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Hildegard Von Bingen:
The Fire Of The Spirit
Original compositions, arrangerients
and interpretations by Richard Scuther,
the composer and arranger of “Msion.”

Featuring Sister Germaine Fritz, 0S.B.
with Davy Spillane and
Katie McMahon of Riverdance

Only on Sony Cl
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ere is a new
ballet score
that is romantic,
majestic, and
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to thrill.
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Restructuring INDI
Drops 250 Labels

W BY ED CHRISTMAN

NEW YORK—The independent
distribution arm of Alliance Enter-
tainment Group is dropping some

ALLIANCE

ENTERTAINMENTCORP.

250 labels, which represent about
500 imprints, from its distribution
portfolio as part of a restructuring
aimed at bringing the division back
to profitability and making it more
competitive in developing new
artists.

In November, Al Teller, co-chair-
man of Alliance Entertainment
Corp., announced that he was
restructuring and consolidating the

(Continued on page 80)

Channel V Awards Draw

China’s Leading Talents
B BY GEOFF BURPEE

TAIPEI, Taiwan—Asian music video
service Channel V demonstrated
growing clout Feb. 1, when the 1996
edition of its annual Chinese Top 20

WU BAI & CHINA BLUE

Awards attracted the presence of lead-
ing pop luminaries and senior industry
executives alike.

The event was taped at the Interna-
tional Convention Centre here in front
of an estimated 1,000 people and was
aired by V the following night to more

(Continued on page 88)
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AEROSMITH TO GET GLOBAL
PUSH FROM COLUMBIA

W BY MELINDA NEWMAN

NEW YORK—Nietzsche was not
talking about making albums when
he said, “That which
does not kill me, makes
me stronger”; however,
the members of Aero-
smith feel as if the Ger-
man philosopher could
have been talking
directly to them. Sel-
dom have records been
birthed in as troubled
circumstances as was
Aerosmith’s “Nine Lives.”

During the course of making the
album, the band
split with its long-
time manager, Tim
Collins, and
scrapped the first version of the
record, made with hot producer Glen
Ballard. Additionally, drummer Joey
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AEROSMITH

BILLBOARD EXCLUSIVE

Kramer suffered from a severe
depression that left him temporarily
unable to go into the studio.

“This was just the most gut-wrench-
ing record we’ve ever
made,” says vocalist/
lyricist Steven Tyler.
“We went through so
much. So much went
down other than the
musie, I mean with man-
agement and other stuff.
So it was nuts. This
album has taken me as
far as I've ever wanted
to go and gotten me back again.

Out of the chaos has emerged one of
the band’s tightest,
most spirited
albums in its 25-
year history. “Nine
Lives,” which reunites Aerosmith with
Columbia, its label from 1972

(Continued on page 81)

Rising Interest Sparks
Excitement, Concern

B BY LARRY FLICK
and DOUG REECE

LOS ANGELES—As major labels
search for a fer-

Electronic Music Poised
For Power Surge In States

Radio, Video Offering
Mainstream Exposure
B BY BRETT ATWQOD ‘

1.0S ANGELES—While it remains
to be seen if such acts as Prodigy, the
Chemical Broth-

tile new sound to
entice U.S. con-
sumers to open
up their wallets

ANTICIPATION IS BUILDING
FOR CHEMICAL BROTHERS. . ..
PAGE 30

ers, and Orbital
can duplicate
their level of
European suc

after a year of flat
record sales, the electronic dance
music movement is being nudged
beyond its creatively pure and cul-
turally rich underground environ-
nient. It's an evolution, spurred on by
a firestorm of consumer press atten-
(Continued on page 79)

cess in the U.S. |
with a slate of forthcoming releases
(see story, this page), electronic
music has already begun to make
strides in gaining wider exposure on
radio and video outlets here.
Since late 1996, MTV has been
(Continued on page 78)

#w __  Columbia/
' ~ Legacy
Issuing
- Vintage
. Santana
Live Set

PAGE 9
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Bee Gees Preview Their
Brilliant ‘Still Waters’
Album On Polydor

I
|
SEE PAGE 3 |
— |

Lori Carson Primed
For Retail Success
With Restless Set

B BY BRADLEY BAMBARGER

NEW YORK—*“Like a lover whisper-
ing in your ear” is how singer/song-
writer Lori Carson describes the de-
sired effect of her music, and through

CARSON

her solo albums and work with the Gol-
den Palominos, she has indeed devel-
oped a subtle, seductive, singular voice.
With “Everything I Touch Runs
Wild.” due from Restless March 25,
Carson stands to speak to a wider
audience than ever before. Her third
album is the first in Restless’ new dis-
tribution deal with BMG, which comes
(Continued on page 80)
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BEE GEES: ‘STILL’

TAKING CHANCES

* GRIDLOCK'D * SOUNDTRACK * DEATH ROW l86 Sometimes it seems as if nobody believes in spirits anymore. Yet  erupting in chuckles. “The thought within the first single, ‘Alone’
T there is a stubhorn folkloric hypothesis on the British Isle of Man  [which will be serviced to top 40 and AC radio on March 19], is that
BLUES 36| that the mysterious music occasionally heard in its mountains at dusk  nobody really wants to be alone, and when you’re in pain, nobody
A Y R REC Gy SCOTT ADAMS ™ M | is evidence of sylphs and undines, the elfin sprites of air and water.  else feels it. But these actually can be good reasons to reach out.”
CONTEMPORARY CHRISTIAN [ In accounts amassed in the early part of this century by such schol- Each verse of “Alone” speaks volumes about artistic prophets with-
* WHATCHA LOOKIN® 4 39| ars as WY. Evans-Wentz, hikers claim to have paused in glens, lis-  out honor who begin to question the very existence of the siren song
KIRK FRANKLIN AND THE FAMILY * GOSPO CENTRIC tening to the irresistible tunes and later replicating them on fiddles  that’s always pulled them forward, asking, “Is there glory there to
COUNTRY = ial'ter returning home. Loc%zl ears uslla!ly fqund the melodies entranc- behold/ Maybe it’s my imagination.” The. isolation of thg narrators’
 BLUE * LEANN RIMES * CUREB ing, but when they were informed of their origins, profuse praise  inner ache is acute, until they pass their long night of doubt and
was frequently replaced with doubters’ biting ridicule, the opinion  grasp that it’s the central fact of that imagination—and not the pos-
GOSPEL 3g| being that nothing so wondrous could come from so absurd a source.  sible glory it foretokens—that is the far greater gift: “So I play/I’ll
* THE PREACHER'S WIFE * SOUNDTRACK * ARISTA The most popular theory for the mystical sounds given by the res-  wait/And 1 pray it’s not too late/ You know we came =0 far/Just the
ident faithful was that they were fallen angels, albeit those who had ~ beat of a lonely heart/And it’s mine/And I don’t want to he alone.”
HEATSEEKERS 21| remained neutral rather than fight on the side of God when Lucifer A richly pleasing feat of rhythmic balladry, “Alone” utilizes the
g O oL Tl staged his revolt. Their fate was to approximate heaven on earth,  dramatic instrumental devices and organie intricacy of meter that
KID AUDIO knowing a return to their previous bliss was impossible. have always distinguished the trio’s arrangements, in this instance
* CLASSIC DISNEY VOL | - 60 YEARS OF MUSICAL MAGIC 59 Such mythic predicaments almost match the lingering plight in  a marching drum counterpoised with the tense toll of an acoustic
VARIOUS ARTISTS * WALT DISNEY . America of the Isle of Man-reared Bee Gees during their two-decade  guitar. But Barry is convinced that what clinched the track “emo-
THE BILLBOARD LATIN 50 pop exile after the mammoth 1977 impact of the “Saturday Night  tionally” was brother Maurice’s decision Lo add bagpipe-pitched key-
* VIVIR * ENRIQUE IGLESIAS * FONOVISA 421 Fever” album (more than 40 million copies sold world- board beds to what was fundamentally an R&B
wide) and 1979’s “Spirits Having Flown” (20 million [ ———® | framework. “The effect is like a longing,” Maurice
POP CATALOG 59| global units). Call it an acceptance of paradise dis- M“SIc admits, “and it’s like the French accordion or the oboe
* GREASE * SOUNDTRACK * POLYDOR possessed, but all the forfeiture and wounded pride in that sense, giving this uplifting tone to what’s real-
KaB of the recent past would eventually translate into a ly a romantic groove, something like a quiet heart-
. 251 new feeling of liberation for the three brothers Gibb. beat.”
e ™ The new “gtill Waters” album (Polydor, due April 22) TO M “In essence, we are singing about feelings we're
REGGAE 2 allowed them to make music that denied none of the : fs ’ actually trying to hold on to ourselves,” adds Robin
# JOYRIDE * VARIOUS ARTISTS = vr past letdowns but also defined an outlook that is self- Gibb, who supplies the song’s flute-like falsetto des-
less in tone instead of preoccupied with success cant above Barry’s lead vocal. “Other people out there
WORLD MUSIC 36 deprivation. don’t know how to express that, but it’s what they
* RIVERDANCE * BILL WHELAN * CELTIC HEARTBEAT To call “Still Waters” the Bee Gees’ best record want to hear, too.”
since the mold-disintegrating groove masterstroke of Contrary to customary estimations, the Bee Gees
* THE HOT 100 ° g4 | 1975’ “Main Course” is a pale compliment for pop have always pushed pop beyond familiar sentimen-
Pl BREAK MY LEARIWION[BRAXT ORI TAce adepts who've seen at leust three other recent records tality and into an uneasy terrain of struggle and sud-
T of comparative merit go ignored domestically: “One” den jeopardy, even on an carly signature work like
N UN_Q;}(’;IH%'\'.";%%';&;%V_ i 74| (Warner Bros., 1989), with its No. 1 U.K. smash “You “New York Mining Disaster 1941” (based on the
Win Again”; the 1993 Polydor set “Size Isn’t Every- Aberfan mining calamity in Wales that killed more
ADULT TOP 40 thing,” whose hefty European hit “For Whom The ik than 200 children). The vulnerable inver_xtion in “Still
 DON'T SPEAK » NO DOUBT * TRAUMA 741 Bell Tolls” was one of the few undeniably elevating by Timothy White Waters” on “My Lover’s Prayer,” “With My Eyes
- ; songs of the *90s; and “High Civilization” (Warner Closed,” “Closer Than Close,” “I Will,” and “Irre-
COUNTRY 35 Bros., 1991), which, although it supplied another U.K. sistible Foree,” with its plea for a “personal God,”
* IT'S AUTTLE TOO LATE * MARK CHESNUTT * DECCA ] chart win with “Seeret Love,” would prove the Bee Gees’ most unre-  results in nothing les.s than a new raft of Bee Gees standards. Still,
DANCE / CLUB PLAY marked album in this country, even if its resourceful production a series of private erises formed the crucible of such ecraft.
P e M SSaTE AR 31| showed the seeds of both the jungle and drum’n’bass techniques only “I had heart trouble about two years back,” says Barry. “It made
CHAKA KHAN FEAT. ME'SHELL NDEGEOCELLO * REPRISE | now entering the pop mainstream. me reassess my life, my self-identity, and appreciate the great worth
| It’s much fairer to say that “Still Waters” is the last stage of an  of family.”
. UD'&';'Eﬁfnﬁleﬁmfi:ﬁgﬁ%ﬁﬂq 31| almost-supernatural creative resur_*rection in which susceptive lis- “Me quitting drinking several years ago,” says Maurice, “was the
teners will luxuriate, perhaps finding it akin to the uncanny  best thing that happened to me.”
LATIN melodies one encounters during hikes in certain haunted hills “Valuing the input of my three kids from my first and second mar-
* ENAMORADO POR PRIMERA VEZ 41| peside the Irish Sea. riages was important,” says Robin, “especially from my son Spencer,
ENRIQUEROLESIAS = FonowisA “What you are getting is an honest album from us,” says Barry  who once said to me, ‘I know more about the Bee Gees than you do.” ”
R&B 27| Gibb. “For a few years, people were saying, ‘Oh, it is a Bee Gees As for the consistent danceability of much of the group’s mater-
* ON & ON * ERYKAH BADU * KEDAR record, don’t even listen to it.” That is what hurt us the most—the ial, closer examination of even their “Fever” classics discloses a
RAP T idea that you shouldn’t even play it, that radio stations might have  notable absence of robotic beats in favor of natural eurythmy. “The
* CAN'T NOBODY HOLD ME DOWN 261 ‘Bee Gees-free weekends.’ The heart and soul you hear on our songs  rhythms in our songs are personal ones, absorbed from everyday
PUFF DADDY (FEATURING MASE] * BAD BOY ‘ in this new album is our hunger. In each track, there’s the idea that  experiences,” says Barry. “I have a mental picture of us boys around
i no matter who surrounds us, we are really alone anyway, individu- 1955 in the Manchester suburb of Chorlton-cum-Hardy, after we’d
E%S!Hmmsmmgéng&gi | 75]  ally, deep inside, so we may as well concentrate on living up to things  moved from the Isle of Man. We three made a pact as we headed
| we should demand and expect of ourselves. What came out of the  down Keppel Road from school that, come hell or high water, we
ROCK /| MODERN ROCK TRACKS | last decade for us, spiritually, was maybe a new level of humility, com-  were going to make it as singers in a band. I think that us walking
* DISCOTHEQUE * U2 * ISLAND 75| passion. down that road on that day is still one of the main tempos in our
- “We call ourselves the enigma with the stigma,” Barry confides, music.”
* FOXVIDEO
L THIS WEEK IN BILLBOARD
. THE ! N S0 PoUIGH AEROBICS 66
M - -] * BMG VIDEQ
MUSHROOM DEAL SPROUTS ARTISTS & MUSIC 9 Retail Track 60
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How To Keep The Sky From Falling

B BY MICHAEL GREENE

The sky is falling! The sky is falling! Recent-
ly everyone from The Wall Street Journal,
USA Today, The New York and L.A. Times, to
Vanity Fair and CNN have spent a lot of time
ragging on our industry, assailing our leader-
ship, and forecasting the imminent fall of the
Recording Empire.

In light of all this media sweetness, peace,
and love, I think it’s important for us to hon-
estly address the issues and develop a fresh
new perspective from which to advance solu-
tions to this most recent economie hiccup.

Let’s face it: The very term “music busi-
ness” is inherently schizophrenie and fraught
with contradictions, exceptions, and nuances
that regularly confound even the most sea-
soned practitioner. Earthquakes and hurri-
canes are far easier to forecast than the next
big trend in music. Nevertheless, creativity,
talent, and persistence always prevail. They
are honed to a sharp cultural and commereial
edge, and shove their way through the noise
and clutter.

The American music industry then har-
nesses this unique energy generated by the
collision of art, commerce, and technology, and
once again invigorates the masses with brand-
new forms of timely and often rebellious musi-
cal expression. This theorem is not automatic;
it will only prevail as long as we continue to
emphasize the seminal building block of our
business: artist development.

So what'’s the deal? How do we ensure the
vitality of our industry? How do we keep the
sky from falling?

First, we must effectively protect the envi-
ronment necessary for the creator to flourish,
free from the threat of the ever-present flak
that rains down on the business battlefield. We
must support our corporate executives, who
must successfully balance the demands of their
multinational conglomerate with those of
artists or niche genres that require time and
nurturing to become a positive entry in their
ledgers. That’s a difficult task and requires
mature leadership to inspire the work force
and remind all of us that our industry must
watch one another’s backs, communicate effec-
tively, and constantly strive for a cohesive sense
of community. Certainly a quest easier said
than done.

Let’s look at the facts: Much of the artifi-
cially inflated double-digit growth of the past
decade was predicated upon the mass conver-
sion from vinyl to CDs. This is nothing new:
Our industry has always led the way and ben-
efited greatly from technological reinvention,
which is obviously a great attribute, and CDs
remain a great value—we really have nothing
to make apologies for.

But to lump these margins into real reliable
record sales and build an entire infrastructure
on such shifting sands is shortsighted and
downright foolish. Ten million copies of “Dark
Side Of The Moon” later, the industry is once
again praying for a new format (“I want my
DVD”) to eonvince consumers to retool once
more. There is no question that DVD is a spec-
tacular format, but how many times can you
put “new and improved” on the label and
expect people to ante up once again for a new
nonrecordable medium before folks start feel-
ing used and abused?

Polities, technology, and marketing aside, to
grow we must recommit ourselves and our cor-
porations to the long-term development of
artists and songwriters, rather than the short-

sighted, slash-and-burn policies of the '90s,
which have virtually eradicated any kind of
sound, eoherent approach to the development
of new talent. A&R folks run in packs, des-
perate to sign flavor-of-the-month acts, many
of whom are just learning how to tune their
instruments.

Artists are signed based on their ability to
regurgitate and put a new spin on the music of
the moment, which generally has become passé
by the time the record makes its way to the

‘I'm as sad as the
next guy that records
are no longer selling
faster than McDon-
ald’s hamburgers,
but the time has
come for us to stop
acting like we are a
drive-through, fast-
food industry’

Michael Greene is presi-
dent/CEO of the National
Academy of Recording
Arts and Sciences.

market. Left with ridiculous recording bud-
gets to recoup, artists are under tremendous
pressure to conform to the marketplace; it’s,
score a home run right out of the box or say-
onara, baby.

This frantie, competitive, and very expen-
sive rush to sign and market the newest one-hit
wonders must be abandoned. Even if artists
show short-term promise, we must take the
time to look deeply into the material—team
them with the best possible writers and pro-
ducers (not necessarily the most well known,
by the way), develop their multimedia applica-
tions, and be willing to wait to release an album
until it contains at least four really great songs.
The public is fed up with paying $15 for one hit
and 11 album cuts. Such a practice undermines
the establishment of a fan base, and—lest we
forget—you become a fan of an artist, not a
recording.

And lastly, we must think twice about sign-
ing an artist who we would be unwilling to sup-
port in the event their career takes the long
way home. That’s a commitment that I rarely
see anymore, speaking volumes about the mis-
guided long-term interests and priorities of
this business.

