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Murfreeshoro: An Emerging Music Mecca
College Program, Local Scene Put Tenn. Town On Map
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B BY CHET FLIPPO

MURFREESBORO, Tenn.—On the
bucolie, turn-of-the-century court-
house square of this middle Tennessee
town of some 45,000, on a pleasantly
warm July day, some folks are headed
for a leisurely lunch at the City Cafe.
Others are ambling down to the beau-
ty shop or the Pas-
time Barber Shop
and Billiards Par-
lor, where a hand-
written sign inside
warns that “No
Cussin’ i

)

sp0ngebgm
is allowed.

Parking places are filling up—on-
street parking is free for one hour, but
violators who overstay their one hour
are fined $1. Up at the corner of Main
Street and North Maple, the young
folks are streaming in and out of the
record company.

The record company? Yes. “Some

Euro Rights Groups
Strike Happy Chord

B BY JEFF CLARK-MEADS

LONDON—An unprecedented spirit
of cooperation is growing in Europe.
A unique cross-border link between
the authors’ bodies in the U.K. and the
Netherlands is providing a platform for
other royalty-collection groups to con-
sider whether they, too, want to be part

puma
[stemra\

of an alliance aimed at helping all par-
ties do business in the new millennium
and the new digital era.

The backbone of the potentially
potent new grouping is the growing
link between the British and Dutch
bodies, the London-based Performing
Right Society/Mechanical Copyright

(Continued on puge 67)

days I look out the windows and think
I'm in Mayberry,” says Richard
Williams, the 34-year-old founder of
Murfreesboro’s Spongebath Records,
laughing. “And you know what? It
makes me very happy.”

Across the 'Boro, as the town is
called, in the ultramodern John Bragg
Mass Communications Building on
the campus of Middle Tennessee
State University -~
(MTSU), music
students are set-
tling in behind con- | o |
trol boards in
state-of-the-art recording studios or
putting music to videos or working in
the surround-sound lab or the MIDI
lab.

At MTSU, the Department of
Recording Industry’s Recording
Industry Management Program is now
the largest such academic offering in
the world. This fall, there will be more
than 1,200 students majoring in the
program, coming from every state but
Alaska and Rhode Island and from

many other countries. Department
chair Dr. Richard Barnet says he’s
planning field trips to Alaska and
Rhode Island to spread the word there.
The department’s World Wide Web
page (http://www.spongebath.net), he
notes, is an active recruiting tool.

In a fortuitous convergence of
events, Murfreeshoro is now a buzzing
center of music.

Despite its proxim- E_ <l
ity to Nashville, the n“gﬂm ]S'
musie is not coun- | ]

try, as might be -
expected, but pop.

At least three dozen young pop bands
are now actively producing a 'Boro
Beat, and the sound is beginning to res-
onate, quietly, in the ears of A&R exec-
utives, who have recently been spotted
in some of the city’s wide-ranging clubs.

Area bands have also quickly
become staples on the annual “Extrav-
aganza” show staged in nearby
Nashville by the Nashville kn-
tertainment Assn. (NEA), which

(Continued on page 66)

BY BRETT ATWOOD

LOS ANGELES—The nonprofit
organization
Phoenix House is
getting an early
holiday season
gift from the mu-
sic industry. An .
all-star Christmas
compilation,
Babyface’s “MTV
Unplugged” spe-
cial and album, and a gala event hon-
oring MTV president Judy McGrath
are in the works to benefit the orga-
nization, which has provided sub-
stance-abuse treatment, prevention,

Music Industry Rallies
Behind Phoenix House

GOOD WORKS

and education services for 30 years.
Boyz 11 Men, Joan Osborne, Bon
Jovi, Aaron Neville, Gloria Estefan
and the Mighty
Mighty Bosstones
are among the
acts contributing
tracks to “A
Home For The
Holidays,” due
Oct. 14 on Mer-
cury. The project
contains 17 holi-
day-themed tracks, including 10 pre-
viously unreleased tracks.
Approximately 90% of the net pro-
ceeds from the sale of the release will
(Continued on page 76)
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Marley Interpreted
‘In Dub’ On Island

H BY LARRY FLICK

NEW YORK—As the Sept. 23
release of the Bob Marley remix

ISLAND

MARLEY

album “Dreams Of Freedom: Ambi-
ent Translations Of Bob Marley In
Dub” approaches, Island Records is
preparing to bring the music of the
late reggae legend to a whole new
audience at the club and college
level.

(Continued on page 77) ‘

Valley Label To Focus
On Boomers’ Tastes

W BY EILEEN FITZPATRICK

LOS ANGELES—Buaby-boomer con-
sumers still want to buy -

music, and newly formed b
Valley Entertainment X ’\
intends on tinding niche '\:
product to satisfy their q

maturing tastes, says the d
label’'s founder/CEOQ,
Barney Cohen.
A wholly owned sub- I
sidiary of leading one-
stop Valley Record Distributors, the
music and video label will specialize in
(Continued on page 77)
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311 follow up ‘:their multi-platinum self-titled album with TRANSISTOR - The new album featuring 21 songs

8/5/97 San Diegd, CA 8/22/97 Camden, NJ 9/9/97 Jackson, MS
8/6/97 Las Vegas, NV 8/23/97 Hartford, CT 9/10/97 Huntsville, AL
8/7/97 Salt Lake City, UT 8/24/97 Asbury Park, NJ 9/11/97 Nashville, TN
8/9/97 Morrison, CO 8/26/97 Wantagh, NY 9/12/97 HKnoxville, TN
8/12/97 Cleveland, OH 8/27/97 Burgettstown, PA 9/13/97 Atlanta, GA
8/13/97 Clarkston, Ml 8/28/97 Virginia Beach, VA 9/16/97 Birmingham, AL
8/14/97 Milwaukee, WI 8/29/97 Bristow, VA 9/17/97 New Orleans, LA
8/15/97 Kalamazoo, Ml 8/30/97 Raleigh, NC 9/18/97 Memphis, TN
8/16/97 Chicago, IL 8/31/97 Charlotte, NC 9/19/97 St. Louis, MO
8/17/97 Cincinnati, OH 9/4/97 West Palm Beach, FL 9/20/97 Bonner Springs, KS
8/19/97 Darlen Center, NY 9/5/97 Orlando, FL 9/24/97 Phoenix, AZ
8/20/97 Mansfield, MA 9/6/97 Jacksonville, FL 9/25/97 Los Angeles, CA
8/21/97 Albany, NY 9/7/97 Pensacola, FL

L t ﬁwm © 1997 Capricorn Records

e Manufactured And Marketed By Mercury Records, A PolyGram Company
"o web sites: http://www.capri.corn.com
http://www.311music.com
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McLachian Surfaces As Multi-Format Star
Arista Singer/Songwriter Benefits From Slow Build
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CLASSICAL 37| MBY CHUCK TAYLOR
% PLAYS RACHMANINOV * DAVID HELFGOTT * RCAVICTOR
1 NEW YORK—For Arista artist Sarah
CLASSICAL CROSSOVER 31 McLachlan, the No. 2 debut of her “Surfac-
% SHINE + SOUNDTRACK * FHILIPS ‘ ing” album on last issue’s Billboard 200
“ hardly appears to have been a subtle, inter-
* EVERYWHg??-u rll\:n.rnr:cycmw « curs 25| nalized experience.
“Man,” she says, “it was like a smack in
Il 3 I3 K, 7 -
HEATSEEKERS 7 the factf’,, l,zke, ‘What? Really? How did that
% ROBYN IS HERE * ROBYN = RCA ‘ happen? )
In reality, to anyone who has watched the
JAZZ singer/songwriter’s career take careful,
% SWING * THE MANHATTAN TRANSFER * ATLANTIC 130 ever-forward strides over the past decade,
- the answer is apparent.
JAZZ | CONTEMPORARY ‘30 With first-week U.S. sales of 161,000
* THE MOMENT * KENNY G * ARISTA | units and a No. 1 debut in her native Cana-
- da, the tender-hearted songstress has at
NEW AGE 29| last harvested the rewards of showcasing
# INTHE MIRROR * YANNI * PRIVATE MUSIC ‘ her lusciously crafted tunes on tour, along
i with four previous acclaimed albums and a
5 GRE/\'S’EO";OCUII\};TARIA-COG' 48| swelling core following.
K * POLDOR | Indeed, while the Pierre Marchand-pro-
R&B ‘ duced CD and its accompanying breaking
X NG WAY OUT - PUFF DADDY & THE FamiLy - smosor | 191 single, “Building A Mystery,” represent
} McLachlan’s first experience as a multi-for-
* THE HOT 100 ° ‘ mat artist, the writing has been on the wall
* I'LL BE MISSING YOU 172 for some time.
PUFF DADDY & FAITH EVANS (FEAT. 112) * BAD BOY | “We've expected over the past couple
ADULT CONTEMPORARY o Years that when Sarah’s new album came
* SUNNY CAME HOME * SHAWN COLVIN * COLUMBIA out, it would definitely be a big break-
: through. ‘Surfacing’ has done spectacular-
ADULT TOP 40 ‘ 60 ly well, I think even exceeding everyone’s
* SUNNY CAME HOME * SHAWN COLVIN * COLMBIA ‘ expectations,” says Bob Bell, new-release
buyer at Torrance, Calif.-based retail chain
COUNTRY 261 the Wherehouse, where the album was the
* CARRYING YOUR LOVE WITH ME * GEORGE STRAIT + MCA No. 1 seller in week one. It’s No. 2 now,
T behind Puff Daddy & the Family’s debuting
DANCE / CLUB PLAY 23 “No Way Out.”
Pk ENCORE UNE FOIS * SASHI » tirr ‘ Bell adds that the sales pattern of her
DANCE /| MAXI-SINGLES SALES ' previous effort, 1994’s “Fumbling Towards
* I'LL BE MISSING YOU 23| Ecstasy,” has been a revealing factor in her
PUFF DADDY & FAITH EVANS [FEAT. 112) » 8AD 8O | leap to celebrity status. “That album built
LATIN ‘ 2| Ve steadily for a long period of time, which
* MIENTE * ENRIQUE IGLESIAS * FONOVISA ‘ really suggests that she has amassed a very
. strong fan base. It was no surprise that
R&B Py when the new record came out there was a
* NEVER MAKE A PROMISE * DRU HILL = SLAND huge pent-up demand for it,” he says.
SRE ‘ Comments McLachlan, “I do think that
e S TREEIENE 18| Dbecause of the touring and the albun_ls, I
THE NOTORIOUS B.1.G. [FEAT. PUFF DADDY & MASE) * BAD BOY | have developed a loyal fan base, especially
with ‘Fumbling’—just from the indication
ROCK /| MAINSTREAM ROCK TRACKS 61 that the first shows were very small bars
G IEETEN I COLLECTIVER O DTS | and clubs and now I've ended up playing
| very large theaters.”
ROCK I*MFgDSEU'g:'R mc&vTRACKS 61 “Possession,” the second of three singles
. . A : 173 3 ’”
‘ from the now double-platinum “Fumbling
| (currently No. 7 on the Top Pop Catalog
* TOP VIDEO SALES ° ]
ST LRy A e, 50} Albums chart), also etches a chapter in the
| story. After its initial release in March 1994,
KID VIDEO 51 the single reached as high as No. 73 on the
* THE HUNCHBACK OF NOTRE DAME * BUENA VISTA HOME VIDEO
, i
RENTALS [_
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A LOOK AT ALLIANCE’S ERRORS

] Alliance Entertainment’s Chapter 11 filing has been a hot topic
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Hot 100 Singles chart and No. 4 on Modern
Rock Tracks, then was revived last summer
when WHTZ (Z100) New York VP of pro-
gramming Tom Poleman decided to bring
the song to the Big Apple from his former

- base at KRBE Houston,
prompting a nationwide
resurgence.

“It was a secret
weapon for us in Hous-
ton,” he says. “I always
knew that Sarah had the
ability to draw a loyal
audience. Her songs con-
sistently tested well in
research, and she sold a
lot of records. Any time you've got an artist
like that, you want to use her to your advan-
tage.

“It’s great that she’s finally getting the
industry and the masses to embrace her at
the same time,” Poleman adds. “For once,
the timing was right.”

g

MCLACHLAN

MecLachlan’s commandeering of the sum-
mer’s most media-saturated concert tour,
the 85-date, all-female Lilith Fair, has
brought the humble balladeer into the spot-
light with some of the industry’s brightest
stars, like Jewel, Sheryl Crow, Fiona Apple,
Paula Cole, and Joan Osborne. The tour has
thus far grossed $3.6 million from eight
shows since its opening date July 5.

“I don’t have any grand plans for the
ramifications of Lilith,” McLachlan says. “It
just shows that women are strong and have
a beautiful and positive force. I'd like to be
heard; I think I have something important
to say.”

In the U.S,, coverage of the event has
appeared everywhere, including a USA
Today page-1 story and shots of McLach-
lan on the covers of Entertainment Weekly,
Request, and Pulse—so far. In Canada,
MecLachlan fronted Time magazine (Jewel
nabbed the cover in the U.S,, with an accom-

(Continued on page 68)

B BY SETH GOLDSTEIN

NEW YORK—The movers and shakers in
DVD, including Hollywood heavyweights,
are about to be jostled by a well-heeled new
company with five employees. MPEG LA
has set itself up as a collection agency for
the holders of about 80% of the MPEG-2
patents that made possi-
ble the home entertain-
ment format.

MPEG LA—“LA”
stands for “licensing administrator”—is just
now contacting program suppliers, includ-
ing Hollywood studios and disc replicators,
about an all-in-one fee that would avoid the
expense of multiple royalties paid to CD
licensers. Without MPEG LA, according to
one replicator, DVD could be priced beyond
the reach of the mass-market consumer.

But, unless it changes course, MPEG LA
will bump up against one of the pillars of the
home video trade and reignite a controver-
sy the industry thought it settled 15 years
ago: recognition that the First Sale Doctrine
permits retailers to rent or sell prerecord-
ed videocassettes as they wish.

Consolidation Of DVD Royalties
Collection Is Goal Of MPEG LA

Program suppliers lose control once the
cassettes are in distribution. MPEG LA
seeks to turn back the clock, in the view of
several observers. Its plan is to charge 40
cents for each DVD title priced to rent and
4 cents for each priced to sell. Differentiat-
ing between the two, never easy, has become
increasingly difficult as more video stores
stock up on $20-$25 cassettes to build inex-
pensive rental inventories.

“I can’t see how anyone could propose a
system of what was going to rent and what
was going to sell through. There’s no way
anyone could tell,” says a veteran movie
industry source. “And if anyone did propose
such a thing, the Video Software Dealers
Assn. [VSDA] would be up in arms.”

As a fledgling trade group, VSDA earned
its stripes defeating studio attempts in 1982
to rewrite the First Sale Doctrine to give
them a share of rental revenue.

DVD inventories likely will be built along
similar lines since the majority of releases
are priced at $24.98 suggested list. Indeed,
at least one distributor, Major Video Con-
cepts in Indianapolis, has already instituted

(Continued on page 68)
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Talk Radio Has Vast Marketing Potential

B BY MICHAEL HARRISON

In this era of narrowly defined radio, in
which stations avoid playing music even
slightly outside the barbed-wire borders of
their self-consciousness, it is hard to imagine
a free-wheeling format that couldn’t care less
about such dogma.

But there actually is a highly rated radio
format with a huge audience of active pop cul-
ture consumers that categorizes all contem-
porary music under one big tent.

As unlikely as it might seem, there is an
“alternative” radio format in which a typical
station is anxious to give air time to such
diverse artists as Reba McEntire, WA.S.B,
Tony Bennett, Shawn Colvin, Julio Iglesias,
and Garbage. It thrives right under the nose
of the music industry, yet only a small seg-
ment of those who promote records take
advantage of the potential it has to offer.
That’s because this format operates outside
the traditional paradigm of radio and the
musie “industrial complex” and is, thus, invis-
ible to a majority of record company ex-
ecutives. In the meantime, those music busi-
ness visionaries who are building rela-
tionships with this format are furthering the
careers of established artists, reviving the
careers of past artists, and even launching the
careers of new artists—not to mention sell-
ing music that would have otherwise gone
unmarketed.

The mystery format is talk radio.

That’s right, talk radio—one of the high-
est-rated formats in the business (right up
there with country). The current trend in talk
radio is to embrace anything having to do
with “entertainment,” “hipness,” or “youth.”
Talk radio has a big welcome mat at the front
door for the musie industry.

But what good could talk radio do for an
industry whose product is music? After all,
those stations don’t play records. But look at
what talk radio does for the publishing indus-
try, whose main product is books. They don’t

read books on the air on talk radio. They talk
about them. More specifically, they talk to and
about the people who write the books. Then,
the books are slickly and unashamedly
plugged.

Just as talk radio listeners will go out and
buy a book by an interesting person whom
they heard on the air (without the benefit of
having the book read to them), they will also
go out and buy a record by a recording artist
whom they just heard interviewed on a talk
show (without having to hear the record).

Much of talk radio’s 35-plus audience grew

‘Talk radio has a
big welcome
mat at the front
door for the
music industry’

Michael Harrison is edi-
tor of Talkers magazine,
a talk radio industry
trade publication.

up listening to music radio and are veterans of
that fading era in which they heard a record
played over and over on the music station to
which they were glued and went out to that
familiar place called a record store, where
they happily plunked down a segment of their
budget earmarked for this cultural ritual. But
times have changed.

Today, these matured boomers are no
longer glued to music stations and do not find
record stores to be as familiar as, say, Barnes
& Noble. In the millions, they listen faithful-
ly to talk radio.

It’s a prime demo: Statistics indicate that
talk radio listeners are the most likely to go
out and buy something about which they have
just learned on the air. Having grown up with
music, they still have a soft spot for it, but it

J

EMI LATIN ON IGLESIAS

Great article on Enrique Iglesias (Bill-
board, July 19). However,
Iglesias was quoted as
saying that Sony Discos,
PolyGram Latino, and
EMI Latin passed on the
opportunity to sign him.
As a matter of record,
please let it be clear that
EMI Latin was never
solicited as a potential
recording label by Igle-

sias and/or anyone in Iglesias’ organization.
José Behar
President/CEO
EMI Latin
Woodland Hills, Calif.

DVD VIDEO GROUP SPEAKS UP

In a recent Commentary (“Industry Stands
To Gain By Supporting DVD,” Billboard, Aug.
2), Sue Simone called for the creation of an
industrywide consortium to focus the mar-
keting messages and build support for DVD.

I remember Ms. Simone well from her par-
ticipation in the Compact Dise Group and
appreciate her continued interest in educat-

IGLESIAS

TTETI

[
oJ

-,

ing consumers about the benefits of digital
technology.

I'm also pleased to report that nearly 25
leading DVD video player marketers and
movie and music video companies agree that
a variety of marketing challenges are best
addressed by a well-focused trade organiza-
tion, and that they have joined the DVD Video
Group, formed July 8 (Billboard, July 19).
Moreover, new companies are being added to
the group’s membership roster every week.

The mission of the group is to establish a
single, consistent voice to communicate the
key benefits of the DVD video experience,
including superior picture and sound; player
compatibility with existing audio CDs; excep-
tional durability; and such special features as
“behind the scenes” commentary and multi-
ple camera-angle options for the viewer.

The group believes that by promoting these
messages in a highly focused fashion it will
facilitate understanding of DVD video and
accelerate acceptance of this groundbreaking
technology among consumers, retailers, and
the media.

Perhaps more important, the DVD Video
Group demonstrates a rare solidarity of the
world’s leading consumer electronics and home

is no longer the focus of their recreational
attention. Yet, they are still fans at heart, and
with the slightest bit of nudging they’ll plunk
down 40 bucks or more to go to a concert by
an artist they still hold dear or actually make
it a point to occasionally buy a new record that
they have learned about without even having
heard it! They simply have to know that it
exists and that the artist who made it is still
viable within their present-day cultural uni-
verse. Talk radio does a magnificent job of
delivering that message.

Doesn’t talk radio deal only with political
issues? Hardly. That’s an incorrect stereo-
type, and an image that the industry is active-
ly trying to shed. Consultants and program-
mers are trying to spice up the format by
describing it as top 40 or rock’n’roll radio
without records. They are encouraging hosts
to talk about pop culture—particularly
movies, TV, and musie.

Radio talk-show hosts and producers are
warmly welcoming guest appearances by
musical artists and contemporary entertain-
ment industry figures. Unlike their DJ coun-
terparts, who ask musicians the typical ques-
tions, talk-show hosts give these artists ample
opportunity to talk about their lives, their
careers, their opinions, and, of course, their
latest projects, which get plugged generous-
ly during the course of the conversation (a
talk radio tradition).

This form of presentation to an attentive,
culturally plugged-in audience is extremely
conducive to getting sales from boomers
remembering artists they used to follow, fans
learning of new records by big-name artists
who don’t get much airplay anymore (and
there sure are a lot of them), and parents get-
ting gift-giving ideas for their kids.

‘Where have 100 million former record buy-
ers gone for radio entertainment nowadays?
Talk radio. Maybe that’s also where smart
musie industry marketers, promoters, and
publicists should go to lure these folks back
into their old habits.

entertainment companies behind DVD video.

To illustrate, the group’s current members
and associates include a number of major
home video suppliers, hardware manufactur-
ers, and replicators.

The executive committee includes group
president David Bishop, MGM/UA Home
Video Inc.; group VPs David Garber, LIVE
Entertainment, and Steve Nickerson, Toshiba
America Consumer Products; group VP/CFO
John Powers, Warner Home Video; and myself
as chairman, representing Philips Electronics.

Finally, a variety of related industry asso-
ciations, including the Video Software Deal-
ers Assn., the Recording Industry Assn. of
America, the Motion Picture Assn. of Amer-
ica, the National Assn. of Recording Mer-
chandisers, and the Consumer Electronics
Manufacturers Assn., have indicated their
support of the group and its approach to pro-
moting DVD video.

The DVD Video Group knows that by work-
ing together—just as Simone suggests—we
can guarantee a bright future for this exciting
technology.

Emiel N. Petrone
Executive VP, Philips Electronics
Chairman, DVD Video Group

= Senior VP/General Counse!: Georgina Challis
————® Vice Presidents: Karen Oertiey, Adam White -
—_— gireptor MMS”MJDﬁreIO‘s?em; rKe" Schlager Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
+ Joelie 2 g 5
l BlbOQfd Music GrOUP eSS e e Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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Lightyear Boosts Profilé
Through Links With Indies

W BY IRV LICHTMAN

NEW YORK—Lightyear Entertain-
ment founder/president/CEO Arnold
Holland says he seeks to bolster his
company’s impact on the prerecorded
audio front with new distribution and
marketing ties with several indepen-
dent labels.

Holland declares that the label is on
target in its 10th anniversary year to
meet the goals he set a year ago (Bill-
board, Sept. 14, 1996).

Besides a deal with the Olsen twins’
Dualstar label, which bolsters its pres-
ence in the children’s audio and video
markets, the company continues to
spread its music coverage via several
other ventures. Its deals include San
Francisco-based Del Paso Heights
Entertainment, a label and manage-
ment firm focusing on R&B and rap;
Viceroy Records, a rock label formerly
distributed by Alliance Entertainment;
and eightball, a New York dance and
progressive jazz label.

In addition, Lightyear continues a

U.K. Databhase
Battle On Way
To Settlement

W BY JEFF CLARK-MEADS

LONDON—More than a decade of
debate over the U.K.’s national discog-
raphy is on course to be resolved and
should result in the catalog of this
country’s musical heritage being avail-
able to anyone who wants it.

The discography, officially known as
the Mechanical Copyright Protection
Society (MCPS) Database, lists every
work released in the U.K. since 1985.
Because of the huge number of re-
releases of early material on CD in the
late '80s, the 2.5 million-title archive in-
cludes every British composition of
note from the beginning of the centu-
ry, along with a plethora of allied and
unpublished information.

The database is based on details sup-
plied by labels to the MCPS to allow
the body to correctly administer
mechanical royalty payments. The
labels, as represented by the British
Phonographic Industry (BPI) and their

(Continued on page 65)

release schedule, begun last year, with
Tuff Gong International, featuring reg-
gae product that includes the hit album
“Mr. Marley” by Damian “Jr. Gong”
Marley.

Further, Lightyear’s own audio
imprint is being enhanced with the
Tuesday (5) release of Los Reyes’
“Gypsy Legend,” led by Antonico
Reyes, brother of the Gipsy Kings’
Nicholas Reyes. Antonico is credited

(Continued on page 69)

Suit Against Red Ant Could Affect Sale

Buyers Eyeing Other Alliance Entertainment Labels

B BY CHRIS MORRIS

LOS ANGELES—Buoyed by an infu-
sion of money—as much as $1.25 mil-
lion, pending final court approval—
from ailing parent Alliance En-
tertainment’s debtor-in-possession
(DIP) financing, the Red Ant label
faced an Aug. 1 deadline for bids on its
acquisition with some uncertainty.
The label’s fortunes were clouded by
a multimillion-dollar lawsuit filed by
Delicious Vinyl, which claims that Red

e

Ant has breached its joint-venture con-
tract with the label and seeks a rescis-
sion. The outcome of the action could
affect Red Ant’s valuation as a salable
commodity, since Alliance claimed Red
Ant’s 50% holding in Delicious as an
asset in its bankruptey filing.

At the same time, word surfaced
that other companies were eyeing
Alliance’s other labels, Castle Commu-
nications and Concord Jazz, as poten-
tial acquisitions.

Alliance, which also owns a major

A Presidential Toast. BMI executives propose a toast to Frances W. Preston, who recently signed a new five-year con-

tract with the organization to be its president/CEQ. Sharing in the festivities, from left, are Robbin Ahrold, VP of corporate

relations; Richard Conlon, VP of marketing/business development, licensing; Ann Booth, VP, executive administration and
special projects; Charlie Feldman, VP of writer/publisher relations; Alison Smith, VP of performing rights; Marvin Berenson,
senior VP/general counsel; Preston; John Shaker, senior VP of licensing; Theodora Zavin, senior VP/special counsel; Fred
Willms, senior VP of finance and administration/CFO; Fred Cannon, VP of government relations; and Del Bryant, senior VP
of performing rights and writer/publisher relations.

Toronto FM-License Decision Raises Ire
Afro-Canadians Upset With Gov’t Broadcaster Choice

B BY LARRY LeBLANC

TORONTO—The Canadian Radio-
television and Telecommunications
Commission’s (CRTC) decision to
award the last significant FM frequen-
cy available in Toronto to government-
owned Canadian Broadcasting Corp.
(CBC) has raised the ire of many in the
Afro-Canadian community here.

The CRTC’s July 29 decision fol-
lowed public hearings held in Toronto
in April, at which the commission also
considered eight other competing
applicants: Rawlco Communications
Ltd., Durham Radio Inc., Dufferin

B BY IRV LICHTMAN

NEW YORK—As part of an ongoing
comprehensive review of various fed-
eral consent decrees governing the
activities of performing right groups
ASCAP and BMI, the Department of
Justice (DOJ) has asked a federal
District Court here to modify a 1950
consent decree with ASCAP that
restricted its activities with sister
groups abroad.

The DOJ said that such activities
included ASCAP's ability to enter into
cross-licensing arrangements abroad,
which the consent decree structured
in a complex manner as a result of

Justice Dept. Asks For Change In
Decree Restricting ASCAP Abroad

The DOJ agreed to an ASCAP re-
quest that the society be allowed to
directly collect home-taping royalties
in Canada, France, and Germany,
where such royalties are mandated
(Billboard Bulletin, July 31). The con-
sent decree, entered into long before
home taping became commonplace
and technologically simple, also placed
restrictions on ASCAP in this area.

The consent decree was brought
about by antitrust complaints about
ASCAP, resulting in what became
known as “domestic” and “foreign”
aspects. BMI was not named in those
original complaints and is not oper-
ating under the foreign aspects of the

Communications Inc., 1210361 Ontario
Inc., Radio One Broadcasting Corp.,
Douglas Bingley, J. Robert Wood, and
Milestone Communications.

The federal regulatory body ap-
proved four interrelated applications
by the CBC to improve its service deliv-
ery throughout the Toronto area by,
among other things, converting CBL
Radio Toronto, its English-language
AM station, to the FM band using the
99.1 megahertz frequency.

Dissenting opinions were offered by
two members of the commission,
William Callahan and Gail Scott, both
of whom argued that an Afro-Canadi-
an music station would better serve the
public interest in Canada’s largest city,
which has a 200,000-strong Caribbean
community.

Members of Toronto’s Afro-Canadi-
an community reacted scathingly to
the news that the CRTC had rejected
the “world urban contemporary music”
format proposed by Milestone Com-
munications.

This licensing round was Milestone’s
second attempt at winning a license. In
1990, in a fierce battle, the Toronto-
based consortium of Toronto business-
men, headed by Deham Jolly, was one
of the applicants that bid for the FM
92.5 frequency. It went to Rawlco
Communications of Calgary, Alberta,
which launched the country station
CISS Toronto the following year.

“[This CRTC decision] is going to be
detrimental to [the Afro-Canadian
community),” says Ivan Berry, presi-
dent of Beat Factory, the Toronto-
based independent R&B label. “It’s

[R&B] station being in Toronto. Much-
Music and college and university radio
has supported [Canadian R&B] as
much as they can.”

Adds Berry, “An urban music station
would have given [Afro-Canadians] the
ability to share our thoughts with hun-
dreds of thousands of people who could
have been educated about the culture
of the community here, leading to more
of an understanding of black people in
Toronto.”

Norman “Otis” Richmond, a TV and
radio producer, journalist, and political
activist here, suggests that the CRTC

(Continued on page 76)

one-stop and an independent distribu-
tor, filed for Chapter 11 bankruptcy
protection July 14, listing liabilities of
$536.3 million (Billboard, July 26). Red
Ant was exempted from the filing, how-
ever, since Alliance stated its intention
to sell off the label, which was founded
by Alliance president/co-chairman/
CEO Al Teller in July 1996.

On July 23, U.S. Bankruptey Court
in New York approved an amendment
to Alliance’s DIP agreement with
Chase Manhattan Bank (Alliance’s
major secured creditor, owed $186.5
million). Chase Manhattan had already
agreed to provide a total of $50 million
in DIP financing to back the operations
of Alliance’s filing entities; the amend-
ment allowed the bank to supply inter-
im financing for Red Ant on an out-of-
bankruptey basis (Billboard, Aug. 2).

Alliance received approval for $20
million of that amount July 17; Red Ant
was granted $625,000 from that sum. A
scheduled July 30 hearing on the
remainder of the funding was post-
poned until Wednesday (6); at that

(Continued on page 69)

Digital-C’right
Treaties Up For
Vote In Congress

B BY DON JEFFREY

NEW YORK—The House of Repre-
sentatives has introduced a bill to imple-
ment international treaties negotiated
last year that extend copyright protec-
tion to cyberspace for record companies
and performers. At press time, the Sen-
ate was expected to file similar legisia-
tion (Billboard Bulletin, July 31).

But the Recording Industry Assn. of
America (RIAA), which has made rat-
ification of the treaties a major legisla-
tive priority, says that telephone com-
panies and online and Internet service
providers could hold up passage of the
treaties and the implementing legisla-
tion while they seek protection from
copyright liability.

Jennifer Bendall, RIAA’s senior VP
of government affairs, says, “They
have indicated they may attempt to
hold the treaty hostage until granted
exemption from copyright liability on
the Internet.”

(Continued on page 68)

Co-Trustees Of Eazy-E Estate Sue
Ex-Comptown GM Gerald Heller

B BY SHAWNEE SMITH

NEW YORK—Although rapper Eric
“Eazy-E” Wright was laid to rest more
than two years ago, his assets are still
at the center of a controversy.
Beleaguered by numerous owner-
ship claims for Comptown Records
Inc., Ruthless Records’ corporate enti-
ty, and for nonpayment of debts imme-
diately after his death March 26, 1995,
the co-trustees of his estate—Wright's
widow, Tomica Wright, and Ronald E.
Sweeney—have now filed suit against
Gerald E. Heller, Wright’s former
manager and Comptown Records GM.
The suit, filed in Los Angeles Supe-
rior Court July 25, charges Heller with

According to the suit, Wright and
Sweeney allege that “in or around
1987,” Heller fraudulently entered into
an oral agreement with 23-year-old
Wright to act as Wright’s personal
manager, advising Wright’s career
decisions, promoting his career, coor-
dinating concerts, and acting as “the
buffer between Wright and the outside
world.” In exchange for his services,
the suit claims, Heller was to be com-
pensated with 15% of Wright’s person-
al adjusted gross income.

During the same period, Heller
allegedly convinced Wright to give him
unchecked control of his financial and
business affairs. He also allegedly
sought to be installed as GM of Comp-

antitrust complaints at the time. (Continued on page 68) hard to build an [R&B music industry]  fraud, breach of contract and fiduciary  town Records, overseeing the compa-
infrastructure without a commercial  duty, negligence, and other charges. (Continued on page 69)
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from the recently discovered musical goldmine in the
vaults of historic Capricorn Studios/Phoenix Sound Recording in
Macon, Georgla, the first CD in a series of prewously unreleased tracks!
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Legendary artist included in this timeless collection of Southern Ro . reasur_ei:_

STILLWATER - “Qut On A Limb”, “Mindbender” ,‘, -
DIXIE DREGS - “Take It Off The Top”, “Macon Bacon” e

ELVIN BISHOP - “Goin’ Fishin" ”, “Stealin’ Waterme ons” ¥
WET WILLIE - “Grits Ain’t Grocer s”, “Eve “Cha Do”

SEA LEVEL -“Take Out Some Ins e”, ” thtle Ma P
ALLMAN BROTHERS BAND - “Statesz ro Blues”, “One Way

Remastered in True Dimensio ound, th|s r enced to sound like

one continuous concert. The music is bol t and defmltely alive!
This disc includes “Little Martha,” the on song that Duane Allman wrote,
performed here by Sea Level. A rare; d tha etens this disc even more!
e
Dlstrlbuted Natlonally by Select-0-Hits , Memphis, TN 1.800.346.0723

| ﬂ‘ White Clay Records, Macon, GA
A \“" WW\y\l whltecla;y com

800.743.7913
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" THESLENT SOUND OF HISTORY
DISHPPEARING
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They're vanishing . . . the innovative histories and
remarkable accomplishments of professional touring
entertainment. These disappearing records, chocked
with information about the creativity and fortitude
of those who went before us, chronicie not only their

life’s work but yours too. With your help, and advo-
cacy, this eradication of our industry's contribu-
tions—can be stopped. Join The Society for the
Preservation of Professional Touring Entertainment
History, in their support of The Professional Touring

Entertainment Arch ve—the archive that's saving life
stories, yours and mine. When you support The
Society your membership works to help The Archive
at The University of Texas at Austin Center for
American History ir:

identifying, securing and placing significant collections

encouraging corporations and individuals to support The Archive
training oral historians to interview industry personalities

funding graduate interr ships to work with The Archive collections
funding graduate scholarships for research projects within The Archive

funding trave! grants for students from other universities to conduct research projects within The Archive
encouraging professionals to utilize The Archive in their research

: - & i - - = s %
underwriting plibli¢ edutation programs (lectures, symposia, exhibits, conferences, etc)) on related topics
establishing an Endowed Chair in Professional Touring Entertainment History

a

Yes, | want to help preserve our industry’s heritage, I wish to support the work of The

Don't let history disappear. loin Us In Preserving Our Industry’s Heritage.
Society with a donation in the following amount (please check one)

Name

JBUSINESS/CORPORATE QACTIVE INDIVIDUAL OR RETIRED Address

_] Producer $5,000 ) Producer $1,000

City

1 Producer (Life) $50,000 O Producer (Life) $5,000

Country

[0 Director $25,000-$4,900 0 Director $500-5999

Business Association

1 Star $1,500-$2,499 0 Star $250-$499

Title —

0 Presenter $1,000-$1,499 0 Presenter $100-$249

Home Phone Work Phone

0 Cast $100-5999 O Cast $50-$99

Fax S e-mail

O Retired Cast $35-399 $ 0 Understudy (Student) $25 non-voting $

Name and address of someone you would like us to send information to:
Enclosed is a check in the amount of $

() Check here if you wish the full amount indicated to be a tax-deductible donation and therefore waive

receipt of any Benefit Premiums which would be deducted from your donation. For more information about The Society or The Archive, write, call, or fax: Wm. Dean Justice,

Please compiete the application and mail to The Society, P.O. Box 27263, Austin, TX 78755-2623. Make checks President, P.O. Box 27623, Austin, TX 78755-2623 tele. 5i2-342-9935 fax 512-345-9345

payable to: The Society for the Preservation of Professional Touring Entertainment History (or SPPTEH).
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W BY DOUG REECE

LOS ANGELES—In a rare alliance
with an independent label, A&M
Records has paired with Seattle-
based Tooth & Nail to co-market
“Life In General” by Christian punk
rock act MxPx.

Though the album, which was
released by Tooth & Nail last year,
continues to be distributed through
Caroline, A&M has taken over the
majority of promotional, publieity,
and marketing duties. A new press-

MXPX

ing of the album, estimated to be
50,000-100,000 units, will be stickered
with a notice that reads “intercepted
by A&M.”

The arrangement follows A&M
signing the act to a multi-album deal
in which forthcoming titles will be
distributed through PolyGram Group
Distribution.

Though the band has been pursued
by several major labels, MxPx singer/
songwriter Mike Herrera says the
decision to go with A&M was based
on faith in the label’s long-term strat-
egy.
“They wanted more than one hit,
and we felt that we could grow
together with them,” he says. “They
seemed more interested in us as a

A&M To Co-Market
MxPx With Tooth & Nail

band and our careers beyond a hit
record.”

A&M VP of A&R (U.8.) Larry
Weintraub, who signed MxPx and is
credited with spearheading the coop-
erative venture with Tooth & Nail,
says profits will be split in half
between the two labels after an
unspecified number of units are sold.

“An indie like Tooth & Nail can
only afford so much, but we’re invig-
orated, and we’re going to work
through Caroline with a slew of pro-
motions and get this record back in
stoek,” says Weintraub. “There will
be a national, complete revitalization
at retail with a concentrated effort in
tour markets.”

According to A&M president/CEO
(U.S8.) Al Cafaro, the aggressive
stance is representative of the label’s
faith in the album’s long-term
prospects but is largely due to indi-
cations that the single “Chick Mag-
net” retains untapped potential.

“Part of the reason we wanted to
get on this sooner than later was a
perceived opportunity with ‘Chick
Magnet,’ ” says Cafaro. “Rather than
just leave the song to the Darwinian
survival of the fittest that is inherent
in the marketplace, we wanted to be
active participants in trying to make
this what it ean be today with a
longer-term focus on the future.

“It’s a wild market now,” he adds,
“and I think it’s incumbent on any
record company to look at our options
creatively and see how we can take
advantage of what’s going on with an
act and work deals so that growth can
be realized.”

Major and mostly West Coast
modern rock stations like KROQ Los
Angeles, KNDD Seattle, and XTRA
San Diego have already shown sup-
port for the track, while a clip for the
song received limited play on M2 and
MTV.

“Life In General,” which reached

(Continued on page 15)
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Love Spit Love Goes Beyond Psychedelic
Renewed Interest In Furs May Boost Act’s Maverick Bow

B BY CRAIG ROSEN

LOS ANGELES—With Love Spit
Love’s “Trysome Eatone,” due Sent. 9
on Maverick, Richard Butler has made
what he feels is his best recording since
his early '80s heyday fronting the Psy-
chedelic Furs.

Yet Butler isn’t only back on track
musically. After Love Spit Love’s self-
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Choice Cuts. Members of 550 Music
modern rock act K's Choice hoid up
their Heatseekers T-shirts, which
commemorate the ascent of their al-
bum, “Paradise In Me,” to the No. 1
spot on that chart. The group contin-
ues its tour with RCA’s the Verve Pipe
though August and will begin playing
radio festival dates thereafter. “A
Sound That Only You Can Hear,” the
follow-up single to the K’'s Choice hit
“Not An Addict,” will be promoted at
radio starting Aug. 26. Pictured, from
left, are band members Eric Gross-
man, Jan Van Sichem Jr., Sarah Bet-
tens, and Gert Bettens. Drummer Bart
Van Der Zeeuw is not pictured. (Pho-
to: Tarzaan)

titled 1994 debut failed to make a sig-
nificant impact, due in part to turmoil
at the band’s label at the time, Imago,
Butler has found a happy home at Mav-
erick.

“I've never been with a record com-
pany that has been so closely in-
volved—in a good way—uwith the en-
tire process of making the record,
doing the artwork, and choosing a
video director,” says Butler.

Love Spit Love came to the label
courtesy of young A&R hotshot and
Maverick partner Guy Oseary. When
Oseary heard that the band was look-
ing for a new deal, he contacted the
group’s manager, Richard Bishop of
3.AM.

Although the A&R executive wasn’t
completely convinced by a band demo
of a dozen unfinished songs, he was in-
terested enough to urge Love Spit
Love to go into the studio and-proper-
ly record three tracks. “We did that,
and he said, ‘Yeah, I love this stuff, let’s
make a record,” ” Butler says.

That record, “Trysome Eatone,” will
be released simultaneously by Warner
in Australia and Japan and is tenta-
tively set for European release in mid-
January. The album’s release comes at
a time when there is renewed interest
in Butler’s former band, the Psyche-
delie Furs.

On Oct. 21, Sony’s Legacy label is
planning a worldwide release for
“Should God Forget,” a two-CD, 33-
track retrospective spanning the
band’s career from 1980 to 1991, when
the Furs recorded for Columbia Rec-
ords. The set features all of the band’s
hits, plus rare and previously unre-
leased live tracks, B-sides, and demo
recordings.

