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Pop Music Is Looking
For A Few Good Men

Time Life Music
Acquires 50% Of
Heartland Music

B BY DON JEFFREY

NEW YORK—Time Lile Music, a
direct marketer of record series that
chronicle the history of pop and classi-
cal musie, has acquired 50% of nonre-
tail label and distributor Heartland
Music, which produces albums by pop-
ular artists of the past.

BILLBOARD EXCLUSIVE

Executives have high hopes for the
merger because the two companies
have different areas of expertise and
operate in different niches of the grow-
ing direct-response business.

Heartland sells through television
commercials mostly single albums by
artists—especially easy listening and
country performers such as Dean Mar-
tin, Johnny Mathis, George Jones, and
Tammy Wynette—and has built a cat-

(Continued on page 86)
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This story was prepared by Dominic
Pride, Mike McGeever, and Thom
Duffy in Londown; John Lannert in
Miamg; and Craig Rosen and J.R.
Reynolds in Los Angeles.

KELLY MAXWELL

A glance at the Top Billboard
200 Album Artists—Male ranking
published in the the Year in Music
issue (Billboard, Dec. 28, 1996)
drives home a startling develop-
ment that has unfolded over the
last decade.

The top 10 of that list doesn’t con-
tain a single rock or pop artist.
Instead, the list is dominated by
country stars Garth Brooks, Alan
Jackson, and Tim McGraw; rap

A

SHEIK

JOHNSTON

heavyweights 2Pac, Coolio, LL Cool
J, and Nas; and R&B king R. Kelly.
All these artists are strong commer-
cial forces within their respective
genres, but none has been able to
cross over to become a mass-appeal

(Continued on page 77)
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Mercury Plans Powerful
Promo For Ali Project
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Bahyface Leads
Nominations For ’96
Grammy Awards

B BY MELINDA NEWMAN

NEW YORK—The greatest benefi-
ciary of Kenneth “Babyface”
Edmonds’ 12 Grammy nominations
may be a project

that wasn’t eligible

for any awards this

year. None of

Edmonds’ dozen

nods, announced

Jan. 7, were for his

new album, “The

Day,” because that

album was re-

leased after the Grammy eligibility
period ended Sept. 30.

However, Epic sees the resulting
publicity as a great way to carry “The
Day” to the next level. “The nomina-
tions provide us with a great story.
Obviously all the TV entertainment
programs are interested in him. This
gives us the opportunity to take the

(Continued on page 84)

Holiday Sales Results Mixed For Entertainment Biz
Music Chains Report Good, Bad News

Int’l Markets See Few
Bright Spots In Season

This story was prepared by Geoff
Burpee in Hong Kony, Mark Dezzawi
m Italy, Christie Eliezer wm Australia,
John Ferguson in the U.K., Howell
Llewellyn in Spain, Steve McClure in
Japan, and Wolfyang Spahr i Ger-
many.

Holiday cheer was light in the three
biggest international music markets,
with retailers reporting a slack Christ-
mas period.

The final quarter of the year is tra-
ditionally a boom period for music
stores, but in Japan and Germany—the
world’s No. 2 and 3 markets, respec-
tively—the usual Yuletide rewards
were slow to materialize, while in the
U.K. and other territories, the progno-

(Continued on puge 92)

This story was prepared by Don Jef-

frey and Ed Christman in New York

and Larry LeBlanc in Toronto.

NEW YORK—U.S. music retailers
report mixed sales S——
for the holiday sea- (

son, but many say
that post-Christ-
mas traffic has
been significantly
higher than last
year’s.

A majority of
retailers surveyed indicated that they
experienced negative comparable-
store sales for the holiday selling sea-
son, but there were some bright spots,
with some merchants reporting strong
gains. Estimates of comparable-store
music sales from Thanksgiving
through New Year's range from a

[ MEGASTORES |

decrease of 5% to an increase of 15%.
SoundScan, on the other hand,
reports that in the seven-week sell-
ing period from Nov. 11 through Dec.
29, album sales were down 6%. Dur-
— - ing the corre-

{ W sponding period in
1995, SoundScan

‘ | counted album
| NATIONAL RECORD MART sales of 150.3 mil-
‘ lion, compared
with this year’s
140.9 million, a dif-
ference of 9.4 mil-

lion units.

In Canada, however, music retail-
ers are relieved that strong late-
December sales contrasted with what
had been a mediocre 1996 sales year.
According to SoundScan, which was
launched in Canada in September

(Continued on page 93)

Video Rallies Around
Strong Sell-Thru Sector

This story was prepared by Seth Gold-
stewn in New York and Eileen Fitz-
patrick m Los Angeles.

NEW YORK—Video sell-through cel-
ebrated a merry Christmas and a
bountiful year that finished 8%-9%
ahead of 1995.

That translates into another record
breaker for suppliers, particularly the
studios. Hollywood grabbed the lion’s
share of an estimated $5.5 billion in
1996 wholesale revenues generated by
the delivery of more than 600 million
cassettes priced to sell, according to
trade sources.

And they’ll keep much of what
they’ve earned during the holiday sea-
son, which accounts for about 20% of

(Continved on page 93)
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ENAMORADO POR PRIMERA VEzZ / AL D=SPERTAR / LLuviA CAE
Tu Vacio / SorLo EN Ti (OnNLY You) / MIENTE / VIVIRE Y MORIRE
VOLVERE / EL MuURoO / REVOLUCION
Produced by RAFAEL PEREZ BOTIJA

FONOVISA DIAMANTE

FONOVISA MUSIC CORPORATION
7710 Haskell Avenue, Van Nuys, CA 31406
(818) 782-6100  Fax (818) 782-6162

Distributed by Fonovisa in:
U.S.A.» Mexico * Central America ¢ Argentina

Spain/ BAT Records * Portugal / STRAUSS ¢ Brazil/ Polygram * Latin america/Sony ¢ Europe/Asia/Carada / MCA

Management FERNAN MARTINEZ COMMUNCATIONS, INC.

€C1 Brickell Key Drive, Suite 200, Miari, Florida 33131 « Telephone: (305) 374-5474 Facsimile: (305) 374-3494
hitp://www.Enriquelg.com

ENRIQUE IGLESIAS

1997 WORLD TOUR

Sunday, March 9

Friday, March 14

Tuesdey, March 18

Thursday, March 19

Saturday, March 22

Sunday, March 23

Sunday, March 30

Thursday, April 3

Saturday. April 5

Wednesday, Aprif 9

Friday, April 18
Saturday April 19
Thursday. April 24
Friday, May 2

Saturday. May 1Q

Saturdey. May 17

Sunday. Yay 18

Saturday May 24

Saturday; May 31
Sunday. June 1
Tuesday, June 3
Friday. June 6
Sunday June 8
Saturday, June 12
Thursdeay July 3
Tuesday. July 8
Thursday July 10
Tuesday, July 15
Wednesday. July 16

Tuesday, July 22

Wednesday, August €

Thursday. August 8

Monday August 11

Thursday, August 14

Saturday. August 16

Odessa, Texas
Ector County Coliseum

El Paso, Texas
Spectal Events Center (UTEP)

San Artonio. Texas
San Artonio Municipal Auditorium

Corpus Christi, Texas
Memorial Coliseum

Edintu g, Texas
Utpau Field House

S. Padre island, Texas
Convention Center

San Jose, California
S.J.85 U Event Center

Visalia, California
Convertion Center

Anaheim, California
Arrowhead Pond

San Diego California
San Diego Sports Arena

Mexico D.F.

Mexico D.F.
Guadalajara. Mexico
Monterray. Mexico

Rosemant, Hllinois
Rosemant Horizon

Landover, Maryland
US Air Arena

East Rutherford. New Jersey
Continental Airlines Arena

San Juzn, Puerto Rico
Hiram Eithorn Stadium

Bogota, Colombia

Cali, Calombia
Barranguilla, Colombia
Caracas, Venezuela
Guayaquil. Ecuador
Lima, Petu

valencia, Spain
Barcelona. Spain
Zaragoza, Spain

Madrid, Spain

Madrid, Spain

Sevilla, Spain

Paima ce Mallorca, Spain
Alicante: Spain

marbells, Spain
Santancer or Gijon, Spain

La Corufia, Spain

Second Isg of the tour will contimnue:

August 17, 1997
March 1938

TBA.
U.S.A./ Canada / South America

*Concert dates and locatiors subjesi to change
U.S. Tour - Wilham Morris Agency / Agent: Dick Alen
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When Fallen Angels Fly
ALBUM OF THE YEAR
1995 CMA Awards
1996 Stereo Review
1996 Nashville Music Awards
g 3 1995 Best Country Album
- Entertainment Weekly
' The Trouble With The Truth
' ALBUM OF THE YEAR
NOMINEE

CMA Awards
Nashville Music Awards

TIME
¥4 ALBUM OF 1996
“...this hard-scrabble diva

has no trouble whatsoever
singing about betrayal,
abuse, loneliness —
and the against-all-odds

will to survive.”

People
TOP 10 ALBUMS
OF 1996
“Her expressive, bluesy
vocals ring with deep
and true emotion,
proving all contemporary
country doesn't come
from a cookie cutter.”

: The Dallas Morning News

TOP 10 COUNTRY
ALBUMS OF 1996

Tennessean
#1 ALBUM OF 1996

CMA FEMALE VOCALIST OF THE YEAR .

ACM TOP FEMALE VOCALIST
B " HIZGIRALDAARTLEY (o

1997 Sony Music Entestalement Inc./“Epic® Reg. U.S. Pat. & Tm. OF. Morce Registrada. For more information, connezt with Sory Oaline o1 Wtp://www.sony.com
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Royalty Dispute Heats Up In Europe

* THE BILLBOARD 200 * 90 . .
s macwaon-vocover-we ~ | French Collection Body Breaks With U.K. Counterpart
* GEELA’},EETS HITS 37| B BY JEFF CLARK-MEADS aging for rights societies in that it takes away ~ way round this, the BIEM extraordinary gen-
STEVIE RAY VAUGHAN & DOUBLE TROUBLE « EFiC and EMMANUEL LEGRAND from them a substantial revenue stream. eral meeting in December 1996 passed a res-
CONTEMPORARY CHRISTIAN ' MCPS has betrayed its commitments toward olution exempting BIEM societies from
& WHATCHA LOOKIN' 4 36 LONDON—The war of words between its sister societies,” Tournier says. entering into reciprocal agreements with
KIRK FRANKLIN AND THE FAMILY * GOSPO CENTRIC [curope’s mechanical royalty collection soci- He adds, “From now on, MCPS doesn’t MCPS and any other society which operates
COUNTRY 31 eties has entered a new battle just two weeks  represent [SDRM-administered copyrights] a direct distribution scheme,
% BLUE * LEANN RIMES * CURB before proposed peace talks at MIDEM. in the U.K. and Ireland. We have made it “In MCPS’ view, this is an obvious con-
A high-powered meeting is due to take  known to users that if they want to use our certed practice under Articles 85 and 86 of
GOSPEL 34| place at the French trade fair, being held Jan.  repertoire, they will have to deal directly with the Treaty of Rome, and MCPS therefore
* THE PREACHER'S WIFE * SOUNDTRACK * ARISTA 19-23 in Cannes, to settle the row that has  SDRM offices in Paris. Anyone who wishes regards the BIEM resolution as being
raged between the UK. and the European  to use Ravel’s ‘Bolero’ in the U.K. and Ire- invalid.” He invites British users of French
B B | 18] continent for nine months. But the peace  land without our authorization is a pirate.” works to continue dealing with MCPS in the
& TN o e~ N ERIDGEAUNVERSAR process is having to take place amid power- MCPS’ Hutchinson has a wholly different normal manner.
ful rhetoric from both sides. view. Describing SDRM’s position as “mis- Hutchinson concedes that his view of the
% 101 DALMATIANS (L,V'E(f\?ré,\‘,’,‘.’;?w_mom . warosney | €% The MIDEM meeting will also have to  taken as well as indefensible,” he argues that illegality of the resolution would need to be
; address the fact that threats of action against  the statutes of BIEM—of which all the EU confirmed by a court but says he has no
THE BILLBEOARD LATIN 50 I35 the U.K.’s Mechanical Copyright Protection  societies are members—require the mechan- enthusiasm to begin the legal process.
% TANGO * JULIO IGLESIAS * COLUMBIA Society (MCPS), the organization that has  icals bodies to enter into reciprocal agree- Noting the summit meeting of publishers
‘ precipitated the dispute, have now become  ments with each other. and collecting societies due to be held during
POP CATALOG 651 concrete. French mechanical organization Says Hutchinson, “In an effort to find a (Continued on page 89)
* GREASE * SOUNDTRACK * POLYDOR SDRM has announced it has terminated its
R&B reciprocal representation agreement with
* THE DON KILLUMINATI: THE 7 DAY THEORY 21 MCPS. - - -
MAKAVELI = DEATH ROW . MCPS chief executive John Hutchinson ‘
REGGAE 37 says, though, that the SDRM action is not Blllboard Changes crlterla
& MY XPERIENCE * BOUNTY KILLER * BLUNT/vP valid because, he argues, the termination con-
travenes European Union competition law. h
WORLD MUSIC 37| He also warns that if the EU competition or um a a og ar s
* RIVERDANCE * BILL WHELAN * CELTIC HEARTBEAT authorities are obliged to investigate, none of
" the European societies—inecluding MCPS— Effective this week, Billboard is stream-  board album chart—such as rock, pop,
* THE HOT 100 * 88 is ready for such close scrutiny. lining the eriteria that determine whether  dance, or comedy—moved more quickly to
AL EREAN VA BT DN BRAXION SITARgCE ‘ MCPS has been the object of the conti- an album is considered to be a catalog item.  catalog status.
‘ nental European collecting societies’ anger The new standard, which removes some With the change, the “weeks on” column |
2 UN_Q&}(’“LAIHCE:R’PE%"A""';ROA;%Y. o 79 sipce it introducgd the concept of direct dis- titles from this week’s current charts, bet-  on Top Pop Catalog and Top Pop Country
tribution last spring. ter reflects the measures by which music ~ will change to “total chart weeks,” com-
ADULT TOP 40 Through this system, mechanical royalties merchants and dis- . bining the weeks a
& DON'T SPEAK * NO DOUBT * TRAUMA 79 payments are made by MCPS directly to pub- tributors sort cata- title has spent on the
‘ lishers anywhere in the EU, meaning that the log albums from cur- ‘ Tﬂl] Pnl] calalﬂg A"]“ms catalog chart with
COUNTRY | 33 local collecting society in each territory is rent ones. il | — the number of weeks
* NOBODY KNOWS * KEVIN SHARP * 143 deprived of significant amounts of business According to the it spent on the equiv-
DANCE / CLUB PLAY through lost commissions. new criteria, an album is designated catalog  alent current chart.
% NO ONE CAN LOVE YOU MORE THAN ME 29 That loss of business has stung (Billboard, status when it becomes 2 years old and ranks The granddaddy of the “total chart
HANNAH JONES * AROLA Oct. 19, Oct. 5, 1996). SDRM president Jean- lower than No. 100 on The Billboard 200. weeks” category automatically becomes
Loup Tournier says, “The Brits shot first, as The previous criteria, adopted when the  Pink Floyd’s “Dark Side Of The Moon,”
" Eérgfhﬁym':ig':,?;%gﬁfﬁm 29 usual. What we are doing is retaliation.” Top Pop Catalog Albums and Top Country ~ which spent a record-setting 741 weeks on
What SDRM has done is to decline to Albums charts debuted in May 1991, also  The Billboard 200, plus another 292 weeks
LATIN 38 renew the reciprocal representation agree- used the two-year standard. But the old pol-  on the catalog chart for a whopping sum
* ASI COMO TE CONOC! * MARCO ANTONIO SOLIS * FONOVISA ment with MCPS that expired on the last day iey also required that such albums be absent  of 1,033 weeks.
of 1996. In the absence of such an agreement, from all Billboard charts for a period of The 13-times-platinum “Dark Side”
R&B 27 British users of French copyrights would three consecutive months before they were  charted continuously from March 17, 1973,
% | BELEVE I CANFLY * R. KELLY * WARNER SUNSET / ATLANTIC have to deal directly with SDRM—and in moved to catalog status. through April 23, 1988. After a one-week
French—instead of being able to go through The original rules, however, became an  absence, it re-entered for an 11-week run, |
REETE T PA':T?'.’ N e 26| their local body, MCPS. French users of awkward mechanism, because some of Bill-  starting with that year’s May 7 issue. A final
British copyrights would similarly have lo board’s specialty charts have relatively low 1988 stint of five weeks began with the Sept.
deal directly with MCPS. sales thresholds. Thus, some older titles— 10, 1988, Billboard. It was absent from Bill-
* B«\gyc Pﬁgé%&??gﬂ&ggﬁg%iﬁm 81 Tournier, who also heads European particularly ones in categories like classi-  board’s charts from Oct. 15, 1988, through
authors’ bodies BIEM and GESAC, says cal, new age, and world music—continued  May 25, 1991, when it debuted at No. 24 on
ROCK / MODERN ROCK TRACKS ‘ - direct distribution has .pl.'oduced such a to be designated as current titles, while oth-  the inaugural Top Pop Catalog Albums list.
* #1 CRUSH * GARBAGE * CAPITOL strong response because it is seen as an act ers from genres for which there is no Bill- (Continued on page 86)
of treachery. “We believe it isillegal and dam-
* TOP VIDEO SALES ° 68
* TOY STORY * BUENA VISTA HOME VIDEQ T H l S W E E K l N B l L L B O A R D —e=N
* THE FIRMHTEAn/;ELg;eﬂNEHF\:/B?K%susr G 70
| : * BMG VIDEO
. WHO’S NO. 1 MUSIC DISTRIBUTOR? COMMENTARY 6  MERCHANTS & MARKETING 60
IS M’S':'RngL'EE ]‘S:EENC:WSQ;E?CONCERT 69 In 1996 there were two: Independents took the top spot for total  srmisTs & MUSIC 9 Retail Track 62
T TR AR a0 G A R Y v U.S. album market share, while WEA was first in “current” album ¢ oo e o T g:ﬁ'da’fsagg‘s Of Independents gi
i o i i
RECREATIONAL SPORTS - market share. Senior retail editor Ed Christman reports. Page 60 The Beat 12 - Enter*Xctive 2t i
* THE 1996 WORLD SERIES VIDEQ * ORION HOME VIDEO MAKING ITS JEWEL SHINE BoRSEoTa 14 Home Video o7
‘ It took more than a year for Atlantic executives to get singer/ Popular Uprisings 18
s el T 69 songwriter Jewels first single, “Who Will Save Your Soul,” onto  pag 20  REVIEWS & PREVIEWS 72
| the Hot 100 chart. Then, choosing a strong follow-up turned out
to be a difficult decision. Radio editor Chuck Taylor has the story P 25 PROGRAMMING 78
No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS in his new AirWaves column. Page 80 Country . %0 AirWaves 0
In The Spirit 34 The Modern Age 81
CLASSICAL I BPI COMMUNICATIONS » Chairman: Gerald S. Hobbs » President & CEO: John B. Babcock Jr.  Classical/Keeping Score 36 Music Video 82
* APPALACHIA WALTZ Executive Vice Presidents: Robert J. Dowling, Martin R. Feely, Howard Lander » Senior Vice Presi- Higher Ground 36
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CLASSICAL CROSSOVER ©Copyright 1997 by BPI Communications Inc. No part of this publication may be reproduced, stored Latin Notas 38 Update/Llfellnes R il
% SHINE * SOUNDTRACK * PHILIPS in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo- . " Hot 100 Singles Spotlight 89
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JAZZ MAGRIINE (55N D0D6-2510) s ouolshed vy ocet o e 5 wee n Jauan, 0% A0 Songriters & Publishers 42 panet Watch 34
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WIPO To Have Profound Effect On Music

M BY NIC GARNETT

For 85 years, the property rights of
record producers and performers have
been governed by the Rome Convention. A
legal and commercial landmark for the
recording industry in 1961, the convention
has proved increasingly ineffective as a
legal basis to address the challenges of
new technology. Perversely, it has become
a basis for authors and broadcasters to
resist any further development of produc-
ers’ and performers’ rights at national lev-
els.

In December, a new set of internation-
al copyright standards for record produc-
ers emerged from the Diplomatic Confer-
ence organized in Geneva, Switzerland, by
the World Intellectual Property Organi-
sation (WIPO). Once translated into
national law, these standards will have a
profound effect on the growth of the
music industry and the direction of new
investments worldwide.

The treaty is, therefore, a cause for con-
siderable jubilation (and no little relief).
The standards set are, for the most part,
extremely beneficial for the industry, for
providers of new telecommunication ser-
vices involving musie, and for consumers.
There will, of course, be much analysis and
commentary in the months ahead; my per-
spective is merely preliminary.

Before considering the standards them-
selves, we should celebrate the fact that a
new treaty—now known as the WIPO Per-
formance and Phonograms Treaty—was
established at all. There were long periods
during the proceedings when the most
likely outcome seemed to be a decision to
defer the whole process. Government del-
egates would storm out of consultations in
the dead of night, frustrated by the com-
plexity of the task, the intractability of the
industrial conflicts involved.

It was a complex, multilayered negotia-
tion with as many agendas as there were
delegates. A compromise among some
groups would raise conflicts with others;
global objectives would founder against the
narrowest of local interests. Representing
record producers, we at the International
Federation of the Phonographic Industry
(IFPI) were promoting the position of the
industry and at the same time countering
a number of attacks on our objectives: from
broadcasters fearful of any shift or strain
in the Rome Convention’s “delicate bal-
ance” of interests; from hardware and
telecommunication companies seemingly
intent on blocking the entire process—pur-
portedly to save the infant “Information
Society” from strangulation by copyright
owners.

I think we largely succeeded. The treaty
passed, and it is a very good treaty for
record producers. Here, in outline, are
some of the reasons why.

First, it meets the principal objectives
set by the IFPI board:

* to restate the producers’ reproduction
right—and the exceptions and limitations
to that right—for application in digital net-
work environments;

* to create exclusive rights for produc-
ers in respect of the use of their record-
ings in so-called “on-demand” services;

* to ensure that devices or services used
for circumventing technical controls are
outlawed.

The debate on the exception to the
reproduction right caused much of the
ruckus, but in the end common sense pre-
vailed. A major defect of the Rome Con-
vention is in the fact that, unlike the major
copyright treaties and the Trade Related
Intellectual Property Rights agreement,
the 1961 treaty contains an express autho-
rization for states to exempt “private use”
from producers’ and performers’ rights.
This categorical and, for the digital age,
inappropriate rule was not carried over
into the new treaty. Instead, the rule that
has governed exceptions and limitations to

‘Once translated
into national law,
these standards
will have a pro-
found effect on
the growth of the
music industry’

Nic Garnett is director
general of the Interna-
tional Federation of the
Phonographic Industry.

the reproduction right for many years—
whether the exception conflicts with the
normal exploitation of the work—was con-
firmed as extending to the digital envi-
ronment and left for each member state of
the treaty to apply.

The new exclusive right for producers is
worth stating in full because of its impor-
tance to the future of the industry. It reads
as follows (Article 14): “Producers of
phonograms shall enjoy the exclusive right
of authorizing the making available to the
public of their phonograms, by wire or
wireless means, in such a way that mem-
bers of the public may access them from a
place and at a time individually chosen by
them.”

Precisely what this means in practice
may be the subject of some speculation,
but, at the very least, it grants producers
the right of complete control over the use
of their recordings in on-demand services.
At the very least, producers will now have
the basis to set up business online—on the
Internet or in whatever electronic market
that eventually emerges. Before this
treaty, the availability of such an exclusive
right was settled in only a few countries.

The provision outlawing the circumven-
tion of technical controls represents anoth-
er major advance, not only for producers
but for the protection and administration
of copyrights generally. In 1989, no sooner
had the Serial Copy Management System
been proposed as the legal standard for
technical management of digital copying
than black boxes designed to neutralize the
system started appearing in Tokyo elec-
tronics outlets. Business online will depend
on much more advanced technical controls:
This treaty embraces that development
and ensures that this system will work.

The second point goes beyond these spe-
cific advances. In a number of key provi-
sions, the treaty removes the notion of
hierarchy between copyrights and neigh-
boring rights and expressly recognizes the
coexistence of the producers’ exclusive
rights alongside those of the author. In this

respect, the curse of the Rome Convention
has been lifted, and it is arguable that the
treaty has shifted copyright philosophy
away from the classical European tradition
and closer to the Anglo-Saxon approach.

In its own right, that is a proposition for
academic debate alone. But its impact on
how many member states of the treaty
choose to implement their treaty obliga-
tions and on future copyright develop-
ments both nationally and internationally
will be significant.

On the downside, the governments at
this stage declined to draw a distinction
between traditional forms of broadcasting
and subscription-based multichannel sys-
tems. The treaty leaves states free to
decide for themselves whether to allow
parallel importation. National treatment is
restricted to the substantive provisions of
the treaty.

These shortcomings are neither unan-
ticipated nor fatal. In particular, among
the agreed declarations accompanying the
treaty is one that anticipates further con-
sideration of subscription transmission
services.

Above all, this treaty, as good as it is,
constitutes but the first step in building a
worldwide framework of rights for pro-
ducers. The treaty now has to be ratified
by each of its member states, and this in
itself will be a process of considerable com-
plexity. Some national laws will accommo-
date the new standards without much dif-
ficulty; others, some in key existing
markets, will require major revisions.

In Geneva, the IF'PI learned a great deal
about where and what its targets in pro-
moting ratification should be. There is, for
example, much work to be done in Asia,
where a number of governments seem to
have little appreciation of the function of
copyright beyond stopping piracy (and
thereby avoiding foreign trade sanctions).

Much still needs to be done to make
proper copyright protection for record
producers in the digital age a worldwide
reality. And, of course, the online market
is as sound, legally, as the law in any coun-
try with at least one telephone line per-
mits. That is why this new multilateral
treaty, successfully punctuating the first
five years’ contemplation by governments
worldwide of improvements in the rights
of producers and performers, is so impor-
tant.

WRONG TARGETING

Jeers to Curb Records and others who
chose to make LeAnn Rimes’ “Unchained
Melody” available only at Target stores!

Country music fans are discriminated
against enough with the lack of available
titles on cassette singles, without having to
be told they can only find a certain selection
at one outlet.

Billboard’s charts should be based on sales
and not partly compiled from radio play.
“Unchained Melody” has no place on the Hot
Country Singles & Tracks chart . .. when it
is only available to a select few. Nor does any
other song, for that matter.

Joe Campbell
Co-owner, Taking Home the Hits
Alex City, Ala.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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The question is really ‘what is a classic?’
s a classic ‘classical’ music?

VWell, obviously it isn't.

A classic is what is enduring ==
PhiipGlass ~ ===

I

Philip has put more
of himself in this new
album, but the irony
is that | believe tha
he's actually put his
finger on more of my
original voice.

David. Bowi

\I\Il—I D‘ @VV@
Wm P_FI_O_I'I_V'

by PHILIP GLASS from the music of David Bowie & Brian Eno

In February 1993, Philip Glass krroke new ground with the releasce==
of “Low” Symphony.

This mesmerizing tribute to the pioneering music of David BowiciilllE

and Brian Eno continues to b= one of the best-sellers on th

g s - . POINT music label.
: N
' ; o Now, Glass turns to the procressive 1977 Bowie/Eno albunmpgemees
Heroes for inspiration for his next symphony.

Based on the original tracks: Heroes / Abdulmajid / Sense
of Doubt / Sons of the Silent Age / Neukdin / V2 Schneider
454 388-2

IN STORES FEBRUARY 4

The *Heroes” Website debuts in late sanuary on PolyGram Online.
http://www.polygram.com/heroes

Also Available I:ll‘ll
“Low" Symphony 438 150-2 -

m u s 1 C

© 19297 POINT music/PolyGram Classics & Jazz
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Home Video Firms Unveil
Initial DVD Software Slates

@ BY SETH GOLDSTEIN

NEW YORK—Hope springs eternal
for DVD. Hardware manufacturers
and several program providers, includ-
ing two studios, swear that they have
overcome the technical and legislative
problems that plagued DVD in 1996,
preventing its launch.

This year is going to be different,
not least because the home video arms
of Warner, Columbia TriStar,
MGM/UA, and New Line have
announced titles in support of the new
format. More than 40 copy-protected
features are due in late March or early
April when a limited introduction gets
under way. Columbia TriStar Home
Video, in addition, has pledged a total
of at least 20 movies in the 12 months
after DVD players arrive in stores.

It is expected that nearly all of the
initial batch will be aimed at the sell-
through market in an effort to stimu-
late machine sales, but prices didn’t
accompany the announcement of any
titles. Warner Home Video president
Warren Lieberfarb says he won't
decide on pricing for another couple of

Outpost Label
Teams Up With
City Of Angels

@ BY DOUG REECE

L.OS ANGELES—TIn another develop-
ment signaling the U.S. recording
industry’s burgeoning interest in elec-
tronic dance musie,
Geffen-distributed
Outpost Record-
ings has formed a
partnership with
Los Angeles-based
indie City of
Angels.

Under terms of the agreement, Out-
post will have the option to sign City of
Angels acts and will also reserve
licensing rights to select acts in mar-
kets outside North America. The
releases outside of North America will
fall under the joint banner City of
Angels/Outpost Recordings and will be
distributed through various worldwide
BMG affiliates.

The dance compilations “American
Dreams” and “U.S. Homegrown,”

(Continued on page 89)
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weeks.

Alone among the Hollywood early
adoptors, Warner has scheduled the
release of five DVD titles simultane-
ous with their arrival on VHS: “Mars
Attacks!,” “Michael,” “Michael Col-
ling,” “My Fellow Amerieans,” and

(Continued on page 86)

Valley Buying Spree Leads To Star Video

Calif. One-Stop Expected To Keep Northeast Firm Intact

8 BY ED CHRISTMAN
and SETH GOLDSTEIN

NEW YORK—Valley Record Distrib-
utors, which has been on an acquisition
binge, continued that spree last week
by signing a letter of intent to acquire
Star Video Entertainment, the domi-
nant video distributor in the Northeast.

Poetry In Music. Teldec Classics International (TCI) recently celebrated the
signing of composer/performer Michael Hoppé and plans a worldwide release of
his album “The Poet.” The album’s music for cello and keyboard was inspired
by such poets as Carl Sandburg, Robert Frost, and Kahlil Gibran. In addition to
biographical information about the literary figures and their work, the album will
include reproductions of their portraits done by Hoppé’s grandfather, photogra-
pher E.O. Hoppé. Pictured in the front row, from left, are Hoppé and TCI execu-
tive producer Wolfgang Mohr. In the back row is TCI consultant/retired president

Professor Hans Hirsch.

All American Adds Zebra

Will Distribute Indie Jazz Label

B BY GINA VAN DER VLIET

tion consulting business Word of
Mouth, was temporarily shuttered in
1990 due to Schultz’s involvement
with the MCA and Warner
Bros./Reprise
Records jazz divi-

LOS ANGELES—The reactivated jazz
label Zebra has inked a U.S. distribu-
tion deal with All
American Music
Group and its dis- Ze/g;gﬂ
tributor, WEA.
The Santa Moni-
ca, Calif -based All American owns and
distributes the labels Seotti Bros.,
Street Life, and Backyard Records.
Zebra, which was started by Ricky
Schultz in 1984 as an offshoot of his
independent marketing and promo-

House Subcommittee Faces

@ BY BILL HOLLAND

WASHINGTON, D.C.—As the newly
chosen chairman of the House Sub-
committee on Courts and Intellectual
Property, Rep. Howard Coble, R-N.C,,
will play a pivotal role in copyright
issues in the 105th Congress.

The subcommittee, part of the
House Judiciary Committee, is tradi-
tionally the body that first introduces
and debates copyright and intellectual
property issues.

Coble faces a major issue once Con-
gress returns: the reintroduction of the
National Information Infrastructure
(NII) copyright bill. The legislation fur-
ther defines copyright rights and pro-
tection in the digital, interactive uni-
verse. It was scuttled last session after
online service providers sought exemp-

tion from copyright infringement lia-
bility.

Other issues the subcommittee must
address this year are copyright term
extensions and a solution to the
demands for music-licensing fee
exemptions from the restaurant indus-
try and religious broadcasters.

(In the Senate, Sen. Orrin Hatch,
R-Utah, will continue as chairman of
the Judiciary Committee. Hatch abol-
ished the Senate Copyright Subcom-
mittee in 1995 and moved all copy-
right legislation debate to the full
committee.)

The House Courts and Intellectual
Property Subcommittee has gained
greater stature in the last decade as
U.S. copyright industries, including
musie, entertainment, and computer
software companies, have become a

sions.
When the label
reopened its

offices in Bell Canyon, Calif., in 1996,
it no longer had a distribution deal.
Former MCA president Myron
Roth, now president of All American
Communications, pointed Schultz to

(Continued on page 76)
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more valuable part of the nation’s gross
national product and strong leaders in
export trade, requiring updated pro-
tection in the digital age.

Coble, 65, had been the senior
Republican on the subcommittee. He is
seen by copyright industry observers
here as a friendly, capable, and fair vet-
eran in the somewhat rarefied area of
intellectual property legislation.

He served on the subecommittee soon
after he was first elected to the House
in 1984.

“He’s a very even-handed guy,” says
Jim Free of Free and Associates, an
entertainment industry lobbyist, “and
he understands and appreciates the
fact that while intellectual property
might be intangible, it is of great
value.”

(Continued on page 76)

Terms of the deal were not disclosed,
but Billboard estimates that Valley will
pay $30 million-$35 million for the com-
pany, based in Union City, N.J. Since
the summer, Valley has been gobbling
up other wholesalers, but the planned
Star Video acquisition represents the
largest deal yet for the Woodland,
Calif -based wholesaler.

Valley chairman Barney Cohen says
Star Video did about $250 million-$300
million in volume in 1996. Based on
that, he projects that, if the deal closes,
Valley will do $650 million in 1997.

Valley, the second largest one-stop
in the U.S,, is diversifying into video
because many of its customers have
been asking it to carry VHS, Cohen
says. He says that expanding into
another product line will strengthen
Valley. Also, Cohen says, he believes
that DVD will be huge, and “we want-
ed to be there when it takes off.”

Rob Cain, Valley president, notes
that Star Video appears to have a very
strong selling and marketing organi-
zation, which was another quality that
attracted Valley.

When the deal is completed, Cohen
says, he wants the Star Video staff to

stay. “Star will remain intact, with all
the people and warehouses staying in
place,” he says. “Our intent is to make
as few changes as possible in year one.”
Further out, there may be changes, but
Valley management will not begin to
think about that, he adds, until some
point in the future.

However, Cohen says there are two
areas that Valley will get to work on
immediately: systems and accounting.
“We will make sure the two companies
talk well together,” he says.

In the meantime, Valley’s main focus
is to increase Star Video's top line.
“Our intent is to build the business,” he
says,

Other than to acknowledge that a
letter of intent had been signed, Star
executives declined to comment.

Star Video, a major regional distrib-
utor, has been in existence since the
video business was in its infancy. The
principal owners, Artie Bach and
Bernie Herman, were among the com-
pany’s founders. The two previously
were partners in an audio equipment
distribution business.

The company initially operated out

(Continued on page 86)

Lewis To Head P’Gram’s
Classical Label Decca

B BY ADAM WHITE

LONDON—Six months later than ex-
pected, PolyGram has new leadership
at one of its primary classical labels.
Roger Lewis has been named presi-
dent of the Decca Record Co., which
operates under the London Records
identity in North America.

The appointment had not been
announced officially by PolyGram at
press time, but Lewis was due to start
work Monday (13) at Decca’s world-
wide headquarters in London. He
reports to Chris Roberts, president of
PolyGram Classics & Jazz, and suc-
ceeds Roland Kommerell, who retired
at the end of last year after 10 years.

Decca/London is the recording
home of Cecilia Bartoli, Angela Gheo-
rghiu, Michael Nyman, Luciano
Pavarotti, Sir Georg Solti, and Kiri Te
Kanawa, among others. The company
also encompasses the Argo and
1’Oiseau-Lyre labels, with Aaron Ker-
nis, Mark Anthony-Turnage, and
Michael Torke signed to the former,
and Christopher Hogwood, Philip
Pickett, and Christoph Rousset affili-
ated with the latter.

“I want to build on Decca’s
strengths,” says Lewis, “and reinvest
in artists. I want to lead the company
with a firm focus on its core classical
business and core classical opportuni-
ties.” He acknowledges the importance
of the crossover sector, but adds, “We
must not forget the core of our busi-
ness. The future must be about invest-
ing in artists. Those words are often
spoken—but not enough.”

For the past 18 months, Lewis has
been managing director of the Premier
label group of EMI Records U.K. and
has played a key role in the company’s
classical music operations for the past
six years. Sources suggest that he
accepted the Decca post last summer,
but that EMI was unwilling to release
him from his contract before now.

Since July 1995, Lewis has reported
to Jean-Francois Cecillon, president of
EMI Records Group U.K. and Eire.

Insiders say the settlement of the con-
tract dispute required the involvement
of EMI Music president/CEO James
Fifield and PolyGram president Alain
Levy. Lewis declines comment.

EMI acknowledged the executive’s
exit Jan. 9, when it also announced a
reorganization of some of its U.K. oper-
ations, with the loss of some 20 jobs.

Cecillon has folded a number of the
Premier unit’s activities into another
division but returned the classical
music business—which had been part
of Premier—to divisional status. A
managing director for this group will
be appointed.

The reorganization at EMI includes
the formation of a new label group,
EMI Catalogue, headed by director
Paul Holland; the establishment of
EMI Classics, with Barry McCann as
marketing director; and the appoint-
ment of Chris Briggs as group A&R
executive. Briggs, who was head of
A&R at Chrysalis, will work on pro-
jects signed by Cecillon and acquire
new acts.

Neil Ferris, whose independent Bril-
liant! promotion firm had been con-
sulting Premier, takes on the role of
head of media for the EMI label and
the new classics and catalog units. He
will continue to operate Brilliant!

The layoffs include the heads of
radio promotion and press at the EMI
label and several marketing managers.

Welsh-born Lewis, 42, comes to
Decca with a versatile background
and, from his Premier stint, an eclectic
collection of business successes—most
notably, the rock soundtrack to
“Trainspotting,” which is nearing 2
million units in worldwide sales,
according to EMI. He also points to
the popularity of Vanessa-Mae’s
crossover album, “The Violin Player,”
with sales exceeding 2 million pieces.

In addition, Premier handled releas-
es by artists signed to Capitol
Nashville, such as Garth Brooks, and
to the Christian Music Group. Compa-
ny sources say the division is ahead of
budget in its current fiscal year.

8
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Mercury Ready To Rumble With Ali Film’s Soundtrack

W BY JIM BESSMAN

NEW YORK—It took more than 22
years to complete, but the award-win-
ning documentary feature “When We
Were Kings” and its accompanying
soundtrack have never been more
timely. Promotion for the Mercury-
distributed DAS Label soundtrack,
meanwhile, promises to be as power-
ful as the man who is the movie’s sub-
ject.

“When We Were Kings” documents
the legendary Oct. 30, 1974, “Rumble
In The Jungle” heavyweight title fight
between Muhammad Ali and George
Foreman, whom he dethroned as
champion that night in Kinshasa,
Zaire, in one of boxing history’s most
dramatic moments.

The event was accompanied by a
musical spectacular billed as the
“African Woodstock,” which starred,
among others, James Brown, B.B.
King, Bill Withers, the Spinners, and
the Jazz Crusaders. Festival perfor-
mances by these artists are featured
on the soundtrack album, which also
contains three new cuts.

“Rumble In The Jungle” by the
Fugees, featuring A Tribe Called
Quest, Busta Rhymes, and Forte, is
the album’s first single, which will be
followed by Brian McKnight and Diana
King’s title track. Also new on the
album is Zelma Davis’ “I’'m Calling
(Say It Loud).”

Several stations have already
jumped on “Rumble In The Jungle.”
The track shipped to radio after
Christmas and in advance of its Jan. 6
impact date for R&B crossover for-
mats and club play, says Mercury
senior director of marketing Josh Zie-
man. Mainstream radio promotion is
set to follow.

‘While the single has received “great
phones” early on at WKYS and
WMMJ in Washington, D.C., Steve
Hegwood, programming VP for the
Radio One web that operates those sta-
tions and similar R&B formats in Bal-
timore and Atlanta, points out that the
track’s pull goes far beyond the “young
end” demo that would be expected to
appreciate its sound.

“It’s a tribute to the life of Muham-
mad Ali,” says Hegwood. “Once again,
he’s a hero and a mega-superstar,
transcending his boxing and his cur-
rent physical condition. It was very
touching watching him light the
Olympics torch here in Atlanta, and it

KING ALl

showed more than anything how much
respect everyone has for him. And
everybody loves the Fugees—so it’s a
great combination.”

David Lang, president of New Jer-
sey’s nine-store Compact Disc World
chain, also appreciates the current
value of the vintage artists represent-

ed on the soundtrack—and eagerly
anticipates the upcoming hoopla sur-
rounding it and the movie’s release.

“We're seeing a great increase in
interest in "70s music, and this [album]
goes hand in hand,” says Lang, a big
Ali fan who not only saw the “Rumble
In The Jungle” live
on closed-circuit
TV at New York’s
Madison Sguare
Garden but met his
future partner,
Jerry Solomon,
there. “Coupled
with the marketing
around this classie
fight [film], I think
it’s something that will appeal to our
customers that will be great for in-
store play and which we’ll support
wholeheartedly,” he says.

