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“Jobnny Gill is one of the most gifted artists
Dve ever had the pleasure of writing for. He’s

been blessed with the natural ability to sing. With his
vocal skills, the strength of his voice and his ability to
Jeel what he sings, Johnny Gill will be
around for a long time.”

- BABYFACE

“It 1s always a joy working with Johnny Gill. One
of the greatest crooners around. Makes you
Jeel like you’ve gone to church.”

- JIMMY JAM & TERRY LEWIS

“Jobnny Gill is such a talented vocalist and has such
an incredible voice. He has put together

an album that will be listened

to for a long, long time.”

- TONY RICH

“As a producer who’s also a singer, I can really
appreciate Johnny Gill’s talent. In the studio,
on the stage, anywhere and anytime

[ like to bear the man sing.”

- RUKELLY
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The Pain And Passion Of Classical Music
‘Shine’ Draws Light To DG’s Anne-Sophie Mutter
Helfgott, Rachmaninov  Strings Past To Present

H BY JIM BESSMAN

NEW YORK—Australian classical
pianist David Helfgott, the subject of
the acclaimed Fine Line Features film
“Shine,” is completing a remarkable
cycle by finally having his perfor-
mances put to disc—and affirming the
primacy of music that
is central to the movie
and his extraordinary
life experience.

Creatively inca-
pacitated and institu-
tionalized following a
nervous breakdown
suffered in his early
20s (and dramatical-
ly chronicled in
“Shine”), Helfgott,
now 49, triumphs with the Dec. 17
release of “David Helfgott Plays
Rachmaninov,” which features a live
recording of the notoriously difficult
Piano Concerto No. 3, which in the
movie precipitated his collapse.

But the RCA Victor Red Seal title—
which follows the Nov. 5 release hy
Philips Classics of the “Shine” sound-
track, which also features perfor-
mances by Helfgott—is more than the
ultimate redemption for an artist
whose prodigious career potential
seemed forever lost after he cracked

Do Premiums
Add Value To
Music Retail?

B BY ED CHRISTMAN

NEW YORK—In November 1995,
when the Best Buy chain offered cus-
tomers a free Beatles interview CD

\Sat;tGood#

with the purchase
of the band’s first
“Anthology”
album, music spe-
cialty merchants
howled that the dis-
counter was engag-
ing in fancy foot-
work to disguise
yet another loss-

leader advertising campaign.
Fast-forward one year, and atti-
tudes have changed. As Jim Swindell,
senior VP of sales (U.S.) at Arista,
observes, “Value-added seems to be
the music industry’s watchword of the
'90s. It seems to be in everybody’s
(Continued on page 88)

HELFGOTT

from the pressures of a domineering
father and his own intensely demand-
ing repertoire. It also adds to the inter-
est in the deeply moving Scott Hicks-
directed film—which just swept nine
Australian Film Institute Awards—
and in the music that is central to it.

Indeed, those in the classical music
industry believe that
the film could prove
to be the next
“Immortal Beloved”
or “The Piano” in
turning new audi-
ences on to classical
music, by way of the
romantic Rachmani-
nov music at the core
of a score that also
includes works by
Chopin, Schumann, Liszt, Vivaldi,
Rimsky-Korsakov, and Beethoven.
Others predict “a run” on recordings
of the Rachmaninov 3rd.

“We hope to see Rachmaninov enter
into the American consciousness in the
same way Mozart did through [the
1984 movie| ‘Amadeus, ” says Lisa Alt-
man, VP at Philips Music. “It’s one of
those rare films, like ‘Immortal
Beloved’ or ‘The Piano,” where the
soundtrack is the basis of the film, and
it can turn people on to Rachmaninov

(Continued on page 89)

W BY BRADLEY BAMBARGER

NEW YORK—With so much adulation
reserved for age-old masterpieces, it's
no wonder that most classical virtuosos
are reluctant to leave the realm of the
classic for that of the contemporary.
Likewise, it's uncommon to find expo-
nents of new music
willing and able to
interpret the past
masters with the
proper depth and
verve.

Violinist Anne-
Sophie Mutter is the
rare artist to strike a
balance between past
and present, foreign
and familiar. Passion-
ately committed to contemporary com-
position, she has been at the heart of
some of the most compelling new vio-
lin works in recent years. Yet she also
plays Beethoven, Brahms, and bravura
show pieces, inclusively drawing par-
allels between styles and eras.

Mutter’s relationship with Deutsche
Grammophon (DG) has provided an
ideal platform for her catholic ambi-
tions, as typified by two new projects.
Due Jan. 28, 1997, “The Berlin
Recital”—Mutter’s first recital dise and
her first recording since the death of her

B BY GEOFF BURPEE

HONG KONG—Nearly three years
into its five-year life span, the instru-

Understanding (MoU) is helping
major music publishers get paid in
Asia.

The MoU is the agreement under
which the Asian record divisions of
the five multinational music compa-
nies—BMG, EMI, PolyGram, Sony,
and Warner—disburse mechanical
royalties directly to their sister pub-
lishing units. Implemented in 1994,
the MoU was designed to tackle the
fact that the concept of mechanicals
was unrecognized in a number of the
region's music markets and that
there were few national collection
agencies to handle the task.

The MoU established a mechanical
l royalty rate between labels and pub-

Pioneering Pact Paying
Off For Publishers In Asia

ment known as the Memorandum of

lishers in those countries where
statutory levels had not been set by
law, unlike in Hong Kong, Malaysia,
and Singapore. The rate is 5.4% of a
recording’s wholesale price, other-
wise known here as the published
price to dealers (PPD). Now, the
MoU is beginning to emerge as an
Asian standard.

It has 14 signatories. Ten are the
record and publishing divisions of the
five multinationals; also on board are
the record and publishing arms of
Singapore-based Pony Canyon (a
unit of the well-known Japanese com-
pany of the same name) and What's
Musie, a Taiwanese independent.

Moreover, there are signs that Fox |
Ageney International (FAD—origi-
nally a vocal opponent of the MoU
framework—is amending its stance.
[FAI was established in Asia in 1994

(Continued on page 97)
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MUTTER

husband a year and a half ago—features
a mix of Classical-era and early 20th-
century repettoire played with her long-
time partner, pianist Lambert Orkis.

Also next month, Mutter makes the
world-premiere recording of a work
written for and dedicated to her:
Krzysztof Penderecki's Violin Concer-
to No. 2. The session
features the Polish
composer leading the
London Symphony
Orchestra; the dise
should be out in
Europe in the late
spring and in the
U.S. by the fall. Mut-
ter gave the live pre-
miere of this intense-
ly beautiful work in
Leipzig, Germany, last year, and she
debuted it in the U.S. Nov. 7 in an elec-
tric performance with Michael Tilson
Thomas and the San Francisco Sym-
phony before a capacity audience at
New York’s Carnegie Hall.

While it may seem as if the prejudice
against new music is strictly contem-
porary, Mutter points out that it's a
classic dilemma. “If you look at musi-
cal history,” she says, “you find that
even the Beethoven Violin Concerto
took decades after the premiere before

(Continued on page 17)

Billhoard Bulletin
A Daily Dose Of
Hot Music News

NEW YORK—Billboard magazine is
introducing a daily publication that will
provide the most timely news coverage
possible for the international music
business. Billboard Bulletin will debut
in late January and will be available via
fax to its subseribers around the world.

Bilboard
oulletin

Billboard Bulletin will report on
music-industry news, retail and chart
activity, executives on the move, artist
signings, tour announcements, and
more. The publication will have editors
in New York, Los Angeles, and London
and will draw upon the worldwide edi-
torial team of Billboard and its fellow
Musice Group publications, including

(Continwed on page 17)
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Int’l Copyright Treaty Aimed At Digital Age
160 Nations Represented In Sound Recording Pact

B BY BILL HOLLAND

WASHINGTON, D.C.—The Clinton ad-
ministration and the recording industry hope
to build “a bridge to the 21st century” for the
protection of U.S. sound recordings by final-
izing in Geneva, Switzerland, this month
international copyright treaty negotiations
that will offer higher worldwide protection
and rights standards.

Administration leaders and Recording
Industry Assn. of America (RIAA) officials
will spend most of December in discussions
to forge the final document, which should
ensure that sound recordings will not only be
protected in the digital-delivery age, but will
receive the same treatment as other intellec-
tual properties.

“It has been a battle of many, many
decades for sound recordings to be consid-
ered intellectual property, to receive full pro-
tection,” says Bruce Lehman, commissioner
of patents and trademarks and assistant sec-
retary of commerce, who will lead the U.S.
team in negotiations. “Europeans have
always shuttled them off into the ‘neighboring
rights’ category. But I think it’s clear that it’s
in their interest now. I think things have
jelled.”

The as-yet-unnamed treaty, eight yearsin
the making, is generally referred to as “The
New Instrument” and will codify rights for
record-company and performer copyright-
owners worldwide in the digital universe,
under the auspices of the World Intellectual
Property Organization, a United Nations
body.

There are three main elements of the
treaty, as follows:

* A statement that copyright owners have
the right to authorize or prohibit the trans-
mission of their work to individual members
of the public. This open-ended exclusive right,
to be applied in various ways by individual
countries, will prevent the rights of owners
from “falling through the cracks” if and when
electronic transmission “sales” of music
become part of the on-demand universe.

The U.S. is pushing for an exclusive right
for dealing with both interactive services and
subscription-fee services that exceed the lim-
itations set in the U.S. Performance Act (no
more than three cuts to be played from an
album by one artist).

* A prohibition against eircumvention of
so-called “black box” anti-copving technieal
controls.

* A prohibition against interference with
sound-recording rights management infor-
mation.

—————— R

acclaimed guitarist.

Chairman Emeritus: W.D. Littleford

A PORTRAIT OF CARLOS SANTANA

This year’s recipient of the Century Award, Billboard’s highest
honor for creative achievement, is Carlos Santana. Editor in chief
Timothy White offers an in-depth profile of and interview with the

PREVIEWING BILLBOARD’S MUSIC AWARDS

The seventh annual Billboard Music Awards, to be aired live Dec.
4 on Fox-TV, will be held in Las Vegas for the first time. A special
section gives a complete rundown of the show and its headliners.
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Unlike the pending National Information
Infrastructure bill in Congress (Billboard,
Oct. 26), which will also upgrade U.S. copy-
right law in light of the digital age, the pro-
visions within the treaty do not specify how
territories will expedite the rights and pro-
tections.

The new treaty is being forged concur-
rently with updates to the Berne Treaty
(which deals mainly with literary works) and
a treaty to upgrade database protection.

U.S. negotiators are expected to return
with a completed treaty before Christmas.
Under U.S, law, Congress must ratify the
treaty, which must then be signed into law by
President Clinton.

Along with Lehman, the U.S. ad-
ministration team includes chief Commerce
Department point man Peter Fowler. Neil
Turkewitz, senior VP, international, will rep-

resent the RIAA in the negotiations.

There are 160 countries represented in the
treaty; the major players ave the U.S,, the
[curopean Union, Japan, and a coalition of
Latin American countries. International Fed-
eration of the Phonographie Industry (IFPI)
director-general Nic Garnett, [FPI legal
counsel Lewis Flacks, Recording Industry
Assn. of Japan executive director Saburo
Kimura and legal affairs director Jiro Ima-
mura, and the Latin coalition’s Gabriel
Abaroa and Joao Carlos Muller-Chavez are
among the players in the final negotiations.

“There ure still some disagreements,” says
Turkewitz, “but more and more there is a
consensus—the Latins totally agree that
these new rights are needed, and represen-
tatives of Third World developing countries
do, too. But in Europe, it’s a mixed picture. It

(Continued on page 90)

B BY JEFF CLARK-MEADS

LONDON—The U.K'’s two leading authors’
right bodies are being brought under one
management as a means of increasing effi-
ciency and turning up the volume on British
music.

The Performing Right Society (PRS) and
the Mechanical Copyright Protection Soci-
ety (MCPS) are to be run as one team under
the same chief executive—dJohn Hutchin-
son—and with linked information systems.

The move mirrors an integration in the
Netherlands of the ifunctions of mechanical
rights society STIEMRA and performance
royalty body BUMA.

In the U.K., Hutchinson says, the amal-
gamation of PRS and MCPS has been an
attractive concept for some time and has
long been discussed in outline. He adds that
an opportunity to act came in the vacuum
created by Frans de Wit's departure as
MCPS chief executive in the summer (Bill-
bourd, July 27).

A further impetus came, Hutchinson
says, {rom the work of U.K. Musie Publish-
ers Assn. chairman Andy Heath. In 1993-
94, Heath estublished a project to evaluate
the export sales of the whole U.K. music
industry, from record companies to instru-

U.K.’s PRS, MCPS Integrated
Under One Management

Jjoint organization’s 1,000 employees will be

ment manufacturers. The resulting report,
showing the industry to make a $1.5 hillion
annual contribution to the U.K.s balance of
payments, attracted significant government
and public attention. Hutchinson says the
boards of PRS and MCPS were impressed
by such an impact.

Hutchinson, who joined PRS as chief
executive at the end of 1995, has now been
appointed to the same post at MCPS “for
the duration of the [integration] project.”
The project. he explains, will be six months
in planning and conceptualizing and two to
three years in implementation.

The aim, Hutchinson states, is to make
the most of expertise and resources. He
says it has vet to be decided whether the

amalgamated under one roof—PRS is based
in central London, while MCPS is in an out-
lying suburb—but he states that it is certain
that information systems will be used to
maximum effect.

“MCPS can identify telephone on-hold
music and what is on video jukeboxes, for |
instance,” Hutchinson explains, “whereas
we have to go looking for that information.”
A greater ability to track musie use on the
Internet will be another advantage, he adds.

(Continued on page 89)
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B BY HERB FISCHER

The home video industry is on the eve of a
great digital revolution. Or as I like to say,
“the great digital evolution.” One thing about
this future is certain: There will be change
and opportunities.

That said, there are a number of concerns
that need to be addressed as we look toward
the future. Key among them is the need for
the home video industry to set some sort of
reasonable standards for measuring the
growth and the size of the home video busi-
ness. Not just manufacturing and not just
sell-through or rental, but the business over-
all.

As 1 look forward to all of the possibilities,
I find that it is almost inconceivable that it
has been 20 years since the initial 20 mag-
netic video products were manufactured and
shipped to an unknown consumer market.

VCR penetration was not even measur-
able—maybe 90,000 households. And total
duplication for the entire year of 1976 can be
easily matched by any one of a number of key
industry manufacturers today. And I mean
that literally: today. Everything that was
manufactured in 1976 can be done in a single
day in 1996!

We need that kind of capacity to keep up
with demand—a demand by eonsumers for
home entertainment products that seems to
grow geometrically. Just when you think you
have the plant capacity to exceed all expec-
tations, it’s at that moment that you know you
will need more.

That demand for capacity is further
strained by the use of videocassettes as cor-
porate, sales, or political communication
tools. Think about it: When you have nation-
al VCR household penetration rates in excess
of 85%, you have a marketer’s dream—the
ability to cut through the clutter and deliver
a direct, specifically targeted message to
individual households is what advertising is
all about.

By any standard of measurement, the
first 20 years of home video have been an
extraordinary success. But with that sue-
cess, there inevitably comes a time when we
must develop industry disciplines and stan-
dards that truly express the state of the
business.

When we do this, we must talk in terms
that everyone can understand, from the
smallest of retailers to the largest of studios;
from financial analysts and investment
bankers to industry trade publications, indus-
try forecasters, and the various trade orga-
nizations that have a stake in our business.

The need for such standards became
painfully clear to me while collecting data for
a presentation to be delivered at the Inter-
national Recording Media Assn.’s (ITA)
annual Update Seminar (see Picture This,
page 71). I challenge anyone to try to gather
data about our business—it can be a real eye-
opener!

It is not just that we have a difference in
numbers in representing how large our busi-
ness has become—differences among com-
peting groups are understandable. Differ-
ences in methodologies can lead to different
results. In any dynamic, rapidly expanding
business, there will be differences—differ-
ences of opinion—and there will be divergent
results.

But these differences—differences in how
we measure our industry—have become so

large and so profound that we run the risk of
confusing the financial community as to the
growth potential of home entertainment. And
for that matter, of the entire entertainment
industry.

We run the risk of deceiving ourselves, as
to what is real and what we would like it to
be.

When different, reputable sources talk of
units, and those differences run into the hun-
dreds of millions of units—then we run into
a problem. When members of the industry
speak of revenue streams and the results are

‘Differences in how we
measure our industry
have become so profound
that we run the risk of
confusing the financial
community’

Herb Fischer is president of duplicator
MediaCopy.

billions of dollars apart, it becomes time to
re-evaluate our standards.

Hardware is not the problem. On the issue
of VCR penetration, while we may differ on a
percentage point or two, we have generally
arrived at a consensus that between 85% and
88% of American households have at least
one VCR.

I[n terms of the measurement of units man-
ufactured and sold in the home video universe,
the problems begin. We are not just a per-
centage point or two off; we see differences
of hundreds of millions of units and billions of
dollars. Imagine what that would mean when
measuring wheat yields—it could be the dif-
ference between plenty to eat and famine.

The point is not that one particular analyst
is wrong, or that another is closer to the
mark. The point is, we have to attain a con-
sistency in how we measure the growth of our
industry. When we talk about units sold, that
number has to somehow tie to units manu-
factured.

It likely will not surprise anyone to hear
that some sources reflect consumer home
video unit sales that are at the limits of rea-
sonable manufacturing estimates. Or that
other sources have several hundred million
videocassettes missing from what we can
safely measure as being produced. Unless the
retail community has suddenly elected to
take on an additional $2 billion inventory bur-
den that has yet to be passed on to the con-
sumer, then something is very wrong.

To borrow a quote from Video Software
Dealers Assn. president Jeffrey Eves, speak-
ing before the 1995 VSDA convention, “It
may be customary to be in the dark when you
walk into a movie theater, but this is a silly
way to run a $20 billion business.”

With that said, some of the problems we
create for ourselves are in how we define
things.

For example, it is easy to agree that a sin-
gle videocassette, packed in a bottom-load,
tuck-top sleeve, or clamshell, is one unit.
Regardless of the running time or suggest-
ed retail price, it is one unit in terms of both
manufacturing and sales.

However, how do we measure two video-
cassettes packaged in a slightly larger
clamshell? Suddenly, it is two videocassettes
manufactured, but only one unit at retail.

Accurate Measure Needed For Vid Biz

This problem gets even further from the
mark when eight, nine, or a dozen videocas-
settes are packaged in a boxed set. From the
manufacturer’s point of view, this is eight,
nine, or a dozen videocassettes manufac-
tured. From the retailer’s point of view, it is
one unit.

Certainly this accounts for some of the dis-
parity in the number of units we see in the
marketplace. But it doesn’t account for the
many variances we witness.

Following is a list of other factors beyond
the definition of “unit” that have gotten us to
where we are today:

* Methodology: different methods of esti-
mating unit sales at the consumer level, or
rentals generated at retail, lead to dramati-
cally different results as the market expands.

 Catalog visibility: Too often, I see indi-
vidual company revenue estimates that I
know from personal experience are off the
mark. [t is relatively easy to monitor rental
titles released to the market on a company-
by-company basis and then estimate unit
sales and generate a corresponding revenue
stream.

The same holds true for major sell-through
titles, or highly visible sell-through promotions,
which are tracked by various analysts, with
unit volumes and revenue estimates assigned
to each title or promotion accordingly.

These numbers may even be released by
home video conipanies themselves.

However, what is not apparent is the move-
ment of the underlying catalog; the greater
the breadth and depth of a company’s cata-
log, the greater the portion of revenue it pro-
vides. And the greater the chance for report-
ing errors to oceur; since it is virtually all
sell-through, the number of units is underes-
timated, and the revenue for sell-through,
both at the retail level and the studio level, is
underreported.

* Channels of distribution: In the early
days of home video, there was essentially one
channel of distribution: “one-stop distribu-
tors.” In today’s market, you have distribu-
tors, racks, mass merchants, wholesale clubs,
music retailers, supermarkets, catalogs, book
retailers, and musie and video c¢lubs—all in
addition to video specialists and direct-to-
consumer sales.

Trying to estimate or measure what one
particular class of trade is doing, and then
projecting those results for the entire indus-
try, is simply not viable.

There is so much at stake financially that
this state of affairs cannot endure. This is
especially true as our industry is poised to
launch a format, DVD, and in the process tap
a new and potentially lucrative revenue
stream.

Rather than belabor the point of what is
wrong, I call upon the ITA, the VSDA, stu-
dios, and industry analysts to come together
in a common cause and form a working com-
mittee to set industry benchmarks, stan-
dards, and reporting methodology that best
describe and define the home entertainment
business.

Being able to accurately measure, quanti-
fy, and predict the growth potential of the
home video business in terms that everyone
can recognize and understand is absolutely
essential to our collective financial well-being.

Adapted from a speech delivered Nov. 26 at
ITA’s annual Forecast and Update Seminar
n New York.
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B BY STEVE McCLURE

TOKYO—In its first year of opera-
tion, SoundSecan Japan has laid the
groundwork for this country’s first all-
inclusive electronic point-of-sale
(EPOS) chart system. Yet the compa-
ny appears to have a long way to go
before it plays as crucial a role in its
home music market as does its North
American namesake.

SoundSean Japan is operated by
JVC subsidiary Soft Business Infor-
mation Planning Inc. (SIP), which last
year signed a licensing deal with
SoundSecan of Hartsdale, N.Y. So far,
it has signed up just 500 of Japan’s
7,000-plus music outlets. Stores tak-
ing part are either paid for their data
or are faxed copies of SoundScan
Japan’s hits charts.

Year-0ld SoundScan Japan
Addresses Challenges

Among Japanese record compa-
nies, clients to date are confined to
four labels: Victor Entertainment,
MCA Vietor, Teichiku Records, and
Nippon Crown, all of which deal with
Matsushita-affiliated distributor
NRC.

Nonetheless, the service represents
a potential quantum leap in tracking
the market compared with rival
charts, such as those of trade publica-
tion Oricon, which are based on data
collected by phone and fax, or those
compiled by individual record chains
or radio stations, which do not provide
a broadly based, objective overview of
the market.

SoundScan Japan’s online data ser-
vice is updated weekly, although daily
sales data is provided for key releas-

(Continued on page 65)

Qwest Records
Makes Staff,
Roster Changes

@ BY J.R. REYNOLDS

LOS ANGELES—As part of a plan to
refocus its efforts, Qwest Records has
redesigned its logo and realigned its
staff. Among the changes in the exec-
utive suite are the promotion of Mark
Persaud to executive VP (U.S.).

The move fills the spot vacated by
label president Jim Swindel in May.

Says Persaud, “We want to establish
a new energy and create a {resh vibe
for the label and renew the label’s on-
going commitment to providing con-
sumers with the most creative records
possible.”

Persaud, who was the label’s senior
VP of A&R, will continue to oversee
that department. Reporting to himis a
recent staff arrival, VP [an Alexander,
whose last post was in A& R at Warner
Bros., which distributes Qwest.

Persaud’s promotion is the latest in a
string of staff changes made at the
label since Swindel’s exit. A number of
executives have left, and others have
arrived, keeping the size of the staff
stable, at roughly 15 members.

Among arriving execs are Eliane
Henri, formerly of PMP Entertain-
ment and named director of artist
development, and Vietor Guardia, for-
merly of PolyGram and appointed
senior director of administrative ser-
vices/operations. Both held similar
positions at their previous companies.

: (Continued on page 18)

Harris, Lewis In Joint Venture With Universal
Producers’ Perspective Label To Stay At A&M

@ BY J.R. REYNOLDS

LOS ANGELES—Ending months of
speculation, Grammy-winning produc-
ers and Perspective Records co-found-
ers James “Jimmy Jam” Harris and
Terry Lewis have entered into a joint-
venture label deal with Universal Rec-
ords. Harris and Lewis will act as co-
chairmen of the company and will be
responsible for A&R duties.

The pact, which was announced by
MCA Music Entertainment Group
chairman/CEO (U.S.) Doug Morris,
also provides for nonexclusive produc-
tion work with acts on labels within the
MCA music group.

Says Morris, “This is part of a con-
tinuing process to bring in the most tal-
ented people under this [MCA Music
Entertainment Group] tent.”

At press time, the label, which will be
headquartered in Los Angeles, had not

Gushing For Slo Leak. Pure Records all-star blues/rock band Slo Leak social-
izes with executives from Mercury Records, which distributes the band's self-titled
debut album, following a recent showcase in New York. Slo Leak comprises
producer/guitarist Danny Kortchmar {Don Henley, the Fabulous Thunderbirds),
vocalist/guitarist Charlie Karp (Buddy Miles), and bassist Harvey Brooks (Bob
Dylan, Miles Davis). Shown celebrating, from left, are Karp; Gordon Anderson,
co-owner, Pure Records; Kortchmar; Jeff Brody, senior VP of sales, Mercury
Records; Brooks; David Leach, executive VP, Mercury Records; and Arma

Andon, co-owner, Pure Records.

RCA Buys 50% Of Loud Records

Rap Label Aims To Keep ‘Street Edge’

@ BY MELINDA NEWMAN

NEW YORK—RCA has purchased
50% of rap label Loud Records for an
undisclosed amount.

Loud and RCA became partners
four years ago, when Loud signed a
production deal with the major. That
deal evolved into RCA taking a small
equity stake in Loud and has now be-
come an equal partnership.

Cigarette Machines Used To Stoke Singles Sales

@ BY CRAIG ROSEN

As part of its bid to stand out in the
competitive retail market, the Record
Exchange of Roanoke Inc., an 11-
store, Charlotte, N.C.-based chain,
has discovered a novel way to sell
cassette singles. The chain is making
the tapes available to customers for
$1 through refurbished cigarette
vending machines.

According to Record Exchange
president Don Rosenberg, the chain’s
director of marketing, Michael Kurtz,
came up with the plan of selling cas-
sette singles through vending ma-

chines about a year ago but couldn’t
find machines capable of handling the
product.

Sometime later, Rosenberg found
cigarette machines—which continue
to be controversial in North Caroli-
na—that could function with the
music product. “Some people are try-
ing to ban the vending of cigarettes
to minors, and they are taking [the
machines) out of bowling alleys,”
Rosenberg says.

“We are very concerned about the
megastore problem, and we thought
this would be a fun way for an indie

(Continued on page 69)

- Earth” debuts at

Loud, run by president/CEO Steve
Rifkind, is home to a number of suc-
cessful gold or platinum rap acts, in-
cluding Wu-Tang Clan, Mobb Deep,
and Raekwon, as
well as Tha Alkaho-
liks, Funkmaster
Flex, and Xzhibit.
Mobb Deep’s new
album, “Hell On

RECORDS

No. 6 on The Bill-
board 200 this week and at No. 1 on the
Top R&B Albums chart.

RCA president (U.S.) Bob Jamieson
says, “Steve and the guys at Loud have
a real creative vision that we want to
be a part of. We want to keep them in
the house for & long time.”

In fact, the multiyear deal allows for
RCA to buy the remaining 50% of Loud
after a period of time. Similarly, Loud
can buy back RCA’s share of the deal.

Rifkind says part of the impetus for
the pact was that “now, we own our

~own masters. Before, RCA owned

them. Now we have half ownership.”
Other than that, Jamieson and Rifkind
agree that the deal in no way means
that Loud is expected to act like a

(Continued on page 90)

been named. Financial terms of the
deal were not disclosed.

Harris and Lewis will continue to
have an interest in Perspective, their
joint venture with A&M. However,

HARRIS LEWIS
A&M has assumed day-to-day duties of
the imprint. All Perspective acts will
remain with A&M.

The prolific duo, whose production
credits include work on projects by
such platinum-selling acts as .Janet
Jackson and Boyz I1 Men, were court-

ed by virtually every major label before
joining with Universal. Says Harris,
“Ultimately, we felt like the op-
portunities and relationships that we
were looking for were with Universal.
When we spoke to [Morris] about the
deal, we [made it clear that we] wanted
to be involved in musical interests that
encompass genres such as country
music, as well as film and theme parks.
We've always tried to be diverse in our
creative approach, and he understood
our vision of being music people, as
opposed to just R&B people.”

Morris says, “It's all about the music,
because that's where my heart lies;
they’re great songwriters. Anything
that they’re passionate about, I'll sup-
port. I hope they try different things,
because it’s terrible when people get
pigeonholed.”

Harris and Lewis have no plans to

(Continwed on page 90)

Epitaph To Distribute Fat Possum
Labels Seek To Develop Niche Markets

@ BY CHRIS MORRIS

LOS ANGELES—Epitaph Records,
the L.A.-based label best known for
its success with punk acts Offspring
and Rancid, has sealed a deal to dis-
tribute Oxford,
Miss.-based blues
imprint Fat Pos-
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sum Records. Q@ o

The pact follows |E: Pa™,54 2
< Ay

a May settlement | ¢ LB o?

between Fat Pos-
sum and its former
distributor,
Nashville-based Capricorn Records
(Billboard, Dec. 3, 1994). The labels had
sued each other in a dispute over the
distribution deal; Capricorn VP Philip
Walden confirms that under the terms
of the agreement, Capricorn will retain
rights to Fat Possum’s back catalog for
eight years and will issue four new
titles in early 1997.

The deal between punk-driven Epi-
taph and Fat Possum may at first
appear an unlikely one, since the Mis-
sissippi label records and releases pri-
mal down-home blues by such artists as
R.L. Burnside and Junior Kimbrough.

However, says Epitaph president
Brett Gurewitz, “it's a perfect mix-
and-match. The obvious thing from a
business standpoint is, there’s a niche
market for this musie, and our spe-
cialty is developing niche markets.
And [Fat Possum’s] music is 100 times
punkier than the punk rock that’s out
right now.”

Fat Possum president Matthew
Johnson says, “It’s the most natural
thing in the world . . . The spirit and the
intention and everything [ started Fat
Possum for is the same thing Brett
started Epitaph for. There aren't very
many blues labels [ share anything in
common with.”

Fat Possum will be distributed by
RED, Epitaph’s primary distributor,
and by the punk label’s network of bou-
tique wholesalers. Gurewitz says that
Fat Possum will handle marketing and
sales, with support from Epitaph.
“We're providing a distribution con-
duit, and we're educating them in what
we do ... We're providing them with
our know-how and technology.”

The new arrangement will kick off in
early February with the release of
Burnside’s “Mr. Wizard,” which will

include tracks recorded by Johnson at
Lunati Farms in Mississippi and by
Tom Rothrock and Rob Schnapf of
Bongload Custom Records in L.A.

That release will be quickly followed
by “Pee Wee Get My Gun,” the debut
from Greenville, Miss., singer/guitarist
T Model Ford, and an EP by 20 Miles,
the New York-based duo that features
Jon Spencer Blues Explosion guitarist
Judah Bauer. Fat Possum has also
signed blues-based Oxford band the
Neckbones and plans another album by
slide guitarist CeDell Davis.

Gurewitz and Johnson anticipate
that Epitaph will issue eight Fat Pos-
sum titles in 1997.

Capricorn will issue several unre-
leased Fat Possum titles through Mer-

(Continued on page 91)

Gaylord Buys
Word’s Music
Companies

B BY DEBORAH EVANS PRICE

NASHVILLE—Word Records and
Music becomes the latest Christian
company to change hands, with the
announcement that Gaylord Enter-
tainment Co. is purchasing it from
Thomas Nelson Inc. for $110 million.

With annual sales estimated at $100
million, Word is one of Christian
music’s largest companies. Thomas
Nelson purchased Word in 1992 for $72
million. Under the current agreement,
it is selling Word's music companies
but will retain ownership of Word Pub-
lishing, Word’s book division.

Among the Word properties Gaylord
has acquired are Word Records, Myrrh
Records, new country division Word
Nashville, children’s music label Ever-
land Entertainment, and Word Musice,
the company’s music publishing arm.
Artists under the Word umbrella
include Amy Grant, Shirley Caesar,
Point Of Grace, Petra, Sandi Patty,
Jaci Velasquez, Greg Long, Anointed,
and Crystal Lewis.

Under the new agreement, Word
Records and Music will become a new

(Continued on page 90)
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Merrie Amsterburg Stays Close To Home

Q Division Focuses On Boston Area For Artist’s Debut

B BY CHRIS MORRIS

Boston-based Q Division Records is
attempting to expand singer/song-
writer Merrie Amsterburg’s following
with a highly focused regional cam-
paign for her debut album, “Season Of
Rain.”

Q Division—which is operated by
producer Mike Denneen, noted for his
work with such Boston-bred acts as
Letters To Cleo, Jennifer Trynin,
Aimee Mann, and Morphine, and his
partner Jon Lupfer—has a first-look
deal with Columbia Records. The
major has already released a Denneen-
produced album by the band Expand-
ing Man and will issue a set by Talking
To Animals in February '97.

However, the label, which grew out
of the like-named Boston studio, is
eschewing the major-label route for
Amsterburg. “Season Of Rain,”
released in Qctober, is distributed in
the Northeast only by Cambridge,
Mass.-based indie Distribution North
America (DNA).

“We’re doing something kind of
unconventional with this record,” Den-
neen says. “In the last year, Merrie has
just begun playing around under her
own name, solo, and we really felt like
we wanted to build something more
solic in the New England region before
we pushed anything on a national level.”

He adds, “She’s been working a lot—
she’s been playing four shows a week
around New England. She’s been real-
ly busy. It’s been great, because she
really wasn’t playing all that much
before. She’s gotten a lot of press local-
ly, and the record’s been very well
received. What we’re planning on doing
is continuing to build this through the
first of the year, and then make a push
nationally toward the end of January,
the beginning of February, and go to
college radio.”

Amsterburg is a Michigan native
who moved to Boston 11 years ago.
From 1988 to 1994, she was the singer
and principal songwriter for local pop-
rock act the Natives, which had unpro-

ductive deals with Gene Simmons’ Sim-
mons Records and producer Richard
Gottehrer’s imprint Instant Records,
which was distributed by SBK through
EML

“They were valuable [experiences],”
Amsterburg says of those deals, “as far
as seeing how things can get lost in the
chain of command.”

When the Natives disbanded two
years ago, Amsterburg says, “My
music started to change to more of an

AMSTERBURG

acoustic kind of format, and so I decid-
ed I didn’t want to do a band thing any-
more. [ was working with Peter Linton,
who is my husband, and we were doing
duo stuff, and then I also was doing
some solo stuff. I decided to go into that
Acoustic Underground competition, to
try and get my name out there and get
familiar with more acoustic kinds of
clubs.”

Denneen, who worked on the
Natives’ demos at his studio, says, “We
started this label about a year and a
half ago, and to be perfectly honest, she
was one of the first [people] we wanted
to get involved with.”

He adds, “There are a couple of real-
ly unique things about her. One is, when
you listen to her sing, you really feel like
she’s singing directly to you, directly
into your ear. It's an incredibly inti-
mate, personal experience listening to

her music . .. Another thing is, she
brings together a number of different
musical styles and traditions in a way
that’s very much just her. There's obvi-
ously some sort of folk and acoustic and
a little Celtic music going on in what she
does, and some country, but she has a
huge pop-rock side to her, too.”

Following the release of a four-song
cassette in January, Q Division issued
“Season Of Rain” in early October via
DNA.

nesterf t.l_r"iii :
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“I think it’s pretty much everywhere
in Boston,” says Lupfer. “If they're
really small chains, like CD Spins or
Mystery Train or places that DNA
doesn’t usually get to, we’'ll take them
ourselves, just because we think every
place in Boston should have it. T think
where we get good response in partic-
ular is Newbury Comics, Tower, and
HMV. Those are probably the big ones
so far.”

Natalie Waleik, director of purchas-
ing for the 17-store Newbury Comics
chain in Boston, says, “It’s selling
steadily ... There’s some really good
press on her, and she’s starting to get
a buzz. She’s starting to build a fol-
lowing.”

Lupfer says, “We're not looking so
much for the numbers [as much as] if
we can get something going on right
here and show some numbers in
Boston. The idea is that that would be

(Continued on page 91)

Remastered_Byrds, Live
McGuinn Sets On Horizon

B BY CRAIG ROSEN

LOS ANGELES—Fans of the leg-
endary '60s folk-rock act the Byrds
will likely be flying high as a number
of releases connected to the band’s
legacy take wing.

The next group of releases in
Columbia/Legacy’s Byrds reissue
program is due Feb. 4, 1997, while
on Nov. 19, Hol-
Iywood Records
issued “Live
From Mars” by
former Byrds
front man Roger
McGuinn.

The releases should be of interest
to Byrds' fans, since they offer rare
glimpses into the band’s history. The
four remastered catalog titles—
1968’s “The Notorious Byrd Broth-
ers” and “Sweetheart Of The Rodeo”
and 1969’s “Dr. Byrds & Mr. Hyde”
and “Ballad Of Easy Rider"—will
include previously unreleased bonus
tracks and additional artwork.

McGuinn's “Live From Mars”
offers intimate solo performances of
some of the band’s biggest hits, along
with commentary from the
singer/songwriter revealing the sto-
ries behind the songs.

“I think the Byrds are coming
back into vogue,” says Hollywood
Records executive VP (U.S))
Richard Leher. The executive, who
was once McGuinn’s attorney,
brought “Live From Mars” to the
label. “I think there are a lot more
people interested in them than there
were 10 years ago.”

McGuinn agrees. “In the "70s, it
looked like we were forgotten about,
but in the '80s, with the success of
bands like R.E.M. and Tom Petty &
the Heartbreakers, there was a
resurgence of interest in the Byrds’
music. Now people seem to have a
good impression of what we did, and
I’'m very happy about it.”

R
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R.E.M. guitarist Peter Buck, who
is a huge Byrds fan, says he's looking
forward to the reissues. “I bought the
first spate of reissues when they
came out and played them all sum-
mer, and I can’t wait to hear the next
four ... I'm really excited about
‘Sweetheart’ and ‘Notorious Byrd
Brothers,”” he says.

Former Byrds bassist Chris Hill-

THE BYRDS
man, who played on “The Notorious
Byrd Brothers” and “Sweetheart Of
The Rodeo” but left the band prior to
the release of “Dr. Byrds & Mr.
Hyde” and “Ballad Of Easy Rider,”
isn't surprised that the band’s music
continues to garner interest three
decades later.

“It was good music,” he says. “It
was interesting, unique, and differ-
ent. We were dealing with a situation
back in the mid- to late '60s where
there was much more creative free-
dom in music, and radio wasn’t so
locked up . .. There were all kinds of
different and interesting sounds com-
ing from people like the Beatles, the
Who, the Byrds, and the Buffalo
Springtield, each of whom were, in
their own way, unique.”

The latest Byrds reissues follow
the release of the four-CD self-titled
boxed set in 1990 and the rerelease of
remastered and expanded versions of
the band’s first four albums in April.

While the first four dises are gen-
erally cited as the band’s finest
moments and achieved their greatest

(Continued on page 90)
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B BY LARRY FLICK

NEW YORK—With Dutch ingénue
Amber’s buoyant top 40 hit “This Is
Your Night,” Tommy Boy is success-
fully forging a new process of break-
ing Euro-dance artists in the States
before they achieve success abroad.

In fact, the anthemic single has not
even been issued yet in the artist’s
home country. “It’s an unusual move,
but it actually allows us to take a
more unified global approach to mar-
keting this artist,” says Victor Lee,
who handles product management
and A&R at the label.

Typically, European dance records
are heavily licensed and issued on a
variety of labels around the world up
to a year before their U.S. release.
“That dilutes the impact of an artist
on a worldwide basis,” says Lee.
“With Amber, we took advantage of
the opportunity to gradually intro-
duce her here first. That’s a little
dangerous since radio tends to play
dance music that has already been
successful overseas.”

So far, however, radio has been
receptive to the project. “It’s true
that it does help when a dance artist
comes to radio with a little history,”
says Erik Bradley, music director at
WBBM Chicago. “But a smart pro-
grammer is never going to turn away
a great record. We think Amber is
going to be a hit maker for us for a
long time.”

“This Is Your Night” has sold
127,000 copies, according to Sound-
Scan, since its release May 21. “It's
been such a pleasure to have a dance
record that we can do this with on a
domestic level without worrying
about our core audience already
being burned out on it,” says Mark
Ashford, buyer for Mastermix
Records, an indie outlet in Columbus,
Ohio. “We've been steadily selling
this single since the summer. We've
been seeing a lot of interest from peo-
ple for more singles and the album.”

Tommy Boy has just started

Tommy Boy Hits U.S. 1st
With Dutch Singer Amber

stomping behind the follow-up single,
“Colour Of Love,” which is also the
title of the album, due Jan. 28, 1997.
The song, another lively Frank and
Christian Berman production, went
to radio and retail Nov. 19. The label
is aiming to broaden Amber’s base
with a battery of multiformat remix-
es by Spike, Anthony Acid, Jonathan
Peters, Mousse T., and Boris Dlu-
gosch. To round out the package, the
Bermans will soon re-enter the stu-
dio to produce an acoustic version of
the song for potential AC play.

“Our ultimate
goal for Amber is
for her to be a
major pop star
with a foundation
in dance music,”
says Lee.

In accomplish-
ing that feat, the
label has had the
singer on a non-
stop elub and radio tour since July.
She has recently taken a break from
the U.S. to do gigs in the U.K. and
Europe. A second stateside leg of
promotion begins in early January.
Tommy Boy has aimed to increase
Amber’s visibility by including “This
Is Your Night” on its high-profile
“MTV Party To Go, Volume 10" and
“Jock Jams” compilations.

The singer is enjoying the flurry of
activity. “When 1 was a little girl, I
always dreamed of being a big star—
little did I know that it would be so
exhausting, too,” she says with a
laugh.

Amber comes by her vocal skills
naturally. Her father is an opera
singer, and her mother teaches piano.
As a child in the Netherlands, she
was encouraged to explore music.
“The problem is that I gravitated to
the opposite end of the musical spec-
trum,” she says, recalling family
spats over what to listen to on the
radio.

She met the Berman brothers in

(Continwed on page 17)

AMBER

Nerf Herder Flies From My To Arista

“Van Halen’ Lament Attracts Major-Label Attention

H BY PAUL VERNA

One year ago, Santa Barbara, Calif.-
based Nerf Herder was a typical three-
piece rock group trying to make a dent
in the industry: The band distributed a
self-recorded demo tape and per-
formed regularly in its home base in an
effort to cultivate a local following and
catch the ears of A&R reps.