“Should God Forget” comes after
the Furs have already been antholo-
gized on the 1988 “best of” disc “All
This And Nothing,” the 1994 odds-and-
ends compilation “Here Came The
Psychedelic Furs: B-Sides And Lost
Grooves,” and this year's U.K.-released
“Radio One Sessions.”

The retrospective also hits the

shelves at a time when some of today’s
most popular acts have given the Furs
the reverential treatment reserved for
classic acts. The Counting Crows’
cover of the Furs’ 1983 modern rock hit
“The Ghost In You” was included on
the “Clueless” soundtrack, and Live
has featured its interpretation of the
Furs’ 1982 single “Love My Way” in its
live set.

“It’s not just Live and Counting
Crows,” Butler says. “Elvis Costello

LOVE SPIT LOVE

did a version of ‘Pretty In Pink,” and
Annie Lennox did a version of ‘Heav-
en.’ And I believe Marilyn Manson
were talking about doing ‘Love My
Way’ at one point. I would have loved to
have heard that . .. I'm quite proud of
the (Furs).”

Bruce Dickinson, who worked in
Columbia’s marketing department dur-
ing the Furs’ days at the label and is
producing the retrospective, says, “I
always felt this was a band that had not
gotten quite the recognition it de-
served. A lot of people making records
now grew up listening to the Furs in
the early '80s.”

‘While Butler is tlattered by the in-
terest in the Furs, there are no plans
for a reunion. Instead, he is focused on
Love Spit Love, which he started in
1992 with guitarist Richard Fortus,
whose previous band, Pale Divine, once

(Continued on page 65)
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Lobbying For Rights. Mercury Nashville recording artist Kim Richey recently
met with Rep. Howard Coble, R-N.C., chairman of the House Subcommittee on
Courts and Intellectual Property, to discuss the importance of copyright protec-
tion for sound recordings. Attending the meeting, from left, are Hilary Rosen,
president/CEO of the Recording Industry Assn. of America; Richey; and Coble.

Soundtrack Captures Spirit Of Dancehall

Island Jamaica Records Offers Diverse ‘Queen’ Set

W BY ELENA OUMANO

The dance hall is Jamaica’s psyche,
the dark, pulsating place that birthed
reggae music and continues to reinvent
it. Except for isolated pockets where
large numbers of Jamaicans have set-
tled, North America has never fully
savored dancehall music's erotic intox-
ication.

Island Jamaica Records’ soundtrack
to “Dancehall Queen,” an upcoming
feature film, samples from artists cur-
rently in heavy rotation in reggae
dance halls to offer a sonic portrait
that’s almost as close, sweaty, and rapt
as the real thing. At the same time,
each individual track weaves in enough
elements from the pop and R&B vocab-
ularies to ensure that the album’s
appeal extends beyond dancehall’s
already-convinced.

Lawsuits Don’t Disrupt Dru Hill’s Success

B BY J.R. REYNOLDS

LOS ANGELES—Despite the lawsuit
filings by hit act Dru Hill and its label,
University Music Entertainment,
against Island Records, PolyGram
Holdings, and Island black music pres-
ident Hiriam Hicks, all parties involved
continue to market and promote what
has turned out to be one of the most
promising debut R&B acts of 1997.

“We’re moving forward,” says Uni-
versity Music Entertainment foun-
der/president/CEQO A. Haqq Islam,
whose Washington, D.C.-based record
company filed its lawsuit July 25 in
U.S. District Court in New York
against Island, PolyGram, and Hicks.

University is suing for interference
with business relations, business
defamation, and breach of contract
(Billboard Bulletin, July 28).

The suit alleges trademark violations
with regard to PolyGram’s use of the
name Pure Soul in the title of a recent-
ly released compilation album. Pure
Soul is also the name of a University
female recording act whose album pre-

ceded Island’s compilation release.
Islam declines to comment on the
suit but indicates that University is
continuing to advance the career of its
four-man act, whose self-titled debut
album peaked at No. 5 on the Top R&B
Albums chart in the Feb. 8 issue and
has sold 777,000 copies, according to
SoundScan. The album, which was
released in November 1996, is No. 28
this issue on Top R&B Albums.
According to Islam, the Baltimore-
based act was in Los Angeles at press
time, where it taped an upcoming
episode of “Moesha,” starring Brandy.
Other activities include Dru Hill’s
recording with Foxy Brown on “Big
Bad Mamma,” the lead single from Def
Jam’s “How To Be A Player” sound-
track. The act is scheduled to tape an
appearance on “The Keenen Ivory
Wayans Show” this month. In addition,
Dru Hill will be featured on a tour
beginning Aug. 27 that includes Bone
Thugs-N-Harmony, Mary J. Blige,
Aaliyah, and Ginuwine.
University’s suit, which seeks dam-
ages of $45 million, cites an alleged pat-

RECORD COMPANIES. The Work
Group in Santa Monica, Calif., names
David Field VP of A&R. He was VP
of A&R at Capitol Records.

Rhino Records in Los Angeles pro-
motes Andrea Kinloch to senior
director of product management.
She was director of product manage-
ment.

RCA Label Group in Nashville
promotes Greg McCarn and Debbie
Schwartz to associate directors of
artist development and Marion
Williams to associate director of
media relations. They were, respec-
tively, promotion managers and man-
ager of media relations.

Sony Music Entertainment in New
York promotes Andy Lemaire to
assistant controller of shared
accounting services. He was director
of accounting services.

Susan Tully is appointed VP of
finance and administration at Mer-
cury Records in New York. She was

FIELD

KINLOCH

corporate controller at PolyGram
Holding Inc.

Island Records in New York pro-
motes Matt Signore to VP of
finance. He was controller.

Jimmy Dickson is promoted to
VP of new media/chief technology
officer at Reprise Records in Bur-
bank, Calif. He was director of new
media.

Geffen Records in Los Angeles
names Llew Roberts associate tech-
nology director. He was program
manager at Microsoft.

Rykadisc in Salem, Mass.,

¢ E CYdighad 'Y E

tern of harassment on the part of Hicks
since November 1996. The suit also
alleges threats of physical violence
beginning in April by the recently pro-
moted executive. The alleged threats
culminated in an incident at an Atlanta
nightspot in May, during which an
alleged altercation took place between
Hicks, his bodyguard, and Dru Hill
manager Keith Ingram,

A separate suit filed by Dru Hill
against Island and PolyGram seeks
damages totaling $48 million and
alleges “coercion and intimidation prac-
ticed by Island’s agents and approved
by the corporate defendants, which
severely disrupted the relationship
between the group and its management
and legal advisers.”

The suit also alleges that the act has
been “discharged from their agree-
ment with Island” and “that the very
purpose of the agreement between
Island and Dru Hill has been frustrat-
ed and rendered impossible because
the individual members [Tamir Ruffin,
Larry Anthony Jr., Mark Andrews,

(Continued on page 76)

McCARN

SCHWARTZ

appoints Beth Pickett manufactur-
ing manager. She was production
coordinator at Spectragraphic.

Arkadia Jazz in New York names
Jay Moskowitz marketing manager.
He was GM at Fifth Colvmn
Records.

PC Music in San Diego promotes
Todd Kern to radio promotion
coordinator and names Sarah Daly
retail and tour promotion coordi-
nator. They were, respectively,
retail and tour promotion coordi-
nator and marketing assistant at
GTECH.

TURNTABLE

The soundtrack is slated for release
Aug. 26. The movie—the first of a
series expected from Island Jamaica
Films (Billboard, March 9, 1996)—pre-
mieres Tuesday(5) in Jamaica and will
be released theatrically there and else-
where in the Caribbean.

“Depending on response, we’ll
decide whether to go to theatrical
release in heavily populated Jamaican
areas in New York,” says Christy Bar-
ber, Island Jamaica’s director of mar-
keting and promotion. “We’re having
premieres in New York and England
and possibly Miami. We're also
screening the movie at the Toronto
Film Festival.”

The film is also expected to be avail-
able on home video, although a release
date had not been set at press time.

“The movie is very Jamaican, and
we'’re not subtitling it,” says Maxine
Stowe, president of Island Jamaica
Records and executive producer of the
soundtrack. “We wanted to keep the
movie very raw and ethnic, and for the
music to reflect that.

“The soundtrack is also the major
vehicle to promote the movie, so we
included crossover elements to get it to
awider market. It’s a very nice balance
of most of the dancehall hits of the past
year, as well as new projects from Bee-
nie Man, Bounty Killa, the Marley
Girls, Chaka Demus & Pliers, and
Chevelle Franklyn.

“Hopefully, both the album and the
single will be among the biggest reg-
gae releases for the summer,” says
Stowe. “The [title track] single came in
at No. 94 on Billboard’s R&B singles
chart [in the July 5 issue], and in one
week jumped 30 [places] to reach No.
64 with a bullet,” she adds. “And it’s
doing very well in Europe, so the album
should be the flagship for Island
Jamaica.”

The title track was produced by the
famed “riddim twins,” Sly Dunbar and
Robbie Shakespear. It was written by
Beenie Man and features his sinuous
reggae rap and singer Franklyn’s
quasi-operatic belting. In sum, it’s a
beguiling fusion of dancehall
wind'n’grind and disco turbo drive.

“This was a unique situation in a
sense,” says Franklyn. “Someone else
[had] voiced it, and then Sly and Rob-
bie decided I should do it. They just
said, ‘Put your stuff on it,” and, since
they are the major Jamaican produc-
ers, I felt honored. Beenie Man and all
the people involved with the project
made it very easy
for me.”

The album leads
off with the Dance-
hall Queen Bonzai
mix and includes
the Maurice Joshua
Club Hall Edit mix
(by the renowned
Chicago dance
music remixer) and
the air-tearing Delano Renaissance
mix (by Delano Thomas, the lead selec-
tor of the Renaissance Disco sound sys-
tem).

Sugar Minott, veteran singer and
master of both the lover’s rock and
“culture” dancehall idioms, teams with
mike rocker Bounty Killa for an update
of his indefatigable “Tune In (To The
Dancehall Sound),” an '80s hit.

Bounty also gets together with
Grace Jones—a mind-boggling yet
weirdly fitting union—on Sly and Rob-
bie and Thomas’ revamp of “My
Jamaican Guy,” Jones’ languorous yet
edgy ’80s homage to her boyz.

The Marley Girls—Cedella, Sharon,
and Erica Newell (also known as the
harmony trio of Ziggy Marley & the
Melody Makers)—chime in with the
Wayne Armand-penned, Cedella-pro-
duced “Unbelievable.” Reggae duo
Chaka Demus & Pliers contribute the
Sly and Robbie-produced “What’s The
Move.”

And no dancehall compilation of the
last 12 months’ boomshots would be
complete without “Joy Ride,” featuring
the dancehall singer Wayne Wonder
and rising DJ (reggae rapper) star
Baby Cham, over producer/writer Dave
Kelly’s transeendent riddim track of
the same name. The completely irre-
sistible joy ride has been running t'ings
throughout '97 and shows no sign of

(Continued on page 71)

BEENIE MAN

WILLIAMS POE
PUBLISHING. Randy Poe is promot-
ed to president of Leiber & Stoller
Music Publishing in Los Angeles. He
was executive VP/GM.
Sony/ATV/Tree Publishing in
Nashville promotes Dale Dodson to
director of creative services. He was
manager of creative services.

RELATED FIELDS. Andrew Leary is
appointed VP of business develop-
ment at EMI-Capitol Properties in
Los Angeles. He was VP of A&R at
Time Warner.

House of Blues in Orlando, Fla,,

DODSON LEARY

names John Portelli GM and Steve
Glum marketing manager. They
were, respectively, an independent
events consultant and public rela-
tions, marketing, and promotion
manager for the Hard Rock Cafe.

David M. Hart is named VP, con-
cert and theatrical, at Magicworks
Entertainment Inc. in New York. He
was senior VP at MCA Concerts.

The Headline Group in Atlanta
promotes Franne Entelis and Mary
Cammack Eitel to VP of public rela-
tions. Both will continue as director
of media services.
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Grant Set Different, But Heartfelt

Singer Covers New Territory On A&M/Myrrh

B BY DEBORAH EVANS PRICE

NASHVILLE—Amy Grant has built a
successful career on positive songs and
an upbeat, girl-next-door image that
makes people feel she’s a friend they
know well. However, with the Sept. 9
release of “Behind The Eyes” on both
A&M and Myrrh, listeners will discov-
er that they perhaps didn’t really know
Grant at all, and this revelation may
spawn her most successful album yet.

“I look back at the songs that had an
impact on people that I've written and,
in fact, very few of them have initiated
from me,” she says. “I was either asked
to write the music or the lyric, but the
hook was already established. I still
poured my heart into it, but [there’s a
difference between] somebody saying
‘Here’s a piece of art I'm doing, help me
connect the dots,’ and somebody saying
‘Here’s a blank palette, what do you
want to put on there? ”

Grant tells a story about a letter she
got after hosting a recent party and
impromptu performance for educators
in Nashville. One of the attendees
enjoyed the evening’s music so much

he purchased Grant’s last two albums,
1994’s “House Of L.ove” and 1991’s
“Heart In Motion.” “He [wrote,] ‘I
never owned any of your records, and
I listened to both of those records all
the way through. I was looking for the
woman | had seen
that night.” He
said, ‘She was
there, but she was
covered up, and it
was hard to find
her’ ... What he
said was the same
thing Vince Gili
had said three
years ago— Where
are you in your stuff? ”

Grant credits A&M senior VP of
A&R David Anderle with encouraging
her to expose her soul on “Behind The
Eyes.” “David really challenged me to
not follow the pattern he saw me falling
into,” Grant relates. “[No. 1 single]
‘Baby, Baby’ was such a unique, differ-
ent musical venture, and [ wasn’t quite
sure where to go from there . . . He felt
like with ‘House Of Love’ that I was
trying to find a direction, but not real-

GRANT

Dad & Daughters Team For

‘The Wilsons’

M BY CHRIS MORRIS

LOS ANGELES—Mercury’s Sept. 9
release of “The Wilsons” is more than
just a cross-generational recording
evenl—a major collaboration between
Wendy and Carnie Wilson, formerly of
Wilson Phillips, and their father; Brian
Wilson of the Beach Boys. For the par-
ticipants, it was
an emotional
event as well.

Mercury VP
of marketing
(U.S.) Marty
Maidenberg
notes, “It’s al-
ways great
when you can
marry a great
record with a
cathartic expe-
rience for the band, and I think that’s
what they’ve done. They have really
poured themselves into this album, in
terms of emotional depth, and I think
that’s what sets it apart.”

Says Wendy Wilson, “It’s over-
whelming, and it’s very therapeutie,
and it’s exciting. There’s an area of

A7) I

THE WILSONS

On Mercury

emotions you go through every time you
listen to it. Some days you’ll cry, some
days you’ll smile. Depends on how you
feel that day.”

Carnie adds, “It was everything we
wanted, and it was also emotional, and
we all are very proud of each other . . .
I know I've felt more love fron: [Dad] in
the last year than I ever have in my
life.”

The sisters—whose 1990 debut
album with Chynna Phillips, “Wilson
Phillips,” was a quintuple-platinum pop
smash that spawned three No. 1 hits—
are returning to music and bowing on a
new label after a four-year absence.
The duo’s last release was the SBK
Christmas album “Hey Santa!” in 1993.
Some of the layoff was due to Carnie’s
work on her now-defunct TV talk show,
an endeavor Wendy, who was concen-
trating on her songwriting, encouraged
her to take on.

“We always knew we were going to
come back and make a duo album,”
Carnie says. “Then [ called Dad from
Connecticut, right before I moved back
home to L.A. I asked him, ‘Would you
want to do an album with Wendy and

(Continued on page 14)

| MICROPHDO
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ly quite sure what to do. He said, ‘I real-
ly just want to challenge you as an
artist, as a songwriter not to follow old
patterns. .. I want you to put enough of
yourself into this album for me to walk
away either loving or hating it, but for
me to really have a feeling about it.””
Anderle encouraged Grant to make
an album that came from her heart.
“And I think she’s done that,” he says.
“I think it may take a little while to find
this album, but I think particularly
women [will] identify with a lot of what
she’s talking about. Amy is writing and
singing about people being together,
people not being able to be together,
people being together and separated,
all those kinds of things which I think
are real core issues. This is not a casu-

e
Tonic

;

For What Ails You. The members of Polydor/A&M group Tonic take
break before performing before a hometown crowd in Hollywood. Shown,
from left, are Dave Barbis, director of West Coast promotion for Polydor;
Tom Storms, Polydor A&R exec; band members Dan Lavery, Kevin Shepard,
Emerson Hart, and Jeff Russo; Nick Gatfield, president of Polydor; Barry
Lyons, VP of rock promotion for A&M Associated Labels; and John Rotella,
VP of sales and field marketing for Polydor.

(Continued on page 14)

PLEDGE DRIVE: PBS has hired Creative Artists
Agency (CAA) to explore the feasibility of the network
launching a record label. “Given the profound respect
and trust that the American people have in PBS and
its programming, a music label is a natural extension
and enhancement of that service,” says Stu Kantor,
director of corporate communication for PBS.

PBS has solicited CAA to “look for strategic part-
ners, look at business models, and

PBS May Launch A Label; Juilliard
Piano Program Gets Aretha’s Respect

acts performing at the World Healing Honors, to be
held Oct. 9 at the Shrine Auditorium in Los Angeles.
The concert, which inaugurates the Muhammad Ali
World Healing Project, will also feature < and Celine
Dion.

Ali Akbar Khan will receive 1997’s National Her-
itage Fellowship [rom the National Endowment for the
Arts in September at a ceremony in Washington, D.C.

The award honors folk and tradi-

look at the talent side of this ini-
tiative,” says Kuntor. Kantor says
any distribution plans for the pro-
posed label are premature. PBS
already has a deal with Warner
Home Video to distribute its long-
form videos.

However, Kantor says the audio

)

1he

tional arts. The Indian classical
musician and raga composer is
also set to perform at two events,
one in New York and the other in
Washington, D.C., celebrating the
50th anniversary of India’s inde-
pendence . . . Space Needle has
broken up. Leader Jud Ehrbar

label may differ from its video
counterpart in that releases may
use PBS programming as a
springhoard, as opposed to being
mere audio replications of programs. “The video is the
cassette equivalent of what you see on-air,” Kantor
says. “With audio, we have the ability to create new
compilations, new works with a specific artist, or to
release soundtracks of [PBS] events.” He cites such
examples as drawing on 25 years’ worth of “Great Per-
formances” episodes or many of the outlet’s educa-
tional children’s programming as potential album
material. Ann Blakey, PBS’ VP of licensing and dis-
tribution, will oversee the music project.

THIS AND THAT: Aretha Franklin has been
accepted to the Juilliard School’s music program to
study classical piano. Franklin will be matriculating
in the fall. “It’s just something she’s always wanted to
do,” says her representative. She’ll have little time to
buy school supplies before September, however:
Franklin is busy recording a new version of “Respect”
for the movie “Blues Brothers 2000,” in which she
reprises her role as a restaurant owner.

Arista act the Bogmen is in the studio with pro-
ducer Bill Laswell recording the follow-up to 1995’s
“Life Begins At IForty Million” .. . Todd Rundgren
has rerecorded many of his best-known tunes: “Hello
It’s Me,” “I Saw The Light,” “Can We Still Be
Friends,” and more in lounge fashion for a new release
called “With A Twist.” The album will come out Sept.
23 on Guardian Records.

“Standing Stone,” Paul McCartney’s symphonic
work, commissioned to mark EMT’s 100th anniversary,
will have its world premiere Oct. 14 at the Royal
Albert Hall, as performed by the London Symphony
Orchestra . . . Sheryl Crow, Tony Rich, and the 3
Tenors have been added to the expanding lineup of

by Melinda Newman

will continue with Varnaline as
well as his new project, Reservoir.

The Marquee Group, a New
York-based entertainment compa-
ny, has purchased QBQ Entertainment, a booking
agency that handles tours by Billy Joel, Metallica,
Luther Vandross, and Bruce Hornsby, among others.
QBQ founder/CEO Dennis Arfa has been named CEO
of the newly created Marquee Music division. The pur-
chase price was $6 million . . . The House of Blues will
sponsor Dr. John’s Blues 97 tour, which starts Oct. 15
in Palm Desert, Calif. Opening for Dr. John on the first
leg will be Keb’ Mo’ and Charlie Musselwhite. On the |
second leg will be Robert Jr. Lockwood and Alvin
Youngblood Hart.

The Discover Grammy festival kicked off July 1%
with participants including Sheryl Crow, Alison
Krauss, Santana, Harry Belafonte, and the Allman
Brothers Band. The concert series, sponsored by Dis-
cover Card and the National Academy of Recording
Arts and Sciences, sponsors more than 50 concerts by
participating artists and coordinates more than 100
free community and educational events, including
music industry workshops and Q&A sessions with
artists for students.

Robin Godfrey-Cass, former managing director of
Warner/Chappell in the U.K. and, more recently, exec-
utive VP on the West Coast for EMI Music Publishing,
has formed his own publishing company, Godfrey-Cass
Musie, in Los Angeles. He has made his first world-
wide co-publishing deal with songwriter/producer
Larry Dvoskin, who has three songs on Meredith
Brooks’ hit album, “Blurring The Edges” on Capitol
Records. New York-based Dvoskin will also act as a
consultant to the firm.

Assistance m preparing this colwmn was provided by
Irv Lichtman.
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Suzzy Roche
Steps Out Solo
On Red House

B BY JIM BESSMAN

NEW YORK—After nearly 20 years as
part of New York sister act the Roches,
youngest sibling Suzzy Roche is step-
ping out on her own.

Her debut solo album, “Holy
Smokes,” comes out Sept. 16 on Red
House Records. However, Roches fans
can rest assured: It does not mark the
end of the beloved trio of Suzzy, Mag-
gie, and Terre, whose self-titled debut
album arrived in 1979 on Warner Bros.

“We were on the road so often for
$0 many years
that I think all
three of us needed
a break,” says Suz-
zy Roche, who adds
that the group had
cut back dramati-
cally on perform-
ing following the
death of their fat- ROCHE
her—and biggest
backer—two years ago.

“We were all completely leveled by it,
because he was such an important per-
son in our lives,” she says. “Then we all
started to discover our own lives, and I
had time for the first time to really sit
down with myself and have somewhat
of normal life—which was a revelation.”

But time off was also work-intensive.
Every day, Roche got up and turned on
a tape recorder, initially speaking into
it instead of singing. “I love the sound of
spoken voice on tape, and I probably
made a thousand tapes of me commu-
nicating exactly what I was trying to
say in a simple, direct, and intimate
manner,” she says. “The album comes
across that way, more like one piece as
opposed to any particular songs:
Everything flows from one to the next.”

Actually, “Holy Smokes” was inspired
by a collection of poems given to Roche
by her father, Jack. “It seemed that
without him, I felt invisible and mean-
ingless,” she says, “and a lot of the songs
came out of deep feelings about that—
almost from the unconscious. One song,
‘Egg Shell,” my mother wrote the words
to: It was a poem she wrote about me
when I was 9.”

Another album track, “Breathing,”
Roche wrote about her 15-year-old
daughter, while “Pink Ballet Slippers”
came out of the ballet classes Roche
immersed herself in “to heal myself”
following her father’s death.

“A couple songs are totally about my
father, like ‘Rules,” which is one of my
favorites: Maggie sings on it, and it per-
fectly expresses something about my
father——and about life, too.”

“Holy Smokes,” which also features
guest vocals from Jules Shear, was pro-
duced by Roche and Stewart Lerman,
who produced three Roches albums.

“We work really well together,” says
Roche. “He has his own studio, and we
got to spend a lot of time experiment-
ing. But I had spent the better part of
two years just in my house with myself
writing all these songs, and I had an
idea of what I wanted it to sound like. I
just didn’t know if there would be a
place for it, after years of being on the
tight wire of having a certain amount
of commereial success but obviously
never having had a hit.

(Continued on page 31)
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AOL's Robert Pittmanto °
Keynote The NAB Radio Show

A pioneer in entertainment programming,
Bob Pittman began his career in Radio,
' first as a disk jockey and then as a program
director for top rated stations. Infamous as
~ abrand builder and innovator, Pittman has
successfully applied his philosophies to
businesses such as MTV, Six Flags Theme
Parks and most recently CENTURY 21 and
AOL. Come hear his unique perspective on
the future of Radio, communications and
entertainment.

NEED MORE INFORMATION? BB
Fax this completed form to (202) 429-3343.

Please send me more information on (O Attending O Exhibiting

Name Title

Company _ Callletters Om O
Address

Ciy State P

Country Email Address

Phone Fax

G &&@@@&&%

s%omethlng -

IT'S100%RADID

i

- Nnml‘-’euer
| Triathion . .
Bl;oadcasn'ng .

Broadcastmg

«

Jeff Smulyan
Emmis
Broadcasting

Bob Neil
‘| Cox Radio

Randy
Michaels

Jacor

. Communications

Scott Ginsburg
Evergreen Media

Mel Karmazin Receives National
Radlo Award at NAB Radio Luncheon

Chairman and CEO of CBS Station Group,
Karmazin has spent his career not only
buitding his Radio business, but aiso
building the business of Radio. Join us as
he is hcnored at the NAB Radio luncheon.

Plus, hear special remarks from FCC
Commissioner Rachelle Chong.

Ron Chapman Emcees NAB Marconi
Radio Awards Reception, Dinner &
Show

Join the celebration as the suspense ends
and the winners are revealed for the NAB
i Marcori Radio Awards. Former Marconi

= Award winner Ron Chapman from KVIL-FM
in Dalles will host ttis year's event.
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DAD & DAUGHTERS TEAM FOR ‘THE WILSONS’ ON MERCURY

(Continued from page 12)

1?” and he said, ‘Yes,” surprisingly. So
we were really thrilled.”

Working with their father—with
whom Wendy and Carnie had recon-
ciled after a lengthy estrangement—
proved to be an eye-opening experience
for the Wilson daughters, who got to
watch him work as a vocalist and pro-
ducer for the first time.

“It was otherworldly and awesome
and just amazing to be in that kind of
environment with him, seeing it first-
hand,” Wendy says. “We’d always heard
about it in our childhood—*Oh, your
dad, in the ’60s, you should have seen
him producing, there was no one else
like him.” And we got to actually
explore it firsthand and see how he
works. And it’s just outrageous. He'’s
Jjust so mercurial and vivacious ... "

“And spontaneous,” Carnie adds.
“He'll be like, ‘All right, everybody in
the room! We're gonna do some clap-
ping? ... You have to laugh. And he’s
very funny, because he’s really inse-
cure, and Wendy and I are very much
the same way, so when we're all togeth-
er, we all are kind of spontaneous and
impulsive, but we all have this underly-
ing insecurity, this kid in us.”

“He would get really excited,” Wendy
continues. “What did he say that one
day—‘This is the best vocal session
you've ever done!” And then he would sit

Hanson producer Stephen Lironi;
“Miracle,” which he co-wrote with
Wendy, Carnie, and producer Dave
Stewart; and two numbers he co-pro-
duced with Joe Thomas—a remake of
the 1971 Beach Boys number “'Til I
Die” and “Everything I Need,” an
extravagant new song co-authored by
“Pet Sounds” lyricist Tony Asher.

The album is not entirely composed
of the type of pop associated with the
Wilsons in the past: The sisters, who co-
wrote much of the material (published
by Get Out Songs/EMI Blackwood
Music and Wendihaus Music/EMI
Blackwood Music) essay numbers that
utilize rock and even trip-hop backdrops.

Wendy says, “I think it was some-
thing that was a natural progression for
us and that was always underlying, but
we were never able to express it—that
rebellious part of our nature.. . . I guess
[when we started] we were very young,
and we were kind of the girls next door,

but now it’s not that way. We've really
grown up, and things are different, and
we're our own people.”

“I was very influenced by Alanis
Morissette,” Carnie adds. “That aloum
flipped me out, blew my mind. It’s not
that I personally wanted to copy it, but
I wanted to get into that quirkiness.”

At least initially, Mercury will target
all of the Wilsons’ pop constituencies by
releasing “Monday Without You” Aug.
18 to top 40 and hot AC.

Maidenberg says, “We're not trying
to evoke the girls’ history as much as
pop history, where you go back to Brian
from the '60s and the girls from the
early '90s and kind of combine the two
and bridge the [generation] gap.”

The harder-edged styles on the
album could subsequently get an air-
ing. Maidenberg says, “We want to see
what happens at radio with ‘Monday
Without You.” We think it’s gonna be
huge. From there, we’re going to talk

GRANT SET DIFFERENT, BUT HEARTFELT

(Continued from page 12)

al listening record.”

Grant recorded 31 songs for the
Wayne Kirkpatrick/Keith Thomas-pro-
duced project, 12 of which made the
album. The first single, “It Takes A Lit-

of sadness that I've never put in my
songs,” she says. “I wrote the song
‘Lucky One’ [for ‘House Of Love’], but I
was writing it about somebody I didn’t
know . .. A lot of times when I've writ-

to Wendy and Carnie and see what
they're most comfortable doing.”

TV will be key to promoting “The
Wilsons.” Maidenberg says that the
group (including Brian) will appear
Sept. 10, the day after the album’s
release, on “The Tonight Show With Jay
Leno.” Other shows that have commit-
ted to coverage include “Access Holly-
wood,” “Entertainment Tonight,” and
“CNN Showbiz Today”’; MTV News and
VH1 News have also completed pieces.

Press outlets that plan to cover the
act include Newsweek, Entertainment
Weekly, Mademoiselle, Vogue, and
People.

Maidenberg says some promotional
appearances are scheduled. “We're
going to start them off doing some
radio appearances. We're very inter-
ested in getting them in front of peo-
ple, to see that they’re not the same old
group that they were. To that end, I
think that we're going to have them
play at a couple of our conventions. We
have a [PolyGram Group Distribution]
conference that we have once a year in

front of about 1,500 people from across
the country in late August, and we'’re
going to bring them out and have some
sort of an acoustic set there.”

Wendy and Carnie—who are man-
aged by Michael Shapiro of MRS
Enterprises and booked by William
Morris—haven't finalized any touring
plans, but both clearly hope that Brian
will be part of those plans, though they
acknowledge their father’s reticence
about performing.

“We need to really see how the sin-
gle does and who our audience is gonna
be,” says Wendy. “Also, at this point,
Dad doesn’t know if he’s going to tour,
so we'll see.”

Carnie adds, “His involvement is
really up to him. We wanted to do the
whole record with him; we wound up
only doing four [songs]. We would like
him to join us and participate in all of
this. He may not do it all. So it’s really
up to him, but we feel that the album is
strong enough on its own. If Dad
decides not to do anything, that’s the
way it goes.”
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ST. AUGUSTINE, FLA.: Solid modern rock instincts, persuasive performance
power, and sheer hard work have propelled Spider Monkey to the ranks of
one of the Southeast’s most successful independent bands. The North Flori-
da quartet, which crosses muscular pop with Red Hot Chili Peppers-style
punk funk, plays more than 200 shows a year, with particularly loyal fol-
lowings in Florida, Georgia, and South Carolina. “We’ve made an extra
effort to put on a hell of a stage show,” says bassist Tony Gialluca. “We
work really hard live. Seeing four
guys standing up there strumming
is just boring.” Spider Monkey’s
new “Insatiable” album, four previ-
ous dises, and two cassettes have
sold a combined 16,500 copies, ac-
cording to the group, and such sin-
gles as “The End Of It All” and the
recently released “Three Ben
Franklins” have received significant
airplay on South Carolina rock out-
lets WARQ Columbia, WAVF Charleston, and WKZQ-FM Myrtle Beach.
Gialluea, singer Todd Horn, and drummer Randy Looman left cold Can-
ton, Ohio, for the Sunshine State five years ago, promptly hooking up with
St. Augustine guitarist Garrett Coleman for Spider Monkey’s debut gigs
in July 1992. The group has toured with 311 and opened for Hootie & the
Blowfish, the Mighty Mighty Bosstones, Coolio, Widespread Panic,
Edwin McCain, Run-D.M.C,, and For Squirrels, among others. The band
appeared on the third AWARE Records compilation and tour in 1995 and
has headlined shows featuring supporting performances by such major-
label acts as K’s Choice, Stir, and the Hazies. Contact Kevin O’Malley at
904-247-0008. PHILIP BOOTH

SPIDER MONKEY

SAN ANTONIO, TEXAS: Folk/rock group Eve Unbound hates to be pigeon-
holed to satisfy radio formats, so it’s no surprise that its latest genre-blend-
ing album, “United Snakes,” defies easy categorization. It has strains of
jazz, easy listening, and blues, but the core is essentially folk/rock. Lead
singer Luisa Inez Newton has been described as Sade meets Joni
Mitchell with the roek attitude of Chrissie Hynde. “The group has a
Southwestern flavor but with a European sophistication,” says Donnie
Meals, who produced the album and released it on his Gondwanaland
Records. Newton, with longtime collaborator/keyboardist/singer Michael
Wright, wrote 12 of the 14 songs on the album, which includes a saxophone-
fueled version of U2’s “In God’s Country,” and a Spanish-language version
of Sting’s “Fragile” featuring Newton in a duet with actor Jesse Borrego.
Newton picked the album title, she says, because “the United States is so
difficult to achieve, so many people want democracy and freedom, and yet
we have so many problems.” Musicians include Richard Potter on saxo-
phone, Val Cronk on guitar, Steve Hartwell on drums, and Greg Good-
man on bass and mandolin. San Antonio College’s KSYM-FM has been
playing cuts from the album, which can be found in local stores. Contact
Meals at 210-737-3348. RAMIRO BURR

SAN DIEGO: The first time the Greyboy Allstars took the stage at a local
jazz purist hangout, says the act’s composer/saxophonist Karl Denson, it
was the last. “We’re a dance party,” says Denson. “We can’t play for a sit-
down audience.” Instead, the quintet, made up of Denson, drummer Zak
Major, bassist Chris Stillwell, keyboardist Robert Walter, and guitarist
Elgin Park, has discovered an audi-
ence niche perfectly suited to its
hypnotic, heavy-on-the-funk jazz
blend. Playing with ska, swing, and
rock acts, as well as other forward-
thinking jazz bands, the Allstars
have discovered an under-30 crowd
well primed for their instrumental
groove. “We understood where all
this dance music was coming from,
how hip-hop crossed over into jazz,
and now we’re taking advantage of
that to initiate younger audiences to jazz,” says Denson, who played sax on
Lenny Kravitz’s “Let Love Rule.” With pockets of support in Southern Cal-
ifornia, Colorado, and the Bay Area—it sold out the Fillmore in San Fran-
cisco during a June visit—the band has managed to sell more than 15,000
copies of its 1994 self-released debut, “West Coast Boogaloo,” and is mak-
ing substantial progress with its latest title, “A Town Called Earth,” which
has already sold 8,000 units since its June 10 release, according to Denson.
The group also recently signed on to contribute music to the soundtrack to
Castlerock Films’ new movie “Zero Effect,” which stars Bill Pullman and
Ben Stiller. Contact Greyboy Records at 619-236-9130. DOUG REECE

THE GREYBOY ALLSTARS
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the good and bad bubble to the sur-
face.”

Being a public figure, Grant has
endured her share of rumors and
tabloid controversy, but she refuses to
let that have any effect on her music
writing or worry what people might
read into her songs. “I feel like the
rumor mill is going to turn anyway, and
some of these songs were written years
ago,” she says. “I wrote ‘Cry A River’
years ago with Wayne [Kirkpatrick]
and the hook was Wayne’s idea . . . The
beauty of musie is that it finds its own
audience. If you don’t like the song,
don’t listen to it. Someone’s opinion of
me, who I will never meet, it would be
silly for it to matter.”

A&M executives are excited about
the direction Grant is taking on
“Behind The Eyes” and expect it to fare
well in the marketplace. “I took the
record out and played a number of
songs just to give people some idea
where Amy was going musically, and
the response we got back was uniform-
ly one of positive surprise and real
delight,” says A&M senior VP of pro-
motion Rick Stone.

The record is generating interest at
triple-A radio, in addition to Grant’s
usual strongholds—top 40, adult top 40,
and AC. A&M released the single plus
Grant’s stark ballad “The Feeling 1
Had” and the Glen Ballard/Siedah Gar-
rett penned tune “Nobody’s Home” to
the triple-A format with only the A&M
logo and no artist name. Some stations
responded that they thought it was a
new A&M act and were surprised to
find it was Grant. KINK Portland,
Ore., PD Carl Widing says his triple-A
station has néver played a Grant record
but is playing “It Takes A Little Time.”

He thinks other stations that may have
passed on Grant before will likely pick
up on her now. “There are a lot of sta-
tions that are looking for new music
that applies, and any time an artist
shifts gears, it opens up new avenues
for their product,” he says. “And I think
that’s the case here.”

As with her last several albums,
“Behind The Eyes” will be released to
the mainstream market through A&M
and to the Christian market through
Myrrh, the label she’s been with since
beginning her career as a teenager in
the mid-"70s. “Amy will be doing some
retail visits for us. She’s such an
impactful person, a very bright light,”
says A&M senior VP of marketing
Morty Wiggins. “And we are going to
spend what it takes to make sure we
are priced and positioned and very vis-
ible out there.”

“We're waiting with baited breath
for that album,” says Skip Young,
senior music buyer for the Amarillo,
Texas-based Hastings chain. “I'm glad
she’s taken a long time off, but we need
an album and we need a good one from

her. I hope it’s going to be a block-

buster.”

Grant has long been the most visible
artist to emerge from the contempo-
rary Christian scene and still has a
solid base in that market. Myrhh’s
VP/GM Jim Chaffee says the company
plans an extensive campaign that
includes the release of an enhanced
maxi-single to the Christian Book-
sellers Assn. market that will include
“It Takes A Little Time,” “Somewhere
Down The Road,” and a new version of
Grant’s classie “El Shaddai,” as well as
interview footage regarding the songs
and a video of “El Shaddai.”

“We have a permanent display we
have put in the stores which will be
used by our distribution company after
Amy’s project is done,” Chaffee says.
“We launched the permanent display
with Amy’s catalog in July .. . It also
announces the street date for the
record. In August it will feature the
catalog plus the maxi-single. Then the
third month it will feature the new
record. We will have that display in the
stores until Thanksgiving, at which
time that permanent display will then
feature catalog and a promotional pro-
gram that will coincide with her Christ-
mas tour, with specials on the Christ-
mas record and the new project.”

Other elements of the Myrrh mar-
keting plan include a promotional CD
to radio that includes 12 of Grant’s
radio hits, guitar giveaways in select
markets, and an America Online chat
session, as well as contests over the
Internet.

Though Grant’s new album is less
overtly religious than some of her pre-
vious efforts and deals with some
themes Christian audiences may not
have heard Grant address before,
Chaffee says the feedback has been
positive. “We've been getting com-
ments pretty consistently from people
that this is the best album she’s ever
made,” he says.

In terms of tour support, Grant is
visiting Germany and Japan to pro-
mote the album before its street date.
She will embark on a Christmas tour
this winter that will take her special
“Tennessee Christmas” concert, which
has become an annual sold-out event in
Nashville, on the road to 19 cities.
She’ll tour behind the new album in
1998.

A&M TO CO-MARKET MxPx WITH TOOTH & NAIL

(Continued from page 9)

No. 22 on the Deec. 14, 1996, Heat-
seekers album chart, has sold more
than 38,000 copies, according to
SoundScan.

Still, Herrera says that part of
what precipitated the deal with
A&M was shortcomings on the part
of Tooth & Nail.

Brandon Ebel, Tooth & Nail
owner/president, disputes Herrera’s
claims, citing the label’s impressive
achievements with the album so far.

Weintraub says A&M will begin
reworking the single Wednesday (6)
at college, mainstream, and modern
rock stations.

The band, which is booked by
ICM Artists, has also increased its
profile via opening summer slots for
No Doubt and Face To Face. MxPx
is currently playing dates on the
Warped tour, followed by fall gigs
with such bands as the Vandals,
Reel Big Fish, and Dance Hall
Crashers.

While Weintraub says A&M will
invest a substantial amount of money
to market “Life In General” and will
“do everything except sell the album
to stores,” he says the label will con-
sult with Tooth & Nail on all matters.

According to Ebel, the label will
also remain active on a grass-roots
level and oversee negotiations with
MTYV for video play.

