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Pop Music Is Looking
For A Few Good Men

Time Life Music
Acquires 50% Of
Heartland Music

B BY DON JEFFREY

NEW YORK—Time Lile Music, a
direct marketer of record series that
chronicle the history of pop and classi-
cal musie, has acquired 50% of nonre-
tail label and distributor Heartland
Music, which produces albums by pop-
ular artists of the past.

BILLBOARD EXCLUSIVE

Executives have high hopes for the
merger because the two companies
have different areas of expertise and
operate in different niches of the grow-
ing direct-response business.

Heartland sells through television
commercials mostly single albums by
artists—especially easy listening and
country performers such as Dean Mar-
tin, Johnny Mathis, George Jones, and
Tammy Wynette—and has built a cat-

(Continued on page 86)

$5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), Y2,500 (JAPAN)

NEWSPAPER

®

This story was prepared by Dominic
Pride, Mike McGeever, and Thom
Duffy in Londown; John Lannert in
Miamg; and Craig Rosen and J.R.
Reynolds in Los Angeles.

KELLY MAXWELL

A glance at the Top Billboard
200 Album Artists—Male ranking
published in the the Year in Music
issue (Billboard, Dec. 28, 1996)
drives home a startling develop-
ment that has unfolded over the
last decade.

The top 10 of that list doesn’t con-
tain a single rock or pop artist.
Instead, the list is dominated by
country stars Garth Brooks, Alan
Jackson, and Tim McGraw; rap

A

SHEIK

JOHNSTON

heavyweights 2Pac, Coolio, LL Cool
J, and Nas; and R&B king R. Kelly.
All these artists are strong commer-
cial forces within their respective
genres, but none has been able to
cross over to become a mass-appeal

(Continued on page 77)
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Mercury Plans Powerful
Promo For Ali Project
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Bahyface Leads
Nominations For ’96
Grammy Awards

B BY MELINDA NEWMAN

NEW YORK—The greatest benefi-
ciary of Kenneth “Babyface”
Edmonds’ 12 Grammy nominations
may be a project

that wasn’t eligible

for any awards this

year. None of

Edmonds’ dozen

nods, announced

Jan. 7, were for his

new album, “The

Day,” because that

album was re-

leased after the Grammy eligibility
period ended Sept. 30.

However, Epic sees the resulting
publicity as a great way to carry “The
Day” to the next level. “The nomina-
tions provide us with a great story.
Obviously all the TV entertainment
programs are interested in him. This
gives us the opportunity to take the

(Continued on page 84)

Holiday Sales Results Mixed For Entertainment Biz
Music Chains Report Good, Bad News

Int’l Markets See Few
Bright Spots In Season

This story was prepared by Geoff
Burpee in Hong Kony, Mark Dezzawi
m Italy, Christie Eliezer wm Australia,
John Ferguson in the U.K., Howell
Llewellyn in Spain, Steve McClure in
Japan, and Wolfyang Spahr i Ger-
many.

Holiday cheer was light in the three
biggest international music markets,
with retailers reporting a slack Christ-
mas period.

The final quarter of the year is tra-
ditionally a boom period for music
stores, but in Japan and Germany—the
world’s No. 2 and 3 markets, respec-
tively—the usual Yuletide rewards
were slow to materialize, while in the
U.K. and other territories, the progno-

(Continued on puge 92)

This story was prepared by Don Jef-

frey and Ed Christman in New York

and Larry LeBlanc in Toronto.

NEW YORK—U.S. music retailers
report mixed sales S——
for the holiday sea- (

son, but many say
that post-Christ-
mas traffic has
been significantly
higher than last
year’s.

A majority of
retailers surveyed indicated that they
experienced negative comparable-
store sales for the holiday selling sea-
son, but there were some bright spots,
with some merchants reporting strong
gains. Estimates of comparable-store
music sales from Thanksgiving
through New Year's range from a

[ MEGASTORES |

decrease of 5% to an increase of 15%.
SoundScan, on the other hand,
reports that in the seven-week sell-
ing period from Nov. 11 through Dec.
29, album sales were down 6%. Dur-
— - ing the corre-

{ W sponding period in
1995, SoundScan

‘ | counted album
| NATIONAL RECORD MART sales of 150.3 mil-
‘ lion, compared
with this year’s
140.9 million, a dif-
ference of 9.4 mil-

lion units.

In Canada, however, music retail-
ers are relieved that strong late-
December sales contrasted with what
had been a mediocre 1996 sales year.
According to SoundScan, which was
launched in Canada in September

(Continued on page 93)

Video Rallies Around
Strong Sell-Thru Sector

This story was prepared by Seth Gold-
stewn in New York and Eileen Fitz-
patrick m Los Angeles.

NEW YORK—Video sell-through cel-
ebrated a merry Christmas and a
bountiful year that finished 8%-9%
ahead of 1995.

That translates into another record
breaker for suppliers, particularly the
studios. Hollywood grabbed the lion’s
share of an estimated $5.5 billion in
1996 wholesale revenues generated by
the delivery of more than 600 million
cassettes priced to sell, according to
trade sources.

And they’ll keep much of what
they’ve earned during the holiday sea-
son, which accounts for about 20% of

(Continved on page 93)
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ENAMORADO POR PRIMERA VEzZ / AL D=SPERTAR / LLuviA CAE
Tu Vacio / SorLo EN Ti (OnNLY You) / MIENTE / VIVIRE Y MORIRE
VOLVERE / EL MuURoO / REVOLUCION
Produced by RAFAEL PEREZ BOTIJA

FONOVISA DIAMANTE

FONOVISA MUSIC CORPORATION
7710 Haskell Avenue, Van Nuys, CA 31406
(818) 782-6100  Fax (818) 782-6162

Distributed by Fonovisa in:
U.S.A.» Mexico * Central America ¢ Argentina

Spain/ BAT Records * Portugal / STRAUSS ¢ Brazil/ Polygram * Latin america/Sony ¢ Europe/Asia/Carada / MCA

Management FERNAN MARTINEZ COMMUNCATIONS, INC.

€C1 Brickell Key Drive, Suite 200, Miari, Florida 33131 « Telephone: (305) 374-5474 Facsimile: (305) 374-3494
hitp://www.Enriquelg.com

ENRIQUE IGLESIAS

1997 WORLD TOUR

Sunday, March 9

Friday, March 14

Tuesdey, March 18

Thursday, March 19

Saturday, March 22

Sunday, March 23

Sunday, March 30

Thursday, April 3

Saturday. April 5

Wednesday, Aprif 9

Friday, April 18
Saturday April 19
Thursday. April 24
Friday, May 2

Saturday. May 1Q

Saturdey. May 17

Sunday. Yay 18

Saturday May 24

Saturday; May 31
Sunday. June 1
Tuesday, June 3
Friday. June 6
Sunday June 8
Saturday, June 12
Thursdeay July 3
Tuesday. July 8
Thursday July 10
Tuesday, July 15
Wednesday. July 16

Tuesday, July 22

Wednesday, August €

Thursday. August 8

Monday August 11

Thursday, August 14

Saturday. August 16

Odessa, Texas
Ector County Coliseum

El Paso, Texas
Spectal Events Center (UTEP)

San Artonio. Texas
San Artonio Municipal Auditorium

Corpus Christi, Texas
Memorial Coliseum

Edintu g, Texas
Utpau Field House

S. Padre island, Texas
Convention Center

San Jose, California
S.J.85 U Event Center

Visalia, California
Convertion Center

Anaheim, California
Arrowhead Pond

San Diego California
San Diego Sports Arena

Mexico D.F.

Mexico D.F.
Guadalajara. Mexico
Monterray. Mexico

Rosemant, Hllinois
Rosemant Horizon

Landover, Maryland
US Air Arena

East Rutherford. New Jersey
Continental Airlines Arena

San Juzn, Puerto Rico
Hiram Eithorn Stadium

Bogota, Colombia

Cali, Calombia
Barranguilla, Colombia
Caracas, Venezuela
Guayaquil. Ecuador
Lima, Petu

valencia, Spain
Barcelona. Spain
Zaragoza, Spain

Madrid, Spain

Madrid, Spain

Sevilla, Spain

Paima ce Mallorca, Spain
Alicante: Spain

marbells, Spain
Santancer or Gijon, Spain

La Corufia, Spain

Second Isg of the tour will contimnue:

August 17, 1997
March 1938

TBA.
U.S.A./ Canada / South America

*Concert dates and locatiors subjesi to change
U.S. Tour - Wilham Morris Agency / Agent: Dick Alen
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When Fallen Angels Fly
ALBUM OF THE YEAR
1995 CMA Awards
1996 Stereo Review
1996 Nashville Music Awards
g 3 1995 Best Country Album
- Entertainment Weekly
' The Trouble With The Truth
' ALBUM OF THE YEAR
NOMINEE

CMA Awards
Nashville Music Awards

TIME
¥4 ALBUM OF 1996
“...this hard-scrabble diva

has no trouble whatsoever
singing about betrayal,
abuse, loneliness —
and the against-all-odds

will to survive.”

People
TOP 10 ALBUMS
OF 1996
“Her expressive, bluesy
vocals ring with deep
and true emotion,
proving all contemporary
country doesn't come
from a cookie cutter.”

: The Dallas Morning News

TOP 10 COUNTRY
ALBUMS OF 1996

Tennessean
#1 ALBUM OF 1996

CMA FEMALE VOCALIST OF THE YEAR .

ACM TOP FEMALE VOCALIST
B " HIZGIRALDAARTLEY (o

1997 Sony Music Entestalement Inc./“Epic® Reg. U.S. Pat. & Tm. OF. Morce Registrada. For more information, connezt with Sory Oaline o1 Wtp://www.sony.com
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Royalty Dispute Heats Up In Europe

