINGLES

ATSUKU NARE MAKI OHGURO B-GRAM
AOl INAZUMA SMAP viCTOR

ASJA NO JYUNSIN PUFFY EPiC SONY
NAMIDA NO KAGE SYARANQ 8MG ViCTOR
SPARK YELLOW MONKEY coLumsia
MACHIBUSE YUMI ARAI TOSHIBA-EM!
FOREVER LOVE X JAPAN EAST WEST JAPAN
DENEN DKOJI TAMAKI sony

MORE KISS DOS PIONEER LDC

DARK HALF—TOUCH YOUR DARKNESS ICEMAN
EPIC SONY

ALBUMS

SOUTHERN ALL STARS YOUNG LOVE vicTor
NAMIE AMURO SWEET 19 BLUES Avex TRax
NANASE AIKAWA RED cuTTiNG EDGE

RATS & STAR BACK TO THE BASIC EPiC SONY
ZARD TODAY IS ANOTHER DAY B GRAM
PUFFY AMIYUMI EePic soNY

MAKIHARA THE DIGITAL COWBOY wea JAPAN
ANRI ANGEL WHISPER FOR LIFE

VARIQUS ARTISTS ONE VOICE TosHIBAEMI
SYARANQ SINGLE BEST 10 OMAKETSUKI BMG vICTOR

CANADA (The Record)

The Canada Chart
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SINGLES

KILLING ME SOFTLY FUGEES coLumsia
MACARENA LOS DEL RIO serpisco

FOREVER LOVE GARY BARLOW rca

LEMON TREE FOOL'S GARDEN INTERCORD

| CAN'T HELP MYSELF KELLY FAMILY Em

FABLE ROBERT MILES oBx

TIC, TIC TAC CARRAPICHO rca

WANNABE SPICE GIRLS vIRGIN

COCO JAMBOO MR. PRESIDENT CLUB CULTURE/WEA
GET DOWN (YOU'RE THE ONE FOR ME) BACKSTREET
BOYS zomeAuIVE

INSOMNIA FAITHLESS zomBa/Ive

THEME FROM MISSION: IMPOSSIBLE ADAM
CLAYTON & LARRY MULLEN MOTHERPOLYDOR
HIGHER STATE OF CONSCIOUSNESS '96 REMIXES
WINK MANIFESTO/MERCURY

MYSTERIOUS GIRL PETER ANDRE FEATURING
BUBBLER RANX MUSHROOM

BECAUSE YOU LOVED ME CELINE DION
EPIC/COLUMBIA

RETURN OF THE MACK MARK MORRISON wea
JE TE DONNE WORLDS APART ARISTA

THEY DON'T CARE ABOUT US MICHAEL JACKSON
EPIC

CRAZY MARK MORRISON wea

HEAVEN U96 MOTOR MUSIC

ALBUMS

FUGEES THE SCORE coLumeia

ALANIS MORISSETTE JAGGED LITTLE PILL MavER.
ICK/REPRISE

EROS RAMAZZOTTI DOVE C'E MUSICA ooo
METALLICA LOAD VERTIGO/MERCURY

ROBERT MILES DREAMLAND DBx

GEORGE MICHAEL OLDER virGIN

CELINE DION FALLING INTO YOU epicicoLUMBIA
BRYAN ADAMS 18 TiL | DIE a&m

DIE SCHLUMPFE ALLES BANANE! VOL. 3 emi
BACKSTREET BOYS BACKSTREET BOYS zomeauive
TINA TURNER WILDEST DREAMS PARLOPHONE
CROWDED HOUSE RECURRING DREAM—THE
VERY BEST OF CAPITOUPARLOPHONE

OCEAN COLOUR SCENE MOSELEY SHOALS mca
CRANBERRIES TO THE FAITHFUL DEPARTED
ISLANO

OASIS (WHAT'S THE STORY) MORNING GLORY?
CREATION

JOHNNY HALLYDAY LORADA TOUR MERCURY
SMURFS THE SMURFS GO POP! emi1v

TONI BRAXTON SECRETS LAFACE/ARISTA
WORLDS APART EVERYBODY emi

ZUCCHEROQ SPIRITO DIVINO PoLYDOR

THIS

SINGLES

KILLING ME SOFTLY FUGEES coLumeia

| CAN'T HELP MYSELF KELLY FAMILY em
WHERE DO YOU GO NO MERCY arioLa
INSOMNIA FAITHLESS INTERCORD

FOREVER LOVE GARY BARLOW rca

BREAKFAST AT TIFFANY'S DEEP BLUE SOMETHING
MCA

SPRING RMB MmOTOR MuUSIC

COCO JAMBOO MR. PRESIDENT wea

IRONIC ALANIS MORISSETTE wea

FREEDOM ROBBIE WILLIAMS emi

GET DOWN (YOU'RE THE ONE FOR ME) BACKSTREET
BOYS zomBAIIVE

MYSTERIOUS GIRL PETER ANDRE FEATURING
BUBBLER RANX Rrca

SEXY EIS BURGER LARS DIETRICH gasTwesT
THEME FROM MISSION: IMPOSSIBLE ADAM
CLAYTON & LARRY MULLEN PpoLoOR

SEVEN DAYS AND ONE WEEK B.B.E MOTOR MusiC
MACARENA LOS DEL RIO rca

MISTER FEELING MASTERBOY POLYGRAM

BLUE JEANS SQEEZER emi

SOLDIER SOLDIER CAPTAIN JACK emi
BOOMERANG BLUMCHEN EQEL

ALBUMS

FUGEES THE SCORE coLumeia

DIE SCHLUMPFE ALLES BANANE! VOL. 3 emi
EROS RAMAZZOTTI DOVE C'E MUSICA ARIOLA
ALANIS MORISSETTE JAGGED LITTLE PILL wea
METALLICA LOAD MERCURY

ROBERT MILES DREAMLAND MOTOR MUSIC
BACKSTREET BOYS BACKSTREET BOYS zomsauive
TINA TURNER WILDEST DREAMS emi

CELINE DION FALLING INTO YOU sony

ARZTE LE FRISUR METRONOME

BRYAN ADAMS 18 TIL | DIE PoLYGRAM

DIE TOTEN HOSEN OPIUM FURS VOLK EaSTWEST
DOG EAT DOG PLAY GAMES INTERCORD

GEORGE MICHAEL OLDER vIRGIN

PUR ABENTEUERLAND INTERCORO

CAPTAIN JACK THE MISSION emi

ZUCCHERO STRAY CAT IN A MAD DOG CITY POLYDOR
SOUNDTRACK WERNER—DAS MUSS KESSELN spv
TONI BRAXTON SECRETS AriOLA

DEEP BLUE SOMETHING HOME wmca
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SINGLES

MACARENA LOS DEL RIO aRiOLA

TIC, TIC TAC CARRAPICHO rca

JE TE DONNE WORLDS APART emi

KILLING ME SOFTLY FUGEES sonv

LEMON TREE FOOL'S GARDEN emi

MACARENA LOS DEL MAR BAX DANCE
SAMBOLERA MAYI SON KHADJA NIN vocuE
PIU BELLA COSA EROS RAMAZZOTTI ARIOLA
TERRE INDIGO PHILIPPE CANDELON & BARBARA
SCAFF UNE MusIQUE

FASTLOVE GEORGE MICHAEL virGIN

WHERE DO YOU GO NO MERCY Bmc

MISS CAMPING BORIS VERSAILLES

RETURN OF THE MACK MARK MORRISON wea
FABLE ROBERT MILES sony

EVERYBODY WORLDS APART emi

THE X FILES THEME MARK SNOW wea

LES POEMES DE MICHELLE TERI MOISE
SOURCENVIRGIN

L'HYMNE A LAMOUR JOHNNY HALLYDAY MERCURY
FRESH BEAT SYSTEM emi

MOI J'AIME DANSER LES SCHTROUMPFS 1o

ALBUMS

WORLDS APART EVERYBODY emi

JOHNNY HALLYDAY LORADA TOUR MERCURY
FUGEES THE SCORE sony

MICHEL POLNAREFF LIVE AT THE ROXY soNy
GEORGE MICHAEL OLDER vIRGIN
GENERATION DISCO GENERATION DISCO sMG
ROBERT MILES DREAMLAND sony
CARRAPICHO FIESTA DE BOI BUMBA rca
CELINE DION FALLING INTO YOU cowumsia
ZUCCHEROQ SP'RITO DIVINO PoLYDOR
METALLICA LOAD MERCURY