Meanwhile, Tooth & Nail, which
specializes in Christian bands, will
continue working the album in non-
secular markets through indie dis-

tributor Diamante (“Life In Gener-
al” is No. 28 on the Top Contempo-
rary Christian albums chart this
issue). The label will be retained to
perform these duties on future

MxPx albums and, according to
Cafaro, may be put in charge of pro-
moting other A&M acts, such as
new signing Burlap To Cashmere, to
Christian markets.
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(30) % | 4 | LOCAL HistanD 524202 (8 98/14.98) AS GOOD AS DEAD
(8| 11 | 3 | SMASH MOUTH INTERSCOPE 90142 (8 98/12.98) FUSH YU MANG
31 26 4 GHETTO TWIINZ RAP-A-LOT/NOO TRYBE 44438/VIRGIN (10.98/15.98) IN THAT WATER
6 3 17 K'S CHOICE 550 MUSIC 67720/EPIC (10.98 EQ/16.98) PARADISE IN ME 2 2 5 TR T
ROCKETOWN 1528/WORD (10.98/15.98) DEEP ENOUGH TO DREAM
7| 11 | LEE ANN WOMACK DECCA 11585/MCA (10.98/15.98) LEE ANN WOMACK AR o
CHARLIE ZAA SONOLUX 82136/SONY (8.98 EQ/14.98
8 2 4 DJ POOH DA BOMB/ATLANTIC 52752*/AG (10.98/15.98) BAD NEWZ TRAVELS FAST 5 > 2 ! ) SENMIENICS
LIL' KEKE JAM DOWN 1005 (10. .98 '
9 10 9 BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING . e G DO TR NG
10 [ 14 | 16 | DAFT PUNK SOMA 42609*VIRGIN (10.98/16.98) HOMEWORK Q)| 45 | 2 | SHERRIE AUSTIN apisra 18843 (10.9816 96) VRS
@ 3 7 TRIO CHRONICLES 536205 MERCURY (10.98 EQ/16.98) DA DA DA 36 39 | 24 | GRUPO LIMITE POLYGRAM LATINO 533302 (7.98/12.98) PARTIENDOME EL ALMA
12 | 13 [ 30 | BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.98/16.98) ROCK SPECTACLE 37 | 40 | 18 | CAEDMON'S CALL WARNER ALLIANCE 46463 WARNER BROS. (8.98/13.98) e ORI CALL
13 I 2 CLAY CROSSE REUNION 10005/JIVE (10.98/15.98) STAINED GLASS 38 | 37 | 31 | SOUL COUGHING SLASH 46175*WARNER BROS. (10.98/15.98) IRRESISTIBLE BLISS
14 n 3 THE SUPERTONES BEC 17401 (10.98/15.98) SUPERTONES STRIKE BACK 39 29 | 24 | FREAKNASTY HARD HOODIPOWER 2111TRIAD (10.98/15.98) CONTROVERSEE... THAT'S LIFE... AND THAT'S THE WAY IT IS
15 | 6 | 3 | THE COMRADS STREET LIFE 75507+/ALL AMERICAN (10.98/15.98) THE COMRADS 4 | 4 | 6 | RICOCHET coLumBIA 67773 (10.98 EX15.98) BLINK OF AN EYE
@ 22 8 BUCK-0-NINE TVT 5760 (6.98/9.98) TWENTY-EIGHT TEETH 41 | 38 3 GHETTO MAFIA DOWN SOUTH 2003/FULLY LOADED (9.98/15.98) STRAIGHT FROM THE DEC
17 15 5] JACI VELASQUEZ MYRRHWORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE 42 31 2 THE CANTON SPIRITUALS VERITY 43021 (Io,ﬁs.%) LIVING THE DREAM: LIVE IN WASHINGTON D,_C,_
18 | 19 | 13 | COWBOY MOUTH MCA 11447 (9.98/12.98) ARE YOU WITH ME? (43)] REENTRY | REBECCA ST. JAMES FOREFRONT 25141 (9.98/14.98) GoOb
19 | 17 | 6 | BLINK 182 CARGO 11624/MCh (8.98/12.95) DUDE RANCH ()| RE-ENTRY | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) { STOLED THIS RECORD
20 | 16 | 12 | ALLURE TRACK MASTERS/CRAVE 67848*/EPIC (10.98 EQ/16.98) ALLURE (45)| RE-ENTRY | THAT DOG DGC 25115/GEFFEN (5.98/8.98) RETREAT FROM THE SUN
21 | 20 | 5 | THE BEATNUTS RELATIVITY 1508+ (10.98/15.98) STONE CRAZY 46 | 50 [ 9 | JAMES BONAMY EPIC 67878 (10.98 EQ/16.98) ROOTS AND WINGS
(22| 335 | 37 | NOMERCY arista 18941 (10.98/15.98) NO MERCY RE-ENTRY | RONAN HARDIMAN PHILIPS 533757 (10.98/17.98) MICHAEL FLATLEY'S LORD OF THE DANCE
23 9 z DAR WILLIAMS RAZOR & TIE 2830 (10.98/16.98) END OF THE SUMMER 48 | 41 _I_ 5 COLUMN MACOIREACHTAIGH & THE IRISH CEILI BAND RETRO 0090 (2.98/4.98) CELTIC PRIDE
@ 32 4 LIMP BIZKIT FLIP 90124/INTERSCOPE (8.98/12.98) THREE DOLLAR BILL, Y'ALL RE-ENTRY | JOCELYN ENRIQUEZ CLASSIFIED/TIMBER! 3409/TOMMY BOY (10.98/15.98) JOCELYN
@ 36 24 LESS THAN JAKE CAPITOL 37235 (6.98/9.98) LOSING STREAK 50 48 l 8 SONS OF THE DESERT EPIC 67619 (7.98 EQ/11.98) WHATEVER COMES FIRST

N OT A HOUSEBOY: Fatboy
Slim, aka Norman Cook,
may be better known as the
former bassist for '80s Brit-
pop act the Housemartins,
but make no mistake about it,
he says, that experience was a
“hiccup” in an otherwise elec-

All The Hubbub. After hav-
ing penned and produced
tracks for the likes of
BLACKSstreet and Mary J.
Blige, Kedar/Universal R&B
artist Lee Drakeford, aka
Big Bub, will again take
center stage when his
sophomore solo album,
“Timeless,” is released
Sept. 23. The first single,
“Need Your Love,” was ser-
viced to R&B radio June 23
and will be released at retail
Aug. 19. The track features
guest vocals by Heavy D
and Queen Latifah.

tronic-oriented career.

After being invited to join
the group by Housemartins
vocalist Paul Heaton, Cook
remembers being unintention-
ally sucked into the pop vor-
tex.

“I'm driving around with

them, getting free drinks
every night, and the next
thing I know we’re on TV and
then on the [U.K.] charts,”
says Cook. “It was too nice of
an opportunity to turn down,
but it was never me. I've
always been more of a club
DJ.”

Cook’s spirited Fatboy
Slim album, “Better Living
Through Chemistry,” which
will be released Sept. 30 by
Astralwerks, as well as his
various other projects, such as
Mighty Dub Kats,
Pizza Man, and
Freakpower, re-
flect this aesthetic.

Think About You.” The song
arrives at radio Tuesday (5),
while an accompanying clip

starting July 30.

Train A Comin’. Asylum bows
“Like A Train” by new country
artist JD Myers Sept. 23. The
first single from the artist, who
continues his radio promotion-
al tour this month, is “When |

was worked at video channels

R E

1O

MOUNTAIN

Michael Peterson, Michae! Peterson

i{
T

Cook recently fin-
ished a U.S. promo-
tional tour and is
expected to return
in the fall. He notes
several inadequacies
in the club scene
here, including ven-
ues more concerned
with decor than
equipment and a

Robyn, Robyn Is Here ‘

L HEATSEEKERS NO.1s

~ NORTHEAST
QOur Lady Peace, Clumsy

POPULARUPRISINCGCGS.

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

BIG BOY: Capitol Nashville’s
Roy D. Mercer, who is actual-
ly a fictional comedian dreamed
up by mainstream rock KMOD
Tulsa, Okla., DJs Phil Stone
and Brent Douglas, has retail-
ers tickled pink with two-vol-
ume set titled “How Big ‘A Boy
Are Ya?”

The album is at No. 20 and
No. 5 on the West North Cen-
tral and South Central Re-
gional Roundup charts this
issue, respectively.

Unlike its previous comedy

recordings from

real-life comedians
] Jeff Foxworthy and

v

7~ Bill Engvall, Capi-
tol has not promoted
the Mercer titles at
radio. Instead, the
albums, which are

MIDDLE ATLANTIC

| best described as
countrified versions

PACIFIC

relative problem
with audience mem-
bers.

“The whole Amer-
ican club scene is in
its infaney,” says Cook. “With-
out want-ing to sound too con-
descending, the emphasis
seems to be people going to
clubs to look good and be
seen.

“In England, it is more sim-
ple and just happens to be
what people do on a weekend,”
he adds. “They dress up less
and get down more.”

THE REGIONAL ROUNDUP

— N

\l I—r " EAST NORTH CENTRAL
1
[ WESTNORIH CENTRAL | The Beatnuts, Stone Crazy
Lila McCann, Lila rj - — S
e e e HII <~ g

—F

SOUTH ATLANTIC
Charlie Zaa, Sentimientos

of the Jerky Boys
phone-pranks collec-

I tions, have been pro-
T moted though unusu-

V

SOUTH CENTRAL
Lil’ Keke, Don’t Mess Wit Texas
o e et i i

Rotating top 10 lists of best-selling titles by new and developing artists.

cVEBNOULAWN

EAST NORTH CENTRAL

. Robyn Robyn Is Here

K's Choice Paradise In Me

. Barenaked Ladies Rock Spectacle

Lila McCann Lila

. Michael Peterson Michael Peterson

Boney James Sweet Thing

. Sneaker Pimps Becoming X

Lee Ann Womack Lee Ann Womack

. Trio Da Da Da
. Local H As Good As Dead

SOUTH ATLANTIC
Charlie Zaa Sentimientos
Lila McCann Lila
Robyn Robyn Is Here
Lee Ann Womack Lee Ann Womack
Michael Peterson Michael Peterson
Boney James Sweet Thing
Cowboy Mouth Are You With Me?

. Allure Allure
. Smash Mouth Fush Yu Mang

ORI NOUV A WNM

o

The Canton Spirituals Living The Dream: Live In Washington D.C.

al ways, such as
handing out cassette
samplers at truck
stops.
With the ice bro-
ken, Capitol is hop-
ing that Vol. 3, which is due
Oct. 21, will have an even
greater impact.

TAZ-MANIA: DJ Taz, who
continues his 20-week summer
run on the Hot R&B Singles
Sales chart this issue with
“That’s Right,” is ready to
jump to the next level when
Priority releases his latest al-

bum, “Worldwide,” Aug. 12.

The artist, whose real name
is Tino Santron McInytosh,
has been getting significant
exposure on the Box and MTV,
as well as in his home state of
Georgia.

ROADWORK: Former Black
Uhuru front man Michael
Rose kicks off a West Coast
tour in support of his Heart-

Road Trip. Outpost/Geffen
electronic dance act the
Crystal Method is one of
the headliners on the Elec-
tric Highway tour, which
begins Aug. 15in San
Diego. The band's debut
album, “Vegas,” which will
be released Aug. 26, fol-
lows its “Busy Child” ER,
issued June 17. Meanwhile,
“(Can't You) Trip Like Me,”
the group’s collaboration
with Filter from the
“Spawn” soundtrack, is
getting nibbles at modern
rock radio.

beat 215 release, “Dance
Wicked,” Friday (8) in Port-
land, Ore. The album was re-
leased June 10.
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@ wannerscnamE  Erankie Bares His Epic “Heart’

The Writer Move. Rapper DJ Quik stands with executives on the steps of Warn-
er/Chappell’s office in Los Angeles after signing a worldwide publishing deal
with the company. Pictured, from left, are Warner/Chappell chairman Les Bider,
Warner/Chappell creative senior VP Rachelle Fields, Quik manager Stan Shep-
hard, Quik, Warner/Chappell creative senior director Denise Weathersby, Warn-
er/Chappell president Rick Shoemaker, and Quik attorney Bob Lieberman.

Bl GINA VAN DER VUET

LOS ANGELES—With a little help
from his mentor, producer Chucky
Thompson, along with several estab-
lished artists, 19-year-old vocalist
Frankie is gearing up to make an im-
pact on consumers with the release of
his debut album, “My Heart Belongs
To You.” '
The set, which marks the official
launch of Thompson’s Epic imprint
Chucklife Productions, is a collection
of soulful eroonings that was produced
by Thompson and features an all-star

SUZAN’S SEGUE: Rhythm & Blues Foundation execu-
tive director Suzan Jenkins has accepted a post as exec-
utive director of America’s Jazz Heritage Program, which
is a partnership between the Lila Wallace-Reader’s Digest
Fund and the Smithsonian Institution.

Jenkins will remain based in Washington, D.C.

America’s Jazz Heritage Program is a 10-year, $7 mil-
lion initiative developed to research, preserve, and present
the history of jazz through exhibitions, performances,
recordings, and publications at the Smithsonian and across
the nation.

“It’s similar to what we’ve done over the years at the
Rhythm & Blues Foundation and with its annual Pioneer
Awards,” says Jenkins. “I'm hoping a lot of the skills I
acquired there will help me in
my new capacity at the Smith-
sonian.”

The Lila Wallace-Reader’s
Digest Fund is a philanthropic
organization and one of the
nation’s major funders of jazz
cultural endeavors. It was
formed by Lila Wallace, one
of the principals in the forma-

The

Rhythm

and the
B’UES

Jenkins Joins Jazz Heritage Group; Compilations
Keep Comin’; Earth, Wind & Fire Still Hot

Groups Of The ’60s,” “Great R&B Male Groups Of The
’60s,” “Great R&B Female Groups Of The "70s,” “Great
R&B Male Groups Of The *70s,” “Great Funk Bands Of
The *70s,” “Soul Brothers & Sisters Of The '60s,” and “Soul
Brothers & Sisters Of The "70s.”

The 10-track CDs begin rolling out in August and will
continue through December and are priced to sell at $9.98.
They were produced by longtime music journalist-turned-
compilation conductor David Nathan, who has produced
75 sets since 1994,

“The most challenging thing about compilations is not
duplicating other product that’s out there,” he says. “But
there’s a lot of old music out there in the area of R&B.”

Other sets that Nathan has coming down the pike in’97
are MCA’s two-CD set “Chess
Soul,” and the Right Stuff’s
two-CD package “Solar 20th
Anniversary.” Both are various-
artists albums.

ALSO UPCOMING: Earth,
Wind & Fire struts its stuff on
its latest, “In The Name Of
Love.” Set producer Maurice

tion of Reader’s Digest.

In her capacity as executive
director, Jenkins will direct
day-to-day activities and forge
new partnerships in the initiative’s effort to develop
increasing awareness of jazz around the country.

“Just as in rhythm and blues, we must continue to cele-
brate the achievements of those who forged the way in
jazz,” she says. “We want to be able to have significant
representation of jazz at the institution so that when it
receives international visitors, it will present some of
America’s best musical work.”

No replacement has been announced for the Rhythm &
Blues Foundation post. A search committee has been
assembled to find a replacement for Jenkins, who helped
guide the organization to its current $2.3 million in assets.

Jenkins came to the Rhythm & Blues Foundation as
managing director in 1990. Within six months she was ele-
vated to executive director. Since its 1988 inception, the
Rhythm & Blues Foundation has issued $1.7 million for
grants and programs.

Because of the closeness of R&B and jazz, Jenkins hope
to create a synergy between the Rhythm & Blues Foun-
dation and America’s Jazz Heritage Program. “For exam-
ple, even though their efforts are mandated for jazz, when
I discussed the Rhythm & Blues Foundation’s 52-week
radio program, the Smithsonian offered to partner and
provide some of their high-tech hardware to make the
radio series the best it could be,” says Jenkins.

MORE HISTORY: The R&B compilation business con-
tinues to thrive as K-tel prepares to release a series of var-

by J R. Reynolds

White and company are out to
win over young demos, because
tracks on the set hold mild hip-
hop rhythms. But despite the
'90s slant, this is still an Earth, Wind & Fire set. Solid
orchestration and arrangement, benchmarks of the
group’s heyday, are ever-present on the 11-track album.

The project was released on White’s own Kalimba and
is distributed by Rhino.

Los Angeles-based Endoii has turned in an enriching
self-titled project by vocalist Al Berry, which boasts
delightful rhythmic textures and smooth yet soulfully sat-
isfying melodies.

Most listeners will find more than a passing resem-
blance in the artist’s sound to Seal’s, as both vocalists
deliver their sonics in second tenor and take an under-
stated approach to their music, energywise. But produc-
er Shiro, who also owns Endoti, employs less electronic
enhancing in his board work for the project, resulting in
more of a natural vocal sound on tracks.

“Al Berry” was serviced July 22 to triple-A and jazz/AC
stations, with plans to approach R& B stations as the pro-
ject develops. Berry will be conducting a three-piece
acoustic concert promotional tour of bookstore chains, such
as Borders Books & Music, throughout August.

Endot is distributed by San Francisco-based City Hall
and New York’s Twinbrook.

BAD BOY president Kirk Burrows was let go in July.
Ironically, the termination came just before the release of
the label’s hot new album by the company’s founder, Sean
“Puffy” Combs. Burrows started with the company as

cast of collaborators. Among them are
Faith Evans, who performs with
Frankie on “Think Of You,” a duet that
was written by Frankie and members
of 112. In addition,
Mary J. Blige
penned “All T Do.”
Blige and 112 also
perform on the
set.

“I feel like I
was given a great
opportunity,” says
Frankie, whose
real name is
George Franklin Jackson III. Frankie
met Thompson when he was 14 years
old through his school friend Norman
Howell, who is a member of Delicious
Vinyl reggae duo Born Jamericans.

“It has definitely started on a nice
level, you know—having people of that
caliber affiliated with me,” he says.
“But it was all love, because through
Chucky I kind of developed a relation-
ship with 112, Mary, and Faith (before
we worked together]. During some of
Chuck’s sessions with the artists, he
would let me tag along, so when the
time came to [work on my albumj
everyone was just with it.”

According to Epic’s urban market-
ing product manager, Donna Johns,

FRANKIE

P All-Star Cast Joins 19-Year-Old Vocalist

Frankie’s first single, “If I Had You,”
which was serviced Junc 24, received
324 spins on 46 stations for the week
ending July 23, according to Broadcast
Data Systems.

The single hit retail July 29.

The video, directed by Darren
Grant, was serviced to MTV, BET, and
local and regional video shows the
week of June 30.

Coinciding with the album’s early
September release, BET will partici-
pate in an “If I Had You” promotion, in
which female fans submit ideas for a
fantasy date with Frankie. The winner
will spend a day with the vocalist.

Another key element of the label’s
marketing strategy is the artist’s pro-
motional tour. Frankie was scheduled
to perform July 24 at New York’s City
Hall, as part of the city’s Harlem Week
celebration opening events. He was
slated to participate in various other
New York showcases through the end
of July. In August, Frankie is conduct-
ing promotional visits in his home mar-
ket of Washington, D.C., and in Balti-
more. The biggest date is on Tuesday
(5), when he will perform on BET’s
sound stage in Washington.

“We're planning on pushing Frankie
in his home market because that’s

(Continued on page 30)

So So Def To Launch Smooth
Mix Of Tunes By Jagged Edge

B BY J.R. REYNOLDS

LOS ANGELES—So So Def/Colum-
bia hopes its debut R&B quartet
Jagged Edge will have just the right
mix of rough imaging and smooth
grooves when it releases “A Jagged
Era” Sept. 23. The act’s debut set
marks the first all-male R&B group
released on So So Def.

“There’s a void out there for male
R&B groups like Jagged Edge, [which]
has a rough-around-the-edges feel but
can deliver vocally,” says So So Def
founder/CEQ Jermaine Dupri. “I think
they have the right creative mix and
are especially interesting since they
wrote the songs on the album.”

Dupri produced the majority of the
songs on the project.

“A Jagged Era” mates rugged, hip-
hop-tinged midtempo tracks with
creamy, laid-back ballads that often tap
gospel influences. The resulting effort
vields a set positioned musically to
attract teenage and young adult con-
sumers. Thematically, the album takes
a positive approach while maintaining
its street edge.

“As a group, we keep God first, but
we want to make history by releasing
a project that will endure because of
its overall quality,” says Jagged Edge
member Brasco.

The group came together in 1995
while attending the same church. “One
of the most challenging things about
this whole thing was moving from
singing spiritual to recording secular

1. “We kinda struggled with the deci-
sion at first, but in the end we decided
that if God is for us, who could be
against us?”

Wingo Dollar and Quick join the
brothers; all four members are 20
years old.

The act, which is managed by label-
mate Xscape’s vocalist Kandi Burruss,
is confident that it can thrive in the
current R&B environment. “Our music
has a lot of classic R&B to it with 90s

JAGGED EDGE

beats,” says Brasco. “We took the
approach of recording songs that are
memorable and could stand the test of
time.”

Dinero says being based in Atlanta
has given the act an advantage in being
creative. “It’s such a melting pot here,
and you get influences from all across
the country,” he says.

After its initial bid to release an
album through Biv 10 failed to pan out,
Burruss introduced the foursome to
Dupri, who signed the band after it
auditioned for him in his living room.
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ious-artists sets. Among them are “Great R&B Female = GM at its inception in 1992. music,” says Brasco’s twin brother, Dupri and Columbia executives hope
Case Dinero, who is also a band mem- (Continued on page 58)
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the top 15 of Hot R&B Singles after 32 weeks on that chart, based on new Kiss while my mom was into soulmusic | 19 | 19 | 22 | 3 | ICED DOWN MEDALLIONS ¢ ROYAL FLUSH
airplay from the remix. Meanwhile, airplay for “Never Make A Promise” [Marvin Gaye, the Pointer Sisters] NEWD | 1 | DOWN FOR YOURS  NASTYBOY KLICK FEAT. ROGER TROUTMAN
stands at 31 million listener impressions from play at 88 BDS-monitored and my grandmother listened strictly (C) (D) (T) NASTYBOY/GLASSNOTE 57474&/MERCURY
R&B stations. That song increases 13% in audience and jumps 13-9 on Hot to gospel. 21| 17 | 17 | 14 | IFUSTAY READY # SUGA FREE
R&B Airplay. Station leaders include WFXA Augusta, Ga. (57 plays), “My stepfather was a DJ, and he &‘PJLSEE:EP’X*; Lh:»;aﬁgzgsﬁiisswmnsmwo S
WERQ Baltimore (51 plays), and KKDA Dallas (49 plays). played records all day long,” he contin- 22 | 20 | 18 [152 | (o7 (0) CLWAMERICAN 1744 L/WARNER BROS.
ues. “Me and my brother used to beat @ NEW ) | | BETHE REALIST TRAPP, TUPAC & NOTORIOUS B.1.G.
H drums on his crates of records all the {C) DEFF TRAPP 9283/INTERSOUND
ERE’S BONEY: After spending 10 weeks on Top Contemporary Jazz | | time, so when I was 4, he boughtmea | 24 | 21 | 20 | 18 | MYBASYDADDYS 0 amsm & BROCK & THE BIZZ
Albums, Boney James’ “Sweet Thing” (Warner Bros.) enters Top R&B drum set. Six years later, my mom %5 | 23 | 19 | 19 | EMOTIONS © TWISTA
Albums at No. 49 as the Hot Shot Debut. Boney has sported strong core- bought me turntables for my birthday.” (€) (D) (M) (T) (X) CREATOR'S WAY/ATLANTIC 98025/AG
store sales since his album hit stores back in June, but as noted in this Later, Myrick formed the group 26 | 22| 2 | 2 | PLLBE @ @ oRoeFam i FEATURING JAY-Z
column in the June 14 issue, airplay at R&B monitored stations is also a Sticks & Stones with two friends who - , | HOW WE COMIN' © RBL POSSE
factor in qualifying an artist for the R&B list. Since that time, Boney’s would later work for Empire Manage- = (C) (D) {T) BIG BEAT/ATLANTIC 98017/AG
first single, the title track, has garnered airplay at 17 R&B outlets, which ment, which represents Gang Starr NEW ) 1 ?TI)GV?QPA mRI\nyAF ‘ffﬁ“éyi*,&“ﬂﬁ E;Cij %AVER“) © FOXY BROWN FEAT. DRU HILL
, | ., S
lgd to the song’s debut on the R&B gdult/ BDS impact page in Billboard and the A&R department at RCA Ree- NEWD || HOODLUM (FROM "HOODLUM") @ MOBB DEEP FEAT BIG NOYD & RAKIM
sister publication R&B Airplay Monitor. Every album assigned to a spe- ords. (T) LOUD 95013*/INTERSCOPE
cialty chart, such as Top R&B Albums, is on a per-project basis, since Through Sticks & Stones, Myrick 30 | 24 | 21 | 11 | JALKIN' B(T)UTV'WBAF‘(I:K S # THE WHORIDAS
musical styles can change. Given the new airplay and continued core- met Clark Kent, who produced the LD scy HPA' DELICIOLS VIYLID0ZREDANT
store sales, Billboard felt it was fitting that “Sweet Thing” should join the group. He became “like a big brother,” 31 | 30 | 46 | 3 | ON&POPPIN # YOUNG MC
B OB albur list Mvridk (€) (D) OVERALL 7001
album list. yrick says. WHO U WIT LIL JON AND THE EAST SIDE BOYZ
Besides Kent, Myrick learned the | - | %2 | % | 3 0, Wiy e e o e
] g RDCORE © BORN JAMERICAN
art of production from watching 38 | 26 ] 30 | 27 | () (0)(T) DELICIOUS VINYL 4003/RED ANT
COmbS, whom he met through Kent and 5 9 BRAIN @ JUNGLE BROTHERS
credits as a visionary. & 2 8 | cmee STREET27500V2
ick initiz i i SUMMER JAM QUAD CITY DJ'S
Mymck 1n11:1.411‘y honed his p{’oductlon 5127 | — | 2 | ©0m00aUADRASOUND/ATLANTIC 98016/4
ome. “I used to take an old record, loop (C) (D) (T) (X} LAFACE 24224/ARISTA
™ SlNElEs it up, then I’d put other sounds over them 37 13| 3|3 lgA’ DIP N MC LUSCIOUS FEATURING KINSUI
=]z =[xz using another tape deck,” he recalls. (B)O(E)S()::IG : . & MARKIE DEE
gl1g8 glelg “I picked up pointers from just watch- NEWD | 1 | (o) crave sasoaeric
2|5 | & | TITLE @ |5 4| TITLE i i i : - W T “ » @ JAY-
£ | 5| 2 | ARTIST (LABEL/PROMOTION LABEL) £ | 3| % | ARTIST (LABEL/PROMOTION LABEL), g;_%;tﬁl:; ssgpézfi::clhg(;gl\lkelfhdrl])(lilfzfl‘pl 42 34 1 (T)gv?s!To‘gB\eA:!"/Wﬁ(\EﬁﬁoRgRongUNG : it
il td
1= 5‘0?8)%?5% BIG NOYD & RAKIM (LOUD/INTERSCOPE) 14114110 mJTBI\IAZBYNiyEA(NR'(?BBINS) was a beat-maker. Now I'm a producer.” 0 | 2 | 27 12 (I(J:)O(J%JVIELEAIT}I)REYGEO?G/REumvmr SHESEATEITS
G AGAIN SHAKE IT SHOW ME LOVE  KILO ALl
2{6 4 ESF?T‘I(SLIOAYLFII\Q?) (vﬁxRﬁER BROS.) 15— 1 NEW YORK CITY DJ'S (DEEP BLUE/NEXT PLATEAU) AN URBAN ACTIVE-WEAR cloth- 4 3 32 9 (C) (T) ORGANIZED NOIZE 97016/INTERSCOPE g
5 EFoRIIIERG) ol WU-RENEGADES # KILLARMY
3144 9&&GPB?CP(%IV%RALL) 16212 gg)’l;‘cs sglsowM(GmBNF; SJE?/BEITJETHUMB/GRP) ng g o4 e grew gut of the record a2 34 3 20 (C) (D) {T) WU-TANG 5326 7/PRIORITY
company that such hip-hop performers @ | 25 | 10 | LISTEN (FIVE MINUTES) ®DFC
A | AR G 1710 | 11 | RUNNING SONG oee stReen as Coolio and De La Soul call home, (C) (D) (T) BIG BEAT/PENALTY 7185/TOMMY BOY
p— — T Tommy Boy Gear continues to be used 44 | 34 | 38 | 21 | STEPINTO AWORLD (RAPTURE'S DELIGHT) & KRS-ONE
5| 1|10 Shapes (Morowny 1816 | 2 | gindey viraing as a promotional tool for the label that GJ-\PLGES‘;'?SA;IAKE THE WORLD GO ROUND & WESTSIDE CONNECTION
6| 5| 5 | BLACK NOSTALIACK (AKA COME ON) | |1q| | | | LET ME SEE YOU (FREAK OUT) spawned it (acts on the label can regu- AT | 41| B | 0 (T) LENCH MOB 53264/PRIORITY
CAMP LO FEAT RUN AND KID CAPRI (PROFILE) 12 GAUGE FEAT, FREAKNASTY (12 RECORDSPOWERTRADTRAD) larly be seen sporting its styles). But % | 37 | 3% 16 f;‘)E(E)L(Ib)J’ T — & JAY-Z
T LAN HELP WANTED (HEROES ARE IN SHORT SUPPLY) ] e T (C) (D) (T) ROC-A-FELLA 53272/PRIORITY
7 (15| 8 | FRS6E haue crossrowm 20| —| 1} 7E Chi-LITeS (COPPER SUN) gour ﬁar,sr Biter, it lflorrtr.]atlon’ ltﬁms 41 | 40 | 2 | 22 | | SHOT THE SHERIFF @ & WARREN G
EUnIATIONORS HOMIE LOVE rom the lommy collection—such as () (D) (T) G-FUNK/DEF JAM 573554/MERCURY
8| 7| 6| Ceap RiNaAz (HUSH) | 12| 17 | WibLIFFE SOCIETY (BLUNT/TVT) DJ bags, loose golf sweaters, fitted 48 | 38 | a5 | 2 &r(g)ﬁi;grg%érygssuaﬁrm TIME) & TRACEY LEE
LR : A . NIERSAL
| GOT DAT FEELIN' — IT'S LIKE THAT tennis skirts with reflective piping,
9 | —| 14| bikool €Lk 2 1| JASON NEVINS VS, RUN D.M.C. (SM:) EPROFILE) and sized-to-fit cotton T-shirts with 49 36 4 16 (S(:')I'(DJ;;I'#{EPE%’g;gﬁg;’souwTRAPP FEAT. 2PAC, NOTORIOUS B.I.G.
DOWN LOW 23|19 | 14 | GET MINE bold graphics attached to timely, down FAST LANE MAD DOG CLIQUE
101 9| 3 | FREAKNASTY (HARD HOOD/POVgR/TRIAD) I:E:::IE ::::IVITY) phrases like “Buddha Blessed” and RE-ENTRY 6 | & CROSSTOWN 1011
YOU'RE GONNA MAKE ME LOVE SOMEBODY ELSE “nr n ;
11118 3 | CHOCLATT (SHOT CALLAS) 24| 1713 | Niab LION (WEEDED/NERVOUSY Mic ChE?k __are also avallabl_e at (O Records with the greatest sales gains this week. ®Videoclip availability. @ Recording Industry Association
PEOPLE GET READY 25| — | 10| SHAKE WHATCHA MAMA GAVE YA small retail chains and cool Speclalty of America (RIA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
1208151 Jeev MARLEY & THE MELODY MAKERS (ELEKTRAVEEG) STIK-E & THE HOODS (PHAT WAX'STRICTLY RHYTHM) ShOpS. Among them are Agamst the ?g) g for cassette smgiT ;‘/lxste?él)( gn[()ircates catallog Tum(bﬁr) is for cassette max:l-smgle]; calsset:;e_)s;/nglei unavailable.
: : assette single availability. single availability. Cassette maxi-single availability. inyl maxi-singie
13} || 1] [THUG NESS  oicane) Bubbling Under lists the top 25 singles under No. 100 Wall in Washington, D.C., Yellow Rat G2z, (v) Viny! single availabilty. () CD max-single availability. © 197, Billboard/BP| Communications,
which have not yet charted. (Continued on next page)  and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIDED BY

SoundScan®

TOP R&B ALBUMS

* * *x HOT SHOT DEBUT* % %

N . gE é 49) NEWD 1 BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING | 49
E lg % g % § gé LAA';g-LI ETNUMBER/DISTRrBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)TITLE § g o % % LTI ST B 2 T IR B A TILAL :
g 51 | 48 | 46 4 LIL' KEKE JAM DOWN 1005 (10.98/16.98) DON'T MESS WIT TEXAS | 43
* x xNo. 1 /GREATEST GAINER * * * 52 | 53 | 48 | 77 | 2PAC A’ DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME 1
@ = 3 AT A Bl Al PR e R AL A ! 53 | 55 | 50 | 48 | AALIYAH A? BLACKGROUND/ATLANTIC 92715/AG (10.98/16.98) ONE IN A MILLION 2
2 1 93 3 MISSY “MISDEMEANOR" ELLIOTT EASTWEST 62052+/EEG (10.98/16.98) SUPA DUPA FLY 1| 54 | 5 | 55 | 33 | BABYFACE A’ cpic 67293« (1098 EQ/16.98) THE DAY 4
3 2 1 10 gggg&gﬁ;g&g;gg%g;‘f FRANKLIN'S NU NATION & GOD'S PROPERTY 1 59 52 | 49 11 | BOOT CAMP CLIK DUCK DOWN 50646*/PRIORITY (10.98/16.98) FOR THE PEOPLE 4
4 3 % 4 SOUNDTRACK COLUMBIA 6;169. (10.98 £Q/17.98) MEN IN BLACK—THE ALBUM 2 56 44 33 3 THE COMRADS STREET LIFE 75507 7ALL AMERICAN (10.98/15.98) THE COMRADS | 33
Wi '5 4 ; 15 | MARY J. BLIGE A MCA | 1606* (10.98/16.98) T SHARE MY WORLD 1 57 51 40 13 | SOUNDTRACK QWEST 4654 1/WARNER BROS. (10.98/16.98) SPRUNG | 9 |
6 5 3 3 ARt o e R [ Etoe) UNLADY LIKE 7 58 | 62 | 59 12 | ALLURE TRACK MASTERS/CRAVE 67848*/EPIC (10.98 EQ/16.98) . ALLURE 52
T -n 0 & (I 59 | 54 72 15 | GHETTO MAFIA DOWN SOUTH 2003/FULLY LOADED (9.98/15.98) STRAIGHT FROM THE DEC
719 ] 8|5 mﬁhﬁﬁ;gg‘;ﬁﬁoﬁmﬁfg é;ki@fg ogy  YYCLEFJEAN PRESENTS THE CARNWAL FEAT REFUGEE ALLSTARS | 4 o0 T 55 1 5T BB THE B.C. ooy wovey 9573 (0 sora o0 2 e T
§ | 8 | 7 [SIBN] SOUNDTRACK NOLIMIT 50643+/PRIORITY {10.98/15.98) . rmBouTiv | 1 61 | 64 | 58 | 35 | TONY TONI TONE @ ercumy 534250 (10 96 EQ16 58 HOUSE OF MUSIC | 10 |
9 10 9 13 | THE NOTORIOUS B.1.G. BAD BOY 73011*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1| 62 | 60 | 60 | 14 | ZHANE ILLTOWN 530751</MOTOWN (10.98/16.98) SATURDAY NIGHT | 8
12 | 11 | 8 | WU-TANG CLAN LOUD 66905/RCA (19.98/24.98) WU-TANG FOREVER | 1 63 | 63 | 43 | 5 | SUGA FREE SHEPPARD LANE/UNFADEABLE 524385/SLAND (10.98/16 98) STREET GOSPEL | 40
11 | 6 6 4 | SOUNDTRACK TOMMY BOY 1169 (11.98/16.98) NOTHING TO LOSE | 5 73 | 63 | 20 | MARK MORRISON ATLANTIC 82963/AG (10.98/15 99 RETURN OF THE MACK | 30
12 | 7 4 3 | ANT BANKS PRIORITY 50698+ (10.98/16.98) BIG THANGS | 4 NEW ) 1 | SOUNDTRACK CAPITOL 57955 (10.98/16.98) GOOD BURGER | 65
13 | 11 | 10 | 24 | ERYKAH BADU A KEDAR 53027*/UNIVERSAL (10.98/15.98) BADUIZM 1 76 | 61 | 35 | SOUNDTRACK A’ ARISTA 18951 (10.98/16.98) THE PREACHER'S WIFE 1
14 13 12 15 | ROME @ GRAND JURY 67441%/RCA (10.98/15.98) ROME 7 67 70 71 63 | THE ISLEY BROTHERS A T-NECK 524214/SLAND (10.98/16.98) MISSION TO PLEASE 2
15 7 | = 2 MAXWELL COLUMBIA 68515 (7.98 EQ/13.98) MTV UNPLUGGED EP 15 68 66 56 16 | BIG MIKE RAP-A-LOT/NOO TRYBE 44099/VIRGIN (10.98/16.98) STILL SERIOUS 3
16 15 15 6 LOST BOYZ UNIVERSAL 53072* (10.98/16.98) LOVE. PEACE & NAPPINESS 2 69 | 71 54 | 29 | PEGGY SCOTT-ADAMS miss BUTCH 4003/MARDI GRAS (10.98/16.98) HELP YOURSELF 9
17 | 14 | — | 2 | THE O'JAYS GLOBAL SOUL 31149*NVOLCANO (10.98/15.98) LOVE YOU TO TEARS | 14 J0 | 59 | 57 | 38 | TELA SUAVE HOUSE 1553/RELATIVITY (10.98/15.98) PIECE OF MIND | 17
22 | 19 | 5 | PATTI LABELLE wca 11642(10.98/16.98) FLAME | 10 71|69 | 67 | 66 | KIRKFRANKLIN AND THE FAMILY A WHATCHA LOOKIN' 4 | 3
19 | 16 | 13 | 5 | TWISTA CREATOR'S WAVATLANTIC 92757/AG (10.98/15.98) [ ADRENALINE RUSH | 13 72 | 61 | 53 | 13 | STEADY MOBB’N NO LimIT 50704*/PRIORITY (10.98/16.98) PRE-MEDITATED DRAMA | 6
20 | 20 | 18 | 23 | TRUA NOLIMIT 50660+/PRIORITY (12.98/18.98) TRU 2 DA GAME | 2 ' NEWD | 1| | KHAYREE KHAYREE BRINGS YOU THE BLACKALATION (THE WORLD IS YOURS) | 73
21 18 14 6 K-Cl & JOJO mca 11613+ (10.98/16.98) LOVE ALWAYS 9 b LSRRI IE Sl
74 65 68 5 VARIOUS ARTISTS DEF JAM 534746*/MERCURY (10.98 EQ/16.98) YO! MTV RAPS | 42
22 19 16 7 CHANGING FACES @ BIG BEAT/ATLANTIC 92720*/AG (10.98/16.98) ALL DAY, ALL NIGHT 6
2|2 20 14 | HEAVY D @ UPTOWN 53033%UNIVERSAL (10.98/16.98) WATERBED HEV 8 * % % PACESETTER % * %
24 23 17 7 CAPONE -N- NOREAGA;ENAm 3041*TOMMY BOY (10.98/15.98) THE WAR REPORT 4 93 78 % Xé‘ 5&%‘3—,.?6?5/2«%2.5#(1&9&le.gs) B R RIS T O B (B0 0 ] | 2
25 21 27 42 | GINUWINE A 550 MUSIC 67685/EPIC (10.98 EQ/16.98) IR GINUWINE... THE BACHELOR 14 76 77 62 37 ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF 38
26 24 21 20 | SOUNDTRACK @ COLUMBIA 67917 (10.98 EQ/16.98) LOVE JONES: THE MUSIC n 72 69 29 SILKK NO LiMIT 50531*/PRIORITY (10.98/16.98) THE SHOCKER 6
31 | 26 | 63 | MAXWELL A COLUMBIA 66434 (10.98 £Q/16.98) ER MAXWELL'S URBAN HANG SUITE | 8 18 | 68 | 74 | 13 %5',?#055 D‘\Egugzgzeoammsm(10.93/15,93) __AND THEN THERE WAS BASS | 53
o2 ) ) IDREEICINA, sianfoessTelllobalees) T ORUHILL | 3 87 | 89 | 26 | RAHSAAN PATTERSON mca 11559 (9.98/12.98) [ RAHSAAN PATTERSON | 48
29 26 22 5 BROWNSTONE MJJ/WORK 67524/EPIC (10.98 EQ/16.98) STILL CLIMBING 16 90 - 2 MR. KING GEORGE ME & MINE/WRAP 8157/ICHIBAN (11.98/16.98) TRU PLAYER 30
025 1 B 1 8 | EN VOGUE EASTWEST 62057/EEG (10.98/16.98) Evs | 8 81 | 74 | 73 | 40 | WESTSIDE CONNECTION A LENCH MOB 50583+/PRIORITY (10.98/16 98) BOW DOWN | 1
31 | 28 | 24 | 21 | SCARFACE A RAP-A-LOT/NOO TRYBE 42793*/VIRGIN (10.98/16.98) _THE UNTOUCHABLE 1 82 | 80 | 80 | 39 | AZ YET @ LAFACE 26034/ARISTA (10.98/15.98) AZYET | 18
32 | 30 | 31 | 42 | 702 Bw 10530738"MOTOWN (8.98/16.98) (i NODOUBT | 24 83 | 67 | 65 | 11 | THE BRAND NEW HEAVIES DELICIOUS VINYL 5019*/RED ANT (10.98/16.98) SHELTER | 29
@ 38 41 61 MASTER P @ NO LIMIT 53978*PRIORITY (10.98/16.98) ICE CREAM MAN 3 84 81 77 4? “—KE;JNY G AZ ARISTA 18935 (10.98/16.98) THE MOMENT 9
34 35 39 59 KENNY LATTIMORE @ COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE 19 85 78 76 57 KEITH SWEAT A° ELEKTRA 61707 */EEG (10.98/16.98) KEITH SWEAT 1
35 | 33 28 38 | LIL KIM A UNDEAS/ATLANTIC 92733*/AG (10.98/16.98) HARD CORE 3 86 | 91 8l 5 ROBYN RCA 67477 (10.98/16.98) "ROBYN IS HERE | 79
36 | 40 34 | 47 | BLACKSTREET A’ INTERSCOPE 90071* (10.98/16.98) ANO-TH“ER—LEVEL 1 87 85 75 15 | TEDDY PENDERGRASS WIND-UP 13045/SUREFIRE (10.98/16.98.) YOU AND | 24
37 13| 361 5 é/OAsr(i)lgELFJ;/:g!ggLSMB‘A PR SO SO DEF BASS ALL-STARS VOL Il | 26 88 | 83 | 88 | 55 | JAY-Z @ FREEZE/ROC-A-FELLA 50532%/PRIORITY (10.98/15.98) REASONABLE DOUBT | 3
- - 89 | 8 | 82 | 38 | SNOOP DOGGY DOGG A’ DEATH ROW 90038*/INTERSCOPE (10.98/16.98)  THA DOGGFATHER 1
38| 291 2 5 :’:\ i:CEL (ii RAGE DEATH ROW 90103*/INTERSCOPE (10.98/16.98) NECESSARY ROUGHNESS | 7 RE-ENTRY | 57 | JOHNNIE TAYLOR MALACO 7480 (998715 98) 200D Love! | 15
39 i 32 3 DEATH ROW 90039*/INTERSCOPE (10.98/16.98) THEICONTKIIIOMINATIRTHE DAYATHEQRY 1 91 | 100 | 90 8 VARIOUS ARTISTS POLYGRAM TV 553641 (10.98/17.98) PURE SOUL 1997 35
40 | 37 30 5 CRAIG MACK STREET LIFE 75521*/ALL AMERICAN (10.98/16.98) OPERATION: GET DOWN 17 92 | 82 686 | 43 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER | 24
41 M — 2 DJ POOH DA BOMB/ATLANTIC 92752%/AG (10.98/15.98) [ BAD NEWZ TRAVELS FAST | 34 93 | 75 64 4 FROST RUTHLESS 1578/RELATIVITY (10.98/16.98) WHEN HELL.A. FREEZES OVER | 64
42 | 42 | 37 | 48 | 112 A BAD BOY 73009/ARISTA (10.98/15.98) 112 5 94 | 79 | 70 [ 25 | CAMP LO PROFILE 1470* (10.98/15.98) UPTOWN SATURDAY NIGHT 5
43 | 39 | 38 | 10 | KRS-ONE @ ive 41601- (10.98/16.98) | GOT NEXT | 2 95 | 84 | 79 | 10 mz%%g%g"é%ﬁgwalga) BLOOD ON THE DANCE FLOOR: HISTORY IN THE MiX | 12
4 | 47 | 42 | 37 | SOUNDTRACK A WARNER SUNSET/ATLANTIC 82061/AG (11.98/17.98) SPACEJAM | 5 RE-ENTRY | 32 | GHOSTFACE KILLAH @ RAZOR SHARP/EPIC STREET 67729*/EPIC (10.98 EW16.98)  IRONMAN | 1
45 | 45 | 45 | 58 | TON! BRAXTON A® LAFACE 26020/ARISTA (10.98/16.98) SECRETS | 1 RE-ENTRY | 11 | SOUNDS OF BLACKNESS PERSPECTIVE 549029/A8M (10.98/16.98) TIME FOR HEALING | 24
46 50 47 5 THE BEATNUTS RELATIVITY 1508* (10.98/15.98) R STONE CRAZY 38 RE-ENTRY 31 VARIOUS ARTISTS DEATH ROW/INTERSCOPE 50677+/PRIORITY {19.98/23.98) DEATH ROW GREATEST HITS 15
47 | 43 | 35 | 22 | SOUNDTRACK @ :IVE 41604 (11 98/16.98) BOOTY CALL | 4 RE-ENTRY | 13 | NUYORICAN SOUL GIANT STEP/BLUE THUMB 1130*/GRP (9.98/15.98) NUYORICAN SOUL | 58
48 46 44 4 GHETTO TWIINZ RAP-A-LOT/NGO TRYBE 44438VIRGIN (10.98/15.98) IN THAT WATER 36 100 | 97 ] — 42 | VARIOUS ARTISTS NO UMIT 53993*/PRIORITY (12.98/18.98} "DOWN SOUTH HUSTLERS 13

(O Atbums with the greatest sales gains this week. ® Recording Industry Assn. Of America {RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets,
and double atbums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©
1997, Billboard/BPI Communications, and SoundScan, Inc.

