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Heavy D
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His new album featuring
the Gold sinash hit

“BIG DADDY”
pus “KKEEP IT COMIN”
“CAN YOU HANDLE IT"

and “VLL DO ANYTHING"

Executive Producer: Heavy D
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Source-Tagging
Suit Settied, But
Questions Linger

B BY DON JEFFREY

NEW YORK—The suit over source-
tagging has been settled out of court,

NADM |

but record companies remain in no
rush to install anti-theft tags on CDs
during manufacturing.

After four months of talks, retailer
Target Stores, two independent retail-
ers, and electronic anti-theft technolo-
gy company Checkpoint Systems
agreed to drop their lawsuit against

(Continued on page 85)

Soundtracks
Offer Sweet
Relief To Retail

B BY CHRIS MORRIS

LOS ANGELES—As just a glance at
The Billboard 200 for the week ending
April 12 reveals, movie soundtrack

NEWS ANALYSIS

albums are bigger than ever. That
week, 27 soundtracks were represent-
ed on the chart—a record number for
the period since May 1991, when Bill-

(Continued on page 97)

SOUNDTRACHS

THE THING

ORI I T I T I I I I S I I B I B B
A BILLBOARD SPOTLIGHT

SEE PAGE 17

The White Paper is an occasional
feature column of anulysis and opue-
ion regarding music and home
entertainment industry topics by
Billboard’s editor tn chief.

B BY TIMOTHY WHITE

NEW YORK—Meet Sidney
Glazier, the producer who produced
“The Producers.” The 1968 AVCO
Embassy film farce is commonly
considered one of the
funniest of all time, and
in keeping with the
prankish sereen pro-
ject that helped make
his reputation, the
imposing 6-foot-2-inch
Glazier remains a
blithe presence with a
lifelong impulse toward
self-effacement.
“Everything about
making ‘The Produc-
ers’ was complete,
utter insanity—just
nuts and impossible,” says the gar-
rulous 81-year-old impresario, who
looks 20 years younger. “And I
can't really take any damned cred-

‘Producers Producer:
The Man Behind A Classic

GLAZIER

it when people come up and thank
me for its longevity in the market-
place, because that’s purely been a

matter of word-of-mouth.”
Nonetheless, ever since the an-
nouncement last December by the
Library of Congress that “The Pro- |
ducers” was being entered into the
National Film Registry as a “cul-
turally, historically, and aestheti-
cally” significant work, it seems the
semi-retired Glazier can scarcely
attend a dinner party
or publie function in
Los Angeles or New
York without a casual
mention of his cele-
brated camedy putting
the brakes on most
surrounding repartee,
all subsequent gab
assuming an intricate-
ly enlaced pattern
impenetrable to non-
initiates of “The Pro-
ducers.” Convulsed
disciples typically
insist on intoning snatches of its dia-
logue as though they were staves of
epic poetry—“That’s it baby, when
(Continued on page 86)
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Zero Loves...Zero Cries.... Zero Lies. .. Zero Dances... Zeso Flips. .. Zero Flops.

NOW HOLLYWOOD HAS THE ZANIEST ZERO HOUR SINCE THE FOllIES!

ZEDO MOSTI.:L
“THE DDODUCEDS”

] In-Stores At
Borders Benefit
Vets, New Acts

B BY CRAIG ROSEN

LOS ANGELES—With its unique
clientele and artist-friendly settings,

BORDERS

the 150-store, Ann Arbor, Mich.-based
Borders Books & Music has become a
prime spot for in-store performances
from a wide range of star and up-and-
coming talent.

(Continued on page 96)

Pop, Classical
Stars Team
For ‘Carnival?’

M BY EILEEN FITZPATRICK

LOS ANGELES—An impressive list
of pop, classical, and world music tal-

STING KATIA LABEQUE

ents have pooled their artistic

resources on a new album designed to
(Continued on page 84)
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Columbia’s Lattimore
Locks Up The Top Spot
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The band that
brought you

“Cantealoop [flip fantasia]”

invites you to

broadway & 52nd

Produced by Geotf Wilkinson and Jim Hawkins Management: Diggit Entertainment
1997 Capitol Records, Inc. bluenote.com  hollywoodandvine.com

www americanradiohictorv com

ADVERTISEMENT


www.americanradiohistory.com

L3t

“Carryin
perg

XZ@;{L%;LOW

.- Il_-
Qe Wy L

'ZM”

r

I

Watch the Academy of
Country Music Awards
Wednesday April 23vd,

as host George Strait
performs his #1 hit

“One Night At A Time”
for over 17 million
viewers nationwide.
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FTC Begins Another Music Biz Inquiry

WwWWWwW.americanradiohistorv.com

* THE BiLLBOARD 200 ° ‘92 ° ° . ° .
s mewerowosss w0 7| Fpnvestigation To Cover MAP Policies Of Majors
BLUES 43| M BYED CHRISTMAN At the time that the FTC ended its inves- other majors were also said to be considering
*aETOINELEHONNYILANG =AM tigation, only four majors had MAP policies  such a move.
CONTEMPORARY CHRISTIAN [ [ NEW YORK—Seven months after the  evolved to that degree. Since last October, Ex_ecutives at the six majors either
% WHATCHA LOOKIN' 4 44| Federul Trade Commission (FTC) ended  the other two closed their loopholes, and in decline to comment or did not return
KIRK FRANKLIN AND THE FAMILY + GOSPO CENTRIC its investigation into musie-business trade ~ March, at the annual convention of the phone calls for comment on the latest FT(
COUNTRY LéG practices, the agency apparently has  National Assn. of Recording Merchandisers, letter by press time. A spokeswoman for
* UNCHAINED ""\"Eélomfl’gs/f':i':’w” YEARS launched another inquiry covering some of  two majors—Sony Musie Distribution and the FTC says that the agency “doesn’t
the same ground it touched upon last time.  BMG Distribution—went a step further and confirm or deny” investigations and de-
GOSPEL |53 During the week beginning April 14, the  raised their MAP prices by $1. At least two clines to comment further.
* THE PREACHER'S WIFE » SOUNDTRACK * ARISTA | six major labels received a letter from the
Dallas office of the FTC that said it was
HEATSEEKERS | 201 beginning a “preliminary inquiry” into their -
% KENNY LATTIMORE * KENNY LATTIMORE * COLUMBIA [ minimum advertising price (MAP) policies,
KID AUDIO ‘ sources say (Billboard Bulletin April 17). ee s n Iracv, s s
* THE SIMPSONS: SONGS IN THE KEY OF SPRINGFIELD ‘ 66 MAP policy was one of the areas the agency
VARIQUSIARTISTSIARLING looked at in its three-year investigation of
THE BILLBOARD LATIN 50 e music industry trade practices. a v 0 0 s er s or s
* VIVIR * ENRIQUE IGLESIAS * FONOVISA That investigation, which also began
i with a letter stating that the agency was B BY MARK DEZZANI iled the business here and damaged labels
POP CATALOG 661 conducting a preliminary inquiry, appar- in other European Union countries. How-
* GREASE * SOUNDTRACK * POLYDOR ‘ ently was prompted by the unrelated used- ROME—The Eternal City has become the  ever, he added that proposed new Italian
T CD controversy. The inquiry, which con- center of the record industry’s never-end-  anti-piracy legislation should become law as
Y IEETAFTERIDEATI TP::E&N?)TORIOUS G Aaal | 34] cluded in October 1996, ended without the ing battle against piracy. soon as possible.
- Y FTC taking any action. The biannual board meeting of the Inter- Said Fine, “International exports of Ital-
REGGAE | When the majors were first contacted national Federation of the Phonographic  ian repertoire, including artists such as
% NATURAL MYSTIC » BOB MARLEY & THE WAILERS * TUFF GONG 431 by the FTC in July 1993, four of the six Industry (IFPI), held April 14-16 here, pro-  Andrea Bocelli, Laura Pausini, Luciano
had changed their cooperative advertising vided a platform for a three-pronged new  Pavarotti, Eros Ramazzotti, and Zucchero,
WORLD MUSIC 43 policies in an apparent attempt to dissuade attack on the world’s pirates. have surged in recent years to an annual
% RIVERDANCE * BILL WHELAN * CELTIC HEARTBEAT ‘ merchants from engaging in the used-CD As part of the meeting, leaders of the  average of between 10 million and 15 million
‘ business. The FTC never stated precise- international music industry called on the  units, worth approximately $150 million.”
+ THE HOT 100 * Iv ; . e el 2
& CANT NOBODY HOLD ME DOWN 90 ¥y what it was _mvestlgatmg, but based on It.ahan'go.vernment to ] He_ said that the Itahap industry each
PUFF DADDY {FEATURING MASE] * BAD BOY ; the agency’s information requests, the give priority to the pas- i year invested about 15% of its total revenue
l probe covered MAP policies, the allocation sage of its new anti- ] in new artists and that this was a higher pro-
. ﬁ?&;Eﬁqgi’rg&Rﬁgnwc 80| of cooperative advertising dollars and free piracy legislation. ° . portion than the pharmaceutical industry’s
I goods to accounts, and whether the six The gathering of spending on research and development.
ADULT TOP 40 | majors were illegally communicating with senior executives was 1 1 “The Italian music industry is, therefore, a
% YOU WERE MEANT FOR ME * JEWEL * ATLANTIC ‘80 one another on price information. also the centerpoint of significant contributor both to the Ita,lian
: The FTC ended that investigation in a public awareness . economy and to the world music scene,” he
COUNTRY ’ 38 early October, sending a form letter with campaign, “ThreeDays | | said
* ONE NIGHT AT A TIME + GEORGE STRAIT * MCA the standard wording it uses when it Against Piracy,” run by Fine added, “It is astonishing that so
doesn’t take action (Billboard, Oct. 19, the record industry-sponsored, year-old  much has been achieved in a market which
DANCE / CLUB PLAY \ 36| 1996). That letter said that the closure of Italian body Federation Against Music Pira-  has for years been burdened with piracy.
ARV AN W KENNT{G R A%I3TS | the investigation shouldn’t be “construed ey (FPM) and that included the public  Imagine what could be achieved without this
DANCE /| MAXI-SINGLES SALES ' as a determination that a violation may not destruction of 150,000 pirate tapes and discs.  millstone around the industry’s neck.”
* A LITTLE BIT OF ECSTASY 36] have occurred.” It also reserved the right A further development to emerge during Fine said that in 1996, losses to the Ital-
JOCELYN ENRIQUEZ * CLASSIFIED / TIMBER! I to take further action if necessary. the three days was the announcement by the  ian music industry through piracy were esti-
LATIN - Even so, some major-label executives U.K.’s ambassador in Rome, Thomas mated at $100 million and that it was esti-
* YA ME VOY PARA SIEMPRE * LOS TEMERARIOS * FONOVISA express surprise at the latest FTC letter, Richardson, that an anti-piracy workshop mated that 22% of all units sold in the
. noting that all six majors had been peri- would be held in May at the Britishembassy ~ country were illegal copies. “Italy now
R&B 32| odically strengthening their MAP policies here that will bring together legal authori-  accounts for a third of all pirate recordings
# HYPNOTIZE * THE NOTORIOUS B.L.G. * BAD BOY ! and eliminating loopholes while that inves- ties, government ministers, and anti-piracy  sold in the EU,” said Fine, “costing the
tigation was ongoing. They also note that experts from the U.K. and Italy. authorities $25 million in lost value-added
& HYPNOTIZE = THE mmous BLG. » 6D BOY 31] the FTC didn’t take any action at that Speaking at a reception for IFPI dele- tax and related taxes alone.
— | time. gates hosted by Richardson at the British “It is vital that every effort is made to
ROCK / MAINSTREAM ROCK TRACKS = All s!tha,]qrs' now hhave a MAI"Hpollcy, emballssy,dIF‘PII chglrman ]?iaw(;i Fine con- (Iiefe;at this scourge and for the industry fz_mg
& PRECIOUS DECLARATION * COLLECTIVE SOUL * ATLANTIC each with variations, that eventually cuts gratulated the Italian record industry onits  Italian government to come together to fin
off advertising funds for a certain period export success and acknowledged that the  a solution.”
ROCK /| MODERN ROCK TRACKS s of time to accounts that run ads with Italian authorities had made progress in Fine stated that among the positive devel-
& STARING AT THE SUN * U2 * ISLAND prices below MAP, regardless of who is tackling the piracy problem that has bedev- (Continued on page 91)
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Italy Takes Crucial Steps Against Piracy

H BY RUDI GASSNER

The main board of directors of the Inter-
national Federation of the Phonographic
Industry (IFPI) gathered April 14-16 in
Rome for “Three Days Against Piracy.” Their
message was clear: Piracy is killing culture,
destroying the future for new artists, and
eroding the economic base of our hugely sue-
cessful industry.