CELINE DION D'EUX columBia

KHADJA NIN SAMBOLERA voGuEe

MYLENE FARMER ANAMORPHOSEE POLYDOR
CRANBERRIES TO THE FAITHFUL DEPARTED
ISLAND

ALANIS MORISSETTE JAGGED LITTLE PILL wEa
LES SCHTROUMPFS SCHTROUMPF PARTY VOL. 2
FTD

LOS DEL RIO F ESTA MACARENA ariOLA

EROS RAMAZZOTT! DOVE C'E MUSICA ARriOLA
SOUNDTRACK TRAINSPOTTING emi

HITS OF THE

(Musica e Dischi/FIMI) 08/05/96

SINGLES
L 1 | KILLING ME SOFTLY FUGEES coLumia
©1996, Billboard/BPI Communications/Chart-Track 08/09/96 ©1996, Music Control GmbH 08/09/96 2 4 WHAT GOES ARQUND COMES AROUND BOB
THIS | LASY ‘ : THIS | LAST MARLEY EMI OANSE FACTORY
WEEK/WEEK, SINGLES WEEKIWEEK! AIRPLAY 3 | 2 | FABLE ROBERT MILES osx
AUSTRALIA (Australian Record Industry Assn.) 08/11/96 | 1 1 WANNABE SPICE GIRLS virgiN 1 3 | GOOD ENOUGH DODGY sam 4 5 FREED FROM DESIRE GALA 00 IT YOURSELF/NITELITE
2 13 FREEDOM ROBBIE WILLIAMS CHRYSALIS 2 8 WOMAN NENEH CHERRY HUTMIRGIN 5 3 SUMMER IS CRAZY ALEXIA owa
WK Wek| SINGLES 3y 3 | MACARENA LOS DELRIO rea 3 | 5 | WANNABE SPICE GIRLS viraiN 6 | 7 | PROFONDO ROSSO FLEXTER 0iscOMAGIC
4 |NEW} GOOD ENOUGH DODGY asm 4 | 2 | KILLING ME SOFTLY FUGEES cotumsiA 7 | 8 | KEEP PUSHING BORIS DLUGOSCH TIMESUNTUNE
1 | 2 | BECAUSE YOU LOVED ME/POWER OF THEDREAM | & | g | | AM. f FEEL ALISHAS ATTIC wercury
CELINE DION epic I e e At R 5 | 13 | EVERYTHING MUST GO MANIC STREET PREACHERS | 8 | 6 | LEMON TREE FOOL'S GARDEN INTERCORO
2 | 1 | KILLING ME SOFTLY FUGEES cotumsia 7 | 11 | WOMAN NENEM CHERRY Huwm;“ EPIC 9 | 9 | MAKE THE WORLD GO ROUND SANDY B EnERrcy
3 4 RETURN OF THE MACK MARK MORRISON wea 8 5 BORN SLIPPY UNDERWORLD JUNIOR BOY'S Wi 6 | 21 | HEAD OVER FEET ALANIS MORISSETTE PRODUCTION/D-VISION
4 | 3 | JUSTAGIRL NO DOUBT INTERSCOPE/MCA o ltiEull TREE Thet O K L MAVERICK/REPRISE 10 |NEW| FOREVER LOVE GARY BARLOW Rca
5 |NEW| WHO YOU ARE PEARL JAM epic : 17 | 19 | 1AM, | FEEL ALISHA'S ATTIC mercuRy
0 | VB | Ead =t Ll B 1071 2 | WIGHER STAT: OF CONSCIOUSNESS "S6 REMIXES | g | 12 | DON'T STOP MOVIN' LIVIN' JOY uNOSCOVEREOMCA ALBUMS
BMG 1 | 1 | EROSRAMAZZOTTI DOVE C’E MUSICA BwmG
SH (1! L OTHE RIMOTHE RITRAC YIBONHAMESTANG - 124] HOTRBIZARER ONTY FoLvCcR ‘ 1% ; ;(())‘\;IE:??A;%VEE oGMAg ¢ B’imf I 2 | 5 | ALANIS MORISSETTE JAGGED LITTLE PILL waRNER
9 5 THEME FROM MISSION: IMPOSSIBLE ADAM 12 6 EVERYTHING MUST GO MANIC STREET PREACHERS POLYDO!
CLAYTON & LARRY MULLEN PoLYDOR . 11 | 10 | CRAZY MARK MORRISON wea 3 | 3 | ARTICOLO 31 COSI' COM'E' RICOROI
10 6 | LOVE TO LOVE LA BOUCHE 8mc 13 |NEW! DO THAT TO ME LISA MARIE EXPERIENCE 12 4 WRONG EVERYTHING BUT THE GIRL virGIN 4 2 FUGEES THE SCORE coLumsia
11 | 20 | | WANT YOU SAVAGE GARDEN RoOA 1 3 BEATFPOSITIVA/EM! 13 | 7 | INTOO DEEP BELINDA CARLISLE crvsaus 5 4 | GEORGE MICHAEL OLDER viRGIN
12 10 OOH AAH ... JUST ALITTLE BIT GINA G wea 14 18 YOU'RE MAKIN’ ME HIGH TON!I BRAXTON 14 11 MYSTERIOUS GIRL PETER ANDRE FEATURING 6 9 GIPSY KINGS LCVE SONGS coLumBlA
13 | NEW [ THAT GIRL MAXI PRIEST FEATURING SHAGGY LAFACE/ARISTA BUBBLER RANX MUSHROOM 7 10 | MASSIMO DI CATALDO ANIME epic
VIRGINEMI 15 | B | MYSTERIOUS GIRL PETER ANDRE FEATURING 15 | 27 | SORRENTO MOON (I REMEMBER) TiNA ARENA 8 | 7 | C.SIMONETTI X TERROR FILES uNVERSO
14 | 12 | BLUE LEANN RIMES curs BUBBLER RANX MUSHROOM COLUMBIA
15 ] 15 | FORGIVEN, NOT FORGOTTEN CORRS eastwest 16 | NEW| WEST END PAD CATHY DENNIS poLboR 16 { 6 | CHANGE THE WORLD ERIC CLAPTON REPRISEMWEA 1(':, NSW E,Lé%%g Zﬁ%r\:o:c;mﬁg:mglsgzs
-N- Y WARNER
epe qu‘éfﬁffo??“’s BONE THUGS N-HARMONY 5 1E° FOREVER LOVE GARY BARTLow RCA 17 | 23 | SOMEDAY ETERNAL 1isTAVENUEEM) "
18 |NEW| THA CROSSROADS BONE THUGS-N-HARMONY 18 | 15 | OCEAN DRIVE LIGHTHOUSE FAMILY WiLDCARD/POLYDOR
711 PEPPER BUTTHOLE SURFERS
}8 96 X FILES TRIPLE X EHOCK e RUTHLES/ERIC 19 | 31 | FREEDOM ROBBIE WILLIAMS cRvsaus SPAIN venrvve) 07727196
19 | 8 | GLYCERINE BUSH INTERSCOPEMCA 19 INEW! GOODNIGHT BABYBIRD Etcho 20 | 16 | FASTLOVE GEORGE MICHAEL viin LAST
20 |NEW| YOU'RE MAKIN' ME HIGH TONI BRAXTON BvG 20 | 20 | DON'T STOP MOVIN' LIVIN' JOY UNDISCOVEREDMCA | 23 | 24 | NOBODY KNOWS TONY RICH PROJECT WEEKWEEK| SINGLES
ALBUMS ALBUMS EALCLIRIBEA y 1 |NEW| SOLO SE VIVE UNA VEZ AZUCAR MORENO Epic
1 | 1 | CROWDED HOUSE RECURRING DREAM—THE 1 | 1 | ALANIS MORISSETTE JAGGED LITTLE PILL maver. | 22 | 25 | MISSING YOU TINA TURNER reriomHoNE 2 | 2 | HAPPY DAYS FRAKTAL 3 maxmusic
VERY BEST OF em |CK/REPRISE 23 | 20 | BECAUSE YOU LOVED ME CELINE DION ePic
2 | 2 | CELINE DION FALLING INTO YOU epic 2 | 3 | VARIOUS ARTISTS BIG MIX 96 £Mi TVWARNER ESP 24 |NEW/| SE A VIDA E(THAT’S THE WAY LIFE 1) PETSHOP | 3 | 1 | SEVEN DAYS & ONE WEEK B.B.E maxmusic
3 | 4 | CORRS FORGIVEN, NOT FORGOTTEN EASTWEST 3 | 10 | CELINE DION FALLING INTO YOU epic BOYS PARLOPHONE 4 | 3 | TOTHE HOUSE BEAT SISTEMA 3 maxMusiC
4 | 3 | ALANIS MORISSETTE JAGGED LITTLE PILL wea 4 | 5 | VARIOUS ARTISTS CLUB MIX 96 VOL. 2 Powvcramty | 25 | 14 | ALWAYS BE MY BABY MARIAH CAREY columsis 5 | 4 | MUEVE LACADERA REEL 2 REAL CHRYsAUS
5 6 ENZSO ENZSO epic 5 6 CROWDED HOUSE RECURRING DREAM—THE 26 | 33 | WALKING ON THE MILKY WAY OMD virGiN 6 5 FLYING BUSKER BAND MaAX MUSIC
6 | 8 | PRESIDENTS OF THE UNITED STATES OF AMERICA VERY BEST OF CAPITOL/PARLOPHONE 27 | 37 | SOMEONE TO LOVE EAST 17 Lonpon 7 | 6 | I'MONFIRE 2 FABIOLA cincer
THE PRESIDENTS OF THE UNITED STATES OF 6 | 12 | TINATURNER WILDEST DREAMS PARLOPHONE 28 | 29 | 500 (SHAKE BABY SHAKE) LUSH 4
£ A% 8 |[NEW| PARADISE SPEED LIMIT
HMETCANcoLMa 7 | 2 | OCEAN COLOUR SCENE MOSELEY SHOALS #ca | 29 | 17 | YOU'RE MAKIN' ME HIGH TONI BRAXTON MAXMUSIC
'é ; gslg:‘NsRl)lxésNBsI}%ENEcune 8 7 FUGEES THE SCORE cOLUMBIA LAFACE/ARISTA |1 9 |NEW| GO BACK ANALOGIC GINGER
INTERSCOPE/MCA 9 4 SMURFS THE SMURFS GO POP! w1 1v . 10 | 7 DURO DE PELAR REBECA c
9 | 9 | FUGEES THESCORE couman 10| 9 | DODGY FREE PEACE SWEET fam o [ 1 S e gl e MO
10 | 11 | OASIS (WHAT'S THE STORY) MORNING GLORY? | 43 InEw | OASIS (WHAT'S THE STORY) MORNING GLORY? 4 ¥ ALBUMS
CREATION 32 | 40 | LET’S MAKE A NIGHT TO REMEMBER BRYAN
CREATION 1 1 ROSANA LUNAS ROTAS mca
11 | 10 | LABOUCHE SWEET DREAMS BmG 12 |NEw | EAGLES HELL FREEZES OVER cerrearc ADAMS Aam
12 | NEW | ANTHONY WARLOW THE BEST OF ACT ONE POLYDOR 13 | 15 | VARIOUS ARTISTS MOVIE KILLERS Teistar 33 |NEW | WEST END PAD CATHY DENNIS poLYooR 2 2 JOAQUIN SABINA YO, MI, ME, CONTIGO ariOLA
13 | 13 | GEORGE MICHAEL OLDER viRGIN 14 | 8 | MANIC STREET PREACHERS EVERYTHING MusT | 34 | 34 | DINNER WITH DELORES & WARNER BROS. 3 | 3 | AZUCAR MORENOQ ESCLAVA DE TU PIEL epic
14 | 12 mﬁl’;'s"&gld"é‘s"s'(':f:myELLON COLLIEERDITRE GO Epic 35 | 39 | HIGHER STATE OF CONSCIOUSNESS WINK man | 4 | 4 | GEORGE MICHAEL OLDER viRgiN
15 | 18 | BILL WHELAN RIVERDANCE EAsTwesT 15 |NEW | VARIOUS ARTISTS UNTITLED 2 GLOBAL TELEVISION i SO R Y \ 5 | 6 | GLORIA ESTEFAN DESTINY epic
16 | 14 | ROXETTE DONT BORE US—GET TOTHE CHORUS! ewi | 16 | 18 | TONI BRAXTON SECRETS LAFACEARISTA 36 | 22 | TATIVA KULASHAKER cotwmbia 6 | 5 | EROSRAMAZZOTTI DOVE C'E MUSICA rca
17 | 16 | EVERYTHING BUT THE GIRL WALKING WOUNDED | 17 | 19 | GEORGE MICHAEL OLDER vinoin e e oy NSRBI ERCREALEING 7 | 7 | ALANIS MORISSETTE JAGGED LITTLE PILL warner
VIRGIN 18 | 20 | VARIOUS ARTISTS IN THE MiX 90'S HITS viram MARTHA WASH & JOCELYN BROWN snirestomercuiy o | RICKY MARTIN A MEDIO VIVIR columia
18 | 17 METALLICA LOAD VERTIGO/MERCURY 19 {NEW ] VARIOUS ARTISTS 100% SUMMER MIX 96 teistar | 38 | 28 | TRASH SUEDE nuok
19 | NEW| ELVIS PRESLEY ALL TIME GREATEST HITS eMc 20 {NEW| VARIOUS ARTISTS METALHEADZ—PLATINUM 39 |NEW| SPINNING THE WHEEL GEORGE MICHAEL viraiy | 9 | 10 | KETAMA DE AKI A KETAMA MERCURY
20 | 15 | JOHN FARNHAM ROMEQ'S HEART BMG BREAKZ METALHEADZFFRRAONDON 40 [NEW! PEACOCK SUIT PAUL WELLER GO! DISCS 10 | 9 | AMISTADES PELIGROSAS LA PROFECIA EMI 0OEON
Hits Of The World is compiled at Billboard/London by Bob Macdonald and Alison Smith. Contact 171-323-6686, fax 171-323-2314/2316. ‘New' indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD
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NETHERLANDS (Stichting Mega Top 50) 07/31/96

IRELAND (IFP! Ireland/Chart-Track) 08/01/96
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SINGLES

KILLING ME SOFTLY FUGEES coLumsia
AQUARIUS PARTY ANIMALS EOEL

MYSTERIOUS GIRL PETER ANDRE FEATURING
BUBBLER RANX BMG

LULLO, HEB JE NOG JISKEFET sony

SOLDIER SOLDIER CAPTAIN JACK Emi

FOREVER LOVE GARY BARLOW BmG

FANTASY WORLD CHARLIE LOWNOISE & MENTAL
THEO poLYDOR

20 VER WEG GUUS MEEUWIS & VAGANT ARCAOE
MAAR NU HEB IK ER EEN KATJA SCHUURMAN oino
THA CROSSROADS BONE THUGS-N-HARMONY €epic

ALBUMS

BETTE MIDLER EXPERIENCE THE DIVINE wARNER
ANDREA BOCELLI BOCELL} poLYDOR

FUGEES THE SCORE coLumeia

ALANIS MORISSETTE JAGGED LITTLE PILL wARNER
MARCO BORSATO ALS GEEN ANDER PoLYDOR
CELINE DION FALLING INTO YOU coLumsia

GUUS MEEUWIS & VAGANT VERBAZING ARCACE
4 CHAOS AND DISORDER wARNER

BACKSTREET BOYS BACKSTREET BOYS zomeauive
CROWDED HOUSE RECURRING DREAM--THE
VERY BEST OF em

THIS |LAST
wWEEK(WEEK| SINGLES

LEMON TREE FOOL'S GARDEN ENCORE/EMI
WANNABE SPICE GIRLS virGIN

KILLING ME SOFTLY FUGEES columsia

ALL OUT OF LOVE OVER THE TOP epic
MYSTERIOUS GIRL PETER ANDRE FEATURING
BUBBLER RANX MUSHROOM

FREEDOM ROBBIE WILLIAMS CcHRYsAUIS
FOREVER LOVE GARY BARLOW Rrca

BORN SLIPPY UNDERWORLD JuNIOR BOY'S OWN
MACARENA LOS DEL RIO rca

THEME FROM MISSION: IMPOSSIBLE ADAM
CLAYTON & LARRY MULLEN MoOTHER

ALBUMS

ALANIS MORISSETTE JAGGED LITTLE PILL MAVER-
ICK/REPRISE

VARIOUS ARTISTS MOVIE KILLERS TELSTAR
CORRS FORGIVEN, NOT FORGOTTEN vLavA/ATLANTIC
ASH 1977 InFECTIOUS

OASIS {WHAT'S THE STORY) MORNING GLORY?
CREATION

RADIOHEAD THE BENDS PARLOPHONE

CELINE DION FALLING INTO YOU epic

VARIOUS ARTISTS BIG MIX 96 EMI TV/WARNER ESP
CROWDED HOUSE RECURRING DREAM--THE
VERY BEST OF CAPITOL/PARLOPHONE

PRESIDENTS OF THE UNITED STATES OF AMERICA
THE PRESIDENTS OF THE UNITED STATES OF
AMERICA coLumeia
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BELGIUM (Promuvi) 08/09/96

AUSTRIA (Austrian IFPI/Austrian Top 30) 07/30/96
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SINGLES