While most bands toil in obscurity ad
infinitum, it didn’t take long for Nerf
Herder to become a major-label sue-
cess story. Its self-titled debut album,
released in August on San Francisco-
based My Records, was picked up by
Arista Records and is slated for release
this month, with a big promotional
push behind it.

“The whole thing’s been really amaz-
ing,” says Nerf Herder lead singer/gui-

Dreams Coming True. Capitol
Nashville artist Trace Adkins holds up
a Heatseekers T-shirt, which he
received after his album “Dreamin’
Out Loud” reached No. 1 on the Nov.
9 Heatseekers chart. The singer’s cur-
rent single, “Every Light In The
House,” is No. 4 on the Hot Country
Singles & Tracks chart. Adkins recent-
ly made his debut at the Grand Ole
Opry and led carolers during Opry-
land U.S.A.'s “Christmas In The Park”
lighting ceremony.

RECORD COMPANIES. Alexander
Miller is appointed VP of marketing
for Sony Classical USA in New York.
He was GM of Continuum Records and
president of Next Step Music.

Alan Oreman is named VP of pro-
motion for Almo Sounds in Los Ange-
les. He was head of rock promotion at
Geffen.

John Nardini is promoted to VP of
marketing for EMI Christian Music
Group in Nashville. He was VP of mar-
keting for Chordant Distribution
Group.

Simitar Entertainment in Plymouth,
Minn., appoints Steve Wilson VP of
A&R/music product development, Juli
Knapp-Winge director of music licens-
ing, and Marnita Schroedl director of
communications. They were, respec-
tively, VP of A&R/product develop-
nient at K-tel International, director of
operations at Paisley Park Enterpris-
es, and owner of Words on Fire.

Nick Attaway is promoted to

MILLER OREMAN
national director of college music
strategies for MCA Records in Uni-
versal City, Calif. He was college pro-
motion representative.

AJ Benson is named manager of
A&R administration for Arista Records
in New York. He was editor/licensing
coordinator for Cherry Lane Music.

Zoo Entertainment names William
Marion Southeast regional promo-
tion/marketing manager in Atlanta,
Kathy Long mid-Atlantic regional
promotion/marketing manager in
Washington, D.C., Chuck Graham
regional promotion/marketing man-

N % i
AN
A5l B
s
NARDINI WILSON

ager in Seattle, Matt Ulanoff region-
al promotion/marketing manager in
Detroit, Todd Heft New England
promotion/marketing manager in
Boston, Christopher Allen West
Coast regional promotion manager in
Los Angeles, and Chris Anderson
regional promotion/marketing man-
ager in Dallas.

They were, respectively, national
director of promotion and special pro-
jects for 57 Records, product develop-
ntent coordinator for alternative music
at BMG, independent retail specialist
for BMG, director of publicity/promo-

tarist Parry Gripp. A year ago, we
were excited to have a demo cassette
to give to our friends, and the whole
thing has escalated beyond what we
imagined.”

Nerf Herder’s lineup is rounded out
by Charlie Dennis on bass and vocals
and Steve Sherlock on drums. The
band’s album—reminiscent of a cross
between Green Day and the Presidents
Of The United States Of America—
was produced by Lagwagon singer and
My Records co-founder Joey Cape and
engineered by punk musician/studio
guru Ryan Greene of NOFX fame.

The band got its big break when its
witty “nerdcore” song “Van Halen”
was picked up by modern rock outlet
KITS (Live 105) San Francisco imme-
diately after the station received its
copy of the CD. After the first spin, the
station received an overwhelming re-
sponse to the song and featured it as
its “next big thing,” according to My
Records co-founder Marko, a local
musician who played bass in the ill-
fated Popsicko (its lead singer died in
an auto accident just as the band was
being courted by labels) and now plays
in the National Set.

“A week after we'd sent the CD to
Live 105, we got added, and that was
the catalyst,” says Marko. “After that,
we sent it to more than 300 stations and
got added to some.” Those stations
include modern rockers WXRK (K-
Rock) New York; KJEE Santa Bar-
bara; KPNT St. Louis; WNNX Atlanta;
WOXY Cincinnati; WEQX Albany,
N.Y.; WZRH New Orleans; and
KKDM Des Moines, lowa.

WOXY music director Dorsie Fyffe
says, “We had ‘Van Halen’ on our
playlist for eight weeks, and we played
it because we liked it, not because
someone forced it down our throats.
Now we're playing ‘Golfshirt,” which
has received a positive response, though
not on the same level as ‘Van Halen.””

Nerf Herder—which takes its name
fromn an insult hurled by Princess Leia
at Han Solo in the “Star Wars” sequel
“The Empire Strikes Back”—is the lat-
est in a string of Santa Barbara success
stories that started with Toad The Wet
Sprocket and includes Ugly Kid Joe

e

ATTAWAY

SHAPIRO

tion for Eternal Artists, on-air person-
ality for WZZ0 Allentown, Pa., music
directm/on-air personality for KEDJ
Phoenix, and marketing and sales re)-
resentative for BMG.

Dr. Tony Shore is named marketing
and publicity manager for Sub-Lime
Records in Brentwood, Tenn. He was
VP of 5 Minute Walk Records.

PUBLISHING. Kevin Shapiro is named
manager of A& R for Sony/ATV Musie
Publishing in Santa Monica, Calif. He
was coordinator of international A&R
for Epic Records.

and Dishwalla.

Among more recent major-label
signings out of Santa Barbara are Sil-
ver Jet (Virgin), Summer Camp (Mav-
erick), and Snot (DGC)—all of which
appeared on My Records’ maiden re-
lease, the compilation “Happy Meals.”

Commenting on the success of Nerf
Herder and the other My Records-
affiliated artists, Marko says, "In one
vear, we've had Nerf Herder, Silver
Jet, Summer Camp, and Snot on major
labels and another band. Armchair
Martian, working on its first record for
[San Diego indie] Cargo Records.”

L 1

-t

NERF HERDER A' BUM COVER

Because My Records’ agreement
with Nerf Herder covers only one
album, the indie did not benefit from
the sale of a long-term contract to
Arista. Nevertheless, My Records
received an undisclosed sum when it
sold the rights to “Nerf Herder” to
Arista, and it will also enjoy the cachet
of having its imprint on a major-label
album.

“The exposure is going to be amaz-
ing,” says Marko. “Plus, we still have
the vinyl rights and all the existing
copies we pressed. We sort of passed
the baton to Arista, and they already
have a huge plan in effect.”

Arista senior VP of marketing (U.S.)
Jay Krugman says, “From a sales and
marketing perspective, owr approach is
to keep it grass-roots in the early
stages, with small posters, stickers,
fliers, and advertising in fanzines, col-
lege papers, and appropriate retail

(Continued on page 91)

HOGIN

RELATED FIELDS. David Mash is
promoted to VP of information tech-
nology at Berklee College of Music
in Boston. He was assistant dean of
curriculum for academic technolo-
gy.

Anita Hogin is named a partner at
International Artist Management in
Nashville. She was director of opera-
tions and special projects.

Brigitte Kopas is named market-
ing coordinator, central division, for
MCA Concerts Canada in Toronto.
She was an account executive for
Rogers Group Sponsorship Marketing.
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Gotee Grows Into Christian Boutique
Principals Prepared To Remain Independent

H BY DEBORAH EVANS PRICE

NASHVILLE—In the past two years,
there have been numerous independent
labels formed in the Christian market,
but few have carved out a strong niche
more (uickly than Gotee Records.
With a diverse roster that runs the

gamut from the Christian reggue of

Christafari, to the pop/R&B of all-
female trio Out Of Eden, to the hip-hop
of Grits, to the youthful rock of Johnny
Q. Public, Gotee founders Toby
McKeehan, Todd Collins, and Joey
Elwood are seeing their grass-roots
efforts pay off in sales and exposure.

CHRISTAFARI

Christafari’s second Gotee album,
“Valley Of Decision,” released last

spring, spent 15 weeks in the top 10 of

Billboard’s Top Reggae Albums chart.
Out Of Eden has supplemented its tour
schedule with such high-profile expo-
surc as appearing on Brandy's TV
show, “Moesha.” The trio’s sophomore
album, “More Than You Know,” was
released Nov. 29. Johnny Q. Public is
being courted by mainstream labels
seeking to take the band into the gen-
eral market, and Gotee is preparing for
a new Grits album in February *97.
Since the company began, it has
grown into Gotee Brothers Entertain-
ment, which encompasses Gotee

duces Gotee acts and other projects.
(Collins and former Petra guitarist
Song act, Reality Check.) Elwood is the
president/CEQ, McKeehan is chuir-
is VP K

Gotee wus orig-

A ‘ol
gRECORDS

production compa-
ny looking to
ny started in 1992 or 1993, and then it
became a label about a year and a half
finished the [first] Out Of Eden album,
we were shopping the girls to the labels,
up selling singles ourselves out of our
basement. We called stores and negoti-
point [we] considered ourselves a record
company.”
diate calling card in the fact that
McKeehan is @ member of the highly
Talk. He and Elwood had grown up
together outside Washington, D.C.
friends with McKeehan and Elwood
alter relocating to Nashville. After the
they became known as the Gotee
Brothers. “At that time, there were very
that will affect our generation,”
McKeehan says. “I wanted to do a label

Gotee’s entrance into the market-
place was with the October 1994
Day.” Gotee released the single “Love-
Iv Day” well in advance of the album.

Records and a production arm that pro-
David Lichens arc producing a new Star
man, and Collins
inally started as a
launch one act. “The production compa-
afterward,” recalls Elwood. “When we
but nobody would take it. So we ended
ated our own terms. And I think at that
The fledgling venture had an imme-
popular Christian pop/rock trio de
Collins is a Florida native who became
three formed the production company.
few labels, if any, that focused on music
that focused on « generation.”
release of Out Of Eden’s “Lovin’ The
“It was a grass-roots effort,” Elwood

Tramps Like Us. Graham Parker, backed by the Figgs, takes a break from a
recent show at Tramps in New York. He is promoting his current Razor & Tie
album, “Acid Bubblegum.” Shown, from left, are Razor & Tie co-owners Cliff
Chenfeld and Craig Balsam, the Figgs' Mike Gent and Pete Hayes, Parker, the
Figgs’ Pete Donnelly and Guy Lyons, and Figgs manager Brad Morrison.
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Richard Patrick of Filter
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SHURE

THE Soun OF PROFESSIONALS... WORLDWIDE.®

says. “We worked the single for eight
months at retail, radio, and print . .. We
weren’t even thinking ‘album’ at the
time. We were just trying to get the
girls broken.”

Elwood admits that their initial
efforts were naive, but they worked. “It
was a tough road, and [major| labels
weren't interested in Out Of Eden at
first, but when they realized we sold
10,000 singles out of our basement, they
realized this could work.”

By the time other labels were secing
what the Gotee Brothers had, Gotee
had evolved {rom a production company
with one act to a label that followed
with several strong 1995 releases,
including Christafari’s “Soulfire,”
Grits’ “Mental Releases,” and Johnny
Q. Public’s “Extra*Ordinary.” This
year, Gotee has released Christalari’s
“Valley Of Decision”; “The Sound-

Gone Phishin’.

Members of Phish relax with Elektra Records execs after one of
two sold-out shows at New York's Madison Square Garden. In the front row, from
left, are John Paluska, Phish’s manager; Gary Casson, Elektra executive VP of
administration; Alan Voss, Elektra executive VP/GM; Steve Heldt, Elektra senior
VP of sales; Phish's Trey Anastasio, Jon Fishman, and Mike Gordon; Greg
Thompson, Elektra senior VP of promotion; and Dane Venable, Elektra product
manager. In the back row, from left, are George Cappellini, Elektra VP of rock
promotion; Jason Colton of Phish’'s management company; Brian Cohen, Elek-
tra VP of marketing; and Steve Kleinberg, Elektra senior VP of marketing.

(Contimued on page 12)

Ib THE SEASON: With visions of turkey dr umsUcl\s
still dancing in my heud, I turn my thoughts from Thanks-
giving to Christmas and the stack ol new holiday albuins
that is gathering on my desk. Some are sugarplums and
some are sour notes.

* “A CLASSIC CARTOON CHRISTMAS” (Nick at
Nite Records/350 Music): More than any Christmas record
T've ever held in my hands, this is the Christmas soundtrack
to my youth, as it will be for anyone born in the *60s. With
tracks from a number of Christmas perennials, including
“How The Grinch Stole Christmas,”

Christmas Albums: Tiny Tim Rants,
Frogs Ribbet, Raye Serenades

Just wraps itself around this collection of holiday tradition-
als (the exception is the lovely “It Could Happen Aguain,” a
song about an impromptu Christmas cease-fire during
WWI). There are guests aplenty on the project: Raye duets
with his daughter Brittany, who sounds like an Amy Grant
in the making, on “Away In A Manger” and “Silent Night”;
the Beach Boys lend their harmonies to a high-spirited
remake ot “Winter Wonderland”; and Johnny Cash speaks
the intro to “It Could Happen Again.” But Raye really shines |
on majestic traditionals like “Angels We Have Heard On

High” and "0 Holy Night,” in which

“Rudolph The Red-Nosed Reindeer,”
“Frosty The Snowman,” and, of
course, “A Charlie Brown Christ-
mas,” this collection is the Mercedes-
Benz of TV Christmas samplers.
Cuts from the Chipmunks are the
only thing misxing here. File this one

under “p” for “perfect.”

his strong voice just soars. Some of
the arrangements are a little too
sappy. but otherwise this is a fine
addition to the Christmas canon. Def-
initely not just for country musie fans.

* “A VIBRAPHONIC CHRIST-
MAS" (Hollywood): “Vibraphonic”
strikes the perfect blend here with a

+ “QUAD CITY ALL STAR
CHRISTMAS” (Big Beat/At-
Lantic): “C’'mon N’ Ride 1t.” On sec-
ond thought, just don't. Featuring Quad City’s top acts, 69
Boyz, Quad City DJ’s, K-Nock, and 24K, this album fea-
tures a flatulent Santa, a version of “12 Days Of Christ-
mas” that includes “11 Philly blunts” and “five gold chains,”
and songs that have absolutely nothing to do with the hol-
idays. Take your hasie jeep/soul tune about having sex, look-
ing for a man, or dumping on your girl, and work in the
words “Christmas,” “Santa,” or “gift,” and that sums up
this record. Somehow, like a nugget of gold that emerges
from a pan of silt und dirt, there’s o touching, soulful ver-
sion of “White Christmas” (called “White Xmas” here) by
Big Dave und Tina in the middle of all this tripe. The aural
equivalent ol a lump of coal.

* “A FROGGY CHRISTMAS” (Leapin’ Records/
Macola Records): Thwo years ago, we got “Meowy Christ-
mas” from the Jingle Cats, last yvear we got the Jingle
Dogs, this vear we’ve moved a few notches down the food
chain to frogs, owls, and crickets, courtesy of Froggus
“Bud” Lewis. “A Froggy Christinas” features manipulat-
ed frog and other wildlife sounds eroaking out Christmas
melodies. Wisely, the producers play the laughs as broad-
ly as possible with “O Come All Ye I'roggies” attributed to
Toady Keith & the Oak Creek Boys, the reggae-tinged
“Croakin’ Bells” to Frog Marley, “Greensleeves” to
Madonnowl, and the cheesy organ-based “Blue Christ-
mus” to Elvis Frogsley. The best o! the hunch is <O Lily
Pad, O Lily Pad,” which features a kickin’ drum beat and
frog and owl jubilee. A portion of the proceeds go to non-
profit conservation groups. Fun for the whole family.

* “CHRISTMAS: THE GIFT” (Epic): Country singer
Collin Raye has a wonderfully warm, resilient voice that

by Melinda Newman

combination ol tusion- and funk-laced
instrumentals of traditional tunes and
new compositions teaturing vocalists
Alison Limerick and sweet-voiced Lennox Cameron, who
sounds like @ young Michael Jackson. Dance diva Limer-
ick’s “A Present Just For Me” adds just enough sass to the
holidays and will have them dancing under the mistletoe.
Just right for the cocktail party where the martinis are
delightfully dvy and everyone has one drink too many.

» “TINY TIM’S CHRISTMAS ALBUM” (Rounder):
For pure kitsch value, it’s impossible to top this one. By the
time Tiny Tim and his ukulele get to “O Holy Night,” you’ll
be either running for the exits or howling with laughter.
Howevet, even the most ardent Tiny Tim connoisseutr won’t
be prepared for his psychotic monolog about hypocrisy dur-
ing “Silent Night.” Example: “I‘or on one day we get
pompous and religious . . . but how many silent nights do we
have and deny Jesus Christ the other 363 [sic] nights of the
vear. OQur hypocrites write in His name, professing His
name, fornicating with children, fornicating with young
girls, professing His name . . . und yet we put on our best
f'aces on one silent night of the vear.” It's like a gruesome
car wreck; you can't bear to listen, but you can't turn away.

*« “CHRISTMAS ISLAND™ (Margaritaville/MCA):
For Jimmy Buffett, sun, jerk chicken, Caribbean hreezes,
and hurricanes are all as much a part of Christmas as Santa
Claus, tinsel, and presents. Buffett seldom veers from his
laid-back, permanent-vacation image here, with most of
these tunes sounding like they could have come [tom any of
his other albums. The result is a nifty collection ot Christ-
mas ditties, many of them written by Buffett, that is perfect
for those in warmer climes where “White Christmas” is
nothing but a fantasy. Listen for the hidden track: Buffett’s
sweet reading of “Twuas The Night Before Christmas.”
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GOTEE GROWS INTO CHRISTIAN BOUTIQUE

(Continued fron: page 10)

track,” a compilation of label acts; and
the Gotee Brothers’ “Erace,” a coneept
album about eliminating racism.

Out Of Eden’s “More Than You
Know" is already garnering attention

OUT OF EDEN

at Christian radio via the single *You
Brought The Sunshine.” Group mem-
ber Lisa Kimmey-Bragg says that she
sees definite benefits to being with an
independent label. “When we signed
with them, it was a lot more personal,”
she says. “We felt like we could get a lot
more attention. And there was a bigger
need to make us successful and to push
us, because we were their only act at
that time. So if we didn’t do well, they
didn’t do well.”

McKeehan says that keeping the
focus on the artists is Gotee’s primary
goal, and he feels rather uncomfortable
calling Gotee a record label because he
considers it a family. “Gotee is a living,
breathing animal,” he says. “On a day-
to-day basis, sometimes it’s meeting
goals and sometimes I feel like I can’t
get anything done. There are days |
can look my artists in the face and feel
very proud of the way we are promot-
ing, marketing, and distributing their
art, and then there are days when 1 feel
I'm letting them down. But it’s a rela-
tionship, and the bottom line is, no mat-
ter what, we care about their art and
their lives.

“What I've learned about making
records is, it comes down to relation-
ships. T think every one of our artists is
legitimate in their own niche market. I
think that’s a primary, important thing.
We don’t want an answer to Alanis
Morissette or an answer to Maxi Priest.
That’s poor from an artistic standpoint

. I'm very proud of every artist on
(xotee, and [ think they (lese ~ve much
more recognition for their art than they
get, but that’s our job: to continue to get
them recognition and to propel what
they create as artists.”

Since the label launched, it has been
distributed in the Christian market hy
Word Distribution, but currently Gotee
doesn’t have a mainstream distribution
partner to take its acts into the gener-
al market. (Christafari has been
worked to the mainstream to some
extent by Epie in New York, Word’s
general-market partner.)

In recent years, the trend in Christ-
ian music has been for labels to be
bought by larger mainstream compa-
nies. As to whether Gotee has been
entertaining offers, Elwood responds,
“No, I think ideally, Toby, Todd, and my
{plan] iz not to sell the label right now
because we didn’t get into this to sell
the label. We'd rather keep it for the
rest of our lives and hand it down to our
kids and their kids and =0 on.

“But we've got groups that really
want to expand their horizons and

spread their wings and fly . . . on a dis-
tribution level and on a world-view
level. We are at a point now |where we
are asking,] *Why did we do this label?
For Toby, Joey, and Todd or for the
groups we are signing?

“We always conie back to the same
thing. We started this for the groups,
and to some extent we are probably
going to have to do something that we
aren’t going to want to do—that is, give
up a piece of our label in order to get
promotion and distribution at a larger
level. We would like to be able to wait
four or five years, but our groups want
to be able to expose themselves and
their message throughout the world,
and we understand that completely.”

McKeehan agrees with Ehvood that
taking care of the artists’ needs is the
priority. Being an artist himself gives
McKeehan a different perspective than
that of most label owners. “1 personal-
ly felt I had learned a lot along the way
in growing with de Talk, and [ thought
I could help out some other groups,™ he

says.

The dual life does make for an even
more hectie schedule. McKeehan
admits that his life is a balancing act
between his responsibilities to de Talk

JOHNNY Q. PUBLIC

(the ForeFront trio recently signed a
mainstream deal with Virgin [Bill-
board, Nov. 30]) and his responsibilities
to Gotee. "My primary focus is de Talk,
but I believe I have a team around me,
[and| when it comes to Gotee, 1 feel

(Continued on page 33)

businesSs BOXSCORE
 TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
WHO USAIr Arena Nov 11 $133 952 12,000 Musicentre Prods
Landover Md $65/845 14,500
WHO CoreStates Center Nov 17 $687,313 16,108 Electric Factory
OCEAN COLOUR SCENE Philadelphia $50/$37.50 sellout Concerts
WHO Nassau Veterans Nov 15 $597,820 10,907 Metropolitan
Memonal Coliseum $75/845/$3% 11,500 Entertainment Group
Uniondale. N Y
WHO Manine Midland Nov 9 $499,520 11,381 Metropolitan
LINDA PERRY Arena. Buffalo, N Y $55/$45/$30 12.500 Entertanment Group
TRAGICALLY Hip Winnipeg Arena Nov 19-20 $399,421 17.434 MCA Concerts
RHEOSTATICS Winnipeg. Manitoba ($535,224 Canadi-  two Canada
an) sellouts
$22.81
WHO Ervin ) Nutter Nov. 4 $359,626 1346 Belkin Prods
Center, $66/546 12,210
Wrght State Univ
Dayton Qhio
BROOKS & DUNN USAIr Arena Nov 24 $315,555 12,448 Show Productions
DAYID LEE MURPHY Landover Md $35/%25 selfout Inc.
10 DEE MESSINA Musicentre Prods
SMASHING PUMPKINS Knickerbacker Arena Nov 2 $310,850 12,434 Metropalitan
GARBAGE Albany NY $25 setiout Entertainment Group
SMASHING PUMPKINS Hartford Civic Nov | $296,000 11,840 Metropoiitan
GARBAGE Center $26 seltout Entertainment Group
Hartford. Conn
RUSH Hartford Civic Nov 10 $276,260 §,642 Metropolitan
Center $36/%26 10.500 Entertainment Group
Hartford Conn
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marne Rathiff, Nashville. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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iliboard hon-
ors Carlos Santana with its highest
accolade, the Century Award for dis-
tinguished creative achievement. The
laurel is named for the 100th anniver-
sary of the publication in 1994.
While Billboard traditionally has
reported on the industry accom-

plishments and chart-oriented

strides of generations of tal-
ented individuals, the sole
aim of the Century Award is
to acknowledge the un-
common excellence of
one artist’s still-unfolding
body of work. Moreover,
the award focuses on those
singular musicians who have
not heretofore been accorded
the degree of serious homage
their achievements deserve. It is a
gesture unprecedented in Billboard’s
history, and one that is informed by
the heritage of the publication itself.
“Carlos Santana will now publicly
join the other ‘foundation’ artists in
the Century Award pantheon,” says
Billboard editor in chief Timothy
White. “In doing so, he helps illus-
trate the diversity and still-expanding
breadth of the annual honor. A virtu-
0S0 guitarist/composer of visionary

stature and transcendent spirituality,

Carlos has pioneered and exempli-
fied the vast Latino contribution to the
historically intertwined strains of
blues, rock’n’roll, salsa, jazz fusion,
and world beat experimentalism.

“Setting lofty new standards for
pancultural outreach and barrier-
shattering improvisational passion,

Carlos merged traditional Mexican
and modern Afro-Cuban styles
with contemporary South

American, Caribbean, and

East Asian influences to

create fiercely fluid hy-

brids. Along the way, his

guitar work retained a re-

markable purity of tone.
Thanks to Carlos Santana’s
deeply soulful efforts, rock’s
adventurous artistic cusp is
keener, spicer, earthier, more uplift-
ing, and more international in scope
than any prior practitioner thought
possible.’

White adds that “the Century
Award encompasses all musical gen-
res and is always given to living per-
formers as they move into a more
dramatic stage in their careers. For
1996, Billboard can think of no artist
more deserving than Carlos Santana
of our highest honor for distin-

guished creative achievement.”

CARLOS
SANTANA

Designed by jeweler/sculptor Tina Marie Zippo-Evans, the Century Award is a unique work of art as
well as an emblem of artistic supereminence. Struck in bronze once a year, the handcrafted, 14-inch-
high statue is a composite representation of the Greco-Roman Muses of music and the arts (among
them Calliope, epic poetry; Euterpe, music; Terpsichore, dance; Erato, love song; and Polyhymnia,
sacred hymns). The form is female, in keeping with an ancient definition of the arts: “Sacred music is
a symbol of nature in her transitory and ever-changing aspect.” The lyre held by the Muse is a specially
made adornment that changes yearly in order to personalize the honor for each recipient. In homage
to Carlos Santana, the 1996 lyre is sterling silver and is adorned, at the artist's request, with crystal.
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e

“Spirits express themselves by whistling,
When the stars come out at night, that's
how the spirits greet them, Each star
responds to a note, which is its name.”

—from “Memory Of Fire: Genesis’ by
Eduardo H. Galeano, 1940

OF THE ARTIST

‘Shades Of Time': A photo gallery,
clockwise, this page and opposite. At
top, Carlos Santana at the Pier, New
York, 1986. Next page, Santana band at
Tanglewood, Mass., 1970. Middle por-
trait, Carlos ‘Just Lets The Music Speak,’
1996, Brooklyn, N.Y. Bottom, playing
‘Beyond Appearances,’ New YorK, 1986.
All photographs by David Gahr.

e entered the fabled City of Sin
shortly after sundown on the ancient heathen
feast day, when witches scheme, spirits rove,
and demons play havoc on their way to Hell.
Separated from his loved ones, isolated by his
ambition and his hunger for experience, the 15-
year-musician sensed that it would take guts
and grace—that is, the guts of an adult and the
grace of the sacred—for him to find the right
path through the pagan parade that now
engulfed him. Making his way on foot at 7 p.m.
through the notoriously debauched Mexican
border town of Tijuana, Carlos Santana passed
skeletons and werewolves streaming past him
in the narrow, shadowy thoroughfares, the mas-
queraders heading off to honor the Lord of the
Dead in celebrations in bars, dance halls, and
bordellos within the seedy downtown district.

Several blocks from the bus station, Santana
suddenly found himself on the corner of Second
Street and Avenue Nifos Heroes, standing
before the Cathedral of Our Lady of Guadalupe.
The church was consecrated to the vision of a
dark-skinned Virgin Mary who first appeared in
1531 to an Indian peasant during a series of
three visitations at Tepeyao, outside Mexico
City, at the site of what had previously been a
sacred Aztec sanctuary of the goddess of the
earth—a female creature attired in a gown of
snakes and hearts and hands called Tonantzin.
Borne upon a pillar of light so tall it was impossi-
ble to tell if it fell from the sky or rose from the
soil, the Virgin had materialized clad in simple

nia. And | ask that you give me a gig tonight in
this town so | can survive on my own.”

Carlos lingered awhile that evening in the
church, and then he mustered his courage and
made his way to a strip club where he had once
played guitar, back when his family still resided
in town. The people who ran the place started to
shoo away the underage musician—until he
gave them a note of permission from his moth-
er—whereupon the owner of the place turned to
a fellow strumming onstage and yelled, “Hey!

BY TIMOTHY WHITE

garments so luminous that they blotted out the
sun. She spoke in the Nahuatl language and
announced that she had come to offer hope for
the world's poor and defeated, asking that the
Aztec shrine be replaced with a new house of
worship erected in her honor, because, she pro-
claimed, “l am the mother of God.” In the 400
years since, the Virgin of Guadalupe had
become the patron deity of Mexico, the church-
es named for her now innumerable, her Dec. 12
feast day a national event, her presence so
enmeshed in the Mexican identity that the slo-
gan “Viva Guadalupe!” was commonplace even
at political rallies, with all prayers to her deemed
more potent than any other possible expression
of faith.

Santana stepped into the great church, leav-
ing behind the hobgoblins teeming in the
streets, and walked to the front of the taberna-
cle. Looking up at the statue of the Madonna,
young Carlos said, “Virgin Mother, | was here
almost two years ago with my brother Tony. We
walked on our knees from the entrance of the
church all the way to your altar as a penance, a
sacrifice, because my brother wished to ask you
for something.

“At that time, | didn't ask you for anything, |
just did it with my brother,” Carlos continued
cautiously, mindful that his last $20 with which
he'd begun his journey was aimost gone. “So |
figure you owe me one. | just ask that you take
care of my mom and dad and sisters and broth-
ers, who have all left Mexico to go live in Califor-

You can go home, man, Carlos is gonna take
over!”

Such is the power of faith and the unique
career duality of Carlos Santana, whose
embrace of his musical destiny has required a
constant, seemingly contradictory balancing act
between the sacred and the sexy, the pious and
the profane.

Born July 20, 1947, in Autlan de Navarro, in
the Mexican state of Jalisco, Carlos is one of
seven children of journeyman violinist José San-
tana and his wife, Josefina. Devout in his com-
mitment to his artistic gifts and the belief that
they can dispel any obstacles to spiritual tran-

scendence, Carlos is equally comfortable in the
more earthy realm of street-corner busking—
from whence sprang the inspiration in 1966 for
Carlos' first San Francisco-based group of his
own: the Santana Blues Band.

He was heard in 1968 by legendary Bay Area
entrepreneur Bill Graham, who would become
his pivotal supporter and co-manager, regularly
featuring Santana on bills at the Fillmore West,
Winterland, and other local auditoriums. But
Carlos’ incendiary rock/blues/Latin/R&B/jazz-
fusing combo leapt to international prominence
during his show-stopping set at the Woodstock
festival in August 1969, which climaxed with a
simultaneously uplifting and deeply libidinous
rendition of “Soul Sacrifice.”

Signed to Columbia Records in 1969, the
band (its name now telescoped into Santana)
then consisted of Carlos on guitar and vocals;
Mike Carrabello on congas and percussion;
Dave Brown on bass; José Chepito Areas on
timbales, congas and percussion; Mike Shrieve
on drums; and Gregg Rolie, Carlos’ early fellow
street busker, on piano, organ, and vocals.

The debut “Santana” record went platinum
and yielded the hits “Evil Ways” and Uingo,” but
it was the follow-up record, “Abraxas,” a No. 1
smash with domestic sales of more than 4 mil-
lion units, that became the mind-flexing com-
mercial and artistic breakthrough for the band.
The 1970 album was named for the angel (also
called Abrasax) in the cabala who is known as
the prince of aeons. A frequent presence in Per-
sian and Egyptian mythology as well as occult
Hebrew literature, Abraxas is the source of the
magical incantation “abracadabra,” i.e., | bless

the dead,” which refers to the aeons or cycles of
creation and stems from the Hebrew “ha
brachah dabarah,” meaning “speak the bless-
ing.”

Most important, the angel Abraxas was reput-
edly appointed to watch over 365 heavens and
act as a mediator between God and the animate
creatures of the Earth. Carlos, in his own way,
was trying prompt the same sort of dialog
between his band, the godhead, and the rock
audience’s most joyful impulses on “Abraxas”
tracks like the hits “Black Magic Woman/Gypsy
Queen” and “Oye Como Va.”

Guitarist Neal Schon joined Santana in 1971,
his intense style an exciting counterpoint to Car-
los’ elegant fluidity. In the spring of 1972, the
explosive musicality of “Carlos Santana And
Buddy Miles Live!” (recorded in Hawaii's Dia-
mond Head volcano crater) satisfied the esca-
lating appetites of fans for more Santana-sized
spectacle. That platinum blow-out also cleared
the air for the contemplative genius later that
year of “Caravanserai.” A million-selling master-
work embued with Eastern philosophy and
admiration for the kindred explorations of Miles
Davis and John Coltrane, “Caravanserai” was
co-produced with Shrieve and nominated for a
best pop instrumental Grammy.

On April 20, 1973, Carlos Santana wed Debo-
rah Sara King, daughter of Louisiana blues
great Saunders King (whose “Empty Bedroom
Blues” was a top 10 R&B hit in 1949). At the
time, Deborah was, like Carlos, a disciple of a
guru—in her case yogi Paramahansa Yoganan-
da, author of "Autobiography Of A Yogi” and
leader of the Self-Realization Fellowship, and in
his case, guru Sri Chinmoy, the United Nations-
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affiliated author, poet, and proponent of medita-
tion best known as the recipient of the Ghandi
Peace Award and the UNESCO Peace Medal-
lion. For his part, Carlos was given the name
Devadip, which meant “The light of the lamp of
the Supreme.”

Santana’s joint interest in Sri Chinmoy and
the legacy of Coltrane led to tandem recording
and concert undertakings with fellow guitar vir-
tuoso Mahavishnu John McLaughlin, most
notably their gold 1973 album, “Love, Devotion,
Surrender.” Four other often collaborative and
largely spiritual jazz-fusion albums ensued with
Turiya Alice Coltrane, Herbie Hancock, Wayne
Shorter, and Ron Carter between 1974 and
1980. But Deborah and Carlos parted company
with their respective gurus in 1982.

Santana’s equally venturesome quests with
the ever-evolving Santana ensemble or as a
solo artist never slackened, however, and his
marvelous catalog of more than 30 always
enjoyable and usually engrossing records
includes the standout “Lotus” live collection
(1974), "Amigos” (1976), “Moonflower” (1977},
“Zebop!” (1981), and “Blues For Salvador”
(1987, a track of which earned the Grammy for
best rock instrumental performance), and the
splendid “Viva Santana!” (1988) and “Dance Of
The Rainbow Serpent” (1995) Columbia-era
retrospectives.

In 1991, Santana signed with Polydor
Records, issuing the excellent “Milagro” (1992)
and “Sacred Fire: Live In South America” (1993)
albums. He also established his own Island
Records-distributed imprint, which has issued
two projects: “Live Forever” (1993, an anthology

of rare live material by heroes Jimi Hendrix, Mar-
vin Gaye, Bob Marley, Stevie Ray Vaughan, and
John Coltrane) and “Brothers” (1994, a guitar
collaboration between Carlos, brother Jorge,
and nephew Carlos Hernandez that was nomi-
nated for a best rock instrumental Grammy).
The name of Santana’s label is Guts and Grace.

Three decades since he supplicated himself
in the dim light of a Tijuana cathedral, asking for
divine intercession in his personal and artistic
destiny, Carlos Santana is still making music in
the service of his higher self, using the guitar as
a tool of worship and an instrument of thanks-
giving in which all listeners are invited to share.
This interview with Billboard’s 1996 Century
Award honoree took place in Manhattan on a
warm afternoon in October.

Speaking personally, what role does popu-
lar music currently play in offering any sort
of cultural uplift?

In the '60s a lot of artists like Jimi Hendrix and
John Coltrane felt that the resonance of their
principles were gonna change a lot of people. |
mean, | can understand now more than ever
why Coltrane would play “My Favorite Things”
and lullabies, because his music was so far
beyond people’s comprehension that he had to
put it on a different kind of level so that mortal
people could understand it. | still don’t hear any-
body with that intensity. My four centers are Jimi
Hendrix, Coltrane, Bob Marley, and Miles Davis.
But still, | think Coltrane and Bob Marley went
the furthest beyond the music, and they infused
people with a different kind of message beyond
entertainment. It was a real unification of the

carnal with the spirit.

In recent years, even gangsta rappers
have tried to manipulate Marley’s legacy as a
source of inspiration, claiming that the man
who sang “l Shot The Sheriff” was on their
side. Yet that song was actually an anthem of
anguish anc regret, and Marley’s whole life
was a mission of rejecting the selfish “rude
boy” gang lifestyle he first criticized in “Sim-
mer Down” and embracing instead the life-
affirming sense of community that Rasta
symbolized.

Yeah! You're right. And there are certain
things that ir the future people will not be able
to bend ta suit their shallow and meaningless
means. For ‘nstance, when you have people

injected with the reality that our actions must
result in the nighest good of all, they can’t bend
things that easily. Musically, for the highest
good of all is “What's Going On” by Marvin
Gaye, "A Love Supreme” by John Coltrane, and
“One Love” by Bob Marley. Politically, it's Nel-
son Mandela paying 27 years in prison, not for
blacks or whites but for everybody. Meanwhile, |
think that people are becoming aware that reli-
gion and palitics and professional wrestling are
stuck in the same kind of thing: They scream a
lot, they say a lot of things, but nobody remem-
bers anything the next day.

But the tone of Miles or the moan of John Lee
Hooker, that stuff stays with me for the rest of
my life, and that touches me way deeper than a
hundred gurus, a thousand yogis, fifteen hun-

dred popes. | guess it's like Charlie Parker said:
If you don't live it, you not really gonna make an
impact on people. 'Cause people still have a
heart, and there’s a way to touch them. Bob
Marley and Coltrane made you and | aware of
something bigger than even our ancestors: the
totality of our existence.

The so-called music industry, ever since |'ve
known it, is something that's either a service or
a disservice. | mean, you can find something
meaningful in selling cars if you're selling good
cars, ones that don’t break down and the
brakes work, and then you’re doing a service.
So that’s what | pay attention to in the music |
make or listen to, asking, “Is this music gonna
help dare other people, whether musicians or
lay people, to create a masterpiece of joy in
their own lives?”

I go out and | see a lot of bands, but most
bands have a ceiling and they don’t get past it.
They play four or five songs and there’s aiready
a ceiling. But when | heard Coltrane, Miles, or
certain other people, they break the ceiling, and
all of a sudden you’re in the microbes and in the
galaxy at the same time—in one breath. | like to
infuse people with that feeling of totality that
makes you laugh, cry, dance at the same time,
get extremely aroused. When people make
love, what’s important is that when they reach
that climax, that spiritual orgasm, they always
say, “Oh my God!” Even the atheists [laughs].
You know what I'm saying? But that's only if it's
really good. If it’s not happening, they just say,
“Oh me,” or “Oh my.”

Let’s talk about your family background,
You come from a small village in the rugged,
semitropical coastal Mexican state of Jalis-
co, whose capital is Guadalajara. Tell me
about Autian de Navarro.

| was born there in 1947 and | grew up there
untit 1955, and my memories of there were that
everybody just loved my dad. He was the dar-
ling of the town. Everybody wanted my dad to
play for their weddings, baptisms, whatever.
The village is still the same; it looks like one of
those places in the “Treasure Of The Sierra
Madre” movie with Humphrey Bogart, where
the donkeys and the chickens all mingle togeth-
er, and there's no fences, no paved roads, no
electric lights. There's a few places where they
have electricity, but it's still a place in another
century. The last time | went there, in 1983-84, it
was still like that: simple and beautiful and
unpolluted outland, kind of mountainous and
definitely peasant culture.

Of the houses we lived in there, there was
one that was pretty big. It was a brick house but
it was pretty primitive still. It had a lot of rooms,
but | didn’t have my own room. Since there was
seven of us, | always had to share.

Your father is usually described as a violin-
ist who played the mariachi music that has
its historical roots in Jalisco.

Well, musically, you don’t hear much mariachi
there now; they only play mariachi in the border
towns. Deep down in Mexico they play the
sones, and waltzes, polkas. Mariachi music has
become a border-town sound to please the
American tourists. There’s a musician/writer
named Agustin Lara, and he played a more ele-
gant form of Mexican music. My father started
playing mariachi music once he got to Tijuana
so he could make a living. Before that he was
playing the waltzes and polkas and more
refined music like tangos. To me, mariachi
music is kind of crude.

But my father’s father was a musician, too;
his name was Antonino. | heard he played the
French horn or something like that in whatever
municipal band they had in that littie town. The
population of that town when | was a boy was
maybe 2,000; now it's maybe 10,000. My father
supported my mom and my four sisters and two
brothers in Mexico with his music. There’s
something about Mexican families; they’re big,
and they don’t have any TVs or stuff in the
countryside, especially at that time, so music
was a big diversion.

But 1 still thank my mom, Josefina, for getting
me the hell out of Autlan, because | have
learned so much since! See, my mom used to
see American movies, and she always had this
desire to bring us to the United States, and she
thought Tijuana was in the United States!

What were the circumstances that occa-
sioned the move?

To make a long story short, she wanted to go
looking for my dad, who was living in Tijuana for
a whole year already, and I’'m sure she was
afraid that she and him weren’t going to get
back together. So she just made a move; she
put us all in one car and went to Tijuana in 1955.

The car we took to Tijuana, it seemed like it
was a Nash, and all of us got into that car to go
find my dad and catch up with him. The house
we left behind wasn't ours—we were renting.
My mom had received some money from my
dad; | guess my dad was trying to appease her,
so he sent her money to buy a stove, and she
took that money and she went to a little cab
business in the center of town, across the street
from where the church is.

She said to this guy, ‘José told me to give you
this money and said for you to bring us to Tij-
uana, and when you see him there he'll give
you the rest of the money.” Of course [grinning],
it was a lie. And the guy said, “That’s funny,
because | got a letter from him the other day,
and he didn’t say anything to me about this.”
My mom said, “Well, he said so in this letter
here that he sent ME.” The guy said, “Let me
read that letter.” My mom said, “No! This is pri-
vate, so you can’t read my husband’s letter.”
But she convinced him, and she also took what-
ever furniture that belonged to us and put it out
on the street to sell. Whatever she could collect,

I s |

she used for gas money, and we took off.

My mother had an address in Tijuana from
the letter Dad sent, so when we got there my
mom got out of the car and knocked on the
door, asking after my dad. This woman who
opened the door said, “No, | don't know what
you're talking about. He doesn’t live here. You
got the wrong place.” So, of course, my moth-
er’'s heart sank to her feet. But | remember there
was a guy on the corner sitting down and he
said, “Lady, who you looking for? José San-
tana? Yeah, he’s inside!” Then he said, “Are you
guys his family? You look like a nice family.
Knock again. He'll come out.”

