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seim come true!

The Grand Encounter snw

Dianne Reeves works her vocal magic
in this new session of standards
featuring an all-star lineup:

Clark Terry, Harry “Sweets” Edison,

Al Grey, Phil Woods, James Moody,
Bobby Watson, Toots Thielemans,
Kenny Barron, Joe Williams

Produced by David Torkanowsky.

"!§| 41';‘ IN §T0RES K ll
EATURING 1 Fl‘lLl"
EXECUTIVE PRODUCER: HIRIAM HICKS

‘97 - YEAR OF THE DRU

314-524 306-2/4

g —

Vital Dutch Scene Crosses Musical Borders

Excelsior: Indie Rock’s Prime Mover

Ton Koopman Takes
Bach To The Future

M BY BRADLEY BAMBARGER

AMSTERDAM—It’s commonly ob-
served when considering the amazing

J

KOOPMAN

fecundity of Johann Sebastian Bach
that although “bach” means “stream”
in German, the composer wasn't a
strream but an entire ocean of musie. In
his life of 65 vears, he wrote more than
1,000 pieces of every variety: vocal and
instrumental, theoretical and practical.
It’s hard to imagine one artist learn-
(Contined on page 95)

Virgin Deal Completes

Zomba’s Int’l Network
M BY JOHN FERGUSON -

LONDON—The final pieces in the
Zomba Group’s international distribu-

N

ZOMEA

tion jigsaw puzzle have slotted into place
with the signing of' a new deal with the

BILLBOARD EXCLUSIVE

Virgin Music Group Worldwide.
Zomba has been assembling a net-
(Cantinued on page 98)

B BY BRADLEY BAMBARGER

AMSTERDAM—No less an authori-
ty than Kurt Cobain knew that
Netherlanders have more to offer the
world than Golden larring and

DARYLL-ANN

“Radar Love.” Nirvana's first single
was a cover of “Love Buzz,” a catehy
tale of blunt affection originated by
’60s Duteh rockers Shocking Blue.

| British Music Biz Finds |

And there’s more where that came
from: Inspired by the international
profile of Amsterdammers Bettie
Serveert, a new generation of Dutch
guitar bands is offering an alternative
to the customary parade of home-

BETTIE SERVEERT

grown techno and dance-pop hits. The
brightest of these groups—Daryll-
Ann, Johan, and Caesar, among

(Continued on puge 53)

" Appetite For ‘Pure Pop’

| Teen Acts In The ’90s

Present Many Faces
B BY DOMINIC PRIDE

Virgin’s Spice Girls
Spread Flavor Globally |
_ |

B BY DOMINIC PRIDE

LONDON—The domestic and inter-
national success of Spice Girls has

LOUISE

prompted the question of whether
the U.K. is rediscovering its heritage
of ereating and exporting pop acts to
the rest of the world.

L (Continned on page 88)

LONDON—Anyone who dismissed ’
Spice Girls as a one-hit wonder will |

SPICE GIRLS

be eating their words as the five-
woman group’s second single, “Say
You'll Be There,” released in the
U.K. Oct. 14, bowed at No. 1 on the

(Continued on page 59)

Music Retailers Thrive
Via Niche Marketing

AMSTERDAM—With the Duteh mu-
sie retail market flattening in recent
years and CD prices remaining daunt-
ingly expensive
compared to those
in the U1.S. or even
the rest of' Europe,
independent retail-
& ers here face par-
ticular challenges.
Nevertheless,
two shops—Get
Records, specializ-
ing in alternative
rock, and Broek-
mans & Van Pop
pel, a classical store—have cultivated
a loyal clientele by reinforeing their
individual expertise.

Located in the city center at 105
Utrechtsestraat, Get Records emanates
a cool indie-rock vibe and probably sells
as many Guided By Voices or Girls
Against Boys CDs as any hip record

(Continued on page 64)

PolyGram Revamping
Its Music Operations

W BY JEFF CLARK-MEADS

LONDON—PolyGram is shedding 400
jobs worldwide as it mounts a $90 mil-

PolyGram

LEVY

lion reorganization of three main arms

of its business.
On Oct. 23, the company announced
that it is to restructure its classical
(Continued on page 91)
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November 12.
The new album: Includes the BoDeans’ hit single “CLOSER TO FREE.” Plus, “PEOPLE OF EARTH” by Syd Straw.
Also featuring:

(b /0-L6431)

Wateh “PARTY OF FIVE” Wednesday nights on Fox at 9/8 pm

www.RepriseRec.com (}199% Reprise Records

wwWwW americanradiohistorv com

ADVERTISEMENT


www.americanradiohistory.com

©1996 Cinergi Pictures Entertainment Inc.ond Cinergi Production NV, inc

com ©1996 Worner Bros. Records Inc

br.com/medonno and www.EVITA-TheMovie

{0

|

{

B PERGHZS,

£ Saun T3

N
x o~ “‘1 [‘3 ﬁ"ﬂ %

) b

www americanradiohistorv com

uxA
RESIDENI

7
1



www.americanradiohistory.com

THE MOST ANTICIPATED

MOTION PICTURE EVENT OF THE YEAR

PREMIERES
IN RECORD STORES
NOVEMBER 12.

THE COMPLETE MOTION PICTURE MUSIC SOUNDTRACK

4444444444

MADONNA ANTONIO BANDERAS JONATHAN PRYCE

MOTION PICTURE OPENS CHRISTMAS.

IIIIIIII

www americanradiohistorv com


www.americanradiohistory.com

St S
BIBYIEIONS
) )r /\- FJ(J - ) Q . AN

EACH CD INCLUDES A 24 PAGE BOOKLET
WITH LINER NOTES BY TIM BROOKS

CO-AUTHOR, THE COMPLETE DIRECTORY TO PRIME TIME
NETWORK & CABLE TV SHOWS, 1946-PRESENT

Te evigions

GREATEST H\TS

BLACK - WHITE

g DAVY CROCKETT, GUNSMOKE,

THE FUGITIVE, M-SQUAD, DR. KILDARE, I
MISS AMERICA, UNTOUCHABLES, v 'Sk STINGRAY, GIGANTOR, H.R. PUFNSTUF,
&

LASSIE, 02ZIE & HARRIET, BANANA SPLITS, CHICO & THE MAN,
WONDERFUL WORLD OF COLOR, NANNY & THE PROFESSOR, GENTLE BEN,

ADVENTURES IN PARADISE,
S ASTROBOY, AMOS N' ANDY,

Vi 12 R AND MANY MORE FOR A TOTAL OF

65 TV THEMES FROM THE 50'S & 60'°S.

MASTERPIECE THEATER, BIG VALLEY, o aAL
SIX MILLION DOLLAR MAN, INVADERS, '\J‘J\()\! LE
LOST IN SPACE, LAUGH-IN, AND MANY - TNEMES

| MORE FOR A TOTAL OF 65 TV THEMES

B FROM THE 60°S & 70'S. ,;.«

ALICE, DIFFRENT STROKES, VEGAS,
DUKES OF HAZZARD, KNIGHT RIDER,
Television's MR. BELVEDERE, DR. WHO,
GREATEST HITS ™% MONDAY NIGHT FOOTBALL, COSMOS,
REMOTE conTro. IS FAMILY TIES, MOONLIGHTING,
‘ "S55 AND MANY MORE FOR A TOTAL OF 65
TV THEMES FROM THE 70'S & 80'S.

N STORES NOVEMBER'STH
W

kos  TVT RECORDS, 23 EAST 4TH STREET, NEW YORK, NY 10003 TeL 212.479.6410 rax 212.979.6489 HTTP://WWW.TVTRECORDS.COM

Bcim THE SIMPSONS, SEINFELD, 90210, I
S27 ROC, KIDS IN THE HALL, COSBY,
. THIRTYSOMETHING, FRESH PRINCE,
21 JUMP STREET, LOIS & CLARK, I

MANY MORE FOR A TOTAL OF 65 TV
THEMES FROM THE 80°S & 90'S.

A

fass REN 2 STIMPY, TWIN PEAKS,
=2 LATE SHOW, NYPD BLUE, AND I , I
I .
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BMG Acquires 50% Stake In CMC
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94
* RECOVERING THE SATELUITES * COUNTING CROWS * DGC
N.C. Label Issues New Sets From Rock Masters
CLASSICAL
* APPALACHIA WALTZ 38 o )
YO-YO MA / EDGAR MEYER / MARK O"CONNOR * SONY CLASSICAL B BY TERRI HORAK Laskoff says. back catalog, since its “brand-name artists”
CLASSICAL CROSSOVER CMC’s low overhead—a small staff and already have space in stores.
* RUNNIN' WILD 38 NEW YORK—BMG Entertainment North  the absence of A&R and artist development Plans are to use BMG’s capital to further
BOSTONIPORSIORCHESTRANIOCKHARTIEIRCAVICIOR America has acquired a 50% stake in Zebu-  departments—were significant factors in the philosophy that has been driving the
COUNTRY 33 lon, N.C.-based rock label CMC Interna-  attracting BMG, Laskoff says. label, and that’s important to CMC’s bands
* BLUE * LEANN RIMES * CURB tional Records, in a reported multimillion- CMC also does not pay for tour support. as well. *Now CMC has the stability to take
dollar deal that includes worldwide — R Tom’s excellent ideas and instincts and make
HEATSEEKERS 23 distribution. o3 ‘ the most of it,” says Merck Mercuriadis, co-
% GINUWINE... THE BACHELOR * GINUWINE * 550 MUSIC CMC International made its mark by | % | manager of Iron Maiden and head of Sanc-
releasing new music from rock masters | o lNTERNAT|ONAL tuary Music Management in London.
JAZZ . ) ] . ) | R) | : . s last alb “X Py e
% TELL ME SOMETHING - THE SONGS OF MOSE ALLISON 37 including Iron Maiden, Warrant, Motorhead, ' - Iron Maiden'’s last album, actor,” has
MORRISON / FAME / ALLISON / SIDRAN * VERVE Deep Purple, and Moody Blues lead singer I sold 250,000 copies in the U.S., according to
JAZZ | CONTEMPORARY = Jl'lStI'n' Ha_vwall'd. A new z}lbum from pro- . ' ’ ' Mert*lll'ladlg. Ttle band’s next studio album
& THE MOMENT * KENNY G * ARISTA gressive rock pioneers Yes is due Oct. 29, and That way, we’re able to put more money in is expected in 1998. )
the label says it is close to signing a number  advertising and get word out to potential The label's marketing plans will continue
N 'T"'EW AGE - 37 of other well-known bands. consumers. We'd rather advertise the show to rely heavily on co-op arrangements and
UNUSG&EBL:;CGYE- w’]{sxgs,\l,c.%i,:/clngmUAMLDl "‘Fpl' th'e most part, this kind of rock was Fhar} pay for the hotel, and bands understungl store programs with retailers and consumer
nmissing from our repertoire, and as we it will result in more album sales,” Laskoff advertising on TV and cable and in print.
POP CATALOG 67 looked forward to creating value and building  explains. Lipsky and Lasko!f agree that growth will
* GREASE * SOUNDTRACK * POLYDOR catalog, CMC fit in very well,” sayvs Michael A thriving touring business and healthy come from developing alternative distribu-
Laskoff, executive assistant to BMG Enter-  merchandise sales are key when considering tion methods, including direct marketing on
o BeETEE mem .';&EKSTREH e 25 tainment North America president/CEO  new bands to add to the label, Lipsky says. TV through QVC and MOR and in the BMG
Strauss Zelnick. Active back-catalog sales are another gauge record club. Product will likely be available
« THE HOT 100 * Laskoft, who spearheaded the acquisition,  of public interest in an act, and while CMC at venues and may tie in with local retailers.
92 adds, “We were intrigued by the noti f  is not a rei label, it still benefits fro: (Continued on page 95)
* MACARENA [BAYSIDE BOYS MiX) = LOS DEL RIO + A adds, “We were intrigu y notion o s not a reissue label, i nefits n ¢ page ¢
finding acts that are household names and
ADULT CONTEMPORARY 84 are trying to enter a new phase of thgir
* CHANGE THE WORLD * ERIC CLAPTON * REPRISE career and have a fan base that wasn’t being - =
serviced. We don’t have to introduce new Justlce De t Investl ates
ADULT TOP 40 84 music or new names; we only have to con- [ ]
* | LOVE YOU ALWAYS FOREVER * DONNA LEWIS * ATLANTIC vinee the fans that the bands still have some- -
e Post-Telecom Act Radio Mergers
» LIKE THE EA?\H?J“’I‘TYBMCK = 35 Tom Lipsky, president of the 4-year-old 0
1 label, says of the venture, “It’s a good com- ’
DANCE / CLUB PLAY bination. We have the hands-on attention of M BY BILL HOLLAND required to be filed by companies involved
* WHO '5"EAN%WHAT SREJONCL) 31 a small, independent-minded boutique label, - in pending mergers, according to the |
MESHELL MDPGEOCFLLO ° waveRck with the power of the major-label machin- WASHINGTON, D.C.—A senior Justice  antitrust-related Hart-Scott-Rodino Act.
DANCE / MAXI-SINGLES SALES EY ery.” Department official has spoken publicly for Fullerton didn’t have good news for radio
# NO DIGGITY * BLACKSTREET [FEAT. DR. DRE| * INTERSCOPE Streamlined distribution is a key advan- the first time about details of a major con-  broadcasters that have been seeking
LATIN tage of the arrangement and was part of Lip- cern of federal regulators and radio broad-  antitrust “rules of the road” guidelines from
& PECUER T e e Y SO D 36 sky’s impetus to sell a stake in the label. casters: the department’s recent decisionto  the Federal Trade Commission or the Jus- 1
MARCO ANTONIO SOLIS * FONOVISA CMC International has been distributed by a investigate ongoing radio-station mergers  tice Department, which generally takes the
R&B network that included Alliance Entertain- that followed enactment of the Telecom-  prosecuting role in antitrust investigations.
27 ment in the U.S. and an assortment of com- munications Act in February. “Antitrust enforcement rarely lends itself
# NO DIGGITY * T. DR. DRE) * : I . 3 . e e -
g g A o o panies in international territories. Lipsky Lawrence R. Fullerton, deputy assistant  to such bright-line [guidelines],” he said.
RAP says managing all the systems became more attorney general of the department’s He also said that Justice is getting more
# BOW DOWN - WESTSIDE CONNECTION * LENCH MOB 29 difficult as the label grew. antitrust division, revealed in remarks at an  educated as it probes the issue. “In candor,
; In the 45 days since BMG began handling antitrust conference here Oct. 21 that the our investigations get richer and more
ROCK / MAINSTREAM ROCK TRACKS 85 CMC product, the company has done 50% of department has opened more than 20 inves-  sophisticated as we explore the various
* ME WISE MAGIC * VAN HALEN * WARNER BROS the business it did in all of 1995, according to tigations. transactions that may raise concerns,”
T Lipsky. CMC International reports more The Telecommunications Act eliminated  Fullerton said.
ROCK / MODERN ROCK TRACKS 85 than $11 million in revenues for the 1995-96 station ownership limits and raised the “The deals subject to investigation have
- AT €y © SV S e fiscal year. number of commercial radio stations thata  ranged in size from the acquisition of a sin-
T . The label’s headquarters will remain in single entity can own, operate, or controlin  gle, major radio station by un operator that
N :WIS';E‘R"R”ER?E;Q;EE\;EO 72 North Carolina, and it will continue to func- amarket. The limit was raised from fourto  already dominates the market in a given
| tion as it has. “The management of CMC is eight stations in the largest markets. metro area up to the $5.4 billion Westing-
KID VIDEO | what makes the company so attractive. Since The probes come after the department  house/Infinity transaction, still pending,
# OLIVER AND COMPANY * BUENA VISIA HOME VIDEO 74 there is no catalog, you're effectively buyin received more than 100 reports that are (Continued on page 91)
| g,y y buying b pag
- the know-how of the people that are there,”
LASERDISCS ‘ 75
% TWISTER * WARNER HOME VIDEQ | T H I S W E E K l N B I L L B O A R D
RENTALS o
% THE BIRDCAGE °* MGM / UA HOME VIDEO
8 ‘1. DUTCH DOMINANCE COMMENTARY 6 MERCHANTS & MARKETING 63
i i Retail Track 66
We, 10N THIS WEEK'S UNPUBLISHED CHARTS The Netherlands was among the first  agrists & Music » il Trac teoend
! | n countries to embrace the CD. Now 0 12 Declarations Of Independents 68
BUGES that saturation is nearly complete . . The Reel Thing 69
T . e Beal e Fi
* GOOD LOVE] * JOHNNIE TAYLOR * MALACO and the market has stabilized, musi- (el CaiETetivelkile &
cal activity has heightened, in the  Boxscore 20 Home Video n
CONTEMPORARY CHRISTIAN form of a revival of interest in home-  Continental Drift 22 Shf-—‘" Talk 72
# LIFE LOVE & OTHER MYSTERIES * POINT OF GRACE * WORD ) INARD Rl acts, flourishing radio, and @ Popular Uprisings 23 Child’s Play 74
] ] 5 2 . q
GOSPEL ] united fror?t in the battle 'agamst pira- R&B 2 REVIEWS & PREVIEWS 77
R [t —— cy. The Billboard Spotlight has the The Rap Column 29
KIRK FRANKLIN AND THE FAMILY * GOSPO CENTRIC details. Page 57 PROGRAMMING 83
Dance Trax 30
KID AUDIO B BP) COMMUNICATIONS - Chairman’ Gerald S. Hobbs - President & CEO: John B. Babcock Jr. Vox Jox 86
% FOR OUR CHILDREN, TOO! * VARIOUS ARTISTS * KD RHINO Executive Vice Presidents: Robert J. Dowling. Martin R. Feely, Howard Lander « Senior Vice Presi- Country 32 Music Video 87
dents: Georgina Challis, Paul Curran, Ann Haire, Rosalee Lovett « Vice President. Glenn Heffernan « Latin Notas 36
Chairman Emeritus: W.D. Littieford
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Disney Classics To Get Limited Vid Runs

ll BY EILEEN FITZPATRICK

LOS ANGELES—Buy them now before they
disappear. That’s the message Buena Vista
Home Video is planting in the heads of retail-
ers and consumers for five animated Disney
video classics scheduled to be pulled from the
market in the spring.

In contrast, consumers
should have no trouble
getting their hands on
“Toy Story.” Arriving in
stores Tuesday (29), the
title will ship more than
21 million units, accord-
ing to Buena Vista.

Buena Vista's call to
purchase is the greatest
for “Bambi,” which will be re-released Feb. 4
and pulled from distribution 55 days later.
Also on the extinction list are 1996 Master-
piece Collection video releases “Pocahontas,”
“The Aristocats,” “Oliver & Company,” and
“The Many Adventures Of Winnie The Pooh.”
These titles will be taken off the market April
30, following the conclusion of a cross-pro-
motion with General Mills cereal. Buena Vista
traditionally pulls its animated classies from
the market about a year after street date.

Unlike other major Buena Vista releases,
“Bambi” will not be supported by a promo-
tional partner. “The decision to release the
title came late, and although we had sched-
uled it for a 97 release, we didn’t know which
month,” says Buena Vista VP of publicity
Tania Moloney. “It was a moving target, and
that makes it difficult to lock in a promotion-
al partner.”

Moloney says “Bambi” will kick off the sup-

o

plier’s plan to release at least one hit title per
month in 1997.

Marketing plans for new titles will be gen-
erated in-house, using products from Buena
Vista’s merchandise unit or catalog videos for
consumer promotions. In addition, titles will
feature bonus footage to entice consumers.

Following “Bambi,” Buena Vista will release
“The Hunchback Of Notre Dame” and the
direct-to-video live-action feature “Honey, We
Shrunk Ourselves” to fill out the first quarter.

In the General Mills promotion, which
begins Jan. 7, consumers will receive a $10
rebate with the purchase of any Masterpiece
Collection video and four boxes of General
Mills’ Big G cereal brands.

In addition to the four 1996 titles, Master-
piece’s “Alice In Wonderland,” “Dumbo,”
“Bedknobs And Broomsticks,” “Mary Pop-
pins,” “Pete’s Dragon,” “Robin Hood,” “So
Dear To My Heart,” “The Sword And The
Stone,” and “The Three Caballeros” are
included in the offer but are not subject to the
moratorium date.

All titles in the General Mills promotion
will carry a $15.95 minimum-advertised price
(MAP), the lowest Buena Vista has ever set
for an animated classic, according to senior
VP of marketing Dennis Rice. Normally, Dis-
ney classics carry a $16.95 MAR

Only “Cinderella” and “Pinocchio,”
released in the late '80s, have been reissued
in the '90s to take advantage of the mature
sell-through business.

Following the same strategy, Rice says,
“Bambi” is ready for another retail go-around.
According to Moloney, “Bambi” sold 8 million
units when it was first released on video, in
1989. “Pinocchio,” reissued in 1993, saw its

sales grow from 600,000 units upon initial
release to 13.5 million units. “Cinderella,” first
released in 1988, sold about 7.5 million units.
When rereleased in 1994, that title sold an
additional 15 million, according to Buena Vista.

Industry insiders note that Buena Vista is
recycling its “disappearing classics” campaign
to boost flattening catalog sales. “There’s too
much competition out there right now; and Dis-
ney titles have reached the saturation point,”
says one executive. “They're starting to treat
their crowned jewels like commodities.”

Rice says that “Bambi” has such high
demand that the supplier didn’t need to
include the limited-availability gimmick. The
company’s motive was to take advantage of
the film’s 55th anniversary. “It's perfeet tim-
ing to rerelease this movie to a new genera-
tion of kids,” says Rice, “and the limited-time
offer adds an event energy that runs into the
Easter time frame.”

Buena Vista used a similar plan for the
first-time video release of “Fantasia” in 1992;
the title had a 50-day selling period. At that
time, the film was celebrating its 50th
anniversary. Despite a high number of
returns from overambitious retailers, “Fan-
tasia” sold about 14 million units, according
to Buena Vista.

Past reissues have included elaborate gift
sets, but Buena Vista will not offer a high-
priced “Bambi” package. Instead, the suppli-
er has restored and digitally remastered the
soundtrack with THX sound and has
enhanced it with never-before-seen footage.
In addition, a free commemorative booklet
titled “The Magic Of Bambi” will be included
with each cassette. Suggested retail price is
$26.99.

Commentar

Hot 100 Panel Shift Will Empower R&B Radio

il BY JANINE McADAMS

Billboard/Airplay Monitor’s recent
announcement that it plans to add R&B radio
stations as reporters to Billboard’s Hot 100
Singles panel has many people concerned
about the implications. In the weeks since the
announcement was made, we've heard pre-
dictions that this change will lead to a loss of
Jjobs or influence at R&B departments or that
it will reduce the importance of Billboard/Air-
play Monitor’s R&B charts.

First, we at Billboard and Airplay Monitor
understand that these are tough times for
African-Americans in both the radio and
record industries. As more and more R&B
stations are bought by major broadcast
groups, stations are learning to operate
within the rules of the conglomerate and
with less autonomy. Major labels are re-eval-
uating their staffing structures in light of
poor record performance and dwindling rev-
enue. R&B departments at many labels are
finding their budgets, resources, and per-
sonnel cut. These are economic issues that
not only have nothing to do with chart
methodology, but have clearly heen in play for
some time now.

Billboard’s primary objective is to provide
a chart that is fair and balanced. At the
nmoment, the only R&B stations represented
on the Hot 100 Singles chart, considered the
arbiter of the most popular singles in the coun-
try, are the five rhythm-crossover stations that
report to both R&B and top 40. The current

plan is for all R&B stations—and all stations
in all other monitored formats, including coun-
try—to be added to the Hot 100 Singles chart
by the beginning of the 1997 chart year. If
R&B radio does not report to the chart, it will
be the only format that does not. Does black
radio want to be self-segregated when given
a chance to contribute to the Hot 100 Singles
chart? We don’t believe so.

Even after the change, R&B stations will
continue to provide the primary data for the
Hot R&B Singles chart as well as Monitor’s
R&B Airplay charts. The mission of those

‘Billboard’s pri-
mary objective
is to provide a
chart that is fair
and balanced’

Janine McAdams is the
managing editor of R&B
Airplay Monitor.

charts will remain the same: to reflect how
R&B records perform against one another at
R&B radio and retail.

We understand that R&B promotion peo-
ple are justifiably concerned about how their
role could be affected in this new chart cli-
mate. Word has spread regarding a certain
pop independent promoter who wrapped up a
significant exclusive deal with a chain of
prominent black-owned stations. This took

place at least three months before the Hot 100
Singles chart changes were announced. And
given the number of R&B stations now in
duopolies with stations that already have rela-
tionships in other formats, these seeds seem
to have been planted several years ago, not
recently.

How the record industry chooses to react
to Billboard’s charts is beyond our control.
Political posturing, attempts at chart manip-
ulation, and subtle and overt forms of racism
are unfortunate realities that have existed
within the industry since the first 78 rpm
record was hawked at a radio station. We do
not condone these practices. Again, our
responsibility is to give the industry the most
accurate and consistent charts possible. Elim-
inating what many saw as the inequity of hav-
ing two stations with identical music report-
ing to different charts is not only something
that should ultimately empower the R&B
industry rather than diminish it, it is some-
thing that many R&B departments and sta-
tions have asked us for.

These are serious issues that the record
and radio communities need to address with
each other. And record company pop and
R&B departments need to sit down and ham-
mer out internal policies that are fair and
equitable to all parties. We encourage vou to
offer Billboard/Airplay Monitor feedback on
this issue; we have always been open to sug-
gestions and ideas that reflect the needs of
the industry and enhance the eredibility and
fairness of our charts.

Articles and letters appearing on this page serve as u forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.

Letters should be submitted to the Letters Editor Commentaries should be submitted to Commentary Editor Marilyn A. Gillen. Billboard. 1515 Broadway, New York, N.Y, 10036
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Don Was Buys Stake In Seattle Indie

Teams With Lakeshore On Will Records Deal

B BY CHRIS MORRIS

LOS ANGELES—Producer/musi-
cian/director Don Was and L.A.-based
film production, distribution, and
financing firm Lakeshore Entertain-
ment have teamed to purchase a con-
trolling interest in Seattle-based inde-
pendent label Will Records.

Was and Lakeshore partners Tom
Rosenberg and Joni Sighvatsson now
hold 51% of the
company, while
Will founder Skip
Williamson owns
49%. Other terms
of the purchase
were not disclosed.

The label, which
is distributed by
Alternative Distri-
bution Alliance
(ADA), will now release soundtrack
albums derived from films produced
by Lakeshore, as well as albums by
Will’s existing artist roster.

Was, the Grammy-winning produc-
er of such acts as
Bonnie Raitt and
the Rolling Stones,
‘ has won attention

recently as a film

director: “I Just

Wasn’t Made For
These Times,” his documentary about
Brian Wilson of the Beach Boys (Bill-
board, Aug. 5, 1995), earned Emmy
and cable ACE awards nominations
following its broadcast on the Disney
Channel last year.

Was is developing a dramatic film
about a fictional R&B label of the '60s
for Lakeshore. The movie company
will soon release “Band Wagon,” a fea-

Five Japanese
Companies Set
To Launch DVD

M BY STEVE McCLURE

WAS

WILL RECORDS|

TOKYO—Despite concernsin the rest
of the world over copyright protection,
five Japanese electronics companies
are launching DVD hardware here this
fall.

Toshiba, Matsushita, Pioneer,
Sanyo, and Hitachi hope DVD will
revive Japan’s stagnant consumer
electronics market. But with DVD
hardware prices as low as 77,000 yen
($693), it is hard to see how they will
make a profit.

Conspicuously absent from the list
of companies rolling out DVD players
this fall is Sony, which last year aban-
doned its efforts to develop its own
DVD standard and instead compro-
mised with the Toshiba-led camp on a
joint standard. Sony is expected to in-
troduce its DVD hardware next spring.

Toshiba unveiled its DVD product
line here recently, optimistically pre-
dicting that overall DVD sales in Japan
would be 500,000 units the first year,
rising to 4 million in 2000.

The focus of the launch will be the
company’s SD-3000 DVD player,
which goes on sale here Friday (1) for
the equivalent of $693. Toshiba will
also launch a DVD-ROM drive for use
with personal computers, as well as a
DVD decoder board for use with PCs.

Among the Toshiba group execu-

(Continued on page 97)

ture directed by John Schultz about
four young North Carolina men who
form a band; the firm is also preparing
a feature (one of two in development)
about the life of '60s blues-rock vocal-
ist Janis Joplin.

Was says, “I'm going to direct some
movies for Lakeshore and at one point

had talked with them about a start-up
label from scratch.”

However, Was became interested in
Will—which Williamson founded in
1993 as an outlet for Sage, the trio for
which his brother Mike serves as
drummer—after label act Katies Dim-

(Continued on page 97)

A New Paige. Atlantic Theater recording artist Elaine Paige stopped by the

label's New York headquarters recently to celebrate the release of "Encore,” her
label debut. While there, she was presented with a U.K. silver award for sales of
more than 60,000 copies of the album. The British musical theater doyen is cur-
rently starring on Broadway in “Sunset Boulevard.” Shown, from left, are Rob
Dickins, chairman, Warner Music U.K.; Val Azzoli, co-chairman/co-CEO, Atlantic
Group; Paige; and Deke Arlon, Paige’s manager.

BMG Classics Names
Cor Dubois President

W BY DON JEFFREY

NEW YORK—Cor Dubois has been
named president of BMG Classics
after a year of heading its marketing
team. He replaces veteran classical
executive Guenter Hensler, who has
been on medical
leave for several
months.,

Hensler  will
return to his native
Germany and will
serve in Munich as
a consultant to the
the company,
which he had led
since 1989.

The company released the following
statement from Hensler: “My family
and [ felt the time was right to return
to Munich. While it was a difficult deci-
sion, knowing that I would be able to
continue my involvement with the
wonderful BMG Classics family of
employees and artists made it much
easier.”

Dubois, promoted from senior VP of
worldwide marketing, has been with
BMG Classics only one year. The
Netherlands native takes over the $100
million company at a time when the
classical music market is experiencing
a decided downturn.

In an interview, he addressed the
challenges and discussed how BMG is
meeting them. One thing all classical
labels have had to do is reassess their
release schedules, he says. “We have
reduced the number of new classical
recordings in order to better execute
what we should do. You don’t help the
market by releasing as many record-
ings as you can.”

DUBOIS

He adds, “You have to put real em-
phasis and focus on marketing, sup-
port, and publicity around recordings
that have the opportunity to make a
significant impact in the marketplace.”

BMG Classics has embraced diver-
sification, branching out into jazz, new
age, soundtracks, Broadway shows,
and world music. “That has accelerat-
ed over the past 12 months,” Dubois
says.

Recent releases have included the
No. 1 classical crossover album “Run-
nin’ Wild” by Keith Lockhart and the
Boston Pops Orchestra; Leonard
Slatkin & the National Symphony

(Continued on page 99)

Legiao Urbana

M BY ENOR PAIANO

SAO PAULO, Brazil—With the death
of front man Renato Russo Oct. 12, the
remaining two members of Legiao
Urbana, one of Brazil’s best-selling
rock acts in the '80s, say the quartet
will cease to exist as a musical unit.

Speaking on Oct. 22, guitarist Dado
Villa-Lobos called Russo “an older bro-
ther” and said that it would be “impos-
sible to continue with the band.” Nev-
ertheless, he said, the group name will
survive as a trademark to be used in
association with future musical re-
leases.

In addition, Villa-Lobos said that a
new album of previously unreleased
material will be put out around April
1997. The record will contain 12 songs
that were recorded for but not includ-
ed in the band’s recently released

M BY DON JEFFREY

NEW YORK—The Grammys will
continue to be televised on CBS for
the next five years, including the
awards show to

be held on Feb.

26, 1997, at its

new venue here,

Madison Square

Garden.

The renewed
deal, through
2001, is said to be
worth approximately $100 million.

The move to Madison Square Gar-
den makes available 12,000 seats to
members of the National Academy
of Recording Arts and Sciences
(NARAS) and others in the music
industry. The previous New York
venue, Radio City Music Hall, had
half that number.

But executives say that the CBS
deal is not contingent on Madison
Square Garden or New York. The
Grammys could return to Los Ange-

Grammys Stay At CBS,
Move To N.Y.’s Garden

les in 1998 and in subsequent years.
And NARAS president Michael
Greene indicates that other cities
could be chosen as future Grammy
sites.

“It’s really going to be contingent
on how it goes this year,” Greene
says of the Garden. “We’re opti-
mistic it will be a real positive for the
show. But if for whatever reason it’s
not something enjoyable, we’ll take
it back to the smaller venue.”

Greene acknowledges that the
new site is a “risk” and that the chal-
lenge is to “keep it from feeling like
a big arena show.”

Ellen DeGeneres has been select-
ed as host of the 39th annual Gram-
my Awards presentation, the second
year in a row for the TV and film
comedian. “It really came through
on the telecast that she’s not just a
host but a bona fide fan,” says
Greene.

Leslie Moonves, president of CBS
Entertainment, says the network

(Continued on page 99)

Interscope Pub On Move?

Deal May Bring It New Joint-Venture Partner

M BY IRV LICHTMAN

NEW YORK—Negotiations are in
the final stages to determine the
future of Interscope Music, the music
publishing company currently oper-
ating as a joint venture between
Warner/Chappell Music and Inter-
scope Records co-heads Ted Field
and Jimmy Iovine.

Warner/Chappell and Interscope
Music executives agree that Inter-
scope Music will leave the Warner/
Chappell fold if Warner’s financial
demands for ending the co-venture
with the publisher, said to amount to
several million dollars, are met by
Field and Iovine. If that happens, the
final link between the Warner Music
Group and Field and Iovine will be sev-
ered.

At the beginning of this year, the
Interscope label left the Warner Music
Group distribution orbit amid contro-
versy over rap lyric content in mater-
ial recorded by Interscope acts, par-

ticularly the late Tupac Shakur who
recorded for Death Row/Interscope
and whose works are published by
Interscope Music.

The Warner Music Group’s 50%
interest in the label was acquired by
MCA Inc. The latter company is also
a strong contender to make the pay-
ments necessary to Warner/Chappell
to end Interscope Music ties there,
which are in an extension period fol-
lowing the end of the original three-
year deal in January.

Ronny Vance, the veteran music-
publishing executive who has been
running Interscope Music since its for-
mation, does not dismiss the possibili-
ty that a post-Warner/Chappell Music
era for Interscope Music could involve
a major music publisher other than
MCA Music. Among the acknowl-
edged bidders for control of the Warn-
er/Chappell/Interscope copyrights is
Famous Music, although it is under-
stood that the company’s initial offers

(Continued on page 99)

Front Man Renato Russo Dies

album “Tempestade” (Storm), a single
disc that was originally pegged as a
double album.

“Tempestade”
was released by
EMI-Odeon Brasil
a few days before
Russo’s death.

While coldly
received by most
Brazilian musie
critics, “Tempes-
tade” has gone
double-platinum,
with sales exceeding 500,000 units.

EMI-Odeon Brasil president Aloy-
sio Reis says that another disc, slated
to drop in late 1997 or early 1998, will
also contain previously unreleased
tracks from the band’s 12-year career
on EMI.

Alongform video of the trio may be

a

RUSSO

in the works, as well, although Villa-
Lobos admitted that there may not be
enough footage of the band, which, he
noted, “never cared about image.”
Villa-Lobos and drummer Marcelo
Bonfa plan to keep working as musi-
cians, but not with each other.

Russo died at age 36 of complica-
tions related to AIDS. Though it had
been widely known for some time that
Russo was HIV-positive, he never
commented publicly on his illness.

During the '80s, Legiio, as the trio
was popularly known, became one of
the biggest rock acts in Brazil, even
though the bandmates never adopted
the high profile usually associated with
superstar rock acts.

The low-key threesome did not
dress in a flashy style, shunned inter-
views, and seldom made videos. Con-

(Continued on page 97)
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Book Analyzes Early Billboard Column

Harlem Renaissance Is Focus Of Educational Tome

@ BY J.R. REYNOLDS

LOS ANGELES—From 1920-29,
black American culture experienced
a boom in entertainment and busi-
ness opportunities, and uptown Man-
hattan, N.Y., was the black show-
business capital of the world. “Pages
From The Harlem Renaissance,” by
Dr. Anthony Hill,
chronicles the
black music indus-
try’s earliest ori-
gins through the
pen of journalist
J.A. Jackson, the
first black Ameri-
can to write a col-
umn for a major
entertainment
trade publication, Billboard.

Designed for university-level edu-
cation courses, “Pages From The
Harlem Renaissance,” which is avail-
able Friday (1) through New York-
based Peter Lang Publishing, affords
a critical retrospective of issues that
affected black stage performers of
the "20s through the eyes of a politi-
cally conservative yet trailblazing
Jjournalist.

“Jackson wrote about many of the
same dilemmas that artists and other
people in the entertainment industry

JACKSON

deal with today,” says Hill, who is an
assistant professor in the theater
department at Ohio State University
in Columbus.

ANTHIRNY 3. HEELL

Hill’s text analyzes numerous top-
ics that Jackson edited in a weekly
column that came to be titled the
Page, which appeared in what was
then known as The Billboard from
1920-25.

Although the Page predated com-
mercial music recordings by black
performers. it examined the live per-
formance sector of show business—
such as vaudevillian and minstrel acts
consisting of short musical and com-
edy skits and other entertainment
numbers.

“At that time, theater comedy was
the primary form of organized enter-
tainment and was the impetus for the
black comedy musical art form, which
led to the commercial music industry
as we know it today,” says Hill (Bill-
board, Sept. 28).

Topies in Jackson’s column ranged
from artist performance reviews and
legitimate publicity plugs to critical
evaluations of black entertainment
and statistical analysis.

One topic that Jackson wrote about
on numerous occasions was the vul-
gar themes, content, and language
used by many stage performers,
which he caustically referred to as
“smut shooters.”

“It was a problem he felt slowed
the development of African-American
artistry from a cultural perspective
and retarded [its] acceptance by the
white community,” says Hill. “Eddie
Murphy and Richard Pryor [and a lot
of rappers] would have been right at

(Continued on page 18)

Virgin Promotes Developing Artists

@ BY CHRIS MORRIS

LOS ANGELES—Virgin Records will
take four of its developing artists
directly to the consumer with an ambi-
tious marketing campaign centered on
the ’96 election race and continuing

PLUTO

through the Christmas selling season
into 1997.

Titled “Fo(u)r Y(m)our(e)
(Y)ears”—a pun on both “Four More
Years” and “For Your Ears”—the
marketing program will focus on four
recently released Virgin albums:
singer/songwriter Sam Phillips’
“Omnipop (It’s Only A Flesh Wound
Lambchop)” (Billboard, July 6); Van-
couver-based modern rock band
Pluto’s self-titled release (Billboard,
July 20); San Francisco-based pop-
rocker Brendan Benson’s “One Missis-
sippi” (Billboard, July 27); and rock-
edged Seattle singer/songwriter
Kristen Barry’s “the beginning.the

middle.the end.”

The four-tiered campaign includes
an infomercial-styled cable TV pro-
gram; a contest aimed at colleges fea-
turing a grand-prize award of cash
toward school tuition or expenses and
a free concert; strategic placement of
a CD sampler with consumers via non-
music retail outlets and music publica-
tions; and a first-quarter promotional
tour.

Virgin senior director of marketing
and artist development (U.S.) Bruce
Henderson explains, “We recognize
that, even when it’s not the fourth quar-
ter, it’s really competitive at radio, and
retail is having their own problems.
The thing that drives any project, real-
ly, is the consumer. I think that a lot of
companies end up ignoring that they
don’t really market to the consumer.”

Barry’s manager, Colleen Combs of
Curtis Management in Seattle, notes,
“With new artists, you have that sort
of Catch-22 thing. Where once upon a
time you used to be able to get airplay
based on listener response and if the
programmer actually liked it, now you
get caught in that rut—MTV doesn’t
want you if radio hasn’t added you, and
radio doesn’t want you if MTV hasn’t
added you ... It's always been sort of
crowded out there, but with that aspect

of it, you have to go back to . .. grass-
roots [marketing] and actually go for
the consumer market and really go out
there and work.”

Ian Jones, guitarist/vocalist for
Pluto, says the program should have a
positive impact for his band: “It total-
ly helps. We've
been on tour for

three months.
You're out there
touring, and it

helps to get people
out there to the
rock shows. It just
gets your name out
more. Then people
can explore it for
themselves, and eventually, they’ll find

out that it rocks, and they’ll buy it.”
Jones adds that the campaign could
have an effect extending beyond its
principal audience of collegiate listen-
ers. “College, that’s where it starts,” he
says. “That’s where people listen to
music. Then from there, it creates
something that people who are running

modern rock stations will listen to.”
On Tuesday (29), Virgin’s campaign
begins its first phase, when the nation-
ally aired cable show “The Street Buzz”
(Billhoard, Sept. 14) begins airing a
(Continued on page 91)
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HEATSEEKER GRADUATES
ARE IN THEIR OWN CLASS

Work Group Taps Into
Apple’s ‘Tidal’ Rise

@ BY DOUG REECE

LOS ANGELES—Clean Slate/Work
Group is experi-
encing a wave of
success as
“Tidal,” the debut
album from 19-
year-old Fiona
Apple. rolls up the
charts.

The album,
released July 23, entered The Bill-

-

&

=

APPLE

board 200 at No. 84 for the week end-
ing Saturday (26), earning Apple hon-
ors as a Heatseeker Impact artist.
“Tidal” peaked on the Heatseekers
chart at No. 2 for the week ending Oct.
19. The album, which has sold more
than 81,000 units in the U.S., accord-
ing to SoundScan, is at No. 83 on The
Billboard 200 this week.

“Tidal” is also performing well in
European markets, especially France,
where Work Group co-president (U.S.)
Jeff Ayeroff says sales are surpassing
those rung up domestically.

“Tidal” was released in France and
the rest of Europe June 18, in Japan
Aug. 21, and in Australia Aug. 28.

When discussing the speedy rise of
“Tidal,” Apple exhibits a healthy wari-
ness of her success. The artist’s ascent
came quickly after “Tidal” producer
and Clean Slate owner Andy Slater
heard a demo tape by the artist at a
Christmas party two years ago (Bill-
board, June 15).

“In a way, I've had to be my own
parent,” says Apple. “From the begin-
ning, I have known that I can’t get car-
ried away with the hype, and I don’t
necessarily want to understand all the
SoundScan stuff. I'm just trying to
keep my head down and concentrate
on my work.

“I'm not saying that I don’t care how
many albums I sell,” she adds. “I find
it very encouraging—not just from a
musical level, but from a world and
human level—that I'm doing well, and
I guess that I have taken for granted
that if you do your work from an hon-
est place, people can sense that.”

Still, as “Tidal” gathers momentum
at radio and retail, the fervor over

(Continued on page 20)

Capricorn’s Cake
Sets The ‘Fashion’

@ BY DOUG REECE

LOS ANGELES—With the release of
its sophomore

effort, “Fashion ~
Nugget,” Capri-
corn recording /
act Cake appears
ready to go—as
the title of its cur-
rent single sug-
gests—the dis-
tance.

CAKE

“Fashion Nugget,” which has sold
more than 55,000 units since it was
released Sept. 17, according to Sound-
Scan, is at No. 76 with a bullet on The
Billboard 200 this week.

By comparison, the act’s January
1995 debut, “Motorcade Of Generosi-
ty,” has sold more than 62,000 units,
according to SoundScan.

Cake became a Heatseeker Impact
act when “Fashion Nugget” debuted at
No. 90 on The Billboard 200 for the
week ending Saturday (26). For the
week ending Oct. 19, the title topped
the Heatseekers chart.

Nan Fisher, senior director of alter-
native promotions at Capricorn (U1.S.),
says the success of “Rock "N’ Roll
Lifestyle”— the modern rock hit from
the band’s first alboum—may have sti-
fled the image of the band. “We knew
that outside of Sacramento [the band’s
home market], San Francisco, and the
California central valley, they are not
well known, and I think that after
‘Rock 'N’ Roll Lifestyle,” many people
labeled the band as a novelty instead
of what they are, which is novel.”

From the Spanish horns on “Friend
Is A Four Letter Word” to the piano
trickle and well-placed mariachi
shakes on “Daria” and the countrified
vocal and guitar work on “Stickshifts
And Safetybelts,” Cake manages to
create a heady brew that never loses
its pop accessibility. (All Cake songs
are published by Stamen Musi¢e/BMI.)

On its new album, the band also per-
forms covers of Willie Nelson’s “Sad
Songs And Waltzes” and the Donna
Summer hit “I Will Survive.”

Cake guitarist Greg Brown, who
wrote the album’s hit “The Distance,”

(Continued on page 18)
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Az Yet Makes It With Perseverance, Talent
LaFace Act Benefits From Writing, Production Of Babyface

B BY SHAWNEE SMITH

NEW YORK—Persistence has paid
off for Philadelphia-based band Az
Yet. After five years of calling LaFace
Records every day and playing snip-
pets of its demo on the company’s voice
mail, the quintet will debut its self-
titled album on the label Tuesday (29).

“I've been chasing [LaFace co-pres-
ident] Babyface ever since he got his

AZ YET

label deal,” says group member Dion
Allen. “I had $800 phone bills, but [
knew he was the only one who could
enhance our style.”

Allen and fellow members Shawn
Rivera and Kenny Terry (Allen and
Rivera recruited Terry after hearing
him sing while he was cleaning a
restroom at a Philadelphia hotel) came
close to Babyface in 1994, when they
met someone who knew someone who
knew his mother-in-law, Jacqueline
McQuarn. (The group’s other mem-
bers, Darryl Anthony and Marc Nel-
son, came aboard later.)

MecQuarn, now Az Yet’s manager,
says she went crazy over the group’s
demo and played it for her son
Michael, who now co-manages the
group; her daughter Tracey, presi-
dent/CEO of Yab Yum Records; and
her son-in-law Kenneth “Babyface”
Edmonds.

“[Babyface] told me that if they
sounded anywhere near as good as
they sounded on tape, he’d sign them,”
says McQuarn.

The group finally performed for
Edmonds when, immediately before
he was scheduled to perform in Wash-
ington, D.C., he asked the group to
open for him.

“They have a really nice harmony,”

RECORD COMPANIES. MCA Music
Entertainment Group in Universal
City, Calif., promotes David A. Clark
to senior VP/controller and Charles
Ciongoli to senior VP of finance. They
were, respectively, VP/controller and
VP of finance.

MCA Records in Universal City
appoints Nick Light VP of artist
development and promotes Darren
Wolf to manager of artist develop-
ment. They were, respectively, senior
director of artist development at Mer-
cury Records and assistant to the
senior VP of artist development.

Kate Tews is promoted to VP of
advertising and merchandising for Vir-
gin Records in Los Angeles. She was
senior director of advertising and mer-
chandising.

Chris Sawin is promoted to
VP/CFO of business affairs for Mam-
moth Records in Carrboro, N.C. He
was director of operations.

Torrie Dorrell is promoted to VP of

says Edmonds. “It was really refresh-
ing that out of the number of groups
that try to sing a cappella, [Az Yet]
knew what they were doing.”

Edmonds involved himself person-
ally with Az Yet, moving the group to
Los Angeles, writing and producing
songs for the album, and sitting in on
the production work of others. Brian
McKnight and Jon B wrote and pro-
duced songs for the set, and Groove
Theory’s Bryce Wilson remixed sev-
eral tracks. “I just wanted to ensure
that Az Yet put out quality material,”
Edmonds says.

The group’s first single, “Last
Night,” is No. 6 on the Hot R&B Sin-
gles chart and No. 15 on the Hot 100.
It has sold 443,000 units, according to
SoundScan.

“Everybody, from teenagers all the
way up to adults in their 30s and 40s, is
picking up the single,” says Kevin
Thomas, manager of Washington,
D.C.’s Rainbow Records. “The single
has been selling so well, I think people
will be buying the album.”

Bobby Ojay, PD of WHRK and
WDIE Memphis, agrees. “[‘Last
Night’] really has that winning sound,”
he says. “We get a lot of requests for it
on WHREK, and it’s doing pretty well
on WDIE. I think it’s doing so well
because it’s the kind of song people
have in their head.”

LaFace co-president Antonio “L.A.”
Reid attributes the single’s success to
the group’s soothing harmony and re-
laxing, sensual sound. “When they per-
formed for us, they performed ‘The
Star-Spangled Banner,” and they per-
formed it with the confidence of a
superstar act,” Reid says.

“(Babyface] just took the ingredi-
ents that were there and crafted the
music to accompany it,” he adds. “[ The
members of Az Yet] brought their own
identity to the table. They can write,
arrange, and produce themselves. The
only thing I had to figure out was what
my role was, so I figured I'd better
push the marketing buttons.”

His plan on that front is heavy-hit-
ting. Currently on a five-market retail
tour of the U.S., Az Yet is scheduled to
perform showcases for radio contest

CLARK CIONGOLI
Kid Rhino in Los Angeles. She was
senior director.

Bill Wilson is named senior direc-
tor of marketing for BMG Entertain-
ment North America in New York. He
was associate director of artist devel-
opment for Arista Records.

John Loken is appointed GM of
China Records U.S. in Santa Monica,
Calif. He was senior director of inter-
national at Motown.

Steve Kane is promoted to VP/GM
of Virgin Music Canada in Missis-
sauga, Ontario. He was divisional VP
of marketing.

winners, press, and retail representa-
tives in select cities. Later this month,
the group will embark on a promo-
tional tour of Asia and Europe.

“Our primary goal is the showcas-
es,” says LaFace product manager
Dolly Turner. “We want people to see
their performance and distinguish
them from the glut of male groups. We
also want to promote them as individ-
uals, because they all have distinctive
looks and personalities—they repre-
sent every woman’s taste in a man.”

“The ‘Waiting To Exhale’ women
are gonna respond to Az Yet,” says
Kirk Bonin, senior director of sales
and marketing at Arista, which is help-
ing to market the title. “We want peo-
ple to know who each of them is.”

Toward that end, LaFace is sending

(Continued on page 20)

London Calling. Members of Arista Nashville act BR5-49 recently said howdy to
legendary Texan singer/songwriter/author Kinky Friedman at Greater London
Radio in the U.K. The band is in Europe to promote its latest album, “The Num-
ber To Call Is . . . BR5-49.” Pictured in the front row, from left, are Friedman and
band members Chuck Mead, Gary Bennett, and Don Herron. In the back row
are band members “Smilin’ " Jay McDowell and “Hawk” Shaw Wilson.

Transeau Brings U.K. Raves To U.S. On Kinetic
Collaboration With Tori Amos Hits Big At Radio

B BY LARRY FLICK

NEW YORK—Nearly a year after tak-
ing the U.K. club underground by
storm with his Perfecto debut, “Ima,”
Washington, D.C., native Brian “B.T.”
Transeau is finally invading the main-
stream musical consciousness of his
homeland. He’s doing it with the aid of
Tori Amos and along the unlikely route
of modern rock radio.

Weeks before its Nov. 5 retail arrival
in the U.S. on Kinetic/Reprise, the
album has already spawned a potential
stateside smash with “Blue Skies,” a
newly recorded duet with Amos that
has been added to the set. Though not
planned for commercial single release,
a promotional CD and 12-inch pressing
of the cut went to radio programmers
and club DJs Oct. 15.

And while the label is not slated to
officially solicit airplay until Nov. 5, 18
stations are actively spinning the track.
In fact, a number of outlets jumped on
“Blue Skies” earlier this month, when
Kinetic president Steve Lau sent out

T U

TEWS

LIGHT

Ira Derfler is named national sales
manager for Geffen Records in Los
Angeles. He was VP of sales for L.R.S.
Records.

Cathy Shechtman is appointed
associate director of editorial services
for communications at Sony Music
Entertainment in New York. She was
manager of corporate communications
for EMI Records Group North Amer-
ica.

Castle Communications U.S. in New
York names Joanne Grand promotion
manager and Tony Bruno sales man-
ager. They were, respectively, direc-

RNTABLE

advance cassettes of the song to select-

ed stations, including KNTT Seattle.
“It’s a fresh-sounding record that

has been reacting extremely well with

TRANSEAU

our listeners,” says Marco Collins,
music director at KNDD.

The cut is the No. 1 breakout on Bill-
board’s Hot Dance Music/Club Play

chart this week.

“This is the first record I've ever
worked on that has just taken on a life
of its own,” says Lau. “Its success is
completely organic. We couldn’t force
the kind of things that are happening.”

Despite its dance foundation, the
single is drawing the attention of left-
leaning rock tastemakers for its blend
of caustic electronic keyboard lines
and acoustic guitars. “Electronic music
is real alternative music,” says
Transeau. “Not to dis anyone person-
ally, but I think people are starting to
gravitate toward music like this
because so-called alternative bands
have become this generation’s equiva-
lent to '80s hair bands. There's noth-
ing atypical or alternative about
them.”

Transeau first connected with Amos
earlier this year, when he remixed her
songs “Talula” and “Putting The Dam-
age On.” She offered to return the
favor after hearing the U.K. import of
the largely instrumental “Ima.” “She
really liked the song ‘Divinity’ and

(Continued on page 20)

SAWIN DORRELL

tor of national radio promotion at AIM
Marketing and account executive for
WEA.

PUBLISHING. BMI in Nashville pro-
motes Sherry Qakley to senior direc-
tor of operations and Carlos A. Hoyos
to director of international logging.
They were, respectively, director of
TV operations and associate director
of international logging.