THE RAP COLUMN

(Continued from preceding page)

Bastard in New York, and Beat Non-
Stop in Los Angeles.

“Our clothes are fun, hip, and for
anyone with a sense of style,” says Dei-
dre Haizlip, the head of sales and mar-
keting at Tommy Boy Gear.

The company is located in the same
space as the label, and its items are
created by a collective of freelance
designers “so that our flavors stay
fresh and different and maintain that
‘you never know’ quality,” Haizlip says.

However, to ensure that everything
works well together, a design commit-
tee that includes Tommy Boy president

Monica Lynch is also part of the cre-
ative process. Quality control respon-
sibilities fall on Otilla Tanner, who
“brings a classic touch to the line,”
Haizlip says.

Besides its own acts, Tommy Boy
Gear has outfitted the cheerleaders
from Team Tyson in the popular Ruck-
ers basketball tournament in New
York, and soon Tommy Boy Gear will
be seen on the backs of stars from tele-
vision’s “Moesha,” “The Parenthood”
and “In The House.”

RAP CONFAB: The fifth annual How

Can I Be Down? (HCIBD) Hip-Hop
Power Summit is set to take place Oct.
5-7 in Montego Bay, Jamaica. In previ-
ous years the event was held in Miami’s
fashionable South Beach.

The experience of many industry
heads who attended HCIBD last year
was disappointing, with many report-
ing less than adequate networking
opportunities and panels that didn’t
venture beyond “the usual rhetoric,”
according to one attendee.

But after digesting the feedback and
resolving to make things better,
HCIBD founder Peter Thomas has

assigned the task of organizing the
event to Marvet Britto, the well-
respected publicist who heads up the
Britto Agency in New York.

“This year we plan to focus on
enhancing existing panels while
adding additional ones that reflect our
theme of Each One Teach One,” says
Britto. “We’re carefully picking pan-
elists and coordinating panels so that
everyone disseminates the knowledge
and tools necessary to aid attendees
with the armor needed to penetrate
the area of entertainment that inter-
ests them.”

Besides providing jewels of infor-
mation and experience, HCIBD will
also offer registrants a celebrity golf
tournament; an all-day concert called
Splashdown that will be held in con-
Jjunction with Reggae Sunsplash; the
Fashion Extravaganza, which will fea-
ture top designers displaying their
wares alongside up-and-comers; a
celebrity basketball game; and, of
course, the Salute to Excellence dinner
and Big Willie Awards.

Those interested in being involved in
HCIBD or on its panels should contact
Britto at 212-977-6772.
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u |
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
20 5 MILES TO EMPTY (The Night Rainbow, ASCAP/Brown Gi,
ASCAP/Mike's Rap, BMI) HL
™ 81  BE THE REALIST (Spec Twelve, ASCAP) ™
) ) ) i 22 BIG BAD MAMMA (FROM HOW TO BE A PLAYER) (Slam U , ) . ) ) ]
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 95 R&B stations Well, ASCAP/LIl Lutu, BMI/Jim Edd, BMI/712 Stone Ave., BMI) Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 33 BIG DADDY (Dofat, BMI/Wamer-Tamerlane, BMI/Soul On Soul. of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. ASCAP/EMI April, ASCAP/Rigfman, ASCAP) HLAWBM SoundScan®
86 BOUNCE Mark Morales, BMU/Sory/ATY Songs, BMY/Con Tffari, inin
BMUEMI Blackwood, BMV)Flow Tech, BMIA. )
x | x 32 W BM\/Second Decade, BMI x | x x | x
21uld glEl3 8 CALL ME (FROM BOOTY CALL) Zornba, BMISrard, AERE gla)3
21212 e 21214 nTe BMUUndeas, BMIMWamer Chappell, BML/Zomba, ASCAP) WBM s|121¢ z12le
2le |8 212 |4 29 CANTLET GO (Sony/ATV Songs, BMI/Yab Yum, BMBrowrtown | | £ | @ [ & [ TITLE 2| || TITLE
| 5| 2 | ARTIST (LABEL/PROMOTION LABEL) = | 3| 3 | ARTIST (LABEL/PROMOTION LABEL) Sound, BMIMic'L, ASCAP/Sailandra, ASCAP/AIm®, & | S| 2 | ARTIST (LABEL/PROMOTION LABEL) £ | 5| = | ARTIST (LABEL/PROMOTION LABEL)
ASCAPMarer Chappell, PRS/WB, ASCAP) HLAVBM r— =
RETURN OF THE MACK ; FAR FROM YOURS
o E‘:’ T: U":o- 1 %% 38 | 39| 26 | 1K MORRISON (ATLANTIC) 50 %&ggﬁg&v%ﬁwm%&‘;%mmﬁw iy Sk A% NO.1 & 1 1| §i FEAT WETTE MICHELE (PAYDAY/FFRR)
H.ET.T.0.U.T. HOPELESS ASCAP/NASHMACK, ASCAP/M. Betha, ASCAP/Streetwise, NEVER MAKE A PROMISE HAT'S RI
1] 1118 chaning Faces @i sean swis aho3| |39 |34 | 19 | HORELERS o oo ymain 2 ?.‘SAWJLFROM BOOIY CALL) (M ) 29| 2| DRl HILL GSLARD) Lwkatno 1| (38|40 20 | FRRTBREHE 1 oresw imeacanan
ss Confusion,
TOMP WHAT'S STOPPING YOU i  ASCAP/WB, ASCAP) WBM MO MONEY MO PROBLEMS FOR YOU | WILL
2| 2 | 15| GoD's PROPERTY (B-RITE/INTERSCOPE) 471 7 | THE 0UAYS (GLOBAL SOULVOLCANO) 100 ﬁgﬁi’;ﬁ%%ﬁ%s (w’g":ms_g%‘f ,)gmm (D) 2|2 THE NOTOROUS B..6 (FeAT PUFE oAcDy & st 84080 | | 30 [ 331 23 | lioniica (ROWDYAVARNER SUNSETIATLANTIC)
71  COME ON {BK. Lawrence, BMI/Warmer Chappet, BMI22000 y f
MO MONEY MO PROBLEMS TAKE IT TO THE STREETS I'LL BE MISSING YOU A’ DI
)| ¢ |17 THENOTORIOUS B.LG. (FEAT. MASE & PUFF DADDY) (BAD BOY) 441 8 | RMPAGE FEAT. BILLY LAWRENCE (IOLATORELEKTRA) " ggﬁﬁ%”mm R s i 3| 1|9 rurocoraramevans rear. 1:2@0eon | | 4 [ 38| 41| FREAKNASTY (HARD HOOD/POWER/TRIAD)
(D) 6 | 12| 1 CAN LOVE YoU 42 37| 11 | LOOK INTO MY EYES ASCAP/Scottsville, BMI/EMI Blackwood, BMI) HLAVEM (@) 5 | 6 | NOT TONIGHT 50| 5 | FVE BEEN HAVING AN AFFAIR
MARY J. BLIGE (MCA) BONE THUGS-N-HARMONY (RUTHLESY/RELATIVITY) 48  CRUSH (9 th Town, ASCAP/Naughty, ASCAP/Ya Ya, LIL" KIM (UNDEAS/TOMMY BOY/ATLANTIC) TONYA (J TOWN/MALACO)
; ASCAP/DoWhatiGottaDo, ASCAP}
51311 'P\IIFLF miﬁmg&%&m n2eoeon | |43[42)2 16155‘ %RF TgrfEY(ggRCURY) 26 CUPID (Am, ASCAP/EMI Aril, ASCAP Beare Tribe. 51313 gv%\'/ﬂ (Eg#ﬁmne PUFF DABDY) (RCA) 4344116 msp ycg.'(;%gus 8.1.G. (BAD BOY/ARISTA)
ASCAP/C Sills, ASCAP/Kevin Wales, ASCAP/Justin Combs, 16
THE RAIN (SUPA DUPA FLY) AS WE LAY ASCAP) HL 1 CAN LOVE YOU/LOVE IS ALL WE NEED | SAY A LITTLE PRAYER
& 7]9 MISSY “MISDEMEANOR” ELLIOTT 44, 40| 9 | Dana HarRsS (TONY MERCEDES/LAFACE/ARISTA) 36 gﬂ WH/g‘CXP %ﬂnmNEIREsE M(m'?i P:{JE&%/TF? LkOSSE) (Boo 6413 Mary J. BLIGE (MCA) % |3 DIANA KING (WORK/EPIC)
ad I i i
715 | 1o | THE SWEETEST THING 48| 5 | DO YOU LIKE THIS Aot AP ? i g | 4 | uP JuMPS DA BOOGIE 45|41 | 29 | CAN'T NOBODY HOLD ME DOWN
REFUGEE CAMP ALL-STARS FEAT. LAURYN HILL (COLLMBIA ROME (GRAND JURY/RCA) 85 DANCEHALL QUEEN (Gunsmoke, ASCAP/Potygram ntl, MAGOO AND TIMBALAND (BLACKGROUNDIATLANTIC) PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA}
5 ASCAPSteven Marsden, BMI/Sangs Of PolyGram Intl, BMUTony TAKE IT TO THE STREETS HARD TO SAY I'M
g | g | NOT TONIGHT 46 | 49 | 10 | KEEP IT COMIN RO T 94 8|43 0 SORRY
LIL" KiM (UNDEAS/TOMMY BOY/ATLANTIC) HEAVY D (UPTOWN/UNIVERSAL) ly, BMUMuziklink, ASCAP) RAMPAGE FEAT. BILLY LAWRENCE (VIOLATORELEKTRA} YET FEAT. PETER LAFACE/ARIST,
STOMYIBOV EAVYIDUURTOWNONIVERSA 65 DONT KNOW (Al Siver, ASCAP/Beane Trbe, ASCAP/Pebbtore r2 CETERACARACE/ARISTA)
() 13 | 10 | NEVER MAKE A PROMISE 50| 5 | CAN'TLET GO Five-Fifty-Five, BM/Moonstone, ASCAP) 9|6 |15!GHETTOUT 4703619 WE TRVlNG TO STAY ALIVE
DRU HILL ({SLAND) LAURNEA (YAB YUM/EPIC) 34  DON'T WANNA BE A PLAYER (FROM BOOTY CALL) (Zomba, CHANGING FACES (BIG BEAT/ATLANTIC) FEAT. REFUGEE ALLSTARS (RUFFHOUSE)
ASCAP/Miely, ASCAP/Conversation Tee, ASCAP/EMI Biackwood,
MEN IN BLACK ON & ON GOTHAM CITY RELAX & PARTY
10110 | 8 | it smiTh (COLUMBIA) 53 | 33 | ERYKAH BADU (KEDAR/IUNIVERSAL) Eyg&mm%%ﬁ%@mmm 12| 4 | getly uve) 4846 6 | Uory(Loun
NEXT LIFETIME FOR YOU | WILL 70 DOWN FOR YOURS (Marco Cardenas, ASCAP) DO YOU LIKE THIS ICED DOWN MEDALLIONS
18120 ERYKAH BADU (KEDAR/UNIVERSAL) 4314634 MONICA (ROWDY/WARNER SUNSET/ATLANTIC) 43 l)ovot/tC KNOW (gg:g ITTAK/EBS&?;M Rotation, BMVBMG, 19 2 ROME (GRAND JURY/RCA) 4314813 ROYAL FLUSH (BLUNT/TVT)
ASCAP/Che HL
12| 11| 22 | 1BELONGTO YOU (EVERY TIME ISEEYOURFACE) | | 5g | 45 | 94 | HYPNOTIZE 17 DpOYOU uKrgq"mS(Miéz!igf?ép' BM) 121 7 | 8 | LOOK INTO MY EYES __| 1 | DOWN FOR YOURS
ROME (GRAND JURY/RCA THE NOTORIOUS B.1.G. (BAD BOV/ARISTA) 37 EVERYTHING YOU WANT (Ksith Crovich, ASCAP/Chrysali, BONE THUGS-N-HARMONY (RUTHLESSRELATMITY) NASTYBOY KLICK FEAT. ROGER TROUTMAN (NASTYBOY}
IN MY BED WHAT ABOUT US ASCAP/oung Legend. ASCAP) WBM c? WHATEVER NO ONE BUT YOU
1312 | 34 | pRU'HILL NSLAND) — | L | TOTAL (AFACE/ARISTA) 48 gﬁ CAFP%J;# YOURS (OrAE;"m EMM?MG, %M%/gﬁg Diggin', 13| 11| 4 | gNVOGUE (EASTWESTEEG) S1 | 47 | 13 | VERoNICA (FEAT. CRAIG MACK) (H.0.LA/ISLAND)
ana,/BCN amer-lameriane, lada,
14| 14 | IT'S ALL ABOUT THE BENJAMINS 52 | 43 | 20 | DON'T WANNA BE A PLAYER BMUEMI Blackwood, BMVErc B & Rakim, BMI) WBM 14113 | 10| YOU BRING ME UP 52|37 | 7 | WHAT ARE YOU WAITING FOR?
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) JOE (JIVE) 52 FEMININITY (india B, BMU/Putty Tat, BMi/Kumi Na Tatu, BMI) K-Cl & JOJO (MCA) PHAJJA (WARNER BROS.)
79 FIRE (Steve Harvey, BMI/B. Girl, ASCAP/Watsushi, THINGS JUST AIN'T THE SAME AY R
(@5 17 | 23| FOR YOU (53)| 55 | 27 | WHAT'S ON TONIGHT ASCAPMinder, ASCAP) (D) 14] 8 S 53| 42 | 14| IF U STAY READY
KENNY LATTIMORE {COLUMBIA) MONTELL JORDAN (DEF JAM/MERCURY) 18 FIX {Donri, ASCAP/Zomba, ASCAP/Chauncey Black. DEBORAH COX (ARISTA) SUGA FREE (SHEPPARD LANE/UNFADEABLEASLAND)
16115 4 | BIG BAD MAMMA __| 1 | BEEN AROUND THE WORLD ASCAP/Smokin’ Sound, ASCAPMWu-Tang, BMU/Bar-Kay, 16110 8 | SMILE 54| 51 { 38 | LET ME CLEAR MY THROAT
FOXY BROWN FEAT. DRU HILL (VIOLATORDEF JAM) PUFF DADDY (FEAT. THE NDTORIOUS B.G. & MASE) (84D BOY) BMIMamer-Tamerane, BMI) WBM SCARFACE FEAT. 2PAC & JOHNNY P (RAP-A-LDT/NOO TRYBE) DJ KOOL (CLRIAMERICAN/WARNER BROS.)
171161 7 | SOMEONE 55|54 | g | HOW COME, HOW LONG ® g’&‘;?‘d,},",x‘“ [ROMISRAGE A REz g A AF W] (TD| 18| 8 | WHAT'S STOPPING YoU (55) — | 1 | BETHE REALIST
SWV (FEATURING PUFF DADDY) (RCA) BABYFACE (EFIC) 21 FOR YOU (Colour'd, ASCAP/PSO, ASCAP) WBM THE O’JAYS (GLOBAL SOUL/VOLCANO) TRAPP, TUPAC & NOTORIOUS B G. (DEFF TRAPPINTERSOUND)
I'LL DO ANYTHING/I'M SORRY GET IT TOGETHER 32 IFREAK] AND U KNOW IT (Twa, ASCAP/G-Baby, ASCAP/916, 5 MILES TO EMPTY COME ON
27|16 GINUWINE (550 MUSIC/EPIC) 3| 52| 28| 7o, (BIV 10/MOTOWN) - EMFm?‘bgsg, %ZI"}BO\P/BDP o s ) 1811613 BROWNSTONE (MJJ/WORK/EPIC) 36 | 53 | 18| 511 YL AWRENCE FEAT. MCLYTE (EASTWESTEEEG)
mba, , ASCAP, ap,
24| 4 | UP JUMPS DA BOOGIE 57151 | 6 | THINGS JUST AIN'T THE SAME 39 FULL OF SMOKE (Poetry In Mation, BMI) 23| § | EVERYTHING YOU WANT (5D — | 1 | NEVER, NEVER GONNA GIVE YOU UP
MAGOO AND TIMBALAND (BLACKGROUND/ATLANTIC) DEBORAH COX (ARISTA) 82  FULTON ST. (DAMASTA, ASCAP/Polygram Int1, ASCAP Atself, RAY J (EASTWEST/EEG) LISA STANSFIELD (ARISTA)
ASCAP/ERMA, ASCAP/Donril, ASCAP/Zomba, ASCAP) HLAWEM
WHEN YOU TALK ABOUT LOVE NEVER SEEN BEFORE 3 f ! RETURN OF THE MACK | BELIEVE | CAN FLY
20 (18 [ 11| gy LaBELLE (MCA) 58 1 3 | EPwD (DEF JAMMERCURY) 4 &%’;ﬁg%mﬁgﬂw Man, ASCAP/Ness, Nitty & Capone. 20 | 17| 24| %iARK MORRISON (ATLANTIC) 98 | 58 | 35 | & Ke(LY (WARNER SUNSETATLANTIC/IVE)
25| 4 | YOU MAKE ME WANNA... 601 6 | MISSING YoU 93 GETYOUR GROOVE ON (FROM BAPS) (Plaything, 21 20| 6 | €U WHEN U GET THERE 5949 | 5 | DANCEHALL QUEEN
USHER (LAFACE/ARISTA) MARY J, BLIGE {MCA) ASCAP/Smoath As Sik, ASCAP/Zorrba, ASCAP/Funk Groove, COOLIO (TOMMY BOY) BEENIE MAN FEAT, CHEVELLE FRANKLYN (SLAND JAMAICA)
ASCAP) WBM
GOTHAM CITY AFTER 12, BEFORE 6 WHEN YOU TALK ABOUT LOVE MY HEART IS CALLING
@ 3|8 R. KELLY {(JWVE) 60 5| 4 SAM SALTER (LAFACE/ARISTA) 72 glcEEf}’}g#ET(%g%&V;%ﬁQI?OﬁBgMIMr 221214 PATTi LABELLE {MCA) 605717 WHITNEY HOUSTON (ARISTA)
F WE CAN GET DOWN Jimmy's, ASCAP) FULL OF SMOKE FOR YOU
2N eremaerseonD 64| 2 | MRoN USCANDY 9 GOTHAM CITY FROM BATMAN & ROBIV Coribo | 22| 22 | ¢iistion moCA FeLLADEF sawmercury | | 81 | 61 | 20 | KeNny LaTTiMoRE coLumain)
y,
DON'T LEAVE ME WE'LL ALWAYS LOVE BIG POPPA 62 HIP HOP DRUNKIES (ESP, BM! _Tamerlane, BMI/Wu- [FREAK] AND U KNOW IT OW ME
24| 20 | 35 | BiACKSTREET (INTERSCOPE) 62| 7 | 1HiE LoX (BAD BOVARISTA) Tang BMVCareers—BN%BMVMVaWnZy"ﬁ;n?ECEPn?EM|, /VBWCUAP) 241 3 | RDINA HOWARD (MEGCA DONEASTWESTIEEG) 75 | 2| BilLy PORTER (Dva/A&M)
THE LOVE SCENE I'VE BEEN HAVING AN AFFAIR HLWBM CAN'T LET GO CRUSH
311 4] joe uver 68 | 3 | TONVA (- TOWNIMALACO) 61 HOMEBOYZ (No Way, ASCAP) ()30 8 UAURNEA (YAB YUM/EPIC) 63 | 59 | 10 | ZYiane tuLTownmoTown)
EVERYTHING THE PARTY DON'T STOP v Eﬂ%ﬂ!"&?ﬂ?&gﬁ&“ . Dangemus TS 1 BELONG TO YOU (EVERY TIME | SEE YOUR FACE) MY BABY DADDY
41| B | waryJ. BLigE Mca) 66 | 2 | wiaX FEAT, MASTER P & FOXY BROWN (NO LMIT 38  HYPNOTIZE (Big Poppa, /smmusﬁn (:ombs, ASCAP/EMI 2 | 15| 23 | RoME (GRAND JURY/RCA) 84 | 54 | 17| BRock & THE BiZz (TONY MERCEDES/LAFACE)
Apnil, ASCAPMystery System, BMI/Almo, ASCAP/Badazz,
27 (19| 11 | WHATEVER 65|63 | 5 | NEED YOUR LOVE ASCAP/Danica, BM/Entertining, BMI) HLAWEM 63| 2{FX 65 (60 | 12 | FULTON ST.
EN VOGUE {EASTWEST/EEG) BIG BUB FEAT. QUEEN LATIFAH & HEAVY D (KEDAR) 01 BELON()S 0 YOU (EVERY TIME | SEE YOUR FACE) (Mike's BLACKSTREET (INTERSCOPE) LESCHEA (WARNER BROS.)
SMILE IT'S ALRIGHT Rap, BME DO YOU KNOW (WHAT IT TAKES) DON'T KNOW
282115 SCARFACE FEAT, 2PAC & JOHNNY P (RAP-A-LOTINOO TRYBE} —|! QUEEN LATIFAH (TOMMY BOY) 5 :BEAN/&?CYAEP’&IA](I&WE mL%AVA\I&R r;EED (Jr:rgA %ml 2825|110 ROBYN (RCA) 86|52) 7 MARIO WINANS (MOTOWN)
- ige, lacky , ney Jerkins, S,
YOU BRING ME UP NEVER, NEVER GONNA GIVE YOU UP x CUPID 1 STILL LOVE YOU
291291 13 | R Aa 1000 (MCA | 1| Lish STANSFIELD (ARISTA) %”&Wp?ﬂwsme"a”& 6 I OHLIIBMUNSHMACK: 23128 24| 113 (B0 BOV/ARISTA) 67| 65| 6 | MONIFAH (@WEST/WARNER BROS.)
Pl LOVE IS ALL WE NEED 63 ICED DOWN MEDALLIONS (VT, ASCAP/EZ Elpee. ASCAP /Suite THINKING OF YOU/LET'S GET DOWN EMOTIONS
30)22|25 (1:1uz (EEXD BOY/ARISTA) 68 {61 |21 MARY J. BLIGE (MCA) /léoébmﬂ:eéms) (‘;vﬂéc’:nla ASCAP/Percy Coles, 0|27 |14 TONY TONI TONE (MERCURY) 68 |68 | 16 TWISTA (CREATOR'S WAY/BIG BEAT/ATLANTIC)
31| 26| 12 | WE TRYING TO STAY ALIVE __| 1 | MIDNIGHT LOVE 51 IF1COULD CHANGE (FROM I'M BOUT IT) (Burrin Avenue. 31 | 26 | 15 | DON'T WANNA BE A PLAYER 69| 64| 9 | COME WITH ME
WYCLEF JEAN FEAT. REFUGEE ALLSTARS (RUFFHOUSE) SNOGP DOGGY DOGG (DEATH ROW/NTERSCOPE) LLC, ASCAP/ttself, MCAP/B@ P, ASCAP/Beats By The Pound, JOE (JIVE) KEITH SWEAT (FEAT. RONALD ISLEY) (ELEKTRA/EEG)
ASCAP/Bormb Shefter, ASCAP)
5 MILES TO EMPTY CRUSH | LOVE ME SOME HIM1 DON'T WANT TO . SORRY 1S
32| 28| 17 | ZROWNSTONE (MIJWORKEPIC) 10| 57 | 141 Z0ANE LLTOWN/MOTOWN) ® :anllj m&%"&m&aﬁ gaMnﬁGBgaVsy""ES&”o'yﬁ,’?m, 32135 | 20 | 7GR BRAXTON (LAFACE/ARISTA) 7 | CEVERT (ATLANTIO)
(33) 38| 3 | HOT LIKE FIRE 71 | 67| 5 | [FREAK] AND U KNOW IT ASCAP/Potygram Int|, ASCAPMobbstar, ASCAP)HL - (33) 45| 2 | INVISIBLE MAN 71| 67 | 10| ONE MORE DAY
AAL(YAH (BLACKGROUND/ATLANTIC) ADINA HOWARD (MECCA DONFASTWEST/EEG) 3 I'LLBE MISSING YOU (Magnetic. BMI/Blue Turtie, BMUlegal, 98 DEGREES (MOTOWN) NEW EDITION (MCA)
3433 | 30 | BIG DADDY 72| 59| 16 | WHO You wit LR i B i G, 34 (31| 8 | SMOKIN' ME oUT 72|62 26 | ILLBE
HEAVY D (UPTOWN/UNIVERSAL) JAY-Z (QWEST/WARNER BROS.) 21 | LOVE ME SOME. H’lM/| DON'T WANT TO (EMI, BMi/Cesadida, WARREN G FEAT. RONALO ISLEY {G-FUNK/DEF JAM) FOXY BROWN FEAT. JAY-Z (VIOLATOR/DEF JAMMERCURY)
LOVIN' YOU TONIGHT LET ME BE THE ONE BMV/Salandra, ASCAP/Almo, ASCAP/Plaything BMV/Too True, HIP HOP DRUNKIES . HOW WE COMIN'
35135|8 | 5 NOTOKIOUS BIG (FEAT. R KELLY) (BAD BOY) 13| 70| 2 | MiNT CONDITION (PERSPECTIVE/AM) 5 :ﬁ?x/&maggﬁ%ba, BM&Q%VL " 35 | 33| 8 | Tia ALKAHOLKS FEAT O DIRTY BASTARD (LOUD! 1| RBL POSSE (86 BEATATLANTIC)
, TOWnN 5 ongitude.
36| 36 | 45 | 1 LOVE ME SOME HIM 74172 | 2 | SHOW ME BMI/Zomba, BMU/Stacegoo, BMMWamer-Tamerlane, 36 |32 14| IF | COULD CHANGE — | 13 | SOMETIMES
TONI BRAXTON (LAFACE/ARISTA) BILLY PORTER {DV8/A&M) BMY/Boobie-Loo, BMI) WEM MASTER P FEAT. STEADY MOBE'N (NO LIMIT/PRIORITY) THE BRAND NEW HEAVIES (DELICIOUS VINYURED ANT)
’ 58  INVISIBLE MAN {Banana Tunes, BMI/Stephen A. Kipner,
AN WE DON'T SAY JUST ANOTHER CASE . BIG BAD MAMMA
|3 foa| SN (VE) = 19 —| 1 | Jon . (YAB YUM/550 MUSIC/EP(C) A‘Spncl“m’s BMG. BM/Bubalas, SOCAN/On Board, BMVEMI 37 | 34| 13 | Co_FEAT. SLIK RICK (VIDLATORDEF JAMAMERCURY 1 FoxY BROWN FEAT. DRU HILL (WOLATORDEF JAWMERCURY)
ith th test airplay gains. © 1997 Biliboard/BPt Communications. (69 | SAY A LITILE PRAYER (FROM MY BEST FRIEND'S WED- ) Records with the greatest sales gains. © 1997 Billboard/BP| Communications and SoundScan, Inc.
) Records with the greatest airplay gains : DING) {New Hidden Valley, ASCAP/Casa David, ASCAP) - e &
HLWVBM
87 I STILL LOVE YOU (FROM SPRUNG) (EZ Duz t, ASCAP/EM, .
“"T n&n “EG“““ENT AIHPI.AY 64 ONE MORE DAY (Flyte Tyme, ASCAP/EMI Apnl, ASCAP) HL 77 TALKIN' BOUT' BANK (Not Listed)
RoCAR DLl ormer-Tarmetong BMion BomSil 41 ONS ON (Dnne Pimp, ASCAPTrbes Of Hedar, ASCAP/BNIG, 73 THINGS JUST AINT THE SAME (FROM MONEY TALKS) (Mass
ASCAPMcNooter, ASCAPMCAMusic Corporation Of Amenca, Ave , ASCAP/Motown Tunes, ASCAP/Polygram Int,
1| 8 | WHAT KIND OF MAN WOULD | BE 1415 27 | TWISTED 83 T MUST BE LOVE (Spec-o-lite, ASCAP/Traco, BMI) %
1 MINT CONDITION (PERSPECTIVE/A&M) KEITH SWEAT (ELEKTRA/EEG) 40 I'VEBEEN HAVING AN AFFAIR (Gt Rich, BMMalaco, BM) % gr\émczo;g#nélie HL . S . iﬁsmc::mérggfv;aumﬂergn& Bg%qugyw —
2| 2 | 20| No DiGGITY 15 | 17| 14 | NoBODY % AZ2Y BELLE (Orgnzed Noue, BMHio, BMIChrsals, ASCAP) phen 61, rkmaster . ASCAP/Tony Tor Tote, ASCAP/Way 2 Qe ACAP/OIE, BM)
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) KETTH SWEAT FEAT. ATHENA CAGE (ELEKTRAVEEG) . ﬁscﬂ/ﬁg?tu E%%C'As%)nw L —— 25  RETURN OF THE MACK (Perfect, BMSPZ, BMVGEMA) HL '
A s " 89 i 3 DA BOOGIE (Virginia Beach, ASCAPMag/oo,
ASCENSION (DON'T EVER WONDER) TOUCH ME TEASE ME BMIUnichappell, BMU/Alley, BMU/Trio, BM\/Det Jarm, 39 REVOLUTION (Maurice White, ASCAP/Sony/ATV Tunes LLC, 8 UPJUMPS
3112 28 | yaxwell coLumain 16 | 19| 37 | Case FEAT. FoAXY BROWN (SPOILED ROTTENDEF JAM) ASCAP/Rhythm Bluntz, ASCAP/Polygram I, ASCAP) HL m/rsdonnvs'd&)urx BMMoplay, ASCAP/A Patent - w'?éﬁmoxu }VSEC&PnI))b By s e
19 LOOK INTO MY EYES (FROM BATMAN & ROBIN) (Keenu ASCA
[ MY TEARS . . 94 SHOW ME LOVE (Oiik, BMI/P Of Rage, BMUTee Gir, BMU/Songs Of PolyGram Int', BMIMusic Corp. Of America,
4| 4| 4 | EVERY TIME § CLOSE MY EYES 17| 10| 12 | 14iE ISLEY BROTHERS (T-NECK/ISLAND) S%MO Thug, ASCAP/Ruthiess Attack, ASCAP/Dollarz-N-Sense, BMi/Shake’ Baker, e O age. BMUFretP an':ymé;MVSow/AWTuneleLCgIﬁ’SCAP/[em San Ko,
5|5 |16 FONY 18 [.13 03| L BELIEVE VAN FLY _  rciivel 97 LOVE Il LOVE (RondoMCA) HLAEM . O Ap Y (it Tanya, ASCAP s Goporton DA, AT FOR? (M Blackvid, B/
GINUWINE (550 MUSIG/EPIC) R. KELLY (WARNER SU I 2 MO M%‘Mir Mo F}’gggéggé&f Fopgs A3 /;ggﬁn"‘afgg‘bsv 16 SMILE (N-The Water, ASCAP/Stl N-The Water, BMJoshua's Casadida, BMVEMI Denmark, BMMusic Corporation Of
ONE IN A MILLION KILLING ME SOFTLY \SCAF Apri, ) § 5 Dream, BMIAnterscope Pearl, BMI/Wamer-Tamertane, America, BMIA)'Hara, BMI)
63|10 OUND/ATLANTIC) 19| 23 | 39 | FlGEEs (RUFFHOUSE/COLUMBIA) Other, ASCAP/Sory, ASCAF/M, Bethia, ASCAP/Tommy Jymy, BM) BMIMusic Corporation Of Amierica, BMD HLWEM 11 WHATEVER (Sony/ATV Songs, BMVECAF, BMUNo Inro
AALIVAH (BLACKGROVMY HiL 45 SMOKIN' ME OUT (Bovina, ASCAP/EMI April, ASCAP/Warren G, ASCAP/E2, ASCAP/EMI Apri, ASCAP Keiande, ASCAP) HL
YOU'RE MAKIN' ME HIGH 20| 25( 7 | HAIL MARY 68 MY BABY DADDY (Pepper Dive, BMI/Raw Cast, ASCAP/EMI ASCAP) HL/WBM ' ’ 44 WHAT'S ON TONIGHT (Chrysalis, ASCAPMo’ Swang,
714120 TONI BRAXTON (LAFACE/ARISTA) MAKAVEL) (DEATH ROW/INTERSCOPE) Apri, ASCAP/SSteeI Chest.( m/;i“egvg@ngagy&ghm 7 SOMEONE (ustin Combs, ASCAP/EMI April, ASCAP/Bub’s ASCAP/Swing Mob. ASCAP/EMI April, ASCAP/Baj,
ON'T LET GO (LOVE 1 BELIEVE IN YOU AND ME ® :[‘»:Yu?rwl CA/&\LI:/Ngon BMI) HL World, ASCAP/HGL, ASCAP/Harve Pierre, BMYRhythm Blunt, ASCAP/DeSwing Mob, ASCAP) HLWBM
8/6]9|5 {LOVE) 21| 22§ 12| WiTNEY HOUSTON (ARISTA) , BMVSany/ATv Sones, ASCAP/Price Is Right, ASCAP/MCA, ASCAP) HL 24 WHAT'S STOPPING YOU (Dnided, BMy/Zomba, BV WM
ENIVOGUEEASTWEST/EEG) WHITHEY 10 L EADE MY o P ince 57 SOMETIMES (Sany/ATV Tunes LLC, ASCAP/Black Chick, 13 WHEN YOU TALK ABOUT LOVE (Piyte Tyme, ASCAP/New
24 | ONLY YOU 22| 24| 32 | MY .BOO b UL e e L ASCAP/Songs Of PolyGram tnt, BM\/London, BMI ) HL Perspective, ASCAP/irving. BMVEMI Apri, ASCAP) HL/WBM
9|8 112 FEAT. THE NOTORIOUS B.1.G. (BAD BOYAARISTA) GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) m&%&gﬁm Vzzm, fiotabon: 88 SO REAL, SO RIGHT (Music Corp. Of America, BMU/Bayjun 53 WHERE YOU ARE (Chrysatis, ASCAP/Ecstasoul, ASCAP/Full
d Beat, BMI) Keel, ASCAP/Jamey Jaz. ASCAP)
10| 11 | 14 | } CAN MAKE IT BETTER 23| — | 47| LADY 1 NEVER MAKE A PROMISE (Wamer-Tamerlane. BMU/Boobie- 67 SORRY IS {Divided, BM/Zomba, BMY/Ramal, BMUWamer- 75  WHO U WIT (Carios Glover, BMI/Lewis And Smith, BMD
LUTHER VANDROSS (LV/EPIC) D'ANGELO (EMI) Lo, BMI) Tamerane, BMI) WBM 55 WHO YOU WIT (FROM SPRUNG) (Li Lulu, BMVBigge,
42 NEVER. NEVER GONNA GIVE YOU UP (Unichappel, d ' g ;
11] 7 | 3 | CRUSH ON You 24| — | 13 | UN-BREAK MY HEART BMI/Savetts, BMD 92 SPIRIT (EMI April, ASCAP/New Perspective, ASCAP/Michael BMMotown, BM/PolyGram, BMVEMI Blackwood, BMI) HLS -
UL KIM FEAT. UL CEASE (UNDEAS/BIG BEATIATLANTIC! TONI BRAXTON (LAFACE/ARISTA) 78 RO ONE BUT YOU (FROM BAPS) (Spanish Gheﬂ;) Diamond, . mys mp&o; !?aEsf;] mmzmmﬂm o) 91 m)DCORE (Shine And Cris, BMY/Swinga Singa, BMUMVD Slice,
GET ME HOME BMU/Black Marble, BMUJumping Bean LLC., BMI ] ] )
2] 9] 2 | AR i eRouNDATLANTIO 25| 20| 17 | Foxy BROWN FEAT, BLACKSTREET (VIOLATORIDEF Ja) 2 NOTHNGND ONE (Sicess B, BMUMarcus Stret. o e LTS BMUTork. iz ﬁ%‘m‘fﬂ!g%”éﬂﬂ'ﬁf“" ASCAP/LEN. ASCAR/Cord Kayla
onl 4 3 ,
. g ) ) ] 14 TAKE IT TO THE STREETS (Ramp, BMVB KL, BMUWB, 73 YOU DON'T HAVE TO HURT NO MORE (Mint Factory,
SUMTHIN' SUMTHIN Recurrents are titles which have appeared on the Hot R&B Singles 4 NOT mmcm (FROM NOTHING TO LOSE) (Second Decade, 3 ]
BykE MAXWELL (COLUMBIA} chart for more than 20 weeks and have dropped below the top 50. BM|Wamer-Tamerlane, BM/WB, ASCAP) WBM gx%ﬁ;:c)wgamam" BMVBlue image. PROMKecp On, ASCAP/EMI April, ASCAP) HL
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CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
<, xle |%E OF DANCE CLUB PLAYLISTS. < _<|e |SE STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. - SoundScan®
o8| by | 3g| €5 TITLE ARTIST ou| by x| g2 TITLE JRERNN ARTisT
S ISE AN ¥ LABEL & NUMBER/PROMOTION LABEL 2|32 | x| 20 LABEL & NUMBER/DISTRIBUTING LABEL
* % xNO. 1% %% . * % xNO. Tx %%
4 3 8 | ENCORE UNE FOIS ULTRA 02/FFRR 1 week at No. 1 & SASH! 1 1 1 9 | I'LL BE MISSING YOU (M) T} (X) BAD BOY 79097/ARISTA 9 weels at No. 1 - @ PUFF DADDY & FAITH EVANS (FEAT. 112)
5 6 8 AROUND THE WORLD SOMA PROMOVIRGIN @ DAFT PUNK * % * GREATEST GAINER % % *
@ 4 g 9 | DIN DA DA WAVE 50020 @ KEVIN AVIANCE 2 | = | 2 | moMONEY MO PROBLEMS (T 0¥ BAD BOY 79109/4RiSTA THE NOTORIQUS B.1.G. (FEAT. PUFF DADDY & MASE)
A | 1 | 2 | 8 | THE WAY TWISTED 55260/MCA @ FUNKY GREEN DOGS 38 | — | 2 | NEVER MAKE A PROMISE (T) ISLAND 572083 ® DRU HILL
(B)] 7 | 9 | 8 | THISMAN MOONSHINE 88438 (ECCER 4 | 3 | — | 2 | SomEONE mRca6a927 @ SWV (FEATURING PUFF DADDY)
6 | 6 | 4 | 12 | NIGHTMARE GROOVILICIOUS 027/STRICTLY RHYTHM PIERAINECG 5 | 5 | 2 | 6 | NOTTONIGHT/ICRUSH ON YOU (1 UNDEATOMMYBOY 35574 @ LI’ KIM FEAT DA BRAT, LEFT EVE, MISSY ELLIOTT AND ANGIE MARTINEZ
T ] 3 | 1 IWEEE SOMETHING GOIN'ON LoacC4s213 U A IS AU L AR 8)| 7 | — | 2 | FIX00NTERSCOPE 95012 @ BLACKSTREET WITH SPECIAL GUESTS OL' DIRTY BASTARD & SLASH
101 ) NOTRN UNITALRIAGITONOU 5hE612 SURNENECARIIER 17 | 15 | 6 | THINGS JUST AIN'T THE SAME (0 () ARISTA 13381 ® DEBORAH COX
(O] 13 [ 2t [ 5 | musicIs PUMPING Nervous 20265 PEOPLE UNDERGROUND FEAT. SHARON WILLIAMS 12 | 5 MM 1 saY A LITTLE PRAYER (11 (0 WORK 78597/EPIC T
12 | 15 | 7 | ONE MORE NIGHT TOMMY BOY 786 AMBER 9 4 4 5 | PEACE TRAIN (T) (X) FLIP IT 44000/ARK 21 @ DOLLY PARTON
11 9 8 12 | 1 DON'T WANT TO LAFACE 24230/ARISTA © TONI BRAXTON 10 3 5 9 FREE (T) (X) STRICTLY RHYTHM 12513 @ ULTRA NATE
(12| 17 | 20 | 7 | AND THEN THE RAIN FALLS SM:)E 9063/PROFILE ® BLUE AMAZON * % x HoT SHOT DEBUT * % *
1.3 ;6 18 PR THE SHIPMENT CaLiua 001 COLOMBIAN DRUM CARTEL | \(TT)| NEWP | 1 | HOODLUM (T LOUD 95013ANTERSCOPE  MOBB DEEP FEATURING BIG NOYD & RAKIM
(14)| 21 | 33 | 4 | THINGS JUST AIN'T THE SAME ARISTA 13381 @ DEBORAH COX
T 3 5 3 | wewo o 12110 | 8 8 | SOMETHING GOIN' ON (1) (x)(0GIC 48213 @ TODD TERRY PRESENTS MARTHA WASH & JOCELYN BROWN
L MODERN PROMO/ATLANTIC POE
7 = : T TIE TAC oc 13 6 3 9 WE TRYING TO STAY ALIVE (M) (T) {x) RUFFHOUSE 78602/COLUMBIA @ WYCLEF JEAN FEAT. REFUGEE ALLSTARS
AC ARIOLA 46230 RRAPICHO
T 5 = o e A A c 14)| 43 17 9 IN A DREAM (T) (X) ROBBINS 72012 ROCKELL
STRICTLY RHYTHM 12513 @® ULTRA NATE
TRETE BT [ 15 | 13 | 13 | 7 | QUIT PLAYING GAMES (WITH MY HEART) (T) JIVE 42452 @ BACKSTREET BOYS
IRE KINETIC 43878&/REPRISE & ARKARNA
16 | 9 9 3 | 1 CAN LOVE YOU/LOVE IS ALL WE NEED (T) MCA 65363 @ MARY J. BUGE
19 11 10 12 | HOLD ON PERSPECTIVE 581315/A&M © ANN NESBY 17 1 - 2 T e G TS
2 | 20 | 28 6 KEEP ON GROOVIN’ MUSIC PLANT 049 ONE VISION 0l — B U RE T ALONE (11 () RCA 64504 S G
* * * POWER PICK*x x % 19 | 18 7 4 | WHATEVER (T) (X) EASTWEST 63921/EEG @ EN VOGUE
@ 31 46 J SONG FOR MY BROTHER GIANT STEP/BLUE THUMB 3107/GRP GEORGE BENSON ) 23 5 YOU BRING ME UP () () MCA 65373 ® K-Cl & JOJO
(22)] 33 | 48 | 3 | WHEN YOU TALK ABOUT LOVE McA 55358 @ PATT| LABELLE s
21 | 20 | 22 /i HIP HOP DRUNKIES (T) LOUD 64882/RCA ® THA ALKAHOLIKS FEATURING OU DIRTY BASTARD
2311 TS| 0/ Qy JE Ve GERRA E THEN O AR NEXXT MILLERRIOM 22 | 15 | 14 | 21 | STEP INTOA WORLD (RAPTURE'S DELIGHT) (T) IVE 42463 @ KRS-ONE
.ﬂb 34 | 49 | 3 | YOU'RENOT ALONE RCA 64904 @ OLIVE
()| 36 | 35 | 4 | FaR FROM YOURS m PAYDAY/FFRR 85091 7/SLAND @ 0.C. FEATURING YVETTE MICHELE
25 | 18 | 13 | 11 | JUST AFREAK MERCURY 574433 @ CRYSTAL WATERS FEATURING DENNIS RODMAN
% 137 11z B Fun ror ve . 24)| NEW) 1 LIFTED (T) (X) A&M 571265 @ LIGHTHOUSE FAMILY
ECHO/WARNER SUNSET 4387 7/WARNER BROS. MOLOKO
25 19 19 5 CAN'T GET YOU OUT OF MY MIND (T} (X) METROPOLITAN 3007 LIL suzy
21 32 37 5 VALGA EL BRILLO DE TUS 0JOS CRESCENT MOON PROMO/EPIC & ALBITA % | 27 == 2 T T S E
35 | 44 PARTAY FEELING STRICTLY RHYTHM 1 B CREW FEAT. BA TUCKER, o AND " ;
bl 2 ] RBARA R DAJAE, ULTRANATE WDLE 21 14 16 19 | A LITTLE BIT OF ECSTASY (T) (X} CLASSIFIED/TIMBER! 0190/TOMMY BOY & JOCELYN ENRIQUEZ
29 [ 29 32 7 PEOPLE GET READY ELEKTRA 63932/EEG ZIGGY MARLEY AND THE MELODY MAKERS % 5 T . RTET e O INE
30 | 28 | 27 | 12 | MOMENT OF MY LIFE DEFINITY 001 BOBBY D'AMBROSIO FEATURING MICHELLE WEEKS R AEEEEE T T LT T O AT X T
31 | 19 ]2 |9 | SLIDERCA64846 SBUNKSTER 30 | 21 | 11 | 5 | RHYTHM OF LOVE () (x) CRAVE 78606/EPIC DJ COMPANY
3 2 16 10 | ON TRACK MERCURY iIMPORT YELLO
3§ 22 7 5 31 24 40 E SONG FOR MY BROTHER (T) (X) GIANT STEP/BLUE THUMB 3107/GRP GEORGE BENSON
REACH COLUMBIA 78507 * ROB'S CLUBW
= : ROBIROEHCCIBRORID 32 | 23 | 21 | 24 | RETURN OF THE MACK (T) (X ATLANTIC 85443/AG @ MARK MORRISON
— SHA OF THE PAST JELL) . ROBE
B« : O ALz BUCSPIGRAT ANTOINETEROESHEON (33)| NEWD | 1 | BIG BAD MAMMA (T) VIOLATORIDEF JaM 57144 LMERCURY & FOXY BROWN FEATURING DRU HILL
o= OH LA LA LA EDEL A IS
=5 T 13 pERege 2IEIVIo ) 34)| RE-ENTRY | 10 | SCENARIO () JvE 42465 @ A TRIBE CALLED QUEST
T0B T
44 2 Tt e Sl 35 28 25 7 THE WAY (T) (x) TWISTED 55260/MCA @ FUNKY GREEN DOGS
- D *
AERETE ON;TeSAYIYGUR-COVENSIKILEINGIME MUTEAIAVERICK 491 /WARNERIGROS: EREUR 36 | 35 | 32 | 14 | JUST ANOTHER CASE (M) (T) (X) VIOLATOR/DEF JAM 573857/MERCURY @ CRU FEAT. SLICK RICK
K
w1 : EER LOVE TOGETHER %5 WRORT LOVE TO INFINITY (3D)| NEWP | 1 | TAKEIT T0 THE STREETS (M) M) X) VIOLATORIELEKTRA 63941 EEG ® RAMPAGE FEAT BILLY LAWRENCE
!
o I 36 : YOURIWOMANIBRIIUANTVCHRISACISEROVOTEM] 2 WIIE VO 38 | 47 22 | CAN'T NOBODY HOLD ME DOWN (T} (X) BAD BOY 79081/ARISTA @ PUFF DADDY (FEAT. MASE)
g LB RN A SDEEQRARGIESON 39 | 37 | 29 | 48 | LET MECLEAR MY THROAT (T) (x) CLR/AMERICAN 43764/WARNER BROS. ® DJ KOOL
a4 | 3 | 4 4 | QUIT PLAYING GAMES (WITH MY HEART) JIVE 42452 ® BACKSTREET BOYS NEWD 1 IT'S LIKE THAT (T) (X) SM:JE 9065/PROFILE JASON NEVINS VS. RUN D.M.C.
* x * HoT SHOT DEBUT % » % RE-ENTRY 4 | MUSIC IS PUMPING (T) (X) NERVOUS 20257 PEOPLE UNDERGROUND FEAT. SHARON WILLIAMS
(42)| NEWD 1 | HOLD YOUR HEAD UP HIGH REAL TIME 204/STRICTLY RHYVTHM __ BORIS DLUGOSCH PRESENTS BOOOM: 42)| RE-ENTRY | 6 | SUMMERTIME SUMMERTIME (T) SO SO DEF 78567/COLUMBIA # CORINA
(43)| 49 | — | 2 | coCO JAMBOO WARNER BROS. PROMO MR. PRESIDENT 43 | 22 [ — | 6 | DINDADA M X wave 50020 @ KEVIN AVIANCE
44 | 41 | 42 | 5 | THE MESSAGE MOONSHINE 88442 TEMPLE FEATURING ALLAN HIDALGO NEW D 1 | CUWHEN U GET THERE (T) (X) TOMMY BOY 785 @ COOLIO FEATURING 40 THEVZ
NEW ) 1 LOVE'S HERE (AT LAST) MAX 2059 JUDY ALBANESE 45 | 48 | 42 | 35 | SUGAR IS SWEETER (T) (X) FFRR/LONDON 120102/ISLAND & C.J. BOLLAND
NEWP | | | SHOW ME KING STREET 1067 URBAN SOUL 46 | 26 | 20 | 25 | CALL ME (1) (x) LOGIC 45726/RCA & LE CLICK
NEW ) 1 | GET UP, STAND UP GROOVILICIOUS 34/STRICTLY RHYTHM PHUNKY PHANTOM 47 | 31 | 38 | 16 | CAN U FEEL IT (T)(X) DV8 582123/A8M © 3RD PARTY
NEW D 1 | MAKE U FEEL sFP 9615 £-N FEATURING CEEVOX 48 | 33 | 24 | 4 | BLACK NOSTALJACK (AKA COME ON) (T) PROFILE 7469 @ CAMP LO FEAT. RUN AND KID CAPRI
49 | 40 | 3! 13 | GIMME SOME LOVE E£TERNAL 43864/WARNER BROS. ® GINA G 43 | 42 | 41 | 22 | INSOMNIA (T} (X) ARISTA 13333 & FAITHLESS
50 | 36 | 23 13 | BLOOD ON THE DANCE FLOOR EPIC 78008 & MICHAEL JACKSON NEW b 1 AIN'T TALKIN' ‘BOUT DUB (T) (X) 550 MUSIC 78643/EPIC & APOLLO FOUR FORTY