* THE BILLBOARD 200 * 90 . .
s macwaon-vocover-we ~ | French Collection Body Breaks With U.K. Counterpart
* GEELA’},EETS HITS 37| B BY JEFF CLARK-MEADS aging for rights societies in that it takes away ~ way round this, the BIEM extraordinary gen-
STEVIE RAY VAUGHAN & DOUBLE TROUBLE « EFiC and EMMANUEL LEGRAND from them a substantial revenue stream. eral meeting in December 1996 passed a res-
CONTEMPORARY CHRISTIAN ' MCPS has betrayed its commitments toward olution exempting BIEM societies from
& WHATCHA LOOKIN' 4 36 LONDON—The war of words between its sister societies,” Tournier says. entering into reciprocal agreements with
KIRK FRANKLIN AND THE FAMILY * GOSPO CENTRIC [curope’s mechanical royalty collection soci- He adds, “From now on, MCPS doesn’t MCPS and any other society which operates
COUNTRY 31 eties has entered a new battle just two weeks  represent [SDRM-administered copyrights] a direct distribution scheme,
% BLUE * LEANN RIMES * CURB before proposed peace talks at MIDEM. in the U.K. and Ireland. We have made it “In MCPS’ view, this is an obvious con-
A high-powered meeting is due to take  known to users that if they want to use our certed practice under Articles 85 and 86 of
GOSPEL 34| place at the French trade fair, being held Jan.  repertoire, they will have to deal directly with the Treaty of Rome, and MCPS therefore
* THE PREACHER'S WIFE * SOUNDTRACK * ARISTA 19-23 in Cannes, to settle the row that has  SDRM offices in Paris. Anyone who wishes regards the BIEM resolution as being
raged between the UK. and the European  to use Ravel’s ‘Bolero’ in the U.K. and Ire- invalid.” He invites British users of French
B B | 18] continent for nine months. But the peace  land without our authorization is a pirate.” works to continue dealing with MCPS in the
& TN o e~ N ERIDGEAUNVERSAR process is having to take place amid power- MCPS’ Hutchinson has a wholly different normal manner.
ful rhetoric from both sides. view. Describing SDRM’s position as “mis- Hutchinson concedes that his view of the
% 101 DALMATIANS (L,V'E(f\?ré,\‘,’,‘.’;?w_mom . warosney | €% The MIDEM meeting will also have to  taken as well as indefensible,” he argues that illegality of the resolution would need to be
; address the fact that threats of action against  the statutes of BIEM—of which all the EU confirmed by a court but says he has no
THE BILLBEOARD LATIN 50 I35 the U.K.’s Mechanical Copyright Protection  societies are members—require the mechan- enthusiasm to begin the legal process.
% TANGO * JULIO IGLESIAS * COLUMBIA Society (MCPS), the organization that has  icals bodies to enter into reciprocal agree- Noting the summit meeting of publishers
‘ precipitated the dispute, have now become  ments with each other. and collecting societies due to be held during
POP CATALOG 651 concrete. French mechanical organization Says Hutchinson, “In an effort to find a (Continued on page 89)
* GREASE * SOUNDTRACK * POLYDOR SDRM has announced it has terminated its
R&B reciprocal representation agreement with
* THE DON KILLUMINATI: THE 7 DAY THEORY 21 MCPS. - - -
MAKAVELI = DEATH ROW . MCPS chief executive John Hutchinson ‘
REGGAE 37 says, though, that the SDRM action is not Blllboard Changes crlterla
& MY XPERIENCE * BOUNTY KILLER * BLUNT/vP valid because, he argues, the termination con-
travenes European Union competition law. h
WORLD MUSIC 37| He also warns that if the EU competition or um a a og ar s
* RIVERDANCE * BILL WHELAN * CELTIC HEARTBEAT authorities are obliged to investigate, none of
" the European societies—inecluding MCPS— Effective this week, Billboard is stream-  board album chart—such as rock, pop,
* THE HOT 100 * 88 is ready for such close scrutiny. lining the eriteria that determine whether  dance, or comedy—moved more quickly to
AL EREAN VA BT DN BRAXION SITARgCE ‘ MCPS has been the object of the conti- an album is considered to be a catalog item.  catalog status.
‘ nental European collecting societies’ anger The new standard, which removes some With the change, the “weeks on” column |
2 UN_Q&}(’“LAIHCE:R’PE%"A""';ROA;%Y. o 79 sipce it introducgd the concept of direct dis- titles from this week’s current charts, bet-  on Top Pop Catalog and Top Pop Country
tribution last spring. ter reflects the measures by which music ~ will change to “total chart weeks,” com-
ADULT TOP 40 Through this system, mechanical royalties merchants and dis- . bining the weeks a
& DON'T SPEAK * NO DOUBT * TRAUMA 79 payments are made by MCPS directly to pub- tributors sort cata- title has spent on the
‘ lishers anywhere in the EU, meaning that the log albums from cur- ‘ Tﬂl] Pnl] calalﬂg A"]“ms catalog chart with
COUNTRY | 33 local collecting society in each territory is rent ones. il | — the number of weeks
* NOBODY KNOWS * KEVIN SHARP * 143 deprived of significant amounts of business According to the it spent on the equiv-
DANCE / CLUB PLAY through lost commissions. new criteria, an album is designated catalog  alent current chart.
% NO ONE CAN LOVE YOU MORE THAN ME 29 That loss of business has stung (Billboard, status when it becomes 2 years old and ranks The granddaddy of the “total chart
HANNAH JONES * AROLA Oct. 19, Oct. 5, 1996). SDRM president Jean- lower than No. 100 on The Billboard 200. weeks” category automatically becomes
Loup Tournier says, “The Brits shot first, as The previous criteria, adopted when the  Pink Floyd’s “Dark Side Of The Moon,”
" Eérgfhﬁym':ig':,?;%gﬁfﬁm 29 usual. What we are doing is retaliation.” Top Pop Catalog Albums and Top Country ~ which spent a record-setting 741 weeks on
What SDRM has done is to decline to Albums charts debuted in May 1991, also  The Billboard 200, plus another 292 weeks
LATIN 38 renew the reciprocal representation agree- used the two-year standard. But the old pol-  on the catalog chart for a whopping sum
* ASI COMO TE CONOC! * MARCO ANTONIO SOLIS * FONOVISA ment with MCPS that expired on the last day iey also required that such albums be absent  of 1,033 weeks.
of 1996. In the absence of such an agreement, from all Billboard charts for a period of The 13-times-platinum “Dark Side”
R&B 27 British users of French copyrights would three consecutive months before they were  charted continuously from March 17, 1973,
% | BELEVE I CANFLY * R. KELLY * WARNER SUNSET / ATLANTIC have to deal directly with SDRM—and in moved to catalog status. through April 23, 1988. After a one-week
French—instead of being able to go through The original rules, however, became an  absence, it re-entered for an 11-week run, |
REETE T PA':T?'.’ N e 26| their local body, MCPS. French users of awkward mechanism, because some of Bill-  starting with that year’s May 7 issue. A final
British copyrights would similarly have lo board’s specialty charts have relatively low 1988 stint of five weeks began with the Sept.
deal directly with MCPS. sales thresholds. Thus, some older titles— 10, 1988, Billboard. It was absent from Bill-
* B«\gyc Pﬁgé%&??gﬂ&ggﬁg%iﬁm 81 Tournier, who also heads European particularly ones in categories like classi-  board’s charts from Oct. 15, 1988, through
authors’ bodies BIEM and GESAC, says cal, new age, and world music—continued  May 25, 1991, when it debuted at No. 24 on
ROCK / MODERN ROCK TRACKS ‘ - direct distribution has .pl.'oduced such a to be designated as current titles, while oth-  the inaugural Top Pop Catalog Albums list.
* #1 CRUSH * GARBAGE * CAPITOL strong response because it is seen as an act ers from genres for which there is no Bill- (Continued on page 86)
of treachery. “We believe it isillegal and dam-
* TOP VIDEO SALES ° 68
* TOY STORY * BUENA VISTA HOME VIDEQ T H l S W E E K l N B l L L B O A R D —e=N
* THE FIRMHTEAn/;ELg;eﬂNEHF\:/B?K%susr G 70
| : * BMG VIDEO
. WHO’S NO. 1 MUSIC DISTRIBUTOR? COMMENTARY 6  MERCHANTS & MARKETING 60
IS M’S':'RngL'EE ]‘S:EENC:WSQ;E?CONCERT 69 In 1996 there were two: Independents took the top spot for total  srmisTs & MUSIC 9 Retail Track 62
T TR AR a0 G A R Y v U.S. album market share, while WEA was first in “current” album ¢ oo e o T g:ﬁ'da’fsagg‘s Of Independents gi
i o i i
RECREATIONAL SPORTS - market share. Senior retail editor Ed Christman reports. Page 60 The Beat 12 - Enter*Xctive 2t i
* THE 1996 WORLD SERIES VIDEQ * ORION HOME VIDEO MAKING ITS JEWEL SHINE BoRSEoTa 14 Home Video o7
‘ It took more than a year for Atlantic executives to get singer/ Popular Uprisings 18
s el T 69 songwriter Jewels first single, “Who Will Save Your Soul,” onto  pag 20  REVIEWS & PREVIEWS 72
| the Hot 100 chart. Then, choosing a strong follow-up turned out
to be a difficult decision. Radio editor Chuck Taylor has the story P 25 PROGRAMMING 78
No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS in his new AirWaves column. Page 80 Country . %0 AirWaves 0
In The Spirit 34 The Modern Age 81
CLASSICAL I BPI COMMUNICATIONS » Chairman: Gerald S. Hobbs » President & CEO: John B. Babcock Jr.  Classical/Keeping Score 36 Music Video 82
* APPALACHIA WALTZ Executive Vice Presidents: Robert J. Dowling, Martin R. Feely, Howard Lander » Senior Vice Presi- Higher Ground 36
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CLASSICAL CROSSOVER ©Copyright 1997 by BPI Communications Inc. No part of this publication may be reproduced, stored Latin Notas 38 Update/Llfellnes R il
% SHINE * SOUNDTRACK * PHILIPS in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo- . " Hot 100 Singles Spotlight 89
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WIPO To Have Profound Effect On Music

M BY NIC GARNETT

For 85 years, the property rights of
record producers and performers have
been governed by the Rome Convention. A
legal and commercial landmark for the
recording industry in 1961, the convention
has proved increasingly ineffective as a
legal basis to address the challenges of
new technology. Perversely, it has become
a basis for authors and broadcasters to
resist any further development of produc-
ers’ and performers’ rights at national lev-
els.

In December, a new set of internation-
al copyright standards for record produc-
ers emerged from the Diplomatic Confer-
ence organized in Geneva, Switzerland, by
the World Intellectual Property Organi-
sation (WIPO). Once translated into
national law, these standards will have a
profound effect on the growth of the
music industry and the direction of new
investments worldwide.

The treaty is, therefore, a cause for con-
siderable jubilation (and no little relief).
The standards set are, for the most part,
extremely beneficial for the industry, for
providers of new telecommunication ser-
vices involving musie, and for consumers.
There will, of course, be much analysis and
commentary in the months ahead; my per-
spective is merely preliminary.

Before considering the standards them-
selves, we should celebrate the fact that a
new treaty—now known as the WIPO Per-
formance and Phonograms Treaty—was
established at all. There were long periods
during the proceedings when the most
likely outcome seemed to be a decision to
defer the whole process. Government del-
egates would storm out of consultations in
the dead of night, frustrated by the com-
plexity of the task, the intractability of the
industrial conflicts involved.

It was a complex, multilayered negotia-
tion with as many agendas as there were
delegates. A compromise among some
groups would raise conflicts with others;
global objectives would founder against the
narrowest of local interests. Representing
record producers, we at the International
Federation of the Phonographic Industry
(IFPI) were promoting the position of the
industry and at the same time countering
a number of attacks on our objectives: from
broadcasters fearful of any shift or strain
in the Rome Convention’s “delicate bal-
ance” of interests; from hardware and
telecommunication companies seemingly
intent on blocking the entire process—pur-
portedly to save the infant “Information
Society” from strangulation by copyright
owners.

I think we largely succeeded. The treaty
passed, and it is a very good treaty for
record producers. Here, in outline, are
some of the reasons why.

First, it meets the principal objectives
set by the IFPI board:

* to restate the producers’ reproduction
right—and the exceptions and limitations
to that right—for application in digital net-
work environments;

* to create exclusive rights for produc-
ers in respect of the use of their record-
ings in so-called “on-demand” services;

* to ensure that devices or services used
for circumventing technical controls are
outlawed.

The debate on the exception to the
reproduction right caused much of the
ruckus, but in the end common sense pre-
vailed. A major defect of the Rome Con-
vention is in the fact that, unlike the major
copyright treaties and the Trade Related
Intellectual Property Rights agreement,
the 1961 treaty contains an express autho-
rization for states to exempt “private use”
from producers’ and performers’ rights.
This categorical and, for the digital age,
inappropriate rule was not carried over
into the new treaty. Instead, the rule that
has governed exceptions and limitations to

‘Once translated
into national law,
these standards
will have a pro-
found effect on
the growth of the
music industry’

Nic Garnett is director
general of the Interna-
tional Federation of the
Phonographic Industry.

the reproduction right for many years—
whether the exception conflicts with the
normal exploitation of the work—was con-
firmed as extending to the digital envi-
ronment and left for each member state of
the treaty to apply.

The new exclusive right for producers is
worth stating in full because of its impor-
tance to the future of the industry. It reads
as follows (Article 14): “Producers of
phonograms shall enjoy the exclusive right
of authorizing the making available to the
public of their phonograms, by wire or
wireless means, in such a way that mem-
bers of the public may access them from a
place and at a time individually chosen by
them.”

Precisely what this means in practice
may be the subject of some speculation,
but, at the very least, it grants producers
the right of complete control over the use
of their recordings in on-demand services.
At the very least, producers will now have
the basis to set up business online—on the
Internet or in whatever electronic market
that eventually emerges. Before this
treaty, the availability of such an exclusive
right was settled in only a few countries.

The provision outlawing the circumven-
tion of technical controls represents anoth-
er major advance, not only for producers
but for the protection and administration
of copyrights generally. In 1989, no sooner
had the Serial Copy Management System
been proposed as the legal standard for
technical management of digital copying
than black boxes designed to neutralize the
system started appearing in Tokyo elec-
tronics outlets. Business online will depend
on much more advanced technical controls:
This treaty embraces that development
and ensures that this system will work.

The second point goes beyond these spe-
cific advances. In a number of key provi-
sions, the treaty removes the notion of
hierarchy between copyrights and neigh-
boring rights and expressly recognizes the
coexistence of the producers’ exclusive
rights alongside those of the author. In this

respect, the curse of the Rome Convention
has been lifted, and it is arguable that the
treaty has shifted copyright philosophy
away from the classical European tradition
and closer to the Anglo-Saxon approach.

In its own right, that is a proposition for
academic debate alone. But its impact on
how many member states of the treaty
choose to implement their treaty obliga-
tions and on future copyright develop-
ments both nationally and internationally
will be significant.

On the downside, the governments at
this stage declined to draw a distinction
between traditional forms of broadcasting
and subscription-based multichannel sys-
tems. The treaty leaves states free to
decide for themselves whether to allow
parallel importation. National treatment is
restricted to the substantive provisions of
the treaty.

These shortcomings are neither unan-
ticipated nor fatal. In particular, among
the agreed declarations accompanying the
treaty is one that anticipates further con-
sideration of subscription transmission
services.

Above all, this treaty, as good as it is,
constitutes but the first step in building a
worldwide framework of rights for pro-
ducers. The treaty now has to be ratified
by each of its member states, and this in
itself will be a process of considerable com-
plexity. Some national laws will accommo-
date the new standards without much dif-
ficulty; others, some in key existing
markets, will require major revisions.