So my mom went and knocked again, and
the lady came out screaming, “What do you
want? | told you he's not here!” But my father
stuck his head out, and he saw us and the car.
It's the first time | saw my dad’s face become
like the NBC peacock rainbow, turning all the
different colors of surprise, frustration, anger,
fear—everything.

He and my mom fought for a while because
she didn’t ask his permission. In those days in a
lot of Mexican places, a woman had to ask per-
mission for just about anything. Anyhow, they
eventually took us to this place in the shanty
part of town in Tijuana, and for two months it
was pretty mean. | remember they were build-
ing this house, so they put us in there but they
hadn’t put in the doors or the windows yet and
had hardly finished the roof, and there was no
furniture. Us being kids, we didn’t trip on it too
much, but for my mom Fm sure it was trying. So

BILLBOARD DECEMBER 7, 1996

wwWwW americanradiohistorvy com

15


www.americanradiohistory.com

that was the hardest time, poverty-wise,
although we didn’t stay there too long—proba-
bly two to three months.

Initially, my dad would just come around
once or twice a week with two bags of gro-
ceries, and then he'd split. But once my mom
and dad made up, things were better, and |
have a feeling | was a big part of that because |
was my dad’s darling. Somehow, there was
always a connection between him and me; he
loved the whole family, but there’s always one
who’s more endearing and | guess | was it,
‘cause | kept looking at him during his brief vis-
its and he kept looking at me. So my dad start-
ed coming around more, and then he took us
out of shantytown and put us in another part of
Tijuana that was a little better.

It was around that time that | started getting
the feeling of John Lee Hooker and Jimmy
Reed, because the local Mexicans would play
nortefio music like Flaco Jiménez, but | pre-
ferred Bobby Bland. For some reason, the tradi-
tional Mexican music just wouldn’t go inside my
body; it would not accept it. It was like some-
body else’'s shoes or somebody else’s teeth. |
just didn’t want to touch it. That, of course, was
a problem with my dad, because he wanted me
to follow his steps. And | said, “Nooo. | like Littie
Richard and B.B. King.”

Yet you did play violin for a little while,
didn’t you?

Yeabh, | played violin from '56 to '59 or '60. |
had my own, just a cheap fiddie, but | couldn’t
ever stand my sound with it, or the feel or smell
of the instrument. Violins have a smell just like
guitars, and you pick up the smell and it gets in
your clothes. And as a kid, if | couldn’t geta
tone out of something, it was no good. On violin
| sounded like one of those pussycats on the
cartoons, or like Jack Benny when he was fool-
ing around. | thought, “Man, this is sad. | don’t
want to sound like this!”

But the good thing was that since my dad
taught me to play the violin, | could pick up on
anything from the radio or elsewhere and find it
easier on the guitar because a guitar has frets.

liked best.

This in '61, so | was like 12, and | was in pub-
lic school. | couldn’t cut it in those parochial
schools, those Catholic schools, ‘cause | just
don't like people screaming at me or hitting me
[faughs]. So my ambitions were headed in a
direction leading away from school. I'd go to
hear the T.J.'s playing at the Latino-Americano
on Friday nights, and | still wasn’t playing. | was
just sucking the music up and learning.

So my dad sent me a guitar once he found
out | was interested by seeing this guy. My mom
told him, “Carlos is interested in music again.”
He sent me back an electric guitar that was
almost like a Wes Montgomery
model, a fat L5 Gibson with one
pickup. | didn’t know you need-
ed steel strings for it, so | was
still putting nylon strings on it
[faughs], which didn’t matter
since he didn't send me an
amplifier either, and | didn't know
you needed one.

One early song | learned on it
was “Apache” by the Shadows. |
started learning Joey Dee stuff
like “Peppermint Twist.” At that
time, Joey Dee & the Starliters
were really popular in Tijuana.
His music was hot, and the
bossa nova was coming on
quick, and Jimmy Smith with
“Walk On The Wild Side.”

But as | started learning
Javier's stuft, his friends would
say, “Why don’'t you learn
Javier's stuff from where he’s learning it from?” |
said, “Oh, where's that?” And they said, “Well,
here's B.B. King,” and they had stacks of B.B.’s
records on Kent and Crown. | started copying
them, note for note, and because of all that
training that my dad gave me on the violin, it
seemed easy.

So when did your practical band experi-
ence begin?

In Tijuana, | joined a band called the
Strangers that was in competi-

How did you get your first |
guitar? |

Y
[

L
My dad moved to San Francis- | "'.""
co in 1960-61, looking for more

work, and once my father had left
| had said to myself that now
nobody's gonna make me prac-
tice. But my mom didn't want all
that time that my dad had invest-
ed in me to go to waste, so she
took me to see this rock’'n'roll
band in the Palacio de Municipal,
a park in Tijuana. And once |
heard the guitarist hit an ampli-
fied note, boy! When you're not
taking LSD or mescaline, and

tion with the T.J.'s, but we were
sad compared to the T.J.'s. With
the Strangers | started playing
electric bass, a Kent, because
the leader of the band owned all
the equipment and told us who
would play what. After a while,
people told him that | played too
many notes for bass [faughs],
and he should let me play guitar.
| left the band after three or four
months, and this point | was 11
or 12. Then my mom got the
buzz again to move. She just
didn't see her children getting
married or settled down in Tijua-
na, so she filed for immigration

you hear, for the first time, a note
bounce against cars and trees in an outside
concert with amplifiers, for me it was like “Close
Encounters Of The Third Kind.” It was some-
thing magnificent.

And that's when | met this guy named Javier
Batiz, the leader of this band in the park. It was
the first time | saw the big mop heads like Little
Richard, with pressed khaki pants like switch-
blades, and they were playing “Last Night” and
“Green Onions” and stuff like that. And he had
that twang already like Mike Bloomfield and
Peter Green, that guitar thing. I'd heard acoustic
big bands before in Tijuana with a lot of horns,
but that was nothing like drums and bass and
ampilifiers and saxophones.

Javier’s band was called the T.J.’s, for Tijua-
na, and 1 played with them later on, once they
let me in. But first | started following them, like a
puppy dog, just to learn. | was fascinated with
the way this guy had his hair—he had a pom-
padour, a big sucker like Little Richard in the
'50s. They were playing Freddie King, B.B. King,
mixed with Ray Charles. They played clubs, like
Club Latino-Americano on Sixth or Seventh
Street, but also in the park just to get attention,
to be better known.

The Club Latino-American used to have bat-
tles of the bands. It was like a dance hall, a gym
kind of thing like you'd see in “West Side Story,”
with a band on each side of the room, taking
turns playing for one hour. And at the end, like
in the Apollo, they see which one the audience

papers for us to come to the
U.S., specifically San Francisco, because she
wanted to follow my dad there.

| owe s0 much to my mom, because she
immigrated everybody, although at the time |
didn't want to go. | had found a steady job at a
strip joint called the Convoy Club on the strip on
Avenida Revolucion, which is like the Broadway
of Tijuana. | was 13, and | would start at 4
o'clock in the afternoon and end at 6 o'clock in
the morning, playing one hour, and then watch-
ing the hookers strip for another hour. Six hook-
ers would strip, and then we'd play for an hour.
But you'd fearn a lot, man.

Timothy, | learned a lot about
how the drummer and the music
helps a woman to walk when
she's onstage; otherwise she
can look stupid. The drummer
would roll whenever she was
gonna roll those little tassels on
her breasts, and | noticed that if
he wasn't playing the rhythm
right, she would take her high
heels and throw them at him,
'cause he had to help her out.

So | learned a ot about music
and expression from places like that. Because,
as Miles would say, you should play the music
as if it's an extension of you. | got a big educa-
tion in there. There were a lot of black American
musicians there who'd go to Tijuana to play in
the nightclubs. They'd go initially to score some

drugs or whatever, spend ali their money there,
and then not want to come back to the United
States untif they’d made a littie money, so they'd
stay and play in the clubs. The club owners
would hire them because they were better than
guys like us, who were just starting, and that’s
how | learned songs like “Misty,” “Georgia,” “I
Loves You, Porky,” “Summertime”—a different
repertoire than “Hide Away” by Freddie King.

So when did your mom make the move to
San Francisco?

My mom immigrated in 1961-62, but | didn’t
come to the U.S. until 1963.
Actually, | first came to San Fran-
cisco for three months, but | put
my mom through hell because |
didn’t like it. | wouldn't eat, and
I'd just be angry all the time. So
she sent me back, saying, “OK,
Il give you $20 and you can go
back,” but that's all | got. it was
kinda scary going back to Tijua-
na after I'd been in San Francis-
co for three months. When | got
back to Tijuana | noticed that the
highest building was seven
floors, and it was like a shack.
Tijuana looked so differently all
of a sudden. Before, it had been
paradise, but San Francisco had
spoiled me.

Back in Tijuana in the evening
on Halloween was scary, not
only because everybody was
dressed like werewolves and skeletons but
because | realized, “Damn, | don’t know any-
body here as far as family.” It dawned on 15-
year-old me: I'm alone. And that's when | went
to the temple of the Virgin of Guadalupe, the
patron of the Mexican people, to say my prayer.

After that, when | went back to the Convoy
Club hoping for work, they told me, “We know
your mom moved to San Francisco, but we also
know that she's pretty strong and we don’t want
her to throw the cops on us.” But the Virgin
Mary must have heard me, because | was able
to pick up the guitar and stay
there at the Convoy for another
year. Actually, | think the guy
who’d been playing onstage
when | showed up was happy to
go home anyway [big faugh].

For someone so young, you
seem to have descended into
a pretty strange lifestyle.

See, from always hanging
around adults and seeing all this
happening in Tijuana, going
back to being a kid in junior high
in San Francisco was just a cul-
ture shock. Because when you
listened to what the kids talked
about in school, it was dumb
compared to what the older people talked
about—not that the older people were any
brighter.

But yeah, this was my life back then. First |
stayed with the drummer at this funky hotel his
aunt used to own; then we both got thrown out,
so my mom sent a letter and | started staying
with one of her friends back in the old neighbor-
hood, checking people doing grown-up stuff
like smoking pot—although they never offered
me any; | never got turned on to it until | was
back living in San Francisco. it was something
people did back then in Tijuana, but only in

alleys.

You truly were entirely on your
own, eh?

[Nods.] It was a lot of fun, espe-
cially because you learn so
much from the relationships
between the women, the dignity
that they have even though
they’re prostitutes. There’s a cer-
tain code there. They don't
choose it because they like it,
they do it because they have kids they need to
feed. I've learned from traveling around the
world that dignity is something that a lot of roy-
alty, a lot of real queens, don’t have as com-
pared to these Tijuana prostitutes when it
comes to taking care of their own children.

That's why | don'’t judge a book by its cover any-
more.

Come Sunday morning, the same prostitutes
will dress their children in pristine white clothes,
give them white candles, and send them off to
their Catholic Church traditions. And though I'd
see these mothers at night, during the day they
don’t know me and we don’t know each other
when we pass in the streets. So it’s a beautiful
code of dignity. You can’t buy class.

The funny thing is that during the day I'd
either be sleeping or go the Playa de Tijuana,
the Tijuana beach, or go buy some hot-rod mag-
azines or Mad magazines—all kid stuff since |
was still just a kid!

And by this time the club had its own guitar, a
Stratocaster. The one that my dad had sent me, |
sold it for something else, a Les Paul Junior,
kinda yellow, green, and black. And | got it for
$35 with a small amplifier, so you know it was
stolen, “hot,” but | didn’t even know what that
expression meant [faughs]. So | walked around
with my amplifier and my guitar. But it was so
much fun picking up from all the musicians who
came in from San Jose or San Diego. The band
at the Convoy Club learned “Stormy Monday
Blues” and “You Can Make It If You Try."

Sounds like this situation could have gone
on forever. Why didn't it?

Because my mom came with my brother
Tony, and she just kidnapped me! She knew |
didn't want to go, so my older brother, who was
really strong, just grabbed me and said, “Your
mama's there." | tried to sneak back to the club
but they were already there—they knew ail my
tricks—so they just put me in the car and we
crossed the border, but | was pissed. And |
stayed pissed for a long time, two months, and
finally my mom said, “l can’t stand your silence
and your anger. Here's $20 again, but this time |
won't get you back.” | took the $20, walked out
the door, and | got as far as Mission Street in
San Francisco, and my stomach said, “You don’t
want to go back over there to Tijuana, man.”

it was about a month later that they shot John
Kennedy. The year after that, the hippie thing
started happening around
Haight-Ashbury.

Tell me about the further devel-
opment of your music from the
San Francisco perspective.

Actually, even before the hippies,
| had a band in San Francisco,
though we didn’t have a name.
Back when | came to San Fran-
cisco for the first time—before |
went back to Tijuana—these
guys where my brother was
working making tortillas, they
had instruments. My brother’s
boss was pretty well off, and his
son had his own drums. The son
told me, “If you don’t go back to
Tijuana, we'll buy you an amplifier and guitar
and you can join our band.” | said, “Nah, |
wanna go.” 'Cause | didn't want to teach those
guys Etta James' “Something's Got A Hold Of
Me," because these guys were basically playing
pop music, and all | wanted to do was learn.

But this time when | came back they still
offered to buy me a new guitar and an amplifier
if {'d teach them. | decided that their passion
was sincere, so we started doing gigs, playing
James Brown songs, and we entered a contest,
a local radio station’s battle of the bands. And it
was amazing, surreal. They had a whole high
school gym with like a thousand bands in it; the
first 500 or so got eliminated because they
sounded like the Rolling Stones or whoever, and
the judges said they wanted something original.
We were backing up a black lady named Joyce
Dunn, doing “Steal Away" and “Heat Wave.”
She lived over where Sly Stone had come from,
which is Ocean Avenue in Daly City.

And we went all the way to the top three in the
final round at the Cow Palace in San Francisco.
That can give you confidence when you're a kid.
But the worst thing happened: We got excited,
we got nervous, so we got drunk, and we went
to play and missed all kinds of changes and
were eliminated. But it gave me confidence that |
had something.

Once | started hanging around a different
crowd at Mission High School that hung out at
(Continued on page 8§2)
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DG’S ANNE-SOPHIE MUTTER STRINGS PAST TO PRESENT

(Continued from page 3)

it became a popular piece.

“I would like to help break the habit
of audiences, critics, and even musi-
cians not being open-minded enough to
listen to what composers of today are
reflecting,” Mutter adds. “I know when
I go to concerts, I want a program that
will show me the unexpected as well as
pieces that I feel at home with. There
should be a healthy balance.”

Born in 1963 in Rheinfeldin, Ger-
many, Mutter was a child prodigy, win-
ning first prize with special distinction
at the Jungen Musiziert national com-
petition at age 6—the youngest winner
ever. Her concert debut was at 13, with
legendary conductor Herbert von
Karajan and the Berlin Philharmonic,
playing the Mozart G major concerto
at the Salzburg Easter Festival. She
subsequently became Karajan’s pro-
tégé, recording nearly all of the major
concerto repertoire with him for DG.

Since her experience with the late
Karajan, Mutter has alternated enter-
tainment with elucidation extraordi-

BILLBOARD BULLETIN

(Continued from page 3)

Amusement Business, Airplay Moni-
tor, Musician, and Music & Media, for
its news-gathering efforts.

Special introductory subscription
rates are available for current Billboard
subscribers. For details on the new
publication, see Homefront, page 98.

narily. Her best-selling album is an en-
gaging collection of popular virtuoso
encores, “Carmen-Fantasie,” which
has sold nearly 30,000 copies in the
U.S. since its '93 release, according to
SoundScan, and shipped another
470,000 copies worldwide, according to
DG. Further proving her flexibility, she
participated with the label in repack-
aging some of the dreamier pieces from
“Carmen-Fantasie” and slow move-
ments from her concerto recordings
for the mass-market-targeted “Ro-
mance” compilation.

Mutter demonstrated her ability to
communicate high art to a broad audi-
ence in '93, when her majestic re-
cording of the Sibelius Violin Concer-
to broke into the German pop chart,
peaking at No. 66. But the music dear-
est to her can be found on the three
discs compiled in the milestone collec-
tion “Mutter Modern,” which features
works written for her by Witold Luto-
slawski, Wolfgang Rihm, and Norbert
Moret as well as concertos by Stravin-
sky, Barték, and Berg. Her definitive
recording of the Berg concerto helped
bring that landmark piece to a wider
audience, winning a Grammy in *92.

Recorded in 95 at the Berliner Fest-
wochen and dedicated to the memory
of Mutter’s husband, “The Berlin Re-
cital” comprises charged performances
of Brahms’ little-heard “F-A-E” Scher-
zo and sonatas from Debussy, Franck,
and Mozart, as well as encores of
Brahms’ Hungarian Dances and

Debussy’s “Beau Soir.”

Looking forward to the release of
“The Berlin Recital” is Joe Hofmann, a
buyer for the 59-store Nobody Beats
the Wiz chain, who describes himself as
being far from a classical buff. “When
I listen to her play the Beethoven con-
certo, I'm not saying, ‘Gosh, this is even
better than Kreisler,” ” he says. “Her
playing just speaks to me. And she
especially endeared herself with her
outspoken commitment to new music.
That’s a good thing for retail.”

Echoing Hofmann’s enthusiasm is
Margaret Mercer, music director for
WQXR New York. “Anne-Sophie’s not
just a class-A violinist but an intense,
thinking musician,” she says. “She real-
ly speaks the language of these con-
temporary composers.”

Revolving around Mutter’s star
quality, DG’s promotional strategy
seeks to maximize her untapped poten-
tial in the States, according to Albert
Imperato, DG VP (U.S.). He charac-
terizes the plan as “Mutter’s contract
with America,” with “The Berlin Re-
cital” and a late-winter tour instru-
mental in reintroducing her to the pub-
lic here. But Imperato anticipates the
Penderecki recording to a greater
degree, viewing it as a unique opportu-
nity for the label to take a stand along-
side a committed artist.

“Just releasing a record like the
Penderecki isn’t enough,” Imperato
says. “The classical industry often acts
as if just releasing music like this is a

great thing. I don’t think our job ends
with that. We shouldn’t take it for
granted that Anne-Sophie is recording
this piece for us; we should really em-
brace the album and make sure others
have the chance to as well.”

One aspect of DG’s plan has the label
taking advantage of local PolyGram
marketing reps in major cities, em-
ploying methods that have proved suc-
cessful with pop acts, such as sending
CDs to restaurants and clothing stores
for location play. DG also plans to send
extra discs to radio stations in Mutter’s
upcoming tour markets, so the outlets
can use them for giveaways tied to the
concerts. In addition, the label is devel-
oping special elements devoted to Mut-
ter for its site on the World Wide Web
(www.dgclassics.com), as well as ex-
ploring broadeast opportunities for the
violinist to discuss contemporary music.

Mutter undertakes her U.S. tour in
February and March, playing the
Brahms concerto in Philadelphia and
the Brahms sonatas in Atlanta, New
York, San Francisco, Los Angeles, and
Chicago. In 98, she will play the
Beethoven sonatas at Carnegie Hall
and in Berlin, with DG recording the
concerts. So far, Mutter’s schedule for
'99 has her touring the Penderecki Vio-
lin Concerto No. 2. Characteristically
in search of balance, she will pair the
work with a Mozart concerto.

Proving that she’s no diva, Mutter
has agreed to meet-and-greets with
retail and media after her recitals—a

rare concession for a classical artist.
“Anne-Sophie is such a talented and
enigmatic personality that a lot of peo-
ple might not have thought that she
would be willing to get in the trench-
es,” Imperato says. “But she will. And
she’s the most eloquent spokesperson
for her music there is.”

Describing the Penderecki concerto,
Mutter says, “It has the essence of the
Slavic soul, all the tragedy. It’s dark,
rich, very well-suited to a singing in-
strument like the violin. These pieces,
like the Berg, the Beethoven, are
speeches to humanity. They remind us
of another dimension to life.”

TOMMY BOY’S AMBER

(Continued from page 8)

1992, two years before the produc-
tion/songwriting team scored several
hits with Real McCoy. They went into
the studio and recorded a batch of
demos that would sit on the back burn-
er until 1994. One of those songs was
“This Is Your Night.”

“There was instant chemistry and
energy between us,” Amber says.

That chemistry is evident throughout
the vibrant and upbeat “Colour Of Love”
album. “My goal was to make an album
about having fun and being optimistic,”
the singer says. “There’s already a lot of
music out there to bring you down. I
want people to walk away from my
music with a smile on their faces.”

EVITA

THE MOTION PICTURE SOUNDTRACK

“Buenos Aires,”

“I"d Be Surprisingly Good For You,”
“Oh What A Circus”

CO-PRODUCED BY:

FOR

Emilio Estefan, Jr., Jorge Casas, Clay Ostwald, Lawrence Dermer

Estetan Enterprises, Inc.
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QWEST RECORDS MAKES STAFF, ROSTER CHANGES

(Continued from page 6)

Promotion VP Don Eason and pub
lic relations senior director Ron Carter
remain in place.

As part of its fine-tuning since
Swindel’s departure, Qwest has also
pared down its eclectic artist roster,
dropping five acts.

The roster now hoasts 21 acts.
Among them are jazz artists Ray
Charles, Milt Jackson, Clark Terry,

and Hiroshima,; gospel artists the
Winans, Andraé Crouch, and Tata
Vega: and spoken-word poet Maya
Angelou.

The label’s R&B acts include Tevin
Campbell and Tamia, who has heen
featured on several other artists’
records, including Qwest founder
Quiney Jones’ “Q's Jook Joint.
Tamia’s debut album is slated tor re-

WEST HOLLYWOOD
“INDUSTRY" ADJACENT:

Upscale(approx.) 2,000 sq. ft. Condo designed by Bi-costal record

producer/artist Bob Crewe. Half Space = “NY loftHike” luxury living area
and solarium w/adjoining private residential professional 24 track
recording studio and office w/ 4 underground parking spaces.
Cost over $800,000. to create,
offered for sale @ $485,000.

For further info please contact Carolyn Beshara at: 310.205.0305 x 240

T REESONG MEADOWS

Nashville, Tennessee

310 ACRES OF EXTRAORDINARY BEAUTY!

5 Acre Lake, Stocked, Spring-Fed Ponds, Fruit Orchard,
Grape Arbor, Formal Gardens. 18,000 Sq. It
‘ 3000 Sq. FFt. Pool House, 3,600 Sq.Ft. Guest House,
Stables, Barns, Every Amenity Imaginable!

$4,900,000.

Ottered By Ann Sution - Aftiliate Broker - The Reaity Center:
| Phone: 615.244 2626 Fax: 615.254.4557

. Main House,

lease in "97.

Since his arrival at Qwest in .July,
Persaud has signed two still-unnamexd
acts, a Brooklyn, N.Y.-based mauale
R&B duo, and a ecoed R&D quartet
based in Los Angeles. Both acts are
scheduled to have product on shelves
in 1997

Other projects slated lor release in
the new vear include two soundtracks,

_ one [rom the QDE/Warner Bros. {ilm

“Steele,” starring Shaquille O'Neal,
and another that has yet to be an
nounced.

The label also hopes to release sev
eral projeets from rap acts during the
new yeat.

(west’s sales record has been spotty;
some observers sayv that a lack of focus
may be the eulprit. However, execu-
tives plan to hone the label’s ereative
attention in 19497.

“We want to build slowly,” says Per-
saud. “We're still a full-service label
and want to continue putting out every-

thing from alternative and rock to jazz,
gospel, and R&DB. But we want to step

‘ back and [initially | concentirate on what

we do best. Rap, R&B, and pop will be

| our core—the things that you heat on

radio all the time, which will help
enhance our fiscal bottom line.”

A licensed attorney, Persaud began
hiis music career in the mid-"80s as a
studio musician. While completing his
education, he hecame an independent
consultant to BMG in 1992, where he
worked on various assignments for
BMG worldwide CEO Michael Dorne-
mann.

In 1993, he was named RCA Rec-
ords’ new-business development and
strategy director. Within a year, he was
promoted to A&R/new-business devel-
opment senior director, a post he kept

| until moving to Qwest in July.

TLC Settlement Includes
Pact For LaFace Set

|
\

B BY DON JEFFREY

NEW YORK—R&B trio TLC has
settled legal disputes with its record
label and former manager and has
agreed to record a new atbum for the
label, LaFace Records.

Dav1d G. Bisbee, attorney for the
group. cites a confidentiality agree-
ment in declining to give details of the
settlement. which closed Nov. 22, but
says. “They have signed a new
recording agreement with LaFace,
and they're excited about it and look-
ing forward to getting back into the
studio.”

The female act, however, remains
under Chapter 11 ereditor protection,
for which it tiled in July 1995. Bishee
says that a hearing will be held Dee.
12 in federal bankruptey court in
Atlanta on the trio’s financial reorga-
nization plan.

TLC listed total liabilities of ubout
$3.5 million and sssets of less than $1
million in its original tiling.

The figures were eye-opening
because the group's debut album,
“Qooooohhh . .. On The TLC Tip,”
has sold 2.4 mllhon units in the U.S.
alone, according to SoundSean, and
the follow-up. “CrazySexyCool.” has
sold 6.6 million. To some observers
the numbers reflected the byzantine
accounting practices of labels, which
deduct large sums from artists’ roy-
alties for “recoupable” expenses such
as the costs of touring and recording.
As one attorney says, “It wasn't just

| a disagreement between a producer

and entertainers. Recording con-

tracts were at issue.”

The group had sought to have its
contract with LaFace abrogated by
the bankruptey court. But the out-of-
court settlement means that the larg-
erissue of artist contracts will become
fallow for the present, at least.

As part of the settlement, TLC has
agreed to pay its creditors.

“Debt obligations will be taken
care of pursuant to the settlement.”
says Keith Berglund, attorney for
LaFace, which was owed $387.000,
according to the bankruptey filing.

Pebbitone, an Atlanta-based pro-
duction company and operator of
Savvy Records, was owed $566,000.
The firm is headed by Perri “Peb-
bles” Reid, who developed and man-
aged the group and brought it to
LaFace. Pebbles is married to Anto-
nio “L.A.” Reid, one of the founders
of Lalace. LaFace is a joint venture
with Arista.

Penn Nicholson, attorney for Peb-
bitone, says, “All matters are
resolved, and everybody’s pleased.”
Pebbitone will no longer have any
affiliation with TLC.

Albert G. McKissack. VP of Peb-
bitone, says, “We wish the group
much success with LaFace.

The biggest creditor was Lloyd’s
of London, which was owed $1.3 mil-
lion. Bisbee says that the insurer has
agreed to settle for about $500,000.
Lloyd’s sued TLC after group mem-
ber Lisa Nicole Lopes, known pro-
fessionally as Left Eye, was found
guilty of setting a fire that destroyed
the home of her former boyfriend.

At a surprlsmgly low cost, your music can now be sampled from most homes and offices!
Over 50 media companies are ready to promote your releases with these services:

¢ Interactive Music Phone service available with a FREE LOCAL CALL

S e e e

http:/previews.net

For more infarmation call 404-.-237-7825

e Internet Sites including such media companies as the Los Angeles Times
and Chicago Sun-Times
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KEVIN SHARP ASYLUM 61930/EEG (10.98/15.98)

MEASURE OF A MAN

TRICKY ISLAND 524302 (10.98/16.98)
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+
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MANCOW ANONYMOUS 74104 (10.98/28.98)

FAT BOY PIZZA BREASTS

18 | TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98)
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USED HEART FOR SALE

2
9
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6
8
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14 12 | 3 | REPUBLICA DECONSTRUCTION 66899/RCA (9.98/13.98) REPUBLICA
= 1 BARENAKED LADIES REPRISE 46393/WARNER BROS (10.98/16.98) ROCK SPECTACLE
16 11 16 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD
17 14 | 11 | LOCAL H ISLAND 524202 (8.98/14.98) - AS GOOD AS DEAD
18 13 8 | SUSAN ASHTON SPARROW 51458 (9.98/15.98) A DISTANT CALL
19 16 | 4 RICOCHET coLUMBIA 67223 (10.98 EQ/15.98) RICOCHET
i 0 | 23 17 | JACI VELASQUEZ WORD 67823/EPIC (10.98 EQ/15.98)_ HEA\EN LY PLACE
21 19 | 4 | DAVID KERSH CURS 77848 (10.98/15.98) GOODNIGHT SWEETHEART
22 15 ¥ | BR5-49 ;msm 18818 (10.98/15.98) BR5-49
23 17 7 CRYSTAL LEWIS MYRRH 5036/WORD (10.98/15.98) BEAUTY FOR ASHES |
24 | 21 | 2| AMANDA MARSHALL EPIC 67562 (7.98 EQ/11.98) AMANDA MARSHALL
@ 41 4 GRUPO LIMITE POLYGRAM LATINO 33302 (7.98/12.98) PARTIENDOME EL ALMA
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34 4 KULA SHAKER COLUMBIA 67822 (10.98 EQ/16.98) K|
2 2 | 25 DONELL JONES LAFACE 26025*/ARISTA (10.98/15.98) o MY HEART |
28 25 45 ENRIQUE IGLESIASI FONOVISA 0506 (10.98/13.98) - ENRIQUE IGLESIAS
29 18 4 ANOINTED WORD 67804/EPIC (10.98 Eo/lsg - UNDER THE INF_LUENCE ]
30 E 15 EES ?EM/IWOM(——S&(—)—OOT/-G;FEN (10.98/16.98) BEAUTIFUFRW
31 | 37 g THE CAR_Dl_(_;ANS_l:/IE;C:JRY 533117 (10-.98 EQ/16.98) FIRST BAND ON THE MOON |
32 29 7 RAY Bal_.T—ZWo;zT) 67867/EPIC (10.98 EO/T.%)_ NO GREATER S;\ERIFICE |
33 38 | 9 BILL WHELAN CETEHEARTBEAT 82816/AG (11.98/17.98) RIVERDANéE |
34 | 32 2 PHILLIPS, CRAIG & DEAN S;RSONG 20100 (9.98/14:8)— REPEAT THE SOUNDING JOY
35 36 2 STEVE GREEN SPARROW 51585 (9.98/14.98) FIRST NOEL |
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42 28 ] RUPAUL RHINO 72256 (10.98/16.98) - FOXY LADY
43 27 4 ALFONZO HUNTER EMmI 52827 (10.98/16.98) - N BLACKA DA BERRY
4 39 | 7 702 8Iv 10 530738*/MOTOWN (8.98/16.98) NO DOUBT
45 46 4 DUNCAN SHEIK ATLANTIC 82879/AG (10.98/15.98) DUNC;XN SHEE—
46 | 49 | 55 | KENNY WAYNE SHEPHERD @ GIANT 24621/WARNER BROS. (10.98/15.98) LEDBETTER HEIGHTS
47 50 17 DEFTONE_S-w_waaeosuw”;wm;zos_ (7.98/11.98) ADRENALINE
48 | 48 | 22 | JAMES BONAMY EPIC 67069 (10.98 EQ/15.98) WHAT LIVE TO DO

== 26 KENNY LATTIMORE COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE

— | 12 | DAVE KOZ CAPITOL 32798 (10.98/15.98) ~ OFF THE BEATEN PATH
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS

C OMING ON SOFT:
Radioactive is taking its tradi-
tional low-key approach to
breaking “Bleed Your Cedar,”

Fresh Face. Columbiais
building awareness of 24-
year-old Swede Sophie Zel-
mani with a three-track CD

sampler available at Face
Stockholm, an upscale
beauty-products line with
stores in New York. The
disc, which contains selec-
tions from the artist's self-
titled album, released Oct.
15, is free with the pur-
chase of the store’s T-
shirts, whose sale benefits
child-abuse prevention
organization Remember
the Children. The CD has
also been sent to triple-A
radio, though Columbia will
not select a single until
January. Zelmani is cov-
ered in issues of Seven-
teen, Vogue, Elle, and

Replay magazines.

the debut album by Elysian
Fields.
The trio hasn’t garnered sig-

nificant radio and video play
for the album, which bowed
Oct. 8, but it has appeared in
the pages of Details, Detour,
The New York Daily News, and
The Washington Post.

The band’s four-song EP,
released in February, was a
critical success but did not
make a noticeable dent at
retail.

Quiet, instant hooks and lead
singer Jennifer Charles’
affecting, soft cadence combine
for a Garbage-on-Dramamine
atmosphere that is
contributing to a
groundswell of posi- |
tive reviews. k

Though college
radio has also shown
its vote of confi-
dence, Radioactive
waited until Nov. 12
to service the band’s
single “Star.”

Elysian Fields
makes its second
appearance Dec. 10
on public radio

[

Kevin Sharp, Measure Of A Man

Darling 1l. The sophomore set
by Helen Darling, “West Of Yes-
terday,” will be released by
Decca at the beginning of 1997.
The new album re-enlists the
help of producers Mark Wright
(Mark Chesnutt, Clint Black) and
Michael Omartian (Reba McEn-
tire, Amy Grant, Donna Sum-
mer). The first single, “Full Deck
Of Cards,” has received airplay
at Country Music Television.

REGIONAL HEATSEEKERS

NO.1s

MOUNTAIN

1

N

EAST NORTH CENITRAL |
Mancow, Fat Boy Pizza Breasts

NORTHEAST

WEST NORTH CENTRAL

Menil Bainbridge, The Garden

L Y

MIDDLE ATLANTIC

Almighty RSO, Dooms Day Forever RSO

Dru Hill, Dru Hilt

11 by Austin, Texas-based
indie Chocolate Records, is
Freelove’s third album since
she emerged from a two-year
limbo wrought by the sale of
Chrysalis to EMI.

A member of '80s feminist
folk/rock trio Two Nice Girls,
Freelove has developed an
impressive Northeastern fol-
lowing, as well as a respectable
European core.

Aaron Schmulewitz, Free-
love’s manager at Los Angeles-
based Aura Records, Music &
Entertainment,
says the singer will
be playing dates
through December in
her Southwest home
market, followed by
West Coast dates at
the beginning of the
year.

The album was
serviced to triple-A

;:..

[ -

PACIFIC |
Tricky, Pre-Millennium Tension

KCRW Los Angeles’
“Morning Becomes
Eclectic”; the band
has two concerts in
the city the same
week.

ONE NICE GIRL: Laurie
Freelove, whose debut solo
album on Chrysalis-affiliated
Ensign, “Smells Like Truth,”
received critical raves, is back
with a new set that confirms
her talent as a gifted vocalist.

“Songs From The Nineline,”
a live recording released Nov.

Kevin Sharp, Measure Of A Man

.‘-3. tEszTirasr-iass )

= %
SOUTH ATLANTIC
[ Dru Hill, Dru Hill

SOUTH CENTRAL

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL
Mancow Fat Boy Pizza Breasts
No Mercy No Mercy
Merril Bainbridge The Garden
Dru Hill Dru Hill
Kevin Sharp Measure Of A Man
Barenaked Ladies Rock Spectacle
Local H As Good As Dead
Trace Adkins Dreamin’ Out Loud
Ann Nesby I'm Here For You

. Mancow Sloppy Box

oy e

—

SOUTH ATLANTIC
. Dru Hill Dru Hill
. Ann Nesby I'm Here For You
Trace Adkins Dreamin’ Out Loud
Merril Bainbridge The Garden
Kevin Sharp Measure Of A Man
No Mercy No Mercy
Gilberto Santa Rosa Esencia
. Gary Allan Used Heart For Sale
. Akinyele Put it In Your Mouth
. Kenny Chesney Me And You

SeeNpmAwN~

[

stations in mid-Nov-
ember. Those playing

== cuts include WHYY

Philadelphia, WYEP
Pittsburgh, and
WLIR Long Island,
N.Y. Freelove was
also featured on a live
one-hour interview
and performance segment
downloaded by stations on the
Public Radio Satellite System.

ROADWORK: Epic Nash-
ville’s Sons Of The Desert
play the Sahara Hotel in Las
Vegas Thursday (5) through
Dec. 15, followed by a Dec. 16-
21 stay in Denver. Epic will
service the band’s first single

FOR THE HEATSEEKERS CHART + BY DOUG REECE

in February.

NY Loose, whose album
“Year Of The Rat” was re-
leased Oct. 8 by Hollywood
Records, is opening for Gravi-
ty Kills through mid-Decem-

Behold Lo. Profile will
release the debut album by
Camp Lo, “Uptown Satur-
day Night,” Jan. 21. The
album is much anticipated,
thanks to the success of
the singles “Coolie High”
and “Luchini AKA (This Is
It).” The act’'s gangsta-free
approach and guest contri-
butions by De La Soul and
Butterfly of the Digable
Planets bode well for the
album in the new year.

ber ... Caroline Records
recording act Heatmiser
wraps up its tour in support of
“Mic City Sons” with three
dates in L.A,, including a final
show Wednesday (4) at Holly-
wood’s Alligator Lounge . . .
Godflesh tours the East Coast
through Dec. 16. The band’s
album “Songs Of Love And
Hate” was released in August
by Earache Records.
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Goodfellaz’s Family Connection

Extensive Promo Tour Pays Off For A&M Trio

B BY J.R. REYNOLDS

LOS ANGELES—Avatar/A&M
executives are taking a long-term,
developmental approach to mar-
keting Goodfelluz, an R&B trio
whose traditional soul melodies and
practiced stage skills could spell

GOODFELLAZ

significant retail receipts when its
self-titled set debuts Feb. 11, 1997.

Executives began testing the
waters for the act as early as July,
when Goodfellaz performed for
industry registrants of the Mid-
west Music Conference in Chicago.

A&M product development dir-
ector Thornell Jones says, “We
needed a long lead time for this
project because |the act’s] sound is
not what you're used to hearing at
radio. They've got a sort of hip,
retro feel that [radio listeners]|
don’t hear every day. It’s not
dancefloor-driven.”

On Nov. 26, the act completed an
exhausting 77-city promotional
tour that began in September. In
various markets, the group per-
formed at club events and artist
showecases and visited radio, retail,
and music video shows. The act
also performed at historically
black colleges when in the area.

Jones says there’s been “signifi-
cant” improvement in the group’s
stage skills since it began the pro-
motional tour, something that is

& MUSIC

acquired only through repetition.
“Artist development was a priority
for |A&M urban promotion VP
Roland Edison],” he says. “We all
feel that it will help the act further
down the road.”

“The whole idea was to get us
prepared for when we go out on
our concert tour next year,” says
group member Ray Vencier. “The
travel [was| hectie, but it’s what we
all want to do. You [learned] some-
thing new every day; sometimes
you [learned] things that you did-
n’t think that you even needed to
know about.”

Angel Vasquez and DeLouie
Avant round out the group, which
resides in New York and is man-
aged by Guy Routté.

Most of the tracks on the “Good-
fellaz” set were demo tracks that
the group used to shop for a deal.
“We did do a couple of them over,
though, in order to get the flavor
right, since they were done so long
ago,” says Avant.

Family Stand founders Peter
Lord and Jeff Smith served as
producers for the project, which
Vasquez says “comes from the
heart.”

“Those guys are great produc-
ers, and we’re glad that they took
us under their wing,” he adds.

“Goodfellaz” is a collection of
the trio’s best songs. “This is more
than just a one-song album,” says
Avant. “We put it together so that
a person can listen all the way
through.”

Of the act’s traditional R&B
sound, Vasquez says, “It’s our dis-
tinet voeals that sets us apart from
other guy groups. Ray has a real-
ly big voice, mine has a lighter,
falsetto tone to it, and Louie has a
really soulful {feel. When you hear
our tracks, you can pick each of us
out easily.”

In a continuing effort to set up
the album and “Sugar Honey Ice
Tea,” the first single, the label
called on street teams to service

o

Dre B-Day. Shown, from left, are Death Row’s Snoop Doggy Dogg, former
Temptations member Ollie Woodson, and funkster Rick James as they pause
during a celebration of Andre Cleveland's 40th birthday party, held recently at
Billboard Live in Los Angeles. Cleveland is son of late gospel artist the Rev.
James Cleveland. The gala served as the debut of “Monkey Business,” a weekly
entertainment social scheduled to begin at the venue Jan. 15, 1997.

20,000 sampler cassettes bearing
the full-length version of the sin-
gle and snippets of other tracks
from the album.

“They went out around the coun-
try in August to set up the [sin-
gle’s] video, which was serviced on
Sept. 10,” says Jones.

The clip was shipped to BET,
where it was immediately added,
according to the label. It was also
serviced to the Box and regional
shows.

In early November, the label
piggy-backed the clip with Per-
spective/A&M act Mint Condition’s
“What Kind Of Man Would I Be”
video in a two-for-one marketing
arrangement with the Box.

(Continued on page 26)

Cochran.

Serious Summit. Warner Bros. business affairs VP Fred Brown is flanked by fel-
low conference registrants of the Black Entertainment & Sports Lawyer Assn.’s
(BESLA) 16th annual confab, which was held in November in Puerto Vallarta,
Mexico. Perspective recording act Solo performed at the conference’s awards
dinner. BESLA's 1997 midyear conference is scheduled to be held this April in
Chicago. Pictured, from left, are former conference chairman Benet McMillan,
BESLA president C. Lamont Smith, Dale Mason Cochran (wife of attorney John-
nie Cochran), Brown, BESLA board chairman Monique Reid Berryhill, and

HIP—HOP JAZZ: Blue Note act US3 makes its return to
the music scene March 11 with “Broadway & 52nd.” The
set is the act’s follow-up to “Hand On The Torch,” which
featured “Cantaloop,” a hip-hop/jazz cover of Herbie
Hancock'’s classic. That remake, which peaked at No. 21
on the Hot R&B Singles chart in 1993, helped open the
door for other hip-hop/jazz acts to make a run at com-
mercial success.

However, to the dismay of many, the surge in consumer
demand for what was a logical evolutionary step in rap
never manifested among hip-hop consumers. The fusion
of hip-hop with jazz is a natural pairing. Like hip-hop,
jazz was initially regarded as a renegade style. In their
purest forms, both possess
mandatory elements of spon-
taneity and speak to a prae-
ticed listener’s inner soul.
Unfortunately, what is keep-
ing the hybrid music form
from achieving greater suc-
cess is the complexity of qual-
ity jazz melodies, which seems
too challenging a barrier for
many voung hip-hop heads.

No dis to the rappers,
though. Rap’s humble begin-
nings came as the result of the
genre’s own accessibility: All one needed was a turntable,
a mike, and some sampled beats. As a result, any kid
from around the way, regardless of musical training,
could get into the rap biz if he could come correct with his
rhymes.