(O Titles with the greatest sales or club play increases this week. Power Pick on Club Piay is awarded for the
anywhere in the top 50. ® Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-sing

board/BPI Communications.

largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles
ie if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-singie availability. (X) CD maxi-single availability. © 1997, Bill-

HOLLYWOOD’S JTQ PUTS THE PEDAL DOWN ON ‘CREATION’

(Continued from preceding page)

will focus on bringing “Starsky And
Hutch” to what Hollywood product
manager Dyana Kass calls “a cross
section of people.”

In accomplishing that goal, she will
focus on the fact that “Creation” is not
filled with “laid-back flowy music,” but
is “aggressively funky and unique”
with an appropriately lively videoclip
for “Starsky And Hutch” that will go
to a variety of music video outlets and
clubs.

JTQ is tentatively planning a concert
tour of the States later this year.

“Aggressively funky” is a deserip-

tion that suits the band’s virtually in-
comparable sound, which makes you
feel like you are locked in a high-speed
car chase one minute and at the edge
of your seat in an action-packed sus-
pense film the next. It’s a sound that
the band has been honing over the
course of a decade and 11 U.K. albums
that have been widely accepted in the
dance community. “Creation” is JTQ’s
second release for Hollywood.

Taylor says he is not trying to kill
the dance-genre perception of the band
with this new “cop-funk” sound. In
fact, he says he doesn’t care where the

music is being spun, as long as people
like it and the band is able to perform.
Since his school days, Taylor has al-
ways loved being in front of an audi-
ence. He was a fan of punk-era British
groups like the Sex Pistols and was
fascinated by their ability to “get the
whole room swinging . . . that’s what
we are trying to do with JTQ’s live
shows.”

The James Taylor Quartet has a
devoted following throughout Europe.
Taylor says that the band has managed
to keep it together for more than 10
years “because of a genuine love of

music. The greatest thing that I can do
is get together with a bunch of people
and make live music.”

He clearly points out that while the
group is, in fact, named the James Tay-
lor Quartet, it is not all about ##m. He
views the band’s other five members as
equally important.

The lineup has always consisted of
Taylor and his brother, David, and had
been accumulating members until the
group’s last addition six years ago.
Rounding out the lineup are Neil
Robinson on drums, Gary Crocket on
bass, Dominick Glover on trumpet, and

John Willmott on sax and flute. James
says that the members of the band have
“gotten very close as we could be, and
that helps a lot for our music.”

Taylor is philosophical when pon-
dering the notion of JTQ reaching a
large mainstream audience.

“We're cult artists, no disrespect to
what we’ve done, because we have man-
aged to hold it together for so long,” he
says. “And if at one point there was a
crossover [for] us, it could be the undo-
ing. I've seen it often where groups last
ages and ages, and then they hit mas-
sive success and it all falls apart.”
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Bryan White In “The Right Place’

Asylum Has Big Plans, High Hopes For 3rd Set

# BY DEBORAH EVANS PRICE

NASHVILLE—Though his first two
albums have made Bryan White one of
country music’s most successful new-
comers, with four No. 1 songs out of
eight released singles, White feels like
he’s just hitting his stride with his third
album, “The Right Place,” due Sept. 23.

“A lot of people mention the jinx of
the third album. They say a lot about
the second and third album,” White
says. “Usually, people are real pres-
sured, but none of that stuff ever both-
ers me. I go in with a clear mind and try
to make a good record. This time, I feel
like this was the album where I was able
to voice every opinion, every creative
idea I had, and use it to my advantage.

“And I played on a lot of the record.
Obviously, I sang every song on the
album, but I also got to do a lot of per-
cussive and background vocal stuff that
I've never had time to do. This is the
first time I've been in town enough to
really do the record the way I wanted

todoit...I'm real proud of it.”
White co-wrote several songs on the
new set, including “Never Get Around
To It” with his friend and guitarist
Derek George. He and George also co-
wrote the uptempo tune “A Bad Day To
Let You Go,” with Bob DiPiero.
White, George,
and John Tirro co-
wrote “Call Me
Crazy.” “We wrote
it a couple of years
Vi ago, and I've been
dying to record
i- this song since the
i day we wrote it,”
WHITE White says. “I
think it’s one of the
best songs I've written, and I can’t wait
for the public and the fans to hear it.”
White admits it’s not easy to find
time to write. “It’s tough to be focused
enough to be creative when you're on
the road, because it’s a weird setting,”
he says. “It’s a hard thing to do, but I've
been doing more of it recently, and I

Seayal’s Country Career
Heats Up With WB’s ‘Fire’

B BY JIM BESSMAN

NEW YORK—While martial arts
movie master Steven Seagal’s new
movie, “Fire Down Below,” is typically
action-packed, the plot, involving the
illegal dumping of hazardous waste in
the Appalachian Mountains of south-
astern Kentucky, is custom-made for
cruntry musie.

Hence the Warner Bros. soundtrack
album, which Seagal executive-pro-
rluced, is almost entirely country musie,

Artwork from the new Steven Seagal
iriovie, “Fire Down Below.”

much of it written by Seagal himself.
Prominent among the movie’s support-
ing cast, too, are Nashville singer/song-
writers Alex Harvey, Ed Bruce, and
Iark Collie. Collie has teamed with
Aaron Tippin and Jeff Wood in deliver-
ing the title track, which was co-writ-
ten by Collie and Seagal and will be the
album’s first single.

‘Warner/Reprise Nashville’s senior
VP of marketing Bob Saporiti says the
single will ship this month to radio and
be supported with a video combining
film footage and a performance from
the three vocalists. It will go to CMT

and other country video outlets as soon
as possible to pre-sell the Warner Bros.
movie, which comes out Sept. 5, and the
soundtrack, due for release Sept. 9.
Heralding both will be a blowout Sept.4
in Nashville that will include the movie
premiere and a star-studded party at
which Seagal and country artists from
the movie are set to perform.

Other contributors to the album are
Travis Tritt, Marty Stuart, the Lynns,
Kostas, Randy Scruggs, Randy Travis,
Alabama, Russ Taff, Marty Grebb,
bluesman Taj Mahal, and rock guitarist
Richie Sambora of Bon Jovi, who per-
forms “Long Way Around,” which Sea-
gal wrote with David Pomeranz.

Seagal says that he chose everyone
on the soundtrack and in the movie,
which also stars Kris Kristofferson,
Levon Helm, and Harry Dean Stanton.
In the film, Seagal also performs in a
bluegrass festival sequence; the actor’s
songwriting and performing tie into
his lifelong love of music. He was also
involved musically in his last picture,
“The Glimmer Man.”

“The long and the short of it is that I
love music, composing it and perform-
ing it,” says Seagal. “I've written hun-
dreds. . . of songs and wanted to do the
soundtrack, and the studio heard some
of the songs and said, ‘Great.””

Seagal had a hand in three other
soundtrack songs besides the title track
and “Long Way Around.” He co-wrote
“Dark Angel” with Marty Grebb and
performs it with Taj Mahal.

“Desert Breeze” was written by
Seagal and Randy Scruggs and per-
formed by the pair along with Randy’s
father, the pioneering banjo picker
Earl Seruggs, and Jerry Douglas, with
the younger Seruggs producing.
“Randy said, ‘If you get me a country
instrumental, I'll get you a Grammy,’
and I said, ‘“Turn on the tape recorder,
and I'll give you one right now;” and he
and his dad played on it.”

(Continued on page 27)

think maybe I could get used to it.”

White says the set includes the Skip
Ewing songs “Leave My Heart Out Of
This” and “Tree Of Hearts.” Ewing is
responsible for penning such previous
‘White hits as “Rebecca Lynn,” “I'm Not
Supposed To Love You Anymore,” and
“Someone Else’s Star.” There’s also a
tune by Steve Wariner and Bill Ander-
son, “One Small Miracle,” that White is
excited about.

“Steve Wariner is my idol,” White
says. “I've just basically worshiped him
since I was about 13 years old. Steve
came in and sang on it, and that was a
big deal for me. That’s one of those

Nashville.
(Continued on page 27) ashvire

o S e h T i
Thanks A Million. Curb Group chairman Mike Curb, left, and Country Music
Hall of Fame capital fund campaign chairman E.W. “Bud” Wendell examine Lefty
Frizzell's boots in the storage area of the Hall. Curb recently donated $1 million
to the Hall's campaign fund for its move to larger quarters in downtown

ANOTHER TRIBUTE ALBUM? Just what the world
needs? Well, maybe, maybe not, but “Stone Country” is a
pretty interesting venture. The album, coming from
Beyond Music (2 new Left Bank label) Sept. 16, features
a dozen Nashville acts performing their favorite Rolling
Stones songs, and the results are all over the map.
Hearing Nanci Griffith tackle “No Expectations” with
a mountain string band and a Hammond B-3 organ is well
worth the price of admission, as is Tracy Lawrence’s
sitar-laden “Paint It Black,” Deana Carter’s breathless
“Ruby Tuesday,” George Jones’ solemn recitation during
“Time Is On My Side,” Sammy Kershaw’s soulful inter-
pretation of “Angie,” and other tasty interpretations done
by the Cicadas, Travis Tritt, Ronnie Milsap, Black-

Raye.

Actually, it’s not such a
stretch for country. Stones
fans circulate studio tapes
of Keith Richards singing
Jones songs, and the
Stones have done country
songs over the years, even

Hawk, Little Texas, the
Tractors, and Collin

Nashville
SOQV\Q

have become friends with
Jones and often talk over
the phone. Jones has said more than once that the country
musie tradition gets more respect from rock’n’roll legends
than it does from certain quarters of the industry in
Nashville itself. Plus, as the Tractors’ Steve Ripley says,
“Everybody used to do Stones’ songs. When I was start-
ing out, I would sing ‘Tiger By The Tail’ along with ‘Sat-
isfaction’ and ‘Get Off Of My Cloud.” Which is maybe why
I couldn’t get work in big cities. I'm sometimes baffled at
how some people think it’s odd to be singing Rolling Stones
one day and Webb Pierce the next.”

The Tractors’ version of “The Last Time” is a spright-
ly one, and they obviously had fun doing it. “We've got a
sign up here in the studio that says, ‘The Tractors goober
up a Rolling Stones song,’ ” says Ripley. It will be the first
single off the album, with a late-August release, says
Beyond Music senior VP of A&R Randy Nicklaus. “Tim
DuBois [Arista/Nashville president] graciously gave us
single rights for the Tractors,” Nicklaus says. “We'll be
doing a lot of press for this and will take it to country radio
and to triple-A. All of these songs are already hits, and all
the artists are special. Our job is just to take it to the pub-
lic. This will be the coffee-table album of the year.”

Ripley says that, in typical Tractors’ fashion, what the
group thought would be a one-day session for the song
stretched into six weeks. Meanwhile, die-hard Tractors
fans will have to be satisfied with this one song for now:

Satisfying Stones Tribute Rolls Out
Next Month; Saluting Gospel, Part 2

Ripley says the long-awaited second Tractors album will
not see release before early 1998. “We’ve become con-
sumed by the album,” he says. ’

Also on the tribute front, Sparrow is readying an Oct. 7
release of “Amazing Grace 2: A Country Salute To Gospel.”
The first “Amazing Grace” sold gold and won a Grammy
in 1996 in the best Southern gospel, country gospel, or blue-
grass gospel album category. Participants on the new set
include Bryan White, John Berry, Lari White, Kim
Richey, Béla Fleck, Marty Raybon, Charlie Daniels,
Billy Ray Cyrus, the Cox Family, Ricky Van Shelton,
Gary Chapman, and Trace Adkins. David Corlew is the
executive producer. Sparrow will work it to country, Chris-
tian, and gospel radio, with an emphasis on the Southeast,
where the first album was
very strong.

PEOPLE: Carson
Schreiber leaves his VP
post at Universal/Curb to
become senior VP of pro-
motion and product devel-
opment at the as-yet-
unnamed Disney/Hol-

before they worked with ™ lywood Records Nashville
the late Gram Parsons. label . .. Bart Herbison is
Mick Jagger and Richards by Chet Flippo named executive director

of the Nashville Song-
writers Assn. Interna-
tional (NSAI). He was formerly chief aide to U.S. Rep. Bob
Clement, D-Tenn. At the NSAT Awards ceremony Aug. 23,
“Strawberry Wine” was named song of the year. The song’s
writers are Matraca Berg and Gary Harrison. Other
award winners included Mark D. Sanders as songwriter
of the year and Vince Gill as artist of the year . . . Brooks
& Dunn, Earl Scruggs, and Randy Scruggs were induct-
ed July 29 into Starwalk, the National Academy of Record-
ing Arts and Sciences exhibit at Opryland that honors
Nashville Grammy winners . . . Buddy Arnold, the CEO
of Musicians’ Assistance Program (MAP), has been in town
setting up a Nashville recovery center for MAFE, which helps
musicians with drug or aleohol problems .

Garth Brooks goes on VH1 Monday (4) to answer fan
questions. “Garth Brooks: Town Hall Live” airs at 9 p.m.
EDT. Internet connection is AskGarth@AOL.com
... Golden Books plans a children’s book based on the Bob
Carlisle song “Butterfly Kisses.” Publication is set for
November . . . Signings: the Lynns to Sony/ATV Tree
Publishing, Bill Kirchen to HighTone Records, and
Michael Peterson to Flood, Bumstead, McCready &
McCarthy Inc. for business management. Vince Gill signs
with the Country Music Assn. to host the CMA Awards
show for the next two years. He has hosted the show for the
past five years . . . Trace Adkins signs with Chevrolet as
spokesman for Chevy trucks in the South.
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%2 x*NO. 1% %% 37 | 36 | 31 | 65 | MINDY MCCREADY A BNA 66806/RCA (9.98/15:98) iR TEN THOUSAND ANGELS | 6
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3 | 3 | 3 | 55 | LEANN RIMES A’ CURB 77821 (10.98/15.98) BLUE | 42 | — | 2 | SHERRIE AUSTIN ARISTA 18843 (10.98/16.98) WORDS | 41
LEANN RIMES TRAVIS TRITT A
& | 4| 5 [SE cip 77856 (10 owis 08 UNCHAINED MELODY/THE EARLY YEARS | 1 47 | 42 | BB | R BROS, 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 3
N DEANA CARTER A’ 4 37 34 57 | KENNY CHESNEY @ BNA 66908/RCA (10.98/15.98) ME AND YOU 9
3 5 4 47 CAPITOL NASHVILLE 37514 {10.98/15.98) DID | SHAVE MY LEGS FOR THIS? 24_ 3
@ 6 6 8 PAM TILLIS ARISTA 18836 (10.98/16.98) GREATEST HITS 6 44 40 38 6 RICOCHET COLUMBIA 67773/SONY (10.98 EQ/15.98) BLINK OF AN EYE 24
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10|10 2 | KENNY CHESNEY BN 67498/RCA (10.98/16.98) I WILL STAND | 10 5% | 52 | 88 | GARTH BROOKS A’ CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES | 1
@ 11 11 39 | ALAN JACKSON A ARISTA 18813 (10.98/16.98) EVERYTHING | LOVE 1 49 | 44 51 36 | MARK CHESNUTT @ DECCA 11529/MCA (10.98/16.98) GREATEST HITS 18
12 13 13 16 | ALABAMA RCA 67426 (10.98/16.98) DANCIN' ON THE BOULEVARD 5 50 | 51 64 55 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD | 23
16 | 20 | 6 | LILA MCCANN ASYLUM 62042/EEG ' Uta | 13 51 | 52 | 54 | 40 | TRACY BYRD @ mca 11485 (10.98/16.98) BIG LOVE | 12
14 12 10 16 | CLAY WALKER @ GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS IT 4 52 | 50 | 41 50 | TY HERNDON @ EPIC 67564/SONY (10.98 EQ/15.98) LIVING IN A MOMENT 6
15 14 8 5 TOBY KEITH MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN’ 8 53 53 | 49 | 88 | VINCE GILL A MCA 11394 (10.98/16.98) SOUVENIRS 3
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17 | 12 | 28 | BILL ENGVALL @ WARNER BROS. 46263 (10.98/16.98) HERE'S YDURSIGN | 5 56 | 54 | 45 | 97 | TIM MCGRAW A’ CURB 77800 (10.98/16.98) ALLIWANT | 1
21 | — { 2 | MICHAEL PETERSON REPRISE 46618/ WARNER BROS. (10.98/16.98) MICHAEL PETERSON | 18 56 | 57 | 46 | 100 | FAITH HILL A? WARNER BROS. 45872 (10.98/16.98) IT MATTERS TOME | 4
19 18 17 19 | TRACY LAWRENCE @ ATLANTIC 82985/AG 10.98/16.98) THE COAST IS CLEAR 4 57 46 44 8 SONS OF THE DESERT EPIC 67619/SONY (7.98 EQ/11.98 WHATEVER COMES FIRST 38
19 1 14 | 92 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 oy ROY D. MERCER :
8 | 6l 12 | CapitoL NaSHVILLE 54781 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 1 | 57
(21)] 20 | 18 | 11 | LEE ANN WOMACK DECCA 11585MCA (1098/15.98) LEE ANN WOMACK | 9 59 | 59 | 65 | 98 | GEORGE STRAIT A®McA 11263 (39.98/49.98) STRAIT OUT OF THE BOX | 9
21 pr0ih 15 N PREESMCENTIREATHCR 15000 SRIS 25) ‘ WHATIFITs voU | | 60 | 55 | 48 | 22 | MARK WILLS MERCURY 532116 (10.98 EY16.98) MARK WILLS | 38
23 123 _16 67 | BROOKS & DUNN A? ARISTA 18810 (10.98/15.98) BORDERLINE 1 61 | 63 39 5 JEFF CARSON CURB 77859 (10.98/16.98) BUTTERFLY KISSES | 39
25 | 24 | 15 | SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ONTHEROAD | 8 62 | 58 | 62 | 6 | BILLY YATES ALMO SOUNDS 80015/GEFFEN (10.98/15.98) BILLY YATES | 56
25 | 24 | 21 | 45 | JOHN BERRY CAPITOL NASHVILLE 35464 (10.98/15.98) FACES | 9 63 | 62 | 53 | 79 | PATTY LOVELESS @ Epic 67269/50NY (1098 EQ/15.98)  THE TROUBLE WITH THE TRUTH | 10
* % % PACESETTER * % % 64 | 68 | 58 | 12 | ROY ORBISON COLUMBIA 67297/SONY (5.98 £0/9.98) SUPER HITS | 54
.ﬂ) 67 | — 2 | KENNY ROGERS MAGNATONE 116 (10.98/16.98) ACROSS MY HEART | 26
65 | 65 | 40 | 45 | VARIOUS ARTISTS THE BEST OF COUNTRY SING THE BEST OF DISNEY | 17
@ 28 29 4 JOHN MICHAEL MONTGOMERY @ WHAT { DO THE BEST 5 WALT DISNEY 60902 (10.98/16.98)
ATLANTIC 8294 7/AG (10.98/16.98) 66 | 64 56 46 | LORRIE MORGAN @ BNA 66847/RCA (10.98/16.98) GREATER NEED 8
.ﬂ:) 33 | 27 | 41 | KEVIN SHARP @ 143/ASYLUM 61930/EEG (10.98/15.98) i MEASURE OF A MAN 4 ROY [
= 67 | 69 | — | 8 | ROYD MERCER @ ooisce HOW BIG'A BOY ARE YA? VOLUME 2 | 63
27 | 19 | 44 | CLINT BLACK A RCA66671(10.9816.98) THE GREATESTHITS | 2 il =i
68 | 74 | 69 25 | KATHY MATTEA MERCURY 532899 (10.98 EQ/16.98) LOVE TRAVELS 15
30 | 26 33 6 CHRIS LEDOUX CAPITOL NASHVILLE 52775 (10.98/16.98) LIVE | 26
69 | 66 59 | 64 | SAMMY KERSHAW @ MERCURY 528893 (10.98 EQ/16.98) POLITICS, RELIGION AND HER 17
31 | 30 | 30 | 43 | RICK TREVINO COLUMBIA 67452/SONY (10.98 EQ/15.98) LEARNING AS YOU GO 17
10 60 50 58 | LYLE LOVETT CURB 11409/MCA (10.98/16.98) THE ROAD TD ENSENADA 4
(32)| 34 | 28 | 101 | COLLIN RAYE A EP(C 67033/50NY (10.98 EQ/15.98) I THINK ABOUTYOU | 5
TRISHA 98/16.
3 | - 18 | ALISON KRAUSS & UNION STATION - " 71 73 60 | 48 YEARWOOD @ Mca 11477 (10.98/16.98) EVERYBODY KNOWS 6
ROUNDER 0365 (9.98/15.98) 72 | 71 66 55 | ALABAMA RCA 66848 (4.98/9.98) SUPER HITS | 47
R =
9 B]5 Sé'&éﬂ;&éﬁgg“ggsg £Q/16.98) THE BEST OF BILLY RAY CYRUS COVER TO COVER | 23 73 | 72 | 57 | 38 | TERRI CLARK @ MERCURY 532879 (10.98 EQ/16.98) JUST THE SAME | 10
35 | 32 | 26 | 6 | LONESTAR BNA67422/RCA (10.98/16.98) CRAZY NIGHTS | 16 RE-ENTRY | 17 | BIG HOUSE MCA 11446 (10.98/15.98) BIG HOUSE | 33
36 | 35 | 25 16 | WYNONNA CURB 11583/MCA (10.98/16.98) COLLECTION 9 75 75 | 63 | 40 | DAVID KERSH CURB 77848 (10.98/15.98) B GOODNIGHT SWEETHEART | 21

(O Albums with the greatest sales gains this week. ®Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 miliion units, with multimillion sellers indicated by a numeraf foliowing the symbol. For boxed sets, and double albums

with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent

gnces, which are prOJegted frg(r:n wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1997, Billboard/BPi
ommunications, and SoundScan, Inc.
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5 6 TIM MCGRAW A® CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 175 18 15 TRACY BYRD A’ MCA 10991 (10.98/15.98) NO ORDINARY MAN | 164
6 1 PATSY CLINE A7 mca 12+ (7. . GREATEST HITS | 540
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1 7 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, voL. 1 | 168
20 22 GEORGE STRAIT A® MCA 42035 {7.98/12.98) GREATEST HITS VOLUME 2 | 510
8 8 GEORGE STRAIT A® MCA 10651 (10.98/15.98) PURE COUNTRY{SOUNDTRACK) | 254 - :
0 BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) NEW MAN
9 11 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 331 ARSTA sl Rl I
3
10 | 12 | VINCE GILL A° MCA 11047 (10 98/15.98) WHEN LOVE FINDS YOU | 164 2 |2 MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (10.98 £Q/16.98) COME ON COME ON | 242
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Catalog aibums are 2-year-old tities that have fallen below No. 100 on The Biliboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks titfe has appeared on Top Country Albums and Top Country Catalog. ® Recording Industry Assn. Of America (RIAR) certification for sales of 500 000 units. A RIAA certification for safes of 1 mil-

lion units, with multimillion seilers indicated by a numeral following the Symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and aii other CD prices, are eqQuivalent prices, which are projected from wholesaie prices. Indicates past Heatseeker title.
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@ 13 7 g %TERQJAJS:?EJT’: (%%XNENON - (v).Mch()IEgY Féﬂg;g 12 68 | — 2 R.ZAVITSON.T HASELDEN P GREENE (T.HASELDEN) EPIC ALBUMCUT
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K.LEHNING (J.MCELROY,B.CARR) _ ATLANTIC ALBUM CUT | SHE'S GOING HOME WITH VE  TRAVIS TRITT | 22
25 | 31 | 8 | THEFoOL ¢ LEEANN WOMACK [ 55 | | 84 | 64 | 53 | 17 | §wastrmir ormim) WARNER BROS, ALBUM CUT
M.WRIGHT (M.CANNON C.STEFL,G.ELLSWORTH) (V) DECCA 72009 [ FIT TO BE TIED DOWN SAMMY KERSHAW | 29
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K.STEGALL,J.KELTON (K.K.PHILLIPS,J.LASETER) {V) MERCURY 574638 NEW ' 1 DADDY CAN YOU SEE ME & ANITA COCHRAN 69
@ 33 | 4 4 | YOU AND YOU ALONE & VINCE %ILL 27 JIM ED NORMAN,A.COCHRAN (A.COCHRAN) WARNER BROS. ALBUM CUT
T.BROWN (V.GILL) T — (V} MCA 72010 | | BROKE IT, I'LL FIX IT ¢ RIVER ROAD
32 39 6 GO AWAY & LORRIE MORGAN 28 10 66 ‘ 35 14 S HENDRICKS G.NICHOLSON (B.HILL,8.CASON) (C) (D) (V) CAPITOL NASHVILLE 58649 48
AEIEAIE. . S e T I
K.STEGALL (J HAYES) (C) (V) ARISTA 13069 @ NEW ' 1 JUST TO SEE YOU SMILE TIM MCGRAW 72
30 | 3 1 17 | L WILL, IF YOU WILL JOHN BERRY | g B.GALLIMORE.T MCGRAW (M.NESLER.T MARTIN) CURB ALBUM CUT
C.HOWARD (J.B.JARVIS.R.GOODRUM) (V) CAPITOL NASHVILLE 19511 13 7 | 67 12 BUTTER'(:LY KISSES : & BOB CAZRU/SLE 45
NOTHIN' LESS THAN LOVE @ THE BUFFALO CLUB B.CARLISLE (B.CARLISLE R. THOMAS (v) DIADEM 42456/IVE
GBD| 34 | 37 | 10 | 35en wiesteRR o RISING TIDE ALBUN CUT | O 74 | RE-ENTRY | 15 | KING OF THE ROAD (FROM “TRAVELLER") RANDY TRAVIS | 5;
@ 35 38 13 DOWN CAME A BLACKBIRD & LILA MCCANN 32 A.PALEY (R.MILLER) ASYLUM ALBUM CUT
M.SPIRO (M.SPIRO,M SMOTHERMAN) ASYLUM ALBUM CUT NEWD 1 g‘gécLKEI\]I_ITE(RS&Q/IETHING BAD ABOUT TULSA L4 LHT?AEY“LTIE%L%S&&Q 75
DAVID LEE MURPHY
GD)| 38 | 47| 6 | Torown oLy = 2
. L. ) (€) (D) (v) MCA 72008
@ 37 40 12 LUCKY IN LOVE @ SHERRIE AUSTIN 34 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
E.SEAY.W.RAMBEAUX (S.AUSTIN B.DALY,W.RAMBEAUX) (C) (D) (V) ARISTA 13083 attain 3200 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
35 | 36 | 35 | 20 | ALITTLE MORE LOVE ¢ VINCEGILL | 2 Cassette single availabitity. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
< | T.BROWN (V.GILL) (C) (V) MCA 55307 ability. {X) CD maxi-single availability. © 1997, Billboard/BPI Communications.
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BRYAN WHITE IN ‘THE RIGHT PLACE’

COUNTRY

1.8 0.8.0.8.0 8.8 8 ¢

GORNER

by Wade Jessen

A TRIP WITHOUT A SUITCASE: With an increase of 4,000 units, George
Strait’s “Carrying Your Love With Me” moves more than 56,000 pieces and
takes the Greatest Gainer trophy for a second consecutive week on Top Coun-
try Albums (No. 2) and bullets at No. 17 on The Billboard 200. Although
Strait’s set lags 14,000 units behind Tim McGraw’s “Everywhere” (Curb),
it scans 16,000 more units than “Blue” by LeAnn Rimes (Curb), which holds
at No. 3 on the country chart.

Meanwhile, despite a decrease of 71 spins, the title track from “Carrying
Your Love With Me” shows no intention of pulling up stakes at the top of Hot
Country Singles & Tracks. With 5,676 spins, Strait’s song leads Trace
Adkins’ “I Left Something Turned On At Home” (Capitol Nashville) by 318
spins (2-2). Both songs are airing on all of our 161 monitored stations, but
Adkins’ title decreases by 110 spins. Lonestar’s “Come Cryin’ To Me” (BNA)
shows the biggest gain in the top five, rising 6-3 with an increase of 484 spins
and may pose the biggest threat to Strait’s chances at a fifth No. 1 week.

“We’re definitely in a new climate of assessing chart impact based upon
longevity, and not just whether a record [peaks at] No. 1,” says David Haley,
promotion VP at MCA Nashville. “As an industry, we're never going to dimin-
ish the importance of having No. 1 records, but it’s just as crucial that we
acknowledge the impact of the records that serve the format well over time,
even if they aren’t surrounded by the No. 1 fanfare.”

YOU PICKED A FINE TIME: With a 174% increase, Kenny Rogers earns
our percentage-based Pacesetter award on Top Country Albums, as “Across
My Heart” rises 67-26 and moves 5,500 units. Colin Stewart, president of
Magnatone Entertainment, says, “Kenny just got married in June, and this
album of love songs was intended to reflect that. It’s really a beautiful record,

tol Fourth,” a PBS special aired on Independence Day, and made a July 16
stop on “Live With Regis And Kathie Lee.” Rogers appeared on “Good Morn-
ing America” two days later. “Across My Heart” opens at No. 194 on The Bill-
board 200.

YES, WE HAVE NO BANANAS: With an increase of 101 spins, LeAnn
Rimes’ version of “How Do I Live” (Curb) rises 17-11 on our Adult Con-
temporary airplay chart and jumps 12-9 on the Hot 100. With an 8,000-unit
gain, the single moves more than 70,000 units, vaulting to No. 1 on Top Coun-
try Singles Sales, although her country airplay continues to erode. Rimes’
version is airing on 69 monitored country ports, four fewer than last week.
Meanwhile, with airplay at 160 monitored country stations, Trisha Year-
wood’s take increases 596 spins and rises 10-6 on Hot Country Singles &
Tracks.

Despite a clean bill of health on country radio, Yearwood’s version shows
signs of deterioration on Top Country Singles Sales, where it decreases more
than 9,000 units. Dave Weigand, VP of sales and marketing at MCA
Nashville, says that the decline is due to a diminishing supply of product.
“We pressed 300,000, intending to exhaust the supply by the time [Year-
wood’s] album hits on Aug. 26 and segue into an explosive first week for the
album. Obviously, we’re out of singles earlier than we’d planned.” Weigand
adds that he hopes the limited availability of Yearwood singles will eventu-
ally make them a hot item for collectors.