Recently, Michelle Shocked challenged the
record industry’s monolithic structure for its
chilling effect on her artistic process. “People
say I'm difficult, but did you ever hear anyone
describe a label as difficult?” Shocked said in
a recent London Times interview about the
lawsuit in which she cited the 13th Amend-
ment (which abolishes “slavery and involun-
tary servitude”) in order to regain control over
her career and artistie direction. “By nature,
artists should challenge. When they call you
difficult, it is a reflection of the imbalance of
power. The corporate culture is based on intim-
idation. They had very narrow expectations of
what I should do. It never occurred to me that
businesspeople and lawyers could try to define
art.”

Then, of course, there’s that mother of all
challenges to our culture—the growing
attacks on our artistic freedom. If, as Shocked

implies, businessmen and lawyers suck when it
comes to defining art, most certainly their
counterparts in “public service” are equally
lame at defining art or obscenity. Everyone—
radio, retail, government, the religious right,
educators, even arts agencies—they all posi-
tion themselves as arbiters of taste, commer-
ciality, moderation, and modifieation, sacrific-
ing the long-term interests of our culture
through their overzealous, inappropriate
advancement of their own agendas. They cram
great revolutionary thought and art through
their meat grinders of mediocrity.

Isn’t it strange how everyone feels they are
an expert on this subject? Even former
Supreme Court Justice wannabe Robert Bork
came forward to enlighten us with his views
on a subject very near and dear to his heart—
gangsta rap. Recently, he spewed forth the fol-
lowing pearls of wisdom: “A lot of people com-
fort themselves with the thought that [gangsta
rap] is confined to the black community, but
that’s not true—some of the worst rappers are
white, like Nine Inch Nails.”

Set aside, for a moment, Bork’s strange
belief that Nine Inch Nails are a rap band. The
more telling aspect of Bork’s attack on “cul-
tural trash”—delivered to a presumably sym-
pathetic audience at the American Enterprise
Institute’s annual convention—is that it
reflects the inherent racism behind so much
Moral Majority rhetoric. That Bork’s audience
could take comfort in a perceived evil being
“confined to the black community” suggests
they would be no less relieved if drugs, vio-
lence, and poverty were only confined to inner
cities. Out-o-sight, out-o-mind!

The war on culture is a convenient diversion
for those who have failed in facing more seri-
ous concerns. Adding fuel to the fire are the
Wal-Marts and Best Buys of the world that
engage in pricing practices that have forced
record retailers to close stores and file for
bankruptcy. They use CDs as loss leaders to
drive folks in to buy cameras and toaster ovens.

In 1990, I wrote in these pages that the
warning stickers then being implemented by
the record industry would one day serve as a
tattooed number on the forearm of the artis-
tic community, enabling some future retailer
or legislator to say: “OK, all the product with
stickers. . . off the shelves!” Wal-Mart is down-
right eager to fulfill that prediction. The dis-
count giant’s campaign to save America—one
altered lyrie, song, or album cover at a time—
might have had at least an ounce of credibility
if it had even pretended to predicate its cen-
sorship on sex and violence.

Instead, its motivations became glaringly
evident when it dropped the bomb on Sheryl
Crow for referring to the retail chain’s weapon
sales in a song called “Love Is A Good Thing.”
Not satisfied with cornering nearly a 10%
share of the CD market by driving so many
small retailers out of business that a lot of folks
would have to drive 50-150 miles to buy their
CDs anywhere else, Wal-Mart decided to fur-
ther exercise its muscle by banning Crow’s
album.

Crow’s “Love Is A Good Thing” was clearly
no match for Wal-Mart’s “Lust For The Green
Thing.” If this monolithic corporation, dis-
guised as a chain of friendly “family stores,”
is so concerned about sex and violence, why
does it traffic in rifles, knives, handgun ammu-
nition, and even handecuffs? Shame on Crow or
anyone else who would actually have the nerve
to call the company on it.

(Continued on page 39)
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@ BY CHUCK TAYLOR

NEW YORK—In an effort to offer
labels relevant public opinion on
their artists and realistic projections
of album performance, 25-year
record industry veteran Ron Grego-
ry is launching a new venture in tan-
dem with Coleman Research, the
nation’s third-largest radio research
firm.

Music Forecasting, based in
Owings Mills, Md., says its new ser-
viee will provide a more intimate link
between the street and the confines

New Company Aims To
Offer Guidance To Labels

of boardrooms at labels and personal
management firms. So far, it has
signed two major labels, which will be

announced in the coming months.
“As a promotion guy, I would call
radio stations, and they’d have a bet-
ter perception of artists and the per-
formance of music than I would,”
says Gregory, president of the com-
pany and a former executive at
Warner Bros. and Elektra Records.
“Often, in the internal strategizing
at a label, we would argue and argue
about where an artist was in their
(Continued on page 72)

Alpert Earns
Lifetime Award
In Latin Music

Herb Alpert will receive the Lifetime
Achievement Award at Billboard’s
fourth annual Latin Music Awards, to
be held April 30 at the Gusman Theatre
for the Performing Arts in Miami.

The award is given each year to a
recording artist or executive who has
helped broaden the
exposure of Latino
musie to the main-
stream market.

As a recording
artist, Alpert, who
co-founded A&M
Records with Jerry
Moss in 1962, great-
ly expanded the
presence of Latino-
slanted sounds throughout the world
with his Tijuana Brass ensemble.
Alpert not only led the band on trum-
pet, he also composed, arranged, and
produced the group’s albums.

Herb Alpert & the Tijuana Brass, or
TJB, went on to notch 13 platinum
discs, 14 top 40 hits, and six Grammy
Awards. In 1966, the band became the
only recording act ever to land four
albums in the top 10 simultaneously. In
1967, Alpert & the TJB performed at

(Continued on page 88)

ALPERT

Ray Charles,
Rhino Strike
Reissue Deal

B BY CHRIS MORRIS

LOS ANGELES—In a pact uniting
a distinguished body of work span-
ning three decades, Ray Charles
has licensed his ABC-Paramount,
Tangerine, Crossover, and Colum-
bia masters to Rhino Records (Bill-
board Bulletin, Feb. 3).

Under a 1992 catalog develop-
ment arrangement with Atlantic
Records, reissue leader Rhino
already controls the rights to
Charles’ 1952-59 and 1977-80
Atlantic recordings. With the new
agreement, covering 1960-75 mas-
ters owned by the singer/pianist,
Rhino now plans a comprehensive
five-year reissue program covering

(Continued on page 82)

Island Nixes U2 Co-Op Funds
Mall Retailers Critical Of Move

B BY ED CHRISTMAN
and DON JEFFREY

NEW YORK—Retail accounts’ reac-
tions have been mixed to Island
Records’ decision not to provide “price
and position” cooperative advertising
funds for the new U2 album, “Pop,”
which is due March 4.

Beth Heming, spokeswoman for the
1,466-store Musicland Stores, says,
“It’s OK for us if it’s the first few weeks
of a superstar’s release.” She declined
further comment.

But other mall-based merchants say
that the Island decision is shortsight-
ed. They argue that free-standing, des-
tination-oriented stores, in which 75%

A Star At Last. With a crowd of well-wishers looking on, Arista Records presi-
dent Clive Davis was recently honored with a place on the Hollywood Walk of
Fame. Davis, who founded Arista in 1974, has been instrumental in the careers
of a diverse range of superstar performers, including Whitney Houston, Kenny
G, Barry Manilow, and the Grateful Dead. On hand to help celebrate at the pre-
sentation of Davis’ star, from left, are Dick Clark; Arista artists Deborah Cox and
Kenny G; Davis; Manilow; Blood, Sweat & Tears founding member Bobby
Colomby; producer/co-president of Arista-distributed LaFace Records Antonio
“L.A.” Reid; and producer Narada Michael Walden.

Copyright Bill Faces Obstacle

‘Exemptions’ Issue Might Be Roadblock

B BY BILL HOLLAND

WASHINGTON, D.C.—A bill to
extend the term of protection granted
to copyright owners from life plus 50
years to the international standard of
life plus 70 years has run into immedi-
ate resistance from a House lawmaker
who threatens to block passage unless
members vote in favor of his own pro-
posal.

A spokesman in the office of U.S.
Rep. James Sensenbrenner, R-Wis.,
warned that the copyright term exten-
sion bill, introduced Feb. 5 by Rep.
Elton Gallegly, R-Calif., would be
“inextricably bound” to his controver-
sial legislation that would offer musie
license fee exemptions to restaura-
teurs and religious broadcasters.

That bill, if passed, is seen by U.S.
performing right societies as costing
tens of millions of dollars annually in
license-income losses.

Sensenbrenner’s hard line comes
even though the term bill is co-spon-
sored by both the chairman of the
House Intellectual Property Subcom-
mittee and ranking subcommittee
members of both parties. Similar leg-
islation in the last Congress enjoyed
wide support.

In addition to the need for U.S. cre-
ators and music publishers to share in
extended international copyright term

standards or lose income, publishers
and heirs of authors want a term-
extension amendment to the U.S.
Copyright Act because otherwise
many American popular song classics
from the Tin Pan Alley era would fall
into the public domain.

The term of protection for U.S.
movies is 75 years from publication or
100 years from creation, whichever
expires first.

In the last Congress, Sensenbren-
ner linked the progress of all other
copyright legislation to the passage of
his exemptions bill. As a result, no bills,
including his own, were passed.

Such copyright law exemptions, if
granted, would shrink the general
licensing income of ASCAP, BMI, and
SESAC by about 20%, according to
estimates by the societies. Sensen-
brenner’s office said his “Fairness In
Music Licensing Act Of 1997 will be
introduced imminently.

Similar bills, dating back to 1994,
have failed to pass, but last year
Sensenbrenner and other supporters
paralyzed other pending copyright leg-
islation supported by the music indus-
try, including copyright term exten-
sion.

Other members of Congress have
suggested that the warring parties
work out a compromise license-fee

(Continued on page 89)

of customers make a purchase, need
consumer advertising to drive sales.
But mall record stores are parasites,
dependent on mall traffie, with most of
their customers coming into the store
on impulse and only 25% of them mak-
ing a purchase.

Consequently, these mall-based mer-
chants argue that their main goal is to
get consumers to make the decision to
buy once they are in the store, and that
their in-store circulars, which are
included in price and position pro-
grams, are an essential ingredient in
obtaining that goal.

Price and position dollars have
become a hot topic over the last year
because a number of music retail
accounts have de-emphasized con-
sumer advertising in favor of price and
position programs. In consumer adver-
tising programs, accounts give featured
titles price and position status, but
spend a portion of the cooperative
advertising funds assigned to them on
outside media to publicize a new
release. Price and position programs,
on the other hand, assure in-store visi-
bility but do not include spending
money on outside media advertising,
thus allowing accounts to use the co-op
funds to bolster their bottom lines.

While price and position programs
have been a part of the mix for the last
five years, they have became a bone of
contention over the last two years,
thanks to the price war. Label execu-
tives have been accusing merchants of
trying to make their profit from adver-
tising dollars instead of the product in
their stores.

Music specialty executives have
counter-charged that label executives
have given them no choice, because the
labels have been supporting discoun-
ters who use music as a loss-leader.
Since those accounts tend to price
music in the $11.99-$12.99 range, music
specialty accounts, which have a much-
higher expense structure, have been
forced to lower their prices and to try
to maintain a profit by pocketing price
and position dollars.

Regardless of who is right on that
issue, label executives further argue
that one of the reasons music sales
were soft last year is because of the
drop-off in consumer advertising.
Those executives privately have been
debating what they can do to ensure
that their albums are featured in con-
sumer advertising.

The move by Island Records, which
was first reported in Hits magazine, is
not the first time a label has made a
stand on price and position funds.
About a year ago, Sony Musie Distrib-
ution said that it would not provide
price and position funds for the first 90
days after an album’s release.

Asked whether the U2 move signals
a shift by Island toward dropping such
funds for all its releases, Pat Monaco,
senior VP/GM of Island Records (U.S.),
says, “This is not a test. It is something
we did to ensure greater visibility for
the album.”

Monaco adds, “It’s not about spend-
ing less money; it’s all about more
media. Why should I pay for where it
is in the store, when I can pay to get
people to walk into the store looking for
the album? Our job s to get them in the
store. Once they are in the store, it is
retail’s job to get them to buy.”

Although Monaco declines to reveal
how much advertising Island will do for
the U2 album, labels generally provide
3% of the total dollar volume generat-
ed by initial orders in launching a title.

(Continued on page 81)

Japan’s Music
Market Had
A Flat 1996

B BY STEVE McCLURE

TOKYO—A hitless fourth quarter and
an overall slowdown in consumer
spending are being blamed for the flat
1996 experienced by the Japanese
recording industry.

Total audio shipments in 1996 were
472.3 million units, up just 1% over
1995, while wholesale value increased
2% to 583.86 billion yen ($4.82 billion),
according to data released by the
Recording Industry Assn. of Japan.

In contrast, 1995’s unit shipments
were up 12% over 1994, with a whole-

(Continued on page 89)

PolyGram Exec
Tackles Single
Euro Market

B BY JEFF CLARK-MEADS

LONDON—PolyGram is making a
concrete acknowledgment of the new
order in Europe with the appointment
of a VP for the region.

Bert Cloeckaert, currently manag-
ing director of PolyGram Belgium, has
been appointed VP, continental
Europe, with special emphasis on com-
mercial issues. The new post was ere-
ated by continental European presi-
dent Rick Dobbis in recognition of the
profound effects of the European
Union’s single market.

Cloeckaert’s appointment is effective
immediately, but he will initially
remain in Brussels until a replacement
is found to head the Belgian company.

(Continued on page 78)

German Group Seeks To
Up Local Artists’ Airplay

B BY WOLFGANG SPAHR

HAMBURG—Pressure is mounting in
Germany for a statutory minimum of
domestic product on daytime radio
shows. A petition signed by 500 artists
and politicians is calling for a 40% local
content provision, similar to the initia-

tive introduced in France last year.
Stars such as Udo Lindenberg,
Peter Maffay, Udo Juergens, Howard
Carpendale, and Die Fantastischen
Vier, as well as producer Frank Fari-
an, have put their name to a campaign
organized by the German Rock and
(Continued on page 81)

3 Japanese Labels
Buy Into Indie Avex

TOKYO-—The decision by three
Japanese labels to take a collective
stake in an indie operation is consid-
ered an unprecedented move in the
Japanese music industry.

In what looks like a case of ‘If you
can’t beat ’em, join ’em,” Sony Music
Entertainment (Japan) (SMEJ), Toshi-
ba-EMI, and Nippon Crown have
acquired a collective 11% interest in
Avex D.D. (Billboard Bulletin, Feb. 5).

Sony’s stake is 5.56%, while the
other two firms each have a 2.75%

(Continued on page 82)
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Over 3,000,000 albums sold.
Back to back platinum #1 singles.
1997 American Music Award winner for Favorite Male Artist, Soul/R&B.

Nominated for two 1997 Soul Train Awards.
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Legacy’s Live Santana
Set Documents 68 Show

H BY PAUL VERNA -

NEW YORK—Nearly 30 years after
Carlos-Santana burst on the scene
with the self-titled “Santana,” fans of
the latest Billboard Century Award
winner will receive the ultimate treat
via Columbia/Legacy’s “Live At The
Fillmore—1968” release.

Part of the label’s “Live From The
Vaults” series, the Santana release
follows titles featuring the Who, Ted
Nugent, Carole King, and the Isle of
Wight festival. The two-CD “Live At
The Fillmore” will be specially
priced at $19.98 and packaged in a
BrilliantPak jewel case with an
appropriately psychedelic cover,
according to Legacy president (U.S.)
Jaff Jones.

“The record has an amazing ener-
gy toit,” says Jones. “It just sounds
like this band has come together dur-
ing this moment. And that’s the phi-
losophy of ‘Live From The Vaults,’
to try to capture a moment in time,
whether it's Ted Nugent in England
when he did three shows in one day
ar this Santana weekend show in San
| Francisco or the amazing concert
that the Who did in the Isle of
Wight.”

Santana says, “I'm very flattered
that Columbia/Legacy is releasing
this. I just feel really grateful that
they’re doing it.”

Recorded over a weekend
engagement at Bill Graham’s storied
Fillmore West at the height of San
Francisco’s psychedelic explosion,
the Santana release features live ver-
sions of such band staples as “Soul
Saerifice” and “Jingo,” plus previ-
ously unavailable selections like
“Chunk A Funk” and “Fried Neck-
bones.”

“It’s sounds very raw,” says San-
tana, who is still based in San Fran-
cisco. “I could tell by the way we
were playing that we were listening

a lot to Eddie Harris, Chico Hamil-

ton, and Horace Silver.”

Legacy’s initial marketing plan
consists of “a very strong approach
with the press,” says Jones. “We've
already seen amazing reactions from
ICE magazine
and from Bill-
board, and we
expect some great
coverage from
Guitar magazine,
Rolling Stone,
and Vibe.”

The $19.98
pricing will allow
Legacy to do
“extensive co-op advertising, price
and positioning campaigns, and
point-of-purchase [POP] materials,”
according to Jones. He adds, “We
will work with the Columbia Records
promotion staff to set up radio pro-
motions with classic rock stations
across the country, and we’'ll also
incorporate this whenever we do pro-
motions for our other ‘Live From
The Vaults’ titles.”

Retailers view “Live At The Fill-
more” as a new Santana release.
Peter Kapp, rock buyer at 59-store,
Carteret, N.J.-based Nobody Beats
the Wiz, says, “I think this title is
terrific. We did very well with the
Who [‘Live From The Vaults'] piece,
and Santana is very much a current
artist. The band continues to sell out,
particularly in this market.

“Whether or not they have hit
records, they’ve been able to sell out
Madison Square Garden. There’s a
real solid fan base, particularly for
their live music, and that’s what this
is. It’s not outtakes or things that
don’t really work. There’s some real
exciting playing on this record.”