The marketing for the film and
soundtrack is indeed appropriately
momentous. The album is being
released Feb. 11, three days ahead of

MCKNIGHT

the film’s general theatrical release.
Both debuts are being celebrated with
a kickoff screening and after-movie
event at New York’s Radio City, which
will feature a concert to be carried on
MTYV. The event will be capped with
the introductions of attending sports
legends and climax with the emer-
gence of the two fabled pugilists re-
immortalized by the movie.

“It will be historic to have some of
the greatest musicians of all time
together with some of the greatest
sports figures,” says Zieman. “It will
be such an exciting moment for being
in the music business, and we're all
just glowing to be part of it.”

Mercury and DAS will be joined in
presenting the Radio City extrava-
ganza by Gramercy Pictures, Rolling
Stone magazine, and American
Express. Gramercy is distributing
“When We Were Kings,” which is a
DASFilms Ltd. production, the first
for Fugees manager David Sonen-

(Continued on page 15)

Looking Sharp. Asylum recording
artist Kevin Sharp stopped by Bill-
board's Los Angeles offices to be
awarded a Heatseekers T-shirt. The
artist, whose album “Measure Of A
Man” first reached No. 1 on the Heat-
seekers chart in the Dec. 28, 1996, is-
sue, begins touring with Sawyer
Brown Jan. 30. The next single from
Sharp’s album, “She’s Sure Taking It
Well,” goes to country radio Feb. 10.
(Photo: Gina van der Vliet)

Songwriter’s Songwriter Townes Van Zandt Dies

B BY CHET FUIPPO

NASHVILLE—Townes Van Zandt
was acclaimed in Nashville as the song-
writer’s songwriter and in Texas as the
unofficial poet laureate of the Lone
Star State. He died in Mount Juliet,
Tenn., near here, on Jan. 1, from a
heart attack. He was 52.

Van Zandt had been working on a
new album and was recuperating from
hip surgery at his former wife
Jeanene’s house. His close friend Guy
Clark was visiting when Van Zandt was
stricken. Despite immediate attempts
at resuscitation, he was pronounced
dead on arrival at Columbia Summit
Medical Center. After a memorial ser-
vice in Nashville (see Nashville Scene,
page 30), his body was cremated.

Van Zandt was perhaps best known
outside musie circles for such songs as
“If I Needed You,” a No. 3 hit on Bill-
board’s Hot Country Singles chart for
Emmylou Harris and Don Williams in

1981, and “Pancho And Lefty,” which
Willie Nelson and Merle Haggard took
to No. 1 on the same chart in 1983.
Even so, his entire body of work, span-
ning some 15 albums and countless
unrecorded songs, inspired awe among
songwriters and
singers, who cele-
brated the deft
poetry in his work.
“A song didn't
work for Townes
unless it first
worked as a poem
on the page,” said
longtime friend
Susanna Clark,
Guy’s wife, at his memorial service.
Van Zandt was a powerful influence
on a number of performers, ranging
from Lyle Lovett and Nanci Griffith to
Neil Young, Cowboy Junkies, and
Steve Earle. At the service, Earle
recalled his first glimpse of Van Zandt
after Earle hitchhiked to a Van Zandt

VAN ZANDT

show in Texas: “Townes blew in like a
tornado through a trailer park, looking
positively mythiec.”

Earle is famous for his loyalty to Van
Zandt and his oft-quoted statement
that “Townes Van Zandt is the best
songwriter in the whole world, and I'll
stand on Bob Dylan’s coffee table in my
cowboy boots and say that.” Earle also
recorded and often performed such
Van Zandt songs as “Tecumseh Valley”
and “White Freight Liner Blues.”

Lovett, who was often an opening
act for Van Zandt, recalled that
“Townes always greeted me with kind-
ness.” Harris remembered first seeing
Van Zandt at Gerde’s Folk City in
New York decades ago: “I thought,
‘My God, it’s the ghost of Hank
Williams!” But now I know Townes was
just forging his own path down the lost
highway.”

John Townes Van Zandt was born on
March 7, 1944, to an oil family in Fort
Worth, Texas. Van Zandt County in

east Texas was named for his forebears
in 1848. His family moved frequently,
setting the stage, he once said, for his
later migratory life pattern. His fami-
ly lived in Midland and Houston in
Texas as well as Colorado, Montana,
Illinois, and Minnesota. After high
school, he went to a military school for
two years, which didn’t take, and then
to the University of Colorado, from
which he dropped out to pursue folk
singing under the influence of Dylan
and Houston’s Lightnin’ Hopkins.

Van Zandt ended up in Houston in
1966, where he fell in with fellow writ-
ers Guy Clark, Mickey Newbury, and
Jerry Jeff Walker.

His first paying gig was at the
Jester, and he was soon in demand at
other Houston folk haunts, such as the
Old Quarter and Sand Mountain. He
began recording on Poppy Records in
1968 with the album “For The Sake Of
The Song,” and others followed fairly

(Continued on page 89)
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Theater/Film Songwriter Burton Lane Dies
Composer Collaborated With Numerous Noted Lyricists

B BY IRV LICHTMAN

NEW YORK—Burton Lane never
achieved the public recognition of
many of his contemporaries, although
the composer compiled an enviable cat-
alog of enduring songs he wrote for the
musical theater and film. Lane, the last
of the major writers for both mediums,
whose career dated back to the "20s,
died here Jan. 5 of a stroke. He was 84.

Lane collaborated with such first-
class lyricists as Ira Gershwin, E.Y.
Harburg, Alan Jay Lerner, Frank
Loesser, Howard Dietz, Dorothy
Fields, Sammy Cahn, Ralph Freed,
Ted Koehler, and Harold Adamson.
Lane’s best-known songs included
“Everything I Have Is Yours” (Adam-
son), “How About You?” (Freed),
“There’s A Great Day Coming
Manana” (Harburg), and “On A Clear
Day” (Lerner).

But it was his second Broadway
teaming with Harburg—in 1940 they
were the songwriters for entertainer
Al Jolson’s last Broadway show, the
successful “Hold On To Your Hats”—
that produced a score that one can
regard as a career in itself. That was
1947’s “Finian’s Rainbow.”

To begin with, the show was exceed-
ingly daring for its time, as it
addressed the issue of racial injustice
in the South—not in solemn ways, but
in satire and fantasy that suited the
creative temperament of Harburg and
the musical theater itself. That score,
still considered song-for-song one of
the triumphs of Broadway, included
such classies as “How Are Things In
Glocca Morra?,” “That Old Devil
Moon,” “If This Isn’t Love,” “Look To
The Rainbow,” and “When I’m Not
Near The Girl I Love.”

Fred Astaire, Tommy Steele, and
Petula Clark starred in a 1968 film ver-
sion of the musical. There was also a
1960 Broadway production. A 50th-
anniversary production is planned this
spring at the Goodspeed Playhouse in
Connecticut, which is known for its
revivals of old musicals.

Oddly enough, Lane, whose career
was mostly confined to work in Holly-
wood, where in the ’30s and ’40s his

material appeared in musicals with
songs by others, did not return to
Broadway until 1965, when he collabo-
rated with Lerner in “On A Clear Day
You Can See Forever,” whose story line
centered on extrasensory perception.

Originally intended to have music by
Richard Rodgers (Rodgers bowed out
after having great difficulty in dealing
with Lerner’s erratic work habits), the
show, even with rock sounds dominat-
ing the airwaves and leading record
sales, produced several standards,
including the hit
title “Come Back
To Me” and “What
Did I Have That I
Don’t Have.” A
film version was
released in 1970,
® starring Barbra

i gewel  Streisand and Yves
LANE Montand.

Lane had previ-
ously collaborated with Lerner on
1951’s memorable MGM musical
“Royal Wedding,” another project with
songs of great merit, including “Too
Late Now,” which earned Lane his sec-
ond Academy Award nomination.

One of the film’s other numbers, per-
formed by Fred Astaire and Jane Pow-
ell, was “How Could You Believe Me
When I Said I Loved You When You
Know I've Been A Liar All My Life,”
the longest well-known title in pop-
song history.

Lane, who often performed his own
songs at special industry gatherings
and, occasionally, before the public, was
fond of playing this song in overt criti-
cism of President Nixon’s involvement
in the Watergate scandal. He later
would dedicate the song to Col. Ollie
North in the context of his testimony to
Congress on the Trangate scandal.

Lane collaborated with Lerner one
more time with “Carmelina” in 1979.
While the show had only 17 perfor-
mances, it once more indicated Lane’s
mastery of the musical theater idiom.

Another film work of note with a
complete score by Lane was 1953’s
“Give A Girl A Break.” His collabora-
tor was Ira Gershwin, one of his idols
and early mentors. The result was a

RECORD COMPANIES. John Esposito
is promoted to senior VP of the Poly-
Gram Catalog Development Group in
New York. He was VP of field sales
for PolyGram Group Distribution.

Brendan O’Brien is appointed
senior VP of Epie Records in New
York. He is a producer (Pearl Jam,
Rage Against The Machine, Neil
Young) and musician. He will continue
to run his Sony Music labels, 57
Records and Shotput Records.

Elektra Entertainment Group in
New York promotes Alli Truch to VP
of ereative services and Suzanne
Bender to director of creative admin-
istration. They were, respectively,
senior director of creative services
and manager of creative administra-
tion.

Andrea Wright is appointed direc-
tor of international at Relativity
Records in New York. She was an
administrator at MTV Europe.

ESPOSITO O'BRIEN

Steve Kline is named to the top 40
national promotion team at Geffen
Records in New York. He was nation-
al director of promotion for Lava
Records.

Carolyn Rae Cole is promoted to
president of Honest Entertainment in
Nashville. She was VP of business and
legal affairs.

Jennifer DelliPaoli is named
director of administration for Babylon
Entertainment in New York. She was
a coordinator at Brilliant Entertain-
ment.

score without any big hits, but one
greatly admired by musical theater/
film devotees for its many deft and win-
ning numbers, among them the title
song, “Applause Applause,” and “In
Our United State.”

Lane’s output in the *50s included a
score, with lyries by Adamson, for
another MGM musical, 1955’s
“Jupiter’s Darling,” and a score for
TV—an adaptation, with lyries by
Fields, of the hit Broadway play
“Junior Miss.”

Some of Lane’s works became
favorites of jazz musicians, in particu-
lar “That Old Devil Moon” and two film
songs he wrote with Loesser, “This
Lady’s In Love With You” and “I Hear
Musie.”

Lane, a native New Yorker who
would have celebrated his 85th birth-
day Feb. 2, started writing profession-
ally in his teens. He was only 21 in 1933
when he wrote his first hit (and stan-
dard), “Everything 1 Have Is Yours,”
with lyries by Adamson.

As the story has it, Lane and Adam-
son were sent by Irving Berlin Musie
that year on a six-week trial to place
their songs in films and quickly hit pay
dirt when “Everything 1 Have Is
Yours,” along with two other songs
they wrote, was placed in an impor-
tant film, “Dancing Lady,” starring
Clark Gable and Joan Crawford. It
soundly beat out other songs in the
movie penned by more established
writers.

When Lane was 17, he had a con-
tract with Remick Music, a major pub-
lishing house. Some of his songs
impressed George and Ira Gershwin,
and within several years he was writ-
ing revues for Broadway, including col-
laborations with Adamson.

Lane is given credit for discovering
Judy Garland in 1934, when he saw
her, at age 11, performing at the Para-
mount Theatre in Hollywood as part of
an act called the Gumm Sisters. With
her father’s permission, Lane accom-
panied her a week later on an eight-
hour audition for MGM executives.

They would meet again years later
when Lane and Ralph Freed taught

(Continued on page 85)

TURNT

TRUCH BENDER
PUBLISHING. The Harry Fox Agency,
a subsidiary of the National Music
Publishers’ Assn. (NMPA) in New
York, promotes Charles Sanders to
VP of legal, Margaret O'Keeffe to VP
of public relations, and Diane Craf-
ford to VP of human resources/admin-
istration. Sanders was special assis-
tant to the president/CEO and
continues to serve as counsel.
(O’Keeffe continues as public relations
manager of the NMPA, and Crafford
was director of human re-
sources/administration.

Marx Lends Hand To
NARAS Schools Program

B BY TERRI HORAK

NEW YORK—Capitol recording
artist Richard Marx is leading an
arts-initiative campaign at high
schools across the U.S. in conjunction
with the National Academy of
Recording Arts and Sciences
(NARAS) Foundation and Apple
Computers.

The program
aims to give stu-
dents the oppor-
tunity to explore
their ereativity
and career poten-
tialin a variety of *
artistic fields, *
and to provide ™
exposure for
their creative
endeavors.

“Richard came to us with this idea,
and we were enthralled not only
because of the musicianship aspect
[the project] encourages, but also
because he has branched out to other
areas of the arts,” says Michael
Greene, president/CEQO of NARAS.
“We feel they’re all essential to a
well-rounded education.”

The project calls for a selection of
10 visual or written works by stu-
dents to be included on a special
insert in Marx’s upcoming album,
“Flesh And Bone.” A book/CD pro-
ject that showcases a broader selec-
tion of the students’ music and art
will be released later this year.

“A lot of high school students are
aimless and don’t know they are
artistically talented,” Marx says. “No
funding for instruction and equip-
ment adds up to no encouragement.”

To solicit projects for inclusion in
Marx’s album package, samplers
were sent to the more than 1,000 high
schools that participate in NARAS’
Grammy in the Schools program.
Students will create submissions that
relate to the album’s material.

“I knew that the gathering and
processing of the book would take a

MARX

lot of time, and I thought, ‘Hey, my
record’s coming out imminently, so
why can’t we take a handful of things
and use the CD booklet as a way to
Jjump-start the whole thing? ” Marx
says.

Winners will be selected by Marx
and an executive panel after finalists
are chosen by a committee of stu-
dents and faculty from the Universi-
ty of Southern California School of
Musie. Apple computers and special
plaques will be presented to the win-
ning students’ schools.

Proceeds from the sales of the first
single from “Flesh And Bone,” “Until
I Find You Again,” will benefit the
NARAS Foundation, as will sales of
the coffee-table book/CD package. A
book publisher for the project has not
yet been selected.

Marx will produce the five student
songs on this upcoming Marx/
NARAS Foundation project. A key
component here, Marx says, is offer-
ing young people support and flexi-
bility in the studio.

Marx and MCA Nashville artist
Trisha Yearwood are this year’s
spokespeople for the NARAS Foun-
dation. Marx will make career-day
visits to schools through February.

“Basieally the kids need to know
that a career in the arts is not a fool-
ish whim or dream,” Marx says.

Marx says “Flesh And Bone,” due
April 8, represents a new direction
for him. “It’s much more rhythm-ori-
ented. I'm not going to make an R&B
record, but it’s the musie I love more
than anything, and the leanings of
this record come from there.”

While the timing of Marx’s special
project with the NARAS Foundation
coincides with the release of his new
album, he says he can keep the focus
apart and prevent either project from
overshadowing the other.

“We're obviously going to promote
my new record and single, just like
we do every new release, but I really
want the attention to this whole pro-
ject kept separate from my album.”

WRIGHT KLINE
RELATED FIELDS. Al Kasha is
appointed president of the musie divi-
sion of MTM Entertainment in Studio
City, Calif. He was a consultant to the
firm and is a writer/producer/com-
poser.

Peter Boutros is promoted to VP
of international marketing for Disney
Consumer Products in Burbank, Calif.
He was director.

Daniel Levitin is appointed lectur-
er in the music department at Stan-
ford (Calif.) University. He is a Bill-
board contributor and member of the

KASHA

COLE

research team at Interval Research
Corp.

Jeffrey Klein is promoted to VP of
Amy Alter Associates in New York.
He was account supervisor.

Amy Hunter is promoted to first
engineer at the Music Annex Record-
ing Studios in San Francisco. She was
assistant engineer.

Michael Bazini is named publicist
at ISL Public Relations in New York.
He was national publicity director
for King Biscuit Flower Hour
Records.
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Veruca Salt Embraces Rock Sound
Alternative, Rock Formats Targeted By Outpost

B BY STEVE MIRKIN

NEW YORK—1In 1994, when Geffen
Records acquired the rights to Veru-
ca Salt’s Minty Fresh debut, “Ameri-
can Thighs,” commerecial alternative
radio was ascendant, and Geffen's
confidence in the band paid off with
the success of “Seether,” the album’s
first single. More than two years
later, the landscape has changed:
Alternative appears to have peaked
in popularity, and many second
albums have suffered from disap-
pointing sales. Veruca Salt hopes to
avoid the sophomore slump with its
second album, “Eight Arms To Hold
You,” due Feb. 11.

The album, which takes its name
from the Beatles’ working title for
“Help,” marks a number of changes
for the Chicago-based quartet. It is
its first release for Geffen-distributed
Outpost Records and its last with
drummer Jim Shapiro, who left the
band after recording the album and
will be replaced by former Letters To
Cleo drummer Stacy Jones. But most
important, says Louise Post—who,
along with Nina Gordon, writes and
sings Veruca Salt’s songs—it’s the
first time that the band has made an
album that reflects its conception of

VERUCA SALT |

itself. One reason for this, she says, is
the production work of Bob Rock.

At first glance, the combination of
Rock and Salt might not seem a
match made in heaven. But Post sees
it as a “perfectly natural progres-
sion.”

“We wanted to make a big rock
record,” she explains, no pun intend-
ed. “We always saw ourselves sound-
ing big—wanting our drums to sound
huge.” The band decided on Rock in
1995 while on tour with Live in 1995.
Most nights, the soundman checked
the system by playing Metallica’s
“Enter Sandman.” According to Post,
the band heard the song and said,
“*What sounds better than this?” We
all looked at each other and said, ‘Bob
Rock, man.””

But Outpost’s A&R executive Mark
Williams was initially not sure the

Whitley Returns To Familiar
Turf On Work Group Album

l BY CHRIS MORRIS

LOS ANGELES—With “Terra
Incognita,” Chris Whitley’s latest
album, due from the Work Group
Feb. 18, the singer/songwriter/gui-
tarist may bring some old fans back
into the fold.

Whitley received glowing reviews
and radio attention with his 1991
Columbia debut, “Living With The
Law,” which fea-
tured his musing
songwriting and
lyrical, bluesy,
acoustic-oriented
guitar playing.
But the New
York-based musi-
cian took a sharp
left turn with his
1995 sophomore
album, “Din Of Ecstasy.” Released
by the Work Group, the project
emphasized anxiety-laden songs
overlaid with loud, fierce electric
guitar work.

Work Group co-president Jordan
Harris says, “He had a lot of people
who fell in love with him on the first
record, and then [on] the second
record, he explored some new terri-
tory that he really needed to, and I
think some of the people who got into
the first record didn’t understand
the second record.

“But I think this record really
bridges those two records. You feel
Chris the vocalist and the song-
writer, whereas the second record
was more about Chris the guitar
player.”

Of his rock-guitar excursion on
“Din,” Whitley says, “I hadn’t been

WHITLEY

able to afford a band to do something
and afford the time to get into elec-
tric guitar sounds as much as I'd
always wanted to as a kid . . . T still
feel like there’s a lot of songs on the
second record that didn’t come
through because of the crusade that
[eo-producer] John [Custer] got into
about guitar sounds.

“I’m not like a metal-head—TI still
wanted it to be about songs,” Whit-
ley adds. “Some of [the songs] on the
new record I wanted to be heavy, but
I didn’t want it to detract from the
expression of what I was trying to
get on all levels, rhythmically, lyri-
cally, and just dynamically.”

To make “Terra Incognita,” Whit-
ley literally set out into unknown
territory—the quiet farming com-
munity of Oxnard, Calif., north of
L.A. There, the musician and his pro-
duction crew set up shop in the
Boulevard Teatro, a onetime movie
house in the heart of the predomi-
nantly Hispanic town.

Says Harris, who frequently
dropped in on the sessions, “It was
like a Mexican porn theater or some-
thing that Daniel Lanois took over,
and [album co-producer| Mark
Howard took out all the seats and
created an amazing atmosphere in
there, as Daniel does with all his stu-
dios, and we recorded the bulk of the
record there.”

Whitley says, “I didn’'t want to
spend too long doing the record,
because the last one we’d taken so
much time doing, which wasn’t real-
ly my choice . . . I was a little pres-
sured with time, I wanted to stay
within a budget and stuff, and me

(Continued on page 14)

combination would work. “I was a lit-
tle concerned, a little suspicious at
first,” he admits, adding with a laugh
that he’s “guilty of alternative snob-
bery as much as the next guy.” After
hearing the result, he says the col-
laboration makes sense. “Bob Rock is
an excellent producer, so there’s no
reason why he can’t apply what he
gives to Metallica to Veruca Salt.”
What impressed Williams the most
was the way Rock “really homed in on
the band’s songs, which to me has
been their strong point, more so than
the sound of their records.”

Rock has certainly added power to
Veruca Salt’s sound but not at the

Los Angeles Flavors. The members of Nu Flavor share a moment with Morrissey
after the group ran into the singer in a Los Angeles parking lot. Nu Flavor's Reprise
debut, which will come out in March, will be released in both English and Spanish
versions simultaneously. Shown, from left, are Nu Flavor's Rico Luna and Frank
Pangelinan, Morrissey, and Nu Flavor’s Anthony Dacosta and Jacob Ceniceros.

(Continued on page 17)

CHANGES: Look for Dan Beck, senior VP of marketing
at Epic Records, to assume the U.S. presidency of Richard
Branson’s new label, V2, as early as March. He’ll be there
by late spring, and according to sources the label will begin
releasing music in May. No distribution deal is set. The first
titles will probably be on Gee Street, in which V2 has pur-
chased a controlling interest (Billboard, Dec. 14, 1996).
Citing philosophical differences, Daniel Glass has
resigned as president of the 1-year-old Universal Records.
“I'm not sure what I'm going to do next, because the dust
hasn’t quite settled,” Glass says. He plans to discuss his
exit package with Universal Music

Label Prez Shuffle: Beck In At V2,
Glass Qut At Universal; Nixon’s ‘Head’

the man himself called Nixon and politely asked that the
song be scrapped, it’s too late. “I'd say, ‘I’'m sorry, but you're
a public figure, and this is how I make my living,”” Nixon
says. “Of course, I can be bought. I can be put on Geffen
Records. But I'm not talking a development deal, 'm talk-
ing six figures and stock in an amusement park.” Sorry,
Mojo, we just don’t see that happening.

IT WAS WITH GREAT SADNESS that I heard of the
Dec. 27 passing of Marilyn Lipsius, VP of corporate com-
munications for RCA Records. 1 knew Marilyn for only a

few years, but I treasured her for

Group (UMG) next week. Glass does-
n’t dismiss the possibility of negoti-
ating a joint-venture label deal with
UMG as a means of fulfilling the
remaining four years on his contract.
No replacement has been named.
UMG officials say that chairman
Doug Morris will oversee a man-

z

BH\[,

her warmth and, above all, her pro-
fessionalism. Unlike many in the
music industry, she wasn't concerned
about being hip or trendy; she was
concerned about getting her job done
well.
There was a brief time last spring
when Marilyn’s cancer had gone into

agement committee until the top slot
is filled.

Arlen Kantarian has been named
president/CEO of Radio City Productions. He succeeds
James McManus, who resigned his post to pursue other
ventures . . . We announced it here last March (The Beat,
Billboard, March 2, 1996), but it’s finally official: Michael
Goldstone, former VP of A&R for Epic, has joined Dream-
Works. DreamWorks does not give its executives titles, but
we love how the company refers to Goldstone as a “multi-
dimensional key management executive.” We'd like to see
that on a business card.

MOJO WORKING: Two years ago, Mojo Nixon made
news when his missive “Bring Me The Head Of David Gef-
fen” was yanked off his album “Whereabouts Unknown,”
and recipients of the advance cassette with the offending
song were asked to return the tapes.

But now the song has resurfaced for general consump-
tion on “Gadzooks!!! The Homemade Bootleg,” which comes
out Jan. 28 on Needletime Records. The disc contains 17
Nixon treasures that primarily have only been performed
at his live shows or are on obscure compilations.

“‘Bring Me The Head Of David Geffen’ was never sup-
posed to be on “Whereabouts Unknown,” ” contends Nixon.
“I wanted it to be on there, but everyone else was against
it. We started playing it around, and someone called our
distributor, maybe it was David Geffen’s attorney’s maid
calling the distributor’s dad, and people started crapping
in their pants, and so we [pulled it]. Then it showed up on
the advance cassette, which seemed like a publicity ploy,
but I'm not that smart. I think the gods of courage snuck
it on there.”

But now Nixon is on a new label, and he figures that the
time is right for the song, which accuses Geffen of “killing
rock and roll,” to resurface. “We rerecorded it and have
got a good ZZ Top-psycho-Texas-hate-vibe going,” he says.
And so far, nary a word from Geffen’s camp. But even if

by Melinda Newman

remission, and she was full of life and
spirit. I ran into her and her husband
one beautiful April day outside my
apartment building. They were looking for a new home
after a fire in their building had caused extensive smoke
damage to their apartment.

Marilyn said that a friend had commented on what a hor-
rible year she was having: cancer and now being forced out
of their apartment. But Marilyn didn’t see it that way at all.
She said this was the best year of her life: She had beaten
cancer, she and her husband were moving from an apart-
ment that they had long outgrown but stayed in because the
price was right, and best of all, after seven months of tubes
in her arms, she could finally take a hot shower without hav-
ing to keep her arm out of the bathtub. Her joy was conta-
gious. We left our serendipitous meeting feeling uplifted.

Of course, this story does not have a happy ending. By
August, Marilyn was back in the hospital and was not
responding to treatment. She dealt with her illness with a
grace, frankness, and courage that amazed me. To the end,
she took tremendous pleasures in doing things for other
people: She knew I was a rabid Elvis Presley fan, and often
I would get packages from her with the latest reissue or
import. The last time I talked with her was the week of
Thanksgiving; she spoke of how good she was feeling and
how happy she was that she felt well enough to travel to be
with relatives for the holiday. It was one of the last trips
she took. Even though the end came as no surprise, it
wasn’t until I heard the news that I realized just how much
1 will miss her, but thankfully, I've always known how lucky
I was to know her.

A memorial service for Marilyn Lipsius will be held at 1
p.m. on Monday (13) at the United Nations Chapel at U.N.
Plaza at 1st Avenue and 44th Street in New York. (For more
information on donations, see Lifelines, page 71.)

Assistance n preparing this column was provided by
J.R. Reynolds in Los Angeles.
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Revolution’s Big Head Todd
Gets Multifaceted Campaign

l BY TERRI HORAK

NEW YORK—While Big Head Todd
& the Monsters have deliberately
taken a do-it-yourself strategy to
releasing albums—even after sign-
ing with a major label—the band is
planning a more mainstream
approach with the Feb. 11 release of
“Beautiful World” on Revolution
Records.

“T’ve spent so
many years
doing things my
way and working
for having the
kind of slow sue-
cess that I think
is really im-
portant for the
health of a band,”
explains Todd
Park Mohr, Big
Head Todd’s
singer/ song-
writer/guitarist. “Having established
that—and partly be- cause of the
nature of the record—I feel like I
want as many people as possible to
hear and enjoy it.”

Big Head Todd first drew national
attention with 1993’s “Sister Sweet-
ly,” its major-label debut on Giant
(now Revolution). The album’s steady
build, via word-of-mouth and con-
stant touring, took it to platinum cer-

BIG HEAD TODD
& THE MONSTERS

tification three years after its
release, yet it never cracked the top

half of The Billboard 200. It
remained on the Heatseekers albums
chart for a recordbreaking 83 weeks.

A LITTLE ARMY

While the band’s sophomore
release, 1994’s “Strategem,” has sold
more than 250,000 copies in the U.S.,
according to SoundScan, its sales
clearly pale in comparison with the
achievements of “Sister Sweetly.”
But Revolution is undaunted and
plans an aggressive attack to recap-
ture the band’s previous success.

“We’re coming out like a little
army on this,” says Mindy Espy, the
label’s head of marketing. “I think
everyone will be pleasantly sur-
prised when they realize how many
out there still love this band.”

Revolution has mapped out an
intensive campaign, which began in
October with a brief club tour. A
four-week promotion tour com-
mences Sunday (12) and includes
radio stations in the top 27 markets
as well as distributor visits and press
luncheons. The tour winds up in New
York with a Feb. 11 appearance on
“Late Night With Conan O’Brien.”

Other prerelease efforts include a
special concert and party at the Fox
Theater in the band’s hometown of
Boulder, Colo. Revolution is running
a contest with 10 radio stations; a
weekend in Boulder, including some
time on nearby ski slopes, is the
prize.

The leadoff track, “Resignation
Superman,” a loping, laconic look at
apathy, will be worked at album rock,
alternative, and triple-A stations.

Espy points out that the track has
already received 200 spins, more
than half on modern rock stations.
“Maybe I'm naive, but I feel there’s a
lot of support. We're going to take it
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one day at a time, one station at a
time, but we’re off to a great start,”
Espy says.

As part of the promotion to hook
programmers of past Big Head Todd
& the Monsters tracks, the label sent
a select group an advance album
package that included special Big
Head Todd ski jackets.

To reach consumers, the label first
targeted the band’s fan base via a
mailing to promote the fall mini-tour.
The label also swept college campus-
es and relevant retail outlets with
fliers in tour cities.

In eyberspace, Big Head Todd &
the Monsters have their own World
Wide Web site as well as being the
No. 1 artist on Revolution’s Web site,
according to Espy. The label did a
special E-mail chain letter to fans
asking them to spread the word in
exchange for trinkets and T-shirts, a
promotion that worked well, Espy
says.

Listening parties, which will
include the premiere of the video for
“Resignation Superman,” are
planned for 10 cities and will be
geared toward college campuses. An
online chat with the band at the par-
ties is being considered.

Espy says many of the band’s fans
are outdoor sports fans, so the label
is planning a campaign at ski resorts
in Vermont, Colorado, and Califor-
nia. The label will arrange for stick-
ers, samplers, and fliers to be dis-
tributed at the lifts and various spots
around the towns.

Advertising will likely be done in
conjunction with a U.S. tour, which
is scheduled to kick off in April, with
Canadian dates scheduled for March.

Revolution’s call to arms will be in
full force at retail as well. An early
mailing went out to distribution
branch managers—as well as sales
managers and WEA reps—with a
note from the set’s producer, former
Talking Head Jerry Harrison; a reel
of live footage of the band; and the
label’s marketing plan.

VIDEOS AND AIRPLANES

Revolution has also participated in
WEA's mailer to nearly 8,000 retail-
ers and has provided reps with extra
copies to encourage in-store play.

Revolution expects new-release
endcap placement for the last two
weeks of February and will partici-
pate in programs with many major
chains in March.

Video play for “Resignation Super-
man” will, for the most part, be held
until airplay takes off, though the
label anticipates early support from
VH1 and regional outlets such as
Chicago’s JBTV, which is scheduling
a special Big Head Todd & the Mon-
sters night.

Plans are being finalized for video
play on an airline and music play on
in-flight programs.

The band, meanwhile, was delight-
ed to work with producer Harrison
and special guests, including blues
legend John Lee Hooker and Parlia-
ment/ Funkadelic keyboardist
Bernie Worrell.

“We have an abnormally good feel-
ing about the whole thing,” Mohr
says. “We're all real proud of the

(Continued on page 17)
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WHITLEY RETURNS TO FAMILIAR TURF ON WORK GROUP ALBUM

(Continued from page 12)

and [co-producer] Dougie Bowne, the
drummer, were basically playing
everything. I played all the bass, and
then I realized I'm not [a bass play-
er]. We did all the basic stuff there
and in like five weeks did about 15
songs and then came back [to New
York].”

Whitley settled in at Electric
Lady Studios with producer Toby
Wright, and other players entered
the picture. “I got Melvin Gibbs from
Rollins Band to do a couple of the
basses, and Steve Almaas, who used
to be in Beat Rodeo and the Suicide
Commandos,” says Whitley.
“They’re just old friends. Dan
[Lanois] played guitar on a song, and
Pat Place from the Bush Tetras
played on a song— Weightless,’ they
both played on it. It sort of worked
like that.”

For “Automatic,” the album’s first
track, Michael Barbiero, known for
his producing and mixing work with
Guns N’ Roses and Blues Traveler,
was brought in to supply additional
production and a final mix.

Whitley, who is managed by Bruce
Patron, began playing “Terra Incog-
nita” material in late 1996 on a two-
month solo tour, opening for Warren
Zevon, that was booked by the
Agency Group in New York.

Late last year, the Work Group
offered radio an early taste of tke
album by issuing a four-song sam-
pler that featured “Automatic,”
album cuts “Weightless” and
“Alien,” and a non-album acoustic
version of “Power Down.” (Whitley’s
songs are published by Reata Pub-
lishing/Siete Leguas Music, admin-
istered by Warner Bros. Music Corp.

[ASCAP])

“['The sampler] went to triple-A
only, in the hbeginning of Decamber,”
says Work Group director of mar-
keting Barbara Bausman. “We actu-
ally have early adds off that already
in Austin [Texas] and Chicago and
Columbus [Ohio] and 4 few other
eities. I think there’s a feeling of
relief with this record by a lot of
Chris Whitley fans—they’re sort of
like ‘Oh great, he’s back’ . . . Cer-
tainly there were a lot of people who
did like ‘Din Of Ecstasy,’ but there
were some people who thought, ‘Oh,
that’s not the Chris I theught it was
going to be.””

The sampler and advance CDs of
“Terra Incognita” were also made
available to Sony’s alternative music
marketing staff to stoke early inter-
est at retail.

“Automatic” will be released to
triple-A stations in late January, and
to alternative and rock outlets in late
February or early March. “We want
it to live at triple-A for a while,”
Bausman says.

A video for “Automatic,” directed
by Mark Miremont, who also made a
clip for Work Group act Protein, will
be serviced in late January or early
February. The label has prepared an
electronic press kit (EPK).

“Terra Incognita,” like the Work
Group’s highly successful Fiona
Apple album “Tidal,” will be
released as a CD Extra multimedia
enhanced CD. Bausman says, “It’s
really cool, because it has the EPK
interview footage, a Billboard Live
performance from the F Music Fest
[in L.A. last year]—just some cool
stuff that you can’t normally get.”

Of Whitley’s tour plans in support
of the album, Bausman says, “He’s

[more solo shows]. We’re considering
in February doing a promo tour,
going to radio station interviews, and
in those same markets setting up a
promo club date. He'd go into the
market, go on the radio, do an in-
store, and then play that evening.”
Whitley has an unusual vision for
his future touring unit: “I plan on
putting together a four-piece, not a
band, but kind of an ensemble—
[with] a utility guy who can play
fuzz bass while there’s also a
straight bass, but who can also play
a six-string bass and very minimal
keyboard bits and acoustic guitar.
Not really a rock band, but a sound.
I want to make something that can
be really dynamic, that’s not all
onslaught, and at the same time I
don’t want it to be a kind of sophis-
ticated muso experience. I want it to
be soul music that’s diverse, from
blasting, rocking, to subtle and

probably going to go on tour with a  acoustic, and do some solo stuff,
band in March . .. There may be too.”
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MERCURY READY TO RUMBLE WITH SOUNDTRACK

(Continued from page 9)

berg’s new movie company.

Sonenberg produced the Leon Gast-
directed documentary and also man-
ages Diana King and Joan Osborne via
his DAS Communications company.
He also heads the DAS Label, for
which the documentary’s soundtrack,
which he and DAS’ Scot McCracken
executive-produced, is the first
release.

The film won the grand jury award
for artistic excellence when it pre-
miered at last year’s Sundance Festi-
val, notes Sonenberg, and has since
won the New York and Los Angeles
critics awards for best documentary.

“MTV will pre-produce a special on
the film [that includes] the Fugees say-
ing how much it means to them—
which will be shown while the film
screens at Radio City,” says Soneberg.
“They’ll then carry the Fugees and
Busta and Tribe performing the single
at Radio City live, followed by other
stars from the soundtrack performing,
including B.B. King and James Brown,
and ending with some of the greatest
athletes ever coming out—then Fore-
man, then Ali. At the end, everyone
will sing ‘When We Were Kings,” and
it will be an exhilarating and magical
moment.”

The Radio City program, an Amer-
ican Express event henefiting Zairian
refugees, will be advertised with a full-
page ad in the Sunday (12) edition of
The New York Times.

“No one who sees the film walks
away without raving about it,” says
Zieman. “It’s truly special, and we’re
going to utilize it to create excitement
for the soundtrack by setting up
screenings in major markets during
the week of Jan. 20—the album solici-
tation period—for local retailers,
press, radio, sportscasters, and lead-
ers in the black community who deal
with making decisions with curriculum
and education.”

Additional promotion to radio
includes a contest to be held in early
January; Mercury will fly in local sta-
tion winners from around the country
to attend the Radio City show and a
private party afterward.

A video for the single “Rumble In
The Jungle” will world-premiere on
MTYV Tuesday (14). A promotional
CD of the single, which has already
been serviced to radio, features
sound bites of Ali’s film dialog inter-
spersed with the rappers (the album
also includes bits of Ali’s trademark
tirades).

“Some call him ‘the original rap-
per,” ” says Zieman of Ali, who was
notorious for his poetry but was also
a big fan of soul music during his
fighting prime and actually recorded
several R&B sides in the early '60s.
“When you hear the sound bites, you
see what a talented poet the man
truly was.”

The title-track second single, Zie-
man says, goes to R&B, AC, and top
40 formats in late February. “We’ll
also try to tap into older fans of R&B
musice, sinee the album is filled with
never-before-available classic perfor-
mances of classic R&B tracks,” adds
Zieman. He says Mercury will service
the full album to adult R&B and elas-
sic R&B formats and create promo-
tions for those stations to further gen-
erate awareness.

Additionally, Mercury will work
closely with Gramercy’s publicity

department in adding to the vast
media visibility that Ali, now slowed by
Parkinson’s disease, has received since
the Olympies torch lighting. The event
was recently cited by USA Today as
the year’s most compelling sports
moment.

“I've seen very cool grown men look
like starry-eyed boys in his presence,”
says Sonenberg, whose heroes grow-
ing up were Ali and John Lennon. At
the time of the Ali/Foreman fight,
Sonenberg was an attorney repre-
senting Gast, who in 1976 co-directed
“The Grateful Dead Movie” with Jerry
Garcia.

But in 1974 Gast was in Kinshasa to
film the three-day music festival fea-
turing black U.S. and African artists
that was an adjunct to the big fight.
Foreman, though, was cut in training a
week before the fight’s original date,
and Gast was the only one with footage
of the incident. From that point on,
Gast, with Sonenberg’s help, changed
his film’s focus to a documentary about
the fight and the fighters’ prolonged
stay in Zaire.

A GEM EMERGES

More than 400 hours of footage
were lensed, says Sonenberg, but
financing for the film’s completion
would prove elusive until 1989, when
Sonenberg acquired an offline editing
system.

“I'inally in *92 it was clear that with
the music performance and the fight
and all the intrigue surrounding it,
we had a real diamond,” says Sonen-
berg. “So we purchased some histor-
ical footage to bring people up to
speed on Ali’s preceding boxing and
political achievements during the
opening credits, and I came up with
the title, since we had B.B. King, the
king of soul James Brown, Don King
promoting, and Ali, the king of the
world.”

Besides the live music from the fes-
tival, Sonenberg wanted “something
relevant” to today’s marketplace, he
says, “and since the subtext was ‘Ali
the original rapper,”” he called on his
clients the Fugees. “They saw us
working on the film, and though they
didn’t really know much about Ali,
they saw how inspired we were and
got hooked on the footage, too,” he
says.

Fugees member Pras Michel says
he has heard about Ali all his life and
that when it came to writing and cut-
ting “Rumble In The Jungle,” “we
Jjust came in and it all vibed together.”

Noting the time when his group per-
formed its version of “Killing Me Soft-
ly” on MTV with the song’s originator,
Roberta Flack, Michel sees a similari-
ty with the way Fugees musically
“paid respect” on that song and the
homage they’re now paying Ali.

“You got to know where you're com-
ing from to know where you're going,”
says Michel. “Muhammad Ali is where
we came from, and a lot of kids are for-
getting it, so we’re telling them that
this is what was and this is where we're
going.”

Returning the respect, Ali says,
“Rap music has become a mainstay of
black music today, and I’'m honored
that rappers of this stature consider
me the original rapper. But I'm par-
ticularly honored that they all want-
ed to rap with me on ‘Rumble In The
Jungle!””

Soutidtracks?!
Noit tior
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Sometimes we come across a special person that touches us inside.

A ray of sunshine that brightens even our darkest days.
All too often, we take this gift in our lives for granted.
Thank you for being an inspiration and uplifting spirit
to us all throughout thg years.
Thank you for sharing your heart with us
and letting us stand in the glorious light that is you.

TR )

And most of all,
thank you for being our friend, Marilyn.
We do, and always will, love you.

-Your RCA Family

Marilyn Lipsius

March 3, 1942 - December 27, 1996
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VERUCA SALT EMBRACES ROCK SOUND

(Continued from page 12)

expense of its melodie leanings. If
anything, the pop side of the band is
put into high relief by its new-found
guitar crunch. Williams doesn’t see
the album’s highly produced veneer
as a barrier for alternative radio. “Is
Soundgarden no longer viable in the
so-called alternative world? Or Alice
In Chains? Or STP, or the Pump-
kins?” he says. They are, he insists,
because as a genre, “alternative has
expanded into rock.”

If “Eight Arms To Hold You” strad-
dles alternative and rock, the solution,
according to Williams, is to sell to
both audiences. But the first order of
business, he says, is to lock in alter-
native listeners, whom Williams does
not believe will be alienated by Veru-
ca Salt's meatier sound. “I like to
think they are more open-minded
than that,” he says. Williams also
believes that alternative is already
leaning toward a more classic rock
sound. “There’s a place for harder
rock records in alternative music
today.” Williams hopes that once the
album is established at alternative, it
will eross over into more mainstream
rock formats, and he doesn’t rule out
the possibility of the power ballads
(specifically the achingly pretty
“Benjamin”) eventually being worked
to triple-A radio.