So, in essence, woodshedding to learn basic scales (or
jazz riffs, for that matter) wasn’t a prerequisite for most
professional rappers. There’s a young consumer market
out there for hip-hop/jazz—progressive jazzsters just
need to reach out to some of the talented but unstudied
rappers and producers.

British producer Geoff Wilkinson demonstrated what
can happen in that scenario when he teamed with Amer-
ican rhymer Rahsaan on “Cantaloop,” which was certi-
fied gold. The late Miles Davis’ 1992 Warner Bros. set
“Doo Bop” was critically acclaimed; former GangStarr
rapper Guru showed what kind of madd flava could be
had with his 1993 EMI jazz/hip-hop collaboration set,
“Jazzmatazz Volume One.” Jazz saxman Greg Osby’s
“Black Book” did the same in 1995 for Blue Note, while
Hancock’s “Dis Is Da Drum” also did it for Mercury in
95,

The consumer core is there for hip-hop/jazz, but the

- 1
The
Rhythm
and the

Blues J\

Hip-Hop/Jazz Deserves Recognition;
Priority Taps Rap’s Historical Vein

by J. RB. Reynolds

question remains, What will it take for mainstream heads
to accept it? Perhaps with the growing sophistication of
rappers, who have begun turning to original melodies,
the budding genre will bloom.

ROOTS: Speaking of original music, in an effort to ex-
plore the roots behind hip-hop music, Priority recently
released two sets featuring R&B songs that have been
liberally sampled over the vears by rap acts.

The label describes “Rare Grooves Volume 1—The
Originals” as a “hip-hop encyeclopedia” of tunes. Among
the 15 tracks included are Faze-O’s “Riding High,” the
Delegation’s “Oh Honey,” Roy Ayers’ “Everybody
Loves The Sunshine,” and
William DeVaughn’s “Be
Thankful For What You Got.”

The 15 tracks on “Rare
Grooves Volume 2—Straight
Funk” include such rump-
movers as “Superman Lover”
by Johnny “Guitar” Watson,
“Rigor Mortis” by Cameo, and
“Same DBeat” by Fred Wesley |
& the J.B.'s.

It’s amazing how labels con-
tinue to dream up marketing
methods to launch compila-
tions that feature tracks that already appear on various
other projects. In the case of the aforementioned sets,
the presentation of popularly sampled tracks in their
entirety by the original acts is sure to peak consumer |
interest in certain sectors.

BLOCK PARTY UPTOWN: On Tuesday (3), Uptown
releases volumes one and two of “Uptown’s Block Party.” |
The sets’ combined 25 tracks give consumers a musical
overview of the label’s 10-year history by featuring cuts
from its diverse catalog.

Acts featured on the sets include Jeff Redd, Heavy D.
& the Boyz, Guy, Mary J. Blige, Soul For Reul, Jode-
ci, Father MC, and Christopher Williams.

NU FLAVOR FOR YA EAR: On Feb. 23, Reprise will
release “Nu Flavor” by the pop/R&B act of the same
name. Hints of Boyz II Men-type harmonies fill this hon-
est effort by the Long Beach, Calif.-based Latino quar-
tet. On it, the act covers Journey’s classic “Open Arms,”
which is the album’s first single.
Reprise’s marketing plan includes a rare, simultane-
(Continued on page 26)
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16 6 3 4 GHOSTFACE KILLAH RAZOR SHARP/EPIC STREET 67729%/EPIC (10,98 EQ/16.98) IRONMAN 1
17 13 9 12 | BLACKSTREET A INTERSCOPE 90071* {10.98/16.98) ANOTHER LEVEL 1 - 68 © % 31 | SWVA ReA 66487 (1058/1658) NEW BEGINNING ’
69 | 55 | 52 13 | MONTELL JORDAN DEF JAM 533191*/MERCURY (10.98 FQ/16.98) MORE... 17
* * * GREATEST GAINER * * % 70 63 61 7 702 Biv 10 530738*/MOTOWN (8.98/16.98) NO DOUBT 37
2 e c AAU_YAH 9 BLACKSROUND 270G 0 owT6 %) ONE IN A MiLLION ! 11 67 68 22 QUAD CITY DJ'S @ QUADRASOUND/BIG BEAT 82905*/AG (10.98/16.98) GET ON UP AND DANCE 23
L& T B T [ O S T e ) THA HALL OF GAME | 2 72 | 48 | 49 | 6 | BLACK MOON wRECK 20232*/NERVOUS (10.98/15 98) DIGGIN' IN DAH VAULTS | 33
¢l & 13 = NEW EDITION & VCA 11480 (105816 58 HOME AGAIN L 13 61 48 6 XZIBIT LOUD 66816*/RCA {10.98/15 98) AT THE SPEED OF LIFE 22
NEWDP | | | SHAQUILLE O'NEAL T.W.SM/TRAUMA S0087*INTERSCOPE (10.9816.98)  YOU CANTSTOPTHEREIGN | 21 REENTRY | 2 | CONFUNKSHUN mTERSOUND 9220 (9.9813.98) AR
22 | 16 [ 14 8 LUTHER VANDROSS v 67553*/EPIC {10.98 EQ/16.98) YOUR SECRET LOVE 2 75 | 62 | 51 10 | BOUNTY KILLER BLUNTVP 146171 (10.98/16 98 BB MY XPERIENCE | 27 |
(23)| NEWD | 1 | DRU HILL ISLAND 524306 (10.98/16.98) DRUHILL | 23 76 760 | 75 1 12 | TINA TURNER VRGN 41920 (10.58/16.581 WiLDEST DREAMS | 26
24 | 17 | 17 ] 8 | KENNY G ARISTA 18935 (10.98/16.98) JUEEIVIOME I 77 | 69 | 74 | 28 | KENNY LATTIMORE COLUMBIA 67125 (10.98 FQ/16.98) KENNY LATTIMORE | 31
25 18] 20 7 JOHNNY GILL MOTOWN 530646 (10.98/16.98) LET'S GET THE MOOD RIGHT 7 78 72 76 60 | MARIAH CAREY A° COLUMEIA 66700 (10 98 £Q/16 98) ALY 1
26 15 11 3 RICHIE RICH OAKLAND HILLS 41510/DEF JAM 53347 1*MERCURY (10.98 EQV16.98) SEASONED VETERAN 11 19 68 62 17 | UGK e 41586 (10.98/15 98) P DI 7
21 20 16 42 | 2PAC A° DEATH ROW/INTERSCOPE 524204*/1SLAND (19.98/24.98) ALL EYEZ ON ME 1 80 3 6 14 | SILKK 0 LT 50391 PRIORITY (10.98/16.98) e TIOC T 6
28 23 25 28 | THE ISLEY BROTHERS @ T-NECK 524214/ISLAND (10.98/16.98) MISSION TO PLEASE 2 m 5 5 5 EEOERTEIRIL E— 6
29 27 22 13 | 112 BAD BOY 73009/ARISTA (10.98/15.98) 112 5 —
82 | o4 63 | 26 | LOST BOYZ @ UNIVERSAL 53010* (10 98/15.98) LEGAL DRUG MONEY 1
30| 32|29 26 | ANN NESBY PERSPECTIVE 549022/A&M (10.98/14.98) I'M HERE FOR YOU | 27
i | 2 | 25 | 21| KIRK FRANKLIN AND THE FAMILY ® T ; 83 | 84 97 | 106 | SADE A’ EPIC 66686* (10.98 EQ/17.98) THE BEST OF SADE 7
GOSPO CENTRIC 72127 (9.98/13.98) 96 | 82 | 13 | MC LYTE EASTWEST 61781+/EEG (10.98/16.98) BAD AS | WANNAB | 11
32 19 12 4 DA BRAT 50 SO DEF 67813*/COLUMBIA (10.98 EQ/16.98) ) ANUTHATANTRUM 5 85 | 83 71 10 | GROVER WASHINGTON, JR. COLUMBIA 57505 (10.98 EQ/16 98) SOULFUL STRUT | 45
_33 29 | 27 34 | MAXWELL @ COLUMBIA 66434 (7.98 EQ/11.98) MAXWELL'S URBAN HANG SUITE 8 86 | 80 = 6 ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF | 80
4 | 24| 2 3 LL COOL J DEF JAM 534125%MERCURY (11.98 EQ/17.98) ALL WORLD | 21 KIRK FRANKLIN AND THE FAMILY A
35 34 31 7 GINUWINE 550 MUSIC 67685/EPIC (10.98 EQ/16.98) GINUWINE... THE BACHELOR 25 ® A = TR PRAREE A T PR -
36 26 18 3 TELA SUAVE HOUSE 1553/RELATIVITY (10.98/15.98) PIECE OF MIND 18 <t = L SOUNDYRACK A" 2Rista 18756 (10 9/.6.5%) WAITING TO EXHALE :
7 | 2 | | 2 | CHAKAKRAN _ B | 78 | 67| 6 A o stean oy BEEN FOUND | 49
REPRISE 2865 WARNER BROS. (10.93/16.08)  EFIPHANY: THE BEST OF CHAKA KHAN VOLUME ONE 22
" 90 | 86 80 4 BEBE & CECE WINANS SPARROW 37048/EMI (10.98/15.98) GREATEST HITS | 80
38 | 28 19 14 | OUTKAST A (AFACE 26029*/ARISTA (10.98/16.98) ATLIENS 1
39 21 15 5 ORIGINOO GUNN CLAPPAZ Duck DOWN 50577*/PRIORITY (10.98/16,98) DA STORM 10 A UL L z MORNIEAHIRIOWNIS 300N DNVERSATIOR 15 8) HOODS SHoMENTE £
40 31 2% 1 AZ YET LAFACE 26034/ARISTA (10.98/15.98) NI 18 NEW ) 1 TYRONE DAVIS MALACO 7483 (9 98/14.98) SIMPLY TYRONE DAVIS 92_
41 | 35 | 30 | 9 | MINT CONDITION PERSPECTIVE 549028/A&M (10.98/14.98) DEFINITION OF ABAND | 13 NEWD | I Egg?&gf;,,ﬁ;m 8R0S, (10.08/16.08) TE COMPILATION: GREATEST HITS Il AND MORE | 93
42 33 24 12 | DO OR DIE @ RAP-A-LOT/NOO TRYBE 42058/VIRGIN {10.98/15.98) PICTURE THIS 3 94 70 70 21 | CRUCIAL CONFLICT @ PALLAS 53006*/UNIVERSAL (10 98/15.98) THE FINAL TIC 5
43 36 33 8 CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER 24 95 95 — | 5 | VARIOUS ARTISTS A TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 33
44 | 38 | 37 | 24 | JOHNNIE TAYLOR MALACO 7480 (9.98/15 98) GOOD LOVE! | 15 96 | 75 [ 92 | 25 | SOUNDTRACK A DEF JAM 531911*MERCURY (11 98 EQ/17.98) THE NUTTY PROFESSOR 1
45 | 37 28 7 JERU THE DAMAJA PAYDAY/LONDON 124119+/ISLAND (10.98/17 98) WRATH OF THE MATH 3 97 77 87 17 | GEORGE BENSON GRP 9823 {10.98/16 98] THAT'S RIGHT | 33
54 | 60 9 | NATALIE COLE @ ELEKTRA 61946/EEG (10.98/16.98) STARDUST | 11 98 | 76 | 66 5 HOUSE OF PAIN TRUTH CRUSHED TO EARTH SHALL RISE AGAIN | 31
41 | 42 ] 36 | 25 | VARIOUS ARTISTS @ 5050 DEF 67532+C0LUMBIA (1098 ECv16.98) SO SO DEF BASS ALLSTARS | 9 JOMMY SOV 1161" 110.98/16.98)
NEW ) : VARIOUS ARTISTS IoTH ANNIVERSARY  RAPALOT RECORDS " _9_9___ 88 - 68 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS I 34
RAP-A-LOT/NOO TRYBE 42510/VIRGIN (10.98/15.98) 100 | 82 79 27 | TOO SHORT A DANGEROUS 41584*/JIVE (10.98/16.98) GETTIN' IT (ALBUM NUMBER TEN) | 1

(O Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs}, with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP 1s available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.
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2-Directory Package Deal! — The Power Book September 1996 Edition AND The iner
Book March 1997 Edition for just $119. Order now & SAVE more than 20% on the March *97 Edition
and beat the *97 price inerease? (March *97 Edition will automatically mail in March).

To order, or for more information, call (800) 344-7119 or (B00) 223-7524. In NY cail (212) 536-5174. In NJ call (308) 363-4156.
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Issue Date: Dec. 21

Ad Close: Nov. 25

Billboard's December
21st spotlight looks at the
growth and heritage of the
legendary, award-winning
Top 40 station, New York’s
WPLJ, celebrating its 25th
Anniversary. Features will
include coverage on the
station’s personalities,
management and key
players. Artists and
industry figures will also
comment on their experi-
ences with this well-
respected award winning
station.

Contact:
Ken Piotrowski
212-536-5223

Issue Déte: Dec. 28

Ad Close: Dec. 3

Biliboard’s 1996 year-
end issue is a renowned
event, where artists and
the entire industry take
the spotl.ght. it contains
the Year End char:s,
chronicling the year’s best
releases. Plus, expanded
coverage recapturzs the
impactful trends and
happenirgs of the past
year. A collector's ssue, it
remains on the newsstand
for two weeks.

Contact:
Pat Rod Jennings

212-536-5136

Issue Date: Jan. 11

Ad Close: Dec. 17
Billboard's January 11th

issue puts a wrap on the

Year In Video. This annual
spotlight recaps 1996's
market activity and pre-
views th2 products and
trends to look for in 1€97.
Coverage also showcases
Billboarc’s year-end
charts, including Top
Video Sales, Top Video
Rentals; Top Recreational
Sports Videos. Top Health
& Fitness, Top Kid Videos,
and Top Music Videos.

Contact:
Jodie Francisco
213-525-2304

Issue Date: Jan. 11
Ad Close: Dec. 17

Cainciding with this year’s
Jaruary 9-12 CES in Las
Vegas, Billboard’s January
11th issue will focus on
the confab’s general
theme of converging tech-
nology. Coverage will
explore the merging of
the television set with

the internet and its
subsequent impact on the
consumer marketplace.
Other features will high-
light first quarter products
and preview new software
and hardware releases
set for 1997. BONUS
DISTRIBUTION AT CES.

Contact:

Ken Karp
212-536-5017

Reach Billbaared's 299,899

AMAMW ameri
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Place your
/j ad today!

~ eastmiDWEST
212-536-5004 - PH
O 212-536-5055 - FAX
KEN PIOTROWSKI
PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

913-525 2307 PH
213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

615 321 4294 PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

305-441-7976 - PH.
305-441-7689- FAX
ANGELA RODRIGUEZ

. e LN o e

< lssue Date: Jan. 18 | Issue Date: Jan. 25
I l I pm - —\-'f - |
" £ ) ~ Ad Close: Dec. 27 - Ad Close: Jan. 7 AR e
. ' B use Reety I N . ‘ _ - 613-9894-8960 - PH
 Billboard's January 18th | The annual Midem spotight | ~ Billboard's February issue ~ EH i 613-9894-89263 - FAX

™ 5 will be featured in
Billboard’s anuary 25th
issue. Previewing the expect-
ed record turnout from the

various worldwide markets

issue contains our annual
review of Canada’s market-
place. This year’s spotlight
focuses on the incustry’s
general activities, from

- contains the first of four Latin = ApMANDA GUEST
i Music Quarterlies designed =

] ta provide readers with the

. most up-to-date information -l

on the fast mOVilng SpaniSh y 44 171 323 6686 ) PH

artist development to the (including Latin America and !anguag'e mu;ic universe and 44-171-393-2314 - FAX
emergence of country Europe), this issue will also . its growing, vital markets. CHRISTINE CHINETTI
music as a Competitive h|gh||ght the Changing mar- The first in this series reports CATHERINE FLINTOFF

on the challenge of piracy in
Latin America. Coverage wil = m
also recap 1996’s market I
&ctivity in Argentina and 331-4549-2933 - PH
Chile, and debut the market- 331-4222-0366 - FAX
share chart (a new regular FRANCO'S MILLET
Latin Music Quarterly
| WESTCOASTLATN

feature). In addition, it will
look at Latin dance and

213-525-2307
DAISY DJCRET

forecast business for 1997.

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX
AKI KANEKO

| AT T W AT
39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX

LIDIA BONGUARDO

keting opportunities ir. Asia
and the different agendas of
US major labels and their
independent counterparts.
Also, look fcr a complete
run-down on the live music
activities slated for
attendees.

genre. Other features will
include profiles on
Canadian artists of interna-
tional status, their emergirg
counterparts, profiles on
multinational and indepen-
dent labels, and the radio
industry’s reaction to digital
radio technology.

Contact:
Christine Chinetti

| Contact: 44-171-323-6636 Contact:
Ken Piotrowski Pat Rod Jennings | Gene Smith

212-536-5136 212-536-5001

DrCIEE?,

MWW americanradiohisto om

212-536-5223
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THE NEW AND IMPROVED: After an 18-year marriage to longtime
friend Warner Bros., § begins a new life via his EMI-distributed NPG
label, of which he is one of its artists and serves as president and owner.
His new three-CD set, aptly titled “Emancipation” (NPG/EMI), enters
Top R&B Albums at No. 6 one week after its Nov. 19 “Emancipation
Day.”

The album’s first single, a remake of the Stylistics’ 1972 classic
“Betcha By Golly, Wow!,” received 2,349 spins for the week ending Nov.
24, according to Broadcast Data Systems. “There has been excellent
response to the single, especially when followed by the original version,”
says WBLS New York assistant PD Clay Berry. “Call-out has also been

solid from the first time we play it.”

“The setup for the album was extensive and was centered around a
Freedom Day concert on Nov. 12, which featured a worldwide simulcast
of #'s new video and a live performance picked up by more than 300 sta-
tions,” says Londell McMillan, attorney for § and an NPG executive.
A worldwide tour is scheduled to begin in early 1997.

BACK TO BACK: After debuting at No. 3 on Top R&B Albums in May

1995 with its sophomore effort,

“The Infamous” (Loud/RCA), rap act

Mobb Deep proves that it is no passing fad, as “Hell On Earth” enters
at No. 1, earning Hot Shot Debut. The set’s first single, “Front Lines
(Hell On Earth),” peaked at No. 13 on Hot Rap Singles.

IRONICALLY ENOUGH, Mobb Deep lent production skills and vocal
performances to Foxy Brown’s “Ill Na Na” (Violator/Def Jam/Mercury),
which debuts at No. 2 on Top R&B Albums. Brown’s set ties Da Brat’s
“Funkdafied” in July 1994 as the highest debut by a female rap artist
on that chart.

However, on The Billboard 200, she claims that trophy, edging out Da
Brat’s 62,000-unit No. 14 debut, to the tune of 128,000 units, earning an
entry at No. 7. Brown was able to garner significant street credibility
with voecal performances on Toni Braxton’s “You're Makin’ Me High,”

Case’s “Touch Me, Tease Me,’
two of which are from “The Nutty Professor”

"and Jay-Z's “Ain’t No Nigga,” the latter

soundtrack.

BUBBLING UNDER.

HﬂT R&B
SINGLES

x X
Blg)3 g8
z[%|g 2|22
2|59 | TITLE 2|5 | & | TITLE
£ ] 5 | £ | ARTIST (LABEL/PROMOTION LABEL) Z | = | = | ARTIST (LABEL/PROMOTION LABEL)
114 |2 | PHENOMENON 14 | 14 | § | HOW MANY EMCEES - THE DJ EVIL DEE ‘96 REMIX
ONE AND ONE (NEXT PLATEAU) BLACK MOON {WRECK/NERVOUS)
2 1 EVERYBODY'S TALKIN’ 15|10 7 RISE
AL TARIQ (KOOL FASH) (CORRECT) SANDRA ST VICTOR (WARNER BROS )
3|6 (4| WORDIZUFE 16| | 2 | HOW YA WANT IT 11 GOT IT)
POOR RIGHTEOUS TEACHERS (PROFILE) JUNGLE BROTHERS {GEE STREETASLAND JAMACAISLAND)
41715 LOCKDOWN 17|19 1o | STOMP
THE RUDE BOYS (BUCHANNAN/BELLMARK) QUINCY JONES (QWEST/WARNER BROS )
§ 19| 2 | SOMETHING I'VE NEVER HAD 18| —| 5 | TRIPPZNITE
MIKI HOWARD (ALIB/HUSH) MADD HEAD (GEFFEN)
6 | 1117 | PIECE OF cLAY 18] 13| § { WORLD wiDE
MARVIN GAYE (REPRISE/WARNER BROS.) ROYAL FLUSH {BLUNT/TVT)
7112110 MY KINDA N*GGA 0—1|17 KNOCK KNOCK
HEATHER B. FEATURING M O.P {PENDULUMEMI) SAM "THE BEAST" (CLR)
8217 THE HEIST 212011 MACK DADDY
DA 5 FOOTAZ (G FUNK/DEF JAM/MERCURY) DISCO AND THE CITY BOYZ (KRUNCH/RIP-T)
RUFF RIDE EMOTIONS
8 115 2| Fraze (BEFORE DAWN/TOUCHWOOD) 22116 | 4 | TWisTA CREATORS WAY)
10| 20| 6 | INDESTRUCTIBLE 23| | ¢ | OVER AND OVER
REIGN (H.O.L.A. RECORDINGS/ISLAND) PUFF JOHNSON (WORK/EPIC)
11118 8 BOUNCE TA DIS 24| | 1 | JACKAL SO GOOD
BIG & THE MADHOUSE CREW (ALEXA/STREET PRIDE) JACKAL THE BEAR (UNIONQUALITYAVARLOCK)
HOLDIN' ON _ KREEP
121171 3 | CEORGE BENSON (GRP) %5 17| CHING L (AMERICAN/WARNER BROS.)
1|29 AT W— Bubbling Under ists the top 25 singles under No. 100
which have not yet charted.

http://www.billboard.com
/ﬁ FOR SOUND SAMPLES ,/5

Hear free musical samples from the hottest
titles on the major Billboard albums charts

Provided by the Music Previews Network in
» Real Audio = WAY « MPEG

R&B

THE RHYTHM & THE BLUES

(Continued from page 20)

ous double release of the set, with one
version recorded in English and the
other in Spanish.

STARLIGHT: Legendary funkster
George Clinton, along with his cool-
to-the-bone cohorts the P-Funk All-
Stars, were honored Nov. 21 with a
star on West Hollywood’s RockWalk
in Los Angeles. The crew will be
inducted into Cleveland’s Rock and
Roll Hall of Fame in May 1997.

The honor comes during the 20th
anniversary of the landing of the
Mothership, an event that was wit-
nessed by thousands around the coun-
try when the act was touring in sup-
port of its landmark album “The
Mothership Connection.”

Touted as “the most sampled group
in history,” the act got a flattering
musical makeover with the recent re-
lease of Capitol’s “Greatest Funkin’
Hits,” a remix set of the some of the
act’s greatest recordings.

While the remix set and honors are
certainly prestigious, the group de-
serves a star on the Hollywood Walk
of Fame. Will it happen?

C()MING SOON: When United Art-
ists releases “Hoodlum,” the ’30s
gangster-themed movie starring Lau-
rence Fishburne,” it will feature sev-
eral recording-artists-turned-actors.
Among them are Queen Latifah,
Tony Rich. and Boyz Il Men’s
Michael MeCary. The picture will be
out in 1997.

GOODFELLAZ

(Continued from page 20)

“When consumers request the
Mint video, they receive the Good-
fellaz clip for free,” says Jones.
According to the label, the pairing
has doubled single sales since
going into effect.

In an effort to raise awareness
of the act with its female target
audience, posters, flats, and other
visually oriented promotional items
will be key at retail. In addition,
the label plans to place the act’s
album in listening posts at chains
and will encourage in-store play at
independent outlets.

Although “Goodfellaz” will be re-
leased internationally, no release
date had heen announced at press
time.

No Mickey Mouse Encounter. Ernie
and Ronald Isley stand with Mickey
Mouse following a recent performance
at Disney's Pleasure Island in Orlando,
Fla. During the show, the Isley Broth-
ers performed several songs from

“Mission To Please,” their current

Island album.

Billboard.,
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> gngEléED FRC%MM’/: [‘IEAJI%II‘\I‘/[\JL 5;&75%{?;5!{”& STORE SALES REPORTS
LLECTED, | 5 Pl 5
of| 58| Eo ;5 TITLE ioiidisiii® ARTIST
Fw L
F2 |52 | Q2| 25| LaBeL & NUMBERDISTRIBUTING LABEL
* % *NO. Tx % x
1l 1| g | NnoTiME o LiL KIM FEATURING PUFF DADDY
(C) (D) {T) UNDEAS/BIG BEAT 9B044/8G 4 wesks at No. |
(| 2 | 2 | 5 | STREET DREAMS ® NAS
(C) (D) (M) (T) {X) COLUMBIA 78409
* % % GREATEST GAINER % % %
@ 9 o 2 ATLIENS & QUTKAST
(C) (D) {T) LAFACE 24196/ARISTA
@ 7 o 2 COLD ROCK A PARTY & MC LYTE
(€) (D) (M) (T} (X) EASTWEST 64212/EEG
5 3 3 12 BOW DOWN & WESTSIDE CONNECTION
(C} (D) (T) LENCH MOB 53227/PRIORITY
6§ | 5 | 5 | 32 | POPIMP@ # DO OR DIE (FEATURING TWISTA)
(C) (D) RAP-A-LOT/NOC TRYBE 38559/VIRGIN
7 4 4 g SITTIN’ ON TOP OF THE WORLD @ & DA BRAT
(C) (T) SO SO DEF 78426/COLUMBIA
11 o 2 LET'S RIDE & RICHIE RICH
(C) (D) {T) OAKLAND HILLS 41510/DEF JAM 575774/MERCURY
9 | 65 | 5 | 10 | MUSIC MAKES ME HIGH  LOST BOYZ
{C) (M) (T) (X) UNIVERSAL 56022
12 | 10 | 4 | YOUCOULDBEMYBOD  THE ALMIGHTY RSO FEAT. FAITH EVANS
(C) (D) RAP-A-LOT/NOO TRYBE 3857 I/VIRGIN
11| 10| 8 | 14 | CAN'TKNOCK THE HUSTLE ® JAY-Z
(C) (M) {T) (X) FREEZE/ROC-A-FELLA 53242/PRIORITY
12 | 8 | 7 | 26 | HOWDOU WANT IT/CALIFORNIALOVEA @ 2PAC (FEAT KC & JOJO)
(C) (D} (M) (T) (X) DEATH ROW/INTERSCOPE 854652/ISLAND
LOUNGIN A & LLCOOL )
13 ) 1319 | 2 | () (1) DEF JAM 575062/MERCURY
DA DIP FREAK NASTY
22 | 18 | 10 | o)1y 0 HARD HOOD/POWER O1127TRIAD
@ 28 38 3 LUCHINI AKA (THIS IS IT) & CAMP LC
(C) (T) PROFILE 5458
THE FOUNDATION * XZIBIT
19 - 2 (C) (D) (T) LOUD 64708/RCA
WHAT THEY DO ® THE ROOTS
NEWD 1 | ©wmoac 19407/aerren
18 | 23] 15 | 11 | NOFEAR © ORIGINOO GUNN CLAPPAZ
(C} {T) DUCK DOWN 53243/PRICRITY
SUKI SUKI NOW D.J. TRANS
& 2 | ©mmammiupe 17020 ]
20 | 16 | 11 | 12 | WHATSLOVEGOTTODO WITHIT (FROWSUPERCOP") @ WARREN G FEAT ADINA HOWARD
(C) (D) INTERSCOPE 97008
ILLEGAL LIFE CAPONE-N-NOREAGA
21 125 | 36 | 15 | (im0 senaLTY 01774 ToMuy BOY
22 | 17 | 12 | 20 | ELEVATORS (ME & YOU) @ ® OUTKAST
{C1 D) {M) (T) (X) LAFACE 241 77/ARISTA
23 14 14 14 GET READY HERE IT COMES (IT'S THE CHOO-CHOO0) @ SOUTHSYDE B.0.1.Z.
(C) (D) (M) {T) (V) [X) LAFACE 24157/ARISTA
24 | 20 | 17 | 18 | WUHEAR THE IRMENT RENMSSINCE FROM “HGH SCHOOL HGH' @ RLAFEAT NETHOD AN § CAPPADCNNE
(C) (T) BiG BEAT 98045/AG
25 | 18 | 13 | 4 | FRONT LINES (HELL ON EARTH) © MOBB DEEP
(T) LOUD 64693*/RCA
THE LUMP LUMP © SADAT X
6 |20 | 20 4 | 0% mLouo edss0mRea o
ALL | SEE ® A+
| 2] 16 | 19 | {675) () M) x KEDAR 56003/UNIVERSAL
28 | 27 | — | 2 | PHENOMENON © ONE AND ONE
{C) (T} (X) NEXT PLATEAU 1440
SHAKE A LIL SOMETHIN'... & THE 2 LIVE CREW
3 | 2 | 18 | L o 8%
30 | 15 | 32 | 7 | THELOVESONG e BUSH BABEES FEATURING MOS DEF
(C) (T) WARNER BROS. 17586
THERAPY @ HELTAH SKELTAH
31 | 26 | 19 1 6 | (D) (M) DUCK DOWN 53250PRIORITY
WAKE UP © KILLARMY
32 35 31 8 (C) (D) (T) WU-TANG 53238/PRIORITY
EVERYBODY'S TALKIN’ AL TARIQ (KOOL FASH)
(33| NEWD 11 () (7)) coRRECT 10210
THE RHYME © KEITH MURRAY
3129 | 25 | 8 | 7 e 2005
35 | 33 | 30 | 20 | FREAK OF THE WEEK # DJ POLO FEAT. RON JEREMY
(C) (T) (X} SALMON 372
ITZSOWEEZEE (HOT) & DE LA SOUL
36 31 23 10 (C) {T) (x) TOMMY BQY 7752 e
DIRTY SOUTH & GOODIE MOB
31132 | 21 | 16 | () 0) )ah) 00 LAFACE 24173ARISTA
38 | a1 | 26 | a4 | JUSWANNACHILL ® THE LARGE PROFESSOR
{C) {D) {T) WILD PTCH 19404/GEFFEN
39 | 30 | 29 | 33 | C'MON N'RIDE IT (THE TRAIN) A ® QUAD CITY DJ'S
(€} (M) (T) (X) QUADRASOUND/BIG BEAT 98083/AG
PAPARAZZI & XZIBIT
40 | 37 | 28 | 22 | 1o m10up sasesiea
a1 39 34 16 GETTIN' IT @ TOO SHORT FEAT. PARLIAMENT FUNKADELIC
(C) DANGEROUS 42409/IVE
DEAD & GONE & M.O.P
42 36 3 9 (C) (D) {T) RELATIVITY 1568
CAN YOU FEEL ME & DRU DOWN
43 | 38 | 24 1 16 | o)) ReLATIVITY 1567
4 | 44 | 37 | 10 | MYKINDA N*GGA & HEATHER B. FEATURING M.O.
(C) {T) PENDULUM 58586/EMI
THE HEIST & DA 5 FOOTAZ
RE-ENTRY | 4 | (%5} (M) (T) G FUNKIDEF Jam 575650MERCURY
50 o 3 THROW IT UP KILLAFORNIA ORGANIZATION
(C) KILLA CALITHUG 7003/RAGING BULL
47 10 27 10 YA PLAYIN’ YASELF & JERU THE DAMAJA
(T) PAYDAY/LONDON 120100*/ISLAND
48 47 2 RUFF RIDE FRAZE
(€) (T) (X) BEFORE DAWN 105/TOUCHWOQD
NOTHIN' BUT THE CAVI HIT (FROM “RHYME & REASON") @ MACK 10 & THA DOGG POUND
NEWD 1 | (©©1m BuZZ TONE 53263/PRIORITY
RE-ENTRY 16 JUMPON IT @ SIR MIX-A-LOT

(C) (D} (T} (V) {X) RHYME CARTEL/AMERICAN 17626/WARNER BROS.

(D Records with the greatest sales gains this week. ® Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette singte. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
avallability. (V) Vinyl single avarlability. (X} CD maxi-single availability. © 1996, Billboard/BPi Communications,
and SoundScan, Inc.
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ARTISTS & MUS

-Surveying The Best Of The Season’s COmpllatlons

STOCKING STUFFERS: Wanna put
a smile on the face of the die-hard
twirler in your life this holiday season?
Treat ’em to a cute club compilation.
Not surprisingly, there are more multi-
act sets circulating now than usual. But
buyer beware—a limp, late, or filler-
laden compilation can make you look
woefully unplugged. Here’s a little help
in making the right selection.

Stateside punters may be unaware

of Azuli Records, but the U.K. indie has
been deservedly exalted elsewhere in
the world over the past five years for
consistently concocting fresh rhythm
concepts and underground trends. The
label has found a fitting U.S. vehicle in

Trilingual Vibes. H.O.L.A. artist
Reign, left, relaxes between recording

sessions for his debut album, “inde-
structible,” with producer Coati Mundi.
The album combines elements of
dance, reggae, and pop music with
lyrics sung in Spanish, English, and
patois. Boasting remixes by Armand
Van Helden, the title track is a club
smash and is starting to garner airplay
at top 40 radio. Reign will soon
embark on a national promotional tour
in support of the project.

Twisted America Records, which has
assembled 11 kickin’ anthems for “Big
Wheels Of Azuli.” You may be sur-
prised to discover that such heavily
licensed hits as “Bring Me Love” by
Andrea Mendez, “Ministry Of Love”
by Romanthony, and “A Place Called
Heaven” by Tension actually originat-
ed from this small and unassuming out-
let. Once you've been properly educat-
ed, there will be no excuse for not
scouring your fave import shop for
future Azuli releases.

Perfecto Records mogul Paul Oak-
enfold issues a firm reminder of his ini-
tial vocation as a club DJ with “Fluoro,”
a two-CD journey into his incompara-
ble mixing style. He masterfully builds
from the quasi-chilled vibe of “We're
Not Alone” by H.H.C. to the heated
frenzy of “Moon” by Virus and “Floor
Space” by Our House—ultimately
cooling off with “Revisions” by Jamie
Myerson and “Lost In Love” by Leg-
end B. The ease with which Oakenfold
blends heats is nothing short of aston-
ishing. If only he would spend a little
more time behind the decks in the U.S.

For a history lesson in the fledgling
days of house music, there’s nothing
more sharply reflective of that era than
“The House That Trax Built,” which

Dance =

TRAX
by Larry Flick

collects classics from the Chicago-root-
ed Trax Records catalog, such as “Love
Can’t Turn Around” by Farley Jack-
master Funk, “Move Your Body” by
Marshall Jefferson, “Washing Ma-
chine” by Fingers Inc., and “Your
Love” by Frankie Knuckles. We are
still grinning from the fond memories
these jams conjure up. But even better
is the realization that all of these ini-
tially unsung lads have gone on to a
greater level of clubland appreciation
and creative output.

Quirky techno/trance tastes should
be briefly sated by “Wipeout XL,” an
Astralwerks album that gathers the
cream of the electro crop for a trippy
sensory assault. You could not ask for
a better lineup of talent. Future Sound
Of London, Fluke, Chemical Broth-
ers, Underworld, Photek, Orbital, and
Leftfield offer some of their best
efforts. In all, a confrontationally ag-
gressive, brilliantly experimental set
that is not for the weak of heart.

Upon recovery from the attack of
“Wipeout XL,” calm your senses with
the spoonful of sugar that flavors near-
ly every cut on “NRG Unlimited,” the
first selection in an ongoing series of
albums showeasing the pop-leaning fod-
der of Europe. This set is worth the
money, if only for the Donna Sum-
mer/Giorgio Moroder nugget “Carry
On” and Linda Imperial’s chest-
pounding performance on “Two Out Of
Three Ain’t Bad.”

And for a splash of soul, there’s noth-
ing better than the fourth edition of
Island’s fab Rebirth of Cool series.
Executive producers Patrick Forge
and Trevor Wyatt have transformed
what was once a peek into the acid-jazz
scene into a breeding ground for fresh
new acts that defy strict categorization.

Billboard.
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Lewis Taylor shows himself to be a
vocalist of heart-rending emotional
force on “Bittersweet,” while Da Lata
combines Brazilian melodic spice with
jungle-styled breakbeats. Others mak-
ing dandy impressions here include
techno-influenced act i0, Jamaican jazz
pioneer Ernest Ranglin, and reggae
upstart star Luciano, who teams with
the Jungle Brothers for “Who Could
It Be,” a cut that, in a perfect world,
would be an R&B radio smash.

GOING FOR IT: Dance/pop newcom-
er Damion Cross has long believed
that success comes only to those who
are willing to grab for it.

Several years ago, knowing that
noted dance music impresario Charlie
Rock was hanging out backstage at
New York’s Palladium, the then under-
age Cross sneaked past security for an
introduction. “He practically jumped
me and begged for an audition,” Rock
recalls with a laugh. “And then he just
started singing. I was blown away. The
kid was good.”

Cross smiles at the memory of that
fateful night. “I’ve never been afraid to
put myself on the line for anything I
really want,” he says. “I'd always had a
lot of respect for Charlie and wanted
the opportunity to work with him. So I
went for it.”

It apparently worked. Rock immedi-
ately took the promising New York
singer under his wing, and the two
started developing material. The first
fruits of their labor is the Strictly
Rhythm single “Kissing Angels,” a jam
due at the top of '97. It’s a bold and
experimental effort in that it leans to
the far left of both the 1abel’s and
Rock’s typical sounds. Recorded with a
full live band, the infectious track rocks
with an edge that could easily appeal to
alterna-pop die-hards, while employing
the grooves needed to connect with the
club community.

“It’s a unique combination that I
believe can build a bridge connecting
the pop/rock and club worlds,” says
Rock. Cross adds that the unifying
thread is a solid song that transcends
genre classification. “I just want to
make great pop music,” he says. “The
ultimate will be having the freedom to
make an album that crosses all possi-
ble styles. It’s all inside of me—dance,
R&B, pop, rock—why can't it all be in
my music?”

Such determination bodes well for
Cross’ chances of attaining that goal. He
and Rock are fine-tuning a stack of
material. The common denominator is
hooks that linger in the mind long after
impact. “This is just the beginning,”
says Cross. “I'm looking forward to an
incredible adventure and lots of great
music.”

SURFIN’ THE NET: There are lots
of ambitious folks working to utilize the
Internet as a tool for elevating and uni-
fying the worldwide club community.
Lots of valiant and respectable efforts
are being made, but so far, none is
matching the virtually comprehensive
and reliable information and resources
offered by vybeMuZiK (http:/www.
vybemuzik.com).

We could easily fill several columns
outlining all there is to find within the

A Pet Visits NYC. Neil Tennant of Atiantic act Pet Shop Boys drew hundreds of
fans recently when he made a rare in-store promotional appearance at the newly
re-opened Tower Records outlet on New York's Upper West Side. For more than
two hours, Tennant signed copies of the group's current collection, “Bilingual.”
Look for the single release of the song “Se A Vida E” early next year. Flanking
the seated Tennant, from left, are Andrew Stone, WEA product development rep;
Mike Canter, regional marketing manager/Northeast, Atlantic; Billy DePaquale,
WEA sales rep; Suzy Hawes, Tower store manager; Lynne Poole, director of
sales, Atlantic; and Peter Galvin, VP of product development, Atlantic.

site, but we recommend that you check
it out for yourself. Be sure to put aside
at least an hour for broWwsing. There’s
a lot to explore, with plenty of oppor-
tunities for interaction with others.

Averaging approximately 1,500 visits
a day, vybeMuZiK provides frequently
updated news items, record reviews, DJ
interviews, and a top 40 chart compil-
ing the activity of record pools all over
the U.S. There is also a fairly thorough
DJ directory, listing jocks throughout
the U.S., Canada, the Caribbean, and
Europe, with detailed profiles and
updated playlists. Another of the cool-
er services is “Hard To Find,” which
aims to locate rare singles.

The new year will introduce several
intriguing fresh elements to the site.
Among them are an A&R cyberoffice,
which will try to facilitate exchanging
music between artists and labels, and a
live cyberconcert with 15 DJs.

Sounds cool, eh? Log on your com-
puter and start investigating.

BEATS'N’PIECES: In between ses-
sions for her third Mercury collection
(due in early 1997), Crystal Waters
squeezed in her first-ever remixing
effort. She teamed up with Richard
Payton and Doug Smith to tweak Dru

Hill’s current single, “Tell Me,” with a
fresh dance flavor. The results are quite
strong—strong enough, in fact, to leave
us wondering if the enigmatic diva is
considering a new side career.

Warm congrats to Domestic Records
president Stephanie Smiley and Wade
Randolph Hampton on the birth of
their gorgeous son, Holmes Hugh
Hampton, Oct. 10 in San Francisco.
Smiley says that the lad is already dis-
playing a natural affinity for
drum’'n’bass music. Hmmmm . . . won-
der when he'll start gurgling on singles
for Domestic.

As if welcoming an addition to the
family is not hectic enough, Smiley and
Hampton have just launched Faster
Bamboo, a local store designed to pro-
vide hard-to-find cutting-edge music
and underground club info.

As for Domestic, the label continues
its goal of forging a mainstream pres-
ence for electronic music with “Modus
Operandi,” the latest 12-inch from Dal-
las act Symbiosis. A preview of the
album “Clandestine Electronic Subcul-
ture,” the track offers a stimulating dis-
play of keyboard wizardry and the kind
of intelligent and complex melody con-
struction we’d love to hear on other
electronic efforts.
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Racing For Bucks. The third annual Mark Collie Celebrity Race for Diabetes
Cure and celebrity auction raised more than $400,000 for diabetes research.
Shown at the auction, from left, are Ronnie Dunn (the race’s winner); Kix Brooks
(who finished second); NASCAR driver Sterling Marlin; Collie; BMI director of
writer/publisher relations Joyce Rice; Aaron Tippin (who finished third); Randy
Nelson, marketing plans director for event sponsor Eli Lilly and Co.; and David

Hall, cable network senior VP for Gaylord Entertainment.

B BY CHET FLIPPO

NASHVILLE—When Kathy Mattea
went into the studio for a lollow-up
album to 1994’s successful “Walking
Away A Winner,” nothing happened.