Kapp says he will use “Live At
The Fillmore” as an opportunity to
promote the Santana catalog, which
is a steady seller. (The artist’s first
13 releases have been certified gold,

(Continued on page 85)

SANTANA

She’s The Tops. VH1 president John
Sykes, right, presents 550 Music
superstar Celine Dion with the VH1
artist of the year award. More than 1
million viewers called in to vote for
their favorite performer. Dion came out
on top of the dozen acts featured as
artists of the month on VH1 in 1996.
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Dedicated Adjusts Status

U.S. Wing Loosens Ties With Arista

H BY PAUL SEXTON

LONDON—Dedicated Records is the
label that called upon a multimillion-
selling major to help maintain its inde-
pendent integrity.
The label is now rel-
ishing the prospect
of a busy 1997,
its first full year
with a stand-
alone U.S. opera-
tion, with releases
imminent from vet-
eran British artists and new American-
signed acquisitions.

Yet the operation continues to have
“optional” promotional support from its
American mothership, Arista Records,
with which Dedicated earlier had a
more formal agreement for U.S.
releases (Billboard, Oct. 2, 1993). It also
enjoys the muscle of American distri-
bution via BMG, while the London-

L tia

MULY

White Town Is A U.K. Fave

EMI Artist Now Headed Stateside

B BY PAUL SEXTON

LONDON—An artist who for seven
years has been a star only in his own
bedroom has hit the mainstream.
Radio audiences
and record buyers
are flocking to
White Town.
“Your Woman,”
a home 8-track
recording made on
a shoestring bud-
get, gave White
Town, the nom de
disque of Indian-
born, Midlands-based musician Jyoti
Mishra, instant U.K. chart success
when released by Brilliant!/Chrysalis
last month. The track, on which an
insistent synthesizer motif plays infec-
tiously against a telephone-line lead
vocal, debuted on the U K. singles chart

WHITE TOWN

at No. 1 the week of Jan. 25 and is now
attracting early attention from Euro-
pean broadcasters. Music & Media air-
play data to Feb. 4 showed a total of
38.3% of all platinum stations, the mag-
azine’s top audience category, moni-

tored in Europe playlisting the song.
Taste-making U.S. stations have also
jumped on “Your Woman” well in
advance of its planned March 11 release
by EMI. The track is already being
heavily featured at KROQ Los Angeles
and KITS (Live 105) San Franecisco,
where music director Aaron Axelson
says, “It’s our most played record, with
33 spins in a week, and our most
requested record two weeks in a row.”
White Town’s “Women InTechnol-
ogy” album will follow in the UK. on
Feb. 24 (EMI plans a Feb. 25 stateside
bow). While some skeptics feel that the
act may simply be this year’s Babylon
(Continued on page 89)

based company, formed in 1990 by
managing director and former long-
serving Chrysalis Records executive
Doug D’Arcy, continues to be run here
as an indie, with distribution by Vital.

The label is prob-
ably best known as
the home of British
acts Cranes and
Spiritualized, both
of which will
soon release new
albums. New sign-
ings include Mulu,
from the U.K.; Holland-based trio
Silkscreen; and from the U.S., Comet,
Long River Train, 30 Amp Fuse, and
Muler. Mesquite, Texas-based band
Comet provided Dedicated U.S. with
its first release under the new deal last
October with the album “Chandelier
Musings,” from which the emphasis
track “Rocket Flare” is about to go to
college radio.

But I’Arey notes that although Ded-
icated is still anything but a follower of
fashion, the label has taken on a new
look as well as a new team.

“Three things are different,” he
says. “One, we’re now able to release
records directly through BMG Dis-
tribution, prior to them being avail-
able to Arista [in the U.S.]. We retain
our license in North Ameriea, and
that’s given us the opportunity to sign
U.S. acts.

“Secondly, at a certain time we were
something of an art rock label, and
we've been able to broaden out the kind
of signings we've made, into a more
‘mainstream’ alternative world, which
gives us some more commercial oppor-
tunities. The third thing is, I've got
some different people involved: In the
U.K,, I've got a general manager, Geoff
Muncey, and a new general manager
in North Ameriea, Jake Ottmann.”

D’Arcy continues, “Arista provides
certain essential support services with-
out which I couldn’t do it—like royalty
accounting and the copyright and legal
affairs area. They’ve been very sup-
portive of the idea, which is for us to go

(Continued on page 17)
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H BY LARRY FLICK

NEW YORK—Leading dance musice
indie Strictly Rhythm Records is
broadening its musical focus with the
formation of Grand Slam, an imprint
designed to develop acts for the pop
market.

The move comes on the heels of
the strong mainstream performance
of the gold-selling single “Set U
Free” by label act Planet Soul, which
has sold 512,000 copies, according to
SoundScan. “This is an ideal way for
us to play a role in the continuing rise
of dance music in the mainstream,
without hurting our image in the
underground,” says Bari G., VP of
promotion for both Strictly Rhythm
and Grand Slam.

The label rolls out the first of sev-
eral imminent singles Tuesday (11),
“I’m Alive,” by Stretch & Vern,
which was a European pop success
via its late-’96 release on ffrr/Spot on

With Pop Imprint, Label’s
No Longer Strictly Rhythm

Records. Quickly following on Feb. 7
was “Take Me On” by New York-
based newcomer John Anthony. Both
cuts are being
promoted to clubs
on prerelease
test pressings,
with crossover
radio campaigns
slated to begin
shortly.

“Unlike Strict-
ly Rhythm, which
tends to release
several records a month, Grand Slam
is not going to sign more than five or
80 acts a year,” Bari G. says, adding
that the label may evolve toward full-
length albums by the end of the year.

Other acts already signed to Grand
Slam are potential teen heartthrob
Damion Cross and quirky diva-in-
waiting Myndy K., each of whom will
issue a single before summer.

(Continued on page 88)

MYNDY K.

Mary Lee’s Corvette Is Ripe & Ready

Trio’s Promotional Sampler Turns Into Debut Album

B BY SHAWNEE SMITH

NEW YORK—When singer/song-
writer Mary Lee Kortes finally raised
enough money to take her band, mary
lee’s corvette, into the studio, her
intention was to record an eight-song
promotional CD sampler to sell to fans
during the band’s local shows. But
when Philadelphia’s triple-A station,
WXPN, added a few of the group’s
songs from the disc to its playlist, the
sampler quickly became the New
York-based trio’s self-titled debut
album on Ripe & Ready Music.

“I got a copy of Mary Lee’s release,
and I started playing it on ‘World
Cafe,” ” says Bruce Warren, music
director at WXPN and host of that
nationally syndicated show. “Her
records got immediate phone
response. People were saying, ‘I love
this,” ‘Who is this?,” and ‘Where can I
find the record? At the time, [the CD]
wasn’t really available, but Mary Lee
changed that pretty quickly.”

Having initially pressed only about
1,000 CDs on her own Leonora

Scott-Adams Helps Herself To A Comeback
Miss Butch Album Takes Off With Hit Single ‘Bill’

B BY DOUG REECE

LOS ANGELES—Nearly 30 years
after her last American solo album,
R&B vocalist Peggy Scott-Adams is
experiencing a miraculous comeback
with “Help Yourself,” which was
released domestically by Miss
Buteh/Mardi Gras on Oct. 15.
Scott-Adams became a Heatseeker
Impact artist when “Help Yourself”
broke into the top 100 of The Billboard
200 at No. 96 for the week ending Sat-
urday (8). This issue, the album, which
has sold more than 53,000 units,
according to SoundScan, is at No. 77.
While Scott-Adams’ résumé includes
a string of top 20 R&B hits recorded
with Jo Jo Benson on the SSS label in
the late ’60s, as well as albums on Mer-
cury, Atlantic, and Old Town, the 48-

year-old singer had been keeping a rel-
atively low profile until “Help Yourself”
exploded (Declarations of Indepen-
dents, Billboard, Nov. 16, 1996).

“It’s hectic,” she says. “I had this
quiet little life just
five months ago.
You know, being a
mortician’s wife,
well, it’'s a very
serene business.
Then all hell broke
loose.”

The fervor Scott-
Adams speaks of
arose when album
track “Bill” began accumulating mas-
sive amounts of spins at blues and R&B
stations.

Penned by Miss Butch Records
owner Jimmy Lewis, the song contains

SCOTT-ADAMS

RECORD COMPANIES. Kirk Burrowes
is promoted to president of Bad Boy
Entertainment in New York. He was
GM.

Bas Hartong is promoted to senior
VP of Mercury Records Group in New
York. He was senior VP of interna-
tional A&R.

Red Ant Entertainment in Los
Angeles appoints James Elliott
senior VP of A&R, John Phillips and
Jason Bernard directors of A&R,
David Weitzman manager of A&R,
and Michelle St. Clair national
director of alternative promotion.
They were, respectively, VP of A&R
at Gasoline Alley Records; manager
of A&R at Gasoline Alley; director of
A&R at Qwest; a freelance college
radio promotion rep; and head of
alternative promotion for Priority
Records.

RCA Records in New York appoints
Cliff O’Sullivan VP of marketing and
Julie Bruzzone senior director of

BURROWES

HARTONG

marketing. They were, respectively,
VP of artist development at EMI
Music Distribution and director of
product management at Virgin
Records.

Jordan Katz is promoted to VP of
sales for Arista Records in New York.
He was senior director of national
sales. )

Capitol Records in L.A. promotes
Brian MacDonald to alternative pro-
motion and names Brian Corona and
Brian Rhoades in New York national
directors, promotion. They were,
respectively, senior national director

a modern twist on a blues template as
old as the genre itself. Mourning the
loss of her husband to a lover, the pro-
tagonist in “Bill” is startled to find out
that her husband’s love interest isn’t

another woman,

s but a male friend,
fxffl_’IEA:l.\ Bill.
{ Confident in the
ong’ uni

USEEKERS) | 50080 “Mara:
% f’ Fi ’

vl GI/ # Gras Records

s president Warren

Hildebrand insist-

ed that the album cover include a burst
design saying “Featuring The Hit
Song, ‘Bill,” ” even before the track had

been serviced to radio.
“Hey man, you have to anticipate,”
says Hildebrand. “I even debated
(Continued on page 82)

ELLIOTT O'SULLIVAN
of alternative promotion, alternative
director at 550 Music, and Southeast
regional promotion manager for
Columbia Records.

Doug LaGambina is appointed
head of alternative promotion at Rev-
olution Records in Beverly Hills, Calif.
He was national director of promotion
at Nettwerk Records.

Gillian Kellie is promoted to VP
of finanece and administration for
London Records U.S. and CFO of
Slash Records in New York. She was
senior director of finance and admin-
istration. Additionally, Greg Glover

Records label, Kortes later linked with
Montclair, N.J.-based Ripe & Ready to
assist her in getting the album into
stores.

“We coordinated the [Jan. 21] album
release with Mary Lee’s in-store at
Barnes & Noble in
Marlton, N.J., Jan.
25,” says Mike
“Mango” DeUrso,
president of Ripe &
Ready. Big Daddy
Music Distributors
distributes the
label’s product to
one-stops, Tower,
HMYV, and several
mail-order companies. “The people in
that area heard her on the radio and
apparently called Barnes & Noble to
get the CD. [Barnes & Noble] asked
Mary Lee to come down and perform,
and she called me to help get the CD
in-store.”

The dise is now available in select
markets in which interest has been
building via radio play and touring.

Recorded live to 2-track—“because

KORTES

that’s all we could afford,” Kortes
says—“mary lee’s corvette” was pro-
duced by Kortes’ husband, Eric
“Roscoe” Ambel, who has produced
critically acclaimed albums for the Bot-
tle Rockets, Steve Earle, and Nils Lof-
gren. Married for five years, Ambel
says he fell in love with Kortes before
hearing her music.

“Being that I listen to music for a liv-
ing and 90% of it sucks, listening to her
tape was one of the scarier moments in
my life,” he adds.

Ambel says Kortes’ work with fellow
band members Joe Chiofalo, who plays
the accordion, and Andy York, who also
serves as guitarist for John Mellen-
camp, is a testament to her talent. “You
can only do a live [performance] to 2-
track with a really great singer,
because everything, both the musical
and technical arrangements, have to be
done perfectly at the time it’s per-
formed. This is no vanity project; the
CD is her live performance captured.”

Kortes originally asked Ambel to
play guitar for the project, but he

(Continued on page 82)

B BY CHRIS MORRIS

LOS ANGELES—A total of 43
albums achieved new multiplatinum
levels in January certifications from
the Recording Industry Assn. of
America (RIAA). The charge was led
by Boston and Hootie & the Blow-
fish, which scaled new sales peaks
with their debut albums.

Boston’s self-titled 1976 Epic
album was certified for sales of 16 mil-
lion, keeping it atop the list of best-
selling debut albums. Hootie & the
Blowfish’s 1994 major-label bow on
Atlantic, “Cracked Rear View,”
climbed to certified sales of 15 million,
placing it second only to Boston’s
total. (For the record, Alanis Moris-

Boston, Hootie Lead RIAA’s
Certifications For January

sette’s tireless “Jagged Little Pill”

currently stands at 14 million.)
Among current titles, Celine
Dion’s 550 Music set “Falling Into
You” vaulted to the 8 million unit
mark, and Toni
Braxton’s sopho-
more LaFace
album “Secrets”

hit 4 million.
Wynonna Judd’s
1992 MCA solo
debut “Wynonna”
arrived at the 5 million unit level;
the set now ranks No. 3 on the list
of best sellers by fernale country
artists, behind Shania Twain’s
“The Woman In Me” (Mercury
(Continued on page 17)

WYNONNA

MACDONALD

KATZ

is promoted from administrative
assistant to manager of A&R for
Slash and London.

Nadine Lusardi is promoted to
president of No Records in Brooklyn,
‘N.Y. She was VP of marketing.

Brett Wright is appointed VP/GM,
black music, at Volcano Entertainment
in New York. He was VP of marketing
at Loud Records.

PUBLISHING. EMI Music Publishing’s
legal and business affairs department
in New York promotes Clark Miller
to senior VP and names Rick Meuser

MILLER

GREENE

director. They were, respectively, VP
of legal and business affairs and direc-
tor of legal and business affairs for
Roadrunner Records.

RELATED FIELDS. Stanley H. Greene
is appointed president of the Box-USA
in New York. He was VP of Bell
Atlantic Video Services.

Steven Fabrizio is appointed VP,
anti-piracy, civil litigation for the
Recording Industry Assn. of America
in Washington, D.C. He was an attor-
ney with Proskauer Rose Goetz &
Mendelsohn.
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Cowabunga! It’s A ‘Simpsons’ Set

Rhino Album Features Show’s Music, Dialogue

B BY JIM BESSMAN

NEW YORK—As “The Simpsons”
composer Alf Clausen himself notes,
nobody involved with the now-classic
show ever knew it would hecome so
much a part of American culture.

“We don’t really realize it ourselves
because we’re so wrapped up in day-
to-day production,” says Clausen. “No
way do we get the full impact of the
show.”

Sure enough, “The Simpsons” tran-
scends demographics like few shows
before it. On March 18, the hit animat-

THE SIMPSONS

ed series will transcend another medi-
um with Rhino Records’ release of
“The Simpsons: Songs In The Key Of
Springfield.”

Subtitled “Orig-
inal Music From
The Television
Series,” the 51-cut
disc contains
songs, themes,
underscore music,
and interstitial
dialogue from
what Clausen calls
in his liner notes
“an international institution, a mon-
strous cult hit, and a cultural icon.” All
the main “Simpsons” characters are
showcased via the voices of regulars
Dan Castellaneta, Julie Kavner, Naney
Cartwright, Yeardley Smith, Harry
Shearer, and Hank Azaria; some of the
show’s many celebrity guests are also
featured, including Tony Bennett, Jon
Lovitz, Robert Goulet, Tito Puente,
Beverly D’Angelo, and Jeff Goldblum.

Now in its eighth season on Fox,
“The Simpsons” will surpass “The
Flintstones” as TV’s longest running
animated prime-time series when its
167th episode airs Sunday (9).

“We get lots and lots of fan mail beg-
ging us to put out original soundtrack

CLAUSEN

‘Twist’ Of Brazil’s Jobim Is
1st Release For i.e. music

H BY JIM MACNIE

NEW YORK—The lilt and groove of
Brazilian music has proved to be quite
pliable over the years, offering a range
of interpretive options to both pop and
jazz artists.

But when i.e. music’s “A Twist Of
Jobim” streets March 18, listeners will
have a chance to see if several nuggets
from the pen of Brazil’s most heralded
composer, Antonio Carlos Jobim, can
successfully be
snuggled into the
contemporary jazz
format.

A various-art-
ists outing helmed
by producer/ar-
ranger/guitarist
Lee Ritenour, the
disc is i.e. music’s
marketplace de-
but. A who’s who of contemporary jazz
and R&B artists including Al Jarreau,
Dave Grusin, Oleta Adams, the Yellow-
jackets, Herbie Hancock, and El
DeBarge play on the record.

“We're serious about this label, and
we wanted the first release to make the
right kind of statement,” says Ritenour,
who is also one of i.e.’s founders.

“A Twist Of Jobim” brings an overt-
ly contemporary jazz slant to classic
tunes such as “Dindi,” “Waters Of
March,” “Stone Flower,” and, of course,
“The Girl From Ipanema.” Most of the
pieces have been embraced by listeners
since Jobim’s songs took on an interna-
tional reputation during the early 1960s.

“When I first heard his stuff, Amer-
ica was in the throes of dumb pop
music—at least from a musician’s
standpoint,” offers Grusin, who is 62

JOBIM

years old. “All of a sudden here was a
wave of stuff from Brazil with inter-
esting rhythms, harmonies, and mel-
odies; it raised the possibility that
maybe the days of smart pop weren’t
gone forever. It really revitalized the
creative process in a lot of us.”

