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Motown Under
Umbrella Of New
Mercury Group

B BY MELINDA NEWMAN

NEW YORK--Danny Goldberg, who
was named chairman of the newly
formed Mercury Group on Sept. 15,
says the uniting of Motown Records,
Mercury Records, and PolyGram
Classics & Jazz (PC&J) under one
umbrella should lead to “a type of
access to marketing and creative
opportunities that will strengthen the
company. The idea of a label group is
clearly one ol the things that labels are
doing now as a way of organizing com-
panies.”

(Continued on page 107)

Sony Classical
Expands Reach
With 0°Connor

B BY TERRI HORAK

NEW YORK—Following up on the
highly successful
Americana-themed
“Appalachia Waltz”
album—which this
issue is No. 16 on
the Top Classical
Albums chart a
year after its
release—violinist/
composer Mark
O’Connor makes his official debut as a
Sony Classical artist with the Oct. 28
release of “Liberty! The American

(Conlinued on page 118)
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B BY ED CHRISTMAN

NEW YORK—Although Polly
Anthony, president of 550 Music, has
now also added the presidency of
Epic Records to her title us part of a
management
realignment
within the Epic
Records Group,
senior company
executives say
the shifts do not
mean that a label -
consolidation is # >
coming. ANTHONY

Tommy Motto-
la, president/COO of Sony Music
Entertainment, and David Glew,
chairman of Epic Records Group,
say that the two labels will remain
autonomous, with rosters intact, and
keep their separate staifs.

But the ascension of Anthony, who
replaces Richard Griffiths, did pre-

Anthony Adds Epic Stripes

New Prez Is Part Of Exec Shifting

cipitate a series of personnel moves
at both labels. David Massey, for-
merly senior VP at Epic, 13 now ele-

of GM to his current responsibilities
will be reassigned

say that Grittiths

In other moves within the label

vated to executive VP/CM at the
label, while John Doelp adids the title
= as executive VP
W at 550 Music.
1 According to
g Mottola, Griffiths
’ to a still-unspeci-
fied role within
‘ the Sony Music
Group. Sources
has three years remaining on his
contract, although industry specula-
tion has connected his name with
other possible label homes.
group, Ron Sweeney, executive VP
of black music at Epic Records, has
been upped to president of black
(Continued on page 105)

Virgin’s Restructuring To
Herald New Retail Concept

B BY JEFF CLARK-MEADS

LONDON-—The Virgin Group is aim-
ing to bring a new concept to music re-
tailing through the combination of its
record stores and cinemas under one
roof. The strategy comes in
tandem with a corporate
restructuring that consoli-

dates ownership of the com-

pany into fewer hands under
the new umbrella of the Vir-
gin Entertainment Group.

A 150 million pound ($240
million) investment program
is being put into place to create what
Simon Burke, chief executive of the
new Virgin Entertainment Group,
describes as something “that has not
heen seen before.” He says the group

EGASTORE

is adopting a strategy of putting a ein-
ema and record store in the same build-
ing and using cross-promotion “to
make two plus two equal five.”

The shareholders in the Virgin Iin-
tertainment Group are Richard Bran-
son’s Virgin Group, with 70%;
U.S. investment organiza-
tions the Texas Pacific Group
and Colony Capital Inc., with
14.3% and 10%, respectively;
and Singapore-based Hotel
Properties Ltd., with 5.7%.

Singapore entrepreneur
Ong Beng Seng’s Hotel Prop-
erties Ltd. was a silent partner in Vir-
gin’s first U.S. Megastore. opened in
1992 in Los Angeles. Hotel Properties,
which holds various Pacific Rim [ran-

(Continued on pagye 111)

McCartney’s ‘Standing
Stone’ On EMI Classics

1 PAGE S

Polymer Suppliers
Are Called On To
Help Curb Piracy

B BY JEFF CLARK-MEADS

LONDON—The international record
industry is aiming to establish a new
partnership with polymer suppliers to
tackle the rising global CD piraey
problem.

Figures released Sept. 18 show glob-
al pirate sales were worth $5 billion in
1996, more than the legitimate retail
value of the world’s third-largest
record market, Germany. Within that
total, unlicensed CDs rose by 26% 1n
volume terms, according to the Inter-
national Federation of the Phono-
graphic Industry (IFPI).

(Continued on page 119)
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PAUL: ‘STANDING’ IN THE SHADOW OF LOVE

Many a worried father has wanted his children to find a timely route
around life’s mournful obstacles and mortal limitations, particularly
if such a dad once longed to solve that dilemma for himself. Jim
McCartney was no exception, the former jazz-band leader raising two
young boys alone in Liverpool, England, after the untimely 1956 death
from breast cancer of his 47-year-old wife, Mary.

“My musical tastes go back to George Gershwin and Paul Whiteman
because of my dad,” says Sir James Paul McCartney, recalling the
diverse formative influences that found unique expression in his mov-
ing new symphonie poem, “Standing Stone” (EMI Classics, due Thurs-
day [25] in the U.S., Sept. 29 internationally). “My dad [who died in
1976] was a sweetheart, and due to him my own musical tastes are
very wide, and I can relate to people like Monteverdi and Mozart as
if they were living. He used to play [Gershwin’s] ‘I’ll Build A Stair-
way To Paradise’ on piano, the old Paul Whiteman [scoring]. I was
talking to George Harrison the other day, and we were having a laugh,
him saying, ‘Ah, I remember your dad used to play us that ‘Stairway
To Paradise.’ He tried to get the Beatles to record it! I said, ‘Dad, come
off it! It’s a bit old-fashioned, and we’re writing our own stuff these
days.””

1 was going in the music, I'd just refer to the poem and say, ‘Right,
that next bit is this bit.” And as a practice for working in this new
world, I started to compose smaller pieces.”

Those works include “Stately Horn,” a nine-minute work for a
French horn quartet that McCartney recorded Sept. 16 at Abbey Road
Studios, as well as “a crazy 10-minute string quartet called ‘Inebria-
tion,’ wacky and very modern,” and “A leaf,” which was originally writ-
ten and recorded for solo piano but is scheduled to be the third selec-
tion in the upcoming concerts in a new orchestral setting by frequent
Stephen Sondheim arranger Jonathan Tunick. Lastly, says McCartney,
“in working eut whether I'd be able to have a good working partner-
ship with [British composer] Richard Rodney Bennett, I asked him
to orchestrate ‘Spiral,” another chamber piece that was gonna be for
piano, and we had such a good time I asked if he'd supervise the score
on ‘Standing Stone.””

Many who've heard “Standing Stone” discern diverse touches rem-
iniscent of Benjamin Britten and Charles Ives, but the absorbing mood
of its mythic evolutionary story line—from the primordial spark of
Celtic culture and its clashes with interlopers to its celebration in rus-

tic ceremonial rites—captures the imagination

McCartney’s “own stuff” for the Beatles at that
point was pop of a distinctively eclectic bent. But more
recently, much of the former Beatle’s composing has
taken a classical form. Intriguingly, Whiteman, a
favorite in Paul’s father’s day who recorded for EMI,
was the bandleader/arranger/composer who commis-
sioned George Gershwin’s “Rhapsody In Blue” and
also a pioneer of symphonie jazz, bringing his orches-
trated sound to London’s Royal Albert Hall in 1926,
when Jim McCartney was just 24 years old.

Meanwhile, the multifarious musical “path” Paul
McCartney’s parent inspired him to pursue will come
full circle Oct. 14 at the Royal Albert Hall, when Paul
and the London Symphony Orchestra offer the world
premiere of “Standing Stone” (a work commissioned
to mark the centenary of EMI) as well as four other
classical pieces by MeCartney. Tickets for the event,
to be repeated Nov. 19 at New York’s Carnegie Hall,
are expected to be the most sought-after such prize on
the planet, but those unable to secure a seat can com-
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by Timothy White

because of the lyrical imagery of the music, its large-
ly diatonic melodic structure as songful in its contours
as McCartney’s pop songs are in their consistent musi-
cality. McCartney is growing, with an ingratiating lack
of pretense, as a symphonie storyteller.

“Standing Stone’s” touching cumulative effect owes
to its underlying consideration of life’s unending eycles
of childhood, friendship, parenthood, and the losses
that deepen such links across time. “I got into poetry
and the type of thinking that kicked me toward ‘Stand-
ing Stone’ about five years ago,” says McCartney,
“after the death from Parkinson’s disease of Ivan
Vaughan, one of my best friends at school in Liverpool
and the guy who actually introduced me to John
Lennon. Ivan and I were born on exactly the same day
and year in the same town—the 18th of June, 1942,
Liverpool—so that made us very close. When he died,
it seemed fitting to put my thoughts down in a poem,
and that led me, through my hooking up with Allen
Ginsberg, to the writing accompanying ‘Standing

lus: Mark Summers

pensate by obtaining a copy of the London Sympho-

ny’s recording of “Standing Stone,” conducted by Lawrence Foster.
The slipeased 76-minute CD package comes complete with a booklet
featuring paintings by MeCartney and photographs by daughter Mary
and wife Linda of the recording sessions and the Scottish “standing
stone” megaliths Paul employs “as a symbol of longevity” in his four-
movement piece for orchestra and chorus, their mysterious archeo-
logical legacy perceived by some as an ancient stairway to paradise.
The libretto also has the text of a companion poem McCartney wrote
as a conceptual “framework” for the project.

As MeCartney explains, “What happened was, when I knew I was
gonna write this big orchestral piece, the last time I did anything sim-
ilar, with ‘The Liverpool Oratorio’ [1991], I had a guy to work with
who was going to conduet it, Carl Davis. And I didn’t really have to
think about things like the orchestrations; I could give him enough
ideas, themes, words, and melodies, and Carl was always there as a
backup. What I felt this time is that I'd like to actually do it myself.

“I had been hanging out with Allen Ginsberg, backing him on gui-
tar for a [1996] recording and an Albert Hall concert he did of a poem
called “The Ballad Of The Skeletons.” So I thought it'd be a nice thing
for me to condense the images for the symphony into a poem. And it
felt kinda handy in such a big piece, because if I was wondering where

Stone.””

As an apprentice to classical structure, McCartney says, “I'd listen
to Beethoven, to see how he did symphonic stuff, and he would take a lit-
tle phrase or a melody, develop it throughout the whole movement, and
then leave it completely, and in the next movement he does something
else. I realized I work more episodically, more programmatically.

“And, after seeing I'd got 72 minutes of orchestral music, I thought,
well, maybe I can allow myself a song.” Thus, “Standing Stone” ends
with the London Symphony Chorus, whose hymn-like choral passages
recur throughout, suddenly finding words for the finale, “We stop the
orchestra completely,” McCartney details, “and the choir has this
a cappella song, a lullaby melody my kids have known for years. It’s
virtually like a wedding song: ‘High above this overerowded place/A
distant blackbird glides through space/And all he does is search for
love . . ./Now is all we ever really know/The past and future come and
go/Because they do, I stay with you.’

“I obviously value family very much,” MeCartney concludes, “and if
you're lucky enough to have a good family and you put a little time in,
it pays great rewards. Family is also a journey, particularly with musie,
looking backward and forward; you take your kids through it, then
they take you. It should have no barriers—it’s like religion when you
start putting up barriers. There’s one God, and it's musie.”

* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 116
LEANN RIMES * CURS
BLUES
% LIVE AT CARNEGIE HALL 57
STEVIE RAY VAUGHN AND DOUBLE TROUBLE * EPIC
CONTEMPORARY CHRISTIAN 5
% YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 8
LEANN RIMES * CURB
COUNTRY
* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 36
T LEANN RIMES * CURB
o GOSPEL i
P # GOD'S PROPERTY
GOD’S PROPERTY FROM KIRK FRANKLIN’S NU NATION * 8-RITE
A HEATSEEKERS 25
L * DA DA DA * TRIO ® CHRONICLES
B KID AUDIO
# DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 86
u VARIOUS ARTISTS * WALT DISNEY
M
THE BILLBOARD LATIN 50 56
S * ROMANCES * LUIS MIGUEL °* WEA LATINA
POP CATALOG 85
4 GREATEST HITS * ELTON JOHN  ROCKET
R&B 27
% GHETTO D * MASTER P = NO LiMIT
REGGAE 57
% MIDNIGHT LOVER * SHAGGY * VIRGIN
WORLD MUSIC 57
* COMPAS = GIPSY KINGS * NONESUCH / ATLANTIC
* THE HOT 100 ° 114
* HONEY * MARIAH CAREY * COLUMBIA
ADULT CONTEMPORARY 102
4 HOW DO | LIVE * LEANN RIMES * CURB
ADULT TOP 40 102
* ALL FOR YOU * SISTER HAZEL * UNIVERSAL
H COUNTRY
4 HOW YOUR LOVE MAKES ME FEEL 34
o DIAMOND RIO * ARISTA NASHVILLE
T
DANCE / CLUB PLAY 32
* SHOW ME * URBAN SOUL ® KING STREET
s
i DANCE / MAXI-SINGLES SALES 32
N 4 HONEY * MARIAH CAREY * COLUMBIA
G LATIN 55
L  POR DEBAJO DE LA MESA * LUIS MIGUEL * WEA LATINA
E
R&B 29
5 * YOU MAKE ME WANNA... * USHER ® LAFACE
RAP
* UP JUMPS DA BOOGIE 28
MAGOO AND TIMBALAND * BLACKGROUND / ATLANTIC
ROCK / MAINSTREAM ROCK TRACKS 101
* PINK * AEROSMITH * COLUMBIA
ROCK /| MODERN ROCK TRACKS 101
* WALKIN' ON THE SUN * SMASH MOUTH © INTERSCOPE
« TOP VIDEO SALES * 88
T # STAR WARS TRILOGY - SPECIAL EDITION * FOXVIDEO
o HEALTH & FITNESS
P # THE GRIND WORKOUT - FITNESS WITH FLAVA 90
SONY MUSIC VIDEO
v MUSIC VIDEO SALES 91
I * THE DANCE * FLEETWOOD MAC * WARNER REPRISE VIDEO
D
E RECREATIONAL SPORTS 90
+ TIGER WOODS: SON, HERO & CHAMPION * FOXVIDEO
O
5
RENTALS 90

* THE DEVILS OWN ° COLUMBIA TRISTAR HOME VIDEO

CLASSICAL
* PLAYS RACHMANINOV * DAVID HELFGOTT * RCA VICTOR

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL CROSSOVER
* LEANING INTO THE NIGHT * OTTMAR LIEBERT * SONY CLASSICAL

JAZZ
% LOVE SCENES * DIANA KRALL * IMPULSEI

JAZZ | CONTEMPORARY
* THE MOMENT * KENNY G * ARISTA

NEW AGE
* DEVOTION: THE BEST OF YANNI * YANNI * PRIVATE MUSIC

TALKING BACK TO THE NIGHT

I just read Michael Harrison’s commentary
on why the music business, in its never-ending
quest to get its product on the air, should turn
to talk radio (Billboard, Aug. 9). At first, this
idea seems contrary to logic. Why should a
record company that has just committed a
million bucks toward exploiting the new
release from the next big musical thing waste
its time trying to recoup its monumental gam-
ble by allowing some narrow-minded Hillary-
hating talk show host to stumble over the
names of its artists in between taking calls
from militiamen?