Rimes’ take bullets 12-9 on the Hot 100; Yearwood’s slides to No. 36.

and we have high hopes for it.” Rogers performed the title track on “A Capi- |

(Continued from page 24)

moments when you want to jump up
and down and kiss the ground and
thank the Lord you're alive when you
hear Steve Wariner singing on your
record. It’s a big honor.”

The first single, “Love Is The Right
Place,” was written by Marcus Hum-
mon and Tommy Sims. “That song is
kind of representing what's happening
with me right now, and that’s why I
recorded it,” White says. “Lyrically, it’s
a song that talks about finding your
place in the world, where you're happi-
est. I think I’'m doing that finally. I've
gotten to a point in my career where
everything just seems to work like
clockwork, everything is going so well
... 1 have a great family and a great
bunch of friends, and that’s what I tried
to capture in the video.”

The single has been released for sale
commerecially, an unusual move for Asy-
lum. “I don’t believe in commereial sin-
gles,” says Asylum CEOQ/co-president
Joe Mansfield. “I think it takes away
from the cassette or CD sales.” How-
ever, Mansfield was persuaded by
Anderson Merchandisers president Bill
Lardie that it could be the right move.

“He told me what he sold on Tim
MeGraw and the numbers impressed
me, and he thought he could do a simi-
lar sales job on Bryan White. So I said,
‘We'll give it a shot.” So we are going to
do it for four weeks. It will help toward
the marketing of the album.”

Skip Young, senior buyer for the
Amarillo, Texas-based Hastings chain,
says White's single is selling briskly,
and he doesn’t see it having a negative
impact on album sales.

“He’s hotter than a pistol,” Young
says. “He’s a new trendsetter in the
country field, and his records are sell-
ing incredibly well. We're really look-
ing forward to his new album. We're
are going to give it endcap status, and
some of the stores are already talking
about doing events, special listening
parties on the release date.”

Young says White’s audience is a
wide demographic that includes chil-
dren, young teens, the college crowd,
and an older audience. White is hoping
the new album will appeal to all seg-
ments of his audience.

“There’s stuff on this record that

. might be a little reminiscent of the first

album I did,” White says. “You don't lis-
ten to it and go, ‘Hey, that’s just like the
first album,” but there’s kind of some
hints of it. The first album had a little
magic about it because we weren’t

Country

thinking we were just trying to make a
neat record and give Bryan White an
identity. So I think it's neat that there
are a couple of songs that kind of take
you back to the first album.”

The album was produced by Billy Joe
Walker Jr. and Kyle Lehning, and
White says they were receptive to his
input. “They are good at taking what
I’m about and enhancing it,” White
says. “And they have a lot of neat ideas.
We collaborate on almost everything. If
they have an idea, they run it by me, or
if T have an idea I run it by them
... Kyle and Billy are really passionate
about making music, and we’ve become
such good friends over the years.”

To maximize the potential of White’s
new release, Mansfield says, Asylum is
launching the biggest marketing cam-
paign in the label’s history. “We are
planning to ship this album gold and
concentrate on price and positioning,
especially with the racks,” he says. “We

expect the album to achieve multi-plat-
inum status. It’s loaded with hits, and
country radio will be more than satis-
fied with Bryan White’s third release.”

White, who is booked by the William
Morris Agency, says he will continue
touring with Vince Gill until Septem-
ber. “Then I'm doing some dates in the
fall with Patty Loveless,” he says. “So
that will be fun. I really love her music
a lot. Then that’s it for the year for us,
and then next year we are talking about
doing a headline tour.”

White says he’s been performing
some of the new record during shows
this summer, and he is encouraged by
the fans’ reaction and hopes that posi-
tive reaction will translate to radio and
retail. “I had a great time making this
record,” he says. “This is almost as me
as I can get with a record, and it was
easier to make. It seems a little easier
every time because I think I've become
more experienced.”

SEAGAL'S COUNTRY CAREER HEATS UP

(Continued from page 24)

“Give Me Back My Heart” was writ-
ten with Marty Stuart, who performs
it. “During the filming, Marty came into
the trailer, and we wrote two songs in a
row,” Seagal says. The other song, “Will
Forever Do?,” is heard in the movie but
is not on the album.

“I also play a couple of songs with
Marty in the movie on an old prewar D-
45 Martin, a very special guitar. They
only made about 80, and there’s proba-
bly only 30 left in the world!”

Collie, who plays a town bully in the
movie, noticed the Martin when he met
Seagal. “He was in a cabin in the moun-
tains, and I saw it on the porch,” says
Collie. “So we started talking about
music, and the next thing I knew we
were playing guitars—and that’s what
we ended up doing most of the time.
Steven's real solid musically, and we had
some pretty serious jam sessions
around the sets with all the musicians
who were in the movie.”

Collie, who has a role in the forth-
coming Paul Newman film “Magic
Hour,” also wrote “Bluegrass State Of
Mind” with Alex Harvey during the
“Fire Down Below” shoot; though he
thought it would be in the movie, it
ended up being added to Billy Ray
Cyrus’ greatest-hits album.

Plans for additional singles after the
title track await the release of that sin-
gle, notes Saporiti, “because occasion-

ally people glom onto something specif-
ic afterwards.” He says that in addition
to “all the hoopla we can muster up” at
retail, the main promotional thrust will
be the Nashville movie premiere.

“We're planning to get it carried on
as many TV programs as we can, focus-
ing on TNN primarily,” says Saporiti,
who envisions a live show from Nash-
ville’s Planet Hollywood. “We'll invite
all the top dogs from the music commu-
nity and government and other people
who benefit from Nashville’s connection
with Hollywood. The thing we love about
this film in particular is that Steven’s
such a superstar worldwide that it gives
us the opportunity to get Nashville
music heard around the world.”

Seagal was very “hands-on” and
“totally involved in every aspect of the
soundtrack as well as the movie,” Sapor-
iti says, also crediting Warner/Reprise
Nashville president Jim Ed Norman and
film execs for their album input. He adds
that Seagal also flew Warner/Reprise
artist Anita Cochran in to do some
music (which was too late to make the
soundtrack) and envisions them work-
ing together in the future.

Seagal says he plans to do a solo set
in the fall and that he’s evaluating sev-
eral labels and management firms. “I
play every day and write too much” he
says. “I have too many songs and have
to figure out what to do with them.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Pubtisher - Licensing Org.) Sheet Music Dist.
DON'T LOVE MAKE A DIAMOND SHINE (Aimo,

33 ALL LIT UP [N LOVE (Oid Desperados, ASCAP/N2 D, 20
ASCAP)

4 ALL THE GOOD ONES ARE GONE (Acuff-Rose, 32 DOWN CAME A BLACKBIRD (M. Spiro, BMI/Hidden
BMI/Polygram lnit'l, ASCAP/Ranger Bob, ASCAP) Words, BMI/Nakomis, ASCAP)
HI/WBM 7 DRINK, SWEAR, STEAL & LIE (Wamer-Tamerlane,
58 ANOTHER PERFECT DAY (Sony/ATV Tree, BMI/Sufer In BMI/BMG, ASCAP/Above The Rim, ASCAP) HL/WBM
Silence, BMI/Sony/ATV Cross Keys, ASCAP) HL 68 EVEN THE WIND (Big Giant, BM{/Co-Heart, BMI) -
73 BUTTERFLY KISSES (Poiygram Int'l, ASCAP/Diadem, 52 EVERYWHERE (Almo, ASCAP/Daddy Rabbit, ASCAP/Brio
SESAC) HL/WBM Blues, ASCAP) WBM
53 BUTTERFLY KISSES (Polygram Int'l, ASCAP/Diadem, 65 FIT TO BE TIED DOWN (Starstruck Angel, BMI/Music Of
SESAC) HL/WBM Moo, BMI) HL
1 CARRYING YOUR LOVE WITH ME (Wamer-Tamerlane, 50 FLOWERS (Music Corp. Of America, BMI/So Bizzy,

BMI/Ranche Belita, BMI/feff Stevens, BMI) WBM

47  CLAUDETTE (Roy Orbison, 8Mi/Songs Of PolyGram int'l,
BMI/Barbara Orbison, BMI) HL

3 COME CRYIN’ TO ME (Soriy/ATV Tree, BM|/Feed Them

Kids, BMU/Starstruck Angel, ASCAP/Mark D., ASCAP) HL

67 COOL WATER (Little Big Town, BMi/American Made,
BMI/Warner-Tamerfane, BMI} WBM

23 COUNT ME IN (EMI, ASCAP/Princeton Street,
ASCAP/Hamstein Cumberland, BMI/Fugue, BMI)

H

69 DADDY CAN YOU SEE ME (Wamer-Tamerlane,
BMI/Chenowee, BMI}

14 DANCIN’, SHAGGIN' ON THE BOULEVARD (Maypop,
BMI) WBM

25 DAY IN, DAY OUT (Warner-Tamerlane, BMI/Golden
Wheat., 8MI/Xicking Bird, BMI/Thomahawk, BMI) WBM

55'

22
28

18

39
38

ASCAP/Daddy Rabbit, ASCAP/Wayland, ASCAP) WBM

BMI/Hilibillion, BMI/Hamstein Cumberland, BMI)
HL/WBM

FLUTTER (Irving, BMI/Two Bagger, BMI) WBM

THE FOOL (Major Bob, ASCAP/St. Myma, ASCAP/Castle
Bound, SESAC/Mountain Thyme, SESAC) WBM

GO AWAY (EMI Blackwood, BMI/Starstruck Angel,
BMI/Sony/ATV Cross Keys, ASCAP/AIl Around Town,
ASCAP) HL/WBM

HE LEFT A LOT TO BE DESIRED (Starstruck Angel,
BMI/Dead Solid Perfect, BMi/Sony/ATV Cross Keys,
ASCAP) HL

HELPING ME GET OVER YOU (Post Oak, BMI/LaSongs,
ASCAP/Almo, ASCAP) WBM

HOLE IN MY HEART (EMI Aprii, ASCAP/Desmabile,
ASC)AP/JOB David, ASCAP/EMI Blackwood, BMi/Vee One,
BMI) HL

5 HOW A COWGIRL SAYS GOODBYE (Sony/ATV Cross
Keys), ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Terilee,
BMI) HL
40 HOW DO | GET THERE (EMI Princeton Street,
ASCAP/Full Keel, ASCAP/Farrenuff, ASCAP) WBM
6 HOW DO I LIVE (FROM CON AIR} (Realsongs, ASCAP)

WBM

44 HOW DO I LWE (Realsongs, ASCAP) WBM

16 HOW WAS | TO KNOW (Reynsong, BMI/Bayou Boy,
BMLU/Kentucky Girl, BMI) HL

17 _HOW YOUR LOVE MAKES ME FEEL (Island Bound,
ASCAP/Famous, ASCAP/WB, ASCAP/Pop-A-Wheelie,
ASCAP/Big Tractor, ASCAP) HL/WBM

70 1 BROKE IT, I'LL FIX IT (MCA, ASCAP/Brother Bart,
ASCAP/Soid For A Song, ASCAP/Buzz Cason,
ASCAP/Southem Writers Group, ASCAP) Ht

63 I'D BE WITH YOU (EMI Blackwood, BMI) WBM

13 I'D RATHER RIDE AROUND WITH YOU (Starstruck
Writers Group, ASCAP/Mark D., ASCAP/EMI Blackwood,
BMI/Ty Land, BM) HL

36 IF YOU LOVE SOMEBODY (Farrenuff, ASCAP/Full Keel,
ASCAP/Longitude, BMi/Biue Desert, BMI) WBM

2 | LEFT SOMETHING TURNED ON AT HOME (Catch The

Boat, ASCAP/Caste Street, ASCAP) WBM

56  I'M YOUR MAN (Starstruck Writers Group, ASCAP/Mark
D., ASCAP/Senior Partner, ASCAP)

10 ) ONLY GET THIS WAY WITH YOU (MCA, ASCAP) HL

26  IT'S ALL THE SAME TO ME (Emdar, ASCAP/Texas
Wedge, ASCAP/Don’t Tell Mama, ASCAP/John Juan, BMI)

WEBM
9 IT'S YOUR LOVE (EMI Blackwood, BM) HL
30 | WILL, IF YOU WILL (Zomba, ASCAP/Inspector Barlow,
ASCAP/Mighty Good, ASCAP) WBM
72 JUST TO SEE YOU SMILE (Music Corp. Of America,

aMI/Géi'tﬁte)rfish, BMI/Hamstein Cumberland, BMI/Baby

lae, BMI.

59 KEEPING THE FAITH (Why Walk, ASCAP)

74  KING OF THE ROAD (FROM TRAVELLER) (Tree, BMI)
HL

35 A LITTLE MORE LOVE (Benefit, BMI) WBM

45 LOVE IS THE RIGHT PLACE (Careers-BMG, BMI/Floyd's
Dream, BMI/MCA, ASCAP/Bases Loaded, ASCAP/EMI
Christian, ASCAP)

34 LUCKY IN LOYE (Reynsong, BMI/Lucky Lady Bug,
BMI/Bayou Boy, BMI/Kentucky Girl, BMI) HL

62 LUCKY ME, LUCKY YOU (Gary Nicholson, ASCAP/MRBI,
IgSC;\E/SonEs Of PolyGram #at'l, ASCAP/Lee Roy Pamell,

MI) HL

31 NOTHIN' LESS THAN LOVE (MCA, ASCAP/WB,

ASCAP/Music Cabin, ASCAP/Maverick, ASCAP) HL/WBM

NOWHERE, USA (Sony/ATV Tree, BMI)

ONE, TWO, | LOVE YOU (Songs Of PolyGram Int'l,

BMI/Kidder Hill, BMI/New Haven, BMi/Music Hil, BMI)

HL/WBM

48  PLEBASE (We've Got The Music, BMI/Ashwords,
BMI/Songs Of PolyGram Int'l, BMI)

48  RIDIN’ OUT THE HEARTACHE (Songs For Debin,
ASCAP/Starstruck Angel, BMI/EMI Blackwood, BMI/Sin-
gles Only, BM{) HL

21 THE SHAKE (Log Rhythm, BMI/Millhouse, BMI)

64 SHE’S GOING HOME WITH ME (Post Oak, BMI) HL

8 SHE'S GOT IT ALL (Emdar, ASCAP/Texas Wedge,
ASCAP/Womaculate Conceptions, ASCAP/Aimo,
ASCAP/Daddy Rabbit, ASCAF) WBM

42 SHUT UP AND DRIVE (Blue Water, BMI/Music Corp, Of
America, BMI) HL

24 SOMEBODY SLAP ME (Songs Of PolyGram Int'l,
BMi/Ranger Bob, ASCAP/Murrah, BMI) HL/WBM

-3

43 SOMETHIN' LIKE THIS (Emdar, ASCAP/Texas Wedge,
ASCAP/Full Keel, ASCAP/Mike Curb, BMI/Ron Williams,
BMI/Diamond Storm, BM)) WBM

11 STILL HOLDING ON (Blackened, BMI/Wedgewood
Avenue, BMI/Great Broad, BMI/Longitude, BMI/Warni=
Tamerlane, BMI/Marty Party, BMI) WBM

ST THE SWING (EMI April, ASCAP/IKids, ASCAP/AMR,

7%

15
37

51

41
61

12

ASCAP/Sierra Home, ASCAP) HL/WBM

TELL ME SOMETHING BAD ABOUT TULSA (Sony/ATV
Tree, BMI)

THANK GOD FOR BELIEVERS (EMI Blackwood,
BMI/Mark Alan Springer, BMI/Big Giant, BMI)

THAT'S THE KINDA LOVE (THAT I'M TALKIN' ABOUT)
(Milsap, ASCAP)

THERE GOES (W8, ASCAP/Yee Haw, ASCAP) WBM
THIS NIGHT WON'T LAST FOREVER (Careers-BMG,
BM1) HL

THREE CHORDS AND THE TRUTH (Sony/ATV Tree,
BMI/Sony/ATV Cross Keys, ASCAP/Kim Williams, ASCAP)
HL/WBM

THE TROUBLE WITH THE TRUTH (Cross Keys,
ASCAP/Four Sons, ASCAP) HL

WATCH THIS (Notewrite, BMi/Words To Music, BMI/O
Tex, BMI/Blind Sparrow, BMI/Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP)

WE WERE IN LOVE (Wacissa River, BMI/CMI, BMI/Buitt
On Rock, ASCAP/CMI, ASCAP/Song Matters,
ASCAP/Famous, ASCAP) HL

WHAT THE HEART WANTS (Moon Catcher, BMI/Son Of
Gila Monster, BMI) WBM

WHO'S CHEATIN' WHO (Songs Of PolyGram Int'l,
BMI/EMI Aligee, BMI) HL

WICHITA LINEMAN (Polygram Int'l, ASCAP)

YOU AND YOU ALONE (Benefit, BMI) WBM
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1 Latin

Notas |

by John Lannert

DAYLIGHT AHEAD: John Ganoe, VP of member ser-
vices for the Recording Industry Assn. of America
(RIAA), has confirmed that the U.S. trade group will pub-
lish sales data of the U.S. Latino market around the mid-
dle of August.

Included in the report will be the 1996 sales figures of
the RIAA member companies, plus their midyear (Janu-
ary through June) 1997 sales. RIA A's member companies
are BMG U.S. Latin, EMI Latin, Fonovisa, PolyGram Lati-
no, RMM, Sony, and WEA Latina.

Unfortunately, as with other RIA A sales reports, no
revenue or unit data from individual record companies will
be divulged. Thus, no market-share breakdowns will be
available.

For its part, Fonovisa already is revealing its sales tal-
lies for 1996 and midyear 1997. The label has announced
that its 1996 revenue came in at $59.99 million on sales of
11.63 million units.

Fonovisa’s 1997 January-June sales numbers are
markedly higher than its 1996 figures for the corre-
sponding period. The company’s 1997 midyear revenue is
$41.14 million, up 45.5% from midyear 1996, when sales
reached $28.27 million. Fonovisa’s 1997 midyear unit sales
of 6.92 million are 25% higher than 1996’s midyear unit

Hunter, president of MTV Networks Latin America,
reports that research companies Nielsen and IBOPE are
working on a reliable ratings service for cable networks
in Latin America.

Saying that initial ratings reports will be released by
the end of this year, Hunter notes that there may be a few
operational wrinkles to be ironed out in the early going.

“Tt will be rough for a year [in that] we will not have a
high level of confidence in some data,” states Hunter. “But
I would definitely say that over the course of the next cou-
ple of years, we will be moving to a much better system.”

While there are a handful of research companies offer-
ing ratings information in various Latin American cities,
few industry observers profess confidence in their num-
bers.

Certainly, any sort of dependable ratings service would
be preferable to a cable network crowing about its tally of
subseribers, rather than the number of viewers who are
actually tuned in.

RMM’S BIRTHDAY BASH: RMM Records is celebrat-
ing its 10th anniversary with the 22nd edition of the New
York Salsa Festival, an all-star concert slated to be staged
Aug. 30 at New York’s Madison Square Garden. The multi-
artist revue is being produced, of course, by RMM presi-
dent and longtime concert promoter Ralph Mercado.

More than 30 of RMM’s pantheon of recording artists
are slated to perform, including Celia Cruz, Tito Puente,
Oscar D’Leén, Marce Anthony, India, Manny Manuel,
Tony Vega, Tito Nieves, Giovanni Hidalgo, Dave Valen-
tin, Hilton Ruiz, and Humberto Ramirez.

Mercado says the highly anticipated happening, “which
will be more like a TV show than a concert,” will be filmed
for a 90-minute video. A live recording—either a single or

sales of 5.54 million. double CD—is slated to drop at the end of February 1998, (@D)| 2 | 8 | 4 | LORENZO ANTONIO NO QUIEREN QUE TE QUIERA
A “We are going to have a lot of the artists singing togeth- FOROVION EMERRIECANTONIO)
CCOUNTABILITY PART 2: As the RIAA preparesits  er, and they will be doing new material, with some sur- 2220 |2|6 EM’T‘L‘,?'EL“ BERIRAN e
sales missive on the U.S. Latino record market, Tom (Continued on next page) \ (23)| NEWD | 1 | LOS TIGRES DEL NORTE JEFE DE JEFES
N FONOVISA TN INC. (TBELLO) _|
24 | 23 | 20 | 11 | TIRANOS DEL NORTE DE LA TIERRA AL CIELO
SONY DISCOS/SONY JMARTINEZ (E TORRES
@| 33 | 35 | 4 | 1ONSECADA LA MAGIA DE TU AMOR
EMI LATIN J.SECADA M.A.MOREJON EMILIO {J.SECADA.S.SHAPIRO)
% | 27 | 16 | 17 | JUAN GABRIEL/ROCIO DURCAL EL DESTINO
ARIOLA/BMG J.GABRIEL E.OKAMURA (J.GABRIEL)
L BANDA EL RECODO QUE SOLO ESTOY SIN Tt
PER ALTA a 28 3 3 FONOVI G.LIZARRAGA (M.A.SOLIS)
28| 29 | 38 | 3 | JUAN GABRIEL/ROCIO DURCAL LA INCERTIDUMBRE
. ARIOLA/BMG J.GABRIEL.E.OKAMURA (J.GABRIEL) |
MILLIE & AMA
’ MM 3l 14 5 EMI LATIN M.FLORES,K.C.PORTER {M.FLORES)
< FEY MUEVEL
-‘kfw_%v{. 30 26 26 9 SONY LATIN/SONY J.B._FORQ(M.ADLANED(()).
W (D) 35 | 39 | 4 | GRUPO TENTACION ANILLO DE COMPROMISO
LUNA/FONOVISA A.DE LUNA (C.SANCHEZ)
2 [0 || 2] omm L
PERALTA . I LIVI(RLIVL. )
: LOS MISMOS MAME
e pa' Otro a‘ O @ 34 _ 2 EMI LATIN LOS MiSMOS (R.DAMIAN
' LIBERACION MURIO
34 & 2 1 DISAVEMI LATIN V.CANALES (H.GONZALEZ) |
@] 0| —] 2 [ Mo @ NO PUEDO OLVIDARME DE TI" |
SONY LATIN/SONY NOT LISTED (A.JAEN}
3% | 35 | 3 | 4 | BANDA EL LIMON QUE SE TE OLVIDO
FONOVISA M.CONTRERAS (PGARZA)
FRANKIE NEGRON HOY-ME HE VUELTO A ENAMORAR
CON SU N UEVO TEMA @ NEW » 1 WEACARIBE/WEA LATINA NQT LISTED (NOT LISTED)
GILBERTO SANTA ROSA PELIGRO
“ ” NEW » 1 SONY TROPICAL/SONY J.LUGO,G.SANTA ROSA (R MONCLOVA)
AMOR NAR Tl 33 | 30 | 33 | 11 | JOSE GUADALUPE ESPARZA EL PESCADOR
FONOVISA J.GUADALUPE ESPARZA (NOT LISTED)
LUCERO @ TACTICAS DE GUERRA
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z DATA SYSTEMS' RADIO TRACK SE 95 LATIN MUSIC STAT| IONS ARE ELEC-
- |9 O b TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A W|
od| b | 29| €S| ARTIST TITLE
F£2 |52 | a2 | =G| LABELPROMOTION LABEL PRODUCER {SONGWRITER)
**x A NO. Tx % %
(D| 5 | | 2 | ENRIQUE IGLESIAS MIENTE
1 week at No. 1 RPEREZ-BOTUA (R.PEREZ-BOTLIA}
@ 9 . 7 LUIS MIGUEL ¢ POR DEBAJO DE LA MESA
WEA LATINA L.MIGUEL (A MANZANERO)
3| 3| 3 | 9 | LOSTUCANES DE THUANA EL TUCANAZO
G.FELIX (M.QUINTERO LARA)
s | 1| 2|7 GLORIA ESTEFAN NO PRETENDO
EPiC/SOl £.ESTEFAN JR. K. SANTANDER {G.ESTEFAN K SANTANDER)
@ 10 21 6 JORDI @ DESESPERADAMENTE ENAMORADO
FONOVISA DYANGO (PMARTINEZ)
6 6 10 10 | JUAN GABRIEL TE SIGO AMANDO
ARIOLA/BMG J.GABRIEL (J.GABRIEL}
@ 1 11 6 THALIA 4 AMOR A LA MEXICANA
EMI LATIN K.SANTANDER,B.0SSA (M.PUPPARO)
INTOCABLE VIVIR SIN ELLAS
17 2 4 EMILATIN J.L.AYALA (DARIAN)
9 8 5 5 MARCO ANTONIO SOLIS MI ULTIMO ADIOS
FONOVISA M.A.SOLIS (M.A.SOLIS)
10 7 4 10 | LA MAFIA & ENAMORADA
SONY DISCOS/SONY MLUCHTENBERGER JR. (J.LPILOTO)
1 4 1 8 LOS TIGRES DEL NORTE EL MOJADO ACAUDALADO
FONOVI TN INC. (TBELLO)
12 19 8 V|CTOR MANUELLE DILE A ELLA
SONY TROPICAL/SONY NOT LISTED (G.FRANCISCO,
LOS TEMERARIOS ACEPTA MI ERROR
13 12 5 FONOVI AANGEL ALBA (G.A.ALVA)
15 9 10 MOJADO * MOTIVOS
FONOVISA L.LOZANQ'(F.BARRIENTOS, L LOZANO)
15 9 6 9 BRONCO UYYOD
FONOVISA BRONCO {J.GUADALUPE ESPARZA)
16 14 7 9 ALEJANDRO FERNANDEZ ES LA MUJER
SONY DISCOS/SONY PRAMIREZ (A.CHAVEZ)
BOYZONE @ MYSTICAL EXPERIENCE
2 U 6 POLYGRAM LATING R.PEREZ-BOTHIA (C.GARCIA ALONSO)
BANDA MAGUEY PERO TE AMO
21 3 7 FONQVISA E.SOLANO (E.SOLANQ}
19 18 15 8 GRUPO BRYNDIS OLVIDEMOS NUESTRO ORGULLO
DISA/EMI LATIN L.PCHAVEZ {M.POSADAS
GRUPO LIMITE SOLO CONTIGO

POLYGRAM LATINO
L

J.CARRILLO (A.VILLAREAL)
N

% % % AIRPOWER % % %

Y TRES TEMAS CON LA

SINFONICA DE LONDRES

Qaiman

13853-2881

pEYES @ECORDS INC.
CD’S - TAPES & MUSICAL VIDEOS

Member of

NAIRD

140 N.W. 22 Avenue, Miami, Florida 33125 » Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

40 | 25 | 18| 11

UNIVERSAL C.GUIDETTL.M.FABRIZIO (M.GALLARDO.L CABANAS)
POP [ TROPICAL/SALSA REGIONAL MEXICAN

2 LUIS MIGUEL WEA LATINA
POR DEBAJO DE LA MESA

NO PRETENDO

ADAMENTE ENAMORADO
5 JON SECADA EMI LATIN
LA MAGIA DE TU AMOR

MYSTICAL EXPERIENCE
7 VICTOR MANUELLE sony

8 MILLIE Em! LATIN
AMAME

9 MDO SONY LATIN/SONY NO
PUEDO OLVIDARME DE TI

MEN IN BLACK

11 FEY SONY LATIN/SONY
MUEVELO

12 RICKY MARTIN SONY

13 DIEGO TORRES RCABMG
SE QUE HAY ALGO MAS

TE QUIERO

DESEOS

B 27 STATIONS 16 STATIONS 57 STATIONS
1 ENRIQUE IGLESIAS FONO- 1 VICTOR MANUELLE sony 1 LOS TUCANES DE TIJUANA
VISA MIENTE TROPICAL/SONY DILE A ELLA EMI LATIN  EL TUCANAZO

3 GLORIA ESTEFAN ePIC/sONY
4 JORDI FoNOVISA  DESESPER-

6 BOYZONE POLYGRAM LATINO

TROPICAUSONY DILE A ELLA

10 WILL SMITH COLUMBIA/SONY

LATIN/SONY  NO IMPORTA. ..

14 EDNITA NAZARIO EMi LATIN
15 CHARLIE ZAA SONOLUX/SONY

2 FRANKIE NEGRON WEACARIBEWEA 2 INTOCABLE EMi LATIN

LATINA HOY ME... VIVIR SIN ELLAS
3 LUIS MIGUEL WEA LATINA 3 ENRIQUE IGLESIAS FONO-
POR DEBAJO DE LA MESA Visa MIENTE

4 OLGA TANON WEA LATINA
PORQUE NO TE ENCONTRE

5 GILBERTO SANTA ROSA SONY
TROPICAUSONY PELIGRO

6 LOS HERMANOS ROSARIO KARENPOLY-
GRAM LATINO ROMPECINTURA

7 FRANKIE NEGRON WEACARIBE/WEA
LATINA  INOLVIDABLE

8 ENRIQUE IGLESIAS FONO-
visa MIENTE

9 ADOLESCENT'S ORQUESTA SONY
TROPICAL/SONY PERSONA...

10 MICHAEL STUART RMM

4 LOS TIGRES DEL NORTE
Fonovisa  EL MOJADO. ..

5 MARCO ANTONIO SOLIS
FONOVISA M| ULTIMO...

6 MOJADO FONOViISA
MOTIVOS

7 LA MAFIA SONY DISCOS/SONY
ENAMORADA

8 LOS TEMERARIOS FONOVISA
ACEPTA M| ERROR

9 ALEJANDRO FERNANDEZ SONY
DISCOS/SONY  ES LA MUJER

10 BRONCO rFONOVISA

JUY YO

SUENO
11 JAILENE EMI LATIN 11 BANDA MAGUEY FONOVISA
REGRESA A M| PERO TE AMO

12 GRUPO BRYNDIS DisA/EMI
tATIN OLVIDEMOS..

13 GRUPO LIMITE POLYGRAM
LATINO  SOLO CONTIGO

14 THALIA EMI LATIN
AMOR A LA MEXICANA

15 GRACIELA BELTRAN Emi
LATIN LE PEDIRE PERDON

12 MILLY Y LOS VECINOS
SONY TROPICAL/SONY QUIZAS
13 MANNY MANUEL MERENGA-
Zo/RmMM  PARECE MENTIRA
14 ZAFRA NEGRA J&N/SONY
NO LLORES POR ELLA
15 JORDI Fonovisa DESESPER-
ADAMENTE ENAMORADO

Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a builet, even if it registers an increase in detections. Airpower awarded to those records which attain
700 detections for the first time. If two records are tied in number of 9IasvsI the record being ptayed on more stations is placed first. Records

below the top 20 are removed from the chart after 26 weeks. © 199

liboard/BP| Communications, Inc.
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NOTAS

(Continued from preceding page)

prises,” says Mercado. “This probably
will be the only time I can get all of
these people together to perform on
the same evening.”

Mercado adds that the singers will
be backed by Manuel’s orchestra and
the RMM Band.

Apart from the musical proceedings
at the concert, Mercado is going to take
advantage of an expected sellout erowd
to publicize “Yo Soy, Del Son A La
Salsa,” a documentary about the his-
tory of the evolution of Cuba’s vener-
ated son genre to what is now known
in a very broad manner as salsa.

The movie opens Sept. 12 in the New
York metro area, Puerto Rico, and Cal-
ifornia; it will open Sept. 26 in Miami.
The double-CD soundtrack is due to
drop Aug. 26.

Directed by Rigoberto Lépez, “Yo
Soy” has recently garnered awards at
film festivals held in Cuba, Puerto
Rico, and Spain.

ESTEFAN TURNS TO TV: Record
producer/manager Emilio Estefan Jr.
has inked a deal with Universal Tele-
vision Group to develop bicultural TV
programming.

Says Estefan in a statement, “I truly
feel very moved to have the opportuni-
ty to reach one of my objectives, which
is ereating high-quality programs and
utilizing bilingual Hispanic talent in all
areas of operation.”

Despite turning his attention to TV,
Estefan remains active on the Latino
recording scene. He executive-pro-
duced Thalia’s top 10 album “Amor A
La Mexicana” (EMI Latin). Estefan
also co-produced “No Pretendo” (Epic/
Sony), the chart-topping single by his
superstar wife, Gloria. And he helmed

the forthcoming album by Sony’s
ranchero star Alejandro Fernandez.
That disc is slated to ship in Septem-
ber.

THALtA’s NEW VENTURES: Even
as her new album contiaues to pop at
retail, EMI Mexico’s actress/singer
Thalia is branching into other business
concerns. She recently introduced a
new line of lingerie, which is sold at
Mexico’s top department stores. In
addition, the star of the telenovelas
“Maria La Del Barrio” and “Marimar”
is working on a line of ¢cosmetics and
preparing the launch of a doll bearing
her name and likeness.

As for her recording activities,
Thalia is slated to tour Uruguay, Chile,
and Argentina later this year. She also
is scheduled to do a promo jaunt to
Brazil, the U.S., Spain, and France.
Her next telenovela and Mexican con-
cert tour is not expected until "98.

MfISICA EXPANDS: To coincide
with Hispanic Heritage Month (Sept.
15-Oct. 15), “Musica Para Todos,” the
national Latino music education pro-
gram founded by Columbia House
Club Misica Latina and National
Reforma, is being augmented with
music/culture kits called Musica Y
Cultura Packs.

These educational sets, which con-
tain activity sheets relating to Latino
music and culture, will be distributed
to the 24 libraries participating in
“Musica Para Todos.”

Also te be shipped to the “Musica
Para Todos” libraries are audio ampli-
fiers and speakers and 25 new albums
by artists from the pop, tropical, and
regional Mexican genres. “Musica
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Para Todos” was established in 1994 as
a vehicle for promoting awareness and
pride in Latino sounds.

STATESIDE BRIEFS: BMG is set to
drop “Fabulosos Calavera,” the label
debut by Los Fabulosos Cadillacs,
Aug. 12.

RMM is setting up for the fourth
quarter with its strongest slate of
product so far this year. Due in Sep-
tember are albums by India and
Domingo Quifones; in October, new
sets are expected from Marc Antho-
ny and Tony Vega.

PolyGram Latino has signed Mexi-
can singer/songwriter/producer Lau-
reano Brizuela. His label premiere is
due in August.

On Sept. 16, Rhino is slated to ship
“El Rey Del Timbal! The Best Of Tito
Puente And His Orchestra” and “Azu-
car! The Best Of Celia Cruz Con La
Sonora Matancera.”

After having made inroads into the
southern South American markets last
year with “No Te Preocupes,” a bounc-
ing remake of Matthew Wilder’s 1983
hit “Break My Stride,” Fonovisa’s El
Simbolo is attempting to stride out in
the rest of the region. On July 29, the
Argentinian vocal sextet embarked on
a monthlong promo tour of Ecuador,
Puerto Rico, and the U.S. in support of
its self-titled album. Upon returning to

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
13 ACEPTA MI ERROR (Edimonsa, ASCAP)

29 AMAME (Famous, ASCAP/Insignia, ASCAP)
33 AMAME (Vander, ASCAP)
7 AMOR A LA MEXICANA (Peermusic, BMI)
31 ANILLO DE COMPROMISO (Peer Int'l., BMI)
24 DE LA TIERRA AL CIELO (De Luna, BMI)
5 DESESPERADAMENTE ENAMORADO (Teddy Sound,
SESAC)
12 DILE A ELLA (Copyright Controi)
26 EL DESTINO (BMG Songs, ASCAP)
11 EL MOJADO ACAUDALADO (TN Ediciones/Bello
Musical)
39 EL PESCADOR (Copyright Control)
3 EL TUCANAZO (Flamingo)
10 ENAMORADA (Lanfranco, ASCAP)
16 ES LA MUJER (EMI Blackwood, BMI)
37 HOY ME HE VUELTO A ENAMORAR (Copyright
Control)
23 JEFE DE JEFES (TN Ediciones Musicales, BMI)
28 LA INCERTIDUMBRE (BMG Songs, ASCAP)
25 LA MAGIA DE TU AMOR (BELIEVE) (FIPP, BMI)
22 LE PEDIRE PERDON (Copyright Control)
1 MIENTE (Fonomusic, SESAC)
9 MIULTIMO ADIOS (Crisma, SESAC)
14  MOTIVOS (Fonomusic, SESAC)
30 MUEVELO (Sony Discos, ASCAP)
34 MURIO (Edimonsa, ASCAP)
17 MYSTICAL EXPERIENCE (EXPERIENCIA RELIGIOSA)
(Unimusica, ASCAP/Fonomusic, SESAC)

4 NO PRETENDO (STEAL YOUR HEART) (FIPP, BMI)
35 NO PUEDO OLVIDARME DE TI (Ole Ole, ASCAP)
21 NO QUIEREN QUE TE QUIERA (Striking, BMI}
19 OLVIDEMOS NUESTRO ORGULLO (Edimonsa,

ASCAP)
38 PELIGRO (Sony Latin, BMI)
18 PERO TE AMO (Ernesto Musical)

2 POR DEBAJO DE LA MESA (Manzamusic)

36 QUE SE TE OLVIDO (Unimusica, ASCAP)
27 QUE SOLO ESTOY SIN Tl (Mas Latin, SESAC)
32 QUISIERA (2000 Amor)
20 SOLO CONTIGO (Huina)
40  TACTICAS DE GUERRA (Sony Music, ASCAP)
6 TE SIGO AMANOO (BMG Songs, ASCAP)
15 TUY YO (Vander, ASCAP)
8 VIVIR SIN ELLAS (Copyright Controf)
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Gomez Rocks Nueva York. On July 17, Arista/Texas recording artist Rubén
Gomez performed an acoustic showcase shortly after holding a press confer-
ence at the Hard Rock Cafe in New York. The press event kicked off the label
debut by the former member of Menudo. Shown, from left, are Cameron Randle,
VP/GM, Arista/Texas; Joe Trevifio, director of promotion, Arista/Latin; Gomez;
and Raul Mateu, TV talent agent, William Morris Agency.

Argentina in August, the group is re-
leasing its next disc, which will be sup-
ported by concert dates in Chile,
Bolivia, and Brazil.

Spanish music channel HTV has
named Miriam 1. Hernandez adver-
tising sales manager. She previously
held the same position with SUR Net-

Billboard.

work.

Sony’s Mexican teen sensation Fey
has embarked on a six-date swing of
the U.S. and Puerto Rico that con-
cludes Aug. 30 at the Universal
Amphitheater in Los Angeles. Carde-
nas, Fernindez & Associates is pro-
moting the shows.
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Top New Age Albums.

WINDHAM HILL 11241

é é Compiled from a national sample of retail store and rack sales
: |z |8~ reports collected, compiled, and provided by ~SoundScan®
@2 |5 |g%| TITLE 1
£ | = |=35| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
E * % NO.1 & &
1115 IN THE MIRROR YANNI
PRIVATE MUSIC 82150/WINDHAM HILL 15 weeks at No. 1
2 196 PICTURE THIS ® JIM BRICKMAN
WINDHAM HILL 11211
3|86 THE MEMORY OF TREES A’ ENYA
REPRISE 46106/WARNER BROS.
42 AVALON JOHN TESH
GTSP 537112
PORT OF MYSTERY YANNI

6 | 10 | SUMMER SOLSTICE
WINDHAM HILL 11239

VARIOUS ARTISTS

GYPSY PASSION NEW FLAMENCO

VARIOUS ARTISTS

CAROLINE 7624

8 | 22 | NaRADA 63931

7115 WHITE STONES SECRET GARDEN
PHILIPS 534605
SONGS OF SANCTUARY ADIEMUS

REALMUSIC 4635

PIANO DREAMERS A COLLECTION

VARIOUS ARTISTS

g |2 ELECTRIC WORLD
HIGHER OCTAVE 77595/VIRGIN

NEAL SCHON

LINUS & LUCY - THE MUSIC OF VINCE GUARALDI ® GEORGE WINSTON
DANCING CAT 11184/WINDHAM HiLL

= | ] | = B[
ws_[g@mammb@w.ﬂ
=

PHILIPS 528230

SONGS FROM A SECRET GARDEN

SECRET GARDEN

OXYGENE 7-13

JEAN MICHEL JARRE

14 | 14| 10 | pisquEs DREVFUS 68009/EPIC
15 | 17| 3 | ETERNITY i - THE ENCORE VARIOUS ARTISTS
REAL MUSIC 3223
GUITAR ODYSSEY GovI
16 1218 REAL MUSIC 0802
GRAVITY JESSE COOK
17 | 10| 4 | SaRapa 63037
18 | 18 | g | GRAND P1ANO VARIOUS ARTISTS
NARADA 61062
19 | 21 | 36 | ETERNITY - A ROMANTIC COLLECTION VARIOUS ARTISTS
REAL MUSIC 3214
VITAL FORCE 3RD FORCE
20 | 20|20 | Sichen
HEAT OSCAR LOPEZ
21 1819 NARADA 63040
@] | 00 SANCTUARY: 20 YEARS OF WINDHAM HILL. VARIOUS ARTISTS
WINDHAM HILL 11180
(T3 RE-ENTRY PORTRAITS (SO LONG AGO, SO CLEAR) VANGELIS
POLYDOR 531151/A&M
NIGHTBIRD YANNI
NEWD BMG SPECIAL PRODUCTS 44579
2% | 2 l 67 | OPIUM OTTMAR LIEBERT + LUNA NEGRA
EPIC 67083 |

(O Albums wth the greatest saies gains this week @ Recording Industry Assn. Of Amenca (RIAA} certification for sales of 500,000 units;
ARIAA centification for sales of 1 million units with each additional million indicated by a numeral following the symbol. For boxed sets,
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. All
albums available on cassette and CD. *Asterisk indicates vinyl available.[R indicates past and present Heatseekers titles © 1997, 8ifi-

board/BP! Communications and SoundScan, Inc.
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Rhino Gives Deluxe Treatment To Mingus’
Atlantic Work; AI Grey Is Back Onstage

PASSIONb OF MINGUS: Rhino
has announced plans to compile the
music of Charles Mingus into a pre-
mium package. Following in the
label’s tradition of the much-lauded
boxed sets featuring the Atlantic
work of Ornette Coleman and John
Coltrane, “Passions Of A Man: The
Complete Atlantic Recordings (1956-
1961)” is a comprehensive set of the
composer/bassist’s prime work. It’s
slated for release Oct. 28.