Jobim, who died at the end of 1994,
worked with Frank Sinatra, Gerry Mul-
ligan, and Stan Getz, among many oth-
ers. His samba and bossa nova tunes
attracted those who recognized that
sophistication and
whimsy aren’t foes.

What distin-
guishes the music
on “A Twist Of
Jobim” is the effer-
vescent funk and
watercolor hues
of contemporary
jazz.

Ritenour per-
forms the lead track, “Water To
Drink,” as a bounce with backbeat.
Hancock and he turn “Stone Flower”
into a hyper bossa with several dynam-
ic shifts. Grusin’s “Bonita” is an oddi-
ty—a solo piece.

“Just a piano,” Grusin says, “although
1 think I later sweetened the end of it
with some electronics. It’s a gorgeous
piece Jobim wrote for Candice Bergen
—probably nobody knows that.”

The overall tone of the record is
smooth jazz, although some well-inte-
grated and often dashing instrumental
textures are put to use.

“Lee loves the man’s work, but want-
ed to honor him in a way that would be
more readily acceptable to the masses,”
says i.e. music’s president Mark Wexler.

Ritenour was a personal friend of

(Continued on page 19)

RITENOUR

musie from the show, so this is partly
a service to the fanaties,” says “The
Simpsons” creator and executive pro-
ducer Matt Groening. He says he’s
“taken aback” not only by the amount
of enthusiasm for the project, but also
by the requests received from project-
aware fans to include even the most
obscure music cues.

“They ask for songs or cues that |
barely remember,” says Groening,
“and because we cram so much stuff
into each episode, these cues are very
short. But I'm the kind of guy who
plays [Warner Bros. cartoon scorer]
Carl Stalling in my car, and if you're a
‘Simpsons’ fan, the album allows you to
listen to the music in a different con-
text.”

Groening could well get to hear his

Surfing With Sanders. The Butthole Surfers took a break from their tour
schedule to make an appearance on Garry Shandling’s HBO series, “The
Larry Sanders Show.” Shown, from left, are Rip Torn, who plays Arthur on
“The Larry Sanders Show”; the Butthole Surfers’ King Coffey and Gibby
Haynes; Garry Shandling; and the Butthole Surfers’ Paul Leary, Kyle Ellison,
and Owen McMahon.

(Continued on page 18)

STUFF: The Grammys are just around the corner, so
it’s no surprise that names of performers are begin-
ning to surface. Leading nominees Celine Dion, Vince
Gill, No Doubt, and Smashing Pumpkins are all set
to play on the show. Among the presenters will be
Sheryl Crow, Gloria Estefan, LeAnn Rimes, and
Aretha Franklin. The Grammys, which will be hosted
again by Ellen DeGeneres, will be held Feb. 26 at
Madison Square Garden . . . Profile Records has put its
rap assets up for sale and is shopping the contracts of
its rap artists, as well as its rap

Eeline, Vince, Pumpkins Among Grammy
Performers; Release And Tour Updates

After Atlantic passed on releasing a live album by
Bad Religion, the band figured out another strategy.
The live disc will now be available in the U.S. on import
through Dragnet, a German-based Epic/Sony imprint.
The album, called “Tested,” contains 27 live tracks
recorded during the band’s recent 60-show European
and American tours. Dragnet is the band’s label home
outside of North America . . . Kip Winger, formerly of
Atlantic Records band Winger, has resurfaced with a
solo album, “This Conversation Seems Like A Dream,”

on Domo Records. He starts a

album catalog, according to
sources (Billboard Bulletin, Jan.
31). Among the interested buyers
are PolyGram-owned London
Records and Volcano Entertain-
ment. Executives at Profile, Poly-
Gram, and Voleano declined com-
ment.

tour March 6.

0 N THE ROAD: Prodigy,
whose still-untitled album will
come out in late May or early
June on XL/Mute/Maverick, will
play four or five U.S. dates in
April to kick off the set’s release.

Sub Pop Records has cut two of
the three positions in its commer-
cial radio promotion department.
Let go were Cheryl Kovalchik,
head of West Coast promotions, and Susie Tennant,
national commercial radio promotion (Billboard Bul-
letin, Feb. 4) . . . Michael Bolton will perform a bene-
fit Thursday (13) for Mothers’ Voices, an organization
that trains mothers to be AIDS educators and advo-
cates . .. Vince Gill will receive a Lifetime Achieve-
ment Award at the 1997 Orville H. Gibson Guitar
Awards, to be held Feb. 25 at New York’s Hard Rock
Cafe. The awards, which benefit the Nordoff-Robbins
Music Therapy Clinic, honor top rock, jazz, country,
blues, acoustic, and bass guitarists. Past recipients of
the lifetime achievement honor include Joni Mitchell,
Bonnie Raitt, B.B. King, and Eddie Van Halen.

COMING TO A RECORD STORE NEAR YOU: Jeff
Buckley and his band begin recording the follow-up
to his last Columbia album, “Grace,” this month. Tom
Verlaine is producing the project . . . The Gigolo
Aunts, who were formerly on RCA, will release a new
EPB “Learn To Play Guitar,” on Wicked Dise, a divi-
sion of Newbury Comics. The band is supporting the
Feb. 25 release via tour dates with a number of bands,
including Sloan, Fountains Of Wayne, and Count-
ing Crows . . . Banyan, a collective composed of
bassist Mike Watt, guitarist Nels Cline, and Porno
For Pyros drummer Steven Perkins, will release its
self-titled debut April 15. CyberOctave Records will
put out the Dust Brothers-produced set. Watt also
continues to work on his next solo record for Colum-
bia.

by Melinda Newman

A longer tour will follow in the
summer ... U2 will start its U.S.
tour in Las Vegas in late April.
The band’s new album, “Pop,” will
be released by Island March 4 .. . Aerosmith will start
its world tour May 8 in Géteborg, Sweden (see story,
page 1) ... John Mellencamp begins a theater tour
March 10. The singer will perform multiple dates in
seven cities. Fellow Hoosiers the Why Store will open
the gigs.

Richard Carpenter will start a world tour later this
year. He will perform hits made famous by him and his
sister, Karen, as well as a number of classical tunes and
new compositions written by him since Karen’s death in
1983 ... The Presidents Of The United States Of
America will start a U.S. tour, appropriately enough,
on Feb. 22, George Washington’s birthday.

SHARPEN THOSE NO. 2 PENCILS: Rhino Records
and Tower Records have joined together for the Rhino
Musical Aptitude Test, a musical equivalent of the
SATs, that will take place April 27 at Tower’s New
York and Los Angeles stores and on the Internet. The
test consists of 300 multiple-choice and fill-in-the-
blank questions, which participants will have one hour
to answer.

The questions are being devised by Rhino staffers
and outside music experts. Contestants can begin reg-
istering for the exam in March at Tower’s New York
and Los Angeles stores. The grand-prize winner will
receive a multicity, all-expense paid trip to top inter-
national attractions around the world (no specifics have
been announced, but we’re thinking places like Grace-
land and Abbey Road, ete.).
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March 12-16, 1997
Austin, Texas
Austin Convention Center

The Eleventh Armual SXSW Music and
Media Conference will draw 5,500
music and media industry professionals
from around the world to Austin, Texas,
for three days of panel discussions,
workshops and demo critiques and five
nights of music, featuring more than

600 performing artists.

REGISTRATION RATES & DEADLINES:
Postmarked by February 3, 1997 - $375
Walkup Rate - $450.

Call for information on the SXSW Film
Festival and the SXSW Multimedia/

Interactive Festival

“South by Southwest has
kecome the domestic pop and

reck music industry’s most

importar® annual gathering.”

~ahe New York Times

n!! AirWaip
Soutn By Southwest Heacqmarters n@“ﬁ
PO Box 4999, Aust n TX 78765
tel: 512/467-7973
fax: 512/451-0754 1
e-mail: sxsw@sxsw.ccm GHH"NIGL[
webs, http://www.sxsw.com -

___1

ESSENTIAL REFERENCE GUIDES

-

i 1. International Buryer’'s Guide: The worldwide music & video

5. Nashville 615/Ccuntry Music Sourcebook: The most
comprehensive resource of business-to-business listings for the
Nashville region & courtry music genre. $55

6@ The Power Book Fall 1996 Edition: The ultimate
guide to radio ard recod promotion. Lists Radio Stations (Country,
Rock, R&B, Top 40), Record Companies, Radio Syndicators and
Top 190 Arbitron Markats. $75.

7. International Latin Music Buyer’s Guide: The essential
tool fo- finding tusiness contacts in the latin music marketplace. $65

To order your Directory today, call (800) 344-7119, in NJ,
(908) 363-4156, or (212) 536-5025. You can fax your order to
(908) 363-0338, ar mail this ad with check or money order to:

Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701.

Please add $5 per directory br shipping ($12 for intemational orders).Add applicable
saes tax in NY, NJ, CA, Tt MA, iL, PA & DC. Orders payabie in U.S. funds only.

r_____

businass-to-business ¢ rectory jam-packed with record & video co's,
music pJblishers, distrisutors & more. $125

2. Intemational Tal ant & Touring Directory: The source
for U.S. & Intemationzl &lent, booking agencies, facilities, services &
products. $9¢

3. Record Retailing Directory: Detailed information on thousands
of independert music stores & chain operations across the USA. $155

4. Intermational Tape/Disc Directory: All the info on professional
services & supp ies “or the audio/video tape/disc industry. $55

All sales are final. BDZZ3027
N N . _ o
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Atlantic Geared Up For 2nd Sobule Set

Relentless Touring Is A Cornerstone Of Campaign

B BY STEVE MIRKIN

NEW YORK~—While Jill Sobule’s self-
titled first album for Lava did well,
selling 90,000 units, according to
SoundSean, and “made a nice impact,”
Jason Flom, president of the Atlantic
imprint, thinks the album could have
“done better still.”

Ron Shapiro, Atlantic’s senior
VP/GM, has an even blunter assess-
ment: “As hard as she worked, and we
worked on the last album, some mis-
takes were made.”

With “Happy Town,” due in stores
March 18, Flom and Shapiro hope to
avoid those pitfalls.

The paradigm for this campaign is
the way the label worked Tori Amos,
Everything But The Girl, Jewel, and
Duncan Sheik. “We have learned a lot
of lessons {rom those artists, and we're
going to reapply those lessons to Jill,”
says Shapiro.

He says he will provide “Happy
Town” with the same level of commit-
ment. “When we say we're going to
stay with something for a year or two,
and we’re going to make it happen . ..
people are starting to believe us.”

Both Flom and Shapiro agree that
the main problem with the last album
was the choice of singles. Following up
hit single “I Kissed A Girl” with
“Supermodel” from the “Clueless”
soundtrack seemed a smart choice at
the time, but, according to Flom, its
relative failure lost whatever momen-
tum “Girl” had built. For Shapiro, it
was also a marketing misstep. “Those
two songs are only a small part of who
this artist is,” he explains.

Sobule doesn’t spare herself in
assessing the reasons for the album’s
disappointing performance. “It’s so
much easier to do cute and kitsch,” she
says, “than to be real.” But the experi-
ence was “sobering,” and for some six
months after working the album, Sob-
ule felt so blocked she couldn’t even lis-
ten to the radio, much less pick up a
guitar.

“I’d hear other bands and say, ‘Why
couldn’t T have done that?’ It took all
the joy out of music for me.”

The turning point for Sobule was her
decision to take drum lessons. “It gave
me a whole new perspective,” she says.
“I started to think in terms of rhythms
rather than chords.”

The results can be heard in the set’s
more rhythmie songs, such as “Happy
Town” and “When My Ship Comes In.”

Sobule became confident enough to
take the drum chair on a few of the
album’s songs. “My dream now is to be
on the cover of Modern Drummer,” she
says, laughing. “I want a line of signa-
ture drumsticks.”

While Shapiro stops short of promis-
ing that, he says Atlantic will “do
everything we can to let Jill speak for
herself.” He hopes to accomplish this
through what he characterizes as a
“powerfully focused artist-develop-
ment campaign where the essence of
the artist comes first.”

While radio is already familiar with
Sobule from “I Kissed A Girl,” At-
lantic’s regional reps, Shapiro says, are
aggressively setting up the new album,
taking “Bitter;” the first single, to mod-
ern rock and triple-A stations the third
week of February. “This is a priority
artist for us who was not best served
by their previous impression,” he says.

Shapiro feels that retail will also be
receptive to the new album, and he will
support the album with co-op adver-
tising, listening stations, and in-store
appearances. Atlantic will ship 75,000
copies of “Happy Town.”

But for Shapiro, playing live is the
most important
element in the
campaign. “We
will put Jill on the

P road for relentless
touring so people
4§ seethe magic of
" 8[\"%&: her in concert.”
J — To emphasize
SOBULE the point, he adds,
“You tour her and
tour her and tour her. When you have
an artist who is that engaging and
whose material is that diverse, it’s the
only way to do it. An evening with Jill
is truly an experience, and not just a
humorous interlude.”
The initial tour, starting in March,

will pair Sobule (who hopes to have a
band ready in time for the tour) with
another Atlantic artist. Depending on
sales and radio response, she will
return to selected markets to play
clubs on her own, with residency tours
a possibility.

“As far as I'm concerned, there’s not
a city in the country that doesn't need
to be introduced to Jill Sobule,”
Shapiro says. “We do very intense
artist development, market by market.
We build fans regionally.”

As an example, he says, “You play
Boston in March to 50 people; come
back in June, there’s 100; in August
you're playing to an audience of 300.”

Details are sketchy because the
marketing department has not had
time to listen to the album, which has
just been mastered. Additionally,
choices for album cover art and inside
photos were still being selected. Each
decision clearly plays a part in the

(Continued on page 18)

business BOXSCORE
© TOP 10 GONGERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GARTH BROOKS North Charleston Jan. 30- $652,716 36,262 Varneii Enterprises
Coliseum Feb. 1 $18 three
North Charleston sellouts
SC
METALLICA Target Center Jan. 29 $567.045 17.766 Jam Prods
CORROSION OF CONFOR- Minneapelis $37.50/ $27.50 sellout
MITY
GARTH BROOKS Hampton Coliseum  Jan. 23-25 $553.302 31,304 J F Prods
Hampton, Va 318 three
seliouts
METALLICA Pyramid Feb. 1 $524,701 18.142 Mid-South Concerts
CORROSION OF CONFOR- Memphis $35.50/ $25.50 two
MITY setlouts
GLORIA ESTEFAN USAir Arena Jan. 30 $455,760 13879 Musicentre Prods
Landover, Md. $45/$32.50 sellout
KENNY G/TON] BRAXTON Civic Arena Jan. 24 $381.988 12475 DiCesare-Engler
Pitisburgh $38.50/$28.50 seliout Prads.
SMASHING PUMPKINS Nassau Veterans Jan. 24 $354,050 14,162 Metropoitan Enter
FOUNTAINS OF WAYNE Memorial Coliseum $25 setlout tainment Group
Uniondale. N.Y.
METALLICA Hilton Coliseum Jan. 28 $335.275 13411 Jam Prods
CORROSION OF CONFOR- lowa State Universi- 325 sellout
MiTY ty. Ames
Ames, lowa
SMASHING PUMPKINS Bryce Jordan Center  Jan. 29 $306,384 11,784 Eiectric Factory Con
FOUNTAINS OF WAYNE Penn State Universi $26 sefout certs
ty,
University Park, Pa
—
GLORIA ESTEFAN Bryce Jordan Center  Feb. 2 $219,770 9,196 Electric Factory Con-
Penn State Universi $35/$25 10,400 certs
ty
University Park, Pa
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratiiff, Nashville. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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Present The 2nd Annual

Saturday February 22, 1997
at The Directors Guild of America, Los Angeles

Panel Topics
The Director/Composer Relationship
Deal Makers, Deal Breakers: The State of the Business
Anatomy of a Scoring Session ® Songs and Soundtracks

Call Now To Register ® 213-525-2121

Registration Fees - $125.00
(Includes Breakfast, Lunch and Cocktail Reception)

Payment by American Express, Visa, Mastercard, Check
ATTENDANCE IS LIMITED

Alt Rock Chills
With Slush Set
On Discovery

W BY PHILIP BOOTH

Alternative rock’s flood of angry
young men (and women), dour senti-
ments and cloned guitar mettle may be
receding in favor of brighter fare.
Exhibit A in the sea change is Slush,
the Southern California quartet whose
debut album will be released Mareh 11
on Discovery Records.

The disc, “North Hollywood,” named
for the vital community of musicians,
writers, dancers, actors, and artists
based in the San Fernando Valley, just
over the hills from Tinsel Town, is
packed with urgent pop-flavored rock.
The first single, “Touch You (Mercury
De Sade),” and 11 other tracks are built
on catchy hooks and an aggressive gui-
tar attack that relies on neither grunge
nor punk.

SLUSH

“I don’t want to sing about being
depressed or angst-ridden or feeling
that life’s over,” singer/guitarist John-
ne Peters says. “Maybe somebody
wants to hear about that, but I don’t.”

Peters, the younger brother of Grant
Lee Buffalo drummer Joey Peters, is
the focal point of the over-the-top Slush
stage shows that began attracting loyal
audiences and generating an industry
buzz in 1994.

“We try not to think a lot when we go
on stage,” he says. “We want it to be
visceral and absorbed by your senses,
not cerebral. The music is serious, and
the songs are about love and loss and
life, but in order to do that, I don’t think
you have to be somber or reflective. My
philosophy is, people don’t wanna come
out and see their next-door neighbor
playing music. They wanna see a per-
formance.”

Syd Birenbaum, Discovery CEO and
executive producer for “North Holly-
wood,” who heard the band at the sug-
gestion of A&R rep Gregg Bell and
other enthusiastic staffers, was jolted
by the group’s live performance.
“There’s a tremendous bout of charis-
ma that comes off the stage, and the
songs are dramatic and compelling,” he
says. “That combination was hard to
beat. There’s a very '70s rock element
that was contemporized for the '90s.”