However, a further analysis of his sugges-
tion makes it clear that Mr. Harrison is on the
right track. Talk radio has been making
strides to grow beyond those right-wing
stereotypes, and what’s more narrow-mind-
ed than most of today’s music formats? How

LETTERS

long before we hear “97Q, for the best oldies
of March 1973!” or “FM101, nothing but ‘pre-
Sammy’ Van Halen!” (I can make these com-
ments, having been an opinionated music
director, co-founder of WXRT Chicago’s rock
format, a major-label A&R director, and for-
mer owner of a small record company.)
Musie radio has potty-trained its audience
to believe that any interruption in the music
is an act of the devil. In fact, variety—if done
with intelligence—can enhance entertain-
ment value.
Robert J. Shulman
Entertainment Law Altorney
Santa Fe, N.M.

COLLEGE OF MUSICAL KNOWLEDGE

I read with enthusiasm the Aug. 9 Billboard
front-page article by Chet Flippo an the
emerging Murfreesboro, Tenn., music scene.

Owning a small recording studio 30 miles
southeast of Murfreesboro and Middle Ten-
nessee State University (MTSU), I realize
how the scene has flourished.

But as a 1990 graduate of MTSU’s Record-
ing Industry program, I take issue with those
in the article who were negative, having failed
their recording industry courses and dropped
out.

The experience I gained inside and outside
the classroom allowed me many successes,
and not just in business; some friendships I
made while studying the music industry could
last a lifetime. One should decide what one
wants to do and go for it with abandon.

After all, life is like a song: You only get out
of it what you put into it!

Michael Thomas Jr.
Owner/Engineer, GMT Recording Studio
Wartrace, Tenn.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036
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8 Eiton John's “Candle In The
Wind 1997” debuts at top of
charts in the U.K., France, Ger-
many, and the Netherlands.

Artists & Music

12 Executive Turntable: Wayne
Halper upped fo senior VP/GM at
DreamWorks Records Nashville.

14 G. Love’s soulful third

album, “Yeah, I's That Easy,” is
due Oct. 28.

14 The Beat: VH1 may release
“Storytellers” episodes on CD.

18 Boxscore: Three sold-out
dates for James Taylor in N.Y.

22 The Reel Thing: Thriller

soundtrack I Know What You Did
Last Summer” tingles spines.

25 Popular Uprisings: MTV
adds Beth Orfon’s “She Cries Your
Name” fo active rotation.

26 R&B: Will Downing’s new
“Invitation Only” features collabo-
ration with jazz/R&B's finest.

31 Dance Trax: Infroducing
Kinsey Sicks, the world’s first
drag barbershop quartet.

33 Country: Neal McCoy’s new
set to ride "Shake” momentum.

55 Latin Notas: Julio Iglesias

has a September to remember.
57 Jazz/Blue Notes: Mercury
jazz release "Hot Wired” features
country guitarist Brent Mason.
58 Higher Ground: Big names
attend NQC anniversary bash.
58 In The Spirit: Donald
Lawrence spearheads holiday
releases with *Hello Christmas.”
59 Classical/Keeping Score:
“Bel Canto: The Tenors Of The 78
Era” video offers vintage views.
60 Songwriters & Publishers:
Solid success for publisher Ham-
stein Cumberland Music.

61 Studio Action: Paul Winfer
records his first solo album in the
Grand Canyon.

International
62 U.S. artist Trisha Yearwood
friumphs in Taiwan.
64 Hits Of The World: Puff
Daddy holds top spot in Canada.
65 Global Music Pulse:
Indonesian singer Anggun Sasmi
tackles English- and French-
speaking markets.
66 Canada: “Let It Rain” single
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E COMMENTARYS

MPGA To Take Producers Into Next Century

B BY ED CHERNEY

It’s clearly time that music producers had
a voice in matters that concern us as a
group. Together, we can address issues that
affect our livelihood today—and in the
future.

Toward that end, as reported in the July
19 issue of Billboard, we are establishing the
Music Producers Guild of the Americas
(MPGA), an association of professional
music industry producers and recording
engineers.

The initial response has been tre-
mendous, and a bit overwhelming.

The community of creative music pro-
ducers and audio engineers truly needs a
professional guild to assure the proper
direction of our craft, founded upon specif-
ic needs and mutual standards of excellence.
Education is a primary goal of the MPGA,
and we hope to establish a comprehensive
program that disseminates timely informa-
tion to the members. It's important that we
clarify the unique role of the producer, that
individual whose principal role is to direct

and supervise the creative aspects involved
in making records. The MPGA's objective is
to represent and protect the interests of our
profession through lobbying and affiliation
with other domestic and international music
industry associations and guilds, as well as

‘The MPGA's objective is
to represent and protect
the interests of our pro-

fession through lobbying
and affiliation with other

industry associations and
’ governmental agencies’

Ed Cherney is a Grammy-winning producer/engineer whose
credits include Bonnie Raitt, Elton John, Eric Clapton, Roy
Orbison, Little Feat, Bob Dylan, Ringo Starr, and Jann Arden.

applicable governmental agencies.

As an example, England’s Re-Pro is set
up as a division of the APRS, a broad indus-
try association that includes studios, dupli-
cators, equipment manufacturers, and sup-
pliers, as well as educational and training
centers. Re-Pro members benefit from
cross-fertilization with other organizations

within the industry and participate in indus-
trywide discussions that help set standards
and practices through the support of knowl-
edgeable professionals.

We will maintain a strong affiliation with
the European Sound Directors’ Assn.,
which includes Re-Pro and similar associa-
tions in Austria, Denmark, France, Ger-
many, Greece, Italy, the Netherlands, Rus-
sia, Spain, and Sweden. Our goal at the
MPGA is to affiliate with the Audio Engi-
neering Society (AES), the Society of Pro-
fessional Audio Recording Services, and the
National Academy of Recording Arts and
Sciences, as well as the aforementioned
overseas organizations, to address the needs
here in the Americas, and to actively par-
ticipate in global issues that affect our liveli-
hood.

So far we have endorsements and com-
mitments from, among others, Ray Benson,
Kenneth “Babyface” Edmonds, Joe Chic-
carelli, the Dust Brothers (Mike Simpson
and John King), Phil Ramone, Elliot Schein-
er, Al Schmitt, Tony Visconti, Don Was, and

(Continued on page 107)
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B BY BILL HOLLAND

WASHINGTON, D.C.—As officials
of the Recording Industry Assn. of
America (RIAA) and others with a
stake in copyright ownership feared,
legislation that would allow Congress
to quickly ratify important new digi-
tal-age international copyright
treaties has become tangled up with
an Internet-related bill dealing with
the limits of liability of online service
providers.

Quick ratification of the two copy-
right treaties of the World Intellec-
tual Property Organization (WIPO),
forged last December in Geneva, is
necessary if the U.S. is to keep the
lead in the digital era, they maintain.

But telephone companies, other
Internet and online service
providers, and some electronics man-

U.S.” WIPO Bill Is Entwined
With Online Liability Issue

ufacturers are calling for changes in
the implementation language that
they feel is too restrictive.

The treaties, one dealing with
sound recordings and the other pri-
marily with software and data, must
be ratified by two-thirds of the Sen-
ate after the enabling language is
passed.

RIAA officials, singer/songwriter
Johnny Cash, and songwriters rep-
resenting ASCAP and BMI appeared
before the House Intellectual Prop-
erty Subcommittee on the WIPO
Copyright Treaties Implementation
Act (H.R. 2180) and the On-Line
Copyright Liability Limitation Act
(H.R. 2281) over two days of hearings
Sept. 16 and 17 to push for quick rat-
ification of the treaty.

They and representatives from the

(Continued on page 110)

Saudi Prince Links With MJJ

Deal Ups Funds For Jackson’s Label

® BY IRV LICHTMAN

NEW YORK—In an effort to gain the
added financial clout needed to woo
superstars or hotly contested new acts
to MJJ Musie, Michael Jackson’s joint
venture with Sony
Music, Jackson is
expanding his show
business relation-
ship with Saudi
Arabian entertain-
ment mogul Prince
Alwaleed Bin Talal
Bin Abdulaziz
Alsaud.

The wealthy prince has become a
partner with Jackson and Sony Musie
in MJJ Musie, the 3-year-old label/
music publishing operation (Billboard
Bulletin, Sept. 17). The prince has
funded a variety of entertainment
enterprises in recent years, including
a previous venture with Jackson, King-
dom Entertainment, which is focused
on developing entertainment theme
parks around the world.

Although no parties to the new
arrangement were available to com-
ment on the pact, it is understood that

MJIS MUBSIC

an originally modest annual budget
structure for MJ.J Music—in compar-
ison to the major-like status it hopes
to attain—has been considerably
boosted by the deal. “MJJ Music now
has the financial capability to attract
marquee artists on the same footing as
a major,” said Jerry Greenberg, MJJ
Music president/CEQ, in a prepared
statement announcing the deal.

“What was started as a small joint-
venture label, with an annual budget
hardly on the scale of a major, now has
a new element—a prince who is will-
ing to spend millions” to upgrade the
company’s competitive spirit, says a
source close to the venture. The source
further suggests that Jackson, eyeing
with a competitive ego the landscape
of other artist-owned enterprises such
as Madonna’s Maverick label, has
decided to step out with a larger, glob-
al vision for the label, which is handled
by the Work Group.

Since the exact nature of Sony
Music’s original investment in MJJ
Music has not been specified—parties
to both the original and new partner-
ship arrangements refuse comment on

(Continued on page 110)

B BY CHRIS MORRIS

LOS ANGELES—In the latest twist
in an increasingly tangled tale of
murder and litigation, the estate of
Tupae Shakur has lodged a wrongful-
death suit against the man police
have named a prime suspect in the
rapper’s murder—and who himself
filed suit against the musician’s
estate this month.

On Sept. 12, Shakur’s mother,
Afeni Shakur, and New York attor-
ney Richard Fischbein, the adminis-
trators of the rapper’s estate, sued
Orlando Anderson in California
Superior Court here, alleging that
Anderson, a reputed member of L.A.
gang the Southside Crips, was the
triggerman who mortally wounded

Shakur Estate’s Suit Charges
Anderson With Wrongful Death

Shakur Sept. 7, 1996, in Las Vegas
(Billboard Bulletin, Sept. 15).

Anderson filed his own action
against the Shakur estate, Death
Row Records, and imprisoned Death
Row owner Marion “Suge” Knight
Sept. 8 of this year. Anderson
claimed that he suffered physical
injury and emotional distress from a
beating administered by Shakur,
Knight, and others in the lobby of the
MGM Grand Hotel in Vegas on the
night of the fatal shooting (Billboard,
Sept. 20).

The Shakur estate suit also names
another reputed Southside Crips
member, Jerry Bonds, as a defen-
dant; the action claims that Bonds
drove the white Cadillac that carried

(Continued on page 108)

‘Candle’ Lights A Fire In Stores Globally

Advance Orders Around The World Overwhelm Labels

A Billboard worldwide staff report.

History is being made by Elton John
and Bernie Taupin’s reworked “Can-
dle In The Wind 1997” as the record
industry across the world struggles to
cope with the level of demand.

The Rocket/Mereury single, record-
ed by John as a tribute to Diana,
Princess of Wales (Billboard, Sept.
20), went to No. 1 on the U.K singles
chart on the strength of just one day’s
sales and topped the listings in France
after having been on sale for only two

days of the seven-day monitoring peri-
od. In Australia, estimated advance
orders of 400,000 made it quadruple-
platinum before release, while Poly-
Gram Germany reports more than 2
million advance orders ahead of its
Sept. 13 issue.