The campaign, which brought together
record industry leaders, artists, government,
and the public, made Rome the focus of the
worldwide battle against music piracy for
three days (see story, page 3). It was drama-
tized by a public destruction of tens of thou-
sands of pirate cassettes in the Terrazza del
Pincio—an event that symbolized the fight
against a music pirate market worth more
than $2 billion worldwide.

The Italian capital was a fitting host for the
campaign. Italian artists are currently dri-
ving an extraordinary export boom, extend-
ing the reach of Italy’s culture worldwide and
earning the country substantial export rev-
enue. Yet, this success story is tarnished by
the country’s record on piracy; Italy has by
far the largest pirate market in Western
Europe, costing the music industry, its
authors, artists, and record companies some
$100 million.

There are two key points our industry’s
leaders made during their meetings with
senior Italian ministers. First, Italy’s fight
against piracy is a fight to retain its world-
class status in the international music busi-
ness; and second, alongside its European

partners, Italy has a pivotal role in combat-
ing the increasingly sophisticated pirate mar-
ket worldwide.

The fight must start in Italy—the world’s
tenth-largest music market but the smallest
consumer of legitimate recordings per capi-
ta in Europe. For this, piracy is to a large
extent to blame. To illustrate, pirate sales of
best-selling acts like Eros Ramazzotti and
Zucchero are, astonishingly, roughly equal to
legitimate sales in Europe. Compilation tapes
of the world-famous San Remo Festival are
sold in equal quantities in two parallel mar-

‘Italy has a
pivotal role in
combating the
increasingly
sophisticated
pirate market
worldwide’

Rudi Gassner is presi-
dent/CEO of BMG Enter-
tainment International.

kets, legal and illegal. These are just two
examples of how development of the legiti-
mate market is being stunted by Italy’s black
market.

Piracy overall in Italy stands at 22% of the
market, according to IFPL. 1t is a significant
improvement on last year’s 33%, thanks to the
industry’s own anti-piracy operations and
closer cooperation with enforcement agen-

SHE WORKS HARD FOR THE MUSIC

Thanks to a superb story by Marilyn
Gillen on April 12 (“Righteous Babe An Indie
Success Story,” Billboard) that shed new
light on one of the hardest-working artists
who’s stuck to her guns and her philosophy,
Ani DiFranco.

I became hip to Ani in 1990, checking out
the folk club scene. I also
happen to be working a
group with a similar aes-
thetic called Disappear
Fear (i.e., a parallel club
circuit, same type of
media attention, and lim-
ited radio). What I
admire most in DiFranco
is her integrity and her
ability to stay strong in
her belief of keeping truly “indie.”

Sometimes money speaks louder than
words and commitments, no matter how firm-
ly planted. Money becomes an addiction and a
manipulative device that sways our decisions
elsewhere. I've watched many artists start
out like Ani and swear they’d never change.
Then a few years later—boom—they sell out
or are strung out.

Any artist who has the passion and the
sense to say “I can’t stop” deserves a success
story, and now with Righteous Babe setting
the example, hopefully we can all attempt to
achieve such magnitude. From one indie to
another, I applaud you, Ani.

DiIFRANCO

Fiona Bloom
Zero Hour Records
New York

LETTERS

EBB & FLOW OF INDIE PRODUCT

Regarding Chris Morris” April 12 com-
mentary, “Indie Labels Need To Help Reduce
Product Glut” (Declarations of Independents,
Billboard), I share his opinion with respect to
the quality of packaging and the quality of
content. I also agree with Morris’ comments
in relation to a label having its ducks in a row
with distribution, marketing, press, radio pro-
motion, retail promotion, ete.

What I take exception to is his suggestion
that labels should limit their creative efforts
and hold back product until there may be a
more open pipeline. It ain’t ever gonna hap-
pen! Keep in mind that by the time a promo
hits your “towering columns of CDs in the
corner,” the label and the artist have been liv-
ing with the project for some time.

As an avid reader and fan of Morris’ col-
umn for years, appreciating his insights with-
in the independent community, I feel that
when I go skeet shooting, my shotgun shells
hold several dozen pellets—all with the same
potential to hit the target. It only takes one
to break the pigeon. Let’s reload and let the
product flow.

Rod Tremblay
Bullet Marketing
Mount Dora, Fla.

MUSIC: IT’S A FAMILY AFFAIR

I am a freelance musician and singer/song-
writer (the first big “cover” of one of my
songs is on Anointed’s “Under The Influence”
album, now on Billboard’s gospel and Christ-
ian charts) who is raising two children and
making a CD about motherhood.

I have enjoyed Timothy White’s Music to

cies. But it is still a level that jeopardizes
Italy’s unprecedented success in the world
music market. Acts such as Ramazzotti, Zue-
chero, Laura Pausini, Andrea Bocelli, and
Luciano Pavarotti now sell 10 million-15 mil-
lion records outside Italy, worth some $150
million. That is an asset worth protecting.
What is at stake in the piracy fight is the
investment needed to create the next gener-
ation of great, world-class Italian artists.

There are other losses, too, and they apply
to all countries with high rates of illegal musie
sales. Piracy costs the Italian treasury $25
million, according to IFPT’s estimates. It
restricts the growth potential of 4 musie
industry that employs, directly or indirectly,
30,000 people. And, it nurtures organized
crime.

So what, in Italy, is being done to tackle the
problem? The answer, in brief, is some good
work, but not enough of it. There have been
three positive developments in Italy in the last
year. First, a new law criminalizing bootleg
recordings helped stem the flow of millions of
bootleg CDs in the Italian market; second, the
creation of the industry’s new anti-piracy
office, FPM, has led to a series of successful
operations against pirate operators; and
third, the Italian government has brought for-
ward its first specific anti-piracy legislation,
which is expected to pass through parliament
imminently.

This is progress, but more is needed. IFPI
has called for a program of measures to
strengthen enforcement against pirate oper-
ators, speed up an inefficient judicial process,

(Continued on page 91)

My Ears column for years, taking heart in his
musical insight and loving the way he listens.
I play at plenty of kids’ parties where parents,
after some coaxing, enjoy the warmth of
singing with their kids. But as children grow
up, making live music at home stops. White’s
March 15 piece on Anita Cochran (“Anita
Cochran: Back To The Family,” Music to My
Ears, Billboard) stands out for me, and the
last sentence made me cry. Amid all the pres-
sures, the most cruecial gift we can give our
children is time and . . . “Go get your guitar!”
I wonder how many Anita Cochrans there
will be 20 years from now. Thanks for the
reminder of how important our music-mak-
ing—and our time—is to our children.
Tina devaron
New York

SURPRISING TIES THAT BIND
I've always wondered why Timothy White
wore that “silly” bow tie. After reading his
column of March 29 (“Anniversary Of An
Enthusiasm,” Music to My Ears, Billboard)
his bow tie doesn’t look “silly” anymore. Keep

up the good writing.

Frank Preciado
KAWC-AM-FM
Arizona Western College
Yuma, Ariz.

Well put (“Anniversary Of An Enthusi-
asm”). White’s column continues to surprise.
Gary Pacheco

Senior VP, Special Projects

Arista Records

New York
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WQHT Seizes No. 1 From
WKTU In Winter Arbitrons

B BY CHUCK TAYLOR

NEW YORK—The enduring winter of
1997 apparently sparked desire for a
more feverish beat in the nation’s No. 1
radio market, as New York’s hip-hop
WQHT (Hot 97) returns to the top of
Arbitron’s latest ratings survey for lis-
teners 12-plus. Hot 97’s triumph comes
at the expense of the highly publicized
dance/top 40 WKTU, which drops to
No. 3 after three consecutive quarters
at the summit.

Hot 97 gained a significant number
of listeners during the survey period,
Jan. 2-March 26, posting a 6.1 share,
up from its 5.7 percentage of listeners
in the fall. Such status suggests there
is indeed truth in advertising: Recent-
ly, the station launched a subway cam-
paign with the slogan “Hip-hop rules

BMG, AOL Deal
Puts Software
On Releases

B BY BRETT ATWOOD

LOS ANGELES—BMG Entertain-
ment North America is partnering with
America Online (AOL) to bring access
software from the leading Internet ser-
vice provider to many BMG releases.

The deal represents the first time a

v_ n major music com-

pany has entered

EME into a widespread

agreement to use

the audio CD format as a distribution

vehicle for something other than

music. As a result, 20 million-25 mil-

lion CD singles and full-length CDs

from BMG will contain AOL software
in the next year.

Although some labels have made
deals with Internet service providers
to put their software on individual
enhanced CD (ECD) releases, this non-
exclusive partnership involves all of
BMG’s wholly owned, ventured, and
distributed labels, including Arista,
RCA, Windham Hill, and Loud. The
partnership initially involves only
BMG-affiliated CD releases in the U.S.,
but will soon be extended to Canada.

AOL is negotiating with other major
and independent labels for similar dis-

(Continued on page 84)
Nordic Bows Sales Of
Digitally Sent Music
LOS ANGELES—Commerce in digi-
tally delivered, CD-quality music has
quietly made its debut on the Internet
via a new retail site for Nordic Enter-
tainment Worldwide, a small company
offering more than 400 complete songs
that can be downloaded for a fee from
its World Wide Web site.

The Napa, Calif.-based company’s
Nordie Records Downloadable Music
Site (DMS), which bowed a few weeks
ago at http://www.nordiedms.com,
charges 25-65 cents per song and offers
tracks from established acts, such as
Ike & Tina Turner’s “River Deep—
Mountain High” and “Nutbush City
Limits,” and several developing artists.
The site will soon add songs by Jimi
Hendrix that have yet to be released on
CD, as well as several vintage tunes

(Continued on page 95)

the world in 1997.”

A significant portion of WKTU’s
loss, meanwhile, comes from tri-
umphant gains posted by top 40/main-
stream WHTZ (Z100), which began
showing signs of life following its
strong-willed return over the past six
months from modern-leaning top 40 to
its heritage format. Z100 rose from a
2.5 to a 3.1 share. More recently, the
station began cash-giveaway contests,
so its ratings are likely to continue
upward next quarter.

(Continued on page 95)

Federal Judge Decides ‘Seattle’ Case
Warner/Chappell Loses U.S. Mechanical Royalties

B BY IRV LICHTMAN

NEW YORK—1In a lawsuit closely fol-
lowed in the music publishing and
songwriting communities, a federal
District Court judge has ruled that
Warner/Chappell Music does not have
rights to collect mechanical royalties
on a track that appeared on the best-
selling soundtrack album to “Sleepless
In Seattle,” even though it licensed the
recording before U.S. rights were
acquired by another publisher.

In his April 14 decision, Judge
Harold Baer Jr. appears to have placed

B BY DON JEFFREY

NEW YORK—Sony has named
Howard Stringer the new president
of Sony Corp. of America (SCA), with
responsibilities for strategic plan-
ning, new-business development, and
the company’s retail, broadcast, and
new-media businesses.

Although he assumes one of the
titles held by Michael P. Schulhof,
who resigned in 1995, Stringer’s role
is not as broad as Schulhof’s had been.
The heads of Sony Music Entertain-
ment (Thomas Mottola), Sony Pie-
tures Entertainment (John Calley),
and Sony Electronies (Carl Yankows-
ki) will continue to report to Tokyo.

The appointment did not come as a
surprise, as there has been specula-
tion that Stringer was in talks with
Sony ever since it was announced
that he would be resigning as presi-

Howard Stringer Appointed New
Sony Corp. Of America President

dent/CEO of TELE-TV, a company
that was developing programming for
an alliance of telephone companies.
Stringer was formerly president of
the CBS Broadcast Group.

It had been reported earlier this
year that Sony’s top management in
Tokyo might be looking for an execu-
tive to head operations in the U.S.

Stringer will oversee Sony Retail
Entertainment, Sony Online, and SW
Networks. The company says he will
“work closely with all the U.S. oper-
ating companies [music, movies, and
electronics] to coordinate groupwide
efforts to expand Sony’s presence in
the rapidly growing communications,
digital distribution, and new media
universe.”

He will report to Nobuyuki Idei,
president/COO of Sony Corp.

In another move, Ted Masaki is
named deputy president of SCA.

CMT, Wal-Mart Expand On Their
Tour Partnership Via TV Special

B BY CHET FLIPPO

NASHVILLE—The airing on CMT
Thursday (24) of the first two-hour spe-
cial on the CMT/Wal-Mart Country
Aecross America tour marks a mile-
stone in the partnership between the
network and the giant retailer.