RELATED FIELDS. Barry Knittel is
promoted to president/CEO of AEI
Music Network in Seattle. He was

WILSON

LOKEN

senior VP of music and customer rela-
tions.

Pat Mastandrea is promoted to
managing director of media, enter-
tainment, and communications at
Accord Group/Johnson Smith &
Knisely in New York. She retains her
partnership in the firm.

Entertainment Marketing in Chica-
go appoints Mike Nickerson media
promotions director and Seann Price
sponsorship coordinator. They were,
respectively, marketing director for
Media Circus and continuity director
for WXRT/WSCR Chicago.
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‘Mountain Stage’ Brings Roots To Radio
Genre-Defying Program Grows In Popularity

B BY CATHERINE APPLEFELD OLSON

WASHINGTON, D.C.—Straying little
since 1984 from its original mandate to
showecase an array of musical acts,
West Virginia Public Radio’s perfor-
mance program “Mountain Stage” con-
tinues to grow in popularity without
going mainstream.

“Mountain Stage,” which is recorded
weekly before an audience at the West
Virginia Cultural Center in Charles-
ton, has enjoyed critical acelaim and a
loyal audience by sticking to the roots
of American music that is on the edge
of clearly defined genres. This despite
a strong trend in commereial and pub-
lie radio to program only what fits into
neat categories.

“We try to be wide-ranging in terms
of what we put on the show—almost
everything except for pop. We saw no
reason to do what everyone else was
doing,” says host Larry Groce, himself’
a singer/songwriter. “Everyone else {o-
cuses on the measurable audience; we
try to focus on excellence in different
genres, knowing full well that no one
listener will like, or even know, every
artist we feature on any given show.”

That audience, which, according to
the Radio Research Consortium, grew
17% in the U.S. during the most recent

WILD COLONIALS

one-year period studied, tends to skew
younger than the typical publie radio
audience. Two-thirds of listeners are
in the 18- to 49-year-old demographic,
and the audience is split almost equal-
lv between men and women.

Although it usually sticks close to
home, “Mountain Stage” has made a
habit recently of hitting the road a
handful of times per year. Stops have
included Boston; Winnipeg, Manitoba;
and, most recently, the University of
West Virginia in Morguntown, with a
show that featured Cracker, the Con-
nells, Paula Cole, Jackopierce, and the
Wild Colonials.

“It feels different from other radio
shows,” savs Shark, guitarist for the
Wild Colonials. “Obviously, with it

Mouth Almighty Stresses
Rock For Austin’s Wammo

W BY JIM BESSMAN

NEW YORK—One goal of Mouth
Almighty Records, according to the
Mercury custom label’s president,
Bill Adler, is to apply pop marketing
methods to its “spoken word in the
broadest sense” product. With the
Nov. 19 release of “Fat Headed
Stranger” by Austin, Texas, poet/
alternative musician Wammo, the
label has a fitting candidate for just
such marketing methodology.

An Austin music-scene mainstay
since moving there in 1985, Wamnio
has long been a community leader in
staging the competitions known as
poetry slams and won the silver
medal in individual poetry in the
1995 National Slam in Ann Arbor,
Mich. Wammo (whose moniker, he
claims, derives from having been
“conceived on a slip'n’slide”) has also
performed on the MTV Spoken Word
Tour and at Lollapalooza, but it is his
abiding love and concern for alter-
native rock that brought him to “Fat
Headed Stranger” by way of a var-
ied and not always savory music
background in his adopted home-
town.

Hailing from New York, Wammo
“grew up and was beat up” in San
Antonio, Texas, and went to college
in Fort Worth, Texas. Moving to
Austin, which he calls “a diamond in
the goat’s butt,” he entered the
music business as a “meat market
[elub] DJ,” he says, “playing awful
dance music when everybody had
lots of money and did coke all the
time.”

But alternative rock “really ate at
my soul,” he adds, so Wammo start-

WAMMO

ed a punk-funk-ska-thrash band
called Oboyo and then got fired from
a hotel dance music DJ gig for play-
ing fellow Austiners Butthole
Surfers’ “The Shah Sleeps In Lee
Harvey’s Grave.” Getting an air shift
at KNNC Austin, “which really just
rehashed all that awtful MTV crap
from the ’80s,” he got fired for play-
ing Ice-T’s “Freedom Of Speech,”
then promptly decided to make his
living solely by playing his music and
painting posters. (That’s Wammo as
the “anti-artist” in Austin filmmaker
Richard Linklater’s Gen-X classic
“Slacker.”)

Following his first album, the
“very un-Austin” “Wammo’s Organ-
ic Rubber Machine,” issued by Rain-
forest in 1991, “everybody jumped on
the alternative grunge bandwagon,
and I got disgusted with the whole
thing,” says Wammo, who then put
together the acoustic Asylum Street
Spankers, “10 people who are all
chiefs and no Indians,” who play
originals, blues, jump jazz, country,
and gospel from the ’20s to the ’40s,
“plus a few cool punk rock covers.”

(Continued on page 22)

being in West Virginia, it’s not jaded at
all. T kind of thought of it as the rock-
’n’roll version of the Grand Ole Opry,
with the exception that everyone does
more than one song.”

Shark loved the collegial feel among
the participating performers. “Every-
body eats dinner at the same time, so
every band was sitting around eating
and talking. Then, most of the bands
are on the side of the stage watching
the other bands play. Everyone wants
to check everyone else out.”

Working with a budget of about
$4,000 per show, Groce and executive
producer Andy Ridenour piece togeth-
er a program by lining up one estab-
lished act and building three or four

] Kevin Griffin.
(Continued on page 22) evin rin

Tonight’s The Night. The members of Elektra act Better Than Ezra gather
around Jay Leno following their appearance on “The Tonight Show” to plug their
new album, “Friction, Baby.” Shown, from left, are Jim Payne, touring musician;
band member Tom Drummond; Leno; and band members Travis McNabb and

RATE A RECORD: As my fall cleaning proceeds, I've
been trying to listen to a stack of CDs that have been
sitting on my desk gathering mold. For better or worse,
and it’s definitely a little of both, here are capsule
reviews of the first batch.

Manic Street Preachers, “Everything Must Go”
(Epic): A pop music fan’s best friend, the music on
“Everything Must Go” sounds like a cross between Jel-
lyfish and Styx. Believe me, that’s

Assessing A Batch Of New CDs:
Preachers, Lemonheads, And More

Speedball Baby, “Cinema!” (Fort Apache/MCA).
This is a wacky little jewel that leaves you feeling like
you're on a rain-slicked, badly lit street in New York’s
Tribeca at 4 a.m. In other words, it would have been the
perfect soundtrack to Martin Scorsese’s “After
Hours.” Ron Ward’s mostly spoken, often distorted
vocals are wrapped around Matt Verta-Ray’s snaky,
Dick Dale-like guitar riffs, which a touch of blues, the

a good thing. Lush and overpro-
duced in all the right places, the
album, which came out several
weeks ago, has yet to make much
of a dent in the States, although it
has done very well in the band’s
native England. The best track is
“Kevin Carter,” not because it’s

Shadows Of Night thrown in for
good measure. Snarling yet impos-
sible to resist, especially when the
music threatens to come com-
pletely unhinged, such as on
“Shakin’ It Loose.’

Phil Collins, “Dance Into The
Light” (Atlantic): Collins clearly

Velvet Underground, and even

named after the managing editor
of Billboard’s Top 40 Airplay Mon-
itor, but because it’s a three-
mmute slice of jangle heaven.
After band member Richey James mysteriously dis-
appeared last year and his car was found abandoned by
a bridge, many pundits thought the group would never
be the same. They’re not—they’re even better.

Mazzy Star, “Among My Swan” (Capitol): WARN-
ING: Do not attempt to drive or to operate heavy
machinery while listening to this album! Some people
find Mazzy Star’s narcoleptic turns soothing and hyp-
notic. I find them depressing and trance-inducing.
Singer Hope Sandoval, who makes Cowboy Junkies’
Margo Timmons sound positively animated, has a
pleasant voice, but after the first song, I was ready to
slit my wrists. Luckily, by the seventh, I was too cata-
tonic to lift the razor. For those who like life in slow
motion, this is the right album, or maybe it could be
played in offices where people are just a little too perky
and need to be brought down a bit. Play this for Kathie
Lee Gifford, and she might become bearable. On a
more positive note, I have no idea what the album title
means, but I love how it sounds.

Lemonheads, “Car Button Cloth” (TAG/Atlantic):
Head lemon Evan Dando’s problem is that he tries to
be all things to all people. He’s all over the musical map
on “Car Button Cloth.” He should stick to what he does
well, which is terrific, if somewhat nonsensical, power
pop songs like “If I Could Talk I'd Tell You.” He’s also
surprisingly effective on the wistfully humorous, coun-
try-tinged “The Country Type.” But when the band
pretends it’s a second-rate Metallica on “Secular Rock-
ulidge” (huh?), or when Dando is just droning on (as in
“Losing Your Mind”), the results are pitiful. Some of
the lyries address his past problems with drugs and
will leave the listener either sympathetic to Dando’s
plight or indifferent and reaching for another dise.

by Melinda Newman

had a lot to get oft his chest with
his last album, “Both Sides,” and
it’s good to have him back sound-
ing cheery and, above all, hope-
lessly melodic. First single “Dance Into The Light” has
an easvgoing, infectious feel, but the real charmers
here are “That’s What You Said” and “It’s In Your
Eyes,” both of which Collins imbues with a sweet,
uneynical British-invasion innocence that is totally win-
ning. Had the quality stayed as high as it is on these
tunes and a few others, such as “Lorenzo,” Collins could
be looking at one of the best albums of his career. But
an unfortunate blandness invades some of the remain-
ing tracks that doesn’t make them bad, just easy to
resist. He’s also going to take heat for the snappy
“Wear My Hat,” which bears such an uncanny resem-
blance to Paul Simon’s “You Can Call Me Al” that it
sent me scurrying to the credits to see if Simon had co-
written it.

Various artists, “The Songs Of The Rolling Stones:
Shared Vision 2” (Hammer & Lace/Mercury): A por-
tion of the proceeds from this album benefit the Light-
house, an organization that assists people who are blind
or partially sighted. Like most tributes, it’s got plenty
of fun cuts, like the Pogues’ appropriately sloppy
“Honky Tonk Women,” Buckwheat Zydeco’s accor-
dion-threaded “Beast Of Burden,” and the Neville |
Brothers’ sanctified, organ-drenched “You Can’t
Always Get What You Want.” It also has plenty of
dreck, like LA Guns’ version of “Around And Around”
and Rod Stewart’s surprisingly disappointing “Street
Fighting Man.”

But for pure entertainment value, it’s almost impos-
sible to top Tom Jones’ wonderfully kitschy version of
“Satisfaction.” Only three of the tracks, none of any
consequence, are previously unreleased. The collection
follows 1994’s Lighthouse benefit album, which fea-
tured covers of Beatles tunes.
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The»most influential songs in hip-hop remixed with today's biggest rap stars
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“Knee Deep (Deep As A Mother Funker Remix)”, plus eight more classics redefined. "
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CAPRICORN’S CAKE SETS THE ‘FASHION’

(Contonued from page 11)

says that the act. though billed as a
modern rock group, is heavily influ-
enced by heritage country artists, such
as Gearge Jones and Hank Williams, as
well as "70s gold artists.

“Alternative is where we are {itting
in, but we like all kinds of musie,” he
says. “T do think things are changing
for the better for us [at radio].

Brown believes the band, which pro-
duced both of its albums, has honed its
studio skills since its last outing. The
extra money and time also generated
favorable results, he says. “We record-
ed the first album ourselves, on quar-
ter-inch tape and around our day jobs,”
he says, quipping, “It was low-fi before
all that low-fi shit started. This album is
sonicaly more solid.”

Tn addition to early MTV support for
“The Distance,” Rooth Blackman,
national director of retail marketing at
Capricorn (U.8.), eredits retailers with
building the story for the album.

LYV

-

Wherever your listeners
celebrate the holidays,
they’ll enjoy a special gift
from the Air Force and
Randy Travis. On this free
hour-long program, he
sings songs of the season
and some selections from
his new album, Full Circle.
Licensed country music
stations will receive this
holiday program on CD

the first week of

December. You can receive
The Gift III by calling

1-210-652-3937

e AR
~FORCE? ™

“Retailers were in love with ‘Motorcade
Of Generosity,” but as a force they were
not able to push that one over the top,”
savs Blackman. “Between albums,
there was a lot of bragging going on
about who discovered Cake, and by the
time the new album came out, we had
some people putting advances in their
listening stations.”

Capricorn focused endeap and posi-
tioning efforts on the bund’s core West
Coast market.

Skip Young, senior buyver at Amaril-
lo, Texas-based Hastings Books, Music

& Video, says the store was primed lor

the album.

“We felt that ['Fashion Nugget'] was
going to do well based on the last
album, and the developing-artist pric-
ing put it under $10 in our stores,” says
Young. “That also made us confident
that the label was behind the album.”

Retail enthusiasm, in turn, prompt-
ed severaj stations to program “The

Distance” when the single was serviced
to modern rock radio on Aug. 5. Main-
stream rock and triple-A stations fol-
lowed.

Says modern rock KED.J Phoenix
PD Shellie Hart, “Retail sold us. It was
a hot tip from a chain of mom-and-pops.
much like the 311 album was for us.
[Cake] had already developed in the
market though the last album and
‘Rock ’N’ Roll Lifestyle,” and [ 'The Dis-
tance’] has been huge out of the box,
and it’s still top-five phones in all
demos.”

Fisher says “The Distance” was the
obvious choice for the first single, given
the radio success of cross-genre singles
by such artists as Beck and the Butt-
hole Surfers. “Certainly, there were
less obvious radio songs on the album,

but with it being so hard to get a song
going on a [modern rock| station, ‘The
Distance’ was our best pick.

Hart adds that the station is receiv-
ing equally positive feedbuck for Cake’s
cover of “I Will Survive,” which is
receiving top 10 phones at KED.J in
spite of being played only 12 times.

Capricorn has not determined the
official second single from the album.

“We are seeking compelling-sound
ing records for the format,” says Hart,
“and this is a record that people are
going to search their radio dial to find.
It has definitely helped us define our
sound in this market.”

Cake, which is booked by Absolute
Artists and managed by Bonnie Sim-
mons, will begin touring with Counting
Crows in November.

BOOK ANALYZES EARLY BILLBOARD COLUMN

(Continued from page 11)

| home with what was going on.”

The editor just as fervently
addressed labor issues, such as unfit
working conditions, and advocated the
organization of artist unions.

Hill uses “Pages From The Harlem
Renaissance” for university courses
that he teaches on African-American
theater, writing, and the Harlem
Renaissance. He says the text could
also be tapped for courses in English,
history, African-American studies, and
journalism.

Mary McLaughlan, marketing direc-
tor for Peter Lang Publishing, says the
primary market for “Pages From The
Harlem Renaissance,” which retails for
$29.95, is professionals such as college
faculty and academic librarians.

Says McLaughlan, “We're a scholar-
ly publishing company, so we don’t sell
through general consumer retail book-
stores; the best way to get the book is
through our customer service oftices.”

The company plans to market the

i book via a series of national and inter-

national direct-mail campaigns over the

next six to eight months.

During the third week of November,
the publisher will mail 10,000-15,000
fliers to musie, theater, American stud-
ies, and African-American studies tac-
ulty department chairs. The company
also plans to send an advance informa-
tion sheet to wholesalers, which
MeLaughlan says is a good method of
reaching broader academic venues.

“The book has already been
announced in the Chronicle of Higher
Education, the largest tabloid-style
newspaper in the country that targets
higher education profession:ls from all
disciplines,” she says.

In addition, the text will be listed in
the company’s next new-book catalog,
which is scheduled to be mailed world-
wide to academic and library audiences
during the first quarter of 1997. The
company also plans to market “Pages
From The Harlem Renaissance” in
book exhibition areas at five to 10 of the
academic community’s larger trade
conferences.

Robert S. Krieger

1776 BROADWAY

(Northeast Corner, 57th Street)

ONE OF A KIND OFFICE
SENSATIONAL DUPLEX PENTHOUSE
WITH LARGE USABLE TERRACE
DRAMATIC VIEWS OF CENTRAL PARK

4405 Rentable Square Feet

(212)957-1776

MUST SEE!

Montauk, L.I. Waterfront Property

Sheltered Beach

Phone (718) 589-9090

6,500 Square Foot Restaurant With Seating Capacity Of 163,
100%, Totally Renovated In 1992 Turn-Key Operation,
Waterfront Property 7.2 Acres, Access To Ocean Plus 340 Foot

‘ith Water Rights.

Beautifully Landscaped, Fully Equipped Kitchen.
Classical Building with Modern Flair. 9 Modern Air Conditioned
Motel Units, 7 Of Them With Magnificent View. Building and
Grounds Fully Equipped With Sprinkler System. Can Be Used As
A Corporate Retreat, Residential Estate, Or Health/Training
Camp. Priced To Sell. $975,000. Owner Will Finance.

Fax (718) 893-3866
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THE WORK GROUP TAPS INTO FIONA APPLE’S ‘TIDAL RISE

(Continued from page 11)

Apple has been understandably stifling
for the artist at times.

Relating a story in which a perfor-
mance was compromised because a
photo shoot usurped a soundcheck,
Apple says, “I'm not a model, but many
parts of this job are not what you get
into it for. It’s 10% music and 90%
other things completely unrelated to
the music.”

Meanwhile, Ayeroff says, the label is
attempting to keep superfluous pro-
motion to a minimum.

“‘Low key’ would be a misnomer,”
he says when speaking about the label’s
promotion plan. “We did a lot of tip-
sheet stuff, but it was basically an
awareness campaign. We had an inex-
pensive, organic video and a small
showcase tour. It is one of those clas-
sic records that is talked about. There’s
a special cognition by people.”

Apple, who is managed by Slater of
HK Management and booked by Dan
Weiner of Monterey Peninsula, will
conclude opening dates with Chris
Isaak in San Francisco on Wednesday
(30), followed by several European
dates before returning to the U.S. to
perform Nov. 16 on “Saturday Night
Live.” Apple has also been booked for a
handful of radio station Christmas
shows.

No doubt, Apple will continue to
wrestle with her stardom as the
album’s haunting single, “Shadowbox-
er,” continues to gather airplay at mod-
ern rock, triple-A, and top 40 radio.

Though the single was serviced to
triple-A stations in June, modern rock
has been to be the most fertile ground,
far outweighing other formats with 431
Broadcast Data Systems detections for
the week ending Oct. 20.

Modern rock KHTY Santa Barbara,
Calif., PD Damion Young says the suc-
cess of the single has been a surprise
that has benefited the station.

“I thought it was too sleepy the first
time I heardit,” says Young. “It sound-
ed like something for AC stations, but
we threw it on and got immediate

phones. Modern rock has lost its female
audience, and songs like this open us
up to a whole new core.”

Ayeroff says that the next single will
not bow until January or February.

Geordie Gillespie, head of alternative
promotion at the Work Group (U.S.),
says radio impact dates have been
unspecified, mirroring the relaxed push
of “Tidal.”

“We might get an AC station in one
market, a top 40 in another, and a mod-
ern rock in another,” says Gillespie.
“The most significant part of this cam-
paign has been that [the single] has not
been pigeonholed into any format.”

Chris Douridas, music director and
host of “Morning Becomes Eclectic” at
public station KCRW Los Angeles, is
credited with being the first program-
mer to air cuts from the album after
getting an advance copy of “Tidal” last
summer.

Douridas echoes the sentiments of
many programmers when he mentions

the appeal of Apple’s lyrical maturity
and impressive vocal talents, as well as
her forthright and unassuming in-per-
son demeanor.

KCRW will include a song from
Apple on its compilation aloum “Rare
On-Air Volume 3,” due in mid-Febru-
ary.

“When I first got the [album], it was
like, ‘Uh-oh, here comes the big hype,’ ”
says Douridas. “Then, when I saw what
became the video for ‘Shadowboxer,’ |
just couldn’t believe that a woman this
age could have the depth and the lyri-
cal and physical power to express what
this girl is expressing.”

The video, which was lifted from an
electronic press kit on the artist, pre-
sents Apple in a modest fashion with-
out the quick-cut edits found in many
clips. The video is in stress rotation on
VH1 and is a Buzz Clip on MTV.

At retail, Apple has benefited from
developing-artist pricing and position-
ing, as well as retail support from a

KINETIC’S TRANSEAU BRINGS U.K. RAVES TO U.S.

(Continued from page 12)

wanted to write words to it,” Transeau
says. At a soundcheck before a gig on
her recent U.S. tour, Amos began free-
styling lyrics to “Divinity” into a tape
machine.

“I flipped out when I heard what she
did, and I started writing new music to
her words,” says Transeau, adding that
he began splicing and fashioning bits of
her vocals into what would become the
final version of the track. “The repeat-
ed hook of the song is ‘blue skies,” and
she actually sang those words together
only once.”

“Blue Skies” is being added to the
U.S. version of “Ima” in a limited-edi-
tion two-disc package that also includes
remixes of material from the album.
Kinetic is list-pricing the set at $16.98
and is encouraging retailers to sale-
price it for consumers—an idea that is
going over well so far.

call for z
catalog on CAN'AM :
modular storage cabinets (EaaEE
and home entertainment centers,

eoo-ae7-97soo—rfa79‘o§5475;j 154%
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The Strength of Sicel
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429 West 53rd St (9th-10th Aves)
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e]deal MUSIC /VIDEO PRODUCTION & MARKETING
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entertainment studios & offices

Chip Brown 212-984-7165
Andrew Peretz 212-984-6511

Exclusive Agent

EDWARD S GORDON COMPANY INC
an 14 FINANCIAL GROUP COMPANY
fo! INTERNATIONAL

“For people who are not aware of the
music, there’s great value in this kind
of package,” says Ben Clark, buyer for
the Virgin Megastore in San Francis-
co. “But the truth is that people are
already requesting this record, thanks
to the play it has been getting on [local
station KITS].”

Boasting a videoclip directed by
GOB-TV, “Blue Skies” serves a dual
purpose in that it has been released in
the U.K. and Europe as the first sin-
gle from Transeau’s second album,
due there in early 1997. He is cur-
rently dividing his time between mix-
ing tracks for that project and doing
initial promotion for “Ima” in the
States.

“This is a totally cool scenario to be
in,” says Transeau. “I get to really dig
into this progress I'm making as an
artist, while reliving the good memo-
ries | have from making ‘Ima.””

Kinetic will aim to keep up with
Transeau by issuing his as-yet-untitled
second disc in the spring. “We're play-
ing a bit of catch-up with him here right
now, but the plan is to ultimately be in
close synch with the U.K. and Europe
releases,” says Lau.

Once the new album is in the bag,
Transeau will start assembling musi-
cians for a world tour that will begin
during the first quarter of the new
year. He says he plans to go back to
his stomping grounds at the Berklee
School of Music in Boston, where he
got his degree, and find players for
the trek.

Transeau’s career blossomed short-
ly after graduating from Berklee, when
he became part of the famed Deep Dish
Productions team of house music com-
posers and remixers. He struck out on
his own two years ago, developing an
ambient sound that caught the ears of
U.K. club punters and Perfecto
Records. A succession of club radio hits
that include “Embracing The Sun-
shine” and “Loving You More” led to
“Ima,” which has been lauded for its
experimental rhythms and lean pop
hooks.

“Brian’s music is an important part
of the future, there’s no doubt about it,”
Lau says. “He’s breaking exciting new
ground that I believe will pave the way
for many others.”

group of early believers.

Christo Garkinos, VP of marketing
for the Virgin Megastores, says the
chain took the unusual step of using
corporate dollars beyond those ear-
marked for its regular “Virgin Recom-
mends” program to promote the artist
after seeing Apple’s show at a West

Hollvwood, Calif., club.

“Our motivation was purely because
we were so taken aback by her perfor-
mance at the Troubadour,” says Garki-
nos. “She is going to be one of our
biggest stars next year.”

The artist’s music is published by
FHW Publishing (ASCAP).

AZ YET MAKES IT WITH PERSEVERANCE, TALENT

(Continued from page 12)

out mini-posters and postcards that
identify each member. The postcards
are backed with quotes from group
members describing their ideal
woman. An Az Yet pin-up calendar is
in the works.

LaFace will also run print ads in
Essence and Ebony magazines, which
maintain high female readerships.

The group is scheduled to record a
Spanish-language version of “Last
Night” to cater to its Latino following.

A six-song CD sampler will be fea-

tured at listening stations in Where-
house stores and various indie outlets
before the album debuts. Several
chains have been furnished with spe-
cial in-store-play CDs that relate the
complete story of the group. At the
Tower, Camelot, and Circuit City
chains, the album will debut at a sale
price. .

The album is scheduled to be re-
leased internationally early next year.
The group is booked through the Wil-
liam Morris Agency.

business N
il > TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Price(s) Capacity Promater
Kiss © | CoreStates Center  Oct. 8-, $LI15885 w95 < Electric Factory
Philadelphia 11 Gross Record 8,700 Concerts
$507835° three
) shows
£ . \
PERRE JAN Downing Stadium Sept. 28- $1,599,615 82,138 Delsener/Slater
BEN HARPER New York 29 $7550 = twa Enterprises
FASTRACKS sefiouts
DAVE MATTHEWS BAND Madison Square Oct. 3-4 $969,570 34,020 Delsener/Slater
SOUL COUGHING Garden $28.50 two.. Enterprises
. - New York seftouts
JUAN GABRIEL Universal Oct 18-20 $906,565 18,184 MCA Concerts
Amphitheatre $53/$50.50/848 18.753
Universat City. Calif. three
shows
SIMMY BUFFETT & THE Shoreline Oct 9 $559,064 18,801 Bill Graham
CORAL REEFER BAND Amphitheatre $41/$25 20,000 Presents
Mountain View, Calif.
ALANIS MORISSETTE National Auditorum ~ Oct 15-16 $438,863 19,114 Ocesa Presents
SORAYA Mexico City (3,379,245 pesos}  two
$46.67/$12 sellouts
KisS Market Square Arena  Oct 15 $407,185 13,164 Sunshine
DEFTONES Indianapolis $40/$27.50 setfout Promotions
WHO Tacoma Dome Oct. 14 $362,077 1432 Bl Graham
HOVERCRAFT Tacoma. Wash. $56/$39.50 13,500 Presents
PHAT JAM '96: Gund Arena Oct. 13 $350,982 11,416 Offbeat Prods.
1CE CUBE, GETO BOYS, Cleveland $40/$30/$21.50 16,046
TOO SHORY, MC LYTE,
EIGHT BALL & MIG.
OTHERS
DIANA ROSS Fox Theatre Oct 18-20 $348,470 5,752 Pequot Entertainment
Ledyard, Conn $100/360 sellout Group
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashvitle. Phone: (615)-321-4295, Fax: (615)-
321-0878. For research information and pricing, call Mane Ratliff, (615)-321-4295.
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‘MOUNTAIN STAGE’ BRINGS ROOTS TO RADIO

(Continued from 14)

others around it. “One of the most com-
mon complaints we hear is that people
don’t get to hear anything new on the
radio. Here, they get a chance to hear
an artist they like and maybe two
artists they never heard of,” says Ride-
nour: “In a sense, they are being forced
to listen to something new.”

In their effort to keep the show cur-
rent, Groce and Ridenour continually

MOUNTAIN

STAGE

evaluate which music best fits the for-
mat. “A few years ago, we had to make
a decision of whether to go with more
alternative artists, and we decided to
do so,” Groce says.

Although “Mountain Stage” has
hosted its share of veteran performers,
it also plays a role in uncovering acts
before they hit their prime. The show
provided the first U.S. stage for Crash
Test Dummies and featured Sheryl
Crow, Sarah McLachlan, and Counting
Crows early in their careers. It has also
produced some fruitful offspring.
Kathy Mattea and Tim O’Brien, for
example, first talked about a collabora-
tion on the “Mountain Stage” set and
went on to record together.

The range of acts that have per-
formed on the show is broad and
includes Trout Fishing In Amerieca,
Phish, 10,000 Maniacs, Timbuk 3, Pere
Ubu, Holmes Brothers, Indigo Girls,
Clarence “Gatemouth” Brown, and
Leon Redbone.

MOUTH ALMIGHTY STRESSES ROCK FOR AUSTIN'S WAMMO

(Continued from page 14)

The Spankers, who have just signed
to Watermelon, appear on “Fat
Headed Stranger,” which was pro-
duced by Wammo and Timbuk 3’s
Barbara K. at Timbuk 3’s Dog House
studio in Austin.

“Even though they’re all on my
record, it’s much more poetry/pop
[than the Spankers’ musie],” says
Wammo, who plays harmonica, gui-
tar, washboard, industrial percus-
sion, and chord organ. “They’re
much more traditional as far as
material and arranging, while my
record is more ethereal and diverse,
because I jump around a lot in musi-
cal styles, because of my influences.”

Thus Wammo, who co-wrote three
of the tracks on “Fat Headed” with
fellow Mercury artist and kindred
Austin singer/spoken-word-song-
writer Hamell On Trial, presents
Mouth Almighty with novel market-
ing challenges.

“We’re going to sell him as a rock-
er,” says Adler. “In some ways, it will
be a stealth campaign: I'd love to be
able to come out and say this man’s
a poet and a rocker, but we've been
finding out that people still have
such a one-dimensional idea of what
the word ‘poet’ means that they can’t
hear the record with an open mind.
Wammo’s a rocker who happens to
be a poet, who has been a DJ, who
has been in rock bands, who has
made a very musical record on which
he sings and recites, and whose
appeal is not just as a rocker but as
an alternative rocker to his soul.

Although Ridenour says it is unusu-
al for a popular pop act to make an ap-
pearance on the show, he is quick to
add, “Any rules we have have either
been broken or severely bent.” One
such instance occurred in 1991, when
R.E.M.’s Peter Buck showed up to back
Kevn Kinney of Drivin’ N’ Cryin’.-

“After he finished, he said he would
like to come back sometime with his
band, and I was like, ‘Sure, whatever
you say,’ ” Ridenour says. “But a month
later, we got a call from R.E.M.’s man-
ager asking if they could be on the

show.” Although the band did play sev-*

eral popular tunes, it did so in an
acoustic format. “It’s not as if they just
came on and duplicated their CD,”
Ridenour says.

“Mountain Stage” is carried on 110
U.S, radio stations: a mix of public and
college stations and one commercial
station in Nashville. It is delivered via
America One and Public Radio Inter-
national throughout Europe, Israel, and
most of the countries of the former
Soviet Union. The show used to be car-
ried live by 10 stations in West Virginia
but for a year has not been carried live
anywhere. “It just got too complicat-
ed,” Ridenour says.

In addition to its radio presence,
“Mountain Stage” has spawned 14
albums, which are distributed via John
Prine’s Blue Plate Music label. There
are eight numbered “best of ” compila-
tions, as well as six thematic albums
that showcase featured guests in the
categories of blues, music from Texas,
music from Louisiana, rock, women,

“and holiday musie. There likely will not

be any more numbered albums, ac-
cording to Groce, but a gospel music

That’s how we’ll sell him.”

Specifically, Adler cites a strong
press campaign coming together
behind Wammo. “Texas Monthly has
a review coming, and they’re claim-
ing him as one of their own in a long
line of Texas eccentrics,” says Adler,
adding that among these, obviously,
is Willie Nelson, who is a strong
songwriting influence on Wammo.
Wammo’s album is a “bent homage”
—in both title and structural con-
cept—to Nelson’s classic outlaw
country album “Red Headed Strang-
er.”

“Listen closely and you hear the
tale of a stranger woven through the
album as a whole,” Adler continues,
“similar to ‘Red Headed Stranger.’”

Besides the press angle, Adler
says, a promo sampler focusing on
the album track “Children Of The
Corn Nuts” (also including “Salty,”
“There Is Too Much-Light In This
Bar,” and “A Real Gone Guy”) will be
shipped to triple-A, college, and
commercial alternative radio stations
and morning zoo shows. “We’re hop-
ing ‘Corn Nuts’ does the damage,”
says Adler. “After the album comes
out, he’ll go out on a promo tour in
November throughout Texas and the
Southwest into the Southeast and
then into the Northeast as well,
doing poetry slams at radio and
meeting local Mercury reps.”

Wammo will go out without a band
at first, adds Adler, noting that “in
some ways, he’s like the one-man
band in Simon & Garfunkel’s ‘Home-

compilation and what Groce calls a
broad, “folk-flavored” compilation are
earmarked for late-winter release. “We
have learned that it’s easier to market
the thematic albums,” he says.

As solid as the foundation for “Moun-
tain Stage” is, the shrinking universe
of eclectic public airwaves weighs on

West

_virginia
public
ad10

the program’s shoulders. “We are prob-
ably at the top of our game artistically
and technologically,” Groce says. “But it
is a constant struggle for us in a time
when funding is being cut back. That’s
something we have not been able to
ignore.”

The migration of public stations to-
ward more homogeneous formats also
threatens to take a toll. “When we lose
a station, most of the time it has noth-
ing to do with the show,” Groce says.
“What we hear is that they have
switched formats, gone to an all-news
format, gone more the way of the com-
mercial sector.”

Regardless of the changes around
them, the pioneers of “Mountain Stage”
have no intention of budging. “For us to
change the show would make our work
uninteresting,” Groce says. “If that
were to happen, we would all just
rather be doing something else.”

ward Bound”: ‘a poet and a one-man
band.” That’s Wammo all by himself!”

Adler says that Wammo’s pointed
take on the current alternative
scene—as symbolized by the infor-
mal subtitle of “Children of the Corn
Nuts,” “I was flannel when flannel
wasn’t cool,” as well as other “Fat
Headed Stranger” tracks like
“Homage To The Ramones” and
“Open Letter To Kurt Cobain '92”—
is key to appreciating Wammao’s self-
described “rants” on the new album.

Notes Wammo, “There’s a lot of
social commentary and disenchant-
ment with the alternative scene—
and mainstream music in general,
like country music, which is old rock-
n’rollers with poodle-dog haircuts
and new wave jackets. I’ll go home
and watch TNN and get so disgusted
at these new country guys jumping
onstage like they’re in Ratt videos
that the only thing to do is put on old
Hank Williams or Bob Wills 78s.
That’s the whole point about the
Spankers: We've all been in these big
loud bands and decided to get as far
away as possible from it and give
[our] tinnitus a rest!”

For Adler, then, Wammo is “some-
one with something to say about
youth culture in 1996, who says it in
a whole bunch of engaging ways. His
voice and point of view should be
entered into the center of the
arena—instead of on the fringe,
where poetry has traditionally
been.”

Lontinental Drift
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CHARLESTON, W.VA.: It’s not often one mentions the vibraphone in conjunction
with your everyday rock’nroll band. Then again, Standish Drive is not your
everyday rock band. Instead, the quartet boasts a melodic bent that features
R.E.M.-like flourishes, post-angst introspection, sparse psychedelia, punchy
power pop spiced with primal guitar energy, and a lead vocalist whose style
resembles that of Counting Crows’
Adam Duritz. Standish Drive’s debut,
“Falling In Coils,” was released in May
on the band's Landspeed Records and has
surpassed the 3,500-unit sales mark. Nes-
tled among the 11 tracks are sparkling
melodies that defy classification, made
even more unique by a MIDI-vibe-play-
ing front man, shimmering cello work by
Jane Scarpantoni (who has played with
Indigo Girls, the Lounge Lizards, and
many others), and darkly brooding production by David Cook, known for his
work with 10,000 Maniacs and the B-52’s. “We wanted to be a little more
sophisticated than the current power-pop/punk glut of bands,” says bassist
Adam Swecker. “We're more of an adult contemporary power-pop thing.” The
band’s goal of gaining a foothold on the Northeastern U.S, touring circuit cul-
minated with a support slot for the Goo Goo Dolls in front of 12,000 of Stan-
dish Drive’s hometown fans. Radio airplay has also opened many doors, as the
band is getting tracking reports from stations up and down the East Coast,
including WZBC Boston, WUSC Columbia, S.C., and, of course, West Vir-
ginia’s WMUL Huntington and WWVU Morgantown. Conceived by
singer/songwriter/vibraphonist Rick Grimes in 1992 during his studies at Bal-
timore’s Peabody Conservatory of Musie, the four-piece is writing and record
ing demos for its next release. Contact Landspeed at 304-345-9449.
J.DOUG GILL

STANDISH DRIVE

MIAMI: For someone who has been performing in public for less than a year,
Amanda Green has certainly gone far. She has signed to Y& T Music (home
to the Mavericks, Mary Karlzen, and For Squirrels before they inked with
major labels) and was named best songwriter by The Miami
New Times this spring. Although she has been writing and
recording songs on her little karaoke machine for years,
Green didn't play in public until August. Word of her quirky,
minor-chord pop songs and riveting stage presence reached
the discerning ear of Y&T owner and artist manager Rich
Ulloa, who caught Green’s set in January and promptly

ship with Joel Levy of Criteria Studios. A full-length CD
called “Junk And Stuff” was released in .June and feted with
a performance at the Miami Hard Rock Cafe. “This has all
happened really fast,” says an amazed Green. “I never thought of performing
for a living, let alone making decisions about stapled vs. folded CD liner books.”
Ulloa says, “She really has an uncanny natural ability for songwriting, and
whether it’s keyboards or guitar, she just picks it up right away.” Poetic, skewed
lyries pepper songs from the CD, such as “Pop Girl 66” and “On Your Way
Out.” Contact Y&T Music at 305-221-2223. SANDRA SCHULMAN

CLEVELAND: Paranoid Lovesick’s sonic signature is equal parts punk and
puff, driven by Bill Stone’s honeyed rasp of a voice, hook-heavy songwriting,
and bedrock rhythms formed from equal parts Alex Chilton and Joey
Ramone. The band’s debut EF, “Molly,” co-produced by Pete Drivere, has
become the regional release that wouldn’t die, selling well into its third press-
ing and supported by continued airplay of the single “Universe Boat” on Cleve-
land FM stations WENZ and WMMS. Paranoid
Lovesick also appears on several compilations, includ-
ing Copper Records’ “Come And Get It: A Tribute
To Badfinger”—which features Aimee Mann, the
Plimsouls, Al Kooper, and the Knack—and Best
Buy’s “It Was Made In Northeast Ohio” and “Pop-
matters, Vol. 2.” Paranoid Lovesick’s songwriting
nucleus consists of Stone, Rick McBrien (lead gui-
tar), Kurt Maracz (bass/vocals), and founding mem-
ber John Potwora; they are finishing studio sessions
for their full-length follow-up, “Suburban Pop Alle-
gro.” “We didn’t labor over the tiniest details in the
studio,” McBrien says. “We don’t want to have something on the album that is
completely unreasonable to replicate live. There will be a little trickery, but
we want a real warm, right-in-the-room feel.” Paranoid Lovesick continues to
tour Ohio and Pennsylvania and has opened for Oasis, Gigolo Aunts, Kevin

PARANOID LOVESICK

signed her to his expanded label, which is now in partner- |

Salem, and Weezer. It will perform at the Philadelphia Musiec Conference Fri
day (1). Contact MeBrien at 216-371-0609.
KYMBERLI HAGELBERG
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THE JOKE MAN COMETH:
Jackie “The Joke Man” Mart-
ling, head writer of Howard
Stern’s syndicated morning
program, has signed a deal
with Redondo Beach, Calif.-
based indie Oglio Records to
release comedy albums previ-

Groove Gurus. Britain’s
Kula Shaker is set to make
a major impact in the U.S.
with its Columbia debut,
“Kula Shaker K,” released
Oct. 15. The band, which
infuses its lyrics and music
with Eastern religious phi-
losophy, has been well-
received at such modern
rock stations as KROQ Los
Angeles, which is playing
the single “Tattva On St.
George’s Day.” The band
will begin performing a
series of promotional
dates, including a stop at
the Whisky in West Holly-
wood, Calif., Nov. 26.

]

ously available only through
Martling’s 800 number.

“The Joke Man” and “Sgt.
Pecker,” titles that are no
doubt familiar to Stern listen-
ers who have heard the comic’s

twice-daily plugs, will be in
stores Nov. 5.
. Martling, who estimates
that total mail-order sales
were 50;000 units, says his de-
cision to take on retail comes
after several years of operat-
ing a mail-order business with
his wife, Nancy Sirianni.
“We have done this on our
own for so long, I guessit’s out
of curiosity that we're going
out,” says Martling. “I'm not
sure if we're going to sell
100,000 or [200,000 units].”
Martling  will
announce the retail
launch on the Stern [
show and will pro- —
vide additional men-
tions intermittently.
Navarre-distrib-
uted Oglio plans to
release a new Mart-
ling album in Feb-
ruary 1997. While
“The Joke Man”
and “Sgt. Pecker”
will remain avail-

Ginuwine, Ginuwine... The B

BILLBEOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE

Too Hip. After cultivating a loyal
West Coast following with near-
constant touring, the Mother
Hips' latest offering, “Shootout,”
is No. 13 on the Pacific Regional
Roundup. The band, which sold
out its fifth show this year at the
Fillmore in San Francisco Oct. 18, will tour through Nov. 24.
The album’s first single, “Honeydew,” shipped Oct. 7 to triple-
A radio and is receiving early support from KMTT Seattle and
WRLT Nashville. “Shootout” was produced by Neill King of
Green Day and Elvis Costello fame.

* MOUNTAIN

ll

A

WEST NORTH CENTRAL

PACIFIC
inuwil Bach

able via mail order,
the new album will
be sold exclusively
at retail.

According to Og-
lio president Carl
Caprioglio, the label will focus
on promotions in Los Angeles,
New York, Cleveland, and
other markets where Stern’s
ratings are strong.

“We will be doing special
endcapping and sales pricing
at Tower, Best Buy, and most
chains that have regional pro-
grams,” says Caprioglio.

Though Martling and Oglio

ine, G The !
[ ™

1 EAST NORTH CENTRAL
| Corrosion Of Conformity, Wiseblood

Paul Brandt. Calm Before The Storm

SOUTH CENTRAL
ace Adkins, Dreamin’ Out Loud

THE REGIONAL ROUNDUP

REGIONAL HEATSEEKERS NO.1s

= NORTHEAST
Fun Lovir? Cri

MIDDLE ATLANTIC
Bill Whelan, Riverdance

SOUTH ATLANTIC

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
. Paul Brandt Caim Before The Storm
Trace Adkins Dreamin’ Out Loud
Corrosion Of Conformity Wiseblood
Ginuwine Ginuwine...The Bachelor
Kenny Chesney Me And You
The Jon Spencer Blues Explosion Now t Got Worry
. Merril Bainbridge Garden
eels Beautiful Freak
. Fun Lovin’ Criminals Come Find Yourself

SOENOLAWN

—

. Ricochet Ricochet

. Bill Whelan Riverdance
. Bounty Killer My Xperience
. Corrosion Of Conformity Wiseblood

LNV WN -

. eels Beautiful Freak

MIDDLE ATLANTIC

Akinyele Put It in Your Mouth

Merril Bainbridge The Garden

702 No Doubt

Republica Repubtica

Fun Lovin’ Criminals Come Find Yourself

The Jon Spencer Blues Explosion Now | Got Worry

minals, Come Find Yourself

Ginuwine, Ginuwine... The Bachelor

OPULARUPIRISIN

HEATSEEKERS CTHART

say the retail release was not
intentionally timed to corre-
spond with the winter debut of
Stern’s film “Private Parts,”
they admit the exposure could
help raise awareness of Mart-
ling and his albums.

PRINCELY PRACTICE:
Domo ska act Horny Toad! is
combining commerce and com-
passion with a free perfor-
mance Saturday (26) for the
Boys and Girls Club of Venice
(Calif.). Domo will hand out $1-
off coupons for “Thir-
teen,” released Oct.
10, at the perfor-
mance at Best Buy in
West Los Angeles.
Local station KROQ),
which has been play-
ing the act’s single
“Give It To Me” on its
reggae show, will also
be in attendance.

ROADWORK: Rest-
I less recording artist
and former Replace-
ments guitarist Slim
Dunlap will perform
a series of dates, in-
cluding a Nov. 8
album party at the
7th Street Entry in Min-
neapolis, in support of “Times
Like This,” released Oct. 8.
Triple-A stations WRNR Bal-
timore; WEBX Champaign,
111.; and WRRX Gainesville,
Fla., are playing tracks from
the album.
Anointed will join other
Christian recording artists in
the Sparrow Communications

C—= S,

* BY DOUG REECE

Group and Proper Produec-
tions’ Emmanuel tour, which
travels through 13 cities begin-
ning Nov. 29 in Orlando, Fla.
The band’s album “Under The
Influence” bows Monday (28)
on Myrrh Records.

Check out Evil Teen act
Pen Pal Nov. 6 at the Luna
Lounge in New York and Nov.

S

Good P.R. Sony Latin
crooner Chayanne is turn-
ing heads with his new
album “Volver A Nacer,”
which debuted on The Bill-
board Latin 50 at No. 47 for
the week ending Oct. 26,
largely due to the success
of the single “Solamente Tu
Amor.” The set marks a
new level of artistic growth
for the Puerto Rican artist,
who began his career per-
forming in the youthful act
“Los Chicos."” Look for
classic covers of "Sélo
Pienso En Ti" and “Pe-
quena Flor.”

15 at Club Toast in Burling-
ton, Vt. “Best Boy,” the title
track from the band’s debut
album, is getting college radio
play.
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Final Four: Wholesome R&B

Our Turn Records Takes One-Stop Approach

M BY J.R. REYNOLDS

LOS ANGELES—In a nontraditional
move for a small start-up company,
Our Turn Records plans to bypass
conventional domestic retail release
strategies for the still-untitled album
by R&B quartet Final Four. The label
also plans a simultaneous internation-

FINAL FOUR

al release.

“We're shipping product to | domes-
tic] markets using one-stops as op-
posed to taking the indie or major-
label distribution approach,” savs Qur
Turn founder/CEQ Eddie Pugh. “For
the international marketplace, we're
looking into various distribution and
licensing opportunities; what we do in
foreign territories will depend on
what the best situation is in each mar-
ket.”

Final Four comprises Jimmy, Gee,
E.J., and Rich, who wrote and pro-
duced most of the material on their
album. The Indianapolis-based group
came together as a result of each
heing part of various local singing
groups and discovering that all had
one thing in common.

Says Jimmy, “Each of the groups
we were in at the time was pretty
good, but there were members in each
of them that weren’t as committed as
they should have been. So the four of
us joined forces, which made for 2 unit
that wanted to do this more than just
for a hobby.”

After Final Four was assembled,
the act begun entering and winning
local and regional contests. “We were
winning so much that it got to where

é L

Top Of The Hill.

[talent-contest organizers] wouldn’t
let us compete anymore, and that’s
when we knew we had reached a
plateau again and had to take things
to the next level, which was record-
ing,” Jimmy adds.

Conceptually, Final Four performs
and records music that the entire fam-
ily can listen to. “We want to put out

wholesome, respectful musie,” Jimmy

says. “We want to live up to the repu-
tation that many of the old R&B quar-
tets have and produce records that are
going to be around for a while.”

With that in mind, Our Turn’s Pugh
decided to scrap plans to release
“Swangin,” ” a truck that features
rapper Tim Dog, as the first single.
The executive says issuing that song
as the first single might have sent
consumers the wrong message.

“It’s a really good track, but we
want to make sure that the record-
buying public isn’t confused and
thinks this group records music only
for vounger demos,” says Pugh.

Final Four’s album is a blend of
contemporary tracks that feature
traditional R&B melodies matched
with smooth, parted harmonies. Lyvi-
cally, the songs feature a soloist who
relates matters of the heart as well
as of the mind.

“Everything comes from reality on
our songs,” Jimmy says. “We're
mainly balladeers, but we also do
party songs with friendly hooks. If
we can get [audiences] dancing, we
know we’ll be able to keep them with
the ballads.”

Our Turn has set up a network of
one-stops that will allow the label to
distribute product on a national scale.
When selected, the act’s lirst single
will be released simultaneously with
the album in the first week in Febru-
ary.

Our Turn plans a limited street
promotion campaign. “We'll hit the
streets, but we plan to get the group
high visibility through press inter-
views [and] working the clubs, retail,
and R&B radio,” Pugh says.

The former major-label executive
says that dealing with the unknown

N 3
Island recording act Dru Hill stands backstage with Def Jam
rapper LL Cool J during the second Soul Train Lady of Soul Awards ceremony,
held Sept. 9 in Los Angeles. Dru Hill's current single is “Tell Me.” Pictured, from
left, are Dru Hill's Woody and Sisqo, LL Cool J, and Dru Hill's Nokio and Jazz.

will be the label’s greatest challenge,
especially with regard to radio. “They
look at product differently than con-
sumers, and what we think the con-
sumer will like, programmers might
disagree. Unfortunately, in our cur-
rent environment, radio has the last
say on what reaches the masses,” he
Says.

Pugh plans to begin his promotion-
al assault of the single on radio and
retail during the year-end holiday sea-
son. A music video is scheduled for

[

Newest Bad Boy. Former Hi-Five lead singer and Giant soloist Tony Thompson,
seated, meets with Bad Boy Entertainment executives after signing a recording
deal with the label. Also pictured, from left, are Jonathon Kinloch, manager;
Sean “Puffy” Combs, Bad Boy president; and Kirk Burrowes, Bad Boy GM.

(Continued on page 25)

TRULY HIS-STORY: How important is our history? Why
does it continue to repeat itself? Although Dr. Anthony
Hill’s “Pages From The Harlem Renaissance” (see story,
page 11) is a scholarly text that in part chronicles the
efforts of J.A. Jackson, the first black man to write a col-
umn for Billboard, it brings up severul notions of account-
ability that still ring true after more than 70 years.

During the five years (1920-1925) in which Jackson wrote
“The Page,” he addressed problems that still plague the
black entertainment community. Of particular concern was
the liberal use of explicit language and general negative
imagery by many black entertainers in the name of “artis-
tic expression,”

It’s ironic that three-quar-
ters of a century later, many
black entertainment cultural
issues remain the same. In the
past, stereotyping was com-
monplace, such as in black min-
strel shows, and comedy and
musie bits portrayed black
Americans in the poorest light.

Toduy, “Def Comedy Jam,”
which is taped at the historie
Apollo Theatre in New York,
leads the charge for modern
“smut shooters” who use
curses and vulgarity to endear themselves to the venue’s
notoriously fickle audience. It is one thing for a comedian
to liberally use four-letter words as a mechanism to drive
foul humor; it’s another to punctuate culturally biting com-
mentary with salty language.

The recent HBO comedy special by Chris Rock demon-
strates how a gritty vet socially insightful stand-up rou-
tine can result in audience appreciation and fiscal fortune.
Rock’s critically acclaimed performance has enabled him to
play venues 10 times the size of those he played in his pre-
HBO days (Billhoard, Sept. 28).

Also, the artist recently signed a recording deal with
super-hot upstart DreamWorks to release a comedy album,
which is slated for the first quarter of *97.

Another element continually raised by Jackson during
his tenure at Billboard relates to the ideals surrounding
business and ethical responsibility. Jackson frequently lec-
tured by pen on the need for black stage performers, pro-
ducers, and promoters to honor employment contracts.
Dubbed “contract jumpers,” artists who failed to live up to
the terms of deals they signed were “probably the heaviest
brake against the progress for the colored artist,” Jackson
wrote.

In a sort of role-reversal these days, “contract jumpers”
have emerged most destructively in the form of black busi-
nessmen who promise black artists or fellow businessmen
services that are shoddily fulfilled o1, worse, not fulfilled at
all.

In a day when the black entrepreneur has the opportu-

The
Rhythm
and the

Blues

Black Cultural History Repeating Itself;
Heritage Classic Celebrates South Africa

by J. R. Reynolds

nity to do business with more than just his fellow black
man—as was the case primarily during the Harlem
Renaissance—we need to be tireless in our business ef-
forts.

Numerous black veteran music executives are achieving
independence from major labels (Billboard, Oct. 19). It is
hoped that when these people approach their fellow black
man to do business, they will find honest, fair people who
can back up what they say with quality teamwork.

INTERNATIONAL AFFAIRS: Gladys Knight, Hugh

Masekela, and the Morehouse Glee Club are scheduled

to perform during the African Heritage Classic, slated for
Nov. 12-16 in Johannesburg.

The African Heritage Clas-

sic is an international business,

education, cultural. and sport-

ing event created to celebrate

[ South Africa’s new democracy.

The weeklong celebration
will include concerts and U.S.
college foothall, soccer, and pro-
fessional boxing matches.

Knight and company will
perform at the Sun City Super-
bowl Nov. 15.

As previously mentioned in
this space, Africa should open wide for commerce now that
South Africa has been “liberated” and U.S. companies have
returned in earnest. Will black American music business-
men move in for their share?

HOW DOES HE DO IT? Elektra crooner Keith Sweat
has quietly sold 1.2 million units of his self-titled fifth
album, released in June. “Twisted,” the set’s first single,
was certified platinum and has spent an impressive 12
weeks at No. 1 on Top 40 Airplay Monitor’s Rhythm-
Crossover chart.

One of R&B’s core recording artists, Sweat has demon-
strated his ability to attrzuet a mainstream audience with-
out sacrificing his trademark “please, buby, please” plead-
ing style, which has left female fans hot and bothered since
1987, when the voice-meister’s “I Want Her” was No. 1 on
the Hot R&B Singles chart for three consecutive weeks.