Peters, a singer and songwriter
inspired by the likes of the Clash, Iggy
Pop, Jonathan Richman, Lou Reed,
David Bowie, the Rolling Stones, and
Prince, first met guitarist Dean Zuck-
erman and drummer Kevin Costigan
in 1993. The pair was auditioning
singers following the dissolution of
their bluesy rock act, Half Way Home.

“They had a rehearsal room and they
were professional and all, but they
weren’t Hollywood,” Peters says of that

(Continued on page 18)
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BOSTON, HOOTIE LEAD JANUARY RIAA CERTIFICATIONS

(Continued from page 10)

Nashville, 8 million) and “Patsy Cline’s
Greatest Hits” (MCA, 7 million).

Platinum-album debutants in Janu-
ary included rap unit Mo Thugs Fam-
ily (Relativity), country prodigy
LeAnn Rimes (Curb), hard rockers
Korn (Epie), seasonal mirth-makers
Elmo & Patsy (Epic), and rap posse
Westside Connection (Priority). The
late rapper 2Pac posthumously
notched a first million-seller under the
alias Makaveli, for “Don Killuminati:
The 7 Day Theory” (Death Row/Inter-
scope).

Hauling in their first gold albums
were Mo Thugs Family, Rimes,
Makaveli, rap provocatrice Lil’ Kim
(Big Beat), solo Wu Tang Clan mem-
ber Ghostface Killah (Epic), nouveau
R&B artist Ginuwine (5650 Music), and
country act Ricochet (Columbia).

Superstar producer Babyface roped
his first platinum single as an artist,
for “This Is For The Lover In You”
(Epic), while rapper NAS collected his
first gold 45 for “Street Dreams.”

A complete list of January RIAA
certifications follows.

MULTIPLATINUM ALBUMS

Boston, “Boston,” Epie, 16 million.

Hootie & the Blowfish, “Cracked Rear
View,” Atlantic, 15 million.

Journey, “Greatest Hits,” Columbia, 9 mil-
lion.

Celine Dion, “Falling Into You,” 550 Music,
8 million.

Smashing Pumpkins, “Mellon Collie And
The Infinite Sadness,” Virgin, 8 million (two-
CD set).

Simon & Garfunkel, “Bridge Over Trou-
bled Water,” Columbia, 6 million.

Garth Brooks, “In Pieces,” Capitol
Nashville, 6 million.

Tim McGraw, “Not A Moment Too Soon,”
Curb, 5 million.

Wynonna Judd, “Wynonna,” MCA, 5 mil-
lion.

Barbra Streisand, “Christmas Album,”
Columbia, 4 million.

Toni Braxton, “Secrets,” LaFace, 4 million.

George Strait, “Strait Out Of The Box,”
MCA, 4 million (four-CD boxed set).

James Taylor, “J.T.,” Columbia, 3 million.

Luther Vandross, “The Best Of Luther
Vandross—The Best Of Love,” Epie, 3 million.

R.E.O. Speedwagon, “The Hits,” Epic, 3
million.

Kansas, “Best Of Kansas,” Epic, 3 million.

Charlie Daniels Band, “A Decade Of Hits,”
Epie, 3 million.

Babyface, “For The Cool In You,” Epic, 3
million.

Cinderella, “Long Cold Winter,” Mercury,
3 million.

The Presidents Of The United States Of
America, “The Presidents Of The United
States Of America,” Columbia, 3 million.

Dan Fogelberg, “Dan Fogelberg—Greatest
Hits,” Epic, 3 million.

Keith Sweat, “Keith Sweat,” Elektra, 3 mil-
lion.

Various artists, soundtrack, “The Crow,”
Interscope, 3 million.

LeAnn Rimes, “Blue,” Curb, 3 million.

Neil Diamond, “Greatest Hits 1966-1992,”
Columbia, 2 million.

George Strait, “Blue Clear Sky,” MCA, 2
million.

Pink Floyd, “The Final Cut,” Columbia, 2
million.

Luther Vandross, “Never Too Much,” Epic,
2 million.

Dan Fogelberg, “The Innocent Age,” Epic,
2 million.

311, “311,” Capricorn, 2 million.

Whitney Houston, soundtrack, “The
Preacher’s Wife,” Arista, 2 million.

The Cranberries, “To The Faithful Depart-
ed,” Island, 2 million.

Michael Bollon, “The Hunger,” Columbia,
2 million.

Various artists, soundtrack, “Romeo + Juli-
et,” Capitol, 2 million.

Motley Crue, “Decade Of Decadence,”
Elektra, 2 million.

Brooks & Dunn, “Borderline,” Arista, 2
million.

Electric Light Orchestra, “Discovery,”
Epie, 2 million.

Makaveli, “Don Killuminati: The 7 Day The-
ory,” Death Row/Interscope, 2 million.

Rage Against The Machine, “Rage
Against The Machine,” Epic, 2 million.

Various artists, soundtrack, “Space Jam,”
Atlantic, 2 million.

Faith Hill, “It Matters To Me,” Warner
Bros., 2 million.

James Taylor, “Live,” Columbia, 2 million.

PLATINUM ALBUMS

Smashing Pumpkins, “The Aeroplane
Flies High” (five-CD set), Virgin, their fourth.

&, “Emancipation,” New Power Generation,
his ninth.

Mo Thugs Family, “Family Seriptures,”
Relativity, its first.

Various artists, soundtrack, “Space Jam,”
Atlantic.

LeAnn Rimes, “Blue,” Curb, her first.

Too Short, “Cocktails,” Jive, his sixth.

Various artists, “1996 Grammy Nominees,”
Columbia.

Various artists, soundtrack, “The Mirror
Has Two Faces,” Columbia.

Korn, “Korn,” Epie, its first.

Stevie Ray Vaughan & Double Trouble,
“Greatest Hits,” Epic, their sixth.

Pearl Jam, “No Code,” Epic, its fourth.

Babyface, “The Day,” Epie, his third.

Makaveli, “Don Killuminati: The 7 Day
Theory,” Death Row/Interscope, his first.

Elmo & Patsy, “Grandma Got Run Over By
A Reindeer,” Epic, their first.

Patsy Cline, “The Patsy Cline Story,” MCA,
her second.

Westside Connection, “Bow Down,” Prior-
ity, its first.

Kenny Loggins, “Return To Pooh Corner,”
Sony Wonder, his fourth.

Reba McEntire, “What If It’s You,” MCA,
her 12th.

Isley Brothers, “Mission To Please,” Island,
their eighth.

Various artists, soundtrack, “Evita,” Warn-
er Bros.

Various artists, soundtrack, “Phenomenon,”
Reprise.

Randy Travis, “High Lonesome,” Warner
Bros., his eighth.

Whitney Houston, soundtrack, “The
Preacher’s Wife,” Arista, her fifth.

Beck, “Odelay,” DGC, his second.

Merle Haggard, “His Epic Hits—The First
Eleven—To Be Continued,” Epic, his third.

Simon & Garfunkel, soundtrack, “The
Graduate,” Columbia, their seventh.

Various artists, “Smoky Mountain Christ-
mas,” Unison.

,

GOLD ALBUMS

Smashing Pumpkins, “The Aeroplane
Flies High” (five-CD set), Virgin, their fifth.

Neil Diamond, “In My Lifetime,” Colum-
bia, his 33rd.

4, “Emancipation,” New Power Generation,
his 14th.

Grateful Dead, “Hundred Year Hall,”
Arista, its 11th.

E-40, “Tha Hall Of Game,” Jive, his second.

Various artists, “MTV Party To Go, Volume
10,” Tommy Boy.

Mo Thugs Family, “Family Secriptures,”
Relativity, its first.

Various artists, soundtrack, “Space Jam,”
Atlantic.

Lil’ Kim, “Hard Core,” Big Beat, her first.

LeAnn Rimes, “Blue,” Curb, her first.

Vanessa Williams, “Star Bright,” Mercury,
her fourth.

LL Cool J, “All World,” Rush Associated
Labels, his seventh.

Da Brat, “Anuthatantrum,” Columbia, her
second.

Wade Hayes, “On A Good Night,” Colum-
bia, his second.

Various artists, soundtrack, “The Mirror
Has Two Faces,” Columbia.

Pearl Jam, “No Code,” Epic, its fourth.

Babyface, “The Day,” Epic, his third.

Korn, “Life Is Peachy,” Epic, its second.

Ghostface Killah, “Ironman,” Epic, his
first.

Makaveli, “Don Killuminati: The 7 Day The-
ory,” Death Row/Interscope, his first.

Molly Hatchet, “Greatest Hits,” Epic, its
fourth.

Various artists, soundtrack, “Beavis And
Butthead Do America,” Geffen.

Patsy Cline, “The Patsy Cline Story,” MCA,
her fifth.

Patsy Cline & J. Reeves, “Remembering,”
MCA, their first.

Various artists, “Ultimate Dance Party,
1997,” Arista.

DEDICATED ADJUSTS TO ITS STATUS

(Continued from page 9)

out there and build the story on bands
at college radio, at press, get them out
on the road, and then to go to Arista at
the point where we need the marketing
push they can deliver.

“In the U.K., the market’s suffi-
ciently small that an indie like us can
take a record all the way, and loads of
indies have proved it time after time,
from Nude [home of Suede] to Decep-
tive [Elastica’s label] to whoever.”

Ottmann, who joined Dedicated U.S.
last May, oversees the American oper-
ation from the label’s New York head-
quarters in SoHo, in a building also
occupied by another ocean-crossing
British indie, Beggars Banquet. He
inherited the title from Karen Brown,
who moved from England to New York
at the time of Dedicated’s marriage to
Arista.

“Because we have BMG distribution,
that differentiates us from an indie,”
says Ottmann. “However, our business
is based on being a small record label—
we have low overheads; there’s only
four or five of us here. We have constant
dialogue with Arista, and Roy Lott
[Arista (U.S.) executive VP/GM] is par-
ticularly supportive of us.”

Lott concurs: “While this deal might
mean that the Arista company as a
whole is not necessarily as involved
[with Dedicated], it certainly doesn’t
mean that certain of us are any less
involved,” he says. “When Jake and the
guys are doing a record that we are not
marketing at the beginning, our
approach is certainly not ‘Don’t call us,
we’ll call you.’ I always want to hear the
musie.

“There’s more than one route to the
consumer, and I see this as an addi-
tional relationship. It’s a recognition
that a more cost-effective, and poten-
tially better, job can be done if it’s done
by the Dedicated unit rather than
Arista’s unit,” Lott continues. “For
example, a Cranes French album [a
reference to their ‘The Tragedy Of
Orestes And Electra’]—would we
expect a gold album with that? No.
Should they be able to do it? Of
course.”

Toby Keith, “Blue Moon,”
Nashville, his third.

Reba McEntire, “What If It’s You,” MCA,
her 18th.

Various artists, “MTV Party To Go, Volume
9,” Tommy Boy.

Ginuwine, “The Bachelor,” 550 Music, his
first.

The Presidents Of The United States Of
America, “Presidents II,” Columbia, its sec-
ond.

Tony Toni Tone, “House Of Music,” Mer-
cury, their fourth.

Steven Curtis Chapman, “Signs Of Life,”
Sparrow, his fourth.

Various artists, soundtrack, “Evita,” Warn-
er Bros.

Michael Franks, “Sleeping Gypsy,” Warn-
er Bros.,, his second.

Whitney Houston, soundtrack, “The
Preacher’s Wife,” Arista, her fifth.

Ricochet, “Ricochet,” Columbia, its first.

Various artists, “Ocean’s Relaxing Surf,”

Mercury

Unison.

Various artists, “Thundering Rainstorm,”
Unison.

Various artists, “Light Jazz Christmas,”
Unison.

Various artists, “Norman Rockwell Christ-

mas Homecoming,” Unison.
Various artists, “Midnight Clear,” Unison.
Various artists, “Smoky Mountain Christ-
mas,” Unison.
Various artists, “Piano Winterlude,” Unison.
Various artists, “Winterlude,” Unison.
Enigma, “Enigma 3 Le Roi Est Mort, Vive
Le Roi!,” Virgin, its third.

PLATINUM SINGLES
Babyface, “This Is For The Lover In You,”
Epic, his first.
En Vogue, “Don’t Let Go,” EastWest, its
second.
R. Kelly, “I Believe I Can Fly,” Jive, his
fourth.

GOLD SINGLES

Nas, “Street Dreams,” Columbia, his first.

Barbra Streisand & Bryan Adams, “I
Finally Found Someone,” Columbia, their first.

New Edition, “I’m Still In Love With You,”
MCA, its third.

R. Kelly, “I Believe I Can Fly,” Jive, his
sixth.

Assistance tn preparing this story was
provided by Gina van der Vliiet.

Lott adds that the circumstances
under which Arista would become
involved with any particular Dedicat-
ed project are now intentionally infor-
mal. “This is why I love working with
Doug D’Arcy,” he says. “Rather than
the corporate, formulaic ‘It’s got to do
X units,’ it’s ‘We’ll know.” We’ve been
around the block a few times.”

The Arista executive says that the
reconfigured deal is not a reflection of
any failure on Dedicated’s part to
break any of its acts beyond their
respective fan bases. “The theory that
it reflects disappointment would be
inaccurate,” Lott stresses. “What
we're doing here is creating a means
to get under the radar.”

INTERNATIONAL IDENTITY

Nevertheless, D’Arcy concedes,
“the label has built up a good inter-
national identity—we’ve been around
long enough to have a catalog that
we're able to sell and work, and we
operate on really low costs, even now.
The pressure is to break something
substantial to justify the label and
take it to another level.

“We've been behaving more like an
indie over the past couple of years,
and that’s freed us up to take more
risks, because I think that’s what
indies do, and that’s given us better
access to talent.”

Admitting that he would have liked
Dedicated to be more involved in the
Britpop boom, he continues, “We have
pursued some of the major signing
‘buzz bands’—[but] we tend to get
outbid because our resources are lim-
ited compared to zll of the majors. 1
don’t necessarily feel it’s been a neg-
ative for us because we've been forced
to look elsewhere for talent, and we’ve
been able to find it.”

Muncey, who joined Dedicated’s
London team in late 1995, says,
“We’re exchanging music across the
two continents, and it’s very exciting
times for us. We have looked at our
A&R policy quite thoroughly, and as
a label we are putting out more
records than we have done for the last

couple of years, but always with an
eye on quality rather than quantity.”

MULU AND MORE

The U.K. label was greatly encour-
aged late last year to see Liverpool duo
Mulu’s “Desire” single picked up by
BBC Radio 1, which gave this impres-
sive piece of trip-hop/pop a four-week
run on the playlist. Mulu will release
two further singles before an album in
the summer.

Mulu’s Laura Campbell says that the
band was courted by “three or four
other” labels, one of them a major, but
that Dedicated was the right choice.

“I've been wanting to do this for
years, so I wanted to be sure the label
would be with me,” Campbell says.
“They offered things the others weren’t
offering. The fact that they’ve not got
a great amount of bands on the label
means they can spend more time with
us. [The London staff] seemed really
into it as well; they’re a really good
team, and they seemed to work really
well together. And they've got good
bands, like Global Communication and
Spiritualized.”

The London label is also developing
the rock three-piece Silksereen. “We're
releasing their record in Holland,
where they have an ongoing following,”
says Muncey. Also planned is the debut
album by Liverpool hardcore band dBh.

Ottmann and his U.S. team, includ-
ing label manager Ben Weber, previ-
ously with Elektra Entertainment, plus
Jennie Davis in A&R and Patrick Jor-
dan in sales and promotion, are equal-
ly excited about the company’s numer-
ous releases in the opening months of
the year. These include Knoxville,
Tenn., rock outfit 30 Amp Fuse’s album
“Saturday Night At The Atomic Speed-
way,” which has a Feb. 25 U.S. street
date, and an upcoming release by
Rochester, N.Y,, act Muler.

Both the London and New York arms
of Dedicated set great store by new
projects from the English West Coun-
try remix duo Global Communication
(which recently released the house sin-

(Continued on page 20)
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COWABUNGA! IT’S A ‘SIMPSONS’ SET

(Continued from page 12)

creation’s music on his car radio. Rhino
product manager Emily Cagan says
that many radio formats should be
pleased with the range of material pro-
vided on “Songs In The Key Of Spring-
field.”

“Programmers can have a lot of fun
with the musie, and using the dialogue
for intros and outros,” says Cagan.
“We're targeting rock stations, oldies,
country, top 40, album rock, AM radio,
and nationally syndicated shows. We're
servicing the entire atbum to let peo-
ple run loose with it.”

That “The Simpsons” music should
take on a life of its own is only fitting,
considering the importance Groening
placed on the score for the series when
he first envisioned it.

“I was always fascinated by TV show
themes,” says Groening, who sought a
“throwback to the blaring themes” of
’60s television programs for the theme
to “The Simpsons.” “I grew up watch-
ing ‘Bullwinkle’ and saw that there

JILL SOBULE

(Continued from page 14)

overall plan.

“This is a simple approach, but a
hard-working one,” Shapiro says. “I
don’t want any shortcuts or cute ideas.
We’re not going to be clever or to use a
certain niche or go a certain way to
grab attention. We tried that last time,
and it didn’t work. With this album, I'd
rather take the long, hard road.”

were three things that made it work:
the writing, the voices, and the great
music—obviously, not the animation.
And that’s what I wanted for ‘The
Simpsons,” because our animation is
also of variable quality. So by anchor-
ing it with fully orchestrated acoustic
music—and not synthesizers and drum
machines—it lends authority to the
show.”

The album, though, “is really a trib-
ute to the great work of Alf Clausen,”
Groening adds. “He knocks himself out
for the show every week, and it just
kills us to listen to his music on the big
speakers in the remix studio—which
isn’t the same as hearing it on TV. So
the CD will really do Alf’s music jus-
tice.”