The show, to be telecast at 4 p.m.
EDT (and repeated Saturday [26] at 4
p.m. and April 27 at 10 p.m.), will fea-
ture live segments and backstage inter-
views with several artists, including
Deana Carter, Paul Brandt, George
Ducas, James Bonamy, Terri Clark,
Wade Hayes, Cledus “T.” Judd, Rick
Trevino, Mila Mason, Daryle Single-
tary, Thrasher Shiver, and Lonestar.
Audience interviews and segments of
videos by tour artists will also be

included.

“The show really reflects the excite-
ment generated by the tour in small
towns across America,” notes CMT
VP/GM Paul Hastaba.

“This has been a resounding success
for Wal-Mart,” says chain spokes-
woman Sharon Weber. “Our customers
keep asking for more shows. Just last
week, Tracy Lawrence played an
unscheduled, unannounced show at a
store in Dallas for us, just as his way of
saying thank you to Wal-Mart for our
help in the past. For us, it's a way to
say thanks to our customers for their
loyalty.”

Wal-Mart’s customers, Weber adds,
are country music’s customers as well.
“We have the same roots,” she says.

(Continued on page 95)

B BY PAUL VERNA

NEW YORK—For the first time
since the passage of the 1992 Audio
Home Recording Act (AHRA), the
Recording Industry Assn. of Ameri-
ca (RIAA) has cracked down on a
manufacturer of a device designed to
circumvent a key copyright-protec-
tion provision of that law.

Under AHRA, all consumer DAT
recorders sold in the U.S. must con-

RIAA Pursues 1st AHRA Violation

tain Serial Copyright Management
System (SCMS) circuitry, which pre-
vents more than one digital copy of a
master to be made. The industry’s
intent in creating the legislation was
to avert rampant digital copying—
which, unlike analog copying, does
not result in any audible loss in sound
quality from one tape to another,

even after repeated copying.
The manufacturer, Technolab Dig-
(Continued on page 95)

into a narrower framework a historic
1985 U.S. Supreme Court decision.
That decision gave Mills Music contin-
uing post-termination rights to colleet
mechanical royalties on the standard
“Who’s Sorry Now?” in situations
where it had licensed recordings of the
song before it lost publishing rights.
In the “Seattle” case, plaintiff Fred
Ahlert, owner of Olde Clover Leaf
Musie, sued Warner/Chappell Music to
claim mechanical royalties for U.S.
sales on Joe Cocker’s 1969 A&M
recording of the evergreen “Bye Bye
Blackbird” that appeared in the 1992

hit film and on the Sony Musie-
released soundtrack album.

Baer ruled that Warner/Chappell’s
rights to Cocker’s recording were lim-
ited to A&M’s right to manufacture the
recording.

“All of the rights in the Cocker
[recording] other than the manufacture
of [A&M] phonorecords are part of the
rights that reverted back to the plain-
tiff upon termination of the grant,”
Baer ruled. “Therefore, it is the plain-
tiff that has the right to receive royal-
ties for the [soundtrack album].”

(Continued on page 95)

‘Offensive Lyrics’ Targeted
In Bill By Texas Sen. Ratliff

B BY BILL HOLLAND

WASHINGTON, D.C.—A bill has been
introduced in Texas that would make
it illegal to invest state funds in any
media company that releases record-
ings with offensive lyrics.

Republican Sen. Bill Ratliff, chair-
man of the Finance Committee, intro-
duced SB 1923, which would prohibit
the comptroller from using state funds
to invest in companies owning more
than 10% of labels that release a
recording “that explicitly describes,
glamorizes, or advocates murder,
assault, sexual assault, necrophilia, bes-
tiality or pedophilia, degradation of
females, use of controlled substances,
gang activity, or violence against a par-
ticular sex, race, or ethnic group” (Bill-
board Bulletin April 17).

Ratliff was successful last February
in urging the state school fund to divest
itself of $3.5 million in Seagram Ltd.
stock because of offensive lyrics in
recordings by Seagram-owned Inter-
scope Records.

The bill will be heard April 17 in
Ratliff’'s committee. Paul Russinoff,
director of state relations of the
Recording Industry Assn. of America
(RIAA), says the RIAA is working to
defeat the bill.

Warner Music
Revenue, Profit
Down In 1st Qtr.

B BY DON JEFFREY

NEW YORK—Warner Music Group,
struck by falling sales both domesti-
cally and internationally, reports
declines in revenue and profit for the
first quarter.

For the three months that ended
March 31, Time Warner’s music com-
pany says revenue decreased 5% to $933
million, from $983 million a year earli-
er. Cash flow (earnings before interest,
taxes, depreciation, and amortization)
fell 4% to $140 million, from $146 mil-
lion (Billboard Bulletin, April 17).

The company says the shortfalls in
the U.S. and overseas more than over-
shadowed increases in the worldwide
music-publishing business.

A source says that Time Warner
chairman Gerald Levin told securities
analysts that 1997 would be a “transi-
tional year” for the music business,
which he said suffered from “structur-

(Continued on page 91)

The action is the latest in a round of
recent state-sponsored efforts to
deploy bottom-line methods to force
companies to quit producing albums
with explicit lyrics, particularly “gangs-
ta” rap recordings. Bill proponents
such as anti-gangsta-rap activist C.
DeLores Tucker say such recordings
are corrupting youth,

A similar bill in Maryland, HR 718,
introduced last February in the state
Legislature’s Appropriations Subcom-

(Continued on page 84)

New Video Inks
Deal With MTM
For TV Classics

B BY SETH GOLDSTEIN

NEW YORK—Thanks to Mary, Bob,
and the gang at WKRP, New Video is
taking a big step forward in the sell-
through business. The New York-
based independent has licensed from
television producer MTM some of
the best-loved and most successful
series in TV history, including “The
Mary Tyler Moore
Show,” “The Bob
Newhart Show,”
“WKRP In Cincin-
nati,” “Hill Street
Blues,” and “St.
Elsewhere.”

It’s the second
time around for
MTM, which had
released many of the same titles
through a previous deal with United
American Video (UAV). But it’s the
first time the cassettes will be digital-
ly remastered in the standard play for-
mat. Previously, programs had been
dubbed onto tape in the less expensive
extended play mode, which many
retailers consider of doubtful quality.

New Video expects to roll out the
first releases later this year in a deal
that “takes us well into the 21st centu-
ry,” says president Steve Savage. “This
is our most ambitious endeavor to
date.” He’s adding staff and taking
more floor space for MTM and other
projects, such as its NBC News line.

“We've had substantial double-digit
growth annually over the past four
years,” Savage says, making New
Video “one of the leaders of nonfiction
programs.”

New Video has built its name dis-
tributing the Arts & Entertainment

(Continued on page 95)
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MUSIC TELEVISION®

-
the essential electronic
music collection.

*the chemical brothers block rockin’ beats
*fluke atom bomb
*underworld pearl's girl
*the future sound of london we have explosive
*photek ni ten ichi ryu
*aphex twin girl/boy song
*prbital the box
*tranquility bass we all want to be free
*goldie inner city life
*prodigy voodoo people [chemical brothers remix]
*josh wink are you there?
*the crystal method busy chiid
*atari teenage riot sick to death

it's all you'll ever need.

street date: b may 19497
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0O $13.98/S $9.98
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Laura Nyro

A tender soul
A cry of joy

A celebration of life

We will miss her.
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A&M To Bow Sounds Of Blackness’ Latest

30-Member Act Calls For Peace With ‘Time For Healing’

B BY SHAWNEE SMITH

NEW YORK—Even though Gary
Holzenthal, owner of Odyssey
Records in New Orleans, has not yet
heard any tracks from Sounds Of
Blackness’ fourth album, “Time For
Healing,” he plans to amply stock his
shelves with the May 6 A&M release.

“With the track record they have,
it wouldn’t be in my best interest not
to stock this record,” says Holzenthal,
who has three stores in the New
Orleans area. “They have been very
successful with their first records,
and I'm looking for this other album
to be just like the first [ones].”

Holzenthal’s enthusiasm is not
dampened by the fact that the 30-
member act has undergone some sig-
nificant changes on this latest set:
Ann Nesby, former lead singer for the
group, did not contribute to the new
album, and producers Jimmy Jam
and Terry Lewis, who helmed each of
the act’s previous albums, are also
absent.

“I’m not sure'that many customers
knew that Jam and Lewis even pro-
duced the first albums, because it
doesn’t sound like a typical Jam and
Lewis sound,” he says. “And I would
hate to think that an individual leav-
ing a group of so many would dictate
the success or failure of the record.”

On the other hand, LeBron Joseph,
PD/music director at R&B adult
WYLD New Orleans, admits that the
absence of Nesby made him a little
skeptical at first about playing the
act’s first single, “Spirit.”

“Sounds Of Blackness has always
been a good outlet for us—their music
has always been spiritually themed,
in a very contemporary sort of vein,
and of course the vocals and tracks
have always been good,” he says. “So
I was a little apprehensive at first

because Ann is not part of the pro-

jeet.”
But, adds Joseph, “it was-a pleas-
ant surprise when the record began

to move on its own, and response from
the listeners has been positive.”

On the new album, Sounds Of
Blackness music director Gary Hines,
assistant director Billy Steel, and
band leader Levi Seacer (formerly of
the New Power Generation) are con-
trolling the production reins previ-
ously held by Jam and Lewis.

In Nesby’s absence, lead vocal
duties, which were always shared, are

SOUNDS OF BLACKNESS

divided among numerous members,
including, most notably, Coree Cot-
ton.

Despite the many changes, the
album is as uplifting, spirited, diverse,
and musically sound as anything the
ensemble has ever produced.

“We have a saying: ‘Once a sound,
always a sound,”” says Hines. “We've
known Jimmy and Terry for most of
our 25 years and when [they] first
signed us [to Perspective], they said,
‘We don’t want you to change, we
want to present you to the warld just
the way you are.’” (Sounds Of Black-
ness later followed Jam and Lewis to
A&M.)

Thus far, each of the albums the
ensemble has recorded with Jam and
Lewis has been derived from a play
or musical production the group
staged throughout the years: 1991’s
“The Evolution Of Gospel” (which has

sold 300,000 units, according to
SoundScan) and 1994’s “Africa To
America: The Journey Of The Drum”
(330,300 units) began life as concert
productions, while 1992’s “The Night
Before Christmas—A Musical Fan-
tasy” (120,000 units) was derived from
a full-blown play.

“Time For Healing” marks the
group’s first original work recorded
for A&M. 1t also helps mark another
milestone: the ensemble’s 25th
anniversary.

Prior to its introduction to the pop
world, Sounds Of Blackness spent
much of the ’70s touring extensively,
performing mostly classic gospel
songs in colleges and churches around
the States. During the '80s, Hines
began to focus the act toward original
theatrical and musical productions
like “Music For Martin” and “Soul Of
The ’60s,” among others. It was at
that point when people like Jam and
Lewis began to take notice, and the
opportunity to record their original
material presented itself.

As the title implies, the new album
serves as the group’s universal call for
peace and self-healing. “It’s our cry
out to the entire world to stop the
madness and come to our senses and
come together,” says Hines.

“Just looking at the world today
and [over] the past year or two, wit-
nessing the breakdown from peace in
the Middle East, in Northern Ireland,
the Oklahoma City bombings, the
Atlanta Olympic bombings—we were
on that same stage performing the
night before [the bombing], so it real-
ly touched home,” Hines says. “[Look-
ing at] what happened to Tupac
[Shakur], Biggie [Smalls], the situa-
tion in urban America and all over the
world, it seems like we are constantly
being bombarded with pain, so we are
lashing out in pain. [We figured] that
if open wounds are causing the prop-
agation of pain and keeping it contin-
uous, then it’s time for healing. We

(Continued on page 91)
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Gospel’s Nelons Are Full Of
‘Praise’ On Homeland Set

| BY DEBORAH EVANS PRICE

NASHVILLE—The mayor of Atlanta
has declared May “Nelons Apprecia-
tion Month” in honor of the family
group’s 20th anniversary in Southern
gospel music. But with the release of
its new album May 8, Homeland Enter-
tainment executives expect enthusiasm
for the veteran
group will extend
well beyond its
hometown.

Toward that
end, the label is
readying’ an
extensive retail
and radio cam-
paign to garner
exposure for what
the Nelons feel is
their best project
in recent years, “We've Got To Praise
Him.”

“I’m expecting this could be the
biggest album we've done,” says patri-
arch Rex Nelon. “ ‘At The Foot Of The
Cross,” ‘We Will Win, ‘Waiting On The
Word,” ‘In The Cool Of The Day,” ‘I
Dreamed I Drove The Nails'—these
are all great songs.”