In the U.K., the release date meant
that sales of the single, released as a
double A-side with the track “Some-
thing About The Way You Look
Tonight,” rung up only on Sept. 13
would count for the chart for the week
of Saturday (20). However, a

Y

A Developing Story. U.K.-based Hugely Music, the music publishing partner-
ship between producer Hugh Padgham and manager Dennis Muirhead, has
formed a joint venture with Famous Music, the publishing wing of Paramount
Pictures, with a goal to develop new talent among artists, artist/writers, and pro-
ducer/writers (Billboard Bulletin, Sept. 10). Shown in London, from left, are
Padgham; Ira Jaffe, president of Famous Music; and Muirhead.

Sergio George Forms Label
Venture With WEA Latina

B BY JOHN LANNERT

WEA Latina and prominent Latino
producer Sergio George have entered
into an agreement to form a joint-ven-
ture label called Sir George Records.

The imprint will
be majority-owned
and wholly distrib-
uted by WEA Lati-
na. While the new
venture shares a
name with George’s
former label dis-
tributed by Sony
Discos, no acts will
carry over in the

GEORGE

start-up.

Under terms of the deal, which
takes immediate effect, WEA Latina
VP/GM Sergio Rozenblat will serve as
chairman. George,
named executive
VP of the label, and
George Zamora,
appointed label
GM, will report to
Rozenblat.

As executive VP,
George will handle the artistic chores
of the label; Zamora, who heads WEA
Latina’s tropieal record company
Weacaribe, will oversee the label’s mar-
keting and promotion.

Rozenblat says that the accord with
George underscores WEA Latina’s
commitment to the tropical-rooted,
urban contemporary sounds for which

Sir George

George is famous.

Rozenblat points out, as well, that
George brings a regal list of achieve-
ments to the table. His innovative pro-
ductions helped launch such top-shelf
tropical-based artists as RMM’s salsa
stars India and Marc Anthony and hot
Sony Tropical trio DLG. He also re-
cently produced No. 1 tropical tracks
for Weacaribe’s upstart salsero
Frankie Negrén and Sony Tropical
salsa notable Victor Manuelle.

Says Rozenblat, “Sergio has made

(Continued on page 105)

spokesman for the British Phono-
graphic Industry says 650,000 copies
were bought on that day, and he con-
firms that this is the first time in U.K.
chart history a single has topped the
listing on the strength of such a short
sales period.

In France, the single was released
Sept. 11 and achieved platinum status
the following day with 500,000 sales.
The single topped the chart both there
and in Germany for the week of Sat-
urday (20).

Yvan Sellier, international manager
at Mercury France, comments, “Re-
tailers’ orders were far over our capac-
ity to press the record.” He describes
the level of activity as “historic.”

That view is echoed in Germany.
Hartmut Peine, managing director of

(Continued on page 118)

Virgin Acquires
Narada Label

B BY DON JEFFREY

NEW YORK—Virgin Records’ acqui-
sition of Narada Productions, a leading
independent new age label, marks a
deepening commitment to the genre on
the part of the major.

The purchase follows Virgin’s sign-

ing of Yanni, the
NARADA.

best-selling artist
of the category, in
February and its
formation of a U.S. distribution deal
with new age label Higher Octave
Music in May. Yanni had the top two
albums on Billboard’s Top New Age

Albums chart last
1// .

issue, both on his
-

former label, Pri-
vate Musie/Wind-
ham Hill. He will
release his first
album for Virgin in
November.

Virgin purchased 100% of Narada
for an undisclosed price last month,
taking control of the label, four pub-
lishing companies, and a distributor,
Music Design, that mainly services an
alternative retail market of about 4,000
book and gift shops with recordings
from about 300 labels.

Narada’s annual sales are between
$25 million and $30 million.

The company was begun in 1979 by
John Morey as a mail-order concern

(Continued on page 111)

Tool, Freeworid In Legal Battle

Over Validity Of

B BY CRAIG ROSEN

LOS ANGELES—If platinum-selling
hard rock act Tool were to win its legal
battle with Freeworld Entertainment,
it would be a major blow to the new
label entity, which was created with the
merger of Voleano Entertainment (for-
merly Zoo Entertainment) and Rowdy
Records (Billboard, Aug. 23).

The hard-rock quartet, one of the
headliners on the recently wrapped
Lollapalooza tour, is the label’s best-
selling contemporary act. (Freeworld’s
roster also includes Matthew Sweet,
Size 14, Lysette Titi, Derrick Dimitry,
Joi, the O’Jays, and the Interpreters.)

Act’s Contract

Tool’s last album, “Aenima,” debuted
at No. 2 on The Billboard 200 in the
Oct. 19, 1996, issue. This issue, the
album is at No. 95 in its 50th week on
the chart and has sold more than 1.1
million copies, according to SoundScan.

“Undertow,” the band’s 1993 album,
has sold more than 1.4 million copies,
according to SoundSecan.

On Sept. 12, Tool and Freeworld
exchanged lawsuits over the validity of
its contract with the label (Billboard
Bulletin, Sept. 16).

The dispute flared up while Tool was
on the Lollapalooza tour after the
band’s manager, Ted Gardner, and

(Continued on page 119)
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B BY PAUL VERNA

NEW YORK—With acts ranging
from rock superstars U2, Melissa
Etheridge, and the Cranberries to
reggae icon Bob
Marley to Afro-
pop chanteuse
Angélique Kidjo,
Island Records
has been synony-
mous with diver-
sity. On Sept. 30,
the label will
make a show of
its eclectic roster
by releasing “Amazing Grace,” an all-
star compilation of musie with spiri-
tual overtones.

Net proceeds from the project will
benefit the Multiple Myeloma Fund
at the Memorial Sloan-Kettering

KIDJO

Island Has All-Star ‘Grace’

Compilation To Benefit Cancer Research

Cancer Center here and the T.J.
Martell Foundation for Leukemia,
Cancer, and AIDS Research, two
foundations dear to Island founder
Chris Blackwell.

He says, “I've gotten to know peo-
ple involved with the Multiple Myelo-

GOOD WORKS

ma Fund personally—specifically Dr.
Joseph Michaeli. So I’d learned that
he was really on to something, and I
wanted to help out by trying to raise
some funds for the cause.”

Multiple myeloma, the medicat
name for bone marrow cancer,
afflicts up to 15,000 people each year,
of which 9,000 die, according to the
album’s liner notes.

(Continued on page 110)

Grifters Give Weight To Indie Rock Scene

Sub Pop Act Exploits ‘Full Blown’ American Sound On 6th Set

B BY BRADLEY BAMBARGER

NEW YORK—With electronica having
evolved into the “in” sound and mod-
ern rock radio attuned to major-label
concerns, it’s been said that indie rock
is endangered, particularly the guitar-
oriented species. But with an expres-
sive new album and the live show to
back it up, the Grifters prove that
there’s life to be reaped yet from the
rock’n’roll corpus. And it’s fitting that
a band adding some present tension to
the tradition should hail from the
music’s cradle, Memphis.

The Grifters are touring North
America through Thanksgiving on
behalf of “Full Blown Possession,” the
band’s sixth album and second Sub IPop
set, released Sept. 9. The new record
spotlights the group’s flair for aching
melody and skewed rootsiness, al-
though the Grifters’ soulful din is more
than Stax or Sun Studios redux. The

Uma Looking To ‘Fare Well’ For Refuge

L.A.-Based Act Is 1st Signing For Producer Gehman’s Label

B BY DOUG REECE

LLOS ANGELES—After years of
retreating into the twilight of cast Los
Angeles nights to record demos during
off hours, the members of roots-rock
act Uma are gearing up to step into the
spotlight with the release of their
Refuge/MCA debut album, “IFare
Well,” on Oct. 7.

Uma singer/guitarist Chris Hickey,
who was a substitute P.E. teacher for
the L.A. Unified School District prior
to the signing, says he won’t be miss-
ing his former gig.

“I guess it doesn’t say a lot about
L.A. Unified, but there are a lot of
actors and musicians filling in,” he says.
“It’s not something I’'m sad to he leav-
ing. Teaching is a fine thing, subbing is
not.”

Hickey, who was working with
drummer Andy Kamman, eventually

UMA
invited vocalist Sally Dworsky to con-
tribute to the sessions, though she did
not become a permanent member of
the band until after it was signed.

It was these early tapes, passed on
to Don Gehman by his manager, that
convinced the noted producer (R.2.M.,
Hootie & the Blowtish, John Mellen-
camp) that the act would be the perfect
first signing for Refuge, the new MCA
joint-venture label he operates with
Larry Frazin, manager of No Doubt.

Following “Fare Well,” Refuge will
release albums from Jonatha Brooke
and DollsHead this fall and early next
year, respectively.

“I thought it was incredible and a
great place for us to start,” says
Gehman of his early reaction to Uma.
dark, lyrically dri
ven, and credible,
the kind of thing
you hope to find but
to anyone who enjoys folk artists with
intelligent lyrics.”

Uma has long had a knack for culti-
vating support.
time on the demos, the owner of Sono-
ra Recorders came to the table to offer
it time in exchange for a cut of any
future proceeds.

“It was moody, I
. % |
never do. It appeals
When the act couldn’t afford studio
(Continued on paye 106)

THE GRIFTERS

quartet channels bits »f the blues and
the British Invasion, punk and prog
rock with equal aplomb.

Indeed, rather than make a big deal
out of their local legacy, the Grifters
emanate it effortlessly yet warily, drop-
ping such lines as “the King is dead”
and penning songs like “Radio City
Suicide” that reference doomed
strivers from Big Starto Beale Street.

“We don’t mind the connection to

Memphis,” says Griiters bassist Tripp
Lamkins, “but we can’t stand it when
other bands talk up all their Memphis-
ness, whether it’s the blues or Big Star
or whatever. I mean, I grew up listen-
ing to art rock, so I'm always scared
that if I don't watch out, the ghost of
some bluesman is gonna come back and
kick my butt.

“T suppose as we get older, the less
we resist the idea that our music may
reflect our living in Memphis,”
Lamkins continues. “We’re not any
more influenced by Memphis than any
other rock band in the world—which is
to say we're influenced by it a lot.”

With a sound that resides some-
where between the backwoods and big
city, the Grifters are as American as
Ousis is English. And it’s precisely that
quality that gives the band its appeal,
according to Sub Pop chairman Jona-
than Poneman.

(Continued on page 108)

B BY LARRY FLICK

NEW YORK—Although Catie Cur-
tis has spent the last few years
proudly waving the flag for the folk
movement, she dezided to incorpo-
rate her mainstream pop influences
into her eponymous second release
for Guardian Records, due Oct. 7. 1t’s
a move that is meeting with early
praise from radio programmers as
the label begins stemping in support
of the first single, “Soulfully.”

Since starting airplay solicitation
on Sept. 16, Guardian has secured 30
triple-A stations for the track, which
combines Curtis’ signature acoustic
strumming and storyteller lyrics with
light jeep-flavored rhythms.

“This single exemplifies how

Guardian’s Curtis Makes A
‘Soulful’ Transition To Pop

CURTIS |

Catie’s writing is always growing and
how it can appeal to a much wider
audience,” says Kevin Welch, PD of
KTHX Boise, Idaho, who actually
started spinning an early copy of the
record last month. He believes the
station’s audience is bonding with the
cut’s more pop-friendly texture

(Continued on page 110)
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Artists & Music

Whiteheart Finds ‘Redemption’ On New Set

Curb Release Shows Inspiration, Ends Breakup Rumors

H BY DEBORAH EVANS PRICE

NASHVILLE—Often the best music
is forged by tough times, and White-
heart’s Tuesday (23) Curb Records
release, “Redemption,” is a prime
example. The band has survived per-
sonal and professional upheaval to
issue an emotionally charged album
that lays to rest speculation that the
veteran Christian rock outfit is dis-
banding.

“There were a lot of rumors that we
had decided to call it quits,” says vocal-
ist Rick Florian, who has been with the
band a dozen years. “They weren'’t ter-
ribly inaccurate. We hadn’t decided
that, but we hadn't decided to contin-
ue, either.”

Guitarist/vocalist Billy Smiley found-

ed the band with keyboardist/vocalist
Mark Gersmehl 15 years ago, and
though some band members have come
and gone, the core of Whiteheart has
always been Gersmehl, Smiley, and
Florian.

After more than 12 years recording
exclusively for Christian record com-
panies, the group signed with Curb
Records and released “Inside” in Octo-
ber 1995. It was a rather dark collec-
tion of tunes, which paralleled the tur-
moil the band was going through:
Florian was in the midst of a divorce,
and band members Jon Knox, John
Thorn, and Brian Wooten were on their
way out.

“By the end of September 1996, we
stopped,” says Gersmehl. “We halted
the machinery. The 27th of September

T-Shirt Pimps. Virgin act the Sneaker Pimps, shown here before a performance
at New York’s Roseland Ballroom, hold up their Heatseekers T-shirts honoring
the rise of their debut album, “Becoming X,” to the No. 1 spot on that chart. The
band, which appears Monday (22) on “The Keenen Ivory Wayans Show,” will
venture to Australia, returning in October for more U.S. dates. The Pimps’ new
song, “Velvet Divorce,” appears on the soundtrack to “A Life Less Ordinary,” a
new film by “Trainspotting” and “Shallow Grave” director Danny Boyle. (Photo:

Chuck Pulin)

RECORD COMPANIES. Wayne Halper
is appointed senior VP/GM at Dream-
Works Records Nashville. He was
CFO/VP of business development at
Imprint Records.