P ATTY LABELLE’S autobiography, “Don’t Block The
Blessings,” is an honest account of one of the most gracious
and professional performers in music history. Written with
the assistance of Ebony senior editor Laura B. Randolph,
the Riverhead Books-published 300-pager is an easy read
and shares the life story of one of R&B'’s true divas—a title
that truly belongs to only a handful of entertainers,

MO’ BLUES: Isaac Hayes will join other guest per-
formers when House of Blues opens its Chicago location
(Continued on page 2&)
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8 10 11 18 | TONI BRAXTON A? LAFACE 26020/ARISTA (10 98/16,98) SECRETS 1 60 60 53 48 | LL COOL J A’ DEF JAM 523845*/MERCURY (10.98 EQ/17.98) MR. SMITH 4
9 8 8 7 | DO OR DIE RAP-A-LOT/NOO TRYBE 42058/VIRGIN (10.98/15.98) PICTURE THIS | 3 69 | 59 | 12 | GEORGE BENSON GRP 9823 (10.98/16 98) THAT'SRIGHT | 33
10 7 = 2 JOHNNY GILL MOTOWN 530646 (10.98/16 98) LET'S GET THE MOOD RIGHT 7 NEW) 1 BLACK MOON WRECK 20232*/NERVOUS (10 98/15.98) DIGGIN' IN DAH VAULTS 62
1] 9 9 3 | KENNY G ARISTA 18935 (10.98/16.98) THE MOMENT | 0 63 | 64 | 58 | 8 | MC LYTE EASTWEST 61781*/EEG (10.98/16 431 BAD AS | WANNAB | 11 |
12 11 10 9 OUTKAST LAFACE 260297/ARISTA (10.98/16.98) ATLIENS 1 64 57 54 5 3-2 RAP-A-LOT/NOO TRYBE 42087/VIRGIN (10.9815.98) THE WICKED BUDDAH BABY 28
(@) 14 | 14 [ 29 | MAXWELL @ corumei 66434 (7.9 1198 MAXWELL'S URBAN HANG SUITE | 8 65 | 63 | 60 REHURY HELTAH SKELTAH puck pown 50532+/PRIGRTY (10 3505 98) BOGIIRNAL |, 3
TRET 7 3 THE DAYTON FAMILY o — e 2105 YRR 66 51 35 3 RAS KASS PRIORITY 50529" ¢10 98 16 98) SOULONICE | 35
5 < ( THE NU 1
15 | 156 | 13 6 | SOUNDTRACK ® BIG BEAT 92703%/AG (10.98/17.98) HIGH SCHOOL HIGH 4 2; :3 j; 240 zgzN?__;F;A:: A DEFIAME3ITVMERELRY 1 S5 £ 28) HENTY, PROFELT:EOR =
L AL UPTOWN 53012*/UNIVERSAL (10.98/16.98) FOR LIFE...
16 16 17 8 112 BAD BOY 73009/ARISTA (10.98/15.98) 112 5
18 15 8 AALIYAH ® BLACKGROUND 927 15/AG (10.98/16.98) ONE IN A MILLION 4 ) o 1 53 IARIARZCAREVA Sooi M e 001 O0BIEGNS QAYDREAN I
e = ] 70 | 68 | 23 | KENNY LATTIMORE COLUMBIA 67125 (10.98 EQ/16.93 KENNY LATTIMORE | 31
18 13 12 4 THE ROOTS DGC 24972%/GEFFEN (10.98/16.98) ILLADELPH HALFLIFE 4 = e T LA SOUL p— s 5
TOMMY BOY 1149* (10.98/16.98) STAKES IS HIGH
19 | 20 18 4 MINT CONDITION PERSPECTIVE 549028/A&M (10.98/14.98) DEFINITION OF A BAND 13 POOR RIGHTEOUS TEACHERS
20 17-1 21 | 23 | THE ISLEY BROTHERS @ T-NECK 524214/1SLAND (10.98/16 98) MISSION TO PLEASE 2 @ NEW) 1 PROFILE 1471* {10.98/15.98) LR WORED i £4
21 21 7 % :;(Olg’lg chﬁfR?‘cKyﬁ'l?yﬁNgnga@E FAMILY @ WHATCHA LOOKIN' 4 3 13 66 62 68 | D'’ANGELO A EMI 32629 (10.98/15 98) BROWN SUGAR 4
- — 14 68 64 10 | CYPRESS HILL RUFFHOUSE 67780+/COLUMBIA (7.98 EQ/11.98) UNRELEASED & REVAMPED (EP) 15
* * * HOT SHOT DEBUT* % % 715)| NEW) 1 BUSH BABEES WARNER BROS. 46229 (9.98/15.98) GRAVITY | 75
(2D| NEWP | 1 | XZIBIT toup 66814/RCA (10.98/15.98) AT THE SPEED OF LIFE | 22 NEWD | | | SWEETBACK tpceris (1058 £ 5® SWEETBACK | 76
i 23 19 16 | 20 | VARIOUS ARTISTS @ 5050 DEF 67532*/COLUMBIA (10 98 £/16.98) SO SO DEF BASS ALL-STARS 9 17 | 6 - 2 Xv‘v‘gﬁ'v?%%o?'ffogfe . COMPILATION ALBUM VOLUME 1: MOBBIN' THRU THE BAY! 61
—24 22 al Ll NAS A COLUMBIA 67015 (1098 ER/IES8) ITWAS WRITTEN ! 18 73 67 22 | MONIFAH UPTOWN 53004*UNIVERSAL (10.98/15.98) MOODS. .MOMENTS 4
_2_5 27 2 GINUWINE 550 MUSIC 67685/EPIC (10,98 EQ/16.98) GINUWINE... THE BACHELOR 25 19 79 o T ME'SHELL NDEGEQCELLO VAVEROKREPHISE 46033 WARNER 8R0S (109816981 A T 5
26 | 2 | 57 SN (CURTISIMAYGIERDIwiRNERTBROS TGS TGI8 o6) NEWAHRECBISEDER) |1 £ 80 | 78 | 72 | 5 | SOUNDTRACK woRK 67814/cPiC (1098 £Q/17.98) THE FIRST WIVES CLUB | 61
2l & 22 g AP (A R0 eSS UG SRS AL e ) . 81 74 81 30 GETO BOYS @ RAP-A-LOT/NOO TRYBE 41555/VIRGIN (10.98/16.98) THE RESURRECTION 1
31 | 32 | 21 | ANN NESBY PERSPECTIVE 549022/A8M (10.98/14.98) IR I'M HERE FOR YOU | 28 92 | 50 | 70 | g | KIRK FRANKLIN AND THE FAMILY & S R
29 | 26 | 19 4 NATALIE COLE ELEKTRA 61946/EEG (10.98/16.98) STARDUST | 11 GOSPO CENTRIC 72119 (9,98/13 98)
30 | 33 | 25 | 18 | JAY-Z @ FREEZE/ROC-A-FELLA 50592*/PRIORITY (10.98/1598) REASONABLE DOUBT | 3 83 | 75 | 63 | 86 | MONICA A ROWDY 37006"/ARISTA (10 98/15 98) MISS THANG | 7
T 25 | 21 I OrNNIE TAYLOR ralico 7to0 508 1008 T : NEWDP | | | ABOVE THE LAW ToMMY BOY 1154° (10.9815.98) TIME WILL REVEAL | 84
' : 85 72 74 10 CASE SPOILED ROTTEN/DEF JAM 533134*/MERCURY (10.98 EQ/16.98) CASE y
32 | 30 | 26 | 66 | BONE THUGS-N-HARMONY A’ RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 TR MYSTlKAIL oo 50 5 P ey T
IG BOY 41581//\VE (10.98,15.98
33| &8 27 12 | UGK Jive 41586 (10.98/15.98) RIDIN' DIRTY 2
3w | 3 = 3 SR . 87 | 82 71 64 | AL GREEN THE RIGHT STUFF 30800 CAPITOL (10.98/16.98) GREATESTHITS | 34
WD Gl PITIOR (V0TG- S0 ) AR SO (8)| NEWD | 1 | KILLAFORNIA ORGANIZATION FEATURING COMPTONS MOSTWANTED yccpnys croanzaron | 88
3B |29 - 2 KANE & ABEL NO LIMIT 50634*%PRIORITY (6.98/9.98) [l THE 7 SINS | 29 KILLA CALITHUG 3003/RAGING BULL (10.98/15,98) b |
36 | 3 31 12 J‘l\vg'zll?ss*sﬁl-glé/ﬁggg)u‘iﬂ BEATS, RHYMES AND LIFE 1 89 | 81 79 18 | HORACE BROWN MOTOWN 530625 (10.98/16.98) IR HORACE BROWN 18
- : - 9% | 77 73 36 | TOTAL @ BAD BOY 73006*/ARISTA (10.98/15.98) TOTAL 4
37 32 | 28 | 36 | FUGEES A® RUFFHOUSE 67147*/COLUMBIA (10.98 EQ/16.98) THE SCORE 1 o1 1| 83 | 80 | 89 | SOUNDTRACK A’ ARISTA 18796 (109815981 e -
.98/16. 1
* %« * PACESETTER % % % RE-ENTRY | 53 | VARIOUS ARTISTS A TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VoL 1 | 33
76 2 SOUNDTRACK 40 ACRES & A MULE 900B9/INTERSCOPE (10.98/16.98) GETONTHE BUS | 38 93 91 86 | 102 | SADE A’ £ric 66686 (10.98 EQ/17.98) THE BEST OF SADE 7
39 33 10 AKINYELE 700 11142+VOLCANO (6.98/9.98) IR PUT IT IN YOUR MOUTH (EP) 18 94 84 84 4 ERIC BENET WARNER BROS 46270 (10.98/15 98) TRUE TO MYSELF 30 |
0 3| 2 | 702 BV 10 530738/MOTOWN (8.98/16.98) NO pousT | 37 95 | 86 | 65 8 | A+ KEDAR 53005+UNIVERSAL (10.98/16.98) B THE LATCH-KEY CHILD | 36
43 | 38 | 21 | LOST BOYZ @ univeRsAL 53010* {10.98/15.98) LEGAL DRUG MONEY | | 9 | 85 | 78 | 118 Eﬁﬂﬁs@?ﬁg%yﬂﬁmggfz‘ga) - CREEPIN ON AH COME UP (EP) | 2
44 | 34 | 16 | CRUCIAL CONFLICT @ PALLAS 53006%/UNIVERSAL (10.98/15 98) THEFINALTIC | 5 q :
(97)| Re-EntRY | 139 | WU-TANG CLAN A ENTER THE WU-TANG (36 CHAMBERS) | 8
43 | 38 | 39 o) BOUNTY KILLER BLUNTAP 1461+/TVT (10.98/16.98) (R MY XPERIENCE | 27 LOUD 66336/RCA (9.98/15.98) — ]
@ | 10| & 49 | R. KELLY A’ JIVE 41579~ (10.98/16.98) R KELLY 1 98 . 95 90 10 | GINA THOMPSON MERCURY 532060 (8.98 EQ/12.98) ER NOBODY DOES IT BETTER 3% |
N
45 | 47 | 43 | 8 | MONTELL JORDAN DEF JAM 533191 MERCURY (10.98 EQ/16 98) MORE.. | 17 | 997 92 | & | 3l ﬁ\?‘d@zﬁ_ﬁ_ﬁv’ﬁnﬁm BROS. (10.98/15.08) A THIN LINE BETWEEN LOVE & HATE | 5
46 | 46 | 48 | 20 | DONELL JONES LAFACE 26025-/ARISTA (10.98/15 98) iR MY HEART | 30 100)| NEWD 1 FOR REAL ROWDY 37013/ARISTA (10.98/15.98) FREE | 100 |

(O Albums with the greatest sales gains this week. ®Recording +ndustry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). & RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titie.
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TITLE (Publisher — Licensing Org.} Sheet Music Dist.
46 ALL I SEE (Shantav. BMI/EMI, ASCAP/Born First,
BMI/Second Cometh, BMI) HL
12 ASCENSION (DON'T EVER WONDER) (Sony/ATV Tunes,
ASCAP/Muszewell, ASCAPAtall Shur, BMI) H
Compiled from a national sample of airplay supptied by Broadcast Data SystEms Radio Track service. 95 R&B stations 67 AT NIGHT | PRAY (Sony/ATV Tunes, ASCAP/WlId Qrchid, Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- ASCAP/Boba( Sandstrom, ASCAP/BMG, ASCAP) HL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart,
referencing exact times of airpiay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 86 BABY LUV (Groove 78, ASCAP/Almo, ASCAP/Jizop, SoundScan®
BMI/Sony/ATV LLC, BMI/Dream Team, ASCAP) HL/WBM (111
54 BLACKBERRY MOLASSES (Organized Noize, BMI/Stitt
< x|z « [ == Shirt. BMI/Belt Star, ASCAP) x | x| 2 <« [x=
dlu|d gle|o 52 BOHEMIAN RHAPSODY (FROM HIGH SCHOOL HIGH) gl s “lyls
2139 NIRRT E (B. Feldman & Co./Trident, ASCAP/Glenwood, ASCAP) HL R ER R
¢ |y |8 | TITLE 2|5 g | TITL 19 BOW DOWN (Gangsta Boogie, ASCAPAWB, ASCAP/Base 2|5 8] nTLEe 2|5 | & | TITLE
= | 5| 3 | ARTIST (LABEL/PROMOTION LABEL) £ | S| 2 | ARTIST (LABEL/PROMOTION LABEL) WB%ASCAP/ReaI An Ruff. ASCAP/Golden Fingas, ASCAP) HIERE ARTIST {(LABEL/PROMOTION LABEL) | S| 3 | ARTIST (LABEL/PROMOTION LABEL)
L/PROM
] SNOOP'S UPSIDE YA HEAD 36 CAN'T KNOCK THE HUSTLE (Lil Lu Lu, BMI/Sounds Of ME AND THOSE DREAMIN' EYES OF MINE
* & NO.1T & % ! | SNOOF DOGGY DOG (DEAT! ROWINTERSCOPE) The Red Drum, ASCAP/ Tl lr, ASCAP MCA, * x NO. 1T & & 50117 | DanceLo v
' ASCAP) HL NO DIGGITY
1 (1|13 NODIGGITY SITTIN' ON TOP OF THE WORLD 114 WHY | LOVE YOU SO MUCHAINT NOBODY
BACKSTREET {FEAT. DR DREINTERSDOFE) 7wisatNa | 41 6 94 CAN YOU FEEL ME (Talk How You Feel, BMI/Triple Gold, BLACKSTREET (FEAT. DR DREYINTERSOOPE) 3wisatho 1 | | 39 [ 34 | 22
DA BRAT (SO SO DEF/COLUMBIA) EMI/Green Ogre, BMI/ Brothers, B/Stuchey. MONICA (ROWDY/ARISTA)
(2D 2 | 11 | WHAT KIND OF MAN WOULD | BE 40 |37 9 | WHO IS HE AND WHAT IS HE TO YOU BM/Longitude, BMI/Full Kell, ASCAP) WBM (Z) 2 | 2 | THISIS FOR THE LOVER IN YOU 45| 14 | ALL I SEE
MINT CONDITION {PERSPECTIVE/A&M) MESHELL NDEGEOCELLO (MAVERICK/REPRISEWB) 73 CHANGE THE WORLD (FROM PHENOMENON) (WB, BABYFACE (EPIC) A+ (KEDAR/UNIVERSAL)
s LAST NIGHT JUST THE WAY (PLAYAS PLAY) e SRR S PONY WUHWEAR: THE GARMENT RENAISSANCE
3|3 |1 a7 Ver waracemmista 47| 6 | ALFONZO HUNTER (DEF SQUADIEM) Eap e e G oA oAl Coren oAb s 3] 4| 3 | Ginowine (550 musicieric) 41| 40 | 12 | Ra AT METHOD MAN & CAPPADONNATEG BEAT)
g 92 COME OVER (Chyna Baby, BMI/Janice Combs, BMI/EMI
NOBODY RAPPER'S BALL k ! WHAT KIND OF MAN WOULD | BE BOHEMIAN RHAPSODY
() 4 | 11| R e rear, Tviena coce eexrraee | 4240 | 5 | £40FeaT 700 SHORT & KOl (SICK Wi mVE) g'ﬁf}mﬁgfg‘éﬁfwfb QSQSAE’/A";')"‘“ Street Tunnel, (D 7| 9 | MH onpmon (PERSPECTIVE/A&M) (82 60 | 3 | ROt ot Ao ANTIC)
5 | 5|13 | IF YOUR GIRL ONLY KNEW 57 | 7 | STRESSED OUT 78 DA’ DIP (Enc Tmmons) @ 3 | 5 | NoBODY 43|39 | 18 | GIVE ME ONE REASON
AALIYAH (BLACKGROUND/ATLANTIC) A TRIBE CALLED QUEST FEAT. FAITH EVANS (JIVE) 98 DEAD & GI?TNHE(%BImd Man Blutf, IéSC;RSP) Lo KEITH SWEAT FEAT. ATHENA CAGE (ELEKTRAEEG) TRACY CHAPMAN (ELEKTRA/EEG)
91 DIRTY SO rganized Noize, BMI/Stiff Shirt. BMI/Cool
TELL ME DON'T LET GO (LOVE) p TELL ME GOOD LOVE
6| 8|16 pRyHiLL ustanoy 41441 4 | N VOGUE (EASTWESTIEEG) ig%e{gv,gm'/s‘;?i‘;“‘gm;"@g&"‘/ Gnat Booy, (8 6 | 11| Brbll Esianey 4 115 | 5ANNIE TAYLOR (MALACO)
PONY NO TIME 53 DO THANGZ (Zomba, ASCAP/Donril, ASCAP/Keep Me UN-BREAK MY HEART NO TIME
(D) 11|10 GINUWINE (550 MUSIC/EPIC) 49| 5 | koM FEAT. PUFF DADDY (UNDEASIG BEAT) EgcmﬁgiMASPCegPﬁrgoggr SAOSuSgS) ASCAP/Slap-Roc, 18| 2 | 70N| BRAXTON (LAFACE/ARISTA) 49 | 3| o FEAT. PUFF DADDY (UNDEASIG BEATATLANTI
I N U1
ASCENSION (DON'T EVER WONDER) BOW DOWN 80 DOWN WITH THIS (Oon Oui, BM/Orgazmik, ASCAP/2 LAST NIGHT CHANGE THE WORLD
9122 | \iaxwedl coLumBia) 53] 3 | WESTSIDE CONNECTION (LENCH MORPRIGRITY) Scoops Ov, BMI) q 8 15 | 11| & er iiaracemmisTay 53 | 16| ERic cLAPTON (REPRISEWARNER BROS.)
9| 7|17 | USE YOUR HEART 47| 38| 34 | KISSIN' You e T — (D) 9 | 7 | BOW DOWN 47 | 41 | 19 | BLACKBERRY MOLASSES
SWV (RCA) TOTAL (BAD BOV/ARISTA) Dean DTestgne(e EMg' ”‘é‘,‘ka)"{@ BMVQu"?gn ?Ml) WEM WESTSIDE CONNECTION (LENCH MOB/PRIORITY) MISTA (EASTWEST EEG)
I'M STILL IN LOVE WITH YOU ME AND THOSE DREAMIN' EYES OF MINE & ELEVA ORS (ME & YOU) (Chrysalis, ASCAP/Gnal Booty, FLOATIN' ON YOUR LOVE TELL ME (I'LL BE AROUND)
10 [ 141 7 | NEwEDITION thacA) 48|45| 21 D'ANGELO (EMI) ASCA 101 6 | s v eromieRs reAT anceLawheuse e | | 481 42 | 14 SHADES (MOTOWN)
11 FALLING (D iveby, BMI/X-Men, BMI/New Line,
27| 7 | I BELIEVE 1 CAN FLY 56| 5 | HOW COULD YOU BMI/Sony/ATV LLC, BMI) HL 11| 8 | 18| POPIMP 49|43 | g | SETITOFF )
R. KELLY (WARNER SUNSET/ATLANTIC/JIVE) K-Cl & JOJO OF JODECI {(MCA SOUNDTRACKS) 15  FLOATIN' ON YOUR LOVE (True Biue Rose, ASCAP/WB DO OR DIE (FEAT. TWISTA) (RAP-AL OT/NOO TRYBE) ORGANIZED NOIZE (EASTWEST/EEG)
ASCAP/Grifbilt. BMI/Key-R-Go, BMI) WBM D
12|13 25| ONLY YOU 50| 4 | ATLIENS 40 GET ON UP (EMI April, ASCAP/Dalvin DeGrate, 12 14| 4 | SITTIN' ON TOP OF THE WORLD 50 | 46 | 13 | TOUCH MYSELF
112 FEAT, THE NOTORIOUS BI.G. (BAD BOYARISTA) OUTKAST (LAFACE/ARISTA} ASCAP/LEN, ASCAD /Joel Ha"ey' ASCAP Woma- DA BRAT (SO SO DEF/COLUMBIA) T-BOZ (ROWDY/LAFACE/ARISTA)
13| 12| 5 | THIS IS FOR THE LOVER IN YOU 51|46 | 13| CAN'T KNOCK THE HUSTLE Tamerlane, BMI) HL/WBM 13111 {10 | IF YOUR GIRL ONLY KNEW 513727 KISSIN' YOU
BABYFACE (EPIC) JAY-Z (FREEZE/ROC-A-FELLA/PRIORITY} 79 GET READY, HERE IT COMES (IT'S THE CHO0-CHOO0) AALIYAH (BLACKGROUND/ATLANTIC) TOTAL (BAD BOY/ARISTA)
N {Humicane Style, BMI/Pepper Drive, BMI/Raw Cast,
slo | uvmepmeen, | [se]u] o] e amsepe o ] s | s 2[5 s | dorese
| 77 GETTIN' IT (Zomba. BMI/Srand, BMI/Rubber Band, MONTELL JORDAN (DEF JAM/MERCURY) ORIGINOO GUNN CLAPPAZ (DUCK DOWNPRIORITY)
1510 23 TWISTED S @ 530 8 1GOT IT BpéD ngSon s Of Polygram international, BMI/Goosehack, @ 6111 mﬁﬁfd(’é’ et o 530383 C MON N RIDE IT (THE TRAITN) ]
KEITH SWEAT (ELEKTRA/E TEVIN CAMPBELL (QWEST/WARNER BROS.) 5 G N)IE ONE REASON (EMI Rpril, ASCAP/Purple Rabbit  TAMIA, G. KN . KHAN (EASTWEST) Q;N)RASQJ (/BG BEATATLANTIO
FALLING CHAMPAGNE ASCAP HOW DO U WANT IT/CALIFORNIA LOVE LOVER'S GROOVE
18| 8 | 1ONTELL JORDAN (DEF JAM/MERCURY) 95 | 8 | SilT-N-PEPA (MCA SOUNDTRACKSIMCA) 37 GOOD LOVE fMaIacoSBMI) — 18 13 | 21| 5Pz rear, ke anD Jovo) (AT rowanTerscore | | 94 | 52| 6 IMMATURE (MCA)
5 HIT ME OFF (MCA, ASCAP/'m The Man, ASCAP/Dinky
MISSING YOU NEVER LEAVE ME ALONE TWISTED GET READY, HERE {T COMES (IT'S THE.
17716 | 14 | Soiby T G knarTac ke erstwesn | (@D 65 | 2 NATE DOGG (DEATH ROW/INTERSCOPE) ?gc,g‘g’émm Aﬁﬁf%/gm? HASCAP/Be'e‘ja‘ ASCAP/B 171121 20 | keiry sweat e exrraveee) 35| 48] 9 | SOUTHSYDE B.0.17. (LAFACEARISTA)
YOUR SECRET LOVE TELL ME (I'LL BE AROUND, 22 HOW DO U WANT IT/CALIFORNIA LOVE (loshua's ONLY YOU THERAPY
18115] 12| [\5er VANDROSS (LV/EPIC) 58|15 SE/\DES (MngN ) Dream, BMI/interscope Pearl, BMI/Warner-Tamerlane, 1811523 112 FEAT. THE NOTORIOUS BI.G. (RAD BOY/ARISTA) — | 1| HELTAH SKELTAH (DUCK DOWN/PRIORITY)
BMI/BIack/Hlspamc ASCAP/Suge ASCAP/Eman’s,
19)17] 9 DAYS OF OUR LIVEZ 57| 43 | 11 | SOMETHING BEAUTIFUL REMAINS ASCAP/Delirous, BMI/Embassy, BMf) WBM 28 | 15 | THE THINGS THAT YOU DO 57|58 | 4 | [TZSOWEEZEE (HOT)
BONE THUGS-NHARMONY (RUTHLESSEASTWEST) TINA TURNER (VIRGIN) 28 | CAN'T SLEEP BABY (IF 1) (Zomba, BMI/R Kelly. GINA THOMPSON (MERCURY) DE LA SOUL (TOMMY BOY)
20 20| 17 | HIT mEOFF __| | | BEEN THERE DONE THAT . F%ﬁ";‘mmﬁEm‘&g’ﬁﬂ&"&gr”p T 21| 5 | MUSIC MAKES ME HIGH _ | 1 | THE mOmENT
NEW EDITION (MCA) DR. DRE (AFTERMATH/INTERSCOPE) EM' /Cacmeo ‘“’};f,a'agw By Ra/rvn o Bhﬂls/\(l:%? LOST BOYZ (UNIVERSAL) KENNY G (ARISTA}
STEELO MORE TO LOVE M!I/MCA, ASCAP/G.Spot, BMI/Yppahc, HL STEELO DA’ DIP
2|13 702 (BIV 10/MOTOWN) 645 CASE (SPOILED ROTTEN/DEF JAM/MERCURY) 8 EFV?UR GIARSLC/?;‘/WBK'/‘\ggA(PV)Iﬁma Beach, ASCAP/Mass 208 702 (BIV 10/MOTOWN) =L FREAK NASTY (HARD HOOD/POWER/TRIAD)
onfusion,
(22| 28 | 6 | UN-BREAK MY HEART 60 | 51| 15 | MUSIC MAKES ME HIGH 41 1 GOT IT BAD (Tevin Campbell. ASCAP/Human Rhythm. 22|19 7 | YOUR SECRET LOVE 60 | 47 | 14 | WHY DOES IT HURT SO BAD
TONI BRAXTON (LAFACE/ARISTA) LOST BOYZ (UNIVERSAL) BMI/Young Legend, ASCAP/Chrysalis, ASCAP) WBM LUTHER VANDROSS (LV/EPIC) WHITNEY HOUSTON (ARISTA)
93 1 GOT SOMEBODY ELSE (FROM HIGH SCHOOL HIGH)
23[19|21| MYBOO 61 (54| 4 | COME SEE ME (AV's Street, ASCAP/Warner Chappell, PRS/WS, (23)] 29 | 2 | DO YOU THINK ABOUT US 61 (44 | 3 | THE RHYME
GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) 112 (BAD BOY/ARISTA) QSC,Q‘E &Ig}? AS(;(; i /ﬁailaﬂ ngaA ;\)SC %%One o TOTAL (BAD BOY/ARNS:II:/\) — KEITH MURRAY UIVE}
| CAN'T SLEEP BABY (IF | ALL t SEE o oe Campbel ASCENSION (DON'T EVER WONDE| SHAKE A LIL' SOMETHIN'...
2402326 R. KELLY (Jk/[ g 62|57 15 A+ (KEDAR/UNIVERSAL) 69 :‘IS.(IZDXEP;&ROSM THE;J;JCTE/EROF&S:S%T) (Ch%salg' 5 122112 MAXWELL (COLUMBIA) 62162 | 13 THE 2 LIVE CREW (LIL' JOE)
0" Swang, aj, ASCAP/Longitude, BMI
25121118 gmﬁ TT;gugssOm@ETR\éggypo 63060111 ?o%%RIIE.QXYELOR TS WBM 25|23 (17 LOéJONGIN . ERCURY! 75| 2 | WHO IS HE AND WHAT IS HE T0 YOU
( ) 70 IT AIN'T EASY (LIVIN' WITHOUT U) (Rodney Shelton, LL COOL J (DEF JAM/MERCU MESHELL NDEGEOCELLO (MAVERICKREPRISEMWE)
FLOATIN' ON YOUR LOVE TOUCH MYSELF ASCAP/Capper Sun, ASCAP! . KNOCKS ME OFF MY FEET RUGGED -N- RAW
26 | 25 | 15 | 31 Y BROTHERS FEAT ANGELAWINBLSH (TNECK) — | 19| 150z (ROWOVILAF ACE/ARISTA} 60 g'ﬁ’s/g":’g KSEC(;‘?T) (Tee Girl, BMi/Daisy Age, 1 | DONELL JONES (LAFACE/ARISTA) —| % | Pmp (RELATVITY)
(ZD) 32 | 11 | 'M STILL WEARING YOUR NAME 70| 2 | DO THANGS 33 JUST THE' WAY (PLAYAS PLAY) (Erick Sernion, 27 (24| § | LET'S GET THE MOOD RIGHT 731 5 | YA PLAYIN' YASELF
ANN NESBY (PERSPECTIVE/ARM) MEN OF VIZION (MJJ/550 MUSIC/EPIC) ASCAP/Zomba, ng’Copynght gontrol %MI/Orga?Alzed JOHNNY GILL (MOTOWN) JERU THE DAMAJA (PAYDAY/FFRR/ISLAND)
Noize, BMI/Still Shirt. BMI/Goodie Mob, BMI) W8
LOUNGIN YOU CAN'T STOP THE REIGN ! . HIT ME OFF WITH YOU
28 26| 23 | [(Cool ) (DEF JAMMERCURY) 68 | 2 | sraauilFomen mwisM AU 25 JUgeTn\g'Z\QEH’/TcAhK;sSafEuAmsa(?Ag)’y\}vm BMLYoung 28127 10| Sew epimion e 66 | 64 | 18 | SOMETHIN FOR THE PECPLE (WARNER BROS.)
o 42 KISSIN' YOU (Jam Shack II, BMI/Troy Ill, BMI/Brisong, USE YOUR HEART IT AIN'T EASY (LIVIN' WITHOUT U)
29 ( 24 | 13 | LET'S GET THE MOOD RIGHT | 1 | STREET DREAMS 29126112 B Y
JOHNNY GILL (MOTOWN MBIA SWV (RCA) DALIA (JZRWCG/PURE)
THUG D(:E\LIOTION ) :A: (COLERLD)ORDER = :gg%s Sl i CAN'T KNOCK THE HUSTLE GETTIN' IT
] W Wi v ’
42 | 3 | MO THUGS FAMILY (MO THUGS/RELATIVITY) T4 1 2 | CURTIS MAYFIELD (WARNER BROS.) 6 LAST NIGHT (FROM THE NUTTY PROFESSOR) (Ecaf, 35 9 | JAY-Z (FREEZEROC A FELLAPRIORITY) B8 | 70 | 11 | 305 50RTFEAT PARIAMENT FUNKACELE DANGEROLS)
= BMI/Keiande, ASCAP) HL
WHY | LOVE YOU SO MUCH GET ME HOME d | CAN'T SLEEP BABY (IF 1) o LOVE LIKE MINE
31131 | oNiCA (ROWDYARISTA) | 1| RO EROWN FEAT BUACKSTREET DEF MMERCLURY % 'S'gggi GEJ)T“E MOOD RIGHT (Ecaf, BMI/Sony/ATV 3L 251 17| 5l Over 2 | Zakiva (Dve/agM)
| AIN'T MAD AT CHA TEARS 96 LET'S STAY TOGETHER (FROM A THIN LINE BETWEEN JUST THE WAY (PLAYAS PLAY) DIRTY SOUTH
@ B3 2 PLC (DEATH ROW/INTERSCOPE) 9 THE ISLEY BROTHERS (T-NECK/ISLAND) E&Y/%&k;iATEE(Paéaﬁﬁe Forever, BMI/DMG, @ 337 ALFONZO HUNTER (DEF SQUAD/EMI) 105711 GOODIE MOB (LAFACE/ARISTA)
aktown Boy,
HOW DO U WANT IT DO YOU THINK ABOUT US FF Kleta, BMI here, ASCAP/Gioi WHAT'S LOVE GOT TO DO WITH IT | DON'T WANNA BE ALONE
(33 35 | 23 2PAC (FEAT. KC AND JOJO) (DEATH ROWINTERSOOPE) 73| 2 | 10TAL (BAD BOY/ARISTA) 28 k'SFC'AE,w;ﬁ,“S?Aseéi’p? lavispiereASCAR/Gioiosos 33 | 311 7 | WaRReNG FEAT. AINA HowaRD (NTERSoope) | | 71{ 59 | 10 | gi0u (GASOLINE ALLEY/MCA)
; 89 LIKE A PLAYA (Zomba, ASCAP/Art & Rhythm, LIKE | DO MOVIN' ON
34| 34 | 28 | TOUCH ME TEASE ME i T JHUST CANCT " ASCAP/Jobete, ASCAP) WBM 3| 6 . 7206313 '
(CASE FEAT. FOXXY BROWN (SPOILED ROTTENDEF JAM) FAITH EVANS (BIG BEAT/ATLANTIC) 97 LIKE A WOMAN (1995 Otna Oundsa, BMYStt Shirt BM) FOR REAL (ROWDY/ARISTA) 1141® CECE PENISTON (A&M)
35130 12 | POPIMP 73|62 | 6 | RIDE THE RODEO 48 LIKE | DO (EMI April, ASCAP/DA RF., ASCAP/Stone 35|32 | 15 | ELEVATORS (ME & YOU) 73169 | 11 | CAN YOU FEEL ME
DO OR DI (FEAT. TWISTA) (RAP-ALOTNOG TRYBE) CRUCIAL CONFLICT (PALLAS/UNIVERSAL) 2 ﬁ%aﬁﬁ‘a?w'&*ﬂ% - OUTKAST (LAFACE/ARISTA) DRU DOWN (RELATIVITY)
00| creen Gems-
KNOCKS ME OFF MY FEET _ THE LOVE SONG BMI) H YOU'RE MAKIN' ME HIGH/LET IT FLOW . AT NIGHT | PRAY
39| 7 | DONELL JONES (LAFACE/ARTSTA) 1| B EABEES FEAT. MOS DEF (WARNER BRGS) &5 E(”,A‘}Eﬁﬁ{’,}ag’?wv,v,j'f’z},o?y“é'@nﬁ'fﬁ{‘faASQ’LZWmle Buddis, 36 | 30| 22 | TGNI BRAXTON (LAFACE/ARISTA) 1| WiLD ORCHID (RCA)
ASCAP/WB, ASCAF/RPM, ASCAF/Annotation, MORE TO LOVE THAT GIRL
37| 29 | 29 | GET ON UP @) — | 1 | FOR N ASCAP/Copyright Control) WBM 55| 4 | Case SpoiLeD ROTTENDEF JaMMERCURY | | 19 | B8 | 17 | Lsl bRIEST FEATURING SHAGGY (VIRGIN
JODECI (MCA) f MAKAVELI (DEATH ROW/INTERSCOPE) o7l (TonE s Eg’?gs D(Zomha PN /f;{;’o krr?an ASC %P) V\QBM = S| i - T A (VIRGIN) |
R test airpl . © 1996 Biltboard/BPt C ications. 66 THE LOVE {Daisy Age, BM/Bush Babees Soundz, Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
Q ecords with the greatest airplay gains g9 iltboar ommunication: BMI/Medina Sounds. B/ Takin' Carb Of Busiess, BM] 4
HOT REE RECURRENT AIRPLAY ) SR
ASCAP/12:00 AM_ASCAP/PotyGram Int'l, P, . %
b 53  SETIT OFF (FROM SET IT OFF) (Organized Noize, ASCAP) HL/WBM
- o L BMI/Stif Shir, BMI/S T D., ASCAP/Salandra, 50 TOUCH MYSELF (FROM FLED) (EMI Apri,
| IF | RULED THE WORLD NOT GON’ CRY YSram, ' ' ASCAP/AImo, ASCAP/One OF Ghetto Hoe, ASCAP/WB, ASCAP/D.ARP., ASCAP) HL
1f=j 1 12119 WBM/HL ASCAP/Queen Latah, ASCAP) WBM 82 TRY LOVE AGAIN (Capitol Dome, ASCAP/T. Green
1igs LOIUMEI MARY | BLIGE (RISTR) 71 THE MOMENT (Kenny G, BMD 74 SHAKE A LIL' SOMETHIN'... (LI Joe Wein, BM)) ASCAP) ' o
2|2 |10 Lany 15[ 15 | 31| STILL N LOVE 43 MORE TO LOVE (Dynatone. BMI/Warmer-Tamerlane. BMI 57 Sy7riny ON TOP OF THE WORLD (S0 S0 Dt ASCAP/EMI 14 TWISTED (Keth Sweat, ASCAP/E/A. ASCAPANR,
D'ANGELO (EMD) BRIAN MCKNIGHT (MERCURY) April, ASCAP, Arr Control, ASCAP/Jobete, ASCAP) HL ASCAP/Deep Sound, ASCAP/Short Doils, BMI/Zomba,
— 68 MOVIN' ON (B, ASCAP/Ness. Nitty & Capone, 88 SO MANY WAYS (FROM HIGH SCHOOL HIGH) (So So ASCAP) WEM
3| 1| 3 | ALLTHETHINGS (YOUR MANWONTDO) | | 1g [ 14| g | YOU" RE THE ONE ASCAP/Stone Jam, ASCAP/Blue Zephyr, ASCAP/CeCe Pen, Def, ASCAP/EMI, ASCAP/Air Control. ASCAP/Takin” Care 9 UN-BREAK MY HEART (Realsongs, ASCAP) WEM
] JOE (ISLAND} SWliRg f;gnﬁf;;gf;gvg;;;;wg' ASCAP/Qrisha, ASCAP/Warner- Of Busness, BVl HL ‘ 20 USE 1OUR HEART (w;,tersom:;zérem, BMI/Str8 From
P 18  STEELO (Back 2 Da Getto, ASCAP/Mass Confusion The Lab, ASCAP/T.Lucas, ASCAP;
4 ALWAYS BE MY BABY 17| —|t | &MON N, RIDE IT (THE TRAIN) 25 MUSIC MAKES ME HIGH (L8 Fam, ASCAP) d
|3 | i Caey (ol — SOOIV OR Crieg NIme RATATANTO al e e SR ﬁ?gﬁ5%?{?32’%5@%5?}&;’?23% AL 100 WHAT Kinb OF i w’vg)um I BE (Mint Factory,
KILLING ME SOFTLY GET MONEY SCAREMIApT ASCARIH 63 STREET DRE N'A PRS/BMG, PRS/BMG, ASCAP/EMI Apnil, ASCAP) H
3 | 3| 2 | FuGres (RUFFHOUSECOLUMBIA) 18] 20 | 12 | XNORMAF!A FEAT THE NOTOROUS 816 LNDESS 51 g;%g‘{ﬁ;go"{f}gﬂgs"ﬁaggg'“ BMV/lafrian. S SR Comerargnic, oy e " 5 WHATS LOVE GOT T0 DO WITH IT (FROM SUPERCOP)
: /
s |4 4] evERTOO busy 1o 16 11| GounT on e s MOIOBVELSE ors onosyu owy 83 S0 O ek o et o
JEKENNVICATFIMORE(COLOM BiAy LLLATHEY HOUSTON & CECE WINANS ARISTA) o, ASCAPAME, Sdcg,éf)/ S WaH 7 TELL ME (FROM EDDIE) (Stan Brown, BMI/M Double 87 WHERE DO WE GO FROM HERE (Wamer Tamerlane
cottsville lackwoo ; ! ]
ITTIN' UP IN MY ROOM KEEP ON, KEEPIN' ON BMI/Aliey Gadfly, BMI) BMI/EMI Blackwood, BMI/Deborah Cox, BMI) HL/WBM
71015 | SRRV Gty 20| 18 | 11| {46 (Ve PERT XSCAPE (FLAVOR UNITEASTWEST) 1 ggcﬂ'ﬁ%&,‘/{%m&lr‘]*sscoﬁi/}g”;ga},s/gﬁgéﬁhg;‘”cey 44 TELL ME (FLL BE AROUND) (Screen Gems-EMI, BMD HL 34 WHO IS HE AND WHAT IS HE T0 YOU (inferior, BMI)
1 ASCAP/SIDI, BMSony ATV T ASCAP/Amp  Nothin' 75 THAT GIRL (Chrysalis, BMY/Maxi. ASCAP/Notting Hill, 45 WHY DOES IT HURT SO BAD (FROM WAITING TO
8| 8 | 3| NLLDOANYTHING FOR YOU 211729 | TELL ME : A A ASCAP/Livingston, ASCAP/nving, BMI) WEM EXHALE) (Ecaf, BMI/Sony/ATV Songs, BMI) HL
ANN NESBY (PERSPECTIVE/AGM) GROOVE THEORY (EPIC) ‘(’J‘”F R 01 Brookiyn, ASCAP/The Boy T 85  THERAPY (Virgo Soundz, BMI/Mr. Maldu, 31 WHY I LOVE YOU SO MUCH/AIN'T NOBODY (Warner-
DAY 72 NOFEAR (Shades rooklyn. Ereoylioy; ASCAP Disagreeable. ASCAP/LDE, BMI) Tamerlane, BMI/Boobie-t 00, BMI/EMI April,
9|6(3|You 22| 25 | 39 | DONTTAKEI PERSONAL (LISTONE OF DEMDAYS) L e Bl S 23 THE THINGS THAT YOU DO (EMI Blackwood, BMI/O/B/0 ASCAP/Nalighty, ASCAP/W, ASCAP) WBM
MONIFAH (UPTOWN/UNIVERSAL) MONICA (ROWDY/ARISTA) 33 NO TIME (Undeas. BMI/Wamer Chappel/EMI April d e i
BM)/Dynatone. BNy Unichappel, BMUJustin Combs, Itself BMI/Rodney Jerkins, BMI) HL 58 WU-WEAR: THE GARMENT RENAISSANCE (FROM
10! 7 | 3 | READY OR NOT 23 | 23 | 51 | BEST FRIEND ASC{\PV/'}{’ ouey ASCAP[)M\;\/appe ustin 85  THINGS WE DO FOR LOVE (Zomba, BMI/Horace Brown HIGH SCHOOL HIGH) (Remecca, BMI/Careers-BMG,
| i FUGEES (RUFFHOUSE/COLUMBIA) BRANDY (ATLANTIC) 99 NO (Bnanat?e' Noize, BMI/Copyright Control) ?Q”c'frf}"\?f NAﬂSyC :S%\P/Ness Num‘/& C%;We . = eAMgLALVIN vRSETR BMI/Perverted A h N
| - P Tamerlane. WBM in erverted Alchemis
11| 13| 12 | DOWN LOW (NOBODY HAS TO KNOW) | |4 | | 55 | YOU USED TO LOVE ME _ 13 ONLYYOI st Combs potR e, 5 THIS IS FOR THE LOVER IN YOU (Sory/ATY LLC, “BMVEMI April. ASCAP/Cited Pear ASCAP) WEM
| "7 | R KELLY FEATURING RONALD ISLEY (JIVE) EAITEIEVANSBADIBOVARISTA Bl e Soumistieom BMi/Epic, BMI/Solar, BMIAWB, ASCAP/E/A, ASCAP/Make 24 YOU'RE MAKIN' ME HIGH/LET IT FLOW (1996 Groove
[ 12| 9 | 20 | BEFORE YOU WALK OUT OF MY LIFE | |95 | 7 | 26 | ONE SWEET DAY 4 PONY (Papat, ASCAPNVirginia Beach, ASCAP/WB ggé%PQSHCLAP/Poman-SoIar, ASCAP/Silver Sounds, (‘8. A%(&\P,Almo‘ ASCAP/Ecat. BMI/Sony/ATV Songs, BMI)
j o T AT ST o e 17 ’é%cém@eiﬁ“ﬂwi ;}SCC\;S)CAE) 37 TOUCH ME TEASE ME (FROM THE NUTTY PROFES- 16  YOUR SECRET LOVE (EMI April, ASCAP/Uncie Ronnie’s,
THA CROSSROADS Recurrents are titles which have appeared on the Hot R&B THE R 1 ba ?\rSCAP liiotic. ASCAP, SOR) (MCA, ASCAP/Chyna Doll, ASCAP/Cummin At Ya ASCAP/Chrysalis, BMI/Vertelney, BMI) HL/WBM
L13 _10 ]_ 6 l BONE THUGS N-HARMONY (RUTHLESSRELATMITY) Singles chart for 20 weeks and have dropped below the.top 50. &z Ssrixo:v/%a%’%‘m:'zement,ﬂ BﬁI)ICWBM fErick ASCAP/WB, ASCAP/Zomba, ASCAP/Ness, Nitty & Capone,
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TITLE ||||||

LABEL & NUMBER/DISTRIBUTING LABEL
*x *NO. 1% %%

ARTIST

THIS
WEEK
LAST
WEEK

2 WKS
AGO
WKS. ON
CHART

BOW DOWN & WESTSIDE CONNECTION
(C) {D) (1) LENGH MOB §3227/PRIORITY 3 weeks at No. 1
PO PIMP @ ¢ DO OR DIE (FEATURING TWISTA)

(C) (D) RAP A LOT/NOQ TRYBE 38559/VIRGIN
SITTIN' ON TOP OF THE WORLD
(C) (T) SO SO DEF 78426/COLUMBIA

21 | HOWDO U WANT IT/CALIFORNIALOVE A & ZPAC (FEAT KC AND JQJO)
(C) (D) (M) (T) (x) DEATH ROW/INTERSCOPE 854652 ISLAND

& DA BRAT

wa@
>
~

* % * GREATEST GAINER * * %

(5| 5 | 5 | 5 | MUSIC MAKES ME HIGH  LOST BOYZ
{C) (M) {T) (x) UNIVERSAL 66022
6§ | 6 | 5 | 13 | LOUNGINA ® LL COOL J
| (C) (D} {T) DEF JAM 575062/MERCURY
o | o | g | CAN'TKNOCK THE HUSTLE * A2
| ___‘_ (C) (M) (T) (X) FREEZE/RQOC A-FELLA 53242/PRIORITY
s | 7 [ 7 |7 | WHATSLOVEGOTTO DO WITH T (ROMSUPERCOP') @ WARREN G FEAT ADIVA HOWARD
(C} (D) INTERSCOPE 97008 -
9 | s | s | 15 | ELEVATORS (ME & YOU) @ * OUTKAST |
(C) (D) {M) (T) (X) LAFACE 2417 7/ARISTA
ALL | SEE oAt
13 11 14 (C) (D) (M) (T) {X) KEDAR 56003/UNIVERSAL
1| 11 | 12 | 13| WUWER THEGIRNENT REMASSANCE FRON-HGH SCHOOLHGHT @ Ris FET NETRCD il CHPHOCM
(C) {T) BIG BEAT 98045 AG |
5 | 15 | a | NOTIME ® LIL' KIM FEATURING PUFF DADDY
(C) (T) UNDEAS/BIG BEAT 98044/AG
NO FEAR # ORIGINOO GUNN CLAPPAZ

13 49 . J (C) (1) DUCK DOWN 53243/PRIORITY
34 | C'MON N’ RIDE IT (THE TRAIN) A

* QUAD CITY DJ'S |

14 10 10 (C) (M) {T) {X) QUADRASOUND/BIG BEAT 98083,AG o
15 14 14 9 GET READY HERE IT COMES (IT'S THE CHOO-CHOO) & SOUTHSYDE B.0.1.Z.
(C) (D) (M) (T) {V) (X} LAFACE 24157,ARISTA
THERAPY @ HELTAH SKELTAH
NEW > ! {C) (D) {T) DUCK DQWN 53250 PRIORITY
17 19 ' 23 5 ITZSOWEEZEE (HOT) & DE LA SOUL
(C) () {X) TOMMY BOY 7752 o
DA’ DIP FREAK NASTY
__31 4 5 (C) (T] (X) HARD HOOD POWER 0112, TRIAD
THE RHYME 4 KEITH MURRAY
_1_9 2] 3 (T) JIVE 42405"
20| 2 | 18 | 13 | SHAKEALIL SOMETHIN'.. ® THE 2 LIVE CREW
RUGGED -N- RAW & PMD
2 % 6 (C) (D) (T) RELATIVITY 1572
25 25 5 YA PLAYIN' YASELF @ JERU THE DAMAJA
D= {T) PAYDAY/LONDON 120100*/ISLAND

GETTIN' IT # T00 SHORT FEAT. PARLIAMENT FUNKADELIC

3 A 19 1l {C) DANGEROUS 42409/JIVE

DIRTY SOUTH ¢ GOODIE MOB
2 18 16 1l (C) (D) (M) (T) (X) LAFACE 24173/ARISTA
CAN YOU FEEL ME ¢ DRU DOWN
5 23 . 1l (C) (D) (T) RELATIVITY 1567 -
PAPARAZZI * XZIBIT
2 a 2 17 {C] (D) (T) LOUD 64565/RCA
DEAD & GONE *MO.P
a z 2 4 (C) (D) (T) RELATIVITY 1568 -
50 | 38 | 15 | FREAK OF THE WEEK # DJ POLO FEAT. RON JEREMY
(C) (T) (X) SALMON 372
WAKE UP & KILLARMY
3 o % 3 (C) (D} (T} WU-TANG 53238/PRIORITY
36 | 28 | 18 | CLONES/SECTION ¢ THE ROOTS
(C) (T) (X) DGC 19402/GEFFEN
31 | 28 | 27 | 17 | 'T'SAPARTY ¢ BUSTA RHYMES FEATURING ZHANE
C) (D) (T) ELEKTRA 64268/EFG o
45 | an | 5 | MYKINDA N*GGA & HEATHER B. FEATURING M.O.P
(C) (1) PENDULUM 58586/EMI
33 | 30 | 34 | 12 | JUMPONIT ¢ SIR MIX-A-LOT
(C) (D) (1) (V) (X) RHYME CARTEL AMERICAN 17626/WARNER BROS
5 5 | THE LOVE SONG ¢ BUSH BABEES FEAT. MOS DEF
(C) WARNER BROS. 17586
ANYTHING GOES ® RAS KASS
a ___29_ W | ' priorTy 53219
NO ® CHUCK D
36 35 2 ! (C) (D) () MERCURY 578416
37 | 38 | 37 | 13 | NOMORE TEARS MASTER P FEAT. SILKK & MO B. DICK

(C) (D) {T) NO LIMIT 53237/PRIORITY

GET MONEY A ¢ JUNIOR M.A.F.LA. FEAT THE NOTORIOUS B.1.G.
(C) (M) (T) (X) UNDEAS/BIG BEAT 98087/AG

38 | 30 | 33|39

HANG EM’ HIGH & SADAT X
RE-ENTRY | 20 | (000 ous banel rch
40 37 36 10 ILLEGAL LIFE CAPONE-N-NOREAGA

{M) {T) (X) PENALTY 0177*TOMMY BOY

HAY ¢ CRUCIAL CONFLICT
a | » |3 B | (0 (0 D PALLAS 56008 UNIVERSAL

NEW ) 1 HOW MANY EMCEES-THE DJ EVIL DEE ‘96 REMIX ¢ BLACK MOON
(C) (D) (T) WRECK 20240/NERVOUS
43 | m 2 WORLD WIDE ROYAL FLUSH
(C) (T) (X) BLUNT 6612/TVT
4 | 39 _ 14 | SHOT CALLIN' & BIG BALLIN’ THE WHORIDAS
(C) (D) (T) SOUTHPAW/DELICIOUS VINYL 97005/INTERSCOPE
THE HEIST ¢ DA 5 FOOTAZ
NEWD ! (C) (D) (T) G FUNK/DEF JAM 57 5650/MERCURY

A LI SOME'EM SOME’EM
(C) (T) (X) CHRYSALIS 58575/EM!

AIN'T NO NIGGA/DEAD PRESIDENTS @
(M) (T) (X) FREEZE/ROC-A-FELLA 53233*/PRIORITY
LOWER EASTSIDE
RE-ENTRY 4 (CH{D) (T} PMP/LOUD 64595/RCA
49 | 12 | 15 | 23 | T'SALL THE WAY LIVE (NOW) (FROM “EDDIE") ®
(C) (D} {T) TOMMY BOY 773 1/ISLAND

50 | 33 | 41 | 35 | KEEPON,KEEPIN' ON (FROM "SUNSET PARK") ®
(C) (T) (X) FLAVOR UNIT/EASTWEST 64302/EEG

46 49 40 15 4 RAPPIN' 4-TAY

47 32 39 34 & JAY-Z FEAT. FOXY BROWN

¢ DELINQUENT HABITS

+ COOLIO

© MC LYTE FEAT. XSCAPE

() Records with the greatest sales gains this week. @ Videoclip avatability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. 15 for cassette single. *Asterisk indicates catalog number 1s for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single avaiabibity () Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availabity. € 1996, Biliboard/BPI Commurications,
and SoundScan, Inc.
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Marl Accuses Lahel Of Gold Behavior

L AST MONTH, Marlon Williams,
the record producer known as Mar-
ley Marl, filed suit against Cold
Chillin’ Records and its partners,
Tyrone Williams and Leonard
Fitchtelberg, for nonpayvment of roy-
alties.

The suit alleges that Marl—who
has supervised songs for LL Cool J,
Eric B. & Rakim, and Heavy D. &
the Boyz, ax well as such Cold Chill-
in” acts as MC Shan, Big Daddy
Kane, Biz Markie, and Roxanne
Shante—and Cold Chillin” entered
into “several agreements in or about
1987”7 wherein the two parties agreed
to share 50-50 the rights to any work
he completed for the label.

The suit charges that Cold Chillin’,
in its name only, later registered with
the U.S. Copyright Offiee all the
musical compositions made under the
agreement, and that moreover, the
label entered into several business
arrangements without consulting
Marl or hig company, Marley Marl
Music Ine.