Homeland Entertainment CEO Bill
Traylor agrees. “I’ve known the
Nelons’ musie for years, and I think
this is their best record ever ... It’s
almost like they were out to prove a
point on this record, and they have.”

Originally known as the Rex Nelon
Singers, the group consists of Rex
Nelon (who has been singing Southern
gospel musie for 40 years); his daugh-
ter Kelly Nelon Thompson; her hus-
band, Jerry; Amy Roth, the newest
member, who joined the group a year
ago; Jason Clark, bassist/vocalist; and
Matt Duren, keyboardist.

In its 20-year career, the group has
been nominated for three Grammy
Awards and won six Gospel Music
Assn. (GMA) Dove Awards and a New
York Film Festival Bronze Award,
among other honors. Signature
songs—such as “Come Morning,” “The

THE NELONS

Son’s Coming Up,” “O For A Thousand
Tongues,” “Bring My Children Home,”
and “No More Tears”—have made the
Nelons one of the Southern gospel
community’s most popular acts.

“There have been many highlights
through the years,” Nelon says, “but
one of our most special memories is
winning the New York Film Festival
Bronze Award
and the first Dove
Award for short-
form video in 1987
for ‘Famine In
Their Land.” 1
also think of spe-
cial songs we've
had the privilege
of recording, like
‘O For A Thou-
sand Tongues,’
which I brought
to the group. We still do that one. And
‘Come Morning,” which was the
Singing News song of the decade for
the *70s. It was also our first No. 1.”

Kelly Nelon Thompson agrees that
quality songs have been a cornerstone
of their career. “When you have been
doing this as long as we have, people
learn all about you,” she says. “My
father’s, and hopefully our, integrity
remains consistent. We have always
tried to do great songs with great
words.”

The Nelons are eager for fans to
hear the new album, their first effort
on the Homeland label (they recently
left Bill Gaither’s Spring Hill Music).
Jerry Thompson says the group’s deci-
sion to sign with Homeland was
spurred largely by its members’
respect for Traylor. “We've always
liked Bill Traylor,” he says, “and we’ve
always looked for an opportunity to go
back and work with him.”

Produced by Lari Goss, “We've Got
To Praise Him” is soprano Roth’s first
recording project with the group. Prior
to replacing Charlotte Penhollow last
year; Roth had traveled with contem-
porary Christian act Living Word.

(Continued on page 85)
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Artists & Music

An occasional column spotlighting albums
of special artistic merit that Billboard
regards as being underappreciated of the
time of thedr initial release. :

In-the Baroque era, the ultimate
aim of instrumental music was to imi-
tate the expressive qualities of the
human voice. Since then, certain in-
struments have secured a.special
place in music lovers’ hearts for their
ability to produce a particularly vocal
effect. Early on, the viola da gamba
was prized for its humane tone, and
subsequently the violin and the cello.
The saxophone, a more
modern invention, has per-
haps an even greater claim
on this account, breath
being its engine of sound.

Illustrating this point,
British classical saxophon-
ist John Harle recorded his
“Saxophone Songbook,” an
affecting cycle of instru-
mental arias and songs
without words from more
than a dozen composers
across 600 years. The more
familiar works on the
album include Rachmani-
nov’s “Vocalise” and De-
bussy’s “Syrinx”—early 20th-century
instrumentals with cantabile melodies.
Similar are soaring, songful contem-
porary pieces by Michael Nyman
(“Miserere Paraphrase”) and the late
Stanley Myers (“Voyager”). The
songs voiced without their texts range
from 14th-century Parisian poet/com-
poser Guillaume de Machaut’s love
paean “N’aroit Autre Depart” to 20th-
century American iconoclast Charles
Ives’ touching “Tom Sails Away.”

But the soul of “Saxophone Song-
book” can be best divined from its
linking of two English composers, Tu-
dor bluesman John Dowland and con-
temporary avant-gardist Sir Harrison
Birtwistle. The four settings of Dow-
land songs—including the plaintive
“Flow My Tears,” the greatest hit of
the Elizabethan age—and the album’s
closer of Birtwistle’s ghostly “Dinah
And Nick’s Love Song” help trace a

Releosed Ockober 1985
Produced by Adom
Skeoping with John

Harla ond Mick Porker
Unicorn-Kanchana

pervasive melancholy in Anglo music
that Harle finds especially inspiring.

“You could say the music of Dow-
land and Birtwistle is pessimistic—the
words to the songs are certainly sad—
but their work has an aura that is tran-
scendent,” Harle says. “Maybe it’s
because we English are an island race,
but composers like Dowland and Birt
wistle have a real loneliness to them. I
suppose you could find a lineage of
optimistic English composers, but I'm
drawn to that poignant strain, the tel-
ling of stories with a bittersweet edge.”

Composer Gavin Bryars, who
wrote the pastoral rhap-
sody “The Green Ray” for
Harle in the early ’90s,
praises the saxophonist for
his “pure, singing tone.”
Indeed, Harle’s lithe, lus-
trous playing bespeaks
enough emotion on “Saxo-
d phone Songbook” to make
traditional narrative seem
superfluous. (Although one
set of vocal performances
does grace the album: Ny-
man’s lovely “Ariel Songs,”
sung by soprano Sarah
Leonard. They appear,
Harle says, in order “to
show that the world has a need for
words like Shakespeare’s ‘The Tem-
pest’, ” from which the songs were
set.)

Issued by the small UK. indie Uni-
corn-Kanchana (and distributed by
Harmonia Mundi in the U.K. and
U.S8.), “Saxophone Songbook” made a
less resounding impact in record
racks than Harle’s Dececa and EMI
releases, yet the album has earned a
coterie of influential admirers—
among them a pop singer with a clas-
sical bent. “I was drawn to ‘Saxophone
Songbook’ for the Dowland settings in
particular,” says Elvis Costello. “Not
only is it a beautiful sound he makes,
but John has a true affinity for that
Elizabethan sensibility. And in putting
early and contemporary music side by
side, he showed that his instrument
can time travel.”

BRADLEY BAMBARGER

RECORD COMPANIES. Mel Jones is
promoted to VP of planning for the
Universal Musie Group in Los Ange-
les. He was senior director of plan-
ning.

Sandra Trim-DaCosta is appoint-
ed VP of artist and product develop»

ment for N2K Encoded Music in New -

York. She was VP of marketing at the
GRP Recording Co.

EMI Christian Music Group in
Brentwood, Tenn., appoints Jeff
McKenzie VP of special markets and
catalog development and Melinda
Grindstaff senior director of retail
marketing. They were, respectively,
senior director of special markets for
Brentwood Music and special pro-
jeets and financial analyst for Ford
Motor Co.

Susanne White is promoted to
senior director of promotion for
Guardian/EMI Records in New York.
She was director of national promo-
tion.

JONES TRIM-DACOSTA

Kevin Twitchell is promoted to
national sales director for Geffen
Records in Los Angeles. He was East
Coast regional marketing manager.

Susan Unger is promoted to direc-
tor of production at Mercury Records
in New York. She was associate
director.

Sony Music Nashville promotes
Craig Campbell to associate direc-
tor of media and publicity for Epic
Nashville and Tracy Graham-
McGlocklin to manager of sales and
marketing. They were, respectively,
manager of media and publicity and

Harle Weaves Past With Present On New Set

Costello Featured On Argo’s ‘Terror & Magnificence’

W BY BRADLEY BAMBARGER

NEW YORK—An alchemy of the
medieval and modern far beyond chant
with beats or any other such crossover
ephemera, English classical saxophon-
ist/composer John Harle’s “Terror &
Magnificence” explores the age-old
dichotomies of sacred and profane/sci-
ence and superstition/good and evil in
a transporting musical fantasy. In
songs and set pieces, Harle matches
Shakespeare and other voices from the
past with a few voices from the present,
including the particularly well-cast
Elvis Costello.

In fact, Costello’s participation has
helped “Terror & Magnificence” make
a greater impression than might be
thought for such an ambitious album.
Out May 13 in the U.S. on the London
Records imprint Argo, “Terror & Mag-
nificence” was issued in Europe and
Asia last October, topping the classical
charts in Italy and Japan. In the U.K,,
“Terror” was a top 10 hit on Classic
FM, and a sold-out fall concert tour
included a show at London’s Royal
Festival Hall that had 600 people in
standing room.

Billed as the world’s most recorded
classical saxophonist, Harle’s virtuosic
tones are best known from his work in
the Michael Nyman Band and on sev-
eral recordings under his own name for
Argo and other labels. He has also
composed various theatrical scores,
one of which helped provide the cen-
terpiece for “Terror & Magnificence.”
Costello sings the songs of “Mistress
Mine,” a compelling suite Harle fash-
ioned from his music for a production
of Shakespeare’s “Twelfth Night.”

Though rooted in rock, Costello is
thoroughly at home with the idiom of
an earlier age, having recorded the
classically minded song cycle “The Juli-
et Letters” with the Brodsky Quartet
in 1993 and continuing to tour interna-
tionally with the group to great suc-
cess. He also recently composed three
songs for mezzo-soprano Anne Sofie
von Otter as well as a piece for the viol
consort Fretwork with countertenor
Michael Chance. On “Mistress Mine,”

TURNT

MCKENZIE GRINDSTAFF
sales supervisor.

Gail Marowitz is promoted to
design director for the Columbia
Records Group in New York. She was
senior art director for creative ser-
vices at Sony Music.

Tony Sellari is promoted to design
director, new media and creative ser-
vices, for Sony Music in New York.
He was associate design director.

Duane Martuge is appointed sales
manager at Omega/Vanguard Clas-
sics in New York. He was VP of Elec-
tric Kingdom Records.

Kim Zonca is named director of

Costello delivers Shakespeare’s verses
with a burnished timbre and plangent
phrasing ideal for Harle’s hushed, mel-
ancholy settings.

“I was keen not to have a standard
classical voice sing these songs,” Harle
says. “Since Elvis is used to singing his
own songs, he has a special conviction,

an.intensity and passion. And with .

‘Mistress Mine,’ he achieved an almost
surreal level of intimacy. As he said, his
goal was to sing ‘like the'listener’s head
was on the same
pillow’ as his.”
Costello adds,
“John and I agreed
that I shouldn’t
approach these
songs as a classical
singer or an actor. I
just treated the
verses like the
beautiful lyrics they

HARLE

are. As I think [English composer]

Harrison Birtwistle once told John,
there is an inherent music in the words
of Shakespeare.”

The genesis of “Terror & Magnifi-
cence” was not only in Harle’s score for
“Twelfth Night” but his epic mid-'80s
work “Saxophone Mass” and the 95
album “Saxophone Songbook,” an en-
gaging instrumental interpretation of
vocalise and songs from various ages
(see ReDISCussion, this page). On
“Saxophone Songbook,” Harle’s pure-
toned voicing of laments by Eliza-
bethan lute master John Dowland
demonstrated his special affinity with
early lyrical forms, as did his haunting
account of Guillaume de Machaut’s
“Qui N’aroit Autre Deport,” from the
French poet/musician’s epochal “Rem-
ede De Fortune” collection of courtly
love songs circa 1340.

Regarding whether 'his modern
instrument has the provenance to
channel the well-wrought thoughts of
pre-Renaissance composers, Harle
says, “With Bach and Handel, the per-
formance practice is recognized, but
with this older music, it’s unclear how
it was played. Adolph Sax may have in-
vented the saxophone in the mid-19th
century, but the idea of conical-bored

> reed instrument has been with us

much, much longer. So in a way, it’s
just as viable to play a piece of early
music on a soprano sax made in 1966 as
it is a bombard made in 1366.”

The title track of “Terror & Magnif-
icence” is an eerie, ambient evocation
of the Gothic era, with a chorus of sax-
ophones in counterplay with backing
voices, percussion, and a recitation of
verses by Machaut. The album’s other
performances include soprano Sarah
Leonard, who gives glorious voice to
three settings of anonymous Tudor
texts in the yearning ballad suite “The
Three Ravens.” Jazz saxophonist Andy
Sheppard plays on several tracks and
is featured in a lyrical chase with Harle
on the duo improvisation “Hunting The
Hare.” The last piece on the disc is
“Rosie-Blood (Sederunt),” Harle’s rean-
imation of a work by 12th-century
Notre-Dame polyphonist Pérotin that .
features countertenor William Purefoy.

Aside from “Saxophone Songbook”
(Unicorn-Kanchana), Harle’s previous
recordings include a stellar vehicle for
his long-form playing: a 1992 Argo disc
of concertos by a trio of contemporary
English composers, with Michael
Nyman’s songful “Where The Bee
Dances”; Gavin Bryars’ legato-lined
“The Green Ray”; and Mike West-
brook’s jazzy “Bean Rows And Blues
Shots.” A’95 Argo follow-up, “Sax
Drive,” featured concertos by Stanley
Myers, Richard Rodney Bennett, and
Michael Torke.