Clausen, who’s been with “The
Simpsons” since the 14th episode (the
first “Halloween” special), came to the
show after composing for “Moonlight-
ing” and “Alf” (no relation). He pro-
duced “Songs In The Key Of Spring-
field,” composed more than half the
musie, and recorded it with his Alf
Clausen Orchestra, which, at 35 pieces,
is the biggest TV orchestra next to the
one used for “Star Trek.”

“What's so interesting about the
show is that the writers are really
tuned into popular musiec,” says
Clausen. “So it’s a very unusual job in
that it draws from every possible musi-
cal influence. I cut my teeth as musi-
cal director of TV variety shows like
‘Donny And Marie,” so I learned to
write in different styles, and after over

150 shows, they’ve thrown every pos-
sible style at me.

“Matt’s philosophy is that we’re not
a cartoon, but a drama where the char-
acters are drawn—which has always
served me well in deciding the music.
He says, ‘When in doubt, score the
emotion first—not the action, like in
Mickey Mouse.””

In addition to the radio promotion,
Cagen says that “Songs In The Key Of
Springfield” will be a special instance
for Rhino of “complete and fully exeit-
ed support” from WEA’s sales and
field reps in targeting tastemaker
accounts and securing displays and co-
op advertising. “Every once in a while
they pick up on one of our projects and
make it their own,” she says.

As merchandising has always been
a “Simpsons” specialty, Rhino is fol-
lowing suit with a counter-top bin fea-
turing a cutout of the Simpsons on
their now famous couch. Separate 1-by-
2 flats with cutouts of Homer’s and
Bart’s faces will encourage store per-
sonnel “to get more creative with
wacky displays” than plain album cover
pieces, says Cagan.

Nontraditional retail, including mail-
order catalogs, supermarket chains,
drugstores, and bookstores, will also be
serviced, Cagan notes, adding that the
album will be packaged in a special blis-
ter-pack configuration for toy stores.

A sticker postcard featuring cover
art will be used for a teaser campaign
and may also be used for traditional in-
store giveaways, Cagan says. Discus-

sions are under way with various
licensees to get as many “Simpsons”
items as possible for giveaways “to
really blow this thing out,” she says.
Consumer contests at retail, mean-
while, will involve limited-edition
“Simpsons” animation cels, to be
awarded within sales territories and at
major chains. A special cel worth $2,500
can be won in a national contest in
Tower’s Pulse! magazine.

Cels will also be prizes in contests
through Rhino’s mail-order department
on its World Wide Web site. Rhino will
further tie in promotionally with Fox’s
Web site.

So far, print advertising is slated for
Entertainment Weekly, and Cagan
expects a heavy press response, “since
it’s the first time that actual music and
dialogue from the show has ever been
released.” (The 1990 Geffen title “The
Simpsens Sing The Blues,” which
included the hit “Do The Bartman,
featured original music by the cast.)
More Rhino “Simpsons” titles are
hoped for, Cagan says, depending on
the licensing of music performances by
the show’s legion of guest stars.

One of the first guests, Tony Ben-
nett, fondly recalls his “Simpsons”
experience. “It was one of the most
pleasant days ever,” says Bennett,
adding, “T love the show and still watch
it. They make a lot of good social state-
ments, and I’'m surprised [Fox owner
Rupert| Murdoch lets them get away
with it.”

For Groening, Bennett’s appearance

on the November 1990 “Dancin’
Homer” episode represented a crucial
“endorsement” for the then-young
show.

Notes Clausen, “We're so thrilled to
get out some of this musie, which the
fans have been clamoring for for a long
time. And the nice thing is that it real-
ly is actual music from the series that
everybody knows, not ‘music inspired
by,” or what you wish it would be.”

SLUSH ON DISCOVERY

(Continued from page 16)

first encounter. “They weren’t jaded. It
was almost a small-town vibe. There’s a
calm about them that balances out my
craziness.”

Peters, who had previously played in
dozens of bands, including Jesus
Chrysler in North Hollywood and the
Need in his native Hawaii, in August
1994 was asked to play a poetry slam.
He rounded up Zuckerman and Costi-
gan and Jesus Chrysler bassist
Dwayne Lyon (later replaced by old
Need pal Jamie Lau), led three
rehearsals, and turned in a raucous
debut gig.

Peters and company rapidly found
favor for their boisterous brand of rock
at such North Hollywood hangouts as
the Blue Saloon and Eagles Coffee Pub,
the latter also home to formative shows
by NoHo musicians Grant Lee Buftalo,
Eenie Meenie, Wheel, Spanish Kitchen,

(Continued on page 19)

Crowne Plaza Hotel
Toronto. Canada

HEAR THE PROS

MAKE THE DEALS
FLASH THE PASS

CONFERENCE '©7

At CMW 97 youll be able to hear fram top music executives
including panel discussions. workshops. product demonstrations

and keynotes by Walter Yetnikoff. Michael Greene, Patti Smith
Stuart Watson, Guy Kawasaki and Al Reis. just to name a few.
Aimed at the Industry professional. CMW 97 is the leading
music industry event in Canada and is structured to make
deals happen. Your CMW Executive Pass gets you all access
to this exclusive conference.

REGISTER NOW!

Call For Your
Canadian Music
Week
Brochure
(416> 695-9236

www.cmw.com/cmw
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‘TWIST’ OF BRAZILS JOBIM IS FIRST RELEASE FOR I.E. MUSIC

(Continued from page 12)

Jobim and his wife, Anna. Anna and
Lee’s wife, Carman, were high school
pals in Brazil.

“I set out to prove that this is a time-
less composer in the historical sense,
like a Berlin or a Gershwin,” Ritenour
offers, “and [that| Jobim’s music is as
flexible today as it was in 1960.”

Jobim’s visibility is especially high of
late. Joe Henderson’s “Double Rain-
bow,” which contained all Jobim mater-
ial, was released by Verve in '95, gar-
nering much attention (Jobim was
actually scheduled to work on it). And
Warner Bros. Archives rereleased the
Jobim titles “Terra Brasilis,” “Urubu,”
and “Composer” at the end of ’96. Verve
itself entered the scene with a great
three-disc set, “The Man From Ipane-
ma,” in 1995.

“I knew it was a tough task to be
compared with the originals,” says
Ritenour, “and others have recon-
structed and deconstructed his music
many times, too. But there’s a demo-
graphic between the ages of 25 and 50
that loves his music. I just thought 1
could give the tunes a fresh outlook.”

In addition to advertising the release
in a slew of music and lifestyle maga-
zines, i.e. music has a number of pro-
motions in the works. A tie-in with
Barnie’s Coffee Emporium is planned.
Those purchasing “A Twist Of Jobim”
at a not-yet-determined record retail-
er will receive a point of purchase pack-
age of Brazilian java. In exchange,
Barnie’s will give away a cassette sam-
pler of cuts from the disc and a coupon

for a discount on the full CD, re-
deemable at a retail outlet.

The label is also coordinating an enter-
to-win sweepstakes with a retailer to
give away a trip to Rio de Janeiro, Brazil.

Additionally, Ritenour and saxo-
phonist Eric Marienthal—a recent i.e.
signing and participant on “A Twist Of
Jobim”—will perform at the Gavin
Convention this month to perk the ears
of radio. “[We're targeting] not just the
quiet storm and adult stations, but col-
lege radio as well,” says Wexler. “The
folks at PolyGram [which distributes
the imprint] are helping with this.”
Two tracks will be released at the end
of February. “Water To Drink” is slat-
ed for smooth jazz stations, and “Dindi”
will be aimed at adult urban radio.

Frank Cody, CEO of radio consultan-
cy Broadeast Architecture, believes that
“the whole record is going to have a wide
base of appeal. It’s a brilliantly realized
project,” says Cody. “It’s an easy album
to enjoy, and at the same time there’s
musical integrity. I see it turning a
whole new wave of people onto Jobim.”

Paul Goldstein, operations manager
for Chicago’s WNUA, promises that “A
Twist Of Jobim” will be added to his
heavy-rotation list. “It contains all the
qualities we’re looking for,” he says.
“Rich, smooth—it’s like a créme brilée.”
Cody also notes that the singles have
separate sounds, which could attract a
variety of listeners. For instance,
DeBarge’s vocals on “Dindi” have a dif-
ferent feel than Adams’ and Jarreau’s
on “Waters Of March.”

Ritenour says listening to some of
the artists tackle the tunes was a thrill.
“Especially El, who's a great singer,”
says the guitarist. “He knew Jobim’s
stuff, but not all the way. His roots are
very American; he’s more into Marvin
Gaye. So when I played him ‘Dindi,’ he
said ‘God what a melody! The sexy
kind of groove El's known for really
gets going on the cut.”

“A Twist Of Jobim” will arrive in the
racks almost nine months after i.e. mu-
sic set up shop, making the “first baby”
analogy seem appropriate. The time
between conception and birth has been
well-spent organizing a marketing plan.

“We sat down and figured out some
numbers one day, and we’re using them
in the campaign. Collectively these
artists have sold over 20 million
records,” says Wexler. “Not that we
have sugar plums dancing in our heads,
but we believe ‘Twist’ can be big in the
contemporary jazz market, the jazz
market, and adult urban.”

Steve Diesel, senior music buyer for
Best Buy, reminds that it’s music, not
big names, that sell a record. “I think
with this record, people will approach
[the tracks] for what they are, rather
than who wrote them,” he says. “But,
it’s a really well-rounded dise, with

artists who are thought of as contem-
porary along in there with more main-
stream players, too. I think this is a big
commerecial record, for sure.”

Success is always a plus. But
Grusin’s sincerity is palpable when he
summarizes Jobim’s artistic impetus.

“He approached songwriting from a
cultural standpoint that didn’t have too
much to do with what we think of as
commercial music,” he says. “That’s one
reason I think a lot of jazz players
latched onto this stuff—because it did-
n’t come from any kind of fad, but from
inventive chord changes and surprising
musical events.”

ALT ROCK CHILLS WITH SLUSH SET ON DISCOVERY

(Continued from page 18)

and Julie Ritter. The Slush sound was
readily exported beyond the Valley to
the Troubadour, Alligator Lounge,
Opium Den, Hell’s Gate, the Roxy, and
the Viper Room. “I would go to hear
them, and they would have legions of
fans that would follow them from club
to club,” Birenbaum says. The group
also has toured Western states with
Grant Lee Buffalo.

The band, signed to Discovery in Jan-
uary 1996 by Bell, helped build enthu-
siasm via a mailing list that now num-
bers more than 1,500 fans. Also gener-
ating attention is a Discovery Records
Web site that features an offbeat Slush-
hosted tour of North Hollywood.

Joe Chiccarelli, whose résumé boasts

credits with Frank Zappa, American
Music Club, and Stan Ridgway, co-pro-
duced with Slush all tracks except
“Touch You” and “Catastrophe Su-
preme,” handled by Thom Wilson (Off-
spring, Iggy Pop, Magnapop). Wilson,
who mixed the album, played a critical
role in its sonic suceess.

“We wanted a fresh take on the
material,” Birenbaum says. “Thom is to
his core a very passionate person.
There’s a snap and an energy that flows
from song to song.”

“North Hollywood,” which has
already stirred interest among televi-
sion and movie musie supervisors, ini-
tially will be promoted to alternative
and rock radio. “Toueh You,” the debut

single that streeted Jan. 21, was added
to Miami album rock outlet WZTA its
first week of release.

Peters expects “North Hollywood” to
cross several formats. “It’s not a
straight-ahead pop record or rock or
punk,” he says. “We've always had a
cool ability to reach a lot of people, from
13-year-old girls to 35-year-old men
and women. We do appeal to the fra-
ternity guys, but we also appeal to our
friends in Silver Lake.”

Touring plans call for extensive col-
lege and club performances. “It’s gonna
be ‘hit the road, Jack’ for the band,”
Birenbaum says. “The mandate is to
get them in front of as many people as
possible—clubs, retail, radio, press.”

Now we don’t want to get off on a rant here but..
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FOR A YEAR, YOU'VE READ WHAT THE CRITICS HAVE SAID.

NOW, SEE THE FILM.

Surely, the editors of Adweek magazine have to be some of the most critical critics
of advertising. And now you can follow all the plot twists, rug pulls and comedy
routines these highly selective critics selected as the best. For after a whole year of
reading about great TV -

. . T
spots, we think it’s high time [ ] Send me Best Spots of 1996 for $215 FORMAT
you finally watched them. | [ Send me Best Spots of 1996 and 1995 for $315 (134 ks |
That’s why our editors spent NANE. e
hundreds of hours reviewing |

5 . | COMPANY.

and selecting commercials

to put together this reel of the | ADDRESS: 1
best U.S. spots of the year for . STATE: 2o,

you. So why not order yours | HONE. o |
now? And you can watch the

. . [J CHECK ENCLOSED FOR TOTAL §, [ BILL ME, PO.#

commercials that won criti- NY RESIDENTS ADD 8.95% SALES TAX. l
cal acclaim on the same | [J CHARGE My AMEX/VISAIMC ACCTH, EXP

medium the critics did. B |

| SIGNATURE:

+ADD $5 FOR SHIPPING. OR, IF YOU PREFER, INCLUDE YOUR FED EX NUMBER.

f L FAX Orders to 219-536-5354 or call: 219-536-6453 ADWEEK's BEST SPOTS, 1515 Broadway, New York, NY 1003ﬂ

DEDICATED

(Continued from page 17)

gle “The Way”/“The Deep”) and
Cranes and Spiritualized. Cranes’
“Population Four” album is planned for
a Tuesday (11) U.S. release, with Spir-
itualized’s “Ladies & Gentlemen, We
Are Floating In Space” likely to come
out at the end of March. Both acts,
according to Ottmann, have loyal fan
bases.

SoundScan reports U.S. sales of
27,000-29,000 units for each of Cranes’
three albums.

“We've been with Dedicated pretty
much since they started,” says Cranes’
Alison Shaw, “and we don’t know any-
thing else, to be honest. We signed a
six-album contract, because the whole
idea was that they seemed to be inter-
ested in us being a long-term thing.

“We’re definitely happy we signed to
Dedicated,” Shaw adds. “The main
thing is, they've let us do things at our
own pace. They gave us the freedom to
do weird, creative things we might not
have been able to do elsewhere.”

Cranes will begin a six-week tour of
the U.S. in early March, according to
Shaw, adding that the band is looking
forward to meeting the New York staff.

RETAIL RELATIONS

“Dedicated has a great label pres-
ence with small mom-and-pop shops,”
adds Ottmann, noting the label’s close
relationship with key indie outlets.

Chris Rasmussun, manager of one
such store, Secret Sounds in Bridge-
port, Conn., says, “They’re always look-
ing for new acts, and sometimes we can
point them in the right direction.” Of
the label’s new material, he says, “I like
what they’ve sent me so far. The new
Cranes album will do quite well, and
Spiritualized fans are die-hard fanat-
ics. Anything on them or any related
band, they’'ll snap it up.”

As Dedicated approaches its seventh
anniversary, D’Arey continues to exude
admirable enthusiasm for his work, as
well as gratitude to still be in the indie
arena. “Everybody nowadays assumes
that start-up labels are like a slot
machine, you put the coin in, pull the
handle, and maybe something comes
out. If you get a big win, great. If noth-
ing comes out, you've lost.

“It’s not really like that,” he adds. “I
think even the companies that are fund-
ing the start-ups are starting to realize
this: You've got to have either deep
pockets or a long view.”

Have Y0k vitiled
Billboard
Online ..
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BiLLBOARDS H E ATS E E K E [R S, ALBUM CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan®

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
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BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.98/16.98)

ROCK SPECTACLE

\IIVA LA MATTO: Though
“Sugar Water,” the first com-
mercial radio single by Warn-
er Bros. act Cibo Matto, will
probably not be serviced until
March at the earliest, the
band’s “Super Relax” EP is
already performing well. The

Man In Demand. MCA
artist Rahsaan Patterson’s
self-titled debut, which
was released Jan. 28, is
No. 14 on the East North
Central Regional Roundup
chart this week. The artist
will perform his single
“Stop By” on “Soul Train”
Saturday (8). Another
track, “It Ain’t Love,” has
been chosen as the title
song for a forthcoming
ABC documentary on
domestic violence.

EP which was released Jan. 28
by Warner Bros., is doing par-
ticularly well in the Pacific
Region and is being played
heavily at college radio and on
specialty shows. The duo will

BILLBOARD’'S WEEKLY COVERAGE

kick off a nationwide headlin-
ing tour Thursday (13).

FOLK EXPLOSION: “Libido
Speedway,” the A&M debut
album by Orbit, whose mem-
bers include Lunch Records
founders Jeff Lowe Robbins
and PPaul Buckley, will also
feature new member Wally
Gagel. Gagel, who co-wrote
FFolk Implosion’s hit “Natur-
al One” and produced that
band’s forthcoming album,
“Dare To Be Surprised,” plays
bass on “Libido.”

The band’s first sin- o
gle, “Medicine,” was

| Built Yo Spill, Perfect From Now On

OF HOT

AAA OK. “Eventide,” The
Mercury debut by Grey Eye
Glances (formerly Sojourn) is
rife with prime tracks for
triple-A radio. The first single
from the album, which is set
for release Feb. 11, is “Half
Way Back” (Billboard, Feb. 8).
The band will begin an East-
ern region Borders Books &
Music tour Friday (14).

REGIONAL HEATSEEKERS NO.1is

MOUNTAIN |

serviced to modern
rock and college
radio I‘eb. 5, along
with a CD-5 that
features a cover of
Echo & the Bunny-
men’s  “Do It
Clean.” A clip for
“Medicine” is being
lensed by Gavin -
Bowden (Live, Red r}

Hot Chili Peppers). l

s

EAST NORTH CENTRAL
702, No Doubt

1 WEST NORTH CENTRAL

Jonny Lang, Lie To Me ‘rJ

~ NORTHEAST
| Ashley Maclsaac, Hi How Are You Today?