Virgin Records America in Los
Angeles promotes Peter Holden to
VP of international/commercial mar-
keting and Vivian Gueler to director
of international. They were, respec-
tively, senior director of international
and senior manager of international.

Lynne Hoffman-Engel is promot-
ed to executive VP of sales and mar-
keting at Platinum Entertainment Inc.
in Chicago. She was senior VP.

Tom Baldrica is promoted to VP of
national promotion at BNA Records in
Nashville. He was Southeast regional
promotion manager.

Bob Anderson is appointed senior
director of national sales at Jive Rec-
ords and Silvertone Records in New
York. He was Northeast/mid-Atlantic
senior director of regional sales at

HALPER HOLDEN
RCA.

Sue Naramore is promoted to
domestic tour marketing director at
Geffen Records in Los Angeles. She
was adult alternative national director.

Joe D’Ambrosio is named director
of operations and Lesley Faulk direc-
tor of new media at N2K Encoded Mu-
sic in New York. They were, respec-
tively, production manager at Phil
Ramone Inc. and manager of produc-
tion at Columbia Online & Emerging
Technologies.

Johnny DeMairo is promoted to
director of crossover music and Keith

fi

© WHITEHEART

last year was our last show. We parked
it all, and it felt great to do that. I was
exhausted.”

Though the band has endured
rumors of a breakup previously due to
changes in musicians, Florian admits
this time there was more cause for con-
cern. “After we were done doing the
Inside tour, I was really ready not to
be doing anything, at least not anything
to do with music for a while,” he says.

What drew him back into commit-
ting enthusiastically once again were
the songs Smiley and Gersmehl were
writing. “When I heard what they had
brewing, that sucked me in,” he says.
“[The songs were] fresh and back to
what we were about originally. It was
melodic. It wasn’t in your face.”

The band members credit Curb with
letting them take time off to restore
their creative energies before record-
ing their 11th album, and they think lis-
teners will be able to tell the difference.

“‘Inside’ was an album of anger and
confusion, and I think ‘Redemption’ is
an album of hope and encouragement,”
agrees Curb VP Claire Parr. “ ‘Inside’
was a great record, but not necessari-
ly an encouraging record . . . I hope
they would never apologize for making
arecord like that, because artists have
the right to express human feelings in
situations, but I think a lot of people
were confused by it because they had
never encountered that with White-
heart. They always got these really
great, encouraging, positive albums,

(Continued on page 105)

GUELER HOFFMAN-ENGEL
Lyle to manager of media services at
Atlantic Records in New York. They
were, respectively, assistant director
of crossover music and staff writer.

Arista Records in New York pro-
motes Candi Shand to manager of
artist development. She was urban
marketing coordinator.

Avatar/Polydor Records in Los
Angeles names Jonathan Dixon
director of video production. He was
national coordinator of reggae music
at MCA.

Penalty Recordings in New York
names Terry Ferguson director of

H BY LARRY LeBLANC

TORONTO—While few female
Canadian rock singers have made
significant international break-
throughs over the years, Universal
Records expects that Holly
McNarland will knock down some
doors when her debut album, “Stuff,”
is released Oct. 28 in the U.S,

Produced by Dale Penner, “Stuff”
is a bruising rock
album displaying
the shimmering,
soaring voice of
this remarkable
23-year-old
Canadian power-
ing her way
through such
edgy originals as
“Numb,” “Cow-
ard,” “Porno Mouth,” “Elmo,” “Just
In Me,” and “Twisty Mirror.”

“I’ve nicknamed her Harley
McNarley,” says Tim Baker, buyer
with the 31-store, Toronto-based Sun-
rise Records chain. “It’s about time
we had a female rocker with cojones.
Never mind this sensitive bullshit
crap. I want to see a real [female-sup-
ported] Lilith tour with Harley
McNarley, Drain, and have Joan Jett
head it up . .. I really like Holly’s
record. It cracked our top 30 chart
for the first time this week.”

Released June 24 in Canada,
“Stuff” is No. 25 on SoundScan’s
album chart. The track “Numb,”
released June 12, is No. 6 on Broad-
cast Data Systems’ rock radio chart.

One of the first Canadian radio sta-
tions to add “Numb,” with its lyric
about heroin addiction, was album
rock outlet CFOX Vancouver. “Holly
was our most-played artist last
week,” says the station’s music direc-
tor, Rob Robson. “In our [audience]
testing, she’s the No. 3 artist overall
and No. 1 with men 29-35. When it
comes to female artists, there aren’t
many ballsy rockers around. Most of
the females fall into the pop vein.”

McNARLAND

Canada’s McNarland Aims To
Rock U.S. With Universal Set

Says Debra Svicki, music director
of album rock station CILQ Toronto,
“It’s a solid album with good songs,
but ‘Numb’ hasn’t yet generated a
huge amount of phone requests.
Holly’s a newcomer, and on our sta-
tion there aren’t many female artists
on the air.”

To stave off any preconceived ideas
about McNarland, Universal Rec-
ords’ strategy has been to signifi-
cantly downplay her striking tough-
girl looks. Advances of the album sent
to music industry sources this sum-
mer came without a photo.

“We wanted the record to be heard
on its own without the hype of ‘anoth-
er angry, young female artist’ type of
thing,” explains Derek Simon, direc-
tor of marketing at Universal
Records (U.8.). “We wanted the [ad-
vance] packaging to be simple so peo-
ple [would] put the record on on its
own merits.”

On the album cover itself, Owen,
McNarland’s Jack Russell terrier,
overshadows his master’s much
smaller photo. A backside photo of
the pooch, on the back of the Canadi-
an version of the album, has been
tucked inside the U.S. release, in
order to head off any complaints from
U.S. rack accounts.

“We want people to avoid making
a judgment of who Holly is without
{first] hearing the record,” says Tom
Lewis, director of A&R at Universal
Records (U.S.), about McNarland’s
low profile on the jacket. “The record
speaks volumes [about her]. She’s an
unbelievably poised, unbelievably tal-
ented singer and lyricist. However,
we recognize there might be compar-
isons to Alanis Morissette because
Holly’s [also] a young female from
Canada with a bit of angst. But Holly
is a pure rock’n’roller, more in line
with Hole than Alanis.”

Says McNarland, “I'm not about
my face. Everybody does that nice
beautiful picture of the female artist
on the cover. It’s so boring. I don’t

(Continued on page 106)

BALDRICA ANDERSON
marketing and Carolyn Williams ex-
ecutive assistant to the CEO/presi-
dent. They were, respectively, manag-
er of rap promotion at RCA and
director of operations at Soul Brother
Records.

Green Hill Production in Nashville
names Stewart Cusson manager of
special sales and Amy Templeton
coordinator of public relations. They
were, respectively, national gift
accounts manager at Provident Music
Group and an intern at the National
Assn. of Recording Merchandisers.

Todd Pfifer is named national sales

D’AMBROSIO

NARAMORE

and marketing director at Solid Discs
in Hollywood, Calif. He was national
marketing director at Domo Records.

PUBLISHING. John Craighead is pro-

‘moted to president at Buddy Killen

Enterprises in Nashville. He was COO.

RELATED FIELDS. Sami Valkonen is
named GM of Expo ’98 at Nice Man
Merchandising Europe in New York.
He will resume his duties as VP of
business operations at BMG Enter-
tainment North America when the
Expo is concluded.
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G. Love Spikes His Soul Cocktail

R&B Blend Refined On Third Epic Album

B BY STEVE KNOPPER

When G. Love first hit MTV three
years ago, he sounded a little like the
Beastie Boys, only with a strange affin-
ity for old Memphis blues. Then he
altered the hip-hop groove, just slight-
ly, so the drums marched like classic
New Orleans R&B.

And his third album, “Yeah, It’s That
Easy,” due Oct. 28, slows everything
down to smooth early "70s soul. Yet peo-
ple still remember him for those few
weeks in 1994 when he was a video star.

“You can imagine how many versions
of ‘Cold Beverage’ I've played,” says
Love, whose real name is Garrett Dut-
ton, referring to his first major hit.

“I feel like we're on the road, still
supporting our first record,” he says.
“We had hits off the second record, but
many more hits from the first. That
record did not get its fair share from
anybody. If there’s one thing I want to
do before I die in the music business, 1
want that first record to go gold.”

Love’s self-titled OKeh/Epic debut
has sold 270,000 copies and continues
to move between 1,000 and 1,500 units
a week, according to the label. Since
then, despite new songs with hip-hop

overtones like “Recipe,” Love has slow-
ly moved away from his early rap-and-
blues party-song experiments.

And while Love’s music has definite-
ly become more sophisticated, new
songs like the
catchy leadoff
track, “Stepping
Stones,” still cling
to a chanted-rap
style. “I don’t
think it’s really
that different. The
sound does fall
into that Philly
Gamble and Huff
vibe,” says Jock
Elliott, Epic Records’ West Coast asso-
ciate director of product management.
“If he went ahead and made a rock-
‘n’roll alternative record, that would be
something problematic, I think.”

“Yeah, It’s That Easy” opens with
Love’s strongest new melodies: “Step-
ping Stones,” a fast-paced rock song;
“1-76,” a bouncy anthem about the
NBA’s Philadelphia 76ers and the same-
numbered freeway; and “Lay Down
The Law,” slow-moving soul with an
instantly memorable chorus. The album
quickly shifts moods, from the hard

G. LOVE

Red House Revs Up ‘Slant’
To Build Brown’s Audience

B BY JIM BESSMAN

NEW YORK—*“In so many ways, Red
House is the house that Greg Brown
built,” says Bob Feldman, president of
the Minneapolis folk-based label, which
is readying the Oct. 28 release of “Slant
6 Mind,” Brown’s 15th album for the la-
bel, which Feldman launched 14 years
ago expressly to advance Brown’s
career.

“I saw him at a coffeehouse and was
s0 blown away,” says Feldman, then a
high school teach-
er who “couldn’t
believe anybody
could be like that
—Dblues and soul
and folk and gos-
pel.” So, in 1983,
Feldman and some
friends booked a
benefit concert
featuring Brown,
for which they called “everyone in
town” and sold out the then 1,400-seat
Guthrie Theater. Previously, Brown, an
Towan, had never played before more
than couple hundred people in Min-
neapolis.

Feldman first met Brown at that
show, and afterward, Brown became a
regular on NPR’s “A Prairie Home
Companion,” which originated in Min-
neapolis.

“I was teaching a class in how to
start a small business with no money,”
Feldman says, “and Greg said he had
two albums he’d put out himself, and he
asked me to start a record company to
put them back in print. So I took my
own course, basically.”

Red House was off and running,
thanks to the reissue of Brown’s first
two albums. Feldman notes that since
then, Brown's steadily selling catalog

has topped 400,000 units total, “not a
lot by major standards, but it’s a great
niche cult audience, and his shows sell
out almost everywhere he goes.”

Significant too is that Brown’s audi-
ence is getting younger and bigger.
“With the last couple albums, we've
been trying to break him out of the
niche, and he got a lot of attention when
he got a four-star review in Rolling
Stone for [1996’s] ‘Further In,”” Feld-
man says.

He also notes the Brown’s profile
rose through Shawn Colvin and Mary
Chapin Carpenter’s single and video of
his “One Cool Remove” as well as the
fact that Willie Nelson and Carlos San-
tana had a hit in Europe with their duet
of Brown’s “They All Went To Mexico.”
Another of Brown’s songs, “Sadness,”
was used in the soundtrack to the film
“Dream With The Fishes,” while a
video for the song, which featured
actors from the movie, aired on M2. “So
a lot of things are leading up to ‘Slant 6
Mind,” which will help Greg break out
more,” says Feldman.

Ironically, the new album (the title
comes from a phrase from the lead
track, “Whatever It Was,” which uses
the name of the durable '60s car engine
to describe a woman’s mind) was not in
Brown’s mind.

“It came out of nowhere,” says
Brown, who hadn’t planned on making
an album when he took a winter break
from touring to work on compiling a
songbook to be published eventually by
Red House. “I was working on it, but
found myself writing new lyrics instead
of going through old ones. So I called up
some friends and went into the studio.”

Acoustic guitarist Brown produced
“Slant 6 Mind” with longtime cohort Bo
Ramsey, who also played electric guitar

(Continued on page 20)

funk “You Shall See” to the rapped
“Recipe” to the folky closer, “When We
Meet Again,” but it all fits underneath
the same relaxed groove. Love seems
determined to show that hip-hop, jazz,
soul, and blues all come from the same
place.

Though the original Special Sauce
rhythm section, drummer Jeff Clemens
and bassist Jim Prescott, rejoined Love
for “Yeah, It’s That Easy,” about 20
musicians, including Dr. John, actually
contribute to the album. Because Love’s
musical vision is starting to cohere,
along with his guitar and harmonica
skills, it’s more unified than the spotty,
jittery “The Things That I Used To
Do.” And because of the many various
lineups, it’s more diverse than 1995’s

Three Times Lucky. The members of Hanson are presented plaques for sales
of more than 3 million units of the trio’s Mercury debut, “Middle Of Nowhere,”
following a video taping of a show at New York’s Beacon Theater. Shown, from
left, are Isaac Hanson; Danny Goldberg, Mercury Records president/CEQ; Taylor
Hanson; David Silver, Mercury VP of A&R; Steve Greenberg, Mercury senior
VP/head of A&R; and Zac Hanson.