These include a publishing deal
with Warner/Chappell Music and a
licensing agreement with Coca-Cola
USA wherein “The Bridge,” a classic
MC Shan cut “co-owned, co-written,
and produced™ by Marl, was used in
a national advertising spot featuring
Shan and KRS-One.

Marl alleges that he hasn't received
mechanical or produecr royvalties for
any of his work on Cold Chillin’ since
1990. According to his attorney, Brad
Rubin of New York-based firm
Rubin, Weissman & Torres, the
amount for which Cold Chillin® is
liable is contingent on further inves-
tigation and discovery, but as of now,
Marl is asking for $750,000.

Marl is also seeking a deelaratory
judgment that will state that Cold
Chillin® has no further l'i;rhts to any
music written or ])l oduced by him. In
response to the charges made in the
suit, Cold Chillin® attorney Jody Pope
says that the label has complied with
all its contractual obligations to Marl.
He adds that Marl owes
thousands of dollars to Cold Chillin®
for unrecouped advances.”

STUFF: Select Records will ship
“UTFO Hits,” a classic cuts colleetion
by UTEFQO, this month. The album will
contain such hits as “Leader Of The
Pack,” “Cold Wanna Be With Me,”
and frosty ballad “Iairy Tale Lover”
Also on the album is a new song that
is destined to become the trio’s latest
hit, “Lollipop”—a slippery sound
sponge that's hot, thanks to keen pro-
duction by Kangol (who always keeps
his eves on the prize) and the com-
petitive flow he has with his partner
in rhyme, Educated Rapper. Doctor
Ice, an original member of UTF(), is
slated to be on a subsequent remix. A
featured guest on the track is the
Real Roxanne.

Also, *The "Em Right,” a hot mix-
tape joint by G-Man that features
Chubb Rock, has been picked up by
Sclecet, It's now receiving spins from
Funkmaster Flex, Red Alert, and
other DJs.

We're really happy to see that King
Tee, who was among the first wave of
L.A. rappers, is rolling with produc-
er god Dr. Dre. Tee has vet to receive
the attention he deserves, and during
“Str¥ Gone,” a skippy track about big-

“hundreds of

by Havelock Nelson

balling featured on “Dr. Dre Presents

. The Aftermath,” he says, *I guess
I carned the title O.G./Been down for
10 years/This is my fifth LP”

The brown brick building on New
York's Broadway that once housed
legendary indie Sleeping Bag
Records is long gone; the building was
condemned, bulldozed, and swept up.
But the body of work by the label’s
chief sound provider, Kurtis
Mantronik—who. for a while, lived
and worked in a loft above the com-
pany’s offices—still stands as a tes-
tament to visionary talent and inno-
vation. Tracks for such acts as

Just-Iee, Greg Nice, Joyce Sims, and

Mantronik’s own crew, Mantronix,
were crafty and cvber cool. And
although the acts received props in
the press and nuft play in clubs, they
never blew up. Mantronik himself got
little respect from core New York
artists.

Mantronik's work has, however, not
heen consigned to the dusthin of his-

tory; in fact, it has been sampled hy
hard-edged performers—the latest of
whom is Def Jam’s Redman.

On “That’s How Tt 15" the self-
deseribed “tunk Dr. Spock’s™ new hit-
bound single, “green-eyed bandit”
Srick Sermon lifts and loops the
blippy, oft-kilter bounce of “Cold Get-
ting Dumb,” a sharp Just-Ice jab that
was supervised by da Man. Sermon
also adds a few “Slave To The
Rhythm” drum rolls, and voila!—
another conerete classic  gets
reclaimed. Over the beat, Redman
(eall me the brick city stock cock
broker™) joins other members of his
Def Squad erew: loopy Iyricist K-Solo
(“vocabulary's very loquacious and
gregarious”™) and fabulous vocabulist
Keith Murray (“the bizarve, the rap
nonsuperstar, when I step up, I pump
volume hike raaaah!™). They come
with their head down and teeth
clenched and go marauding for props.
They'll get them . . . just watch.

F ATHER MC iz in a Miami record-
ing studio putting the finishing touch-
es on a new album. He has been talk-
ing to Luke Records but is still
actively secking a deal, after posing
in Playgirl and causing a stiv then
getting sued by by his ex for not pay-
ing c¢hild support (he elaims it was a
false charge). One of the tentative
titles for the set is “The Scandal.”
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DJ Jinx’ Zanhito Puts His ‘Best’ Beat Forward

GROOVELAND: With the quick-
ening rise of New York upstart
Jason “Jinx” Zanbito, the competi-
tion for props among young house
music producers and DJs just got a
little more interesting—and a lot
more heated. The Long Island, N.Y,,
native hits the floor hard this month
with “Sm:)e Mix Session I1,” a show-
case of his agile turntable mixing,
and “My Best,” a single that displays
his talent for rhythm composition.

o

=

=
-

On The Rise. Producer Vinny Vero
chills between sessions at his New
Jersey recording studio, where he is
working on remixes for a wide variety
of artists. He has just completed work
on the forthcoming Cher single “The
Sun Ain't Gonna Shine Anymore,” as
well as “All | Got” by Robin S. and “Dif-
ferent Languages” by Holly Palmer.
His collaboration with Stephan Donato
on “In The Springtime Of His Voodoo”
by Tori Amos is racking up active
turntable action. Vero is also branch-
ing out into songwriting, teaming up
with Judy Cheeks and Frazier Chorus
for tunes on their respective new
albums. His first pop-driven produc-
tion is “Take Me On” by newcomer
John Anthony, due from Strictly
Rhythm Records early next year.

The former project is a 17-cut
compilation of hard-edged anthems
combining the wares of folks like
Cevin Fisher and Fred Jorio along-
side his own jams “Givin’ Me Luv”
and “Little Bit Higher.” The Sm:)e
Communications/Profile album is
among the better beat-mixed collec-
tions circulating this fall, thanks
mostly to a smooth style that Zanbito
has honed behind the decks at count-
less venues along the East Coast.

Issued under the group moniker
Drinx, “My Best” pairs him off with
Drew Robustelli, and it’s a dreamy
blend of progressive trance flavors
and old-school house elements. The
bottom is aggressive, and it's coated
with a barrage of hypnotic keyboard
loops and vocal bites. One of the bet-
ter singles from Empire State
Records in a while.

We're not particularly fond of
labels juicing up ballads into dance
tracks, but we're willing to make an

Dauce @

TRAx*Lﬂ

by Larry Flick

exception in the case of LaFace's
decision to spruce up “Unbreak My
Heart” by Toni Braxton. Hard to
imagine this grand David Foster
production as a house anthem? We
had difficulty with the concept until
experiencing Soul Solution’s vi-
brant interpretation of the song,
which enhances La Braxton’s de-
lightfully dramatic performance
with insistent tribal-disco beats,
mild flamenco guitars, and pillowy
keyboards. Frankie Knuckles takes
a successful crack at the song, opt-
ing for a more silky sound by dress-
ing it in his signature strings and
soulful bass licks. It’s interesting
how demure Braxton sounds here,
given the high-voltage presence she
casts over the Soul Solution version.
It just goes to show you how much
control a producer can truly have
over a song.

Although he remains among the
more underappreciated figures
within the alleged “inner circle” of
the U.S. club scene, George Morel
has proved to be among dance
music’s top-selling producers all
over the world. In fact, the 10 vol-
umes of his Morel’s Grooves EP
series on Strictly Rhythm are con-
sidered essential to the record col-
lection of any serious house music
fan who actually buys his or her
records (unlike the many overfed
insiders who get their stuff for free).
We’re betting that all those drowsy
folks are going to be taking a second
look at Morel after hearing “Let’s
Groove,” a hearty jam that features
vocals by Heather Wildman. Sharp
ears will note that the instrumental
version of the track appeared on
“Morel’s Grooves, Volume Four.”
With Wildman’s added vocal, the
track takes on a sultry vibe that
complements the producer’s perco-
lating percussion and sharp pop
hook. For added fun, there are stur-
dy remixes by the Rhythm Master
and Joey Musaphia. But you really
only need the original version . ..
that’s the one kicking the hardest.

MAKIN’ IT HAPPEN: Maria
Naylor is parlaying her lovely vocal
appearance on the Robert Miles
Arista hit “One And One” by inking
a publishing deal with deConstruc-
tion Songs U.K. She is in the studio,
laying down demos with John Gra-
ham of Quivver, among others. If
anvone can pave the road to creative
and commercial success for Naylor,
savvy deConstruction songman
Mike Sefton can. Let’s not forget
that he played a pivotal role in the
writing development of such lumi-
naries as Frankie Knuckles, Steve
Anderson of Brothers In Rhythm,
and Mike Pickering of M People,
among others, during his long and
lofty tenure at BMG Music. We're

looking forward to hearing the
results of Naylor’s writing sessions.

By the way, Arista has just issued
nifty new versions of “One And One”
by Joe T. Vanelli and David
Morales that toughen up the groove
and should make the track more
intriguing to underground jocks.
Have a listen.

While recently feasting on the glo-
rious Sony Pictures feature “Beauti-
ful Thing” (one of the best movies of
1996, in case you care), we were
struck by the timeless quality of the
half-dozen or so “Mama” Cass
Elliot tunes that pop up on the
soundtrack. Given the rousing audi-
ence reception to the music, we could
not help but wonder what would hap-
pen if MCA (which will soon issue
the soundtrack) refashioned one of
those gems for clubland. A frothy hi-
NRG version of “Words Of Love” or
“Make Your Own Kind Of Music”
would be too festive for words. Hey, if
it could work for Reba Mc¢Entire’s
“You Keep Me Hangin’ On,” why not
for the late (and dearly missed) La
Elliot? Perhaps a call from MCA to
Love To Infinity’s studio is in order.

Speaking of MCA, the label’s new
“Life Is A Dance” compilation gets a
nice boost from the 12-inch release of
“He's On The Phone” by Saint Eti-
enne. You may remember this as an
import fave from a few months ago,
but Motiv8's jiggly remix never gets
tired. Go back for another taste.

Internet regulars are advised to
investigate this month’s edition of the
NetMix Power Hour (http:/
www.netmix.com), which showcases
the mixing chops of French turntable
master Laurent Garnier. His style
of blending deep-house with trance,
ambient, and other assorted experi-
mental vibes is unlike any other.

The coming months promise to be
exciting for NetMix, which is run by
DJ Tony Zeoli. Visitors will be
treated to guest appearances by
Roger Sanchez, 95 North, and
Braxton Holmes, while the service
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. BLUE SKIES BT FEAT. TORI AMOS perrecTo

. LA HABANERA HANDS ON YELLO
CLUB ZONE IMPORT

. SPINNING THE WHEEL GEORGE
MICHAEL DREAMWORKS

. LIVE IT COOL (JUST DO IT) LYDIA
RHODES pacopa

. ANGEL SIMPLY RED eastwesT

MAXI-SINGLES SALES

. DANCE SIZE QUEEN TwisTED

. I'M SO HAPPY | CAN'T STOP CRYING
STING azm

. BOUNCE TO DA BEAT LUKE LUTHER CAMPBELL

. THE REAL THING WORLD WIDE
MESSAGE TRIBE WARNER ALL ANCE

. I'M STILL IN LOVE WITH YOU NEW
EDITION mca

Breakouts: Titles with future chart potential,
based on club play or sales reported this week
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Standing Proud. DV8 Records president Ric Wake and songwriter Denise Rich
recently hosted a barbecue in New York to celebrate label act Love Tribe’s rise to
the top of the top of Billboard's Hot Dance Music/Club Play chart with the single
“Stand Up.” The group is dividing its time between club gigs around the U.S.
and sessions to record a follow-up single. A full-length album is being eyed for
mid-1997. Pictured, from left, are Dewey B., Love Tribe; Wake; producer Eric “E-
Smoove” Miller; and LaTanza Waters, Love Tribe.

will soon utilize Real Audio 3.0
sound. Zeoli is also transplanting his
base of operation from Boston to
New York and is entering a partner-
ship with Brad LeBeau’s seasoned
Pro-Motion company. All of this
bodes well for added industry accep-
tance of this innovative and well-exe-
cuted effort.

RIFFING: Have you been wonder-
ing if this generation would ever have
its own equivalent of Bananarama
or the Belle Stars? Wonder no
longer, kids. The Spice Girls are
here (see story, page 1). This charis-
matic U.K. quintet has already
scored a No. 1 smash throughout
Europe with the giddy “Wannabe”
and is stoking up to take on the
States early next year with an amus-
ing self-titled disc on Virgin. Des-
tined to be dogged and dissed by
every so-called hipster in dance
music, this act dabbles in guilty
pure-pop pleasures of the highest
order. The album was primarily
produced by Absolute and
Biff’n’Memphis, giving many of the
cuts a hearty, club-friendly founda-
tion. “Wannabe” goes to U.S. radio
next month, while import hounds
should check out “Say You'll Be
There,” the new U.K. 12-incher with
remixes by Junior Vasquez,
“Dancin’ ” Danny D., and Linslee
Campbell.

Virgin could also have a major club
and alterna-radio hit with Neneh
Cherry’s “Feel It,” one of the many
sparkling moments on the enigmatic
diva’s spankin’ new album, “Woman.”
Bill Coleman and Ted Ottaviano
team up on post-production that per-
fectly captures the raw rock-spiked
passion of the original recording,
while wrapping it in urgent deep-
house rhythms and a quirky new
hook. There’s just one tiny problem:
The mixes have yet to be approved by
the label, and the album (released to
critical applause overseas last

month) has not been scheduled for
release here. Time's a-wastin’,
folks . .. get crackin'!

Coleman and Ottaviano (who is
seeking a label home for his fab act,
Doubleplusgood) have been working
quite a lot together lately—indulging
in sounds that are refreshingly dar-
ing and experimental, while keeping
a smart eye on mainstream dance-
floors. Their chemistry is most
apparent on “Damaged” by the
Heads, a Radioactive rocker that
they’ve transformed into a com-
pelling underground journey. A&R
reps willing to look beyond the same
half-dozen top-shelf producers would
be wise to direct a little attention
toward these boys.

Clubland legend Tony Humphries
is prepping his own indie label, Yel-
low Orange, which will be distrib-
uted through Italy’s Underground
Movement Records. The first fruit of
this new venture? A compilation
called “The Best Of Tony Hum-
phries.” No word on additional sign-
ings just yet.

Once again, angelic Perfecto
singer Grace hits the mark with yet
another brilliantly crafted single, “If
I Could Fly.” Dreamy as can be, the
track has been properly tweaked by
Smith & Mighty and LTJ Bukem.
An album is nearly done, and it’ll be
out in the U.S. on Kinetic/Reprise
early next year.

We're excited to report that
Spring Heel Jack's long-awaited
second album, “68 Million
Shades . . .," will see the light of T.S.
release on Island in February, and
it’s every bit as demented and beau-
tiful as the previous “There Are
Strings.” Partners John Coxon and
Ashley Wales come mighty close to
changing the face of jungle music by
tempering their rapid beats with
faux-classical piano lines, space-age
sound effects, and acoustic melodies.
A true mosaic of contrasting sounds
and imagery.
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CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
o lxle = ZE OF DANCE CLUB PLAYLISTS. nxlox|e . ZE STORES WHICH REPORT NUMBER OF UNITS SOLD 7O SOUNDSCAN, INC. . So;ndScan® )
|2y (32|53 Lr/xlr;rEI[E NUMBER/PROMOTION LABEL ARPST Iy¥|2y (32|53 Hgﬁlﬂg NUMBER/DISTRIBUTING LABEL I I (L1 |
*x *NO. 1% x x *x *NO. 1% x x

2 3 9 | WHO IS HE AND WHAT 1S HE TO YOU MAVERICK PROMOREPRISE | week atNo. | @ ME'SHELL NDEGEOCELLO 1 1 1 4 NO DIGGITY (M) (T} (X) INTERSCOPE 95003 3 weeks at No. 1 ® BLACKSTREET (FEAT. DR. DRE)
@ 3 6 7 NO FRILLS LOVE GEFFEN 22219 JENNIFER HOLLIDAY 2 2 2 21 | HOW DO U WANT IT/CALIFORNIA LOVE M (1) (X} DEATH ROW/INTERSCOPE 854653/SLAND @ 2PAC (FEAT. KC AND J0JO)
@ ) 9 6 SHAKE THAT BODY COLUMBIA 78388 ROBI ROB'S CLUBWORLD FEATURING YA KID K 3 3 5 18 | WHERE DO YOU GO (M'l_(T;X) ARISTA 13226 " & NO MERCY |
@ 7 14 5 | FIRED UP! TWISTED 55221/MCA FUNKY GREEN DOGS @ 8 4 22 | ONLY YOU (M) (T) (X) BAD BOY 7907 /ARISTA # 112 FEATURING THE NOTORIOUS B:L.G
@ 8 13 7 | THAT SOUND SFP 9608 E-N F EATURING CEEVOX 5 4 3 3 | THE RHYME (T} JIVE 42405 @ KEITH MURRAY
6 1 2 10 | STOMP QWEST 43766/WARNER BROS QUINCY JONES FEAT. THE CAST OF STOMP/THE YES/NO PRODUCTIONS 6 6 6 4 NO TIME (1) UNDEAS/BIG BEAT 95631/AG © UL’ KIM FEATURING PUFF DADDY
12 _19 5 LAND OF THE LIVING CHAMPION PROMO/RCA - KRISTINE W 11 7 6 YA PLAYIN' YASELF (T) PAYDAY/LONDON 120100/ISLAND & JERU THE DAMAJA

9 | 16 | 7 | SNAPSHOT rHno 76032ATLANTIC & RUPAUL * % * GREATEST GAINER & & %

9 | 10 | 10 | 9 | BRAND NEW DAY PERFECTOKINETIC 43750/REPRISE MINDS OF MEN 17 | 12 1 5 | MEAND THOSE DREAMIN' EYES OF MINE (M) (T} Erl 58592 & D'ANGELO
L o LERETLOVE LIVESo606 cs |  maOTUMERICK 9 | 7 | 10 [ 4 | SITIIN'ON TOP OF THE WORLD (T) 50 50 DEF 78427/COLUMBIA DA BRAT
(D] 14 | 25 | 4 | THE CHILD UNSIDE) uisTh 13252 $IQKUMBAYZ00 9 | 9 [ 5 | MUSIC MAKES ME HIGH () (1) 00 UNIVERsAL 56020 ~ @ L0ST BOYZ
DU Y, I R W CVON R0 HSEuVERzane STVENE IRACT 1| 5 | 8 | 8 | FIRED UPY ) TwisTeD 55221/MCA FUNKY GREEN DOGS
@ 16 | 20 5 | IN THE SPRINGTIME OF HIS VOODOO ATLANTIC 85475 TORI AMOS ETRETG 2 | THE CHILD (INSIDE) (T) 0 ARISTA 13252 T e QKUMBA 200 |
13, 11 W0 G| W16 A O LN RENTHELTES 50 D202 2 NERVODS N 13 | 12 | 13 | 3 | 1T's ALL COMING BACK TO ME NOW (1) (x 550 MUSIC 78377/€PIC & CELINE DION
@) 2 | 38 | 4 | cANTHeLP T couseum wporut HAPPY CLAPPERS 14 | 13 | 11 | 10 | 1F YOUR GIRL ONLY KNEW (1) (X) BLACKGROUND 95644/4G T e mALVAH |
16 | 20 | 29 5 GIVE ME A LITTLE MORE TIME GO! DISCS/LONDON 850745/ISLAND ® GABRIELLE 15| 28 16 3 LAST NIGHT () () () LAFACE 24 182/ARISTA T e A7ZYVET |
@D 2¢ | 35 [ 4 | caniGeT AwiTNESs peispecrye provoss G NS 31 | 19 | 6 | BOW DOWN (1) LENCH MOB 53227/PRIORITY & WESTSIDE CONNECTION _
18 L1 5 (SRS, KEEP ON JUMPIN' CFRREFDOM 00L/ULTRA > S AERI EXCERIENCE 17 | 15 [ 21 [ 5 | NoBoDY ) eLekTra 65982/5€G @ KEITH SWEAT FEATURING ATHENA CAGE
L1913 7 R ON\VVOUKNGSTReET 1042 G REIEONEEAC: 18 | 19 | 17 | 4 | mzsoweeze (HoT) ) 0 Tommy Boy 752 )  DE LA SOUL |
4] b J J ST D O D I e S T a8 REDORRIEOX 19 | 20 | 26 12 | ASCENSION (DON'T EVER WONDER) (T) (X) COLUMBIA 78365 & MAXWELL |
21 | 18 [ 11 | 13 | WON'T GIVE UP MY MUSIC JELLYBEAN 2513 PULSE FEATURING ANTOINETTE ROBERSON 47 | 25 | 3 | BOHEMIAN RHAPSODY (T} (X) BIG BEAT 95640/AG THE BRAIDS |

* * * POWER PICK* * * * % * HOT SHOT DEBUT* * *
(22)} 34 | 46 | 3 | CUBASTRCILY RHYTHM 12472 EL MARIACH! ()| NEWD 1 | THERAPY (1) DUCK DOWN 53250/PRIORITY @ HELTAH SKELTAH
@ 36 | 4l 3 | IT'SALL COMING BACK TO ME NOW 550 MUSIC 78377/EPIC © CELINE DION 2 15! » 4 | OHNO (T) (X) TWISTED 55242/MCA DANNY TENAGLIA
24 | 25 | 26 | 7 | DESCARGA RAMBUNCTIOUS 0002/RAM LATIN EXPRESS ()] 30 | 41 | 8 | cAN'T KNOCK THE HUSTLE ) (1) (x) FREEZE/ROC A FELLA 53251 PRORTY e AYZ |
25 | 23 | 23 | 7 | KEEP ON DANCIN' JELLYBEAN 2514 SHADES OF RHAPSODY 24 | 21 | 18 | 18 | MY BOO ()50 SO DEF /8358COLUMBIA @ GHOST TOWN DJ'S |
3| 48 3 LOVE ME THE RIGHT WAY ‘96 LOGIC 59053 @ RAPINATION & KYM MAZELLE | 25 | » 14 3 LIKE | DO (T) (x) ROWDY 35079/ARISTA @ FOR REAL
21 | 27 | 33 | 5 | BOLERO CHACHA Q0L EERSARIGIMANOTG 26)| 38 | 34 | B | KEEP PUSHIN' (T) MAW O12/STRICTLY RHYTHM BORIS DLUGOSCH PRESENTS BOOOM! |
28 | 28 | 32 | 5 | THAT LOOK SLIPN'SLIDE IMPORT/DECONSTRUCTION DEIPACY 21 | 16 | 20 | 17 | KEEP ON JUMPIN' (1) (0 LOGIC 53054 @ MARTHA WASH & JOCELYN BROWN _
21§ 20 | Qe RccVECONNMANDMEHShTRATDI:: GISELEACKSON 4 2| YOU CAN DO IT (BABY) ) (x) GIAN T STEP/BLUE THUME 3093/GRP NUYORICAN SOUL FEAT. GEORGE BENSON
82 | — 2 | HOLDING ON TO YOUR LOVE KING STREET 1048 STEPHANIE COOKE 29 | 2 | 7 | STEELO (1 Biv 10 850557/MOTOWN * 702
31 | 39 | 4 4 E-O-E OLD MORTALES 41193/BMG LATIN KING AFRICA 30 | 27 | 47 3 PONY (T) 550 MUSIC 78354/ PIC ® GINUWI NT
BBNCRNUE WL G RS G TSR ® GLORIAESTEFAN | [(31)| RE-ENTRY | 16 | THE THINGS THAT YOU DO (1) () MERCURY 578713 # GINA THOMPSON
33 | 31 ] 31| 6§ | KLUBBHOPPING 2vx 66058 CNEEHZNTS 32 | 20 | 15 | 15 | DO YOU MISS ME (T) (x) CLASSIFIED/TIMBER! 0228/TOMMY BOY JOCELYN ENRIQUEZ |
34 130 | 28 | 8 | SURVIVE EmoTIvE 788 SAUNDRAIMARQUEZ 33 | 25 | 32 | 8 | 1 DON'T NEED YOUR LOVE (1) upsTARS 0120  ANGELINA |
(5] 41 | 45 [ 3 | WATCHA GONNA DO? sTrc Ly Ry 126t DESA 34 | 18 | 30 | 7 | SHAKE THAT BODY (7) (x) COLUMBIA 78388 ROBI ROB'S CLUBWORLD FEATURING YA KID K |
36 | 21 | 17 | 12 | BAD MAN JUNKDOGOI/CHAMPION ®. SISTERIBLISS 35 | 29 | 31 | 4 | GIVEME A LITTLE MORE TIME () () GO! DISCS/LONDON 850745/ISLAND ® GABRIELLE |
46 4 12 | EVERYBODY'S FREE (TO FEEL GOOD) PULSE-8 IMPORT & ROZALLA 3% | 23 27 5 SNAPSHOT (T) () RHINO 76032 _;EUJE
u * % * HOT SHOT DEBUT* * * 48 | 36 | 4 | usUAL SUSPECT (7 Tommy 8oy 753 BIG NOYD |

NEWP | | | ONEAND ONE DECONSTRUCTION I3268/ARISTA ® ROBERT MILES FEAT. MARIA NAYLER 38 | 35 | 28 | 21 | YOU'RE MAKIN' ME HIGH/LET T FLOW (M) (T) (X LAFACE 24 161ARSTA @ 1ONI BRAXTON |
39 | 29 [ 24 | 11 | IT DOESN'T MATTER MAXI 2040 SHAY JONES 39 | 32 | 20 | 12 | WU-WEAR: THE GARMENT RENAISSANCE () 6G 8547 95650 # RZA FEAT. METHOD MAN & CAPPADONNA
NEW) 1 HOLIDAY EIGHT BALL 89 GLENN TOBY 40 | 37 35 2] | C'MON N' RIDE IT (THE TRAIN) (M) (1) (x) QUADRASOUND/BIG BEAT 95664/AG  ® QUAD CITY DJ'S
1) 88 2 | SHOUT coLumBIA 78421 STAXX Of JOY 41 | 36 | 24 | 10 | HIT ME OFF (M)(T) (X) MCA 55224 & NEW EDITION
50 | — 2 LIKE 1 DO ROWDY 35079/ARISTA ® FOR REAL NEW) 1 | FELL IN LOVE (1) {X) ROBBINS 72007  ROCKELL |
NEW D 1 NO ONE CAN LOVE YOU MORE THAN ME EASTSIDE IMPORT/ALMIGHTY HANNAH JONES 43 | 146 37 3 WAKE UP (T) WU-TANG 53238/PRIORITY @ KILLARMY |
M4 | 5 —I — 2 | SET IT OFF EASTWEST 65991/EEG ® ORGANIZED NOIZE (FEAT. ANDREA MARTIN AND QUEEN LATIFAH) 44 | 30 | 29 | 14 | STAND UP (1) Dv8 120085/A&M LOVE TRIBE
NEW) | | MUSIC SAVED MY LIFE MAX 2044 CEVIN FISHER 45 | 33 | 44 | 18 | LOUNGIN (T) DEF JAM 575063/MERCURY ® LLCOoL J
NEW D 1 GET ANOTHER PLAN STREETWAVE 50007 ABSTRACT TRUTH | RE-ENTRY 5 FLOATIN' ON YOUR LOVE (T) T-NECK 854739/ISLAND ® THE ISLEY BROTHERS FEAT. ANGELA WINBUSH
47 | 40 [ 36 [ 5 | NIGHT MOVES puisE-8 MPORT ABIGAIL NEWD | 1| | STREET DREAMS i) (1) (0 coLumBia 78408 ® NAS
48 | 26 15 12 | KILLING ME SOFTLY WITH HIS SONG ATLANTIC 85501 ROBERTA FLACK 48 | 40 | 2 19 | TWISTED (M) (T) (X) ELEKTRA 66031/EEG & KEITH SWEAT
49 | 43 | 39 | 8 | HIT ME OFF MCA 55224 ® NEW EDITION RE-ENTRY 5 | NOFEAR (1) DUCK DOWN 53243/PRIORITY # ORIGINOO GUNN CLAPPAZ |
50 49 50 3 SKY HIGH BUSTIN' LOOSE/POPULAR 26013/CRITIQUE INDIVIDUAL NEW ) 1 STOMP (T) (X) QWEST 43766/WARNER BROS, QUINCY JONES FEAT. THE CAST OF STOMP/THE YES/NO PRODUCTIONS

(O Titles with the greatest sales or club play increases this week. ®Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl 1s unavailable. On Sales charl: (M} Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1996, Billboard/BP| Communications.
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Wal-Mart Gives Boost To Bluegrass
More Store Space Leads To Higher Sales

B BY DEBORAH EVANS PRICE

NASHVILLE—Several labels spe-
cializing in bluegrass music are see-
Ing a rise in sales thanks to Anderson
Merchandisers and Distribution
North America (DNA)Y’s involvement
in the “Wal-Mart Is Bluegrass Head-
quarters”™ promotion.

Tom Riggs, CEO of the Orlando,
Fla.-based Pinecastle and Webco
labels, estimates a 15% increase in
sales for some of his labels’ acts lea-
tured in the promotion. “Continental
Divide, [the late] Chubby Wise, and
[the compilation]| ‘Bluegrass 95’ seem
to have been the strongest three that
we've put in,” Riggs says. “Our initial
order to Anderson was the biggest
shipment we’ve ever made in one day,
in fact making that week the best
week we've had in terms of shipping
product. That kind of thing mukes it
pretty significant.”

According to Mark Wheeler, direc-
tor of sales and marketing for

tounder, 150 Rounder titles were
included in the campaign, among
them projects by Alison Krauss, the
Del McCoury Band, Claire Lynch,
Tony Rice, and IlIrd Tyme Out.
“We've been real happy about it,”
Wheeler savs of the campaign. “We
consistently see reorders where we
didn’t see them that often hefore.
There’s a wonderful reorder pattern,
and we see this continuing to build

throughout the Wal-Mart stores that
have been involved.”
Riggs and Wheeler both believe

[ | R e

Pinecastle act Continental Divide
recently signed autographs and per-
formed at the Hendersonville, Tenn.,
Wal-Mart as part of the “Wal-Mart Is
Bluegrass Headquarters” campaign.
Pictured, from left, are Continental
Divide’s Mike Anglin, Anderson Mer-
chandisers’ Jim Gilbert, Continental
Divide’s Jimmy Bowen, Henderson-
ville Wal-Mart manager Jeff Givens,
and Continental Divide’s Rickie Simp-
kins, David Parmley, and Scott Vestal.

that the campaign has ruaised the pro-
file of bluegrass music. “We had a lit-
tle bit ot a presence with bluegrass
before, but the fact of the matter is
that it was put in the country section.
There was no way to alert [people]
that bluegrass stood on its own as a

Opry’s Hal Durham Retires;
Succeeded By Boh Whittaker

B BY CHET FLIPPO

NASHVILLE—The Grand Ole Opry,
one of country music’s pillars, has been
gradually entering a new era, with
such pioneers and icons as Bill Monroe,
Roy Acuff, and Minnie Pearl having
died.

Now, Hal Durham, longtime Opry
chief and presi-
dent of Gaylovd
Entertainment
Co.’s Grand Ole
Opry Group, is re-
tiring, as of Fri-
day (1). Succeed-
ing him is Bob
Whittaker, who
has been Opry
GM and VP of the
Opry Group since 1993. Both say the
continuing emphasis at the Opry will
be on expanding its roster of young
artists, continuing to present a wide
spectrum of country music, and pre-
serving country music’s history.

Durham joined WSM-AM Nashville
as an announcer in 1964 and became
Opry GM in 1974, two years after the
venue moved from the Ryman Audito-
rium to Opryland. Durham was named
president of the Grand Ole Opry Group
in 1993.

Whittaker began his career as per-
sonnel manager of the Opryland theme
park and served as its GM until shift-
ing to the Opry Group, which includes
the Opry, Ryman Auditorium, the

DURHAM

Wildhorse Saloon, shows at the Opry-
land theme park, and the Nashville on
Stage concert series.

Whittaker plans to continue to
expand the Opry’s uppeal, saying, “It’s
important for us to bring in Garth
Brooks, Vince Gill, Martina MeBride,
Travis Tritt, and Patty Loveless. And
when we bring the voung acts, like
Brvan White, Terri Clark, and Faith
Hill, they bring their own young fans
with them. Those young fans then see
the great traditions and the legends of
the Opry, experience the roots of coun-
trv music, and become Opry fans.
There are 23-25 acts on that stage
every Iriday and
Saturday night,
ranging {rom
Hall-of-Famers to
new artists.”

Whittaker says
he is working to
book artists early
for guest shots so
that the Opry can
do more promo-
tion than it has in the past (many pro-
motional appearances are last-minute
occurrences). “We have John Berry
this weekend,” he says, “and we
booked that seven weeks ago, so we
could promote it.”

As an example of upgrading the
show’s lineup, a recent weekend saw
the following acts at the Opry: Brooks,
Reba McEntire, Gill, McBride, Dia-

(Continued on puge 34)

WHITTAKER

viable genre,” Wheeler says. “But
because we were able to get some
strong catalog titles and some key
new releases [in Wal-Mart|, it’s real-
ly strengthened the section. We were
able to build it up from flairly minimal
quantities and make it a viable force
to be reckoned with.”

Anderson pop/rock music buyer
George Deahl, who was formerly
bluegrass buyer, says the program
was initiated in response to consumer
interest in the genre. “We're trying
to please Wal-Mart customers, and
that’s what they were asking for, so
that’s what we gave them,” Deahl says

Song Of The Year. SESAC held a dinner to honor its country music writers and
publishers during Country Music Week. At the dinner, “Not That Different,” as
recorded by Collin Raye, was named SESAC’s 1996 Country Song of the Year.
Pictured, from left, are SESAC president/COQO Bill Velez, “Not That Different” writer
Karen Taylor-Good, Warner/Chappell executive VP/GM Tim Wipperman (publisher

h of the song), and Pat Rogers, SESAC senior VP of writel lishe ions.
(Consinued on page i) g), an oger: C senior of writer/publisher relations

Wilson, Maher

ON THE ROW: More label rumblings as two executives
depart. Walt Wilson is out as exccutive VP/GM at Capitol
Nashville, and Brent Maher resigns as president of Mag-
natone Records. No word on Wilson’s plans or replace-
ment. Maher, meanwhile, is leaving to concentrate on writ-
ing and producing. He says he will produce Wynonna’s
next album and Kenny Rogers’ upcoming projects for
Magnatone. No word on a replacement for Maher, who was
one of the label’s founders.

The National Academy of Recording Arts and Sciences
(NARAS) is increasing the size of' its Music City {ootprint.
On a recent visit to town, NARAS president Michael
Greene said that the organization has purchased a build-
ing on Wedgewood Avenue that will house an extensive

Jukehox Users Select Country

Depart Labels;

the machine. His index finger, almost completely severed,
was reattached by doctors at Vanderbilt Hospital, and the
subsequent physical therapy has been successful.

Mindy McCready trod the boards of the Grand Ole
Opry stage for the first time while taping the TNN special
“Alabama’s Christmas Greeting.” She joined Alabama,
MeDBride, and Aaron Tippin in taping the show, which will
air Dec. 11 and 19 at 8 p.m. EST . .. Lyle Lovett, David
Ball, Jimmie Dale Gilmore, and Junior Brown were
among the artists who taped a tribute Oct. 23 at the Para-
mount Theatre in Austin, Texas, for the late Walter Hyatt,
who died in the May 11 ValuJet crash in Florida. The show
will air next spring on PBS as part of the 22nd season of
“Austin City Limits”. . . Decca Records has released a CD

with four versions of the

added that NARAS Nush-
ville regional director
Naney Shapiro is being
promoted to senior execu-
tive director, Nashville.

library, expanded staff, and
interactive facilities. He

Nashville
g

GARTH BROOKS cracks
the “Top 40 Jukebox Sin-

compiled by the Amuse-
ment & Music Operators
Assn. The list was first
compiled in 1989 and was
revised in 1992 and this year. Brooks breaks in at No. 25
with “I'riends In Low Places.” Patsy Cline’s “Crazy” con-
tinues to be No. 1 on the chart. Other country contenders
are Cline’s “I Iall To Pieces,” No. 17; David Allan Coe’s
“You Never Even Called Me By My Name,” No. 23; and
Tammy Wynectte’s “Stand By Your Man,” No. 40 . . .
Brooks is the first country artist to appear on VH1’s “Sto-
rytetlers.” His program will run at various times during
the first halt of December . .. Brvan White will appear
on a segment of CBS soap opera “The Bold And The Beau-
tiful” in mid-November:

Pam Tillis canceled her remaining 1996 dates after her
doctor advised her to rest her voice . .. Michelle Wright
will serve as celebrity spokeswoman for the 1997 Special
Olympics World Winter Games, scheduled to be held this
February in Canada . . . Clay Walker will headline the
15th annual Christmas for Kids benefit show Nowv. 26 at
the Grand Ole Opry. Other performers at the show will
include 4-Runner, Tracy Lawrence, Martina McBride,
and the Oak Ridge Boys . .. Marty Stuart and Dwight
Yoakam helped Buck Owens at the grand opening of his
Crystal Palace Club in Bakersfield, Calif., Oct. 23-Satur-
day (26) . . . Alan Jackson’s guitar player, Danny Groah,
has returned to action after recovering from a bad hand
injury. In July, he was thrown from his garden tractor and
dragged across the yard, with his left hand trapped under

gles O All Time” list, as ™ |

by Chet Flippo

bluegrass classic “Rocky
Top,” which is a Tennes-
see state song and the
fight song for the Univer-
sity of Tennessee. Pro-
ducer Scott Rouse and
executive producer Mark
Wright cleaned up the
master recording and
produced the radio mix, |
the longer dance club
mix, the “Championship
Football Mix,” and the
original version ot the
Osborne Brothers’ rendition of the Felice and Boud-
leaux Bryant song, which was first released Nov. 16, 1967.

DOES—T] 1IS-SOUND-FAMILIAR DEPT: “Carl Shook,
WEKYW Louisville [Ky.| veteran, did a little private
research. Between May 8 and Oct. & ... Shook received
440 new country and western records—880 sides—which
averages six new sides per day. Shook feels that this over-
releasing is not giving [DJs] a chance to air all the good
tunes sufficiently to really give them a public test.” That’s
from 1952 and is one of the great pieces of detail from
Ronnie Pugh’s thoroughly researched, definitive biogra-
phy of Ernest Tubb. “Ernest Tubb: The Texas Trouba-
dour;” just out from Duke University Press, is a model of
country scholarship from Pugh, the head of reference at
the Country Music Foundation. One thing I learned from
the book is that Tubh, who was buried in 1984 at Her-
mitage Memorial Gardens near Nashville, does not have a
headstone on his grave, although his son, his fan club, and
the Grand Ole Opry Trust Fund have tried to provide one.
Pugh reports that Tubb’s widow [from whom he was sep-
arated at the time of his death] will not allow one to he
erected. The last time Pugh visited the unmarked grave,
he says, there was a small, handmade, wooden cross with
the word “Duaddy” inscribed on it, and a single flower
marking the spot.
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TOP COUNTRY ALBUMS

PROVIDED BY

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

SoundScane

o e z
g12)2|8 2 |8)1£15 |8 .
2| 5| 2| €| ARTIST TITLE | £ 2| 5| 2| €| aRTST TITLE | =
P 1 3| & | 3 | (ABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = I 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a

*x*NO. Tx % » 44 1 46 | 135 | TIM MCGRAW A‘ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON _-_-
1 1 1 15 | LEANN RIMES cure 77821 (10.98/15.98) 15 weeks at No. | BLUE 1 38 | 4l 39 | 20 | NEAL MCCOY ATLANTIC 82907/AG (10.98/15.98) NEAL MCCOY | 7
2 2 2 4 CLINT BLACK RCA 66671 (10.98/16.98) THE GREATEST HITS 2 39 | 40 | 40 | 28 | JO DEE MESSINA CURB 77820 (10.98/15.98) JO DEE MESSINA | 22
3 3 3 26 | GEORGE STRAIT A MCA 11428 (10.98/16.98) BLUE CLEAR SKY 1 40 | 36 | 32 9 | THE BEACH BOYS RIVER NORTH 161205 (11.98/15.98) STARS AND STRIPES VOL. 1 12
* % * GREATEST GAINER * % % 41 | 39 41 63 | TERRI CLARK @ MERCURY NASHVILLE 526991 (10.98 £0/16.98) [fR TERRI CLARK 13
@ 6 8 7 (?AE#(TLANI(\:Sﬁ\'ZILEghm A DID | SHAVE MY LEGS FOR THIS? 4 42 35 38 17 | WADE HAYES COLUMBIA 67563/SONY (10.98 EQ/15.98) ON A GOOD NIGHT 11
— 43 | 46 | 45 | 58 | TRAVISTRITTA GREATEST HITS — FROM THE BEGINNING | 3
5 4 4 27 | BROOKS & DUNN A ARISTA 18810 (10.98/15.98) BORDERLINE 1 WARNER BROS. 46001 (10.98/16.98)
6 5 5 89 SHANIA TWAIN A°® MERCURY NASHVILLE 522886 (10.98 £(/16.98) THE WOMAN IN ME 1 ‘ i; Z; 2;4 EE(SJR:; SR R 3 (e BUREICOUNTRY (SOUNDTRQCK; 415
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! i 7 5 ﬁgﬁgg%gg?&g%og&w %8 CRANITUP - THE M AL ’ 42 36 35 HANK WILLIAMS, SR., IR., &: THREE HANKS: MEN WITH BROKEN HEARTS | 29
8 | 7 | 6 | 4 | JOHN MICHAEL MONTGOMERY wraToomieees: I & CURB 77868 (10.98/15 98) : |
ATLANTIC 82947 {10.98/16.98) 47 | 45 | 55 | 3 | K.T.OSLIN BNA66920/RCA (10.98/16.98) MY ROOTS ARE SHOWING... | 45
9 11 9 25 MINDY MCCREADY @ BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS 5 55 59 52 | ALABAMA A RCA 66525 (10 98/15.98) IN PICTURES 12
10 9 13 | 30 | BRYAN WHITE @ ASYLUM 61880/E€G (10.98/15.98) BETWEEN NOW AND FOREVER 7 49 | 48 | 50 | 70 | BRYAN WHITE @ asvium 61642/€G (1098/15.98) BRYAN WHITE 13
11 | 12 | 12 | 52 | ALAN JACKSON A’ ARiSTA 18801 (10 98/16.98) THE GREATEST HITS COLLECTION | | 50 | 38 | 35 | 9 | BILLY RAY CYRUS MERCURY NASHVILLE 532829 (10.98 EQ/15 98) TRAIL OF TEARS | 20

12 | 10 [ 10 | 21 | VINCE GILL @ wea 11422 10 9816.98) HIGH LONESOME SOUND | 3 51 | 49 | 59 | 28 | DIAMOND RIO @ ARISTA 18812 (10.98/15.98) Y
13 | 14 | 17 | 33 | PATTY LOVELESS @ EPIC67269/SONY (10.98 EQ/15.98) THE TROUBLE WITH THE TRUTH | 10 @ 57 | 54 | 40 | LONESTAR BNA66642/RCA (9.98/15 98) LONESTAR | 11 |

17 18 97 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 53 51 51 58 | GEORGE STRAIT A’ MCA 11263 (39 98/40 98) STRAIT OUT OF THE BOX 9
15 15 14 8 TRAVIS TRITT WARNER BROS. 46304 (10.98/16 98) THE RESTLESS KIND 7 54 | 60 56 2 3@?512%551 'Q'éff?fa'?Y GETTIN' OUT THE GOOD STUFF | 12
16 | 13 | 11 BeRp) TRISHA YEARWOOD wca 11477 (10591698 EYERVEORMIIONS | ¢ 55 | 58 | 64 | 101 | CHARLIE DANIELS @ £PiC 64182/SONY (5.98 £Q/9 98) SUPERHITS | 35
17 20 23 17 | TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) BR DREAMIN’ OUT LOUD 17 56 51 63 | 271 | BROOKS & DUNN A‘ ARISTA 18658 (9 98/15 98) BRAND NEW MAN 3
18 | 22 | 22 | 61 | COLLIN RAYE A EPIC 67033/SONY (10.98 E/15.98) | THINK ABOUT YOU 5 57 | 50 | 42 | 35 | WYNONNAA CURB 11090/MCA (10.98/16.98) REVELATIONS 9
19 16 16 38 | TRACY LAWRENCE A ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON 4 58 56 m 10 | RANDY TRAVIS WARNER BROS. 46328 (10.98/16.98) FULL CIRCLE 9
20 | 19 | 20 | 48 | GARTH BROOKS A’ CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES | 1 59 | 59 | 60 | 118 | WILLIE NELSON @ COLUMBIA 64184/SONY (5 98 EQ/9.98) SUPER HITS | 34
21 18 19 13 | PAUL BRANDT REPRISE 46180/WARNER BROS. (10.98/16,98) CALM BEFORE THE STORM 14 63 61 | 160 | REBA MCENTIRE A* MCA 10906 {10.98/15.98 GREATEST HITS VOLUME TWO 1
22 | 2 | 15 | 5 | JOHN BERRY CAPITOL NASHVILLE 35464 (10.98/15.98) FACES | 9 61 | 53 | 49 | 27 | TOBY KEITH MERCURY NASHVILLE 531192 (10.98 EQ/15.98) BLUE MOON '
22 | 2| 28 5 yvfgI[gsligvégg?zs(ﬁasnssa) THE BEST OF COUNTRY SING THE BEST OF DISNEY | 23 62 | 62 57 | 124 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN 1 3 |
24 | 23 | 21 | 124 | VINCE GILL A® MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 2 63 | 64 | 71 | 20 | ALABAMA RCA 66848 1498/9.98) SUPER HITS | 63

27 | 26 | 60 | FAITH HILL A WARNER BROS 45872 (10.98/16.98) IT MATTERS TO ME 4 | 64 | 61 | 53 | 8 QOLJS[?EE 0’§§5’§‘;§§,1‘5 %8) R NOW THAT I'VE FOUND YOU: A COLLECTION |
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28 | 26 | 25 | 24 | SAMMY KERSHAW MERCURY NASHVILLE 528893 (10.98 EQ/17.98) POLITICS, RELIGIONAND HER | 17 | NEW ) 1 KEVIN SHARP ASYLUM 61930/EEG (10.98/15.98) MEASURE OF A MAN | 66
29 | 25 | 24 | 4 | DOLLY PARTON risic ioe 53041 (109816 98) TREASURES | 24 | | 67 | 68 | 69 | 8 JOHN MICHAEL MONTGOMERY A JOHN MICHAEL MONTGOMERY | 1

* % * PACESETTER * * * 68 | 69 | 68 | 108 | ALABAMA A RCA66410(10.98/15.98) GREATEST HITS VOL. Ill 8

37 | 48 15 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) R 1 STOLED THIS RECORD | 30 69 | 6/ | 66 | 14 | RICK TREVINO COLUMBIA 67452/SONY (10 98 EQ/15.98) LEARNING AS YOU GO | 17
a3 |z 10 | TY HERNDON EPIC 67564/SONY (10.98 £Q/15.98) LIVING IN A MOMENT 6 70 | 71 75 | 50 | MARTINA MCBRIDE @ RCA 66509 (9.98/15.98) WILD ANGELS | 17
32 | 31 | 33 | 48 | VINCE GILL A MCA11394(1098/16.98) SOUVENIRS | 3 71 | 75 | 74 | 53 | CLAY WALKER A GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 10
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(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 miflion units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titie. © 1996, Billboard/BPI Communications, and SoundScan, Inc.
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by Wade Jessen

W()RTH THE EFFORT: With 32,000 units, “Did 1 Shave My Legs IFor
This?” by Deana Carter increases by more than 5,500 units to win Greatest
Gainer honors on Top Country Albums (6-4). That gain pushes it 37-31 on The
Billboard 200. “Strawberry Wine,” the lead single from the set, uncorks a
10,000-piece week to hold the No. 2 spot on Top Country Singles Sales
Carter’s single trails LeAnn Rimes' “Blue” (Curb) by a little more than 1,000
units, the second-smallest lead that title has held during the 20 consecutive
weeks it has controlled the No. 1 slot.

John Rose, sales VP at Capitol Nashville, says airplay support for “Straw-
berry Wine” is the primary reason for the albunt’s jump, but he also credits
extraordinary enthusiasm at the account level, where, he says, Carter has
enjoyed a warm reception,

Meanwhile, “Strawberry Wine” gains more than 400 spins, jumping 12-7 on
Billboard’s Hot Country Singles & Tracks. Carter’s song is the only debut
single by a new artist in the top 25 of that chart and one of only three such
singles in the upper half of that chart. “Deana has waited so long just to get
a record out there,” says Terry Stevens, promotion VP at Capitol Nashville.
“It’s great to see this thing take off on the first single.” Carter was signed to
the label by its former chief, Jimmy Bowen, in 1993,

GRANI) THEFT: With a 28% increase, Cledus “T.” Judd’s “I Stoled This
Record” wears our Pacesetter crown on Top Country Albums (37-30), mov
ing 6,500 units. Cliff Chenfeld, co-owner of Razor & Tie, says that Judd's
increase can be traced to programs with Anderson Merchandisers at Wal-
Mart stores and to video exposure on CMT. “On the first video, everyone got
a real kick out of it, but they weren't aware we had a whole album. With the
new clip, the audience is realizing that | the album] exists and that they can own
it,” says Chenfeld. The new clip, “(She’s Got A Butt) Bigger Than The Beat-
les,” is in medium rotation at CMT. Judd’s albumn hikes 18-12 on our Heat-
seekers list and re-enters The Billboard 200 at No. 180.

MIGHT BE A GIANT: Opening at No. 66, Kevin Sharp boasts the only
entry on Top Country Albums with his debut set, “Measure Of A Man.” Tt
moves 3,000 units. Joe Mansfield, co-president of Asylum, says that he’s
encouraged by the carly interest in Sharp’s album and the lead single,
“Nobody Knows.” Mansfield says that Sharp, who is recovering from cancer-
related radiation treatment, is the subject of an upcoming NBC TV movie
Mansfield says that the show will be broadeast in the spring of '97. Sharp will
be portrayed by Fred Savage, star of ABC’s “The Wonder Years."

SPOONFUL OF TWANG: Billboard's Hot Country Singles & Tracks is dot-
ted with an unusual number of cover songs, one of which eclipses the chart suc-
cess of the original. Terri Clark’s Mercury Nashville reading of Linda Ron-
stadt’s 1978 crossover hit “Poor, Poor Pitiful Me” rises 29-20, outshining
Ronstadt’s showing on both the eountry and pop lists. Ronstadt’s version
peaked at No. 46 on Hot Country Singles and at No. 31 on the Hot 100,

Here are the remaining four covers (with this week’s chart movement):
“Nobody Knows” by Kevin Sharp (43-43), a 1996 track from the Tony Rich
Project; “Cherokee Boogic” by BR3-49 (53-52), originally released by Moon
Mullican in 1951; “Just When I Needed You Most™ by Dolly Parton (63-66).
a 1979 top five pop hit for Randy Vanwarmer; and “I Wouldn’t Be A Man” by
Billy Dean (debuting at No. 69), originally released in 1988 by Don Williams.

WAL-MART GIVES BOOST TO BLUEGRASS

(Continued from page 32)

of the campaign, whieh started in
June and will continue indefinitely. “A
couple of our regionals and their dis-
trict managers got together and fig-
ured out where to put these prepacks
| specially selected product from key
labels| and gave us a list of about 175
stores that they went out to. It was
basically where you'd think they’d go:
the Kentucky region, Virginia, the
Carolinas, Appalachian-type coun-
try.”

According to Deahl, staffers at
DNA “put together the top titles from
several labels—Rounder, Rebel,
Pinecastle. We chose what we thought
was the best to put out there and let
it fly,” he says.

In addition to increasing the num-
ber of bluegrass titles available at
participating outlets, the campaign
also involved 2-inch buttons for store
personnel to wear that say “Wal-Mart
is your bluegrass headquarters.”
Other point-of-purchase materials
include fliers, back-up cards, and
banners above showboards.

In-store appearances have also
been a key element in the success of
the promotion. Pinecastle’s Continen-
tal Divide is among the acts that have
been making in-store appearances. “I
think it’s helping sales of our new
album,” says founder/lead vocalist
David Parmley. “I'm glad to see Wal-
Mart giving bluegrass music this kind
of shot. The in-stores have gone real
good.”

“It was great,” Continental Divide
banjo player Scott Vestal says of the
band’s appearance at a Henderson-
ville, Tenn., Wal-Mart. “We per-
formed four songs in the record
department, and people were dancing
and clapping.”

Other acts are also doing in-stores.
“The last week of September, we had
an in-store in Owensboro, Ky., with
Del McCoury,” Wheeler says. “We
figure it’s alerting consumers that
they can go to Wal-Mart to find their
bluegrass music.”

Ronnie Reno of the Reno Brothers
says they recently appeared at a Wal-
Mart near Louisville, Ky., signing
autographs and performing a short
set. “We had a nice crowd, and Wal-
Mart did a beautiful job for us,” Reno
says. “They had a nice table set up,
and they had printed up fliers that
they circulated {as well ag] small
posters. T was very impressed with
the way they handled it. We have a

tremendous amount of bluegrass and
acoustic music fans that shop at Wal-
Mart. I'm just thrilled to death that
Wal-Mart is jumping on the wagon
with us.”