“I sat down and listened to some
songs,” she suvs, “and I realized that I
had been working so hard that my well
was empty. So I went to [Mercury
Nashville president Luke Lewis] and
said, ‘I can make this record now, but
you won’t care, and [the fans} won’t
care.”” Lewis, she says, told her, “Take
your time and call me when you’re
ready.”

Then, inspiration struck in the form

Nashville Home To Dead Ringer Band;
Country Fans Making Voices Heard

ONE OI° THE great privileges of working in this indus-
try is the chance to see truly great performers and per-
formances. One such moment came recently when 14-year-
old LeAnn Rimes joined septuagenarian Eddy Arnold for
a duet of “The Cattle Call” on TNN’s “Prime Time Coun-
try.” That song was a No. 1 Billboard country hit for Arnold
in 1955, and Rimes included it on her debut album as an
obvious mark of respect for Arnold and for country music’s
history. This is a man whose first No. 1 country single
(“What Is Life Without Love”) came 49 years ago and
charted into the early ‘80s. Arnold, who was once the most
popular performer in country music and who was voted
into the Country Music Hall of Fame in 1966, remains a
dignified icon of the genre and a living hridge to its past. I
had a similar feeling about
Australia’s Dead Ringer
Band when [ saw it make
its U.S. debut Nov. 20 for an
industry crowd at BMIL.
The act’s ethereal sound
suggests a hrand of coun-
try music that developed in

e "n
aSAvIie
a parallel universe. The S ;w\g

members’ obvious love for

the genre and its traditions ™ |
was evident, and watching
them explore Nashvilie and
the Row for the first time
was a gentle reminder to
me of all that's good about our music. It’s a true family
band, made up of dad Bill Chambers, mom Diane, daugh-
ter Kasey, and son Nash. Mayor Phil Bredesen made
them honorary Nashvillians. They're here for two weeks.

STILL MAD AS HELL: The letters labels are getting
from country fans around the nation who are mad as hell
about the state of the music are from the same group of
activists that put up the Davis Daniel billboard here this
month (Nashville Scene, Billboard, Nov. 30). A sample from
one unsigned letter: “You people are ruining country musie!
What in the hell are you doing? Evidently, you are trying
to force all the country artists to fit your pop mold, and I'm
afraid that this crap can’t work with the funs of country
musie.”

ON THE ROW: Gospel singer Bill Gaither’s New Year’s
Eve show at the Charlotte (N.C.) Coliseum has already
sold out. That’s 23,698 tickets . . . Lonestar will perform
the New Year’s Eve show at the Wildhorse Saloon here . . .
Mila Mason will spend the first half of December per-
forming for U.S. troops in England, Turkey, Italy, and Ger-
many . . . Nashville’s Baptist Hospital is naming its region-
al heart center after one of country music’s most enduring
families. The Mandrell Heart Center honors sisters Bar-
bara, Louise, and Irlene Mandrell and their parents,

by Chet Flippo

Irby and Mary. The family’s long association with the
facility began with Irby’s heart surgery there 22 years
ago. At the ceremony, the Mandrells announced the begin-
ning of a yearlong education campaign on CPR training
. Lorianne Crook and Charlie Chase will return to
TNN in January as hosts of a new weeknight country show:
“Today’s Country” will premiere Jan. 6; the one-hour news
and feature program will air Mondays and Thursdays.

OUR CONDOLENCES to family and friends of Bruce
Honick, who died Nov. 22. Honick, who began his career
in entertainment journalism at Billboard sister publication
Amusement Business, was chief correspondent for Coun-
try Weekly (see Lifelines, page 76) . .. Amy Smith-Heinz
joins Harlan Howard
Songs as songplugger . . .
Doyvle Brown, who has
been a songplugger for
PolyGram Music for 21
years, is leaving the com-
pany to pursue other
interests . .. The Song-
writers Guild of America
joins the Nashville Hu-
mane Assn. in presenting
“Jingle Bell Mock™ Tues-
day (3) at 328 Perfor-
mance Hall. The show,
which benefits the Hu-
mane Assn., features leading publishing personalities per-
forming parodies of songs from their catalogs. There will
also be a silent auction of stuffed animals that have been
autographed by country artists ranging from George
Strait to Faith Hill.

The renewed interest in yodeling following LeAnn
Rimes’ “Blue” inspired yodeler supreme Margo Smith to
issue “Back In The Swing: Margo Smith Yodeling Project.”
It includes a 10-song CD, an instruction tape, and a book.
She has also donated one of her stage costumes to the Coun-
try Music Hall of Fame. Her motto these days is “Put your
glottal to the throttle” . .. Boxing promoter Don King has
made his first Nashville music deal. He ran into Hank
Williams Jr. at a local steakhouse and came away with an
original Hank Jr. song, “I'm Gonna Knock You Out,” and
commitments from the singer to perform the song at a Jan.
11 fight in the new Nashville Arena and to sing the nation-
al anthem at a Mike Tyson/Evander Holyfield rematch
... Sports figure Terry Bradshaw has recorded a gospel
duet album with Jake Hess, “Terry And Jake,” for Spring
House Music Group. Jerry Crutchfield produced. The duo
reports a successful in-store at a Philadelphia Wal-Mart . ..
Mark Chesnutt will be the CMT showcase artist for Jan-
uary . .. Anita Hogin is a new partner in International
Artist Management . .. Tracy Lawrence will produce an
album for Rich McCready.

of a book. “I got hold of ‘The Artists’
Way,” a spiritual workbook by Julia
Cameron, and I ended up doing a
workshop with her—it’s a little like a
way to point your compass. This was at
a time when I wasn't quite sure what
to do. At a time when country music is
getting bigger and bigger and more
and more com-
mercial, I knew
that 1 couldn’t just
ride the crest of
that wave. That
felt wrong to me. I
felt I had to make
a record that was
about me and
about spirituality
and creativity and
how they’re really the same thing. That
really influenced deep down the songs
I chose.”

The result is “Love Travels,” a col-
lection of spiritual songs that is due
Feb. 4. Writers include Janis Ian, Gil-
lian Welch, Lionel Cartwright. Jim
Lauderdale, and Jerry Lynn Williams.
The album is co-produced by Mattea
with Ben Wisch, and collaborators
include Phil Keagy, Michael MeDonald,
Suzy Bogguss, Kim Richey, and classi-
cal buassist [cdgar Mever.

“T wasn’t looking for angel songs,”
Mattea says, “but I found them. I
turned down ‘10,000 Angels,” which
was a hit for Mindy McCready, because
it just didn’t feel right for me. I had
turned down ‘Wild Angels’ for the
same reason.”

When it came time to pick the sin-
gle, Mattea and the label debated be-
tween the title cut and the Welch/
David Rawlings cut “455 Rocket.”

“It was a tough decision,” she says.
“We wanted to put out ‘Love Travels.’
but if T don’t have a certain amount of
exposure out there, then no one will
know I have an album out. We thought
that it would probably be best to come
with the thing that seems the most
likely, although ['455 Rocket’] is really
different too. But the idea is to get the

MATTEA

T
s

A Raye Of Platinum. Epic artist Collin Raye’s first four albums have been certi-

Kathy Mattea Shows Her Spirit

Singer Shows New Direction On Mercury Set

ball rolling and see. I've been really
lucky beiore and had albums go gold
with only one top 10 single, but you
have to be pragmatic.”

“455 Rocket” will be released as a
single Jan. 17. John Grady, Mercury
Nashville senior VP of sales, says the
proximity of the album and single
release dates is intentional. “We're
going a little bit against the grain by
not putting a lot of space between the
single release and the album,” he says.
“With an established artist, I like for
them to start selling right away. I'll
come in behind radio |promotion| and
prop it up at retail.

“January and February are good
times to release because immediately
atter Christmas, people want to get rid
of the records that didn’t work. So
there’s not much of a product glut, and
there’s still money in the marketplace.”

He says that the label will concen-
trate on Mattea’s {an base and will do
direct mailing, in addition to stocking
the album at listening posts.

“She has gone in a new direction,”
Grady says. “This is a very interesting
new musical direction, and she has a
strong, loyal fan base waiting for it.”

Her strongest markets, he adds, are
Chicago, Philadelphia, New York,
Boston, Cleveland, San Francisco,
Denver, Minneapolis/St. Paul, and
Washington, D.C.

“Those are the markets we go to
first,” he says. “We'll use local inde-
pendent press in each market to an-
nounce her release. It'’s tried and true.
She gets into those markets once a
vear, and she’s a very retailer-friendly
artist. We have a sales base ot 200,000
to start with, and we want to grow it
from there.’

Mercury VP of promotion Larry
Hughes says, “Radio always says it
wants something different. and we
hope this is it.”

WGAR Cleveland PD Denny Nugent
received an early album copy along
with an edited version of the title cut.

(Continued on puge 31)

fied platinum by the Recording Industry Assn. of America. Shown at the presen-
tation, from left, are Sony Music Nashville executive VP/GM Allen Butler, Sony

Music Nashville executive VP Paul Worley, Raye, Epic Nashville senior VP Doug
Johnson, and Sony Music Nashville sales and marketing senior VP Mike Kraski.
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KATHY MATTEA SHOWS HER SPIRIT

COUNTRY
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by Wade Jessen

MORE OR LESS: Alan Jackson shoots to No. 1 on Billboard’s Hot Coun-
try Singles & Tracks, as “Little Bitty” (Arista) reaches that pinnacle with
just seven weeks of airplay, making it the youngest release in the top 10. In
fact, Tracy Lawrence’s “Is That A Tear” (Atlantic) is the only top 20 title
that’s spent fewer weeks on that chart. Lawrence’s song is awarded Air-
power stripes, rising 21-17 in its sixth week. (Airpower is awarded to
records attaining 3,200 detections for the first time.) '

“Little Bitty” is the lead single from Jackson’s “Everything I Love” set,
which moves 2-1 on Top Country Albums, with an increase of more than
13,000 units. Travis Moon, music director at KEEY Minneapolis, says that
“Little Bitty” shouldn’t be dismissed as a novelty song and that it will enjoy
longer popularity than is common for similar releases. Moon says, “We're
not experiencing burn on this [song] at all. It’s fun without being annoy-
ing, and that’s why it’s succeeding.”

Meanwhile, Mike Owens, director of field promotion at Arista/Nashville,
says, “This is one of Alan’s fastest-moving radio singles ever, because it's
so real and so country. But what’s most exciting is that all the tastemakers
have told us this is Alan’s best album yet.” Owens says he’s confident that
“Little Bitty” will control the No. 1 position for more than one week.

HALLMARKS: Jackson’s song is the lead horse in a songwriting renais-
sance for Tom T. Hall, country music’s leading yarn spinner for more than
30 years. Although Hall’s renewed presence may not materialize into an
all-out revolution, it certainly suggests a revisitation of his style that’s more
than coincidental, particularly amid widespread criticism of an overall
homogenous sound from the Nashville assembly line.

Hall’s signature is also on Deryl Dodd’s “That’s How I Got To Memphis”
(Columbia), an affectionate cover of Bobby Bare’s 1970 recording. Dodd’s
reading of Hall’s blind-love anthem rises 59-54 on our airplay list, and Billy
Ray Cyrus included Hall’s “Harper Valley PT.A.” in his “Trail Of Tears”
set (Mercury), released earlier this year.

Hall’s songs are alive with everyday imagery and have often tapped into
the American social conscience. In 1968, at the height of the turbulent
women’s movement, Jeannie C. Riley spent three weeks at No. 1 on Hot
Country Singles with “Harper Valley PT.A.,” a keen and highly commer-
cial diatribe on small-town hypocrisy, which also rose to No. 1 on the Hot
100.

Hall almost singlehandedly revitalized the storytelling style in country
music during the oft-criticized “Nashville sound” era, when the rock’n’roll
invasion had all but rendered fiddles and steel guitars passé on Music Row.
As a writer, Hall’s first chart success came in 1964, when Jimmy C. New-
man’s “D.J. For A Day” peaked at No. 9 on Hot Country Singles. By Hall’s
own admission, his career as a recording artist was spawned primarily as
a vehicle for exposing his songs. However, Hall’s deadpan delivery of mate-
rial, ranging from humorous to controversial, from poignant to inventive,
proved to be a formidable mixture. Between 1967 and 1986, Hall charted
52 titles on Hot Country Singles, including eight in the top 10, six in the
top five, and seven at No. 1.

While some may look upon Jackson’s “Little Bitty” as a little ditty, it's wor-
thy of a loftier perch. Hall has again entered the everyday, blue-collar con-
sciousness, reassuring us that in our burgeoning, impersonal world, being a
“regular Joe” still has dignity and is a life station worthy of celebration.

(Continued from page 29)

“We played the title song, ‘Sending Me
Angels,” ‘Further And Further Away,
and ‘If That's What You Call Love’ and
got real good responses on all of those.
I’'m very positive on the album, but we
weren't sure about the single.”

KSAN San Francisco music director
Richard Ryan says that his station
“loves the single. It’s what Kathy does
best. She has always done well in our
market, in the whole Bay Area.”

Hughes says he’s been working with
Huntsman Entertainment here to
develop an “artist feature kit” on Mat-
tea. “We’'ll have her record different
vignettes on each song with an out-cue
in CD form to send to radio, along with
lists of questions so stations do their
own interviews and make it sound
localized. And we’ll include generic lin-
ers, holiday greetings, and different
IDs.”

He says Mercury also plans to have
Mattea on the syndicated program
“After MidNite With Blair Garner”
and will take her on a consultants’ tour.
“We'll also do a world premiere on SJS
Entertainment,” he notes, adding that
the label is still debating whether to do
a live satellite broadeast or send CDs
to radio. “We did both with Terri
Clark,” he says.

Hughes says he also plans a series
of teaser postcards to go to radio. Five
mailings will go out, he says, and Mat-
tea will be identified by name only on
the last one. The cards will read, “On
Friday, Jan. 17, a voice very familiar to
your audience returns.”

“We're going to show that she is very
important to this label,” Hughes says.
“If [‘455 Rocket’] is seen by radio as a
potential hit, then we'll have done 80%
of our work.”

Tower Records Nashville country
music buyer Mike Gionet says he
can’t wait for the album. “We love the
woman here. She’s a very consistent
seller. She has a big, loyal core audi-
ence. Kathy appeals to more than the
average country audience. I think
she’s very respected by her audi-
ence.”

Mattea says her audience is varied.
“It’s kids to older people,” she says.
“My perception is that my core audi-
ence is people like me; people in their
30s and 40s who are trying to find their
place in the world and are through
their crazy years. They’re building a
life and grew up on music that con-
nected with them. A lot of us grew up
on '60s and '70s songs by thoughtful

songwriters and still crave that.

“At one point,” she continues, “I real-
ized that every record that I've put out
since my first hit, every studio album
that I've done, has gone gold. When
country was dying the first time and
they proclaimed its death, and then it
came back and went way up and be-
came pop music, and now that the num-
bers have fallen off again—through all
of that, it didn’t really change a lot of
things for me. I didn’t go way up, and

I didn't go way down. It’s been very
steady.

“This is really adult country. It's not,
‘Hey baby, let’s go party.’ It’s music for
people who listen to the lyrics and who
think about life. I think there’s a lot to
be said about honesty. People sense
when you're doing something from an
honest place.”

Mattea is managed by Titley/Spald-
ing & Associates and is booked by the
William Morris Agency.

Price congratulate Nashwville fiddler Mark O'Connor and cellist Yo-Yo Ma on the
success of the album “Appalachia Waltz" (also with bassist Edgar Meyer).
Shown, from left, are O’Connor, Ma, Williams, and Price.

,&gh :

A Holiday Happening. “A Sam’s Place Christmas Special” will air on TNN Dec.
9 at 8 p.m. EST. Featured on the special, from left, are Hal Ketchum, Steven Cur-
tis Chapman, Alison Krauss, Amy Grant, and host Gary Chapman.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.} Sheet Music Dist.

72 AIN'T GOT NOTHIN' ON US {Wamer-Tamerlane, town, ASCAP/Fame, BMI) WBM

BMI/New Works, BMI/Warner Bros., ASCAP/).E. Robin- 12 FRIENDS (That's A Smash, BMI)

songs, ASCAP) WBM 68 GOD BLESS THE CHILD (Loon Echo, BMI/Zomba,
42 ALL 1 DO IS LOVE HER (Acuff-Rose, BMI/MCA, ASCAP) WBM

ASCAP/Delta Kappa Twang, ASCAP) HL/WBM 63 GOING, GOING, GONE (Sixteen Stars, BMI/Sony/ATV

35 AMEN KIND OF LOVE (MCA, ASCAP) HL
38 ANOTHER YOU, ANOTHER ME ({Irving, BMI/Baby
Dumplin’, BMI/Blue Sky Rider, BM!) WBM 9
75 BETTER LOVE NEXT TIME (Howlin’ Hits, ASCAP/Square
West, ASCAP/EMI April, ASCAP) HL/WBM 34
13  BIG LOVE (Warner-Tamerlane, BMI) WBM 58
26 BURY THE SHOVEL (Great Cumberland, BMI/Fugue,
BMI/Windowcheese, ASCAP/Arms Songs, ASCAP) WBM® BMI) HL/WBM
29 CHANGE MY MIND (Zomba, ASCAP/Bull's Creek, BMI) 57 HEARTBROKE EVERY DAY (Longitude, BMI/August
WBM Wind, BMI/San Jeaquin, BMY/Rio Zen, BMI/Cam King,
59 CHEROKEE BOOGIE (Fort Knox, BMI/Trio, BMI) HL/WBM BMI/Sneaky Moon, BMI)
55 DO YOU WANNA MAKE SOMETHING OF 1T (Little Big 19 HER MAN {Irving, BMI/Colter Bay, BMI) WBM
Town, BMI/American Made, BMI/BMG, ASCAP/Trailer 37 HIGH LOW AND IN BETWEEN (Tom Coltins, BMI) WBM

Tree. BMI/AIl Over Town, BMI/New Wolf, BMI/Little Big
Town, BMI/American Made, BMI) HL/WBM
GOODNIGHT SWEETHEART (Sony/ATV Cross Keys,
ASCAP/Sony/ATV Tree, BMI/Thanxamillion, BMI1) HL
HALF WAY UP (Blackened, BMI) WBM

BMI/BTK, BMI/Girl Next Door, BMI/Wamer-Tamerlane,

Trash, ASCAP/Slow Train, ASCAP) HL/WBM 8 | CAN STILL MAKE CHEYENNE (O-Tex. BMI/Hit Street,
22 EVERYBODY KNOWS (August Wind, BMI/Great Broad, BMI) HL

BMI/Georgian Hills, BMI/Longitude, BMI) WBM 20 | CAN'T DO THAT ANYMORE (Yee Haw, ASCAP/WB,
74 EVERY COWBOY'S DREAM (Sony/ATV Tree, BMI/That's ASCAP) WBM/HL

A Smash, BMI/Sony/ATV Cross Keys, ASCAP/Kim 69 | DON'T CARE IF YOU LOVE ME ANYMORE (Sony/ATV
Williams, ASCAP) Tree, BMI/Raul Malo. BMI) HL

4 EVERY LIGHT IN THE HOUSE (Irving, BMI/Colter Bay, 46 | MEANT TO DO THAT (Peermusic, BMI/Warner-Tamer-
BMI) WBM lane, BMI/Pollywog, BMI/Socan, BMI} WBM

2 THE FEAR OF BEING ALONE (Rick Hall, ASCAP/Water- 52 IRRESISTIBLE YOU (Sony/ATV Cross Keys, ASCAP) HL

HAVE WE FORGOTTEN WHAT LOVE IS (EMI Blackwood,

17 1S THAT A TEAR (Alab Band, ASCAP/Wild Y,
ASCAP/Miss Blyss, ASCAP/Lac Grand, ASCAP) WBM

27 IT'S A LITTLE TOO LATE (EMI Blackwood, BMI/Songs Of
Jasper, BMI/The Fat Rat, ASCAP/EMI April, ASCAP/WB,
ASCAP) HL/WBM

41 IT'SALL IN YOUR HEAD (Hamstein Cumberland,
BMI/Baby Mae, BMI/Give Reese A Chance, BMI) WBM

48 | WOULDN'T BE A MAN (BMG Songs, ASCAP/PolyGram
Int’l, ASCAP/Sengs De Burgo, ASCAP) HL

73 JUST WHEN | NEEDED YOU MOST (Wamer Bros..
ASCAP/Fourth Floor, ASCAP/Terra Form, ASCAP) WBM

50 KING OF THE WORLD (Warner-Tamerlane, BMI) WBM

62 KISS THE GIRL (Walt Disney, ASCAP/Wonderiand, BMI)

HL

16 LET ME INTO YOUR HEART (Why Walk, ASCAP)

24 LIKE THE RAIN (Blackened, BMI) WBM

1 LITTLE BITTY (Hallnote, BMI) WBM

11 LONELY TOO LONG (Bash, ASCAP/Coctermo,
ASCAP/Biue Water, ASCAP/BMG, ASCAP) HL

10 LOVE IS STRONGER THAN PRIDE (Maypop. BMI/Wild-
country, BMI/Makin' Chevys, BMI/Sydney Erin, BMI)
WBM

53 LOVE WORTH FIGHTING FOR (EMI April, ASCAP/K-
Town, ASCAP/EMI Blackwood, BMI/Ticket To Ride,
BMI/Warner-Tamerlane, BMI/Mac Truk, BMI) HL/WBM

70 MACARENA (COUNTRY VERSON) (Rightsongs,
BMI/SGAE, ASCAP) HL/WBM

31 MAMADON'T GET DRESSED UP FOR NOTHING
(Seny/ATV LLC, BMI/Buffalo Prairie, BMI/Showbilly,
BMI/Don Cook, BMI) HL

51 A MAN THIS LONELY (Sony/ATV Tree, BMI/Showbilly,
BMI/Still Working For The Man, BMI)

33 MAYBE HE'LL NOTICE HER NOW (Big Giant, BMI/WB,

BMI} WBM
15 MAYBE WE SHOULD JUST SLEEP ON IT (Noosa Heads,
BMI/Emdar, ASCAP/Texas Weilge, ASCAP) WBM
44 ME T0O (Songs Of PolyGram Int'l, BMI/Tokeco Tunes,
BMI/Wacissa River, BMI/CMI, BMI)
25 MORE THAN YOU'LL EVER KNOW (Post Oak, BMI) HL
14 NOBODY KNOWS (Hitco, BM/Joe Shade, BMI/Longi-
tude, BMI/D'jonsongs, BMI/EiI Blackwood, BMI}
CLM/HL/WBM
7 ONE WAY TICKET (BECAUSE | CAN) (Warner-Tamer-
lane, BMI/WB, ASCAP/Global Normad, ASCAP) WBM
47 POLITICS, RELIGION AND HER (Hamstein Cumber-
land, BMI/Baby Mae, BMI/MEA, ASCAP/Brother Bart,
ASCAP/Sold For A Song, ASCAP) HL/WBM
5 POOR, POOR PITIFUL ME (Wamer-Tamerlane,
BMI/Dark Room, BMI) WBM
21 PRETTY LITTLE ADRIANA (Eenefit, BMI) WBM
60 REMEMBER WHEN (Wamer-Tamerlane, BMI/Casa
Vega, BMI/Flying Dutchman, BMI/Words By John,
ASCAP/WB, ASCAP) WBM
30 THE ROAD YOU LEAVE BEHIND (0id Desperados,
ASCAP/N2 D, ASCAP)
32 RUNNING OUT OF REASONS TO RUN (Zomba,
BMI/AMR, ASCAP/Sierra Home, ASCAP) WBM
61 SHE'S TAKEN A SHINE (Mike Chapman, ASCAP/Bayou
Liberty, ASCAP/All Nations, ASCAP/Emdar, ASCAP/Full
Keel, ASCAP/Texas Wedge, ASCAP)
SHE WANTS TO BE WANTED AGAIN (BMG, ASCAP) HL
SOMEBODY TO LOVE YOU Sony/ATV Cross Keys,
ASCAP/Four Sons, ASCAP/Delbert McClinton, BMI) HL
36 STARS OVER TEXAS (Sony/ATV Cross Keys, ASCAP/SLL,
ASCAP/Sony/ATV Tree, BMI/Terilee, BMI) HL
3 STRAWBERRY WINE (Longitude, BMI/August Wind,

88

BM/Great Broad, BMI/Georgian Hills, BMI) WBM

66  SWINGIN' DOORS (Sony/ATV Tree, BMI/Careers-BMG,
BMI/Zomba, BMI) HL/WBM

6 THAT OL' WIND (Feelbilly, BMI/Breon’s Island,

BMI/Major Bob, ASCAP/No Fences, ASCAP) WBM

23 THAT'S ANOTHER SONG (High Steppe, ASCAP/High
Seas, ASCAP/Acuff-Rase, BMI/Locust Fork,
BMI/Sony/ATV Tree, BMI) HLWBM

18 THAT'S ENOUGH OF THAT (MCA, ASCAP/Sweet Dlivia,
ASCAP/Famous, ASCAP/WB, ASCAP) HL/WBM

54 THAT'S HOW I GOT TO MEMPHIS (Unichappell.
BMIMorris, BMI/Tom T. Hall, BMI/John D. Lent, BMI)
HL/WBM

49 VIDALIA (EMI Blackwood, BMI/Ty Land, BMI/Starstruck
Writers Group, ASCAP/Mark D., ASCAP) HL

65 WE ALL GET LUCKY SOMETIMES (Sony/ATV Cross
Keys, ASCAP/Four Sons, ASCAP/Chrysalis, ASCAP/Stone
Angel, ASCAP) HL/WBM

39  WHAT IF JESUS COMES BACK LIKE THAT (August
Wind, 8MI/Longitude, BMi/Hendershot, BMI/Sydney Erin,
BMI) WBM

67 WHAT WILL YOU DO WITH M-E (Cro-Jo, BMI/Dennis
Morgan, BMI) WBM

71  WHEN COWBOYS DIDN'T DANCE (Music Genests,
ASCAP/Pepe Morchips, BMI)

43 WHERE CORN DON'T GROW (Tem Collins, BMI/Murrah,
BMI) WBM

28 WOULD | (Starstruck Writers Group, ASCAP) HL

45 YOU CAN'T STOP LOVE (Wamer-Tamerlane, BMI/Marty
Party, BMI/Songs Of PolyGram, BMI/Seven Angels, BMI)
HL/WBM

64 YOU JUST GET ONE (Benefit, BMI/New Don,
ASCAP/New Hayes, ASCAP) WBM
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4 % PATSY CLINE A7 mMCA 12* (7.98/12.98) 12 GREATEST HITS | 250 17 | 16 REBA MCENTIRE A’ MCA 4979* (7.98/12.98) GREATEST HITS | 288
5 4 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, voL. 1 | 102 18 9 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 16
6 6 | JOHN BERRY CAPITOL NASHVILLE 32663 (10.98/15.98) O HOLY NIGHT | 3 19 | 19 | REBA MCENTIRE A’ MCA 10994 (10.98/15.98) . READ MYMIND | 8
1 7 DOLLY PARTON @ COLUMBIA 46796/SONY (5.98 EQ/9.98) HOME FOR CHRISTMAS 36 20 22 GARTH BROOKS A ' CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES 55
8 8 ALAN JACKSON @ ARISTA 18736 (10.98/15.98) HONKY TONK CHRISTMAS | 22 2 21 GEORGE STRAIT A’ MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 288
9 — | THE TRACTORS ARISTA 18805 (10.98/15.98) HAVE YOURSELF A TRACTORS CHRISTMAS 1 2 17 THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 286
10 18 GEORGE STRAIT A MCA 5800'(2.98/6.98) MERRY CHRISTMAS STRAITTO YOU | 39 23 15 BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 9
1 11 SHANIA TWAIN @ MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN n 24 | 24 GEORGE STRAIT A? MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 284
12 13 ALABAMA A RCA 17014 (7.98/11.98) ALABAMA CHRISTMAS 38 25 L KENNY ROGERS & DOLLY PARTON A’ RCA 15307 (9.98/15.98) ONCE UPON A CHRISTMAS 35
13 20 KATHY MATTEA MERCURY NASHVILLE 518059 (9.98 EQ/13.98) GOOD NEWS 9 Catatog albun;s are older titles which are registering significant sales. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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G OTEE G ROWS INTO C H RISTIAN BO UTIQU E re 7(7);np'iled from a_national sample of retail store and rack sales  SoundScan
] . £ | 218, reports collected, compiled, and provided by 1L
(Continued from page 12) o | 5 |g%| TITLE
] _ . Z | 3 |25/ LABEL & NUMBER/DISTRIBUTING LABEL ARTIST |
very confident.” Grits album in February, Elwood says, !
Elwood admits that McKeehan's vis-  the label is excited about “Small Talk,” *x & NO.1 & & |
ibility as a member of de Talk has its ~ a children’s album slated for release  |(TD)[ 2 | 3 | STRICTLY THE BEST SEVENTEEN VARIOUS ARTISTS
pros and cons. “I would daresay it’'s  next summer that was written and pro- TV XPERIENCE ' BOUNTY KILLER
been a blessing and a curse,” he says  duced by McKeehan, Collins, and 2 | 1|1 guntap 1461TVT £ -
good-naturedly. “It’s opened a ton of  writer/producer Mark Heimerman. 3 | 3| 3 | STRICTLY THE BEST EIGHTEEN VARIOUS ARTISTS
doors, [but] there hasn’t not been a “I think as adults we tend to under- VP 1490 3
meeting I've been in where I've had to  shoot the market,” Elwood says of the 4 | 4 | 72| BOOMBASTIC A SHAGGY
say at one point, ‘If you want to_talk to  tendency of some children’s r?ojects to 5 | 5 | 20| MAN WITH THE FUN MAX PRIEST
de Talk, then you have to call their man-  talk down to their audience. “We want VIRGIN 41612
agement’ or ‘No, this isn’t a way to get  to shoot above them a little bit and make 6 | 6|79 | NATURAL MYSTIC BOB MARLEY & THE WAILERS
de Talk involved in this project.” One  a good, quality album, spin it off into a RUEE GONGI5221033/SPAND)
way or another, someone tries to work  ’90s version of ‘Fat Albert,” and do a car- 1 712 5§ﬁ§é.E GOLD 1996 WEREOSHE RIS
- de Talk into the picture, whatever 'm toon series that ends with the theme 5 | 54 | THE BEST OF VOLUME ONE UB40 |
talking about. I could go in there and  song and a good moral theme. We've [N=/| ~ | VIRGIN 41009 =
talk about Grits, and they’d start talk-  been talking to people akout the TV end D| 10|z JSA(‘))Ultol}LMIGHW- THE FORMATIVE YEARS VOL. 1 BOB MARLEY
ing about de Talk. I need to constantly  of it for almost a year now.” — —
keep getting people to concentrate on Elwood says that he, Collins, and 10 |11 {29 E(')@Ew%u I:'SE MOUNTATN VARIGUSYERMISTIS
Gotee in the discussion.” McKeehan have had “tons of surprises” 11 | 8 | 16 | LOVE FROM A DISTANCE BERES HAMMOND
Looking ahead to 1997, Gotee will  asthey’ve developed their label, but that | =~ | VR 805 =
continue to push the new Out Of Eden  none of them would exchange the expe- 12 | 12 | 55 | THE BEST OF-VOLUME TWO UB40
project, as well as move into the next  rience for anything. “It’s an exhausting T 1 TIL SHILOH BUJU BANTON
P i it afari’s “V. 5 T 13131
phase of marketing Christafari’s “Val-  process, but it's the most rewarding LOOSE CANNON 524119*/ISLAND
ley Of Decision.” In addition to the new  thing to do,” he says. 14 | 14 | 28 | VALLEY OF DECISION CHRISTAFARI
GOTEE 4501
148 BAD BOYS A INNER CIRCLE even
BIG BEAT 9226 1/AG san ta ge ts
= 5 = %k NO.1 & & ‘ | a great holiday album with clas-
Gree @ddm; Same fbaf /Mad, Beit ﬂ/uce L el L J ;| CELTIC CHRISTMAS 1t VARIOUS ARTISTS | sics and new recordings from
¢ T I; T Pl ord \ 2 WINDHAM HILL 11192 3 weeks at No. 1 some of the biggest names in
all Toll Free To Place Orders 21 | RIVERDANCE BILL WHELAN blues and soul.

BN ) : CELTIC HEARTBEAT 82816/AG B
] [ L] o/ i 87 THE BEST OF THE GIPSY KINGS @ GIPSY KINGS
¢ AN NONESUCH 79358/AG

aa/,t:.' 718-658-3573 Py I . ° &ETRES;JIQ‘WERVE 7_ VARm with contributions from

SANTIAGO "THE CHIEFTAINS :
- - 5 N 8 | rea VICTOR 68602 B | b.b. klng
‘ ; CELTIC CHRISTMAS VARIOUS ARTISTS
R|E:LY VTHE BST NEW) DART RECORDS 60350 4 hadda brOOkS
. THE MASK AND MIRROR @ LOREENA MCKENNITT
AsL%ort[eg é\rgssts 106| \waRNER BROS. 45420 BB - _Charles brpwn
A 3 | A CELTIC HEARTBEAT CHRISTMAS VARIOUS ARTISTS jesse belvin
CELTIC HEARTBEAT 82929/AG _ o G 1 h . t
MAIN BRANCH: 89-05 138th Street, Jamaica, NY 11435 Tel: 718-291.7058 , | FESTIVAL OF LIGHT VARIOUS ARTISTS jo nn)} VlVln er
IN FLORIDA; 5893 S.W. 21st St.. W. Hollywood. Florida 33023 Tel: 305-966-4744 Fax: 305-966-8766 SIX DEGREES 531069/ISLAND R .
57 | TIERRA GITANA GIPSY KINGS !Owe" Ll H
NONESUCH 79399/AG - issac hayes
11 1 | SPIRITCHASER DEAD CAN DANCE
4AD 46230/WARNER BROS, .- _ ;|
12 5 | ANTHOLOGY 1 1984-1996 NA LEO PILIMEHANA g
— NA LEO PILIMEHANA 82003 - - aISO ava"ab'e fromA
WORLD CHRISTMAS VARIOUS ARTISTS | | : ]
(AD|NEWS | Vo a U seomsicapiioL R Pointblank: I
14 CELTIC SPIRIT VARIOUS ARTISTS Best Of Blues Guitar

‘ ) ™ mE R N, 1 1 9 NARADA 63929 | q

‘ L] — — — Fender 50th Anniversary
| i; i; CESARIA EVORA CESARIA EVORA :

| E A E M u s I c 15 13 58 NONESUCH 79379/AG ! Gurtar Legends

FREE CATALOG. SAME DAY MAIL. BEST PRICE

! TOP BLUES ALBUMS.

| call toll free to place an order cinmlank
1.800.917.2880 | * % NO.1 % * i AC
| GOOD LOVE! JOHNNIE TAYLOR | s
fax.718.284.5763 1 1| 26 | maLaco 7480 11 weeks at No. 1 1 ;7‘?etz
EA ¥
2 2 | 56 (E;PFIQC 66]-2E1§'T HITS @ ) ?TEVIE RAY VAUGHAN & DOUBLE TROUBLE | soul.
@ 3 |6t A TRIBUTE TO STEVIE RAY VAUGHAN VARIOUS ARTISTS |
e U [P EPcE7599 i
EAST 4 | 4|55 | LEDBETTER HEIGHTS ® KENNY WAYNE SHEPHERD |
|t GIANT 24621/WARNER BROS. = -
COAST 5 | 5 | 23 | JUST LIKE YoU KEB' MO’
MEEIg B e OKEH 67316/EPIC [H
& |® 10 2 HELP YOURSELF PEGGY SCOTT-ADAMS
| MISS BUTCH 4003/MARD! GRAS - =
7 6 |67 | FROM THE CRADLE A ERIC CLAPTON
| DUCK/REPRISE 45735/ WARNER BROS. o - J
EYE 8 7119 | A PIECE OF YOUR SOUL STORYVILLE
| CODE BLUE 82921/AG ] . -
@ 14|32 ' LIVE! THE REAL DEAL BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND)
featuring e | SILVERTONE 41543/JIVE B
S L e ST | BLUE DROPS OF RAIN COREY STEVENS
BOUNTY KILLER 10 9|1 EUREKA 77053/DISCOVERY - = = _§
BEENIE MAN 11 | 8 | g7 | KEB' MO’ KEB' MO’
SPRAGGA BENZ | OKEH 57863/EPIC B
12 | 12| 34 THE ALLIGATOR RECORDS 25TH ANNIV. COL. VARIOUS ARTISTS
MERCILESS ALLIGATOR 110/111
TERROR FABULOUS ey 13 | 11|67 | BLUES ® JIMI HENDRIX
LADY SAW LP CASS AND CD 14 | 13 | 39 | PHANTOM BLUES ) TAJ MAHAL 3,
import and export PRIVATE MUSIC 82139 i hnp://ww_\/v.ylrgmrecords.con?
Mimber of R L L iy st o Focords stk RE-ENTRY }I;ISSSENO'I';IIBxLIIJE!SLIUGI;:IS49 VARIOUS ARTISTS ©1996 Virgin Records America, Inc.
785 Rogers Avenue, Brookiyn, New York 11226. PR
REGGAE MUSIC O Albums wih th test sal thi k. ® Recording Industry Assn. Of America (RIAA) certificatior fes of 500,000
RID 11, 718.284.5538 fax. 71,234,553 e e e L e
- - albums available on cassette and CD. *Asterisk indicates vinyi available indicates past and present Heatseekers tities
1996, Billboard/BPI Communications and SoundScan, Inc
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Notas

™M

by Johm Lannert

YOMO KNOWS NAVIDAD: Every year, record labels put
out a full plate of holiday albums. Truth be told, few of these
discs are as exciting as actually watching the holiday sea-
son come to a close.

Then, faster than you can blurt out “Bah, humbug!,”
along comes “Celebremos Navidad” (Ashé/Rounder) by
cuatro virtuoso Yomo Toro. An absolutely jubilant clutch
of mostly original Christmas-oriented songs, “Celebremos
Navidad” reflects the musical and cultural Yuletide hap-
penings in a country where exuberant Christmas festivities
are taken very seriously—Puerto Rico.

Toro expertly melds a variety of homegrown rhythms
onto the spry paeans of the season called aguinaldos. Beau-
tifully interwoven harmonies backing Jerry Medina’s
urgent phrasing and Toro’s shimmering musicianship
anchor piquant tales that alternate between witty tales of
romantic mischief and moving hymns of a better future.

Balancing the vocal numbers are three extremely tasty
instrumentals, one a gorgeous salsa take of the time-hon-
ored standard “The Christmas Song.”

While the language and music of “Celebremos Navidad”
will connect strongly with those of Puerto Rican ancestry,
Toro establishes an overriding joyous vibe that evokes those
yearly warm and fuzzy feelings known by many through-
out the world as “holiday cheer.”

MEXICO NOTAS: On Nov. 15, PolyGram Mexico shipped
a greatest-hits compendium by Pedro Fernindez called

“Deseos Y Delirios.” The 13-song package contains four
No. 1 Mexican hits by the ranchero star, plus the previous-
ly unreleased title track.

BMG is putting out two double-CD greatest-hits sets by
Juan Gabriel and Rocio Direal. Both albums are titled
“Grandes Exitos.” In addition, BMG is set to ship a double
album by Gabritl and Durcal in February *97. One dise will
contain duets by the artists; the other will feature only
Gabriel.

Betsy Pecanins, the most important soul/blues singer
in Mexico, has put out a 10-song compendium of classic
Beatles songs, “Solo Beatles” (BMG), which was also the
name of her touring show in 1994. Produced by Rosino
Serrano, the album was released with the financial sup-
port of Pecanins’ friend Laura Esquivel, author of noted
novel “Como Agua Para Chocolate.”

Ten years after moving to Europe, where he has tri-
umphed, Mexican tenor Ramén Vargas has returned to
his native country, where his star continues to shine. Ear-
lier this year, PolyGram released “La Suite De Agustin
Lara,” which contains classics by the legendary composer
set to a classical tone. Vargas backed the album with a sold-
out show at Mexico City’s Auditorio Nacional. Now Sony
Classical has dropped “Navidad Desde México,” a compi-
lation of traditional Mexican holiday music.

Vargas performed music from the album Nov. 25 at Mex-
ico City’s Palacio De Bellas Artes. Vargas is scheduled to
perform Dec. 15-16 at Auditorio Nacional.

After 86 albums—the last of which, “Corridos Auténti-
cos,” was certified gold (100,000 units sold)—Ramén
Ayala, “el rey del acordedn,” returns with his latest Sony
album, “Arrancame El Corazén.” Ayala has been busy on
other fronts as well. He has produced new albums by his
son Ramoén Ayala Jr., Lorenzo de Montecarlo (both with
Sony), and Los Renegados Del Norte, a teenage norterio
quartet brought to Sony by Ayala.