The six-CD package will consist of
music from the original LPs “Pithe-
canthropus Erectus,” “The Clown,”
“Blue & Roots,” “Oh Yeah,” “Tonight
At Noon,” and “Mingus At Antibes.”
The pieces on “Tonight At Noon,”
some of Mingus’ most voleanie, have
never been released on CD. Also
included are four tracks from a '56
session that was issued under vibist
Teddy Charles’ name as “Word From
Bird.” Four alternate takes of Mingus
staples “E’s Flat, Ah’s Flat, Too,”
“My Jelly Roll Soul,” “Tensions,” and
“Wednesday Night Prayer Meeting”
are also part of the set.

“The Atlantic work might be the
most important group of Mingus re-
cordings done in one label in se-
quence,” says Joel Dorn, who con-
tributes an introductory essay to the

BLUE

NOTES

by Jim Macnie

set. “When you look all the labels
that he worked with over the years, it
was at Atlantic where he made a
highly concentrated body of work,
stuff that really shows his musical
personality.” Dorn worked with Min-
gus in the '70s and produced the
Coltrane and Coleman sets for
Rhino.

Perhaps the most interesting com-
ponent of the record will be a 75-
minute Mingus interview with
Nesuhi Ertegun, who originally pro-
duced the sessions. A 24-minute seg-
ment of their conversation was part
of the 1988 “Oh Yeah” CD. In it Min-
gus speaks of his problems with bass
playing and the way he teaches his
pieces to his band members. The
gruff persona that he’s known for
having is absent; here instead is a
garrulous, gregarious guy.

“The thing you got to remember
about Mingus is that he wasn’t only a

2. Intemational Talent & Touring Directory: The source
l"f for U.S. & International talent, booking agencies, facilities, services &

-~ products. $99

. 3. Record Retailing Directory: Detailed information on thousands |
of independent music stores & chain operations across the USA. $155

f 4. Intemational Tape/Disc Directory: All the info on professional
- services & supplies for the audio/video tape/disc industry. $60

5 Nashville 615/Country Music Sourcebook: The most
comprehensive resource of business-to-business listings for the
" Nashville region & country music genre. $60

‘record promotion. Lists Radio Stations (Country, Rock, R&B, Top

l 8 The Radio Power Book: The ultimate guide to radio and
- 40), Record Companies, Radio Syndicators and Top 100 ’**

' Arbitron Markets. $85.

7. btematlonal Latin Music Buyer's Guide: The essential |
tool fo; finding business contacts in the latin music marketplace. $70 l

' ESSENTIAL REFERENCE GUIDES |
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genius, but a guy,” says Dorn. “A
wild guy, but a real guy.” The inter-
view should amend some of the his-
torical perception. The Christmas
season release should help Rhino’s
numbers. According to SoundScan,
Coleman’s “Beauty Is A Rare Thing”
has sold 5,800 units, and Coltrane’s
“The Heavyweight Champion” has
sold 14,000. “Passions Of A Man” will
carry a $74.98 list price.

In other Mingus reissue news,
Columbia plans on bringing back the
master’s 1958 CBS sessions—previ-
ously offered by Mosaic Records—
during spring 1998.

HEALTH WATCH: In the hospital
for more than five months after suf-
fering complications from diabetes at
the end of 1996, Al Grey recently re-
bounded with his first club date. The
72-year-old trombonist had a mid-
July stint at New York’s Birdland
club that went particularly well.
Grey lost two toes to the disease but
is said to be doing great. In August,
he will be part of the crowd partici-
pating in the Benny Carter Birthday
Celebration at the Hollywood Bowl.
A new Grey record is due soon from
the Arbors label.

Trumpeter Nat Adderley, in his
mid-60s, had his right leg amputat-
ed below the knee in an emergency
operation July 11 in Lakeland, Fla.
He too suffers from diabetes. Adder-
ley is undergoing rehabilitation and
is expected to muke a full recovery
... Johnny “Hammond” Smith, a
highly skilled organist who came to
prominence during the 1960s, died of
cancer June 4 in Victorville, Calif.
Known for his deep blues feeling on
the Hammond B-3 organ, he record-
ed for Prestige for most of the
decade. One of his classic discs is
1969’s “Soul Talk.” Smith was 64
vears old.

FRANKIE

(Continued from page 17)

where he’s born and bred, and that’s
where Chucklife Productions is based,”
says Johns. “It’s a great market to
start building him. They’ve got BET in
addition to a lot of urban outlets, and
there is a lot of support for him there.”

The label also plans to run print
advertisements in Vibe, Right On, and
Black Beat. Plans are also in the works
for appearances on such TV programs
as “The Keenen Ivory Wayans Show”
and “Soul Train.”

- Meanwhile, Frankie—who is influ-
enced by a combination of classic
Motown sounds and more contempo-
rary R&B—is taking his budding
music in stride and trying to remain
focused.

“There’s definitely a lot happening
right now,” says the vocalist, who used
to perform for schoolmates in his
high school lavatory. “I’'m still finding
my own groove. Even when I started
in the recording studio, I had to
establish my own comfort zone. Being
a professional artist requires putting
on another hat. In addition to being a
performer, I also have to be a bhusi-
nessman, while trying to stay true to
both. But it's all coming together.”

Billboard.
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MORE FROM THE HEADLINES: Contemporary opera
composers are consumed with current events: John Adams
did “Nixon In China” and the hijacking of the Achille Lauro;
“Harvey Milk,” about the murder of the gay San Francisco
city supervisor, was performed in several opera houses, re-
corded in San Francisco, and will be released in October on
Teldec; Steve Reich is hard at work on an opera about the
burdens of technology, addressing such
topics as the Hindenburg crash and the
cloning of Dolly. Michael Daugh-
erty—as might be expected from a
composer whose “Metropolis” sym-
phony was inspired by Superman
comics and who once wrote a piece for
the Kronos Quartet and three Elvis
impersonators—takes popular culture
for an operatic subject. His opera
“Jackie O,” premiered in March in
Houston, hits stores Aug. 12 on Argo.

“Jackie O,” a mix of fact and fantasy set in 1968, is built
around everybody’s favorite first lady and features Maria
Callas, Aristotle Onassis, Elizabeth Taylor, and Andy
Warhol. The libretto is by Wayne Koestenbaum, author of
“The Queen’s Throat” and a Jackie Onassis obsessive: He
also wrote “Jackie Under My Skin: Interpreting An Icon.”
In Time magazine, Terry Teachout said the opera “sounds
a bit like a Broadway show, but one composed by a pop-cul-
ture channel surfer on uppers” with Jackie as a sweet-toned
soprano and Ari, a bass-baritone, as “a smarmy lounge
lizard.” The show, which features members of the Houston
Opera Studio, is conducted by Christopher Larkin.

DAUGHERTY

SPEAKING OF FIRST LADIES: The London Sym-
phony Orchestra gave the world premiere of “A White
House Cantata,” an edited concert version of the Leonard
Bernstein/Alan Jay Lerner show “1600 Pennsylvania
Avenue,” which bombed on Broadway in 1976. The show
was an “Upstairs-Downstairs” look at the American presi-
dency; the cantata presented scenes from 11 presidencies

in a two-part full-evening work, with Dietrich Henschel as
the presidents, Nancy Gustafson as the first ladies, and
Kent Nagano conducting. The response was positive, and
more performances are planned in the U.S,, Japan, and
elsewhere in Europe. Bernstein musicals performed in con-
cert in London have made their way to disc before—con-
sider Bernstein’s performances of “Candide” and Michael
Tilson Thomas’ “On The Town”—so no doubt the labels
will be lining up for this one.

LINCOLN CENTER FESTIVAL: Labels probably won’t
be lining up to commit Pfitzner’s “Palestrina” to dise, how-
ever: That soggy five-hour leviathan, which got its U.S. pre-
miere at the Lineoln Center Festival, wouldn’t make much
economic or artistic sense in these perilous times. Howev-
er, one can enjoy the best bits of it already on Christian
Thielemann’s DG recording, which includes the opera’s
lush preludes as well as some Strauss. DG was heavily rep-
resented at the Festival: Not only was Thielemann in the
“Palestrina” pit with the Royal Opera, but Archiv’s Amer-
ican ensemble Pomerium was on hand to glowingly expli-
cate the musical issues behind the opera in two concerts of
Renaissance polyphony (real Palestrina, Lassus, and the
like) and chant. Pomerium’s next recording, a collection of
Renaissance music based on the “Book Of Hours,” comes
out in the fall. And DG’s Anne Sophie Mutter, who has
signed on for some more recordings with the label, played

the Brahms Violin Concerto with Kurt Masur and the |

New York Philharmonic, which DG recorded in concert;
it will also be out in the fall.

CHANGES: The most recent musical chairs in the won-
derful world of record company publicity have London Rec-
ords’ Philicia Gilbert moving over to BMG Classics. Rudy
Simpson, a 10-year Delos veteran, had his salaried posi-
tion eliminated; Delos publicity will now be handled by
Christie Barter and Irene Malachos, independent con-
tractors based in New York.

NEW LABEL: Another new label has hit the streets.
Arsis, distributed by Allegro in the U.S. and Canada, is a
division of the music publishing company E.C. Schirmer,
located in Boston. Their joint corporate parent is called
ECS Publishing, and Arsis producer Robert Schuneman
is president of ECS. The label intends to stay small, releas-
ing six to 10 discs a year, and will concentrate on choral and
vocal music. Its debut releases include a disc of motets by
Frank Ferko, performed by the American Repertory
singers under Leo Nestor.

— e, e

SUZZY ROCHE STEPS OUT SOLO ON RED HOUSE

(Continued from page 13)
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MITSUKO UCHIDA ,
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DAVID HELFGOTT

RCA VICTOR 46725 (9.98/15.98) ERIMRANIIESING

KATHLEEN BATTLE
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EMI CLASSICS 55028 (10.98/15.98) 70 THE SOUL

NEWD

Gl

MIKHAIL PLETNEV

DG 453456 (10.98 EQ/16.98) CHOPIN: PIANO WORKS

“And the Roches had such a special
thing and were so loved by the fans that
to try and discover a side of me that
was a bit different than my function in
the group made me insecure. [ wasn't
sure I had it in me at this age, when I'm
not a young girl.

“One of the delights of being 40 now
is to be real and not pretend to be some-
body other than who I am, though I
wasn’t sure if anybody would be inter-
ested. But I've found that there’s a folk
circuit and community which is inter-
ested in what other people are writing,
and Red House is tapped into that mar-
ket and can make money from records
without spending a lot, which is a real-
ly good place for me to be right now.”

Red House has already sent out CD
advances of “Holy Smokes” to the
media, including radio. “What we’re
trying to do with Suzzy is basically the
biggest campaign we’ve ever done for a
record,” says president Bob Feldman.

“There are a lot of Roches fans out
there over the last 20 years, and we
want to find that audience and bring
Suzzy to a lot of new people, because
this album is so different, so intimate
and intelligent, profoundly funny and
poignant. I’ve listened to it thousands
of times and actually had to put it away
for a while, but now I'm listening to it
again, and it gets better and better.”

The advance CD designates “My My
Broken Heart,” “Lightning Storm,” and
the title track as “suggested tracks,”
and it is being promoted to triple-A and
roots music stations. “There aren’t a lot
of uptempo songs, but it sounds so
unique on radio that we’re very confi-
dent about finding Suzzy Roche fans out
there in radioland,” says Feldman.

At public triple-A station WFUV New
York, music director Rita Houston calls
“Holy Smokes” a “brave move” for
Roche in stepping out of the “comfort”
of the trio. “I really like hearing her
voice by itself but still find all the unpre-
dictable musical qualities of the Roches,”
Houston says. “And she’s New York,
too, so there’s that quality as well.”

The “Holy Smokes” title track is also
on the “House On Fire, Vol. 2” label
sampler, to be given away Friday (8) at
a special Red House night at the New-
port Folk Festival. This follows a per-
formance the evening before at New
York’s Bottom Line club. Also titled
“House On Fire,” that show will feature
Roche with labelmates John Gorka,
Lucy Kaplansky, Cliff Eberhardt, Guy
Davis, and Hart-Rouge.

“It’s basically a launch for Suzzy’s
album,” says Feldman, noting Roche
was referred to Red House through
Bottom Line co-owner Allan Pepper.

“Putting [the song] ‘Holy Smokes’ on

the sampler makes it a ‘single,” in a
sense,” Feldman adds. “It gets fans and
consumers to hear it way in advance.”

The label now looks to further
heighten exposure through listening
posts at major chains and is utilizing
photos from the album cover shoot in a
posteard campaign, point-of-purchase
posters, and advertising in Utne Read-
er and other upscale publications.

Roche has already performed at a
handful of key folk festivals, including
Canada’s Winnipeg, and at such venues
as the Ark in Ann Arbor, Mich., where
she finalized her new booking pact with
Fleming, Tamulevich and Associates.
She’s also slated to perform at the Phil-
adelphia Folk Festival and then tour Cal-
ifornia, the Midwest, and the East Coast.

“It’s different than the Roches in the
level of intimacy, but the humor is still
there,” says Feldman.

“It hasn’t been easy for me,” notes
Roche. “I’ve never had stage fright in
my life, and now all of a sudden I'm the
cowardly lion. But I really believe in the
record, and I'd like to expose it to who-
ever wants to hear it.”

As for the Roches, they’ll “definitely
do stuff together” in the future. “It’s not
like there’s been a falling out,” she says.
“Just being sisters and working so many
years together, we felt we deserved to
give back to ourselves a little bit.”
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TOP CLASSICAL MIDLINE

1 VARIOUS MOZART [N THE MORNING PHILIPS

2 VARIOUS SHINE: THE COMPLETE CLASSICS SOUND

ERENCE GOLD
4 VARIOUS BARBER'S ADAGIO RCA VICTOR

5 VARIOUS MOZART FOR YOUR MIND PHILIPS

6 VARIOUS ONLY CLASSICAL CD YOU NEED
RCA VICTOR

7 VARIOUS PACHELBEL CANON RCA VICTOR

8 VARIOUS BACH FOR BOOK LOVERS PHILIPS

9 POPS(FIEDLER) STARS & STRIPES RCA

10 VARIOUS MOZART-GREATEST HITS SonY

CLASSICAL

PARIS MADACY

INTERSQUND

SPECIAL

12 CARRERAS-DOMINGO-PAVAROTT! TENORS
ON TOUR SONY CLASSICAL

13 VARIOUS GERSHWIN-GREATEST HITS SONY
CLASSICAL

14 HYMAN/LEVINE SCOTT JOPLIN-GREATEST
HITS RCA VICTOR

15 VARIOUS MOZART FOR MEDITATION PHILIPS

sIcs

ENCE GOLD

SONY CLASSICAL

DEUTSCHE HARMONIA MUNDI

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RiAA) certifi-
cation for sales of 500,000 units; & RIAA certification for sales of 1 million units with each additional mil-
lion indicated by a numeral following the symbol. For boxed sets, and double albums with a running time that
exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates
vinyl available. indicates past or present Heatseeker title. Classical Midline compact discs have a whole-
sale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical

TOP CLASSICAL BUDGET
1 VARIOUS ROMANCE AND ROSES @ INTER-

2 VARIOUS 20 CLASSICAL FAVORITES MADACY

PHILIPS
3 VARIOUS BRIDE'S GUIDE TO WEDDING 3 VARIOUS PIANO BY CANDLELIGHT MaDACY
MUSIC ANGEL 4 VARIOUS BEETHOVEN: GREATEST HITS REF-

5 VARIOUS GERSHWIN: AN AMERICAN IN

6 JOHN BAYLESS BEATLES'S GREATEST HITS
7 VARIOUS CLASSICAL TREASURES MADACY

8 VARIOUS CLASSICAL MASTERPIECES MADACY
9 THE CHOIR OF VIENNA MYSTICAL CHANTS

10 VARIOUS BEETHOVEN: PIANO SONATAS

MADACY
11 VARIOUS BEETHOVEN-GREATEST HITS SONY 11 VARIOUS MOZART: SYMPHONY NOS. 40 &
CLASSICAL 41 MADACY

12 PETRINJAK GUITAR FAVORITES POINT CLAS-
13 VARIOUS MOZART-GREATEST HITS REFER-
14 JOHN WILLIAMS SPANISH GUITAR MUSIC

15 VARIOUS ADVENTURES IN EARLY MUSIC
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They’re Back And In Full Force

Wrztmg/Productwn Team Returns To Recording

B BY HAVELOCK NELSON

NEW YORK—The writing and pro-
duction team of Full Force is back
behind new tunes, 10 years after com-
ing up with the idea for UTFO’s classic
“Roxanne, Roxanne”—the track that
introduced them and a song that
inspired at least 22 answer-back sin-
gles, including “Roxanne’s Revenge”
and “Roxanne’s A Man.”

This new activity comes after a life-
threatening automobile accident
involving two of its six members 4%
years ago.

“There’s definitely a Full Force
resurgence taking place,” says Bow-
legged Lou, a member of the group
along with Paul Anthony, Baby Gerry,
Curt, B-Fine, and J.R. (formerly Shy-
Shy). “It all started with us working on
Selena’s last album, arranging vocals
and singing backgrounds for her.”

Next, the collective stepped into
working with new-jill singer Yvette

Michelle and the Backstreet Boys."

Currently, a Full Force song is being
covered by girl group on the rise
Allure.

In the '80s, Full Force was regular-

FULL FORCE

ly crafting hits for UTFO and such acts
as Lisa Lisa & Cult Jam (“I Wonder If
I Take You Home,” “All Cried Out”),
Samantha Fox (“Naughty Girls [Need
Love Too]”), James Brown (“Static”),
and Cheryl “Pepsii” Riley (“Thanks
For My Child”), as well as for itself
(“Alice, I Want You Just For Me!”). At
the time, Full Force’s repeated catch
phrase was “Full Force get busy one
time!” Now that the crew is back, it is
demonstrating the existence of a sec-
ond act in the theater of hip-hop/R&B
music-making.

“We've always believed and never
stopped believing in ourselves,” Lou

Anticipation. Singer/songwriter Carly Simon has signed a global administration
deal with PolyGram Music Publishing Group. The agreement gives the publisher
the right to control the licensing, exploitation, and collection of income in her cat-
alog and future songs. Shown, from left, are lawyer Howard Siegel, Simon, and

PolyGram Music president David Simone.

(TR sl e btk o

“LONELY BOY”
“‘Written by Andrew Gold
I*ublished by Luckyu Music
{(BMD

Henry Fauwd, Dave Robbins, and
| Van Stephenson, the mentbers of
Arista Records trio BlackHawk,
| have forged o successfil nicke
witing or finding songs thiet
| ahoucase their distinctive vocal
blenl and Iyvically strike o chord
with listerers, On ds Just-released
third altum, “Love & Gravity,”
e frio dnce mgaun S s 0 SO
Sfine origiaal materiad, bt the
griep alao serves up o bit of 708
pop noatalgia by covering the
Andvew Gold kit “Lovely Boy,”
wlich peaked of No 7 i 1977,

says. “And even though after the acci-
dent involving me and Curt we kind of
chilled, we always knew we’ll be back.”

Full Force, whose material is admin-
istered through Zomba’s publishing
division, is behind five songs on
Michelle’s forthcoming Loud Records
debut, “My Dream,” arriving Sept. 16.
And a cover of “All Cried Out” is the
third single from Allure’s self-titled
album on Crave/Columbia.

“After we had come back from Cor-
pus Christi, Texas, where we worked
on Selena, we had arranged a meeting
with Loud Records,” Lou says. “Mojo
{Nicosia, the label’s VP], who knows
the whole Full Force legacy, said, ‘Man,
you guys were always great with
melodies, with all that stuff you did
with girl singers.’

“Then [CEO] Steve Rifkind jumped
in: “You'd be great to work with Yvette!’
So we met with her managers and
Funkmaster Flex, who was overseeing
the Yvette project, and we started with
her. One song turned into two, then

three ... We ended up doing five alto-
gether.”
Full TForce collaborated with

Michelle on three of the cuts, and the
others were created entirely by the
group and its associates. This aspect
reflects a new twist in Full Force’s cre-
ative approach. “We're opening up our-
selves a lot more than before, working
with other writers,” Lou says.

The chorus to the track “DJ Keep
Playing,” for instance, was composed
by Lou’s 15-year-old son, Bowlegged
Little Lou. “We couldn’t think of a
hook, and he came up with a great
idea,” Lou recalls.

Another cut, “Let’s Stay Together,”
was started by a fledgling songwriter
named Mashonda Tifrere. As for the
Allure cover of “All Cried Out,” Lou
says it was Mariah Carey’s idea. Orig-
inally, it was inspired by “the heart-
break situation a young lady we knew
was going through. She said to Paul,
“You know, I'm sick of erying; I'm all
cried out.””

‘THEY’RE PLAYING MY SONG'

v A N S

E B © R A H E

“It was [producer] Mark Bright's
idea,” says Dave Robbins. “I immedi-
ately jumped on it because of the
piano [element], and I loved the
record. 1 was always more drawn to
piano [acts like] Billy Joel and
Kansas, bands that were keyboard
oriented. So I bit hard
when he brought it
up. It's just a fun
song. It's not a heavy
life meszage. Every
sibling who has had a
vounger sibling to
come along anid push them out of the
nest has, T think, experienced that
song. It's a thing a lot of people relate
tO,”

“Plus Anilrew was very instru-
mental in ereating what we know as
country/rock,” says Henry Paul,
“Lalong with] Linda Ronstadt, Don

Henley, J.D. Souther, Glenn Frey, and
Chris Hillman. This list all together
is not huge, but it’s not small either.
He’s a member of that community in
a particular way and is basically over-
looked, and I loved the idea of doing
the song. Although it was a top 10 hit,
it was somewhat of an
obséure reco

The members of |
BlackHawk feel that
Brooks & Dunn
“kicked the door
open” with their
cover of the B.W. Stephenson hit “My
Maria.” “It opened a lot of people’s
eyes to the poszihility of going back
and reviving some great songs,” says
Van Stephenson. “That started a lot
of artists thinking ahaut some great
songs back then that could be played
on country radio today.”

songwriters & Publishers
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THE HOT 100
PLL BE MISSING YOU - Sting, T. Gaither, Faith Evans « Magnetic/B8MI, Blue Turtle/BMI, lilegal/BMI,
September Six/ASCAP, Chyna Baby/8MI, Janice Combs/8Mi, EMI Blackwood/BMi

HOT COUNTRY SINGLES & TRACKS
CARRYING YOUR LOVE WITH ME « Jeff Stevens, Steve Bogard <« Warner-Tameriane/BMI, Rancho
Belita/BMI, Jeff Stevens/BMI

HOT R&B SINGLES
NEVER MAKE A PROMISE « Daryl Simmons « Warner-Tamerlane/8MI|, Boobie-Loo/8M}

HOT RAP SINGLES
MO MONEY MO PROBLEMS « Christopher Waliace, S. Jordan, M. Betha, 8. Edwards, Nile Rodgers «
Big Poppa/ASCAP, Justin Combs/ASCAP, EM! April/ASCAP, Steven A. Jordan/ASCAP, Bernard’s
Other/ASCAP, Sony/ASCAP, M. Betha/ASCAP, Tommy Jymi/BMI

HOT LATIN TRACKS
MIENTE - Rafael Perez-Botija « Fonomusic/SESAC

Reminiscing, Songs Flow At
MGM Fete; Broadway On DVD

WHEN THE LION SANG: MGM
showed New Yorkers how it got to
Carnegie Hall: perform, perform,
perform. In the case of Mickey
Rooney, it was talk, talk, talk.

Rooney was among about 20 song-
and-dance veterans of MGM in its
musical heyday, from the mid-1930s to
the late ’50s, who celebrated Leo the
Lion’s uptempo roar July 15-16 at
Carnegie Hall. Accompanied by film
clips, he rambled on about his life, his
children, and, the greatest star of
them all, the late Judy Garland.

Everyone reminisced happily dur-
ing “A Celebration Of The Glorious
MGM Musicals.”

Accompanied by film clips, most
performed a gem first polished on the
studio lot decades earlier. Some exam-
ples: Betty Comden and Adolph
Green sang “The French Lesson”
from “Good News”; Gloria DeHaven,
“Who's Sorry Now?” from “Three Lit-
tle Words”; Ce-

man’s Broadway At The Hollywood
Bowl,” a salute that features a num-
ber of Broadway stars, in DVD and
VHS versions, retailing at $29.95 and
$19.95, respectively. The event, taped
live, offers reprises from such big
Herman musicals as “Hello, Dolly!,”
“Mame,” “La Cage Aux Folles,” and
“Milk & Honey.” Performers include
Bea Arthur, Carol Channing, Davis
Gaines, George Hearn, Angela
Lansbury, Paul & Linda McCart-
ney, Liza Minnelli, Rita Morena,
and Leslie Uggams.

In addition, Varése Sarabande has
several interesting releases ahead. It
has made a studio cast recording of
the 1965 cult musical “Drat! The
Cat!,” with a score by Ira Levin
(lyries) and Milton Schafer (music).
Though its run was a rueful eight per-
formances, one of its songs is rather
neglected, the sensitive ballad “He
Touched Me,” recorded by Barbra

Streisand ear-

leste Holm, ly in her career.
“True Love” wurds In The Aug. 12 re-
from “High So- lease is accom-
ciety”; and Do- panied by an-
nald O’Connor, L : |- e other Los
the title song ot Fops g 'F" S Angeles-based
from “Singin’ In tribute, “Sond-
The Rain.” by Irv Lichtman heim: A Cele-

The high note bration,” that

of the evening,

hosted by singer/pianist Michael
Feinstein and Roddy McDowell, was
hit by the ageless Tony Martin, who
at 81 is still touring. He brought down
the house; so did his wife, Cyd
Charisse, whose looks and electricity
are undiminished.

The tribute, part of Carnegie Hall’s
third annual “American Popular Song
Celebration,” was timed to coincide
with Turner Classic Movies’ broad-
cast of MGM musicals.

FILLING VOIDS: True, the first
batch of DVDs that arrived six months
ago were graced by two warhorses
from MGM/UA, “The Wizard Of 0z”
and “Singin’ In The Rain.” But in
nearly six months of releases by
Warner Bros., MGM/UA, and TriStar,
those titles are all that are out there
so far, though MGM/UA has set
“Brigadoon” and “An American In
Paris” for release soon.

Varése Sarabande Records, howev-
er, is making a contribution of its own.
Not in terms of movies, but from a
source to which movie musicals have
often turned: the Broadway stage.

The label is issuing “Jerry Her-

took place at
the James A. Doolittle Theatre in L.A.
on behalf of STAGE (Southland The-
atre Artists Goodwill Event), a char-
ity group. (In June, the label released
a similar tribute to Cole Porter.)
Two other releases of note are
“Sondheim At The Movies,” due Sept.
9, and “Prime Time Musicals,” fea-
turing songs penned for TV by Broad-
way writers, due Oct. 7. Another new
entry from the label, “You Gotta Have
Heart,” released July 1, is a tribute to
songwriter Richard Adler by vocal-
ist Marlene Ver Planck.

PRINT ON PRINT: The following

are the best-selling folios from Music

Sales:

1. Tori Amos, “Boys For Pele.”

2. Bob Dylan, “Greatest Hits
Complete.”

3. Tom Waits, “Beautiful Maladies.”

4. Stone Temple Pilots, “Tiny
Music . . . Songs From The
Vatican Gift Shop” (guitar
tab edition).

5. Paul Simon, “Complete.”

Assistance in preparing this column
was provided by Seth Goldstein.
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AD-8000 Dlgl_tal Converter Is New Peak For Apogee

Hl BY PAUL VERNA

Drawing from its strength as one of
the industry’s most widely respected
manufacturers of digital filters, Apo-
gee Electronics of Santa Monica, Calif.,
has introduced the AD-8000, an eight-
channel converter system aimed at a
cross section of users, from world-class
recording and mastering studios, to
multimedia production houses, to pro-
ject studio practitioners.

The unit features eight channels of
24-bit analog-to-digital conversion, with
114 dB dynamic range; a “soft limit”
feature on each channel, which allows
users to get more level on tape without
digital “overs”; Apogee’s UV-22 encod-
ing process, which translates a 24-bit
signal to 20 or 16 bits; and comprehen-
sive format conversion and bussing
between channels.

Scheduled to ship this month for a
suggested list price of approximately
$6,000, the unit also features a com-
prehensive light-bar metering system
with six modes, including average and
peak ballistics and two-second and infi-
nite peak hold. Furthermore, the unit
indicates digital overs via a seven-seg-
ment display that can be set to clear
automatically.

Among the AD-8000’s other features
are an oscillator, a choice of various
synchronization sources, source or des-
tination monitoring, and a headphone
monitor.

“I’'m looking forward to using the
AD-8000 because I can do a simultane-
ous stereo mix to DAT or a 20- or 24-bit
mix to DA-88 using the [unit’s] bit-split-
ting feature,” says renowned pro-

ducer/mixing engineer Bob Clear-
mountain, who is a consultant to Apo-
gee.

The unit offers either a stereo digi-
tal-to-analog mode or an eight-channel
AES/EBU input card, which allows
maximum flexibility of routing and
transferring audio between all the lead-
ing formats. In addition, four slots allow
users to plug in Apogee Multimedia
Bus (AMBUS) digital audio interface
cards for AES/EBU, Adat, TDIF, Digi-
design, SPDIF, eight-channel glass
fiber, Sonic Solutions, and MADI for-
mats. Future AMBUS cards may in-
clude SSL HiWay, Yamaha, Dolby AC-
3, DTS, SDIF-2, and audio networking
formats, according to Apogee litera-
ture.

The AD-8000’s UV-22 chip—-com-
bined with its bit-splitting feature—
steps down 20- or 24-bit digital signals
to 16 bits, allowing modular digital mul-
titracks to capture audio resolution
beyond the 16-bit threshold.

The first version of the unit will offer
sampling rates of 44.1 kilohertz and 48
kHz, with varispeed to allow for vari-
able clock sources, according to Clear-
mountain. However, future versions
may have the capability of sampling at
96 kHz.

“We want to eventually have a 96-
kHz version when some standards are
set for it,” says Clearmountain. “But we
didn’t want to get into something half-

AUDIO TRACK |

e
LOS ANGELES

AT FUTURE DISC SYSTEMS in
Hollywood, mastering engineer Steve
Hall worked on Naked’s self-titled
debut album on Red Ant, Buckwheat
Zydeco’s “Trouble” on Mesa/Atlantic,
John Cale’s “Eat/Kiss: Music For
The Films Of Andy Warhol” on Ryko-
dise, Anointed’s “Under The Influ-
ence” on Myrrh/Word, Flood’s self-
titled album on Interscope, and
Motley Crue’s “Generation Swine”
on Elektra ... Grandmaster Rec-
orders in Hollywood hosted Mam-
moth Records act Fu Manchu, which
tracked with producer J. Yuenger of
White Zombie fame for its upcoming
release; Brad Cook engineered,
assisted by Lisa Lewis on the vintage
Neve 8028.

NASHVILLE

AT MASTERFONICS, Patty Love-
less mixed an Epic Records album
with Emory Gordy Jr. producing,
John Guess engineering, and
Patrick Murphy assisting; Faith
Hill overdubbed a Warner Bros. pro-
jeet with producer Dann Huff, engi-
neer Jeff Balding, and assistant
Mark Hagen; and producer Mark
Bright mixed albums for Cactus
Choir (Soundstream) and Rick Oroz-
co (Arista) with engineer Csaba

Petocz and assistant David Hall.
OTHER LOCATIONS

AT CRITERIA RECORDING Stu-
dios in Miami, Elektra Records group
Ziggy Marley & the Melody Makers
tracked and mixed their latest album
with producer/engineers Steve
Thompson and Mike Barbiero and
mixing engineer Errol Brown; they
were assisted by Chris Carroll and
Scott Kieklak. Also at Criteria,
Argentine pianist Raul Di Blasio be-
gan tracking his upcoming release for
BMG International; the 48-track dig-
ital session was produced by the artist
with engineering from Joel Numa,
Eric Schilling, and Mike Couzzi;
they were assisted by Steve Robil-
lard and Carroll . . . At Sea-West Stu-
dios in Pahoa, Hawaii, veteran record-
ing artist Bruddah Walta cut a new
album for Po’Alima Records on the
studio’s 24-track analog recorder
synced to a digital hard-disc recorder;
Rick Asher Keefer and Joe Miller
produced with Walta, and Keefer
mixed. The album is distributed in the
U.S. mainland by Navarre Corp.

Please send material for Audio Track
to Paul Verna, Pro Audio/ Technology
Editor, Billboard, 1515 Broadway
New York, N.Y. 10036; fax: 212-536-
5358; E-mail: PVerno@billboard.com.

baked for now.”

Renowned for its high-quality D-A
and A-D converters, Apogee has estab-
lished itself as a leader in that niche,
supplying converters for digital reel-
to-reel recorders and marketing its
own line of units to recording and mas-
tering studios.

Clearmountain envisions a wide
range of markets for the AD-8000,
from mainstream recording and mas-

tering facilities, to post houses, to “peo-
ple making records at home who want
high-quality digital converters.”

He adds that one of the unit’s great-
est strengths is that it converts audio
between digital formats. “If you have
Digidesign Pro Tools and Alesis Adat,
you ean easily and transparently go be-
tween those two formats, or any other
format you may be using,” he explains.
“The AD-8000 becomes your automat-

ic eight-channel format converter.”
Anticipating an increased demand
for multichannel mixing, Apogee is tout-
ing the AD-8000’s eight-channel fea-
tures to mixing and mastering facilities.
“If people start doing surround
mixes for audio, they are going to want
high-quality converters but won’t nec-
essarily stack up a whole bunch of con-
verters where they’ll have to worry
about clocking,” says Clearmountain.

PRODUCTION C

BILLBOARD’S NO. 1 SINGLES (AUGUST 2, 1997)
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"CATEGORY | ~ HOT 100" ~|  R&B CQUNTRY. 7] MODERN ROCK MAINSTREAM ROCK|
| TITLE - PLL BE MISSING ¥OU! | PLL BE MISSING YOU | CARRYING YOUR LOVE | FLY LISTEN
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LATEST NEWS AND VI FROM AROUND

Singapore Closing In

WORLD

Import Law Hits Stores In H.K.

Labels Laud Restrictions On Parallel Sales

B BY GEOFF BURPEE

HONG KONG—The realities of life
here in the wake of the handover to Chi-
nese rule are becoming more appar-
ent—and what is obvious so far is that
one of the biggest factors having an
impact on business is not the new com-
munist rulers but a law passed as one
of the final acts under the British
administration.

New legislation elamping down on
parallel imports (Billboard, July 12) has
meant rising CD prices in stores here,
less choice for consumers, and a new set
of business practices for retailers.

In a city where many executives were
hoping for business as usual in the wake
of the handover, the
first month of Chi-
nese rule has yield-
ed some gritty
realities, not the
least of which has
been recent activi-
ty in the courts.

On July 29, the
Provisional Legislative Council
(China’s interim body to oversee the
transition from British rule) narrowly
escaped being declared illegal, a move
that would have had the territory
become, in theory, a lawless state.

A more practical effect on business in
the first month has been the new re-
strictions on parallel imports, which
means that buying music will be hard-
er on the consumer, at least in the short
term. As the new market controls take
hold, fewer CD titles are being
imported, and those discs that are
on the shelves are rising in price.

‘While parallel imports have always
been subject to control here, new copy-
right legislation has now outlawed any
parallel product brought in without the
approval of the local label licensee.

The new law has directly affected
long-standing retail import practices
here, as it ecriminalizes paralle]l imports
for the first time and reinforces anti-
piracy statutes. The changes affect the
sale of all copyrighted goods sold in
Hong Kong (a sector valued at up to
15% of Hong Kong’s $1.7 billion gross
domestic product), from toothpaste and
liquor to wristwatches and recorded
musie.

Irene Chu, financial controller for
Tower Records in Hong Kong, says the
new, tougher restrictions may cause
problems for retailers. She notes, “With
the locally available stock, I don’t think
we can fill our store.”

That problem will be aggravated for
Tower after July 24, when the chain
opens a new 1,300-square-meter store
in the city’s Diamond Hill district. The
store will be in the Plaza Hollywood, the
largest retail mall on the Kowloon
Peninsula.

Chu says that Tower’s operating phi-
losophy is predicated on providing a
wide consumer choice but notes that the

company’s intentions are now being
frustrated by the labels. “They have the
rights, but we can’t buy particular titles
from them if they determine that the
musie is not popular here,” she says.
HMV’s managing director for the
Chinese Asia region, Philip Kung,
says management at his Hong Kong
stores is already planning how it will
fill shelves left empty by the absence
of parallel imports. While the new law
has “not yet affected shelves,” accord-
ing to Kung, “the fact that we are
buying a very wide range of product
on a day-to-day basis” means that it
soon will. “We are stocking some
extra product to give us a bit of a
buffer in the transition period,” he

adds.

The chain has
RECORNS - VIBED - BROS

begun notifying
consumers that
the stores may
experience some
interruption in
supply. “Every
customer that
buys something from us gets a written
notice,” Kung says.

The major record companies, which
lobbied for the tighter restrictions, are
unrepentant. BMG senior VP Asia-
Pacific Michael Smellie says the law is
a necessary step in establishing the
concept of intellectual property here.
“Hong Kong has a history of people
who sail close to the wind on matters
of copyright. The wider community
doesn’t respect or understand rights
in the way that exists in other coun-
tries in the world.”

Smellie adds, “Probably there are
people out there right now parallel-
importing goods. That’s just the
nature of Hong Kong trade.”

J.C. Giouw, Southeast Asia region-
al director for the International Fed-
eration of the Phonographic Industry,
sweeps aside the idea that consumers
will lose in a Hong Kong without par-
allel imports, and he plays down the
supply problem. He says, “Consumer
choice may be limited in only having
one pressing—a Hong Kong press-
ing—rather than a similar album with
different pressings from Japan, the
U.S., or Europe, but there will be no
limitations on the type of music they
can buy.”

However, Leslie Chan, managing
director of Red Star Music, a Hong
Kong-based company active in the
mainland market, argues, “Past histo-
ry has shown us the companies only
manufacture the hot items and that
you cannot buy the products as soon as
they are released. On the other hand,
if there are no rules for parallel
imports, then they are afraid of the
impact on the [wider] China market.

“The majors have products on the
China market with much different
pricing. The same Jacky Cheung CD
can retail here for 100 [Hong Kong dol-

lars] [$12.80] and in southern China
for 50 [$6.40].”

Giouw admits that the large and
lucrative compilation market will be
affected. Certain compilation albums
licensed for release only in specific
territories, where Hong Kong compa-
nies may not have the rights, will
become unavailable by law.

Where the restriction will help,
Giouw feels, is in protecting Hong
Kong’s indigenous market.

“The parallel-importation restric-
tion in the law will actually make sure
the Chinese companies develop their
own market rather than develop the
Hong Kong market for profit,” Giouw
says. “So far, parallel imports from
Hong Kong into China is still not a
problem. But at least our companies in
Hong Kong will now be more bold
about exporting titles into China. It
will help to increase the number of
titles being imported into China,
which will help companies in both
markets.”

Peter Cheung, assistant director of
intellectual property with the Hong
Kong government’s Intellectual Prop-
erty Department, brushes aside eriti-
cisms of the law, calling it “a very
important step for Hong Kong. It is
very modern, a very altruistic law in
its view of intellectual property.”

Under the new law, any product
imported into the territory by any
entity apart from the local licensee or
the copyright holder within 18 months
of its original copyright registration is
classified as an illegal copy.

Each infringement of the law car-
ries a maximum penalty of four years’
imprisonment and a $6,400 fine. The
law does not distinguish between par-
allel imports and pirated goods,
though this is mitigated somewhat by
a clause that states that if the local
licensee cannot supply or chooses not
to supply the title, then the retailer’s
liability is waived.

Other significant changes are en-

(Continued on page 38)

MIDEM Unhappy With U.S.

B BY HOWELL LLEWELLYN

MADRID—A ban on Cuban resi-
dent musicians and their third-
party representatives from Sep-
tember’s MIDEM Latin America
and Caribbean Music Market is
“regrettable,” says Xavier Roy,
chief executive of organizer the
Reed MIDEM Organisation.

But in MIDEM’s first official
reaction to the controversial ban,
Roy says that a local anti-Cuba res-
olution makes it impossible for the
Reed MIDEM Organisation to in-
vite artists or industry executives
based in Cuba.

On Piracy Problem

B BY PHILIP CHEAH

SINGAPORE—The authorities here
have responded to music industry calls
to curb the growing piracy problem
with a July 18 police raid on a major
pirate syndicate. The action resulted in
a seizure of more than 78,000 counter-
feit CDs worth 940,000 Singapore dol-
lars ($648,600).

Altogether, 13 arrests were made,
including the alleged syndicate leader,
an ex-marketing manager of a CD plant
here.

Leong May Seey, regional counsel for
Asia of the International Federation of
the Phonographic Industry (IFPI), con-
tends that “the syndicate supplied about
half of the pirated CDs in the [Singa-
pore] market.”

The raid by the Criminal Investiga-
tion Department was a culmination of
six months of investigative work,
according to the department’s director,
Chua Chin Kiat. He comments, “We are
taking a serious view of piracy, espe-
cially outfits dealing in manufacturing
and distribution of CDs.”