KILLING ME SOFTLY FUGEES colLumeia
MACARENA LOS DEL RO rca

BAILANDO PARADISIO OANCE OEVELOPMENT

TIC, TIC TAC CARRAPICHO Rrca

I'M ON FIRE 2 FABIOLA CIRCUS/ANTLER-SUBWAY
BECAUSE YOU LOVED ME CELINE DION coLumBia
Z0 MACHO JIMMY B LaraBIT

GET DOWN (YOU'RE THE ONE FOR ME) BACKSTREET
BOYS zomeauive

IRONIC ALANIS MORISSETTE MAVERICK/WARNER BROS.
EVIVA ESPANA SHA-NA NICE & EASY

ALBUMS

FUGEES THE SCORE columsia

ALANIS MORISSETTE JAGGED LITTLE PILL MAVER-
ICK/WARNER BROS

CELINE DION FALLING INTO YOU coLumeia
SAMSON & GERT SAMSON VOL. 6 PpHiues
METALLICA LOAD MERCURY

CROWDED HOUSE RECURRING DREAM--THE
VERY BEST OF CAPITOL/PARLOPHONE

ANDREA BOCELLI BOCELLI poLoor

BRYAN ADAMS 18 TIL | DIE Asm

EROS RAMAZZOTT| DOVE C'E MUSICA ARIOLA
BACKSTREET BOYS BACKSTREET BOYS zomBauve

THIS |LAST
weEK(WEEK| SINGLES
1 1 KILLING ME SOFTLY FUGEES coLumsia
2 | NEW| | CAN'T HELP MYSELF KELLY FAMILY em
3 COCO JAMBOO MR. PRESIDENT WARNER
4 THEY DON'T CARE ABOUT US MICHAEL JACKSON
EPIC
5 HEAVEN U96 POLYGRAM
6 GET DOWN (YOU'RE THE ONE FOR ME) BACK-

STREET BOYS zomBauve

INSOMNIA FAITHLESS em

MACARENA LOS DEL RIO MG

RETURN OF THE MACK MARK MORRISON WARNER
SEXY EYES WHIGFIELD ecHo-zvx

ALBUMS

FUGEES THE SCORE columsia

DIE SCHLUMPFE ALLES BANANE! VOL. 3 emi
EROS RAMAZZOTTI DOVE C'E MUSICA smG
METALLICA LOAD POLYGRAM

ALANIS MORISSETTE JAGGED LITTLE PILL WARNER
BRYAN ADAMS 18 TIL | DIE asm

ROBERT MILES DREAMLAND POLYGRAM

CELINE DION FALLING INTO YOU sony
BACKSTREET BOYS BACKSTREET BOYS zomBauE
BON JOVI THESE DAYS POLYGRAM
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DENMARK (IFPI/Nielsen Marketing Research) 07/31/96

NORWAY (Verdens Gang Norway) 07/31/96

THIS |LAST THIS | LAST
wEEKWeEK| SINGLES WEEK|WEEK| SINGLES
1 1 KILLING ME SOFTLY FUGEES PLADECOMPAGNIET 1 2 GUDI HVOR DU ER DEILIG BJELLEKLANG BMmG
2 | 2 | MACARENA LOS DELRIO BMG 2 1 | KILLING ME SOFTLY FUGEES cowmsia
3 | 4 | FOREVER LOVE GARY BARLOW BMG 3 | 3 | MACARENA LOS DEL RIO BMG
4 | 10 | MARGARINE DISKOFIL SCANOINAVIAN 4 | 4 | LEMON TREE FOOL'S GARDEN emi
5 | 3 | BREAKFAST AT TIFFANY'S DEEP BLUE SOME- 5 |NEW| COCOJAMBOO MR. PRESIDENT WARNER
THING mca 6 7 HEAVEN U96 POLYGRAM
6 | 5 | KENDER DU DET? MONA, MONA, MONA PAP- 7 5 | IRONIC ALANIS MORISSETTE waRNER
KASSESHOW emi 8 6 | DET VAKKE MIN SKYLD TFL SCANOINAVIAN
7 7 | THEME FROM MISSION: IMPOSSIBLE ADAM 9 |NEW| FOREVER LOVE GARY BARLOW BMG
CLAYTON & LARRY MULLEN poLYDOR 10 [ NEW(| 1000 SMIL DE LILLOS sonet
2|3 | coma e ALLE BT OHAG e asuMs
10 |NEW| RETURN OF THE MACK MARK MORRISON warner | :")m::‘ L LU UG Al (0T 1 el
ALBUMS 2 1 FUGEES THE SCORE cOLUMBIA
1 2 WHAM! THE FINAL PLAOECOMPAGNIET 3 3 D.D.E. DET GAR LIKAR NO NORSKE GRAM
2 1 | ALANIS MORISSETTE JAGGED LITTLE PILL warner | 4 | 4 | KENNY ROGERS WITH LOVE em
3 3 FUGEES THE SCORE PLACECOMPAGNIET 5 5 SMURFENE SMURFEHITS 1 emi
4 | 6 | JACOB HAUGAARD SAN ER LIVET RepLay 6 | 6 | ALANIS MORISSETTE JAGGED LITTLE PILL WARNER
5 | 4 | LISSORENSEN INDTIL DIG IGEN—BEST OF poivcRaM | 7 9 | POSTGIROBYGGET MELIS NORSKE GRAM
6 | 7 | GEORGE MICHAEL OLDER viRGIN 8 7 | MARK KNOPFLER GOLDEN HEART POLYGRAM
7 | 8 | CORRS FORGIVEN, NOT FORGOTTEN WARNER 9 |NEW| ODD BORRETZEN NOEN GANGER ER DET ALL
8 | NEW/| TRINE REIN BENEATH MY SKIN Emi RIGHT ARCAOE
9 5 | KIMLARSEN KIM LARSEN & KJUKKEN emi 10 [ NEW | SAIJONMAA & THEODORAKI MIKIS & ARJA NORSKE
10 | NEW | BRYAN ADAMS 18 TIL | DIE POLYGRAM GRAM
PORTUGAL (Portugal/AFP) 08/06/96 HONG KONG (IFP1 Hong Kong Group) 07/28/96
THIS LAST THIS |LAST
WEEKWEEK| ALBUMS WEEK|WEEK| ALBUMS
1 1 DELFINS O CAMINHO DA FELICIDADE ARIOLA 1 2 | EDMOND LEUNG BREATHE CAPITAL ARTISTS
3 | 2 | ROBERT MILES DREAMLAND OECONSTRUCTION 2 1 | EKIN CHENG IF THE SKY RAIN BwmG
2 | 3 | ENRIQUE IGLESIAS CANTA EM PORTUGUES 3 | 10 [ SANDYLAM THE NIGHT IS TOO DARK Rock
sTRAUSS 4 5 | JACKY CHEUNG FORGET YOU, | CAN'T DO THAT
POLYGRAM
‘; N:W g;‘:R;gz?‘g QFlIJEES1Y/(\)<|;i %léf:'SM;“/'\ - 5 | 9 | PRISCILLA CHAN POLYGRAM 88 EXTREME TONE
COLOUR SERIES POLYGRAM
6 | 7 | SCORPIONS PURE INSTINCT eAsTwest 6 | 4 | KAREN TONG FLU BEFORE AND AFTER PoLYGRAM
7 5 | ALANIS MORISSETTE JAGGED LITTLE PILL wARNeR | 7 6 | SAMMICHENG CAN'T GIVE UP WARNER
8 (NEW | ROBERTA MIRANDA O MELHOR DE ... wea 8 3 LEON LAl PERHAPS . .. POLYGRAM
9 6 METALLICA LOAD VERTIGO/MERCURY 9 8 | ANDY HUI 17 SURPRISE GREATEST HITS capitaL
10 | 8 | MAMONAS ASSASSINAS MAMONAS ASSASSINAS ARTISTS
EMUGLOBO 10 | 7 | SOUNDTRACK YOUNG & DANGEROUS (I} emc

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

CZECH REPUBLIC: While the Dracula in Bram Stoker’s original novel hails from Romania, the
dark prince has been lording over the Czech music world for the past nine months. Song-
writers Karel Svoboda, Zdenék Borovec, and Richard Hes have brought the timeless clas-
sic to life as a stage musical. It premiered in October 1995, just in time for Halloween, and con-
tinues to play to sellout houses in both the original Czech and newer
English-language versions. The Czech-language soundtrack features
pop stars Lucie Bila, Daniel Landa, and Jiti Korn. Sales of the
album, which was released shortly after the musical opened, have
since topped 40,000 copies, and it should reach platinum (50,000). Bila
contributes a typically powerful and brooding vocal performance on
“Jsi M{ij Pan” (You're My Lord) and leads the ensemble finale, “Drac-
ulova Smrt” (Dracula’s Dead). Meanwhile, L.eona Machilkova, who
is also featured prominently throughout the show, holds her own in
two showcase duets, one with Landa (as Dracula), “Vim Ze Jsi Se
Mnou” (I Know That You're With Me), and another with Korn, “Sasek
A Adriana” (Sasek And Adriana). Korn leads the company during the
uptempo “Upifi Ples” (Vampires’ Ball) and also shines in his solo spot,
the ominously titled “Smrt” (Death). If box-office and album sales are
any indication, it may be some time before the sun sets (or should that
be rises?) on this production. ROBERT D. GRAY
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IRELAND: The hand-held goatskin drum known as the bodhrén has been called “the poor rela-
tion” of traditional Irish musical instruments because of its supporting role. But a new album,
“An Bodhréan/The Irish Drum” (Gael-Linn) by Colm Murphy, restores the ancient drum to its
rightful place of honor. “While most musics of the world display a percussive dimension,” Mur-
phy says, “it is a blinkered view that sees the bodhrin as superfluous to requirements in Irish
music.” A good bodhrin player should maintain a steady and powerful rhythm, variety of tone,
and the ability to tailor his or her variations to the shape of the melody. These are qualities
possessed in abundance by Murphy, making him a much sought-after accompanist. On the
album, he plays reels (with De Danann), jigs (with accordionist Mairtin O’Connor, bouzou-
ki player Alec Finn, and fiddler/flutist Frankie Gavin), hornpipes (with tin whistle player
Sean Ryan), and polkas (with accordionist Jackie Daly and fiddler Seamus Creagh), which
most bodhran players regard as a challenge. Murphy is also joined by Eoin O Riabhaigh (uil-
leann pipes) and Conal O Grade (flute) on a selection of jigs, including a tune known vari-
ously as “The Knights Of St. Patrick” and “King Of The Pipes,” which was recorded by Leo
Rowsome on his landmark 1959 album “King Of The Pipers.” In contrast to these instru-
mental themes, there is also a traditional number, “Citi Na gCumann,” sung by Ciaran O
Gealbhain. KEN STEWART

SPAIN: When Rosana Arbelo recently soared to the top of the album chart with her debut
album, “Lunas Rotas” (Broken Moons), on MCA, it seemed to mark the emergence of a new
order in Spain’s singer/songwriter elite. But there is plenty of life
left in the old guard, and a veteran of that same elite, Joaquin Sabi- Mh‘“ss
na, has since entered the chart at No. 1 with his album “Yo, Mi, Me,
Contigo” (I, Me, To Me, With You) on BMG/Ariola. Perhaps Sabina’s
broadest work in years, the album combines rock, salsa, Cuban son,
Peruvian waltz, bolero, rumba, and even rap and has sold 170,000
units in one month. Sabina, like all the singer/songwriters who were
big in the '70s and are still at the top, is a leftist who thinks of him-
self as a “guerrilla of song.” He is passionate about Latin America,
especially Cuba. “In terms of feelings, the difference between Latin
America and Europe is devastating,” he says. “[In Latin Americal,
your skin is still worth more than your suit, the fat women really
dance, people really fuck, they really laugh, hunger is real.” The song
“Postal De La Habana” (Postcard From Havana) was recorded with
Canary Island salsa singer Caco Senante. Other top international musicians lending a hand are
Ariel Rot from Argentina, Pedro Guerra from the Canaries, Carlos Varela from Cuba, and
Manu Chao from France. With Spanish-Argentine band Los Rodriguez, Sabina is on a 30-date
Spanish tour until Oct. 5 IHHOWELL LLEWELLYN
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RUSSIA/NEPAL: Top-selling Russian singer Masha Rasputina has forged international links
and struck up an unlikely friendship with the royal family of Nepal, thanks to her song “Let
Me Go To Himalayas.” She was invited to stay at the royal palace in Katmandu after the num-
ber was translated and brought to the attention of the Nepalese royal family, and she has
apparently visited there more than once. VADIM YURCHENKOV

U.K.: “Funny Black Women On The Edge” is the intriguing title of a highly entertaining stage
play written by and starring comedienne Angie La Mar. The play, which is made up of inter-
linked sketches performed by La Mar and a very able, female supporting cast, recently fin-
ished its second run at the Theatre Royal in East London. Part of the fun included live and
mimed impressions of such stars as En Vogue, Tina Turner, Eternal, and Mica Paris. Mean-
while, the real Des’ree made a rare, low-key appearance at the Lewisham Theatre in South-
east London, where she performed three songs at the start of a literary question-and-answer
event featuring writer Susan L. Taylor. Noting that she has been out of the limelight because
she has been recording her next Sony album, Des’ree said, “So please keep your positive vibes
and energies for me, because I can’t wait for you to feel the goose bumps that we feel [record-
ing the songs].” KWAKU
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Newsmakers

BMI, ASCAP Ce

Performing right organiza-
tion BMI recently held its 44th
annual Pop Awards dinner.
Kenneth “Babyface” Edmonds
took home songwriter of the
year honors for the fifth time
and picked up an award as
writer of the song of the year,
“I'll Make Love To You.”