(Continued on page 36)
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140 N.W. 22 Avenue, Miami, Florida 33125 ¢ Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

T | COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
z DATA SYSTEMS' RADIO TRACK SERVICE. 98 LATIN MUSIC STATIONS ARE ELEC-
«| «|g |®k TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
24 o) Q| €< | ARTIST TITLE
2|52 | ~Z | 2G| LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER)
* % *NO. 1% *x *
@ 4 5 4 | ENRIQUE IGLESIAS & TRAPECISTA
FONOVISA 1 week at No. R.PEREZ-BOTLA (R.PEREZ-BOTUA)
2 2 ) g | SELENA ¢ SIEMPRE HACE FRIO
EMI LATIN J.HERNANDEZ.Q PRODUCTIONS (C.SANCHEZ)
3 3 B g | GRUPO LIMITE EL PRINCIPE
POLYGRAM LATINO J.CARRILLO (ALAZAN)
4 5 4 13 | AMANDA MIGUEL & AMAME UNA VEZ MAS
KAREN/POLYGRAM LATINO D.VERDAGUER (D.VERDAGUER ANAHI)
5 1 1 10 | MARCO ANTONIO SOLIS & RECUERDOS, TRISTEZA Y SOLEDAD
L | FONOVISA o _MASOLIS (M.ASOLIS)
@' ) 3 10 | CHAYANNE ¢ SOLAMENTE TU AMOR
| SONY D.POVEDA,H.S._BATT (D.POVEDA.H.S BATT) |
@l i 10 4 LOS TIGRES DEL NORTE NO PUDE ENAMORARME MAS
- 1 FONOVISA E.HERNANDEZ (T.BELLO)
6 B 7 | CRISTIAN ESPERANDOTE
FONOVISA D.FREIBERG (A.B.QUINTANILLA Il R VELA)
@ 12 9 .5 | MICHAEL SALGADO PALOMITA BLANCA
JOEY J.5.LOPEZ (VALENZ)) |
LOS MISMOS NI COMO AMIGOS
11 17 3 EMI LATIN LOS MISMOS (M.E.CASTRO)
1ml!l il s g | ANA BARBARA @ YA NO TE CREO NADA
FONOVISA s J AVENDANO LUHRS (M.E CASTRO)
12| 10 7 13 | EMMANUEL ¢ AMOR TOTAL
POLYGRAM LATINO _~ M.ALEJANDRO (M.ALEJANDRO)
(13| 15| 12 3 BRONCO EL GOLPE TRAIDOR
| FONOVISA B BRONCO.M.A.SANCHEZ (R LOPEZ GARZA)
14 | 14| 11| 1o | LOS TEMERARIOS ¢ CUANDO FUISTE MIA
FONOVISA AANGEL ALBA (A.ANGEL ALBA)
151 16 | 2 4 | LUIS MIGUEL ¢ COMO ES POSIBLE QUE A MI LADO
WEA LATINA L.MIGUEL,K.CIBRIAN (L.MIGUEL A.ASENS),K.CIBRIAN)
BANDA MACHOS CHIQUITA BONITA
7B 8 | Fonovisa B.LOMELI (1.D1AZ)
VICTOR MANUELLE VOLVERAS
@ |3 8 | son S.GEORGE (M.DELGADO)
18 3 3l 5 | LOS REHENES SECRETOS QUE NO SE CUENTAN
FONOVISA __L.TORRES S.GUZMAN (J.TORRES S.GUZMAN)
1910 20| 19 3 | EROS RAMAZZOTTI ¢ LA AURORA
ARISTA/BMG E.RAMAZOTTI (E.RAMAZZOTT) A.COGLIATTL,L.GUILLEN, | SANCHEZ BORI)
I 28 | — 2 | SPARX ¢ EL CORRIDO DE JUANITO
FONOVISA__ T.MORRIE (TMORRIE)
LA MAFIA UN SUSPIRO
a2 ] 2% 3 | sow M.LICHTENBERGER JR. {H.D.RODRIGUEZ
BOBBY PULIDO ¢ ENSENAME
2 | 18| 2 | 12| piow £ ELIZONDO (8.PULIDO)
@ 8| - 2 NOEMY MENTIRAS
FONOVISA J.CAVAZOS, F.ZUNIGA (L FATAELLO,D.ROMO)
29 | 34 7 GRACIELA BELTRAN ¢ PALOMA TRISTE
EMI LATIN R GUADARRAMA (M.MARROQUIN)
35 1 35 3 | GRUPO BRYNDIS POR ESTAR PENSANDO EN TI
EMI LATIN NOT LISTED (NOT LISTED)
THALIA GRACIAS A DIOS
2% | 2% | 3 3 | emuan _ O.LOPEZ (). GABRIED) _|
PAUL ANKA & RICKY MARTIN DIANA
NEWD ! GLOBO/SONY H.GATICA (PANKA)
EDDIE GONZALEZ NECESITO
NEWD | | SONY T.GONZALEZ (E.GONZALEZ,J.R. GONZALEZ)
TITO ROJAS AMIGO
NEWD ! M.P J.MERCED (J.MERCED)
30 | 19 | 13 5 | JESSICA TE FELICITO
ARIOLA/BMG M.CORREA (FBARRIENTOS)
SORAYA & QUEDATE
315 | 8 s POLYGRAM LATINO R.ARGENT,PVAN HOOKE (SORAYA)
DAVID LEE GARZA Y LOS MUSICALES AMORES SIN IGUAL
NEWD 1 EMI LATIN NOT LISTED (A.GUILLERMO)
33 | 30 { 30 6 EZEQUIEL PENA MUJER TE SIGO AMANDO LOCAMENTE
FONOVISA . M.A.SOLIS (). LMORALES)
34 | 31 | 39 | 15 | EDDIE GONZALEZ EL DISGUSTO
SONY T.GONZALEZ H.FIORES (C.REYNAJ
35 | 23 | 25 | 11 | JENNIFERY LOS JETZ ¢ PURA DULZURA
EMI LATIN _ A.QUINTANILLA JR..B.MOORE (R.GARZA)
36 | 37 | 24 | 14 | LOS PALOMINOS & DUELE EL AMOR
SONY M.LICHTENBERGER JR.(J.SEBASTIAN)
MARCO ANTONIO SOLIS ASI COMO TE CONOCI
NEW > ! FONOVISA M.ASOLIS (M.A SOLIS)
GILBERTO SANTA ROSA NO QUIERO NAREGALA'O
NEWD ! SONY J.LUGO,G.SANTA ROSA (PVASQUEZ) _|
36 | 21 5 OLGA TANON MI ETERNO AMOR SECRETO
WEA LATINA M.A.SOLIS (M.ASOUS) |
| JERRY RIVERA UNA Y MIL VECES
NEW D ! SONY S.GEORGE (D.POVEDA)
POP ‘ TROPICAL/SALSA REGIONAL MEXICAN
28 STATIONS 17 STATIONS 57 STATIONS

1 AMANDA MIGUEL KAREN/POLY-
GRAM LATINO  AMAME UNA..
2 CHAYANNE SONY
SOLAMENTE TU AMOR
3 CRISTIAN FONOVISA
ESPERANDOTE
4 EMMANUEL POLYGRAM LATI-
NO AMOR TOTAL
5 ENRIQUE IGLESIAS FONO-
vIsSA TRAPECISTA
6 EROS RAMAZZOTTI
ARISTABMG LA AURORA
7 LUIS MIGUEL WEA LATINA
COMO ES POSIBLE QUE..
8 SORAYA POLYGRAM LATING
QUEDATE
9 THALIA EMi LATIN
GRACIAS A DIOS
10 EDNITA NAZARIO EMI LATIN
LLOVIENDO FLORES
11 MARCOS LLUNAS POLYGRAM
LATINO ERES MI...
12 LAURA PAUSINI WEA LATINA
LAS COSAS QUE VIVES
13 RICKY MARTIN sony
BOMBON DE AZUCAR
14 ANA GABRIEL sONY
NO TE HAGO FALTA
15 PAUL ANKA & RICKY MARTIN
GLOBO/SONY_ DIANA

1 VICTOR MANUELLE sony
VOLVERAS
2 JERRY RIVERA sONY
UNA Y MiL VECES
3 LALO RODRIGUEZ EMI LATIN
JAMAS OLVIDES
4 TITO ROJAS m.P
AMIGO
5 GILBERTO SANTA ROSA
soNy  NO QUIERO..
6 JESSICA ARIOLA/BMG
TE FELICITO
7 JOHNNY RIVERA RMM
TIEMPO DE ESTUDIANTE
8 LU1IS DAMON WEA LATINA
ME NIEGO A ESTAR SOLO
9 KARIS COMBO
ESA NENA NO ME QUIERE
10 MICHAEL STUART RMM
IMAGINANDO TU AMOR
11 SERGIO VARGAS
BARCO'S/BMG NI TU NI YO
12 JAILENE EMI LATIN
COMO TE EXTRANO
13 GRUPOMANIA sONY
LINDA ES
14 DOMINGO QUINONES RMM
LA MUERTE DUELE.
15 TONY VEGA RMM
HAREMOS EL AMOR

1 GRUPO LIMITE POLYGRAM
LATINO EL PRINCIPE
2 SELENA EMI LATIN
SIEMPRE HACE FRIO
3 LOS TIGRES DEL NORTE
FONOVISA NO PUDE.
4 MICHAEL SALGADO JOEY
PALOMITA BLANCA
5 LOS MISMOS EMI LATIN
N COMO AMIGOS
6 ANA BARBARA FONOVISA
YA NO TE CREO NADA
7 BRONCO FONOVISA
EL GOLPE TRAIDOR
8 BANDA MACHOS FONOVISA
CHIQUITA BONITA
9 ENRIQUE IGLESIAS roNO-
visa TRAPECISTA
10 MARCO ANTONIO SOLIS
FONOVISA RECUERDOS,.
11 LOS TEMERARIOS FONOVISA
CUANDO FUISTE MIA
12 LOS REHENES FONOVISA
SECRETOS QUE NO SE.
13 SPARX FONOVISA
EL CORRIDO DE JUANITO
14 BOBBY PULIDO EMI LATIN
ENSENAME
15 LA MAFIA soNY
UN SUSPIRO

() Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain

700 detections for the first time. If two records are tied 1n number of pla
below the top 20 are removed from the chart after 26 weeks. © 1996

ys, the record being played on more stations is placed first. Records
illboard/BPt Communications, Inc.
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(Coniinued from page 34)

GUNS N’ PLATINO: October’s top
certification act in Argentina is Guns
N’ Roses’ 1991 album “Use Your Ilu-
sion IT” (BMG), which has gone quintu-
ple-platinum, according to that coun-
try’s recording industry trade group
CAPIF.

Following are the October certifica-
tions by CAPIF. Gold discs are award-
ed for album sales of 30,000 units; plat-
inum albums are for sales of 60,000
units.

PLATINUM

“Big Ones” (double-platinum), Aero-
smith (BMG).

“Simpsons Sings The Blues” (double-
platinum), various artists (MCA).

“Jagged Little Pill,” Alanis Moris-
sette (Warner).

“La Historia Sigue,” Patricia Sosa
(EMI).

“MTV Unplugged,” Charly Garcia
(Sony).

“MTV Unplugged In New York,”
Nirvana (MCA/BMG).

“Nevermind,” Nirvana (MCA/BMG).

“Greatest Hits,” Sumo (Sony).
“Yerbabuena,” Pericos (EMI).

GOLD

“Amigos,” Paul Anka (Sony).

“Yo, Me, Mi, Contigo,” Joaquin
Sabina (BMG).

“Soda Stéreo Unplugged,” Soda
Stéreo (BMQG).

“El Jorobado De Notre Dame,”
soundtrack (EMI).

“La Musica De Las Tres Marias,”
Las Tres Marias (Sony).

“In Utero,” Nirvana (BMG).

REGIONAL ROUNDUP: Longtime
industry executive Roberto “Chacho”
Ruiz, who recently joined EMI Ar-
gentina, is expected to be named its
president within the next few days.
BMG U.S. Latin has signed Cristian
as part of a joint-venture deal with
BMG Ariola Mexico. Curiously, Crist-
ian’s single “Esperandote” (Fonovisa)
is lodged in the top 10 of Hot Latin
Tracks, even though the album from
which it was taken, “EIl Deseo De Oir
Tu Voz,” has long since departed the
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upper reaches of The Billboard Latin
50.

HTYV has signed a three-year agree-
ment with direct-to-home (DTH) firm
Sky Entertainment Services. The DTH
launch, slated for Sunday (1), will allow
HTV to be seen in Mexico for the first
time.

A standout cast of Arista/Latin
artists is taping the “Puro Tejano
Christmas Special” on Wednesday (4)
in San Antonio, Texas. Among the per-
formers are Flaco Jiménez, La
Diferenzia, Nydia Rojas, Joel Nava,
and Rick Orosco. The special is sched-
uled to air Dec 15 and Dec. 22 on the
half-hour, syndicated TV show “Puro
Tejano.” A one-hour edition of the spe-
cial has been sold to 20 stations.

In the delightful film “That Thing
You Do!,” which takes place in 1964, the
Wonders’ manager, Mr. White (played
by Tom Hanks), is mapping out future
plans for the suddenly hot rock’n’roll
band when he suggests that the group
record—si sefior—a Spanish-language
version of the film’s titular hit single.
Maybe Play-Tone/Epic Soundtrax
should have cut a Latino single, espe-
cially since “That Thing You Do!”
appears stuck in the 40s on the Hot 100.

Assistance i preparing this column
was provided by Marcelo Ferndndez
Bitar in Buenos Aires and Teresa
Aguilera i Mexico City.

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org) Sheet Music Dist.
4 AMAME UNA VEZ MAS (Diam, BMI/Anahi Magic,

ASCAP)

29 AMIGO (Copyright Control)

32 AMORES SIN IGUAL (D L Garza, BMI}

12 AMOR TOTAL (Copyright Control}

37 ASI COMO TE CONOCI (Crisma, SESAC)

16 CHIQUITA BONITA (Zomba Golden Sands, ASCAP)

15 COMO ES POSIBLE QUE A MI LADO (Copyright
Control)

14 CUANDO FUISTE MIA {(ADG. SESAC)

27 DIANA (Chrysalis Standards, BMI)

36 DUELE EL AMOR (Vander, ASCAP)

20 EL CORRIDO DE JUANITO (Striking, BMI}

34 EL DISGUSTO (Marfre, BMI}

13 EL GOLPE TRAIDOR (BMG Songs, ASCAP)

3 EL PRINCIPE (Copyright Control)
22 ENSENAME (Sniper, ASCAP)
8 ESPERANDOTE (Phat Kat, BMI/Lone Iguana, BMI/EMi

Blackwood, BMI)

26 GRACIAS A DIOS (BMG Songs, ASCAP)

19 LA AURORA (EMI Btackwood, BMI)

23 MENTIRAS {Coigems-EMI, ASCAP)

39 MIETERNO AMOR SECRETO (Mas Latin. SESAC)

33 MUJER TE SIGO AMANDO LOCAMENTE (Copyright
Control}

28 NECESITO (Pig Haus, BMI)

10 NI COMO AMIGOS (Copyright Control}

7 NO PUDE ENAMORARME MAS (TN Ediciones, BM!}
38 NO QUIERO NA'REGALA'O (Morro, BMI)

24 PALOMA TRISTE (Copyright Control)

9 PALOMITA BLANCA (Zomba Golden Sands, ASCAP)
25 POR ESTAR PENSANDO EN TI (Copyright Control)
35 PURA DULZURA (Ruben Garza, BMI)

31 QUEDATE (Yami, BMI)
5 RECUERDOS, TRISTEZA Y SOLEDAD (Crisma,
SESAC)
18 SECRETOS QUE NO SE CUENTAN (Edimonsa, ASCAP)

2 SIEMPRE HACE FRIQ (Peermusic, BMI)

SOLAMENTE TU AMOR (Peermusic, ASCAP/NMB,
ASCAP)

30 TE FELICITO (Unimusica, ASCAP)

1 TRAPECISTA (Fonomusic, SESAC)

40 UNAY MIL VECES (Peermusic, ASCAP)

21 UN SUSPIRG (Copyright Control)

17 VOLVERAS (Telearte)

11 YA NO TE CREO NADA (Fonomwsic, SESAC)
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Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by

x

i § % E § 3 | ARTIST 1ABEL & NUMBER/DISTRIBUTING LABEL TITLE

* & & HOT SHOT DEBUT * % *
(1)| NEWP | JULIO IGLESIAS CoLuMaia 6789950NY TANGO
2 )| B SELENA EMI LATIN 53585 ~ SIEMPRE SELENA

2 23 | LOS DEL RIO ARIOLA 37587/BMG MACARENA NON STOP |

* & & GREATEST GAINER & & *
7 | 6 | GRUPO LIMITE porvaram LATING 533302 BB PARTIENDOME EL ALMA
| 5 | 3 | 56 | ENRIQUE IGLESIAS A FONOVISA 0506 ENRIQUE IGLESIAS
6 5 | 87 | GIPSY KINGS @ NONESUCH 79358/AG THE BEST OF THE GIPSY KINGS
4 | 15 | LUIS MIGUEL wea LATiNA 15947 NADA ES IGUAL...
6 73 VARIOUS ARTISTS ARIOLA 31388/BMG MACARENA MIX
8 4 | MICHAEL SALGADO JotY 8558 G DE BUENAS RAICES

GRUPO LIMITE POLYGRAM LATINO 527434

POR PURO AMOR

SHAKIRA sony 81795 [H

PIES DESCALZOS

GILBERTO SANTA ROSA sONY 82020

ESENCIA

LOS MISMOS EM;LATIN 53581 G

JUNTOS PARA SIEMPRE |

SELENA A’ EMi 34123/EMI LATIN

DREAMING OF YOU

OLGA TANON wea LATINA 13667 BB

NUEVOS SENDEROS

LAURA PAUSINI WEA LATINA 15726

LAS COSAS QUE VIVES

17 9 BRONCO FONOVISA 6052

HOMENAJE A LOS GRANDES GRUPOS

I I I
|
.
-
N
o
o

1 JULIO IGLESIAS COLUMBIASONY
TANGO
2 L0S DEL RIO ARIOLA/BMG
MACARENA NON STOP
3 ENRIQUE IGLESIAS FONO
VisA ENRIQUE IGLESIAS
4 GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS
5 LUIS MIGUEL WEA LATINA
NADA ES IGUAL...
6 VARIOUS ARTISTS
ARIOLA/BMG MACARENA MIX
7 SHAKIRA sONY
PIES DESCALZOS
8 SELENA EMVEMI LATIN
DREAMING OF YOU
9 OLGA TANON WEA LATINA
NUEVOS SENDEROS
10 LAURA PAUSINI WEA LATINA
LAS COSAS QUE VIVES
11 MARCO ANTONIO SOLIS
FONOVISA EN PLENO VUELO
12 GIPSY KINGS NONESUCH/AG
TIERRA GITANA
13 RICKY MARTIN soNY
A MEDIO VIVIR
14 CAFE TACUBA WEA LATINA
AVALANCHA DE EXITOS
15 THALIA EM! LATIN
EN EXTASIS

1 GILBERTO SANTA ROSA
SONY ESENCIA

2 TITO ROJAS M.P
HUMILDEMENTE

3 MANNY MANUEL MERENGA-
Z0/RMM AUTENTICO

4 MARC ANTHONY RMM
TODO A SU TIEMPO

5 GLORIA ESTEFAN EF
MI TIERRA

6 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS

7 GISSELLE RCABMG
A QUE VUELVE

8 LA MAKINA J&N/EM! LATIN
LA MAKINA...A MIL

9 JERRY RIVERA sONY
FRESCO

SONY

10 ALBITA CRESCENT MOON/EP
DICEN QUE

11 DLG SR GEORGE/SONY DLG

12 JESUS ALEMANY HANNI
BAL/RYKODISC CUBANISMO!

13 JUAN LUIS GUERRA 440
KAREN/POLYGRAM LATINO
GRANDES EXITOS

14 VARIOUS ARTISTS MAX
CHUPACABRAS MIX

15 VICTOR MANUELLE SONY
VICTOR MANUELLE

15 18 MARCO ANTONIO SOLIS @ Fonovisa 0512 BB EN PLENO VUELO
21 5 LOS HURACANES DEL NORTE FONOVISA 6053 VERDADES NORTENAS
NEWD | TITO ROJAS MP 6199 HUMILDEMENTE
21 16 30 JENNIFER Y LOS JETZ EMmI LATIN 38242 DULZURA
22 19 | 37 GIPSY KINGS NONESUCH 79399/AG TIERRA GITANA
23 14 5 MANNY MANUEL MERENGAZO 82034/RMM AUTENTICO
24 22 EMILIO EmI LATIN 37765 QUEDATE
25 | 23 | 67 | MARC ANTHONY RMM 81582 TODO A SU TIEMPO
26 18 | 10 | BOBBY PULIDO EMI LATIN 38229 ENSENAME
27 | 27 | 31 | LOS TIGRES DEL NORTE FONOVISA 6049 UNIDOS PARA SIEMPRE
28 | 24 | 43 | LOS TUCANES DE TIJUANA EMI LATIN 36384 MUNDO DE AMOR
29 26 | 179 | GLORIA ESTEFAN A EPIC 53807/SONY MI TIERRA
30 | 30 | 62 | RICKY MARTIN soNY 81651 A MEDIO VIVIR
| 31 | 25 | 61 | GLORIA ESTEFAN @ EPiC 67284/SONY ABRIENDO PUERTAS
32 | 31 3 GISSELLE RCA 40851/BMG A QUE VUELVE
33 28 3 CAFE TACUBA wea LATINA 16718 AVALANCHA DE EXITOS |
4| B 13 LOS PALOMINOS sONY 82012 DUELE EL AMOR
@ 39 | 49 | MICHAEL SALGADO JOEY 3427 EN CONCIERTO
RE-ENTRY LA MAKINA J&N 52417/EMi LATIN LA MAKINA...A MIL
37 32 | 58 | THALIA Emi LATIN 36850 EN EXTASIS
38 | M 5 VARIOUS ARTISTS max 2027 LATINOS IN DA HOUSE
46 5 LOS TEMERARIOS FONOVISA 6057 CAMINO DEL AMOR
40 37 8 ANA GABRIEL s0NY 82013 VIVENCIAS
41 | 36 | 140 | SELENA A Em: LATIN 28803 AMOR PROHIBIDO
42 | 35 16 MAZZ EMI LATIN 37433 MAZZ MARIACHI Y TRADICION
| 43 | 45 | 74 | JULIO IGLESIAS SONY81604 LA CARRETERA |
44 42 10 ANA BARBARA FONOVISA 9449 AY, AMOR
I 45 38 14 JERRY RIVERA s0NY 82017 FRESCO
RE-ENTRY INTOCABLE EMJ LATIN 37449 LLEVAME CONTIGO
| 47 | 41 | 178 | LUIS MIGUEL A WEA LATINA 75805 ROMANCE |
48 | 40 | 12 | RICARDO ARJONA sONy 82011 SI EL NORTE FUERA EL SUR
NEWD | EXTERMINADOR FONOVISA 9457 VOL. 1-CORRIDOS PERRONES
. NEWD) DI BLASIO ARIOLA 41828/BMG GRANDES EXITOS

1 SELENA EMI LATIN
SIEMPRE SELENA
2 GRUPQ LIMITE POLYGRAM LAT]
NO PARTIENDOME EL ALMA
3 MICHAEL SALGADO JoEY
DE BUENAS RAICES
4 GRUPOQ LIMITE POLYGRAM
tATING POR PURO AMOR
5 LOS MISMOS EMI LATIN
JUNTOS PARA SIEMPRE
6 BRONCO roNovisA HOMENA-
JE A LOS GRANDES GRUPOS
7 LOS HURACANES DEL
NORTE FONOVISA
VERDADES NORTENAS
8 JENNIFER Y LOS JETZ EmI
LATIN DULZURA
9 EMILIO EMI LATIN QUEDATE
10 BOBBY PULIDO EM! LATIN
ENSENAME
11 LOS TIGRES DEL NORTE FONC
visA UNIDOS PARA SIEMPRE
12 LOS TUCANES DE TIJUANA
EMI LATIN MUNDO DE AMOR
13 LOS PALOMINOS SONY
DUELE EL AMOR
14 MICHAEL SALGADOQ JOEY
EN CONCIERTO
15 LOS TEMERARIQS FONOVISA
CAMINO DEL AMOR

“ TROPICAL/SALSA REGIONAL MEXICAN

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi
cation for sales of 500,000 units. & R!AA certification for sales of 1 million units. Greatest Gainer shows
chart's largest unit increase. [ indicates past and present Heatseeker titles.
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by Lisa Collins

PLATINUM STRIKES AGAIN: With Platinum
Entertainment’s announcement last month of its $29
million acquisition ol Intersound Inc., CEO Steve
Devick says that he’s on target with his goal of build-
ing the nation’s largest gospel music record company.
The Downers Grove, 111.-based company, whose gospel
music arm is CGI Records, acquired distribution
vights for Tyscot in April and became a 50/50 joint-
venture partner with House of Blues Musie Co. in
August.

“I think this latest acquisition makes us flat-out the
biggest,” notes Devick, “if you don’t count Kirk
Franklin, who's almost an industry by himself. And
the synergies of the acquisition wili only make us
more effective in the marketlplace.’

The Roswell, Ga.-based label’s gospel lineup
includes James Hall & Worship & Praise, William
Becton & Friends, the Mighty Clouds Of Joy, the
Florida Mass Choir, the Dallas-Fort Worth Mass
Choir, the New Jersey Mass Choir, Slim & the
Supreme Angels, lona Locke, Bishop Paul Morton,
DeLeon Richards, and Viekie Winans. CGI's roster
includes Allen & Allen, Calvin Rhone, Walter Whit-
man & the Soul Children, the Christianaires, Wit-
ness, and the L.A. Mass Choir, but its biggest source
of gospel revenue is the catalog acquired with the 1993
purchase of Light Records, boasting the early works

of the Winans, the Hawkins Family, Vickie Winans,
and Commissioned, as well as the bulk of the classic
work by contemporary gospel pioneer Andraé
Crouch.

Intersound will continue under the leadership of
Don Johnson and the tentative banner of CGI/Inter-
sound as a subsidiary of Platinum, with mainstream
distribution through PolyGram and Christian distrib-
ution through Platinum’s wholly owned Light Distri-
bution. And while no major personnel changes are
expected, CGI's gospel stalf will be relocated to Inter-
sound’'s Roswell oflices.

RII)ING HIGH: The Georgia Mass Chaeir is viding
the crest of prerelease publicity surrounding Touch-
stone Pictures’ “The Preacher’s Wife.” The choir,
which backs Whitney Houston in the film, recently
joined her for the opening number of “Celebrate The
Dream—-50 Years Of Ibony Mugazine.” which aired
on ABC TV Nov. 28, and is slated to perform at the
film’s New York premiere Dec. 9. Also on tap is a tap-
ing for the Dec. 14 “Saturday Night Live.”

“Never before has an existing choir been included
to this degree in the promotion of 4 major film
release,” reports founder Milton Biggham.

Biggham is also pleased to report that pre-orders
are at an all-time high on the choir’s newly released
“Greatest Hits” collection. The project features 12
of the group’s biggest hits, including the most-
requested “Come On In The Room,” which was tiaken
ol the marketplace four to five yvears ago due to lit-
igation.

Several cuts, including “Hold On, Help Is On The
Way” and “Joy” (written by Kirk Franklin), were also
featured in the movie, l‘imlly, there is one new selec-
tion, “He’s All Over Me,” a remake ot Bishop Jeff
Banks’ 1994 hit. (We are sorry to report that Banks
has been very ill.

by Jvn Macnie

INI“INITI‘Z THY VAST DOMAIN: Over the past few
years, all sorts ol seasonal dises have stacked up in the jazz
retail racks. It’s become de ryueur for jazz labels to put
together holiday packages to extend their artists’ visibili-
tv. This vear's offering has several high points, and in the
short time that the dises have heen out, some titles have
really proved successful.

As usual, vocalists have an edge on instrumentalists.
Rosemary Clooney 's “White Christmas” from Coneord is
a treat; SoundSean reports that 3.200 units have sold since
its Sept. 17 release. The label stresses its roster on “A Con-
cord Juzz Christmas 2.” The tone of the various-artists dise
ranges from the gargantuan sound of Maynard Ferguson
& Big Bop Nouveau's “Christmas Medley” to Nnenna
Freelon’s hushed “Spiritual Medlev.”

Verve’s “Juzz For Joy” takes a more modern approach
with trad material and has sold 1,000 copies since Oct. 15,
SoundScan reports. The vocalists are formidable. Betty
Carter, Shirley Horn, and Abbey Lincoln examine stan-
dard Christmas tunes with the help of Christian Mc¢Bride,
Roy Hargrove, and Stephen Scott.

On the contemporary jazz side, Metro Blue’s “World
Christmas” (with 1,000 pieces sold thus far), offers up some
rarities. Joshua Redman and Marcus Miller plugin and
collaborate on “God Rest You Merry Gentlemen,” and
Dianne Reeves and Mino Cinelu unite for a funky take

n “The Twelve Days Of Christimas.”

GRP moves away from its usual funk sound, offering
David Benoit's “Remembering Christmas.” It’s a delicate,
acoustic, swinging date that has sold 1,000 copies since it
streeted Sept. 24. Guests include Ear] Klugh, John Pati-
tueei, Harvey Mason, and the venerable Dave Brubeck,

who duets with Benoit on “Hark, The Herald Angels Sing.”

Speaking of treats, it’s not every day that Brubeck cuts
a solo dise (1994's “Just You Just Me”—his first in more
than three decades—must have exhilarated the pianist).
Telare’s “Christmas,” released Sept. 17, finds the master
alone once more, essaying everything from “Greensleeves”
to “Winter Wonderland.” Fans are evidently taken with
the material. SoundSean puts the number sold at 2,300.
That’s about 1,000 less than his '94 solo outing. Not a bad
way to deck the halls for Telare.

D;\T/\: The start of 97 is going to be a season of young
pianists. Stephen Scott’s “The Beautiful Thing” is due
from Verve Jan. 14; Benny Green’s “Kaleidoscope” arrives
via Blue Note Jan. 28; and Warner Bros. offers Brad
Mehldau’s “The Art Of The Trio, Volume 1” Feb. 11. The
Scott and Green titles are adventurous, taking each ol the
artists away from the sound of their past work. Mehldau’s
threesome burtrows deeper into the concepts of intimacy
and interplay found on his *95 Warner debut . . . We men-
tioned the inevitable transition of New Yok club life in this
column two issues ago (Jazz Blue Notes, Billboard, Nov. 23),
but neglected (o congratulate Visiones on its 10th anniver-
sary. On Nov. 20, the staff and regular customers had them-
selves a bash, with Arthur Blythe/Abraham Burton
Quintet providing the music. The club is a vital component
of the New York juzz scenc.

Speaking of clubs, vocalist Giaccomo Gates is the first
artist to record at the newly relocated Birdland. A live ses-
sion for the DMP label was put to tape Nov. 27 ... Il you
make a record of spirituals, hymns, and carols, what bet-
ter spot to play them than a church? Pianist Cyrus Chest-
nut, he of the brilliant blues technique and deep soul feel-
ing, plays the hallowed hall of Suint Ann’s church in
Brooklyn, N.Y,, on Friday (6). It’s a solo gig, representa-
tive of Chestnut’s latest Atlantic outing, “Blessed Quiet-
ness,” which was released Oct. 29. The pianist and his trio
recently impressed audiences at the Village Vanguard. The
show is part of the much-valued Arts at St. Ann’s program.

R.I.P: Keyboardist, arranger, and bandleader Bill
(Continued on next page)
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SPARROW 37048/EMI

‘5 Compiled from a national sample of retail store and rack sales SoundScan®
x | 2|5 reports collected, compiled, and provided by THILL
w w =z
S| 210 | arTisT TITLE |
I | < | £ | LABEL & NUMBER/DISTRIBUTING LABEL
"k % NO.1 % %

1 | | 31 | KIRK FRANKLIN AND THE FAMILY ® :

- GOSPO CENTRIC 72127 30 weeks at No. 1 WHATCHA LOOKIN' 4
2 2 | 4 | ANOINTED WORD 67804/EPIC UNDER THE INFLUENCE

. T

3 4 | BEBE & CECE WINANS GREATEST HITS

KIRK FRANKLIN AND THE FAMILY A

|

| 4 | 6]177] goseocentric 7211988 KIRK FRANKLIN AND THE FAMILY |
5 | 4 | 5 | FRED HAMMOND & RADICAL FOR CHRIST |
0 | BENSON 4320 (R THE SPIRIT OF DAVID
(6) |NEWD | VARIOUS ARTISTS  8ENsON 4407  THE REAL MEANING OF CHRISTMAS
1 51 4 | DONNIE MCCLURKIN  WARNER ALLIANCE 4629 DONNIE MCCLURKIN
8 8 | 59 | CECE WINANS  SPARROW 51441 ALONE IN HIS PRESENCE |
(9| 10| 21 | YOLANDA ADAMS  TRBUTE 1000D/ADEM YOLANDA LIVE IN WASHINGTON

(23) [RE-ENTRY| DOTTIE PEOPLES  ArLania i 10

el
13| 6 | RICKY DILLARD'S NEW GENERATION CHORALE
CRYSTAL ROSE 20129/STARSONG WORKED ITOUT |
11 /| HELEN BAYLOR  WORD 67803/EPIC LOVE BROUGHT ME BACK
NEWD | MIGHTY CLOUDS OF JOY INTERSOUND 9226 LIVE IN CHARLESTON |
13 | 12| 26 | MISSISSIPPI MASS CHOIR |
A MALACO 6022 - iL §EE YOU IN THE RAPTURE
| 1| 19 BRODERICK RICE
: BORN AGAIN 1010 TOMMY FORD IEESENTS BRODERICKE. RICE ALIVE ALIVE ALIVE
| RICHARD SMALLWOOD WITH VISION
()| 16 | 30 | Veriry 43015 ADORATION: LIVE IN ATLANTA |
16 | 9 | 24 | RON WINANS PRESENTS FAMILY & FRIENDS
== | SELAH 33205 FAMILY AND FRIENDS IV |
17 | 14 40 | V.LP MUSIC & ARTS SEMINAR MASS CHOIR  VERITY 14gR STAND! |
r18 11|27 | COMMISSIONED  BENSON 4184 BB IRREPLACEABLE LOVE
I 19 | 18| 76 | ANOINTED  wORD 67051/EPIC BB THE CALL
26 i 17 | g5 | THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE B
) | VERITY 43010 BB SHOW UP! |
21 (22(73 1 YOLANDA ADAMS  TRIBUTE 1359‘D|ADEI\/- MORE THAN A MELODY |
il Ml I |
Py 21116 THE FLORIDA A&M UNIVERSITY GOSPEL C
| l 05 RSO  TWINKIE CLARK-TERREL PRESENTSTHEFLORD\AA&M NIVERSITY GOSPEL CHOR _|

ON TIME GOD

. RE-ENTRY‘ DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE
N2 ATLANTA INT'L 10221

|

COUNT ON GOD_ |

FRED HAMMOND & RADICAL FOR CHRIST

BENSON 4168 (R

THE WILLIAMS SISTERS
36 3|22 FIRST LIGHT 4003

LIVE ON THE EAST COAST—LET EVERY EAR HEAR

25 _19 89 | Benson 4008 - THE INNER COURT |
26 | 29|10 | LASHUN PACE  savoy 14831 A WEALTHY PLACE |
(27) |NEWD | VARIOUS ARTISTS  SPECIALTY GOSPEL CHRISTMAS
28 | 39| 3 | THE JACKSON SOUTHERNAIRES
| “ | MALACO 6023 - - THE BRO_TEEF}S DREAM...ALIVE |
29 [ 28| 8 | INNER CITY  TyYSCOT 161216/CGI HEAVEN
30 | 27| 19 | SHIRLEY CAESAR'S OUTREACH CONVENTION CHOIR
7 | WORD 67687/£PIC JUST A WORD
NEWD | EDDIE JAMES & THE PHOENIX MASS CHOIR  INTERSOUND 9232 GRACE |
32 | 20|10 | A-1 SWIFT  GOSPO CENTRIC 721 TALES FROM THE SWIFT
33 | 34| 113| HELEN BAYLOR  wWORD 66443/EPIC 8 THE LIVE EXPERIENCE
34 | 36| 32 | VARIOUS ARTISTS  CG! 161090 GOSPEL'S GREATEST HITS
35 | 25 | 74 | HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
LIVE IN NEW YORK BY ANY MEANS... |

DONALD LAWRENCE & THE TRI-CITY SINGERS

INTEGRITY 08792

(39) INEWP | SLIM & THE SUPREME ANGELS

INTERSOUND 8224

31 |33 75 | CRysTal ROSE 51480/STARSONG BB BIBLE STORIES
38 | 32|28 RADICAL FOR CHRIST

PRAISE IN THE HOUSE WITH RADICAL FOR CHRIST
NOBODY BUT YOU

DARYL COLEY

SPARROW £1523

40|26|22

BEYOND THE VEIL: LIVE AT THE BOBBY JONES GOSPEL EXPLOSION X!l

() Records with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certrficatio
for sates of 1 million units with each additional million indicated by a numeral following the symbol. All albums available on
1996, BillboaryBPI Commiunications.

ARIAA certffication
cassette and CD. *Asterisk indicates vinyl available indicates past or present Heatseeker titles.

tor sales of 500,000 untts;

One of the stellar choirs
in todays gospel
firmament, The Georgia
Mass Choir, puts all
their best feats forward
in this superb collection
of greatest hits.

the A

Georgla

Hreatest hits
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| % Compiled from a national sample of retail store and rack sales Soundsian®
% | é S reports collected, compiled, and provided by. Il“ 1]
B
z |2 !¢ |ARTIST TITLE
| & | 2| 2 | LABEL & NUMBER/DISTRIBUTING LABEL
| * % NO.1 % %
1 4 | VARIOUS ARTISTS
| | SPARROW 1615CHORDANT  2wesks t No. ¥ WOW-1997: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
’ :
l_Z 4 | 78 | JARS OF CLAY A ESSENTIAL 5573/BRENTWOOD JARS OF CLAY
| 3 l 2 | 11 | POINT OF GRACE WORD 9694 LIFE LOVE & OTHER MYSTERIES
1
l 4 3 | 12 | STEVEN CURTIS CHAPMAN  SPARROW 1554/CHORDANT SIGNS OF LIFE
| 5 5 | 30 | KIRK FRANKLIN AND THE FAMILY ®  GOSPO CENTRIC 2127/CHORDANT WHATCHA LOOKIN' 4
@ 6 |53 | DC TALKA  FOREFRONT 5140/CHORDANT JESUS FREAK
7| 8 | SANDI PATTY  wORD 9649 O HOLY NIGHT!
8 | 4 | VARIOUS ARTISTS  SPARROW 1556/CHORDANT EMMANUEL

- " ANDY GRIFFITH ®
SPARROW 1440/CHORDANT B
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J ARS, SAMPLES PART WAYS: Citing a breach of con-
tract, Jars Of Clay have removed mainstream alternative
act the Samples from their fall tour: In a statement, Jars
Of Clay manager Rendy Lovelady says, “We communi-
cated very explicitly to their organization and to the mem-
bers of the band exactly who we were, what Jars Of Clay
stands for, and what activities would not be tolerated at our
concerts. Contractually, the Samples were informed that
there would be no profanity {rom the stage and no alcohol
or drugs allowed backstage or during a performance.”
The release goes on to suy that the Samples “couldn’t or
wouldn't abide by the guidelines” and were asked to change
their behavior: They didn’t and were subsequently released
from the tour. Jars Of Clay will continue the tour with
Matchbox 20 and replacement group the Gufs.

WORD'S SALES WINDFALL: The first Word Windfall
Weekend promotion took place Oct. 26. Reports indicate
that sales increased 30%-55% that day and that customer
traffic was up 30%-65% in the 34 markets that participat-
ed. During the one-day promotion, consumers received dis-
counts on product by Word artists and authors. Among the
releases featured in the promotion were Point Of Grace’s
“Life, Love And Other Mysteries,” Ron Kenoly’s Welcome
Home,” author Max Lucado’s “In The Grip Of Grace,”
Sandi Patty’'s “O Holy Night,” author Gary Smalley’s
“Making Love Last Forever,” Cindy Morgan’s “Listen,”

Anointed’s Under The Influence,” and Kenny Rogers’
“The Gift.”

In addition to bringing artists to various retail outlets
and staging live remotes at Christian radio stations in some
markets, the event provided a community service via
KinderVision, an organization designed to educate parents
and children about safety and to provide identification in
case of emergency. During the Word Windfall Weekend.
parents visiting participating retailers could have their chil-
dren videotaped, voice-recorded, and fingerprinted
through KinderVision.

NEWS NOTES: EMI Christian Music Group has signed
a long-term agreement with Spring Hill Music Group and
Spring House Records to distribute those labels’ product in
the U.S. and Canada through Chordant Distribution Group
... Star Song has signed Reality Check, the winner of
Gospel Music Arts’ Spotlight 96 competition. (Jars Of Clay
won that accolade in 1994.) Reulity Check'’s debut is being
procduced by former Petra guitarist David Lichens and by
Gotee Brother Todd Collins . . . Look for Gary Chapman
and Amy Grant on Kathie Lee Gifford’s Christmas spe-
cial Dec. 11 on CBS. Among the other events on Chapman’s
holiday agenda is “Christmas At Sam’s Place” Dec. 7 at
Nashville’s Ryman Auditorium. The show will once again
team with the Salvation Army to raise tunds and toys
through the Angel Tree project.

Warner Resound has signed a distribution/marketing
deal with SaraBellum Records, a division of Five Minute
Walk Records. SaraBellum’s voster includes such alterna-
tive rock/college bands as Dryve, Black Eyed Sceva, and
Dime Store Prophets . . . Re:think artist Sarah Masen’s
song “All FFall Down” was featured on the Nov. 20 episode
of I'ox Television’s “Party Of Five” . . . Greg Long has
signed with the William Morris Agency for concert book-
ings. Long is on tour this fall with Lisa Bevill and Word
newcomers Bevond The Blue.
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(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of Amenica (RIAA) certi
fication for sales of 500,000 units; & RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates vinyl available. indicates past or present Heatseeker title. € 1996, Billboard/BPI Communications.

AMERICA'S 25 FAVORITE CHRISTMAS SONGS
SHADES OF GRACE

RE-ENTRY WOW-1996: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS

WHERE | STAND

RE-ENTRY SPARROW 1518/CHORDANT

BLUE NOTES

(Continued from preceding puge)

Williams Orchestra, pianist Bud
Powell brought Thelonious Monk's
brand-new piece, “Round Midnight.” to
the band. Doggett became one of the
first to arrange the masterpiece. Dur-
ing the early 40s, he also worked the
pop side of the coin, arranging for the
Ink Spots. His sculpting of R&B tunes
became highly regarded, and Doggett
eventualiy replaced pianist Wild Bill
Davis in the Louis Jordan Tympany
FFive, helping create a string of hits

Doggett, simply, was a master of
pleasure music.