In Geneva, the IF'PI learned a great deal
about where and what its targets in pro-
moting ratification should be. There is, for
example, much work to be done in Asia,
where a number of governments seem to
have little appreciation of the function of
copyright beyond stopping piracy (and
thereby avoiding foreign trade sanctions).

Much still needs to be done to make
proper copyright protection for record
producers in the digital age a worldwide
reality. And, of course, the online market
is as sound, legally, as the law in any coun-
try with at least one telephone line per-
mits. That is why this new multilateral
treaty, successfully punctuating the first
five years’ contemplation by governments
worldwide of improvements in the rights
of producers and performers, is so impor-
tant.

WRONG TARGETING

Jeers to Curb Records and others who
chose to make LeAnn Rimes’ “Unchained
Melody” available only at Target stores!

Country music fans are discriminated
against enough with the lack of available
titles on cassette singles, without having to
be told they can only find a certain selection
at one outlet.

Billboard’s charts should be based on sales
and not partly compiled from radio play.
“Unchained Melody” has no place on the Hot
Country Singles & Tracks chart . .. when it
is only available to a select few. Nor does any
other song, for that matter.

Joe Campbell
Co-owner, Taking Home the Hits
Alex City, Ala.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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The question is really ‘what is a classic?’
s a classic ‘classical’ music?

VWell, obviously it isn't.

A classic is what is enduring ==
PhiipGlass ~ ===

I

Philip has put more
of himself in this new
album, but the irony
is that | believe tha
he's actually put his
finger on more of my
original voice.

David. Bowi

\I\Il—I D‘ @VV@
Wm P_FI_O_I'I_V'

by PHILIP GLASS from the music of David Bowie & Brian Eno

In February 1993, Philip Glass krroke new ground with the releasce==
of “Low” Symphony.

This mesmerizing tribute to the pioneering music of David BowiciilllE

and Brian Eno continues to b= one of the best-sellers on th

g s - . POINT music label.
: N
' ; o Now, Glass turns to the procressive 1977 Bowie/Eno albunmpgemees
Heroes for inspiration for his next symphony.

Based on the original tracks: Heroes / Abdulmajid / Sense
of Doubt / Sons of the Silent Age / Neukdin / V2 Schneider
454 388-2

IN STORES FEBRUARY 4

The *Heroes” Website debuts in late sanuary on PolyGram Online.
http://www.polygram.com/heroes

Also Available I:ll‘ll
“Low" Symphony 438 150-2 -

m u s 1 C

© 19297 POINT music/PolyGram Classics & Jazz
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Home Video Firms Unveil
Initial DVD Software Slates

@ BY SETH GOLDSTEIN

NEW YORK—Hope springs eternal
for DVD. Hardware manufacturers
and several program providers, includ-
ing two studios, swear that they have
overcome the technical and legislative
problems that plagued DVD in 1996,
preventing its launch.

This year is going to be different,
not least because the home video arms
of Warner, Columbia TriStar,
MGM/UA, and New Line have
announced titles in support of the new
format. More than 40 copy-protected
features are due in late March or early
April when a limited introduction gets
under way. Columbia TriStar Home
Video, in addition, has pledged a total
of at least 20 movies in the 12 months
after DVD players arrive in stores.

It is expected that nearly all of the
initial batch will be aimed at the sell-
through market in an effort to stimu-
late machine sales, but prices didn’t
accompany the announcement of any
titles. Warner Home Video president
Warren Lieberfarb says he won't
decide on pricing for another couple of

Outpost Label
Teams Up With
City Of Angels

@ BY DOUG REECE

L.OS ANGELES—TIn another develop-
ment signaling the U.S. recording
industry’s burgeoning interest in elec-
tronic dance musie,
Geffen-distributed
Outpost Record-
ings has formed a
partnership with
Los Angeles-based
indie City of
Angels.

Under terms of the agreement, Out-
post will have the option to sign City of
Angels acts and will also reserve
licensing rights to select acts in mar-
kets outside North America. The
releases outside of North America will
fall under the joint banner City of
Angels/Outpost Recordings and will be
distributed through various worldwide
BMG affiliates.

The dance compilations “American
Dreams” and “U.S. Homegrown,”

(Continued on page 89)
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weeks.

Alone among the Hollywood early
adoptors, Warner has scheduled the
release of five DVD titles simultane-
ous with their arrival on VHS: “Mars
Attacks!,” “Michael,” “Michael Col-
ling,” “My Fellow Amerieans,” and

(Continued on page 86)

Valley Buying Spree Leads To Star Video

Calif. One-Stop Expected To Keep Northeast Firm Intact

8 BY ED CHRISTMAN
and SETH GOLDSTEIN

NEW YORK—Valley Record Distrib-
utors, which has been on an acquisition
binge, continued that spree last week
by signing a letter of intent to acquire
Star Video Entertainment, the domi-
nant video distributor in the Northeast.

Poetry In Music. Teldec Classics International (TCI) recently celebrated the
signing of composer/performer Michael Hoppé and plans a worldwide release of
his album “The Poet.” The album’s music for cello and keyboard was inspired
by such poets as Carl Sandburg, Robert Frost, and Kahlil Gibran. In addition to
biographical information about the literary figures and their work, the album will
include reproductions of their portraits done by Hoppé’s grandfather, photogra-
pher E.O. Hoppé. Pictured in the front row, from left, are Hoppé and TCI execu-
tive producer Wolfgang Mohr. In the back row is TCI consultant/retired president

Professor Hans Hirsch.

All American Adds Zebra

Will Distribute Indie Jazz Label

B BY GINA VAN DER VLIET

tion consulting business Word of
Mouth, was temporarily shuttered in
1990 due to Schultz’s involvement
with the MCA and Warner
Bros./Reprise
Records jazz divi-

LOS ANGELES—The reactivated jazz
label Zebra has inked a U.S. distribu-
tion deal with All
American Music
Group and its dis- Ze/g;gﬂ
tributor, WEA.
The Santa Moni-
ca, Calif -based All American owns and
distributes the labels Seotti Bros.,
Street Life, and Backyard Records.
Zebra, which was started by Ricky
Schultz in 1984 as an offshoot of his
independent marketing and promo-

House Subcommittee Faces

@ BY BILL HOLLAND

WASHINGTON, D.C.—As the newly
chosen chairman of the House Sub-
committee on Courts and Intellectual
Property, Rep. Howard Coble, R-N.C,,
will play a pivotal role in copyright
issues in the 105th Congress.

The subcommittee, part of the
House Judiciary Committee, is tradi-
tionally the body that first introduces
and debates copyright and intellectual
property issues.

Coble faces a major issue once Con-
gress returns: the reintroduction of the
National Information Infrastructure
(NII) copyright bill. The legislation fur-
ther defines copyright rights and pro-
tection in the digital, interactive uni-
verse. It was scuttled last session after
online service providers sought exemp-

tion from copyright infringement lia-
bility.

Other issues the subcommittee must
address this year are copyright term
extensions and a solution to the
demands for music-licensing fee
exemptions from the restaurant indus-
try and religious broadcasters.

(In the Senate, Sen. Orrin Hatch,
R-Utah, will continue as chairman of
the Judiciary Committee. Hatch abol-
ished the Senate Copyright Subcom-
mittee in 1995 and moved all copy-
right legislation debate to the full
committee.)

The House Courts and Intellectual
Property Subcommittee has gained
greater stature in the last decade as
U.S. copyright industries, including
musie, entertainment, and computer
software companies, have become a

sions.
When the label
reopened its

offices in Bell Canyon, Calif., in 1996,
it no longer had a distribution deal.
Former MCA president Myron
Roth, now president of All American
Communications, pointed Schultz to

(Continued on page 76)
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more valuable part of the nation’s gross
national product and strong leaders in
export trade, requiring updated pro-
tection in the digital age.

Coble, 65, had been the senior
Republican on the subcommittee. He is
seen by copyright industry observers
here as a friendly, capable, and fair vet-
eran in the somewhat rarefied area of
intellectual property legislation.

He served on the subecommittee soon
after he was first elected to the House
in 1984.

“He’s a very even-handed guy,” says
Jim Free of Free and Associates, an
entertainment industry lobbyist, “and
he understands and appreciates the
fact that while intellectual property
might be intangible, it is of great
value.”

(Continued on page 76)

Terms of the deal were not disclosed,
but Billboard estimates that Valley will
pay $30 million-$35 million for the com-
pany, based in Union City, N.J. Since
the summer, Valley has been gobbling
up other wholesalers, but the planned
Star Video acquisition represents the
largest deal yet for the Woodland,
Calif -based wholesaler.

Valley chairman Barney Cohen says
Star Video did about $250 million-$300
million in volume in 1996. Based on
that, he projects that, if the deal closes,
Valley will do $650 million in 1997.

Valley, the second largest one-stop
in the U.S,, is diversifying into video
because many of its customers have
been asking it to carry VHS, Cohen
says. He says that expanding into
another product line will strengthen
Valley. Also, Cohen says, he believes
that DVD will be huge, and “we want-
ed to be there when it takes off.”

Rob Cain, Valley president, notes
that Star Video appears to have a very
strong selling and marketing organi-
zation, which was another quality that
attracted Valley.

When the deal is completed, Cohen
says, he wants the Star Video staff to

stay. “Star will remain intact, with all
the people and warehouses staying in
place,” he says. “Our intent is to make
as few changes as possible in year one.”
Further out, there may be changes, but
Valley management will not begin to
think about that, he adds, until some
point in the future.

However, Cohen says there are two
areas that Valley will get to work on
immediately: systems and accounting.
“We will make sure the two companies
talk well together,” he says.

In the meantime, Valley’s main focus
is to increase Star Video's top line.
“Our intent is to build the business,” he
says,

Other than to acknowledge that a
letter of intent had been signed, Star
executives declined to comment.

Star Video, a major regional distrib-
utor, has been in existence since the
video business was in its infancy. The
principal owners, Artie Bach and
Bernie Herman, were among the com-
pany’s founders. The two previously
were partners in an audio equipment
distribution business.

The company initially operated out

(Continued on page 86)

Lewis To Head P’Gram’s
Classical Label Decca

B BY ADAM WHITE

LONDON—Six months later than ex-
pected, PolyGram has new leadership
at one of its primary classical labels.
Roger Lewis has been named presi-
dent of the Decca Record Co., which
operates under the London Records
identity in North America.

The appointment had not been
announced officially by PolyGram at
press time, but Lewis was due to start
work Monday (13) at Decca’s world-
wide headquarters in London. He
reports to Chris Roberts, president of
PolyGram Classics & Jazz, and suc-
ceeds Roland Kommerell, who retired
at the end of last year after 10 years.

Decca/London is the recording
home of Cecilia Bartoli, Angela Gheo-
rghiu, Michael Nyman, Luciano
Pavarotti, Sir Georg Solti, and Kiri Te
Kanawa, among others. The company
also encompasses the Argo and
1’Oiseau-Lyre labels, with Aaron Ker-
nis, Mark Anthony-Turnage, and
Michael Torke signed to the former,
and Christopher Hogwood, Philip
Pickett, and Christoph Rousset affili-
ated with the latter.

“I want to build on Decca’s
strengths,” says Lewis, “and reinvest
in artists. I want to lead the company
with a firm focus on its core classical
business and core classical opportuni-
ties.” He acknowledges the importance
of the crossover sector, but adds, “We
must not forget the core of our busi-
ness. The future must be about invest-
ing in artists. Those words are often
spoken—but not enough.”

For the past 18 months, Lewis has
been managing director of the Premier
label group of EMI Records U.K. and
has played a key role in the company’s
classical music operations for the past
six years. Sources suggest that he
accepted the Decca post last summer,
but that EMI was unwilling to release
him from his contract before now.

Since July 1995, Lewis has reported
to Jean-Francois Cecillon, president of
EMI Records Group U.K. and Eire.

Insiders say the settlement of the con-
tract dispute required the involvement
of EMI Music president/CEO James
Fifield and PolyGram president Alain
Levy. Lewis declines comment.

EMI acknowledged the executive’s
exit Jan. 9, when it also announced a
reorganization of some of its U.K. oper-
ations, with the loss of some 20 jobs.

Cecillon has folded a number of the
Premier unit’s activities into another
division but returned the classical
music business—which had been part
of Premier—to divisional status. A
managing director for this group will
be appointed.

The reorganization at EMI includes
the formation of a new label group,
EMI Catalogue, headed by director
Paul Holland; the establishment of
EMI Classics, with Barry McCann as
marketing director; and the appoint-
ment of Chris Briggs as group A&R
executive. Briggs, who was head of
A&R at Chrysalis, will work on pro-
jects signed by Cecillon and acquire
new acts.