Gordon doesn’t think the alterna-
tive label applies to Veruca Salt any-

BIG HEAD TODD

(Continued from page 13)

record, and that’s kind of an unusu-
al thing. We felt like we were all on
the same page and working to make
the same record, and that was really
a joy. This is the first album that’s
been like that.”

Indeed, “Beautiful World” has a
looser feel and Mohr’s vocals a more
comfortable sound than on previous
efforts. One of Harrison’s important
contributions was encouraging Mohr
to take a more relaxed approach to
his guitar solos. On the new set, he
plays more improvised solos than on
past releases.

“This album is more of a journey.
It kind of goes from a more contem-
porary hard rock’n’roll point of view
and regresses,” Mohr says with a
chuckle, “to [Hooker cover] ‘Boom
Boom,” which is a lot more simple
and soulful.”

After “Strategem,” Mohr says, the
band took some time “to enjoy our
lives. We’d been working so hard,
and I felt I'd pretty much done
everything I'd dreamt of doing in
this capacity and was beat from the
experience.”

While Mohr continued writing
music, the band was basieally on hia-
tus until it came time to put “‘Beau-
tiful World” together. For this album
and tour, the three-piece band has
added a keyboard player and backup
singer, which helps the band flesh
out its sound and provides some
relief to leader Mohr.

“Being the guitar player, singer,
and songwriter, I felt [ was having to
talk all the time, and I got burned out
on it,” Mohr says. “So it’s just a thrill
to be able to feel more like a band
with more pieces. The attention is
spread out a bit more, and we cer-
tainly have a much fuller sound and
are more empowered to be dynamie.”

way. “This is the record we really
wanted to make,” she emphasizes.
“We lost whatever indie cred we had
the minute we signed to Geffen. I
don’t think we can lose it again.”
Besides, she adds, the band never
embraced alternative’s slacker pro-
duetion eredo. “For us, lo-{i was not
an aesthetic decision; it was a matter
of what we could afford.”

The album’s first single, the witty,
hard-rocking “Voleano Girls,” will go
to radio on Friday (17). On Jan. 19,
the video, which features the band
performing the song while suspend-
ed on bungee cords, goes to MTV.
Post and Gordon will then head to
Europe for a series of promotional
appearances but will be back in the
States before the album’s release.

Williams expects the band to kick
off the domestic campaign with anin-
store performance at Tower Records
in Chicago. Immediately afterward,
Post and Gordon will travel across the
U.S. for meetings with radio pro-
grammers.

“Their personalities are so endear-
ing to people. They can be their best
support,” says Williams. The same
strategy will be used for retail, with
Post and Gordon doing a series of
meet-and-greets with retailers. The
band will start touring in early
spring, either as a headliner on a
small tour or as a middle band on a
larger one. Williams thinks there’s a
lack of female-fronted pop/rock
groups in the marketplace, which
may give the band an added in.
“There’s no equivalent to the Pre-
tenders,” he says. “I wonder how
much of it is because there’s not a lot
of other choices out there.” Veruca
Salt could be the band to fill that vac-
uum, he says, adding that he could
hear ‘Volecano Girls’ on the radio
“between Soundgarden and STP”

While Williams is optimistic about
the album’s commercial potential, the
lahel will not be going out to retail
with a lot of albums. “We’re going to
see what the reaction is,” he says. Nei-
ther Williams nor the band is worried
about the poor commercial reception
accorded Veruca Salt’s 1995 release,
the Steve Albini-produced “Blow It
Out Your Ass” EP. According to Post,
Rock’s schedule at the time meant it
would be at least six months until he
could enter the studio with the band.
The EP was issued to keep the band’s
name before the fans and “to sort of
remind ourselves and our {ans that we
can release things [that] don’t have to
be massive singles, they could just be
good music to listen to.” Williams
insists that the 20,000 copies the EP
sold according to SoundScan was in
line with expectations.

The new album signifies the move
to Outpost, which the band under-
went because of its relationship with
Williams. He had tried to sign Veru-
ca Salt while he was at Virgin and
stayed in touch with the band mem-
hers after they went to Geffen. When
Williams, along with Secott Litt and
Andy Gershon, reached an agree-
ment with Geffen to distribute Out-
post, Geffen head Ed Rosenblatt
offered Williams a chance to work
with the band.

“We just kind of lucked out,” Gor-
don says. “We get the manpower and
experience of Geffen, and we get to
work with our friend. It's the same
team, plus an A&R person.”

N

7~

BILLBOARD JANUARY 18, 1997

www americanradiohistorv com

17


www.americanradiohistory.com

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who h d in th
o2 =z % e SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I I I III top IQO pf_The Billborartlj ZOOechart. whgﬁ alneas|b3n? r:lacrr:es t?]\ils Ic:aF\)/lenl,gthekafb’unﬂea |ar:% the ar?iss?(':/sfbsgéﬁenrﬁvg(bi‘;?seaa'z irlT?me?:li-
wu | CLi | @ 22 JANUARY 18. 1997 ately ineligible to appear on the Heatseekers chart. All albums are availabie on cassette and CD. *Asterisk indicates vinyl LP is
x g 2 l; § X | ARTIST ' TITLE available. () Albums with the greatest sales gains. © 1997 Billboard/BPI Communications.
B — © | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
* Ak NO.1 % & 42 | 5 | TRICKY ISLAND 524302 (10.98/16.98) PRE-MILLENNIUM TENSION
1 2 15 MERRIL BAINBRIDGE UNIVERSAL 53019 (10.98/15.98) THE GARDEN 27 37 25 | JAMES BONAMY EPIC 67069 (10.98 EQ/15.98) WHAT | LIVE TO DO
1 | 5 | BLOODHOUND GANG REPUBLIC 25124/GEFFEN (10.98/16 98) ONE FIERCE BEER COASTER |71 T ERIC BENET warnER 8R0S, 46270 (10.98/15.98) TRUE TO MYSELF
3 | 8 | 8 | NOMERCY ARISTA 18941 (10.98/15.98) OMIERE — | 5 | ALFONZO HUNTER emi 52827 (10.98/16.98) BLACKA DA BERRY
4 7 15 | GARY ALLAN DECCA 11482/MCA (10.98/15.98) USED HEART FOR SALE - 1 AVALON SPARROW 51485 (10 98/15.98) AVALON
5 5 | 24 | TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD 48 | 29 | DONELL JONES LAFACE 26025ARISTA (10.98/15 98) MY HEART
6 10 30 | PAUL BRANDT REPRISE 46180/WARNER BROS. (10.98/16.98) CALM BEFORE THE STORM 2 30 10 | ANOINTED WORD 67804/2P(C (10,98 EQ/15.98) UNDER THE INFLUENCE
1 9 1y LOCAL H ISLAND 524202 (8.98/14.98 : '
m o ‘ ) AICDRASPEAD 33 26 19 DEFTONES MAVERICK 46054/WARNER BROS. (7.98/11.98) ADRENALINE
REPUBLICA DECONSTRUCTION 66899/RCA (9.98/13.98) REPUBLICA
34 35 23 | JACI VELASQUEZ wORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE
9 4 15 | BILL WHELAN CELTIC HEARTBEAT 82816/AG (11.98/17.98) RIVERDANCE
35 38 13 | SOUL COUGHING SLASH 46175*WARNER BROS. (10.98/15.98) IRRESISTIBLE BLISS
10 13 19 FUN LOVIN’ CRIMINALS EMI 35703 (7.98/11.98) COME FIND YOURSELF
36 36 14 | SUSAN ASHTON SPARROW 51458 (9.98/15.98) A DISTANT CALL
(11){ 23 | 51 | ENRIQUE IGLESIAS A FONOVISA 0506 (10.98/13.98) ENRIQUE IGLESIAS 7 o B8
CORROSION OF CONFORMITY COLUMBIA 67583* (10.98 EQ/15.98 WISEBLOOD
12 16 | 20 | ANN NESBY PERSPECTIVE 549022/A&M (10.98/14.98) I'M HERE FOR YOU 3 3 0 - )
13 20 13 702 BIv 10 530738*/MOTOWN (8.98/16.98) NO DOUBT — ERERll SHAKIRA son 81795 (7.98 E0/12:98) PIES DESCALZOS
14 | 12 | 2| CLEDUS "1 JUDD rezon e e 2825 (10 5816.98 o — | 25 | DJ KOOL CLRAMERICAN 43105/ WARNER BROS. (10.98/15.98) (LET ME CLEAR MY THROAT)
15 15 27 RICOCHET COLUMBIA 67223 (10.98 EQ/15.98) RICOCHET 40 33 53 KENNY WAYNE SHEPHERD @ GIANT 2462 1/WARNER BROS. (10.98/15.98) LEDBETTER HEIGHTS
16 ] 17 | 25 | KENNY CHESNEY BrA 66908/RCA (10.98/15.98) ME AND YOU — | 1 | FOUNTAINS OF WAYNE TAG/SCRATCHIE 92725%/AG (7.98/11.98) FOUNTAINS OF WAYNE
@ 27 10 | KULA SHAKER COLUMBIA 67822 (10.98 EQ/16.98) K 42 29 5 OUT OF EDEN GOTEE 4502 (17.98/24.98) MORE THAN YOU KNOW
18 | 19 | 18 | AMANDA MARSHALL EPiC 67562 (7.98 EQ/11.98) AMANDA MARSHALL — |} | ASHLEY MACISAAC r&M 540522 (8.98/10.98) W ILOWIRRERYOL TODAY
19 | 22 | 10 | DAVID KERSH CURS 77848 (10.98/15.98) GOODNIGHT SWEETHEART — [ PEGGY SCOTT-ADAMS MiSS BUTCH 4004/MARDI GRAS (10.98/16.98) HELPXQURSELE
20 | 18 | 21 | EELS DREAMWORKS 50001/GEFFEN (10.98/16.98) BEAUTIFUL FREAK — | 8 | KANE&ABEL NO LIMIT 50634*/PRIORITY (6.98/9.98) THE 7 SINS
21 | 28 | 15 | BR5-49 AristA 18818 (10.98/15.98) BR5-49 — | 1 | TWELVE A.M. AT LAST V.LP 5001 (9.98/14.98) THE TIME HAS COME
@ 45 19 | AKINYELE Z0O 31142*VOLCANO (6.98/9.98) PUT IT IN YOUR MOUTH (EP) 47 | 49 5 PAULA COLE IMAGO 46424/WARNER BROS. (10.98/15.98) THIS FIRE
23 | 32 | 35 | JO DEE MESSINA CURB 77820 (10.98/15.98) JO DEE MESSINA — | I | THE SUICIDE MACHINES HOLLYWOOD 162048 (8.98/12.98) DESTRUCTION BY DEFINITION
24 | 25 7 BARENAKED LADIES REPRISE 46393/ WARNER BROS. (10.98/16.98) ROCK SPECTACLE (49| — 1 CRYSTAL BERNARD RIVER NORTH 161207 (10.98/15.98) THE GIRL NEXT DOOR
@ 39 9 DUNCAN SHEIK ATLANTIC 82879/AG (10.98/15.98) DUNCAN SHEIK 50 34 /] DESCENDENTS EPITAPH 86481 * (9.98/14.98) EVERYTHING SUCKS

POPUL  AIRR~UPIRISIIN GS.

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

SHOWING PROMISE:
“Promised Land,” the fourth
Rounder set by blues act the
Holmes Brothers, sets a new
artistic watermark for the
veteran players.

While they perform memo-
rable cover tunes of such

Positive Forecast. After

wowing modern rock pro-
grammers and club DJs
last year with “Blue Skies,”
the Brian “BT” Transeau
single featuring vocals by
Tori Amos, Kinetic/Reprise
is getting ready to shoot a
clip for the song. The deci-
sion was partly based on a
request from MTV’s elec-
tronic music feature show
“Amp.” Transeau’s album
“Ima” was released Nov. 5,
1966, near the time “Blue
Skies” went to No. 1 on the
Hot Dance Music/Club Play
chart. A tour is also being
scheduled.

songs as Tom Waits’ “Train
Song” and the Beatles’ “And
I Love Her,” Wendell and
Sherman Holmes wrote an
unprecedented amount of
new material for the album,

which will be released on
Wednesday (15).

Wendell Holmes says the
new songs reflect the band’s
maturity and draw upon
experiences gathered during
their decades of performing.

“I think that we are com-
ing into our own as writers,
and the fact that we’re get-
ting older has given us more
things to talk about,” says
Holmes. “We can’t be writing
about how ‘I want to meet you
down behind the barn
tonight, baby.’
We're looking for
deeper  meaning P

9

now.

Bloodhound Gang, One Fierce Beer Coaster

Don’t Laugh. One of the
first acts signed to Public
Enemy ringleader Chuck
D.’s new label, Slam
Jamz, is Hyenas in The
Desert. The act's debut
set, “Die Laughing,” will
bow Feb. 18. “Can You
Feel It,” the follow-up to
the band'’s first single, “Concubinez,” was released at
the end of 1996 and is gaining spins on mix shows. At
the end of January, the band tours the Northeast.

REGIONAL HEATSEEKERS NO.1s

CMOWNIAN |

MOUNTAIN

are booked by Boston-based
Concerted Efforts, will tour
in the U.S. through May, with
the exception of European
tour dates in March.

BYPRODUCT BOOST:
Though it is not included on
the Chemical Brothers’
1995 Astralwerks debut,
“Exit Planet Dust,” the suc-
cess of the band’s single “Set-
ting Sun” is helping to boost
sales of that album and
‘read awareness about the
band in the U.S. The
single is getting sig-
nificant play at such

T modern rock sta-

Rounder VP of
promotions Brad
Paul says the label
will work the band’s
mailing list and
build a World Wide
Web page for the
band that focuses
on their tour.

In fact, Paul says
that Rounder has

H Twelve A.M., The Time Has Come

\

~ EAST NORTH CENTRAL
Merril Bainbridge, The Garden j

\) 4

WEST NORTH CENTRAL

RS, j A - i 'MIDDLE ATLANTIC

Merril Bainbridge, The Garden

tions as WXRK
New York, KITS
San Francisco, and
WDRE  Philadel-
phia, and the video
for the song is a
buzz clip on MTV.

Merril Bainbridge, The Garden

(W

PACIFIC |

S~

SOUTH ATLANTIC

y

I ,’/ i Grupo Maniq, Esta De Moda ;

The song will be
included on the

s band’s second set,

v

S\

had its most success
miecromarketing
around the band’s
tours.

“We're putting
most of our marketing dollars
into supporting touring activ-
ity with co-op dollars and
doing a lot of direct consumer
outreach through a variety of
blues society newsletters.”

The act is also receiving
coverage in such publications
as Guitar World, Living
Blues, Request, and People.

The Holmes Brothers, who

~ SOUTH CENTRAL
Gary Allan, Used Heart For Sale

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

NORTHEAST
. Bill Whelan Riverdance
. Bloodhound Gang One Fierce Beer Coaster
No Mercy No Mercy
Local H As Good As Dead

MOUNTAIN
Bloodhound Gang One Fierce Beer Coaster
Merril Bainbridge The Garden
Paul Brandt Calm Before The Storm
. Republica Republica
Trace Adkins Dreamin’ Out Loud Merril Bainbridge The Garden
Ashley Maclsaac Hi How Are You Today?
Fun Lovin’ Criminals Come Find Yourself
Republica Republica
. Amanda Marshall Amanda Marshall
. The Almighty RSO Doomsday: Forever RSO

Bill Whelan Riverdance

. Gary Allan Used Heart For Sale

. Fun Lovin’ Criminals Come Find Yourself
No Mercy No Mercy

. Kenny Chesney Me And You

SOENOLAWN
R N

—
—

“Dig  Your Own

Hole,” which will be

released in April. In

the meantime,

Astralwerks is also

preparing an EP
titled “Loops Of Fury” for
February release.

HOT STREAK: Crowd
pleasers the Squirrel Nut
Zippers are the first con-
firmed act to play President
Clinton’s inaugural “21st
Century Ball” Jan. 20.
Mammoth VP/GM Steve
Balcom credits the band’s

exuberant live show with
boosting sales of its album
“Hot'.”

“This band goes into a
market and automatically its
SoundScan numbers double
or triple in the next week,” he
says. “They [perform a] mix

Piecing Together The
Plan. River North is
preparing for the next wave
of promotions for Steve
Kolander, whose critically
acclaimed album “Pieces
Of A Puzzle” was released
last October. Following the
release of Kolander’s single
“Still Crazy About You” to
folk stations in February,
the label will service coun-
try radio with “My Love”
after the first quarter. Kolan-
der will also begin touring
at that time.

of everything from ragtime
to calypso, and they appeal to
fans with all types of musical
tastes.”

In fact, the band’s single
“Hell” has become an unlike-
ly playlist staple at modern
rock WFNX Boston and top
40 WDCG Raleigh, N.C.
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Profile Builds For Erykah Badu

Kedar/Universal Lays Groundwork For Debut

B BY HAVELOCK NELSON

NEW YORK—At a time when aural
aggression dominates music, the
originality and human touch of
Erykah Badu haven’t been slipping
by unnoticed. In fact, the Kedar
Entertainment/Universal artist has
been developing strong awareness at
radio mix shows
and in the press
well in advance of
the release of her
debut album,
“Baduizm,” Feb.
11.

For the week
beginning Dec.
25, 1996, Broad-
cast Data Sys-
tems detected 954 spins of the
singer’s lead single, “On & On,” on
56 R&B stations.

The single shipped to stores Jan. 7.

The Dallas-based artist has also
received a healthy dose of press cov-
erage. She’s adorned the cover of the
U.K.’s Blues & Soul magazine and
has been the subject of features in
Time, Vibe, Spin, the Source, and
Rolling Stone.

Early promotional efforts by the
label seem to be paying off. At a
showcase series at New York’s Soul
Cafe Dec. 9, 11, and 13, there were
overflow crowds, with several key
executives left standing outside in
the cold.

“I’m a little surprised that every-
thing’s happening so quickly,” says
Kedar Massenburg, president of

BADU

& MUSIC

Kedar Entertainment and senior VP
of A&R for Universal.

Despite the modest comment,
Massenburg has more than a pass-
ing acquaintance with trend-setting
artists. The executive helped design
the marketing plan that navigated
D’Angelo to the forefront of the
“alternative R&B” movement.

Massenburg says, “Erykah is a
natural for me to follow that same
blueprint. She shares much of
[D’Angelo’s] vibe.”

“Baduizm” was written by Badu,
who co-produced with the Roots,
Bob Power (who helped supervise
D’Angelo’s “Brown Sugar” set), and
several new studio craftsmen from
Badu’s hometown of Memphis—
including her cousin Free, with
whom she performed in the group
Erykah Free before going solo.

With its experiential lyrics and
warm, sympathetic soundscapes,
“Baduizm” sounds like a lifetime
journey that has been poured
directly into liquid grooves. Its
style ranges from jazz and blues to
hip-hop and soul.

“The album is a combination of
things I've learned throughout my
years; when I write, [it’s] about
what'’s happening right now in my
life,” Badu says. “If I'm feelin’
something that needs to be written,
somehow it stays in my subcon-
scious mind. The music is what
inspires me to express it.

“A track is like the ocean, the
wind, and I just sort of find the
words floating within that. And

U.K. Soulster Jazzie B. Finds
Island Home For Soul Il Soul

B BY DOMINIC PRIDE

LONDON—A new recording deal
with Island Records imprint 4th &
B'way is just one of the many things
keeping Soul IT Soul’s founder/front
man Jazzie B.
busy in the new
year.

The British
soulster, whose
band topped Bill-
board’s Hot Black
Singles chart in
1989 with “Keep
On Movin’ ” and
“Back To Life
(However Do You
Want Me),” expects to complete the
act’s fifth album in mid-'97.

The deal with 4th & B’'way allows
Jazzie B. and his production compa-
ny, Soul II Soul Records, the free-
dom to work with the acts the label
has signed.

Jazzie B. is working with four acts
through his production company:
Yorker, Backroom, the Funki
Dreads, and EFUA. The acts are
licensed to various U.K. labels.

Soul IT Soul Records also func-
tions as a record label and publish-
ing company, and the artist/song-

JAZZIE B.

writer/DJ/producer runs a studio
complex in Camden, North London.

The three studios at the complex
are well booked, according to Jazz-
ie, with the largest being recently
refitted with a 48-track Neve VR.

Soul IT Soul’s publishing deal
with EMI Publishing expired in
1996, and the various catalogs, such
as Jazzie B. Music, Soul II Soul, and
Mad Music, had not yet found a new
home at press time. Nevertheless,
Soul IT Soul’s catalog music is cur-
rently being used in the U.K. on
television advertisements for
Renault and Levi’s.

In the late ’80s, the Soul I Soul
empire expanded to include two
high-profile clothing and DJ
accessory stores that were run by
independent operators as fran-
chises.

The stores are no longer open,
but Soul II Soul continues to supply
designer fashion wear via mail
order through its new World Wide
Web site (www.soulZ2soul.co.uk),
where the band’s history and
discography are also featured.

In addition to recording a new
album and running his various busi-
ness enterprises, Jazzie B. hopes to

(Continued on next page)

when I achieve the perfect mar-
riage, I don’t care if anybody else
likes it.

Some of the lyrics on “Baduizm”
evolved over time. “For example, in
‘On & On,” ” Badu says, “there’s a
lyric that goes, ‘I was born on this
white Earth with three dollars and
six dimes.” At first it was one dollar
and two dimes, which is 120 degrees.
At the time what I was studying was
teaching me that I was one-third of
a cycle, which is 360 degrees—man
being 120, woman being 120, and
child completing the cycle. But as I

(Continued on page 26)

He Be At Atlantic. BeBe Winans stands with executives after signing a long-
term, worldwide recording contract with Atlantic Records. The artist's debut R&B
solo set is scheduled for release later this year. Winans will continue recording
with Sparrow Records, which will release his gospel recording projects world-
wide. Pictured, from left, are EMI Music Publishing senior VP Evan Lamberg,
Atlantic Group co-chairman/co-CEO Val Azzoli, Winans, Atlantic senior VP/GM
Ron Shapiro, Atlantic senior VP Craig Kallman, and Atlantic Group business
affairs and legal affairs senior VP Phil Wild.

REVOLUTIONARY POETRY: Published by New
York’s Owl Books, “The Last Poets On A Mission” pro-
vides a retrospective glimpse—through verse and mem-
oir—into the minds of some of the finest culturally aware
artists of the late '60s and "70s.

The original seven members of the Last Poets—
David Nelson, Gylan Kain, Abiodun Oyewole, Felipe
Luciano, Umar Bin Hassan, Jalal Nurridin, and Sulia-
man El Hadi—came together in 1968 at a May 19 birth-
day celebration for Malcolm X.

The book was written by Oyewole and Hassan with
freelance music journalist/Mercury marketing executive
Kim Green.

As a footnote, Gil Scott
Heron was not a member of
the group, although they were
creative contemporaries.

In its heyday, the Last
Poets’ spoken-word commen-
tary on black culture—the
good, bad, and ugly—was met
with critical acclaim. It was
also met with suspicions of
U.S. government subversion
by the FBI, according to
members of the group.

Unfortunately, like many
passionate collectives that meet with fame, the group
members eventually went their separate ways, but not
before delivering some of most profound poetic observa-
tions about the black human condition in America.

The introduction, by co-author Green, provides all the
incentive one would need to read the book. As for the
poetry and memoirs it contains? If there were a top 10
list of things to do in "97 for African-Americans, reading
“The Last Poets On A Mission” should be on it.

The following is a particularly disturbing yet very
revealing excerpt from “Niggers R Scared Of Revolu-
tion,” one of the Last Poets’ best-known works: Niggers
Are Lovers. Niggers love to hear Malcolm rap but they
didn't love Malcolm. Niggers love everything but them-
selves. But I'm alovertoo. Yeah . . . I love niggers because
niggers are me. And I should only love that which is part
of me. Love to see niggers go through changes. Love to
see niggers act. Love to see niggers make them plays
and shoot that shit. But there’s one thing about niggers
I donot love . .. Niggers Are Scared of Revolution.

The
Rhythm
and the

Blues

THE HOUSE OF BLUES Foundation is celebrating its
third annual Martin Luther King Celebration Thursday
(16). The two-hour program, which will be based at the
House of Blues in Los Angeles, will be broadcast live on
the Internet. The celebration will also be seen via video-
conferencing technology at the House of Blues’ Chicago
venue, the franchise’s newest site.

The theme of the event this year is based on Dr. King’s

Book Details The Last Poetg’_‘Mission’; |
House Of Blues Readies Its MLK Tribute

by J. R. Reynolds

]
l

speech “Drum Majors Of The Dream” and highlights
individual and community leadership. The program will
also chronicle the life and achievements of the late civil-
rights leader. I
Local TV personality Pat Harvey will host the event,
which will also include performances by local choirs,
dancers, and other performing groups. Speakers slated
to appear include rap artist Chuck D.; Rep. Maxine
Waters, D-Calif.; and California state senator Diane
Watson.

FOLKS HERE AND THERE: Former Bad Boy GM
Kirk Burrows wuas promoted to president of Sean
“Puffy” Combs’ label. Filling
the GM spot is former Arista
product manager Jef Bur-
roughs . . . Gwen Quinn relo-
cates to Arista as senior
national director of publicity
after a stint as Island black
music senior national director
... Former R&B Airplay Mon-
itor national sales manager
Robert Massey has joined the
label ranks as Red Ant Mid-
west regional promotion/mar-
keting manager. He’s based in
Chicago . . . Former Mercury and Capitol A&R exec Sam
Sapp has been tapped by Columbia as black music A&R
senior VP

IS IT ME OR DID ANYONE else think that veteran
soulster James Brown already had a star on Hollywood’s
Walk of Fame? Would it amaze you to know that Soul
Brother No. 1—who scored his first No. 1 R&B hit in
1958 (Federal’s “Try Me”) and spawned 16 more over the
course of his 42-year recording career, with a total of 58
top 10 R&B hits—finally received his star Jan. 107 At
press time, a celebration/showcase featuring Brown was
scheduled to be held at Billboard Live. 'Bout time.

WHAT’S OLD IS NEW: Former mid-"70s Motown
artist Willie Hutch, who wooed women with such songs
as “Love Power,” “Brother’s Gonna Work It Out,” and
“Slick,” has returned, courtesy of Midwest Records.
“The Mack Is Back,” distributed independently through
Malverne, Big State, and CRDI, hits stores on Tuesday
(15) and features “Feeling Sexual” as the first single.

The dozen tracks on the set were written and produced
by Hutch, whose style offers a glimpse into how the old
soul stirrers of the day used to “rap” before hip-hop
music repackaged the art form.

While the set offers a mostly nostalgic journey down
music lane for older demos, it also gives younger listen-
ers a lesson in the old “what goes around comes back
around” theory.
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MOITHUGSDERFIAM(5335398 MERCURY 1098 TEG/IG 55 RE-ENTRY | 30 | KENNY LATTIMORE COLUMBIA 67125 (10,98 EQ/16 98) KENNY LATTIMORE | 31
@ 37 X] 18 | DO OR DIE @ RAP-A-LOT/NOO TRYBE 42058VIRGIN (10.98/15.98) PICTURE THIS 3 80 | 92 | & 17 | SOUNDTRACK ® 51G BLAT 52708AG (10,9817 98) HIGH SCHOOL HIGH ]
i o L R S VCGILL S ROt 5Tc 2 L0 e o oV O S I MO0 HIE ! 81 66 63 62 | VARIOUS ARTISTS A mOmMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 33
29 | 34 | 36 | 40 | MAXWELL @ COLUMBIA 66434 (10.98 £G/16.98) MAXWELL'S URBAN HANG SUITE | 8 RE-ENTRY | 13 | BOUNTY KILLER 8LUNIvP 1261°Tv7 (10.9816.98) MY XPERIENCE I 21
RLENTRY i /ELVE AM AT P 00l B8 se T TMEHAS COME 4 30 83 | 89 ] 85 | 19 | MONTELL JORDAN DEF JAM 533191*/MERCURY (10.98 EQ/16.98) MORE... | 17
@BD| 4 | & 9 | TELA SUAVE HOUSE 1553/RELATIVITY (10.98/15.98) PIECE OF MIND | 18 RE-ENTRY 3 | SWEETBACK £pic 67492 (10,98 EQU/16.98) Seeioncr | 16
32 hsl 2 N 115 E (B OV TE B N R SN oo 10 A 2 85 | 80 | 95 13 | JERU THE DAMAUJA PAYDAY/LONDON 124119*/ISLAND (10.98/17.98) WRATH OF THE MATH 3
A -{—4-2 R EC1010 sickiwDn 2L 50U IE I gB/L6 B WAALHACORBANE 2 86 | 85 | — | 32 | MONIFAH UPTOWN 53004*UNIVERSAL (10 98/15.98) MOODS...MOMENTS 4
s L5 R 112 @ oD a0y 7200YARISTA (10.8W/15.98) 12 : 87 | 84 70 5 PATTI| LABELLE McA 12567 (10.98/16.98) GREATEST HITS | 58
35 29 32 48 | 2PAC A’ DEATH ROW/NTERSCOPE 524204*/ISLAND (19.98/24 98) ALL EYEZ ON ME 1 RE-ENTRT 32 | MASTER P @ N0 Lt 5397877 RIORTY (10,9816 98 e 3
61 Jiwc 12 MRl KENNY G A® aRiSTa 18533 (10981698 THEVOMERT S 5. | 89 | 98 | — | 28 | JAY-Z @ FREEZE/ROC-A-FELLA 50592*/PRIORITY (10.98/15.98) REASONABLE DOUBT 3
BT B ovocnmern ssanmam L oo ey W RE-ENTRY | 5 | VARIOUS ARTISTS 10TH ANNIVERSARY — RAP-A-LOT RECORDS | 48
0B | 23 7 | nPG 54982/EMI {22 98/34 98) EMANCIPATION 6 SAPA10TINOD TRYBE 925 DVRGIN (10,9815 38)
39|39 37 6 B-LEGIT SICK WID' IT 41593/HVE (10.98/15.98) THE HEMP MUSEUM 15 I L l 88 SSPAgY LL COOL JAZ ogruay 52_3345*'MERCURV 1098 EQ/LDASH) eI u
40 | 36 | 40 9 LL COOL J @ OEF JAM 534125*/MERCURY (11.98 EQ/17.98) ALLWORLD | 2] REGENTRY,. BRI Sl K50 oot ) RIDIN DIRTY 2
a1 | 20 15 10 | AZ YET LAPACE 26034/ARISTA (10,9815 98) A2 vEr | 18 93 | 94 71 18 | TINA TURNER VIRGIN 41920 (10.98/16.98) WILDEST DREAMS | 26
42 | 42 | 38 | 32 | ANN NESBY PERSPECTIVE 549022/A8M (10.98/14.98) I'M HERE FOR YOU | 27 L S BLgl/ VARIOUS ARTISTS L0UD 67423/RCA 10,56/16.98 AL THAT. THE ALBUM | 77
43 | 45 | 41 | 14 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLDORDER | 24 | | 39| 81 | 91 | 23 ﬁgiﬂ'?ﬁfﬁ_@;ﬁ?;;“EST ° BEATS, RHYMES AND LIFE | |
56 | 67 | 13 | 7028y 10530738 MOTONN Bo8/16.98 08 NO DouBT | 37 96 | 83 | 83 | 58 | SOUNDTRACK A’ ARISTA 18796 (10.98/16.98) WAITING TO EXHALE }_1
4 | 19 | 57 9 | RICHIE RICH 02kLaND HILLS 41510DEF 1aw 533471 1VERCURY (10198 EQ/16.98) SEASONED VETERAN | 11 RE-ENTRY | 16 | SILKK NO LIMIT 50591%/PRIORITY (10.98/16.98)  THESHOCKER | 6 |
46 | 38 | 50 | 20 | OUTKAST A LAFACE 26029*/ARISTA (10.98/16.98) ATLIENS 1 RE-ENTRY 8 | GEORGE CLINTON CAPITOL 33911* (10.98/15.98) GREATEST FUNKIN' HITS | 46
LY) 52 49 30 | JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD LOVE! 15 L 93 19 I 98 71 MONICA A ROWDY 37076*/ARISTA (10.98/15.98) MISS THANG i

WORDS 18

8 | 1[5 [ 10 @0)| re-enrry | a2

(D Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units {250,000 for EPs}. A RIAA certification for shipment of 1 miltion units (500,000 for EPs), with multiplatinum titles indicated by a numeral
following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD priees, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1997, Billboard/BP1 Communications, and SoundScan, Inc.

U.K. SOULSTER JAZZIE B. FINDS ISLAND HOME FOR SOUL 11 SOUL

(Continued from preceding page)

DA BRAT @ 50 SO DEF 67813*/COLUMBIA (10.98 EQ/16.98) ANUTHATANTRUM 5 THE TONY RICH PROJECT A LAFACE 26022/ARISTA (10.98/15.98)

find time to act as DJ at a monthly
club night called Global Soul, begin-
ning in February at London’s Blue
Note.

Island signed Soul II Soul once its
deal with Virgin Records expired.
Jazzie B. says the split with Virgin
was not acrimonious. “I always had
a good relationship with [the label],”
he says. “They are still doing a fan-
tastic job signing and breaking acts,
but it’s [no longer] the lahel I signed
to. I was really a square peg in a
round hole.”

By contrast, he deserihes the

Island deal as an encouragement.
“It’s one step closer to people who
inspired me, such as Bob Marley. The
company I'm with has worked with
acts from U2 to Tricky. It’s a dream
come true to be working alongside
|Island CEO] Chris Blackwell.”
Jazzie B.’s recording deal with
Island is significant in that Soul IT
Soul is an established act, whereas
the company traditionally signs acts
at an earlier stage of development.
Says 4th & B’'way A&R director
(U.K.) Julian Palmer, “We don’t have
to make a place for him; he’s one of

the few British artists who made a
dent in America beyond just having
a single on a soundtrack.”

According to Palmer, Jazzie also
fits in with Island’s tradition of acts
crossing Caribbean boundaries. “He
brought the U.K., Jamaica, and
America together {with his music],”
he says.

Soul II Soul’s path to internation-
al success began with U.K. ware-
house parties and sound systems in
the mid-"80s. His blend of soul, R&B,
and hip-hop attracted the attention
of major labels, and in 1989, the

group was signed to Virgin U.K. off-
shoot Ten Records.

Soul II Soul was the first British
R&B act to have an impact in the
U.S., with Jazzie B. fanning the
flames of early success at clubs and
on R&B radio by flying to America
with a box containing 1,000 12-inch
promotional records.

Says Jazzie, “To have a dread-
locked black man coming over and
sounding like an Englishman was a
shock to them. Somehow these 12-
inch pieces of vinyl . . . fell into the
right hands.”

“Volume V: Believe,” the act’s final
album with Virgin, was critically
acclaimed in the U.K. and reached
the top 10 on U.K. charts. However,
the 1995 U.S. release only rose to
No. 65 on Billboard’s Top R&B
Albums chart. Observers suggest
that the limited success might have
been linked to the departure of the
act’s original A&R executive, Mick
Clark.