(Continued on page 22)

‘

STORYTELLERS’ ON CD: VH1 is in discussions with
artists and labels about releasing episodes of its acclaimed
“Storytellers” series on CD. According to VHI president
John Sykes, “We’re now getting interest from a few of the
artists who have participated in the series about the pos-
sibility of releasing albums. I believe by the spring of 1998
we will have at least two releases.

“These artists are coming away from these sessions [real-
izing] how different the show is from

VH1’s ‘Storytellers’ Due On Disc;
Grammys Back At NYC’s Radio City

Barbie up in leather biker outfits or skimpy bikinis, but no
one else is going to get away with tarting up Barbie, by
God. When I first moved to New York 10 years ago, one of
my first assignments was a press conference where Mat-
tel was trying to find a human representation for Barbie.
It was a beauty contest of sorts. At one point, the official
photographer posed one of the contestants on all fours.
Representatives from Mattel and the company’s publicity

firm at the time, Solters, Roskin &

a traditional, live performance. These
are as much about the stories as they
are about the songs,” Sykes contin-
ues. “This could be a whole new way
for an artist to reintroduce reper-
toire that they often would have rel-
egated to best of s or boxed sets.”
The series has featured a number

o
LBEAL

Friedman, noticeably blanched,
rushed up onstage, and grabbed the
girl off her hands and knees, scream-
ing that Barbie would never assume
such a pose. I guess that’s why I
always preferred Skipper and Midge
... A tribute to Marc Bolan will be
held Oct. 3-4 at New York nightspot

of top-flight singer/songwriters, in-
cluding Ray Davies, Elvis Costello,
Garth Brooks, Elton John, Billy
Joel, and Willie Nelson and Johnny Cash. While it’s
unelear if “Storytellers” can turn into the franchise that
“Unplugged” has become for VH1’s sister station, MTV, I
know I'd certainly plunk down money for albums of some
of the “Storytellers” I've seen.

BACK TO THEATERS: As we noted here last issue, the
National Academy of Recording Arts and Sciences
(NARAS) has announced that the 40th annual Grammy
Awards will once again be in New York next year. However,
the festivities will return to Radio City Music Hall instead
of Madison Square Garden, the site of this year’s awards.

Does that mean that the grand experiment to move the
show to an arena failed? No, says NARAS chief Michael
Greene. “Madison Square Garden was a real success,” he
says. “We will go back to arenas, absolutely. We now know
we can do it, even though some people would have liked to
have it be a little more intimate. I think we’ll go back and
forth between a [theater] and an arena every year or every
third year” In fact, Greene says, NARAS has even been
consulted by the architects of the new Los Angeles arena
under construction to make sure that the building can
accommodate the Grammys’ needs.

The cost factor is another reason for the shift back to a
theater for the 1998 awards. “It’s very expensive to be at an
arena when you look at the fact that we carpeted that place,
we brought in theater seats. The set was three-quarters of
a million dollars. When you weigh that with the fact we
made less money on tickets—we had thousands of tickets
that were $100, we’ve never had tickets for less than $250
before—it’s just not something we can do every year.”

THIS AND THAT: Count me completely unsurprised that
Mattel is suing MCA over Aqua’s huge hit “Barbie Girl”
(see story, page 106). It’s perfectly OK for Mattel to dress

by Melinda Newman

the Fez. Among the artists taking
part in the event, which marks the
20th anniversary of Bolan’s death,
will be Joey Ramone, Lloyd Cole, Patti Rothberg,
Richard Lloyd, and Richard Barone . . . Paula Abdul will
lead workouts in 40 markets starting Oct. 4 as part of a pro-
motion with Boost Nutritional Energy Drink . . . The Aver-
age White Band is celebrating its 25th anniversary this
year. As part of its silver jubilee, MCA is reissuing the
band’s label debut, “Show Your Hand,” Wednesday (23). The
band is also on tour in support of its first album in eight
years, “Soul Tattoo” on Foundation Records.

WHERE’S JUAN VALDEZ? Putumayo World Music and
Barnes & Noble have linked to sell “A Putumayo Blend:
Music From The Coffee Lands.” The CD features music by
artists from coffee-growing countries like Brazil, Mexico,
Colombia, and Kenya. The bookstore will feature the album
in a special counter display at its more than 240 outlets with
cafes. Purchasers will receive a free regular coffee bever-
age. A portion of the proceeds will go to Coffee Kids, a new
charity that helps families in coffee-producing countries.

SEE YOU IN COURT: Leslie West and his group Moun-
tain have filed suit against Joe Walsh in the Superior Court
of New Jersey in Bergen County. The suit alleges breach of
contract by Walsh, who, according to court papers, contracted
West/Mountain as his opening act for a summer tour. Accord-
ing to court documents, West/Mountain appeared on their
first scheduled date with Walsh, July 9, at Foxwoods Casino
in Ledyard, Conn. On July 10, the papers state, ‘Joe Walsh
maliciously and without cause breached the contracts made
with plaintiff in that he fired plaintiff, leaving his audience
to question his failure to appear at previously scheduled and
advertised dates.” West/Mountain is asking for a jury trial.
West/Mountain is booked by Sammy Boyd Entertainment.
Walsh is booked by the William Morris Agency. Walsh's man-
ager, David Spero, did not return calls by press time.

I
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One Step Up / Two Steps Back

The Songs of Bruce Springsteen

Featuring:

Dave Alvin, Aram, David Bowie, Sonny Burgess, Paul Cebar, Allan Clarke,
Clarence Clemons & The Red Bank Rockers, Joe Cocker,
Marshall Crenshaw, Gary U.S. Bonds, Joe Grushecky & The Houserockers,
John Wesley Harding, Richie Havens, John Hiatt, Ben E. King,

The Knack, Little Bob Story, Nils Lofgren, Mrs. Fun/Tina & The B=Side
Movement, Elliott Murphy, Kurt Neumann, The Rocking Chairs, The Smithereens,
Southside Johnny & The Asbury Jukes, Syd Straw, Donna Sumnmer,

Robbin Thompson, & Martin Zellar

@ EMI-CAPITOL One dollar from every sale a
= L Sl e will benefit world Hunger Year.
©1997 The Right Stuff ©1997 EMi-Copitol Entertoinment Properties Produced by Cheryl Powelski Photography by Debra L. Rothenberg
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TORES NOW

Executive Préducers: Boyz It Men & Vida Sparks
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North by Northwest includes three days of panels and workshops
featuring industry experts from New York, L.A. and across the
country, as well as an industry trade show. The three-night NXNW
Music Festival showcases up-and-coming bands at 20 of Portland’s

best live music venues.

Registration Rates and Deadlines:
$175 by September 24, 1997
$195 Walk-up Rate (don’t mail after September 24)

NXNW Headquarters: ?0 Box 4999, Austin, TX 78765
tel: 512/467-7979; fax: 512/451-0754

e-mail: nxnw@nxnw.com

http:/ /www.nxnw.com

Our readers
love all kinds of music

J
;

meut

New York

Proud Sponsor
of Central Park
SummerStage

V\ (\

They buy over 14 CDs a year, from every conceivable
music category. Music to your ears? Call 212 539 4495.

Tell them where to go. Advertise with us.
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John P. Kee Shows His ‘Strength’

His Fourth Set Gets Label’s Biggest Gospel Campaign

l BY LISA COLLINS

LOS ANGELES—Four years after the
landmark deal that brought former
Tyseot Records artist John P Kee and
his New Life Community Choir to
Jive/Zomba to mark the high-powered
debut of their gospel division, Verity
Records, Kee remains the label’s top-
selling gospel artist.

It is a title Kee hopes to retain with
the Oct. 28 release of “Strength,” his
fourth label release and a project that
caps off an aggressive year of releases
{rom Verity. Since signing Kee, Verity’s
roster has swelled to include other
prominent gospel names like Fred
Hammond, Hezekiah Walker, Daryl
Coley, and the Canton Spirituals.

“This is our biggest gospel campaign
to date,” says Verity Records GM/VP

Interscope’s
Transister Rises
Through Radio

B BY DOUG REECE

LOS ANGELES—Not every unsigned
band can get major-market radio play,
ink with a major label, and see its debut
album bow a mere year-and-a-half after
forming.

Still, for L.A.-based modern rock act
Transister, whose self-titled Interscope
debut will be released Oct. 28, this sce-
nario has played out with uncanny flu-
idity.

Through a mutual friend at the
band’s management company, Los
Angeles-based Platinum Musie, Tran-
sister bassist Eric Pressly passed along
a six-song demo to public station

TRANSISTER

KCRW Los Angeles “Morning Be-
comes Eclectic” host Chris Douridas.

Douridas promptly began playing
multiple cuts from the album, including
“Head,” “Look Who’s Perfect Now,”
“Then I Walked Away,” and “Stars Col-
lide,” eventually inviting the act to per-
form in the station’s studio.

“The production was so of-the-
moment and [lead singer Keely
Hawkes’] voice was extremely accom-
plished,” says Douridas of his decision
to play the early material. “That, and
the songwriting was very hooky . . .
Their musie has the ability to break
mainstream with those that have been
primed by Garbage and Portishead. It’s
a poppier-flavored twist to that.”

Several labels apparently agreed
with Douridas’ assessment of the act’s
potential, as the band began receiving

(Continued on page 59)

Tara Griggs-Magee. “We're going to
have a very aggressive advertising and
print campaign, and for the first time,
we're going to do a very aggressive TV
campaign.”

As part of the
initial rollout, a
three-cut sampler
containing the lead
single (and title
track) “Strength,”
“Come In,” and
“Lord, Help Me To
Hold Out”—a re-
make of the James
Cleveland classic—shipped to gospel
radio Sept. 8. A longform video of the
album, which is said to contain some
surprises from Kee, will be recorded
the first week in October:

Also designed to increase excitement
in the project is a fete marking the suc-
cess of Kee’s 1995 release “Show Up,”
which was recently certified gold. (His
1996 release, “Stand,” continues to be

one of the label’s top sellers.)

All this comes despite a major shift
to ministry that had—since January
1996—diverted the 15-year gospel vet-
eran from touring and recording. Iron-
ically, that change is what has endeared
this project to Kee; it is the benchmark
of his redirection to ministry.

“Originally, the title of the album was
‘Thursday Love,” which talks about a
Thursday evening performance when I
was literally dogged and laughed at
onstage,” Kee recalls. “It hurt me to
the point where I recognized that the
enemy is not jealous of me, but he’s
afraid of me. It wasn’t everybody—just
a few people.”

What ensued was a painful process
of self-examination. “I grew up,” he
says. “Pastoring a church made me
really recognize what real ministry
was. There were some folks who were
really hurting in church who looked
good . . . looked saved. I had to really

(Continued on page 20)

® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
JAMES TAYLOR The Theatre at Sept - $830.880 15,774 Delsener/Siater
Madison Square 10, 11,13 $40 three Enterprises
Garden setiouts
New York |
ALAN JACKSON Indiana State Fair Aug. 15 $369,157 15.117 in-house
LEANN RIMES Indianapolis $29/826/$22 15,680
MARY . BLIGE Palace of Auburn Sept. 5 $347.945 8,752 Celtar Door
BONE THUGS-N-HARMONY |  Hills $42.50/$35 16,000
DRY HiLL Auburn Hills. Mich [
GINUWINE
AALIYAH I‘
ALAN JACKSON Worcester's Centrum  Sept. 11 $329.182 14.002 Varnell Enterprises [
LEANN RIMES Centre $24.50 seliout
Worcester, Mass \
| |
|
BGDEANS Rosemont Theatre, Sept | $233,750 8,500 Jam Prods
KATE SCHROCK Rosemaont, IIl 12-13 I $21.50 two
' seliouts
!
3|
VINCE GILL Champlain Valley Aug. 31 $222.261 83713 in-house |
BRYAN WHITE Expasition $28/$25 8,900
Essex Junction, Vt J
PLANETFEST "97: Pine Knob Music Aug. 23 $217.045 15.214 Palace Sports & |
INXS, Theatre $19.96 seiout Entertainment inc. |
ECHO & THE BUNNYMEN, Clarkston, Mich
BETTER THAN EZRA,
PAULA COLE.
MATCHBOX 20,
MICHAEL PENN, {
COWBOY MOUTH, OTHERS | ‘
! {
CLAY WALKER Cynthia Woods Aug. 29 $215,740 11,464 PACE Concerts
LEE ANN WOMACK Mitchell Pavilion $29.50/$25.50/ 13,000
The Woodlands $17.50 |
Texas |
{
. — S
PETER, PAUL & MARY Fitene Center Aug. 17,19 $212,595 11,210 in-house ‘
Wolf Trap Farm Park $22/$14 13.872,
Vienna, Va. l two shows
L |
TIM MCGRAW Minnesota State Fair  Aug. 27 I $209.690 13,934 in-house ‘
MINDY MCCREADY St. Paul, Mian $17.50/87.50 22,117 |
|
E
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Box- 1
scores should be subrmitted to: Marie Ratliff, Nashville. Phone: 615-321-4295, Fax: 615-321
0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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Jazz Veteran Bob
Dorough Makes
Blue Note Debut

B BY DREW WHEELER

NEW YORK—Recent Blue Note
signee Bob Dorough differs from most
artists new to the label in that the
singer/songwriter’s résumé encom-
passes nearly 50 years of jazz. But
while many of this 73-year-old’s peers
became oldsters, Dorough has re-
mained a hipster. His label debut,
“Right On My Way Home” (out Oct. 21),
is a vibrant, swinging landmark in his
idiosyncratic oeuvre.