Neil Ferris, whose independent Bril-
liant! promotion firm had been con-
sulting Premier, takes on the role of
head of media for the EMI label and
the new classics and catalog units. He
will continue to operate Brilliant!

The layoffs include the heads of
radio promotion and press at the EMI
label and several marketing managers.

Welsh-born Lewis, 42, comes to
Decca with a versatile background
and, from his Premier stint, an eclectic
collection of business successes—most
notably, the rock soundtrack to
“Trainspotting,” which is nearing 2
million units in worldwide sales,
according to EMI. He also points to
the popularity of Vanessa-Mae’s
crossover album, “The Violin Player,”
with sales exceeding 2 million pieces.

In addition, Premier handled releas-
es by artists signed to Capitol
Nashville, such as Garth Brooks, and
to the Christian Music Group. Compa-
ny sources say the division is ahead of
budget in its current fiscal year.

8
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Mercury Ready To Rumble With Ali Film’s Soundtrack

W BY JIM BESSMAN

NEW YORK—It took more than 22
years to complete, but the award-win-
ning documentary feature “When We
Were Kings” and its accompanying
soundtrack have never been more
timely. Promotion for the Mercury-
distributed DAS Label soundtrack,
meanwhile, promises to be as power-
ful as the man who is the movie’s sub-
ject.

“When We Were Kings” documents
the legendary Oct. 30, 1974, “Rumble
In The Jungle” heavyweight title fight
between Muhammad Ali and George
Foreman, whom he dethroned as
champion that night in Kinshasa,
Zaire, in one of boxing history’s most
dramatic moments.

The event was accompanied by a
musical spectacular billed as the
“African Woodstock,” which starred,
among others, James Brown, B.B.
King, Bill Withers, the Spinners, and
the Jazz Crusaders. Festival perfor-
mances by these artists are featured
on the soundtrack album, which also
contains three new cuts.

“Rumble In The Jungle” by the
Fugees, featuring A Tribe Called
Quest, Busta Rhymes, and Forte, is
the album’s first single, which will be
followed by Brian McKnight and Diana
King’s title track. Also new on the
album is Zelma Davis’ “I’'m Calling
(Say It Loud).”

Several stations have already
jumped on “Rumble In The Jungle.”
The track shipped to radio after
Christmas and in advance of its Jan. 6
impact date for R&B crossover for-
mats and club play, says Mercury
senior director of marketing Josh Zie-
man. Mainstream radio promotion is
set to follow.

‘While the single has received “great
phones” early on at WKYS and
WMMJ in Washington, D.C., Steve
Hegwood, programming VP for the
Radio One web that operates those sta-
tions and similar R&B formats in Bal-
timore and Atlanta, points out that the
track’s pull goes far beyond the “young
end” demo that would be expected to
appreciate its sound.

“It’s a tribute to the life of Muham-
mad Ali,” says Hegwood. “Once again,
he’s a hero and a mega-superstar,
transcending his boxing and his cur-
rent physical condition. It was very
touching watching him light the
Olympics torch here in Atlanta, and it

KING ALl

showed more than anything how much
respect everyone has for him. And
everybody loves the Fugees—so it’s a
great combination.”

David Lang, president of New Jer-
sey’s nine-store Compact Disc World
chain, also appreciates the current
value of the vintage artists represent-

ed on the soundtrack—and eagerly
anticipates the upcoming hoopla sur-
rounding it and the movie’s release.

“We're seeing a great increase in
interest in "70s music, and this [album]
goes hand in hand,” says Lang, a big
Ali fan who not only saw the “Rumble
In The Jungle” live
on closed-circuit
TV at New York’s
Madison Sguare
Garden but met his
future partner,
Jerry Solomon,
there. “Coupled
with the marketing
around this classie
fight [film], I think
it’s something that will appeal to our
customers that will be great for in-
store play and which we’ll support
wholeheartedly,” he says.

The marketing for the film and
soundtrack is indeed appropriately
momentous. The album is being
released Feb. 11, three days ahead of

MCKNIGHT

the film’s general theatrical release.
Both debuts are being celebrated with
a kickoff screening and after-movie
event at New York’s Radio City, which
will feature a concert to be carried on
MTYV. The event will be capped with
the introductions of attending sports
legends and climax with the emer-
gence of the two fabled pugilists re-
immortalized by the movie.

“It will be historic to have some of
the greatest musicians of all time
together with some of the greatest
sports figures,” says Zieman. “It will
be such an exciting moment for being
in the music business, and we're all
just glowing to be part of it.”

Mercury and DAS will be joined in
presenting the Radio City extrava-
ganza by Gramercy Pictures, Rolling
Stone magazine, and American
Express. Gramercy is distributing
“When We Were Kings,” which is a
DASFilms Ltd. production, the first
for Fugees manager David Sonen-

(Continued on page 15)

Looking Sharp. Asylum recording
artist Kevin Sharp stopped by Bill-
board's Los Angeles offices to be
awarded a Heatseekers T-shirt. The
artist, whose album “Measure Of A
Man” first reached No. 1 on the Heat-
seekers chart in the Dec. 28, 1996, is-
sue, begins touring with Sawyer
Brown Jan. 30. The next single from
Sharp’s album, “She’s Sure Taking It
Well,” goes to country radio Feb. 10.
(Photo: Gina van der Vliet)

Songwriter’s Songwriter Townes Van Zandt Dies

B BY CHET FUIPPO

NASHVILLE—Townes Van Zandt
was acclaimed in Nashville as the song-
writer’s songwriter and in Texas as the
unofficial poet laureate of the Lone
Star State. He died in Mount Juliet,
Tenn., near here, on Jan. 1, from a
heart attack. He was 52.

Van Zandt had been working on a
new album and was recuperating from
hip surgery at his former wife
Jeanene’s house. His close friend Guy
Clark was visiting when Van Zandt was
stricken. Despite immediate attempts
at resuscitation, he was pronounced
dead on arrival at Columbia Summit
Medical Center. After a memorial ser-
vice in Nashville (see Nashville Scene,
page 30), his body was cremated.

Van Zandt was perhaps best known
outside musie circles for such songs as
“If I Needed You,” a No. 3 hit on Bill-
board’s Hot Country Singles chart for
Emmylou Harris and Don Williams in

1981, and “Pancho And Lefty,” which
Willie Nelson and Merle Haggard took
to No. 1 on the same chart in 1983.
Even so, his entire body of work, span-
ning some 15 albums and countless
unrecorded songs, inspired awe among
songwriters and
singers, who cele-
brated the deft
poetry in his work.
“A song didn't
work for Townes
unless it first
worked as a poem
on the page,” said
longtime friend
Susanna Clark,
Guy’s wife, at his memorial service.
Van Zandt was a powerful influence
on a number of performers, ranging
from Lyle Lovett and Nanci Griffith to
Neil Young, Cowboy Junkies, and
Steve Earle. At the service, Earle
recalled his first glimpse of Van Zandt
after Earle hitchhiked to a Van Zandt

VAN ZANDT

show in Texas: “Townes blew in like a
tornado through a trailer park, looking
positively mythiec.”

Earle is famous for his loyalty to Van
Zandt and his oft-quoted statement
that “Townes Van Zandt is the best
songwriter in the whole world, and I'll
stand on Bob Dylan’s coffee table in my
cowboy boots and say that.” Earle also
recorded and often performed such
Van Zandt songs as “Tecumseh Valley”
and “White Freight Liner Blues.”

Lovett, who was often an opening
act for Van Zandt, recalled that
“Townes always greeted me with kind-
ness.” Harris remembered first seeing
Van Zandt at Gerde’s Folk City in
New York decades ago: “I thought,
‘My God, it’s the ghost of Hank
Williams!” But now I know Townes was
just forging his own path down the lost
highway.”

John Townes Van Zandt was born on
March 7, 1944, to an oil family in Fort
Worth, Texas. Van Zandt County in

east Texas was named for his forebears
in 1848. His family moved frequently,
setting the stage, he once said, for his
later migratory life pattern. His fami-
ly lived in Midland and Houston in
Texas as well as Colorado, Montana,
Illinois, and Minnesota. After high
school, he went to a military school for
two years, which didn’t take, and then
to the University of Colorado, from
which he dropped out to pursue folk
singing under the influence of Dylan
and Houston’s Lightnin’ Hopkins.

Van Zandt ended up in Houston in
1966, where he fell in with fellow writ-
ers Guy Clark, Mickey Newbury, and
Jerry Jeff Walker.

His first paying gig was at the
Jester, and he was soon in demand at
other Houston folk haunts, such as the
Old Quarter and Sand Mountain. He
began recording on Poppy Records in
1968 with the album “For The Sake Of
The Song,” and others followed fairly

(Continued on page 89)
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Theater/Film Songwriter Burton Lane Dies
Composer Collaborated With Numerous Noted Lyricists

B BY IRV LICHTMAN

NEW YORK—Burton Lane never
achieved the public recognition of
many of his contemporaries, although
the composer compiled an enviable cat-
alog of enduring songs he wrote for the
musical theater and film. Lane, the last
of the major writers for both mediums,
whose career dated back to the "20s,
died here Jan. 5 of a stroke. He was 84.

Lane collaborated with such first-
class lyricists as Ira Gershwin, E.Y.
Harburg, Alan Jay Lerner, Frank
Loesser, Howard Dietz, Dorothy
Fields, Sammy Cahn, Ralph Freed,
Ted Koehler, and Harold Adamson.
Lane’s best-known songs included
“Everything I Have Is Yours” (Adam-
son), “How About You?” (Freed),
“There’s A Great Day Coming
Manana” (Harburg), and “On A Clear
Day” (Lerner).

But it was his second Broadway
teaming with Harburg—in 1940 they
were the songwriters for entertainer
Al Jolson’s last Broadway show, the
successful “Hold On To Your Hats”—
that produced a score that one can
regard as a career in itself. That was
1947’s “Finian’s Rainbow.”

To begin with, the show was exceed-
ingly daring for its time, as it
addressed the issue of racial injustice
in the South—not in solemn ways, but
in satire and fantasy that suited the
creative temperament of Harburg and
the musical theater itself. That score,
still considered song-for-song one of
the triumphs of Broadway, included
such classies as “How Are Things In
Glocca Morra?,” “That Old Devil
Moon,” “If This Isn’t Love,” “Look To
The Rainbow,” and “When I’m Not
Near The Girl I Love.”

Fred Astaire, Tommy Steele, and
Petula Clark starred in a 1968 film ver-
sion of the musical. There was also a
1960 Broadway production. A 50th-
anniversary production is planned this
spring at the Goodspeed Playhouse in
Connecticut, which is known for its
revivals of old musicals.

Oddly enough, Lane, whose career
was mostly confined to work in Holly-
wood, where in the ’30s and ’40s his

material appeared in musicals with
songs by others, did not return to
Broadway until 1965, when he collabo-
rated with Lerner in “On A Clear Day
You Can See Forever,” whose story line
centered on extrasensory perception.

Originally intended to have music by
Richard Rodgers (Rodgers bowed out
after having great difficulty in dealing
with Lerner’s erratic work habits), the
show, even with rock sounds dominat-
ing the airwaves and leading record
sales, produced several standards,
including the hit
title “Come Back
To Me” and “What
Did I Have That I
Don’t Have.” A
film version was
released in 1970,
® starring Barbra

i gewel  Streisand and Yves
LANE Montand.

Lane had previ-
ously collaborated with Lerner on
1951’s memorable MGM musical
“Royal Wedding,” another project with
songs of great merit, including “Too
Late Now,” which earned Lane his sec-
ond Academy Award nomination.

One of the film’s other numbers, per-
formed by Fred Astaire and Jane Pow-
ell, was “How Could You Believe Me
When I Said I Loved You When You
Know I've Been A Liar All My Life,”
the longest well-known title in pop-
song history.

Lane, who often performed his own
songs at special industry gatherings
and, occasionally, before the public, was
fond of playing this song in overt criti-
cism of President Nixon’s involvement
in the Watergate scandal. He later
would dedicate the song to Col. Ollie
North in the context of his testimony to
Congress on the Trangate scandal.

Lane collaborated with Lerner one
more time with “Carmelina” in 1979.
While the show had only 17 perfor-
mances, it once more indicated Lane’s
mastery of the musical theater idiom.

Another film work of note with a
complete score by Lane was 1953’s
“Give A Girl A Break.” His collabora-
tor was Ira Gershwin, one of his idols
and early mentors. The result was a

RECORD COMPANIES. John Esposito
is promoted to senior VP of the Poly-
Gram Catalog Development Group in
New York. He was VP of field sales
for PolyGram Group Distribution.