“A&R’s ethics have changed,” says
Jazzie. “I miss people like Mick. He
[didn’t always] say ‘yes’ to me; he
always had his own view.”
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u u
TITLE (Publisher — Licensing Org.) Sheet Music Dist. !
27 AIN'T NOBODY (FROM BEAVIS AND BUTT-HEAD DO
AMERICA) (Full Kee!, ASCAP) WBM
’ L ™ 29 ASCENSION (DON'T EVER WONDER) (Sony/ATV Tunes iLC, ™
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 95 R&B stations 35 ﬁ%’mg%ﬁlg‘ggp tgqgrélg,(%h:l]l/Egﬂ;lli\spnksAg%A;/)&at Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours aday. 7 days a week. Songs ranked by gross impressions, computed by cross- Booty, ASCAP) WBM rysais, of units sold to SocundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 99 AT NIGHT | PRAY (Sony/ATV Tunes LLC, ASCAP/Wild ioi/ridlsi:.irI@
o Orchid, ASCAP/Babby Sandstrom, ASCAP/BMG, ASCAP) HL
=121 =T 84 BEEN FOUND (Nick-0-Val, ASCAP/Guycol, ASCAP) <<= «[x]=
R e 70 BEFORE | LAY (YOU DRIVE ME CRAZY) (el Hailey, ASCAP/EMI w8 MERE
2122 TiTeE 21212 Time April, ASCAP/WB, ASCAP/D Xtraordenary, ASCAP) WEM z (2|9 . RN
2l2|u 2le|e 95 BLACK CINDERELLA (Saja, BMI/Songs Of Lastrada, 2|5 |8 |TITLE 2|5 |8 | TITLE
[ = | S | 2 | ARTIST (LABEL/PROMOTION LABEL) a E | 5| 2 | ARTIST (LABEYPROMOTION LABEL) BMI/PK, BMI) = | 5 | = | ARTIST (LABEL/PROMOTION LABEL) = | 3 | 2 | ARTIST (LABEL/PROMOTION LABEL)
71 BOHEMIAN RHAPSODY (FROM HIGH SCHOOL HIGH)
WATCH ME DO MY THING ) FLOATIN' ON YOUR LOVE
| * & NO.1 & % 40 | S| MATURE FeAT 500t & E0 FROM GOOD BURGER L0UD) (B. Feldman & Co./Trident, ASCAP/G'E”WS%“dv ASCAP) HL * & NO.1T 38 1 42 | 17} 11 5y 0TS FeaT. ANGELA WINBLSH (AECKISLAND
1|10 | ONE IN A MILLION TWISTED N ﬁé’&fﬁﬁﬁ'fﬁ?ﬂ?ﬁsﬂé’ﬁﬁ‘fﬁﬁfﬁ mg'sAAsé:{’W;&m' 1{1|6||BELIEVEICANFLY FLY LIKE AN EAGLE
| AALIYAH (BLACKGROUND/ATLANTIC) 3 wks at No. [ 44 1 34 | (TR SWEAT (ELEKTRAVEES) L L THE_'[MUSTLE ity Lo B/ Sounds OF The R.KELLY WARNER SUNSETATUNTIONE  Swsarsisif [ 38 | 35 | 5 | g o wARNER SUNSET/ATLANTIC)
WHAT KIND OF MAN WOULD i BE | LOVE ME SOME HIM Red Drum, ASCAP/Thiller Milier, ASCAP/MCA, ASCAP) HL UN-BREAK MY HEART YOU DON'T HAVI
(D 3|2 MINT CONDITION (PERSPECTIVE/A&M) 403716 TONI BRAXTON (LAFACE/ARISTA) 8 COLD ?OCK A PARTY (Brooklyn Based, ASCAP/BMG, 2|21 TONI BRAXTON (LAFACE/ARISTA) )43 M%HIFQAH"(‘UPTOWNE/UL?V%F?S\QE)ME
ASCAP/Bernard’s Other, BMI/Sony/ATV Songs,
3| 2 | 13| | BELIEVE I CAN FLY 41139 | 24 | IF YOUR GIRL ONLY KNEW BMI/Tomimy Jymi, BMI/Warnes-Tamerlane, BMI/EMI (3| 7| 8 | COLD ROCK A PARTY __| 1 | 1T's ALL ABOUT U
R. KELLY (WARNER SUNSET/ATLANTIC/J!VE) AALIYAH (BLACKGROUND/ATLANTIC) April, ASCAP/lustin Combs, ASCAP) HL/WBM MC LYTE (EASTWEST/EEG) SWV (RCA)
(@) 5 |2 BODY 45| 5 | CAN'T NOBODY HOLD ME DOWN 15 COME SEE ME (Tyme 4 Fiytes, BMI/Butter Jin, BMI/Justin 4| 4| 4 | IBEUEVEINYOUAND MESOMEBODY BGGER THANYOUNDI | | 49 | 3¢ | 5 | SPACE JAM
KEITH SWEAT FEAT. ATHENA CAGE (ELEKTRAVEEG) PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA} Combs, ASCAP/EMI April, ASCAP/LB Sam, ASCAP) HL WHITNEY HOUSTON (ARISTA) QUAD CITY DJ'S {BIG BEAT/WARNER SUNSET/ATLANTIC)
UN-BREAK MY HEART : THUG DEVOTION 32 DA DIP (Eric Timmons) - oDY HOW DO U WANT IT/CALIFORNIA LOVE
() 6|17 TONI BRAXTON (LAFACE/ARISTA) 43 |38 | 14| o THUGS FAMILY (MO THUGS/RELATIVITY) 3 DON'T LET GO (LOVE) (FROM SET IT OFF) (Organized Noize, 3| 3| 16 | ke swear rear. arnena cace tecektraeee | | 43 |39 [ 32| 2pac rear. ke a oo (D/EATH Roemmznscgya
Terelce loowh EEENFMEREICONED AT BMI/Hitco, BMI/Sailandra, ASCAP/Rondor, ASCAP/One 01 Ghette DON'T LET GO (LOVE) THE THINGS THAT YOU DO
ASH ASCAP)
6 4 il TONY TONI TONE (MERCURY) 413612 DR. DRE (AFTERMATH/INTERSCOPE) 20 ?Ze'luSépég?l’v}:sbcﬁPéB’::t/it_%::céz}?/lm%w Line), WEM 6 S| EN VOGUE (EASTWEST/EEG) 4|48 2? GINA THOMPSON (MERCURY)
DON'T LET GO (LOVE) YOUR SECRET LOVE BMI/Sony/ATV LLC, BMI} HL NO TIME IF YOUR GIRL ONLY KNEW
8115 EN VOGUE (EASTWEST/EEG) 58|23 LUTHER VANDROSS (LV/EPIC) 47 FLOATIN' ON YOUR LOVE (True Blue Rose, 16|14 LIL' KIM FEAT. PUFF DADDY (UNDEAS/BIG BEAT/ATLANTIC) 4503821 AALIYAH (BLACKGROUND/ATLANTIC)
= ASCAP/WB, ASCAP/Grifbilt, BMI/Key-R-Go, BMI) WBM
PONY IT'S YOUR BODY ; .y IN MY BED LET'S RIDE
8171211 GinUWINE (850 MUSIC/EPIC) 53 | 9| JorNnY GILL FEAT. ROGER TROUTMAN (MOTOWN) 59 FLY LIKE AN EAGLE (FROM SPACE JAM) (Sailor, ASCAP) HL 18| 3 | bRy HILL (SLAND) 46 | 45 | 8 | Gckie Ron QRAUAND HILLS 41SLODEF IAMMERCURY
61 THE FOUNDATION (Hennessy For Everyone, ASCAP/Soul
(3 9 | 24 | No pIGGITY 52| 7 | IN YOUR WILDEST DREAMS Assassins, ASCAP/MCA, ASCAP/Imputsive, ASCAP) g | 10| 11| "MLSTILLINLOVE WITH YOUNOU DONT HAVE TOWORRY 57| g | THE FOUNDATION
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) TINA TURNER FEAT. BARRY WHITE (VIRGIN) 39 GET UP (LB Fam, ASCAP/Clark’s True Funk, BMI/Mr.Sex, NEW EDITION (MCA) XZIBIT (LOUD)
GET ME HOME TOSS IT UP ASCAP/Scarab, BMI/Ensign & Sasha, BMI) LAST NIGHT MUSIC MAKES ME HIGH
10| 12| v gros FET BLACKTREE MOLATORDES AMOIROUAY 48 | 41| 12 | WARAVELI IDEATH ROW/INTERSCOPE) 46 gITAédCEA'(’)/IjF (MCA, t\\ggﬁg;gmghzsl‘é«zgyésch/Dinky 1015 |22 57 ¥er (arace/arisTA) 48|48 | 16 | 057 BOvZ (UNIVERSAD
b izzy Mo, b ledat,
12| 7 | 1 BELIEVE IN YOU AND ME 49 43| 6 | DON'T LEAVE ME RSO 10, ASAPIEN! Al ASCAPI L 11| 14| & | NOTHIN' BUT THE cavi HIT 49 | 40| 15| SITTIN' ON TOP OF THE WORLD
WHITNEY HOUSTON (ARISTA) BLACKSTREET {INTERSCOPE) 81 HOW CAN WE STOP (Zomba, BMt/Horace Brown, BM/Justin MACK 10 & THA DOGG POUND (BUZZ TONE/PRIORITY} DA BRAT (SO SO DEF/COLUMBIA)
12 (11| g | BETCHA BY GOLLY WOW! 50 | 46 | 28 | HIT ME OFF Cambs, ASCAP/EMI April, ASCAP/Amani, BMI) WBM 12| 8 | 15| NO DIGGITY 50 51| 6 | THE SOUND OF MY TEARS
£ (NPG/EMI) NEW EDITION {(MCA} 36 HOW COULD YOU (FROM BULLETPROOF) (Sony/ATV BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) DEBORAH COX (ARISTA)
LLC, BMI/Yab Yum, BMI/Browntown Sound
I’M STILL IN LOVE WITH YOU DA’ DIP J ; { J WHAT KIND OF MAN WOULD | BE IN YOUR WILDEST DREAMS
) 13|18 NEW EGITION (MCA} 54| 4 | FREAK NASTY (HARD HOOD/POWER/TRIAD) BMI/Plaything, BMI/Too True, BMI/La Coupoie, BMI) HL 13 112 | 20 | (T CONDITION (PERSPECTIVE/ABM) 60 | 6 | TINA TURNER FEAT BARRY WHITE (VIRGIN)
= e o 38 HOW DO U WANT IT/CALIFORNIA LOVE (joshue's Dream, == e
T Wi BMifnterscope Pearl, BMI/Warner-Tameriane, BMI/Black/Hispanic,
14 27 | pROHILL usLAND) (32| 56 | 4 | \EW comon (MeA; AscﬂEE'SgCé’,"Zscefp/zman”fk"sec';xpa/?eﬁmﬂs, BMI/ENHEZ/SS;"S% wn | 1213119 502 aiv 10moTown) 59| 24| 1507 (ROWOY/LAFACE/ARISTA)
15 | 25 | LAST NIGHT 53|51 | 9 | WORLD SO CRUEL 1 | BELIEVE | CAN FLY (FROM SPACE JAM) (Zomba, 15| 15| 13 | THIS IS FOR THE LOVER IN YOU 56| 4 | STRESSED OUT
AZ YET {LAFACE/ARISTA) FLESH-N-BONE (MO THUGS/DEF JAM/MERCURY) BMI/R,KEII)’, BMI) W[/BM BABYFACE (EPIC) A TRIBE CALLED QUEST (JiVE)
5 1 BELIEVE IN YOU AND ME/SOMEBODY BIGGER THAN YOU AND |
NEVER GONNA LET YOU GO SNOOP’S UPSIDE YA HEAD ; e FALLING ASCENSION (DON'T EVER WONDER
1910 48 N B ke T e ET (K TERSCOPED S NN e A s RO e ORE) {FROM THE PREACHER'S WI (Charles Koppeiman, BM/Mattin Bandie, 16 [ 16 | 16 | FORE P IoRDAN (DEF JAMMERCURY) B0 28 [ oL aBim )
BMI/Jonathan Three, BMI/Linzer, BMI/Bullseye, ASCAP) HL/WBM
17| 15 | COME SEE ME 55) 59 | 3 | HAIL MARY 19 | CAN MAKE IT BETTER (EMI April, ASCAP/Uncle Ronnie's, 17 17| 22 | TELL ME 55| 49 | 4 | THAT'S HOW IT IS (IT'S LIKE THAT)
112 (BAD BOY/ARISTA) MAKAVELI (DEATH ROW/INTERSCOPE) ASCAP/MCA, ASCAP/Thriller Miller, ASCAP) HL/AWBM ¥ DRU HILL {ISLAND) REDMAN FEAT. K-SOLO (DEF JAM/MERCURY)
33 IF YOUR GIRL ONLY KNEW (Virginia Beach
ON & ON SUGAR HONEY ICE TEA ! . TEARS JUST WANNA PLEASE U
22| 4 | ERYKAH BADU (KEDAR/UNIVERSAL) 36 | 50| 6 | GOODFELLAZ (AVATAR/POLYDOR/ASM) ASCAP/Mass Confusion, ASCAP/WB, ASCAP) WBM 18123 | 3 | 7HE ISLEY BROTHERS (I-NECK/SLAND) 56 57| & | Mona Uisaustano)
THIS IS FOR THE LOVER IN YOU PLAYA LIKE ME AND YOU 7 JINLINCDIENITH OB AN O QRA KNOCKS ME OFF MY FEET BOHEMIAN RHAPSODY
18118 | 16 | gagvrace epic) ST 55| 8 | 00'3R DIt FEAT. JOHNNY P (RAP-A-LOTINGO TRYBERGIN) ﬂ}ﬁ?&ﬁgmm éa?fozfm:eprmm/EUSt'" Combs, 18 | 21} 12 | pONELL JONES {LAFACE/ARISTA) 37| 47 | 14| T BRAIDS (BIG BEAT/ATLANTIC)
STEELQ {T'S ALL ABOUT U 14 IN MY BED (Brown Lace, BMI/Zomba, BMI|/Stacegoo, PONY ONLY YOU
224 702 (BIV 10/MOTOWN) 58|10 SWV (RCA) BMi/Warner-Tamerlane, BMI/Boobie-Loo, BMI) 2011120 GINUWINE (550 MUSIC/EPIC) 385534 112 FEAT. THE NOTORICUS B.L.G. (BAD BOY/ARISTA)
p 34 IN YOUR WILDEST DREAMS (Colgems-EMI, o 7
2116 | 16 | NO TIME 60 | 6 | AIN'T NOBODY ASCAPMnighty-Knight, ASCAP/Mike Chapman, ASCAP) 2yl Y| \GOMEISEEMES 65| 4 | My BABY MAMA
LiL" KIM FEAT. PUFF DADDY (i:[i:\SIBIG BEAT/ATLANTIC) LL COOL J (GEFFEN} 1 97 1T AIN'T EASY (LIVIN' WITHOUT U) (Rodney Shelton, = NOBO/Dy ) QT (ROWDY/ARI:TA)
| CAN MAKE IT BETTER ATLIENS ASCAP/Copper Sun, ASCAP) ’ YOU COULD BE MY BOO
221 24| 9 | | THER VANDROSS (LVEPIC) 64 1 15 | GUTKAST (LAFACE/ARISTA) 37 TS ALL ApoOUT U (Al's Street, ASCAP/AImo, (@) 26| 3 | {Cour s icerrin 60 | 50 (10| ey 50 T FATH B AP ALCTAGO TRBERGI
T THE THINGS THAT YOU DO ASCAP/Sailandra, ASCAP/Reezmo, ASCAP) | CAN MAKE IT BETTER JUST THE WAY (PLAYAS PLAY)
(23 25| 20 | 158 R ey sroTHERS (T-NECKISLAND) 65| 28 | GiNA THOMPSON (MERCURY) 65 1\TS.§ :pl'/'\}vlgugsg;{;% Team(,:BMl/)Dalos, BMI/Junior, (231 | 6 | LGiheR VANDROSS GYEPIC) 61 | 54 18 | AFoNzO HUNTER (DEF SQUAD/EMD
, obert Carter) WBM
24| 23 | 25 | MISSING YOU 75| 2 | YOU WiLL RISE 25 IT'S YOUR BODY (Trusty Boots, ASCAP) 24|20 11 | STREET DREAMS 62|62 | 7 | LADY
BRANDY, TAMIA. GUADYS w_uemcw«m KHAN (EASTWESTFEEG) SWEETBACK FEAT. AMEL LARRIEUX (EPIC) 66 JUST THE WAY (PLAYAS PLAY) (Erick Sermon, NAS (COLUMBIA) MISTA (EASTWEST/EEG)
(25) 31 | 36 | ONLY YOU __| 1 | "M NOT FEELING YOU ASCAP/Zomba, BMI/Copyright Control, BMI/Organized 25| 25| 7 | IT'S YOUR BODY 63 |53 | 28 | LOUNGIN
112 FEAT. THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) YVETTE MICHELLE (LOUD) Noize, BMI/Hitco, BMI/Goodie Mob, BM1) WBM JOHNNY GILL FEAT ROGER TROUTMAN (MOTOWN) LL COOL J (DEF JAMMERCURY)
: ) 75 JUST WANNA PLEASE U (Clark’s True Funk :
YOU'RE MAKIN' ME HIGH SPIRITUAL THANG N UK, NEVER LEAVE ME ALONE LEAVIN
26 | 35 | TONI BRAXTON (LAFACE/ARISTA) B4 | 611 7 | 2RiC BENET (WARNER BROS.) gm%f‘“ﬁa'g Als:CAP/ Lg;%]de’ B(':M/ L'"dts_ew&net 26| 22 ) 11| 43 o0k FA7 SHO0P D0GSY DOGS DEATH ROWAITERSCOPE 6461 | 7 | 75 TONY RICH PROJECT (LAFACE/ARISTA}
e Music ForCe, usic Lorporation
IN MY BED HOW COULD YOU ica, BMI/The Price Is Right, BMI) WB SUGAR HONEY ICE TEA NEVER MISS THE WATER
4715 | bRUHILL tsLaND) 65 | 62 | 16 | 0\ 1010 OF JODEC! (MCA SOUNDTRACKSMCA) 22 Qﬁggias M’g /JF: lmc:EET I(gBIaCk BJII, AyCAP/Jobete, 341 11| 20GDFELLAZ (AVATAR/POLYDOR/ASM) 85 1 67 | 9 | o o Fa1 MESHELL NDEGEOCLLO IEPRISEHEGNER 05
FOR YOU | WILL HOW DO U WANT IT ASCAP) WBM GET UP CAN'T KNOCK THE HUSTLE
2833 5 MONICA (WARNER SUNSET/ATLANTIC) RAEL 2 PAC (FEAT. KC & $0J0) (DEATH ROW/INTERSCOPE) 76 LADY (Organized Noize, BMI/Hitco, BMI/Belt Star, ASCAP) 281323 LOST BOYZ (UNIVERSAL) 66 | 64 | 20 JAY-Z (FREEZE/ROC-A-FELLA/PRIORITY)
29 | 30 | 33 | ASCENSION (DON'T EVER WONDER) 72| 3 | YOU DON'T HAVE TO LOVE ME 12 'g‘,‘ﬁ/TK:-'fn'él (;ggmmf NUTTY/PROFESSOR),(Ecat, 29| 24| g | ATLIENS/WHEELZ OF STEEL 72| 17 | WHAT'S LOVE GOT TO DO WITH IT
MAXWELL {COLUMBIA) MONIFAH (UPTOWN/UNIVERSAL) 57 LEAVlNI' (Otn’a Oundsa, BMV/Hitco, BMI) QUTKAST (LAFACE/ARISTA) WARREN G FEAT. ADINA HOWARD {INTERSCOPE}
SUMTHIN’ SUMTHIN' BILL 58 LET'S GET THE MOOD RIGHT (Ecaf, BMI/Sony/ATV Songs, BMI) HL MISSING YOU YOUR SECRET LOVE
32 [ 7 | MAXWELL (COLUMBIA} 68| 3 | PrGey SCOTT-ADAMS (MISS BUTCHMARDI GRAS) 80 LET'S RIDE (House Rep., BMI/SybIeysons, B%Al) 30 | 29| 22 | gasb, b, CLADIS KNGHT L CHAKA KN EASTWESTEED) 68|58 | 18 | [riieR VANDROSS (LV/EPIC)
1 AIN'T MAD AT CHA WHEN BOY MEETS GIRL 96 LIFT OFF (Chankleta, BMU/Tavisphere, ASCAP/Gioioso, ] HOW COULD YOU BEFORE | LAY (YOU DRIVE ME CRAZY)
31120 | 22 | 5'5AC (DEATH ROW/INTERSCOPE) 73| 5 | 10TAL (BAD BOY/ARISTA) ASCAP/Warp 9, ASCAP) 31 [ 28| 10| (/& 1010°0F JODEC] (MCA SOUNDTRACKSIMCA) — | 8 | Cece PenISTON (4&M)
@ COUD ROCICAIARTY . ETCIDADDY 92 LIKE | DO (EMI April, ASCAP/D.AR.P., ASCAP/Stone Agate, BMI) HL DOWN — MORE TO LOVI
35|11 ol — | 1 64 LIVING FOR THE CITY (Jobete, ASCAP/Black Bull, ASCAP) WBM 32127118 — 114
MC LYTE (EASTWEST/EEG) HEAVY D (UPTOWN/UNIVERSAL} 89 LOVE IS ON THE WAY (FROM THE FIRST WIVES WESTSIDE CONNECTION {LENCH MOB/PRIORITY} CASE (SPOILED ROTTEN/DEF JAM/MERCURY)
STREET DREAMS RAPPER'S BALL CLUB) (Pez, BMI/Dream Image IDG, BMI/Connotation, WHAT THEY DO RU p
33{ 28| 12| Ras coLumeim 71170 115 | E4 FeaT, T00 SHORT & K.CI(SICK WID' ITAVE) BMI/Warner-Tamerlane, BMI/Tina Bird, BMI) (3D 46 | 7 | ERoors ioeCeerren 75 5 | 7900008 13, R0, T FTO NERGLASIRANE
77 LOVE ME-FOR FREE {(Gina Diner, ASCAP/Cutlass, 3
KNOCKS ME OFF MY FEET THAT'S HOW IT IS (IT’S LIKE THAT) h ’ ' DA’ DIP YOU'RE MAKIN' ME HIGH/LET IT FLOW
34 | 27 1 18 | GONELL JONES (LAFACE/ARISTA) (T2 — | 7 | REBMAN FERT i SOL (DEF 181 MERCURY BMI/Jumping Bean, BMI) 37|12 | Freak nasty (Haro Hooopowermria) | | 72 | 71| 32 | TONI BRAXTON (LAFACE/ARISTA)
93 LOVER'S GROOVE (Zomba, BMI/Hookman, BMI) WBM
(35) 42 | 5 | EVERYTIME | CLOSE MY EYES 73167 5 | NEVER MISS THE WATER ‘ 67 LOVE YOU SO (Justin Combs, ASCAP/EMI April, 3530 | 7 | LUCHINI AKA (THIS IS IT) 73166 | 3 | LOVE YOU SO
BABYFACE (EPIC) CHAKA KHAN FEAT. WPSHELL KDEGEOKELLD (REPRISEWARNER BROS ASCAP/Amani, ASCAP/Kevin Wales, ASCAP) CAMP LO (PROFILE) SOUL FOR REAL (UPTOWN/UNIVERSAL)
FALLING TUP 53 LUCHINI AKA (THIS IS IT) (Pratoons, ASCAP/Shieba Doll, ASCAP/Satin WHEN BGY MEETS GIRL/DO YOU THINK ABOUT US USE YOUR HEART
3629 (19 FALLING @ oEr SAMMERCURY! —1 1| (o8t BOvz (UNIVERSAL St SO Sy s L B, ) 441 13 | TOTAL (BAD BOVARISTA) 14|68 | 22| swv rcm
— 21 MISSING YOU (FROM SET IT OFF) (Barry's Melodies,
I'M STILL WEARING YOUR NAME LET'S GET THE MOOD RIGHT PO PIMP HIT ME OFF
371341 22} 4NN NESBY (PERSPECTIVE/ARM) 7566 | 24 | JounRY GILL (MOTOWN) " ﬁ%%"agﬁﬂﬁigﬁs} g"%&lficfp/ws- ASCAPYWBMAL | 137 | 33| 29 | 1o o0 (rear, Twsia) (4P ALOTAOD TRYBEVIRGIN 75163 20| NEw epiTiON (MCa)
() Records with the greatest airplay gains. © 1997 Billboard/BPI Communications. 74 MORE T0 LOVE (Dynatone, BMI/Warner-Tamerlane, BMI) WBM (O Records with the greatest sales gains. © 1997 Biliboard/BP! Communications and SoundScan, Inc.
63 MUSIC MAKES ME HIGH (LB Fam, ASCAP/EMI April, ASCAP)
R 62 MY BABY MAMA (Hot Sauce, ASCAP/Beane Tribe, ASCAP)
“[" H&B E “““ENI AI“PI_AY 40 NEVER LEAVE ME ALONE (Nate Dogg, BMI/Suge, Ghetto Hoe, ASCAP/WB, ASCAP/Queen Latifah, ASCAP) WBM 44 THE THINGS THAT YOU DO (EMI Blackwood,
ASCAP/Antisia, ASCAP/WB, ASCAP) WBM 60 SITTIN' ON TOP OF THE WORLD (So So Def, ASCAP/EM! Apri, BMI/Rodney Jerkins, BMI) HL
11113 /|myBoo 14112 | 12| IF | RULED THE WORLD 52 NEVER MISS THE WATER (Bahama Rhythm, ASCAP/A Control, ASCAP/Jobete, ASCAP/Da Brat, ASCAP) HL 16 THIS IS FOR THE LOVER IN YOU (Sony/ATV LLC, BMI/Epic,
GHOST TOWN DJ'S {SO SO DEF/COLUMBIA) NAS (COLUMBIA) ASCAP/Muziekuitgerverij B.V. BUMA, ASCAP/Intersong, 91 SLOW JAM (Warner-Tamerlane, BMI/Epic, BMI/Solar, BMI/Solar, BMI/WB, ASCAP/E/A, ASCAP/Make It Big,
GET ON UP NOT GON' CRY ASCAP/Warner Chappell, PRS/WB, ASCAP) WBM BMI/Mid Star, BMI/Sony/ATV LLC, BMI/Kear, ASCAP/Partrait-Soar, ASCAP/Silver Saunds, ASCAP) HL
2| 3| 9| jopeci tmca) 15116130 | Gapy 1. BUIGE (ARISTA) 68 NEW WORLD ORDER (Mayfield, BM/JaBrian, BMI/Mister Johnson's Jams, BMI/Spiash Down, BMI) 43 TWISTED (Keith Sweat. ASCAP/E/A, ASCAPWB, ASCAP/Deep
e et E G 2 sgﬂgmrgﬁsngd?;lhomasd ﬁg:;’lz& ST 73 SMILE (EMI April, ASCAP/CDG, ASCAP) Sound, ASCAP/Short Dolls, BMI/Zemba, ASCAP) WBM
31218 16[15] 4 (Pologround, nder, BMI/Jumping 98 SOUL ON ICE (Diggin in The Crates, ASCAP/AHMP 926, 2 UN-BREAK MY HEART (Realsongs, ASCAP) WBM
CASE FEAT. FOKKY BROWN (SPOILED ROTIENDEF IAMMERCURY) LL COOL . (DEF JAM/MERCURY) Bean, BMI/Jelly's Jams, ASCAP/Slam U Well, ASCAP) ASCAP/Patchwerk 36D, ASCAP/Dusty Fingers, BMI) 6 WHAT KIND OF MAN WOULD | BE (Mint Factory,
4| 4| 3| USE YOUR HEART 17181 20 | YOU'RE THE ONE 4 NOBODY (Keith Sweat, ASCAP/WB, ASCAP/E/A, 51 THE SOUND OF MY TEARS (Human Rhythm, ASCAP/EMI April, ASCAP) HL
SWV (RCA) SWV (RCA) 10 ﬁﬁ%‘}Eﬁ?ﬁ’?ﬁv”!ﬁ;\ gg"‘:@’” E'a%\gggfdfw H';WEM BMI/Chrysalis, ASCAP/Young Legends, ASCAP) WBM 86 WHAT'S LOVE GOT TO DO WiTH IT (FROM SUPERCOP) (WB,
\Donnil, omba, auncey tlack, 49  SPACE JAM (FROM SPACE JAM) (QuadraSound, ASCAP/Good Single, PRS/Rondor, London/Waorld, BMI/irving. BMI) WBM
5 |l5 1t su[fWHYIOVENORISOMUCH 18 | 23| 21:} BOWN LOW (NOBODY HAS TO KNOW) ASCAP/Smokin’ Sounds, ASCAP/Queenpen, ASCAP/SIDI, BMIWarner Chappell, BMI) WBM 50 WHAT THEY DO (Careers-BMG, BMI/Grand Negaz,
BMI/Sony/ATV Tunes {LC, ASCAP/WB, ASCAP) WEM 48 SPIRITUAL THANG (India B., BMI/Putty Tat, BMI/Godfather, BMI)
6|71 4| LCAN'T SLEEP BABY (IF I) 19 | 20 | 31 | BEFORE YOU WALK OUT OF MY LIFE 24 NOTHIN' BUT THE CAVI HIT (FROM RHYME & REA- BMI/Paradise Forever, BMI/Demontes, BMI) 31 WHEN BOY MEETS GIRL/DO YOU THINK ABOUT US (Trey
R.KELLY (JIVE) MONICA (ROWDY/ARISTA) :gg; P(/R;alh NPRufft, gshﬁ?g/glége,sﬁgﬁiﬁmom s, 87 STAY WITH ME (Zomba, BMI/Horace Brown, [1l, BMI/T Lucus, ASCAP/The Waters Of Ngzcera;n, BMI/Str8
KILLING ME SOFTLY THA CROSSROADS ! igh Priest, nsign, BMI/Rodney Jerkins, BMI/EMI Blackwood, BMI) WBM From The Bottom, ASCAP/Kevin Wales, ASCAP/Justin
71 6 | 13| FiGeEs (RUFFHOUSE/COLUMBIA} 20 | 17| 17 | GoNE THUGS A HARMONY (RUTHLESSRELATIVTY) 11 NOTIME (Undeas, BMI/Warner-Tamerlane, BMI/EMI 17 STEELO (Back 2 Da Getto, ASCAP/Mass Confusion, Combs, ASCAP/EMI April, ASCAP/Tatal's Thing, ASCAB) HL
- April, BMI/Dynatone, BMI/Unichappell, BMI/Justin ASCAP/WB, ASCAP/D-Rat, ASCAP/Blue Turtle, 82 WHO IS HE AND WHAT IS HE TO YOU (Interior, BMI)
8 | 9| 14| ALLTHE THINGS (YOUR MANWON'T DO} | 191 | 21 (40 | TELLME - o+ oy Combs, ASCAP/Amani, ASCAP) HL/WBM ASCAP/Almio, ASCAP/Polygram Int'l, ASCAP) HUWBM 72 YOU COULD BE MY BOO (Cat Liguor, ASCAP/Big T-Rock, BMI)
JOE ( ) 55  DNLY LOVE (AT's Street, ASCAP/Wamer Chappell, ASCAP/Salandra, 23 STREET DREAMS (D' N’ A, PRS/BMG, PRS/BMG, 42 YOU DON'T HAVE TO LOVE ME (EM! April,
g | 10| 9 | KISSIN' YOU 22| 19| 12 | C'MON N’ RIDE IT (THE TRAIN) ASCAP/Aima ASCAP/One Ol Gheto o, ASGAP Reezria, ASCAP) WEM ASCAP/Careers-BMG, BM/Jumping Bean, BMI/12 Ang ASCAP/Soul On Soul, ASCAP/Evelle, ASCAP)
TOTAL (BAD BOY/ARISTA) QUAD CITY DJ'S [QUADRASOUNDY/BIG BEAT/ATLANTICH 28 ONLY YOU Uustin Combs, ASCAP/EMI April, Under, BMI/Jelly’s fams, ASCAP/Slam U Well, ASCAP) HL 79 YOU GOT ME GOIN’ (MCA, ASCAP/Petrol Lane,
oy ELEVATORS (ME & YOU) ASCAP/Amani, ASCAP/Kevin Wales, ASCAP/Sounds 56 STRESSED OUT (Zomba, ASCAP/Jazz Merchant, ASCAP/Flava Me D'Extra, ASCAP/Tim Carmon,
1011 21 | 5AREero emn 23| — | 2 | GUTKAST (LAPACE/ARISTA) From The Soul, ASCAP/Longitude, BME) HL/WBM ASCAP/Get Ya Frog On, BMVEMI Virgin, BMI) WBM ASCAP/Gorden Campbell, ASCAP/EM! Blackwood.
9 PONY (Papah, ASCAP/Virginia Beach, ASCAP/WB, 30 SUGAR HONEY ICE TEA (Arvermal, ASCAP/EMI April, ASCAP/Mega, ASCAP/Rodney Jerkins, BMI}
1114 | 20 | ALWAYS BE MY BABY 24| — | 14 | GET MONEY ASCAP/Herbilicious, ASCAP) WBM ASCAP/LeoSun, ASCAP/Pecot, ASCAP) HL 26 YOU'RE MAKIN' ME HIGH/LET IT FLOW (1996 Groove 78,
MARIAH CAREY (COLUMBIA) JUNDR MAF (A FERT THE NOTORIOUS 16 (UKDEASEG BATATUNTE) ;g ?ﬁgl@w; EZHE rACAKSgEPm? i e 100 SUKI SUKI NOW (Not Listed) ASCAP/Almo, ASCAP/Ecat,(BMI/SOny/ATV SSDngs,/BMI) HL/MWBM
N MY ROO READY OR NOT omba, iotic, ric| 18 TEARS (Sony/ATV LLC, BMI/Ecaf, BMY) 41 YOUR SECRET LOVE (EM! April, ASCAP/Uncle
12 13| 26 | SN0V dem™ RO 23 — | 8 | FUGEES (RUFFHOUSEICOLUMBIN Sermon, ASCAP/Amazement, BMI) WEM 13 TELL ME (FROM EDDIE) (Stan Brown, BMI/M Double, Ronnie’s, ASCAP/Chrysalis, BMi/Verteiney, B
88  RUNNIN' (Not Listed) o } BMI/Alley Gadfly, BMI) HL/WBM
13| 8 | 7 | MEAND THOSE DREAMIN' EYES OF MINE |  Recurrents are tities which have appeared on the Hot R&B 90  SET IT OFF {FROM SET IT OFF) (Organized Noize, BMI/Hitco, 54 THAT'S HOW IT IS (IT'S LIKE THAT} {Funky Noble, ASCAP/Hit
D'ANGELO (EMI) Singles chart for 20 weeks and have dropped below the top 50. BMI/S.T.D., ASCAP/Sailandra, ASCAP/Amo, ASCAP/One OF &Hold, ASCAP/Zomba, ASCAP /Erick Sermon, ASCAP) WBM
22 BILLBOARD JANUARY 18, 1997
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THE DAILY NEWS REPORT FOR THE INTE ATIONAL MUSIC INDUSTRY: e - stizsins s o0

* The definitive new information
source for your fast-paced business.

« We’re putting the vast global
news-gathering resources of the
Billboard Music Group to work for you.

Billboard Bulletin
Reservation Form

Special introductory rate

s e

. of $300 (save $150 off
1 the regular $450 rate)
e . dailv industry NewWs t
e Receive da“\! ‘“du Y st : 0 ! | want to receive the BILLE
‘he “ame You “u 3 / ¢ BULLETIN for one full year at the Billboard
“om - ; ‘subscriber rate of $300 (U.S.)
3 e * UK/Continental Europe: £235
.\ab\e AVAY- ‘ax eV \YNQ'(\d- : Asie/Other: $550
2 A\Ja\ a‘ou'('\ ‘“e : O 1J'm not a Billboard subscriber, but | want to
workday ! receive the BILLBOARD BULLETIN for ane
1 full year at the rate of $400 (U.S.)
2 (A savings of $50 off the regular $450 rate).
= UK/Continental Europe: £285
t Asia/Other: $650
I . Introductory rate good through January 31, 1997
2 OBl Me
% 0 Payment enclosed
% (U.S. dollars only, except Europe)
. : Charge my credit card:
= OAmex @1Visa @1 Mastercard
: Card#t: = = 9 —m = ul
3 Exp. Date: .
"?i Signature: E:
;? Name:
e : Company:
. ‘ Address:
- - I City/State/Zip:
L : Phone #:_
o \ P Fax#:
For more |

o E-Mail add
details call: N v

212-536-5261
or visit Billboard’s Website at
www.billboard.com

¢ FOR FASTEST SERVICE FAX TO
y ¢ 212-536-5294 or mail to:
P Billboard Bulletin, 1515 Broadway,
New York, NY 10036, Attn: Jeff Somerstzin
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WRCANING

|

BRITS AROUND
THE WORLD

Issue Date: Feb. 22 |
. Ad Close: Jan. 21

t

Billboard's Feb. 22 issue
contains our annual
update on the UK market.

- With the continuing res.r-
. _gence of British pop, oyr

Spotlight's lead story wii
survey key UK. music
industry execttives to
determine whch artists will

. be global priorities in '97.

Other features include an
at-a-glance guide to the
top-selling UK artists in the
'96 worldwide market, a
listing of the major nomi-

| nees for the Brit Awards

and talent to keep a watch
on in ’97.

Contact:
Catherine Flintoff
44-171-323-6€86

N

I
h

.

ENTERTAINMENT
Issue Date: Feb. 22

Ad Close: Jan. 28

The Kid Biz keeps grow-
ing, diversifying and reaf-
firming its strength in the
entertainment market.

. Coinciding with this year’s

Toyfair, Billboard’s
February 22 issue looks at

. veteran artists’ new releas-

es (Cathy & Marcy,
Joannie Bartels...), main-
stream artists recording
children’s music, spoken-
word products and special-
ty stores. This spotlight
will also include a quarter-
by-quarter, label-by-label
listing of releases planned
for 1997. Eonus distribu-
tion at the Toyfair!

Contact:
Jodie Francisco
213-525-2304

CHILDREN'S

3

DON WAS - 20 YEARS

' OF MAKING RECORDS

. Issue Date: March 1

Ad Close: Feb. 4

Billboard’s March 1st issue
celebrates Don VWas' 20
years of making records.
This talented musician/pro-
ducer, who nas worked with
successful artists like
Borinie Raitt, the Rolling
Stones and Bob Dylan, is
excius vely interviewed by
Billooard's Chris Morris in
this spotlight issuz. Other
features include & complete
ove-view of his award-win-
ning career, his recent suc-
cess in film scorirg and an
extensive discography of
his work. Join Billboard in
honoring one of the music
industry’s finest.

Contact:
Pat Rod Jennings
212-536-5136

OO AT o 1111

E @

ASIA PACIFIC 1
Issue Date: Mar. 1)
Ad Close: Feb. 4

Continuing its ecitarial
commitment to &sia Pacific's
mega-market, Billboard’s
March 1st issue will contain

. aur first “magazine-within a
. magazine” on the region for

1997. Our Spotl ght takes a

* final look for 1995 at the

Asian Pacific market, with

| coverage on the most racent

events, trends, Western acts
experiencing success and
Asia/pacific acts breaking in
both the homeland snd
abroad. Don’t miss this
opportunity to align your
company with the merket
that keeps grow:ng and
growing!

Contact:

Clinch-Leece
Singapore:65-338-2774
Hong Kong: 852-2527-3525

! m SN

|r_§
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Place your
ad today!

212-536-5C04 - PH
212-536-5055 - FAX
KEN PICTROWSKI
PAT RCD JENNINGS
DEBORAH ROBINSON
KEN KARP

913-595-2307 - PH
913-593-2394/5 - FAX
y/ a JODIE FRANCISCO

LEZLE STEIN
ROBNN FRIEDMAN

- \ 3  SOUTHEAST
(A 4
g A— f‘” - 615-321-4294 - PH
: — " - - ;
| X k= ”’ N ) 1 - 6°5-320-0454 - FAX
| e ~ - LEE ANN PHOTOGLO
— ' ' ' . =1 -
b EE=——o= sl ~ FIORDAMATINAMERICA
. == e 305-441-7976 - PH
s CARY ~ NARM e o 305-441-7689- FAX
. £ B =48 = - - "L N P h .m il i ANGELA RODRIGUEZ
~ Issue Date: March 8 | Issue Date: March 15 | Publication Date:

- N ‘:1
Ad Close: Feb. 11 - Ad Close: Feb. 18

Billboard’s March 8th issue Billboard's March 15th
celetrates the 35th an ver- tssLe features our-annual
sary of K-Tel A pioneeln in spot ight on the NARM
marksting music, this confzb taking place in
Miansapolis. firm’s retail r-usic Orlardo. Florida on March
compilations have becor2 8-11. This special issue
pop-cultural icons. Our com- orovides readers with an
memorative ssue featu-es a up-to-date, comprehensive
' camplete history of the ccm- overview on the general
Jzny, an overview of its pre- health of the retail market
sent-day operations, and an ‘mulfimedia, video and
axclusive Q&A with prasident music products). In add:-

| David Weiner and founder Zion. caverage will previsw
Philio Kives. We'll also take a artists scheduled to per-
look at those artists waose | “orm, provide a complete
caeers have been given a ist'ng of events, and
signfficant boost by alicning explore the retail land-
themselves with the K-Tel scace =f Orlando.
organization.

-~ March 22, 1997

Ad Close: Jan. 22

. The 7th edition cf the
. Record Retailing D rectory
continues to influence the
music industry buyesrs who
purchase the procucts and
' services offered by record

. companies, wholesalers &
distributors, accessory
manufacturers, etc. The
RRD contains 7.0C0 updak-
ed listings of independent
record and chain stores,
chain headquarters, and
audio book reteilers. One
ad in the 1997 RRD can
work for you all year long

44-171-323-6686 - PH
44-17°-323-2314 - FAX
CHRISTINE CHINETTI
CATHEZRINE FLINTOFF

Singapore: 65-338-2774
Fong Kong: 852-2527-3525
CLINCH-LEECE

613-9824-8260-PH
613-9824-8363-FAX
AMANDA GUEST

331-4549-2933 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

Contact:
Western U.S./Canada:
213-525-2299

Eastern U.S.:
212-536-5225

Contact:
Ken Karp
212-536-5017

Contact:
Rotin =riedman
213-525-2302

213-525-2307
DAISY DUCRET

39+(0)352+54.44.94 - PH
39+(D)352+54.44.35 - FAX
LIDIA BCNGUARDO

213-650-3171 - PH
213-55C-3172 - FAX
AKI KANEKO
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS'

(C) (D) (T) (X} BIG BEAT/WARNER SUNSET 87018/AG

P
COLLECTED, COMPILED, AND PROVIDED BY
o | pE| Lo | B TITLE Sou,idlsﬁ,i® ARTIST
Ig| 3% i 21 25| LABEL & NUMBERDISTRIBUTING LABEL
* % * NO. 1/GREATEST GAINER * % %
(D] 2 | 2 | s | coLbRock A PARTY ® MC LYTE
(C} {D) (M) (T) (X) EASTWEST 6421 2/EEG 1 week at No. |
5 | 1 | 1 | 15 | NOTIME ® LIL' KIM FEATURING PUFF DADDY
{C) (D) ITY UNDEAS/BIG BEAT 98044/AG
3 | 3 | 3 | 7 | NOTHINBUTTHE CAVI HIT (FROM ‘RHYME & REASON') @ MACK 10 & THA DOGG POLND
(C) (D) (T) BUZZ TONE 53263/PRIORITY
4 | & | 8 | 6 | ANTNOBODY (FROM “BEAVIS AND BUTTHEAD DO AMERICA) @ LLCOOL
{C) (T} GEFFEN 19410
5 | 4 | 4 | 11 | STREET DREAMS ® NAS
(C) (D) (M) (T) (X) COLUMBIA 78409
6 | 9 | o | 4 | GETUP & LOST BOYZ
{C) {D) (T) UNIVERSAL 56032
7 | 5 | 5 | g | ATLIENS/WHEELZ OF STEEL @ OUTKAST
(C} (D) (T) LAFACE 24196/ARISTA
8 | 7 | 5 | 13 | BOWDOWN & WESTSIDE CONNECTION
_— (C) {D) {T) LENCH MOB 53227/PRIORITY
OIEAERE | WHAT THEY Do & THE ROOTS
{C) (D} (T) DGC 19407/GEFFEN
DA DIP FREAK NASTY
10 12 12 16 {C) (T} (X) HARD HOOD/POWER 0112/TRIAD
11 8 | 7 | g | LUCHINIAKA(THIS IS 1T) ® CAMP LO
(C) (T} PROFILE 5458
2 10| 10|« |POPMPe @ DO OR DIE (FEATURING TWISTA)
(C) (D) RAP-A-LOT/NOO TRYBE 38559/VIRGIN
13 | 11 | 11 | 5 | SPACE JAM (FROM “SPACE JAM") QUAD CITY DJ'S

HOW DO U WANT IT/CALIFORNIA LOVE A? @ 2PAC (FEAT. KC & JOJO)

1 13 13 3 (C) (D) (M) (T) (X) DEATH ROW/INTERSCOPE 854652/ISLAND

15 | 15| 15 | 8 | LET'SRIDE @ RICHIE RICH
(C) (D} (T) QAKLAND HILLS 41510/DEF JAM 575774/MERCURY
THE FOUNDATION & XZIBIT
16 2 3 8 (C) (D} (T) LOUD 64708/RCA
17 1 17 | 16 | 15 | MUSIC MAKES ME HIGH © LOST BOYZ
(C) {M) (T} (X) UNIVERSAL 56022 -
15 | SITTIN ON TOP OF THE WORLD @ @ DA BRAT

(C) {T) SO SO DEF 78426/COLUMBIA

STRESSED OUT
(T) (X) JIVE 42420*

19 2 20 4 ® A TRIBE CALLED QUEST FEAT. FAITH EVANS

THAT'S HOW iT IS (IT'S LIKE THAT) & REDMAN FEATK-SOLO

20 18 18 5 (T) DEF JAM 573201*/MERCURY

@ THE ALMIGHTY RSO FEAT. FAITH EVANS

YOU COULD BE MY BOO
a4 19 | 10 | (¢)0) RAP-ALOTINGO TRYBE 3857LNIRGIN

LOUNGIN A ¢ LLCooLJ
L A M I (C) (D) {T) DEF JAM 575062/MERCURY

CAN'T KNOCK THE HUSTLE ® JAY-Z

z 3 u 2 (C) (M) (T) (X) FREEZE/ROC-A-FELLA 53242/PRIORITY

2 | 75 27 18 | WHAT'S LOVE GOTTO DO WITH IT (FROM “SUPERCOP") @ WARREN G FEAT. ADINA HOWARD

(C) (D) INTERSCOPE 97008
25 127 | 2] 6

RUNNIN’ 2PAC, NOTORIOUS B.I.G., RADIO, DRAMACYDAL & STRETCH
(C) MERGELA/SOLAR 70134/HINES

LOVE ME FOR FREE AKINYELE
% | 2 | % 3 (T} 200 34266*VOLCANO
ELEVATORS (ME & YOU) @ & QUTKAST
a|un | 8|8 (C) (D) (M) {T) (X) LAFACE 24177/ARISTA
ALL | SEE ® A+
8293 | % (C) (D) (M) (T) (X) KEDAR 56003/UNIVERSAL
SOUL ON ICE @ RAS KASS
B BB 5 {C) T} PR /ORITY 53258
SHAKE A LIL SOMETHIN'... & THE 2 LIVE CREW
30| 32 | 2 | 2 | i) o 890
SUKI SUKI NOW D.J. TRANS
le A 8 | & m o ATTITUDE 17028
(32| @ | % | 22 | DIRTYSOUTH & GOODIE MOB
(C) (D) (M) (T) (X) LAFACE 24173/ARISTA
G| 3 | 3 | 10 | THELUMPLUMP @ SADAT X
(C) (D) (T) LOUD 64690/RCA
19 | 45 | 25 | FREAK OF THE WEEK @ DJ POLO FEATURING RON JEREMY
(C) (T) () SALMON 372
35 30 22 2 GET READY HERE IT COMES (IT°S THE CHOO-CHOO) @ SOUTHSYDE B.O.I.Z.
(C) (D) (M) {T) (V) (X) LAFACE 24157/ARISTA
4] 36 5 TEAR DA CLUB UP THREE 6 MAFIA
(C) (T) (X) BRUTAL 53260/PRIORITY
EVERYBODY'S TALKIN' AL TARIQ (KOOL FASH)
% | 3 ! (C) (T) (X) CORRECT 10210
RUFF RIDE FRAZE
BB | B 8 | (©)(T) ) BEFORE DAWN 105TOUCHWOOD
SEX & GRAV
RE-ENTRY 3 (C) (T) {X) CORRECT 10211
THE LOVE SONG @ BUSH BABEES FEATURING MOS DEF
42 1 39 1 18 1 7 warnER BROS. 17586
NO FEAR @ ORIGINOO GUNN CLAPPAZ
41 | 34 1 40 | T 1 (o)) buck pown 53243/PRIORITY
MY KINDA N*GGA & HEATHER B. FEATURING M.O.P.
RESERIRY 12 (C) (T) PENDULUM 58586/EM!
WAKE UP & KILLARMY
a8 M e 14| () (D) (1) WU-TANG 53238PRIORITY
4 | 38 | _ | 14 | ITZSOWEEZEE (HOT) & DE LA SOUL
(C) (T) (X) TOMMY BOY 7752
RE-ENTRY | 44 | GETMONEYA @ JUNIOR MAFIA. FEAT THE NOTORIOUS B.I.G.
(C) (M) (T) (X) UNDEAS/BIG BEAT 98087/AG
46 18 8 1 JUSWANNACHILL & THE LARGE PROFESSOR
{C) (D) (T) WILD PITCH 19404/GEFFEN
47 37 50 21 ILLEGAL LIFE CAPONE-N-NOREAGA
(C) (M) (T) (X) PENALTY 7177/TOMMY BOY
48 3 44 12 THERAPY & HELTAH SKELTAH

{C} (D) {T) DUCK DOWN 53250/PRIORITY

WU-WEAR: THE GARMENT RENAISSANCE (FROM “}IGH SCHOOL HIGH™) @ RZA FEAT METHOD MAN & CAPPADCNNA

4 36 4 % (C) (T) BIG BEAT 98045/AG

RE-ENTRY @ KEITH MURRAY

12 | THE RHYME

]

(T} JIVE 42405*
(O Records with the greatest sales gains this week. #Videoclip availability. ® Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. {X) CD maxi-single availability. © 1997, Billboard/BP| Communications,
and SoundScan, tnc.
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Hooked On Blues. BMi songwriter
John Lee Hooker, right, gets a con-
gratulations squeeze from BMI TV/film
relations director Linda Livingston
prior to receiving a Lifetime Achieve-
ment Award from the Blues Founda-
tion during a special December dinner
ceremony at B.B. King’s Blues Club in
Los Angeles.