Pictured at the ceremony, from left, are Rick Riccobono,
VP of writer/publisher relations for BMI; Richard Rowe,
president of Sony Songs, co-publisher of the song of the
year; Kenneth “Babyface” Edmonds; Jody Graham-Dunitz,
executive VP of Sony/ATV Music Publishing; Les Bider,
chairman/CEO of Warner/Chappell Music, winner of col-
lege song of the year for R.E.M.'s “What's The Frequency
Kenneth?"; Frances W. Preston, president/CEO of BMI;
and Martin Bandier, chairman/CEO of EMI Music Publish-
ing, publisher of the year.

it

to songwriter, artist, and producer Tom Petty.

National Academy of Recording Arts
and Sciences (NARAS) president/CEO
Michael Greene, left, gets a chance to
visit with BMI VP of writer/publisher rela-
tions Charlie Feldman, who serves as
president of NARAS' New York chapter.

Pictured during the festivities, from left, are BM! board of
directors member J. Clinton Formby, BMI VP of government
relations Fred Cannon, Epic Records’ artist Tina Arena, Cali-
fornia state Sen. Jim Costas, BMI board member George
Willoughby, and BMI board chairman Donald Thurston.

Socializing following the ceremony, from left, are Nancy
Barry; Jeff Barry, president of the National Academy of Song-
writers; David Simone, Songs of PolyGram; Marla McNally
Phillips, Emerald Forest; and attorney Lee Phillips.

Lt B e N A

2. 4
Former Tubes vocalist and pop award winner Fee Waybill,
center, is congratulated by Rick Riccobono, VP of
writer/publisher relations for BMI, left, and BMI
president/CEO Frances W. Preston.

Two-time winner Seal accepts a pop
award for “Prayer For The Dying.” Pic-
tured, from left, are producer/song-
writer Trevor Horn; BMI’s Rick Ric-
cobono, VP of writer/publisher
relations for BMI; SPZ Music's Liam
Teeling; Seal; Frances W. Preston,
president/CEO of BMI; and SPZ
Music's Debbie Capponetta.

Del Bryant, senior VP of writer/publish-
er relations and performing rights for
BMI, far left, and Frances W. Preston,
president/CEO of BMI, far right, con-
gratulate award winners Stephanie
and Steve Tyrell.

Marilyn Bergman, ASCAP president/chairman of the
board, is flanked by Jimmy Jam, left, and Terry Lewis, who
picked up the ASCAP song of the year award for “On
Bended Knee.” The song was recorded by Boyz Il Men
and published by Flyte Tyme Tunes/EMI Music Publishing.

Songwriter/producer David Foster,
center, chats with his wife, Linda
Thompson Foster, left, and assistant

VP of writer/publisher relations for BMI
Barbara Cane. |

Tom Petty, left, receives ASCAP’s Golden Note Award for

his “enduring place in contemporary American music”
from producer/Interscope president Jimmy lovine, center,

“Beverly Hills 90210 star Jamie Wal-
ters, right, accepts congratulations for

ASCAP recently held its 13th annual Pop Music Awards in Los Angeles.
Among the evening’s highlights was the presentation of the Golden Note Award

lebrate 1996 Pop Music Awards

Melissa Etheridge, far left, is congrat-
ulated an receiving the ASCAP song-
wiiter of the year award by, from left,
Lance Freed, president of Aimo
Music; actress/comedian/award co-
presenter Ellen DeGeneres; and Mar-
ilyn Bergman, ASCAP president/
chairman of the board.

\J

David Pirner, right, and Dan Murphy,
members of college radio award
winner Soul Asylum, graciously
accept congratutations from Marilyn
Bergman, ASCAP president/chair-
man of the board.

Green Day’s Billie Joe Armstrong,
left, visits with Marilyn Bergman,
ASCAP president/chairman of the
board, following the awards ceremo-

his pop award from fellow BMI song- | and Marilyn Bergman. ASCAP president/chairman of the ny. Green Day scored an award for
writer Dave Koz, center, and friend | board. its song “When | Come Around.”
Betty Brasky. )
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Re-Engineering Of EMI Music Distribution Outlined At Convention

H BY ED CHRISTMAN

TORONTO—After an extensive
restructuring in the second quar-
ter of the year, staffers from EMI
Music Distribution (EMD) gath-
ered here July 22-26 for the com-
pany’s annual convention, where
they were turned into a reinvigo-
rated team armed with the man-
date to become the No. 1 distribu-
tor.

At the convention’s keynote
address, Charles Koppelman,
chairman/CEO of EMI-Capitol
Music Group North America,

EMI MUSIC DISTRIBUTION

acknowledged to the EMD troops
that “the last few months have seen
a lot of change, and some of that
change has been painful
Change is tough—1I know it, and
you know it.”

Koppelman was referring to
what company executives have
termed the re-engineering of the
distribution company. In addition to
changing its name from Cema Dis-
tribution to EMI Music Distribu-
tion, the company did away with its
regional setup and put in its place
10 market teams, enlarged the
major account group, changed the
roles of many of its employees, and
realigned the organization to
improve communications and
accountability. Along the way, some
staffers lost their jobs (Billboard,
June 8).

But Koppelman thanked employ-
ees for helping the company face its
challenges “honestly and bluntly.”

He pointed out that the music
industry “is not the same business
it was in years past, and it won't be
the business we know today for
much longer . .. Together, EMI-
Capitol Music, EMD, and I have

drawn a line in the sand between
the past and the future. Where you
and I stand right now is the future.
And the key to a successful future
demands that we change the way
we run this business.”

He noted that EMI-Capitol
North America will achieve success
through the hard work and dedica-
tion of the EMD staff and its abili-
ty to adapt to the changes and
make the most of their new roles
and responsibilities.

Later, Jim Fifield, president,
CEO of EMI Music, told staffers
not to be distracted by rumors that
the company is up for sale (Bill-
board, Aug. 3). He reiterated not
only that the company is not up for
sale but that during his tenure
there have never been discussions
with other parties about selling the
company.

He then told EMD that the com-
pany made an initial publie stock
offering Aug. 19, and he explained
the dynamics of being a public com-
pany. He said that because EMI-
Capitol is an attractive investment,
the best way to ensure that it
remains independent is for the
company to work as a team and
continue to turn out good results
that would make an acquisition
extremely expensive.

EMD president/CEO Russ Bach
followed Koppelman, explaining
that the account base is the reason
the re-engineering was necessary.
The customer is the reason there is
a need to “adapt, to be faster, more
fluid, and more flexible—to rede-
fine our skills,” he stated.

In fact, conversations with the
account base helped shape the
changes at EMD. The customers,
according to Bach, told EMD “what
is wrong and what we need to [do to]
change it. The customer has given us
an insightful road map for change.”

The suggested changes included
the need to improve business prac-
tices, customer service, and “com-
munications, both internally and
with [accounts],” Bach said. Fur-
thermore, he noted that sophisti-

WESTSIDI

cated retailers make buying deci-
sions based on information, not just
music. That information includes
artists’ sales histories, planned
marketing support and deal terms,
and local market sales and con-
sumer information.

A key ingredient to the re-engi-
neering is making sure that every-
one in the organization focuses on
“selling through,” not just on get-
ting product into stores. He point-
ed out that “the customer says that
the distribution companies are so
concerned with getting the order
that they are not working the
release.” To rectify that, Bach
noted that EMD has become “the
first company in the industry to

reward sell-through rather than
ship-out.”

In an interview with Billboard,
EMI Music Group North America
executive VP/GM Terri Santisi,
who played an integral role in the
re-engineering of EMD, elaborated
on how the organization is ensuring
that sell-through to the consumer
is the ultimate priority of EMD
staffers.

Santisi said that the “flattening”
of EMD was made not only to
improve irternal and external com-
munication but to enhance account-
ability as well.

For years, the industry’s sales
organizations have focused on
front-loading product into stores.

“Their compensation used to be
based on ship-in to the stores; now
it is for what goes out the door,” she
stated. “That is the job [of market-
ing teams]: to increase traffic to
the store and get sell-through for
the retailers.”

Consequently, EMD’s pay struc-
ture has been changed so that the
market teams are compensated on
sell-through, which can be mea-
sured by looking at sales of EMI-
Capitol Music on a market-by-mar-
ket basis, as computed by
SoundScan.

Moreover, Santisi noted, the com-
pany would like to pay salesmen in
EMI)’s major account group on the

(Continued on next page)

Beating The Web Domain-Name Punch

Some Companies’ Names Are Already Taken

B BY DOUGLAS REECE

LOS ANGELES—Some music and
entertainment companies that are
anxious to establish a presence on the
Internet’s World Wide Web are
encountering a significant problem:
Their trademarked company
names have already been
snagged in cyberspace by
somebody else.

Many domain names, which
are online addresses that
enable Internet users to eas-
ily navigate to a specific area
of the Web, have been regis-
tered by companies and indi-
viduals that had the fore-
sight to grab the well-known

with names that are similar to those
in the music industry. Capitol.com,
for example, is owned by Capitol
Multimedia Ine., while madonna.com
is registered by a religious-icon
artist.

Mike Farrace, VP of publications

retailer is working on building recip-
rocal links with Tower Concepts that
will allow users to jump from one
company’s site to the other’s.

“I don’t feel it’s worth wringing
our hands about,” says Farrace. “The
best thing we can do is work with
[Tower Concepts] and pro-
mote the hell out of our site

domain addresses before the
Web exploded into the mainstream.
Among the nonmusic sites that bear
popular music-industry-related
domain names are capitol.com, epic.
com, tower.com, m2.com, tnn.com,
madonna.com, nin.com, and even bill-
board.com.

In most instances, these names
have been registered by companies

and electronic marketing at Tower
Records, says the company has found
an amicable way of dealing with
Tower Concepts Inc., the New Hart-
ford, N.Y.-based software developer
that owns tower.com.

Besides heavily advertising Tower
Records’ Web site (towerrecords.
com) in its various publications, the

TOUER

Billboard and Tower Records/Video are two compa-
nies that were surprised to learn that their trademarked
names are in use as World Wide Web names by other
companies.

name.”

A similar resolution was
reached in the multimedia
world when Macromedia lost
the domain name for Shock-
wave, its popular Internet
application that adds multi-
media elements to the Web,

hockwave.com, owned by

_ Shockwave Engineering, now

contains a link to the Macro-
media site.

Another company found an effi-
cient way to sidestep the problem it
discovered when several of its prop-
erties’ domain names had already
been taken.

Martin Clayton, VP/GM of new
media for Gaylord Entertainment,

(Continued on page 70)
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RE-ENGINEERING OF EMI MUSIC DISTRIBUTION OUTLINED

(Continued from preceding page)

same basis. But since SoundScan
doesn’t release sales information
by account, EMD would need to
have accounts supply point-of-sale
information for EMI-Capitol
releases, something the distributor

is trying to bring about.

A key ingredient to the re-engi-
neering, according to Santisi, is to
ensure that the field is empowered.
The market teams know their mar-
kets best, she said, and when the

newsline...

MUSICLAND says that although sales rose in the second quarter, its net loss
more than doubled from a year ago. When the results were announced,

investors drove the value of the stock down 15%. For the three months that
ended June 30, Musicland reports a net loss of $18.6 million on $372.4 mil-
lion in sales, compared with a loss of $7.5 million on $331.7 million in sales
in the same period last year. Chairman

- Jack Eugster says, “Our mall-based
MCIand businesses exceeded expectations for
the quarter. However, at Media Play,

successful sales-building efforts were

offset by lower gross margins.” Musicland says that it closed eight Media
Play stores during the quarter and that the chain’s profit margin was hurt
by reduced prices on books. Despite these results, Musicland reports that
sales for stores open at least one year increased 1.8% from the year before.
For the superstores (Media Play, On Cue), same-store sales were up 4.7%;
for the mall stores (Sam Goody, Musicland, Suncoast Motion Picture Co.),
they rose 0.6%.

EMERSON RADIO CORP. has filed suit in Delaware Chancery Court against
Recoton, a marketer of consumer electronics accessories, over its proposed
acquisition of loudspeaker manufacturer International Jensen. Recoton won
a bidding war against Emerson. The court scheduled a hearing Thursday
(15) on a motion by Emerson for an injunction.

BLOCKBUSTER MUSIC had an operating loss of $5.3 million in the second
quarter, which ended June 30, according to a report from parent company
Viacom. In the same period last year, the retailer posted operating earnings
of $5.8 million. Revenue rose 9.6% to $139.7 million from $127.4 million. The
company owned 511 stores at quarter’s end, compared with 536 in the same
period the year before. Meanwhile, operating cash flow at Blockbuster Video
declined 9.9% to $171.3 million from $190.1 million, while revenue rose 24.9%
to $682.6 million from $546.6 million. There were 4,795 company-owned and
franchised Blockbuster Video stores worldwide at the end of the quarter.
Viacom says the unimpressive results stemmed “primarily from the contin-
uing weakness of the music retail industry and the impact in the year-earli-
er quarter of lower-than-normal rental tape amortization costs.”

WARNER HOME VIDEO and MGM/UA Home Entertainment say they plan
to release video product in the People’s Republic of China. They have a
licensing agreement with Shenzhen Advanced Science Enterprise Group, a
manufacturer and distributor of video CD and laserdisc hardware and soft-
ware in China. The companies say they are the first major video suppliers
to be represented in China. Warner Home Video, which has rights to dis-
tribute MGM/UA features on video, posted worldwide revenue of $1.6 bil-
lion last year.