Says Blue Note VP of marketing/GM

BOB DOROUGH

Tom Evered, “My boss, Bruce Lund-
vall, walked into the room and said,
‘Bob Dorough has been offered,” and 1
said, ‘T would do anything to work a Bob
Dorough record.” I love the man. He’s
an American original.”

Much of Dorough’s mystique em-
anates from his vocal tone—somehow
boyish, yet matched with a perspective
that’s borne witness to night life and
lush life. Dorough’s songeraft embraces
multiple guises of jazzman, cabaret
singer, balladeer, and pop vocalist.

“I think I may be an entertainer
more than a jazz singer,” says Dorough.
“I definitely use the jazz timbres and
the rhythm and all that. But, you know;
if they throw down the gauntlet, I'll take
a couple choruses of scat with anybody.”

Evered adds, “He has a distinctive
style that many people love that is truly
his own. And his style doesn’t change
for anyone. It’s been consistent since he
started. To see him live and to hear
what he can do with a lyric and the way
he plays is really quite beguiling.”

Half of “Right On My Way Home”
was recorded in New York with Dor-
ough accompanied by Joe Lovano on
saxes, Christian McBride on bass, and
Billy Hart on drums; the other half was
cut in Saylorsburg, Pa., with the back-
ing of bassist Bill Takas and drummer
Grady Tate. The album’s leadoff track
is Dorough’s kinetic, euphoric 4/4
reworking of Henry Mancini’s waltz-
time classic “Moon River.” With
Lovano’s vivid sax colorations, Dorough
covers Frank Loesser and Jimmy
McHugh’s comic lament “I Get The
Neck Of The Chicken” (which Dorough
used to sing at age 4, or so he was told).

An artist enchanted by the jazz tra-
dition, Dorough included a trilogy of
songs about saxophone greats, begin-
ning with Sidney Bechet (“Something
For Sidney”), then Johnny Hodges
(“Hodges”), and concluding with the
serpentine melody line of his Charlie
Parker ode “Up Jumped A Bird.”

Dorough also contributed a new ver-
sion of his sardonic carol “Blue Xmas”
to Blue Note’s upcoming Christmas
compilation “Yule Be Boppin’.” The
original recording of “Blue Xmas” was
Miles Davis’ only Christmas song, fea-

(Continued on page 21)
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JOHN P. KEE SHOWS HIS °

(Continued from page 18)

seek the Scriptures and get in to God’s
word. I had decided I didn’t want to
[make music] anymore, so I didn’t
write, I didn’t sit at the piano. I had
really stopped, and it was then that the
songs began to come.

STRENGTH’

“The songs are all encouraging, and
what I found is that I have a prophetic
message for today’s youth, on- and off-
stage. In the inner city, we're doing
some real work, and that’s where I see
my destiny.”

For Kee, the album is special because
it features a great deal of church
singing. “I did a lot of traditional mate-
rial—some of the old James Cleveland
style of music,” says Kee. The album
also includes a duet (“We Made It”)

RED HOUSE REVS UP ‘SLANT’ TO BUILD BROWN’S AUDIENCE

(Continued from page 14)

and sang backup. Other past collabora-
tors present were lap guitarist/vocalist
Kelly Joe Phelps and acoustic bassist
Gordy Johnson. “The only new guy was
[percussionist] Paul Griffith, who played
a garbage can on one song, 4 chair on
another, and an Irish hand drum and an
African drum between his legs simulta-
neously on another,” says Brown.
Brown singles out “Vivid,” which he
wrote as an answer song to Ani
DiFranco’s “The Bouquet,” which she
wrote for him and sang on her album
“Not A Pretty Girl.” “My fans are old
farts like me, but some of their kids
who’ve heard my records around the
house when they were growing up are
now getting on their own and checking
me out,” says Brown of his younger
fans, whom DiFranco represents.
FFeldman also cites DiFranco, who
regularly preaches Brown’s merits to
her audiences. “One of our main efforts
now is to reach those ‘Brownies,” so
we're stickering the albums with ‘tran-
scendental hillbilly beatnick jive tent
meeting’ and ‘wickedly sharp,” a quote

from Rolling Stone,” says IFeldman.
“We'’re also going with listening-post
programs to reach that younger audi-
ence at retail.”

Red House is “reaching out” to
chains for “Slant 6 Mind,” adds Feld-
man. Noting that indie stores account
for up to 70% of Brown’s sales, he says
that Brown is a “too-well-kept secret”
to be disclosed via listening-station pro-
grams at Borders and Barnes & Noble.
The label has also developed two-sided
posters for larger in-store displays.

A heavy advance CD campaign has
also targeted retail and media, as has
a postcard mailing. Not to leave out
Brown’s traditional mom-and-pop store
base, Feldman is planning activities to
be coordinated through the Coalition of
Independent Music Stores.

The album is already being worked
at triple-A, roots music, college, and
public radio formats, according to Ield-
man, who feels that tracks “Whatever
It Was” and “Billy From The Hills” are
the prime candid:tes at these formats.

“I love the new record, and there’s

nothing I love more than winning over
new Greg Brown fans,” says Rita Hous-
ton, music director at New York non-
commercial triple-A station WFUV,
“Everytime we play him we find new
ones, and what’s interesting is that even
though he’s been doing it for so long, he
continues to build with remarkable
albums like this one and ‘Further In.””

Feldman expects additional radio sup-
port from syndicated shows on which
Brown is “pretty much a regular,” like
“A Prairie Home Companion,” “Moun-
tain Stage,” “E-Town,” and “West Coast
Live.” Feldman notes that Red House is
undertaking its biggest national ad push
yet with Brown.

On the concert side, Red House is
officially launching “Slant 6 Mind” with
an appropriate Nov. 3 Guthrie Theater
outing. Brown will hit other major
cities this fall solo, with a band, or with
Ramsey on guitar:

But Brown pledges to resume work
on his songbook this winter, and he
vows he “won’t get sidetracked” by
writing new material again.

with Coley, as well as an appearance by
Broderick Rice.

“What was important to us, with so
many things going on in the gospel
community, is that John stay true to his
core consumer,” says Griggs-Magee.
“We always want to reach as vast a
market as possible, but what ‘Show Up’
taught us is that there is « huge buying
market within the core base.”

Says Jazzy Jordan, VP of black music
marketing for Jive and Verity, “Our
interest is in keeping the ministry close
to him, so we're taking a grass-roots
approach. If something sells [R&B],
than great, but John is one of the artists
that was at the forelront of the gospel
explosion. All he has to do is to contin-
ue what he does best, which is to turn in
good records.”

Jordan reports that Kee’s semi-
retirement had no effect on Verity.
Indeed, despite Kee’s absence from
active touring and recording, his New
Life production offices fielded up to
300 requests per week for appear-
ances. To accommodate the requests
(that will no doubt skyrocket with the
release of “Strength”), Kee plans to
launch a Back to the "Hood tour this
fall.

“I’ve got Pepsi, Denny’s, and Bojan-
gles to sponsor the tour. I want it to be
a free tour,” says Kee.

According to Kee, this may well be
the last project for the New Life Com-
munity Choir, which, in the 10 years
since its inception, has undergone many

key personnel changes, not the least of’
which was the 1995 defection of Isaac
Carree and Lowell Pye, who went on to
form Men Of Standard.

“I think we'll always have a ministry,
but I want my next album to be a great-
est-hits album, and I don’t just want to
pull old masters,” Kee says. “I want to
actually record a concert of the old
songs like ‘Standing In The Need’ and
maybe even bring some of the old mem-
bers back.”

Over the last year and a half, Kee has
switched gears to producing records
and expanding his Charlotte, N.C.-
based church of about 700 members.

“We've built a real nice $2 million
studio complex called Phat House, and
I'm really producing a lot,” says Kee.
“I'm excited about my church choir
now. I'll definitely do something with
them.”

An active label deal with Verity
grants the label a first option on any act
Kee records, and thus far it has yield-
ed two new talents—Eric Mattews and
Shawn McLemore & New Image, both
of whom have product in the market-
place.

Notes Jordan, “John is without a
doubt one of the gospel industry’s lead-
ing producers, and we are depending
on him as well as Fred Hammond and
Hezekiah to bring to us the talent to
keep Verity on top in gospel music, to
keep us fresh and on the cutting edge of
gospel for a long time to come.”
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JAZZ VETERAN BOB DOROUGH MAKES BLUE NOTE DEBUT

(Continued from page 19)

tured on the Columbia holiday album
“Jingle Bell Jazz.”

“Well, Miles called me up out of the
clear blue sky—it’s June or some-
thing—1962,” recalls Dorough. “He
said [in a Miles-like croak], ‘Bob.” ‘Hey
Miles.” ‘Write me a Christmas song.’
‘What!? ‘I want you to write a Christ-
mas song, and you're going to sing it
with me.” It was another bloodeurdling
experience. [ got chills up my spine. [
started thinking: What would Miles
think about Christmas? He’d say, not
‘Bah, humbug,’ but something unprint-
able, right?”

Two other Dorough tunes, “Nothing
Like You” and “Devil May Care,” were
recorded in those 1962 Davis sessions.
“When we went into the studio, he said,
‘Let’s do that other one, too, “Nothing
Like You.”’ He liked it. So we recorded
‘Nothing Like You’ and ‘Blue Xmas.’
Then, I felt ‘Nothing Like You’ wasn't
very good—TI thought, ‘Gee, 1 didn’t
sing very good, and I didn’t get much
time, and he wouldn’t let me play the
piano ... I figured I was in good com-
pany—he wouldn’t let Monk play,
either. I used to see him cut Monk out
at Birdland. It would crack us up.”

Davis’ three Dorough songs were
included in last year's boxed set “Miles
Davis & Gil Evans: The Complete
Columbia Studio Recordings.” “Gil
arranged those little combo things,”
says Dorough. “So I scored, by getting
on the Gil Evans/Miles Davis box.”

Much of Dorough’s offbeat legend

comes from his two early albums,
which have recently returned to print:
the 1957 Bethlehemn release “Devil May
Care” and the 1966 Focus album “Just
About [iverything,” which was reissued
by Evidence Music.

Additionally, Dorough and his some-
time partner Stuart Scharf produced
’60s hitmakers Spanky And Our Gang.
Unfortunately, the group split after its
guitarist/musical director Maleolm
Hale died and Elaine “Spanky” McFar-
lane left to have a baby. “I thought I
hai a goldmine,” says Dorough, “but it
became just another credit.”

Dorough has also released a number
of albums on his own Laissez-Faire
Records. “We've never had any distrib-
ution,” he says with a laugh. “We don’t
have bar codes.

Dorough became known to a new
generation through his role in ABC-
TV’s educational, interstitial program
“School House Rock” (SHR), for which
he wrote, played, sang, arranged, con-
ducted, and served as musical director.

His first SHR song was the easygo-
inz, sweetly funky groove of “Three Is
A Magic Number.” “I told them why
three is a4 magie number,” says Dor-
ough. “Mentioned the triangle and the
tripod and things like that—thinking,
‘Oh, someday they’ll be ready for Buck-
minster Fuller if they get this.””

The multiplication song cycle led
SHR to grammar, Ametican history,
science, and other subjects.

Recognizing that Blue Note must

introduce Dorough to a wider audience,
Evered says, “We're trying to let every-
body know that everybody that has
appreciated Bob Dorough in the past
can now step up and really understand
what he’s all about. I'rom ‘School House
Rock’ to the people that loved the Miles
tunes.” Blue Note plans Dorough mail-
ings for retail.

“We’re looking for, obviously, jazz
radio,” continues Evered. “College
radio. Letting the college music press
know that Mr. Dorough has been doing
a lot of things. Just tying together
evervhbody that might know that voice.
Maybe some of the stations we serviced
the Sinatra record [‘Frank Sinatra With
The Red Norvo Quintet Live in Aus-
tralia, 1959’] to, that have older vocal
shows. [t may be a little too swingy for
some, but those arrangements are very
hip and quite listenuble.”

Asked which has had the greatest
effect on his career, Miles Davis or
“School House Rock,” Dorough replies,
“I really have no idea. Each in its own
way, [ guess. Maybe my own work has
had a big effect, too. Just staying out
there and trying to get jobs and sing
and appear. Radio stations have been
very important to me. Playing the old
records ii' there weren’t any new ones.
But T’d like to thank them all: ‘School
House Rock,” Miles, and the D.Js.”

And does he expect his new Blue Note
deal to alter his lifestyle appreciably?
Answers Dorough with a laugh, “Oh,
yeah, just when I was ready to retire.”
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G. LOVE

(Continued from page 14)

“Coast To Coast Motel,” to which long-
time Memphis producer Jim Dickinson
added a same-sounding soul feeling.

“I went out with my acoustic guitar
and he went out with an acoustic piano
and I was just sitting in a room teach-
ing my song to Dr: John,” recalls Love,
by phone from his parents’ New Jersey
home. “I just felt that warmth. Dr.
John’s like one of my idols, but I wasn’t
nervous at all. It was just two dudes
playing music.