MIDDLE ATLANTIC
No Mercy, No Mercy

POPULAIR-UPIRISIN G S.

PROSPECTS FOR THE HEATSEEKERS CHART < BY DOUG REECE

Stone, and USA Today.

The label hopes to keep
crossover momentum rolling
by servicing a video for the
band’s single, “Chilanga
Banda,” to mainstream video
outlets and continuing its push
for college airplay.

The band will also con-
tribute a single with guest
vocals by David Byrne to the
Red Hot Organization’s latest
effort, “Silencio=Muerte:
Red, Hot + Latin.”

WEA Latina reports that
the album has sold
more than 50,000
units since its release
Nov. 15.

WEIRDEST OF
THE WEIRD: “Bite
The Red Knee,” the

— ] U.S. debut album by

Japanese pop-prank-
sters the Pugs, is

S

PACIFIC
No Mercy, No Mercy J

Meanwhile,
Shrimper Records
released Folk Im-
plosion member
John Davis’ solo
album, “Blue Mountains,” Jan.
21.

THE ANGLO FILE: In
spite of the obvious language
barrier, “Avalancha De Exi-
tos,” the new set by WEA
Latina rockers Cafe Tacuba,
seems to be translating well
with reviewers at such publi-
cations as Spin, Rolling

Kenny Chesney, Me And You

SOUTH ATLANTIC
Cravin' Melon, Red Clay Harvest

tion featuring tracks

-‘ actually a compila-
T from the band’s four

V

SOUTH CENITRAL

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
. Built To Spill Perfect From Now On
No Mercy No Mercy
Paula Cote This Fire
. Merril Bainbridge The Garden
Duncan Sheik Duncan Sheik
Kenny Chesney Me And You
Paul Brandt Calm Before The Storm
Republica Republica
. Fun Lovin' Criminals Come Find Yourself
. Ashley Maclsaac Hi How Are You Today?

SOINOLUAWN S

—

NORTHEAST
. Ashley Macisaac Hi How Are You Today?
. Duncan Sheik Duncan Sheik
. No Mercy No Mercy
. Fun Lovin' Criminals Come Find Yourself
Soul Coughing Irresistible Bliss
Merril Bainbridge The Garden
Paula Cole This Fire
Local H As Good As Dead
. Tricky Pre-Millennium Tension
. Republica Republica

SOENO LA WN

—

earlier, non-U.S.-
released albums. The
set, which was issued
Jan. 15 by Casual
Tonalities, features
such underground
favorites as “Mari In Love”
and the act’s cover of “Tequi-
la.” The band, which is booked
by New York-based Shibari
Entertainment, will begin its
Ameriecan tour in March.

ROADWORK: Enclave act
September 67 begins a one-
month stint opening for Wilco
Monday (10). The band’s

]

album, “Lucky Shoe,” was
released in October . . . Victory
Records act Earth Crisis
opens for Downset nationwide
though February. The band’s
album, “Gomorrah’s Season
Ends,” was released in Octo-
ber . .. Members of Explicit
Entertainment Bay Area rap

Heard Of Buffaio? “If
She Don't Love You,” the
first single from Rising
Tide country act the Buffa-
lo Club, is No. 43 on the
Hot Country Singles &
Tracks Chart. Broadcast
Data Systems reports 128
country stations spinning
the song, including WGRL
Indianapolis and KEEY
Minneapolis. The band’s
self-titled album bows
March 25.

clique the Darkroom Family
perform Feb. 18-28 in Arizona
and the group’s home market
of northern California. In
October, the label issued
“Interview With A Chicano”
by Sir Dyno and “To Live And
Die In Tha Bay” by Duke.
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INTERNATIONAL
10 YEARS

K-tel 35TH KOCH INTERNATIONAL
NARM PRO TAPE/ITA
ANNIVERSARY 10TH ANNIVERSARY
Issue Date: March 8 Issue Date: March 15 Issue Date: March 15 fssue Date: March 22
Ad Close: Feb. 11 Ad Close: Feb. 18 Ad Close: Feb. 18 Ad Close: Feb. 25
Eil board’s Masch 8th issue Billboard's March 15th As par- of our annual Billboard's annual section
czlzbretes the %3th anniver- issue features our annual NARM issue, Billboard will cr Pro Tape finds its home
: s=ry of K-&I. A pioneer in sootlight on the NARM honorhe 10th anniversary in our March 22 issue.
= ma-ket ng musie, this confab taking place in of the independent distribu- Coinciding with the ITA _
~ Mrneepol s firm's retail music Crando, FloridacnMarch = tion finm (and record com- ccnverton (Tuscon, March
- cznpilations have become 8-"1. This special issue pany) Koch International. - - 1€-23), this spotlight

reviews the current state of
. the market in light of ==
| recent acquisitions. ., =
Coverace will explore the ==
' new ogportunities for other
tape sLppliers in the wake
of the market’s consolida-
tion, profile the KOHAP
Group, and discuss the
challenges facing pro-tape
suopliers in an exclusive
C&A with ITA executive
d r=ctor Charles Van Horn.

Our celebratary coverage
will be aachored around the ©
company’s history, while
providing insigtts on Koch's
zurrert projects and future
olans. Other features will

. 00k a: the labets under the
<och umbrella, compile a
Jimeline of the company’s
strategic everts, examine
ts intemational force, and
nclude a one-on-one inter-
iew with Micheel Koch.

. pzp-cuftural icons. Our cem-
~ memorativ2 issu= features 3
- conplete Fistorv of the cor-
pZry, an dserview of its pe-
~ sert-dey ooeratens, and an

~ e«dusive Q&A with president
" David Weiner and founder
Ptiip kives. W='ll also take a
lcok at those artists whose
careers have been given
sionificant 2oost by aligning
tremse ves withthe K-tel
organizatian.

p-ovides readers w th an
ud-to-date, comprzhensive W
~ overview on the gzreral

= hz2alth of the retail market
| (mullimedia, videc and
music products). 11 addi-
tion, coverage will preview
artists scheduled to per-
fcrm, provide a complete
list ng of events, and
explore the retail lard-
scapz of Orlando.

1z

Contact:
Jim Beloff
213-525-2311

Canftact:
Robin Friedman
213-525-2302

Contact:
<en Fiotrowski
212-536-5223

Contact:
Jim Belof
213-525-231°
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NEW AGE

Issue Date: March 22
Ad Close: Feb. 25

As new age integrates
different musical
influencss and directions
into its repertoire, more
than ever it's sounds are

- being embraced by audi-
- ences worldwide.
~ Billboard tu-ns its spot-

light onto this not so “new”

- market in our March 22

issue. ‘We'll take an in-
depth look at the general
s:ate of the business,
including a report on the
music’s globz| impact.
Coverage wil. also high-
light those ar:ists and
labels experiencing suc-
cess.

Contact:
Lezle Stein
213-525-2329

e

iz h

ity

SOUTH AFRICA

Issue Date: April 5
Ad Close: March 11

; South Africa’s efforts to

L.

o

(=)

increase its international
presence within the music
industry are materializ ng.
In our April 5th issue,
Billboard's editorial
provides a comprehensive
analysis of this evolving
market, from its A&R trends
to its diverse artists. Other
features include late-treak-
ing developments in South
Africa’s music business, the
development of new con-
cert venues, and a graphic
summary of data relating to
the market (sales turnover,
economic indicators and
media/involvement).

Contact:
Christine Chinetti
44-171-323-6686

1997 Record

“Retailing Directory
* Publication Date:

March 22, 1997

~ Ad Close: Jan. 22
" The 7th edition of the

Record Retailing Directory

~ continues to influence the

music industry buyers who
purchase the products and
services offered by record
companies, wholesalers &

. ~ distributors, accessory

manufacturers, etc. The
RRD contains 7,000 updat-
ed listings of independent
record and chain stores,
chain headquarters, and
audio book retailers. One
ad in the 1997 RRD can
work for you all year long!

Contact:

Western U.S./Canada:
213-525-2299

Eastern U.S.:
212-536-5225

Place your
ad today!

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI
PAT ROD JENNINGS

213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

|"|‘!. =y

|
:r,:."'l :i

ieled

44-171-323-6686 - PH
44-171-631-0428 - FAX
CHRISTINE CHINETTI
CATHERINE FLINTOFF

3 Singapore: 65-338-2774

~ Hong Kong: 852-2527-3525
CLINCH-LEECE

613-9824-8260-PH
613-9824-8363-FAX
AMANDA GUEST

331-4549-2933 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

213-525-2307
DAISY DUCRET

39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX
LiDIA BONGUARDO

213-650-3171 - PH
213-650-3172 - FAX
AKI KANEKO
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Zhaneé Eyes Format Breakout
Illtown To Work 2nd Set To R&B, Top 40/Jazz

B BY SHAWNEE SMITH

NEW YORK—Building upon the strong
foothold in the R&B community that
Zhané established with such hits as
“Hey Mr. DJ” and “Groove Thang,” I11-
town/Motown plans to break “Saturday
Night,” the duo’s sophomore project, at
top 40 and jazz formats when it streets
internationally April 22.

“They felt the last album didn’t
expose who they really were,” says Ill-
town CEO Kay Gee, who was the pri-
mary producer on “Zhané.” “What I did
with them [on the first album] is true
disco like ‘Hey Mr. DJ,” but they kind of
got pigeonholed along the way, and a lot
of the other types of music on their first
album didn’t get released. So my No. 1
objective on this album was to kind of
stay out of the way and let them do
more production and stress their cre-

‘The ballads and
the jazz-influenced
songs mean so
much to us’

ativity.”

Using other producers—Eddie F,
Easy Mo Bee, J.R. Swinga, Pop from
Hitmen, and Scott Booker, as well as
Kay Gee, who worked on four tracks—
Zhané turned in a project, all parties
involved agree, that offers the same
musical variety as its first. Featuring
not only dance tracks, such as “Request
Line,” the first single—which was
released to record pools and DJs Dec.
20—"“Saturday Night” is also chock-full
of midtempo cuts, such as the epony-
mous second single.

“The party songs are really some-

new release

from The

Rhythm

Makers
"Disco Night
Boogie Funk Pt
II”. One of the
original members, Muhammd has
branched out on his own and started
TTP Records. He was originally with
The Rhythm Makers, then the group
was known as GQ, on Delight
Records. with artists Kool & the
Gang. Now he’s releasing from the Ist
single the return of The Rhythm
Makers on TTP Records “Disco
Night Boogie Funk Pt. 117,

GIVE IT A LISTEN!
| For more information contact:
| TTP RECORDS @ 718.295.2618
| 2259 Creston Ave., Ste 6G
Bronx. NY 10456 [

Distributor Inquires Welcome

thing we do for the fans,” says Zhané’s
Jean Norris. “It’s something we know
we definitely have to do, but we kept the
same versatility of the first aloum. We
did the ballads and the jazz-influenced
songs because [those] are the songs
that mean so much to us, and we can’t
deny that part. They show that we're
not just a one-dimensional group.”

To further the group’s vision,
Motown is having two staffs, R&B and
top 40-jazz/AC, promote the album to
their respective radio formats through
what Motown A&R director Richard
Blair terms “single selection.”

While R&B and top 40 stations were
serviced with “Request Line” Jan. 21,
“Saturday Night” is the proposed top
40 track.

For the week ending Jan. 30, Broad-
cast Data Systems detected 504 spins
of “Request Line” at R&B stations and
224 spins on top 40 outlets.

“Crush,” the third single, will be the
group’s formal introduction to jazz for-
mats. At press time, Motown had not
set a date for the release of “Crush,”
but jazz/AC stations will be serviced
with a sampler of the jazzier Zhané
tracks from the new set about four
weeks before the album is released.

A 12-inch single of “Saturday Night”
will be shipped to record pools April 12.

“To go to [jazz/AC] any sooner would
be giving away a large part of our
album before consumers can buy it,”
says Motown pop promotion senior VP
Barbara Seltzer.

In the meantime, Motown is servic-
ing all radio formats with customized
“Request Line” singles. Zhané’s Renee
Neufville sings each station’s request
line phone number instead the generic
“555-0429” sung on the original lyrie.

Though no booking agency has been
selected, the EMI-published duo will
begin its European promotional tour at
the end of February.

As part of its U.S. promo tour, Zhané

A Diverse Force. Paul Anthony, left,
and Boulegged Lou, of the production
team Full Force, stand proudly with
plaques issued to them in honor of
their production work on the platinum-
certified “Dreaming Of You,” by the
late Selena.

performed at several venues in New
Orleans during Super Bowl weekend,
including a previously recorded “NFL
Jams” program that aired on MTV. The
group, in collaboration with Washing-
ton Redskin Scott Galbraith, Indi-
anapolis Colt Ray Buchanan, and rap-
per AZ, sings on “After The Cheering
Stops,” a single from the “NFL Jams”
compilation on the Gridiron label.
Zhané will also perform at the NBA
Stay in School Jam Feb. 8 in Cleveland.
The group’s cover of Chie’s “Good
Times,” which is also on “Saturday
Night,” appears on Mercury’s
“NBA At 50: A Musical Celebration”
compilation.

Talented Trio. MCA recording artist Mary J. Blige, center, takes a break from
recording “Share My World,” the artist’s latest album, with producers Jimmy
Jam, left, and Terry Lewis. The album is slated for release this spring.

BLACK HISTORY MONTH: PolyGram Group Distribu-
tion (PGD) is holding a March dinner in support of the Unit-
ed Negro College Fund (UNCF). During the evening
“Rolanda” TV talk show host Rolanda Watts and Roscoe
C. Brown, former Bronx Community College president and
noted Tuskegee Airman, will be honored for their contri-
butions to education and community. Also, PGD will pre-
sent a financial endowment to the UNCF.

“This is the beginning of what will become an on-going
commitment of PGD to support historically black colleges,”
says PGD black artist development national director Al
Jones, who cites PGD field marketing VP Curt Eddy and
PGD catalog development senior VP John Esposito as key
to helping make the campaign a reality.

To commemorate Black His-
tory Month in February, PGD
has also released a promotion-
al compilation CD that features
PGD catalog acts such as
Barry White, the S.0.S. Band,
Herb Alpert, and Atlantic
Starr. The set was serviced to
retail, radio, press, and select-
ed consumer outlets. The dis-

The
Rhythm
and the

Blues

Music Biz And Artists Salute Black History
Month; MVP Scores With Compilations

events in Black history.

The Black Rock Coalition is holding a panel discussion
titled “The State Of Black Radio” Feb. 19 at 6 p.m. at City
Gallery in New York. The meeting will discuss the problems
and possibilities for creating a rhythm alternative radio for-
mat. :

Panelists for the free meeting include Billboard Hot 100
chart manager Theda Sandiford-Waller and WBLS New
York’s Hal Jackson and Gary Byrd, and will be moderat-
ed by WNEW New York’s Earl Douglas Jr.

The American Society of Composers and Producers con-
tinues hosting its lecture series throughout February as
noted musicians/songwriters/producers James Mtume and
Bernie Worrell host Black History Month conversations on
Feb. 19 from 6:30-9 p.m. in the
ASCAP building in New York.

Previous speakers during the
monthlong event included Sara-
fina producer Voza Rivers and
author Nelson George.

J ODY WATLEY is working on
her debut album with Atlantic
Records. Scheduled for a late

tributor began developing
awareness of its Black History
Month campaign in January by
servicing post cards, posters, and catalog sales brochures
bearing cover art promoting Black History Month.

BMG is conducting a “Blacknology—The Choice Is
Yours” campaign, which began at an evening reception at
Black Entertainment Television’s (BET) studios in Wash-
ington, D.C., on president Clinton’s inauguration day (Jan.
19). Surefire Records vocalist Teddy Pendergrass and
LaFace act Az Yet were guest performers.

The company has also committed to a yearlong campaign
designed to increase awareness of sickle cell anemia, which
primarily affects the black community. Feb. 24-28, the com-
pany is sponsoring a computer online chat designed to dis-
cuss social, economie, and spiritual issues affecting today’s
youth. It will be hosted by BMG marketing VP Terri Rossi.
Celebrity guests scheduled to join her online each evening
from 10 p.m. to midnight include LaFace co-founder/co-
president Antonio “L.A.” Reid, TLC’s T-Boz, Jive rapper
KRS-One, and the reverend Bernice King, daughter of
slain 1960s civil rights leader Dr. Martin Luther King Jr.

The chat will be held at BMG’s World Wide Web site at
Www.peep.com.

Columbia House, the New York-based direct product
marketing company, has enhanced its own Web site
(www.columbiahouse.com) to allow users to readily access
catalog information on such labels as Stax, Chess, Motown,
Malaco, Def Jam, and Blue Note. The site also features a
“Phact Of The Day” that examines key people, places, and

by J. R. Reynolds

summer release, the still-unti-
tled set will be an eclectic mix
of dance, progressive R&B, and
sultry ballads.

Watley signed with Atlantic at the end of 1996. The vet-
eran artist, who began her recording career with the Solar
act Shalamar, says she’s working with top-shelf producers
along with some up-and-coming board talent.

COMPILATION MVP: MVP’s latest compilation releas-
es bear some real winners. “Classic Swing: Volume One”
boasts music from the likes of Count Basie’s “Jumpin At
The Woodside,” Duke Ellington’s “Cotton Tail,” Lionel
Hampton’s “Flying Home,” Nat King Cole’s “Straighten
Up And Fly Right,” and one of my personal classic favorites,
“Minnie The Moocher,” by the immortal Duke Ellington.

The label’s “Roots Of Jazz Funk: Volume One” paints an
impressive soundscape that includes work by Cannonball
Adderley (“Work Song [Live From Japan]),” Art Blakey
And the Jazz Messengers (“Moanin’ "), Horace Silver
(“Song For My Father”), and Lee Morgan (“The
Sidewinder”).

I just love compilations that don’t include filler tracks,
and these two sets feature some of the best music around.
Other compilations recently released in the series include
“Vintage Blues: Volume Two” and “Vintage Rhythms: Vol-
ume One.” The collections were compiled by Ken Poston.