Brendan O’Brien is appointed
senior VP of Epie Records in New
York. He is a producer (Pearl Jam,
Rage Against The Machine, Neil
Young) and musician. He will continue
to run his Sony Music labels, 57
Records and Shotput Records.

Elektra Entertainment Group in
New York promotes Alli Truch to VP
of ereative services and Suzanne
Bender to director of creative admin-
istration. They were, respectively,
senior director of creative services
and manager of creative administra-
tion.

Andrea Wright is appointed direc-
tor of international at Relativity
Records in New York. She was an
administrator at MTV Europe.

ESPOSITO O'BRIEN

Steve Kline is named to the top 40
national promotion team at Geffen
Records in New York. He was nation-
al director of promotion for Lava
Records.

Carolyn Rae Cole is promoted to
president of Honest Entertainment in
Nashville. She was VP of business and
legal affairs.

Jennifer DelliPaoli is named
director of administration for Babylon
Entertainment in New York. She was
a coordinator at Brilliant Entertain-
ment.

score without any big hits, but one
greatly admired by musical theater/
film devotees for its many deft and win-
ning numbers, among them the title
song, “Applause Applause,” and “In
Our United State.”

Lane’s output in the *50s included a
score, with lyries by Adamson, for
another MGM musical, 1955’s
“Jupiter’s Darling,” and a score for
TV—an adaptation, with lyries by
Fields, of the hit Broadway play
“Junior Miss.”

Some of Lane’s works became
favorites of jazz musicians, in particu-
lar “That Old Devil Moon” and two film
songs he wrote with Loesser, “This
Lady’s In Love With You” and “I Hear
Musie.”

Lane, a native New Yorker who
would have celebrated his 85th birth-
day Feb. 2, started writing profession-
ally in his teens. He was only 21 in 1933
when he wrote his first hit (and stan-
dard), “Everything 1 Have Is Yours,”
with lyries by Adamson.

As the story has it, Lane and Adam-
son were sent by Irving Berlin Musie
that year on a six-week trial to place
their songs in films and quickly hit pay
dirt when “Everything 1 Have Is
Yours,” along with two other songs
they wrote, was placed in an impor-
tant film, “Dancing Lady,” starring
Clark Gable and Joan Crawford. It
soundly beat out other songs in the
movie penned by more established
writers.

When Lane was 17, he had a con-
tract with Remick Music, a major pub-
lishing house. Some of his songs
impressed George and Ira Gershwin,
and within several years he was writ-
ing revues for Broadway, including col-
laborations with Adamson.

Lane is given credit for discovering
Judy Garland in 1934, when he saw
her, at age 11, performing at the Para-
mount Theatre in Hollywood as part of
an act called the Gumm Sisters. With
her father’s permission, Lane accom-
panied her a week later on an eight-
hour audition for MGM executives.

They would meet again years later
when Lane and Ralph Freed taught

(Continued on page 85)

TURNT

TRUCH BENDER
PUBLISHING. The Harry Fox Agency,
a subsidiary of the National Music
Publishers’ Assn. (NMPA) in New
York, promotes Charles Sanders to
VP of legal, Margaret O'Keeffe to VP
of public relations, and Diane Craf-
ford to VP of human resources/admin-
istration. Sanders was special assis-
tant to the president/CEO and
continues to serve as counsel.
(O’Keeffe continues as public relations
manager of the NMPA, and Crafford
was director of human re-
sources/administration.

Marx Lends Hand To
NARAS Schools Program

B BY TERRI HORAK

NEW YORK—Capitol recording
artist Richard Marx is leading an
arts-initiative campaign at high
schools across the U.S. in conjunction
with the National Academy of
Recording Arts and Sciences
(NARAS) Foundation and Apple
Computers.

The program
aims to give stu-
dents the oppor-
tunity to explore
their ereativity
and career poten-
tialin a variety of *
artistic fields, *
and to provide ™
exposure for
their creative
endeavors.

“Richard came to us with this idea,
and we were enthralled not only
because of the musicianship aspect
[the project] encourages, but also
because he has branched out to other
areas of the arts,” says Michael
Greene, president/CEQO of NARAS.
“We feel they’re all essential to a
well-rounded education.”

The project calls for a selection of
10 visual or written works by stu-
dents to be included on a special
insert in Marx’s upcoming album,
“Flesh And Bone.” A book/CD pro-
ject that showcases a broader selec-
tion of the students’ music and art
will be released later this year.

“A lot of high school students are
aimless and don’t know they are
artistically talented,” Marx says. “No
funding for instruction and equip-
ment adds up to no encouragement.”

To solicit projects for inclusion in
Marx’s album package, samplers
were sent to the more than 1,000 high
schools that participate in NARAS’
Grammy in the Schools program.
Students will create submissions that
relate to the album’s material.

“I knew that the gathering and
processing of the book would take a

MARX

lot of time, and I thought, ‘Hey, my
record’s coming out imminently, so
why can’t we take a handful of things
and use the CD booklet as a way to
Jjump-start the whole thing? ” Marx
says.

Winners will be selected by Marx
and an executive panel after finalists
are chosen by a committee of stu-
dents and faculty from the Universi-
ty of Southern California School of
Musie. Apple computers and special
plaques will be presented to the win-
ning students’ schools.

Proceeds from the sales of the first
single from “Flesh And Bone,” “Until
I Find You Again,” will benefit the
NARAS Foundation, as will sales of
the coffee-table book/CD package. A
book publisher for the project has not
yet been selected.

Marx will produce the five student
songs on this upcoming Marx/
NARAS Foundation project. A key
component here, Marx says, is offer-
ing young people support and flexi-
bility in the studio.

Marx and MCA Nashville artist
Trisha Yearwood are this year’s
spokespeople for the NARAS Foun-
dation. Marx will make career-day
visits to schools through February.

“Basieally the kids need to know
that a career in the arts is not a fool-
ish whim or dream,” Marx says.

Marx says “Flesh And Bone,” due
April 8, represents a new direction
for him. “It’s much more rhythm-ori-
ented. I'm not going to make an R&B
record, but it’s the musie I love more
than anything, and the leanings of
this record come from there.”

While the timing of Marx’s special
project with the NARAS Foundation
coincides with the release of his new
album, he says he can keep the focus
apart and prevent either project from
overshadowing the other.

“We're obviously going to promote
my new record and single, just like
we do every new release, but I really
want the attention to this whole pro-
ject kept separate from my album.”

WRIGHT KLINE
RELATED FIELDS. Al Kasha is
appointed president of the musie divi-
sion of MTM Entertainment in Studio
City, Calif. He was a consultant to the
firm and is a writer/producer/com-
poser.

Peter Boutros is promoted to VP
of international marketing for Disney
Consumer Products in Burbank, Calif.
He was director.

Daniel Levitin is appointed lectur-
er in the music department at Stan-
ford (Calif.) University. He is a Bill-
board contributor and member of the

KASHA

COLE

research team at Interval Research
Corp.

Jeffrey Klein is promoted to VP of
Amy Alter Associates in New York.
He was account supervisor.

Amy Hunter is promoted to first
engineer at the Music Annex Record-
ing Studios in San Francisco. She was
assistant engineer.

Michael Bazini is named publicist
at ISL Public Relations in New York.
He was national publicity director
for King Biscuit Flower Hour
Records.
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Veruca Salt Embraces Rock Sound
Alternative, Rock Formats Targeted By Outpost

B BY STEVE MIRKIN

NEW YORK—1In 1994, when Geffen
Records acquired the rights to Veru-
ca Salt’s Minty Fresh debut, “Ameri-
can Thighs,” commerecial alternative
radio was ascendant, and Geffen's
confidence in the band paid off with
the success of “Seether,” the album’s
first single. More than two years
later, the landscape has changed:
Alternative appears to have peaked
in popularity, and many second
albums have suffered from disap-
pointing sales. Veruca Salt hopes to
avoid the sophomore slump with its
second album, “Eight Arms To Hold
You,” due Feb. 11.

The album, which takes its name
from the Beatles’ working title for
“Help,” marks a number of changes
for the Chicago-based quartet. It is
its first release for Geffen-distributed
Outpost Records and its last with
drummer Jim Shapiro, who left the
band after recording the album and
will be replaced by former Letters To
Cleo drummer Stacy Jones. But most
important, says Louise Post—who,
along with Nina Gordon, writes and
sings Veruca Salt’s songs—it’s the
first time that the band has made an
album that reflects its conception of

VERUCA SALT |

itself. One reason for this, she says, is
the production work of Bob Rock.

At first glance, the combination of
Rock and Salt might not seem a
match made in heaven. But Post sees
it as a “perfectly natural progres-
sion.”

“We wanted to make a big rock
record,” she explains, no pun intend-
ed. “We always saw ourselves sound-
ing big—wanting our drums to sound
huge.” The band decided on Rock in
1995 while on tour with Live in 1995.
Most nights, the soundman checked
the system by playing Metallica’s
“Enter Sandman.” According to Post,
the band heard the song and said,
“*What sounds better than this?” We
all looked at each other and said, ‘Bob
Rock, man.””

But Outpost’s A&R executive Mark
Williams was initially not sure the

Whitley Returns To Familiar
Turf On Work Group Album

l BY CHRIS MORRIS

LOS ANGELES—With “Terra
Incognita,” Chris Whitley’s latest
album, due from the Work Group
Feb. 18, the singer/songwriter/gui-
tarist may bring some old fans back
into the fold.

Whitley received glowing reviews
and radio attention with his 1991
Columbia debut, “Living With The
Law,” which fea-
tured his musing
songwriting and
lyrical, bluesy,
acoustic-oriented
guitar playing.
But the New
York-based musi-
cian took a sharp
left turn with his
1995 sophomore
album, “Din Of Ecstasy.” Released
by the Work Group, the project
emphasized anxiety-laden songs
overlaid with loud, fierce electric
guitar work.

Work Group co-president Jordan
Harris says, “He had a lot of people
who fell in love with him on the first
record, and then [on] the second
record, he explored some new terri-
tory that he really needed to, and I
think some of the people who got into
the first record didn’t understand
the second record.

“But I think this record really
bridges those two records. You feel
Chris the vocalist and the song-
writer, whereas the second record
was more about Chris the guitar
player.”

Of his rock-guitar excursion on
“Din,” Whitley says, “I hadn’t been

WHITLEY

able to afford a band to do something
and afford the time to get into elec-
tric guitar sounds as much as I'd
always wanted to as a kid . . . T still
feel like there’s a lot of songs on the
second record that didn’t come
through because of the crusade that
[eo-producer] John [Custer] got into
about guitar sounds.

“I’m not like a metal-head—TI still
wanted it to be about songs,” Whit-
ley adds. “Some of [the songs] on the
new record I wanted to be heavy, but
I didn’t want it to detract from the
expression of what I was trying to
get on all levels, rhythmically, lyri-
cally, and just dynamically.”

To make “Terra Incognita,” Whit-
ley literally set out into unknown
territory—the quiet farming com-
munity of Oxnard, Calif., north of
L.A. There, the musician and his pro-
duction crew set up shop in the
Boulevard Teatro, a onetime movie
house in the heart of the predomi-
nantly Hispanic town.

Says Harris, who frequently
dropped in on the sessions, “It was
like a Mexican porn theater or some-
thing that Daniel Lanois took over,
and [album co-producer| Mark
Howard took out all the seats and
created an amazing atmosphere in
there, as Daniel does with all his stu-
dios, and we recorded the bulk of the
record there.”

Whitley says, “I didn’'t want to
spend too long doing the record,
because the last one we’d taken so
much time doing, which wasn’t real-
ly my choice . . . I was a little pres-
sured with time, I wanted to stay
within a budget and stuff, and me

(Continued on page 14)

combination would work. “I was a lit-
tle concerned, a little suspicious at
first,” he admits, adding with a laugh
that he’s “guilty of alternative snob-
bery as much as the next guy.” After
hearing the result, he says the col-
laboration makes sense. “Bob Rock is
an excellent producer, so there’s no
reason why he can’t apply what he
gives to Metallica to Veruca Salt.”
What impressed Williams the most
was the way Rock “really homed in on
the band’s songs, which to me has
been their strong point, more so than
the sound of their records.”

Rock has certainly added power to
Veruca Salt’s sound but not at the

Los Angeles Flavors. The members of Nu Flavor share a moment with Morrissey
after the group ran into the singer in a Los Angeles parking lot. Nu Flavor's Reprise
debut, which will come out in March, will be released in both English and Spanish
versions simultaneously. Shown, from left, are Nu Flavor's Rico Luna and Frank
Pangelinan, Morrissey, and Nu Flavor’s Anthony Dacosta and Jacob Ceniceros.