ERYKAH BADU

(Continued from page 20)

grew to understand more, I decided
the math’s all wrong. I was born
complete, and everything I need is
already here.”

Badu says the label originally
wanted to use well-known producers
on the project. “But I said, ‘No,
we’ve got to keep it like it was,” ” she
says. “ ‘The demo is what got me
signed; that’s what you were attract-
ed to. So let’s do it like that.””

To promote and market “Badu-

‘1 was born
complete, and
everything I need
is here’

izm,” Universal began fertilizing the
street about one year ago at the Soul
Train Music Awards in Los Angeles.
There, Kedar Entertainment ser-
viced a sampler cassette featuring
Badu, along with labelmates A+ and
Deja Gruv.

Following that event, Kedar, in
conjunction with New York-based
Frontline Marketing, distributed
white-label vinyl copies of “On &
On” to mix shows nationwide. Then
Universal president Jean Riggins
suggested shipping numbered CD
copies of “Baduizm” to “a few hun-
dred industry tastemakers so they
could get the whole vibe of what
she’s about.”

Subsequently, a videoclip of “On &
On” that was scripted by Badu and
based on the film “The Color Pur-
ple” was lensed by director Paul
Hunter. “Once that was done,”
Massenburg says, “I serviced BET
in person as well as certain local out-
lets.”

Next the company held the Soul
Cafe dates. “They worked great for
us,” Massenburg says. “We got so
many good words and positive press
out of it.”

To further prepare the market-
place for Badu, Universal’s street

team is also distributing copies of

her album to black restaurants and
specialty shops.

DATU FAISON'S

RHY LI
SLCTION

WOMEN’S LIB: As R. Kelly’s “I Believe I Can Fly” (Warner Sun-
set/Atlantic/Jive) spends its fifth week atop Hot R&B Singles, all con-
tenders posting significant gains in the top 10 come from female artists.
Holding at No. 2 on Hot R&B Singles, Toni Braxton’s “Un-Break My
Heart” (LaFace/Arista), although down at R&B core stores, is able to
bullet based on increased airplay. Audience impressions on the single
are up 11%, shifting the song 6-5 on Hot R&B Airplay, with 92 moni-
tored stations spinning the track.

Right on the heels of Braxton, En Vogue’s “Don’t Let Go (Love)”
(EastWest/EEG) hops 4-3 on Hot R&B Singles while moving 8-7 on Hot
R&DB Airplay, with a 16% increase in audience impressions, which now
total 33 million. Six new stations began spinning the record, bringing
the number of supporters to 86, most notably KBXX Houston, WKKV
Milwaukee, KRRQ Lafayette, La., and KKDA Dallas.

At No. 5, Whitney Houston’s “I Believe In You And Me”/“Somebody
Bigger Than You And I” (Arista) enjoys double pleasure, as both sides
show strong increases at radio. Its A-side picks up another 12% in audi-
ence impressions, raising total R&B listeners to 24 million, while the B-
side shows a 20% improvement in impressions. The single’s A-side rises
12-11 on Hot R&B Airplay.

Rounding out the pack, MC Lyte’s “Cold Rock A Party” (East-
West/EEG) bounces 11-8 despite slight attrition at retail. Since sales
are down across the board following Christmas, the titles that lost the
least fared the best. Lyte suffered a loss of less than 5% at R&B core
stores in a week when most records took a drop of 20% or more. The
single also picked up 12% in audience impressions, moving it 35-32 on
Hot R&B Airplay, with 64 stations spinning the track. Lyte also rocks
the party on Hot Rap Singles, where she slides 2-1, netting Greatest
Gainer.

SWV’s previous single, “Use Your Heart” (RCA), continues to be a
favorite among programmers and sits at No. 4 on the Hot R&B Recur-
rent Airplay chart; the trio’s latest tune, “It’s All About U,” enters Hot
R&B Singles at No. 37, earning Hot Shot Debut. The song debuts at
No. 41 on Hot R&B Singles Sales and holds at No. 58 on Hot R&B Air-

play.

BACK TO BACK: Helen Little, assistant PD at WUSL Philadelphia,
was the first to tell me how well Dru Hill’s “In My Bed” (Island) react-
ed from the first time she played it and defined the song as a hit. It
appears she was accurate with her prediction, as the song races 23-14
on Hot R&B Singles. Radio was the key factor in the move, providing
a 66% increase in audience impressions and moving the track 47-27 on
Hot R&B Airplay. On Hot R&B Singles Sales, Dru Hill moves 18-8, fol-
lowing a 20% unit increase at R&B core stores. Meanwhile, the act’s
previous single, “Tell Me,” holds on right above the new one, at No. 13
on Hot R&B Singles. If that weren’t impressive enough, the group leaps
33-19 on Top R&13 Albums, capturing Greatest Gainer.

BUBBLING

HOT R&B
SINGLES

“NBERTM

glg|8 g1g(3
2|22 z|2le
2G| 8| TITLE o |5 | E | TITLE
E < | 2 | ARTIST (LABEL/PROMOTION LABEL) E S | = | ARTIST (LABEL/PROMOTION LABEL)
1136 TEAR DA CLUB UP 1416] 5 THAT’S RIGHT
THREE 6 MAF(A (BRUTAL/PRIORITY) DJ TAZ (SUCCESS)
21517 EVERYBODY'S TALKIN' 15 TREMENDOUS
AL TARIQ (KOOL FASH) (CORRECT) MAMA MYSTIQUE {BULLDOG/FREEZE/PRIORITY)
3118 RUFF RIDE 16241 6 MASTA PLAN
FRAZE (BEFORE DAWN/TOUCHWOOD) THE LOST TRYBE OF HIP-HOP {RENEGADE/RAGING BULL)
SEX PHENOMENON
4 9 4 GRAV {CORRECT) 111 1518 ONE AND ONE (NEXT PLATEAU)
51112 INDESTRUCTIBLE 187 113 RISE
REIGN (H.0.L.A. RECORDINGS/ISLAND) SANDRA ST. VICTOR {WARNER BROS.)
6]8|16 MY KINDA N*GGA 191712 HOW MANY EMCEES - THE DJ EVIL DEE '96 REMIX
HEATHER B. FEAT. M.O.P (PENDULUM/EMI) BLACK MOON (WRECK/NERVOUS}
71214 WAITING FOR A GIRL LIKE YOU 201019]3 LONELY AT THE TOP
4 Y (RIP-IT) PARLAY (FULLY LOADED)
8 | 10| 23 | PIECE OF CLAY 21|13 | 13 | THE HEIST
MARVIN GAYE (REPRISE/WARNER BROS.) DA 5 FOOTAZ {G FUNK/DEF JAM/MERCURY)
HOLDIN'’ ON GOT IT
9146 GEORGE BENSON (GRP) 221183 JUNGLE BROTHERS (GEE STREETASLAND JAMAICAISLAND)
10 1 LISTEN 2 MI FLOW 23| —113 MACK DADDY
VILLAIN (STR8 GAME/MBM) | DISCO AND THE CITY BOYZ (KRUNCH/RIP-IT)
| — | T
1414 BACK OF THE CLUB PART 2 24|21 9 LOWER EASTSIDE
OTR CUQUE (ALL NET) | DELINQUENT HABITS (PMP/LOUD)
EMOTIONS [ o | wamin
12 | 12] 8 TWISTA (CREATORS WAY) % | 3 BIG JAZ (FREEZE/PRIORITY)
[ LOCKDOWN . . r
13 [ 9 THE RUDE BOYS (BUCHANNAN/BELLMARK) | Bubbling Under lists the top 25 singles under No. 100
which have not yet charted
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HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE b-4 COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
« = Q O »n—: OF DANCE CLUB PLAYLISTS. 2 o2 Q O o} STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC SoundScan®
e8| L8| Sg| 22| TimLe ARTIST | |28 |B8|5g |42 | TimLe BRI ARTisT
=% | 33| x| 23| LABEL & NUMBER/PROMOTION LABEL 2|52 | w21 28| LABEL & NUMBERDISTRIBUTING LABEL
* % xNO. 1% x *x x*NO. 1% x x
@ 2 2 12 | NO ONE CAN LOVE YOU MORE THAN ME ARIOLA 45169 1 week at No. ! HANNAH JONES 1 1 1 8 UN-BREAK MY HEART (M) () (X} LAFACE 2421 3/ARISTA 7 weeks at No. 1 © TONI BRAXTON
2 3 3 11 | BLUE SKIES PERFECTO/KINETIC PROMO/REPRISE ® BT FEATURING TORI AMOS @ 3 8 | COLD ROCK A PARTY (M) (T: (X) EASTWEST 63985/EEG & MC LYTE
@ 4 8 7| THE BOSS ATLANTIC PROMO THE BRAXTONS 3 2 2 5 | THAT'S HOW IT IS (IT'S LIKE THAT) (T) DEF JAM 573201/MERCURY ® REDMAN FEAT. K-SOLO
4 1 1 10 | UN-BREAK MY HEART LAFACE 24213/ARISTA © TONI BRAXTON * % % GREATEST GAINER * K K
@ 7 11 8 NEVER MISS THE WATER REPRISE 43787 & CHAKA KHAN FEAT. ME'SHELL NDEGEOCELLO @ 5 4 4 STRESSED OUT/INCE AGAIN (T) 0} JIVE 42420 @ A TRIBE CALLED QUEST
6§ | 6 | 6 | 10 | ANGEL eAsTweST 63990/EEG @ SIMPLYRED | /(53] 10 | 9 | 29 | WHERE DO YOU GO () (1) i ARisTa 13273 ® NO MERCY
14 | 21 | 5 | GETUP NERVOUS20216 EYRONSTINGILY 6 | 7 | 8 | 19 | FIRED UP! M () TwisTED S5221/MCA FUNKY GREEN DOGS
8 9 12 8 LIVING IN ECSTASY WAVE 50011 FONDA RAE 7 4 5 f GET UP (T) UNIVERSAL 56032 @ LOST BOYZ
()] 12 | 17 [ 8 | OF LACASA mooNsHine wusiC 88432 EXD: 8 | 6 | 3 | 6 | IBELIEVEICAN FLY (X) WARNER SUNSET/ATLANTIC 42427/1IVE ® R, KELLY
10 L 5 L5 [ 1] | SUGARIS SWEETER FFRRLONDON 120102/SLAND b2 ORI 9 | 13| 6 | 7 | THISISFORTHE LOVER INYOU M 0EPC78644 @ BABYFACE FEAT. LL COOLJ, H. HEWETT, J. WATLEY & ) DANIELS
()] 16 | 20 | 8 | COLOUR OF LOVE rommy sov 74 AMBER 22 | 34 | § | AIN'T NOBODY (1) GEFFEN 22229 & L1 cooLJ
12 8 9 10 | REPORT TO THE FLOOR JELLYBEAN 2516 INNER SOUL FEATURING SONYA ROGERS @ % | 41 5 COLOUR OF LOVE (T) (X) TOMMY BOY 748 AMBER
@ 1712 i OOH AAH...JUST A LITTLE BIT ETERNAL 43802/WARNER BROS. ® GINAG 29 | 75 7 HIGHER/I'M NOT GIVING YOU UP (1) X) £PIC 78476 @ GLORIA ESTEFAN
23 ; 3¢ SN UUTRA FLAVA DVE 120107/88M HELLER & FARLEY PROJECT | |(13)[ 43 [ 32 | 8 | SUGAR IS SWEETER (1) (X FFRRILONDON 120102/SLAND ® C.J.BOLLAND
15 | 10 | 4 | 14 | LOVECOMMANDMENTS wtko 1244 GISELE JACKSON 14 | 15 [ 22 | 5 | OOM AAH..JUST A LITTLE BIT (1) (X) ETERNAL 43802 WARNER BROS. ®GINAG
19 | 2 6 | BACK TOGETHER KING STREET 1053 URBAN SOUL FEAT. SANDY B. 3| 4 6 | WHAT THEY DO () DGC 22227/GEFFEN @ THE ROOTS
U | U | 13| 10 | LAHABANERA URBAN IMPORT HANDS ONYELLO 16 | 14 [ 12 | 15 | NODIGGITY () (1) () NTERSZOPE 95003 ® BLACKSTREET (FEATURING DR. DRE)
21 | 2 | 6 | PARADISE IS HERE REPRISE 43759 CHER T 107 T 25 | 12 | PONY (550 muse 783s0/emc S O
24 | 2 | B | SETME FREE JELLYBEAN 2518 CEERS 18 | 18 | 17 | 12 | STREET DREAMS () (T) (0 COLUMBIA 78408 ® NAS
20 | 15 | 18 9 | ONLY 4 U cAuAL 252 CAJMERE
27 | 36 5 | COSMIC GIRL WORK 42785  JAMIROQUAI * - * HOT SHOT DEBUT* *
19)| NEWD | | CANIGET A WITNESS (T) PERSPECTIVE 587567/A&M ANN NESBY
28 | 39 | 5 | HIGHER epic 78475 GLORIA ESTEFAN ;
B8 16 B (N OESTRUCTIBLE 1oL meoomoas SaL00 Tt S R 20)| 27 | 10 | 15 | NO TIME (1) UNDEAS/BIG BEAT 95631/AG @ LIl KIM FEATURING PUFF DADDY
24 | 13| 7 | 13 | HOLDING ON TO YOUR LOVE KING STREET 1048 STEPHANIE COOKE 21 | 20 | 14 | 8 | DONTLET GO (LOVE) () (1) () EASTWEST 63987 EEG ol 00U
% | 2 | 19 3 | BECAUSE YOU LOVED ME ARIOLA 42945 SUZANN RYE 22 1 19130 3 LOVE ME FOR FREE (T) 00 34266/VOLCANO AKINYELE
26 | 2 | 27 | 7 | YOUCAN DO IT (BABY) GIANT STEPBLUE THUMB 3093GRP  NUYORICAN SOUL FEAT. GEORGE BENSON 2212 | 18| 13 | TOUCHMYSELF (1) (X) ROWDY/LAFACE 35091/ARISTA Rl
27 | 29 | 29 6§ | LET THE BEAT HIT ‘EM COLISEUM IMPORTWL SHERYL JAY 24 | 11 13 | 16 | NOBODY (T) (X) ELEKTRA 65982/EEG ® KEITH SWEAT FEATURING ATHENA CAGE
32 | 33 | 19 | LAST NIGHT (M) (T)(X) LAFACE 24182/ARISTA & AZ YET
* % * POWER PICK % % x RE-ENTRY 11 | STEELO (T)BIV 10 860557/MOTOWN ® 702
38 | — | 2 | SOUL TO BARE £IGHTBALL 83 JOI CARDWELL
21 8 16 | 32 | HOW DO U WANT IT/CALIFORNIA LOVE (M) (T) (X) DEATH ROW/INTERSCOPE 854653(1SLAND @ 2PAC (FEAT. KC & JOJO)
B 15 | 14|13 | SHOUT coumsiazsdzl SEAOhelOF 28 | 12 | 15 | 11 | rMSTILL IN LOVE WITH YOU/YOU DON'T HAVE TO WORRY (M) (Tl () MCA 55278 @ NEW EDITION
3l CUNATIX MOONSHINE MUSKC 86435 2100 AR PEE e AL RIS RE-ENTRY | 9 | ONE AND ONE (T) (X) DECONSTRUCTION 13268/ARISTA ® ROBERT MILES FEAT. MARIA NAYLER
GO 6 | 7 | SAY..IF Y0U FEEL ALRIGHT nercony prowe CRYSTAL WATERS RE-ENTRY | 8 | WHEN BOY MEETS GIRL/DO YOU THINK ABOUT US (T) (X) BAD BOY 79075/ARISTA ® TOTAL
32 | 2 10 12 | ONE AND ONE DECONSTRUCTION 13268/ARISTA ® ROBERT MILES FEAT. MARIA NAYLER 31 | 30 19 | 33 | ONLY YOU (M) (T} (X) BAD BOY 7907 1/ARISTA ¢ 112 FEATURING THE NOTORIOUS B.1.G.
33 1 3 ] &4 | 5 | HE'S ON THE PHONE wen 55268 SANPENERE 46 | 36 | 26 [ DO YOU MISS ME (1) (x) CLASSIFIEDTIMBER! 186/TOMMY BOY JOCELYN ENRIQUEZ
3 133 ]38 | 7 | LET'S GROOVE STRICTLY RHYTHM 12485 GEORGEIMOREL AT RINCHEATHERIWINDM AN (33)] 42 | — | 8 | NEVERMISS THE WATER (1) (x)RePRISE 43787 @ CHAKA KHAN FEAT. ME'SHELL NDEGEOCELLO
35 | 30 [ 25 | 1l | OHNO TWISTED 55242/MCA DANNY TENAGLIA 34 | 28 7 | CAN U FEEL T (M) () DV8 120099/a&M 3RD PARTY
49 | — 2 TAKE ME OVER MAXI 2049 HOUSE OF GLASS FEATURING JUDY ALBANESE NEWD 1 FIRESTARTER (1) () MUTE/MAVERICKBOOLWARNER BROS. ® PRODIGY
37 | 35 | 40 8 | SHINE THE LIGHT NITEGROOVES 52/KING STREET CEVIN FISHER 36 9 26 | 11 | 1 FELL IN LOVE (1) 00 ROBBINS 72007 ROCKELL
38 | 39 | & 6 HOT & WET (BELIEVE IT) LOGIC 59055 & TZANT FEATURING VERNA FRANCIS 37 | 40 | 37 | 24 | STAND UP (1 (x) OVS 120085460 LOVE TRIBE
* % * HOT SHOT DEBUT* * % 38 [ 36 | — | 2 | pon'TSTOP MOVIN' (1) 0 wca 55301 LIVIN' JOY
NEWD | | | PUMPIN' HOLA RECORDINGS 341009/SLAND & PROYECTO UNO 39 | 25 | 11 | 3 | IBELIEVE IN YOU AND ME/SOMEBODY BIGGER THAN YOU AND I M) (1) (0 ARISTA 13294 @ WHITNEY HOUSTON
40 | 47 | 48 | 4 | PRESSURE LOGIC 59056 THE BOMB SQUAD 40)| 49 | — | 18 | KEEP PUSHIN' (T) (x) MAW 012/STRCTLY RHYTHM BORIS DLUGOSCH PRESENTS BOOOM!
41 50 2 LET FREEDOM RING SVENGALI 96091 PRETTY POISON (41)| RE-ENTRY 2 LUCHINI AKA (THIS IS IT) PROFILE 5458 CAMP LO
NEW ) 1 SAY YEAH JELLYBEAN 2519 STROBE PRESENTS LA CASA GRANDE 42 | 45 l 3% | 7 LAND OF THE LIVING (T) (X) CHAMPION 324/RCA @ KRISTINE W
NEW) 1 DON’T CRY FOR ME ARGENTINA WARNER BROS. PROMO & MADONNA RE-ENTRY | 12 | IT'S ALL COMING BACK TO ME NOW (T) (X) 550 MUSIC 78377/EPIC @ CELINE DION
44 | 40 ] 43 | 8 | LIVEITCOOL (JUST DO IT) PAGODA 281010 LYDIA RHODES NEWDP | | | IT'S ALL ABOUT U (T)RCA64736 ® Swy
NEW) 1 TOUCH POPULAR 26035/CRITIQUE FRANCE JOLI 45 47 — 4 ULTRA FLAVA (T) (X) DV8 120107/A&M HELLER & FARLEY PROJECT
46 | 46 [ 46 [ 5 | TIMEIS U svE mporr CB MILTON |46 | 33 | 43 | 5 | NOTHIN' BUT THE CAVI HIT (T) 8UZZ TONE 53263PRIORITY @ MACK 10 & THA DOGG POUND
NEW ) 1 DON'T STOP MOVIN' MCA 55301 LIVIN' JOoY RE-ENTRY | 27 | YOU'RE MAKIN' ME HIGH/LET IT FLOW (M) (T) (X) LAFACE 2416 1/ARISTA & TONi BRAXTON
RE-ENTRY g THE GIFT DECONSTRUCTION PROMO/RCA WAY OUT WEST FEAT. MISS JOANNA LAW 48 16 I 24 17 | 1 DON'T NEED YOUR LOVE (T) (X) UPSTAIRS 0120 ANGELINA
NEW ) 1 MOMENTS... STRICTLY RHYTHM 12489 NOISE MAKER RE-ENTRY 13 | YA PLAYIN' YASELF (T) PAYDAY/LONDON 120100//SLAND ¢ JERU THE DAMAJA
NEW ) 1 | IT'S JUST ANOTHER GROOVE SM.JE 9055/PROFILE THE MIGHTY DUB KATZ RE-ENTRY 5 | THECYPHER: PART 3 (T VIOLATOR I576RELATIVTY  FRANKIE CUTLASS FEAT. ROXANNE SHANTE, BIG DADDY KANE, CRA'G G & BIZ MARKIE

(O itles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable.
1997, Billboard/BP| Communications.

maxi-single availability. ©

: gulde to radio and record promotlon - 'I‘HE POWER BOOK —

- Fall 1996 Edition
The most important tool for music, radio and promotion executives to use every day!
Order your copy now for just $75 (plus $5 shipping and handling, $12 for international orders).

To order your copy today, call (800) 344-7119, or in NJ, (908) 363-4156. You can fax your order to (908) 363-0338,

or mail this ad with check or money order to: Biliboard Directories, P.O. Box 2016, Lakewood, NJ 08701.

Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. All sales are final.

On Saies chart: (M) Cassette maxi-single availability. {T) Vinyl maxi-single availability. (x) CD

RV - uPdafed for
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B.J. Thomas Is Hooked On Gospel

2nd Christian Album Due From Warner Resound

B BY DEBORAH EVANS PRICE

NASHVILLE—With the release of “I
Believe,” Warner Resound takes the
next step in a long-term plan to re-
establish B.J. Thomas that also includes
a book and Christmas album in the
coming year. “I Believe” will be
released Feb. 25, following on the heels
of last year’s “Precious Memories,”
which reconnected Thomas with Chris-
tian country and Christian pop audi-
ences.

“It’s part of an overall plan to really
try to put B.J. back on the map again,”
says Warner Resound VP/GM Barry
Landis.

“There are some doorways opening
up, and I think this record will begin to
open more of them, and the Christmas
record then opens more,” Landis con-
tinues. “We're going to have a book, and
the Christmas record is going to be tied
into the television show. There’s going
to be a lot to talk about when we get to
that, and this to me is just the next log-
ical step.”

Since emerging in the late *60s with

the pop hit “Raindrops Keep Fallin’ On
My Head,” Thomas has enjoyed success
in the country, pop, and Christian music
markets. “Hooked On A Feeling” and
“(Hey Won’t You Play) Another Some-
body Done Somehody Wrong Song”
furthered his reputation in the pop
field.

In 1977 he
signed with Word
Records, began
recording gospel
musie, and won a
Grammy in 1978
for best inspira-
tional perfor-
mance with the
song “Home Where
1 Belong.” In the early "80s he found
suceess on the country charts with hits
such as “Two Car Garage,” “Whatev-
er Happened To Old Fashioned Love,”
and “New Looks From An Old Lover.”
He also sang “As Long As We've Got
Each Other,” the theme to the popular
TV series “Growing Pains.”

Thomas notes that he has recorded
for Warner Bros. off and on for the past

THOMAS

Tubb, Perkins, Holly, Jennings,
Jones Among New Book Titles

B BY CHET FLIPPO

NASHVILLE—Country music con-
tinues to inspire an impressive body
of serious literature to amplify the
genre, a reminder that the musie has
grown sturdy enough to deserve and
support scholarly works.

Of the current crop of books on
country, a good overview is provided
by “The Country Reader: Twenty-
Five Years Of The Journal Of Coun-
try Music” (Country Music Founda-
tion Press & Vanderbilt University
Press). That journal, published by the
Country Music Foundation (CMF),
has been a concise chronicle of coun-
try music for 2%z decades. This collec-
tion of articles, reviews, and pho-
tographs, edited by the CMF’s Paul
Kingsbury (with a non-royalty-gar-
nering foreword by yours truly),
spans modern and traditional country
music and performers, covers the
business end, and generally keeps the
country music phenomenon in histor-
ical perspective.

Historian Nolan Porterfield makes
a valuable contribution to the history

of all American musie, as well as coun-
try, with his biography of a legendary
folklorist. “Last Cavalier: The Life
And Times Of John A. Lomax” (Uni-
versity of Illinois Press) is a lively and
meticulously researched saga of the
life and adventures of the complex pio-
neering folklorist. Lomax almost sin-
gle-handedly preserved America’s
cowboy songs. He saved “Home On
The Range” from disappearing and
also discovered and introduced to the
world the blues singer Lead Belly.
Lomax’s broad range of field record-
ings—he literally rode off on horse-
back with a giant recording machine
strapped on behind—led to the devel-
opment of the Library of Congress’s
song archives.

CMTF historian Ronnie Pugh has
written the first biography of one of
country music’s quixotic legends with
“Ernest Tubb: The Texas Trouba-
dour” (Duke University Press). It’s a
comprehensive look at the uneven life
and career of one of country’s most
distinctive stylists and pioneers.
There’s drama and triumph in the life

(Continued on page 32)
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six years. In 1995 he recorded 20 songs
for a two-record gospel collection that
was originally marketed on television.
Then, early last year, when Landis
launched the Warner Resound label,
Thomas’ “Precious Memories” album,
which included half of the songs from
the TV package, was among the new
label’s initial releases.

“I Believe” is Thomas’ next foray into
the Christian market and includes such
gospel favorites as “What A Friend We
Have In Jesus,” “Rock Of Ages,” and
“Love Lifted Me,” as well as “Happy
Man,” which Thomas first cut in the
"70s. To be released Jan. 20, “Happy

Two Country Queens. Reba McEntire and Terri Clark dropped in on Gary
Chapman and his “Prime Time Country” show on TNN. Shown, from left, are
Clark, show producer "RAC” Clark, McEntire, and Chapman.

(Continued on page 32)

FAREWELL TO A TROUBADOUR: The late singet/
songwriter extraordinaire Townes Van Zandt (see story,
page 10) got a proper Music City send-off Jan. 5 at Bel-
mont Church on Musie Row, when an auditorium full of
family and friends sang songs and told stories about him.

“I booked this gig 30 years ago,” Van Zandt’s friend and
peer Guy Clark said, referring to the shared assumption
that Van Zandt lived such a self-destructive life that every-
one was surprised he lasted this long. Other old friends
paying tribute at the bittersweet service included Steve
Earle, Emmylou Harris, Lyle Lovelt, Rodney Crowell,
Susanna Clark, and Nanci Griffith.

Among the musical performances, Harris and Earle
dueted on an ethereal version of Van Zandt’s signature
song “If I Needed You,” and she and Crowell joined voic-
es for “Poncho And Lefty.”

Griffith introduced the
song “Caroline” by noting
that when she was 14, her
father took her to the
Saxon Pub in Austin,
Texas, Lo see the “preatest
songwriter Texas ever pro-
duced. This is a song that

S
caught my attention that hd

night, because my middle ™

Nashville

name is Caroline, and this
song saved this Caroline
from living the life of the
Caroline in this song.”
Clark recalled that Van Zandt called her every morn-
ing at 8:30 for a chat. “We talked about everything,” she
said, “about history and ghosts and angels and his dog and
Dylan Thomas.” Clark said that when she tried to talk to
him about his drinking, he replied, “Susanna, there are
sober people in India.” After the service, Radney Foster
said that Earle told him that when Earle was pretty
messed up, he answered his door one day and found a sober
Van Zandt, who had come to help him. “Steve said it scared
the hell out of him,” Foster said. “He said to Townes, ‘If
they sent you after me, then I must be really screwed up?””

ON THE ROW: The late Conway Twitty will be the sub-
ject of several tributes during “Hello Darlin’ Week” on
TNN beginning Feb. 10. “Hello Darlin”: A Tribute To Con-
way Twitty,” at 9 p.m. EST Feb. 10, features Twitty’s hits
performed by Vince Gill, Travis Tritt, Sam Moore, and
Kathy Mattea, along with remembrances by other artists.
Twitty’s longtime collaborator Loretta Lynn’s tribute,
“Loretta Lynn & Friends,” airs at 8 p.m. Feb. 11, featur-
ing Faith Hill and Brenda Lee and a segment with Lynn’s
late husband, Mooney Lynn. The network presents the
documentary “The Life And Times Of Conway Twitty” at
8 p.m. Feb. 12, which chronicles his life and career, with
appearances by Loretta Lynn and Charlie Daniels.

The Nashville Entertainment Assn.’s annual Extrava-

by Chet Flippo

Townes Van Zandt, Conway Twitty
Remembered; A Bigger Extravaganza

ganza, a four-day entertainment conference, has been
scheduled for Feb. 19-22 and this year will be greatly
expanded. In addition to the numerous music showcases
in venues around town, an Artstravaganza will feature
showcases for film and video, dance, visual art, and per-
formance art. Further details and entry information are
available from the NEA ... The Country Music Assn.’s
31st annual CMA Awards Show has been set for Sept. 24
at the Grand Ole Opry House, to be shown on CBS start-
ing at 8 p.m. EST.

The Songwriters Guild Foundation’s Building a Song-
writing Career '97 will be held at Nashville’s Union Sta-
tion Hotel Feb. 7-9. Workshops subjects will include cre-
ativity, songwriting techniques, creating demos, legal
issues, co-writing, song pitching, and getting paid. A panel
of publishers will partici-
pate in a song critique.

UPCOMING: Wynonna
leads off the new season
for the public TV series
“Austin City Limits” with
an hourlong show Jan. 25.
Willie Nelson, Waylon
Jennings, Kris Kristof-
ferson, Billy Joe Shaver,

and Kimmie Rhodes will |

appear on “Songwriters
Special” Feb. 1. “A Blue-
grass Tribute To Bill Monroe” on Feb. 8 will include clas-
sic performances by the late Monroe and his Blue Grass
Boys, as well as jams with Ralph Stanley, Jim & Jesse,
and Mac Wiseman. “Lyle Lovett & Friends: A Tribute
To Walter Hyatt” Feb. 15 will salute the late Nashville
writer and performer. David Ball, Jimmie Dale
Gilmore, and Junior Brown are among the friends join-
ing Lovett. On Feb. 22, Don Walser, Wayne Hancock,
the Derailers, Libbi Bosworth, Dale Watson, and Mary
Cutrufello will gather for the “Best Of Austin Country
Showcase.”

Longtime Nashville producer and publisher Jerry
Crutchfield has entered into a worldwide publishing
agreement with Warner/Chappell Music . . . New compa-
nies on the Row: Jim Long opens the music-service ven-
ture OneMusic Co.; Terrye Siegel launches Terrye Siegel
Productions, specializing in corporate events and spon-
sorship; and Howard Pitch debuts the talent agency Per-
fect Pitch Entertainment.

TNN has named Lisa Stewart and Steve Phillips
hosts of its new weekly series “This Week In Country
Music.” Stewart has hosted shows on TNN and E! Enter-
tainment Television and has performed at Opryland and
on TNN’s “Musie City Tonight.” Phillips was anchor and
sports director at WKRN-TV Nashville. The one-hour
Saturday-evening show includes country news and fea-
tures.
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B.J. THOMAS IS HOOKED ON GOSPEL

-|COUNTRY -

1. 2.8.8.8.2.8.8 ¢ ¢ ¢

™

by Wade Jessen

JANUARY MELTDOWN: The unusually high bullet count on Billboard’s
Hot Country Singles & Tracks proves that the deep holiday airplay freeze
has ended. Only 21 titles on that chart showed gains last week, and only one
of the five new entries was of the nonseasonal variety. This week, our airplay
list tells an entirely different story, with all but two titles increasing in spins
and several older titles re-entering.

As programmers and promotion staffs return to work, this erratic post-
holiday airplay activity should stabilize substantially next week. By our count,
there are 15 singles arriving at radio this week, which should give program-
mers plenty of ammunition to fortify playlists.

Ricochet (Columbia) takes Hot Shot Debut honors at No. 54 on Hot Coun-
try Singles & Tracks, with new airplay detected at 32 monitored stations.
Meanwhile, Vince Gill’s “Pretty Little Adriana” (MCA) shows the strongest
airplay increase (828 spins), rising 13-10, and Reba McEntire’s “How Was 1
To Know” (MCA) wears the most-new-airplay crown (37 stations).

THE SAME, ONLY DIFFERENT: As our new catalog criteria takes effect
this week (see story, page 5), 10 titles relocate from Top Country Albums to
Top Country Catalog Albums. Jeff Foxworthy’s “You Might Be A Redneck
If ...” (Warner Bros.), which appeared at No. 59 on Top Country Albums last

week, also moves to the catalog database, but didn’t register enough sales to
appear on that chart this week. “Super Hits” by George Jones (Epic) is a
1987 release that re-enters the catalog chart at No. 24.

The movement of these titles under the new rule allows 10 titles to re-enter
Top Country Albums, and another, “Girl Next Door” by Crystal Bernard
(River North), earns Hot Shot Debut roses at No. 62. Yes, it’s the same Crys-
tal Bernard from “Wings” on NBC.

It’s noteworthy that despite the addition of such perennial favorites as “Pure
Country (Soundtrack)” by George Strait (MCA) on Top Country Catalog
Albums, Patsy Cline’s “12 Greatest Hits” (MCA) isn’t bumped from the top

slot. Cline’s 1967 hits package outsells the No. 2 title by 1,000 pieces in its |

249th week at No. 1.

M ISSING IN ACTION: Since no titles appearing on last week’s Top Coun
try Albums posted increases, there is no Greatest Gainer; however “Stars
And Stripes Vol. 1" by the Beach Boys (River North) re-enters at No. 35,
moving 6,000 pieces. Although that set wasn’t visible last week, it’s the only
gainer on this week’s list, increasing 1,000 pieces.

Meanwhile, Kevin Sharp’s “Measure Of A Man” (143/Asylum) earns the
Pacesetter trophy for the smallest overall decrease (25%) on Top Country
Albums. “Nobody Knows,” the lead single from that set, remains at No. 1 on
Hot Country Singles & Tracks for a second consecutive week, with heavy air-
play (more than 35 spins) detected at WSTH Columbus, Ga., and WMJC Long
Island, N.Y.

SINGLE AGAIN: Shania Twain’s “God Bless The Child” (Mercury
Nashville) replaces “Little Bitty” by Alan Jackson (Arista) at No. 1 on Top
Country Singles Sales. Jackson held that spot for seven consecutive weeks. A
shortened version of Twain’s song is on “The Woman In Me,” and this single
is the only extended mix commercially available. |

(Continued from page 30)

Man” will be the first single, and “You
Gave Me Love” will be the second.

“I Believe” was produced by Jim Ed
Norman and Eric Prestidge. Thomas
says they tried to retain the original
spirit of the songs. “We really didn’t
want to do anything different with
them or jazz them up,” he says. “We
wanted to treat the traditional melodies
with respect. I really restrained myself
in certain areas because I wanted to
make sure I didn’t over-sing or do too
many licks on the songs. My main pur-
pose was to treat these songs with real
respect. We loved these songs, so I
didn’t want to do anything different
with them.”

Though Thomas has won five Gram-
my Awards and two Doves, his rela-
tionship with the Christian music audi-
ence has sometimes been strained. “He
went through some real tough times in
gospel music and burned a lot of
bridges,” Landis says. “When I got
involved with the first record I was a
little bit nervous . . . but I had dinner
with him and his wife Gloria and in the
year I've been working with him, have
come to love him. He’s a very honest,
very hard-working, dedicated, gracious,
and humble man.”

To give buyers of the album a sense
of where Thomas stands musically and
spiritually, Warner Resound is includ-
ing a Christian Net magazine article
with every cassette and CD, Landis
says.

“When he became a Christian in
1976, he adhered to a philosophy where
we don’t just do Christian musie, but
music with Christians—a little bit
broader arena, taking it more to the
masses,” Landis says. “B.J. was there
20 years ago when he became saved,
[but] the idea back in 1976 was when
you get saved, you don’t sing your old
songs. You don't sing the pop and rock-
’n’roll; you put away the old life, and all
things become new.

“B.J. just believed they were all a
part of his life and all things people
wanted to hear. He sang ‘Raindrops’
right next to ‘Home Where I Belong.’
He would mix all those songs together,
and the Christian audiences at that
time didn’t receive that.”

Thomas acknowledges those were
extremely difficult times and says he
and Gloria, his wife and manager, even
received death threats, “I've always
[sang] all kinds of music,” he says. “I
never felt like I had to go through any
approval system before I could do

gospel music. [ don’t feel like tradition-
al Christians own gospel music or own
Christian music. I think that judgmen-
tal attitude is very hypocritical, and it
keeps people from expressing their
faith as openly as they would if they
didn’t feel they’d come under attack.”

Thomas, Landis, and others all agree
the climate is much better. Bob Elder,
senior buyer for the Grand Rapids,
Mich.-based Family Bookstores, says
that Christian bookstore consumers
are now more accepting.

“One thing that really surprised me
was how well Kenny Rogers’ Christmas
album did in the Christian bookstores,”
Edler says. “It was slow starting, but
when it hit, it took off and we had very
little resistance to it . . . And Charlie
Daniels—the lyries on his Christian
albums have straightforward Christian
content. If you read anything written
on him, to him it’s not a change from
where he’s been, and he stills sings his
old stuff. So I think the market has
matured. The consumer is less sensi-
tive to that than they have been in the
past.”

Elder says Thomas’ new album
stands a good shot of success. “It’s
gonna depend on the music. It’s up to
him to put together a project people are
looking for,” he says. “I have no prob-
lem in supporting him . . . Christian
country has had a good year over the
past year, and I'm looking for more
product to expand that category.”

Landis plans to push “I Believe” to
both the Christian and mainstream
retail communities and thinks this will
be a good year for Thomas. “He’s been
a forerunner to a lot of what contem-
porary Christian music is about. We’ve
got a whole plan together that includes
writing a book about his life story and
[the] album at Christmas; that is real-
ly what we’re building toward. This
record is just one more piece to the puz-
zle to keep educating people about B.dJ.
and keep his name in front of people
and let them hear what he’s about.”

Booked by the Bobby Roberts
Agency, Thomas maintains a busy tour-
ing schedule across the U.S. Next fall
he’ll embark on the 1997 Holy Land
Celebration tour Nov. 10-18.

NEW BOOK TITLES

(Continued from page 30)

of this honky-tonk pioneer, whose life
ended tragically.

Country music’s rockabilly years
are covered in three new books. Elvis
rival and “Blue Suede Shoes” rocker
Carl Perkins tells his remarkable life
story in “Go Cat Go: The Life And
Times Of Carl Perkins” (Hyperion
Books). Unfortunately, his story is
somewhat muted by the arch
approach taken by his co-author,
David McGee, who graciously
observes that “lest the reader be con-
fused, Carl did not set pen to paper—
or fingers to keyboard, as it were—
but his active participation was so
substantial as to warrant him being
given a co-author credit.”