For EMI Classics, Harle recorded
two albums in the early ’90s: a set of
standard concert works for saxophone
with Sir Neville Marriner and a tribute
to Duke Ellington, “The Shadow Of
The Duke,” which is currently deleted.
(An odd discographical tangent: For
Zomba Records a few years back,
Harle turned a theme he had composed
for a Nissan car ad into a techno-pop
single, “Nissan Dorma,” that went to
No. 6 on the U.K. dance charts.)

As a featured soloist, Harle can be
heard in a lyrically intense Frank Mar-
tin “Ballade” on Decca as well as in
Ingolf Dahl’s grand alto-sax proces-

(Continued on page 97)

WHITE TWITCHELL
retail marketing for Hybrid Record-
ings in New York. She was market-
ing and product manager for Para-
digm Entertainment.

PUBLISHING. Allan Tepper is pro-
moted to VP of creative services and
special projects for Warner/Chappell
Music in New York: He was senior
dirsetor of creative services/special
projects.

Roanna Gillespie is appointed
creative manager at PolyGram Musie
Publishing in Los Angeles. She was a
consultant to the Burt Bacharach

* TEPPER SANDOVAL

Musie Group.

RELATED FIELDS. Mike Sandoval is
promoted to executive VP of MGM
Music in Santa Monica, Calif. He was
senior VP.

Terry E. London is promoted to
president/CEO of Gaylord Enter-
tainment Co. in Nashville. He was
COO0.

John Ruscin is appointed presi-
dent/COO of Ticketmaster Direct and
senior executive VP of Ticketmaster
in New York. He was president/CEO
of CBS/Fox Video.
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“I think the band is really soulful. they're great Not since Michael Jackson have | worked with this
live & the Twins' got some really great moves. kind of talet”™ - Curtis Shaw. Ent. Attonrney
- Matt Pollack. Electra Records iy .
% : . It's the first time we ever palyed a sung on the
If there was a movie on these twa, I'd not only air, & the two artists got up & tried to beat up

pay money to see it, but I'd probably pay money Fred.” = Hovard Stern
to own it on video.”

- Michael Cohen. TriStar Pictures  ~|'m very insulted by seeing a group that has the

NERVE to use Jesus name and look like that.
“You guys are banned from the NBC lot. | hope - Dotty Leonard,
you have good luck with your f_kin ca‘ljreerl-:; New Day Christian Distributars
foint “The band is great. very soulful. | like the

“l did like their music, but then they started musicianship & there's something happening
insulting Ozzy Osborne; | got a big problem with visually.” - Steve Leeds. Universal Records )
that.”

- Harvey Leeds. Epic Records  “Love ‘em or hate “em, The Jesus Twins are two

of the finest singers in the country.”- Craig Derry.
“They really are the warld's biggest jerks: they (Vocal Coach to the Stars)

think thay re stars. they're frightening.” ' _
- Bary Delabate. Backstage they attacked the muffin tray like they
(Producer of The Haward Stern Show)  had never eaten in their life.” - Rob Zombie

*INVESTMENT OPPORTUNITY: J&E Music is now making available a limited number of

Limited Partnership units for The Jesus Twins. All interested parties please call for more information

Call J&E Music 24 hrs: 1.888.TWINS.88
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Coming This Summer : The Jesus Twins Debut Album  [IRKO RIS LU

The Jesus Twins are still reviewing offers from prominent music & film industry representatives.
Final Press Kits available for serious inquiries only.

Call J&E Music 24 hrs: 1.888.TWINS.88 www.feelmyubiquity.CGITJ
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Sammy Hagar Revisits Solo Road
‘Marching’ Launches Track Factory Label

M BY MELINDA NEWMAN

NEW YORK—After fronting a band
that sold more than 45 million
records during his tenure, it seems
odd that Sammy Hagar feels like he
needs to convince anyone of his rock
credentials. But he says he does, and
he intends to do so with his first solo
record in more than a decade,
“Marching To Mars,” which comes
out May 20 on Track Factory/MCA.

“I feel like I have something to
prove,” the energetic Hagar says. “I
feel like I had something to prove in
1975, when Montrose broke up. 1 felt
like I had something to prove when 1
joined Van Halen in 1986 because of
David Lee Roth, and I feel the same
way now. There’s a different feeling
when you have something to prove,
and I'm breaking my ass and I'm lov-
ing every minute of that.”

According to MCA executive VP
Abbey Konowitch, Hagar’s enthusi-
asm is contagious. “One of the most
exciting things with being involved
with Sammy at this particular time
is he is coming off being the leader
of one of the most successful bands
in the world, and he wants to go out
and play every town big and small,
towns Van Halen hasn’t played in
years,” says Konowitch. “He’s an
artist who knows it’s his time, who
knows there’s a window to re-estab-
lish himself as a solo artist.”

While Hagar’s trademark howl is
instantly identifiable as the same
voice that graced the last several Van
Halen albums, the music on “March-

ing To Mars” is quite a departure.
The songs are more acoustic and
often more melodic in nature than
Van Halen’s material, perhaps
because for the first time since his
solo days, Hagar is writing both the
lyries and music.

The result is a lifetime’s (or at least
a decade’s) worth
of reflections and
memories. Some
tracks (first sin-
gle “Little White
Lies” and “On
The Other Hand”)
reference the split
with Van Halen,
while others ad-
dress broader is-
sues, such as taking a life (“Who Has
The Right”) or the birth of his daugh-
ter (“Kama”).

For Hagar, the ease with which the
songs developed was a total surprise.
“After Van Halen ended, I didn’t
know what I was going to do,” Hagar
says. “I didn’t want to rush into any-
thing. But then about two weeks later,
I just started writing songs. I would
wake up every morning with a new
song on my brain, and I would just
run with it.”

Hagar surrounded himself with a
brace of Bay Area musicians to guest
on the album, including Huey Lewis,
Mickey Hart (who also co-produced the
title track with the album’s producer,
Mike Clink), Eriec Martin, and Mickey
Thomas, as well as such notables as
Bootsy Collins and former Montrose
bandmates Ronnie Montrose, Denny

HAGAR

HighTone’s Russell Takes
A Look Back On ‘Around’

H BY TERRI HORAK

NEW YORK—On “The Long Way
Around (The Acoustic Collection),”
Tom Russell’s latest release on High-
Tone Records, the singer/songwriter
gets right to the point as he takes lis-
teners on a journey through some of
the highlights of his career-

About half the tracks on the
album, due May
20, a rich collec-
tion of new inter-
pretations of
some of his clas-
sic material,
were recorded
live at the night-
club Off Broad-
way in St. Louis.
In addition to
longtime accompanist guitarist
Andrew Hardin, Nanci Griffith, Iris
DeMent, Katy Moffatt, Dave Alvin,
and Jimmie Dale Gilmore join Rus-
sell.

“I wanted a record that summed
up the last 10 years,” says Russell,
who has recorded for Philo, East
Side Digital, and Round Tower
Records, among others, before
beginning his association with High-
Tone a few years ago.

“I thought now that I had a more
aggressive label, I should familiar-
ize the audience with my older

RUSSELL

material,” Russell notes. “I also
thought I'd add some special
friends, and it would sort of present
an up-to-date collection of who Tom
Russell is. It allows me to say, ‘OK,
this is what I’ve done to this point,’
and move on.”

“The Long Way Around” is Rus-
sell’s second solo outing for High-
Tone. He also co-produced with
Alvin “Tulare Dust: A Songwriter’s
Tribute To Merle Haggard,” which
HighTone released to much acelaim
in 1994.

Many of the tracks on “The Long
Way Around” have been co-written
with or recorded by others, includ-
ing many of Russell’s guests. “Out-
bound Plane,” for example, was co-
written with Griffith, who performs
background vocals on the disc. Her
version of the song, which was a top
10 country hit for Suzy Bogguss,
appears on one of her early Rounder
albuins.

Griffith and Russell duet on his
song “St. Olav’s Gate,” which Grif-
fith has also recorded.

“The Long Way Around” offers
several new songs as well, including
“Big Water,” which Russell wrote fol-
lowing the Midwestern flooding dur-
ing the summer of 1993. Russell per-
forms it as a duet with DeMent, with
whom he worked on the Haggard

(Continued on page 16)

Carmassi, and Bill Church.

The album is the first release on
the Track Factory, the record com-
pany arm of the Bubble Factory, Sid
Sheinberg’s new entertainment ven-
ture. Track Factory president Tim
Sexton says that relaunching
Hagar’s solo career is exactly the
way he’d like to launch the label.

In December, Sexton had been
curious about Hagair’s solo status
and asked a mutual acquaintance if
he thought the Track Factory had a
shot at signing Hagar. “This guy said
no, but that Sammy and I should
meet anyway,” says Sexton. “Sammy
was already far down the road with

Blind Leading The Blind. The members of Revolution Records act Agnes
Gooch hang with the producers of their new album, Rob Schnapf and Tom
Rothrock, owners of Bong Load Records. Shown, from left, are drummer Scott
Bushkin, Rothrock, guitarist Nathan Ehrenfeld, vocalist Mat Baker, bassist John-
ny Lonely, and Schnapf. The album, “Blind,” will come out June 17.
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(Continued on next page)

HAPPY ANNIVERSARY: Chicago provided the sound-
track to my teen years. I slow-danced with my first seri-
ous crush to “Just You 'N’ Me”; 1 erawled around my par-
ents’ closet to make sure they had indeed gotten me
“Chicago’s Greatest Hits” for Christmas in 1975; the
theme to my goodbye party after I spent my junior year
of college in Germany was “Hard To Say I'm Sorry/Get-
away”; and I remember exactly what T was doing (driving
to high school) and what I was wearing (brown top/white
cords) when I heard on the radio that guitarist Terry Kath
had killed himself while playing

‘The Heart Of Chicago’ Returns On |
Reprise, While Titelman Departs

serving up another ballad.

“After the huge success of ‘If You Leave Me Now;’ ‘Hard
To Say I'm Sorry,” and some of our other ballads, radio did- |
n’t want to hear any uptempo stuff,” says Pankow. “There’s
a whole other side to the band, and the people that come
to hear us in concert hear that side, but in terms of radio,
that side is pretty much nonexistent. But if that’s what
radio wants, we’ll keep giving it to them.”

Chicago, which is no longer signed to Reprise, has start-
ed its own label, Chicago Records, and is looking ahead to

an album of all fresh material that it

Russian roulette in 1978.
Although my musical tastes
expanded in directions beyond Chica-
g0, I always remained curious about
the group’s output. Even to a long-
time fan like me, it still seems incon-
ceivable that Chicago is turning 30
this year. To celebrate, Reprise is

| The
BEAl

would most likely link with a major
label to distribute. Pending the suc-
cess of “The Heart Of Chicago,”
Pankow says Vols. 2 and 83 may even
be in the offing.

Though Pankow doesn’t offer
much hope of a reunion tour with
Cetera to us fans, who would love to

putting out “The Heart Of Chicago:
1967-1997,” a ballad-heavy collection
that arrives in stores Tuesday (22).

The compilation, which includes
two new tracks, is the first best-of to combine hits from
the band’s Columbia and Warner/Reprise years, a result of
Chicago gaining ownership several years ago of its Colum-
bia recordings.

Trombonist James Pankow notes that the band has
withstood defections—most notably singer Peter Cetera’s
departure in 1985—and sales slumps, but that in its four-
decade history, Kath’s death was the only event that
prompted the band to remotely consider calling it quits.
“We'd been taking everything (or granted. Like most stars
tend to do, we became hedonistic and expected everything
to just happen for us,” says Pankow. “Out of that tragedy
avery important lesson was learned. We did an about-face,
and Terry’s smiling down on us now for getting our act
together. For us to survive so many years and still see audi-
ences get excited about us is the most precious gift an
artist can enjoy. I pinch myself daily.”

There was a time when Chicago ruled the airwaves, pro-
ducing close to 50 top 40 and/or album-rock hits. When the
band toured with the Beach Boys in 1975, it was the
hottest ticket in town.

Now it’s 1997, and it looks like Chicago, after an eight-
year drought, may have another hit on its hands. “Here In
My Heart,” co-written by Glen Ballard and James New-
ton Howard, received 337 spins at AC radio this week and
climbs to No. 24 in its second week on Billboard’s Adult
Contemporary chart. (The album’s other new track, “The
Only One,” was produced by Lenny Kravitz.)