EXECUTIVE TURNTABLE

RETAIL. Brian Woods is promoted to
executive VP/chief marketing officer
for Blockbuster Entertainment Group
in Fort Lauderdale, Fla. He was
senior VP of marketing.

HOME VIDEOQ. Jeff Holder is appoint-

ed VB creative affairs, for Sony Won-
der in Santa Monica, Calif. He was VP
of development and programming at
Hanna-Barbera Productions.

Steve Hudson is named marketing
manager, children’s product, for Turn-
er Home Entertainment in Atlanta.
He was sports marketing manager for
Cox Communications.

Unapix Consumer Products in New
York appoints Erin Jourdan market-
ing manager and Gary Karp opera-
tions manager. They were, respec-
tively, marketing coordinator for
Tor/Forge Books and assistant pro-
jects director for Diagnostic

wOOoDSs

HOLDER
Research.

ENTER*ACTIVE. Gerald Sokol is
named executive VP/CFO for NTN
Communications in Carlsbad, Calif.
He was treasurer/VP of finance for
Tele-Communications Inc.

Please send all information for the
Merchants & Marketing Executive
Turntable to Billboard, 1515 Broadway
New York, N.Y. 10036. Photos are wel-
come.

labels come out with a project, the
new setup allows them to say, “This is
what we should do in our market.”

During his address to EMD,
Bach listed other changes the orga-
nization is making in response to
retailers’ suggestions. For exam-
ple, he noted that accounts say that
their planning cycles are 8-10
weeks, but labels provide market-
ing plans when it's convenient for
them as opposed to the account.
Retailers can’t just “wave a magic
wand over 610 stores and get them
to execute overnight,” he said.

Later, Gene Rumsey, EMD’s
senior VP of the major account
groups, picked up that theme, not-
ing that from now on, labels will
have to supply information to EMD
sooner. For releases with at least
$100,000 in initial advertising,
labels should have marketing plans
available to EMD 14 weeks ahead
of release date, while releases with
moderate advertising plans of
$20,000-$100,000 should be ready
eight weeks ahead of release.

Rumsey noted that there will be
a standard format for marketing
plans and that they will be sent
electronically to everyone in sales
and marketing.

In addition to the electronic trans-
missions, EMD management has
been hard at work preparing new
tools for the company. One tool is a
database of forthcoming tours of
EMI-Capitol artists. That informa-
tion, which will be updated weekly,
can be sorted by tour dates, cities,
market areas, artists, dates, and
labels.

Also, management has created a
new advertising calendar report that
is considered more user-friendly. It
shows confirmed advertising pro-
grams, retail dates, outlets, and mar-
ket areas, among other data, and can
be sorted by retailer, market team,
designated market area, date, artist,
and label. Rumsey said, “We have bet-
ter tools, laptops, and automated
reports.”

Terry Sautter, senior VP of field
sales and marketing, summarized
where EMD is heading by noting
that it has a multifaceted plan to
become the industry leader. The
main elements of the plan, accord-
ing to Sautter, are to better under-
stand the customer’s perspective,
to improve the marketing of releas-
es, to provide better and more
timely information, and to begin to
communicate more effectively, not
just with the customers but with
EMD’s labels as well.

In his speech, Bach noted that
the convention’s theme was “Mis-
sion: Possible,” because EMD’s
mission is to win through thinking,
working, and succeeding as a team.

That point was reiterated by the
various label presidents who ad-
dressed the convention as part of
their product presentations; they
pledged their support to the new
EMD and thanked it for the hard
work its staffers had already deliv-
ered on the labels’ behalf.

Bach closed the meeting portion
of the convention by stating, “This
moment is our future—let us claim
it and run with it . . . I want to win,
I know you want to win, and
together, we will be the industry
leader.”

Billboard.
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BOB MARLEY AND THE WAILERS A" LEGEND
1 1 TUFF GONG 8462 10*/ISLAND (10.9817.98) 54 weeksatNo.1 | 260
BEASTIE BOYS A°® LICENSED TO ILL
2 2 DEF JAM 527351/MERCURY (7.98 EG/11.98) 191
JIMMY BUFFETT A° SONGS YOU KNOW BY HEART
3 3 MCA 5633* (7.98/11.98) 267
SOUNDTRACK A® GREASE
4 4 POLYDOR 825095/A&M (10.98/16.98) %0
RAGE AGAINST THE MACHINE A RAGE AGAINST THE MACHINE
5 5 EPIC 52959* {10.98 EQ/16.98) 21
METALLICA A* ..AND JUSTICE FOR ALL
6 ELEKTRA 60812/EEG (9.98/15.98) 254
JAMES TAYLOR A’ GREATEST HITS
1 9 WARNER BROS. 3113* (7.98/11.98) 266
PINK FLOYDA" THE WALL
8 ] COLUMBIA 36183 (15.98 EQ/31.98) 274
TRACY CHAPMAN A" TRACY CHAPMAN
8 12 | ELEKTRA 60774/EEG (7.98/11.98) 19
STEVE MILLER BAND A°© GREATEST HITS 1974-78
10 19 | CAPITOL 46101 (7.98/11.98) 263
PINK FLOYD A" DARK SIDE OF THE MOON
11 11 | cAPITOL 46001+ (9.98/15.98) 271
METALLICA A® RIDE THE LIGHTNING
12 8 MEGAFORCE 60396/EEG (9.98/13.98) 242
ERIC CLAPTON A’ TIME PIECES - THE BEST OF ERIC CLAPTON
13 13 | POLYDOR 800014/A8M (7.98 EQ/11.98) 263
THE SMASHING PUMPKINS A* SIAMESE DREAM
14 14 | VIRGIN 88267+ (9.98/15.98) 37
METALLICA A° MASTER OF PUPPETS
15 10 | ELEKTRA 60439/EEG (9.98/15.98) 238
JOURNEY A® JOURNEY'S GREATEST HITS
16 | 15 | coLUMBIA 44493 (9.98 EQ/15.98) 269
JIMI HENDRIX A° THE ULTIMATE EXPERIENCE
17 | 16 | Mca10829(10.9817.98) 63
ELTON JOHN A" GREATEST HITS
18 17 | ROCKET 512532/ISLAND (7.98/11.98) 256
VAN MORRISON A° THE BEST OF VAN MORRISON
18 18 | POLYDOR 841970/A&M (10.98/17 98) 59
GLORIA ESTEFAN A° GREATEST HITS
20 | 21 | EPIC 53046 (10.98 EY17.98) 26
NINE INCH NAILS A° PRETTY HATE MACHINE
21 20 | TvT 2610* (9.98/15.98) 148
ENYA A’ WATERMARK
22 22 | REPRISE 26774/WARNER BROS. (10.98/15.98) 246
SARAH MCLACHLAN A’ FUMBLING TOWARDS ECSTASY
23 27 NETTWERK 18725/ARISTA (10.98/15.98) 2
PATSY CLINE A°® 12 GREATEST HITS
24 23 | MCA 12*(7.98/12.98) 254
JANIS JOPLIN A° GREATEST HITS
| 25 | 25 | COLUMBIA 32168 (5.98 EQ/9.98) 218
ADAM SANDLER A THEY'RE ALL GONNA LAUGH AT YOU
26 29 | WARNER BROS. 45393 (9.98/15.98) 2
THE DOORS A° THE BEST OF THE DOORS
21 26 | ELEKTRA 60345/EEG (12.98/19.98) 253
SOUNDTRACK A’ TOP GUN
28 24 | COLUMBIA 40323 (7.98 EQ/11.98) 103
CREEDENCE CLEARWATER REVIVAL A CHRONICLE VOL. 1
29 28 | FANTASY 2*(10.98/17.98) 173
MARVIN GAYE EVERY GREAT MOTOWN HIT
30 | 30 | MOTOWN 636058 (7.98/11.98) 37
CAROLE KING A TAPESTRY
31 32 | EPIC 34946 {7.98 EQ/11.98) 86
ERIC CLAPTON A UNPLUGGED
32 33 | DUCKREPRISE 45024/WARNER BROS. (10.98/16.98) 14
AC/DCA” BACK IN BLACK
33 34 | ATLANTIC 92418/AG (10.98/15.98) 161
SOUNDTRACK A DAZED AND CONFUSED
34 37 | MEDICINE/GIANT 24533/WARNER BROS. (9.98/15.98) 20
EAGLES A” THEIR GREATEST HITS 1971-1975
35 35 | ELEKTRA 105%/EEG (10.98/15.98) 267
A" THE JOSHUA TREE
36 | 46 | ISLAND 842298 (10.98/17.98) 214
MADONNA A° THE IMMACULATE COLLECTION
3 40 | SIRE 26440*/WARNER BROS. (13.98/18.98) 68
THE CRANBERRIES A* EVERYBODY ELSE IS DOIN IT, SO WHY CAN'T WE?
38 — | ISLAND 514156 (10.98/17.98) E§ 1
OFFSPRING A° SMASH
33 31 EPITAPH 86432* (9.98/14.98) 2
ENIGMA A THE CROSS OF CHANGES
40 | 38 | CHARISMA 39236/VIRGIN {10.98/16.98) 16
GRATEFUL DEAD A° THE BEST OF SKELETONS FROM THE CLOSET
41 43 | WARNER BROS. 2764 (7.98/11.98) 136
LED ZEPPELINA® LED ZEPPELIN IV
42 39 | ATLANTIC 82638/AG (10.98/15.98) 222
ALICE IN CHAINS A DIRT
43 42 | COLUMBIA 52475 (10.98 EQ/15.98) 21
LYNYRD SKYNYRD A BEST-SKYNYRD’S INNYRDS
44 44 | MCA 42293 (7.98/12.98) 123
COUNTING CROWS A° AUGUST & EVERYTHING AFTER
45 DGC 24528/GEFFEN (10.98/15.98) 17
HANK WILLIAMS, JR. A GREATEST HITS, VOL. 1
46 | 36 | CURB 77638 (6.98/9.98) 16
GUNS N’ ROSES A" APPETITE FOR DESTRUCTION
4] 47 | GEFFEN 24148(7.98/12.98) 165
THE BEATLES A° ABBEY ROAD
48 4] | CAPITOL 46446* (10.98/16.98) 117
EAGLES A" HOTEL CALIFORNIA
49 — | ELEKTRA 103/EEG (7.98/11.98) 147
THE BEATLES A® SGT. PEPPER’S LONELY HEARTS CLUB BAND
50 CAPITOL 46442* (10.98/16.98) 150

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart
and are registering significant sales. ® Recording tndustry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by

a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices.

BN indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.
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Merchants & Mcrke’ring
Chapin Sings Message Of Global Goodwill On ‘Around The World’

AS THE WORLD TURNS: “This is
the media age, and kids get a lot of bad
news,” says Tom Chapin. “My jobisto
spread good news.”

Which is just what Chapin’s done his
whole career and continues to do with
his new release, “Around The World
And Back Again” (ATWABA) on Sony
Wonder, which will street Aug. 27. With
songwriting collaborators Michael
Mark, John Forster, and Jon Cobert
—who also make up his band—the
lanky performer and family man has
crafted a spicy, exuberant new album
whose theme of global goodwill is espe-
cially welcome in these increasingly
xenophobic times.

Billboard-

As do Chapin’s previous family
releases, “ATWABA” brims with mem-
orable melodies, zestful arrangements,
and diamond-bright wordplay. This may
be an album about multiculturalism,
but if that word suggests didactic,
deadly earnest, and downright dull lec-
ture-hall fare, fear not. “ATWABA”isa
joyous profusion of exotic musical
styles, with smart, witty, and highly
humorous lyries. The title cut invokes
far-flung locales, from Managua to
Saskatoon. “What Is A Didjeridoo?”
takes a gander at musical instruments
with wacky-sounding names, like the
Greek bouzouki, Russian balalaika, and,
of course, the Australian aboriginal
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1 1 10 READ-ALONG THE HUNCHBACK OF NOTRE DAME
WALT DISNEY 60268 (6.98 Cassette)

2 2 7 LINDA RONSTADT DEDICATED TO THE ONE | LOVE
ELEKTRA 61916/EEG (10.98/16.98)

3 3 5 VARIOUS ARTISTS CLASSIC DISNEY VOL. Il - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60907 (10.98/16.98)

4 5 50 VARIOUS ARTISTS @ CLASSIC DISNEY VOL. | - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60865 (10.98/16.98)

5 4 10 SING-ALONG THE HUNCHBACK OF NOTRE DAME
WALT DISNEY 60894 (10.98/16.98)

6 6 28 SING-ALONG WINNIE THE POOH
WALT DISNEY 60889 (10.98 Cassette)

7 8 50 VARIOUS ARTISTS @ CLASSIC DISNEY VOL. Il - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60866 (10.98/16.98}

8 7 17 VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION
WALT DISNEY 60897 (8.98/11.98)

g 9 50 BARNEY A° BARNEY'S FAVORITES VOL. 1
BARNEY MUSIC/SBK 27115/EMI (9.98/15.98)

0] 12|32 VARIOUS ARTISTS A° DISNEY CHILDREN'S FAVORITES VOLUME 1
WALT DISNEY 60605 (6.98/13.98)

11| 10 | 39 READ-ALONG ® TOY STORY
WALT DISNEY 60265 (6.98 Cassette)