(Continued on page 17)

CHANGES: Look for Dan Beck, senior VP of marketing
at Epic Records, to assume the U.S. presidency of Richard
Branson’s new label, V2, as early as March. He’ll be there
by late spring, and according to sources the label will begin
releasing music in May. No distribution deal is set. The first
titles will probably be on Gee Street, in which V2 has pur-
chased a controlling interest (Billboard, Dec. 14, 1996).
Citing philosophical differences, Daniel Glass has
resigned as president of the 1-year-old Universal Records.
“I'm not sure what I'm going to do next, because the dust
hasn’t quite settled,” Glass says. He plans to discuss his
exit package with Universal Music

Label Prez Shuffle: Beck In At V2,
Glass Qut At Universal; Nixon’s ‘Head’

the man himself called Nixon and politely asked that the
song be scrapped, it’s too late. “I'd say, ‘I’'m sorry, but you're
a public figure, and this is how I make my living,”” Nixon
says. “Of course, I can be bought. I can be put on Geffen
Records. But I'm not talking a development deal, 'm talk-
ing six figures and stock in an amusement park.” Sorry,
Mojo, we just don’t see that happening.

IT WAS WITH GREAT SADNESS that I heard of the
Dec. 27 passing of Marilyn Lipsius, VP of corporate com-
munications for RCA Records. 1 knew Marilyn for only a

few years, but I treasured her for

Group (UMG) next week. Glass does-
n’t dismiss the possibility of negoti-
ating a joint-venture label deal with
UMG as a means of fulfilling the
remaining four years on his contract.
No replacement has been named.
UMG officials say that chairman
Doug Morris will oversee a man-

z

BH\[,

her warmth and, above all, her pro-
fessionalism. Unlike many in the
music industry, she wasn't concerned
about being hip or trendy; she was
concerned about getting her job done
well.
There was a brief time last spring
when Marilyn’s cancer had gone into

agement committee until the top slot
is filled.

Arlen Kantarian has been named
president/CEO of Radio City Productions. He succeeds
James McManus, who resigned his post to pursue other
ventures . . . We announced it here last March (The Beat,
Billboard, March 2, 1996), but it’s finally official: Michael
Goldstone, former VP of A&R for Epic, has joined Dream-
Works. DreamWorks does not give its executives titles, but
we love how the company refers to Goldstone as a “multi-
dimensional key management executive.” We'd like to see
that on a business card.

MOJO WORKING: Two years ago, Mojo Nixon made
news when his missive “Bring Me The Head Of David Gef-
fen” was yanked off his album “Whereabouts Unknown,”
and recipients of the advance cassette with the offending
song were asked to return the tapes.

But now the song has resurfaced for general consump-
tion on “Gadzooks!!! The Homemade Bootleg,” which comes
out Jan. 28 on Needletime Records. The disc contains 17
Nixon treasures that primarily have only been performed
at his live shows or are on obscure compilations.

“‘Bring Me The Head Of David Geffen’ was never sup-
posed to be on “Whereabouts Unknown,” ” contends Nixon.
“I wanted it to be on there, but everyone else was against
it. We started playing it around, and someone called our
distributor, maybe it was David Geffen’s attorney’s maid
calling the distributor’s dad, and people started crapping
in their pants, and so we [pulled it]. Then it showed up on
the advance cassette, which seemed like a publicity ploy,
but I'm not that smart. I think the gods of courage snuck
it on there.”

But now Nixon is on a new label, and he figures that the
time is right for the song, which accuses Geffen of “killing
rock and roll,” to resurface. “We rerecorded it and have
got a good ZZ Top-psycho-Texas-hate-vibe going,” he says.
And so far, nary a word from Geffen’s camp. But even if

by Melinda Newman

remission, and she was full of life and
spirit. I ran into her and her husband
one beautiful April day outside my
apartment building. They were looking for a new home
after a fire in their building had caused extensive smoke
damage to their apartment.

Marilyn said that a friend had commented on what a hor-
rible year she was having: cancer and now being forced out
of their apartment. But Marilyn didn’t see it that way at all.
She said this was the best year of her life: She had beaten
cancer, she and her husband were moving from an apart-
ment that they had long outgrown but stayed in because the
price was right, and best of all, after seven months of tubes
in her arms, she could finally take a hot shower without hav-
ing to keep her arm out of the bathtub. Her joy was conta-
gious. We left our serendipitous meeting feeling uplifted.

Of course, this story does not have a happy ending. By
August, Marilyn was back in the hospital and was not
responding to treatment. She dealt with her illness with a
grace, frankness, and courage that amazed me. To the end,
she took tremendous pleasures in doing things for other
people: She knew I was a rabid Elvis Presley fan, and often
I would get packages from her with the latest reissue or
import. The last time I talked with her was the week of
Thanksgiving; she spoke of how good she was feeling and
how happy she was that she felt well enough to travel to be
with relatives for the holiday. It was one of the last trips
she took. Even though the end came as no surprise, it
wasn’t until I heard the news that I realized just how much
1 will miss her, but thankfully, I've always known how lucky
I was to know her.

A memorial service for Marilyn Lipsius will be held at 1
p.m. on Monday (13) at the United Nations Chapel at U.N.
Plaza at 1st Avenue and 44th Street in New York. (For more
information on donations, see Lifelines, page 71.)

Assistance n preparing this column was provided by
J.R. Reynolds in Los Angeles.
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Revolution’s Big Head Todd
Gets Multifaceted Campaign

l BY TERRI HORAK

NEW YORK—While Big Head Todd
& the Monsters have deliberately
taken a do-it-yourself strategy to
releasing albums—even after sign-
ing with a major label—the band is
planning a more mainstream
approach with the Feb. 11 release of
“Beautiful World” on Revolution
Records.

“T’ve spent so
many years
doing things my
way and working
for having the
kind of slow sue-
cess that I think
is really im-
portant for the
health of a band,”
explains Todd
Park Mohr, Big
Head Todd’s
singer/ song-
writer/guitarist. “Having established
that—and partly be- cause of the
nature of the record—I feel like I
want as many people as possible to
hear and enjoy it.”

Big Head Todd first drew national
attention with 1993’s “Sister Sweet-
ly,” its major-label debut on Giant
(now Revolution). The album’s steady
build, via word-of-mouth and con-
stant touring, took it to platinum cer-

BIG HEAD TODD
& THE MONSTERS

tification three years after its
release, yet it never cracked the top

half of The Billboard 200. It
remained on the Heatseekers albums
chart for a recordbreaking 83 weeks.

A LITTLE ARMY

While the band’s sophomore
release, 1994’s “Strategem,” has sold
more than 250,000 copies in the U.S.,
according to SoundScan, its sales
clearly pale in comparison with the
achievements of “Sister Sweetly.”
But Revolution is undaunted and
plans an aggressive attack to recap-
ture the band’s previous success.

“We’re coming out like a little
army on this,” says Mindy Espy, the
label’s head of marketing. “I think
everyone will be pleasantly sur-
prised when they realize how many
out there still love this band.”

Revolution has mapped out an
intensive campaign, which began in
October with a brief club tour. A
four-week promotion tour com-
mences Sunday (12) and includes
radio stations in the top 27 markets
as well as distributor visits and press
luncheons. The tour winds up in New
York with a Feb. 11 appearance on
“Late Night With Conan O’Brien.”

Other prerelease efforts include a
special concert and party at the Fox
Theater in the band’s hometown of
Boulder, Colo. Revolution is running
a contest with 10 radio stations; a
weekend in Boulder, including some
time on nearby ski slopes, is the
prize.

The leadoff track, “Resignation
Superman,” a loping, laconic look at
apathy, will be worked at album rock,
alternative, and triple-A stations.

Espy points out that the track has
already received 200 spins, more
than half on modern rock stations.
“Maybe I'm naive, but I feel there’s a
lot of support. We're going to take it
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one day at a time, one station at a
time, but we’re off to a great start,”
Espy says.

As part of the promotion to hook
programmers of past Big Head Todd
& the Monsters tracks, the label sent
a select group an advance album
package that included special Big
Head Todd ski jackets.

To reach consumers, the label first
targeted the band’s fan base via a
mailing to promote the fall mini-tour.
The label also swept college campus-
es and relevant retail outlets with
fliers in tour cities.

In eyberspace, Big Head Todd &
the Monsters have their own World
Wide Web site as well as being the
No. 1 artist on Revolution’s Web site,
according to Espy. The label did a
special E-mail chain letter to fans
asking them to spread the word in
exchange for trinkets and T-shirts, a
promotion that worked well, Espy
says.

Listening parties, which will
include the premiere of the video for
“Resignation Superman,” are
planned for 10 cities and will be
geared toward college campuses. An
online chat with the band at the par-
ties is being considered.

Espy says many of the band’s fans
are outdoor sports fans, so the label
is planning a campaign at ski resorts
in Vermont, Colorado, and Califor-
nia. The label will arrange for stick-
ers, samplers, and fliers to be dis-
tributed at the lifts and various spots
around the towns.

Advertising will likely be done in
conjunction with a U.S. tour, which
is scheduled to kick off in April, with
Canadian dates scheduled for March.

Revolution’s call to arms will be in
full force at retail as well. An early
mailing went out to distribution
branch managers—as well as sales
managers and WEA reps—with a
note from the set’s producer, former
Talking Head Jerry Harrison; a reel
of live footage of the band; and the
label’s marketing plan.

VIDEOS AND AIRPLANES

Revolution has also participated in
WEA's mailer to nearly 8,000 retail-
ers and has provided reps with extra
copies to encourage in-store play.

Revolution expects new-release
endcap placement for the last two
weeks of February and will partici-
pate in programs with many major
chains in March.

Video play for “Resignation Super-
man” will, for the most part, be held
until airplay takes off, though the
label anticipates early support from
VH1 and regional outlets such as
Chicago’s JBTV, which is scheduling
a special Big Head Todd & the Mon-
sters night.

Plans are being finalized for video
play on an airline and music play on
in-flight programs.

The band, meanwhile, was delight-
ed to work with producer Harrison
and special guests, including blues
legend John Lee Hooker and Parlia-
ment/ Funkadelic keyboardist
Bernie Worrell.

“We have an abnormally good feel-
ing about the whole thing,” Mohr
says. “We're all real proud of the

(Continued on page 17)
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WHITLEY RETURNS TO FAMILIAR TURF ON WORK GROUP ALBUM

(Continued from page 12)

and [co-producer] Dougie Bowne, the
drummer, were basically playing
everything. I played all the bass, and
then I realized I'm not [a bass play-
er]. We did all the basic stuff there
and in like five weeks did about 15
songs and then came back [to New
York].”

Whitley settled in at Electric
Lady Studios with producer Toby
Wright, and other players entered
the picture. “I got Melvin Gibbs from
Rollins Band to do a couple of the
basses, and Steve Almaas, who used
to be in Beat Rodeo and the Suicide
Commandos,” says Whitley.
“They’re just old friends. Dan
[Lanois] played guitar on a song, and
Pat Place from the Bush Tetras
played on a song— Weightless,’ they
both played on it. It sort of worked
like that.”

For “Automatic,” the album’s first
track, Michael Barbiero, known for
his producing and mixing work with
Guns N’ Roses and Blues Traveler,
was brought in to supply additional
production and a final mix.

Whitley, who is managed by Bruce
Patron, began playing “Terra Incog-
nita” material in late 1996 on a two-
month solo tour, opening for Warren
Zevon, that was booked by the
Agency Group in New York.

Late last year, the Work Group
offered radio an early taste of tke
album by issuing a four-song sam-
pler that featured “Automatic,”
album cuts “Weightless” and
“Alien,” and a non-album acoustic
version of “Power Down.” (Whitley’s
songs are published by Reata Pub-
lishing/Siete Leguas Music, admin-
istered by Warner Bros. Music Corp.

[ASCAP])

“['The sampler] went to triple-A
only, in the hbeginning of Decamber,”
says Work Group director of mar-
keting Barbara Bausman. “We actu-
ally have early adds off that already
in Austin [Texas] and Chicago and
Columbus [Ohio] and 4 few other
eities. I think there’s a feeling of
relief with this record by a lot of
Chris Whitley fans—they’re sort of
like ‘Oh great, he’s back’ . . . Cer-
tainly there were a lot of people who
did like ‘Din Of Ecstasy,’ but there
were some people who thought, ‘Oh,
that’s not the Chris I theught it was
going to be.””

The sampler and advance CDs of
“Terra Incognita” were also made
available to Sony’s alternative music
marketing staff to stoke early inter-
est at retail.

“Automatic” will be released to
triple-A stations in late January, and
to alternative and rock outlets in late
February or early March. “We want
it to live at triple-A for a while,”
Bausman says.

A video for “Automatic,” directed
by Mark Miremont, who also made a
clip for Work Group act Protein, will
be serviced in late January or early
February. The label has prepared an
electronic press kit (EPK).