Those infringing copyrights can be
fined up to $100,000 and jailed up to five
years.

The raid comes at a time when there
is growing evidence that pirated CDs
are being exported to Europe from Sin-
gapore.

The music industry here, represent-
ed by the Singapore Phonogram and
Videogram Assn. (SPVA), a grouping of
23 record companies, and the IFPI have
expressed their view to the government
that foreign nations will soon call for
action on Singapore’s part.

“We were informed by a European
country,” says IFPI’s regional director
Giouw Jui Chian, “that they estimated
that 2 million pirated CDs were import-
ed from Singapore in the last six
months.”

Giouw adds that there are eight CD
manufacturers here who have a total
capacity of 84 million discs per annum.
Of that total, he estimates that 4 million

According to Mayco Villafana, VP
of communications with the Greater
Miami Convention & Visitors Bureau,
the resolution
supports federal
legislation limit-
ing trade with
Cuba and states
that the county
will not provide
funding for any
company doing
business with
Cuban compa-
nies. The resolu-
tion prohibits the Metropolitan Dade
County government, which compris-

ROY

to 5 million are manufactured without
appropriate licenses.

As a result, SPVA’s chairman Peter
Lau says, “pirated versions of new CDs
are released within a few days of the
advertisement announcing the new
albums.”

The IF'PI reports that pirate product
accounted for 30% of the Singapore
market in the first six months of this
year. This is nearly double last year’s
figure of 16.5%.

About 20,000 pirated CDs were
seized in the first six months of this
year, while 17 CD pirates were convict-
ed and fined a total of 476,300 Singa-
pore dollars ($328,647). Three were
given jail sentences.

‘While the fines and seizures of pirat-

ed CDs this year
t——
ifpi

have already in-
that:

creased over
1996, the musie
industry believes
that the Singapore
authorities can do
more.
For instance,
the labels propose

« police should investigate distribu-
tion and manufacturing sources of
pirate product instead of targeting only
the retail sector;

* CD manufacturers should use iden-
tification codes to help customs officers
seize unauthorized product; and that

e convicted pirates should be barred
from founding new operations, as they
often reopen at the same site a few days
after a raid.

The musie industry had been lobby-
ing the authorities hard throughout this
year for greater action on the issue.
Labels and other areas of the industry
are concerned that growing piracy will
stifle investment.

Stuart Fraser, HMV’s regional oper-
ations manager, says, “The continuing
piracy problem in Singapore seriously
jeopardizes future expansion plans for
companies like HMV”

> Guban Ban

es Miami Beach and 29 other Florida
cities, from entering any contracts
with firms violating the federal
Cuban Democracy Act of 1992.

The city of Miami Beach, which is
located in Metropolitan Dade Coun-
ty, runs the convention center where
MIDEM will be held Sept. 8-11.
According to Villafana, the local
government is providing approxi-
mately $125,000 in funding to
MIDEM from the local community.
“The majority of that funding is
coming from the government,” says
Villafana. “The resolution may put
in jeopardy MIDEM receiving that

(Continued on page 38)
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International
BMG’s European Execs Get Up To Speed At crte onference

CRETE, Greece—BMG Entertainment International brought together its
European managing directors, combined with many of their marketing and
A&R staff, for a conference June 8-12 near Elounda, Crete. Approximately
150 people attended, including guests from BMG’s affiliated labels, for a
round of product presentations, workshops, and artist showcases. Among
the performing acts were La Bouche, Olive, Jai, "N Sync, the Soweto String
Quartet, Deni Hines, and Aika. The conference was hosted by BMG’s three
European chiefs: Arnold Bahlmann, senior VP of central Europe; John Pre-
ston, chairman of U.K. and Ireland; and Thomas Stein, president of the GSA
territories. (Photos: Larry Busacca).

Testing a local brew or two, from left, are Frank Aernot,
GM of BMG Ariola Belgium; Matthias Gibson, managing
director of BMG Ariola Munich; Susanne Schulenburg,
deputy managing director of BMG Ariola Munich; Mike
MeCormack, A&R director of RCA Records U.K.; and Ron-
nie Meister, international repertoire marketing head for
BMG Ariola Hamburg.

Finnish dance act Aika was one of the conclave s hits.
Exchanging notes about the performance, from left, are
Akso Kallonen, A&R manager of BMG Finland; Ratnam
Bala, managing director of operations at BMG U.K. and
Ireland; Maija Kuusi, managing director of BMG Finland,
BMG Entertainment International president/CEO Rudi
Gassner; Aika’s Heidi Vahakallio and Saija Aartela; and (in
the front row) group guitarist Marko Kolehmainen. Not
shown is Aika singer Alex Ojasti.

The hosts of the Crete confab relax with BMG Entertainment Interna’uonal presi-
dent/CEO Rudi Gassner. Pictured, from left, are John Preston, Gassner, Arnold
Bahlmann, and Thomas Stein.

'N Sync sang during one of the BMG product presenta-
tions, then spent time in the company of its hosts. Shown
in the front row, from left, are the group’s Chris Kirkpatrick,
Lance Bass, and Joey Fatone. Behind them, from left, are
BMG Entertainment International president/CEO Rudi
Gassner; J.C. Chasez of 'N Sync; John Preston; Arnold
Bahtmann; Justin Timberlake of ‘"N Sync; Louis Peariman,
the group’s manager; and Thomas Stein.

South Africa’s Soweto String Quartet (SSQ) journeyed to Crete to play at the
European convention. After its appearance, the band relaxed with BMG execu-
tives. Pictured, from left, are Sandile Khemese, SSQ; Arnold Bahlmann; Thami
Khemese, SSQ; BMG South Africa managing director Keith Lister; Thomas Stein;
Makhosini Mnguni, SSQ; John Preston; BMG South Africa international market-
ing development manager Eleanor Campbell; and Reuben Khemese, SSQ.

Mushroom Reecords artist Deni Hines, center, was one of
the Crete meet's showcase artists. Here she is seen with
BMG Entertainment International president/CEO Rudi
Gassner, left, and Michael Gudinski, chairman/CEO of the
Mushroom group of companies.

Ruth-Ann Boyle, lead singer of U.K. group Olive, sings a
set for BMG's Crete crew.

Monti Lueftner, left, whose distinguished association with
Ariola/BMG dates back more than 20 years, was a guest
at the company’s Crete gathering. Lueftner, now head of

La Bouche vocalists Melanie Thornton and Donald “Lane"
McCray relax with BMG executives after their showcase

U.K. singer .ai, who ga/e convention attendees an in‘erson taste of tracks

set. Pictured, from left, are John Preston; Thomas Stein; from his Wired Records album, mingles with his BMG hosts. Pictured, from left, his cwn Monti Media firm, is shown with Jeremy Marsh,
Thornton; RCA Records president Bob Jamieson; Arnold are Wired chairman Michael Levy, Thomas Stein, Jai, BMG Entertainment Inter- center, president of the music division of BMG U.K. and
Bahlmann; McCray; and BMG Entertainment International national president/CEQ Rudi Gassner, Arold Bahimann, and RCA Records Ireland, and Martin Heath, managing director of the labels
president/CEO Rudi Gassrer. president Bob Jamieson. group of Arista Records U.K.
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HITS OF THE

©1997. Billboard/BP Communications

WORLD

JAPAN  (0empa pusiications Inc.) 07/28/97 GERMANY  (vedia contron 07729797 U.K. cratmaco 0728797 FRANCE (sneriroprite-Live) 07/26/97
THIS |LAST THIS | LAST THIS [LAST THIS |LAST
WEEK| SINGLES WEEK|WEEK|  SINGLES WEEKWEEK| SINGLES WEEK WEEK  SINGLES
1 |NEW| GARUSUNO SYONEN KINKI KIDS JOHNNY'S ENTER- 1 1 | I'LL BE MISSING YOU PUFF DADDY & FAITH 1 1 | P'LLBE MISSING YOU PUFF DADDY & FAITH 1 1 | ALANE WES SAINT GEORGE/SONY
TAINMENT EVANS (FEATURING 112) ArioLA 2 | s EVANS (;gé‘LUSL”;?RE%)AS'STA 2 | 2 | (UN,DOS, TRES) MARIA RICKY MARTIN TRISTAR
2 | 2 | HIDAMARINO UTA LE COUPLE ponv canvon 2 | 2 | SAMBA DE JANEIRO BELLIN! virain FREED BIG LIFE 3 | 5 | MENINBLACK WILL SMITH coLumei
3 | 10 | PICTURE OF YOU BOYZONE poLynor
3 1 CALLING B'Z ROOMS RECORDS 3 4 (UN, DOS, TRES) MARIA RICKY MARTIN coLumsia 4 4 ECUADOR SASH! FEATURING RODRIGUEZ mumely | 4 3 DAM DAM DEO FELICIDAD &m
4 |NEW| BEAT RIUICHI KAWAMURA viCTOR 4 | 3 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET | 5 | 5 | pyou KNOW WHAT | MEAN OASIS CREATION 5 8 | TOUT LARA FABIAN poLYDOR
5 4 LOVE IS ALL MUSIC TOMOMI KAHARA PIONEER LDC BOYS Jive/rouGH TRADE 6 |NEW| BITCH MEREDITH BROOKS i 6 7 | BALLA BALLA DOMINO MikaDO/BMG
6 5 | HIGH PRESSURE T.M. REVOLUTION ANTINOS 5 |NEW| DU HAST RAMMSTEIN MOTOR MUSIC 7 5 | CUWHEN U GET THERE COOLIO Tommy BOY 7 9 | MMMBOP HANSON MERCURY
RECORDS 6 9 SUNSHINE DR. MOTTE & WESTBAM Rrca 8 6 FREE ULTRA NATE agm 8 4 I'M DREAMING OF YOU WORLDS APART &mi
7 | 3 | WANINATTE ODOROU V6 avEXTRAX ; g MR WI‘SHT'G TIC TAC TOE rea 9 |NEW g‘éngBODY (BACKSTREET'S BACK} BACKSTREET | g | 11 | PRENONS NOTRE TEMPS POETIC LOVERS Ms
8 | 9 | HIMAWARI TSUYOSHI NAGABUCHI FOR LIFE MMMBOP HANSON MERCURY IVE INTER/SONY
! 9 | 8 | TICTICTAC CHILLI FEATURING CARRAPICHO amota | 10 | NEW| LAST NIGHT ON EARTH U2 isanp
9 | 6 | DAISUKI! RYOKO HIROSUE waRNER 11 | 8 | SOMETHING'S GOING ON TODD TERRY man: 10 | 6 | LUCIE PASCAL OBISPO tric
10 | 12 | V-A-C-ATA-0-N YUMI YOSHIMURA EPiC SoNY 10 | 7 | JOJOACTION MR PRESIDENT wea e 11 | 12 | I'LLBE MISSING YOU PUFF DADDY & FAITH
11 8 FOR THE MOMENT EVERY LITTLE THING avextrax | 11 | 11 ENGEL RAMMSTEIN MOTOR MusiC 12 |NEW| MAGIC CARPET RIDE MIGHTY DUB KATZ LONDON EVANS (FEATURING 112) arista
12 | 10 | ESCAPE MOON CHILD AvEX TRAX 12 | 10 | SONIC EMPIRE MEMBERS OF MAYDAY Rrca 13 |NEW| MOMENT OF MY LIFE BOBBY D'AMBROSIO min. | 12 | 15 | IL EST VRAIMENT PHENOMENAL! PHENOMENAL CLUB
13 |NEW| BUDDY KENJI OZAWA TOSHIBA EM 13 | 20 | A-N-N-A FREUNDESKREIS corumsia ISTRY OF SOUND 13 | 10 | LASALSA 2BE3 em
14 | 11 | KAZEGA TOORINUKERU MACHIE ZARD B-GRam 14 |NEW| CUWHEN UGET THERE COOLIO FEATURING 40 | 14 | 9 | PIECE OF MY HEART SHAGGY FEATURING MAR- | 14 | 13 | CON TE PARTIRO ANDREA BOCELLI POLYDOR
15 |NEW| GO THE DISTANCE FUMIYA FUJH Pony caNYON THEVZ easTwesT SHA viRaIN 15 | 14 | ECUADOR SASH! FuLL ACESONY
16 | 16 | HONEY AM)OHNUKI Ec sony 15 | 14 | BAMBOLEO GARCIA we LS | W HISTORY/GHOSTSYMICEIRELHACKSONER 16 |NEW| X-RAY (FOLLOW ME) SPACEFROG DANCE POOLSONY
17 |NEW| GREEN MAN POCKET BISCUITS Tosiga emi S R N NG 3 [T LT Lo ol R COTHAMIE [TV K ECl e 17 | 17 | LA DANSE D'HELENE MELI MELO & MISS HELENE
17 | 15 | WHEN DOVES CRY GINUWINE &piC 17 |NEW | LET THE BEAT HIT 'EM SHENA FEATURING
18 13 SHANGRI-LA DENKI GROOVE KIoON/SONY 18 RE LET IT RAIN NANA BYRON STINGLY vC RECORDINGS VERSAILLES/SONY
19 | 18 | GLASS RYUICH! KAWAMURA viCToR 15 | 13 | ECUADOR Sast MOTOR MUSIC 18 | 17 | BITTERSWEET SYMPHONY VERVE HUTWRGIN 18 | 19 | BELLINI SAMBA DE JANEIERO SCORPIOPOLYGRAM
20 | 15 | ANIMAL LIFE FEATURING AKKO MY LITTLE LOVER zg o o A'EL” ‘jng(;ON . 19 |NEW| CALIFORNIA DREAMIN' MAMAS & THE PAPAS mca | 19 | 16 | LA NEIGE AU SAHARA ANGGUN coLumeia
TOY'S FACTORY P 20 |NEW| ROCK ME GOOD UNIVERSAL LONDON 20 |{NEW | LE TEMPS QUI COURT ALLIAGE BAXTERIPOLYGRAM
(o) 1|3 ?ﬁmfcx BANDITS-DIE MUSIK ZUM FILM ALBUMS i
1 |NEW| MIKIIMAI PRIDE FoR LIFE roLYooR - 1 1 mRS'I%l'Jg 7ARET'§IT:G ”/':())‘IVGT:'AT'S WHAT | CALL 1 1 | ANDREA BOCELLI ROMANZA POLYDOR
. MI; N YGRAM
2 [NEW| POCKET BISCUITS COLORFUL TOSHIBA EMI R R s e R e T EIT o — o g | e 2 | 2 | PASCALOBISPO SUPERFLU epic
3 [ NEW| KINKI KIDS A ALBUM JOHNNY'S ENTERTAINMENT 3 2 TIC TAC TOE KLAPPE DIE 2TE RcA 3 5 VARIOUS ARTISTS THE BEST DISCO ALBUM IN 3 3 MYLENE FARMER LIVE A BERCY PpoLYDOR
4 |NEW/| CHISATO MORITAKA PEACHBERRY ONE UP MUSIC A IRl T e PR R [ TGN ) THE WORLD . . . EVER! vien 4 | 5 | SPICEGIRLS SPICE viraiN
5 1 NANASE AIKAWA PARADOX CUTTING EDGE 5 5 ANDREA BOCELLI ROMANZA POLYDOR 4 3 VARIOUS ARTISTS CLUB CUTS 97 VOL. 2 TELSTAR 5 8 ADIEMUS SONGS OF SANCTUARY VIRGIN
6 | 2 | TUBE BRAVO! sonv 6 | 4 | JONBON JOVI DESTINATION ANYWHERE wencury | 5 |NEW| VARIOUS ARTISTS IN THE MIX VOL. 3 viRaiv 6 | 6 | 2BE3 PARTIR UN JOUR em:
7 | 3 | MAKOTO KAWAMOTO MAKOTO KAWAMOTO sony | 5 | g | LANSON MIDDLE OF NOWHERE MERCURY 6 | 14 | TEENAGE FANCLUB SONGS FROM NORTHERN 7 | 4 | ERA AMENO wmercury
8 | 10 | SOUNDTRACK MONONOKE HIME ToKumA JaPAN 8 | 9 | ANDREA BOCELLI BOCELLI poLvooR BRITAIN CreaTioN 8 | 10 | SCHTROUMPFS SCHTROUMPF PARTY VOL. 3
7 | 12 | TEXAS WHITE ON BLONDE meRCuRY
9 6 RYUICHI KAWAMURA CRANBERRY SODA vicTor 9 7 SCHLUEMPFE BALLA BALLA VOLUME 5 emi 8 4 RADIOHEAD OK COMPUTER  PARLOPHONE FTD/POLYGRAM
10 | 8 | EVERYLITTLE THING EVERLASTING AVEXTRAX 10 | 11 | RAMMSTEIN HERZELEID woToR Music | P S e s e 9 | 16 | LARAFABIAN PURE PoLYDOR
11 5 TAMIO OKUDA FAILBOX sony 11 15 SKUNK ANANSIE STOOSH viRaIN 10 |NEW!| MICHAEL JACKSON & THE JACKSON FIVE THE 10 7 PRODIGY THE FAT OF THE LAND DELABELVIRGIN
12 | 4 | TAKAKO MATSU SORA NO KAGAMI BMG JAPAN 12 | 10 | NANA NANA woToR MusiC BEST OF pOLYGRAM TV 11 | RE | JAMIROQUAI TRAVELLING WITHOUT MOVING
13 |NEW | LE COUPLE ANOTHER SEASON-5 BANME NO 13 13 WOLFGANG PETRY ALLES ARIOLA 11 6 PAUL WELLER HEAVY SOUL (SLAND SMALL/SONY
KISETSU PONU CANYON 14 | 12 MICHAEL JACKSON BLOOD ON THE DANCE FLOOR | 12 17 | SPICE GIRLS SPICE virGIN 12 | 13 DOC GYNECO PREMIERE CONSULTATION wvirGIN
14 | 7 | TAKAKO MATSU SORA NO KAGAMI BMG JAPAN __HISTORY IN THE MIX Epic 13 | RE | DAVID GATES & BREAD ESSENTIALS uive 13 | 11 | PATRICIA KAAS DANS MA CHAIR coLumaia
15 | 9 | KUROYUME DRUG TREATMENT TOSHIBA EMI 15 | 8 | PARADISE LOST ONE SECOND ROUGH TRADE 14 | 7 | PRIMAL SCREAM VANISHING POINT CresTiON 14 | 12 | WES WELENGA SAINT GEORGE/SONY
16 | 11 | VARIOUS ARTISTS NOW 6 TosHiBA Em 16 | 19 | DEPECHE MODE ULTRA INTERCORD 151 9 g:’R':SkSS‘"N CRIMINALS COME FIND YOURSELF 15 | 14 | 1AM L'ECOLE DU MICRO D'ARGENT DELABELVIRGIN
17 | 15 | MASAYOSHI YAMAZAKI HOME poLvDor 17 | 18 | BOBDYLAN THE BEST OF BOB DYLAN smm 16 | 15 | CHARLES AZNAVOUR PLUS BEAU .. . Emi
16 | 8 | ECHO & THE BUNNYMEN EVERGREEN LONDON
18 | 18 | VARIOUS ARTISTS AVEX DANCE CARNIVAL—SUM- | 18 | 14 | EN VOGUE EV3 eastwesT 17 |NEW| VARIOUS ARTISTS SUMMER OF LOVE powveramty | 17 | 9 | MCSOLAAR PARADISIAQUE poLvpor
MER '97 AvEx TRAX 19 | 20 | SABRINA SETLUR DIE NEUE S-KLASSE epic 18 | RE | SHERYL CROW SHERYL CROW A&m 18 | RE | BEE GEES STILL WATERS POLYDOR
19 | NEW | AYANO AHANE A-RAY PIONEER LDC 20 |NEW | FREUNDESKREIS QUADRATUR DES KREISES 19 | 15 | SASH! IT'S MY LIFE muLTipLy 19 | 17 | RICKY MARTIN A MEDIO VIVIR TRISTAR
20 14 HANSON KIRAMEKI MMMBOP MERCURY COLUMBIA 20 18 SEAHORSES DO IT YOURSELF GeFFen 20 |NEW | NOIR DESIR 666667 CLUB BARCLAY/POLYGRAM
CANADA soundscan 0772997 NETHERLANDS (sticnting Mega Top 1000 080207 | AUSTRALIA (ari 0810397 ITALY (Musica e DischiFiM 07728797
THES |LAST THIS |LAST THIS | LAST THIS | LAST
WEEK|WEEK| SINGLES WEEK WEEK| SINGLES WEEK(WEEK| SINGLES WEEK |WEEX| SINGLES
1 | 1 | I'LLBEMISSING YOU PUFF DADDY & FAITH 1 | 1 | FLLBEMISSING YOU PUFF DADDY & FAITH 1 | 5 | rLLBEMISSING YOU PUFF DADDY & FAITH 1 | 1 | COMING BACK DJ DADO Time
EVANS (FEATURING 112) arisTA EVANS (FEATURING 112) sme EVANS (FEATURING 112) sme 2 3 I'LL BE MISSING YOU PUFF DADDY & FAITH
2 | 2 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET | 2 | 2 | MEISJE (ZO LELLIK ALS DE NACHT) DJMADMAN | 2 | 1 | MMMBOP HANSON MERCURY EVANS (FEATURING 112)
BOYS uve TIP TOP e
3 | 3 | D'YOU KNOW WHAT | MEAN OASIS sony 3 | 3 | WERELD ZONDER JOU MARCO BORSATO & TRUN- | 3 | 2 | orich MEREDITH BROOKS tw 3 | 6 | D'YOU KNOW WHAT | MEAN OASIS epic
4 | 3 | WHEN DOVES CRY QUINDON TARVER Emi
4 4 TIC, TIC, TAC FRUIT DE LA PASSION Dep TJE OOSTERHUIS PoLYDOR 5 5 HARD TO SAY I'M SORRY AZ YET FEATURING 4 4 BAILANDO PARADISIO DO T YOURSELF
5 14 C U WHEN U GET THERE COOLIO FEATURING 40 4 4 | WANNA BE THE ONLY ONE ETERNAL FEATUR- 5 10 OH LA LALA 2 EIVISSA £DEL
PETER CETERA aMc
[HEVE Tome SOvRARR ING BEBE WINANS ewi 6 | 8 | UMLALALA ALEXIA owammamo
6 | 12 | HOW DO ILIVE LEANN RIMES curs 5 | 5 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET | © | 7 | BURN TINAARENA cowwmsia WARITLAN
7 | 8 | INADREAM ROCKELL rca BOYS awer zomes 7 | 4 | EVEN WHEN I'M SLEEPING LEONARDO'S BRIDE 7 | 2 | WANNABLIKEAMAN SIMONE JAY viraiN
8 5 CAN'T NOBODY HOLD ME DOWN PUFF DADDY 6 13 MEN IN BLACK WILL SMITH COLUMBIA MUSHROOM 8 13 FREE ULTRA NATE AIRPLANE/ZAC
(FEATURING MASE) ARISTA 7 | 6 | (UN, DOS, TRES) MARIA RICKY MARTIN cowwmen | 8 | 8 | YOUWERE MEANT FOR ME JEWEL eastwest 9 | 9 | HIDDEN PASSION TI.PL.CAL. NEw MUSIC
9 | 9 | WETRYING TO STAY ALIVE WYCLEF JEAN FEA- 8 | 10 | YOU MIGHT NEED SOMEBODY SHOLA AMA warx. | 9 | 11 | HOW COME, HOW LONG BABYFACE & STEVIE 10 | 20 | SPILLER FROM RIO LAGUNA Twe
UEGTLE IE AAETEA RIS (OIS ER WONDER epic 11 | 11 | AROUND THE WORLD DAFT PUNK vira
10 10 NOT TONIGHT LIL KIM TOMMY BOY/WARNER 9 7 MMMBOP HANSON MERCURY 10 10 ALONE BEE GEES POLYDOR e g G LT CE OOy
LTSN REREATHELROD Gy 10 | 8 | TOEN IK JEZAG HERO poLvooR 11 [ 9 | SONG 2 BLUR em " S —
12 | 7 | QUIT PLAYING GAMES (WITH MY HEART) BACK- | 11 | 9 | HOW COME, HOW LONG BABYFACE & STEVIE 12 | 20 | ASHESTOASHES FAITH NO MORE LonDON S (A | LTS, RO T
STREET BOYS Jive WONDER €eic 13 | 13 | MAMA/WHO DO YOU THINK YOU ARE SPICE 14 | 19 | I BREATHE VACUUM PoivpoR
13 | 6 | LAST N'GF”TCO';:G(R;T"\‘“#;;g"ﬁgms 12 |NEW | SEX ON THE BEACH T-SPOON ALABIANCA GIRLS viRGIN 15 | 5 | OBSESSION CHASE DEEP BLAZEALD
tho St :gi:;%;szopz i 1317 ]¢ UEWHEN U GET THERE COOLIO FEATURING 40 | 14 | 16 | BREAK ME, SHAKE ME SAVAGE GARDEN ROAD- 16 | 14 | DISCO FEVER CARL FEAT. MUSIC MIND 0sMOVE-
THEVZ pas
15 | 18 | DO YOU KNOW (WHAT IT TAKES) ROBYN Rca A DENANEIRD SHOW MENT
16 | 17 | LUNCHBOX MARILYN MANSON NOTHINGINTERSCOPE :5 ié JSS:‘"::NS ODIE3 BM?;EL”N' VIRGIN 15 | 12 | CEMETERY SILVERCHAIR MURMUR/SONY 17 | 12 | THESIGN DATURA TimME
17 | 20 | ALONE BEE GEES rowbor 16 | 12 | FIESTA DE LOS TAMBORILEROS THESUNCLUB | 15 | 1o | FOREVER DAMAGE Lectmovson 18 |NEW| YOU'RE NOT ALONE OLIVE Fiving
18 | 19 | GOD BLESS THE CHILD SHANIA TWAIN MERCURY s 17 | 14 | AROUND THE WORLD DAFT PUNK VIRGIN 19 |NEW| LA REGOLA DELLAMICO 883 rryat
19 \NEW| GOTHAM CITY R.KELLY e 17 | 18 | ALWAYS ON MY MIND ELVIS PRESLEY bms L |REa] LSl UL SR S LI 20 |NEW| THE POWER OF LOVE CORONA R
20 |NEW| GET YOUR BUNN MARILYN MANSION Tl NV BEiSToRy Enos TSNcT e Mk o 19 | 17 | TRULY, MADLY, DEEPLY SAVAGE GARDEN ROAO-
NOTHING/INTERSCOPE 19 |NEW | LAST NIGHT ON EARTH U2 mercury LT ALBUMS
ALBUMS 20 |NEW| GOTHAM CITY R. KELLY Zomea 20 |NEW] INSOMNIA FAITHLESS pestival 1 | 1 | ANDREABOCELLI ROMANZA sucaR
1 |NEW/| PUFF DADDY & THE FAMILY NO WAY OUT aRiSTA ALBUMS ALBUMS 2 2 883 LA DURA LEGGE DEL GOL FRuRTI
2 | 1 | SARAH MCLACHLAN SU‘RFAC'NG ARISTA 1 | 2 | SPICEGIRLS SPICE viraiN 1 | 1 | SAVAGE GARDEN SAVAGE GARDEN ROADSHOW 3 | 4 | LIGABUE SUE GIU’ DA UN PALCO wea
3|2 ‘S’SR'O[‘,’S AgL'S&SENN‘%V‘gLiC‘:’(” 2 | 1 | PRODIGY THE FAT OF THE LAND Pias 2 | 2 | PRODIGY THE FAT OF THE LAND DANGEPOOLSONY 4 | 3 | PINODANIELE DIMMI COSA SUCCEDE SULLA
g ; SPII:INE GT,';’:S SPICE v e 3 | 3 | NOMERCY MY PROMISE Bme 3 | 3 | PAULKELLY SONGS FROM THE SOUTH wHISONY TERRA oo
6 | 5 | PRODIGY THE FAT OF THE LAND xukocH 4 | 4 | ETERNAL BEFORE THE RAIN em oo | M OIMERC YRR ROMISE Jenc 5 | 5 | LITFIBA VIVA LITFIBA cep
5 |NEW| DAVID BOWIE THE SINGLES COLLECTION Emi 5 | 6 | HANSON MIDDLE OF NOWHERE MERCURY
7 | & | OUR LADY PEACE CLUMSY epic 6 | 6 | NEK LEIGLIAMICI E TUTTO IL RESTO wea
8 | 7 | HANSON MIDDLE OF NOWHERE mERCURY 6 | 8 | TOTAL TOUCH TOTAL TOUCH BumG 6 | 5 | SPICEGIRLS SPICE virain
5 9 TRANSMISSION THE TEA PARTY £wi 7 10 | MARCO BORSATO DE WAARHEID PoLYDOR 7 7 BEE GEES STILL WATERS POLYDOR 7 9 LITFIBA MONDI SOMMERSI emi
10 | 10 | THE TRAGICALLY HIP LIVE BETWEEN US UNIVER- 8 | 9 | SKUNK ANANSIE STOOSH viRaiN 8 | 11 | JOHN FOGERTY BLUE MOON SWAMP wea 8 | 8 | MINA MINANTHOLOGY em
o 9 | 7 | NORMAAL KRACHTTOER MERCURY 9 | 9 | KD.LANG DRAG wea 9 | 10 | PRODIGY THE FAT OF THE LAND upp/RTI
11 | 11 | SAVAGE GARDEN SAVAGE GARDEN coLumsia 10 | 12 | BUENA VISTA SOCIAL CLUB FEATURING RY COOD- | 10 | 10 | JEWEL PIECES OF YOU eastwesT 10 | 7 | VASCOROSSI ROCK RICORDUEMG
12 | 16 | MEREDITH BROOKS BLURRING THE EDGES capi- ER BUENA VISTA SOCIAL CLUB municr 11 | RE | RADIOHEAD OK COMPUTER emi 11 | 12 | RICCARDO COCCIANTE INNAMORATO COLUMBIA
ToL 1|5 HASS(;JHN hng(;)L%(())&;lSVgHERE MERCLEY 12 | 12 | BOB CARLISLE BUTTERFLY KISSES uveuseraton | 12 | 13 | JOVANOTT! LORENZO 1997—UALBERO MERCURY
13 | 17 | THE WALLFLOWERS BRINGING DOWN THE 1§ 161 T:NT'JE g\m |K ZING D; SEEM\',OOR Jou ALLEEN | 13 | 8 | CELINEDION FALLING INTO YOU epc 13 | 11 | CLAUDIO BAGLIONI ANIME IN GIOCO Columsia
HORSE INTERSCOPE 1 K 14 14 FAITH NO MORE ALBUM OF THE YEAR LONDON
MERCURY 14 | 16 | U2 POP ISLAND/POLYGRAM
14 | 8 | BLUERODEO TREMOLO wea 15 | 13 | NO DOUBT TRAGIC KINGDOM UNIVERSAL
14 | 18 | RUTHJACOTT HARTSLAG DINOMUSIC 15 | 17 | PAOLITURCI OLTRE LE NUVOLE wea
15 | 12 | BACKSTREET BOYS BACKSTREET BOYS uve
ANDREA BOCELLI ROMANZA 16 | 20 | SILVERCHAIR FREAK SHOW MURMUR/SONY
16 | 13 | RADIOHEAD OK COMPUTER em: 15 | 14 POLYDOR 16 | 18 | DEPECHE MODE ULTRA Bmc
16 | 16 | UB40 GUNS IN THE GHETTO viram 17 | 17 | THE OFFSPRING IXNAY ON THE HOMBRE coLumgia
17 14 AMANDA MARSHALL AMANDA MARSHALL ericC 8 15 SOUNDTRACK ROMEO + JULIE 17 |NEW/| SKUNK ANANSIE STOOSH emi
17 | 15 | JAAP FISHER DE LIEDJES VAN JAAP FISHER emi 1 UNDTRACK R + JULIET emi
18 | 15 | NO DOUBT TRAGIC KINGDOM TRAUMAINTERSCOPE 18 | 14 | JON BON JOVI DESTINATION ANYWHERE MERCURY
" 18 | 13 | PAUL SIMON GRACELAND WARNER 19 | 16 | THE TEA PARTY TRANSMISSION emi
19 |NEW| SOUNDTRACK MY BEST FRIEND'S WEDDING epic
20 |NEW| SOUNDTRACK NOTHING TO LOSE TommyBovwarn- | 19 |NEW | SOUNDTRACK MEN IN BLACK coLumeia 20 | 18 | STEVIE WONDER SONG REVIEW—A GREATEST 19 | RE | RADIOHEAD OK COMPUTER emi
o 20 | RE | LIVE SECRET SAMADH! UNIVERSAL HIiTS COLLECTION MOTOWN/POLYGRAM 20 | 20 | ZUCCHERO THE BEST OF ZUCCHERO SUGAR PpoLvpoR

Hits Of The World is compiled at Billboard/London by Raul Cairo, Paul Clarkson and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316.

NEW = New Entry RE = Re-Entry
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EUROCHART o307 ameoia | NEW ZEALAND riano 0772797
THIS | LAST THIS |LAST
WEEK|WEEK| SINGLES weEK WEEK|  SINGLES
1 | 1 | FLLBEMISSING YOU PUFF DADDY & FAITH 1 | 1 | ILLBE MISSING YOU PUFF DADDY & FAITH
EVANS (FEATURING 112) 8AD BOY/ARISTA EVANS (FEATURING 112) BMmG
2 3 | (UN, DOS, TRES) MARIA RICKY MARTIN 2 2 | MMMBOP HANSON POLYGRAM
mencaon 3| 5 | iooxmromyeves sonemucsnmauon | | THE LATEST MUSIC NEWS FROM AROUND THE PLANET
S L ACKSTALE e 4 | NEW f)or;:)u KNOW WHAT | MEAN OASIS
4 | 7 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET ' SONY
BOYS Jive 5 4 ALONE BEE GEES POLYGRAM EDITED BY DAVID SINCLAIR
5 | 5 | EcUADOR SASH! sve BLUE 6 | & | WETRYING TO STAY ALIVE WYCLEF JEAN sony
: 7 | 5 | BITCH MEREDITH BROOKS em
6 | 4 | D'YOU KNOW WHAT | MEAN? OASIS CREATIO . s
7 | & | sAMBA DE JANEIRO BELLINI virein o 8 | 9 | YOUMIGHT NEED SOMEBODY SHOLA AMA waRN- TURKEY: Tarkan, the boy wonder of Turkish pop, released his third album, “Olurum Sana” (I'll
8 | 8 | ALANE WES SAINT GEORGE/SONY S ‘E;HY 1S EVERYBODY ALWAYS PICKING ON ME Die For You), July 18, and according to Uygar Atas, production assistant at Tarkan’s rfscord label,
9 |NEW | MEN IN BLACK WILL SMITH columsia BLOODHOUND GANG UNIVERSAL Istanbul Plak, retail orders have already exceeded the initial pressing of 1 million audiocassettes.
LRI TS B A L R AR 10 | RE | SWAY BIC RUNGA sony In addition, 80,000 CDs are ready for distribution. It has been three years since Tarkan’s last album,
ALBUMS ALBUMS “Aacayipsin” (Yow're Weird), and for much of that time, press interviews have been rare and per-
; ; ::gmcv LFC‘E e SS THEZLAND G 1 | 1 | PRODIGY THE FAT OF THE LAND Bmc formances even rarer. But the singer’s absence from the spotlight has only added to his mystique.
- smcr::EA 8 ESLPL'CE MANZA suGarPOLYDOR 2 | 2 | BEEGEES STILL WATERS PoLYGRAM The new album is marked by better production values and Tarkan’s growing confidence in his abil-
GIRLS SPICE virGiN 3 | 3 | SAVAGE GARDEN SAVAGE GARDEN WARNER p Tl h d “Ol Sana” dr h th
4 | 4 | HANSON MIDDLE OF NOWHERE MERCURY 2 | 5 | RADIOHEAD OK COMPUTER ities. But, musically, there are no changes to report, an urum Sana” draws on very much the
5 |NEW| PUFF DADDY & THE FAMILY BAD BOY NOT LISTED 5 | 9 | CATSTEVENS THE VERY BEST OF Poivcram same lilting vocal style that made “Aacayipsin” such a spontaneous success. Tarkan co-wrote two
6 | 5 | RADIOHEAD OK COMPUTER PARLOPHONE 6 | 4 | HANSON MIDDLE OF NOWHERE PoIYGRAM of the tracks on the new album with Sezen Aksu, the grande dame of Turkish pop, who wrote the
; g JS?(?J:'? ::gx'SIEEg(')NO/gF"OgNQTm:E;EN MERCURY ; Ngw Jsf)‘cnlliLToplsEfrfligZL%%TERN;ENAISSANCE o last album’s most successful song, “Hepsi Senin Mi?” (Is It All Yours?), and even the cover artwork
M B i e 7 D3 5
9 | 7 | TICTACTOE KLAPPE DIE 2TE kea 9 | 10 | BEEGEES THE VERY BEST OF poLvcram pf the two albums is r_lotlceably similar. “Olurum Sana” is upquestlonably a huge success. But whether
10 | 8 | MICHAEL JACKSON BLOOD ON THE DANCE FLOOR | 10 | RE | BLOODHOUND GANG ONE FIERCE ROLLERCOAST- it becomes the defining album of the summer here remains to be seen. ADRIAN HIGGS
—HISTORY IN THE MIX gpic ER UNIVERSAL
DENMARK: Taking his lead from American shock jock Howard Stern and U.K. radio/TV person-
MALAYSIA «m 07129197 HONG KONG (e Hong kong Group) 07/20/97 ality Chris Evans, the country’s premier DJ, Casper Christensen, has stirred up a storm with
THIS |LAST THIS |LAST . . his Friday-morning show on pubcaster Danmarks Radio’s main channel, P3.
week| ALBUMS rWEEKWEEK ALBUMS ! st 1 Accompanied on-air by his three mates, collectively known as Taeskeholdet
1 | 2 | 911 THE JOURNEY em 1 | 1 | AARON KWOK LOVE SUMMONS waRNER 1 - 1 (goon squad), Christensen regards nothing as sacred and everything as fair
2 | 3 | DRALBAN THE VERY BEST OF 1990-1997 svG 2 [NEW ([ ALAN TAM PART TIME FAVOURITE VOL. 1 pow- : b 4 game for satire. Many references are below the belt, and among the less ques-
3 | 1 | VARIOUS ARTISTS MEGAROCK BALLADS emi s |new :?SNDTRACK OLD TIME BUDDY 4 1 tionable catch phrases that he has popularized here is the old Beavis & Butt-
4 | 4 | HANSON MIDDLE OF NOWHERE PoLYGRAM + |New | JORDAN CHAN NO BIG DEAL 8w NICE TRACK : ' {  head staple, “kick ass.” Now Christensen and his chums have become record-
5 |NEW | VARIOUS ARTISTS METAL 60'S LIFE RECORDS 5 | 2 | EKINCHENG ETERNITY E.£ vG 1 {  ingstarsin their own right. Taeskeholdet’s “Vi Sparker Rav” (We Kick Ass),
6 | 9 | RAIHAN PUJI-PUJIAN waRNER 6 | 5 | KELLYCHAN DREAM AND LOVE coeasT i on the Universal label, went straight to the top of the chart upon its June 11
e e e e . . pe
7 | 6 | SITINURHALIZA AKU CINTA PADAMU suwah 7 | 7 | MIRIAM YEUNG INSTINCT capimaL aRTISTS ] release gnd was still No. 1 on the chart dated July 19. Certlfle.d golq (25,900
R RIsE 8 | 3 | wiLLIAM SO SO WONDERFUL FIRST TIME LIVE co copies) upon release and platinum (50,000) after three weeks, the album was made in conjunction
8 | 7 | ZIANAZAIN PUNCAK KASIH BMG EAST with Danmarks Radio, which has been more than happy to capitalize on the show’s massive success.
9 XPDC BRUTAL LIFE 9 | 6 | DANIELCHAN PSYCHOLOGY GAME POLYGRAM The album features tracks played on the radio show, telephone conversations with people as far
10 | RE | XUMEIJING JING CAl 13 SHOU whaTs Music 10 | 4 | GIGILEUNG XINJU €&l afield as Kenya and Japan, and several sketches first aired by the squad on what has become the
most popular radio show in the country. CHARLES FERRO
IRELAND rvachantTrack) 07/24/97 BELGIUM promuvi) 0801197
THIS | LAST SING THIS | LAST o SOUTH AFRICA: Few artists typify the struggle for an authentic musical culture more than the late
WEEK WEEK|  SINGLES James Phillips. Just two years after his untimely death in a road accident, Shifty Records, through
1 | 2 | I'LLBE MISSING YOU PUFF DADDY & FAITH 1 | 1 | MMMBOP HANSON PoLvGRAM . B : e :
EVANS (FEATURING 112) RisTa 2 | 2 | ECuADOR SaSH! evre swue licensee Tic Tic Bang!, has released a collection of solo performances by Phillips, recorded in June
2 |NEW| PICTURE OF YOU BOYZONE POLYOOR 3 | 4 | ALANE WES sonv 1991. The 11 songs on the album, titled “Soul Ou” (“ou” being an Afrikaans word for “man”), were
3 | 1 | D'YOU KNOW WHAT | MEAN OASIS CREATION 4 | 3 | (UN,DOS, TRES) MARIA RICKY MARTIN sony previously unavailable, and such tracks as “Africa Is Dying” and “Light Me A Light,” featuring
| R s SYMPHONY VERVE viran 5 | 5 | ALSDEDAG VAN TOEN MAMAS JASIE viron Phillips accompanying himself on either guitar or piano, reveal the artist in an intimate, intro-
S | 3| BITTER SWEET SYMPHON 6 |NEW IE be\ ;:(réi?b’:}?N??lg)UEié)ADDV & FAITH spective mood. During the turbulent 1980s, Phillips was an unswerving be<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>