121 111 16 READ-ALONG THE ARISTOCATS
WALT DISNEY 60219 (6.98 Cassette)

1313 49 KENNY LOGGINS ® RETURN TO POOH CORNER
SONY WONDER 57674/COLUMBIA (9.98 EQ/13.98)

1415 13 BARNEY @ BARNEY'S FAVORITES VOL. 2
BARNEY MUSIC/SBK 28338/EMI (9.98/16.98)

15| 14| 13 SING-ALONG DISNEY’S CLASSIC SING-ALONG COLLECTION: VOL. 1
WALT DISNEY 60898 (10.98 Cassette)

16| 16| 15 SING-ALONG MICKEY'S FAVORITES
WALT DISNEY 60891 (10.98 Cassette)

17118 | 45 CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS
BENSON 217 (3.98/6.98}

18| 20 | 22 VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND SONGS FROM THE 100 ACRE WOOD
WALT DISNEY 60863 (9.98/16.98)

19192 READ-ALONG OLIVER & COMPANY
WALT DISNEY 60221 (6.98 Cassette)

20| 2| a CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS
BENSON 218 (3.98/6.98)

n|n 8 MY FIRST READ-ALONG QUASIMODO'S BUSY DAY
WALT DISNEY 60269 (5.99 Cassette)

2 | 2 | 38 CEDARMONT KIDS CLASSICS BIBLE SONGS
BENSON 216 (3.98/6.98}

23| 2|3 READ-ALONG THE LION KING
WALT DISNEY 60254 (6.98 Cassette)

24 | RE-ENTRY VARIOUS ARTISTS A DISNEY CHILDREN'S FAVORITES VOLUME 2
WALT DISNEY 60606 (9.98/13.98)

25 | 23 | 35 CEDARMONT KIDS CLASSICS SILLY SONGS
BENSON 220 (3.98/6.98)

Children's recordings: original soundtracks excluded. @ Recording Industry Assn. Of America (RIAA) certification for
sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimiliion sellers indicated by a numeral fol-
lowing the symbol. Most albums available on cassette and CD. *Asterisk indicates viny! LP is available. Most tape prices,
and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. © 1996, Biltboard/BP1 Communications, and Soundscan, inc.

by Moira McCormick

didj: “You pucker and blow and this
sucker will buzz/And growl like it’s full
of carpet fuzz/It’s the coolest sound
that ever was.”

“The Wonderful World Of Yes”
demonstrates how to pronounce the
affirmative in French, Swahili, Span-
ish, Japanese, and Chinese (as well as
how to say “no” in Denmark, India,
Israel, Brazil, and Russia). “Dance
Dance Dance” covers the Irish jig,
Spanish pasa doble, and Navajo hoop
dance, among others, while “It’s Gonna
Be Dinner Soon” offers a smorgasbord
of international cuisine.

Naturally, it would not be a Chapin
album without an ecology-themed song
or two (“Song Of The Earth,” “A For-
est In The Rain”). And album track
“Heartache To Happy” has been cho-
sen as a theme song for Save the Chil-
dren, which Chapin is supporting via
public service announcements and an
upcoming large-scale concert (date,
venue, and supporting acts to be
announced later).

“The lovely thing about doing this
record was the sense of community,”
says Chapin. “A wonderful guild of per-
formers and writers put this together.”
The aforementioned Forster, who has
long been Chapin’s primary co-writer
and producer, was tied up this time,
working with Mary-Kate and Ashley
Olsen on their next album (though he
did help compose “The Wonderful
World Of Yes”). As a result, Chapin,
Mark, and Cobert wrote and produced
“ATWABA” together.

“It was a different energy this time,”
says Chapin. “We did miss John, but it
was a very good, fun experience.”
Mark, Chapin’s bassist, co-wrote the
bulk of the album with Chapin. Nation-
al children’s network Radio AAHS will
likely focus on a particularly funny and
catchy track called “Gonna Go To Bor-
neo,” a “shaggy dog story” (Chapin’s
words) that sneaks in satiric references
to the Mob and the Donner party amid
its fanciful tale of a journey made by
bicycle, car, plane, and Chinese junk.

“I love to include things on the
records which will serve as touch-
points for kid/parent conversations,”
says Chapin. “After listening to ‘The
Troubadour,” a child might wonder,
‘What’s Excalibur?’” Or, “Who’s
Eleanor of Aquitaine?” or “What’s a
zither?” or any number of questions
that could be inspired by Chapin’s rich-
ly detailed recordings.

Chapin is the sole survivor of the
major-label incursion into children’s
music in the early '90s. At the time, in
hopes of discovering the next Raffi, the
big companies snapped up children’s
singer/songwriters by the cartload,
only to ditch them all for licensed char-
acters when the true nature of the kids’
audio business became apparent.
Chapin is the only human kids’ artist
left on a major label, and Sony Wonder
pledges to make him “a household
word.”

Those are the words of Sony Won-

der’s senior VP of creative affairs,
Becky Mancuso-Winding, who says
that Chapin’s “wholesome values” rep-
resent the epitome of American family
entertainment. “Tom writes very intel-
ligently for kids, which means there’s
something there for parents, too,” she
says. “Our goal is to take Tom to the
next level.”

First on the agenda is marketing
“ATWABA,” which Mancuso-Winding
says is being accorded “a huge promo-
tion not normally given [kids’] audio
product.” A major component of the
marketing campaign involves a corpo-
rate sponsorship with Chrysler, 60% of
whose customers are families with chil-
dren, according to Mancuso-Winding.
“We put together a free audio sampler
consisting of two new songs and six
from Tom’s catalog,” she says. In the
car manufacturer’s summer newslet-
ter, which reached more than 4 million

minivan owners, an ad offering the
sampler appeared.

“The response was astonishing,”
says Mancuso-Winding, “and reached
six figures in the first week alone. Ini-
tial order numbers for ATWABA' have
been much higher than expected.”
Chapin’s involvement with Save the
Children, she notes, means “up to 10
million impressions a week” via the
PSAs.

Chapin admits to having had qualms
about becoming involved in a corporate
sponsorship, but he came to realize that
his alliance with a car manufacturer is
“a pretty painless thing—just about
everyone owns a car. I’m not a shill,
either. And the word is getting out to
my audience.”

Mancuso-Winding says Sony Wonder
plans to do much more to push Chapin
and is looking into the most effective

(Continued on page 61)
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Former Circuit City Execs Bring
Fresh Picks To Supermarkets

LAST WEEK, Circuit City lost three
of its key music retail executives. Mike
Rigby, who was senior buyer at the
Richmond, Va.-based chain and oversaw
its music and video operation, national
buyer Phil McConnell, and inventory
manager Larry Wadford left the chain
for what they perceive to be greener
pastures.

This week, Retail Track had the plea-
sure of having its first conversation
with Rigby According to Rigby, who is
no longer restrained by Circuit City’s
policy of not talking to the trade press,
the three executives and other, as yet
unnamed, parties have started a com-
pany called Fresh Picks, which intends
to place music in supermarkets.

In the new venture, Rigby—who,
before helping to launch Circuit City
into musie, played a key role in W H
Smith’s thrust into the U.S. market via
the Wall—is president/COQ; McCon-

| nell is VP of merchandising; and

Wadford is VP of

outlet that can provide samples from 12-
16 albums. He has yet to cut an agree-
ment with a listening-station supplier:
Further, he notes, the typical super-
market averages 20,000 customers per
week, many of whom make more than
one visit. In other words, the average
supermarket enjoys annual foot traffic
of 1 million customers, including repeat
business. That traffic represents a
tremendous opportunity for special-
order product, Rigby states. Again,
Rigby didn’t reveal how he was going to
pull off a special-order business in the
hectic supermarket environment.
Rigby says it is Fresh Picks’ objec-
tive to have a 48-hour turnaround on
special orders. That way, customers can
order product when they are at the
store buying their weekly groceries and
then pick it up when they return a cou-
ple of days later to pick up something
they forgot or to replenish something
that was used up—all without going out
of their way to

distribution.

No word on
who will assume
the departing ex-
ecutives’ respon-
sibilities at the
chain. (Did I

RETAILJ
TRACK &

by Ed Christman L%

= buy musiec.
Fresh Picks,
says Righy, is all
about “leverag-
ing the conve-
nience traffic
and the repeat

mention that Cir-
cuit City declines
to comment?)

Anyway, Rigby says that he envisions
that Fresh Picks will have music in 300
supermarket outlets by the end of the
year. Each of those stores will stock
about 300 front-line titles, tailored to the
neighborhood they are in, and will be
armed with listening stations that can
expose new product. Moreover, he says,
setting up a special-order business will
be a key ingredient in the concept.

“We are currently evaluating offers,”
he says. “We have more demand than
we are prepared to service at this
point.” Rigby is quick to acdd that the
reason Fresh Picks has been greeted so
warmly by the supermarket industry is
that the unnamed partners in the enter-
prise have knowledge, experience, and
contacts in the supermarket business.
He states that these partners ap-
proached Rigby and his team about
partnering for the concept.

Rigby also anticipated a question that
was looming large in my mind when he
emphatically stated that Fresh Picks
will not be price-driven. (Readers of
past columns may have noticed my sub-
tle implication that Circuit City prac-
tices loss-leader pricing of music and is
not good for the business.)

“Our hope here is that we will be
received by the industry favorably [as a
vehicle], which can make the pie big-
ger,” Rigby says. “We believe that we
will reach a customer base that enjoys
and [oceasionally] purchases music but
doesn’t have the motivation to go out
consistently to places where music is
sold.”

Moreover, such a customer base pro-
vides a perfect opportunity to help
labels market new music via listening
booths. Say what you will about Circuit
City, but even I have to acknowledge
that the chain’s listening-booth promo-
tional programs draw high praise from
label and distribution executives. Rigby
apparently hopes to duplicate that suc-
cess at Fresh Picks, because he says he
wants to have a listening station in each

foot traffic that
the supermar-
ket environment offers.”

Rigby acknowledges that Fresh
Picks is not first to put music in
supermarkets, as some rackjobbers
and the occasional label (notably, Capi-
tol) have supplied music to that sector.
But he says he believes that Fresh
Picks can establish a beachhead in
supermarkets through which the com-
pany will distinguish itself from the
competition.

One advantage Rigby believes his
operation will have is that his arrange-
ment with supermarkets will be to run
lease departments, which gives him
greater control over his destiny.

He points out that Fresh Picks has
many details to hammer out before it is
ready to run. For instance, he says, the
company has yet to pick out a fulfill-
ment house, which will replenish stores
as well as handle the special-order busi-
ness.

In addition, the business will be locat-
ed, at least for the first year, in Rich-
mond, Va., and New York. He says that
the success of the business will deter-
mine where it is located in the future.
If the account base is grouped in one
sector of the country, the company may
move its headquarters so that it can
more efficiently service that base. Also,
he says, if the company grows big
enough, the business may warrant that
Fresh Picks set up its own distribution
center.

Finally, he says, the partners plan to
finance Fresh Picks by taking the
company public. While some may
question the ability of a start-up com-
pany to put together a stock offering,
Rigby says there is already “sufficient
interest to make the public offering a
success.”

And for those who brush these assur-
ances aside and are skeptical about the
wherewithal of the new company to pull
off an IPO, Rigby reminds that the
poker game is still young and that while
some of the cards are showing, Fresh
Picks has yet to reveal its full hand.
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Merchants & Mcurketing

Mekons: Versatile Artisans Of Punkdom
Quarterstick Act Unleashes Album, Related Art Book

OBJETS D’ART: Not many bands
have accomplished enough to mount an
exhibition of their artwork or to issue
a CD accompanied by a 200-page book
on their art and mythology. But that’s
precisely what the Mekons have done.

Quarterstick Records, an imprint of
Touch & Go in Chicago (where some of
the band members now reside) has
issued the veteran punk group’s new
album, “Mekons United,” as an enclo-
sure in a spectacular like-titled book.
The tome serves as the catalog for an
exhibition, also called “Mekons Unit-
ed,” which hung at the Polk Museum
of Art in Lakeland, Fla., from April
through July 28.

Since their founding in 1977 in
Leeds, England, the Mekons have
managed to handsomely synthesize the
warring tendencies in British post-
punk music—sharp-eyed social com-
mentary on the one hand; art for art’s
sake on the other. The band, profiled
in Flag Waving in 1994, has always
made tart, self-referential music that
has weaved its uncertain, amusing way
through the multitudinous contradic-
tions that confront all punk rock bands.

The splendid “Mekons United” book
brings all those contradictions to the
(coffee) table: It juxtaposes essays (by
such critics as Greil Marcus and the
late Lester Bangs), letters, a novel-in-
progress called “Living In Sin” (its
title is a play on the name of the
Mekons’ label, Sin Records, which
itself mockingly refers to Memphis’
Sun Records), and, most fabulously,
mind-bending artwork by the band
members for a prismatic portrait of
punkdom’s most versatile artisans.