And the band will start its third tour with the “Beach
Balls,” as Pankow calls them, May 30. Beach Boy Carl Wil-
son continues to receive treatment for lung and brain can-
cer; however, his representative says he is expected to tour.

While some of us prefer our Chicago with a harder edge,
Pankow makes no apologies for playing the radio game by

by Melinda Newman

see it, he doesn’t rule out the possi-
bility. “I think his head is in such a
different place, and he never really
was a team player,” Pankow says.
“We've touched on collaborating together, and nothing has
come to pass, but never say never.”

NEW STUFF: Producer Russ Titelman has parted
ways with Warner/Reprise. Titelman, who produced Steve
Winwood’s “Back In The High Life” and Eric Clapton’s
“Journeyman” and “Unplugged,” among other projects,
had been with the company more than 25 years. Reprise
had no comment. Titelman did not return calls by press
time . .. With the recent departure of senior director of |
A&R Tom Vickers, Mercury Records has opted to deac-
tivate its triple-A leaning Parachute imprint. Parachute
acts Grey Lye Glances and Jane Kelly Williams will
remain with Mercury, but it remains to be seen if the Para-
chute logo will appear on their future releases . . .
Nashville-based Capricorn Records is relocating to
Atlanta in June, due to founder Phil Walden’s desire to
return to Georgia. The label was originally based in
Macon, Ga., but when Walden reactivated Capricorn in
1991, he based it in Nashville. Twelve of the label’s 14
Nashville staffers will be making the move to Atlanta. Pro-
motion and marketing staffers have been based in Atlanta
since 1991. Publicist Carol Burnham will remain based in
Los Angeles, while VP of A&R Harvey Schwartz will
continue to operate out of Mercury’s offices in New York.
Mercury distributes Capricorn.

OOPS: To clarify an item we ran a few weeks ago, Rob
Zombie is working with Charlie Clouser of Nine Inch
Nails fame on the score for the third installment of “The
Crow,” which Zombie is also writing and directing.

Assistance in preparing this column provided by Craiy
Rosen in Los Angeles.
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A&M Predicts ‘Sudden Fun’ At Radio With Slider’s Debut Album

l BY JIM BESSMAN

NEW YORK—Slider, whose May 20
debut album, “Sudden Fun,” has
A&M particularly pumped to break
the band nationwide, has a head
start on the West Coast.

As the label’s product development
director Scott Carter notes, “Every-
one just seems to know them. Talk to
any band in L.A. and Josh Freese
has probably drummed with them,
and [vocalist/guitarist] Matt Wine-
gar, who's from San Francisco, prob-
ably produced your friend’s demo.”

Indeed, Winegar, at age 16, pro-
duced the first Primus album, “Suck
On This” (he also produced the
band’s follow-up album, “Fizzle Fry,”
two years later), along with his
friends’ demos. He also played gui-
tar in Spent Poets, which recorded
for Gefien in 1991. Drummer Freese,
meanwhile, has played with the var-
ied likes of Paul Westerberg, the
Vandals, Julianna Hatfield, and
Devo, among others.

“Spent Poets broke up, basically
because I wanted to sing my own
songs,” says Winegar (who wasn’t
the former band’s songwriter). “So 1
came to L. A. completely broke, but [
had a publishing deal with peermu-
sic, and they had a recording studio
in L.A. that I locked myself into
every day ... [I] wrote and record-
ed 25 new songs in a six-month peri-
od.”

Winegar’s songs—as evidenced on
“Sudden Fun”—reflect his passion

for three-minute pop songs and '60s
bands like the Beatles, Kinks,
Rolling Stones, and Velvet Under-
ground. “I’'m into sangs, so I don’t
listen to any new music. So many
bands now have one good song and
the rest of the album is crap. But I
always wanted an
album that plays
like a greatest-
hits record. Al-
bums used to be
great: Listen to
‘Magical Mystery
Tour,” or the
Kinks’ (The Kinks
Are) The Village
Green Preser-
vation Society’
Wow! Every song
on the whole record could be a sin-
gle. I’'ve made a lot of records with
other bands, and this is one of the
first I like listening to.”

For Carter, “Sudden Fun” is “one
of the best ‘radio records’ we’ve ever
gotten. It’s not rooted in anything
[except] maybe older things like the
Pixies and Replacements, which
aren’t really tied to the '80s but
would still sound new today.”

Slider, whose name derives from T.
Rex’s 1972 album “The Slider”—
Winegar is a huge T. Rex fan—came
to A&M after Winegar hooked up
with old friend Matt Wallace, pro-
ducer for the Replacements and
Faith No More, who brought Wine-
gar’s demo to the label and also con-
nected him with Freese. Bassist

SLIDER

Zach Schaffer joined after much of

“Sudden Fun” was recorded (with

Winegar, who co-produced with
David Bianco, playing bass), and the
trio commenced playing all over Los
Angeles and San Francisco. They
have since spent a lot of time waiting
for its release.

“Parts of the record were done a
year ago, so it’s something that our
promotion people have been asking
to work for a while,” says Carter.
“Every month or so people will ask
when it’s coming out, because it’s
something we can get on-air.”

The delay, Winegar freely con-
cedes, has involved his lengthy treat-
ment to overcome a four-year heroin
addiction on his own. Winegar has
been living near his mother in Utah
the last seven months undergoing a
methadone program, which is near-
ing conclusion.

“I'm not at all preachy about it, I
just stopped so I could be a healthi-
er person and be more productive,”
says Winegar, who stresses that he’s
cleaning up for himself and by him-
self, rather than bowing to pressures
to enter a formal treatment pro-
gram. He now looks forward to
returning to Los Angeles in another
month and “diving into touring,”
which agrees with A&M.

“They’ll do some touring in mid-
June in airplay markets, because air-
play is our strongest suit,” says
Carter.

The first single, “I Wanna Go,”
goes to rock and alternative formats

HAGAR REVISITS THE SOLO ROAD

(Continued from preceding page)

some other labels, but there was
something about the structure of our
business that appealed to him.”

“Everyone assumed that I was on
Warner Bros., which I kind of was,
but it wasn’t that tight a deal,” says
Hagar, picking up the rest of the
story. “As soon as word got out that I
was free, every label came calling. I
didn’t want to sign a deal until the
record was done. I told labels,
‘You’re welcome to listen to the
album and to talk to my manager
[Gary Stamler], but T want you to
sign this record.” And that’s what 1
got from the Track Factory. There
were four labels that really got it, but
I ended up going with Tim because
he just became my friend. I thought,
‘I want to be in business with this
company.’”

Friendly faces were just what
Hagar needed following his depar-
ture from Van Halen last year, a split
he says he still doesn’t understand.
Hagar, who repeatedly stresses what
a wonderful time he had with the
band, says that when Van Halen
came off the road at the end of 1995,
he alerted the group that he planned
to take some time off because his
wife was expecting a child in the
spring.

“I wanted to be [with her in north-
ern Californiaj for a couple of
months, so I said, ‘Eddie [Van
Halen], you're supposed to have hip
surgery; Alex [Van Halen], you're
supposed to have neck surgery—
why don’t you all get that done, and
we’'ll get together in June and make
the next record.””

Much to his surprise, Hagar says

he then found out that the band
wanted to first release a greatest-
hits package, an idea to which he was
opposed. “I went down to [L.A.] and
tried to [work on new material for
the] greatest hits, but it was a very
obtuse kind of situation,” he says.
His frustration level with the band
increased, as he worried about his
wife, who had just had a Cesarean
section. “Finally, I just said, ‘Fuck
you guys, I'm leaving,” ” and flew
back home.

Still, Hagar says he didn’t feel that
any of those conflicts threatened the
life of the group. Next thing he knew;,
Roth was back in the studio with the
band, working on the greatest hits.

“The band went and got David Lee
Roth behind my back. He was their
enemy,” he says. “They were in there
with David Lee Roth, while I'm
changing my new baby’s diapers.”

Hagar claims that Eddie Van
Halen felt so guilty about recording
behind Hagar’s back with Roth, “he
called me on June 16, Father’s Day,
and told me. I flipped out, rightly so.
Eddie said, ‘You've always wanted to
be a solo artist, why don’t you go
back to being one.” My jaw dropped;
my chin hit the floor. I never would
have suspected.”

However, Hagar says, as stunned
as he was by the turn of events, he
felt like the band dynamies had been
changing ever since Ray Danniels
became Van Halen’s manager. “To be
honest with you, when [longtime Van
Halen manager] Ed Leffler died in
1993, honest to God, that was the end
of Van Halen,” he says. “Ed Leffler
was really the glue that kept it all

together. We had one more record
and one tour after his death, but it
wasn’t the same,” he says. “I still
don’t get the breakup. I'm blaming
[Ray] for everything, because Ed
Leffler would have smoothed it all
out.”

Danniels responds, “I feel [the
split] is old news. | don’t want to get
drawn back into anything derogato-
ry. I wish [Hagar] nothing but good
luck with his new record.”

With the benefit of time, Hagar
says he knows his departure was for
the best. “ ‘Marching To Mars’ is the
outcome of it, and now in my heart
and in my head, I’'m thanking God
that it happened.”

Hagar says he can’t wait to get out
on the road. First up are a number
of free radio-sponsored concerts in
late May (after “Little White Lies”
has had time to make an impact at
active rock and mainstream rock), as
well as appearances on.Howard
Stern May 21 and “Late Show With
David Letterman” May 23. Hagar
will then kick off a theater (3,000- to
5,000-seat) tour June 18.

“I want it to be a festive kind of
thing, with a mariachi band playing
in the lobby with stuffed jalapefios
and margaritas. I'll come onstage
and start playing. I’'m really execit-
ed,” says Hagar, who plans to pat-
tern the shows after his annual con-
certs at his Mexican club Cabo
Wabo Cantina. In addition to selec-
tions from the album, Hagar says,
he’ll do a sampling of tunes from his
earlier solo days, as well as his
stints with Van Halen and Mon-
trose.

Wednesday (23). But Carter says
that the label is already a few weeks
into extensive cassette-single give-
aways “to help seed radio markets.”
The tapes are being supplied via
PGD’s artist develepment reps and
include snippets of other album
tracks “because the songs are so
catchy and Slider is one of the hook-
iest bands.”

A&M is also polybagging other
samplers with Alternative Press
magazine and is getting Slider rep-
resentation on other magazine sam-

plers.

“We're getting as much music out
to people in advance as possible, and
then when we go to radio we’re doing
local marketing and advertising and
time- buys and whatever it takes to
get people more familiar,” says
Carter, who adds that tons of stick-
ers will also be made available and
that World Wide Web sites are also
being targeted. “But the name of the
game is getting the music in the
hands of the kids and micromarket-
ing at airplay markets.”

(BT e, RN EROGTA TN,
e R R N AT ELSLAE T P BT
s SETEATRMNTA) TR c TR
o0 DI BRTHER

WIREWAT hoes Cowtsy O COLLBIARECCRDS

In Stores April 15

Marow of RD

480 LS (8

For mo e info: 23852 Pacific Coast Hwy. Suite 2C, Malibu, CA 90265
31)/589-1515 Fax 310°589-1525 www.cyberoctave.com

I

BILLBOARD APRIL 26, 1997

WwWWW. americanradiohistorv.com

15


www.americanradiohistory.com

Artists & Music

HIGHTONE’S RUSSELL TAKES A LOOK BACK ‘AROUND’

(Continued from page 14)

tribute.

Frequent collaborator Moffatt
appears on a number of the album’s
tracks, including a duet on their tune
“Walkin’ On The Moon” and “Miner-
al Wells,” which Russell has record-
ed for the first time here.

“I think using the female vocalists
adds more depth to the melodies;
they bring a new life to the songs,”
Russell says.

HighTone will promote the album
to triple-A and Americana stations.
“We will work the duet tracks the
hardest,” says Darrell Anderson,
national director of marketing and
promotion at HighTone. “Tom’s
known in the performing community
as a songwriter, and the appearance
of these guests lets radio know who he
is and that these guys are big fans.”

Anderson thinks that program-
mers are also likely to be receptive
to the album because “Tulare Dust”
was so well received.

At retail, Anderson says, High-
Tone is “focusing on those places

where we feel we can get the records
sold if we get them in the door.” This
includes “mid- to upper-demo” out-
lets such as Borders and Tower
Records, as well as mail-order cata-
logs. . -

HighTone will place the record on
listening posts and offer co-op and
tour-support advertising. The label
will also run ads in regional and
national folk magazines in an effort
to capitalize on Russell’s following
among “old-school” folk fans, Ander-
son says.

“The Long Way Around” creates
an interesting bridge that connects
the subtle gap between the softer
image of contemporary folk on such
labels as Philo, for example, and the
edgier rock and country-influenced
sound of HighTone’s roster.