“Terra Incognita,” like the Work
Group’s highly successful Fiona
Apple album “Tidal,” will be
released as a CD Extra multimedia
enhanced CD. Bausman says, “It’s
really cool, because it has the EPK
interview footage, a Billboard Live
performance from the F Music Fest
[in L.A. last year]—just some cool
stuff that you can’t normally get.”

Of Whitley’s tour plans in support
of the album, Bausman says, “He’s

[more solo shows]. We’re considering
in February doing a promo tour,
going to radio station interviews, and
in those same markets setting up a
promo club date. He'd go into the
market, go on the radio, do an in-
store, and then play that evening.”
Whitley has an unusual vision for
his future touring unit: “I plan on
putting together a four-piece, not a
band, but kind of an ensemble—
[with] a utility guy who can play
fuzz bass while there’s also a
straight bass, but who can also play
a six-string bass and very minimal
keyboard bits and acoustic guitar.
Not really a rock band, but a sound.
I want to make something that can
be really dynamic, that’s not all
onslaught, and at the same time I
don’t want it to be a kind of sophis-
ticated muso experience. I want it to
be soul music that’s diverse, from
blasting, rocking, to subtle and

probably going to go on tour with a  acoustic, and do some solo stuff,
band in March . .. There may be too.”
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MERCURY READY TO RUMBLE WITH SOUNDTRACK

(Continued from page 9)

berg’s new movie company.

Sonenberg produced the Leon Gast-
directed documentary and also man-
ages Diana King and Joan Osborne via
his DAS Communications company.
He also heads the DAS Label, for
which the documentary’s soundtrack,
which he and DAS’ Scot McCracken
executive-produced, is the first
release.

The film won the grand jury award
for artistic excellence when it pre-
miered at last year’s Sundance Festi-
val, notes Sonenberg, and has since
won the New York and Los Angeles
critics awards for best documentary.

“MTV will pre-produce a special on
the film [that includes] the Fugees say-
ing how much it means to them—
which will be shown while the film
screens at Radio City,” says Soneberg.
“They’ll then carry the Fugees and
Busta and Tribe performing the single
at Radio City live, followed by other
stars from the soundtrack performing,
including B.B. King and James Brown,
and ending with some of the greatest
athletes ever coming out—then Fore-
man, then Ali. At the end, everyone
will sing ‘When We Were Kings,” and
it will be an exhilarating and magical
moment.”

The Radio City program, an Amer-
ican Express event henefiting Zairian
refugees, will be advertised with a full-
page ad in the Sunday (12) edition of
The New York Times.

“No one who sees the film walks
away without raving about it,” says
Zieman. “It’s truly special, and we’re
going to utilize it to create excitement
for the soundtrack by setting up
screenings in major markets during
the week of Jan. 20—the album solici-
tation period—for local retailers,
press, radio, sportscasters, and lead-
ers in the black community who deal
with making decisions with curriculum
and education.”

Additional promotion to radio
includes a contest to be held in early
January; Mercury will fly in local sta-
tion winners from around the country
to attend the Radio City show and a
private party afterward.

A video for the single “Rumble In
The Jungle” will world-premiere on
MTYV Tuesday (14). A promotional
CD of the single, which has already
been serviced to radio, features
sound bites of Ali’s film dialog inter-
spersed with the rappers (the album
also includes bits of Ali’s trademark
tirades).

“Some call him ‘the original rap-
per,” ” says Zieman of Ali, who was
notorious for his poetry but was also
a big fan of soul music during his
fighting prime and actually recorded
several R&B sides in the early '60s.
“When you hear the sound bites, you
see what a talented poet the man
truly was.”

The title-track second single, Zie-
man says, goes to R&B, AC, and top
40 formats in late February. “We’ll
also try to tap into older fans of R&B
musice, sinee the album is filled with
never-before-available classic perfor-
mances of classic R&B tracks,” adds
Zieman. He says Mercury will service
the full album to adult R&B and elas-
sic R&B formats and create promo-
tions for those stations to further gen-
erate awareness.

Additionally, Mercury will work
closely with Gramercy’s publicity

department in adding to the vast
media visibility that Ali, now slowed by
Parkinson’s disease, has received since
the Olympies torch lighting. The event
was recently cited by USA Today as
the year’s most compelling sports
moment.

“I've seen very cool grown men look
like starry-eyed boys in his presence,”
says Sonenberg, whose heroes grow-
ing up were Ali and John Lennon. At
the time of the Ali/Foreman fight,
Sonenberg was an attorney repre-
senting Gast, who in 1976 co-directed
“The Grateful Dead Movie” with Jerry
Garcia.

But in 1974 Gast was in Kinshasa to
film the three-day music festival fea-
turing black U.S. and African artists
that was an adjunct to the big fight.
Foreman, though, was cut in training a
week before the fight’s original date,
and Gast was the only one with footage
of the incident. From that point on,
Gast, with Sonenberg’s help, changed
his film’s focus to a documentary about
the fight and the fighters’ prolonged
stay in Zaire.

A GEM EMERGES

More than 400 hours of footage
were lensed, says Sonenberg, but
financing for the film’s completion
would prove elusive until 1989, when
Sonenberg acquired an offline editing
system.

“I'inally in *92 it was clear that with
the music performance and the fight
and all the intrigue surrounding it,
we had a real diamond,” says Sonen-
berg. “So we purchased some histor-
ical footage to bring people up to
speed on Ali’s preceding boxing and
political achievements during the
opening credits, and I came up with
the title, since we had B.B. King, the
king of soul James Brown, Don King
promoting, and Ali, the king of the
world.”

Besides the live music from the fes-
tival, Sonenberg wanted “something
relevant” to today’s marketplace, he
says, “and since the subtext was ‘Ali
the original rapper,”” he called on his
clients the Fugees. “They saw us
working on the film, and though they
didn’t really know much about Ali,
they saw how inspired we were and
got hooked on the footage, too,” he
says.

Fugees member Pras Michel says
he has heard about Ali all his life and
that when it came to writing and cut-
ting “Rumble In The Jungle,” “we
Jjust came in and it all vibed together.”

Noting the time when his group per-
formed its version of “Killing Me Soft-
ly” on MTV with the song’s originator,
Roberta Flack, Michel sees a similari-
ty with the way Fugees musically
“paid respect” on that song and the
homage they’re now paying Ali.

“You got to know where you're com-
ing from to know where you're going,”
says Michel. “Muhammad Ali is where
we came from, and a lot of kids are for-
getting it, so we’re telling them that
this is what was and this is where we're
going.”

Returning the respect, Ali says,
“Rap music has become a mainstay of
black music today, and I’'m honored
that rappers of this stature consider
me the original rapper. But I'm par-
ticularly honored that they all want-
ed to rap with me on ‘Rumble In The
Jungle!””

Soutidtracks?!
Noit tior
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Sometimes we come across a special person that touches us inside.

A ray of sunshine that brightens even our darkest days.
All too often, we take this gift in our lives for granted.
Thank you for being an inspiration and uplifting spirit
to us all throughout thg years.
Thank you for sharing your heart with us
and letting us stand in the glorious light that is you.

TR )

And most of all,
thank you for being our friend, Marilyn.
We do, and always will, love you.

-Your RCA Family

Marilyn Lipsius

March 3, 1942 - December 27, 1996
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VERUCA SALT EMBRACES ROCK SOUND

(Continued from page 12)

expense of its melodie leanings. If
anything, the pop side of the band is
put into high relief by its new-found
guitar crunch. Williams doesn’t see
the album’s highly produced veneer
as a barrier for alternative radio. “Is
Soundgarden no longer viable in the
so-called alternative world? Or Alice
In Chains? Or STP, or the Pump-
kins?” he says. They are, he insists,
because as a genre, “alternative has
expanded into rock.”

If “Eight Arms To Hold You” strad-
dles alternative and rock, the solution,
according to Williams, is to sell to
both audiences. But the first order of
business, he says, is to lock in alter-
native listeners, whom Williams does
not believe will be alienated by Veru-
ca Salt's meatier sound. “I like to
think they are more open-minded
than that,” he says. Williams also
believes that alternative is already
leaning toward a more classic rock
sound. “There’s a place for harder
rock records in alternative music
today.” Williams hopes that once the
album is established at alternative, it
will eross over into more mainstream
rock formats, and he doesn’t rule out
the possibility of the power ballads
(specifically the achingly pretty
“Benjamin”) eventually being worked
to triple-A radio.

Gordon doesn’t think the alterna-
tive label applies to Veruca Salt any-

BIG HEAD TODD

(Continued from page 13)

record, and that’s kind of an unusu-
al thing. We felt like we were all on
the same page and working to make
the same record, and that was really
a joy. This is the first album that’s
been like that.”

Indeed, “Beautiful World” has a
looser feel and Mohr’s vocals a more
comfortable sound than on previous
efforts. One of Harrison’s important
contributions was encouraging Mohr
to take a more relaxed approach to
his guitar solos. On the new set, he
plays more improvised solos than on
past releases.

“This album is more of a journey.
It kind of goes from a more contem-
porary hard rock’n’roll point of view
and regresses,” Mohr says with a
chuckle, “to [Hooker cover] ‘Boom
Boom,” which is a lot more simple
and soulful.”

After “Strategem,” Mohr says, the
band took some time “to enjoy our
lives. We’d been working so hard,
and I felt I'd pretty much done
everything I'd dreamt of doing in
this capacity and was beat from the
experience.”

While Mohr continued writing
music, the band was basieally on hia-
tus until it came time to put “‘Beau-
tiful World” together. For this album
and tour, the three-piece band has
added a keyboard player and backup
singer, which helps the band flesh
out its sound and provides some
relief to leader Mohr.

“Being the guitar player, singer,
and songwriter, I felt [ was having to
talk all the time, and I got burned out
on it,” Mohr says. “So it’s just a thrill
to be able to feel more like a band
with more pieces. The attention is
spread out a bit more, and we cer-
tainly have a much fuller sound and
are more empowered to be dynamie.”

way. “This is the record we really
wanted to make,” she emphasizes.
“We lost whatever indie cred we had
the minute we signed to Geffen. I
don’t think we can lose it again.”
Besides, she adds, the band never
embraced alternative’s slacker pro-
duetion eredo. “For us, lo-{i was not
an aesthetic decision; it was a matter
of what we could afford.”

The album’s first single, the witty,
hard-rocking “Voleano Girls,” will go
to radio on Friday (17). On Jan. 19,
the video, which features the band
performing the song while suspend-
ed on bungee cords, goes to MTV.
Post and Gordon will then head to
Europe for a series of promotional
appearances but will be back in the
States before the album’s release.

Williams expects the band to kick
off the domestic campaign with anin-
store performance at Tower Records
in Chicago. Immediately afterward,
Post and Gordon will travel across the
U.S. for meetings with radio pro-
grammers.

“Their personalities are so endear-
ing to people. They can be their best
support,” says Williams. The same
strategy will be used for retail, with
Post and Gordon doing a series of
meet-and-greets with retailers. The
band will start touring in early
spring, either as a headliner on a
small tour or as a middle band on a
larger one. Williams thinks there’s a
lack of female-fronted pop/rock
groups in the marketplace, which
may give the band an added in.
“There’s no equivalent to the Pre-
tenders,” he says. “I wonder how
much of it is because there’s not a lot
of other choices out there.” Veruca
Salt could be the band to fill that vac-
uum, he says, adding that he could
hear ‘Volecano Girls’ on the radio
“between Soundgarden and STP”

While Williams is optimistic about
the album’s commercial potential, the
lahel will not be going out to retail
with a lot of albums. “We’re going to
see what the reaction is,” he says. Nei-
ther Williams nor the band is worried
about the poor commercial reception
accorded Veruca Salt’s 1995 release,
the Steve Albini-produced “Blow It
Out Your Ass” EP. According to Post,
Rock’s schedule at the time meant it
would be at least six months until he
could enter the studio with the band.
The EP was issued to keep the band’s
name before the fans and “to sort of
remind ourselves and our {ans that we
can release things [that] don’t have to
be massive singles, they could just be
good music to listen to.” Williams
insists that the 20,000 copies the EP
sold according to SoundScan was in
line with expectations.

The new album signifies the move
to Outpost, which the band under-
went because of its relationship with
Williams. He had tried to sign Veru-
ca Salt while he was at Virgin and
stayed in touch with the band mem-
hers after they went to Geffen. When
Williams, along with Secott Litt and
Andy Gershon, reached an agree-
ment with Geffen to distribute Out-
post, Geffen head Ed Rosenblatt
offered Williams a chance to work
with the band.

“We just kind of lucked out,” Gor-
don says. “We get the manpower and
experience of Geffen, and we get to
work with our friend. It's the same
team, plus an A&R person.”