Much of the art, reproduced mainly
in color, is staggeringly gorgeous. The
best of it comes from founding member
Jon Langford, whose scarred portraits
of American musical icons like Elvis
Presley, Bob Wills, and Hank
Williams (whose obsessive depiction
reflects Langford’s own fascination
with the dark side of our music) are

THE LAST

Gin & Innuendoes
SST 323 (CD)

The first CD in six years from LA."s
legendary pop romantic troubadours.
also available

GOINE
“Best Left Unsaid”
SST 313 (CD)

SST RECORDS. DISTRIBUTOR FOR
SST, CRUZ, NEW ALLIANCE
CALL: 310-590-8853 FAX: 310-590-8513
WRITE: P.O. BOX 1, LAWNDALE,
CA 90260 USA

—

o

NAIRD

DECLARATION

4 Drore
INDEPENDENTS..

by Chris Morris

starkly evocative. Also sublime are
Eric Bellis’ sprawling canvases; the
finest of these is a fantastical render-
ing of “The Writing Of ‘Where Were
You?,” " the band’s scathing 1978 single.

The enclosed album marks another
departure for a group that has veered
through hard-edged punk and Ameri-
can country music during its 19-year
career. “Mekons United” sports a
harsh electronic sound and oft-ranting
vocals; it’s a bracing and ever-chal-
lenging departure from the rootsy
sound that has dominated the group’s
sound for a decade.

Simply, “Mekons United” is a tour de
force from perhaps the only band that
exhibits equal ability in the musical and
the visual arts. (Not surprisingly, the
band’s previous Quarterstick album
was a literary collaboration: “Pussy,
King Of The Pirates,” released earlier
this year, counterpoises songs by the
Mekons with texts from a recent novel
by abrasive writer Kathy Acker.)

Touch & Go is marketing the book/
CD package at record retail and book-
stores; it will also be sold at galleries
where the “Mekons United” show will
be hung. A gallery tour of the U.S. and
Europe is being planned.

In more good news for Mekons en-
thusiasts, Quarterstick has just reis-
sued “The Edge Of The World,” the
group’s fantastic 1986 Sin album,
which finds the band at its most coun-
trified. The set features some politi-
cally charged originals and acerbic
covers of Williams’ “Alone And For-
saken” (performed a la the Velvet
Underground) and Don Gibson’s
“Sweet Dreams.”

The band will also be making some
rare live appearances: In late August,
it will play a trio of shows in Chicago
and Seattle with an eight-piece lineup
featuring veteran members Rico Bell,
Lu Edmonds, and Susie Honeyman.
On Sept. 1, Acker and the Mekons will
perform “Pussy, King Of The Pirates”
live at the Seattle Opera House. On
Sept. 3, a “Mekons United” show fea-
turing readings from the book will be
held at Schubas in Chicago.

RYKO RETOOLS: In the wake of
Bob Carlton’s departure as GM of
Rykodisc in Salem, Mass. (Billboard,
July 27), the label has made other orga-
nizational changes. Peter Wright has

been named acting GM, while Thomas
Enright is now national sales manager.
The company’s marketing and product
management departments have been
combined; Jill Christiansen has taken
control of that area, while longtime
marketing director John Hammond
has departed the label.

FLAG WAVING: Sonny Burgess
can’t stop rockin’. The rockabilly sing-
er/guitarist—a contemporary of Elvis
Presley, Jerry Lee Lewis, Carl
Perkins, and Roy Orbison at Sun
Records during the ’50s—is roaring
back with a new self-titled album on
Rounder Records.

Burgess, who cut an outstanding
comeback album, “Tennessee Border,”
with producer Dave Alvin in 1992, has
gained a large cult following over the
years for such crazed Sun classics as
“We Wanna Boogie,” “Red Headed
Woman,” and the supremely dement-
ed “Sadie’s Back In Town.”

“We almost have to do the old
songs,” says Burgess of his current
concert repertoire. “This little group
of fans, there’s not millions of ’em, and
they keep buying the stuff. I wish
there was a million of 'em.”

For “Sonny Burgess,” the sing-
er/guitarist recorded in Nashville with
producer Garry Tallent, the bassist of
the E Street Band. Among the tunes
Tallent brought to the session was
“Tiger Rose,” a previously unrecorded
song by his former Boss, Bruce
Springsteen.

“That was the funniest thing you
ever saw,” Burgess says. It seems that
Tallent had no copy of the lyrics, so he
called Springsteen, who left him a
phone message on which he sang the
tune. “He copied it off the phone mes-
sage and had to sing it to me,” Burgess
recalls.

Other highlights of the album, which
features Burgess’ trademark vocal
wobble and flashing picking, include
“Six Nights A Week,” a barroom
romper by Alvin and Chris Gaffney;
the wry Henry Gross song “Bigger
Than Elvis”; tracks penned by Radney
Foster (“You Tear Me Up”) and Steve
Forbert (“Catbird Seat”); and a show-
closing gospel number, “Fly Right On
By,” written by Burgess’ cousin Larry
Cheshire.

“I do like gospel music,” Burgess
says. “I do gospel at home. We just did
some Sunday night in church.”

Burgess says he plans a tour of the
West Coast to promote the album later
in the year. In the immediate future,
he’ll be appearing at a big rockabilly
show at Lincoln Center in New York on
Aug. 23; the bill will include Rounder
labelmates Rosie Flores and Sleepy
LaBeef.

CHILD’S PLAY

(Continued from page 59)

form of publicity—television exposure.
Mancuso-Winding says that Sony
Wonder has a “long-term commitment”
to Chapin, who also recently released
an adult album, “Join The Jubilee,” on
Burlington, Vt.-based Gadfly Records,
owned by former Silo Inc. executive
Mitch Cantor. The album includes a
quartet of songs written and popular-
ized by Chapin’s late brother, Harry.
“Our strategy is that, through break-

ing Tom, we can show other companies
that a live children’s artist can be suc-
cessful, that they don't have to confine
themselves to [licensed] characters,”
says Mancuso-Winding. “It’s heart-
breaking to have so many amazingly
talented kids’ artists out there and not
be able to launch them. We really hope
to make Tom Chapin a success story
and influence the kids’ business as
whole.”
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The Enh%

nhanced CDs arrived with much fanfare in the fall of '95, and
major labels spent major dollars developing multimedia pack-
ages. Most were sold at higher prices than conventional audio
discs, and, since there was no once programming standard,
many CD or CD-ROM players were allergic to the new tech-
nology. The bloom was off the rose in short order, leaving
plucky independent labels who believed
in the new technology sorting out cquipment
incompatibilities and restoring consumer confi-
dence.

Rather than despair at the thought of E-CDs
becoming the quadraphonic technology of the
'90s, DIY confidence appears to prevail in mid-
'96. A survey of companics whose rosters are
comprised of Enhanced CDs tumed up an inter-
esting array of opinions and strategics. Many
labels double as software authors, their own pro-
ductions leading to development deals with
other, often major, labels. Low development bud-
gets and no-frills programming are the order of
the day. So, too, is a price point comparable to
conventional audio CDs, deemed essential by every label contacted for
this article.

Chris Smith, OM Records

BILLBOARD SPOTLIGHTS
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[t's The Indies Who Support The Hedgling Format

BY RICHARD HENDERSON

TESTING THE WATERS

Among the indies who function equally as record labels and
software developers is nu.millennia, based ir Los Angeles and
San Diego. Paul Atkinson, a partner in the company and presi-
dent of the record division, cites “inexperienced deveiopers
purting out inadequately tested software™ as being among the
initial barriers 1o the acceptance of Inhanced CDs.

“There has been hesitancy in jumping into the
new format, because it’s not easy to do, to create multime-
dia that properly complements an artist’s music,” says
Atkinson. “Simply having the physical ability o do it
doesn’t mean that it will tum out well. We anticipated a
lunch earlier this year, based on the assumption that the
RIAA and NARM would be doing a public-awareness cam-
paign about Enhanced CD. We've had to rethink our plans
and relaunch our product entirely through our own mar-
keting without the benefit of such a campaign.” Niumillen-
nia has developed more than 15 titles in the past year, with
a country release (in conjunction with Giant Records) by
Clay Walker inaugurating the label.

Atkinson’s confidence in his company’s development tcam
tempers his judgment of Enhanced CDs to date: “I don't think anyone has
yet demonstrated that it can be successful commercially and creatively.

David Hayder:, PC Music

There hasn't been a tirle that's broken through as a major success,” he
says. “I hope we're the company that proves that both can be achieved.”

Lane Dunlop, VP of new media for Nettwerk Records, might take
issuc with these remarks. Sarah Maclachlan’s “I'reedom Sessions”
E-CD, authored by Dunlop’s development team, Nettmedia, sold more
than 200,000 copies and contributed to a 25% increase in back-catalog
sales. In contrast to the lavish sums spent on the industry’s first
erthanced titles, Dunlop estimates “anywhere from $3,000 to $25,000”
far development of a given title’s enhanced portion. Dunlop’s division
has become a victim of its own success in development, with jobs for
other labels absorbing Nettmedia's energies. Says Dunlop, “l'or an indie,
it’s important to remember that you don’t have
to reinvent the wheel every time you do an
Iinhanced CD. They can be done simply and
cllectively.”

Of reluctance in the marketplace to embrace
the nmew discs, OM Records president Chris
Smith says, “Overall, as a category, retail has
had a hard time getting their heads around
what to do with it. We haven’t marketed the hell
out of the fact that our three titles are I-CDs, so
they're placed with regular CDs. Our ‘Groove-
active Collection’” winds up in the acid-jazz scc-
tion in Tower, and that’s finc with us. Until
there’s a separate category in the stores, as war-
ranted by a sufficient amount of product, that’s
what we’d prefer to be happening right now.

DIY AT RETAIL

“Such gains as we've made at retail, we've made on our own,” Smith
continues. “Our distributor 1s too concerned with the large number of
labels they handle to strategize as to how to handle Enhanced Chs. 1
belicve it’s critical to go anywhere to meet with chain buyers and explain
the product to them. We've been successful at Tower, Virgin and Best
Buy. l'or indic labels, unless they get very lucky, they can’t expect their
distributors to function in a proactive way with the new format. They’ve
got to get out there and do the job themselves.

“More new musical fornss, underground dance music and world
music, are where the market is for the new technology. 1 don’t know if
a Hucy Lewis Enhanced CIZ is the future. The person who is into this

Continued on page 69
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nhanced CDs may have the ability to add intriguing multime-
dia content to conventional music releases, but many music
artists say they are still waiting for the wow. A key challenge
remains in convincing artists to take a more aggressive role in
the development of the music multimedia format.

While there is no doubt that many artists, such as Peter Gabriel and
Todd Rundgren, have taken a leap of faith in the music-themed mul-
timedia genre, some top-name artists are holding back until the tech-
nical glitches and CD-ROM drive-incompatibility issues of the format
get solved.

DOING IT RIGHT

For example, the Smashing Pumpkins’ Billy Corgan says that he is
weary of the E-CD format. T don't like getting involved until they
have a more solid place commercially,” says Corgan. 1 know a lot of
people are excited about it, but until it finds its place, people are
wasting their time and effort. We put so much time into everything
we do; it would be disappointing to find that no one was interested
or that the technology was not fully ready to properly support it.”

The Cure’s Robert Smith says that E-CDs “are just not good cnough
yet. We don't see the point of participating in something if ‘the medi-
um is the message’,” says Smith. "It’s an interesting idea, but is that
art in itself?”

-,
Todd Rundgren saw the light of E-CD carly on.

Smith says The Cure looked into making its recent "Wild Mood
Swings™ release an Enhanced CD but ultimately declined. “We
thought about having a disc that would tic into the Internet.” says
Smith. *Maybe there would be a lock element to it, where only peo-
ple who went to our concerts would be able to access a special por-
tion of our Web site. But, it just proved to be too problematic to do.
If we aren’t able to do it the right way. then we don't want to be
involved.”

However, the icy reception to E-CD by some artists is likely to thaw
soon, as more artists arc beginning to discover the potential to extend
their art through the E-CD format.

LABEL PERSPECTIVE

“We find that many artists are only now starting to embrace it.” says
Steve Rennic, senior VP of Epic Records, West Coast (U.S.). “At first,
I was making calls about Enhanced CDs. Now, I am taking calls.
From my perspective, anything that appears on the CD is part of the
artist’s canvas. The label shouldn’t dictate [the content] at all. We are
letting the artists have a say in it all.”

Georgia Bergman, VP of creative enterprises for Warner Bros., Inc.,

The Compatibility Conundrum

Continuing Format Debate Is One For The Books

layback compatibility issues have dogged the Enhanced CD
since its first appearance nearly three years ago. The ongoing
debate among developers, record labels, software companies
and hardware manufacturers is over mastering standards,
and the lack of a single accepted standard has kept the format
in a virtual ‘beta test’ mode since its inroduction. Although
these standards are meant to be invisible to the consumer,
understanding the differences and terminology is essential in under-
standing the current state of Enhanced CD.

Agreement on a universal mastering standard is the single biggest
step that the industry can take to stabilize the technology and simplify
its marketing. Although Enhanced CDs use CD-ROM technology,
they differ from CD-ROMs. They are, in fact, vastly more complex
because of the compatibility feature that allows them to play in both
audio players and ROM drives. The basic difference concems the stor-
age of various data types in various locations of the disc. Where to
place the audio (red book), is at the root of a debate that has divided
the concemed parties into two equally convinced camps.