“The first record was just a direct
reflection of our Monday-night gig
that we played for nine months at
this corner bar,” Love says. “The sec-
ond record, we were in New Orleans
and everyone in the band [Special
Sauce] was having a lot of personal
problems, and that came out in the
music. And this next record—there’s
like three different bands on this
record.”

Love elaborates on how Special
Sauce, a trio that had been together
almost four years, began growing
apart after Love signed with Epie. It
was the classic rock’n’roll band drama:
The songwriter and bandleader, in-
evitably, gets most of the money. His
friends are reduced to role-playing
sidemen—with lower salaries—and
they don’t like it.

Love recounts how at a sparsely
attended May 1996 concert, the band’s
tensions finally exploded in a public
manner. Love tried to play a song, he
says, while Clemens wanted to play
another song. Clemens eventually
walked offstage, only to return with
tempers flaring.

Eventually, after a heart-to-heart
talk, the original Special Sauce broke
up.

The record deal, Love says, “put
something between us. I couldn’t deal
with showing up at sound check and
these guys [being] testy. They [were]
pissed off. You know, like Bugs Bunny
cartoons, when they’re lost at sea [and
starving]| and they keep looking at each
other and they see a chicken. I felt like
these guys were looking at me and they
see bags of money.

“I’'m a pretty sensitive person, and
how can I show you this song that I
came up with in my room that’s part of
me? How can I fight you? I thought,
“This isn’t worth it. I'll go play my songs
in coffeehouses. I'll get my high school
band together. I'll go hang with people
who like me.””

Love, who was in the middle of re-
lentless U.S., European, and Japanese
tours, wound up going through three
touring bands, including the All Fellas
Band, the Philly Cartel, and the King’s
Court. (Combinations of all three, plus
Special Sauce, show up on “Yeah, It’s
That Easy.”) Then weirdness happened
once again: “My guitar player’s girl-
friend would show up in Portland, Ore.,
with no money. Members of our group
got divorces; members of our manage-
ment had different chemical drug im-
balances. We really dealt with the
whole nine yards as far as rock’n’roll is
concerned.”

But the story has a happy ending.
After many months, Clemens and
Prescott had cooled off and were will-
ing to rejoin the band. Love was happy
to rehire them—and, he says, “Every-
one’s paid well and I think everyone’s
comfortable and everyone’s got some
publishing . . . All these people were
complicating my life, and going back to
Special Sauce was just right.”

THE REEL THING

SOUNDTRACK 8 FILM SCORE NEWS
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EDITED BY CATHERINE APPLEFELD OLSON

IN THE ‘KNOW’: Kula Shaker is pounding new life into the Joe South com-
position “Hush,” originally made famous by Deep Purple in 1968. The track
is the lead single from the soundtrack to the Kevin Williamson camp thriller
“I Know What You Did Last Summer,” due Oct. 7 from Columbia Records, and
is already burning up rock airwaves in the States. “Hush” was released in Feb-
ruary in the UK. and has become a favorite of fans.

“We were playing the song live from the early days because people didn’t
know our songs,” says Kula Shaker lead singer
Crispian Mills. “And we just decided to record
it as a thank you to our fans who supported us
during the first year.” Mills says the “Hush”
cover represents “a side of the band we thought
it would be good for people to see, and it seemed
like a good thing to have out between albums.”

Green Apple Quickstep’s “Kid,” an anthemic
ode to youth, will be the follow-up single. That
track also is slated for inclusion on Green Apple
Quickstep’s own album, due the second week of
January 1998 on Columbia. Lead vocalist Tyler Willman says the soundtrack-
to-band-album double-shot puts the Seattle act in an envious position. “It gives
us a chance to do a little touring to support the soundtrack and set up our own
album. It’s a great situation,” he says. Green Apple Quickstep began shooting
avideo for “Kid” the week of Sept. 15 that will feature film star Jennifer Love
Hewitt running through a haunted house and turning up famous icons from
the horror genre.

Also new and on the soundtrack are recordings from Type O Negative, the
Offspring, Soul Asylum, Toad The Wet Sprocket, and Southern Culture
On The Skids, plus Our Lady Peace’s “Superman’s Dead” and Hoover-
phonic’s “2Wicky.”

Glen Brunman, executive VP of Sony Music Soundtrax, says Columbia was
looking for a film that would showcase some of the label’s acts to young peo-
ple. “This is an opportunity to break a couple of new bands,” he says. “For
Kula Shaker, this song ought to be the last piece of the puzzle on the road to
establishing the band in America, so that when their second album comes out
[in the first quarter of 1998] it is poised to take off.”

Brunman says Columbia Studios’ commitment to “Hush”—the song is featur-
ed in all television advertising and theatrical trailers—should increase the
soundtrack’s visibility. In turn, the soundtrack—out 10 days before the film’s
debut—should help generate ticket sales. “We try to do soundtracks that give
us an opportunity to benefit from the movie and give benefit to the movie. No-
body’s after a situation where one of the elements wins and the other doesn’t.”

WP & Mairr

MAMMOTH STEP: Mammoth Records is taking its first step into the sound-
tracks arena and—surprise, surprise—it’s not for a Disney movie. “Hurricane
Streets,” due from the label Sept. 23, is the complement to the United Artists
feature that puts love and hope in a crime-ridden neighborhood in New York’s
Lower East Side under a microscope. The film marks the directorial debut of
actor Morgan Freeman, and it picked up several awards at this year’s Sun-
dance Film Festival.

The first single, alternative-swaying “Sex And Candy” from former-EMI-
Records-now-Capitol act Marcy Playground, shipped to radio the week of
Sept. 15 and will soon see a music video. But the soundtrack runs deeper than
the typical alternative rock fare, with an infusion of hip-hop and street beats.
Included on the roster is Shades Of Brooklyn, an indie act that “Hurricane”
star Brendan Sexton discovered and brought to the project.

Mammoth founder/president Jay Faires says he has been eyeing the sound-
tracks market for some time. “We were waiting for a film we felt strongly
about, and this one really fits with what Mammoth’s all about.” In fact, Faires
was so committed to the movie that he initially planned to invest in it.

Mammoth will be stepping up its investment in films, he added, beginning
with indie movie “100 Proof,” which opens Wednesday (24) in New York.

Faires says Mammoth’s new role as a member of the Walt Disney Co. fam-
ily (Billboard, Aug. 2) does not restrict the label from seeking out soundtracks
to non-Disney fare. “I think our soundtracks projects will grow because of the
relationship with Disney. They have such a large scope of movies, from Mira-
max to the animated projects,” he says, noting he anticipates Mammoth will
release two to three soundtracks next year and eight to 10 the following year.
“But we have no reins on what we can do. [Walt Disney Studios chairman] Joe
Roth doesn’t operate like that. He knows we can pick up great ideas from
MGM/UA and other studios we’ll work with that will pay off in spades in our
work with Disney.”

PRODUCTION NOTES: “Gummo,” the directorial debut for “Kids” writer
Harmony Korine, also marks the soundtrack debut for new imprint Inde-
pendent Records. Independent is the music arm of “Gummo” and “Kids”
producer Cary Woods’ Woods Entertainment. The album, which is slated
to hit retail at the end of this month, features 22 original songs from a sta-
ble of alternative up-and-comers, including Bethlehem, Niffleheim, Sleep,
and Namanax.
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FOLLOWING TRAILER:
Beth Orton, the English
singer/songwriter whose Ded-
icated album “Trailer Park”

Ready To Deliver. Priming
the release of 22 Brides’
forthcoming 1998 full-
length “Demolition Day,”
Zero Hour issued the act's
EPR, “Blazes Of Light,” Sept.
9. The act, made up of sis-
ters Carrie and Libby John-
son, breaks from a promo-
tional tour Saturday (27) for
arelease party at CB's
Gallery in New York.
According to Libby John-
son, the intimate style of
the EP is an indicator of
what fans can expect on
the new album. “The more
heavily produced sound
didn’t work well for us,
especially in our situation,
where our strong suit is our
harmony and lyrics,” she
says. “We had felt like we
lost that.” The Johnsons,
both pregnant and due in
December, plan to tour next
spring with children in tow.

sparked the interest of critics
when it was released here in
May, is beginning to seep into

the mainstream conscious-
ness.

The artist, who performed a
handful of dates on the Lilith
Fair tour this summer, is now
gracing MTV with a clip for
her single “She Cries Your
Name,” which was put into
active rotation on the network
Sept. 16.

Meanwhile, radio support
has increased, as such modern
rock stations as KTCL Denver,
WNNX Atlanta, and KLYY
Los Angeles begin to pick up
the track.

Triple-A outlets
KMTT Seattle,

Nastyboy Klick, Tha 4st Chapter

No More Confusion. Rap duo
Organized Konfusion surfaces on
Priority Records with its label
debut, “The Equinox,” on Tuesday
(23). The Queens, N.Y.-based act,
which was previously signed to
Hollywood/Basic, will begin a West
Coast promo tour with an Oct. 2
appearance on the “Vibe” TV pro-
gram. The first single, “Somehow,
Someway,” is getting regular spins
on BET and “Yo! MTV Raps.”

REGIONAL HEATSEEKERS NO.1s

S - ,,

MOUNTAIN

WRLT Nashville,

NORTHEAST
Tanya Donelly, Lovesongs For The Un

POPULAIRR~UPIRISIN G S.

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

G OING THE DISTANCE:
Three-time Grammy nominat-
ed rock gospel act Geoff
Moore & the Distance kick
off a 100-city tour in support of
their latest album, “Threads,”
Oct. 11 in Easton, Pa., and will
stay on the road until May
1998.

The first single from the act,
which is being joined by the
Smalltown Poets and Out Of
Eden on the tour, is a cover of
the Who’s “I'm Free.”
“Threads” will be released by

Tuesday (23).

and KTSR Austin,
Texas, are also play-
ing the song.

Orton has also
appeared on the syn-
dicated radio pro-
gram “World Cafe”
and recently shared
billing with Jamiro-

Rock Live.”

Forefront Records on
derdogs F
—T ALLING UP: Irish

* EAST NORTH CENTRAL
Bob & Tom, Fun House

NV

(4

JA _ _ MIDDLE ATLANTIC
WEST NORTH CENTRAL ( Life Of Agony, Soul Searching Sun

singer/songwriter
Mary Coughlan’s
eighth album and V2
debut, “After The
Fall,” chronicles with
stark beauty the
artist’s troubled past

L Trio, Da Da Da

=y A “~ 35
1 JT/ a SOUTH ATLANTIC —’
~ I E— S Charlie Zaa, Sentimientos
PACIFIC ——— ¢

and inner battles.
Coughlan, who
shared the stage at

Daft Punk, Homework

quai on “Modern ﬂ

The vocalist is now
in England, where
she performed as a
nominee during the
Mercury Awards,
but will return for more live
shows in the U.S. in mid- to late
October.

Among her supporters are
the Chemical Brothers, who
asked Orton to contribute
vocals to “Alive Alone” on their
“Exit Planet Dust” album, and
more recently, she appeared on
“Where Do I Begin?” from
“Dig Your Own Hole.”

| JX V
 SOUTH CENTRAL
Ghetto Twiinz, In That Water |
T

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL MIDDLE ATLANTIC

Sneaker Pimps Becoming X
. Creed My Own Prison
. Tatk Show Talk Show

Sneaker Pimps Becoming X
. Our Lady Peace Clumsy
. Diana Krall Love Scenes

1. Trio Da Da Da 1. Life Of Agony Soul Searching Sun
2. Days Of The New Days Of The New 2. CRU Da Dirty 30

3. Michael Peterson Michael Peterson 3. Talk Show Talk Show

4. Lee Ann Womack Lee Ann Womack 4. India Sobre El Fuego

5. Raobyn Robyn Is Here 5. Allure Allure

6. Chely Wright Let Me In 6. Days Of The New Days Of The New
7. Our Lady Peace Ciumsy 7. Trio Da Da Da

8. 8.

9, 9,

0 0

(=
—

this summer’s Fleadh

Festival with coun-

trymen Van Morri-

son and Sinéad

O’Connor, is per-

forming during a
series of Borders Books &
Music in-stores and elub dates.
The week of Monday (22), she
visits Philadelphia, New York,
Detroit, and Chicago in sup-
port of the album, which bowed
Aug. 12.

ROADWORK: Lookout acts
the Groovie Ghoulies and the
Mr. T Experience continue

their tour of the U.S. and Cana-
da the week of Monday (22)
with stops in Florida, Georgia,
and North Carolina. The
Ghoulies’ new album, “Re-Ani-
mation Festival,” and Mr. T’s
latest, “Revenge Is Sweet, And

Getting In Gear. Since
forming in high school five
years ago, Columbia four-
some Shift has steadily
built a following, releasing
an EP and later its full-
length debut, “Spacesuit,”
on Equal Vision Records.
According to representa-
tives from Columbia, the
group sold 10,000 units of
the latter, niost via sales on
the road. In support of
Shift’s major-label bow,
“Get In,” which drops Tues-
day (23), the band kicks off
a headlining tour Thursday
(25) at the Pontiac Grill in
Philadelphia. The act’s
debut single, “In Honor Of
Myself,” will be worked at
modern rock and main-
stream rock radio Nov. 10
and 24, respectively.