Doggett died of cancer Nov. 13 (Bill-
board. Nov. 30). He was 80 vears old.
Though he was largely known as the
patriarch of the modern organ/sax
combo, Doggett’s accomplishments
were many. The Philadelphia native led
his own regionally active hig hand by
the age of 22, jumping over to the
Lucky Millinder band in 1940. Duwring
that decade he worked with the créme
de la créme of juzz and R&B, including
Louis Armstrong, Johnny Otis,
Lionei Hampton, and Count Basie.
While Doggett was with the Cootie

NEWD | MXPX  TOOTH & NAIL 1060* BB LIFE IN GENERAL
21 122|122 4HIM  BENSON 2321 BB THE MESSAGE
22 | 14| 4 | RON KENOLY INTEGRITY 10812/WORD BB WELCOME HOME
23 | 28 | 40 | AUDIO ADRENALINE  FOREFRONT 5144/CHORDANT BLOOM
28 | 21| 9 | woRR oAy 2emeo TRIBUTE - THE SONGS OF ANDRAE CROUCH

(25)| 31 | 5 | CARMAN ®  sPARROW 1422/CHORDANT RIOT
26 | 21| 3 | TAKE 6 WARNER ALLIANCE 46447/WCD BROTHERS ’
27 |30 |66 | MICHAEL W. SMITH @  REUNION 0106/WORD I'LL LEAD YOU HOME [ ] W
28 | 2| 3 | T e i T O'R FAVORITE SONG OF ALL KEEPING
29 | 26| 22 | REBECCA ST. JAMES  FOREFRONT 5141/CHORDANT (B GOD

34 | 69 | RAY BOLTZ WORD 9641 @B THE CONCERT OF A LIFETIME SCORE
31 |32 38| THIRD DAY  REUNION 0117/WORD GB THIRD DAY
32 | 36 [132] 050 E?G%'éé'ﬂg‘/‘cﬁgé'iﬁ%“"'”‘ KIRK FRANKLIN AND THE FAMILY =
33 33| 6 | VARIOUS ARTISTS  HOSANNA! 10492WORD  REVIVAL AT BROWNSVILLE

39 | 7 | VARIOUS ARTISTS  HOSANNA! 8952/WORD SHOUT TO THE LORD
35 | 371 2 | VARIOUS ARTISTS BENSON 4407 THE REAL MEANING OF CHRISTMAS
36 29 L 4 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297/WC0 @B DONNIE MCCLURKIN

by Heidi Waleson

GETTING CLASSICAL ON TV: Sony Classical presi-
dent Peter Gelb has come up with some ways to get the
company’s classical artists to the TV public. Sony made a
one-minute video of Wynton Marsalis performing Mau-
ret’s “Rondo,” which he plays on his solo set “In Gabriel’s
Garden” released last May: Since the piece also happens to
be the theme from *Masterpiece Theatre,” Sony gave it to
PBS for promotion of the long-running program. Weekly
sales of the recording, which had slowed, doubled after the
spot began airing in September, according to the label.
Sony has an even bigger project in the works: It’s pro-
duced a 90-minute TV concert special featuring more of its
high-visibility artists plaving music from their recent record-
ings. “Bobhy McFerrin: Loosely Mozart—The New Innova-
tors Of Classical Musice” begins airing Friday (6) on PBS’
“Great Performances.” McFerrin is host; he and Chick
Corea perform a Mozart sonata and concerto with impro-
vised sections accompanied by the Orchestra Of St. Luke’s.
Other acts featured are the “Appalachia Waltz” trio (Yo-
Yo Ma, Mark O’Connor, and Edgar Meyer) and pianist
Marcus Roberts, who plays his version of “Rhapsody In
Blue.” which incorporates a MeFerrin solo. MeFerrin col-
laborates with Ma on a number from their joint set “Hush.”

DISPUTE: The Omega Record Group. which is remas-
tering the Vanguard Classies catalog for CD. has charged
its European affiliate, Arcade Music Group, with breach-
ing the terms of its contract. The dispute is scheduled for
arbitration Dec. 18.

In 1990, Arcade, a Netherlands-based company, pur-
chased the vights to a portion of the Vanguard catalog for
remastering on CD and distribution in Europe under the

name Vanguard Classies. In an Oct. 21 complaint filed with
the American Arbitration Assn., Omega charges that
Arcade is marketing its own recordings of inferior new
material under the name Vanguard Classics and that
Arcade has been incorporating Vanguard material in new
compilations without permission. Seymour Solomon, who
produced the original Vanguard recordings and has been
remastering them tfor Omega for distribution in North
America, Asia, and Australia, says “hundreds” of such com-
pilations have been created.

Omega also charges that when Arcade and Omega (for-
merly Sevmour Solomon Productions) jointly purchased
the rights to the Vanguard catalog from its owner, the Welk
Group, each party agreed to give the other right of first
refusal should it decide to sell. However, Arcade, with the
Vanguard assets, was sold to the Dutch publishing compa-
ny Wegener without offering Omega right of first refusal.

Recent Omega/Vanguard releases include “The Nut-
cracker” with Maurice Abravanel and the Utah Sym-
phony, and Mahler’s Symphony No. 1 with Adrian Boult
and the London Philharmonic.

NE\\' AND NOTEWORTHY: An elegunt recording by
soprano Dawn Upshaw and baritone Olaf Bér (with
pianist 1lelmut Deutsch), on which the two alternate on
songs in the complete “Italienisches Liederbuch” by Wolf
(EMI Classies). Also, a fiery rendition of Brahms’ Piano |
Pieces (Op. 116-119) by Héléne Grimaud (Erato) and a
spare but dramatic performance of the Brahms “Re-
quiem,” with Philippe Herreweghe leading the Orchestre
des Champs Elysées, La Chapelle Royale, and Col-
legium Vocale (Harmonia Mundi).

COND( 'ICTOR NEWS: Christoph Eschenbach is ap-
pointed principal conductor of Hamburg’s NDR Sinfonie
Orchester, beginning with the '98-'99 season. [ischenbach
will continue to serve as music director of the Houston Sym-
phony and the Ravinia Festival and as co-artistic director
of the Pacific Music Festival in Japan. He will be the sev-
enth conductor to hold that post since the orchestra’s for-
mation in '45. Predecessors include Klaus Tennstedt, John
Eliot Gardiner, Herbert Blomstedt, and Giinther Wand.
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Studio Action

ARTISTS & MUSIC

At Crescendo!, Looks Deceive
Facility Focuses On Ad Post Work

H BY DAN DALEY

SAN FRANCISCO—The entrance
to Crescendo! Studios, a new divi-
sion of Russian Hill Recording, is
simple and unassuming: a white-
washed hallway and plain-looking
door, with only the studio’s logo—
a hand holding an electronic mega-
phone—to alert one that there is a
studio behind the door. And once
inside, it still takes a minute to
realize that a recording studio is
there. The interior decor is lush
and Italian, a travel-brochure re-
creation of a Tuscan villa with run-
ning fountains, a country kitchen,
and a bistro-like lounge whose win-
dows offer a vista of the Bay
dridge.

In such a setting, it takes a while
to get around to talking about
technology and what the studio c¢an
do, as opposed to how it looks. And
that’s what musie studios transi-
tioning to other, more client-inten-
sive markets have to be aware of,
according to studio manager Cindy
McSherry. “It’s like the music busi-
ness only in the fact that how good
you look is often what gets you the
gig,” she says.

For the last 20 years, Russian
Hill was typical of major music
facilities off the Los Angeles/New

Crescendo! manager Ciﬁdy McSherry, left, shows off the stud.i.o.'s Firee suite,

market. In the case of Russian
Hill, owners Jack Leahy and Bob
Shotland tapped into a rich vein of

Y

equipped with a Fairlight MFX-3 and Otari Status console. Shown with McSherry
are staff engineers Jay Shilliday, center, and Tim Claman.

York axis: It had developed access
to a number of audio niches within
its market to complement revenues
from the often mercurial record

Robert Johnson Tapes
Found; Set Remastered

H BY BEN CROMER

When producer Lawrence Cohn
and engineer David Mitson discov-
ered long-lost tapes of bluesman
Robert Johnson, it was as if they
had found the tomb of King Tut.

Cohn and Mitson, the studio
teamn responsible for much of Sony
label Legacy’s Roots 'N Blues
series, point out that the Johnson
tapes were stumbled upon, literal-
ly and figuratively, at Sony’s Iron
Mountain archive in New York
state.

As Cohn tells it, two Sony pro-
ducers leaned against something
that turned out to be a hidden door.
“Here was this sanctuary that no
one at the facility knew about that
had literally thousands of master
tapes,” he recalls with obvious
glee. “The first box they tripped
over were the Robert Johnson flat
transfers.”

Consequently, the Robert John-
son boxed set, originally released
by Sony Legacy in 1990, recently
was remastered in its entirety
from the flat transfer tapes that
were produced by Frank Driggs in
the '70s. For Mitson, who was not
involved in the original boxed set,
the discovery gave him an oppor-
tunity to realize a long-held dream.

“P'd always wanted to redo the
Robert Johnson [set] because it
was the beta test of the archival
reissue renaissance,” says the 40-
year-old Mitson. “You could hear
the sound of the slide on the

strings and rattles and clatters
and throat noises,” he says, beam-
ing. “It was like Robert Johnson
popped out of the tape machine in
front of us.”

Even Cohn admits that the sound
quality of the original boxed set,
mastered from an equalized dub,
left a lot to be desired.

“To have undertaken a search
for collectors’ test pressings and
78s would have taken a year or
two,” he explains. “My fear at that
time was the company would lose
interest and close down the pro-
jeet.”

Now that worldwide sales of the
original release have exceeded
900,000 units, according to Sony,
Cohn and Mitson are assured of a
ready audience for the reissue.

“It’s the highest-selling project
of its kind ever,” Cohn marvels,
pointing out the set did not attract
“guys like me in their 50s but
younger buyers who were coming
to this from the Stones’ second
generation. When it came out, we
were getting so many requests
from heavy metal magazines, man-
agers, and artists that at first |
couldn’t figure it out. Then one day
it dawned on me: The whole con-
nection was the mystical kind of
guitar playing. Even the heavy
metal people were tuned in to
this.”

Cohn, who calls himself a “non-
technical producer,” originally
brought Mitson in to “translate

(Continued on next page)

commercial advertising work in the
early ’80s, one that grew as San
Francisco’s advertising communi-
ty did.

The relationship with the city’s
ad base, which had coalesced
around the reinvigorated ware-
house/townhouse neighborhood
near the North Beach and Soma
distriets, supplemented the musie
work for which Russian Hill, a two-
room, SSL G- and Euphonix
CS2000-equipped facility, had orig-
inally been built.

But the pro audio business has
been about nothing as much as
change, and Leahy and Shotland,
along with MeSherry, saw that as
music markets became more tenu-
ous as personal recording in-
creased, advertising in the Bay
Area was continuing to grow. By
the time national agencies like
Foote Cone & Belding and Young &
Rubicam—and fast-growing reg-
ional ones like Goodby, Silverstein
& Partners—moved in, it was time
to address the market more direct-
ly.

“San Francisco didn’t really
have a dedicated commercial audio
facility like this before,” McSher-
ry obhserves. “And the market for
that was growing, but it was also
looking at and doing more work in
places like Los Angeles. We knew
San Francisco needed a place like
this to keep the work here.”

Crescendo! is an 8,400-square-
foot floor in one of the classic five-
and six-story structures that dot
the neighborhood. Designer John
Storyk built a pair of post-produe-
tion edit and mixing suites chris-
tened “Roma” and “Firenze”—and
with provisions for a third—into
and around a structurally con-
strictive space. He also worked
into the $1 million plan a small,
third production room for sound
effects work, music searches
(using Sonic Science’s search soft-

(Continued on next page)

EUROSOUNDS

A colwmn by Zenon Schoepe on the
Ewropean professiona cudio industry

U.K.

ASSN. OF PROFESSIONAL
Recording Services (APRS) chief
executive Philip Vaughn is to
retire early next vear after a
decade with the trade association.
“The APRS today is a very differ-
ent organization from that of 10
years ago,” says chairman Adrian
Kerridge. “We are continually
looking for new ways to support
our members’ interests, and Philip
has been at the forefront of many
initiatives in line with this aim.”

A replacement for Vaughn is
being reeruited. The APRS and
show organizers Single Market
Events have confirmed that next
year’s combined exhibition, Vision
& Audio 97, will be held Nov. 4-6 at
London's Earls Court 2.

0 PTICAL DATA STORAGE man-
ufacturer and supplier Plasmon is
seeking admission for full listing on
the London Stock Exchange. The
flotation will raise capital for prod-
uct development and enable an
increase in production capacity.

STUDER EDITECH has been
merged into Lexicon Ine. within
the Harman group. The move coin-
cides with the announcement that
Version 3.02 will be the last major
software upgrade for the Studer
Editech Dyaxis and Post Trio
workstations.

“Dyaxis and Post Trio are
mature systems,” says Philip
Hart, president of the Harman
Professional Group. “Joining forces
with Lexicon, an organization well
known for its customer support,

will allow for continued service of

the installed base.”

HARMAN company Orban has ac-
quired the produet and develop-
ment rights to the Digital Delivery
System from Radio Systems. “In

the same way that we moved from
processing into production with the

Jay-Z's Hoe Of Sound. Roc-A-Fella recording artist Jay-Z, left, and guest

DSE7000 DAW, we have now
extended our business into on-air
delivery,” says Orban product engi-
neering specialist Rick Sawyer.

SWITZERLAND

RAI,)IO BROADCASTER DRS has
ordered four Fairlight FAME hard
dise audio editor/recorder/mixers
as part of a major refurbishment.
Two of the systems will be placed
in Zurieh; the others will go to
Basel and Bern. According to
Fairlight's Nick Cook, the collabo-
rative nature of FAME, which uses
the interface controller of Amek’s
DMS digital desk as the front end
to Fairlight's MFX and mix DSP
has caught the imagination of
users. “People have realized that
there aren’t just two companies
that do syvstems like this and can
see that we're serious about it too,”
says Cook.

FINLAND

HARRISON has sold its first dig-
ital MPC desk to the Finnish Film
Foundation in Helsinki. Harrison
announced a cooperative venture
earlier in the ycar with Klotz Dig-
ital Communications, in which it
would combine the German compa-
ny’s VADIS digital processor with
Harrison's control surface to cre-
ate an all-digital desk. Meanwhile,
Harrison says it will continue to
develop its ADTA digital process-
ing system as a lower-cost alterna-
tive to the VADIS.

PORTUGAL

POST-PR()DUCTION facility
Banda Sonara in Lisbon now has
two digital suites, with the instal-
lation of a DAR Sabre Plus DAW
and the upgrade of its DAR Sigma
to a 16-channel SoundStation Gold.

ITALY
STATE BROADCASTER RAI has

ordered a third SSL Axiom digital
(Continned on next page)

vocalist Melissa Morgan collaborate on a track from Jay-Z's latest release.
Shown with the artists at House of Sound Studios in New York, from left, are
Roc-A-Fella COO Damon Dash and label co-owner Kareem “Biggs” Burke.
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AT CRESCENDO!, LOOKS DECEIVE

(Continued from preceding puge)

ware), and digital patch voice-
overs with the APT EDnet system.
That room is outfitted with a 16-
channel Pro Tools IIT system and
a 14-channel Allen & Heath GL2
mixer.

“It was a floor-up design; we
started with raw space,” explains
Storyk. “I prefer that, actually.
But the issue here was that the
space was cluttered with support
columns and that there wasn't a lot
of space to start with. This is a
loft-type building in an area I'd
describe as the New York of San
Francisco: very downtown and
with space at a premium. The man-
date was to build rooms that did
everything that an edit and mix
room should do ergonomically—
have distinct areas for engineers,
producers, and clients—but also be
highly functional acoustically and
technologically.”

Storyk’s response was to design
the rooms with a client area off
axis to that of the engineering and
producer desk axis, but in such a
way as to have that space feel like
it’s part of the room at all times, as
well as incorporating producers’

work areas into the studios’ foyers.
Space considerations also led him
to place most of the digital en-
gines—three Sony PCM-800 digi-
tal multitracks, a Tascam DA-60
DAT deck, and the D-2 and Doremi
random-access video systems—in
a central machine room on the
other side of the corridor that runs
like a spine through the facility.

“You can really get a lot of peo-
ple into each suite very comfort-
ably, and that’s very important in
dealing with ad clients,” says
MecSherry.

All the while, the Tuscan motif
continues throughout the facility—
which was built by Dennis Stearns,
contractor for the original Russian
Hill studios—down to clay-potted
plants in the suites.

“The L-shaped approach allowed
me to get around the problems pre-
sented by the columns,” says Sto-
ryk.

Each suite is approximately 450
square feet and uses custom-made
diffusers on the rear walls and
Genelec 1031AP speakers on
mounts in front of the 32-input
Otari Status (DiskMix-equipped)

ROBERT JOHNSON TAPES FOUND

(Continued from preceding puge)

what T hear in my mind.” Mitson, a
journeyman engineer who got his
start in his native England 20
years ago, has worked with Cohn
on numerous projects since joining
Legacy in 1986. “It's been a voyage
of discovery,” says Mitson.

Mitson cites Sony's 20-bit Super
Bit Mapping process as the key
element of the restoration process.
Mitson says the extra bits provide
“more space and a deeper, resonat-
ing bass. We've managed to get a
much more natural sound along
with a longer word length. If you
do it carefully, you get a pretty
good transfer nowadays.”

As for noise-reduction circuitry,
Mitson labels it a powerful tool
that you can “use or abuse. If you
take a song and attack it with a
meat cleaver, you mute it all out
and it sounds compressed and
indistinct. We tend to do it in small
increments: We'll do it three or
four times very slightly as opposed
to going, *Wow, that's noisy; let's
wallop it."”

Cohn concurs, adding that noise
reduction equipment, in the wrong
hands, can be a “menacing tool.”

Mitson uses mainly vintage ana-
log gear during the initial transfer
from such sources as 78 discs and
test pressings. Although the initial
transfer has not changed over the

vears, Mitson claims the results
are better today due to the avail-
ability of superior source material.
“There's stuff coming to light all
the time, and people are keen to
help and contribute. Plus, we're
better at it; we've done more.”

Mitson also praises Sony for pro-
viding him with a first-class facil-
ity in Sony Music Studios in Los
Angeles. "They give the reissue
program the same attention and
priority that they give mainline
releases,” Mitson says. He adds
that the room he uses is the equal
of any other at the facility, “as
opposed to going, ‘Ah, it’s just a
reissue; we'll put it in the budget
room." "

Cohn and Mitson have collabo-
rated on boxed sets of music by
Santana, Willie Nelson, Neil Dia-
mond, Bill Monroe, Blind Willie
Johnson, Louis Armstrong, and
Gene Autry. In fact, Cohn sees his
role as that of a musical caretaker.

“We have an obligation to keep
these things in the catalog and
available for those people, however
few, that are interested,” Cohn
says. “If we put our name on it,
then it has to be the best humanly
possible that we can do.”

As Mitson puts it: “Memphis
Minnie gets the same amount of
attention that Mariah Carey would.”

EUROSOUNDS

(Continued from preceding puge)

desk to be installed with 60 hours
of DiskTrack storage. “We believe
that Axiom's fully integrated
approach is best suited to the needs
of forward-looking broadeasters
like RAIL” says RAI Rome techni-
cal manager Enrico Guido.

UKRAINE
EUPHONIX consoles have been

installed in the Palace of Culture
theater in Kiev. The CS2000B-2-
56 and CS2000D-3-56 are being
used for front-of-house mixing
and in a production studio. The
desks were chosen because of the
diversity of performance styles
hosted by the theater. Links to the
FOH desk are shared by the pro-
duction studio.

consoles. Each studio also has a
small isolation hooth.

While the design is central to the
facility, its success as a post house
will be predicated on service. To
that end, McSherry added a full-
time concierge to the staff, which
now numbers nine at Crescendo!
along with eight staffers at Russ-
ian Hill.

“Each studio is a self-sufficient
pod unto itself,” she says, adding
jokingly, “The only reason a client
needs to go outside of it is to go to
the bathroom.”

Reflecting the decision to make
each suite a clone of the other, each
is also equipped with a Fairlight
MFX-3 as its main digital audio
workstation. But the technology
choices in this department under-
score another way in which post
and music are different animals.
Crescendo!’s team originally pur-
chased Avid Audiovision systems,
based, according to McSherry, on
attractive terms offered by Avid
and on research done by Russian
Hill’s engineering staff, which had
been working on Macintosh-based
systems for several years. Howev-
er, the model in post-production
has traditionally found the tech-
nology platform chosen by the
mixer. The studio’s personnel
search turned up well-known Los
Angeles-based mixers Jay Shilli-
day and Tim Claman, both of whom
had worked on other platforms.

“That was a mistake we made,”
acknowledges MceSherry. “We

chose our workstation before we
had hired our staff mixers. So we
worked with them in deciding
which platforms to get next for
Crescendo! We knew it should be
their choice, but we also wanted
them to decide on one type of sys-
tem, keeping with the idea of hav-
ing each room be able to cover for
the other. And the system we all
decided on was the Fairlight, main-
lv because it was a new but proven
system and because it was fast.
The main focus at that point was
finding engineering talent that the
ad agencies in San Francisco could
trust and be comfortable with. The
relationships in advertising post-
production are as much between
the producer and the engineer as
between the agency and the facili-
tv. So we needed people with rep-
utations for speed and quality.”

Crescendo! leases part of its
floor space to independent music
production and sound design com-
pany Earwax, and MeSherry says
that the studio’s remote voice-over
work reinforces a sense of net-
working with other facilities and
production companies. But indus-
trywide changes also are a
reminder that other types of facil-
ities are afoot in the area.

“The ad ghetto in this area has
really grown quickly, and that’s
also bringing in a lot of smaller
music production companies,” she
says. “While we don’t have compe-
tition in the sense that there is
another facility of this level here,

that doesn't mean we don’t have
competition from people who can
set up a Pro Tools system in a
small office and be cranking out
audio for CD-ROMs and corporate
video. In light of that, the effort
expended on making this place look
and work as good as it does for
clients reallv makes sense.”

Crescendo!'s quick success now
means that Russian Hill itself
needs to be repositioned in the
market, according to McSherry.
That facility, at which audio post,
ADR, and film mixing work now
account for slightly more than half
of the studio’s revenues (area res-
ident Robin Williams is a regular
there for voice dubbing on such
films as “Mrs. Doubtfire”), will
have some technological and
esthetic refurbishment done in the
near future, McSherry says.

Music remains a strong market
for Russian Hill, accounting for
20% of its revenues, and for San
Francisco, as Green Day and other
alternative bands frequent the
city's studios. However, the trend
toward post in a multimedia age is
seemingly irreversible, and it
spurred the creation of Crescendo!
and will lead to changes at Russian
Hill.

“Marketing in studios takes on a
whole new level of meaning the
further vou go into post,” says
MeSherry. “And that's what the
business is pointing us toward as
an industry.”

BILLBOARD’S NO. 1 SINGLES (NOVEMBER 30, 1996)
CATEGORY HOT 100 R&B COUNTRY MODERN ROCK RAP
TITLE NO DIGGITY NOBODY STRAWBERRY WINE SWALLOWED NO TIME
Artist/ Blackstreet Keith Sweat feat. Deana Carter/ Bush/ Lil" Kim feat. Puff
Producer (Feat. Dr. Dre}/ Athena Cage/ Chris Farren Steve Albini Daddy/
(Label) T Riley, W. Stewart Keith Sweat, Eric (Capitol Nashville) (Trauma/Interscope) Sean "Puff Daddy"
(Interscope) McCaine Combs
(Elektra) {Undeas/Big Beat)
RECORDING FUTURE STUDIOS THE SWEAT SHOP EMERALD STUDIOS SARM HOOK END DADDY’S HOUSE
STUDIO(S) (Virginia Beach) (Atlanta, GA.) (Nashville) (Berks, London, UK.) | {New York)
Engineer(s) John Hanes, George Karl Heilbron Steve Marcantonio Tom Elmhirst Axel Neihaus
Meyers, Serban Ghenea
RECORDING SSL 4072 SSL 4000G SSL 4064 with SSL 4048E with G SSL SL4000G
CONSOLE(S) Ultimation Series Computer
RECORDER(S) Studer 827/Dolby SR Otari MTR 90 Sony 3348 Studer AB00 MKIII Studer AB0O MKill
MASTER TAPE Ampex 499 Ampex 499 Ampex 456 Ampex 499 Ampex 499
MIX DOWN FUTURE STUDIOS THE SWEAT SHOP EMERALD STUDIOS SARM HOOK END DADDY’S HOUSE
STUDIOS) {Virginia Beach) (Atlanta, GA) (Nashville) (Berks, London, U.K.) | {New York)
Engineer(s) John Hanes, George Alex Nesmith Steve Marcantonio Tom Elmhirst Lane Craven
Meyers, Serban Ghenea
CONSOLE(S) SSL 4072 SSL 4000G SSL 4064 with SSL 4048E with G SSL SL4000G
Ultimation Series Computer
RECORDER(S) Studer 827/Dolby SR Otari MTR 90 Sony 3348 Studer A80 Studer AB00 MKIll
MASTER TAPE Ampex 499 Ampex DAT Ampex 456 Ampex 456 Ampex 499
MASTERING HIT FACTORY HIT FACTORY GEORGETOWN CMS DIGITAL HIT FACTORY
Engineer Herb Powers Herb Powers MASTERS Robert Vosgien Chris Gehringer
Denny Purcell
CD/CASSETTE UN! WEA Capitol-EMi UNI WEA
MANUFACTURER

€ 1996, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock. Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.
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SPECIAL

PREVIEW

SECTION

- BILLBOARD AWARDS HONOR NO. 1 ACTS

SET IN LAS VEGAS for the first time, the
Billboard Music Awards, now in their seventh
year, will be hosted by actor/comedian Chris
Rock and aired live Wednesday (1) on Fox-TV.

Among the artists scheduled to perform are
Celine Dion, Toni Braxton, Dishwalla, Z7Z Top,
Brooks & Dunn, Bone Thugs-N-Harmony, and
Rod Stewart.

The show will also include the first prime-time
televised live performance by New Ldition since
the group reunited.

The Billboard Music Awards are prescnted to
the vear’s No. 1 artists, as well as to the artists
with the vear’s top albums and singles, based on
Billboard chart performance. Winners are
determined by information provided by Sound-
Scan and Broadeast Data Systems, making
these the only awards based solely on record
sales and radio airplay,

“What is terrific about this year’s show is the
are of music it covers,” says Paul Flattery, who
will produce the show for the sixth time. “We've
managed to create a great lineup of artists who
cut right through all the different music genres,
ranging from rap to modern rock and R&DB to
country.”

Adding comedic flavor to the mix is Rock,

Fox Presents
The 1996
BILLBOARD MUSIC
AWARDS
Wednesday, December 4,
8-10 p.m. Eastern/Pacific

known for his seasons on “Saturday Night Live”
and his role as the presidential campaign cor-
l'es])nndent for Comedy Central's “Politically In-
correet.” Rock has co-starred in such movies as
“New Jack City,” “Beverly Hills Cop I1,” and
“Boomerang.”
The show, directed by Bruce Gower, will also

feature special awards, including the Century
Award, Billboard's highest honor for creative
achievement, and the Billboard/Channel V Asian
Artistic Excellence Award, The Century Award
will be presented to Carlos Santana by actor
Edward James Ohmos (sce story, page 13). The
Asian Artistic Award will be given to Harlem
Yu.

Other celebrity presenters include “Beverly
Hills 902107 star Tiffani-Amber Thicssen, Keith
Sweat, L1 Cool J, All-4-One, Nas, Jewel, *Weird
Al” Yankovie, Wayne Newton. Pauly Shore,
Donna Lewis, Merril Bainbridge, Brandy, and
Coolio, There will also be a special appearance
by the news team from “Mad TV."

In an attempt to enhance the show's visuals,
co-producer Michacl Levitt suggested moving
the ceremony to Las Vegas, which has become a
tour stop for such hot talent as Hootie & the
Blowfish, Joan Osborne, and Alanis Morissette.
The show will open with New Lidition perform-
ing outside the Hard Rock Hotel, with the cer-
emonies then moving indoors to the 7.000-scat
theater at the Aladdin Hotel.

“The theme of the show will be the transition
of the old Las Vegas into the new Las Vegas,
which will be l'et'lectv(l in the set. The stage will

Celine Dion: The Chanteuse Who Conquered The World

Steady Growth Leads To Chart Domination For 550’s Top 40/AC Star

EARLY IN THE DECADE, as Celine Dion
shared the airwaves with AC contemporaries
Michael Bolton, Gloria Estefan, and Phil
Colling, the Canadian chanteuse embodied an
artist in the making.

As her label (formerly Epie, now Sony sis-
ter 550) guided her image transformation
from a young woman to a sophisticated lady,
Dion was mastering the English language,
working tirelessly to promote her stateside
arrival, and linking with the industry’s hest
to uncover the songs that would cement what
Canada ahready knew: Give this girl a ballad,
and watch her fashion it into a stately decla-
ration of emotion and sincerity rarely heard
in pop music.

Some five years and 40 million album =ales
later, while many of her airwave contempo-
raries have cither peaked or been exiled to

soft AC turf, Dion ix being heralded as one of

the predominant vocalists fueling top 40's
mid-decade resurgence. And she has now con-
quered not only English, but the world.

“I am really happy to be able to do this,”
says Dion, 28. “Even though I've been in show
business for a long time—1 started at 12
vears old—for many people, I might still be
a new voice or a new face. | still consider
myself a beginner. So today, 1 am taking it the
same way as when | started: one day at a
time.”

Without doubt, 1996 is when Dion segued
into superstar consciousness, racking up two
of the year's biggest 11,8, top 40/AC hits. The
lovesick “Because You Loved Me™ from the
nmotion picture "Up Close & Personal™ spent
six weeks atop the Hot 100 and a record-
breaking 19 weeks at No. 1 on the Adult Con-

temporary chart, selling in excess of 1 million
copies, according to SoundScan. Industry
insiders say the song is a shoo-in for Gram-
my and Oscar nominations.

“Its Al Coming Buack To Me Now,” a quin-
tessential slice of melodrama, peaked at No.
2 last month on the Hot 100, hit No. 1 on the
AC chart, and reached platinum status.

Her current project, “IFalling Into You"—
Dion’s first No. 1 album here—is approach-
ing sales of more than 5 million copies in the
U.S., according to SoundScan, and 13 million
worldwide, according to 550. In its 36 wecks

on The Billboard 200, it has yet to drop out of

the top five.

This level of achievement follows a step-by-
step growth process that has taken place
sinee the release of Dion's first Knglish-lan-
guage album, “Unison,” in 1990. Since then,
she has recorded seven albums in six years—
four in Knglish, three in French—and has
earned Grammy, Oscar, Juno, IFelix, and
World Music awards. In addition to her work
on “Up Close & Personal,” she has sung movie
themes for “Beauty And The Beast™ and
“Sleepless In Seattle™; performed “The
Power Of The Dream,™ written {or her, at the
1996 Summer Olympic Games; graced the
cover ol Canada’s Time magazine; and con-
tinues to sell out concert venues the world
over.

“I hope to have a lifelong carecr and sing
for the rest of my life,” Dion says. “It's not
because of the success, because when I start-
od, we had no success, and T was just as
happy. I'm just happy to be able to perform,
to be the best of myself.”

CHUCK TAYLOR

sty Y %32@?
Celine Dion's latest album, “Falling Into You,”
has sold 13 million copies worldwide and has
spent 36 weeks in the top five of The Billboard
200.

“Saturday Night Live” veteran Chris Rock lends
his comedic flair to the Billboard Music Awards,
making his debut as the show's host.

alzo be dominated by a large JumboTron [state-
of-the-art television| sereen, which will use
unique visuals to enhanee each performance.”
Flattery says

According to exeeutive producer Bob Bain,
Will Vinton has ercated stunning graphics for
this year's show in collaboration with graphic
dexigner John Kosh.

Vinton is one of the [orces behind the creation
of the California Raising and the Nissan com-
mereial that featines Ken- and Barbie-like dolls.
Kosh is perhaps best known for his work on the
covers of such albums as “Abbey Road™ and
“Hotel California.” Vinton has created an ani-
mated character called M. Resistor, which will
appear throughout the show to introduce the var-
ious award categories and will tie in with the
graphic packages designed by Kosh.

The contributions by the designers will
include “never-hefore-scen stop-motion anima-
tion, which adds to the elements that make this
show interesting and fun,” Bain says. “My sense
of ' what needs to be done to award shows in gen-
eral is to infuse them with energy, spontaneity.
and fun. Hopefully, the audience will feel that
this show has all three of these ingredients.”

Both producers are striving to draw upon Bill-
board’s history by showing elips of previous No.
1 artists and songs, “Such a rich history, marked
by countless milestones, is what no other awards
show hag,” says Flattery, “Because a song is not
a hit unless it's a hit in Billboard, every artist
who's had a hit therefore becomes an essential
part of Billboard history.”

The show will air live on the East Coast and
will be tape-delayed in other regions of the U118,
It will be aired internationally during the two
consecutive weeks following its U, air date. In
total, the show iz expected to reach more than
240 million viewers in more than 70 countries.
According to Billboard Entertainment Market-
ing, a licensee of Billboard magazine that mar-
kets the Billboard name and trademark in areas
of television, promotions, premiums, and c¢loth-
ing, the show will air on Channel Vin Asia: on
Fox Latin America in South Amevica; and on
Dritish Sky Broadeasting Ltd. in the UK.,

GINA VAN DER VLIET
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“MAKIN’ WHOOPEE”
Written by Gus Kahn and Walter
Donaldson
Published by Warner/Chappell,
Donaldson Publishing Co.
(ASCAP)

“Makin’ Whoopee,” written by Gus
Kahn and Walter Donaldson,
dates back to 1928, when it was in-
troduced in the Broadway musical
“Whoopee.” In 1965, Ray Charles
took it to No. 46 on the Hot 100
Singles chart. Its latest incarna-
tion is on singer/songwriter Frank
Christian’s Palmetto Records
album “Mister So And So.”

‘THEY'RE PLAYING MY SONG’

v A N

B < n N - E

Well-known for his guitar prowess,
Frank Christian has recorded with a
variety of artists, including Suzanne
Vega, the Smithereens, John Gorka,
and Nanci Griffith. In recording
“Mister So And So,” Christian
wanted to blend his originals
with other tunes he has per-
formed. He recorded “Makin’
Whoopee” because he’s been |
performing it for 15 years and
because it suited the eclectic
nature of the album.

“It fit in line with the mixed bag
on the record [of] my own tunes,
which at times can have a Tin Pan
Alley effect; some of the more Delta-
oriented songs; and some of the other

[songs], which are out of left field in
a more contemporary way,” Christ-
ian says.

He has always been a fan of the
song’s timeless appeal. “Good
tunes stand up,” he says.

“They are flexible enough for
people to put a different
™| print on them, maybe still
capturing the essence of the
feel of the original version,
yet broad-based enough to
endure somebody playing with
them a little bit.

“That’s the way that song has
always worked for me. It has a frame-
work that lends itself to the improvi-
sational.”

Music Rights Group Formed In U.K.

Aim Is To Boost, Safeguard C’rights Nationally, Abroad

H BY NIGEL HUNTER

LONDON—Proof that the UK. music
industry’s ereative-rights seetor is get-
ting serious about the protection and
advancement of its interests is evinced
by the foundation of the Music Rights
Promotion Organization (MRPO).
Funded jointly by the Performing
Right Society and the Mechanical
Copvright Protection Society (MCPS),
MRPO has campaigning and lobbying
functions that will focus on boosting

and safeguarding the copyrights of

writers and publishers nationally and
internationally.

It has the wholehearted approval and
support of the Assn. of Composers
Organizations, which comprises the
British Academy of Songwriters, Com-
posers & Authors; the Composers
Guild; and the Assn. of Professional
Composers.

Heading the new organization is
Nanette Rigg as director general.
Rigg’s background is in the legal pro-
fession: She qualified as a barrister and
was called to the Bar at Gray’s Inn. She
participated on the winning side that
represented Vangelis in a dispute over
his “Chariots Of Fire” theme and has
worked in the legal departments of the
Independent Television Assn. and the
Vestron International Group.

Rigg made her full-time debut in the
music industry in December 1989,

when she joined PolyGram ULK. as
director of legal and business affairs. A
similar appointment came two vears
later at PolyGram Record Operations,
and responsibilities for PolyGram
Musi¢ Publishing were added in 1993.
Prior to launching MRPO, Rigg spent a
year at the British government’s
Department of Trade and Industry
(DTD.
Starting as her assistant Monday (2)
ix Paul Lee, whom she met at the DTL
Lee will handle office administration,
public relations, and matters relating
to support of PRS, MCPS, and Music
Publishers Assn. members at trade
fairs. Before his DTI service, Lee was
a prominent backup singer, working
\\ ith Paul Young, Gloria Gaynor, Stevie
Wonder, and Rick Astley, among others.
“Specifie targets are difficult to pin—
pomt this carly,” says Rigg. “Our mis-
sion is to promote British music and its
writers and publishers. It's a UK. -dri-
ven aim with a global message. I shall
be liaiging closely with overseas orga-
nizations. We all may have different
ways of doing things, but everybody is
trying to proteet their copyrights and
create a global marketplace in which
the creative communities can flourish.”
Rigg has already visited the Harry
Fox Agency in New York and attended
a U.K. meeting of the International
Confederation of Musie Publishers at
its invitation.

In Loving Memory
of

LOU LEVY

Legendary Music Publisher
December 3, 1910-October 31,
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“I will be at the World Intellectual
Property Organization’s conference in
Gieneva | Switzerland| Dece. 2-20,” she
adds. “This is an absolutely vital occa-
sion eentered on a proposed treaty to
reinforce copyright protection for
rights owners.”

Rigg is anxious to gather as much
information, statisties, and research
material as possible to aid her in her
promotional and lobbying endeavors. To
this end, she is cooperating with the
U.K. National Music Council, which is
amassing statisties on UK. music as a
mirror to the overseas survey known as
British Invisibles. The latter proved
beyvond doubt the impaet and prof-
itability of U.K. music in the interna-
tional marketplace.

On the question of securing rights
protection and royalty payments from
territories known to be negligent or
hostile to such matters, Rigg believes a
poliey of reasoning, discussion, and
negotiation is preferable to the imposi-
tion of trade sanctions.

“Rights owners have got to convince
governments everywhere that it's in
their interests also to introduce rights
protection,” Rigg says. “That’s one of
the main functions of MRPO. We're
representing the UK. writers and pub-
lishers, but our message is universal.

“A big part of my job will be liaising
with third-party industries like books
and television. I know there are doubts
and possible problems where the new
technologies are concerned, but I'm
convinced there are more opportunities
than threats for rights owners in this
area.”

Rigg anticipates that much of her
initial efforts will be within the Euro-
pean Union, and she is establishing
links with the European Music Office,
which is headquartered in Brussels
and has a branch office in Paris. Sup-
ported by subsecriptions, this rela-
tively new organization is represent-
ing music and its interests within the
European arena.

“The creative rights owners of the
music industry make a valuable eon-
tribution to Ilurope’s economy and cul-
ture,” Rigg says, “and MRPO would
like this to be recognized.”

NO.T SONG CREDITS

TIT L E

W R I T ERN

= F U B LIS H R

HOT 100 SINGLES
UN-BREAK MY HEART - Diane Warren * Realsongs/ASCAP

HOT COUNTRY SINGLES & TRACKS

LITTLE BITTY - Tom T. Hall »

Halinote/BMI

HOT R&B SINGLES
NOBODY - Keith Sweat, Fitzgerald Scott » Keith Sweat/ASCAP, WB/ASCAP, E/A/ASCAP,
Scottsville/BMI, EMI Blackwood/BMI

HOT RAP SINGLES
NO TIME - Kim Jones, Sean "Puffy” Combs, S. Jordan * Undeas/BMI, Warner Chappell, EMI
April/BMI, Dynatone/BMI, Unichappell/BMI, Justin Combs/ASCAP, Amani/ASCAP

HOT LATIN TRACKS
TRAPECISTA « Rafael Perez-Botija + Fonomusic/SESAC

Encores! For ‘Chicago’;
Lamb Chop Gets A Vid Folio

ONE HELL OF A TOWN: Philo-
sophically, if not by mandate, the won-
derful Encores! series at New York’s
City Center might have passed on
1975 “Chicago™ as a musical in need
of a concertized revisit.

The understanding, at least among
show musie aficionados, was that the
series, which began in 1994 with
three revivals per season, would
bring back into a brief limelight
unheralded shows from the "30s and
'40s. The idea was that the song, most
often by one of the masters, was the
thing, not the shows’ topical, weak
books. No elaborate sets. no cos-
tumes—just performers onstage in
evening dress, clutching librettos
more as a prop, it seems, than for
reference.

As a show from the "70s, “Chicago”
was a deeidedly ehronological switeh
from previous

Iincores! presentation. The one tiny
flaw in Reinking’s performance is
her blatant voeal imitation of Gwen
Verdon, one of the show's original
stars, who has a trademark raspy.
somewhat whiny voice often meant to
convey innocence in the midst of
decadence.

RCA Vietor has recorded the cast
album, which will put two versions
ot “*Chicago™ in the BMG label fam-
ily, since sister label Arista has the
original 1975 recording with Verdon,
Chita Rivera, and Jerry Orbach.

As for Encores!, it is reviving
“Promises, Promises,” the 1968 hit
show (1,281 performances!) with a
score by Burt Bacharach and Hal
David. Encores! will also deliver a
1929 gem, “Sweet Adeline,” with a
score by Jerome Kern and Oscar
Hammerstein, as well as the 1938

Richard Rod-

Encores! pro-
ductions. Put on
this past seca-
son, it is the
one show in the
series that has

Words & Music
?4%}% ey

gers and Lor-
enz Hart mas-
terpiece “The
Boys From Sy-
racuse.”
From this
corner, that's

e b

moved on to
Broadway with
most of its con-
certized look
intact, aithough the cast is in period
costumes and the librettos are gone.
Significantly. Encores! musice direc-
tor Rob Fisher is also on hand for the
bright orchestral touch.

“Chicago™ had an original run of a
very respeectable 947 perfor-
mances—hardly a neglected baby—
and it 1s a terrifie show in its smash
presentation at the Richard Rodgers
Theatre. The John Kander and Fred
Ebb score is a bright sendup of songs
of the "20s, along with several tune-
ful, theatrical charmers that are pure
Kander and Ebb, including “All That
Jazz,” “Class,” “Razzle Dazzle,” and
“Mr. Cellophane.”

And the book, written by Ebb and
the late choreographer Bob Fosse, is
one of the major reasons that this
Encores! got a Broadway encore. The
time is the "20s, and some ladies are
trying to beat the rap for the mur-
ders of their cheating husbands or
boyfriends. There is enough cynicism
to make “The Three Penny Opera”
seem like a tale by Hans Christian
Andersen.