MARK YOUR CALENDAR: The International Assn. of
African American Music (IAAAM) will hold its JAAAM
(Continued on page 26)
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| ] COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I - AND PROVIDED BY SoundScan®
FEBRUARY 15, 1997 ™ |
' 49 | 49 | 44 | 18 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER L 2 |
z | 3 50 | 55 | 36 | LOST BOYZ @ UNIVERSAL 53010* (10.98/15.98) LEGAL DRUG MONEY | |
=2 x| &2 " = 1
ol |8 | 2o | 4% | ARTIST TITLE | £g 6 VARIOUS ARTISTS DR. DRE PRESENTS... THE AFTERMATH | 3
2|35 | 2| 25| LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD! (g i Iy s s Y AFTERMATH 90044/INTERSCOPE (10.98/16.98) £ ) l ]
52 48 49 13 | LL COOL J @ DEF JAM 5341257/MERCURY {11.98 EQ/17.98) ALL WORLD 21
* % * NO. 1/HOT SHOT DEBUT* * % e £
NEWP | | | SOUNDTRACK ol 0 GRIDLOCKD | 1 53 | 46 | 45 | 11 | FLESH-N-BONE T.H.U.G.S. TRUES HUMBLY UNITED GATHERIN' SOULS | g
DEATH ROW 90114 /INTERSCOPE (10.98/16.98) 1 week at No. 1 k MG THUGS/DEF JAM 533538"/MERCURY (10.98 EQ/16,.98) o
@ NEW D 1 | VARIOUS ARTISTS MASTER P PRESENTS... WEST COAST BAD BOYZ 1I 9 54 | 51 | 51 | 25 | AKINYELE 700 31142/VOLCANO (6.98/9.98) PUT IT IN YOUR MOUTH (EP) | 18
NO LIMIT 50658*/PRIORITY {10.98/16.98) o Ty -
“MAKAVEL! A2 55 55 53 24 | OUTKAST A LAFACE 26029%/ARISTA (10.98/16.98) ATLIENS 1
@ ] 2 " DEATH ROW 90039*/INTERSCOPE (10.98/16.98) THECON KIULUMINATEMTHESZADAYETHESRY ! 58 52 34 JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD LOVE! 15
* & * GREATEST GAINER* ® % 57 | 57 | 56 | 91 | 2PAC A INTERSCOPE 50609*/PRIORITY (10.98/16.98) ME AGAINST THE WORLD {
()| 2 | 3 | 23 | AALIYAH @ BLACKGROUND 92715/AG (10.98/16.98) ONE IN A MILLION | 2 NEWD | | | RAHSAAN PATTERSON McA 11559 (9.98/12.98) RAHSAAN PATTERSON | 58
@ 5 10 | 11 | DRU HILL ISLAND 524306 (10.98/16.98) BB DRU HILL ) 69 | 61 | 64 | R.KELLYA®JIVE41579* (10.98/16.98) R. KELLY 1
(6)| 6 | 8 | 22 | BLACKSTREET A INTERSCOPE 90071 (10.98/16.98) ANOTHER LEVEL | 1 60 | 58 | 32 | NAS A?COLUMBIA 67015 (10.98 E/16.98) IT WAS WRITTEN | |
@ 7 6 33 | TONI BRAXTON A* LAFACE 26020/ARISTA (10.98/16.98) SECRETS 1 61 | 52 | 57 7 | SWEETBACK €pIC 67492(10.98 EQ/16.98) SWEETBACK | 52
8 4 4 11 | FOXY BROWN VIOLATOR/DEF JAM 533684+/MERCURY (10.98 EQ/16.98) ILL NA NA 2 62 | 54 | 54 | 12 %Q?Ssﬁ?xmm 6r0s. (100816 05 EFIPHANY: THE BEST OF CHAKA KHAN VOLUMEONE | 22
9 8 7 8 REDMAN DEF JaM 533470¢/MERCURY (10.98 EQ/16.98) MUDDY WATERS 1 — - p
63 | 56 | 60 11 | SHAQUILLE O'NEAL T.W.iSM/TRAUMA 50087*/NTERSCOPE (10 98/16.98 YOU CAN'T STOP THEREIGN | 21
10 10 g 13 | LIL’ KIM @ UNDEAS/BIG BEAT 92733*/AG (10.98/16.98) HARD CORE 3 )
|1 11 11 12 | SOUNDTRACK AZ? WARNER SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACE JAM 5 * % % FACESETTER * * & |
12 3 1 3 SOUNDTR;\CK BUZZ TONE 50635*/PRIORITY (10.98/16.98) RHYME & REASON 1 £ i 2 e NORE o
98/16. N ; % _ ETE 1|
12 17 4 PEGGY SCOTT-ADAMS MISS BUTCH 4003/MARDI GRAS (10.98/16.98) HELP YOURSELF 12 __62 i = & O N LSO a2 a3 T G 2 ETUHICIERIG! = —
5 [} 59 67 8 BIG NOYD TOMMY BOY 1156* (8.98/11.98) EPISODES OF A HUSTLA
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—t W (68) PAT POWER 2114/TRIAD (10.98/15.98) HOMICIDAL LIFESTYLE 68
14 | 13 | 32 | KEITH SWEAT A’ ELEKTRA 61707*/EEG (10.98/16.98) KEITH SWEAT | 1 NEW Al| GANGSTA PAT
17 | 15 | 12 | 12 | BABYFACE A tric 67293+ (1098 FQ/16.98) THE DAY 4 69 | 63 | 64 | 12 | ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF | 63
B s | |
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16 | 21 | NEW EDITION AZ wca 11480+ (10.98/16.98) HOME AGAIN | 1 71 | 68 | 63 | 35 | DONELL JONES LAFACE 260257/ARISTA (10.98/15.98) B MY HEART | 30
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21 | 17 | 19 | 13 | TELA SUAVE HOUSE 1553/RELATIVITY (10.98/15.98) PIECE OF MIND | 17 73 | 66 | 71 | 51 | FUGEES A®RUFFHOUSE 67147+/COLUMBIA (10.98 EQ/16.98) THESCORE | 1 |
22 | 21 | 22 | 17 | GINUWINE @ 550 MUSIC 67685/EPIC (10 98 EQ/16.98) GINUWINE... THE BACHELOR | 20 74 | 62 | 59 | 19 | THE DAYTON FAMILY RELATIVITY 1544 (1098/15.98) iEB:ly |
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53 | 50 | 14 | ALFONZO HUNTER DEF SQUAD 52827/EMI (10.98/15.98) BLACKA DA BERRY | 44 9 | 8 | 84 | 17 | KANE & ABEL NO LIMIT 50634*/PRIORITY (6.98/9.98) THE7SINS | 29
45 42 41 19 | THE ROOTS DGC 24972*/GEFFEN (10.98/16.98) ILLADELPH HALFLIFE 4 RE-ENTRY 22 | ME'SHELL NDEGEQCELLO MAVERICKREPRISE 46033/ WARNER BROS. (10 9816.98 PEACE BEYOND PASSION 15
46 | 45 | 43 | 14 | AZ YET (AFACE 26034/ARISTA (10.98/15.98) AZYET | 18 NEWD | | | VARIOUS ARTISTS LiL' JOF 221 (10.98/15.98) LUKE'S HALL OF FAME | 98
4] 41 12 14 | DA BRAT @ 5050 DEF 67813*/COLUMBIA (10.98 EQ/16.98) ANUTHATANTRUM 5 99 92 95 20 | SILKK NO LIMIT 50591 %/PRIORITY (10.98/16.98) THE SHOCKER 6
48 | 47 | 46 13 | RICHIE RICH OAKLAND HILLS 41510/DEF JAM 533471+MERCURY (10.98 EQ/16.98) SEASONED VETERAN | 11 100 | 91 70 | 16 | XZIBIT LOUD 66816*RCA (10.98/15.98) AT THE SPEED OF LIFE | 22

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numerat fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices. which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1997, Billboard/BP! Communications, and SoundScan, Inc.
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Look for the first single “GAME OVER” Featuring Dr. Dre, Ice Cube and Too Shoit
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THE UNTOUCHABLE

“GAME OVER”

Album in Stores March 11
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| COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
ole |8 COLLECTED, COMPILED, AND PROVIDED BY Soundsiaﬁ@
oE| 55 50| 22| TITLE ARTIST
T2 =5 | 22| 23| LABEL& NUMBERDISTRIBUTING LABEL I I I I
* * * NO. 1/GREATEST GAINER* * %
. | | | 4 | CAN'TNOBODY HOLD ME DOWN  # PUFF DADDY (FEAT. MASE)
(C) (D) BAD BOY 79083/ARISTA 3 weeks at No, |
()] 2 | 2 | 12 | coLbRoCK A PARTY ® MC LYTE
(C) (D) (M) (T) (X) EASTWEST 64212/EEG
3 3 3 19 NO TIME & LiL' KIM FEATURING PUFF DADDY
| (© (0 (1 UNDEAS/BIG BEAT 98044/AG |
@] 21 | w0 | & | wHATEVA MAN & REDMAN
(C) (D} (T) DEF JAM 574026/MERCURY
@ 5 7 1 WHAT THEY DO & THE ROOTS
(C) (D} (T) DGC 19407/GEFFEN
(&)| ¢ | 11 | 27 | LET MECLEAR MY THROAT ® DJ KOOL
(C) (T) (X) CLR/AMERICAN 17441/WARNER BROS.
7 5 5 13 LUCHINI AKA (THIS IS IT) & CAMP LO
(€} (T) PROFILE 5458
71 6 | 20| DADIP FREAK NASTY
(C) (T) (X) HARD HOOD/POWER 0112/TRIAD
@ g 10 ‘| THINGS'LL NEVER CHANGE/RAPPER'S BALL @ E-40 FEAT BO-ROCK
(C) (D) SICK WID' IT 42436/JIVE
GET UP * 10ST BOYZ
0] 8 8 | &M unersAL 56032
11 3 4 11 NOTHIN' BUT THE CAVI HIT (FROM “RHYME & REASON") @ MACK 10 & THA DOGG POUND
(C) (D) {T) BUZZ TONE 53263/PRIORITY
@ 1 o 2 | ALWAYS FEEL LIKE (SOMEBODY'S WATCHING ME) @ TRU FEAT. {CE CREAM MAN (MASTER P)
(€) (D) {T) NO LIMIT 53261/PRIORITY
STREET DREAMS @ & NAS
15112 115 | &) 0y m o0 CoLumsia 78409
1 | 12 | o | 10 | AINTNOBODY (FROM "BEAVIS AND BUTTHEAD DO AMERICK) @ LL COOL
(C) () GEFFEN 19410
I'LL BE # FOXY BROWN FEATURING JAY Z
NEWD 1| (1) VIOLATORIDEF JAM 574029/ MERCURY
16 13 15 10 RUNNIN' 2PAC, NOTORIOUS B.1.G., RADIO, DRAMACYDAL & STRETCH
(C) MERGELA/SOLAR 70134/HINES
7 | 12| 14 | 22 | BOWDOWN & WESTSIDE CONNECTION
(C) (D) (T) LENCH MOB 53227/PRIORITY
8 | 15 | 13| 12 | ATLIENS/WHEELZ OF STEEL ® OUTKAST
(C) (D) (T) LAFACE 24196/ARISTA
18 19 36 HOW DO U WANT IT/CALIFORNIA LOVE A® @ 2PAC (FEAT. KC & JOJO)
(C) (D) (M) (T) (X} DEATH ROW/INTERSCOPE 854652/ISLAND
NEW D 1 THE THEME (IT’S PARTY TIME) & TRACEY LEE
(C) (D) (T) BYSTORM 56114/UNIVERSAL
271 17 16 9 SPACE JAM (FROM “SPACE JAM") QUAD CITY DJ'S
(C) (D) {T) (X) WARNER SUNSET/BIG BEAT 87018/AG
THE MC KRS-ONE
22 19 17 3 {T) JIVE 42425*
23 73 21 12 LET'S RIDE @ RICHIE RICH
(C) (D) (T) OAKLAND HILLS 41510/DEF JAM 575774/MERCURY
SUKI SUKI NOW D.J. TRANS
301 B | 12 | &m o armiTupe 17029
@ 19 39 4 THAT’S RIGHT DJ TAZ FEATURING RAHEEM THE DREAM
(C) () (X) SUCCESS 42031
% | 20 | 13 | 4 | POPIMP @ DO OR DIE (FEATURING TWISTA)
(C) (D} RAP-A-LOT/NOO TRYBE 38559/ViRGIN
THE FOUNDATION & XZIBIT
21| 24| 25 | 12 | 6i0)mLoub earosrmen
LOVE ME FOR FREE AKINYELE
28 26 ) 29 | T | /1700 34267NOLCAND
29 22 22 14 YOU COULD BE MY BOO @ THE ALMIGHTY RSO FEAT. FAITH EVANS
(C) (D) RAP-A LOT/NOO TRYBE 3857L/VIRGIN
RUFF RIDE/RUFF RIDA FRAZE
30| 30 | 12 1 ¢ () BEFORE DAWN 105/TOUCHWOOD
MUSIC MAKES ME HIGH & LOST BOYZ
31 | 27 | 28 ] 20 | (0w (0 0 UNIVERSAL 56022
32 25 26 19 SITTIN' ON TOP OF THE WORLD @ & DA BRAT
| () ()50 50 DEF 78426/COLUMBIA
33 29 28 8 STRESSED OUT @ A TRIBE CALLED QUEST FEAT. FAITH EVANS
b . . {T) (X) JIVE 42420*
BACK OF THE CLUB PART 2 OTR CLIQUE
4 36 5 {C) (X} ALL NET 2285
35 34 34 ) THAT'S HOW IT IS (IT'S LIKE THAT) & REDMAN FEAT. K-SOLO
(T) DEF JAM 573201 /MERCURY
36 28 ) YARDCORE & BORN JAMERICANS
(C) (D) (T) DELICIOUS VINYL 4003/RED ANT
37 | 3 | 32 | 22 | CAN'T KNOCK THE HUSTLE ®JAv-Z
(©) (M) (T} (X) FREEZE/ROC-A-FELLA 53242/PRIORITY
LOUNGIN A & LLCooLJ
38 | 33 | 27 | 33 | (6)(0)T) DEF JAM 575062MERCURY
SOUL ON ICE @ RAS KASS
39 | 32 ) 38 | 9 | wmeriory 53058 _
SHAKE A LIL' SOMETHIN'... & THE 2 LIVE CREW
40 | 38 | 35 | 28 | Vioym i Jok 830
NO FEAR ® ORIGINOO GUNN CLAPPAZ
RE-ENTRY 2 (C) (T) DUCK DOWN 53243/PRIORITY
TEAR DA CLUB UP THREE 6 MAFIA
42 | 37 ] 38 | 10 | 7o) (1) BRUTAL 53260/PRIORITY
43 35 31 22 WHAT'S LOVE GOT TO DO WITH T (FROM “SUPERCOP") @ WARREN G FEAT. ADINA HOWARD
(C) (D) INTERSCOPE 97008
ALL | SEE * A+
4185 |40 1B T 00 (i M 0 KEDAR 56003UNIVERSAL
MY KINDA N*GGA & HEATHER B. FEATURING M.O.P.
RE-ENTRY 14 (C) {T! PENDULUM 58586/EMI
THE LUMP LUMP @ SADAT X
46 | 47 | 49 | M | o) T LoUD 64690 RCA
ELEVATORS (ME & YOU) ® & OUTKAST
47 | 48 | 37 | 30 | (o7io) ) T X) LAFACE 24177/ARISTA
48 50 2 2 GET READY HERE IT COMES (IT'S THE CHOQ-CHOQ) # SOUTHSYDE B.O.I.Z.
(C) (D) (M) (T) (V) (X) LAFACE 24157/ARISTA
49 39 41 7 THE WORLD IS MINE (FROM “DANGEROUS GROUND") & |CE CUBE
(T) JIVE 42398*
L LIFE CAPONE-N-NOREAGA
50 | 40 | 45 | 25 | VRSO G EGuy 7177mommy sov

(O Records with the greatest sales gains this week. ¢ Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mitlion units. Catatog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications,
and SoundScan, Inc.
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RHYTHM AND BLUES

(Continued from page 24)

97 Celebration June 13-15 at the J W,
Marriott Hotel in Washington, D.C. The
event—which includes workshops, sem-
inars, an emerging artists’ showcase, a
producers’ collective meeting, an
awards luncheon, and a concert event—
celebrates the cultural heritage, legacy,
and global impact of African-American
music.

Honorary chairs for this year’s cele-
bration include Atlantic chairman
Ahmet Ertegun, vocalist Vesta, and
Detroit-based congressman John
Conyers Jr.

The National Assn. of Black-owned
Broadcasters (NABOB) will host its
13th annual Communications Awards
Dinner March 27 at the Sheraton Wash-
ington Hotel in Washington, D.C. The
dinner honors African-American broad-
casters for their contributions to the
industry.

Last year’s honorees included
Smokey Robinson, retired U.S. Army
Gen. Colin Powell, and actress Angela
Bassett.

NABOB honors slated to be issued
include the Lifetime Achievement
Award, Entertainer of the Year, Pioneer
in Broadeasting, Pioneer in Musie, and
the Mickey Leland Public Service
Award for Outstanding Leadership in
Government.

This year’s honorees will be an-
nounced in the coming weeks.

NARAS A.M.: The Los Angeles chap-
ter of the National Academy of Record-
ing Arts and Sciences hosted a break-
fast meeting Jan. 28 at the House of
Blues on the subject of R&B music and
its future.

The event was moderated by jour-
nalist David Nathan and song-
writer/producer Christopher Troy, and
featured panelists Me’Shell Ndegéo-
cello, Tony Rich, Chaka Khan, KKBT
L.A. MD Mariama Snider, BET music
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