N
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@ 27 10 | KULA SHAKER COLUMBIA 67822 (10.98 EQ/16.98) K 42 29 5 OUT OF EDEN GOTEE 4502 (17.98/24.98) MORE THAN YOU KNOW
18 | 19 | 18 | AMANDA MARSHALL EPiC 67562 (7.98 EQ/11.98) AMANDA MARSHALL — |} | ASHLEY MACISAAC r&M 540522 (8.98/10.98) W ILOWIRRERYOL TODAY
19 | 22 | 10 | DAVID KERSH CURS 77848 (10.98/15.98) GOODNIGHT SWEETHEART — [ PEGGY SCOTT-ADAMS MiSS BUTCH 4004/MARDI GRAS (10.98/16.98) HELPXQURSELE
20 | 18 | 21 | EELS DREAMWORKS 50001/GEFFEN (10.98/16.98) BEAUTIFUL FREAK — | 8 | KANE&ABEL NO LIMIT 50634*/PRIORITY (6.98/9.98) THE 7 SINS
21 | 28 | 15 | BR5-49 AristA 18818 (10.98/15.98) BR5-49 — | 1 | TWELVE A.M. AT LAST V.LP 5001 (9.98/14.98) THE TIME HAS COME
@ 45 19 | AKINYELE Z0O 31142*VOLCANO (6.98/9.98) PUT IT IN YOUR MOUTH (EP) 47 | 49 5 PAULA COLE IMAGO 46424/WARNER BROS. (10.98/15.98) THIS FIRE
23 | 32 | 35 | JO DEE MESSINA CURB 77820 (10.98/15.98) JO DEE MESSINA — | I | THE SUICIDE MACHINES HOLLYWOOD 162048 (8.98/12.98) DESTRUCTION BY DEFINITION
24 | 25 7 BARENAKED LADIES REPRISE 46393/ WARNER BROS. (10.98/16.98) ROCK SPECTACLE (49| — 1 CRYSTAL BERNARD RIVER NORTH 161207 (10.98/15.98) THE GIRL NEXT DOOR
@ 39 9 DUNCAN SHEIK ATLANTIC 82879/AG (10.98/15.98) DUNCAN SHEIK 50 34 /] DESCENDENTS EPITAPH 86481 * (9.98/14.98) EVERYTHING SUCKS
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

SHOWING PROMISE:
“Promised Land,” the fourth
Rounder set by blues act the
Holmes Brothers, sets a new
artistic watermark for the
veteran players.

While they perform memo-
rable cover tunes of such

Positive Forecast. After

wowing modern rock pro-
grammers and club DJs
last year with “Blue Skies,”
the Brian “BT” Transeau
single featuring vocals by
Tori Amos, Kinetic/Reprise
is getting ready to shoot a
clip for the song. The deci-
sion was partly based on a
request from MTV’s elec-
tronic music feature show
“Amp.” Transeau’s album
“Ima” was released Nov. 5,
1966, near the time “Blue
Skies” went to No. 1 on the
Hot Dance Music/Club Play
chart. A tour is also being
scheduled.

songs as Tom Waits’ “Train
Song” and the Beatles’ “And
I Love Her,” Wendell and
Sherman Holmes wrote an
unprecedented amount of
new material for the album,

which will be released on
Wednesday (15).

Wendell Holmes says the
new songs reflect the band’s
maturity and draw upon
experiences gathered during
their decades of performing.

“I think that we are com-
ing into our own as writers,
and the fact that we’re get-
ting older has given us more
things to talk about,” says
Holmes. “We can’t be writing
about how ‘I want to meet you
down behind the barn
tonight, baby.’
We're looking for
deeper  meaning P

9

now.

Bloodhound Gang, One Fierce Beer Coaster

Don’t Laugh. One of the
first acts signed to Public
Enemy ringleader Chuck
D.’s new label, Slam
Jamz, is Hyenas in The
Desert. The act's debut
set, “Die Laughing,” will
bow Feb. 18. “Can You
Feel It,” the follow-up to
the band'’s first single, “Concubinez,” was released at
the end of 1996 and is gaining spins on mix shows. At
the end of January, the band tours the Northeast.

REGIONAL HEATSEEKERS NO.1s

CMOWNIAN |

MOUNTAIN

are booked by Boston-based
Concerted Efforts, will tour
in the U.S. through May, with
the exception of European
tour dates in March.

BYPRODUCT BOOST:
Though it is not included on
the Chemical Brothers’
1995 Astralwerks debut,
“Exit Planet Dust,” the suc-
cess of the band’s single “Set-
ting Sun” is helping to boost
sales of that album and
‘read awareness about the
band in the U.S. The
single is getting sig-
nificant play at such

T modern rock sta-

Rounder VP of
promotions Brad
Paul says the label
will work the band’s
mailing list and
build a World Wide
Web page for the
band that focuses
on their tour.

In fact, Paul says
that Rounder has

H Twelve A.M., The Time Has Come

\

~ EAST NORTH CENTRAL
Merril Bainbridge, The Garden j

\) 4

WEST NORTH CENTRAL

RS, j A - i 'MIDDLE ATLANTIC

Merril Bainbridge, The Garden

tions as WXRK
New York, KITS
San Francisco, and
WDRE  Philadel-
phia, and the video
for the song is a
buzz clip on MTV.

Merril Bainbridge, The Garden

(W

PACIFIC |

S~

SOUTH ATLANTIC

y

I ,’/ i Grupo Maniq, Esta De Moda ;

The song will be
included on the

s band’s second set,

v

S\

had its most success
miecromarketing
around the band’s
tours.

“We're putting
most of our marketing dollars
into supporting touring activ-
ity with co-op dollars and
doing a lot of direct consumer
outreach through a variety of
blues society newsletters.”

The act is also receiving
coverage in such publications
as Guitar World, Living
Blues, Request, and People.

The Holmes Brothers, who

~ SOUTH CENTRAL
Gary Allan, Used Heart For Sale

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

NORTHEAST
. Bill Whelan Riverdance
. Bloodhound Gang One Fierce Beer Coaster
No Mercy No Mercy
Local H As Good As Dead

MOUNTAIN
Bloodhound Gang One Fierce Beer Coaster
Merril Bainbridge The Garden
Paul Brandt Calm Before The Storm
. Republica Republica
Trace Adkins Dreamin’ Out Loud Merril Bainbridge The Garden
Ashley Maclsaac Hi How Are You Today?
Fun Lovin’ Criminals Come Find Yourself
Republica Republica
. Amanda Marshall Amanda Marshall
. The Almighty RSO Doomsday: Forever RSO

Bill Whelan Riverdance

. Gary Allan Used Heart For Sale

. Fun Lovin’ Criminals Come Find Yourself
No Mercy No Mercy

. Kenny Chesney Me And You

SOENOLAWN
R N

—
—

“Dig  Your Own

Hole,” which will be

released in April. In

the meantime,

Astralwerks is also

preparing an EP
titled “Loops Of Fury” for
February release.

HOT STREAK: Crowd
pleasers the Squirrel Nut
Zippers are the first con-
firmed act to play President
Clinton’s inaugural “21st
Century Ball” Jan. 20.
Mammoth VP/GM Steve
Balcom credits the band’s

exuberant live show with
boosting sales of its album
“Hot'.”

“This band goes into a
market and automatically its
SoundScan numbers double
or triple in the next week,” he
says. “They [perform a] mix

Piecing Together The
Plan. River North is
preparing for the next wave
of promotions for Steve
Kolander, whose critically
acclaimed album “Pieces
Of A Puzzle” was released
last October. Following the
release of Kolander’s single
“Still Crazy About You” to
folk stations in February,
the label will service coun-
try radio with “My Love”
after the first quarter. Kolan-
der will also begin touring
at that time.

of everything from ragtime
to calypso, and they appeal to
fans with all types of musical
tastes.”

In fact, the band’s single
“Hell” has become an unlike-
ly playlist staple at modern
rock WFNX Boston and top
40 WDCG Raleigh, N.C.
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Not just a catalog, but an essential tool for distributors, licensees, sub-publishers,
music supervisors, and journalists too! Or, just a precious collector’s item.

Fax us fer a free copy ef cur i cataleg. Meriviorr Mr. Cath tc get a surprise!

®
A Orriginal
Soundtracks

VIA COLA DI RIENZO, [|52 - 00192 ROME (ITALY) FAX: (+39-6)687.4046
In the U.5, contact Janice Ginsberg (fax: 212-86§,8714)

http://www.cam-ost.it
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Profile Builds For Erykah Badu

Kedar/Universal Lays Groundwork For Debut

B BY HAVELOCK NELSON

NEW YORK—At a time when aural
aggression dominates music, the
originality and human touch of
Erykah Badu haven’t been slipping
by unnoticed. In fact, the Kedar
Entertainment/Universal artist has
been developing strong awareness at
radio mix shows
and in the press
well in advance of
the release of her
debut album,
“Baduizm,” Feb.
11.

For the week
beginning Dec.
25, 1996, Broad-
cast Data Sys-
tems detected 954 spins of the
singer’s lead single, “On & On,” on
56 R&B stations.

The single shipped to stores Jan. 7.

The Dallas-based artist has also
received a healthy dose of press cov-
erage. She’s adorned the cover of the
U.K.’s Blues & Soul magazine and
has been the subject of features in
Time, Vibe, Spin, the Source, and
Rolling Stone.

Early promotional efforts by the
label seem to be paying off. At a
showcase series at New York’s Soul
Cafe Dec. 9, 11, and 13, there were
overflow crowds, with several key
executives left standing outside in
the cold.

“I’m a little surprised that every-
thing’s happening so quickly,” says
Kedar Massenburg, president of

BADU

& MUSIC

Kedar Entertainment and senior VP
of A&R for Universal.

Despite the modest comment,
Massenburg has more than a pass-
ing acquaintance with trend-setting
artists. The executive helped design
the marketing plan that navigated
D’Angelo to the forefront of the
“alternative R&B” movement.

Massenburg says, “Erykah is a
natural for me to follow that same
blueprint. She shares much of
[D’Angelo’s] vibe.”

“Baduizm” was written by Badu,
who co-produced with the Roots,
Bob Power (who helped supervise
D’Angelo’s “Brown Sugar” set), and
several new studio craftsmen from
Badu’s hometown of Memphis—
including her cousin Free, with
whom she performed in the group
Erykah Free before going solo.

With its experiential lyrics and
warm, sympathetic soundscapes,
“Baduizm” sounds like a lifetime
journey that has been poured
directly into liquid grooves. Its
style ranges from jazz and blues to
hip-hop and soul.

“The album is a combination of
things I've learned throughout my
years; when I write, [it’s] about
what'’s happening right now in my
life,” Badu says. “If I'm feelin’
something that needs to be written,
somehow it stays in my subcon-
scious mind. The music is what
inspires me to express it.

“A track is like the ocean, the
wind, and I just sort of find the
words floating within that. And

U.K. Soulster Jazzie B. Finds
Island Home For Soul Il Soul

B BY DOMINIC PRIDE

LONDON—A new recording deal
with Island Records imprint 4th &
B'way is just one of the many things
keeping Soul IT Soul’s founder/front
man Jazzie B.
busy in the new
year.

The British
soulster, whose
band topped Bill-
board’s Hot Black
Singles chart in
1989 with “Keep
On Movin’ ” and
“Back To Life
(However Do You
Want Me),” expects to complete the
act’s fifth album in mid-'97.

The deal with 4th & B’'way allows
Jazzie B. and his production compa-
ny, Soul II Soul Records, the free-
dom to work with the acts the label
has signed.

Jazzie B. is working with four acts
through his production company:
Yorker, Backroom, the Funki
Dreads, and EFUA. The acts are
licensed to various U.K. labels.

Soul IT Soul Records also func-
tions as a record label and publish-
ing company, and the artist/song-

JAZZIE B.

writer/DJ/producer runs a studio
complex in Camden, North London.

The three studios at the complex
are well booked, according to Jazz-
ie, with the largest being recently
refitted with a 48-track Neve VR.

Soul IT Soul’s publishing deal
with EMI Publishing expired in
1996, and the various catalogs, such
as Jazzie B. Music, Soul II Soul, and
Mad Music, had not yet found a new
home at press time. Nevertheless,
Soul IT Soul’s catalog music is cur-
rently being used in the U.K. on
television advertisements for
Renault and Levi’s.

In the late ’80s, the Soul I Soul
empire expanded to include two
high-profile clothing and DJ
accessory stores that were run by
independent operators as fran-
chises.

The stores are no longer open,
but Soul II Soul continues to supply
designer fashion wear via mail
order through its new World Wide
Web site (www.soulZ2soul.co.uk),
where the band’s history and
discography are also featured.

In addition to recording a new
album an