Riggs also says he’s pleased that
Wal-Mart is giving bluegrass more
exposure. Does he feel bluegrass gets
a lot of support from the major retail
chains? “Frankly, we don’t,” he
admits. “You are going to find Alison
Krauss from Rounder . .. and some
Bill Monroe albums probably from the
MCA days. And you will see a smat-
tering of others, but basically only the
top names will be there . .. The cus-
tomer has been trained [to believe|
that he’s not going to find a lot of
bluegrass in most of the chain
stores.”

Dan Hays, executive director of the
International Bluegrass Musie Assn.,
admits that promoting bluegrass
music does have its challenges.
“There are 55 million people in the
United States that enjoy bluegrass,”
he says. “Our record sales aren’t
nearly what they ought to be, but a lot
of that is simply because we don’t
have the broadcast exposure that the
music deserves, and we haven’t
had the record store space. We
haven’t had that exposure, so we have

to tie all those things together—
radio, records, artists, their tour
dates, and stores.”

Hays says he does see retailers
providing bluegrass with more shelf
space. “I think the stores that are
carrying the product consistently
and are working with the industry
will see and are seeing results,” he
says. “We are excited about the num-
ber of stores carrying the product.
They are starting to pay attention to
new releases, to what’s hot on radio,
to who are the exciting artists out
there, and to who are some of the
artists who have catalog product that
are evergreens and will always sell
well. They are stocking those things
and finding they can be successful by
devoting some space to them.”

Deahl is unsure of the plans his
successor may have for bluegrass
promotion, but he’s pleased with how
this campaign has fared. “I think it
did great,” he says. “It’s American
music for the masses. I think for
those 175 stores, the sales were good.
Since I'm a blues fanatic, I'd love to
do it with blues, but that’s going to be
a little bit tougher. Bluegrass is such
a live thing. There are so many
groups and so many festivals around,
it's easier.”

OPRY’S HAL DURHAM RETIRES
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mond Rio, Mila Mason, Marty Hag-
gard, Buek Owens, and Hank Thomp-
son.

“One of the reasons the Grand Ole
Opry has been successful for these 71
years,” Whittaker says, “is that it has
always been in evolution.”

Durham says he’s leaving the Opry
with considerable optimism for its
future. “We've had a very solid year,
and the lineups have been very good,”
he says. “We're still selling out some
shows here in October;, after the tourist
season.”

Durham feels the transition to
younger artists is under way. “The
great pillars have passed away,” he
says. “And we're looking to the newer
acts who will have to shoulder that bur-
den in the future. We used to have Bill
Monroe, Roy Acuff, Minnie Pearl, and
Marty Robbins here on a regular
basis.”

Now, he says, the Opry looks to the
likes of Gill, Brooks, Alan Jackson,

Ricky Skaggs, and Marty Stuart to
assume leadership roles.

“The demands on them, especially
on weekends, are tremendous,” he
says, “but they find a way. These
young people are finding themselves
engulfed in the mystique of the Opry,
and the more they play here, the more
they like it. There’s something about
the Opry that goes beyond just play-
ing the show. And their fans are com-
ing here now.”

Country Music Foundation director
Bill Ivey echoes Durham’s sentiments.
“The Opry has been quietly modern-
izing the show over the past few
years,” he says. “They're figuring out
their relationships with new artists
and new programming on the Opry’s
televised segment. The challenge is to
find a real identity for the Opry now,
when live radio doesn’t mean that
much anymore. I think that [modern-
izing| will continue. They are trying to
find a new path.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org } Sheet Music Dist.

Gram Int'l, ASCAP/Songs De Burgo, ASCAP)
66 JUST WHEN 1 NEEDED YOU MOST (Warner Bros.,
ASCAP/Fourth Floor, ASCAP/Terra Form, ASCAP) WBM
59 KING OF THE WORLD (Warner-Tamertane, BMI} WBM
74 KISS THE GIRL {Walt Disney, ASCAP/Wonderland,
BMI) HL

15 AIN'T GOT NOTHIN® ON US (Warner-Tamerlane, 42 GOING, GOING, GONE (Sixteen Stars, BMI/Sony/ATV
BMI/New Works, BMI/Warner Bros.. ASCAP/).E. Robin- Tree, BMI/AIl Over Town, BMI/New Wolf, BMI/Little Big
songs, ASCAP) WBM Town, BMI/American Made, BMI) HL/WBM

60 ALL | DO IS LOVE HER (Acutf-Rose, BMI/MCA. 22 GOODNIGHT SWEETHEART (Sony/ATV Cross Keys.
ASCAP/Delta Kappa Twang, ASCAP) WBM ASCAP/Sony/ATY Tree, BMI/Thanxamillion, BMI} HL

57 AMEN KIND OF LOVE (MCA, ASCAP) HL 73 HAVE WE FORGOTTEN WHAT LOVE IS (EMI Black-

51 ANOTHER YOU, ANOTHER ME (Irving, BMI/Baby wood. BMI/BTK, BMI/Girl Next Door, BMI/Warner-
Dumplin’, BMI/Blue Sky Rider. BMI) WBM Tamerlane. BMI)

11 BELIEVE ME BABY (1 LIED) (Mighty Nice, BMI/Wait 33 HER MAN (Irving, BMi/Colter Bay, BM1) WBM
No More, BMI/PolyGram Int'l, ASCAP/Julann, ASCAP) 62 HIGH LOW AND IN BETWEEN (Tom Collins, BMI)

HL WBM

71 BETTER LOVE NEXT TIME (Howlin' Hits, 67 HOME AIN'T WHERE HIS HEART IS (ANYMORE)
ASCAP/Square West, ASCAP/EMI April, ASCAP) WBM (Loon Echo, ASCAP/Zomba. ASCAP) WBM

65 BETTY'S GOT A BASS BOAT (Screen Gems-EMI, 6 1CAN STILL MAKE CHEYENNE (O-Tex, BMI/Hit Street,
BMI/Almo, ASCAP/Daddy Rabbit, ASCAP) HL/WBM BMI) HL

30 BIG LOVE (Warner-Tamerlane, BMI) WBM 47 1 CAN'T DO THAT ANYMORE (Yee Haw, ASCAP/WB.

26 BURY THE SHOVEL (Great Cumberland. BMI/Fugue, ASCAP) WBM
BMI/Windowcheese, ASCAP/Arms Songs. ASCAP) 8 1 D0 (Warner-Tamertane, BMI/Pollywog, BMI/Socan,
WBM BMI) WBM

13 CHANGE MY MIND (Zomba. ASCAP/Bull's Creek, BMI) 25 IRRESISTIBLE YOU (Sony/ATV Cross Keys, ASCAP) HL
WBM 55 IS THAT A TEAR (Alabama Band. ASCAP/Wildcountry.

52 CHEROKEE BOOGIE (Fort Knox, BMI/Trio. BMI} ASCAP/Miss Blyss, ASCAP/Lac Grand. ASCAP)

50 IT'S ALITTLE TOO LATE (EMI Blackwood. BMI/Songs

16 EVERY LIGHT IN THE HOUSE (Irving. BMi/Colter Bay. 01 Jasper. BMI/The Fat Rat, ASCAP/EMI Apnil, ASCAP)
BMI) WBM HL

10 THE FEAR OF BEING ALONE (Rick Hail, 19 IT'S ALL IN YOUR HEAD (Hamstein Cumberland,
ASCAP/Watertown, ASCAP/Fame. BMI) WBM BMI/Baby Mae, BMI/Give Reese A Chance. BMI) WBM

64 FRIENDS (That's A Smash, BMI) 69 | WOULDN'T BE A MAN (BMG Songs, ASCAP/Poly-
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i
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LET ME INTO YOUR HEART (Why Walk, ASCAP}
LIKE THE RAIN (Blackened, BMI) WBM

LITTLE BITTY (Hallnote, BMI} WBM

LIVING IN A MOMENT (Pat Price, BMI/Sydney Erin,

BMB

LONELY TOO LONG (Bash, ASCAP/Cootermo.
ASCAP/Blue Water, ASCAP/BMG, ASCAP) HL

LOVE IS STRONGER THAN PRIDE (Maypop,
BMI/Wildcountry, BMI/Makin’ Chevys, BMI/Sydney
Enn, BMI) WBM

LOVE REMAINS (Sony/ATV Tree, BMI) HL

LOVE WORTH FIGHTING FOR (EMI April, ASCAP/K-
Town, ASCAP/EMI Blackwood, BMI/Ticket To Ride,
BMI/Warner-Tamerlane, BMi/Mac Truk, BM{) HUWBM
LOVE YOU BACK (Little Big Town, BMI/Amercan
Made, BMI/Almo, ASCAP/Daddy Rabbit, ASCAP) WBM
THE MAKER SAID TAKE HER (Maypop, BMi/Wild-
country, BMI/Route Six, BMI/EMI Blackwood, BMI)
WBM/HL

MAMA DON'T GET DRESSED UP FOR NOTHING
(Sony/ATV LLC, BMI/Butfalo Prairie, BMI/Showbilty,
BMI/Don Cook, BMI) HL

MAYBE HE'LL NOTICE HER NOW (Big Giant. BMI/WB,
BMI) WBM

MAYBE WE SHOULD JUST SLEEP ON {T (Noosa
Heads, BMI/Emdar, ASCAP/Texas Wedge, ASCAP)

WBM
ME AND YOU (Acutf-Rose, BMI/Songs Of Rayman,

BMI/CMI, BMI) WBM
3 MORE THAN YOU'LL EVER KNOW (Post Oak. BMI) HL

63 MY ANGEL IS HERE (Sony/ATV Songs, BMI/Sony
Music UK, PRS/Longitude. BMI/Windswept Pacific,
BMI) HL/WBM

43  NOBODY KNOWS (Hitco, BMI/Joe Shade, BMI/Longi-
tude, BMI/D’jonsongs. BMI/EMI Blackwood, BMI) HL

56 NO WAY OUT (Careers-BMG. BMI/EMI Apnl,
ASCAP/House 0Of Bram, ASCAP} HL

39 ONE WAY TICKET (BECAUSE | CAN) (Warner-Tamer
lane, BMI/WB, ASCAP/Global Nomad, ASCAP) WBM

20 POOR, POOR PITIFUL ME (Warner-Tamerlane,
BMI/Dark Room, BMI) WBM

5 THE ROAD YOU LEAVE BEHIND (OId Desperados.

ASCAP/N2 D, ASCAP)

58 RUNNING OUT OF REASONS TO RUN (Zomba.
BMI/AMR, ASCAP/Sierra Home, ASCAP) WBM

32 SHE NEVER LETS IT GO TO HER HEART (Great Cum
berland, BMI/Tom Shapiro, BMI/Diamond Struck,
BMI/Mike Curb, BMI) WBM

75 SHE WANTS TO BE WANTED AGAIN (BMG, ASCAP)

29 SO MUCH FOR PRETENDING (Seventh Son.
ASCAP/Glen Campbell, BMI/New Court, BMI/Hayes
Street, ASCAP) WBM

14 STARS OVER TEXAS (Sony/ATV Cross Keys,
ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Teritee, BMI)

HL
7 STRAWBERRY WINE (Longitude. BMI/August Wind,

BMI/Great Broad. BMI/Geargian Htlls, BMI) WBM

40 SWINGIN' DOORS (Sony/ATV Tree, BMI/Careers-BMG,
BMI/Electnc Mule, BMI) HL

18 THAT OL WIND (Feelbilly, BMI/Breon's Island,
BMI/Major Bob, ASCAP/No Fences, ASCAP) WBM

48 THAT'S ANOTHER SONG (High Steppe. ASCAP/High

Seas. ASCAP/Acuff-Rose, BMI/Locust Fork.
BMI/Sony/ATV Tree, BMI) HL/WBM

28 THAT'S ENOUGH OF THAT (MCA, ASCAP/Sweet
Olivia, ASCAP/Famous. ASCAP) HL

38  VIDALIA (EMI Blackwood. BMI/Ty Land,
BMI/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP) HL

53 WE ALL GET LUCKY SOMETIMES (Sony/ATV Cross
Keys, ASCAP/Four Sons, ASCAP/Chrysalis,
ASCAP/Stone Angel, ASCAPY HL/WBM

36 WHAT WILL YOU DO WITH M-E {Cro-Jo, BMI/Dennis
Margan, BMI) WBM

46 WHEN COWBOYS DIDN'T DANCE (Music Genesis,
ASCAP/Pepe Morchips, BMI}

49 WHERE DO | GO TO START ALL OVER (Sony/ATV
Tree, BMI) HL

61 WHOLE LOTTA GONE (Golf Club, ASCAP/Atfiliated,
ASCAP/Oliverius, ASCAP/Cut-Write, BMI/C.S.A.. BMI)

35 A WOMAN’S TOUCH (PolyGram Int'l, ASCAP/Tokeco,
BMI/Zomba, ASCAP} WBM/HL

27  WORLDS APART (Benefit, BMI/Little Big Town,
BMI/American Made, BMI) WBM

45 WOULD | (Starstruck Wniters Group. ASCAP) HL

44 YOU CAN'T LOSE ME (Big Tractor, ASCAP/WB.
ASCAP/Kicking Bird, BMI/Thomahawk, BMI) WBM

68 YOU CAN'T STOP LOVE (Warner-Tamerlane,
BMI/Marty Party, BMI/Songs Of Polygram Internation-
al, BMi/Seven Angels, BMI) WBM

72 YOU JUST GET ONE (Benefit, BMI/New Don.
ASCAP/New Hayes, ASCAP)

34 YOU'RE NOT IN KANSAS ANYMORE (Coburn, BMI/Bro
N Sis. BMI)

34
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% | 35 | 32 | 1 | WHAT WILL YOU DO WITH M-E WESTERN FLYER | 3 NEWD | 1 | 5'0insonis bionts enoerson epcalBoM CUT | 10 |
R.PENNINGTON,WESTERN FLYER (C.MARTIN,R.TIGER) (C) STEP ONE 507
39 43 5 LET ME INTO YOUR HEART & MARY CHAPIN CARPENTER 37 (O Records showing an ncrease in detections over the previous week, regardless of chart movement, Airpower awarded to those records which
" CJI%\‘:TI(;\S'M'C‘CARPENTER (VECICARRERTER] f)ém;\:ﬁggﬁx attain 3200 detections for the first ime. @ Videoclip availability. Catalog number is for cassette single, or vinyt if cassette 1s unavailable. (C)
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(6)] 6 | 5 | 12 | CHANGE MY MIND crpol ashviLLe 58577 JOHN BERRY 20 | 19 | 17 | & | IRRESISTIBLE YOU rcA64598 TY ENGLAND
7 [ 7 [ 8 [ 1l | MEAND YOU onicassomch KENNY CHESNEY 21 | 20 | 24 | 3 | MAMA DON'T GET DRESSED UP FOR NOTHING ArisTA 13043 BROOKS & DUNN
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Oscar Liord Named SOny Discos VP/GM

FINAI LY, LLLORD: After much shuf-
fling and confusion. the executive
smoke may be clearing at Sony Discos.
As first reported in this column (Bill-
bourd, Aug. 24), Oscar Llord has been
named V' P/GM of Sony, effective imme-
diately.

For the past month, Llord has seived
as the de lacto head of Sony while the
label worked out the details of his con-
tract. As part of Llord's deal, Sony
acquired his record company, Right
Toueh Productions, for an undisclosed
sun. Llord, an industry veteran who
nmost recently was president of Right
Touch. declined to comment on his
appointment. saying he wants to wait
several weeks until he has assembled
his executive team.

Llord replaces George Zamora, who
is no longer with Sony. Zamora is in
negotiations with Warner Music In-
ternational. Another Sony stafter, Mi-
guel Trujillo, has migrated from Sony
to WEA Latina, where he becomes nat-
ional promotion manager.

While saying that he has no com-
ment regarding Zamora’s employ ment
situation, WIEA Latina VI Sergio Ro-
zenblat notes that he is in the process
of hiring a branch manager in Puerto
Rico. Rozenblat adds that he is looking
for promoters for Chicago uand Cali-
fornia.

Meanwhile, Sony is seeking a re-
placement for Marco Antonio Rubi,
who has resigned as Sony’s A&R
director.

Do not expect the dust to settle any-
time soon in the executive chambers of
the U.S. Latin labels. Another major,
PolyGram Latino, will likely undergo
staff convulsions with the arrival of
Marcos Maynard, the former Poly-

by John Lannert

Gram Brasil president who is heing
hrought to Miami to duplicate his first-
place success in Brazil with Poly-
Gram’s U.S. and Mexican imprints
(Billboard, July 13). Maynard has so
tar denied that seismic staff changes
are atoot at either PolyGram Latino
(U.8)) or PolyGram Mexico. Don’t bet
onit.

In any case, with all of the execu-
tive moves that have taken place in
1996, it is clear why EMI Latin and
Fonovisa have prospered on the charts
in the past several yvears. The Los
Angeles-based record companies are
the only ones whose executive leader-
ship has remained intact since 1990.

WEA LATINA WITH CAFFEINE:
And speuaking of WEA Latina, Sergio
Rozenblat says that Café Tacuba’s
album “Avalancha De Exitos” is due
Nov. 15. The set, by the way. was pro-
duced by Gustavo Santaolalla, not
David Byrne, as was reported in last
week's issue. Byvrne, however, duets
with the band on one track on the
album, which is a seintillating. diverse
set that contains the quartet’s very cool,
stylized covers of such hits as “Qjala
Que Liueva Café” and “Perfidia.”
Other WEA Latina artists expected
to release product in the first quarter
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of 1997 are faumed Spanish actor/singer
Miguel Bose and two new pop acts:
Ttalian singer Paolo Meneguzzi and
Mexican vocalist Sergio Facchelli.

Set to drop in the first trimester is a
collection of greatest hits by Fito Pacz
that were recut by the Argentinian
star. In the studio are regional Mexican
act Lalo Y Los Descalzos, merengue
veteran Tofo Rosario, and pop diva
Yolandita Monge, whose album is
being produced by Sergio George :nd
boasts guest appearances by famed
salsero/actor Rubén Blades and Café
Tacuba.

RMM REVVIN” In November, RMM
and its affiliate imprints are putting out
an interesting mix of jazz, dance, and
tropical product. TropiJazz is dropping
a bolero instrumental album by Hum-
berto Ramirez titled “Canciones De
Amor.” Also due on Tropiduzz is ‘Jam-
min’ In The Bronx.” a live tribute to
renowned Afro-Cuban bandleader
Frank “Machito” Grillo that features
the last performance by Machito’s
orchestra.

“La Clave Latina,” a concept disc
that serves as the musical retrospective
to an upcoming exhibit by noted Puer-
to Rican photographer Ricardo Betan-
courl, boasts hits {rom the past 15
years by a star-studded lineup that lca-
tures Tito Puente, Celia Cruz, Eddie
Palmicri, Willie Colén, and Mare
Anthony. The exhibit is scheduled for
Nov. 21 at Puerto Rico’s Museum of Las
Américas. A portion of the sales of “La
Clave Latina” will be donated to the
Raul Julia Ending Hunger Fund.

Soho Latino is putting out a dance

(Continved on puge 38)
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20 911 (Garmex, BM!}

ADIOS, ADIOS AMOR (Warner Chappell)
4 AMAME UNA VEZ MAS (Diam. BMI/Anahi Magic
ASCAP}
3 AMOR TOTAL (Copyright Contro!)
37 AQUI. EL QUE MANDA SOY YO (Sony Music, ASCAP)
12 ATADA A TU VOLCAN (Copyright Control)
15 CHIQUITA BONITA (Zomba Golden Sands. ASCAP}
9 CUANDO FUISTE MIA (ADG. SESAC)
6 CUESTION OLVIDADA (TN Ediciones, BMI)
29 DAME (MCA, ASCAP/The Fly. ASCAP/Bee
ASCAP/Warner-Tamerlane. BMI/Kikoman, BMI)
31 DUELE EL AMOR (vander, ASCAP)
21 EL DISGUSTO (Copyriglit Control}
2 EL PRINCIPE {Copyright Control)
27 ENSENAME {Bobby Pulido, ASCAP/Sniper, ASCAP)
16 ESPERANDOTE (Phat Kat, BMi/Lone iguana, BM})
13 INOLVIDABLE (Copynight Controi)
36 LLEVAME CONTIGO {(Copynight Control)
40 LOCO DE AMOR (Geminis Star Corp.. ASCAP/P S O
Limited. ASCAP)
5 ME ESTA DOLIENDO DEJARTE (Pacific. BMI)
34 ME GUSTA ). S. BACH (Fonomusic, SESAC)
38 M PRIMER AMOR (Copyrigit Control)
33 MUJER TE SIGO AMANDO LOCAMENTE (EMI, BMI)
11 NO LLORES POR MI (Fonomusic, SESAC/Unimusica,
ASCAP)
26 OBERTURA MEXICANA (BMG Songs, ASCAP
24 PALOMA TRISTE (Copyright Conlrol)
30 PERMITEME SER (M.A.M P, ASCAP)
17 PQOR AMAR SE DA TODO (EM) Blackwood. BMI)
23 PURA DULZURA (Copyright Control)
35 QUEDATE (Yami, BMI)
1 RECUERDOS, TRISTEZA Y SOLEDAD (Crisma
SESAC)
7 SIEMPRE HACE FRIO (Sony Discos, ASCAP)
39 SIEMPRE LO ESPERARE (Copyrght Control)
25 SIEMPRE TE AMARE {(vander. ASCAP)
10 SOLAMENTE TU AMOR (Peermusic. ASCAP/NMB.
ASCAP)
18 TE FELICITO (Unimusica. ASCAP.
32 TENGO QUE OLVIDARTE (Luedi. BM)
14 TU ETERNO ENAMORADO (Copyright Control)
28 VOLVERAS (Telearte)
22 YANO TE CREO NADA (Fonomusic, SESAC)
19 Y SE QUE VAS A LLORAR (Caribbean Waves, ASCAP)
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Carnegie Hall Makes Clint’s Day

CLINT A-THON: Lennie Niehaus
helped bring a sizable chunk of the Hol-
lywood vibe to New York’s Carnegie
Hall on Oct. 17. The composer/arranger
put together a tribute to one of his main
employers and good pals. “Eastwood
After Hours” was the central piece of
a program of the same name, commis-
sioned by Carnegie Hall.

The nod to actor/director/jazz zealot
Clint Eastwood was recorded by East-
wood’s Malpaso label (which did quite
well with the soundtrack to “The
Bridges Of Madison County” in 1995)
and videotaped by Warner Bros. for a
TV special and video release. Fastwood
was honored for his longstanding pro-
motion of the art form, but during a
pre-show interview he hrushed off the
praise, saying it was “a no-brainer” to
support something you loved. Another
comment from Clint the captive pundit:
“One of the problems that jazz has is
that a seriousness sometimes over-
whelms the fun aspects of it.”

Toward preserving that frolicsome
angle, the evening’s show united vener-
able improvisers Jay MeShann and
Claude Williams playing piano and
fiddle, respectively, on “San Antonio

Billboard.

ey
BLUE
NOTES

by Jim Macnie

Rose.” Other participants included
Joshua Redman, Kenny Barron,
Charles MLPhersun (who played sux
in Eastwood’s 1988 production of
“Bird”), James Moody, and Flip
Phillips. Eastwood played a smidge of
blues piano at the show, too.

DATA: Dianne Reeves’ new Blue
Note disc, “The Grand Encounter,”
unites her with a who’s who of polished
improvisers, with James Moody,
Clark Terry, Phil Woods, Toots
Thielemans, and Joe Williams lend-
ing a hand for particular tracks. It’s
sure to be a strong radio disc. Reeves’
last dise, “Quiet After The Storm,” sold
39,000 units, according to SoundScan.
“The Grand Encounter” streets on
Tuesday (29).
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One of the year’s most tantalizing
Jazz discs was released Sept. 23. Drum-
mer/composer L.eon Parker’s “Belief”
is a tour de force that relies on delica-
cy to get its point across. Here, in a per-
cussion-filled soundscape, skill is
equaled by ingenuity. “My thing is more
of a concept these days,” Parker says,
and, indeed, the strategy of bending
Cuban and African rhythms to fit the
ever-widening parameters of American
swing is utterly well conceived. Joel
Dorn produced. Parker and company
play the San Francisco Juzz Festival on
Wednesday (30), sharing the bill with
the solo percussion maneuvers of mas-
ter drummer Max Roach (himself
quite a conceptualist). Parker’s debut
as a leader was released in 1994 on a
different part of the Sony family, the
Epicure label, which has since folded.
Columbia is his new home, and the lahel
has got itself a winner.

A pair of saxophonists released discs
two weeks ago, and both were immedi-
ately popular with their intended audi-
ences. Indeed, each checked in at
numero wno on Billboard’s Top Jazz
Albums and Top Contemporary Jazz
Albums charts, respectively. But if
you're looking for a gauge on the dif-
ference between audience shares in
acoustic swing and pop-funk jazz, the
numbers that placed Joshua Redman’s
Warner Bros. disc “Freedom In The
Groove” and Kenny G’s “The Moment”
in their respective positions were 9,000
and 239,000, respectively, according to
SoundSean.

While we’re throwing numbers
around, SoundScan tells us that 5,000
people have purchased the much-her-
alded “The Complete Columbia Studio
Recordings” by Miles Davis & Gil
Evans. That's not bad for a five-disc
set, and the holiday gift season is still

retting in gear.

Speaking of boxed sets, Dexter Gor-
lon’s “The Complete Blue Note Sixties
jessions”—a sumptuous six-disc
ffair—hits the racks Nov. 12, at a list
irice of $95.88. The saxophonist record-
d for many labels, but most fans feel
is zenith was the work he did for Blue
Jote. The prolific and imuginative
esults are augmented by snips of Gor-
lon’s basso profundo, culled from inter-
iew tapes.

“Every boxed set tries to provide a
ttle something that the others don’t
ave,” says Blue Note president Bruce
.undvall. “Beyond the greatness of
Jexter’s playing, we're offering a treat
hat will surely make a more complete
icture of him. True Dexter fans are
oing to be thrilled when they hear his
oice at the end of the discs.” Here’s
ordon on Charlie Parker. “Bird was a
ery sensitive, intelligent man . . . He
ad some kind of phenomenal memory
r recall, because I never heard him
tumble on any tune—anything to be
layed, he could play it. Same thing in
he hig bands with playing parts. He
ras one of those people who could play
omething two or three times and throw
1e [sheet| music away—he got it.”

In a recent conversation, Sonny
tollins sang Gordon’s praises. “Dex-
21 was very impressive. He’s my senior
nd, though you don’t hear it mentioned
wch, a progenitor of John Coltrane

. He had a tremendous influence on
‘rane. That should be stressed more to
nhance his position. He’s first class;
oy, he made so much music.”

Billboard.,
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4|73 SOUNDTRACK  MALPASO 45949/ WARNER BROS.
THE BRIDGES OF MADISON COUNTY
3 | 50| SOUNDTRACK  PANGAEA 36071/CAPITOL
o LEAVING LAS VEGAS
5 DIANA KRALL

IMPULSE! 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO)

~
wn

MICHAEL BRECKER  IMPULSE! 191/GRP

TALES FROM THE HUDSON

ELLA FITZGERALD  VERVE 519804

THE BEST OF THE SONGBOOKS

121
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TONY BENNETT @  COLUMBIA 66214

MTV UNPLUGGED

HERBIE HANCOCK  VERVE 529584
10 | 1033 R THE NEW STANDARD
CASSANDRA ILSON BLUE NOTE 32861/CAPITOL EH
11|83 " BB\ Ew MOON DAUGHTER
GLENN R 68320
12 | 9|10 MR el THE LOST RECORDINGS
14133 JOE SAMPLE WARNER BROS. 46182 OLD PLACES OLD FACES
14 |13 4 VARIOUS ARTISTS  COLUMBIA 65008
THIS IS JAZZ SAMPLER 21
LOUIS ARMSTRONG  RCA VICTOR 68486
15 |18 |26 RMSTR v GREATEST HITS
7
16 16 | 154 SOUNDTRACK HOLLYWOOD 16135 SWING KIDS
25| 16 ROYAL CROWN REVUE WARNER BROS. 46125 MUGZY'S MOVE
18 | 21 [ 41| VAN MORRISON WITH GEORGIE FAME & FRIENDS
VERVE 529136 HOW LONG HAS THIS BEEN GOING ON
DAVID G
19 |19 79 SANBORN  ELEKTRA 61759/EE FEARIS
JOHN SCOFIELD
20 12 4 VERVE 533185 QUIET
54
71 15 | 24 SOUNDTRACK VERVE 5295 KANSAS CITY
TONY BENNETT  COLUMBIA 67349
22 120 5) HERE'S TO THE LADIES
BILLIE HOLIDAY
|71z VERVE 513943 BILLIE'S BEST
BOB JAMES TRIO ARNER BROS. 45956
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N e N = LEGACY 67397/COLUMB|A THE COMPLETE COLUMBIA STUDIO RECORDINGS
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1 1 | 3| KENNYG ARISTA 18935 3 weeks at No. 1
THE MOMENT
KENNY G A" ARISTA 18646
2 |2 |:8 BREATHLESS
3 3 | 5 | GROVER WASHINGTON, JR.  COLUMBIA 57505
SOULFUL STRUT
4 5 | 4 | DAVID SANBORN  ELEKTRA 61950/EEG
SONGS FROM THE NIGHT BEFORE
5 4 | 12| GEORGE BENSON  crp 9823
THAT'S RIGHT
DAVE KOZ  CAPITOL 32798 .
6 |69 B OFF THE BEATEN PATH
DISC
NEW)D MEDESKI MARTIN AND WOOD  GRAMAVISION 7951 4/RYKODISC BB SHATRTA
g |4 KEIKO MATSUl  COUNTDOWN 17750/ULG BB DREAM VATTK
9 7 | g | PAUL HARDCASTLE  uvc 2060
HARDCASTLE 2
10118 NORMAN BROWN  M0JAzz 530545/MOTOWN I8 SRS EAD
11 | 11| 45| QUINCY JONESA  QWEST 45875WARNER BROS.
Q'S JOOK JOINT
12 | 9 | 13| PETER WHITE  cowumBia 67730 GB
CARAVAN OF DREAMS
13 | 12| ¢ | BELAFLECK AND THE FLECKTONES  WARNER BROS. 46247
LIVE ART
13| 9 | ARTPORTER  VERVE FORECAST 533119/VERVE
LAY YOUR HANDS ON ME
15 1410 WAYMAN TISDALE  MOJAZZ 530696/MOTOWN
IN THE ZONE
BONEY JAMES  WARNER BROS. 45913 i
18 | 54 & SEDUCTION
17 | 15| 5 | BOB JAMES & KIRK WHALUM  WARNER BROS. 46318
JOINED AT THE HIP
18 | 15 | 32 | THEJOHN TESH PROJECT  G1sP 532125
DISCOVERY
ACOUSTIC ALCHEMY  GRrP 9848
19 |19 18 ARCANUM
20 (17|50 RANDY CRAWFORD  BLUEMOON 92662/AG
NAKED AND TRUE
21 | 22| 9 | RONNY JORDAN  4TH & B'WAY 531060/ISLAND
LIGHT TO DARK
SOUNDTRACK  ANTILLES 529310/VERVE
2 20|48 GET SHORTY
DOC POWE DISCOVERY 77037
(23) [Re-ENTRY - S LAID BACK
NEW) ALFONZO BLACKWELL  STREET LIFE/SCOTTI BROS. 75509/ALL AMERICAN
ALFONZO BLACKWELL
LARRY CARLTON  GRrP 9854
%5 |2 ‘ 4 THE GIFT

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbal. All albums available on cassette and CD. *Asterisk indicates vinyl available.

indicates past or present Heatseeker title.
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by Heidi Waleson

PER TUTTI: Miami-based entrepreneur Maurice
Kreizer is two years into his effort to capture the classi-
cal music market for women age 30-50 with “Tutti,” an
unusual magazine-CD combination. Each issue, undated
and without advertising, focus-
es on an individual composer or
performer, with text that in-
cludes colorfully packaged
information on the subject, lis-
tening ideas, and related sto-
ries, along with a CD of musie
licensed from different record
companies. “We're working
hard to find a tone,” says
Kreizer, who pioneered the
concept in his native Holland.
“It has to be accessible. but not
dumbed down,"

Issues so far have covered Mozart. Bernstein,
Tchaikovsky, Gershwin, Beethoven, Ravel, and Liszt.
“Tutti” also puts out a series on more popular artists, Tutti
Legends, which has profiled performers ranging from Bil-
lie Holiday to the Monkees. The classical issues, says
Kreizer, require far more effort and sell fewer copies.

Now, Kreizer has set his sights on a living artist with
“Pavarotti And Opera,” which goes on sale in November.
“Pavarotti is the only name we could come up with who
is more a ‘Legend’ than a classical product,” he says. The
issue surrounds its coverage of The Large One with breezy
stories about classical star couples, diva temper tantrums,
the history of opera up to Andrew Lioyd Webber, and a
chart detailing why opera tickets cost so much, plus expla-
nations of each of the arias on the accompanying two discs
and a clutch of record reviews. The aim is to interest the
issue’s audience in opera through star power.

Kreizer also plans to use the issue to jump-start a sub-
scription effort. Results of attempts to sell the product at
retail have been mixed, because, Kreizer says, it has to be
explained. And if the salespeople don’t explain, it doesn’t
move. For Pavarotti, the company will use direct-response
television ads in what Kreizer describes as a “several-mil-

lion-dollar” national media buy, beginning in the third |
week of November. [

“Tutti” sold its Louis Armstrong issue this way. “We're
trying to create a new genre: the direct-response com
mercial that is not irritating,” Kreizer says. “Our empha
sis is on quality—we don’t want to be confused with the
type of Moonlight Classics product that offers hours of
music recorded by a provincial Czech orchestra with one
microphone for $2.99. We're trying to treat people like
adults.”

The company hopes to sell at least 100,000 copies of the
Pavarotti issue, at $26.98 (it has two CDs), and aims to
encourage buyers to subscribe and get the rest of the clas-
sical issues (back and future) for $16.95 apiece. Of the clas-
sical issues, Mozart has sold best so far, with 50,000

Kreizer (whose partner, chairman Barry Gibbons, used
to be CEO of Burger King), says the company is on sched-
ule financially and expects to break even next year, thanks
to the Legends series, not the classical issues. He is start-
ing to investigate the educational market further, now that
teachers have been calling for the product; in two weeks,
the company sold $27,000 worth of “Tuttis” packaged for
educators. He also points out that his readers—all those
women who normally don’t go to record stores or collect
recordings—go out and buy more CDs after reading
“Tutti,” based on recommendations in the magazine.

IN MEMORIAM: Berthold Goldschmidt, composer and
conductor, died Oct. 17 at his home in London. He was 93.
Goldschmidt, who fled his native Germany in 1935, had in
the last decade been rediscovered by musicians and record
labels interested in exploring the music of composers sup-
pressed, killed, or thwarted by the Third Reich. Record
ings of his music, including his opera “Beatrice Cenci,”
have appeared on Decea/London, Sony, Largo, and CPO,
and Decca has recently released (in Europe) “The Gold-
schmidt Album” on its Entartete Musik label, featuring
performances by Simon Rattle, Charles Dutoit, Yakov
Kreizberg, Chantal Juillet, and the composer himself.

NOTES: Dawn Upshaw, back from eight months in
Europe, will sing numbers from her new Nonesuch
release, “Dawn Upshaw Sings Rodgers And Hart,” in a
Nov. 3 benefit concert for WHY'Y Philadelphia. The disc is
a delectable successor to her award-winning and best-sell-
ing collection of theater songs, “I Wish It So” .. . Cantus
Colln, a vocal ensemble founded in 1987 by the German
lutenist Konrad Junghinel, has signed an exclusive
recording contract with Harmonia Mundi France. The
group performs 17th-century German and Italian vocal
music. Its first Harmonia Mundi recording will appear in
January.

NOTAS

(Continued from page 36)

compendium titled “In Tha Kasa.” The
reggae/rap/Afro-Caribbean set was
mixed by DJ Karles. Finally, RMM
will ship “ ‘El Topo’ En Bellas Artes,”
alive disc staged in Puerto Rico, where
folk master Antonio Caban Vale, “El
Topo,” commemorated his 25th an-
niversary in the music biz.

M ICKY TOPS IN ARGENTINA:
According to Argentinian recording
trade group Camara Argentina de Pro-
ductores de Fonogramas y Video-
gramas y Sus Reproducciones (CAPIF),
Luis Miguel’s “Nada Es Igual”
(Warner) maintains its No. 1 spot on
the list of best-selling albums in the
country in August. Rounding out the
top 10 (beginning with No. 2) are “La
Historia Sigue,” Patricia Sosa (EMI);
“Historia Viva,” Sandro (Sony); “En
Clave De Amor,” José Luis Perales
(Sony); “Soda Stéreo Unplugged,”
Soda Stéreo (BMG); “Jagged Little
Pill,” Alanis Morissette (Warner);
“Viva Tru La La,” Tru La La (BMG);
“Las Cosas Que Vives,” Laura Pausi-
ni (Warner); “A Todo Corazén,” Alber-
to Cortez (PolyGram); and “Enrique
Iglesias,” Enrique Iglesias (Fonovisa).

Also, CAPIF has released its gold

and platinum certifications for Sep-
tember. Gold discs are awarded for
album sales of 30,000 units or more;
platinum is handed out for album sales
of 60,000 units or more. Following are
the latest certified records:

PLATINUM

“Mi Vida Loca” (double platinum),
Los Auténticos Decadentes (BMG).

“La Llamada Del Amor,” José Luis
Rodriguez (Sony).

“Con El Alma,” Los Nocheros (EMI).

“En Extasis,” Thalia (EMI).

“Back In Black,” AC/DC (Warner).

“Live,” AC/DC (Warner).

GOLD

“En Las Puertas Del Universo,” La
Mona Jiménez (BMG).

“Royas Del Alma,” Los Hermanos
Mattar (EMI).

“Como Yo Los Amo,” Jean Carlos
(BMG).

“Greatest Hits,” Take That (BMG).

“Ball Breaker,” AC/DC (Warner).

“The Razor's Edge,” AC/DC (War-
ner).

R EGIONAL ROUNDUP: The Re-
cording Industry Assn. of America has

certified Los Del Rio’s “Macarena”
(Bayside Boys Mix) at sales of 4 million
units, making the RCA/BMG smash
one of the best-selling singles of all
time, according to the trade group.
While much notice has been given the
Bayside Boys’ rendition of “Macarena,”
Los Del Rio’s full Spanish version of
the song (Ariola/BMG) spent eight
weeks in the top 40 of the Hot 100. ..
Odd Hot 100 stat of the week: Ricky
Martin’s slamming tribal pop number
*“Maria” (Columbia) logged 14 weeks
on the chart without rising above No.
88. Tsk, tsk, tsk.

King Africa’s pumping “E-O-E”
(Ariola/BMG), remolded by the ultra-
caliente Rosabel remix team, is quiet-
ly cruising up Billboard’s Hot Dance
Music¢/Club Play chart . .. On Friday
(1), Smithsonian Folkways Recordings
drops "Puerto Rico In Washington,” a
live disc of traditional Puerto Rican
music featuring esteemed guests Mar-
cial Reyes Y Sus Pleneros De
Bayamdn and Cuerdas De Borin-
quén. Koch International is distribut-
ing the record, which can be purchased
at stores as well as via telephone (800-
410-9815) or the Internet (http://
www.si.edu/folkways).

Billboard.
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CECILIA BARTOLI
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BOSTON POPS ORCHESTRA {LOCKHART)

NEW) RCA VICTOR 68598 (10.98/15.98) 1 week at No. 1

RUNNIN' WILD

DAWN UPSHAW
NEW) NONESUCH 79406 (10.98/16.98)

SINGS RODGERS & HART

119 VARIOUS ARTISTS
NONESUCH 79400 (10.98/16.98)

LEONARD BERNSTEIN'S NEW YORK

9 | 25 | JOHN WILLIAMS & THE BOSTON POPS ORCH.
SONY CLASSICAL 62592 (9.98 EQ/15.98)

SUMMON THE HEROES

5 | 54 | LONDON PHILHARMONIC (SCHOLES)
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4 | 12 | MEMPHIS SYMPHONY ORCHESTRA (STRATTA)
TELDEC 94573 (10.98/16.98)

SYMPHONIC ELVIS

g | 29 | VARIOUS ARTISTS
LONDON 52100 (10.98 EQ/16.98)

PAVAROTTI & FRIENDS FOR THE CHILDREN OF BOSNIA

CINCINNATI POPS (KUNZEL)

6 )2 TELARC 80383 (10.98/15.98)

>

SYMPHONIC STAR TREK
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10 | 1039 g&%‘:&g@g‘&zsg (9.98 EQ/15.98) SENSE AND SENSIBILTY
7|1 %ﬁ?gﬂgsﬁ:%‘gsgg(ggs EQ/15.98) PORTRAITS IN BLUE
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1 | 16 | VARIOUS ARTISTS
PILZ RECORDS 43084 (5.99) 8 weeks at No. 1

ROMANTIC PIANO MUSIC
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VARIOUS ARTISTS
INTERSOUND 3653 (4.98/6.98)
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20 CLASSICAL FAVORITES
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VARIOUS ARTISTS

RE-ENTRY| o117 reCORDS 449063 (5.99)

HANDEL: MUSIC FOR FIREWORKS, WATER MUSIC

VARIOUS ARTISTS
PHILIPS 46630 (5.98 EQ/10.98)

BACH FOR BREAKFAST

6 | § | VARIOUS ARTISTS
PILZ RECORDS 49065 (3.99)

MOZART: SYMPHONY NO. 38

VARIOUS ARTISTS

RE-ENTRY| yiapacy 5417 (5.98/9.98)

50 CLASSICAL MASTERPIECES

VARIOUS ARTISTS

5 1 15| eiz RECORDS 449075 (5.99) MOZART: ARIAS
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Livent Inc., RCA Victor Go Broadway

Canada Firm, Label Make Deal For Cast Albums

M BY IRV LICHTMAN

NEW YORK—RCA Victor Records,
committed under a new four-year deal
to make Broadway cast versions of
shows initially put on in Canada by
Garth Drabinsky’s Livent Inc., is get-
ting the ball rolling in an unusual man-
ner.

It has produced an album of songs
from “Ragtime, The Musical,” a show
based on the hugely successful 1975
novel by E.L. Doctorow, which is due to
open in Canada in December.

“Tt’s a cast album, but it’s not a cast
album,” says Bill Rosenfield, VP of
Broadway A&R at RCA Victor.

It is considered a “preview” album,
although it features key performers
from the original cast, employs the
show’s orchestrations (albeit with more
musicians than will be in the pit), and
is produced by Jay David Saks, one of
the this era’s most prominent Broad-
way cast-album producers. RCA Vietor
will make a “true” cast album when the
show makes its Broadway debut about
a year from now.

“The score is so strong and power-
ful,” says Rosenfield, “that Garth said
emphatically that there was a need for
consumers to hear the score before-
hand so as to get a buzz going for the
show. I'm hearing this a lot these days
from producers.”

Rosentield notes that the album, now
available in Canada and due for U.S,
release Nov. 12, will be sold in theaters
where “Ragtime” plays in Canada,
beginning with the Ford Centre for the

Aggressive Sample Monitoring
Safeguards Minder Copyrights

H BY NIGEL HUNTER

LONDON—Small independent pub-
lishers are often confronted with
expensive legal action in asserting
their rights in situations involving new
technology, as John Fogarty, managing
director of Minder Musie, can attest.

“One of our
copyrights is ‘The
Laughing Police-
man,” an old novel-
ty song from the
[vaudeville] era,”
he says. “A major
food company
used it in a nation-
wide TV commer-
cial, and when we
found out and brought the matter to
their attention, there was a very neg-
ative response. The matter was even-
tually settled satisfactorily out of
court, and we recovered our legal costs
of 40,000 pounds, but a small company
should not have to go to these lengths
and that expense.”

Minder is constantly vigilant with
regard to sampling in order to safe-
guard its copyrights against unautho-
rized mixing. Fogarty’s wife, Beth
Clough, spends much of her time por-
ing over UL.K. and U.S. music maga-
zines to check on releases, and the
Minder staff of six listens to radio sta-
tions for the same reason. The compa-
ny'’s foreign subpublishers are on the
case to monitor what’s happening in
their territories.

“The Gap Band’s ‘Outstanding’ is
outstanding in having been sampled 35
times to our knowledge,” says Fogar-
ty. “Among those who have sampled it
are Madonna, Oleta Adams, Tina
Turner, and Soul For Real. Sampling is
part of the problem in protecting our
rights and those of our writers.”

FOGARTY

Fogarty is not hostile to the concept
of sampling, which he is convinced is
here to stay. But he believes the music
industry, particularly record compa-
nies, could do more to educate em-
ployees and remixers as to the basic
prineiples of copyright.

“The record-company people should
be much better trained in copyright
matters, and there should be a univer-
sally recognized and accepted stan-
dard form on which remixers list what
they're sampling. A& R people must be
more responsible about these things.”

When a Minder title is found to have
been sampled without permission, it’s
usually possible to reach an agreement
with the record company and the co-
publisher, Fogarty says, based on a
percentage of the entity that utilizes
the sample.

“Generally speaking, people do ap-
proach us about sampling. We listen to
their tapes and give them a deal, de-
pending on the length and extent of the
sample. It's much more orderly than it
used to be, since the Biz Markie case,
in which Gilbert O’Sullivan sued be-

(Contivued on page 50)

e

Keeping Bad Company. Bad Cb'r'np“an;/ has signed a worldwide deal with Dis-

Performing Arts starting Dec. 8. The
New York production is scheduled to
open about a vear later at Livent's new
Broadway theater, which is being built
within the existing framework of the
Lyric and Apollo theaters on 42nd
Street as part of the redevelopment of
the area.

Another Livent produetion, a Broad-
way revival of “Candide” directed by
Hal Prince, due in April, will also be
recorded by RCA Victor. Rosenfield
says two other major projects have
been settled upon, hut he was not able
to be more specifice. In addition, it is
likely that two more Livent projects
will be mounted on Broadway next
year, including the tentatively titled
“Steam Heat, The Musicals Of Bob
Fosse” and “I Love A Parade,” with a
score by Jason Robert Brown and
Alfred Uhry.

Livent has a previous link to the
label. Before the new deal, RCA Victor
released the Broadway cast version of
Livent’s hit production of “Kiss Of The
Spider Woman.” Livent also produced
a Canadian cast revival of “Show Boat”
that has been playing on Broadway for
more than two years. Quality Records
of Canada released the album there
and in the U.S. No Broadway version of
the show, directed by Prince, has heen
recorded.

“We're making a commitment with
a producer who is a producer in the old-
fashioned sense,” says Rosenfield.
“He’s a part of the show from the word
go. It’s different than ereating a show
and then going out to find a producer.
His lineup of people is first-class.”
Rosenfield says that RCA Victor, a unit
of BMG Musie, will provide the funds
for producing the cast albums, which
can easily surpass $200,000 for full-
scale projects.

With “Ragtime,” RCA Victor is once
again working with the songwriting
team of Stephen Flaherty (music) and
Lynn Ahrens (lyrics), who also wrote
the score for the hit show “Once On
This Island” and the less successful
“My Favorite Year.” RCA Victor’s
release of both albums, also produced
by Saks, helped solidify the deal that
begins with “Ragtime,” says Rosen-
field. “It's easier to get a writing
team’s great show when you show sup-
port with their earlier efforts.”

The score is published by Warn-
er/Chappell and Livent Music.

Rosenfield says that RCA Victor’s
catalog of new show recordings will be

(Continued on puge 82

ney Music Publishing. The veteran rocksters have a new album, “Stories Told
And Untold,” on Elektra Records. Shown, from left, are Stevens H. Weiss, the
band’s attorney; Brian Brinkerhoff, Disney Music attorney; Bad Company's
Robert Hart, Simon Kirke, and David Colwell; and Brian Rawlings, Disney's cre-

ative director.

Songwriters & Publishers

ARTISTS & MUSIC

NO.1 SOMNG CREDITS

T1 T L E -

W R I T E R

P U B L I S H E N

HOT 100 SINGLES
MACARENA (BAYSIDE BOYS MIX) <« A Romero Monge, R. Ruiz « SGAE/ASCAP,
Rightsongs/BMI

HOT COUNTRY SINGLES & TRACKS
LIKE THE RAIN - Clint Black, Hayden Nicholas + Blackened/ASCAP

HOT R&B SINGLES
LAST NIGHT « Babyface, Keith Andes ¢ Ecaf/BMI, Keiande/ASCAP

HOT RAP SINGLES
BOW DOWN - Ice Cube, Mack 10, W.C. Bud’da + Gangsta Boogie/ASCAP, WB/ASCAP,
Base Pipe/ASCAP, Real An Ruff/ASCAP, Golden Fingers/ASCAP

HOT LATIN TRACKS
RECUERDOS, TRISTEZA Y SOLEDAD ¢ Marco Antonio Solis * Crisma/SESAC

Paramount Film Music Restored;
Ad On ASCAP Story Protested

CLEANED & PRESERVED: Hav-
ing formed music publishing unit
Famous Music in the late 20s, Para-
mount Pictures has an incentive to do
public and corporate good by pre-
serving movie musie,

In cooperation with the Society for
the Preservation of Film Music, Para-
mount has completed the task of
cleaning, cataloging, and preserving
orchestral scores and parts for about
1,500 feature films and shorts.

Many of the scores are from pre-
1948 Paramount releases, which were
all sold to MCA. However, Famous
Music still has copyright ownership
for this musice,

for use of songs performed during the
summer. The ad includes the original
story and a follow-up story saying
that ASCAP had backed down from
its demands.

Drake, a writer of such hits as “I
Believe,” “It Was A Very Good Year,”
and “Good Morning Heartache,” sent
aletter to both The Wall Street Jour-
nal and The New York Times, but at
press time he had not received a reply
and the letter had not been printed.

Noting that he “subsist[s] largely
on the continued play of only three
of my hundreds of songs,” Drake
writes, “What truly mystifies me is,

What impelled

as well as for
music in all
other  Para-
mount produc-
tions to the pre- f Toes
sent day. ot

w d & M -
™
o — ¥ w1 1 Tes |

an august, pru-
dent, and re-
vered publi-
cation like The
3= Wall Street
Journal to take

Among the
composers whose
works were part
of the restora-
tion process are Elmer Bernstein,
Danny Elfman, Jerry Goldsmith,
Bernard Herrmann, James Horner,
Maurice Jarre, Henry Mancini,
Alfred Newman, Basil Poledouris,
Nino Rota, Lalo Schifrin, Victor
Young, and Hans Zimmer. Para-
mount’s vast TV holdings are also
part of the restoration process, as are
composers’ sketches, notes, conduc-
tor books, ete.

The collection—which starts with
productions made in 1929, only two
vears before sound film became a
commercial success with Al Jolson’s
“The Jazz Singer"—is stored on the
Paramount studio lot in Hollywood.
Plans are to move it to a Los Angeles-
area location, yet to be determined,
that is accessible to scholars, musi-
cians, and students.

The nonprofit Society for the
Preservation of Film Music was
established in 1984 to salvage and
protect the film music legacy. It has
650 members in 18 countries.

ALL ABOUT ASCAP: Songwriter
Ervin Drake, former president of the
Songwriters Guild of America, takes
umbrage at a full-page ad that
appeared in The New York Times
Sept. 27.

In the ad, The Wall Street Journal
cited the impact of its Aug. 21 page 1
story concerning ASCAP and its
demands that Girl Scout camps pay

by Irv Lichtman

out a full-page
ad in The New
York Times
that denounced
by mockery the organization that
tens of thousands of little songwrit-
ers look to for their daily bread? I can
well understand why powerful users
of musie, such as radio and TV broad-
casters or restaurant associations,
would assail us—they want to buy us
on the cheap, or gratis—which of
course is the cheapest of all. But why
The Wall Street Journal? It taints
your image dreadfully.”

Drake also notes that a brief musi-
cal notation, with a lyrie that refers
to “the story that made ASCAP
sorry,” is printed on top of the ad and
includes a copyright line from Jour-
nal parent Dow Jones & Co. that
states, “All rights waived.” But the ad
includes its own copyright line that
states, “All rights reserved,” Drake
writes.

“So it seems,” he continues, “that
Dow Jones/The Wall Street Journal
respects certain proprietary rights
and not others.”

PRINT ON PRINT: The following

are the best-selling folios from Hal

Leonard Publications:

1. Alanis Morissette, “Jagged

Little Pill.”

2. “Weezer.”

3. “The Hunchback Of Notre
Dame,” soundtrack.

. Live, “Throwing Copper.”

. Mannheim Steamroller,
“Christmas In The Aire.”
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The Tower's Power
Spot Turns 40)

More than a pop-music hall of fame, Hollywood'’s home-
town recording center is a vital workplace that is as vibrant
today as it was when Frank Sinatra opened it in 1956.

BY PAUL VERNA

f'the soundprool walls at the 40-vear-old Capitol Recording

Studios could speak, thev would brag about witnessing the

creation ol masterpicces by Frank Sinatra, Judy Garland,

Nat King Cole, Flla Fitzgerald, Benny Goodman and Peggy
Lee. They would reveal the recording sccrets ol the Beach Boys,
Gene Vincent, the Raspberries and the Lettermen. They would
tell stories about how Bonnie Raiu, Barbra Streisand, Prince,
Crowded House, Dwight Yoakam and Bruce Hornsby cut fand-
mark hits there.