More successful as a broad portrait
of the rockabilly years is a book also
titled “Go Cat Go” but subtitled
“Rockabilly Music And Its Makers”
by Craig Morrison (University of Ili-
nois Press). It’s especially recom-
mended as an introduction to the
genre.

Normally solid music biographer
Philip Norman steps onto somewhat
shaky ground with his new biography
of Buddy Holly, “Rave On” (Simon &

Schuster). To Norman’s credit, he
does uncover solid new evidence prov-
ing once and for all that Holly’s Sven-
gali, Norman Petty, was cheating him.
Britisher Norman’s judgment, howev-
er, is slippery on U.S. soil. As one
example, he makes much of Holly’s
Nashville recording sessions at
Bradley’s Barn in 1956. At that time,
Bradley’s Barn would not exist for
many years,

Holly’s one-time bass player Way-
lon Jennings went on to become a
giant of modern country. His autobi-
ography “Waylon” (Warner Books) is
among the best country books ever.
Jennings’ co-author, rocker Lenny
Kaye, proves to be a perfect foil for
Jennings, and the result is a candid
account of the exuberant Jennings’
blue days and black nights. All warts
are exposed, and it makes for some
very lively reading indeed.

Very sobering but slightly disap-
pointing is the autobiography of Jen-
nings’ contemporary George Jones, “I
Lived To Tell It All” (Villard Books).
Apparently neither Jones nor his co-
author Tom Carter has enough octane
to fully portray his colorful life.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

61 455 ROCKET (Irving, BMI/Crackliin’, BMI/Bug, BMI) 8

66 AIN'T GOT NOTHIN' ON US (Warner-Tamerlane,
BMI/New Works, BMI/Warner Bros., ASCAP/J.E. Robin- 51
songs, ASCAP) WBM

29 ALL | DO IS LOVE HER (Acuff-Rose, BMI/MCA,

EVERYBODY KNOWS (August Wind, BMI/Great Broad,
BMI/Georgian Hills, BMI/Longitude, BMI) WBM

EVERY COWBOY'S DREAM (Sony/ATV Tree,
BMI/That's A Smash, BMI/Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP/Mike Curb, BMI) HL/WBM

ASCAP/Delta Kappa Twang, ASCAP) HL/WBM 73 EVERYTHING | LOVE (Coburn, BMI/Ten Ten, BMI/Just
49 ALL OF THE ABOVE (Ten Ten Tunes, ASCAP/Ten Ten, Cuts, BMI/Songs Of PolyGram Int’l, BMI)
ASCAP/Sony/ATV Tree, BMI/Chris Waters, BMI) HL 19 THE FEAR OF BEING ALONE (Rick Hall,

ASCAP/Watertown, ASCAP/Fame, BMI) WBM
FOREVER AND A DAY (Mighty Nice, BMI/Laudersongs,
BMI/W.B.M., SESAC/Dyinda Jam, SESAC)

FRIENDS (That's A Smash, BMI/Mike Curb, BMI) WBM
GOD BLESS THE CHILD (Loon Echo, BMI/Zomba,

20 AMEN KIND OF LOVE (MCA, ASCAP) HL
33 ANOTHER YOU, ANOTHER ME (Irving, BMI/Baby 70
Dumplin’, BMI/Blue Sky Rider, BMI) WBM
65 ANOTHER YOU (EMI April, ASCAP) 2
3 BIG LOVE (Warner-Tamerlane, BMI} WBM 55
63 BURY THE SHOVEL (Great Cumberiand, BMI/Fugue, ASCAP} WBM
BMi/Windowcheese, ASCAP/Arms Songs, ASCAP) 14 HALF WAY UP (Blackened, BMI) WBM
60 HAVE WE FORGOTTEN WHAT LOVE IS (EMI Black-
wood, BMI/BTK, BMI/Girl Next Door, BMI/Warner-
Tamerlane, BMI) HL/WBM
HEARTBROKE EVERY DAY (Longitude, BMi/August
Wind, BMI/San Joaquin Son, BMI/Rio Zen, BMI/Cam
King, BMI/Careers-BMG, BMI) HL/WBM
HER MAN (Irving, BMI/Colter Bay, BMI) WBM
HE'S ON THE WAY HOME (Hamstein Cumberland,

WBM
62 CHEROKEE BOOGIE (Fort Knox, BMI/Trio, BMI)
HL/WBM

56 DO YOU WANNA MAKE SOMETHING OF IT (Little Big 35
Town, BMI/American Made, BMI/BMG, ASCAP/Trailer
Trash, ASCAP/Slow Train, ASCAP) HL/WBM

54 EASE MY TROUBLED MIND (Sony/ATV Tree, 7
BMI/Moline Valley, ASCAP/Hamstein Stroudavarious, 67
ASCAP/Kinetic Diamond, ASCAP/Curb, ASCAP) BMI)

50 EMOTIONAL GIRL (Starstruck Angel, BMI/Dead Solid 38 HIGH LOW AND IN BETWEEN (Tom Collins, BMI}
Perfect, BMI/Sony/ATV Tree, BMI/Chris Waters, BMI) WBM

68 EVEN IF IT'S WRONG (Bobbex, BMI/Five Towers, 39 HOLDIN' (Irving, BMI/Kelly Garrett, BMI/Almo,
BMI/Castie. BMI) ASCAP/Daddy Rabbit, ASCAP/Sony/ATV Tree, BMI)

HL/WBM

40 HOW WAS | TO KNOW (Sony/ATV Cross Keys.
ASCAP/AIl Around Town, ASCAP/Starstruck Angel,
BMI/EMI Blackwood, BMI) HL

15 | CAN'T DO THAT ANYMORE {Yee Haw, ASCAP/WB,
ASCAP) WBM

75 {F SHE DON'T LOVE YOU (WB, ASCAP/Big Tractor,
ASCAP/EMI April, ASCAP/K-Town, ASCAP)

41 | MEANT TO DO THAT (Peermusic, BMI/Warner-
Tamerlane, BMI/Pollywog, BMI/Socan, BMI) WBM

6 IS THAT A TEAR (Alabama Band, ASCAP/Wildcountry,
ASCAP/Miss Blyss, ASCAP/Lac Grand, ASCAP) WBM
9 IT'S A LITTLE TOO LATE (EMI Blackwood, BMI/Songs

Of Jasper, BMI/The Fat Rat, ASCAP/EMI April,
ASCAP/WB, ASCAP) HL/WBM

48 IT'S OVER MY HEAD (Sony/ATV Tree, BMI/Mr. Bubba,
BMI) HL

47 1 WOULDN'T BE A MAN (BMG Songs, ASCAP/Poly-
gram Int'l, ASCAP/Songs De Burgo, ASCAP) HL

25 KING OF THE MOUNTAIN (Sony/ATV Tree, BMI/Terilee,
BMI/Sony/ATV Cross Keys, ASCAP) HL

53 KISS THE GIRL (Walt Disney, ASCAP/Wonderland,
BMI) HL

12 LET ME INTO YOUR HEART (Why Walk, ASCAP)

30 LIKE THE RAIN (Blackened, BMI) WBM

13 LITTLE BITTY (Hallnote, BMI} WBM

59 LOVE WORTH FIGHTING FOR (EMI April, ASCAP/K-
Town, ASCAP/EMI Blackwood, BMI/Ticket To Ride,
BMI/Warner-Tamerlane, BMI/Mac Truk, BMI} HL/WBM

71 MACARENA (COUNTRY VERSION) (Rightsongs,
BMI/SGAE, ASCAP) WBM

52 MAMA DON'T GET DRESSED UP FOR NOTHING
(Sony/ATV LLC, BMI/Buffalo Prairie, BMI/Showbilly,
BMI/Don Cook, BMI) HL

16 A MAN THIS LONELY (Sony/ATV Tree, BMI/Showbilly,
BMI/Still Working For The Man, BMI) HL

22 MAYBE HE'LL NOTICE HER NOW (Big Giant, BMI/WB,
BMI) WBM

4 MAYBE WE SHOULD JUST SLEEP ON IT (Noosa
Heads, BMI/Emdar, ASCAP/Texas Wedge, ASCAP) WBM

23 ME T0O (Songs Of PolyGram Int’l, BMi/Tokeco Tunes,
BMI/Wacissa River, BMI/CMI, BMI) HL

58 MORE THAN | WANTED TO KNOW (ARM, ASCAP/Sier-
ra Home, ASCAP/Warner-Tamerlane, BMI/Under The
Bridge, BMI)

1 NOBODY KNOWS (Hitco, BMI/Joe Shade, BMi/Longi-
tude, BMI/D'jonsongs, BMI/EMI Blackwood, BMI)
CLM/HL

64 ONCE | WAS THE LIGHT OF YOUR LIFE (Careers-
BMG, BMI/Hugh Prestwood, BMI) HL

5 ONE WAY TICKET (BECAUSE | CAN) (Warner-Tamer-
lane, BMI/WB, ASCAP/Global Nomad, ASCAP) WBM

37 POLITICS, RELIGION AND HER (Hamstein Cumber-
land, BMI/Baby Mae, BMI/MCA, ASCAP/Brother Bart,
ASCAP/Sold For A Song, ASCAP) HL/WBM

36 POOR, POOR PITIFUL ME (Warner-Tamerlane,
BMI/Dark Room, BMI) WBM

10 PRETTY LITTLE ADRIANA (Benefit, BMI) WBM

72 PRIVATE  CONVERSATION  (Polygram  Int'l,
ASCAP/Lylesongs, ASCAP)

57 REMEMBER WHEN (Warner-Tamerlane, BM|/Casa
Vega, BMI/Flying Dutchman, BMI/Words By John,
ASCAP/WB, ASCAP) WBM

18 RUNNING OUT OF REASONS TO RUN (Zomba,
BMI/AMR, ASCAP/Sierra Home, ASCAP) WBM

31 SHE DREW A BROKEN HEART (Log Rhythm, BMI) HL

27 SHE'S TAKEN A SHINE (Mike Chapman,
ASCAP/Bayou  Liberty, ~ ASCAP/AIl  Nations,

ASCAP/Emdar, ASCAP/Full Keel, ASCAP/Texas Wedge,
ASCAP) WBM

28  SHE WANTS TO BE WANTED AGAIN (BMG, ASCAP) HL

11 THAT OL WIND (Feelbilly, BMI/Breon's Island.
BMI/Major Bob, ASCAP/No Fences, ASCAP) WBM

17 THAT'S ANOTHER SONG (High Steppe, ASCAP/High
Seas, ASCAP/Acuff-Rose, BMI/Locust  Fork,
BMI/Sony/ATV Tree, BMI) HL/WBM

42 THAT'S HOW | GOT TO MEMPHIS (Unichappell,
BMI/Morris, BMI/Tom T. Hall, BMI/john D. Lent, BMI)

HL

46  THAT WOMAN OF MINE (Sony/ATV Tree, BMI/Sony/ATV
Cross Keys, ASCAP/Miss Dot, ASCAP) HL

34 UNCHAINED MELODY (Frank, ASCAP)

74 WE ALL GET LUCKY SOMETIMES (Sony/ATV Cross
Keys, ASCAP/Four Sons, ASCAP/Chrysalis,
ASCAP/Stone Angel, ASCAP) HL/WBM

26 WE DANCED ANYWAY (Longitude, BMI/August Wind,
BMi/Great Broad, BMI/Heart Of Hearts, BMi) WBM

24 WHAT IF JESUS COMES BACK LIKE THAT (August
Wind, BMI/Longitude, BMI/Hendershot, BMI/Sydney
Erin, BMI) WBM

69 WHEN COWBOYS DIDN'T DANCE (Music Genesis,
ASCAP/Pepe Morchips, BMI)

45 WHEN | CLOSE MY EYES (Tom Collins, BMI/Murrah,
BMI) WBM

21 WHERE CORN DON'T GROW (Tom Collins, BMI/Mur-
rah, BMI) WBM

43  WOULD I (Starstruck Writers Group, ASCAP) HL

32 YOU CAN'T STOP LOVE (Warner-Tamerlane,
BMI/Marty Party, BMI/Songs Of PolyGram, BMI/Seven
Angels, BMI} HL/WBM

44 YOU JUST GET ONE (Benefit,
ASCAP/New Hayes, ASCAP) WBM

BMI/New Don,
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

-

HEARTBROKE EVERY DAY
D.COOK,W.WILSON (B.LABOUNTY,C.KING,R.VINCENT)

LONESTAR 34
{V) BNA 64348

15 | POOR, POOR PITIFUL ME
" | K.STEGALL,C.WATERS (W.ZEVON)

¢ TERRI CLARK 5
(C) (V) MERCURY NASHVILLE 578644

POLITICS, RELIGION AND HER
K STEGALL (T.MARTIN,B HILL)

r
|

@ SAMMY KERSHAW | 37

(V) MERCURY NASHVILLE 578612

B.BECKETT (T.BRUCE,M.BEESON) RISING TIDE ALBUM CUT

(O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
attain 3200 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or viny! If cassette is unavailable. (C)
Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
ability. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications.

=z = z z
%) O Q n O o ‘
ol | LE | Eo| 22! TITLE ARTIST | %5 el |50 |gE| TITLE ARTIST |25
2| 32| 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & 2| 52| 2| 23| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | &' & |
HIGH LOW AND IN BETWEEN & MARK WILLS | |
* Kk NO' 1 * & % 35 38 14 C.CHAMBERLAIN K.STEGALL (D.KENT,H.CAMPBELL) (C) {V) MERCURY NASHVILLE 578004 _ 3 |
1 2 17 | NOBODY KNOWS 2 weeks at No. 1 & KEVIN SHARP 1 20 4 6 HOLDIN' DIAMOND RIO | 39 |
C.FARREN (J.RICHARDS.D.DUBOSE) 143 ALBUM CUT/ASYLUM M.D.CLUTE,T.DUBOIS, DIAMOND RIQ (K.GARRETT C WISEMAN) (C) (V) ARISTA 13067 | |
ICH HOW WAS | TO KNOW REBA MCENTIRE
2 A 'C:.EEIT%'gzD(?HoLLAND) JORN M (é\)%) M)?\M%ﬁc'\gggg . 50 ] 61 | & | R MCENTIRE.JGUESS (CMAJESKLS RUSS.S SMITH) MCA ALBUM CUT 40
BIG LOVE & TRACY BYRD | MEANT TO DO THAT & PAUL BRANDT
| 4 3 | 18 | TBROWN (MCLARKLSTEVENS) (C) (D) (V) MCA 55230 | 43 | 42 | 10 | ) FO(L.G.CHATER.K.CHATER,P.BRANDT) w) Reprise 17403 | 4
MAYBE WE SHOULD JUST SLEEP ON IT & TIM MCGRAW 4 THAT’S HOW | GOT TO MEMPHIS & DERYL DODD 42
5 5 15 J.STROUD,B GALLIMORE (J.LASETER,K.K.PHILLIPS) CURB ALBUM CUT 44 4 11 C.YOUNG,B.CHANCEY (T.T.HALL} COLUMBIA ALBUM CUT
ONE WAY TICKET (BECAUSE | CAN) & LEANN RIMES 43 WOULD | & RANDY TRAVIS 25
3 1 7 W.C.RIMES,C.HOWARD {J.RODMAN,K.HINTON) CURB ALBUM CUT | 4 41 28 16 K.LEHNING (M.WINCHESTER) {V) WARNER BROS. 17494 | o]
’ IS THAT A TEAR & TRACY LAWRENCE YOU JUST GET ONE JEFF WOOD |
@) s 9 | 12 | [ AWRENCE,F.ANDERSON (L JARRARD.K BEARD) (C) (D) (V) ATLANTIC 87020 | 5 | 57 | 12 |y BRIGHTKBEAMISH (D.SCHLITZY.GILL weRinT A cuT | 4
HER MAN & GARY ALLAN 7 WHEN | CLOSE MY EYES KENNY CHESNEY
M| 7|8 |2 52 55 | 5 45
M.WRIGHT,B HILL (K.ROBBINS) (V) DECCA 55227 B.BECKETT (M A.SPRINGER,N.MUS CK) (V) BNA 64726
B |12 | 1| Gt aeee enmhson ¢ TRISHA Y saamo | 8 85 | 51| 6 | GHAten ook Thensh (I AriAteaons |
IT'S A LITTLE TOO LATE & MARK CHESNUTT | WOULDN'T BE A MAN & BILLY DEAN
@ 10 13 16 T.BROWN (M.CHESNUTT,S.'?WORRlSETTE,R.SPRINGER) (v) DECCA 55231 9 4 8 12 T.SHAPIRO (M.REID,R.M.BOURKE} CAPITOL NASHVILLE ALBUM CUT 4
PRETTY LITTLE ADRIANA VINCE GILL IT'S OVER MY HEAD WADE HAYES
13 W] ygrown e wméassesl | 10 54 | 93 | 5 | DCOOK W HAYES,C.RAINS,B. ANDERSON) (C) (v) COLUMBIA 78486 -
' ALL OF THE ABOVE TY ENGLAND
1 / 7 AT_PR{SIO?[!'S (mENVNDows,G.BRooxs) CAPITOL Nfs/mm RE{L?MOCKLJ? 4 %9 | %8 | 4 | )STRoUD.8 GALLIMORE U ROBBIN,CWATERS) wiRGagders | 49
EMOTIONAL GIRL TERR! CLARK
1z |11 | 16 }ELN'YB',EJh';',l%:&‘dﬁ;fﬁ_’éfékpwm) i IR (CC';{(@;) ('v’}‘c%fuﬁﬁ\’ﬂfsﬁ 11 66 | — [ 2 | KSTEGALL.CWATERS,T.CLARK (R BOWLES,T.CLARK.C.WATERS) MERCURY NASHVILLE ALBUM CUT | 20|
LITTLE BITTY & ALAN JACKSON EVERY COWBOY’S DREAM RHETT AKINS |
9 5 13 K.STEGALL (T.T.HALL) (C} (V) ARISTA 13048 ! @ d 63 7 M.WRIGHT (R.AKINS,R.BOUDREAUX,K WILLIAMS) __ (V) DECCA 55291 Fﬂ
* % x AIRPOWER * * % (D] 62 | 60 | 19 | o oA bUNK (X BRI R BN DGO & O iana 13043 1 13 ]
HALF WAY UP CLINT BLACK KISS THE GIRL LITTLE TEXAS
16 | 17 ] 8 | |STROUD.CBLACK (C.ELACK H.NICHOLAS) oy rcacarzs | (83 61 | 6 | 13 G.BURR (AMENKEN HASHMAN) WALT DSNEY ALBUM CUT |23
15 |16 | W | S bear iAo ) e aros 17551 | 18 * % * HOT SHOT DEBUT * * %
HENDRICKS FAIL (AJACH -— NEWD | | | EASE MY TROUBLED MIND ® RICOCHET = 5
* % * AIRPOWER * % % R.CHANCEY,E.SEAY {M.GARVIN,C.WATERS,T.SHAPIRD) COLUMBIA ALBUM CUT
18 [ 19 | 7 | AMANTHIS LONELY @ BROOKS & DUNN | ¢ 55 | 48 | 52 | g | GOD BLESS THE CHILD @ SHANIA TWAIN | 29
.COOK K. R. R.DUNN,T.LJAMES) (C) (D} (V) ARISTA 13066 R.J LANGE (S TWAIN,R J.LANGE) (© (D) (V) MERCUR(; NASHVILLE85;8748
DO YOU WANNA MAKE SOMETHING OF IT JO DEE MESSINA
* % * AIRPOWER * * * 69 | 59 | 10 | 5 Gl iMORE.T.MCGRAW (B.DIPIERD,TANDERSON) CURB ALBUM CUT 534|
THAT'S ANOTHER SONG & BRYAN WHITE REMEMBER WHEN ® RAY VEGA | 55
19| 18 | 14 | g7 \WALKER JR.K.LEHNING (.P DANIEL,MPOWELLD.PINCOCKJ.MEDDERS) ssviumaeum oot | GD| s | w0 |10 J-“;(E)O é:'\QEEAXnC:A&/ﬁﬁSETg)TO e o ;{C)Eg:’;‘//: BgAE (6;'11’6;‘5:
|
20 | 20 | 13 | RUNNING QUT OF REASONS TO RUN ® RICK TREVINO | g NEW ) 1 | J'STROUDW WILSON (BREGAN M.NOBLE) GIANT ALBUM CUTREPRISE | 98
S BUCKINGHAM,D JOHNSON (G TEREN,B REGAN) (C) (V) COLUMBIA 78331 Ve T T e Fo ST T ]
14 | 10 | 16 gu&ﬁﬁsg (?U";SE(EVU‘AEDQ[';GOE':%ILLER) ¢ REBA M%L“QZ’; 2 73J 70 | 14 | \BRIGHT (M.BEESON,S LEMAIRE A HOWELL (©) 0 ) cURB 73005 | %2
A-MEN KIN.D OF LdVE = © DARYLE SINGLETARY RE-ENTRY 1 HAVE WE FORGOTTEN WHAT LOVE IS & CRYSTAL BERNARD 57
21 22 15 J.STROUD,D.MALLOY (T.BRUCE,W.TESTER) GIANT ALBUM CUT/REPRISE 20 Z:QTSROOI\"(;::;_NE A DN CSERARD) ((iRlzl;RT:OYREAI'??T(E:
24 | 23 | g | WHERE CORN DON'T GROW @ TRAVIS TRITT | 9} NEWD 1| 5 WiSCH K. MATTEA (G.WELCH,D RAWLINGS) MERCURY NASHVILLE ABUM CUT | °
D.WAS,T.TRITT (R.MURRAH,M.A.SPRINGER) {V) WARNER BROS. 17451 CHEROKEE BOOGIE - ® BR5-49
(@| 23 | 2t | 15 | MAYBEHELL NOTICEHER NOW  MINDY MCCREADY FEAT. LONESTAR'S RICHIE MCDONALD | 5 RE-ENTRY  JETOIR] 1 or s ML imsiaS OV MULLICAN.C W REDBIRD) IS e
D.MALLOY,N.WILSON (T JOHNSON) (V) BNA 64650 BURY THE SHOVEL CLAY WALKER
@[5 | 5[ 3| MERO o emecmon T ] SENRY | 19 | Joirto ot chnio AN el
; = o T ONCE | WAS THE LIGHT OF YOUR LIFE STEPHANIE BENTLEY
WHAT IF JESUS COMES BACK LIKE THAT COLLIN RAYE RE-ENTRY | 16 60
22 ) 21 | 2 | pwORLEY,E SEAY,LHOBBS (P BUNCH,D_JOHNSON) epcaBuvcur | 21 LVNW(LJ';E}S_‘PE;VOYR(L)EJ {H PRESTWOOD) DA:\//I)DEPII(CE7F§3S3:
@®| » | 7 [ 15| NNeor HEMOINTAN, GEORGE STRATT | 2 NEWD | | | i smsicn e sy | O
) 1 ] . V) MCA 55288 7 7
: AIN'T GOT NOTHIN' ON US & JOHN MICHAEL MONTGOMERY
7 | % IR e DANCED NYWAY e Ll RE A S Cogiumeme
5 > e HE’S ON THE WAY HOME TONY VER
8|51 |8 ?OEWERE%(&:NQ,LSLT&EH) P d%m‘,‘ﬁ%ggzz 27 NEWD | 1 | 570000 BEAMISH,T TOLIVER (RWILSON.T MARTIN) (V) CURB 56042/RISING TIDE_| ©/
e = A EVEN IF IT'S WRONG & BR5-49
2 | @ [l SHE WANTS 10 BE WeNTED REAT & uehNon |z MEWD | || msumslCoeven wansit st |
: — = WHEN COWBOYS DIDN'T DANCE & LONESTAR
w |5 | o | Lo iovehen S s s | o B e st ooy Suasres |
r . — e =V B A A DAY & GARY ALLAN
31 1 34 | 20 }QKR%JDHCEBBA’C\WC BLAGK HICHOLAS) CL!C:LCBA%QGCO'g 1 NEW ) U | M WRIGHT B.HILL (1 LAUDERDALE £ DYCUS) ) becca 55280 | 70
38 | 46 | 5 | SHE DREW A BROKEN HEART PATTY LOVELESS | 3 RE-ENTRY | 5 yn%ﬁé\ER(sE.RNoﬁs(sc,SHc'gLﬁam%%ﬂgmmsz,n.nu|z) s GRO%Y(%?OE@I%ET?SOE% /0
£.GORDY,JR. {J.MCELROY N.MCELROY) (V) EPIC 78451 > PRIVATE CONVERSATION LYLE LOVETT | 72
33 | 36 | 13 ’T/g‘% VSl\f\JNI\;;EBilKO(Td %T?JXET KosTAS) MARL\)( S&Lé/;;g 32 NEW U | [ (oveTn.8 witLinws (LLOVETD) CURB ALBUM CUT/UNIVERSAL
: b L WAL B R Sl st EVERYTHING | LOVE ALAN JACKSON
(33)| 32 | 32 | 20 | ANOTHER YOU, ANOTHER ME # BRADY SEALS | 3 NEWD | | | (§cn trALENCORABERLAN) (V) ARISTA 13068 | °
R.CROWELLB.SEALS (T.SEALS, W.JENNINGS) (C) D) (V) REPRISE 17615 RE-ENTRY | 15 | WE ALL GET LUCKY SOMETIMES LEE ROY PARNELL | 45
37 | 4% 5 UNCHAINED MELODY LEANN RIMES | 34 S.HENDRICKS,L.PARNELL (G.NICHOLSON,J.SCOTT) (V) CAREER 13044
W.C.RIMES (A.NORTH ,H.ZARET) CURB PROMO SINGLE NEWD | 1 | IF SHE DON'T LOVE YOU BUFFALO CLUB | 75
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& z
2of | 58| 45|k IEENE:
2|92 | J2| 23| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST ZE <2 (22| 23| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
xxxNO. 1% % % | 14 | 13 | 14 | 31 | REDNECK GAMES WARNER BROS 17648 JEFF FOXWORTHY WITH ALAN JACKSON
3 3 | 10 | GOD BLESS THE CHILD MERCURY NASHVILLE 578748 1 week at No. 1 SHANIA TWAIN | 15 | 17 | 18 | 4 | (IFYOU'RE NOT INIT FOR LOVE) I'M OUTTA HERE! (REMIX) MERCURY NASHYILLE 578786 SHANIA TWAIN
4 5 6 FRIENDS ATLANTIC 87019/AG JOHN MICHAEL MONTGOMERY 16 15 13 15 | AIN'T GOT NOTHIN' ON US ATLANTIC 87044/AG JOHN MICHAEL MONTGOMERY
3 2 2 31 BLUE CURB 76959 "~ LEANN RIMES 17 16 15 24 MORE THAN YOU'LL EVER KNOW WARNER BROS. 17606 TRAVIS TRITT
a | 1 | 1 |12 | LITTLE BITTY arista 13088 ALAN JACKSON | | 18 | 20 | 22 [ 9 | LET ME INTO YOUR HEART CoLUMBIA 78453/5ONY MARY CHAPIN CARPENTER
5 5 4 19 EVERY LIGHT IN THE HOUSE CAPITOL NASHVILLE 58574 TRACE ADKINS 19 19 21 14 MAMA DON'T GET DRESSED UP FOR NOTHING ARISTA 13043 BROOKS & DUNN
(6) 8 | 7 | 18 | ANOTHER YOU, ANOTHER ME REPRISE 17615/WARNER BROS. BRADY SEALS 20 | 18 | — | 2 | AMAN THIS LONELY ARISTA 13066 BROOKS & DUNN
@ 9 11 5 IS THAT A TEAR ATLANTIC 87020/AG TRACY LAWRENCE | NEW ) 1 HAVE WE FORGOTTEN WHAT LOVE IS RIVER NORTH 163015 CRYSTAL BERNARD
8 | 6 9 5 | MACARENA (COUNTRY VERSION) MPRINT 18007 THE GROOVEGRASS BOYZ 22 | 23 | 25 | 2 | SOMUCH FOR PRETENDING AsviuM 64267/E£G BRYAN WHITE
9 | 7 ] 6 | 12 | POOR, POOR PITIFUL ME MERCURY NASHVILLE 578644 ~ TERRI CLARK RE-ENTRY | 27 | THEN YOU CAN TELL ME GOODBYE ATLANTIC 87053/AG NEAL MCCOY
10 12 10 23 | CHANGE MY MIND CAPITOL NASHVILLE 58577 JOHN BERRY 24 | 2 l 20 21 | STRAWBERRY WINE CAPITOL NASHVILLE 58585 DEANA CARTER
11 11 12 26 | DO REPRISE 17616/WARNER BROS. PAUL BRANDT @ RE-ENTRY 15 | THAT GIRL'S BEEN SPYIN' ON ME CAPITOL NASHVILLE 58563 BILLY DEAN
12 10 8 19 GOODNIGHT SWEETHEART CURB 76990 DAVID KERSH (O Records with the greatest sales gains this week. ® Recordirg Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 14 16 15 BIG LOVE mca 55230 TRACY BYRD certification for sales of 1 miilion units, with multimillion titles indicated by a numera! following the symbol. © 1997, Billboard/BP!
e — Communications and SoundScan, Inc.
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by Lisa Collins

HAPPY NEW YEAR: The Georgia Mass Choir
helped to close 1996 on a high note as it teamed with
Whitney Houston on “The Preacher’s Wife” sound-
track for the kind of exposure never hefore witnessed
by a gospel choir. Still, the year’s biggest story was
Kirk Franklin—from his marriage in January, to his
second gold record, to his near-fatal accident in
November, to his Stellar triumph in December. And
while 1997 looks just as rosy for Franklin—he will
shoot a TV pilot in Mare i
be increasingly sharing the spotlight this year with a
handful of savvy, multitalented artists like Yolanda
Adams, Fred Hammond, and BeBe Winans, whose
mainstream appeal also appears to be on the upswing.

And while the advent of acts like God’s Property,
Anointed, and Broderick Rice signals a new era in
gospel music, growing sales of those like Dorothy Nor-
wood and the Rev. Clay Evans confirm that gospel
label marketers who’ve targeted the church audience
appear to be making headway. As the church market
opens, so too does greater opportunity for cross-mar-
keting, which had been restrictive in past years. All of
which points to a healthy outlook for 1997.

BACK IN GEAR: All John P. Kee’s talk early last
year about retiring from the gospel music industry
might have been just that: talk. And for that, Kee fans
can be thankful. Indeed, Kee not only is developing and

producing two artists for release later this year

through a production deal with Verity Records, but
he’s scheduled to record another New Life Commu-
nity Choir album next month that is tentatively set for
release in June. It’s not that Kee hasn’t been sincere in
his efforts to build his Charlotte, N.C.-based church,
the New Life Christian Center, but perhaps he real-
izes that his gift for ministry and gospel music can
work together. Kee and wife Felice are awaiting the
birth of their baby, due in March. (While Kee already
has two children, this will be the couple’s first child.)

BRIEFLY: On Saturday (18), the Canton Spirituals
record a live album and video at the Way of the Cross
Church of God in Washington, D.C. The album, which
marks the group’s debut project for Verity, is tenta-
tively slated for release in April . . . Others set to
record new projects this month include Willie Neal
Johnson & the New Gospel Keynotes, who hope to
have a new release out in June, and James Moore, who
will record his next album live Feb. 1 in his hometown
of Pittsburgh. That project is also slated for a summer
release.

Intersound has announced the appointment of the '

Rev. John M. Sussewell as VP of gospel music. He is
pastor of the Upon This Rock Family Church in
Atlanta. He has served as a host for TBN and produc-
er of two Grammy- and Dove-nominated albums for his
wife, Candi Staton. He was CEO of Beracah Records

. Finally, I may have jumped the gun with word of
Marvin Sapp leaving Commissioned. For the record,
his resignation became official Dec. 31, 1996.
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VARIOUS ARTISTS
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by Deborah Fvans Price

LOOKING TO 1997: 1996 was an eventful year in Christ-
ian musie, characterized by sales and acquisitions—among
them, EMI buying ForeFront, Zomba acquiring Reunion,
Gaylord Entertainment purchasing Word—and major
changes in label personnel, such as Darrell Harris vacat-
ing the president’s post at Star Song and Terry Hemmings
opting not to continue as president of Reunion under the new
regime, It was a year marked by upheaval and triumph, as
Jars Of Clay continued to conquer mainstream audiences
and garnered a platinum album, de Talk signed a worldwide
deal with Virgin, and key acts like Steven Curtis Chapman,
Point Of Grace, and 4HIM had strong-selling releases.

Word president Roland Lundy acknowledges that the
industry is undergoing a few growing pains, but says he’s
excited about Word’s new relationship with Gaylord. “I'm
really optimistic about 1997 and about my partnership with
Gaylord,” Lundy says.

Lundy was pleased with fall sales. His optimism is shared
by those on the retail front. In spite of some shake-ups at
the labels, Bob Elder, senior buyer for the Grand Rapids,
Mich.-based Family Bookstores chain, says that their
increasing emphasis on youth-oriented product signals
growth. “Christian contemporary music went through some
paradigm shifts in 1996,” he says, “and some paradigm shat-
ters [sic]. That’s going to pave the way for wider acceptance
of music for youth. We've still got a long way to go, but I think
you'll see some major strides toward that in ’97.”

Elder adds that he hopes to see more new acts breaking
in 1997.

EMI Christian Music Group president/CEO Rill Hearn
agrees. “[|Breaking new acts is| going to be a big priority for

us in 1997, he says. “I think it’s back to fundamentals and
basics in artist development and merchandising. I'm still
very concerned over our industry’s overall inability to break
artists really big on a frequent basis. We aren’t doing enough
as an industry to build the consumer base for Christian
music, and "97 has to see some breakthrough artists. If you
look around the industry—the WOW compilations, the
Christmas compilation | ‘Emmanuel’], the specialty projects
and albums—jyou see the same artists on every one of these
records.”

Many believe that in order to achieve those ends, the
Christian music industry needs to be more aggressive. “We
[need to] get better promotion on a national level,” says Gotee
Records president Joey Elwood. “T think we are really good
at local grass-roots marketing, but on a national promotions
level we are terrible. Hopefully, we will work to secure bet-
ter avenues to promote our product.”

Elwood says there needs to be a shift in emphasis from
distribution to promotion. “We are so distribution-based that
we supply the market and try to create demand to pull those
units out of the store. In the general market, {the labels] cre-
ate the demand and then supply the demand because they
are promotions-based, and that’s how they grow.”

Inregards to the state of affairs at Christian labels, many
will be carrying unfinished business into the new year.
Reunion was still looking for a label chief at press time, and
at another Nashville-based major, rumors of a sale continue
to circulate. Platinum recently announced a reorganization
after purchasing Intersound.

Late in 1996, EMI Christian Music Group underwent a
major restructuring. Hearn predicts “continued consolida-
tion” in 1997. “I think the industry hasn’t finished its grand
re-structuring scheme, whatever that is,” he says. “The
industry is still trying to figure out exactly what’s the best
way for it to operate for it to be effective in the 21st centu-
ry. For EMI Christian Music Group, ‘Focus, focus, focus’ is
our 1997 theme.”

Despite the challenges facing the Christian music indus-
try, an undercurrent of cautious optimism prevails. “Overall,
1 think we are in a good position, but I think we have to focus
and come together as an industry and decide what we want
to do and what we want to be,” Elwood says. “I want to be
optimistic, and I think there is growth in our industry.”
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| Classical
KEEPING
SCORE

by Hewdi Waleson

A SUNNY SPOT: Tired of winter yet? How about a week
(Jan. 19-25) in Miami Beach, Fla., where Michael Tilson
Thomas and his New World Symphony (NWS) are hosting
“Jazz In The Classics—An In-Context Event.” The festival
is billed as a “multimedia presentation” incorporating two
orchestral concerts (the unsurprising repertoire includes
Gershwin’s “Rhapsody In Blue,” Stravinsky’s “Ehony Con-
certo,” and music by Bernstein, Milhaud, George Antheil,

: John Adams, and David Rak-
son), a chamber concert, and
a “Musical Xchange,” aka
musical “informances” by
NWS musicians.

After the festival, the
orchestra will record a disc of
orchestral music from the
event for RCA Red Seal. This
will be the second festival-
A =t recording combination deal for
these forces: RCA made its first NWS/Tilson Thomas
recording, “Alma Brasiliera,” after a Villa-Lobos festival in
January 1996; it will be out Tuesday (14).

The “Jazz In The Classics” event was created with sup-
port from the John S. And James L. Knight Foundation’s
“Magic Of Music” initiative, which challenges orchestras to
intensify their audiences’ experience of symphonic music.
The festival will thus include on-stage commentary and
musical demonstrations, plus art exhibits, lectures, and dis-
plays. The Lincoln Theater lobby is to be transformed into

a three-dimensional scene bringing American jazz styles of
the '20s, '30s, and ’40s to life, with a “Swing Era” street
dance to be held outside the theater following the Jan. 25
concert.

BI RTHDAY GREETINGS: Some major composer anniver-
saries occur this year, including Schubert’s 200th birthday,
and Vox appears to be the first with celebrations. This
month, the label puts out five new Vox Boxes of Schubert’s
music. One (three CDs) includes the six Latin Masses and
the Deutsche Messe, featuring Martin Behrmann, the
Spandauer Kantorei, and Berlin’s Bach Collegium. Three
more Vox Boxes (two CDs each) have the complete piano
sonatas, performed by Walter Klein. The fifth presents an
assortment of chamber music performed by Gyorgy Pauk,
Peter Frankl, Susanne Lautenbacher, and others.

Vox is making a special offer with the release: Any con-
sumer who buys four of the five new boxes can receive
another Schubert Vox Box free by returning the reply card
in the package. The offer is good for the new boxes or the
five older ones, which include piano music performed by
Frankl, chamber music for piano and strings, string quar-
tets, and two boxes of orchestral works. These last stretch
the point a bit, as they are coupled with music by Strauss,
Mabhler, and Mendelssohn.

TANGO ON TOP: Astor Piazzolla’s music continues to
capture new fans, and the newest addition to his recorded
canon is a disc of two-piano arrangements created by Pablo
Ziegler, who spent 10 yeats as the pianist in Piazzolla’s quin-
tet. Ziegler has teamed up with the classical pianist
Emanuel Ax; their lively “Los Tangueros” (Sony Classi-
cal) comes out Tuesday (14), with the two artists also play-
ing a concert at New York’s Knitting Factory on that date.
The repertoire was certainly a switch for Ax. “Pablo had
to coach me on the rhythmic side,” he says. “It’s a matter of
feeling things not as phrase-directed. In classical music, you
have three elements that control you during a perfor-
(Continued on next page)
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Jegy
BLUE
NOTES

by Jim Macnie

ECHO: You asked for concept, here’s concept. The Blue Note Cover Series is
set to issue its first three titles March 11. Though the titles are not reissues, the
music contained on each should be well known to those listeners in their late 30s
and early 40s. Guitarist Fareed Haque’s “Deja Vu,” saxophonist Everette
Harp’s “What’s Going On,” and the Charlie Hunter Quartet’s “Natty Dread”
offer modern takes on classic pop albums from the early "70s.

It’s a move partially geared to seduce those listeners whose dedication to, or
knowledge of, jazz is marginal—the familiarity of the iconic pop material being
an extra nudge for the buyer: I bet it works.

The tone of the discs varies, of course. Harp’s smooth horn style glides around
Marvin Gaye’s soul opus with a quiet storm romantic streak. Haque’s update
of Crosby, Stills, Nash & Young’s So Cal testament flits through all sorts of
sounds. And Hunter’s virtuosity dominates his take on Bob Marley’s tuneful
skanking. The inherent tinge of novelty should bust open some radio space for
the titles.

By the by, Haque’s update is not the first time that an improviser has inter-
preted Crosby, Stills & Nash: Miles Davis made a bittersweet flame burn
through “Guinevere” on “Circle In The Round.”

Blue Note saw another of its artists, Cassandra Wilson, achieve an unex-
pected breakthrough with a similar inspiration. Also resonant is a recent pre-
cursor of the Cover Series: “Strawberry Fields,” produced by Bob Belden for
the Japanese market, is a various-artists update of Fab Four nuggets out in the
U.S. on Blue Note.

Another parallel marketing idea from the label is “Blue Note Plays Sinatra,”
a well-programmed various-artists hodgepodge that streeted in the spring. To
a degree, it was retail welcome mat for the label’s first big title of '97, Joe
Lovano’s sure-to-be-discussed “Celebrating Sinatra,” out Jan. 19. While we're
on the subject, Will Friedwald’s hio of the Hoboken, N.J., homehoy, “Sinatra:
The Art Of The Song,” hit the racks in late December via Seribner.

RIP: Ronnie Scott, the British nightclub owner and musician, died at home
Dec. 23, at the age of 69. An inquest regarding the cause of death was opened
and adjourned to a full hearing scheduled for Feb. 7. Scott was born in 1927
and began his professional career in his teens. By 1944 he was part of trumpeter
Johnny Claes’ group.

During this time, he also had many gigs entertaining patrons aboard trans-
Atlantic ocean liners. The Queen Mary took him to New York during one such
Job, and there he was swept away by the virtuosic bop sound of Charlie Park-
er and Dizzy Gillespie. Back in Britain during the early ’50s, he helmed an
ensemble called the Jazz Couriers, sharing leadership duties with tenor sax-
ist Tubby Hayes.

His famous nightelub, Ronnie Seott’s, opened in 1959. Over the ensuing

taining itself during myriad changes in the jazz sound and scene. From then
on, his international persona was due as much to the club as it was to his musi-
cianship, but even in the modern era Scott worked with superb improvisers
such as trumpeter Kenny Wheeler, saxophonist John Surman, and drummer
Tony Oxley.