Russell, who chose his most
requested songs for the album, says,
“Over the years, this old croaky voice
has gotten better, and I think I've
taken the songs more to heart after
performing them for so many years.”

b u s i N e s S BOXSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
HEBA MCENTIRE/ Baltimore Arena April 10 : $1,012,044 24,684 Starstruck
BROOKS & DUNN Baltimore 12 Gross Record 25,062, Promotions
Two shows Titley/Spalding
BROOKS & DUNN/ Ervin J. Nutter April 3-4 $889,422 2517 Starstruck
REBA MCENTIRE | Center, Gross Record Two Promotions
Wright State $39.50 sellouts Titley/Spatding
University
Dayton, Ohio
GARTH BROOKS Pepsi Arena April 10-12 $799.017 41,356 Varneli Enterprises
Albany, N.Y $17 Three sell-
outs
PHIL COLLINS CoreStates Center March 29 $763,663 18,754 Efectric Factory
Philadeiphia $50 Sellout Concerts
JOHN MELLENCAMP Northrop Memorial  April 6-8 $659,746 13,306 Jam Prods.
AMANDA MARSHALL Auditorium, $100/$50/$38 Three
THE WHY STORE University of seliuts
Minnesota,
Minneapotis
CELINE DION Madison Square April 12 $624,260 13,524 Metropoiitan
KEB' MO" Garden $51/$36 Sellout Entertainment Group
New York
PHIL COLLINS Bradley Center April 10 $556,479 13,984 Celtar Door
Milwaukee $48.50/$28.50 17,330
PHIL COLLINS Gund Arena April 4 $500.520 14,317 Belkin Prods.
Cleveland $45/$27.50 Ssilout
KISS Nashville Arena April 6 $487,008 15,267 PACE Concerts
Nashville $39/828 Sellout
PHIL COLLINS Van Andel Arena April 3 $474.898 12.335 Belkin Prods.
Grand Rapids, Mich. $38.50 Sellout Cellar Doos
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.

Re-recording many of his older
songs has given Russell the chance
to capture the essence of the mater-
ial in a way that he hasn’t before.

“Sometimes you write a song and
hear it in your head from the melody
all the way through to the produc-
tion, and there’s a certain core feel-
ing and meaning and sound, but then
it gets away from you in the record-
ing process.” N

“You sing it live for years on end,
always trying to get back to the feel-
ing you have when you wrote it,”
Russell continues, “and I think final-
ly with this set I've done that: I've
gotten back to the initial rush you
feel when you finish a song and think
that it may be good, but now you
have to interpret it.”

The album’s release coincides
with the California native’s move
from Brooklyn, N.Y., to western
Texas. “I was in New York for 15
years, working out of a small
bunker/abandoned store front, and I
just needed a change,” he says. “I
wanted to see how it would affect my
writing.”

In addition to his career as song-
writer and performer, Russell has
written several books, including a
crime novel that was published in
Norway, which is a strong territory
for him.

Russell also compiled, with singer/
songwriter Sylvia Tyson, “And Then
I Wrote—The Songwriter Speaks,”
a collection of insights about song-
writing from a wide range of writers
(Billboard, Sept. 14, 1996). He says
that a follow-up is in the works.

Russell is also keeping busy on a
number of other new projects as
well, including a book called “Skull
Orchards,” a series of vignettes
about his early days performing in
rough Vancouver dives.

One of the album’s most poignant
tracks, “Blue Wing,” harks back to
that time in its depiction of life’s raw
underside. The song has been cov-
ered by Alvin, and on “The Long
Way Around” the two perform a
duet of the tune that is stirring in its
quiet intensity.

“A lot of these songs are pieces
seen through the eyes of a certain
character,” Russell says, “and if it’s
not rendered in a certain way, it
doesn’t rise up and speak to the lis-
tener.”

Famous Amos. Glen Ballard, right,
head of Capitol-based Java
Records, has hired Amos Newman
as an A&R exec. Newman, the son
of Randy Newman, was most
recently at MCA’s Blue Thumb
imprint. Java's first signing is Ter-
ence Trent D'Arby.
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SOUNDTRACK & FILM SCORE NEWS

BY CATHERINE APPLEFELD OLSON

QWEST RECORDS’ “Sprung” is the latest R&B/rap soundtrack to hit the cir-
cuit. The set, due April 29, is awash in a more lighthearted street attitude than
many of its predecessors, befitting the ebb and flow of Trimark Pictures’ roman-
tic comedy. Sound effects are provided courtesy of a diverse stable of acts, includ-
ing Jay-Z, Monifah, E-10, Jodeci’s Mr. Dalvin, the Lost Boyz, new Qwest act
Keystone, and the Fugees’ Praswell. Tisha Campbell, who stars in the story
of yo-yo-ing relationships, provides a track with
“Martin” co-star Tichina Arnold.

Jay-Z’s raw, undulating “Who You Wit?” sets
the pace for one of the film’s pivotal club scenes
and is an extension of his now-familiar rap rever-
berations. “It’s basically a little different varia-
tion of the same thing I do,” says the Roc-A-
Fella Records artist. “I tend not to stray too far
from my own style.”

“Sprung” represents the third soundtrack
credit for Jay-Z, who also made a vocal appear-
ance on “The Nutty Professor” and “Dangerous
Minds.” With a trio of successes under his belt,
he says it might be time to take a break from the
soundtrack circuit for a while. “There are more
black films now and more opportunities, but you
can only be on so many soundtracks,” he says. “I have a new album coming
out, and I have other projects I'm working on.”

But that doesn’t mean Jay-Z is turning his back on Hollywood. He and two
partners are in the process of putting together an as-yet-unnamed production
company that will develop films and videos under the Roc-A-Fella umbrella.
The genre of choice? Street life, of course. “We've got to start with what we
know,” says Jay-Z. “Then we’ll broaden our horizons like we always do.”

Qwest, which went through a significant reorganization in the fall, is pin-
ning more than a fleeting summer flirtation on “Sprung,” with hopes that the
soundtrack will give it pole positioning among labels working in the R&B/rap
soundtrack genre. “We hope this record sets Qwest up as one of the premier
labels to go for saundtracks,” says new president Mark Persaud.

The cast of “Sprung”

COLLECTOR’S CORNER: Spring’s here, and soundtrack compilations are
sprouting up all over the place. Out May 20 from Rhino Movie Music in con-
Jjunction with Turner Classic Movies Music is “You Are My Lucky Star:
Romantic Duets From MGM Classics,” while “Murder Is My Beat: Classic
Film Noir Themes And Scenes” debuts June 24. “Romantic” flirts its way
through 21 songs and 30 years of MGM musicals via such time-honored team-
ings as Lucille Ball and Desi Arnaz, Gene Kelly and Judy Garland, and
Bing Crosby and Grace Kelly. Another dynamic duo, George Feltenstein
and Bradley Flanagan, co-produced the set.

“Murder” coils 17 of Hollywood’s creepiest themes and interstitial music cues
from such classics as “The Postman Always Rings Twice,” “The Maltese Fal-
con,” and “The Asphalt Jungle” around timeless dialogue nuggets. Musicologist
Ian Whitcomb produced the album and wrote the accompanying booklet.

Also brand-new from Rhino/Turner in the compilation department is the
24-track “Where The Boys Are: Connie Francis In Hollywood,” which com-
prises all of Francis’ screen performances for MGM and 11 previously unis-
sued tracks, including demos she recorded during the production of “Looking
For Love.” The labels also are touting “Maracas, Marimbas & Mambos: Latin
Classics At MGM,” a tribute to the studio’s stint of Latin-flavored musicals
that date from 1944 to 1959. All but two of the album’s 18 tracks are previ-
ously unissued, and liner notes are courtesy of Will Friedwald.

Not quite as classic but equally entertaining is Hollywood Records’ new
“Miramax’s Greatest Hits,” which pays homage to the ultra-hip studio’s recent-
<day collaborations with composers ranging from Elmer Bernstein to Ennio
Morricone to Philip Glass to Hans Zimmer. Among the 15 films whose
themes are showcased here are “The Piano,” “My Left Foot,” “Smoke,” and
“Pulp Fiction” . . . RCA Victor’s new “Legends” Celtic music compilation also
contains its share of film and TV themes. The album, the brainchild of flute vir-
tuoso James Galway and composer/performer Phil Coulter, includes music
from “Patriot Games” and “Excalibur” as well as the TV miniseries “The
Thornbirds” and “The Civil War.” Finally, for the couch potato in all of Us, indie
GNP/Crescendo Records offers “Fantastic Television,” a collage of licensed
material and re-recordings of themes ranging from the classie (“The Green
Hornet”) to the current (“The X-Files,” “Sea Quest”).

PRODUCTION NOTES: Recently independent-again Mammoth Records has
scored the soundtrack to Sundance Film Festival darling “Hurricane,” and
the album includes several label staples. Among the acts that recorded for the
project are Seven Mary Three, Squirrel Nut Zippers, the Backsliders, Joe
Henry, and Juliana Hatfield . . . Fresh from a hit on “Lost Highway,” the
Smashing Pumpkins will contribute two original songs to the “Batman And
Robin” soundtrack, due in June from Warner Sunset. Warner Sunset presi-
dent Gary LeMel promises several other big-name contributors on the project.

Walt Disney Records has tapped the Presidents Of The United States Of
America to yodel the theme song to July’s live-action “George Of The Jungle.”

FOR THE RECORD: George Armitage is the director of “Grosse Pointe
Blank” (The Reel Thing, Billboard, April 12). John Cusack co-wrote, pro-
duced, and stars in the film.
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SNUNDTRAGKS

oundtrack Sales Stronger Than Ever,
S Film And Music Learn To Get Along

Film-Based Compilations And Superstar Artists Chart High
BY CATHERINE APPLEFELD OLSON

Ithough retailers continue to lament slow sales

on most genres of prerecorded music, just the

opposite has been the case for albums that

come equipped with,

shall we say, visual aids.

Film soundtracks have
been building in popularity for
several years, but have truly
come into their own during the
past year. A glance at The
Billboard 200 during almost any
week in recent months reveals at
least six soundtracks in the top
20, with more big-name titles set
to hit during the summer.

Most executives working in the
soundtracks industry agree their
escalating prominence is a sign
that the film and music commu-
nities may finally have figured
out how to make the most of each
other’s strengths. With sound-
tracks divisions firtnly ensconced
al most major labels, the result
has been more films with more
music cues, more “hit” sound-
track singles and, perhaps most
importantly, more cooperation in
the marketng arena.

>

L

MUSIC IN A STARRING ROLE

Although most hit soundtracks
rely on a single or string of singles to keep sales strong,
there are those that rise above the crowd as a unified
sum of their parts. This year's such selecti is
PolyGram Classics & Jazz's “Shine,” which is
approaching 700,000 in worldwide sales. The album is

'llh-! SEANESVEARE'S

ROMEO - JULIET

MUSIC FROK THE MOTION PLLTURE

ATV

Shine

a magnificent classical collage from a movie in which
music is “almost like another character,” says Nancy
Zannini, senior VP of soundtracks at PolyGram
Classics and Jazz. “Every film
needs music, but not every film
needs a soundtrack. We want to
make records where the music is
important to a film.”

Kathy Nelson, director of
music at Walt Disney’s motion
picture group, says the winds
have definitely shifted from the
fickle days when labels would get
in and out of the soundtracks
business depending on the pro-
ject du jour. “What pushed the
soundtracks business over the top
has been the acceptance, finally,
of the film companies in really
appreciating and understanding
and using the music as a real
marketing tool for a movie,” she
says. “Up until recent vyears,
soundtracks were always viewed
by the film company as a step-
child.”

Likewise, Nelson says record
labels have figured out how to
better run with the ball once a
film company has done its part to
promote a film and 1ts music
before release date. “They are
realizing the importance of being partnered with a
film company that can spend far more money launch-
ing a film than they would ever be able to spend
launching a record,” she says.

Continued on page 19
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——aa A Musical Experience
as Powerful as
Hercules Himself.

a Grammy* and Acedemy Award*-winning
\ composer Alan Menken and “ony” award-
L winning lyricist David Z ppel combine their

| superhuman talents to create lively songs and

8 alegendary scove that captares &ll the exciting

drama and hilarious aumcr of tae film.

Features the single
‘Go the Distance’
performed by

Michael Bolton.
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SOUNDTRACK SALES
Continvied from page 17

Karyn Rachtman, VP of sound-
tracks at Capitol Records, says the
fear ol music experimentation
appears to be waning at film stu-
dios. “When they nake movies,
instead of being scared of putting
too much music in, people are look-
INg at music as an opportunity,” she
says. “And record companies are
willing to give enough money (o0
help pay for the music in the film.