But the walls are 100 busy 1o talk, because Capitol—more
than a pop-inusic hall of fume-—is a vital, pulsating organism
that is as vibrant today as it was when Sinatra opened itin 1956
with the sessions that led to his “Tone Poems Of Color” album.

PRESIDENTS AND MUPPETS

A quick glance ai the studio log on a random day in Sep-
tember 1996 proves that the diversity upon which the studio
has prided iselts sull in evidence: producer/engineers Clive
Lange and Alan Winsianley working with a band called the
Drill Team; the Muppets collaborating with Coolio and Don
Rickles; various studio pros compleiing the soundtracks o
“Grace OFf My Heant” and “Traimspoting”™: renowned produc-
er/engineer Al Schmitt working with jazz singer Diane Schuur;
and Irish singer/songwiiter Mary Black working with produc-
er Larry Klein on an upcoming release.

Upstairs in Capitol’'s Tower
Mastering rooms. enginecrs
GARY GERSH, President &
CEO, Capitol Records:
Capitol Studios is part of the
legacy of Capitol Records—
both beginning in 1956,
when Johnny Mercer, Buddy
DeSylva and Glenn Wallichs
had a vision to begin a
record label that would be
home to the greatest artists
of all time. These artists
deserved a great sound—so
Capitol Studios was built
into the base of the Tower
to be the first state-of-the-
art, full-service facility dedi-
cated to the craft of making
records on the West Coast.
During its 40 years, it has
played host to the legends
of contemporary music,
from Nat King Cole and
Frank Sinatra to Gene
Vincent, Barbra Streisand,
Bob Seger, Bonnie Raitt and
more. Capitol Studios is

the varied likes ol Juho Igle-

Ol America and various
Capitol label projects.
“We can do anvthing
here,” says Capitol
Studios creative
director Michacl
Frondelli, who
Jjomed the facil-
ity in late 1990
and has since
turned 1t into
one of the
world's lead-
mg recording
venues. “The
enginecring stafl
15 so qualified.

have been busy putting the lin- p

ishing touches on records by

sias, Soul Asvlum, the Presi- = #,
ents Of The United States | s

digital workstation.”

As il Capitol weren't busy enough being an independently
oriented recording and mastering studio and an in-house cre-
ative haven for label artists, the lacility is also a virtual research-
and-development lab for new technologies (see separate story).

“We came out of the dark ages in the last {ive years, and we
leapirogged into the future,” says Frondelli. *We didn’t step on
anybody’s toes to get there—and we didn’t step on our 1oes
cither.”

Irn the "70s and "80s, Capitol struggled with the same dilem-
ma that dogged other label studios at the time. i.e.,
whether to continue 10 function as in-house facilities
or ry (0 atiract other labels” chients.

“There was a time when Capirol Studios wasn't
doing that well,” admits Frondelli. “It stavted to stag-
nate in the laie '70s because it needed such a heav
capital investment. [t wasn’t unul Ler that they
turned it into an independent kind of stadio. Until
they did, thev were not going 10 be able 1o jusuly the
cost and retool. When I got here in Late 1990, Joe
Smith, who hived me, said, “These are such great sin-
dios; we need 1o revitalize them. What do we need 1o
do?™”

I'rondclli decided to build on the studio’s strengths
and cut his losses where he saw tlaws.

I was careful about dealing with the hunan side of’ ‘
1, nusing the talent that was here. 'There were
cngineers who had been here 37 years. You
can’t buy that experience, and you can’t buy
that lastory.”

' Technologically, Frondelli avoided the
%7 herd mentality of buying (lavor-of~the-month |
gear and allocated his resources toward
equipment that made sense 1o him.

From left: Al Schmitt, Phil Ramone,
| Btudion gec.Paula Salvatore, Dave

‘Prior to my joining, the studio had tortunately imade heavy
investients in old Neve consoles and Sonic Solutions digital
workstitions, which were not the norm at the time,” says Fron-
delli. "And, sure enough, there was a shifi in our client base.
We started o draw upscale engineers who didin’t like Solid State
Logic at the time-—although SSL has since made dramutic
inprovenients with the 9000].

‘I staved away trom trends and sat down and said, ‘How are
we going to make thns business happen?’” continues Frondel-
Ii. “The fact is, audio studios are dinosaurs. You have (o invest
in multimedia and not monomedia. The studios have to have
experience in a lot ol ditferent kinds of areas.”

Accordingly, Capiol branched out into the lilm-scoring busi-
ness, which was a natural fit. given the lacility's Hollywood loca-
tion and its large, acousticallv excellent rooms, which can
accommodale the Lirge orchestras used ro score most major
films.

“We tound out we couldi’t make money just making records
anywmore, so we decided 1o diversify our strategyv and get into
the film busimess,” Frondelli told Billboard in July 1994. Since
then, the studio has not only catered to Hollywood’s (il clien-
tele, but has tostered a meeting ot cultures bhetween the music
and Alm communities.

“We have very unique combinations of people here,” says
Frondelli. “We are in Hollvwood. so filin has a signilicant pres-
ence here. but many of the composers we're working with came
out of records.”

The Capitol Studios are managed by Paula Salvatore, who
joined the lacility in 1990 after a nine-ycar stint at rock 'n’ roll
mainstay Sound City Studios.

“Alot ol the musicians who regularly did records,” Salvatore
says, “are now doing TV und movie soundiracks, and thev're
comforiable coming into a place like this because it’s record-
riendly, but it also has the technical backup to do the TV and
movic-scoring.”

PRESERVING A HERITAGE

Pausing for . moment to reflect on the significance ol the stu-
dio’s 40th anniversary, Frondelh says, “What's happened as a
result of the 10th-anniversary process is we've gone into the
photo archive specifically looking lor photos done in the studio.
There are great shots of Louie Prima, the Steve Miller Band,
Bob Seger, Crowded House—it goes on and on. There are pho-
tos of Stan Kenton, Tex Ritter, Benny Carter, Ella Fitzgerald,

Judy Garland, Peggy Lee, Juck Jones, Al Martiino and Wayne

Newion and Bobby Darin together—just great people.
“Capitol Studios is a major part of music history, and it should
have its rightful place,” adds FrondeHi. “IUll be here long alier
I’'m gone and the execurives are gone. I've had a great appre-
ciation for the preservation of the Ameri-
can musical heritage in my time here.” W

Ella Fitzgerald,
Benny
Goodman

poised on the cutting edge
of both the technological
and creative aspects of our
industry and will remain a
bright fixture on these
fronts well into the 21st cen-
tury and beyond.

They never get
thrown, whether
they have Lo
lock o pic-
ure or mix
Lo a Sonic
Solutions

Studio B in the 1950s

Nat Kin
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Tower Mastering

This fall's opening of Capitol’s state-of-the-art mastering
room caps four decades of commitment to perfection
in post-production and editing.

BY STEVE TRAIMAN

ost-production has been an integral part of

Capitol Studios/Tower Mastering from day one,
when the facility opened with the Capitol
Tower building in Hollywood.

Back then, sessions were cut in live studios, and lac-
quer masters were generated the same day in the
three cutting rooms. Three editing rooms also were
part of that original second-floor operation, Tower
Mastering manager Pete Papageorges recalls.

This fall, the industry’s state-of-the-art mastering
room is opening, designed by Capitol Studios/Tower
mastering director Michael Frondelli, Vincent Van
Haff and Jeff Minich. The new Edit Room [ is out-
fitted with a custom-built console, incorporating dis-
crete Jensen 990 technology through-
out. It also features Sontec EQs and is
equipped with a Sonic Solutions dig-
ital editing/mastering system with
DVD 5.1 surround mastering.

The past four decades have seen a
lot of changes—each change a signif-
icant step-up in the latest rechnolo-
gy—and a lot of memorable master-
mg and editing sessions.

Frondelli and Papageorges have a
dedicated I5-person staft, with sever-
al engineers going back almost to the
studio’s launch. Production coordina-
tors are Rob Christie, Cassandra
Spunbarg and Talin Avedikian. Engi-
neers include Jason Arnold, Mark
Chalecki, Evren Gokner, Scott Lech-
ner, Dave McEewen, Ron McMaster,
Odea Murphy, Bob Norberg, Jay
Ranellucci, Kevin Reeves, Sean
Schimmel and Wally Traugott.

Ranellucci looks back over more
than 38 years to remember some of
the more creartive sessions. He is a ver-
eran of Armed Forces Radio and
Radio Recorders, at that time the
state-of-the-art L.A. studio and (rain-
ing ground for many engineers. It
was run by Art Partridge, who built
much of Les Paul's electronics.

“In 1958, we did “T'he Music Man,’
the tirst soundtrack at the studio, as
well as ‘Judy Garland At Carnegie
Hall,”” Ranel-
PHIL RAMONE: I' lucci notes. “Omne of the first

a bit big mixing dates was Stan
i Kenton’s “T'he World We
Know.” When we had separate
mono and stereo rooms, we
did the sterco mix on ‘“The
Naked City,” with vocals by
James Darren and Joann
Greer. We did the first ‘direct-
to-disc’ session for Great
American Grammophone Co.,
with Benny Goodman in 1978,
And our first digital session
was an overdub of Placido
Domingo's voice, about 1988.
With our new DVD 5.1 sur-
round system, once they get
the royalties worked out, 1

Michael Frondelli

Pete Papageorges

expect that DVD audio should be great.”

Here’s a rundown, by decade, of post-production
advances and noteworthy projects at Capitol Stu-
dios/Tower Mastering:

1956-1960—Studios’ first five vears include Frank
Sinatra’s “Come Fly With Me™ and Nat King Cole's
“Unforgettable.”

1961-1970—Studios expand from 2/3-track mas-
ters to 4-track, 8-track and then 16-track in the late
'60s. The Beatles’ “Sgt. Pepper’s Lonely Hearts Club
Band™ and “Revolver,” Billy May’s “Sorta May.”

1971-1980—Studios expand to 24-track master-
ing. Post-production facility expands and remodels
new Mastering Rooms RRT and RR2 on the first floor,
with cutting-room technology still
analog. Steve Miller Band's “The

The Moon™: Boston’s “Boston™; Bob
Seger’s "Night Moves”; “Saturday
Night Fever,” the world’s best-selling
soundtrack.

1981-1989—Posi-production de-
partment goes digital, and early edi-
tors were top-of-the-line for their
time, but technology was developing
rapidly. Second-floor rooms were
rebuilt to facilitate the new rechnolo-
gy with a limited budget, so little was
done in terms of physical change to
room acoustics. Remote digital editors
were installed in most of the editing
rooms. Live studio went from 24- to
32-track digital and then (o 48-track
recording. Steve Miller Band's "Abra-
cacdabra,” Richard Marx’s “Richard
Marx™ and “Repeat Offender,” Julio
Iglesias® “To All The Girls,” Red Hot
Chili Peppers” “Uplift Mofo Party
Plan.”

1990-1996—New director Michael
Frondelli arrives, and Pete Papa-
georges becomes managet of Tower
Mastering, the renamed Tower Stu-
dios post-production department.
Sonic Solutions hard-disc editors are
installed, starting with three systens
and now expanded to a network with
six rooms on-line. Mastering rooms
RRI and RR2 are upgraded with new
EQs and room finishings. Cassette- and CD-duplica-
tion business is added. Administrative office is com-
puterized and networked with Sonic Solutions sys-
tems. New technology of fiber-optic transmission lines
(EDnet, EDnet “ZEROC,” DG Systems) is installed in
facility.

“Tower Mastering played an integral role in the
making of the Frank Sinatra ‘Duets’ album, the first-
ever live EDnet session,” Papageorges notes. “Live
vocal sessions were conducted around the world and
transmitted via {iber-optics to Tower Mastering for
the mixdowns.”

Other noteworthy projects in the '90s have includ-
ed Barbra Streisand’s “The Concert,” Soul Asylum’s

“Grave Dancers Union,” Meat Loaf’s “Bat Outr Of

Hell 2," The Three ‘Tenors' “Encore,” Tony Bennett's
“Here’s 'To The Ladies” and boxed sets for Les Paul
and Nat King Cole. W

Joker”: Pink Floyd's “Dark Side Of

Getting
Technical

Frank’s fiber-optic “"Duets” was the
first major project in which audio
was transferred between far-apart
studios. But Capitol Studios has long
been a test-center for all manner
of new technologies.

BY PAUL VERNA

legendary complex whose interiors still buzz with the sounds record-
ed there generations ago, Capitol Studios in Hollywood also happens
to be one of the most technologically advanced facilities in the world.

Thanks to the forward-looking leadership of creative director Michael
Frondelli. Capitol has served as a test center for all manner of new tech-
nologies—f{rom audio and video networking via optic fiber to the nascent
DVD.

Capitol was instrumental in the Frank Sinatra "Duets” projects. which
broke ground by being the first major recording project in which audio was
transferved between studios via fiber-optic links. The networking was pro-
vided hy digital-entertainment specialist EDnet, for which Frondelli is a con-
sultant.

More recently, Capitol participated in critical tests of uncompressed andio
transmissions, which are seen as a precursor to electronic distribution of
music.

Capitol has also pushed the envelope on multichannel audio-mixing for
surround-sound applications. Currently, all three of its principal music-
mixing rooms are capable of handling multichannel mixes, with studio C
equipped for 7.1-channel
sound.

RAPIDLY ERODING
GOLDMINE

Frondelli's latest project
is a DVD mastering suite
that will also be fitted with
surround-sound capacities.
The DVD mastering svs-
tem is linked to a Sonic
Solutions digital worksta-
tion, which olfers the tools
1o create progranuning in
the multimedia format.

Frondelli has high expectations for DVD as both a consumer format and
an archiving medium for Capitol's vast tape vaults. Tn fact, his motivation for
keeping the studio on the cutting edge—apart from his natural curiosity for
technology and his competitive position in the industry—is the knowledge
that the Capitol archives are a rapidly evoding gold mine that can only be
saved by expertly applied technological solutions.

If Frondelli fulfills his grand vision for the studio, by next century the
Capitol library will be digitized, transferred 1o a durable, high-density stor-
age medium and rapidly accessible via a robotized server. Furthermore, the
archive will be customizable to the needs of the user. For instance, a pub-
lishing client might not need the level of audio resolution that would be nec-
essary for production or distribution masters.

“The only way to justify the cost of digitizing an entire archive is through
catalog reissues or publishing,” explains Frondelli. "We need to have it avail-
able 1o specitic parts of the entertainment industry so they can peruse the
archive and be able to choose music for whatever their needs are.”
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Newly remodeled Studio C, site of much mix-
ing and video activity.

SUBSCRIBE TO DIGITAL ARCHIVES

I'rondelli would like to see the industry reach a point where customers
will subscribe to the major labels’ digital archives. *I hope that commercial
model will show enough return on investment and sales where companies
can invest in archives,” he says. “We looked at copying the entire archive,
and that would have cost something like $70 million. How do you do that?
It's got to make sense.”

A digitized library would also enable Capitol to distribute music directly
to consumers via fiber-optic cables, the Internet or whatever other medium
is most suitable by then, according to Frondelli.

“The whole business of digital music distribution through fiber is going to
take a while.” says Frondelli. “We don’t want to distribute compressed music,
because that would shortchange the consumer. We have to make sure peo-
ple are going to get their value.”

Digitization of the tape vaults will allow the Capitol labels to better track
sales and airplay of their material, since CDs can carry encrypted subcodes
that act as a fingerprint of a particular song or album.

“We're at the end of the most-recorded millennium in history,” says Fron-
delli, "and not only do we record history. but we have to preserve it for future
generations. So how do we keep the material robust enough so that icll last
another hundred years? That's what we'rve focusing on here.”
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reat engineers are more than simply rechnicians. In
addition 10 being an accomplished wirehead, an engi-
neer is a mixture of ingenuity and musical acuity whose
character helps define a studio’s identity. The record-
g facility upon which the Capitol Tower is literally built
comprises the first three studios expressly made for the
purpose ol high-lidelity music recording, plus a mas-
tering lab and echo chambers buried beneath
Capitol's parking lot. Much as the company’s
studios have defined 1he state of the art for
the past tour decades, the caliber of its
engineering stalf has done as much to
attracr and retain a loyal clientele.
Recently, three of Capitol’s sonic wiz-
ards—Wally Traugott. Bob Norberg and
Jay Ranellucci—shared their memories
ol the sessions and the artists that helped
shape the Capitol legend.

FROM FIDDLING TO PINK FLOYD

Al age M. Wally Traugott was a country fid-
dler for barn dances and conntry bars in his native
Canada, leading to several CBC radio and television
shows, mcludimg a siimt with Canadian country legend
Tommy Hunrer and an appearance at the Grand Ole Opry.
“with time for a lot of bass fishing in between.” Having just cel-
ebrated his 30th anniversary as mastering engineer this past
August, Traugou surveved the many highlights of his tenure 1
the Tower.

“When I came here, the Beatles had just made their debut
at the Hollywood Bowl.”™ he recalls. “When | mastered a Bea-
tles record, we'd reccive a mastered lacquer from England and
a llar (no equalization) tape that George Martin had produced.
Iowas my job to take the rape and maich the EQ of the lacquer,
duphcating by ear whatever the kEnglish mastering engimeer
had done—with dilferent equipment. Today, you'd just get a
production DVI. The mastering lab, when | started ar Capitol,
was like a doctor’s oftice—antiseptic. parallel walls, no acoustic
ireatment at all.

‘When T started, artists and producers didn't turn up fo
mastering. They'd get as Lo as the control room lor mixing,
and then the tape would be rurned over to the company 1o
master; we'd cut what were then called “proofrefs” so the A&R
department could listen and make corrections. Now the pro-
ducer and the artist come o the mastering session, and they
1ake a reference copy home 1o examine; they're the ones who
make the final decisions.

s‘fl:( oYo's
AETH ANRIVERSARY

Veteran Engineers

Norberg, Ranellucci and Traugott
Have Heard It All: Beatles, Bachelor-Pad
& Those Echoes Under The Parking Lot

BY RICHARD HENDERSON

“Whether its Barbra Streisand, Barry Manilow, Bob Seger
or Tony Bennett, [ never leel intmicdated. Maybe it's hecause
[ was a musician for so long, that 1'd spent time instudios and
knew the sound that T wanted to get and what the equipment
could do. 1 just feel that 1 can speak then language and pull a
sound that they want our of the tape, exactly where they want
1010 hiappen. T can’t recall anyone being particularly difficult.”

“When I eame on board, you cut Beatles lacquers all the time.
What with the hmited lite ol a lacquer, which would generate
50.000 pressings or soif everything went right, il [ wasn't cut-
ting a new lacquer. someone else was. 1t was @ round-the-clock
process. et the masters Tor RSO's “Saturday Night Fever,”
the four-sided album that was the Livst monster sales success
from a movie soundorack. haitially, I cut maybe six lacquers on

each side. some for export to other markets, and Ithought that

Ud 1aken carve ol it As it turned out, T was cutting [or over a
vear just on thatalbum! Isuppose what saved nie on thar proj-
ect was that the music was melodic. 'm from the old school; |
like o heara melody. The Bee Gees, Tavares and the others on
that album made music that I can snll listen 1o, OF course |

don't have to—I know every measure on that album by heart.”

As for Traugott’s shining moment in the cutting room, he
cites Pink Floyd’s “Dark Side Ot The Moon.” The mastering
for that record-setting disc was, bv his measure, “a memorabhle

occasion.” The session had been booked for a Saturday, with
the producer cue to tlv over from the U.K. As it turned

out, he was unable to make the {light and resched-

uled for the following day. Traugott recalls, “1

could have gone home, as our contract guar-

anteed the mastering engineers six-hours pay
for the day, but T hated 1aking the money

for doing nothing. I started listening 1o

the album, and really got into it, what

with the amazing special effects and all.

I began making notes and trying differ-

ent techniques 1o preserve the crisp pres-

ence of the effects without [rying my sys-

tem. Belore I knew it, hours had passed. |

had made notes and created a trial master

of the entive album, which 1 van by the pro-

ducer when he turned up the next day. He hs-

tened to it—all the way through with great imten-

sitv, as though it were the final—and then rold ime

that he thought that I'd nailed it | felt he wus being a lie-

tle hasty and gave lum the Licquer to listen to on another

stereo upstairs in the Tower, He came back alier a couple of

hours and said, *“Whatever notes vou made on how this should

sound.that’s exactly how I wanred it to sound. 'm going back

to England.” And with that, he left and caught the return tlight.
My kids tell me it sounds great at the planctarinm.”

At this point in the conversation, Traugott pauses to field a
call from Juho Iglesias, whose new album. “Tango,” he had
worked on the week before. “Julio does half-a-decibel changes
with words on a song, and this afier the mixing session. tle
knows thar in masterig he has @ window of opportumiy to
make final corrections 1o the expression ol a word or 1o a sound
within the word. He really pavs nucroscopic attention to detail.

“sull think, tor listening pleasure, that the vinyl disc out-
shines any CD. Now, | know that we're just a step away lrom
high-definition CDs. bui the vinyl disc can go up 1o a ligher fre-
quency—Ulltalk o Julio about this and he'll tell e, Only dogs
can hear that'—and what you hear is the breathing ol the top
end, the openness. The width ofa nixois reramed., which s pre-
asely the quality that often gets lost in digial pressings. as they
have asteident sound, very hard. When juzz clients, like the
musicians on GRP Records, {irst took to digital masiering, we

Contivned on puge 19
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ENGINEERS
Continued from page 48

even went to the extent of bringing in dligital consoles. It wasir't
too long, though, before they all reverted to using 1/2-inch ana-
log tape, often without noise reduction.

“At the end of the year, 'm retiring, though I've agreed 1o
come back for some clients, especially for Julio. My boss
[Michael Frondelli, creative director at Capitol] tells me, ‘Wally,
you can’t go fishing every day, it just won’t work.” So | guess
it's nice to have the invitation open.”

EXHAUSTIVE COCKTAIL CROONING

Bob Norberg began engineering at Capitol in 1967, with the
Beach Boys among his early clients. Capitol's studios had
assumed legendary status for Norberg, even before leaving his
hometown of Buffalo, N.Y. “1I'd heard about the echo cham-
bers,” he says. “Originally, there were four built under the park-
ing lot. Other studios have utilized them over the years, patch-
ing into our chambers with Dolby-encoded telephone lines.
Deane Jensen, of Quad Eight, fashioned his first digital-rever-
beration units on the sound of Capitol’s chambers. I still use
live chamber No. 6.7

As analog technology gave way to computer-assisted record-
ing, Norberg moved into the specialized realn of digital mas-
tering, utilizing speakers of his own design to monitor his Sonic
Solutions sessions. Currently, he’s remastering back catalog for
CD, as with the multiple volumes of Capitol’s *Ultra-Lounge”
series, an exhaustive survey of exotic instrumentals and cock-
tail crooning recorded in the Tower. Norberg still marvels at
one iconoclast from that era: “Dean Elliot spliced in typewrit-
ers and bells—decades in advance of sampling. He'd use tapes
of cement mixers for his rhythm section. 1Cs the most amazing
stufl, all done in old studio B.”

Norberg has a calm, professorial demeanor, which no doubt
served him well through the rigorous classical dates that were
his specialty, and which carned him a Grammy nomination for

Left to right: Bob .Norberg, Jay Ranellucci, Wally Traugott

Best Classical Engineer in 1980, He has had his own brushes
with perfectionism in the studio, in the person of classical gui-
tarist Christopher Parkening, recording for Angel. “Christo-
pher favored distant recording; you couldn’t pull the mic boom
far away cnough to suit him. Very particular about micro-
phones as well. We spent a year trying out various microphones
with his producer and the representative for Neumann Micro-
phones. Thankiully, he settled on a paiv that he bought, which
we then used.”

FREBERG’'S MARATHON

Physically imposing vet soft-spoken, Jay Ranellucc has been
an engineer-in-residence at Capitol for 39 years, first arriving
in 1957, a year after the studios were opened. Sinee that time,
he's manned the control room for the likes of Tennessee Ernie
Ford, Jo Stalford, Kay Starr, Bing Croshy, Nancy Witson, Can-
nonball Adderly, Jackie DeShannon, Merte 1aggard, Buck
Owens, Placido Domingo and a host of others from nearly
every genre of music. Evervone knows the Beatles cut their
chops by plaving cight days a week in Hamburg: similarly,
Ranellucci honed his craft during marathon sessions such as
those with Bobby Darin and sativist Stan Freberg, dates that
could stretch continuous recording time to 24 hours and more.
“I did one date that ranover 120 hours for a session in 19737
e says, “with 43 continuous hours as one ‘day’. 'This was for a
commercial that Stan Freberg was working on. We started the
clock on a Tuesday and got out of the studio on a Thursday
morning.”

Of the pionecring spoken-word concept album, “Stan Fre-
berg Presents Fhe United States Of America,” Ranellucei notes,
“Stan Freberg was a great peviectionist. H you had a pause that
was a quarter of a second too long hetween words, he’d know
it. Classical artists were just as exacting. [ was editing Rach-
maninoff’s Piano Concerto with Leonard Penario. 1le insist-
cd that we edit on a 32nd note on the left hand, a bass note
that vou can’t even hear when vou rock the tape. Well, we did
it somehow.”

Among his favorite sessions, Rancllucer counts the last two
Stan Kenton albums done for Capitol, " Hair™ and “The World

b

We Know.” His most memorable session, in every sense of the
term, was Frank Sinatra’s last for Capitol in 1961. As the Capi-
tol studios were inaugurated with an orchestral date conduct-
ed by the Chairman of the Board, there is more than a little
irony in Jay's account of Sinatra’s final recordings in the build-
ing. “The tension was terrific,” he recalls. “Sinatra’s sessions
were always tense, but in this case he was under contract and
owed the label one more album. He clearly wanted to leave.”

QUICKSILVER'S SMOKIN’' GROOVES
As pop music evolved in the ’60s, Ranellucel worked with
the Beach Boys on their early recordings. He didi’t mind Brian

Wilson's engineering input and exacting demands, but were
there others who tried his patience? “Quicksilver Messenger
Service. Oh boy. They spent 200 hours in the studio, threw it
all out and started over. The poor engineer doesn’t get a break,
*cause there’s four of them in the band, with each guy showing
up wanting to redo his part. The smoke got pretty thick, too.
Some Quicksilver mixing sessions, you didn’t dare walk into
the room; you'd get a contact high immediately.”

By contrast, efliciency was the watchword in the mid-"70s
during tracking for Steve Miller’s “The Joker.” As Ranellucci
describes the pretude to their first encounter, “Steve was look-
ing for a good drum sound. He'd recorded all over the state,
trying to find it. I just did my normal thing, he liked the sound,
and we laid down 27 tracks in five days. In the next five days,
we did the overdubs on seven songs, and the following five saw
us remix those seven, plus two that he'd recorded elsewhere.
In three weeks, we were done. [Steve] was responsible for
remodelling the “B” studio; he had it in his contract when he
renewed with Capitol. He asked me what I wanted for the stu-
dio, I suggested some new Dolby units, and the next thing he
tells me that he’s negotiated a new studio.” Wl
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Studio Action

GIL NORTON

(Continued from page 40)

chestral Manoeuvres In The Dark]. 've
done a lot of different types of music.”

Given Norton's stated preference for

guitar-oriented rock bands, he was
understandably enthusiastic when
Counting Crows front man Adam
Duritz contacted him to make a group-
oriented album.

“I do bands,” he explains. “I'm a
band producer, and that’s what Adam
wanted to do on this album: make a
really good band album.”

Just as Black’s take on songwriting
changed Norton’s understanding of pop

songs, the producer’s work on Count-
ing Crows’ just-released “Recovering
The Satellites” album gave him a deep-
er sense of dynamies.

“When we first started with some of
the songs, it would be just so full on;
everyone was doing something all the
time,” he says. “All of a sudden, it was
like all this stuff was coming out of the
speakers, and you couldn’t hear any-
thing. So, that took a little bit of time,
organizing the parts.”

In fact, one of the most challenging
aspects of the Counting Crows project

was that every member of the band is
such a strong player, it was difficult to
pare down the arrangements.

The key to the album’s success,
according to Norton, was to bring the

band up to the same level as that of

Duritz during the performances. To
accomplish that, and to get a more
energetic album altogether, they holed
up in a Hollywood Hills, Calif., house
and tracked the whole thing live.
Norton admits that it took him three
weeks to get used to the house's tones,
but what really helped was hixs use of a

BILLBOARD’S NO. 1 SINGLES (OCTOBER 26, 1996)

CATEGORY HOT 100 R&B COUNTRY MODERN ROCK ADULT TOP 40
TITLE MACARENA NO DIGGITY LIKE THE RAIN WHAT | GOT I LOVE YOU ALWAYS
Artist/ (Bayside Boys Mix) Blackstreet Clint Black/ Sublime/ FOREVER
Producer Los Del Rio/ (Feat. Dr. Dre) / J. Stroud, C. Black David Kahne Donna Lewis/
(Label) C.De Yarza, M. Triay T. Riley, W. Stewart (RCA) (Gasoline Alley/MCA) D. Lewis, K. Killen

(RCA) (Interscope) {Atlantic)
RECORDING ESTUDIO BOLA/ FUTURE STUDIOS LOUD RECORDING TOTAL ACCESS SHELTER ISLAND
STUDIO(S) BAYSIDE MUSIC (Virginia Beach) {Nashville) STUDIOS (New York)
Engineer(s) (Seville, Spain/Miami) John Hanes, George Kevin Beamish (Redondo Beach, CA) Kevin Killen
Jesus Bola/Mike Triay Meyers, Serban Ghenea . Eddie Ashworth
RECORDING Sony MPX 3000/ SSL 4072 SSL 4000E Amek G2520 MCI 500 Series
CONSOLE(S) Tascam 3500 with G Series Computer
RECORDER(S) Sony PCM 33244/ Studer 827/Dolby SR Mitsubishi X850 ATR 124 Studer A80
Spectral Digital
Workstation
MASTER TAPE Sony Hard Disc Ampex 499 Ampex 467 Ampex 499 Ampex 499
MIX DOWN BAYSIDE MUSIC FUTURE STUDIOS LOUD RECORDING SCREAM STUDIOS UNIQUE RECORDING
STUDIO(S) (Miami) (Virginia Beach) (Nashville) (Studio City, CA) {New York)
Engineer(s) Mike Triay John Hanes, George Kevin Beamish David Kahne Jimmy Bralower/
Meyers, Serban Ghenea Tim Leitner
CONSOLE(S) Tascam 3500 SSL 4072 SSL 4000E with SSL 4056G SSL 4000 with
G Series Computer Uitimation
RECORDERI(S) Spectral Digital Studer 827/Dolby SR Mitsubishi X850 Studer A820 Studer A800 MKiH
Workstation
MASTER TAPE Hard Disc Ampex 499 Panasonic 3700 DAT BASF 911 Ampex 499
MASTERING ABSOLUTE AUDIO HIT FACTORY MASTERFONICS BERNIE GRUNDMAN GATEWAY
Engineer Leon Zervos Herb Powers Glenn Meadows Big Bass Brian Bob Ludwig
CD/CASSETTE BMG MCA BMG MCA WEA
MANUFACTURER

© 1996, Billboard/BP| Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock., Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.

CATEGORY

HOT 100

COUNTRY “| ALBUM ROCK [*

RAP

MASTER TAPE

Don’t laugh... it’ll happen someday.

BASF

BASF

BASF

BASF

BASF

Digidesign Pro Tools digital audio
workstation during the tracking. He
says the computer was instrumental in
editing, since he did not have access to
a half-inch mixdown deck. While the
Pro Tools system was useful for every
facet of the recording, it was most help-
ful for Duritz's vocals and lead guitarist
Dan Vickrey's parts.

“We did a lot of live takes. and now
and again you'd get a guitar part that
was stunning on take three,” explains
Norton. “By take nine, the guitar play-
er might have just got bored, or he'd
lost some of his earlier flourishes. To
be able to go back and listen to all the
guitar parts again and see where you'd
gone, that was great and very fast to do
as well.”

Norton adds that Duritz’s vocals
were mostly recorded live. “Once Adam
is in the song, anything can happen,”
he says. “Some of the most interesting
and extraordinary vocal performances
that we got were actually when the
band was learning the songs and he was
really going for things and pushing the
songs along.”

Despite his adroitness with digital
formats, Norton is a fan of vintage ana-
log gear. “I love old valve equipment,
especially valve mikes and compres-
sors,” he says. “They're all just tools to
me; they're all just things you use for
various things. If they get in the way,
vou don’t use them, and if they help,
then you use them.”

To wit, while Pro Tools was a major
factor in the recording, guitarist Dave
Bryson (who operates his own studioin
the Bay Area) and engineer .J. Bradley
Cook brought along a handful of Neve
sidecar modules and Neve preamps.

“We basically recorded straight
through to tape,” says Norton. “We
used the Trident desk to monitor back
from tape.”

In retrospect, the Counting Crows

sessions were a little like returning to
Norton’s past, considering he got his
start in the business as an engineer
when he was 18 years old. His first gig?
Well, getting tea, of course, but after
that, he began to engineer sessions for
a small 8-track studio in London.

In fact, he stumbled into his first
producer credit and started building a
reel almost by accident. “I really didn’t
know what a producer did. It was more
that the bands couldn’t tune the drum
kit, so you'd tune the kit and kind of
give them advice when they’d go
wrong. Then you get a credit for pro-
ducing as well,” he says, laughing.
“Most of it was because I just had to get
the session finished, and the only way
I could do that was to say, ‘OK, this ig
the way we've got to do this." So I sort
of drifted into it.”

Drift or no drift, his engineering
background serves him well today. “I'm
a producer/tape operator,” he says. “I
do lots of my own drop-ins, especially
if I'm working the guitar parts out. I'd
much rather get everyone out of the
control room and just leave me with the
guitarist in there—that way they don’t
get nervous and feel all embarrassed
about a part.”

Well before recording, however, Nor-
ton likes to spend as much time as pos-
sible in preproduction rehearsal. “That’s
where you organize your arrange-
ments,” he says. “Once the band knows
what they're supposed to be doing, it
makes life in the studio a lot easier.”

A byproduct of post-production is
that the band begins to feel comfort-
able with him and he learns its limita-
tions.

In the end, the procducer’s main func-
tion is simple, according to Norton: “It
should be a fun creative process in the
studio where people learn and develop.
You're trying to capture what’s in the
songwriter’s imagination.”

MINDER COPYRIGHTS

(Continued from page 39)

cause his song ‘Clair’ had been sam-
pled without permission. I don't think
Gilbert gets the credit he deserves for
that action.”

Fogarty began his music career at
GGH Music and Gaff Management, with
hits by Rod Stewart and the Small
Faces. He then worked for an account-
ing firm, handling the affairs of the
Bay City Rollers, and set up his own
concert promotion company in Japan.
He formed Cavalcade Music in 1979
and Minder Music in 1983; he owns
Minder with Clough.

“The catalog is a varied bag,” Fogar-
ty remarks. “In recent years, we've ac-
quired three R&B catalogs—all heav-
ily sampled—and people tend to
perceive us as being mostly R&B. But
we also administer some important
U.S. catalogs, such as American
Broadeasting, with its film music; Gear
Music, which owns Bob Seger's reper-
toire; Loaves & Fishes Musie, which
includes ‘Let Your Love Flow' by the
Bellamy Brothers; and George Karak
Music, with Bon Jovi's first hit, ‘Run-
away,” included in its greatest-hits
package. And then there's the music
used in the long-running children’s TV
program ‘Watch With Mother’ [such
as] ‘Time To Go Home,” used in the
movie ‘Backbeat,” which was based on
the Beatles’ early career in Hamburg.”

Fogarty is pleased by increasing

syvnchronization activity this yvear.
Titles involved include the Gap Band's
“Early In The Morning”"—featured on
the soundtrack to “Sleepers,” which
stars Dustin Hoffman and Robert De
Niro—and Rod Stewart’s “In A Bro-
ken Dream,” used for a Kuropean film,
“Breaking The Waves.”

Minder actively pursues covers, such
as “Zoom,"” written by Bobby Eli and
Len Barry and recorded by Euro band
Caught In The Act for an album that
sold more than 500,000 units; “Native
New Yorker.” written by Denny Ran-
dell and Sandy Linzer and covered by
Euro disco act Blackbox; “In A Broken
Dream,” the David Bentley song re-
cently recorded by U.K. metal act
Thunder; and Bob Seger's “We've Got
Tonight,” a cut on Shirley Bassey's
new album.

Aside from his overseas subpublish-
ing arrangements, Fogarty has two
American companies, Minder Music
U.S.A. (ASCAPD) and Taking Care of
Business (BM1), which he runs from
London. Minder also has a company in
South Africa, Minder Music Africa,
supervised there by Fogarty's broth-
er-in-law.

“When our income reaches a certain
level, we'll open an American office,”
says Fogarty, “but that's an expensive
operation fraught with possible pit-
falls.”
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Officials Meet To Discuss C’rights

Call For Legislation To Curb Online Piracy

B BY KEN STEWART

DUBLIN—Irish and international
music leaders met here with senior
government ministers Oct. 16 to press
home the need for an urgent review of
copyright laws.

Paul Keogh, chairman of the Irish
Recorded Music Assn. (IRMA), and
senior executives from the Interna-
tional Federation of the Phonographie

Industry (IFPD) called on Irish minis-

right protection in

ters to use the government’s presiden-
crucial legislative
reviews in Brussels

cy of the European

Union (EU) to se-

. . cure strong copy-
ifpi

and Geneva, Switz-

erland, where the World Intellectual

Property Organisation (WIPQ) will

newsline...

STUART McALLISTER, chief executive of the HMV Group, has been appoint

ed an executive director on the EMI Group’s board. Welcoming his appoint

ment, EMI Group chairman Sir Colin Southgates comments, “Under his
leadership, the HMV Group has grown from a small, U.K.-based business
to one of the most successful international retailers. HMV is an important
contributor to the EMI Group, and we look forward to Stuart’s participa-
tion at board level.”

ITALY’S ANTI-PIRACY UNIT FPM has commissioned new TV and ¢inema ads
to convey the message about illegal home entertainment produets. Produced
by MTV Lurope’s Milan office, the commercials will be broadeast nation-
wide on network TV and use “MTV-style” editing in an attempt to appeal
to a young audience. Italian stars Ligabue, Gianluca Grignani, Articolo 31,
Luca Carboni, and Elio & Le Storie Tese are among those who will appear
in the 30- and 60-second spots

THE U.K.-BASED W H SMITH GROUP has blamed “weakness in market
trends” for a drop in homne entertainment sales across the company’s retail
chaing in the U.K. and the U.S. for the four months ending in September.
Group chairman Jeremy Hardie told the group’s annual general meeting
Oct. 16 that musie and video sales were down at the U.K.’s market-leading
Virgin Qur Price and W H Smith retail chains. In the U.S., where the group
operates the Wall chain, music and video sales were down 5%, according to
Hardie

A U.K. MAN WAS FINED 5,000 pounds ($3,125) after being found guilty of
nine charges under the Trade Marks Act 1994 and the C'opyright, Designs
& Patents Act 198K, The charges arose from a 1994 raid of Robert Alexan-
der Johnstone's London home by police and customs officers, in which 17,000
bootleg CDs were seized. The judge also ordered the forteiture of the ille-
gal CDs from his home.

THE INTRODUCTION OF DVD to Europe will be among the issues discussed
at the fifth European Video Perspective, to be held in Montpelier, FFrance,
Nov. 29-30. The conference, organized under the auspices of the European
Commission’s MEDIA II program, will also look at the latest European
video statistics and the growth of alternative distribution channels, includ-
ing new technologies.

ROCK THE VOTE, the U.K. organization formed to encourage young people
to vote, is launching a compilation album to raise funds for the charity.
Released Nov. 11 on the Laughing Stock label, the album will feature music
and sketehes from such acts as Radiohead, Menswear, the Boo Radlevs. and
Steve Coogan. The album also includes a simplified voter-registration form
and will be followed next year by a tour with some of the featured artists,

U.K.-BASED multimedia conglomerate the Sanctuary Group recorded a ten
fold leap in pretax profit in the past financial year. Results for the fiscal
year ending in December 1995 showed that the group posted pretax prof-
its of 1.02 million pounds ($2.14 million), compared with 97,551 pounds
($204,857) in 1994. Sanctuary’s activities include music production, musie
services, book publishing, and TV production.

meet in December:

IFPI director-general Nie Garnett
added that reform of the laws would
“help the industry go forward into this
brave new age [of the Internet].”

At the meeting, commerce and tech-
nologyv minister Pat Rabbitte and min-
ister for the arts and culture Michael
D. Higgins were told that copyright
revizions would unlock the massive
growth potential of new online services
and encourage investment in Irish
musie.

Keogh, who is also chief executive of
PolyGram International, said that
copyright-based industries aceount for
5% of the EU’s gross domestic prod-
uct. That makes the musie industry a
leading force in the community and a
huge earner of foreign revenue. He
warned, “A failure to regulate the
online market will result in widespread
piracy, and a significant portion of
these revenues will flow out of the
EU.” According to the European
Commission (EC), the European online
services market will double in revenue
between now and the year 2000, when

(Continued on next page)

EMI Spain Ups VP
Miguel Angel Gomez
To Managing Director

MADRID—EMTI Spain VP Miguel
Angel Gomez has been promoted to
managing director following the move
of his predecessor, Rafael Gil, to Miami
to take over as president and regional
managing director of EMI South
America.

Gomez joined IEMI in March 1995,
when several changes were made in
the company’s A&R and marketing
departments. “Because we made those
changes then, there is no major
restructuring planned at present,”
says Gomez.

“1 am obviously very content with
the appointment,” he adds. “My prior-
ity will be to find new domestic talent.”

Gomez was a major force in the
Spanish independent scene in the '80s.
In 1979 he was a founding member of
Aviador DRO, which became the hack-
bone of Spain’s largest indie label,
DRO-Gasa-Twins.

In 1980 he was appointed a partner
at DRO Records, and in 1985 he
became a founding partner of DRO
Soft, a computer games company. DRO
was bought by Warner Music Spain in
1993, and Gomez was appointed man-
aging director of Warner's DRO East-
West label until he joined EMI as VP
in charge of marketing, A&R, and
sales.

His appointment as managing direc-
tor of EMI Spain took effect in August,
but it was not made public until mid-
October.

HOWELL LLEWELLYN

FROM AROUND

Attendance Accolades. Tina Turner smashed attendance records at the
12,000-capacity Flander Expo venue in Ghent, Belgium, with 11 concerts there
recently. Her achievement was recognized with the presentation of an atten-
dance award. Pictured, from left, are Herman Schueremans, promoter; Bea
Goedhuys, product manager, U.S. repertoire, EM! Belgium; Turner; Dirk De Clip-
peleir, managing director, EMI Belgium; and Roger Davies, Turner's manager.

Hyperdisc Rises In Japan
U.S. Indie Hits Both Sides Of Pacific

B BY STEVE McCLURE

TOKYO—U.S.-based indie label Hy-
perdisc has been bridging the Pacific
in more ways than one.

Since going into business earlier this
vear, the Santa Monica, Calif.-based
imprint has enjoved considerable sue-
cess in Japan. And its bridge-building
abilities were aptly demonstrated
recently when Hyperdise act Cagnet
played an online concert, with half the
band performing in Japan and the
other half in the UL.S.

Hyperdise's Japanese connection
stems from the fact that the label is a
collaborative effort between Ameri-
cans and Japanese, brought together
by an interest in music. The impetus
for the project came when longtime
music fan and Santa Monica resident
Jonathan Platt crossed paths with
well-known Japanese producer Dai-
suke Hinata, formerly with Windham
Hill act Interiors.

“Daisuke had a recording studio and
production company in Santa Monica,
and over the past two years we've
became friends,” savs Platt. In Novem-
ber 1995, thev formed a company
called Hypergroup with Shonosuke
Sorimachi and Satsuko Yamashiro.

“What we wanted to do was to cre-
ate our own identity in Santa Monica,”
explains Platt. “We wanted to create
our own record label and our own
store, like how Virgin or Rhino start-
ed. We have a store, a coffeehouse, an
art gallery, and a stage. We're promot-
ing local artists. In 1..A,, there was no
local music scene like [there is in] Seat-
tle or San Francisco or [Tokyo’s)
Shibuya.”

And the label has certainly gotten
off to a promising start. Hyperdise's
first release, the soundtrack for the hit
Japanese TV series “The Long Vaca-
tion,” performed by Cagnet, has sold
more than 1 million copies in Japan,
according to the label. Another Hyper-
disc release, “Love Is A Drug” by
Japanese singer/songwriter Nanaco

Sato, received rave reviews from the
U.K. music press after being distrib-
uted there by Pinnacle Distribution
and has moved several thousand copies.
Cagnet is a key part of the Hyper-
disc operation. It started as a produe-
er-driven project with a changing line-
up but has stabilized into a group
comprising core members Hinata, pro-
ducer/engineer Bud Rizzo, and lead
voealist Anna MeMurphy. Four backup
musicians round out Cagnet, whose
music is best described as a pop-soul

fusion.
(Contivued on page 56)

EMI Music Signs
Distribution Deal
With AB Disques

B BY EMMANUEL LEGRAND

PARIS—EMI Music here is signaling
its increasing aggression in the market.

As part of its expansion, the compa-
ny has signed a French distribution
deal with leading indie label AB Dis-
ques. The new agreement became
effective Oct. 1 and ends AB's involve-
ment with BMG.

The new deal is part of EMI's devel-
opment through both internal
growth—exemplified by the signing in
the past 18 months of major acts such
as Charles Aznavour, Michel Jonasz,
and Supertramp—and external
growth—such as attracting indie labels
like AB for distribution.

Jean-Michel Fava, managing direc-
tor of AB Disques, says he chose EMI
“hecause they have a very good distri-
bution system.” “Besides,” he adds,
“they are very aggressive, and I think
their market share will grow in the
coming years. There are also a lot of
very efficient people at EMI I wanted
to work with.”

AB signed with BMG three years
ago under the aegis of then BMG pres-

(Continued on next page)
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Deep Purple, Execs Celebrate
First HMV Outlet In Germany

The musicians of Deep 1’urple helped HMYV open its first store in Germany
Sept. 18, cutting the ceremonial ribbon and signing autographs for fans.
The 1,500-square-meter outlet is located in the CentrO shopping center and
leisure complex in Oberhausen, near Diisseldorl (Billboard, Sept. 21). 1t is
said to be the largest such mall in Europe, with approximately 15 million
people living within one hour’s drive. Britain’s Stadium Group developed
the site in conjunction with P&0O. According to HMV Group chief execu-
tive Stuart McAllister, the company expected first-day store revenues of
around $50,000; actual sales topped $150,000,

managing director Steve Knott.

Stadium Group chief executive Eddie Healey, left, chats with HMV Germany

e

Deep Purple’s Jon Lord cuts the cer-
emonial ribbon to open the HMV out-
let.

HMV Group chief executive Stuart
McAllister welcomes guests to a
post-opening reception.

EMI MUSIC, AB DISQUES SIGN DEAL

(Continued from preceding page)

ident Bernard Carbonez. Sources say
that Fava also had a good relationship
with former BMG VP Claude Amrane,
who moved to EMI earlier this year and
is now in charge of operations.

AB is the original home of Dorothée,
Héléne, Lés Muscles, Carlos, Chri-
tophe Rippert, Anthony Dupray,
Manuela, Les Jumelles, annette, and
Alain Barriére. It has also recently
established an artist-development label,
PaM (Pense a Moi).

AB Disques is part of a group owned
by Claude Berda and Jean-Luc Azoulay
that has interests in the music business
and the TV industry; it is one of the
main suppliers of youth programming

for leading commercial channel TF1
and is the operator of a satellite-dis-
tributed bouquet of programs, AB Sat.

AB’s catalog contains some 600
recordings and, according to Fava, has
grossed up to 120 million francs ($22.5
million) “in good years.” The best-sell-
ing acts are Dorothée, who hosts a chil-
dren’s show on TF1, and Hélene, who
stars in a sitcom. Before the end of the
year, AB will release new albums from
Dorothée and Lés Muscles and a com-
pilation of zouk music titled “Les Plus
Grands Zouks,” which will be tied in
with a TV show and a live concert at the
Bercy venue in Paris, in partnership
with TV channel M6.

Music Shopping Comes Home
Virgin Retail U.K. Targets Lapsed Buyers

H BY JOHN FERGUSON

LONDON—Virgin Retail U.K. is
carving a new niche by bringing the
Megastore experience to the cus-
tomer’s home.

London-based Virgin Entertain-
ment Direct (VED), the division
charged with developing home shop-
ping services, has just launched the
third of its “magalogues,” specifi-
cally targeted publications that
allow customers to order a range of
products by telephone.

The next step is the launch of a
dedicated Virgin site on the Inter-
net. Details regarding the service
will be revealed closer to the mid-
December launch date, but VED GM
John Hinde says it will be a “virtu-
al Megastore.” He adds, “The initial
aim will be to offer everything
which is available at our flagship
store on Oxford Street, London. It
means people around the world will
be able to tap into 140,000 titles
through the service.”

In addition to the Internet site,
VED will continue to develop its
range of magalogues. The publica-
tions are designed to be a cross
between a magazine and a catalog
and are aimed at people who cannot,
or do not wish to, visit a Virgin
store.

Potential customers are targeted
through ads in newspapers and mag-
azines. On receiving a copy of the
magalogue, consumers can choose
from a range of products tradition-
ally available at Virgin stores—
musie, videos, games, books, T-
shirts—and VED promises delivery
free of charge within 72 hours.
Hinde stresses that it is not a club

and that there is no obligation for
customers to buy a set number of
titles.

The first magalogue, Compass,
debuted in June and was aimed at
the 35-plus demo. It was followed by
Crash Bang Wallop, targeted toward
the young gay male sector, and most
recently VAME, which targets
women over 25.

Hinde says, “When we launched
VED, we real-
ized that direct
selling is a
highly attrac-
tive channel for
entertainment
products. VAME
is particularly
well-targeted,
as we recognize

that there are
many women who want to stay up to
date with what’s happening on the
entertainment scene and who want
hassle-free shopping.”

All three magalogues will be pub-
lished on a quarterly basis, and
Hinde says they will continue to
evolve. The second volumes of Crash
Bang Wallop and Compass contain
more features, are more new-release
oriented, and feature “listening
posts,” in which customers can call to
listen to some of the products on
offer.

VED is now looking at other niche
markets to target. *We are looking
at doing a classical [music] one,
which would be a bit of a change of
direction, as it would be a specific
genre rather than a lifestyle publi-
cation. We are also looking at a
sports-themed one and one for the
‘gray’ |over 50] market,” Hinde says.

OFFICIALS MEET TO DISCUSS C’RIGHTS

(Continued from preceding page)

it will generate $6 million-$7.5 million.

“The recording industry not only
employs more than 10,000 people in
Ireland, but it is also one of the
country’s greatest export success
stories,” Keogh continued. “In the
information society, we have the
chance to build on that success,
with more repertoire reaching
more consumers, backed by more
investment. The key to whether
that will happen is copyright pro-
tection, which is why the revisions
being tabled now in Brussels and
Geneva carry such high stakes for
Irish musie.”

Garnett added, “Our message in
Ireland is this: The recording
industry in Kurope is one of the key
growth industries of the future and
a vast investor in local culture
across the continent. EC and na-
tional policies should reflect that,
not with handouts and subsidies,
but with tough action to promote in-
vestment, open markets, end dis-
crimination with other cultural
goods, and stamp out piracy.”

Nonetheless, Keogh took the
opportunity to underline the impor-
tance of state assistance. “The
Irish music industry is receiving
more international attention than
ever before, and in different gen-
res, from classical to Irish tradi-
tional,” he said. “We now have to

compete on an equal basis with
much larger countries. It costs ag
much for us to sign and develop a
new artist as it does in London or
New York: between 500,000 and 1
million pounds ($800,000-$1.6 mil-
lion) before we can see any returns,
with a less than one in 10 success
ratio.

“We want the government to
know that the industry needs help
to develop, so that our size of mar-
ket is not a [handicap] to us.”

He cited the phenomenal success
of Boyzone, No. 1 in the U.K. with
the single “Words.” The group was
signed by Keogh and developed in
Ireland. “Sadly, it had to be done
without any form of state help. Boy-
zone now doesn’t need the help; they
needed it two years ago,” Keogh
said.

The IFPI has also called on the
EC “to use its pan-European review
of [value-added tax] rates to end the
diseriminatory system that excludes
recordings from a long list of cultur-
al products, from books to concert
tickets, that enjoy a reduced rate.”

The Dublin meetings were fol-
lowed Oct. 18 by a joint EC/Irish
conference in Ennis, County Clare,
to discuss ways of promoting the
European music industry; it was
attended by politicians, artists, and
record producers.
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EXCELSIOR: INDIE ROCK'S PRIME MOVER

(Contiined from page 1)

them—record for an enterprising
independent label here, Excelsior
Recordings.

The catalyst for Excelsior and its
roster was “Palomine,” Bettic Ser-
veert's 1993 debut album and a mile-
stone in Duteh roek. Released by
Brinkman in the Benelux, 4AD in the
U.K., and Matador in the U.S.,
“Palomine” captured imaginations
home and abroad with its soft-hearted,
tough-minded spin on "70s folk-rock
verities. The irresistible singles “Kid’s
Allright” and “Tom Boy™ met univer-
sal aeclaim, and the band played to
packed houses in continental Europe,
the LK., and the States.