With a sound that was molded from influential tenor players, especially
Zoot Sims, the so-called “grand old man of British jazz” played throughout
the '80s and early '90s. A year ago, a gum disease caused the extraction of all
his teeth, and his saxophone work was halted. With the fitting of a plate, Scott
recently was playing again. He was scheduled to appear at the club on Christ-
mas Eve.

decades it became London’s equivalent of New York’s Village Vanguard, sus- |
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STEVIE RAY VAUGHAN & DOUBLE TROUBLE
22 weeks at No. 1
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EPIC 66217*

3|12 GOOD LOVE! JOHNNIE TAYLOR

MALACO 7480

A TRIBUTE TO STEVIE RAY VAUGHAN VARIOUS ARTISTS
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LIVE! THE REAL DEAL BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND)

1338 SILVERTONE 41543/JIVE BB
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VARIOUS ARTISTS

ESSENTIAL BLUES 2
12 5] 18 HOUSE OF BLUES 161183
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RE-ENTRY POINTBLANK 40107/VIRGIN
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| BLUNTAVP 1461~/TVT ﬂ_E 10 weeks at No. 1
2 f 3178 BOOMBASTIC A SHAGGY
VIRGIN 40158~ mm
3 2719 STRICTLY THE BEST SEVENTEEN VARIOUS ARTISTS
- VP 1489*
4 118 NATURAL MYSTIC BOB MARLEY & THE WAILERS
TUFF GONG 524103*/ISLAND
@ 121 2 JOYRIDE VARIOUS ARTISTS
VP 3103*
6 7 {2 MAN WITH THE FUN MAXI PRIEST
VIRGIN 41612
7 619 STRICTLY THE BEST EIGHTEEN VARIOUS ARTISTS
VP 1490*
MAESTRO BEENIE MAN
10| 3 | veiage-
@ 11132 REGGAE GOLD 1996 VARIOUS ARTISTS
VP 1479*
10 | 9 |60 THE BEST OF-VOLUME ONE uB40
VIRGIN 41009
11 5|3 SOUL ALMIGHTY- THE FORMATIVE YEARS VOL. 1 BOB MARLEY
JAD 1001
12 | 18|77 ‘TIL SHILOH BUJU BANTON
LOOSE CANNON 524119*/ISLAND
13 | 13|61 THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
14 | 8|3 FIRE ON THE MOUNTAIN VARIOUS ARTISTS
| POW WOW 7462
15 | 15| 21 LOVE FROM A DISTANCE BERES HAMMOND
VP 1480*

TOP WORLD MUSIC ALBUMS.

* & NO.1 & &

1 | 30 | RIVERDANCE BILL WHELAN
CELTIC HEARTBEAT 82816/AG [H 4 weeks at No. 1
THE BEST OF THE GIPSY KINGS @ GIPSY KINGS

NONESUCH 79358/AG

2113 CELTIC CHRISTMAS Il VARIOUS ARTISTS

WINDHAM HILL 11192

6112 RED HOT + RIO VARIOUS ARTISTS

ANTILLES 533183/VERVE

KEEPING SCORE

(Continued from preceding page)

mance—harmony, melody, and rhythm.
Very often we pianists think melodical-
ly and harmonically, so we go to the top
of the phrase and then come down, and
sometimes we give short shrift to the
heartbeat underneath. In music like
Piazzolla’s, you need to think there’s a
percussion section going all the time
under your phrasing.”

Meanwhile, Gidon Kremer’s “Hom-
mage A Piazzolla” (Nonesuch) has
achieved pop sules levels in Germany,
Austria, and Japan. A November Euro-
pean tour by Kremer and his tango
group resulted in sold-out concerts; in
December, the ensemble began record-
ing a second volume of Piazzolla, joined
by singer Milva and Brazilian guitarists

Sergio and Odair Assad. Later in 1997,
through an agreement with American
Clave Records, Nonesuch will release
the three recordings that Piazzolla
made for the label from 1986-88: “Zero
Tango Hour,” “La Camorra,” and “The
Rough Dancer And The Cyclical Night
(Tango Apasionado).” The first two
recordings feature Piazzolla’s quintet.

END NOTE: Robert Mann, who
founded the Juilliard String Quartet
in 1946 and currently serves as its first
violinist, will retire from the group at
the end of the 1996-97 season. He will
be succeeded in the first chair by the
quartet’s second violinist, Joel
Smirnoff.

SANTIAGO THE CHIEFTAINS

RCA VICTOR 68602

WORLD CHRISTMAS
METRO BLUE 36928/CAPITOL

VARIOUS ARTISTS

10| 22 SPIRITCHASER DEAD CAN DANCE

4AD 46230/WARNER BROS.

g | 43 | TIERRA GITANA GIPSY KINGS
NONESUCH 79399/AG
RE-ENTRY| THE BROTHERS MCMULLEN SOUNDTRACK

ARISTA 18803

g | ACELTIC HEARTBEAT CHRISTMAS VARIOUS ARTISTS

CELTIC HEARTBEAT 82929%AG

CELTIC SPIRIT VARIOUS ARTISTS

NARADA 63929

GREEN LINNET RECORDS THE TWENTIETH ANNIVERSARY COLLECTION
GREEN LINNET 106

VARIOUS ARTISTS

THE LONG BLACK VEIL ®
RCA VICTOR 62702

THE CHIEFTAINS

jealous john e hooker

HES (AST RELEASE HESDRE K8 5DED $UBUM
THE HERLER, JEALOUS necpvse v WG, Her
Awagg o8
Hesr Taanmann Bioes Auun,

s HOBGRY BUT YOU purcrnss & S7B18 r nswe
AGLLAIMED PAINTBLARK SSLEASES.

“fimte Bosuing 1§ 4 SURIRR TALBE 2 A CLASS 952
415 YHIS IS 15 & WASTIRPICE Bf BARRING
West Goast Buoes Brvew

Rav Rosers RHYTHM & GROBYE

“EANKNY CUITARISTS DARBLE I SUIDE GRUTAR, BUT VA
NOMBLE §F MEDIRN MASTERS CAN PRASAALY 8 SOWNTE B¥
okt wano— Ray ROGERS 1S SORELY ORE OF THim.~
Guman Puavi

RE-ENTRY CESARIA EVORA CESARIA EVORA

VARIOUS ARTISTS

NONESUCH 79379/AG
15 |15 ‘ 29

CELTIC TREASURE- THE LEGACY OF TURLOUGH O'CAROLAN

NARADA 63925
(O Aibums wth the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units; A RIAA certification for sales of 1 million units with each additional milion indicated by a numeral follawing the symbal. All
albums available on cassette and CD. *Asterisk indicates vinyl available. [ indicates past and present Heatseekers titles ©
1997, Billboard/BPI Communications and SoundScan, Inc

acintlank ===

©1997 Virgin Records America, Inc
http;//www.virginrecordls.com
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What Does It Take To Break A Hit?

RADIO VS. RETAIL: A little more
than a year ago, I wrote about the lack
of new talent breaking in the U.S. Lati-
no market. Well, lo and behold, domes-
tic Latino labels, most of which always
seem to think radio is the most imme-
diate link to big record sales, did a
bang-up job of securing airplay for a
host of new acts. Convincing proof is
found in one statistic: 16 of the 40 titles
that appear on this issue’s Hot Latin
Tracks chart are by new artists. In
1996, 37 artists made their debut on
Hot Latin Tracks.

But for all of their prowess at pro-
moting new acts at radio, the domestic
labels were less efficient at retail last
year. Of the aforementioned 37 new
acts, a mere 13 hit The Billboard Latin
50 retail chart. Only two of those 13
artists—Sony Discos’ Colombian pop
upstart Shakira and PolyGram Lati-
no's muy caliente nortena act Grupo
Limite—were consistent top 10 chart
performers on The Billboard Latin 50.

In fairness, one new artist whose
product debuted late in 1995 on The
Billboard Latin 50—Fonovisa’s fast-ris-
ing pop balladeer Enrique Iglesias —
also should be noted as a newcomer who
has proven staying power in the upper
echelons of The Billboard Latin 50.

But the bottom line, as has often
been stated before in this column, is
that the relationship between radio air-
play and retail sales in the U.S. Latino
market is muddy, at best. The one
shred of commonality shared by the
trio of hot new stars was that their
maiden albums contained a leadoff sin-
gle that was a monster hit. Even less
prosperous—but still successful-—
newcomers such as EMI Latin’s
Bobby Pulido, Jennifer y Los Jetz,
and Los Mismos saw album sales
greatly amplified by out-of-the-box hit
singles.

For the overall U.S. Latino market
there are precious (and conflicting) few
clues regarding radio’s impact at retail.
For instance, only 11 of Fonovisa’s 47
acts that entered the Hot Latin Tracks
chart in 1996 also charted on The Bill-
board Latin 50. By contrast, 16 of
Sony’s 23 artists that hit Hot Latin
Tracks also reached The Billboard
Latin 50. Nonetheless, Fonovisa fin-
ished fourth in the 1996 Top Billboard
Latin 50 Labels category, ahead of
Sony, which was sixth.

{ﬂw
Notas

by John Lannert

Some retail folk in the U.S. Latin
industry have long said that if the
domestic Latino labels expended as
much energy with their retail accounts
as they do with radio PDs, then they
could realize more bang for their radio
investments. David Massry, president
of 18-store Ritmo Latino, the largest
independent Latino retailer in the U.S,,
was not among the retailers comment-
ing about the labels’ relationship with
retail chains. But he points out that
after Fonovisa embarked on an exten-
sive retail campaign with his chain sev-
eral weeks back for Iglesias’ self-titled
disc, the artist’s album sales took off.

Indeed, according to SoundScan,
sales of “Enrique Iglesias” rose 13%
during the week after Christmas, when
its retail thrust was in full swing. By
comparison, when “Trapecista” became
Iglesias’ record-setting fifth No. 1 sin-
gle Dec. 7, sales of “Enrique Iglesias”
actually declined 8%.

It often has been said by many Lati-
no record exees that most albums need
to yield four or five singles before activ-
ity heats up at retail. It helps even
more, they have said, if the actis a
strong concert attraction.

Evidence, though scarcely scientific,
suggests otherwise. Neither Shakira
nor Grupo Limite yielded a bevy of hit
singles from their debuts. And neither
Shakira nor Iglesias has yet launched
concert tours. Excluding crossover
stars such as Julio Iglesias, Gloria
Estefan, and the Gipsy Kings, it
seems an enduring hit album in the
Latino market need only possess a
blockbuster radio single, along with a
vigorous retail initiative.

In the future, Latino imprints might
find retail even more important than
radio, especially if Latino radio PDs
adopt a time-honored habit of Anglo
PDs: The latter will not add a single
until its album is moving units at the
stores.

GETTING CAUGHT UP: BMG has

DISTRIBUTORS,

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN

INC.

MUSICA LATINA
EN EL MUNDO
SIN DUDA,
SIMPLEMENTE LA MEJOR!

Discos. Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miomi, FL 33144 * Local: (305) 262-7711 » Fax: (305) 261-6143

signed Argentina rock act Los Fabu-
losos Cadillacs . . . England’s white-
hot pop vocal act Boyzone has cut a
solid English-language version of
Enrique Iglesias’ smash single “Expe-
riencia Religiosa” that will be included
on the upcoming Latin American
release of its latest album, “A Difterent
Zone” (Polydor). Titled “Mystical
Experience,” the ballad was suggested
to the group by Manolo Diaz, presi-
dent of PolyGram Latin America . . .
Group W Satellite Communications has
named Loreyne Alicia marketing
director of Latin America. She previ-
ously was regional marketing director
of American International Group . . .
Sony Discos’ Tejano act Fama is look-
ing for a drummer to replace Rubén
Enriquez. Call 713-674-9774 . . . Dave
Massry, president of Latino indie retail
chain Ritmo Latino, is seeking region-
al managers for both the East Coast
and West Coast. Call 908-922-1141 . ..
Talented mariachi songstress Ixya
Herrera is in the studio cutting an
English-language record that is being
produced by Linda Ronstadt.

DON’T CRY FOR JULIO: Despite
critical slags from many of Argentina’s
tango mavens, Julio Iglesias’ “Tango”
(Columbia) was the top seller in Novem-
ber in that country, according to
Argentina’s recording trade group
CAPIF.

Following are the top 10 sellers in
November. Please note that this listing
is based on record company shipiment
figures, not retail sales.

1. “Tango,” Julio Iglesias (Sony).

2. “Luna Nueva,” Diego Torres
(BMG).

3. “Quién?,” Riquelme (EMI).

4. “Hasta Luego,” Los Rodriguez
(Warner).

5. “Say No More,”
(Sony).

6. “Baladas En Espafo,” Roxette
(EMD).

7. “Despedazado Por Mil Parte,” La
Renga (PolyGram).

8. “Nada Es Igual . ..
(Warner).

9. “Xuxa Dance,” Xuxa (PolyGram).

10. “Jagged Little Pill,” Alanis
Morissette (Warner).

Charly Garcia

,” Luis Miguel

M ICKY’S LUCKY 7: Warner Mex-
ico’s Luis Miguel continues to mine
platinum in Argentina, according to
CAPIF. His 1996 release “Nada Es
Igual . . .” has been certified seven
times platinum in November, while his
1995 double-CD live disc, “El Concier-
0,” has been certified triple plat-
inuni.

Following are the rest of the Novem-
ber certifications issued by CAPIF.
Gold discs are awarded for album ship-
ments of 30,000 units; platinum albums
are for shipments of 60,000.

PLATINUM

“Nada Es Igual .. .” (seven times
platinum), Luis Miguel (Warner).

“La Carretera” (five times platinum),
Julio Iglesias (Sony).

“El Concierto” (triple platinum),
Luis Miguel (Warner).

“Pavarotti & Friends For War
Child,” various artists (PolyGram).

“Si El Norte Fuera El Sur,” Ricar-
do Arjona (Sony).

“Luna Nueva,” Diego Torres (BMG).

(Continued on next page)
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nid
Broadcast Data Systems
r / / /4
COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST |
= BATA SYSTEMS' RADIO TRACK SERVICE. 98 LATIN MUSIC STATIONS ARE ELEC
oo le |8 TRONICALLY MONITORED 24 HOURS A DAY, 7 GAYS A WEEK
24| 2| 3g| €5 | ARTIST TITLE
2| 32| 2] 25| LABELDISTRBUTING LABEL PRODUCER (SONGWRITER)
*x *NO. Txx*x
@ 1 2 7 MARCO ANTONIO SOLIS ASI COMO TE CONOCI
FONOVI 2 weeks at No. 1 M.A.SOLIS {M.A.SOLIS)
@ 2 1 10 ENRIQUE IGLESIAS & TRAPECISTA
| FONOV R.PEREZ-BOTIA (R.PEREZ-BOTLIA
3 3 | 3| 0] Los TIGRES DEL NORTE & NO PUDE ENAVIORARME MAS
FONOVISA E.HERNANDEZ (TBELLO
4 | 4 | 4 | 11 | MICHAEL SALGADO PALOMITA BLANCA
JOEY . " JSLOPEZ (VALENZ) |
@ 7 5 4 JOE LUCIANO L J EL BAILE DE LA BOTELLA
FONOVISA J TARODO. 1. ALVAREZ (E SACRAMENTO, WILLYS)
®! ¢ | 15| s | GrRUPOMOIADO PIENSA EN M1 |
FONOVISA LLOZANO (D.MAH0,Z. RIBEIRO M.SOARES
D[ s | 7] o | Losmsmos NI COMO AMIGOS
EMI LATIN LOS MISMOS (M.E.CASTRO
8 | 5 | o | 15 | GRUPOLIMITE EL PRINCIPE
POLYGRAM LATINO JCARRILLO (ALAZAN)
@ 8 q 5 GRUPO MANIA LINDA EH
- ) SONY H.SERRANO (E.CRESPO
GILBERTO SANTA ROSA NO QUIERO NA' REGALA'Q
16| 16 | 7 | sony 1.LUGO,G.SANTA ROSA (PVASQUEZ)
SELENA ® SIEMPRE HAGE FRIO
2] 8 | 15 | Bitamn J.HERNANDEZ,Q PRODUCTIONS (C.SANCHEZ)
13 14 5 LAURA PAUSINI & LAS COSAS QUE VIVES
WEA LATINA ACERRUTL.D.PARISINI (CHEOPE,G.CARELLA.GDES,G DESTEFANI
13 1 13 14 ANA BARBARA & YA NO TE CREQO NADA
FONOVISA J.AVENDANO LUHRS (M.E.CASTRO)
14 17 E PACO BARRON Y SUS NORTENOS CLAN POTPOURRI DE QUIQUE
| DISVEMI LATIN OT LISTED (EIGLESIAS.R. MORALES .C.GARCIA ALONSO
EDNITA NAZARIO & LLOVIENDO FLORES
19 | 12| 6 EMILATIN E.NAZARIOK.C PORTER (R BARRERAS)
* % % AIRPOWER * * %
LOS ANGELES AZULES COMO TE VOY A OLVIDAR
18| 23| 4 | Gswewiiam NOT LISTED (J.MEJA AVANTE)
LUIS MIGUEL ® COMO ES POSIBLE QUE A MI LADO |
1 | 10 | 10 | yeaUariia LMIGUEL K CIBRIAN {LMIGUELA.ASENSI,K.CIBRIAN
DANIELA ROMO & MATAME
7] 381 4 | ronovsa D.VAONA (D.ROMO,DIVAONA
23 27 5 BANDA EL RECODO COSTUMBRES
FONOVISA G.LIZARRAGA (1.GABRIEL)
KARIS ESA NENA NO ME QUIERE
5 | 3115 | comso NOT LISTED (NOT LISTED)
21 10| 1L g | BRONCO EL GOLPE TRAIDOR
1 FONOVISA BRONCO.M A.SANCHEZ (R LOPEZ GARZA) _
@ 21 2] 16 LOS TEMERARIOQOS & CUANDO FUISTE MIA
FONOVISA AANGEL ALBA (A ANGEL ALBA
@ 2 37 1 LOS REHENES SECRETOS QUE NO SE CUENTAN |
FONOVISA JTORRES,S5.GUZMAN (J.TORRES.S.GUZMAN) |
3 36 2 RICARDO ARJONA REPUTACION |
p SONY RARJONA (RARJONA
GRUPO BRYNDIS POR ESTAR PENSANDO EN T1
2132 1 9 | pigwemiLATIN L_RCHAVEZ (M.POSADAS)
BOBBY PULIDO SE MURIO DE AMOR
33135 | 3 | eulianw E.ELIZONDO (H.RAMON)
27| 20 | 19 | 8 | NOEMY MENTIRAS
FONOVISA J.CAVAZOS,F.ZUNIGA (L.FATAELLO,D.ROMO)
29 29 3 BANDA MACHOS SE LO DEJO A DIOS
FONOVISA 8.LOMEL (G.CARDENAS)
27 24 4 ALEJANDRO FERNANDEZ MONO NEGRO
SONY PRAMIREZ (M.MONTERROSAS)
. CRISTIAN ESPERANDOTE
812 | 13 FONQVISA D.FREJBERG (A.B.QUINTANILLA IR VELA) |
3 % % 4 PEDRO FERNANDEZ DESEOQS Y DELIRIOS (CORAZON) |
POLYGRAM LATING  H.PATRON (L.BARBOSA.A L RUBENS ALARCON,G CARBALLO) |
@ 32 39 4 1.OS ACOSTA CONTRA EL DRAGON
DISAEM! LATIN S ACOSTA (RACOSTA,E.ACOSTA,A.LOPEZ)
JULIO IGLESIAS ¢ TANGO
RE-ENTRY | 2 | o0 UMBIASONY  AuviCCumEOOMI0E STOSDCEND, CHAReNBO O 41000 P0NTORS AAONG ) l
36 E SHAKIRA ANTOLOGIA
SONY L.EOCHOA,5.MEBARAK (S.MEBARAK,L.F OCHOA
@ NEW ) 1 LOS TUCANES DE TIJUANA LA CHONA
EMI LATIN NOT LISTED (M.QUINTERQ LARA)
36 30 28 4 LETTY GUVAL TE AMARE A ESCONDIDAS
FONOVISA LETTY GUVAL Y EXPRESSO (R BELLESTER)
GRUPO TENTACIO SOLO UN SUENO
NEWD L | LOnaFonovisa A.DE LUNA (J.CLANTON)
SPARX < EL CORRIDO DE JUANITO
RE-ENTRY 5 | Fonovisa TMORRIE (TMORRIE
JESSICA NECESITO UNA PERSONA
NEWD | | | 555 M.CORREA (H.JIMENEZ)
MANNY MANUEL EN ESTE MOMENTO
RE-ENTRY | 3 | \rpengazormm R CAMILO,J QUEROL (M.ECHEVARRIA)
bOP ROPICAL/SALSA REGIO
28 STATIONS 17 STATIONS 55 STATIONS
[ 1 LAURA PAUSINI wex LATINA 1 GRUPO MANIA SONY 1 MARCO ANTONIO SOLIS
LAS COSAS QUE VIVES LINDA EH FONOVISA  ASI COMO TE..

LINDA EH

2 EDNITA NAZARIO EMI LATIN
LLOVIENDO FLORES

3 ENRIQUE IGLESIAS FONO-
visa TRAPECISTA

4 RICARDO ARJONA soNY

REPUTACION ESA NENA NO ME QUIERE PIENSA EN M!
5 SHAKIRA SONY 5 TITO ROJAS M.P 5 LOS MISMOS EMI LATIN
ANTOLOGIA AMIGO NI COMO AMIGOS

6 GRUPO MANIA SONY
7 EROS RAMAZZOTTI

2 LOS TIGRES DEL NORTE
FONOVISA NO PUDE.

3 MICHAEL SALGADO joey
PALOMITA BLANCA

4 GRUPO MOJADO FONOVISA

2 GILBERTO SANTA ROSA
SONY NO QUIERO NA'.

3 JERRY RIVERA SONY
UNA Y MIL VECES

4 KARIS COMBO

6 GRUPO LIMITE POLYGRAM
LATING EL PRINCIPE
7 JOE LUCIANO FONOVISA

6 JOHNNY RIVERA RMM
DAME LA OPORTUNIDAD
7 REY RUIZ sony

ARISTABMG LA AURORA
8 KARIS comBO
ESA NENA NO ME QUIERE
9 CRISTIAN FONOVISA
ESPERANDOTE
10 GILBERTO SANTA ROSA
SONY NO QUIERO NA
11 LUIS MIGUEL WEA LATINA

COMO ES POSIBLE QUE A...

12 FRANCO DE VITA SONY
S QUIERES DECIR ADIOS
13 JULIO IGLESIAS
COLUMBIA/SONY  TANGO
14 MANNY MANUEL MERENGA-

20/RMM  EN ESTE MOMENTO

15 JESSICA ARIOLABMG
NECISITO UNA PERSONA

ESO DIGO YO
8 FRANKIE RUIZ POLYGRAM
RODVEN (I CAN'T GET NO)..
9 JESSICA ARIOLA/BMG
NECISITO UNA PERSONA
10 MANNY MANUEL MERENGA,
ZO/RMM  EN ESTE MOMENTO
11 ALEX D'CASTRO POLYGRAM
RODVEN UN TENOR PARA...
12 LOS SABROSOS DEL
MERENGUE M.P LA,
13 LUIS DAMON WEA LATINA
ME NIEGO A ESTAR SOLO
14 LA MAKINA J&N/EMI LATIN
GOZANDO HASTA. ..
15 SERGIO VARGAS
BARCO'S/BMG Nt TU N} YO

EL BAILE DE LA BOTELLA
8 PACO BARRON Y SUS NORTENOS
CLAN DISAEMI LATIN POTPOURRL.
9 SELENA EMI LATIN
SIEMPRE HACE FRIO
10 BANDA EL RECODO FONO-
viISA COSTUMBRES
11 ENRIQUE IGLESIAS FONO-
visa TRAPECISTA
12 LOS ANGELES AZULES
DISAVEMI LATIN COMO TE
13 ANA BARBARA FONOVISA
YA NO TE CREO NADA
14 BRONCO FONOVISA
EL GOLPE TRAIDOR
15 BOBBY PULIDO EMI LATIN
SE MURIO DE AMOR

(T Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a bullet, even if it registers an increase In detections. Airpower awarded to those records which attai

700 detections for the first time. !f two records are tied in number of \?%/s the record being
below the top 20 are removed from the chart after 26 weeks. © 199

played on more stations is placed first. Records

lboard/BP) Commumcahons Inc.
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Billboard's
1997 International
Buyer's Guide

$125

THE WORLOWIDE
RESERINCS SOURCE FOR:

ARCOAD LABSLS.
Mowl VIOl COMPANMS
ALDIO BOOK SURLISNIRS
FUSIC SUSLIBKERS
wHOLSSALIRS
ACCRSSORY MANUSACTURIRS
PACK ACING AND LASELING
Raw HATERLALS
INTERTAINMENT ATTORNEYS
€0 nEPUCATORS

PLANTS Ao SIRVICES

Over 50

countries

More than

16,000 listings meeeee= fisted

BUYER'S CUIDE 199

If you're interested in joining those well-connected folks who do the
big deals, make the big money, and have the big fun in the music
and video business, we suggest that you order your own copy of
Billboard's 1997 International Buyer's Guide before this year's press
run is completely sold out.

IBG"97 brings you record labels, music publishers, wholesalers
and distributors, manufacturers, service and supply companies,
home video companies, public relations firms, schools, entertain-
ment attorneys, tape duplicators, compact disc plants, and an
audio books section that has been doubled in size. Plus, you'll
find more than 50 pages of informative ads, and an entire section
of manufacturing specilication charts on blank tape.

With IBG '97, you will be able to:

B Reach record buyers worldwide at retail and distributors,
importers/exporters.

M Find the telephone number, fax or E-Mail number of companies
throughout the world.

B Get specifications on blank media inclusive of blank tape and diskettes.

B Find manufacturers of jewel boxes and other service and supply
organizations.

M Locate a publisher who may have interest in your catalog and/or specific
copyright.

This is the kind of information that can put you at the top of the
industry. And, best of all, it costs just $125 (plus shipping/han-
dling), which is practically nothing when compared to the stag-
gering cost of gathering this information on your own--particular-
ly when you consider that the guide is constantly being updated
by our research teams in both the U.S. and Europe.

FOR FASTEST SERVICE CALL
(800) 344-7119. In NJ (908) 363-4156.

Or send check/money order for $125 plus $5 S&H ($12 for interna-
tional orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ,
PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only.
All sales are final.
BDBG3126

NOTAS

(Continued from preceding page)

GOLD

“Ballbreaker,” AC/DC (Warner).

“Quién?,” Riguelme (EMI).

“Aspen 102.3/Clasicos,” various
artists (Warner).

“20 Grandes Exitos,” Jorge Cafrune
(Sony).

“Fiesta De Boi Bumba,” Carrapicho
(BMG).

“Luna Nueva,” Diego Torres (BMG).

CORRECTION: Due to a production
error, two titles in CAPII"’s October
awards list that appeared in the Dec. 7,
1996, issue appeared with incorrect
labels. The correct labels for Aero-
smith’s double-platinum album “Big
Ones” and Nirvana’s gold album “In
Utero” should have read BMG/MCA.

CHART NOTES: The holiday season
has finally come to an end for titles on
The Billboard Latin 50, especially Julio
Iglesias’ No. 1 album “Tango” (Colum-
bia/Sony). In the past two weeks, sales
of “Tango,” which still holds a com{ort-
able lead over Selena’s No. 2 entry,
“Siempre Selena” (EMI Latin), have
cratered more than 80%.

One note: Changes to Billboard’s cri-
teria for its catalog charts have result-
ed in changes to The Billboard Latin 50
(see story, page 3). You may have
noticed that certain albums on that
chart, such as Gloria Estefan’s “Mi
Tierra” (Epic/Sony) and Selena’s
“Amor Prohibido” (EMI Latin), no
longer appear there. These titles now
make up a new Latin catalog retail
chart that will not be published in Bill-
board, but it will be available to sub-
scribers of the Billboard Information
Network.

There is little change at radio, with
Marco Antonio Solis’ “Asi Como Te
Conoc{” (Fonovisa) now topping both
Hot Latin Tracks and the regional
Mexican chart.

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
34 ANTOLOGIA (Sony Discos, ASCAP)

1 ASI COMO TE CONOCI (Crisma, SESAC)
17 COMO ES POSIBLE QUE A MI LADO (Copyright
Controt)
16 COMO TE VOY A OLVIDAR (Copyright Control)
32 CONTRA EL DRAGON (Copyright Control}
19 COSTUMBRES (BMG Songs, ASCAP)
22 CUANDO FUISTE MIA (ADG, SESAC)
31 DESEOS Y DELIRIOS (CORAZON) (Copyright Control)
5 EL BAILE DE LA BOTELLA (NA BOQUINHA DA GAR-
RAFA) (Copyright Control)
38 EL CORRIDO DE JUANITO (Striking, BMI)
21 EL GOLPE TRAIDOR (BMG Songs, ASCAP)
8 EL PRINCIPE (Sony Music, ASCAP)
40 EN ESTE MOMENTO (Copyright Control)
20 ESA NENA NO ME QUIERE (Copyright Controt)
30 ESPERANDOTE (Phat Kat, BMI/Lone Iguana, BMI/EM}
Blackwood, BMI)
35 LA CHONA {(Copyright Controf)
12 LAS COSAS QUE VIVES (Copyright Control)
9 LINDA EH (Sony Discos, ASCAP)
15 LLOVIENDO FLORES (Copyright Controi)
18 MATAME (Fonomusic, SESAC)
27 MENTIRAS (Colgems-EMI, ASCAP)
29  MONO NEGRO (Copyright Control)
39 NECESITO UNA PERSONA (Copyright Control)
7 NI COMO AMIGOS (Copyright Control)
3 NO PUDE ENAMORARME MAS (TN Ediciones, BMI)
10 NO QUIERQ NA" REGALA'O (Morro, BMI)
4 PALOMITA BLANCA (Zomba Golden Sands, ASCAP)
6 PIENSA EN MI (Copyright Control}
25 POR ESTAR PENSANDO EN T (Edimonsa, ASCAP)
14 POTPOURRI DE QUIQUE (Unimusica, ASCAP/Fono-
music, SESAC)
24 REPUTACION (Sony Discos, ASCAP)
23 SECRETOS QUE NO SE CUENTAN (Edimonsa, ASCAP)
28 SE LO DEJO A DIOS (Jam, BMI)
26 SE MURIO DE AMOR (Copyright Controi)
11 SIEMPRE HACE FRIO (Peermusic, BMI)
37 SOLO UN SUENO (JUST A DREAM) (Embassy, BMI)
33 TANGO (Copyright Control)
36 TE AMARE A ESCONDIDAS (Copyright Control)
2 TRAPECISTA (Fonomusic, SESAC)
13 YA NO TE CREQ NADA (Fonomusic, SESAC)
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1 1 7 JULIO IGLESIAS COLUMBIA 67899/SONY 7 weeks at No. 1 TANGO
2 2 9 SELENA EMi LATIN 53585 SIEMPRE SELENA

| 3 | 3 [ % | LOSDELRIO awoin37ss7BmG MACARENA NON STOP_|
@ 5 62 ENRIQUE IGLESIAS A FONOVISA 0506 ENRIQUE IGLESIAS
5 4 93 GIPSY KINGS @ NONESUCH 79358/AG THE BEST OF THE GIPSY KINGS
6 6 21 VLUIS MIGUEL @ WEA LATINA 15947 NADA ES IGUAL..
1 8 44 SHAKIRA sonY 81795 PIES DESCALZOS

8 | 7 | 79 | VARIOUS ARTISTS RioLA 31388/BMG MACARENA MIX |
E 9 12 GRUPO LIMITE POLYGRAM LATINO 533302 ¥R PARTIENDOME EL ALMA
14 | 5 | GRUPO MANIA sony 8201 ESTA DE MODA
11 10 77 SELENA A’ EMI 34123/EM! LATIN DREAMING OF YOU
12 11 6 PEDRO FERNANDEZ FOLYGRAM LATIND 534120 DESEQS Y DELIRIOS
13 15 | 11 | MANNY MANUEL MERENGAZO 82034/RMM AUTENTICO
23 | 68 | RICKY MARTIN sonv 81651 A MEDIO VIVIR
| 26 15 LAURA PAUSINI WEA LATINA 15726 LAS COSAS QUE VIVES
21 / GILBERTO SANTA ROSA sony 82020 ESENCIA

|17 [ 12 | 10 | MICHAEL SALGADO Joev 8558 g DE BUENAS RAICES
25 39 OLGA TANON WEA LATINA 13667 EB NUEVOS SENDEROS 1
19 17 | 24 MARCO ANTONIO SOLIS @ FONOVISA 0512 G EN PLENO VUELO
20 | 16 | 67 | GLORIA ESTEFAN ® EpiC 67284/50nY ABRIENDO PUERTAS |
21 | 18 | 73 | MARC ANTHONY rmm 81582 g "~ TODO A SU TIEMPO

RICARDO ARJONA sONY 82011

S| EL NORTE FUERA EL SUR

LOS TIGRES DEL NORTE FONOVISA 6049

UNIDOS PARA SIEMPRE

1
2
3
4
5
6
7
8
9
10
11
12
13

24 21 16 LOS MISMOS EMmI LATIN 53581 JUNTOS PARA SIEMPRE

5 | » 35 GRUPO LIMITE POLYGRAM LATINO 527434 POR PURO AMOR

* * * GREATEST GAINER * & *

(26)| 50 | 7 | GISSELLE Rrca 408s1/BvG A QUE VUELVE

39 | 64 | THALIA et Laiin 36850 EN EXTASIS
28 | 13 | 43 | GIPSY KINGS NONESUCH 79399/AG TIERRA GITANA
29 | 24 | 16 | BOBBY PULIDO EMI LATIN 38229 ENSENAME |
30 20 36 JENNIFER Y LOS JETZ M LATIN 38242 B DULZURA
31 28 6 DI BLASIO ARIOLA 41828/BMG GRANDES EXITOS
32 37 11 VARIOUS ARTISTS mAX 2027 LATINOS IN DA HOUSE
33 40 20 JERRY RIVERA SONY 82017 FRESCO
34 44 2 ALEJANDRO FERNANDEZ soNY 82080 MUY DENTRO DE M| CORAZON
35 32 4 JAY PEREZ sonY 82083 NO LIMITS
36 47 8 AMANDA MIGUEL POLYGRAM LATINO 0184 AMAME UNA VEZ MAS

* & % HOT SHOT DEBUT * & *

(31)| NEWD | INDIA R 82041 MEGA MIX
38 48 6 CHAYANNE soNY 82058 VOLVER A NACER
39 | 49 | I5 | BRONCO FONOVISA 6052 HOMENAJE A LOS GRANDES GRUPOS
40 33 51 LUIS MIGUEL @ WEA LATINA 11212 EL CONCIERTO
41 | 34 | 80 | JULIO IGLESIAS sony 81604 LA CARRETERA

RE-ENTRY | VICTOR MANUELLE sonv81733 VICTOR MANUELLE

RE-ENTRY ILEGALES ARIOLA 32416/BMG ILEGALES
4 30 6 VARIOQUS ARTISTS J&N 54726/EMI LATIN MERENHITS ‘97
45 29 12 EMILIO EME LATIN 37765 QUEDATE

RE-ENTRY | TITO ROJAS wvp 6199 HUMILDEMENTE
47 | 38 | 14 | ANA GABRIEL sony 82013 VIVENCIAS

RE-ENTRY | ALEJANDRO FERNANDEZ sonv 81564 QUE SEAS MUY FELIZ

RE-ENTRY | LOS HURACANES DEL NORTE FONOVISA 6053 VERDADES NORTENAS

RE-ENTRY | LOS TUCANES DE TLUANA Evi LATIN 36384 MUNDO DE AMOR

TROPICAL/SALSA

1 GRUPO MANIA sony
ESTA DE MODA

2 MANNY MANUEL MERENGA-
Z0/RMM AUTENTICO

3 GILBERTO SANTA ROSA
SONY ESENCIA

4 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS

5 MARC ANTHONY RMM
TODO A SU TIEEMPO

6 GISSELLE RCA/BMG
A QUE VUELVE

JULIO IGLESIAS
COLUMBIA'SONY TANGO
LOS DEL RIO ARIOLA/BMG
MACARENA NON STOP
ENRIQUE IGLESIAS FONO-
VISA ENRIQUE IGLESIAS
GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS
LUIS MIGUEL WEA LATINA
NADA ES IGUAL. ..
SHAKIRA sONY

PIES DESCALZOS

LATINO PARTIE

GRAM LATING D

JUNTOS PARA

VARIOUS ARTISTS 7 JERRY RIVERA sONY 7 GRUPO LIMITE POLYGRAM
ARIOLA/BMG MACARENA MIX FRESCO LATING POR PURO AMOR
SELENA EMVEM) LATIN 8 INDIA RMM 8 BOBBY PULIDO EMI LATIN
DREAMING OF YOU MEGA MIX ENSENAME

RICKY MARTIN sONY

A MEDIO VIVIR

LAURA PAUSINI WEA LATINA
LAS COSAS QUE VIVES
OLGA TANON WEA LATINA
NUEVOS SENDEROS
MARCO ANTONIO SOLIS
FONOVISA EN PLENO VUELO
RICARDO ARJONA SONY

9 VICTOR MANUELLE SONY

VICTOR MANUELLE

10 VARIQOUS ARTISTS J&N/EMI
LATIN MERENHITS ‘97

11 TITO ROJAS M.R
HUMILDEMENTE

12 LA MAKINA J&N/EMI LATIN
LA MAKINA...A MIL

13 JESSICA ARIOLA/BMG

10 ALEJANDRO F

NO LIMITS
12 BRONCO FONO

REGIONAL MEXICAN

1 SELENA EMI LATIN
SIEMPRE SELENA
2 GRUPO LIMITE POLYGRAM

3 PEDRO FERNANDEZ pOLY-

4 MICHAEL SALGADO JOEY
DE BUENAS RAICES

5 LOS TIGRES DEL NORTE
FONOVISA UNIDOS PARA...

6 LOS MISMOS EMI LATIN

9 JENNIFER Y LOS JETZ EMI
LATIN DULZURA

SoNy MUY DENTRO DE...
11 JAY PEREZ sony

HOMENAJE A LOS...
13 EMILIO EM! LATIN

NDOME EL...
ESEOS Y.

SIEMPRE

ERNANDEZ

VISA

SI EL NORTE FUERA EL SUR
14 THALIA EMI LATIN
EN EXTASIS
15 GIPSY KINGS NONESUCH/AG
TIERRA GITANA

ME GUSTA TODO DE TI
14 CARLOS VIVES POLYGRAM
LATINO LA TIERRA DEL OLVIDO
15 JUAN LUIS GUERRA 440
KAREN/POLYGRAM LATINO. .

QUEDATE
14 ALEJANDRO FERNANDEZ
SONY QUE SEAS MUY FELIZ
15 LOS HURACANES DEL
NORTE FONOVISA VERDAD. ..

(O Albums with the greatest sates gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows
chart's largest unit increase. R indicates past and present Heatseeker tities. © 1997, Billboard/BP| Com-

munications and SoundScan, Inc.
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Waste Makes Business For LaCerta

H BY PAUL VERNA

Capitalizing on the need for waste
management services in the blank-
media industry, Boston-based LaCer-
ta Group has carved a niche for itself
as a specialty recycling operation
catering to tape manufacturers,
materials suppliers, and large-scale
end-users of media storage.

Founded in 1993 by former BASF
engineer Ali Lotfi and his brother
Mory, also an engineer, the company
has already removed millions of
pounds of materials from the waste
stream of the industry. By the middle
of this year, LaCerta aims to bring its
handling capacity to 40 million
pounds per year.

“Currently, there is no other com-
pany in the market which offers such
a recycling program,” says Ali Lotfi.
“We de-manufacture through better
use of technology and innovation.
Additionally, we are currently recy-
cling more than 5 million data car-
tridges per year. We also recycle CDs,
9-track computer tape, audio and
videocassettes, bulk packaging mate-
rial, and other products.”

LaCerta can handle “all magnetic
media, from VHS cassettes to data
cartridges to computer reels to
diskettes and CDs and so on,” accord-
ing to Lotfi. The company also does
“data destruction,” i.e., erasing and
physical destruction of data for com-
panies that are converting to new
media or that simply no longer need
old records. Also, in cases of over-
production of entertainment-based
products, some companies do not
want their surplus to enter the sec-
ondary market and therefore need to
bulk-destroy inventory, according to
Lotfi.

Among the materials recovered by
LaCerta are polycarbonate, poly-
styrene, polyester, polypropylene,
polyethylene, and ABS, according to
a statement from the company.

In addition to its Boston plant—
which employs approximately 35 peo-
ple and will undergo a large-scale
expansion this year—LaCerta plans
to open a facility in Virginia that will
specialize in magnetic tape recycling.

Lotfi says Virginia would be a conve-
nient area for such an operation
because most manufacturers and
users of polyester (one of the chief
byproducts of magnetic tape recy-
cling) are in the South.

Aside from clothing and carpeting
applications, polyester could be recy-
cled into packaging material—a key
asset to some of the companies that
generate the waste in the first place.
“We can produce packaging material
for some of our customers through
their own waste stream,” says Lotfi.

The amount of material that can be
recovered from any given data prod-
uct varies, according to Lotfi. “In
many areas, we recover better than
90% of the material,” he says. “But
usually there are labels or stickers
that prevent us from recovering cer-
tain portions.”

One of LaCerta’s burgeoning areas
is data retrieval, a market the com-
pany happened upon almost acciden-
tally. Lotfi says, “One day I walked
into a data media center at a banking
facility, and I saw someone trying to
crack open a data cartridge with a
hammer. However, using a hammer,
floor, door, or other object to open a
data cartridge is a safety hazard not
only to the person but to the data. I
designed a hand-operated cracking
unit based on the larger, automated
machine we have back at our recy-
cling facility.”