So Are You,” bowed Sept. 9 and
Aug. 26, respectively.
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Mercury’s Multi-Genre Wil Downing Sends Musical ‘Invitation’

This article was prepared by Janine
Coveney, managing editor of R&B Atr-
play Monitor.

LOS ANGELES—For vocalist/song-
writer Will Downing’s fifth album, the
Brooklyn, N.Y.-born artist decided to
cash in some music-pal favors and pay
tribute to the lives and work of two
artist friends who died prematurely.
And thus “Invitation Only,” the album
due from Mercury Oct. 28, features an
array of jazz/R&B’s top instrumental-
ists, arrangers, producers, and back-
ground singers.

Among the artists invited to play on
various tracks: the Yellowjackets,
bassist Marcus Miller (also a longtime
songwriting/production collaborator
with Luther Vandross), guitarists
Jonathan Butler and Norman Brown,
saxophonists Gerald Albright and Kirk
Whalum, drummer Harvey Mason, per-
cussionist Bashiri Johnson, arranger
Webster Lewis, keyboardist Alex
Bugnon, and vocalists James “D-Train”
Williams, Fonzi Thornton, Cindy
Mizelle, Marva King, and Maxan
Lewis. Fellow Brooklynites Peter Lord
and Jeffrey Smith of the Family Stand
produced a track with Avatar trio Good-
fellaz on background vocals. Downing
also co-wrote seven tracks.

Downing dedicated the album to Art
Porter, the charismatic saxophonist who
was a close friend and touring partner
before his untimely death by drowning
earlier this year. “Invitation Only” con-
tains the tune “Before We Say Good-
bye,” which Downing originally record-
ed with Porter. And in his tradition of
reinterpreting classic tunes, Downing
includes a cover of “I Don’t Want To
Lose You” as a tribute to the late Phyl-
lis Hyman, another friend for whom
Downing once opened on tour.

Downing, who has been recording for
10 years, has carved out a strong fol-
lowing in jazz, adult, and underground
circles. He has also garnered solid sales
outside the U.S. “In the U.K. his first
two albums went gold [100,000 units],
and he played several sold-out Ham-
mersmith Ballroom shows in 1990,” says
Christine Kozler at Downing’s manage-
ment company, Avenue Management
Group. His 1993 album, “Love’s The
Place To Be,” went platinum in the UK.
with sales of 300,000 units, according to
Kozler. “In South Africa, the last album
did well,” she notes, “and in Japan,
every year they want him for New
Year’s, and album sales are solid there.”

But his full baritone and unique
phrasing have not been a'staple of con-
temporary R&B radio. Mercury is

Queen Pen Raps About Reality
On Riley’s Li’l Man Records

This article was prepared by Janine
Coveney, managing editor of R&B
Atrplay Monitor.

LOS ANGELES—When the album
“Situations” by Queen Pen is delivered
to retail Now: 11, the Brooklyn, N.Y.-
bred rapper will be the first artist
released on mega-producer Teddy
Riley’s Li’l Man Records, a co-venture
with Interscope. Artist and producer
make their creative connection clear on
the first single, “The Man Behind The
Music,” for which Interscope will seek
radio adds Oct. 28.

The Li’l Man venture is one of sever-
al new pacts Interscope has formed this
year (Billboard, Sept. 13). Its other new
label pacts include deals with R. Kelly,
which excludes Kelly’s own material,
and Organized Noize, named for the
hip-hop production team.

Fans may remember Queen Pen
from her brief but memorable rhyme
appearance on BLACKstreet's plat-
inum-selling single “No Diggity,” but
Riley and Interscope are looking to
establish Queen Pen as a unique female
artist with something to say. “This
album is telling the consumer this is all
the situations that make you either find
yourself or go crazy. This is a realist’s
album,” says Riley.

“Situations—that’s all life is,” says
Queen Pen, who named herself for her
lyrical skills. “There’s something there
for everybody; it’s a soundtrack for a
female’s life.” Her album touches on a
variety of situations, from relation-
ships—“no gooey stuff”—to domestic
violence to simple survival. And Queen
Pen, a single mother who grew up in
Crown Heights, N.Y,, and has shuttled
between New York and Virginia Beach,

Va., for years while pursuing a record-
ing career, says she has enough life
experience for several albums.

The album features contributions by
Me’Shell Ndegéocello, who plays bass
on “Girlfriend,” Phil Collins and
BLACKstreet on “Got To Get Away,”
and cameos by Ronald Isley and rap
troupe the Lost Boyz. But Queen Pen
isn’t fazed: “I try to stay away from the
hype,” she says.

With years of
perfecting rhyme
skills on her own,
Queen Pen ap-
proached Riley in
Virginia Beach,
where he’s based.
He invited her to
his studio to play
her tape, and he
was impressed. “I said, ‘I like what
you’re doing, but my deal is not in place
yet to do anything for you . .. If any-
thing does come up and you don’t have
anything by the time I'm ready, I'd like
to sign you,” ” Riley recalls. It took four
years, but Riley remembered Queen
Pen when it came time to have a female
rhymer guest on “No Diggity,” and
Riley immediately signed her.

“Queen Pen’s record has such a
broad appeal, she’s so relatable to
young women growing up in the com-
munities and inner cities,” says Inter-
scope marketing director Michele
Thomas. “She has a very melodie,
funky flow that is appealing to a young
hip-hop erowd, and Teddy’s got such
incredible tracks that no matter how
old you are, you are going to groove.”

Thomas says that Queen Pen has
been on the road with BLACKstreet

(Continued on page 28)

QUEEN PEN

looking to change that with the release
of a leadoff single, the uptempo “Have 1
Told You (It’s All About You),” which
was produced by
Darryl Simmons,
best known for his
work with Boyz I1
Men, Toni Brax-
ton, and Aretha
Franklin.

“A lot of my
band now is out of
Atlanta, and the
people I've been
writing with are out of Atlanta. They
have their little cliques—Babyface, Dar-
ryl Simmons, Dallas Austin, L.A.
[Reid}—if you're a musician, you're part
of one of those camps,” Downing says.
“The guy that I had been working with
was part of the Darryl Simmons camp.
I was going down there once or twice a
month to do some writing, and Darryl
would come in and say, ‘Hey man, that’s

DOWNING

a nice jam’ ... Myself and one of his
writers, Ronnie Garrett, and Rex Ride-
out, we wanted that kind of touch, and
we asked Darryl to produce it for us.”

“Have I Told You (It’s All About You)”
is being delivered Sept. 29 to R&B and
R&B adult outlets. A video is being
lensed in Miami by director Arthur
Jafa; the clip will be serviced to video
outlets VH1, BET, and local shows the
same week. In addition, the seasoned
performer will make a live appearance
Nov. 3 on the “Vibe” TV show.

Hector Hannibal, PD of R&B adult
WHUR Washington, D.C., says the sta-
tion is already playing the single, which
is featured on a pre-release best-of sam-
pler that teases three additional tracks
from “Invitation Only,” as well as Down-
ing favorites like “Free,” “Wishing On
A Star,” “I Go Crazy,” “Love’s The Place
To Be,” and “Nothing Has Ever Felt
Like This,” his anthemic duet with
Rachelle Ferrell.

“The thing is that D.C. has a love
affair with Will Downing. He can almost
do no wrong in this market,” says Han-
nibal. “I like the smooth sound of his
voice, whether it’s a ballad or tempo.
That’s a texture that’s so Will Down-
ing—it always adds a nice dimension to
the musie mix. [The single] certainly
has the makings of a great record. He’s
the kind of artists that when he releas-
es something, people can't wait to get
their hands on it, because they think the
last album was so smooth and so roman-
tie.” .

Darryl Lindsey, Mercury senior
director of product management, notes
the sampler, “A Taste Of Will,” is aimed
at reintroducing Downing to radio.

Downing’s five previous albums have
gained him “two different audiences, to
adegree,” says Lindsey. “He does have
that jazz adult audience, but then again
he has that uptempo R&B type of thing

(Continued on page 28)

This week’s column was written by Janine Coveney, man-
aging editor of R&B Airplay Monitor.

FIRE POWER: Ernie Singleton, who last month an-
nounced his partnership with Robert Johnson and Black
Entertainment Television, which invested in his Cyberson-
ics/Fully Loaded Records, has made several key appoint-
ments to his growing enterprise.

Virgil Roberts is named senior VP of business affairs,
and Harold Lewis joins as: CFO/GM. Roberts is a long-
time entertainment attorney who has represented Bill
Cosby,;-Dionne Warwick, and Berry Gordy; he was also
president and general counsel at Dick Griffey’s Solar
Records, where he helped foster the songwriting/produe-
tion careers of Jimmy Jam

Execs Named At Cybersonics/Fully Loaded;
Def Jam Turns Artists Into Superheroes

its current stable of artists, using artwork that casts them
as comic-book superheroes. Under the tag “The Unstop-
pable!! Def Jam coming Fall 1997 to save hip-hop,” the
comic-book package features LL Cool J, Foxy Brown,
Redman, Method Man, and EPMD, all rendered in eye-
popping artwork that has been used in its trade ads as well.
The piece also promotes distributed acts Jay-Z, Cru,
Christién, and Capleton and acts on the newer Def Soul
division: Playa and Absoulute . .. Speaking of LL Cool J,
I got a chance to read his tome with Karen Hunter, “I
Make My Own Rules” (St. Martin’s Press). It sounds
clichéd, but this book about the former James Todd
Smith’s path to stardom made me laugh, cry, and reflect.
A nice effort from a star who seems to have really turned
his life around to the positive
and makes us see the logic of

and Terry Lewis, L.A. Reid
and Kenneth “Babyface”
Edmonds, Reggie and Vin-
cent Calloway, and Joyce
Irby. Lewis comes to Cyber-
sonics after a career in bank-
ing and finance and was most
recently VP/manager of enter-
tainment relations for First

The
Rhythm
and the

Bluves

™

the journey. His new album,
“Phenomenon,” was led off by
the track “Candy Girl,” which
originally sported the track
from the early New Edition
hit. But a beef with the pub-
lishers had the music changed
to the Jimmy Jam and Terry

Interstate Bank, one of the
West Coast’s largest banks.

Singleton also taps Sara
Melendez as Cybersonics’ pro-
motion and marketing executive. Melendez, who was last
at Silas Records and spent many years at Columbia, had
been consulting outside projects. The three join Singleton
at the company’s Santa Monica, Calif., headquarters.

“All record companies [need] quality power players in

_ their mix,” says Singleton of the appointments. “Virgil is

a consummate record man. I was blessed to have met him
in my MCA Klymaxx days. [ also am of the opinion that
you can build a company with people who have great skill
in the financial area, and Harold is our GM and our comp-
troller. What we’re running is a business, and who knows
more about business than people who manage money?”

The Fully Loaded label has already been established
through the initial success of rap outfit Ghetto Mafia;
other artists on the slate include Déja, brother of H-
Town’s Shazam and Dino; R&B crooner Benito; and
male-female duo Wataz, made up of Chris Stokes and
Katrina Askew. Stokes is better known as manager/pro-
ducer for teen trio Immature.

BIGGER & DEFFER: Def Jam Recordings Music Group
has launched an exciting new retail campaign promoting

with New Edition providing

vocal embellishment; the label

decided to serve radio with the
title track, which mixes “Who Is He And What Is He To
You” bass with “White Lines”-rhythmed rhymes.

BEATS "N’ PIECES: Straight out of Hollywood comes the

First Weekend Club, sponsored by the Black Hollywood

Education and Resource Center (BHERC). Its mission is

to get African-Americans out to support movies at their

crucial Hollywood moment: the first weekend of release.

Anyone looking at The Hollywood Reporter or other film

mags knows that films are judged by opening-weekend box-

office tallies, and the First Weekend Club is hoping to boost

the profile of films featuring African-American actors,

directors, producers, and/or story lines. Headed by Sandra

Evers-Manly, formerly with the NAACF, the BHERC .
launched a big initiative for the opening of “Hoodlum,” star-

ring Laurence Fishburne and Vanessa L. Williams, and

will likely push the October opening of “Soul Food.” And if
the films get support, more of them get made and the more

opportunities there are for those multi-artist soundtracks

that consumers love so much. For info, call 213-857-4747 . . .

Stanley Winslow exits MCA Records, where he was senior
VP of promotion, black music. No word on a new gig yet.
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9 11 10 10 | MISSY “MISDEMEANOR” ELLIOTT AEASTWESTE’.OGZ*/EEG (1098/16.98)  SUPA DUPA FLY 1 60 | 63 55 28 | SCARFACE A RAP-A-LOT/NOO TRYBE 42799*VIRGIN (10.98/16.98) THE UNTOUCHABLE 1
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DEATH ROW 90039*/INTERSCOPE (10.98/16.98) ' RE-ENTRY | 48 | KENNY G A’ ARISTA 18935 (10.98/16.98) THE MOMENT | 9

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment o
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tape:

f 500,000 album units. A RIAA certification for shipment of 1 mitiion units, with multiptatinum titles indicated by a numerat following the symbol. For boxed sets, and
s. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are

equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetier indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1997,

Billboard/BP! Communications, and SoundScan, Inc.

Billboard’s 1997 Record Retailing Directory

Billboard’s Record Retailing Directory provides the accurate
information you need to reach record retailers and sell them your products
and services.

Relied upon by the entire record and video industry, Billboard’s 1997
Record Retailing Directory contains over 7,000 listings of tull-line
record stores featuring chain stores, chain headquarters and independents.
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