With Bettie Serveert as a role
model, voung Duteh bands and eager
entrepreneurs saw that gaining an
audience outside the Netherlands
needn’t be mere wishful thinking. “A
lot of people who make music here look
up to Bettie Serveert as an example of
what can be—going to America, espe-
cially,” says Daryll-Ann singer/gui-
tarist Jelle Paulusma. Moreover, adds
Johan front man Jacco de Greeuw,
“since Bettie came out, Duteh bands
have been trying harder to be original,
to play from the heart.”

For Frans Hagenaars, the produc-
er of “Palomine” and co-founder of
Excelsior, the response to “Palomine”
was “a big ‘yes' for how we thought
about music,” he says. “A whole new
interest in alternative rock started
after that.”

Well-positioned to fan the flames of
any alt-rock renaissance, Hagenaars
owns and operates Studio Sound Iin-
terprises, a recording studio converted
from an old farmhouse in Weesp, just
outxide Amsterdam. He was behind the
board not only for Bettie Serveert's first
two albums but for several other pro-
jeets on the Duteh Brinkman label,
including records by Evil Superstars,
Nemo, Githox, and the solo album from
Joost Visser (singer for Bettie Ser-
veert's predecessor de Artsen).

Hagenaars established Excelsior a
couple of years ago with Ferry Rose-
boom, who runs the Amsterdam-based
Skylge Sound Productions, manager of
Darvll-Ann and Caesar. (A third part-
ner ix Mojo Management, an arm of
Mojo, the largest concert promoter in
the Netherlands. Mojo provides Excel-
sior with operating capital and booking:
expertise.)

With Hagenaars as staff producer/

JOHAN

A&R director and Roseboom as label
manager, Excelsior has signed six
bands: Simmer, Seram ¢ Baby, and
Benjamin B. join Daryll-Ann, Johan,
and Caesar. (All sing in English, as do
most rock groups in polyglot Holland.)
In July, the label issued its first two
albums: Darvll-Ann’s sophomore effort,
“Daryll-Ann Weeps,” and (‘aesar’s
debut, “Clean.” An EP from Benjamin
B., “Cherry Blossom,” followed in
Augrust. Nov. 4 sees the release of Jo-
han’s self-titled debut album as well as
Seram (' Baby’s full-length bow, “It
Maintenant . .. Le Rock.” Simmer’s
first album, “Mother Tongue,” is due in
December.

Excelsior markets its releases in

M BY ROBBERT TILL!

AMSTERDAM—Urban Dance Squad
emerged from Holland as a ground-
breaking act with its 1989 album,
“Mental Floss For The Globe,” whose
combination of rock guitar and drums
with dance culture’s sampling and rap-
ping techniques influenced such acts
as Rage Against The Machine.

On the album “Planet Ultra,” the
band’s second release for Virgin, UDS
has developed from its pioneering
funk'n'roll to a more song-oriented
style, with front man Rudeboy singing:
rather than rapping. Nevertheless, the
band’s grooves and kaleidoscopic musi-
eal character remain.

For UDS, each album has marked a
new direction, broadening the band’s
scope. “Planet Ultra,” released Sept.
9 by Virgin Benelux, reflects the jams
that took place during sonndchecks on
the group’s ULS. club tour last year in
support of the 04 album “Persona Non
Grata,” as well as rehearsals held in
the band’s studio, Ultra Dynamic
Shaft.

UDS refined and recorded the new
material at the Brussels-based Jet
Studios. The band—Rudeboy, gui-
tarist Tres Manos, drummer Magic
Stick, and bassist Sil—produced the
album, which was mixed by Phil Nico-
lo of the Butcher Bros. Nicolo also pro-
duced “Persona Non Grata,” the band’s
Virgin debut, which has sold 150,000
copies on both sides of the Atlantie,
according to the label.

With keyboards added by Belgium's
Wizards Of Qoze, “Planet Ultra”
boasts a much richer sound than does
its no-nonsense predecessor, which
was UDS’ first sample-free album.
“Everything we do has always been a
reaction to the period before,” explains
guitarist Rene van Barneveld, aka
Tres Manos.

“‘Persona Non Grata' came about
after a year without a recording deal,”

UDS Uncovers Songcraft On Virgin Set

Van Barneveld says. “Besides, DJ
DNA [had | left the band, and we decid-
ed not to replace him and just see what
would happen. Seratching can limit the
rhythm section like a click track. How-
ever, the addition of keyboards to
‘Planct Ultra’ shouldn’t be regarded as
a belated substitute for the samples
used on our first two albums [released
by BMG Ariola in Holland and Arista
in the UL.S.]. Any other ‘sonic¢ extras’
were weleome.”

Virgin Holland press officer Flip
van der Knden savs he expects 30,000
copies of the new album to be sold in
Holland alone, and early signs here are
promising. The album has been well-
received by the media; the band has
been featured in three cover stories in
the Dutch music press, and radio has
reacted favorably.

Retailers, however, had some reser-

URBAN DANCE SQUAD

vations. “In the beginning, we ordered
half as many copies of the new album
than [we had ordered of] its predeces-
sor,” says Rein Mos, senior account
manager at retail chain Plato. “But
after one week, already we had to
adjust our mistake. We had misjudged
the loyalty of the fan base completely.
Also, a cover story in [leading] rock
magazine Oor means something.”
Recalling the UDS hit “Deeper
Shade Of Soul,” Mos surmises that the
choice of singles will be key to break-
out sales. From “Mental Floss For The
Globe,” “Deeper Shade Of Soul”
reached No. 21 on the Billboard Hot

100 Singles chart in late 1990.

The first single from “Planet Ultra”
is “Dresscode,” which Van der Enden
says was released “as an appetizer to
the album,” adding that the second sin-
gle, “Temporarily Expandable,” is
meant to be “more than that. [t will be
issued in a jungle mix, too. That way,
we [will be] able to reach a market seg-
ment we haven't covered yet.”

Other good bets for future hits from
the album are “Ego” and “Carbon
Copy.” All tracks are published by
Upright Door Slam/Combustible
Chaos Music and administered by Pen-
nies from Heaven.

Airplay data in Holland compiled by
Air Check shows that radio is playing
the sccond single before its official
release. Johan Vosmeyer, head of music
at Holland's only alternative rock sta-
tion, Kink F'M, says he dedicates plen-
ty of air time to the current single and
to other tracks oft the new album.

“The Urban Dance Squad are still one
of Holland’s most interesting bands,”
Vosmeyer says. “They never copy
themselves, and they don’t let them-
selves be dictated by what others do.”

A national club tour of the Nether-
lands in December is seen as the major
marketing tool for “Planet Ultra.”
Prior to that, UDS will tour Germany
and France, which have proved to be
the band’s most receptive markets, as
well as Switzerland and southern
Europe. Also, UDS plans to visit East-
ern Europe for the first time.

UDS is represented by Mojo Man-
agement, a division of concert promot-
er Mojo Coneerts, which is also the
parent company of the band’s booking
agency, Double You Concerts.

“Planet Ultra” has been released in
all European territories except the
UK., where it is expected out at a later
date. Although Virgin Records in the
U.S. has the first option on an Ameri-
canrelease, a date for the U.S. has not
been set.

league with the Benelux division of

MCA Music Entertainment. MCA's
sales foree solieits retailers and radio,
with the physical distribution of the
product contracted to Record Service
Benelux, a nonprofit joint venture of
Warner Bros., PolyGram, and BMG.
([Excelsior is entertaining offers from
distributors for the world beyond the
jenelux.)

‘DARYLL-ANN WEEPS’

Sharing Dettie Serveert's love of

high-lonesome Americana, Daryll-Ann
makes music with an aching, arching
beauty. And it's this spirited romanti-
cism, shepherded by co-writers Paul-
usma and guitarist Anne Soldaat, that
has won the band a devoted following in
the Benelux.

Daryll-Ann’s initial EPs, =1 Could
Never Love You™" and “Come Around,”
came out in 1994 via Hut/Virgin in the
[1.K. and Vernon Yard in the U.S. On the
strength of those records, the band

A occasiona colionm highlight ing
albrins of special artistic werit that
Billhoard editors regard as being
underappreciated at the tiwe of their
it release,

Set with the task of following up
1993’s “Palomine”—a debut album
that won hearts from Amsterdam to
Ypsilanti—Bettie Serveert faced
more than the usual sophomore hur-
dle. After a honeymoon of eritical
acclaim and sold-out shows, the band
soon found itself confronting great
expectations, a looming deadline,
and a songbook less than full,

With “Lamprey,” Bettie Serveert
rose to the challenge,
crafting a remarkably
evolved, exploratory
work. Although pos-
sessed by less obvious
charms than “Palomine,”
the album more than
compensated with an ex
quisitely woven musical
texture and uncommon
emotional depth

The soulful sing-along
“Ray Ray Rain” was an
ideal single, and the folky
“Something So Wild” and
rockin' “Crutches” were
able counterparts. The ghostly fecl
of “Silent Spring” and rugged exu-
berance of “Re-IFeel-1t” helped
round out an album that boasts a
palpable, dramatic atmosphere, one
borne on Carol van Dijk’s in-
trospeetive yet strong-willed writ
Ing and singing; Peter Visser's
expressive and very electric guitar;
and a subtle, sympathetie underpin-
ning front bassist Herman Bun-
skoeke and drummer Berend
Dubbe,

For all its artful accessibility,
“Lamprey” didn’t get its due in the
marketplace. A confluence of un
fortunate events conspired against
the album in the States, including
commercial radio’s strict infatuation
with nuevo punk a la the Offspring
and Matador’s less-than-fraternal
relationship with Atlantic, its eorpo-
rate partner at the time,

Batfie Serveor!, "Lampasy”
Released Januory 1985
Produced by
Frans Hogenaors
and Bettia Serveen

Banquet (UK. )
Brinkman (Banslux)

landed a slot supporting the Smashing
Pumpkins in London.

Hut/Virgin U.K. released Daryll-
Ann’s debut album, “Seaborne West,”
early last year. Co-produced and engi-
neered by Hagenaars, "Seaborne West™
was i sterling statement, with the band
finding its true voice amid the melan-
choly mating call of “Sheila,” pedal-steel
blues of “Holida Why,” and a jungling
take on “You're So Vain.” Garnering
glowing notices on both sides of the
channel, the album also boasted the bit-
tersweet hooks of “Stay,” which was
picked as a Single of the Week hy the
[T.K.'s Melody Maker.

Turning to Excelsior for “Daryvll-Ann
Weeps™ (the title plays oftf both the
album’s lamenting feel and its recording
location in Weesp), the band upped the
artistic ante considerably with its intri-
cate, offheat songeraft and newly ambi-
tious ensemble interplay. Jelle Paul-
usma's vocals keen in tandem with those

(Contihned on page 56)

According to Matador co-presi
dent Gerard Cosloy, there probably
couldn’t have been a worse time for a
Bettie Serveert album to conte out
than January 95, with the labels’
release schedule packed and
upheaval pending. “Danny Goldberg
was the guy at Atlantic who was
really into Bettie Serveert, and he
left just after ‘Lamprey’ came out

“But we try to remind people that
‘Lamprey’ didn’t really sell that
many fewer copies than ‘Palomine,””
Cosloy says. “It’s just that those rec-
ords were sold through major-label
distribution, and that’s a whole dif
ferent world. Selling 40,000 records
through WEA doesn’t have
the same impact on peo-
ple’s eonseiousness as sell-
ing the sanme amount inde
pendently.”

Bettie Serveert’s atti-
tude toward “Lamprey ™ s
self-effacing, colored as it
is by rueful distance and
an enthusiasm for the up-
coming album. “There def-
initely wasn't a lot of light-
ness or simplicity to the
record,” Visser savs. "It
had a lot of serious songs,
and there are more sides to
us than that ”

Yet, as Bunskoeke points out, the
album’s gravity has its appeal
“*Lamprey’ can be a bit too dark or
long-winded in places, but it's a rich
album,” he says. “There’s ‘Crutch-
es," which is very powerful. And I
love *Ray Ray Rain.” It's pop, but it's
not throwaway. [t's suying some
thing *

Commenting to the U.K. press
around the release of “Lamprey,”
Van Dijk gave perhaps the best
advice for those coming new to the
album and its elusive yet enduring
quality: “When soniething is super-
catehy, it starts to fade after a while.
Maybe these songs are more like
paintings that you don't really get at
first glance, but something about
them makes you look again and
again.”

BRADLEY BAMBARGER
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HITS OF THE

© 1996, Billboard/BPl Communications

ORLD

GERMANY (Media Control} 10/22/96

MUSIC
.'APAN {Dempa Publications Inc.) 10/28/96 EUROCHART HOT 100 10/16/96 & MEDIA FRANCE (SNEP/IFOP/Tite-Live) 10/19/96
THIS | LAST THIS | LAST THIS | LAST THIS | LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES WEEK(WEEK| SINGLES WEEK WEEK| SINGLES
1 1 KOREGA WATASHINO IKIRUMICHI PUFFY tpic 1 1 WANNABE SPICE GIRLS virGIN 1 1 ZEHN KLEINE JAEGERMEISTER DIE TOTEN 1 2 AICHA CHEB KHALED BaARCLAY
) 5 SSiNVYE o REAM TOMOM) KA § 2 SEVEN DAYS AND ONE WEEK B.B.E. TRIANGLE HOSEN EASTWEST 2 &) FREED FROM DESIRE GALA MascOTTE
YOUR D M HARA PIONEER LDC S KILLING ME SOFTLY FUGEES coLumsia 2 3 1 WANNABE SPICE GIRLS VIRGIN
3 2 KOIGOKORO NANASE AIKAWA CUTTING EDGE 4 4 READY OR NOT FUGEES coLumsia NEW g]L:AIJAZtSVING GAMES BACKSTREET BOYS 4 4 KILLING ME SOFTLY FUGEES sony
4 4 SWALLOWTAIL BUTTERFLY YEN TOWN BAND eric 5 7 IF | RULED THE WORLD (IMAGINE THAT) NAS 3 2 HOW BIZARRE OMC POLYDOR 5 5 IF | RULED THE WORLD (IMAGINE THAT) NAS
SONY CCOLUMBIA g COLUMBIA
5 |NEW| FLOWER LARC-EN-CIEL KIOON SONY 6 | 5 | WHERE DO YOU GO NO MERCY Mo 4 | 7 | I'MRAVING SCOOTER EpeL 6 | 11| ALLBy m c 0
50 a || ey AT BY MYSELF CELINE DION coLumeia
6 | 5 | NAGISA SPITZ polvbor 7 | 8 | INSOMNIA FAITHLESS Cheekr WORLD INE THAT) NAS 7 | 6 | WHERE DO YOU GO NO MERCY sva
7 |NEW| SAIGONOUSO YUMI MATSUTOYA ToSHIBA EMI 8 | 18 | ICAN'T HELP MYSELF KELLY FAMILY £wi 6 | 3 ?%ZTB'SJ H080 8 | 14 | CHANGE THE WORLD ERIC CLAPTON REPRISEWEA
8 | 8 | YELLOW YELLOW HAPPY POCKET BISCUITS tosui. | 9 | 10 | IT'S ALL COMING BACK TO ME NOW CELINE EAMS 9 | 10 | WHY 3T FEATURING MICHAEL JACKSON Epc
BA EMI DION EPIC/COLUMBIA 7 5 SALVA MEA FAITHLESS INTERCORD
10 | 20 | RAIDE DINGUE DE TOI G.SQUAD arioLA
9 | 7 | KAGAMINO DORESS NORIKO SAKAI viCTOR 10 | 9 | HOW BIZARRE OMC poLYDOR 8 | 18 | WHAT'S LOVE GOT TO DO WITH IT WARRENG wca | 11 | 9 | SEVEN DAYS AND ONE WEEK B B.E. VRGN
10 |NEW | DOUSHIYOUMONAI BOKUNI TENSHIGA ORITEKITA | 11 | 6 | STRANGER IN MOSCOW MICHAEL JACKSON eric | 9 | 12 | A NEVERENDING DREAM X-PERIENCE wea 12 | NEw| JE TE PRENDRAI NUE DANS LA SMICA 1550
NORIYUKI MAKIHARA wEA JAPAN 12 |NEW| WORDS BOYZONE roLYDOR 10 9 READY OR NOT FUGEES COLUMBIA CHEVAILIERS DU FIEL ARCADE
ALBUMS }3 ﬁ SMEstTTIEfSHN CHEMICAL B:ﬁgHEﬁA%GW o 11 | 6 | WANNABE SPICE GIRLS viRGIN 13 | 13 | SHAME ON U OPHELIE WINTER EASTWEST
1 |NEw| KENJI OZAWA KYUTAI NO KANADERU ONGAKU BUBBLE}'? RASNf('R'- PETER ANDR AN 12 | 8 | ICAN'T HELP MYSELF KELLY FAMILY £mi 14 | 8 | MACARENA LOS DELRIO aRioLA
R a | o || s ALW/“"'VUSH;OO‘;MEVER SEITANRNTE 13 | 11 | REALITY RMB MOTOR MUSIC 15 | 19 | BAD BOYS DE MARSEILLE AKHENATON VIRGIN
2 |[NEW| VAN HALEN GREATEST HITS wea JaPaN SIS 14 10 INSOMNIA FAITHLESS INTERCORD 16 7 TIC, TIC, TAC CARRAPICHO rca
3 | 2 | YENTOWN BAND MONTAGE EPiCSONY 16 | 15 | PRAY DJBOBO merRowinm 15 | 16 | HARDCORE FEELINGS CHARLY LOWNOISE & MEN- | 17 | 17 | VOICES MEPHISTO poLvcram
4 |NEW| KOJI KIKKAWA BEAT SPEED TOSHIBA EMI 17 | NEW| SALVA MEA FAITHLESS chebky TAL THEQ MOTOR mMuSIC 18 | 12 | JETE DONNE WORLDS APART Emi
5 | 1 | YUTAKAOZAKI YUTAKA OZAKIFOR ALL MY LOVES | 1g |NEW | ZEHN KLEINE JAGERMEISTER DIE TOTEN HOSEN | 16 | 15 | BORN SLIPPY UNDERWORLD aioLa LOH{INIAN gfl‘\:/l‘/;oUR CASSERpT Ll e
SONY 17 | 14 | BECAUSE YOU LOVED ME CELINE DION cotumeia G
EASTWEST
6 |NEW| JOURNEY TRIAL BY FIRE sony 19 | 16 | AICHA CHEB KHALED sarciay 18 | 17 | DUUND ICH BLUMCHEN ot 20 |NEW| JUST SAY | SAID HELLO WORLDS APART mi
20 = <O =UKEH MU RO IS I 20 | 11 | BREAKFAST AT TIFFANY'S DEEP BLUE SOME- 19 | 13 | SEVEN DAYS AND ONE WEEK B.B.E. mOTORMUSC ALBUMS
8 |NEW| MIYUKI NAKAJIMA PARADISE CAFE PONY CANYON THING NTERSCOPEICA T |l T e T S e L R BT AS
SNl ARty it i e 1 |NEW| PHIL COLLINS DANCE INTO THE LIGHT wea
10 | 7 | SPICEGIRLS SPICE tosmaa em ALBUMS . 20N I WGNGEE SR EISC ORERony
1 | 1 | REM. NEW ADVENTURES IN HI-FI warner ALBUMS 3|2 wgm‘m FG??FL‘:THE MUDDY BANKS OF THE
CANADA  (the recora 10128196 IR e E T — 1 | NEW| PHIL COLLINS DANCE INTO THE LIGHT wen 4 | 7 | CELINEDION FALLING INTO YOU cowuweis
THS [LasT 3 | 7 | NIRVANA FROM THE MUDDY BANKS OF THE I e e 5 | 3 | EDDYMITCHELL MR.EDDY rotvoor
WEEKlweEx| ALBUMS WISHKAH GEFFEN 3 7 D.J. BOBO WORLD IN MOTION Eams 6 4 WORLDS APART EVERYBODY Emi
4 | 3 | JAMIROQUAI TRAVELLING WITHOUT MOVING 4 | 6 | SIMPLYRED GREATEST HITS eastwesT 7 | 8 | LEFESTIVAL ROBLES BEN MON COCHON veR
1 1 | NIRVANA FROM THE MUDDY BANKS OF THE Sony 52 5 | 2 | REM. NEW ADVENTURES IN HI-FI wea SAILLES
WISHKAH bge 5 5 CELINE DION FALLING INTO YOU EPIC/COLUMBIA 6 4 FUGEES THE SCORE cowumsia 8 18 | TRUST EUROPE ET HAINES wea
2 | 2 | CELINEDION FALLING INTO YOU cowumeia 6 | 4 | ALANIS MORISSETTE JAGGED LITTLE PILL maver | 7 | 3 | WESTERNHAGEN KEINE ZEIT wea 190 g #l;l\gIRlCT)C\l/tJ:sl xﬁ%ﬂm WITHOUT MOVING Son
3 | 5 | SHERYL CROW SHERYL CROW ast ICKREPRISE 8 | 8 | H-BLOCKX DISCOVER MY SOUL aRioLA coLUMBIA
4 | 4 | REM. NEW ADVENTURES IN HI-Fl warneR 8R0S 7 |NEW| SIMPLY RED GREATEST HITS EASTWEST 9 | 5 | PUR LIVE—DIE ZWEITE INTERCORD 11 | NEW| JOE COCKER ORGANIC emi
5 3 | TooL AENIMA 200 8 | 8 | EROS RAMAZZOTTI DOVE C’E MUSICA pop 10 | NEw | JOE COCKER ORGANIC emi 12 | 9 | ALANIS MORISSETTE JAGGED LITTLE PILL wea
9 | 9 | LAURAPAUSINI LA COSE CHE VIVI cep 11 | 10 | JAMIROQUAI TRAVELLING WITHOUT MOVING epc | 13 | NEW] CELINE DION D'EUX cotmei
6 | 6 | ALANIS MORISSETTE JAGGED LITTLEPILL maverck | 10 | 10 | GEORGE MICHAEL OLDER wiRGIN 12 | 9 | EROS RAMAZZOTTI DOVE C'E MUSICA ARioLs 14 |NEW| JOHNNY HALLYDAY LORADA TOUR POLYGRAM
7 | 7 | MOIST CREATURE em 11 | 6 | SHERYL CROW SHERYL CROW A&m 13 | 12 | DIE SCHLUMPFE ALLES BANANE! VOL. 3 em 15 | 10 | ZAZIE ZEN MERCURY
8 |NEW| MARILYN MANSON ANTICHRIST SUPERSTAR 12 | 16 | DJBOBO WORLD IN MOTION wetRovintL 14 | 14 | DIE TOTEN HOSEN OPIUM FURS VOLK esstviest | 1 | 11 | MAXIME LE FORESTIER 12 NOUVELLES DE
INTERSCOPE 13 | 17 | WOLFGANG PETRY ALLES arioLa 15 | 15 | FETTES BROT AUSSEN TOP HITS, INNEN ELLRTEN Gk
o | 8 || EErinTT R 14 | 12 | BACKSTREET BOYS BACKSTREET BOYS ZOMBA/JIVE B . 17 |NEW| SYLVIE VARTAN TOUTES LES FEMMES ONT UN
EONEIOHN e [ 15 | 15 | METALLICA LOAD VERTIGOMERCURY GESCHMA InTERCORD SECRET POLYGRAM
10 |NEW| KENNY G THE MOMENT aRista 16 |NEW| WESTERNHAGEN KEINE ZEIT waRNER BROS 16 | 16 | BACKSTREET BOYS BACKSTREET BOYS zomeaJvE | 18 | NEW | KORN LIFE IS PEACHY fric
11 | 14 | NO DOUBT TRAGIC KINGDOM INTERSCOPE 17 | 13 | NENEH CHERRY MAN HUTVIRGIN 17 | 13 | CELINEDION FALLING INTO YOU cotumes 19 | 14 | DE LUCIA, DI MEOLA & MCLAUGHLIN THE GUI-
12 g9 VARIOUS ARTISTS DANCE MIX 96 QuALITY 18 18 KULA SHAKER K cOLUMBIA 18 11 ALANIS MORISSETTE JAGGED LITTLE PILL wea TAR TRIO VERVE
19 |NEW| RUNRIG LONG DISTANCE—THE BEST OF chrysaus | 19 | 18 | FAITHLESS REVERENCE INTERCORD 20 | 15 | HUBERT-FELIX THIEFAINE LA TENTATION DU
13 | 20 | VARIOUS ARTISTS TRAINSPOTTING O.S.T.
13 13 WEEZER, PINKERTON. b6 T PREMER | 20 INEw | LUCIO DALLA CANZONI pressing 20 | 17 | SHERYL CROW SHERYL CROW PoivcRam BONHEUR veRsAILLES
15 | 17 | BLACKSTREET ANOTHER LEVEL INTERSCOPE ] _
16 | 13 | TRAGICALLY HIP TROUBLE AT THE HENHOUSE L ITALY vusica e pischiemn 1021196
McA THIS |LAST
17 | 11 | NEW EDITION HOME AGAIN wca et — w  |WEEKIWEEK| SINGLES
18 | 12 | PEARL JAM NO CODE tpic .-‘ 3 L \ [ | [ | 1 1 BORN SLIPPY UNDERWORLD DO 1T YOURSELF
19 16 TRACY CHAPMAN NEW BEGINNING ELEKTRA ¢ 1996, Billboard/BPI Communications/Chart-Track 10/21/96 ¢ 1996, Music Control GmbH 10/26/96 2 4 SEVEN DAYS AND ONE WEEK B.B.E.
20 | 18 | DONNA LEWIS NOW IN A MINUTE ATLaNTIC THIS | LAST THES | LAST TRIANGLE/DANCE FACTORY
WEEK|WEEK| SINGLES WEEK|WEEK] AIRPLAY 3 | 2 | STRANGER IN MOSCOW MICHAEL JACKSON epic
AUSTRALIA (Australian Record Industry Assn.) 10/27/96 i 5 SAY YOU'LL BE THERE SPICE GIRLS wiReiN 1 2 ROTTERDAM BEAUTIFUL SOUTH go! piscs e g OCEAN WHISPERS R.AF. BY PICOTTQ mepiAGrD
2 | 1 | WORDS BOYZONE pouror 2 | 1 | BREAKFAST AT TIFFANY'S DEEP BLUE SOME- 5 | 3 | FOLLOW THE RULES LIVIN'JOY wmca
mlﬂs wm(LASI SINGLES 3 | 3 | IT'SALL COMING BACK TO ME NOW CELINE THING INTERSCOPEMCA 6 | 7 | WANNABE SPICE GIRLS viRGIN
DION epie 3 3 | LOVE YOU ALWAYS FOREVER DONNA LEWIS 7 6 PROFESSIONAL WIDOW TORI AMOS  ATLANTIC/EAST
1} 1 | MACARENA ALSSADEL R(;O B DONNA LEWIS 4 |NEW| INSOMNIA FAITHLESS chEgky ATLANTICIEASTWEST wesT
2 | 2 | ILOVEYOU ALWAYS FOREVER DONNALEW! 5 | 7 | ROTTERDAM BEAUTIFUL SOUTH 6o’ Discs 4 | 7 | worps BovzoNe 8 |NEw| YOU MUST LOVE ME MADONNA wea
ERSTwESY 6 | 6 | YOURE GORGEOUS BABYBIRD tcro e
3 | 5 | WANNABE SPICE GIRLS VIRGIN o v 5 SOUND OF LONDO 5 | 4 | ESCAPING DINACARROLL 1ST AVENUEMERCURY 9 | NEW | KILLING ME SOFTLY FUGEES sonv
4 | 3 | YOU'RE MAKIN'ME HIGH TONI BRAXTON etc w Wl Tebl o LRIl 2 NDON virain | o | o | oS0t BE THERE SPICE GIRLS wiram 10 | 8 | KILLING ME SOFTLY REGINA 0O IT YOURSELF NITELITE
\ 8 [NEW| NO DIGGITY BLACKSTREET FEATURING DR. DRE
5 | 4 | PLLBETHERE FOR YOU REMBRANDTS eastwest 7 | 5 | VIRTUAL INSANITY JAMIROQUAI sonys2 ALBUMS
INTERSCOPE/MCA
6 | 11 | SOMETIMES WHEN WE TOUCH NEWTON FresTivat s | 11 | voure E BABYBIRD
7 | 6 | LOVERLOVER JIMMY BARNES wusieoomrestvar | O | NEW| FLYING CAST pouvoor DL 2] 20 1 | 1 | LUCIODALLA CANZONI rRessinG
8 | 10 | LET'S MAKE A NIGHT TO REMEMBER BRYAN 10 | 2 | SETTING SUN CHEMICAL BROTHERS viraIN 9 | 6 | SPINNING THE WHEEL GEORGE MICHAEL viraiN 2 2 | MINA CREMONA twi
ADAMS  Agh 11 {NEW| TRIPPIN' MARK MORRISON wea 10 | 14 | READY OR NOT FUGEES columei 3 | 3 | FABRIZIO D'ANDRE ANIMA SALVE ricoRor
9 | 16 | IT'S ALL COMING BACK TO ME NOW CELINE 12 | 4 | BREAKFAST AT TIFFANY'S DEEP BLUE SOME- 11 | 9 | DANCE INTO THE LIGHT PHIL COLLINS Facs 2 | 2 | EROS RAMAZZOTTI DOVE C'E MUSICA emc
DION EPIC THING INTERSCOPE/MCA VALUE/EASTWESY 5 7 ARTICOLO 31 COSI' COM'E’ RICORDI
10 7 | WANT YOU SAVAGE GARDEN ROO&RT 13 8 | LOVE YOU ALWAYS FOREVER DONNA LEWIS 12 | 21 IT'S ALL COMING BACK TO ME NOW CELINE 6 |NEw| FUGEES THE SCORE coLumsm
11 9 MACARENA LOS DEL MAR rEsTIvaL ATUANTIC/EASTWEST DION gpic 7 6 FRANCESCO DE GREGOR! PREND
12 | 8 | CHANGE THE WORLD ERIC CLAPTON wea 14 | 9 | SEVEN DAYS AND ONE WEEK B.B.E. POSITVAEM) 13 | 10 | GOOD ENOUGH DODGY aent PRENDERE E LASCIARE
13 |NEW| WHAT'S LOVE GOT TO DO WITH IT WARREN G 15 | 16 | I'M RAVING SCOOTER CLUBTOOLS 12 | 17 | FLinG casT COLUMBIA
INTERCORDIMCA 16 [NEW| 6 UNDERGROUND SNEAKER PIMPS ciean up s o Fonoo , 8 | 8 | REM. NEW ADVENTURES IN HI-FI warner
14 |NEW| HEAD OVER FEET ALANIS MORISSETTE weAwarNer | 17 |NEW| LAZY LOVER SUPERNATURALS roon 15 | 22 gLR'S A RULES THE WORLD ALISHAS ATTIC mER- | g | g | |AURA PAUSINI LA COSE CHE VIVI coo
15 | 13 | RETURN OF THE MACK MARK MORRISON wea 18 [NEW!| SO IN LOVE WITH YOU DUKE Pukka iy 10 INEW | GIANNA NANNINI BOMBOLONI poLYDOR
16 | 14 | HERO OF THE DAY METALLICA VERTIGOMERCURY 19 |NEw! BEAUTIFUL ONES SUEDE Nuoe 16 | 25 | TRIPPIN' MARK MORRISON wea
17 | 17 | HIT ME OFF NEW EDITION mca 20 | 10 | READY OR NOT FUGEES coomaia 17 | 12 | GOODBYE HEARTBREAK LIGHTHOUSE FAMILY SPAIN
18 [NEW | THA CROSSROADS BONE THUGS-N-HARMONY WILD CARD/POLYDOR (TVE/AFYVE) 10/12/96
sony ALBUMS 18 | 28 | WHATIF... LIGHTNING SEEDS epic THIS |LAST
19 15 BECAUSE YOU LOVED ME/POWER OF THE DREAM 1 ] SIMPLY RED GREATEST HITS easTwesT 19 | 35 BEAUTIFUL ONES SUEDE NUDE WEEKIWEEK| SINGLES
CELINE DION epic 2 | 2 | VARIOUS ARTISTS KISS IN IBIZA'96 powveRaM™ | 20 | 34 | LOVE Il LOVE DAMAGE 8iG LFE
20 | 19 | INTOO DEEP BELINDA CARLISLE em) 3 | 3 | VARIOUS ARTISTS HEARTBEAT—NUMBER 1L1OVE | 51 | 13 | MARBLEHEAD JOHNSON BLUETONES 1 1 | WANNABE SPICE GIRLS VIRGIN
ALBUMS SONGS OF THE 60°S Go8AL TELEVISION s S/A':: = S 2 | 3 | PONTAERIVOL. 2 BUERI & SKUDERO maxmusic
1 INEW/| JIMMY BARNES HITS mussroomrestival 4 |NEW| COUNTING CROWS RECOVERING THE SATELLITES | o5 | 15 | How BIZARRE OMC rovvooR 3 | 2 | THECAT(EL GATO) TWO DEEJAYS maxMUSIC
2 | 1 | TONICHILDS THE VERY BEST OF TONICHILDS aem GEFFEN 23 | 16 | I AM.1FEEL ALISHA'S ATTIC wercuRy 4 | 4 | THE WORLD OF BUENRI X QUE? max MusiC
S MRS TN AL RIS D A T e e 24 | 19 | KEVIN CARTER MANIC STREET PREACHERS epic | 5 | 10 | BORN SLIPPY UNDERWORLD amovs
POLYDOR/POLYGRAM
4 | 2 | NIRVANA FROM THE MUDDY BANKS OF THE 7 |NEw| DANIEL O'DONNELL SONGS OF INSPIRATION mirz | 23 | 29 | LOUNGIN LL COOLJ DEF JAM/MERCURY S AL TR o oL G PN LT
WISHKAH GEFFENMCA 8 |NEW! LIGHTHOUSE FAMILY OCEAN DRIVE wih 26 | 24 | SEVEN DAYS AND ONE WEEK B.B.E. posimvivem: 7 |NEW| TIRA SISTEMA 3 DIS AT WORK MAX MUSIC
5 | 5 | CORRS FORGIVEN, NOT FORGOTTEN EASTWEST CARDIPGLYDOR 27 | 33 | IFYOU EVER EAST 17 FEATURING GABRIELLE 8 | 6 | LET'SGO EMPHASSIS 87 music
6 8 | ALANIS MORISSETTE JAGGED LITTLE PILL wea 9 9 | JAMIROQUAI TRAVELLING WITHOUT MOVING LONDON 9 |NEW| REMIXES SISTEMA 3 8T music
7 |NEW| COUNTING CROWS RECOVERING THE SATELLITES T 28 | 31 | ANGEL SIMPLY RED eastwesT W7 | ISR GIET T B oo
GEFFEN/MCA 10 | 16 | R.E.M. NEW ADVENTURES IN HI-FI wARNER 29 |NEW | NEIGHBOURHOOD SPACE 6ut
8 | 4| GARBAGE OGNARF%EFNgﬁ’:ﬁ%’g’g[}“ﬁ'ﬁt BROS.WEA 30 | 40 | STAMP! JEREMY HEALY & AMOS pOSTIVAEM: ALBUMS
TG O e a 11 | 8 | VARIOUS ARTISTS INTHE MIX'96 VOL. 3 vikeiN | 31 |NEW| FLAME FINE YOUNG CANNIBALS tonpon 1 | 2 | ROSANA LUNAS ROTAS wca
11 | 3 | MIDNIGHT OIL BREATHE coLumeia ig 164 ;ﬂfiﬁ;’(‘f S(;'(ORE coLuMBiA 32 | 27 | SETTING SUN CHEMICAL BROTHERS viran 2 | 1 | HEROES DEL RILENCIO PARA SIEMPRE Emi 0DEON
12 | 11 | JOHNMELLENCAMP MR HAPPY GO LUCKY mercur | 17 | a2l BERUTIFUL S%UT;"E“LMS&“‘S THE COLOUR cooses | 36 | 38 | YOUR SECRET LOVE LUTHER VANDROSS £rc 3 | 3 | LAURA PAUSINI LAS COSAS QUE VIVES bRO
13 | 9 | EVERCLEAR SPARKLE AND FADE (AUSTRALIAN O S e T o TH‘E g 33 | NEW| UNBREAK MY HEART TONi BRAXTON taFaCEARSTA | 4 | 4 | MIKE OLDFIELD VOYAGER waRNER
TOUR PACK) €mi 34 |NEW| NO DIGGITY BLACKSTREET FEATURING DR. DRE
14 15 BILL WHELAN RIVERDANCE EASTWEST WISHKAH GEFFENMCA ) 5 6 ELLA BAILA SOLA ELLA BAILA SOLA HisPavox
| 16 [NEW| VARIOUS ARTISTS THE BEST ... ALBUM IN THE LA 6 | 5 | ALANIS MORISSETTE JAGGED LITTLE PILL waRNER
15 | 18 | JOHN FARNHAM ROMEO'S HEART BuG
L ) 35 |NEW] BITTERSWEET ME R.E.M. wARNER BRQS.
16 | 14 | SHERYL CROW SHERYL CROW asm WORLD . .. EVER! 4 virain 37 INEw| 6 UNDERGROUND SNEAKER PIMPS o 7 | 10 | RICKY MARTIN A MEDIO VIVIR sonv
17 | 16 | CROWDED HOUSE RECURRING DREAM—THE 17 |NEW| KORN LIFE IS PEACHY £PiC N LEAN LP
38 |NFW| FOLLOW THE RULES LIVIN' JOY 8 |NEW| KENNYG THE MOMENT arioLs
VERY BEST OF Emi LR e S HERVUICROWESERFII ROV N UNDISCOVEREOME | 9 |NEw/| JOSE LUIS PERALES EN CLAVE DE AMOR sonv
18 | 12 | POWDERFINGER DOUBLE ALLERGIC POLYDOR 19 | 20 | ALANIS MORISSETTE JAGGED LITTLE PILL maver- | 39 | 20 | IF YOU REALLY CARED GABRIELLE 60 searco:
19 | 13 | R.E.M. NEW ADVENTURES IN HI-FI wEa ICKREPRISE 0ISCs 10 |NEW| CROWDED HOUSE RECURRING DREAM—THE
20 | 10 | CHRIS ISAAK BAJA SESSIONS wea 20 INEw! SLEEPER THEIT GIRL INDOLENT 40 1 23 | FLAVA PETER ANDRE MusHroom VERY BEST OF hispavox
Hits Of The World is compiled at Billboard/London by Bob Macdonald and Alison Smith. Contact 171-323-6686, fax 171-323-2314/2316. ‘New’ indicates first entry or re-entry into chart shown.
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'MALAYSIA s 1015096

HITS OF THE WORLD

PORTUGAL (Portugal/AFP) 10/22/96

THIS | LAST THIS |LAST
WEEK|WEEK| ALBUMS WEEK|WEEK| ALBUMS
1 9 MICHAEL LEARNS TO ROCK PAINT MY LOVE 1 2 NIRVANA FROM THE MUDDY BANKS OF THE
GREATEST HITS &mi WISHKAH GEFFEN
2 | 1 | KENNYG THE MOMENT eua 2 |NEW| PHILCOLLINS DANCE INTO THE LIGHT wea
3 [Mo| Sacsrmeersors sxosiner s o | 317" | ok i 1000 rv
> e 4 | 5 | KENNYG THE MOMENT arista
A T e e e 5 |NEW| MARIA JOAO PIRES CHOPIN--NOCTURNOS PoLy-
6 3 | EMIL CHAO XIAO TIAN TANG Rock Sl
7 | 8 | JORDAN HILL JORDAN HILL warner 6 | 6 | SIMPLY RED GREATEST HITS waRnER
8 |NEW| NIRVANA FROM THE MUDDY BANKS OF THE 7 |NEW| JOE COCKER ORGANIC PARLOPHONE
WISHKAH Mca 8 |NEW/| FAITHLESS REVERENCE vipisco
9 | 6 | FAYE WONG FAYE BEST Il poivcram 9 | 9 | CHICOBUARQUE O PRINCIPIO £wi GLOBO
10 | 5 | FOOL'S GARDEN DISH OF THE DAY &mi 10 |NEW| MICHAEL BOLTON THIS IS THE TIME columsia
NETHERLANDS (stichting mega 1op 500 1071696 | NEW ZEALAND  (rians) 1071696
THIS |LAST THIS |LAST
WEEK WEEK| SINGLES IWEEK WEEX| SINGLES
1 1 BANGER HART ROB DE NIJS Emi 1 |NEW | WHAT'S LOVE GOT TO DO WITH IT WARREN G
2 | 2 | HARDCORE FEELINGS CHARLIE LOWNOISE & FEATURING ADINA HOWARD INTERSCOPE/MCA
2 1 | TWISTED KEITH SWEAT wARNER
MENTAL THEO pOLYDOR N
3 | 10 | ICAN'T HELP MYSELF KELLY FAMILY em CH -G EVIYIECORGHOS TR NICA SR ki on
4 | 5 | MISSING YOU BRANDY/TAMIA/GLADYS KNIGHT &
4 | 3 | WANNABE SPICE GIRLS VIRGIN CHAKA KHAN wARNER
5 9 SOMEBODY ELSE'S LOVER TOTAL TOUCH smG 5 2 HOW DO U WANT IT 2PAC FEATURING KC AND
6 | 8 | IT'SALLCOMING BACK TO ME NOW CELINE JOJO 15LAND
DION coitumsia 6 8 WANNABE SPICE GIRLS VIRGIN
7 ) SEVEN DAYS AND ONE WEEK B.B.E. 70MBA 7 7 MACARENA LOS DEL RIO Bmg
8 | 6 | STRANGER IN MOSCOW MICHAEL JACKSON epc | 8 | 9 | IF1RULED THE WORLD (IMAGINE THAT) NAS
9 5 | FLAVA PETER ANDRE BMG o
9 | 4 | HAY CRUCIAL CONFLICT mca
10 |NEW | LITTLE BOY CAPTAIN JACK tm 10 [NEw| FLAVA PETER ANDRE rrsmvac
ALBUMS ALBUMS
1 1 CELINE DION FALLING INTO YOU coLumBia 1 3 GARBAGE GARBAGE FrSTIvAL
2 |NEW| BZN A SYMPHONIC NIGHT meRCURY 2 |NEW | NIRVANA FROM THE MUDDY BANKS OF THE
3 | 3 | ROBDENIS DE BAND, DE ZANGER EN HET WISHKAH GEFFEN/MCA
MEISJE Fmi 3 1 | RE.M. NEW ADVENTURES IN HI-FI warntr
4 8 | MICHAEL JACKSON HISTORY: PAST, PRESENT AND | 4 2 | CELINE DION FALLING INTO YOU sony
FUTURE__BOOK 1 eric 5 | 6 | ALANIS MORISSETTE JAGGED LITTLE PILL wARNER
5 | 4 | FRANSBAUER VOOR JOU rerop 67 fN'V;‘I‘:IFT“ENSGAE:'E'S'.’SK'NS MENICNICOLSEIENEATLIE
6 | 2 | ANDREA BOCELLI BOCELLI POLYDOR o | B COS'SG'S”(‘)NY
7 | 6 | LAURAPAUSINI LA COSE CHE VIVI warntr 8 | 5 | ANNIECRUMMER SEVENTH WAVE waRNFR
8 9 | CLOUSEAU ADRENALINE Emi 9 8 | EMMA PAKI OXYGEN OF LOVE virGIN
9 5 | ALANIS MORISSETTE JAGGED LITTLE PILL waRNER | 10 | 9 | CROWDED HOUSE RECURRING DREAM THE
10 | 10 | FRANS BAUER LIEBESBRIEFE Tiiop VERY BEST OF Ewmi

BELG'UM__(FromLﬂ 10/2 5/26

_§_W_|TZ_ERLA_ND (Me_dia Control Switzertand) 10/16/96

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

GERMANY: Rosenstolz, the duo comprising singer AnNa R. and keyboard player Peter Plate,
has signed with Hamburg-based Polydor, having previously released three albums on indepen-
dent labels. The pair’s latest album, “Objekt Der Begierde” (Objeet Of
Desire), offers a selection of pop songs with diverse moods, from melan-
cholic to explosive. Utilizing a voecal range that goes all the way from col-
oratura soprano to a sensual alto reminiscent of the young Marlene Diet-
rich, AnNa R. performs in a style that is both worldly and provocative.
Her lyries put a frivolous spin on topics, including the joys of having sex
in a hotel (“Sex Im Hotel”). wanting only the finest material possessions
(“Geld” [ Money]), and flirting with the devil (“Mephisto™). Local heroes in
their hometown of Berlin, where they can sell out 5,000-capacity venues.
Plate and AnNa write all their own material and co-produced the album with Tom Miiller, for-
mer producer of punk star Nina Hagen. Now setting out to conquer the rest of the country, the
duo is undertaking a 27-city tour October through December. The itinerary includes an appear-
ance at the eighth Chanson Festival in Paris, which is scheduled for live broadeast Nov. 9 by French
TV channel ARTE and German TV channel 3SAT. ELLIE WEINERT

CAPE VERDE/U.K.: One tradition of world music that has so far eluded the British is morna, a style
of musie roughly equivalent to the blues, which has taken root in the Cape Verde islands off the
coast of West Africa. The situation looks set to change, however, when Cesaria Evora. the 55-
year-old “queen of morna,” makes her U.K. debut at the Queen Elizabeth Hall Nov. 14, as part of
the Oris London Jazz Festival. Morna musie is slow and sultry, invariably played in a minor key,
and combines the melancholy of Portuguese fado with the rhythmic bustle of samba. Sungin Cre-
ole Portuguese, a language that incorporates French and African dialects, morna has as typical
themes longing (sodude), love, and aspiration. But what gives Evora’s version its special emotion-
al resonance is the singer’'s unique voice, with its texture somewhere between rich chocolate and
crushed velvet. Raised in a poor district of Mindelo on the Cape Verde island of San Vincente,
Evora has been singing to sailors and fishermen of this former Portuguese colony for almost four
decades. In 1988, during a brief excursion to Lisbon, Portugal, she met Jose De Silva, her current
manager, who took her to Paris to make her first album, “La Diva Aux Pieds Nus” (The Barefoot
Diva), released on Lusafrica in France. Then in 1992 came “Miss Perfumado,” the album (also on

THIS | LAST THIS | LAST Lusafrica) that launched her international career, selling 200,000 copies in France alone. Today,
w‘iﬂ( w?]( vvaA:(:kaEzs SPICE GIRLS. virare WEF(WE:K :::I‘:ﬁ EAITHLESS. wnin Evora spends eight mor.]ths ayear on tour. Her only regret, she says, “is thflt I ha(l_to \vait.until I
a | o | e TR BEE 5 A T e e wals a gl'zm(lymother before iir}ythmgﬂhappened to me. But I can tell you I'm n:akn.]g up for lost
3 | 4 | BANGER HART ROB DE NUS tmi 3 | 2 | INSOMNIA FAITHLESS wamntr time.” Evora’s latest album, “Cesaria,” currently available on Nonesuch in the U.S., will be released
4 7 READY OR NOT FUGEES cotumsia 4 | NEW| | CANT HELP MYSELF KELLY FAMILY emi in Britain on RCA/BMG Nov. 4. ROBERT TURNBULL
5 |NEW/|[ AICHA KHALED BarCLAY 5 4 PRAY DJ BOBO EAMS
3 NSW C{hﬁ:‘ﬁ.EMPE,f‘o,ﬂ,”eE?ﬁiiﬁf."}”{f’,ﬁm - 6 |NEW) ZEHN KLIENE JAGERMEISTER DIE TOTEN HOSEN NETHERLANDS: The Dutch music industry {rade fair, De Noorderslag. will again be held in the
8 | 6 | MYSTERIOUS GIRL PETER ANDRE FEATURING RN northern town of Groningen Jan. 10-11, 1997. Organized by Hilversum-based Conamus, the foun-
7 |NEW| IF | RULED THE WORLD (IMAGINE THAT) NAS S . Lo . . ; . ) . .
BUBBLER RANX MUSHROOM cony dation for promotion of national music, the show will provide a platform for seminars and show-
9 | 8 | SITUTEVAS ENRIQUE IGLESIAS Mca 8 | 7 | FOREVER LOVE GARY BARLOW 8mG cases for new talent, both local and international. The event, which in 1996
1015 ::J'rdi;oig“ CLASSIC KAMIEL SPIESSENS Macic | g | ¢ | 11 ING ME SOFTLY FUGEES sony introduced I(.'elzlnd's Jet Bl_ack .loc_e and S\\_'e(lcr.l's Skintrade to I?utch indus- |
10 | 5 | STRANGER IN MOSCOW MICHAEL JACKSON sony try and media representatives, will this time feature Sony Musie Holland's |
ALBUMS ALBUMS latest signing, Amsterdam-hased rocker Bartel Bartels, among other acts. !
; é ‘;bggé??,_ég’;gﬁé“;fu;:; 1 | DJBOBO WORLD IN MOTION em Known for his considerable stage presence, tl]e likes of which has not heen E
3 | 4 | DANAWINNER WAAR IS KET GEVOEL .. . e 2 | 2 | LAURAPAUSINI LA COSE CHE VIV waRNER seen among loeal acts since the "70s hevday of Herman Brood & His Wild ¢ |
4 |NEW| SIMPLY RED GREATEST HITS wea 3 | 4 | JAMIROQUAI TRAVELLING WITHOUT MOVING Romance, Bartels is believed to have signed one of the most favorable con- -
5 | 8 | CELINEDION FALLING INTO YOU cowmeia son tracts ever secured by a new act in this country, although no details of the deal & .|
g g g:u': la‘E\V\é}:RD\:JEF\’I\gSR?E'}S{IENSEXFELA:(;RNER 2t g g E:L::E ﬁf&AEXfmgFT;?CI)NYSGFISO:CRNW have been released. His home-recorded debut album, “The Bar Tales,” which :
8 | 7 | GUNTHER NEEFS SPECIAL REQUEST poLYooR 6 5 | SHERYL CROW SHERYL CROW poIYGRAM was co-produced by Wouter Planteyd of the group Sjako, echoes the idio-
9 |NEW| NIRVANA FROM THE MUDDY BANKS OF WISHKAH | 7 | 7 | ALANIS MORISSETTE JAGGED LITTLE PILL warnir syneratie sounds associated with U.S, slacker star Beck and producer Mitchell Froom. It is a mea-
MCA/GEFFEN 8 | 6 | FUGEES THE SCORE sonr sure of the growing influence of De Noorderslag that the album will be launched at the trade fair.
10 | 9 | ALANIS MORISSETTE JAGGED LITTLE PILL mavir | 9 | 10 | EROS RAMAZZOTTI DOVE C'EMUSICA euc Meanwhile, Bartels and his band will tour the Netherlands during December, supporting a label-
CKIWARRNI T BROS 10 TNEWT SIMPLY RED GREATEST HITS wasner mate, Dutch-language rock band Van Dik Hout. ROBBERT TILLI
TSHI?E\BrEN (GLE) 10718756 TI:SNLLAngD (SeurallFPI Finlend) 10713796 i IIiELAND: “Waltzin’ An Angel" (Roun'(l TQWGI') is the debut ulbm_n h:\' Matt M.a.lmir_lg‘ tl_le Cork
WEEK WEEK| SINGLES WEEK WEEK| SINGLES City-born, .43-_\'0211'-01(1 singer ap(l gmtanst who has.l')(‘en a 1)!'<3tess15)nal musician for 25 vears.
1 | 1 | cOCOJAMBOO MR PRESIDENT warnis 1 | 1 | INSOMNIA FAITHLESS omanGes et When the title track, which was inspired by a group of "40s musicians from Co Clare, was released
2 | 2 | FREE LIKE A FLYING DEMON E-TYPE <T0CKHOM 2 | 2 | PRAY DJBOBO tams 11 in July, it was playlisted by virtually every regional Irish radio station and became the most
3 | 4 | WHAT'S LOVE GOT TO DO WITH IT WARREN G 3 | 3 | I'MRAVING SCOOTER CLUS 10CLSK TEL requested disc in the history of Cork’s County Sound 103FM. Manning says that other songs on
FEATURING ADINA HOWARD  1RAUMAINTERSCOPE G R PSR M BT CLT A 1.5 [EHEE, (R the album were inspired hy the 150-year-old house in Ennistymon, Co Clare, where he and his
4 | B | INSOMNIA FAITHLESS ORANGESCANDINAVIAN Z 140 g:f:::UTHE LA IF T 3 wife, Patsy, live. Generations of singers, musicians, and dancers played there, and Manning feels
5 | 9 | SETTING SUN CHEMICAL BROTHERS wirGiN HAA KLAMYDIA KRAKLUND R ' 8 . 3 : s . T
RSOl T e el o i [ e— 7 |NEW| NIMETON CMX htrootsiew that @he S[)l?'ll of Fheu' music remains. When _Amg‘rlcan singer Peter R)owzm pla_\'e(l Whelan's in
7 | 6 | WANNABE SPICE GIRLS viko 8 | 5 | SUMMER IS CRAZY ALEXIA LANCE POOLSONY L)uhlm ean'}ner this year, he salfllhe was consndezmg 1'(\00}'(11ng some of Manning’s songs.'ln the
8 | 5 | JAMBOREE DUBLIN FAIR S10CKHOLM 190 ;3 :V:AND':[A(?: ng;ci S(ISF;LESé Vclgﬁ',NM » 108, Mam}mg wils 2 membel: of folk-rock group Spud, which was 1na11{1gef1 hy_l’a_ul Mc(}umno_ess
9 |NEW | SEVEN DAYS AND ONE WEEK B.B.E. POSITIVAEM! before writer Bill Graham introduced him to U2, Spud, best known for its hit single “The Wind
10 | 7 | HOW BIZARRE OMC HoLLYwooD ALBUMS In The Willows,” disbanded because it could not find further commercial success. Manning thep
ALBUMS 1| 1 | EPPUNORMAALI REPUILLNEN HITTEJA poko toured with Jim McCann and Eamonn Campbell until, lacking a clear musical direction. he
1 | 2 | UNO DUEI RECORD SIATION 2|4 wgmm i'?gm/u:f SRR LTS ElIIE became alienated from the industry. But the "90s have found him rediscovering hix tove of music
2 | 1 | FRIDA DJUPA ANDETAG ANDERSON 3 | 9 | SOLIDBASE FINALLY Remiok Til and working in UK. and American clubs as a solo act. In recent years, he has been strongly influ-
S| | SR IRl ) (ol CE 4 | 2 | REM. NEW ADVENTURES IN HI-FI wea enced by the Native American Kumeysay tribe, which he became introduced to when he visited
‘; g :;rAS:‘EEF\QNS%DR\:(EENSTFlIJE’;Ei:\TE::;S ‘C'VQR‘:::M | Z Ngw Xt::fs.sxo'w:;sz}ﬁsv?;g\(‘; :éAJERL Engm it§ reservation in Southern California .in IE)S)‘().‘He wals attracted by the way “they are at peace
6 | 8 | SMURFARNA SMURFHITS I cxm o U - MAVER }\'1.th themsel\.'es and thg earth. There is a 51)11'1tuzlllty about t.hem tha‘t is very moving. In a way
7 | 5 | JAMIROQUAI TRAVELLING WITHOUT MOVING tPc | 7 | 5 | AKISIRKESALD ALKA tr it is very Celtic, something that we can feel in the landseape of places like Clare and Donegal, but
8 | 7 | CARDIGANS FIRST BAND ON THE MOON TRAMPO 8 NEwl JRON MAIDEN BEST OF THE BEAST mi something we are in danger of losing.” Manning and American singer/songwriter Kieran Kane
LINE/POLYDOR 9 | 7 | JAMIROQUAI TRAVELLING WITHOUT MOVING play several dates here in Novembher, including Ennis (Saturday |2]), Galway (Nov. 5), Belfast
9 10 ALANIS MORISSETTE JAGGED LITTLE PILL warNER SONY §2 (Nov. 6), and Dublin (Nov. 7). KEN STEWART
10 | 9 | SUEDE COMING UP nuot 10 |NEW| MOVETRON SOITTORASIA POIYDOR
S |
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Net herlands

PROFILES
Continued from page 38

just a repertoire of torch songs up
his sleeve.