Capitol has enjoyed such success
with the alternative-rock sound-
track to “Romeo + Juliet” that it is
releasing a second album that con
tains additional material from the

Most executives working
in the soundtracks
industry agree their
escalating prominence

is a sign that the film
and music communities
may finally have figured
out how to make the
most of each other’s

strengths.

movie. Upcoming from the label
this summer is the soundtrack to
porn-industry  drama “Boogie
Nights,” which is infused with
period tracks from KC & The
Sunshine Band, Rick Springfield
and Night Ranger.

“The (ilm studios have become
much more sophisticated, in terms
of what type of music they want
for a film, and they are working
hand in hand with the music labels
in their marketing,” says Maureen
Crowe, VP of A&R, soundtracks,
at Arista Records. Crowe notes
that one positive outcome has
been the creation of different ad
campaigns geared (o dillerent
audiences. “They understand now
that if they do an ad tor MTYV, they
will want to do a different one 1o

run on the ABC news,” she says.

ENDLESS PROMOTION
“Producers and directors are
paying more attention to music
cues,” says Gary LeMel, president
of Warner Bros. Music and the
Warner Sunset label. “And record
companies are realizing that they

Gary LeMel, Warner Bros. Music

Nancy Berry, Virgin Music Group

have a potentially big upside. The

film company is spending a lot of

money on promoting the film, and
the music has the potential 1o get a
nice ride.” Warner Sunset’s “Space

Jam” has spent mare than four
months in the upper echelon of

the chart on the coattails of six sin-
gles and the extensive use of music

®
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in the film’s promotonal material.

“The beauty of music that’s real-
ly associated with the film is you
get that big hit of audience mem-
bers who walk out of the movie
and say, ‘1 want to buy the music.’
Then, when the video hits, you get
some reaction, then cable televi-
sion, then free television,” LeMel

Neil Norman, GNP/Crescendo Records

Nancy Zannini, PolyGram Classics & Jazz

adds. The March release of “Space
Jam” on video, for example, saw
stores such as Toys “R” Us, Target
and Wal Mart, which didn’t stock
the album the first time around,
placing the CD alongside the
video. LeMel says Warner Bros.
expects to sell about 4 mullion

Continued on page 24
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PROVEN SERIES INSPIRE ECLECTIC COLLECTIONS
0OF TUNES FROM THE TUBE

BY CRTHERINE APPLEFELD OLSON

Ithough most commercial soundtracks are tied to

feature films, the small screen is making some noise

of its own in this ancillary market. Several television

series—the majority of which have devoted baby-

boomer or Gen-X viewers—have spawned soundtracks

filled with muslc that either has appeared in the show
or is believed to appeal to its
core audience.

The most recent addition
to the tube-track pack is this
month’s “Mad About You—
The Final Frontier” on
Atlantic Records, but the list
also includes recent additions
“Friends,” “Party Of Five”
and “E.R.,” as well as earlier
projects “Northern
Exposure,” “Moonlighting”
and “Miami Vice.”

The television-soundtracks
relationship is blossoming
into a real two-way street. On one hand, albums filled with hit
music are drawing greater attention to a TV show and its
ancillary produc=s, such as Hootie & The Blowfish’'s “l Go
Blind” did for “Friends.” On the other, some programs, such
as “Melrose Place,” are providing a platform to showcase
new music videaclips during the opening credits.

“The baby boomers grew up with television and love the
music from it, and they are preconditioned to entertainment,”
says Neil Norman, VP of production at independent label

GNP/Crescendo Records,

Mad Aboz;tY':)u

T Fisnel Frontfer

P By s 1 as s which has released
= A
JJ’”J,/‘/;'-,JIJS ,f:/,.llj-/ ~j-}.lj£/ numerous albums of music
e tnonchaties » e siwsten_IMSPIred by the “Star Trek”
o8 ,,,,:“DF,';P;“":ZE series, as waell as other

television staples. This
spring, the label is releasing
“Fantastic Television,” a
potpourri of re-records and

(] The incredible Hutk « The Green Hamer
and many more!
SPECIAL UALUE -
ﬁix} 7 2 28 TRACKS!
| . licensed material from such
st - programs as “The X Files,”
. “The Green Hornet,”
3 “Seaquest” and “The
e A Untouchables.”

Although more television
soundtracks are angling for top billing these days, those with
some historical perspective on the industry warn that not any
old TV program is worthy of a soundtrack release. "A sound-
track album to a TV show only makes sense after the show is
proven, and when music is one of the reasons people watch
the show,” says Kathy Nelson, director of music at Wait
Disney’s motion picture group, who worked on the
“Moonlighting.” “Northern Exposure” and all three “Miami
Vice” soundtracks while at MCA Records. [l
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Italy Calls A Truce, Australia Shines, And Ireland Encourages Homegrown Talent
ITALY

MILAN—Argentine composer Luis Bacalov
has scored the soundtrack for another Italian-
based film production set to garner
international critical and commercial success.
Bacalov, who won the 1996 soundtrack Oscar
for "Il Postino,” has composed the CAM-
released score for “La Tregua (The Truce),”
based on the autobiographical novel by the
late Judo-Italian author Primo Levi. "La
Tregua” traces the liberation by Russian
troops of inmates from a Nazi concentration
camp toward the end of World War Il and
their migration on foot across a devastated
Europe to discover if their homes and families were still intact. Directed by
Francesco Rosi, “La Tregua” is the first Levi book to be translated to film. Bacalov's
compositions for “La Tregua” were influenced by the folk tunes of East Europe, and
he has included many of the ethnic musical elements and instruments from that
region, says Alessandra Balzone, head of promotion at CAM.

The Rome-based soundtrack label, publisher and distributor also has expanded
its special-projects line with such compilation albums as “CAM’s Movie
Soundtracks Caribbean Style” joining earlier releases like “From CAM With Love”
and "Soundtracks Made In France.” Last December, CAM organized its second
annual Premio Rota awards in Rome. The honor, named for Italian soundtrack
composer Nino Rota, was bestowed on Luis Bacalov. —MARK DEZZANI

AUSTRALIA

MELBOURNE—"Definitely the most exhausting project I've worked on” is
how music director and producer David Hirschfelder describes the Oscar-
nominated “Shine” soundtrack. For Melbourne-born Hirschfelder, who says he
was classically trained in piano and “didn’t even hear pop until | was 15,”
assembling the works of Rachmaninoff, Chopin, Liszt and Vivaldi “was going
back to my own childhood.” A fellow child prodigy, Hirschfelder could relate
to the trauma experienced by “Shine” protagonist David Helfgott in classical
competitions. “They were blood sports,” he recalls. It was Hirschfelder who
decided Helfgott’s own performances best told the tale. “He is a player with
moments of genius,” says Hirschfelder. “Purists might disagree, but his
interpretation of ‘Hungarian Rhapsody No. 2’ is the most listenable of all.”
Strong media and retail cross-promotion with Ronin Films for the Australian
release of “Shine” in August 1996 spurred gold sales (30,000 units) in
Helfgott’s homeland, according to PolyGram Classics. In the U. S., the “Shine”
soundtrack reached No. 1 on Billboard’s Top Classical Crossover chart and
reignited the career of Helfgott, who staged a near-sellout tour of the U.S. in
March. Hirschfelder’s upcoming projects include a collaboration with opera
singer Dave Hobson, a movie called “The Interview” and “The Boy From Oz,”
a musical based on the songs of the late Peter Allen. —CHRISTIE ELIEZER

IRELAND

DUBLIN—Shaun Davey, one of Ireland’s busiest and most
distinguished composers, has gained a higher profile of late with
his soundtracks for the film “Twelfth Night” (Silva Screen
Records) and the hit TV series
“Ballykissangel” (Virgin Records). But for
Davey, recognition has been building
steadily over the past decade. In 1985, he
received a Person Of The Year Award on
Irish television for his contributions to Irish
culture. In 1995, he won an Ivor Novello
Award in the U.K. for “"The Hanging Gale”
(BBC Television). His music has been
performed in Australia, Canada, France, the
U.S., Germany, Spain and the U.K., where
he has worked frequently with the Royal
Shakespeare Company.

Davey says that, although there are
“only a handful” of Irish film and television composers, they have
a good understanding of international music. He offers colleagues
three points of advice. First, be technically equipped to an
international standard, with a computerized home studio, compos-
ing with your computer synchronized to the picture at all times.
”Your success is measured [in terms of] speed, accuracy and the

Continued on page 22

Shaun Davey
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ou don’t have to be a

chart historian to recog-

nize the impact that sin-

gles from soundtracks

have had on The Hot

- 100. One glimpse at
Billboard’s pop singles chart is all
it takes to see the prevalence of

titles from films like “The
Preacher’s Wife,” “Space Jam,”
“Set It Off” and “Evita.” One

advantage songs from sound-
tracks have is the multi-million-
dollar advertising campaigns for
their films that often include the
music from the movie.

“If you have to go through the
normal process of getting radio
to play your song, you have to
count on people listening to the
radio station that’s playing the
record,” says Kathy Nelson, pres-
ident of music for the Walt Disney
motion picture group. “If you
have a song in a movie and mil-
lions of people see the film,
you've got immediate exposure.
And then if you happen to have
the title song to the movie, it’s
used in advertising on TV and
radio and in the trailer, and you
have even more exposure. That’s
what happened with ‘Gangsta’s
Paradise.” I'm not so sure that
song would have been as big of a
hit had it not been for the expo-
sure it got in the movie and, more
importantly, the campaign lead-
ing up to the release of the
movie.”

Nelson’s work on the “Dan-
gerous Minds” soundtrack at
MCA led to her current position
at Disney, where her search for a
song for “Up Close And Per-
sonal” resulted in Diane Warren
writing “Because You Loved Me.”

Warren credits the film’s pro-
motional campaign with helping
make the song No. 1. “It was like
Celine Dion had a video in heavy
rotation on every network for two
months,” says Warren. “That’s a
once-in-a-lifetime exposure for
an artist. 1 think that put her over
the top. The combination of the
song and the exposure took her
to superstdar status.”

GLOBAL REACH
The benefits of a hit soundtrack

IN A TREASURE TROVE OF COMPILATIONS,
JEWEL-LIKE SONGS SHINE MOST BRIGHTLY

A FEH

BRONSON

Kathy Nelson, Walt Disney

single aren’t confined to domestic
sales. “[A hit song] helps open a
movie overseas, because by the
time a song becomes a big hit in
the U.S., the film may already be
over there,” says Chris Montan,
executive music producer for
Walt Disney feature animation,
who has supervised music for
films such as “The Three
Musketeers” and “Aladdin.”
“When ‘Cocktail’ opened interna-
tionally, we had the No. 1 and
No. 2 records in Australia with
‘Don’t Worry, Be Happy and
‘Kokomo.” So I think people
underestimate the power of songs
beyond America.”

A film’s international release
date can affect the timing of when
a single is issued in different ter-
ritories. The U.S. and U.K. had
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Arista released two different lead singles in
the U.S. and the U.K. from “The Preacher’s
Wife” soundtrack.

different first singles by Whitney
Houston from “The Preacher’s
Wife.” Maureen Crowe, VP of
A&R/soundtracks at Arista, ex-
plains, “Because the film was
coming out in March in Europe,
‘Step By Step’ was just being mar-
keted [in the U.K.] as a record.
We probably would have gone
with ‘Step By Step’ here except ‘1
Believe In You And Me’ was so
strongly featured in the film.”
The third single from the sound-
track, written and produced by
Babyface, will be issued to coin-
cide with the release of the home
video.

“Record companies see that
these albums can have a long life
after the movies,” says Crowe. “If
they can release a third or fourth
single, they can have a record out
there while it’s going to home
video and not only get a bump
from the video but from [having
it played on the] radio.”

Timing is important, and mis-
timing can be fatal. “I did a
soundtrack earlier this year for a
movie called ‘High School
High,”” says music supervisor
Tim Sexton. “It was not success-
ful at the box office. We had six
singles and six videos released in
advance of the movie. And we
should have had several of those
records hit the top 20. None of
them did. The label couldn’t
coordinate retail, video and radio
all at the same time, because they
were paying attention to their
next big record, ‘Space Jam,’
which they did a great job on.
Having said that, the album is
still at 600,000 units because it
was a great hip-hop compilation
soundtrack, which helped the
first weekend at the box office.”

HIGH-FLYING “SPACE JAM”
“High School High” might
have missed, but the “Space Jam”
soundtrack has yielded a bonanza
of hit singles. The most successful
was the inspira<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>