The Data Recovery Cracker, as the
company calls the product, was so
successful that LaCerta has sold
nearly 15 into the marketplace and
plans to market it even more aggres-
sively this year. Among the clients
who have purchased Crackers are
3M, Amoco, State Street Bank, and
First National Bank of Chicago,
according to Lotfi.

Named after the LaCerta Galaxy—
which contains three stars named
after Lotfi family members who died
in an auto accident—the company
was launched when BASF closed its
North American manufacturing facil-
ity in 1992. The Lotfi brothers saw an
opportunity in the recycling market
and decided to start their business.
Their first major job was recycling an

Keeping The Music Playing. Maureen McGovern recorded her latest album,
“The Music Never Ends—The Lyrics Of Alan And Marilyn Bergman,” at Capitol
Recording Studios in Hollywood, Calif., with producer Ettore Stratta. Pictured,
from left, are Stratta, musical director Mike Renzi, McGovern, saxophone player
Tom Scott, and Capitol engineer Leslie Jones.

overflow of defective inventory from
BASF, which has since remained a
major customer of LaCerta.

So far, the company has relied on
word-of-mouth referrals. However,
starting this month, LaCerta plans to
open an Internet World Wide Web
site and create brochures and mailers
for the industry. In addition, Lotfi
says, LaCerta will probably attend
trade shows like REPLItech and
Comdex as an exhibitor, which it
hasn’t done yet.

Commenting on LaCerta’s contri-
bution to environmental relief, Lotfi
says, “We're eliminating a great
amount of material that would other-

Secada, Jam & Lewis Take Flyte. EMI Records artist Jon Secada, center,
recorded three tracks of his upcoming, self-titled release at Flyte Tyme Studios in
Minneapolis with the hit-making production team of Jimmy Jam, left, and Terry

(Continued on next page)

Lewis.

32 Proves To Be A Prodigious Number
For Producer/Label Head Joel Dorn

H BY JIM BESSMAN

NEW YORK—A seasoned music
man who made his mark as Atlantic
Records’ house producer during the
label’s heyday in the ’60s, Joel Dorn
has since established himself as a
highly coveted independent producer

and compiler.

With the launch last year of his
M.S.-distributed 32 Records, Dorn
has found a home for his eclectic pro-

duction palette,
from new record-
ings by the likes
of the Jazz Pas-
sengers to reis-
sues of catalog
material from
jazz, R&B, and
blues greats.
Dorn received
accolades recently
of an Atlantic Jazz/Rhino Records
seven-disc John Coltrane box, as well
as for catalog titles for Columbia,
GRE and other labels.

32 Records launched with titles by
Kenny Vance, Mose Allison, Horace
Silver, the Robert Miller Band,
Roomful Of Blues, and Charles Min-
gus and will expand this year via
genre-specific labels also named for
number.

In April, Dorn plans to launch the
32 Jazz subsidiary with “For The
Love Of Monk,” an album of Thelo-
nious Monk compositions recorded
by artists on 32's recently acquired
Muse and Landmark catalogs, with
some previously unreleased Monk
performances.

Representative entries also forth-
on 32 R&B; a Jose Feliciano disc on
32 Pop; and blues anthologies culled
from Muse and the Trix country/
blues catalog, which Dorn also owns
with his 32 partner Robert Miller.

Dorn also looks to put out Kenny
Barron and Morgana King boxed
sets “consisting of things we own and
things we license,” he says, “in some-
thing of the style” of his Atlantic

which  ranges

for his production
Dorn’s favorite athletes’ uniform
coming are an Ike & Tina Turner set
Jazz boxes compiled for Rhino.

“We’re going to completely decon-
struct and reconfigure Muse and use
it as a platform for the new 32
labels,” adds Dorn, who notes that
while the first flight of 32 Records
titles included reissues, catalog will
now come out solely on the new 32
lines, often mixed with extensive out-
side-licensed material. Freshly mint-
ed recordings will now be released
via 32 Records.

Two upcom-
ing titles are
particularly
illustrative: On
32 Records
comes “Individ-
ually Twisted”
from the Jazz
Passengers, fea-
turing Deborah
Harry and guest artist Elvis Costel-
lo, which Dorn calls “a Spike Jones
meets Mingus” act that satisfies his
eclectie criteria for new releases
from that label. Dorn produced that
project, which is due late in the first
quarter.

From 32 Jazz, meanwhile, comes
“Songs That Made The Phone Light
Up,” which comprises licensed mate-
rial harking back to Dorn’s forma-
tive years as a college jazz DJ in his
hometown of Philadelphia.

“Certain songs were never hits,
but we got calls for them all the
time,” he recalls, citing Oscar Brown
Jr’s “Brother, Where Are You,” Lou
Rawls’ “World Of Trouble,” and Car-
men McCrae'’s “I'm Always Drunk
In San Francisco” as highlights of
“Songs That Made The Phone Light
Up."

It was during his 1961-67 DJ stint
in Philly that Dorn, whose producer
heroes were Phil Spector and Leiber
and Stoller, began his career in
record production. Early credits
included Hubert Laws, Sonny Stitt,
and Rahsaan Roland Kirk, and after
establishing a relationship with his
mentor, Atlantic Records co-founder
Nesuhi Ertegun, Dorn joined
Atlantic as Ertegun’s assistant in
1967. Dorn quickly rose through the
ranks, eventually becoming house
producer and producing Grammy-
winning records by Roberta Flack,

DORN

Keith Jarrett, and Gary Burton, as
well as landmark recordings by
Bette Midler, Mongo Santamaria,
Donny Hathaway, and the Allman
Brothers.

Going indie in 1974, Dorn pro-
duced the likes of Don McLean,
Asleep At The Wheel, the Neville
Brothers, and Leon Redbone. In the
late ’80s, he collected some 250,000
hours of previously unreleased live
recordings by American artists
spanning all categories and founded
Night Records, which released live
performances by such jazz players
as Cannonball Adderley, Kirk, and
Eddie Harris.

“I've dabbled in labels before, but
this time it’s really a business!” says
Dorn, who named his 32 label family
after the number worn by such leg-
endary athletes as Jim Brown,
Magic Johnson, and Sandy Koufax.
“It’s like starting a second life,
though I'm still doing work I like to
do: an eclectic blend of projects,
chasing stuff I like. We’ll put out
some of the Muse and Landmark
titles [on 32 Jazz], remastered with
new covers and liner notes and
affordably priced at $8.98. We want
people to be able to buy these
things—especially with the prob-
lems at retail now.”

Larger 32 Jazz configurations will
be priced affordably as well, Dorn
notes. A two-disc packaging of Kro-
nos Quartet’s Bill Evans and Thelo-
nious Monk albums on Landmark
will go for $16.98, while regular two-
disc slip-cased boxed set compila-
tions will sell for $19.98. Single-disc
“twofers,” two albums on one CD,
will be $12.98, while a “Series 70”
tag will grace $11.98 discs with at
least 70 minutes of music of single
artists compiled from 32’s varied cat-
alog holdings.

“Again, we want to get great
music, package it attractively, and,
more than anything, make it afford-
able,” says Dorn. “I remember when
I was a kid and a music junkie, and
working in the factories and doing
physical-labor jobs. I had my $2.98 at
the end of the week to go buy a
record, and I used to run to the

(Continued on next page)
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AUDIO TRACK

NEW YORK

INTERSCOPE RECORDS artist
Ron Sexsmith finished tracking his
upcoming album at the Magic Shop
with producer Mitchell Froom, engi-
neer Tchad Blake, and assistant Joe
Warda. Also at the Magic Shop, Cibo
Matto tracked with engineer Mario
Caldato for a Warner Bros. release
with band member Yuka Honda pro-
ducing; producers Sean Slade and
Froom recorded with the Mighty
Mighty Bosstones for a Mercury
Records release; and Sony Music
artist David Poe tracked his major-
label debut with T Bone Burnett pro-
ducing, Susan Rogers engineering,
and Juan Garcia assisting.

Room With a View has added a
Solid State Logic 9000 J Series con-
sole that will be used for music mix-
ing, according to owner/president
Alessandro Cecconi. “With the SSL,
9000 J, we wanted to be on the cutting
edge of the mixing market in New
York,” he says. The facility’s credits
include the Dave Matthews Band’s
“Crash,” which was mixed by Tom
Lord Alge on the studio’s SSL 4000.
Other top producers who have worked
at the New York studio include Jerry
Harrison, Lou Giordano, Michael
Beinhorn, Dave Bianco, Brian Mal-
ouf, Kevin Killen, and Tony
Maserati. Recently, Grammy-win-
ning producer Russ Titelman worked
on a Milton Nascimento project
there.

LOS ANGELES

AT SOUND CITY in Van Nuys,
Columbia Records act Kula Shaker
tracked in Studio A with producer/
engineer Steven Harris and assistant
Billy Bowers. Also at Sound City,
producer/engineer Sylvia Massy
tracked the debut solo album by Red
Hot Chili Peppers bassist Flea for
Warner Bros., with Steve Perkins of
Porno For Pyros on drums and Gred
Fidelman assisting. Other artists
recently working at Sound City
include Bruce Dickinson of Iron
Maiden fame and Lenny Kravitz.

NASHVILLE

WOODLAND STUDIOS hosted
Rising Tide artist Keith Sewell for a
tracking session produced by Emory
Gordy Jr. and engineered by Russ
Martin. Following is a roundup of
other activity at the famed Music City
facility: Sarah Masen tracked and
overdubbed with producer Charlie
Peacock and engineer Shane Wilson
for Peacock’s production company;
Victoria Shaw overdubbed for a

Warner Bros. album with producer
Stuart Colman and engineer Eric
Paul; Ricky Skaggs tracked a self-
produced Atlantic Records project
with engineer Alan Schulman;
Diane Durrett mixed her self-pro-
duced Glass House Records album
with engineer Jeff Tomei; Sawyer
Brown mixed with producer Mac
MacAnally and engineer Brian
Tankersley for TKO Management;
Travis Tritt mixed for GBT Music
with Tankersley producing and engi-
neering; and Jill Sobule mixed her
upcoming Atlantic album with pro-
ducers Brad Jones and Robin Eaton
and engineer Roger Moutenot.

At Sound Emporium, David Ball
worked on a Warner Bros. movie
soundtrack with producer Josh Leo,
engineer Ben Fowler, and assistant
Matt Andrews; Chris Duarte
tracked a Silvertone project with pro-
ducer/engineer David Z and assistant
Andrews; and Ryan Reynolds
tracked and overdubbed an Imprint
Records album with producer Steve
Fishell, engineer Mike Poole, and
assistant Andrews.

OTHER LOCATIONS

PRODUCER Brendan O’Brien
mixed and sequenced the upcoming
Matthew Sweet album for Zoo
Entertainment at Doppler Sound in
Atlanta; other recent activity at the
studio includes sessions by 57
Records/Columbia artist David Har-
ris, Columbia artist Dionne Farris,
and Word Records’ the Rev. Milton
Brunson & the Thompson Commu-
nity Singers ... Toronto-based
LiveWire Remote Recorders closed a
busy 1996 with its longest road trip of
the year. The company’s truck trav-
eled 1,200 miles to the Halifax Metro
Centre to record a TV special star-
ring Anne Murray for Nashville’s
High Five Productions; guest musi-
cians included fellow Canadians
Bryan Adams and Jann Arden.
LiveWire also taped a Murray show
in Montreal that featured a rare
hometown appearance by Celine
Dion. LiveWire has just added a pair
of Genelec 1031a speakers, two vin-
tage Neve 1084 preamps, a vintage
Teletronix LA-2A tube limiter, a Urei
1176LLN compressor, and the te elec-
tronic M2000 Wizard Reverb ... At
WarZone Recorders, Pink Noise
Test mixed its Interscope debut
album with producer Van Christie
and engineer Jason McNinch. Also
at WarZone, Sister Machine Gun
tracked material for its upcoming
Wax Trax!/TVT release with Christie
engineering and Aaron O’Mara
assisting . . . At Victory Recording

WASTE MAKES BUSINESS FOR LACERTA

(Continued from preceding page)

wise get into the landfill, and we’re
putting it to good use. Plus, whatever
we do, we do it in an environmentally
safe way. We don’t generate any toxic
waste. We've put a lot of effort to
make sure everything we do is
green.”

He says some of the waste created
by magnetic media products is not
only bulky but also potentially haz-
ardous to the environment. “By pre-
venting so much of it from going to
the landfills, we reduce the risk of

environmental contamination.”
LaCerta estimates that Americans
consume 1 billion prerecorded audio
and videocassettes, 1 billion comput-
er diskettes, and 350 million blank
videocassettes annually. “The mag-
netic media industry generates
enough waste to keep a small army
occupied with its disposal. LaCerta
Group has become that small army by
addressing the industry’s need to
recycle the waste instead of disposing
the waste in the landfills,” says Lotfi.

Studios in Philadelphia, the Masters
at Work production team of “Little”
Louie Vega and Kenny “Dope” Gon-
zalez recorded live strings for a
Braxtons project with arranger/con-
ductor Vincent Montana Jr. Else-
where in the City of Brotherly Love,
Sonic Recording Studios added a live
PA and monitor system from Turbo-
Sound in Studio A. The all-wood room
measures nearly 2,000 square feet
and features 19-foot ceilings.

Studio D in Sausalito, Calif., record-
ed music for the “Nash Bridges”
Christmas episode. Musical director
George Michalski assembled a band
featuring Neal Schon and Ross Valo-
ry of Journey, Carmine Apice of
Vanilla Fudge and Rod Stewart’s
band, E-Street saxophonist Clarence
Clemmons, and comedian Cheech
Marin on vocals; Joel Jaffe engi-
neered.

M.O.B. Tonstudios in Hamburg
hosted U.K. producer Andrew
Eldritch (of Sisters Of Mercy fame),
who worked on an upcoming release
by Scoda Blush for the Soulciety
label; Blank Fontana engineered.
Also at M.O.B.,, BMG acts Grape Fruit
Moon and South Indian Tea Com-
pany worked with producer Daniel
Keller and engineer Fontana.

Please send material for Audio Track
to Pawl Verna, Pro Audio/ Technology
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036; fax: 212-536-
5358; E-mail: PVerna@billboard-
Jroup.com.

Tony Bennett’s Fine Day At Clinton. Living legend Tony Bennett stopped at

Clinton Recording Studios in New York to track his contribution to the “One Fine
Day” soundtrack, “What A Difference A Day Makes,” with engineer Joel Moss
and the Ralph Sharon Trio. Shown standing, from left, are Moss, manager Danny
Bennett, Tony Bennett, bassist Doug Richeson, and pianist Sharon. Seated is
drummer Clayton Cameron.

32 PROVES TO BE A PRODIGIOUS NUMBER

(Continued from preceding page)

record store Friday night and look
around for a $1.98 mono or $2.98 stereo
record. And I remember how people
don’t have a lot of disposable income,
but if you give good music at the right
price in an appealing package—that’s
pretty much what it’s all about.”

Besides his 32 labels, current Dorn
projects include a Ramsey Lewis
package for GRE, a Newport Jazz Fes-
tival historical anthology for Rhino in
conjunction with festival founder
George Wein, and a new Patricia Kaas
album for Columbia—which he’s co-
producing with his son Adam, with son
Ryan engineering.

Ryan,” Dorn says, “and my son David
does publicity for Rhino, so I get to
work with three of my four sons!” Son
Mike, he adds, is “sane” and manages
a furniture-store chain in Philadel-
phia.

Also ahead is a series of releases in
conjunction with the Library of Con-
gress, which established an archive of
Dorn’s work last year. “The first pro-
ject will center on music from World
War I1,” notes Dorn. “But it’s a very
involving process, since they have 110
million musie entries! Talk about the
Library of Congress, and it’s like say-
ing, ‘Are you thirsty? and then saying,

“Every day I work with Adam and

‘Drink the Pacific Ocean!””

BILLBOARD’S NO. 1 SINGLES (JANUARY 11, 1997) -
CATEGORY HOT-100 R&B [ COLNTRY ADULT TOP 40 | MAINSTREAM ROCK
TITLE LIH-BREAK MY | BELIEVE | CAN FLY}- NOBODY KNOWS DON'T SPEAK | BLOW UP THE
Artist/ HEART R, Kelly/ “Kewin Sharp No Doubt/ { QUTSIDE WORLD
Producer Toni Braston! R. Kelly . Farren Matthew Wilder | Soundgarden/
(Label) Diavid Foster - (Warner (Asylum) | (Trauma/Interscope) | Soundgarden
(LaFzce/frista) Sunset/Atlantic/Jive) | (A&M]
RECORDING CHARTMAKER | BATTERY STUDIOS | EMERALD STUDIOS | GRANDMASTER | sTUDID LITHO/BAD
STUDIO(S) { STUDI0S (Chicago, IL) [Nashville, TH) RECORDERS | ANIMALS
Engineer(s) (Los Angeles, CA] | Stephen George Ed Seay | (Hollywood, CA) | {Seattle, WA}
Felipe Elgueta Phil Kaffel | Adam Kasper
RECORDING | 551 A4000 SSL 4000E with G | ‘S5L 4064E | Neve 8028 | Custom APY/
CONSOLE(S) | Series Computer S5L 0645 + Uitimation
'RECORDER(S) | Sony 3348 | OtariMTR 901l | Sony PCM 3348 | Studer A827 Studer 800/827 |
| |
MASTERTAPE | Ampex 467 | 3M 996 Ampex 467 Ampex 499 Ampex 499
MIX DOWN BARKING DOCTOR | CHICAGO SCHMEE STUDIOS | CACTUS STUDIOS BAD ANIMALS
STUDIOKS) {Wt. Kisco, NY) | RECORDING CO. | {N. Hollywood, CA} | (Hollywood, CA) (Seattle, WA)
Engineer(s) Mick Guzavski | (Chicago, IL) Bill Schnee David Holman, Paul | Adam Kasper
| R. Kelly, Stephen George Palmer
|
CONSOLE(S) SEL 40006 with ATET | Neve VR72 Schnes Custom Custom SSL_. 40{546 +
[tisg Digital Mixer Core Made Littimation
; RECORDER(S) Seny 3348 Studer A827 | MCI JH24 Stephens 821B Ampex ATR 100
! el s Sl BT
MASTER TAPE Ampex 467 Ampex 499 Scotch 996 3M 996 Ampex £59
' MASTERING HIT FACTORY HIT FACTORY | GEORGETOWMN CMS DIGITAL AL
Engineer Herh Powers Chris Gehringer | MASTERS Robert Vosgien Dave Collins
| Denny Purcell
| CD/CASSETTE | BMG | wEA | PDOMTM UNI PDO/HTM
I MANUFACTURER |

© 1997, Biltboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.
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ARTISTS

Under the twin themes of “Moving On Up” and “Mak-

ing Things Happen,” BMG Music Publishing Worldwide
recently hosted its sccond worldwide managing directors’
conference in Faro, Portugal. Sixty-nine people attended,
including firm executives from 24 countries. Besides pres-
ident Nicholas Firth, others on hand included Strauss

Attendees gather at the Carmval in Rio dinner at the Shera-

ton Algarve Pine Cliffs.

From left, Randy Roe, president of Leiber and Stoller; Peter
Vee, managing director of BMG Africa Music Publishing;
Elwyn Raymer, VP of gospel music, BMG Music Publish-
ing/Nashwville; Irene Ho, director of media and production at
BMG Music Publishing Hong Kong Ltd.; Keiko Hida, direc-
tor/international at BMG Music Publishing Japan Inc.; Stan-
ley Schneider, VP of legal and business affairs at BMG
Music Publishing Worldwide (New York); Mario Cantini,
managing director of BMG Gruppo Editoriale; Connie
Ambrosch, VP of copyright and international at Leiber and
Stoller; and writer/producer Peter Waterman.

Pedro Guerra of Spain, a
songwriter/artist signed to BMG Music
Publishing, performs at a special
showcase at the Sheraton Algarve
Pine Cliffs.

Shown, from left, at the welcoming
party are Steven Howard, managing
director of Zomba Music Group; Lars
Karlsson, managing director of BMG
Music Publishing Scandinavia AB; and
Willi Schlosser, creative director of
BMG UFA Musikveriage.

From left, Mario Cantini, managing
director of ltaly’s BMG Gruppo Editori-
ale; Mimma Guastoni, managing
director of ltaly’s Casa Ricordi; and
Nicholas Firth, president of BMG
Music Publishing Woridwide.

Songwriters & Publishers

& MUSIC

BMG Hosts Worldwide Managing Directors’ Confab

Zelnick, president/CEO of BMG Entertainment North
America, and major partners in global representation,
including Steven Howard, managing director of the
Zomba Music Group; Ita Martin of Fiction Records;
Irwin Robinsen, chairman/CEO of Famous Music Pub-
lishing Cos.; and writer/producer Pete Waterman.

Nicholas Firth, center, president of
BMG Music Publishing Worldwide,
presents the first President’s Awards
to GM Marcos Do Prado Juca, left, of
Brazil's Editora Musical BMG Arabella,
and Hartwig Masuch, managing direc-
tor/VP of Germany’s UFA Musikver-
lage.

From left, ita Mamn of Flctlon Records tha Chambers
assistant to BMG Music Publishing Worldwide president
Nicholas Firth; Connie Ambrosch, VP of copyright and
internationat at Leiber and Stoller; Michael Eaton, U.K.
entertainment attorney; and Carol Lipkin, president of
finance and administration at BMG Music Publishing
Worldwide. )

Celebrating at the Carnival in Rio din-
ner, from left, are Art Ford, VP of film
and television music at BMG Music
Publishing (Los Angeles); Simon Mot-
timer, GM of film, television, and
library at BMG Music Publishing Ltd.
(U.K.); and Eric Michon of the audiovi-
sual department for film/TV at BMG
Music Publishing France.

Shown at the Carnival in Rio dinner,
from left, are Andrew Jenkins of BMG
Music Publishing International Ltd.;
Ron Solleveld, VP/international at BMG
Music Publishing Worldwide (New
York); and Toze Brito, GM of Portugal’s
BMG Edicoes Musicais Lda.

NO.T SONG CREDITS

T I T ¢+ E

W R 1 T'E R

P U B LI S HER

THE HOT 100
UN-BREAK MY HEART* Diane Warren+ Realsongs/ASCAP

HOT COUNTRY SINGLES & TRACKS
NOBODY KNOWS + Joseph Richards/Don DuBose *Hitco/BMI, Joe Shade/BMI,
Longitude/BMI, D’jonsongs/BMI, EMI Blackwood/BMI

HOT R&B SINGLES
| BELIEVE | CAN FLY* R. Kelly « Zomba/BMI, R. Kelly/BMI

HOT RAP SINGLES

COLD ROCK A PARTY+ MC Lyte/Rashad Smith/Bernard Edwards/Nile Rogers *
Based/ASCAP, BMG/ASCAP, Bernard’'s Other/BMI, Sony/ATV Songs/BMI, Tommy Jymi/BMI,

Brooklyn

Warner-Tamerlane/
BMI, EMI April/ASCAP, Justin Combs/ASCAP

LATIN 50

ASI COMO TE CONOCI *

Marco Antonio Solis « Crisma/SESAC

Extras Galore On ‘King And I,’
Composers Laserdisc Boxes

MOSTLY SINGING, ALL GRAND:
If laserdisc fans believe studios are
biding their time until DVD finally
reaches retail bins, they needn’t be too
concerned.

Boxed sets from MGM/UA Home
Video and FoxVideo, both distributed
by Image, were released in December.
For “MGM Composers Collection,”
MGM/UA has scoured its vaults and
other sources to uncover more
music—outtakes and otherwise—
than the final prints offered.

For the 40th anniversary edition of
Rodgers and Hammerstein’s “The
King And 1,” FoxVideo has found
many worthwhile stills from the orig-
inal 1951 Broadway production and
the 1956 film version and put togeth-
er a contemporary historic review by
interviewing folks who were there
when hoth projects were created.

Needless to

instances, the films create characters
who never existed in the lives and
careers of the writers.

The amount of stellar talent in the
three projects is enormous and
includes musical film stars of the day.

There are four outtakes of Perry
Como, who plays a fictional friend of
Rodgers and Hart, singing “You're
Nearer” from “Words And Music.”
The song is beautifully sung by Como,
but in each take he is quite stiff.

Failing to make the final cut of
“Deep In My Heart” was opera singer
Helen Traubel’s charming version of
the engaging “Dance My Darlings.”
Judy Garland is also shown to good
advantage in a dropped scene from
“Till The Clouds Roll By,” singing
“D’Ya Love Me?”

After his career with Hart ended
in the early '40s, Rodgers began a his-

toric collabora-

say, the feature
films involved in
these MGM/UA
and FoxVideo
projects have
been given the

EcuEy

tion with Oscar
Hammerstein

King And I” in
1951. Making
its second la-

wnr ds & M"S"} ' including “The
L?! t—-i »;;hr‘j

technological
works in pre-
senting them in
their full, origi-
nal, movie-palace glory.

But music is the thing for Words &
Music, so let’s get on with the songs
and the stalwarts who sing them.

“MGM Composers Collection”
offers lavish biographies of songwrit-
ers Jerome Kern (“Till The Clouds
Roll By,” 1947), Richard Rodgers and
Lorenz Hart (“Words And Music,”
1948), and Sigmund Romberg
(“Deep In My Heart,” 1953). “Deep In
My Heart,” to note just one bit of wor-
thy technological news, is making its
second appearance (as are the other
musicals) on laserdisc, but, unlike the
others, it now has a stereo soundtrack
and is in letterbox format.

The features, three of many musi-
cals based on the lives of composers
made by MGM in the ’40s and "50s, are
short on biographical accuracy, and
one is not to assume any chronologi-
cal relationship between the songs as
presented in these movies and the
actual point in the songwriters’
careers when they were written.

It could be said that more historical
truth is to be gained by the appear-
ances of the 40 and *50s pop stars in
all three films than in the fanciful por-
trayal of the writers’ lives. In all three

by Irv Lachtman,

serdisc ap-
pearance is the
1956 movie ver-
sion, one of the
best adaptations of a Broadway musi-
cal ever, featuring the show’s original
King, Yul Brynner.

The pristine print is accompanied
by an excellent, forthright documen-
tary and analog track commentary on
the show and its stars, plus stills from |
the Broadway and Hollywood ver-
sions. Also included is a 24-carat-gold-
layered CD containing never-before-
released material from the movie.
There are no video outtakes, however.
Also, it would have been a good idea
to present two songs, in demo form if
need be, that were cut from the orig-
inal Broadway production and are
mentioned in the narrative.

Come what may, these boxed sets
are ready for the day when DVD or
any other new video format emerges.

PRINT ON PRINT: The following
are the best-selling folios from Warn-
er Bros. Publications:

1. Smashing Pumpkins, “Mellon
Collie And The Infinite Sadness.”

2. Jim Brickman, “By Heart.”

3. “Grateful Dead Anthology—Vol.
1>

4. “Neil Young Guitar Anthology.”

5. Rush, “Test For Echo.”
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Tower Targets South America || |

Store Expansion Also Planned For Asia

M BY JOHN FERGUSON

LONDON—Tower Records is set to
sweep into South America as part of
its global expansion plans for 1997.

The U.S.-based retail giant has tar-
geted Argentina as its first South
American territory but is also looking
to move into three other countries on
the continent. Stan Goman, senior VP
of retail operations, says that Asia will
remain a key area for the chain, but in
Europe, growth is likely to remain
slow.

Goman says, “We are going to see a
lot of growth in Asia—the region right
now is close to [making up] half our
business—and we are going to see a lot
of growth in South America. We have
also got some big stores in the U.S.
coming in 1997.”

Although he did not rule out further
European openings in 1997, he adds,
“The costs of doing business [here] are
incredibly high. When you don’t have a
good base in Europe, like an HMV and
a Virgin does, it is hard.”

All told, Tower will be looking to

newsline...

THE U.K.’S two main authors’ bodies, the Performing Right Society (PRS)
and the Mechanical Copyright Protection Society (MCPS), have named the
management team that will oversee their planned amalgamation (Billboard,
Dec. 7, 1996). The team’s members are all existing PRS or MCPS directors.
Those handling revenue matters will be John Axon (performance licensing),
Graham Churchill (mechanical licensing), Diana Derrick (international),
and Mark Isherwood (broadecasting). Responsible for resources are Terri
Anderson (planning and corporate communications), David Lester (legal
affairs), Pablo Lloyd (finance), John Rathbone (corporate development),
Karen Robertson (resources), John Rowe (information technology), and
Godfrey Rust (data services).

BMG BERLIN, the newest A&R arm of BMG Entertainment International
in the German-speaking territories, has signed singer, musician, producer,
and TV presenter Stefan Raab to its Hansa Musik Production company as
an artist and producer. BMG says Hansa and Raab are working together on
plans for a joint-venture label that will release Ruab'’s recordings and work
from new artists.

THE NINTH International Live Music Conference has been set for March 7-
9 at London’s Inter-Continental Hotel. The event, which is for the global
concert industry, each year attracts about 600 people from 35 countries.

KOCH INTERNATIONAL has joined forces with London-based audio post-pro-
duction house Magmasters to create 4 new spoken-word label, Magmasters
Spoken Entertainment, centered on TV tie-ins and classic films. Launch
products are based on the British TV hits “London’s Burning” and
“Upstairs, Downstairs.” Film-based releases will include “Psycho” and the
James Bond movies “Moonraker” and “The Man With The Golden Gun.”

open 15 stores internationally this year.

Goman says that the first Tower out-
let in South America—a joint venture
with a local company—is under con-
struction in Buenos Aires and that
Tower is in negotiations for a second
site in the city. In addition, Tower has
signed agreements for {ranchise stores
in Colombia, Venezuela, and Ecuador.

Piracy remains a major concern in
South America, but Goman does not
believe that will affect Tower’s
prospects in the region. “South Amer-
ica is a good spot for record stores
because buying musie, owning music,
is deeply ingrained in their culture.
Piracy is prevalent everywhere—in
Asia, in Europe. Itis a fuct of life these
days.”

Asia is another key growth area. In
Japan, where Tower currently has 38
stores, the chain has unveiled plans for

(Continued on page 45)

German Charts
Dominated By
EMI Music Acts

M BY WOLFGANG SPAHR

HAMBURG—EMI Music dominated

both the German album and singles

charts in 1996,

- according to the

latest research

PO|yGl’am from trade publi-

L - cation Der Musik-
markt.

The magazine’s chart analysis

showed EMI claimed 22.82% of entries

on the singles

charts last year

and 26.14% of

m album chart

entries. PolyGram

was the second

most successful major, with market

shares of 19.08% for singles and

19.55% for albums.
(Continued on next page)

P

The Golden Touch. British recording artist Newton basks in the glory of an Aus-
tralian gold award for his single “Sometimes When We Touch,” a top 10 hit there
via Festival Records. Newton is signed to Britain’s Dome Records. Pictured, from
left, are Dome managing director Peter Robinson, Newton, Festival marketing
director Barry James, Festival managing director Bill Eeg, Festival A&R director

Kerry Fitzgerald, and the performer’'s manager, Gary Laycock.

Report Recommends Forming
Board To Boost Irish Music Biz

M BY KEN STEWART

DUBLIN—The setting up of an Irish
music board is one of the key recom-
mendations of what promises to be the
most influential report in the history
of the Irish music industry.

“Access All Areas,” which is also
known as the FORTE (Force to Exam-
ine) report, was commissioned by the
minister for arts and culture, Michael
D. Higgins, and is the work of a 25-
member task force that met regularly
for 18 months, with the assistance of
two ministry officials, Noel Delany and
Colin Stokes.

Committee chairman Maurice Cas-
sidy, managing director at 57th Street
Productions, who believes that the
report will set the agenda for the indus-
try, says the minister asked the com-
mittee “to examine the potential for
employment [in the music industry]
and to identify and review any factors
that might be inhibiting [its] develop-
ment. [The report] has raised the entire
profile of the industry and has placed
it firmly where it belongs: at the very
heart of our cultural and economic life.”

Minister Higgins views the contents

of the report as “a possible blueprint
for the development of the industry.
The core recommendation, to establish
a music board, is particularly interest-
ing, especially the concept that the
board should be a partnership between
government and the industry—to be
jointly funded.

“I believe this concept of partner-
ship, if it can be translated into realis-
tic commitments on both sides, will
help in the debate that would have to
take place with my cabinet colleagues
in order to give effect to the recom-
mendation.”

The minister adds that he had asked
the task force to report to him on an
interim basis in relation to fiscal mat-
ters before this year’s budget and that
“T am happy to report that I was able
in the budget to initiate action on one of
the major recommendations: the
extension of the Business Expansion
Scheme tax incentive to the music
industry.”

Members of the task force included
John Sheehan, managing director of
Sony Music Ireland; Freddie Middle-
ton, managing director of BMG

(Continued on page 45)
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BMG Ricordi Sharpens Domestic Focus
Label Strengthens A&R Dept. After Restructuring

B BY MARK DEZZANI

ROME—BMG Ricordi is to beef up
its domestic A&R activities follow-
ing a major restructuring of the
company.

The reorganization of Italy’s
local BMG affiliate began with the
acquisition of the country’s largest
independent music and publishing
group, Ricordi, in August 1994 and
ended with the recent layoff of 50
staffers throughout its four divi-
sions. The changes also reflect the
parent company’s global stream-
lining activities.

BMG Ricordi’s A&R activities
are slated for renewal next, with a
focused regional policy being
implemented by BMG Records’
newly appointed managing direc-
tor, Adrian Berwick. He has
appointed a A&R director, Roberto
Gasparini, who previously occupied
the same role at EMI Italy.
Berwick says that the company’s
new A&R policy will involve more
direct signings. “We are looking to
prioritize our own signings and are
currently terminating five licens-
ing deals. Licensing from indepen-
dent labels is useful but [the licens-
es themselves] must be under
constant renewal. We want to sign
and develop our own talent base
and own the rights to what we sell,”
he says.

Licensing deals that will be con-
tinued include BMG's relationship
with singer/songwriter Lucio
Dalla’s Bologna-based Pressing
label, of which BMG owns an undis-
closed minority stake, and the Psy-
cho, Aspirine, and Anagrumba
labels.

For BMG Records’ emergent tal-
ent pool, Berwick has given
singer/songwriter Angela Baraldi
a more defined rock profile and
brought in Alberto Pirelli, manag-
er and producer of Italy’s most suc-
cessful rock act, Litfiba, to produce
Baraldi’s latest album, “Lubrifi-
canti” (RCA). A number of pop acts
have also been directly signed,
including all-girl threesome Tre In
Punto, pop reggae singer Marella,
electronic dance pop act Leonora,
and eclectic humorist group Latte
E I Suoi Derivati.

“We are trying to regionalize our
A&R as much as possible,” adds
Berwick. “We already have our
main office in Rome, offices in
Milan, and our relationship with
Dalla’s Pressing label covers
Bologna. We are now looking at
other regional centers, including
Naples.” Other projects in the
pipeline are a new dance label from
Milan and a reshaping of the
group’s alternative sublabel Inter-
noise.

Other significant appointments
made by Berwick include Giovanni
Arcovito, brought in as marketing
director from Polydor Italy, and
Arianna Daloja, who becomes pro-
motion director for international
and domestic repertoire. BMG’s
former promotion director,
Michelle Mondella, has taken up an
external role as a consultant for the
company. Giorgio Perris, ex-mar-
keting director at BMG Records,
has taken up the managing direc-
tor position at Ricordi Records
based in Milan.

Berwick’s arrival at BMG coin-
cided with a streak of chart-top-

New Sounds

MuULTIMEDIA

The leading Italian
company in the
distribution, promotion and
publishing of new age,
contemporary jazz, fusion,
acid jazz, world & ethnic,
celtic, ambient,
drum’n’bass

THERE’S JUST NOBODY
TO COMPARE WITH US

Contact us at Midem: stand n. 19.14  Phone: +33 4 92998013

Via Rovereto, 23/29 - 20059 Vimercate - ltaly
phone: +39 39 69911 fax: +39 39 6991401
E-mail: info@newsounds.it
WEB SITE: hitp://www.newsounds.it

ping albums from BMG’s own sign-
ings and licensed product. BMG’s
biggest success this year has been
Eros Ramazzotti’s “Dove C’e Musi-
ca” album (DDD), which has sold
more than 1.2 million copies domes-
tically since its release in May '96
and is heading toward 5 million
copies worldwide, according to the
company. Other major successes
include Dalla’s latest album “Can-
zoni” (Pressing), Giorgia Strano’s
“Il Mio Destino” (La Cocinella),
Elio E La Storie Tese’s “Eat The
Phikis” (Aspirine), and Take That’s
“Greatest Hits” (RCA); according
to the company, BMG labels have
occupied the No. 1 spot for all but
three weeks between April and
November.

BMG Ricordi recently announced
a record turnover of $196 million
(300 billion lire) with pretax profits
at almost $30 million for the fiscal
year ending in June 1996 for the
entire group in Italy. The group’s
two record companies, BMG
Records and Ricordi Records, claim
a 30% combined market share in
Italy.

BMG Ricordi CEO Franco Reali
says that the final, difficult phase
of restructuring was completed
last month. “Our restructuring
phase ended at the end of Novem-
ber with 50 redundancies. We
avoided union problems through
negotiation and co-operation,” says
Reali. He adds that 400 employees
now remain spread throughout
BMG Records’ four divisions: BMG
Records, which includes the RCA,
Arista, and Ariola labels, covers
domestic and international reper-
toire; the Ricordi label focuses
exclusively on domestic repertoire;

_ video/interactive; and sales/cata-

log. Two other companies, BMG
Publishing Italy and classical pub-
lishing company Casa Ricordi, are
also part of the group but operate
autonomously.

McLaughlin, Walker Named
Regional Chiefs At HMV

LONDON-—Music retail chain HMV
has created two new regional man-
aging director positions in a man-
agement restructuring within the
group.

Brian McLaughlin, who heads the
U.K. operation, is named managing
director of HMV Europe, while
HMYV Japan chief Chris Walker is
appointed managing director of
HMV Asia-Pacific.

According to the group, the new
appointments will allow greater ter-
ritorial focus as well as the sharing
of resources between the various
arms of the retail chain.

McLaughlin will retain his U.K.
responsibilities, but in his new role
he will oversee HMV Germany,

HMYV Ireland, and the home-shop-
ping service HMV Direct. He says,
“We have a well-established busi-
ness in Ireland and have begun
trading very successfully in Ger-
many. Thus I am looking forward to
this exciting
challenge.”
Walker will
continue to over-
see the Japanese
arm of the retail
group and will
also take respon-
sibility for HMV
Australia and HMV Chinese Asia.
Both McLaughlin and Walker will
report to HMV group CEO Stuart
McAllister. JOHN FERGUSON

Spanish Rockers Take Break
2 Top Bands On Temporary Hzatus

B BY HOWELL LLEWELLYN

MADRID—Two of Spain’s leading
rock bands, Héroes Del Silencio and
Los Rodriguez, have gone quiet—but
they still look set to make noise in
1997.

Spain’s groggy pop/rock scene took
a double blow last fall when both
bands announced that they were tak-
ing a break from the music business.
However, Héroes Del Silencio and Los
Rodriguez insist that the splits are
only temporary and that, in any case,
the members will be working on solo
projects in 1997.

Los Rodriguez leader Andrés Cala-
maro is already planning a solo album,
and his Héroes counterpart, Enrique
Bunbury, expects his band’s members
to be working on individual projects
during the temporary hiatus.

Héroes, Spain’s most successful
band internationally in the '90s, were
the first to announce their semire-

GERMAN CHARTS DOMINATED BY EMI ACTS

(Continued from preceding page)

For the singles charts, the market
shares of the other majors were BMG
(18.62%), Warner (14.52%), and Sony
(13.30%). With regard to the album
charts, the lineup was as follows: BMG
(17.31%), Warner (16.38%), and Sony
Music (14.24%).

The most successful independent
company of 1996 was edel with a 4.84%
share of the single charts and 2.71% of
albums, ahead of Zyx with 4.09% (sin-
gles) and 0.95% (albums).

The top 10 repertoire labels for the
single charts were BMG Ariola
(15.67%), EMI Electrola (9.93%),
WEA (8.94%), Columbia (7.86%),
Motor (7.73%), Intercord (7.2%), Vir-
gin (5.69%), EastWest (5.58%), Epic
(5.38%), and Polydor (5.13%).

For the album charts, the most suc-
cessful repertoire companies were
EMI Electrola (15.98%), BMG Ariola
(15.83%), Columbia (7.38%), WEA
(6.87%), Intercord (5.84%), Polydor
(5.53%), EastWest (5.41%), Polymedia
(4.92%), Mercury (4.91%), and Virgin
(4.32%).

The top 10 singles of 1996 were
“Killing Me Softly” by the Fugees

(Sony); “Children,” Robert Miles
(Motor); “Macarena,” Los Del Rio
(BMG); “Insomnia,” Faithless (Inter-
cord); “Lemon Tree,” Fool's Garden
(Intercord); “I Can't Help Myself,” the
Kelly Family (EMI); “They Don’t Care
About Us,” Michael Jackson (Epic);
“Coco Jambo,” Mr. President (WEA);
“Where Do You Go,” No Mercy (BMG);
and “Wannabe,” Spice Girls (Virgin).

The top 10 albums of the year were
“Bravo Hits 13,” various artists (EMI);
“Bravo Hits 14,” various artists (EMI);
“The Score,” the Fugees (Sony);
“Kuschelrock 10,” various artists
(Sony); “Jagged Little Pill,” Alanis
Morissette (WEA); “Dove C'e Musica,”
Eros Ramazzotti (