Management: John vin Kanwijk
Booking Agent: Total Rocket,
Showtime Labelmates To Watch:
Comnory duo Grant & Forsyth.
House D) Javdee

TOPAZ
“The Door”
(Alabianca Benelux/BMG
Distribution)
Topaz is the alter ego of mulutal-

ented Vinee Wehrend. whose music

comes across as a party where the
likes of Bon Jovic Prince and Lenmy
Kravitz lune
been invited
to jam

first single.

perlecthy set
the tone lor
the album
“The Door.™
In Japan and
Asia Pacific markets, Topaz has
already gotten his Toot in the door
by having secured album releases
on JVC Victor,

Publishing: Alabianca
Management: Winston .
Organization Labelmates To

together, The

“Intoxicated.”

Watch: Luro-house chart buster '1-
Spoon: Farida Merville,
Quasar and Atlantic Ocean

BACK TO BASIC
“No Mumbo Jumbo”
(Red Bullet/Arcade
Distribution)

Going retro. these veterans are
firmIv rooted i " 70s-stvle funky
rock. "Il Give You The Moon.” the
first single from the group’s second
albiom. “No Mumbo Jumbo!™ cap-

tures the elementary sonnd ol a

hand with a reputation for great live

performances. Blue-eved soul singer

Theo Braams could have been Joe
Cocker's secret twin brother, while
his mates come across as the Dutch
cquivalent to Tower Of Power. It's
loud. funky and sweaty.

Publishing: Nunada
Management: Live Music Andreti
Booking Agent: Live Music Andretu
Labelmates To Watch: the
Aunratones. Peruvian lolkies
Macondo,

ex-singer of

THE PARTY ANIMALS
“Good Vibrations”
(Mokum/Edel/Roadrunner)
Distributor: Sony Music for
CDs and Midtown for 12"
singles

The Party Animals” music, once
called happy hardcore and now
dubbed pop core. is best-deseribed
as a cheerful variant of techno.

Having a right to party, these ani-
mals have slmLt‘n the Duteh chart
upside-down with extremely hum-
mable ditties such as “Have Yon
Ever Been Mellow " and “lava
Naquila.” The third single.
“Aquarins.” s a cover of the song
Irom the musical *Hair” However,
the album ritle, "Good Vibrations,”
is not a reference to the Beach Boys
classic.

Publishing: MC.\/Furoduo
Management: Gain Booking
Agent: Jan \'is Labelmates To
Watch: Technohead, featured o a
“Pop Core™ compilation album

TEN SHARP
“Roots”
(Columbia/Sony)

Where so manv continental
bands copy their Anglo-\mevican
mtluences, the pop duo of Ten
Sharp. consisting of Nicls Tlermes
and Marcel Kapteijn. stays as loval
Lo its l{ul‘()l)viln rools as one can

Be Seduced by
the Wallz King

Over 1,000,000 units sold world-wide,
André Rieu and his Johann Strauss Orchestra
are Waltzing into America’s Heart!

* Top 5 Record - Billboard
#* Recurring Broadcasts -

jcdl Chart

Utife Television Network
Next Biftz Begins Decediber|1

* New Record and Video, |Fé Wienms | Love, mrrzm. F.rum My

Hear[h,ulah[e January 19687
a 11’15]'

* Northeast Tour Begins

From Holland With Love,
Waltzes I’ve Saved For You,
a collection of captivating
dances by the “Waltz King”
André Rieu. No-one makes
this music sparkle like
André Rieu and the Johann
Strauss Orchestra.

=

PHILIPS

http://www.philipsmusic.com

from

hnnand

314 5I2 933-24

As seen on Pubic Television
Also available on video 800 635 983-3

get. lts biggest hit to date, "You”

which reached No. 2 m the

Eurochart Top Hot Singles puab-
lished by Billl)o wd’s sister publica-
tion Musie & Media, was a definitive
European pop single. Now the road
1s cleared for the cagerly awaited
lourth album.

Publishing: Sonm/ ATV
Management: Paul Wijker Booking
Agent: Paul Wijker Labelmates To
Watch: halt Dutch/half Australian
Tunkateers Bool: Blueville and Eddy
Zoey. both vintage pop banes

DARYLL-ANN
“Daryll-Ann Weeps”
(Excelsior/MCA)

Having acquired the vights 1o
market the newh lTounded alterna-
tive-rock label Excelsior Record-

the Dutch
alliliate of MCA s living up to the
company’s worldwide slnlnm “I'he

mys in the Benelux.

Major Aternative.” l’|(\1(>l|>|)
signed 1o Vivgin's subsidiary Hut.
Darvll-Ann now reappears with
“Darvil-Ann Weeps.” a pop record

Nl

with countryv-rock overtones and
harmony vocals reminiscent of the
Javhawks. Credit i due to
Excelsior co-principal/statt produc-
er Frans Iagenaars tor achieving
the perfect balance between "60s
mfluences and a "90s feel.
Publishing: EMI Music
Management: S5 Booking Agent:
Boom! Ageney Labelmates To
Watch: Pop outlits Johan. Caesar,
Benjamin Boand Scram C Baby

ROLLA ROCKA & D.) PRECISE
“Telepathic”
(Bluefunk/Dureco)

Formerly known as Shy Rock.,
Rolla Rocka contributed his vaps o
albums by P-Funkateers Gotchial

and to

“lFeel The Dralt” RC's anti-
racism project. Now on Dureco’s
R&B label. Blucfunk, he is caking
on the entive mternational rap fra-
ternity. He gets help from his peers
in the Duteh seene on his solo
debut, “Telepatlne.™ “No Stress.” the
first single is aomellow rhvme on
top ol a supple standing bass.

Publishing: Soul RelationyDutehny
Management: None Booking
Agent: Nonce Labelmates To
Watch: Robert Jan Stips. former
kevbowrdist with pop band the Nis.
presents his solo debut “Stips Fao
Trip.”

FAITH PILLOW

“Run In The Sunshine”

(Fantabulous/VAN

Records/BMG Distribution)
I'or her sccond album lor

Holland's Vi Records, produced

by Billv Dickens and Bill Preskill,
Ianth
Pillow. an
Amcercian
expatriate,
returned to
sweet home
Chicago.
Also, the
sonlful rock
singer
teamed up
with

who wrote

Hooter Eric Bazilian.
Joan Oshorne’s "One OF Us.™ On
the title track, Baziliim plavs man-
dolin. while he s Pillow’s duet
partiner on a version ol Stealers

Wheel's "Stuck T The Middle
With You.” Another remake on the
clis¢ 1s "Rikki Don't Lose That
Number™ from Steeh Dan.
Publishing: Avising Artists
Management: None Booking
Agent: Nonc¢ Labelmates To
Watch: Wild Onions, casy tune trip-
hoppers with THammond organ: Ad
Visser. new age with a spoontul of
L nigma

CUBY & THE BLIZZARDS
Album title to be announced
(Munich Records)

Probabhv the most legendary
blues ontdit to come out ol the
Lowlands. Cubyv & The Blizzards
have reunited after 20 vears.
Fronted by enigmatic singer Harn
“Cuby” Muskee. vet missing found-
ing guitarist Felco Gelling, the band
booked a national theater tour m
the atumn under the billing “Cuby

Is DVD Future
In Dutch?

Holland has a reputation for
quickly embracing new format
innovations, though the recent
failure of Sony’s MiniDisc (MD)
and Philips’ Digital Compact
Cassette (DCC) to make an
impact appears to have made
the industry cautious in pre-
maturely heralding the DVD.

The most optimistic scenario
for the new format suggests
that DVD—co-developed by the
likes of Dutch electronics giant
Philips, plus Toshiba, Sony,
Hitachi, Matsushita,
Mitsubishi, Pioneer, Thomson,
JVC and Time Warner—could
eventually make videocas-
settes, CDs and CD-ROMs
obsolete. DVDs use new laser
technology to store up to 4.7

PolyGram’s Theo Roos

gigabytes of data on each side
of the double-sided disc,
enough to record 133 minutes
of film and sound.

“There is a need for a new
carrier,” says Paul Hertog,
managing director of Sony
Music Holland. “People are
seeking additions to the CD.
But this said, I think DVD will
take at least two years to
make a significant impact.”

PolyGram president Theo
Roos says, “Lots of questions
remain unanswered” about the
new format. “However, I think
it could certainly bring the
audio and visual sides of the
business closer together. But
I'm looking very much to the
long term.” —CF

Is Back.”
A new live
album on
NMunich.
featnring
old crowd-
pleasers
plus some
Iresh
American songwriters
avlor, will

material
Tomy Joe White and Erie 7l
coincide with the label's 50th
ANNIVeTSary.

Publishing: Munich/Various
Management: Mojo Theate
Booking Agent: Mojo Theatre

Labelmates To Watch: Prodigal
Sons, voung retro rockers: blues
nun Michael De Jong: D'Wise, a

jazz-lunk combo dominated by their

namesake. kevboardist Carlo

1Y Wyse

Artist profiles were compiled and written
by Robbert “Lill.
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Audiobook Marketing Gets Bolder

Publishers’ Campaigns Use Radio, Print Media

This is the first of two articles on
alternative ways of marketing audio-
books. This installment focuses on
radio and print media, while the sec-
ond, which will appear in four weeks,
will cover TV exposure and store-level
promotions as well as retailer reaction
to the format's increased publicity.

B BY TERRI HORAK

NEW YORK—While their marketing
budgets have not increased, some
audio publishers are venturing into the
world of national advertising and pro-
motion campaigns and beginning to
take advantage of the natural link with

the spoken-word medium of radio.
“We've reached a level at which our
base of business is good and wide, and
people are now getting more creative.
Anything you do to feed the fire is
good, because it pays back now and in
the future,” says

W Seth Gershel,
NM/-\K['V:THI‘ senior VP/pub-
CONNECTION]  fisher for Simon &

Schuster. “It’s in-
teresting to see
each of us doing
our own little bit.”

One of the
more spirited
forays into ad-
vertising recently
incorporated the tiny type at the bot-
tom of the front page of The New York
Times.

Simon & Schuster and Bantam Dou-
bleday Dell (BDD) Audio Publishing
have each sponsored one month’s
worth of the weekly ads. “We did it
generically to infiltrate the conscious-
ness a little bit. It’s not cheap, but it's
an effective way to grab someone’s
attention,” explains Christine McNa-
mara, marketing manager for BDD.

Ad copy has included teasers such
as “Stick it in your ear. Audiobooks
make every drive better. At book-
stores” and “Ear candy. Will melt in
your ears. Audiobooks make every
drive sweeter. At bookstores.”

So far, no other publisher has

B CREENE »
OPRAH W INI G Y

stepped forward to continue the Times
campaign, though Random House
Audiobooks has been conducting quite
a campaign of its own lately.

The company has taken quarter-
page ads in USA Today and bought
spots on the CBS Radio Network tout-
ing “Make The Connection,” a health
and fitness how-to written and record-
ed by Oprah Winfrey and personal
trainer Bob Greene.

“As with any advertising, it's hard
to measure results, especially with
titles that are big for us anyway, but
we have reason to think they are suc-

BIBLIO .

cessful. We think radio is a good venue
for advertising audiobooks, because we
can use clips, and it’s likely to be the
same listening audience,” says Anne-
Lise Spitzer, director of publicity, pro-
motion, and advertising for Random
House Audio Publishing.

The company has also run radio
spots for other top-selling authors,
such as Patricia Cornwell and Tom
Clancy.

Publishers are getting involved in a
variety of other types of radio promo-
tions as well. Time Warner Audio
Books has done product giveaway pro-
motions with MJI Broadeasting, and
NPR is providing a boost for the for-
mat in a number of ways.

Looming largest is the broadcast of
the original radio drama “Return Of
The Jedi,” starring Anthony Daniels,
Ed Asner, and John Lithgow, which is
being underwritten by publisher
HighBridge Audio. “It’s a good way to
create our own momentum,” says
HighBridge VP Jim Brannigan.

“Return Of The Jedi” will be broad-
cast as part of the network’s fund-rais-
ing campaign over two weekends in
October and again in November on
“NPR Playhouse.”

HighBridge is no stranger to public
radio, as some of the company’s best-

selling titles are from Garrison Keil-
lor, host of NPR’s “Prairie Home Com-
panion.” While the Keillor product is
not plugged directly on NPR, “people
make the connection” in stores, Bran-
nigan says.

Meanwhile, Niagara Falls, N.Y.-
based Durkin Hayes Publishing is also
poised to receive a hoost from NPR.
The network is broadeasting select

NIS MILLER

JERE B i
B o

R
=N

Bantam Doubleday Dell Audio recent-
ly used 100,000 of these postcards in
a campaign that hit restaurants, cafes,
and bookstores in Chicago and Los
Angeles. A strong seller for BDD since
its release in the spring, Dennis
Miller's “The Rants” is about to
released to the record store market
through BMG Distribution.

titles from the Tales by American
Masters series, which is part of
Durkin Hayes’ low-price Paperback
Audio line.

The programs, including Edgar
Allan Poe’s “Masque Of The Red
Death” and O. Henry’s “The Gift Of
The Magi,” contain sound effects and
are fully scored musically and will run
on “NPR Playhouse.”

But perhaps the most telling devel-
opment in connection with NPR was
an episode of the “Derek McGinty
Show,” which spotlighted the Audio
Publishers Assn.’s (APA) Audie
Awards and featured as guests actor/
reader Richard Thomas, author Earl
Hamner Jr.,, and Frank Johnson, pres-
ident of the McLean, Va.-based cata-
log house Audio Diversions and chair-

(Continued on page 65)

Navarre’s 2nd-Quarter
Sales Up, Income Down

B BY ED CHRISTMAN

NEW YORK—The Navarre Corp.,
bucking the industry downturn that
has most publicly traded music
accounts awash in red ink, reported
net income of $93,000 on sales of
$48.2 million in the second quarter of
its fiscal year.

Eric Paulson, chairman/CEQ of
the Minneapolis-based company, says
that music salesincreased by 12%
over last year,

$744,000 the company reported in
the previous period. The stock closed
at 6%« Oct. 21, the day Navarre
released its financial results. That
quote was down 50 cents from the
previous day's figure.

For the second quarter, the com-
pany reported that gross profit was
$6.1 million, or 12.7% of total rev-
enue. In the same period last year,
the company posted gross profit of
$4.7 million, or 12.2% of total revenue.
Meanwhile, op-

while its com-
puter product
distribution

MRS

erating expen-
ses were 9.6%
of revenue, com-
pared with the

grew by 32%. In
addition to dis-
tributing computer games and other
software for publishers, Navarre has
its own CD-ROM publishing compa-
ny, Digital Entertainment.

In talking about sales growth in
the musie division, Paulson cited
new releases from Kenny Rogers,
Katalina, and Kitaro, as well as a
number of compilation packages.

The earnings, which work out to
1 cent per share, were down from
the 4 cents per share the company
generated in the second quarter last
year, when it reported net income of
$226,000 on sales of $38.5 million.

The downturn in profitability was
attributed to a noncash charge relat-
ed to a loss generated by NetRadio
Network, the Internet-based radio-
programming company that Navarre
purchased a 50% stake in last April.
NetRadio programs music for online
stations, each featuring a different
music genre (Billboard, April 27).
Recently, Navarre and NetRadio have
linked with the Sam Goody division
of the Musicland Group in a market-
ing program that aims to bring
cyberspace citizens into music stores
(Billboard, Oct. 26).

On the other hand, eash flow (or
earnings before interest, taxes,
depreciation, and amortization) was
$1.5 million, up 102% from the

10.2% the com-
pany spent last year.

For the six-month period ending
Sept. 30, the company reported
sales of $87.8 million, up 36% from
the $64.7 million it generated in the
same period last year. Net income
was $294,000, up 465% from the
$52,000 in earnings the company
posted in the previous period.

A key ingredient in the company’s
improved profitability was control-
ling expenses. Year-to-date, gross
margin was 12.7%, while operating
expenses consisted of 10% of rev-
enue. In the same period last year,
gross margin was 12.8% while oper-
ating expenses were 11.7% of rev-
enue.

In music, Navarre is mainly a
wholesaler, operating an indepen-
dent distribution business and a one-
stop and acting as a quasi-rackjob-
ber in selling music to warehouse
clubs.

The company also has an undis-
closed equity stake in Vel Vel, the
independent label started by former
Sony Musie head Walter Yetnikoff,
and it owns a minority interest in
Public Music, a budget label based
in Toronto. Music makes up about
35% of the company’s sales, while
computer software accounts for the
remainder.
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GET THE

ICLEC

YOU DESERVE!

Let our retail experts keep you ahead of

this ever-changing industry.

Hot Pricing / Weckly Specials
Highest Fill Rate In The Industry
145,000 + Title Inventory

Next Day Delivery
€lectronic Ordering
Personalized Service

CD ONL STOP

CD'S, TAPES, MUSIC VHS AND LASERDISC, ACCESSORIES,

BLANK TAPES, AND MORE.

Ask for our new store info-pack!

(800) 388-8889 ex. 323 (203) 798-8852 fox

400 CD BOOKLETS in 2 SQ. FT.!

actual CD’s kept in jewel boxes behind the counter.

Full line of counter, wall and fioor displays

Browser

DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.
401 West Superior « Chicago, IL 60610

7 Write |
' or call for
FREE
sample!

Phone: 312-822/0822 - Tolifree: 800- 822/4410

Lechmere Skates On Thin
MAP Ice With Promotion

GI‘]T MAPPED: Until this vear, the
minimum-advertised-price (MAP) poli-
cies implemented by the majors have
been a joke. But over the last 12
months, the majors have been closing
loopholes and putting some teeth into
their policies. Of course, occasionally
Retail Track questions the resolve of
some of the majors in regard to enfore-
ing their policies. And you can trust the
discounters and loss-leader merchants
to keep pushing the envelope when it
comes to defying MAP Ifor example, [
recently reported on Circuit City’s
efforts to eircumvent the spirit of
MAP even as it adhered to the letter of
MAP (Billboard, July 27).

Today. let’s look at an advertising
campaign that Montgomery Ward/
Lechmere ran from the Columbus Day
weekend until Oet. 19. According to a
Sunday circular and an ad that ran in
the Oct. 18 Boston Herald. Lechmere
advertised a “%

In the case of PGD, sources say that
the major will enfor ce its below-cost
policy. For thosce of you who don’t
remember, PGD may currently have
the weakest MAP policy, but it is the
sole major with an ass-kicking below-
cost poliey. That policy cuts off the sale
ol front-line CDs for 90 days to any
account in violation of it. According to
Retail Track’s information, this would
be the third time that PGD has
enforeed its below-cost policy, although
it would be the lirst time it has applied
it to a major account.

[ixecutives at the other major dis-
tributors either wouldn’t comment or
say they were unaware of the Lech-
mere campaign.

Stay tuned . . .

LOOK FOR MCA MUSIC to become
the third major this year to restructure
its distribution company. Retail Track

hears that Uni

off™ promotion.
Belore deserib-
ing that adver-
tisement, let me
remind you that
from the gel-go,
Montgomery

RETAILPS
TRACK |

by Ed Christman §

Distribution
will retain its
three divisions
but dramatical-
ly expand its
sales offices,
which will now

Ward/Leehmere
has made it clear
that it would ignore MAP policies. In
fact, sources in the WIEA camp sav that
the company spent the first seven
months of 1996 ineligible for advertis-
ing funds, due to its violations of WEA's
MAP policy.

Montgomery Ward/Lechmere exec-
utives didn’t respond to Retail Track
inquiries as to the company’s current
stance on MAP policies.

The ad eopy for the Lechmere pro-
motion said, “Buy 1 CD at the regular
price and get the second Y% off or buy 2
pre-recorded casseltes and get the
third frree!” And in the spirit of trying
to pull the wool over the eves of the
majors, the (ine print says, among other
things, that WISA and Sony product is
excluded from the offer. But under-
neath that, it says “choose from over
20,000 titles” with a picture depicting
18 album covers. And lo and behold,
those album covers include WA prod-
uct like R.E.M.’s new album and Sony
product like the new albums from Pearl
Jam and Alice In Chains.

Indeed, Lechmere receipts of pur-
chases that were supplied to Retail
Track show that if’ a customer bought
two R.EE.M. albums, they would cost
$19.48 before tax; $20.45 with tax. In
any event, both prices are less than
$23.76, which is what WEA’s $11.8R
MAP adds up to for two $16.98 equiva-
lent list-price albums.

Other receipts supplied to Retail
Track show two front-line albums {rom
PolyGram Group Distribution (PGD),
when their prices are added and then
divided by two, being sold below cost on
a per-unit basis.

In Retail Track’s view, the Lechmere
campaign is in clear violation of most
MAP policies. Now, the only question
is, Do the majors agree, and will they
enforce their policies, or will they look
the other way?

So far, Danny Yarbrough, president
of Sony Music Distribution, says he
considers the Lechmere campaign a
violation of his company’s poliey.

be called re-
gional offices.
When the smoke clears, the company
will have 12 regional offices, e:ach head-
ed by a regional leader who in turn will
report to the divisional VE according to
sources. Currently, the company has
eight offices: In the Western division,
in Los Angeles and San Franeisco; in
the Midwest, in Chieago, Minnesola,
and Dallas; and in the [ast, in Boston,
New York, and Atlanta.

The Western division will gain an
office in Seattle; in the Midwest, the
company will open an office in Detroit;
and in the East, it will open offices in
Miami and Washington, D.C.

The company also will dramatically
expand its staft, although some staffers
may lose their jobs, because they don’t
it into the new setup, sources suggest.

Uni has long been considered a weak
sister among the mujor distribution
companies, due to, among other things,
the fact that it has been outmanned by
the other distribution companies. But
due to all the changes that have oc-
curred sinee Seagram bought MCA,
including the creation of the Universal
label and bringing Interscope and
DreamWorks under the MCA umbrella,
it became clear that MCA would have
to expand Uni’s capabilities. The first
step taken in that direction was the hir-
ing of Henry Droz and Jim Urie to
helm the company. They were given the
mindate to reconfigure the company
into one that would operate more com-
petitively in the marketplace. It looks
like their formula for success will he
unveiled in the upcoming weeks. An
MCA spokesman declined to comment.

MAKING TRACKS: Retail Track
hears that B.J. Lobermann, formerly
national director of sales at Virgin, has
been named VP of sales Lo replace
Jovce Castagnola, who is leaving the
company to become senior VI* of sales
at Uni ... George Meyer, formerly a
buyer at Nobody Beats the Wiz, will
now head up the musie and video area
for the Cartaret, N.J.-based chain.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES - Indles In searCh Of COSt Effectlve coniab
. R REPCRTS COLLECTED, COMPILED, AND PROVIDED BY ~ SoundScan S
a4
24 | 23| ARTIST lll" TITLE | €< INAL THOUGHTS ON \TARM Arizona Biltmore, was a moribund ity at poolside label/distributor
CE | 0% | LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE) ZC!  We returned from this year's Nat-  affair. The grislv realities of the meetings and a waning presernce by
* * NO.1 x» x ional Assn. of Recording Merchan- music business in 1996 were first-time label attendees. We noted
SOUNDTRACK A’ GREASE disers (NARM) Independents Con-  brought home by diminished activ- (Continued ot mext page)
1 2| POLYDOR 825095 A&M (10.98/16.98) 1 week atNo. 1 | 101 ference in Phoenix with mueh the
| BOB MARLEY AND THE WAILERS A LEGEND same conclusions with which we
2 1 TUFF GONG 846210*/ISLAND (10.98/17.98) 271
N BEASTIE BOYS A LICENSED TO iLL
3 6 DEF JAM 527351/MERCURY (7.98 EQ/11 98) 202 The-e's No Business Like...... Your Business
N JOURNEY A® JOURNEY'S GREATEST HITS ) : .
| 4 | 8 | cowwvsa s L s . - 280 DECLARATIONS We apgreciate your friendship and wish you a
RAGE AGAINST THE MACHINE A RAGE AGAINST THE MACHINE .
5 | 4 | EPcs2959" (1098 F/16.98) R 32 wonderful Heliday Season.
| 2PACA STRICTLY 4 MY N.I.G.G.A.Z...
6 | INTERSCOPE 50604 */PRIORITY (9.98/16.98) 6 |
JAMES TAYLOR A" GREATEST HITS [ N "
1 9 | WARNERBROS. 31137 (7.98/11 98) 277 DEPE E D Iv'de r Ca rds
PINK FLOYD A THE WALL
8 10 | COLUMBIA 36183 (15.98 EQ/31.98) 285 Shelf Talk
2PAC @ 2PACALYPSE NOW b Chris Morria elt lalkers
9 ! 5 | INTERSCOPE 50603*/PRIORITY (10.98/16.98) 6 Y LS IMoerts Custom Styles
JIMMY BUFFETT A SONGS YOU KNOW BY HEART ]
(10 | MCA 5633* (7.98/11.98) 278 Printed
PINK FLOYD A DARK SIDE OF THE MOON came home last vear. Blanks
| CA:;“‘LL“::OI o815 98) STyl 282 As we noted here last week, the
METALLICA A ...AN Ti A a—8 .
| 12 | 14 | ELEKIRA £ DiEEG (9.98/15.98) 265 indie confab, held Oct. 11-13 at the Giopher Products 800-648-0958
THE SMASHING PUMPKINS A* SIAMESE DREAM
13 | 12 | virGin 88267* (9.98/15.98) 48 _ _ -
VAN MORRISON A THE BEST OF VAN MORRISON
14 | 15 | POLYDOR 841970/A8M (10.98/17.98) 70
JIMI HENDRIX A THE ULTIMATE EXPERIENCE | |
15 | 16 | MCA10829(10.98/17.98) 74 |
PATSY CLINE A 12 GREATEST HITS
| 16 | 13 | mcaier(7.98/12.98) 265
ADAM SANDLER A THEY'RE ALL GONNA LAUGH AT YOU
17 | 39 | WARNERBROS. 45393 (9.98/15.98) lR 13 |
TRACY CHAPMAN A TRACY CHAPMAN
18 17 | ELEKTRA 60774/EEG (7.98/11.98) 30
COUNTING CROWS A AUGUST & EVERYTHING AFTER
19 | 32 | DGC 24528 GEFFEN (10.98/15.98) 2 |
VAN HALEN A" VAN HALEN
20 | 27 | WARNERBROS. 3075 (7.98/11.98) L
METALLICA A MASTER OF PUPPETS |
21 | 22 | ELEKTRA6O439/EEG (9.98/15.98) | 249
KENNY G A° MIRACLES — THE HOLIDAY ALBUM |
22 ARISTA 18767 (10.98/16.98) | 15
METALLICA A RIDE THE LIGHTNING
23 | 2] | MEGAFCRCE 60396/EEG (9.98/13 98) 253
NINE INCH NAILS A PRETTY HATE MACHINE
24 | 18 | TvT2010° (9.98/15.98) 159
ENYA A WATERMARK |
25 | 19 | REPRISE 26774/WARNER BROS. (10.98/15.98) | 257
STEVE MILLER BAND A GREATEST HITS 1974-78 |
| 26 | 29 | CAPITOL 46101 (7.98/11.98) l 274
SARAH MCLACHLAN A FUMBLING TOWARDS ECSTASY
21 | 23 | NETTWERK 18725/ARISTA (10.98/15.98) 13 |
THE DOORS A GREATEST HITS |
28 ELEKTRA 61996/EEG (10.98/16.98 21 |
HANK WILLIAMS, JR. A GREATEST HITS, VOL. 1 .
29 | 25 | CURB77638(6.989.98) 2] |
GLORIA ESTEFAN A GREATEST HITS
30 | 20 | EPi 52046 (10.98 EQ/17.98) | 37
THE CRANBERRIES A" EVERYBODY ELSE IS DOIN IT, SO WHY CAN'T WE? |
31 24 | ISLAND 514156 (10.98/17.98) [ 12 ]
AC/DC A BACK IN BLACK
32 | 30 | ATLANTIC 92418/AG (10 98/15.98) 172 I
THE BEATLES A ABBEY ROAD 1
33 | 26 | CAPITOL 46446* (10.98/16 98) 128
CREEDENCE CLEARWATER REVIVAL A CHRONICLE VOL. 1
34 | 28 | FANTASY2*(10.98/17.98) 184
MUSIC
35 | 33 | CAPRICORN 942008/MERCURY (9.98 EQ/16 98) 8
ERIC CLAPTON A TIME PIECES - THE BEST OF ERIC CLAPTON
36 | 37 | POLYDOR 800014/A&M (7.98/11 98) | 274
ERIC CLAPTON A" UNPLUGGED |
| 37 | 34 | DUCKREPRISE 45024/WARNER BROS. (10.98/16.98) | 25
[ 311 GRASSROOTS |
38 | 41 | CAPRICORN 942026/MERCURY (998 EQ/16.98) 8
GUNS N' ROSES A® APPETITE FOR DESTRUCTION
39 | 31 | GEFFEN 24148(7.98/12.98) | 176
MADONNA A THE IMMACULATE COLLECTION l
40 SIRE 26440 WARNER BROS. (13.98/18.98) 75
JANIS JOPLIN A GREATEST HITS
4 38 | COLUMBIA 32168 (5.98 FQ/9.98) | 229
ENIGMA A’ THE CROSS OF CHANGES | i ‘ : -
42 35 | CHARISMA 39236/VIRGIN (10.98/16.98) | 2 t. t =
EAGLES A~ THEIR GREATEST HITS 1971-1975 A l ' I'lal l i
43 | 46 | ELEKTRA 105*/EEG (10.98/15.98) _ { 278 n iniorma I'g ’ or
ZZTOP A GREATEST HITS - :
44 | 45 | WARNERBROS. 26846 (10.98/16.98) 35| music I‘Eiallﬂl's
CELINE DION A CELINE DION |
| 45 | 40 | €PIc52473 (10.98 £Q/16.98) - 7| B]'alght to vou b}’ the one and Dﬂ}}'
THE BEATLES A° SGT. PEPPER’S LONELY HEARTS CLUB BAND | : I
46 | 36 | cAPITOL 46442* (10.98/16.98) 158 :
FLEETWOOD MAC A* GREATEST HITS
4 = WARNER BROS. 25801 (9.98/16.98) 231
SOUNDTRACK A TOP GUN
48 | 43 | coLUMBIA 40323 (7.98 EQ/11.98) 113
THE BEATLES A 1967-1970
49 | 42 | capiTOL 97039* (15.98/30.98) 8
50 BARNEY A BARNEY'S FAVORITES VOLUME 1
— | BARNEY MUSIC/SBK 271 15/EMi (9.98/15.98 i
L o JEMLL 9815.98) : — Call Toll Free: 800.845.8444 Fax Toll Frze: 800.999.1 794
Catalog albums are older titles which have previously appeared on Tihe Billboard 200 Top Albums chart
and are registering significant sales. ® Recording Industry Assn. Ot America (RIAA) certification for sales Connecticut Sales Office : 888.321.C027 - Nebraska Sales Office : 800.811.3154
of 500,000 units. A RIAA certification for sales of 1 miltion units, with multimillion sellers indicated by s -~ 20. o%
a numeral foliowing the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP Qutside US. Call: 16.661 -66C0 Fax: 976.661.2502
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices e-mail : yalley@yrd'.;an for sign-on imrformation
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. i £ ¥

B indicates past or present Heatseeker title © 1996, Billboard/BPI Communications, and SoundScan, Inc.
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DECLARATIONS OF INDEPENDENTS

The King Biscuit
Flower Hour
is back!

Chew on these six new
releases from the vaults of the
King Biscuit Flower Hour!

g

[

David Crosby, record Billy Squier, recorded
on April 8, 1989 in

Philadelphia, PA

on March 26, 1983 in
Warcester, MA

The Romantics, record-
ed on December 11,
1984 in San Antonio, TX

Greg Kihn, recorded on April
22, 1986 in Philadelphia, PA
Joe Satriani on guitar!

Robert Gordon, recorded
on March 30, 1979 in
Philadelphia, PA

John Sebastian, record-
ed on September 9,
1979 in Brookhaven, NY

Other releases include: Rabin Trower, Canned Heat, America, Deep Purple,
Kingfish, Triumph, The Fixx, Greg Lake, Humble Pie, Rick Wakeman, and Steve Forbert
Write us for a catalog!

NG BISCUIT
. King Biscuit Flower Hour Records w
P.O. Box 6700, FDR Station, Dept. BiLL#3 EB/VRCS
New York, NY 10150 prrtrevTion
http://www king-biscuit.com
Distributed by BMG

Premcosterimg £ Encoding

Meastering ! Cralvanic

Cilass Mastering

TEL (800) 228-6588 5 Color Mult-Color Printing

FAX (909) 598-3867 Complete Pac

- TEN.,

vears ar.No. 1

(1L [H §

MUSIC |

OUR CUSTOMERS ARE ALWAYS sl

____ *ACGESSORIES

i PRiceS + omeny sawice] ——— L8 © EXCELLENT
Knowledgeable & friendly sales reps ready to

answer any questions =« Same day shipping = Weekly mailer
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a similar, albeit less dramatic, down-
turn during the '95 session; looking
back on last year’s coverage, Decla-
rations of Independents was stunned
to realize that virtually identical lan-
guage was used to describe the
scene.

This year, of course, the violent
downswing in business led several
regular conferees to opt out on the
show altogether.

In '95, we offered up the consid-
ered opinion that fundamental
changes were necessary if the Inde-
pendents Conference were to contin-
ue as a viable venue for the trade and
even ventured a guess that the sit-
down would not return to the Bilt-
more in '96. Clearly, prophecy is not
our strong suit. However, questions
about the format linger.

This week, we had the opportuni-
ty to chat with one of our friends in
the distribution community, a vet-
eran who has attended the Inde-
pendents Conference for many
vears running. He voiced the famil-
iar complaint that the NARM ses-
sion comes too late in the fourth
quarter to provide a truly useful
forum for fall label/distributor dis-
cussions.

Beyond that always legitimate con-
cern, the ongoing consolidation of
distribution (exemplified by the
pending Alliance Entertainment/
Distribution North America deal)
will continue to have an impact on
the size of the meet.

Maybe nobody’s asked us, but we
still believe that some rethinking is
in order on NARM's part, even
though a couple of the trade group’s
officials did not appear unduly con-
cerned by the drop in attendance at
the indie conference this year.

Shifting the meeting to an earlier
month—say, August or September—
could make the Independents Con-
ference a more legitimate setting for
planning by labels and wholesalers.
Maybe a move to a less expensive
location than the Biltmore would
result in a boost in attendance by
less-capitalized labels; though most
conferees express a fondness for the
luxury hotel, many would appar-
ently plunk for a trip to less swanky
digs if it resulted in a more mean-
ingful business meeting.

Our friend on the distribution
side also noted that the decline of
the NARM indie session represents
an opening for the National Assn. of
Independent Record Distributors
and Manufacturers (NAIRD).
While the waning of the NARM
show by no means indicates its
obsolescence—rather, the need for
a serious strategic reconsidera-
tion—NAIRD should at the same
time heed the desire for another
serious trade exchange.

During NAIRD’s convention in

GO AHEAD...

MAKE YOUR DAY ...
CALL

BILLBOARD

CLASSIFIED
1-800-223-7524
FAX: 212-536-5055
LOCAL: 212-536-5174

Baltimore last May, the trade group
made a block of time available for
label/distributor meetings on the
first day of the confah. While these
sessions could not be deemed an
overwhelming success in the first
go-"round, we’d like to encourage
NAIRD to vigorously pursue the
same course in New Orleans next
May. With indie labels shunning the
fall conclave, there is a very evident

ven for another, more cost-effective

situation in which business can be
accomplished. If you build it, they

will come.

QUICK HITS: City of Tribes, the
San Francisco-hased ambient and

world music label, has signed with

Allegro Corp. in Portland, Ore., for
exclusive U.S. distribution. The
imprint formerly moved through
Caroline and Bayside . .. Country
vocalist Joy Lynn White, whose first
two albums came via Columbia, has
been signed to producer Pete Ander-
son’s Burbank, Calif.-based Little
Dog Records. White’s debut for the
indie, “The Lucky Few,” is due in
early 1997.

CyberOctave, a subsidiary of
Malibu, Calif.-based Higher Octave
Music, has signed all-star alterna-
tive band BanYan. The group in-
cludes drummer Stephen Perkins
(Jane’s Addiction, Porno For
Pyros), bassist Mike Watt (the
Minutemen, fIREHOSE), key-
boardist Money Mark Ramos-
Nishita (the Beastie Boys), and
I..A. alt guitar hero Nels Cline. An
album, which will include contribu-
tions by producers the Dust Broth-
ers, will drop in the first quarter of
O7.

F LLAG WAVING: The evergreen
compositions of the late Henry
Mancini could not have a better
bunch of interpreters than the mem-
bers of Oranj Symphonette.

On the quartet’s Gramavision/
hifi debut, “Oranj Symphonette
Plays Mancini,” it runs down a
baker’s dozen of the composer/
songwriter’s tunes, working some
refreshing wrinkles into several
well-traveled tunes in the process.

Guitarist Joe Gore notes that
Mancini's music is “definitely a
great platform for improvisation . . .

His scores stepped more into the
jazz music zone than most Holly-
wood composers”.”

Oranj Symphonette had its gene-
sis when Gore (a veteran of Tom
Waits’ band who was most recent-
ly featured in PJ Harvey’s group),
saxophonist Ralph Carney (Waits,
Tin Huey, Marc Ribot, ete.), and
cellist/bassist Matt Brubeck (pian-
ist Dave Brubeck’s youngest son
and a member of Club Foot Orch-
estra) backed Waits on the sound-
track of director Jim Jarmusch’s
film “Night On Earth.” The three
gifted musicians enlisted drummer
Scott Amendola (Charlie Hunter,
T.J. Kirk) to round out the unit.

“We started about two years ago,
and then we had about a year of
downtime when I went off [on tour]
with [Harvey],” Gore says. “We'd
done a couple of performances and
session things. It really came
together when Matt’s girlfriend,
Diarmid Campbell, came up with
the idea of doing a Mancini band.”

Oranj Symphonette’s freewheel-
ing take on Mancini, first heard on
a cut on Del-Fi Records’ Mancini
tribute album “Shots In The Dark,”
gets a full-blown treatment on the
Gramavision/hifi collection. Such
warhorses as “A Shot In The Dark,”
“Experiment In Terror,” “The Days
Of Wine And Roses,” and “The
Inspector Clouseau Theme” receive
winningly skewed readings, en-
livened by Carney’s arsenal of
horns, Brubeck's cello, guest Pete
Scaturro’s organ and samples, and
Campbell’s zither and (no kiddin’)
bird calls. The group also cleverly
melds the “Hatari” hit “Baby Ele-
phant Walk” and the “Peter Gunn”
theme into “Baby Elephant Gunn.”

Asked about the Symphonette’s
view of Mancini's compositions,
Gore says, “Pliable is a good word.
We do view it from some unusual
angles, but we didn’t want to do it
from a shock-value perspective . ..
Surprising but not gimmicky—
that’s a tricky path to walk.”

Oranj Symphonette will play gigs
Nov. 9 at Spaceland in Los Angeles
and Nov. 15 at the OK Hotel in Seat-
tle; on Nov. 18, it will celebrate the
release of “Plays Maneini” with a
show at the Great American Music
Hall in San Francisco.
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BY DAVID SPRAGUE

FI{OM HUMPERDINCK TO WHITE ZOMBIE: Melodramas, action
flicks, romantic comedies . . . each has its unique musical lexicon, tradi
tions [rom which new composers can beg, borrow, and steal. But occa-
sionally, a film comes along that’s truly one of a kind, all the better to give
a score writer a challenge and more than a touch of agita.
Such was the case when John Frizzell—whose work
has been heard in such 1996 releases as “The Rich
Man’s Wife” and the HBO (ilm “Crime Of The Centu-
rv”'—began work on the score for “Beavis & Butt-head
Do America,” the cartoon duo’s hig-screen introduc
tion, to be released nationwide Dec. 20. “On one hand,
it was a really silly ides, so it's easy to go really over
the top with your musie,” says the 30-vear-old Frizzell.
“But on the other, you have to be careful with using
certain lements bectluxe for the most part, funny
FRIZZELL music isn’t funny.”
F'rizzell, who is recording the score in London with
a full orchestra, did deviate from that viewpoint when
it came time to work on what could come {o be dubbed the love theme from
“Beavis & Butt-head Do America”—the kingelbert Humperdinck-sung
“Flv High Lesbian Seagull.”

“That was a real pleasure to work on, because we all went into it with
the same attitude and just had fun—particularly Engelbert, who was just
a joy to work with,” says I'rizzell. Thdt song will be featured prominent-
lv on the soundtrack album, due Nov. 5 on Geffen and loaded with B&B
favorites as varied as Isaac Haves an(l White Zombie, Frizzell, whose
training includes a stint at the University of Southern California, as well

as work with legendary jazz guitarist Joe Pass keeping that kind of

company helped him maintain a {resh attitude w hile composing the music
for the soundtrack.

“After a while, I realized that not only was I the only one who pot to |

score,” he says, lapsing into a pretty fair Butt-head guffaw, “but I was
getting paid for it, too.”

CLAQQICS OF THE CENTURY: Shifting gears just a bit, we'd like to
pass along news of the first film buff stocking-stufler we’'ve gotten wind
of this fall—although it admittedly requires a lairly sizeable stocking.
Silva Treasury is readying the release of “Cinema Century,” a four-CD
midline-priced collection of nearly 60 elassic movie themes that span the
st century of the moving picture.

The exquisitely compiled set, which will be extensively promoted
through television and consumer advertising throughout the holid:
son, kicks off, appropriately enough, with the immediately recognizable
20th Century Fox fanfare and wends through such well-known themes as
“Gone With The Wind,” “The Pink Panther,” and “Doctor Zhivago,” not
to mention lesser-known gems like those from “The Big Country” and
Charlie Chaplin’s “City Lights.” The set is due in stores Nov. 18.

ANYONIC WHO HAS FALLEN under the moody pop spell woven by the
Tindersticks can attest that the band’s lush, bittersweet musie, incredi-
bly cinematic in its own right, would prove a perfect complement for a
film with noir flair. That perception plays out well on the soundtrack cre-
ated by the British sextet {or Claire Denis’ “Nenette I't Boni.” The
album, laden with Angelo Badalamenti-styled instrumental pieces, has-
n't been slated for a stateside retease by London, but enterprising folks
should try to unearth a COp\ of the This Way Up/Island inmport.

As long as we're on that end of the musical palette, let’s take note ol
the soundtrack for “To Have And To Hold,” & new film from Australian

director John Hilleoat (the man behind the 1988 cult elassic “Ghosts Of

The Civil Dead™). Like that previous etfort, “To Have And To Hold™ is
buoyed by a passel of songs written and performed by Nick Cave & the
Bad Seeds. But this time around, first-generation moodist Scott Walk-
er joins in, providing a somber closer in the form of “I Threw It All Away.”
The soundtrack is due for release Nov. 18 on Mute.

THIS JUST IN: According to sources in Chicago, John Hughes, who
recently launched his Supreme Recordings imprint through Island
Records, will be working with the Windy City-based Hefty lubel on the
early-spring release of the soundtrack to his next tilm, “Reach The Rock.”
The film is being scored by John McEntire, who plays with Chicago-
based bands Tortoise and the Sea & Cake. It will also feature perfor-
mances by a number of local bands. including the aforementioned com
bos, as well as the eerily atmospheric Dionagah. Bob Weston will
produce the set.

Please send material for Nothin' Lie the Reel Thing to David Sprag ue,
Conlvibutor, Billbourd, 1515 Broudieay New Yorlk, N.Y. 10036; plhone 718-
6G26-3028; fax 718-626-1609; E-muil Spizzho aol.con.
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The soundtrack of a lifetime achievement...

CONCERTO
PREMIO ROTA 1995

MUSICHE COMPOSTE £ STRUMENTATE DA

ENNIO MORRICONE

‘ A:M'v'ﬂ‘m- . (] {ookev summourc]

VS 900024

CVS 900-024

PREMIO ROTA RECIPIENT 1995.
Concert CD available exclusively through CAM. Includes “Braevissimo™ and “Esercizi’” two inedit works
composed by the Maestro.Very personal, very contamporary, verv special. Plus ten of 1is famous themes
for Cinema...*La Sindrome di Stendhal”,“Quartiere” “La Battaglia di Algeri”,""La Lupa”,“Pasolini, Un Delitto

ltaliano”,“Sostiene Pereira”,"Sacco e Vanzetti”,"Per Le Antiche Scalz”,"Mission”,
Total Time 38:56

Nuovo Cinema Paradiso™.

And the magic continues with his latest masterpieces...

l MAGLRAM)_AGT@ /Ulnéﬂ?leéea

The Hymph

Enmo Morncone \

ENNIO MORRICONE g i .
A FILAT BIRLCTED BY. SERGIO CITTH r Vi

COS 700-040
COS 700-037

NINFA PLEBEA (The Nymph)
A film by Lina Wertmiiller
Total Time 43:09

1 MAGI RANDAGI
A film by Sergio Citti
Total Time 55:55

COS 700-035

LA LUPA (She-Wolf)
A film by Gabricle Lavia
Total Time 65:19

Orig For more information on obtaining, distributing, and licensing C.A.M. Original Soundtracks,
A M Qriginal . contact us in Rome - Via Cola di Rienzo, 151 - 00192 Rome, Raly (Fax: +39-6-6874046).
In the U.S.A., contact Janice Ginsberg (Fax: 212-8658714)
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Music Fans Explore Sight, Sound With Rifff

l BY CATHERINE APPLEFELD OLSON

REDMOND, Wash.—Computer giant
Microsoft is recruiting several well-
known artists to develop exclusive

music content for its newly revamped
Microsoft Network (MSN) (Bill-
board, Oct. 19).

Herbie Hancock, Yes drummer
Alan White, Devo’s Mark Mothers-
baugh, and Keith Emerson of Emer-
son, Lake & Palmer are among the
first artists to contribute original

material to Rifff, an online recording
studio designed to provide an inter-
active music experience for artists
and their fans. Sir Mix-A-Lot, the
Dirt Band, and Robyn Hitchcock are
scheduled to contribute to the World
Wide Web music site, which is locat-
ed in MSN’s On Stage online area.

Rifff, which is due to debut in No-
vember, aims to reshape linear music
content into an interactive Internet
audio and visual experience.

The multilevel program begins
with an artist providing a piece of
music to MSN via a MIDI file or an
analog recording. The Rifff team col-
laborates with the artist to design
animated visuals and then marries
together the sounds and images
using newly developed multimedia
controls. Computer users can inter-
act with the music by clicking on the
onscreen visuals, which alter the
sound of the composition.

A different artist will be featured

each week, and although the initial
roster is rife with what Rifff produc-
er Andrea Weatherhead calls “pio-
neers in instrumentation,” it is open
to artists of any genre.

Perhaps one of the most intriguing
elements behind Rifff is a piece of

Microsoft

technology called the Microsoft Syn-
thesizer, which aims to bridge the
gap between high-fidelity and pedes-
trian sound.

“We realized that for this service
to be successful, it would be neces-
sary to create something that equal-
izes the state of audio on the PC,
whether you have an expensive
soundcard or a basic soundeard,”
says Melissa Jordan Grey, program
manager of Rifff and creative direc-

Hip-Hop Culture Comes To The Internet
Lifestyle, Music Show Had Its Start On The Radio

B BY SHAWNEE SMITH

NEW YORK—After finding the
doors closed at traditional media
outlets, urban talk radio show “88
HIP-HOP” has managed to reach
the ears of listeners from around
the world through the use of alter-
native media, such as the Internet.
Creator and executive producer
Randy Nkonoki-Ward found a niche
audience for the hip-hop lifestyle
show by teaming with Pseudo On-
line Networks, which netcasts more
than 20 original shows to an Inter-
net audience.

The show signifies a growing
trend in which specialty program-
mers find homes for their narrow-
cast shows on the Internet. Com-
puter users who have Progressive
Networks' Internet audio software
RealAudio can tune in to “88 HIP-
HOP” at http://www.pseudo.com.

Online guests have included rap
acts De La Soul (interviewed by the
Jungle Bros.), OutKast, and Good-
ie Mob; pioneer DJs Grand Wizard
Theodore and the Original Jazzy
Jeff; graffiti artists Ket and Vulcan;
and filmmakers the Hudlin Broth-
ers.

“We just want people to know
what hip-hop really is,” says Nkono-
ki-Ward. “It’s not just rhyming or
rapping, it’s a culture.”

The hourlong show consists of 10-
minute segments, including “Up
Close Interviews,” which features
hip-hop and rap artists; “2 Minutes
Of Fame,” a talent showcase for
unsigned and new artists; “Updates
& Current Events,” which discuss-
es the latest events in hip-hop,
including record releases; “Hip-Hop
History: Past, Present & Future,”
a primer on hip-hop pioneers; ana
“In The Mix,” a mix-show segment
that plays the latest underground
hip-hop tracks, with DJs Mececa,
Dummy, and A. Vee.

The show aims to provide a
soundtrack to surfers of the Inter-
net, or users can stay on Pseudo’s
site to take advantage of interactive
programming features. For exam-
ple, the Pseudo site allows users to
peek in on the DJs, via the video
streaming software CuSeeMe,
when the show airs live on Wednes-
days from 10-11 p.m. EST. The =ite

the prewdo onhar nets otk prayents

includes a bulletin board, E-mail,
and a chat line so listeners can
speak to one another or ask ques-
tions to featured guests.

Archived episodes of the show
can also be heard at the site.

Nkonoki-Ward hopes that “88
HIP-HOP” will get more people of
color interested in the Internet.
“I'm trying to bring people of color
to the reality of the Internet, by
way of entertainment,” he says.

Robert Galinsky, executive pro-
ducer of Pseudo Online Network,
says the show is an introduction to
the Internet for many urban listen-
ers.

“It gives urban kids a floodgate
to have experiences with the whole
multimedia industry,” says Galin-
sky. “They get about 100 people up
[to the studio] at every show, and
60% look at the Internet for the
first time. It’s a great way to get
them to understand how accessible
the Internet is . . . We're hoping
that if you're into hip-hop and don’t

know about the Web, you’ll do some
research and get on the Web to
check it out.”

Before discovering the global
audience on the Internet, Nkonoki-
Ward took his show straight to the
phone lines, at 900-88 HIP-HOP. The
cost is $1.99 per minute.

“I wanted to do a national hip-hop
radio show, and I knew everybody
in America has a phone line, so [
decided to establish it that way,” he
says.

What materialized was an hour-
long radio show broadecast from his
basement with co-hosts Rocafella
and Flye Rye. The show is updated
every Monday.

“We just passed the mike and dis-
cussed hip-hop,” says Nkonoki-
Ward of the show’s early days.
“People like Group Home and
Junior M.A.F.I1.A. were coming by
just out of love for hip-hop.”

By May 1996, five months after
its inception, “88 HIP-HOP” ex-
panded its broadcast to the Inter-
net.

“I’'m not really sure who it was
that told Randy about us,” says
Galinsky. “But when he came to us,
he was already running his thing
off the phone, and it matched what
we were doing perfectly. We had
about two othe