Two of the ladies are Ann Rein-
Kking and Bebe Neuwirth, the de-
lightful holdovers from the original

by Ire Lichtnuan

more like it!

V IDEO FO-
LIO TO MATCH: Warner Bros.
Publications may have a first of
sorts, a matehing video folio in
Shari Lewis' “Lamb Chop’s Special
Chanukah,” based on the TV special
about the eight-day Jewish celebra-
tion that this year starts Friday (6).
The first project in an arrangement
between Warner and Lewis to
develop and release a series of edu-
cational books for children, the folio
contains 22 vintage and original
children’s songs, play-along activi-
ties, and games.

Warner is also distributing a CD-
ROM, “Lamb Chop Loves Musie,” in
which Lewis and Lamb Chop lead
children aged 3-7 through a musical
adventure based on “The Musicians
Of Bremen.”

PRINT ON PRINT: The following

are the best-selling tolios from Music

Sales Corp.:

1. Stone Temple Pilots, “Tiny Music
.. Songs From The Vatican Gift
Shop” (guitar tablature edition).

2. Tori Amos, “MTV Unplugged.”

3. “Seal.”

4. Tori Amos, “Boys For Pele.”

5. Natalie Merchant, “Tigerlily.”
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Blockhuster Eyes New Horizons

Territories In Asia, Europe On Slate

W BY JOHN FERGUSON

LONDON—LU.S8.-based retail giant
Blockhuster Entertainment is poised to
move into new territories in luastern
Furope and Asia as part of its global
expansion plans for 1997,

The chain’s European operation now
encompasses eight countries, with lre-
land set to be added to the list with the
planned acquisition of the 217-strong
Xtravision group (Billboard, Oct. 19).
And last month, Blockbuster signed a
joint-venture agreement with Hong
Kong-hased Roly International for new
stores in Taiwan, Hong Kong, China,
Singapore, and Malaysia.

Blockbuster has more than 5,000
stores worldwide, and it is planning to

open between 150 and 250 new outlets
in 1997.

The European operation is based in
the U.K., and for the group it has been
a vear of rapid expansion. In addition
to the expansion in Ireluand, which is
awaiting regulato-
rv approval, the
group recently
opened five new
outlets in Rome.
Charlie McAuley,
director of product, Europe, says, “We
have a target ol 2,000 stores by the vear
2000, anc our recent move into Ireland
has contributed enormously to that. We
also aim to be opening another couple
of stores in Portugal this year, and we
are also expanding in Spain.”

Health Leads Kosugi To Exit
From Warner Music Japan

B BY STEVE McCLURE

TOKYO—For reasons of i1l health,
Ryuzo “Junior” Kosugi will retire in
Mareh as chairman of Warner Musie
Jupan. He has held the post since 1993
and has been affiliated with Warner
Musie Internation:al (WMI) since 1989,
when the company acquired his suc-
cessful independent label, Alfa Moon.

The news was disclosed Nov. 21 by
Warner Music International president
Stephen Shrimpton, who will serve as
acting chairman of Warner Music
Jupan until Kosugi’s successor is found.
Reporting to Shrimpton will be Warn-
er Musie Japan vice chairman Kiyoshi
Hachiya, WEA Japan president Mit-
suaki Tsunekawa, and Fast West Japan
president Takeyasu Hashizume. Kosu-
¢ will serve as a consultant producer
on various Warner Music Jupan pro-
jects.

The announcement of Kosugi’s exit
comes as Warner Music Jupan strives
{o reverse its recent market-share slip-

page. The appointments of Tsunekawa
and Hashizume during the past 12
months have been seen as the comple-
tion of a restructuring that originally
began in 1989. That was when Warner
Music International bought out former
joint-venture partner Pioneer Elec-
tronic Corp. to hecome Japan’s first
wholly foreign-owned mujor record
company.

Belore joining Warner last Novem-
ber, Tsunekawa was GM of leading
music publisher Nichion. Hashizume,

who signed on in August, was GM of

Sony Records’ third domestic A&R
division.

In a prepared statement, Shrimpton
said, “Ryuzo Junior’ Kosugi’s enforced
premature departure from our com-
pany in Japan because of ill health rep-
resents a great loss to WMI, although
the fact that we will still be able to call
upon him in a ereative capacity is a
major bonus.”

Shrimpton commended Kosugi for

(Continued on next page)

Plans for 1997 are sull being final-
ized, but McAuley confirms that Block-
buster is eying new territories. “We see
the opportunity Lo expand into Eastern
Furope, hut I can’t give any specifie
Lterritories vet. And we are also looking
at other Seandinavian terrvitories. We
want to develop the business from our
base in Denmark and will be looking to
expand into Sweden, Norway, and Fin-
land for next vear.”

So far, Italy has been Blockbuster's
biggest growth areu, and it currently
has 38 stores in the country in a joint
venture with the Standato retail group.
“It is the largest center outside the
UK. that we have cracked, aithough
that will ehange once the Xtravision
deal is approved,” McAuley adds.

The current lineup of Blockbuster
European stores is as {ollows: the U.K.
(716), Italy (38), Spain (35), Denmark
(32), Germany (18), Austria (10), Israel
(1), and Portugal (1).

MecAuley is also keen to stress that
Blockbuster’s European stores are not
restricted to video. In the UK., the
chain has launched a number of mem-
ber-only promotions highlighting its
musice produets. About 220 of the
chain’s stores now carry top 20 music
selections, sourced through distributor/
wholesaler Total Home Entertainment,
and the chain has opted for a 10.99
pound ($17.60) price tag tor Block-
buster members for two of the cur-
rently biggest-selling albums in the
U.K., from Robson & Jerome and the
Spice Girls. The promotion make the
albums’ price significantly cheaper
than at other, more established retail-
ers.

“For our regular U.K. customers, it
is away of getting their loyalty before
Christmas and moving them toward
the idea of Blockbuster as a home
entertainment retailer,” explains
McAuley. “In other territories, the
Blockbuster brand takes on a different
meaning because people recognize you
as an entertainment retailer, rather
than just a rental store.

(Continued on next paye)

Talking Business. Executives representing European-based major labels are
pictured during governmental trade negotiations in China with senior European
and Chinese officials (Billboard, Nov. 30). Shown, from left, are Norman Cheng,
president, PolyGram Far East; Yu Yongzhan, deputy administrator of the Chinese
government’s Press and Publications Administration; Sir Leon Brittan, European
Union commissioner for external trade; EMI Europe president Rupert Perry; and
Michael Smellie, senior VP, Asia-Pacific region, for BMG.

Music-Industry Upswing In 0z
ARIA Figures Show Increased Shipments

SYDNEY—The Australian music in-
dustry is demonstrating significant
growth for the first nine months of the
year, according to the Australian Ree-
ord Industry Assn. (ARIA).

Trade shipments of CDs for the
period {rom Junuary to September
have soared 21% in units and 19% in
value. Total CD album deliveries dun-
ing the period were 22.6 million units,
a4 21% rise compared to 18.8 million
units in 1945; total CD single deliver-
ies were 5.1 million units, a 24% hike
over lust year's 1.1 million.

ARIA executive director Emmanuel
Candi savs the increase is attributable
to aggressive marketing by record

companies, an upturn in the number of’

music retail outlets, stronger per-title
sales ol the vear's biggest hits, and “a
continued benelicial flow through to
legitimate sales now that the bootlegs
and other unauthorized material are
well and truly out of the market.”
However, Candi says he doubts this
market expansion is sustainable at cur-
rent levels. The executive notes that
approximately 60% of the growth is
due to stocking and sales from the ex-

panding retail universe. “On the other
hand.” he says. “the growth of retail
outlets still has some way to go accord-
ing to the stated plans ol a number of
chains, such as HMV, Sanity, and
Blockbuster.”

Tower Records
Expands In Israel

B BY BARRY CHAMISH

TEL AVIV, Israel—Tower Records is
set to build on the sucecess of its first
stores in this countryv with turther

expansion in 1997

Alter 3% vears
in Israel, Tower is
RECOROS - ViDED- BODKS

thriving in this
ditficult retail en-
vironment. The
company is the only major interna-
tional mugic chain to have established
itself in the Israeli market, and. despite
adverse economic conditions brought on

(Continued on next page)

Recurring Dream - The Very Best Of Crowded House

Now Triple Platinum In The UK

Pa-r-loph:ne
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HITS OF THE

<1996, Billooard/BPl Communications

i

WORLD

jAPAN (Dempa Publications Inc.) 11/25/96 GERMANY (Media Control) 11/19/96 U.K. (Chart-Track ) 11/25/96 FRANCE (SNEP/IFOP/Tite-Live) 11/16/96
THIS |LAST THIS | LAST THIS | LAST THIS | LAST
week(week| SINGLES wEEK|WEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES
1 1 | PRIDE MIKI IMAI FOR LIFE 1 1 | QUIT PLAYING GAMES (WITH MY HEART) BACK- 1 ! BREATHE PRODIGY Xt RECORDINGS 1 1 | FREED FROM DESIRE GALA SCORPIO
2 | 2 | CAN'TSTOP FALLIN' IN LOVE GLOBE Avex TRAX STREET BOYS JivEiZomMBA § NEW ",‘V%ﬁ?s"'fg‘vg%gﬂoFggE‘f”STf‘O,L}’M&'/}\RREN . 2 | 2 | AICHA KHALED BaRciaY
3 4 KOREGA WATASHINO IKIRUMICHI PUFFY epPic 2 5 WHO WANTS TO LIVE FOREVER DUNE virgIN 3 3 WANNABE SPICE GIRLS VIRGIN
' REATRRINGIADINANOM AR DR NERSCOREMCA 4 | 4 | IF{RULED THE WORLD (IMAGINE THAT) NAS
SoNY ‘3; 131 VER:ISS DICHGE1(:, Igc TOOE :CA T ARREN 4 | 4 | ONEANDONE ROBERT MILES FEATURING MARIA R A
4 3 | KOIGOKORO NANASE AIKAWA CUTTING EDGE WHAT’S LOVE DO WITH IT W, N NAYLER DECONSTRUCTION UMBIA
G |NET) SITTES DS (e (e CasTwEST 6 | 2 | HILLBILLY ROCK, HILLBILLY ROLL WOOLPACKERS rca | 6 | 8 | SEVEN DAYS AND ONE WEEK B.B.E. viRai
7 |NEW| ABOY—ZUTTO WASURENAI GLAY PpLATINUM 6 4 A NEVERENDING DREAM X-PERIENCE wea 7 |NEW!| CHILD MARK OWEN Rca 7 6 PARTIR UN JOUR 2 BE 3 Em
8 7 CLASSIC JUDY & MARY EPIC SONY 7 8 WORDS BOYZONE POLYDOR 8 6 GOVINDA KULA SHAKER coLumBia 8 10 CHANGE THE WORLD ERIC CLAPTON REPRISEAWEA
POCKET : 9 |NEW| YOU DON'T FOOL ME QUEEN PARLOPHONE
S | 8 | YELLOWYELLOW HAPPY POCKETBISCUITS Tosu- | g | 7 | |LOVE YOU ALWAYS FOREVER DONNA LEWIS 10 |3 | WHAT BECOMES OF THE BROKEN HEARTED 9 | 5 | ALLBYMYSELF CELINE DION cows
BA-EMI EASTWEST ROESONEN ROl 10 | 17 | POPULAR NADA SURF wea
10 | 5 | MIRAIENO PRESENT MIHO NAKAYAMA WITH 9 | 12 | INTHE GHETTO GHETTO PEOPLE FEATURING L | 11 | 10 | IF YOU EVER EAST 17 FEATURING GABRIELLE 11 | 9 | JETE PRENDRAI NUE DANS LA SIMCA 1000
MAYO King VIZ COLUMBIA LONDON CHEVALIERS DU FIEL FLARENAS
11 [NEW /| SHAKE SMAP vICTOR 10 10 | WANT YOU BACK N SYNC ARIOLA 12 |NEW/| 1 AIN'T MAD AT CHA 2PAC DEATH ROW/SLAND 12 11 RAIDE DINGUE DE TOI G. SQUAD ARIOLA
12 | 15 | GEKUYO SIZUKA KUDOH PONYCANYON 13 | 8 | SAY YOU'LL BE THERE SPICE GIRLS vIRGIN 13 | 18 | WANTLOVE HYSTERIC EGO sony
11 | 6 | HOW BIZARRE OMC poLYDOR
13 12 KAGAMINO DORESS NORIKO SAKAI VICTOR 5 14 |NEW | EVERYDAY IS A WINDING ROAD SHERYL CROW a&m 14 7 WHERE DO YOU GO NO MERCY BMG
12 | 9 | I'MRAVING SCOOTER epeL 15 | 11 | STRANGER IN MOSCOW MICHAEL JACKSON fpic
14 | 10 | SWALLOWTAIL BUTTERFLY YEN TOWN BAND erc | 13 |NEw | PAPARAZZI XZIBIT Rrea EPI 15 | 12 | RADIE DINGUE DE TO! PASCAL OBISPO sony
16 |NEW| ONE KISS FROM HEAVEN LOUISE 1ST AVENUE/EMI 16 | 20 | ABC POUR CASSER ... KITSCH PETER STARRING
Sy 14 | 13 | BECAUSE YOU LOVED ME CELINE DION cotumBia | 17 | 18 | THIRTY THREE SMASHING PUMPKINS HUTVRGIN OLIVIA mca
15 |NEW| GINIRONO YUME CHISATO MORITAKA ONeupmMusic [ 15 | 14 | RUN A WAY SOUND LOVERS poLYpoR 18 |NEW | LOVE IN THE KEY OF C BELINDA CARLISLE 70 Il VR T 7 VT
16 | 11 | TABIBITOYO BAKUFU SLUMP sonv 16 |NEW| ONE & ONE ROBERT MILES MOTOR MUSIC CHRYSALIS 1; Newl on HAPI;’YNDAYNICHOR,:ALISDCEJLFj’ﬁlG;xGFLORE -
17 | 16 | CIRCUS TOMOYASU HOTE! ToSHiBA M) 17 | 17 | SAY YOU'LL BE THERE SPICE GIRLS viRGIN ;(9) 1E7 INi?&gLiLF'XIFALI\%I% (C)HCEEZV,\‘ SARCELLES BMG ' N
NEW | W EASTERN BLOC
18 | 13 | ALFIE VANESSA WILLIAMS MERCURY MUSIC 18 |NEW| DIE LANGSTE SINGLE DER WELT WOLFGANG R e T e T
19 | 17 | ALONE MAYO OKAMOTO TOKUMA JAPAN PETRY ARIOLA ALBUMS TR A L) oo
20 |NEW| STEADY SPEED T0¥S FACTORY 19 |NEW| BREATHE PRODIGY INTERSCOPE 1 | 12 | VARIOUS ARTISTS NOW THAT'S WHAT | CALL 0 | E | TR T e i T T e
ALBUMS 20 |NEW| 7 SECONDS NOMANSLAND emi MUSIC! 35 EMIVIRGIN/POLYGRAM
2 | 1 | ROBSON & JEROME TAKE TWO rca ALBUMS
1 | 7 | SHOGO HAMADA THE DOOR FOR THE BLUE SKY ALBUMS 3 | 2 | SPICEGIRLS SPICE virom 1 | 3 | DESIR NOIR 666667 CLUB FoLvaRAM
- 1 | 1 | KELLY FAMILY ALMOST HEAVEN em 4 | 8 | KULASHAKER K cowmen :
5 | 7 | VARIOUS ARTISTS MINISTRY OF SOUND—THE 2 | 2 | CELINEDION LIVE APARIS cowmbia
2 4 UA 11 vicio 2 3 DIE TOTEN HOSEN IM AUFTRAG DES HERRN . . . ND—TH
R ANNUAL Il THE MINISTRY OF SOUND 3 1 BARBARA BARBARA POLYGRAM
3 | 2 | SPITZ INDIGO CHIHEISEN poLYDOR EASTWEST 6 | 5 | SIMPLY RED GREATEST HITS Eastwest 4 | 19 | KHALED SAHRA Emi
4 | 1 | XJAPAN DAHUA EASTWEST JAPAN 3 | 2 | PHILCOLLINS DANCBEA'NTSOT;EET“GHT WEA 7 | 2 | BEAUTIFUL SOUTH BLUE IS THE COLOUR o DIsCS 5 | 4 | DIVERS STARMANIA wea
5 | 3 | NORIYUKI MAKIHARA UNDERWEAR wen JapAN 4 | 11 | BACKSTREET BOYS BACK BOYS Jvbzomsa | g [ 18 | CELINE DION FALLING INTO YOU epic 6 | 20 | MICHEL JONASZ SOUL MUSIC AIRLINES em
6 |NEW| VARIOUS ARTISTS MAX 3 sonv 5 | 5 | WOLFGANG PETRY ALLES srioLA 9 | 3 | RODSTEWART IF WE FALL IN LOVE TONIGHT 7 | 11 | SPICE GIRLS SPICE virGIN
7 | 16 | KEIKO UTOKU KOHRI zan 3 ‘7‘ eg:iifg:%éf-&“-jmﬁ’;\jgl o 1o | 14 | Mance oo s o 8 | 15 | JIMMY CLIFF HIGHER AND HIGHER poLYGRAM
9 |NEW| SNOOP DOGGY DOGG THA DOGGFATHER
I QI3 A7 3 3P A8 I 8 | 6 | SIMPLYRED GREATEST HITS eastwe 11 |NEW| VARIOUS ARTISTS THE LOVE ALBUM HI viRGin N oy e
s1 10 | 9 | FUGEES THE SCORE sony
9 | 12 | VARIOUS ARTISTS NOW 5 ToSHIBA Emi 12 | 20 | VARIOUS ARTISTS THE BEST 60'S ALBUM IN THE
10 | 11 | JAMIROQUAI TRAVELLING WITHOUT MOVING eeic | . | & | CELINEDION FALLINGINTOYOU corunen WORLD .. . EVER! 2 viRaiN 11 | 5 | PASCAL OBISPO SUPERFLU tpe
— LONIRLS EASFTA: AROUND THE WORLD—THE JOURNEY | 13 | 15 | DAN|EL O'DONNELL SONGS OF INSPIRATION Rz | 12 [NEW| FINE YOUNG CANNIBALS FINEST PoLvGRaM
11 6 YEN TOWN BAND MONTAGE €PIC SONY SO METRONOME 14 9 SNOOP DOGGY DOGG THA DOGGFATHER DEATH 13 10 MICHAEL JACKSON HISTORY: PAST, PRESENT AND
12 | 5 | BEATLES ANTHOLOGY 3 11 | 9 | JOE COCKER ORGANIC tmi ROW/INTERSCOPE FUTURE—BOOK 1 epic
TOSHIBA EMI 12 | 10 | DJBOBO WORLD IN MOTION tams 15 | 19 | EAST 17 AROUND THE WORLD—THE JOURNEY 14 | 6 CELINE DION FALLING INTO YOU coLumBia
13 | 8 | VAN HALEN GREATEST HITS wenapan 13 | 19 | SOUNDTRACK EVITA wea SO FAR  (oNDON 15 | 7 | PHIL COLLINS DANCE INTO THE LIGHT wea
14 | 9 | YUTAKA OZAKI FOR ALL MY LOVES son 14 | 18 | PUR LIVE—DIE ZWEITE INTERCORD 16 |NEw | BOYZONE A DIFFERENT BEAT PoLYDOR 16 | 14 | JAMIROQUA! TRAVELLING WITHOUT MOVING
15 | 14 | MEGUMI HAYASHIBARA BERTEMU KinG 15 | 14 | SPICE GIRLS SPICE viain 17 [NEW | HANKMARVIN HANK PLAYS HOLLY pouyGeav 1v ony
16 |NEW| BABYFACE THE DAY Sonv 16 | 13 | EROS RAMAZZOTTI DOVE C'E MUSICA arioLa LSS ?:;:EN(WHAT EEEESIEROINMBRAINCICIORY 17 | 8 | LE FESTIVAL ROBLES BEN MON COCHON vER
|| O T AR AR 170 IR o R MOV ATCREST IR 19 |NEW | ALANIS MORISSETTE JAGGED LITTLE PILL MaveR SALLES
18 |NEW| AIR WEAR OFF PoLYsTAR 18 |NEW| DIE SCHLUMPFE ALLES BANANE! emi e 18 |NEW| EELS BEAUTIFUL FREAK eMG
19 | NEW | NANASE AIKAWA RED CUTTING EDGE 19 16 FUGEES THE SCORE columeia 20 |NEwW| CROWDED HOUSE RECURRING DREAM—THE 19 17 JOE COCKER ORGANIC CHRYSALIS
20 |NEW| CRAZE THAT'S LIFE KinG 20 | 17 | JAMIROQUAI TRAVELLING WITHOUT MOVING Epic VERY BEST OF CAPITOL/PARLOPHONE 20 | 13 | EDDY MITCHELL MR.EDDY PoLYDOR
CANADA (SoundScan) 11/30/96 NETH ERLANDS (Stichting Mega Top 50) 11/21/96 AUSTRAI.IA (ARIA) 12/01/96 ITAI.Y (Musica e Dischi/FIMI) 11/25/96
THIS | LAST THIS |LAST THIS | LAST THIS | LAST
IWEEK WEEK| SINGLES WEEKWEEK| SINGLES WEEK|WEEK| SINGLES WEEK WEEK| SINGLES
1 1 WHERE DO YOU 'GO NO MERCY ArisTA 1 1 | CAN'T HELP MYSELF KELLY FAMILY emi 1 1 WANNABE SPICE GIRLS viRGIN 1 2 ONE AND ONE ROBERT MILES FEATURING MARIA
2 7 | GET DOWN (YOU'RE THE ONE FOR ME) BACK- 2 | 2 | UN-BREAK MY HEART TONI BRAXTON BMG 2 2 | WHAT'S LOVE GOT TO DO WITH IT WARREN G NAYLER JT COMPANY/DEX
STREET BOYS 70MBAUIVE 3 9 IN DREAMS RENE FROGER piNO FEATURING ADINA HOWARD INTERSCOPE/MCA
B 2 1 BORN SLIPPY UNDERWORLD DO IT YOURSELF
34 '[;gNALL COMING BACK TO ME NOW CELINE 4 | 3 | BANGER HART ROB DE NLS 3 | 3 | WHEREDO YOU GO NO MERCY swmc 5 | 5 | NUMBER ONE ALEXIA Dscommoe
COLUMBIA ' 4 4 | LOVE YOU ALWAYS FOREVER DONNA LEWIS
4 | 5 | NODIGGITY BLACKSTREET FEATURING DR.DRE | > | 2 | SAYYOU'LLBE THERE SPICE GIRLS virain 4 | 3 | V0OO-DOO BELIEVE DATURA TiME
INTERSCOPE/MCA J g SOMEBOOY ELSE'S LOVER TOTAL TOUCH 8umo EASTWEST 5 6 DEDICATED MARIO PIU MEDIABXR
5 . ONE AND ONE ROBERT MILES FEATURING MARIA 7 8 QUIT PLAYING GAMES (WITH MY HEART) BACK- 5 6 SOMETIMES WHEN WE TOUCH NEWTON FESTIVAL . A OCEAN WHISPERS RAF BY PICOTTO MEDIAGRE
STREET BOYS ZOMBALIVE 6 5 MACARENA LOS DEL RIO BMG
NAYLER DECONSTRUCTION , B . 7 | 11 | LOVE IS LEAVING BOY GEORGE stLr
6 | 10 | YOU'RE MAKIN' ME HIGH TONI BRAXTON 8 | 19 | THERE'S A KEY 2 BROTHERS ON THE 4TH FLOOR | 7 9 | DON'T STOP MOVIN' LIVIN' JOY mca
AFACEARISTA o 8 7 LET'S MAKE A NIGHT TO REMEMBER BRYAN 8 16 | BOHEMIAN RHAPSODY BRAIDS 8iG BEAT/ATLANTIC
7 | 2 | YOU MUST LOVE ME MADONNA WARNER BROS 9 | 7 | NODIGGITY BLACKSTREET FEATURING DR. DRE ADAMS pam 9 | 12 | INSOMNIAK GROOVEMAN DANCE FACTORY
8 | 13 | CHANGE THE WORLD ERIC CLAPTON REFRIStAWEA I woa 9 | 10 | ILIVE FOR YOU CHYNNA PHILLIPS &M 10 | 9 | WHERE DO YOU GO NO MERCY 8MG RICORDVSELF
9 |NEW| THA CROSSROADS BONE THUGS-N-HARMONY 10 12 WHERE DO YOU GO NO MERCY BMG 10 8 IT'S ALL COMING BACK TO ME NOW CELINE 11 15 YOU MUST LOVE ME MADONNA MAVERICKWARNER
SONY 11 |NEW| SING NAKATOMI zomsauve DION epic BROS
10 | 9 | HAPPY DAYS PJ. cocH 12 | 11 | RMB SPRING PoLYDOR 11 | 16 [ WISHES HUMAN NATURE columgia 12 | 14 | WANNABE SPICE GIRLS virGIN
11 |NEW| WE'VE GOT IT GOING ON BACKSTREET BOYS 13 | 16 | INSOMNIA FAITHLESS zomsasve 12 | 12 | HEAD OVER FEET ALANIS MORISSETTE wea 13 | 8 | FOLLOW THE RULES LIVIN' JOY wca
12 | 12 | MACARENA LOS DELRIO rca S| N (Ll DISLG AT ii }é gg:»?c%iErN 3%§§3®Cmé':ka?ﬂcxso~ g | 14| 13 | HYPERSPACE ROLAND BRANT 06 ONEDESASTRE
15 | 14 | ANOTHER ONE BITES THE DUST CAPTAIN J P BLE.
13 |NEW | HIT ME OFF NEW EDITION mca o HER ACK 1 15 | 15 | You MUST LOVE ME MADONNA wea LN f;}‘\’;’:ﬁ‘;‘::;?t?ogNE WWEEKESE
14 | 15 | CHILDREN ROBERT MILES DECONSTRUCTION ! 16 |NEW| TO THE MOON & BACK SAVAGE GARDEN RoOART A
15 |NEw | CHRISTMAS EP ENYA wERE UK 161 9 'Tg ALL COMING BACK TO ME NOW CELINE 17 | NEw| WHO DO YOU LOVE DEBORAH COX s 16 | 7 | PROFESSIONAL WIDOW TORIAMOS EAstwesT
16 | 14 | HOW DO U WANT IT 2PAC FEATURING KC & JOJO DION  COLUMBIA'SONY 18 |NEW| UN-BREAK MY HEART TONI BRAXTON 8MG 17 |NEW | WHAT'S LOVE GOT TO DO WITH IT WARREN G
| g | Dowmacrscor: . g ié onR‘b%Vgg?ZAJNEAE('EEOER'NCE MERCURY 19 | 14 | MANY RIVERS TO CROSS TONICHILDS poLvDOR FEATURING ADINA HOWARD mca
DEF JAMMERCURY .
I'LL BE THER 18 |NEW| STRUGGLE FOR PLEASURE SKIPPER MEDIAENTER
18 |NEW| ALL THE WAY LIVE COOLIO ToMMY 8OY 19 |NEW | THIS IS FOR THE LOVER IN YOU BABYFACE Lo | i UMS Sl eI (A TS st
19 |NEW| TIAMO PAUL LONDON capiTOL EPIC/SONY AlB
20 |NEW| YOU LIVE YOU LEARN ALANIS MORISSETTE mav | 20 |NEW| LAST NIGHT AZ YET emc 1 | 2 | MICHAEL JACKSON HISTORY: PAST, PRESENT anD | -2 | 19 | STRANGER INMOSCOW MICHAEL JACKSON erc
20 |NEW| COSMIC GIRL JAMIROQUAI sony sz
ERICK ALBUMS FUTURE—BOOK 1 epic
ALBUMS 2 | 5 | ALANIS MORISSETTE JAGGED UTTLE PILL wea ALBUMS
S S LB AHEL L AGL A e A L 3 | 4 | CELINEDION FALLING INTO YOU epic
1 | 3 | CELINEDION FALLING INTO YOU coiumBia 5> | 1 | CELINEDION FALLING INTO YOU cotumsia 1 | 1 | LUCIO DALLA CANZONI pressinG
2 |NEW| THA DOGGFATHER SNOOP DOGGY DOGG beATH a5 | e P A S e Sl FELLARF L OHER 2 LIS ST 2 | 16 | SIMPLY RED GREATEST HITS eastwest
ROW A . BZN A SYMPHONIC NIGHT 5 3 JIMMY BARNES HITS MUSHROOM/FESTIVAL 3 2 RAF COLLEZIONE TEMPORANEA cap
o 6 | VARIOUS ARTISTS DANCE MIX '96 Quauiry : S e GR';ATEST HITSERCURV 6 7 | CORRS FORGIVEN, NOT FORGOTTEN EASTWEST A 5 | BIAGIO ANTONACC! IL NUCCHIO MERCURY
4 5 | ALANIS MORISSETTE JAGGED UITTLE PILL Maver e 7 | 16 | CROWDED HOUSE RECURRING DREAM—THE
. 6 4 ANDREA BOCELLI BOCELLI PoLYDOR VERY BEST OF emi 5 4 MINA CREMONA Eml
5 | 8 | NODOUBT TRAGIC KINGDOM INTERSCOPE 7 | 6 | TOTALTOUCH TOTAL TOUCH BuG 8 | 6 | PRESIDENTS OF THE UNITED STATES OF AMERI- | 6 | 6 | EROS RAMAZZOTTI DOVE C'E MUSICA sms
6 2 BACKSTREET BOYS BACKSTREET BOYS ZOMBAUIVE 8 7 ROB DE NIJS DE BAND, DE ZANGER EN HET CA |l coLumBia 7 3 FRANCO BATTIATO L'IMBOSCATA MERCURY
7 |NEW| SOUNDTRACK ROMEO + JULIET &mi MEISJE £m 9 9 SPIDERBAIT IVY & THE BIG APPLES POLYDOR 8 12 | ARTICOLO 31 COSI'COM'E’ RICORD!
8 1 | VAN HALEN BEST OF VOLUME 1 wARNER BROS 9 | 12 | RENE FROGER ILLEGAL ROMEO PART 1 pino 10 | 13 | JOHN FARNHAM ROMEQ'S HEART smG 9 9 | FABRIZIO DE ANDRE ANIMA SALVE RICORDI
9 |NEW | FRANCOIS PERUESSE AL ALBUM PEUBLE DU 10 8 PHIL COLLINS DANCE INTO THE LIGHT waRNER 11 19 | VAN HALEN BEST OF VOLUME 1 wea 10 8 JAMIROQUAI TRAVELLING WITHOUT MOVING
TOMS 5 LA PO zro 11 |NEW | ANDRE RIEU IN CONCERT MERCURY 12 |NEW| SNOOP DOGGY DOGG THA DOGGFATHER INTER- SONY $2
10 |NEW | TONI BRAXTON SECRETS arista 12 |NEW | BEATLES ANTHOLOGY 3 em SCOPEMCA 11 10 POOH AMICI PER SEMPRE cop
11 |NEW| CHRIS SHEPPARD DESTINATION DANCE FLOOR2 | 13 | 15 | FRANS BAUER VOOR JOU 13 | 20 | POWDERFINGER DOUBLE ALLERGIC roivoon 12 |new| SPicE GIRLS SPICE i
QsP A
12 INEw | oy CHAPMAN NEW BEGINNING £1€cran 14 | 9 I:ldcT:BgEL JQSSE?'&E)QL?“’ PAST, PRESENT AND | 14 | 10 | MARTIN & MOLLOY POOP CHUTE mushroow#est | 13 [new | PAVAROTTI & FRIENDS FOR WAR CHILD pecc
— VAL
}3 :Ex :éWMéo’\l‘TE:gNADFYguH%EATZ ':c:'"F' WARNER 15 | 17 | JOE cockER ORGANIC e 15 | 18 | SOUNDTRACK EVITA wra i‘; 171 zéEL'mbT'\:;VZ:D;/ EI$AT Uviii[': IH{ LT
15 | 15 | FUGEES THE SCORE cotuman 16 | 11 | NEW LONDON CHORALE YOUNG LOSAVAR 8MG 16 | 14 | BILL WHELAN RIVERDANCE EASTWEST o —
17 | 16 | ALANIS MORISSETTE JAGGED LITTLE PILL warner | 17 | 11 | MICHAEL FLATLEY LORD OF THE DANCE potvoram | 16 | 15 | LIGABUE BUON COMPLEANNG ELVIS wia
16 | 14 | SHANIA TWAIN THE WOMAN IN ME MERCURY AR IR el
17 |new| EVITA SOUNDTRACK warner 18 |NEW | ANDREA BOCELL! VIAGGIO ITALIANO POLYDOR 18 |NEw| BRYAN ADAMS 18 TIL|DIE asm
18 |NEw| DONNA LEWIS NOW IN A MINUTE ATLANTIC 19 | 14 | BETTE MIDLER EXPERIENCE THE DIVINE Mer- 19 |NEW | NIRVANA FROM THE MUDDY BANKS OF THE 18 |NEW | AUDIO 2 SPECIAL RESERVE emi
19 18 BRYAN ADAMS 18 TIL | DIE A&Mm CURYWARNER WISHKAH GEFFEN/MCA 19 14 CELINE DION FALLING INTO YOU coLumBia
20 |NEW| TRAGICALLY HIP TROUBLE AT THE HEN HOUSE mca | 20 |NEW | CELINE DION LIVE IN PARIS COLUMBIASONY 20 |NEW| SHANIA TWAIN THE WOMAN IN ME MERCURY 20 | 18 | FUGEES THE SCORE COLuMBIA

Hits Of The World is compiled at Billboard/London by Bob Macdonald and Alison Smith. Contact 171-323-6686, fax 171-323-2314/2316.

‘New’ indicates first entry or re-entry into chart shown.
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HITS QF THE WORLD

EUROCHART 11219

MUsIC
& MEDIA

NEW ZEALAND (RIANZ) 11/13/96

THIS |LAST
WEEK WEEK
1 4
2 1
3 [NEW
4 |[NEW
5 2
6 7
7 | NEwW
8 6
9 9
10 10
1 2
2 4
3 1
4 5)
5 3
6 | NEW
7 | NEW
8 6
9 7
10 | NEW

SINGLES

QUIT PLAYING GAMES (WITH MY HEART) BACK-
STREET BOYS zomsauive

SAY YOU'LL BE THERE SPICE GIRLS vIRGIN
BREATHE PRODIGY XL RECORDINGS

WHAT'S LOVE GOT TO DO WITH IT WARREN G
FEATURING ADINA HOWARD INTERSCOPE
WANNABE SPICE GIRLS vIRGIN

WORDS BOYZONE POLYDOR

ONE & ONE ROBERT MILES FEATURING MARIA
NAYLER pex

1 LOVE YOU ALWAYS FOREVER DONNA LEWIS
ATLANTIC

AICHA KHALED s8aRCLAY

SEVEN DAYS AND ONE WEEK B.B.E. TriANGLE

ALBUMS

SIMPLY RED GREATEST HITS EASTWEST

SPICE GIRLS SPICE vIrGIN

PHIL COLLINS DANCE INTO THE LIGHT wEa
KELLY FAMILY ALMOST HEAVEN KeL-LIFE
CELINE DION FALLING INTO YOU epicicoLumBIA
ROD STEWART IF WE FALL IN LOVE TONIGHT
WARNER BROS.

DIE TOTEN HOSEN
EASTWEST

FUGEES THE SCORE coLumBia

JAMIROQUAI TRAVELLING WITHOUT MOVING
SONY S2

BACKSTREET BOYS BACKSTREET BOYS zomsAauvE

IM AUFTRAG DES HERRN . . .

W o~ (5,

-
(=]

LAST
WEEK

6

NEW

NEW

NEW

SINGLES

WHAT'S LOVE GOT TO DO WITH IT WARREN G
FEATURING ADINA HOWARD (NTERSCOPE/MCA
BOHEMIAN RHAPSODY BRAIDS waRNER
RUGGISH THUGGISH BONE BONE THUGS-N-HAR-
MONY  TRISONY

MISSING YOU BRANDY/TAMIA/GLADYS KNIGHT &
CHAKA KHAN wARNER

NO DIGGITY BLACKSTREET FEATURING DR. DRE
INTERSCOPE/MCA

WANNABE SPICE GIRLS VIRGIN

SAY YOU'LL BE THERE SPICE GIRLS VIRGIN

DA BOMB INNER CIRCLE wWARNER

HOW DO U WANT IT 2PAC FEATURING KC AND
JOJO sLanD

STRANGER IN MOSCOW MICHAEL JACKSON sony

ALBUMS

KORN LIFE IS PEACHY TRISONY

SIMPLY RED GREATEST HITS warNER

CELINE DION FALLING INTO YOU sonvy

MICHAEL JACKSON HISTORY: PAST, PRESENT AND
FUTURE—BOOK 1 sony

JIMMY BARNES BARNES HITS FESTIVAL

MICHAEL FLATLEY LORD OF THE DANCE PoLYGRAM
CARL DOY PIANO, NOW AND THEN sony

SHERYL CROW SHERYL CROW A&m

ALANIS MORISSETTE JAGGED LITTLE PILL waRNER
BEATLES ANTHOLOGY 3 emi

MALAYSIA i) 112696

LAST
IWEEK

1

3
2
4
NEW
5]
NEW

7
9

10 8

ALBUMS

MICHAEL LEARNS TO ROCK PAINT MY LOVE-
GREATEST HITS &m

BACKSTREET BOYS BACKSTREET BOYS zomBAuIVE
KENNY G THE MOMENT Bmg

CELINE DION FALLING INTO YOU sony

ELITE CATWALK &m

WINGS BIRU MATA HITAMKU BmG

ROD STEWART IF WE FALL IN LOVE TONIGHT
WARNER

JORDAN HILL JORDAN HILL waRNER
NIRVANA FROM THE MUDDY BANKS OF THE
WISHKAH mca

EMIL CHAO XIAO TIAN TANG ROCK
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NEW
NEW

NEW

NG KONG (IFP{ Hong Kong Group) 11/17/96
LAST
WEEK

ALBUMS

Gl GI LEUNG LOVE MYSELF &gl

WILLIAM SO SO WING HONG'S BEST CINEPOLY
AARON KWOK LISTEN waRNER

EKIN CHENG EKIN, 13 BMG

TARCY SU TRACY SAYS ... X FILE rock

ROMAN TAM ROMAN LIVE IN CONCERT '96 8MG
CASS PHANG CASS LIVE CONCERT 1996 emi
VARIOUS ARTISTS 88 EXTREME TONE COLOUR
SERIES—SAMPLER POLYGRAM

KELLY CHAN FENG HUA ZUE Go easT

VARIOUS ARTISTS THE QUEEN IS COMING VOL. 2
POLYGRAM

BELGIUM (Promuvi) 11/26/96

IRELAND (IFPI Ireland/Chart-Track) 11/21/96
= 2

THIS |LAST THIS | LAST |
WEEK WEEK| SINGLES WEEK WEEK| SINGLES
2 | 2 | GREATHE PRODIGY  reconbnes S L LR e
3 % | UN-BREAK MY HEART TONI BRAXTON 2 2 | IT'S ALL COMING BACK TO ME NOW CELINE
LAFACE/ARISTA DION cotumeia
4 3 | WORDS BOYZONE POLYDOR 3 4 | SAY YOU'LL BE THERE SPICE GIRLS VvIRGIN
5 6 IF YOU EVER EAST 17 FEATURING GABRIELLE 4 3 SEVEN DAYS AND ONE WEEK B.B.E. ven
LONDON
. A || SN AR TR SR ES e 5 |NEW| FREED FROM DESIRE GALA PRIVATE LIFE
7 | 8 | WHAT BECOMES OF THE BROKEN HEARTED 6 | 5 | WORDS BOYZONE POLYDOR
ROBSON & JEROME RcA 7 8 BANGER HART ROB DE NUS emi
8 5 | IT'S ALL COMING BACK TO ME NOW CELINE 8 6 | INSOMNIA FAITHLESS zoMBAUIVE
DION Epic 9 | 10 | KAMIEL SPIESSENS KAMIEL GOES CLASSIC
9 9 | INSOMNIA FAITHLESS CHEEKy [y e—
O[3 SQVEL‘E‘QDDSC%EST??SEOT MILES FEATURING MARIA | 1 | \pw | WHERE DO YOU GO NO MERCY arioLa
ALBUMS ALBUMS
1 1 | VARIOUS ARTISTS FAITH OF OUR FATHERS 1 1 HELMUT LOTTI GOES CLASSIC 2 rea
5 ) ZLUIE:USERLS sPCE 2 7 | JOVALLY ZINGT VLAAMSE KLASSIEKERS arcape
VIRGIN A
3 | 3 | BOYZONE A DIFFERENT BEAT poLvoor 2 i ‘S:IE“"I'L':_S g'E%N Gg\éiégﬁ:ﬁsw\tw”‘
4 |NEW | VARIOUS ARTISTS NOW THAT'S WHAT | CALL "
MUSIC 35 EMIVIRGINPOLYGRAM 5 2 | VAYA CON DIOS THE BEST OF VAYA CON DIOS aRi
5 |NEW| ROBSON & JEROME TAKE TWO Rrca oLa
g g §.E$'p"§ gL%N GFFé\ELkTIEgTIm%VOU EPIC 6 8 CELINE DION FALLING INTO YOU columsia
EASTWEST
8 | 4 | FRANCESBLACK THE SMILE ON YOUR FACE ToRe ; g’ coueE DRENALINE o
9 | 6 | BRIAN KENNEDY A BETTER MAN nrca ADY! GET READY! PLAY THAT BEAT
10 | 10 | BEAUTIFUL SOUTH BLUE IS THE COLOUR o 9 |NEW| 2FABIOLA TYFOON Emi
DISCS 10 | 9 | ANDREA BOCELLI VIAGGIO ITALIANO PoLYDOR
AUSTRIA (Austnian IFPI/Austria Top 40) 11/19/96 SWITZERLAND (Media Control Switzerland) 11/21/96
THIS [LAST THIS |LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES
1 5 | QUIT PLAYING GAMES (WITH MY HEART) BACK- 1 2 | QUIT PLAYING GAMES (WITH MY HEART) BACK
STREET BOYS EcHo zvx STREET BOYS zomBAUIVE
2 2 | ZEHN KLEINE JAGERMEISTER DIE TOTEN HOSEN | 2 1 | ZEHN KLEINE JAGERMEISTER DIE 