THE INSIDE TRACK

In its original architecture, the CD was
designed with the audio portions (red book)
of the program stored on tracks two to 99
(from the center to the outer edge). Track
one can be used for computer data (yellow
book) and is closest to the hub of the disc.
This illustrates why certain “mixed-mode”
titles require that CD players be set to rack
two to access audio, with track one being
used for the ROM data. Most of the prob-
lems associated with mixed-mode discs
wete solved by placing a space between the
computer data and rack-one audio, thereby
virtually eliminating the chance of hearing
the data (which could be loud, abrasive,
white noise that could blow speakers. or
worse, cause hearing injuries). Dises with the track one “fix” in place
arc usually referred to as “pre-gap” or “multi-mode” discs.
Widespread testing has shown mult-mode to have the most reliable
playback performance across the broadest universe of ROM drives and
audio players, and various brands of multi-mode mastering processes
have become the de facto standard at WEA, EMI, BMG and PolyGram.

The other prevailing format is the multi-session or “blue book™ stan-
dard that Philips and Sony developed in association with Microsoft.
Simply described, multi-session changes the CD's architecture by
altering where data and music are stored, with the music stored first,
closest to the hub, and the data moved to the disc's outer edge.
Examples are the Sony ‘CD Exira' titles, released since October 95,
the Microsoft Sampler (bundled with Windows 95) and the sound-
rrack to “Flipper,” recently released through MCA. Ininally, late in
1095, Sony bundled its music titles (then called CD Plus) with a CD-
ROM, “Corel Drivers For Enhanced CDs,” which upgraded the ROM

says that. as artists become more
educated about Enhanced CDs, they
will want to become more involved
in them. “The Enhanced CD pro-
vides a chance for artists to re-
flect who they are,” says Bergman.
"[E-CDs) arc not creative cookie-
cutters. Every project is its own littie
monster, just as every album and
video is different.”

E 2y

THE INTERNET LINK

Many music labels are hoping to
lure more artists into participating,
with new forms of content that will
characterize the next generation of
E-CD releases. For example, the In-
ternct is likely to play a key role in
most new E-CDs, according to many
music-industry executives. Many
labels. including Capitol, Columbia
and Epic, plan to incorporate Web links into many of their forthcom-
ing E-CDs. The Internct component of these E-CDs often will link
dircctly to a Web page that is designed specifically for the E-CD user.
The Internet link can provide users with up-to-date artist informa-
tion—such as tour dates and timely contests—that isn't possible in
the manufactured media.

The Cure hasn’t caught the E-CD bug.

BY CHARLY PREYOST

drivers on some computers to read multi-session discs. This proved
tedious and confusing (or some consumers and added costs; it’s not
included in recent releases. Providing the new drivers are correctly
installed, however, CD-ROM playback should be seamless and reli-
able whether on MAC or PC. Advocates of multi-session say that “blue
book” discs have better compatibility with audio players. (Although
impossible to verify at press time, there are some reports that multi-
session discs may be incompatible with a number of audio players,
especially portables and some automobile CD players.)

GENERATION PRE-GAP

Whereas multi-session uses at least two separate sessions to store
information on the disc, “pre-gap” is a single-session Enhanced CD
that doesn't alter the basic architecture of the CD. Here, red book
information is tucked away in the index of the track one pause seg-
ment. Pre-gap is a way to put ROM content on disc so that users of
audio players will have no “mixed mode” side effects. Attractive to
developers and labels alike, no driver upgrade is required, making it
somewhat more elegant. Unfortunately, a number of older CD-ROM
drives have been unable to read pre-gap discs, and there are reports of
some audio-player incompatibilities. This
has been the basis for negative feedback
from early enthusiasts.

To add to the confusion, new Win-
dows 95 ‘SCSI" virtual drivers (post
December 1995) do not allow pre-gap
discs to mount. According to Chris Tobey,
VP of marketing, new technologies, at the
Warner Music Group and an attendee of
the latest RIAA technical-committee meet-
ings in New York on July 17, “Intensive
conversations are currently being held
between Microsoft, all the major labels and
the technical committee of the RIAA
Everyone wants to come up with a timely
and workable solution.”

The Moby and Bush Enhanced CDs, released in July '95, were the
first major-label releases using the pre-gap method. Since then, the
majority of enhanced titles have used it. Playback problems with NEC
and Toshiba drives (NEC had a US. marker share of 9.1% and
Toshiba, 7.8%, Source: Dataquest Marker Share 1994) went largely
ignored by hardware manufacturers until the release of the Rolling
Stones “Stripped” E-CD, late last year, when manufacturers started
implementing firmware upgrades to their CD-ROM drives to read pre-
gap E-CDs. Previously, the majority of manufacturers focused their
driver- upgrade efforts on multi-session dises. Since then, many older
drives have been discontinued and replaced by newer, fully com-
patible drives thar can read both formats. TEAC offers a chip upgrade
to anyone who retums a problem drive to them.

Although the intent has been 1o create a product where differences
are invisible to the user, it’s clear the industry is only part-way there.
A plethora of formats and specilications continue to confuse.

Expect more music videos to pop up on future E-CDs,
too. "Vidceos arc a natural fit for Enhanced CDs.” says
Nikke Slight, director of multimedia for Atlantic
Records. ™If an artist is not getting much video exposure
on TV, this is a way for the video to reach the fans. We
sometimes have great additional footage from these
shoots and [electronic press kits] that have only been
uscd internally in the past. Here is another outlet for
them.”

Bergman says that Wamners has learned that con-
sumers respond favorably to the inclusion of clements
like music videos and song lyrics on Enhanced CDs.
However, she cautions, although good content is a key
to the success of the E-CD format, technological incom-
patibilitics have been the real culprit in keeping E-CDs
from flourishing.

“We cannot divorce the issue of content from the issue
of technology,” says Bergman. "There are incompatibili-
ty issues we thought would have been resolved a year ago
that are still not resolved. Rather than being able to fully
concentrate on what makes a pretty picture or good
Enhanced CD, we find that a great deal of our resources are held
hostage to ‘Will it play on my computer?” That's infuriating. All videos
play in the same videocassette player. All CDs play in the same CD
player. Yet, we still are not able to make Enhanced CDs work in every
CD-ROM drive. It's frustrating, and, in the end, that affects the con-

tent.” M
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Stores Must Be Sold On The Idea Before They Can Sell The Product

BY DEBBIE GALANTE BLOCK

ecord labels and industry publications continue o tout the emer-

gence of the Enhanced CD and all of its attributes, but do con-

sumers know what they are, and are they selling? Retailers say “not

really.” Awareness, merchandising and hardware-compatibility

issues are still major stumbling blocks for what most retailers
believe is a product with potential.

The first step in marketing any new product is to educate the retailer
about the product. Retailers say Enhanced CD education has not come
from the labels themselves, but rather from the Recording Indusiry
Association Of America (RIAA) and the National Association Ol Retail
Merchandisers (NARM). In the form of a tabloid, RIAA put an insert into
the NARM member newsletter last year. The “Inhanced CD Inquirer”
gave retailers a product description and details on how it works and also
offered the opportunity for follow-up with questions and comments. Scan
Hickey, music manager at Borders Books & Music, Bryn Mawr, Penn.,
says, “RIAA should be commended, because it was from them 1 received
a list of Enhanced CDs titles.”

Onc of the latest awareness efforts [rom the RIAA was a retailer contest,
“See What You Can Win,” which awarded a Miko Zero-Tootprint touch-
screen kiosk from Avalon Communications Corp. and an Apple
Multimedia PC as a grand prize. Kevin lerreter, manager of the Tower
Records store in lairfax, Va., won this custom-designed kiosk, which
allows consumers to experience the power of Iinhanced CDs firsthand
using touch-screen technology to explore the live-action videos, band
interviews and liner notes found on the discs.

According to RIAA VP Tim Sites, the contest, which was announced
at the NARM show in March and publicized
though NARM’s Sounding Board news-
letter as well as through the Macey Lippman
newsletter, Lip Service, generated hundreds
of entries from around the country. Each par-
ticipant completed a 13-question multiple-
choice test on Enhanced CDs, which was
then scored for accuracy. The contest was also
available via the Inhanced CD home page
(hutp://www.enw.com/enhancedCD), which
now lists the correct answers for each ques-
tion. Some of the sample questions included a
basic description of an Enhanced CD, a query
on some of the artists who have released
Enhanced CD titles, what a consumer needs
in order to run an Enhanced CD on a com-
puter, and how many SKU numbers a title may
have.

“This questionnaire was our way of getting
even the houtly store clerks involved in leaming about the Enhanced CD.
Our members want retailers to be lully knowledgeable before there is a
real consumer demand,” Sites says. Also available from the RIAA is a
retailer reference guide that offers a Q&A about basic Inhanced CD
equipment.

TARGETING CONSUMERS

Consumer campaigns arc just not happening yet, although Microsoft is
bundling an Enhanced CD sampler with Windows 95. Artists include
Soundgarden, Sarah McLachlan, Mary Chapin Carpenter, Randy
Newman, John Colrane, Sky Cries Mary, Ali Farke Toure (with Ry
Cooder), The Pat Metheny Group and Alexander Nevsky performing the
work of Porokoficv.

In February 1996, an official Enhanced CD tagline and logo was adopt-
ed by all six major music-distribution companies for retail packaging,
advertisements, promotional materials and sales literature. But do E-CD
titles really stand out on the store shelf?

Lew Garrett, VP of buying and merchandising at Camelot Music, North
Canton, Ohio, says, “Up to this point, Enhanced CDs have been more siz-
zle than sales. Part of the industry-wide problem is merchandising. Itis a
dilemma. Should we create an Enhanced CI) section?” Most stores put
the E-CDs alongside other albums by the same artist. “We can’t afford 1o
stock duplicate inventory,” says Garrett.

Returns is another issuc shading retailer enthusiasm. Not all Enhanced
CDs are made to the same standard, thus there is a system-compatibility
issue. So if a consumer buys one title, it may run fine on his/her system
whereas the next title he/she buys may not run at all. The Interactive
Multimedia Association’s CDD-Maich program may help consumers here.
This voluntary program calls for a Uniform label for CD-ROM titles,
which is much like an FDA label. Also, there is [ree soltware available that
allows consumers to print out their system information in a way that
matches the Unilorm label CD-Match Software programs exist for
Windows, Macintosh and 0S/2. A consumer education campaign with
regard to IMA’s program has also been launched through retailers and
through the Intemet (ftp.ima.org/pub/cdmatch).

Borders’ Hickey says, “We often have the problem of customers buying
an Enhanced CD title, without knowing what it is, and trying to play it in
their audio CD player, not knowing that it doesn’t work unless they skip

Tower manager Kevin Ferreter (center) won an E-CD kiosk for his Fairfax,
Va., store. RIAA VP Tim Sites (left) and Avalon Communications presi-
dent Bob Wexler presented the prize.

to the second track.”

In fact, according to Jon Kerlikowske, general manager at Tower Rec-
ords Nashville, “That’s usually where the returns happen. We find that
customers don’t often come in the store looking for an Fnhanced CD—

Continued on page 69
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Design & Production of Enhanced CD’s, Interactive CDROM’s and Websites.
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(And we still do

PROJECTS INCLUDE:

Interactive press kits for album and wideo projects by Thomas Dolby, Carlos Santana & T
Enbanced CD’s for Joe McBride, Roberto Perera & Er,

Websites for Miramar Recordings (http:/,

ww. nspan.com/miramar) & adobe.mag (ht

Album and video covers for projects by Jan Hammer, Tangerine Dream, Todd Ru:

left brainers call:

206.382.1060
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206.621.1855

EAT, SOUL, AND PASSION OF THE MEDITERRANEAN SOUND
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7ERAC TIVE ADVENTURE IN MUSIC,VIDEO AND NATURE WITH
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LY Tel. 39+ (0)39+ 6991.1 Fax 6991.403

Y0 You say you want a

REVOLUTION?

Who said it took $50,000 and six months to develop an
ENHANCED CD or INTERNET Home Page? Not PC Music
We have pioneered a new technology called ECD Express™

that cuts out 0% of the development time and cost
We can help you set yourse'l apart through
® Increased awareness and sales @
¢ New distribution channels ®

® Exposure to the millions of Internet users ®

We offer a wide array of services including
e Enhanced CDs ®
® Internet World Wide Web Sites ®
® Interactive Press Kits ®
e Computer CDROM Compilations ®

REVOLUTIONIZING THE MUSIC BUSINESS

Houston ® los Angeles® london
713-803-1454
Www.pcmusic.com
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THIS CO-ROM AND BEST SELLING “The score printout

PR CONPACTDISC_/ capability has made e
- LaserLight’s CD+ROM SRt Beln L
T NAGTMUSTK into an even better et i o2 o

value; just visit your

nearest music store,
look at the prices of
scores, and you'll see
what | mean.”
—Fanfare Magazine

THIS CO-ROM AND BEST SELLING

COMPACT DISC / , /scs- ‘The program notes for
|  THENUTCRACKER ‘ Beethoven’s Seventh

| (thirteen screens of it)
...are breezy and

unthreateningly
informal.”
—Fanfare Magazine

‘. ..Undeniably a well

thought out and put

y"}fw together concept at
a price that is hard Q

to beat.”

—LCyberworld
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““The recorded sound...often matches or
beats that from Phillips, Sony and RCA.”

—High Performance Review
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